
BRISBANE 
as the first, and still foremost 
BRISBANE COMMERCIAL STATION 

At ""6 tell /IOU4 ~.,I 
WE'LL ALL BE HIPPY-,.. 
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VERNON LISLE 
CECIL SCOTT 
ROD GAINFORD 

and 
"REGGIE" QUARTLY 

with 
TUT COLTMAN'S MELODY BOYS 

The sensational successes of this 2UW 
STAFF-TEAM of Light Entertainers are 
on the lips of every listener. 

Programme them in your next Merchan
dising presentation! 

SNAPPY! SCINTILLATING SHOWS 
AWAIT SPONSORSHIP. 
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"WIRELESS LICENCES" IN WESTERN 
AUSTRALIA 

(By "Perth") 

In your editorial in issue of August 
29, re "wireless licences," you say: 
' . . . this shows there is something 
wrong in the State of Western Austra
lia, etc ... .' Considering the disabili
ties of the radio trade and the commer
cial stations, these two sections of the 
community are doing a pretty good job. 
There may be a decrease in licences 
compared with other States, but when 
licences have just about reached satura
tion point it is natural that there should 
be a slowing up. For instance, licence 
figures at the end of June show that 100 
per cent of the dwellings in the metro
politan area of Perth have radios.! A 
similar figure is given for the Katanning 
25 mile radius. In order to compare 
this with-say, Melbourne, go back to 
the figures you published on June· 6 for 
March 31: 
Melbourne: Met., 87%; 25, miles. 85%; 

50 miles, 83%. 
Perth: Met. 99%; 25 miles, 94%; 50 

miles, 93%. 
Then again the percentage of the 

whole State of Victoria is 75, and for 
Western Australia 76, which is second 
only to that of South Australia. 

Maybe there is .room for improvement 
in the country districts of W.A. (only 
56% at March 31)-but consider the 
difficulties. Generally speaking most 
well-known makes of receivers are 
higher in price than in the Eastern 
States. Selling costs are much greater 
as a result of the long distances between 
towns in this State of 975,000 square 
miles. Anywhere in Victoria there 
would be scores of stations within 500 
miles ; in W.A. country districts there 
are two nationals and five commercials, 
with the nearest interstate stations 
1,500 miles away! Between breakfast 
and children's sessions the average 
number of transmission hours of each 
of the country commercials is three 
daily. Such disabilities do not help the 
sale of receivers-especially when the 
crops are only 3 to 6 inches high in most 
wheat. areas. 

2PK HOLDS THIRD 
BIRTHDAY BALL 

The third birthday ball of Station 2PK 
Parkes, N.S..W., is to be held at the 
Parkes Picture . Palace on Tuesday, 
October l, 1940. Dancing commences 
9 p.rri. 

The directors and management of the 
station are organising this function, and 
believe it will be a great success, as 
2PK has a big following in this western 
district of N.S.W. 

BOMB RELIEF FUND. 
The Shepparton unit (3SR) of "The 

Argus" Broadcasting Services, has opened 
an appeal for donations to the Melbourne 
Lord Mayor's Bomb Relief Appeal Fund. 
Jn four days an amount exceeding £80(} was 
received, and donations from 3SR's listen
ers continue to roll in. 

Commercial interests cannot be ex
pected to put up stations in great imm
bers all over the rather thinly populated 
areas. Transmission equipment at least 
is more costly by the time it is freight
ed to W.A. Income from national ad
vertisers is much less-many campaigns 
leave out this State, and not a single 
big show can be relayed from the east, 
as the only broadcastin·g channel is 
monopolised by th.e Commission. Copy
rig~t and other difficulties often make 
it impracticable to record these shows. 

In Perth itself-where there is ·such 
a high percentage of homes with radios, 
another disability is reported. Some 
advertisers are cutting down or out 
their their radio appropriation because 
"there are so many stations 'dividing' 
the audience." This would refer more 
to the local advertisers, most of whose 
appropriations are too small to sponsor 
even one big feature, and who therefore 
are inclined to spread announcements 
very thinly over all Pe·rth commercials . 
The authorities are permitting another 
commercial to be erected in the metro
politan area, making 5 plus two na
tionals-the same number as Melbourne 
-when the night station 3AK is. left 
out. Yet there is only a population of 
240,000 within 25 miles of Perth, com
pared with 1,121,000 for that of Mel
bourne. Only a few years ago the then 
P.M.G. told an important applicant for 
a transmitting licence, "that there 
would be no more stations erected with
in 30 miles of Perth." Since then 6PM, 
6WN, have been licenced, and shortly 
there will be 6LP. This state of affairs 
doe not help the owners of the country 
stations to expand their service to out
back listeners. All country commer
cials are controlled by the commercials 
at present "dividing" the city audience. 

Do you think now that "something 
needs investigation in the West, and 
that here's a job for the Radio Traders' 
Association to get their teeth into?" 

WEEKLY WAR COMMENTARY 
The Department of Information. re

cently advised the Federation of Com
mercial Broadcasting Stations that it 
was willing to make available to com
mercial stations the weekly commentary 
entitled "This Week of War," currently 
broadcast by the A.B.C. Network Sun
days at 6.15 p.m. The D. of I. offers to 
pay the cost of landlines to any stations 
desirous of taking the session on relay. 

CENSORSHIP AUTHORITY 
APPOINTED; 

In the "Commonwealth Gazette" of 
September 16, the Prime Minister, in his 
position of Minister of State for Informa
tion, appointed on September 13 Gordon 
Allan Melville to be the Broadcasting 
Censorshi]} Authority for the purposes 
under the National Security Regula
tions. 
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RADIO ART UNION NETTS 
£561 

At a recent meeting of the board 
management of the R.I.F. Club of S' 
ney, the president (Mr. A. R. Allen) i· 
nounced that the nett proceeds, to d·a 
of the Radio Art Union amounte 1 at 
£ 561/8/ 4. ( t 

The board .unanimously passed a . 
of thanks and congratulations to ' 0t 
committee of the Radio Art Union ( th 
sisting of Messrs. A. R. Allen ~o 
Dare, A. P. Hosking, Andrew 'F 11 
Brown, Oswald F. Mingay · and s O 
Dwyer) for the services rendered · 1r; 
them in bringing this art union to 'Y 
successful conclusion. 

A vote of !hanks was also passed t 
the hon. auditor of the art union, Mr 
E. S. Kelynack, of Kelynack and Big. 
man, chartered accountants, for volun. 
tary services rendered by him to the 
art union. 

Radio Art Union Ball 
The board of management also re. 

ceived a statement of income and ex. 
]}enditure for the Radio Art Union Ball 
as at September 3. Congratulation 
were the order of the day for the presi· 
dent, the chairman and members of the 
ball committee for the excellent result• 
achieved. . 

Mr. S. G. Dwyer, hon. secretary, and 
Miss E. C. Sharman, asst. secretary. 
were voted a small honorarium in ap. 
preciation of the excellent work carried 
out. 

Provident Fund Assistance 
The board approved of the granting 

of £ 10 to a case of hardship experi· 
enced by a member of the broadcasting 
industry. 

The board also requested the presi· 
dent to send a suitable letter to the 
Oatlands Golf Club committee for their 
generous offer in making their golf 
·course and country club available, free 
of charge, for the golf day on Septem· 
ber 24. 

HILTON HOSIERY TO USE 
MUSICAL QUIZ 

Hilton Hosiery Co. Pty. Ltd. will spon
sor a new musical quiz competition with 
the title "Hilton Hidden Headliners" 
over 3KZ, 2GB, 2HR and 6PR, com· 
mencing week ending September 2 · 
Excellent spot times have been secured. 
and the 15 minute session will be broad· 
cast over 3KZ every Wednesday at 7.45 
p.m., over 2GB and 2HR every Sunday 
at 7 p.m., and 6PR every Thursday at 
7.45 p.m. 

Commercials will stress the rapid dt:, 
velopment of Hilton "Sealed Silk 
Hosiery sales. This all-Australian co~1; 
pany has only been marketing thel 
branded hosiery for a]}proximately 1, 
months, and the results achieved to date 
have been remarkably good. It _is ex~ 
pected that the radio campaign will ad 
even greater impetus to th!'lir very suc
cessful merchandising effort. The ca:: 
paign is being placed and operated Y 

Catts-Patterson Co. {Vic.) Pty. Ltd. 
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EDITORIAL BRIEFS . . . 
* The insistence of Mr. Ellis Price in 

his attacks against the Australian 
Broadcasting Commission and his "ten
point plan" or rather ten questions he 
put up the other day, will certa inly 
make the new Postmaster-General 
scratch his head; particularly No. 9-
"Will the Com.mission tell the public' 
exactly how much money has been lost 
tQ date on the 'A.B.C. Journal'?" 

El where in this issue will be * se me interesting particulars from 
ound so Australia regarding the wire

Western h t st t h' h licences in t a a e, w 1c 
ess t the end of June last about 100 

I ow at of dwellings in the metropoli-
per cen Th' . 
un area had radio sets. . 1s ts a re-

arkable achievement. ~t 1s an a~s"".er 
remarks made in our ed 1tor1a,I to some 

A ust 29 when we commented on 
1 ue~ licences issued being only 1,220 

1he ~uly last as compared to 1,347 in 
Jori 1939. The article also dealt with 
u y, t t' the congestion due to too many s a tons 

being around the m~tropoli~an area. It 
would certainly be interesting to know 

ow all these station licences1 were 
uued to cover such a relatively thinly 
populated metropolis, as compared to, 
uy. Melbourne or Sydney. 

* The Federal election results are 
now in process of finalisation, i.e., so 
far as the House of Representatives is 
concerned. On Monday last, when this 
was written, it looked as if a National 
Government would be essential, but who 
will be the leader yet remains to be 
seen. Everybody in broadcasting was 
naturally interested to read Mr. Curtin's 
spleen against the commercial net
works, and his shedding of a few tears 
n regard to the commercial stations 

only paying poor artists · £3 a day for 
their work. Some of them are very 
ucky to get £3 a week, but of course 

we find good and bad in all professions 
and walks of life. Considering that a 
first-class fitter and turner making 
munitions for the protection of the coun
try only gets about £ 6 or £ 7 a week, 

is hard to see why some of the artists 
are entitled to any more. In any case, 
the main thing is that Mr. Curtin 
seems to have a very wrong impression 
and is wrongly informed as to the ser
vice given by the chains or networks to· 
the broadcast listeners of Australia. We 

ope to obtain definite informa,tion from 
authoritative sources on this subject 
and publish same in our next issue so 

at Mr. Curtin may be really informed 
~f the valuable service that is rendered 
Y network broadcasting in Australia. 

* The August licence figures just 
~•ued by the P.M.G.'s Department also 
1 ow a substantial improvement, and 
re a good barometer as to the effective
ess of radio as not only a means of en
ertainment, but as a real means of 

news propagation, particularly in coun
try areas. These figures shows that 
new issues for August of this year were 
21,565 as compared to 18,640 for August 
of last year. The nett increase this 
August was 2,699, whilst in August of 
last year there was actually a decrease 
of 552, but, of course, we must remem
ber that August of last year was during 
the very severe pre-war tension period 
when a lot of peo·ple failed to renew 
their licences. because of the prospect 
of war. 

* Cancellations over the Common
wealth for August were also less in num
ber than for August, 1939. 

New issues in N.S.W. were up from 
6,446 in August last year to 7,626 this 
August, and a nett increase of 1,470 was 
the result, as compared with a decrease 
of 2,946 last year. New issues in Vic
toria were 7,977 as compared to 6,566 
last year, and the nett increase in that 
State was only 323 as compared to 747 
August, 1939. 

New issues in Queensland were also 
up, from 2,302 to 2,554.. Cancellatio_ns 
were on the increase, and the nett in
crease was 715 this August as com
pared to 833 1,ast year. 

South Australia seems to have got 
very close to what one might call 
saturation point, and this August there 
was a decrease for the month of 303, 
as compared to an increase last year of 
105. The new issues for this August 
were 1,573 as compared to 1,594 last 
August. 

Western Australia had new issues of 
1,183 this August as compared to 1,151, 
with cancellations down to 660 from 
765 and the nett increase up to 523 from 
386. 

Tasmania showed a slight increase in 
new issues at 652 from 581, cancella
tions were increased up, to 690 from 258, 
whilst there was a nett decrease of 38 
as compared to an increase last year of 
323. 

The overall progress is very satisfac
tory, and the fact that 21,565 new issues 
were taken out over the Commonwealth, 
irres.pective of whether some already 
had a set and not a licence, indicates. 
that the broadcast programs are still a 
very potent factor in the daily life of 
the Australian home. 

It is very hard to reconcile the policy 
of the Federal Government in rationing 
paper when they allow losing proposi
tions like the "A.B.C. Weekly" to con
tinue, particularly when the losses come 
out of the listeners' money. If the Gov
ernment want more money to conduct 
their war effort, why don't they close 
down on these losing and unnecessary 
propositions. The press of Australia 
gave thousands and thousands of inches 
of free publicity to the A.B.C. programs 
before the "A.B.C. Weekly" was publish
ed. It certainly appears necessary that 
Mr. Price's demand for enquiry into the 
activities of the A.B.C. be heeded, be
cause the A.B.C. is spending the P'ublic's 
money and not its own. 

* We also have the interesting spec
tacle of Mr. Thorby, Postmaster-Gene
ral, and Mr. Cleary, chairman of the 
A.B.C., crossing swords with each other 
in the daily press. The P.M.G. took 
away £ 120,000 of the Commission's. in
come, and naturally Mr. Cleary object
ed. Inconsistency seems to have been 
evident in many phases of the late Gov
ernment's policy. 

* The other day the editorial staff of 
COMMERCIAL BROADCASTING was 
discussing the question of how many 
people attend various studios through
out the Commonwealth during the 
week's broadcasts, and also how many 
people take part in audience participa
tio·n shows. We had decided to make 
an investigation of this matter beca·uce 
in mny cases it was thought hundreds 
of thous•ands of people were giving per
sonal attention to broadcast programs, 
much as happened i11 America last year 
when the motion picture industry began 
to make ~ noise about the number of 
people who· were not goin_g to. the.atres 
but were spending more time tn listen
ing to the radio. We sympathise with 
our picture friends, but we are all c~n
cerned obviously, with the growing 
public 'interest in broadcasts, ~nd. so it 
was a pleasant surprise to receive tn the 

(Continued on page 4.) 
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Editorial Briefs 
(Continued from page 3.) 

next morning's mail from 3KZ Mel· 
bourne, d.etails of 'thi·S very subject 
which we had been discussing. 

The 3KZ people tell us--and you will 
read it in this issue-that over 110,000 
people attended their studios to see or 
take part in their various shows, and 
that 239,000 applications for admittance 
cards had been received by the station . 
They claim a grand total of 411,000 
people who have taken active part in 
3KZ's program for the year. They also 
point out that over 410,000 pieces of 
mail were received, including 239,000 re
quests for studio invitations, and 
171,000 entries for various station con
tests. Broadcasting is certainly big 
business at 3KZ. 

* It is indeed unfortunate that a Mel
bourne station last week accepted and 
broadcasted a political transcription 
allegedly sanctioned by the Secretary of 
the U.A.P. The actual broadcast simu
lated a German voice gloating over the 
prospects of the Government defeat at 
the Federal Election last Saturday. The 
record ing went on to show that with the 
present Government in power Australia 
is a strong link in the British Empire's 
defence, but with the Labor Party in 
power, divided in three sections, half
hearted interest in the war would dis
rupt the unity of the Empire and its war 
effort. . If Britain were to fall, Australia 
would automatically fall to the German 
Empire. An English voice concluded:
"Australians must vote for the Govern
ment candidates and win the war." This 
was followed by a provocative German 
ejacu lation, "Heil!" Somebody certainly 
slipped, and this sort of thing is no good 
for commercial broadcasting. 

* The broadcasting fraternity through
out Australia is naturally interested in 
quite a number of candidates. E. V. 
Roberts, Managing Director of 2WG 
Wagga, stood as an Independent for 
Hume, and up to last Tuesday had only 
scored 3,794 as against the lead ing 
U.C.P. candidate Collins, 19,131. Bad 
luck, 2WG. · In the Barton Electorate, 
where the celebrated Dr. Evatt scored 
a tremendous win over the U.A.P. can
didate, Albert Lane, almost the booby 
prize went to Bob Mackie, who stood as 
an Independent. He will be remembered 
on Sydney broadcasting stations some 
years ago. Our late Postmaster-General, 
Vic. Thorby, seems to be having a spot 
of difficulty at Calare, where the Labor 
candidate seems to have a good chance. 
If Thorby loses, we wonder who will be
come the new P.M.G. Bill McCall, U.A.P. 
candidate for Martin, may just about 
get home aga,inst the Labor man. Bill is 
one of the few Federal politicians who 
has fought for commercial radio in the 
Federal House, and it Is a great pity 
the commercial stations don't recognise 
his talents and his fight in their cause. 
Another ex-P.M,G., Eric Ha,rrison, got 
home well and truly at Wentworth. 

Quite a number thought the "stunt 
merchant," Norman Cowper, might win, 
but Eric seems to be in the money. Still 
another ex-P.M.G., Archie Cameron, got 
home easily in the Barker Electorate. 
Ex-radio commentator J . K. Morley tried 
his luck at Wentworth, but ran a. bad 
fourth. As a commentator with an 
attractive voice, he just isn't. That well
known air personality, "The Watchman," 
otherwise E. A. Mann, Independent, con
tested Flinders, but it doesn 't look as If 
he will get any better than third place. 
Many listeners hope he will continue as 
"The Watchman" rather than as a poli
tician. The general result of the elec
tions seems to indicate that the people 
prefer the Labor Party and that the 
Menzies Government ·policy does not 
meet with the most po·pular view. It ·Is 
hoped they will learn a lesson and show, 
by results, that they are interested in 
fighting this war quick and lively, rather 
than pottering around like a lot of old 
Chamberlains. 

* Australians, and .particularly the 
A.t.F., have always demanded "action,'' 
and plenty of it. Telling us how much 
money has been spent, or is proposed 
to be spent, means nothing. Munitions, 
guns, transport, equipment and trained 
men are the on ly things that will w in a 
war, provided the Government gives the 
army a fair go. You can't fight the Ger
mans with money, but you can with all 
the other things we have mentioned. If 
you don't believe us, get into the army 
yourself and try to shoot the enemy 
with pound notes. Action! Action! 
Action! With 1positive results is· neces· 
sary, "Q.A.B.L." That was the motto of 
my old A.t.F. Unit, and .still applies to
day. Get things done "quick and --
lively." 

0 . F. MINGAY, 

146 Foveaux Street, Sydney. 

CORRECTION 
In our issue of August 29, page 14, we 

mentioned that the enterprising Whit
ford Network of the west published 
figures setting out their sponsored time 
on three stations in minutes, and we 
said it was difficult to assume anything 
but that the Whitford Network took 
their cue from our previous suggestion 
that we would publish similar informa
tion for all the commercial stations of 
the Commonwealth. 

From Perth comes a letter from Frank 
Whitford, the live-wire managing dir
ector of the Whitford Network, who 
tells us that we are "all wrong," and 
that he got his idea from an opposition 
circular which, he said, claimed a vast 
quantity of sponsored time, in conse
quence of which his organisation set 
about to give accurate and specified 
times and names of sponsors. He also 
asked us to tell him if any other station 
in Australia puts out an audited cover
age map of paid birthday calls or war 
maps, as he would hate to be accused 
of copying any other organisation. 

"Atta," Frank! 
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2CH Daytime 
Feature Scores 
2,937 Listeners Demand 
Continuance of "Betty and Bob 

For some time past 2CH Sydney 
been broadcasting in its morning sea 
the popular serial "Betty and Bob." 8 

week the management of 2CH decld 
to test the listeners' apprecia tion or th 
serial and so they took it off the l> 
gram for two days. The first day 0 
Thursday last, th~y made an announ 
ment at that time that if the listen 
wanted the feature continued woe 
they write in to the station? 

This certainly tested the popuJarlt 
and the quick response of the 2CH au 
ience, because in the Thursday alte 
noon's mail almost 100 letters were r 
ceived, on Friday morning over a th°' 
sand, and Friday afternoon anotb 
thousand. Some letters contained !let 
tions, one having as many a s 95 nam 
dem.anding the return of this popula 
day-time se'rial on a popular station. 

The nett result of two announct 
ments made was that 2,937 radio hom 
wi·ote in immediately asking for the tea 
ture to be continued. 

An analysis of the dist ricts Crom 
where these 2,937 emanated is inter~t 
ing:-

Northern Suburbs . . . . 401 
Southern Suburbs . . . . 661 
Eastern Suburbs . . . . . . 397 
West'Elrn Suburbs . . . . 982 
Country . . . . . . . . . . 493 

It is obvious that "Betty and Bob 
will continue on 2CH, particularly when 
about 3,000 people write in within 21 
hours, and in addition hundreds o 
people rang the station, blocking th! 
telephone lines for hours. It ls con
servatively estimated that any station 
lucky if it gets 5 per cent of the aud 
ience to actually write in expressiDJ 
appreciation or even indignation. Even 
tn mail order circles in America the 
per cent. return is considered very good 

This interesting test of t he daytiID 
popularity of 2CH recalls to mind tbal 
when this particular feature was on th 
air in Adelaide, housewives hung notice! 
on the back d'oor for bakers, butchers 
and grocers to read : "Listening 
'Betty and Bob'-don't distur b." Baker! 
carts in the streets unable to mor 
untii "Betty and Bob" were off the air 
each day, and probably the same thini 
happens in the Sydney metropolital 
area when one considers the immedia~ 
response, all of which shows that ~ .. 
only has 2CH got a winner in "Be '' 
and Bob," but that the station itsel~ b&l 
a following which too many bus1ne 
men. fail to appreciate. 

This popularity of good daytime r::. 
tures is something that the average el1 
vertising man fails to realise, Jarg to 
because he, himself, never listens roar 
them, and maybe he hasn't direct P 
that the public listen to them. 

TIME-P.M-
: 
I 

6.15 I 
6.00 to I 

-1 
6.15 to 6.30 ·1 

e.30 to 6.45 I 
I 
I 

6.45 to 7.00 I 
I 
I 
I 

7 .00 to 7.15 I 
I 
I 
I 

7.15 to 7.30 I 
•I 

--1 
I 

7.30 to 7.45 I 
I 
I 
I 
I 
I 

7.45 to 8.00 I 
I 

. I --1 
I 

8.00 to 8.15 I 
I 
I 

8.15 to 8.30 I 
I 

8.30 to 8.45 I 
I 
I 

THIS IS THE EVENING PROGRAM FOR 
WEEK COMMENCING 30th OCT. 1940, FOR 

THE NEW 

M E L B 0 U R N E 
The Most Progressi,,e Radio Station in Victoria 

SUNDAY I MONDAY I TUESDAY WEDNESDAY THURSDAY 

HOLLYWOOD c.L--------_:A;_:V__:A:::_:t...:L:_::A_:_:B:_:L...:E:_ ________ A __ v_ A_ l_L_ A_ B_L_ E ____ -:---:---:::-
MOVl E- GO ROUN 

(Variety Program) " s p E E D G I B SO N " ( S E C ~ E T S E R V I C E T H R I L L E R) 

RESERVATION FOR B.B.C. NEWS RESERVATI ON FOR B.B.C. NEWS 

"SCRAPBOOK 
OF EMPIRE" 

(Drama) 

" THE AUSTRAL · 
ASIAN" 

(Musical) 

"SILAS 

MARNER" 

(Orama) 

NAME 

THE 

SINGER 

(Musical) 

AVAILABLE 

'-'SINGING 
STRINGS" 
(Musical) 

"HIGH W I DE AND HANDSOME " 
with Johnnie McMahon 

(Variety Progra m) 

AVAILABLE AV At LAB L .E 

" M A M A B L 0 0 M 'S 
(Comedy) 

SONG PUZZLE 
JACKPOTS · 

(Aud ience 
Participation) 

BROOD" 

"TOPI QUIZ" 
(Audience 

Pa rt i c i patio n) 

"TAKE IT OR 
LEAVE IT" 
JACKPOTS 
(Audience 

Participation) 

'YOUR OWN "THE I 
"THE HUNCHBACK l HUNCHBACK FAVOURITES" OF BEN AL!" 

OF BEN AL!" (Drama) 
(Orama) (Musical) 

"MRS. 'OLMES "REFLECTIONS 1

1 AND MRS. "THE 
HENTWHISTLE" BATTLE OF IN A 

I THE SEXES" I 
(Comedy) I WIN EGL ASS" 

"THE 
SINGING 

SALESMEN" 
(Musical) 

AVAILABLE 

"MAKE A BID" 
JACKPOTS 
(Audience 

Participation) 

"MRS. 'OLMES 
AND MRS. 

HENTWHISTLE" 

(Comedy) 

AVAILABLE (Audience I 
I Participation) (Musical) 

"HAPPY T L _ __:__::__.:__ ___ +--------,;---~-:::-:-:-:-:~-
OAYS" I "PAGEANT "SOUTHERN I "PAGEANT 

O F MELODY" SCENES" ! OF MELODY" 
I (M · I) (Musical) (Live Artist Variety) ! (Musical) us1ca I 

i I "THE ENEMY WI T HIN" 
845 I "THE ENEMY WITHIN" j AVAILABLE (2nd Series) (Orama) 
· to 9.00 li _____ j(~2~nd<!._~S~er~i!es~)~~(~O~r~a~m!:'..'.!.a)~ ____ L_ __ :_ ______ J_ ____ ...'..::~-=-~-:_--::=--:::::-=---:::-::~-;:---

--I I s RESERVATION FOR B.B.C. NEWS 9.00 to 9.15 I I RESERVATION FOR B.B . C.~N:_:E:_W.:.:_::__ ____________________ _ ---r 
I 
I 

9.15 to 9.30 I 

I 

"AUSTRALIA 

SPEAKS" 

(Federation 
Program) 

"GAGBUSTERS" 

(Comedy) 
(Audience 

Participation) 

"INSPECTOR SCOTT 
OF SCOTLAND YARD " 

(4th Series) (Drama) 

I A V AILAB L E 
9.30 to 9.45 J _____________ _!'..A~V~A~l-~L~A~B'._.'.:;L~E:::_ ___________ -::--=:--:--=-:---::::--:~-;;-~:,;-;-----~-

----1 " p I E R R E I N P E RS 0 N" 

9.45 to 10.00 1 

I 

I 10.00 to 10.10 I 

AVAILABLE (Audience Participation) (On relay) 

RESERVED FOR DIRECT ANNOUNCEMENTS 

GARDENING 
TALK 

(In 9th year) 

10.10 to~ 
1G.21) to 10•30 i-------.. -A- R_G_ U_ S __ N_ E_W __ S_" __ ( _R_e_la-y-ed from the Editor's Desk on relay to 3SR, 3UL, 3YB) 

STATION 3UZ 
45-47 Bourke Street 

Melbourne Vic. 

A. N. KEMSLEY 
General Manager 

S. E. BAUME 
· Sales Manager 

N.S.W. REPRESENTATIVE 
A. D. BOURKE 

Barrack Street. Sydney 
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Velmol 
• 

Gold Cup 
Radio Played Big Part 
Campaign 

m Unique 

NETWORK FACILITIES 
SIMPLIFIED ELECTION 
BROADCAST 

A four-State line up was the basis 
Macquarie Network election ser;· ' 
which included not only an interst~• 
exchange of figures by telephone b 1 

also direct interstate broadcast~ Ut 

commentaries on the progressive 0 

suits. r •. 

Radio, films, press and public partici
pation were all co-ordinated by Clinton
Williams in their Velmol hair setting 
lotion drive at the close of last month. 
Stations 2UW, 2CH, 2GB, 2SM and 2UE 
in Sydney, a.s well as 29 country sta
tions all participated in the campaign, 
which was one of the . most interesting
a climax to the steady flow of Velmol 
announcements which many stations 
throughout New South Wales and other 
States have been carrying for some 
time. 

Campaign was based on the Velmol 
1940 Gold Cup Hair Style Championship 
in which judging was divided into two 
divisions-preliminary held on August 
12 and the final on the night of August 
28 last. 

When entries closed, 116 hair styles 
had been entered, represented by 252 
separate photographs. From these the 
judges were to select ten only, as 
finalists. 

On August 12, the judges, Miss Diana 
Parmham, of the Minerva Theatre ; Mrs. 
Bergere, of the Australian "Women's 
Weekly"; Miss Cavanagh, of 2UW; Mr. 
John Evans, appointed by the Master 
Ladies' Hairdressers' Association; and Mr. 
Roy Jenkyns, representing Hartford Adver
tising Agency, and Clinton-Williams, were 
entertained at dinner and then set the task 
of seledion at the agency offices. 

Preliminary judging was completed by 11 
p.m., and by midnight the finalist photo
graphs had been prepared for publication 
in the August issue of the "Beauty Salon." 
Finalists were notified of their success the 
following day. 

Arrangements for the final judging night 
were proceeding steadily, and day by day, 
bookings for the State ballroom were 
rapidly increasing. By Friday, August 23, 
close on 800 hairdressers and their friends 
had announced their intention of being pre
sent, and as the capacity of the State ball
room is 500, it became obvious that .greater 
space would be needed. Arrangements 
were made to hire the Grace Auditorium. 

Trade displays and broadcasting arrange
ments were finalised on Tuesday, August 27. 

GRAND FASHION SHOW AND JUDGING 
NIGHT. 

On Wednesday night, August 28, the 
crowd began to arrive at 6.30 p.m.-an hour 
earlier than the invited time. By 7 p.m. 
the auditorium was more than half full . 
At 8 p.m. doors were closed against the 
crowd-at which time 1,300 were estimated 
to be in the auditorium, and a fair · number· 
had to be refused admission. 

Briefly, the program consisted of an ex
hibition of trade displays, introduction of 
the finalists to the audience finalists com
pleting the dressing of the heads in the 
miniature salons, mannequin parade by 
Curzons Ltd., final "live model" judging, 
and presentation of awards. 

The large audience was keen and enthu
siastic throughout the evening. Effective 
speeches were made by Mr. Bond, the pre
sident of the Master Ladies' Hairdressers' 
Association, and Mr. Evan Jones, secretary 
of the Association. 

The attendance was far greater than was 
a nticipated, and judging from comments 
from officials, trade representatives, and 
audience, the evening was a great success. 
A most businesslike and "public gathering" 
atmosphere was heightened by the very 

distinguished dressing and lighting of the 
auditorium-by the masses of flood lights 
and spotlights, and equipment of news 
gazette and press photographers-and the 
working of background music throughout 
the evening. 

The show was broadcast through 2UW 
Sydney at 9.5 to 9.10 p.m., and 9.45 to 10 
p.m., with special results given at 10.15 
p.m. \'Vith the exception of the actual re
sults these broadcasts were recorded at 
2UW on the Wednesday morning. 

Details of the championship were broad
cast through 29 country radio stations as 
advance publicity, in addition to para
graphs arranged in weekly and daily press, 
and a page of pictures in one Sunday 
paper of August 11. Subsequent news 
publicity was gained in the Sydi;ey daily 
press on Thursday, August 29. 

DISPLAY AT STORE. 
The winning styles and cups, and the 

whole 116 styles entered are displayed on 
the third floor of Curzons. This makes a 
most attractive display, complete with 
specially prepared display stands featuring 
the Velmol hair style championship. 
Notices of the Velmol exhibition have be·en 
placed in Curzon's ground floor window and 
counters. Curzon' s also inserted a para
graph in their Thursday night's advertise
ment in the "Sun." 

Radio stations 2UW, 2CH, 2UE, 2SM, 2GB 
are "plugging" in worn.en's sessions the 
"Exhibition of Hair Styles entered in the 
Velmol 1940 Hair Style Championship." 

SCREEN PUBLICITY. 
A very interesting and high-class gazette 

item-200 ft. of film-is to be included in 
news reel circuits. This film has been re
viewed, and promises to be equal in quality 
and interest to any Australian or overseas 
production. 

Stations linked were Macquarie Un it 
in New South Wales, Victoria, s0111 
Australia and Queensland. Expe . 
political commentators were on the sp~t 
in both Melbourne and Sydney, and th. 
program was so arranged as to Preseni 
not only a complete recital of detailed 
figures, but also analytical commer.. 
taries in explanation of the progressive 
figures. 

Something novel was introduced int, 
the 2GB transmission, by the inclusion 
of Arundel Nixon, King of the Cads 
who, added an entertaining element of 
comedy to brighten up the straight re
cital of figures . 

The interstate exchange of figu re 
was made possible by .a. continuou' 
telephone circuit, linking Sydney, MeJ. 
bourne and Adelaide, thus giving an in
stanteous and simultaneous release of 
all new figures posted · in each of the 
three tally rooms covering all StateR. 

The Saturday night service was on 
the air from 8.30 p.m. until approxi· 
mately 1.45 a.m. 

The service was continued on Sunday 
night from 10.15 to 11 p.m. in the sur
vey of the position throughout the 
Commonwealth. 

EFFICIENCY AND MODERN DESIGN IN NEW 
2CH STUDIO EQUIPMENT 

Striking view of a special transcription table which has been installed in No. 2 stud io 
in the new 2CH broadcasting block on the 11th and 12th floors of the A.W.A. BuifdinQI 
York Street, Sydney. Table includes four of the latest type R.C.A. pick-ups, contra 

panel, etc. (See pictures page 17) 
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as a candle to the tnoon 

"The past is dead. 
the future not ours, 
we have but the present. 

C.B.N. Sales: 

Sydney: 49 Market St. 
Melbourne: P. Sullivan, 18 Queen St. 
Brisbane: 4BC, Queen St. 

COMMONWEALTH 
"Fills the Bowl of the Night'' 

So does the fabulous magic of the 'Arabian Nights' 

pale to significance before the wonders of today . 

In homes in every street, in every corner of our 
land, little magic boxes play with melody, mirth 

and melancholy upon the pulse of a multitude . 

No fable told in the tents, no magic carpet this, but 

the dramatic achievement of our time. The part 

played by our age in the destiny of man. 

In 1940 the successful merchant uses this · magic to 
sell his goods, choosing the chain of stations which 

best keeps alive the traditions of the magic carpet, 

alternating its programs with the rare spice of 

entertainment which has made the C.B.N. circuit 

AUSTRALIA'S MOST POPULAR STATIONS. 

BROADCASTING 
NETWORK 
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WITH MALICE TOWARDS NONE 

Last week I was privileged to read a 
letter written to Mr. Edmond Samuels, 
Sydney's well known chemist, by the 
head of the Fox Film Corporation in 
America. "This is no idle guess," the let
ter ran, "take it from me, regardless of 
whether Roosevelt wins or loses the 
third Presidency, America will be in the 
war next spring." Meaning, springtime 
in America which commences 'round 
about March. Coming from a man who 
undoubtedly has his fingers on the pulse 
of American affairs, this news strikes an 
optimistic note in an otherwise depress
ing period. 

Thank goodness we can all breathe 
freely aga.in. The election battle is 
over. Radio stations, in particular 
heave a special sigh of relief, for never, 
in the history of Australian politics, has 
broadcasting played such a tremend
ously important part. On Saturday, 
after the polls had closed, candidates, 
members of their committees, and 
friends and helpers in all electorates, 
gathered together in various halls to 
hear the results by radio. A sacred 
hush fell as the counts were given. 
Figures spelt defeat or victory. It was 
an evening of high tension and of much 
excitment, especiaily in the committee 
rooms of the Hon. E. J. Harrison (late 
Postmaster - General), the endorsed 
U.A.P. candidate for Wentworth. Mr. 
Harrison rode to victory in spite of tre
mendous opposition, and .it was only 
natural that his supporters, when they 
heard of his success as it came through 
the radio, cried out "Hooray! Three 
cheers for good old Eric." So jubilant 
was one man that he shouted "Yes, and 
three hearty cheers for 2UW - it 
brought us the good news-didn't it?" 
Everybody cheered enthusiastically. 
Yes, it was 2UW that first acquainted 
Mr. Harrison with his victory. 

That, of course, was due to the fact 
that the man in charge of the set hap
pened to be a 2UW fan. However, Mr. 
Harrison isn't likely to forget that call
sign for a long time just the same. 
Among the business men assisting Mr. 
Harrison were Messrs. I. Buckingham 
(Buckinghams), F. Nettheim, A. Hunter 
(Nicholsons), and Asher Joel. 

When Vern. Sellars, popular baritone, 
was at 2UW, he was known at one 
peribd as the "Singing Salesman." 
Vern's yen for salesmanship has result
ed in his selling direct these days. If 
you walk up Hunter Street-a few doors 
from Castlereagh Street (that sounds 
like a Millard's ad., only the streets are 
a bit mixed), you'll see Mr. Sellars in 
his role of fruitologist. The shop was 
previously occupied by an Italian, who's 
probably still cursing Mussolini for pok
ing his nose into other people's busi
ness! 

By Valerie Chick 

Sumner Locke EUiott (of George Ed
wards productions) made a flying trip 
to Melbourne last week to be present 
at the first performance of his play, 
"Interval," in that city. The play ran 
for one week, and was a big success. 
Though only 21, Sumner is extraordin
arily gifted where writing, acting and 
producing are concerned. He is often 
referred to in Sydney theatrical circles 
as the "second Noel Coward." 

Every day, as we women pick up our 
newspaper and look at the social pages, 
we see pictures of glamorous lovelies 
"addressing invitations" for some war 
charity function, or "Miss XYZ-at Lady 
Richworthy's 'do' in aid of war funds." 
Yes, we look at these photos and we 
say to ourselves-"Very nice indeed, 
but-what about the hundreds of work~ 
ing girls, girls who spend all day at an 
office, help at home, and do their own 
laundering at week ends. What about 
the wonderful work they're doing 'in 
connection with Australia's war effort? 
No clamouring for photos in the press, 
no seeking of praise for their efforts
just a conscientious desire to do their 
bit as unobtrusively as possible. These 
are the girls for whom organis11tion of 
war functions and other similar activi
ties mean a real sacrifice. 

In advertising and broadcasting there 
are many such girls. At Goldberg's, for 
instance, we have Pat Smith and Jean 
Potter, two ardent workers for all kinds 
o.f war charities ~ Their "Beer and 
Curry" party, which was held recently 
at the Chelsea Club (State Building), 
was a great success. It resulted in 
over £ 8 profit, which will be used to 
buy wool for the feminine staff of Gold
berg's to knit into comforts for soldiers. 
Though Pat ·and Jean were the orgina
tors of the idea for this party, it wasn't 
long before they had the entire staff as 
enthusiastic helpers. It was a grand 
evening. 2CH generously donated their 
jazz band, and representatives from 
most agencies, broadcasting and record
ing companies, as well as advertisers, 
attended. 2GB came in the form of one 
Reg. Lane, Mr. and Mrs. Ashton, and 
Stan Clarke, Messrs. Sproule, Bert But
ton and Miss Joan Read from 2CH, Mr. 
and Mrs. Frank Darcy Fitzgerald 
(V.O.A.), F. B. Haines and Mr. 
Alan Ridley from 2GZ, Jack Arnold 
(Tatham's), J. Edwards and C. Fitz
patrick ("Man"), J. Lee (Atlantic 
Union Oil), Ben Palmer (2KA), and a 
score of other well known folk were pre
sent. 

Have just finished read1ng an in
teresting book on advertising by Mark 
O'Dea. He says: "It Pays to Advertise" 
-one of the most slanderous fallacies we 
face is this hackneyed, unctuous slogan. 
It isn't true. It does more harm than 
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good. "It pays to advertise" sancu11 
the superficial, it indicates to the 
knowing a magic which advertising d 
not care to claim. It promises that an 
or all advertising is profitable-an 
ference as dangerous as it is prevale 
among the laity. "It pays to advert1 
-once the title of a long run fare 
could be taken more seriously if th 
word "properly" were added. Mere ad
vertising or mere bulk of advertising 
can rarely be promised as profitabl 
Proper usage involves copy, of cours 
"It pays to advertise" would be still 
stronger if the word "continuously 
were added. Even fine advertising exe
cuted in a spasmodic or disorganisell 
manner is a weakness. Every great 
successful advertiser of to-day has Pro-
fited from cumulative effects. Co 
tinuity is the greatest creator and SUJ. 
tainer of momentum. Advertising is n 
game for the quitter. Advertising doee 
not jerk-it pulls. If stuck to, it wl 
exert an irresistible force." 

Last Minute Pick-ups-Melbourne 
minus its glamour ·boys. this week 
Dashing G. J. Montgomery Jackson 
(Paton's), John Taylor (3AW), and 
David Armstrong are over Sydney. And 
does Sydney know it? Eris bane's Iosa 
is 2UE's gain-new announcer, Sidney 
Everett, is sure to prove enormously 
popular. His morning and afternoon 
sessions, into which a thread of pbil«>
sophy is run, are delightful. There 
seems to be a tendency on the part o 
sponsors to disregard sessions contain 
ing philosophy. Yet, such sessions, if 
conducted well, can reach tremendou 
heights of popularity, mainly because 
every one of us, at some time or other 
needs hope and the strength of thoughts 
from great minds to keep us going. 
'Vomen particularly react to philosophy 
sessions. Mr. Everett is sincere abon 
his work, and this is very marked in bi 
announcing. Captain F. Lawrie (2KO 
won six medals in the last war. He bas 
three sons in the B.E.F., and his fourth 
is an army doctor. Of all things, t~ 
"Cap." has again enlisted-and now he 
a corporal! Promotion is sure to be 
rapid for this able and much experi 
enced soldier. 

NEVILLE MILLER RE-ELECTED 
Mr. Neville Miller, who has just com

pleted his first year as paid presideD 
of the National Association of Broad 
casters in America, was unanimous!J 
re-elected president for another on 
year term at the annual N.A.B. Conven 
tion last month. As his original con 
tract was not due to expire until nel 
year, the extension makes the new c~~ 
tract a two-years one. A substantl 
increase in his salary was also voted. 



RECORDINGS BANNED 
Broadcasters Must Watch all 
Listener Interests 

Continual vigilance on the part of the 
Australian Federation of Commercial 
Broadcasting Stations results, from time 
to time, in the banning of certain re
cordings from use by commercial broad
casters. Three outstanding numbers 
have recently come under this ban. 

Though numbers of broadcasting 
executives sometimes feel that such re
strictions are unwarranted there is no 
doubt that "the air" should be kept as 
free from "blue" material as is com
patible with good and sufficient enter
tainment. There is so much good 
wholesome music and other entertain
ment available for broadcast that it 
seems hardly necessary to risk offending 
the susceptibilities of even the smallest 
section of listeners. It is with this ideal 
before it that the A.F.C.B.S . from time 
to time advises its member stations 
when to desist from using a certain re
cording, or advising a ban on a new re· 
cording before it is broadcast if it is 
deemed unsuitable for broadcast pur
poses. 

The three latest additions to the 
broadcast self-imposed banned list by 
the Federation are the highly popular 
numbers, "She Had to Go and Lose It 
at the Astor" and "The Man Who 
Comes Around," which have been broad
cast by many stations (though not all 
stations) for months past, and the satire 
on commercial broadcasting "Here's 
Hooey," which was recently released, 
but never made the broadcast pick-up. 

It is understood that "Max Miller in 
the Theatre" (Parts 1 to 6), which was 
scheduled for release September 17, is 
another recording which will not reach 
listeners through broadcast receivers. 

It is quite apparent that many radio 
listeners object to any form of banning 
of popular numbers. However, if Slich 
numbers had never been broadcast it is 
not likely that the same listeners would 
hold it as a grudge against broadcasting 
stations. The safe course, therefore, is 
to give listeners no cause at all for 
complaint. 

"The Man Who Comes Around" and 

3DA 
WESTERN 
VICTORIA 

Head Office: 
239 COLLINS STREET, 

MELBOURNE, C.1 • . 
'PHONE: MX 4731 

B.B.C. NEWS 
CHANGES 

Major program alterations and gene
ral re-arrangements will have to be 
undertaken by all commercial stations 
following the announcement of project
ed alterations in B.B.C. news transmis
sions which the Federation advised 
would be effective as from Sunday next, 
September 29. Other alterations in 
B.B.C. news transmiss ions are scheduled 
to commence Sunday, October 6. 

From Sunday next, September 29, the 
9.30 E.S.T. transmission will commence 
at 9 p.m., and will comprise 15 minutes 
news and 15 minutes talk. 

Commencing Sunday October 6 the 
present short 6 p.m. (E.S.T.) session 
will be replaced by a 30 minutes' session 
from 6.30 p.m. to 7 p.m. Though at this 
writing no other details are available, it 
is thought that this session also will 
comprise 15 minutes news and 15 
minutes talk. 

One big program which will be affect
ed is the all-commercial station Sun
day night half-hour relay, "Australia 
Speaks," which hitherto has been broad
cast 9-9.30 p.m. 

The Sydney branch of the Federation 
has suggested that to meet this change, 
the B.B.C. news be ta~en from 9 to 9.15 
p.m., followed immediately by the "Aus
tralia Speaks" session instead of vice 
versa, and that all stations be linked up 
by land line for the 9 p.m. B.B.C. news 
as they would be for the "Australia 
Speaks" session. 

"She Had to Go and Lose it at the 
Astor" were judged the two most popu
lar recordings by Victorian wholesalers 
about the first week of September. Be
cause of that fact they were nominated 
for 3DB Melbourne's "Hit Parade" pro
gram on September 8, but the station 
had to announce that they were "not fit 
for general exhibition ." Following the 
announcement the station is reported to 
have received over 100 telephone calls 
objecting to the ban, while only two 
'phone calls registered approval and 
congratulations. 

Advertisers everywhere have proved 
that the comprehensive coverage of 
the V.B.N. represents radio value 
without equal in the widespread 
country markets of Victoria. Add 
this big buying audience to 
next campaign by including 
3TR-3SH. · 

COMMERCIAL STATIONS 
FURNISHING HUTS AT 
BATHURST CAMP 

Another magnificent gesture by NS . 
commercial broadcasting stations · -~\ 
revealed last week when it was lea \\a 
that of the ten 60 x 40 feet recre::~ed 
h~ts which have been built for the ~on 
d1ers at the Bathurst training camp 01· 
least seven will be completely equip' at 
by five of the Sydney stations and f:d 
country stations. The sixth Sydney 110 

tion,. 2SM, already maintains the CUs~a
Hut m the Sydney Domain. A 

Stations 2UW, 2GB 2CH 2UE · ' · , and 
2KY, 2KA and 2GZ have each und 
taken to completely furnish one h ei. 
The equip1nent to be provided inch dllt 
a piano, full size billiard table p1- e' 
pong table d · · · ' lllg. . , ra 10 receiver with ampJifiei· 
extens10ns, carpets, reading tab! 
shelves ll;nd writing bureaux, chairs a~1~ 
easy chairs. 

In each of these huts it is probal 1 
that a small plate will be erected i;t: 
mating that the hut has been outfitt ~ 
by contributions received from liste~
ers of such-and-such station. 

JIM LEIPER WAR BOND FU ND 
The late Jim Leiper; who was 2TM's 

Sydney representative at the time of hiR 
recent sudden death, was one of the 
most popular sales representatives in 
the city, and as a tangible token of the 
high esteem in which he was held the 
suggestion was put forward by so~e of 
his friends that this esteem could best 
be conveyed to his widow in a most ap
propriate form by the purchase on her 
behalf of a War Bond. 

A fund for the War Bond was opened 
last week, with Mr. Fred. Laurie (2KO) 
and B. Palmer (2KA) acting as a com
mittee, with Miss Kelly (2TM) hon. 
secretary. The directors of 2TM open
ed the subscription list with five 
guineas, while other subscription5 
amounting to £ 8/17 /6 were quickly ac
knowledged from Weston Co. Ltd., 2KA
KM, C. A. Monks, Commonwealth Bank. 
P . Clay and 2KO and others . 

3SH 
I 

NORTHERN 
VICTORIA 

Sydney: 
MACQUARIE BROAD
CAST! NG : SERVICES, 

29 BLIGH STREET, 
'PHONE : 87887 
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,, NEMY WITHIN" 
E thrilling radio serial, "Enemy 
Th~t ,, has been broadcast by over 50 

Wit~in, throughout the Commonwealth 
uons b L · · 't was produced y eg10nnarre. 

Dl'e I b . ' t d d _ . story is now emg pnn e an 
1 his k is being made available for 

b•' ?;0tion through commercial sta-
1,;tfl un a profitable basis. Publishers 

111 • c~MMERCIAL BROADCASTING 
f t alian Radio Publications Pty. 

us) rhave obtained the Australasian 
Lid. th' d' . 1 

1. hing rights for is ra 10 sena , 
1b IS fi d ' t 'b t' 
1 e prepared to con ne rs n u 10n 

~1\h~ book to commercial stations until 
D ,-ember 31 next. 

1 is suggested that the tens of thou-
1cts of listeners who followed this 

r~ial would be interested in. having the 
rinted story, and as a service to those 

r •teners it would be beneficial for com-
I- 'rcial stations to advise their listeners 

1~'.it they can supply th~s book at a price 
f ~/- per copy, includmg postage. 
The publishers are prepared to accept 

1 0111 the stations the names and ad
drt>sses of their listeners who have 

1rdered the book, and the posting can 
·~ carried out from the publisher's 
tfice direct to the listener, thus saving 

the station a lot of trouble and avoiding 
duplication of postage, at the same time 
•1aking a profit on each sale. 

As paper rationing is now in force, it 
preferable, particularly for those sta

tions who have broadcast this serial, to 
y and place a firm order with the pub-

1 hers for the quantity of books of 

ILLICITLY USING 
TRANSMITTER 

In the South Melbourne Court re
cently, before Mr. Meehan, P.M., Alfred 
John Swainger, of Farrell Street, Port 
Melbourne, was convicted of using a 
wireless transmitting set unlawfully. 
He was fined £3 with £1/1/- costs, and 
the magistrate ordered that all trans
mitting apparatus owned by Mr. Swain
ger be confiscated. 

Stanley Joseph Williams, radio in
spector, said that Swainger denied hav
ing operated a transmitter on a 5-metre 
wavelength since the war started. At 
Swainger's home he saw equipment 
which could be used for both receiving 
and transmitting messages. Some parts 
were missing. Previously he had heard 
records being broadcast after the call· 
sign ALZ, which Swainger admitted 
having used. 

The magistrate said he accepted the 
prosecutor's statement that there was 
no suggestion of subversive activity. 

CHANGE IN OWNERSHIP. 
Judd-Jones Advertising Se.r'vice:. On 

23/7/40 Eric R. Jones retired as a member 
of the firm, leaving· Caldwell W. Judd as 
the registered owner of this advertising 
service. 

which they believe they can satisfac
torily dispose. 

Please send your requirements to 
Australian Radio Publications, Box 3765, 
G.P.O., Sydney. 

BRISBANE KIDDIES RALLY TO 
PARSONS BROS.' SHOW 

There is no doubt about the popularity 
of 4BC Pals' Club and the sessions 
sponsored by Parsons Bros. and Co. Pty. 
Ltd., manufacturers of the famed Par
sons Rolled Oats. Recently when a 
Saturday morning concert arranged for 
the Pal's Club at Brisbane's Theatre 
Royal packed the place with 1,500 chil
dren, who threatened the demolition of 
the age-old structure when their lusty 
voices almost lifted the roof with com
_munity singing conducted by the 4BC 
aunts and uncles. Show was scheduled 
to start at 9.45 a.m., and the doors were 
to be opened at 9.15 a.m., but the line
up of the pals forced the management 
to open the doors at 8.30 a .m. Assist
ed by Theatre Royal artists, 4BC stars 
provided the pals with a lively show. 

The sponsor's product was to the fore 
throughout the sketches, and the 
Queensland manager for Parsons, Mr. 
Barney Irvine, spoke to the children 
from the stage. 

Admission to the theare was possible on 
presentation of animals printed on the 
packages of the sponsor's product, and a 
prize was presented to the pal who 
brought along the greatest number of these 
ani111als. 

The lucky winner presented no less than 
50 tangible evidences . that the stunt was tre
mendously successful, and gained for the 
sponsor direct sales as a result of carefully 
planned advertising. 

410 TOWNSVILLE 
The first choice of national _ and local advertisers 
to cover the wealthy Townsville, Ayr and Ingham 
Districts. 

THE FEATURES STILL COME TO 4TO: 

"Beauty in the Balance" 
"The Lone Ranger" . . 
"The Royal Adventure" 
"The Channings" .. 
"Every Walk of Life" 
"Tena and Tim" 

. . (Berlei) 
(Page Cycles) 

(Standard Taxis) 
. . (White Cabs) 

(Dalgetys) 

"Ports of Call" 
"Lorna Doone" 

"Personal Column" 

"Soldier of Fortune" 

· (Fostars Shoes) 
.. (Palings) 

(White Cabs) 

(Roxy Theatre) 

(Fostars Shoes) "Songs of Yesteryear" (Birch Carroll) 

4TO presents the finest day and evening programme, hence 4TO has 
the audience you want in Townsville, Ayr and Ingham districts. 

I 

All particulars from 

Amalgamated Wireless (A/sia) Lid. 
47 YORK STREET, 

SYDNEY 

COLONIAL MUTUAL BUILDING 

289 QUEEN STREET, 

BRISBANE 

167 QUEEN STREET, 

MELBOURNE 
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Re111arkable Record of Vacuu111 Cleaner 
Sales Rise with Broadcast Advertisi ~ 

Mr. T. C. Bluett, managing director, 
ascribes the success of his radio adver
tising to several salient features of his 
campaign, such as (1) the selection of 
the right broadcast times, (2) the use 
of the right type of entertainment, and 
(3) the right type of commercial copy 
which plugs home to listeners the right 
address in a form easy for them to re
member and recall. 

Speaking of advertising in a genera.I 
sense, Mr. Bluett said he thought that 
its success depended to a large degree 
upon its consistency. On 2UW Sydney, 
Vacuum Appliance Co. sponsors a quar
ter hour every Sunday evening from 
7.15 p.m., and ten minutes every Thurs
day morning at 10 o'clock, while a re
cent additional piece of broadcast selling 
is in the form of scatter announcements 
in the 2UW breakfast session. Both the 
Sunday and Thursday sessions are en
tirely composed of Paul Robeson melo
dies. 

"We selected Paul Robeson because of 
all singers we considered that he had 
the most general appeal to all types of 
listeners. Though some may be pas
sionately fond of his singing and others 
only just tolerate it, few if any would 
deliberately switch him off. We feel 
that he has a definite appeal to musical 
highbrows and to lowbrow alike, while 
even the most ardent Scot must admit 
that Robeson's rendering of Loch 
Lomond is something to toast." 

An analysis of Vacuum Appliance 
Co.'s sales records shows that since the 
introduction of broadcast advertising 
through 2UW four months ago turnover 
in the lines advertised have increased 
over 400 per cent. But radio advertis
ing had another vital and intensely in
teresting effect, i.e., it doubled the 
actual response from the press adver
tising of the same lines! 

Mr. Bluett explained that point. He 
said he was satisfied that what happen
ed was that listeners heard the session 
and announcements, and this created 
t.he desire to act upon the sales sug
gestion of the broadcast. Within a very 
short time they would see the small 
press advertisement and the desire 
created by radio would be transmitted 
h1to action. Part of the firm's merchan
dising scheme is to place the press ad
vertisements only on the two days cor
responding with the broadcast sessions. 

" ... ... 
:t 

Since commencing to use the radio medium of advertising som 
four months ago the management of Vacuum Appliance Co., which ~ 
a subsidiar>:' of T .. c. Bluett Pty. Ltd., of 49 Market Street, Sydney, has 
kept most _interesting sa!es records which demonstrate very forcefully 
what a selling power radio can be when properly used. The radio sales 
figures analysed in conjunction with the relative press advertising 
figures have proved particularly enlightening. 

TIME IN WEEKS 

Above is shown a graphic picture of the effect that radio advertising has had on 
the reconditioned vacuum cleaner business of Vacuum Appliance Co. The curves 
cover a period of 21 weeks, ending last week, and for the first seven weeks of this 
period, press advertising only was employed. At the end of the seventh week, radio 
advertising equal in cost to that previously used in the press was commenced and 
half of the press advertising was discontinued. The effects of this 50% increase in 
advertising expenditure are very evident. Not only is weekly unit turnover about 
four times as high as it was when radio advertising was commenced, bl.It the aver· 
age value of units sold has increased from under £9 to over £12! This last trend is 
made particularly evident at the 13-15 weeks period (6-8 weeks of radio) where a 
slight recession of average unit sales was accompanied by a marked increase of 
average unit value, resulting in an appreciable increase of cash turnover. A strik· 
ing comparison with this is provided by the curves during the "before radio" 
period, where, after an initial rise, the average unit value remained virtually con· 
stant for a period of five or six weeks, until the radio campaign commenced to take 

effect. 

An even more interesting fact is re
vealed by an analysis of the individual 
nurchases of the appliances before and 
since the radio campaign. But first it 
is necessary to disclose the firm's sales 
method, which briefly, is to offer recon
ditioned vacuum cleaners of a variety 
of 1nakes or brands at a flat rate of 
£3/19/6. The prospective customer is 

invited to inspect these machines which 
while being excellent value for the 
money are admittedly not up to the 
standard of a new cleaner or per
haps a reconditioned unit valued 
at ten or twelve pounds. The cus
tomer having arrived at the show-

room (which incidentally is on the mez· 
;:anine floor of the State Shoppin~ 
Block), it remains for the salesman or 
saleswoman to assure the customer that 
he or she is making the wisest pur· 
chase out of the price range of £ 3/19/6. 
up to as much as about £ 27 for the 
very best type of cleaner, all of which 
types are on display. 

Before the radio campaign the pre•· 
advertisements were bringing to the 
showrooms customers who invariabl)" 
purchased the £3/19/6 line. Soon after 
the radio campaign started there wa~ 
a notable change. The average price 0 

(Contiued opposite page.) 
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Selling Vacuum Cleaners 
Radio (Cont. from opp. page) 

9J 1 . ned cleaners, sold in increas
,econd tl~ers, rose steadily u~til it had 

II: num bOUt £ 10. This was taken as 
,eache<!- ation of the very important as· 
n i~d:~~t radio, in addition to selling 

!Pee 1 wer wage level customer, must 
o th.e 1° be roping in the higher wage 
de::i 11 ~1~ups. In fact, the following 

. is evidence of that fact. 
tone day recently a reputedly wealthy 
on who Jives in the eastern suburbs 
oma~o the showroom and asked to see 
Dl~acuum cleaners advertised over the 

he at £3/19/6. The salesman who at
d d her knew her very well by name 

nd erepute. He had been trying for 
narlY two years to enter her home for 

demonstration of a l~ading make of 
eaner, all without avail, and here she 
lked right into the showroom as a 

suit of the radio ad. Every woman 
,·eR a bargain but every good sales
n knows his job. and Mrs. X., of the 

stern suburbs walked out of the show-
00 111 the very proud and satisfied owner 
r not one but TWO of the highest 
riced cleaners in the showroom

£27 /10/-. 
i;0 successful has be.en Vacuum Ap-

llance Co.'s broadcast advertising of 
1 ruutn cleaners that with the launch
ni: last week of a refrigerator sales 

..ampaign they were able to offer sub-
tantial merchandising give-aways to 
arh of the first 100 purchasers of a re

f ii:erator. One announcement to this 
!feet on Sunday, September 15 last, re
ulted in sales of five refrigerators the 
ollowing morning! 
1 it broadcasting or is it Paul Robe
on? Our experience shows us that this 

nture into broadcast advertising has 
en the greatest sales boost of our his

ory," Mr. Bluett told COMMMERCIAL 
BROADCASTING, "but I rather think 
bat Paul Robeson can be put down as 

'ery great salesman." 
All commercial copy in the Paul 

R1>heson sessions sponsored by Vacuum 
ppliance Co. on 2UW is prepared by 

the station's copy. department, but has 
Ir. Bluett's personal supervision. 
What I do always insist on," he de
lared. "is that the ~ddress be well 
11Yen home." For example, we never 
Yen say "Market Street," but we drive 

h?me our address "in the State Shop
prn~ Block, State Theatre Building," to 
fl it indelibly on listeners' minds. 

• 
Vacuum 

Appliance 
Display 

Window, 
featuring 

Paul 
Robeson 

sessions on 
2uw on point
of-sa le posters. 

• 

"Coronets" Revival 
Many of Victoria's leading free-lance 

radio artists will augment the 3XY 
Players in the presentation of "Coronets 
of England," which has commenced a 
revival from 3XY Monday nights at 9 
o'clock. 

\Vith John Storr and Catharine Neill 
heading the cast playing the stellar 
roles of Henry VIII and Elizabeth, they 
will be supported by Norman \11/ister as 
Cardinal Wolsey, Marcia Hart as Anne 
Boleyn, Austin Milroy as Henry VII., 
Alfred Bristoe as Warham, Norman 
Shepherd as Cromwell, Noel Boyd as 
Mo.ry Tudor, Norman Carter as Bran
don, Pat Kennedy as Jane Seymoui., 
\Vilfred Spargo as Smeaton, in addition 
to many other well known radio players. 
Mayne Lynton is handling production. 

Making Quiz Appeal Even Wider 
Station 2KY is striking a novel note 

in the presentation of their "quiz jack
pot," at the Assembly Hall, Sydney, on 
Wednesday nights by extending an in
vitation to listeners and patrons alike 
to submit general-knowledge questions 
for the jackpot. 

A prize is offered the sender of every 
1uestion used, the sender being further 
re-imbursed by half of the prize money 
allotted the question if the contestant 
fails to give the correct answer. The 
other half of the prize money goes to 
the jackpot. 

This innovation provides followers of 
the jackpot with a triple chance of win
ning money, contestants for the "An
swer-team" being drawn from the audi
c:nce on Wednesday night. Each of the 
10 questions · carries a cash prize. 

Tandaco Products Sponsor 
"Golden Voice" 

An interesting· recorded program de
vised by 3XY Melbourne's program de
partment is "Golden Voice," which is 
now aired under sponsorship of Trading 
and Agency Co. (Tandaco Products) 
Tuesdays at 8.30 p.m. 

The whole of the music is comprised 

of Gladys Moncrieff successes. and the 
scripting is clevely devised to make the 
whole presentation a typical concert . 
feature . 

"Harmony Hour" Sponsorship 
Divided 

"Harmony Hour," 2UE's Sydney Sun
day morning program, featuring good 
well known musical items, has long 
been a favourite with listeners, and 
since its inception has been presented 
under the sponsorship of Symond's Fur
nishing Ltd. Recently Dearborn (Aust.) 
Pty. Ltd. (Dearborn Mercolised Wax) 
arranged to sponsor the second half of 
the hour program. 

Still More Program Features 
Luna Park, Melbourne, has ·chosen 

"The New 3UZ" to handle its live-artist 
quarter-hour three times weekly pro
gram under the title of "Pierre in Per
son." This is a relayed program from 
the Palais de Dause, St. Kilda, 9.45 p .m. 
Tuesday, 'Vednesday and Thursdays . 

Luna Park and the Palais are under 
the same management. These two big 
o.musement enterprises cater for the 
public en mass, and their management 
has a history of success in the enter
tainment business .. 

"Mama Bloom's Brood," a human in
terest program, broadcast Monday, 
Tuesday and Wednesdays at 7.15, and 
which created interest in Sydney when 
run on 2UW, commenced on 3UZ Sep
.tember 9, sponsored by Johnston 's Pty. 
Ltd. 

On Sat11rday night .Geoffrey James 
Montgomery Jackson produces and 
comperes a three-hour variety program 
entitled "Jackson's Jamboree." J ohnnie 
McMahon, jazz band soloist and the 
"Singing Announcer," start a special 
quarter-hour presentation at 6.45 Mon
day to Thursday inclusive, commencing 
on September 30. 

The latest news from "The New 3UZ" 
is that "The Enemy Within" (second 
series) commences a four time weekly 
playing on September 30. 

"Money for Nothing" 
Following on their sponsorship of the 

3A W Melbourne Sunday night show, 
"Money for Nothing," Lifesavers have 
launched a new "audicipation" program 
from the same station. 

Listed as "Movie Memories," the 
show is aired each Wednes.day night at 
8.15 and takes the form of a quiz for 
listeners only. Running 15 minutes it 
offers a test of film knowledge. Four 
cuts taken from the actual sound tracks 
of famous films are broadcast, and lis
teners are asked to name the actors or 
singers heard . Substantial cash prizes 
a re offered. 
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By 

suiting 
to-day's 
tastes 

POPULAR 
REQUEST 

MacRobertson's 
new programe 

"BY POPULAR REQUEST" 
featuring 

The Favourite Tunes 

of a Decade 

TUESDAY 
9-45 - 10-15 p.m 

ANOTHER 

2UE 
FEATURE 

N.A.B. PRESIDENT REVIEWS YEAR 
OF AMERICAN BROADCASTING 
War Proves Radio's National Service 

Commercial radio in America, l ike 
Australia, has suffered no s,erious set
back in consequence of war conditions. 
The presidential address of President 
Neville Mill er, of the National Associa
tion of Broadcasters, delivered before 
the N.A.B. annual convention in San 
Francisco, last month, shows very 
clearly the magnificent job which com
mercial radio stations in the United 
States are performing in giving the vast 
American public a complete entertain
ment, cultural and news service. 

Reviewing the past year's activities, 
Mr. Neville Miller said it had been 
radio's greatest year. The trend which 
had hitherto existed in all phases of 
radio continued throughout the year, 
and gave promise of continuing far into 
the future . 

"A constant growth in listening audi
ence was evident in the public's con
fidence and approval," said Mr. Miller, 
"and broadcasters have responped by 
steady improvement in the scope and 
policy of programs. 

"During the past year more than 
9,000 ,000 radio sets were sold, increas
ing the total number of sets in Ameri
can homes and automobiles to over 
45,000,000 . With less than 7 per cent 
of the world's population, our country 
has nearly a half of all · broadcasting 
stations and receiving sets, and a 
greater percentage of radio-equipped 
homes than any other nation," declared 
the president. 

He went on to point out that the 
American people want radio sets more 
than they want anything else in the line 
of electrical equipment, for more sets 

I 

were sold than electric irons, toas ter 
washing machines, or vacuum cleaner 
or any other electrical device. In var 
ous poll~ ra.dio had won first place tirn 
and aga1.n_ m the preference of Ameri. 
can fam1hes. The American radio . 
dustry had grown faster-in unit 1~· 
dollar volume and in public servi~ In 
than has the radio industry of any ot::
country. 

"Naturally, there is a reason for th · 
continued development and improv~. 
ment, and it is not hard to find, Neville 
Miller continued. "Radio has a tremen. 
dously intimate effect upon American 
life. To-day it is impossible t o conceivt 
of our way of life without radio. Anni· 
hilating space and distance, American 
radio has, in a short span of two de
cades, commanded the largest single 
audience of listeners ever gathered in 
the history of mankind-over 100,000,00o 
men, women and childi·en. To-day w 
receive a last-minute bulletin directh· 
from Europe as an everyday occurenc~ 
New cultural avenues have been opened 
and educational features developed. Ne11 
technical frontiers ,have been broken 
through in frequency modulation and 
television. However, a brilliant future 
surpassing all the achievements of the 
past, lies before us. It is our task tn 
consolidate our advances a long many 
fronts and to lay a firm foundation upon 
which the future structu,re of publi1 
service broadcasting and television may 
soon be built. 

FORCE FOR GOOD. 

"I am sure ·that broadcasters realise 
that radio, although mighty as a fo rce 

(Continued opposi te page.) 

It's like Christmas! 
• The "C.B. YEAR BOOK" only comes along once 

a year, but unlike the festive season, it comes to 
stay .. . and to work for you. This indispensable 
reference costs you only 10/ - a year to maintain 
on your pay-roll, and there are still some copies 
left. Write or ring Australian Radio Publications 
Pty. Ltd., Box 3765, G.P.O., Sydney. FL 3054. 
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American Broadcasting Reviewed (contd.) 

d can do equal evil. The experi
roi goo broad in the past year have all 
uce~J:arlY proved this fact, and have 

t00 .. d us to even greater effort to keep 
tit! e . 1 America free, free for all to 

radlO II · f 11 "d d k for all views o a s1 es, an 
pea breakfast to bedtime to fill the 

rrom f the American people with enter
da_Y 0ent education and news, reflect-
1a1n111 ' · t' · "bl 

3 culture and aspira 10n 11nposs1 e 
Inf: ny nation where democratic prin
n a . h 
1 Jes do not flouns . 
P·The broadcasters have borne well 

tbeir part of ,,radio's responsibility for 
he past year, added Mr. Miller. 

DEMAND FOR FREEDOM . 
He touched on a point which is also 

1t•ry pertinent to the Austr~lian" po.sition 
111 broadcasting ~hen he said: Without 
minimising the importance of ~ur tan-

"ble assets, may I emphasise the 
'. cessity for protecting our in tangible 
-sets such as freedom of speech, pub-

lk confidence, the basic value of adver
thing as a force in developing industry 
ind employment and freedom from un· 

11 .,cessary and burdensome Government 
r.,gulation. No one individual can alone 
protect these, but united we can-and 
to unite the industry, to organise the 
, 0 mmon effort , to promote a working 
together of competing units , to encour-

l("e a broader outlook based on research 
ind facts, and to mobilise the best ex
J•Prience and opinion in the industry
this is one of the major tasks of the 
.'.A.B. 

"Persistent effort has been maintain
• <I throughout the year to perfect the 
united front of the radio industry. With 
the enthusiastic co-operation of the 
iirectors and members who served as 
membership chairmen in the various 
."tates and areas, it is gratifying to re
port a gain in membership from 427 at 
the time of our last convention, to 462 
.1s of to-day. I cannot emphasise too 

trongly the need for continued and 
'1·erlasting effort to bring into member
hip every radio station in the United 

."tates." 
RADIO RECOGNISED. 

:\Tr. Miller reported that for the first 
time in the history of either major poli· 

I 

tical party, the platform of each party 
this year contains a radio plank. This 
was not only a well-deserved recogni
tion of the importance of radio, but in
dicated tha.t the leaders of Congress 
were well aware of their problems and 
encouraged them to believe that helpful 
legislation may be enacted in the not 
too distant future, giving to American 
radio by law the dignity and protection 
that has already been given by public 
opinion. 

PUBLIC RELATIONS. 

Dealing with ,public relations, the 
president made another strong point 
of which Australian broadcasters might 
well be cognisant. 

"In our community life to-day there 
are propagandists about and we in 
radio, like many other businesses, a.re 
in the line of fire," he de,clared. "Public 
opinion is the controlling factor in our 
Democracy, and therefore we have a 
legitimate interest in the public' s know
ing the real facts a.bout radio in all its 
manifold branches. To do the job right , 
it must be done both nationally and 
locally. During the past year ' we have 
endeavoured to do it nationally and to 
supply stations with the tools, weapons 
and ammunition to do it locally. . . . 
There has been a marked change in the 
attitude of educators generally witli 
reference to radio and radio relation
ship . The idea that education needed 
more time on the air has been aban
doned because of the realisation that 
educational radio needs not more, but 
less time on the air, and more time in 
preparation and rehearsal. Pressure 
for legislation to set aside specific time 
for educational programs has therefore 
been eliminated. 

"For some time, advertising has been 
under attack from several angles. It 
has been charged that advertising is 
wasteful and burdensome to the con
sumer, and that it gives an undue ad
vantage to large companies and thereby 
fosters monopoly. 

"These attacks are not directed 
against abuses in the use of advertising , 

(Continued page 19.) 

Thousands of Homes 
ARE TUNED NIGHTLY TO 

4WK .Warwick 
The popular station of the Darling Downs 

-------~-~------~effective 
results for Local and National 
advertisers is 4WK's best claim 
for your advertising--~---~,. 

REPRESENTATIVES-
A.W.A. SYDNEY MELBOURNE BRISBANE 

Ever has it been so. The child ex

erts a powerful influence on the 

adult. In many homes the ch ild con

trols the radio dial particularly be

tween 5 and 6 p .m. - and w hat the 

child hears at least one of its parents 

hears. Whilst the program.me may 

be designed to appeal to you ngsters, 

there's no reason in the wor ld why the 

product advertised should .not be one 

for adult consumption - part i cul arly 

for women. Time is cheaper bet ween 

5 and 6 p .. m ., and the aud ience is 

large. Why not sell your product to 

adults between 5 and 6 p.m. ? Con

tact our Sydney representat ive fqr 

rates and details of our programme. 
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GROCERS AND CHEMISTS 
SurYey Shows Retailers' Choice 

A very interesting survey was re
cently carried out by journalistic stud
ents at Kansas State College, Manhat
tan, under the direction of Prof. H. B. 
Summers. 

It revealed that retail druggists and 
grocers in Kansas in the majority, re
gard radio as the most effective national 
advertising medium for· the products 
they sell. 

A study of dealers' national advertis
ing preferences based on personal inter
views with 110 retail merchants ( 40 
drng store proprietors and 70 retail 
grocers) in eight Kansas communities, 
indicated that preference of druggists 
and grocers as to media ran generally 
parallel, tempered only by variation in 
types of products. 

Of the 40 druggists interviewed, 24 (or 
60%) had radio receiving sets in their 
stores. Of these 71.3% used them 
simply for entertainment, with only 
16.4% making an effort consistently to 
keep their sets tuned to programs ad
vertising products they sold. The re
mainder used their sets for both pur
poses. 

They were asked to indicate what 
type of radio program they considered 
most effective in nationally advertising 
products purchased by men and women 
respectively. . To reach men, the drug
gist gave most votes to programs fea
turing comedians and to sports broad

·-casts, each being mentioned by 46.3% 
of those interviewed. News was listed 
by 41%, quiz programs 35.9%, popular 
orchestras 25.7% 

Daytime serials were rated most effec
tive for advertising products used by 
women, with mentions from 67.5% of 
the druggists interviewed. In second 
})lace were evening dramatic shows, 
35.2%; popular orchestras, 29.7%; quiz 
programs, 18.8%; news broadcasts, 
16.4.%. 

Amongst the 70 grocers interviewed, 
51 % had radio sets in their stores, but 
only 11% used them deliberately to 
bring in programs advertising products 
sold in the store. Ratings of types of 
programs for advertising products pur
chased by men and by women followed 
the s;tme pattern as ratings made by the 
<lruggists. Sports programs were rated 
as most appealing to men with 46%, 
-comedians 41.3%, news 39.7%, quiz pro
grams 27%, popular orchestras 25.2%. 
Daytime serials led in appeal for women, 
with 51.6%, followed by evening dra
matic shows 33.8%, popular orchestras 
32.1%, quiz programs 25.8%. 

Products and Media. 
Both druggists and grocers were ask

€d two questions concerning the relative• 
effectiveness of various media for na-

tional brand avertising. First they were 
asked what medium they considered 
most effective in helping sell certain 
specific products-cosmetics and short
ening, where the selection would be 
made entirely by women; shaving sup
plies, pipe tobacco, where it would be 
made entirely by men; proprietary 
medicines and coffee, where both men 
and women would have to be reached 
by advertising for greatest effective
ness. 

Radio advertising was considered 
most effective for all six types of pro
duct. 

Comparative radio-magazine news-
paper ratings made by the druggists on 
specific products aggregated:
Cosmetics-Radio 64.1%, magazines 33.3%, 

newspapers 2.6%. 
Shaving Supplies-Radio 64.1%, magazines 

21.5%, newspapers 10.6•;.. 
Medicine-Radio 69.7%, magazines 22.4%, 

newspapers 7.9%. 
Grocers' ratings totalled:
Shortenings-Radio 62.3%, magazines 5.7%, 

newspapers 26.4%. 
Pipe Tobacco-Radio 58.4%1 magazines 
15.5%, newspapers 10.6%. 
Coffee-Radio 58.4%, magazines 6.5%, news

papers 25%. 
Breakfast Foods-Radio 78%, magazines 
4.3%, newspapers 15%. 

The survey indicated that on the 
whole reaction towards advertising of 
brands by national producers and job
bers, was definitely favourable. Dealers 
stated in particular that radio advertis
ing fixes the brand name in the con
sumer's mind and causes demand for 
that particular brand,- in a greater de
gree than is possible in printed media. 

Ability to Remember Advertised 
Products 
Interesting Listener Survey 

A very interesting survey was carried 
out by this Kansas State College on the 
ability ot listeners to remember the 
name of advertised products over three 
media, i.e., radio, newspapers and maga
zines. 

In checking media effectiveness, the 
interviewers asked this question:-

"Can you recall the name of any pro
duct which you saw or heard advertised, 
yesterday in a daily newspaper? In a 
magazine? Over the radio?" 

Responses indlicated that 19.3% of 
men recalled products advertised in 
newspapers, 11.6% recalled products 
advertised in magazines, and 51.9% re
called products advertised on the air. 

In the case of women the recall 
figures were: Newspapers 21%, maga
zines 14.7%, and radio 61.7%. 

Professor Summers, who conducted 
this investigation, said that general re-
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PREFER RADI 
suits confirmed those of 1939 study 
the proportions recalling both ~ but 
paper and radio advertisements ~'ii'g. 
considerably greater in the 1940 st ere 
than a year ago, although the rela~dy 
proportions of radio to newspaper ve 
vertisments recalled are little change~d· 

In 1939 Prof. Summers found 14 6 · 
were able to name newspaper-advertis'' 
products, as compared with 43 5"" ed 
calling products advertised ove; ·;a<l~e
For 1940 the comparable figures w 0· 

20.1 % for newspapers and 56.8% ~re 
radio. or 

Listening Hours. 
In analysing radio listening hou 

versus reading hours, Prof. Summe~ 
developed extenstive data. In the ca 
of men living in cities, it was fou s: 
they listened to the radio on an avera~~ 
of 4.4 hours a day, and read newspaper~ 
0.61 % of an hour; farm publication 
0.03% of one hour; women's magazines, 
0.03%; other magazines, 0.27% . Men I~ 
villages listened 3.98 hours a day, and 
read as follows:-Newspaper, 0.56 of an 
hour; farm publications, 0.03; women's 
magazines, 0.03; other magazines, 0.16. 

Men on farms listen 3.66 hours a day 
and read newspapers only 0.49 hours 
farm publications 0.13 hours, women'~ 
magazines -, other magazines 0.07. 

Women living in cities listen 5.65 
hours a day, and read ·as follows:
~ ewspapers 0.48 hours, farm publlca· 
hons 0.2, women's magazines 0.25, other 
magazines 0.13. 

Women in villages listen 4.8 hours a 
day and read as follows :-Newspapers 
0.44 hours, farm publications 0.03, 
women's publications 0.18, other maga· 
zines 0.10. 

Women living on farms listed 4.9 
hours a day, and read as follows:
N ewspapers 0.42 hours, farm publica· 
tions •0.08, women's publications OJ, 
a.nd other magazines 0.06. 

Prof. Summers broke down percent· 
age of reading hours to listening hours 
as follows :-'Urban men 21%, village 
men 20%, farm men 19%. 'Urban 
women 15%, village women 16%, farm 
women 14%. 

35 STATIONS IN 
MACROBERTSON LINE-UP 

Advice has been received from Sam· 
son Clarke Price-Berry Agency that the 
line-up of stations carrying the Mac· 
Robertson campaign of sponsored ses· 
sions covers five States, and includes 

.no less than 35 stations. Sponsored 
sessions are being used in some cases 
half-hour periods being used, while ten 
minute sessions are being featured on 
some stations. 

Line-up is: 2UE, 2UW, 2TM, 2GZ, 2KA, 
2BS, 3AW, 30B, 3XY, 3KZ, 3UZ, 4BK, 4,1.K, 
4BC, 4SB, 5AO, 5PI, 5MU, 5SE, 61X, 6W.B, 
6AM, and 6PM, half-hour sessions; while 
stations 3BA, 3BO, 3CS, 3CV, 3GL, 31\!A, 
3HA, 3SH, 3TR, 3UL, 3YB and 3SR are 
featuring 10-minute sessions. 

Old Baronial 
in Australia's 

Grandeur 
Most Modern 

Broadcasting Studios 

The new 2CH studios on the 11th fl.oor of the A .W.A Building, Sydney! are now being used. They represent t~fn "::~~~i:~i~~~ 
devel opment in construction and equipment as indicated by the above p1ct.ures. Top left s~ows a view of the ~· t b ' g Which 
out seating accomodation and showing . the special flooring . fitted in sections. Each sect1.on rests on pne!'ma ic. u ~n w from 
assists in the acoustic regulation at any point accor-ding to pressure app'.'ed. Ce.ntre left:V1ew .of same ~tud10 loo~~~~ h~n;s and 
the foyer on the 12th floor through three layers of plate glass and showing seating accomodat1on, placing o~ m . P f N 2 
Qeneral arrangement for audience participation broadcasts. Note the large firepla.ce at l<:ft. I d Bottom l~!t I l~o a r v~~;;'j'ti~n t:~n-
studio on 11th floor. This studio is normally used for all 2CH programs. Equ1p~en~ inc u es la s~e ia. ;'h: issue Top 
scription turntable fitted with the latest type R.C.A. pickups and a closeup of which is shown. e s~w ere in is . ro 
right: Main Studio again, looking east towards the foyer (top backg~ound). At ce~tre left of. this p1c.ture can ~eo seere7s t~!ed b; 
ducers panel window. Centre right: In the foyer on the 12th floor with .No. 1 A.ud1t1on room in th.e hd1.st~nc~. tudi~ on 11th floor, 
sponsors to view and hear big programs broadcast from No. 1 Main studio, o.n 11th f!oor. Bo~tom r? t~· l~t ts type transcription 
us~d mostly for talks and programs controlled by special announcers. Equipment includes wo o e es 
units for program or audition discs. 
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V.O.A. Steps-up Production 
and Equipment 
Many New Features Incorporated in 
Recording Plant 

V.0.A. recording· studios in Sydney 
have always set a high goal in record
ing efficiency and to maintain their 
reputation in this respect recent exten
sive alterations and additions have· 
been carried out in the studio and re
cording equipment which, it is .claimed, 
will make for even a higher standard of 
fidelity in recording of transcriptions 
and commercial announcements, turned 
out by this organisation. 

V.0 .A. is embarking upon an am
bitious scheme of transcriptions. A 
recent release, "Dr. Heckle and Mr. 
Snide," is at present on the air nation
ally, and a further series of 26 episodes 
of "Memories of Yesteryear" will com
mence to be broadcast within the next 
fortnight. 

The scripts, by Wendy Lindsay, are 
wi'itten with a sincerity and simplicity 
which makes them good entertainment. 
Other transcriptions include a series 
under the title of "The Bank of Eng
land" or "The Old Lady of Threadneedle 
Street," in which dramatic incidents in 

the history of the bank are dealt with 
in a manner which should grip the in
terest of all listeners and foster the 
feeling of pride of Empire which is in
herent in us all. 

During the past few weeks V.0.A. 
Chief Engineer Laurie Betts has been 
burning the midnight oil redesigning 
equipment, replanning the control room 
cutting, and provision has been made 
layout and installing new gear. For 
a ctual recording one of the latest 
"Presto" stationary recorders has been 
installed, whilst for special jobs a, 
"Presto" portable recorder is available. 
A vacuum suction device has been in
stalled for the removal of swarf when 
cutting and provision has been made 
for stabilisation of the power supply 
voltage. 

All of the recording amplifier equip
ment has been revised and operating in 

Above picture shows Miss Joyce Hunt 
and Charles Lees recording a musical 
item for a forthcoming V.O.A. product-

ion. 

conjunction with it is a .completely 
equaliser system which is capab!ene 
providing up to 20 decibels attenuat· 0 

or accentuation at any point in t 
audio frequency spectrum. h 

On the "playback" side an ingeni 
feature is provided by the use ofo 
special flat-response amplifier Which 
sealed against tampering. The Virt 
of this system is that all recorctin~ 
are played back exactly as recorded 
that a sponsor receives a true hnpr 
sion of the record quality, without t~ 
risk of any "faking" by special equal. 
sation to cover up faulty recording teer 
nique. Another interesting fe ature 0 

the "playback" side is foun d in the "' 
of a compact folded-horn reproduc. 
which is ins~alled in the main stud; 
for reproduct10n purposes. The respon, 
of this reproducer is compensate 
along with that of the "playback" al!. 
plifier in order to give fl at over all 1,, 

sponse. 

An item of interest noted in the co1 
trol room is the installat ion of no fewe 
than four reproducer turntables, two of 
these being of the latest 16-inch t11., 

speed pattern. These last are provided 
with Audak wide-range pickups whiC'h 
are fitted with a special adjustment t. 
permit them to be lowered onto ·th. 
record at any predetermined point
this adjustment is calibrated at 112 line' 
to the inch. 

The entire set-up is cleanly laid ou1 
in a workmanlike manner to provide th1· 
utmost efficiency, and samples of it' 
work heard during our ·visit indica te1l 
that the efficiency of the equipment i 
by no . means merely superficial. 

Further to this work that has alreadr 
been done on the technical side a·, 
V.0.A., we .understand that there are 
many further improvements to he 
effected , some of which are in proce~< 
of installation at the present time 
These improvements include a sound· 
film head for dubbing from film to disc: 
an automatic level control system; a 
photo-cell scanning device fo r "play· 
back" of process master before plating, 
an additional 16-inch stationary recorde1 
to permit the recording 'of continuous 
shows: and the addition of several 
items of precision test equipment. in· 
eluding a beat-frequency oscillator and 
a cathode-ray oscillograph. 

• 
Top left: . V.O.A. chief enQ 1• 

neer, Laurie· Betts, at work in 
the cutting room. N ote neat 
panel arrangement. Bottom 
left: The Presto h eavy dutY 
recorder, and below t he presto 
portable storage rack. Pictu r~ 
at near left shows ar-ran gemen 
of three of · the four dubbing 

and playback turn tables. 

• 

--- . Miller Reviews N.A.B. War with A.S.C.A.P. 
(Continued from page 15.) 

-------------·~~~~~~~~~~~~~~~~~~-

for the use of music. They were the 
first to acknowledge the cultural value 
of music, and that music had played a 
prominent part in the development of 
radio. However, they demanded the 
right to purchase music in a free and 
competitive market the same as they 
purchase their other requirements . They 
were unwilling to pay A.S.C.A.P. on 
news broadcasts, on sports broadcasts, 
and on other programs using no music. 
They were also unwilling to pay 
A.S.C.A.P. on programs which used non
A.S.C.A.P. music . They were unwilling 
to be required to pay the entire price 
for music to a· relatively few composers 
merely because those composers had 
secured a monopolistic control of the 
means of exploitation of their output. 
They believed the cultural life of 
America would be greatly benefited by 
encouraging the creative genius of 
young and able composers whose works 
are at present never played because of 
the character of A.S.C.A.P.'s present 
contracts. "To-day," said Miller, 
"broadcasters pay forty times as much 
per dollar of their gross as any other 
customer of A.S.C.A.P., and the new 
A.S.C.A.P. contracts now demand they 
pay eighty times as much, increasing 
their payments from 4,500,000 dollars to 
nearly 9,000 ,000 dollars. This we will 
not do! 

. st advertising as a business 
4 NETWORK 

agaii;- is a serious threat to radio 
ool. T~:: media. W e have believed it 
nd to t that consumers, educators 
lllporta~. officials should be convinced 
nd pub icecific economic benefits and 
t ~be j:provement gained through ad
c1~1. we have taken an active part 
rnsrng. rk of the committee on Con-
tbe WO • Ad t" . I Relations m ver 1smg, nc., 

mer b which, in co-operation with 
tbr•>ug media, agencies and advertisers, 
tber blic will be given the real story 

tnl' P~vertising's contribution to our 
of da d of living. We are working 
tan ar · t' th . 1 with such orgamsa 10ns as e 
10. e ~ati· on of National Advertisers, the 
-•OCI Ad t' . · ·can Association of ver 1smg 
men ies and the Advertising Federa
genc ' II f h · h · 'ng tinn of America, a o w 1c are g1v1 
~rious attention to t~e c~nsumer move
»nt. The preparat10n is under way 

of a program to demons.t~ate the con: 
ibution made by advertismg to bette1 

1nnsumer service and lower consumer 
osts." 

PRESS AND RADIO. 
Touching on press radio relationship, 

Ir. Miller said that it was WE)ll to ob
t•rve that much of the change towards 

friendliness in the attitude of the news
papers of America was. attrib_utable ~o 
thP excellent manner m which rad10 
bad acquitted itself in the war crisis, 

nd the use by radio of newspaper war 
nrrespondence and co-operation be

tween these and the radio correspond
• nts constituted a noteworthy chapter 
In this relat'ionship. Another factor in 
hringing about better relationship with 
he press had been the affirmative man

nl'r in which the N.A.B. Bureau of Radio 
\dYertising had been conducted. Its 
nu·pose has been to sell radio as a 
nPdium of advertising by constructive 
nPtbods rather than through negative 
belittling competition. They proceeded 
1:pon the theory that there was no room 
for both radio and newspaper advertis
lni; dollars. 

THE WAR WITH A.S.C.A.P. 
In his report the president dealt with 

th•· music copyright position and points 
"hich led up to the formation of B.M.I. 
Broadcasters, he said, had always been 

iliing to pay a fair and equitable price 

C. A. MONKS 

"A year ago," Miller went on 1 "a sincere 
a nd honest attempt was made to sit across 
the table from r epresentativ es of A .S .C.A.P. 
to neg otiate a renewal of the contracts on 
a business basis. This effort was thwarted 
b y the refusal of the president of A.S.C.A.P. 
to appoint a committee to meet with the 
broadcasters, even though A.S.C.A.P.' s 
board of directors had authorised the ap
pointment of such a committee. In a ccord
ance with the mandate of the N .A.B. con
vention held last year, a final positive 
effort was made to reach an agreement 
with A.S.C.A. P ., upon the failure of which 
a special conYention was ca lled last Sep
tember in Chicago. In accordance with the 
practically unanimous vote of that conv en
tion, Broadcast Music, Inc., wa s organised 
for the purpose of developing a pool of non
A.S.C.A.P. music and to assure the broad
casters of the right to purchase their music 
in a free competitive market. B.M.I. has 
passed through the organisation stage and 
to-day is a well-staffed organisation with 
a membership of over 300 stations. These 
B.M.I. member stations pay over two
thirds of the rev enue which A.S .C.A.P. r e
ceiv es from the entire industry. 

(Continued page 31.) 

says: 
Don't Blitzkrieg Your Business 
Make Your Business Blitzkrieg Your 
By RAD I 0 ! 

Radio Rep.: 
2HD, 2MG, 2PK, 2QN, 2XL, 
3CS, 3KZ, 4AT, 5AU, 5KA. 
Shell House 
Carrington Street 

• 

CONTRACTS IN 

PAST 
"ARGUS" 

3 WEEKS! 
NETWORK BUSY 

RO BUR TEA CO. LTD. 
Robur Prize Time, 13 quarter
hours "Quiz" conducted by sta
tion personnel every Wednes-. 
day at 9.15 p.m. - Agency: 
Richardson-Cox.. Exclusive to 
ABN • 

CEREAL 
DISTRIBUTORS 

"Lorna Doone"-8.A.P. feature 
in 52 x J hours to be played 5 
nights weekly - Agency: Rich
ardson-Cox.. Exclusive to ABN. 

PETERS ICE CREAM 
(VIC.) LTD. 

156 x 100-word announcements 
in the Children's and Women's 
Sessions during October, No
vember, December, and Janu
ary-Agency: Rickards Advtg. 

BLACK & WHITE 
CIGARETTES 

Full sponsorship of race broad
casts ex 3DB every Saturday 
afternoon for 52 weeks-Agency 
Gold.berg Advtg. Exclusive to 
ABN. 

MAKING A TOTAL OF 22 
NETWORK NATIONAL 
CONTRACTS NOW RUNNING 

ON 

3SR 3YB 3UL 
Shepparton Warrnambool Warragul 

SYDNEY REP.: 
ALEC. BOURKE, 8 2085. 

Enemies 

Telephone: BW 4135 

Telegrams: AIRADS 
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The Famous 

PRESTO 
Transeription Turntable 

IT'S RIM DRIVEN! Power is delivered 
by a heavy duty motor at the rim .•. 
the point of greatest leverage. 
INSTANT SPEEDCHANGE ... 78 to 
335. . . . NO flywheels or mechanical 
filters. NO gear. NO flexible couplings. 
VIBRATIONLESS. The motor floats on 
live rubber . • . cushioned from the 
chassis and turntable. 
UNEQUALLED for- brilliant, lifelike 
reproduction of electrical transcriptions, 
freedom from "wows" and constant 
trouble-free operation 24 hours a day. 

Price £30 
ex works Sydney 

(Pickup extra) 

Banish Studio turntable 
troubles. Install PRESTO. 

PB'ESTO 
Model J Portable Recording 

Amplifier 

A medium priced Recording Amplifier 
for Radio Stations, Recording Studios, 
Schools and Colleges, that require port
able facilities for- recording, public 
address work or gramophone reproduc
tion. 
An Amplifier designed especially for 
recording, includes microphone, high 
frequency equalizer, which makes it pos· 
sible to produce recordings with excep. 
tionally low background noise. 
Accessories include microphone and 
stand, portable loudspeaker (1 or 2). 
PRICE-complete with one portable 
loudspeaker (in separate carrying case) 

£32 10 0 
SOLE AGENTS-

A. M. CLUBB & Co. 
PTY. LTD. 

76 Clarence Street, Sydney 
'Phone: B 3908 

rans>cripfi OIJ P 
nd PCordilJ 

Transcription Artists are 
not ''Sweated!'' 

(By George Matthews, Manager-Producer of British Australian 
Programs Pty. ltd.) 

As one who himself has laboured in 
the vineyard of commercial radio., Mr. 
J. K. L. Morley should know better. 
Maybe he was misquoted by the daily 
press concerning the nasty things he is 
alleged to have said, during his unsuc
cessful election bid for the Wentworth 
seat, about broadcasting stations in 
general and transcription studios in 
particular. I would prefer to think so. 

In the course of a most extraordinary 
attack, Mr. Morley was reported to have 
claimed that transcription artists are 
"sweated." Whereas the A.B.C. pays 
£ 2/2/- for a quarter-hour, studios mak- · 
ing transcriptions pay only £ 3 for an 
entire day. 

There should be no need to go to the 
trnuble of correcting Mr. Morley, but 
just in case any station manager, spon
sor, or other interested party should 
happen to have read his remarks and 
wondered if there was anything to them, 
it might be as well to say definitely that 
they're a lot of hooey! 

In Sydney nowadays the usual fee a 
free-lance artistB receives for participa
tion in a quarter-hour recording is £ 1. 
With preliminary read-throughs and the 
occasional necessity of a re-cut, this 
may take him anything from half an 
hour to two hours. He has ample time 
to fit in four 15-minute episodes per 
days-some of the sought-after players 
manage more-which gives him a pos
sible £ 4 a day, or a return of £ 20 for 
a working week of five days. To sup
plement this, he can record commercial 
scatters, take part in evening broad
casts, do theatre work, etc. 

I· am aware, of course, that only the 
really useful people knock out a steady 
£ 20 a week and over. By rushing from 
studio to studio and working nights as 
well, at lea.st three I know of not infre
quently nett between £ 30 and £ 40. And 
good luck to them! Unlike many of 
th.ose offering for ~·adio work, they 
know their job. They have had theatre 
training-have served a long apprentice
ship in broadcasting. Talented, steady, 
and reliable, they deserve all the money 

they get. 

Some unfortunates, however, find re. 
cording engagements few and far be
tween. Usually this is because Pro. 
ducers do not consider that "they've got 
what it takes!" Sydney has a plethora 
of good acting talent, competition is 
fierce, and the weakest must inevitablv 
go to the wall. It is sad that dozen~ 
of not-so-hot artists hang on hopefully 
month after month, lacking the mean~ 
or initiative to try for success in samP 
other centre or with some other foh. 

I do not want to give the impression 
that all artists receive £ 1 for eve!'y 
quarter-hour they record. If they did 
the cost of making transcriptions it; 
Australia would be prohibitive, the too 
many companies which have already 
gone under would be added to, and on~ 
of the most fruitful fields of employ. 
ment for actors~now that the theatre 

(Continued opposite page.) 

-AUDEX-
The 

Improved 
Recording Disc 

• 
Acclaimed by 

Leading Engineers 
all over 

- Australia -

Available in the following sizes: 
17;}-", 16", 13t", 12", 10" 

AMALGAMATED WIRELESS 
{A/SIA) LTD. 

47 YORK STREET, SYDNEY. B 0522 
289 QUEEN STREET, BRISBANE 

B 4732 

167 QUEEN STREET, MELBOURNE 
M 4161 

A.W.A., WELLINGTON, N.Z. 

AND THE 
"ADVERTISER" BROADCASTING 

NETWORK, ADELAIDE 
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thfthews Denies 
•'Sweating" Charges 

. d from opposite page.) 
(Continue 

t in many episodes of a long 
Others cas . a sum mutually agreed 
erial r~ce~~: whole job-generally a 

0opn foi If one of these latter 
·ous sum. d t genet "ders the amount offere oo 
le cons1 . ·t 

peoP he need not accept 1 • • 

tt~e. about this £ 2/2(- w~1ch, ac-
. ~w, Mr. Morley 1s paid for a 
rd1n~ ~~r by the A.B.C. His speech, 

uartei-l~ made no mention of the 
reP01 te:· get this £ 2/2/- the artist 

f ct tha~te~d two rehearsals, for which 
b " to a llow a minium of two hours 
b mustd a don evening dress should the 

<"~ · hanbroadcast at night. The A.B.C.'s 
play da~d rates are 10/G per rehearsal, 
tan £l/l/- for the show. If a P'.ay re-

an~. three rehearsals, an artist at-
11 es t the studio on four separate 

t nds ad re~eives £ 2/12/6. In tran-
ays an . t b 
ri~tion studios this ~moun can e 
rned in a single mornmg. 
Anent the A.B.C., I would like to say 
blicly that I am in agreement with 

1 t f '"hich Mr. Ellis Price has been mos o ., . d"t 
aying lately about thell' expen 1 ure. 

With an annual income of £ 660_,000 ~o 
nance the running of two stat10ns m 
a<"h capital city plus a few relay sta

tions, there should be no exc1:1se f?r 
be cutting down on local artists 1 e
ently introduced, especially as expen
j\·e celebrity artists from overseas are 

to be fewer. Some years ba?k t~e 
.B.C. managed to run two stat10ns m 
at·h capital city on much less money 

than that, and the programs then ap
peared to sound much the same as they 
do now. For some strange reason a staff 
twiC'e as great is required to supply the 

mP number of broadcasting hours. 
There appear to be three obvious ways 
tor the A.B.C. to economise-(a) Re
duce its administrative staff, (b) make 
a hPtter arrangement with the P.M.G.'s 
Department re land-line and other 
harges. and ( c) cease publication of 

tht> "A.B.C. Weekly." 
~Ir. Price speaks sense, and Mr. Mor

l1>y the opposite-in the matter of this 
weating" charge, anyhow. There are 

few regular radio artists in Sydney I 
have not had the privilege of meeting, I 
think I can claim that most of them are 
kind enough to regard me as a friend 
lo Whom they may talk freely, and I 
am. therefore, in a position to tell Mr. 
loriey that not once has any of them 

complained of being "sweated." 
It's us producer-employers who get 

v.·eated, trying to adjust schedules so 
that the popular Mr. Microphone can 
I ave Within the hour to do another job 
t the studio down the street-and try

lni; also to sell our shows so that we 
an get back from sponsors some of the 

money paid out months before to Mr. 
10:Iey's poor, down-trodden radio 

Brt1. ts. 
That's all for now. 

a inst offered to run 
Cauillac. I haven't got 

Mr. Microphone 
me home in his 
a car myself! 

"Phillip Wragge, for years I have borne with 
your insults • • • . I threatened to use this whip, 
and now I shall carry out my threat." 

A scene from one of the early episodes 

of "The Woman without a Name." 

THE WOMAN 
WITHOUT A NAME 

F . "The Woman in White" then "The Moon-1rst came · N 
"- both outstanding radio productions. ow 

stone "The Woman without a Name" - another 
comes w·1k· 
George Edwards adaptation of a famous 1 ie 
Collins novel. 

This compelling drama is definitely 
radio entertainment at its best. 

52 quarter hour episodes. 

A Columbia-George Edwards Production 
Further particulars and audition discs. from 

OSWALD P. SELLERS 
SELLING AGENT: 

SYDNEY: MELBOURNE: 

Grace Bldg., 77 York St. 3rd Floor, Collins Court 
37.0 Little Collins St. 

Phone M 4141 Phone MU 3115 
Telegrams: "SELOS" Sydney and Melbourne 
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Merchandising 

Successful Winter's Program for 
Children's Session 

A seven and a half-minute show for 
"Diamond-Otis" breakfast food, in the 
form of a serial, "Peter the Pilot," at 
5.30 p.m. in the children's session, two 
days a week, has proved highly suc
cessful in New Zealand. 

This feature, produced and recorded 
locally, is given an annual seasonal 
campaign over the four main ZB sta-

tions in New Zealand, and is a 26 time 
contract over the winter months. 

It was of such interest to children 
this winter, that 23,856 kiddies called 
into the stations for the "Peter the 
Pilot" album, which was given away to 
them, as an added feature of the pro
gram. 

The "Peter 'the Pilot" album is print
ed with a gayly coloured cover, setting 
out chiefs of staff of the British Navy, 
Army, and Air Force, and other edu
cational series of photographs which 
are a genuine acquisition to the chil
dren. 

SOUND PRODUCTIONS 
announce 

a completely new Jet-up in perJonnel and eiuip

ment; including additional /aci/itiM and em,

bodying new deaJ originated by the Jechnicaf 

Sta//, under the direclion o/ mr. cl. Bettj, 

V Q___A. j progreMive production Jchedu/e 

incfudeJ:-

(Sold Nationally) 

{{ "Dr. Heckle &. Mr. Snide" 
A five-minute comedy series 

(Sold in N.S.W. -Available other States) 

{{ "Memories of Yesteryeor" 
A n-minute session that is different 

In production:-

"k "The Old Ludy of Threodneedle Street" 
(Available throughout the Commonwealth) a 15-
minute airshow which will appeal to all sections of 
the community. 

V.O.A. SOUND PRODUCTIONS 
251a PITT STREET, SYDNEY 'PHONE MA 1140 
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Lowe's Furniture Increases 
Air Time 

Although only in business for 
short period of three years l th 

' 0we· Home Furnishers have achieved a gr 1 

measure of success in Brisbane's e-. 
nishing sphere. Since its inception [u. 
enterprising firm have used 4BC' h 
radio advertising. Commencing , ~o 
direct announcements, and then I'll 

. h ' . spon sormg one our s musical presentar · 
on Sunday midday, and also using v~0 . 
ous features during the evening ri. 

. L h se. s10ns. owes ave now arranged Wi 
Station 4BC for the relay of their S th 
day midday sessions to Stations 4un. 
Kingaroy and 4GR Toowoomba. ll 

Dewar's Sponsor Special 
Sporting Service 

A special service by 3XY Melbour 
will be offered under the sponsorsh~e 
banner of Dewar's Whisky over the l\f;r. 
bourne Spring Racing Carnival, Which 
includes the V.R.C. Derby and the CauJ. 
field and Melbourne Cups. 

Commencing September 30 a serie 
of night programs will be handled 
by 3XY's racing commentator, Ken 
Howard, together with a prominent rac. 
ing critic and sporting journalist. The 
sessions will be taken up with a discus. 
sion on the activities form, and pros· 
pects of the horses left in these events. 
At a later date Howard will attend all 
important morning track gallops, and 
will take up a period between 8 and 9 
a.m., for all important aspects of this 
phase of interest. Last minute inter· 
views with leading jockeys, trainers and 
attendants will provide another feature 
of interest. 

Night Shifts Get Their Radio 
Melbourne Broadcasters. ·Pty. Ltd .. 

operators of 3AK Melbourne, have made 
a strong point of their night broadcast· 
ing service in relation to the war indus· 
tries, in a notification to advertising 
agencies just released. With the ex· 
ception of Saturday and Sunday midday 
sessions 3AK's hours are 11.30 p.m. to 
7 a.m., and they point out an estimated 
80,000 people attend Melbourne cinemas 
every night, and another 20,000 are at 
private parties and social functions. 
Thousands of these people must tune to 
3AK when they reach their homes. The 
station points out that from enquiries 
made thousands of munition workers 
are employed every night and all night 
at various factories where wireless is 
installed and receivers are in constant 
operation to entertain the workers while 
they work. Night workers commence 
at 11 p.m. and continue until 7 a.m .. 
with a respite periods ranging from 1 to 
2 and from 3 to 3.30 a.m. 

The only Other all night broadcastin~ 
service in Australia is provided by 2U" 
in Sydney, which is on the air 24 hOUI'" 
a day. In this area also there is no 
doubt that increased factory activity h~5 
given rise to a vastly expanded "mid· 
night to dawn" listener audience. 

PRESTO TYPE 
Nt~NT ABLES MADE IN 

~USTRALf !o.speed transcription turn
fhe ~e'~resto design is now being 
te ? ·dney by A. M. Clubb and Co. 
de Ill S~or years have been sole Aus
d • who ents for Presto equipment of 
la 1an ag 
erica. _ lines manufactured by Clubb 

The nev. received with enthusiasm by 
,e ~een studio engineers. The attrac-

rding th ·mported Presto features of e I , . 

tables are all in~ludegd ~~ the l~~~lly 
de product, but 1n a 1 1011, w1 a 

to conserving space on the an-
:,.,.r's table, a speciaily. designed 

1 , chassis has been bmlt so that 
u ai imum required space for fitting 
max bl · · 1 f new Presto turnta e 1s a C!l'C e a. 
in. diameter. . . 

With sub·mounting this U1~1t can . be 
d so that the turntable 1s runnmg 

" · ally flush with the announcer's 
l tlC t . t ll t' k surface. A very nea ms a a 10n 
0 ~ these lines is reported from 3XY 

I Jhourne. 
~r. Clubb and Co. Ltd. report that 
P.M.G.'s Department has placed 

prs for 24 of the new turntables for 
tallation at all capital centres, and 
1e of these already in operation are 
ving highly satisfactory ·for both 
n,cription and ordinary record play-

Jt 

PICK THE WINNER QUIZ 
USES OLD RACE RECORDING 

Originators of many novel broadcast
ideas, 2SM Sydney has apparently 

ked a program winner in their new 
z session, "Pick the Winner," which 
part of John Dunne's regular Wed
day night "Radio Razzle Dazzle" 

ur of variety. It was a slick idea to 
Ji,e year's old recordings of race 
mmentaries and bring back all the 
hli< thrill of the events as they were 

l.i~teners and audience participators 
the hroadcast are given a. chance to 
k the winner of certain races when 

race is nearly over. The commen
r gives the starters and riders of a 

dney or Melbourne race that has 
n run some years ago, and of which 

description has been recorded. 
hPn the starters and riders are given 

recorded description is played up 
rhe point where the horses are going 
" the straight for the last lap home. 
P description is broken at that point 
d t~e audience in the 2SM playhouse 
mnted to name the nag which won. 

Th<> audience participation who picks 
winner is paid the odds the horse 

u~l!y Paid-the odds to nothing, i.e., 
its 20 to 1-he gets £ 1, if it's 6 to 4 

ets 1/6, etc. 
An interesting side!i~ht on this quiz 

•·h i · sponsored by 0 Bidomak, was ~ 
ne call one recent \.Vednesday night 

: Mr. J. C. Bendroit, who was the 
Pl: of Gay Romance when· it won a 

e ~n 1938. Bendroit must have been 
<-ning in at the time for he 'phoned 
correct the announ'cer's. statement 

the race was run in 1928. 

PLAYED BIG PART IN ELECTIONEERING CAMPAIGNS 

Australian-made portable recording amplifier units played an important part in the 
Federal electioneering campaign as numbers of these units were supplied to candi
dates by the manufacturers and distributors, A. M. Clubb and Co. Ltd. Patterned 
after· the design of the famous Presto portable amplifiers these units are a triple 
purpose· job capable of standing up to exhaustive tests and suitable for public ad
dress work, as well as for recording and playback. The compact desrgn and extreme 
"portability" made them particularly popular. with a number of candidates for 

election. 

"Goody Good-0" Says Shaw 
When pneumonia marked out for 

especial attention Rex Shaw, Presto
phone chief, Mr. Herbert Goody, who 
will be remembered as one of the origi
nators of Featuradio Melbourne and 
later with Australian Record Co., step
ped into the breach and kept the flag 
flying at Prestophone. This short asso-

Mrs. Bindle's way of 
taking long strides 
towards bigger profits 

ciation may lead to something big in 
the recording and processing side of the 
Prestophone outfit. Mr. Goody's ex
perience in commercial recording should 
prove a valuable asset to Prestophone. 

The Sydney Trocadero Band is fea
turing Prestophone's "Let's Crack the 
Barrel To-day," and other Australian 
Prestophone releases. 

"THE BINDLES 
AGAIN II 

52 quarter-hour episodes of screamingly funny domestic comedy 
Starring 

FRANK BRADLEY as that delightful little optim.ist, JOSEPH BINDLE 

DOROTHY FOSTER as MRS. BINDLE 

Sell to a bigger audience through this new 
laughter series! 

"THE BINDLES AGAIN!" "THE BINDLES AGAIN!" 

Availa,ble on Columbia discs from Dorothy Foster Features, 
4 O'Connell Street, Sydney. BW 7614. 
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A comprehensive broadcast and mer
chandising campaign has been hooked up 
over 2CH Sydney by Trans-Radio, covering 
the Show Boat, for Bingo Custards and 
Jellies.. Three cruises have been booked, 
and the broadcast end of it takes the form 
of morning sessions in the women's, sup
ported by breakfast spots. Agency hand
ling the account, Trans-Radio. 

The Pick-me-up Condiment Co., through 
the Weston Co., have contracted with 2UE 
Sydney for spot announcements in the 
women's session for 12 months. 

Australian Cosmetics Pty. Ltd. are taking 
spot announcements in the 2UE Sydney 
women's session. Agents, Goldberg Adver
tising (Aust.) Pty. Ltd. 

A long term contract has been signed 
by the Hawaiian Club of New South Wales 
for the sponsorship of a session on 2GB 
Sydney Sundays at 9.45 a.m. 

The popular session, "Hollywood on 
Parade" which provides 4BC listeners with 
up-to-the-minute news of "Movieland," to
gether with the latest musical successes 
from the film colony, has again been re
newed by Bryce Ltd., who conduct Bris
bane's largest carrying business. The con
tract covers three months, and the 15-
minutes session is presented Tuesday even
ings. 

After four years Mick Simmons Ltd., of 
Sydney, have switched Lional Bibby's 
famous "Gunsmoke" session from 2GB to 
2U'V Thursdays. Three other Mick Sim
mons' sessions remain unchanged on 2GB. 

McDowell's Ltd., Sydney department 
store, has undertaken sponsorship of a 1~
minute session from 2UW Monday to Fn- . 
day inclusive at 8 a.m. Sessions com
menced from September 23, and will be of 
the musical type. 

Edwards and Lambs, one of Brisbane's 
leading departmental stores, have arranged 
a contract for a 52 weeks covering direct 
announcements and demonstrator's talks 
over 4BC Brisbane. This firm is one of the 
station's oldest clients. 

With the conclusion of the 2UE feature, 
"Confucius Say," Buckingham's Ltd. are 
utilising a new program entitled "These 
Names Made History," and the episodes are 
brilliant dramatisations based on the lives 
of famous Australians who helped to mould 
Australian history. Quarter-hour episodes 
a re broadcast 9 p.m. Tuesday, Wednesday 
and Thursdays, moving to 9.15 from Octo
ber 1. 

New business and renewals at 3AW in
clude: Arthur J. Veal!, 26 !-hours night; 
Lanes Motors, night scatters; Devon 
Motors, scatters breakfast session; Patter
sons, night scatters; Lifesavers, 13 ~-hours; 
Homecrafts Pty. Ltd., 26 ~-hours , Friday 
and Sunday nights; Shell, scatters; Viogen 
Toothpaste, 100 words breakfast and 
women's session; Roboleine, 100· words, 
afternoon; British General Electric, 1 min., 
children's; Spry's Cornflakes, 65 ad libs, 
children's; E. O'Brien, "Track Gallops," 
10-min., morning; Nufloor, 13 ~-hours, 
women's (renewal). 

King and King Ltd., old established musi
cal instrument and radio dealers of Bris
bane have used radio on a number of occa
sions'. Recently, a contract for direct an
nouncements was signed with 4BC for 52 
weeks in women's and evening sessions. 

CORRECTION. 
In our issue of September 12, page 17, 

we inadventently attributed the Sydney 
County Council "Banish Drudgery" session 
to Mrs. Stelzer. The fact is that this very 
popular session which has been broadcast 
from 2GB for over five years, is actually 
conducted by Goodie Reeve, in association 
with a County Council cookery expert. 

~~ 
Q>q~ ~.. \6.p\ished bu8 i 

.crn old es.~@ 

3. 918 • 

,.,,_., ~w . ~~~ 

, Many an old established business, 
over which the weeds of a conserv
ative past have begun to grow, has 

people attended 2SM's audience 
participation broadcasts last 
week. Another proof that .. 

been built quickly into a flourishing 
concern by using a 2SM planned 
merchandising campaign. 

2SM SELLS 
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FUN TIME FOR KIDDIE 
LISTENERS 

A session for the children that depart 
a little from the ordinary, is now being 1 

sponsored on 2U E Sydney Monday to 
Friday at 5.15 p.m. Sponsors are 
Purina Food Products (Crispies), and in 
these quarter-ho~r sessions "the chil. 
dre!' are entertained . b_y an adventure 
serial, songs, com·pet1t1ons, and other 
novelty items. Joan, Flo and Sid 
shown on the job above, have decided 

to call this session, "Fury Time." 

TIME SALES SOAR 
American broadcast time sales for the 

calendar year 1939 amounted to 
129,468,022 dollars, which was an in· 
crease of 10.3% over the 117,379,459 doJ. 
Jars reported for 1938, according to 
figures compiled by the a-ccounting, sta. 
tistical and tariff department of the 
Federal Communications Commission in 
U.S.A. Figures are based on reports by 
the three major networks-Columbia. 
Mutual and National-together with 705 
other stations .. 

The total broadcast expenses of the 
industry for 1939 were shown as 
99, 789,920 dollars · compared with 
92,503,594 for the previous year-an in· 
crease of 7.9%. 

His analysis of radio listening hours 
!or the time of day shows: -

City men, morning .74 hours, afternoon 
1.2, evening 2.46. 

Village men, morning .82, afternoon 1.19, 
evening 1.96. 

Farm men, morning .71, afternoon 1.03, 
evening 1.92. 

'Urban women, morning 1.33, afternoon 
1.69, evening 2.63. 

Village women, morning 1.26, afternoon 
1.60, evening 1.94. 

Farm women, morning 1.26, afternoon 
1.70, evening 1.94. 

COUNTY COUNCIL WIRELESS 
ON SERVICE CARS 

The Sydney County Council has instruct· 
ed Amalgamated vVireless to fit radio telr& 
phony equipment on a further batch. of. _ 
of the council's service cars. This will 10 
crease the number so equipped to 62. 

Two years have elapsed since the Count!: 
Council started to use wireless t~lepho1~~ 
as a mean of communicating speedily w s
its men while on duty. A central tradlo 
mitting . station was established at the W- e
transmitting centre of Amalgamated . ~fng 
less at Pennant Hills, also six recen in
centres in the suburbs. The officer-car 
charge at headquarters calls up anY din!: 
in order to convey instructions regar iS 
work to be carried out. The system"°a< 
virtually the same as an ordinary two-e of 
telephone service except for the absefcg of 
land lines. It results in a great, sav n cers 
time and travelling as the service ~frhout 
are sent from one job to another. " head
the necessity of returning to their 
quarters. 

or COURSE 
YOU'VE HEARD 

A CORRECTION 
In "Commercial Broad
casting" (September 12 
issue), Radio 2UE inadver
tently referred to "The 
Radio Newsreel" sponsor 
as "Rola Radio Receivers." 
The copywriter had in 
mind, of course, that most 
Radio Receivers are Rola 
equipped, but it seems 
that some misapprehen
sion may grow out of this 
conception, its truth not
withstanding, and we now 
want to make it clear 
that "The Rola Radio 
Newsreel" is sponsored 
by the makers of the 
famous "Rola Loudspeak
ers," The Rola Company 
(Australia) Pty. Limited. 

S dney Town Hal~ Boo.ke~ for 
~ ular Com.mun1ty Singing 

R g 1 Wednesday community con-
Re~:: to be staged in the Sydney 

certs Hall by 2UW Sydney, commenc
fown October 2. Sponsorship of the 
tng dcasts from the concerts has been 
broa t ken by Cowell's Ltd., of George 
undert a from which store invitations can 

treebtained by listeners to attend the 
be 0 Hall. The station's now well-
Town · · t' 
tnown entertainment .;easm, ttcon~1s i~g 
f Vernon Lisle, Cec1 co , eggie 

Q tlY and Tut Coltman's band, as 
.. :~r a; guest artists, will be featured 
at the concerts. 

Great Patriotic Push 
The Rotary Patriotic Push, of which 

fficials of 4GR Toowoomba were or
anisers, is now a thrill ~f t~e past.' 
eptember 14 saw the termmat10n of a 

big job of work. The proceedings were 
opened by a grand military march past 
at 3 p.m., and closed with a "sigh of 
relief" from all workers at midnight. 

tails, mock courts, hoop-las and all 
others mearis of filching money from 
the general public were rewarded with 
a good return, and it seemed the day's 
takings would exceed £ 2,400. This 
money ls to be divided between the 
Comforts Fund and the Patriotic Fund. 

Draper Continues Long Radio 
Use 

Station 4BC Brisbane is justly proud 
of its many clients who regularly renew 
at the expiration of contracts. Mr. G. 
H. Stewart, said to be the largest 
uburban draper in Queensland, occupy

ing premises in the busy Stone's Cor-
ner area, is among one of the many 
4BC original advertisers. Shortly after 
the station first came on the air Mr. G. 
H. Stewart enterprisingly decided to try 
the breakfast session. Satisfied with 
the results, a longer contract was 
arranged. The station is now going into 
Its eleventh year of commercial busi
ness, and Mr. G. H. Stewart has con
tracted for a further 52 weeks. 

Charity on Wings of Space 
Another example of the response 

1 hich 2PK achieves occurred on el ec
on day. During the Sunshine session 

an announcement was made asking that 
~e listener, who might have a spare 

~di~ set,_ make it available for use !n 
t .e 1solat10n section of the Parkes D1s
a~Ict Hospital. In less than two minutes 
Phter the call had been made a tele
IA!one message was received from Mr. 
Pron._ Harrison stating that he 'Y"ould 
taI~I~e .the set required and would in-

it immediately. 

Race Fever Rising 
Taking advantage of the almost uni

versal interest in racing, which rises 
around Melbourne Cup time, 3AW has 
instituted regular morning broadcasts 
on track gallops. Organised by the 
station's sporting commentator, Fred. 
Tupper, the broadcasts, which .take the 
air each Tuesday, Thursday and Satur
day morning a.t 9.15, cover training gal
lops on all the principal tracks. The 
station has a staff of eight men cover
ing the training grounds and receives 
last minute reports by special line im
mediately prior to the broadcasts. The 
track gallops are sponsored by Mr. 
Eddie O'Brien, well known paddock 
bookmaker and racehorse owner. 

Speedy Transfer of Piano 
When the E.C. Area Signals Company 

at Middle Head expressed a desire for 
a piano one day last week they little 
expected to have it appear on the scene 
within 24 hours. But 2UW put the ap
peal over the air and straightway a 
'phone call from a listener, Mrs. McKel
lar, of Auburn, started the piano on its 
way. En route to Middle Head it was 
tuned and re-polished-all within the 24 
hours. 

BIG 

Proudly Another Outstanding 

2UE 
Sunday Night Entertainment 

Rate Books are 5/- per copy. 
Box 3765, G.P.0., Sydney. 

XY PRESENTATIONS 

* ''Tyes Radio Revue'' 
1 Hour Broadcast Stage Show 

SUNDAY AT 8 P.M. * ''Crofts Radio Revels'' 
1 ! Hour Broadcast Stage Show 

SATURDAY AT 8.30 P.M. * ''Coronets of England'' 
The most important Live Artist Revival in Radio History 

SPONSORED BY HEMBURROWS FURNITURE ARCADE 

MONDAY AT 9 P.M. 
IT Is MELBOURNE'S FAVOURITE STATION 
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''Ene:my Within'' 

That spectacular and thrilling radio spy drama, "Enemy Within," 
is now available in book form. Hundreds of thousands of listeners 
heard that serial and would be interested in reading the story in 
print. 

Stations who broadcast "Enemy Within" can render a service to 
their listeners by supplying this book at a retail price of 2/
(special price to stations), postage paid by publishers direct to 
listener. Sample copies available at 1 /9 each to stations. 

Here is an excellent opportunity to tie-up with a popular serial, in 
book form. 
Available from .-

AUSTRALl AN RADIO PUBLICATIONS PTY. LTD. 
BOX 3765, G.P.O., SYON EY 

SEND FOR A COPY TO-DAY. 
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Listeners World Over 
Have Much in 
Common 

Short-wave broadcasters in the Dn·t 
States have committed themselves to1 • 

additional expenditure of 2,000,00o d" 
Jars for new and more powerful tl'a 0 

mission equipment, it is learned fr n 
recent advices of the National Ass 0 

ation of Broadcasters. · 0• 

It has been revealed that nearly 10 01 
letters a month are written by S~u 
American listeners to .American sho 1 

wave broadcast stations, and in this ; 1· 
spect it is interesting to note an anaJy ~· 
of this foreign fan mail compiled ·~t 
N . .A.B. · 

News broadcasts are highest in pop . 
larity. The broadcasts are given chieO~ 
in Spanish, Portuguese and English 
though there are two 15-minute period 
given in German, French and Italian 
When the President of the United State· 
speaks, his speech is broadcast in Eng. 
lish, later translated into Portuguese 
Spanish, French, Italian, Polish and 
German, and broadcast in these Jan. 
guages. 

Other programs which has attracted 
a wide following of listeners in South 
.America, include travelogues, lessons in 
English, talks on new scientific di>
coveries and developments, stamp col· 
lecting programs; and aviation. 

The South .American woman, appar· 
ently, is as much interested in fashion 
notes and Hollywood gossip as her 
North .American sister. (And isn't it 
the same the world over?.). 

In addition to specially built programs 
for the Latin-American audience, the 
cream of network programs is also 
broadcast via the short-wave, such a> 
specially important symphonies and 
vocalists, as a reflection of North Ameri· 
can culture. 

Occasionally programs are exchanged. 
In the past year, for example, Brazil 
furnished a series of programs which 
were broadcast over an .American net· 
work, and the network in turn broad· 
cast programs which were picked up 
and rebroadcast over the Brazilian nel· 
work. 

".An advertiser with a good product. 
for which he has built up a following 
during the years, simply can't be licked' 
.And ·we don't mean maybe. Buffeted 
by political circumstances, inc!udin~ 
wars, over which he has no control, ~e 
may have to change and change again. 
But he has something that positi~elY 
need not die. As long as he has bra1?s. 
strength, courage and energy in hiID· 
self and in his organisation, he is si~~e. 
some way and somehow, to find e 
solution."-"Printer's Ink." 

Latest Rate Book now Available, 
51- each. 

BOX 3765, G.P.O., SYDNEY. 

''CUCKOO COURT" BROADCAST FOR BOYS AND GIRLS ONLY_ 
. teresting experiment will be of books, valued at four guineas, which 

. .\n in 28M Sydney, when on Sunday will be all autographed by the famous 
ade b~ctober 6, its popular "Cuck_oo .Australian author, Ion Idriess. In 
ght... ill be presente~ as a special order to choose the six contestants, ap-

"Cuckoo Court," of course, is the 
broadcast which not only quizzes con
testants on Australian things, but also 
presents all kinds of interesting .Aus
tralian data as preliminary to the ques
tions asked. Bill Beatty is the origina
tor and compiler of the script. John 
Dunne is the interrogator or "persecut
ing counsel," and Cliff O'Keefe is the 
judge, who sits on the bench. This 
2SM broadcast is presented in full court 
regalia before an audience in 2SM's 
radio playhouse every Sunday evening 
at 9.45 p.m., and relayed to 3XY Mel
bourne, 2K.A Katoomba, 2BS Bathurst, 
and 2KO Newcastle. 

urt ~ for boys and girls. plications are being invited by 2SM 
roadcas . from all boys and girls aged 13 years 
f!ill Beatty _has arr~nged that the six and over. The writers of the six best 
ntestants will be thi ee. boy.s ai~d three letters will be chosen as contestants. 

d that each will receive two Letters must be brief no more than 100 
rls. an · f ti e .A st ·a1· ' 
wgraphed co~ies 0 · 18 n w .· u 1 .. ian words. Besides being excellent radio 
. ture stones by Ion ldi iess, The entertainment this 2SM venture should 

d';~ Trek" and "Head Hunters of the be a valuabl~ stimulus of youthful in
""31 seas." In addition, they will each terest in .Australian history topicalities 
ora. two theatre tickets, and the 

e1ve . d b and, of course, .Australian literature. (i e the contestant Judge to e 
1nnerost. ~nlightened young citizen in 
h: ~ckoo Court test) will receive a set 

FOR SALE 
Two of the most valuable books 

f reference data pub I ished so far 
~his year in the broadcasting field 
are the VEAR BOOK OF COM
MERCIAL BROADCASTING in 
AUSTRALIA and the first of the 
new six-monthly series of the 
COMMERCIAL BROADCASTING 
RATE BOOK. The former is 
available from the publishers at 
10/- per copy, while the RATE 
BOOK is priced at only 5/- per 
copy. 

The Vear Book provides a com
prehensive picture of the commer
cial broadcasting and associated 
Industries in Australasia, includ
ing details of management, staff 
location, power, etc., of every com
mercial station, particulars about 
every accredited advertising 
agency, and about every recording 
end prog ram organisation, official 
reports and licence figures, per
sonalia and many other .essential 
data. The book is worth pounds, 
but copies are available for only 
10/- each, from the publishers, 
Australian Radio Publications 
Pty. Ltd., Box 3765, G.P.O., Syd
ney, or' pho·ne Melbourne office, 
Centra I 442. 

The COMMERCIAL BROAD-
CASTING RATE BOOK, published 
in July, contains the time rates 
schedules of every commercial 
broadcasting station and network 
in Australia and New Zealand, 
Fiji, and Papua, together with 
informative data essential to all 
buyers of broadcast time. This 
Is the only publication of its kind 
•n the world, so far as can be as
~ertain ed. It is an invaluable 
desk companion for all advertis· 
Ing executives in Australasia-the 
only compact collation of all sta
tion rate schedules and district 
market data. Some copies of the 
July issue are still available from 
~ustralian Radio Publications Pty. 

0 t~., Box 3765, G.P.O., Sydney, for 
n Y 5/. per copy. 

NATIONAL ADVERTISER 
GETS RESULTS 
A well-known National Advertiser recently came on the . air 
with a competition spread ~ over two quarter-hours per. week. 
The first week's entries exceeded 500, and by the third week 
of the com petition nearly 800 was the weekly score. 
Addresses of entries showed a following from one end of :ras-

7 HT ~niTtASeMArNiAi'nS thalEAB~l~DCASTER 
RING: IN SYDNEY, A. L. FINN, BW6251 ; MELB., H. ANDERSON, Cent. 4366 

T.E.P.L. 
ATTENUATORS 

GIVE 
BEST 'RESULST 

The inherent quality and dependability of T.E.P.L. resist
ance units is not affected by their low prices. T.E.P.L. 
Attenuators are designed for broadcasting and commer
cial application, and are guaranteed to give utmost 
satisfaction. 

You will find the same high standard of prec1s1on work
manship in ail T.E.P.L. products from the smallest 
attenuator to a complete transmitter installation - that 
is why so many of Australia's broadcasting stations, both 
commercial and national, are T .E.P .L . equipped. 

For full details :-

TRANSMISSION EQUIPMENT 
PTY. LTD 

DOONSIDE ST., RICHMOND, VIC. 
J 6061 
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II Merehandising 

Country Order Catalogue Tie-up 
Murdochs Ltd., of Park Street, Syd

ney, selected 2TM Northern New South 
Wales to carry on .an interesting tie-up 
campaign with their recently released 
spring catalogue. Specially recorded 
announcements are being used, these 
featuring "Isobel," the big store's own 
radio personality and store personality 
girl, who is a.lso conducting a number 
of sessions weekly over several of the 
Sydney metropolitan stations on behalf 
of Murdochs. Latest reports indicate 
that the country order campaign 
through 2TM is bringing in very satis
factory results. 

Theatre Ticket Prizes Draw 
Crowds 

Some idea of the interest taken by 
the public in the 2KY "Movie Quiz," 
conducted by "The Hollywood Re
porter" on Tuesday nights, may be 
gleaned from the fact that after three 
presentations, it was found impossible 
to accommodate in the studio the people 
who came along to witness the 20 con
testants competing for the weekly 
awards of theatre tickets, plus the 
major awards of furniture, to the value 
of £100. Show has been moved to 2KY 
Radiotorium, which fills at every ses
sion. 

As Mr. Bear, managing director of 
Goodwoods Ltd., sponsors of this fea
ture, intimates, "The proof of the pud
ding is in the eating," past experience 
over a period of nine years having 
proved to him the value of 2KY as an 
advertising medium. 

Contest does not commence until 8.45 
p.m., but the entertainment opens at 

- Promotion ii 
8.15 with community singing led by Cap
tain Bairnsfather, followed by a fast
moving stage presentation with guest 
artists. 

Press Advts. Characterise 
Radio Characters 

With the recent renewal of contracts 
for the broadcasting over a number of 
stations of the George Edwards produc
tion, "Martin's Corner," for Kellogg's 
Corn Flakes, attention is drawn to the 
very interesting tie-up in press adver
tising which the agency, J . ·waiter 
Thompson (Aust.) Pty. Ltd., is success
fully carrying out. Though no direct 
reference is made in the lOin. x 4in. 
press advertisements to the broadcast 
program, the well-known characters of 
the radio serial are used in picture story 
plugging the product. These press ad
vertisements are being used in metro
politan and country press in areas of 
influence of the respective broadcasting 
stations carrying the program. These 
stations are as follow:-2UW Sydney, 
2TM Northern N.S.W., 2KO Newcastle, 
2GZ Central N.S.W., 2LM Lismore, 
3DB-LK Melbourne, Lubeck, 3SR Shep
parton, 3TR Sale, 4BK-AK Brisbane, 
Oakey, 4IP Ipswich, 5AD-MU-PI-SE 
Adelaide, Murray Bridge, Crystal Brook 
and Mount Gambier, 6IX-WB Perth
Katanning, and 7HT Hobart. 

Station Using Posters 
Extensive use of 24 sheet four-colour 

hoarding posters is the principal fea
ture of a publicity campaign now being 
conducted by 2HR Hunter River, 
throughout its coverage area, and par
ticularly in the Newcastle district. 

YOU REAP A RICH HARVEST 

2KY BROAD;~;TS THE SEED! 
• • • • • • 

*ONE MILLION POUNDS 

Is Spent EVERY WEEK by the * 250,000 WAGE-EARNERS 

Affiliated with 

• 
2KY 

ARE YOU GETTING YOUR 
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SHARE? 

Coupled with the posters 2HR is 
taking space in Newcastle Press aiao 
other avenues of potential publicit~ and 
also being exploited to the full. are 

The hoarding poster is simple in 
sign, and so displayed as to enable ~e. 
whole story to be read at a gJan e 
Against a diagonal background ·or ce 
a parade of smartly uniformed bred 
each carry a bill board high-lighting oy 
outstanding program feature. Olle 

Those listed on the boards are: Ja 
Davey's Jackpots, Ginger, "The Yo ck 
Show," "Sunday Night at Eight," "O~tb 
Khayyam-And all That." In the d~r 
stance the parade fades out into . 
finity. in. 

Listener Goodwill Cultivated 
Through "Personality 
Announcers" 

Much of the popularity of 4BH Bris. 
bane, the management claims has been 
brought about by a policy of co-operat. 
ing to the fullest extent, with recog. 
nised public bodies in furthering worthy 
projects. 

This applies, even in cases where no 
broadcasting takes place. La.idley is a 
town of just over 1,700 inhabitants, in 
the heart of a thickly populated and 
prosperous district, 51 miles west of 
Brisbane. The following extract is 
taken from. a three column article ap. 
pearing in the Laidley "Herald" of 
August 31. 

"Officials and members of the Laidlei 
Eisteddfod committee are to be congratu. 
lated on the wonderful success that at. 
tended the holding of the Eisteddfod on 
Saturday last. As a result the sum of 
£45/18/8 was banked to the funds of th• 
Laidley District Soldiers' Farewell Club. 

"It was a great pleasure to see the hall 
so crowded for the evening performance. 
And what a night it was! Everyone, in
cluding our State member and the adjudi 
cator seemed to .ioin in the fun.· One of 
the main factors in the success was th• 
appearance of Mr. Les. Daley, of 4BH, a• 
conductor of sessions. From the time h• 
took charge everything went with a 'swing.' 
and we are not qui t.e sure · whether In sem• 
respects Laidley may not have introduced 
a few new features regarding the running 
of an Eisteddfod. The committee was for· 
tunate in securing the services of Mr. 
Daley as announcer, as ·he Is such a favour
ite with radio listeners." 

Cashing in On the Lottery 
The makers of Bingo Jellies have 

arranged a novel contest which they 
will run in conjunction with the spon· 
sorship of the N.S.W. State LotteTY 
broadcasts from 2UE Sydney. The 
competition is entitled "I Want Five 
Thousand," and its appeal lies in the 
fact that listeners will have an oppor· 
tunity of trading their. old lotterY 
tickets for new ones. In each JotteTY 
98,139 people are unsuccessful, and. tb1 e 
idea is to intrigue as many as poss1b e. 
to refrain from tearing up their useless 
lottery tickets, and instead send the: 
in to 2UEl with their names a~d 3 1 
dresses written on the space provided 8 

the back. Each entrant must enclose ~ 
humorous "Pedigree" on the wen-acceP 
ed formula, tor exam.pie, "Tenant, on1t :! 
Flat by Bailiff," "Airman Out of P ~ti· 
by Parachute." Each week 20 co~P et. 
tors are presented with a lottery tick 

pfRSONALS \ 
ndrew F. O. Brown, New South 

Mr- A etarY of the Federation, has re-
l • .ics · se~r 1 over the hon. secretaryship of 

ntlY ~ e\var Service committee, whieh 
• Ra io e formerly the task of Mr. Roy 
1 ;es wer ·retarY of the Australian Asso-

s1anleY. :e~ational Advertisers. Mr. Stan
. t1on °. ; a member of the committee, 

rema;~ the A.A.N.A. The change was 
l'resen ti d~isable as all the meetings were 
~med fd at' the Federation office, and the 
111~ h~ of the committee were so closely 
::~t~~ the Federation. 

"Cap " becomes a corpora l. Yes·, 
The au~ie. of the Sydney office of 2KO, 

fred. L1. ted ' He went into service Monday 
' ~n i~he ·A I F Pay Corps, after a rous

'1 /n ewell p·a~ty from the trade on Friday 
~ a~hich in the early stages took the 
'l. of a cocktail party and presentation 
rrnhe O~cidental Hotel. A host of Fred's 

11, ~ds and well-wish~rs w~re there to eon
r .ituiate him and wish hi~ . a speedy re

iur n to "the agency round m Sydney. 

IA'ltest to join the staff of 2KY is Keith 
e former 3XY personahty. Though 

0\~ in his teens, Dare has been associated 
th Melbourne radio for 3~ years, enter-

1',11ment for the younger listeners bei~g 
1, ~peciality. He frequently. appeared m 
.lYS over the Na~1onal stations as 1~vell, 

an ti was actually m rehearsal for The 
llnu 8emaster" to be presented at the King' s 
Thc~tre when he received notification of 
1 a.pP<Jintment to 2KY, where he has 

t iken over the children's sesion at 5.15 
ily and is now presenting a feature ot 
~wn arrangen1en t, "The Junior News

el" on Tuesdays and Thursdays at 5.20. 
II•· is also busy forming a Junior Radio 

rnup with the idea of presenting a play 
, ry Saturday between 5 and 5.30 p.m., 
1turing juvenile listeners in the cast. 

Captain Frank Hurley, who is with the 
\ IF., is preparing a weekly newsreel and 

"" a special m.onthly film on the lines 
•f "The March of Time," depicting Austra-

1n sailors, soldiers and airmen in action 
on service overseas. We have an iaea. 

hat the commercial stations who turned· 
•Wn the idea of Frank Hurley represent

"~ them overseas, will be disappointed that 
they are unable to bring that scheme to a 
uccess!ul conclusion. We believe that 

f'aptaln Hurley will add · further laurels to 
1 reputation. 

On September 14, Tommy Jay celebrated 
• second anniversary at 2SM's micro

hnne, amid much jollifications and con
ratuiatory messages. Besides his daily 6 

am. to 9 a.m. programs, Tommy is heard 
n twe weekly community broadcasts, Tues:ai 1.20 p.m., and Friday 3.30 p.m., and 
~w. he is he~rd in another role when he 
j'ls. Parts rn 2SM's Wednesday night 
\ad10 Razzle Dazzle." 

~iu .Joan Hardy, well known in Sydney 
du 1° circles and for two years past a con
a~ or o~ book review sessions over 2UE, 

r.~ceived an appointment with "The 
~us Broadcasting Services Pty. Ltd., 
1 nJ0 mmenced duties at 3UL Warragul on 

' ay, September 16. 

The aud· ldn ience broadcast studio of 2SM 
·1 s~~d~as transformed into a real movie 

Tom J 10 a few Saturdays ago with Uncle 
the rn~ 0 hn Dunne) and his "Gang" playing 
in-ease ~'.and in fact all, the parts. Screen 

flntt; aint Was not new to Dunne, nor the 
to the number of retakes and remakes, but 
ng th Youngsters it was all new and thrill-

19 a_ ough having been on the "set" from 
s 111· to 4.30 P.m., and due "on the air" 
,.:>d~· they all agreed they would rather 

stars than ftlm etars. 

Maintaining his search for new players 
and new talent, Harry Dearth, producer of 
the Lux Radio Theatre, has again been 
:tl.rst to take advantage of a new arrival. 
John Alden, an Australian actor who has 
been abroad for several years, has now re
turned with many successful dramatic 
scalps on his belt, and his first Australian 
appearance since his return Will be in the 
Lux Radio Theatre production of J. B. 
Priestly's "Dangerous Corner" on Septem
ber 29. 

Mr. Ernie Higgin.botham, 2TM chief, has 
returned to Tam worth after setting the 
station's new Sydney representative, 

• 
Mr. E. 

Higginbotham, 
2TM Chief. 

• 

George Brotchie, safely on the way for 
several interesting and progressive sales 
campaigns. Another appointment which 
has been made to 2TM is that of a special 
district representative for the big northern 
New South Wales area which the station 
covers. 

Mr. J. E. Ridley, general manager of 2GZ, 
recently spent a fortnight "working holi
day" up in the Orange and Central N.S.W. 
districts. Though officially holidaying, J . 
E. Seldom missed a day popping in to 
2GZ's Orange studios just to keep an eye 
on things. Our Central N.S.W. intelligence 
service; however, reports that J.E. put in 
quite a bit of time brushing up approach 
shots in preparation for next year's Mac
quarie Cup outing. 

One of the busiest radio reps. round Syd
ney town these days is Dave Robertson, of 
A. D. Bourke's well known radio and news
paper representation. "Robbie" always 
seems to be charging up one street or down 
another, head down and coat tails flying. 
"A.D." himself is seldom less busy as 

might well be imagined these days of 
rapidly increasing radio business and about 
15 radio stations alone to be looked after. 

Two well known radio and stage actors 
died in Melbourne earlier this month. They 
were Alfred Field Fisher, aged 63, and 
D' Arey Kelway, aged 60. The late Mr. 
Fisher had only recently turned to broad
cast work his talent being used in comedy 
roles in radio plays. At the funeral of the late 
Mr. Kelway the pall-bearers were Mr. S. 
Hollister (partner), Mr. John Cairns 
(A.B.C.), Mr. Mayne Lynton (3XY), Mr. 
A. Kemsley (3UZ), and Messrs. L. Gordon, 
G. Hastings, Austin Milroy and Bert 
Bailey. 

They 're saying up Toowoomba way that 
young Doug. Gold has gone into camp for 
a busman's holiday. Doug. is one of the 
engineers on 4GR, and with the establish
ment of a military camp for three months 
at the Toowoomba Showground he's gone 
in as one of the trainees. However, the 
officer of the camp, Lieut.-Col. Murray, has 
arranged with the station to install loud
speaker public address equipment in the 
grounds to be used for lectures, etc., and 
Doug. will be the engineer in charge of 
that job. · 

Mr. Frank Cayley, who recently left the 
Goldberg Advertising Agency in Sydney to 
take up free lance radio work, is really 
returning to his "old Jove." Back in his 
newspaper days Cayley was an ardent fol
lower of the boards and an amateur actor 
of outstanding merit. He got his first op
portunity to display this talent in radio 
work when he joined 2GZ. After two or 
three years he joined the radio division of 
Goldberg's. In addition to doing free lance 
dramatic and commercial work for radio, 
Cayley spends quite a bit of his time at the 
Fox Movietone studios, where he is re
sponsible for some of the brightest news
reel scripts. 

One of the strongest aids to any broad
casting station, and particularly to a coun
try station, is to have on the staff an out
standing copywriter. Bill Weir seems to 
be living up to that reputation at 2TM. · 
He certainly has a flair for turning a slogan 
for a sponsor as evidenced by that line of 
his which went with copy for a corn cure 
being advertised locally - "take your mind 
off your feet." It seems a by-word up 
Northern N.S.W. way these da.ys. 

3AW APPEALS 
3AW opened its appeal for the 
London victims of Nazi bomb
ing at 10.20 p.m. on Wednes
day, September 11, when the 
station closed down at 1 a.m. 
166 telephone calls had-been 
received and the total amount 
promised to the fund · was 
£457 /1~/8-166 calls after 10 
p.m. 

On the Thursday, between 
7.30 a.m . and 6.30 p.m., 700 
calls were received and £426 
promised-·700 _daytime calls. 
Between 6.30 p.m. and 12.00, 
1,001 calls were rr.ceived and 
!1,127 promised - - 1,001 night 
time calls. 
In other words, any time is 

Sefiingfime on 3AW. 

VICTORIA LISTENS TO 
and BUYS THROUGH 3AW 
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110,000 People Visit 
226,000 take part in 
410,000 Letters from Listeners 

3KZ Studio 
Outside Broadcasts 

Interesting figures have just been re
leased by 3KZ on aspects of commer
cial broadcasting not often brought to 
notice. Most readers are familiar with 
talk of the numerical strength of a sta
tion's audience, but these figures un
cover new ground. 

This station - 3KZ - claims to be the 
first to start audience participation pro
grams in Australia; and has been the 
first with many other topical features, 
some of which have run their allotted 
span and vanished, while others are still 
on the air, in some cases, having been 
there four and even five years. 

So having such a claim to these audi
ence participation programs, the sta
tion's figures on attendance at its 
studios for its various features make 
interesting reading. During the past 
year over 110,000 people have attended 
the studios to see or take part in these 
stunt shows, though mail requests for 
admittance cards have totalled 239,000 . 
As the total number of licences within 
50 miles of Melbourne is only 215,000, 
this means that every listener in this 
area could have applied at least once. 

To the 110,000 visiting the studios of 
this popular station must be added an
other 226,000 who take part in other 
KZ programs which are broadcast away 
from the studio, and in addition 75,000 
who assemble each year in Alexandra 
Gardens for the midnight choral festival 

• 

on Christmas Eve. These all make' a 
grand total of 411,000 who take an 
active part in 3KZ's programs for the 
year. This is more than 30 per cent of 
the entire population of the Melbourne 
metropolitan area. 

So far as mail is concerned, the sta
tion estimates this to total 410,000 per 
annum-split into 239,000 requests for 
studio invitations, and the balance 
171,000 entries in various station con
tests. 

Harking back to audience participa
tion programs, more interesting data 
comes to light. The amount of prize 
money offered in these during the past 
year totals £ 7,240. On the other side 
of the ledger must be entered the 
£3,500 which KZ obtains each year 
from listeners by means of its Christ
mas Day appeal for the Austin Hospital. 
So it can now be seen that apart from 
its real business of broadcast advertis
ing, 3KZ's associated activities are a 
business in themselves-and big busi
ness at that. 

The R.I.F. Club golfo did not seem 
complete without the genial presence of 
2SM's Bernie Stapleton, but this was 
one day's golf Bernie had to miss, for 
he was fulfilling a lifetime ambition in 
flying to Melbourne when Sydney's radio 
men were hitting off at Oatlands . 

You would gladly pay a merchandising survey or
ganisation the same number of guineas for this 
ten shillings' worth, when you urgently need it ! 
When you have it on hand you will wonder how 
you managed without it . . . you ruefully remem
ber time lost in searching files fo r essential data, 
perhaps in a hurry to fin a lise an ad. contract. 
All the essential data r ela tive to the broadcasting 
business will be at your hand when you get round 
to posting in a 10/ - not e for YOUR copy of the 
current edition of the 

COMMERCIAL BROADCASTING YEAR 
BOOK. 

Addr ess your enquiry to Austra lian Radio 
Publications Pty. L td. 

G.P.O., Box 3765, Sydney. 'Phone FL 3054. 

• 
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''lnfilmation" Ple ase 
Mel. Sheffer, 2TM director a nd "IV • 

known Sydney radio sponsor, as llla e1t. 
ing director of Sheldon Drug, w:~g. 
novel programs lose nothing fo r the r°'" 
that he prepares all the scripts hims aei 
tells an interesting story about his \\elf 
known 2SM broadcast "InformarelJ 
Please." ton 

In October, 1939, he commenced th· 
Sydn~y broadcast on .the .~dea of t~" 
American N.B.C. qmz, In formar 
Please." It was one of the fir s t nove;011 

quizzes on the air in Sydney and featur~~ 
John Dunne, Dom Harnett, and Dore 
McKay at the 2SM microphone quizzi~~ 
each other. on all ~ann.er . of subject 
from quest10ns sent m by lis teners and 
put in sea.led envelopes which a re open. 
ed at the moment the broadcast con1• 

mences. This developed in t o a ver. 
amusing and entertaining ses sion whic~ 
next month celebrates its fir s t annive1. 
sary and holds a very big lis t ening audi
ence to 2SM Tuesdays at 8 p .m . 

Early this year during a visit to 
U.S .A., Mel Sheffer had the p leasure of 
hearing the American "Information 
Please," and of finding that it was being 
made into a series of film shorts bv 
R.K.O., Movietone News, in New York.. 

. The production wa s as unique a s its sub. 
Ject matter-to begin with, the entire stag, 
except for one end where the expert's tabJ. 
faced the cameras a nd sound recorder .. 
was fitted out like a small theatre . Next. 
Clifton Fadiman, the interlocutor of the 
radio show, explained to the several hu11 • 

dred invited guests that they were wel
come to laugh at the questions and an
swering quips with just as much freedon1 
as if they were listening to t he show 011 

their radios. There was only one restri r· 
ti on. NO promptings, please! 

The film short, like the air show, ht 
pointed out, was completely unprepared 
and unrehearsed and the action of the en
suing two hours pr oved his point. With 
Christopher Morely, as their guest guesser, 
"Information Please" experts John Kieran, 
Franklin P . Adams, and Oscar Levant, ex
temporised versatilely ih answer to Fadi
man' s barrage of questions. There was "" 
"Cut" or "Let's ta ke that again." Si 
r eels of film were shot; the best (not nece>· 
sarily the most correctly answered) scene< 
wer e to be cut into one reel. 

The film quiz was much like its r acli" 
parent, and the experts' knowledge of 
everything from geography to cheese wa' 
t ested. The innovation not possible on t.h• 
air was the acting out of pantomime skit• 
before the experts, who were asked to iden · 
tify such fancies as an armour clad extra. 
parading by in an empty flou r barrel, as 
representative of the title, "When Kmght
hood Was In Flower." 

As on the air show, there is a penall\ 
in the film for muffed questions. R.KO 
pa vs t wenty-five dollars to the W ill Roger' 
Memorial Fund for every quiz that .stm11111' 

the experts and their guest. Unlike t 1 

air show, however, the film productior: dnt> 
not a ccept suggestions from the pubhc. 

New Home for 2GB and 
Macquarie· in New Year 

Negotiations were finalised by 2GB 
Sydney last week for the t aking oYer 
of a complete four story building in tbe 
city. Structural alterations are alrea~[i 
being carried out, and the premises " 1 

be occupied early in the new y ear. 
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ro -day broadcasters have it within their 
r for once and all to end A.S.C.A.P. 

n'.ipoly, to Bolve this most troublesome 
tion, to give the young ~omposers . a 

uce and to stimulate creative effort m 
r 1;i ted States," said Mr. Miller. "More

., the solution of this problem by a 
t~d industry will have a very salut::i-ry 

tt· t upon a number of our .other J)ressmg 
hlems. Now is a most critical time for 
adcasters. We must not fail. Let this 
-.ntion send out the word that San 
rncisco is to be no Munich! We are in 

fight to win!" 

WHAT OF THE FUTURE? 
To-day we meet in a very different 
rid from that which existed this time 
t year:• Mr. Miller went on. "It would 
a bold man indeed who would attempt 
prophesy . under what conditions we shall 
et this time next year. There is need 

much long-range thinking, realising as 
must that radio will have a most in

ntial and material effect upon the future 
this country. It is not our job to decide 

the citizens the questions which must 
decided, but it is our task to fairly, ade
tely and honestly bring them the facts. 
w doing, we perform a service in as-

ting people to govern themselves. We 
t do it courageously, fearless\y, and 

'" lively. 
Uur part in the world picture to-day is 
do our job-and it is a most important 

l>-wen and right in the hope and con
ence that in the scheme of things the 
ny stones which form the mosaic we 
I the American way of life will fit to
ther. We must be sure that, regardless 
What may happen radio's pillar in the 

hlJ•le of Democracy 'will be sound and will 
t crumble. The foundation of that pillar 

t be a free radio. There must not only 
no censorship, but no threat of censor

!>. For, as the U.S. Supreme Court re
ti~· said, 'It is not the sporadic abuse 
l>OWer by the censor but the pervasive 
•at inherent in its very existence that 
• ~~~.~es the danger to freedom of dis-

The foundation of free radio must be 
th broadcasting. The American public 

• only champion radio needs. So long 
; ur thinkJng is dominated by inte!lig

and commonsense there will be no 
us threat to free ~peech, a free press 
• a free radio." 

CLASSIFIED ADVERTISING 
-• SECTION·- · 

Classified Advertising - 3d. per word 
(minimum 3/ -). Black face or capitals 
Gd. per word. Cash with order. 

Positions Wanted or Vacant - 2d. 
per word (minimum 2/-). 

Box Replies: If replies are to be sent 
to the publishers' office, the Box Number 
is counted as 9 words and charged ac
cordingly. 

POSITION VACANT 

AUGUST LICENCE FIGURES 
NEW SOUTH WALES. 

·August 
1939 
6,446 

42,553 
New Issues . . 
R enewa.Js .\ . . 
Cancellations 
Monthly Totals . . 
Nett Increase or Dec. 
P opulation Ratio 

VICTORIA. 
New Issues 
Renewals 
Cancellations 
Monthly Totals . . 
Nett Increase 
Population Ratio 

9, 392 
431,814 
-2,946 

15.66 

6,566 
31,232 

5,819 
329,879 

747 
17 .54 

QUEENSLAND. 
New Issues . . . . . . . . 2,302 
R enewals . . . . . . 12,748 

August 
1940 

7 ,626 
42,852 

6,147 
475,761 

1 , 47 ~ 
17.06 

7,977 
30,144 
7,654 

350,978 
323 

18. 50 

Engineer-Announcer wanted for country 
station. Selling experience advantage. 
Full particulars to Box 1, "Commercial 
Broadcasting." 

Cancellations 1,469 
' Monthly Totals . . 135,561 

Nett Increase 833 

2,554 
13,211 

1,839 
155,598 

715 
15.28 

Sydney Stations Blackout 
Announcing staff and engineers of 

2GB Sydney got some first-hand experi
ence of treating with emergency black
out conditions on Monday when the 
main fuse of the big building at 29 Bligh 
Street blew out without warning. Thl;l 
blackout occurred towards the end of 
the popular "Ginger" session, cutting 
that incorrigible · short in the middle of a 
wisecrack. The fading was accom
panied by sounds of cautious gropings 
in the inky darkness of the studio as 
the engineers attempted to carry on by 
sense of touch. Billy Hart worked his 
way across the studio and made a man
ful effort to carry on with some im
promptu piano solos, but it soon, became 
apparent to the staff at the transmitter 
at Homebush Bay that things were not 
as they should be, and in a flash the 
emergency library of records at the 
transmitter end came into action, keep-

. ing the station on the air with only a 
two minutes' break until John Dease 
came on again at three minutes to eight 
with explanations and apologies for 
something which was of course quite 
beyond the station's control. The emer
gency timing was excellent, nice work 
.2GB. 

• 
What do you know? 
With a "C.B. VEAR 
BOOK" all the essential 
data, the lack of which 
leaves y ou "tutting" 
with annoyance a hun 
dred times a year, is 
ready at your hand for 
instant reference. 
This indispensable ser
vice costs you only 10/ 
a year. 
Copies of the current 
Edition of the Year Book 
are still available from 
the publishers . . . 
AUSTRALIAN RADIO 
PUBLICATIONS PTY . 

LTD., 
Box 3765, G.P.O. , Syd

ney. Ring FL 3054. 

• 

Popula tion Ratio 13.47 
SOUTH AUSTRALIA. 

1,594 
12,471 

1,489 
118,263 

105 
19.67 

New Issues . . .. 
Renewals 
Cancellations 
Monthly Totals 
Nett Inc. or Dec. . . 
P opulation Ratio 

WESTERN AUSTRALIA. 
New Issues . . . . . . . . 1,151 
Renewals 7,744 
Cancellations 765 
Monthly Totals . . 80,585 
Nett Increase . . . . . . 386 
Population Ratio 17.37 

. TASMANIA. 
New Issues . . .. 
Renewals 
Cancellations . . . . . . 
Monthly Total . . 
Nett Inc. or Dec. . . 
Population Ratio . 

581 
4,184 

258 
40,035 

323 
16 .82 

l,573 
12,189 

1,876 
126,034 

-303 
20.84 

1,183 
8,235 

660 
88,710 

523 
19.01 

652 
4,075 

690 
42 ,743 

-38 
17.84 

COMMONWEAL TH . 21 ,565 
New Issues . . . . . . . . 18,640 
Renewals · 110,932 110,706 
Cancellations . . . . 19,192 18,866 
Monthly Total . . 1,136,137 1,239,824 
Nett Inc. or Dec. -552 2,699. 
Population Ratio . . . . 16.35 17.67 

The above totals include : The total 
licences to the blind, 2,365. (1939) an? 2,49'. 
(1940) and total experimental llcences 
2,089 (1939) and nil (1940). 

New Zealand Licence Figures 
AT JUNE 30, 1940 . 

Total in force at June 30, 1940 .. . . 343,939 
Percentage licences per 100 popula- 21 o1 

tion . . . . . . . . . . . . . . . . . . approx. £" 
Radio equipped hom~s . .. : . approx. 8~ Vo 

Receiving licences in various postal dis-
tricts :

Auckland .. 
Hamilton . . 
Thames 
Christchurch 
Greymouth . ... ... . 
Timaru . . . . . . . . . · · · 
·Westport .. 
Dunedin 
I nvercargill . . . . . . 
Oamuru ... . · · · · 
Wellington .. .. . . 
Blenheim . . ..... . 
Gisborne .. 
Napier . . . . . . · · · · 
Nelson . . . . . . . . . · 
New Plymouth 
Pelmerston North . . . . 
Wanganui . .. .... . 

74,563 
23,020 
10,269 
46,419 

5,697 
9,184 
3,003 

28;106 
14,390 
3,933 

54,569 
3,327 
6,478 

14,403 
6,283 

14, 107 
15,930 
12,029 

New "Metzler" for 4RO Studios 
A sure indication of a product's qua

lity is shown when the advertisi~g 
medium purchases that product for its 
own use. Such a case we can see de
monstrated at 4RO who have chosen 
for their studios a "Metzler" piano, one 
of England's finest. The "Metzler" is 
distributed:, in Australia by Paling's 
who have had a long contract for quar
ter-hour programs in 4RO's women's 
session. 
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