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Figures 
FEBRUARY & MARCH 

1935 
NEW SOUTH WALES 

February 
New Issues ,,,, 4,403 
Renewals ,,,, ,,,, 14,479 
CaP.cellations,,,, 896 
Monthly Total 269,394 
Nett Increase,,,, 3, 507 
Population Ratio,,,, . . 10.22 

VICTORIA 
New Issues ,,,, 2,915 
R enewals,,,, ,,,, ,,,, 12,541 
Cancellations,,,, 919 
Monthly Total 229,756 
Nett Increase,, ,, 1,996 
Potiulation Ratio,,,, 12, 52 

. QUEENSLAND 
New Issues .,,, 1,314' 
Renewals ,,,, .,,, 3,283 
Cancellations.,, , 1;468 
Monthly Total 63, 703 
Nett Increase,, ,, 154 
Population Ratio... . 6.64 

SOUTH AUSTRALIA 
New Issues ,, ,. 1,129 
Renewals ,,,. ,,,, 3,376 
Cabcellations.,.. 544 
Munthly Total 73, 7.56 
Nett Increase,,,, 585 
Population Ratio,,,, 12, 53 

March 
4,612 

t4, 98,0 
1,664 

272,342 
2,948 
10,29 

3,883 
12,sl33' 

1,523 
232,116 

2,360 
l 2,63' 

1,270 
3,711 

368 
64,605 

902 
6,74 

1,233 
3,928 

581 
74,408 

652 
12,62 

WESTERN AUSTRALIA 
N ew Issues .. ,, 675 
Renewals,,,, ,, .. 1,585 
Cancellations,,,, 129 
Monthly Total 38, 5 50 
N ctt Increase,,., 5 46 
Population Ratio.,.. 8. 71 

TASMANIA 
New Issues . ,,, 504 
Renewals ,,,, .,. , 666 
Ca;JCellations,,,, 270 
M<'nthly Total 19,320 
Nett Increase,, ,. 234 
Population Ratio,, ., 8.48 

COMMONWEALTH 
New Issues .,,. 10,940 
Renewals ,,,, .,,, 35,930 
Cancellatiom,,,, 4,226 
Monthly Total 694,479 
Nett Increase,, ,, 6,714 
Population Ratio,,,, 10.38 
The above figures include-
Total Free Licences 

10 the .l}lind ,,,, 
Total Paid Experi

mental Licences 

1,530 

1,237 

861 
1,922 

162 
39,249 

699 
8.87 

487 
828 
321 

19,486 
166 

8,42 

12,346 
38,307 
4,61 <) 

702.206 
7,727 
10.47 

1,545 

1,251 

NEARING COMPLETION 
Radio Trade Anni•al - 1935 

Edition 
O rders .Executed strictly in ro'tation 

PRICE - 5/- POST FREE 
BOX . 3765 G.P.O., SYDNEY 

BROADCASTING BUSINES$ 

Apri/ 26th, I935 

Latest -=I{ecord Releases· U Ill I() It= 11:2 11 lr 

Regal~Zonophone 
G.22330- "Sweeaneai:. Joe, The Candy 

Man," played by The Rhythmic Trouba; 
dours, and "You're Nothin' But a· Noth
in'" (from Walt Disney's Silly Sym
phony "The Flying Mouse") played by 
Billy Cotton and His Band. 

, Columbia . 
D0-1343- "0ne Good Tune Deserves 

Another," and "I Think I Can" (from 
film " Brewster's Millions" ) sung by Jack 
Buchanan, comedian . 

LONG DISTANCE 
TELEPHONE 

For Broa~<;asting Purposes 

I N .~a~ely a decade the pra~ice of 
u~d1~mg telei>hone trunk lines for 
picking up programmes at points re

mote from the transmitting station and · 
of effeeting simultaneous transmissions of. 
programmes· by stations located in various 
parts of the· Commonwealth has pro
gressed to such an extent that these fea
tures are now almost of hourly occur
rence. The first simultaneous broadcast 
of a really national character involving 
the use of trunk lines took place about 
August 1925, when a transmission from 
Melbourne to Sydney, Brisbane and Ade
laide was effected. 

Few people realise tqe enormous de
~and made o_n the long distance tele
phone system of Australia for broadcast; 
ing purposes and the following figures 
are . of particular interest in this respect:-

Number of transmissions 
of programmes ov.er 

Year ended Trunk Lines 
December, 19 3 2 2, 118 
December, 1933 3,478 
December, 1934 . 7,679 

The aggregate length of lines used for 
these 7,679 relays exceeded 4 000 000 
miles, whilst the time for which t~lephone 
trunk line channels were diverted from 
their normal functions for these relays ag
gregated 15,000 hours . 

I N'U\\V 

RA DJO TRADE 
ANNUALforl935 

Over 300 pages of vitally. imp'ort
ant informa tio n, sectionalised a nd 
conveniently indexed. "Who's 
who" of the trade, Wholesalers 
and Manufactu rers' Dir~ctory; 
Buyers Guide, Acts and Reg ula. 
tions, Statistica l Data, Tar iffs , 
Broadcasting, and a host of other 
sections inc lud ing technical in
formation of highest value. 
Complete a nd authentic, the An
nual is a n essentia l to every 
member of the trade. Will be 
ready I st Ma y, 1935. Make sur& 

y of your copy now. ,- ----- ------, 
I SUBSCRIPTION FORM I 
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4 7 stations is the greatest number 
linked together for any simultaneous 
broadta_st in Australia and the leng"th of 
trunk line used on that occasion totalled 
11,000 miles. To link together all sta• 
ti~rns of the. National Broadcasting Ser· 
vice for a simultaneous transmission in
volves 4,400 miles of trunk line the 
capital .value of the plant employe'd ap
proximately £270,000. 

Readers will, therefore, appreciate the 
extent to which the long distance tele
phone servic~ is bound up with the pro
vision of satisfactory broadcast pro
grammes. There is no doubt that if 
these inter-connecting lines were not 
available, many events of outstanding im
portance or of unusual interest would 
only reach listeners within the normal 
range of the station ttansmitting the par
ticular event. 

j .. ,, ................. * for five (5) shillings I 

J N .. me.. . ................................ I 
I J I Address.. ... . .. .. ... . .. ....... ..... ..... I 
I ............. ... . I 
I * All postal ~o·t~~- .. ·~-~~: .. ·~~ ..... ~·~· -~-~~e 1 
I payable to Australian Radio Publications I 

Ltd., Sydney I 

'-------- . Printed by F. H. Booth & Son Ltd., 31 Burton Street, Sydney, !or the Publisher 0¥wald F Mlngay, 
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RAD-IO 
&ust Continue Free 
By D. V. K~tenhorn 
(Continued from last 'Week's issue of qjroadcasting qjusiness) 

Listener Discriminates 

T HIS may mean cluttering up the air 
with material that has little value 
or interest for the average listener 

but, while he has his choice among a 
score of stations · on his radio dial, th: s 
is unimportant. In an imperfect world 
every system has the defects of its quali
ties. The 600 broadcasting stations in 
the United States - present much inferior 
material, · cheap advertising arid objection• 
able propaganda, but they also present 
the world's finest programme material. 
The listener can tune out the one and 
tune in the other. Under the European 
'system there ·ls a choice of onl_y one or 
two national programmes, dommated. by 
a small group of government-controlled 
or government-influenced appointees, 
Many of these appointees have. the re
stricted conservative bureaucratic point of 
view. 

Most important is the question of free 
speech. No system in the world offers 
a freedom comparable to ours, Almost 
any individual who has something to say 
can find some American radio station that 
will let him say it. H e may be a crank, 
a self-exploiter, a fanatic or a man wit_h 
a real idea. If he has attracted pubhc 
interest, some radio station will give 
him a chance. No Government approval 
is required. 

Certain pol'cies of the Roosevelt ad
ministration are being attacked over a 
dozen radio stations in the United States 
every day of the week. If the speaken; 
are r~ponsible, they are frequently not re· 
qufred to submit manuscript. Banquet ad· 
dresses debates and public meetings are 
broadc;st night after night direct from 
the scene. Each day the radio audience 
participates in important discussions of 
political problems by outstandmg author 
ities. 

Nothing like our freedQm of discus
sion on the air prevails anywhere else 
in the world. 

Loud-Speaker Teaches 

F OR the first time in American his· 
tory the mass of our population, 
thanks to radio, has become poli

tically literate. The loud speaker has 
taught women_ vo~ers to take a keen .in• 
terest in political problems. O ur Govern
ment speaks to the people over the a'r 
and the people write back an d talk back, 
with the result that we are returning to 
the town meeting idea which popularisi:d 
politics· in th"e days of the Foufuii'ng · 
Fathers. Radio has organised 40,000,000 
American voters into a never-ending poli
tical meeting, often directed but in no 
sense controlled by the local State, and 
Federal units of government. In this 
meeting Government announces, explains 
and justifies its policies, while the oppo
sition denounces, questions and challen· 
ges. 

What a difference between th is happy 
state of affairs, and conditions in countries 
controlled by dictators. T here the gov• 
ernment-owned broadcasting stations put 
forth an unbroken stream of fulsome pro
paganda to prove that. those in power 
possess the ultimate wisdom of ~he age. 
No one may challenge their policies, or 
their decision. There is no question, no 
debate. Antagonism-there must be an· 
tagonism, since that is i~herent. in . hum.an 
nature'--is directed agamst ne1ghbounng 
peoples an d their governments. Interna
tional enmity is fostered thereby, to pro· 
mote unity at home. 

Radio ·in Russia 
T oo much of this naturally defeats it~ 

Sf'lf. J.n both Kussia and G_er many, broad· 

casting policy h,as recently been changed 
to avoid public indifference to b.roadcatit 
material. For years the Soviet regime 
used radio almost exclusively for propa
ganda. Entertainment was incidental and 
was presented so as to produce some spe· 
cial educational effect. In 1926, the direc
tor of- the principal Moscow station told 
me that h is radio mail indicated a large, 
unsatisfied demand for popular music. 
A t that time he was under instructions 
to restrict his musical offerings to opera 
and orchestral classics, with only. an occa· 
sional excursion- {iito R ussian·· folk music~ 

T here were propaganda speeches with
out end on every phase of Marxism. 
Even the children were subjected to a 
bombardment of propaganda they could 
not possibly underst,and or assimilate: 
During my travels about th e Soviet Union 
last summer, I found a decided chan.ge. 
Propaganda had become more subtle and 
indirect. The great Com intern (Com• 
munist International) station in Moscow, 
which had irritated every government in 
Europe by its direct advoc,acY: of .Com• 
mµ_ni~JJ) , .wa;; still sen.ding. Ollt m gh.tly pro• 
grammes in English, French, German, 
Spanish and other languages, but had 
changed their character. Inter~sti~g de• 
scriptions of various aspects o_f hfe 111 So• 
viet Russia under the benefi c1ent Rec,! re
gime h<'!d 'replaced direct prop;iganda ap
peal. Programmes were undoubtedly im
proved, 

(Continued on page 2 ) 
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Radio Must Continue Free • Ii• 

Continued from P ~ge 1 

More Entertainment 

T HERE was much more entertain
ment on all programmes. Popular 
music now receives considerable at

tention. Various stations in the pro
vinces have organised special orchestras 
of n<itive instruments to give their local 
listeners the particular kind of music with 
which they are most familiar and 1,vhich 
they like best. There are even jazz or
chestras as a special concession to what 
is considered a rather depraved taste. 

Almost every station has speech experts 
who read or tell stories over the air. The 
children are no longer expected to listen 
hours on end to expositions of Marxian 
theory. Instead, there is a fafry-tale hour 
around bedtime and the good old pre
Revolution fairy tale.s have regained stand
ing and popularity. Instead of direct 
Communist teaching, some of the stations 
present the most interesting editorials 
from Russian newspapers. These are 
naturally written by loyal Marxists, but 
the ideas are often presented in lively 
and entertaining fashion. 

In Germany, people soon got tired of 
Propaganda Minister Goebbel's attempt 
to devote the ·entire radio programme to 
a glorification of Nazidorn. In spite of 
every effort to advertise radio programmes 
in the controlled Nazi press, the num· 
ber of listeners fell off. 

Radio in Germany 

I N Germany the ,postman collects two 
marks a month from each radio set 
owner and those who stopPed listen

ing stopped paying. The government 
took warning and changed its broadcast 
policy. Some of the popular radio stars 
who had been dismissed were re-engaged. 
The11e was less · insistence on giving every 
aspect of the daily programme a propa
ganda flavour. But the German radio 
audience still gets more Nazi material 
than it wants and, of course, not so much 
as a whisper of dissent from any N azi 
idea or policy is permitted from any sta· 
,tion in the country. · 

As a result of this stultifying control 
over radio and the press, every intelligent 
German is hungry for real news from 
the outs;de world. He tunes in foreign 
programmes and makes a special effort to 
get the news broadcasts from other coun
tries. It is not considered good Nazi 
form to listen in on these and tuning 
in on Russian stations is positively ver
boten. In order that tattiing neighbours 
.may be kept in ign'orance, the German 
radio fan is once more using headphones. 
During the last year these headphones 
have come into fairly general use. They 
are particularly useful in picking up the 
.short-wave news. broadcasts sent out by 
·many European countries outside Ge~· 
many. 

Ours is Best ! 
Obviously every system of broadcast 

control and management has some handi· 

caps. It is my conclusion, after stuciy· 
ing methods used in a half dozen coun· 
tries, that ours is by far the best. We 
have a certain number of endowed sta· 
tions that are doing excellent work in 
developing class-room and adult education 
over the air. We could use more such 
stations, especially if they could be linkr 
together and developed by private en · 
dowment. A chain of stations extending 
across the country, divorced from com· 
mercialism, which would present pro· 
grammes entirely devoted to culture and 
education, would provide a valuable sup
plement to the existing radio chains. A 
decade ago I outlined a programme for 
such a national radio university. I still 
hope to see it realised. 

Such a chain must not be under Gov· 
ernment control, nor should there be any 
arbitrary reservation of wave lengths fo r 
endowed stations. They must justify 
themselves on the same basis of public 
convenience, interest and necessity as the· 
commercial stations. If the Federal Com
munications Commission should ever deny . 
educational stations fair consideration it 
would not take Congress long to supply 
the remedy. At present there is no 
evidence that there has been discrimina· 
tion against any station which has made 
even reasonably good use of its facihies . 

Factor in Education 

Local Advertisers 
know their Radio Stations 

• 3HA, serving the Western 
District of Victoria, has se
cured I 00 per cent. renew
als from its local Adver-
tisers. 

3HA 
HAMILTON 

BROADCASTING 
GOSSIP 

~ ONGRATULATIONS are no 
~ doubt pouring in to Mr. William 

Hill ("Bili!") Victorian Factory 
Representative for Stromberg-Carlson, on 
his play entitled "The Twenty-Fifth of 
April," which was broadcast over the Na
tional Network on Anzac Night at 9.25 
p.m. The play took exactly 50 minutes 
arid was a remarkably fine effort-the 
"effects" being particularly good. We lis
tened in--enjoyed it immensely, and now 
ofiier our congratulations to the author; 
Well done, Bill. Let's have some more 
some time. 

* * * 
Just how many Words do you think can 

be built from the letters in Constantin· 
ople? 3DB recently on behalf of Lady 
Talbot Milk Co., held a competition to 
determine this interesting fact, and from 
a field of over ten thousand entries the 
winner emerged claiming a total of 2, 769 .. 
A lthough a few of these were not al< 
lowed, he still remained the winner. En
tries of 1, 500 to 2,000 words were com
mon. The prize was worth £20. . 

T wenty regular features are now run
ning on 3UZ. Other Melbourne sta
tions are also running regular features,. 
so. it is apparent that this type of en
tertainment is welcomed in the Southqn 
City. . 

* :{: * 

S OME educational stations have 
dropped by the wayside, in the 

. fate of intelligent competition 
from commercial broadcasters. Many 
others are st'.ll on the air and ·are doing 
a better .iob with every passing year. 
Their work is supplemented by the com· 
mercial stations which have become in· 
creasingly hospitable to educational pro
grammes when these are intelligently Or· 
ganised and presented with some ceme of 
radio technique. The excellent radio 
mater';:il presented by . the University of 
Chicago by the: American Sch -Jo! of th e 
Air, and by t!1e National Advisory Coun· 
cil on Rad'o in Education show what can 
be done when ICaders in education and 
radio co-operate. 

Trial and error is still the best way of 
making progress in a new field. We are 
only beginning to learn how to present 
material on the air. It would be crip
pling and restrictive to previent continue 
ance of free experiment by inviting Gov
ernment intervention. Let us try to cure 
the ills we have rather than fly to others 
that we know not of. The commercial• 
ism and sensationalism of a part of our 
press is the price we pay for a free press. 
So with radio. There is already a great 
difforence between radio p'rogrammes of 
to-day and yesterday. They have ini
proved even more rapidly than public 
taste. This wholesome 2TOwth is bound 
to continue if we avoid the dead hand 
of Government control. 

A unique service in broadcasting . circles 
is being inaugurated by Mr. Syd. Tatham, 

. who is installing an independent studio, 
with recording equipment, in the 
M.U.I.0.0.F. Buildings, Sydney. This 
arrangement, it is understood, will per
mit of city clients being able to broad
cast over a special private land line to 
various country stations, so obviating the 
necessity of having to go through an 
existing city station . Already certain 
broadcasts have been put over this way, 
with good results. Further innovations 
in regard to this service are expected at 
an early date. 

* * * 
Radio firms are taking to broadcasting 

more seriously. H ealings and Hartleys, 
two people _new to broadcasting, h ave 
gone on to 3UZ for lengthy sessions. 
After all, why not? A very large pro' 
portion of sales this year are going to 
be by replacements, and what better me• 
dium for this purpose is there than broad
casting? 

. BROADCASTING BUSINESS 
May 3rd, I935 • 

Broadcasting Gosslp--(Continued) 

Mr. R. Lamb, Managin g Director of 
Broken Hill Station 2BH, was in Sydney 
over the Easter Holidays, and also visited 
Melbourne very recently. Mr. Lamb finds· 
it very beneficial to pay frequent 'v131ts 
to Adelaide, Melbourne -and Sydney, all 
of which is resulting in increased and 
very satisfactory business for the ever· 
growing and popular station 2BH. 

* * * 
Great changes are taking place in the 

studios of 3UZ Melbourne which are 
being entirely reconstructed ... The_ new 
studios, which are most amb1t1ous m de
sign, should be opened b~tween 6 and 8 
weeks from now. The bmlders have now 
started on the front portion of the bujl d
ing, and Nilsen's shop and 3UZ offices 
have been moved into the half. com
pleted new building in the rear. 

* * * 
Announcing "The Birth of the British 

Nation" a grand new radio feature, the 
Vacuum Oil Company utilise the popular . 
station 2GB, to put over this rom~nce 
of English history every Thursday mght 
at 9.15'. A very. commendable pro-
gramme. 

* * * 
" The Count of Monte Cristo" released 

in Melbourne from 3DB and 3A W is 
attracting considerable attention among 
listeners. The transcription (sponsored 
by Wood's Great Pepperm.int Cure) 1s 
particularly well done, and 1s one of the 
best that is running in Melbourne at the 
present time. 

* * * 
Mr. A. E. Bennett, Managing Director 

of 2GB sailed on W ednesday last for 
America'. He h as •been trying to get 
away for some weeks, and a t last wa.< 
able fo manage it. In his absence Mr. 
Millar will keep 2GB well on the air . 

* * * 
The Federation of B stations in Mel· 

bourne has a good friend in Raymond 
Dooley who looks after the secretarial 
work. ' Although the secretar):'ship is 
vested in G. L. Chilvers, public secre
taries it is the particular pidgeon of R.ID. 
to sh~pherd the broadcasting people. N ot 
always an easy job, either. · 

* * * 
Kellogg's Corn Flakes are trying to 

get an announcer with the proper. accent 
to put over a bedtime story senes fo r 
the British ·children, m a p rogramme to 
be broadcast from Radio Luxembourg. 

Maximum Results 
for Minimum 
Expenditure 

3AW 

No Matter Who Wins the 
Elections 

2HD·Ads 
will sell your goods 

Write Box 123 Newcastle, or Mr. 

E. A. Wood (BW2211), c/o A.WA, 

47 York Street, Sydney, N.S.W. 

Q uestions of programmes for English !is' 
teners present quite a problem for Ameri
can merchandisers who are anxious to 
"crash" the United ·Kingdom via radio. 

* * * 
Roy R ussell, A cting Manager of 3DB, 

distinguished himself on A nzac Day in 
his official capacity as checker of the 
numbers who marched in the parade. 
We believe his system is so accurate that 
he and his assistants can tell almost to 
the wery man how many arc in the parade 
before the last members have passed their 
stand. 

* * * 
Pathe News is going on the air in 

America as a newsreel sponsored by Em· 
erson (Bromo Seltzer) Company. The 
Pathe arrangement involves the me of the 
regular newsreel sound tracks for rebroad
casting on the air. 

:(: * * 
Dave Worrall, Manager of 3DB, is now 

in London after h aving had a very suc
cessful trip in U.S.A. He is scheduled to 
return in about another month . 

* * * 
Radio is expected to supplant the tele-

phone in . New York Stock Exchange ac
tiv'ties. Recently exchange offic1als had 
been testing radio in the matter of t rans
mitting stock quotations fr<)m the ex· 
change floor to the quotation room on the 
J 4th ' floor. Speed that is possible in such 
transmission by n1dio during . an active 
ma~ket is the principal factor which is 
e:o::pected to sway offis;ial decision in fa . 
vour of the broadcasts, where now such 
w,ork is done by telephone. 

* * ~' 
2HD (N.s.w:) is to be congratulated 

on the way its t ransmission reaches Mel· 
bourne. We were listening to . it the 
other night at a late hour and must say 
that it was superior to the oth er and 
stronger Sydney stations, who were trans
mitting at the same time. If the rest of 
2HD's coverage is as effective as this then 
it is no wonder they are signing up hig 
business. 

* * * 
U niverrnl Film Company in Hollywood 

has given the first real ·recognition by a 
film Company of broadcasting . as an ad
junct for the utilisation o_f its P'Cture 
talent. Universal has orgamsed an Ether 
Department to foster _a more general use 
of its artists. · This 1s diametrically the 
opp.osite view of the other m_ajor com
panies, except RKO, due to its N.B.-C. 
tie: While other compames pr~fessmg 
generally an opposition to the air as a · 

competing b1,1siness, and grudging~y al
lowing its personnel on the air, Universal 
is plunging into radio on the ~heory that 
broadcasting will further the mterests of 
films and keep its contractees before the 
public beyond the possibilities of films. 

* ' .. . ·. * . * 
Is it J. E. Ridley's car we see regu

larly parked in front of the "Age" office, 
Melbourne where the said gentleman's 
offices are ' located? If so, what is his 
formula for getting the policeman not to 
loo!c at his watch? 

* * 
The Columbia Broadcasting System 

(C.B.S.) is reported to be contemplating . 
the formation of a second network. It ; 
is said th ey have eyes on · the Seaboard . 
H ook-up which the American Broadcast• . 
ing Company is composed of, and to form .. 
a nucleus for C.B.S. second network. • 

* * * 
T he Canadian Radio Commission are' 

contemplating the immediate spending of 
$ J ,000,000 in a construction programme, . 
designed to give complete coast to co~st 
nationalisation of broadcast entertam
ment. It is anticipated that this will 
remove current complaints regarding in
adequate service and poor reception con, 
ditions in certain sections of the Do, 
minion . 

* * 
Chevrolet in A merica is launching the 

most extensive spot campaign yet unde_r
taken by an automobile manufacturer m 
radio . About 300 stations will be used 
in the t ranscription ballyhoo over. · a 
stretch of 39 weeks. P latters, each framed 
for l 5 minutes, will be run off at the 
rate of 3 per week . . 

* * * 
Stuart Bridgman, 3AW's Manager, has 

proved himself to be ver)'. facile on the 
debating platform. . In his ~rs.t appe<1r
ance in that capacity he bamshed. the 
other side, and topped th e poll in . mar~s. 
He was on a subject that he knew som.e
thing about-newspapers. Mr. Bridgman 
has very succeE0 fully brought , ney.rspap,er 
methods into play in broadcastmg. 

* * * 
The power of -br-0a_dcastin g .~1as made_ it-

self felt in the existmg election, part1cu
h.rly in N .S.W. T he Labour Party were 
far-seeing, and booke~ up a ve.ry efl;ec, 
tive radio h ook-up qmte some time ago, 
and it is unfortunate for the U .A.P. t!iat 
they failed to apprec;iate ~he. gro.wm g 
power of broadcasting. Better luck next 
time! 

THE RADIO AUDIENCE listens to 
what pleases it regardless of what educa
tors or reformers think good f?r it, and 
a programme must please the Listener . be
fore .it can accomplish an'Y other purpose. 

O ur staff is highly skilled in pro-
gramme presentation. 

WRITE TO 

2 BH Broken Hill 
We serve the biggest jll"ea in N.S,W., 
including the weahhiest mining district. in 

the world. 



THE LEE MURRAY 

PLAYERS OF 3A W 

Interest has been aroused 
by the announcement that 
the Lee Murray Players have 
been sponsored by Maize 
products. This band of 
pl,ayers is one of the best 
groups that is heard on the 
air in Australia and Maize 
Products are to be congrat\I• 
lated on securing their ser
vices from 3A W. The 
players from left to right 
are: Campbell Copelin, Ca
therine Neill, Lee Murray, 
Austin Milroy. 

Gordon Massey of the 3A W staff is 
· enjoying a short holid,ay in Sydney. He 

plans to look at some of the stations to 
glean ideas to help him with his pro
grammes. 

* • * 
The B.B.C. Charter will expire at the 

end of this year, and ,a Committee, under 
the chairmanship of Lord Ullswater, has 
been appointed to consider constitutional 
control and finance of broadcasting ser
vices in Great Britain, and to advise gen
erally on the conditions under whicli. the 
services, including broadcasting to Em· 
pire Television broadc,asting, and a sys
tem of wireless exchanges should be 
conducted thereafter. 

* . * * 
New data obtained from 125,000 per

. sonal interviews with all earlier data on 

. radio set ownership distribution Columbia 
Broadcasting System (C.B.S.) recently 
published a booklet showing there were 

. 21.455,799 homes in U.S.A. equipped 
with radios since January 1st; 193 5 or 
69.4 of all the homes in the country. 

* * * 
Mr. Don Hinchin, Managing Director 

of Magnavox Aust. Ltd., who manufac
ture Loud Speakers, returned last week 
after a trip to England and America. 
Mr. Hinchin says that London expects 
to h,ave a television service over a radius 
of 25 miles from Crystal Palace com
mencing October 1st. 

A marked contrast exists between 
broadcasting methods in England and 
America says Mr. Hinchin. Time on the 
air is so valuable in U .S.A. that pro• 
grammes are timed to a second. Although 
there still exists . a fair amount of direct 
or -blatant advertising, there is a defi.nite 
.sWing towards the "sponsored'.' tyf e of 
programme. As an example o the 

:. '1',apid-fire methods of clearing channels for 

o<~Ko:ii..1rY<.:A's:iii\ici n usiNEsl 
-'X-1~}· .>rd, 19.>5• 
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"paid" programmes, the news bulletins 
are put over so fast that they can be 
understood only with difficulty, even by 
Americans! Mr. Hinchin found the un
hurried programmes put over by the 
B.B.C. in England much more pleasant 
and soothing. 

* * * 
A new item on Station iSM's pro· 

New Issues .. 
Renewals .... . 
Cancellations ... . 
Monthly Total 
Nett Increase ... . 
Population Ratio ... 

February 
4,403 

14,479 
896 

269,3 94 
3,507 
10.22 

VICTORIA 
New Issues .... 2,915 
Renewals .... .. .. 12, 541 
Cancellations.... 919 
Monthly Total 229,756 
Nett Increase.... 1,996 
Population Ratio .. .. 12. 52 

QUEENSLAND 
New Issues ... . 1,314 
Renewals .. .. .... 3,283 
Cancellations... . 1,468 
Monthly Total 63, 703 
Nett Increase... . l 54 
Population Ratio. ... 6.64. 

SOUTH AUSTRALIA 
New Issue~ .... l 129 
Renewals ... . .... .... 3'.376 
Cancellations.... .... 544 
Monthly Total 73 756 
Nett Increase.... .... '585 
Population Ratio.... 12. 53 

March 
4,612 

14,980 
1,664 

272,342 
2,948 
10.29 

3,883 
12,938 

1, 523 
232,116 

2,360 
12.63 

1,270 
3,711 

368 
64,605 

902 
6.74 

1,233 
3,928 

581 
74,408 

652 
12.62 

gramme is News Flashes. Throughout 
every evening listeners are given a brief 
summary of news items as they are 
flashed 'through to s·ydney, ' from all o.,_;er 
the world. It is an up-to-the-minute ser• 
vice that beats the morning papers, and 
is made possible by a reciprocal tie·up 
with the "Labour Daily." WESTERN AUSTRALIA 

New Issues .... 675 · 
HISTORICAL PLAYS 

AT2HD 

This enterprising Newcastle Station has 
secured the broadcasting rights for New
castle of a line series of dramas based 
upon actual happenings during the late 
war. They are known as the Kay Seven 
Series and have to do with the closing 
stages of the war when British pluck and 
perseverance was making its weight felt, 
and the ingenuity of the Allied Secret 
Service was bringing discomfiture and dis
aster to the German machine. Stories of 

Renewals.. .. .. .. 1,585' 
Cancellations.... 129 
Monthly Total 38, 550 
N ctt Increase.... 5 46 
Population Ratio.... 8. 71 

TASMANIA 
N1'W Issues 
Renewals ... . ... . 
Ca,1cellations ... . 
Mcnthly Total 
Nett Increase .... 
Population Ratio .. .. 

504 
666 
270 

19,320 
234 

8.48 

mystery ships, the deciphering of secret COMMONWEALTH 
codes salved from wrecks of German sub- New Issues .. .. 10,940 

1,530 

1,237 

marines and other thrilling narratives are Renewals .... . . .. 3 5' ,930 
presented with a dramatic fervour that Cancellatiom... . 4,226 
rekindles all the emotions occasioned by Monthly Total 694,479 
the original occurrence. Nett Increase.... 6, 714 

These dramas are presented by the Population Ratio... . 10.38 
2HD Radio Players- each Saturday ·even-' . Tb1!4bove figures <indude--
ing at 9 p .m. This talented company Total Free Licences 
of artists have already made a name 'for 10 the Blind ... . 
themselves in the district and are always Total Paid Experi-
assured of a good audience. mental Licences 

861 
1,922 

162 
39,249 

699 
8.87 

487 
828 
32 ! 

19,486 
166 

8.42 

12,346 
38,307 

4,619 
702,206 

7,727 
10.47 

1,545 

1,251 

Printed by F. H. Booth & Son Ltd., 31 Burton Street, SydnPy, for the Publisher. Oswald F. J.lingay, Woodside Avenue, 
Llndfteld, -of Auetrallan Radio Publications Ltd., 16 Castlereagh St., Sydney. 

The CVoice of the 
WESTERN DISTRICT 
Ocver Ten Thousand Hours on the cAir 

W HEN 3HA Hamilton, Victoria, 
celebrated its third birthday in 
October last year it had com· 

pletcd 10,000 hours of broadcasting. f?ur· 
ing this period the percentage of tune 
off the air due to failure in the trans
mitting equipment was ·one. of the . lowest 
in the records of broadcasting stations. 

3HA since its inception has seen a big 
increase in the number of licences in the 
Western District of Victoria. Within a 50-
mile radius of the station the percentage 
increase up to June of last ye~r was great.er 
than in any other area m Australia. 
Whereas the general ratio of licences to 
100 of population outside the m_etropoh
tan area in Victoria .(quarter endmg June 
30, 1934) was 6.83, that within a 50 
miles radius of 3HA w,as 7. 58. 

These figures indicate that 3HA broad
ca·sts in an area where one in every three 
homes has a licensed radio receiver and 
where the percentage of licenses is cc:in
siderably greater than that generally exist
ing in other country districts. The l'.opu· 
lation within 100 miles of Hamilton, 
which area the station adequately ~erves, 
exceeds 200,000 people. 

Within this area are such towns as 
Hamilton, Colac, Terang, Mount Gambier 
(S.A.), Nhill, Horsham, Ararat, W~rr• 
nambool Stawell and other towns of 1m· 
portance'. The spending _power of this 
area is particularly hig_h as _ it 1s_ the famous 
Western District of Victon,a with its sheep 
and dairying and the Wimmera wheat dis· 
trict. 

The success of 3HA is attributed to 
several factors. It is a 300 watt station 
-the highest power of any commercial 
station in Victoria, outside the metropoh· 
tan area, the type of programme (a large 
staff of announcers and feature announ• 
cers is retained and the best type of en• 
tertainment is provided) and the service 
•t gives .to ·i.ts advertisers are most efficient . 

3HA offers its sponsors a comprehen
sive merchandising service comprising free 
promotional announcements, !'.Lanning tie· 
in advertising in other media, conduct
ing contests, advertising programmes m 

. newspapers and . on screen slides~ local 
dealer contact with a view to tymg up 
with broadcast features, conducting re· 
search into response to programmes 
among dealers and making surveys of the 
listening audience's response, prov1dmg 
facilities for an audience to be present at 
a sponsor's broadcast and furnishing 
clients with suggestions as to sUltable 
dealers for new products. 

Indicative of the value to sponsors of 
3HA is the large sheaf of correspondence 
in the M anager's Office. A letter from 
a Hamilton client reads:-

"! wish to put on record my .appr~cia· 
tion of the service rendered to its clients 
by your station. . . 

With a business whose ramilicat10ns 
cover a considerable portion of Victoria, 
as well as the nearer parts of South 
Australia, I have discovered in 3HA the 
ideal medium of advertisement . Not only 
for its wide coverage and popular appeal, 
but also for the ,ability of the staff re
sponsible for the Co;111_Position and. an• 
nouncing of my ·publmty, I . am satisfied 
that 3HA Hamilton is unique among 
country broadcasting stations. As from 
to-day I wish to renew my contract with 

you. AN SETT'S MOTOR SERVICE 
(Sgd.) R . ANSETT 

When local advertisers make these . re• 
marks about a station it is a fair indica
tion of its worthiness. 

The Head Office of the Station is at 
299 Collins Street, Melbourne, where Mr. 
J. E. R idley, the Manager, is at present 
situated while the Sydney office Is with 
Mr. · J.' M. Mundell, "Age" Office, 43 
Hunter Street. 

"JANE · EYRE" BROCHURE 
Presented with the compliments of the 

Atlantic Union Oil Co. Ltd., sponsors of 
the "Jane Eyre" programme now being 
broadcast over many commercial stations, 
a brochure is being issued containing the 
portraits of the two stars n ow playing 
in the radio dramatisation .of "Jane E;:.rc." 

E llis Price as Edward Rochester, and 
Barbara Lothcrington as Jane Eyre, this 
souvenir is beautifully executed, and 
worthy of the reputation of Atlantic 
Union. It is being given to all listeners 
who request a copy of the same through 
listening to the excellent broadcasts spon
sored by Atlantic Union. 

MOBILOIL SPONSORS 
WONDERFUL 

PRODUCTION 
The sponsorship by the Va~uum Oil 

Co., of a session on Thursday nights o_ver 
2GB at 9 .15 p.m. dealing with The Birth 
of a Nation, the early history of the 
British Nation, must afford the large .army 
of listeners great satisfaction. 

I t is an excellent programme and very 
well produced. It is certainly worth the 
half-hour to listen to it, and m fact, one 
was quite sorry when it en ded. . 'J'hat is 
what one would call good advertism g. 
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