
Fox programing chief Sandy Grushow and FBC Chair-
man Lucie Saihany high-five in celebration. 

that market, WCGV(TV). 
Theoretically, ABC could have 

to worry about Hearst, which has 
its V H F affi l iates in two of the 
Fox-New World markets—Kansas 
City (where NBC loses to Fox) and 
M i l w a u k e e ( aga in , C B S ) . But 
given the s t rong corpora te ties 
between Hearst and ABC's parent, 
Capital Ci t ies /ABC, a switch is 
considered unlikely by most. 

The market-by-market handi-
capping: 

Dallas—The audience loss to 
CBS here could equal more than a 
quarter of the total damage. Fortu-
na te ly , D a l l a s has a f o u r t h V, 
KTVT(TV), but if Gaylord won't sell 
or sign on, CBS will have to try to steal 
f r o m ABC or N B C or perhaps add 
insult to injury by negotiating with Fox 
to buy its former owned station. UHF 
KDAF(TV). V i a c o m / P a r a m o u n t a lso 
owns a U there. 

Detroit—As described above, CBS 
might try stealing away the ABC affili-
ate owned by Sciipps Howard. Other 
CBS options include going after NBC 
af f i l i a te WDIV(TV), a l though owner 
Post-Newsweek has a local sports fran-
chise and NBC has sports. The soon-
to-be-ex-Fox affiliate, WKBD, belongs 
to Viacom/Paramount. 

Atlanta—CBS's potential audience 
loss here is substantial and, unlike Dal-
las, there is no fourth V. Once again, 
unless it can steal away the N B C or 
ABC affiliates owned by Gannett and 
Cox, respectively, CBS may be faced 
with buying WATL, the Fox O&O, which 
Fox said it will spin off. 

Cleveland—Another t h r e e - V H F 
market facing CBS. NBC seems pro-
tected, since it partly owns its affiliate, 
WKYC. Unless it can strike a deal with 

Scripps Howard for ABC's affiliate, 
CBS's other options are all UHF, in-
cluding Malri te 's soon-to-be-ex-Fox 
affiliate, woio, and Cannell Communi-
cation's WUAB(TV). 

Tampa—The third largest potential 
audience loss facing CBS. If it wants 
V ' s in Detroit and Cleveland, CBS 
might have to make a deal with Scripps 
Howard and take WFTS, its UHF (and 
s o o n - t o - b e - e x - F o x a f f i l i a t e ) here . 
Alternately, it could try to switch to 
Media General's NBC affiliate, WFLA, 
or Great American ' s ABC affi l iate, 
WTSP. GACC recently sold four sta-
tions to New World included in last 
week's switch, but the sale also used 
up tax losses to shelter the gain on any 
further sales. Still, the right price might 
buy CBS a V. Stanley Hubbard also 
owns a U here. 

St. Louis- Here ABC suffered the 
affiliate defection. Fortunately, there is 
another V in the market, Koplar Com-
munications' KPLR, which has an own-
ership restructuring deal on file at the 
FCC. Ted Koplar, however, recently 

hasn ' t done a deal he ended up 
liking and could presumably be 
talked into something else. Con-
sidering Viacom's debt load, it, 
too, might be a seller of CBS af-
filiate KMOV, although any Capi-
tal C i t i e s / A B C V H F purchase 
here would put it within 0.3% of 
the FCC's 25% coverage cap. Not 
to be counted out is the soon-to-
be-ex-Fox affiliate, KDNL, owned 
by River City, which is building a 
news operation. 

Phoenix—CBS has an option 
here. Meredith's VHF, KPHO, has a 
verbal agreement but no signed 
contract yet with the soon-to-be 
Warner Bros, network. Scr ipps 

Howard's soon-to-be-ex-Fox affiliate, 
KNXV, has the already-mentioned group 
leverage and also has invested heavily 
in a start-up news operation. Other 
CBS options include trying to buy or 
move to ABC affiliate KTVK or to Gan-
nett 's NBC affiliate KPNX. 

Milwaukee—CBS's better options in 
this three-V market include trying to 
steal the Milwaukee Journal's NBC 
affiliate, WTMJ, or talk to Sinclair Com-
munications, which owns U and soon-
to-be-ex-Fox affiliate WCGV and holds 
an option to buy Gaylord's U, WVTV. 

Kansas City—NBC is the victim. It 
would be hard to take Hearst's KMBC 
from ABC. The CBS VHF affiliate is 
owned by Meredith, which also has the 
s t a t ion C B S m a y be s e e k i n g in 
Phoenix. On the U H F side there is 
Scripps Howard's soon-to-be-ex-Fox 
affiliate, KSHB, and ABRY Communi-
cations' KSMO. 

Greensboro/High Point/Winston 
Salem—ABC's strategy in this three-V 
market is complicated. Any VHF pur-
chase would create a grade-B signal 
over lap with its af f i l ia te in nearby 
Raleigh-Durham. Its options are to try 
to steal away Gannet t ' s WFMY f rom 
CBS or Pulitzer's wxti from NBC. The 
UHF options include Act Ill 's soon-to-
be-ex-Fox affiliate, WNRW. 

Birmingham—This market will be 
confusing for ABC, CBS and NBC, 
The former lost its affilation, but the 
affiliates of the last two will both be up 
for sale. Sinclair Communica t ion ' s 
WTTO is also a contender. 

Austin—Even though this is the 
smallest of the 12 markets, CBS is los-
ing an affiliate with a strong signal. 
Unless it can persuade Gannett's KVUE 
to drop ABC, it faces ending up on a U, 
either LIN's NBC affiliate KXAN or the 
soon-to-be-ex-Fox affiliate KBVO. • 

Argyle socks away profit 
New World's $717 million purchase of Argyle Television generated its own 
buzz. That price was more than double the $320 million Argyle paid less 
than a year ago for the four VHF affiliates: KTVI(TV) St. Louis, WVTM(TV) Birm-
ingham, Ala.; KDFW(TV) Dallas and KTBC(TV) Austin, Tex. 

Argyle President Blake Byrne, termed the sale—technically structured as 
an option to buy—"bittersweet." The windfall profit to be realized by Argyle's 
shareholders is attributable to a number of factors, including improved oper-
ating revenue, and the fact that the previous price was discounted because 
Argyle's minority-headed ownership structure allowed the stations' previous 
owner, Times Mirror, to defer tax on its gain. 

Another factor is the higher multiple of a TV station's profit buyers are will-
ing to pay today. That New World has more than one way to profit from a TV 
station (see stories) Is yet another reason for the price it was willing to pay. 

New World this week is expected to make yet another purchase 
announcement, that of WSMV(TV) Nashville. —GF 




