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Newer Acts
Spurred Easter
Recess Sales

By LEO SACKS

NEW YORK-—Newer acts
helped spark Easter recess sales
for many of the nation’s record
retailers.

Dealers contacted by Bill-
board also cites the movement
of video game software and
midline promotions as keys to
their holiday performance.
Most reported slight gains from
the corresponding 1981 period.

They add that the momen-
tum of album sales by such new
artists as Joan Jett and the
Blackhearts, Aldo Nova, Hu-
man League and Asia has filled
a major gap in the absence of
hit product by established acts.

While David Burke, founder
of the 34-store Recordland
chain based in Cleveland, lost a
day of business last week to a
sudden spring storm that swept
through Ohio (Billboard, April
17), he says that Easter sales

(Continued on page 16)

Audio Tapers Create
Crisis, Hearing Told

LOS ANGELES—Without legis-
lative remedies, the U.S. recording
industry will suffer increasingly dire

galize home videotaping and which
provide for royaities on both video
and audio blank tape and hard-
ware to compensate copyright own-

Chains Accelerate
Vid Game Drives

LOS ANGELES — US. rec-

By JOHN SIPPEL
Western, according to its retail

consequences from audio home tap-
ing, according to testimony given
here Wednesday (14) before a House
of Representatives judiciary sub-
committee.

The Congressional unit held three
days of hearings April 12-14 as a re-
sult of bills introduced into the
House and Senate which would le-

Global Woes
Are Key Focus
Of IMIC ’82

ATHENS—The threat of record
rental, the ever-growing depreda-
tions of home taping and the mul-
tiplying problems of intellectual
property protection will be among
the major topics debated by leading
executives from around the world
when the 12th International Music
Industry Conference (IMIC) opens
here next Monday (26).

Dick Asher, deputy vice president

ers. (Testimony on the topic of video
home taping, given Monday and
Tuesday of last week, is reported on
page 3 of this issue.)

The Wednesday session heard

economist Alan Greenspan testify
that home audio taping siphoned off
an estimated $1.05 billion from U.S.
recording industry revenues in 1981.
His analysis of the consequences for
the sale of prerecorded product was
dramatically documented by a vari-
ety of industry executives in a 2%-
hour session.

A&M Records’ chairman Jerry

Moss disclosed sharply declining
sales figures on key album product,
while former AGAC president Ervin
Drake forecast a greatly depressed
market for songwriters. NMPA
chairman Sal Chiantia envisioned
the music and home electronics in-
dustry on a collision course, which
only legislative intervention could
avoid. And RIAA president Stan

ord/tape/accessories chains are
now moving rapidly into elec-
tronic games. Lieberman, the na-
tion’s most widespread one-stop
chain, is the latest giant to be bit-
ten by the tv games bug.

Lieberman president Harold
Okinow would not amplify on
the rumor regarding the one-stop
division, except to confirm it.
The company’s existing commer-
cial electronic games division has
long distributed arcade games to
user locations.

The Record Bar, Camelot-
Grapevine, Western Merchan-
disers, Turtles and Record Fac-
tory chains have already joined
the stampede. Western, which
operates 92 Hastings, Record &
Sound Town and Disco stores
out of Amarillo, got initial ship-
ments very recently, like its peers.
These first stocks included vary-
ing amounts of the important
Pac-Man game.

chief John Marmaduke, now has
games software in 60 of its out-
lets. Six stores are “completely
stocked,” and that number will
grow rapidly, Marmaduke states.
Robert Zunick is buyer.

All 11 Flipside Chicago area
stores now carry Atari, says Barry
Bruno. He’s preparing an order
for Intellivision to complement
the 25 opening Atari titles, owner
Carl Rosenbaum says. The chain
prepared its own window signs to
attract customers; they ran
through their opening 800 Pac-
Man allotment over a weekend. 3

In less than four months, Joe
Bressi, vice president of purchas-
ing/marketing for Stark Rec-
ords, N. Canton, Ohio, has led
his entire 128-store chain of
Camelot-Grapevines into han-
dling the hot software. Stores are
carrying from 25 to 30 titles each.

Like Marmaduke, Bressi has

(Continued on page 16)
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Gortikov predicted industry ruin

(Continued on page 62) (Continued on page 76)

e COUNTRY MUSIC RADIO is showing poor numbers in several ma-
jor markets, according to just-released Arbitrons for the winter ratings
period. The AOR battle in Los Angeles is warming up, too. Page 25.

e VIDEO PROBLEMS at retail, including those of in-store merchan-
dising, promotions and financial management, are being discussed in a
series of regional meetings held around the U.S. by the Video Software
Dealers’ Assn., a division of NARM. Page 3.

e BLACK RETAILERS should be aggressively pursuing general mar-
ket sales, given prevailing popuiation trends. That’s the view of industry
veteran Ted Hudson, who is blueprinting such a move for his own store
operations. Page 22.

® CLASSICAL BROADCASTERS are fighting an attempt to exact a
fee for playing a new, commercial recording of public domain material.
The matter is seen by some as the shape of things to come if a “‘pay-for-
play” performance right for recordings is legisiated. Page 3.

e BLACK PROMOTERS, via their recently formed national associ-
ation, are now organizing to meet sponsors of concerts and festivals na-

Marketed by PolyGram Records.

The Scorpions shatfer the myth that rock and rol! ain’t what it used to be
on their new album, “Blackout,” blowing out request fines everywhere.
Produced by Dieter Dierks for Breeze Music. On Mercury, SRM-1-4039.

tionwide. it's part of the drive, spearheaded by the Rev. Jesse Jackson,
to eradicate what he calls a “white monopoly” in this field. Page 4.

e CHAIN OPERATORS and product buyers report that jazz is sustain-
ing or expanding its share of market, despite reduced radio exposure,
declining major label interest and the overall sluggish sales climate.
Reissued product performance seems poor, however, and there’s
checkered success for higher-priced audiophile lines. Page 22.

(Advertisement)

AMY GRANT is one of today’s premiere talents in the world of music and
“AGE TO AGE,” which is her sixth album for MYRRH Records, is unques-
tionably her best work yet. "' Love A Lonely Day” is bound to be a hot
item with the contemporary aficionadoes of “AGE TO AGE” (MSB6697)
and strong production efforts by Brown Bannister are especially evident
in. “Sing Your Praise To The Lord.” Recorded at Caribou Studios.
{Advertisement)
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‘Reel’ Cassette
Offers Booklet
At $1.35 Extra

By PAUL GREIN

LOS ANGELES—Capitol is mak-
ing the 12-page “souvenir program”
that accompanies the Beatles’ “Reel
Music” album available to cassette
buyers who send $1.35 to a fulfill-
ment company listed on the cassette
package. It’s the first time the label
has made special packaging avail-
able on a pop cassette—though it has
done so with tapes in its Angel classi-
cal line.

Dennis White, Capitol’s vice pres-
ident of marketing, says the label
had an analysis done to determine
the cost of printing, handling and
mailing the booklet and it came to
$1.35.

“Reel Music” carries a $9.98 list
price, which Capitol justified in part
because of the extra costs of produc-
ing the booklet (as well as the fact
that the album contains 14 songs).
Now, in essence, the cassette buyer is
paying for the booklet twice, both in
the higher list and this added levy.

“He does have to pay the pen-
alty,” White acknowledges, “but 1
can’t afford to pay it myself. At least
this way he’s offered the booklet. We
could do as we’ve done all along and
not offer it. And at that, the $9.98
price doesn’t include postage and
handling.”

Making the booklet available to
the cassette buyer—something White
says he’ll do again if this experiment
is successful—is one of several steps
Capitol has taken to encourage cas-
sette sales. Two weeks ago it un-
veiled its new “‘extra dynamic
range” (XDR) tape mode and ear-
lier it changed its order forms so cas-
settes are listed before 8-tracks.

General News

NEW YORK—Classical radio
stations are stonewalling an at-
tempt to exact a fee for broad-
casting a new commercial
recording containing public do-
main material.

Tosome, the demand is seen as
an ominous harbinger of things
to come if ever a “pay-for-play”
performance right for recordings
is legislated.

The disk is Deutsche Gram-
mophon’s April release by pian-
ist Arturo Benedetti Michel-
angeli of Schumann solo works
secured under license from the

Classical Radio Stations
Rebuff Pay-For-Play Bid

BBC Transcription Services in
the UK. It is the BBC which is
demanding the fee.

DG has passed on the request
to radio stations on its distri-
bution list, but now the Con-
cert Music Broadcasters Assn.
(CMBA), the trade group repre-
senting some 40 commercial clas-
sical radio stations across the
country, has told its members
that no such right exists in the
U.S. and that the payment de-
mand can be safely ignored.

(Continued on page 78)

NARM Vid Arm Meets Get
Strong Retailer Response

By LAURA FOTI

NEW YORK-—Having gotten its
act together, the VSDA is taking the
show on the road, and reviews to
date have been favorable.

The Video Software Dealers
Assn., a six-month-old division of
NARM, is holding meetings around
the country for dealers interested in
finding out more about the organi-
zation. The meetings are also a
chance for dealers to discuss such is-
sues as impending legislation affect-
ing the video industry.

To date, meetings have been held
in Dallas, Los Angeles, Seattle, Port-
land and Boston. Upcoming are
meetings in San Francisco (April
20), Tampa (20), Phoenix (22), New
York (22) and Houston (26). The

MURRAY, COCKBURN ALSO WIN

Loverboy Siezes Juno Awards

By DAVID FARRELL

TORONTO—Vancouver rock
quintet Loverboy made an unprece-
dented sweep of Canada’s Juno
awards at the 12th annual show,
staged here Wednesday (14). The act
collected honors for best group, al-
bum (“Loverboy”), single (“Turn
Me Loose™) and composer (Mike
Reno and Paul Dean), while Dean
and Bruce Fairbairn were jointly
named best producer, and Keith
Stein and Bob Rock jointly named

best engineer, latter pair for their
work on the group’s “When ItUs
Over” and “It’s Your Life.”

Anne Murray and Bruce Cock-
burn were named singers of the year,
for the third consecutive year, and
transplanted Canadian Neil Young
returned home briefly from Califor-
nia to pick up his Hall of Fame
honor.

While the general tone of the na-

(Continued on page 78)

VSDA will hold its annual conven-
tion Sept. 12-14 at the Fairmont Ho-

tel in Dallas.

Risa Solomon, VSDA vice presi-
dent, reports that response has been
“overwhelmingly” strong. She notes
that surprisingly few dealers are
aware of the complete ramifications
of the Mathias amendment, such as
the effect its passage would have on
the first-sale doctrine.

“A lot of people at the meetings
are brand new to retailing,” she says.
“They really want to be part of an
industry.” Solomon and VSDA ex-
ecutive director Barry Locke present
the program for members at the
meetings, with emphasis on the as-
sistance the group will give in the
areas of in-store merchandising,
promotion, advertising and finan-
cial management.

“Point-of-purchase material is a
big issue,” Solomon says. “There’s
not a lot of it available, and what
there is doesn’t help the retailer sell.
That’s one thing we plan to take up
with the studios.”

The Dallas meeting, first in the
series, was the only one at which stu-
dio representatives (from Warner,
MCA and Nostalgia Merchant) gave
formal presentations. “Having man-
ufacturers there drags the meeting
out,” says Solomon. “If they want to
attend, they’re welcome, and we’ll
introduce them to the retailers, but
the formal presentations are too
time-consuming for a meeting of this
type.”

(Continued on page 16)

Solons Target Of
Conflicting Vid Data

By JOHN SIPPEL

LOS ANGELES—Conflicting tes-
timony from the motion picture and
home electronics industries mired a
House judiciary subcommittee here
deeper in the legal morass over
home video taping.

Toward the end of Monday and
Tuesday (12-13) hearings here
Chairman Robert Kastenmeier (D-
Wis.) appeared to be hoping
whether a solution to the legality of
taping copyrighted material on a
VCR in the home would come from
an anticipated Supreme Court re-
view of the October 1979 Ninth Cir-
cuit decision. That review ruled such
duplication constituted copyright
infringement. Kastenmeier queried
ex-FCC chairman Charles D. Ferris,
leader of the pro-VCR force, as to
when and how the nation’s highest
tribunal might play Solomon.

Home electronics experts were
present Monday afternoon when
motion picture industry representa-
tives fired their best salvos. Led by
Motion Picture Assn. of America
president Jack Valenti, a group of
witnesses characterized unbridled
home taping as eroding U.S. film
making profits and creating an in-

CASSETTE SINGLES

surmountable imbalance of trade
with Japan.

The pro-VCR forces, led by Fer-
ris, contested every point made the
prior day, negating movie business
accusations by painting a picture of
a vigorous U.S. movie industry vora-
ciously devouring yet another bur-
geoning industry by attempting to
exact a royalty of $1 per blank tape
and $50 per VCR purchased.

Typical of the contentions made
by both sides was an argument over
whether VCR usage nationally, esti-
mated at more than 3.5 million units
by EIA senior vice president Jack
Wayman, was crippling national
rating services like Nielsen and Ar-
bitron by thwarting their home me-
tering. Jay Eliasberg, former vice
president, research, for CBS, stated
Monday that VCRs bypass meters,
thus weakening the research base
provided to networks and producers
on which they levied their fees for
network use of programming,

Nina W. Cornell, president, Econ-
omists Inc., speaking Tuesday, coun-
tered Eliasberg, stating that VCRs

(Continued on page 53)

Prelude Sets One-Sided Tapes

By IRV LICHTMAN

NEW YORK-—-Within weeks,
Prelude Records, the dance-oriented
independent, plans to introduce a
one-sided cassette counterpart to its
series of 12-inch singles.

The decision to move ahead with
the concept comes, says Prelude
president Marv Schlachter, after
meetings with labels and jacket fab-
ricators over the past several
months. Retailers are receptive to
the idea, he adds.

Schlachter emphasizes that the
cassettes will not be marketed,
through packaging or otherwise, to
reflect the home taping possibilities
on the blank side.

“We're aiming at the personal
stereo market, and our research indi-
cates that a lot of kids would like to
hear 12-inch singles without the in-
convenience of flipping over the cas-
sette.” says Schlachter, who was ac-
companied by Stan Hoffman,
executive vice president of the label,

Audio For Video Work Adds $ For Studios

By JIM McCULLAUGH

LOS ANGELES—It’s not all bad
news for the recording studio busi-
ness—especially for those companies
with a specialization in mobile audio
services.

The surge in video productions on
all levels, as well as a hike in radio
syndicated and live simulcast work,
has caused a boom in audio support
tasks that 24-track remote specialists
have been cashing in during the past
year—more than offsetting any slow-
down that they might be experi-
encing with live LP projects.

In some instances, companies are
reporting that audio support work
for video or film projects is now be-
coming the lion’s share of their busi-
nesses and that that portion of their
activities has swelled anywhere from
20%-50% in the past 12 months.

One audio remote specialist also
suggests, echoing the feelings of oth-

ers, that the cable boom—despite the
new users like Warner Amex MTV
Music Channel—is still in an infancy
period and that high quality audio
support work for that medium will
result in explosive business opportu-
nities in the years ahead.

Russell Hearn, vice president,
Omega Audio, Dallas, indicates his
firm began feeling the boost approx-
imately 12-15 months ago. In that
time the Omega mobile rig has been
on Southwest projects that run the
gamut from headed-for-MTYV video
music concerts to cultural events
such as the Houston Grand Opera
aimed for either PBS or some of the
other arts-oriented cable channels
now springing up.

Clients include both network and
independent producers, cable oper-
ations and even chain club owners
desirous of satelliting live music

—_—

throughout their network of niteries.

“In fact, ” Hearn points out, I
can’t remember the last time we
went out on a strictly audio-only
project.”

Omega just completed its first
MTV Music Channel project with
Quarterflash, taped in Tulsa with
the production team of Gowers,
Fields & Flattery.

“We were told up front,” says
Hearn, “that everyone involved was
interested in the best quality, 24-
track audio. There were very special
and specific audio requirements and
1 think that’s indicative of what’s
happening with work like that” A
year ago Omega acquired the neces-
sary BTX electronics so its audio
truck could interlock with a remote
video truck. Begun in 1973 with an
eye on album remote work, Omega
has now linked with Video Post &

www.americanradiohistorv.com

Transfer in the Dallas market so it
can now offer clients video post pro-
duction capability and facilities.

According to Johnny Rosen,
owner, Fanta Professional Services,
a mobile audio-only operation
based in Nashville, “that part of our
business has skyrocketed.”

A recent Fanta project was an
HBO special with Jerry Lee Lewis at
the Tennessee Performing Arts Cen-
ter and Rosen comments: “A lot of
acts, in our experience, won’t do the
video/audio project unless they
know the audio will be first class.”

Indicative of more radio-related
work, adds Fanta, was a recent live
simulcast with the Dixie Dregs in At-
lanta for local FM-er WKLS.

“We've seen a tremendous in-
crease, also,” he adds, “in radio work

(Continued on page 50)

during retailer pow-wows.

Schlachter also notes that the cas-
sette running time, which would av-
erage 15 to 20 minutes per side,
would restrict home taping on the
blank side.

As for packaging, the label is in
the process of developing a 12-inch
sleeve in which the cassette would be

(Continued on page 9)
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MEETINGS SET

NABP Wants
$9 Justice
For Blacks

By RADCLIFFE JOE

NEW YORK — The recently
formed National Assn. of Black Pro-
moters (NABP) has begun organ-
izing meetings with sponsors of con-
certs and festivals as part of its long-
range plan to establish “economic
justice” for black promoters, lawyers
and certified public accountants in
the music business (Billboard, Jan.
30).

According to the Rev. Jesse Jack-
son, head of the association, the
NABP will meet with a number of
major corporations across the coun-
try to discuss its plan to eradicate
what he calls “a white monopoly” in
the concert promotion field. Among
the corporations being targeted are
the Brown & Williamson Tobacco
Co., manufacturers of Kool ciga-
rettes, and Anheuser/Busch, makers
of Budweiser beer.

Charging that the record industry,
and major sponsors of concerts and
music festivals “have violated the
rights of black people, and reduced
them to the sharecroppers of the mu-
sic industry,” Rev. Jackson states
that his organization will lead the
battle for the establishment of “terri-
torial integrity, financial skills, and
the national right to our market.”

He says he does not anticipate re-
sistance from “those who have mon-
opolized the market for these many
years. However, we’ll meet resist-
ance with resistance.” Jackson
elaborates, “What we’re doing is
searching for trade, and we’ll trade
with those who will trade with us.”

Jackson also does not anticipate
resentment from white concert pro-
moters who now control much of the
business. “There is no reason why
we cannot work together,” he states.

(Continued on page 42)

Geffen Has

Despite 17 Antists,

LOS ANGELES — Midway
through its second year in the mar-
ketplace, Geffen Records is living
up to its original blueprint as a
streamlined record company.

Although the label has pacted 17
recording acts and completed its first
Broadway cast album, with several

e

BIO-DEGR

ADABLE—MCA Records top brass take the title of the new Point

EASTER MAGIC—Andrae Crouch, left, teams with Deniece Willlams during

eneral News

Crouch’s Easter Weekend engagement at Southern Californla’s Magic Moun-
tain amusement complex. Williams appeared as special guest during the
closing night’s concert.

Publisher Of Sacred Music
Wins Battle With Church

By ALAN PENCHANSKY

CHICAGO—FEL Publications
Ltd.,, a Los Angeles sacred music
publisher, has won the latest round
in its ongoing copyright infringe-
ment battle against the Chicago
Catholic Archdiocese. The victory
came here in the U.S. Seventh Cir-
cuit Court of Appeals which over-
turned a lower court’s dismissal of
charges that the Catholic churches
engaged in widespread copying of
FEL songs without permission for
inclusion in photocopied “home-
made” hymnals. FEL launched its
action here in 1976.

In siding with FEL, the Appeals
Court completely reversed a U.S.
District Court ruling that the annual
blanket copying license offered by
FEL was in violation of anti-trust
statutes and that religious material
enjoys a copyright exemption. The
Appeals court struck down both

propositions. It cited the recent U.S.
Supreme Court ruling in BMI vs,
CBS as evidence of blanket licens-
ing’s legality.

FEL’s $100 annual license was in-
troduced in 1972 after the company
says it became too difficult to police
religious market copying practices
on a per title basis. The license gives
each parish unlimited access to all
FEL songs.

The FEL license, according to the
court, “is a reasonable and flexible
tool for dealing with the unique
problems associated with the Ro-
man Catholic liturgical music mar-
ket. It gives copyright holders pro-
tection and compensation and it
allows individual parishes to pro-
duce custom hymnals at a reason-
able cost.”

FEL seeks $1.5 million in dam-
ages.

A Streamlined Look

Executive Roster Is Kept Small

By SAM SUTHERLAND

additional signings nearing comple-
tion, label chief Ed Rosenblatt con-
firms that the current payroll still
numbers about a dozen employees,
including Rosenblatt himself. That
lean staff underscores a philosoph-
ical shift the Geffen label president
admits is a direct outgrowth of

..... e

Biank album literally by serving up group bios “On A Roll”’ during a recent

album preview party in Los Angeles. Pictured from left are Al Bergamo, MCA

Distributing chief; Gene Froelich, president of the MCA Records Group; Point
Blank’s Rusty Burns and MCA {abel president Bob Siner.

changing business conditions, as
well as a conscious goal set forth
when Geffen and Warner Bros. Rec-
ords set up the label as a joint ven-
ture in 1980.

“There’s a certain paranoia that
can affect small labels with a distri-
bution relationship to a large branch
system,” explains Rosenblatt, who
speaks from experience. As senior
vice president in charge of both sales
and promotion at Warner prior to
accepting the Geffen top slot, Ro-
senblatt handled a host of custom
and distributed labels.

Many of those lines, like their ri-
vals under similar deals at compet-
ing majors, habitually staffed up
with their own in-house marketing,
promotion, publicity and sales per-
sonnel as product flow increased.
But that trend, so common in the
*10s, is one Rosenblatt agrees is al-
most prohibitively costly in the cur-
rent economic climate. As for Gef-
fen itself, he feels the links to Warner
preclude any need for substantial
staff growth.

Rosenblatt argues that many cus-
tom lines that swelled ranks in the
*70s too often focused on duplicating
efforts in marketing and promotion,
rather than beefing up their a&r
functions, the route he says the small

(Continued on page 9)
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Record Companies

Ellen Stolzman is appointed director of marketing for CBS Masterworks.
Most recently director of promotion for the label, Stolzman will continue her
duties in New York. ... David Kershenbaum
has left his slot as vice president of a&r for
A&M Records. He’s expected to continue
producing a number of projects for the label,
for which he worked for five years. ... In a
reorganization of its artist relations/tele-
vision department, Atlantic Records names
Ben Hill national director of video; promotes
Susan Stein to associate director of artist re- Hil
lations/television; and appoints Donna
Kreiss artist relations coordinator. Hill was in the label’s merchandising de-
partment; Stein was artist relations/television manager; and Stein was a de-
partment secretary. All will be based in New York.

Michael Hoppe is upped to vice president of adult contemporary at Poly-
Gram Records. He was director of the popular repertoire division of Polydor at
the company’s headquarters in Hamburg. Hoppe will be relocated in New
York. ... Holly Ferguson becomes director of a&r administration for Arista
Records. She was manager of a&r administration at PolyGram Records. Fer-
guson will work out of New York.

Stolzman

Ferguson

Hoppe

Stein Kreiss

Bob Franz has resigned as vice president of personnel and industrial rela-
tions at Capitol Industries-EMI to pursue other interests. He will be succeeded °
by Ed Khoury, president and chief operating officer of Capitol Magnetic
Products and the Musicden Retail Corp. Also at Capitol, Richard Blinn is
named director of technical marketing services supporting Capitol Magnetic
Products, and John Dietz becomes director of recording operations. Blinn was
Capitol’s director of recording and electronic development, while Dietz served
the label most recently as national custom production director. All these Capi-
tol officials will be based at the label’s Hollywood home office.

Janet E. Shapiro is named promotion manager for London Records, New
York. She was classical product manager for Pro Arte Records, Minneapolis.
... At Chrysalis Records, Los Angeles, Janine Mattiussi moves to the post of
manager of artist development. She has been with the label for more than two
years. ... Don Cannon is named controller for Elektra/Asylum/Nonesuch
Records, Los Angeles. Cannon was a controller for the Taft Entertainment Co.
... Light Records/Lexicon Music, Newbury Park, Cal., has promoted 11 em-
ployees, Ron Anderson to vice president of sales operations; Lamar Bryan, di-
rector of sales distribution; Dave Koontz, inventory control manager; Dave
Thurston, warehouse manager; Kathy Richert, customer service manager; Le-
nita Virtue, administrative assistant; Loren Friday, manager of foreign sales;
Jim Garcia, director of corporate planning; Karen Brasel, manager of facilities
and offices; Sherrie Cassem, administrative assistant; and Tabita Veiss, per-
sonnel manager. Janette Boatwright joins the company as licensing clerk.

At Regency Records, Los Angeles, Paula Porter is appointed a&r coordina-
tor. . . . Tammy Martinelli moves to the post of regional promotion manager for
Kapri Records, Los Angeles. She was assistant manager for the Northeast re-
gion.

Publishing

Gay Jones is appointed vice president of the Fricon Entertainment Co., Los
Angeles, a music consulting and publishing firm. She was publishing adminis-
trator at Filmways. . . . Candy Corvin is named to oversee all music publishing
operations for Mega Records’ Fresh Squeezed Music (BMI) and Sha-Mel Mu-
sic (ASCAP). She will be based in Hollywood.

Related Fields

Stephen Roberts, currently president of Twentieth Century-Fox Tele-
communications, is selected to be president and chief executive officer for the
proposed CBS/Fox joint venture. Named to the board of di-
% rectors arc Thomas H. Wyman, CBS president; Gene F. Jan-

' kowski, president of CBS/Broadcast Group; Walter R. Yetni-
koff, president of CBS/Records Group; Alan J. Hirschfield,
Twentieth Century-Fox chairman; Monroe Rifkin, partner in
Rifkin-Fox Communications; and Norman Levy, vice chair-
man and president of Twentieth Century-Fox Entertainment.
All appointments become effective when a definitive agree-
ment is reached between the organizations. Headquarters for
the venture will be in New York.

Howard M. Ballon becomes director of marketing for RCA “SelectaVision”
VideoDiscs, New York. He has worked in book and film marketing and distri-
bution for Random House and Warner Communications. . .. Russell Farrell is
upped at Altec Lansing, Anaheim, from district manager for New England to
the new post of OEM sales manager for the company’s industrial and profes-
sional sound products line.

Roberts

Billboard (ISSN 0006-2510) Vol. 94 No. 16 is published weekly by Billboard Publications,
inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annuat rate,
Continental U.S. $125.00. Second class postage paid at New York, N.Y. and at additional
mailing office. Current and back copies of Biliboard are available on microfilm from KTO
Microform, Rte 100, Millwood, N.Y. 10546 or Xerox University Microfilms, 300 North Zeeb
Road, Ann Arbor, Mich. 48106. Postmaster, please send changes of address to Billboard,
P.0. Box 1413, Riverton, N.J. 08077, (609) 786-1669.
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This is to certify that the new 0'Jays album wes

two years in the making JUST TO SATISFY YOU.
And we further warrant that there will be several

hit singles from this new album, starting with the

current chartmaker, ‘| JUST WANT TO SATISFY YOU!
The O'Jays will be tcuring the country, spreading

their great new music across the land and keeping their

fans satisfied.
So be ameng the first in the world to be fully satisfied.

INTRODUCE YOURSELF T0 “MY FAVORITE PERSON”
THE NEW O'JAYS ALBEM INCLUDING THE HIT SINGLE,
“| JUST WANT TO SATISFY YOU

ON PHILADELPRIA INTERNATIONAL RECORDS AND TAPES.

Produce3 oy Kenzth Gamble, Ceci Womack, Waker "Bunny * Sgier, Leon Huft, Gene McFaddes, John Whiteread, Zddie Levert arzfWale W ams.
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NEW YORK-—With Joan Jett’s
“I Love Rock’n’Roll” single in its
sixth week at No. 1 on Billboard’s
Hot 100, and her album only one
step away from that summit, pro-
ducer Kenny Laguna is back on

top again. And from this point on,
g the onetime bubblegum producer
¢ whose career seemed to die with
that brand of music is going to be
very selective about future produc-
tion projects.
The reason, he says, is that most
of his time is now occupied manag-
» ing Jett, although that didn’t stop
him from producing Bow Wow
Wow’s new “Last Of The Mohi-
cans” EP. “It’s hard to manage a
band in a transition stage, and pro-
duce at the same time,” says La-
guna. “I did Bow Wow Wow be-
cause Joan and the Blackhearts
demanded that I do it. But I
wouldn’t work on a project where I
didn’t have the time to do my
best.”

Laguna started out in the mid
’60s as a writer, musician and ulti-
mately producer of such bubble-
gum acts as the Trade Winds, Ohio
Express, 1910 Fruitgum Co., the
Archies and Tommy James and

Jett Set Puts Laguna On Top

By ROMAN KOZAK

the Shondells, and later produced
Bill Medley, Tony Orlando and
Edwin Starr. Coincidentally, La-
guna cut many of his bubblegum
hits for Buddah Records during
Neil Bogart’s time there. Bogart is
today chairman of Boardwalk,
Joan Jett’s label.

Bubblegum, says Laguna, grew
out of Tin Pan Alley, and it was
there, making demos, that he first

General News

<PRODUCER PROFILE

just as hard to make as a hit

learned how to produce. “You
learned how to make a demo at
one-tenth the budget of the record.
The organ would have to be the
strings and the guitars would have
to be the brass as well as the gui-
tars,” he remembers.

“You learned how to make the
best of a sound, and how to fill up
the record and keep the tension 3
high. To make a demo for a pub-
lisher who listens to songs all day is

record,” he says.

“After bubblegum died, I had
no career,” continues Laguna who
says that for a while he even
loaded boxes for a living. “After
limousines, very tough,” he says.
“Very heavy depression. They
wouldn’t even let me play the radio
on the loading dock.”

Laguna got back into the busi-
ness by going to England, where he
wrote some songs for the “Star-
dust” film. Coming back to the
U.S., he worked for ABC Records
as an “assistant to the head of a&r,
East Coast.” Then he got together
with Tommy James for an unsuc-
cessful comeback attempt. He pro-

(Continued on page 78)
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Chartbeat

Little Label That Could;
‘The Dude,’ Top 10 At Last

By PAUL GREIN

LOS ANGELES—Boardwalk this
week becomes the first individual la-
bel in nearly five years to have dif-
ferent singles at No. 1 simulta-
neously on the pop and r&b charts.
Joan Jett & the Blackhearts’ “I Love
Rock’N’Roll” is No. 1 pop for the
sixth straight week, while Richard
“Dimples” Fields’ “If It Ain’t One
Thing I’s Another” moves up to No.
1 r&b.

The last label to top both charts si-
multaneously with different records
was Tamla in May, 1977, when
Stevie Wonder’s “Sir Duke” was No.
1 pop and Marvin Gaye’s “Got To
Give It Up” was the topper in r&b.

Two other labels nearly qualify:
Warner was No. 1 r&b in October,
1978 with Funkadelic’s “One Nation
Under A Groove” while the No. 1
pop single was Exile’s “Kiss You All
Over” on Warner/Curb; MCA was
No. 1 r&b in December, 1979 with
Rufus & Chaka’s “Do You Love
What You Feel,” while the No. 1
pop hit was Rupert Holmes’ “Es-

SINGLE, LP BOOMING

For Cross-Merchandising,
‘Pac Man’ Made In Heaven

NEW YORK-If you can’t beat
them sing about them. That’s proven
to be a successful philosophy for
Jerry Buckner and Gary Garcia and
for Columbia Records. The label
says the “Pac Man” single has sold
1.2 million copies while the LP is at
800,000 units.

Buckner & Garcia, who wrote the
“WKRP In Cincinnati” theme,
originally released the “Pac Man”
single on the local BGO Records la-
bel in Atlanta. After the record sold
12,000 copies, their manager, Arnie
Geller, had little trouble in convinc-
ing Columbia to release it nation-
wide.

“Obviously it’s a novelty record,
but it was timely, and there was con-
stant media exposure,” says Al
Teller, senior vice president and
general manager of Columbia. “The
key then was to be able to come up
with an album of video game
themes.”

Buckner and Garcia were able to

‘Dukes’ Promo
Set By CBS

MEMPHIS—CBS Records’ Mem-
phis branch has launched a promo-
tion tailored around Little Rock,
Ark. station KSSN-FM and Handle-
man Magic Mart outlets to stimulate
interest in the Epic/Scotti Brothers
LP, “Dukes Of Hazzard.”

The month-long cross-merchan-
dising contest involves 25 Handle-
man Magic Marts, which will carry a
special “KSSN-FM Dukes Of Haz-
zard” coloring blank at in-store
“Dukes” displays. During the 30-
day contest period, each participat-
,ing Magic Mart location will feature
the LP and tape versions at a dis-
counted $6.77 price.

Contest entries will be judged by
KSSN and the winner will receive a
trip to L.A. to see a taping of the
“Dukes Of Hazzard” tv show.

www americanradiohistorv com

do just that. Each song on the LP is
based around a popular video ar-
cade game, using sound effects from
the various games. It took 30 sepa-
rate contracts to get all the necessary
clearances from the various game
manufacturers, says Garcia, “and
each one gets a cut.”

“For cross merchandising, this
record was made in heaven,” says
Teller. Early on, CBS targeted the
pre-teen and teen markets with
point of purchase material and dis-
plays. In conjunction with Bally
Midway, which makes the arcade
games, and Atari which has recently
introduced the home Pac Man
game, CBS did displays within the
arcades themselves and sponsored
radio contests.

In May, MTV is doing an ani-
mated recreation of “The Legend Of
Pac Man,” with a contest whose
prizes include the “Pac Man™ LPs as
well as home video games, T-shirts,
and a “Pac Man glove” to fight blis-
ters caused by spending hours at the
machine.

Teller says CBS has been particu-
larly successful at selling the “Pac
Man” records through racked ac-
counts. “This campaign has been
fun for everyone,” he says.

Country Gets

NASHVILLE—The songs have
ended, but the medleys linger on—
and on. Now country music is pay-
ing its homage to the modern atten-
tion span via Albert Coleman’s At-
lanta Pops’ two-sided single
“Hooked On Country.”

Issued on Bill Lowery’s Southern
Tracks label, the record welds to-
gether slivers of 17 country stand-
ards. Lowery, who says it took him
six months to secure the publishing
agreements, claims that the single
has sold 15,000 copies in its first 10
days on the shelf.

cape” on the just-axed Infinity.

By jumping to No. 1 r&b, “Dim-
ples” ends Stevie Wonder’s nine-
week lock on the top of that chart
with “That Girl.” That was, none-
theless, the longest run at No. 1 r&b
in more than 10 years. In fact, “That
Girl” ties Al Green’s “Let’s Stay To-
gether” (Hi) and the Four Tops’ “I -
Can’t Help Myself” (Motown) for
the longest run at No. | since Bill-
board introduced the r&b charts af-
ter a year-long absence in 1965.

On the pop side, “I Love
Rock’N’Roll” ties J. Geils’ “Center-
fold” as the longest-running no. 1 hit
so far this year. In fact, only 20 sin-
gles have had even five weeks at No.
1 pop in the past 10 years. Here they
are, with ties broken based on weeks
in the top 10 (the second number).

1. “Physical,” Olivia Newton-John,
MCA, 81-°82,10-15.

2.“You Light Up My Life,” Debby
Boone, Warner-Curb, *77, 10-14.

3. “Bette Davis Eyes,” Kim Carnes,
EMI America, 81, 9-14.

4. “Endless Love,” Diana Ross &
Lionel Richie Jr., Motown, "81,
9-13.

5. “Night Fever,” Bee Gees, RSO,
’78,8-13.

6. “Shadow Dancing,” Andy Gibb,
RSO,"78,7-12.

7. “Tonight’s The Night,” Rod

Stewart, Warner, 77, 7-11.

. “Lady,” Kenny Rogers, Liberty,

’80, 6-13.

9. “Call Me,” Blondie, Chrysalis,
’80, 6-12.

10. “My Sharona,” the Knack,

Capitol,’79, 6-12.

. “Centerfold,” J. Geils Band,

EMI America, '82, 6-12.

12. “Alone Again (Naturally),”
Gilbert O’Sullivan, MAM,*72,
6-11.

13. “The First Time Ever I Saw Your
Face,” Roberta Flack, Atlantic,
"72,6-11.

14. “I Love Rock’N’Roll,” Joan Jett
& the Blackhearts, Boardwalk,
’82, 6-9 (so far).

15. “Le Freak,” Chic, Atlantic, *78-
719, 5-15.

16. “Starting Over,” John Lennon,
Geffen, 80-’81, 5-14.

17. “Best Of My Love,” Emotions,
Columbia, *77, 5-12.

18. “Silly Love Songs,” Wings,
Capitol, ’76, 5-11.

19. “Bad Girls,” Donna Summer,
Casablanca, '79, 5-10.

20. “Killing Me Softly With His
Song,” Roberta Flack, Atlantic,
’73, 5-9.

=]

—
—

*x Kk Kk

Never Say Die: Quincy Jones’
(Continued on page 76)

‘Hooked’ LP

It is distributed regionally by
Pickwick in Atlanta, and Lowery
says he wants a major to lease the
master.

Initially, Lowery notes, “some
publishers were not very happy
about the project, but I explained to
them I had to have a rate.” So labori-
ous was the clearance effort that
Lowery wound up using some pub-
lic domain songs—as well as several
from his own catalogs. “We got
afraid someone else would try to get
out a similar project, so we decided
we'd better go ahead with what we
had,” Lowery adds.
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ON APRIL 27

KNOWN FOR ITS PAST
TO ATTAIN A

- VISION OF THE FUTURE.
k. At the International Music Industry

Conference in Athens, Greece, a select group
Wil have the opportunity to witness first-
hand the technological marvel shown here in
actual size.

It's the revolutionary Compact Disc
Digital Audio system developed by Philips and
Sony, and you'e invited to see it in a
special presentation at the Conference on
Tuesday, April 27.

Which results in a situation with no short-
age of irony:

Amid the relics of an ancient civili-
zation's glorious past, an important part of
the future will be unveiled.

PHILIPS/SONY.

PHILPS

f COM C"

Philtps 1s a registered trademerk of NV Philips of The Netherlands. Sony is a registered trademark of the Sony Corporation
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General News

" Market Quotations

As of closing. April 15, 1982
(Sales

Anpusi NAME P (G50 High Low Ciose Change
13/16  9/16 Altec Corporation - - - - %  Unch.
36 26% ABC 7 21550 35% 35 36% + 1%
35% 25% American Can 6 143 27 26% 26% - %
5% 4  Automatic Radio 3 1 4% 4% 4% - %
47% 36% CBS 6 359 42% 42% 42% - %
68% 41% Columbia Pictures 13 750 68% 68% 6B8% - %
7V 5  Craig Corporation 20 72 6% 6% 6% - %
58 47 Disney, Walt 16 1407 57% 56% 57% + %
4 2% Electrosound Group - 9 2% 2% 2% Unch.
6% 3% Filmways, inc. - 118 5% 5% 5% - %
17 14 Gulf + Western 4 743 15% 15 15 Unch.
15% 10% Handieman 7 80 13% 13% 13% Unch.
6% 3% Integrity Entertainment 3 21 3% 2% 3% + %
7 5% K-tel 4 9 6% 6% 6% - %
59 36  Matsushita Electronics 7 119 36% 36 36 - %
53% 38 MCA 13 679 53% 51% 52% + hA
56% 49% 3M 9 633 55 54% 55 + %
64 49 Motorola 1" 2285 63% 61% 63% + 1%
39% 30  North American Phillips 4 57 36% 36% 36% - %
10 6% Orrox Corporation - 99 10 9% 9% - %
16% 11'% Pioneer Electronics 9 1 10% 10 10% - %
22% 16% RCA - 6797 23% 22% 23% + 1%
18 12 Sony 10 3448 13 12% 13 Unch.
30% 22% Storer Broadcasting 14 619 30% 29% 30% + 1%
3% 2% Superscope - 7 3% 3% 3% - %
33% 27% Taft Broadcasling 8 18  30% 30% 30% -
63% 50% Warner Communications 15 1690 57% 56% 57% + %
OVER THE Sales Bid Ask OVERTHE Sales Bid Ask
COUNTER COUNTER
Abkco - % 1% Kustom Elec. 6000 1% 1%
Certron Corp. 2800 1% 1% Recoton - 2% 3
Data Packaging 500 5% 6 Reeves
Josephon Int'l. 10 7% 8 Comm. 39.300 28% 28%
Koss Corp. 3000 5% 6 Schwartz Brothers - 2 3

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas J. Volimer. Associate Vice President, Los An-
geles region, Dean Witter Reynolds, Inc., 4001 West Alameda. Suite 100, Toluca Lake. Burbank. Califor-
nia 91505, (213) 841-3761, member of the New York Stock Exchange. Inc.

PolyGram Drives ‘Chariots’

NEW YORK-PolyGram Rec-
ords is making a major point-of-pur-
chase push to add more sales mile-
age to Polydor’s “Chariots Of Fire”
soundtrack, already the nation’s top-
selling album, and to further estab- o S =
lish composer/artist Vangelis in the chandising tie-ins and extensive
UsS. dealer display material, PolyGram is

Fueling PolyGram’s continued now providing dealers with stream-
interest are recent Oscars earned by ~ ers and is stickering the album to
the film as best picture and best orig- point up its Academy Awards.

inal score, and a wide re-release of
the film.

In addition to extending the la-
bel’s current campaigns of advertis-
ing, local promotions, cross-mer-

WHY PAY MORE?

24 TRACK
RECORDING
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WCI Music Revenues Down

NEW YORK —Revenues and income for the record and music publishing
division of Warner Communications Inc. declined in the first quarter of 1981.

The division, which incorporates the Warner Bros., Elektra/Asylum and At-
lantic labels and Warner Bros. Music publishing, showed income of
$15,780,000, compared to $22,342,000 in the same period last year. Revenues
dropped to $190,001,000 from $201,640,000.

Steve Ross, chairman of the conglomerate, attributed the declines to fewer
major album releases during the quarter, but added that the division should
“benefit from upcoming releases from many of its top artists over the next sev-
eral months.”

In all of 1981, the division’s sales totaled $811 million, its highest to date,
with a 3% operating income increase to $85 million.

A prime reason cited for the company’s record first quarter revenues, netin-
come and earnings per share was the performance of Atari, the home/arcade
video game division with first quarter sales and income of $421 million, a
180% increase over last year’s period, and $100.6 million, respectively.

Overall, WCI reported revenues of $932,483,000, compared to $602,058,000
in 1981’s first quarter, and net income of $77,879,000, a 57% increase from
$49,520,000.

$$ Decline For CBS Records

NEW YORK—A 15% drop in revenues for the CBS Records Group in the
first quarter contributed to a modestly lower income and earning per share for
CBS Inc., whose overall revenues rose slightly for a record first quarter.

First quarter 1982 net income and earnings for CBS Inc. declined to $14.2
million, or 51 cents per share from 1981 netincome of $16.9 million or 60 cents
per share. Traditionally the first quarter is the company’s smallest earnings
quarter, CBS says. First quarter 1982 revenues of $1.01 billion were 3% higher
than first quarter 1981 revenues of $981.3 million.

“Revenues for the CBS Records Group declined 15% in the quarter, causing
the group’s profits to decline,” says CBS. “The troubled consumer ¢conomy
and an expected low level of major record releases caused a loss in domestic
recorded music operations. The Columbia House Division had improved sales
and profits compared to the first quarter of 1981.”

According to a CBS Inc. spokesperson, profits from CBS Records Inter-
national and from Columbia House prevented the Record Group from oper-
ating at a loss for the quarter, while the domestic records operation actually
dipped into the red.

:-STAFF REMAINS SMALL
Geffen Label Maintains |
A Streamlined Profile |

Sisters, “Dreamgirls” star Jennifer
Holliday, Mac McAnally, Oxo, Pre-
view and Jr. Tucker.

Geffen also has rights outside the
U.S. and Canada to the Simon &
Garfunkel live reunion album, and
is expected to be involved abroad in
any new studio recordings by the
duo. The label also has the original
cast LP for “Dreamgirls,” the hit
Broadway show in which the label
itself was a joint venture partner; is
already involved in bringing the
British musical, “Cats,” to Broad-
way, with a U.S. cast LP slated for
label release; and continues to chart
with “Double Fantasy,” the last al-
bum from John Lennon and Yoko
Ono prior to Lennon’s death.

Despite that expanded roster,
however, Rosenblatt says the Geffen
release schedule won’t be dramati-
cally stepped up.

e

® Continued from page 4

but successful Geffen operation has
pursued.

The division of labor within the
Geffen team backs up Rosenblatt’s
contention, since fully a third of the
staff is directly involved in securing
talent. In addition to founder Gef-
fen, whose record industry career
has centered around his negotiating
activity, the label has two full-time
a&r executives, John David Kalod-
ner and Carole Childs, both on the
West Coast.

Although Rosenblatt plays down
his own ability to procure acts, the
company is also expected to add an
East Coast a&r executive in the im-
minent future. Thus, apart from the
label’s in-house promotion chief
John Barbis, Rosenblatt says
Warner Bros. “still handles all our
marketing and operational func-
tions, as originally intended.”

The young label has also turned
heads with its decisions to turn down
completed albums from two recog-
nized '70s superstars, Elton John
and Donna Summer, and seek costly
new masters to insure a stronger re-
sponse upon eventual release.

Responds Rosenblatt when que-
ried on those moves, “The costs are
so much greater today, and the pres-
sure from radio is so much greater.
You just can’t turn your back on any
part of the creative process now. It
takes time to find the right act, but it
also takes time to line up the right
producer—the Tony Viscontis, Keith
Olsens, Quincy Jones or John Boy-
lans, who can make a vital differ-
ence.”

Right now, in addition to John,
Summer, hit newcomers Asia and
Quarterflash, and the label’s most
recent releases by Sammy Hagar
and John Hiatt, the active roster in-
cludes Peter Gabriel, Cars leader
Ric Ocasek, Greg Copeland, Coyote

Prelude Sets
One-Side Tapes

® Continued from page 3

housed. Schlachter promises no ref-
erence on the sleeve to a blank side.
Aware of the controversial Island
“One-Plus-One” cassettes—with a
full LP’s worth of music on one side
and a blank second side—the label
chief believes that Island “made a
tactical error in openly inviting the
buyer to home tape. We're not inter-

ested in that.”
The Prelude cassettes—dubbed

“The 12-Inch Cassette”—will retail
at the same price as the label’s $4.98
12-inch singles. The label’s choice of
which artist to launch the series will
be made this week. “We want what
we consider to be a strong contender,
rather than just going with whatever
is our next 12-inch single,” Schlach-
ter explains.
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Arrest Five
On Bootleg
Disk Charges

NEW YORK-—Five people
were arrested in Minneapolis
Monday (12) on charges of deal-
ing in bootleg recordings.

On Friday (9), a Grand Jury
handed down a sealed 11-count
indictment charging George L.
Powell J1.; his three corporations,
Geotina Corp., Harpo’s Records
and Stuff Inc. and G&J Music
Inc., and four managers of his re-
tail music stores with conspiracy
to distribute and distribution of
bootleg product.

The indictment was sealed
Monday (12) and Powell and the
four store managers—Ryan
Mitchell Cameron, Steven John
Carlsen, Mark Stephen Chuckel
and Scott Edward Rexer—were
arrested by the FBI.

All charged appeared before
U.S. Magistrate Brian Short the
same day and were released on
personal recognizance bonds. A
preliminary hearing was held
Wednesday (14). '

The Minneapolis prosecution,
spearheaded by Assistant
U.S. Attorney Jon Symchych,
stemmed from an FBI investi-
gation which resulted in the exe-
cutions of federal search war-
rants on Aug. 13, 1981 at five
locations in Minnesota. Seized in
the raids under warrants granted
by Federal Magistrate Floyd Bo-
line, U.S. District Court, Min-
neapolis, were about 1,000 alleg-
edly bootleg albums and
business records indicating regu-
lar large volume purchases of il-
licit product.

(Advertisement)

MASTER TURNED DOWN?
DON'T GIVE UP. . .

NLDC IS YOUR ANSWER

PHILADELPHIA — NLDC (National
Label Distributing Company) is a na-
tional distribution service set up with
the key independent distributors across
the country to expose. market. mer-
chandise and promote your product.
If you believe enough in your product
to spend time and money on it and it is
passed on by the majors. that doesn’t
mean it's a loser.

Many passed on masters have gone on |

to be hits. NLDC will get your label out
there and afford you the opportunity to
guide your own destiny in the record
business.

Understanding the problems of the
small indie we have structured a very
fair, affordable fee to set your label
up as a nationally distributed record
company.

For further information call Steve
Schuiman at NLDC central head-
quarters 215 568-0500 or write to NLDC
at 1529 Walnul Street. 6th Floor. Phifa-
delphia. Pa. 19102.

DIVIDER
CARDS

ALL SIZES AVAILABLE

15‘ and up
Why PayMore?

Direct from Manufacturer
Call or Write

Sam Lempert

(212) 782-2322
109 So. 5th Street. Brooklyn.N.Y. 11211
AL-LEN CUTTING CO.
Special Volume Rates
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Cashman Cashes In With
‘Talkin’ Baseball’ Singles

By IRV LICHTMAN

NEW YORK-It may not be the
unofficial anthem of baseball—that
honor still goes to “Take Me Out To
The Ballgame”—but Terry Cash-
man’s “Talkin’ Baseball” is certainly
establishing itself as a cry to “Play
Ball!”

Cashman, a performer/writer and
principal in Lifesong Records and
its publishing affiliate, Blendingwell
Music, is an avid baseball fan—par-
ticularly of the New York baseball
scene.

The original song, used by Major
League Baseball for its tv slogan,
“Baseball Fever—Catch It,” in-
cluded a tribute to Hall of Famers
Willie Mays, Mickey Mantle and
Duke Snider.

A year later, there are 18 versions
for 18 major league ball teams, with
six more due shortly to complete the
cycle. This will eventually translate
to 26 Lifesong singles releases, as the
label begins to send to its independ-
ent distributor lineup versions ap-
propriate to their markets (in some
cases, distributors will handle more
than one version for the areas they
cover).

Soon after the original version
was cut by Cashman, the label de-
veloped a 12-inch single version, de-
scribed as a limited run collector’s

New LP/Tape Releases
Page 23

item by label-publishing general
manager Stan Nowak, who adds
that the purchaser of the 12-incher
also receives a certificate of authen-
tication for the numbered series. An-
other lure on the 12-incher is the
etched signatures of Mays, Mantle
and Snider on one side of the press-
ing. The original price of $19.95 for
the album was recently reduced to
$9.95. Cable tv has been one adver-
tising avenue for the release.

As for the $1.99 singles, Lifesong
is notstopping at the dealer level. It’s
using direct-mail in various sports
and sports hobby publications and
when all 26 singles are ready, Nowak
says the label may offer the singles
as a collector’s package.

While Warner Bros. Publications
printed a single sheet—at $2.50 for
the original version—there are no
plans yet to go ahead with the cus-
tomized versions, although this
could develop if individual versions
take off. Nowak says each version
should be considered part of the to-
tal sales mix. “This is a year-round
project with enormous complexities
in production and labelling,” notes
Nowak.

As for Cashman, he’s sung the
song live at various ballparks and
has appeared on such network tv’ers
as “Today,” “Good Morning Amer-
ica” and countless local sports
shows. And Major League Baseball
plans to make a video of each team
version.

General News

Rock’n’Rolling

Oldfield’s First U.S. Tour Rings A ‘Bell’

NEW YORK-—“Please don’t ask
me why I wrote ‘Tubular Bells,””
asked Mike Oldfield, and we didn’t;
there are no real replies to that kind
of question. So instead we asked him
if he heard any good jokes lately:

A man called to the waiter and
asked him if he had frogs’ legs. The
waiter said, “Yes.” “Good,” said the
man, “then why don’t you just hop
over here?”

Well, maybe you
had to have been
there. But then we
talked business and
learned that though
Oldfield has made
eight LPs, and sold
nine million copies
of “Tubular Bells,” this was his first
concert tour of the U.S., supporting
his latest “Five Miles Out” album on
Virgin Records, distributed through
CBS.

He is on a worldwide tour, expect-
ing to do about 100 shows in Europe,
Asia and here in the U.S. where he is
being booked by Jon Podell, playing
the Ritz on Sunday (18).

“The stage is very different from
the normal stage setup,” says Old-
field. “It looks more like a recording
studio, though I don’t have an engi-
neer on stage. I do the sound myself
at a studio desk with studio moni-
tors. I use studio amplifiers and a
somputer. It’s very high technology

By ROMAN KOZAK
though the emphasis is on the music.
There are also films I have had made
that are more like cartoons.

“They are done by M.C. Escher,
the artist, who makes impossible
perspective pictures. But they are ac-
tually moving. We project them
overhead during the show,” he says.

Oldfield adds that he has been
wanting to play in the U.S. for the
last three years, but until now he has
had no response from agents or pro-
moters. Part of the problem, he ac-
knowledges, has been Virgin’s un-
certain status in this country, where
release of his product has been spo-
radic, while Virgin has gone through
distribution first with CBS, then
with Atlantic and then back with
CBS.

Also, he says, with the amount of
equipment he carries, if he played a
small club, there would hardly be
room for the people, so he had to
wait until he could get a tour to-
gether where he could play venues
from 1,500 to 3,000 capacity. “We
are not asking for a lot of money or
guarantees. We just want a cut so we
can be able to do it,” he says.

Oldfield is a licensed pilot and he
says his new “Five Miles Out” LP
was inspired by a storm while flying
over the Pyrenees.

“We flew into a thunderstorm in
an unpressurized plane. We couldn’t
come down and land because of the

mountains. We tried to climb above
it, but we were running out of oxy-
gen. The wings started icing up, and
ice on the propellers was coming off
in big chunks, smashing against the
windowscreen. And we were going
upside down and inside out. There
was thunder, wind, rain and hail. It
was about an hour, but it felt like
five years. It actually got to the stage
of praying. At least it was an inspira-
tion for an album.”
* * K

They are not too happy at Sha-
nachie Records these days with Rita
Marley, wife of the late Bob Marley,
who has cancelled a tour that this
week would have taken her to Mon-
treal, Boston, New York, Phila-
delphia and College Park, Md. La-
bel president Richard Nevins says
Shanachie had put “a lot of bucks”
on a promotional campaign geared
around those dates, including a
$50,000 video for the Ritz date in
New York. “The tour was going to
be the high point and culmination of
our efforts,” says Nevins.

According to sources, Marley
would have grossed $75,000 on the
tour, but reportedly she wanted.
more. Efforts to reach the singer
proved unsuccessful at presstime.

* * X
So you want to be a music journal-
(Continued on page 18)

THE DICK JAMES ORGANIZATION

is proud to announce
our new U.S. headquarters
at 24 Music Square East

Nashville, Tennessee 37203
phone number (615) 242-0600
Telex: 810 371-1070 DJM NAS

Arthur Braun—General Manager
Michael Hollandsworth—Professional Manager
Susanne Gann—Copyright/Licensing Manager
Robert Harder—Financial Comptroller

WWW.americanradiohistorv.com
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Mazell Carporaton of America, 60 Oxford Drive, Moonachie, N.J. 07074

"Today, you and your customers are looking for the same thing. A
higher performance video tape.

Maxell HGX is the high grade tape that delivers both bigger
profits and better pictures.

To create it, we use finer, sharper Epitaxial particles and our
unique binder system. The resulting tape 1s not only more durable
than ordinary video tape, its capable of delivering sharper,
brighter colors, improved frequency response and a higher signal-
to-noise ratio.

These are performance differences that today’s more sophis-
ticated video customers understand and are wiliing to pay for. Anc
to help you communicate all the specific advantages of Maxel
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High Grade Epitaxial Video tape, we'll provide vou with
infcrmational floor displays, merchandis-
ng aids and take-home brochures.

) if youre interested in improv-

ing the performance of your cash
register, just show your customers

ow Maxell HGX will improve the

rformance of their video machines.
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This [s
Richard
Perry.

He Is The
Producer
Of

More Hits
By

More Artists
Over

More Time
Than Any
Other
Individual
in

Modern
Recording
History.

Richard Perry Masters and Mixes Exclusively on Agfa Tape.

The Mastering Choice of the Masters.

MAGNETIC TAPE DIVISION ‘ NC. - 2 TETERBC

Mr. Perry accepts no compensation for his endorsement.

www.americanradiohistorv.com


www.americanradiohistory.com

_The Rhythm & The Blues |

WCI Black Music Survey
Omits Key Categories

By NELSON GEORGE

NEW YORK-It was good to see
the concern Warner Communi-
cations expressed about black music
in its recently released consumer
survey (Billboard, April 10), and one
hopes this documentation of black
sales continues.

Yet there appeared to be a flaw in
the research that profoundly af-
fected the final result. In stating that
the percentage of record dollars ac-
counted for by blacks declined from
16% to 12% between 1977 and 1980,
the Warner survey was apparently
based on two categories: ‘‘tradi-
tional soul, rhythm and blues”
(Aretha Franklin, Ray Charles, etc.)
and “contemporary black” (Stevie
Wonder, Earth, Wind & Fire, etc.).

The “disco/dance” and “gospel”
categories were not counted as buy-
ers of black music, which can be
seen as a definite misjudgement.
Since the Warnersurvey was appar-
ently most interested in pop record-
ings, the exclusion of gospel in black
sales is somewhat understandable.
But to exclude “disco/dance” music,
a style incuding Chic, Donna Sum-
mer and Sister Sledge, is harder to
comprehend, especially since almost
any industry observers would agree
blacks are, on a percentage basis, the
leading purchasers of dance music.
For example, the top disco album of
1980 was Change’s “Glow Of Love,”
which spawned two popular singles,
“Lover’s Holiday™ and “Searchin’,”
and went gold. The bulk of those
buyers heard the album on black ra-
dio and were black, even though it
received its initial acceptance
through disco play.

Unemployment among blacks has
traditionally been double that of
white America and under current
economic conditions it is probably
worse than that. There is no question
that this has impacted on black buy-
ing patterns. Yet Warner’s decision
to exclude “disco/dance” and “gos-
pel” from the “black” purchases
makes one think the black decline
was not as large as the survey indi-
cated. At presstime, a Warner repre-
sentative could not be reached for
comments on those elements of the
report.

*x Kk *

Songwriting 1982: Tanyayette
Willoughby has many talents. She
plays violin, piano, arranges and has
a fine singing voice. However, it is as
a songwriter that this New Yorker
has had her major successes. She
wrote the lyrics for two songs on
Change’s gold “Glow of Love” LP,
including the popular single
“Lover’s Holiday” and “Angel In
My Pocket,” five on the next Change
album, “Miracles,” as well as for Da-
vid “Fathead” Newman and Lenny
White & Twennynine with whom she
was a member.

Willoughby has developed a dis-
tinctive songwriting personality, one

Hensler, Mazza
Join RIAA Board

NEW YORK—-Guenter Hen-
sler, president of PolyGram Rec-
ords, and Jim Mazza, president
of EMI America/Liberty Rec-
ords, have been elected to the
board of directors of the Record-
ing Industry Assn. of America
(RIAA).

that employs dreamy romanticism
(eg: “Lover’s Holiday”) and imagi-
native imagery to support contem-
porary dance rhythms. She says, “I
have no problems writing words to
fit melodies. Certain sounds and
notes conjure up words to me.”

Willoughby is young and still
growing, but she has taken her share
of hard knocks on the competitive
New York music scene. Her experi-
ences are, in fact, reflective of the
problems today’s black songwriters
often have in a music where the em-
phasis is more often on the rhythm
track than the song.

“There are so many people in this
industry with a total disrespect for
writers,” she says. “Today you find

(Continued on page 39)

General News

Philly’s Uptown For Renovation

Federal Grant Aids Plans For Black Music Showcase

PHILADELPHIA—The creation
of a black music showcase venue in
this city will move ahead at full
speed now that the U.S. Department
of Housing and Urban Develop-
ment has awarded local promoters a
$250,000 grant. Plans by the group,
headed by John Bowser, provide for
a $2 million renovation of the old
Uptown Theatre in the northern sec-
tion of the city intothe New Uptown
Theatre and Entertainment Center.

Bowser, president and owner of
the Uptown Theatre, is also execu-
tive director of the Philadelphia Ur-
ban Coalition. U.S. Sen. John
Heinz, Republican from Pittsburgh,
Pa., announced the Federal award
of the Urban Development Action
Grant, saying it would help finance
a worthwhile project that would be a
cultural and commercial benefit to
the residents of North Philadelphia,
the inner city for the local black
community.

In addition to the Federal grant,

other funds for the project, which
has been in the works for some three
years now, have come from the
Philadelphia Citywide Develop-
ment Corp., the Philadelphia Indus-
trial Development Corp., and as
loans from two local banks. Bowser
says the project would provide the
impetus for reducing much of the
blight and lack of any major invest-
ments in North Philadelphia, which
he added has suffered because de-
velopment funds have gone mostly
to Center City.

The New Uptown complex will
take up the existing six-story, 50,000
square foot theatre building. Plans
call for a 2,000-seat auditorium for
concerts, a restaurant, two smaller
rooms that will feature jazz acts, a
disco for young adults, and a private
club that Bowser said already has
2,000 membership applications.
Now that the renovations can move
forward, Bowser expects the project
will be completed in about six

months with the grand opening an-
ticipated for October. Bowser began
packaging the project on Jan. 15,
1979.

Originally opened as a deluxe
neighborhood movie house featur-
ing stage shows in 1929 and oper-
ated by Warner Bros. Theatres
Corp., the Uptown became a major
showcase for black shows in the
1950s and 1960s. Using local radio
DJs to MC the shows, the Uptown
featured many black performers
who later achieved international
fame, including Diana Ross,
Smokey Robinson, Stevie Wonder
and scores of others. The theatre
closed in 1978.

Itis expected that Georgie Woods,
local DJ whose name became sy-
nonymous with the Uptown because
of the many rock and rhythm &
blues concerts he promoted at the
theatre, will be an entertainment
consultant for the complex.

MAURIE ORODENKER

Nutricize. The New Record Poster Package
That Tunes You In To The Tremendous

Exercise/Fitness m
| X~ 4

America is about to say good-bye to exercise. .. Hello Nutricize!

Discover the outstanding new way to add new profits to your
NUTRICISE IS THE EXCLUSIVE NEW EXERCISE PROGRAM THAT:

rket!

10
ORIGINAL SONGS DESIGNED SPECIALLY
FOR BODY MOVEMENT AND

business...it’s called Nutricize. Nutricize is a fabulous new concept
including a record/poster package that combines 10 dynamic,
original songs written by super talent arranger and composer

Phil Hurtt, with the exclusive Nutricize exercise program created
by Gwendolyn Bye, noted professional dance and exercise educator.
The result is the liveliest, most irresistible exercise program ever!
It's contemporary, exciting and it's yours in bright, colorful display
units that will sell on sight to everyone who's interested in exercise,
fitness and fun! Take advantage of this special offer now...call your
order in today!

» Is sponsored by Nutri/System,
America’s fastest-growing weight
loss fitness organization!

» Has original music created by Phil
Hurtt of “Village People” famel

» Has step-by-step directions right
on the record!

For information contact Steve Schulman (NLDC), National Label Distributing Co., 1529 Walnut Street, Phila., Pa. (215) 568-0500

» Exercise program designed by
Gwendolyn Bye!

» Offers a complete fitness program
for under $10!

4 nutri/system)

e

Gwendolyn Bye
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Chains Accelerating
Video Game Drives

® Continued from page |

started with Atari games. Special
customized cases which show the
spines and tilt the packages forward
are placed in traffic areas in every
store. Accessories buyer Dwight
Montjar oversees the product area.

One-hundred of the 137 Record
Bars now carry an average of 10 to
15 Atari bestsellers, according to Bill
Golden, the Durham chain’s execu-
tive vice president. He expects by the
next holiday season to have all stores
fully stocked. Reade White-Spunner
is buyer.

All 29 Record Factory stores out
of San Francisco are doing a *“prodi-
gal son” routine. The chain’s presi-
dent, Sterling Lanier, and his right
arm, Bob Tolifson, sold out their ini-
tial tv games software inventory in
1978. Since March 8, they have
reintroduced an average inventory
of 50 to 60 titles from Atari, Activi-
sion, Intellivision and Imagic.

“I got in my first 11 skids this
morning,” Joe Martin of Turtles, At-
lanta, reports. The 24 stores intend
to bow the goods May 1, launched
through a 70% print/30% radio ad
campaign. Each store will carry
about 40 titles.

DJ’s Sound City, Seattle, has some
electronic games in all of its 25
stores. Vicki Kost says that a year’s
experience has shown the games are
just like records. In order to main-

tain good inventories, the chain has
each store manager ordering direct.

Typical of the momentum the
games are building is the experience
of the 50 Listening Booths out of
Pennsauken, N.J. Accessories buyer
Bruce Bell purchased his first elec-
tronic games 18 months ago, and by
the end of 1981, 19 stores carried the
software. Since that time, the num-
ber of stores has doubled.

At present, the Listening Booths
are stocking the games in standard
glass showcases. That will change.
Owner Jerry Shulman is investi-
gating specially-built fixtures for the
fast movers. Presently the Booths are
carrying 110 titles from four manu-
facturers. Bell expects shipments of

first units from U.S. Games and Co-

leco soon.

Unanimously, those interviewed
admit their pricing is competitive,
with discounts ranging from $2 to $4
off list. But some have sold all their
PacMan games at full price.

Both Golden and Lanier volun-
teered that the introduction of the
games has substantially improved a
building record/tape volume.

The Lieberman one-stops would
be the second such subdistributor to
handle home tv games. Some of the
Noel Gimbel Sound Video Unlim-
ited one-stops out of Chicago have
been handling such software for
more than two years.

General News

&3 i
FLOWERS & THINGS—Evelyn King

i

gets flowers while on arecent visitto RCA
in New York, but that was not all she got. She also re-signed with the company
for whom she has repeatedly sold over five million records in the U.S. alone.
Seen, from left, are: Bob Schwaid, King’s manager; Jack Craigo, division vice
president of RCA in U.S. and Canada; King; and Ray Harris, division vice

president for black music at RCA.

NARM Vid Arm Attracts Dealers

® Continued from page 3

Bill Sims, owner of Wilshire Tele-
vision in Dallas, says he was disap-
pointed with the turnout at the meet-
ing there. “There were only about 50
people total,” he relates. “But the or-
ganization looked good to me.”

Sims has joined VSDA. “There
are plenty of titles that come out that
are real dogs, so if you pass up buy-
ing two of them and instead invest

Newer Acts Spurred Easter Sales

® Continued from page |

were “comfortably ahead” of last
year’s.

That the chain’s top-sellers are
disks by newer acts like the Go-Go’s,
Rick Springfield and Jett is particu-
larly pleasing to Terry Cooper,
Recordland’s vice president of oper-
ations. “Their success is obviously
something we need,” he says.

Assistance in preparing this story
provided by Irv Lichtman in New
York and Sam Sutherland in Los An-
geles.

Manager Neil Levy of the Boston-
based Strawberries web says the
chain’s 30 units in New England
were also buoyed by the Jett and
Asia LPs. “We're waiting on the
heavies due in the second quarter,
and it’s good to see the kids” in the
interim. His biggest number is the
runaway “Chariots Of Fire” sound-
track, but he adds that “newer,” or
more established bands like the Po-
lice and the Talking Heads are also
selling well.

Sales had been flat in recent
weeks for Everybody’s Records, with
10 stores in Seattle, Portland, and
the Pacific Northwest. But president
Tom Keenan says that they picked
up over the holiday. He reports that
the web is having trouble keeping
sufficient stock of *“‘Chariots Of
Fire,” moving between 50 and 60
pieces each day per store, adding
that the new Scorpions album has
turned into a “smash.”

Video software also sold in sizable
quantities for Keenan and other
dealers. Ed Berson, vice president of
purchasing for the Record Bar, says
video game sales figured
prominently in the chain’s Easter
Week performance, a showing that
reversed a flat sales trend in recent
weeks. One hundred of the chain’s
139 stores debuted the Atari Pac-
Man game over the holiday, contrib-

uting to per-store and chain-wide
gains, according to Berson.

“The game generated a good
amount of traffic for us,” he says. “A
number of toy stores that had sold
out of the cartridges wound up refer-
ring people to our stores.” At the
Record Bar’s Crabtree Mall unit in
Raleigh, N.C., the executive says
that 101 Pac-Man units were sold in
a three-day period.

Lee Swede, a principal of the 52-
store Listening Booth chain, based
in Pennsauken, N.J., claims that
Easter sales shot through the roof.
“It was unreal,” he says, noting that
video games, midlines and catalog
goods contributed to a 50% increase
in the company’s performance, com-
pared to the same period in 1981.

At the Wiz in Newark, N.J., de-
partment manager Victor McLean
says he has seen a slight upturn in
business over the past two months,
which he attributes to the movement
of certain 12-inch titles and the
store’s full-line of video game. “I've
noticed that people who come in for
records are also buying video,” he
observes. “The reverse is not true.”

Independentreleases by the Peech
Boys (“Don’t Make Me Wait” for
West End), Sharon Brown (“l Spe-
cialize In Love” for Enjoy) and
Michelle Wallace (“It’s Right” for
Emergency) top the store’s 12-inch
sales, McLean reports. He sells the
product for $3.49. His strongest al-
bum sellers are disks by Deniece
Williams, Peabo Bryson, Third
World, Richard Fields, Asia, Rick
Springfield and Quarterflash.

Turtles, with 23 stores in Atlanta,
ran a three-for-$10 promotion on
midline ($5.98) product during Eas-
ter week, and vice president Joe
Martin says it was a big factor in the
chain’s strong holiday showing.
Heavy print and radio advertising
helped the chain to lure shoppers
into multiple-purchase sales. Martin
adds that the chain received its first
shipment of Atari and ActiVision

video games Wednesday (14).

In California, Russ Solomon,
head of Tower Records, states that
recent months have brought a mar-
ginal rise in the chain’s overall earn-
ings. He tends to discount Easter as a
big weekend for record and tape
sales, noting that the overall week is
often stronger since many students
return home on their spring break.

“We're slightly ahead for the year,
butit’s not dramatic,” Solomon says.
“And in this economy, being slightly
ahead is like not being ahead at all.”
He adds that he’s not quite ready to
start “dancing in the streets” over the
current retail climate.

For the Budget Tapes and Rec-
ords/Danjay Music outlets in the
western half of the country, Easter
sales were flat, says president Evan
Lasky. “We had nice weather, but
for many people pay day was still a
week away,” he notes. But the execu-
tive remains optimistic about the
coming weeks.

Injunction Set
In Hunt Case

NEW YORK-A State Supreme
Court judge has enjoined dance mu-
sic artist Geraldine Hunt from in-
fringing on the exclusive recording
contract she has with New York-
based Prism Records.

The injunction issued by Justice
Alfred Ascione bars Hunt, whose
tune “Can’t Fake The Feeling” was
a chart success, from recording for
Red Rock Records. It will remain in
effect until there is a full trial on the
dispute.

In court documents filed by attor-
neys Abeles, Clark & Osterberg for
Prism Records and Len Fichtelberg,
its president, the plaintiff is seeking
in excess of $1.6 million in damages,
as well as a permanent injunction
against Hunt and Red Rock Rec-
ords.
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that $100 in joining the VSDA,
hopefully you’ll end up with an or-
ganization that will work for you. I
definitely think the VSDA is a viable
group.”

Marshall Weinreb of Video Sta-
tion in Plano, Tex. also attended the
Dallas meeting, and also joined
VSDA. “There should be an organi-
zation to hear the cries of the retail-
ers. We should get together, not to
trade secrets, but to examine the fu-
ture. I'm willing to take a chance on
the VSDA. | gave them my $100
dues. If I threw it away, I threw it
away—I won’t do it twice.”

Weinreb also comments, “A lot of
work needs to be done and a lot of
things need to be changed in this in-
dustry. We’re all neophytes in a
growing, thriving business.”

Dorothy and Bill McMillan, co-
owners of two Video Station stores
in Spokane, Wash., drove 300 miles
to attend the Seattle meeting. They
have joined VSDA; Dorothy
McMillan points out, “There has to
be an organization. One guy alone
can’t be heard.”

Bennett Stuart of Video People in
Seattle says he was “very impressed”
with VSDA'’s presentation and will
be joining the organization. “If
enough people join and give them
the support they need, we can make
significant inroads in dealing with
the studios.”

The issue of distributors as mem-
bers remains alive; Ron Berger,
president of the National Video
chain based in Portland, says he will
not join VSDA and will advise his
franchise owners not to join. “Five
of the 12 VSDA board of directors
earn the bulk of their living from the
distribution operations, not their re-
tail operations,” he says.

In spite of the fact that Weston
Nishimura, (Video One Video/
Video Space) and Cheryl Benton
(Video Station, -which operates the
distribution arm Coast Video) are
retailers as well as distributors, Ber-
ger insists, “Distributors have differ-
ent problems than retailers. The
VSDA is convinced many of the
problems are the same, but it’s also
true that many current and future
problems are diametrically opposed.

Still, Berger concedes, “VSDA
will be successful. They’ll be the
group that has impact, and we need
a strong lobbying group.”

Risa Solomon responds, “The
VSDA does not deal with problems
of distributors. To someone on the
outside, who doesn’t sit in on our

Solomon Sets
Publishing Firm

TORONTO—Bernard Solomon,

-who headed ATV Music Publishing

Co. of Canada Ltd. since 1978, is
leaving the company to form his
own publishing and production
firms.

Stepping down as president, Solo-
mon will be working in close associ-
ation with international publisher
Freddie Bienstock and will retain of-
fices in London, New York, as well
as his Bloor St. West base in this city
which has also housed the ATV
Canada personnel and files.

The involvement with Bienstock is
described as a “formal, informal ar-
rangement.” Bienstock, a veteran
music publisher with some 30 years
experience, owns the Carlin Corp.,
the Hudson Bay Music Company,
the New York Times Publishing Co.
and the Carlin U.S. arm, Carbert
Music.

meetings, it may look ominous that
we have distributors on the board,
but there’s nothing we do that’s not
for the retailer. Noel Gimbel (a
VSDA board member) is very aware
of retailers’ problems. All their prob-
lems are distributors’ problems too,
so they’re not on different sides of
the fence.” '

Solomon adds, “Staying out of the
group doesn’t help anybody. As an
industry, we have to work together.
You can’t just say, ‘We don’t like
i””

Drake Making
Inroads In
Publishing

By KIP KIRBY

NASHVILLE—With recent ac-
quisition of worldwide administra-
tion rights for catalogs owned by
Jerry Reed, B.J. Thomas and Jerry
Foster, the Drake Music Group is
making a concentrated push into the
publishing area.

The Drake Group has secured do-
mestic and foreign representation
for Vector, Belton and Guitar Man
Music, owned by singer Jerry Reed.
The catalogs include such copy-
rights as “When You’re Hot, You're
Hot,” “Alabama Wild Man,” “Lord
Mr. Ford” and “East Bound And
Down” from the soundtrack of
“Smokey and the Bandit.”

Drake recently assumed adminis-
tration rights for Honey Man Music,
owned by B.J. and Gloria Thomas.
(Pete Drake, president and founder
of the Drake Music Group, also
serves as producer for Thomas’ secu-
lar and gospel albums.)

In February, Drake acquired ad-
ministration of writer-producer
Jerry Foster’s five catalogs: Magic
Castle, Widmont, Jerry and Bill Mu-
sic, Jerry Foster Music and Foster
and Rice Music. Included in these
firms, formerly overseen by CBS
Songs, are rights or co-rights to “A
Bridge That Just Won’t Burn,” “Bet
Your Heart On Me” and “We're In
This Love Together,” a pop hit for
Al Jarreau earlier this year.

Although Drake’s publishing op-
eration was founded in 1961, it has
only been in the past several years
that it has become a strong force in
the publishing field. In addition to
Pete Drake’s own Window Music,
Tomake Music, Petewood and
Drake Song catalogs, the Drake Mu-
sic Group represents Ernest Tubb

(Continued on page 60}
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TV SPOT—Capitol’s Ashtord & Simpson perform their new si

RS

ner” during an appearance on the CBS-TV soap opera, “The Guiding Light.”

Act-ivities

ngle “Street Cor-

Klein To Rep Womack

This new, weekly column will re-
port newsbriefs and other items of in-
terest concerning artists and their ac-
tivities, including new label and
management deals.

NEW YORK-—-Bobby Womack
has retained Allen Klein, president
of ABKCO Industries, to represent
him “exclusively in all fields of the
entertainment business, including,
but not limited to, his dispute with
Berverly Glen Music,” the an-
nouncement reads. In Womack’s
court battle with his former man-
agers (Biliboard, Feb. 27), Judge
John J. Cole, in California Supreme
Court, has refused to turn over to the
ex-managers Womack masters
claimed by Beverly Glen, and or-
dered a stay on further court action
pending a ruling by the state labor
commissioner on the validity of Wo-
mack’s management and recording
contract.

Kenny Rogers was voted the top
male singer and Barbra Streisand
just beat out Diana Ross as the top
female singer in a poll of readers of
People magazine. Hall & Oates were
voted top group by the publication’s
female readers. ... Stiff Records
hosted a party for the all-female
heavy metal band Girlschool at the
Peppermint Lounge in New York
April 13, but the band members
spent half their time in the bathroom
after nearly being swamped by male

CBS To Sponsor
Jazz Benefit

NEW YORK-—-CBS Records is
planning “An Evening Of Just Jazz”
to benefit the National Urban Coali-

tion at Constitution Hall in Wash-.

ington, D.C. on May 14.

Scheduled to appear will be Hu-
bert Laws, Ron Carter, Charles Ear-
land, Ramsey Lewis, Arthur Blythe
and Wynton Marsalis, who will all
perform together for the first time.
The concert, promoted by Dimen-
sions Unlimited, will be videotaped
and recorded.

Capitol Suing
Cole And Tobin

LOS ANGELES—Capitol Rec-
ords has filed suit against Natalie
Cole, George Tobin and George To-
bin Productions alleging the vocalist
and her producer owe the label
$112,500.

The Superior Court filing alleges
that the defendants owe $87,500 due
since July 31, 1981, and $25,000 due
since July 13, 1981.

admirers asking for autographs.
Ashford & Simpson, the B-52s,
Maurice Gibb, Judy Collins and
Anne Murray have all appeared on
the “Guiding Light” soap opera on
CBS-TV. The series has created a
club owner/artist manager charac-
ter who invites all these artists to his
venue. The soap is opposite “Gen-
eral Hospital,” where Rick
Springfield made his mark.

The Grateful Dead raised $67,593
for 13 of their favorite charities with
two Bill Graham-promoted concerts
at San Francisco’s Warfield Theatre.
Among the groups to benefit were
the American Friends Service Com-
mittee, the Haight Ashbury Free
Clinic, the Environmental Defense
Fund and the Jack Kerouac School
of Disembodied Poetic at Naropa
Institute.

Annie Golden of the Shirts and ac-
tor John Heard are co-starring in an
off-Broadway production of “Space
Cadets,” a comedy written by
former Billboard staffer Ed Kelle-
her. ... The new Shirts album,
meanwhile, is being produced by
Genya Ravan, who's just back from
Germany where she produced Joy
Rider’s debut LP for Polydor there.
... Gene Simmons’ groin belt was
auctioned off for $175 to benefit the
T.J. Martell Memorial Foundation.
Meanwhile, an Aucoin Manage-
ment ad in the Village Voice looking
for a heavy metal guitarist—plus re-
cent no-shows at the San Remo tv
taping at the recent Flo & Eddie tv
special—raises speculation that Ace
Frehley may be leaving Kiss.

Deals: Natalie Cole joins Epic.
.. . The Plasmatics are said to be
close to a pact with Capitol which
would include video production as
well as recording. ... Singer/song-
writer Bonnie Forman to Columbia.
... Artimus Pyle Band to MCA. ...
Willie Phoenix to A&M. ... Esther
Rox to Kapri Records. . .. Nicholas
to Impact Records.

Translater to 415 Records. ...
Men & Volts to Eat Records. ...

Bobby Davenport to NEO Records.:

... Roy Thoreson to Kneptune In-

ternational Records. . . . Joseph Wil-:
liams to the Great Record Co., dis-:
tributed by MCA. ... Les Hooper:

Big Band to Jazz Hound Records. . . .
Michele Pillar to Sparrow Records.

David Lasley to Gary Borman for
management. . .. Blues artist Sammy
Price to Mermaid Management. . ..
Kid Tater and the Cheaters to Full
Tilt Productions. ... Leon Ware to
Our Gang Management. ... Pro-
ducer Jim Burgess to DIS Manag-
ment.

General News

Miller High Life Funding
‘Rock To Riches’ Contest

By IRV LICHTMAN

NEW YORK-Miller High Life
beer is another major product source
in cross-ties with music industry ac-
tivities. It is funding a “Rock To
Riches” music talent search.

Actually, the company is partici-
pating in the finals of a 1981 contest,
under the tag of “Big Music Amer-
ica,” that will name three final win-
ners at the Paladium here this Fri-
day (23).

For 1982, however, Miller will of-
fer full corporate sponsorship of the
event, now called “Rock To Riches,”
ata cost estimated in the high six fig-
ures.

With local radio stations vital to
the contest, the event is being put on
by Starstream Communications
Group, a Houston-based marketing
firm.

According to Gary Firth, execu-
tive vice president and general man-
agerof the firm, the 1981 contest saw
submissions of 10,000 tapes to 41 ra-
dio stations. Ten winners in each lo-
cality were made available on al-
bums, which contained computer
ballot cards. The albums were sold
at local retailers generally at $3.98,

and all told, Firth says about.

150,000 albums were sold nation-
wide. Local winners received $500,

ST

regional, $5,000, and the winner of
the finals will win Ramsa sound
equipment.

For this year’s contest, Firth notes
that Atlantic Records has agreed to
give the winner a shot at a singles re-
lease with options for a future al-
bum.

In endorsing the Atlantic role in
“Rock To Riches,” label chief Doug
Morris says he “strongly” believes
that “there is a wealth of undis-
covered, important talent out there
which has yet to reach the right
ears.”

Firth also reports that radio sta-
tion participation will be expanded
to 60 stations with AOR pro-
gramming, among them WAQX-
FM Syracuse; WPYX-FM Albany;
WRNO-FM New Orleans; WDVE-
FM Pittsburgh; and KZOK-FM
Seattle.

Miller’s funding will include wide
local marketing support, including
radio and print advertising, posters,
point-of-sale and counter card tools.

Competing at this week’s finals,
with a top prize of $25,000, are the
Stompers, through WCOZ-FM Bos-
ton; Sierra, through WLPZ-FM
Milwaukee; and Randy Rock (a
group), through KTLK-AM (now
KRBQ) Denver.

" ; A

ALL THE GdLD—Larry Gatlin, right, and his brothers Rudy, ieft, and Steve
visit U.S. House Majority Leader, Rep. Jim Wright of Ft. Worth, Tex., to lobby
for his support of legisiation now in Congress aiming to combat home taping.

® Continued from page 10

ist? With Record World filing for
voluntary bankruptcy and the Soho
Weekly News (which featured some
of the best new music writing in
town) out of the picture, it may be
better to keep your day job.

But if you start small and work
hard, you may have a chance. Look
at Non LP B Side, a little fanzine
whose name is taken from signs in
specialty record stores indicating
they have B side songs taken from
singles that do not appear on any al-
bums.

Non LP started in September,
1980 as a hand-typed 16-page news-
print fanzine that publishers/editors
Margery Amber and Daniel Uffner
would distribute free to New York
area record stores and clubs. Neither
had any previous publishing experi-
ence.

Since the first issue, the magazine
has come out about every five weeks,
growing to 32 pages on better qual-
ity paper. with the February issue
getting newstand distribution in
New York, where it sells for 75 cents.
The publishers say that they have re-
ceived interest from an investor, and
that the magazine after the next is-
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sue should be printed on glossy pa-
per.

According to Amber, Non LP now
sells about 25,000 copies per issue,
and is available in selected locations
in Los Angeles, San Francisco, Bos-
ton and Chicago. She says response
has been especially good on the West
Coast.

“We want people to enjoy the look
and feel of it,” says Amber, describ-
ing her magazine. “There are no
heavy philosophical topics in it. Mu-
sic is more emotion. But it’s not just
music. A lot of it is concerned with
the visuals. We have five artists
doing the design now.”

Amber says the most popular sto-
ries the magazine has printed were
“How To Judge People By Their
Shoes” and an overview on current
American black music. There are
about seven articles per issue, with
emphasis on new music. Non LP
carries listings and charts of new
music releases, as well as a “BOR”
chart of “Business Oriented Rock”™
which lists such releases from the
major labels.

At $400 a page (less 15% discount
for indie labels), Non LP gets adver-
tising from small labels and distribu-
tors, yet nothing from the majors so
far.

Industry
Events

A weekly calendar of upcoming
conventions, awards shows, seminars
and other notable events.

April 17-22, National Public Ra-
dio convention, Hyatt Regency,
Washington, D.C.

April 24, Seventh annual T.J.
Martell Memorial Foundation for
Leukemia Research humanitarian
award dinner, Waldorf Astoria, New
York.

April 26-29, Billboard’s Inter-
national Music Industry Conference
(IMIC), Astir Palace Hotel, Athens,
Greece.

April 29, Academy of Country Mu-
sic Awards tv show, Goodtime
Theatre, Knotts Berry Farm, Buena
Park, Calif.

May [-Oct. 31, World’s Fair,
Knoxville, Tenn.

May 2-5, National Cable Tele-
vision Assn. convention, Las Vegas
Convention Center.

May 4-8, American Women In Ra-
dio & Television conference, Hyatt
Embarcadero, San Francisco, Calif.

May 14, Entertainment and Sports
Industries conference, Sheraton
Centre, New York.

May 15-17, Ninth annual Music
City Tennis Invitational, Maryland
Farms Racquet & Country Club,
Nashville.

May 19-21, Muscle Shoals Music
Assn. record and producers’ semi-
nar, Joe Wheeler Park, Muscle
Shoals, Ala.

May 28-31, Morris Diamond’s
Ninth annual Music Industry Tennis
Tournament, San Vicente Country
Club, Ramona, Calif.

June 3-6, Fourth annual Black
Music Assn. (BMA) conference,
New Orleans Hilton, New Orleans,
La.

June 3-6, The National Assn. of
Independent Record Distributors
and Manufacturers convention,
Philadelphia Centre Hotel, Phila-
delphia, Pa.

June 4-6, The New World Of Digi-
tal Audio conference sponsored by
AES, Rye Town Hilton, Rye, N.Y.

June 5-8, National Assn. of Music
Merchandisers (NAMM) conven-
tion, Georgia World Congress Cen-
ter, Atlanta.

June 6-9, Consumer Electronics

Show, McCormick Place,
McCormick Inn, Conrad Hilton Ho-
tel, Chicago.

June 6-10, Broadcast Promotion
Assn. 26th annual seminar, St.
Francis Hotel, San Francisco, Calif.

June 7-13, Country Music Fanfair,
Tenn. State Fairground, Nashville.

June 25-26, Summer Soul *82 Na-
tional Talent Search (black contem-
porary and gospel) sponsored by the
Black Music Committee of the
Nashville Music Assn., Tenn. Per-
forming Arts Center, Nashville.

July 9-25, Montreux Jazz Festival,
Montreux, Switzerland. ]

July 16-18, North Sea Jazz Festi-
val, The Hague, Holland.

Aug. 1-3 Gospel Radio Confer-
ence, Holiday Inn, Estes Park, Colo.

Aug. 1-7, Christian Artists’ Music
Seminar In The Rockies, Estes Park,
Colo.

Aug. 29-Sept. 1, National Assn. of
Broadcasters radio programming
conference, Hyatt Regency, New
Orleans, La.

Sept. 12-15, National Radio
Broadcasters Assn. annual conven-
tion, MGM Grand Hotel, Reno,
Nev.

Sept. 18-26, Georgia Music Week
Atlanta.

Sept. 17-19, Monterey Jazz Festi-
val, Monterey County Fairgrounds,
Monterey, Calif.


www.americanradiohistory.com

Mathis

HAS “FRIENDS

L LSS o ERIENDS IN LOVE

Radio loves Johnny Mathis’ new song,
“Friends In Love!’’ his smash duet with Dionne Warwick.
From his new album, “Friends In Love!’.
Also featuring another duet with Dionne, “Got You Where | Want You!”
On Columbia Records and Tapes. g

Produced By Jack Gold, Barry Fasman and tJay Graydon. *Appears courtesy of Ansta Records, Inc. ‘Cdumbia™ s a trademark of CBS Inc. © 1982 CBS Inc, i
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Commentary

Perpetuating Aid To The Arts

By ERVIN DRAKE

Adapted from an address before The Entertainment Lawyers
Division of the United Jewish Appeal in New York City April 5.

What I am pleading here is a case against traditional attitude,
and the suffocating laws derived from that attitude, which re-
sult in the deadly condition known as
“public domain.”

For years I have asked myself why
the properties developed by the human
mind are less protected than those
grasped from the earth.

Why is a proprietary right granted,
for what amounts to perpetuity, to land
purchases, oil leases, housing and in-
dustrial structures, automobiles, jew-
elry, stocks, bonds, indeed all of those
things that are listed as part of one’s es-
tate and are allowed to adhere to that
estate?

Why are these greater rights than
those which are granted to properties
created by poets, playwrights, compos-
ers and novelists?

I'm sure you get the idea. Why, in-
stead of “life plus 50” is it not “life plus
forever”?

It is a matter of record that four gen-
erations of Rockefellers and Fords, and
even more generations of Astors and
Vanderbilts, continue to possess the in-
dustrial, mineral and real estate hold-
ings they had originally.

Why then do the descendants of Brahms, Ibsen, Dickens,
Beethoven and so many other geniuses not still enjoy the in-
come that should accrue to the continuing worth of their works?

Yet, I do not make the case of “life plus forever” for the crea-
tive artists’ heirs. I would re-address the problem by substitut-
ing for the heirs a new class of beneficiaries of the artistic leg-
acy.

B2 5t

Drake: “Contrary to popular belief, the
public does not beneflt when a creative
work Is no longer protected.”

But this same public suffers because of public domain. A p.d.
work may be printed by anyone on any shoddy material, and
may be arbitrarily subjected to abridgement, interpolation, and
all manner of corruption. Master paintings may be reproduced
in so vile a manner that they serve only
as space occupiers for the frames that
are really being sold.

Recordings of p.d. works are sold for
exactly the same price as protected
works. Although the record manufac-
turer has 40 cents less in expenses per al-
bum—since no royalties are paid to
composer and publisher—he does not
pass the saving on to the consumer.

Contrary to popular belief, the public
does not benefit from the change of cir-
cumstances that occurs when a creative
work is no longer protected.

But, were Shakespeare, Cervantes,
Mozart, Bach, Rembrandt, Da Vinci,
and all the other authors, composers
and painters protected, and were the
uses of their works regulated—standards
established and royaities set—and were
the receipts to go to trusts for the arts in
each country, federal and private fund-
ing for artists would be unnecessary.

Aspiring playwrights, poets and
composers would be underwritten in-
stead of having to go, hat in hand, to
governments, corporations and wealthy individuals. Artists of
the past would fund artists of the future.

Of course, we cannot resurrect works that are already buried
in the public domain. But we can work toward the estab-
lishment of protection beyond “life plus 50,” so that 50 years
after the death of the creator of a work, after his heirs cease to
benefit from the increment accruing to that work, the dead art-
ists would start to contribute to a new estate.

‘Instead of life plus 50, why not life plus forever, to help
a new class of beneficiaries—artists of the future’

The human race depends upon a small percentage of its own
kind to perpetuate artistic culture from generation to gener-
ation. Still, down through the ages hundreds of thousands of
artists-in-embryo were abandoned by a society that did not
provide for them so that they might pursue the art with which
they were gifted.

In more recent times there has been some recognition of this
problem. There are endowments of the arts by governmental
agencies in many countries. In our own nation, the endowment
waxes and wanes from administration to administration. Dur-
ing times when a citizenry is suffering from economic contrac-
tion and is struggling to pay the rent and the supermarket
checkout counter, public funding of the arts must seem a bi-
zarre whim.

By many, art is viewed as a flower of luxury to be permitted
cultivation and growth only when the fiscal sun is shining

Their legacy would now pass to the new artists in need. And
these artists, in turn, would support artists of generations yet
unborn.

It is for students and practitioners of the law to consider this
proposal. If it makes sense to them as a practicable social de-.
vice, it should be advanced to those engaged in legislating the
laws that form and reform our society.

Radical ideas, once they become part of the social framework
and fabric, have a way of becoming accepted as the only sen-
sible way to do things. I would hope that this wild notion will
become as deeply imbedded and as difficult to dislodge as the
present antiquated and damaging philosophy of public do-
main.

Ervin Drake, a veteran songwriter, recently stepped down as
president of the American Guild of Authors & Composers.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway. New York. N.Y. 10036.

Letters To The Editor

Dear Sir:
| know why Ron Alexenburg is president of Hand-
shake Records. If | were in the concrete jungle instead
of the hills of the Ozarks, | would shake his hand per-
sonally.
| couldn’t agree more with his commentary (Bill-
board, March 6), and what he wrote needed to be said
by someone of authority and expertise. We are in the
greatest business in the world, playing poker at the big
table with small chips. A dreamer started our business
and without that vision there would be no engineers,
producers, publishers, writers, promoters or record
companies.
Give ‘em hell, Ron. { loved it.
Si Siman
Music Publisher
Springfield, Mo.

Dear Sir:

Mike Harrison’s article, "‘Research Is No Substitute
for Taste” (Feb. 27), struck a particularly sensitive
nerve. Having worked in radio for a number of years
and now as a buyer in a record shop, I've been abie to
observe the effect of radio programming on the taste of
the public.

Radio is one of our best salesmen. A good example
is the Billy Thorpe song, “Children Of The Sun.” Even

though the album has been a cut-out for some time,
we get customers asking for it after each time it is
played.

If a song is good, fits the format, and he likes it,
that's all the reason a disk jockey should need to pro-
gram it. That's how 1t was done in the days before “re-
search.”

Research-based programming and automation has
taken the human touch out of radio. Not only has it
reduced enjoyment, it has also reduced the amount of
new music played. Over and over | hear from friends
and people in the industry that the music scene is
stagnating. At least partially, this is due to strict pro-
gramming formats and the increase in station automa-

Ltion. David C. Greene

Record World of Zanesville
Zanesville, Ohio

Dear Sir:

| believe congratulations are in order for the folks at
A&M Records. Those of us who review product each
week are becoming aware of the growing problem of
poor quality singles pressings. But this is not the case
with A&M singles. They are consistently among the
highest quality pressings.

Often we must request five or six copies of a single

www.americanradiohistorv.com

from certain labels just to find one that has an accept-
ably low level of surface noise, pops and scratches.

| know we are all looking for ways to cut our ex-

penses. However, | would suggest that some labels

give more thought to the positive impact a high quality

pressing can have, not only on our listeners, but aiso
on the people who spend hours reviewing product.

Bob Botik

Botik Broadcast Services

Austin, Texas

Dear Sir:

We all know it, the word in the business is “lack of
superstar product”—the one sure shot at keeping
record stores busy in sales and program directors
happy.

During this rather slow period there have still been
some great new sounds that have been lucky enough
to enter Hitsvilie. Personally, 1 feel that through all the
new releases 1 listen to daily, there is a new round of
superstars developing.

Ease your fears America. Let's iet them in.

Bob Yates
Program/Music Director, KKAN-AM
Phillipsburg, Kans.
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YOU’LL NEVER BUY OUR METAL FOR LOOKS ALONE.

That should come as no surprise. The quality of TDK metal is renowned. The classic MA-R created a
new state-of-the-art conceptin cassettes. But even as its design elements caught the imagination, its
sound quality made a lasting impression. MA-R is metal tape with a higher energy. A dynamic range
unheard of in most cassettes. On it, your music comes alive. The unique die-cast metal frame and
Reference Standard Mechanism is designed to eliminate warpage, reduce gsesssrsesgunmn

wow and flutter, and withstand environmental changes. Maintaining
performance at the highest levels possible. Ultimately, sound transcends

good looks. The MA offers the same metal tape in a more —— =
economical cassette utilizing TDK’s Laboratory Standard - ik ¥
Mechanism. Thus making another case for quality. We feel MEML Y CASSETTE

that’s characteristic of TDK.
And why price is rarely a @ I DK SAREERAr T
consideration when you Ry e :

want to hear the best. The Machine For Your Machine
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Hudson Keys On General Market
Black Retailer Says Population Shift Prompts Move

NEW YORK —One of the nation’s
most respected black retailers feels
that it’s time for he and his contem-
poraries to aggressively pursue gen-
eral market sales.

Ted Hudson of Ted’s One Stop
Inc., St. Louis, who has been in-
volved in retailing for 24 years, says
a shift in the U.S. population is mak-
ing this move wise and, in some
cases, essential for many black re-
tailers.

“Whites are moving back to the
cities in large numbers, and displac-
ing blacks, who many of whom are
moving to the suburbs,” says Hud-
son. “Black entrepreneurs can either
try to follow them out there or, and I
think this is wiser, use our expertise
to open stores in major urban busi-
ness areas and sell to whites, giving
them the music they want to hear as
well as using our sensitivity to black
music to increase sales for black
acts.”

Hudson reports that his sons Mi-
chael and Keith, who operate the
five retail stores founded by their fa-
ther, are planning to open three new
stores, all aimed at the general (a.k.a.
white) market. “Instead of trying to
hold on in areas that are deteriorat-
ing badly due to declining city serv-
ices, competing for white and black
dollars in busy business areas may
be an alternative.”

This veteran black wholesaler is
hardly advocating an abandonment
of black areas by black retailers, but
simply saying “be open and aware of
changes that are affecting our mar-
ket nationally.”

By NELSON GEORGE

“The best thing happening in
black music today is a feeling among
black retailers that more unity and
cohesiveness is needed,” Hudson
says. “If we’re gonna get our part of
the American dream, we’re gonna
have to make ourselves a stronger
force, especially at the wholesale
level.”

Hudson claims “that for the last
three years, when the industry has
been in a down period, it is black
music that has carried the flag of
profitability for most of the major la-
bels.” But he laments the fact “there
is no real data on black consumers,
black retailers, or black merchandis-
ers as a whole. Backed by that kind
of hard information I think we can
make an even stronger case and get
some of that welfare given white dis-
tributors.” Hudson is involved with
the market and merchandising arm
of the Black Music Assn. in organ-
izing such information.

Sales for his one-stop operation
are off 25% so far in 1982 in com-
parison to a year ago, but “in rela-
tion to one-stops nationally we’re
holding our own,” says Hudson. His
operation is considered one of the
few black one-stops to have a flex-
ible credit situation with the majors,
due to Hudson’s longevity in the in-
dustry. Still he finds “the major
banking institutions will not loan me
venture capital as they might a white
entrepreneur.”

Small neighborhood record stores
are often referred to as “Mom and
pop” stores by many in the industry,

Randy’s Makes The Most
Of Mail Order Disk Sales

By CARTER MOODY

NASHVILLE—Thirty five years
ago, Randy Wood, the founder of
Dot Records, established Randy’s
Record Shop in Gallatin, Tenn., and
the store today makes claim to being
“the world’s largest mail order
phonograph record shop,” while
continuing to do a sizeable over-the-
counter business.

According to general manager
and bookkeeper Polly Mitchener,
about 100 orders per day are filled,
with $20 being the average gross per
order. Current gospel, soul and r&b
LPs, tapes and singles comprise the
order catalog, although the store
makps a persistent effort to track
down any kind of record a customer
wants. At retail, all music styles are
sold. Over-the-counter sales average
$1,800 per week. Pop, country, soul
and gospel all sell about evenly.

“The biggest answer to why the re-
cession isn’t hurting us,” Mitchener
comments, “is because the people
who order gospel make it a high pri-
ority in their lives.” Also, collectors
of oldies never give up their search
for past hits.

Record buyers nationwide have
learned about Randy’s since 1947
through its sponsorship of gospel
and r&b programs on WLAC-AM
in Nashville. This advertising on
late-night shows hosted by such fa-
mous DJs as Bill “Hoss” Allen,
“John R.” Richburg and others has
continued since the store began op-
eration, except during the mid and
late *70s, when the station did not
carry that music.

This period without advertising
was the “low ebb” for the store, Mit-
chener recalls. The high-point in
sales remains the late 40s and early

*50s when gospel and r&b programs
aired as early as 10:30 p.m. central
time. Up to 300 mail orders per day
were being processed then. Randy’s
has regained much of that sales
strength, even though the segment of
WLAC’s gospel programming it
now sponsors is broadcast from 4:15
to 4:45 a.m. She notes that the ad-
vertising on a few other stations
around the country playing gospel
or r&b simply has not been effective.

A big singles volume is cited as
another surprising aspect of the

“store’s healthy business. Old and
current 43s are sold for $1.40 each by
mail. In the shop, collectors can nab
some oldies for $1.20 apiece. Al-
bums and tapes sell for list prices of
$5.98, $6.98 and $7.98. Special offer-
ings are sold, direct and by mail, for
$4.98 and under.

“The volume of singles sold is
enough that we make money on our
price,” she explains. “The competi-
tion from Kmarts and other stores
who sell them cheaper also keeps us
from charging more.”

Some companies Randy’s orders
from include Nashboro and Gusto
in Nashville, plus Malaco, Jewel and
Word. The store used to work
directly with Capitol, Columbia and
other major labels but now uses dis-
tributors to get basic product.

There are a few firms, she points
out, that buy up old stock from la-
bels and distributors to keep the rec-
ords available as long as possible.
Tretel & Zilinski in New Jersey is
one of several companies helping
keep Randy’s supplied with oldies.

She estimates that inflation of

(Continued on opposite page)

a term Hudson feels has taken on
negative racial overtones. “It has be-
come a code word for small black re-
tailers, retailers who are viewed as
not profitable and not part of the in-
dustry’s increasing sophistication,”
asserts Hudson.

“It also works as a psychological
barrier for blacks. People see you as
small and not that significant and
you begin believing it. It's part of a
process where you start thinking,
‘Why even try? I can’t get but so far.’

“What we need is not an attitude
of defeat, but a positive approach to
the problems we face. Survival
through expansion, such as ‘Black
Music is Green,’” is what I'm talking
about. This is not a time to back off.”

ALL THAT JAZZ

“This story was prepared by Sam
Sutherland in Los Angeles and Lausa
Foti in New York.

LOS ANGELES—Despite re-
duced radio exposure, declining in-
terest from major labels and the
overall sluggishness of the economy,
jazz and fusion product is holding
up as a healthy, albeit specialized,
record and tape commodity for re-
tailers.

That’s the consensus that emerges
from a survey of U.S. dealers that
stock jazz. Whether heavily involved
in selling fusion, jazz and related hy-
brid styles, or largely devoted to
more popular genres like rock and
pop, chain operators and product
buyers polled say the field has sus-
tained or expanded its market in re-
cent quarters, amid ongoing shifts in
the type of manufacturers posting
the most bullish sales as well as con-
tinued variation in the styles of jazz
that caff cross over into other radio
and sales categories.

Other prominent trends influenc-
ing jazz sales at the retail level in-
clude:

® Increasing share of market for
smaller, specialized independent la-
bels due both to the reduced release
activity by major branch-distributed
companies and to the indies’ success
in identifying offbeat new jazz hy-
brids that offer an alternative to the
commercially-slanted product from
those majors still actively involved
in jazz.

® Sales typically cresting at
around 10% of overall store tallies—a
figure slightly ahead of the average
market share for jazz in many ac-
counts a year ago, and also slightly
higher than many industry-wide es-
timates pegging the area closer to
5%.

¢ Ongoing volume domination
by overtly crossover-oriented works
by established acts, making a precise
breakdown of pure jazz market
share increasingly moot.

® Better instore play opportuni-
ties, as well as improved service on
free copies of albums and tapes for
that purpose from the once-stingy
small labels—but some evidence of
deteriorating merchandising and in-
store product service from the ma-
jors.

¢ Sluggish sales for reissues and
anthology, both midline-priced and
full-priced, despite steady release
activity in this sector.

® Checkered success in moving
higher-priced audiophile jazz titles,
despite an evident emphasis on au-
diophile-oriented packaging and
mastering techniques from labels
selling at both regular and premium
prices.
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STORE VISIT—Bearsville artist Brlan Briggs, right, shows a tan his new

“Combat Zone” LP during a visit to the Coliector Records store in Wood-
stock, N.Y.

California’s Tower Records chain,
which taps into sizeable jazz markets
in both Los Angeles and San Fran-
cisco, mirrors the changing potential
for that market. Although founder
Russ Solomon cites most overall
market estimates as pegging jazz at
10% or less of the music market, his
contention that Tower outlets do
healthy business in the field is borne
out by David Reyes, jazz product
buyer for Tower’s familiar Sunset
Strip store.

Reyes reports jazz and fusion
product account for as much as 20%
of that store’s sales, “up by at least
10% over the last five years or so.

Only selected individual outlets in
strong local jazz markets match that
figure, however. Most respondents
say their jazz sales top out at around

Dealers Say Genre Maintains
Healthy Sales In Disks & Tape

10%, but all say this level of activity
is equal to, or slightly higher than,
jazz sales of a year ago. Typical of
the responses is the overview pro-
vided by Jerry Schwartz, album
buyer at Schwartz Bros. in Lanham,
Md., who joined the firm only last
August. Since then, he’s reportedly
seen jazz sales increase, and says the
field now accounts for approxi-
mately 15% of the company’s overall
sales.

What makes the market’s bottom
line contribution important regard-
less of the percentage seen in a given
store is its resilience. As summed up
by Angela Singer, who oversees op-
erations for the Circles and Holly-
wood stores in Phoenix and Tucson,
“Jazz is holding up very well as com-

(Continued on page 41)

Greenwood Enjoys Role
As ‘The Wizard Of Aaahs’

By JOHN SIPPEL

LOS ANGELES—Insiders en-
joyed the introduction by Music
Plus’ Lou Fogelman of Jim Green-
wood as “The Wizard of Aaahs”
during the NARM convention.

Though most thought Fogelman
meant “Oz,” a handful knew better.
Among them were Bromo Distribut-
ing’s Kay Moran and Western Mer-
chandisers’ John Marmaduke, who
have visited one of the two Aaahs
greeting card/gift stores which
Greenwood and his spouse, Patty,
opened in 1981.

Jim Greenwood has not been se-
cretive about the new avant garde
retailing approach. He readily vol-
unteers his dominant thrust remains
his Licorice Pizza chain, now 31
strong in Southern California, with
four more to go in 1982.

“Records and tapes are a saint
compared to gifts and cards. Aaahs
is a hard but fun business. You have
to buy from literally hundreds of
different small suppliers. There are
no returns,” Greenwood explains.

Visiting retailers enjoy Aaahs, be-
cause it’s a brainchild of the Green-
woods and cards and gifts have long
been staples among alternative mer-
chandise for record/tape/acces-
sories retailers. In the early ’50s,
more than 20% of retail record stores
handled standard greeting cards.

Today, perhaps 5% handle cards,
usually contemporary designs rather
than the Hallmark and American
greeting cards carried in the stand-
ard card shops. Aaahs itself could be
the zenith of contemporary card
shops: Patti Greenwood and her

" buying chief, Debbie Marshall,

stock 1,925 different farout, tuned-
to-the-moment greeting cards.

In the pioneer Sherman Oaks
Aaahs, a 150-foot wall contains cus-
tomized transparent plexiglass racks
five high with the wildest array of
mod greeting cards ever. If you enter
the 10-month-old store six months
from now, you will probably see as
many as 95% representing new
cards. Greenwood and Marshall feel
the young adult demographic drawn
into the two Aaahs stores constantly
look for new cards.

Paper Moon is the only brand
here you’ll find in most record stores
that handle cards. Both young
women constantly are searching spe-
cialized giftware catalogs, shopping
gift and card shows and visiting a
few local card distributors looking
for new material. '

Rainbow World, Birthday Book,
Unquotables, Prism Paper, Nice 'N
Sleazy, Greeting Seeds, Puzzle-
works, Naughty Alice and Astrologi-
cal Occasions are just a few of the
brands carried. Some of the more in-
tricate cards are featured in wall dis-
plays above the long rack.

There are foldouts galore. One
brand prints on a kind of napkin tis-
sue, which folds out into the com-
plete card. Another, priced at $6.95,
folds out from a giant postcard into
three dimensional architecture
closely correlated with a major me-
tropolis. Seminal rock figures, vin-
tage movie stars and deco and avant
garde art are often the allure. Shiny
mylar backdropping mod artwork is
also popular.

(Continued on opposite page)
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HONORING HARMONY—At left, Shelly Cooper, executive director of the Gift

of Music Foundation, congratulates Jerry Adams and Carl Thom of Harmony

House on the Detroit retail chain’s recent NARM award for outstanding over-

all advertising. The presentation was made during the opening morning of the
NARM convention in Los Angeles.
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Leisure Landing Goes Classical
Chain’s Newest Outlet Stresses Depth Of Inventory

LOS ANGELES — Joanne
Feldhaus, 31, Doug Cushman, 32,
and Pat Berry, 29, carefully mapped
out the Leisure Landing Classics
store before it opened in mid-Janu-
ary

The 1,500 square foot New Or-
leans location, around the corner
from their 5,000 square foot Leisure
Landing in the Tulane Univ. district,
represented more than $300,000 in
capital expansion for the two-store
chain.

“It was worth it,” Berry acknowl-
edges. “The first three months have
surpassed expectations,” the son of
industry rack pioneer-turned-re-
tailer George Berry adds.

The Feldhaus-Cushman-Berry
business philosophy stresses number
and quality of titles in its two New
Orleans stores as well as a 7,000

This fisting of new LP/Tape

New LP/ Tape Releases

and radlo programmers to be up-

CA4LT51121

BURCH, VERNON
Playing Hard To Get
LP SRISW70005
CA 4XW70005.

CALAMITY JANE
Calamity Jane

LP Columbia FC37626
CAFCT37626

CARRASCO, JOE ""KING'', & THE
CROWNS
Synapse Gap (Mundo Total)
LP MCA 5308
CA MCACs30g
CHAPIN, TOM
In The City Of Mercy
LP SRI SW70004 .
CA 4XW 70004
CHERRY, AVA
Streetcar Named Desire
LP Capitol ST12175 ...
CA4XT12175
CHUCK WAGON GANG
In Harmony
LP Copperfield CG1114

CONLEE, JOHN
Busted
LPMCAS310
8TMCAT5310 .
CA MCAC5310

DAVIS, BILLY. JR.

Let Me Have A Dream
LP Savoy SL14661

DAVIS, PAUL
The Best Of Paul Davis Featuring 'l Go
Crazy'’
LPBang FZ37973
CAFZT37973

DENVER, JOHN, see Placido Domingo

DOMINGO, PLACIDO, with JOHN
DENVER
Perhaps Love
LP CBS Audiophile HM4 7243

DRAGONS

Parfums De La Revolution
LP Barclay France 200333

DYLAN, BOB
Planet Waves
LP ColumbiaPC37637
CAPCT37637

GREENWOOD, LEE
inside Out

LP MCA 5305

CAMCACS5305

HANCOCK, HERBIE
Lite Me Up
LP Columbia FC37928
CAFCT37928

Brand New Start
LP Songbird MCA5276
CA MCAC5276

LOVE TRACTOR
Love Tractor
LPdBd860
MANCHESTER, MELISSA
Hey Ricky
LP Arista AL9574 ... i $8.98
McCARTNEY, PAUL
Tug Of War
LP Columbia TC37462

8T TCA37462
CATCT37462

McDANIEL, MEL
Take Me To The Country
LP Capitol ST12208
8T8XT12208 ..
CA4XT12208.. 8.98
MELANIE
Arabesque
LP FriendshipBL6177 ..............cceeeenns $8.98
MEN AT WORK
Business As Usual
LP Columbia ARC37978
CAACT37978
MOTELS
All Four One
LP Capitol ST12177 ...
8T8XT12177
CA4XT12177
MURRAY, ANNE
There’'s A Hippo In My Tub
LP Capitol SN16233
CA4N16233
0'JAYS
My Favorite Person
LP Philadelphia Int'l FZ37999
8TFZA37999
CAFZT37999
OLIVOR, JANE
In Concert
LP Columbia FC37938
CAFCT37938
ORANGE JUICE
You Can’t Hide Your Love Forever
LP Polydor UK POLS1057 .........cocennene $10.98
OUTLAWS:
Los Hombres Malo
LP AristaAL9584 ... ... o $8.98

PARKER, GRAHAM
Another Grey Area
LPAristaAL9589 ... $8.98
PARKER, RAY, JR.
The Other Woman
LP Arista AL9590 ...
PARTON, DOLLY

Heartbreak Express
LPRCAAHLY4289 ... $8.98

to-the on new p! t Tho conﬂgurallon abbreviations are used: LP—
album; 8T--8-track cartridge; CA tte. Muitiple ds and/or tapes In a set appear within
p h g the PO b
HIATT, JOHN ' 8TAHS14289
All Of A Sudden CAAHK14289 ...
POPULAR ARTISTS LP Geffen GH2009 ..o $8.98 PATTI, SANDI
INKENBRANDT Life Up The Lord
Passenger LP Impact R37999
ALLIANCE 3 A
Alliance LP Friendship BL6178 ...........oeeviviennnns $8.98 PENDERGRASS, TEDDY
LP Handshake FW37935 IRON MAIDEN It’s Time For Love
CAFWT37935 The Number Of The Beast LP Philadelphia Int’l Audiophile HZ47491
LP Harvest ST12202 ......cocccovvcicn e $8.98
AZNAVOUR, CHARLES 8T8XT12202 ... ‘g 08 POINT BLANK
Je Fais Comme Si. CA4XT12202 $8 98 On A Roll
LP Barclay France 200294....... ........... $10.98 LPMCA 5312
BEATLES JAYNE/WAYNE COUNTY & THE CAMCACS5312....
Resl Music B CTRIC ST RS PRYOR, RICHARD
© LPCapitol SV12199.... $9.98 , Live On The Sunset Strip
8TEXv12199 _ LP Safari NBNT ..o $6.98 LP Warner Bros. BSK3660
CA4Xv12199 KING, B.B.
0 RPM
BELLAMY BROTHERS Love Me Tender RPM
LP MCA 5307 $8.98
When We Were Boys CAMCACE307 <898 LP EMI AmericaST17067 .....cceieeenne $8.98
LPElektra E160099 ........ocovvrinniinrans $8.98 : 8T 8XT17067 .
BRASS CONSTRUCTION LAST, JAMES CA4XT17067
Attitades Hansimania RESIDENTS
LP Liberty LT51121 $8.98 LP Polydor UKPOLTV14 ....ooooevnnnne $10.98 The Tunes Of Two Cities
8T8LTS1121... . LeFEVRE, MYLON, & BROKEN HEART LP Ralph RZ8202

RUSHEN, PATRICE
Straight From The Heart
LP Elektra E160015 ........ .occoevie e $8 98

SCHNEIDER, JOHN
Quiet Man
LP Scotti Bros. FZ37956
8TFZA37956
CAF2T37956

STRALEY, TERESA
Never Enough
LPAHaAABI1013 ... $8.98
TALKING HEADS
The Name Of This Band Is. . .
LP Sire/WB 2SR3590(2)

A TASTE OF HONEY
Ladies Of The Eighties
LP Capitol ST12173 ...
8T8XT12173 ...
CA 4XT12173
TEEZER
Teezer
LP Sepico B38
TEMPTATIONS
Reunion
LP Gordy 6008GL ...........cco. . oo ol $8.98

THOMAS, B. J.
As We Know Him
LP MCA 5296
CA MCAC5296....
Miracle
LP Myrrh MSB6705

TILLIS, MEL
It's A Long Way To Daytona
LP Elektra E160016 .....c.ocoovoeieerinennn $8.98

TROUTMAN, TONY
Your Man Is Home Tonight
LP T-Main L4000

VARIOUS ARTISTS
Endless Beach
LP EpicEG37915(2)

VARIOUS ARTISTS
Playboy Street Rock
LP Nightflite NFLP2001

VOICE FARM
The World We Live In
LP Systematic VF8067

WILLIAMS, DON
Listen To The Radio

LPMCA5306......
8T MCATS5306 .
CA MCAC5306....

WILLIAMS, HANK, JR.
High Notes
LP Elektra E160100 ........covvvvvciiiiinn $8.98

(Continued on page 60)

By JOHN SIPPEL

square footer in Baton Rouge. When
Feldhaus and Cushman bought out
TransAmerica Corporation’s two
small retail outlets in Louisiana in
1973, they felt patronage depended
on selection.

The 90-day-old classics store car-
ries 15,000 classical titles. Both Berry
and classical store manager Gilbert
Hetherwick pride themselves on
finding and dealing with vendors for
esoteric product. It pays off, they
contend.

For example, the Leisure Landing
store dealt with Qualiton, New
York, prior to unveiling the new
classics-only outlet. Qualiton sent its
sales manager, George Volckening,
to New Orleans, where he spent a
day with Hetherwick, writing an ini-
tial order. Hetherwick admits he
wrote a much larger order person-
ally. “He told me about a lot of good
sellers I didn’t know. He was right.
have reordered often. Labels like
BIS and Hungaroton sell con-
sistently.” Hetherwick also praises
his liaison with Kinnara Distribut-
ing, Chicago.

The separate classics store evolved
mostly from the gripes of longhair
buyers about the offensive loud vol-
ume of rock played in the first Lei-
sure Landing store. Hetherwick’s
first priority was a visit to Alterman
Audio, where he personally selected
a component rig he felt right for the
new store. He chose an Onkyo
CP1027F turntable, coupled with an
Aiwa preamp and powered Advent
speakers.

He tries to keep new records airing
on the system from 9 a.m. to 8 p.m.
and from noon to 6 p.m. Sundays.
CBS and Nonesuch supply demos.
“I could use better service from oth-

Greenwood Is
Wizard of Aaahs

® Continued from opposite page

Every type of card for young
tastes is available. They range from
bawdy to prim, and the current
trend is toward eliminating printed
messages inside the card. Jim Green-
wood says such trends in card design
are cyclical.

Patti Greenwood singles out staff
when asked about the success of the
first two stores. The second store is a
Del Amo mall location in the Tor-
rance-Gardena area. A third Aaahs
store replaces the Sunset/San Vin-
cente West Los Angeles Licorice
Pizza store in May.

Patti Greenwood says without a
manager like Vince P. Campi, who
incidentally doubles as a bassist in
pop rock, her specialized store
couldn’t make it. The sophisticated
clientele requires sensitive handling
from capable-staffers, she opines.

ers. We need demos, especiaily on
obscure repertoire. You'd be
amazed at what we sell on lesser-
known Nonesuch titles just by dem-
onstrating them,” Hetherwick af-
firms.

The classical outlet’s decor tried to
return to the authentic look of the
more than century-old stable quar-
ters in which it’s housed. A four-by-
ten-foot skylight was also cut into
the cypress-beamed ceiling. Burnt
orange carpeting backdrops earth-
tone colors in the fixturing, with ac-
cents of pine and other natural
woods. A small area of parquet
flooring is maintained where local
small classical groups can perform.

One of the store’s most successful
promotions was a PolyGram day of
wine and cheese tasting to kick off a
week-long 10% discount catalog. A
string quartet and a woodwind trio
performed.

New Orleans Symphony conduc-
tor/pianist Philippe Entremont
spent several hours on another occa-
sion autographing and visiting, dur-
ing which Hetherwick estimates an
additional 200 Entremont albums
were sold.

Cassette tapes are open-stocked,
with the spines exposed in a multi-
set opera section, where cassettes are
stocked directly over identical LP
sets. Other single cassettes are lined
along walls. Customized LP fixtures
are doweled on either end, thus ex-
posing backliner and cover. Current
bestseller product is situated on
four-high stepups.

The classics store stickers all prod-
uct, with suggested list and store
price. Hetherwick, who doubles as
buyer, asks his three parttimers to
write down all units sold, and he
makes a daily order and inventory
adjustment from the handwritten
list. Overstock is kept in the console
portion of his browser tables.

Leisure Landing Classics frowns
upon advertised specials. Hether-
wick prefers longer program periods
where entire catalogs are dis-
counted. His pricing for $9.98s is
$6.99 advertised and $7.99 catalog.
$10.98 albums run $1 more. His
$5.98 midrange is not discounted for
sales programs. It shelves for $4.99.

Adwise, Hetherwick has one me-
dium, the Times-Picayune, where he
runs the largest ad his ad allowance
can buy. His two radio stations,
WWNO-FM, full-time classical;
and WTUL-FM, parttimer, are both
collegiate and don’t air advertising.

Hetherwick intends to broaden
accessories. At present, he carries
Discwasher and some highend
blank tapes. He also stocks “Fan-
fare” and the “Schwann Catalog.”
He intends to sell more print mate-
rial in the future.

Wood Wins Via Mail Sales

® Continued from opposite page

postal rates does affect business in
undetected lost sales. But postage
isn’t the only charge the store adds to
a record’s price, except for sales tax
in Tennessee. A $6.98 LP plus post-
age thus costs $8.09. One to six sin-
gles ship for $.84 postage. Most or-
ders are paid in advance, but some
are C.0.D. and cost slightly more.
When customers get records broken
in the mail, it is the store’s policy to
send a replacement or refund. Very
few get broken, Mitchener says, but
in the days of 78 r.p.m. disks the per-

centage was higher.

Wood opened the shop in 1947 as
part of a radio and phonograph re-
pair store. Mitchener credits WLAC
with perking Wood’s interest in r&b,
soul and gospel. He started advertis-

-ing on those shows and quickly took

the business to its peak. He formed
Dot Records in 1952, selling it in
1957 to Paramount for $3 million.
RanWood Records was also begun
in California in the *50s and sold in
1980. Wood, now retired, still owns
the Studio Masters recording facility
in Hollywood and Randy’s.
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WBBM-FM To Shift
To ‘Hot Hits’ Format

By ALAN PENCHANSKY

CHICAGO-CBS is bringing con-
sultant Mike Joseph’s “Hot Hits”
format to WBBM-FM here in a
changeover based on the success of
sister station WCAU-FM in Phila-
delphia. The format was introduced
two years ago at WCAU.

Joseph’s format is a high-energy
jingle-studded mix with virtually
nothing but current hits offered. Ac-
cording to general manager Brian
Pusilano, the approach is unique to
Chicago’s AM and FM bands today.

WBBM, one of several Chicago
stations in a soft rock mold, has seen
ratings well down in the pack of late.

Pusilano says WCAU rose from
the ratings basement to number
three overall in Philadelphia after
the format’s introduction. The Phila-
delphia experience weighed heavily
in the decision to switch here, he
notes.

According to Pusilano, the format
has no target demographic butis “12
to 64 mass appeal.” Pusilano expects

all station automation. “We really
don’t know when,” he claims.
“We're rehearsing jocks.”

Pusilano says on-air staft wiii be
totally revamped with several new
personalities coming from secon-
dary Midwest markets. Program di-
rector Buddy Scott will be brought
from WKUU-FM, Milwaukee, con-
firms Pusilano.

Presently at WBBM are jocks Al
Mitchell, Rick Elliott, Tony Philips,
Mitch Michaels and Lee De Young.
Pusilano says De Young will remain
as music director and Mitchell has
moved across town to NBC’s
WKQX-FM where he’ll be heard
Saturday and Sunday.

Announcers were given the op-
portunity to audition for the new
format, but as one confides, “The
format is much higher energy than
anything any of us has done.”

Ironically, a competing station
here gave first warning of the im-

the switch to be made sometime in
May concurrent with phase-out of

pending switch when it began its
(Continued on page 36)

 Out Of The Box

HOT 100/AC

ST. JOSEPH, Mo.—Bill O’Brian, KKJO-AM’s music director, feels that “I'm

In Love Again” by Pia Zadora (Electra/Curb) is going to become a big record.
“I played it for some women at the station before adding it last week and they
just about died,” he says. “It’s soft, sad and sexy all at once.” Also new at the
station is “Man On Your Mind” by the Little River Band (Capitol), which
O’Brian says “‘makes you want to listen—it isn’t hard to appreciate,” and “Run
For The Roses” by Dan Fogelberg (Full Moon/Epic). “For horse lovers like
- myself, this is just about the best time of year for this terrifically pleasing bal-
lad.” He adds that he’s having a tough time deciding whether to add “the Vis-
itors” by Abba (Atlantic). “I like the song, but the intro is strange and I'm
afraid of the turn-off factor. But I'm convinced that once people get through
the song they’ll like it. It's probably the hardest thing I've had to deal with all

WEEK. AOR

NEW YORK-That Missing Persons, one of the groups featured on
WNEW-FM’s “Prisoner Of Rock And Roll” segment, signed a recording con-
tract with a major label on the strength of airplay at the station is a source of
great satisfaction to music director Jim Monaghan. “Their music is hard to de-
fine categorically, but the feeling around the station is easy to putinto words.”
He’s programming “Words” and “I Like Boys” from the group’s self-titled
Capitol EP. Monoghan has also added Wendy Waldman’s “Looking For A
Heartbeat” from her Epic LP, “Which Way To Main Street.” “It’s a little
harder than some of her previous records. Her image is that of a balladeer-
songstress, but this record rocks a bit more.” He also likes “Roseanna,” the new
Toto single (Columbia). “They have a way of doing formula stuff without
sounding like everyone else on the block. The single is a little too long, but
there are a couple of great hooks.”

BLACK/URBAN

OAKLAND-Jeff Harrison is wildly enthusiastic about the new Tempta-
tions single, “Standing On The Top” (Motown), noting that the production by
Rick James gives the record a “punk-funk” edge. He thinks “The Very Best In
Y_ou” by Change (Atlantic) is a very strong record, too. “It bridges the r&b/
disco gap extremely well. And the instrumentation is outrageously good.” Har-
rison also likes “Circles” by Atlantic Starr (A&M), a record he feels sounds
good on anyone’s radio station; “Can You See The Light” by Brass Construc-
tion (Liberty), whose consistent beat throughout the song “means a lot today”;
and “It's Gonna Take A Miracle” by Deniece Williams (ARC-Columbia). “It
shot into our hot rotation in a very short time. She’s one of the few artists who
can add to a well-established recording.”

COUNTRY

DAYTON—“You can’t stereotype Gail Davies as a country artist,” says
WBZI-FM program director Kelly Burke, who says that he’s been getting a lot
of requests for title cut from the singer’s new album, “Givin’ Herself Away”
(Warner Bros.). “That’s the beauty of programming this station. Gail may not
be as prominent as Loretta Lynn or Crystal Gayle, but she never has trouble
getting an audience to listen to her music here. The new album shows her in a
contemporary rock setting, and some of the lyrics are phenomenal.” Burke is
also playing “When We Were Boys,” the title track from the new Bellamy
Brothers LP (Elektra), noting that it’s the sort of ballad anyone who has sib-
lings can relate to. Another big cut from the record is “Get Into Reggae Cow-
boy.” “It fits right into what we’re doing. We have a sophisticated country au-
dience that seems to appreciate the song’s Carribean country flavor.”

Radio Programming

ACCORDING TO ARBITRON REPORTS

Country Off In Major Markaets;
Jazz, Black Formats Show Gains

~~ NEW YORK-—Country music ra
dio is just not making it in several of
the nation’s largest markets. The for-
mat is showing weakness in Los An-
geles, Chicago and Washington,
D.C., although stations are battling
over a five share of country listeners
in Philadelphia and San Francisco.

These developments surface in a
Billboard analysis of seven winter
Arbitron reports just released, which
also cover Detroit and Boston.

Other indicators: jazz carries
_strong appeal in Detroit and San
Francisco, black listenership is gain-
ing in Washington, D.C., and AOR
displays weakness in Boston. The
details follow:

* Kk *x

LOS ANGELES—What for years
has been a two-way struggle for the
AOR audience between ABC’s
KLOS-FM and Metromedia’s
KMET-FM, has broadened into a
three-way race with the steady au-
dience gains of what many consider
to be the most progressive of the
AORs, KROQ-FM. KROQ has all
but doubled its audience to a 3.0
share, from 2.4 in the fall and 1.6 a
year ago.

KMET still leads the AOR race,
but is down to 3.9 from 4.5 in the
fall, a share level it had a year ago.
KLOS is down to 3.8 from 4.7 in the
fall, but up from 2.9 a year ago.

Hot 100 formatted KIIS-FM is up
to 3.1 from 2.1 in the fall and 2.7 a
year ago. A/C KHTZ-FM is up to
4.0 from 3.0 in the fall and 3.6 a year
ago. Another gainer is Hot 100
KIQQ-FM, up to 3.1 from 2.5 in the
fall and 2.7 a year ago.

“ Country KHJ-AM, which has a
testimonial from Patrick Duffy of
the tv “Dallas” show on the cover of
the April Spot Radio Standard Rate
& Data directory stating that the sta-

RKO, WGMS-FM
Aid Rebuilding
Of Filene Center

By BILL HOLLAND

WASHINGTON—RKO General
and its classical station here,
WGMS-FM, have donated a
$50,000 matching grant contribution
to the Wolf Trap Foundation, to
help rebuild the Filene Center at
nearby Wolf Trap Farm Park. The
well-known outdoor arts center was
destroyed by fire April 4 (Billboard,
April 17).

RKO has pledged $25,000 to the
rebuilding effort, and WGMS-FM
has offered the other $25,000 in the
form of a matching grant donation,
according to RKO’s Jerry R. Lymen,
who is the broadcast group’s FM sta-
tion president as well as general
manager of the Washington station.

The Center, which was declared a
total loss by Fairfax County, Va. fire
officials, had presented a full spring
and summer schedule of classical,
pop, country, folk and international
music since its opening 11 years ago.
Center founder Catherine Filene
Shouse has already embarked on an
upbeat and successful fundraising
drive in the last two weeks—and has
been helped not only by the contri-
bution from RKO but by volunteer

(Continued on page 42}
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tion is “winning over Los Angeles
with less talk and more music” has
an embarrassing 1.6, down from 1.8
in the fall and 2.0 a year ago.

But country competition KLAC-
AM is down to 2.0 from 2.7 in the
fall and 3.2 a year ago and KZLA-
AM-FM has a combined share of
3.1, practically flat from 2.9 in the
fall and 3.0 a year ago.

CBS’ mellow KNX-FM has
bounced back to 3.2 from 2.6 in the
fall, but the station is below the 4.3 it
enjoyed a year ago. MOR “Music Of
Your Life” station KPRZ-AM is
taking off with a 2.3, up from 0.9 in
the fall. A year ago the station had
too few listeners to show up in the
Arbitron book.

* Kk K

CHICAGO—Country continues
to decline in the Windy City with
WMAQ-AM down to 3.9 from 4.2 in
the fall and 5.1 a year ago. WJJD-
AM chalks up its last book as a

Iy

PATTI AUSTIN
= JOHN COUGAR

CARPENTERS

country station with a 1.6 (the sta-
tion has switched to the MOR “Mu-
sic Of Your Life”), down from 3.0 in
the fall and 2.5 a year ago. Sister sta-

tion WJEZ-FM is stuck with a .1,

unchanged since the fall and a year
ago.
Black WBMX-FM is up to 4.6

25

from 2.1 in the fall and 3.1 a year .

ago. This gain may have chewed into
black leader WGCI-FM, down to
6.1 from 6.3 in the fall, but still
ahead of last year's 4.9.

ABC’s plan to bind WLS-AM and
WLS-FM togetherinan A/C format
finds the FM holding at 3.6 while
the AM is slipping down to 4.5 from
4.7 in the fall and 5.3 a year ago.

AOR WMET-FM has slumped to
2.3 from 3.4 in the fall and 4.0 a year
ago, while AOR WLUP-FM is hold-
ingat4.2, which is up from 3.4 a year
ago. A factor in this race is progres-
sive WXRT-FM, up to 2.0 from 1.6
in the fall and 1.3 a year ago.

(Continued on page 30)

Survey For Week Ending 4/24/82

Chgr___t B?"é“akout‘.'{

Baby Come To Me, QWest 50036 (Warner Bros.)

Hurts So Good, Riva 209 (Polygram)

Beechwood 4-5789, A&M 2405

CHARLEY PRIDE

¥
-
P

CONWAY TWITTY

ED BRUCE

I Don’t Think She's In Love Anymore, RCA 13096

Slow Hand, Elektra 47443

Love's Found You And Me, MCA 52036

g

THE GAP BAND

gram)

DIANA ROSS

P

THE TEMPTATIONS FEATURING RICK JAMES
Standing On The Top, Gordy 1616 (Motown)

Early In The Marning, Total Experience 8201 (Poly

Work That Body, RCA 13201

T.G. SHEPPARD

DIONNE WARWICK AND JOHNNY MATHIS
Friends In Love, Arista 0673

Finally, Warner/Curb 50041

This week’s highest superstarred/starred chart entries in the formats listed.
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Billboard. Singles Radio Action.

Playlist Prime Movers

PRIME MOVERS-NATIONAL

RICK SPRINGFIELD—Don't Talk To Strangers (RCA)
CHARLENE—I've Never Been To Me (Motown)
WILLIE NELSON—Always On Mind (Columbia)

personnel.

mined by station personnel.

ENTRY SYMBOLS—

From Last Week.

#PRIME MOVERS—those records registering good upward movement on the
station’s playlist as determined by station personnel.

# % KEY PRIME MOVERS—the two records registering the greatest proportionate
upward movement on the station’s playlist as determined by station personnel.
®ADD-ONS—AIl records added at the stations listed as determined by station

ooKEY ADD-ONS—the two key records added at the stations listed as detet-

BREAKOUTS—Billboard Chart Department summary of Add On and Prime Mover
information to reffect greatest record activity at regional and national levels.

N—Night Part, D—Day Part, H—Hit Bound, L—LP Cut, X—Extra, K—Key Add,
A—Add, B—Debut, P—Prime Mover, Q—Key Prime Mover, RU—Reused Playlist

Pacific Southwest Region

PAUL McCARTNEY AND STEVIE WONDER—
Ebony & Ivory (Columbia)

VANGELIS~Chariots Of Fire (Polydor)

BERTIE HIGGINS - Key Largo (Kat Family)

mmmm ® TOP ADD ONS smem

DIANA ROSS—Work That Body (RCA)

LITTLE RIVER BAND—Man On Your Mind
(Capitol)

HUMAN LEAGUE—Don't You Want Me (A&M)

s BREAK OUTS messmes

ASIA—Heat Of The Moment (Geffen)

TOTO-Rosanna (Columbia)

JOAN JETT AND THE BLACKHEARTS - Crimson &
Clover (Boardwalk)

KFI-AM—Los Angeles
(Roger Collins—~MD)
Y% JUMIOR=Mama Used To Say 15-8
s PAUL McCARTNEY & STEVIE WONDER—Ebony And
Ivory 29-19
+ O'BRYAN—The Gigolo 18-11
% ROBERTA FLACK—Making Love 22-15
% RAY PARKER JR —The Other Woman 30-24
® RICHARD DIMPLES FIELD-! It Ain’t One Thing It's
Another B
® ELTOM JOHN—Empty Garden B
® AURRA— Make Up Your Mind B
® DENIECE WILLIAMS— It's Gonna Take A Miracle §

KIQQ-FM—-Los Angeles
(Robert Moorhead —MD)
® JOHN COUGAR—Hurts So Good A
® T.G. SHEPPARD—Finally A
® JAY FERGUSON—Tonite (Fallin® For Ya') A
® )IMMY HALL—Fool For Your Love A
© DONNIE IRIS—My Girl A
® CHIC—Soup For One A
© MORM SALEET—Hang On In A
® DON WILLIAMS—Listen To The Radio A
® SHEENA EASTON—When He Shines B
® CHERI—Murphy's Law B
® JOAN JETT AND THE BLACKHEARTS—Crimson And
Clover B
® TOT0—Rosanna B
® PATTI AUSTIN-Baby Come To Me B
® WILLIE NELSON—Always On My Mind B
® LOVERBOY—When It's Over B
® PETER MOONE—1 Don't Want To Wani You X
® DAVID LASLEY—(f | Had My Wish Tonight X
® JOHN DENVER—Shanghai Breezes X
® ALDO NOVA—Fantasy X
© LITTLE RIVER BAND—Man On Your Mind X
® PIA ZADORA—|'m In Love Again X
® DAN FOGELBERG—Run For The Roses X
® GREG GUIDRY—Goin' Dawn X
® DIANA ROSS—Work That Body X
® ROD STEWART—How Long X
® KARLA BONOFF—Personally X
® THE O’JAYS— | Just Want To Satisfy X
® A TASTE OF HOMEY— ['ll Try Something New X
® BALANCE— No Getting Around My Love L
® NEIL DIAMOND— Be Mine Tonlght L

KRTH-FM—Los Angeles
(David Grossman—MD)

Y PAUL McCARTNEY & STEVIE WONDER—-Ebony And
Ivory 18-8

¥ % RICHARD DIMPLES FIELD~If It Ain't One Thing It's
Another 26-20

¥ RAY PARKER JR = The Other Woman 13-9

% CHARLENE- I've Never Been To Me 17-13

% MIKE POST— Theme From Magnum P.I. 20-17

® WILLIE NELSON—Always On My Mind B

® TOT0-Rosanna B

© DIANMA ROSS—Work That Body B

KIMN-AM—Denver
{Doug Ericson—MD)
¥ % VANGELIS—Chariots Of Fire 3-1
Y% OLIVIA NEWTON-JOHN—Make A Move On Me 5-3
% RICK SPRINGFIELD—0Oon't Talk To Strangers 9-5
% CHARLENE-!'ve Never Been To Me 11-6
% DARYL HALL AND JOHN OATES—Did It In A Minute
129
oo LITTLE RIVER BAND—Man On Your Mind
oo DAN FOGELBERG--Run For The Roses
© FRANKE AND THE KNOCKOUTS —Without You B
© HUMAN LEAGUE—Don't You Want Me B
® KOOL AND THE GANG—Get Down On It B
® RAY PARKER JR.—The Other Woman A
® TOT0—Rosanna A
® DONNIE IRIS—My Girl A
® THE CHARLIE DANIELS BAND- Stilf In Saigon X
® JOHN DENVER—Shanghai Breezes X
® DUKE JUPITER—{'ll Drink To You X

KRLA-AM —Los Angeles
(Rick Stancatto—MD)

%% BERTIE HIGGINS—Key Largo 12-8

s RICK SPRINGFIELD—Don't Talk To Strangers 19-14

% HUMAN LEAGUE--Don't You Want Me 2518

% DEMIECE WILLIAMS—It's Gonna Take A Miracle 25-

21
% RAY PARKER, JR.—The Other Woman 28-23
o TOTO—Rosanna
oo DIANA ROSS—Work That Body
® PAUL McCARTNEY & STEVIE WONDER—Ebony And

Ivory B
® PAUL DAVIS—65 Love Affair B
® SHALAMAR—A Night To Remember A
© THE ROLLING STONES—Hang Fire X
® PATTI AUSTIN—Baby Come To Me X
® TIGHT FIT—The Lion Sleeps Tonight X
© BARRY MANILOW—Let's Hang On X
® ELTOM JOHN—Empty Garden X
® TASTE OF HONEY—I'll Try Something New X
® DARYL HALL AND JOHN OATES-Did It In A Minute X
® CHARLENE-!'ve Never Been To Me X
® DAVID LASLEY—if | Had My Wish Tonight X
® JOHN DENVER—Shanghai Breezes X

KOPA-AM—Phoenix
(Chaz Kelloy—MD)
s % VANGELIS—Chariots Of Fire 1-1
%% PAUL DAVIS—65 Love Affair 12-7
* lllgl!l;l HALL AND JOHN OATES—0id it in A Minute
# DAN FOGELBERG—Run For The Rases 20-16
o HUMAN LEAGUE—Don't You Want Me
oo GLASS MOON—0n A Carouse!
© KOOL AND THE GANG—Get Down On It A
© WILLIE NELSON=Always On My Mind B
® THE BEATLES—The Beatles Movie Medley B
® SIMON AND GARFUNKEL-Wake Up Little Susie X
© BARRY MAMILOW=Let's Hang On X
® LITTLE RIVER BAND—Man On Your Mind X
® STEVIE NICKS—Edge Of Seventeen N
® BUCKMER AND GARCIA—Pac-Man Fever N
® THE ROLLING STONES—Hang Fire N

KCPX-FM—Salt Lake City
(Gary Waldron—MD)

® GENESIS—Man On The Corner A

® AL JARREAU-Teach Me Tonight A

© JOAN JETT AND THE BLACKHEARTS —Crimson And
Clover A

® DARYL HALL AND JOHN OATES—-Did it In A Minute A

® CAROLE KING—0One To One A

® THE IKNOCENCE—Hold My Hand A

© JIMMY HALL—Fool For You Love A

© RICHARD DIMPLES FIELD-If it Ain't One Thing I's
Another A

® JOHN COUGAR—Hu:ts So Good A

® RAINBOW-Stone Cold X

® LOVERBOY—When It's Over X

KOAQ-AM—Denver
(Allan Siedge—MD)
Y4 BERTIE HIGGINS—Key Largo 2-1
% % VANGELIS—Chariots Of Fire 4-2
% RICK SPRINGFIELD —Don't Talk To Strangers 9-4
 OLIVIA NENTON-JOHN—Make A Move On Me 6-3
% CHARLENE—['ve Never Been ToMe 11-6
@ DONNIE IRIS~-My Girl
oo SIMOM AND GARFUNKEL—Wake Up Little Susie
® GREG GUIDRY—Goin' Down B
® WILLIE NELSON—Aiways On My Mind B
® SHEENA EASTON—When He Shines A
® TOT0-Rosanna A
® LITTLE RIVER BANO—Man On Your Mind A
® RAY PARKER JR,—The Other Woman A
© FRANKE AND THE KNOCKOUTS—Without You (Not
Another Lonely Night) X
© THE CHARLIE DAMIELS BAND—Still In Saigon X
® THE POLICE—Secret Journey X
® JOHN DENVER-—-Shanghai Breezes X
® THE CARS—Since You're Gone X
« OAVID LASLEY—If | Had My Wish Tonight X
© THE ROLLING STOMES —Hang Fire X

KLUC-FM-Las Vegas
(Dave Van Stone—MD)

Y RICK SPRINGFIELD—Don't Talk To Strangers 7-4

Y VAN HALEN—Oh Pretty Woman 129

% PAUL DAYIS—65 Love Atfair 14-10

% ELTON JOHN—Empty Garden 20-16

s PAUL McCARTNEY & STEVIE WONDER—Ebony And
Ivory 27-18

®e RAY PARKER JR.—The Other Woman

oo ASIA—Heat Of The Moment

® LOVERBOY—When It's Over B

® THE ROLLING STONES—Hang Fire X

KZZP-FM—Mesa

(Steve Goodard—MD)

Yk GLASS MOON—0On A Carousel 20-13

% RAY PARKER IR —The Other Woman 2115

* DAN FOGELBERG—Run For The Roses 25-18

% QUINCY JONES FEATURING JAMES INGRAM—One
Hundred Ways 28-22

% SHEEMA EASTON—When He Shines 29-24

e ASIA—Heat Of The Moment

oo DIANA ROSS—Work That Body

® T0T0-Rosanna A

® LITTLE RIVER BAND—Man On Your Mind B

® FRANKE AND THE KNOCKOUTS—Without You B

© DONNIE IRIS—My Girl B

Playlist Top Add Ons e

Based on station playlists through Tuesday (4/13/82)

TOP ADD ONS -NATIONAL

SIMON AND GARFUNKEL—Wake Up Little Susie (WB)
DIANA ROSS —Work That Body (RCA)
FRANKE AND THE KNOCKOUTS—Without You (Miliennium)

KRSP-FM (FM-103)—Salt Lake City
(Lorraine Windgar —MD)

ek TOMMY TUTONE—867-5309/Jenny 10-5

s DARYL HALL AND JOHN OATES—Did It In A Minute
128

* GREG GUIDRY—Goin' Down 16-12

% THE CHARLIE DANIELS BAND—Stiil In Saigon 20-17
* ALDO NOVA—Fantasy 26-20

© ASIA—Heat Of The Moment A

© TOTD—Rosanna A

© LOVERBOY—When it's Over B

® THE POLICE—Secret Journey B

® LITTLE RIVER BAND—Man On Your Mind B

© FRANKE AND THE KNOCKOUTS—Without You B
® HUMAN LEAGUE-Don't You Want Me B

© RAINBOW—Stone Cold X

® DONNIE IRIS—My Girl X

KFMB-FM (B-100)—San Diego
(Glen McCartney—MD)

e TOMMY TUTOIE 867-5309/Jenny 2-1

%% THE ). GEILS BAND—Freeze-Frame 4-3

# STEVIE NICKS—Edge Of Seventeen 6-5

% HUEY LEWIS AND THE NEWS—Do You Believe In

Lave 8-7

& RICK SPRINGFIELD—Don't Talk To Strangers 10-9

oo JCOM JETT AND THE BLACKHEARTS —Crimson And
lover

®e ASIA-Heat Of The Moment

© FRANKE AND THE KNOCKOUTS—Without You A

© DAN FOGELBERG—Run for The Roses A

® LITTLE RIVER BAND—Man On Your Mind B

© DONNIE IRIS—My Girl X

® GENESIS—Man On The Corner X

© SIMON AND GARFUNKEL—Wake Up Little Susie X

® SIMON AMD GARFUNKEL—Mrs. Robinson X

KKXX-FM—Bakersfield
(Squires/Deroo—MD)

Tk T;!E CHARLIE DANIELS BAND—Still In Saigon 23-
1

st PAUL McCARTNEY & STEVIE WONDER—Ebony And
Ivory 26-18

®e ASIA—Heat Of The Moment

®e T0T0-Rosanna

® SPARKS-| Predict B

® ROD STEWART—How Long B

® ABBA-The Visitors B

© HUMAN LEAGUE—Don't You Want Me B

© JOAN JETT ANO THE BLACKHEARTS—Crimsan And
Clover B

© THE J. GEILS BAND—Freeze-Frame B

® HAIRCUT 100—Love Plus One A

© VAN HALEN—Oh Pretty Women X

KGGI (99-1-FM)—Riverside
(Steve O’Neil—MD)

* ok DARl 1‘2L HALL AND JOHNM OATES—Did It in A Minute
9.

%% GREG GUIDRY—Goin' Down 20-13

* JUNIOR—Mama Used To Say 21-15

% PAUL DAVIS—65 Love Atfair 23-18

s BARRY MANILOW-Let's Hang On 27-21

oo PATTIASTIN-Baby Come To Me

@ DAYID LASLEY—1f | Had My Wish Tonight

® TOTO—Rosanna B

® PAUL McCARTNEY & STEVIE WONDER=Ebony And

Ivory B

® THE BEATLES—The Beaties Movie Medley B

® SHALAMAR—A Night To Remember B

© THE ROLLING STOMES—Hang Fire B

© FRANKE AND THE KNOCKOUTS—Without You B

® RAY PARKER JR.—The Other Woman X

® THE CARPENTERS— Beechwood 4-5789 X

® DAN FOGELBERG—Run For The Roses X

© DOMNIE IRIS—My Girl X

KFXM-AM—San Bernadino
(Jason McQueen—MD)

% TOMMY TUTONE—867-5309/ Jenny 6-3

% HUEY LEWIS AND THE NEWS—Do You Believe In
Love 9-6

v DARYL HALL AND JOHN OATES—Did It in A Minute

12-10

% PAUL McCARTNEY & STEVIE WONDER—Ebony And
Ivory 22-19

* THE CHARLIE DANIELS BAND —Still in Saigon 30-25

oo CHERI—Murphy's Law

®e THE POLICE—Secret Journey

® DAVID BOWIE —Cat People (Putting Out Fire) A

® THE MOTELS—0Only The Lonely A

® ASIA—Heat Of The Moment A

® TOT0—Rosanna B

® SPARKS—| Predict X

® LOVERBOY—When It's Over X

® CAROLE KING-0One To One X

® BARRY MANILOW—Let's Hang On X

® BOBBY CALDWELL—Jamaica X

® ¥IC ASHER—I'll Take Whatcha' Got X

© DONNIE 1RIS—My Girl X

® RUSSELL SMITH—Your Eyes X

KRQQ-FM—Tucson

(Zapolian/Hart—MD)

* v BERTIE HIGGINS —Key Largo 2-1

s % CHARLENE—I've Never Been To Me 145

Y VAN HALEN—0Oh Pretty Woman 11-6

* GLASS MOON—On A Carousel 19-10

% PAUL McCARTNEY & STEVIE WONDER—Ebony And
Ivory 25-14

® ELTON JOHN—Empty Garden A

® DONNMIE IRIS—My Girl A

® GENESIS—Man On The Corner A

® WILLIE NELSON—Always On My Mind B

® THE CHARLIE DANIELS BAND—Still In Saigon B

® QUARTERFLASH—Right Kind Of Love B

© HUMAN LEAGUE—Don't You Want Me X

Pacific Northwest Region

ssmm%* PRIME MOVERS summm

PAUL McCARTNEY AND STEVIE WONDER-
Ebony & Ivory (Columbia)

PAUL DAVIS—65 Love Affair (Arista)

WILLIE NELSON-Always On My Mind
(Columbia)

mmmm® TOP ADD ONS cosmmm

SMOKEY ROBINSON-0Id Fashioned Love
(Tamia)

DIANA ROSS—Work That Body (RCA)

SHEENA EASTON—When He Shines (EMi-
America)

—BREAKOUTS—

DAZZ BAND—Let It Whip (Motown)
ASIA-Heat Of The Moment (Geffen)
KARLA BONOFF —Personally (Columbia)

KFRC-AM—San Francisco
(Jim Peterson—MD)

%t DAZZ BAND—Let It Whip 20-13

%% PAUL McCARTNEY AND STEYIE WONDER—Ebony &
Ivory 35-21

+ KOOL AND THE GANG—Get Down On It 15-12

+ RICHARD DIMPLES FIELD—If it Ain't One Thing It's

Another 26-22

* PAUL DAVIS—65 Love Affair 35-26

oo SMOKEY ROBINSOM—0id Fashioned Love

oo DIANA ROSS—Work That Body

® THE 0'JAYS—1 Just Want To Satisfy A

® RAY PARKER JR.—The Other Woman B

© SHALAMAR—A Night To Remember B

© GAMMA—Right The First Time X

® GREG GUIDRY— Goin’ Down X

© DUKE JUMTER-I'll Drink To You X

KIR-AM—Seattle
(Benjamin Hili—MD)
® THE CARPENTERS —Beechwood 4.5789 A
® SHEENA EASTON—When He Shines A
® FRANKE AND THE KNOCKOUTS—Without You A
® DIANA ROSS Work That Body A

KEZR-AM—San Jose
(Bob Harlow—MD)
Y% VANGELIS—Chariots Of Fire 1-1
% % TOMMY TUTONE—867-5309/Jenny
+ RICK SPRINGFIELD—Don't Talk To Strangers 3-3
s DARYL HALL AND JOHN OATES—Did It In A Minute
64
¥ THE J. GEILS BAND—Freeze-Frame 8-5
oo ASIA—Heat Of The Moment
oo KARLA BONOFF —Personally
® TOT0~Rosanna B
® PRISM—Turn On Your Radar B
® WILLIE NELSON-Always On My Mind B

KRLC-AM—Lewiston
(Steve MacKelvie—MD)
% % WILLIE NELSON—Always On My Mind 2-1
% RICK SPRINGFIELD—Don't Taik To Strangers 5-2
¥ ELTON JOHN—Empty Garden 8-6
s WAYLON AND WILLIE—Just To Satisty You 14-9
 THE CHARLIE DAMIELS BAND—Still in Saigon 16-11
oo KARLA BONOFF—Personally
oo CHERYL LADD AMD FRANKIE VALLI—You Make It
Beautfful
® AL JARREAU-Teach Me Tonight A
© DON WILLIAMS—Listen To The Radio A
© DIONNE WARWICK AND JOHNNIE MATHIS—Friends.
In Love X
® MICKEY GILLEY—Tears Of The Lonely X
© TERRI GIBBS—Ashes To Ashes X
© FRANKE AND THE KNOCKOUTS—Without You X
® SMOKEY ROBINSON—O0Id Fashioned Love X
® EYE TO EYE—Nice Girl X
® VIC ASHER~I'll Take Whacha Got X

KGW-AM—Portland
(Janise Wojniak—MD)
Y WILLIE NELSON—Always OnMy Mind 19.17
Yo PAUL McCARTNEY AND STEIVE WONDER—Ebony &
Ivory 20-18
% VAHGELIS—Chariots Of Fire 1-1
% QUINCY JONES FEATURING JAMES INGRAM-One
Hundred Ways 7-6
% PAUL DAVIS—65 Love Affair 14.13
oo SHEENA EASTON—When He Shines
® DAN FOGELBERG—Run For The Roses B

KPLZ-FM - Seattle
(Jeff Ring— MD)

%% PAUL DAVIS— 65 Love Atfair 10-5

%% AL JARREAU - Teach Me Tonight 1512

Y BARRY MANILOW— Let's Hang On 19-14

% KARLA BONOFF— Personally 24-20

% PAUL McCARTMEY AND STEVIE WONDER— Ebony &
\vory 28-23

EDDIE RABBITT—| Don't Know Where To Start

@ THE CARPENTERS—Beechwood 4-5789

© DIONNE WARWICK AND JOHNNIE MATHIS—Friends
In Love A

® SHEEMA EASTON—When He Shines B

© WAYLON AND WILLIE—Just To Satisfy You B

KTKT-AM =Tucson
(Bobby Rivers—MD)
e % PAUL MCARTNEY & STEVIE WONDER—Ebony And
Ivory 18-10
% % BARRY MANILOW—Let's Hang On 20-14
% RICK SPRINGFIELD—Don't Talk To Strangers 12-7
% DAM FOGELBERG—Run For The Roses 23-18
% AURRA-Make Up Your Mind 30-24
© ELTOM JOHN—Empty Garden B
® EDDIE RABBITT—| Don't Know Where To Start B
® GORDON LIGHTFOOT—Baby Step Back A
© DIONNE WARWICK & JOHNNY MATHIS—Friends in
Love A
® DIANA ROSS—Work That Body X
© DARYL HALL AND JOHN OATES—Did !t In A Minute X
© 1.G. SHEPPARD—Finally X
© MIKE POST—Theme From Magnum P.|. X

KYYX-FM—Seattie

(Elvan Ichiyama—MD)
Y% RICK SPRINGFIELD—Don't Talk To Strangers 4-1
¥ % PAUL DAVIS—65 Love Affair 5-3
% PAUL McCARTNEY & STEVIE WONDER—Ebony &
Ivory 12-7
% DAN FOGELBERG—Run For The Roses 16-12
% FRANKE AND THE KNOCKOUTS—Without You 20-14
o ELTON JOHN—Empty Garden
@ KOOL AMD THE GANG—Get Down On It
® RAY PARKER JR.—The Other Woman A
® THE POLICE-Secret Journey A
® LOVERBOY—When It's Over A
® DEMIECE WILLIAMS—It's Gonna Take A Miracie A
® JOHN COUGAR-Hurts So Good X
® DAYID LASLEY—If | Had My Wish Tonight X
® MIKE POST—Theme From Magnum P1 X
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Bfeokouts

BREAKOUTS-NATIONAL

TOTO—Rosanna (Columbia)
ASIA—Heat Of The Moment (Geffen)
JOAN JETT AND THE BLACKHEARTS—Crimson & Clover (Boardwalk)

© WAYLON AND WILLIE—Just To Satisfy You X
© ASIA—Heat Of The Moment X

® DUKE JUPITER—['i} Drink To You X

© SAMMY HAGAR—A Piece Of My Heart A

KIRB-AM - Spokane
(Brian Gregory—MD)

Je THE J. GEILS BAND—Freeze-Frame 3.1

% PRUL DAVIS—65 Love Affair 127

 TOMMY TUTONE-B867-5309/Jenny 17-10

* GENESIS—Man On The Corner 19-13

% THE CHARLIE DANJELS BAND—Still In Saigon 23-18

® TOT0—Rosanna A

© BARRY MAMILOW—Let's Hang On A

® THE POLICE—Secret Journey A

© JOAN JETT AND THE BLACKHEARTS—Crimson And
Clover A

® ABBA--The Visitors B

© RICHARD DIMPLES FIELD—If It Ain't One Thing it's
Another B

© DAN FOGELBERG—Run For-The Roses B

© SHEEMA EASTON—When He Shines X

© HUMAN LEAGUE—Don't You Want Me X

® VAN HALEN--Oh Pretty Woman X

® THE GO GO'S—We Got The Beat X

® ALDO NOVA—Fantasy X

KCBN-AM—Reno
(Jim O'Neil—M0)
® THE POLICE—Secret Journey B
® TOTO—Rosanna B
® SHEENA EASTON—When He Shines B
® ROD STEWART—How Long A
® RAINBOW—Stone Cold A
® BERTIE HIGGINS—Kist Another Oay In Paradise A
® 1.6 SHEPPARD—Finally A
© FRANKE AND THE KNOCKOUTS—Withoat You (Not
Another Lonely Night) X
® GREG Kml—Every Love Song X

KSFM-FM—Sacramento
(Mark Preston—MD)
st PAUL DAVIS—65 Love Affair 1712
& O'BRYAN—The Gigolo 18-13
% PAUL McCARTNEY & STEVIE WONDER—Ebony &
Ivory 29-20
# SISTER SLEDGE—My Guy 27-21
# GREG GUIDRY—Goin' Down 30-26
oo THE CHARLIE DANIELS BAND—Still In Saigon
®e ATLANTIC STARR—Circles
® RAY PARKER JR.—The Other Woman A
® GEORGE DUKE—Shine On B
© DAN FOGELBERG—Run For The Roses B

KTAC-AM—Tacoma
{Bruce Canton—MD)

*k ETEVIQE 5:l!CKS WITH DON HENLEY—Leather And
ace J-

Yok OLIVIA NEWTON-JOHN—Make A Move On Me 10-6

* GORDON LIGHTFOOT—Baby Step Back 22: 18

% CHARLENE-|'ve Never Been To Me 2319

% ROBERTA FLACK—Making Love 24-20

© WAYLOM AND WILLIE—Just To Satisfy You X

o T.G. SHEPPARD—Finally X

® EDDIE RABBITT—| Don't Know Where To Start X

® ELTON JOHN—Empty Garden X

® DIONNE WARWICK AND JOHNNY MATHIS—Friends In

Love

® DAN FOGELBERG—Run For The Roses X

® SIMON AND GARFUNKEL—Wake Up Littte Susie X

® KARLA BONOFF—Personally X

North Central Region

mmm % PRIME MOVERS pumams

OLIVIA NEWTON-JOHN—Make A Move On Me
(MCA)

CHARLENE—1've Never Been To Me (Motown)

RICK SPRINGFIELD-Don't Taik To Strangers
(RCA)

e ® TOP ADD ONS susmm

THE ROLLING STONES—Hang Fire (Atlantic)

SIMON AND GARFUNKEL-Wake Up Little Susie
(WB)

DONNIE IRIS—My Girl (MCA)

moemeam BREAKOUTS masemmmmm

THE REDDINGS—I Know You Get Another (Epic)

TEMPTATIONS WITH RICK JAMES—-Standing On
Top (Gordy)

FOREIGNER-Break It Up (Atiantic)

WGCL-FM—Cleveland
(Jay Stone—MD)
Yk TOMMY TUTONE—867-5309/ Jenny 8-4
%% HUEY LEWIS AND THE NEWS—Do You Beiieve In
Love 9-6

% PAUL DAVIS—65 Love Affair 12-7

% HUMAN LEAGUE—QOon't You Want Me 24-11

® PAUL McCARTNEY & STEVIE WONDER—Ebony &
Wory B

© CHARLENE-i've Never Been To Me B

© DAZZ BAND—Let It Whip B

® RAY PARKER JR.—The Other Woman B

® DAVID LASLEY—If | Had My Wish Tonight B

© LITTLE RIVER BAND—Man On Your Mind A

® RICHARD DIMPLES FIELD—If It Ain't One Thing It's
Another A

© JOHN DENVER—Shanghai Breezes A

® THE POLICE-Secret Journey A

© HAIRCUT 100-Love Plus One A

© BARRY MANILOW~Let's Hang On X

© FRANKE AND THE KNOCKOUTS~Without You (Not:
Another Lonely Night) X

© DIANA ROSS—Work That Body X

© DAN FOGELBERG—Run For The Roses X

® TASTE OF HOMEY—('ll Try Something New X

CKLW-AM—Detroit
(Rosaiee Trombley—MD)
¥ % CHARLENE—i've Never Been To Me 12.5
Y PAUL McCARTNEY & STEVIE WONDER—Ebony And
\vory 30-7
* BUCKlEI AND GARCIA—Pac-Man Fever 19-10

o MIKE POST—Theme From Magnum P.1.
e DONNIE IRIS—My Girl
© ALDO NOVA—Fantasy B
© GORDON LIGHTFOOT—Baby Step Back X
WKRQ-FM—Cincinnati
(Tony Gauvzzo—MD)
s JOURNEY—Open Arms 1-1
s THE ). GEILS BAMD—Freeze Frame 4-2
* OLIVIA NEWTON-JOHN—Make A Move On Me 7-5
% RICK SPRINGFIELD—Don't Talk To Strangers 18-14
* PAUL DAVIS—65 Love Affair 24-17
oo THE ROLLING STONES—Hang Fire
oo RAY PARKER JR.—The Dther Woman
® LOVERBOY— When It's Over A

WZZP-FM—Cleveland
(Bob McKay—MD)

e OLIVIA NEWTON-JOHM—Make A Move On Me 1-1

% % VANGELIS—Chariots Of Fire 2-2

 STEVIE NICKS—Edge Of Seventeen 5-3

* PAUL OAVIS—65 Love Affair 10-5

% RICK SPRINGFIELD—Don't Talk To Strangers 11-6

oo AL JARREAU—Teach Me Tonight

© BARRY MAMILOW—Let's Hang Dn A

@ AURRA—Make Up You Mind A

© DAN FOGELBERG—Run For The Roses A

© THE BEATLES-The Beatles Movie Medley X

© THE CHARLIE DANIELS BAMD—Stilt in Saigon X

. PIULBId:MTNEY & STEVIE WONOER—Ebony And

Ivory

& CHARLENE—|'ve Never Been To Me B

® WILLIE NELSOI—AIways On My Mind B

WORQ-FM- Detroit
(Deena Rimmer—MD)

% PATRICE RUSHEN—Forget Me Nots 13-5

# % CHERI—Murphy’s Law 14-7

# SHALAMAR-A Night To Remember 17-12

* ll)glIECE WILLIAMS —It's Gonna Take A Miracle 22-

* SKYY—Let's Celebrate 24-19
oo THE REDDINGS— | Know You Got Another
oo TEMPTATIONS WITH RICK JAMES—Standing On The

Top
© CHANGE-The Very Best In You B
® ONE WAY—Wno's Foolin’ Who B
® PAUL McCARTNEY AND STEVIE WONDER—Ebony &
lvory X
. STARS ON—Stars On 4511t X
© DAVID LASLEY—1f | Had My Wish Tonight X
® ROBERTA FLACK—Making Love X
® WAR—You Got The Power X
® 700M-Love Seasons A

WBZZ-FM—Pittsburgh

(Chuck Tyler—MD)
Yok OLIVIA NEWTON-JOHN-Make A Move On Me 1-1
% % THE GO GO'S—We Got The Beat 2-2
% RICK SPRINGFIELD—Don't Talk To Strangers 7-3
% THE J. GEILS BAND—Freeze Frame 6-5
% KOOL AND THE GANG—Get Down On It 21-18
o PAUL DAVIS—65 Love Affair
© TOMMY TUTONE—867-5309/Jenny B
® ELTON JOHN~Empty Garden B
® THE CHARLIE DANIELS BAND-Still In Saigon B
© THE POLICE—Secret Journey X
© FRARKE AND THE KNOCKOUTS—Without You X
® SOFT CELL—-Tainted Love X
® HUMAN IﬂGUE Don't You Want Me X

WFFM-FM— Plttsburgh
(Jay Cresswell—MD)
%% ROBERTA FLACK—Making Love 12-1
%% GREG GUIDRY—Goin' Down 15-9
* DONNIE IRIS—My Girl 19-14
# BARRY MANILOW—Let's Hang On 31.25
® YANGELIS—Chariots Of Fire X
® RANDY GOODRUM—Savin' It Up X
® ELTON JOHN—Empty Garden B
® CHARLENE—|'ve Never Been To Me B
® THE CARPENTERS—Beechwood 4-5789 B
® TOTA—Rosanna B
© PATTI AUSTIN—Baby Come To Me B
© LITTLE RVER BAND—Man On Your Mind B
® SMOKEY ROBINSON —0id Fashioned Love B
® EDDIE RABBITT—| Don't Know Where To Start B
® ABBA—The Visitors B
WXKX-FM —Pittsburgh
(Clark ingram—MD)
Yok JOURNEY—Escape 10-6
% % FOREIGNER—Break It Up 15-11
 STEVIE KICKS—-My Kinda Woman 6-3
# AStA—Heat Of The Moment 23-16
oo THE ROLLING STONES—Hang Fire
oo TOMMY TUTONE—867:5309/Jenny
© MONDO ROCK—State Of The Heart A
© JOHN COUGAR—Hurts So Good A
® MORMAN SALEET—Hang On In A
® GAMMA—Right The First Time X
® FRANKE AND THE KNOCKOUTS—Without You X
® GREG KIHN—Testify X

WYYS-FM—Cincinnati
(Barry James—MD)
Yok OLIVIA NEWTON-JOHN—Make A Move On Me 6-2
Y THE POINTER SISTERS—Should | Do tt 11-9
“ DAN FOGELBERG—Run For The Roses 20-15
% PAUL McCARTNEY & STEVIE WONDER—-Ebony &
Ivory 25-20
oo SIMON AND GARFUNKEL—Wake Up Little Susie
®e GORDON LIGHTFOOT—Baby Step Back
® THE BEATLES - The Beatles Movie Medtey A

WNCi-FM—Columbus
(Steve Edwards—MD)
Yo VANGELIS—Chariots Of Fire 1-1
Yok RICK SPRINGFIELD—Don't Talk To Strangers 6-3
* PAUL DAVIS—65 Love Affair 7-4
% CHARLENE—|'ve Never Been To Me 12.8
Y WILLIE NELSON—Always On My Mind 17-10

(Continued on page 28)
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OSCAR STATUETTE Copyright of AM.PA.S.

Burt Bacharach,
Christopher Cross and Vangelis
just added their Oscars
to the ASCAP collection.
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1934 1934 1835 1937 1937 1538 1933
SONG BEST SCORE BEST SCORE BEST SONG BEST SCORE BEST SONG BEST SCORE
The Continenta) Ope Night of Love The Informer Sweet Leilaai Oue Hundred Mes and 2 Girl Thasks for the Memary Over the Rainbow X Stagecwach 3
Coa Conrad Dept. Head" Louis Silvers Max Steimer Harry Owens Head: Charles Previa Les Rebin E. Y. Harburg Richard Hageman, Frank Harling,
Herb Magidson Composers: Yictor Schertzinger, Raiph Rainger Harold Arlen Jobn Leipold, Leo Shukeo
Gus Kahn
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1338 1548 140 1840 1M1 1842 1942 143 143
ORIGINAL SCORE BEST SONG BEST SCORE ORIGINAL SCORE MUSICAL SCORE BEST SONG DRAMATIC SCORE MUSICAL SCORE
‘The Wizard of 0z When You Wish Upon a Star Tin Pan Abey Pinacchio Dumbo While Christmas The Song of Bemadetie This s the Army
Herbert Stothart Ned Washington Alfred Newman Leigh Harline, Pau} J Frask Churchill Irving Berkin Ray Heindorf
Leigh Harline Semith, Ned Washingion Ofiver Wallace
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134 1344 1544 1945 146 1946 1946 1947 1948
BEST SONG DRAMATIC SCORE MUSICAL SCORE BEST SONG BEST DEAMATIC SCORE MUSICAL SCORE MUSICAL SCORE BEST SONG
Swinging on a Star Since You Went Away Cover Girl ft Might As Well Be Spring Ou the Aichison Topeka & The Best Years of Ouwr Lives The Joison Story Mother Wore Tights Buttons & Bows
Johony Burke Maz Sieiner Carmen Dragon Richard 2] the Santa Hugo Friedholes Morris Stalefl Ray Evans
Jitniny Yan Heusen Morris Stolofl Oscar Hammersien Jobmery Metrer Harry Warren Jay Liviogston
i S ) " (!
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1948 M8 1843 1349 1950 1954 1551 1952
MATIC SCORE MUSICAL SCORE DRAMATIC SCORE DRAMATIC SCORE MUSICAL SCORE BEST SONG DRAMATIC SCORE
Red Shoes Easier Parade The Heiriess Suaset Boulevand Annie Get Your Gan. bn the Cosl Conl of the Eveaing High Neoa High Noon
Brian Easdale Johnny Green Aaron Copland Fram: Waxmaa Adeiph Deutsch Heagy Carmichae) Dimutri Tromkin (SACEM) Dimitri Tiomkin (SACEM)
Roger Edens Roger Edess Johamy Mercer Ned Washington
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1952 1953 1953 1954 1855 1955 1956 1956 1956
MUSICAL SCORE BEST SONG DRAMATIC SCORE BEST SONG DRAMATIC SCORE MUSICAL SCORE BEST SONG DRAMATIC SCORE MUSICAL SOORE BEST SONG DRAMATIC SCORE MUSCIAL SCORE
in My Heart Secret Love Lii Thiree Coins in the Fountain The High and the Mi Seven Brides for Seven Brothers  Lawe is a Many Splendored Thing  Love Is a Masy Spiendared Thing Ohlaboma' Que Sena Sena Around the Workd in 80 Days The King a0d |
Afred Sammy Fain Bronislau Kaper Sammy Caba Dimitri Tiomkis (SACEM) Msiph Dewtich Fain Alred Newmaa Robert Russel Beasett, lay Ray Evans Victor Young Alfred Newman
Paul Francis Webster Jule Styse Saal Chaglin Paal Francis Webster Eiackion, Adolph Deutsch Jay Livingston Ken Darby
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1957 1957 1958 1958 1859 1959 1960 151 191 1%1
BEST SONG BEST SCORE DRAMATIC SCORE MUSICAL SCORE BEST SONG MUSICAL SCORE MUSICAL SCORE BEST SONG DRAMATIC SCORE MUSICAL SCORE
AR the Way Bridge on the River Kwai The O Man and the Sea i igh Hopes and Bess Seng Withoot End Moon River Breakfast at Tiflanys West Side Story
Sammy Cahn Macolm Arnold Dimitr Tiomkin (SACEM) Asdre Previn Previa Gald Worrs Steioft Heary Mancini Heary Mancini Saul Chapl, Johny Green.
James Yas Heusen Ken Darby Harry Sekman Sid Ramin, Irwia Kostal
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1962 1562 193 1965 1965 1966 1%7 1967 1968

T SONG SCORE ADAFTATION ORIGINAL MUSIC SCORE ORIGINAL MUSIC SCORE SCORE ADAPTATION SCORE ADAPTATION ORIGINAL MUSIC SCORE SCORE ADAPTATION BEST SONG

Days of Wine and Roses The Music Man Tom Jones Doctar The Seund of Music A Panmy Thing Happened Theroughly Modern Millie Camelot The Windmills of Your Mind

lohney Mercer Ray Heindorf John Addison (PRS) Masrice kare (SACEM) lrwis Kastal o the Wazy to the Foram Bmer Berasiein Alfred Newman Alan & Maril /
Henry Mancini Lea Therne (PSS} Ken Darby Nichel LeGrand (SACEM)
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1968 159 1969 197 1973 173 1874 1974
MUSICAL SCORE BEST SONG ORIGINAL SCORE BEST SONG DRAMATIC SCORE BEST SONG DRAMATIC SCORE
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® Continued from puge 26

oo DAN FOGELBERG—Run For The Roses
oo SIMON AND GARFUNKEL—Wake Up Little Susie
© STARS ON-Stars On 4511 X

WXGT-FM—Columbus
(Terry Nutter—MD}
# # RICK SPRINGFIELD—Don't Talk To Strangers 5 1
# & CHARLENE—I've Never Been To Me 20 14
* PAUL DAVIS—65 Love Affair 8 6
 HUEY LEWIS AND THE NEWS—Do You Believe In

Love 10 8
# DARYL HALL AND JOHN OATES—Did It In A Minute
16 12

oo PAUL McCARTNEY & STEVIE WONDER-Ebony &
Ivory

oo ELTON JOHN—Empty Garden

© FRANKE AND THE KNOCKOUTS —Without You A

© LOVERBOY—When It's Over A

© QUARTERFLASH—Find Another Fool X

© THE ROLLING STONES—Hang Fire X

o VAN HALEN—Oh Pretty Woman X

© TOMMY TUTONE-867-5309/Jenny X

© THE BEATLES—The Beatles Mavie Medley X

WKJJ-FM—Louisville
(Kevin 0'Neil—MD)
# & RICK SPRINGFIELD—Don 1 Talk To Strangers 10 7
# # THE POINTER SISTERS—Should | Do It 24 16
# GREG GUIDRY—Goin Down 12 9
* CHARLENE-'ve Never Been ToMe 13 11
# HUEY LEWIS AND THE NEWS—Do You Believe In
Love 17 15
oo S{MON AND GARFUNKEL—Wake Up Littie Susie
oo FRANKE AND THE KNOCKOUTS—Without You
© PAUL McCARTNEY & STEVIE WONDER—Ebony &
Ivory B
© MIKE POST—Theme From Magnum Pt B
© SHEEMA EASTON—When He Shines X
© AL JARREAU—Teach Me Tonight X
© THE BEATLES—The Beatles Movie Medley X
o T.G. SHEPPARD—0nly One You X
© AURRA—Make Up Your Mind X

WKWK-AM(14WK)—Wheeling
(Greg McCullough—MD)

oo T.G. SHEPPARD—Finally

oo THE BEATLES—The Beatles Movie Mediey

© MANHATTAN TRANSFER—Route 66

© PHOEBE CATES—Theme From Paradise A

© KARLA BONOFF—Personally A

© BARBARA MANDRELL-Tll Your Gone A

© CHERYL LADD & FRANKIE VALLI-You Make [t
Beeauhful A

© WAYLON AND WILLIE—Just To Satisfy You X

© DIONNE WARWICK & JOHNNY MATHIS—Friends in
Love X

© ASTARS ON—Stars On 45 /11 X

© ABBA-—The Visitars X

© PIA ZADORA—|'m In Love Again X

© GLASS MOON—0n A Carousel X

o STEVIE NICKS—Edge Of Seventeen X

© MICKEY GILLEY—Tears Of The Lonely X

© GENESIS—Man On The Corner X

Southwest Region

mmm* PRIME MOVERS snemm

VANGELIS—Chariots Of fire (Polydor)
JOHN DENVER—Shanghai (Breezes (RCA)
CHARLENE—1've Never Been To Me (Motown)

mmmm® TOP ADD ONS memmm

DIANA ROSS—Work That Body (RCA)
STARS ON—Stars On 45 |11 (Radio Records)
DREGS—Crank It Up (Arista)

s BREAKOU TS an——

FULLMOON—The Visitor (War)
SUSAN LYNCH—Office Love (Johnston)
ASIA—Heat Of The Moment (Geffen)

KVIL-FM—Dallas
(Chuck Rhodes—MD)

# & VANGELIS—Chariots Of Fire 8 1

# # JOHN DENVER—Shanghai Breezes 10 4

* OLIVIA NEWTON-JOHN—Make A Move On Me 11-6

# PAUL DAVIS—65 Love Affair 12.7

 HUEY LEWIS AND THE NEWS—0o You Beheve in
Love 15-9

oo STARS ON—Stars On 4511t

© PAUL McCARTNEY AND STEVIE WONDER—Ebony &
Ivory B

© WAYLON AND WILLIE-Just To Satssty You X

KEGL-FM—Ft. Worth
{Saundra Bobek—MD)

# & BONNIE RAITT—Keep This Heart In Mind 13 10

# % FULLMOON FEATURING NEIL LARSEN AND RUSS
FEITEN-The Visitor 26-16

#+ ALDO NOVA—Fantasy 16-11

# GENESIS—Man On The Corner 20-13

* LOVERBOY—When it's Over 28-25

oo DREGS—Crank It Up

oo SUSAN LYNCH—Oftice Love

© ASlA—Heat Of The Moment B

© POINT BLANK—Let Her Go B

© DUKE JUPITER—!'ll Drink To You B

© ROD STEWART—How Long X

© DOMNIE IRIS—My Girl X

© PAUL McCARTNEY AND STEVIE WONDER—Ebony &

Ivory X

KRLY-FM—Houston
(Blake Lawrence—MD)
© DAZZ BAND—Let It Whip A
© AL JARREAU—Teach Me Tonight A
o PATTI AUSTIN—Baby Come To Me A
© ASHFDRD AND SIMPSON—Street Corner
© THE TEMPTATIONS & RICK JAMES—Standing On The
Top A

WEZB-FM—New Orleans
(Jerry Loosteau—MD)
# & TOM TDM CLUB-Genius Of Love 6-4
# # CHARLENE—('ve Never Been ToMe 10 7
# VAN HALEN—Oh Pretty Woman 19 12
 TOMMY TUTONE-867 5309/Jenny 21-14
* RAY PARKER JR.—The Other Woman 24-19
oo THE POLICE-Secret Jousney
© VANGELIS—Chariots Of Fire B
© THE CHARLIE DANIELS BAND - Still In Saigon B
© HUMAN LEAGUE-Don't You Want Me B
© RICHARD DIMPLES FIELD—If [t Ain't One Thing It's
Another X

© FRANKE AND THE KNOCKOUTS—Without You X

WTIX-AM—New Orleans
{Gary Franklin—MD)

# & THE ). GEILS BAND—Freeze Frame | 1

# & STEVIE NICKS—Edge Of Seventeen 13 9

# PAUL McCARTNEY & STEVIE WONDER--Ebony &
Ivory 32 20

* KOOL AND THE GANG—Get Down On It 27 21

# SIMON AND GARFUNKEL—Wake Up Littie Susie 80
22

ee THE CARS—Since You're Gone

oo DIANA ROSS—Work That Body

® LITTLE RIVER BAND—Man On Your Mind B

© RICHARD DIMPLES FIELD—(f [t Ain't One Thing It's
Another B

© THE CHARLIE DANIELS BAND—Still [n Saigon B

© ATLANTIC STARR—Circles B

© SHEEMA EASTON—When He Shines B

© SHALAMAR—A Night To Remember A

© DUKE JUPITER—I'lt Drink To You A

© JUNIOR—Mama Used To Say A

© DONNIE IRIS—My Girl A

© CAROLE KING—One Ta One X

KEEL-AM—Shreveport
(Kenny—MD)
#  OLIVIA NEWTON-JOHN—Make A Move On Me | |
# & PAUL DAVIS—65 Love Affair 7 3
# CHARLENE-| ve Never Been ToMe 21 15
* RICK SPRINGFIELD—Don't Talk To Strangers 13 1
* ZDIMIVSL HALL AND JOHN OATES—Did It In A Minute
oo NEIL DIAMOND—0n The Way To The Sky
oo HUMAN LEAGUE—Don t You Want Me
© THE CARPENTERS—Beechwood 4 5789 A
© GORDON LIGHTFOOT—Baby Step Back A
© AL JARREAU—Teach Me Tonight X
© GENE COTTON-if | Could Get You X
© THE ROLLING STONES—Hang Fire X
© ELTON JOHN—Empty Garden X
© DAN FOGELBERG—Run For The Roses X
© SMOKEY ROBINSON—Teil Me Tomorrow X

KHFI-FM—Austin
(Ed Volkman—MD)
© DAN FOGELBERG—Run For The Roses A
© HUMAN LEAGUE—Don’t You Want Me A
© GENESIS—Man On The Corner A
© STARS ON—Stars On 45 111 X
© THE CHARLIE DANIELS BAND-St i/l In Sasgon X
© DAVID LASLEY—If | Had My Wish Tonight X
© THE CARS—Since You're Gone X
© FRANKE AND THE KNOCKOUTS—Without You (Not
Another Lonely Night) X

KFMK-FM—Houston
(Jerry Steele—MD)
# & CHARLENE—('ve Never Been To Me 14 10
# % WILLIE NELSON—Always On My Mind 20-12
# JOHWN DENVER—Shangha Breezes 1815
* PAUL DAVIS—65 Love Affair 30-20
o PAUL McCARTNEY & STEVIE WONDER—Ebony &
Ivory
© DAN FOGELBERG—Run For The Roses B

KBFM-FM—McAllen-Brownsville
(Kenny Garcia—MD)

# & JOAN JETT AND THE BLACKHEARTS—| Love Rack
"N'Roll 2 1

* # QUINCY JONES FEATURING JAMES INGRAM—0One
Hundred Ways 21 13

* CHARLEME-|'ve Never Been To Me 22 17

# THE BEATLES—The Beatles Movie Medley 23 18

* STARS ON—Stars On 45 (11 28-22

oo DIANA ROSS—Work That Body

oo LOVERBOY—When It's Over

® GENESIS—Man On The Corner A

© ASIA-Heat Of The Moment A

© THE CHARLIE DANIELS BAND—Still In Saigon X

© LITTLE RIVER BAND—Man On Your Mind X

© DAN FOGELBERG—Run For The Roses X

© RICHARD DIMPLES FIELD—If It Ain't One Thing It's

Another X
© SHEENA EASTON—When He Shines X
© TEMPTATIONS FEATURING RICK JAMES—Standing
On The Top A

WQUE-FM—New Orleans
(Chris Bryan—MD)
* # OLIVIA NEWTON-JOHN—Make A Move On Me 3-1
# # STEVIE NICKS—Edge Of Seventeen 11 8
# PAUL DAVIS—65 Love Affair 13-9
* KOOL & THE GANG—Get Down On It 14-10
* PAUL McCARTNEY & STEVIE WONDER-Ebony &
Ivory 24 13
oo AURRA—Make Up Your Mind
e DIAMA ROSS—Work That Body
© DAN FOGELBERG—Run For The Roses A
© RAY PARKER JR.—The Other Woman B
© EDDIE RABBITT—1 Don't Know Where To Start B
© GENE COTTON-If | Could Get You B
© SIMON AND GARFUNKEL—Wake Up Littte Susie X

KOFM-FM—Qklahoma City
(Chuck Wagon—MD)
 # YANGELIS—Chariots Of Fire 3 1
# % JOHN DENVER—Shanghai Breezes 19 15
* PAUL McCARTNEY & STEVIE WONDER—Ebony &
tvory 28 20
@ THE BEATLES —The Beatles Movie Medley
oo ELTON JOHN—Empty Garden

WFMF-FM~Baton Rouge
{Wayne Watkins—MD)
# & PAUL McCARTNEY & STEVIE WONDER—Ebony &
{vory 16-11
* # LOVERBOY—When 1t's Over 29 20
# KOOL AND THE GANG—Get Down On It 2-1
# RICK SPRINGFIELD—Don't Talk To Strangers 5-2
# RAY PARKER JR.—The Other Woman 13.8
oo WILLIE NELSON—Always On My Mind
®o ASIA—Heal Of The Moment
© HUMAN LEAGUE-Don't You Want Me B
© DAN FOGELBERG—Run For The Roses B
© LITTLE RIVER BAND—Man On Your Mind B
© SHEENA EASTON—When He Shines B
© T.G. SHEPPARD—Finally X

KINT-FM—EI Paso
(Patty Zibbo—MD)

* & STARS ON—Stars On 45111 8-4

## PRUL I3;CAI7 TNEY & STEVIE WONDER—Ebony &
Ivory 13-

* FRANKE AND THE KNOCKOUTS—Without You (Not

Another Lonely Night) 25 2

oo RAINBOW-Stone Coid

oo DENIECE WILLIAMS—It's Ganna Take A Miracle

© THE CARS—Since You're Gone B

© LITTLE RIVER BAND—Man On Your Mind B

© LOVERBOY—When It's Over B

© SHEENA EASTON—When He Shines B

© T.G. SHEPPARD—Finally A

© SMOKEY ROBINSON-O(d Fashioned Love A

© JOHN COUGAR—Hurts So Good A

KILE-AM~—Galveston
{Scott Taylor—MD)
& JOAN ]E}TMD THE BLACKHEARTS—| Love Rock
"N Roll 1-1
& RICK SPRINGFIELD—Don't Talk To Strangers 6 5
# KOOL AND THE GANG—Get Down On It 10-7

* HUEY LEWIS AND THE NEWS—Do You Believe in
Love 129

# DARYL HALL AND JOHN OATES—Did It In A Minute
16 13

®e ASiA—Heat Of The Moment

oo LITTLE RIVER BAND—Man On Your Mind
® RAINBOW—Stone Cold A

© THE CARS—Since You're Gona A

© ELTON JOHN—Empty Garden X

® PRISM—Turn On Your Radar X

© PIA ZADORA-1'm tn Love Again X
® SHEILA—Runner X

© GAMMA-Right The First Time X

© JAMES ANDERSON—Can't Fake [t X
© DUKE JUPTTER—I'll Drink To You X

KVOL-AM—Lafayette
(Phil Rankin—MD)
# # RICK SPRINGFIELD—Don't Talk To Strangers 5 1
# & THE ). GEILS BAND—Freeze Frame 8 3
# PAUL DAVIS—65 Love Affar 9 7
* Il)MxVI. HALL AND JDHN OATES—Did It [n A Minute
1

* CHARLENE—I've Never Been To Me 16 12

oo POINT BLANK—Let Her Go

®e JOAN JETT—Crimson And Clover

© JUNIOR-Mama Used To Say A

® GENESIS—Man On The Corner A

© ABBA—The Visitors A

© DEBRA DEJEAN-Strange Love A

© DIANA ROSS—Work That Body B

© THE POLICE—Secret Journey B

© ALDO NOVA—Fantasy B

© SHALAMAR—A Night To Remember X

© RICHARD DIMPLES FIELD—I{ It Ain t One Thing It's
Another X

© LOVERBOY~When (t's Qver X

© AL JARREAU-Teach Me Tonight X

® PLAYER—Thank You For The Use 0f Your Love X

® ('BRYAN—The Gigolo X

© THE KIDS FROM FAME—Starmaker

© WAR—You Got The Power X

© DAVID LASLEY—If ) Had My Wish Tonight X

© CAROLE KING—One To One X

© JIMMY HALL—Fool For Your Love

© SIMON AND GARFUNKEL—Wake Up Little Susie X

KTSA-AM—San Antonio
(Charlie Brown—M0)

# & RICK SPRINGFIELD—Don't Talk To Strangers 16 9

* % VANGELIS—Chariots Of Fire 29 19

* PAUL DAVIS—65 Love Affair 20 15

#* PAUL McCARTNEY & STEVIE WONDER—Ebony &
Ivory 24 20

* nn;vll HALL AND JOHN OATES—Did It In A Minute
25

© STARS ON—Stars On 45111 B
© HUEY LEWIS AND THE NEWS—Do You Bel:eve In

Love X
© GREG GUIDRY—Gomn' Down X

Midwest Region

mmem % PRIME MCVERS mmmm

GENESIS—Man On The Corner (Atlantic)

THE BEATLES—The Beatles Movie Medley
(Capitol)

RICK SPRINGFIELD—Don't Talk To Strangers
(RCA)

@ TOP ADD ONS mmess

THE CHARLIE DANIELS BAND—Still In Saigon
(Epic)

FRANKE AND THE KNOCKOUTS—Without You
(Millennium)

DAN FOGELBERG~Run For The Roses (Full
Moon/Epic)

s BREAKQOUTS sxe—

TOTO—Rosanna (Columbia)
ASIA—Heat Of The Moment (Geffen)
LOVERBOY—Take Me To The Top (Columbia)

WLS-AM—Chicago
(Dave Denver—MD)
# & THE BEATLES—The Beatles Movie Medley 42-26
* % GEMESIS—Man On The Cosner 36-27
* VANGELIS—Charots Of Fire 7-4
* RICK SPRINGFIELD~Don't Talk To Strangers 12-8
* QUARTERFLASH—Find Another Fool 21-17
oo FRANKE AND THE KNOCKOUTS—Without You
© DONMIS IRIS—My Girl X

WLS-FM—Chicage
(Dave Denver—MD)
# # THE BEATLES—The Beatles Movie Medley 42-26
* & GEMESIS—Man On The Corner 36-27
# RICK SPRINGFIELD~Don't Talk To Strangers 12-8
# QUARTERFLASH—Find Another Fool 21-17
* ALDO NOVA—Fantasy 29-23
oo HUMAN LEAGUE—Don't You Want Me
oo THE CHARLIE DANIELS BAND-Still In Saigon
© FRANKE AND THE KNOCKOUTS—Without You B
© DONNIE IRIS—My Girl X
© LOVERBOY—When tt's Over X

WZUU-FM—-Milwaukee
(Bill Sharron—MD)
o PAUL McCARTNEY & STEVIE WONOER—Ebony And

Ivory
oo DAN FOGELBERG—Run For The Roses
KDWB-AM - Minneapolis

Karen Anderson—MD)
© NEIL DIAMOND—0n The Way To The Sky X
© DIONNE WARWICK & JOHNNIE MATHIS—Friends n
Love X
© DONNIE IRIS—My Girt X

WIKS-FM—Indianapolis
(C. C. Mathews—MD)
# & RICK SPRINGFIELD—Don't Talk To Strangers 8-5
W % LOVERBOY—Take Me To The Top 12 8
+* GREG GUIDRY—Goin' Down 19 15
oo ELTON JOHN—Empty Garden
oo THE CHARLIE DANIELS BAND—Stil! In Saigon
© RAINBOW-Stone Cold A
© RICK SPRINGFIELD—Calling All Girls A
© JOHN COUGAR—Hurts So Good X
© HUMAN LEAGUE-Don't You Want Me X
© THE CARS—Since You're Gone X

KSTP-FM~St. Paul
(Chuck Napp—MD)

# % OLIVIA NEWTON-JOHN—Make A Move On Me 1-1

# & PAUL DAVIS—65 Love Affair 5-4

# PAUL IchTNEV & STEVIE WONDER—Ebony And
tvory 16-

# HUEY LEWIS AND THE NEWS— Do You Believe In
Love 7-6

# THE BEATLES—The Beatles Movie Medley 18-13

les Radio Action

Based on station playlists through Tuesday (4/13/82)

© RICK SPRINGFIELD—Don 't Talk To Strangers X
© THE J. GEILS BAND—Freeze frame X

© BARRY MANILOW— | ei's Hang On X

© DAN FOGELBERG—Run For The Roses X

© RICH LITTLE—The Big Game X

KBEQ-FM—Kansas City
(Maja Britton—MD)

# & JOAN JETT AND THE BLACKHEARTS - L ove Rock
‘N’ Rolt 8-5

# # DARYL HALL AND JOHN OATES-0id It In A Minute
11-8

* LITTLE RIVER BAND—Man On Your Mind 15 11

# CHARLENE-|'ve Never Been To Me 27.22

# SIMON AND GARFUNKEL—Wake Up Little Susre 37

33

®e ASIA—Heat Of The Moment

oo T0T0—Rosanna

© SISTER SLEDGE—My Guy X

© FRANKE AND THE KNOCKOUTS—Without You (Not
Another Lonely Night) B

© 1.G. SHEPPARD—F naily B

WISM-AM —Madison
(Barb Starr—MD)

& WILLIE NELSON—Always On My Mind 14 7

# & CHILLIWACK—| Beligve 15 8

* DAN FOGELBERG—Run For The Roses 26 16

#+ GORDON LIGHTFOOT—Baby Step Back 27 17

* SIXION AND GARFUNKEL—Wake Up Little Susie 28
1

®e CHARLENE—!'ve Never Been To Me

® RICK SPRINGFIELD—Don't Talk To Strangers A

© CAROLE KING—One To One A

© BERTIE HIGGINS—Just Another Day In Paradise A

® KARLA BONOFF—Personally B

© PAUL McCARTNEY & STEVIE WONDER—Ebony And
ivory B

® ALESSI-Put Away Your Love X

WZEE-FM—Madison
(Matt Hudson—MD)
# & HUEY LEWIS AND THE NEWS—Do You Believe In

Love 13-10
#  DARYL HALL AND JOHN OATES—Dud It In A Minute
19 11

% DR. HOOK—Baby Makes Her Blue Jeans Taik 20 14

* MIKE POST—Theme From Magnum P 1. 27 19

© JUNIOR—-Mama Used To Say A

© ASIA— Heat Of The Moment A

© HAIRCUT 100— Love Plus One A

© THE CHARLIE DANJELS BAND— Stili [n Saigon B

© SHEENA EASTON- When He Shines B

© THE CARS~— Since Your'e Gone B

© TOT0- Rosanna B

© HUMAN LEAGUE— Don't You Want Me X

© ROD STEWART— How Long X

© JOAN JETT AND THE BLACKHEARTS - Crimson And
Glover X

WLOL-FM—Minneapolis
(Phil Huston—MD)
# & RICK SPRINGFIELD—Don’t Talk To Strangers 2-1
# # STEVIE NICKS—Edge Of Seventeen 4 3
# PAUL DAVIS—65 Love Affarr 6-4
# DARYL HALL AND JOHN OATES—Did It In A Minute
117
% KOOL AND THE GANG—Get Down On It 20 16
oo FRANKE AND THE KNOCKOUTS~Without You (Not
Another Lonely Night)
oo T0T0—Rosanna
© HUMAN LEAGUE-Don't You Want Me B
© DAN FOGELBERG—Run For The Roses A
© SHEENA EASTON—When He Shines A
© THE CHARLES DANIELS BAND—Stili In Saigon X
© SHOOTING STAR—Hollywood X
© JDAN )ETT AND THE BLACKHEARTS —| Love Rock ‘N’
Roll X
© DUKE JUPITER-1'Il Drink To You X
© CHRIS REA—Loving You X
© PiA ZADORA—I'm In Love Again X
© DIANA ROSS—Work That Body X

KXOK-AM —St. Louis
(Lee Douglas—MD)
* % VANGELIS—Chariots Of Fire 1-1
* # BERTIE HIGGINS—Key Largo 2-2
# OLIVIA NEWTON-JOHN—Make A Move On Me 9-6
* STEVIE WONDER—That Girl 15 11
% ROBERTA FLACK—Making Love 16-12
oo PAUL McCARTNEY AND STEYIE WONDER—Ebony &
Ivory
oo DAN FOGELBERG—Run For The Roses

WSPT-FM—Stevens Point
{Brad Fuhr—MD)
# % THE ). GEILS BAND—Freeze-Frame 1 1
# % RICK SPRINGFIELD—Don't Talk To Strangers 4-2
 TOMMY TUTONE-Jenny 6-4
* HUMAN LEAGUE—Don't You Want Me 13 8
+ DARYL HALL AND JOHN OATES—Did It In A Minute
161

®o RAY PARKER JR.—The Other Woman

oo THE POLICE—Secret Journey

® T0TO—Rosanna A

© JOHN COUGAR—Hurts So Good A/D

© DAN FOGELBERG—Run For The Roses B

© FRANKE AND THE KNOCKOUTS—Without You (Not
Another Lonely Might) B

© KOOL AND THE GANG—Get Down On It B

© ASWA—Heat Of The Moment B

KYFR-AM~—Bismarck
(Dan Brannan—-MD)
# & YANGELIS—Chariots Of Fire 5-4
* & CHARLENE-I've Never Been To Me 10-9
* GREG GUIDRY—Goin' Down 15-13
# THE BEATLES—The Beatles Movie Medley 13 15
# QUARTERFLASH—Find Another Fool 14-11
© PAUL McCARTNEY & STEVIE WONDER—Ebony And

Ivory B

o TOMMY TUTONE-867-5309/Jenny B

© FRANKE AND THE KNOCKOUTS—Without You (Not
Another Lonely Night) B

© JOHN DENVER—Shanghai Breezes A

© THE CARPENTERS—Beechwood 4-5789 A

© TOT0-Rosanna A

© WILLIE NELSON—Always On My Mind X

© ABBA-The Visitors X

© DAN FOGELBERG~Run For The Roses X

o MIKE POST—Theme From Magnum P.I. X

© LITTLE RIVER BAND—Man On Your Mind X

© SIMON AND GARFUNKEL—Wake Up Little Susie X

© THE ROLLING STONES—Hang Fire X

o THE CHARLJE DANIELS BAND-Stili In Saigon X

© THE CARS—Since You're Gone X

o ELTON JOHN—Empty Garden X

© TASTE OF HONEY—!'Il Try Something New X

© BARBRA STREISAND—Memories X

KIOA-AM —Des Moines
(A W. Pantoja—M0)
* & VANGELIS—Chariots Of Fire 5-1
# # CHARLENE-|'ve Never Been To Me 9-3
# RICK SPRINGFIELD—Don't Talk To Strangers 11 7
 GREG GUIDRY—Goin' Down 15-11
* DR. HOOK—Baby Makes Her Blue Jeans Talk 2015
® THE BEATLES—The Beatles Movies Medley B
© GENESIS—Man On The Cornes B
© DAN FOGELBERG—Run For The Roses B
© BOBBY CALDWELL - Jamaica X
© WILLIE NELSON—Always On My Mind X
© THE CARPENTERS—Beechwood 4-5789 X
© EDDIE RABBITT—| Oon't Know Where To Start X

wwwW americanradiohistorv com

© SHEENA EASTON—When He Shines X
© FRANKE AND THE KNOCKOUTS—Without You X
© SIMON AND GARFUNKEL—Wake Up Little Susie X

WNAP-FM —Indianapolis
(Paul Mendenhall—MD)
®e GREG GUIDRY—Goin" Down
@0 THE CHARLIE DANIELS BAND—Still In Saigon
© FRANKE AND THE KNOCKOUTS—Without You A
© POINT BLANK—Let Her Go B
© LITTLE RIVER BAND—Man On Your Mind A
© RAY PARKER JR.—The Other Woman A

KEYN-FM—Witchita
(Terri Springs—MD)
* & VANGELIS—Chariots Df Free 5.2
* # RICK SPRINGFIELD—Don't Talk To Strangers 9-6
* THE ). GEILS BAND—Freeze-Frame 12 7
* BERTIE HIGGINS—Key Largo 15-11
* HUEY LEWIS AND THE NEWS—Do You Believe In
Love 16 13
ee RAY PARKER JR.~The Other Woman
oo HUMAN LEAGUE—Don't You Want Me
© TOTO-Rosanna A

Northeast Region

mmmm* PRIME MOVERS snemm

RICK SPRINGFIELD —-Don't Talk To Strangers
(RCA)

CHARLENE—1've Never Been To Me (Motown)

RAY PARKER IR.—The Other Woman (Ansta)

mmam® TOP ADD ONS s

PAUL McCARTNEY AND STEVIE WONDER—
Ebony & Ivory (Columbia)

KOOL AND THE GANG —Get Down On It (De-
Lite)

THE BEATLES—The Beatles Movie Medley
(Capitol)

s BREAKOU TS ee—

TOTO—Rosanna (Columbia)

JOAN IETT AND THE BLACKHEARTS—Crimson &
Clover (Boardwalk)

JOHN COUGAR—Hurts So Good (Riva)

WXKS-FM—Boston
(Joey Carzello—MD)
# # RAY PARKER JR.—The Other Woman 14 10
& (YBRYAN—The Gigola 17-14
* SHEENA EASTON-When He Shines 21-18
* DONNIE {RIS—My Girl 22-19
oo PAUL McCARTNEY & STEVIE WONDER—Ebony &
Ivory
© CHERI-Murphy's Law B
© TEMPTATIONS & RICK JAMES—Standing On The Top

X
® ALESSI—Put Away Your Love X
© GAMMA-Right The First Time X
© MIKE POST—Theme From Magnum P.I. X
© CHARLENE-|'ve Never Been To Me X
® THE BEATLES—The Beatles Movie Medley X
© LAURA BRANIGAN—AIl Night With Me X
® TOTO—Rosanna X
© THE WAITRESSES—| Know What Boys Like X
© PATTI AUSTIN-Baby Come To Me X

WKBW-AM —Buffalo
(John Summers-- MD)
# & THE J. GEILS BAND—Freeze-Frame 3-1
# & CHARLENE—I've Never Been To Me 15 9
* PAUL McCARTNEY & STEVIE WONDER—Ebony &
tvory 20-11
# THE BEATLES—The Beatles Movie Medley 19-15
© DENIECE WILLIAMS—It's Gonna Take A Miracle A
© SIMON AND GARFUNKEL—Wake Up Little Susie A
© LITTLE RIVER BAND—Man On Your Mind A
® THE ROLLING STONES —Hang Fire B
© ELTON JOHN—Empty Garden B
© DAN FOGELBERG—Run For The Roses B

WABC-AM—New York City
(James Golden —MD)
oo KOOL AND THE GANG—Get Down On It
oo ELTOM JOHN—Empty Garden
@ PAUL McCARTNEY & STEVIE WONDER— Ebony &
Ivory B
® THE BEATLES— The Beatles Movie Medley B
© MANHATTAN TRANSFER— Route 66 X
© TERRY CASHMAN— Talkin' Baseball X
© PHOEBE CATES— The Theme From Paradise A

WVBF-FM—Boston
{Reg johns— MD)

* # QLIVIA NEWTON-JOHN—Make A Move On Me 16-
14

% JOHN DENVER—Shangha: Breezes 23 18

# AL JARREAU-Teach Me Tonight 26-20

# GENE COTTON-If | Could Get You 27-23

* §ll0ﬂ AND GARFUNKEL—Wake Up Little Susie 30-

4

oo PAUL McCARTNEY & STEVIE WONDER—Ebony &
Ivory

oo THE BEATLES—The Beatles Movie Medley

® WILLIE NELSON—Always On My Mind A

© THE CARPENTERS —Beechwood 4-5789 A

WKTU-FM—New York
(Michael Wilis—MD)

* # RICHARD DIMPLES FIELD— i It Ain't One Thing It's
Another 19-8

* # SANTA ESMERALDA—-You're My Everything 18-14

* DENIECE WILLIAMS—It's Gonna Take A Mracie 3-2

* ATLANTIC STARR-Circles 14-10

* THIRD WORLD-Try Jah Love 15-12

oo KOOL AND THE GANG—Get Down On It

oo PAUL McCARTNEY & STEVIE WONDER—Ebony &
Ivory

© YANGELIS—Chariots Of Fire B

® PEECH BOYS—Don't Make Me Wait B

© HUMAN LEAGUE—Don't You Want Me B

© FUNKAPOLATAN—Run Run Run A

WFLY-FM—Albany
(Jack Lawrence—MD)
* # THE 60-60"S—We Got The Beat 3-1
# & RICK SPRINGFIELD—Don't Talk To Strangers 7-3
* PAUL DAVIS—65 Love Affair 9-5
* m9v1 HALL AND JOHN OATES-Did It In A Minute
14-
# CHARLENE—|'ve Never Been To Me 20-15
®e LITTLE RIVER BAND—Man On Your Mind
oo THE CHARLIE DANIELS BAND—Still In Saigon
® DIANA ROSS—Work That Body A
o FRANKE AND THE KNOCKOUTS —without You B
© THE POLICE—Secret Journey X

WTRY-AM—Albany
(Bl Cahill—MD)

# # JOAN JETT AND THE BLACKHEARTS - Love Rock
'N'Rolt 1-]

Playlist Pime Movers
Playlist Top AddOns @

* % VANGELIS—Chariots Of Fire 10-6

* DARYL HALL AND JOHN OATES—Dud It In A Minute
1915

* PAUL DAVIS—65 Love Affair 21 17

* PAUL McCARTNEY & STEVIE WONDER—Ebony &
Ivory 23 18

©o RAY PARKER JR.—The Other Woman

© QUINCY JONES FEATURING JAMES INGRAM—0ne
Hundred Ways B

© LITTLE RIVER BAND—Man On Your Mind B

© DAN FOGELBERG—Run For The Roses B

WGUY-AM—Bangor
{Jim Randali-MD)
# # RICK SPRINGFIELD—Don't Talk To Strangers 4 1
# & QUARTERFLASH—Find Another Fool 8-6
# PAUL McCARTNEY & STEVIE WONDER—Ebony &
Ivory 16-12
# THE ROLLING STONES—Hang Fire 19 16
* DR HOOK—Baby Makes Her Blue Jeans Talk 20 17
® LOVERBOY—When It's Over B
© DONNIE IRIS—My Girl B
© SHEENA EASTON—When He Shines B
© RAY PARKER JR.—The Other woman B
© SHALAMAR-A Night To Remember B
© MIKE POST—Theme From Magnum, P | A
® THE MOTELS—Only The Lonely A
© LAURA BRANIGAN-AIl Night With Me A
® ATLANTIC STARR- Circles A
© RAINBOW--Stone Cold A
© ALESSI—Put Away Your Love A
® THE BEATLES—The Beatles Movie Medley X
© FRANKE AND THE KNOCKOUTS—Without You (Not
Another Lonely Night) X
© PATTI AUSTIN—Baby Come To Me X
© DAN FOGELBERG—Run For The Roses X
© T.G. SHEPPARD—Finally X
® ABBA-The Visitors X
® GLASS MOON—Carousel X
© PRISM—Turn On Your Radar X
© ALDO NOVA—Fantasy X
© DUKE JUPITER—I'll Drink To You X

WTIC-FM—Hartford
(Rick Donahue—MD)
* # JOAN JETT AND THE BLACKHEARTS - | Love Rock
"N'Rolf 1-1
* % KOOL AND THE GANG—Get Oown On It 4-3
* THE ). GEILS BAND—Freeze-Frame 5 4
* RICK SPRINGFIELD—Don't Talk To Strangers 7-6
# CHARLENE—1've Never Been To Me 13 9
@ AURRA—Make Up Your Mind
o DENIECE WILLIAMS —It's Gonna Take A Miracle
© SMOKEY ROBINSON—01d Fasmoned Love
© HUMAN LEAGUE—Don't You Want Me X

WBLI-FM—Long Island
(Bill Terry—MD)
# & VANGELIS—Chariots 0f Fire | |
# % OLIVIA NEWTON-JOHN—Make A Move On Me 4-2
* PAUL DAVIS—65 Love Affair 8 4
* PAUL McCARTNEY & STEVIE WONOER—Ebony &
Ivory 20-10
# RICK SPRINGRIELD—Don't Talk To Strangers 19-11
oo BARRY MANILOW—Let's Hang On
oo SIMON AND GARFUNKEL—Wake Up Little Susie
© ELTON JOHN—Empty Garden B
® CAROLE KING—0One To One X
© KOOL AND THE GANG—Get Down On It X
© STARS ON-Stars On 45 )11 X

WPJB-FM—Providence
{Mike Waite—MD)
oo JOHN DENVER—Shanghai Breezes
o DAN FOGELBERG—Run For The Roses
© THE ROLLING STOMES—Hang Fire B
© TOTO-Rosanna A
® ASIA—Heat Of The Moment A
© CHERI—Murphy's Law A

WPRO-FM—Providence
(Gary Berkowitz—MD)
© KOOL AND THE GANG—Get Down On It A
® RAY PARKER JR.~The Other Woman A
© ROBERTA FLACK—Making Love A

WHFM-FM—Rochester
(Rimee Peck—MD)
# & PAUL DAVIS—65 Love AHtawr 16-11
# & RICK SPRINGFIELD—Don't Talk To Strangers 18-14
 TOMMY TUTONE—867-5309/lenny 21.17
* PAUL McCARTNEY & STEVIE WONDER—Ebony &
Ivory 25-18
* DAN FOGELBERG—Run for The Roses 24-21
®e TOTO—Rosanne
oo THE POLICE—Secret Journey
© ELTON JOHN—Empty Garden A
© DUKE JUPTTER—I'll Drink To You A
@ KOOL & THE GANG—Get Oown On It X
© HUMAN LEAGUE—Don't You Want Me X

WFTQ-AM—Worcester
(Gary Nolan—MD)
oo SIMON AND GARFUNKEL—Wake Up Little Susie

WACZ-AM~-Bangor
(Michael 0'Hara—MD)
# # CHARLENE—('ve Never Been To Me 6-3
* & RAY PARKER JR.—The Other Woman 21-15
# RICK SPRINGFIELD—Don't Talk To Strangers 8-5
# PAUL DAVIS—65 Love Affair 14-10
+ BERTIE HIGGINS—Key Largo 13-11
© PAUL McCARTNEY & STEVIE WONDER—Ebony &
Ivory B
© THE CHARUE DANIELS BAND-Still In Saigon B
© DAN FOGELBERG—Run For The Roses B
© THE MOTELS—Only The Lonely A
© BARRY MANILOW—Let's Hang On A
© ASIA—Heat Of The Moment A
© DUKE JUPTER—1'll Drink To You A

WHEB-AM—Portsmouth
(Rick Dean—MD)
& RICK SPRINGFIELD—Don't Taik To Strangers 2 1
* & HUEY LEWIS AND THE NEWS—Do You Believe In
Love 3-2
* 9IIIR5 YL HALL AND JOHN OATES—Did It In A Minute

* GREG GUIDRY—Goin’' Down 118

# PAUL McCARTNEY & STEVIE WONDER—E bony &
Ivory 20-10

oo ELTON JOHN-Empty Garden

@ FRANKE AND THE KNOCKOUTS-Without You

© DAN FOGELBERG—Run For The Roses B

© SHEEMA EASTON—When He Shines B

® THE CHARLIE DANIELS BAND-Still In Saigan B

© RAY PARKER JR.-The Other Woman A

© SIMON AND GARFUNKEL—Wake Up Little Susie X

® THE 60-G0'S—We Got The Beat X

© MIKE POST—Theme From Magnum P.1. X

® TASTE OF HONEY—I'Hl Try Something New X

© JOHN DEXVER—Shanghai Breezes X

WBBF-AM —Rochester

(Jay Stevens—MD)
oo CHARLENE—I've Never Been To Me
WPST-FM~Trenton

(Tom Taylor—MD)
* & VANGEUIS—Chariots Of Fire 14-4
# # HUMAN LEAGUE—Don't You Want Me 15-10

(Continued on page 32)
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_Ne On The Charts_ |
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ASIA
“Asia”— é?

Despite its exotic name, Asia is a British group comprised of members from
some of the most prominent progressive rock bands of the *70s.

Steve Howe played lead guitar for Yes for 11 years. Drummer Carl Palmer
was a founding member of Emerson, Lake & Palmer. Keyboardist Geoff
Downes started off with the Buggles, then joined Yes during its final year of
existence. Bass player and vocalist John Wetton has recorded and performed
with a variety of groups, including King Crimson, Uriah Heep, Roxy Music

and U.K.

Asia evolved after the demise of Yes, Emerson, Lake & Palmer and U .K.
The four began rehearsing together in early 1981 and went into the studio that
fall. They spent five months recording their premier Geffen album in London
at Marcus Studios and Virgin Townhouse Studios, working with producer
Mike Stone, who has guided Queen, Journey and Foreigner.

An Asia video has been produced by 10cc’s Kevin Godley and Lol Creme.
Lighting and staging effects for the group’s tour dates have been coordinated
by Mike Tait, who designed Yes’s rotating, circular stage.

Asia is booked by Premier Talent Agency, 3 E. 54th St, New York. N.Y.
10022. (212) 758-4900. They are managed by Brian Lane, Sun Artists, 9 Hill-

gate St.. London W.8. England.

National Programming
LP Set Praised

NEW YORK—Many attendees at
the National Assn. of Broadcasters
convention. which ended in Dallas
April 7. were impressed with the
packaging of the Hall & Oates show
which will debut on CBS’ new Ra-
dioRadio network May 15.

The boxed set of records with a
full-color cover looks ready for retail
racking instead of shipment to radio
stations. The packaging is part of the
super quality image CBS is seeking
to project for the new “On Stage
Tonight” series. The audiophile
quality disks were produced by New
York’s Record Plant using a new
two-thirds speed mastering process.
The show was produced by GK Pro-
ductions from a concert perform-
ance at the Capitol Theatre in Pas-
saic, N.J.

RadioRadio has 67 affiliates in-
cluding KAFM-FM Dallas,
WCCO-FM Minneapolis, KWST-
FM Los Angeles, WCZY-FM De-
troit, as well as CBS’ own WEEI-
FM, WBBM-FM Chicago, WCAU-
FM Philadelphia, KMOX-FM St.
Louis and KRQR-FM San Fran-
cisco.

*x Kk K

ABC’s new acquisition Water-
mark has appointed Rick Leibert to
the new position of creative develop-
ment director. He moves up from
producer of the “Robert W. Morgan
Special Of The Week” show. ...
Drake-Chenault’s new MOR “Hit

Parade” format has been sold to
WBKZ-FM Baltimore, WEST-AM
Easton, Pa., KYNO-AM Fresno,
WLPA-AM Lancaster, Pa. and
WONN-AM Lakeland, Fla.
Newsletters are proliferating among
programming producers. United
Stations and Concept Productions
have both debuted sheets. Bonne-
ville’s (Marlin) Taylor Report was
the first in this field.
* X %

RKO launched a
% new one-hour series
called “Captured
Live” April 11 fea-
turing the Cana-
dian rock trio,
Triumph. ... ABC
| Superadio, the new

satellite - delivered
contemporary format network, has
signed Dr. Don Rose, morning man
on KFRC-AM San Francisco, to
work weekends. Rose 1s a two-time
Billboard DJ of the Year winner. Al-
ready signed up for the new format,
which debuts July I, are Dan Ing-
ram and Ron Lundy from WABC-
AM New York, Larry Lujack from
WLS-AM Chicago, Bruce Bisson of
WPGC-AM-FM Washington, Rob-
ert W. Morgan of KMPC-AM Los
Angeles, Dick Purtan of CKLW-
AM Windsor, Ont. (Detroit), Paul
Barsky of WBBF-AM Rochester
and Jay Thomas, formerly of WPLJ-
FM New York.

Radio Programming

Country Declining
In Major Markets

® Continued from page 25

Adult contemporary WFYR-FM
is up to 3.8 from 3.1 in the fall and
3.3 a year ago. MOR WGN-AM
continues as the market leader, but
the station is down to 9.2 from 9.6 in
the fall and 10.5 a year ago.

* Kk K

PHILADELPHIA—While con-
sultant Mike Joseph works to get
CBS” WBBM-FM Chicago cooking
with its new “Hot Hits” format (see
separate story), the fruits of his la-
bors in this market are growing.
CBS” WCAU-FM, which Joseph
worked on last year, is up to 7.4 from
6.0 in the fall and 2.6 a year ago.
This gain would put the station in
second place in the market had not
black WDAS-FM rebounded from a
last fall slump to 5.4. The station is
up to 7.9 from 6.2 a year ago. Metro-
media’s A/C WIP-AM is off t0 4.8
from 5.8 in the fall and 6.0 a year
ago. Sister station AOR WMMR-
FM is down (0o, to 5.1 from 6.2 in
the fall and 5.9 a year ago.

WFIL-AM and WUSL-FM, both
new country, are struggling for the
country listener with WFIL gaining
t0 2.4 from 2.1 in the fall and WUSL
down to 2.6 from 4.0 in the fall. A
year ago WFIL and WUSL each
had a 3.1. AOR WYSP-FM has
come back with a 4.1 after dropping
to 3.5 in the fall from 4.8 a year ago.
AOR WIOQ-FM is down to 3.5
from 4.3 in the fall and 4.0 a year
ago. Hot 100 formatted WIFI-FM is
down to 2.0 from 2.5 in the fall and
3.0 a year ago.

SAN FRANCISCO—KSAN-FM,
which abandoned AOR for country
early last year, is beginning to show
some solid growth. The station is up
o 3.1 from 2.0 in the fall and 2.1 a
year ago. This gain is apparently
coming at the expense of country
WNEW-AM, which is down to 2.1
from 2.9 in the fall and 3.7 a year
ago.

Also down is AOR KMEL-FM,
off from a peak of 4.7 in the fall to
4.2, which is still substantially ahead
of last year’s 3.9. Gaining in this for-
mat is KSJO-FM, up 10 2.6 from 1.5
in the fall and 1.0 a year ago. AOR
KOME-FM is down to 1.6 from 2.0
in the failand 2.8 a year ago.

Black jazz-oriented KBLX-FM
continues to gain and is up to 3.3
from 2.6 in the fall and 2.8 a year
ago. So is KDIA-AM, which plays
black A/C with a mix of “classic
black oldies.” The station is up 10 2.6
from 1.9 in the fall and 1.5 a year
ago. Urban contemporary KSOL-
FMis down to 4.8 from 5.8 in the fall
and 5.7 a year ago.

Adult contemporary KIOI-FM is
upto 3.1 from 2.7 in the falland 2.5a
year ago, but NBC’s KYUU-FM is
down to 2.3 from 2.5 in the fall and
3.2 a year ago. Sister station KNBR-
AM is down to 2.5 from 3.5 in the
fall and 2.9 a year ago. RKO’s Hot
100 formatted KFRC-AM is back
down to 4.5, the share it had a year
ago, after rising to 54 in the fall.
ABC’s Hot 100 KSFX-FM is down
to 1.6 from 2.1 in the fall and 2.8 a
year ago. CBS has done well with a
call letter change (from KCBS-FM
to KRQR) and a hardening of the
rock on the station to an AOR for-
mat. The station has climbed to 2.6
from 1.4 in the fall and 1.1 a year
ago.

*x Kk K

DETROIT—Doubleday’s WLLZ-
FM (Detroit’s Wheels) seems to
have developed a flat tire as the
AOR station has fallen to 4.7 from

www americanradiohistorv. com

7.0inthe falland 9.2 a year ago. Asa
result, ABC’s AOR competition has
climbed back to 6.7 from 5.3 in the
fall and 4.3 a year ago.

Dene Hallem left WWWW-FM (o
program New York’s WHN-AM
and in the first book without Hal-
lem, the country station is down to
3.6 from 5.1 in the fall. A year ago,
when the station was just getting
started in country, it had a 1.9.
Country WCXI-AM is back to 4.3
from 2.8 in the fall. A year ago,
WCXI had a 4.6.

Jazz formatted WIZZ-FM contin-
ues to grow and is up to 3.0 from 2.8
in the fall and 2.7 a year ago. Black
WILB-AM is also up to 3.7 from 2.7
in the fall and 3.0 a year ago. Black
WGRP-FM has a 3.4, down from 3.9
in the fall, but up from 1.8 a year
ago.

WNIC-FM is the adult contempo-
rary leader with a 5.6, up from 4.5 in
the fall and 4.0 a year ago. WTWR-
FM is also up to 2.8 from 2.5 in the
fall and 2.4 a year ago. WMJC-FM
is up a bit to 3.5 from the fall's 3.4,
but down from 4.5 a year ago.
WLBS-FM is down to 2.5 from 3.7
in the fall, but up from 2.8 a year
ago.

MOR WIR-AM is still the market
leader with an 8.4, but the station is
losing listeners. It is down from 9.7
in the fall and 10.6 a year ago. Hot
100 WDRQ-FM is down to 1.4 from
2.3 in the fall and 2.8 a year ago.

*x Kk X

BOSTON—John Sebastian, con-
sultant, apparently does not have
the impact on WCOZ-FM of Sebas-
tian, program director. The AOR
station has been slipping since Se-
bastian resigned as p.d. to consult
the station along with others around
the country. WCOZ is down 10 6.7
from 9.3 in the fall and 11.0 a year
ago. Competition WBCN-FM has
benefitted little. WBCN is flat with a
5.9. the same share it had in the fall,
but it is up from last year’s 4.8.

Adult contemporary WHDH-
AM, WCOZs sister station. has lost
the A/C race with WBZ-AM.
WHDH is down to 7.9 from 8.7 in
the fall and 10.3 a year ago. WBZ is
upto8.5from8.2inthe falland 8.4a
year ago. WVBF-FM is down to 3.1
from 4.1 in the fall and 3.5 a year
ago. And WROR-FM is down 10 4.6
from 5.0 in the fall, but almost even
with 4.5 a year ago.

Urban contemporary WXKS-FM
has a 5.8, down from 6.1 in the fall,
but up from 5.0 a year ago. Sister sta-
tion, WXKS-AM, which plays the
MOR “Music Of Your Life.” is up to
3.7 from 3.2 in the falland 3.0 a year
8o * *x %

WASHINGTON-—Urban con-
temporary WKYS-FM is poised to
become the market leader with a 9.5.
The NBC outletis up from 8.1 in the
fall and 6.9 a year ago. Traditional
market leader MOR WMAL-AM is
down 10 9.7 from 10.6 in the fall and
11.1 a year ago. WMALs sister sta-
tion (both are owned by ABC)
WRQX-FM has gained with its Hot
100 format t0 4.2 from 3.8 in the fall,
but the station is down from 8.6 a
year ago.

AOR is off in this market with
WWDC-FM (DC-101) down to 4.7
from 5.1 in the fall, but up from 3.1 a
year ago. WAVA-FM is down to 2.8
from 3.3 in the fall and 3.5 a year
ago.

Country is weak too with Via-
com’s WMZQ-FM down to 3.0 from
3.3in the fall and 3.6 a year ago and
WPKX-FM down to 2.9 from 3.2 in
the fall, but up from 2.2 a year ago.

YesterHits |
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HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK.

POP SINGLES-10 YEARS AGO

. The First Time Ever | Saw Your Face,

Roberta Flack, Atlantic

. Rockin' Robin, Michael Jackson, Motown
. A Horse With No Name, America, Warner

Bros.

. In The Rain, Dramatics, Voit

.. Betcha By Golly Wow, Stylistics, Avco
. Day Dreaming, Aretha Franklin, Atlantic
. Heart Of Gold, Neil Young, Reprise

. R Cowboy's Work Is Never Done, Sonny

& Cher, Kapp

. Doctor My Eyes, Jackson Browne, Asylum

—
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POP SINGLES-20 Years Ago

. Good Luck Charm, Elvis Presley, RCA
. Johnny Angel, Shelley Fabares, Colpix
. Mashed Potato Time, Dee Dee Sharp,

Cameo

. Soldier Boy, Shirelles, Scepter

. Slow Twistin’, Chubby Checker, Parkway
. Young World, Rick Nelson, Imperial

. Stranger On The Shore, Mr. Acker Bilk,

Atco

. Lover, Please, Clyde McPhatter, Mercury

9. Shout, Joey Dee & Starliters, Roueltte

10.

Twist, Twist, Senora, Gary (U.S.) Bonds,
LeGrand

—
o
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TOP LPs—10 Years Ago

. America, Warner Bros.

Harvest, Neil Young, Reprise

. First Take, Robert Flack, Atlantic

. Fragile, Yes, Atlantic

. Eat A Peach, Allman Bros., Capricorn
. Nilsson Schmilsson, Nilsson, RCA

. Paul Simon, Columbia

. Let's Stay Together, Al Green, Hi

. Baby I'm-A Want You, Bread, Elektra
. Tapestry, Carole King, Ode

o - N e

~

TOP LPs—20 Years Ago

. Blue Hawaii, Elvis Presley, RCA

. West Side Story, Soundtrack, Columbia
. College Concert, Kingston Trio, Capitol
. Your Twist Party, Chubby Checker,

Parkway

. Breakfast At Tiffany’s, Henry Mancini,

RCA

. A Song For Young Love, Lettermen,

Capitol

. Doin' The Twist At The Peppermint

Lounge, Joe Dee & Starliters, Roulette

. Sinatra And Strings, Frank Sinatra,

Reprise

. West Side Story, Original Cast, Columbia
10.

Judy At Carnegie Hall, Judy Garland,
Capitol

W N e

10.

SOUL SINGLES—10 Years Ago

. Day Dreaming, Aretha Franklin, Atlantic
. In The Rain, Dramatics, Volt
. Look What You Done For Me, Al Green,

4. Rockin’ Robin, Michael Jackson, Motown
5. Hearsay, Soul Children, Stax

6.
7
8
9

Lay Away, Isley Brothers, T-Neck

. I'll Take You There, Staple Singers, Stax
. Betcha By Golly Wow, Stylistics, Aveo
. Ask Me What You Want, Millie Jackson,

Spring
Oh Girl, Chi-Lites, Brunswick

COUNTRY SINGLES—10 Years Ago

1.

2.

0~ oD o

w

Chantilly Lace/Think About It Darlin’,
Jerry Lee Lewis, Mercury

Do You Remember These, Statler Bros.,
Mercury

. My Hang-Up Is You, freddie Hart, Capitol
. Someone To Give My Love To, Johnny

Paycheck, Epic

. All His Children, Charley Pride, RCA

. Just For What | Am, Connie Smith, RCA
. Touch Your Woman, Dolly Parton, RCA
. What Ain’t To Be, Just Might Happen,

Porter Wagoner, RCA

. Need You, David Rogers, Columbia
. Cry, Lynn Anderson, Columbia
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Bertie Higgins is in an ideal setting.

His debut single, "Key Largo,” has already hit
the Top-10; his new single, Just Another Day In Paradise,
is heading in the same direction; and his debut album is
so hot it's creating a nationwide heatwave as it burns
up the charts!!

And if that's not Paradise, what is?

‘Just Another Day In Paradise’
The album that’s where the action is.
Featuring the hits,"Key Largo’

and ‘Just Another Day In Paradise”

Produced by Sonny Limbo & Scott Maclellan. A Bill Lowery Production.
Distributed by CBS Records. ® 1982 CBS Inc.

WWW\ amprlranradlohlqmrv com
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Billboard . Sing

® Continued from page 28

* PAUL DAVIS—-65 Love Affair 16-12

* ALDO NOVA—Fantasy 22-16

* PAUL McCARTNEY & STEVIE WONDER-Ebony &
Ivory 30-25

oo JOHN COUGAR--Hurts So Good

oo POINT BLANK-Let Her Go

® ASIA—Heat Of The Moment B

© DONMIE IRIS—My Girt B

© LOYERBOY—When It's Over B

© RAY PARKER JR.The Other Woman B

© RAINBOW—Stone Cold B

© ROD STEWART--How Long B

WRCK-FM-Utica-Rome
(Jim Reitz—-MD)
%% HUEY LEWIS AND THE NEWS—Do You Believe In
Love 9-8
% QUARTERFLASH—Find Another Fool 10-8
* JOAN JETT AND THE BLACKHEARTS—| Love Rock ‘N’
Roll 1-1
* TOMMY TUTONE—-867-5309/Jenny 3-2
* RICK SPRINGFIELD—Don't Talk To Strangers 4-3
oo JOAN JETT AND THE BLACKHEARTS —Crimson And
Clover
®e TOTO—Rosanna
® RAY PARKER JR.—The Other Woman A
© FRANKE AND THE KNOCKOUTS—Without You B
® ASIA—Heat Of The Moment B
® THE POLICE—Secret Journey B
® CHUBBY CHECKER—Harder Than Diamond A

Mid- Atlantic Region

meem* PRIME MOVERS mmmm

DARYL HALL AND JOHN OATES—Did It In A
Minute (RCA)

HUEY LEWIS AND THE NEWS—Do You Believe In
Love (Chrysalis)

RICK SPRINGFIELD—Don't Talk To Strangers
(RCA)

mmem® TOP ADD ONS mmmmm

CAROLE KING—0One To One (Atlantic)

FRANKE AND THE KNOCKOUTS—Without You
(Millennium)

SIMON AND GARFUNKEL—Wake Up Little Susie
(Warner Brothers)

B REAKOUTS ana—s

JOAN JETT AND THE BLACKHEARTS - Crimson &
Clover (Boardwalk)

ASIA—Heat Of The Moment (Geffen)

PRISM—Don’t Let Him Know (Capitol)

WCAU-FM—Philadelphia
(Elaine Delciatto—MD)
% % HUEY LEWIS AND THE NEWS—Do You Believe In
Love 24-12
s % HUMAN LEAGUE-Don't You Want Me 43-16
% MECO—Pop Goes The Movies Part | 39-23
% CHARLENE-|'ve Never Been To Me 4528
# LE ROUX—Nobody Said It Was Easy 51-36
oo CHEM—Murphy's Law
© ELTON JOHN-Empty Garden A
© DARYL HALL AND JOHN OATES-Did It In A Minute A
® THE ROLLING STOMES—Hang Fire X
© MIKE POST—Theme From Magnum P.|. X
® GEORGE BENSON—Never Give Up On A Good Thing X
© THE OAK MDGE BOYS—Bobbie Sue X
© THE CARS—Shake It Up X
© PAUL DAVIS-65 Love Affair X
© (JUARTERFLASH—Find Another Fool X
* GREG GUIDRY—Goin’ Down X
© BARERA STREIZAND -Memories X
© REIL DIAMDMD-=0n The Way To The Sky X
© LARRY CARLTON—Sleepwalk X
© JOHN DENVER—Shanghai Breezes X

WPGC-FM—Washington, D.C.
{Bruce Kelly—MD)

% % KOOL AND THE GANG—Get Down On It 14-9

% % DARYL HALL AND JOHN OATES-Did it In A Minute
17-11

* PAUL McCARTNEY AND STEVIE WONDER—E bony

And lvory 2217

+ THE WAITRESSES | Know What Boys Like 25-18

L éﬂl JETT AND THE BLACKHEARTS—Crimson and
lover

oo SIMON AND GARFUNKEL —Wake Up Little Susie

© TOMMY TUTONE-867-5309/Jenny A

© FRANKE AND THE KNOCKOUTS—Without You B

® 1. 6. SHEPPARD—Only One You X

© DIANA ROSS-—Mirror Mircor X

WCAO-AM—Baitimore
(Scott Rickards—MD)
Yo i WILLIE NELSON—Always On My Mind 21-12
% % SHEENA EASTON—When He Shines 26-21
* JOHN DERVER-Shanghai Breezes 10-5
* CHARLENE—I've Never Been To Me 11-6
+ THE BEATLES—The Beatles Movie Medley 17-10
oo CAROLE KING—One To One
oo DONNIE IRIS—My Girl
© JIMMY HILL-Fool For Your Love A
© DENIECE WILLIAMS~it's Gonna Take A Miracle A
© KARLA BOMOFF—Personally A
© WAYLON AND WILLIE- Just To Satisfy You B
© DAN FOGELBERG—Run For The Roses B
© LITTLE RIVER BAND—Man On Your Mind B

WIFI-FM—Philadelphia
(Don Cannen/Verna McKay—MD)
Yk SOFT CELL-Tainted Love 13-6
Yoo THE BEATLES—The Beatles Movie Mediey 23-16
* PAUL McCARTNEY & STEVIE WONDER-Ebony And
Ivory 16-10
* CHARLENE-)'ve Never Been To Me 24-17
% KOOL AND THE GANG—Get Down On It 25-19
oo ASIA-Heat Of The Moment
oo CAROLE NING—One To One
© HUMAN LEAGUE-Don't You Want Me B
® RAY PARKER, JR.—The Other Woman B
© THE CHARLIE DANIELS BAND-Still in Saigon B
® GENESIS—Man On The Corner B
© ROBERTA FLACK—Making Love B
® CHERI—Murphy's Law A
® JOTO-Rosanna A
® THE POLICE—Secret Journey A
© PIA ZADORA—I'm In Love Again X
® SHEEMA EASTON-When He Shines X
© LITTLE RIVER BAND—Man On Your Mind X
© DONNIE IRIS—My Girl X
© DENIECE WILLIAMS - It's Gonna Take A Miracle X
© FRANKE AND THE KNOCKOUTS—Without You (Not
Another Lonely Night) X
© BARRY MANILOW—Let's Hang On X
© DIANA ROSS—Work That Body X
© BILLY KIRKLAND-Video Game Maniac X
© JOHN DENVER-Shanghai Breezes X
o ALDO NOVA—Fantasy X

WRQX-FM—-Washington, D.C.
(Frank Holler—MD)

Jri CHARLENE-'ve Never Been To Me 15-11

% % QUARTERFLASH—Find Another Fool 19-15

+ HUEY LEWIS AND THE NEWS—Do You Believe In
Love 9-6

% PAUL McCARTNEY AND STEVIE WONDER—Ebony &
Ivory 20-17

% THE WAITRESSES—| Know What Boys Like 24-20

©e FRANKE AND THE KNOCKOUTS-Without You

oo PRISM—Don't Let Him Know

© TOMMY TUTONE-867-5309/ Jenny B

© DONNIE IRIS—My Girl B

© THE BEATLES—The Beatles Movie Medley X

® SPARKS— | Predict X

© GREG GUIDRY—Goin' Down X

© JOAN JETT AND THE BLACKHEARTS—Crimson and
Clover X

® THE POLICE—Secret Journey X

® ASIA—Heat Of The Moment X

© ELTON JOHN—Empty Garden X

WAEB-AM-Allentown
(Jeflerson Ward—MD)
% % THE CARPENTERS —Beechwood 4-5789 26-18
%% PAUL McCARTNEY & STEVIE WONDER—Ebony &
Ivory 30-21
 THE BEATLES—The Beatles Movie Medley 19-14
 SHEENA EASTON—When He Shines 22-16
* ROBERTA FLACK—Making Love 15-10
© DIONNE WARWICK & JOHNNY MATHIS—Friends In
Love A
© NARLA BONOFF—Personally A
© ELTON JOHN—Empty Garden A
© HUMAN LEAGUE—Don't You Want Me B
® THE ROLLING STONES—Hang Fire B
© LITTLE RIVER BAND—Man On Your Mind B
© DONNIE IRtS—My Girl B
© AIR SUPPLY—Sweet Dreams X
® ROD STEWART—How Long X
© FRANKE AND THE KNOCKOUTS—Without You (Not
Another Lonely Night) X
FF RICHARD - Daddy's Home X
© BARBRA STREISANO—Memories X

WBSB-FM-BALTIMORE
(Rick James/ Jan lefiries—MD)
% % RICK SPRINGFIELD—Don't Talk To Strangers 2.1
% % BERTIE HIGGINS—Key Largo 4-2
% CHARLENE-|'ve Never Been To Me 5-3
* DARYL HALL AND JOHN DATES—Did It In A Minute

14-12

 PAUL McCARTNEY & STEVIE WONDER—Ebony And
Ivory 25-19

oo BRYAN ADAMS—Coming Home

© SIMON AND GARFUNKEL—Wake Up Little Susie B

© SHEENA EASTON-—-When He Shines B

o ALDO MOVA—Fantasy X

© ASIA-Heat Of The Moment X

© DAVID LASLEY—if | Had My Wish Tonight X

© LOVERBOY—When It's Over X

o DIANA ROSS—Work That Body X

WFBR-AM—Baltimore
(Andy Seulinski—MD)

Jei YANGELIS—Chariots Of Fire 1-1

1 24 Plﬂlzﬂcﬂll'lﬂ AND STEVIE WONDER—Ebony &
Ivory 21-14

* KDOL AND THE GANG—Get Down On 1 8-5

* THE BEATLES—The Beatles Movie Medley 17-11

* PAUL DAVIS—65 Love Affair 4-2

oo DONNIE IRIS—My Girl

oo ROD STEWART—How Long

© DAVID LASLEY—If | Had My Wish Tonight A

© FRANKE AND THE XNOCKOUTS—Without You B

. ?ml!aﬂm AND JOHNNIE MATHIS—Friends

n Love
© EDDIE RABBITT—| Don't Know Where To Start X
© THE CARPENTERS—Beechwood 4-5789 X

WCCK-FM—Erie
(Bilt Shannon—MD)
%% VAN HALEN—-Oh Pretty Women 2-1
Y RICK SPRINGFIELD—Don't Talk to Strangers 11-4
* SOFT CELL—Tainted Love 14-8
* THE ROLLING STONES—Hang Fire 16-10
# JOURNEY—Escape 17-12
oo ELTON JOHN—Empty Garden
©e HUMAN LEAGUE—Don't You Want Me
© SAMMY HAGAR—A Piece Of My Heart A
© FOREIGNER—Lou Ann A
© STEVIE NICKS—After the Glrtter Phase A
® ASIA—Heat of the Moment A
© DAVID LASLEY—If | Had My Wish Tonight A
© TOTO—Rosanna X
© RAINBOW- Stone Cotd B
© DUKE JUPITER- I'll Drink to You B

WKBO-AM—Harrisburg
(Bill Trousdale—MD)
o DIONE WARWICK & JOHNNY MATHIS—Friends In
Love
oo CAROLE KING—One To ONe
© PAUL OVERSTREET—Beautiful Baby A

WGH-AM—Norfolk
{Bob Canada—MD)
* % PAUL DAVIS-65 Love Affair 2-1
% % BARRY MANILOW-Let's Hang On 4.2
“ JOHN DANVER—Shanghai Breezes 5-3
% THE BEATLES—The Beatles Movie Medley 8-4
% CHARLENE-I've Never Been To Me 13-7
®o JIMMY HALL~Fool For Your Love
oo THE MOTELS-Only The Lonely
© KARLA BOMOFF—Personally A
© T.6. SHEPPARD—Finally A
. ILNOI:E WARWICK & OHNNY MATHIS—Friends In
ove
© RAINBOW--Stone Cold A
© DAVID LASLEY—If | Had My Wish Tonight A
© LAURA BRANIGAN-AIl Night With Me A
© SHEENA EASTON—When He Shines B
© RAY PARKER JR.—The Other Woman B
© DENIECE WILLIAMS-1t's Gonna Take A Miracle X
© GAMMA—Right The First Time X
© KOOL AND THE GANG—Get Down On it X
® BILLY KIRKLAND—Video Game Maniac X
® AL JARREAU—Teach Me Tonight X
© SMOKEY ROBINSON—O01d Fashioned Love X
® CHERI-Murphy's Law X

WRVQ-FM—Richmond
{Bill Thomas—MD)
*k DMBYI.“N.LMD JOHN OATES—Did It In A Minute

s TOMMY TUTONE—-867-5309/Jenny 17-9

* ASIA—Heat Of The Moment 20-12

* GENESIS—Man On The Corner 18-15

% THE CARS—Since You're Gone 21-17

oo GLASS MOON-On A Carousel

o éOM JETT AND THE BLACKHEARTS—Crimson And

lover

© THE CHARLIE DAMIELS BANO~Still in Saigon A

. PAUlBlcCAI'ﬂIE' & STEVIE WONDER—Ebony &
Ivory

® THE BEATLES—The Beatles Movie Medley X

® LE ROUX-Addicted X

® PRISM—Turn On Your Radar X

® QUKE JUPITER-1'Hl Drink To You X

WFBG-AM—Altoona
(Tony Booth—MO0)
% % THE 60 GO'S—We Got The Beat 2-1

s % RICK SPRINGFIELD—Don't Talk to Strangers 4-4

 DARYL HALL AND JOHN OATES—Did It In A Minute
12-6

* TOMMY TUTONE-867-5309/Jenny 14-7

% PAUL McCARTNEY AND STEVIE WONDER—Ebony
and tvory 20-12

oo HUMAN LEAGUE—Don't You Want Me

®s LOVERBOY—When It's Over

© DAN FOGELBERG—Run for the Roses A

© JOHN COUGAR-Hurts So Good A

© THE CARS-Since You're Gone A

© ROBERTA FLACK—Making Love A

© RAINBOW-Stone Cold X

@ CHERI-Murphy's Law X

© BOBBY CALDWELL-Jamaica X

® GLASS MOON-On A Carousel X

© DAVID LASLEY—If | Had My Wish Tonight X

© SHEILA-Runper X

® GAMMA—Right The First Time X

® SHEEMA EASTON—When He Shines X

© LITTLE RIVER BAND—Man On Your Mind X

© DONNIE IRIS—My Girl X

© GENE COTTON—If | Could Get You X

© JOHN DENVER —Shanghai Breezes X

© BARRY MANILOW—Let's Hang On B

WYRE-AM—Annapolis
{Chuck Bradiey—MD)

J RICK SPRINGFIELD—Don't Talke to Strangers 6-2

ok gllﬂl HALL AND JOHN OATES-Did it In A Minute

% JOHN DENVER—Shanghai Breezes 9-6

* THE BEATLES—The Beatles Movie Medley 19-9

+ THE ROLLING STONES—Hang Fire 22-14

. rﬂllalﬂmﬂ & STEVIE WONDER—Ebony and
vory

© WILLIE NELSON—Always On My Mind B

© KOOL AND THE GANG—Get Down On It B

© FRANKE AND THE XNOCKOUTS—Without You (Not
Another Lonely Night) B

© GENE COTTON--If | Could Get You B

© LITTLE RIVER BAND—Man On Your Mind A

© SIMON AND GARFUNKEL—Wake Up Little Susie B

© CAROLE KING—One to One X

© GORDON LIGHTFOOT-Baby Step Back X

® ATLANTIC STARR-Circles X

® THE CARPENTERS —Beechwood 4-5789

WQRK-FM—Norfolk

(Bruce Garraway—MD)
* % YANGELIS—Chariots Of Fire 1-1
% % BERTIE HIGGINS—Key Largo 2-2
% CHARLENE—I've Never Been To Me 10-6
* WILLIE NELSON—Always On My Mind 18-13
% MECO—Pop Goes The Movies Part | 17-14
oo 1. 6. SHEPPARD—Finally
© THE BEATLES-The Beatles Movie Medley X
® AL JARREAU—Teach Me Tonight X

WQXA-FM—York
{Dan Steele—MD)
ok RICK SPRINGFIELD—Don't Talk To Strangers 6-3
ok DAI’YOL HALL AND JOHN OATES—Did It In A Minute
16-1
* CHARLENE ~I've Never Been To Me 24-12
“ ROBERTA FLACK—Making Love 17-14
+ THE BEATLES—The Beatles Movie Medley 22-16
oo ALDO NOVA-Fantasy
oo SIMON AND GARFUNKEL-Wake Up Little Susie
® ASIA—Heat 0f The Moment A
© RAINBOW—Stone Cold A
® THE CARS-Since You're Gone X
© DAN FOGELBERG—Run For The Roses X
o DONME IRIS—My Girl X
© DENIECE WILLIAMS—It's Gonna Take A Miracle X
© SHEENA EASTON—When He Shines X
& BILLY KIRKLAMD—Video Game Maniac X

Southeast Region

mmem % PRIME MOVERS memm

RICK SPRINGRIELD—Don't Talk To Strangers
(RCA)

WILLIE NELSON-Always On My Mind
(Columbia)

CHARLENE—1've Never Been To Me (Motown)

meem® TOP ADD ONS mamm

RICHARD DIMPLES FIELDS~If It Ain't One
Thing It's Another (Boardwalk)

RAY PARKER JR.—The Other Woman (Arista)

SIMON AND GARFUNKEL—Wake Up Little Susie
(Warner Brothers)

s BREAK OU TS sesweemm

ROD STEWART—~How Long (Warner Brothers)
TOTO-Rosanna (Columbia)
JOHN COUGAR—Hurts So Good (Riva)

WZGC-FM—Atlanta
{John Young—MD)

dri CHARLENE—('ve Never Been To Me 1-1

% WILLIE NELSON—Always On My Mind 6-3

% RAY PARKER JR.~The Other Woman 9-6

% ROBERTA FLACK~Making Love 14-9

% MIKE POST—Theme From Magnum P.). 15-11

oo JDAN JETT ANO THE BLACKHEARTS—Crimson and

Clover

oo ASIA-Heat of the Moment

© DIANA ROSS-Work That Body B

© SHMON AND GARFUNKEL—Wake Up Little Susie B

© LITTLE RIVER BAND—Man On Your Mind B

© DAVID LASLEY—If | Had My Wish Tonight A

© RICHARD DIMPLES FIELD-If It Ain't One Thing It's
Another A

© THE CHARLIE DANIELS BAND—Still tn Saigon X

© FRANKE AND THE KNOCKOUTS—Without You (Not
Another Lonely Night) X

WQXI-FM—Atlanta
{Jefl McCartney— MD)
% % HUMAN LEAGUE- Don't You Want Me 15-11
s v RAY PARKER JR.— The Other Woman 21-13
* PAUL McCARTNEY AND STEVIE WONDER— Ebony &
Ivory 26-17
% LOVERBOY — When It's Over 29-24
% MIKE POST— Theme From Magnum P.|
oo TOT0-Rosanna
oo JOHN COUGAR~Hurts So Good
® ASIA—Heat Of The Moment B
© DENIECE WILLIAMS—t's Gonnat Take A Miracle B
© SHEENA EASTON—When He Shines B

WBBQ-AM —Augusta
(Bruce Stevens—MD)
s % WILLIE NELSON—Always On My Mind 4-2
% % RAY PARKER JR.—The Other Woman 5.3
 RICK SPRINGFIELD— Don't Taik To Strangers 9-6
% KDOL AND THE GANG—Get Down On it 15-7
% ELTON JOWN—Empty Garden 18-12
® TOTO—Rosanna A
© RICHARD DIMPLES FIELD—If It Ain't One Thing It's
Another A

les Radio Action

Based on station playlists through Tuesday (4/13/82)

© DAVID LASLEY—1f 1 Had My Wish Tonight A

© ALESSI—Pyt Away Your Love A

© DIANA ROSS—Work That Body A

o ROBERTA FLACK—Making Love B

© LOVERBOY—When It's Over B

© JOHN DENVER—Shanghai Breezes X

© DENIECE WILLIAMS—It's Gonna Take A Miracle X
© LITTLE RIVER BAND—Man On Your Mind X

© DAN FOGELBERG—Run For the Roses X

o ALDO NOVA—Fantasy X

© FRAMKE AND THE KNOCKOUTS—Without You X
© ASIA—Heat Of The Moment X

© DONNIE IRIS—My Girl X

® THE POLICE~Secret Journey X

WKXX-FM—Birmingham
(Chris Trane—MD)
% CHARLENE —!'ve Never Been To Me 126
s RICK SPRINGFIELD—Don't Talk To Strangers 137
* T.6. SHEPPARD—Finally 23-17
* PAUL McCARTNEY & STEVIE WONDER—Ebony &
Ivory 25-19
% THE BEATLES- The Beatles Movie Medley 24-20
@@ RAY PARKER JR.—The Other Woman
oo AURRA—Make Up Your Mind
© ROD STEWART—How Long B
® MIKE POST~Theme From Magnum P.|. B
© HUMAN LEAGUE-Don'l You Want Me B
© DAN FOGELBERG—Run For The Roses B
© SIMON AND GARFUNKEL—Wake Up Little Susie B

WAYS-AM—Charlotte
{Lou Simon—MD)
% VANGELIS—Chariots Of Fire 1-1
* % THE G0-GO's—We Got The Beat 7-6
 RICK SPRINGFIELD—Don't Talk To Strangers 14-10
* HUMAN LEAGUE-Don't You Want Me 16-13
% KOOL AND THE GANG—Get Down On It 21-18
oo BARRY MAMILOW—Let's Hang On
oo ROD STEWART—How Long
® 1.6. SHEPPARD-Finally B
© EDDIE RABBITT-| Don't Know Where To Start B
© RICHARD DIMPLES FIELD—If It Ain’t One Thing It's
Another A
© SHEENA EASTON—When He Shines A -
® ASIA—Heat Of The Moment A
® LITTLE RIVER BAND—Man On Your Mind X
© STEVIE WONDER—That Girl X
® ROD STEWART—Tonight I'm Yours X

WBCY-FM—Charlotte
(Bob Kaghan—MD)
s RICK SPRINGFIELD—Don’t Talk To Strangers 1-1
% % HUMAN LEAGUE—Don't You Want Me 8-5
* TOMMY TUTONE—867-5309/Jenny 11-7
* TOTO-Rosanna 17-14
* PAUL McCARTNEY AND STEVIE WONDER—Ebony &
Ivory 23-16
* DONNIE IRIS—-My Girl B
® PRISM—Turn On Your Radar B
© FRANKE AND THE KNOCKOUTS-Without You X
® ASIA—Heat Of The Moment X
© SIMON AND GARFUNKEL—Wake Up Little Susie X
© THE MOTELS—Only The Lonely X
© THE ROLLING STONES—Hang Fire X
® GENESIS—Man On The Corner X
© THE POLICE—Secret Journey X

WHBQ-AM—Memphis
(Charles Duvall-MD)

s % WILLIE NELSON-—Always On My Mind 8-1

% CHARLENE—'ve Never Been To Me 12-6

* PAUL DAVIS—65 Love Affair 7-4

 PAUL McCARTNEY AND STEVIE WONDER—Ebony &
Ivory 11-9

o RICMMD DIMPLES FIELD~|f }t Ain't One Thing It's

Another

oo SIMON AND GARFUNKEL—-Wake Up Little Susie

© SHEENA EASTON—When He Shines B

© CAROLE KING—One To One B

© CHERYL LADD AND FRANKIE VALI—You Make It
Beautiful X

WMC-FM (FM-100)—Memphis
(Tom Prestigiacomo—MD)

oo BARRY MANILOW—Let's Hang On

oo JOHN COUGAR-Hurts So Good

WHYI-FM—Miami
(Colleen Cassidy—MD)
% % KOOL AND THE GANG—Get Down On it 2.1
% % JOAN JETT AND THE BLACKHEARTS —Crimson And
Clover3-2
* THE GO-G0's—We Got The Beat 10-7
* CHERI—Murphy's Law 25-21
®e DARYL HALL AND JOHN OATES—Did It In A Minute
oo TOMMY TUTONE—867-5309/Jenny
© SHALAMAR-A Night To Remember B
. PllllBloClll'IﬂMD STEVIE WONDER-Ebony &
Ivory
© HUMAN LEAGUE—Don't You Want Me B
® PATTI AUSTIN-Baby Come To Me X
® ALESSI-Put Away Your Love X
© THE BEATLES—-The Beatles Movie Medley X

WANS-FM—Anderson
(Sam Church—MD)
1 27 J'?A; J"E}T AND THE BLACKHEARTS—I Love Rock
‘N'Roll 1-1

* # STEVIE NICKS—Edge Of Seventeen 53

% RICK SPRINGFIELD—-Don't Talk To Strangers 11-7

 QUINCY JONES FEATURING JAMES INGRAM —One
Hundred Ways 14-9

* BM'SL HALL AND JOHM OATES—Did It In A Minute
19-1

CHARLENE-{'ve Never Been To Me

oo THE POLICE—Secret Journey

® JOHN COUGAR—Hurts So Good A

® ASIA—Heat Of The Moment B

© DAN FOGELBERG—Run For The Roses B

© FRANKE AND THE KNOCKOUTS—Without You X

© TOT0-Rosanna X

© SHOOTING STAR—Hollywood X

WISE-AM—Asheville
{John Stevens—MD)

s CHARLENE—{'ve Never Been To Me 25-10

%% LAURA BRANIGAN—AIl Night With Me 26 16

* VANGELIS-—Chariots Of Fire 3.1

* RAY PARKER JR.~The Other Woman 20-11

* KOOL AND THE GANG~Get Oown On It 27-18

oo SHALAMAR-A Night To Remember

o JCOM JETT ANO THE BLACKHEARTS —Crimson and
lover .

© WAYLON AND WILLIE— Just To Satisfy You A

® ASIA—Heat Of The Moment A

® LOVERBOY—When it's Over A

© DUKE JUPITER—I'll Drink To You A

© JOHN COUGAR—Hurts So Good A

® TOTO-Rosanna A

© PRISM—Turn On Your Radar X

® ALDO NOVA—Fantasy X

® SHEENA EASTON—When He Shines X

® GENESIS—Man On The Corner X

® THE CARS—Since You're Gone X

© BARRY MANILOW—Let's Hang On X

© JOHN DENVER—Shanghai Breezes X

© SIMON AND GARFUNKEL-Wake Up Littie Susie X

® OIANA ROSS—Work That Body X

* RAINBOW—Stone Cold X

© DREGS—Crank it Up X

© LITTLE RIVER BAND-Man On Your Mind B

® THE CHARLIE DANIELS BAND-Still [n Saigon B

© DAVID LASLEY—If | Had My Wish Tonight B

® THE POLICE-Secret Journey B

www.americanradiohistorv.com

WQXI-AM—Atlanta
{)J. Jachson—MD)

1 21 IPIUL]I;!:AI‘!I5 EY AND STEVIE WONDER—Ebony &
vory 15-

sk BARRY MAMILOW—Let's Hang On 13-9

o RAY PARKER JR.— The Other Woman

©o DENIECE WILLIAMS—It's Gonna Take A Miracle

© MIKE POST—Theme From Magnum P.I.B

© ELTON JOHN—Empty Garden B

© TERRY CASHMAN—Talkin' Baseball X

WSGN-AM—Birmingham
(Sandra Chandler—MD)
o JIMMY HALL—Fool For Your Love
oo RICHARD DIMPLES FIELD—if It Ain't One Thing It's
Another
© RAY PARKER JR.—The Other Woman A
© SIMON AND GARFUNKEL—Wake Up Little Susie A
© DAN FOGELBERG— Run For The Roses B
© TASTE OF HOMEY—I'll Try Something New B

WCKX-FM—Tampa
{Colleen Cassidy—MD)

% YANGELIS— Chariots Of Fire 10-4

W % MIKE POST—Theme From Magnum P.|. 27-22

% THE BEATLES—The Beatles Movie Medley 15-11

* DlllVI.“ALLAID JOHN DATES—Did It In A Minute
26-19

* GREG GUIDRY—Goin' Down 13-10

. PAULBIcCAlIIEV AND STEVIE WONDER—Ebony &
Ivory

WFLB-AM —Fayetteville
(Larry Canon—MD)
*k II]IZIIECE WILLIAMS—It's Gonna Take A Miracle
27
s % SHEENA EASTON—When He Shines 33-24
* GREG GUIDRY—Goin' Down 18-10
* DARYL HALL AND JOHN OATES—Did It In A Minute
20-13
+ RAY PARKER, JR.—The Other Woman 26-15
oo )IMMY HALL- Fool For Your Love
oo CAROLE XING—One To One
© DONNIE IRIS—My Girl B
© FRANKE AND THE KNOCKOUTS—Without You (Not
Another Lonely Night) B
—Take Me Down
. cum MOON—-0n A Carousel B
© DIANE ROSS—Work That Body B
© THE CHARLIE DANIELS BAND-Still In Saigon A
© GENESIS—Man On The Corner A
© JOAN JEYT—-Crimson And Clover A
© THE JOHN HALL BAND-You Sure Fooled Me A
© BOBBY CALDWELL--Jamaica X
© ATLANTIC STARR-Circles X
© SIMON AND GARFUNKEL—Wake Up Little Susie X
© THE ROLLING STONES—Hang Fire X
© RICHARD DIMPLES FIELD—If It Ain't One Thing It's
Anolher X
® CHERI-Murphy's Law X
o TOMMY TUTOME—-867-5309/Jenny X
© T.G. SHEPPARD—Finally X
® PRISM—Turn On Your Radar X
© DAVID LASLEY—If | Had My Wish Tonight X
© SHALAMAR-A Night To Remember X
© RAINBOW—Stone Cold X
© HUMAN LEAGUE-Don't You Want Me X
© THE CARPENTERS - Beectwood 4-5789 X
© THE 0'JAYS—| Just Want To Satisfy X

WAXY-FM —Ft. Lauderdale

(Rick Shaw—MD)
% % QUINCY JONES FEATURING JAMES INGRAM —One
Hundred Ways 5-2
Y THE BEATLES—The Beatles Movie Medley 17-13
* PAUL McCARTNEY & STEVIE WONDER—Ebony &
Ivory 25-14
* IllallVSLHM.I.AIDIMI OATES-Did It In A Minute

* GREG GUIDRY—Goin’ Down 23-16

oo SIMON AND GARFUMNKEL—Wake Up Little Susie
oo JOHN DENVER—Shanghai Breezes

® TOT0—Rosanna B

Q 94-FM (KLPQ-FM)-Little Rock

(Bob Lee—MD)
1 21 ngs IETTAID THE BLACKHEARTS—| Love Rock
oll 1-1
Yk RICK SPRINGFIELD—-Don't Talk To Strangers 8-3
* HUEY LEWIS AND THE NEWS—Do You Believe In
Love 13-8
* GREG GUIDRY—Goin' Down 23-12
% HUMAN LEAGUE-Don't You Want Me 24-13
oo PAUL DAVIS—65 Love Affair
oo LITTLE RIVER BAND—Man On Your Mind
® ASIA—Heat Of The Moment A
© DARYL HALL AND JOHN DATES-Did It In A Minute B
© THE BEATLES-The Beatles Movie Medley B
© THE ROLLING STONES—Hang Fire B
© PAUL McCARTNEY & STEVIE WONDER— Ebony &
Ivory B
© FRANKE AND THE KNOCKOUTS—Without You B
® THE POLICE—Secret Journey B
© SHEEMA EASTON—When He Shines B
© THE CHARLIE DANJELS BAND—Still In Saigon A
© CARQLE KING-0One To One X
© JOHN DENVER-Shanghai Breezes X
® DUKE JUMTER-I'll Drink To You X

WINZ-FM—Miami
(Johnny Dolan—MD)
* % YANGELIS—Chariots Of Fire 4-2
%% RICK SPRINGFIELD—Don't Talk To Strangers 12-8
+ TOMMY TUTONE—867-5309/ Jenny 15-11
# ALDO NOVA—Fantasy 18-17
* HUMAN LEAGUE-Don't You Want Me 20-18
oo PAUL DAVIS—-65 Love Affair
® CHARLENE - I've Never Been To Me B
® PAUL McCARTNEY AND STEVIE WONDER—Ebony &

Ivory B
® ASIA—Heat Of The Moment B

WHHY-FM—Montgomery
(Nei Harrison—MD)

" o TOMMY TUTONE-867-5309/Jenny 19-10

+ % GREG GUIDRY—Goin' Down 16-11

* CHARLENE-'ve Never Been To Me 23-19

% RAY PARKER JR.—The Other Woman 24-20

% PAUL McCARTNEY & STEVIE WONDER—Ebony and
Ivory 28-21

oo ROD STEWART—How Long

oo JOHN COUGAR—Hurts So Good

© HUMAN LEAGUE-Don't You Want Me A

© DOMNIE IRIS—My Gril A

® ELTON JOWN—Empty Garden X

© GENE COTTON-If ) Could Get You X

© TASTE OF HONEY—I'li Try Something New X

© THE MOTELS—Only the Lonely X

® ABBA-The Visitors X

© THE BEATLES—The Beatles Movie Medley B

® TOTO—Rosanna B

© EDDIE RABBITT—| Don't Know Where To Start B

® THE CHARLIE DANIELS BAND—Still In Saigon B

© THE GO GO'S—We Got The Beat N

® JUNIOR—Mama Used To Say N

© WAYLON AND WILLIE—Just To Satisfy You D

© SIMON AND GARFUNKEL—Wake Up Little Susie D

WMAK-FM —Nashville
{Chariey/Phil Stanley—MD)
wd MIKE POST—Theme From Magnum P.J. 17-10
% % ELTON JOHN—E mpty Garden 20-20
* MCK SPRINGFIELD—Don't Talk To Strangers 137

Playlist Prime Movers
Ployist Top AddOns @

* RAY PARKER JR.~The Other Woman 22-18
 1.6. SHEPPARD—Finally 30-26

oo THE MOTELS—0nly The Lonely

oo ROD STEWART—How Long

© SIMON AND GARFUNKEL—Wake Up Little Susie A
© DIANA ROSS—Work That Body A

® KARLA BONOFF—Personally A

© TOT0—Rasanna A/D

© JOHN COUGAR-Hurts So Good A/D

© BARRY MANILOW~Let's Hang On A/D

® AURRA—Make Up Your Mind A/D

© SHEENA EASTON—When He Shines A/D

© DONNIE IRIS—My Girl A/D

© DARYL HALL AND JOHN OATES~Did It In A Minute

A/D
© FRANKE AND THE KNOCKOUTS—Without You A/D
© [ FIGELBERG—Run For The Roses B
© HiUMAN LEAGUE-Don't You Want Me X/D
© RAINBOW-Stone Cold X/D
® LOVERBOY—When it's Over X/D
© GAMMA—Right The First Time X/D
® JUNIOR—Mama Used To Say X/D
© TOMMY TUTONE —867-5309/ Jenny X/D
® PRISM—Turn On Your Radar X/D

WWKX-FM—Nashville
(lohn Anthony—MD)

* % TOMMY TUTONE—867-5309/Jenny 25-20

+ % RAY PARKER JR.—The Other Woman 28-22

* JOAN JETT AND THE BLACKHEARTS—| Love Rock ‘N’
Roll 1-1

* JUNIOR-Mama Used To Say 29-23

* PAUL McCARTNEY & STEVIE WONDER-Ebony &
Ivory 30-24

© DAN FOGELBERG—Run For The Roses B

© 1.6. SHEPPARD—Finally B

© MIKE POST—Theme From Magnum P.). A

© ROBERTA FLACK—Making Love A

© WILLIE NELSON—Always On My Mind A

© RICHARD DIMPLES FIELD—If It Ain't One Thing It's
Another A

® TOTO—Rosanna A

® JOHN DENVER-Shanghai Breezes X

© SIMON AND GARFUNKEL —Wake Up Little Susie X

© FRANKE AND THE KNOCKOUTS—Without You (Not
Anather Lonely Night) X

© SHEEMA EASTON—When He Shines X

® THE POUICE—Secret Journey X

® ASIA—Heat Of The Moment X

© ROD STEWART—How Long X

o DONNIE IRIS—My Girl X

WBJW-FM—0rlando
(Terry Long—MD)
ok IICI SPRINGFIELD—Don't Talk To Strangers 8-6
¥ % STEVIE NICKS—Edge Of Seventeen 9-7
% YAN HALEN—Oh Pretty Woman 10-8
* TOMMY TUTONE-867-5309/Jenny 19-16
* PAUL McCARTNEY & STEVIE WONDER—Ebony &
tvory 34-28
oo ELTOR JOHN—Empty Garden
oo THE CHARLIE DANIELS BAND—Still In Saigon
© THE MOTELS—Only The Lonely A
© 1.6. SHEPPARD —Finaily A
© RAINBOW—Stone Cold A
© FRANKE AND THE KNOCKOUTS—Without You B
® PRISM—Turn On Your Radar B
© PR ZADORA—I'm In Love Again X
© THE KIDS FROM FAME - Starmaker X
® MIKE POST—Theme From Magnum P.1. X
© A TASTE OF HOMEY—!'ll Try Something New X
© ROBERTA FLACK—Making Love X
© 0'BRYAN—The Gigolo X
© JOHN DENVER—Shanghai Breezes X
© DAVID BOWIE—Cat People (Putting Out Fire) X
© DEMIECE WILLIAMS~It's Gonna Take A Miracle X

WSGF-FM—Savannah
{).P. Hunter—MD)
% RICK SPRINGFIELD—Don't Talk To Strangers 6-1
%% RAY PARKER JR.—The Other Woman 13-6
W CHARLENE-I've Never Been To Me 21-15
* TOMMY TUTONE-867-5309/Jenny 24-18
* ATLANTIC STARR— Circles 28-21
oo ROD STEWART—How Long
®e TOTO-Rosanna
® LITTLE RIVER BAND—Man On Your Mind A
© DONNIE IS—My Girl A
© HUMAN LEAGUE--Don't You Want Me A
© JOHN DENVER—Shanghai Breezes A
. IPAUI.BH:CMIIE' & STEVIE WONDER—Ebony &
vory
® ELTON JOHN—Empty Garden B
© FRANKE AND THE XNOCKOUTS-Without You B
© ROBERTA FLACK—Making Love B
© SHEEMA EASTON—When He Shines B
© KARLA BONOFF —Personally X
© SIMON AND GARFUNKEL—Wake Up Little Susie X
© THE POLICE—Secret Journey X
© STARS ON--Stars On 45 11l X
© DEMIECE WILLIAMS —It's Gonna Take A Miracle X
© TASTE OF HONEY--I'll Try Something New X
© 1.6. SHEPPARD—Finally X
© BARRY MANILOW—Let's Hang On X
© THE CHARLIE DANJELS BAND-Stitl In Saigon X
© RICHARD DIMPLES FIELD—If It Ain't One Thing It's
Another X
© THE ROLLING STONES—Hang Fire X
© RAINBOW—Stone Cold X

WRBQ-FM-Tampa
(Pat Mckay—MD)

oo TOMMY TUTONE-867-5309 Jenny

* RCHARD DIMPLES FIELD-ft A One Thing I's
\nother

WSEZ-FM—Winston-Salem
(Bob Mahoney—MD)

W % VANGELIS - Chariots Of Fire 2.1

% RICK SPRINGFIELD~Don't Talk To Strangers 13-7

 RAY PARKER JR.—The Other Woman 20-8

* CHARLENE—I've Never Been To Me 21-18

 BARRY MANILOW—Let's Hang On 28.23

®e TOT0—Rosanna

oo SHEENA EASTON—When He Shines

° IPMILBIoCMﬂIEV & STEVIE WONDER—Ebony &
vory

© ELTON JOHN—Empty Garden B

© DAVID LASLEY~1f | Had My Wish Tonight B

® ROD STEWART—How Long A

© 1.6. SHEPPARD —Finally A

© DAN FOGELBERG—Run For The Roses X

© JOHN DENVER-Shanghai Breezes X

© HUMAN LEAGUE-Don’t You Want Me X

® SIMON & GARFUNKEL—-Wake Ug Little Susie X

© LITTLE RIVER BAND—Man On Your Mind X

© FRANKE AND THE KNOCKOUTS—Without You (Not
Another Lonely Night) X

WCSC-AM—Charleston
(Chris Bailey—MD)
s RICK SPRINGFIELO—Don't Talk To Strangers 5-2
% % WILLIE NELSON—Always On My Mind 6-4
% RAY PARKER JR.—The Other Woman 8-5
+ TOMMY TUTONE-867-5309/ Jenny 19-10
* PAUL McCARTNEY & STEVIE WONDER~Ebony &
Ivory 27.20
®e ASIA—Heat Of The Moment
oo JOHN COUGAR-Hurts So Good
® TOTO—Rosanna B
© ROD STEWART—How Long B
© JIMMY HALL-Fool For Your Love B
© DIANA ROSS—Work That Body B
© ATLANTIC STARR—Circles B
© RAINBOW-Stone Cold A
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Based on station playlists through Tuesday (4:/13/82)

KARLA = ® MIKE POST-Theme From Magnum P.1. B % DARYL HALL AND JOHN JATES--Did It In A Minute © BARRY MANILOW-Let's Hang On X # 4 RAY PARKER JR.-The Other Woman 12-9
. msum%n ::3‘:1'?.1":,; % WILLIE NELSON—Aiways Dn My Mind 3.1 © DARYL HALL AND JOHN OATES—Did It in A Minute B 19-12  STARS ON--Stars On 45 Il X % er ll;cgmn & STEVIE WONDER—Ebony &
 THE CARS—Since You're Gone X e RICK SPRINGFIELD—Oon t Talk To Strangers 4.2 ® CAROLE KING-One To One X % PAUL McCARTNEY & STEVIE WONDER-Ebony & © DAN FOGELBERG—Run For The Roses X ~ c&%ﬁ/cmb“ Goin' Down 1713
© BERTIE HIGGINS—Just Another Day In Paradise A % PAUL DAVIS—65 Love AHtair 5-4 ® ROBERTA FLACK-Making Love X Ivory 29-15, ® DAVID LASLEY--|f | Had My Wish Tonight X ol —Goin" Down -S o San -
© ASHFORD AND SIMPSON—Street Corner X # DAN FOGELBERG—Run For The Roses 6.5  TOMMY TUTONE-867-5309/ Jenny 21:17 © SPARKS-| Predict X * THE DANIELS BAND—Still In Saigon 19-1€
o SIMON AND GARFUNKEL_Wake Up Litle Susie X # T.G. SHEPPARD—Finally 127 —rr — e WILLIE NELSON--Always On My Mird  ALDO NOVA—Fantasy X @ RICHARD DIMPLES FIELD-{ It Ain't One Thing It's
© T.6 SHEPPARDFinaly X oo ALABAMA-Take Me Qown R e e < THE oS Youre B WSEA AN —Savar oo XARABONOFF—Perscnal
© SMOKEY ROBINSON—01d Fashioned Love X o CHARLENE-'ve Never Been To Me (Tony Wikiams—MD) o THE e pnce Yy Ehne k) WSGA-AM—Savannah © DENIECE WILLIAMS~ I1's Gonna Take A Mirazle A
@ CHERI—Murphy’s Law N « FRANKE AND THE KNOCKOBTS—Without You A ¢ RICK SPRINGFIELD—Don't Talk ToStrangers 4-1 & THE ROLUINGSTONES—dangFie X (Ron Fredricks—MD) © ROBERTA FLACK-Making {ove A -
© PATTI AUSTIN—Baby Come To Me N © SHEEMA EASTON—When He Shines B e % THE ). GEILS BAND—Freeze-Frame 13-4 © THE CHARLIE DANIELS BRND-Still I» Saigon

© THE TEMPTATIONS FEATURING RICK JAMES—
Standing On The Top N

WSKZ-FM—Chattancoga
(David Carroll—MD)
% DARYL HALL AND JOMN OATES-Did It In A Minute

i2-6

% PAUL McCARTNEY & STEVIE WONDER—Ebony &
Ivory 23-9

% RICK SPRINGFIELD—Don't Tatk To Strangers 6-3

* TOMMY TUTONE-867-5309/Jenny 16-8

% ELTON JOHN—-Empty Garden 19-12

oo JOHN COUGAR—Hurts So Good

oo RAY PARKER JR.—The Other Woman

© FRANKE AND THE KNOCKOUTS—Without You (Not

Another Lonely Night) B
® AURRA—Make Up Your Mind B
@ LOVERBOY—When It's Over B

WIDX-AM—Jackson
(Lee Adams—MD)
%% VANGELIS—Chariots Of Fire 5-2
s RICK SPRINGFIELD—Don't Talk To Strangers 7-3
% CHARLENE—I've Never Been To Me 9-5
% GREG GUIDRY~Goin' Down 13-9
 DARYL HALL AND JOHN OATES—Did It In A Minute
17-11
oo THE POLICE—Secret Journey
oo SHEENA EASTON-When He Shines
® HUMAN LEAGUE-Don't You Want Me A
® TOT0—Rosanna A
® STEVIE NICKS—Edge Of Seventeen X
® FOREIGNER—Juke Box Hero X
® JOAN JETT AND THE BLACKHEARTS ! Love Rock 'N*
Roll X
® THE ROLLING STONES—Hang Fire X
® MIKE POST-Theme From Magnum P.). X
® THE CARS-Since You're Gone X
© THE CHARLIE DANIELS BAND—SLill In Saigon X

WOKI-AM —Knoxville
(Gary Adkins—MD)
% & YANGELIS—Chariots Of Fire 1.1
s & WILLIE NELSOK—Always On My Mind 5-4
* RICK SPRINGFIELD-Don't Talk To Strangers 10-6
* ALDO NOVA—-Fantasy 13-8
# RAY PARKER JR.—The Other Woman 15-9
®o ASIA-Heat Of The Moment
®e TOT0-Rosanna
® LOVERBOY—When It's Over B
© ROD STEWART—How Long B
© JOHN COUGAR~Hurts So Good B
© FRANKE AND THE KNOCKOUTS-~Without You (Not
Another Lonely Night) B
© RAINBOW-Stone Cold B
© SMOKEY ROBINSON—01d Fashioned Love A
© THE JOHN HALL BAND—You Sure Fooled Me A
© BARRY MANILOW—Let's Hang On A
© GAMMA-Right The First Time X
® DIANA ROSS—Work That Body X
@ PRISM—Turn On Your Radar X
® GENESIS—Man On The Corner X
© DUKE JUPFTER—(")) Drink To You X
® POINT BLANK—Let Her Go X

KLAZ-FM—Little Rock

Send
YourLove
Around
TheWorld.

Allyou havetodo is call
the toll-free number
below and Christian
Children’s Fund will
send you information
about how you can
help one of the world’s
needy children. Reach
out. There’s a child
waiting for you. A child
who desperately needs
food, clothing or medi-
cal attention. And the
brighter future your
love can provide.

1-800-648-5000
(Toll Free)

Christian
Childrens
Fund,Inc.

DIR Presents
®
FOREIGNE
The band whose album@:
% sold over 5 million copies in the U.S. alone
% held the #1 slot for 15 weeks
% launched 3 hit singles including

Urgent, Juke Box Hero, and the gold
Waiting For A Girl Like You

Recorded live on their current World Tour,
hear FOREIGNER April 24th on
Supergroups in Concert over the
ABC Rock Radio Network.

Produced By ]
DIR Broadcasting
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DALLAS—Diverse program-
ming plans that include a regu-
larly scheduled series of classical
music programs, three-hour spe-
cials that will spotlight such “Dy-
namic Duos” as Hall & Oates,
and a July 4 special starring
Willie Nelson and Merle Hag-
gard, were outlined to radio sta-
tion affiliates of the Mutual
Broadcasting System at their an-
nual NAB meeting April 4.

The classical music plans call
for this programming to emanate
direct from the John F. Kennedy
Center for the Performing Arts in
Washington, D.C. WGMS-AM-
FM, Mutual’s Washington affil-
iate, will produce the programs
with Paul Teare, WGMS music-
program director serving as host.
The “Dynamic Duos” series gets
underway May 15 and will in-
clude spotlights on Seals &
Crofts and England Dan & John

AFFILIATES MEET

Mutual Offers Varied Fare

Ford Coley. M.G. Kelly will host
the show, which is the first joint
venture of the new partnership of
Mutual and the radio producing
wing of Osmond Enterprises.

The July 4 country special will
run for three hours and will be
hosted by WHN-AM jock Lee
Arnold.

Also announced at the lunch-
eon was Mutual’s satellite capac-
ity to a fourth channel. Mutual
now has 600 stations on line.
President Marty Rubenstein
promised that Mutual will offer
“music programs designed to fit
your stations’ sound . .. innova-
tive distribution, advertising, and
publicity support.”

Entertainment was provided
by Donny Osmond, substituting
forhisailing sister Marie, and the
Osmond Brothers, with Dick
Clark serving as MC.

See ‘Radio Marti’ As Key
To Cuban Radio Problem

DALLAS--The U.S. source of in-
formation to Cuban citizens, re-
ferred to as “Radio Marti,” could
very well be the main obstacle in Cu-
ban interference negotiations. So
went the NAB talks over “Fre-
quency Allocation and Cuban Inter-
ference.”

The two main speakers for the dis-
cussion—Wallace Johnson, formerly
with the FCC for 37 years and now
executive director for the Assn. of
Broadcast Engineering Standards in
Washington, D.C., and Michael
Rau, staff engineer with the Science
and Technology department for the
NAB—explained the solution to Cu-
ban interference in two given areas.
The first is technical and the other is
political maneuvering, they asserted
at a Tuesday morning session.

Two sessions last year created first
a vehicle, then an obstacle, for the
radio broadcast engineers working
to overcome this problem. An inter-
national meeting last spring in Gen-
eva started laying the groundwork
for the first solution—that of techni-
cal changes. Although most U.S. sta-
tions do not cause or receive Cuban
radio interference, it is the larger
clear channel stations that encounter
the trouble. Those Class One sta-
tions are “most affected and most
vulnerable,” stated Johnson. Their
secondary broadcast service area,
that outlying region meant to serve
rural citizens, is greatly reduced dur-

DISHING IT OUT—Ken Kjeldseth of KRIB-AM Mason City, lowa, center,

ing nighttime Cuban interference.

Experiencing great difficulty and
frustration in combating this is-
sue, some Florida radio stations are
currently operating with authorized
increase in power. “But they are lim-
ited as to what they can do with
present equipment, to overcome this
problem,” Rau said. With slides to
illustrate the problem areas across
the country, he showed how some of
this Cuban signal interference can
skip over given market areas, only to
interrupt other radio broadcast areas
farther away.

Cuban radio stations try to in-
crease their local listening areas by
boosting the power. At Geneva, U.S.
engineers tried to persuade them to
go directional in their approach to
create more effective broadcasting
for their country. In turn, they could
reduce their own power and elimi-
nate their own internal interference,
while cooperating with U.S. broad-
casters. Later that summer, in Riode
Janeiro, engineers were getting
closer to accomplishing some prog-
ress in further sessions with the Cu-
ban broadcasters when the Reagan
Administration turned the talks into
a political matter. They created “Ra-
dio Mart1,” a way in which to broad-
cast US. information to Cubans.
Thus, the political factor stepped in.
U.S. policy at this point created their
own interference to Cuban forces
and put a stop to negotiations.

learns about satellites from Tom Williams, left, and Mickey Hudspeth, both of-
Scientific Atlanta, in the satellite service company’s booth at NAB.

Report From NAB

Session Spotlights Cable Radio

Trimulcasting, Pay Options Are Among Major Topics

DALLAS—Cable television as a
medium for audio is wide open, with
options like trimulcasting, pay radio
and pay-per-listen specials being de-
veloped. These topics and other joint
ventures between cable and radio
were detailed during the “Leasing A
Cable Channel” session April 5.

Highlighting the session was a
video presentation of “Good Morn-
ing, Little Rock” show, the morning
drive trimulcast of KAAY-AM,
KLTQ-FM, and a Storer Broad-
casting cable outlet (Billboard, July
4, 1981).

The joint venture, which began in
May, 1981, is generating revenues in
five figures for the sister stations, ac-
cording to Phil Zeni, station general
manager.

“We went into this on the premise
that we were responsible for the au-
dio and they were responsible for the
video,” said Zeni. “Our capital ex-
penditure was about $100.” The
show’s format includes 30-40%
record label-supplied videotapes,
some locally produced video spots
and some humorous portions like
lip-synching popular tunes to man-
on-the-street sequences.

With this issue, Billboard con-
cludes its coverage of the Na-
tional Assn. of Broadcasters’ an-
nual convention in Dallas April 4-
7. It was written and coordinated
by Douglas E. Hall, radio pro-
gramming editor; Robyn Wells,
assistant radio programming edi-
tor; and Katy Bee, the magazine’s
Texas correspondent.

FCC’s Fowler
Reiterates On
Deregulation

DALLAS—Final sessions of this
year’s NAB, which drew attendance
topping out at 28,000, focused on the
granting of full first amendment
rights to broadcasters.

In his concluding remarks, FCC
chairman Mark Fowler called for an
end to government control over
broadcast content. He also stressed
the FCC’s commitment to “a mar-
ketplace approach to broadcast
regulations ... Under the market-
place approach, the commission will
so far as possible defer to a broad-
casters judgement about how best to
compete for viewers and listeners,”
he said. “What people choose to
watch or listen to should be free as
possible from the heavy hand of
regulations. Those who want to com-
pete for a share of the audience
should be as free as possible to do it.
This includes your right as broad-
casters to compete in the new tech-
nologies as you see fit.”

Fowler’s remarks came on the
heels of a heated session where con-
sumer advocate Ralph Nader ar-
gued that granting full first amend-
ment rights to broadcasters would
infringe upon the public’s right to
know. “Broadcasters have exclusive
control over electronic media,”
charged Nader. “If a public attack is
made on a person on network tv,
what can he do to get equal time for
his side—go to cable networks or
some home video channel? If some-
thing is said about me in the New
York Times, | want my letter to the
editor to appear in that publication,
not the Newark News.”

Billboard’s NAB photos by Dan
Seibold.

wwWwW americanradiohistorv.com

A point in favor of joint ventures
between the two mediums, it was
pointed out, is that cable is not ham-
pered by “must carry” rules for ra-
dio, thereby giving radio broad-
casters more freedom than they have
on the airwaves, said Dennis Waters
of Waters and Company, Bingham-
ton, N.Y.

Also on the plus side to marrying
radio with cable, he said, 1s that
cable systems have a broad audio

band and possess a superior techni-
cal quality.

However, Waters also pointed out
that cable can import radio signals
from other markets, which can
create fractionalization in small and
medium markets. And since cable
radio is not measured by Arbitron or
any other measurement service,
there is no guarantee that such joint
ventures are recorded in ratings,

(Continued on opposite page)

FINE TUNING—Bob Wood, programming vice president of WBEN-AM-FM
Buffalo, checks an audio processor from Eric Small’'s Modulation Sciences
in a booth in the NAB exhibit-hall.

DALLAS. X

Toby Arnold & Assocs W Qﬂﬂ
S ‘ 0 “

B

TEN GALLON PLUS—Ed

Little, president of WGCA-AM Charleston, S.C.,

chats with Cathy Starr, daughter of Dick Starr of Starr Studios in the Toby
Arnold booth in the NAB exhibit hall. Little, a former president of Mutual
Broadcasting, runs Arnolds’ MOR “Unforgettable’ format on WGCA.

DALLAS—The 60th annual
NAB convention got off to a big
Texas-sized and Texas-style
sendoff with festivities that be-
z gan on April 3. Several busloads

of friends and clients of TM Pro-
gramming got a substantial taste
of the Wild West Saturday night
with a trip to the stockyards sec-
; tion of Ft. Worth and a Texas

buftet at Billy Bob's. billed as the
world’s largest honky tonk.
4 While a number of Western
style clubs and bars around the
country may have mechanical
bulls, Billy Bob’s features a dirt
ring near one of its several bars
where riders can be seen riding
live bulls. Much of the TM party
also stopped next door at the Ro-
deo Arena to watch precision
horse riding, bucking broncos
and bull riding. Some even
jumped into the ring to chase
around a young calf and tried to
pull ribbons off its tail and ears.

' DALLAS’ TOUR sosoocasssssssssssasg
TM Gives Taste Of West 5

The group then divided its
time to going back to Billy Bob’s $}
to attend a concert by Eddie
Raven and Steve Wariner or vis-
iting the safe “Western bars” in
the neighborhood where regulars
don’t beat up Yankees and
dudes.

The same Texas spirit pre-
vailed on Sunday (4) when sev-
eral busloads of clients and po-
tential clients of Satellite Music %%
Network journeyed to the out-
skirts of Dallas to visit J.R.’s
Ranch. This ranch is owned by
the real J.R., J.R. Duncan, and
the television show “Dallas” is &
patterned after this ranch. A
Western barbeque—lots of bar-
beque beef. sausage and beans—
were served to the accom-
paniment of a country band.
This food seemed to set the pace
for most of the refreshments in
the numerous hospitality suites
during the convention.
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stored in a relneval system or transmitted 1n any torm or Dy any means. electronic. mechanica
photocopying, recording or otherwise. without the prior wnitten permission of the publisher
DALLAS—AIl ABC Radio Eagle,” the “King Biscuit Flower
Networks will be delivered to af- Hour,” “Words and Music,” and
filiates via a digital satellite sys- “The Steve Dahl Breakfast RO(k Albums Top Tru(ks
tem in time for the 1984 Olym- Club.” .
pics, networks president Ed Battison stressed the impor- gi %3 §5§ ARTISTTitle, Label gz ‘:’2 isg ARTIST=Title, Label
McLaughlin told the annual tance of affiliates’ move to the b X
NAB gathering of affiliates April new technologies of satellites, 1 3| & | asin-Asia Geffes 1| o ! & ASIA=Heat Of The Moment. Geffen
4. and said the competitive pres- ’ ) . i i
Bill Battison, vice president of sures from inside and outside the 2 | 4 |12 | ALDO NOVA-Aldo Nova, Portrait 2|12 5 | CHARLIE DANIELS BAND-Still in Saigon, Epic
planning finance and satellite ir}dustry will necess_itate new 3 1 | 14 | SAMMY HAGAR-Standing Hampton, Geffen 3 1 7 | TOMMY TUTONE-867-5309/Jenny, Columbia
dCVFIOPfECZL lprodrtcd_ thaé }20 !(lnd; of a%ProacheSH n cqr:pil- 4 | 2 (19 | JOAN JETT-I Love Rock N' Roll, Boardwalk 4| 17 | 4 | SCORPIONS-No One Like You, Mercury
stations had already signed let- ing for audiences. He said the N
ters of intent for installation of battle for attention among the 51 {UB0L AT Y CSEPHEIONSSE kot Mercury- 5| 24| 3| RAINBOW-Stone Cold, Mercury
satellite earth station dishes. growing number of media op- 6 | 7 |23 | LOVERBOY-Get Lucky, Columbia 6| 3| 12| VAN HALEN—Pretty Woman, Warner Bros.
While the satellite system is portunities will mean radio sta- 7 | 25 | 28 | GENESIS—-Abacab, Atlantic 7|13 | 11 | ALDO NOVA-Fantasy, Portrait
being rushed to carry the Olym- tion operators must obtain all of 8| 81 & | RICK SPRINGFIELD=Success Hasn't Spoiled Me ) " )
pics from Los Angeles, to which the tools available to them. Yet, RCA P 8| 5|14 PRISM—Don't Let Him Know, Capitol
ABC has the exclusive rights, the Battison also said that the ABC 9 | 23 | 4 | CHARLIE DANIELS BAND-Windows, Epic 9| 22 5 | DAVID BOWIE-Cat People Putting Out Fire,
new service will also upgrade the digital system provides quality in . Backstreet
numerous and growing number excess of any audio now on satel- 10 | 10 | 12 | TOMMY TUTONE-Tutone 2, Columbia _ 10| 10 | 8| GAMMA-Right The First Time, Elektra
of music specials being offered lite and will become an industry 11 24 | ). GEILS BAND-Freeze Frame, EMI-America 11| 27| 4| RICK SPRINGRIELD=Don't Talk To Strangers, RCA
by the six ABC networks. Mc- standard that is being adopted by 1 14 SM—=Small Ch Capitol '
- fon i 2 il el ST B 12| 15 | 4| HUEY LEWIS & THE NEWS—Do You Believe |
Laughlin reported that more both CBS and NBC. Battison in- 131 16 | 21 | BRYAN ADAMS=You Want It. You Got It. A&M Nt G =UQROURTCIEVERN
than 400 hours of long form mu- troduced Ron Pearl, a satellite . g O¥E, Ly
sic specials and sports programs consultant for the ABC Net- Wi s gr';’“ :z“"s AND THE NEWS-Picture This, 13 | 6 | 12 | JOAN JETT-Crimson And Clover, Boardwalk
are being offered this year. works. Pearl, who was recently L 14| 32| 4| HUMAN LEAGUE-Don't You Want Me, A&M
McLaughlin welcomed Walt hired by ABC from Scientific At- 15 [ 12 | 22 | CARS-Shake It Up, Elekira 5] 2| 15 1 shamty HAGAR=FIN Fall 10 Love Agsin, Geffe
Sabo back to ABC as networks lantic, the networks’ key partner 16 | 38 | 3| GREG KINN—Kihntinued, Beserkley r b
vice president after a stint with in supplying hardware to the sta- 171 38 | 5| HUMAN LEAGUE=-Dare. A&M 16 | 8 |23 | THE ). GEILS BAND-Freeze-Frame, EMI-America
NBC Radio. Sabo urged affil- tions,. commented during a 18| 21 | 12 | LE ROUX=Last Safe Place, RCA 17 | 11 | 20 | JOAN JETT—! Love Rock N’ Roll, Boardwalk
1ates to “take advantage” of such multi-media presentation on sat- S ' 18| 14| 6| DWIGHT TWILLEY=Somebody To Love, EMI-
ABC shows as “The Silver ellites. 19 | 9| 7| GAMMA-3, Elektra _ sy y '
20| 13| 6| VARIOUS ARTISTS—Secret Polceman's Other 82l | 1g | 4 | g | Rick SPRINGRIELDCaling Al Gils, RCA
] o .
For Don Rose Preparatlon 21| 33 | 9| BONNIE RAITT—Green Light, Warner Bros. 20 | 45 | 14 | SOFT CELL—Tainted Love, Sire
. e ) 5 22 | 14 | 13 | SOFT CELL—Non-Stop Erotic Cabaret, Sire 21 | 37 | 3| GREG KIHN—Testify, Beserkley
Is Vltal For Fresh Show 23 [ 19 | 7| JAY FERGUSON—White Noise, Capitol 22 | 36 | 4| DREGS—Crank It Up, Arista 52
o, o 24 | 11 | 27 | POLICE-Ghost In The Machine, A&M 23 | 26 | 4| ASIA-Sole Survivor, Geffen 2
¥ HARRISO 25 | 30 | 23 | 0ZZY OSBOURNE-Diary Of A Madman, Jet 24 | 25 | 4 | CARS-Since You're Gone, Elektra =
LOS ANGELES—Ask any Bay  lenge,” Rose says. “Any competent 2 | 37 | 2| FRANKE & THE KNOCKOUTS—Below The Belt, 25| 18 | 5| DUKE JUPITER=I'll Drink To You, Coast To Coast | ¥
Area resident to name quickly a deejay can be good for a couple Millennium 26 | 16 | 11 | LE ROUX=Addicted RCA R
morning air personality and more months but the real test is to con- 27| 44 | 3| THE DREGS—Industry Standard, Arista ©
than likely Dr. Don Rose will be the  stantly keep your audience enter- ! £ i 27 | 44 | 2| TOTO-Rosanna, Columbia S
sl e namedl (Tined and Rtimeiated ™ 28 | 17 | 9 | DWIGHT TWILLEY-Scuba Divers, EMI-America 2| 28| 3| STING=Roxanne, Island pll
A fixture on the San Francisco ra- Rose, who previously worked at 29 | 24 | 11 | JOHNNY AND THE DISTRACTIONS—Let It Rock, ) =]
dio scene since 1973, Dr. Don just ~ WEBC-AM Duluth, WQXI-AM At- AGM | By RPRANARRARES.Cofely Hic, M =
celebrated his 2,000th show at lanta and WFIL-AM Philadelphia, 30 | 18 | 30 | GO-GO'S—Beauty And the Beat, IRS 30 | 20 | 21 | POLICE-Spirits In The Material World, A&M o
KI;RC-AM- e Toner o2 firm, belll}f‘/er iré ﬁndm}% a spot 31| 22 [ 10 [ NICK LOWE-Nick The Knife, Columbia 31 | 46 | 12 | POLICE-Secret Journey, AGM 3
ose was nicknamed “Doctor” at and stayin . “Guys who mo ' f
the outset of his radio career Zt each Ye{lr %vo:’l;eget arzlyv»v'vherer,r’l’ }‘iz 3? m RAINBOW-Stone Cold, Mercury (12 inch) Sy s @ B Sildes! Dreanky'GetiRo 5
KOIL-AM Omaha by then station warns. 33| 28 | 2 | GRAHAM PARKER-Another Grey Area, Arista 33 | 33 | 4| BRYAN ADAMS—Fits You Good, A&M
owner Dan Burton who felt that his For his 2,000th show, Rose played 34| 31| 9| UFO-Mechanix, Chrysalis k7| m PAUL McCARTNEY & STEVIE WONDER-Ebony &
real name, Dan Rosenberg, was too  some of his old tapes, expressing 35| 26 | 6| DUKE JUPITER=Duke Jupiter |, Coast To Coast Ivory, Cotumbia
long and urged him to change it to particular enthusiasm about his last ' 35| 23 | 3 | LOVERBOY-Take Me To The Top, Columbia
Dan Ross. Realizing his initials were ~ show at WFIL which he calls a o6 gAY A SROMLIEAYSRage, Surver Bos % | EZIZR | THE M~ Toun Called Mol oy
D.R,, Burton called him Doctor Don ~ “tearjerker,” and his first show at 37| 29| 6| ANGEL CITY-Night Attack, Epic RIS COFLLELTES, LB
and the name has followed him KFRC. 38 m POINT BLANK—=On A Roll. MCA 37 | 39 | 14 | LOVERBOY—When It's Over, Columbia
since. “I’Ve] turned ddown JOILS be- . 39 ﬁ THE MOTELS—AIl Four One, Capitol 38 | EXTCEMp | xTC-Senses Working Overtime, Virgin/Epic
o s Rase, | eametocanee - NAB Session 40| 35 | 7| CHUBBY CHECKER-The Change Has Come, MCA | 39 | 40 | 9 | STEVIE NICKS—Edge OF Seventeen (Live), Modem
Known for his offbeat sense of ® Continued from opposite page Al] 39 9 gl.ASSd MOON—Growing In The Dark, Radio all 21 e zzczrg; e Bt 1S
humor and flair for the outrageous, cautioned Waters. He further illus- oares ) ) S, 0 e RatpigS.
Rose, now 47, describes his 6 a.m. to trated several possibilities for cable 2| 36 | 5| UTOPIA-Swing To The Right, Bearsville 41 | EZICTEp | POINT BLANK~On A Roll, MCA
9 a.m. shift as “rock and talk or talk audio, including pay radio, where LK m TOTO-Toto IV, Columbia 42 | 38 | 2 | ROGER DALTREY—Martyrs & Madmen, MCA
’i"z‘d Bk W“.h]e‘g.h‘ Salks ge’}'lhm"’ lc)ab'gf“bfsc“bers Wf";'? be °g.°r°fd 2 M4 | CCEEZE) | JETMRO TULL-Broad Sword & The Beast, Chrysalis | 43 | 41 | 24 | 1. GEILS BAND=Centerfold, EMI/America
commercial minutes t t - ; - .
e R e ;’gg;“;;‘f;“;:,mﬁiz,‘?ng‘;ng{y 45 ( 42| 3| XTC—English Settlement, VirginEpic 4| 42| 3| FRANKE & THE KNOCKOUTS—Never Had It Better,
To keep his show topical and rele-  fee. Also on the burner are pay-per- 4 &3 | 3| ROGER DALTREY—Best Bits, MCA RISy —a
vant, Dr. Don’s material is usually show programs, similar to the pay- 4 TOUCH-Touch, Atco 45 | 43 | 24 | OZZv OSBOURNEFlying High, Jet
culled from his own extensive files,  for-view shows currently offered on 48| 45| 2| IRON MAIDEN-The Number Of The Beast, Harvest | 46 | 29 | 6 | HUEY LEWIS AND THE NEWS—Workin' For A
and almanac, tidbits from the morn- cable. I ' 9] 46| 2| KROKUS=One Vice At A Time, Arista Livin', Chrysalis
ing newspapers, listener submissions Among the do’s and don’ts radio 50| 32| 411 FOREIGNER=4 Atlantic 47 | 21 | 5 | GENESIS-Man On The Corner, Atlantic
and material from the well-known broadcasters should keep in mind ' 47 | 7| JOMNNY AND THE DISTRACTIONS—Complicated
comedy services which he rewrites to when contemplating a cable hookup Now, A&M
i style e o TOp Adds 48 | 6 | THIN LIZZY-Hollywood, Wamer Bros.
Rose says the key to keeping his ® Avoid the word “least.” Instead,
show fresh and imaginative is prepa- talk about joint ventures and coop- o 2‘:'" HAGAR—Only One Way To Rock & Roll
ration. “If you do your homework, erative efforts. 1 BLUE OYSTER CULT—Road House Blues, Columbia | e ‘ ' .
there are things to talk about. But ® One should be armed with in- Biel B 51 m KIM WILDE—Kids In America, EMI-America
one of the surest ways to have a good formation about the local cable op- 2 RAINBOW-Stone: Cold, Mercury (12 inch) 52 | 51 | 6 | BONNIE RAITT—Keep This Heart In Mind, Warner
show 1s to ltl,avi ahlousy ong S0 yos leﬁ:rato;. Understand the details of his 3 TOTO-Toto IV, Columbia Bros.
can come back the next day an ranchise; which multiple-system X 53 | 50 | 2 | IRON MAIDEN—Hallowed Be Thy Name, Harvest
prove to yourself that you can still operator owns the local company; 4 JOHN COUGAR—American Fool, Polygram :
do it f 54 | 58 | 2 | GRAHAM PARKER-Temporary Beauty, Arista
o it,” he says. and what pay services are offered. 5 POINT BLANK—On A Roll, MCA .
While Dr. Don’s outrageous ad- ® Do not treat the technical as- . 55 | 56 | 2 | CARS—The Cruiser, Elektra
ventures are numerous, he dpes Vi- pects as details to be left to engi- 6 THE OUTLAWS—Los Hombres Malo, Arista 56 | 35 | 4 | SAMMY HAGAR-Baby's On Fire, Geffen
vidly recall the ]692 shows he did from neers. 7 THE MOTELS—AIl Four One, Capitol 57 | 55 | 8 | UFO=The Writer, Chrysalis
his bedside in 1975 while in a body When it comes to contracts, . ' . g ]
cast as a result from a fall. The sta- “Make it as long as you can,” ad- 8 KROKUS—0One Vice At A Time, Arista 58 | 59 7 | JAY FERGUSON-White Noise, Cap»t.ol
tion constructed a studio for him in vised attorney Howard M. Liber- 9 SPARKS—Angst In My Pants, Atlantic 59 | 43 | 9 | FOREIGNER—juke Box Hero, Atfantic
his home. Or the time he decided to man. “Otherwise, youw'll develop a . ; 60 | 54 | 8 | NICK LOWE-Stick It Where The Sun Don't Shine,
make his way to Hawaii via sailboat wonderful service, then your con- 10 SPLIT ENZ—Time And Tide, A&M Columbia
and turned it into a contest whereby tract will run out and the cable
listeners had to guess where he was. people will say, ‘Fine, we’ll take over —_— — - . . . .
“After 2,000 shows, it’s still a chal- oo & compilation of Rock Radio Airplay as indicated by the nations leading Album oriented and Top Track stations.
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~Radio Programming

Vox Jox

English To Head Two Groups

NEW YORK-—Robert J. English,
vice president and general manager
of WUBE-FM and WMLX-AM
Cincinnati, has been named presi-
dent of two broadcast organiza-
tions—the Organization Of Country
Radio Broadcasters and the Greater
Cincinnati Radio Broadcasters’
Assn. The former organization is a
nonprofit group which sponsors the
annual Country Radio Seminar,
now in its 13th year. The latter or-
ganization, now in its eighth year of
existence, presents the annual “Ra-
dio Rap,” a tongue-in-cheek look at
the Cincinnati Broadcasting indus-
try.
English became program director
of the two Cincinnati stations in
1977. He was named general man-
ager in 1979 and was elected vice
president of Plough Broadcasting in
1981.

* ok K

John Beck has been named vice
president and general manager of
KLDY-AM/KSAS-FM Kansas
City. Dave Popovich has been
named operations manager for the
two stations. Beck, who replaces the
departing Dean Goodman, was sales
manager for CBS FM national radio
sales. Popovich has handled pro-
gramming/operations for WWWE-
AM Cleveland, WWYZ-FM Hart-
ford and was program director at
WFFM during Beck’s tenure.

* ok K

Linda K. Brown has been named
manager, advertising and promo-
tion, for the Arbitron Co. in New
York. She was manager, account
services, for Ferrari Communi-
cations. ... Kid Curry moves to

‘Hot Hits’

® Continued from page 25

own on-air “hot hits” promotion.
Observers say the move by WLS-
AM-FM s an attempt to exhaust the
impact of Joseph’s key phrase before
it reaches the air on WBBM, and
other examples of this tactic can be
cited.

Says Pusilano, “I'm flattered. The
competition’s reacting to us even be-
fore we’ve made a change.”

KTSA-AM San Antonio as program
director. He was morning man at
WINZ-FM Miami. Replacing him
at WINZ is John Lander, former
general manager at WCKX-FM
Clearwarter, Fla. . . . Mike Patrick is
the new program director and mid-
day man at KEY-FM Austin. He
was program director and morning
man for KWIC-FM Beaumont, Tex.
... Bill Dodd joins KQFM-FM Port-
land (Solid Gold FM 100) as pro-
gram director. He was with KNBR-
AM San Francisco. . . . Patricia An-
dersen is now the promotion and
marketing coordinator for WEMP-
AM/WMYX-FM Milwaukee. She
was a media buyer for the Conrad
Kaminski’s-Advertising Agency. . . .
John Connor moves to WICW-AM
Johnson City, Tenn. as music direc-
tor. He held a similar post at WIDD-
FM Elizabethton, Tenn.
* Kk K

Cal Coleman, president and gen-
eral manager of KHUB-AM-FM
Fremont, Neb. left the National
Assn. of Broadcasters’ recent Dallas
confab with a new 1982 silver Cam-
aro Z-28 sports car. The car was the
prize in a drawing cosponsored by
the RKO Radio Network and
Chevrolet.

* Kk K

Lee Case kicks off Drake-
Chenault’s new “Hit Parade” format
at WBKZ-FM Baltimore Monday
(19). Case has been the morning
man at WCBM-AM Baltimore for
25 years. The format, which was in-
troduced at the recent NAB conven-
tion, features hits from the *50s, '60s
and ’70s. “Lee’s a natural for this
type of format because he played
most of these songs when they were
new during his tenure as morning
man at WCBM,” says WBZK presi-
dent and general manager Harry R.
Shriver. “Although the format was
designed primarily for AM stations,
we're hoping to create a unique
niche on the FM band, which is
crowded with adult contemporary
and soft rock stations.”

L S 4

KSRR-FM (97 FM Rocks) Hous-
ton has a new morning team. Music
researcher and former weekend per-
sonality Dayna Steele joins current

BILLBOARD RADIO JOB MART |

Position Open

ADDRESS ALL ADS: JEFF SERRETTE
Blilboard Job Mart, 1515 Srosdway, New tork

CURRENT & CLASSIC
AIRCHECKS!

90-minute CURRENT issue # 24 features
KWST/London & Engelman, KHTZ/
Charlie Tuna, KUTE/Charlie Fox, KIOi/
Chuck Browning, KOPA/Howard Hoffman,
KEZY-FM Jerry Mathers, plus KPRI, the
OLD KCBS-FM, and the NEW KRQR.
Cassettes, $5.50.

90-minute CLASSIC issue #C-17 is our
salute to KGB/San Diego as they become
all-news KCNN. We'll cover KGB from
1965 to the end in 1982, with Charlie van
Dyke, Bobby Ocean, Shotgun Tom Kelly,
Rich Brother Robbin and Dozens more!
Cassettes, $10.50 each.

CALIFORNIA AIRCHECK
Dept. BB, Box 4408
San Diego, CA 92104

Post o T, 19, T et
Av:h::;e m card whea [E:n“ in ynr' mmu:y-nl.‘
$10. perinch ,-.| PAYMENT MUST ACCOMPANY ORDER ]._
i
!
| Name
WE ACCEPT { Vediapens
ALL MAJOR = City State Zip
CREDIT CARDS : Telephone i
| el B s e e M s -

DEPENDABLE. HARD-WORKING. CREA-
tive disc iockev readv for work. Top 40! After-
noon and evening. Tape. resume available. Crazv
Bernie, 312-421-0428 after 3 p.m. 2355 West Ohio
Street, Chicago. IL 60612.

JOB MART

ADVERTISING
DOESN'T .
COST,- ﬁ
IT PAYS.

morning man “John Boy.” 97 FM
also features a “Smash Or Trash”
segment on “Catfish’s” 6-10 p.m.
show Monday through Friday. Dur-
ing the segment, listeners respond to
a specific tune as being a “smash” or
“trash.”

Radio
Specials

A weekly calendar of upcoming
network and syndicated music spe-
cials. Shows with multiple dates indi-
cate local stations have option of
broadcast time and dates.

April 19, Peggy Lee, Music
Makers, Narwood Productions, one
hour.

April 19, Rainbow, Jay Ferguson,
Rockline, Global Satellite Network,
90 minutes.

April 19, David Frizzell & Shelly
West, Country Closeup, Narwood
Productions, one hour.

April 19, Todd Rundgren, The
Producers, Continuous History of
Rock’n’Roll, Rolling Stone Produc-
tions, one hour.

April 19-20, Christopher Cross,
Hot One, RKO One, one hour.

April 19-20, Kim Carnes, Hot
Ones, RKO One, one hour.

April 19-23, Rod Stewart, Ray
Davies, Ian Hunter, Inside Track,
DIR Broadcasting, 90 minutes.

April 23-25, Rolling Stones, part
two, Off the Record Specials, West-
wood One, one hour.

April 23-25, Atlantic Starr, Spe-
cial Edition, Westwood One, one
hour.

April 23-25, George Jones, Live
From Gilley’s, Westwood One, one
hour.

April 23-25, 38 Special, In Con-
cert, Westwood One, one hour.

April 23-25, the Time, the Bar-
Kays, Budweiser Concert Hour,
Westwood One, one hour.

April 23-25, Rock Year 1968, The
Rock Years: Portrait of an Era,
Westwood One, one hour.

April 23-25, Foreigner, Special,
NBC Source, two hours.

April 23-25, Academy of Country
Music Awards Preview, NBC, three
hours.

April 24, Tammy Wynette, Silver
Eagle, ABC Entertainment, one
hour.

April 24, Foreigner, Supergroups
in Concert, ABC Rock Radio, 90
minutes,

April 24, Jerry Jeff Walker, Coun-
try Sessions, NBC, one hour.

April 24, Carmen McRae, Jack
Wilson, Bob Florence, Jazz Alive,
NPR, two hours.

April 25, UFO, Saxon, King Bis-
cuit Flower Hour, ABC Rock Radio,
one hour.

April 25, Paul McCartney, BBC
Rock Hour, London Wavelength,
one hour.

April 25, Melissa Manchester,
Words & Music, ABC Entertain-
meént, two hours.

“April 26, Art Rock, Continuous
History of Rock’n’Roll, Rolling
Stone Productions, one hour.

April 26, Loretta Lynn, Country
Closeup, Narwood Productions, one
hour.

April 26, Ray Anthony, Music
Makers, Narwood Productions, one
hour.

April 26, Toto, Rockline, Global
Satellite Network, 90 minutes.
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5 These are best seiling middie-of-the.road singles compiled from
5 % g radio station air play listed in rank order.
i 2
E TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
== 1] 1§ CHARIOTS OF FIRE
. Vangelis, Polydor 2189 (Polygram) (Spheric B.V./WB, ASCAP)
2 2| 13 MY GUY
Sister Sledge, Cotillion 47000 (Atlantic) (Jobete, ASCAP)
3 8 SHANGHAJ BREEZES
. John Denver, RCA 13071 (Cherry Lane, BMI)
h 8 6 ALWAYS ON MY MIND
Willie Nelson, Columbia 18-02741 (Screen Gems-EMI/Rose Bridge, BMI)
5 5 14 OME HUNDRED WAYS
Quincy Jones Featuring James Ingram, A&M 2387 (State of The Arts/Eliza M
Ritesonian, ASCAP/Kidda/Mr. Melody, BMI)
Wr| o | 10|  waxe wove on me
Olivia Newtan-John, MCA 52000 (John Farrar/Snow, BMI)
| 7| 8| 65 L0 ArFam
i Paul Davis, Arista 0661 (Web 1V, BMI)
] 12 5 I'VE NEVER BEEN TO ME
; Charlene, Motown 1611 (Stone Diamond, BMI)
11 6 LET’'S HANG ON
: Barry Manilow, Arista 0675 (Seasons Four/Saturday Screen Gems-EMI, BMI)
L 3 3 EBONY & IVORY
Paul McCartney & Stevie Wonder, Columbia 18-02860 (MPL, ASCAP)
1 9 9 MEMORY
Barbra Streisand, Columbia 18-02717 (Koppelman-Bandier, BMI)
12 4 1 ON THE WAY TO THE SKY
Neil Diamond, Columbia 18-02712 (Stenebridge, ASCAP/Unichappell/Begonia
Melodies, BMI)
3|10 1 THAT GIRL
Stevie Wonder, Tamla 1602 (Motown) (Jobete/Black Bull, ASCAP)
s 7| waane Love
Roberta Flack, Atlantic 4005 (20th Century Fox/New Hidden Valley, ASCAP/
. Begonia Melodies/Fedora, BMI)
i 18 4 RUN FOR THE ROSES
Dan Fogelberg, FullMoon/Epic 14-02821 (Hickory Grove/April, ASCAP)
16 [ 1319 KEY LARGO
Bertie Higgins, Family 9-02524 (Jen-Lee/Chappell, ASCAP/Lowery, BMI)
fr| 18| #| ™ BeATLES MOWIE MEDLEY
The Beatles, Capitol 5100 (Comet/Maclen/Unart, BMI)
fr| 2| s| com oown
Greg Guidry, Columbia 18-02691 (World Song, ASCAP)
19| 2 7 TEACH ME TONIGHT
Al Jarreau, Warner Bros. 50032 (MCA/Cahn/Hub, ASCAP)
20 | 15| 10 SLEEPWALK
Larry Carlton, Warner Bros. 50019 (Hudson Bay, BMI)
21 | 1| 13 DADDY'S HOME
Cliff Richard, EMI-America 8103 (Big Seven, BMI)
| 5| 5| ey stEP Back
Gordon Lightfoot, Warner Bros. 50012 (Moose, CAPAC)
ofr| 27| s| seecuwoop 45789
Carpenters, A&M 2405 (Stone Agate, BMI/Jobete, ASCAP)
¥r| s | s| ewpry caroen
; Elton John, Geffen 50049 (Warner Bros.) (Intersong, ASCAP)
== 3| 3 WAXE UP LITTLE SUSIE
Simon And Garfunkel, Warner Bros. 50063 (House Of Bryant, BMI)
x| 2 9 IF | COULD GET YOU
1 Gene Cotton, Knoll 5002 (Knoll, ASCAP)
=l 33 2 | DON'T KNOW WHERE TO START
Eddie Rabbitt, Elektra 47435 (Briarpatch/Debdave, BMI)
17 15 THROUGH THE YEARS
Kenny Rogers, Liberty 1444 (Peso/Swanee Bravo, BMI)
23|13 OPEN ARMS
Journey, Columbia 18-02687 (Weed High Nightmare, BMI)
IEIICTNp | FRIENDS IN LOVE

Dionne Warwick And Johnny Mathis, Arista 0673 (Garden Rake/Foster Frees/
JSH, ASCAP)

WHENK HE SHINES

Sheena Easton, EMI-America 8113 (WB, ASCAP)

STARS ON 45 lIl-A TRIBUTE TO STEVIE WONDER

Stars On, Radio Records 4019 (Jobete/Black Bull/Stone Agate, ASCAP/BMI)
FINALLY

T.G. Sheppard, Warner/Curb 50041 (Meadowgreen, ASCAP)

ONE TO ONE

Carole King, Atlantic 4026 (Elorac, ASCAP/Mann & Weil, BMI)

'Ll TRY SOMETHING NEW

A Taste Of Honey, Capitol 5099 (Jobete, ASCAP)

SHOULD 1 DO IT

The Pointer Sisters, Planet 47960 (Elektra) (Unichappell/Watch Hill, BMI)
POP GOES THE MOVIES PART |

gm:;! Arista 0660 (20th Century Fox/Robbins/Warner Bros./UA, ASCAP/Unart
YOU NEVER GAVE UP ON ME

Crystal Gayle, Columbia 18-02718 (Michael 0'Connor, BMI)

PERSONALLY

Karla Bonoff, Columbia 18-02805 (Tree/Five Of A Kind, BMI)

THEME FROM MAGNUM P..

Mike Post, Elektra 47400 (MCA, ASCAP)

LOVE IN THE FIRST DEGREE

Alabama, RCA 12288 (House Of Gold, BMI)

NEVER GIVE UP ON A GOOD THING

George Benson, Warner Bros. 50005 (O'Lyric/Blackwood, BMI)

COME TO ME

Jennifer Warnes, Arista 0670 (Highest Swan/Slinky Dinky, BMI)
SOMEWHERE DOWN THE ROAD

Barry Manilow, Arista 0658 (ATV/Mann And Weil/Snow, ASCAP)

JUST CAN'T WIN 'EM ALL

Stevie Woods, Cotillion 46030 (Atlantic) (Slapshot/Edition Sunrise/Interworld/
Mighty Mathieson/Vinyl, BMi)

LEADER OF THE BAND

Dan Fogelberg, FullMoon/Epic 14-02647 (Hickory Grove/April, ASCAP)
ANOTHER SLEEPLESS NIGHT

Anne Murray, Capitol 5083 (Chappell, ASCAP)

YOU COULD HAVE BEEN WITH ME

Sheena Easton, EMI-America 8101 (ATV, BMI)

WHEN ALL IS SAID AND DONE

Abba, Atlantic 3889 (Countless, BMI)

BOBBIE SUE

Oak Ridge Boys, MCA 52006 (House Of Gold, BMI)

¢ Superstars are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers).
¥ Stars are awarded to other products demonstrating significant gains. @ Recording Industry Assn. of America seal
for sales of 1,000,000 units (seal indicated by dot). A Recording Industry Assn. of America seal for sales of 2,000,000

units (seal indicated by triangle).
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APRIL 24, 1982, BILLBOARD

General News

Robinson Catalog Catches Fire With Range Of Artists

® Continued from page 39

eral manager of Jobete, says that
Robinson’s catalog ranks with those
of Holland-Dozier-Holland and

Stevie Wonder as the most active at
Jobete.

“We have the experience now of
finding several of Smokey’s songs on

the chart,” Lowy says. “It was only
three years ago (Nov. 25, 1978) that
we had three more of his on the Hot
100: Linda Ronstadt’s ‘Ooh Baby

Baby,” Eddie Money’s ‘You Really
Got A Hold On Me’ and Peter
Tosh’s ‘Don’t Look Back.””

These hits and all of Robinson’s

OTLIGHT 0O

Billboard’s s¥Y

r=nat

Issue date: June 5, 1982 Ad deadline: May 21, 1982

The definitive, in-depth report,
By top qualified writers in the field,

HIGHLIGHTING:
Black Talent Black Radio

Black Music Retailing
The Marketplace Black Producers

Black Music in Video
Black Music Internationally
The “Heavies” in Black Music Business

Billboard’s writers will dig beneath the surface, where music meets reality, trends turn into
issues, and art collides with economics. An accurate reflection of how Black Music’s creative and
executive talent is facing the facts and shaping the future with their voices, action, decisions, and
vision.

(As stated by the Black Music Association at the recent NARM convention,) “BLACK MUSIC IS
GREEN”. Never before has the future looked as “green” for Black Music as its impact is felt in all
forms of the music spectrum and in all corners of the world.

Bonus Distribution of this Spotlight on Black Music at the Black Music Association Conference
in New Orleans (June 3-6, 1982), plus Billboard’s #1 circulation and highest pass-along
readership.

Your ad in Billboard’s SPOTLIGHT ON BLACK MUSIC will reach over 230,000* readers.

- Don’t miss out. Reserve your ad space now. Contact your nearest Billboard ad salesman.

Billboard

Reminder:
Advertising deadline:

May 21, 1982. %

Issue date:
*(Circulation X pass-along readership as éstablished by McGraw-Hill Ad Sell Research Studies and Harvey Research Study.)

June 5, 1982.
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other important copyrights will be
included in a song folio which Jo-
bete plans to release by June. It will
be sold commercially and also made
available to the trade.

Jobete has serviced the trade with
sampler albums of Robinson’s tunes
during the past six or seven years,
which Lowy says helped lead tosuch
recordings as the Captain & Ten-
nille’s “Shop Around,” Linda Ron-
stadt’s “Tracks Of My Tears,” Rita
Coolidge’s “The Way You Do The
Things You Do,” Kim Carnes’
“More Love,” the Rolling Stones’
“My Girl” and Margo Smith’s “My
Guy.”

Lowy credits this burst of activity
to “the fact that Smokey is accepted
as a writer in all formats. Usually
someone’s considered a pop writer, a
soul writer or a country writer. But
Smokey’s songs are respected across
the board.”

All of which makes even more
ironic the fact that Robinson didn’t
write his last two single releases—
“Tell Me Tomorrow” and “Old
Fashioned Love.” Both were written
by the team of Mike Piccirillo and
Gary Goetzman.

Robert Gordy, executive vice
president of Jobete, attributes the
current popularity of Robinson’s
songs to the fact that “beat-per-min-
ute music is declining; we’re back to
just good songs.” He also believes at-
tention is being focused on Robin-
son’s golden catalog as a result of the
singer’s current hits, such as “Being
With You.”

As for publishing in general,
Lowy declares: “It’s a good business
to be in. Performance income has
not been affected by the slowdown
in record sales. And there are brand
new uses all the time. We find other
ways to make money, with motion
pictures and sheet music. We spread
the risk around because we’re not
dealing with one artist or one record
company or on€ form of revenue.”

How about the rumor that Jobete
may be up for sale? “That’s been
dead for a year,” Lowy says.
“There’s no truth to that at all.”

ASCAP Sets
Burkhan Prizes

NEW YORK-ASCAP has
awarded a total of $8,000 to five law
student winners of the 1981 Nathan
Burkan Memorial Competition for
outstanding law school essays on
copyright law.

They are: Richard A. Bernstein
for his paper, “Parody And Fair Use
In Copyright Law,” national first
prize of $3,000. He attended Har-
vard Law School; Christopher Hill,
“Copyright Protection For Histor-
ical Research: A Defense Of The
Minority View,” second prize
($2,000). He attended the Univ. of
Kentucky College of Law; Peter

. Shapiro, “The Validity Of Regis-

tered Trademarks For Titles &
Characters After Expiration Of
Copyright On The Underlying
Work,” third prize ($1,500). He at-
tended the Univ. of Pennsylvania.

Also, Gary Lawrence Francione,
“The California Art Preservation
Act And Federal Preemption By
The 1976 Copyright Act—Equiva-
lence And Federal Preemption,”
fourth prize (31,000). He attended
the Univ. of Virginia School of Law;
Kathleen Anne Fisher, “The Copy-
right In Choreographic Works: A
Technical Analysis Of The Copy-
right Act Of 1976, fifth prize
($500). She attended Ohio State
Univ. of College Laws.
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ARCADE RECORDS, a tightly staffed

but booming (1981 turnover: $50 mil-

lion) record merchandising company

that specializes in television-adver-

tised hit compilations and single art-

ist/‘theme’ albums, recently cele-

brated its 10th anniversary by

accelerating diversification into leisure media other

than disks. Arcade Video, a newly created sister com-

pany, now has already achieved a 10% market share

in West Germany since starting operations in Sep-

tember 1981, while Arcade Video U.K.'s first two re-

leases reached the top 10 within 14 days of launch in

March; and Arcade Books, another spin-off, has

clocked up 200,000 sales for its West German coffee-

table survey of the U.S., “Traumland Amerika"

(Dreamland America), before commercials for it
have started being screened.

Despite the fresh spurt of diversification, however,

James Woudhuysen is a lecturer and freelance journalist
based in London. Previously editor of Design, a glossy
monthly, he is co-editor of “‘Einstein: The First Hundred Years™
(Pergamon Press, 1981)and a contributor to The Economist.

ICHAEL LEVENE STARTED IN
BUSINESS in street markets, sell-
ing the housewares his father's
firm, William Levene, distributed.
Today, 39 years old and seated in
Arcade’'s plush headquarters in
London’'s West End, he still has a

A

PEOPLE

COMPANY . .ccvommmen

the Arcade Group, which embraces Arcade Records,
Arcade Video, Arcade Books and Arcade Inter-
national, a clearing house for rights within the group
and in-house originated product both inside and out-
side it, remains strongly committed to the record in-
dustry. Example: its Benelux subsidiary has just be-
gun releasing singles—at the rate of one every 14

days—on a new label titled Adventure. Still, though
initiatives like this reveal that Arcade is now prepared
to combine its skills in tv merchandising with ad-
vances into conventional record company territory
and a&r, the move towards a mix of operations

broader than records alone is irreversible. Says Mi-
(Continued on page A-16)

LAURENCE MYERS

‘We began by applying the idea of home-taping to records.
One day we hope to launch new cinema on video.’

OU GO TO LAURENCE MYERS for two
things. First, for the wittiest account of
how Arcade was first started—from the
man who first dreamed up the basic con-
cept for Arcade Records. Second, for an
overview of how the group intends to
push forward in video and film—from the
man who's responsible for that side of Arcade’s busi-
ness.

Myers, a dapper, impish 46, spent the late '60s in
music management and production, working on the
careers of artists like the Rolling Stones, the Ani-
mals, Jeff Beck, David Bowie and Gary Glitter, and
collaborating with writers and producers like Mickie
Most, Tony Macaulay, Geoff Stevens and Mike Lean-
der. One day in the early '70s, he says, he was think-
ing about the rise of hometaping—a phenomenon
that was then only beginning to cause the record in-
dustry problems—and something clicked: “What oc-
curred to me was the fact that few people taped rec-
ords to save money. Most did it to string their favorite
tracks together. And what a great idea that was! As
usual, seven-year-old kids were way ahead of record
company presidents when it came to creative think-
ing ..."”

Myers, renowned throughout Arcade for his larger-
than-average share of luck, then acquired two broth-
ers-in-law, Michael and Larry Levene, to help him fill
the market gap he's identified and plunge right into
making and selling compilation records.

“Brothers-in-law are standard issue in the enter-
tainment world,”” he notes: “‘traditionally, they crash
your car, seduce your au pair and run up expensive
restaurant bills pretending to do PR for you. But my
brothers-in-law were something special.

“They knew about tv merchandising.”” The Le-
venes had used tv commercials to sell millions of
food chopper machines, Myers recalls, and. though

he first had to dissuade them from making musical
food choppers, it was a simple matter to mix their
skills with his. The plan was for Myers to work out
winning collections of tracks and buy them from
record companies, and for the Levenes to buy adver-
tising time on tv and in addition cover marketing and
distribution. But, Myers says, getting hold of rights
meant cutting through a lot of record company red
tape, both contractually and politically, and it wasn’t
until he met Polydor's president John Fruin that he
got a deal. From then on, however, Arcade never

(Continued on puge A-14)

MICHAEL LEVENE

‘TV merchandising clearly works for records. Why can’t it

work for books?’

bit of street market directness about him. “‘I've be-
come more and more convinced," he says, ‘‘that the
record trade will have to start treating television mer-
chandising companies like us as the rule, rather than
the exception.”

Levene first came across tv merchandising in the
U.S., where he saw kitchen gadgets being demon-
strated on commercial breaks. He took the idea back
to Britain, persuaded his father to let him go in front
of the cameras with a carving knife, put the ad out in
the Channel Islands, and managed to sell a knife to

www americanradiohistorvy com

one in two Channel Island families. After that he
went on to food choppers, national tv and enormous
sales volumes. And then Laurence Myers proposed
adopting the same line with compilation albums.
“We spent about $200,000 on tv ads for our first
record, which ten years ago meant that our cam-
paign was a heavyweight one. As it turned out, de-
mand was such that we ran out of stock! What was
apparent was that we weren't only appealing to tradi-
tional record-buyers: we were attracting people who

(Continued on puage A-14)
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LARRY LEVENE

‘We haven’t done a tv-merchandised album in
the U.K. for some years now. But if you watch our record
operation internationally, you’ll see why.’

ANNED, YOUNG (HE'S 32) AND WIRY,

Larry Levene shares his brother Michael's

background in marketing and in the Wil-

liam Levene organization; but he can also

claim a wealth of experience in selling for

Moulinex, the French kitchen equipment
giant. In addition, he was educated in France and
Switzerland, so he speaks both French and German
aswell as English. It's not hard, therefore, to see why
he is the director responsible for both Arcade Rec
ords and Arcade International.

Two years after cofounding Arcade, Larry Levene
went off to Holland to set up the company’s first
overseas subsidiary. Things went well: ““Our first re-
lease was a double oldies album called *“40 Golden
Hits,” licensed entirely by CBS Projects. It was the

(Continued on puge A-15)

A Billboard Advertising Supplement

Horst Burger

HORST BURGER

‘Sometimes it can be good to come in as an outsider.’

David Glassman, \ OR SOMEBODY WHO ONLY JOINED THE MU- taping hits from the radio to buying them on vinyl.
group financial J ) —— SIC BUSINESS IN MARCH, Horst Burger He'll also explain, however, that West German kids
controller. : . knows an awful lot about how to sell records. below the age of 12 are good at persuading their
: . He'll tell you that West German teenagers are mothers to buy them hit compilations; and that
beginning to get bored with hit compilations adults are keen on both these and concept/single

and the hard-sell television advertisements artistalbums. One way and another, it all rings true.
that have tended to go with them; that they favor Now in his early 40s, Burger has spent half his
bands and single artists instead; and that they prefer (Continued on page A-16)
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VideoSpace are proud to be associated with Arcade Video
in_establishing a major new video label.

£100,000
video cassett

sales in the first

That's what happens
when a great new double act
launches a great new double bill

. _ \1‘_,& -%w;

| }“:}"‘Y VIDEGYEACE
| vudeo ~ distributing through e

Video Marketing and distribution is our business
VideoSpace Ltd., 272 London Road, Wallington, Surrey SM6 7DJ. Tel: 01-773 0921/0922. Telex: 943 763
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PETER JAENISCH

‘It took a lot to tempt me to
Arcade. But then Arcade had
a lot to tempt me with.’

ETER JAENISCH USED TO WORK FOR IM-

PERIAL TOBACCO, but it was with West Ger-

many’s VPS that he really made a name for

himself. He joined the company in 1979 and

left it, two years later, in a ", osition where it

was the country’s leading \ideotape distribu-
tor. And he left it for Arcade—something which in it-
self represented quite a catch for the group.

Now 48 and universally held as one of the most in-
fluential figures on the West German video scene,
Jaenisch has no regrets about the move. ““Arcade

(Continued on page A-15)

YALIM DORA

‘Until now, bookselling has
only been in its infancy.’

ALIM DORA HAS BEEN-AROUND. Trained

at university in economics and operational

research, he has worked as a product

manager for firms like Unilever and Rich-

ardson Merrill (of Vick fame). But what's a

37-year-old Turkish marketing man doing
as chief of Arcade Books in West Germany? ““Books
have never been marketed the way heavily adver-
tised products like, say, soap powders or proprietary
medicines have been. But there's no law that says
that they shouldn’t be. I'm fascinated with what
could be done with them.”

What put Arcade West -Germany onto books was
the success domestic coffeeshop chains like Educho
and Tschibo had in selling well-displayed, full-color
editions to their customers. Dora: *‘They discovered
that there was a tremendous grey area of book-
buyers, most of whom could be persuaded to pur-
chase literature on impulse. These chains took a lot

(Continued on page A-18)

Congratulations
on your
10th Anniversary

and Best Wishes
for the future from
David Walker, Lindsay Brown
and all the artists we handle

oy HANDLE ARTISTS
3 & Associated Companies
—") 1 Derby Street, London W1
Telephone:01-493 9637
Telex: 892756



www.americanradiohistory.com

T0 our friends at Arcade Records

- WERE PROUD
TO BE PART OF YOUR
HISTORY

EO CENTRAL IE Records UK

EUROPE International Division
W-Germany
Austria
Switzerland
Holland
Belgium International Division

WWW.americanradiohistorv.com


www.americanradiohistory.com

s ()1 ammmen

B B

“SLEEVE DESIGNERS-

FOR ARCADE

FRANKIE LAINE - WOMAN IN LOVE - SMOKIE

THE KINKS
TiMI_YURO

THE DIAMOND COLLECTION -
DAVID GATES & BREAD

RAY CHARLES

ART STUDIO

Amsterdamsestraatweg 877
3555 HL Utrecht - Holland
Tei. 030-434736 - Telex 70211 tp

OME PEOPLE MIGHT SAY that Carl Heinz

Danguillier is just a bit too good looking.

But then he is in the film business; and, as

everybody knows, the film business—par-

ticularly the West German film business—

sets a certain amount of store by flashy ap-
pearances.

Danguillier specializes in flashy appearances. As
co-head, with Herbi Recla, of Pool Productions Mun-
ich, a television commercials and promotion clip stu-
dio half-owned by Arcade, he has built up a film-
making team that includes some of West Germany's
most talented movie professionals. Cameraman Pe-

CARL HEINZ DANGUILLIER

‘These days, music commercials have to be more
clever than ever.’

ter Suschitzki, who in West Germany works exclusively
for PPM, was the man behind the lens for ““The Em-
pire Strikes Back'' and “The Rocky Horror Picture
Show'"; director Anthony Poweli's films for West Ger-
man tv have a national reputation; and Danguillier
himself has spent nearly half his 30 years in tv, com-
mercials and film (he was, for instance, assistant di-

rector on ““The Pink Panther Strikes Back."
Danguiliier's clients are as impressive as his staff.
Apart from spending about a third of his time shoot-
ing record commercials for Arcade, he makes adver-
tisements and promotion clips for West German rock
(Continued on page A-17)
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HERMAN HEINSBROEK

‘In this company, they really do give you your head.’

ERMAN HEINSBROEK TALKS FAST. Very paign. For example, we've already decided the com-

fast. Eighteen months ago he was busi- plete format for three out of the five compilations

ness affairs director with CBS Holland. we'll be launching this autumn. In fact we're cutting

Now 31 years old, managing director of down the number of compilations we release each

Arcade's Benelux office and based in Via- year from 20 to about 15, because our selection

nen, near Holland's Utrecht, he gives a procedures have grown more accurate of late.” :
strong air of wanting to go places. “‘In the mid 70s,” Heinsbroek instances the lavish expenditure on the B J
he opines, “‘tv merchandising was relatively simple. sleeves for Arcade’s Diamond Collection, a series of From left: Herman Heinsbroek, Rien Van Hoydonk and ;
Commercial tv had only been around a short while, five double concept albums sold at single album Bert De Liefde. =
kids liked watching it, and you could sell 200,000 prices, as further evidence of the company’s sense of <3
copies of a hit compilation or ‘best of’ album—which, purpose. Packaged in opulent dark blue sleeves, Dia- a
given that Holland's population is only 14 million, mond albums have so far sold 140,000 copies on the §
wasn’'t bad. Now, however, life's much tougher. back of one tv campaign—a considerable achieve- e
People are not so fond of ads on tv, tv albums no ment. gi
longer seem so special, there's been a wage freeze Heinsbroek is proud of the Adventure label, Ar- a
for two years, and new musical ideas are hard to cade’s new sortie into the singles business. If it goes
come by. Yet for all this we've been incredibly suc- as well as he expects, he says, Adventure may even- 2
cessful over the past six months. The reason’s clear: tually start releasing LPs. More broadly, too, he is op- 3
we're becoming more and more rigorous in the selec- timistic about Arcade Benelux's forthcoming move £l
tion and origination of material. And we're going to into video (planned for September) and into tv-ad-
get more rigorous still.” vertised books (planned for October). About these

Alongside this special stress on repertoire, Heins- two initiatives he won't say much more, except that
broek says, Arcade Benelux is becoming more adept Arcade Benelux will be making its own videos as well
at relaunching ‘old favorite’ artists by means more as buying in rights from outside, and that its first
varied than tv advertising. When Arcade put out book will be the fruit of collaboration with a name
“The Best of Frankie Laine” recently, it brought publisher.
Laine over, fixed him up with interviews with the How does he feel about holding down a three-
media, arranged a tv show, and released a single to country operation at his tender age? *It's a big job.
accompany the album. The consequence: the record When | was in the diplomatic service | just had to fol-
gained top position in the charts within two weeks. low orders; with Arcade, by contrast, there’s a lot of
The same treatment has been adopted with artists autonomy given to local managers. | like that. Ar-
like Timi Yuro and Guy Mitchell too. cade’s a business-like concern, of course, but the at-
For all the dynamism with which he organizes mosphere is friendly and laid-back, and the lines of o S

things, however, Heinsbroek is adamant that he is communication are very direct. | like that too.” it 0 ; oo
not in a rush: “Nowadays we never hurry into a cam- Billboard Above: Peter Bushoff, left and Victor McDonald.
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SYLVIA CURD

‘Not many companies—of any sort—
run simultaneous tv campaigns in two or more
continents. But we do.’

HEN MICHAEL LEVENE WAS
STILL IN HOUSEWARES, Sylvia
Curd was his secretary. Today,
having been in on the inception of
Arcade, she heads the London
base of its international division.
She talks eloquently about the shifts Arcade has
made over the past 10 years. “Take our relation-

ship with the record companies,” she opens. “lt
used to be a case of ‘here are the masters—go and do
it.” But now we get very involved with the artists, even
to the extent of arranging whole concert tours for
them.” Curd says that Arcade’s Smokie album, for

example, was the product of close co-operation with
(Continued on page A-17)

TONY HARDING

‘Laconic? Who's laconic? Me, I’'m just loyal.’

ONY HARDING HAS BEEN ARCADE'S IN-
TERNATIONAL MARKETING MANAGER
for only a few months; but, having run his
own record marketing company for some
years (one he continues to operate after
hours), he knows the business inside out.
He steps off planes to Milan and does deals with Bra-
zil in a cool, unflappable kind of way, and though

very street-wise to talk to, is steadfast in his praise
for his employers: “‘Arcade’s professionalism,” he
proclaims, ““never ceases to surprise me.”

Harding says that, right now, hawking Arcade’'s
knowhow in television merchandising around the
globe is almost as easy as falling off a log. ‘‘All over
the world there are distributors who are waking up to

(Continued on page A-18)
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JOHN BENEDICT

‘Some of our people insist on describing our coéf-spreading
tricks as ‘cross-collateralization.’ To me they’re just logical.’

OHN BENEDICT BEAMS AT YOU through

round-rimmed spectacles, a grin never far

from his lips. Trained as a lawyer, he's in

charge of all Arcade's business affairs, but

wearing two hats, he says, makes for effi-

ciency. ‘“‘Many solicitors in the entertainment
business get stuck in ivory towers. But I'm lucky
enough to getin at the start of every deal. That tends
to make things run pretty smoothly."

Benedict gives as an example video rights. ‘When
video first arrived in the U.K., it was very new to
people. A lot of lawyers therefore tried to handle it
like film. But the two media are very different. With
film you've got a limited number of prints going to a
lot of outlets; with video the situation's much more
like records—you've got a master and you go to mass
production. From the outset, then, we've followed

(Continued on page A-18)

JOCELYN TOWNS

‘To be in on video at this early stage is a pleasure.
To be in on it as awoman is a treat.’

OCELYN TOWNS IS ONE OF THE VERY FEW

WOMEN in the British film business. She says

she didn't start life intending to be a career

woman; but now, as head of Arcade Video UK,

that looks like the way she's going. She worked

for a number of big advertising agencies be-

fore joining Laurence Myers as a secretary. From
then she’'s just gone up and up.

How does she explain the phenomenal success of

“Last Snows' and ‘‘Last Feelings?'’' *‘At the moment,

an awful lot of video consists of horror pictures, and

it’s hard to hang a gimmick on those. ‘‘Snows’” and
“Feelings'' were made before ‘‘Kramer vs Kramer,”’
but, because they appealed to the same market, al-
ways seemed likely to succeed. On the other hand,
the marketing effort we put behind them was exten-
sive. We supplied both dealers and wholesalers with
factsheets containing plot synopses and break-
downs of the two movies' past theatrical perform-
ance—how many times they'd been seen, how many

(Continued on page A-18)
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Michael Levene

® Continued from page A-3

hardly bought records at all. We were opening up a whole new
market."”

Part of Arcade’s success lay in the judicious way it put its
commercials together. “The ads had an urgent, buy-it-now
style about them. We took the hooklines from the songs,
stitched them together to form a hanger track, and slotted in
stills and clips to match. Even today the basic formula re-
mains similar, though with concept albums we spend more
time conveying a sense of atmosphere than detailing the con-
tents."”

The commercials were important, but the thing that
allowed Arcade to reach customers who previously hadn't
bothered much with records was the combining them with a
clearly identifiable, easily accessible, high value-for-money
product. Levene: “‘Even today, many people don't go into con-
ventional record shops. They find the music played, the hurly-
burly at the racks and the thousands of titles on display too
overwhelming. They don’t know where to begin. Add to that
the fact that records have always been quite pricey and you
had a problem. But we solved that problem. We told viewers
unfamiliar with records about an album they couldn't easily
forget, made it available on a sale-or-return basis through the
multiples and department stores we knew through the house-
wares business—we were the first tv record company to sup-
ply the Woolworth chain, for instance—and priced 20 hit
tracks at only $3.65. That proved to be an unbeatable form-
ula.”

I's this same formula that Levene believes will be un-
beatable in books. At the moment, he says, a mere 20% of the
West's literate population buys 80% of the West's books, and
“if you've ever walked into a good bookshop and felt at all
daunted by what you've seen, you'll know why.’"” Bookshops,
he feels, aren’t necessarily the best way of marketing books;
tv commercials can give the untrained bookbuyer a sense of
confidence; and economies of scale and low margins can, for
the first time, make glossily-produced hardbacks inexpensive
to buy.

Arcade has chosen to kick off by publishing general interest
books first—non-fiction titles on subjects like travel, cookery,
gardening and so on. But Levene sees putting out tv-mer-
chandised fiction as a long term option, especially given the
existing popularity of compilation fiction (the world's best spy
stories, the world’s best historical romances, etc). The whole
field is wide open: “We already talk about titles to a number of
friendly publishers on a regular basis, and we're also experi-
menting with print as an advertising medium auxiliary to tv.
But just as we're originating more records and giving record
artists more back-up ourselves these days, rather than simply

repackaging past material, we may wind up commissioning
and publicizing our own authors—eventually. Then there’s the
chance to tie specific books to specific videos or records, or
both. The possibilities are endless.” Billboard

Laurence Myers

® Continued from page A-3

looked back: its first release, **20 Fantastic Hits,”” sold an as-
tonishing 600,000 copies and helped a number of Polydor art-
1sts on the road to stardom; it was first into single artist com-
pilations, “Elvis's 40 Greatest Hits"" selling more copies than
any other LP ever released in the U.K.; it was first into tv-
launched double albums; and it now has a total of more than
300 albums to its credit.

So what about the new turn to video? *‘One of the things we
learned when we were still running Arcade in our spare time
was that, like the man said, the trouble with pioneers is that
they get arrows up the ass. That's why we studied the video
market for two years before entering it, and why we're now
confident that we'll prove a force to be reckoned with through-
out Europe. We already are in Germany."’ Apart from his expe-
rience in the music business, Myers has for 10 years run GTO,
a film distribution company with titles like **'The Wanderers’
and ““Caligula’ on its lists, so he knows the movie rights scene
inside out and is well placed to make the most of it from a
video point of view. Also, he observes, ““‘our name’s just right.
It denotes amusement, bright images and fun—all the things
video should be about."

Myers says that Arcade’s strategy in video is to provide deal-
ers with maximum support. First, to make sure they don't get
deluged by customer complaints about bad reproduction, it
supplies them with high quality product—cassettes that are
carefully copied from original prints onto Japanese tape and
that come complete with a “*Hi Qu" logo on them. Second
features on Arcade cassettes are always prefaced with a quick
""how to get a good picture’” guide for the viewer, so that he’ll
only take a cassette back to his dealer when he’s absolutely
sure it's a dud. Third, Arcade keeps its transactions simple:
the group was one of the initiators of the *‘free rental'’ con-
cept in video distribution, by which dealers buy cassettes and
can goon to rent them out without having the hassle of paying
their suppliers a fee each time they do so. Fourth, the group
selects its features with a sharp eye to consumer wants. Its
first two U.K. launches, *‘Last Snows of Spring” and *'Last
Feelings,” for instance, were deliberately designed to tap an
uptapped market—that for ‘‘weepy’” videos—and, for that

(Continued on page A-15)
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Laurence Myers

® Continued from page A-14

reason, have found favor with dealers. Last, Arcade has de-
cided to keep the number of tities it has on offer at any one
time beneath the 50 mark, so as to give its range a clear iden
tity with counter staff in the shops.

“Snows'" and "‘Feelings' sold 7,000 copies between them
in their first week in the U.K. and reached sixth and tenth po-
sition in the charts in their second. That, Myers feels, sug-
gests that the expertise Arcade has acquired in ten years of
selling records is coming in handy now it's selling videos. Cer-
tainly the market research skills it deploys in the two fields are
similar; indeed Myers points out that the only difference is
that Arcade Video's marketing relies for its success on making
things run smoothly for the dealer, rather than tv advertis-
ing—although the fact that a video version of ‘‘Traumland
Amerika’ is mentioned in the West German tv ads for the
book of the same name (the first time a single video title has
been announced on tv could well be a straw in the wind here
too.

Myers is sanguine about the prospects for Arcade Video
1992: 'l don't think cinema as such will die over the next few
years, but | do think that video distribution will become a nat-
ural extension of film distribution, especially as flat-screen tv
becomes more possible and stereo sound more available. The
time will come when feature films are released on cinema cir-
cuits, video cassettes and cable tv networks simultaneously.
Somebody will have to be there to coordinate all this—and we
intend to be that somebody." Billboard

Peter Jaenisch

® Continued from page A-6

has an excellent name in the entertainment world. The way
that, through intelligent marketing, it puts itself in the
dealer's shoes impressed me very much.’ Alreacy, he says,
the group has acquired a 10% share in the West German video
market and, given that the penetration of cassetts recorder/
players among West German households is set to rise from
5% to 45% over the next few years, everything looks bright.

Jaenisch also-believes that Arcade's titleshave much to rec-
ommend them. "*German television is very limited. The pro-
grammers don't seem to have realized that people like to
watch a bit of escapism when they get home from work. But
Arcade’s lists are just right to cater for popular reeds. West-
ern, adventure features, thrillers and horror titles—stuff that
our cinemas ignore too much as well—are exactly what is in
demand.”

Jaenisch says that Arcade has acquired the rights to col-
lected hightights of past World Cup football matches, and that
similar coups are on the horizon. And, he says mysteriously,
“Don’t think that the tv ads we're running for our video ver-
sion of “Traumland Amerika’’ are just a flash in the pan."”

Billboord

Larry Levene

® Continued from page A-4

first tv-advertised album in the Netherlands, and in less than
two months it had sold more than 200,000—an absolutely un-
heard-of amount.” Since then, Arcade has promoted well over
100 albums in the Benelux area and has become by far the
most successful tv merchandiser there. In January, for ex-
ample, its album occupied the first four slots in the Dutch
charts.

Larry Levene no longer runs.Arcade Holland directly, how:
ever, In 1975, he went on to West Germany and, entered the
fray with 40 Golden Rits,”” and again it turned out to be a
bestseller. Today Arcade has released nearly 150 albums in
the West Germany/Austria/Switzertand area and sells nearly
50 million records there a year: “We're one of the largest tv
spenders of any kind, not only in Holland, but in all of Eu-
rope's German-speaking territories. Last year we spent more
than $12.5 million in West Germany alone.’

The secret of Arcade’s approach to records is, Larry Levene
confides, its unrivalled familiarity with the techniques of mar-
ket research. Before any record reaches the stage where Ar-
cade commits-itself to tv advertising, it is test-marketed, and
the consumer reactions it generates are analyzed in depth.
Larry: “We don’t do the actual research ourselves—we con-
tract that out—but we really know how to work with the con-
sultants we use, assess their findings and modify our final
marketing effort accordingly. We test our ad campaigns, our
sleeves, our choice of tracks and the order we put themiin, the
prices we charge—the lot. Only when we're quite sure that
we've got it right do we go ahead.”

Levene admits that Arcade has put out commercially unsuc-
cessful records before now, but he also points out that, over
the years, it's judgment has become much more sophis-
ticated. By contrast, he says, traditional record companies
have tended to get their fingers burned when they've ven-
tured into tv merchandising: *'It's not surprising. Whatever
kind of business you're in, you can only have one real priority.
With traditional record companies, that priority will always be
the development of new acts and the refinement of existing

(Continued on page A-16)
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Larry Levene

® Continued from page A-15

rosters. With us, things are different. We see ourselves simply
as experts in the field of marketing music.”

Doesn’t the current downturn in general record sales worry
him? “‘Not at all. We've always taken a confident approach to
the market, even through the very worst recessionary condi-
tions, and our present plans for Arcade Records are diverse
and numerous. Our aim is to get into areas of activity that we
feel can expand interest in recorded music worldwide. | don't
want to give away any secrets to our competitors, but the next
few months will see Arcade moving into some completely new
sectors in the recorded music field."”

In 1981, Levene observes, Arcade piloted direct response tv
record-selling in the U.K. with a Leo Sayer album. The experi-
ment worked, and the group plans more like it. But Levene's
attentions are mostly concentrated on casting the Arcade net
over new territory: *‘There are still many markets where tv ad-
vertising for records is relatively new, and one of my principal
objectives is to make a beachhead in those markets through
selected distributors. In recent months we've appointed his-
pavox in Spain, Music Box in Greece, Carrere in France, Tel-
mak in Australia, Pacific Records in the Far East and Hong
Kong, and Industries Musicales in Argentina. But, as soon as
we've begun to realize the saies potential that's evident in re-
gionsiike these, we'li be looking round for fresh pastures once

again.” Billboard|

A People Company

® Continued from page A-3

chael Levene, one of the group's three founders: “We'll al-
ways stay in leisure, entertainment and communications, and
records will always be important to us—the problem with the
record industry isn't the product, it's the fact that too many
firms have been unprepared to develop new ways of market-
ing that product. But because we've always liked coming up
with new ideas and seeing them realized commercially, we'll
keep looking around for exciting opportunities.” When the
talk turns to U.K. satellite tv, videodisc encyclopedias and
computer graphics, Levene, often intent, tends to listen even
harder.

A distinguishing feature of Arcade is its sensitivity to mar-
ket needs and its quickfootedness in responding to them. The
company prides itself in its ability to pick the hits for its com-
pilations before they chart and to bring records out within
tour weeks. But Arcade’s people are its biggest asset. Many of
the group’s executives hail from backgrounds outside the
record business: Michael Levene started off as a street-mar-
ket trader, Arcade West Germany managing director Horst
Burger counts haircare/cosmetics manufactures like L'Oreal,
Avon and Schering-Plough among his previous employers,
and Arcade Benelux managing director Herman Heinsbroek
worked for Holland’s Ministry of Foreign Affairs after he grad-
uated from Rotterdam Univ. in law and economics. It's varied
experiences like these that insure that Arcade personnel
rarely suffer from tunnel vision. Instead of working forward
from prejudices, they work backwards from consumer de-
mand.

So Arcade is all about people. In the next few pages, Ar-
cade’s people talk about how they've come so far so fast, how
they're consolidating in today's recession, and where they
hope to see the company go in the future.

Horst Burger

® Continued from page A-4

life in marketing and is forthright about the difficulties facing
the West German record industry. Sales are down, he says,
not because disposable incomes are down—they've only
dropped by 1% or 2%—but because record companies have
yet to learn how to stop consumers spending more and more
money on sports and travel. *It's both a creative and a mar-
keting problem. -Apart from the second coming of German
New Wave acts like Kraftwerk, Spider Murphy Gang, Ideal, Ex-
trabreit and Joachim Witt, there’s littie to capture people's
imagination. On the other hand, about 90 companies have,
after noticing our advance, jumped on the tv merchandising
bandwagon. The result? Consumers have been bombarded
with lots of albums and have got confused, so sales per record
have fallen.

Arcade West Germany’s response to this situation is simple.
First, it's going for fewer releases each year, but is spending
enough on each to insure stronger exposure. Second, it's put-
ting more emphasis on concept albums, given that the num-
ber of hits around to make compilations from is limited, that
record companies have been charging excessive prices for
rights to hits (they have, after all, been in a seller's market),
and that hit compilations cannot be tested in the way con
cepts can. Third, Arcade is strengthening its market research
and media-buying departments so as to handle all its output
on a closely supervised product-by-product basis. And last,
it's turning to video and books.

Burger's sense of proportion about Arcade's known
strengths make him dismiss the idea that diversification
could lose the company its place as one of West Germany’s

(Continued on page A-17)
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Horst Burger

® Continued from page A-16

top tv merchandisers of records: *‘Look, we're keen to exploit
new technologies like video and long-ignored market gaps like
tv-merchandised books. But part of the reason we're so keen
is that we want to spread our record overheads over a wider
base. That way we can retain more funds to invest in music. In
fact, we've recently formed a separate financial division espe-
cially to help us do this.”” Thus, while Burger is heartened by
the extent of pre-launch demand for ““Traumland Amerika,"
and has an in-house originated video on keeping fit waiting to
join Arcade West Germany's 40 bought-in video titles, he's
ready to go for broke on records: *'I've always loved music. But
just because it's a fundamentally emotional product doesn’t
mean it can't be marketed well. 1 think it can—and that, as a
newcomer with a novel perspective on records, I'm in a good
position to prove just that." Billboard

Carl Danguillier

® Continued from page A-8

stars like Udo Lindenberg, as well as commercials for com-
panies like McDonald’s and Ultima, the cosmetics concern.
Demand for his services is so great, he contends, that he can
afford to turn work down if it isn't challenging enough crea-
tively—even, he says, when it's work from Arcade.

PPM makes many of its commercials in the glistening,
white, usually empty swimming pool it owns in Munich,
around which are also sited its offices. Most of its work dis-
plays a lot of fast cutting, plenty of neon, and a fair bit of sex.
But Danguillier confirms Horst Burger's view that West Ger-
many's teenagers are starting to tire of wham-bam commer-
cials, and says his style is changing accordingly: *‘Even for hit
compilations, and certainly for concept albums, the market is
getting more sophisticated. Today we find we're using soft-
focus quite a lot of the time.”

Danguillier says this trend towards greater subtlety in mu-
sic films is even more apparent in promo clips, a field which
PPM is poised to expand into on an international scale. But
it's a complex situation: *With promo clips the target au-
dience wants innovation a lot. The snagis, however, that most
people making promo clips don't hail from an advertising
background like we do—so though their films are fun to
watch, they fail to convey the merits of the product they're de-
signed to back. We think that we're uniquely able to strike a
balance between art on the one hand and a strong sell on the
other.”" Danguillier adds that PPM offers good value for
money on its promo clips, observing: *‘the people who really
need promo clips don't have the kind of cash that makes
those associated with Adam & the Ants or Ultravox so good.
We're conscious of that, and tailor our prices to suit.”

Danguillier’s frequent trips to London, where he confers
with PPM cofounder Laurence Myers, have made him aware
of that city’s fine video facilities and acting talent; and PPM
plans to open an office there soon. He's also keen on the kind
of video technology and computer animation skills that are
available in New York. But in the end, he says, “it's the picture
that's got to catch you, not the trick.”” The fact that West Ger-
man tv has just engaged him to make *'Pool-Show,”" a 45-minute
mix of live performances (in that pool again) and promo clips
presented by a Wolfman-liike DJ, testifies to the outside
world’s appreciation of his pictures. Billboard]

Sylvia Curd

® Continued from page A-12

RAK, and that the re-establishment of the band as a top 30
act was greatly assisted by EMI’s release of accompanying sin-
gles in the German-speaking and Benelux territories.

The second trend Curd cites as being increasingly impor-
tant to Arcade is the origination of its own product. Partly, she
feels, this has come about because most of the viable single-
artist concepts that were around a decade ago have now been
exhausted; partly, too, because “‘we often see a trend that we
think has potential, but find that there are not enough titles
available for licensing for us to make up a package. So we go
away and make titles ourselves.’" Arcade did thisin 1981 with
“segue sound’: ‘“We recorded two projects ourselves—'Hits
On 33" and ‘Rock 'n’ Roll Disco'—and both were extremely
successful. In fact, even traditional record companies are tak-
ing an interest in our material. In West Germany, for instance,
EMI Electrola released a single and a maxi-play single from
*Hits On 33’ and found that they charted even though our tv
campaign had finished.”

This turn towards origination has given Arcade a growing
catalog of material that can be licensed to third parties world-
wide. The development led to the founding of Arcade Inter-
national six months ago, and since then the division has been
extending its tentacles every which way, ‘‘Hits On 33, for ex-
ample, being released in 17 different countries. However,
Curd does not see international's activities as being confined
to in-house generated songs: ““Provided we can sell music
abroad, we'll buy in anything: tracks, albums, even whole
catalogs. Then, having packaged these properly, we take
them, plus our tried-and-tested concept albums, to any coun-
try that we think they'll work in. And because we offer a total
service—sleeves, promotion clips, commercials, the lot—we're
finding that’s a lot of countries.”
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' Jocelyn Townes

® Continued from page A-13

people had seen them, how much money had been spent on
advertising them—plus analysis of their potential perform
ance on tape. We also gave them details of press reviews, lots
of free posters and a champagne breakfast. Also, at the end
of each copy of one title we stuck a trailer for the other. But
the coup de grace was to send out a free pack of tissues to cry
into with every tape.”

Townes' program of future titles 1s varied in content, to say
the least. There's an uncensored horror film to come, “‘The
Survivor,” a film of James Herbert's thriller that has yet to be
put on the theatrical circuit; and a ‘disco fitness' video, de
signed to help viewers tone up to music and due to be
launched in conjunction with a record. Perhaps the oddest
title in store, however, is **Polyester,” a comedy about Middle
America that's filmed in *Odorama.’ Starring bald transvestite
giant Divine, it relies for its effect on viewers taking deep inha-
lations from different portions of a card especially impreg-
nated with the scent of roses, the aroma of smelly feet, etc.
Towns thinks it may start a whole fad: **“Who nose?,”” she asks
quizzically. Billboasd

Yalim Dora

® Continued from puge A-6

of traffic and were able to sell books in volumes of 600,000 or
more. Yet most bestsellers in Germany don’t go beyond the
100,000 mark.

Arcade’s policy with **Traumland Amerika" is to combine a
$750,000 media spend with distribution arrangements un
precedented in the book trade. Copies will not only go to tradi-
tional bookshops—on a sale or return basis—but to depart-
ment stores too. “‘ The stores already sell our records. Why not
our books 7" quips Dora.

Arcade plans four more book releases in West Germany be-
fore the year is out, and has had ‘‘please repackage'’ offers
from a further six publishers. Dora is jubilant: ““Within the
next twelve months we hope to launch a book backed up by a
video, a record and maybe even a tv series. After that we'll be
laughing.” Billboard

Tony Harding

® Continued from puge A-12

our ideas but who lack the wherewitha! to realize them. So
when we say we're prepared to help out, they usually jump at
the chance.” Particularly in underdeveloped countries, he
notes, tv merchandising tends to present distributors with a
ballgame they've never tried before, and one which is clearly
attended by major risks: but, much more than traditional
record companies, he feels, Arcade is well-placed to take
those risks and come out on top. “'Even in a prosperous na-
tion like Italy, our commercials are light-years ahead of the
competition. Once that's recognized, it's just a matter of mak-
ing a voice-over in the right language, buying the time on the
right channel, and going ahead.”

Like other Arcade staff, Harding is excited by the com-
pany's enlarged interest in original material. But though he
thinks Arcade could benefit from becoming more like a tradi-
tional record company, he maintains that there are good rea-
sons why attempts by record companies to ““do an Arcade”
have rarely worked out well. ““In our line of trade you need a lot
of experience and a lot of resources. When record companies
try to enter it, they find that the sums of money involved de-
mand senior management control. But record company sen-
ior management is usually—and quite naturally—too devoted
to long-term investment in major acts to commit themselves
fully to playing the field. On the other hand, they often lack
the sensibilities that are so vital to tv merchandising; too fre-
quently they put personal tastes in music before hard analysis
of the market. {t makes most sense for record companies to
leave It to us to earn them royalties on their rights and to give
their artists extra exposure on our albums. That's why | think
Arcade’s future looks so bright.’ Billboard

John Benedict

® Continued from page A-13

U.S. practice and dealt with video roughly as we do records.

Arcade does use outside legal consultants, though, and
with the help of word processors, intends to farm out more
and more of the detailed drafting of contracts. That will free
Benedict up to perform more strategic tasks. Already he has
established a general license agreement which he believes
unique in the music business: *‘It's a fairly lengthy document,
but it gives the companies we sign up the chance to take our
product on ready-made terms and conditions. All it leaves us
with to talk about is the specifics. That helps everybody."

In fact Benedict is full of plans like this. He notes that,
though it is becoming more diversified, Arcade's coherent
marketing philosophy makes it especially suited to the amorti-
zation of production expenses over a wide number of terri-
tories and media. *‘We've got a lot of balls in the air,”” he
smiles, "*but none of them are tough to catch.” Billboard|
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Jazz

SWINGIN’ RINGERS—Moonlighting businessmen and professionals cele-

)

Biflboard photo by Chuck Pulin

brate the first anniversary of their residency at Eddie Condon’s in New York,

where music trade veterans Bill and George Simon have led their quintet’s
frequent dates. Pictured from left are Johnny Carisi, Arnie Lawrence, George
Simon, Dr. Ronaid Odrich, Bill Simon, Dan Fox, Michael Fleming and Marty

Napoleon.

Retailers See Healthy

® Continued from page 22

pared to other categories. Even
where other music may be sluggish,
jazz is sustaining healthy business.”

That performance can be only
partially attributed to the ongoing
trend toward commercial fusion

roduct with links to black, pop and
a/c radio exposure. Every outlet
polled agreed the biggest sales per
title depend on that promotional ac-
cess, but other styles are proving
bankable, as well.

In Chicago, Rose Records assist-
ant buyer Nancy Burkholder ranks
r&b-oriented titles as top sellers, but
adds that the chain sells a substan-
tial number of big band-flavored
acoustic jazz titles as well.

Milwaukee Tees
Its Own Series
On WMVS-TV

MILWAUKEE—This city’s jazz
performers have found a new venue.
They’re being featured on “It’s
Called Jazz,” a six-part series of one-
hour programs produced by Mil-
waukee Public Television. Viewers
are getting a weekly close-up look at
Milwaukee-based musicians in ac-
tion on stage and in conversations
with them. The show premiered
April 1 on WMVS-TV and simulcast
in stereo on WUWM-FM90, and
continues through May 13.

Performers include Jessie Hauck
and the Manty Ellis Quintet, the
Frank Vlasis Quartet and the Mod-
ern Saxophone Quartet, Don Nedo-
beck and the North Water Street
Tavern Band, the Jazz Caravan and
Pam Duronio with Tim Stemper,
Magewind, and the Ron DeVillers/
Jack Carr Big Band. Ron Cuzner,
longtime host of WFMR-FM’s “The
Dark Side” program, hosts the
series.

“Because these performers choose
to live and work in Milwaukee, they
don’t get the exposure their talents
merit,” Cuzner argues, discussing
what he calls “localitis.” This “dis-
ease,” he adds, is primarily a prob-
lem with the general public, which
doesn’t realize the depth of local tal-
ent. “They aren’t national head-
liners. They’re the folks who stand in
line in the food stores. Yet they are
professionals. They are very talented
and dedicated people, making their
music right here in Milwaukee,” he
observes. )

The series was taped in a cabaret-
like atmosphere before a live au-
dience in Milwaukee PBS studios.
The programs are produced by Bill
Werner. MARTIN HINTZ

Similarly, Larry Parker, jazz
buyer for the King Karol stores in
the New York metropolitan area,
notes that while fusion is a big
moneymaker, “I also do well here
with mainstream jazz, a lot of
reissues, *30 and ’40s swing music,
mainly because of my own interest.”

Parker says more avant-garde ma-
terial still poses sales obstacles, theo-
rizing that the growth for jazz mir-
rors new consumers: “Jazz has been
selling more lately partly because of
increased awareness on the part of
people who have never heard it be-
fore.”

A similar analysis but different
sub-styles surfaces further West,
where a number of retail operations
likewise see non-jazz buyers being
drawn into the market. There, how-
ever, it’s not traditional or big band
sounds but rather recently coined
chamber jazz variations that are in-
fluencing converts.

Notes Jack Huber, buyer for the
Denver-based Budget Tapes & Rec-
ords chain of franchised outlets
spread across the Western and Mid-
western states, “We’re principally a
rock chain, so the jazz our stores sell
tends to fall into crossover areas.

“For us, that means artists like
Quincy Jones or Al DiMeola, who
are really as close or closer to pop as
they are to pure jazz, do well, while
traditional artists sell, but not sub-
stantially. The newer hybrid music,
on Windham Hill in particular but
also on ECM, particularly with art-
ists like Keith Jarrett and Pat Meth-
eny, does really well. That’s because
those records can appeal to rock and
pop buyers.”

That trend is echoed not only by
Circles/Hollywood’s Singer and
Tower's Reyes, but also by Tom
Beaver, buyer for Everybody’s Rec-
ords in its Portland headquarters:
“ECM is strong, but what’s really
been strong for us in the last year is
Windham Hill, which walks the line
between jazz, folk and pop. It’s got a
broad base of appeal, enough so that
people who are into areas like easy
listening can still get into it.”

The small Windham Hill line may
be a recent darling, especially in the
West, but the firm is only one of
many smaller, specialized labels fre-
quently mentioned. Concord Jazz,
Pausa, Contemporary, Famous
Door and Inner City are among
those cited as consistent draws for
buyers, pointing up what most deal-
ers agree is a rise in jazz share of
market for the small companies.

Thus, Rose Records’ Burkholder
sees the small indies as growing
“across the boards” while Schwartz
ties the growth to the independents’
perseverence. Says Schwartz, “The
bigger labels are out to push the r&b

K.C. Women’s Fest Gets Increased $%

KANSAS CITY—In a time of in-
creasing financial difficulties for
many non-profit organizations in
the arts, the Kansas City Women’s
Jazz Festival continues to get bigger,
better—and more profitable.

This year’s fifth annual festival
March 24-28—expanded to include a
fifth day and 17 separate events—
drew a record-breaking 15,000 per-
sons and more than 150 musicians to
Kansas City’s elegant Crown Center
Hotel complex, grossing an esti-
mated $110,000, the largest in the
event’s five-year history.

Highlighting this year’s festival
were performances by pianists Blos-
som Dearie and Barbara Carroll,
and Nancy Wilson.

Picture

stuff they know will get played, but
they don’t give a real push beyond
that. The smaller labels push more,
because it's all they depend on.
They’re more active in seeking air-
play for their titles.”

Tower chief Solomon adds that
while majors still make significant
commitments, particularly on the
part of Columbia and the new
Elektra/Musician line, “the vitality
seems to be coming from the small
labels today.”

Budget/Danjay Music’s Huber is
more pointed in his praise of the in-
die lines. “I'm convinced that the
majors like CBS and WEA aren’t
that interested in anything that
won’t sell in the millions,” contends
Huber. “So they frequently won’t
bother with anything that can’t sell
beyond 50,000, whereas I still see
that as a sizeable level of sales.”

Huber, in fact, is among a rising
number of retail sources who charge
that the smaller labels, once no-
torious for their reluctance to supply
stores with instore airplay copies of
LPs, are now outperforming the ma-
jors.

As for the audiophile jazz market,
most stores say an early boom in the
premium-priced product sector has
since lebelled off, with some stores
noting certain exceptions—half-
speed reissues of big crossover jazz
hits by established acts and certain
regional top-sellers like the M&K
Real Time catalog of audiophile
jazz, a West Coast favorite—still sell-
ing well.

A more recent trend toward jazz
imports, dominated by PolyGram
Classics’ marketing of Japanese and
German albums from its Verve,
Emarcy, Mercury, Philips and Enja
catalogs, is proving more beneficial
to aggressive jazz accounts than to
rock and pop outlets.

Jazz Booked At
L.A.’s Dillon’s

LOS ANGELES—Dillon’s in sub-
urban Westwood is well into its first
month as a new jazz spot, junking its
disco format.

Owner Herb Bromberg booked
Joe Williams to inaugurate the new
policy. Following the former Count
Basie singer are Morgana King, Ar-
thur Prysock, Freda Payne, Shelly
Manne, Mongo Santa-Maria and
Esther Phillips, all of whom work
four nights a week.

Bromberg has designated Mon-
day as blues night and Wednesday
as Latin night.

Dillon’s occupies all four floors of
the Westwood structure. The jazz
ambience is on the top floor.
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By PAUL HOHL & MIKE TAYLOR

For the first time this year, festival
organizers opted to move nearly half
a dozen events to outside locations
in the Kansas City area. While the
new venues provided more spacious
facilities and better acoustics, they
nevertheless led to technical and
logistical confusion for both per-
former and patron alike.

Following an early morning “Fun
With Jazz” program for area Head
Start children, the Festival opened
March 24 with a two-and-a-half-
hour performance by Dearie in the
recently renovated Folly Theater, a
cozy, 1,100-seat former burlesque
house.

The sounds of swing filled Crown
Center’s International Cafe March
25 as more than 1,000 persons
crammed in to hear an evening of
Student Big Band Invitational mu-
sic. Headlining the event was the 21-
member Mid-America All-Female
Stage Band directed by Leon Brady,
an aggregation of local talent

spawned by the Women’s Jazz Festi-
val.

Following jazz critic Leonard
Feather’s annual lecture and film
presentation the following after-
noon, New York-based pianist Amy
Duncan hosted jazz novices in a
Genesis Jam session. A major com-
ponent of this year’s festival was a
two-fold increase in the number of
the popular jam sessions. Formerly
held only in Crown Center’s Sign-
board Bar, the afternoon jazz jams
were expanded to include a separate
mixed jam at the nearby Harling’s
Upstairs Bar and Grill.

Hosting this year’s sessions at the
Signboard was the Kansas City-
based group, Calico, led by WJF fes-
tival director Carol Comer. Across
town, the San Francisco-based
Alive, winners of last year’s Top
New Talent concert, provided the
foundation for the jam sessions at
Harling's.

A variety of clinics hosted by jazz

(Continued on page 44)
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Elehtra 6E-305

RIDE LKE THE WIND
Freddie Hubbard, Musician E1
60029 (Elektra)

STANDING TALL ®
Crusaders, MCA MCA-5245
SOLID GROUND

Ronnie Laws, Liberty LO 51087
EVERY HOME SHOULD
HAVE ONE

Patti Austin, QWest QWS 3591
(Warmer Bros.)

THE MAN WITH THE HORN
Miles Davis, Columbia FC 36790
THE GREAT PRETENDER
Lester Bowie. ECM ECM-1-1209
(Warner Bros.)

THE GRIFFITH PARK
COLLE

CTION
Yarious Artists, Musician E1-60025
(Elehtra)

(|28
00|29

OUTPOST

Freddie Hubbard, Enja 3095
(Polygram)

NIGHTS IN BRAZIL

Judy Roberts, lnner City IC 1138
MY GOALS BEYOND

John McLaughlin, Musician EI-
60031 (Elektra)

SIGN OF THE TIMES @
Bob James, Columbia FC 37495
AMACORD NINA ROTA
Various Artists, Hannibal HNBL
9301

FREE LANCING

James Blood Ulmer,
ARC/Columbia 37493

48| 49| 33
9|10

50| 42| 3

© Copyright 1982, Billboard Publications, Inc. No part of this pubtication may be reprodugod,
stored in a retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording. or otherwise, without the prior written permission of the publisher.

¢ Superstars are awarded to those products demonstrating the greatest sales gains this week (Prime Movers).

% Stars are awarded to other products demonstrating significant gains. @ Recording Industry Assn. of America

seal for sales of 500,000 units (seal indicated by dot). A Recording Industry Assn. of American seal for sales of
1,000,000 units (seal indicated by triangle).
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Venues

FIGHTS ‘WHITE MONOPOLY’

NABP Seeks $$ Justice

® Continued from page 4

“I am sure there are many projects
that can be promoted as joint ven-
tures.”

To strengthen its bargaining posi-
tion, the NABP is accepting black
radio programmers as associate
members of the organization. Jack-
son explains that this core of associ-
ate members can play an “invalu-
able role” in helping to commu-
nicate “the rightness of the stand
being taken by the NABP.”

Jackson promises that the organi-
zation, which now has 25 paid mem-
bers, will work aggressively to nego-
tiate with sponsors, agents, record
labels and artists who now promote
and tour in predominantly black
markets.

Cost of membership in the organi-

zation, which was formed last Janu-
ary, is $500 per person per year.
Charter members include Dick Grif-
fey, head of the Griffey group of
companies; William Garrison, Gar-
rison Enterprises; Al Haymon, Alan
Haymon Productions; and Fred
Jones, Star Entertainment.

Jackson states that the organiza-
tion will also make its voice heard in
what he calls “the imprisonment in
U.S. concentration camps of Haitian
refugees.”

He says that NABP members will
start a “red ribbon” campaign,
which will be kicked off in Florida
and spread nationwide, “until the
Haitians are treated with justice.”

Jackson re-emphasizes that the
formation of the National Assn. of
Black Promoters is not meant to dis-

Nightrax Seeks Audience
For Latin-Based Sounds

By NELSON GEORGE

NEW YORK—David Maldonado
and Jeff Lavino are optimistic about
the chances of success for Nightrax,
a Latin-tinged disco just opened in
the middle class Fordham Road sec-
tion of the Bronx.

Maldonado and Lavino, veterans
of the New York club, feel Nightrax
will attract upwardly mobile young
adult Latinos who have been regular
disco-goers since the early 1970%.
“What we’re offering is a Manhattan
quality club environment right here
in the Bronx,” says Maldonado.
“The emphasis will be on disco mu-
sic, but with one Latin band a night
to bring them back to their roots.
Most Latin clubs have three bands a
night.”

The pair have tested this disco-
Latin mix at midtown’s huge Bond’s
disco where that club’s regular Fri-
day night crowds responded favor-
ably. “We’ve been using one Latin
band and three disco acts and, culti-
vating the audience,” says Maldo-
nado. Maldonado works for Ralph
Mercardo Management, a company
that handles most of Latin music’s
major acts.

Eddie Palmieri has appeared at
the club and Tito Puente, Hector
Lavoe and El Gran Combo will soon
play at Nightrax.

The club has two floors and has a
capacity of 600. John Chambers,
owner of the stylish Manhattan
disco Le Mouches, designed the clut
in association with Todd Claire.
Mark Farran, audio consultant te
Carnegie Hall, installed Turbo-
sound sound system and TMS
speakers. giving Nightrax the flex-
ibility necessary for presenting both
recorded and live music with equal
dexterity. Farran imported the
equipment from England.

The owner of BML Lighting, Eric
Moscowitz, has utilized aircraft
landing lights over the dance floor
and subdued, recessed lighting for
the seating areas. Moscowitz re-
cently provided lighting design to
tours by Luther Vandross. Chic and
King Crimson.

“We have to have a high class at-
mosphere if we're going to keep our
customers from going to Manhat-
tan,” says Maldonado.

place the Black Music Assn. (BMA).

He points out that operation
PUSH, parent organization of the
NABP, has always supported the
BMA and vice versa. He further
adds that the BMA “is involved in
social service, and we're involved in
social change.”

He adds, “We (the American mi-
nority community) are shifting from
aid to trade, and we must be able to
control where we live.”

RKO, WGMS-FM
Aid Rebuilding
Of Filene Center

® Continued from page 25

efforts of many local stations
through the Washington Area
Broadcasters Assn. The group, also
spearheaded by Lyman, has set up
an umbrella committee, Washington
for Wolftrap, and has offered mem-
bers opportunities to help the popu-
Jlar Center through on-air fund
raisers, editorials, PSA’s, personality
challenges and matching-fund sta-
tion proposals. Tom Gauger, a well-
known personality on WMAL-AM,
has been directing much of the pub-
lic service appeals as well as fund-
raising activities.

Another surprising activity ini-
tiated by area broadcasters has been
a drive to solicit performer appeals—
and have received the cooperation
of pop. country and classical book-
ing agents who have contacted their
artist clients to call stations and offer
phone-in appeals for the stricken
center rebuilding.

Ironically, RKO’s WGMS siill
faces an unlikely—but possible—dis-
aster itself, in the form of an FCC li-
cense renewal fight in the future. Ifa
U.S. Court of Appeals December,
1981 ruling is upheld, one that
okayed the FCC decision in Janu-
ary, 1980 to strip RKO's Boston tv
station of its license because of par-
ent company improprities and “un-
fit behavior” on the part of RKO,
WGMS, along with 10 other radio
stations and two tv station holdings,
might face FCC censure. The Com-
mission is scheduled to look into the
“other 13” ata May 27 meeting here.
Broadcast industry sources consider
any further FCC action unlikely,
however.

Rebuilding the Wolf Trap Filene
Center will be a costly venture, ac-
cording to U.S. Park Service esti-
mates. Experts in the Park Service
have already come up with a $17
million figure—more than three
times the original cost that included
the $2.8 million gift from Mrs.
Shouse and $2 million in Federal
funds that were spent to construct
the center on the 117 acre spread.

Wolf Trap is also planning to find
a temporary location for its 1982
sumimer program activities.

Kool Fest In Fla.

NEW YORK-—The first annual
Kool Jazz Festival and Heritage
Fair will take place June 4-13 at the
Central Florida Fairgrounds in Or-
lando. The shows will be produced
by George Wein, president of Festi-
val Productions Inc., national pro-
moters of the Kool Jazz Festivals, in
association with Brad Krassner,
head of Orlando Jazz Productions
Inc.

www.americanradiohistorv.com

Survey For Week Ending 4/24/82

The following are among the top concert grasses nationwide reported through the survey week. Included are act(s),
gross, attendance, capacity of facility, ticket prices, promoter, facility, city, number of shows, number of sellouts and
dates(s).

o KENNY ROGERS, LARRY GATLIN & THE GATLIN BROTHERS BAND, LON-

NIE SHORR-$527,430, 37,412, $15 & $12.50, C.K. Spurlock, Capitol
Centre, Landover, Md., two sellouts, Aprif 1-2.

¢ GRATEFUL DEAD—$402,720, 32,969, $12.50 & $11.50, Monarch Enter-

tainment Bureau/Tony Ruffino-Larry Vaughn Prods., Nassau Coliseum,
Uniondale, N.Y., two sellouts, April 11-12.

® GRATEFUL DEAD—-$397,870, 36,632, $11.50, $10.50, $9.50, Monarch En-

tertainment Bureau/Electric Factory Concerts, Spectrum, Philadelphia,
two sellouts, April 5-6.

® KENNY ROGERS, LARRY GATLIN & THE GATLIN BROTHERS BAND, LON-

NIE SHORR—$357,435, 24,367 $15 & $12.50, (K. Spurlock, Charleston (W.
Va.) Civic Center, two sellouts, April 3-4.

® KENNY ROGERS, LARRY GATLIN & THE GATLIN BROTHERS BAND, LON-

NIESHORR—$357,435, 24,367, $15& $12.50, (K. Spurlock, Charleston (W.
lock, Richmond (Va.) Coliseum, two shows, one sellout, March 30.

e CARS, NICK LOWE & THE CHAPS—$218,082, 18,575, $12.50 & $10.50,

Monarch Entertainment Bureau, Brendan Bryne Meadowlands Arena, E
Rutherford, N.J., sellout, March 15.

® DIANA ROSS—$215,365, 14,735, $17.50, $15, & $12.50, Feyline Presents,

Ariz. State Univ. Activities Center, Tempe, sellout, April 9.

o DIANA ROSS—%$214,010, 14,273, $25, $15, & $12.50, Feyline Presents/

Fahn & Silva Presents, San Diego (Calif.) Sports Arena, sellout, single-show
house gross record, April 10.

® RUSH, KROKUS—$208,666, 20,000, $10.50, Fantasma Prods., Lakeland

(Fla.) Civic Center, two setlouts, April 10-11.

e FOREIGNER, BRYAN ADAMS—$201,906, 16,280, $12.50, Donald K. Don-

ald Prods., Montreal Forum, sellout, April 5.

o KENNY ROGERS, LARRY GATLIN & THE GATLIN BROTHERS BAND, LON-

NIE SHORR—$201,388, 13,967, $15 & $12.50, C.K. Spurlock, Univ. of
Tenn. Stokely Athletic Center, Knoxville, sellout, April 4.

| ® KENNY ROGERS, LARRY GATLIN & THE GATLIN BROTHERS BAND, LON-

NIE SHORR—$176,377, 12,098, $15 & $13, C.K. Spurlock, N.C. State Univ.
Athletics Center, Raleigh, two sellouts, March 31.

e POLICE, BOW WOW WOW—$176,094, 16,066, $11.50, $10.50, & $9.50,

Cross Country Concerts/Toad's Place, Hartford Civic Center, sellout, April
10.

e POLICE, BOW WOW WOW—$173,754, 15,500, $11.50 & $10.50, Don Law

Co., Boston Garden, sellout, April 12.

e POLICE, BOW WOW WOW—$173,547, 14,770 (16,000), $11.75, Di Cesare

Engler Prods., Pittsburgh Civic Arena, April 9.

® BLACK SABBATH, THE OUTLAWS—$165,325, 13,474, $12.50 & $10.50,

Avalon Attractions, Long Beach (Calif.) Arena, sellout, April 10.

® KENNY ROGERS, LARRY GATLIN & THE GATLIN BROTHERS BAND, LON-

NIE SHORR—$158,207, 10,910, $15 & $12.50, C.K. Spurlock, Roanoke
(Va.) Civic Center, sellout, March 28.

e POLICE, JOAN JETT & THE BLACKHEARTS—$149,477, 13,575, $11.50 &

$10.50, Brass Ring Prods., Univ. of Mich. Crisler Arena, Ann Arbor, sellout,
April 7.

® ROD STEWART—$149,460, 12,403, $12.50 & $11.50, Frank J. Russo, Met-

ropolitan Center, Boston, three sellouts, April 7-9.

e POLICE, BOW WOW WOW—$147,811, 13,300, $11.50 & $10.50, Frank J.

Russo, Providence (R.1.) Civic Center, sellout, April 13.

® FOREIGNER, BRYAN ADAMS—$126,500, 10,120, $12.50, Concert Prods.,

Int'l/Donald K. Donald/Trebleclef, Ottawa (Ont.) Civic Centre, sellout,
house record gross, April 6.

e 0ZZY OSBOURNE, UF0—$126,061, 12,000, $10.50 & $9.50, Don Law Co.,

Boston Garden, sellout, April 2.

® BLACK SABBATH, THE QOUTLAWS—$125,907, 10,838, $11.75 & $10.75,

Avalon Attractions/Marc Berman Concerts, San Diego Sports Arena, sell-
out, April 9.

® 0ZZY OSBOURNE, UFO, MAGNUM—$123,098, 12,860, $10 & $9, Frank J.

Russo, Providence (R.1.) Civic Center, sellout, April 8.

¢ GRATEFUL DEAD—$115,294, 13,564, $8.50, Monarch Entertainment Bu-

reau/Cellar Door Concerts, Norfolk (Va.) Scope, sellout April 3.

¢ RUSH, RIGGS—$100,000, 10,000, $10, Beaver Prods., Monroe Civic (La.)

Center, sellout, April 3.

® RUSH, RIGGS—$99,984, 10,092 (11,000), $10.50 & $9.50, Brass Ring

Prods., Mississippi Gulf Coast Coliseum, Biloxi, April 7.

e GRATEFUL DEAD—$96,567, 10,165, $9.50, Monarch Entertainment Bu-

reau, War Memorial Auditorium, Rochester, N.Y., sellout, April 9.

¢ RUSH, KROKUS—$90,121, 8,600, $10.50, Fantasma Prods., Bayfront Cen-

ter, St. Petersburg, Fla., sellout, April 12.

¢ GRATEFUL DEAD—%87,524,7,977,%11 & $10, Monarch Entertainment Bu-

reau/Cedric Kushner Presents, Onondaga, Syracuse, N.Y., sellout, April 8.

e WILLIE NELSON & FAMILY, DELBERT McCLINTON—-$79,909, 7,796

(12,000), $10.25, Feyline Presents, Univ. of Okla. Lloyd Noble Center, Nor-
man, April 11.

o WILLIE NELSON & FAMILY, DELBERT McCLINTON—$79,800, 8,500,

$9.50, Mid-South Concerts/Pace Concerts, Univ. of Ark. Barnhill Arena, Fa-
yetteville, sellout, April 10.

¢ GRATEFUL DEAD-$76,189, 7,960, $10.50 & $9.50, Monarch Entertain-

ment Bureau/Beach Club Concerts, Duke Univ., Durham, N.C., sellout,
April 2.

e ALABAMA, JANIE FRICKE—$74,183, 7,288, $10.50 & $9.50, Keith Fowler

Prods., Monroe (La.) Civic Center, sellout, March 28.

® RUSH, KROKUS—$72,670, 7,459 (10,035), $10, Fantasma Prods., Talla-

hassee (Fia.) Leon County Civic Center, April 9.

® JERRY GARCIA BAND, DR. JOHN—$71,723, 6,721, $11 & $10, Monarch

Entertainment Bureau, Capitol Theater, Passaic, N.J., two sellouts, April
10.

¢ SAMMY HAGAR, QUARTERFLASH—$66,722, 5,733,$11.75&$10.75, Ava-

lon Attractions, San Diego Sports Arena, sellout, April 4.

¢ ROBERTA FLACK, GIL SCOTT-HERON—$56,237, 4,499, $12.50, Capitol

Prods., Inc., Painter’s Mill Starr Theatre, Baltimore, two sellouts, April 3.

® SAMMY HAGAR, QUARTERFLASH—$53,871, 5,476, $10.75 & $9.75, Ava-

lon Attractions, Orange Pavillion, San Bernardino, Calif., sellout, April 2.

Copyrighted and compiled by Amusement Business, a Billboard Publications. Inc. publi
cation. Boxscores are compiled every Tuesday. If you wish to file your concert report,
please call Patricia Bates in Nashville at 615/748-8120 or Tina Veiders in New York City
at 212/764-7314.
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Here’s What Impertant Midwest Record & Radio
People Are Saying About Alpine Valley:

€€ Our listeners love Alpine Valley. Over the
past 8 years, Alpine Valley has delivered to Chicago,
and our listeners, the greatest concerts of the
summer. Almost all of our major live broadcasts
have originated from Alpine Valley. 99

WLS RADIO, CHICAGO @ JOHN GEHRON / VICE PRESIDENT-GENERAL MANAGER

\N 254

(MusicrADIO 89)

€€ since Alpine Valley is the premier outdoor
concert venue in the Midwest, an act performing
there receives top exposure. This exposure
translates into record sales and chart movement
in our marketplace. An established group
reasserts sales, and a new group can break big
in the marketplace with the exposure and prestige
of playing Alpine Valley Music Theatre.?9

MAINSTREAM RECORDS, MILWAUKEE ® JIM PETERSON / PRESIDENT

MAINSTREAMN

€€ For a rock station in Chicago, Alpine Valley
is a promotional dream come true. They have
consistently delivered to our audiences the best
rock 'n roll in the Midwest. 3?9

WLUP RADIO, CHICAGO ¢ JIM DECASTRO / VICE PRESIDENT-GENERAL MANAGER

wf PP

€€ Alpine Valley is THE concert and
entertainment mecca of the Midwest. Every act
that performs at Alpine is of critical interest to
our station and our listeners, as our preferences
are determined by what's successful at Alpine
Valley.99

WQFM RADIO, MILWAUKEE ® RALPH BARNES / GENERAL MANAGER

93QFM

Rock On Milwaukee

€€ Our major chainwide summer promotions
are built around the Alpine Valley season. ”

FLIPSIDE RECORDS, CHICAGO ® CARL ROSENBAUM / PRESIDENT $

FACT: ALPINE VALLEY'S 20,000 seat outdoor music theater is rated by top acts as having the best sound as well as being one of
the most beautiful outdoor music theaters in the country. FACT: THE ALPINE VALLEY RESORT COMPLEX grossed over $60
million during the past 5 years. ALPINE VALLEY means big business. FACT: No concert facility helps move more record
product in the Midwest than ALPINE VALLEY MUSIC THEATRE. FACT: ALPINE VALLEY MUSIC THEATRE'S market reach
includes 16.5 million lllinois, Wisconsin and Indiana residents: the second largest population center in the country.

A Sampling OF Our Five Year Star Line-up:

FRANK SINATRA / NEIL DIAMOND / RUSH / AMERICA / ALICE COOPER / BLONDIE / DOOBIE BROTHERS / CHARLIE DANIELS
FLEETWOOD MAC / STEVE MARTIN / CHEAP TRICK / LIBERACE / AC-DC / STYX / SHA NA NA / CHUCK BERRY

REO SPEEDWAGON / STATLER BROTHERS / BARBARA MANDRELL / CHICAGO / HEART / MARSHALL TUCKER / SUPERTRAMP
KANSAS / JAMES TAYLOR / JOHNNY CASH / BLUE OYSTER CULT / JOURNEY / JONI MITCHELL / ALLMAN BROTHERS
FOREIGNER / DOLLY PARTON / EAGLES / FOGHAT / GRATEFUL DEAD / ZZ TOP / OUTLAWS / JACKSON BROWNE / UFO
MOLLY HATCHET / TED NUGENT / JEFFERSON STARSHIP / TOM PETTY / OZZY OSBOURNE / LOVERBOY / RICH LITTLE
HENRY MANCINI / PAUL ANKA / BOBBY VINTON / NEIL SEDAKA / GEORGE BENSON / CAROLE KING / BOB SEGER
JIMMY BUFFET / ROY CLARK / GLEN CAMPBELL / JUICE NEWTON / HANK WILLIAMS JR. / CHRISTOPHER CROSS

HELEN REDDY / POINT BLANK

ALPINE VALLEY MUSIC THEATRE / P.0. BOX 307 / EAST TROY, WISCONSIN 53120
Owner / JOSEPH F. KOSIK e Exclusive Booking Agent / DON SEAT (312) 266-9616 @ Advertising & Promoter / JOSEPH A. BALESTRIERI / David Joseph & Assoc. Inc. (312) 876-0631 @ (414) 276-1890

. 0 g /
Jolier | Gary 308

Bend
» o
ILLNOIS ™ INDIANA

www.americanradiohistorv.com
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PROMOTES N.Y.C. SHOWS
John Scher Moves
East Of Hudson

By ROMAN KOZAK

NEW YORK-—Promoter John
Scher, who has concentrated previ-
ously in the New Jersey and upstate
New York areas, is moving to do
shows on a regular basis in the New
York metropolitan area.

The move ends a de facto situ-
ation where Scher stayed west of the
Hudson River while Ron Delsener
dominated the New York City mar-
ket. Recently Delsener has started
doing shows at the new Byrne
Arena, but Scher, who has done 40
shows there since the 20,000 seat
venue opened, denies his move is a
direct response to Delsener’s.

“We have always been a very con-
servative promotion company, con-
centrating on the markets we know
and going from small to medium
sized venues to Giants Stadium,
without going to a lot of markets
half-baked.” says Scher.

“But five or ten times a year [ am
asked to do shows in other markets
for various reasons; either because
the act hadn’t played New York City
yet, or because it has been an opener
but can’t get a headlining spot, or
because, for whatever reason, it has

been unhappy with the promoter.
And it isn’t just Delsener, there are
also other promoters in New York.

“We don’t feel cocky, but with 40
shows at the Meadowlands, we feel
that we can now expand our hori-
zons. So we are no longer going to
say, no,” he declares.

Though Scher has previously
copromoted shows in New York, no-
tably a Dan Fogelberg date in Car-
negie Hall, the Grateful Dead at
Madison Square Garden and two
free Central Park concerts with
WNEW-FM featuring the Jefferson
Starship and the New Riders in the
mid-70’s, Scher’s current series of
concerts will begin Wednesday (21)
with a Jerry Garcia concert at the
Beacon Theatre. Scher promises
“two or three” more shows in New
York before late spring, including a
date or two at Madison Square Gar-
den.

Scher plans to use the Beacon
Theatre for other shows in the fu-
ture, as well as other city venues.

“We wouldn’t hesitate to rent the
Palladium from Delsener for the
right shows,” says Scher.

K.C. Women’s Jazz Fest
Sees Bigger Crowds, $$

® Continued from page 41

festival staffers, including Carolyn
Brandy (percussion), Joanne Grauer
(piano), and Anne Patterson (reeds),
helped to round out the afternoon
programs.

More than 1,000 filled the Folly
Theater March 26 for what had for-
merly been the kickoff event of the
Festival, the Top New Talent con-
cert. Participants were a Boston-
based quintet, Bougainvillea; Cana-
dian quintet the Swing Sisters; Swe-
den’s Tintomara; and vocal quartet
Sweet Honey In The Rock.

More than 17,000 returned the
following night for the 1982
Women’s Jazz Festival main con-
cert. Appearing were the Jazz Festi-
val All-Stars, Barbara Carroll and
headliner Nancy Wilson.

Despite problems which devel-
oped early in the festival due to
changes of location this year, the
event was considered the most pro-
fessionally executed and financially

successful in its history. While it
might be argued that the "82 event
lacked the stellar talent of years past,
it should also be noted that of the
festival’s 17 events, 14 were open to
the public free of charge, thought re-
markable given today’s high per-
formance overhead.

Concord Set
For ’82 Season

CONCORD, Ca.—The 8,000-seat
Concord Pavilion kicks off its 1982
season May 16 with two perform-
ances by the Oak Ridge Boys.

1982 marks Concord’s eighth sea-
son of outdoor shows and the third
season for its highly successful
Michelob Concert Subscription
Series. Series subscribers are able to
maintain the same seat at all series
shows and also are afforded the op-
portunity to purchase tickets to non-
series shows before they go on sale to
the general public.

-
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-

WKHK-FM in New York.

RADIO CONCERT—Epic’'s George Jones appears at the Sundance Club in Bayshore, L.I. at a concert sponsored by

Cowboy’s Takes Two-Pronged Approach

NASHVILLE—Live country and
pop entertainment may become a
bigger attraction for Middle Ten-
nessee with the establishment of
Cowboy’s, a large dance theatre/
nightclub that opened in Tulla-
homa, March 30.

The 19,000 sq. ft., 1,250-seat facil-
ity features two stages and two dance
floors. The house band can play for
dancing at one end of the room, al-
lowing the theatre stage at the other

By CARTER MOODY

end to be set up for major shows. A
dance floor in the theatre section is
arranged behind the tables do not
block the patrons’ view of the stage.
Cowboy’s owners Jerry Newton
and George Wagner reportedly
started the business on the spur of
the moment when a furniture store
vacated the.building recently. New-
ton, owner of WBGY-FM in Tulla-
homa, has experience with numer-
ous showrooms across the country

Artist Lineup Announced
For Garden State Series

By MAURIE ORODENKER

HOLMDEL TOWNSHIP, N.J. —
A roster of top recording acts, in-
cluding Melissa Manchester, Billy
Crystal, Jane Olivor, Peter Allen and
Joel Grey, has been set for this sum-
mer’s Popular Subscription Series at
the Garden State Arts Center here.

Each of the scheduled performers
will appear in concert for six nights,
Monday through Saturday.

In addition, the center’s Classical
Subscription Series will feature Zu-
bin Mehta conducting the New
York Philharmonic. The five-con-
cert classical series will run from
June 17 through August 18, and will
include such other artists as Leon-
tyne Price, the London Symphony
Orch. under the baton of Neville
Marriner, the Warsaw Philharmonic
conducted by Kazimierz Kord, and
ballet star Alexander Gudonov.

MANUFACTURERS
AND
DISTRIBUTORS

Write of call for tree catalog
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The pop and classical series were
announced by Lionel Levey, vice
chairman of the state’s New Jersey
Highway Authority, which operates
the summer art center, an open-
sided venue that seats 5,000 under a
roof and another 5,000 on seats on
the outside lawns. The season runs
from early June to mid-September,
and in addition to the regular sub-
scription series, the Highway Au-
thority brings in a wide variety of
pop, rock, jazz, folk and country
names for single night perform-
ances. All bookings are in-house.

The Popular Subscription Series
will run through four weeks of the
summer season. Allen will appear
June 28 to July 3; Manchester will
share the bill with comic Crystal
Aug. 9-14. Grey will appear with
Olivor Aug. 23-28, and Steve Law-
rence and Eydie Gorme will be
teamed Aug. 30 through Sept. 4.

Last summer, Manchester and
Olivor, singers, performed one-night
engagements at the arts center, while
Grey appeared for two nights with
Liza Minnelli. They were so well re-
ceived that Joseph Carragher, exec-
utive director of the Highway Au-
thority, scheduled them for the
longer-run subscription series.

Subscription ticket prices for the
Popular Series range from $59 to
$29; and for the Classical Series
from $81 to $45. Seats remaining af-
ter subscription sales will be made
available on an individual perform-

from his work with Wayne Newton,
his brother. Wagner owns Holiday
Marina on Tim’s Ford Lake.

A crew of four work at the club to
help entertainers set up and take
down equipment. The Yamaha
sound system was installed under
the direction of Buddy Lane, whose
credits include the Tennessee Per-
forming Arts Center in Nashville.
The lighting was designed by Theat-
rical Lighting of Huntsville, Ala.

The two owners are enlisting the
aid of Billy Smith, president of One
Niters, Inc, in Nashville, to act as
“house agent” in booking major acts
for the club.

“It is a gorgeous room they've
built,” he comments, explaining that
the “extensive” renovations neces-
sary to convert a former furniture
showroom to a nightclub took eight
weeks of work. “The room is not
overly large, but big enough to at-
tract top stars.”

He is confident that name per-
formers can be booked every week-
end, with the house band Red Pony
Express playing country dance mu-
sic Tuesdays through Saturdays.
Since the opening, Cowboy’s has
hosted appearances by Mel Tillis,
Jimmie C. Newman and the Van
Dells, Johnny Rodriguez played two
nights, with one show as fill-in for
Brenda Lee. Scheduled for the rest
of April are Johnny Paycheck, Cal
Smith, John Conlee and Bill Ander-
son. T.G. Sheppard kicks off May 1.
Tickets, on sale at the club in ad-
vance, average $5-315, but a few top
stars may get $100 each ticket.
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Phoenix Nightspots Blend Country And Rock Sounds

By AL SENIA

PHOENIX—-The fusion of rock
and country in this city’s most popu-
lar nightspots has been increasing
during the last few months, but no-
where is the evidence more compell-

ing than in Cowgirls, the newest ad-
dition to the nightclub scene.

The new venue features a country
ambience with cocktail waitresses
attired in fringed skirts and vests and
cowboy boots. But the music, al-

though it includes some country, has
a decidedly rock bent.

“We're playing about 25% coun-
try and the rest rock and disco,” says
Al Medland, one of the owners.
Among artists receiving play at the

Billboard .

Survey For Week Ending 4/24/82

Dance/DiscoTop 80.

€ Copyright 1982, Billboard Pubhcations, Inc. No part of thus publication may be reproduced.
stored in a retrieval system. or transmitted. in any torm or by any means. etectronic. mechanical
photocopying, recording. or otherwise, without the prior written permission of the publisher

Weeks

. R Weeks
e | Wi [y | TITLE(S), Artist, Label e | Wi [ty | TITLE(S), Artist, Label
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jf? 38 [ 5 | INTHE NAME OF LOVE—Thompson Twins—Arisfa SP-17188
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== 0—alI
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e (12 inch) DM 4825
2 B "(‘LEP;? g\‘s ;v7h'5pers Solar 69 | 35 | 6 | HOLD ON TIGHT—Fantasy—Pavillion (12 inch) 429
— 02725
42 5 | DON'T YOU LOVE IT—Maxine Singleton—Peter Pan
(120 inch) TAS-2801F . 01704 2 PARH;?&‘;’;@';Q%@ 3
31 | 31 | 7 | TASTE OF MUSIC—Kleeer—Atlantic (L :
& DYCMUSIG - leeer—AMBantic (LF) 71 | 51 | 12 | WHAT DOES IT TAKE/KICKS—Amy Bolton—Importe/
| 43 | 3 | TRAY JAH LOVE-Third World—Columbia 12 (EP) MP 314AA
(LP) FC37744 72 | 52 | 30 | LET'S WORK/CONTROVERSY—Prince—Warner Bros.
33 | 29 | 10 | THAT GIRL—Stevie Wonder—Tamla 1 (LP/12 inch Remix) BSK 3601/DW-DS-50028
) (7 inch) 1602TF £ I:m'.f';ﬁ GRALY. D8 Recoas
34 |27 |1 BREAKAWAY —Pure Energy—Prism n
(12-inch) PDS 420 74 m RUN RUN RUN—Funkapolatan—Pavillion (12 inch)
35 | 33 | 10 | WORK THAT SUCKER TO DEATH—Xavier—Liberty (12 5129 0276 .
inch) SPRO 212 75 | 71 | 19 | YOU'RE THE ONE FOR ME-D. Train—Prelude (12
36 | 19 | 16 | TELL ME THAT (ll'g nns)nmmc-(»)voasl(mot Was)— inch) PRLD 621
Island/ZE inch) DISD 5001 76 | 74 | 1k | 1 LOVE ROCK 'N ROLL—~Joan Jett & the
37 |37 7 | STAY/TAKE ME UP-Matrix—Sugarscoop (12 inch) Blackhearts—Boardwaik (LP) NB 1-33243
SS 420A 77 | 77 | 8 | PRECIOUS/A TOWN CALLED MALICE—The Jam—
i’? 56 2 | IT'S RIGHT-Michelle Walltace—Emergency Potydor (12 inch) Import
(12 inch) EMDS 6524 78 | 80 | 19 | QUICK SLICK/OUT THE BOX/CANT SHAKE YOUR
39 [ 39 | 7 | (WON'T YOU) DANCE WITH ME/SOONER OR LOVE-Syreeta—Tamla (LP) T8-376MI
LATER—GC%staI & The Team—Moby Dick (12 inch) 79 | 79 | 12 | MUST BE THE MUSIC—Secret Weapon—Prelude (12
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é‘? 63 | 2 | GIVE ME JUST A LITTLE MORE TIME—Angela 80 | 72 | 14 | HELP IS ON THE WAY—Whatnauts—Harlem
Clemmons—Pavillion (12 inch) 4R9-02753 International (12 inch) HIR 110
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venue are Joan Jett, the Go-Gos and
the J. Geils Band.

Jim Roca, Cowgirls’ manager,
says high energy music like Jett’s “I
Love Rock ‘n’ Roll” helps attract a
mixed clientele.

“We get people in here who are
into country and western. But I don’t
think straight country would bring
in enough country music people.
There are more disco and rock 'n’
rollers out there than there are coun-
try fanatics.”

The experience has been repeated
at other country nightspots through-
out the Phoenix area. Two of Cow-
girls’ closest competitors, Cowboys
in nearby Tempe and Graham Cen-
tral Station on the Phoenix westside,
have been adding rock tunes to the
playlists.

Cowgirls—which is separately
owned and operated from Cowboys
and bears no relation to it—is located
near Hayden Road and Roosevelt
near the Tempe and Scottsdale bor-
der.

Graham Central, which has
booked such country notables as
Johnny Paycheck and Mickey Gil-
ley, has enjoyed success with cross-
over and MOR artists like Rick Nel-
son and Three Dog Night, as well as
new wave performers like the B-52s.

“The B-52s drew excellently,”
says Lori Bass, club promotions di-
rector. “It was just packed. They
were a real surprise to us.”

Graham Central hosted its “first
annual” rock revival on April 5 fea-
turing the Coasters, the Drifters,

Jimmie Rodgers and Dodie Stevens.

In early April, the club decided to
program rock instead of country on
Wednesday nights, bringing to three
nights a week the amount of rock
programmed in its lounge.

Bass says the step was taken be-
cause in-house surveys prove rock
and crossover artists” growing popu-
larity with customers.

“We did an in-house survey and
found that a lot of our clientele lis-
tens to both rock’n’roll and coun-
try,” she explains. Customers pre-
ferred radio station KNIX-FM, a
leading Phoenix country station.
The second preference, Bass says,
was KDKB-FM, which for years has
been the area’s pre-eminent rock sta-
tion and which moved ahead of
KNIX as this city’s leading contem-
porary music station in the fall Arbi-
trons.

Another recently opened Phoenix
nightspot, Pony Express, announced
a few weeks ago that country music
was being de-emphasized “due toan
overwhelming number of requests
for additional rock music.”

The strong rock resurgence in the
nightclub and disco scene here is
being attributed to Phoenix’ long-
standing loyalty to rock music.

“Country will always be here,”
says Roca of Cowgirls. “But people
expect to be bombarded with coun-
try music when they come here. [
think it’s been exaggerated. There
are more rockers out there.”
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Talent In Action

0ZZY OSBOURNE
U.F. 0.
Madison Square Garden,
New York City
Tickets: $12.50, $11.50

0zzy Osbourne and band, proponents of such
stage antics as decapitating live animals, deliv-
ered a totally lackluster 75 minute set April 6.
They performed such songs as “Mr. Crowley,”
“Crazy Train,” “Steal Away,” "Suicide Special”
and "Goodbye To Romance,” plus “You Can't
Kill Rock & Roll” from his current album, “Diary
of A Madman.” The encore consisted of a Black
Sabbath trademark song, "“Paranoid.” Musically,
the back-up band was competent enough, but
they showed no signs of special enthusiasm.
- Osbourne did none of the staging for which
his show is famous. In fact, about the only
noteworthy moment came when a midget, sus-
pended by his neck, swung out over the stage
and was supposediy “hanged” during the song
"Suicide Special.” Ozzy himself did little more
than raise his arms, make peace signs, and then
make spastic clapping motions while exhorting
the audience with all manner of profanity.

The audience was polite and even enthusias-
tic at times, but their disappointment at a set
devoid of either grossness or greatness was ob-
vious. Whether it was due to the recent death of
guitarist Randy Rhodes, or just a “bad night" in
general, this made for one of the most unin-
teresting headlining acts to play New York in
some time.

Opening act, U. F. 0., delivered a 60-minute
set which was fairly well received, but not really
enthusiastically. PETER KANZE

HERBIE MANN
American Stanhope Hotel, New York
Admission 310, two-drink minimum

Herbie Mann and the Family of Mann have
moved into a lovely room on the first floor of the
American Stanhope, and will be making the

room their home 20 weeks out of the year, at 12
shows per week.

This superb act is short (just slightly over an
hour) but sweet when Mann lets {oose with his
masterful flute playing. Especially notable is an
extended, meandering version of the -theme
from “Lawrence Of Arabia” that runs the gamut
from a surreal, echoey sound to pure funk.

Also of note are Benny Goodman's "'Seven
Come Eleven,” which builds from a slow, dream-
like melody to 3 jazz extravaganza, and “Aria,” a
soothing tune.

Mann’s “Family” is guitarist Louis Voipe and
Frank Gravis on bass synthesizer. The three work
well together, with each having a chance to
showcase his talents (Mann himself alternates
between flute and various percussive instru-
ments).

The synthesizer lends an often eerie note to
the proceedings. Gravis is able to manipulate
the sounds to compiement Mann's playing,
while maintaining a strong presence and contri-
bution of his own. LAURA FOTI

“FORBIDDEN BROADWAY”
Palsson’s, New York
Admission: 312 cover, $7 minimum

The tunes are familiar, but they've never
sounded like this before. “Forbidden Broad-
way,” now firmly ensconsed in this West Side
jazz club, is a satire on Broadway musicals of
past and present. The new lyrics are hilarious
barbs sung by a quartet of talented young per-
formers.

Five nights a week, Gerald Allesandrini, who
conceived and wrote the show, sings a parody of
Rex Harrison: “I've Grown Accustomed To The
Role,” referring to the actor's recurring appear-
ances in "My Fair Lady.”

Linda Ronstadt of the quavering high notes is
the subject of "Poor Warbling Star,” a lampoon
of "Poor Wand'ring One” from *“Pirates of Pen-

For turther
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Import LP's

zance.” Norma Mae Lyng sings this one, and
also polishes off Ethel Merman. As an angry
Patti LuPone, who lost the movie role in “Evita,"”
Lyng sings, “Don't cry for me, Barbra Streisand;
the truth is | never liked you.”

Perhaps Lyng's best portrayal is a devas-
tating assault on Lauren Bacall in "“Woman Of
The Year.” Her voice has trouble finding and
keeping the right notes in “I'm One Of The Girls
Who Sings Like A Boy.”

The third member of the group, Bill Carmi-
chael, brings "Barnum” star Jim Dale to life,
and also plays Rex Smith of “Pirates” fame.

Wendee Winters, the bubbly blonde who
completes the foursome, puts on a lacquered
black wig to dance a heavy-footed Ann Miller
from “Sugar Babies,” and dons a curly red wig
to sing as Annie in "“Redundant, redundant, this
song is redundant.”

The four artists, accompanied by pianist Fred
Barton, joins in a parody of “Fiddler On The
Roof's” “Tradition.” “Ambition,” they say,
motivates the actor, and “rejection” breaks his
heart.

These former waiters and waitresses are
basking in the spotlight of a solid hit that should
be running for a fong time.  PAULA CRANDALL

Heidt Revival
Marks Opening
Of Gold Parrot

LOS ANGELES—The new Gold
Parrot on Beverly Hills’ “restaurant
row” opened with a bang Friday
(16).

Station KPRZ-AM aired the fes-
tivities, marked by the revival of
Horace Heidt’s big band under the
baton of Heidt’s son, Horace Heidt
Jr.

The elder Heidt, a powerful name
in music in the 1940s and ’50s, was
present as his son trotted out charts
recorded by his father for Columbia
at the time of World War II.

Many of the once-renowned
names in music also attended the
premiere. The elder Heidt takes
credit for “discovering” Gordon
MacRae, Art Carney, Frankie Carle,
Alvino Rey, the King Sisters and
others.

Junior Heidt is again featuring
triple-tonguing trumpeters, as did
his dad. And he is still building a
band to the tune of “The Bells Of St.
Mary’s,” one of the original band’s
biggest recorded hits.

The Heidt booking at the Gold
Parrot is for an indefinite run. Reser-
vations are required.

DAVE DEXTER JR.

French Discos
Rent Vidtapes

PARIS—Discos here are turning
to videocassette rental as a means of

. boosting their popularity. With

VCR ownership over 500,000 and
rising rapidly, club owners have re-
alized there is a potential income
from video lending libraries, pro-
vided they can find space to install
them.

A stock of 100 units is regarded as
sufficient to begin. In major cities,
discos group together to pool adver-
tising and negotiate bulk purchases
at favorable rates. Lending fees are
between $1.50 and $3 daily, and the
discos also get the spin-off from cus-
tomers who come to hire and stay to
drink or dance.

The system does not operate in
weekend discos, of which there are
many in France, but for night-time
venues it has many advantages, par-
ticularly since video clubs and other
sources of rentable videocassettes
are closed by evening. The result will
be to speed the spread of video and
also, it is hoped, to give the discos a
new lease on life.
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Power Pool Offers
Multiple Services

NEW YORK—A new record pool
that incorporates a club, a disk retail
outlet, a production company and a
promotional wing, has been formed
here by Mike Ungaro, Lewis Fed-
erico and Doug Riddick.

The pool, in mid-Manhattan, is
designated Power, and its formation
brings to almost a dozen the number
of such organizations vying for
members and for record label recog-
nition in the greater metropolitan
area.

In spite of the fierce inter-pool ri-
valry that has existed in this city,
Riddick, who will handle promo-
tional aspects of the pool and its sub-
sidiaries, does not feel that Power
will come to loggerheads with exist-
ing pools. He states, “We are all
brothers in business and Power will
try to avoid conflicts and work with
other pools in the sharing of facili-
ties and expertise.”

Based in a 5,000 square foot loft,
Power’s club is called “Sign Of The
Times.” Sign Of The Times is also
the name of the pool’s production
company. According to Riddick, the
club was built by a club construction
facility that will work closely with
Power on future club projects.

Riddick states that Power’s pro-
duction company will produce and
re-mix dance oriented records for
the industry. These, as well as
danceable records from other
sources, will be sold to both DJs and
the general public, through Power’s
record retail facility.

The pool’s promotional facility
will help promote and market new
dance music releases through radio
and retail outlets, and, according to
Riddick, Power’s directors have a
number of innovative marketing
strategies on the drawingboard.

The pool itself will be geared to
minority membership, and will

strive to provide subscribers with re-
tirement benefits, insurance policies
and special training seminars geared
to improving performance skills at
all levels of the business.

Says Riddick, “What we’re trying
to prove is that the record pool in to-
day’s changing social and economic
climate can be structured to function
as a viable business entity.”

Sign Of The Times will initially
function on Mondays, Fridays and
Saturdays. Weekend shows will be
open to the general public, while the
Monday sessions will be open to DJs
and other members of the trade. Ad-
mission prices “will be kept moder-
ate.”

The club, like its parent organiza-
tion, will emphasize a broad range
of musical formats that include rock,
&b, funk, reggae and pop. “The or-
ganization will strive to provide its
members with complete artistic free-
dom,” says Riddick.

Although Power is being geared to
a minority membership, Riddick
stresses that selection of the 50 mem-
bers the pool will eventually have
will be based on a careful screening
process.

Having selected its members,
Power will charge a membership fee
of $100 a year, plus a monthly sub-
scription fee of $50 per person. Rid-
dick points to the number of benefits
that will be offered for membership
in the pool. He also claims that
Power will help find jobs for its
members. “We will be dedicated to
giving our members a better deal,”
he states.

The industry veteran, most re-
cently associated with the Harlem-
based Disco Den Record Pool, states
that his fledgling organization has
the support of more record labels,
“particularly the majors,” which un-
derstand what Power is trying to ac-
complish.

Guitars, a new rock band that uses no guitars. The band played at Trax.

f’“ TOP QUALITY

3 ‘8x10

—
LITHOGRAPHED OM HEAVY GLOSS STOCK

BLACK & WHITE 8x10’s
500 - $45.00 1000 - $65.00

COLOR PRINTS
1000 - $311.00

SEND 8x10 PHOTO - CHECK OR M.O.
PRICES INCLUDE TYPESETTING AND FREIGHT
SAMPLES ON REQUEST

\pp PICTURES

1867 E. FLORIDA ST.
SPRINGFIELD, MO. 65803

SOUND MAKERS
RECORD MFG. CO. INC.

P.O. Box 601. Woodbury, NJ 08096

South Jersey's
LEADING R & B
PRESSING PLANT

(Overnite to N.Y.)
7" 12" & LP’s

Tel. (609) 456-0119

)



www.americanradiohistory.com

Music Express

MUSIC EXPRESS AIR can offer you Air Courier service to anywhere in the United States. We can offer you 9 AM delivery
to 27 major cities, and 5 PM everywhere. We can also offer same day service to some cities. You can be assured that
our Air Courier service is run by experienced professionals, and is completely reliable and fully dependable. You may
start using our Air Courier service by calling our regular phone number: 845-1502.

We at MUSIC EXPRESS take great pride in our new division, and shall continue to make our relationship a cordial,

o
|
R T e |
dependable, and reliable extension of your Messenger, Limousine, and Air Courier needs.
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MARKETPLAGE

Check Type of Ad You Want

[ REG. CLASSIFIED: $1.45 per word—Minimum ad or-
der $29.00.

Chec

(800} 223-7524 Toll Free

Al major credit cards accepled

ADDRESS ALL ADS: Billboard Classified.
1515 Broadway. New York, N.Y. 10036
Phone: Jeff Serrette 212/764-7388

k Heading You Want

[] DISPLAY CLASSIFIED Ad. $60.00 per inch, 4 inser-
tions $54.00 per, 26 insertions $49.00 per, 52 inser-
tions, $39.00 per. Price discounts based on consecutive issue
frequency.

O (JOB) POSITION WANTED: $25 per inch

O REVERSE CHARGE: $6.00 per insertion.

[0 FOREIGN ADVERTISEMENTS: (Outside the U.S.)
Regular $.75 per word, minimum ad order $22.00.
DISPLAY CLASSIFIED ADS: $48.00 per inch, $40.00
if the ad runs 4 or more times.

O BOX NUMBER c/o Billboard, $5.00 service charge.
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[] HOME VIDED

[] HAPPY BIRTHDAY
[ J0BS AVAILABLE

[ HELP WANTED

[ COLLEGES

[ REHEARSAL SPACE

PAYMENT MUST ACCOMPANY ORDER

[] BUSINESS
OPPORTUMITIES

[] REAL ESTATE

[ FOR SALE

(] GOLDEN OLDIES

] MISCELLANEOUS
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NAME [ Amer. Express
ADDRESS. 0] Diners Club
[ visa
CITY. ___STATE 21P. (] Master Chg.
B TeELePHONE SNk

FOR SALE

ALL U.S.A. LABELS CUT-OUTS l

TDELIVERED AT"
OP 100 PRICES!"! 8 Track and Cassettes
Our Specialty

SPECIALIZING IN BACK CATALOG
& NEW RELEASES-ALL U.S. LABELS

TELEX, CALL OR WRITE NOW It you ar istri K iob-

LARRY SONIN you are a distributor, rack job

DIRECTOR OF EXPORT SALES ber or exporter, contact J S J to-

day. Call or write for free catalog

J S J DISTRIBUTORS

6620 w. Belmont, Chicago, lll. 60634
(312) 286.-4444

CANDY STRIPE

ENTERTAINMENT

371 SOUTH MAIN ST.. FREEPORT. N ¥ 11520
1516379-5151 (2121895 3930

TOLL FREE (Outside N.Y 5.1 800-645:3747 48

TELEX: 126851 CANSTRIPE FREE
Eest Filk Speenty Services Guaranteed Sansfaction
CUT OUT CATALOGS ALSO AVAILABLE

JAPANESE

PRESSINGS EXCLUSIVELY

RARE SOUNDTRACKS, JAZZ

& NOSTALGIA, ANCIENT &

MODERN ROCK, AUDIOPHILE
CLASSICAL & COUNTRY

USS&M

UNITED STATES SALES & MARKETING

11012A Ventura Boulevard
Studio City, CA 91604

213/509-0466 ¢ 213/465-1250

Telex: 683 1109 BXCAR
FAX 213/508-5410

CUT-OUTS
MIDLINES
RECORD DIST.
1467 PINEWOOD ST.

"RAHWAY, N.J. 07065
PHONE (201) 574-0900

GREAT SELECTION—ALL LABELS—{LP—BT—CASSETTE}
JAZZ-BLUES-GOSPEL—ROCK—C&W
OEALERS ONLY—FREE UPOATE CATALOG UPON REQUES]

SA\E

MIDLINES
Call or Write
for FREE Catalog:

\ {213) 767-6803

11219 Randall St. Sun Valiey, CA.91352

Cut-Outs
Overruns

C-O CASSETTES 7-1'

® HIGH RELIABILITY

® IMMEDIATE OELIVERY

@ MEETS ALL INDUSTRIAL
STANDARDS

—

® 8 SCREW, SONIC SEALED
OR CLIP TYPE

+ TABS IN - TABS OUT

@ SOFT WINDOW

ENGINEERED FOR HIGH SPEED LOADING
- BEST RATES
For Free Samples and Pricing Contact:

SEPCO A.G.

Dornacherstrasse 17
6003 Luzern, Switzerland.

Tel : (041) 232706
Telex: 72152 SEPC CH

CUSTOM-MADE EMBROIDERED OR SILK
80 screel;red tour jackets. Call (201) 866-4576. M/F.
p 10-5 P.M.

WHILE OTHER PEOPLE ARE RAISING
their prices, we are lowering ours. Major label LPs

as low as 502. Your choice. Write for free listings.
Scorpio Music, Box 391-BC. Cornwells Hts., Pa.
19020, VISA. Dealers only

REAL
TEXAS & CAJUN MUSIC!

“exas Playboys. fiddhn®  fFrenchie
Burke, Johnny Bush. Plus dance in-
strumentals including “Cotton-Eyed
Joe.” A1so, Southern humorists Justin

CUT-OUTS. THOUSANDS TU CHOOSE
from as low as 50¢. Free listings. Record Ware
house, Box 13617, Rochester, NY 14613-0617,

Wilson. “Brother” Dave Gardner &
305 Marptioy) Dealers only.
Delta Records, Box 225 SOUNDTRACKS SOUNDTRACKS -

Nacogdoches, TX 75961
(713) 564-2509

Soundtracks, Cutouts & New Releases. Buy &
Sell, Wholesale Only. FREE CATALOGS.

Soundtracks, U.S.A, 1932 Hyperion Ave.,
Los Angeles, CA 90027.

24 RECORD STORE FIXTURES BY HF.
excellent condition. Price negotiable for lot.
Mr. Allen, P.O. Box 263, Troy, OH 45373. (513)
339-6969.

**FIREWORKS **
SPECIAL EFFECTS FOR NIGHTCLUBS,
LOUNGES, HOTELS, THEATERS, AUDI-

PRODUCT FOR SALE

GUITAR TRICKS: PRO SECRETS! BRAIN-
rapeing riffs and effects made easy. $2.00; Noah's
Publications, Box 12662, Jackson, Miss. 39211.
SATELLITE TV WEEK-MOST COMPLETE
weekly listings. Sample copy $1.00. Satellite TV
Week, P.O. Box 308, Fortuna, CA 95540.

WANTED TO BUY

BUTTONS

OVER 60,000 DESIGNSII!
If you want to buy buttons from hucksters who
dabble in anything to make a buck. fine. If you
want to have the worid’s largest selection, new
designs weekly, 48-hour shipping, full return
policy with terms avallable, then let's talk!!
1982 Catalog now out! Patches, Stickers, |
Keychains too!t Dealers only!
BUTTON MASTER, P.O. Box 129
Bridgeport, PA 19405
(215) 277-1966 (in Pa.)
1 (800) 523-1197 (national)

POSTERS

.

|
|

BUTTONS

Custom orders for your promotional needs. buttons
are your low cost mass advertising avenue. Buttons
cost as low as 10€. We are sure that your advertising
budgel can afford that low price. ’V“‘_ '0
Send for samples and catalogue: A2 <
Rockin® Reiix, Inc.
1734 Coney Island Ave
Brooklyn. N.Y. 11230 -
212-645-0818

POSTERS

Largest Selection of
Rock Posters
ZAP ENTERPRISES
2833 W. Pico Bivd.
Los Angeles, Calif. 90006
(213) 732-3781

DEALERS ONLY

POSTERS

Rock and Roll posters. Display units

availabke
DEALERS ONLY

write or call lor free calalog

ONE STOP POSTERS

1001 Monterey Pass Road
Monterey Park, Calif. 91754
(213) 263-7361  (800) 421-6341
areas availlable for Representatives

CHART RECORD
SERVICES

THE FASTEST, MOST DEPENDABLE
SERVIGE IN THE WORLD

and PRVATE COLLECTORS.

LP’s. and Cassetles Irom all the charts.
Special Orders Welcome

AIRDISC USA
P.O. Box 835, Amityvilie, N.Y. 11701

Subscrive to our AUTOMATIC AIRMALL SERVICE for 45's

Attn: NTERNATIONAL AAOID STATIONS. OISCOTHEQUES

WE LOVE YOU
To Overseas buyers and American Ex-
porters Since 1965 you have made us the
most important transportation Speciahst
for the music ndusiry Daily from NY and

L.A confidential
Best Rates—Personal Attention
BERKLAY AIR SERVICES
Contact: Bernard Klainberg, Pres.
a|¢1s 80 POB 665, JFK Airport, N.Y. 11430
hone: (212) 656-6066 TLX 425628

TEE SHIRTS

LOWEST PRICES IN THE INDUSTRY
CUSTOM PRINTED OR BLANK
QUALITY WORK LOW MINIMUMS
RUSH JOBS OUR SPECIALTY FREE CATALOG

PLYMOUTH MILL

CMPIRE STATR BLDG. SUITE. 11O
IS0 SthAVE NY 10118 (212) 594-0120

AIR CARGO

| T-SHIRTS |

Extremely large orders. multi colored & difficutt
work our specialty. No order too large.

For price sheet contact:

L W,
Rockin® Retix, inc. A %
1734 Coney Island Ave o
Brooklyn. N.Y. 11230 B
212-645-0818 I

WE WANT RECORDS

USED—-NEW—CUT-OUTS
Jazz, Classical, Rock Shows
Call or write:

COUNT COOPER, INC.

1106 Boyiston St., Boston, MA 02115
(617) 247-2238

2

WANTED-USED LEGALLY LICENSED
VHS video tapes in orizinal boxes. Send list and
prices to Family Video, 2158 Monroe Ave.,
Memphis, Tenn. 38104.

WHEN REPLYING
TO ADVERTS
PLEASE
MENTION
BILLBOARD MAGAZINE

ANNOUNCEMENTS

FREE
PROMOTIONAL
ALBUMS

Concert tickets, Stereos, etc. Information,
piease call:

BARRY PUBLICATIONS
477 82nd Street
Brooklyn, N.Y. 11209
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TORIUMS. SMOKE BOMBS, ROCKETS,
CO_ORED
WHISTLING CHASERS, VOLCANIC FOUN-
TANS, $50.00 MINIMUM ORDER. CALL
OR SEND FOR ORDER FORM.

CHANGING  SPARKLERS,

PEELE ENTERPRISES

BUSINESS OPPORTUNITY
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feel that future P

Please be
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«The response from
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RT. 1, BOX 465

WATERLOO, SC 29384 BOOKING BANDS IS BIG BUSINESS. JOIN

NATIONWIDE OFFICES. $10.000 TO

$15,000 MINIMUM INVESTMENT. FI-

o

1 at badget puces. Calt or weite for our free -
| gancatalog

T

NANCING AVAILABLE. $1,500 DOWN
PAYMENT. SEND FOR FREE BROCHURE:
HORIZON MANAGEMENT, INC.
NATIONAL HEADQUARTERS
106 MAIN STREET #1
BINGHAMTON, NY 13905

PH: (803) 677-3259
T -..
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RECORD AND TAPE STORE OVERLOOK-
ing the Atlantic in the beautiful ocean mall,
Singer Island, Florida. Total price of $35,000—
Includes all inventory and fixtures at cost. Call

£Ef

{305) 272-6000.
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For Details, Call Jeff Serrette—800-223-7524

Billboard Classified, 1515 Broadway, New York, N.Y. 10036
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TAPES

PROFESSIONAL
~.. BLANK TAPE

~-'-, @TDK HBASF

J MEMOREX

Custom Cut 8 Track and cassettes.
90 ditterent lengths in one minute in:
crements. Prices start at .85.
- 8-T & Cass. Duplicators
- Low cost Shrink Wrappers
- Tape Players & Recorders
- Recording Supplies
CALL TOLL FREE
1 (800) 237-2252
In Florida call coliect (813) 778-4442

BAZZY ELECTRONICS CORP.
3018 Avenue “C" Holmes Beach, Florida 33510
Master Card & Visa Weicome

——BLANK AUDIO & VIDEO
CASSETTE—8-TRACK

Direct from manufacturer—below whole-
ale—any length ¢ 4 different
qualities to choose from—bulk and ree!
master tape from %’ to 2"

Cassefte duplication available. Call for
brochure.

ANDOL AUDIO PRODUCTS, INC.
4212 14th Ave., Brooklyn, N.Y. 11216
Call Toll Free 800-221-6578
N.Y. RES. (212) 435-7322

EXACT LENGTH CASSETTES
HIGH-SPEED DUPLICATION

Std C-10, C-20, C-60 and C-90 high grade
cassettes with or without box. Able to
supply any other length at competitive
prices. High speed duplication availabie
at lowest prices.
RECORTEC, INC.
475 Ellis St.

(415) 962-0220
Mt. View, CA 94043

COMEDY MATERIAL

FUN-MASTER

PROFESSIONAL COMEDY MATERIAL
(The Service of the Stars Since 1940)
510 per Baue - 3/825 + 6/840
12 i3vas $865 — Pestaga Prapaid
“HOW TO HASTEI THE CEREMONIES™ . . . $25 pp.
ANNIVERSARY ISSUE . . . $45 pp
35 "FUN-MASTER™ Bag Filoa—ail ii"lrnl ... §t00
+ $10 poslaga
BILLY GLASON

200 W. 54th St, N.Y.C. 10019 (212) 265-1316
“NO FREEBIES I'M PROFESSIONALN"

DEEJAY SPECIALS! MONTHLY GAGLET-
ter! Individualized Service! We have it all. FREE
information package. PETER PATTER, P.O.
Box 402-B, Pinedale. CA 93650.

FREE SAMPLE ISSUE OF RADIO'S MOST
popular humor service! Write on station letter-
head to: O'Liners, 1448-H W. San Bruno, Fresno,
California 93711. (209) 431-1502.

NOT COMEDY: CURRENT ARTIST BIOS,
daily calendar, much more for weekly pros! Write
on letterhead for free issue: Galaxy, Box 20093-A,
Long Beach, CA 90801. (213) 595-9588.

POSITION WANTED

ABLUE-CHIP INVESTMENT!

Recent Berklee graduate (B.M)), with 3
yrs. experience as an A&R representative
for a successful independent record label.
seeks an entry level position with a record
company. | welcome an opportunity to
apply my extensive musical background
and industry experience with your company.
Box 7459, Billboard
1515 Broadway, New York, NY 10036

PROFESSIONAL DISC JOCKEY SEEKING
employment with a top-notch organization.
Import dance music plus Rock {a specialty).
7 vears experience. {713) 564-1911.

DISTRIBUTING SERVICES
EXPORT ONLY

All brands phonograph records and pre-
recorded audio and video tapes (NTSC and
PAL). Also largest selection of atiractive
close-out offers—35 years of specialized
survice to record and tape importers
throughout the world. Overseas dealers and
distributors only

ALBERT SCHULTZ, INC.
116 W. 14th St., N.Y., NY 10011
(212) 924-1122
Cable: ALBYREP Telex: 236569

— RECDRDING TAPE & ACCESSORIES )
24 HR. FREIGHT-PAID SERVICE
Largest Selection at Lowes! Cost Anvwhere
MAXELL * MEMOREX » SCOTCH + TDK
+ SONY + DURACELL « WATTS + DISC-
WASHER * SOUND GUARD - SHURE
+ PICKERING » AUDIO TECHNICA « REC-
OTON « EVEREADY + VID. TAPE * SAVOY

» AMPEX *TRACS * FUJI
SEND FOR FREE CATALOG
A.l. ROSENTHAL ASSDCIATES
Dept. A 1035 Louis Dr.. Warminster. Pa. 18974
DEALERS ONLY  (215) 441-8900

SERVICES

MESSENGER SERVICE
Low Cost - Dependabie

One way—within 20 blocks................ $4.00
Round Trip—within 20 blocks............. $8.00
Call KIM at

(212) 937-5041

RADIO SERVICES

RADIO JINGLES AND PRODUCTION
music—Custom produced to fit your station’s
sound and image. Very competitive prices. Crea-
tivity “Plus.” Sideways Thunderstorm Produc-
tions, P.0. Box 111, Encinitas, CA 92024, (714)
942-5985.

SONGWRITERS

————— NEWSLETTER —
SACRAMENTO SONGWRITERS
ASSOCIATION

Produce Award winning Songs
Associate Producer

O’HAIR FALON
MEMPHIS, TN

(916) 366-3581

EMPLOYMENT
OPPORTUNITIES

r——— RADIO JOBS!

10,000 radio jobs a year for men and women
are listed in the American Radio Job Market
weekly paper. Up to 300 openings every
week!! Disk Jockeys, Newspeople and Pro-
%ram Directors, Engineers, Sales people.
mall, medium and major markets, all for-
mats. Many jobs require little or no ex-
perience! One week computer list $6.00.
Special Bonus, six consecutive weeks only
$14.95—you save $21.
AMERICAN RADIO JOB MARKET
6215 Don Gaspar Dept. 2
Las Vegas, Nevada 89108

CLASSIFIED
ADVERTISING
DOESN'T COST,

IT PAYS.

GOLDEN OLDIES

TRADING POST

“WANTED TO BUY,” “FOR SALE,” “S‘WA\PP!NG"—
Use the headline that fits your need.

Regular Classified: $1.00 per word. Minimum $15.00.
Display Classified: $45.00 per column inch.

PAYMENT MUST ACCOMPANY ORDER TO:

Billboard Golden Oldies Trading Post
1515 Broadway, New York City 10036

FOR SALE

COUNT-DOWN SHOWS
Losing Your Count-Down?
We have the Sh-boom Radio Show, and
Anthology. Sh-boom is a 3 hour weekly
count-dawn show from
MARINA MUSIC PRODUCTIONS
P.O. Box 3087
Hollywood, CA 90028
(213) 541-5559

WHOLESALE OLDIES DISTRIBUTOR—
many maior labels—45’s and LP's—cheap prices—
free catalog. Gotham Distributing. Box 35, Nar-
berth. PA 19072. (215) 667-0521.

OLDIES FROM 1850 TO PRESENT. WHOLE-
sale for stores and retail for consumers. Send
$2.00 for catalog of 5,000 titles—all in mint con-
dition. Write to: Mail-O-Disc, 40 So. Mall, Plain-
view. NY 11803.

FIFTY-TWO PAGE OLDIES CATALOG
available for $1.00 (deducted from first order).
All labels included. Retail or wholesale. Gon-
zales Music Wholesale, P.O. Box 1153, Gonzales,.
LA 70737.

GOLDEN OLDIES 45's FOR CONSUMERS
and radio stations. Thousands of hard to pet
titles. Phone orders our specialty. (616) 349-9413
(9:00-6:00 est. M-F) Giant Catalog $2. Informa-
tion—Free. Gold Vault. Box 202, Oshtemo, MI
49071.

HELP WANTED

RETAIL
SUPERVISOR

Very successful and inno-
vative national record chain
seeks individual with busi-
ness skills. Ideal candidate
should have a minimum of
2 yearsretail management
experience, 2 years super-
visory experience, com-
petentin staffing, problem

solving and making sound
financial decisions.

Position available in Texas.
Send resume with salary his-
tory to:
BRUCE SHORTZ
Gen. Mgr./Retail

WESTERN

MERCHANDISERS
P.O. Box 32270
Amarillo, TX 79120

SALESMANAGER
Position open for aggressive goal
oriented individual in fast grow-
ing, exciting wholesaler of import
and domestic records. Must have
three years experience in whole-
sale import record sales. Send
resume to:

Box 7457
Billboard Publ., Inc.
1515 Broadway
New York, NY 10036

ATTENTION TALENT MANAGERS

Successful well established concert pro-
motion firm (13 yrs.) with management/
booking department, icoking to expand,
interested in bringing a person In who has
client(s) with nationally distributed record
product and wants to join a southeast
based firm. All replies confidentiat.
Box 7458, Billboard Pub., Inc.
1515 Broadway
New York, NY 10036

SALES
REPRESENTATIVE

Need sharp music oriented person
for sales of 8-track and cassettes in
the Tennessee area.

Large excellent catalog.

Please state salary expected and
expenses. Salary plus commission—
good company benefits.

Send resume to:

P.0. Box 1680
Hendersonville, TN 37074

NATIONAL SALESMAN
FOR SUBSTANTIAL
INOEPENDENT RECORD CO.

Knowledge of national accounts required
Willing to travel. Salary open

All inquiries will be kept in strictest con-
fidence. Please send resume to:

BOX 7450, BILLBOARD
1515 Broadway
New York, NY 10036

GeneralNews

Florida Bureau Designed
To Attract Music Business

By SARA LANE

TALLAHASSEE—The Florida
Department of Commerce’s Motion
Picture and Television Assn. has
formed a bureau to handle the
recording industry, headed by Ray
Quinn and Nickie Nims-Harris. Its
goal will be to attract record labels,
producers, artists and others in-
volved in the music industry to come
to the state.

Because of the Florida Motion
Picture and Television Assn.
(FMPT) and its “hard sell” of the
state and Dade County, in particu-
lar, this area has become the third
largest in commercial productions,
averaging about $60 million on an
annual basis. By cutting red tape,
cleaning the way for productions,
seeking locations and making the
state more economically attractive
and practical for motion picture pro-
ductions, Florida now sees major
film producers coming into the area
for major productions.

The new recording division of the
FMTP is a natural extension, Quinn
says. He opines that the addition of
recording business in the state as a
clean, light and lucrative industry
could be a major contributor to Flor-
ida’s economy, and feels it’s only a
matter of time before it will become
as important to the state as the mo-
tion picture and television bureau.

“Every effort is being made to
contact all involved in every aspect
of the music industry here in Flor-
ida,” says Quinn. “We have sent out
letters asking for input and on the
basis of what these people tell us,
we’ll be able to establish a direction
in which to proceed. We're still get-
ting organized, but within a matter
of weeks, we’ll be ready to start pro-
moting the entire state as an attrac-
tive recording area.”

Florida has a proliferation of 24-
track studios considered excellent:
Criteria. Coconuts, Studio Center,
Quadradial and others in the Miami
area; Triad in Ft. Lauderdale, Bee-
Jay in Orlando and others scattered
throughout the state. Until the past
few years, business was booming but
with the slowdown in the industry,
Florida studios were severely af-
fected. Some producers felt that
Florida’s location was a deterrent to
attracting new business in times of
economic cutbacks and industry re-
versals. Yet, as Mack Emerman,
president/owner of Criteria, has
pointed out many times in the past,
Florida claims much to offer—a per-
fect year round climate, an unhur-
ried atmosphere, and knowl-
edgeable people dedicated to
producing the finest product, as well
as excellent recording studio facil-
ities.

__New Companies

Constant Communications Corp.,
formed by Connie Pappas Hiliman.
The firm will coordinate concert
tours by Elton John in the U.S. and
Canada. Address: 1416 North Kings
Road, L.A, Calif., 90069, (213) 656-
2223.

*x Kk X

Ground Control, formed by Kate
Jansen and Dana Lester. The firm
will provide complete services for
record producers. Address: 251 West
89 St, N.Y,, N.Y,, 10024, (212) 580-
2218.

*x * K

Mega Records, a new independ-
ent record label, formed by Charles
Murdock, former general manager
of Rocket Records. First release is
single by group Lady called “Num-
ber One.”” Address: 6525 Sunset
Blvd., Suite 301, Hollywood, Calif,,
90028, (213) 464-4661.

PHONE SALESMAN REQUESTED BY IN-
dependent LA based record distributor. Call (213}
996-6754. Ask for Rolfe.

MISCELLANEOUS

Satellite TV Week

The most complete weekly listings.
Send $1 for sample copy to:

Fortuna Publishing Co.
P.O. Box 308, fortuna. CA 95540
In California (707) 725-2476
Other states Toll Free: 800-358-9997

BOOKINGS

OVER 1,000 GIGS AVAILABLE NATION-
wide stamped self-addressed envelope brings
details. Natural Acts Unlimited, Box 162-F,
Skippack. PA 19474.

www americanradiohistorv com
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COMPUTER MUSIC SYSTEM FOR SALE. A
computer by Texas Instruments, Inc., includes a
3 voice music synthesizer chip. Use of the com-
puter on stage will not interfere with your
playing another instrument. 1 have developed
computer programs to convert the computer'’s
keyboard into a 5% octave music instrument for
fast, plav by ear, song entry in any music kev.
Songs entered this way may be saved on floppy
disk for later performances, Slow to medium fast
songs only. Music entry uses one voice with the
computer generating the harmony. A complete
system costs under $2,800.00. Dealer inquiries
also invited. For more info. write: James Harvey,
159 Dover Rd., Spartanburg,'S.C. 29301.

DEADLINES

FOR
FUTURE ISSUES

MAY 18T ISSUE—APRIL 20TH
MAY 8TH ISSUE—APRIL 27TH

MAY 15TH ISSUE—MAY 3RD
MAY 22ND ISSUE—MAY 10TH
MAY 29TH ISSUE—MAY 17TH
JUNE STH ISSUE—MAY 24TH
JUNE 12TH ISSUE—MAY 28TH
JUNE 19TH ISSUE—JUNE 7TH

*x * %

Philly World Records, an inde-
pendent record label, formed by Pe-
ter S. Pelullo. First release i1s “Like
The Way You Funk With Me” by
Search. Address: 2001 W. Moya-
mensing Ave., Philadelphia, Pa,
19145, (215) 271-8645.

* * X

FHL Communications, a public
relations, promotion and advertising
firm, formed by Frank Lieberman
and Marilyn Arthur. Address: 15910
Ventura Blvd., Suite 1006, Encino,
Calif,, 91436, (213) 906-1068.

* * %

The Music Session, formed by
Miller McMillan and Gregory Ro-
man. The firm will supply advertis-
ing agencies with commercial music.
Address: 435 Beacon St., Suite One,
Boston, Mass.,, 02155, (617) 367-
9000.

*x K %

Making Waves, a publicity firm
formed by Louise Greif. The firm
represents Pete Shelley, Colin New-
man, Fad Gadget and Medium Me-
dium, among other British acts. Ad-
dress: 222 West 37 St., N.Y., N.Y,,
10018, (212) 947-3057.

*x * %

Farr Productions Ltd., a manage-
ment and promotion firm, and sub-
sidiary Farr Horizons Records and
Tapes, by Reginald Farr. The label’s
first release is “The Preppy Song” by
Oscar Brand. Address: 962 Lexing-
ton Ave., N.Y,, N.Y., 10021, (212)
734-8406.

* Kk *x

Farr Productions, Ltd., a multi-
media firm which plans to manage,
promote, distribute and, when nec-
essary, create new properties for
various aspects of the industry in-
cluding music, cinema, theatre and
video. Address: 962 Lexington Ave-
nue, N.Y,, N.Y. 10021 (212) 734-
8406.
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DIGITAL BIRTHDAY—It’s been three years since 3M’s first digital recorders

came for commercial use to L.A.’s Record Plant recording studios. Shown,

left to right, celebrating the event, are Nick Smerigan, Plant general manager;
Chris Stone, Plant president; and Gordon Menard, 3M sales representative.

Speakers, Topics Set For
AES Digital Conference

NEW YORK—Speakers and their
topics have been firmed up for the
Audio Engineering Society-spon-
sored conference “The New World
Of Digital Audio.” The conference
will be held at the Rye Town Hilton
in Rye, N.Y. June 3-6.

According to conference chair-
man Bart Locanthi of Pioneer North
America, the conference will open
Thursday evening June 3 at 7:00
p-m. with an overview of the con-
cepts of digital audio recording and
reproduction conducted by Drs.
Barry Blesser and Tom Stockham.
The overview will be three hours
that evening, and will continue the
following morning.

This opening session will review
the basics for those already in or just
entering the field of digital record-
ing.

Friday morning, following the
completion of the session, the con-
ference will host an in-depth discus-
sion of the various aspects of the
technology. Various international

BASF Global Sales
Escalate 14.1% Over
Those Of 80 Year

NEW YORK-BASF world sales
in 1981 totaled $15.1 billion, a gain
of 14.1% compared to the preceding
year, according to a preliminary re-
port released by the German-based
company.

BASF Group sales advanced to
$14 billion, a 14.6% increase. BASF
Group sales represent sales of ma-
jority holdings in full and half of the
sales of 50% holdings and their ma-
jority holdings.

In spite of the 14.6% rise in Group
sales revenues, the volume of goods
sold was barely 2% higher than in
1980. Sales outside of Germany and
the rising strength of the U.S. dollar
contributed most of the growth. In
particular, BASF companies outside
of Europe achieved above-average
sales gains.

Group earnings were impacted by
increases in raw material costs and,
in part, by inadequate utilization of
capacities, the company says.

The $907 million in capital ex-
penditures in 1981 for the BASF
Group were 11.8% higher than a
year earlier. The increase is mainly
due to the higher dollar conversion
rate applying to capital expenditures
in North America.

leaders of the digital community will
lead the discussion, which ends at
10:00 p.m.

Saturday, June 5 will be devoted
to Part III of the conference, which
will cover the practical industrial ap-
plications of theory. Included will be
data from Japan and Europe about
the Compact Disk. Practical appli-
cation discussions will continue on
Sunday morning, with the conclu-
sion at noon.

Pro Equipment & Services

Audio For Video Work Multiplies

® Continued from page 3

such as the projects we do for DIR’s
‘Silver Eagle Series’ Overall, I’d say
we are up 25% in audio for video
work this year and up 50% over two
years ago.

In Los Angeles, Record Plant
president Chris Stone and Gail
Sacks, executive in charge of the
Plant’s remote division, say audio
support work for both video and/or
film production and radio is up
some 50% and that perhaps two-
thirds of all the remote division’s
work are in those veins.

House recording, popular several
years ago when artists would retreat
to a secluded hideaway accom-
panied by a remote rig for album
work, appears to have faded, adds
Stone. The Record Plant mobile
fleet (four trucks) and L.A’s Wally
Heider fleet, used to capture most of
the live album projects on the West
Coast. But whiie live LP work may
have slipped, Stone adds that the
video related work has not only
made up the difference but is a
much larger business, in fact.

According to Sacks, recent audio
support for video projects done by
the Plant include a headed-for-
MTV Huey Lewis & The News con-
certat L.A’s Country Club, a Stevie
Nicks concert that’s already on
HBO, a Showtime special with co-
median Gallagher, and all the film
audio and album work for Richard
Pryor’s “Live On The Sunset Strip.”
Radio-oriented work is also surging.

“Everyone is much more sound
conscious in what I now call the ‘vis-

DRUM BEAT—Linn Electronics Introduces an Improved,

- NewProducts |

lower priced

LinnDrum, a digital rhythm machine. The drum computer stores as many as
49 different drum patterns. Suggested list: $2,995.

FUTURE MIX—Tom Voegeli (Ieﬂ), vice president ot MPR Productions, and

Tom Mudge, recording engineer, mix a *“St. Paul Sunday Morning” edition for

future broadcast on Minnesota Public Radio. Members of the St. Paul Cham-

ber Orchestra were digitally recorded; 3M digital equlpment was recently in-
stalled In the Minnesota Public Radio production studio.

www.americanradiohistorv.com
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ual arts,”” says Stone. “With stereo
tv broadcasting on the horizon, ev-
eryone wants their projects not only
to look good, but to sound good.”

At the New York Record Plant,
traffic manager Randi Greenstein
and chief engineer Jay Messina, in-
dicate that perhaps as much as 85%
of their work is audio-for-video-ori-
ented.

“We saw a surge,” says Messina,
“once MTV got off the ground last
year. And we’re seeing more cable
video music projects from HBO and
Showtime.”

Recent audio-for-video dates
have included the Simon & Garfun-
kel Central Park concert which has
already resulted in an HBO special,
a double live concert and shortly
stereo videocassette and videodisk
versions; MTV’s New Year’s Eve
party in New York with David Jo-
hannsen, Karla DeVito and Bow
Wow Wow; Garland Jeffries, Mar-
shall Tucker, Mink DeVille; and the
Charlie Daniels Saratoga, N.Y.,
MTYV concert which is also destined
for stereo videodisk and video-
cassette.

Says Jeff Eustis, who bases his

Fedco Audio Labs remote truck in
Providence, R.I, “Absolutely, we’re
seeing much more video and film re-
lated work. The record business
work is very spotty now. 60% of all
our work is either video or film re-
lated.”

Recent projects have included
video shoots of Triumph and AC/
DC in Maryland.

Footnotes Eustis: “It’s only the
beginning. I don’t think we are going
to see the real boom in cable for two
to three years. Then, watch out.”

“We've seen a 10%-15% swing in
the last year towards more video mu-
sic projects,” according to Malcolm
Harper, who operates the Reelsound
remote unit out of Manchaca, Tex.
“About half of our work is video re-
lated now.”

Recent projects have included au-
dio support for a Carole King tele-
vision special, taped in Austin, and
radio work for DIR’s Silver Eagle
series (Dottie West), Westwood One
(Tommy Tutone) and King Biscuit
Flower Hour (Johnny & The Dis-
tractions). Reelsound is gearing up
for the future by prepping a second
mobile trailer.

Agfa Making Tape Mart Gains

TETERBORO, N.J.—Agfa-Gevaert
may be a world leader in photo-
graphic films, graphics systems and
chemicals, but the fastest growing
division of the company is magnetic
tape, which is expanding at a rate of
30-40% a year.

Agfa is not yet in the U.S. con-
sumer market, but it is a strong force
in bulk audio tape market here, as
well as a supplier of blank tape to
recording studios.

Explains Andy DaPuzzo, audio
products manager, “Because the du-
plicating field is in the hands of so
few, it’s possible to be a leader in the
field when only a few companies are
using your tape. But consumer rec-
ognition is difficult because your
name is not on the prerecorded
tape.”

Recognition is even more difficult
at the studio mastering level, Da-
Puzzo says, not because the brand

name is absent but because there’s so
much superstition in studios. “We
have to work a lot harder there,” he
admits. “There’s a little volume in so
many different hands, so we really
have to get the word out.”

Agfa has designed a new stack
hub to help its duplicating tapes
(pancakes) fit together better for
shipping. The tape is also longer,
which means less production time
spent changing pancakes. It comes
in 7,200, 8,200 and 10,000 foot
lengths. “Not all manufacturers can
offer comparable lengths, because
our slitting is better,” DaPuzzo says.

Afga builds all its own tape coat-
ing and slitting equipment. It is spe-
cially designed to fit and work to-
gether. In addition, Bayer, Agfa’s
parent company, manufactures
oxides. As DaPuzzo points out,
“This gives us complete control over
every aspect of tape manufac-
turing.”

S.F.’s Tres Virgos Studio
Thrives In Marin County

By JACK McDONOUGH

SAN RAFAEL, Ca.—In its first
four months of operation the new
24-track Chips Davis-designed
LEDE Tres Virgos studio here has
completed three album projects, to-
gether with numerous demo and ad/
jingle sessions, according to partner
Jerry Jacob.

The three LPs are by the Boys
Town Gang, produced by Bill Mot-
ley for Moby Dick Records; pianist
Ira Stein and oboeist Russell
Walker, produced by Will Acker-
man for Windham Hill Records;
and Laura Allen, produced by Allen
and Peter Georgi for Unity Records.

A self-produced album by former
Sons of Champlin lead guitarist
Terry Haggerty is in progress.

Joan Baez and Grateful Dead
drummer Mickey Hart are among
the artists who have done demos in
the room.

Jacob notes that “since the day
we've been open we’ve been able to
pay all our bills out of session in-
come, and considering conditions in
the business we’re very pleased.”

Jacob did add, however, that get-
ting producers to come out to look at
a new room is a constant battle. “In
every other business I've been in,”
says Jacob, “you can go out the door
with your product and make a sale.
But in this business getting a pro-
ducer, who might live just a few
miles away, to come in to check out
your place is very hard. Of course it’s
the old story. Every studio operator
in the world will tell them that their
studio is the best place there is. But
when they do come here they find
out that there truly is a difference in
what we can attain with this design.
The concept actually works.”

Jacob is also a co-incorporator,
with David Rubinson, of the Cali-
fornia Entertainment Organization,
the new group which has been
founded to fight the efforts of the
California State Board of Equal-
ization to levy taxes—including ret-
roactive taxes and penalties—against
the states’” independent studios (Bill-
board, Feb. 27 and Mar. 20).
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They're students at the East Ha-lem
Performing Arts School.

Kool and The Gang contributed
one thousand dollars to suppert their
school's spezial program of education.
And the Ampex Golden Reel Award
made it possible. It's mcre then just
another awa-d. It's a thousanc dollars
to a charity ramed by artists neceiving
the honor.

For Koal and The Gang, Celebrate
was the album. House of Mcsiz was
the recording studio, and these kids
were the winners.

So far cver a quarter of a miilion
dollars in Golden Reel contr autions
have gone to designated char ties.
For children’s diseases. The arts.
Environmental associations The
needy.

Our wa mest congratulations to
Kool and The Gang, House af Music
and to all of the other fine rescrding
professiona s who've earnec the
Golden Real Award.

AMPEX

Ampex Corporation - One of The Signal Corepanies

www americanradiohistorv com
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LOS ANGELES—Recent Sunset Sound activ-
ity: Richard Simmons completing an Elektra LP,
Dave Appell and Hank Medress producing, Ed
Sprigg engineering, Terry Christian assisting;
Geffen Records OXO tracking and overdubbing,
Ken Mansfield producing, Humberto Gatica en-
gineering, Richard McKernan assisting; Lenny
Warnoker and Ted Templeman producing Mi-
chael McDonald, Jim Isaacson, Stephen
McManus assisting; Michael James Jackson pro-
ducing Jesse Colin Young for Elektra, Jim
Isaacson engineering, Stephen McManus assist-
ing; Andrew Gold producing 10cc; Bruce Botnik
producing/engineering Kenny Loggins with as-
sistance from Peggy McCreary; Akira Inoue pro-
ducing Masaki Ueda for CBS International, Su-
sumu Ohno engineering, Peggy McCreary
assisting; and Eddy Mitchell, French artist, pro-
ducing himself with executive producer Jean
Fernandez, Terry Christian engineering.

Recent Redwing action: producer Mike

Studio Track

Flicker doing overdubs on two projects, Randy
Meisner and the Clocks, engineering by Rolf
Henneman, assisted by Larry Hinds; producer
Steve Nelson doing overdubs with Diana Canova
engineered by Larry Hinds; Rene and Angeled
producing Plush with engineering by Kirk But-
ler; Richard Evans producing the Brooklyn
Tabernacle Choir, Kirk Butler engineering; and
Bert Agudelo producing Charo with engineering
by Larry Hinds.

Carl Anderson cutting tracks at Eldorado for
a new CBS LP, Dick Rudolph producing, Scott
Singer engineering, with assistance from Sarco.
Also there: Ron Magnus producing Shandi, Dave
Jerden engineering, Brian Malouf assisting; and
Tom Verlaine mixing a new Warner Bros. LP,
Dave Jerden the mixing engineer.

Northern California’s Steel Breeze recording
an LP at Rusk Studies, Kim Fowley producing,
Taavi Mote engineering.

Lots of action at Mystic Sound Studios with

T

BABY MATURES—John Waite, left, former lead vocalist of the Babys, work

A et
Arif Mardin are putting

the finishing touches on the upcoming Arista album “Hey Ricky.”

E v

el

on his upcoming Chrysalis solo LP with producer Neil Geraldo of the Pat
Benatar Band.

such artists as the Rayonics, the Movers, Verbal
Abuse, Crown Of Thorns, Superheroines and
Jews From The Valley all recording projects.

The Stingers laying down tracks at Mad Dog
Studios, Kenny Kerner and Steve Kramer pro-
ducing.

John Novello producing two sides for Michael
Mallen at Perspective Sound, Barry Ober engi-
neering.

At Group IV Recording, engineering Matt
Hyde, assisted by Greg Orloff and Andy D’ Ad-
dario, mixing vocal tracks by singers Michael
Johnson and Terri Gibbs on feature film “Waltz
Across Texas” for Garrett Music Enterprises.

* * %

San Francisco Automatt activity: Bill Graham
producing Santana with Jim Gaines engineering
and Maureen Droney assisting.

Pat Gleeson producing Private Eye for Fan-
tasy at his own Different Fur Recording, San
Francisco, Michael Cotton of the Tubes assisting
on the mix, Stacy Baird engineering, Howard
Johnston assisting.

Lou Rawls working on vocal tracks with pro-
ducer Ed Bogas for the upcoming “Garfield
The Cat” television special and album, Jack
Leahy engineering, Jeff Kliment assisting.

Recent activity with the San Mateo, Calif.-
based, Bodacious Audio remote truck includes
the 1981 Bay Area Music Awards at San Fran-
cisco's Civic Center, in conjunction with Hous-
ton recording for the “live” radio simulcast on
KMEL radio 106 FM.

* * *

Tom Chapin’s new LP, “In The City of
Mercy,” was mastered recently at Miami's Cri-
teria with Mike Fuller engineering.

Reelsound's 24-track remote bus was
recently in San Antonio recording Johnny and
the Distractions for “King Biscuit Flower Hour.”
Paul Zullo was producing with Malcolm Harper,
Mason Harlow and Lewis Valis engineering.
Reelsound is Manchaca, Tx.-based.

Action at the Recording Connection, Beach-
wood, Ohio: the Michael Stanley Band working
on a new LP, Michael Stanley producing, Don
Gehman of Miami's Criteria engineering, Jim
Carroccio assisting; Carl Maduri Sr. and Belkin-
Maduri Management producing Money (for-
merly the Muffs); Champion recording with Ar-
nie Rosenberg engineering and co-production
provided by Jim Quinn and Eric Stevens of Hun-
gry Threesome Productions; and Jim Rieger pro-
ducing Bandit, Arnie Rosenberg engineering, Pat
Meehan assisting.

ervices
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ENVIRONMENTAL STUDIO:: <.

. Indigo Ranch Still |
Thriving In Malibu

iy
=

By JIM McCULLAUGH

LOS ANGELES-Six years ago,
Indigo Ranch recording studios
opened for business in Malibu’s Sol-
stice Canyon—an ‘environmental’
studio on a 60-acre ranch only 40
minutes from downtown L.A. It was
the height of the record industry
boom and 24-track facilities were
flourishing like dahlias.

In the intervening years, the music
industry has gone flatand numerous
studios in the glutted Southern Cali-
fornia market have cut back consid-
erably on their operations. Indigo,
though, has remained a strong survi-
vor.

On the one hand, co-owner Mi-
chael Hoffmann would like to credit
the lucky spirit of the land. Several
generations ago it was holy ceremo-
nial ground to Chumash Indians.

More realistically, though, Hoff-
man cites “the blessing of a return-
ing clientele of artists and producers.
The record charts are my best adver-
tisers.”

Recent artist clients have included
Jeff Lorber, Ronnie Laws, Neil
Young, Lenny White, Olivia New-
ton-John and Neil Diamond. Recent
producer/engineer clients have in-
cluded Chris Brunt, Meco Menardo.
Bob Gaudio, George Martin, Bob
Margouleff, Larry Dunn and David
Briggs.

“Of course,” Hoffmann adds, “the
ambience doesn’t hurt either.” The
ranch, with its rustic buildings, over-
looks the Pacific Ocean with views
towards Catalina Island. Clients can
also enjoy a massive El Capitan-like
rock where eagles nest, a full citrus
orchard and both volley ball and
basketball facilities. The more ad-
venturous clients can go canyon hik-
ing between tracks.

The property was owned at one
time by hat industry tycoon John B.

Dickinson’s Rental Firm
Offers Digital Gear Only

NEW YORK-—The business of
renting professional equipment to
recording studios is a specialized
one, but one firm has made it even
more specific. Digital by Dickinson,
based in Bloomfield, N.J,, rents only
digital equipment.

President trank Dickinson ex-

THE VILLAGE RECORDER

is looking for highly qualified mainte-
nance people. Neve-Necam and Studer
experience necessary. Contact Alan,
Joel or Kenny. (213) 478-8227. Salary
open for the right people.
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plains that the company owns two
3M 32-track machines with full edit-
ing, as well as a full JVC two-track
system. Dickinson recently pur-
chased a truck, which can be used in
conjunction with other mobile units
to record digitally. One recent truck
stop: “To Basie With Love,” which
was recorded with Digital by Dick-
inson, and trucks from Unitel and
Le Mobile.

Why offer strictly digital equip-
ment? Dickinson believes, “Digital
is the way things should be; it’s
where we're going to go. Properly
used, it’'s very nice.” The expense, he
says, is relative: “Ten years ago a
$100 Neumann microphone was
considered expensive.”

Studios interested in recording
digitally but unable to afford the ex-
pense may find rental a viable al-
ternative, Dickinson believes. “In
fact, we’re doing what we’re doing
because the studios can’tafford digi-
tal. It’s highly technical and main-
tenance-oriented.” However, if the
equipment is rented, there are no
maintenance headaches.

The idea for the remote unit grew
from Dickinson’s observation that
most remote trucks don’t have the
room for two 32-track machines.
“Since we needed a truck to deliver
the equipment, we decided to have it
double as a mobile unit.”

Stetson whose friend, actor John
Barrymore, was a frequent visitor.
Some of the locals still refer to the
land as the ‘Barrymore Ranch.’

Several years ago, the Moody
Blues, who were recording their
“Octave” LP there, dedicated a song
to Indigo—*Slippin’ In A Slide
Zone.” The facility is only accessible
by a steep, meandering route (partly
unpaved) and the group was record-
ing during an especially heavy rainy
period. At one time Michael Pinder
of the Moody Blues was a co-princi-
pal and Kaplan was the sound and
light expert for the band.

A newer plus is a two-story, wood
chalet where clients can stay for the
duration of their projects.

“We’ve managed to combine the
best of both worlds,” adds Hoff-
mann.

The studio’s track record has also
convinced both Hoffmann and
Kaplan that the studio, which is
housed in a one-story rustic edifice,
has a good audio approach.

The equipment, apart from up-
dating and modifying, is basically
what the studio began with—a cus-
tom built Aengus Engineering con-
sole, 3M multitracks and modified
four way JBL monitoring system.
Newer electronics include Allison
automation and state-of-the-art out-
board gear.

One audio perk is huge collection
of vacuum tube microphones from
the 1950s and 1960s, including Neu-
manns and AKGs.

New Mark Seen
For Exhibitors
At Summer CES

NEW YORK - Although it
doesn’tseem possible, the Consumer
Electronics Group of the Electronic
Industries Assn. reports that the up-
coming Consumer Electronics Show
will yet again set records for number
of exhibitors.

CES, which runs from June 6-9 at
McCormick Place and nearby hotels
in Chicago, will feature a number of
new exhibitors; to date 952 manu-
facturers have applied for exhibit
space.

“We are using every bit of avail-
able space at McCormick Place, in-
cluding hallways on the lobby level,
and former meeting rooms on the
Concourse level,” says William
Glasgow, CES vice president. “And
we still have a waiting list of more
than 25. McCormick Inn is sold out
too, and we have over 130 manufac-
turers of limited distribution lines
with applications for the new Con-
rad Hilton facility which will replace
the Pick-Congress Hotel.”

Special exhibits and conferences
include the following:

® The Design and Engineering
exhibition, with 100 of the most in-
novative consumer electronics prod-
ucts introduced in 1982.

® CES conferences each morning
of the show.

® 16 hours of retail-oriented
workshops and seminars.

e International Comput-A-
Match, a system that allows foreign
buyers to identify companies wish-
ing to sell to specific overseas mar-
kets.
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L.A. Home Video Taping Hearing

o Continued from page 3
didn’t thwart accurate ratings. At
least one rating service, which she
did not identify. is reportedly field
testing a new diary to better count
VCR owners’ viewing habits.
Eliasberg and others in the pro-
movie camp argued that the VCR’s
remote controls make possible the
home deletion of commercials, un-
dermining sponsors’ advertising.
Chairman of the board Eugene H.
Kummel of McCann-Erickson, ad
agency for Sony, like others in the
pro-VCR camp, stressed that film
makers are already getting fair com-
pensation from theatre and cable
and commercial tv. He, too, lauded
the “time shift” advantage of VCRs,
making it possible to record a show
and view it al a more convenient
time. Commercial tv will not be af-

e

+~‘KEYSTONE FOR KIDS ==

S.F. Pilots Music
Education Vid Series :

fected unfavorably by the terrific
surge in VCR home use, he added.

Valenti said two devices, “The
Killer” and “The Editor,” make it
possible to delete commercials auto-
matically. Yet Dave Niederauer,
Western Appliance, San Jose, Calif.,
who doubles as a distributor/re-
tailer, said he tried to find “The
Killer” device, but it was unavail-
able for sale. He said a device like it
merely deleted colored commercials
from a black and white movie show-
ing and left blank gaps in the video
tape, which viewers decried, he
added. On the movie side, it was
noted that research showed 86.8% of
VCR users erase commercials.

Cornell, however, derided the sta-
tistic, stating that her study showed
86% of the 23% supposedly copying
movies as correct.

By JACK McDONOUGH

SAN FRANCISCO—“Keystone
For Kids,” a new music education
video series geared to public broad-
cast as well as in-classroom use, is
being tested here under the auspices
of Chevron/Standard Oil.

Betty Link, a veteran San Fran-
cisco school district music teacher
who conceived the project and
pitched it to Chevron, says that thus
far two sessions have been taped at
the Keystone Korner nightclub, in
front of audiences composed mainly
of the district’s Sth and 6th graders
who are brought out for the special
afternoon concerts.

The first session, taped Jan. 14,
featured Art Blakey and the Jazz
Messengers, with special guest Wyn-
ton Marsalis, in a program titled
“Jazz Messages.” The second, done
Mar. 10, featured Kenny Burrell and
seven players (some of whom flew in
from New York specifically for the
taping) in a program titled “The
Many Roles of the Jazz Guitar.”

Producer for the shows is Ed
Franklin, who serves as executive
producer for Chevron School
Broadcasts. Taping was done by a
three-camera team, under direction
of Garth Harrington, from PBS
channel KIVE (Channel 6) in Sacra-
mento. Phil Edwards did the audio,
with narration by former KJAZ disc
jockey John Gorgone.

Link says the programs, which
will be available free of charge to
any school or any PBS outlet in the
24-state Chevron area, can be had
either as a half-hour entity or as two
15-minute segments.

“We want the programs to be edu-
cational but we also want them to be
entertaining,” emphasizes Link. “If
it’s to be entertaining the half-hour
format would probably be most use-
ful. As an educational tool I think
the 15-minute format would be most
useful. We’d like to reach adults as
well as children. Our audiences have
been the 9 and 10 and 11 year-olds,
but the programs are universal.

“Many people have never listened
to jazz, so these shows are geared to
provide a strong focus, to give them
something to listen for, something to
hold on to.

“That’s why we centered the Bla-
key piece on ‘thythm messages’ and
zeroed in on the rhythm. The Burrell
piece focuses on how jazz evolved
from the blues. And if this series
goes over and Chevron goes into a
regular series we'll do pieces on mel-

ody in jazz and on improvisation
and on many other things.” I'd like
to have Stan Getz on there, and Tito
Puente. So far we’ve had tre-
mendous response from the jazz
community so I'm encouraged.”

Link says the producers have “un-
limited dubbing rights” on the
videocassettes and that the programs
could be made available to commer-
cial as well as public tv. “We’ve had
some requests from commercial as
well as public tv. “We’ve had some
requests from commercial stations
already. And maybe commercial
television could use it to develop a
jazz scholarship fund. That would
be one way of doing it.”

Link notes that the oil company
has a history of sponsorship of musi-
cal education dating back to the
“Standard School Broadcast” a
half-hour program with a teacher’s
guide that aired at 11 a.m. every
Thursday in the Western states from
1930 to 1970. These broadcasts were
under the direction of Carmen
Dragon, who now leads the Holly-
wood Bowl Symphony.

“You'll find many, many people
now in middle age who will say,
‘That’s how I learned to listen to mu-
sic,”” explains Link. “But in 1970
Standard realized people weren’t lis-
tening to the radio so much anymore
and they started putting educational
materials directly into the class-
rooms. They put out many fine
recordings demonstrating various
orchestral and popular instruments.
They interviewed many musicians
like Huddie Ledbetter, John Lee
Hooker, Herb Ellis, Joe Pass and
others.

“It was very enlightened material
and I was so impressed with it that |
wanted to buy some of these things
for my own personal library. So |
tried to find out more, and as a result
I started doing some p.r. work for
them and then made this proposal,
because | felt confident that Todd
Barkan would let us use his club,
Keystone Korner. My proposal was
specifically for jazz programs. There
are already programs on opera and
classical and ballet but jazz has been
neglected.

“Chevron agreed. They did sur-
veys and found that many schools
were ready for video materials. The
schools have moved far enough in
the direction of video literacy that
we all felt the program would make
sense.”

Valenti, who took about half the
time extended to the movie business
and its allies. pictured the Japanese
home electronics empire as “swollen
with profits.” He singled out Matsu-
shita, which he described as the big-
gest VCR maker, for a fourth quar-
ter report in December 1981, in
which profits were $200 million.
Their VCR business for the period
was up 80%. Picture witnesses
pointed up trade imbalances result-
ing from the proliferating VCR mart
and resultant employment in the
craft unions associated with U.S.
films.

Pro-royaity testimony favored the
blank tape/VCR levies, stating the
public could handle such fees. Video
software distributor Dick Anderson
of Sea Coast Appliance, Miami,
stated his wholesale peers are feeling
a recessionary bite. The $50 pro-
posed royalty on VCRs would raise
the price by $100 when it is passed
on to the consumer. Recently he and
Neiderauer said they were selling a
new VCR at $500, where the addi-
tional $50 would add 10% to 20% to
the consumer bite. Valenti empha-
sized that the royalty numbers were
estimates. If the proposal were
passed by Congress, the Copyright
Tribunal would assess the royalties
and review them on a regular basis.
It appeared that the electronics wit-
nesses wanted no part of such a sug-
gestion.

At one point, Tom Railsback (R-
I1l.) asked Valenti how he would
handle the 3.5 million VCRs in use
and the millions of blank tapes in
consumers’ hands. Valenti said he
would favor assessing a royalty on
VCRs and blank video tape sold af-
ter the law was passed. Valenti said
the built-in royalties on books and
records have created no problems

(Continued on page 54

VRA New Name
Adopted By
Retailers Group

NEW YORK-—The Video Soft-
ware Retailers Assn. has changed its
name to Video Retailers of America
(VRA) and has decided to become
affiliated with the National Assn.
of Retail Dealers of America
(NARDA) (Billboard, March 27).

The name change was made
partly to avoid similarity with the
Video Software Dealers Assn., a di-
vision of NARM. The two groups
differ markedly in their methods of
operation.

The VRA is a two-month-old or-
ganization consisting of retailers
whose primary business is the sale
and rental of prerecorded video
hardware and software. NARDA
has been in existence 39 years.

“NARDA’s function in the new
organization will be strictly advi-
sory,” says Jules Steinberg, execu-
tive vice president of NARDA, “al-
though every VRA member will be
given dual membership in NARDA
as well.” Dues for the group are $150
a year.

Steinberg says that, in addition to
aiding the group in its work against
the Mathias Amendment, NARDA
will help VRA put together a tape
rental cost of doing business survey,
business training sessions, a low-cost
bank card program and a comput-
erized electronic bulletin board.
VRA offices are located at
NARDA'’s national headquarters: 2
N. Riverside Plaza, Suite 222, Chi-
cago, Ill. 60606. Phone: (312) 454-
0944.
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MONROE DOCTRINE—Three of a total of 33 contestants show their stuff in

the Marilyn Monroe Look-Alike Contest sponsored by Sam Goody and

Twentieth Century-Fox Video in New York April 3. All seven Marilyn Monroe
titles from Fox were on sale for $50 during the promotion.

Stephen Roberts Tagged
CBS-Fox Group Chieftain

NEW YORK—With Cy Leslie as
head of the newly formed MGM/
UA Entertainment, it was antici-
pated that Stephen Roberts would
head the CBS/Fox joint venture.
That prediction came true last week,
when Roberts, currently president of
20th Century-Fox Telecommu-
nications Division, was appointed
president and chief executive officer
of the proposed CBS/Fox venture.

Others on the CBS/Fox board of
directors come from each of the two
companies: from CBS are president
Thomas Wyman, Broadcast Group
president Gene Jankowski, and Rec-
ords Group president Walter Yetni-
koff. From Fox are chairman Alan
Hirschfield, Monroe Rifkin, partner
in Rifkin-Fox Communications;
and Norman Levy, vice chairman
and president of 20th Century-Fox
Entertainment.

The appointments become effec-
tive when a definitive agreement is
executed.

Operations reporting directly to
Roberts include new cable activities,

the CBS cultural cable channel.
home video activities and the CBS
Studio Center. Dick Cox, president
of CBS Cable, will continue to head
that organization.

A top priority for Roberts in the
home video area includes the merg-
ing of Fox and CBS activities and
the appointment of a division presi-
dent. Yetnikoff will represent CBS’s
interest on home video matters.

The overall headquarters of CBS/
Fox, and the headquarters of the
venture’s cable and home video op-
erations, will be New York. Subsidi-
ary offices for the venture will be
maintained in Los Angeles and
Farmington Hills, Mich., home of
Fox’s current home video manufac-
turing plant, and the site of the joint
venture’s manufacturing and ac-
counting activities in the future.

CBS Studio Center will be used by
CBS, Fox and others for feature film
and program production and will
operate as a separate unit within the
CBS/Fox venture. It will be man-
aged by a joint company committee
reporting to Roberts.

LOS ANGELES— RCA’s
CED videodisk system has re-
ceived an important new ally in
the form of a package of Warner
Home Video titles, the result of a
just consummated agreement be-
tween the two giant software
companies. Significantly, this
marks the first time Warner
product will be available on
videodisk.

RCA SelectaVision Video-
Discs will have non-exclusive do-
mestic rights initially to 35
Warner titles including “Super-
man” and “10.” The titles, which
include two music oriented prod-

RCA CED Gets Warner Titles

ucts—“A Star Is Born” and
“Woodstock™— should be begin
to enter the marketplace by sum-
mer and fall, as part of RCA’s
new monthly release patterns.

Additionally, the pact gives
Warner Home Video several fu-
ture options. Among them: the
right to distribute videodisk
product themselves in the future
should they wish; access to
RCA’s custom pressing services;
and an option to acquire patent
licenses and CED technology
should Warner Communications
elect to build a CED plant of its
own.

Chrysalis Video Adds Distributors

LOS ANGELES—Chrysalis has
added more distributors for its home
video product. They include Winn
Video, N.Y.; Media Concepts, St.
Petersburg, Fla.: H.W. Daly, Hous-
ton: Video Artists, Minneapolis;

ZBS, Cleveland; and United Inde-
pendent Distributors, L.A.

Recently Chrysalis reached agree-
ments with four major Canadian
distributors for its home video prod-
uct.
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® Continued from page 53

with sales. He stressed the important
part ASCAP has played in royalty
regulation over the years through
continual surveillance of industry.

~ Video

Both Sides Screen Views During L.A. Video Hearings

Valenti’s side often referred to the
blackening skies over the record in-
dustry, precipitated by widespread
audio home taping (see scparate
story). Representatives Pat Schroe-

der (D-Colo.) on numerous occa-
sions expressed a similar fear, em-
phasizing that a law must seek to
govern well into the future,

One of video software’s most

Ri=

Thes'ofyotarrmwho;won‘ledlokeep
the world safe for democracy... and meet girls.
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AN IVAN REITMAN FILM :
BILL MURRAY
STRIPES

#* HAROLD RAMIS # WARREN OATES # P.J. SOLES # JOHN CANDY »
MUSIC B ELMER BERNSTEIN DIRECTOR OF PHOTOGRAPHY BILL BUTLEE AS.C
WRITTEN BY LEN BLUM & DAN GOLDBERG AND HAROLD RAMIS -
PRODUCED BY IVAN REITMAN AND DAN GOLDBERG
DIRECTED BY [VAN REITMAN
1981 Columbia Pictures indu gries, Inc
All Rights Reserved

eloquent spokesmen, George Atkin-
son, founder of Video Station, the
400-odd franchise store network
across North America, took the ad-
vice of Kastenmeier and cut his pres-

Now available on videocassette.

HOME ENTERTAINMENT

A DIVISION O COLUMBIA PICTURES INDUSTRIES, INC., COLUMBIA PLAZA, 2URBANK, CA 91505

©1982 COLUMBIA PICTURES INDUSTRIES INC. ALL RIGHTS RESERVED

entation down to three minutes,
which constricted the ebullient fran-
chise chain entrepreneur to speaking
only of the first purchase overtones
in the royalty proposal.

Railsback spoke on the fair use
criteria, codified in the 1976 Copy-
right Act, especially the copying of
an entire copyrighted production by
home tv. His questions often seemed
to harry witnesses representing VCR
makers.

Richard H. Orear, president of the
National Assn. of Theatre Owners;
Gene Allen, vice president of the
stagehands’ union; Howard Oliver,
local secretary of the AFTRA local;
and Jud Taylor, president of the Di-
rectors’ Guild of America, flayed
VCRs for diverting possibly revenue
from filmmakers. Union speakers
spoke at length about unemploy-
ment that ranged from 20% to 50%
of their organizations’ members.

Actor/producer Clint Eastwood
pointed out that six out of 10 films
never make black ink, citing VCRs
as another possible drain on profits.

The electronics group universally
flayed this pessimistic talk, stating
that no proof of such depressed busi-
ness conditions could be directly
laid to VCR penetration in the U.S.

The VCR troupe even rang in a
reputed consumer advocate, Carol
Tucker Foreman, who seemed well
known to the Congresspersons.
Foreman stated that she was there
because in the film studio vs. Sony
litigation, the only consumer de-
fendant played dead and didn’t
really speak out during the suit. She
urged the Congressional committee
to get a better fix on how the con-
sumer will be affected by the pro-
posed legislation.

Disney Bows
Summer Home
Video Promotion

LOS ANGELES—Walt Disney
Home Video is launching a special
summer promotion offering dis-
counts on the studio’s classic cartoon
titles.

Called “Disney’s American Sum-
mer Cartoon Sale,” mechanics of the
program include a special savings to
customers on the purchase of any of
Walt Disney Home Video’s seven
classic cartoon collections. Regular
price is $49.95 but the limited-time
program offers them for a 20% sav-
ings at $39.95.

All seven Disney cartoon video-
cassettes will be specially packaged
along with a free, 16 oz., hot and
cold mug featuring Mickey Mouse,
Donald Duck and Goofy.

Each of the seven Disney cartoon
collections contains four to six origi-
nal Walt Disney cartoons featuring
Mickey Mouse, Donald Duck and
other Disney cartoon characters.
Some have not been seen in movie
theatres for over 25 years.

Paragon Acquires
Swank Films

LOS ANGELES—Paragon Video
Productions, a subsidiary of Las
Vegas’ King Of Video, has acquired
exclusive rights for home use to 50
feature films from Swank Telefilm,
LA

Among titles: “The Pilot.” “Happy
Hooker Goes To Washington,”
“Joe,” “Dr. Heckle & Mr. Hype.”
“The Apple,” “God’s Gun,” “The
Man From Button Willow,” “Sav-
age Weekend,” “Going Steady” and
“American Nitro.”
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Horror Movie Titles |

Prove To Be A Howling Success

NEW YORK-VCR owners
have shown unquestionably that
they like to have their pants scared
off. Video dealers find that horror
and cult movies sell even more
strongly than many major releases.
the companies supplying horror ti-
tles say their business is going
through the roof.

Media Home Entertainment, for
example, purveyor of “Hallow-
een,” “Blood Beach,” “Hell
Night,” “‘Maniac” and “The
Haunting Of Julia,” expects its
sales to double this year, to $16
million. That growth, according to
president Ron Safnick is due
largely to the strength of those hor-
ror titles.

Top sellers at stores around the
country include “Scanners,” “The
Howling” and “The Texas Chain-
saw Massacre,” all on Billboard’s
Top 40 chart, along with “Tool
Box Murders,” from Video Com-
munications Inc. Other hot titles
include “I Spit On Your Grave,”
“Slasher,” “Friday The 13th” and
“Prom Night.” * ‘Prom Night’ does
well with teenage girls,” says Matt
James, president of Video Insight
in Belmont, Calif.

The interesting angle is that
these titles seem to sell with little
help from special promotions or
merchandising aids. A few of the
smaller firms specializing in horror
titles offer posters and counter
cards, but many do not, and they
insist it hasn’t hurt their sales. This
may partly be due to the fact that
these titles sell for $44.95 to $55.95.
for the most part.

Some of the independents with
horror offerings are:

By LAURA FOTI

® Budget Video: Titles include
“Night Of The Living Dead,”
“Horror Express,” “Vampyr” and
the silent classic “Cat And The Ca-
nary.” Merchandising aids: post-
ers and a monthly flyer.

® Capitol Home Video: Titles
include “Delerium.” “Incredibly
Strange Creatures,” *“‘Demon
Lover” and “Death Journey.” No
promotional aids are available.

® Family Home Entertainment:
Titles include “Slaves Of The Can-
nibal Gods” and “Beyond At-
lantis.” There are no promotions,
but sales manager Roger Chan
says a promotion is in the offing.

® Nostalgia Merchant: Titles
include “The Thing From Another
World,” “Invaders From Mars,”
“Plan Nine From Outer Space,”
“Hideous Sun Demon” and the
1942 version of “Cat People.” Nos-
talgia Merchant has run special
promotions around Halloween
time, as well as offering incentives
for the “Blast-Off Series” of sci-
ence fiction titles. Posters and
other POP material is available.

® VidAmerica: Titles include
“Human Experiments,” “The Un-
seen,” “The Thing” and “The Ber-
muda Triangle.” Four-color post-
ers and promotional sheets are
available.

® Wizard Video: Titles include
“The Texas Chainsaw Massacre,”
“I Spit On Your Grave,” “Zom-
bie,” “The Boogey Man” and “The
Devil's Wedding Night.” On the
newly formed Cult Video label, ex-
pect to see “Snuff” and “Blood-
feast.” a title from the 1960s that
has been out of circulation. Wizard

offers full-size posters on each title,
as well as color flyers, boards and
other dealer supports.

Why does horror sell? One rea-
son many offer is that these movies
are not on television and only spo-
radically in theatrical release.
“Any horror title that'’s been suc-
cessful in the theaters will do well
in home video,” Wizard president
Charles Band believes. “Our films
haven’t been accessible to the gen-
eral public. They have a high re-
peatability factor, and they’re
great for parties.”

“People like to be scared,” is
how Steve Stumbriss, Budget
Video sales manager puts it.

“Horror has always done well at
the box office,” adds Earl Blair,
vice president of Nostalgia Mer-
chant. “It gives people a thrill
without being something they ac-
tually have to experience. Our
films are ‘B’ horror classics, seldom
seen elsewhere, and they do have
some good moments.

“Middle-of-the-road titles often
don’t do as well as some of these
shlocky titles,” Blair continues.
“The public wants something ex-
citing, titilating, rather than every-
day problems.”

planation, the fact is that there are
plenty of customers willing to shell
out hard-earned cash for such
movies as “They Saved Hitler’s
Brain.” And dealers report that
horror titles sell even better than
they rent, further evidence of that
repeatability factor. When they do
rent, the same customer often
comes back a number of times for
the same title.

Whatever the psychological ex- g

Atlanta Firm Adds
200th Cable System

By RUSSELL SHAW

ATLANTA—-Temmpo, Inc, an
Atlanta-based multi-service video
marketing and cable production
company, has recently through sub-
sidiary Cable Marketing Group,
Ltd., added the 200th cable system
to its nine-state network. In the same
period since its founding in October,
1981, the firm has launched artist
management and music publishing
interests which now profit from ex-
posure in the markets being serviced
by Temmpo.

States Mike Greene, Temmpo’s
president and former manager of the
city’s Apogee Studios: “Local cable
operators are only now becoming
aware of the potentially huge reve-
nues they can generate with adver-
tising and programming appealing
to their specific area. They are be-
ginning to utilize various means to
fulfill this promise, from the wo
minutes an hour many large cable
networks allow for local tags and
spots, through heretofore unutilized
local access capabilities, to ‘down
time’ on a particular channel when
there is no national feed.”

To fulfill these needs Greene, Rob
Senn, executive vice-president and
former MCA national promotion di-
rector, and project development di-
rector Danny Lipson have a number
of marketing projects underway.
Among these will be a Southeastern
test-marketing campaign with At-
lantic Records. To be launched May

I with artist undetermined as o
press time, it will be the first under-
taking of its type between local cable
systems and the music industry.

Encouraging cable operators to
develop their local origination sta-
tions, Temmpo, Inc. is presently bro-
kering a variety of advertising and
programming Services, ranging in
length from 30 seconds to an hour.
These include a video fashion series,
a show on parachuting, and political
spots for candidates with jurisdic-
tions matching or overlapping those
cable systems working with Cable
Marketing Group, Ltd.

Temmpo is financed entirely by
private venture capital. Lipson does
state, however, that “the cable sys-
tem we are working with ideally
should have at least 4000 sub-
scribers.” For its brokerage services,
Temmpo, Inc. would receive com-
pensation varying upon the produc-
tion cost of the show/spot it is offer-
ing, as well as the size of the targeted
area.

While Temmpo receives much of
its programming from independent
producers, the company is originat-
ing its own offerings as well. These
include a contemporary christian
special being planned with Word
Records for this summer, as well as
entertainment clips of artists cur-
rently engaged by Temmpo’s talent
arm.

RCA VidDisks
Earn RIAA
Gold Plateaus

NEW YORK 10 feature film ti-
tles from RCA SelectaVision Video-
Discs earned the first videodisk-only
certified Gold Awards from RIAA/
Video last March for audited sales
of at least 25,000 units and $1 mil-
lion at suggested retail list price (and
rental income, if applicable).

Also certified in March for Plati-
num status was “The Blues Broth-
ers” on MCA Videocassette/ MCA
Videodisc and *“9 To 5 on 20th Cen-
tury Fox Video videocassettes. Plati-
num levels signifies a minimum
50,000 units and $2 million at sug-
gested retail list price and rental in-
come.

Additional Gold Awards certified
in March included combined video-
cassette/videodisk citations to MCA
Videocassette/MCA Videodisc for
“Slapshot” and three to 20th Cen-
tury-Fox Video for “Hello, Dolly,”
“The King And I,” and *“Tora-Tora-
Tora.”

The ten RCA titles include:
“M*A*S*H." *“The Muppet
Movie,” “Airplane.,” "“Grease.”
“Heaven Can Wait,” "Rocky,” “Sat-
urday Night Fever,” “Fiddler On
The Roof,” “The Godfather” and
“Star Trek—The Motjon Picture.”

‘Taps’ Coming
LOS ANGELES—“Taps” will be

released by 20th Century-Fox Video
on videocassette for rental.
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T These are best selling videocassettes compiled from retail sales,
_‘5_ (] including releases ir both Beta & VHS formats.
I & ¢
= 4§ Tme
& g x  Copyright Owner, Distributor, Catalog Number
1 1| 9| FORT APACHE, THE BRONX
Vestron VA-6000
2] 12 5| THE HOWLING
20th Century-Fox Video 4075
3|1 2001 3| ONLY WHEN | LAUGH
Columbia Pictures Industries, inc., Columbia Pictures Home Enter.
10462
4| 2| 9| CONTINENTAL DIVIDE
Universal City Studios, Inc., MCA Oistributing Corporation 71001
S| S| 24| ATLANTIC CITY
Paramount Pictures, Paramount Home Video 1460
6| 4| 7| RICHARD PRYOR LIVE IN CONCERT
Vestron VA-4000
7 6| 15| CLASH OF THE TITANS
MGM/CBS Home Video 700074
8| 10| 19| AN AMERICAN WEREWOLF IN LONDON (ITA)
Universal City Studios inc., MCA Oistributing Corporation 77004
9| 13| 9| CANNONBALL RUN
Vestron VA-6001
10| 28| 2| THE FRENCH LIEUTENANT'S WOMAN
Juniper Films, 20th Century-Fox Video 4586
111} 2 9| PHYSICAL
Universal City Studios Inc., MCA Oistributing Corporation 55050
12| 9] 13| MOMMIE DEAREST (ITA)
Paramount Pictures, Paramount Home Video 1263
3] 3 5| SCANNERS
20th Century-Fox Video 4073
14| 7| 13| PATERNITY (ITA)
Paramount Pictures, Paramount Home Video 1401 55
15| 17| 27| STIR CRAZY (ITA) hY)
Columbia Pictures Industries Inc., Columbia Pictures Home Enter. By
10248¢ r
16| 19| 4| oumso X
Walt Disney Home Video 24 | R
17| 38| 63| AIRPLANE (ITA) o
Paramount Pictures, Paramount Home Video 1305 »
18 | 8| 11| TEXAS CHAINSAW MASSACRE @
Wizard Video 034 =
19 m HELL NIGHT @
Media Home Entertainment, M 157 4
20 | 14| 19| FOUR SEASONS @ (ITA) 2
Universal City Studios Inc., MCA Distributing Corporation 77003 o
21 | 25| 30 | THE JAZZ SINGER (ITA)
Paramount Pictures, Paramount Home Video 2305
22 | 27| 27 | THE BLUE LAGOON (iTA)
Columbia Pictures Industries Inc., Columbia Pictures Home Enter.
10025¢
23 | 15| 23 | KRAMER VS. KRAMER (ITA)
ngusrr%bia Pictures Industries Inc., Columbia Pictures Home Enter.
1
24| 22| 18| APOCALYPSE NOW (ITA)
Paramount Pictures, Paramount Home Video 2306
25 | 32| 37 | CASABLANCA (iTA)
United Artists, 20th Century-Fox Video 4514
26 | 30 [ 13 | FIRST MONDAY IN OCTOBER
Paramount Pictures, Paramount Home Video 1408
27 |16 | 4| AEROBICISE
Paramount Pictures, Paramount Home Video
28| M 3 | EIGER SANCTION
Universal City Studios, Inc., MCA Distributing Corporation 66043
29 m ORDINARY PEOPLE
Paramount Pictures, Paramount Home Video 8964
30 | 18 ( 8| LORD OF THE RINGS
Thorn 605 (EMI)
31 { 31| 11| STUDENT BODIES
Paramount Pictures, Paramount Home Video 1476
32 | 36| 23| THIEF
20th Century-Fox Video 4550
33 HALLOWEEN (i
m Media Home Entertainment 77005
34 | 23| 11 | VICTORY
MGM/CBS Home Video 600108
35111 8 | ONE FLEW OVER THE CUCKOOS NEST
Thorn 604 (EMI)
36 | 26 | 23 | THE POSTMAN ALWAYS RINGS TWICE
MGM/CBS Home Video 700077
37| 4 7 | RAGGEDY MAN
Universal City Studios Inc., MCA Distributing Corporation 71003
38 | 35 | 27 | ENDLESS LOVE (ITA)
Universal City Studios Inc., MCA Distributing Corporation 77001
39 [ 23 | 3 | IN PURSUIT OF D.B. COOPER
Universal City Studios, Inc., MCA Distributing Corporation 71002
40 | 39| 5| TOOL BOX MURDERS
VCl 10154
@ Recording Industry Of America seal for sales of 25,000 units plus ($1,000,000 after returns) (Seal indicated by

dot). A Recording Industry Of America seal for sales of 50,000 units plus ($2,000,000 after returns) (Seal indicated
by triangle). (ITA) International Tape/Disc Assn. seal for net sales and/or rentals of at least $1,000,000 at wholesale.

(Seal indicated by [TA seal).
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WEMBLEY FESTIVAL REVIEW

Country

Familiarity Is Key To Appeal

LONDON--Promoter Mervyn
Conn is considered to have staged
another successful country music
festival at the Wembley Arena here,
despite the economic woes of the
music industry and the country as a
whole.

Now known as the Silk Cut Festi-
val, through Conn’s sponsorship
deal with the tobacco company, the
event sold 30,000 tickets across April
9-12. And although this is 2,000
fewer than for last year’s show, Conn
claims, “Such a minimal loss of cus-
tomers represents something of a
miracle at this time.”

And on stage during the final
night, as American singer Don Wil-
liams brought the audience to its col-
lective feet, Conn proclaimed,
“Wembley will not disappear and
the festival will not disappear.”

The Silk Cut Festival was also
considered an artistic success, with
Williams’ showstopper of an act an-
other notch in a career that’s already
highly regarded in Britain.

His performance comprised
mostly familiar songs from his reper-
toire, gently projected, with tight in-
strumentation from the Scratch
Band, now earning a powerful repu-
tation in its own right here.

Earlier on closing night, Roy Or-
bison, also rated highly in Britain
though over a longer period than
Williams, pulled a standing ovation
with material that has barely varied
over the past two decades.

These two performers pinpointed
the whole success of the festival: fa-

U.K. HONORS
FOR ALABAMA

LONDON-—Alabama, which has
yet to perform in Britain, was named
best international group during the
course of the International Country
Music Awards ceremony, part of
Mervyn Conn’s Silk Cut Festival at
Wembley here.

Other US. acts to come through
as award winners were Don Wil-
liams and Emmylou Harris in the
male and female best international
singer categories.

British singer Tammy Cline col-
lected two awards, as top UK. fe-
male and in the section for most
promising international act. Frank
Ifield, a one-time pop chart topper,
was named top British male country
singer. Poacher picked up the best
U K. group title award for the third
consecutive year.

The awards were voted for by
readers of the Country Music
Roundup consumer magazine in as-
sociation with the Mervyn Conn Or-
ganization.

By TONY BYWORTH

miliarity. The established names on
the artist roster were the real crowd
pleasers, welcomed and received ina
kind of “old friends” network.

Boxcar Willie, the most recent star
in the eyes of the British public, was
another winner and he, too, relied
on familiar material. Country mu-
sic’s “hobo” featured songs from
Jimmie Rodgers and Hank Williams
in mainly traditional programming.

Marty Robbins also trekked
through familiar paces, with hit ma-
terial linked with consummate
showmanship, and another standing
ovaltion greeted him as he ended the
inevitable “El Paso.”

British fans were clearly delighted
that Jerry Lee Lewis's recent and
near-fatal illness hadn’t checked or
affected his highly individual per-
formance style and he was a coun-
try-rockabilly success on the Sunday
evening performance. A night ear-
lier, Jimmy C. Newman continued
his successful overtures to the British
public with his unique contempo-
rary cajun presentation to come up
with another triumphant artistic suc-
cess.

Kris Kristofferson, seen in Britain
previously on tour but never before
at Wembley, leaned heavily on orig-
inal songs and was another success,
along with Mel Tillis, whose local
debut was long overdue. Tillis, with
a track record of hit titles familiar in
Britain, was another to find the right
blend to get through to local country
addicts.

But if the long-loved names stole

the main thunder, a number of the
newer acts received positive re-
sponse. Among them were current
U.S. chart successes Razzy Bailey
and Terri Gibbs, while harmonica
man Terry McMillan, accompanied
by the Nashville Superpickers, looks
set for a substantial British follow-
ing. Another name already breaking
through is Florida-based country
rocker Tom Gribbin who, along
with his Saltwater Cowboys, made a
valued contribution to the festival.

There was a great reception for
George Hamilton 1V, long a house-
hold name within the British coun-
try scene, and another for Ronnie
Prophet, who hosted three of the
four nights as link man, mixing
songs, gags and outstanding guitar
work.

Among other acts were longtime
Grand Ole Opry favorites Kitty
Wells and Porter Wagoner:; contem-
porary singer/songwriters Billy
Swan, Guy Clark and Jerry Foster;
and steel guitarist Lloyd Green, an-
nually made very welcome by fans
at this event. Roy Drusky and
Jeannie C. Riley were strongly fea-
tured and Kelly Foxton is a new-
comer who looks set to build a U.K.
following, certainly judged by Wem-
bley applause.

On the British domestic front,
there were good performances from
Tammy Cline, the Roxon Road-
show, Carey Duncan, Colorado,
Rose-Marie and Lonnie Donegan,
all individual stylists and standing
up well in comparison with the U.S.
“invaders.”

COINCIDES WITH NEW LP

Bare Tour To Key On Major Markets

NASHVILLE—Timed to coincide
with the release of Bobby Bare’s
newest Columbia LP. “Ain’t Got
Nothin’ To Lose,” Variety Artists is
coordinating a similarly titled tour
for the artist to take him into key
U.S. markets.

The tour has been designed by the
agency (which signed Bare four
months ago) to include geographic
regions where Bare has previously
established sales and airplay
strengths, and markets where expo-
sure will be used to reinforced sales
of the new LP. The tour, which cov-
ers the East and West Coasts, as well
as the Northeast, Midwest and
South, will put Bare into headline
sttuations playing 1,000 to 2.000-seat
venues. Ticket prices have been
structured to fall into the $7.50-$9.50
range, depending on the hall and on
the strength ot the package. (Open-
ers on the tour’s various dates in-
clude Gail Davies, Lacy J. Dalton,
Terri Gibbs. and Gary Morris.)

The tour is being sponsored in
each city by an individual country
radio station presenting the concert,
tied in with label giveaways and pro-
motions.

According to Rod Essig, Variety
vice president, the key to his particu-
lar tour lies in its emphasis on
presenting Bare as a multi-format
artist.

“We put him into Mama’s Coun-
try Showcase in Atlanta,” Essig
notes, “but then we also put him into
Rumours there, which is definitely
not a country venue. We had him at
Gilley’s and Billy Bob’s, but we also
have him booked into the Agora
chain, which doesn’t normally use
country talent. We want to capitalize
on Bare’s diversity, the fact that he
can play to both country and AOR
audiences and be successful.”

“Ain’t Got Nothin’ To Lose” is

Bare’s first studio collaboration with
producer Allen Reynolds.

® NASHVILLE—Willie Nelson
has launched the first phase of his
“Always On My Mind” tour through
the midwest and southern states
playing mainly coliseum dates. Also
on Nelson’s agenda is his first ap-
pearance on NBC-TV’s “Tonight
Show.” May 18. a seven night run at
Caesar’s in Las Vegas beginning
May 20. and his television debut
with the CBS-TV film “Coming Out
Of The Ice,” May 23.

® NASHVILLE—Columbia artist
Johnny Cash has wrapped up film-
ing in Kerrville, Tex. for his 60-min-
ute May CBS tv special starring

Newsbreaks

Crystal Gayle and John Anderson.
Cash is also hosting “Saturday
Night Live” this week (17). Next
month, Cash begins filming a made-
for-television movie adaptation of
the book, “Murder In Coweta
County.” on location in Georgia.

® FT. PAYNE, ALA.—June 4 has
officially been declared “Alabama
Day” in the state to tie in with the
RCA group’s “June Jam” concert,
which is expected to draw 25.000
people to their hometown.

® NASHVILLE-J&B Records
has changed its name to Myrtle Rec-

ords to avoid confusion with Texas-
based J&B label. Current releases on
Myrtle are “Stealin’ The Feelin’ ” by
the Four Guys, and “Sunday Go To
Cheatin’ Clothes” by Darlene Aus-
tin.

e WHEELING, W. Va -Toll-
free phone lines have been set up for
ticket reservations to the sixth an-
nual Jamboree In The Hills July 17-
18 at Brush Run Park. 15 miles west
of Wheeling. Two-day tickets are
$40; tickets for one day only are $25.
Jamboree In The Hills’ toll-free
number is (800) 624-5456.
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BACKSTAGE MOMENT—-MCA artist Terri Gibbs shares a quick chat wit

host Ralph Emery prior to her appearance on the National Kidney Founda-
tion’s second annual “Country Music Festival’ radiothon at the Opryland Ho-
tel in Nashville.

Chart Fax

No Tears For Skaggs As
Hank Shatters Record

By ROBYN WELLS

NEW YORK-Ricky Skaggs
leapfrogs over Hank Williams Jr. to
secure his first No. | single with
“Crying My Heart Out Over You”
(Epic). But Williams can’t complain
since his “High Notes” album bows
this week, giving him a grand total of
eight LPs on the chart. This eclipses
Williams’ old record of having seven
albums on the country chart at one
time, more than any other living art-
ist.

Skaggs’ feat makes him the fourth
artist to earn his first country topper
thus far in '82. He follows on the
heels of Gene Watson, Juice Newton
and Ed Bruce. Only three acts—
Charly McClain, Sylvia and David
Frizzell & Shelly West—had broken
to the top for their first No. 1 single
by this time last year. A total of six
acts—the aforementioned trio, plus
Earl Thomas Conley, Ronnie
McDowell and Steve Wariner—
managed to reach the country sum-
mit for their premier time in ’81.
And coincidentally, none of the six
have yet received a second ticket to
the country summit.

Skaggs’ rendition of “Crying My

Live Disk Cut At
Opryland Theatre

NASHVILLE—"Bluegrass Spec-
tacular,” featuring the Osborne
Brothers and guests Mac Wiseman
and the Lewis Family, has been re-
leased by RCA Nashville as the first
live recording to be done at Opry-
land’s Theatre by the Lake. The LP
is emceed by Roy Acuff.

The project was conceived by
RCA Nashville’s division vice presi-
dent of operations, Jerry Bradley.
The Osbornes regularly record for
CMH Records, while the Lewis
Family is on Canaan Records.

For The Record

NASHVILLE—A recent photo
entitled “Gladewater Glad-Hand-
ings” (Billboard, April 10) inadvert-
ently omitted the name of radio sta-
tion KEES-AM, which sponsored
Mel McDaniels’ autograph session
held at the Westward Flea Market in
Longview, Tex. Approximately
1,500 fans turned out for the event.

Heart Out Over You” climbed a full
20 notches higher than the original
Flatt & Scruggs’ version, which
peaked at 21 in 1960. The tune was
the second charted single for the
venerable bluegrass duo, following
“Cabin In The Hills,” which topped
out at nine in 1959.

Sunshine: Three artists who
launched their careers on the Sun la-
bel—Johnny Cash, Jerry Lee Lewis
and Carl Perkins—crash onto the al-
bum chart this week at superstarred
29 with “The Survivors” (Colum-
bia). Lewis also debuts on the singles
chart with an old Hank Williams’
tune, “I'm So Lonesome | Could
Cry.” Released posthumously, the
song went to 43 in 1966 for Williams.

Another former Sun Star, Elvis
Presley, is also in the spotlight on
this week’s singles chart. Willie Nel-
son jumps to superstarred four with
“Always On My Mind,” a tune
which Presley took to 16 in 1973.
And Pete Wilcox bows at starred 90
with “The King,” a medley of Pres-
ley tunes, including “Jailhouse
Rock,” “Return To Sender” and
“Hard Headed Woman.”

Twitty Time: Conway Twitty
chimbs aboard at superstarred 62
with “Slow Hand.” the song which
peaked at two on the pop chart last
year for the Pointer Sisters. Del
Reeves hit 53 on the country chart
last year with the same tune.

CONGRATULATIONS TO BARBARA MILLER. THE
SACRAMENTO SONGWRITERS ASSOCIATION'S
1981 COUNTRY AWARD WINNER.

THIS TALENTER SONGWRITER-PERFORMER IS
CERTAIN TO BECOME A LEADER IN THE RELD OF
COUNTRY MUSIC. HER AWARD WINKING SONG.
“TRY AGAIN.” IS A TRUE INSPIRATION TO OTHERS.

WE SINCERELY WISH BARBARA MHLLER THE BEST
OF LUCK IN HER PURSUITS AND THANK YOU FOR
ALLOWING US THE OPPORTUNITY TO BRING
THIS 600D NEwS TO YOU.
J. CARR LEWIS
DIRECTOR-PRODUCER

916-366-3581
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7¢ Superstars are awarded to those products demonstrating the greatest airplay and sales gains this week (Prime Movers). % Stars are awarded to other products demonstrating significant gains. @ Recording Industry Assn. of America seal
for sales of 1,000,000 units (seal indicated by dot). A Recording Industry Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle).
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countrg Survey For Week Ending 4/24/82
€ Copyright 1982, Billboard Publications. Inc No part of this pubfication may be reproduced
stored in a retrieval system. or transmitted. in any torm or by any means. electronic. mechanical

cene photocopying. recording, or otherwise, without the prior written permission of the pubhsher
— S € €
By KIP KIRBY s s
Some duets are manufactured in the studio, AR — 28| 8 Tl
for financial reasons. Some duets are contrived x o g Artist, Label & Number : : g Artist, Label & Number
to assist sagging careers. Some duets are = | S| 2| (Dist Label) | 3] % | (Dist Label)
created with the hope of resulting musical
; 4 1| 6| MOUNTAIN MUSIC 40 | 26 | 25 DESPERATE DREAMS
:gfclfl.esA:od "r'f‘;';t::e’e are t[h(:)se ‘1?035[0"?| % Nabama, RCA AMLL 4229 Eddy Raven, Elektra 5E 545
e e pertectiney canonlybe called "nal- | 1501 4 | 5 | ALWAYS ON MY MIND 81| 41| 7| GIVIN' HERSELF AWAY
p ES. L . willie Nelson, Columbia FC 37951 Gail Davies, Warner Bros. BSK
RCA looks like it's got one of these on its ﬁ 3636
hands with the new team of Gary Stewart and 3| 7| BUCKONBUCK o [Prles| o] e new soum
Dean Dillon. Stewart and Dillon share uncannily ﬁ ! 5y Hank Williams, Jr., Elektra/Curb
similar vocal and instru- s |2 §”LLJI"E ES‘.‘MFE SILOEG ME | SE-539
mental styles. They also coree Jones, Bt [CIZIEp|  AINT GOT NOTHIN' TO
share a passionate fond- Y| 6 12| Anauy * LOSE
ness for lyrics about ;G%OSheppard. Warner/Curb BSK Bobby Bare, Columbia FC 37719
honky tonks, wild nights ) 44| 23| 27| BET YOUR HEART ON ME
and country women. And Y (10 |25 ménsrb Nr% - Jjohnny Lee, Full Moon/Asylum
it their music is forged Ricky Skaggs, Epic FE 37193 o sl
from common, hard-living - i ﬁ 51| 2| WHEN A MAN LOVES A
experience, their lifestyles ! 7|7 (11| SOUTHERN COMFORT WOMAN
are definitély mitror re¥lections Since they were Coreay Tty SEieitialE 1160005 Jack Grayson, Koala 15751
first introduced by RCA Nashville's vice presi- 8129 ggBR?:E sol:s[ MCA 5294 ﬁ 03 mf";af{f?m"!ﬁ'gma
. dent Jerry Bradley—who had a hunch the match ge S8, ([,ekym] em e
PARTON PROFILE—Bennie Ray, left, weekend host of Music Country Net- might be inspired—Stewart and Dillon have 31§ 8128« (BIGNRIY 47 | 471 3| ONE NIGHT STAND
work Interviews RCA recording artist Randy Parton. The interview will be  been virtually inseparable. perieltagserd o B3NS R e e s
used as an artist profile for the live satellite radio program which is a joint ven- They've been writing together night and day, 10858 F‘EELS SO RIGHT A 5E-538 (Etektra)
ture of WSM radio and AP Broadcasting. meshing their creative energies and living half RO 48| 36| 82| GREATEST HITS A
- 16 (11 | THE DAVID FRi AND
their time in the studio trying to get down on P SHELLY WESTRAZEIEILJ%A Anne Murray, Capitol S00 12110
. " . tape what their marathon sessions create. They i 49 | 48 | 33| THERE'S NO GETTING
Randy Parton Hlts REtall & Radlo have so much material, according to Stewart, 17! 4 :‘T'::;(;IVV:SBSK o OVER ME @
] that there may be a procession of Gary Stewart : : Ronnie Milsap, RCA AHL1 4060

NASHVILLE-RCAartist Randy ~ and KLAC-AM Los Angeles; g Dean Dilln dusts nstoad of only the ane Teaq o Domets Bon CFE o | 35 |156 | GREATEST HITS &
Parton is on a radio/retail promo- ~ KSON-AM and KCBQ-AM San  called-for album. 13 113 | 10| FEEUN' RIGHT Waylon Jensings, RCA AAL1-3378
tional tour through southern Cali- Diego; KBBQ-AM Ventura; and Meanwhile, their first LP is to be called, ap- ' Razzy Bailey. RCA AHLL 4228 51/43| 8 ILE
fornia to suppert his new single, 'KUZZ-AM Bakersfield. Parton propriately enough, “Brotherly Love.” The title 14 (12 |31 | GREATEST HITS Loretta Lynn, MCA 5293
“Oh. No.” produced by Mike Post judged a country talent contest at the cut, penned by Gary and Dean, is currently on Willie Nelson. 52| 49| 20{ FIRE & SMOKE

o BNCHRy oit = (Gelishy WR IS lHe Marina Mariott Hotel in Marina del the charts with a powerful push planned by RCA. Columbia KC2 37542 Earl Thomas Conley,

The tour will include Tower and Rey prior to performing a set,and he ~ So serious are Dillon and Stewart about this She|19 |41} YEARS Ao L3 CT (O
Whzrehouse outlets, various one-  isdoinginterviews to discuss hisnew ~ project that though both have previously and The Statler Brothers, B3y o3p A2 MRV s
stops, and radio stations KHJ-AM teaming with producer Post. adamantly shied away from organized touring A Le002 ) U .

situations, they've agreed to do a threé-date | |16 1146 | FANCY FREE A SH] SOy s4)ROBDY
major market showcase tour and a series of club The Oak Ridge Boys, MCA 5209 2,11:,3'25‘,312'330
dates together. (The showcases are slated for 17 (14 {57 | JUICE A
LA, N.Y. and Dallas.) ﬁ Juice Newton, Capitol ST 12136 5|98 25 g::ﬁ:ytsﬂ; ':gsm“ 4151
‘We're just two ol hittbillies,” says Dillon, 25 | 3| THE DUKES OF HAZZARD '
with an arm around Stewart. “‘But we're singin’ Various Artists, Scotti Bros. FZ a6 |42y 1 ﬁ:ERAe:vEfT& ':allys Cline
A L o o 37712 (CBS) '
about what's real. An' we're havin' fun doin’ it. RCA AHL1 4127
(not that anyone who was privvy to the duo's re 19 120 (79 | GREATEST HITS A 57| 57| 39| WITH LOVE
cent interview sessions at RCA’s Nashville of- Keony Rogers.]Liberty]LOD 11072 John Confee, MCA 5213
fices could possibly think otherwise.) 20 |21 | 9| ME AND MY RC. 58 (52| 28| NOT GUILTY
Willie Nelson is on a heavy promotion tour for ‘ ;‘E‘;’szﬂ'ff"fégg I G ELia"v Gatlin & theCGaallin Brothers
his new album, “Always On My Mind,” winding andCoumbialiC 7364
up with a week-long appearance in Las Vegas 21 |18 (42 f:‘:ﬁo:egugheh?‘{gofma 39 | 61|128| THE BEST OF
beginning May 20 at Caesar’s. Two days before 22 |28 |38 | e PRES.SURE IS ON EIDk?IEsggBm g
his grand opening there, Willie makes his first Hank Witliams Jr. -
guest shot on NBC's “Tonight Show" with Fiektra/Curb 5E 535 ﬁ’m L{:ﬁuw.m?r:’ssn. EleltiarGor
Johnny} Ca:son._And on May 23, Ns|Sqn S deput ﬁ 27 | 5| SEASONS OF THE HEART E1-60100 (Elektra)
tv movie, “Coming Out Of The Ice,” airs on rival John Oenver. PCA AHL1 4256 61/ 60| 13| ONE TO ONE
network CBS. 24 (15 |98 | MY HOME'S IN Ed Bruce, MCA 4910
The National Kidney Foundation was over- ALABAMA @ 62! 62! 53| 1 LOVE EM ALL
whelmed when its eight-hour April 4 country ra- Aiabama, RCA AHL1-3644 1.G. Sheppard
diothon raised almost $1 million in pledges and 25 (22 |77 | GREATEST HITS @ Warner/Curb BSK 3528
contributions. This total is expected to soar well The Oak Ridge Boys, MCA 5150 63 | 65128 WHISKEY BENT AND
over the $1 million mark, too, when all the par- Ao (32 | 2| CHARUE SINGS HELL BOUND
’ ticipating stations finish reporting the results of EVERYBODY'S CHOICE fank Vj‘é"a:‘;é'm
their various individual promotions and con- Charlie Pride, RCA AHL1-4287 PR
tests. The show was staged live from the Opry- 27 |29 |30 | STRAIT COUNTRY o HO.RIZON &
, . 8 Eddie Rabbitt, Elektra 6E-276
land Hotel, hosted by country’s most in-demand George Strait, MCA 5248
: 5 g : (Continued on page 60) 28 128 | 6| | AINT HONKY TONKIN e m';.sma%?. &Ele':tEravtClz:
for more than 50 years the €llis Auditorium NO MORE 6 278
) bt 3 Joe Sun, Elektra E1 60010 9
hos been the place in Memphis for touring ic I THE SURVIVORS BB 6 G N Wags
. 5 Johnny Cash, Jerry Lee Lewis and
music shows, stage productions, rock, country, Car Pk, alumbis £ 3751 Woner . 65 585
E 30 (30 |36 M
gospel ond blues concerts. €llis has two hallls, b et T L) B ot B T
HEART BREAK EXPRESS Charly McClain, Epic FE 37108
one seats 4300 the othgr, 2400- Underground e I Doty Paton, RCA ML 14289 | 68 | 63| 31|  FAMILY TRADITION
parking, contemporary lighting and specially 32 (31 19 | CIMARRON e TR
A s Emmylou Harris,
controlled acoustical ceiling panels for great . e 69| 54| 40| ESPECIALLY FOR YOU
: 3 " 33 (33 |82 I AM WHAT | AM @ Ocn Williams, MCA 5210
sound. €llis has the largest stage in Memphis & George Jones, Epic JE 36586 70| 70 (207 | STARDUST A
- 45 3 LAST TRAIN TO HEAVEN Wwillie Nelson, Columbia JC 35305
ond a stage lift that ollows performers to play Bowcr Wilke Man Sieet ST | 71[ 68| 4| ASK ANY WOMAN
o 3 73001 (Capitol) Con Hunley, Warner Bros. BSK-
to their audience from floor or stage level. 35 |37 |57 | SEVEN YEAR ACHE B 0L st 1
A ' 2 R Cash, Columbia JC 36965
The price? Call ond you won't believe the % oo Is || Soneasip o Tompal and the Glser Brothrs
R Flektra 5E 542
Sound vou heor. plon to moke Eddie Rabbitt, Elektra S5E 532 73| 69| 33 lleVE'a
. 1 . . 3 37 |40 (80 | GREATEST HITS A
your music beautiful in Memphis. ’ fowe isn ROA ML 72 ||| e SR
- 38 138 8 KIERAN KANE Rodney Crowell,
BENEFIT NUMBER—Rex Allen Jr. A N Clee T e11 6000 Wrnr Bohers 55 3587
performs a song from his newest 39 (34 (31 | HOLLYWOOD, TENNESSEE | 75| 67| 38| TAKIN IT EASY
| -—-E Warner Bros. album on the national e R S0 I e L 6
S = 3 3 country music radiothon fundraiser ; A ’
¢ Superstars are awarded to those products demonstrating the greatest sales gains this week (Prime Movers).

PEllflt§ éuggt?g‘lum ChluSlc Halls sponsored by the Kidney Founda- % Stars are awarded to other products demonstrating significant gains. @ Recording Industry Assn. of America

ar- of the beowti ook Convention Center tion. The day-long radio event ema- seal for sales of 500,000 units (seal indicated by dot). A Recording Industry Assn. of America seal for sales of

Cail Guy Coffey (901) 523-2982 nated live from Nashville. 1,000,000 units (seal indicated by triangle).
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Esquire Magazine

Forgot 15 Country Music Greats.

When Esquire Magazine came out with its “Heavy equal ease” and applauded her authenticity and
f 100 of Country Music” this month, it was a cinch that respect for country traditions, the article neglected to
Emmylou Harris would be among the chosen few. mention one very important fact: Emmylou Harris is
She was. really 16 people.
But noticeably absent from the roll call of country So here, for the record, are Emmylou Harris and the
music greats were the members of the Hot Band, “Forgotten Fifteen.” Emmylou’s newest album,

.as well as the tour and studio personnel who- Cimarron (BSK 3603), is dedicated to one of them—
contribute to the sound that's often simply labeled John Ware, drummer and guiding force behind the
“Emmylou Harris.” Hot Band. And to the others, Emmylou would like to

And although Esquire paid tribute to Emmylou'’s dedicate her latest hit single, “Tennessee Rose” (WBS
f ability to perform “pure, crystalline versions of coun- 49892), and the upcoming “Born To Run” (7-29993),
try standards and contemporary country/rock with shipping April 28. -

Rex Allen, Jr.
John Anderson
Bandana

Because Emmylou doesn't forget.

WARNER COUNTRY. THE NAME BRAND.

Karen Brooks ~ Rodney Crowell  Frizzell & West Con Hunley T.G. Sheppard

Jimmi Cannon Gail Davies Emmylou Harris  Gary Morris Judy Taylor -

~ Guy Clark Buck Owens Wright Brothers

- : ,
On Warner Bros. and Warner/Viva Records and Tapes.

www.americanradiohistorv.com
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Country

GeneralNews

LANE BRODY
“He’s Taken”—ﬁ

This attractive newcomer from
Racine, Wisc. is actually no new-
comer to performing: she’s been a
singer since she was in high school
and moved to New York at 18 to
pursue music full-time.:

She’s a veteran of numerous na-
tional jingles; her clients have in-
cluded Juicy Fruit gum, Kentucky
Fried Chicken and McDonald’s. She
left Manhattan and a busy commer-
cial schedule for L.A., where she
auditioned one night at the Palo-
mino’s “talent night” and won a per-
manent spot with the club’s house
band. Through friends, she was in-
troduced to Steve Wax (former P/A
Records president) who became her
manager and put her with producer
Michael Lloyd. Through Lloyd, she
signed with EMI-America/Liberty.

A talented songwriter as well as
vocalist, Brody often composes with
Tom Bresh, and the pair collabo-
rated on the title theme for the up-
coming movie, “Tough Enough,”
sung by T.G. Sheppard.

This feature is designed to spotlight
acts making their debut on Bill-
board’s Hot Country Singles and Hot
Country LP charts.

New On The Charts

o
i -

YOUNGER BROTHERS
“Lonely Hearts”—ﬁ

While growing up in Grand Val-
ley, Tex., James and Michael Wil-_
liams were the “younger brothers”
of four children. Their experience in
the entertainment industry goes
back to that childhood. At ages 11
and 12, they joined their mother to
form a gospel trio, soon adding rock
and country influences to their
sound, which at one point was imita-
tive of George Jones and Buck
Owens.

James and Michael formed a rock
group, the Playboys of Edinburgh,
in 1963, after the British rock music
invasion. The band played for nine
years, recording for Columbia, Uni
and Capitol, achieving regional
popularity with the song “Look At
Me Girl” in 1966. They toured with
major artists, including Roberta
Flack, and played the Whiskey club
in Los Angeles.

After Playboys disbanded, the
Williams brothers returned to Hous-
ton where they have played clubs
and written songs. Last year, former
regional MCA promotion director
Danny O’Brien attracted the atten-
tion of several MCA executives with
a Younger Brothers demo. The pair
were signed, and this is their first
single as the Younger Brothers.

® Continued from page 58

radio MC, Ralph Emery. Featured performers
during the national radiothon fundraiser were
Tennessee Express, Don King, Terri Gibbs, Earl
Thomas Conley, Ricky Skaggs, Frizzell & West,

" Razzy Bailey, John Hartford, Terry McMillan and

Pittsburgh Steeler/sometimes country singer
Terry Bradshaw.

Two “unexpected moments” of the Kidney
benefit came when both Charlie Daniels and
Carl Perkins called in over the phone to offer
their pledges. (In fact, Perkins challenged other
musicians to follow suit.) And Rex Allen Jr.
dropped by for an impromptu guest appearance.
The special was produced by Gayte Hill and was
intercut with pre-taped segments excerpted
from NBC's "Country Sessions.”

The Statler Brothers broke an attendance
record in Omaha which had stood for a century
when the group sold out eight shows in six days
at the Ak-Sar-Ben hall there. A total of 80,323
people saw the Statlers, the highest number for
cne act since the facility was built back in 1884.
(THAT'S what we'd call a long-standing record.)

Whoops: Little WHIM-AM in Rhode Island
may be small, but not as small as Scene made
the station seem in a recent column! The day-
timer is Skw, not lkw, as we reported. Our
apologies to WHIM, which is valiantly upholding
country music in that state!

Johnny Russell sauntered (if that's the
proper word) by Scene’s offices last week to
share his excitement about the new music hall
he's opening next month (May 15) in scenic
Eureka Springs, Ark. Called lohnny Russell's
Mountain Music Hall, the 1,220-seat theatre is
being designed and built for Russell by his part-

1 NashvilleScene_ |

ner, Bob Harlow. It's situated on (what else?) a
mountain; the $450,000 structure features
$20,000 worth of stage lighting, a 16-track
sound board, and a separate sound/light booth.
Russell is curtailing all his road touring; fans can
catch his new show, however, any time in resi-
dence at the Mountain Music Hall.

Will he miss the road work? Maybe, he says—
but he expects to keep the theatre full during
Eureka Springs’ very active tourist season, and
when the weather turns cold for the winter ...
his BMI royalties might cover a trip down to
warmer tropical climes! (Russell is the author or
co-author of numeraus country hits, including
“Act Naturally,” cut by Ringo Starr; “He’ll Have
To Go,” by lim Reeves; and a song the Statlers
have out right now, “You’ll Be Back.”) Plus he'l
continue recording, probably with Atlanta-based
Tanglewood Records.

Now We've Heard Everything: Mel Tillis plays
Tammy Wynette’s husband in a two-hour edition
of tv's “Love Boat.” (He sings “Burning Memo-
ries”—we don't know what she sings.) By the
way, isn't it interesting that every time George
Jones makes headlines in the news, it seems like
Tammy’s in the papers at the same time? While
Jones hit, the media recently for his cocaine/
drunk driving/car wreck exploits, Tammy got

“her own share of ink for another stay in the hos-

pital, where she was treated for “undiagnosed
stomach disorders.” Nerves, perhaps?

In response to heavy radio insistence, Elektra
Records in Nashville released “Slow Hand” by
Conway Twitty. The label discovered that more
than 300 stations around the country were play-
ing the cut from the “Southern Comfort” LP.
“Slow Hand" was shipped the same week "The
Clown" Hit No. 1 nationally.

Drake Making
Inroads In
Music Publishing

. ® Continued from page 16

Music; Justin Tubb’s Cary and Mr.
Wilson companies; Tommy Cash’s
Tomcat Music; Ray Pillow’s Pow-
dermill Music; Speak Music, a part-
nership between Drake and fiddler
Buddy Spicher; and a newly-formed
division called United Steel, special-
izing in steel guitar material and
owned by Drake and instrumentalist
Jimmy Crawford. (Selections from
the United Steel catalog are due to
be released in album form by Craw-
ford on Drake’s First Generation
Records label as “Steel Crazy.”)

Rose Trimble provides adminis-
trative services for the Drake-man-
aged enterprises. The company has
completed negotiations for synch li-
censing on the upcoming film
“Waltz Across Texas,” keyed to Er-
nest Tubb’s similarly-titled song.

With Drake’s internal expansion,
more push has been placed on the
foreign market, including the instal-
lation of a telex for overseas commu-
nication with the company’s foreign
licensees. Demos and masters are cut
in the firm’s in-house 24-track facil-
ity, Pete’s Place.

Other activities coordinated by
Drake Music Group include songs
placed on international K-tel and
Ronco packages; a Columbia House
LP compilation spotlighting Ernest
Tubb (keyed to a syndicated tv show
called “Country Music Celebra-
tion”); Dick Clark’s tv special titled
“Ernest Tubb: An American Origi-
nal”; A Scandinavian Tubb album
release; and an Intercord LP in Ger-
many, Austria and Switzerland fea-
turing two cuts apiece by members
of First Generation’s “Stars Of The
Grand Ole Opry” series, produced
by Drake.

The Nashville-based firm finds no
difficulty with its Southern site. Rick
Sanjek, vice president of the Drake
group, and Trimble make periodic
trips overseas to discuss material
with foreign label a&r executives,
while communicating daily by in-
house telex with sub-publishers and
licensees abroad.

With nine signed writers and a
more aggressive approach to catalog
administration, Drake hopes to con-
tinue its international expansion in
publishing through such copyrights
as “If Drinkin’ Don’t Kill Me (Her
Memory Will),” cut by George
Jones; “Why Lady Why” by Ala-
bama; “Everytime Two Fools Col-
lide,” a duet chart hit for Kenny
Rogers and Dottie West; and the
Kendalls® “Pittsburgh Steeler.”
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New LP/Tape Releases

® Continued from puge 23

WOODS, REN
Azz \zz
LPElektra E160006 . .. ... ... $8.98

WORLD BACKWARDS
Flesh

LP Numinated UK JAMS9 . . ... .. .$1098

JAZZ

BICKERT. ED, TRIO, see Frank Rosolino

BRAFF, RUBY
Very Sinatra
LP Finesse FW37988
CAFWT37988
COLEMAN, ORNETTE
Of Human Feelings
LP Antilles AN2001
CRAM, PAUL
Blue Tales In Time
LPONnari006 ...........coooieiiiii, $8.98
DAVIS, MILES
We Want Miles
LP Cotumbia C238005 (2)
CA C2T38005
FLANAGAN, TOMMY
The Magnificent
LP Progressive 7059........................... $8.98

GILLESPIE, DI1ZZY
Musician C.

p "R
LP Pablo Live D2620116

HAWES, HAMPTON
Everybody Likes Hampton Hawes

LP Contemporary 3523 ......................... $8.98
HERMAN, WOODY
The Third Herd
LP Discovery DS845 .............ccoeeeee . $8.98

LEWIS, MEL, & THE JAZZ ORCH.
’Make Me Smile’’ & Other New Works
By Bob Brookmeyer

LP Finesse FW37987
CAFWT37987

MANNE, SHELLY

Double Piano Jazz Quartet
LP Trend TR527

PASS, JOE

ira, George, & Joe
LP Pablo Today 2312133.............. ....... $8.98

ROLLINS, SONNY

No Problem
LP Milestone M9104

ROSOLINO, FRANK, with ED BICKERT
TRIO
Thinking About You
LP Sackville 2014 ...................ccooee L $8.98
SACKVILLE ALLSTARS
Saturday Night Function
LP Sackville 3028 ... .
SEALY, JOE
Clear Vision
LP Sackville 4007 .............ooeeeei $8.98
SHEEP, ARCHIE
| Know About The Life
LP Sackvite 3026 ............ ...... ... . ... $8.98
SMITH, BILL, ENSEMBLE
The Subtle Deceit Of The Quick Gloved
Hand
LP Sackville 4008 ...........c....cc.oeoii. $8.98
TIBBETTS, STEVE
Northern Song
LPECMECM11218 ... ... ... ... $9.98
WEATHER REPORT

Weather Report
LP Columbia Audiophile HC476 16

THEATRE/FILMS/TV

ANNIE
Soundtrack
LP Columbia JS38000
8T JSA38000
CA JST38000

CAT PEOPLE

Soundtrack
LP Backstreet BSR6107 ... ... $9.98
CABRSC6107.. ... oo, $9.98

DINER
Soundtrack
LPElektraE160107E

CLASSICAL

BACH, JOHANN SEBASTIAN
Complete Easter Cantatas
Wied|, Esswood. Equiluz, Nimsgern,
Wiener Sangerknaben, Tolzer
Knabenchor, King's College Choir With
The Leonhardt Consort, Leonhardt &
Concentus Musicus Vienna, Harnoncourt

LP Telefunken Germany 635551 (5)...... $54.90

BEETHOVEN, LUDWIG VAN
Diabelli Variations
Serkin
LP RCA Red Seal ARL14276 .................. $9.98
BRESNICK, MARTIN
Three Intermezzi; Conspiracies;
Mumford: Linear Cycles |I; Quartet No.

Bock, Dick. Braunlich, Dahiman, New York
String Quartet

LPCRISD468. ... ............... ......$8.95
CAGE, JOHN
Chorals; Cheap Imitation
Zukofsky

LPCP 7 i $8.95

FALLA, MANUEL DE
Master Peter’s Puppet Show: Psyche;
Harpsichord Concerto
Soloists, London Sinfonietta, Rattle
LP Argo UKZRGO921 ..o, $11.98

FINE, VIVIAN
.Missa Brevi; Quartet For Brass &
Momenti
De Gaetani
LPCRISDA434 .. ..o $8.95

GLASS, PHILIP
Solo Violin Works; Xenakis: Solo Violin
Works; Scelsi: Anahit
Zukofsky
LPCP? 6 oot $8.95

HINDEMITH, PAUL

Symphony In B Flat; Konzertmusik Op.
41; Geschwindmarsch

Univ. of Michigan Wind Ensemble &
Symph. Band, Reynolds

LP Univ. of Michigan SM0003 ............... $8.95

JOPLIN, SCOTT
Rags: Johnson: Stride Pieces
Bolcom, Albright

LP Univ. of Michigan SMO004 ...... .. . $8.95
LAZAROF, HENRI
Canti; Consoli: Vuci Siculani
Robert Wagner Chorale, Martin
LPCRISD465 ..o, $8.95

MAHLER, GUSTAV
Symphony No. 2, "'Resurrection’’
Tennstedt
LP Angel Digital DS83916

MORENO TORROBA, FEDERICO
Homenaje A La Seguidilla; Castelnuovo-
Tedesco: Guitar ConcertoIn D, Op. 99
Romero, Moreno Torroba

LP Angel Digital DS37880................... $10.98

PEYTON, MALCOLM
Songs From Walt Whitman; O’Brien:
Instrumental Music
Bearsdlee, The Percussion Group,
Reconnaissance

LPCRISD466 ... ......... i $8.95

SCHUTZ, HEINRICH

German Lieder
Ensemble/Capella Lipsienis. Knothe

LP Philips Holland 9502062 . . ... $11.98
Italian Madrigais
Capella Lipsienis. Knothe

LP Philips Hottand 9502061 ........... ... $11.98

SCRIABIN, ALEXANDER
Piano Sonatas #1-10; 2 Early Sonatas;
Fantasia Op. 28
Szidon

LP DG Japan MG8653/6(3) ... . ... .$41.94

MISCELLANEOUS

FONDA'’S, JANE, WORKOUT RECORD
Various Artists; Narrated By Jane Fonda
LP Columbia CX238054 (2)
CA XT238054 (2)

h

To get your pany’s new
and tape (no EP’s) releases listed, ei-
ther send release sheets or else type
the information in the above format
on your letterhead. Send to Bob Hu-
doba, Billboard, 2160 Patterson St.,
Cincinnati, Ohio 45214.

| 3 ¥

MEN FRIDAY—Chrysalls’ Huey Lewis of Huey Lewis and the News, left, and
actor Peter Fonda joke backstage on the set of ABC-TV’s “Fridays’” show
where both were guesting.
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Top Honors To Cleveland
At AGA Job Awards Fete

MEMPHIS—The Rev. James
Cleveland was the big winner at the
American Gospel Music Academy’s
Job Awards at the Orpheum Theatre
here, April 4.

Cleveland captured honors for
best male gospel singer, best song-
writer, best gospel song (“God Is™)
and best community choir (James
Cleveland and the Southern Califor-
nia Community Choir).

Edwin Hawkins, who served as
the event’s co-host with the Staple
Singers, accepted three awards: for
the the Hawkins Family for best
mixed group; for Tramaine Hawk-
ins for best female gospel singer;
and for Walter Hawkins for best
record producer.

Best album was Al Green’s “The
Lord Will Make A Way,” while best
sermon on an album honors went to
the Rev. J. W. Williams Jr.’s “I Fell
In Love With A Prostitute.”

Other group honors went to the
Mighty Clouds of Joy for best male
group; the Clark Singers, best fe-
male group; and Bountiful Blessing,
best church choir.

Inducted into the AGA Hall of
Fame were J. Robert Bradley, the
Five Blind Boys, Mahalia Jackson,

the Meditation Singers, the Spirit of
Memphis and the Songbirds of the
South.

Between presentations at the two-
hour awards show entertainment by
Silina Miller and the Dance Syndi-
cate, Spirit of Memphis, the Rev. Le-
roy Liddell and the First Family,
Sonny Mashburn, Dan Greer,
Leona Daniels, Dr. Charles Hayes
and the Cosmopolitan Church of
Prayer, the Voices, Pilgrim Jubilees,
the Original Five Blind Boys and the
M&M Singers. ROSE CLAYTON

Full Sail Bows
Heartland Label

ORLANDO, Fla.—Full Sail Pro-
ductions has started a Christian mu-
sic label—Heartland Records—and
will issue its first album July 1. The
album features Prodigal, a contem-
porary Christian group from Cincin-
nati.

Heartland is headed by Jon
Phelps, who is also in charge of a&r.
David E. Brown is the label’s general
manager and executive vice presi-
dent.

BLACKWOODS HOMECOMING

Summer Singing Meet Set

MEMPHIS--More than 20 gospel
acts are scheduled to participate at
the combined Mid-South Summer
Singing Convention and Blackwood
Brothers Homecoming, to be held at
Cook Convention Center, June 17-
19. The event will start with a golf
tournament, The Blackwood Open.

Scheduled to perform June 17 are
the Goodman Family, the Florida
Boys, the Kingsmen, Bill Baize, and
the Blackwood Brothers and Rick
Price.

On June 18, the lineup is the
Northam Singers, the Rex Nelon

Grand Ole Gospel

NASHVILLE—Grand Ole Gos-
pel Time, for the past 10 years an ad-

junct to the Friday night Grand Ole
Opry, is scheduled to be produced
for weekly television and radio syn-
dication.

Tv syndication will be funded and
carried out by Hollywood Pacific
Studios. Musicworks will handle the
radio syndication. The format for

Singers, the Dixie Echoes, the Hin-
son Family, the Blackwood Broth-
ers, R. W. Blackwood and United
Sound.

Performing June 19 are the Speer
Family, the Cathedrals, the Masters
V, the Blackwood Brothers, the Rus-
sians, One Accord and Jerry Wayne
Bernard. The Blackwoods will
present a free concert at the First As-
sembly of God, June 20.

The concerts start at 7 p.m. Tickets
range from $4 to $8 for each show
and are available through the Black-
wood Brothers Evangelistic Assn. at
(901) 458-2366.

In Syndication

both shows will be 30 minutes of
gospel singing, emceed by the show’s
founder, the Rev. Jimmy R. Snow.
The live stage show features a
preaching segment by Snow that
will not be included in the edited
versions.

Bill Anderson Jr., a spokesman for
the program, says Grand Ole Gospel
Time will be targeted to secular ra-
dio and tv outlets.

i
RAMBO RITE--Following his presentation of a Dove award to Dottie Rambo

(center) as songwriter of the year, Johnny Cash, left, Rambo and ASCAP’s
Merlin Littlefield watch a video clip of other Dove winners.

Sparrow Begins Marketing Push
For Talbot’s Birdwing Catalog

NASHVILLE—Sparrow Records
has launched a comprehensive mar-
keting campaign for its John Mi-
chael Talbot Birdwing label catalog
to both Protestant and Catholic au-
diences. Involved are point-of-pur-
chase displays, newspaper and
magazine ads, conference exhibits
and tours.

CANTATA CREATION - Birdwing
recording artist John Michael Tal-
bot and Sparrow Records president
Billy Ray Hearn (seated) listen to a
playback of Talbot’s new choral
cantata, “‘Light Eternal.” Due for a
fall release, the album features, in
addition to Talbot, the National Phii-
harmonlc Orchestra of London and
a 120-voice choir.

Talbot’s last six albums have been
pushed to Catholic buyers as a part
of the overall marketing strategy.
The albums are the current two-
record “Troubadour Of The Great
King,” “For The Bride,” “Come To
The Quiet,” “Beginnings,” “The
Painter” and “The Lord’s Supper.”

To spotlight this collection, Spar-
row developed a multicolored free-
standing rack, labelled “The Music
Of John Michael Talbot,” and dis-
tributed it to more than 450 Chris-
tian bookstores and to 140 Catholic
stores. The rack is stocked with
copies of all six albums.

Sparrow is focusing on “Trouba-
dour Of The Great King” with ad-
vertisements in such Catholic publi-
cations as “Twin Circle” and
“National Catholic Register” via the
“Review Of Music” insert. The in-
sert is also being carried in several
diocesan newspapers around the
country. “St. Anthony Messenger” is
an additional Catholic ad vehicle for
the label.

Instead of specifying a particular
source for buying the LP, the ads say
“Ask for the album wherever rec-
ords and tapes are sold.” Bob Angel-
otti, whose joy Productions does the
public relations for Sparrow, ex-

Gusto Establishes
Distribution Arm

NASHVILLE—Gusto Records
has established a division to manu-
facture and distribute records for
gospel labels. To date, it has agree-
ments with Swaggart Ministries,
Calvary Records and Voicebox Rec-
ords. It is also considering signing
gospel artists to its Starday subsidi-
ary label, although no such signings
have yet taken place.

Robert L. Jones, who heads the
new division, says that instead of
distributing mainiy to the usual
Christian bookstore outlets, “85% of
our effort will be with large rackjob-
bers, retail stores and distributors.”
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By EDWARD MORRIS

plains that the label considers the
notation sufficient because Sparrow
product is distributed widely to
secular record stores by MCA. (The
special Talbot rack, however, was
not sent to any secular outlets.)

Since “Troubadour Of The Great
King” commemorates the 800th an-
niversary of the birth of St. Francis
of Assisi, Sparrow has made a direct
mail sales approach to about 270
separate Franciscan communities in
the U.S. So far according to market-
ing vice president Bill Hearn, the la-
bel has received orders for more
than 400 albums from the 50 to 55
communities that have responded.

Sparrow displayed Talbot’s music
last week at the National Catholic
Educational Exhibitors Convention
in Chicago.

Talbot, himself is currently doing
multimedia concerts at various

Catholic churches, working with a
small company of dancers and the
local church choirs and orchestras.
The concerts are primarily keyed to
“The Lord’s Supper” album but also
includes works from the other ones.

He will be appearing at the an-
nual Christian Booksellers Assn.
meeting, the Christian Artists Semi-
nar and the National Day of Prayer,
May 6, in Washington, D.C. at
which time he will make a presenta-
tion to President Reagan. In October
and November, Talbot will be tour-
ing Europe and plans to follow it
with a tour of India.

Hearn reports that Talbot’s move
into the Catholic market has not di-
minished his appeal to Protestants.
“It’s been an addition rather than a
split,” Hearn says. He estimates that
the Catholic addition has raised Tal-
bot’s record sales by about 10%.
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International

Greek Music Industry Steeped In Cultural Tradition

Next week, music industry leaders
Jrom around the world will gather in
Athens for Billboard’s 1982 Inter-
national Music Industry Conference.
The magazine's correspondent in
Greece, John Carr, here provides
some background on the event’s lo-
cale.

ATHENS—Basking in the sunny
southeastern corner of Europe,
Greece has recently returned to its
cultural “family,” becoming the
10th member of the European Eco-
nomic Community (EEC) about 12
months ago. But the country still has
many economic resources untapped,
particularly in the music industry.

For the past 10 years or so, suc-
cessive governments have been look-
ing to make Greece an economic
and cultural link between the
Middle East and Europe. The coun-
try’s pressing plants supply the Arab
marketplace with almost all its legi-
timately traded cassettes, while more
and more of Greek artists have been
gaining popularity in the West
(among those with some longevity in
this respect are Maria Callas, Demis
Roussos and Nana Mouskouri).

It was in Greece that what was ar-
guably the first song contest in his-
tory took place, on the Aegean is-
land of Delos in the Seventh
Century BC, when a guitarist named
Terpandros won first prize.

Now, a mere 27 centuries later, the
country’s top-selling music is still
flavored with a unique Greekness
that is the vital element of domestic
and international hits by local sing-
ers and musicians.

The late Maria Callas, for ex-
ample, exemplified some of the an-
cient Greek dramatic traditions.
More recently, the distinctiveness of
Demis Roussos cannot properly be
duplicated north or west of the Bal-
kans. And Nana Mouskouri has
been said to embody the “clearness
of Greece’s landscape™” in a voice
that is sharp and yet smooth at the
same time.

Handling and projecting Greek
talent today are seven major record-
ing companies and an indeterminate
number of independents. Four of
the seven major companies are
branches of multinationals EMI,
PolyGram, CBS and WEA. The re-
maining three are purely Greek:
Minos Matsas, Music Box and Lyra.

It was EMI which got the record
manufacturing industry under way
in Greece, in 1930, after a coopera-
tion agreement was signed between
the British Columbia Gramophone
Co. and the Gramophone Co., both

of which merged to form EMI in
Britain a year or so later. Soon the
company offices and pressing plant
were completed and within the first
year of operation the first locally
made disk came off the presses.

At that time, the tiny Greek mar-
ketplace justified a working week of
only two days, at most three.
Recordings were made in the halls of
the larger Athens-sited hotels.

Greece’s first recording studio was
built at the EMI works in 1936. It op-
erated almost continuously until its
closure in August, 1981. And during
that time it helped make history, for
it was there that Sophia Vembo, one
of the first Greek vocalists to achieve
nationwide fame, used her unde-
niably sultry voice to record a series
of emotion-stirring hits that spurred
Greek forces to victory when Musso-
lini’s Italians invaded the country in
1940.

EMI stayed in the forefront of
Greek developments after World

War II, using magnetic tape for the

first time in the country in 1954 and
pressing the first 45 r.p.m. single the
following year. The first LP was
pressed in Greece in 1961, featuring
a collection of Greek folk songs that
in later years would prove to be a vi-
able and potent source of export ma-
terial.

At present, EMI Greece claims
23% of the market. This share is split
into 65% domestic and 35% inter-
national repertoire. The company
also accounts for 95% of the “legiti-
mate” Arab cassette market, but this
in itself is only a tiny proportion of
the total, for the bulk is pirated
product. EMI executives have found
that recordings by Egyptian and
Lebanese artists have the greatest
appeal all over the Arab world, and
they’re convinced that future busi-
ness prospects are highly promising.

In the ’60s, Helladisc emerged to
challenge EMI, especially in the
field of international repertoire. Af-
ter the wave of Beatlemania swept
through Greece, Helladisc, which
later became Phonogram and later
still PolyGram Greece, jumped on
the band wagon with the Philips and
Polydor labels, promoting mainly
European rock and MOR material.

And at the same time, an enter-
prising little company called Music
Box was successfully distributing
U.S. rock labels in Greece.

Helladisc, too, was developing
rock talent, but basically of the local
variety. One of its staffers, Yannis
Petridis, devoted his career to local
and international rock’n’roll. Now

the international repertoire manager
of PolyGram Greece, Petridis has
hosted Greece’s most upbeat radio
program, “Pop Club,” for seven
years.

CBS set up shop in Greece in
1976, and WEA followed four years
later. Both specialize in marketing
sophisticated international reper-
toire and CBS has been venturing
into the local talent scene, having
signed some prestigious Greek
names. Both companies are essen-
tially run on U.S. management lines.

A mainstay of the Greek record-
ing industry is Minos Matsas & Son,
the oldest wholly Greek company.
The Minos label has consistently
dominated local repertoire, chalking
up hit after hit and holding a presti-
gious record for sales in this terri-
tory—more than 250,000 units of an
album, according to company exec-
utives.

The company’s history goes back
to 1925 when its founder, Minos
Matsas, started working for the local
branch of the German-owned
Odeon label. At that time, there were
no recording studios and German
engineers and technicians were
called in to cut the master disks in
the halls of the plusher hotels.

Matsas’s big breakthrough came
in the mid-1930s, when a gravelly-
voiced fellow from the island of
Syros walked into his offices and
started singing a selection of the un-
derground, cynically-flavored songs
knowd as “rembetika,” accom-
panying himself on a quaint little
stringed instrument, the ‘“bag-
lamas.”

To the surprise of the basically
staid and unadventurous musical es-
tablishment in Greece, Matsas
signed the newcomer, Markos Vam-
vakaris, now in the pantheon of
Greek musical heroes, at once. And
this new sound became the distin-
guishing feature of the Minos Mat-
sas company, which still concen-
trates principally on the best local
repertoire. .

Company executives have a keen
ear, even now, for the essential
“Greekness” that thrust artists like
Vamvakaris into nationwide fame
and recognition.

The company’s present manager,
Makis Matsas, son of the founder,
now heads up a team whose job is to
keep the “Greekness” in business as
a money-spinner, by carefully seek-
ing out fresh and upcoming talent
and rewarding established names.

Greek superstar George Dalaras
is a case in point. He was discovered

DISK RENTAL, HOME TAPING ARE MAJOR TOPICS

IMIC To Key On Copyright Woes

® Continued from page |

and chief operating officer of the
CBS Records Group, will be the
keynote speaker on opening day at
the Astir Palace Hotel, Athens, when
he’ll address the conference on “The
Record Industry: Forecast of the
Miraculous Recovery.”

He'll be followed by the day’s sec-
ond keynoter, Jan Timmer, execu-
tive vice president of the PolyGram
Group, whose talk will deal with the
fueling of the growing home enter-
tainment industry by the new tech-
nology.

The rest of the Tuesday morning
session will be devoted to a panel en-
titled “Audio Strikes Back,” chaired
by Bob Summer, president of RCA
Records. Participating will be Bert
Gall, product manager of Philips’
Compact Disc; Robert Huber, man-
ager of Compact Disc operations;

Bruce Lundvall, senior vice presi-
dent of Elektra/Asylum Records
and president of Elektra/Musician
Records; Jerry Moss, chairman of
A&M Records; and Michael Schul-
hof, member of the board of direc-
tors, Sony Corp.

Among other major sessions are a
presidents’ panel (records), chaired
by Chrysalis co-chairman Chris
Wright, and a presidents’ panel
(publishing) moderated by Mike
Stewart, president of CBS Songs.
This is set for Thursday (29).

Another highlight on this final
day will be an address by H. Colin
Overbury, principal administrator
of the competition section of the di-
rectorate-general, European Eco-
nomic Community. Overbury will
be speaking on the impact of 25
years of the Common Market on the
entertainment industry.

Second day of the conference (28)
will include a report on the antipi-
racy fightin the Mediterranean and
Middle East by David Attard, legal
advisor to IFPI, and a session
chaired by Michael Karnstedt, man-
aging director of Peer Musikverlage,
Hamburg, on the changing role of
the music publisher today.

Wednesday’s program will also
include a number of roundtable dis-
cussions examining a variety of
problems presently confronting the
home entertainment industry.

On the eve of the opening day of
the conference there will be a wel-
coming cocktail reception in the As-
tir Palace Hotel at 7 p.m., and on
Wednesday evening (28), Billboard
1981 Trendsetter awards will be
presented at a banquet in the Aith-
rion restaurant of the Astir Palace
Hotel.
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by Matsas Jr. about a decade ago, in
an Athens nightclub. Today, there’s
no Greek music fan who doesn’t
know the Dalaras voice, and it
would be hard to find one who
doesn’t like his style.

Minos handles the most popular
Greek singer, Yannis Parios, who
has four times passed the 250,000 al-
bum sales mark (the Greek record
industry awards gold disks for sales
of 50,000; platinum for 100,000).

Running close behind Parios are
George Dalaras, Haris Alexiou,
Tolis Voskopoulos, Litsa Diamandi,
Stratos Dionysiou and Yannis
Poulopoulos. These artists, and this
is to name but a few from the roster,
have rarely failed with any new re-
leases.

Many of the Minos-label artists
continue the popular tradition
started decades ago by Vamvakaris.
This kind of music, accentuated by
the distinctive tinkling sound of the
bouzouki, has always touched a sen-

sitive spot in the Greek psyche.

reece’s top-selling singer, left, gives a

field, as its success with Abba and
Boney M attests.

Martin Gesar, managing director,
already had 15 years of experience
in the music business in Istanbul,
Turkey, before setting up a retail
outlet in central Athens in 1958. This
outlet soon burgeoned into a record-
ing and distributing company that is
probably the most cosmopolitan in
Greece today.

For the past two years, Gesar and
his wife, Marika Gesar, have signed
the most distribution deals by any
local company for international rep-
ertoire. From Japanese folk music to
new wave and punk, Music Box is
involved in all kinds of marketing,
and there’s always been a generous
dosage of local artists featuring a
quasi-international flavor.

Music Box remains very much a
family-type firm. The staff is small,
its work force close-knit. Its head-
quarters, on the road to the port of
Piracus, is conveniently close to
truck and rail transport centers, and

speech of thanks after receiving a special award for breaking all natlonal

sales records by selling 250,000 units of his last aibum. Looking on are Makis

Matsas, managing director of Minos Matsas Records, right, and the singer’s
young son.’

Certainly it is this style that earns
the bulk of the gold and platinum
awards in Greece. Minos Matsas has
handed out 12 of the former and
four of the latter in the past seven
years.

Minos Matsas works closely with
its countrywide distributors, staffing
an extensive distribution facility in
Thessaloniki, from which product
goes out to all northern Greece sales
centers.

The company distributes RCA,
the biggest of its international part-
ners. The label has always been as-
sured of a firm place in the Greek
marketplace, mainly thanks to pro-
motion efforts learned through the
experience of handling local reper-
toire. Last year, Minos Matsas com-
piled and aggressively marketed,
through television advertising, a 40-
song, two-album Elvis Presley pack-
age, outselling a simultaneous Pres-
ley compilation from K-tel. —

Now on the threshold of the video
era, Minos executives have carefully
detailed plans to push videocassettes
as soon as the potential Greek mar-
ketplace grows sufficiently to justify
a full campaign. The nation’s top
artists on video could well prove to
be the next industry leap in Greece
but here, too, piracy will be a major
hazard.

Music Box Records is a 22-year-
old independent that keeps a low in-
dustry profile but maintains a high
prestige rating. It specializes in local
repertoire from an export angle, but
is not inactive in the international

also to the freight offices of Olympic
Airways, Greece’s national aitline.
This helps explain why Music Box
has the edge in exports in this coun-
try.
The third purely Greek company
that has made its distinctive mark in
the record business is Lyra, headed
up by Alexander Patsifas, whose ear
for the delicacy of much traditional
Greek repertoire has helped him
build a specialized but very respect-
able following.

If the Greek record industry
knows where it is going and what it
wants, the same cannot be said for
the country’s radio and television es-
tablishment.

Until last year, the recording com-
panies were paying the equivalent of
about $2 million into the coffers of
the two state-run radio/television
networks, ERT and YENED, for the
privilege of producing several half-

hour repertoire slots each week.
Then, last fall, ERT halted this prac-

tice, not only depriving itself of reve-
nue, but also slashing a vital nerve

connecting the industry’s promo-

tional efforts with the listeners’ im-
pulse to buy.
In fact, both networks have radi-

cally changed their programming
contents since the socialist govern-

ment, restaffed all the top executive

positions. There has been a marked
decrease not only in rock repertoire

but also, it seems to many, in popu-

lar domestic material which is said to

be deeded intellectually “inferior”
(Continued on page 64)
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BRITAIN

(Courtesy of Music Week)

As of 4/17/82
SINGLES

MY CAMERA NEVER LIES, Bucks
Fizz, RCA

AIN'T NO PLEASING YOU, Chas
& Dave, Rockney

EBONY & IVORY, Paul McCartney
& Stevie Wonder, Parlophone

SEVEN TEARS, Goombay Dance
Band, Epic

GIVE ME BACK MY HEART,
Doiiar, WEA

MORE THAN THIS, Roxy Music,
EG/Polydor

GHOSTS, Japan, Virgin

JUST AN ILLUSION, Imagination,
R&B

PAPA'S GOT A BRAND NEW
PIGBAG, Pigbag, Mistral

DEAR JOHN, Status Quo, Vertigo

SEE THOSE EYES, Aitered
Images, Epic

IS IT A DREAM, Classix
Nouveaux, Liberty

HAVE YOU EVER BEEN IN LOVE,
Leo Sayer, Chrysalls

DON'T LOVE ME TOO HARD,
Nolans, Eplc

NIGHT BIRDS, Shakatak, Polydor

ONE STEP FURTHER, Bardo,
Epic

BLUE EYES, Elton John, Rocket

LAYLA, Derek & Dominoes, RSO

FANTASTIC DAY, Halrcut One
Hundred, Arista

| CAN MAKE YOU FEEL GOOD,
Shalamar, Solar

A BUNCH OF THYME, Foster &
Alien, Rltz

DAMNED DON'T CRY, Visage,
Polydor

QUIERME MUCHO (YOURS),
Jullo Iglesias, CBS

REALLY SAYING SOMETHING,
Bananarama & Fun Boy Three,
Deram

THIS TIME (WE'LL GET iT
RIGHT), England, Worid Cup
Squad, England

HOUSE ON FIRE, Boomtown
Rats, Ensign

POISON ARROW, ABC, Neutron

EVER SO LONELY, Monsoon,
Phonogram

ARE YOU LONESOME TONIGHT,
Elvis Presiey, RCA

IRON FIST, Motorhead, Bronze

THE LION SLEEPS TONIGHT,
Tight Fit, Jive

CAT PEOPLE (PUTTING OUT
FIRE), David Bowle, MCA

PARTY FEARS TWO, Associates,
Assoclates

FREEZE-FRAME, J. Geils Band,
EMI America

MICKEY, Tony Basil,
Radialchoice

YOUR HONOR, Pluto, KR

STONE COLD, Rainbow, Polydor

GO WILD IN THE COUNTRY, Bow
Wow Wow, RCA

MEMORY, Barbra Strelsand, CBS

PROMISED YOU A MIRACLE,
Simple Minds, Virgin

ALBUMS

THE NUMBER OF THE BEAST,
iron Malden, EMI

LOVE SONGS, Barbra Streisand,
cBS

PELICAN WEST, Haircut One
Hundred, Arista

JAMES BOND GREATEST HITS,
Varlous, Liberty

ALL FOR A SONG, Barbara
Dickson, Epic

{RON FIST, Motorhead, Bronze

SKY 4/FORTHCOMING, Sky,
Ariola

THE GIFT, Jam, Polydor

FIVE MILES OUT, Mike Oldtfield,
Virgin

PORTRAIT, Nolans, Epic

THE ANVIL, Visage, Polydor

BEGIN THE BEGUINE, Julio
Iglesias, CBS

TIN DRUM, Japan, Virgin

ASIA, Asla, Getfen

BLACKOUT, Scorplons, Harvest

SEVEN TEARS, Goombay Dance
Band, Epic

CHARIOTS OF FIRE, Vangelis,
Polydor

PEARLS, Elkle Brooks, A&M

DARE, Human League, Virgin

ACTION TRAX, Varlous, K-tel

FUN BOY THREE, Chrysalls

SHOOT THE MOON, Judie Tzuke,
Chrysaiis

BODY TALK, imagination, R&B

CONCERT IN CENTRAL PARK,
Simon & Garfunkel, CBS

BAT OUT OF HELL, Meat Loaf,
Eplc/Cleveland Int'i

MUSIC OF QUALITY AND
DISTINCTION VOL. 1 Various,
Virgin

NON-STOP EROTIC CABARET,
Soft Cell, Some Bizarre

This Last
Week Week
1 2
2 4
3 19
L} 1
5 7
6 6
7 5
8 3
9 30
10 13
1" 17
12 1"
13 10
14 14
15 16
16 NEW
17 23
18 8
19 32
20 27
21 18
22 12
23 9
28 37
25 35
26 24
271 15
28 39
29 25
30 29
31 20
32 NEW
a3 22
34 NEW
35 26
36 28
37 34
38 33
39 36
40 NEW
1 1
2 2
3 3
L} L}
5 5
6 NEW
7 7
8 6
9 10
10 17
1" 9
12 8
13 14
14 24
15 1"
16 NEW
17 18
18 15
19 19
20 12
21 27
22 NEW
23 20
24 23
25 25
26 NEW
27 26
28 NEW

SEE JUNGLE ... Bow Wow Wow,
RCA

29 13 KEEP FIT AND DANCE, Various,
K-tel
30 33 100 COTTON, Jeta, EMI
31 NEW JUMP UP, Eiton John, Rocket
32 NEW SHAPE UP AND DANCE VOL. 2,
Angela Rippon, Lifestyle
33 31 PRIVATE EYES, Daryl Hall & John
Oates, RCA
34 NEW ABOMINOG, Urlah Heep, Bronze
35 18 DIAMOND, Spandau, Reformation
36 22 THE NAME OF THIS BAND IS
TALKING HEADS, Talking
Heads, Sire
37 NEW A FLOCK OF SEAGULLS, A Fiock
Of Seaguils, Jive
38 NEW DR. HECKLE & MR. JIVE, Pigbag,
Y Records
39 28 ONE NIGHT AT BUDOKAN,
Michael Schenker Group,
Chrysalls
40 30 ARCHITECTURE & MORALITY,
Orchestral Manouevers In The
Dark, DIn Disc
AUSTRALIA
(Courtesy Kent Music Report)
As of 4/19/82
SINGLES
This Last
Week Week
1 1 WHAT ABOUT ME, Moving
Pictures, WBE
2 2 CENTERFOLD, J. Geils Band,
EMI America
3 4 BELIEVE IT OR NOT, Joey
Scarbury, Elektra
4 3  OH JULIE, Shakin’ Stevens, Eplc
5 6 JUST CAN'T GET ENOUGH,
Depeche Mode, Mute
6 5 YOUNG TURKS, Rod Stewart,
Warner Bros.
7 7 HARDEN MY HEART,
Quarterflash, Geffen
8 11 BLUE EYES, Elton John, Rocket"
9 10 ONE DAY IN YOUR LIFE, Michael
Jackson, Motown
10 8 DADDY'S HOME, Ciiff Richard,
EMI
1 12 ON MY OWN, Duran Duran, EMI
12 14 COME BACK SUNSHINE, Bill
Wyman, A&M
13 9 MAKE A MOVE ON ME, Olivia
Newton-John, Interfusion
14 13 HOMOSAPIEN, Pete Shelley,
Island
15 18 DIRTY CREATURE, Spiit Enz,
Mushroom
16 15 1 CAN'T GO FOR THAT, Daryl
Hall & John Oates, RCA
17 NEW FOREVER NOW, Cold Chisei,
WEA
18 NEW GOLDEN BROWN, Stranglers,
Liberty
19 17 WAITING FOR A GIRL LIKE YOU,
Foreigner, Atlantic
20 19 WORKING FOR THE WEEKEND,
Loverboy, CBS
ALBUMS
1 1 DAYS ON INNOCENSE, Moving
Pictures, WBE
2 2 CIRCUS ANIMALS, Cold Chisel,
WEA
3 3 JUMP UP, Elton John, Rocket
4 5 . DARE, Human League, Virgin
5 4 CAT STEVENS' GREAT HITS,
islands
6 6 BUSINESS AS USUAL, Men At
Work, CBS
7 7 PHYSICAL, Ofivia Newton-John,
Interfusion
8 10 THE GREAT ESCAPE, Richard
Clapton, WEA
9 8 4, Foreigner, Atlantic
10 9 LOVE SONGS, Clitf Richard, EMI
1" 15 CHARIOTS OF FIRE, Vangelis,
Polydor
12 11 GREEN DOOR, Shakin' Stevens,
Epic
13 13 CONCERT IN CENTRAL PARK,
Simon & Garfunkei, Geffen
14 16 DURAN DURAN, Duran Duran,
EMI
15 12 BEST OF ELTON JOHN, Eilton
John, DJM
16 14 BLURRED CRUSADE, The
Church, Parlophone
17 17 HOOKED ON SWING, Kings of
Swing Orchestra, K-tel
18 NEW ENGLISH SETTLEMENT, XTC,
Virgin
19 18 COLLECTION, George Benson,
Warner Bros.
20 NEW HOOKED ON CLASSICS, Royal
Philharmonic Orchestra, K-tel
WEST GERMANY
(Courtesy Der Musikmarkt)
As of 4/19/82
SINGLES
This Last
Week Week
1 3 EIN BISSCHEN FRIEDEN, Nicoie,
Jupliter
2 1 DER KOMMISSAR, Falco, Jive
3 4 THE LION SLEEPS TONIGHT,
Tight Fit, Teldec
L} 5 ALBANY, Roger Whittaker, Aves
5 2 SKANDAL IN SPERRBEZIRK,
Spider Murphy Gang, Eiectrola
6 10 DA DA DA ICH LIEB DICH
NIGTH, Trio, Phonogram
7 6 FELICIDAD, Al Bano & Romina

Power, EMI
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DAS MODELL, Krattwerk, EMI

UNA NOTE SPECIALE, Alice, EMI

OLE ESPANA, Michael Schanze &
Die Fussball National-
Mannsehaft, Ariola

GOLDENER REITER, Joachim
witt, WEA

SCHICKERIA, Spider Murphy
Gang, EMI

ROSEMARIE, Hubert Kah, Polydor

| WON'T LET YOU DOWN, OHD,
WEA

LAND OF MAKE BELIEVE, Bucks
Flzz, RCA

I'LL FIND MY WAY HOME, Jon &
Vangelis, Polydor

OH JULIE, Shakin’ Stevens, Epic

HURA DIE SCHULE BRENNT,
Extrabreit, Metronome

DON'T YOU WANT ME, Human
League, Virgin

CENTERFOLD, J. Geils Band,
EMI

UND GANZ DOLL MICH, Rolf &
Seine Freunde, Polydor

LIEBER GOTT, Peter Maffay,
Metronome

WOHIN GEHST DU, Roland
Kalser, Hansa

CHI MAI, Ennio Morricone, WEA

| LOVE ROCK’N’ROLL, Joan Jett &
Blackhearts, CBS

EISBAR, Grauzone, Welk-Rekord

REALITY, Richard Sanderson,
Polydor

FANFANFANTISCH, Rhelngold,
EMI

FRED VOM JUPITER, Die Doraus
Und Dle Marinas, Teldec

HALE HEY LOUISE, Rocky King,
CBS

ALBUMS |

DOLCE VITA, Spider Murphy
Gang, Eilectrola

OLE ESPANA, Michael Schanze &
Die Fussball National-
Mannschaft & Wm '82, Ariola

NICHT ZU BREMSEN, Truck
Stop, Metronome

iCH WILL LEBEN, Peter Maftay,
Metronome

85555, Spliff, Phonogram

4, Foreigner, Atlantic

BEST MOVES, Chris Burgh, CBS

BERLIN: A CONCERT FOR THE
PEOPLE, Barclay James
Harvest, Polystar

IHRE GROESSTEN ERFOLGE,
Extrabrelt, Metronome

LEGENDARY SOUND OF GLENN
MILLER & BIG BAND, K-tel

FIVE MILES OUT, Mike Oldfield,
Virgin

WELCH EIN-LAND FUER
MAENNER, Extrabreit, Reflektor

RHEINGOLD, EMi

SILBERLICK, Joachim Witt, WEA

BLACKOUT, Scorplons, EMI

DER ERNST DES LEBENS, Ideal,
Eitel Imperial

TROPICAL DREAMS, Goombay
Dance Band, CBS

WORLD'S APART, Saga, Polydor

IDEAL, Ideal, IC

THE VISITORS, Abba, Polydor

CANADA

(Courtesy Canadlan Broadcasting Corp.)

As of 4/17/82

SINGLES
This Last
Week Week
1 1 | LOVE ROCK'N'ROLL, Joan Jett
& Blackhearts, Boardwalk
2 2 FREEZE-FRAME, J. Gells Band,
EMI Amerlca
3 4 WE GOT THE BEAT, Go-Go's,
IRS
L} 5 MAKE A MOVE ON ME, Oilvia
Newton-John, MCA
5 6 DON'T YOU WANT ME, Human
League, Virgin
6 9 DON'T TALK TO STRANGERS,
Rick Springfleld, RCA
7 3 OPEN ARMS, Journey, CBS
8 10 DO YOU BELIEVE IN LOVE, Huey
Lewls & News, Chrysalis
9 7 THAT GIRL, Stevie Wonder,
Motown
10 8 TONIGHT I'M YOURS, Rod
Stewart, WEA
1" 11 FANTASY, Aldo Nova, CBS
12 NEW DID IT IN A MINUTE, Hall &
Oates, RCA
13 13 KEY LARGO, Bertle Higgins, Kat
Family
14 12 TAINTED LOVE, Soft Cell,
PolyGram
15 18 EDGE OF SEVENTEEN, Stevie
Nicks, Modern
16 16  WHAT KIND OF LOVE IS THIS,
Streethearts, Capitol
17 20 CHARIOTS OF FIRE, Vangells,
Polydor
18 15 SHOULD | DO IT, Pointer Sisters,
Planet
19 NEW WHEN IT'S OVER, Loverboy, CBS
20 17 FiND ANOTHER FOOL,
Quarterfiash, Geffen
ALBUMS
1 1 | LOVE ROCK'N'ROLL, Joan Jetts
& Blackhearts, Boardwaik
2 2 FREEZE-FRAME, J. Gells Band,

EMI America

www americanradiohistorv com

3 3 BEAUTY AND THE BEAT, Go-
Go's, IRS

4 4 DARE, Human League, Virgin

5 7 CHARIOTS OF FIRE, Vangelis,
Polydor

6 5 NON-STOP EROTIC CABARET,
Soft, Cell, PolyGram

7 6 PHYSICAL, Olivia Newton-John,
MCA

8 8 ALDO NOVA, Aldo Nova, CBS

9 NEW STREETHEART, Streetheart,
Capitol

10 10 PRIVATE EYES, Hall & Oates,

RCA
JAPAN
(Courtesy Music Labo)
As of 4/19/82
SINGLES
This  Last
Week Week
1 2 FRARETE BANZAI, Masahiko
Kondo, RVC (Janny's)
2 1 IKENAI ROUGE MAGIC, Imawano
Kiyoshiro Sakamoto Ryuichi,
London (Yano/Nakayoshi)
3 3 CHAKO NO KAIGAN
MONOGATARI, Southern All
Stars, Victor (Amuse)
4 5 KOKORO NO IRO, Masatoshi
L a, Nippon Columbi
(Nichion)
5 5 IROTSUKI NO ONNA DE
ITEKUREYO, Tigers, Polydor
(Anima)
6 NEW YUWAKU, Mlyuki Nakajima,
Canon (Yamaha)
7 12 MINAMI JUJISEI, Hidek! Saljo,
RCA (Geiel)
8 8 YES MY LOVE, Eikichl Yazawa,
Warner-Pioneer (Comestock)
9 6 WEDDING BELL, Sugar, Four Life
(JCM)

10 7 TEARDROP TANTEIDAN,
Imokintrio, For Life (Fujl)

1" 9 Al O KUDASAI, Naoko Kawai,
Nippon Columbia (Geiel)

12 10 HOSHIZORA NO ANGEL-QUEEN,
Dara Sedaka, Canyon
(Soundtrack)

13 14 REALITY, Richard Sanderson,
Toshiba-EMI (Toshiba)

14 11 AKOGARE NO SLENDER GIRL,
Shanels, Epic/Sony (PMP/JVK)

15 17 SILHOUETTE ROMANCE, Junko
Ohashl, Nippon Phonogram
(Kita)lma/ PMP)

16 13 AKAI SWEET PEA, Selko
Matsuda, CBS/Sony

17 16 MEGURIAI, Dalsuke Inoue, Kind
(Sunrise/ Mad)

18 NEW KITASAKABA, Takashi
Hosokawa, Nippon Columbia
(JCM/Burning)

19 NEW KUCHIBIRU O KAMISHIMETE,
Takuro Yoshida, For Life (Yul)

20 NEW AISHITSUZUKERU BOLERO,
Hiroshi Itsuki, Telchiku (RFMP/
TV-Asahl/Sound)

ALBUMS
1 1 KANSUIGYO, Miyuki Nakajima,
Canyon

2 2 NIAGARA TRIANGLE VOL. 2,
Elichi Ohotaki & Others, CBS/
Sony

3 9 IV (54), Toto, CBS/Sony

4 3 NATSU ICHIBAN, Toshihiko
Tahara, Canyon

5 5 CENTRAL PARK CONCERT,
Simon & Garfunkel, CBS/Sony

6 4 MEMORIAL, Masatoshi
Nakamura, Nippon Columbla

7 6 FOR YOU, Tatsutou Yamashita,
RVC

8 7 LIVE!, Yuso Kamon, Victor

9 8 SUGAR DREAM, Sugar, Four Life

10 19 DE NINA A MUJER, Jullo
igleslas, Epic/Sony

1 10 THE TIGERS 1982, Polydor

12 11 COLORFUL ARABESQUE,
Arabesgue, Victor

13 13 KIDOSENSHI GANDAM il (3),
Soundtrack, King

14 12 1000 YEAR KOWO EIGAHEN,
Soundtrack, Canyon

15 NEW ROLL OVER, Hound Dog, CBS/

: Sony

16 14 SOTSUGYO, Selko Sawada,
Crown

17 NEW CARRY ON, Bobby Caidwell,
Polydor

18 NEW LA BOUM, Soundtrack, Toshiba-
EMI

19 18 OVER, Off Course, Toshiba-EMI

20 NEW HOOKED ON CLASSICS, Royal
Philharmonic Orchestra, RVC

ITALY
(Courtesy Germano Ruscitto)
As of 4/13/82
ALBUMS
This Last
Week Week

1 1 TUTTA SAN REMO 82, Various,
EMI

2 2 PRENTA PER SESSANTA,
Varlous, CGD-MM

3 4 LA VOCE DEL PADRONE, Franco
Battiato, EMI 5

4 6 RENAISSANCE, Village Peopie,
Vop/CGD-MM

5 8 ALIBI, America, EMI

6 3 ARTIDE E ENTARTIDE, Renato

Zero, Zerolandla/RCA
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E....PENSO A TE, Ricchi E.
Poveri, Baby/CGD-MM

ARIA PURA, Al Bano & Romina
Power, Baby/CGD-MM

SAN REMO MILLIONAIRES, Del
Newman, RCA

IL TEMPO DELLE MELE,
Soundtrack, Deita/WEA

COLLEZIONE, Riccardo Fogli,
Paradisco/CGD-MM

COCCIANTE, Richard Cocclante,
RCA

ROSSO E NERO, Various,'Baby/
CGD-MM

LA SERENISSIMA, Rondo’
Veneziano, Baby/CGD-MM

CONCERT IN CENTRAL PARK,
Paul Simon & Art Gartunkel,
Geffen

SOMETHING SPECIAL, Kool &
Gang, Delite/ Carosello

ARTHUR-THE ALBUM,
Soundtrack, WEA

PHYSICAL, Ollvia Newton-John,
EMmI

TONIGHT I'M YOURS, Rod
Stewart, Warner Bros./WEA

BODY TALK, Imagination,
Panarecord

NETHERLANDS

(Courtesy Stichting Nederlandse)

As of 4/17/82
SINGLES

s Last
Week Week

1
2

4
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NEW

NEW

NEW
NEW
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Last

AURORA, Nova, CNR

THE LION SLEEPS TONIGHT,
Tight Fit, Jive

IT AIN'T WHAT YOU DO IT'S THE
WAY YOU DO IT, Funboy
Three, Chrysalis

DOWN UNDER, Men At Work,
cBS

HIP HOP HAP, Spargo, | Scream

WAT DOM, Drukwerk, EMI

MAID OF ORLEANS, Orchestral
Manoeuvers In The Dark, Din
Disc

GET-DOWN ON IT, Kool & Gang,
De-Lite

EBONY AND IVORY, Paui
McCartney & Stevie Wonder,
Parlophone

HIGH TIME HE WENT, Renee,
CNR

ALBUMS

ARCHITECTURE AND MORALITY,
Orchestra Manoeuvers In The
Dark, Din Disc

BREAKING AWAY, Al Jarreau,
Warner Bros.

GRASSHOPPER, J.J. Cale,
Mercury

GEWOON ANDRE, Andre Hazes,
EMI

DORIS DAY EN ANDERE
STUKKEN, Doe Maar, Kiliroy

LES UNS ET LES AUTRES,
Bande Original Du Film, RCA

BEHIND THOSE EYES, Lori Spee,
Philips

THE GIFT, Jam, Polydor

FUNBOY THREE, Chrysalis

BEAUTIFUL VISION, Van
Mortrison, Mercury

PORTUGAL

(Courtesy Musica & Som)

As of 4/12/82
SINGLES

Week Week
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SOUVENIR, Orchestral
Manoeuvers In The Dark, Din
Disc

PHYSICAL, Olivia Newton-John,
EMI

PATCHOULY, Grupo de Balle, VC

MY OWN WAY, Duran Duran, EMI

UNDER PRESSURE, Queen/David
Bowle, EMI

O AREIAS, Susy Paula, Orfeu

NEVER AGAIN, Classix
Nouveaux, Liberty

FLOR SONHADA, Manuela Moura
Guedes, VC

HEARTS, Marty Balin, EMI

SE CA NEVASSE ..., Salada de
Frutas, Som

ALBUMS
THE VISITORS, Abba, Polydor
DARE, Human League, Virgin
LA FOLIE, Stranglers, Liberty
ESTOU DE PASSAGEM, UHF, VC
SAUDE, Rita Lee, RCA
ARCHITECTURE AND MORALITY,
Orchestral Manoeuvers In The
Dark, Din Disc
4, Foreigner, Atlantic
CAVAQUINHO, Julio Pereira,
Sassetti
PHYSICAL, Olivia Newton-John,
EMI
DURAN DURAN, Duran Duran,
EMI

For Spanish-language hits in
Spanish-speaking countries, see
Billboard En Espanol.
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German Sales Dropped 5% In ’81

Final Figures Show Albums And Singles Off, Tapes Up

HAMBURG—Final sales figures
for 1981 released here by the West
German branch of IFPI have
proved marginally more optimistic
than the guesstimates published last
month (Billboard, March 13).

As expected, the overall total of
albums, singles and tapes sold
showed a 5% drop on 1980 at 172.3
million units excluding exports. Sin-
gles sales on the home market were
43.4 miilion (4% down), album sales
were 88.1 million (9% down), and
cassette deliveries 40.8 million (5%
up).

These figures cover direct retail
sales. In addition, West German
record clubs sold 3.9 million singles
last year, together with 23 million al-
bums and 6.8 million cassettes. The
album total represents a 4% increase
for the clubs, but tape sales were
down by a sizeable 22%.

Overall totals reached by combin-

By WOLFGANG SPAHR

ing the two sets of figures are: singles
473 million (3.3% down), albums
111.1 million (6.7% down), and
tapes 47.6 million (0.2% up).

In terms of turnover, the IFPI]
branch statistics, which represent
over 90% of all sales on the home
market, show a 1% increase on
1980°s value, to a total of almost
exactly $1 billion. The balance of the
market is made up by direct imports
and pirated product.

Expenditure per head of popu-
lation last year was $17.80, fraction-
ally up on the previous year's $17.60.

Within individual price categories
the picture is mixed. Among retail
deliveries, as distinct from record
club sales, low price albums suffered
a substantial 20% drop to 27.3 mil-
lion units, while low-price tape sales
rose by 11% to 24.8 million. Full-
price album sales were 3% down at
60.8 million, as were full-price cas-
settes at 16 million.

PARALLEL IMPORTS DECISION

Dealer To Pay BPI

LONDON—An anonymous tip-
off to the British Fhonographic In-
dustry’s anti-piracy unit has resulted
in a Scottish retail company agree-
ing, in an Edinburgh court, to pay
nearly $40,000 in damages for sell-
ing albums which were illegally im-
ported into the U.K. from Canada.

A “search and seize” raid was car-
ried out on Phoenix Records, of
Edinburgh, March 22, and more
than 3,000 illegal parallel imports
were taken from the shop premises.
Plaintiffs in the action were EMI
Records Ltd. and RCA Records
Lid., suing on behalf of themselves
and representing all BPl member
companies.

In addition to the damages settle-
ment, Phoenix Records agreed to

permanent injunctions restraining
the company from dealing in al-
bums manufactured in a non-Euro-
pean Economic Community country
and imported into the U.K.

Meanwhile, Southern Fran, a
wholesale and retail organization
based in North London, has given
undertakings (pending further order
in the High Court) not to deal in al-
bums manufactured outside the
EEC territories and brought into
Britain.

BPI lawyers raided Southern Fran
with a “search and seize” Anton Pil-
lar Order, March 31, and again a
substantial number of parallel im-
ports were taken away, the albums
in this case emanating from Motown
Records Ltd., RCA Records Ltd.
and Chrysalis Records Ltd.

Media Meld Maximizes $$

MUNICH—With cable, satellite
and other new developments just
around the corner, West German
media manager Hans Beierlein has
been demonstrating over the past
year how television, radio, the
record industry and the print media
can work together to maximize reve-
nues without losing independence.

Beierlein has brought together the
West German second tv channel, ra-
dio stations Luxembourg and Eu-
ropawelle Saar, mass circulation
newspapers Bild and Bild Am Sonn-
tag, and a number of the country’s
leading record companies in a series
of seven music programs that have
achieved what is considered remark-
able popularity.

The tv station has reported 50%
audience shares for Beierlien-origi-
nated shows like “The Most Popular
Folk Songs” and “The World’s Most
Popular Songs,” and the radio sta-
tions have received in all more than
half a million postcards from view-
ers and listeners.

Beierlein’s secret is that he lets the
public put together its own show.
Rights organization GEMA supplies
him with lists of most-played songs,
which are published in the news-
papers in time for readers to select
what they want to hear on the tv
shows or on radio, and later on the
compilation albums produced from
the shows.

Says Beierlein: “You would have
to pay millions to get demographic
research of this kind otherwise, but
what we have done is almost to
found a parliament of the people
which gives them a chance to express
their own taste. My philosophy is
that 1 prefer to be wrong with the au-
dience than right against the au-
dience.”

Last year’s successes have
prompted the German second chan-
nel to plan nine further shows for
1982, covering the most popular sea
shanties, waltzes and other cate-
gories.

The albums based on each pro-
gram are promoted with tv-mer-
chandising campaigns and achieve
enormous sales. Ariola’s “Super-
chart” has sold 1.3 million copies,
“The World’s Best Folk Songs” has
reached 650,000, and “The Most
Popular Songs In The World”
750,000 units. And an incidental
spin-off has been donations to char-
ity, made from the proceeds, of over
$1 million.

Beierlein, himself a music pub-
lisher, says he has no preference
among record companies. The aim is
simply to achieve the optimum
product, and the choice generally
falls on whichever company has the
heaviest artist representation on the
tv shows, so as to minimize contrac-
tual hassles. WOLFGANG SPAHR

In 1981, the 16 main record com-
panies released a total of over 10,000
titles, and carried in their current
catalogs more than 37,000 record-
ings. Manufacturer sales direct to re-
tailers accounted for 56% of all sales,
while wholesalers sold 33% of the to-
tal and record clubs and mail order
11%.

Hit productions remain the indus-
try’s financial backbone, and the
success of German new wave acts in
particular exerted a powerful in-
fluence on the upward trends noted
in the second half of the year. Pop
product now represents 91.3% of to-
tal LP sales, against 90.6% in 1980.

Exports last year rose by a quarter.
Manufacturers with a reputation for
high technical standards were able
to employ spare capacity resulting
from the downturn at home, and the
result was an export total of 40.6 mil-
lion units last year, made up of 16%
singles, 21% cassettes and 63% al-
bums. Classical product once again
took an exceptionaily high propor-
tion of export sales: 41%.

Heavy Metal Package
Planned By Avatar

LONDON-—British label Avatar
Records is planning a compilation
album of U.S. heavy rock bands for
release in the U.K. and Europe this
summer or fall.

Says a&r manager Peter Chal-
craft: “We want to hear from up-
and-coming American acts, either
unsigned or about to sign, who have
masters that can be included on the
album. We will make song-by-song
deals—we’re not trying to tie bands
down, it’s more a showcase for new
acts who wouldn’t otherwise get
heard over here.”

Chalcraft is modelling the album
format on the successful EMI com-
pilation “Metal For Muthas,” which
spared the heavy metal revival in
Britain and led to recording deals for
a number of previously unsigned
acts. He plans joint promotion with
the 100 plus heavy metal discos in
this country and says Avatar may go
on to arrange showcase concerts if
the album is well-received.

HIGH STEPPING—Maurice White, right, leads Earth, Wind & Fire in some
energetic stage work during the group’s recent appearance at the Exposition
Hall in Paris. The gig was part of the CBS act’s European tour, considered so
successful that they wiil return to the Continent for more dates iater this year.
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. Greek Industry
§ In Cultural Tradition |

® Continued from page 62

by the cultural standards sought by
the government policy-makers.

But these standards have never
been explicitly defined. Thus, radio
and television operations in Greece
are passing through a rough transi-
tion, with ideals pitted against a bru-
tal fact that fewer and fewer people
are listening, and actually going out
and buying records.

Observers of the Greek music
scene feel sure the need for enter-
tainment will, of course, reassert it-
self in the future, but not before
more administrative turmoil clogs
the national airwaves.

But inadequate radio is not the
number one problem in this terri-
tory. That dubious honor goes to
cassette piracy, which has barely
dipped from the 85% share of the to-
tal market it claimed two years ago.

With virtual impunity, the cassette
pirates supply the vast bulk of the
undiscriminating market, especially
outside the cities. Pirate product is
mostly domestic repertoire, with low
prices.

There have been police raids on
isolated pirate establishments,
thanks mainly to the efforts of an an-
tipiracy squad headed by an

Political Bodies Dub 85
European Year Of Music

By PETER JONES

BRUSSELS—The European Par-
liament and the Council of Europe
have officially proclaimed 1985 as
European Year of Music. Plans for
what will amount to one of the
world’s biggest pushes on classical
music were first hatched more than
two years ago.

The two bodies, collectively repre-
senting the countries of the Euro-
pean Economic Community and the
21 nations, including Eastern Euro-
pean states, of the broader based Eu-
ropean Council, have given a formal
go-ahead for a collective campaign
aimed atincreasing interest in classi-
cal music throughout the continent.

Key emphasis points are to give
prominence to the work of contem-
porary composers, provide opportu-
nities for young and promising mu-
sicians, boost musical education
facilities, found new classical music
groups and ensembles, improve the
social standing of professional musi-
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cians and make it easier for enthusi-
asts, and particularly young people,
to attend concerts.

According to British politician
Richard Balfe, labor member of the
European Parliament and a prime
mover in the initiative for the event,
1985 was a natural choice since it
marks the 300th anniversaries of the
births of Bach, Handel and Scarlatti.

Balfe stresses that although the
European Parliament and Council
of Europe will coordinate, it will be
up to each territory to set up its own
administrative center and chain of
musical events. Early response, he
says, has been ‘one of enthusiasm
throughout Europe.

Individual countries, will arrange
their own sponsorship deals. An-
other idea is to create an interchange
of orchestras from different coun-
tries, giving the European Broad-
casting Union strong networking op-
tions through all Europe.

b A

Steeped

SR

5

Athens-based lawyer, Stelios Elli-
niadis. and these have resulted in
some impressive hauls of pirate ma-
terial.

But the feeling is that these are
merely flashes in the piracy pan.
When an average retailer has his pi-
rate stock confiscated by police, he is
likely to have everything restocked
by the pirate source within hours.
Many retailers act as their own pi-
rates, operating in-store duplicating
machines that turn out cassettes to
specific orders from consumers.

Even discotheques have been get-
ting into the piracy actin Greece, se-
lecting album tracks and then
recording them onto blank cassettes.
The illicit product is then sold to in-
ner-circle clients for up to twice the
market price of an ordinary cassette.

But the Greek government insists
it plans to fight piracy through a
tough new law now readied for the
statute books. However, this is a
pledge made too often to carry any
real credibility.

In the summer of 1980, the con-
servative government of the time
drew up an effective bill, but in the
meantime it has not been signed into
law by the Greek president.

There are music industry pundits
who believe that it is the socialists’
distrust, an instinctive emotion, of
anything done by the previous gov-
ernment that is holding up the sign-
ing. But artists and composers, who
are losing many thousands of dol-
lars, are warning the industry gener-
ally that they cannot wait much
longer. And already the fifst all-out
protest concerts in Greece have been
staged.

Basically, the recording execu-
tives, both multinational and inde-
pendent, are constantly testing the
economic wind for signs that they’ll
be able to try for new ventures such
as video marketing, for which there
are certainly stirrings of a consumer
demand in Athens.

Radio and television employees, if
they leave behind political ideology,
are waiting to see if they will be
allowed more freedom in drawing
up playlists of a wider musical vari-
ety.

The Greek record buyers are
clearly waiting until the present 25%
inflation rate eases a little, and until
radio comes up with added vitality,
so they can spend their drachmas on
the undoubtedly rich veins of talent
which this country can boast, and
which the record industry has shown
it's willing to develop.
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Sales Slowing In Czechoslovakia

PRAGUE—Shop window dis-
plays in record retail shops here
these days are substantially different
from those of a year ago, with many
more albums by foreign artists, out
here on a license basis, prominently
on show.

But this doesn’t indicate any up-
turn in the number of titles released
in Czechoslovakia in this way.
Rather, the wide range of product
shows that this product is selling ata
markedly slower tempo than before.

Not so long ago, license-deal al-
bums disappeared from Prague
shop windows almost as soon as they
were delivered from the warehouses.
Only occasionally did any titles
hang around long enough to become
part of the shopfront display panels.

Now, however, records released
more than a year ago can still be
seen and purchased. One cause for
the trade slowdown is a basic “satu-
ration” of the marketplace but even
so, the record industry here doesn’t
anticipate a serious drop in overall
sales of licensed material. But it does
accept that this product range is tak-
ing an ever longer time to sell.

Yet one of the most recent addi-
tions to the licensed LP range, a
compilation of the “greatest hits” of

By LUBOMIR DORUZKA

Kenny Rogers, is selling fast
throughout Czechoslovakia.

The most successful album here
right now is Panton’s “Pearls Of The
Silver Screen,” a compilation of 21
movie songs from locally-produced
films of the 1930s and 1940s, all
transcribed direct from the film
soundtracks, even if actual records
of the same artists of those days were
available. It’s a package aimed right
at the burgeoning nostalgia industry
here.

This movie music set caught even
Panton Records by surprise, selling
hugely from initial release, and the
company found it difficult keeping
up with constant re-pressing de-
mands.

In the same album category is
Panton’s “Five O’Clock Tea At Cafe
Vltava,” re-creating songs of popu-
lar local bandleader Jaroslav Ma-
lins, a resident music man at the
Cafe Vltava in the 1940s. Around a
third of the songs have been re-re-
leased in the original versions, the
rest being new recordings by a big
band arranged to sound old-style
but with contemporary musicians.
However, the singers involved are
the same ones who sang the songs
four decades ago.

Basically it’s a strange musical
mix, but the album is selling strongly
to older record buyers and, surpris-
ingly, to young fans who find it
something of a welcome novelty.

Supraphon is riding a similar mu-
sical wave with Jiri Malasek’s album
“Piano In Nostalgia,” featuring or-
chestral arrangements with solo pi-
ano, comprising songs popular from
the turn of the century by Paul
Lincke, Enrico, Toselli, Nico Dostal,
Ethelbert Nevin and others.

Malasek, musical director of Pan-
ton Records, preceded this package

-with three big-selling LPs of “Ro-
. mantic Piano,” using mostly con-

temporary material. It’s emphasized
proof of the special “competitive
collaboration” between Czech
record companies that he recorded
the fourth LP in the series for Su-
praphon.

Nostalgia is by no means the only
leading trend in today’s Czech al-
bum market, but it is certainly kick-
ing in a new sales impetus and sup-
plying material which is likely to sell
steadily over several years. And it
has contributed to the slowdown in
turnover pace for foreign licensed
material.

g

CONTEST SPOTLIGHT—U.S. performers John O'Banion, center, and Andy

Williams receive thanks for their participation in the recent Tokyo Music Fes-

tival from hostess Marle Asahina. O’Banion took the event's Grand Prix

award, and will include performances from concerts he played after the festi-

val on his upcoming Elektra atbum, for release In Japan. Willlams was master
of ceremonies.

Tarouca-Wagner Joins IFPI On Video

LONDON-Dr. Beatrice von
Silva Tarouca-Wagner is joining the
IFPI Secretariat at headquarters
here to work specifically on video
matters.

She has worked at the Max Planck
Institute in Munich since 1979 and
recently completed a thesis on

“Copyright Protection of Perform-
ing Artists and Phonorecord Pro-
ducers in the U.S.”

Completing her legal studies in
1978 in Munich, she took a series of
courses, including copyright law and
film law, at Columbia University
Law School in the U.S. and at New
York University Law School.

18 Nations To Compete At Eurovision Song Contest

Annual Event Gets Underway April 24 In Harrogate, England; Global Telecasting
” RECORD MUSIC
COUNTRY SONGTITLE ARTIST COMPOSER/LYRICIST LABEL PUBLISHER LANGUAGE
Portugal Bem Bom Doce Toze Brito/ Antonio Pinho/ Polydor SPA Portuguese
Pedro Brito (c&l)
Luxembourg Cours Apres Le Svetlana Cyril Assous (¢) Phonogram Eds. Claude French
Temps Michel Jouveaux (1) Pascal
Norway Adieu Jahn Teigen/ Jahn Teigen/Herodes Polar Sweden Music Norwegian
Anita Skorgan Falsk (c&l)
United Kingdom One Step Further Bardo Simon Jeffries (c&l) Epic Chappell Eﬁglish
Turkey Hani Neco Olcayto Ahmet Tugsuz (c) — — Turkish
: Faik Tugsuz (1)
Finland Nuku Pommiin Kojo Jim Pembroke (c) Digit Love Kustannus Finnish
Juice Leskinen (1)
Switzerland Amour, On T’Aime Arlette Zola Alain Morisod (c) Teldec Ed. Meridian French
Pierre Alain (1)
Cyprus Mono I Agapi Anne Vishy Anna Vishy (c&l) EMI Kostas Fasolas- Greek
(Athens)
Sweden Dag Efter Dag Chips Lasse Holm (¢) Mariann Mariann Music Swedish
Monika Forsberg (1) ’
Austria Sonntag Mess Fritz Scheickl (¢) Bellaphon Bellver Music German
Rudolf Leve (1)
Belgium S1Tu Aimes Ma Stella Fred Bekky (c) Ariola Mouse Music French
Musique Bob Bobott & Jo May (1)
Spain El Lucia Paco Cepero (c) Movieplay Canciones Del Spanish
: Ignacio Roman (1) Mundo
Denmark Video Video Brixx Jens Brixtofte (c&I) EMI Brixtofte Danish
Yugoslavia Halo-Halo Aska Alexksandar Ilic (c) RTB-Belgrade RTB-Belgrade Serbo-
Miro Zec (1) Croatian
Israel Hora Avi Toledano AviToledano (¢) "Hed Arzi Gogli Music Hebrew
Yoram Tahar-Lev (1)
Netherlands Jig En Ik Bill van Dijke Dick Bakker (c) Utopia Utopia Music Dutch
Liselore: Gerritsen (1)
Ireland Here Today The Duskeys Sally Keating (c&1) Crashed Recs. Crashed Music English
Gone Tomorrow
Germany Ein Bisschen Nicole Ralph Siegel (c) Jupiter Recs. Siegel Musik- German
Frieden Bernd Meinunger (1) verlage
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Survey For Wesk Ending 4/24/82

JETHRO TULL-The Broadsword And The Beast, Chrysalis
CHR 1380. Produced by Paul Samwell-Smith. |lan Anderson’s
melodramatic stamp has made Tull albums an AQR staple,
but recent revisions in the band itself and the first outside
producer in the group's career infuse a new strain of musical
breadth here. Anderson's curling melodies and pastoral flute
accents are still in ample supply, but a more forceful synthe-
sizer slant, rich vocal harmonies and tougher, more synco-
pated drumming all update the sound, as do more contempo-
rary topical hooks (“Fallen On Hard Times" and “Siow
Marching Band").

SPLIT ENZ—Time And Tide, A&M SP-4894. Produced by
Hugh Padgham and Split Enz. This loosely conceptual project
takes voyages into self-discovery as its thread, and the theme
couldn’t be more appropriate for the varied, inventive pop/
rock vision further refined here by the New Zealand quintet.
Sharpened by co-producer Padgham's crisp sonic touch,
writers Tim and Neil Finn move confidently from infectious,
uptempo pop (“Six Months In A Leaky Boat," the first single)
to post-psychedelic folk rock (‘Haul Away™), bridging sly wit
(“*Hello Sandy Allen""} and cartoon horror (“Dirty Creature”).

JOHN MARTYN—Glorious Fool, Duke DU 19345 (Atlantic).
Produced by Phil Collins. The maiden album for the Genesis
custom label marks a return for Scottish songwriter and gui-
tarist Martyn, whose sultry vocal style and subtle guitar work
are well served by Phil Collins’ role as chief musical ally and
producer. Martyn's folk-jazz vision was deemed an anomaly
by rock programmers of a decade ago, but its burnished cur-
rent feel could trigger fusion, A/C and even AOR thanks to
guests like Collins and Eric Clapton.

B. B. KING—Love Me Tender, MCA MCA-5307. Produced
by Stewart Levine. The blues veteran continues his explor-
ation of other genres, here taken to one of its furthest and
most provocative new locales through its use of Nashville and
Muscle Shoals players and a program of material normally
identified with Music Row. Like Ray Charles before him, King
grasps the emotional links bridging blues and country, keep-
ing his own vocal identity soulfully intact in biues-drenched
readings of songs from Elvis (the title track), Willie (“Night-
life,” here paired with Percy Mayfieid's “Please Send Me
Someone To Love") and Mickey Newbury, among others.

THE TEMPTATIONS —Reunion, Gordy 6008GL. Produced by
Berry Gordy, Iris Gordy, Smokey Robinson, Barrett Strong,
Ron Miller & Rick James. The return of David Ruffin and Eddie
Kendricks highlight this Temps reunion, but it's Rick James’
burst of furious funk on “Standing On The Top” that sparks
the Motown-wide revival. The label's greatest producers meet
soul's greatest iead singers, and the winner is the listener, for
“You Better Beware,” “Lock it In The Pocket” and “Back-
stage” are classic Temptations thrown far into the '80s. Wel-
come back to the front.

CHANGE—Sharing Your Love, Atlantic SD 19342. Pro-
duced by Jacques Fred Petrus & Mauro Malavasi. The only
things constant about Change are change and the unchang-
ing beat of success in dance circies. Paced by their dashing
disco single, “The Very Best In You,” Change has come up
with a tasty international biend of music and vocals. led by
lames Robinson and Deborah Cooper, to please both the
dancer and listener. Remake of “Oh What A Night" highlights
this glittering showcase of upheat soul.

e
First Time Aro%und

HAIRCUT ONE HUNDRED—Pelican West, Arista AL6600.
Produced by Bob Sargeant. Put any thoughts of “'new wave”
out of the way—this 1s funky, {orceful pop/r&b which is remi-
niscent of Quincy Jones or Chas janke!. The music and hooks
are irresistible and it is readily apparent why this sextet is the
current European sensation. Dance clubs and progressive
AQORs have already picked up on the band but the music is
perfect for adult contemporary, r&b and soft jazz stations.

FUN BOY THREE—Chrysalis CHR 1383. Produced by Dave
Jordan, Fun Boy Three. Three former members of the Specials
move away from ska to a more primal groove on this debut
album. The album has a very tribal feel with it Ain't What
You Do ..." a dance ciub hit, being the most accessible.
Rock dance clubs, coliege stations and progressive AQRs
should be all over this album.

CHRISTIAN DEATH-Only Theatre of Pain, Frontier Rec-
ords FLP1001. Produced by Thom Wilson with Christian
Death. Not for the faint at heart, Christian Death 1s the latest
entry in the crypt rock category, now the domain of such acts
as Gzzy Osbourne, the Cramps and 45 Grave Christian Death
is fronted ay an 18-year-old female singer, Rozz Williams, who
has a suitably mouldering voice, while the music and lyrics
promises a visit to a “'psychosexuai netherworld.”

SUGAR BLUE—Cross Roads, Europa JP2002. Produced by
Dominique Buscail. Discovered in Paris by the Rolling Stones
and appearing on the “Some Girls” and “Emotional Rescue”
albums, bluesman Sugar Blue debuts on his own here, show-
casing his soulful vocals and in turns plaintive purposeful
harmonica playing. Sugar Blue wrote about half of the songs
here, while two were written by Sonny Boy Williamson II.

AMY GRANT-Age To Age, Myrrh MSB6697. Produced by
Brown Bannister. Long a moving performer, Grant is mar-
velously effective and versatile in this collection. She ranges
effortlessly from the triumphal mood of “El Shaddai"” te the
sweet-coated taunting of “Fat Baby.” Bannister's production
is unfailingly precise and supportive. if there was ever any
doubt about Grant's power and reach, this project should
banish it.

BOB BENNETT—Matters Of The Heart, Priority JU37966.
Produced by Jonathan David Brown. This album will not
delight doctrinaires. it is short on scripture and long on
epiphany scenes—on those small images that bring on large
revelations. Bennett's singing is convincing and pleasant, and
the production has the kind of restraint and delicacy that Mi-
chael Omartian provided for the Christopher Cross break-
throughs. Bennett wrote or co-wrote all the songs on this al-
bum and does himself particularly proud on “Madness
Dancing” and “Heart Of The Matter.”

PIGBAG—Getting Up, Stiff TEES 1213. Produced by Disco
Dell, Dave Hunt, Pigbag. Remember last year's wacky dance
club hit, “Papa’s Got A Brand New Pigbag'? Well, this British
entourage is back at it again with an EP full of horn domi-
nated instrumentals which sounds like a surreal marching
band.

SYMBOL SIX, Posh Boy PBS1030. Produced by Robbie
Fields and jay Lunsford. Full of sound and fury is Symbot Six,
a new five-man band from Southern California. They play the
four songs here with punk exuberance, keeping everything
simple but with a high excitement quotient. Best cuts: “Ego,”
“Beverlywood.”

MALARIA—New York Passage, Cachalot Records BIG6.
(JEM) Produced by the Whaie. This German five piece female
band plays minimal techno-pop dance music. On its first U.S.
release, a three-song 12-inch EP, the group does one side in
German, and the other in English. The rather ponderous vo-
cals sound better in German.

SHERBS—Defying Gravity, Atco SD-38-146 (Atlantic). Pro-
duced by the Sherbs and Richard Lush. The Australian pop-
aces-turned-new-rockers follow the sharp-edged music from
their “The Skill”" aibum with a slightly aftered lineup and this
mini-LP of six new songs that continue their new stylistic
slant. Their still rich meiodic bent and seasoned instrumental
chops may not satisfy hardcore new wave fans, but those as-
sets should open doors at AQR and possibly pop.

Billboard’s

pop

B.J. THOMAS—As We Know Him, MCA 5296. Produced by
Nick DeCarb. The title’s a good one—only problem s, an al-
oum as mixed in material as this one doesn’t help anyone
know Thomas. DeCaro’s surrounded him with a Hollywood-
styled sweep of orchestration that suits the basicaliv-MOR
content of the album. Thomas is too good an artist to turn in a
disappointing performance; but with stronger matenial and
more punch in his arrangements, he could surmount this A/C
slickness.

CHRIS REA—Columbia FC37664. Produced by Jon Kelly, Chris
Rea. The singer who hit big in 1978 with “Fool (If You Think
1t's Over)" returns with another well-balanced set of poignart
ballads and funkier midtempo rock cuts. There's a Bob Seger-
like grittiness to the vocals that gives the music an earthy
quality for a pop aibum.

JIMMY WNEBB—Angel Heart, Columbia/Lorimar FC37695.
Produced by Matthew McCauley, Fred Mollin. Webb's latest
features a variety of soft ballads and such all-star guest vocal-
1sts as Kennv Loggins, Michael McDonatd. Daryt Hall, Graham
Nash and Stephen Bishop. Webb wrote all the songs except
“One Of The Few.” written by John Cooper. “Scissors Cut”
and “In Cars" first appeared on a 1581 Art Garfunkel album

SPANDAU BALLET—Diamond, Chrysalis CHR1353. Produced
by Richard james Burgess. Whereas the first Spandau Batlet

album was too similar from track to track, this one shows the
band moving in new directions. The experimentation is not
always successful, notably on side two, because at heart
Spandau Ballet will always be a techno-rock dance band, but
when Spandau is in its element, as on the brilliant “Chant
No. 1" or incessant “Paint Me Down,” there are few better.

PIA ZADDRA-Pia, Elektra E1-60109. Produced by Jimmy
Tract. The tiny actress-singer is currently the rage of the jet
set with her rote in “Butterfly” and her label disk debut is
typically melodramatic, internationally-flavored and fast-
paced, Zadora's braintrust has wisely relied on some experi-
enced writers, with three Mann/Weil songs. The theme from
“Butterfly” is also included, but the best cut is the only one
produced by Jacques Morali, “I'm In Love Again.”

A TRUE SPACE ADVENTURE-Space Shuttle, Kid Stuff
KPD6005. No producer listed. The prettiest record of the year
is this limited edition picture disk depicting the space shuttle
Columbia roaring off the launch pad. On the record: the
voices of President Reagen and astronauts Crippen and
Young. Distributed by 1.J.E. Distributing of Hollwyood, Fla.

BIG TWIST AND THE MELLOW FELLOWS—One Track Mind,
Flying Fish FF 268. Produced by Jim Tullio. With a slow but
steady grassroots revival in vintage soul and blues already
exerting a force at the club level, this multi-racial octet is one
of a several younger generation outfits now essaying horn-
charged, '60s influenced r&b. Here the lures are front man
Larry “Big Twist” Nolan's rich vocals and a canny book of
songs that pull from pop and the band's own writers more
than standard repertoire.

VISAGE-The Anvil, Polydor PD16350. Produced by Visage &
Midge Ure. Visage is one of the founders of the techno-pop
school of post-disco dance rock, and on this LP, there is an
effort to be more funky with the use of a saxophone, while
keeping the dance beat always going. “The Damned Don't
Cry,” and the cover tune already are getting ciub play.

VARIOUS ARTISTS—Punk And Disorderly, Posh Boy Records
PBS131. Included here is the Dead Kennedys' "Kill The
Poor,” but most of the selections on this LP come from such
new English hardcore bands as Vice Squad, the Addicts, U K.
Decay, Disorder, Peter & the Test Tube Babies, Disrupters,
Red Alert, Blitz, the Partisans, Demob, the Insane, Abrasive
Wheeis, Chaos U.X., Qutcasts, and G.B.I. It is doubtful if com-
mercial radio wili play any of the 16 cuts here, but there is
still an audience for uncompromising high energy hard rock.

ORIGINAL BROADWAY CAST—Merrily We Roll Along—RCA
CBL14197. Produced hy Thomas Z. Shepard. The Stephen
Sondheim show was a failure on Broadway, but RCA has given
the show its audiophile (half-speed mastered) showcase,
along with a 16-page libretto. The score is not prime
Sondheim, but two songs look headed for evergreen status,
“Not A Day Goes By” and “Good Thing Going,” cut by Frank
Sinatra and Carly Simon, respectively. Musical theatre buffs
will be dropping by to get a copy of the new work by Broad-
way's best writer.

JIMMY LYON PLAYS COLE PORTER'S STEINWAY AND HiS
#MUSIC-Finnadar SR9034. Produced by Scuily & Assoc. The
last compaser’s piano, presented as a gift by the Waldorf-As-
troia Hotel when he lived at the Waldorf Towers, is now en-
sconced at the hotel's Peacock Aliey, where Lyons holds
forth. He performs 14 Porter favorites with flourish, yet with
full respect for Porter's melodic genius. This is a rather off-
beat presentation for classically-oriented, Atlantic-handled
label.

PAUL SMITH—Mysterious Barricades, Flying Fish FF 264, Pro-
duced by Paui Smith. This debut for a banjo stylist from the
West Coast takes the title of an 18th century harpsichord
piece by Couperin as its own, and the choice is apt: Smith
takes the instrument light years beyond its usual country and
bluegrass locales to expiore classical and ragtime, and if that
eclecticism seems precarious from a commercial standpoint,
jazz and college formats could prove otherwise. Offbeat, but
haunting.

soul

NALDO—Love Don’t Grow Gn Trees, Coiumbia ARC 37950.
Produced by Willie Lester and Rodney Brown. The Wash-
ington, D.C.-based soul group checked into the charts with
“You Bring Qut The Freak In Me,” but their sound 1S urban
r&b with a twist of funk and dash of jazz. Simmered in horn-
accented dance rhythms, and driven by the lead vocals of
James T. Brown and Tyrone Lester, Waldo responds with a
combination of quaiities that 1s bound to add up wider recog-
nition. A distinct cross-age appeal could speed their ciimb,
but who is Waldo anyway?

country

JERRY REED-The Man With The Golden Thumb, RCA
AHL14315. Produced by Rick Hall. Though Reed’s made his
reputation from fast-paced talk songs driven by fleet-fingered
guitar picking, this aibum is remarkable for showing another
side to his personality. It's nice to see him getting away from
songs about trucks. Dixie flag-waving and hittbilly humor. On
a serious ballad or a song with gently-shifting emotions, keed
delivers a most appealing performance—and Hall's Muscie
Shoals production has a crispness that works weil.

REX ALLEN JR.~The Singing Cowboy, ¥arner Bros. 35K3671.
Produced by Snuff Garrett. As a celebration of the movie cow-
oy of the '40s and "50s, this atbum 1s weli done. Ailen is
incapable of singing badly. But the songs are so unvaried in
outlook that they are tedious taken together. At this point in
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his career, Allen might look to a more modern vehicle than
the horse.

THE OSBORNE BROTHERS—Bluegrass Spectacular, RCA
AHL14324. Produced by Sonny Osborne. This is both a live
and a lively album, spirited along by the Osbornes' high-en-
ergy singing and picking. And there are also bright guest ap-
pearances by the Lewis Family and Mac Wiseman. Although
there are some extraneous spoken introductions, the album's
biggest deficit is the inclusion of such “tourist bluegrass”
numbers as “Midnight Flyer,” “Fastest Grass Alive” and
“Rocky Top.”

jazz

JOANNE BRACKEEN—Special Identity, Antilles AN 1001 (Is-
land). Produced by Helen Keane. Her trio and quartet record-
ings for CBS's Tappan Zee affiliate offered the most adventur-
ous acoustic music that late label essayed, and underscored
Brackeen's growing authority as a pianist. Here the progress
continues with her sure rhythmic versatility and lyrical com-
position instincts at the fore, abetted by crack support from
drummer Jack Delohnette and Eddie Gomez on lambent
acoutstic bass.

SHDRTY ROGERS’ BIG BAND-Jazz Waltz, Discovery DS843.
Produced by Chuck Sagle. There's nothing dated about these
10 tracks even though they were taped in Los Angeles 20
years ago, for the Reprise label. The leader's flugelhorn is
prominently spotted but one waltz after another becomes tir-
ing, even with excellent themes like “Echoes Of Harlem,”
“Witchcraft” and “Walk On The Wild Side.”

BAYA, Houston Connection Recording Corp. HC1-2001. Pro-
duced by Pat Murphy and Bobby Hata. This tiny regional la-
bel, which thus far is tapping Western and central markets
only, scores a musical coup with the vinyl debut for a sleek-
full-sounding fusion octet that peppers its brassy charts with
salsa, reggae and other Third World dance musics. Crisp horn
work, simmering timbales and steel drums, and George Ca-
bles' nimble piano flights all beg broader jazz airplay and
sales.

ART FARMER QUARTET-A Work Of Art, Concord Jazz CJ179.
Produced by Carl E. Jefferson. A competent three-man
rhythm section (Bob Bodley, Billy Hart, Fred Hersch) accom-
panies the veteran flugelhorn master on seven standards re-
corded last September in New York. The LP comes off as yet
another demonstration of Farmer's musicianship.

THE POLL WINNERS—Exploring The Scene, Contemporary
S$7581. Produced by Lester Koenig. Barney Kessel, Shelly
Manne and Ray Brown coltaborate on this 1960 session com-
prising nine strong jazz titles. Interplay between the three
musicians is musically attractive, and effortless. Kessel on
guitar, of course, carries the melodic load—and briiliantly. For
subtte chamber jazz, this LP stacks up strongly.

THE GLENN ZOTTOLA FIVE-Secret iLove, Famous Door
HL141. Produced by Harry Lim. Taped in New York last Octo-
ber, seven well-balanced tracks show the versatility of Zot-
tola, who plays alto sax on "“Lush Life” and trumpet on other
titles. Backing him are George Masso, Harold Danko, Reggie
Johnson and Butch Miles, a notably cohesive group. Miles’
tasty drumming keeps things swinging.

CAL TIADER-A Fuego Vivo, Concord Jazz CJP176. Produced
by Carl E. Jefferson. From “Serenata” to “Naima,” this Latin
combo impresses. Tjader's vibes blend nicely with a rhythm
section and Gary Foster's soprano, aito and flute contribu-
tions. Seven tunes are performed, including a waltz ireat-
ment of the old evergreen “The Continental.” Foster is at his
best on his own “Tesoro.”

FRANK ROSOLINO—Thinking About You, Sackville 2014. Pro-
duced by Bill Smith and John Norris. One can’t find a more
satisfying LP featuring the late Rosolinos trombone artistry
than this, taped six years ago in Toronto. The Ed Brickert Trio
accomoanies on only four tracks, but each 1s a gem. the
shortest running an even eight minutes.

THE DAVE BRUBECK QUARTET—Paper Moon, Concord jazz
€)178. Produced by Russel Gloyd. Brubeck, for ail his years
on disks, still plays strikingly attractive figures at the piano.
He's in excellent form on seven tunes, ali evergreens, with
competent backup by son Chris Brubeck, bass; Randy Jones,
drums. and Jerry Bergonzi, tenor sax.

WOODY HERMAN PRESENTS FOUR OTHERS—Concord Jazz
C1180. Produced by Carl E. Jefferson. Four highly regarded
tenor saxophonists. Al Cohin, Bill Perkins, Sal Nistico and Flip
Phillips, gleefuily collaborate on eight swinging cuts with Her-
man and a rhythm section. The titles are manly 1982 ver-
sions of classics cut by Herman three decades ago, and they
all sound fresh in new dress.

RUTH OLAY/RED MITCHELL TRIO-jazz Today, Laurei LRS01.
Produced by Bosse Broberg and Herschel Burke Gilbert.
Taken from a Swedish broadcast, this album sees the return
of an exceptional singer to vinyl, doing eight tunes with
bassist Mitchelf and impressing on ail eight. Olay has unusual

Spotlight—The most outstanding new product of the week's releases
and that with the greatest potentiai for top of the chart piacement;
picks—predicted for the top half of the chart in the opinion of the
reviewer; recommended—predicted to hit the second half of the chart
in the opinion of the reviewer, or albums of superior quality. Aibums
receiving a three star rating are not listed. Reviewers: Dave Dexter
Ir., Laura Foti, Paui Grein, Douglas E. Haii, Kip Kirby, Roman Kozak,
trv Lichtman, Ed Morris, £d Ochs, Sam Sutheriand, Robyn Weils, Adam
White.
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Joel Whitburn’s Bubbling Under the Hot 100 1959-1981 is the
first reference book of its kind — a complete, concise
compilation of 23 years of Billboard’s “Bubbling Under” Pop
singles charts.

240 pages long, Bubbling Under '59-'81 lists over 4,000 of the

“hits that might have been.’ Theyr’e all here: the one-shot

efforts by obscure artists and groups never heard from again
. the “near-hits” by well-known stars and superstars . .. as

well as the records that made it big on a regional basis, but

never got the national exposure necessary to make the

“Hot 100." You'll also find a fascinating assortment of
“Bubbling Under” “hits” by the unlikeliest of “artists,” such as
Cassius Clay and Roosevelt Grier.

(W,

A must for the serious collector, and an indispensable tool for
the radio PD or DJ, Joel Whitburn’s Bubbling Under the Hot
700 1959-1981 belongs on your bookshelf!

Label and record number.

5 605
| Emc 02195
[

Total weeks record held the - -
#101 position. /

. . Madson 143 /
Indicates two-sided hit. 'y g oy /
| . [ “"'l-m...-,_b_.w [ Bushoer 101
Date record first made the LT /

“Bubbling Under the Hot 100"
chart.

King 6169

Artists with 5 or more charted
hit records have records
numbered for quick reference.

"echon 35)
nE Drrection 352 /
Flip side of a record that made
the “Hot 100”

(( %

Don’t delay! Order yours today!

Please send me
burn’s Bubbling Under the Hot 100 1959-1981. | have
enclosed $30.00 for each copy ordered.

Order

OUI‘

, $3()00 1

to hit the #101 position.

to ay'

*® Song Title Index lists all song
titles alphabetically, along with
their corresponding artists.

® Trivia Section lists:

® Top 10 “Bubbling Under”
artists.

® Top artist achievements,
including artists with the most
“Bubbling Under” charted
records and the most records

® Records with the most weeks
at the #101 position.

© Records of longevity (12 or
more weeks on the “Bubbling
Und=2r” chart).

Note: Rezords which eventually
made the “Hot 100" chart are not
included in this book.

Note: Pop supplements update both Pop Annual and
Top Pop books. 78 through "81 Country and Soul
supplements cover both singles and LPs charts. Years

copy/copies of Joe! Whit-

Duke 38

T ——

The Record Research Collection

Currently in use worldwide by music professionals as well as casual collectors, Joel
Whitburn's Record Research books and supplements are the only complete,
authorized histories of Billboard's charts. Each volume contains a wealth of useful
facts about every record to ever hit the charts. For more information on this unique
collection of reference works, simply fill out and mail the accompanying coupon.

Terms and Conditions

Check or money order for full amount in U.S. dollars must
accompany order. U.S. orders add $2.00 for postage and handling.
Overseas orders add $10.00 per book and $1.50 per supptement.
All Canadian orders add 20% to total (unless paid in U.S. dollars).

All books and supplements are compiled by Joel Whitburn with
exclusive rights as licensed between Billboard Publications, Inc.
P. O. Box 200 and Record Research Inc. Published and sold exclusively by
Menomonee Falls, Wl 53051 Record Research Inc.

/ ’nSnyrm,,,," ooy 7024 /
. Pen in
Artist. / Hana .'
United Art 50297
Record title. Haroer 213
Krshoer 5015
Highest charted position record s 0 r
reached. i
. . 13, Day, s e l
Indicates artist never had a v | {2 o & THE Mg g, |
record make the “Hot 100" e Conmn gy » A4 9705 !
Hr23763 13 DAvIs, JAMESe RCA 97g5 I
Blue Mondyy

Complete your Record Research collection!
O Top Pop Artists & Singles '55-'78 {Hardcover) $60

O Pop Annual '55-'77 (Hardcover)............. $50
O TopPop'd40-55 .. ... ... ..., $20
O TopLPs 4572 ..o $30
O Top Country Singles '49-'71 ................ $25
O Top Soul Singles '49-"71 .. ... ........ .. .. $25
O Top Easy Listening Singles '61-'74 ... ... ... $25

O Complete Set (All 8 books and 38 supplements —
yousave $200) ...................... ... $445

Yearly Supplements (through 1981) ... .. .. $10 each

Please specify supplements and years desired:

'72/'73 are combined in one supplement for Country
and one supplement for Soul.

O I'd like more information before ordering. Please
send me your deteiled brochure.

Name =
Address S
City —m

State Zip

— Mail to:
/ \, Record Research Inc.
.1{ - ) Dept. A1
P. O. Box 200

Menomonee Falls, Wi 53051
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~ Golden GlobeWinner
“NEW STAR OF THEYEAR” =

The Motion Picture
“Butterfly”

The Single

“I'm In Love Ag(ain’:
E-47428

The Album
“Pia”

(E1-60109)

The theme from the motion picture
“Butterfly” is featured on Pia Zadora’s
newly released album, “Pia) on
Elektra Records and Tapes.
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General News

Audio Tapers Create Crisis, Hearing Told

® Continued from page |

unless home taping and record
rental woes are alleviated.

Meanwhile, producer/artist
Quincy Jones saw uncompensated
home taping as destroying the
launching pad for young talent, a
thesis backed by wholesaler/retailer
John Marmaduke.

The industry phalanx was vir-
tually unopposed. On the previous
day, Charles D. Ferris of the Home
Recording Rights Coalition, repre-
senting the home electronics indus-
try, made a slight reference to their
stand on the problem, stating the
Copyright Act of 1976 carried an im-
plied exemption from royalty for
home taping.

Attorney Jon A. Baumgarten of
the “Save America’s Music” coali-
tion disagreed, stating that any such
broad exemption would seriously in-
jure the creator of musical works.
Baumgarten was substituting for
copyright expert Melville Nimmer,
who is a professor at the UCLA law
school, where the hearing was held.
When queried as to why he did not
speak, Nimmer, author of many vol-
umes on copyright, stated that a pos-
sible conflict of interest due to the
law firm with which he is associated
had come up. Baumgarten was in-
fluential in drafting the Copyright
Actof 1976, serving as general coun-

sel in the Copyright Office during
the formative period.

Baumgarten argued that Congress
only expressed special concern for
audio taping with respect to educa-
tional usage, and strictly limited
even those exemptions. He harkened
back to the House Judiciary Com-
mittee, then also chaired by Robert
Kastenmeier (D-Wis.), which at no
time prior to passage even suggested
an exemption for home usage. Au-
dio home taping in no way fulfills
the four criteria set forth for “fair
use,” Baumgarten held.

Moss held up copies of Super-
tramp’s “Paris” and a recent Joan
Armatrading LP, illustrating his
point that labels must pour huge
cash resources to develop acts. The
severe slash in industry revenues
caused by growing home taping
makes such expenditures to build
new acts prohibitive, Moss stated.
Using three NARM awarded best-
selling albums as examples, Moss
said album sales total peaks are
dwindling due to home taping. In
1976, NARM winner “Frampton
Comes Alive” by Peter Frampton
sold 6.8 million units; two years later
NARM topper Supertramp’s
“Breakfast In America” totalled 4
million, while the Go-Go’s “Beauty
And The Beat” has not yet reached
1.7 million, he pointed out. “The fu-

® Continued from page 6

“The Dude” (A&M) finally cracks
the top 10 this week in its 56th ap-
pearance on the Billboard charts.
That makes it the slowest-climbing
top 10 album of the past five years,
eclipsing Barry Manilow’s “This
One’s For You” (Arista), which took
a mere 33 weeks to hit the top 10 in
1977.

“The Dude” first hit the chart in
April, 1981, peaked at 14 two
months later, dropped as low as 79
last September and was number 37
when it swept the Grammy Awards
seven weeks ago. This is the biggest
post-Grammy sales surge since
Carole King’s “Tapestry” returned
to the top 10 after a nine-week ab-
sence in 1972 following King’s vic-
tories for album, record and song of
the year.

I¢’s noteworthy, too, that the top
10 this week is bookended by al-
bums that have experienced sales re-
vivals as a result of nationally tele-
vised awards. The No. | album for
the second week is Vangelis’ Oscar-
winning “Chariots Of Fire” sound-
track on Polydor.

“The Dude” is Quincy Jones’ sec-
ond top 10 album, following “Body
Heat,” which hit number six in No-
vember, 1974.

* Kk K

Fast Break: Paul McCartney &
Stevie Wonder’s “Ebony & Ivory”
(Columbia) leaps IS notches to
number six, becoming the first single
to crack the top 10 in just three
weeks since John Lennon’s “Starting
Over” (Geffen) in November, 1980.
(That was five weeks before Lennon
died, too, disproving the notion that
the record only hit big because of his
death.)

In the past five years, only three
other singles have hit the top 10 in
just three weeks: Barbra Streisand &
Donna Summer’s “No More Tears”
(Casablanca/Columbia) in Novem-
ber, 1979; the Eagles’ “Heartache
Tonight” (Asylum) in October, 79;
and the Bee Gees’ “Tragedy” (RSO)
in February, *79.

Chartbeat

Speaking of “Tragedy” . .. Our
thanks to all you Chartbeaters who
wrote in reminding us that “Trag-
edy” also debuted on the charts at
number 29, tying “Ebony & Ivory”
as the highest new entry since John
Lennon’s “Imagine” in 1971. The
Bee Gees will be gratified to learn
that that one little flub generated
more mail than anything else in this
column’s history. ... So where were
all these fans when “Living Eyes”
came out? (No, please, no more let-
ters!)

* Kk K

Still Stringing: The Carpenters
this week collect their 27th consecu-
tive Hot 100 single, as “Beechwood
4-5789” (A&M) debuts at number
83. That’s the duo’s entire singles
output, dating back to “Ticket To
Ride,” issued in late 1969.

But wait, there’s more! This is the
fifth charted single from “Made In
America,” making that LP the Car-
penters’ second to yield five chart
singles, following “A Song For You”
10 years ago. The only difference is
that all five of those hits went top 12
("), while only one of these has
reached the top 40. But just hitting
the charts with every single overa 13
year span is extraordinary.

We must point out, too, that this
week marks the first time in Bill-
board history that two records with
telephone numbers as titles have
been climbing the charts simulta-
neously. Tommy Tutone’s “867-
5309” (Columbia) jumps into the
top 10, beating even the 17 peak of
the Marvelettes’ original version of
“Beechwood 4-5789” in 1962.
(Though it’s still not as good as the
number five peak of Glenn Miller’s
“Pennsylvania 6-5000” in 1940.)

Hadaway Pacts

NEW YORK-The London-
based Henry Hadaway Organiza-
tion has entered into an exclusive li-
censing agreement with Mirus Mu-
sic of Cleveland.

ture is ominous,” Moss asserted.
Like his contemporaries, Moss asked
the committee to invoke a “reason-
able royalty” for home taping.

Moss pointed up the narrow profit
margins of record manufacturing,
stating that 84% of all releases are
unprofitable and that only 6% of
classical releases ever make black
ink. Greenspan at one point said
that a Cambridge Research study of
the industry in 1979 showed 50% of
the industry showed a loss for 1979.
The red ink on industry ledgers com-
pounds over the years as home tap-
ing displaces prerecorded product
buying, he added.

Greenspan estimated 25% of U.S.
households owned taping equip-
ment in 1970, while by 1977 39% of
U.S. homes owned tape decks. To-
day, Greenspan stated, 50% of all
homes own taping units and new
purchases now total 20 million
yearly.

“We have estimated the amortized
1981 costs of taping equipment is the
equivalent of 75 cents per prere-
corded disk or tape and that the cost
of blank tape in album equivalent
terms was $1.25. Hence, total home
taping costs of $2 were only 30% of
the equivalent price of a recording at
retail, i.e., $6.56. Unless this gap nar-
rows dramatically, we can expect
that share of the total market of re-
corded music accounted for by
home taping will continue to rise.”

Greenspan said his study showed
thatin 1972 20% of the total hours of
recorded music available was from
home taping, while purchasing ac-
counted for the remaining 80%. By
1982, home taping captured 42%,
while purchases accounted for 58%.
Sample data indicate that 75% of
overall taping activity is devoted to
recording music today, he added.

“From available data, it appears
that roughly 55% of borrowed rec-
ords used for taping would have
been purchased had home taping
not been possible,” Greenspan con-
tinued. “That data indicate that ap-
proximately 30% of those who tape
their own records would have pur-
chased an additional record or tape.
And, a third of all the off-the-air
taping was in lieu of the purchase of
prerecorded product last year. This
represents lost sales of approxi-
mately 28% of the total volume of
1981 record sales.

“This percentage of sales dis-
placed by home taping is the equiva-
lent in 1981 to lost record sales ap-
proaching $900 million. In addition,
we estimate that this displacement
depressed prices on all record sales
by at least 5% or $150 million,”
Greenspan explained.

Greenspan claimed that retail
prices for albums were several per-
centage points lower than would
have prevailed in a market not sup-
pressed due to home taping losses.
From 1974 to 1978, data from the
CBS Consumer Research panel
showed prices of prerecorded tape
paralleled average price levels for
consumer goods in the same period.
However, prerecorded tape prices
went up 3.2% from 1978 to 1981,
while all consumer goods and serv-
ices rose 9.1%. Greenspan said 1981
album prices would have been 18%
higher if album prices had equalled
general consumer price boosts.
RIAA figures show the same pat-
tern, Greenspan stated.

The depressed pricing sig-
nificantly slashed profits, Green-
span argued, with profits dropping
sharply starting in 1979. “The recov-
ery since then appears to have been
minimal,” Greenspan said, adding
that industry unemployment re-
flected the profit crunch.
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Gortikov supported Greenspan’s
dire disclosures: “In 1981, 228 mil-
lion blank cassettes were sold. In the
last 10 years, blank tape music
recording time has jumped 291% to
over 17 billion minutes.” He then re-
viewed basic statistics from the re-
cent WCI home taping survey re-
leased at the NARM convention to
support the industry group’s pitch to
the Congressional committee. That
survey claimed that the industry was

losing an estimated $2.85 billion an- -

nually in sales to home taping (Bill-
board, April 3).

“For the fourth year in a row, the
number of new releases declined—
8% below last year and a massive
32% less than 1978,” Gortikov noted.
He blamed it all on home taping.
When Kastenmeier asked the panel
if recessionary slumping business
conditions had also affected such
devastating statistics, both Green-
span and Gortikov laid all the blame
to home taping.

Both Kastenmeier and Tom Rails-
back (R-il.) asked why the industry
waited until now to mount a battle
against home taping. Greenspan
and Gortikov stated that only
recently were the disastrous effects
of home taping so directly felt.

Mrs. Pat Schroeder (D-Colo.)
wondered about what effect the pro-
posed additional royalty on blank
tape and tape playbacks would have
on consumer prices? Panel members
envisioned price rises which would
not hurt consumer pocketbooks.
Gortikov explained that certain high
grade blank tapes today cost almost
as much as prerecorded albums.
Friedman said he felt the increase
would be fractional, “a rather mod-
est number.”

Gortikov and Marmaduke cited
the recent increases in LP rentals in
Japan, in bringing to the com-
mittee’s attention the Edwards’ bill’s
(HR 5705) safeguard against re-
corded rentals. In mid-1980, Gorti-
kov said Japan had 24 rental outlets
in Japan, where today such rental
stores have mushroomed to approxi-
mately 1,200.

Marmaduke said record rentals
represented unfair competition, be-
cause each time he sells an album he
pays a royalty, while the rental pays
only once. He called rentals “im-
moral,” customers don’t come in to
buy records, they buy the work of
artists.” Like Jones and Drake, he
noted that if artists and writers are
not compensated, creativity will be
throttled. When queried as to
whether he felt any guilt in selling
blank tape, Marmaduke said he felt
it was alright if proper royalty com-
pensation were provided.

JOHN SIPPEL

Lifelines |

Births

Boy, Nicholas Andre, to Diane and
Ron McCarrell, April 6 in New York.
Father is vice president, marketing,
Epic/Portrait/CBS Associated la-
bels.

* K K

Boy, Adam Charles, to Ellen and
Larry Kramer, April 11 in New York.
Father is a music industry attorney.
Grandfather is Al Berman, president
of the Harry Fox Agency.

* kK

Boy, John Harold, to Harold and
Willie Rose Thomas. Father is presi-
dent of Gospel City Records in Dal-
las

* K K

Girl, Reid Elizabeth, to Cindy Bui-
lens and Dan Crewe. Mother is
singer/songwriter and father is music
publisher.

Marriages

Carole Bayer Sager to Burt Bach-

" arach in Beverly Hills recently.

* K K

Janice Cyprych to Lawrence Wy-
rostek, April 3 in Pittsburgh. Both
work for the National Record Mart.

Deaths

Dr. Harry F. Olson, 81, an acousti-
cal engineer whose research for RCA
Corp. brought advances to the
recording and broadcast industries,
April 1 at the Princeton (N.J.) Medi-
cal Center. A native of Iowa, he won
more than 100. patents for improved
microphones, loudspeakers, record-
ing equipment, phonograph pickups,
and motion picture sound. In the
1950’s, Dr. Olson led the develop-
ment of RCA’s electronic music syn-
thesizer. A former president of the
Acoustical Society of America and
member of the National Academy of
Science, Olson is survived by his wife,
the former Lorene Johnson, and a
sister, Lillian V. Olson.

* ok &

Sam Coslow, 79, in Bronxville,
N.Y. Coslow, an ASCAP writer since
1923, wrote the words and/or music
for such standards as “Cocktails For
Two,” “Mister Paganini,” “Sing You
Sinners” and “Animal Crackers.” He
also operated his own music publish-
ing company.

BubblingUnderThe

__HOT'100

BubblingUnderThe

TopLPs

101—-PERSONALLY, Karta Bonoff, Columbia 18-
02805

102—FOOL FOR YOUR LOVE, Jimmy Hall, Epic
14.02857

103—FORGET ME NOTS, Patrice Rushen,
Elektra 47427

104—WORK THAT SUCKER TO DEATH, Xavier,
Liberty 1445

105—TRY JAH LOVE, Third World, Columbia 18-
02744

106—JUST BE YOURSELF, Cameo, Chocolate
City 3231 (Polygram)

107—KEEP THIS HEART IN MIND, Bonnie Raitt,
Warner Bros. 50022

108—JAMAICA, Bobby Caldweil, Polydor 2202
(Polygram)

109—JAMMING, Grover Washington, Jr., Elektra
47425

110-THROUGH BEING COOL, Devo, Warner
Bros. 50048

201-LAMONT CRANSTON, Shakedown, RCA
AF1-4313

202—OUTLAWS, Los Hombres Malo, Arista AL
9584

203—MASS PRODUCTION, In A City Groove, Co-
tillion SD5233 (Atlantic)

204—ANNE MURRRY, Where Do You Go When
You Dream, Capitol ST 12133

205—MISSING PERSONS, Missing Persons,
Capitol DLP-15001

206—MOON MARTIN, Mystery Ticket, Capitol ST
12200

207—RAMSEY LEWIS, Live At The Savoy, Colum-
bia FCC 37687

208—EYETO EYE, Eye To Eye, Warner Bros. BSK
3570

209—BRANDI WELLS, Watch Out, WMOT FW
47668 (CBS)

210—JAPAN, Japan, Virgin/Epic AL 37914
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Billboard photo by Jacki Sallow

SANDFORD SOIREE—Chas Sandford, center, and Elektra/Asylum’s Jerry

Sharell, senior vice president, at left, greet Dave Mason during a recent album

preview bash at Los Angeles’ Club Lingerie, held to tee off Sandford’s debut
LP for the label

Classical Radio Stations
Rebuff Play-For-Pay Bid

® Continued from puge 3

A letter from DG’s promotion ex-
ecutive Grace Patti said that “the al-
bum will be serviced only to stations
who send us proof of clearance with
the BBC, or another form of BBC
permission.”

The letter stated that a fee would
be required for public performance
of the record unless the station had
“a previous arrangement for use of
all BBC recordings.” It gave the fee
as “$25 per non-commercial station
and 100% the cost of a 60-second
spot per commercial station.”

DG, which seems a reluctant cap-
tive to the wishes of the BBC, said
the money should be sent directly to
the British organization.

In a letter to CMBA stations, pres-
ident of the association Robert Con-
rad notes that the only broadcasting
rights for purely musical recordings
which exist are those which protect
composer copyrights.

“Although DG’s contract with the
BBC might require (a payment) for
them to distribute the record,” he
writes, “there is nothing to prevent
you from obtaining the record from
a jocal record dealer or distributor
and broadcasting it.”

COURT OKAYS
CABLE RULING

WASHINGTON — The U.S.
Court of Appeals has upheld a Sep-
tember. 1980 Copyright Royalty
Tribunal decision in which 4%% of
the total 1978 Cable tv royalties was
allocated to be distributed to music
performing rights societies.

In a decision April 9 that comes as
a victory to BMI and a disappoint-
ment to ASCAP, which appealed the
Tribunal ruling, the Appeals Court
upheld the Tribunal’s determina-
tions that from presented evidence
in hearings, BMI would receive 43%
of the $700,000 in royalty shares.
ASCAP, 54%, and SESAC, 3%.

The 1978 cable royalty totaled
nearly $15 million. and royalties
were distributed in two phases, with
the motion picture companies and
film syndicators part of the “Phase
I" Tribunal decision. ASCAP, BMI
and SESAC were part of the “Phase
Two" distribution.

And then the warning, “This, inci-
dentally, is a taste of what would be
forthcoming from all record com-
panies if a ‘pay-for-play’ bill were to
be passed by Congress.”

Richard L. Kaye, executive vice
president of WCRB-FM in Boston,
has urged the BBC to reconsider its
demand.

In a letter to R.H. Denyer, of the
BBC’s transcription Services, he
cautions, “It would probably be in
your best interest to waive any
request for fees and to refund any
fees inadvertently sent to you. All
you have achieved so far is to pre-
vent DG’s promoting the record in
the normal manner.”

Loverboy Tops
Juno Awards

® Continued from page 3

tionally televised event appeared
subdued, a feeling of accom-
plishment was evident, too, exempli-
fied by host Burton Cummings’
statement that 1981 was the Cana-
dian industry’s best year to date in
terms of global success.

The international clout of “Great
White North™ acts also served to
bring in the single largest attendance
of foreign record company brass, in-
cluding senior executives from EMI,
RCA, Capitol and CBS.

In the country music category,
Anne Murray was voted best female
vocalist, thus giving her two awards
for the night; ex-Arkansas rock-
abilly star Ronnie Hawkins won his
first as male vocalist; and the Good
Brothers won as country group for
the sixth consecutive year.

In the most promising category,
the winners were Saga, Shari Ulrich
and Eddie Schwartz.

Other highlights of the show in-
cluded a performance by Bob and
Doug McKenzie, who won in the
comedy album category; a rare ap-
pearance by Vancouver rock act
Chilliwack, who performed their
chart hit, “My Girl™; and Rough
Trade, who did likewise with their
Canadian smash, “All Touch.”

Other winners included Bruce
Cockburn again, as folk artist. In the
international categories, album of
the year went to John Lennon for
“Double Fantasy,” with Kim Carnes
winning the international single
award for “Bette Davis Eyes.”

General News
InsideTrack

Watch for an industry leader to announce a new anti-
counterfeit concept on its albums soon. This innovation
has been successfully used on a product by a major maker,
largest in his field of youth-oriented products.

Jimmy Van Heusen, Harry Bergman and Joe Voynow
all either back home or rapidly convalescing from
recently reported ailings. Latest to enter a hospital was
Dick Shelton, the Chicago industry attorney, who under-
went surgery last week at Northwestern Memorial Hos-
pital. Just back, too, from circulatory surgery is Irwin
Goldstein, WEA’s national credit manager. Max Gold-
stein, sales manager of Promo Record Distributing on
the mend after open heart surgery.

In a first quarter statement, RCA Corp. didn’t add
much financial insight into its label showing, other than
to state that it “substantially increased its share of the
domestic popular record market,” which one can see by
looking at recent sales charts. It’s the company’s policy
not to break out the division’s revenue/earning results.
On the video end, the company said that VCR and cam-
era sales were “well ahead™ of last year’s similar quarter
and that with the lowering of its videodisk player sug-
gested retail price from $495 to $299 in February, total
sales to dealers were nearly three times those of the
comparable pre-Christmas 1981 sales period.

National radio programming producer/distributor
Westwood One was granted a preliminary injunction by
Federal District Judge Lawrence T. Lydick, enjoining
NBC from using the title, “On The Record,” for a seg-
ment of its “Today” show. The radio syndicator had filed
suit against the network, charging the NBC monicker
tred on its “Off The Record” show title. ... West Coast
director of administration for CBS Dave Cohen, Mark
Levinson business affairs vice president for EMI Amer-
ica/Liberty and Robert Young, vice president, business
affairs, Capitol hash over the biz Wednesday (21) at the
monthly Assn. of Independent Music Publishers lunch at
Gio’s, Hollywood. Call (213) 463-1151 for reservations.

Circle May 7 on your calendar if you are in the L.A.
area. City 1-Stop is holding its first annual Video Game
Fair. All the software reps will be there and all units will
be demonstrated. It’s a 10 a.m. to 3 p.m. event. ... At
presstime, RCA reps were hinting to accounts of a raise
in their $5.98 midrange price. It could not be determined
if it would be both a wholesale and list hike, but there
would be a buyin period this week and then the boost is
effective May 1.

Krumbs From The Kastenmeier Hearings: Quincy
Jones won by several lengths as the most effective
pitcher for any of the three camps who performed during
the hearings. He was totally himself and most effective.
He might have had competition if George (Video Sta-
tion) Atkinson had not been cautioned by chairman Bob
Kastenmeier (D-Wis.) along with others in his panel to
cut it short because of time limitations. Atkinson obeyed.
But the committee missed the most effective spokesman
for home video this column has ever heard. Kastenmeier
promised further palavers and Atkinson should be in-
cluded in the next one. . . . Representative Thomas Rails-
back (R-111.) got off a sick funny when he queried a wit-
ness whether home audio taping was cutting into piracy.
... A good barometer of tv news’ incisiveness was the
camera folk and tube talkers walk out each day after
celebs like Clint Eastwood and Quincy Jones were fin-

ished. . . . Former Miami Dolphins strong safety Dick An-
derson, appearing as proxy of his own RCA software dis-
tributorship in Miami, stated he had contacted the
National Football League re their attitude on home tap-
ing of their games and found them to be most pleased,
feeling it added a greater mart to their encounters. An-
derson also said he had started selling a VCR that whole-
saled for $500, but did not identify it.

Motown has bumped the Commodores’ new LP back
to August to avoid conflict with Lionel Richie’s solo al-
bum, due next month. .. . ASCAP largesse: The licensing
organization has shelled out $18 million to writers, over
and above their regular performance royalties, since
1960. For the 1981-82 period, it awarded $1.1 million, of
which $92,000 is new supplemental cash grants.

Edited by JOHN SIPPEL

_ BackTrack

30 years ago this week: Songwriters’ Protective
Assn. advocated elimination of the compulsory li-
cense and the elimination of the juke box royalty
exemption from the Copyright Act. . . . Columbia Rec-
ords reported that six Metropolitan Opera sets re-
corded in 1947 had cumulatively topped $2 million
gross.... ASCAP disbursed $11,675,000 domestically
for calendar 1951 from total receipts of $14,586,000
as overhead took $2,941,000. . . . Stan Kenton set two
pubberies, Anton and Benton, with Mickey Goldsen,
Hollywood publisher. . . . Caedmon Records issued its
first two albums by Dylan Thomas and Laurence Oli-
vier. . .. Jerry Byrd signed with Mercury Records. . . .
Dave Miller signed Bill Haley to his Essex Records.
Haley had a c¢&w band at WPWA, Chester, Pa. ...
Former WJJD and WEDC Chicago DJ George
Woods took over the new all-night slot at WWRL,
New York.

20 years ago this week: CBS Records released its
first sides on its own label in England. . .. Columbia
Records added a second West Coast plant in Santa
Maria to its longtime Hollywood pressery and its
Santa Barbara warehouse. . .. Jules Bihari purchased
Jack Rosen’s Superior Recording plantin L.A. “for in
excess of $100,000.” ... John Hammond announced
85 albums for 1962 release from Columbia’s archives.
... Alan Douglas prepping a jazz line for United Art-
ists label. ... Jerry Sharell named Cleveland promo
rep for Mercury.

10 years ago this week: The first Nashville Inter-
national Fan Fair drew more than 10,000. . . . Classi-
cal radio stations were uniting to seek a lower ASCAP
music fee rate. . .. The NAB was mulling the virtues
of matrix vs. discrete quadrasonic. ... JVC an-
nounced three %-inch cartridge tv units for the fall.
.. . Ben Hooks became the first black on the FCC. . ..
Milt Gabler revived his Commodore label with Atlan-
tic distributing. ... Former executive producer Al
Coury appointed Capitol’s promotion vice president.
... Wolfman Jack moved across the border from
XPRS to KDAY, L.A. . . . Bourne Music acquired
Jimmy Van Heusen’s interest in Burke-Van Heusen.

Jett Set Puts LagunaBack On Top

® Continued from puge 6

duced two albums by the Steve Gib-
bons Band, and worked on “Beatle-
mania,” before hooking up with
Joan Jett, after the Runaways ap-
peared in a film that has never been
released. Laguna was to produce
the soundtrack.

“The movie and the soundtrack
never happened, but I really loved
this girl; something about her re-
minded me of myself. It is a bit pom-
pous of me to say that. But in the stu-
dio she thrilled me. So I said I would
be her producer. And in order to
make the records work I got a bit
more involved in her business. |
never expected to be her manager.
Management was something 1 was

ashamed of for a while, because I .

was a producer, which is like a
painter.”

Nevertheless, Laguna took over as
Jett’s manager, and now, he says, he
is as proud to be her manager as to
be a producer. “The producer thing
is something in my life that is most
important, because that is being a
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part of history,” he says.

Laguna, who produces Joan Jett
with Ritchie Cordell, says that he is
now preparing material for the next
album. He says that working with
any band, he likes it to have an idea
of what they want before going into
the studio.

“My strength is in arrangements
and technique. I will arrange or help
a songwriter get a song together.
And that is such an important first
step. And after that I like touring
bands. When they are on the road
little things happen on that stage.

- There are little mistakes. They hit a

string by accident and it sounds
great. And it becomes part of the
show and it becomes a beautiful
sound in the studio.”

With that kind of experience, says
Laguna, he was able to record the “I
Love Rock'n’Roll” album in 14
days, though he admits it took three
months of “floundering” before they
had what they wanted to record.

Laguna says that Boardwalk
wants the next Jett LP by July for

November release, but with her ca-
reer exploding it may be hard, he ac-
knowledges, to meet the deadline.
“Joan’s career has always been
catch-up.” he jokes.

On a more serious note, discussing
the role of a producer, he says there
are different types of producers:
those that can take a Peter Town-
shend or Bruce Springsteen into a
studio; those who are the puppeteers
(*1 am not one of those,” he says);
and those whose technical abilities
merge with the act’s artistic aspira:
tions.

“What | am able to give to some-
one like Joan, who really has some-
thing of her own, is | can feed her 411
these tricks and show her thata song
has to have this third verse, other-
wise it is not a complete song. I
create a situation where we kid eac'
other and fight back and forth, but
the idea is to have a rapport. I don’t
want to overcome the artist with my
artistry, but at the same time I will
not let them sit where they are, no
matter who the band is.”

-
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