NEWSSTAND PRICE $6.50

Backstreet’s Back — All Right!

The Backstreet Boys return in a major way: The group's

new single, “Incomplete,” gets triple-digit love from

CHR/Pop this week, easily taking Most Added with a
whopping 115 adds
‘Incomplete” debuts at

No. 33* and scores Most
Increased Plays, with
+1,195. Congrats to Joe
Riccitelli, John Strazza
and the whole Jive/
Zomba kabel Group craw
on this ingredible feat.
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Latin Hip-Hop Is Hot

Powered by the papularity of the reggaeton genre,
Latin urban music is taking radio by storm. This
week Latin Formats Editor  RG_—5"

Jackie Madrigal and

Urban/Rhythmic Editor

Dana Hall join forces to

examine all aspects of this

musical revolution

including the growing

popularity of artists like

Pitbull, pictured here.

Pages 34, 37 and 793.
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® Cost-effective and Durable ©
®  Perfect for concerts, events and giveaways ©
©  Will beat or match competitor’s pricing* ©

Roll-a-Sign™ disposable plastic banners are a cost effective way to promote your station,
company or special event. Each banner is printed on high quality, weather resistant, 6 mil
plastic film. We can print up to four spot colors of ink per banner. Depending on the con-
figuration of your logo, you can get anywhere from 169 to 340 banners on a 1,000’ roll.

It’s easy to use ... just roll off the desired length and cut! Indoor or outdoor, Roll-a-Sign™
gets your message across and is ideal to give away at concerts and other public events.

Fax us your logé along with the specific color separations and size, and we will give you a
free quotation, If you have questions, please contact Roll-a-Sign™ TODAY!

Visit our website today for more information or call to place an order!

www.rollasien.com
1-800-231-6074
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LIGHTNING STRIKES NASHVILLE l

WRLT (Lightning 100) calls
itself “Nashville’s Progressive
Radio,” and for 15 years now it
has been an important voice in
Music City, playing artists and
musical styles that other
formats in town shy away from.

RUMBLE IN WEST PALM

On April 8 a jury awarded WEAT/
West Palm Beach $17.2 million in a
breach of contract suit filed against
James Crystal Broadcasting, former
owner of WRMF/West Palm, and
former WRMF employee Jennifer
Ross, who was found to have
violated a noncompete clause. This
one’s just heating up! Read all
about it in Street Talk.

See Page 24

GOOD NEWS ABOUT
' SMALLER MARKETS

Many radio major-leaguers are

Pl
LGHINING

100

Triple A Editor John Schoenberger profiles this unique

THE INDUSTRY'S INEWSPAPER

www.radroandrecords.com

W
KFMB-FM Says 'Bye, Star’

outlet and its success on Page 68.

| A reporter who takes her work personally: Page 20

Wl

iAy, Caramba!

R&R Tropical chart now monitored

relocating to small and medium
markets. Exec. Editor Roger Nadel
talks to a few of them about the pros
and cons in this week’s Management.
Marketing & Sales column.

See Page 8

San Diego station the latest to adopt “Jack’

By Adam Jacobson

R&R Radio Editor
ajacobson@radioandrecords.com

In a move that sent
shockwaves across the Hot
AC universe, Midwest TV’s
KFMB-FM/San Diego on
April 6 abandoned its 11-
year-old Hot AC
“Star 100.7” pre- 1
sentation to }em- ‘00
brace the “playing
what we want” con-
cept.

KFMB-FM is now
”100.7 Jack FM,” and the mu-
sic mix is pretty typical of the

. more pop-ori-
ented “Jack” sta-

playing what we want

More details on
tions that have [LGLL A3 KRN FTS @il H

Next week R&R will launch
the monitored version of our
Tropical chart, powered by
Mediabase. This will complete
our monitored expansion into
the Latin formats.

R&R VI’/Editorial & Music
Operations Cyndec Maxwell
said, “The Latin formats are
really hot right now, especially
with the explosion of the

Led Zeppelin, Sniff ‘N” The
Tears, Lenny Kravitz, Berlin,
Bob Seger, Everything But
The Girl and Erasure.
KFMB-AM & FM VP/
GM and KFMB-FM PD
Tracy Johnson is overseeing
the launch of Jack in San Di-

reggaeton movement. We're de-
lighted to offer credible and re-
liable music information not
only to the Latin music commu-
nity, but to the entire industry.
“As the Spanish-language
formats continue to grow and
develop, and with Latin For-
mats Editor Jackic Madrigal at
the helm, we're confident that

TROPICAL See Page 23

fm

cgo. He said, “Launching
Jack FM is a natural evolu-
tion for the sta-
tion following
the incredible

Catino Heads Promotion For UMG/NusthIe

Capitol/Nashville Exec. VP/Promotion Bill
Catino has been named Exec. VP /Promotion for
Universal Music Group/Nashville’s trio of labels,
Mercury, MCA and DreamWorks. The imprints
are home to country superstars Vince Gill, Toby
Keith, Reba McEntire, George Strait and Shania

Il cropped up since Page 51 success of Star Twain, among others.
e the approach’s 100.7. With a BlsL:d in Nashville, Catino will oversee all of
You Don't Know Me (Grand Hustle/Atlantic) initial success in Canada. The  massive library of songs and the label group’s radilo promotion initiatives. He
. CHR/POP Zpmhour on April 8 featured  an irreverent attitude, we're succeeds Scott Borchetta, who departed in March 8
'KELLY CLARKSOH Since U Been Gone (RCARMG) songs, in order, from Little  going to havea lot of fun. and plans to launch a label of his own this fall. " Catino
CHR/RHYTHMIC River Band, Steve Winwood,  “Listeners have been tell- UMG/Nashville co-Chairman Luke Lewis
50 CENT Candy Shop (Shady/Aftermathinterscope) Sugar Ray, Rick Springfield,  ing us for years they want said, “In today’s marketplace, you need seasoned professionals
URBAN AC John Cougar Mellencamp, KFMB-FM See Page 14 like Bill who understand the dynamics of artist development from
'FANTASIA Truth Is (J/RMG)
e T R R R U 1 ez o CATINO See Page 23
aGOSPEL
" DONNIE McCLUFKIN | Call You Faithful (Verity)
& COUNTRY g
* CRAIG MORGAN That's What | Love About Sunday (BBR H H
L ST gua',s g“’,‘a’/cc 0Q&A With Greater Media CEO Smyth | Bryant Upped To
;‘;;;Y :::A“Ks““ preakaua Loiiad) adio Industry leader tackles top issves facing radio CC/S.F. RVP
¥ 'GREEN DAY Boulevard Of Broken Dreams (Reprise) SOUthweSt gZRJ;/e I:pu:aﬂ; e lent. Our revenue will prob- Clear Channel has given
Egmgm'“ élAZE Susan Karis oI ek ably be up dose to 15%. As for Northern California veteran Kim
EVIAMESitHLSANPLE Slone Groover Liamas Ains) has been named Greater Media CEO Peter  the economy, I think interest Bryant expanded duties as Re-
»ROCK Sr. VP/South- | Smyth recently chatted with  rates and oil prices are going gional VP of the company’s San

AUDIOSLAVE Be Yourself (/nterscope/Epic)

MACTIVE ROCK
'MUDVAYNE Happy? (Epic)

MLTERNATIVE
AUDIOSLAVE Be Yourself (/nterscope/Epic)

§JRIPLE A

U2 Sometimes You Can't Make It..

» CHRISTIAN AC
JEREMY CAMP Take You Back (BEC/Tooth & Nai)

F\CHRISTIAN CHR
| SUPERCHICK Pure (/npop)

CHRISTIAN ROCK
'SEVENTH DAY SLUMBER Caroline (BEC/Tooth & Nail)

HRISTIAN INSPO
BEBO NORMAN Nothing Without You (Essential/PLG)

. (Interscope)

west Region for
Clear Channel
Radio, effective
immediately.
She’ll be based
in Phoenix and
be responsible
for 24 markets in Arizona, Ne-
vada and Texas, including Dal-
las and Houston.

Clear Channel Radio Presi-
dent/CEO John Hogan said,
“Susan is a seasoned radio pro-
fessional and understands the
needs of our local advertisers

Karis

to have an effect on
Q2 and Q3. As rates

4| keep going up, you'll

R&R about a myriad
of issues facing the ra-
dio industry, and his |
company in particu-
lar. His candid re- §
sponses on every- |
thing from how HD "=
Radio and electronic j&a
audience measure-
ment could change
the industry to satel-
lite radio’s future and

the economy. I just
A don't know when that
' 4 willbe.
i R&R: How is the
split between national
and local advertising?
PS: National has
been very strong in
our markets. Our local busi-
ness is good and up over
last year, and I'm starting to

Smyth
Clear Channel’s “"Less Is
More” campaign made for a
lively and informative inter-

Francisco Bay Area stations.

Bryant currently serves as
Market Manager for CC’s
KCNL (Channel 104.9), KQKE
(The Quake), KSJO (La
Preciosa) and KUFX (The Fox)
in San Jose and has previously
served as VP /Market Manager
for Clear Channel’s Monterey
stations.

In her new role she’ll oversee
the company’s stations in San
Francisco, San Jose and Mon-
terey, reporting to Sr. VP/
Northwest Ed Krampf. Before

%SPANISH CONTEMPORARY and listeners, as well as those of view. see an increase in pricing. joining Clear Channel in Au-

JUANES La Camisa Negra (Universal) our local managers. Her proven R&R: What are your thoughts gust 2003, Bryant was GM for
b REGIONAL MEXICAN operational experience, demon- R&R: How was Q1 for Great-  on the “Less Is More” initia- Entravision’s San Jose stations.
!"CONJU!lTO PR}1MAVERA Hoy Como.Aygr_ (Fggovi’sa) ) strated in successfully manag- er Media? tive? Krampf said, “Kim is an ex-

] ;-.]’ROPICAL
*'LOS TOROS BANO Perdoname La Vida (DAM Productions)

ISSUE NUMBER 1602

ing Clear Channel’s Phoenix
KARIS/See Page 23

PS: The quarter was excel- SMYTH See Page 17

tremely bright and accomplished
BRYANT See Page 23
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a" etter Place..

Clear Channel Radio salutes the 2004 NAB Crystal Radio Awards finalist

This honor e’.*:emp‘iﬁes your unwavering commitmerd fo sgrvicing your communifies.

We applaud your leadership and cedicatien:

Great Radio Inspires People”

CLEARCHANNEL

RADIO
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At WSSM/St. Louis, SJ Out, ‘Arch’ In

Bonneville’'s WSSM/St. Louis
on April 10 said goodbye to
Smooth Jazz after 4 1/2 years,
playing Euge Groove’s “Thank
You (Falletin Me Be Mice Elf
Again),” then flipping to Adutlt
Hits as “106-5 The Arch: '70s, ‘80s
— whatever we want.”

As The Arch, WSSM joins the
wave of stations taking the “any-
thing goes” approach. The station
is now promising to play ABBA,
Z7Z Top and everything in be-
tween.

According to Mediabase 24/7,
The Arch’s first hour featured REO

105

70'S,B0°S, .. WHATEVER WE WANT! :

-“5ARACH

Speedwagon’s “Roll With the
Changes,” Naked Eyes’ “Promises,
Promises,” Doobie Brothers’
“Rockin’ Down the Highway,”
The Tubes’ “She’s a Beauty,” Elton
John’s “Sorry Seems to Be the
Hardest Word,” Peter Gabriel’s
“Solsbury Hill,” Chumbawamba’s

WSSM See Page 14

COUNTDOWN TO CLEVELAND

from the city, including:

:;f\

Convention 2005 - June 23-25

Cleveland's Radio Personalities

Why is R&R Convention 2005 being held in Cleveland? It's rock’s
50th anniversary. Cleveland is also home to the Rock & Roll Hali of
Fame and Museum, and many great radio personalities have come

= Alan Freed. The man who coined the term rock & roll spent many
of his early years in the business on Ohio TV and radio. Freed (a.k.a.
Moondog) hosted the first rock concert in 1952, and 20,000 people
tried to crash the gates of the 10,000-capacity Cleveland Arena.

* 30-year veteran John Lanigan is one of Cleveland’'s most well-
known talk personalities. With his opinionated style, Lanigan and co-
host Jimmy Malone have one of the highest-rated daily radio broad-
casts in Chio, on WMJI (Magic 105.7),

+ Bob Pondillo, a.k.a. The Real Bob James, was a great fit on Rocker
WGAR-AM. Joining an early incarmation of Don imus, James was enter-
taining and spontaneous and helped cement the station’s popularity.

NoOBODY DOES IT BETTER.

P O I N

i e A T
DIRECT MARKETI NG SOLUTIONS
GREAT CLIENTS. GREAT MARKETING.

P OINT

'80s With Todd Pettengill.

Legendary New York radio talent Dan Ingram (r) was honored for his
outstanding contributions to the market’s airwaves over the past 41 years with
the Lifetime Achievement Award at this year's New York Achievement in Radio
ceremony. Joining Ingram in celebration is WPLJ morning co-host Todd

i Pettengill, who took home Best Syndicated Show for his Saturday Night at the

Frugé Joins KALC (Alice 105.9)/Denver As PD

By Julie Kertes

R&R AG/Hot AC Editor
kertes@radioandrecords.com

Entercom Communica- |
tions has named Charese
Frugé PD of Hot AC
KALC (Alice 105.9)/Den-
ver, replacing B] Harris, i
who has relinquished his [
programming duties to fo-
cus on The Alice Morning
Show With BJ, Shea &
Howie. Frugé comes from
the PD post at Infinity’s
KMXB (Mix 94.1)/Las Ve-
gas and starts at Alice on May 2.

Entercom/Denver VP/Market
Manager Jerry McKenna told R&R,
“I've known of and about Charese

Fugé

for years, and I consider myself
very fortunate to have been able
| to work out a deal that is
a win-win for Entercom,
Charese and Alice.”
k| Frugé told R&R, “I'm
| both thrilled and honored
] to work with Jerry Mc-
i Kenna, [Entercom Sr. VP/
# Programming] Pat Paxton
| and the rest of the
d Entercom team. I can’t
wait to dive in headfirst.”
Frugé’s radio experience
also includes the Asst. PD/MD/
midday post at KMXB and a stint
as MD/afternoon drive personal-
ity at WLTS/New Orleans.

Entercom’s WBBF/Rochester,
NY last week became one of the lat-
est radio stations to take an “any-
thing goes” approach,
dropping its longtime
Oldies format to be-
come “Fickle 93.3, Ran-
dom Radio.”

“You never know
what you'll hear” is among
the station’s taglines, and Enter-
com/Rochester management is
promising to play at least a 1,000
different songs each week by art-
ists ranging from ABBA and
Blood, Sweat & Tears to Barenaked

By Brida Connolly

R&R Technology Editor
beonnolly@radioandrecords.com

In a recent web poll of radio lis-
teners on technology issues,
Jacobs Media asked respondents
about their personal phone use,
inquiring whether they use a cell
phone, a home phone or both.
Jacobs found that 17% of the to-
tal sample now use only a cell
phone — but cell-phone-only is
the choice of 28% of Alternative
listeners.
| Rock and Active Rock listeners
| also run higher in cell-only use
| than the overall sample, at 19%,

www.americanradiohistorv.com
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Entercom Shows ‘Fickle’ Side In Rochester

Ladies and Britney Spears. New
call letters WFKL are already in
place.
Entercom/Rochester OM Dave
Symonds said, “We spent a
-=_ significant amount of
=% time inventing and
+ developing a sta-
tion that combines
personality, great radio
and brand values unique to the
Rochester community. Our goal is
to deliver daily musical surprises
that make every hour a new lis-
tening experience.”

FICKLE See Page 14

Study: Alt Listeners Giving Up Land Lines

and 10% of Classic Rock listeners
no longer have land lines. Break-
ing it down by age, 33% of both
18-24-year-olds and 25-29s have
only a cell phone, along with 19%
of 30-34s.

Arbitron is unable to survey
households that do not have land-
line phones. Looking at the poten-
tial impact of cell-phone-only use
on Alternative in particular, Jacobs
isolated 18- to 29-year-olds and
found that a full 37% of Alterna-
tive listeners in that age group
have chosen to have a personal

JAGOBS See Page 14

Cell Phone-Only
Households Concern
Arbitron Adv. Council

By Adam Jacobson

R&R Radio Editor
ajacobson@radioandrecords.com

The increasing number of 18- to
34-year-olds who no longer have
traditional telephone lines in their
homes has become a prime issue
among members of the Arbitron
Advisory Council, which con-
ducted two days of meetings last
week in Washington, DC.

According to council Chairman
Nick Anthony, VP and Exec. Di-
rector/Operations for Rubber
City Radio Group and a veteran
radio consultant, close to 20% of
the 18-34 demographic no longer
have land lines, relying solely on
mobile phones. That’s up from
10% just a year ago.

“It’s imperative that we get
these guys back in the sample,”

ARBITRON/See Page 14

Konrad RVP/Prog.
For CC/Central Ohio

Clear Channel/Columbus, OH
OM and Director/Programming
Steve Konrad has added respon-
sibilities as Regional VP/Pro-
gramming for the Central Ohio
region. He will remain based in
Ohio’s state capital and continue
to report to CC/Columbus Mar-
ket Manager and Central Ohio
RVP Tom Thon.

Konrad has been involved with
Clear Channel’s Columbus cluster
since August 2000, when he was
named PD of WIPG & WTVN. He
took on Director /Programming re-
sponsibilities for the cluster in 2004.

Thon said, “In the nearly five
years that Steve has programmed
WTPG & WTVN, he has exhib-
ited strong programming and

KONRAD See Page 14

Michaels, West Rise
At Sinclair/Norfolk

Sinclair Broad- ; -
casting last week
announced several
promotions at its
Norfolk cluster. |
Jay Michaels, who
signed on CHR/
Pop WZNR (The
Zone @ 106.1) and
was later named
PD of the station,
adds OM duties for The Zone and
Alternative clustermate WROX
(96X).

Meanwhile, Hot AC WPYA
(93.7 Bob FM) PD Jay West, best
known for his nine-year stint at
crosstown WNVZ, is upped to
OM of WPYA and News/Talk
clustermates WNIS & WTAR.

WNIS & WTAR PD Tony
Macrini, who also serves as
WNIS’s morning host, will con-
tinue to program those stations.
Additionally, former cluster OM
Dave Morgan is named Director/
Engineering for Sinclair/Norfolk.

NORFOLK See Page 14
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XM Strikes Pair Of
Programming Deals

Sutcaster steals Air America from Sirius; partners with AOL

By Joe Howard

AF: Washington Bureau Chief
joward@radioandrecords.com

M Satellite Radio on Monday announced two major pro-
gramming deals, including one that gives the Washing-
ton, DC-based company exclusive satellite-radio rights to Air

America Radio.

As part of the agreement be-
tween XM and Air America, the
"XM Left” liberal-themed Talk
channel will be renamed “Air
America Radio.” That change is
expected to occur in May, and the
reborn channel will add the re-
cently launched Springer on the
Radio, hosted by former Cincinnati
Mayor and television talk host Jer-
ry Springer, and the forthcoming
Rechel Maddow Show to its existing
slate of Air America content.

The channel already airs AAR of-
ferings The Al Franken Show, Morn-
ing Sedition and Unfiltered, the Jones
Radio Networks-syndicated Ed

Shuitz Show and Fox Radio Net-
work’s Alan Colmes Show.

The deal between XM and Air
America also includes provisions
for special live broadcasts of Air
America shows from XM's head-
quarters in the nation’s capital.
Terms of the agreement and the
lengih of the contract were not dis-
closed.

The agreement robs XM rival Sir-
ius of the progressive network’s
programming. According to an Air
America executive, AAR’s current
programming deal with Sirius,
which currently has a dedicated Air
America channel, willend on June 11.

Sirius spokesman Jim Collins told
R&R it is too soon to say what the
satcaster’s programming depart-
ment will do with the Air America
channel, but he noted that Sirius al-
ready carries separate, dedicated
conservative and progressive Talk
channels.

Also on Monday, XM announced
thatitis entering into a joint venture
with AOL under which the two
companies will blend programming
from XM and the AOL Radio Net-
work for a co-branded online service
that’s slated for a summertime
launch.

Two programming options will be
available: a free, web-based radio ser-
vice featuring 20 XM channels and
130 AOL Radio channels, and an

XM See Page 6
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Warner Again Subpoenaed By NY Attorney General

Warner Music Group said last week that it has received a third
subpoena from the office of New York Attorney General Eliot
Spitzer as Spitzer continues to probe the relationship between
record labels, independent promoters and radio stations. Warner
received earlier subpoenas from Spitzer’s office on Sept. 7 and Nov.
22 of last year. EMI acknowledged in October 2004 that it has also
been subpoenaed, and, while they haven't commented publicly, Uni-
versal Music and Sony BMG Music have also reportedly received
subpoenas. Warner revealed that it had received the third subpoena
in an SEC filing related to its planned IPQ.

Radio Companies Land On ‘Global 2000’ List

orbes magazine this week released a “Global 2000” list of the

2,000 largest companies in the world, based on a composite
of sales, profits, assets and market value. The list includes Clear
Channel Communications, which ranks 299th, and Infinity Radio
parent Viacom, which lands in the 448th spot. ABC Radio parent
Walt Disney Co. boasts the highest ranking among radio compa-
nies, at No. 99, while XM Satellite Radio, at No. 1,982, earns the
lowest rank. Also on the list are XM rival Sirius, at No. 1,961; Tri-
bune Co., No. 494; Jefferson-Pilot, No. 601; and Univision, No.
1,126.

Spotioads Down 4.3% In March

he 200 radio stations in nine top markets surveyed in the
monthly Harris Nesbitt Airtime Monitor ran an average of 11
minutes of commercials an hour in March, down 4.3% from March
of 2004. Clear Channel stations led the way, with a 19% drop in
commercial time from a year ago. In Philadelphia and Dallas, CC
stations reduced spotloads by 25%, and in Chicago, CC ran 26%
fewer spot minutes. Beasley, Salem and Radio One also showed
spotload reductions in double-digit percentages. Emmis’ stations in
Los Angeles and New York reported a 14% spotload increase, while
Infinity's San Francisco stations increased their spotioads by 10%.
Harris Nesbitt also reported that Clear Channel saw a shortage
of 60-second spots in March due to its offering of 17% less 60-
second inventory; 30s are more plentiful but remain in less demand.
The shortage of 60s has created increases in average unit rates,
but Harris Nesbitt cautioned that these buying patterns should not
be seen as an increase in advertising demand for Q2 — at least
not yet.

Analyst Initiates ‘Cautious’
Coverage Of Radio Industry

* oldman Sachs analyst Mark Wienkes recently launched
coverage of 10 radio companies, including satcasters
Sirius and XM Satellite Radio, and provided alist of five key
issues facing the industry that he believes investors should
consider.

The first three — inventory con-
traction, audience erosion and ane-
mic pricing — “have led to several
years of low-single-digit revenue
growth,” Wienkes said in a report
issued last week, but he believes ef-
forts now underway could improve
the industry’s growth prospects in
the long-term.

“Inventory reductions may en-
hance radio’s perception with ad buy-
ers, but not appreciably in 2005,”
Weinkes said. “Regarding audiences,
we think it is naive to assume that 1%
of media share will always garner 1%
of ad share.” Still, Weinkes estimates
pricing will grow 5% this year.

Helisted the “selective mergers and
acquisitions environment” as another
issue, but said a 15%-20% reset in sta-
tion valuations could attract value in-
vestors to the business. But Weinkes
also noted that faster revenue growth

could drive station values upward
and spur renewed interest in buying
and selling,

Tied to the tepid mergers and ac-
quisitions market is the fifth issue
that Weinkes believes radio faces:
stock values. He said, “Valuations
are uncompelling, with the stocks
not offering enough growth for
growth investors and not cheap
enough for value investors.”

The next day Friedman, Billings
& Ramsey’s Maurice McKenzie ini-
tiated coverage of five radio stocks:
Citadel, Clear Channel, Cumulus,
Radio One and Regent. He assigned
a “market perform” rating to Cita-
del at a target price of $15.

McKenzie said he believes the
company’s midmarket focus and re-
liance on local ad dollars make it

ANALYST See Page 6
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XM

Continued from Page 4

upper-tier service that adds 50 more
XM channels and offerings from
third-party producers. The premier
service will be free for AOL mem-
bers but will carry an as-yet-unde-
termined fee for others.

XM will also integrate some of
AOL Radio’s original programs,
such as Radio KOL, AOL Music Ses-
sions and AOL Music Live, in its
normal platform.

Sirius Considers
‘The Howard Effect’

Sirius VP /Business Development
Andrew Gregor addressed his com-
pany’s highest-profile program-
ming deal while speaking Monday
at the SunTrust Robinson Hum-

phrey Institutional Investor Confer-
ence, saying he expects interest in
his company to ramp up toward
year’s end as the January 2006 de-
‘but of Howard Stern nears.

“The closer we get to Stern debut-
ing, the more people recognize that
in order to listen to Howard, they’ll
need to sign up, and the more ac-
celeration in subscriptions we’ll
see,” Gregor said. He added that
Sirius views the $500 million Stern
deal as the kind of agreement it
wants to strike in the future.

“The Stern deal is the model that
we find most attractive,” he said.
“Creating compelling, unique con-
tent that will generate subscribers is
done primarily by isolating the out-
lets that the talent is exposed to.”

Responding to a question about

how the recent arrival of Mel Kar-
mazin as Sirius’ President/CEO has
affected the company, Gregor said
Karmazin is advancing the course
set by his predecessors. “He has
added an entertainment perspec-
tive, and Sirius is developing into a
very advanced entertainment busi-
ness,” Gregor said.

“[Former Sirius CEO] Joe Clay-
ton realized early on that content
would eventually be king. Joe and
the previous management drove
toward doing deals with the NFL
and Howard Stern. Mel brings 30
years of entertainment experience
to that momentum and continues
to create excitement with a drive
and a consciousness of every line
on the balance sheet that is very
exciting.”

Analyst

Continued from Page 4

“less volatile” than its counterparts
in markets that count on national
dollars and that have more compet-
ing media voices.

McKenzie said Clear Channel
(“market perform,” $38) may suf-
fer some revenue depression this
year due to implementation of its
“Less Is More” inventory reduction
plan, but he believes the plan will
ultimately translate into ratings
and revenue growth for the com-
pany.

He believes Cumulus (“outper-
form,” $18}is well-positioned to uti-
lize its 304-station platform to attract
more national advertisers to its
small and midmarket stations, and
said Radio One’s (“market perform,”
$16) growth prospects are support-
ed by demographic trends and sol-
id historical revenue growth.

Lastly, McKenzie believes Re-
gent's (“outperform,” $6.50) “sea-
soned management team” of CEO

Terry Jacobs and COQ Bill Stakelin
is well-suited to guide the compa-
ny through the challenges radio will
face in the future.

Analysts Raise
Radio One Guidance

Two Wall Street analysts respond-
ed to Radio One’s latest guidance in-
crease, made April 5, by upping
their forecasts for the company and
praising Radio One for delivering
results against tough year-over-year
comparisons.

Merrill Lynch’s Laraine Mancini
increased her Q1 revenue forecast
from $72.4 million to $73.5 million
and bumped her station operating
income estimate from $34.5 million
to $35.5 million. Noting that the
April 5 move marked the second
time in a month that Radio One
raised its Q1 guidance, Mancini
said, “The back-to-back upward
guidance revisions suggest business
is accelerating and inventory tight-
ening, which should push radio
rates higher. We believe that March
will set the tone for the rest of the

year, as it is the first month that has
‘normal’ radio demand.”

She noted that while January and
February each comprise about 6%-
7% of the industry’s annual revenue,
the rest of the months each account
for between 8%-9%.

Wachovia Capital Markets’ Jim
Boyle, who upped his Q1 free cash
flow per-share forecast from 15 cents
to 16 cents, called Radio One’s Q1
guidance “remarkable,” noting that
the company faces tough Q1 comps
following last year’s 9.8% Q1 reve-
nue growth. “Radio One’s Urban
stations have been consistently tak-
ing audience share and are conse-
quently taking revenue share from
their peers,” said Boyle.

Pointing to his internal research,
which indicated Radio One cut
spotloads by 12% from February
to March, Boyle said increased ad
rates are driving the growth. “This
should suggest a potential sustain-
able revival of pricing power,” he
said.

— Joe Howard

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.
® WGOL-AM/Russellville, AL $171,500
® KHCO-FM/Hayden, CO $25,000
® WXVW-FM/Oolitic, IN $45,000
® KQNS-FM/Lindsborg, KS $220,000
® WQCK-FM/Clinton (Baton Rouge), LA $3.2 million
® KHLP-AM/Omaha, NE $900,000
® WZEC-FM/Hoosick Falls, NY (Bennington, VT) $1.1 million
® FM CP/South Vienna, OH Undisclosed
® FM CP/Nanty Glo, PA Undisclosed
® WTNN-FM/Union City, TN $25,000
® WBWR-FM/Bedford (Roanoke-Lynchburg), VA $1.9 million

Full transaction listings, posted daily, can be found at
www.radioandrecords.com.

B e gy

o KSYZ-FM/Grand Island, NE
PRICE: $5.28 million
TERMS: Exercise of option. NRG is assuming Waitt Radio’s
rights and obligations to acquire and program KSYZ. Waitt
had been operating the station via an LMA. In 2000 Waitt
Radio was given the exclusive right and option to pur-
chase the station. The option was valued at $1.32 million.
Waitt has merged with NewRadio Group to form NRG
Media LLC.
BUYER: NRG Media LLC, headed by Chairman Norman
Waitt Jr. Phone: 319-862-0300. It owns 68 other stations.
This represents its entry into the market.
SELLER: Neuhoff Broadcasting, headed by President
Geoffrey Neuhoff. Phone: 773-489-1579
FREQUENCY: 107.7 MHz
POWER: 100kw at 896 feet
FORMAT: Hot AC

$569,546,937

Dollars to Date:

g (Last Year: $1,838,642,950)
« Dollars This Quarter: $19,751,500
% (Last Year- $475,125,310)
% Stations Traded This Year: 316

(Last Year: 846)

&4

(Last Year: 217)

Eistuss

Stations Traded This Quarter:

S R SRR,

No Cash, No Barter
No Messy Affidavits

Just 90 seconds a day of

Radio’s Funniest Female

Radio Netu_m_r_or__ks,
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Experience. Stability. Vision.

And Patricia Burkhardt.

When Patricia first came to KRBE eight years ago, she had ,

a strong background in business, but not specifically
the radio business.

“It's been a fun eight years, and it's been interesting
to learn about the industry.”

Originally from Columbia, South America, Patricia
had been raising her family in Houston when she

decided to re-enter the workforce and put her accounting

Susquehanna People

degree to good use. She's worked hard to learn the system . e

and has seen how many different people play a role in
every radio marketing campaign, from inception to
final payment.

“Susquehanna is a unique company that works very’{y
hard to get to know its employees. I feel very fortunate
to practice my career at a company that embraces

diversity and helps people grow professionally.”

. bl o de 5 4

- 4 S
Patricia Burkhardt
Senior Accountant/Credit Manager
104 KRBE Radio
Susquehanna — Houston
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SUSQUEHANNA

RADIO CORP.

A subsidiary of Susquehanna Pfaltzgraff Co.
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Make a Sound Career Choice!

With operations in major markets across the United States,
Susquehanna Radio Corp. offers a number of radio

career opportunities. For more information, visit our
website, or call our Human Resources Department

at (717) 852-2132.

Susquehanna Commerce Center West

221 W. Philadelphia St. ® York, PA 17404
(717) 8522132 W Fax (717) 771-1436
www.susquehannaradio.com

Susquehanna Radio Corp. is an Equal Employment Opportunity Employer,
an ESOP Company, and maintains a Drug-Free Work Environment.
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MANAGEMENT-MARKETING-SALES

ROGER NADEL

drecords.com

Who Says (Market)
Size Matters?

There is life after the top 10

uch like professional baseball, radio has traditionally re-

lied on a farm system. People would spend years toiling
in the small and medium markets that are radio’s minor leagues
before being tapped to go to what Kevin Costner’s character in
Bull Durham called “the show.” It was exceptional when some-
one would go right out of school into the big leagues of a top 10

market.

Today, consolidation has turned a lot of the
old assumptions upside down. We live in a
world where one GM might replace eight,
where voicetracking puts one jock on the air in
several markets every day, and where one
wrong career move (and sometimes the wrong
move isn’t even yours) can lock you out of a city
you've spent much of your life working in.

We also live in a world where the increased
stresses from consolidation, from new compet-
itors and from the industry’s economic slump
have led to great contributors’ rethinking their
personal and family goals —a world where life-
style may trump salary in the decision on where
to live and where self-determination can out-
weigh industry recognition.

And all that means more and more people are
moving from major markets to small and me-
dium markets. It got me wondering whether
these folks are finding what they want in smaller
markets, and whether those markets are better
off for having these major-league veterans in
town.

If the issue were lifestyle alone, you can imag-
ine that markets like Santa Barbara and Palm

Springs in Catifornia would be inundated with
eager transplants. But it's not quite that simple.
g Clear Channel Re-

8 gional VP/Central Cali-

: fornia J.D. Freeman
says living in an idyllic
¢ city like Santa Barbara
after stops in Los Ange-
| les, Dallas and Phoenix
% is great: “When you get
| achanceto do what you
3 enjoy, in a market you

enjoy, it doesn’t get any
better than that.”

But resort markets also have their downside.
“It's a tough putt to get people to come to Santa
Barbara,” Freeman says. “I've lost a lot of good
people because they couldntafford to stay here.”

And even when he can hire and keep quali-
ty employees, being an hour north of Los An-
geles, with the associated signal overlap, creates
adouble-edged sword. “You're competing with
a lot of L.A. stations, which means you have to
put out a product that's equally compelling to
what they have,” Freeman says. “But the dol-

J.D. Freeman

LEADERSHIP

SPOTLIGHT

Years ago, | took a course called “Entrepreneurial Leadership.” lts aim was to teach
! B | the skills startup CEOs needed to succeed, and its premise was
k| that these skills were somewhat different from those required
to run a more mature business. After these many years work-
" ing to bring iBiquity to life, | think | agree, and | wish | had kept

—~

my notes.

you are doing, no one else will be,

» Communication: Frequent, open and honest. People care and want to know.
* Judgment: You get paid to make the tough calls. Get them right.
* People: Be manic about recruiting and retaining the best. You have no chance

without them.

* Integrity: This is the only way to build a business for the long term.

Bob Struble, President/CEO/Chairman, iBiquity Digital Corp.

Each week R&R invites successful people in and outside the radio and recording
industries to share their thoughts on defining and communicating leadership.

If I had to teach that class, i'd cover the following leadership
requirements for would-be entrepreneurs:

» Vision: You must get your troops (and customers) to believe
in that great, glorious future.

* Passion: If you are not overwhelmingly excited about what

lars in our market are so
significantly less than a
billion-dollar market
like Los Angeles, it's
harder to generate real-
ly good cash flow.”

But Citadel Presi-
dent/Western Region
Bill Figenshu — the
former Infinity Broad-
casting Sr. VP who went
from overseeing stations
in New York, Los Angeles and Chicago to man-
aging a region that includes stations in Reno,
NV; Modesto, CA; and Spokane — says radio
is radio. “The difference for me is simply where
the decimal point is,” he says. “That’s it. You
don’t have the big zeros.”

OK, so we all agree that revenue is less in
small and medium markets than in top 10 cit-
ies. But that doesn’t mean the programming and
production quality are less. In fact, as more
major leaguers move to smaller markets, they're

Bill Figenshu

getting the opportunity to impact entire clusters
of stations.

Talent Development

“The part I find most enjoyable about work-
ing these size markets is you don’t have pro-
gram directors, sales managers and jocks who
have learned 20 or 30 years of bad habits,” says
Figenshu. “Because their experience level is
moderately less, you can train therm.”

That’s not only rewarding for him personal-
ly, it’s something that makes the industry in
smaller markets better. Figenshu believes the
influx of large-market leadership into small and
medium markets is one reason Citadel outper-
formed the industry last year.

There seems to be a consensus among the
people I spoke with that these transitions are
also providing an opportunity for more talent
development. Figenshu says, “What I like is
that, after being in the business in major mar-
kets for 30 years, I'm now meeting some terrific

Continued on Page 10

FOR BETTER RADIO

MORE OPTIONS

Introducing Jones Music
Programming,
source for all of your music pro-
gramming needs. Whether you
need an hour of music or 24, a
word of advice or an entire
makeover we have the solution.

the single

800.609.5663

www.jonesradio.com
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MANAGEMENT-MARKETING-SALES

Psst! Have
The News?

You Heard

Word-of-mouth is the next wave in marketing

- was on the phone last month with Ruth Presslaff, Presi-
" dent of the database-marketing company Presslaff Interactive
Revenue. During the course of the conversation, she mentioned
to me that she was going to be attending the Word of Mouth
Marketing Association’s charter summit in Chicago. I had never

even heard of WOMMA.

And, of course, that's the whole F———
point of this discussion. More and |

more, people are turning to word of
mouth, e-mail and blogs for informa-
tion about things they are interested
in. So much so that those are becom-
ing accepted forms of marketing.

WOMMA is the official trade as-
sociation for the word-of-mouth mar-
keting industry. Its mission is to pro-
mote and improve word-of-mouth
marketing by:

* Protecting consumers and the industry
with strong ethical guidelines

* Promoting word of mouth as an effective
marketing tool

* Setting standards to encourage the use of
word of mouth

Presslaff is a charter member of WOMMA,
which says on its website at www.womma.org
that it represents the companies “pioneering the
art and science of amplifying genuine consum-
er enthusiasm.” She says the summit, held
March 29-30, provided a great starting point on
the road to making word of mouth an accepted
part of how companies do business.

So there she was — one of 350 people who,
she says, clearly all “drank the same Kool-Aid”
— sitting with someone from the Republican
National Committee on one side, someone from
Lego on the other side and a person from the
Playgirl TV cable channel across the aisle. And
everyone was there to leamn about how to get
their most influential supporters talking about
their products to people who trust what those
supporters are saying.

Ethics, Honesty Count

One of the most important subjects discussed
were the standards under which WOMMA
members operate. The goal is transparency,
which means you don’t control what people are
saying about you, you just get them talking. So
product quality becomes increasingly important
in order to keep the buzz positive.

The obvious question about the creation of
WOMMA is, why now? “Someone said word
of mouth has been around since the snake gave
Eve a heads up about the apple,” Presslaff says.

Ruth Presslaff

“Why now is because people cannot
absorb any more marketing messag-
es. To cut through the clutter, it has
to come from someone they know.”

Among the topics Presslaff says
were on the summit agenda: how to
identify the people who can make a
difference for you in a word-of-
mouth marketing campaign, how to
measure a campaign’s effectiveness,
and the different industries that have
already done this kind of marketing.
“There’s not a product category that would be
unaffected, because people talk about every-
thing,” she says.

“In the radio industry, you identify who your
loyal listeners are — who participates the most
in what you're doing. The person who's the pain
in the neck at every remote you do is actually a
prime person, because they care so much about
your station. Or the one who's always calling
on the request line. Harness the energy of those
people. They care about your product.”

Marketing One-On-One

I'm reminded of a young man I know who is
a student and the campus rep for Sony Music at
the University of Colorado in Boulder. His job is
to talk up new acts, promote concerts, hand out
samplers and so forth. That’s exactly the type of
marketing WOMMA is talking about, and it's
something labels have been doing for years.

Presslaff explains, “There are companies that
start as small as ‘If you want us to break this
band, we need to know about the lead singer’s
mother and sister.” Start with the family, so
you're beginning with as small a nucleus as
possible. Those people let their friends know,
and those people let their friends know. It be-
comes viral.”

But the big opportunity is also a big frustra-
tion. According to Presslaff, companies are still
trying to figure out whether word of mouth is a
separate division or if it’s part of a marketing
campaign and therefore part of the marketing
and advertising budget. “It’s still really new,”
she says. “This organization didn’t exist six
months ago.”

One of the things Presslaff said was con-

Who Says (Market) Size Matters?

Continued from Page 8
broadcasters I never knew existed. There are
some very talented people out there, and find-
ing them and developing them has been a treat.”

Bob McNeill is another recent transplant,
from major-market work for Viacom, Westwood
One and Infinity to r - -
Charleston, SC and, just :
last month, to Bend, OR.
“Good radio is good ra-
dio,” he says. “It’s prob-
ably difficult fora market |
the size of Bend toattract |
people with major-mar-
ket experience, butnotas [ ¥
hard as it used tobe. |

“There are an awful
lot of people like me
who can’t find a place in the corporate radio
world anymore. So we’re looking for opportu-
nities where people still do radio the old-fash-
ioned way.”

McNeill says the fear of competition from
iPods and satellite radio is just as real in Bend
as in Boston, so it’s a matter of countering with
quality. He says, “We can’t win a music-quanti-
ty battle with them, but we can sure enough cre-
ate compelling radio that you don’t want to miss
by not tuning in every day.” Overseeing opera-
tions for a four-station cluster provides the re-
wards he says he’s been missing.

Freeman agrees that working in smaller mar-
kets makes talent development both an oppor-
tunity and a necessity. “For me, it's all about
how relevant they are,” he says. “It’s going to
be a bigger problem in the future. We've got to
continue to enhance and develop talentand give
people the opportunity to make mistakes so we
have the next generation of radio talent.”

Creativity Is Encouraged

Bob McNeill

Freeman says another aspect of small-market
radio he enjoys is the risk-taking that can’t be
tried in major markets because the stakes are too
high. It allows for and challenges creativity at
every level of the radio station.

But perhaps the biggest challenge people like
Freeman and McNeill face is that consolidation
has left them doing jobs that, 10 years ago, were
being done by as many as four or eight people.
Figenshu knows his market managers are busy
keeping a lot of balls in the air, with different
formats, different promotional needs and differ-
ent revenue issues.

o

firmed in Chicago is that inside information
(think CD release dates, not Martha Stewart) is
a powerful motivator. Someone who is passion-
ate about your product appreciates a T-shirt and
free tickets, but exclusive information is also
very powerful. It makes the person look smart
to their friends and makes it appear they have
special access.

“Some of the product-launch case studies I
heard about were phenomenal and have direct
relevance to what radio does,” Presslaff says.

Freeman says he couldn’t multitask the way
he needs to without integrating technology into
his work flow. He cautions, however, “You have
to be careful that you don’t lose the human ele-
ment. You have to make sure that you're seeing
the people and talking to them. Technology
doesn’t run your station. You do.”

Selling In Smaller Markets

Sales is perhaps the area in which it is most
important that a station maintain a personal
touch. And for people who have toiled manag-
ing sales in major markets, there’s no one rule
book to follow when migrating to a smaller
market. But there do seem to be some patterns.

Talking about her experience in moving from
Los Angeles to Palm Springs, former KABC &
KFWB/L.A. GSM Dina Silverman says small-
market thinking tends to breed a reluctance to
take risks or upset the status quo.

Like many small markets, Palm Springs is
retail-driven, without a great deal of national
business. Says Silverman, “Because this is a tour-
ist market with a hot summer climate, tradition-
ally the town closes down during the summer,
which means advertisers don't see a reason to
advertise.” And she notes that, though the per-
manent population is growing rapidly, Palm
Springs businesspeople haven't been educated
about the need to change their strategy.

Freeman says cost-per-point tends to be less
significant in small markets. “Since we're close
to the client, we can work creatively with them,
and they can see the results,” he says. In most
cases, stations are even doing the creative as part
of the partnership.

Figenshu sees the need for client and listener
relationships to be much more intimate in small-
er markets than in big cities. “You've got to be
in the community,” hesays. “If you've gota News/
Talk station in Albuquerque or Des Moines, you
know everybody and even the governor knows
you. And there, by the way, is where the real
broadcasting is being done.”

The quality of life tends to be pretty good in
smaller markets. There’s more hands-on in-
volvement. You can feel like you're making a
difference. If you want out of the rat race, small-
and medium-market radio is a decent option —
with some caveats. As McNeill says, ”You're not
going to make the kind of money in Bend that
you make in Dallas, but you're exchanging that
for peace of mind and the ability to ply your
trade the way you want to. There’s no dollar
value you can set on that.”

“The idea of breaking through the clutter and
making your product relevant remains a huge
obstacle for radio.”

From Presslaff’s vantage point, the key is to
use blogs and e-mail to positively affect what
goes on face-to-face — which constitutes 80%
to 90% of word of mouth.

“I don’t think anyone there was advocating
giving up on mass media,” Presslaff says. “They
were saying, ‘Here’s another thing you can do
to break through.”
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You test your music to find the hits, but if you think about it, every song your
station plays also represents a marketing decision. It says what your station stands
for, what it’s all about. Only FACTe Strategic Music Tests from Coleman provide
you with the deeper insights you need to make the best decisions. Any “no frills”
music test can tell you what songs are most popular, but only FACT provides
exclusive benefits that help you blow away the competition.

|. ADVANCED STRATEGIC MEASURES

IN-DEPTH ANALYSIS
& RECOMMENDATIONS

Most music tests provide simple rankers, but then you’re on
your own. What do you do when the results are confusing

or are inconsistent with your strategy? How do you interpret

the changes you see from test to test? Every Coleman FACT
study includes a detailed analysis by the industry’s leading team.
We deliver these results to you in a comprehensive presentation
that also includes “The Plan,” a set of specific recommendations
for implementing the study.

3. HANDS-ON IMPLEMENTATION
4. A SUPERIOR APPROACH

@
Wshmeto 5 c-uaN
cull COIQmCIIl. Music. TRENDS. BRANDING.

www.CclemanlInsights.com
919-571-0000
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New Kids On
The Digital Block

Mercora, TextAmerica offer new twists on old ideas

Jor the next couple of weeks in this space we’ll be taking a
look at some companies that are offering interesting new

takes on some old online ideas. First up: moblogging outfit
TextAmerica and spiffily named webcaster Mercora.

Mercora’s IM Radio

Mercora got quite a bit of attention, not al! of it
positive, when itlaunched in November 2004 with
aservice thatlet users search for an artist, then tune
directly to a webcast playing that artist. It also had
seven webcasts that were branded as “Grokster
Radio.” And, because Mercora’s twist on webcast-
ing is that its music library is made up of songs in
the collections of its members, it called itself, in its
first incarnation, “P2P Radio.”

In the current edition of Mercora, the Grokster
branding has gone away, and what was “P2P
Radio” is now known by the less touchy name
of “IM Radio.” But Mercora still has that artist
search and direct-tuning feature, something that
sounds like it ought to lock Mercora right out of
astatutory webcast license under the twisty rules
of the Digital Millennium Copyright Act. A lot
of people, in fact, heard what Mercora was of-
fering and said, “That can’t be legal.”

“There’s this whole
discovery aspect of things
that we try to instigate
when people are listening
to the music.”

Atri Chatterjee

Mercora VP /Marketing & Business Develop-
ment Atri Chatterjee says, “I don't know how
to respond to that, except for the fact that we
looked at the laws. We looked at the rules pret-
ty carefully.”

What isn'tallowed under the DMCA, he says,
is to allow users to search for a particular sound
recording, and Mercora doesn't do that. Users
can search by artist name — or, should they de-
sire, by genre of music or favorite webcaster —
but not for a particular song. Chatterjee says, “If
a particular sound recording is playing at that
point and you've found it as a result of a genre
search or as a result of an artist search, great. But
you'll find a lot of other things from that same
artist.

“There is a big difference. If | were allowed to
search for particular sound recordings, the ser-
vice would become so much nicer. We've had to
specifically dumb it down in order to comply
with what the rules are.”

12 ® Radio & Records April 15, 2005

Looks Matter

The Mercora player is a handily sized down-
load of less than two megabytes, and it's an ex-
ceptionally pretty piece of software, with an el-
egant gray-blue skin and a straightforward,
easy-to-master tabbed interface. The goofy little
IM Radio logo (an armless, round-headed Fish-
er-Price-type person, with a green boombox hov-
ering nearby) adds some color to the restrained
look.

The basic package includes the right to web-
cast from one’s own music collection (sort of —
though the available music is what's on mem-
bers’ computers, for the sake of legal clarity the
Ogg Vorbis-formatted streams come off Merco-
ra’s own U.S.-based servers) and 30 minutes of
free listening a day, though Chatterjee says that
may be expanded to an hour at some point.

A download also comes with a free trial of the
$3.99-a-month Mercora Premier package, which
is where you can find the coolest stuff. Along
with unlimited listening time, Chatterjee says,
“The second premier feature on the listening side
is the ability to make time shifts of the eligible
webcasts. Essentially, these are private, person-
al recordings that are protected, can only be
played through Mercora and are stored in an
encrypted format so people can't get access to
the stored content.

“It works a lot like TiVo. The idea is that you
get a certain amount of capability for making
these personal recordings. In our case, when you
buy a premium subscription, you get the ability
to make 10 hours’ worth of these recordings. All
saved content expires after a 30-day period.”

Mercora subscribers can play DJ too: They get
a lot more control over the content of their web-
casts than basic members and can even record
breaks-of up to two minutes to toss in between
the songs.

Like most online music services these days,
Mercora has an interest in new artists, taste-
matching and music discovery. The taste-match-
ing functions include a “Similar” tab that can be
clicked after searching, and there’s also informa-
tion from the talented and ubiquitous folks at
All Music Guide.

Chatterjee says, “I'm webcasting Peter Ga-
briel right now. If you listen to that, you'll see
the AMG data on Peter Gabriel, and then you’ll
see the artists related to Peter Gabriel. You can
search on those related artists to see if anyone
else is webcasting that music. There's this whole
discovery aspect of things that we try to insti-
gate when people are listening to the music.”

Mercora also offers a home for unsigned acts,
where subscribers can program their own music
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on “Artist Radio” streams. Chatterjee explains,
“There’s a separate version of the product that
we call IM Artist, which we give to independent
artists. What they can do with that is stream
webcasts that are not compliant with the DMCA
rules, because they own the copyrights to the
sound recordings.”

Mercora’s also got some nice community
features to go with its music-sharing webcasts,
including busy message boards and member-to-
member instant-messaging, and the communi-
ty features don't require a paid subscription. The
user base, five months after launch, is at about
400,000, according to Chatterjee.

If Mercora sounds like fun, download it for a
test drive at wwww.mercora.com.

And TextAmerica

So what is moblogging? Though it's generally
pronounced “mob logging,” it's mobile blogging,
or posting to an online journal from a mobile de-
vice like a PDA or cell phone. What Text-
America does is make it really easy to get pictures
from a camera phone onto a website. Company
founder and COO Chris Hoar explains how it
works.

“Ituses e-mail,” he says. “Whether you e-mail
pictures from your camera phone or you e-mail
them from Outlook Express, that's all you need
to do. And the radio station just needs to give
out the address, at tamw.com, and listeners can
send pictures in.

“The pictures go into a management area,
where they can be viewed by the moblog own-
er. If there are images that are inappropriate, they
delete them. They approve the ones they like,
they press ‘Update,” and those pictures are pub-
lished.”

Station staffers can also use TextAmerica to
get their own pics up quickly. “You don’t need
to know any html or any programming or any-
thing,” Hoar says. “This can be set up by any-
one from a soccer mom to a NASCAR dad to a
grandpa to a 5-year-old.”

Among TextAmerica’s radio clients are
KFMB/San Diego morning guys Jeff & Jer,
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RIAA Sets New College Anti-Piracy Plan

In a Tuesday-morning conference call with reporters, RIAA President
Cary Sherman detailed a new RIAA initiative to address what he called
the “emerging epidemic” of copyright infringement being committed on
college campuses by way of Internet2, a high-speed research network.

The latest round of RIAA “John Doe” lawsuits were set to be filed Wednesday
against 405 students at 18 colleges and universities. Those students are, accord-
ing to the RIAA, using an application called i2hub to make available more than 1
million copyrighted files, including more than 900,000 songs, on Internet2. The
other files are movies and other infringing material.

Downloading on Internet2 is many times faster than on a conventional broad-
band connection or local area network, and, according to the RIAA, many students
have come to see the network as a safe harbor for illegal file-trading.

Sherman said about Internet2, “This next generation of the Internet is an ex-
traordinarily exciting tool for researchers, technologists and many others, with valu-
able legitimate uses. Yet we cannot let this high-speed network become a zone
of lawlessness where the normal rules don't apply.”

Responding to a reporter’s question, Sherman said the RIAA’'s member labels
are suing only those who offer infringing files at this time, rather than the opera-
tors of the i2hub networks. He added, however, “We're making no decisions about

He declined to detail the techniques used to discover infringers, saying those
techniques “wouldn’t be as effective if everybody knew exactly what they were.”
He did say in response to a later question, “When we identify a particular infring-
er, we take a snapshot of what they're offering at that particular time to deter-
mine if they're among the most egregious infringers that deserve to be sued.”

Asked why the RIAA has chosen not to pursue the operators or inventors of i2hub,
Sherman replied, “There are a number of other P2P networks out there right now
— i2hub is not the only one — and 1 think all of us are going to benefit from the
clarification of the law the Supreme Court will provide in the Grokster case.”

A Supreme Court decision in MGM v. Grokster, which will determine whether
peer-to-peer network operators are liable for infringement committed by end us-

whose moblog can be seen at the pre-flip-to-Jack
URL www.histar.textamerica.com, and CHR
WMEG/Puerto Rico’s Rocky The Kid, whose
busy moblog is at www.rockythekid textamerica.
oM.

What It Looks Like

TextAmerica’s moblogs are simple arrange-
ments, showing rows of pics that can be enlarged
with a click. Comments are invited from both TA
members and nonmembers, though nonmem-
bers’ comments are screened before being post-
ed.

The system can handle, Hoar says, images
from “any camera phone made on earth.” That
means the picture quality will be uneven, buta
station can use the system’s control panel to keep
unacceptably fuzzy pics from making it onto the
site.

A customized station or show moblog is free
to radio and can include a logo or other graph-
ics, and it'll also include a banner that links back
to TextAmerica and invites visitors to create
moblogs of their own. “What we’d like to do is
give this out to radio and to radio shows and
build them a custom template,” Hoar says.
“That's really where we want to go. We just want
to try to educate people that this is a really sim-
ple thing.”

Hoar thinks getting pics up quickly could be
a way for radio to provide a bit of the on-de-
mand content that consumers are looking for. He
says, “More and more, people don’t want to
wait. They have TiVo. They want everything on
their time, and they want it now.

“If you say, ‘Send in a picture of the funniest-
looking dog,” what you're faced with is receiving
hundreds or thousands of e-mails. Somebody has
tosit there, open them, run the antivirus thing and
resize them. With TextAmerica, they just log in to
the control panel, approve or deny the pics and
publish.”

Posting pictures isn’t a new idea, but stream-
lining the process could let a station that’s hun-
gry for fresh online content perk up its website.
Check it out at wunv.textamerica.com.
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THE
GLENN BECK
PROGRAM

Glenn Beck. A different kind of Talk Radio.

Beyond politics, beyond the Left, and beyond the Right, Glenn Beck offers a different kind of
talk radio. Beck connects with his listeners through his candid, witty, and humourous perspective
on any given subject - from religion and politics to today’s current events and pop culture.

RADIO NETWORKS

212.445.3935 ' - L4 - L.J
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NEWSBREAKERS

WSSM

Continued from Page 3

“Tubthumping,” Van Halen’s “Why
Can’t This Be Love?”, Billy Joel’s
“Uptown Girl” and Paul Simon’s
“Kodachrome.” The Arch will remain
jockless and commercial-free during
its launch.

Bonneville/St. {.ouis VI’/Market
Manager John Kijowski said, “We've
been hearing from listeners that
they're tired of radio stations playing
the same songs over and over. People
were getting tired of hearing tight
playlists and DJs that couldn’t pick
their own songs.

“Now they can turn to one radio
station to hear all the true variety they
crave. You'll never hear the same
song on the same day, ever.”

Bonneville launched WSSM fol-
lowing its October 2000 acquisition of
the station from Emmis. That deal
gave Bonneville WRTH-AM, WIL-
FM & WVRV/St. Louis in addition to
WSSM, which was then Country

R e

GET THIS MAN SOME MUSIC — STAT! Actor-singer-songwriter
Scott Grimes, known for his roles in Party of Five, Band of Brothers and his
current stint on ER, stopped by Club R&R to perform some songs from his
new album, Livin’ on the Run. Seen here enjoying the view from R&R's palatial
41st-floor offices are (I-r) Velocity Entertainment VP Kent Jacobs, R&R sales
guru Steve Resnik, Grimes. promo legend Bob Catania and R&R Street Talk
Daily Overlord & CHR/Pop Editor Kevin Carter.

WKKX, in exchange for Country
KZLA/Tos Angeles.

As The Arch debuted, Infinity’s
crosstown Hot AC KYKY (Y98) tink-
cred with its own playlist, featuring
such segues as Sam The Sham & The
Pharoahs” “Wooly Bully” into Lisa

Jacobs

Continued from Page 3
cell phone only, compared to 30% of
Rock listeners, 29% of Classic Rock
fans and 33% of the age group over-
all.

In a memo that was sent to the
Arbitron Advisory Council with the
study’s findings on cell-phone use,
Jacobs Media head Fred Jacobs said,
“As [ understand it from Arbitron’s
conference call earlier this year, this
problem will not be addressed until
2006 at the earliest. Arbitron’s ability
to reach its demographic cells among
younger consumers is a well-known
problem, but when one-third of 18-
29s are ‘unreachable’ due to having
only a cell phone, this presents a cri-
sis for stations that are targeting this
demographic.

“The future of radio depends on
companies and stations that make an
effort to reach young listeners. As we
know, new technology — cell phones,
MP3 players, video games, the
Internet — competes for eyes and
ears. It is critically important that

Arbitron speed up its plans and strat-
egy development for surveying
young listeners.”

The results of the Jacobs study
were based on responses from over
19,000 station-database members at
more than 50 Jacobs client stations in
both large and smaller markets.

KFMB-FM

Continued from Page 1

greater variety in their radio stations
with less repetition. That's what Jack
FM is all about. Changing formats on
one of San Diego’s leading stations
goes against traditional wisdom, but
we're confident listeners will embrace
the station as they never have be-
fore.”

As Star, KFMB-FM enjoyed tre-
mendous success as a high-energy,
personality-driven Hot AC for sev-
eral years. Even when Clear Channel
signed on crosstown KMYI (My 94.1)
as a direct format competitor, Star
continued to deliver strong ratings
among females: In fall 2004 KFMB-

Stansfield’s “All Around the World”
and Stone Temple Pilots” “Interstate
Love Song” into Rose Royce’s “Car
Wash.” Y98 returned to its normal
programming early Monday.

— Adam Jacobson

Fickle
Continued from Page 3

Fickle targets adults 35 to 49, skew-
ing slightly female. While Ace & Marti
in the Morning will continue in
wakeups on WFKL, the rest of the
WBBF staff has not been retained.

As an Oldies station, WBBF had
been in steady decline since 1997,
when it was “Classic Oldies” WKLX
and bilied $1.9 million for the year.
The WBBF call letters were acquired
in 1998, and in November 2000 WBBF
moved from 989 MHz, a class B fa-
cility, to 93.3 MHz, a class A based on
Rochester’s east side.

FM ranked No. 2 among women 25-
54 with a 6.5 share. However, Star
saw paltry ratings with men over the
age of 17.

That said, the popular Jeff & Jer
morning show — the market’s sec-
ond-highest-rated wakeup offering
— will become an integral part of
100.7 Jack FM when hosts Jeff Elliot
and Jerry St. James return from vaca-
tion on April 18.

Arbitron

Continued from Page 3
Anthony told R&R. Federal law pro-
hibits automated dialing of cell phone
numbers, and pinning down the loca-
tion of people who rely on cell phones
poses an additional challenge: Ten per-
cent of those with mobile phones are
not located in the state to which their
phone number’s area code corre-
sponds.

Arbitron spokesman Thom Mo-
carsky told R&R the issue of adding
cell-phone-only households to the
sample used in the company’s ratings
surveys has “been on Arbitron's radar
for a while” and that a study is in the
field. “We are looking for when and
how to do it,” he said.

Anthony said Arbitron is expected to
release data from that study this fall,
adding, “This is an issue that needs to
be dealt with fairly quickly.”

Close to 7% of the overall population
do not have land lines in their homes,
according to U.S. Census Bureau statis-
tics. The Census Bureau also notes that
19% of 15 to 24-year-olds and 10% of
25- to 34-year-olds have only cell
phones at home.

Among the other issues discussed at
the council meetings was the expansion
of morning drive to 5-10am from 6-
10am. “Radio groups were split on this
issue,” Anthony said. “It seemed to fall
along the lines of cities with long com-
muter times vs. shorter commuter
times.” He said an Advisory Council
subcommittee will go to radio to try to
get a feel for the issue and find out which
stations target morming show listeners in
the 5am hour.

Meanwhile, Anthony said radio
could see Arbitron’s first publicly re-
leased pricing on the Portable People
Meter by the end of June. “There has
been a reluctance to price until they get
astronger sense of whether TV or cable
will participate,” he said.

Anthony also told R&R that a move
is underway to establish permanent
seats on the Advisory Council for the
five largest U.S. radio companies, hav-
ing senior-level executives take the
slots. He explained that much has
changed since the council was formed

30 years ago — namely, many issues are
no longer format-specific and the top
five companies own a large number of
radio stations.

Voting on new bylaws is set for Au-
gust. If the bylaws are passed, the board
will be re-formed in January 2006.

Norfolk

Continued from Page 3

Joe Hardin continues as Chief Engi-
necr.

Michaels, who previously worked
with Sinclair Broadcasting owner Bob
Sinclair at KDHT/Austin, told R&R,
“It's a great honor that Bob Sinclair
gave me this amazing opportunity. I
am also thrilled to be working in the
world of alternative music again,
having spent five years at KDGE/
Dallas, from 1991-96.

“96X has a great heritage in the
market, and I'm looking forward to
working with PD Michele Diamond
and the great staff over at 96X.”

“I'm pleased to be given the op-
portunity to rise within a great orga-
nization like Sinclair,” West told
R&R. “Bob Sinclair had the vision to
put WPYA (93.7 Bob FM) on the air
as the first Bob/Jack-formatted sta-
tion in the United States.

“T'look forward to taking our early
successes on Bob FM to WNIS &
WTAR and to focusing them as peren-
nial News and Talk leaders for Hamp-
ton Roads and Southeast Virginia.”

Konrad
Continued from Page 3

personnel-development skills, as well
as the leadership and organization
talents required to win in a competi-
tive market.”

Konrad said, “It is exciting to be as-
sociated with this region’s brilliant pro-
grammers and personalities and such
great content creators across Central
Ohio. I am eager to learn from them, as
well as to contribute to the multilevel
successes that have been the signature
of the “Thon Zone.”

Before joining Clear Channel, Konrad
served as Station Manager for
Hubbard's KSTP-AM/Minneapolis.

Works For Them...

“I look forward to ACN every morning. | can always
count on them being RIGHT ON TARGET and right on
time. The custom liners are a great feature.”

—John Howell, WUSN, Chicago, IL

“ACN! Your UP TO THE MINUTE bits and timely parodies of

news items that happened HOURS ago keeps us from
having to pull all-nighters at the radio station.”

t’ll Work For You.
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— Jeff Pope, KGGI, Riverside/San Bernardino, CA
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americancomedynetwork.com

A Jones Radio Networkse Company

For more information and a FREE
trial, contact Adrienne Munos at
203.877.8210 ext 10 orgo to
www.americancomedynetwork.com.
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Smyth

Continued from Page 1

PS: I give a lot of credit to [Clear
Channel Radio President/CEQ)]
John Hogan and [Clear Channel
President/CEO] Mark Mays. |
think it’s great. I think that radio
should sell the quality of its audi-
ence, and when you put too many
commercials on a station just to hit
short-term budgets, you diminish
the effect of advertising and the ad-
vertisers’ ability to sell their prod-
ucts.

‘“We believe digital
radio will be the
greatest renaissance in
American radio since
Marconi.”

R&R: Some Wall Street analysts be-
lieve Clear Channel’s competitors are
stealing business as “Less Is More” is
ramped up. What impact, if any, are
you seeing from “Less Is More”?

PS: I've heard that idea bantered
around, but I think Clear Channel
is doing well. If anything, their
prices are increasing. People aren’t
saying theyre giving excess dollars
to us because of Clear Channel’s in-
ventory positioning.

I've seen my own shares going
up because my rates have been go-
ing up. Instead of holding them
even to compete for share, I've tried
to keep the inventory capacity
lower while trying to raise my rates.

R&R: Are your advertisers showing
interest in 30-second ads?

PS: I've always been in the busi-
ness of selling units, not denomina-
tions of time. It all depends on what
the advertisers need. If you sell
units, no matter the length, then the
unit is gone. ] tell our stations that
we're going to run 10 to 12 units per
hour, and if they want to run all 30s
or all 15s, I den't really care.

As a conduit between the adver-
tiser and the audience, I don't feel that
I should tell them how to write their
creative or what's going to be success-
ful for them to achieve their goals. 1
don’t always know the customers’
needs, and I want to be responsive to
their needs, not mine.  want to make
radio as user-friendly as possible, and
that's why we have no policy on that.
A unit costs the same no matter what

an advertiser chooses todowith it. A

unit is a unit.
R&R: With that pricing structure,
do advertisers often opt for shorter ads?
PS: Most of the time they don't.
To run an inventory count of 10 to
12 units, you've got to maximize
those units.

R&R: Customers must try to nego-
tiate for more units.

PS: Everybody tries, but [ won't
do it. We've worked hard with ad-
vertisers to reinforce that we're in
the unit business. If I discount the
inventory, then I'll have to run more
commercials, and advertisers will
complain that there are too many
commercials. You can’t have it both
ways. You need a partnership with
the advertiser, and I want to make
sure they sell products.

R&R: As Vice Chair of the RAB,
you're involved with the Radio Ad Ef-
féctiveness Lab. How are advertisers re-
acting to those studies?

+ PS: The Radio Ad Effectiveness
Lab is reaching key decisionmakers.
Advertisers are coming back and
saying that television has become
very cluttered. The proliferation of
the 500-channel cable world has
fractionalized network television.
Television raised its rates, but its
audience delivery has fallen.

RAEL is demonstrating that
people view radio as a local busi-
ness and believe those commercials
are targeted to help them better
their lives. I also think advertisers
realize that newspaper is a waste of
time for the 18-49 segment; nobody
is reading those things. The Internet
and cable have taken that business.

R&R: Are your sales staffs using the
RAEL results in their sales pitches?

PS: Yes, and the RAB has done a
yery effective job. They put the
studies on a disc and sent them to
all RAB member stations.

R&R: Has it been difficult to con-
vince advertisers that the research is
unbiased?

PS: The RAB hired eight people
to call on decisionmakers at over
100 companies, and they don’t go in
to sell a radio company, they go in
to sell radio as an advertising me-
dium. It's brought to advertisers by
an independent body that doesn’t
have the agenda to sell any one
company.

Plus, the caliber of the people
fielding this research is important.
We're not using our own internal
research companies. There’s noth-
ing wrong with them, but we’ve
gone outside to use the companies
used by the Fortune 500.

We've asked major advertisers
and media directors to sit on boards
to develop questionnaires for the
screeners that focus on the issues
that must be addressed. When you
have a concerted effort like that —

rand it’s not just one study, but a se-

ries of them — I think advertisers
see that radio isn't just this sleepy
little medium.

R&R: Tell us about the next RAEL
study.

PS: The next one should come
out toward the end of this summer

" and will focus on ROL There are

five products in test markets, and
they're being advertised on differ-
ent mediums to see which medium
performs best. I don’t know what
it's going to look like, but I think it’s

great that radio has such faith in its
fundamentals that it will fund these
studies and let the results stand on
their own two feet.

That's very gutsy, because every-
one knows we're doing it. I believe
what we're doing is right and
should be ongoing, because we
deal in a business where attitudes
are constantly changing, and radio
needs to be right in the sweet spot.

R&R: Are industries that compete
with radio conducting similar research?

PS: That's a good question, since
the other half of Greater Media is
newspapers. But I haven’t seen
other industries being as aggres-
sive. | see the two most aggressive
media industries today as cable and
radio.

But in cable, there’s not enough
critical mass. [ have not seen news-
papers — not even the 14 we own
— make that kind of effort. But
they’ve got to if they want to be
competitive.

R&R: Is Greater Media streaming
its stations on the Internet?

PS: Yes, and I think that we
should be streaming. For the 18-24-
year-old, that’s their transistor ra-
dio. It's where they listen to a lot of
radio. In the office, more people are
going to be using their computers
to listen to the radio.

“We can’t let radio
tnrths become traps.”

We have great brands, and I see
it as an extension of our brands. 1
don’t view it as a moneymaker be-
cause it's hard to quantify the au-
dience. It's hard to monetize. But
we have to be there, because it's
part of the digital age.

R&R: Let's talk about Philadelphia,
where Greater Media just made a ma-
jor format change. Is that the weakest
of your major markets?

PS: Historically, it has been. Bos-
ton has been a powerhouse for us,
Detroit has hit a home run, and the
New Jersey stations have done
well. In Philly, WMGK is doing ex-
ceedingly well, and WMMR just
hired Preston & Steve to do morn-
ings once they finish up their
noncompete.

[Exec. VP/Market Manager]
John Fullam joining our team down
there has been great. He's a gifted,
brilliant guy. Philly hasn't always
performed up to what we’d like,
but I think you're going to see it
happen pretty spectacularly.

R&R: Tell us about the recent flip of
WMWX/Philadelphia to the play-any-
thing “Ben” format.

PS: With Ben, [ just think the tim-
ing was right. I always thought Hot

www americanradiohistorv com

AC should work in Philadelphia.
We saw an opportunity and be-
lieved we could capitalize on it. But
I want to know where this format
is going to be in 18 months. We
want to make sure that within one
or two ratings books it doesn’t go
from “Oh, wow” to no wow.

We're working on understanding
who this audience is and where this
station will migrate over the years.
[ think it'll be a great ‘80s-based for-
mat. [t's unique, different, and it
sounds great. We play about 700
titles, and there are no disc jockeys.

R&R: But it won't be jockless forever,
will it?

PS: I'm not saying that it won't.
Radio people have to start thinking
outside of the box. We can't let ra-
dio truths become traps. No innova-
tion leads to stagnation, and busi-
nesses become boring. There are a
ton of creative people in radio; let's
give back their radio stations. We've
got to blaze trails, and we can’t be
afraid to fail, because sometimes we
will.

R&R: Greater Media has committed
to converting all of its stations to HD
Radio by year's end. Are you on track
to meet that goal?

PS: Yes, they’ll all be done. It's a
lot of money, and we've made a
massive commitment. We got out in
front early because we believe digi-
tal radio will be the greatest renais-
sance in American radio since
Marconi. Not just because of the
sound, but also the ability to have
multiple audio streams and numer-
ous data applications.

We need to reinvent ourselves,
because what we did five years ago
is obsolete. You can’t be afraid of
challenges, both economic and in-
tellectual. I think that the greatest
limitation of HD Radio will be in
the broadcasters” minds.

R&R: What kinds of services are you
considering once all of your stations
have switched to HD Radio?

PS: I'll focus on that in Q4. How-
ever, right now I'm planning on
putting a second audio channel on
WRIF/Detroit in Q4, and it will
broadcast live.

R&R: What kind of programming
ideas do you have for this second chan-
nel?

PS: Different things, where I can
use the channel to make it more
user-friendly, but with the liberty to
take a lot more chances than I
would with the main signal. We're
working now to develop the pro-
gramming and the sound of it, but
we've got to see what the market-
place needs.

On Country stations, maybe I'll
do older country on the B channels.
You can’t get a programmer to play
Waylon Jennings records, but some
of the most popular shows on
Country radio are the oldies shows.
That’s the kind of stuff that will get
people talking about HD Radio.

In fact, I bought all of our man-
agers digital radios because I want
them to hear this. I bought 400 of

them. You can't talk the talk; you've
got to walk the walk.

R&R: With the increasing availabil-
ity of satellite radio, is HD Radio too
late? Can radio reclaim the listeners it's
losing to satellite?

PS: That's an excellent question.
There’s all this talk about everyone
jumping on to satellite radio. The
early adopters of a new technology
will always jump first, and I think
they’re already there. I'm not say-
ing there’s no place for it, but the

“Content is king, but
not at any price.”

economics of satellite radio are so
back-end-loaded that if they don’t
hit their numbers, theyre dead.

R&R: What is your reaction to
Howard Stern’s move to Sirius Satellite
Radio?

PS: I think there’s a great oppor-
tunity for local radio, and a lot of
talent in America, to raise their
hands and go get it. Operators
shouldn’t be putting all these syn-
dicated shows on in the morning,.
Give local talent a place to grow.

R&R: What about all the progran-
ming deals both Sirius and XM Satel-
lite Radio are signing?

PS: I already know Howard
Stern’s act, and we haven’t heard
much about Opie & Anthony [since
they moved from broadcast radio to
XM]. And I think the NFL is a vi-
sual sport. They have all these
games, but most people want to
watch their local team.

NASCAR is the fastest-growing
sport in America, but I don’t want
to hear the cars go around the track,
[ want to see them. I think the best
application for satellite, and Sirius
is already starting to go into it, is
delivery of video content. That's the
future of that business.

They could have 10 excellent
video channels, and if they have
some kind of audio content, they
could compete on a different plat-
form and be more economical.

R&R: Satellite radio’s supporters
point to the variety of music program-
ming as an edge the service has over ter-
restrial radio. Can HD Radio provide
that?

PS: I think HD will provide that
on the B channels, and the sound
argument will be leveled because
they’ll both be in CD quality. Digi-
tal radio has been a little behind the
curve, but we’re moving quickly.

Down the road, the economics
are not in satellite radio’s favor.
There is a place for it, but [ want to
make sure | appeal to the masses.

Continued on Page 23
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NATIONAL MUSIC

Live365 is the largest Intemet radio
network, with thousands of stations in
a wide variety of formats. Pro-
grammed by true music tastemakers
from around the globe, Live365 offers
an enthusiastic audience for
established and up-and-coming artists
alike. In a world of consolidated
playlists, Live365 charts the tastes
and preferences of today’s most
vibrant music community. Tracks with
the most plays during the seven days
ended April 12 are listed below.

LIVE .COM

Travis Storch » 866-365-HITS

Top Alternative

ARCADE FIRE Neighborhood #3 (Power Out)
BECK E-Pro

GARBAGE Why Do You Love Me?

KILLERS Smile Like You Mean it

INTERPOL Evil

Top Jazz

BONEY JAMES 1/JOE SAMPLE Stone Groove
PAUL BROWN Moment By Moment

EUGE GROOVE XXL

NORMAN BROWN Up 'N’ At 'Em

JOYCE COOLING Camelback

Top Electronica-Dance

DELERIUM {/SARAH McLACHLAN Silence 2004
HOUSE OF URBAN GROOVES House Of...
DESTINY'S CHILD (ose My Breath

ROBERT GITELMAN Children Of The Sun
KRISTINE W The Wonder Of It All

Music
CHOoICE

Your Music. Your Cholce

30 million homes
27,000 businesses
Available on digital cable and DirecTV

Damon Williams e 646-459-3300

HIT LIST

Justin Prager

BACKSTREET BOYS incomplete

CLICK FIVE Catch Your Wave

GAME 1/50 CENT Hate It Or Love It

LALAINE Did You Hear About Us?

AVRIL LAVIGNE Fall To Pieces

TRICK DADDY {/LUDACRIS& CEE-LO Sugar...
SIMPLE PLAN Untitled

SOFT ROCK

Justin Prager
BACKSTREET BOYS Incomplete
SHANIA TWAIN Don't!

R&B & HIP HOP

Damon Williams

B.G. fHOMEBWOI Where Da At?

B5 All 1 Do

BEANIE SIGEL {/SNOOP DOGG Don't Stop
SYLEENA JDHNSON f/R. KELLY Hypnotic

ROCK
Gary Susalis
DARK NEW DAY Brother

DUKE Used To Be
SILVERTIOE Biue Jeans

ALTERNATIVE

Gary Susalis

BLOC PARTY Helicopter

COPELAND No One Really Wins

DEAO 60°S Riot Radio

MENEGUAR House Of Cats

OASIS Lyla

WE ARE SCIENTISTS This Scene Is Dead

TODAY’S COUNTRY

Liz Opoka

MIRANDA LAMBERT Bring Me Down
JAMIE O'NEIL Somebody's Hero
SUGARLAND Something More

KENI THOMAS Not Me

ADULT ALTERNATIVE

Liz Opoka

RYAN AOAMS Let It Ride

CARBON LEAF What About Everything?
KEANE Everybody's Changing

AIMEE MANN Going Through The Motions
BRUCE SPRINGSTEEN Devils And Dust

SMOOTH JAZZ

Akim Bryant

HIROSHIMA Obon

RIPPINGTONS Wild Card
AMERICANA

Liz Opoka

RYAN AOAMS (et It Ride

ROBERT EARL KEEN What | Really Mean
JIMMY LAFAVE Shining On Through
CRDSS CANADIAN RAGWEED Lonely Girl

Rick Gillette » 800-494-8863
10 million homes 180,000 businesses

DMX Fashion Video
David Mihail

The top music videos shown on DMX Fash-
ion Video, targeted at 18-34 adults.

ROB THOMAS Lonely No More

LOUIS XIV Finding Out True Love Is Blind
GWEN STEFANI Hollaback Girl

U2 Sometimes You Can't Make It On Your Own
BRENDAN BENSON Spit It Out

AKON Lonely

KYLIE MINOGUE Giving You Up

STARS Ageless Beauty

This section features this week's new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.

HOT JAMZ

Mark “In The Dark” Shands

FANTASIA Truth Is

MARIAH CAREY We Belong
CIARA {/LUDACRIS Oh

MARIO How Could You

112 U Already Know

AMERIE One Thing

BOBBY VALENTINO Stow Down

ALTERNATIVE

Dave Sloan

WHITE STRIPES Biue Orchid
MANDO DIAO God Knows

ROCK
Dave Sloan
SEETHER Remedy

DANCE

Randy Schlager

GLOBAL DEEJAYS What A Feeling (Ftash Dance)
NUFREQUENCY 808 (Why Oh Why)

MAJAI /ANNA Change My Mind

SOULARIS Follow Me

INTENSO PROJECT f/LISA SCOTT-LEE Get It On
PARIS AVENUE | Want You

ETHAN In My Heart

LUCAS PRATA And She Said

SUZANNE SMITH Closer (Al B. Rich Mix)
COSMIC ALLY Dear My Friend

SOULARIS Fly

NEW ORDER Krafty (DJ Dan Vocal Edit)
SCREAMIN’ RACHAEL Sister Sister...

108 So Close

BRYAN TDDD Wherever You Are (Mr. Mig Edit)
ALLIE You're All

ADULT CONTEMPORARY

Jason Shiff

LISA MARIE PRESLEY Dirty Laundry
BRYAN AOAMS This Side Of Paradise
JESSE McCARTNEY She’s No You

INTERNATIONAL HITS

Mark “In The Dark” Shands

BLUE f/LIL KIM Get Down On It
MDBY Lift Me Up

MOUSSE T Right About Now
CHRISTIAN WALZ Wonderchild
JULI Geile Zeit

LAURA PAUSINI Vivimi
ANASTACIA Heavy On My Heart
ALICIA KEYS Karma :
AMERIE 1 Thing

WILL SMITH Switch

FETTES BROT Emanuela
MARIO Let Me Love You
MELANIE C Next Best Superstar
JEM They

HANSON Lost Without Each Other
NEW OROER Krafty

RHYTHMIC DANCE

Danielle Ruysschaert

RYAN CABRERA True (Lenny B Mix)
FANTASIA it's All Good (Scumfrog Mix)
EMMA Maybe (Illicit Club Mix}

JENNIFER LOPEZ Get Right {Louie Vega Mix)
HYPASONIC Dream Of You

ERNEST KHOL Only (Chris The Greek Mix)

RAP/HIP-HOP

Mark “In The Dark” Shands
CIARA Oh

PRETTY RICKY Grind On Me

MIKE JONES Still Tippin'
LUDACRIS Number One Spot

1221 Ave. of the Americas
New York, NY 10020
212-584-5100

Steve Blatter

Alt Nation

Rich McLaughlin

UNWRITTEN LAW She Says

The Pulse

Haneen Arafat

GWEN STEFANI Rich Girl

BETTER THAN EZRA A Lifetime
Sirius Hits 1

Kid Kelly

WEEZER Beverly Hills

BLACK EYED PEAS Don't Phunk With My Heart
AVRIL LAVIGNE Fall To Pieces

Hot Jamz

Geronimo

OWEET {/SNOOP DOGG Why Cry

R. KELLY In The Closet

New Country

Al Skop

VAN ZANT Help Somebody

GEORGE STRAIT You'll Be There
Spectrum

Gary Schoenwetter

JACK JOHNSON Good People

Heart & Soul

BJ Stone

INDIA.ARIE Purify Me

EARTH, WIND & FIRE This Is How | Feel
Shade 45

Lil Shawn

PAUL WALL {/MIKE JONES They Don't Know
TONY YAYO 1/50 CENT So Seductive
Q-TIP #/BUSTA RHYMES For The Nasty
BIZARRE Rockstar

ALCHEMIST t/PRODIGY We Got This

usl

&

866-MVTUNES

21,000 movie theaters

WEST

1. MARK KNOPFLER The Trawlerman’s Song
2. AARON CARTER Saturday Night

3. COLLECTIVE SOUL Better Now

4. AQUALUNG Brighter Than Sunshine

5. TROY ANDREWS QUINTET Softly, As In A...

MIDWEST

1. AARON CARTER Saturday Night

2. MARK KNOPFLER The Trawlerman's Song

3. TROY ANDREWS QUINTET Softly, As In A...

4. COLLECTIVE SOUL Better Now

5. LEANN RIMES Nothin' ‘Bout Love Makes Sense

SOUTHWEST

1. MARK KNOPFLER The Trawlerman’s Song
2. RARON CARTER Saturday Night

3. COLLECTIVE SOUL Better Now

4. AQUALUNG Brighter Than Sunshine

5. TROY ANDREWS QUINTET Softly, As In A...

NORTHEAST

1. MARK KNOPFLER The Trawlerman's Song
2. AARON CARTER Saturday Night

3. COLLECTIVE SOUL Better Now

4. MICHAEL BUBLE Home

5. TROY ANDREWS QUINTET Softly, As In A...

SOUTHEAST

1. AARON CARTER Saturday Night

2. MARK KNOPFLER The Trawlerman’s Song

3. TROY ANDREWS QUINTET Softly, As In A...

4. AQUALUNG Brighter Than Sunshine

5. LEANN RIMES Nothin' ‘Bout Love Makes Sense

ISNER

Artist/Title Total Plays
ALY & A.J. Do You Believe In Magic 75
JESSE McCARTNEY Beautiful Soul 75

BOWLING FOR SOUP 1985 74
GWEN STEFANI f/EVE Rich Girl 74
J0JO Leave (Get Qut) 74

KELLY CLARKSON Since U Been Gone 71
BLACK EYED PEAS Let's Get It Started 61

KELLY CLARKSON Breakaway 60
USHER Caught Up 43
CHEETAH GIRLS | Won't Say M

JESSE McCARTNEY Because You Live 32
LIL ROMEQ /N. CANNON My Cinderella 31
AVRIL LAVIGNE My Happy Ending 30

JOJO Baby It's You 30
RAVEN SYMONE Backflip 30
JESSE McCARTNEY Good Life 30
NELLY {/T. McGRAW Qver And Qver 29
YELLOWCARD Ocean Avenue 28
DIANA DeGARMO Emotional 26
ASHLEE SIMPSON Pieces Of Me 25

Playlist for the week of April 4-10.

Aol Radio @ Network
Ron Nenni 415-934-2790

Top Alternative

Pete Schiecke

BLOC PARTY Banquet

SEETHER Remedy

FALL OUT BDY Sugar, We're Going Down

Top Pop

Jeff Graham

CEASARS Jerk it Out

Top Hip-Hop

Donya Floyd

BROOKE VALENTINE Girlfight

J-KWON Get XXX'd

TRICK DADDY Down Wit Da South

Top R&B

Donya Floyd

BROOKE VALENTINE Long As You Come Home
Top Jazz

Beville Darden

JDEY DEFRANCESCO Back At The Chicken Shack
RAVI COLTRANE Coincide

STEFANO DIBATISTA Salt Peanuts

SONNY STITT Four

JASON MORAN Fire Waltz

@RADl O NETWORKS

Phil Hall» 972-991-9200

ABC AC

Peter Stewart

ROB THOMAS Lonely No More

Hot AC

Steve Nichols

DAVE MATTHEWS BAND American Baby
DURAN DURAN What Happens Tomorrow
Touch

Stan Boston

RAHEEM DEVAUGHN Guess Who Loves You More
Rejoice

Williemae Mclver

DAMON LITTLE Do Right

Country Coast To Coast

Dave Nicholson

ALAN JACKSON The Talkin' Song Repair Blues
REBA McENTIRE My Sister

Real Country

Richard Lee
DARRYL WORLEY If Something Shouid Happen

)

RAaDIO
NETWORK .

Ken Mouitrie » 800-426-9082
Hot AC

John Fowlkes
ANNA NALICK Breathe (2am)

CHR
Steve Young/John Fowlkes
BACKSTREET BOYS Incomplete

RYAN CARBERA 40 Kinds Of Sadness
JOHN LEGEND Ordinary People

Rhythmic CHR

Steve Young/John Fowlkes
MARIAH CAREY We Belong Together
PRETTY RICKY Grind With Me

DESTINY'S CHILD Girl

JENNIFER LOPEZ 1/FAT JOE Hold You Down
Mainstream AC

Mike Bettelli/Teresa Cook
MAROON 5 Sunday Morning

The Alan Kabel Show — Mainstream AC

Steve Young/Teresa Cook
MAROON 5 Sunday Moming

The Alan Kabel Show — Hot AC
Steve Young/John Fowlkes

U2 Sometimes You Can’t Make It On Your Own
Mainstream Country

Hank Aaron

KEITH URBAN Making Memories Of Us

REBA MCENTIRE My Sister

SUGARLANO Something More

BLAKE SHELTON Goodbye Time

New Country

Hank Aaron

SUGARLANO Something More

DARRYL WORLEY If Something Should Happen
HOT APPLE PIE Hillbillies

Lia

Ken Moultrie/Hank Aaron

RASCAL FLATTS Fast Cars And Freedom

ALAN JACKSON The Talkin’ Song Repair Blues
SHEDAISY Don't Worry 'Bout A Thing

Danny Wright

Ken Mouitrie/Hank Aaron

ALAN JACKSON The Talkin' Song Repair Bliues
HANNA-McEUEN Something Like A Broken Heart
SUGARLAND Something More

HOT APPLE PIE Hillbillies

24 HOUR FORMATS
Jon Holiday  303-784-8700
Adult Hit Radio

Jon Holiday
AFTERS Beautiful Love
KILLERS Mr. Brightside

Adult Contemporary

Rick Brady
JET Look What You've Done

U.S. Country

Penny Mitchell
BUDOY JEWELL If She Were Any Other Woman

\ WESTWOOD ONE |

Charlie Cook » 661-294-9000
Adult Rock & Roll

Jeff Gonzer
JOE PERRY Shakin' My Cage

Bright AC

Jim Hays

BACKSTREET BOYS Incomplete
Mainstream Country

David Felker
DARRYL WORLEY If Something Should Happen

Hot Country

Jim Hays

CAROLINA RAIN Louisiana Love
Young & Verna

David Felker
SUGARLAND Something More

EET AT
FIACHECD NNE T WWORK SS
After Midnite

Sam Thompson
BLAKE SHELTON Goodbye Time
BOBBY PINSON Don't Ask Me How | Know

WAITT RALIO NETWORKS

Country Today

John Gienn
ALAN JACKSON Talking Song Repair Blues

AC Active

Dave Hunter
BOWLING FOR SOUP Almost

Alternative Now!

Polychronopolis

0ASIS Lyla

SEETHER Remedy

MUSE Stockholm Syndrome
UNWRITTEN LAW She Says

USED Let It Bleed

DRESDEN DOLLS Girl Anachronism

LAUNCH

susw o8 YA OO

Jay Frank » 310-526-4247

Audio

BONE BROTHERS Hip-Hop Baby
GOO0O CHARLOTTE We Believe

JESSE McCARTNEY She’s No You
JODY BREEZE S$tackin’ Paper

JOHN LEGEND Number One

JOSH GRACIN Brass Bed

KINGS OF CONVENIENCE Cayman Islands
MATCHBOOK ROMANCE My Eyes Burn
NEW ORDER Krafty

OASIS Lyla

SEETHER Remedy

SIMPLE PLAN Untitled

XZIBIT Criminal Set

Video

A STATIC LULLABY Stand Up

KEITH URBAN Making Memories Of Us
LONG-VIEW When You Sleep

MOBY Beautiful

MUOVAYNE Happy?

RELIENT K Be My Escape

TIM McGRAW Drugs Or Jesus

XZIBIT Criminal Set

£ musicsnippet.com»»

Tony Lamptey » 866-552-9118
Hip-Hop

B.G. /HOMEBWOI Where Da At

PITBULL Toma

R&B

KEYSHIA COLE | Just Wanna It To Be Over
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72 miilion households

Plays
MARIAH CAREY It's Like That 27
GAME Hate 1t Or Love It 26
EMINEM Mockingbird 24
U2 Sometimes You Can't Make It On Your Own 23
LUDACRIS Number One Spot 23
T.l. You Don't Know Me 23
KILLERS Mr. Brightside 22

FRANKIE J. I/BABY BASH Obsession (No Es Amor) 21

WILL SMITH Switch

ALICIA KEYS Karma

50 CENT Candy Shop

SNOOP DOGG (/). TIMBERLAKE Signs
ROB THOMAS Lonely No More

CIARA LLUDACRIS Oh

MIKE JONES I/SLIM THUS... Still Tippin®
OMARION O

JENNIFER LOPEZ I/ FAT JOE Hold You Down
AMERIE One Thing

ASHANTI Don't Let Them

NATALIE Goin® Crazy

Video playlist forthe week of April 4-10.

David Cohn
General Manager

GAME Hate 1t Or Love It

LUDACRIS Number One Spot

FAT JOE So Much More

KILLERS Mr. Brightside

BRAVERY An Honest Mistake

GREEN DAY Holiday

ARCADE FIRE Rebellion (Lies)

WEEZER Beverly Hills

50 CENT Candy Shop

T.I. You Don't Know Me

MIKE JONES I/SLIM THUG... Still Tippin®
CIARA (LUDACRIS Ch

COMMON The Corner

TRILLVILLE Some Cut

QUEENS OF THE STOME AGE Little Sister
USED Al That I've Got

PAPA ROACH Scars

NINE INCH NAILS The Hand That Feeds
MY CHEMICAL ROMANCE Helena
DADDY YANKEE Gasol'na

Video playlist for the week of April 4-10.

75 million housebolds

Rick Krim
Exec. VP

ADDS

2

2

GWEN STEFANI Hollaback Gir

BLACK EYED PEAS Don't Phunk With My Heart
CAESARS Jerk It Qut

WEEZER Beverly Hills

ALICIA KEYS Karma

MARIAH CAREY it's Lilke That

EMINEM Mockingbird

ROB THOMAS Lonely Mo More

3 DOORS DOWN Let Me Go

JACK JOHNSON Sitting, Waiting, Wishing
KILLERS Mr. Brightside

JOHN LEGEND Ordinary People

U2 Sometimes You Cas 't Make It On Your Own
CROSSFADE Cold

DESTINY'S CHILD Girl

GREEN DAY Holiday

HOWIE DAY Collide

JENNIFER LOPEZ t/FAT JOE Hold You Down
LISA MARIE PRESLEY Dirty Laundry
GWEN STEFAN! Hollaback Girl

JOSS STONE Right To Be Wrong

USHER Caught Up

ASYLN Be The Girl

BECK E-Pro

Video playlist for the week of April 11-18.

NAT/IONAL MUSIC

Lori Parkerson
| 202-380-4425

20 ON 20 (XM 20)
Michelle Boros
KELLY CLARKSDN Behind These Hazel Eyes

BPM (XM81)

Alan Freed

TIESTO Adagio For Strings

794 Can't Stop To Follow
VINYLSHAKERZ One Night In Bangkok

HIGHWAY 16 (XM16)
Ray Knight
SARA EVANS A Real Fine Place To Start
| LEE ANN WOMACK He Oughta Know That By Now
SUGARLAND Something More
| BLUE COUNTY That Summer Song

SQUIZZ (XM48)

Charlie Logan

VELVET REVOLVER Headspace
DARK NEW DAY Brother

3 DDORS DOWN Behind Those Eyes

U-POP (XM29)

Zach Overking

GORILLAZ Feel Good Inc
| JEM They

CABIN CREW Star To Fall

THE LOFT (XM50)

Mike Marrone

BRUCE SPRINGSTEEN Devils & Dust
GLEN PHILLIPS Winter Pays For.
PLTER HIMMELMAN Imperfect World
60-BETWEENS Oceans Apart

TORI AMOS The Beekeeper

‘ TODD THIBAUD Northern Skies

RAW (XM66)

Leo G.

MASTER P Yappin'

GETO BOYS G Code

FOXY BROWN Art Of War

PURPLE CITY Roll It Up, Light it Up

X COUNTRY (XM12)
Jessie Scott

DAVID OLNEY Speak Memory
GREG TROOPER Green Eyed Girl
DEVIL IN A WOODPILE Bron-Y-Aur Stomp

i XM CAFE (XM4S)
Bill Evans
BAUCE SPRINGSTEEN Devis And Dust
|| PETER HIMMELMAN imperiect Worid
PERCY HILL Ater Al

JOHN BRDWN'S BODY Pressure Points

36 million households

Cindy Mahmoud,
VP/Music Programming
& Entertainment

| _VIDEO PLAYLIST

CORNELL HURD BAND I've Got A Woman In San Angelo

50 CENT Candy Shop

| BOBBY VALENTINO Siow Down
T.1. You Don't Know Me
GAME (/50 CENT Hate It Or Love It
AMERIE One Thing
112 U Already Know
CIARA {/LUDACRIS Oh
TRILLVILLE #/CUTTY Some Cut
BROOKE VALENTINE f/LIL JON & BIG BDI Girl Fight
FANTASIA Truth Is
LUDACRIS Number One Spot

RAP CITY

TRILLVILLE 1/CUTTY Some Cut
T.. Bring 'Em Out
WEBBIE I/BUN B. Give Me That
MIKE JONES I/S. THUG & P. WALL Stul Tippin®
GAME (/50 CENT How We Do
SNOOP DOGG 1/J. TIMBERLAKE Signs
LUDACRIS Get Back
\ CASSIDY I'm A Hustla
FAT JOE So Much More

Video piaytist for the week of Aprit 10.

CMT | reLevision

COUNTRY MUSIC TELEVISION
75.1 million households
Brian Philips, Sr. VP/GM
Chris Parr, VP/Music & Talent

ADDS

TRICK PONY It's A Heartache

VAN ZANT Help Somebody Proys
TOP 20 ™ W
LEE ANN WOMACK | May Hate Myself In 30 30
TDBY KEITH Honkytonk U 29 29
BLAINE LARSEN How Do You Get That Lonely 28 29
SHANIA TWAIN Don't! 28 29
RASCAL FLATTS Bless The Broken Road 28 28
SUGARLAND Baby Girl 28 28

MIRANDA LAMBERT Me And Charlie Talking 28 22
COWBOY TRDY | Play Chicken With A Train 26 27

MONTGOMERY GENTRY Gone 26 27
JO DEE MESSINA My Give A Damn’s Busted 26 24
BLAKE SHELTON Goodbye Time 24 25
KENNY CHESNEY Oid Blue Chair 24 14
KEITH URBAN Making Memories Of Us 23 26
TIM McGRAW Drugs Dr Jesus 23 13
KEITH URBAN You're My Better Half 22 28
HOT APPLE PIE Hillbillies 2 7

CRAIG MORGAN That's What | Love About.. 22 16
DIERKS BENTLEY Lot Of Leavin’ Let To Do 21 13
SHEDAISY Don't Worry "Bout A Thing 19 23
MARTINA McBRIDE God's Will 18 15

Arrplay as monitored by Mediabase 24/7
between April 4-10.

GREAT AMERICAN COUNTRY ~
Jim Murphy. VP/Programming
26.5 million households

ADDS

BOBBY PINSON Don't Ask Me How | Know
TRICK PONY It's A Heartache

VAN ZANT Help Somebody

HOLLY WILLIAMS Sometimes

GAC TOP 20

LEE ANN WOMACK | May Hate Myself In The Morning
JO DEE MESSINA My Give A Damn'’s Busted
BLAKE SHELTON Goodbye Time

TRACE ADKINS Songs About Me

WRIGHTS Down This Road

KEITH URBAN Making Memories Of Us

TOBY KEITH Honkytonk U

SHEDAISY Don't Worry ‘Bout A Thing

BLAINE LARSEN How Do You Get That Lonely
DIERKS BENTLEY Lot Of Leavin’ Left To Do
SHANIA TWAIN Don't!

JOSH GRACIN Nothin’ To Lose

CRAIG MORGAN That's What | Love About Sunday
BUDDY JEWELL If She Were Any Other Woman
JOE NICHOLS What's A Guy Gotta Do
SUGARLAND Baby Girl

KEITH ANDERSON Pickin’ Wildflowers

DARRYL WORLEY if Something Should Happen
JON RANDALL Baby Won't You Come Home

KENI THOMAS Not Me

Information current as of April 16.

PRILLSIAR.

CONCERT PULSE
Avg. Gross

Pos. Artist (in 000s)

1 EAGLES $11772

2 GEORGE STRAIT $809.4

3 CHER $590.9

4 JOSH GROBAN $555.8

5 HILARY DUFF $491.7

6 MOTLEY CRUE $481.1

7 YANN! $440.0

8 DURAN DURAN $2848

9 LARRY THE CABLE GUY $284.3
10 RASCAL FLATTS $253.2
11 DAVID COPPERFIELD $2412
12 BILL GAITHER & FRIENDS “HOMECOMING™ $218.7
13 JILL SCOTV $194.1
14 SLIPKNOT $1792
15 TIM CONWAYH. KORMAN “TOGETHER...."$175.1

Among this week's new tours:
BROOKS & DUNN
CHAKA KAHN
CHEVELLE
KATIE MELUA
ROBERT PLANT

The CONCERT PULSE is courtesy of
Polistar, a publication of Promoters®
On-Line Listings, 800-344-7383;
Caiifornia 209-271-7900.

www americanradiohistorvy com
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Tube Tops
Mariah Carey, Josh Groban,
Alicia Keys, John Legend,
Rod Stewart, Joss Stone,
Donna Summer and Rob Tho-
mas are slated to perform from

¢

Rob Thomas

New York’s Beacon Theatre
when VH1 premieres Save the
Music: A Concert to Benefit the
VH1 Save the Music Foundation
(Sunday, 4/17, 9pm ET/PT).

Friday, 415

*Ryan Seacrest, The Ellen
DeGeneres Show (check local
listings for time and channel).

* Paula Abdul, The View
(ABC, check local listings for
time).

* Miranda Lambert, The To-
night Show With Jay Leno
(NBC, check local listings for
time).

* Martha Wainwright, Late
Show With David Letterman
(CBS, check local listings for
time).

* Ingram Hill, Jimmy Kimmel
Live (ABC, chedk local listings
for time).

s Le Tigre, Late Night With
Conan O'Brien (NBC, check lo-
cal listings for time).

* Dinosaur Jr., Late Late

Show With Craig Ferguson
(CBS, check local listings for
time).

* Travis , Last Call With
Carson Daly (NBC, check local
listings for time).

M , W18

¢ Ciara, Ellen eneres.

* Rob Thomas performs to-
night and tomorow night on Jay
Leno

» Matisyahu, Jimmy Kimmel.

¢ The Neville| Brothers, Co-
nan O'Brien.

eres.

or, Jay Leno.
« Killswitch Engage, Jimmy
Kimmel.

Thursday, 421
* Tori Amos, Jay Leno.
 Sparta, Conan O'Brien.

!' Apple’s iTunes Music Store is the leading digital music service in
the U.S., offering a catalog of more than 1 million songs from all five
major label groups and hundreds of independents. Here's a
snapshot of the top-selling downloads on Tuesday, April 12, 2005.

2. WEEZER Beverly Hills
3. WILL SMITH Switch
4. KILLERS Mr. Brightside

5. ROB THOMAS Lonely No More

6. AKON Lonely

Top 10 Songs
1. GWEN STEFANI Hollaback Girl

|

{

| 7. BACKSTREET BOYS Incomplete

| 8. GREEN DAY Bouievard Of Broken Dreams

1, BECK Guero

9. KELLY CLARKSON Since U Been Gone
10. BLACK EYED PEAS Don't Phunk With My Heart

Top 10 Albums

| 2. MARIAH CAREY The Emancipation Of Mimi

4. GARBAGE Bleed Like Me

3. JACK JOHNSON /n Between Dreams

| 5. VARIOUS ARTISTS Music From The O.C.
| 6. VARIOUS ARTISTS Napoleon Dynamite ST

8. GREEN DAY American Idiot
9. KILLERS Hot Fuss

7. VARIOUS ARTISTS Verve Remixed 3

10. SILK ROAD ENSEMBLE... Silk Road Joumneys
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NEWS/TALK/SPORTS

AL PE TERSON

'

drecords.com

Living The Story

KFI reporter takes her work personally

fyou’ve worked in a radio newsroom during the past several
years, the impact of reduced resources and personnel has prob-
ably not been lost on you. Fewer and fewer stations today main-
tain a 24/7 local newsroom, and even fewer allocate the resources
needed to dedicate a local reporter full-time to a single big story.

But the newsroom at KFI/Los
Angeles is not exactly typical, and :
neither is station reporter Laura In- |
gle. The onetime Rock radio jock
turned roving news reporter is cur- |
rently camping out in Central Cali-
fornia to cover and report on the '’
daily courtroom machinations of %
the Michael Jackson trial. ;

Listeners hear her reports and
analysis 12 times daily in KFI's
newscasts and also via a series of live one-on-
one chats about the day’s events and latest
developments with KFI hosts Bill Handel,
John & Ken and John Ziegler.

I recently caught up with Ingle by phone
from her not-exactly-glamorous motel room
just outside Santa Maria, CA. That's where
she’s been living for the past several months
while covering the Jackson trial.

She moved there barely 30 days after return-
ing from living most of the previous year in
Modesto and Redwood City, CA while cover-
ing the Scott Peterson murder trial. Not long
before that she’d been living out of her suit-
case for months in San Diego, covering the
trial of now-convicted child murderer David
Westerfield.

Pinning Ingle down to chat for any length
of time isn’t easy. Even her media peers say

'%Dl()
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-7 she’saworkaholic who begins ear-
7| ly and finishes late every day — a
charge Ingle doesn’t deny. I want-
ed to ask her how one transitions
from being the nighttime Rock ra-
dio queen of Sacramento — inter-
viewing the likes of Motley Crue
and Aerosmith — to being a report-
er covering high-profile crime cas-
es for one of the country’s premier
News/ Talk stations. I also wanted
to know how covering stories for months on
end has impacted her life and whether her ex-
periences have made her more or less skepti-
cal about justice in America.

R&R: You didn't exactly take a traditional ca-
reer path to your current job. Tell us about that.

LI: I was 19 and wanted to work at KRXQ
in my hometown of Sacramento. It was the
biggest, baddest Rock machine, and  wanted
to work there more than anything. I didn’t
really think about being a DJ, I just wanted to
work in that building where all my favorite
people on the radio worked.

I called the PD every week for a year until
finally she called me one day and said, “If I
give you a job, will you stop calling me?” She
gave me a job doing callout research in this
little back room. 1t was a far less glamorous

ALOHA, GEORGE Premiere Radio Networks’ Coast to Coast AM host George Noory emerged
from his late-night cave to bask in some bright Hawaiian sunshine during a recent visit to affiliate
KHVH/Honolulu. Shown here at a listener meet-and-greet held at a local microbrewery are (I-r) KHVH
personality Rick Hamada, Clear Channel/Hawaii Director/Programming Paul Wilson and Noory.

setup than I thought it was going to be. It was
like a sweatshop, but I didn't care.

R&R: Rather than traveling across the coun-
try and up and down the dial, you found a home at
KRXQ, right?

LI: Judy McNutt, who was the PD at the
time, gave me my first break. I became the
sales assistant, and one day the production
director needed a female voice and asked if I

“Pm going to tell you
exactly what’s going on —
everything that | see, hear
and feel. 'm not going to
sugarcoat things, 'm
going to tell you what |
know is true.”

www americanradiohietorv com

would read a tag on a commercial. Short sto-
ry: The GM heard me and told Judy that he
thought I had a good voice. Judy asked me if |
wanted to be on the air, and all of a sudden I
was doing overnights. They showed me what
I needed to know, and I did that for a long
time.

Eventually, [ worked my way up to being
the 7pm-midnightjock. This was truly the best
job in town, because nights were when any
bands in town for a concert would come by
the radio station, and [ would get to interview
them.

[ was interviewing bands like Motley Crue,
Aerosmith, Van Halen, Def Leppard, Ratt,
Queensryche — lots of big hair. I'd do live
backstage interviews with them from Cal-
Expo, then walk out and say, “Thanks for lis-
tening to 93 Rock, and now here’s Metallica,”
to an arena full of screaming fans. Talk about
the greatest gig of your life for a girl in her 20s.
It was unreal.

R&R: How'd you make the transition from rock-
er to news reporter?

LI: All good things come to an end, I guess.
Anew PD came in and said my numbers were
down, and I was fired. I was devastated — that

Continued on Page 22
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“ Where life happens caller after caller...’

The Dave Ramsey Show
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NEWS/TALK/SPORTS

Living The Story

Continued from Page 20

job was who I was. It was my life. But because
[ worked nights and was so tired of our own
station rotations, during the day I listened to
Talk radio. I started listening to Tom Sullivan
at KFBK/Sacramento, and I loved him. Then
[ found Tom Leykis and Enid Goldstein on
KSTE/Sacramento, and I was hooked on Talk
radio.

When [ lost the job at KRXQ I decided to
call the PD at KFBK and KSTE every week.
At first [then-KFBK and KSTE PD] Ken Kohl
didn’t want to hire me because I was a Rock
jock, I had no real experience doing anything
else, and he didn't really know what to do
with me. But, ultimately, Ken hired me, and
he gave me some great chances in the seven
years that I worked at KFBK and KSTE.

R&R: When did you first realize that you
weren't a Rock jock anymore but had, in fact, be-
come a newsperson?

LI: It was the flood of 1997, and Sacramen-
to was underwater. By then KSTE, where I'd
been doing some news, had been combined
with KFBK, and [ was working in the news
pit for both stations. There were scanners and

“l believe I am a part of
the strongest news team in
the world. We’re small but

mighty.”

monitors squawking, people running in and
out of the control room with bulletins and
paper flying everywhere. It was the most ex-
citing thing I had ever seen.

Everybody in the newsroom had been dis-
patched, and they had one story that they
didn’t have a body to cover, about the impact
of the flood on farm animals and livestock
trapped on the farms around Sacramento. [

begged Ken to send me. I said I had done lots
of live shows and interviews from Cal-Expo
and remotes from stores like the Good Guys.

I asked him, “Isn't this just a live remote
without the sale? I just go out there and tell
people what's going on in front of me, right?”
He said [ was right, and he sent me. One thing
led to another after that, and I became a re-
porter at KFBK.

R&R: Do you think your experience in Rock
radio actually may have helped you as a news re-
porter?

LL If you can interview Aerosmith, you can
interview a politician — it's the same gig.
They’re both there to promote something, but
the trick is to get the real dirt — to get the an-
swers to questions people really want to know
— whether I'm standing backstage at Cal-
Expo or on the front steps of the state capitol.
[ absolutely got that and understood what it
was all about. Ken helped me a lot and guid-
ed me through the whole process.

R&R: What was the first big story that led you
to covering a number of very tragic stories?

LI It started when I covered the story of the
three women who were murdered by Cary
Stayner in Yosemite back in 1999 — that was
probably the first big case that I did. I was fas-
cinated by that story because the victims
seemed just like me and like all the people |
know. Who were these women, and what hap-
pened to them?

When their bodies were found [ was heart-
broken, and  wanted to do a story about trav-
eling to all of the places they went before they
vanished and to the places where their bod-
ies were eventually found. Ken let me go, and
I did a whole week of walking in the victims’
footsteps. That was kind of where it all start-
ed for me in covering these big crime stories.

R&R: So, are you a journalist — you have an
Edward R. Murrow Award that says you are — or
are you a commentator, a reporter or just a keen
observer of life?

LI: Everything you just said is who I am.
For me, being a reporter on all of the stories
have covered — the Yosemite case, the dog-
mauling trial in San Francisco, the David
Westerfield case in San Diego, Scott Peterson
and now the Michael Jackson trial — is a
badge of honor, and I view it as that every day.

I source things, and I am careful about my
work. The older I get, the more I realize that I
am there to be people’s eyes and ears. I'm go-
ing to tell you exactly what's going on, every-
thing that I see, hear and feel. 'm not going
to sugarcoat things, I'm going to tell you what
I know is true. Am [ a journalist? Yes, I con-
sider myself a journalist, and winning the
Murrow was a terrific honor.

R&R: What's the personal impact of putting
your life on hold and moving to another town for
an indefinite period of time to cover a story?

LI: It's hard. You have to take your real life
and put it on a shelf. Living the story while
covering it really started for me with the Scott
Peterson case. That one also touched my heart.
Laci’s mom looked like my mom, and Laci
looked like my best friend, who was also preg-
nant at the time. And I am from Sacramento.

I wanted to know what happened, and I
didn’t want to sit on the sidelines and report
it — I wanted to be in it all the way. It's not
that that's a brand-new concept, but in this
day and age — with how much we all have
to do in the newsroom — KFI has been ex-
traordinarily gracious in handing me the keys
to the story and saying, “Go ahead — go do it
all.”

R&R: How much do you think that KFI's over-
all news attitude has contributed to the success of
what you do as a reporter?

LI: Everything came together just right
when [ arrived at KFL. It kind of came togeth-
er as almost a perfect storm. Other radio sta-
tions don't do what KFI does, period. All you
have todo s turn on the radio station, and you
can hear the difference. I believe I am a part
of the strongest news team in the world. We're
small but mighty, and we're aggressive. We'll
get in there and ask the questions people really
want asked.

R&R: Toll me about your typical day.

LI Right now it’s the hardest job [ have ever
done in my life. I file 12 reports a day and also
do long segments on three talk shows — once
each with Bill Handel and John Ziegler and
twice with John & Ken in afternoons. I pretty
much have time to open my mail, eat a Lean
Cuisine, go to bed and get up and do it again
tomorrow.

With the Peterson case, court only met four

“l pretty much have time
to open my mail, eat a
Lean Cuisine, go to bed
and get up and do it again
tomorrow.”

days a week, but this one is five. It's hard, but
I want to do it. I want to bring these stories to
listeners’ lives in a way that nobody else is
doing. Fortunately, I'm at a place in my life
right now where I can do it, so I'm going to
doit.

R&R: Has your look at the legal system through
all these cases you've covered made you more or less
skeptical about justice in America?

LI: With each trial, you learn more and
more. There are so many loopholes, it’s scary.
Trials are literally a cliffhanger every single
day. Will the legal system be allowed to play
itself out without the defense attorney find-
ing a loophole to get the whole thing thrown
out? I guess I am still skeptical of the legal
system, but I'm also fascinated by watching
it play out in the courtroom every day.

R&R: You had less than a month off between
the end of the Peterson trial and the start of the Jack-
son trial, so where’s the first place you plan to go
when you finally get a vacation again?

LI: I'm headed straight to the beach.

TALK BACK TO R&R!

Do you have questions, comments or
feedback regarding this column or other
issues?

Call me at 858-486-7559

or e-mail:
apeterson@radioandrecords.com
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Maybe they’ll hit 20 million to 25
million in 10 years, but is that an eco-
nomically viable business? At what
cost does the model make sense?

[ think Howard Stern is a gifted,
talented man, but $500 million is a
big number, and you've got to earn
back a ton of money to pay that.

R&R: Entercom CEO David Field
has discussed the possibility of radio
groups’ getting together and using their
digital spectrum to launch a subscrip-
tion-based service to compete with satel-
lite radio. Do you have any intercst in
that?

PS: 1 think everyone would be in-
terested, and I've talked with David
about the idea. Again, I think the
only limitation is in broadcasters’
minds. We have to think about the
power and the opportunity that is
being handed to us. Many new types
of formats and genres are going to
appear.

R&R: Both satellite radio companies
are criticized for the losses they keep post-
ing, but isn’t that to be expected of major
startup operations?

PS: Startups are entitled to have
losses, but they have to price things
rationally and not overpay so dra-
matically that it mortgages the
industry’s future. There is a way to
starta business that has economic re-
ality built in.

Content is king, but not at any
price. If satellite is going to have a
shot, it needs to invest rationally. If I
went out and started spending that
kind of money, the media would say

Bryant

Continued from Page 1

superstar who has shown fearless
leadership and creativity, with a
keen ability to make things happen
while motivating people.

“Kim embraces challenges head-
on and demonstrates the qualities
that instill confidence and opti-
mism in me and everyone she
works with. I'm pleased to hand
her this responsibility and oppor-
tunity.”

Bryant said, “Since I joined Clear
Channel a couple of years ago, I've
thoroughly enjoyed working with
a team of extremely talented pro-
fessionals to elevate the quality of
radio we offer our communities.
I'm thrilled about the opportuni-
ties in San Francisco and San Jose,
along with the new ideas we have
for each of our stations to shine.”

Before joining Clear Channel
Bryant served as GM/National
Sales, San Jose-Monterey for Entra-
vision and predecessor company
EXCL Communications. She began
her career at EXCL atage 17, work-
ing under EXCL founder and Presi-
dent/CEO Athena Marks.

I was crazy and that I'd never get it
back. You have to rationalize the in-
vestment and the rate of return.

R&R: Is satellite radio a tougher
threat than in-car CDs, cassettes and
radio’s other past challenges, since it op-
erates in much the same way as terres-
trial radio?

PS: Satellite radio is going to be
there, but people are concerned
about their local communities. If ra-
dio becomes too homogenized and
doesn’t have a vested, rooted inter-
est in local communities, then we're
out of business, because there’s no
difference between radio and satel-
lite.

R&R: Let's shift gears to electronic
audience measurement. Is this something
that the industry needs?

PS: Yes. [ participated in Arbi-
tron’s Philadelphia Portable People
Meter test and thought it was great.
But there are issues that need to be
resolved. It's fine in terms of an ac-
curate profile of listenership, but we
need to clarify the economics.

Arbitron must be realistic about
what radio will pay. They can’t
double our pricing and expect us to
be happy about it. The distribution
of who's going to share that pain has
to be worked out. That’s a process,
and we all must participate.

R&R: Somie companies are saying 1o,
at least right now.

PS:Tknow, butIbelieve it's impor-
tant to work with Arbitron. You can
fight it all you want, but if enough
companies sign on, that will become
a problem. We're in a digital age, so
how can we stand in the face of this?

Karis
Continued from Page 1

stations, coupled with her leader-
ship, makes her the perfect fit for
the Sr. VP position.”

Karis said, “This is a fantastic op-
portunity. Clear Channel Radio’s
presence in the Southwest offers
advertisers unique and creative
marketing options.”

Karis has been overseeing CC's
stations in Phoenix, Tucson and
Yuma as Regional VP/Arizona
since April 2004, and she’s been re-
sponsible for the Las Vegas market
since 2005. Before rising to her
most recent position she was VP/
Market Manager for Clear Chan-
nel/Phoenix.

Karis began her career in 1981 as
an AE with Roslin Radio and in
1983 relocated to Phoenix as a lo-
cal Account Manager with Western
Cities Broadcasting. She joined Na-
tional Communications as an NSM
in 1985 and later rose to GSM.

In 1998 she became Director/
Sales with Jacor Communications,
remaining in that post after Clear
Channel merged with Jacor.

Tropical
Continued from Page 1

our reflection of the marketplace
will remain accurate and trustwor-

thy.”

www.americanradiohistorv.com

R&R entered the field of Span-
ish-language music formats with
the purchase of industry publica-
tion Radio Y Musica in 2000, later in-
cluding its charts and editorial in
R&R.

We can’t be obstructionists in the
face of technology. The record com-
panies tried, and look what it did for
them. This kind of research is inevi-
table. The diary method, to some ex-
tent, is obsolete. Our customers are
demanding a more accurate form of
ratings measurement, and we can’t
say no.

R&R: One isstie with the PPM is the
fear that radio will discover a lot of tune-
out at commercial breaks.

PS: There are always concerns, but
[ didn’t see that in Philadelphia. Be-
lieve it or not, sometimes people lis-
ten to commercials. We’ll have to
deal with that if we see it, but |
haven’t seen data to support that
notion.

R&R: What can radio do to make
2005 a great year?

PS: The mostimportant thing is to
focus on our customers and our lis-
teners and make sure we're serving
both to the best of our ability. And to
move to digital technology sooner
rather than later.

Make sure all your radio stations
are fluent in the RAEL research. And
be pro-radio. Stand up and be
counted for the medium, and stop
apologizing for one of the greatest in-
dustries in America today. It has to
come from local stations talking
about the power of the medium and
how proud they are to be in radio.

Catino
Continued from Page 1

the widest variety of perspectives. His
resourcefulness, creativity and
dedication to pursuing each and

| every way possible to expose art-

ists and their music to the world is
renowned, and we are delighted to
welcome him to the Universal
Nashville family.”

Co-Chairman James Stroud said,
“Bill is the perfect person to head
up our promotion efforts. His
broad experience and keen under-
standing of the changing land-
scape of radio will be invaluable as
we continue to break artists and
reach even greater heights.”

Catinosaid, “The opportunity to
work closely with such successful
music executives as Luke Lewis
and longtime friend James Stroud
is an honor for me. Their vision of
creating a home for artists that has
music at its core is refreshing, es-
pecially in the age of bottom-line
mentalities.”

Catino joined Capitol in 1990 as
VP /Promotion, rising to Sr. VP in

| 1993 and Exec. VP in February of

1998. He began his career in sales

| with CBS in 1968, moved to pop
| promotion at CBS/Epic in 1970

and joined RCA as a country pro-

| motion regional in 1973.In 1977 he

|

joined Steve Popovich in forming
Cleveland International, where
they broke Meat Loaf.

Catino was hired by MCA in
1983 as Director / Promotion for the
Midwest and Northeast regions.
He moved to MCA sister Univer-
sal to head its promotion depart-
ment in 1989.
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‘Are YouThe Sunny $17 illion Fuitive?’

I nfinity Soft AC WEAT (Sunny 104.3)/West Palm Beach
could be in for a whopping $17.2 million payday after a jury
ruled last week that former Sunny personality Jennifer Ross
was in breach of contract when she left WEAT on Sept. 25,
2000 and crossed the street the same day to rival WRMF,
owned at the time by James Crystal. Ross, whose real name
is Elena Whitby, had a one-year noncompete in her contract.
In 2001 ajudge imposed a temporary injunction, yanking Ross
off WRMF In 2002 the ban was lifted, and Ross returned to
the air. That same year James Crystal sold WRMF to Palm
Beach Broadcasting.

Here’s a shocker: Ross’ lawyer says he will appeal the hefty
settlement. “| was stunned,” said attorney Rob Haile of the
jury’s verdict. “It’s grossly excessive.” You think? The Sun-Sen-
tinel reports that Haile plans to file a request this week ask-
o

Q Y

a ing Judge Diana Lewis to set aside the

| ruling. If that fails, Haile says he’ll turn
to the Fourth District Court of Appeal.
if the appeal process fails, former

WRMF owner James Crystal will pay
b the $1 million that Ross is reportedly
responsible for. “| think the jury really
just didn’t quite understand what was

And she ain’t no

going on,” said Haile, claiming Infinity
Jennifer Ross.

used an expert whose flawed calcula-
tions didn’t account for changes in the radio landscape when
determining the true monetary damage Ross’ exit caused to
WEAT. “Their expert assumed that nothing had changed, that
iPods hadn't arrived, that satellite radio hadn't arrived,” he
said. “It’s a preposterous assumption to assume everything
is the same. She’s good, but she ain't Oprah Winfrey.”

Pope-A-Palooza 2005

As the College of Cardinals assembles in Rome to begin
the arduous process of electing a new pope, many people
here in America are wondering, “Hey, how come they get
to have all the fun?” Throwing caution — not to mention
good sense — to the wind, some folks on this side of the
pond decided to get involved at the grass-roots level. If ever
there was an event that you thought could never be stretched
into a wacky radio promotion, the papal election would be
the one, but WVBZ (100.3 The Buzzard)/Greensboro
proudly presents “The Buzzard’s Pick a Pope” contest. Not
unlike a bad car accident, you can’t turn away, can you?

Ingeniously utilizing the cutting-edge “bracket technology”
pioneered by the NCAA's Road to the Final Four, The Buz-
zard offers a comprehensive list of potential papal candidates
on its website at www.buzzardrocks.com. Mixed in among the
usual suspects on the patented “Buzzard Pope Picker” page
are several dark-horse candidates, including Passion-meister
Mel Gibson. “Right now my money is on Ted Kennedy,” says
Buzzard OM Tim Satterfield. If your pope is picked as the
eventual winner, you could receive a fabulous prize package
that includes a spaghetti dinner for two and a trip to Rome
— Georgia (one-way Greyhound bus fare for one). “My wife
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Rock, papal, scissors.
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says I'm going to hell for this,” Satterfield tells ST. “I told her
this isn't even in the top [0!”

The Programming Dept.

* Phil Michaels Trueba, a |3-year veteran of Cox Ra-
dio, will soon become a free agent. He started his Cox ca-
reer in 1991 as Asst. PD/MD of the late WHQT (Hot 105)/
Miami. He later programmed WPYO/Orlando, then WPYM
(93.1 Party)/Miami, but that Party ended in February when
the station flipped to Rock as WHDR (93 Rock). Trueba will
remain on board until May 9, when PD Kevin Vargas arrives
from KISS/San Antonio. “If anyone needs a skilled, passion-
ate strategic thinker, please call me,” says Trueba, who would
prefer to remain in Florida for family reasons. Reach him at
954-483-9504 or pmcoxlando@aol.com.

* WFKS/Jacksonville PD Skip Kelly announces his new MD/
night jock: It's Jordan, who was doing | | pm-5am at WFLZ/
Tampa. Jordan replaces Mack @ Night, now at WKSC/Chi-
cago.

* “Dr.” Dave Michaels, PD of Artistic Media Country
cousins WBTU/Ft. Wayne, IN and WLFF/Lafayette, IN, an-
nexes PD duties at heritage CHR/Pop WAZY/Lafayette, free-
ing up PD Tommy Frank to concentrate on WNDV (U93)/
South Bend, IN. Michaels’ previous Pop PD experience in-
cludes WKFR/Kalamazoo, Ml and WSTO/Evansville, IL.

In a geographically compatible story, Dave B. Goode is
named PD of Summit CHR/Rhythmic WNHT (Wild 96.3)/
Ft. Wayne. Goode spent the past four years as PD of WHZZ/
Lansing, MI. He also spent some quality time as an air talent
at WDVD and WDRQ in Detroit. He replaces Aaron
“Goose” Seller, who left in December.

* Continuing our fabulous Midwest theme, WKFR/
Kalamazoo, Ml PD Bo Richi has gone buh-bye. OM Mike
McKelly is anxiously awaiting your gifted programming pre-
sentation. Just don’t crash his e-mail, and everything will be
fine. Don’t delay — rush your tastefully sized file to
mike.mckelly@cumulus.com.

* And there’s more: After a cup of coffee at CHR/Rhyth-
mic WJFX (Hot 107.9)/Ft. Wayne, IN, PD Ricky G has va-
cated the premises. Until a suitable replacement can be lo-
cated, flown in and installed, all the drama should once again
be directed to good old reliable Asst. PD/MD Weasel. GM
Roger Diehm is waiting to hear from you.

¢ Cumulus CHR/Rhythmic WWKL (Hot 92)/Harrisburg
welcomes the exotically named Venetia as Asst. PD/MD/
morning co-hostess. Venetia is the artist formerly known as
Lisa Reynolds from her time at WHOT/Youngstown, OH.
Moments later WWKL PD John O’'Dea moved night jock
Zander into the afternoon slot vacated by former Asst. PD/
MD Lucas earlier this year. For the big finale, former CKEY/
Buffalo part-timer Puff joins for nights.

* Elsewhere in Pennsylvania, NextMedia CHR/Pop WRTS
(Star 104)/Erie, PA morning co-host Jessica Curry adds Asst.
PD stripes as midday hostess Karen Black (not to be con-
fused with Jack Nicholson’s co-star in Five Easy Pieces) shifts
her focus to Star’s promotions department.

* Hoss Grigg, PD of Clear Channel CHR/Pop KSAS/
Boise, ID, is trading his cushy radio gig for what our parents
referred to as “a real job.” Grigg says, “I'll be writing loans
for commercial and residential properties. Not the glamor-
ous gig I'm used to, but at least this job pays in real money.”
Interested replacements should direct their pine-scented
packages to CC RVP/Programming Jeff Cochran at 827 E.
Park Bivd., Boise, ID 83712 or jeffcochran@clearchannel.com.

www.americanradiohistorv.com

; And if you're headed to the Boise area and happen to need
| a commercial or residential loan, we just happen to know a
guy: Call Hoss at 208-695-3765, or e-mail hossrocks@cableone.
net.

¢ Clear Channel Rocker KZZE/Medford, OR needs a PD
to replace Marty McGuire, who is moving to Bowling
Green, KY to be closer to his family. GM Bill Nielsen is spear-
heading the search for his replacement at KZZE, 3624 Avion
Drive, Medford, OR 97504.

¢ KSMB/Lafayette, LA welcomes Chris “Maxwell” Jones
as Asst. PD/MD/night guy. Jones comes from mornings at
WEZB (B97)/New Orleans, where he lasted all of 4 1/2
months. “Chris told me he was looking for something stable,
and | told him we also keep people for 4 1/2 months,” KSMB
PD Bobby Novosad tells ST.

TIMELINE

YEAR AGO

o)

* Skip Kelly named PD of WFKS/Jacksonville.

» Tony Coles assumes PD duties at KKCW & KROV/Port-
land, OR.

* Jessica Marventano hired as Clear Channel Sr. VP/
Government Affairs.

YEARS AGO

©

¢ Atlantic Records names John “The
Horse” McMann VP/Crossover Promo-
tion.

* Jay Michaels promoted to PD of KRBE/
Houston.

* Lou Pate joins KIRO/Seattle as over-
night host.

YEARS AGO

®

* Owen Weber leaves HMW Communi- |
cations to become VP/GM of KILT-AM |z
& FM & KIKK-AM & FM/Houston. L

* Ed Rosenblatt succeeds founder Dav-
id Geffen as Chairman/CEQO of Geffen/
DGC Records.

* Chester Schofield promoted to VP/GM

| of WUSL/Philadelphia.

Owen Weber

YEARS AGO

®

* Dean Thacker named Exec. VP of LB Holdings Inc.
* Lee Mirabal moves to XHRM/San Diego as GM.
= Ralph Cipolla named PD of WUFX/Buffalo.

YEARS AGO

®

* Gary Fries promoted to President of i
Sunbelt's Broadcast Division.

* Bill Stedman named PD of KSAN/San
Francisco.

¢ Jim Gilmore Ill named President of
Gilmore Broadcasting.

YEARS AGO

Ga ry. Fries

®

* WABC/New York Operations Director Al Brady resigns
to become PD of WHDH/Boston,

= Pat Holiday appointed PD of CKLW/Detroit

* Jay Hoker named VP/GM of KAUM/Houston.

YEARS AGO

®

* Longtime WVON/Chicago GM Lucky Cordell is promot-
ed to Assistant to the President of Globetrotter Commu
nications.

* KDAY/Los Angeles PD Jim Maddox and Walt “Baby”
Love form consultancy Professional Radio Programmers.

. y
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» After entartaining millions at
night at Radio One CHR/Pop
WGTZ/Dayton, Frye Guy (possibly
pictured at left) is rewarded with
MD stripes by PD Scott Sharp.

Hey, super-size this!

Jack/Mike/Zeke, Etc.

* AC WMHX (Mix 93.9)/Springfield, IL joins the hun-
dreds of stations leaping onto that wildly careening “We play
anything” bancwagon as the new “93.9 Abe FM.”

* Last week, Entercom Hot AC WOZN/Greensboro,
formerly known as “The Zone,” also activated the “We play
anything” machine. This week it broke the once-sacred one-
syllable “Jack/Bob/Fred/Ben” name rulz by unveiling its new
moniker: Say hello to “98.7 Simon.”

* KTMT-FM/Medford, OR flipped from CHR/Rhythmic

to “93.7 Mike “M.” Yup, they also “play anything!” Stay tuned

for what we fear will be many similar announcements.

Quick Hits

* WKSC (103.5 Kiss FM)/Chicago fills its gaping midday
opening with the lovely and talented Adam Smasher, who
recently left afternoons at WNKS/Charlotte after six years.

* WXTB (98 Rock)/Tampa is about to deliver the mini-
mum daily adult requirement of Puddin’ to its audience:
Please welcome new morning host Puddin’, currently do-
ing nights at Clear Channel sister WEBN/Cincinnati. Puddin’

TELEVISION

TOP 10 SHOWS

| Total Audience
(109.6 million households)

April 4-10
Adults 18-49 [

1 Desperate Housewives 1 Desperate Housewives |
2 American idol (Tues.) 2 American Idol (Wed.)
3 American Idol (Wed.) 3 American Idol (Tues.)
4 CBS NCAA Baskethall 4 (BS NCAA Basketball I
{lllinois vs. North Carolina) (liinois vs. North Carolina)
5 CSI 5 Grey's Anatomy
6 Survivor: Palau 6 CS!
7 Grey's Anatomy 7 Swvivor: Palau
8 Lost 8 Apprentice 3
9 60 Minutes 9 Llost
10 Without A Trace 10 House
Source: Nielsen Media Research

will team up with existing co-host Phatty, the artist formerly
known as Spice Boy. They replace the syndicated Monsters
show, last heard on 98 Rock in December 2004.

* Heather Martinez is the new midday personality on
Infinity Urban AC KDJM (Jammin’ 92.5)/Denver. Martinez,
currently doing afternoons at KELZ/San Antonio, will have
to learn to ski ... like now.

* WWYL/Binghamton, NY PD/MD K] Bryant promotes
swing jock/imaging freak Mark Money to nights.

* The syndicated Ace & TJ Show continues its march across
Alabama with the addition of Styles Media CHR/Pop WLDA
(Wild 100) in exotic Dothan, AL. No injuries were reported.

* Beasley Classic Rocker WRXK (96 K-Rock)/Ft. Myers
plays juggle-the-jock in the wake of Howard Stern’s depar-
ture last week: The Stan and Haney Show shifts from after-
noons to mornings, and The Liz Wilde Show moves from
nights to afternoons. The syndicated Nights With Alice Coo-
per debuts in nights, followed by The Phil Hendrie Show.

* The diminutive-yet-assertive Athena Matsikas, last
seen wandering Bourbon Street after WKZN/New Orleans
blew up, has found a new radio home: afternoons at Hot AC
KMHX/Santa Rosa, CA. KMHX PD Brandon Bettar, who
moves back to middays, says, “| promised her all the spoils

of the wine country, which I'm praying she forgets soon.”

Formats 'N’ Stuff

Cumulus launches a Hispanic-targeted CHR/Rhythmic sta-
tion in Santa Barbara: KKSB is now "103-3 The Vibe, Hip-
Hop Y Mas,” playing a combination of hip-hop, R&B and
reggaeton records with English-speaking personalities
Former KCAQ/Oxnard, CA morning co-host Mambo joins
as MD and will handle PD duties until a permanent PD is
hired. New KVYB calls are pending. The 103.3 frequency,
which booms up and down California’s Central Coast with
105,000 watts of music power, is the former home of sister
AC KRUZ, which moved to 97.5 last week.

Baby Poop

* Congrats and best wishes to Arista/RCA Music Group
VP/Adult Formats Etoile Zisselman and her husband, Marc,
on the birth of their second daughter: Remi Paige arrived
April 5 and weighed in at 6 Ibs., 10 oz.

ST Shot 0’ The Week

This Just In: Rock Stars Can Read! Roadrunner’s own
Theory Of A Deadman came by to check out R&R's pa-
latial new offices, perform a short acoustic set and pick
up the latest issue of R&R. After someone noticed that
the cover price was $6.50, the budget-minded band de-
cided to share.

* Much love to one of our all-time faves, Warner Bros.
Records VP/Promotion Felicia Swerling-Suslow and her
husband, Artur, on the birth of their first child. Son Brenden
Artur arrived eight days early, showing up at 12:16pm on
April 10, weighing in at 6 Ibs., | | oz and measuring 20 inches
in length. Everyone involved in the project from its incep-

tion is doing great.

FILMS

BOX OFFICE TOTALS

| April 8-10
Title Distributor S weekend  § To Date
| 1 Sahara (Paramount)* $18.07 $18.07
2 Sin City (Miramax) $14.15  $50.76 |
| 3 Fever Pitch (Fox)* $12.40 $12.40 |
4 Guess Who (Sony) $7.02 502 l
5 Beauty Shop (MGM/UA) $6.81  $26.12
6 Robots (Fox) $466 S111.04
7 Miss Congeniality 2... (WB) 8418  837.53 |
8 The Pacifier (Buena Vista) $3.12 $100.57
9 The Ring Two (DreamWorks) $2.87 S72.28
10 The Upside of Anger (New Line) $2.50 $12.26

*First week in release. All figures in millions.
Source: ACNielsen EDI

COMING ATTRACTIONS: Opening in limited release this
week is State Property ll, which stars and was written and
directed by Damon Dash and features such recording acts
as OI' Dirty Bastard, Cam’ron, Mariah Carey, Beanie
Sigel, Noreaga and more.

— Julie Gidlow

It's ime fo upgrade
your music festing.
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HIT7TISTOP 50 ALBUMS

THE INDUSTRY’S NO. 1 RETAIL CHART April 15, 2005

LW ™ ARTIST ALBUM

1 1 50 CENT The Massacre

- 2 FAITH EVANS First Lady

6 3 NOW VoL 18 Various

2 4 BECK Guero

10 5 GREEN DAY American Idiot

4 6 ONE TWELVE Pleasure & Pain

5 7 WILL SMITH Lost & Found

- 8 LISA MARIE PRESLEY Now What

9 9 JACK JOHNSON In Between Dreams

11 10 KILLERS Hot Fuss

- " DONNIE MCCLURKIN Psalms, Hymns And Spiritual...
3 12 BEANIE SIGEL The B.Coming

8 13 FRANKIE J The One

15 14 GWEN STEFANI Love, Angel, Music, Baby
12 15 KELLY CLARKSON Breakaway

13 16 CIARA Goodies

7 17 LARRY THE CABLE GUY Right To Bare Arms

14 18 GAME The Documentary

- 19 JOSS STONE Mind, Body & Soul

17 20 JOHN LEGEND Get Lifted

21 21 AKON Trouble

19 22 LUDACRIS The Red Light District
24 23 3 DOORS DOWN Seventeen Days

23 24 EMINEM Encore

20 25 JENNIFER LOPEZ Rebirth

26 26 Tl Urban Legend

18 27 QUEENS OF THE STONE AGE Lullabies To Paralyze
33 28 FANTASIA Free Yourself

- 29 BRANDY The Best Of Brandy
22 30 RAY CHARLES Genius Loves Company
27 31 USHER Confessions

28 32 RASCAL FLATTS Feels Like Today

25 33 DADDY YANKEE Barrio Fino

32 34 JESSE MCCARTNEY Beautiful Soul

29 35 LIFEHOUSE Lifehouse

K] 36 MAROON 5 Songs About Jane

30 37 MY CHEMICAL ROMANCE Three Cheers For Sweet Revenge
48 38 u2 How To Dismantle An Atomic Bomb
- 39 SHANIA TWAIN Greatest Hits
1 40 CROSSFADE Crossfade

- i HOT HOT HEAT Elevator

38 42 KENNY CHESNEY Be As You Are

35 43 LIL" JON & THE EASTSIDE BOYZ Crunk Juice

- a3 TIM MCGRAW Live Like You Were Dying
34 45 OMARION 0

- 46 CHRIS BOTTI When | Fall In Love

46 47 MARIO Turning Point

40 48 GRETCHEN WILSON Here For The Party

16 49 THE BRAVERY The Bravery

- 50 LYFE JENNINGS Lyfe 268-192

LABEL

Shady/Aftermath/Interscope
Capitol

Epic

Interscope

Reprise

Def Soul/IDJMG
Interscope

Capitol
Brushfire/Universal
Island/IDJMG

Verity

Def Jam/IDJMG

Columbia

Interscope

RCA/RMG

Laface/Zomba Label Group
Warner Bros.
Aftermath/G-Unit/nterscope
S-Curve/EMC

Columbia

SRC/Universal

Def Jam/IDJMG
Republic/Universal
Shady/Aftermath/interscope
Epic

Atlantic

Interscope

JIRMG

Atlantic

Concord

Laface/Zomba Label Group
Lyric Street

Universal Music Latino
Hollywood

DreamWorks
Octone/J/AMG

Reprise

Interscope

Mercury

Columbia

Reprise

BNA

wr

Curb

Epic

Columbia

JIRMG

Epic

Island/IDJMG

Columbia

POWERINDEX CHANGE
162,747 -16%
155,281 -

16,566 21%
71,609 -£2%
61,130 +2%
58,950 -50%
58,624 A%
55,625 -
55,599 -10%
54,135 +3%
53.132 -
53,123 -60%
50,932 -19%
50,370 +21%
46,107 5%
46,027 1%
44,906 -49%
35615 12%
35,385 -
34,500 +4%
34434 +12%
32,157 +2%
29,808 +3%
28,019 -3%
26,890 12%
26,761 -5%
26,151 -19%
25944 +8%
25,172 -
25,697 -16%
25,453 -8%
25,372 4%
24,053 15%
22,559 1%
22,085 -15%
21,632 -10%
21,186 17%
21,170 +6%
20,882 -
19,634 1%
19,555 -
19,167 -14%
19,010 A7%
18,990 —
18,947 18%
18,758 -
18,536 -%%
17,912 19%
17,306 -48%
17,154 -

© HITS Magazine Inc.

i) ALBUMS

One More No. 1 Makes It
Six For 50

For the sixth week in a row, 50 Cent’s The
Massacre (Shady/
Aftermath/Inter-
scope) sits at the top
of the album chart.
The gap between
No. 1 and No. 2 is
narrowing, however.

Indeed, this
week’s No. 2 al- ’
bum, Faith Evans’ Faith Evans
First Lady (Capitol), comes within 7,500
units of stealing 50's crown, moving just

over 155,000, compared to 50's weekly total
of just under 163,000. It was too close to call
until just before the
chart closed, but the &
G-Unit  kingpin
manages to pull it
off one more time.  §

It looks like this
is the end of the line §
for his run at No. 1,
however, because
early retail snap-
shots give Mariah
Carey’s The Emancipation of Mimi (Island), re-
leased Tuesday, a solid shot at selling over
300,000 for the week.

Meanwhile, the week’s second-highest
debut is Lisa Marie Presley’s Now What, at

Lisa Marie
Presley

No. 8. That gives Capitol two top 10 debuts
in the same week — and the new Coldplay
is still almost two months away.

Of last week’s string of top five debuts
from Universal Music Group (which, with 50
at No. 1, gave UMG the entire top five), only
Beck remains there, as Guero (Interscope)
slips No. 2-No. 4 on sales of just under 73,000.
Now 18 (Epic) and Green Day’s American Id-
iot (Reprise) fill in positions three and five,
respectively.

The week’s biggest sales increase goes to
Joss Stone’s Mind, Body & Soul (S-Curve/
EMC), which shoots up from outside the top
50 to No. 19 on sales of over 35,000 (a 157%
gain!), thanks to Stone’s appearance on Oprah
last week. Similarly, trumpeter Chris Botti
sees his When I Fall in Love (Columbia) re-en-

ter the top 50 at o~
No. 46 thanks to a ,fﬁ“\}\
rebroadcast of his & 5;%
Oprah appearance. © . -
Other notable
chart debuts in-
clude Donnie Mc-
Clurkin’s Psalms,
Hymns and Spiritual §
Songs (Zomba),
No. 11 on 53,000
sold, and Brandy’s
best-of set, No. 29
on just under 26,000.
Next week: It’s all about the aforemen-
tioned Ms. Carey, along with Epic’s Mud-
vayne and Interscope’s Garbage.

B 1 ‘; %

Joss Stone

26 *® Radio & Records Aprit 15, 2005

www americanradiohistorvy com



www.americanradiohistory.com

GO/NG FORADDS

MIKE TRIAS

...... drecords.com

GetBehind
Me, Satan

That’s kind of an ominous title for an album, but what else would
you expect from The White Stripes? Jack White, who wrote, pro-
duced and mixed the album, says the
CD's 13 tracks are a study of “charac- B
ters and the ideal of truth.” Jack White
and Meg White are readying for the
release of their fifth album by unveil-
ing “Blue Orchid” to Active Rock and
Alternative outlets next week. The
song shows us a different side of The
White Stripes, but, as usual, it is too
ear-catching to miss. In a nutshell, it's
two minutes and 30 seconds of pure
radio hit. The duo will kick off a
world tour May 11 in Mexico and will co-headline England’s Glas-
tonbury Festival, taking place June 24-26, with Kylie Minogue and
Coldplay. U.S. dates are in the works.

“Don’t cha wish your girlfriend was hot like me?” sing The Pussy-
cat Dolls, and my answer is a definite yes. While the message of
“Don’t Cha” is directed at male listeners, the truth of the matter is,
this Cee-Lo Green-written-and-produced
cut is quickly becoming the anthem for
every female who knows she is the sexi-
.| est mama around. A radio edit featuring
Busta Rhymes only adds to the song’s
pimp factor.

The Pussycat Dolls lineup (which has
included celgbrities like Christina Apple-
| gate and Gwen Stefani in the past) cur-

rently comprises seven vixens who are

making a push for music stardom with
their upcoming debut album, set for release this summer. The Dolls’
stage show has a new permanent home at Las Vegas’ Caesars Pal-
ace, and Eva Longoria joined the cast for opening night to christen
the joint.

To promote the album, the girls will embark on a major-market
spring tour, including a stop at KIIS/Los Angeles’ famous Wango
Tango concert. WIOQ/Philadelphia, WXKS/Boston, WHYI/Miami
and KZZP/Phoenix have all added the track early, and Paul Hunt-
er is shooting the video in Los Angeles this week.

India.Arie hits the airwaves next week with “Purify Me,” the lead
single from the soundtrack of the film Diary of @ Mad Black Woman.
The CD is due in stores April 19 and features songs by Monica, An-
gie Stone, Tamia, Natalie Cole, Pat-
ti LaBelle and more. Last month
India.Arie teamed up with up-and-
comer John Legend for Oxygen’s
John Legend Custom Concert Featur-
ing India.Arie. Their duets on “Ordi- |
nary People” and “Brown Skin”
were the bomb! This month India
Arie filmed an episode of Sesaie
Street and sang the alphabet song
with lovable puppet Elmo. Look for
the episode to air June 20.

Clint Lowery had his day with Sevendust, his brother Corey
shined with Stereomud, their childhood friend Troy McLawhorn
rode with Double Drive, and their friends Brett Hestla and Will Hunt
(whom the three met on the Southeastern club circuit) have done
time with Creed and Skrape, respectively. After 15 years of being
good friends, the five officially begin their public crusade as Dark
New Day with the release of their single “Brother.”

“We were playing a circuit that had a lot of older people in it —
in their 20s — and we were all kids, so we could identify with each
other,” says Hunt about the good old days. “It was like going to Rock

7

White Stripe

T

lod

b

Pussycat Dolls

Dark NewDay

0000000060060 00000000

Week Of 4/18/05

CHR/POP

AVRIL LAVIGNE Fall To Pieces (Arista/RMG)
ERASURE Breathe (Mute/EMC)
PUSSYCAT DOLLS Don’t Cha /A&M/Interscope)

CHR/RHYTHMIC

PRAS MICHEL f/SHARLI McQUEEN Haven't Found (Universal)
PUSSYCAT DOLLS Don’t Cha (A&M/interscope) |
SYLEENA JOHNSON f/R. KELLY Hypnotic {ive/Zomba Label Group) ‘
TANK | Love Them Girls (BlackGround/Universal)

URBAN

INDIA.ARIE Purify Me (Rowdy/Motown/

OMARION Touch (£pic/

TEAIRRA MARI Make Her Feel Good (Roc-A-Fella/iDJMG)
XSCAPE What's Up (Rock City)

URBAN AC

INDIA.ARIE Purity Me (Rowdy/Motown/
MARY MARY Heaven (Sony Urban/Columbia)

GOSPEL

G. KNIGHT & THE SAINTS... Did You Know (Many Roads)

COUNTRY

STEVE AZAR Doin’ It Right (Mercury/

AC

J. BRICKMAN & M. BOLTON Hear Me... (RCA Victor)
RICK SPRINGFIELD f/R. PAGE Broken Wings (Gomer/Red Ink)

HOT AC

ALTER BRIDGE Broken Wings (Wind-up/
ERASURE Breathe (Mute/EMC)
MARC BROUSSARD Rocksteady //sland/iDJMG)

SMOOTH JAZZ r

DONNY OSMOND Breeze On By (Decca/ \

JEFF GOLUB Simple Pleasures (Varada Jazz)

JEFF KASHIWA Ecstasy (Vative Language) ‘

JOE JOHNSON U Know What's Up (Yasny/ 1

LALAH HATHAWAY How Many Times (Mesa/Blue Moon)
|
|

PIECES OF A DREAM Lunar Lullaby (Heads Up/
RIPPINGTONS Wiid Card (Peak/

THEO BISHOP Timeless (Vative Language/
WAYMAN TISDALE Ready To Hang (Rendezvous)

ROCK

DARK NEW DAY Brother (Warner Bros.)

ACTIVE ROCK

DARK NEW DAY Brother (Warner Bros.)
WHITE STRIPES Blue Orchid V2

ALTERNATIVE

DEAD 60S Riot Radio (£pic/

DRESDEN DOLLS Girl Anachronism (8 Foot/Roadrunner)
MANDO DIAD God Knows (Mute/EMC)

WHITE STRIPES Blue Orchid /V2)

TRIPLE A

DEAD 60S Riot Radio (Fpic/

JUDE JOHNSTONE Hard Lessons (BaJak/

KERI NOBLE About Me (Manhattan/EMC)

MIKE DOUGHTY Looking At The World From The... (A70)
MOCEAN WORKER Chick A Boom Boom Boom (Hyena/
PICO VS. ISLAND TREES Love Again (Pesky Pole)

CHRISTIAN AC

No Adds

CHRISTIAN CHR

BIG DADDY WEAVE What | Was Made For /Fervent/
DECEMBERADIO Live & Breathe findependent/

DI SHELDON What In The World /Weimey/

HAWK NELSON Take Me (Tooth & Nail)

MAT KEARNEY Trainwreck (/npop/

PAUL COLEMAN The One Thing finpop)

CHRISTIAN ROCK

DECEMBERADIO Live & Breathe (/ndependent/
HAWK NELSON Take Me (Tooth & Nail)
MAT KEARNEY Trainwreck /npap/

INSPO

No Adds

CHRISTIAN RHYTHMIC

No Adds

‘n’ Roll High School,” says Corey Lowery. “You always tried to turn
it up because you wanted to impress each other.” On June 14 the
supergroup aims to impress the whole world with their debut CD,
Twelve Year Silence, produced by Ben Grosse.

R&R’s Going for Adds features the complete list of songs impacting radio for the coming week. Going for
Adds is e-mailed each week to participating radio and record executives. For more info, contact John Fagot at
ffagot@radioandrecords.com.
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Another British
Invasion?

A new musical movement emerges from across the pond

/'e’ve all heard it before: “The British are coming.” And it
has, at least over the past 15 years, always been a false
alarm. During the late '80s the Madchester sound, which
spawned such artists as Inspiral Carpets, Happy Mondays and
Stone Roses, moved into the U.S. market. Then, in the early and
mid-"90s, it was the Brit-pop scene, which gave us a dose of Blur,

Menswear and Qasis.

Those trends turned out to be fleeting, but
this time it feels different. There has been an
influx of U.K.-inspired music and media im-
pacting the U.S. and interna-
tional markets recently. And '
it's not a trend this time, it’s a
movement. :

We've seen the success of
such British-inspired TV pro-
grams as Nanny 911, The Office
and The Apprentice and musi-
cal success for Franz Ferdi-
nand, Keane and Joss Stone.
Meanwhile, American acts like
The Killers and The Bravery
have broken in the UK. and
been imported back to the
States. In fact, even UK.-in-
spired fashion and etiquette o
are beginning to infiltrate our
borders and have an effect on trendsetters in
influential cities across America.

There’s almost a direct parallel between
what happened in the late "70s and early ‘80s
and events shaping our lives today. Back then
tensions were high between the U.S. and Iran,
and Afghanistan was in battle with the Soviet
Union. Today the U.S. has a Middle East war
on its hands and is occupying a foreign land.

The creative community back then was
crafting a lot of great songs, and musical styles
were shifting forward. Now we have various
musical genres — alternative, rock, punk, ur-
ban, pop — from all over the world impact-
ing the global music market, and we've yet to
get beyond the tip of that iceberg.

In addition, about 25 years ago or so, AM
and FM radio were evolving, as was the im-
pact of college, Pop and Alternative radio.
Today we're seeing the evolution of the Inter-
net and satellite radio, as well as personalized
“radios” like iPods and other digital music
players.

The British were a driving musical force 25
years ago, and now, once again, if you're amu-
sic fan, fasten your seatbelt: The U.K. market
is churning out some of the best music in over
two decades. Whether you're a fan of hip-hop,
rock, alternative or pop, U.K. music is cover-
ing all the bases.
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Jem Cooke

Who To Watch For

Here’s an overview of some of the artists
you should keep your eyes and ears on —art-
ists who have the potential to
i shape the kind of acts A&R
# executives sign and your lis-
teners hear. After all, quality
content is what drives punters
to your radio station.

Among the most prolific
_ new young acts to emerge
i from the U.K.’s burgeoning
ska-inspired movement are
¢ London'’s The Rifles, who are
selling out clubs throughout
Britain. The quartet are being
“ likened to The Clash, The Jam
- and The Specials, and it’s easy
tohear why when you indulge
in such infectious, socially con-
scious, youth-inspired tracks
as “Peace & Quiet” or “Breakdown.”

The Rifles are being courted by numerous
major labels in the U.K. and are poised to be-
come one of the biggest exports to the inter-
national market in 2005.

On the pop tip, British blue-eyed soul sing-
er Jem Cooke brings together elements of Dusty
Springfield with a touch of Carole King as she
delivers compelling multiformat pop songs
reminiscent of the early British pop movement.

Punk rock is back, so stick
a safety pin through your
nose and get with the
program.

Cooke is beautiful and amazingly talented,
and her single “My Favorite Vice” has the
makings of a classic. She will be performing
an exclusive show in Los Angeles at the Vi-
per Room on May 1.

Punk purveyors Vatican DC have been
tipped as the best new punk band to emerge

since the era of The Sex Pistols, The Clash and
The Ramones. With such rebellious anthems
as “Anti-Social,” “Foolish Things” and “Lon-
don Streets,” they're creating mosh pits in a
size we haven't seen in decades. UK. press
and Alternative radio are hailing Vatican DC
as the new commanders of punk. Their angst
is real, and their message is strong. Punk rock
is back, so stick a safety pin through your nose
and get with the program.

Hailing from Nottingham (Robin Hood ter-
ritory) are the finely tuned quartet Story One,
fronted by lead vocalist Tom Evans, also one
of the most accomplished rock violinists out
there (admittedly, not a large
field). Story One’s music and
onstage antics are getting them
compared to the multiplati-
num likes of Muse and Radio-
head. This group has the mak-
ings of legacy artists and will
surely be an integral part of our
radio listening in the coming
months.

The signs are there: It feels
like a real U.K. movement is
developing and is poised to in-
fluence and shape our music
and entertainment tastes for
the foreseeable future. Don’t
expect teatime to become a part of U.S. cul-
ture, but other lifestyle changes are beginning
to be driven by the U.K. market.

Sound Bites

» Warner-Chappell Music has inked an ex-
clusive publishing deal with legendary alter-
native pop group Sparks, a.k.a. brothers Ron
and Russell Mael.

* Warren Entner has procured manage-
ment rights outside the UK. for England’s
Long-View, who have been generating airplay
support on U.S. Alternative radio. Long-View
are signed to Columbia stateside.

* Sri Lanka-born British urban pop singer
M.LA. has signed with Interscope Records.
Look for a full-length release in the coming
months.

* French sensation Soshy is currently in
talks with a worldwide major in regard to a
global recording contract. Soshy’s sound has
been likened to the mass-appeal pop of mul-
tiplatinum singer Anastasia.

* England’s The Crimea (signed in the U.S.
by Warner Sr. VP/A&R Perry Watts-Russell)
have completed work on their debut long-
player, Tragedy Rocks, which is slated for re-
lease this spring.

* Swedish outfit Shout Out Louds (Capi-
tol) are already generating traction stateside
with their Very Loud EP. Much of the music
community is anticipating that Shout Out
Louds will be the biggest Swedish export to
the States since The Hives.

* Australian rock band Wolfmother are in
the midst of closing a massive record deal with
a U.S. major after a huge trans-Atlantic bid-
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ding war. They’ve been getting
rave reviews for their cingle
“Woman,” released on Steve Pav’s
Aussie independent Modular
Records. Wolfmother’s music has
been likened to the early rock
sound of Black Sabbath and Ozzy
Osbourne.

* Sanctuary Artist Management
has signed representation rights
"y for Fightstar. The foursome follow
* in the footsteps of Sir Elton John,
who has also signed with Sanctuary for man-
agement.

* Multiplatinum New Zealand quartet El-
emeno P are currently in Los Angeles record-
ing their new album with U.S. producar Sal
Villanueva (Taking Back Sunday and Thurs-
day). Elemeno P scored five top 10 singles in
New Zealand with their previous full-length,
Love & Disrespect, released on Universal N.Z.

¢ Universal S5r. VP/ A&R, West Coast Jolene
Cherry recently signed British band The Noi-
settes, whose demo single “Count of Monte
Cristo” has been gathering interest in A&R cir-
cles. The group are commencing work on their

Story One

debut major-label album and are expected to
release it toward the end of the year. In other
Universal A&R news, Sr. VP/ A&R Kevin Law
is working on a new project with A&R legend
Chris Blackwell in Jamaica.

* London-based alt-punk outfit The Rakes
have inked a worldwide deal with V2
Records. The talented band has been generat-
ing strong support on such tastemaker 1J.K.
radio outlets as BBC Radio 1, BBC 6 Music,
Kerrang Radio and Xfm, as well as a few select
U.S. broadcasters. In addition, they have been
getting great reviews for their singles “Stras-
bourg” (released summer 2004) and “Retreat,”
which will be released on April 18 in the U.K.
via Moshi Moshi.

* Multiplatinum-selling Scottish act Simple
Minds have almost completed work on their
new album, which is scheduled for an early-
summer international release. The alternative
icons signed a worldwide deal with Sanctvary
last month and will be in Los Angeles at the
tail end of April to complete production on their
eagerly anticipated full-length. Simple Minds
are managed by the London-based team of Ged
Malone and Martin Hanlin (GMW Entertain-
ment Ltd.), whoalso represent hotly tipped un-
signed act Exitpilot.

Send your unsigned or signed
releases to:
Sat Bisla
A&R Worldwide
449 S. Beverly Drive, Suite 300
Beverly Hills, CA 90212, USA
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KEVIN CARTER

kcarter@radioandrecords.com

The Ruainbow Stretches
From LA. To Vegas

Famed Los Angeles hangout ready to rock Sin City

~ he Rainbow Bar & Grill, a legendary Los Angeles rock-star

~ watering hole and industry hang since it opened in 1972, is
making its first foray into expansion — and where else but Ve-
gas, baby! This long-overdue venture is being spearheaded by

industry vets Bob and Jerry Greenberg, in conjunction with
Mario Maglieri, founder of the Rainbow and of the famed
Whisky-A-Go-Go, just down the Sunset Strip a piece. The grand
opening — hopefully the first of many around the world — is
slated for Memorial Day weekend.

Bob Greenberg, whom I had the pleasure
of working for at Hitmakers for five years in
the early "90s, recalls the power of the Rain-
bow back in the day, when he ran the Warner
Bros. promotion department. “Mario used to
take real good care of us,” he says. “Any time
we had an act in town at the Whisky or the
Troubadour, we would always come there for
dinner or to throw a little party. There was al-
ways a mob outside.

“You couldn’t get in the place unless A) they
knew you, or B) the line for the restaurant
could accommodate some of the people stand-
ing out there. [t reminded me of what the Co-
pacabana used to be when [ worked in New
York.”

Indeed, it wasn’t unusual to see Ozzy Os-
bourne; members of Motley Crue, Guns N’
Roses, The Doors, Led Zeppelin, The Rolling
Stones or Motorhead; or any number of nota-
ble rock stars hanging out at the Rainbow on
any given night.

.

x ¢
Welcome 10
R&iﬂlfﬁ“ Bar & Grill

Dinmy (yw.r.'y:!'..{.::.
Comploimg e e

A GREENBERG SANDWICH Szen nere are Las Vegas
Rainbow partners (I-r) Jerry Greenberg, Mario Maglieri and Bob

Greenberg.

“Pve seen rock 'n’
rollers come and
go, but they’ve
always stayed true
to the Rainbow.”

Mario Maglieri

The Rainbow spent 33 years as a solo act,
so the concept of expanding it didn’t exactly
take shape overnight. Maglieri did tell me that
he was approached by several well-known
Las Vegas developers in the not-too-distant
past about opening a new branch office, but
no deals were brokered — until now.

Hanging Out In Sin City

Jerry Greenberg shares
some of the Vegas back sto-
ry: “I started going to Vegas
regularly about a year and a
half ago. At the time the
town didn’t really seem to
get the mentality of pop
music. But now, with the
success of Mamma Mia, Ce-
line Dion, Elton John and
acts like Rod Stewart, they're
starting to catch on.

“As [ kept going there, |
also started to see what was
going on with real estate —
it was aboomtown, oil gush-
ing.  knew I had to get in-
volved in this town.”

Having spent many years
making the rounds of the rel-
atively intimate Los Angeles

says.

Only You Can Prevent
Premature Hilarity

Every year the same thing happens on April Fools’ Day: Many, many
radio stations across America perform wacky stunts. This year vari-
ous levels of hilarity ensued as stations flipped frequencies, changed
jocks and formats, etc. — the usual innovative stuff. The general
populace panicked until they checked their calendars, or at least until
April 2, when everything, thankfully, returned to normal.

One stunt, however, was noteworthy — mostly because it blew up shortly
after the fuse was lit, rendering it funnier than if it had actually gone
according to plan. WKZL/Greensboro morning legend =
£ Jack Murphy got the idea to send out a press release to
local news organizations, allegedly from the “Triad
Water Department,” informing the public that there
would be no hot water from 7-10am Friday morning,

Hilarious so far, right? Let's meet the co-architect of
this can't-miss bit, WKZL PD Jeff McHugh, who says, “I _ |
wrote the phony press release and gave it to an intern ;;;'_‘.{‘ r '
with a Post-t note on the front that said, ‘Allison, R
please fax this to all area TV and radio stations. Take it
to Kinko's. Whatever you do, do not fax it from the radio
station!”” Can you smell the hilarity coming?

Before Allison even made it back to the station, McHugh had already
received an e-mail from the local Fox affiliate. “Allison had faxed the
release to every media outlet — with my Post-It note still on the front!” he

“The Fox 8 news director told me that their newsroom roared with
laughter at our buffoonery all afternoon. I'm sure our fax is now posted in
newsrooms all over town, proclaiming what morons we are.”

Jeff McHugh

club scene, Jerry noticed one thing about Ve-
gas: “It felt to me that there wasn’t a real hang-
out there.”

His mind began to work overtime, envi-
sioning several possible scenarios. He recalls
listening to one of his favorite songs, Led Zep-
pelin’s “Stairway to Heaven,” which fueled a
preliminary theme concept: “I thought of a
club called Stairway to Heaven that played
nothing but Led Zeppelin music and had
these Victoria’s Secret-type girls dressed as an-
gels.”

Hey, a man can dream, can’t he? Mean-
while, Bob had another intriguing idea. “He
suggested we go talk to Mario,” Jerry says.
“’Maybe the Rainbow would be a great idea,’
he said. Oh, my God, yeah — the Rainbow in
Vegas!”

Keepin’ It Real, Homey

About a year and a half ago the Greenberg
brothers approached Maglieri. They had se-
cured a prime piece of real estate in a fabu-
lous location: a 7,500-square-foot space in a
brand-new, upscale shopping center on Para-
dise Road, right across the street from anoth-
er famed industry destination, the Hard Rock
Hotel and Casino.

“When Iheard about the location, I was def-
initely interested,” says Maglieri. “You have
to bring in the right shows, and these guys
know the shows — they’ve been around long
enough.” Oh, yeah: Some 60,000 cars pass by
the location each day, headed to and from the
airport. Not too shabby.

“Both Bob and I assured Mario that we
would never take away from the integrity of
what he built over 33 years,” Jerry says. To il-
lustrate his point and to show his love and
respect for the original Rainbow, Jerry says
that one of the new club’s two dining rooms
will be an exact replica of the Los Angeles

www.americanradiohistorv.com

“You couldn’t get in the
place unless A) they knew
you, or B) the line for the
restaurant could
accommodate some of the
people standing out there.
It reminded me of what the
Copacabana used to be
when | worked in New
York.”

Bob Greenberg

Rainbow’s main room “right down to the Lita
Ford picture and the Christmas lights.”

The key to the concept was to maintain the
homey, hangout feel of the original — perfect
for seasoned Rainbow vets and inviting
enough for newcomers. So far the BBC and a
Japanese TV crew have committed to cover
the grand opening, and VH1 will be doing its
Top 20 Countdown show from the Vegas Rain-
bow. If this location blows up big the way ev-
eryone involved believes it will, the Green-
bergs have plans for worldwide expansion of
the Rainbow brand.

“I've seen rock ‘n’ rollers come and go, but
they’ve always stayed true to the Rainbow,”
says Maglieri. “I have no doubt the Green-
bergs will successfully re-create the following
and years of loyalty the original Rainbow has
garnered.”
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CHR/POP TOP 50

April 15, 2005 POWERED[T]
BB e e g SRR N MEDIABASE
1 1 KELLY CLARKSON Since U Been Gone (RCA/AMG) 8277 132 752877 19 11600
2 2 USHER Caught Up (LaFace/Zomba Label Group) 7440 112 560268 15 116/0 MOST ADDED’
4 3 FRANKIE J. f/BABY BASH Obsession (No Es Amor) (Columbia) 6944 107 633365 12 11500
3 4 GREEN DAY Boulevard Of Broken Dreams (Reprise/) 6911 -428 558363 16 1170 ARTIST TITLE LABEL(S) LY
6 5 50 CENT Candy Shop (Shady/Aftermath/interscape) 5947 .60 542866 g 10711 BACKSTREET BOYS InFompIete (Jive/Zomba Label Group) 115
5 6  GWEN STEFANIfIEVE Rich Girl finterscope) 5782 419 484925 17 1170 :fkmﬂ';“:&"sB;:;"f;:::: mﬁﬁegﬁcz{;%mmcm/ ;;
10 0 ALICIA KEYS Karma (J/RMG) 5710 +414 510059 17 1150 GWEN STEFANI Hollaback Girl finterscape/ 20
9 8  NATALIE Goin’ Crazy {Latium/Universal) 5310 -3 367510 10 114/0 LIFEHOUSE You And Me (Geffen) 18
7 9 CIARA fIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba Label Group) 5254 250 414193 21 113j0 | MARIAH CAREY We Belong Together (sland/JMG) 17
8 10 50CENT Discolnferno (G-Uni/Shady/Aftermathinterscope) 5096 249 416132 16 1070 gm m:‘;: E:atv:: g‘iﬁ;’%ﬂ 'ZIZ;/ 2 :,2
14 m AKON Lonely (SRC/Universal) 4388 +421 350295 7 1066 | PRETTY RICKY Grind With Me (4tfantic) g
15 (D 3DOORSDOWN Let Me Go (Republic/Universal) 4067  +271 264322 14  105/6 | JESSEMCCARTNEY She's No You (Holywood) 8
11 13 MARIO Let Me Love You (/AMG) 3992 564 308393 21 1150
13 14  ROBTHOMAS Lonely No More (Atiantic) 1829 376 270214 9 1101
18 @  KILLERS Mr.Brightside (/siand/iDJMG) 3765  +388 294197 10  106/4
12 16 EMINEM Mockingbird (Shady/Aftermath/interscope) 3581 -700 268154 17 1110 M 0 ST
16 17 JESSEMCCARTNEY Beautiful Soul (Hollywood) 3290 414 249831 28 1130
20 D TRICK DADDY Sugar (Gimme Some) (Slip-N-Slide/Atlantic) 3255  +237 215741 10 91/5 INCREASED PLAYS
17 19 GAVIN DEGRAW | Don’t Want To Be (/AMG) 3097 303 263722 29 109/0 O
21 @ BOWLING FOR SOUP Aimost (Sivertone/Jive/Zomba Label Group) 2865 +2 185060 13 1080 | ARTST ME wsa NCREASE
19 21 GAME /50 CENT How We Do (Aftermath/G-Unit/Interscape) 2642 -534 208313 12 89/0 BACKSTREET BOYS Incomplete (Jive/Zomba Label Group) ~ +1195
26 @  WILLSMITH Switch finterscope) 2571 +448 158941 8  91/4 | GWEN STEFANI Hollaback Girl iterscopel +1023
27 @  GAME/50 CENT Hate It Or Love It (Aftermathy/G-Unit/interscope) 2388 +482 235283 goj5 | GAMEHS0 CENT Hate t O Love t (AftermattyG Unilterscope!  +482
%5 @ OMARION 0 i 2358 +158 131486 gay | WILLSMITH Switch fnterscope +M8
JESSE MCCARTNEY She's No You (Hallywood) +429
28 @ HOWIEDAY Colide (pic/ 2216 +265 143576 BO/6 | AKON Lonely /SRC/Universal AN
23 26 DESTINY'S CHILD Soldier (Columbia) 2200 261 138895 20  104/0 | ALICIAKEYS Karma (/RMG/ 414
37 @  GWEN STEFANI Hollaback Girl (interscape) 2103 +1023 226992 2 10620 | KILLERS Mr. Brightside fisiand//DJMG) - 388
24 28 JET Look What You've Done (Atantic) 2018 315 223889 12 a7 | ARIAH CAREY WeBelong Together isiand/UMG/ o
AMERIE One Thing (Coluumbia) +335
29 @  JENNIFER LOPEZ f/FAT JOE Hold You Down (Epic/ 1925  +117 125608 6  86/1
31 €D PAPAROACH Scars (Geffen) 1903  +249 116464 8 893
32 € GAVINDEGRAW Chariot (/AMG) 1685  +113 105491 6  98/2
33 €D  DESTINY'SCHILD Gil (Columbia) 1638 +163 80405 4 823
€  BACKSTREET BOYS Incomplete (Jiive/Zomba Label Group) 1559  +1195 181706 1 1161115 NEW & ACTIVE
30 34 JAY-Z& LINKIN PARK Numb/Encore (Warner Bros.) 1502 214 163341 19 100/0
22 35  MARIAH CAREY It's Like That flsland//DJMG) 1451 1084 91372 11 100/0 | U2 Sometimes You Can't Make it On Your Own /nterscape/
35 36 CROSSFADE Cold (Columbia) 1408 M 59178 11 62 UL K VLS U R B U
34 37 LI JON&THEEASTSIDE BOYZ flUSHER & LUDACRIS Lovers & Friends (7V7) 1236 216 75617 17 7000 #2{‘;'}!.‘;32' ?;;ITT;ZF;:;;(::I ;g,eAGdlzss:g’ave”ck/ﬁem/
39 @ BABY BASH Baby I'm Back (Umiversall 1209 +250 103020 3 47)2 CAESARS Jerk It Out (Astralwerks/EMC)
36 39 TIM MCGRAW Live Like You Were Dying (Curty 1191 -208 74284 8 420 Total Plays: 533, Total Stations: 3, Adds: 5
40 €D  TRILLVILLE Some Cut (BMEMorner ros) 1153  +251 64054 3 461 %‘)’:’;{gg{f‘g aT hﬁ) :2 l”s"t';’t;'rf; /gg"’;\":éz’ .
38 41 MAROON 5 Sunday Morning (Octone/J/RMG) 999 -96 69670 19 78/0 LIFEHOUSE You And Me (Geffen)
48 @  KELLY CLARKSON Behind These Hazel Eyes (RCA/AMG) 948  +312 105816 2 100/71 | Total Plays: 508, Total Stations: 43, Adds: 18
42 @ NIVEAFILIL' JON & YOUNGBLOODZ Okay (Jive/Zomba Label Group) 945 +83 47859 4 4 PUSSYCAT OOLLS Don't Cha (4&M/terscope
43 @  MARIO How Could You (/MG 934 +86 44006 3 632 e e e
4 @ RYANCABRERA 40 Kinds Of Sadness (£.V.L.A./Atlantic) 881  +30 47991 2 53| ﬂ‘gf’;ij‘s’“;gg‘?ﬂ;‘g;‘;;‘;' L A
@ SIMPLE PLAN Untitled /{ava/ 834 +316 36388 1 16 BOBBY VALENTINO Slow Down (O7P/Def Jam/iDJMG)
@ MARIAH CAREY We Belong Together (island//0JMG) 808  +348 33769 1 66117 Total Plays: 414, Total Stations: 24, Adds: 5
@  AMERIE One Thing (Columbia) 776 +335 92564 1 376 YING YANG TWINS Wit (The Whisper Song) (7V7)
Total Plays: 411, Total Stations: 15, Adds: 3
@ JESSE MCCARTNEY She's No You (Hollywood) 123 +429 75315 1 63/8 RELIENT K Be My Escape (Capital/Gotee)
4 50  JOHN LEGEND Ordinary People (Columbia) 723 -156 37285 4 62/0 Total Plays: 381, Total Stations: 26, Adds: 1

117 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 4/3-4/9. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the largerincrease in plays is placed
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overali total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average
Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radipandrecords.com.
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n P e S “...This is a one-listen song that showcases enough of an R&B vibe to court
O O ro 4 E O Eeewes Carter’s now-teen fans while ably holding the reins of his pop roots. .
& £ ) Cast aside all prejudice; it's a good “Night.”

Chuck Taylor, Billboard Magazine April 9, 2004

#8 Requests & #20 Callout Females 17 - 24 yr olds - infinity Research Kansas City KMXV
# 6 Billboard Top 200 Single Sales, Over 3 Million in Audience and 1400 spins & growing

Salwa Scarpone 323.653.9087 + Brian Gillis 407.345.0004 « Michael Patt 978.223.1465

To book your summer shows contact:
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CHR/POP TOP 50 INDICATOR

April 15, 2005 R
W R st e ey T e Wl HRY TME MOST ADDED
1 1 KELLY CLARKSON Since U Been Gone (RCA/RMG) 3890 -92 75620 19 63J0
. ARTISTTITLE LABEL(S} ADDS
2 2 GREEN DAY Boulevard Of Broken Dreams (Reprise/ 3849 -37 74311 16 65/1 BACKSTREET BOYS Incomplete (Jive/Zomba Label Group) 28
3 3 USHER Caught Up (LaFace/Zomba Label Group) 3801 57 69999 15 6200 GWEN STEFANI Hollaback Girl (interscope/ 19
4 4 FRANKIE J. f/BABY BASH Obsession (No Es Amor) (Columbia) 3641 -34 71894 12 630 KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) 19
b BLACK EYED PEAS Don't Phunk With My Heart /A&M/interscape) 18
5 5 GWEN STEFANI f/EVE Rich G .
. S UGS 2 322 406 BOZ51 17 BD ek MCCARTNEY She's No You tHolfwaod) 10
6 0 NATALIE Goin’ Crazy {Latium/Universal) 3236 +69 63029 10 64/0 BABY BASH Baby I'm Back (Universal) 7
7 7 CIARA fIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba Label Group) 2887 -223 53877 20 59/0 GAME f/50 CENT Hate It Or Love It (Aftermath/G-Unit/Interscope)  §
11 @  ALCIAKEYS Karma (HAMG) 2619 +306 527118 17 583 | SIMPLEPLAN Untitled [ave) .
e. o MARIAH CAREY We Belong Together (/sland//DJMG) 6
10 | 3DOORS DOWN Let Me Go /ﬁEpl/b/IC/UIIIVEISE// 2605 +215 48031 15 59/0 WILL SMITH Switch (faterscope/ 5
8 10 ROB THOMAS Lonely Mo More (At/antic) 2553 -190 49429 9 5710 NIVEA fILIL' JON & YOUNGBLOODZ Okay (Jive/Zomba Label Group) 5
16 @  AKON Lonely (SRC/Universal 2216 +386 40563 6  60/2 :ﬁ'é‘l’;‘xc&“;iﬂ Sa“;;;%gh‘ (Trans Continental Records/ g
arma
15 @ 50 CENT Candy Shop (Shady/Aftermath/Interscope) 2084 +139 36118 9 54J0 HOWIE DAY Colide (Epic/ 3
9 13 MARIO Let Me Love You (/RMG) 2074 -323 41579 20 5211 OMARION 0 /Epic/ 3
14 @  50CENT Disco Inferno /G-Unit/Shady/Aftermath/interscope) 2039 +19 38087 15  53/0 U2 Sometimes You Can’t Make It On Your Own (interscope) 3
s PUSSYCAT DOLLS Don’t Cha (A&M/interscope) 3
18 @ KILLERS Mr. Brightside (/s/and//0JMG) 1880 +212 36003 10 52/2 ANNA NALICK Breathe (2am) (Columbia) 3
13 16 JESSEMCCARTNEY Beautiful Soul (Hollywood) 1815 -259 35445 23 50/0
17 17 BOWLING FOR SOUP Almost (Silvertone/Jive/Zomba L abel Group) 1731 -63 35128 14 50/0
12 18 EMINEM Mockingbird (Shady/Aftermatlyinterscope) 1649 -466 NmMm 15 45D
19 19  GAVIN DEGRAW ! Don’t Want To Be (JJAMG) 121 -262 24395 25 40j0
26 @ DESTINY'S CHILD Girl /Columbia) 1127 +164 22509 4 45/2
25 @ TRICK DADDY Sugar (Gimme Seme) (Slip-N-Slide/Atlantic) 1103 +128 19597 9 46/1
24 @ WILL SMITH Switch (interscope) 1096 +95 21522 8 43/5
21 23 JET Look What You've Done (At/antic/ 1010 -198 21098 13 36/2
22 24 GAME /50 CENT How We Do (Aftermath/G-Unit/Interscope) 972 -200 19260 1" 40/0 S
28 @ HOWIE DAY Coliide (£pic/ YA +136 18942 9 40/3 Mo T
27 @ OMARION O (£pic/ 949 +110 19050 5 40/3 INCREASED PLA YS
35 @ GAME /50 CENT Hate It Or Love It (Aftermath/G-Unit/Interscope) 917 +318 17608 3 46/6 ToTAL
30 @ PAPAROACH Scars (Geffen/ 885  +116 17716 8 352 | enerime e LT
40 @ GWEN STEFANI Hollaback Girl (/nterscope/ 884 +516 15546 2 56/19 GWEN STEFANI Hollaback Girl (/nterscope) +516
20 3] MARIAH CAREY It's Like That (Island/i0JMG) 883 410 14725 12 310 ﬁfﬂrutﬁ"e'é /fﬁf/u'm% +:g:
. EYS Karma +
29 € GAVINDEGRAW Chariot L/AMG) 882 +63 18032 6 A0 | g 60 CENT HateltOr Love t (dftamathGUniinterscope) +318
23 32  DESTINY'S CHILD Soldier (Columbia) 819 -241 15113 20 30/0 BACKSTREET BOYS Incomplete (iive/Zomba Label Group) ~ +318
3¢ €D  RYAN CABRERA 40 Kinds Of Sadness /£.V.L.A/Atlantic) 740 +129 13431 4 352 KELLY CLARKSON Behind These Hazel Eyes (RCARMG)  +251
, SIMPLE PLAN Untitled (Lava/ +236
33 34  JENNIFER LOPEZ f[FAT JOE Hold You Down (£pic/ 639 -6 13735 5 ion 3000RS DOWN Let Me 6o (Regublic/Universa) 215
36 @ BABY BASH Baby 'm Back (Universal) 623 +142 12529 3 2117 KILLERS Mr. Brightside (isiand/i0JMG) +212
32 36  FRICKIN' A Jessie’s Girl (Toucan Cove/Alert) 538 17 12938 12 26/1 MARIAH CAREY We Belong Together (/siand/iDJMG) +165
DESTINY'S CHILD Girl [Columbia) +164
MARIO H You (J/RMG, 6 11178 3 26/0
® @ S M i L . 506 +5 J BABY BASH Baby I'm Back Universal 182
@ KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) 405 +251 71216 1 38/19 50 CENT Candy Shop (Shady/Aftermath/interscope) +139
@  BACKSTREET BOYS Incomplete Wive/Zomba Label Group) 391 +318 8612 1 3828 | HOWIEDAY Colide Enic/ o ¥
. . RYAN CABRERA 40 Kinds Of Sadness (£.V.L.A/At/antic) +129
4 @ AARON CARTER Saturday Night (7rans Continental Records) 391 +44 7586 3 30/4 TRICK DADDY Sugar (Gimme Some) (Slp-N-Side/Atiantic)  +128
37 42  MAROON 5 Sunday Morhing (Dctone/J/RMG) 382 91 8412 20 1710 PAPA ROACH Scars (Geffen/ +116
42 @ TYDYLWAVE Lay Down (independent) 372 +37 6964 5 1500 vaAHsl&fli 2/?/0/ . +‘;g
. ILL SMITH Switch /Interscope/ +
SIMPLE PLAN Untitled L ava/ 359 +236 7939 1 26]6 NIVEA fiLIL’ JON & YOUNGBLODDZ Okay
46 @ TRILLVILLE Some Cut (BME/Warner Bros.) 354 +45 6447 2 181 (Jive/Zomba Label Group) +94
43 @ CROSSFADE Cold (Colurbia) 354 +23 71237 4 1712 PUSSYCAT OOLLS Don't Cha (A&M/interscope) +85
CAESARS Jerk it Out (Astralwerks/EMC) +79
@ MARIAH CAREY We Belong Together f/sland//0JMG) 334 +165 7416 1 20/6 U2 Sometimes You Can't Make It On Your Own fnterscope) +70
44 48 TIMMCGRAW Live Like You Were Dying (Curty 217 34 5040 11 12)0 NATALIE Goin’ Crazy (LatiumUniversal +69
@ NIVEA f/LIL' JON & YOUNGBLOODZ Okay (ive/Zomba L abel Group) 249 +94 4609 1 18/5 BLACK EYED PEAS Don't Punk With My Heart (A&M/nterscope)  +67
50 €D GO0 GOODOLLS Give ALittle Bit (Warner Bros.) 249 +18 4887 18 90 GAVIN DEGRAW Chariot (/MG =
MARIO How Could You (/RMG/ +56
65 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 4/3 - Saturday 4/9. CRINGE Burn {Listen/ +56
© 2005 Radio & Records LIFEHOUSE You And Me (Geffen/ +62

"Powergeld offers us limitless options

/ : yatems searmles Th
. Powergold have provided us have been

Programmin
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4 B ™
(/”ﬂm”lilsm ”””’ America’s Best Testing CHR/Pop Songs
s I 12 + For The Week Ending 4/15/05
- w w w
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34
KELLY CLARKSON Since U Been Gone /RCA/RMG) 430 430 100% 30% 429 428 407
ROB THOMAS Lonely No More (Atlantic/ 406 406 93% 15% 384 404 409
GREEN DAY Boulevard Of Broken Dreams (Reprise/ 403 410 98% 41% 4.02 405 385
BOWLING... Almost (SitvertonelJive/Zomba Label Group) 8403 397 85% 15% 441 387 391
3 DOORS DOWN Let Me Go /Repubic/Universal) 397 409 B84% 16% 396 395 4.16
HOWIE DAY Collide /Epic/ 3.95 - 63% 13% 402 398 403
KILLERS Mr. Brightside //sland//DJMG} 394 401 7% 19% 435 395 356
GAVIN DEGRAW | Don’t Want To Be (/AMG) 384 380 97% 45% 378 375 4N
JESSE MCCARTNEY Beautiful Soul (Hollywood) 383 390 98% 42% 389 382 379
ALICIA KEYS Karma (/AMG/ 380 384 95% 30% 381 358 389
JET Look What You've Done (Atlantic/ e 3N B8a%  22% 389 367 362
FRANKIE J. f{BABY BASH Obsession... (Columbia) 369 357 92% 3% 379 364 372
CIARA /M. ELLIOTT 1, 2 Step (Laface/Zomba Label Growp) 368 370 95% 46% 399 355 342
GWEN STEFANI fIEVE Rich Girl (lnterscope/ 363 360 99% 45% 331 343 375
USHER Caught Up (LaFace/Zomba Label Group) 362 356 96% 41% 360 353 355
JAY-Z & LINKIN PARK Numb/Encore (Warner Bros.) 361 357 95% 45% 363 361 379
WILL SMITH Switch finterscape/ 360 384 73% 15% 365 350 351
NATALIE Goin’ Crazy (Latism/Universal) 366 360 80% 26% 371 354 3.66
EMINEM Mockingbird (Shady/Aftermath/interscope) 354 356 97% 42% 355 381 3.36
MARIAH CAREY It's Like That fisland/2JMG) 346 341 8% 25% 357 339 340
AKON Lonely (SRC/Universal) JA6 339 78% 2% 380 361 3.2
MARIO Let Me Love You (J/AMG) Jfn 344 9% 5% 327 329 348
50 CENT Disco Inferno (G-Unit/Shady/Aftermatitintarscope) 3.33 334  94% 3%% 348 358 313
DESTINY'S CHILD Soldier (Columbia) 3N 32 9% 5% 331 323 IN
50 CENT Candy Shop (Shady/Aftermathyinterscape) 320 340 95% 45% 336 334 296
LIL’ JON... flUSHER & LUDACRIS Lovers & Friends /7¥7) 3.12 3.12 86% 44% 323 312 3.09
GAME {/50 CENT How We Do /Aftermatty-Unitfintarscapal 300 310 90% 42% 316 337 294
TRICK DADDY Sugar (Gimme Some) (Sig-N-Skde/Atlantic/ 3.08 3.28 63% 26% 302 323 284
JENNIFER LOPEZ f{FAT JOE Hold You Down £pic/ 3.02 - 13% 26% 323 268 335
Total sampfe size is 315 respondents. Tolal average lavorability estimates are based on a scale of 1-5, (1=dislike very much, 5 = like very
much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample compositionis based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by

\calllnv 818-377-5300. RateTheMusic.com data is provided by Medlabase Research, a division of Premiere Radio Networks. J

4 N\
poweren[:1g
RR. CHR/POP TOP 30 MEDIABASE
CANADA k
LAST THIS TOTAL +[-  WEEKSON TOTAL
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS CHART  STATICNS
1 o USHER Caught Up (Laface/Zomba Label Group) 532 +8 12 8
4 e 50 CENT Candy Shop (Shady/Aftermath/interscope) 495 +88 8 m
9 0 FRANKIE J. {BABY BASH Obsession... (Columbia) 438 +16 1 nm
2 4 GWEN STEFANI fEVE Rich Girl interscope/ 427 -26 15 5/8
3 5 GREEN DAY Boulevard Of Broken Dreams (Reprise) 426 12 15 5/8
5 @ SUMAY Pieces sndIDIMG) Wm0 12
6 @ SHAWNDESMAN Let's Go (Vik/Sony BMG Canads) 397  +26 9 6l
8 8 KELLY CLARKSON Since U Been Gone (RCA/RMG) 361 -5 1 m
7 9 & K-0S Man | Used To Be (Astralwerks/EMC) 361 6 15 i)
10 10  ROB THOMAS Lonely No More /At/antic/ kI'7.1 -9 8 810
12 ALICIA KEYS Karma (/RMG) 335 +59 6 8/1
13 NATALIE Goin’ Crazy (Lativm/Universal) 290 +36 5 8
24 AKON Lonely (SAC/Universal) 280 +94 2 8j2
17 KILLERS Mr. Brightside fisland//0JMG) 268 +41 5 5/0
15 CIARA /M. ELLIOTT 1, 2 Step (LaFace’Zomba Label Group) 256 +8 19 70
19 DIVINE BROWN 0id Skool Love (Blacksmith} 252 +21 3 m
18 AVRIL LAVIGNE He Wasn't (Arista/RMG) 250 +24 5 50
WILL SMITH Switch finterscape) 247 +41 5 61

-—
—_

MARIAH CAREY It's Like That isand/lDJMG) 246 -52 10 m

Q?E 250003 @??666@6

29 BACKSTREET BOYS Incomplete {iverZomba Label Group) 242 +69 2 82
DESTINY'S CHILD Gid (Columbia) 237 +88 1 641
26 GAME /50 CENT Hatelt... (A frermathyG-Unifintersconel 229 +50 2 501
16 MARID Let Me Love You (/RMG) 228 -16 18 50
20 GAME /50 CENT How We Do ftarmiathyG-Uintinterscope! 203 -16 " 60
14 EMINEM Mockingbird (Shady/A fiermathfnterscope) 201 -63 10 510
27 JULLY BLACK Stay The Night (Universalj 197 +18 3 6i1
23 S.DOGG fiJ. TIMBERLAKE Signs (Doggystyle/Geffen) 196 +9 8 50
22 @ 3 DOORS DOWN Let Me Go (Republic/Universalj 192 +3 3 Ch
28 294 DAVID USHER Love Wikl Save The Day (MapleMusic) 172 -7 4 40

- @ 50 CENT Disco Inferno (G-Unit/Shady/Aftermath/interscope/1 70 +11 14 10

15 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 4/3-4/9. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song with the farger increase in plays is placed first. Songs below No.

15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon. )

armist: Kelly Clarkson
LageL: RCA/RMG

8y MIKE TRIAS/ASSOCIATE EDITOR

s everyone knows, Kelly Clarkson
became a star and a household
name when she won the first
season of American Idol. At
the time no one knew whether
her star would continue to
shine into the future, or if it %
would burn out like the latest
fad. Now, almost three years
later, no one can argue that
she’s a true superstar.

But what makes her a
superstar? Is it the fact that she was the
first winner of the phenomenon that rules
television airwaves? Possibly. Could it be
the modest, girl-next-door image that she
maintains in the spotlight? Well, that
certainly doesn’t lose her any fans. But the
fact is, it’s her music that has given Clark-
son staying power in today’s music world.

Let's look at some stats. Her debut
album went platinum, and her current
album, Breakaway, has gone platinum as
well. She’s had multiple No. 1 singles —
in fact, “Breakaway” sits at No. 1 at AC,
and “Since U Been Gone” still reigns as
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this week’s No. 1 Pop song.

With Breakaway, Clarkson, like many
solid artists who have come before her,
chose to change up her style a little. With
this album she has evolved her sound,
officially joining the female pop-rock
movement. However, unlike many of her
contemporaries, her true voice — which
is as powerful as ever — shines through
the production on the records.

“Behind These Hazel Eyes” is the latest
single from Clarkson’s sophomore album,
and it rises to No. 42* this week on the Pop
chart. So what exactly is
behind her hazel eyes? Tears,
apparently. “Behind These
Hazel Eyes” follows in the
“love gone wrong” footsteps of
“Since U Been Gone.” Clark-
son sings the angst-ridden
“Behind These Hazel Eyes”
with conviction, emotion and a
sense of believability that is
sometimes lacking in this subgenre of
music.

Perhaps the most telling sign that
Clarkson is a superstar is that fans
increasingly want a taste of her, and I'm
not just talking about her current head-
lining tour, which features The Graham
Colton Band and will visit 34 North
American cities by the time it wraps up
late next month. One overzealous fan will
literally get a taste of Clarkson thanks to
the recent eBay auction featuring a bottle
of Dasani water that the singer supposed-
ly sipped during her April 2 concert.

THE RAINBOW BEGINS IN VEGAS 0n hand to make the official announcement of the
Rainbow Room's impending opening in Sin City are (I-r) Amen Motorcycles’ Mike Brown, Rainbow
partners Mario Maglieri and Bob Greenberg and Motorhead bandmember Lemmy Kilmister. Seated on
the motorcycle is Rainbow partner Jerry Greenberg.

Please Send Your Photos

R&R wants your best snapshots
(color or black & white).

Please include the names and titles of all pictured and
send them to:

R&R, c/o Keith Berman: kberman@radioandrecords.com
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KCDD/AhlIene ™

11 CIARA VLUDACRIS

WFLY/Albany, NY*
OM: Kevin Callahan
PO: John Foxx

MD: Christy Taylor
16 BACKS! [t%?)vs
1 KELLY CLARKSON

MARIAH CAREY
ANNA NALICK

WKKF/Albany, NY*
POMD: Rob Dawes
16 BACKSTREET B0YS
1 BLACKEYED PEAS
KELLY CLARKSON

KKOB/Mbn;Saerque NM*

M? Cam)s Dumn

1
2 BACKSTREET BOYS
2 KELLY CLARKSON

IAH
GWEN STEFANI

KQID/Alexandria, LA
PO: Ron Roberts

obel
3 THREE DAYS GRACE
3 BREAKING BENJAMIN

3 GARBAGE
? MUDVAVNE

2 JACK JOHNSON
MARS VOLTA
EXIES
GREEN DAY
HEVELLE
ROSSFADE
CROSSFADE
SILVERTIDE
WEEZER
TRUST COMPANY
KILLERS

RN R R NI
29

BACXSTREET BOYS

KELLY CLARKSON
IAH

FEATURES

TRICK DADDY

BLACK EYED PEAS.

WAEB/AIIemovm PA"
PD: Laura §1. James

GWEN STEFAN

KPRF/Amarillo, TX

OM: John McGueen
PO/MO: Marshal Blevins
GWEN smm«

KGOTIAnchorage AKX
OM: Mark Mu
PO: Bill Stowan!

15 FANTASIA
B BACKSTREET BOYS
AARON CARTER

WIXX/AppIelon wi*
lﬂ B&CKSTREET BOYS
4 KELLYCLARKSON
CAESARS

wsTR/Aﬂama GA*
IlanR Bowen

LIFEHOUSE

WWW0/Atlanta, GA”
O e e
& TRICK DADDY
BLACK EYED PEAS

KHFYAustin, TX*
OM: Mac Danigts
PD: Tommy Austin
APD: Brotha Fred
MD: Deidre Goit

18 AKON

BACKSTREET BOYS
BLACK EYED PEAS
WBZN/Bangor, ME

on Paul Duguis

n Cashman
APD/MD: Arien “Kid” Jameson
No Ads

WFMF/Bann Rouger, LA®
3 mma%‘s
EYED PEAS

G000 CHARLOTTE
PRETTY RICKY

KOXY/Beaumom ™

PDW mmsm
APD; Patrick Sanders

§ Bckser aovs
KRSQillings, MT
|%ﬂ:l'(l’t\m Oakes

fr) AL'EA KEYS

5 BACKSTREET BOYS
4 BLACK EYED PEAS

WXYK/Biloxi, MS*
OM: Jay Taylor

X EYED PEAS

WWYUBmgharmon NY

9 BLACK EYBET"I

WOEN/BIrmmgham AL*
0M: Doug Hamand

4 BACKSTREET BOYS
2 KELLY CLARKSON

-

WBNQ/Blgomington, IL
OM: Dan Westhoft

PD: Tony Travatto

APD: Chad Fasig

MD: Russell Rush

2 TSNS CHL

2 PiAR

C
N BACKSTREET BOYS
KELLY CLARKSON
AKON

GWEN STEFANI

KSASIBolse D*
PD: Hoss
% s

KZMG/Boise, ID*
PD: Jim Alien
2 BOBBY VALENTINO
2 BACKSTREET BOYS

KELLY CLARKSON
BLACK EYED PEAS

WXKS/Boston, MA®
PO: Cadillac Jack McCariney
APD/MD: David Corey
27 BAGKSTREET BOYS
2 BLACK EVED PEAS.
JOHN LEGEND

KNDE/Bryan ™
POMD: Lesley K.

5 CRINGE
GWEN STEFANI
WILL SMITH

WKSE/Buttalo, NY*
PD: Jimmy Steele
MO: Brian Wilde

SIMPLE PLAN
GWEN STEFANI

WXOO(Burlington®
OM/PO: Ben Hammon
APD: Pote Belal

B BACKSTREET BOVS
2 KLY LARKSOY

6 BLACK EVEL

MARIAH CAREY
JESSE MCCARTNEY

WRZE/Cape Cod, MA
OM/PD: Steve McVie
27 GWEN STEFANI
27 IAH CARI
19 WLL SMITH
17 NWEAtAIL JON & YOUNGBLOODZ
GREEN DAY

g'ZdWCedar Rapids, iA
PDMD: Ric Swann
APD: Johnny Waiver

HOWIE DAY
GWEN STEFANI

WOOBIChampaign IL
OM/PD: John McKsighan
% BACKSTREET BOYS

6 BABY BASH

WSSX/Charleston, SC*
OM/PD: Mike Edwards
APDMD: ial Ed
3 BACKSTREET BOYS

KELLY CLARKSON

BLACK EYED PEAS

ANNA NALICK

BROOKE VALENTINE /BIG BO! & LIl JON

WNKSICharIone

hn Reynolds

: Keli Reynolds

13 BACKS €7 BOYS
SIMPLE PLAN

WKXJ/chamnooga N*
OM: Kris Van Dyke

PD: Ri
APD: lgﬁ Michonski
MO: Heather Baclaman
21 BACKSTREET BOYS
1 KELLY CLARKSOM
DESTINYS CHLD
GWEN STEFANI

WKSC/Chicago, IL*
PO: lips

IOKY
KELLY CLARKSON

KLRS/Chlcu CA
D: Eric Brown

1 BN:IGWEETBOYS
11 BLACK EYED PEAS
10 FEATURES

10 PRETTY RICKY

WKFS/Cincinnati, OH*
OM: Scoti Reinhart

KELLY CLARKSON

WAKS/Cleveland, OH*
: Kevin Metheny

KKMG/CoIondn Springs, CO*

OM: Bobi

PD: Chad m

21" BLACK EYED PEAS
AMERIE
BACKSTREET 80YS
MARIAH CAREY

WNOK/Columbia, SC*
PD: Toby Knapp

MD: Pancho

17 BACKSTREET BOYS

17 WILL SMITH

71 LIFEHOUSE
GWEN STEFANI

WCGQ/Columbus, GA
DM#PD: Bab Quick

oo
522
E
g

WNCI/Columbus OH*
PO: Michasl m:va
APD/MD:;
2 BILKSTREET B
KELLY CLARKSON
LIFEHOUSE

:l}.{lYY/Comom {Lake Regions),

PDMD: AJ Dukette
SIMPLE PLAN
GWEN STEFANI
BACKSTREET BOYS.

WGIC/CDOKB'V;IIIB ™

2 KELLY CLARKSON

KHKS/Dallas, TX*
PD: Patrick Davis
5" BACKSTREET BOYS

WGIZ/Dayton OH*

PD/AMD Scm Snarn
KELLV cuwsow

WVYB/Daytona Beach, FL*

PDMD Kom
5 MKsmtmuvs

1 IAH CAREY

1 MANALCE
BLACK EYED PEAS
KELLY CLARKSON

KFMD/Denver, CO*

19 BOBBY VALENTING
3 DOORS DOWN

2 AMERIE
1 KELLY CLARKSON
1 BLACK EYED PEAS

KKDM/Des Moines, 1A*
PD: Greg Chance
MD: Steve Wazz
14 BACKSTREET BOYS
KELLY CLRKSON
BLACK EYED PEAS

TRILLVILLE
LIFEHOUSE

WKOI/DetrmI M
0: Dom Theodore
APDMD Beau Daniets
T itk pd s

BACKSTREET BOYS
KELLY CLARKSON

WLVY/Elmira, NY

13 SNO(P D(XEG YPHARRELL

6 NNEM/LIL' JON & YOUNGBLOODZ
6 JESSE MCCARTNEY

WNKIi/Eimira, NY
PDMD: 4
38 BACKSTREET BOVS

WRTS/Erie, PA
OM: Rick Rambaldo
PD: Dan Edwards
APDMD: Jessica Curry
No Ades

KDUK/Eugene OR
OM: Chris Sargent
PD: Valene Sieele
22 BABY RASH
5 BLACK EYED PEAS

WSTOIEvansvnlle N
%A Tim Husl

mcmmnewue AR
PD: Jerry Kiod
APDMD LI Ryan

KMXF Fayettevilie, AR
OM: Tom Travis

PO/MD: ke D.

37 KELLY CLARKSON

11 OMARION

10 BLACK EYED PEAS

WWCKMInl Mi*

'l BI.ACK EVED m
BACKSTREET
KELLY CIARKSON

WJMX/Florence, SC

OM: Ranw Wilcox
POMO: Scoty G.

14 MARIO

GWEN STEFAN!
KELLY CLARKSON
AKON

KWYE/Fresno, CA*
PD; Mike Yeager
APD: Ryder
MO: Nikki Thamas
22 KELLY CLARKSON
12 BACKSTREET BOYS
GWEN STEFANI

Stations and their adds listed alphabetically by market

KSME/F! Collins, CO*
PO: Chris Kelly

MD: Jo Jo Tumbeaugh
4 EACKSTREET BOYS

BLACK EYED PEAS

WXKBIFl Myers FL*
APDIMD— naw Sherwn
2 UFEHUUSE

B'CKSYREET BOYS
KELLY CLARKSON

KISR/F( Smnh AR

JIVEA VLI JON & YOUNGBLOODZ
5 GWEN STEFANI
5 RYAN CABRERA
5 JESSE MCCARTNEY

KZBB/Ft. Smith, AR
DM: Les Matthews

PO/MD: Todd Chase
10 PUSSYCAT DOLLS

WYKS/Gainesville, FL*
PO Jeri Banta
APD/MD: Alan Fox
20 BACKSTREET BOYS
1 BLACK EYED PEAS

ANNA NALICK
GOOD CHARLOTTE
LIFEHOUSE

KKXL/Grand Forks, ND
OM/PD: Rick Acker
APD: Oave Andrews
MO: Trevor 0.
CROSSFADE
GWEN STEFANI
BLACK EYED PEAS

WSNX/Grand Rapids, Mi*
PD: Eric 0'Brien

10 BLACK EYED P

1 BACKSTREET BOYS
KELLY CLARKSON
LIFEHOUSE

WKZL/Greensboru NC*

WEHOIGreenvme NC*
APD/MD: Cwis “Hollywood” Ma

22 BACKSTREET BOYS
KELLY GLARKSON

WRHT/Greenville, NC*
OMPD: Jeft Davis

WFBC/Greenvilte, SC*
PD: Nikki Nile

APDMD: Kobe
10 THICK DADDY
7 BACKSTREETBOYS
6 KELLY CLARKSON
JESSE MCCARTNEY

WHKFMarisburg, PA*
PD/MD: Jelf Hu
0 A ILUDACRL
SRR B0vs
KLY CARKSON
BLACK EYED PEAS

WKSSMartford, CT*

PO: Rick Vaughn

MD: Jo Jo Brooks

2 BACKSTREET BOYS

BLACK EYED PEAS
GOOD CHARLOTTE
CUBAN LINK 1AYA
LIFEHOUSE

KELLY CLAR)

WKEEHuntington

PO: Jim Davis

APO/MD: mnnm
G0OD CHARLOTTE
GWEN STEFANI
BLACK EYED PEAS

WZYP/Hunt:lele ALY
m) w%u: Elliott

COULECTIVE
GWEN STEFAMI

WNOU/ndianapolis, IN*
OM: David Edgar
PD: Chris Edge

MD: Dylan

] am'smm 80YS
KELLY CLARKSON
GWEN STEFANI

WYOY/Jackson, MS*
OMPD: J 0
APD/MD: Nate West
13 KELLY CLARKSON
BLACK EYED PEAS
BONNIE MOKEE
BACKSTREET BOYS

WAPEI.Iamomlille, FL*
OM/PD: Cal Thol
APD/MD: 10!gmnn
33 BACKSTRE
KELLY GLARKSON
GWEN STEFANI

WPKS/dacksonville, FL*
e

1 BACKSTREET BOYS
BLACK EYED PEAS

5 BROOKE VALENTINE 1/BIG 801 & LIL' JON
5 AMERICAN Hi-A

%Gbul.lohnstwn PA
APOMD: Jonathan Reed
BABY BASH

SIMPLE PLAN
JENNIFER LOPEZ {/FAT JOE
JESSE MCCARTNEY

KSYNIJuglm MO
PD: Jason mgm

MK EVED PEAS

KCHZXansas City, MO*
DOM/PD: Maurics DeVoe
1 BACKSTREET BOYS
KELLY CLARKSON
BLACK EYED PEAS

KMXVA(ansas City, m0*
PO: Chuis Ta v

MD: Jamie

T8 SHOYCTRERT oS

2 BLACK EYED PEAS

MARIC

KELLY CLARKSON
WWST/Xnoxville, TN*
P; Rich Bailey

MD: Scott Bohannon
12 BACKSTREET B0YS
GWEN STEFAN:

WAZYILa|ayene IN
PO Tommy rank

KSMBILalayene LA*

Navosad
APDIMD Andrew “A.G.” Gordon
11" BACKSTREET BOYS
3 BLACK EYED PEAS
1 KELLY CLARKSON
1 JESSE MCCARTNEY
600D CHARLOTTE
ARRON CARTER

WLAN/Lancaster, PA*
PD: JT Basch
A‘PDIMOIL: Holly Love

0 A
3 BACKSTREET BOYS
1 KELLY CLARKSON

GWEN STEFANI

WHZZ/Lansu;. Mi*

g

ET BOYS
1 KELLY CLARKSM
BLACK EYED PEAS

WLKTILenngton Ky*
W
36 BACKSTREET BOYS
1 BLACK EYED PEAS
KELLY CLARKSON
MARIO
LIFEHOUSE

KFRX/Lincoln, NE
PO: Adam Michaels
29 DESTIRFS CHLD

23 MN STEFANI

6 AARON CARTER
BACKSTREET BOYS

KLALALittle Rock, AR*
PD: Randy Cain
APD: Ed Johnson
MO: Chartotte
i e
1 KELLY CLARKSON
PUSSYCAT DOLLS
LIFEHOUSE

KIISILos Angeles, CA*
PO: John
APDIMD dul Piat

KELLY CLARKSON

WODJX/Louisville, KY*
PD: Shane Collins

28" BACKSTREET BOYS

14 KILLERS

LARKSON
GWEN STEFAN!

WZKF/Louisville, KY*

PO/MD: Chris Randalph

42 N8 RIDAZ

19 PRETTY RICKY

2 BROOKE VALENTINE VBIG BOI & UL’ JON
1 BACKSTREET BOYS

KELLY CLARKSON
LIFEHOUSE

KZlIILI.lbbock ™
Wes Nessmann
PDMD Yidd Carson

WMGB/Macun GA

E PLAN
15 GWEN STEFAN!

WZEEIMaduson wi*
PD .Ion nmm
APD,

BACKSTREET 80YS
KELLY CLARKSON
BLACK EYED PEAS

KiFS/Mediord, OR

WAOAMelboume, FL*
PO: Beau Richards

M: Eric Deniro
12 BACKSTHEET BOYS
3 TRICK DADDY
GWEN STEFANI

WHBO/Memphis, TN*
PD: Karson with 2 K
APOMD: Lugnut
1 BACKSTREET BOYS
1 BLACK EYED PEAS
KELLY CLARKSON
MARIAH CAREY

WHYI/Mlaml FL*

APD Donma Michaels
MD: Michae! Yo

48 BACKSTREET BOYS

1 KILLERS

AMERIE
KELLY CLARKSON

WXSSIM|IwaurI’(ee wi*

ggwnmlmneapohs MN*
?6 BACKSTREET BDVS
SLACKETED

KELLV CLARKSON

WABBMobile, AL*
OM: Jay Hasling
POMD; Jammer
19 BACKSTREET BOYS
1 KELLY CLARKSON
1 AMERICAN Hi-FL
AMERIE
BLACK EYED PEAS

WYOK/Mobile, AL*
OM: Dan Balla
APDMD: Brian Slms

1 BLACK EYED PEAS
BACKSTREET BOYS
KELLY CLARKSON

KHOPIMndestn, CA*

1 | B‘CKSTREET’%O%

KELLV OLARKSU‘
GOOD CHARY
LIFEHOUSE

KNOEMonroe, LA
OM/PD: Bobby Richards
1
9 ALICIA KEYS
6 WILL SMITH
4 RYAN CABAERA
GWEN STEFANI
INGRAM HILL
SWITCHFOOT

WHHY/Montgomery, AL
OM: Bill Jones
POMD: Steve Smith
1 BACKSTREET BOYS
KELLY CLARKSON
AH CAREY
KILLERS
GAME 150 CENT

WVAQMorgantown, WV
DM: Hoppy Kercheval
PO Neft
APD: Brian Mo
Ml). Itnn Durst
GWEN STEFANI

BACKSTREET BOYS
JOHNNY FREEMAN

WWXM/Myrtle Beach, SC
OM: Mark Andrews
JESSE MCCARTNEY

WRVWNashville, TN*
PO/MD: Rich Davis
21 BACKSTREET BOYS
7 WILL SWITH
1 PAPAROACH
KELLY CLARKSON
AARON CARTER
GWEN STEFANI

WBLI/MNassau, NY*
0M: Nancy Cambina
PD: J Rics

APD: Al Levine

MD: LJ Zabieski

22 BACKSTREET BOYS

21 BLACK EYED PEAS

WFHN/MNew Bedtord, MA
PD: James Reitz
MD: David Duran
10 BACKSTREET BOYS
7 BLACK EYED PEAS

T
1 KELLY CLARKSON
1 JESSE MCCARTNEY

WKCIINew Haven, CT*

Mn Kmyl:nlim
18 AKON
7 BACKSTREET BOYS
1 OMARION

WOGN/New London, CT
PD: Kevin Palana

M S

5 KELLY CLARKSON

WEZBMNew Orleans, LA*
OM/PD. Mik Kaplan

WHTZMNew York, NY*
PO Tom Poleman

APD: Sharon Dastur

MD: Paul “Cul

42 BACKSTREET BOYS

17 BLACK EYED PEAS

KBAT/Odessa, TX
OM: John Moesch

Mo»&swm

KCRS/0dessa, TX

MD: Nate Rodriguez

25 WILL SMITH

20 JT

11 NIVEATLIL JON & YOUNGBLOODZ
11 BABY BASH

AARON CARTER

KJY0/Oklahoma City, OK*
PD: Mike McCoy

M- J. Rod
12 PUSSYCAT DOLLS
2 BACKSTREET BOYS
BABY BASH

WXXL/Oriando FL*

18 KELLY CURKSON
14 BACKSTREET BOYS
& BLACK EYED PEAS
4 WILL SMITH
2 HOWAE DAY

WILN/Panama City, FL
DM: Mike Preble
PD: Keith Alien

WIDQ/Philadelphia, PA*
PD: Todd Shannon

APOMD: Marian Newsome
25 BACKSTREET BOYS
3 CIARA tALIDACRIS
KELLY CLARKSON
MARIAH CAREY

KZZP/Phoenix, AZ*
PD: Mark Medina
MD: Ching
13 KILLERS
11 BACKSTREET BOYS
4 MARIAH CAREY
3 BLACK EYED PEAS
KELLY CLARKSON
50 CENT

WKSTMmhumh PA*

APD MariAllen
MD: Mi

37 BACKSTREET BOYS
13 WILL SMITH

4 MARIAH CARI

2 CROSSFADE

1 HOWIE DAY
GWEN STEFANI

WJBQ/Portland, ME
OM/PD: Tim Moore
MD: Mike Adams
13 BACKSTREET BOYS
PUSSYCAT DOXLS

ANNA NALICK
BROOKE VALENTINE £B1G BO! & LIL' JON

LIFEHOUSE

KKRZ/Portiand, OR*
PD: Brian 3n
14 BLACK EYED

1 MARIAH CAREY
BACKSTREET BOYS

WERZ/Portsmouth, NH*
DM/PD: Mike 0'Donnell
APO/MD: Kevin Matthews

TURE!
BACKSTREET BOYS

WSPK/Poughkeepsie, NY
PD: Scotty Mac

APD: Sky Walker
MD: Paulie Cnx

1 Y
13 BLACK EYED PEAS

WPRO/Providence, RI*
OM/PD: Tony Bristol
APD/MD: Davey Morris
3 BACKSTREET BOYS
BLACK EYED PFAS
GO0 CHARLOTTE
RELIENT K

KBEAMQuad Cities, [A*
OM: Darren Pitra

PD: Jeti James

MO: Steve Fullsv

20 BACKSTREEY

WHTS/Ouad Cities, 1A*
PD: Tony Wattekus

GWEN STEFANt

WDCGMaIelgh, NC*
PD: Rick Scheni

APD: Rand! West

MD: §

40 BACKSTREET 8OYS

WRVOIRICCII:'mond VA*
Amwl)'av:v:n Slone

MD: Jonattan Reed
4 BACKSTREET BOYS
KELLY CLARKSON

WJJS/Roanoke, VA*

POMD:
2 soasv VALENHM

WXUWoanoke VA*

APD Dlmy Meoyers
MD: Bob Patrick
31 BACKSTREET BOYS

WKGS/Rochester, NY*
PO Erick Anderson

MD: Nick DiTucci

23 BLACK EYED PEAS

PRETTY RICKY
WPXY/Rochester, NY*

MD: J.8.
3 GAME t550 CENT
3 BLACK EYED PEAS

KSTREET BOYS

WZ0X/Rockford, IL
PD/AMD: Janna West
17 4040
BACKSTREET BOYS
KELLY CLARKSON

KDND/Sacramento, CA*
Weed

2 600D CHARLOTTE

WI0G/Saginaw, MI*
PO: Bromt Carey
MO: Eric Chase
18 BACKSTREET 80YS
5 BLACK EYED PEAS
KELLY CLARKSON

BOBBY VALENTING
PRETTY RICKY
LIFEHOUSE

KZHT/Salt Lake City, UT*
PD: Jetf McCartney

MD: Kramer
56 BACKSTREET BOYS
56 ANNANALICK
1 BLACKEYED PEAS
SIMPLE PLAN

KELDZOISan Antonio, TX*

KXXM/San Antonio, TX*
PO: Jay Shannon

MD: Tony Cortez
26 PUSSYCAT DOLLS
9 BLACK EYED PEAS

JESSE MCCARTNEY
DESTINY'S CHILD

KHTS/San Diego, CA*
PD: Oianz Laird

KSLY/San Luis Obispo, CA
PD: Wintord

MD: Cfll} Marshall

2 BLACK EYED PEAS
TRILLVILLE

BACKSTREET BOYS

WAEVISavannah GA

WZAT/Savannah, GA
PO: Brian Rickman
% ALDIAKEYS
20 JESSEMCCARTNEY
13 MARIAH CAREY
11 NG YANG Ty
10 GWEN STEFAMI
8 02
6 SIMPLE PLAN
BACKSTREET BOYS
KELLY CLARKSON

KBKS/Seattle, WA*
DM/PD: Mika Preston
A‘P'D/MO: Marcus 0.

1 K
5 BACKSTREET BOYS

KRUFIShrevepon LA*
uu Evanna

21 BACKSTREET BOYS
1 KELLY GLARKSON
MARIAH CAREY

WNDV/South Bend, IN
PO: Tommy Frank
APD: Bemie Mack
MD: Otis
3 GuENSTEAY
jitityeass

KZZU/SJlnkane WA*

KsLZ/Sl Louls Mo*
mansm
PRETTY RICKY
JESSE MCCARTNEY

WNTOﬁymuse NY*
OM/PD: Tom M
Mg Jimmy Olnn

AK
1 BACKSTREET BOYS
ANNA NALICK

VMHT cuse, NY*

WJl‘lme
2 BACKSTREET BOYS

WHIF/Ta"ahassee FL
OM: Jay Taylor
PO: Damren

D: Justin Fyme
26 GWEN STEFAM

WMG|/Terre Haute, IN
PDMD: Matt Luecking

5 BACKSTREET BOYS

5 BLACK EYED PEAS

WVKS/Toledo, OH*
OM/PD: BIll Michasls
APD/MD: Mark Andrews
5 BACKSTREET BOYS
BARY BASH

WKHQ/Traverse City, Ml
OMPD: rwa Marlin

BACKSTREET BOYS

WPST/Trenlun NJ*
OMPD:

1 BACKSTREET BOYS
CAESARS
OMARION

KRQQ/Tucson, AZ*
OM: Tim Richards
PO: Ken Car
MD: Chris Peters
13 BACKSTREET BOYS
3 DESTINY'S CHILD
1 JESSE MCCARTNEY

LIFEHOUSE
KELLY CLARKSON

KHTT/Tulsa, OK*

UFEMOUSE
KiZS/Tulsa, OK*
PD: Chase

Bk Do

WWKZ/TupeIo MS

5 BACKSTREET BOYS

gsxlr ler, ‘]'hx
e n
KELLY CLARKSON

WSKS/Utica, NY
DM Stew Schantz

50 CEl
BLACK EYED PEAS.

WLDI/W. Palm Beath, FL*
OM: Dave Denver

PD: Chris Marino

12 BAC!

KSTREET BO!
2 JEWIFER L(PHWAYJOE

KWTX/Waco, TX
PO Dam Taylor

JUNEBUG SLIM
GAME 150 CENT
KELLY CLARKSON
JESSE MCCARTNEY

WIHT/Washington, DC*
PO: Jetl Wyatt

34 BACKSTREET BOYS
B KELLY CLARKSON

WIFCMausau wi
PD: John Jost

APD: Jammin' Joe Malone

MD: Bei

12 GWEN STEFANI

12 KELLY CLARKSON
12 JESSE MCCARTNEY

WBHT/Wilkes Barre, PA*
PO: Mark McKay
APOMD: A.J.
2 BACKSTREET BOYS
KELLY CLARKSON

WKRZ/Wilkes Barre, PA*
OM: Jim Rising
PO: Tias Schustes
APDMD: m‘r( K.
1) BLACK EYED PEAS
10 BACKSTREET BOYS
8 AKON
1 GOOD CHARLOTTE
KELLY CLARKSON
WSTW/Wilmington, DE*
PO: John Wilson
APD/MD. Mike Rossi
2 BACKSTREET BOYS
1 GOOD CHARLOTTE
KELLY CLARKSON
BLACK EYED PEAS

ANNA NALICK
GWEN STEFANI

WAZOMﬂmlnmon NC

|5 KELLY &MKSG‘

KFFM/VaIuma WA
PD/MO SIm Rocha
Rsesha Costy

WAKZ/Youngstown, OH*
OM: Ban Rivers

7 BASTROLT 607
2 BUACK EVED PEAS
1 GOOD CHARLOTTE

WHOT/Ywngstm OH*

o rkuwé“"

BAEIGTREEY BOYS

POWERED

MEDIABASE

*Monitored Reporters

182 Total Reporters

117 Total Monitored

65 Total Indicator

Did Not Report.
Playlist Frozen (3):
KRCS/Rapid City, SD
WKFR/Kalamazoo, M!
WWAX/Duluth

J
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DANA HALL

dhall@radioandrecords.com

Reggaeton Breaks Big

Where the sound came from, and where it's going

‘here’s a movement happening — not just a musical trend
- or fad, but a real musical movement born from street culture

— and it is taking hold at Rhythmic radio: Stations in markets
from Miami to Houston, New York to Los Angeles, and even in
Atlanta and Chicago, are embracing Latin hip-hop and reggaeton.

This movement’s energy, strength and pop-
ularity are being compared to that of hip-hop.
In fact, many of the artists and industry peo-
ple involved already consider themselves part
of the mainstream hip-hop world, so it’s not
surprising that Rhythmic programmers took
notice of this movement early on, embracing
reggaeton acts like Daddy Yankee (“Gasoli-
na”), as well as Latin hip-hop songs like
N.O.R.E.s “Oye Mi Canto” and Pitbull’s
smashes.

An example of how hot the craze is right
now: The first ever Reggaetén Invasion con-
cert sold out two nights at the Universal Am-
phitheatre in Los Angeles in two hours.

The Rhythmic format has always found a
place for the Latin audience at the table. This
was one of the key things that distinguished
it from Pop and Urban stations in many mar-
kets. But now, with a growing Hispanic pop-
ulation nationwide and the emerging musi-
cal force that is reggaetdn, Rhythmic radio has
an opportunity to distinguish itself even more
and, possibly, grow its audience in the process.

“With the success of
certain reggaeton artists
at crossover radio or
English-language radio we
have certainly seen the
doors open wider for Latin
hip-hop.”

Gus Lopez

The format does not have the playing field
to itself, however. There is a host of competi-
tors out there. Clear Channel has even created
a niche format it calls “Hurban,” which spe-
cializes in reaching the young Latino demo-
graphic by playing a mixture of Latin pop,
hip-hop and reggaetén. It's essentially a Span-
ish-language Rhythmic format.

To help Rhythmic programmers better un-
derstand the growing Latin hip-hop and reg-
gaeton movement and their place in it now
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and in the future, this week I speak with sev-
eral Latin music executives.

Latin Urban Life

Universal Music Group recently launched
Machete Music under the supervision of Pres-
ident Gus Lépez. It
was created to be a full-
service Latin urban la-
bel, and its first joint
venture is with VI Mu-
sic, one of the most suc-
cessful independent
reggaeton labels.

Lépez says, “Right

— now, as we start the la-
Gus Lopez bel, we are mainly
working with the established artists signed to
VI: Don Omar and Héctor El Bambino [for-
merly of the duo Héctor And Tio], as well as
Latin talent already signed to Universal. The
difference is, we're dedicated to the hip-hop
and urban genres, as opposed to being a Lat-
in label that is dealing in multiple genres.
Here, we can specialize.

“With the success of certain reggaetén art-
ists at crossover radio or English-language
radio we have certainly seen the doors open
wider for Latin hip-hop. These stations have
supported acts like Fat Joe or Big Pun in the
past, but those were typically hip-hop artists
of Latin descent rapping in English. What we
are seeing now is more of a cultural movement
for Latin artists and listeners on mainstream
radio.

“Our targets are going to be the markets
with the top Latin DMA, because our prima-
ry goal is to continue to reach the Latin audi-
ence. But we are seeing tremendous Latin
population growth in markets like Atlanta;
Washington, DC; and Phoenix — cities where
there are also large African-American popu-
lations. There are also a number of secondary
markets where we have historically seen very
good Latin music sales.”

No Limits

“The fact is, reggaeton is beginning to knock
down the doors in the black community and
is becoming more accepted as part of hip-hop
culture,” Lopez continues. “You see it when
major black hip-hop stars use reggaetén acts
like Pitbull and Daddy Yankee on their singles
and when hip-hop superstars use Latin
rhythms in their music {50 Cent, Jay-Z].

“But tor us at Machete, it needs to be organ-
ic. Ifit's a Latin artist singing or rapping with

Latin rhythms, that is natural. With a main-
stream artist, it has to come from within them,
not be something that is forced on them.

“This isn’t the flavor of the month, where
everyone has their one Latin-sounding record,
and next year it's on to something new. I mean,
some people would like to see Eminem do a
track with Don Omar, but it may not be the
right fit. You have to see if the vibe is there.

“Most of the reggaetén and Latin hip-hop
acts you speak with, although they have pride
in their heritage, want to be considered hip-
hip artists first and foremost. Their ultimate
goal is to be a mainstream success.

“While the new stations like the 'Hurbans’
in Houston will be good for the Latin hip-hop
movement, that shouldn't limit these artists
to being heard only on Spanish-language ra-
dio.”

An Unstoppable Tornado

Ray Acosta is VP/Music Latina & Market-
ing for UBO/Chosen Few/Latin Flava
Records. He says, “Reggaeton is hitting like
an unstoppable tornado. It’s happening fast-
er and stronger than other formats in the past.
With hip-hop, it took all of the '80s and the
early part of the '90s for it to take hold and for
radio to fully embrace it. With reggaetén, it's
been about six months since it hit the States.

“A year ago I would go to the Latin stations
in New York, and they would tell me, "'We
can’t play reggaetén. It’s too hard. It's too
street.” Today I would guess that 50% of their
playlist is reggaet6n. That's because this is the
music of Latin youth. They’ve embraced it,
and it's what they want
to hear. In New York, &&=
for every 20 cars that EEEEe
pass you by, 15 are (SIS
banging reggaetén.” ¥ R

Acosta says that it g =
wasn'talways thisway e
for young Latinos §
who've grown up in
the U.S. "Before, Latin
youthadopted hip-hop
as their music,” he
says. “They didn't identify with salsa or me-
ringue or the music of their Latin heritage that
their parents had grown up on.

"“But now reggaeton has given them back
their culture and given them a music to call
their own. This music represents them and
their lifestyle — how they dress, how they
speak and what they listen to musically.

“Lifestyle is a word often associated with
hip-hop and, now, with reggaetén. That’s why
Rhythmic radio is embracing it. They program
to a lifestyle, and if they are in a largely His-
panic city, they have to appeal to that lifestyle
in particular.”

Acostais a huge fan of the new Hurban for-
mat. “Clear Channel has already launched
three Hispanic Rhythmic stations,” he says. ”1
guarantee there will be 30 of them by the end
of this year.”

Acosta also contends that reggaeton is not
a flavor-of-the-month genre. “It’s actually
been around for over 10 years back in Puerto
Rico, in the clubs,” he says. “It’s been grow-
ing there, underground, but it's always been
very street, very raunchy. Even radio there
didn’t embrace it until recent years.

“Reggaeton is also helping Latin R&B and
hip-hop artists, even those who have been
around a few years, get more attention. Now
all these guys are doing reggaeton remixes of
their songs, from Frankie ] to Terror Squad.”

Ray Acosta

www.americanradiohistorv.com

“The reggaeton we see in
the streets now is a refined
version. They took the
guns and the drugs out of
the videos, and the women
are wearing more clothes
— well, a few more
clothes.”

Ray Acosta

The Perfect Makeover

Anthony Pérez, President of Perfect Image,
a film and video production company and
record label based in Miami, is the force be-
hind the TV program The Roof, which has been
a leader in exposing reggaetén and Latin hip-
hop nationally via videos on the MTV-style
dance program.

“Reggaeton is going to be huge at main-
stream English-speaking radio,” Pérez says.
“We've been preparing for this for vears.
Gradually, the artists and the entrepreneurs
behind the music have been evolving the
genre to make it more mainstream.

“In recent years reggaetén has gone
through many changes, incorporating new
images and rhythms. Reggaetén is a mixture
of Panamanian reggae and dancehall. It comes
from the ghetto. It's always been very hard,
very street, and what comes along with that
is slang, profanity and sexual content.

“But the reggaetén we see in the streets now
is a refined version. They took the guns and the
drugs out of the videos, and the women are
wearing more clothes — well, a few more
clothes.

“You have to give props to Daddy Yankee for
paving the way on mainstream radio over the
past year. ThenN.O.RE. R T
took it a step further by
fusing black hip-hop
with Latin reggaet6n.

“When it comes to |
women in reggaeton, |
our artist Ivy Queen is
most definitely the
leader. She has always
represented the femi-
nine point of view. Her
lyrics have always spoken up for womer.. She
is coming out with a new DVD, a “Best of,” in
July.

“I believe that most of these artists want to
have mainstream appeal, but they don't want
to lose any of their core, and they won'’t. The
ghetto side, the street side, will always be rep-
resented in some way. They might have a
market for that in Puerto Rico or in the un-
derground here, just like in hip-hop. You can
make your music acceptable for radio but still
have your street cred.”

Anthony Pérez

For more on the Latin hip-hop and reggaetin
movement and low Urban progranmers are feeling
the heat, see this week's Urban column, Page 38.
Then read about how it all started at Latin radio in
Jackic Madrigal’s Latin Formats column on Page 79.

-
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LAST THIS Apri’ 1 5, ‘2005 TOTAL ! TOTAL WEEKS ON  TOTAL STATIONS/ POWERED BY
WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS AUI?‘I)%;ICE CHART ADDS ME“IABASE
1 1 50 CENT Candy Shop (Shady/Aftermath/interscope) 6208 386 780564 13 79j0
2 ©  GAME /50 CENT Hate It Or Love It (Aftermath/G-Unit/interscape) 5617  +324 717080 10 7500 MOST ADDED’
3 3 FRANKIE J. ffBABY BASH Obsession (No Es Amor) (Columbia) 4786 161 474135 14 630
4 @ TRILLVILLE Some Cut (BYE/Warner Bros,) 4524  +274 500181 17 730 | MSTTE :‘BE“S) o “’:S
6 @ YING YANG TWINS Wai: (The Whisper Song) (TV7) 3671 +134 379799 10  81/0 50 CENT Just AL Bt (Shacly/Aftermathnterscape) 19
8 7 BABY BASH Baby I'm Back (Universal) 3332 -48 338787 13 62/0 NATALIE Energy Lativm/Universall 12
7 8 50 CENT Disco Inferno (G-Unit/Shady/Aftermath/interscope) 314 319 396442 18 76/0 BEANIE SIGEL HSNOOP DOGG Don't Stop (Roc-A-Fella/lDJME) 12
11 € BOBBYVALENTINO Siow Down (OTP/Def Jam/IDJMG) 3004 +69 334477 11 T2 :32253’?;;’:{2";1‘1‘%;”{' A“é;/b;:e‘:‘c;:}f'gh‘ figin ;
13 @ T.1. You Don’t Know Me (Grand Hustle/Atlantic/ 2836 +256 310701 9 n CIARA fILUDACRIS Oh (LaFace/Zomba Label Group) 6
22 @ CIARAfLUDACRIS Oh faface/Zomba Label Group) 2744 +655 327993 6 776 GWEN STEFANI Hollaback Girl /nterscape) §
17 (D BROOKE VALENTINE f/BIG BOI & LIL' JON Girlfight (Virgin/ 2678  +297 264378 10 7977
10 13 NATALIE Goin’ Crazy (Latium/Universal) 2619 387 220680 18  56/1
9 14 GAME /50 CENT How We Do (Aftermath/G-Unit/Interscope) 2555 502 318936 22 72/0
12 15 MARIO Let Me Love You (/AMG) 2535 169 317991 23 810 MOST
14 16 OMARION O (Epic) 2490 70 211608 14 63j0
23 @  AMERIE One Thing (Columbia) 2001  +322 344633 8 6714 INCREASED PLAYS
19 @ NIVEAFILIL' JON & YOUNGBLOODZ Okay (Jive/Zomba Label Group) 2389  +153 202761 18 681 LAY
i ARTIST TITLE LABEL(S) INCREASE
15 19 LIL' JON & THE EASTSIDE BOYZ flUSHER & LUDACRIS Lovers & Friends (7V7) 2241 279 269580 20  36/0 CIARA {ILUDACRIS O (Face/Zomba Label Group) 655
20 20  LUDACRIS Number One Spot (Def Jam South/IDJMG) 2119 14 215187 8 1310 50 CENT Just A Lil Bit (Shady/Afrermath/interscope) +627
27 @ MARIAH CAREY We Belong Together //siand//0JMG) 2064  +580 224741 3 65/4 | MARIAH CAREY We Belong Together /s/and/iDJMG) +580
26 @) PRETTYRICKY Grind With Me (Atlantic) 1967  +307 184863 4  66/5 | GAMEHS0CENT Hatelt Or Love t (Aftemmath/G: Unilinterscopel - +324
16 23 USHER Caught Up LLaFace/Zomba Label Group) 1958 458 226078 15 71)0 ::ATE;?: Os:e“g:f:g“:gsyzz’l’;” SpuadAtisrtic) ::3
21 24 TRICK DADDY Sugar (Gimme Some) (Slip-N-Slide/Atlantic) 1954 -227 128392 16 61/0 PRETTY RICKY Grind With Me /Atfantic) +307
32 @  50CENT Just ALil' Bit (Shady/Aftermath/interscape) 1810  +627 277982 4 30112 | BROOKE VALENTINE f/BIG BOI & LI JON Girfight (Virgin)  +297
24 26 EMINEM Mockingbird (Shady/Aftermath/interscape) 1478 597 144978 19 53j0 | TRILLVILLE Some Cut (BME/Warner Bros.) +274
31 €D DESTINY'SCHILD Girl rColumbia) 1464 +137 13152 4 sgp | - YouDon'tKnow Me (Grand Hustlehtiantic +258
30 @  MARIO How Could You L/AMG) 1416 +46 130094 7 670
25 29 MARIAH CAREY It's Like That (Island/IDJMG) 1368 317 142208 13 68j0
28 30 T.. Bring "Em Out (Grand Hustle/Atlantic) 1292 168 163756 20  70j0 _
29 31  DESTINY'S CHILD Soldier (Columbia) 1263 74 104173 20 62/0
33 € NBRIDAZ fIANGELINA Notice Me (Upstairs) 1214 +49 91021 6 330 NEW & ACTIVE
36 @ CASSIDY I'm A Hustla (//RMG) 1101 +212 179775 4 55/5 BONE BROTHERS Hip Hop Baby (Koch/
40 €D  GWEN STEFANI Hollaback Girl (/nterscape) 1054 +225 89810 3 3806 Total Plays: 412, Total Stations: 14, Adds: 0
3 €D FANTASIA Truthls L/AMG) 1053  +28 182974 12 45(4 ;A:TIHPEVA-% :\QTG": /Ifgﬂ/'?// o0 A 0
37 € 112U Aready Know (06l SoulIDIME) 968  +55 155058 8 422 m?sgngéum . ;vae h;:tT":]';st‘MS'y/”m/sr'” ”
39 37 M.JONES f/S. THUG & P. WALL Still... (SwishaHouse/Asylum/Warner Bros.) 880 -5 94398 6 38N Total Plays: 309, Total Stations: 9, Adds: 4
49 @ FAT JOE So Much More (Terror Squad/Atlantic/ 873 +324 80536 2 60J2 CUBAN LINK f/MYA Sugar Daddy (M0B/
35 39  PITBULLfILIL' JON Toma (TVT) 837 164 82816 11 4200 Total Plays: 307, Total Stations: 21, Adds: 1
38 40  DADDY YANKEE Gasofina (V/ Music) 800 83 122955 20  14)0 YOUNG GUNZ Set It Off (Roc-A-Fella/iDJMG)
s @  JENNIFERLOPEZ fIFAT JOE Hold You Down (Epic/ 799 +37 87774 8 a3gp | '@ Pl 271, TotalStations: 14, Adds: 2
42 @ K YOUNG Happy Together (Treacherous) 797 +65 82573 ) nj2 (Ti(l,jtglc }Ialgl:::'“ZE;Zc’yT(ﬁg,gZions: 9, Adds: 2
45 @ MASHONDA Back 0f The Club (/AMG) 769 +76 68378 5 50/5 MEMPHIS BLEEK Like That /Roc-A-Fella/IDJMG)
47 44  GWEN STEFANI fIEVE Rich Girl f/nterscope) 637 21 873714 16 1200 Total Plays: 241, Total Stations: 15, Adds: 3
44 45  JOHN LEGEND Ordinary People (Columbia) 602 35 169218 10 26/0 NINO BROWN f/BABY BASH Eye Candy (M.LA./Triple X)
43 46  TORIALAMAZE Don't Cha (Universal 578 98 76086 18 270 | ool Plavs: 226, Tota Stations: 14, Adds: 0
XSCAPE What's Up (Rock City/
46 47 FANTASIA Baby Mama (J/AMG) 569 81 88747 7 2500 Total Plays: 218, Total Stations: 25, Adds: 3
@  NELLY f/JUNG TRU & KING JACOB Errtime (Derrty/Fo’ ReellUniversal 497  +246 37836 1 383 C.ASH. My, My, My (BlackGround/Universal)
48 49  ALICIAKEYS Karma (/RMG) 466 81 66425 20  18/0 Total Plays: 169, Total Stations: 27, Adds: 2
@ MARQUES HOUSTON All Because Of You (7.U.G.) 438 +94 36613 123
83 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay Songs ranked by total plays
week of 4/3-4/9. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved {‘to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each Station playlists for all R&R reporters are available
eprng e, Songsteporo s s 0 o counttverd et taors g or Most sy s e st s et ueeowes || onthe e at wwn.adioandrerds.som.

Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.
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(ﬁﬁlﬂ"’ﬂ” S' America’s Best Testing CHR/Rhythmic Songs 12 +
” I”.l:””’ For The Week Ending 4/15/05
B MEDIARASE
) Persons Persons Persons
Artist Title (Label) ™w LW Familiarity Burn  12-17 18-24 25-34
ArTIST: Mashonda
50 CENT Candy Shop (Shady/Aftermath/interscope/ 409 414 99% 3% 419 406 4.04 LABEL: J/RMG
CIARA f{LUBACRIS Oh (Laface/Zomba L abel Group) 4.09 - 14% 10% 4.20 a2 3.90 By MIKE TRIAS/Associate Editor
GAME /50 CENT Hate It Or Love It (Aftermath/G-Unit/Interscope) 407 404 86% 18% 4.18 402 4.08 2ios g © 000G e o0 iG 0 B D
50 CENT Disco Inferno (G-Unit/Shady/Aftermath/lnterscope/ 4.04 397 99% 35% 4.03 397 420 I'm usually skeptical about successful
NATALIE Goin” Crazy fLatium/Universal) 402 397 89% 18% 4.20 397 400 singers delving into the world of
TRICK DADDY Sugar (Gimme Some) (Slip-N-Shide/Atlantic) 402 394 89% 21%  4.09 4.03 3.94 songwriting. But when it comes to the
MARIO How Could You (//RMG) 400 409  70% 8% 409 385 4.00 opposite — seasoned songwriters
CIARA fIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba Label Group) 398 400 99% 48% 400 395 4.05 becoming recording artists in their
FRANKIE J. f/BABY BASH Obsession (No Es Amor) (Columbia) 398 398 95% 27% 415 401 374 | Ownright—Ifeel there’s a good chance for the newly evolved
T.1. You Don't Know Me (Grand Hustle/Atlantic) 39 385 76% 16% 400 401 3gq | Artisttocreate something special. _
GAME /50 CENT How We Do /ftermatt/G-Unit/iterscope) 395 396 98% 37% 389 397 406 Ch;\d“;?] ugl: Sl:ecﬁ:]sr‘;?]vi;‘;ihh:;dlg"szg; ?;‘:i'g t‘:}’:fghsehjs‘gahsag
BOBBY VALENTINO Slow Bown (OTF/Def Jam/IDJMG) 395 385 62% 9% 4.01 4.04 383 exceptiogalgt;alent _— éongwriter By her late teens she was writ-
MARIAH CAREY It's Like That //sland//DJMG) 394 4.05 92% 19% 3.83 384 413 ing hooks and songs for Eve M-ya DMX and a host of others
MARIO Let Me Love You /J//'?MG/ 3.93 3.95 99% 46% 380 389 4.07 and She Ianded a pUb'IShlng deal Wlth Warner Chappell MUSiC.
NIVEA fILIL' JON & YOUNGBLOODZ Okay (/ive/Zomba Label Group) 392 401 73% 13% 409 395 380 While the writing gigs kept coming, Mashonda also began sing-
BABY BASH Baby I'm Back (Universal) 389 381 66% 9% 4.04 3.86 3.77 ing backup vocals on artists’ tracks.
T.1. Bring ‘Em Out (Grand Hustle/Atlantic) g6 3.74 90% 29%  3.96 3.92 3.81 Now in her mid-20s, Mashonda has begun her journey into
EMINEM Mockingbird (Shady/Aftermath/interscope) 385 393 98% 9% 393 380 393 singer-songwriter territory in earnest with her forthcoming de-
TRILLVILLE Some Cut (BME/Warner Bros.) 385 374 79% 18% 412 385 359 but album, January Joy. Her husband, Swizz Beatz, produced
LIL JON & THE EASTSIDE BOYZ flUSHER & LUDACRIS Lovers & Friends (7v7/ 3.83 382  98%  43% 384 381 3.78 the project, and she even tapped the talents of the legendary
AKON Lonely (SRC/Universal) 381 374 91% 24% 420 390 337 | Diane Warren foratrack "My record isn't going to sound like
BROOKE VALENTINE f/BIG BOI & LIL' JON Gilfight (Virgin) 381 378 7% 18% 402 390 349 | anvihinganybodyis doingright now,” Mashonda says.
USHER Caught Up (LaFace/Zomba Label Group) 373 381 98% 4% 344 371 403 S'l‘e ba"kfs gpﬁ?? f;'a'hmt‘r’]v'ths E]aiki(’f danc'“lb'b o '":'g“':g
LUDACRIS Number One Spot (T Jam South/IDJMG) 372 37 8% 2% 38 3% 3 | o dateg;?ogro;ve o g ot f]zav;’ ;;Jercusr;?or:, Spyn_
i 1) 0 0 )

——— _ ' S99 et e ezl EE thesizer and whistles, while the verse has a very sensual, almost
DESTINY’S CHILD Soldier (Columbia) 365 3.66 99% 55%  3.65 3.66 3.59 Latin feel, thanks to the strumming of an acoustic guitar. Piano
PITBULL fiLIL" JON Toma (7V7) 354 354 62%  18% 377 358 357 chords and the wail of an electric guitar even come in toward the
YING YANG TWINS Wait (The Whisper Song) (TV7) 343 3139 12% 28% 372 345 I end as a bonus. While a heavy bass drum and an ever-present
Total sample size is 405 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity tambourine unite the different sounds, Mashonda’s ability to ex-
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs . . .
must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music pressively weave a catchy melody through the exotic track is
test based on the format/music preference. Rate TheMusic.com results are not meant to replace caflout research. The results are intended to show opinions of participants what really ties the whole thing together. Bottom line? Listeners
on the the Internet only. Rate TheMusic is a registered trademark of Rate TheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. \ L . ’ '

\_ RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. Y, will take notice if you play it.
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(" RateTheMusic.com

Pers. Pers.

\

America’s Best Testing Urban Songs 12 +
For The Week Ending 4/15/05

Pers.

Artist Title (Label) TW LW  Famil. Burn 12-17 18-24 25-34
GAME 50 CENT Hate It .. (Aftermath/G-Unit/interscope) 4.23 432 85% 17% 419 419 417
50 CENT Candy Shop (Shady/Aftermath/Interscage) 422 423 9% 39% 415 424 376
50 CENT Disco ‘nferno (G-Unit/Shady/Aftermath/interscope) .21 415 98% 32% 421 431 379
MARIO Let Me Love You (L/AMG) 412 408 99% 46% 404 4p9 384
GAME f/50 CENT How We Do /Aftermath/G-Unit/nterscope) .12 416 97% 40% 415 422 389
CIARA f/LUDACRIS Oh (LaFace/Zomba Label Group) 411 410 78% 9% 411 418 3386
LIL' JON... flUSHER & LUDACRIS Lovers & Friends /(7V7) 4.08 416 98% 45% 4.01 406 382
MARIO How Ceuld You L/AMG/ 407 - 67% 9% 402 401 404
112 U Already Know (Def SoullDJMG) 405 416 5% 7% 407 416 382
BOBBY VALENTINO Slow Down (O7F/Def Jam/DJMG) 395 407 548% 9% 395 4.04 368
USHER Caught Up (Laface/Zomba Label Group) 388 390 98% 47% 386 392 359
LUDACRIS Number One Spot [Def Jam South//0JMG) 388 389 86% 21% 385 398 339
T.1. You Don't know Me (Grand Hustle/Atiantic) 387 405 80% 23% 380 388 348
T.1. Bring ‘Em Cut (Grand Hustle/Atlantic) 381 389 90% 33% 378 389 3.39
NIVEA fILIL’ JBN... Okay (Jive/Zomba L abel Group) 381 393 76% 20% 378 384 358
TRILLVILLE Serme Cut (BME/Warner Bros.) J80 389 75% 23% 378 380 3IN
DESTINY'S CHILD Soldier (Columbia) 379 383 99% 55% 370 395 274
FANTASIA Truth Is (/RMG) 76 382 78% 20% 384 400 323
AMERIE One Thing (Columbia) J68 360 76% 21% 381 378 394
FAITH EVANS Again (Capitol) J68 386 56% 10% 378 389 3M
YING YANG TWINS Wait (The Whisper Song) (7V7) 364 370 69% 16% 349 358 317
MARQUES HOUSTON All Because Of You (T.U.5.) 3.62 - 4% 10% 361 378 3.14
BROGKE VALEWTINE /BIG BOI & LIL' JON Girlfight (Vigin) 358 376 75% 20% 352 356 3.38
CASSIDY 'm & Hustla (/RMG) 3.58 - 62% 20% 350 354 338
GMARICN 0 (£pic/ 357 378 87% 30% 354 363 3.8
MIKE JONES.. Still... (SwishaHouse/Asylum/Warner Bros.) 337 334  55% 20% 324 322 332
TYRA Country Boy {Universal) 333 342 5% 23% 327 350 241
JOHN LEGEND Ordinary People (Columbial 329 349 73% 3% 333 3 339
R. KELLY In The Kitchen (five/Zomba L abel Grocp) 318 333 50% 20% 311 321 278

Total sample size s 332 respondents. Tolal average faeorability estimates are based on a scale of 1-5, { 1=dislike very much, 5 = like very
much). Total famhiarity represents the percentage of respondents who recognized the song. Tolal burn represents the number of respondents
who said they arv tired of heanng the song. Songs nmst have 40% familiarity to appear on survey. Sample composition is based on
persons 12+. Persons are screened via the Internet. Onace passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace cafiout research. The resuits are intended to show opinions of participants on the the
Internet only. RatsTheMusic is a reqistered trademark of Rate TheMusic.com. The RTM syslem, is available for local radio stations by
\calling 818-377-3300. RateTheMusic.com dala is pravided by Mediabase Research, a division of Premiere Radio Networks.

ARTIST: Rahsaan Patterson

LABEL: Artistry Music

CURRENT PROJECT: After Hours

IN STORES: Now

CURRENT SINGLE: “Forever Yours”

TOP SPINS AT: WHUR/Washington; KMEZ/New
Orleans; WLXC/Columbia, SC; KNEK/Lafayette,
LA; WAKB/Augusta, GA

By DARNELLA DUNHAM
ASST. RHYTHMIC/URBAN EDITOR

Personal stats: Rahsaan Patterson is
an artist who marches to the beat of his
own drummer. While his name is known
in the urban music landscape, commer-
cial success and major radio airplay have
eluded him for years. His music is well-
received in Furope, and Patterson also has
a loval core of fans domestically. Most
surprisingly, he often gets compliments
on his music from PDs who are fans but
are reluctant to give any of his songs air-

play on their stations.

His parents named him after fellow
Harlem native Rahsaan Roland Kirk, the
celebrated blind jazz saxophonist, and
Patterson grew up surrounded by musi-
cal artists who fostered his creativity. Af-
ter relocating to Los Angeles he cultivated
his artistic expression as he wrote and pro-
duced for Brandy, Tevin Campbell, Chico
DeBarge, Jody Watley and Christopher

Influences:

Frankie Beverly & Maze;
Stevie Wonder; Rutus; Miles Davis;
Michael Jackson; and Earth, Wind & Fire
are the artists Patterson was exposed to at
an early age by his parents, buthis upbring-
ing in the church and his exposure to vari-
ous musical genres like jazz, gospel, blues
and soul also impacted his personal style.

The album: “Each album is about pro-
gression,” Patterson tells R&R. This offer-
ing is more upbeat than his previous al-
bums, and he explains, “This time |

wanted to take people deeper into

Rahsaan Patterson. [ wanted people to see
me in a party area, but my music has al-
ways been somewhat sophisticated.”
Patterson worked closely with artist and
producer Van Hunt and frequent callabo-
rator Jamey Jaz. He also collaborated with
producers Steve “Silk” Hurley, Mike City,
Jack King IIT and Devory Pugh, and he co-
wrote and co-produced several songs on
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Feelin’ Latin Rap & Reggaeton

Urban PDs widen their reach with Latin hip-hop
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., ou’ve probably heard this statistic a number of times re-
cently: Within a few short years, the Hispanic population

in the U.S. will outnumber all other minorities. In many mar-
kets the Hispanic population is already as large as or larger than
the black population. New York, Los Angeles, Houston and
Miami are just the obvious cases.

At the same time, the music industry is ex-
periencing an explosion of Latin hip-hop and
its subgenres, like the increasingly popular reg-
gaeton.

In fact, some of today’s top hip-hop artists
are incorporating reggaetén into their music,
whether it be in remixes of smash hits, like Ter-
ror Squad’s “Lean Back” or Usher’s “Yeah!” or
inviting reggaeton artists like Daddy Yankee to
perform on their records.

Meanwhile, such Latin hip-hop artists as Fat
Joe, NORE,, Cuban Link, Baby Bash, Pitbull
and more are celebrating their heritage loud
and proud on their current singles.

How are Urban programmers responding to
the trend? While the format has always em-
braced young Hispanic listeners who love hip-
hop — or, as we sometimes say, has “invited
them to the party” — we’ve never actually tar-
geted them specifically.

For the most part, the Urban stations play-
ing more Latin hip-hop, or even reggaetén,
aren’t necessarily changing their core demo;
they've just realized that, in their markets, they
have to be more inclusive.

The other thing to realize — and probably
more important to the majority of program-
mers across the country — is that Latin music
has become more mass-appeal. Your core
demo, African Americans, likes it too.

Passion And Energy

bl BET VP/Music Pro-
gramming Stephen
Hill says, “Reggaeton is
| onfire rightnow.It's the
i | hot thing in the clubs
and on the streets. The
| music itself has a pas-
sion and an energy that
you don't always hear
in music. There are many
artists who are coming
out, like NORE, Pitbull, Nina Sky and Daddy
Yankee, who listeners feel have hot songs.

“The music has always been out there;
there’s just a lot more attention being paid to it
now. There has been this prognosis thatina few
years the Hispanic population will outnumber
the African-American population in the U.S.
Because of that, we've seen more marketing to
that group through advertising and in film and
on television, so our society overall is being
exposed more often to all things Latin.

“In fact, I would say it’s fueling pop culture
right now, and, musically, Latin and salsa
thythms are influencing not only hip-hop, but
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Stephen Hill

music in general. In my opinion, it's a great new
ingredient to the melting pot.”

If even BET is embracing reggaetén and Lat-
in hip-hop, are Urban programmers who don't
embrace it sleeping on it?

Hill says no. “Not every community has a
large Latin population,” he says. “You really
need a Hispanic community in your market for
it to take hold. That’s the base, and it usually

; amee ¥ Spreads to the African-
American population
from there.”

Clear Channel VP/
Urban Programming
Doc Wynter agrees,
saying, “Our strongest
markets for playing reg-
gaeton and Latin hip-
hop titles are Miami,
New York, some parts
of Texas and California,
and even Hartford, where there is a large West
Indian population.

“It definitely spread from East Coast to West.
I hear more PDs mention reggaeton records
each week on our programming conference
call, so it is spreading, but spreading slow.
There are markets where the genre tests well.”

Miami’s Latin Mix

In Miami, Clear Channel owns Urban WMIB
(103.5 The Beat), where PD Dion Summers has
been embracing reggaeton and Latin hip-hop
from the time the station launched, two years
ago. He says the tracks generally start by break-
ing out of the club buzz, then making their way
on to the mix shows.

“A few songs, like Daddy Yankee’s ‘Gasoli-
na’ or N.O.RE.'s ‘Oye Mi Canto,’ make it to reg-
ular rotation pretty heavily,” he says. “We've
also seen it impact many hip-hop songs when

Doc Wynter

“Are we embracing the
Latin audience with open
arms? Do we understand
them?”

Doc Wynter
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areggaet6n remix of a hit is released. It can give
an old song like ‘Lean Back’ new life on the sta-
tion.

“The hip-hop lean to reggaetén, including
the fact that a lot of hip-hop artists, like Lil Jon,
have embraced it, has helped to make it more
acceptable to the core audience. But, overall, the

- m music still tests better
with Hispanics than it
does with blacks.”

One of the bigger
concerns Urban pro-
grammers have about
reggaetéon and Latin
hip-hop is the fact that
much of the music is
sung in “Spanglish.”
Could that alienate the
African-American au-
dience? Summers says, “It depends on how you
surround and protect the record. It's just like
with a newer, less familiar song. You have to
have the bigger hits around it.”

Balancing Act

Are Urban programmers looking at the mu-
sic because of its popularity, or because it can
bring in a few new listeners to the station and
increase cume? “It's probably a combination of
both,” Wynter says. “With more music research
available to programmers, and seeing the Lat-
in population explosion, the influence is felt
musically.”

“It’s all a balancing act,” Summers says. “In
Miami we not only consider the music that we
play, but also the personalities on our station.
We have a diverse staff — a Mexican-Ameri-
can morning show [The Baka Boyz], a midday
personality who is of Hispanic and African-
American decent [Coka Lani] and several mix-
ers who are of Latin descent. Our lineup repre-
sents our listeners, just as the music we play
does.”

Wynter notes that when you do embrace the
Latin audience in your market, “you have to
be sensitive to their needs as well.” He says,
“We've had conference calls — myself; Mi-
chael Saunders, PD of Power 105.1 [WWPR] in
New York; Dion; and Michael Maguire [PD of
CC's Urban WPHH/Hartford], along with
Clear Channel'’s Alfredo Alonso, Sr. VP of His-
panic Radio.

“We discuss this so as to heighten our sensi-
bilities toward that audience, and we’ve asked
Alfredo, because he is a member of the Latin
hip-hop community, to listen to our stations to
give us feedback. Are we embracing the audi-
ence with open arms? Are we understanding
them? It's the same thing for a non-African

%,

Dion Summers
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. THE ROC IS IN THE BUILDING! shawn “Jay-Z" Carter’s first female signing to Roc-A-Fella,
Teairra Mari, enjoys the hometown hospitality in Detroit as she stops by WDTJ (105.9 Jamz) to
promote her new single, * Make Her Feel Good.” Seen here (I-r) are Roc-A-Fella Sr. VP/Promotion
Benny Pough, WDTJ OM Skip Dillard, Mari and WDTJ PD Spudd. *
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“Reggaeton is on fire right
now. It’s the hot thing in
the clubs and on the
streets. The music itself
has a passion and an
energy that you don’t
always hear in music.”

Stephen Hill

B T N
American programming hip-hop: You have to
inherently consider the audience by speaking
to someone from that audience.”

Summers says, “When we do promotions,
notonly are we representing the MLK Days and
the Juneteenth celebrations, we're also there for
the Cinco De Mayo events and the Calle Ocho
celebration in Little Havana.”

Flava Of the Month?

While urban labels have seen the value of
signing Latin hip-hop artists over the years,
reggaeton artists are still almost exclusively
part of the Latin side of the music business.
With the success of these songs and artists,
however, will reggaeton become the flavor of
the month with urban labels and radio? -

Hill doesn't think so. “There are flavors, and
then there are movements,” he says. “Hip-hop
was a movement. Grunge was a movement.
The growing Latin music movement is born out
of a culture, not a current music trend.”

Summers agrees, saying, “I compare the pro-
gression to that which hip-hop took from the
early ‘80s to today. It had an underground ap-
peal, then was accepted by the music world and
artists, then radio and, eventually, by main-
stream America.

“Reggaeton has already been underground
and embraced by the Latin hip-hop world.
Now it’s being embraced by artists like Lil Jon
and Jermaine Dupri. They getit, and they will
drive the genre’s growth within the main-
stream labels.”

For info on the impact Latin hip-hop is having
at CHR/Rhythmic, see Page 34. To learn how reg-
gaeton and Latin urban music are impacting Latin
radio, see the Latin Formats section, on Page 79.
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URBAN TOP 50
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26 @ DESTINY'S CHILD Girll (Columbia) 1298 +125 135948 4 5911 112 U Already Know (Def Soulll0JMG) +2%5
30 @ WEBBIE f/BUN B Give Me That (Asylum/Tril}} 1239 +154 107244 6 52/4 AMERIE One Thing (Columbia) +184
25 27 R.KELLY In The Kitchen (Jive/Zomba Label Group) 1072 -186 107653 1" 5710
28 28 50 CENT Disco Inferno (G-Unit/Shady/Aftermath/interscope) 1040 715 170709 17 24/0
27 29  T.1. Bring 'Em Qut (Grand Hustle/Atlantic) 1016 -157 130430 20 65/0
37 @ MARIAH CAREY We Belong Together (isiand/i0IMG) 989  +245 101007 a8/ NEW & ACTIVE
36 @ LYFE JENNINGS Must Be Nice (Columbia) 853 +91 73620 38/2 ANTHONY HAMILTON 'm A Mess (So So Def/Zomba Label Group)
29 32 USHER Caught Up (Laface/Zomba Label Group) 844 -262 83804 14 55/0 Total Plays: 332, Total Stations: 39, Adds: 5
43 @ FAT JOE So Much More (Terror Squad/Atlantic/ 815 +246 69208 3 5710 STEVIE WONOER So What The Fuss Motown/Universal)
Kl @ DESTINY'S CHILD Cater 2 U (Columbia) 797 +3 125722 6 10 Total Plays: 312, Total Stations: 25, Adds: 1
32 35  TWEET fiMISSY ELLIOTT Turn Da Lights Off (At/antic/ 751 -112 88301 " 42i0 VIVIAN GREEN Gotta Go, Gotta Leave (Columbia)
33 € BOYZINDAHOOD DemBoyz (Bad Boy/Atiantic) 742 451 49431 4 402 | Total Plays: 308, Total Stations: 25, Adds: 1
33 37  MARIAH CAREY It's Like That (Isiand/i0JMG) 693 143 79064 13 570 ?EAF:’]E SIGZE; BfISTNU:lg 00GG ggn’t Stop4 g?vr-A‘Fe//a//WMﬁl
40 GUCCI MANE cy (Big Cat) 682  +33 39525 3612 otal Pays: 286, Total Stations: 43, Adds:
I AKON Lonely (SRC/Universal)
:S 5?‘ CENT;I::St . l[';l Blt:vCShady /A;tjimatll//ﬂtwscop el :zg +::§ 1gz:g: 0’; Total Plays: 250, Total Stations: 25, Adds: 3
ETTY ind Wi tlantii 46(7
y P KY Grind With Me Atantc) _ * ’ BS Al | Do (Bad Boy/Atlanti]
35 41  TRICK DADDY Sugar (Gimme Some) (Siip-N-Slide/Atlantic) 579 -187 49904 13 38/0 Total Plays: 220, Total Stations: 43, Adds: 43
50 @ YOUNG GUNZ Set It Off (Roc-A-Fella/lDJMG) 557 +163 50651 48/a C.MUROER iB.G. Y'All Heard Of Me (Tru/Kach)
4 43 N2U f[JERMAINE DUPRI Baby Mama Love (Virgin/ 530 -79 32008 36/0 Total Plays: 204, Total Stations: 15, Adds: 1
@ COMMON The Corner (G00D/Geffen) 519 +129 51151 a3n KEYSHIA COLE | Just Want it To Be Over (A&M/interscope)
45 45  TWISTA[FAITH EVANS Hope (Atlantic/Capitol) 496 45 48544 17 250 Total Plays: 183, Total Stations: 49, Adds: 48
@ NELLY f/JUNG TRU & KING JACOB Errtime (Derrty/Fo’ ReelfUniversal) 469 +253 3a415 1 392 PITBULL f/LIL’ JON Toma (T 74}
49 (D MEMPHIS BLEEK Like That (Roc-A-Fella/I0JMG) 456 +42 41918 2 3pp | Totel Plays: 177, Total Stations: 17, Adds: 1
@®  FANTASIA Free Yoursslf (J/AMG) 43  +65 77138 1 30 -(5,!""{‘/’2]" IfJLPngJ ; 2'“}“ O3 24l
‘ ve/Zom 10U
48 @ JENNIFER LOPEZ f/FAT JOE Hold You Down (£pic/ 436 +19 24448 5 35/0 Total Plays: 170, TotaIpStations: 21, Adds: 1
38 50  TYRA CountryBoy (Universal) 410 -283 24620 20 29/0
70 Urban reporfers. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
4/3-4/9. Bullets appear on songs gaining plays pr remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed Songs ranked by total plays
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting ) i -
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases Station playlists for all R&R reporters are available
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average on the web at www.radioandrecords.com.

Quarter Hour Persons used herein with permission from  Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.
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April 15, 2005

ARTIST TITLE LABEL(S)

FANTASIA Truthls (/RMG)
JOHN LEGEND Ordinary Peap

BRIAN MCKNIGHT Everytime You Go Away (Motown/Universal)

le [Columbia)

KEM | Can't Stop Loving You (Motown/Universal)

JILL SCOTT Whatever (Hidden Beach/Epic)

STEVIE WONDER So What The Fuss (Motown/Universal)
MARIO Let Me Love You (//AMG)

LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG)

GERALD LEVERT So What (If
FAITH EVANS Again (Capitol

You Got A Baby) Atlantic)

ANITA BAKER How Does It Feel (Blue Note/Virgin

LUTHER VANDROSS Think A

bout You L/AMG)

PRINCE Call My Name (Columbia)

ALICIA KEYS f/TONY, TONI, TONE & JERMAINE PAUL Diary (//AMG)

TINA TURNER Open Arms [Capitol)

MINT CONDITION I'm Ready

{image)

RAHSAANPATTERSON Forever Yours (Artistry Music/
DESTINY'S GHILD Girl (Columbia)
AL GREEN Perfect To Me (Blue Note/Virgin/

LEDISI f/BONEY JAMES My Sensitivity (Gets In The Way) (GRP/VMG)
RAHEEM DEVAUGHN Guess Who Loves You More (J/ive/Zomba | abel Group)

FANTASIA Free Yourself (L/AMG)
SMOKIE NORFUL | Understand /EM/ Gospel)

ALICIAKEYS Karma (J/RMG)

SAMSON Atmosphere fFive Light's)
TROY JOHNSON it's You (Sought After Entertainment)
TEMMORA f[HOWARD HEWETT There's No Me /L £G)
URBAN MYSTIC Long Ways (Sobe/

ANGIE STONE fJANTHONY HAMILTON Stay For Awhile (L/AMG)

MARVIN GAYE Let's Get it On, Let’s Step... (Motown/

TOTAL
PLAYS

1649
1507
1280
1233
1125
1105
1047
973
891
770
638
577
567
563
458
450
389
360
355
354
318
318
251
221
208
203
198
194
164
135

4/~ TOTAL

PLAYS AU[()(I)%?CE
-34 216670
+133 186690
+58 141385
17 139092
40 120759
+163 132096
-715 137616
16 131280
+53 95317
+78 100974
23 89120
-3 61508
+37 81230
-4 55866
+11 36586
+64 32033
+42 28357
+18 34998
-4 15740
+15 28842
+19 25036
+122 53375
+94 22127
+16 54928
-24 9625
+3 6236
-6 7708
+31 7756
+6 11629
+49 20821

WEEKS O TOTAL STATIONS!
18 51/0
14 2501
16 50/0
13 54/0
22 49/0

5 55/0
16 16/0
30 45/0
" 520

9 49/0
26 46/0
n 410
46 36/0
43 34/0
12 38/0

7 334
10 280

4 28/2

8 36/3
12 250

5 3112

2 276

2 21712
19 12/0

8 16/0

1710
1901

2 2210
19 12/0

4 3i0

56 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 4/3-4/9. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
intotal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average
Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

MOST ADDED*

ARTIST TITLE LABEL(S) ADDS
JMOSS We Must Praise (Gospo Centric) 1"
FANTASIA Free Yourself (L/RMG) 6

MINT CONDITION I'm Ready (image/ 4
JON B. What | Like About You (Sanctuary Urban) 4
AL GREEN Perfect To Me (Biue Note/Virgin) 3
R. DEVAUGHN Guess Who Loves You More (Jive/Zomba Label Groug) 2

DESTINY'S CHILD Girl (Columbia)

MOST
INCREASED PLAYS

ARTIST TITLE LABEL(S)

STEVIE WONDER So What The Fuss (Motown/Universal)
JOHN LEGEND Ordinary People (Columbia)

FANTASIA Free Yourself (J/AMG/

SMOKIE NORFUL [ Understand /EM/ Gospel)

FAITH EVANS Again (Capitol)
DESTINY'S CHILD Girl (Columbia)

TAMIA Things | Collected /Rowdy/Motown/

NEW & ACTIVE

JON B. What | Like About You (Sanctuary Urban)

Total Plays: 119, Total Stations: 22, Adds: 4

MICHAEL B. SUTTON Nobody (Little Dizzy/

Total Plays: 106, Total Stations: 10, Adds: 0

JMOSS We Must Praise (Gospo Centric)

Total Plays: 105, Total Stations: 11, Adds: 11

KIiERRA “KIKI” SHEARD You Don't Know (EM/ Gospel)
Total Plays: 86, Total Stations: 8, Adds: 0

POWERED[:}4

MEDIABASE

TOTAL
PLAY
INCREASE

+163
+133
+122
+94
+78
+78
+67

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.

PD Tlm Jnnes
APDIMGIJ E.éalmay Bareras

WAKB/Augusta, GA*

OM/PD: Ror Thomas
No Agds

WKSP/Augusla GA*
OM: Mike Kra
PD/MD: Tim “ Fauz Snell
APD; Cher Best

TAMIA

WWIN/Baltimore, MD*
PD: Tim Watts
APD/MD Karm Fisher

KQXL/Baton Rouge, LA*
:DIMD Mya Vemon

WBHK/Birmingham, AL*
OM Jay Dixon
PD: Darryl Johnson

WXST/Charleston, SC*
PDMOD: Michael Tee
JMOSS

NN

1 SMOKIE NORFUL

WSRB/Chicago, I *
MD: Tracie Reynolds
1 IMOSS

WVAZ/Chicago, IL*
OM/PD: Eiroy Smith
APD/MD: Amando Rivera

J MO
MARIAH CAREY

WZAK/Cleveland, OH*
OM/PO: Kim Johnson

MO: Bobby Rush

3 MINT CONDITION

WLXC/Columbia, SC*
PO: Doug Williams
No Adds

WWDM/Columbia, SC*
PD: Mike Love

WAGH/Columbus, GA
OM: Brian Waters
PD/APD; Queen Rasheeda
MD: Edward Lewis

No Adds

WMXU/Columbus, MS
PD/MD: Bnhh‘! Wonder
WADE O BROWN

D. Kunes
No Aclds

WMXD/Detroit, MI*
DM: KJ Holiday

PD: Jamillah Muhammad
APD: Oneil Stevens

MD: Shaila Little

72 JMOSS

WUKS/FaKenewIIe NC*
PD: Garrett
MD Calvm Pee

WOZZFint, MI*
PD: Trey Michaels
MD: Yvonne Daniels
No Agds

WCMG/Florence, SC
OM: Matt Scurry
PO: Emie Dee
5 WADE O BROWN
TAMIA

WFLM/Ft. Pierce, FL*
OM: Mike James
PD/MD: James T.
APD: Tamara Gant
8 JMOSS
JONB
TAMIA

WOMG/Greensboro, NC*
PD: Shilyne Cole
No Adds

WSOL/Jacksenville, FL*
POMD: KJ Brooks
No Adds

KMJK/Kansas City, MO*
PD: Jerold Jackson

No Adds

KSSM/Xilleen, TX
PIO/MD: Mark Raymond

APD: Monica Reid
11 WADE O BROWN

KNEK/Lafayette, LA*

PO: D-Rock

No Adds

KOKY/LmIe Rock, AR*
M: Joo Booker

PD/MD Mam Dylan

KJLH/Los Angeles, CA*
PD/MD: Aundrae Russell
No Adds

WMJIM/Louisville, KY*
PD/MD: Tim Gerard Girton
No Adds

KJMS/Memphis, TN*

PO Nate Bell

APD/MD: Eileen Collier
1°JMOSS

WHAQTMiami, FL*
OM: Tony Fields
APD/MD: Karen Vaughn
No Adds

PO/MD: Derrick Corbatt
No Adds

WYBC/New Haven, CT*
DM: Wayne Schmidt

PD: Juan Castillo

APD: Angela Malerba

31 JOHNLEGEND

26 FANTASIA

KMEZMNew Orleans, LA*
PD/MD LeBron “LBJ" Joseph
APD: Ni mcy Davis

J M
WADE 0 BROWN

WYLD/New Orfeans, LA®

WBLS/New York, NY*
PD: Vinny Brown

MD: Deneen Womack

No Adds

WRKS/New York, NY*
PD: Toya Beasl

: ey
MD: Julie Gustines
No Adds

WKUS/Norfolk, VA*
OM/PD: Eric Mychaels
No Adas

WVKL/MNorfolk, VA*
OM: Dick Lamb
PD: Dor London
MO: Brion 0'Brian
1 MINT CONDITION

WFXC/RaImgh NC*
Yol
APDMDB ol Banty

gll(.ls/mchmond VA*

M/PD yne

MD: F

3 MINTC NDIT!ON
AAHEEM DEVAUGHN

WVBE/Roanoke, VA*
PO/MD: Watt Ford
No Adds

: Damon wullams
MD: Lamonda William

7 DESTINY'S CHILD

6 KINDRED THE FAMILY SQUL
] ANTHONV HAMILTDN

5 WILL DOY

5 WiLL DOWNING

Music Choice Smooth R&B/Satellite

10 KENNVG YEARTH, WIND & FRE
7 ANGKE STONE I/ANTHDNY HAMILTON

4 gmﬂ/ngston, x* WJNIIJR/Minlaukee, wi* ggﬂ:leP/OkLahoma City, OK* g;‘r/ig; lﬁag & Soul/Satellite mTl.rlsGﬂ%s:“a];gosa AL W
: ococTi : 2 :B.J. :
R E l OR J E R S PO Sam Chce PO et M Euﬁa i MD: Spsha Mortern POMD: Charles
3 MINT conumou 1 DESTINY'S CHILD Em}m M\{’I\END& FIRE 6 TEAM AIRPLAY ALL-STAR
I
. . . . WOLT/Mobile, AL* WCFB/Orlando, FL* - ) WHURMashington, DC*
Stations and their adds listed alphabetically by market WTLG/ndianapolis, IN* PD: Siare Crumbioy OM: Steve Holrook Sirlus Slow Jamz/Satellite PD: Dave Dickinson
T L Sty o e e o Gt
WOVE/Albany, GA WBAV/Charlotte* WXMG/Columbus, OH* 1 DESTNYS CHILD foses el ] 3 R DoVALCAN,
OM: Bill Jones PO/MD: Terri Avery OM: Paul Strong KJMG/Monroe, LA i 3 rmmommowmn HEWETT
PD: Hozie Mack No Adds PO Warren Stevens WKXi/Jackson, MS* #0: Chris Collins WDAS/Philadelphia, PA* The Touch/Satellite
N OM/PD: Stan Branson 7 FAITHEVANS DM: Thea Mitchem 'u clatl
5 WADE O BROWN e b 0 ] . PO oe Tampumo. o . WMMWashington, DC*
KSYU/AIhuquerque, NM® PD: Alvin Stowe WROUaylon, OH* Wa0KMNashville, TN iR APOMD: Hallywnod Hornandez Ry e

XM The Flow/Satellite
OM: Lori Parkerson

PO: Maxx Myrick

No Adds

WLVH/Savannah, GA
OM: Brad Kelly
PD/MD: Gary Young
9 Jawal Carler
4
2% Aucm KEVS VTONY, TONL. TONE &
JERMAINE PAUL

KMJM/St. Louis, MO*

el e
WSBY/Salisbury, MD
3,',% sﬂ‘ °'°‘['n v WFUN/St. Louis, MO*
et ;;"'2‘ PD: Garth Adams
"DESTINY'S CHILD o Aats
Eomion WPHR/Syracuse, NY*
racu:
KBLX/San Francisco, CA* : Buich Cfa
PD: Kevin Brown 2 sm&zéﬁoa u?‘m
NMD: Kimmie Taylor GREEN

WHBX/TaIIahassee, FL
OM/PD: Humricane Dave
APD: Victor Duncan
No Agds

WIMX/Toledo, OH*
P Rockey Love
MD: Brandi Browne
2 FANTASIA
JMOSS

2 FANTASIA

WIXS/Wilmington, NC
APD:

5 WADE O B?‘WN
4 TEENA MARIE

POWERED[}]

MEDIABASE

*Monitored Reporters
74 Total Reporters
56 Total Monitored
18 Total Indicator
Did Not Report,
Playlist Frozen (2):

WRBV/Macon, GA
WWMG/Montgomery, AL

v A
RR CONVENTION 2005

RENAISSANCE CLEVELAND HOTEL

URBANROCKS CL

These people are making it happen...

Ken Johnson
Cumulus

Terry Base
Citadel

Cynthia Johnson

Wamer Bros.

EVELAND!/
JUNE 23-252005

2005 URBAN ADVISORY

COMMITTEE

MEMBERS

REGISTER TODAY AT:
RADIOANDRECORDS.COM
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GOSPEL TOP 30

April 15, 2005

LAST THIS TOTAL +/- TOTAL WEEKS ON TOTAL STAT]ONSI ®
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS PLAVS  AUDENGE CHART ADDS Mo S T A DD E D
1 0 DONNIE MCCLURKIN 1 Call You Faithful (Verity) 973 +39 36862 21 33)2 ARTIST TITLE LABEL(S) ADDS
2 2 SMOKIE NORFUL | Undarstand {EMI Gospel) 896 -1 37264 22 34)2 | YOLANDA ADAMS Be Blessed fAtiantic/ 7
3 3 JMOSS We Must Praise (Gaspo Centric) 595 51 26466 32 230 L‘El’c(:: gg::ﬂ:fl:"'!l&ve ‘[':w ;Zz’;{’e”yj} :
. ) ar Cry 0spe.
5 o JAMES FORTUNE You Survived /War{d Wide Gospel) 574 +66 21634 10 2813 MARY MARY Heatven (Sany Urban/Calumbia 5
4 5  DEITRICK HADDON God Is Good (Verity) 482 -36 21621 34 1910 | OENETRIA CHAMP | Really Love You (/) 4
6 6  BISHOP TD JAKES fIMICAH STAMPLEY Take My Life (Dexterity/EMI Gospel) 417 -29 23113 27 1810 | ALVIN DARLING All Night (Emtro/ 4
8 7 TED & SHERI Celebrate (Word/Curb/Warner Bros.) 476 -27 18550 18 19/0 | LOUISIANA STATE MASS CHOIR... His Name... (Tehillahilight! 4
7 8  DONALD LAWRENCE Healed (Verity/ 461 .45 17180 29 17/0 | NEWBIRTH TOTAL PRAISE CHOIR Servant's Prayer (EM Gospel) 4
20 0 YOLANDA ADAMS Be Blessed /At/antic) 456 +161 19586 2 2617
11 ) BEBEWINANS Safe From Harm (Stil Waters/TMG) 449 +25 20857 11 2011 MOST
12 m BENITA WASHINGTON Thank You /Light) 426 +5 16775 21 1601 INCREASED PLA YS
10 12 TIMBOWMAN My Praise (Liguid §) an -14 17783 11 1710 T
9 13 LASHUN PACE For My Good (EM! Gospel) an -50 14800 13 170 | apnst mme wsews) NORELSE
13 @ ISRAEL AND NEW BREED Friend Of God (/ntegrity Gospel) 406 +1 13651 12 181 YOLANDA ADAMS Be Blessed /Atiantic) +161
14 @ GMWA MASS CHOIR Only A Test (Gospo Centric) n +1 16177 24 16/0 | JOHNNY SANOERS I Trust God (Platinum) +16
21 (D  NUBEGINNING fIDAMON LITTLE Do Right (World Wide Gospel 366 +11 17819 1 20/3 | JAMES FORTUNE You Survived (World Wide Gospel +66
17 ) R ALLEN GROUP /K. FRANKLIN Something About The Name Jesus (Tysco/Taseis) 358 +28 10722 10 151 | CEANOREPATTERSON Great Things (7yscanTaseiy N
MARY MARY Heaven (Sony Urban/Columbia) +65
15 18 RUBEN STUDDARD | Need An Angel (/RMG) 343 A7 10516 14 1511 | BISHOP PAUL S. MORTON He s Mighty (Tehillsh/ +65
25 @ JOHNNY SANDERS | Trust God (Platinum) 326 +16 13094 4 1312 | DENETRIA CHAMP | Really Love You (/0)) +63
19 @ DENETRIA CHAMP Go On Through It (/0 301 +4 13343 20 12/0 | ALVIN DARLING Al Night (Emtro/ +48
27 @  DONALD LAWRENCE f/HEZEKIAH WALKER You Covered Me (Verity) 288 +45 6970 9 13/2 | O.ONALD LAWRENCE f{H. WALKER You Covered Me (Verity)  +45
18 22 LORIPERRY | Found It In You (Palance) 283 -20 9992 16 15/0
23 €D  KURTCARR God Blocked It (Gaspo Centric) 274 +35 11653 3 1473 NEW & ACTIVE
30 @ MISSISSIPPI MASS CHOIR I'm Not Tired Yet (Malaco) 270 +44 9372 2 1312 DENETRIA CHAMP | Really Love You (04
o . eally Love You
22 25  TWINKIE CLARK He Liited Me (Verity) 270 -5 12066 14 120 | 1o Plays: 208, Total Stations: 12, Adds: 4
23 @ JONATHAN BUTLER Con't You Worry (Maranatha!) 263 +1 12954 7 1311 | DEANDRE PATTERSON Great Things (7yscot/Taseis)
28 @ ANOINTED Gonna Lift Your Name (Sony Urban/Integrity) 259 +19 9380 4 15/2 | Total Plays: 203, Total Stations: 12, Adds: 3
24 28 STEPHEN HURD Lead Me To The Rock /integrity Gospe)) 253 5 1747 14 1310 ¥"t“f ;IRA"%" ;& tT:i:I;lth-_TEE gﬂAmak% Up (Gospo Centric)
) otal Plays: 190, Total Stations: 6, Adds:
26 @ MIAMI MASS CHOIR Glory, Gl'ory Majo) . 251 +1 7933 5 1312 ANTHONY EVANS Even More (V)
@ TYE TRIBBETT & G.A. Everything Part 1, Part 2 {Sony Music/ 215 +26 10668 1 1012 | Total Plays: 183, Total Stations: 8, Adds: 0
MICAH STAMPLEY War Cry (EM/ Gospel)
34 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 4/3 - Saturday 4/9. Total Plays: 180, Total Stations: 16, Adds: §
© 2005 Radio & Records Songs ranked by total plays
4 . )
WJMO/Cleveland, OH WHLH/Jackson, MS WHAL/Memphis, TN WXEZlNoriolk VA Sheridan Go"s'g:l Network/Satallite
R E P OR TE R S OM/D: Kim Johwson DM: Steve Kelly PO: Eleen Coliier Shomty RPOMD, Morean Dues
st %;mm ‘uﬁ"&"‘ Ll ':2 &qgg’gﬁ . % kﬁé’i?r'@cé&éi%“r‘ﬁ%s CHOIR .
. o 5 . 1PPI IR i
Stations and their adds listed alphabetically by markel | wewcounia st oot R - 10 ROBNEYOSEY
PD: Tony “Gee” Groen’ WOAD/Jackson. MS POMD: KGm Harper WDAS/Philadelphia, PA WYCB/Washington, OC
WPZE/Attantz, GA WXOK/Baton Rouge, LA WJNI/Charieston, SC APOM Monica Washingon WOADackson, 18 DONNIE MCCLURKIN e PD: Ron
PO/MD: Kerwin Feeling OMPD: Michas! Baynard 16 SMOKIE NORFUL POMD: Davis APDMD' .loGamnh LASHUN PACE
PIJ Comu Fllll 3 NU BEGINNING /DAMOH LITTLE APD: Big Daddy 12 BISHOP EDDIE LONG 4 ANDINTI WMBM/Miami, FL BOYZ
R ZRAMESEORTINE L mlmgﬂmms B 3 DONALD LAWRENCE YHEZEKIAHWALKER | O: E. Claudette Froeman 13 %mgxfnumgmu
17 ISRACC O New BEED § JaMES FORT WJYD/Columbus, OH POMD. Srag Cooper ) Note: For complete adds,
WTHB/Au usta, GA ot OM: domy Smilh KPRT/Xansas City, MO 23 MIAM) FLORIDA MUSIC DELEGATION WNN!Jﬂaleﬂm. NC see R&R Music Tracking.
WAGG/anInuham LS WXTC/Charleston, SC PO Dawn DM: Andre Carson 2 JMOSS OMPD: Jeny Smi
APD s.sm Xing Caoacn Mary K. 4 D DEANDRE PATTERSON PO: Fears 20 RONWINANS APD: Dennis Lee
3 MucAHsu% S N P Yokar O:TenySsse COUISIANA STATE MASS CHOIR APD: Frocdie Bell NO: Melissa Wade
27 BSHOP PALL S MO MORTON "“"""",,;";,'w":,',‘“,g el WGOK/Mobile, AL 11 LOUISARG STATE MASS CHO
%ﬁ%’;:%ﬁ MD 19 MISSISSIFPI nms CHCIR ?2 Q'E'E?ngé,? w[mmmns WF%?‘E::::L Mi }S %‘5}’%‘;%;‘&%”3&"1“’“"‘” % I:?a: r&.‘&'. Albiton NEW smgmow R CHDiR m
6 JONATHAN BUTLER WPZZ/Rn:hmomi VA i
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Country’s Fall 12+ Share
Best In Five Years; TSL Dips

Katz studies Country audience composition, TSL and share trends

"2 "'he Country format continues its upswing as listening increases to the

% highest level since mid-2000.” With those words the Katz Media Group
introduced its analysis of the fall 2004 Arbitron results for Country. The study
shows the format enjoying a five-year upswing in 12+ shares, although it is
heavily challenged by declining TSL figures.

Realistically, though, an amaz-
ing baseball playoff series be-
tween the Boston Red Sox and
New York Yankees, the Bosox in
the World Series, the ongoing sit-
uation in Iraq, the constant threat
of terrorism and the hotly contest-
ed presidential election probably
wreaked a little havoc on Country
radio listening last fall. Here’s a
look behind the numbers.

Country Overview

For the reasons cited above, among
other things, Country’s Time Spent
Listening levels were off in nine of
the 10 age/sex cells. Only 25-34 men
showed a TSL increase — and a
small one at that — moving 8:28 to
8:31. Everything else was down.
The biggest drop came in a very
bad spot, 25-34 women, where TSL
fell 38 minutes, from 6:55 to 6:17. Of
even greater concern is that nine of
the 10 age/sex cells also displayed
historical lows, registering their low-
est TSL levels since Katz began do-
ing this research in 1986. Only 25-34

men are above the all-time low TSL
of 7:31 from fall 2001.

Following steady deceases
throughout the mid-"90s, TSL
among the age/sex cells had settled
into a relatively solid range from
fall 2001 through fall 2003. In fall
2004 it headed headed south of
those ranges.

Examining the FM Audience
Composition trends, it's interesting
to note that the 12-17 percentage in-
creased for the fourth straight year
and that 18-24s are up for the third
consecutive year, going from an 18-
year low of 9.0 in fall 2001 to a 10.6
in fall 2004. Now those are trends we
like.

The growth on the young end co-
incides with stabilization in the oth-
er demos. The 35-44, 45-54, 55-64
and 65+ cells were either flat from
fall 2003 or off just a hair. While flat
may not necessarily translate as
good news, it is nice to see that, af-
ter 11 consecutive percentage de-
clines, 25-34s have at least leveled
off.

25-54 Recyclmg

Dayparts From/To

6-10am/10am-3pm 61. 2
6-10am/3-7pm 70.3
6-10am/7pm-mid. 28.3
10am-3pmy/6-10pm 66.1
10am-3pm/3-7pm 70.4
10am-3pm/7pm-mid. 28.3
3-7pm/6-10am 64.3
3-7pm/10am-3pm 59.9
3-7pm/7pm-mid. 32.2
7pm-mid./6-10am 61.1
7pm-mid./10am-3pm  56.5
7pm-mid./3-7pm 76.1

Finally, Katz Research shows that
Country is maintaining its skew to-
ward women, with the fall 2004 au-
dience breakdown showing 55%
women and 45% men.

Multiformat Overview

As you compare shares and TSL
from previous years, it's important to
remember that we must all look at
Country shares relative to the shares
of all formats. The compression of

SRR R R

demographic breakout.

Men Women
Ratings perlod 25-54 25-54
Fa'04 8:17 7:32
Fa '03 825 753
Fa'02 8:31 7:55
* Fa'01 8:23 7:53
! Fa'00 856 818
¢ Fa'99 9:07 819
 Fa'98 202 825
Fa '97 9:30 8:57
. Fa'9s 9:37 855
. Fa'91 10:41  10:25
{ Fa'89 10:42 10:10
* Fa's7 10:35 10:48
%%M«Ke\mw e R
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Weekly Time Spent Listening

These figures show, in hours and minutes, the national average of weekly TSL for each

Men Women Men Women
2534 2534 3544 3544
7:39 6:17 831 754
7:49 6:55 8:28 8:08
7:38 7:08 855 827
7:31 6:47 835 8:11
8:24 7:02 9:23 819
7:48 721 9:19 809
8:08 7:23 9:02 825
8:22 757 9:43 9:.05
8:51 8:39 10:04 8:44
10:23 9:45 10:27 10:55
9:36 8:29 10:32  10:26
9:09 9:18 10:20 10:24

Men Women Men Women
4554 4554 4564 4564
838 824 914 848
849 830 922 907
911 833 921 927
8:53 837 9:44 929
947 916 924 947
9:15 848 911 911
9:04 829 909 857
10:08 9:54 10:28 10:28
932 914 10:03 947
11:07 10:18 10:30 10:17
11:32 1121 11:431 11:31
10:25 11:26 10:32 10:33
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Natlonal Format Averages

These are the average format shares for all formats gar-
, nering at least a four share in the fall 2004 Arbitron 12+.
= The fall 2003 12+ shares are in parentheses. Following
¢ the 12+ shares are the fall 2004 TSL averages in hours
and minutes, with the fall 2003 averages in parentheses.

Fall 2004 12+ shares  Fall 2004 TSL

(Fall2003)  (Fall 2003)
) 13.9 (13.4)FM, 751
B (8:30); AM, 8:08 (8:39)

'. L L
i
=
@ o uc
B oo

8.7 (9.3)| 7:15 (7:28)

ey
I
I
|
|
|
|
|

CHR_ T 72(75) |5:07 (5:09)
+ Saft Rock T 7.2(6.8) | 7:56 (7:55)
Urban AC T71(7.0)]9:23 (9:15)
AL 6.9 (6.9) | 7:20 (7:22)
News/Talk 6.6 (6.2) | 8:20 (8:50)
FullService 6.5 (5.3) | 7:41 (7:32)
| - Rock 5.7 (6.1)] 6:30 (6:40)
| ¢ KClassic Rock 5.6 (5.9) | 6:18 (6:33)
i HotAC 55 (5.5)| 5:40 (5:39)
Baft AC 54 (5.6)] 7:44 (7:49)
* CHR/Rhy 5.3 (5.2)] 5:51 (5:59)
i Urban Inspirational 5.0 (na) §9:13 (na)
' Oldies 47(4.9)] 6:40 (6:55)
; Classic Hits 44 44 |621 625)

|4 Country Average Market Format Shares

3

| Ratings Ratings Ratings Ratings
i Period Share Period Share Period Share Period Share
; Fa’04 139 Fa'99 145 Fa'94 166 Fa'89-11.9
: Fa’03 134 Fa'98 15.7 Fa’'93 16.9 Fa'88 115
. Fa’'02 131 Fa'97 173 Fa'92 17.3 Fa’'87 123
" Fa'01 13.0 Fa'96 155 Fa’'9l 145 Fa’'86 13.2
Fa'g0 134 Fa’85 14.1

Fa 'OO 13 4

Fa '95 154
np Rl e TN 2 TR e SRR o L SRR L L T ST

R i GhT o | 2 Tvt +

FM Audience Composition

The audience composition figures below show the
| § percentage of a Country station’s listenership that falls
within particular cells, based on a national average.

Polos” 1217 1824 2534 3544 4554 5564 65+
: Fa’04 50 106 160 204 195 1535 43F
, Fa’03 49 103 160 207 19.6 153 131
i Fa'02 44 98 164 219 194 150 127
: Fa'’01 38 9.0 165 216 20.0 156 13.2
i FA00 34. 95 166 210 194 146 135
Fa'9® 3.7 98 177 20.7 191 147 126
Fa'98 4.0 114 185 208 175 13.7 122
Fa'97 5.0 112 188 209 18.9 134 118
Fa'96 58 117 204 208 181 119 105
Fa'9b 6.2 124 215 209 17.7 119 9.4
Fa'94 66 13.7 220 205 168 112 9.2
Fa'93 5.7 132 229 211 16.6 10.7 9.7
Fa’02 48 129 232 201 17.7 116 98
: Fa'91 3.7 120 219 149 18.7 126 111
£ Fa’'90 21 104 206 204 217 135 113
" Fa'89 22 96 203 211 21.2 142 114
“ fa’'8 23 98 204 215 221 133 107
: Fa'87 29 117 210 219 20.5 130 91
i Fa’86 27 125 216. 234 206 119 .74
- Fa'865 3.0 124 212 25.2 17.7 125 81
Fa'84 34 132 216 227 183 114 93
) R R SRR D g W S g e
e TR —
shares produced by consolidation .
and by the geometric increase in Median Age of

competition for consumers” attention
from outside sources has resulted in
smaller shares for almost all formats.

Like Country, AC has been expe-

Country FM Listeners

This chart shows the median age
of people listening to Country on
the FM dial for the fall ratings peri-
ods between 1987 and 2004.

riencing TSL erosion over the last Rating Rating
few years, a trend that abated some- 'F:e”"d Age Pe”‘g’d Age
: c a’04 43 Fa'95 39
what in the fall 2004 sweep. Ten of Fa'03 43 Fa'od 38
the 20 age/sex cells measured (Katz Fa’02 43 Fa'93 38
breaks down more demos for AC, ;: ,8(1) ii' ;: gi 28
than it does for Country) showed Fa'99 43 Fa'9o 43
TSL increases, with the largest Fa’'98 42 Fa’'8g 43
: . Fa'o7 41 Fa'88 42
among 35-44 men(!), which went Fa'96 40 Fa'87 41

Continued on Page 49
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Music Makes

The Movie

Nashville Film Festival strengthens music ties

‘tarting as the Sinking Creek Film Celebration in 1969, the
'Nashville Film Festival is the third-longest-running film

festival in the country. The last several years have seen dramatic
growth for the festival, both in national and international pres-
tige and in attendance. Coinciding with this growth has been
the organizers’ emphasis on making music a big part of the

event’s identity.

This year’s weeklong festival opened on April
14, and, if last year’s attendance is any indica-
tion, it should draw in excess of 13,000 movie-
goers. “The last four or five years have seen high-
ly dramatic growth in attendance, as well as
credibility,” says Alan Brewer, President of the
Nashville Film Festival board and a local music
publisher.

“This is Music City, and, obviously, there’s a lot
of interest in music here,” he says. “Not just
country or rock, but all types. So we've got a

built-in audience for those types of films.
“Plus, there are so many film festivals across
the country, it’s easy to get them mixed up. This
is a good way to get on the map. Filmmakers
know about the films we've

“There are 600 film festi-
vals in the country, and
we're in the top 20, accord-
ing to MovieMaker maga-
zine. Film Festival Today has
us as one of the top 18
worldwide. What was a lo-
cal event until recently has
grown into a national, if not
international, event.”

Despite its long tenure in

shown here previously and
for that reason want to get
their films shown.”

One key element has
been the creation of music-
centered awards categories.
“The idea had been gestat-
ing for a while,” Brewer
says. “I headed up a task
force to determine how
many music awards to cre-

one of the nation’s musical
hotbeds, the festival has only recently made a
determined effort to focus on music. “It's been
developing over the last four to five years,”
Brewer says.

“The emphasis on music isn’t just abaut Mu-
sic Row or focused on Nashville. We're very
clearly trying to make a connection to the world
of music generally speaking. That this festival
is in Music City creates that link, but the range
of musical connections is unlimited.”

And The Winner Is....

The festival’s Artistic Director, Brian Gordon,
says that the emphasis on music not only draws
films to Nashville, it draws Nashville to films.

GIMME SOME SUGAR MercuryAashville trio Sugartand
recently made their Tonight Show debut. Pictured following the show
are (I-r) the band’s Kristian Bush, Tonight Show host Jay Leno and
Sugarland’s Kristen Hall and Jennifer Nettles.

ate and what they should
be. The two we presented to the board are the
two we now have.”

The Impact of Music Award honors a film that
“best exemplifies the importance of music in our
everyday lives,” while the Best Music in a Fea-
ture Award goes to the film with the best score
composition or music supervision. Both awards
bowed in 2004.

Additionally, the festival recognizes music
videos in two categories: Best Music Video and
Best Nashville-Produced Music Video. The lat-
ter award is new this year.

Survey Says....

Beyond the awards, the festival incorporates
other music-related
events and panels. Two of
this year’s events revolve
around keyboardist Rick
Wakeman, renowned
both as a solo artist and
for his work with the rock
band Yes. Wakeman also
has three decades of film-
scoring experience, and
he'll discuss the differenc-
es between scoring and
songwriting during a fes-
tival session titled “A
Conversation With Rick
Wakeman: A Score Is Not
a Rock Song.”

The second event, “Rick
Wakeman at the Piano,”

NEW ARTIST FACT FILE

Label: RCA

Single: “Don't Ask Me How | Know”
Album: Man Like Me

Producer: Co-produced with Joe Scaife
Release Date: May 17

Hometown: Panhandle, TX

Favorite Sports Team: University of Oklahoma football

Birthday: Aug. 10

Influences: Willie Nelson, Kris Kristofferson, Bruce

Springsteen, Steve Earle, Shel Siiverstein

World's a Stage: “As early as third grade, | knew performing

was for me. | was in the Universal Interscholastic League,

Bobby Pinson

where you'd have a story read to you, then have three
minutes to tell it back in your own words. He who is most animated wins, and |

realized early on that | was that guy.

“All the way through high school | was reading and writing poetry, which is where the
Shel Silverstein influence comes in. | studied drama a bit in college at OU, but it
wasn't my bag. | was always able to sing but was more of a jock.

“| started writing songs the summer before | went in the Army and sent one in to a
place listed in the back of a magazine. The only piece of mail | got in basic training

was a rejection letter about my song.”

Five-Minute Life Story: “I was raised in a string of small Texas towns and went into
the military for three years, ending up on the West Coast. My last year in, | was in a
band that would rehearse in old abandoned mess halls. The songs got better, and the

gigs got better too.

“I moved to Nashville in 1996, delivered pizzas for three years and bought and sold

Tree in 1999 and signed with Hamstein the next year, which is where I'm still at,

though it's called Stage Three.

“I moved here as a singer, but the songwriter thing took off, and | had more than 30
cuts. Three years ago | revisited the artist thing and started working with Joe Sca ife
before he worked with Gretchen Wilson. The timing wasn't right, but after Gretchen
hit, RCA asked Joe what else he had, and | was it.

“RCA Sr. VP/A&R Renee Bell had passed on me three times already but came to see
what | was doing and loved it. | wrote the single only two weeks before we went in to

cut the album.”

Best Thing About His Career So Far: “I've been in this town almost 10 years, and the
thing | was least prepared for was ‘yes.’ You anticipate hearing no, and you just keep
on. I've written hundreds of songs, but to see the way the 12 on my album have
touched folks at the label, to hear them say it’s like | have a helmet cam on their life, |

wasn’t ready for that.

“At the same time, | don’t take myself too seriously. I'm background music at
somebody’s job. And getting a record deal is only the second-best thing that's
happened to me. | got married to Lucy in May, and that’s the best.”

Worst Thing: “The struggle. It's early in this process, and | know that will continue
and it will change. But hanging on, being the only one believing in myself for so many
years, is tough. You get support from friends and family, but it's tough getting those

rejections, hitting those walils.”

Album He's Embarrassed to Own: “I had Vanilla ice at one time, but | think it got

sold in a yard sale.”

Albums He Wore Out; “Bruce Springsteen’s Born in the U.S.A. and Men At Work's

Business as Usual.”

will offer attendees the chance to hear Wakeman
play pieces he’s written for film while offering
an anecdotal take on working with filmmakers.
Both events will close with Q&A sessions.

The “Songs for Film & Television: How Do
They Choose?” panel includes decisionmaking
directors and music supervisors George Acog-
ny (The Bone Collector, Rugrats in Paris), G. Marq
Roswell (The Commitments, The Thing Called Love,
Collateral Damage), Dondi Bastone (Sideways, The
Human Stain, Pollock) and Ralph Hemecker (Pa-
cific Blue, The X Files).

A panel titled “Face the Music” will give song-
writers and composers the chance to pitch their
wares directly to the Hollywood crowd.

Local music companies are also stepping up
their involvement in the festival. “We've been
very encouraged by the growth in support,”
Brewer says. “Curb Records is a sustaining spon-
sor, and Sony BMG; Capitol; Ten Ten Music;
Brewman Music & Entertainment; Gibson, Bass,
Berry & Sims; Chicks With Hits; and perform-
ing-rights organizations BMI, SESAC and AS-
CAP are also sponsors at some level. We're gain-
ing traction in the community.”
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Big Screenings

And, of course, a strong slate of music-relat-
ed films adds to the theme. “We've got a good
mix this year,” Gordon says. “The closing-night
film is one of the best music documentaries
we've had. It's called Be Here to Love Me: A Film
About Townes van Zandt. Steve Earle, Emmylou
Harris, Guy Clark, Lyle Lovett and several oth-
er artists are interviewed in that.

“We've also got the world premiere of Cow-
boy Jack’s Home Movies, which is an assemblage
of his home movies peppered with interviews
with Waylon Jennings, Johnny Cash, John Prine
and George Jones, among others.”

Though the two aren’t necessarily correlated,
the festival’s emphasis on music has grown as
its already notable momentum has increased.
And both trends are likely to continue. “If noth-
ing else, it has made people aware of the festi-
val,” Gordon says.

“It's helping build an audience in Nashville
for those types of films and, hopefully, attract-
ing more people who will take a chance on an-
other film or two.”
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COUNTRY TOP 50

116 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week
of 4/3-4/9. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger increase
in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds
officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the
songs withthe greatest week-to-week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average Quarter
Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission
from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.
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1 1 CRAIG MORGAN That's What | Love About Sunday /BB 12684 297 4582 124 441778 17435 23 116)0
2 @ KENNY CHESNEY Anything But Mine /BNA/ 12273 104 4521  +41 422804 15782 15 116/0 MOST ADDED'
5 € MONTGOMERY GENTRY Gone (Columbia) 11098 473 4088 +194 366350 15842 20 1160
4 @) BROOKS & DUNN it's Getting Better All The Time (Arista/ 11024 153 4085  +20 382784 12441 19 116JD | ARTISTTIE L) . ADDS
6 @ JODEEMESSINA My Give A Damn’s Busted (Curty 10200 143 3774  +82 334489 5629 15 1150 | JOSHGRACIN Stay With Me Brass Bed) Lyric Street/ 2
. SUGARLAND Something More (Mercury) A
7 @) ANDY GRIGGS If Heaven /AC4/ 8643 212 3305 +123 284408 2743 24 1160 | GEORGE STRAIT You'll Be There MC4/ 18
9 @ GRETCHENWILSON Homewrecker /Epic/ 8477 389 3117 +125 294052 23100 10 116/0 | MIRANDA LAMBERT Bring Me Down (Epic/ 17
STEVE HOLY GoHome (Curt)" 15
10 TOBY KEITH Honkytonk U /OreamWork 8408 435 3072 88 277899 12271 11 1160
g Sl st * "0 SHODTER JENNINGS 4thOf uy (iversa Soutt 15
n JOE NICHOLS What's A Guy Gotta Oo (Universal South) 7803 151 2853  +64 256346 10365 20 1160 | yyurk pHESNUTT AHard Seeret To Kesp Vivatan) 13
12 @ TIMMCGRAW Drugs O Jesus (Curty 7278 336 2641  +87 237104 8011 11 11500
13 (B TRACE ADKINS Songs About Me Capitol 7252 758 2776 +254 228978 30205 17 11211
15 () DIERKS BENTLEY Lot Of Leavin’ Left To Do (Capito) 6665 315 2500 +158 211736 10300 13 11411
14 @ MARTINA MCBRIDE God's Will (7C4) 6542 99 2455 +29 209859 1332 18 111/ MOST
16 (D BLAINE LARSEN How Do You Get That Lonely Giantslayer/BN4/ 5838 71 2165  +75 184014 5502 22 11000 INCREASED POINTS
8 16 LEEANN WOMACK | May Hate Myself In The Morning /MCA/ 5628 2732 2134 -1009 172034 84561 24 11310 ToTAL
17 @ LONESTAR Class Reunion (That Used To Be Us) (BNA/ 5347 35 2032 33 169738 10902 14 1101 | ARTIST TNLE LABEL(S) INCREASE
21 D KEITH URBAN Making Memories Of Us (Capital 5174 1220 1781 +381 164617 41323 5 1075 :EIT"GUHSBAHN Ma:inglrgen;ories of u; (Capital +:§:(11
) . EORGE STRAIT You'll Be There /MCA/ +
19 @ PHILVASSAR I'l Take Th.at AsA Yes (The Hot Tub Song) /rista) 4568 258 1626  +61 137307 8046 19 100/ RASCAL FLATTS Fast Crs And Fresam yric Steet) + 969
20 € JEFF BATES Long, Slow Kisses /ACA4/ 4414 302 1702 +133 135648 10247 26 1001 | TRACE ADKINS Songs About e (Capital +758
18 @ BIG & RICH Big Time (Warner Bros.) 4393 61 1622 +52 127152 665 10 1021 | DARRYLWORLEY If Something Should Happen [DreamWorks/ +563
25 @ GEORGE STRAIT You'll Be There (MC4) 3979 1061 1468 +447 125286 28868 3 110/18 | SUGARLAND Something More Mercury) +543
. VAN ZANT Help Somebody (Columbia) +517
28 d
@ RASCAL FLATTS Fast Cars I-\n Freedom (Lyric Street) 3575 969 1265 +261 120343 35958 4 105(6 g Jpost
24 €D DARRYL WORLEY If Something Should Happen (DreamWorks) 3522 563 1387 +187 98771 11260 8 10015 | yogy KEITH Hokytonk U (Dreamarks) 435
23 @ KEITH ANDERSON Pickin’ Wildtlowers (Arista) 3426 288 1400  +97 90403 5777 16  93/2| JAMIEO'NEAL Somebody's Hero Capitol +414
26 @) BLAKE SHELTON Goodbye Time (Warner Bros,) 3084 312 1318 +117 94433 13125 11 9944
22 27 SHANIATWAIN Don't! (Mercury/IDJMG) 2919 578 1160 -229 79198 18123 13  96/0
27 @ BOBBY PINSON Don't Ask Me How | Know (RC4/ 2856 188 993 486 82517 - 6383 10 877
29 €D SHEDAISY Don't Worry ‘Bout A Thing (Lyric Street) 2599 254 1101 +109 72652 7202 12 921 MOST
30 €D PAT GREEN Baby Doll (Universal/Republic/Mercury) 2312 285 779 +91 65214 7929 7  69)2 INCREASED PLAYS
sroaker €§) ALAN JACKSON The Talkin' Song Repair Blues (Arista) 2067 332 766 +135 66951 8801 4 7610 NC, -
T
35 @D VANZANT Help Somebody (Columbia/ 1949 517 711 +159 55977 12733 5 625 PLAY
ARTIST TITLE LABEL(S) INCREASE
32 €D TRICK PONY it's A Heartache /Asylum/Curt) 1835 175 803 +77 50857 4240 11 753 GEORGESTRAI Yo' B Trre A o
i ou'll Be There +
33 € TRAVIS TRITT | See Me (Columbia) 175 97 15 450 54642 M2 B BIN| Lol Meking Memaris 0 Us (i) oo
sroaker €B) BUOOY JEWELL If She Were Any Other Woman (Columbia) 1602 .30 688 0 42500 -1951 10 73/4 | RASGAL FLATTS Fast Cars And Freedom {Lyric Street) +261
36 € REBAMCENTIRE My Sister MC4/ 1578 223 608 +73 45454 6854 5  69/8 | TRACEADKINS Songs About Me (Capita) +254
38 €D AARON LINES Waitin' On The Wonderful /BN4/ 1386 303 586 +111 35020 3607 10 63f6 ;ﬂfgﬁﬂx::gﬁ:‘;“ G:"e fo’"mﬂ — +::;
. omething Should Happen [JreamWorks) +
37 €D HANNA-MCEUEN Something Like A Broken Heart (MC4/ 1244 .16 488  +13 29222 1091 695 | e ARLAND Soethin Mo (Horary s
40 €] LEANNRIMES Probably Wouldn't Be This Way /Asylum/Curty 1174 204 426 +78 32870 5296 4617 | VAN ZANT Help Somebody (Columbia) +159
42 @ RASCALFLATTS Skin fLyric Street) 1160 342 301 +65 42287 10334 10  5/0| DIERKS BENTLEY Lot Of Leavin’ Left To Do (Capital +158
47 @ SUGARLAND Something More Mercury) 1120 543 359 +177 35070 20531 2 62/24 | BLUECOUNTY That Summer Song Msylum/Curb) +140
39 @ BRIANMCCOMAS The Middie Of Nowhere /Lyric Street) 1032 45 421 4 20200 4190 6 56/0
41 €D TRENT WILLMON The Good Life (Columbia) 884 6 217  +1 271178 585 27  9)0
49 @ JAMIE O'NEAL Somebody's Hero (Capitol 801 414 263 +133 24935 11529 3 40/10
43 (D GEORGECANYON MyName [Universal South) 738 8 350 +7 19022 1291 6 4113 BREAKERS
44 j i 1
@ oiamoNORIO Onfa B»e.hever (Arista) 735 29 291+ 19765 2740 6 422 AL ACRCIE
45 (@ HOT APPLE PIE Hillsillies (DreamWorks) 695 79 283 +16 17476 1451 2 313 The Talkin' Song Repair Blues (Arista)
46 48 KENITHOMAS Not Me (Moraine) 582 33 238 15 16571 676 13 2901 10 Adds ® Moves 31-31
(@ RYAN SHUPE & RUBBERBAND Dream Big (Capitol 558 205 189 +106 13144 6544 1 11]2 BUDDY JEWELL ]
— @ CROSS CANADIAN RAGWEED Alabama [Universal South) 4171 215 71 +29 15211 7150 2 200 If She Were Any Other Woman (Columbia)
4 Adds ® Moves 34-35

Songs ranked by total points

Station playlists for all R&R reporters are available

on the web at www.radigandrecords.com.

R&R ROCKS

RR CONVENTION 2005

RENAISSANCE CLEVELAND HOTEL

JUNE 23-25-2005

WWW.RADIOANDRECORDS.COM
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COUNTRY TOP 50 INDICATOR

MOST ADDED"
ARTIST TITLE LABEL(S) ADDS
SUGARLAND Something More Mercury/ 21
JOSH GRACIN Stay With Me (Brass Bed) Lyric Street) 16
JAMIE 0'NEAL Somebody's Hero (Capitol) 14
ALAN JACKSON The Talkin' Song Repair Blues (4rista/ "
LEE ANN WOMACK He Oughta Know That By Now /MCA/ 1"
JASON ALDEAN Hicktown (BBA) 10
MARK CHESNUTT A Hard Secret To Keep Vivaton) 10
HOT APPLE PIE Hillvillies (DreamWorks) 9
BRITTONJACK Faliin’ {Lofton Creek) 9
MOST
INCREASED POINTS

TOTAL

POINT
ARTIST TITLE LABEL(S) INCREASE
GEORGE STRAIT You'll Be There (MCA/ +630
KEITH URBAN Making Memories Of Us (Capitol) +393
GRETCHEN WILSON Homewrecker f£pic/ +31
MONTGOMERY GENTRY Gone (Cokimbia) +310
DARRYL WORLEY f Something Should Happen (DreamWorks) +285
RASCAL FLATTS Fast Cars And Freedom fLyric Street/ +281
SUGARLAND Something More Mercury) +259
ANDY GRIGGS If Heaven (RCA) +242
JO DEE MESSINA My Give A Damn’s Busted (Curb) +231
TRACE ADKINS Songs About Me (Capitol) +227

MOST
INCREASED PLAYS

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
GEORGE STRAIT You'll Be There (MCA/ +434
KEITH URBAN Making Memaries Of Us (Capital) +293
GRETCHEN WILSON Homewrecker (Epic/ +280
MONTGOMERY GENTRY Gone (Columbia) +247
RASCAL FLATTS Fast Cars And Freedom {Lyric Street/ +246

DARRYL WORLEY f Something Should Happen (DreamWorks) +242

SUGARLAND Something More (Mercury) +226
ANDY GRIGGS If Heaven (RCA/ +210
JO DEE MESSINA My Give A Damn's Busted (Curb) +209
TRACE ADKINS Songs About Me (Capital) +182

April 15, 2005
WK W ARTIST TITLE LABEL(S) ‘ s sowis s eows @l e "o o
1 @ KENNY CHESNEY Anything But Mine (BN4) 5328 108 4248 +66 126619 2850 16 108/0
2 2 BROOKS & DUNN It's Getting Better All The Time (Arista) 5109 -8 4095 -1 120045 584 19 107/0
5 o MONTGOMERY GENTRY Gone (Columbia) 4657 310 3776 +247 110783 6416 20 106/0
4 @ J0DEEMESSINA My Give A Damn's Busted (Curb/ 4582 231 3683 +209 109200 5784 14 107/0
7 o ANDY GRIGGS [f Heaven (7CA) 4426 242 3546 +210 103000 6507 25 1041
8 @ TOBY KEITH Honkytonk U (DreamWorks) 3894 75 3156  +92 91617 1381 11 1070
9 @ GRETCHEN WILSON Homewrecker (£pic/ 3862 321 3128 +280 92394 7538 9 1070
10 0 JOE NICHOLS What's A Guy Gotta Do (Universal South) 3723 208 2967 +1M 86598 4258 21 10711
12 o TIM MCGRAW Drugs Or Jesus (Curb) 3280 n 2641 +40 76935 1629 12 105/0
14 @ TRACE ADKINS Songs Abput Me (Capitol) 3178 227 2572 +182 76986 5479 17 100/
13 @ MARTINA MCBRIDE God‘s Will (RCA) 3056 16 2511 +36 737123 179 18 9501
15 @ DIERKS BENTLEY Lot Of Leavin’ Left To Do (Capitol) 3029 203 2496 +171 72960 5116 13 10213
16 () LONESTAR Class Reunion [That Used To Be Us) (BNA/ 2713 26 2199 +32 64355 809 14 9712
17 @ BLAINE LARSEN How Do You Get That Lonely (Giantslayer/BNA) 2520 40 2103 +55 60459 1498 19  89j3
19 @ KEITH URBAN Making Memories Of Us (Capitol) 2480 393 2020 +293 58448 9022 5 102/4
25 @ GEORGE STRAIT You'll Be There (MCA/ 2224 630 1781 +434 49571 15560 3 988
20 m BLAKE SHELTON Goodhyé Time {Warner Bros.) 2192 128 1811 +87 51722 2952 14  96/2
" 18 LEE ANN WOMACK | May Hate Myself In The Morning (MCA) 2141 -1254 1687 -981 52886 -28493 24 71N
21 O BIG & RICH Big Time (Wamer Bros.) 2105 87 1668  +62 50034 2125 10 88/0
22 @ DARRYL WORLEY If Something Should Happen (DreamWorks) 2076 285 1692 +242 43032 7014 9 993
26 @ RASCAL FLATTS Fast Cars And Freedom (L yric Street) 1851 281 1495 +246 43977 6332 5 958
24 @ PHIL VASSAR I'll Take Thét As A Yes (The Hot Tub Song) /Arista/ 1839 180 1502 +148 44250 3535 20 78/4
28 @ ALAN JACKSON The Talkin' Song Repair Blues (Arista) 1428 189 1197 +159 30979 4030 4 8311
27 @ SHEDAISY Don’t Worry ‘Bout A Thing (Lyric Street) 1388 81 1100 +62 33138 1773 12 762
23 25 SHANIA TWAIN Don't! (Mercury/IDJMG) 1285 478 949  -409 31359 9730 14 570
30 @ KEITH ANDERSON Pickin’ Wildflowers (4rista/ 1280 184 971 +142 30074 4291 16 624
29 @ BOBBY PINSON Don’t Ask Me How | Know (RCA) 1225 106 1029 +99 29494 2263 7 734
31 €@ TRAVIS TRITT I See Me (Columbia) 974 32 859  +48 24357 914 8 652
34 @ PAT GREEN Baby Doll (Umversal/Republic/Mercury) 939 135 805 +113 21878 3259 7 574
32 @ TRICK PONY It's A Heartache (Asylum/Curb) 904 33 742 +28 21657 1024 9 541
35 € REBAMCENTIRE My Sister (MC4) 884 100 735  +88 21410 2963 6 60/4
33 32 BUDDY JEWELL If She Were Any Other Woman (Columbia) 805 15 703 18 19335 -347 10 512
36 @ HANNA-MCEUEN Something Like A Broken Heart /MCA) 660 20 537 +24 15602 747 8 460
38 €D VANZANT Help Somehodw} {Columbia) 629 106 561  +93 15955 3237 4  55/8
37 @ BRIAN MCCOMAS The Middle Of Nowhere {Lyric Street) 569 43 432 +33 12624 1076 7 36N
45 @ SUGARLAND Something More (Mercury) 517 259 414 +226 11723 4983 2 4N
39 @ LEANN RIMES Probably Wouldn't Be This Way (4sylum/Curb) 510 53 434 +41 11382 1495 4 372
40 GEORGE CANYON My Nﬁne {Universal South) 448 2 400 +2 10120 67 7 330
4 @ AARON LINES Waitin' On ;“Yhe Wonderful (BVA) 419 56 323 +41 10365 1434 13 2501
44 @ HOT APPLE PIE Hillbillies ‘/DreamWar/(s/ 384 120 315 +95 8897 2701 4 359
43 @ LAUREN LUCAS What You Ain’t Gonna Get (Warner Bros.) 304 35 223 +30 6664 919 3 211
49 @ JAMIE O'NEAL Somebody’s Hero (Capitol) 281 141 255  +123 6165 3016 2 30114
42 43 ZONA JONES Two Hearts (0/Quarterback) 272 27 263 -24 5450 -868 8 251
46 @ DIAMOND RIO One Believer (Arista) 244 16 181 +8 5202 282 6 16/0
47 45 AMBER DOTSON !'ll Try Anything (Capitol) 179 45 183 -40 3972 808 3 200
@ LEE ANN WOMACK He Oughta Know That By Now (MCA4) 178 165 137 +127 4164 3714 1 121
@ NEAL MCCOY Billy’s Got His Beer Goggles On /903) 177 76 121 +57 5124 2652 1 1212
@ JOSH GRACIN Stay With/Me (Brass Bed) (Lyric Street) 167 141 130 +111 3226 2708 1 1916
@ JASON ALDEAN Hicktown (BBR) 153 87 126 +74 3698 2089 1 18/10
50 ) GLENN CUMMINGS Good OId Days (Gulf Coast/ 148 6 144 +8 2977 105 2 1811
108 Country reporters. Songs ranked by total plays for the airplay week of Sunday 4/3 - Saturday 4/9.
© 2005 Radio & Records
"""" Promote your company, product, or event with
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COUNTRY CALLOUT AMERICA. 5y Pullseve

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES April 15, 2005
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of April 3-9.

ARTIST Title (Label)
CRAIG MORGAN That's What | Love About Sunday /BBR)
KENNY CHESNEY Anything But Mine (BNA)
SUGARLAND Baby Girl (Mercury/
TRACE ADKINS Songs About Me (Capitol)
BROOKS & DUNN It’s Getting Better All The Time (Arista)

JOE NICHOLS What's A Guy Gotta Do (Universal South)

MONTGOMERY GENTRY Gone (Columbia)

ANDY GRIGGS If Heaven (RCA)

JEFF BATES Long, Slow Kisses (RCA/

JO DEE MESSINA My Give A Damn’s Busted (Curfy/
TIM MCGRAW Drugs Or Jesus (Curly)

TOBY KEITH Honkytonk U (DreamWorks)

MARTINA MCBRIDE God's Will (RCA)

GRETCHEN WILSON Homewrecker (£pic/

DIERKS BENTLEY Lot Of Leavin’ Left To Do (Capitol
KEITH ANDERSON Pickin’ Wildflowers (Arista)

BLAKE SHELTON Goodbye Time (Warner Bros.)
LONESTAR Class Reunion {That Used To Be Us) (BN4/
TRICK PONY It's A Heartache (Asy/um/Curb)

SHANIA TWAIN Don't! (Mercury/IDJMG)

KEITH URBAN Making Memories Of Us (Capitol)
SHEDAISY Don’t Worry ‘Bout A Thing /yric Street)
TRAVIS TRITT | See Me (Columbia)

BUDDY JEWELL If She Were Any Other Woman (Columbia)
RASCAL FLATTS Fast Cars And Freedom (Lyric Street/
BIG & RICH Big Time (Warner Bros.)

VAN ZANT Help Somebody (Columbia)

PAT GREEN Baby Doll (Universal/Republic/Mercury)
BOBBY PINSON Don't Ask Me How | Know (RCA)
GEORGE STRAIT You'll Be There (MCA/

ALAN JACKSON The Talkin' Song Repair Blues (Arista/

BLAINE LARSEN How Do You Get That Lonely (Gjantslayer/BNA)

LEE ANN WOMACK | May Hate Myself In The Morning (MCA4)

PHIL VASSAR I'll Take That As A Yes (The Hot Tub Song) /Arista)

DARRYL WORLEY |f Something Should Happen (DreamWorks)

TOTAL
POSITIVE

PASSION INDEX NEUTRAL FAMILIARITY DISLIKE DISLIKE
57.0% 883% 445 9s5% 0% 10% 03% | FIOT SCORES
a0.0%  785% 420  143%  955% 2.0% 0.8%
380%  775% 411 155%  98.3% 38% 15%
328%  725% 398  158%  96.0% 4.3% 35%
385%  71.8% 413 120%  903% 45% 2.0%
300%  708% 399  183%  94.8% 43% 1.5%
308%  69.3% 380  183%  96.3% 4.0% 4.8%
330%  68.8% 397  17.3%  938% 50% 2.8%
305%  68.8% 391  193%  963% 4.8% 35%
298%  67.0% 403  180%  89.0% 30% 1.0%
230%  665% 386  195%  938% 7.0% 0.8%
27.0%  660% 388  19.0%  93.0% 53% 2.8%
268%  653% 382  163%  933% 7.8% 4.0%
26.0%  643% 384  208%  935% 50% 3.5%
295%  643% 387  240% 953% 35% 35%
213%  543% 374 225%  86.0% 63% 3.0%
158%  525% 370  243%  84.3% 58% 1.8%
19.8%  520% 371 20.0%  845% 50% 3.5% | pleof400Country radio listeners.
205%  513% 357  258%  91.0% 83% 58%
19.3%  505% 374 233%  81.3% 53% 23%
153%  49.0% 363  243%  833% 83% 1.8%
21.3%  468% 375  168%  735% 7.0% 3.0%
16.0%  465% 355  235%  82.8% 8.8% 4.0%
123%  423% 358  21.0%  723% 55% 3.5%
165%  400% 364  208%  70.3% 75% 2.0%
185%  373% 359 200% 67.0% 7.5% 2.3%
113%  373% 352  213%  69.0% 8.3% 2.3%
13.8%  373% 355  218%  69.8% 8.8% 2.0%
85%  355% 354  213%  64.8% 6.8% 1.3%
130%  353% 344  27.8%  748% B8.3% 3.5%
8.0%  348% 354  230% 645% 55% 1.3%
108%  335% 350  20.8%  64.0% 7.5% 2.3%
83%  293% 335  240% 64.3% 73% 3.8%
75%  290% 346  18.0%  56.0% 7.5% 1.5%
65%  285% 332  16.0%  565% 7.% 50%

STRONGLY a1 1 OUT AMERIC Ao

This Week At
Callout America
By John Hart

T}:e power of a hit song is clear
as Craig Morgan’s “That's What |
Love About Sunday “ spends a
record-setting ninth week as the
No. 1 song overall and the No. 1
passion song at Callout America.
This song is the No. 1 song in all
cells male and female. Amazing!
Kenny Chesney is knocking on
. the door of the top spot with
“Anything But Mine,” which is in
the No. 2 slot for the week, up
from No. 3 last week. Chesney has
the No. 2 passion song in the sam-

Sugarland are still very active
and very strong with Country ra-
dio listeners. “Baby Girl” is the No.
3 song overall this week and the
No. 4 passion song. Female listen-
ers rank the song as the No. 2 song
overall and the No. 2 passion song.

Brooks and Dunn’s “It’s Getting
Better All the Time” stays strong in
the top five as the No. 5 song over-
all and the No. 3 passion song. Fe-
males rank it as the No. 4 song and
the No. 3 passion song. And 83%
of familiar listeners say they want
to hear it more on the radio.

Heads up — Tim McGraw’s
“Drugs or Jesus” begins to kick in,
moving from the No. 17 song last
week to No. 13 this week; it’s the
No. 13 passion song too. McGraw
has the No. 11 song with male lis-
teners and No. 13 with females.

& Records. © 2005 Bullseye Marketing Research Inc.

Total sample size is 400 persons weekly, with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) | like it a lot; in fact, it's one of my favorites; 4) 1 like
it; 3) It's OK, just s0-s0; 2) | don't like it; and 1) I strongly dislike it. The index score is an average of all 1-to-5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included in weekly caflout, songs must have entered the top 40
positions on R&R's Country airplay chart. The sample is composed of 400 25-54-year-olds who identify country as their favorite music and who fisten daily to competitive Country radio in the sample markets. The sample is 50% male/female and
evenly distributed in the 25-34. 35-44 and 45-54 demos. The sample is balanced by region and markets within each region. Buliseye Callout is conducted in these regions and markets. SOUTH: Charteston, SC; Charlotte; Baton Rouge; Nashville;
Atlanta. MIDWEST: Flint, MI; Indianapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg; Rochester, NY; Springfield, MA; Providence; Washington, DC. WEST: Modesto, CA; Salt Lake City; Colorado Springs, CO; Portland, OR; Houston. © 2005 Radio

Can you imagine...
a world without children?
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That's why we are working every day to find cures for life-threatening
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1s cured, and cvery discase is defeated.
Because we can't imagine a world
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f N
(" RaleTheMusic.com

America’s Best Testing Country Songs
12 + For The Week Ending 4/15/05

Per. W M
Artist Titie (Label) TW LW  Famil. Burn 25-54 25-54 25-54

DIERKS BENTLEY Lot Of Leavin' Left To Do [Czpital) 421 407 B81% 6% 421 426 418
SUGARLAND Baby Girl (Mercury/ 419 415 98% 27% 419 423 AMT
ANDY GRIGGS If Heaven (RCA) 419 401 93% 20% 418 436 4.09
KEITH URBAN Making Memories Of Us (Capital! 419 - B6% 6% 417 443 AN
CRAIG MORGAN That's What | Love About Sunday (B8R) 418 425 9%% 25% 419 435 4.10
JOE NICHOLS What's A Guy Gotta Do (Universal South) 443 408 97% 16% 411 412 4.10
BLAKE SHELTON Goodbye Time (Warner Bros.) 413 415 7% 6% 419 442 408
BROOKS & DUNN It's Getting Better All The Time fArista/ 4.12 408 97% 20% 412 428 403
BLAINE LARSEN How Do You Get... (Giantslayer/BNA) 411 410 82% 17% 445 435 4.04
MARTINA MCBRIDE God's Will (RCA/ 405 401 98% 28% 4.05 431 392
TRACE ADKINS Songs About Me (Capitol) 404 396 95% 17% 405 407 404
KENNY CHESNEY Anything But Mine (BNA/ 403 408 97% 23% 399 406 395
JEFF BATES Long, Slow Kisses (RCA/ 401 389 78% 13% 408 428 398
MONTGOMERY GENTRY Gone (Columbia) 399 405 97% 27% 397 404 393
JO DEE MESSINA My Give A Damn’s Busted (Curty 396 393 94% 20% 397 413 389
RASCAL FLATTS Fast Cars And Freedom [Lyric Street/  3.94 - 53% 9% 38 408 3.76
BILLY DEAN Let Them Be Little {Curby) 392 401 97% 30% 395 427 378
LEE ANN WOMACK | May Hate Myself... (MCA) 392 399 97% 27% 398 402 396
GRETCHEN WILSON Homewrecker (Epic/ 392 395 92% 16% 389 378 395
DARRYL WORLEY If Something... (DreamWorks) 392 387 60% 9% 391 398 389
PHIL VASSAR I'll Take That As A Yes... (Arista) 388 377 93% 22% 382 398 375
BOBBY PINSON Don't Ask Me How | Know (REA/ 3.87 - 4% 5% 386 381 387
JAMIE O'NEAL Trying To Find Atlantis (Capital) 384 380 94% 29% 380 364 3388
SHEDAISY Don't Worry ‘Bout A Thing (Lyric Street/ 384 385 67% 11% 383 388 3.81
TIM MCGRAW Drugs Or Jesus (Curb/ 380 376 94% 25% 380 410 3565
TOBY KEITH Honkytonk U (DreamiWorks/ 3717 318 93 25% 380 367 386
LONESTAR Class Reunion (That Used ToBe Usi BV4) 375 381 87% 20% 377 380 3.70
KEITH ANDERSON Pickin' Wildflowers (Arista/ 364 376 61% 14% 361 357 3862
BIG & RICH Big Time (Warmer Bros.) 351 368 75% 23% 342 338 34

Total sample size is 358 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much. 5 = like very
much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to repiace callout research. The resuits are intended to show opinions of participants on the the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by
\calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks. .

COUNTRY
\ "

~
RR  countryTOoP30 [Bivd
CANADA :
B st e vses B ks RS o
3 n JO DEE MESSINA My Give A Damn’s Busted (Curf) 567 +48 8 8/0
1 2 SUGARLAND Baby Girl (Mercury/ 550 -18 9 11/0
2 3 KENNY CHESNEY Anything But Mine /BN4/ 546 -16 1" 8/0
4 o MONTGOMERY GENTRY Gone (Columbia) 493 +8 12 1110
10 e CRAIG MORGAN That's What | Love About Sunday (BBR/ 492 +59 5 10/0
6 0 TOBY KEITH Honkytonk U (OreamWorks) 485 +14 7 12/0
7 oe AARON LINES Waitin' On The Wonderful (BN4/ 479 6 1 10/0
14 o GRETCHEN WILSON Homewrecker (Epic/ 465 +84 5 15/0
7 9 BROOKS & DUNN 1t's Getting Better Al The Time (Arista) 447 -5 15 13/0
" @* GEORGE CANYON My Name (Universal South) 444 +17 10 12/0
13 m* CAROLYN DAWN JOHNSON Dress Rehearsal (drista) 415 +23 9 120
8 124 SHANIA TWAIN Don't! Mercury/IDJME) 413 -30 " 13/0
16 @* EMERSON DRIVE If You Were My Girl (DreamWorks/ 383 +9 6 14{0
12 144 PAULBRANDT Home (Orange/Universal) 373 -26 1" 90
9 15 JOSH GRACIN Nothin' To Lose {Lyric Street/ n -n 17 11/0
15 16 TIMMCGRAW Drugs Or Jesus /Curb/ 363 -16 7 1110
17 m DIERKS BENTLEY Lot Of Leavin’ Left To Do (Caprta) 360 +25 5 910
22 @ KEITH URBAN Making Memories Of Us (Caprtol) o +33 3 10/2
28 @* ROAD HAMMERS I'm A Road... (Open Road/Universal) 319 +89 2 1312
20 @* DERIC RUTTAN Take The Wheel (Lyric Street/ 34 +8 4 141
23 @* BRAD JOHNER She Moved (Royalty) 308 +20 5 110
25 @ JOE NICHOLS What's A Guy Gotta Do (Universal South) 287 +22 7 6/0
21 23 MARTINA MCBRIDE God's Will (RCA/ 2713 17 7 6/0
27 @  TRACE ADKINS Songs About Me (Capital 251 +8 7
26 25 BLAINE LARSEN How Do You Get... (RCA/Sony BMG/ 250 -6 ) 10/0
30 @ BIG & RICH Big Time (Warner Bros.) 200 +33 2 80
18 27 BILLY DEAN Let Them Be Little (Curt) 233 -102 13 9/0
29 @* MICHAEL CAREY Watching You Watching Me (Ranbach) 224 +1 4 6/0
@* GEORGE STRAIT You'll Be There (MCA/ 222 +117 1 1413
19 30  RASCALFLATTS Bless The Broken Road (Lyric Street) 215 110 17 12{0
20 Canadian Cou reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 4/3-4/9. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.

QS are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon. Y,

Country’s Fall 12+ Share....

Continued from Page 44

7:18-7:47 and 18-24 women, which went 5:33-
5:59. Go figure.

The most serious declines were 18-24 men
(4:54-4:08) and 25-34 men (6:40-6:19). AC also
lost TSL among 18-49 men (five minutes), 25-
34 men (21 minutes), 45-54 men (13 minutes),
25-54 women (six minutes), 18-24 ten (11
minutes), 18-24 women (six minutes), 25-34
women (four minutes), 35-44 women (nine
minutes) and 45-54 women (three minutes).

AC had TSI gains among 18-49 women (15
minutes), 45-54 women (six minutes), 25-54
men (10 minutes), 25-34 men (seven minutes),
35-44 men (12 minutes) and 45-54 men (eight
minutes). AC’s TSL was flat among 25-34
women (7:32) and 35-44 men (8:52).

AC’s Audience Composition percentages
were up in two demos: 45-54 and 65+. Audi-
ence comp figures were down in 18-24 (8.4-
7.4), 25-34 (16.8-16.7), 35-44 (24-23.4) and 55-
64 (14.9-14.2). It was flatin 12-17, at 2.9. These
figures represent 18-year lows in the 18-24 and
25-34 cells.

Perennial Country competitor Oldies post-
ed its lowest share — 4.7 — since the 4.0 it had
in 1988. ATSL check of 20 age/ sex celis shows
no increases. TSL was down in 17 age/sex
demos and flat in the other three.

Another music format competing with

Country for adults is Classic Hits, formerly
classified as the '70s format. It was flat at 4.4,
and its TSL was up in eight of 16 age/sex cells.
The format’s TSL had the biggest gains among
35-44 women (5:37-7:35). Its greatest losses
came in 18-34 women (59 minutes), 25-34
women {51 minutes), 35-44 men (one hour, 22
minutes) and 45-64 men (41 minutes).

Classic Rock, a heavy 25-44 format, has
dipped 6.7, 6.5, 6.2, 5.9, 5.6 over the last five
fall books. It's interesting to watch this format
age as the population of the U.S. ages — a phe-
nomenon similar to what happens to Coun-
try as it goes from boom years, when we at-
tract lots of new, young listeners, to vears
when the format matures and skews older.
This is part of a cycle that continues until we
have another “rebirth.”

Back to Classic Rock, in fall 1986, 49.4% of
its audience was 25-34 and 14.7% of its audi-
ence was 35-44. This past fall 18.8% were 25-
34 and 32.6% were 35-44.

Thanks to Katz Media Group Sr. VP/Stra-
tegic Planning Gerry Boehme and Katz Me-
dia Group Dimensions VP/Director of Re-
search Lisa Chiljean for allowing us to share
their research. Hopefully, you'll find it valu-
able as both a snapshot of how Country is far-
ing on a national basis and as a tool to get a
sense of how your station is performing as
compared to the national Country format av-
erages.

NEW & ACTIVE

LAUREN LUCAS What You Ain't Gonna Get (Warner Bros.)
Total Plays: 233, Total Stations: 36, Adds: 4

JASON ALDEAN Hicktown (BBA)
Total Plays: 190, Total Stations:; 36, Adds: 7

BLUE COUNTY That Summer Song (4sy/um/Curb/
Total Plays: 161, Total Stations: 22, Adds: 8

MIRANDA LAMBERT Bring Me Down /Fpic/
Total Plays: 147, Total Stations: 32, Adds: 17

AMANDA WILKINSON No More Me And You (Universal South)
Total Plays: 127, Total Stations: 17, Adds: 2

