
Amongst current renewals on 2GB for a 
further year, is the Hutuwai Distributing 
Co.. They will continue to use two sessions 
a week. The contract was placed b y 
Becket-Thomson Advertising. 

Grace Bros. have again renewed their 
sponsorship on 2CH of " Melody Hour," an 
iJ1our's. broadcast of specially selected 
music every Thursday afternoon between 
2 and 3 p.m., conducted by Hilda Morse 
as portion of h er "Melody Matinee" pro
g ram presented every a fternoon from Mon
day to Friday between 2 and 3.45 p .m. 

Associated Newspapers Ltd. ha.ve con
tracted with 2CH for a lon g series of 50 
and 100 word: lannounce•ments featuring 
their publications. 

Cinderella Shoes are u s ing the 2CH 
"Home Harmony" session, conducted b y 
.Toan Read, for 50 word announcements. 

The Egg Marketing Board is using a 
series of 50 word announcements on 2CH. 

In addition to· its sponsorships of pro
grams on 2CH, the A.W.A. Sales Depart
ment has contracted for a series of 100 
word announcements featuring sound am
plification. 

City Fashions, whey h ave used consider
a ble time on 2GB over the past year, h ave 
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now a rranged to present every Sunda y a.t 
l p .m. the tr.·1nscription-''Th e Covered 
'Vagon." This new fea.ture is the first re
lea se of a series of recordings by Tex Mor
ton and his company, It features hill 
billy numbers linked t ogether by ·specially 
written continuity. 

Under a new contract signed by David 
Jones Pty. Ltd. with 2GB, they h a v e re
newed their current session s a nd an
nouncements for a furth er year. The con
t ract provides for six 10-minute programs 
in t he breakfast session , under the title 
of "What's on at David Jones," the con
tinuance of the half-hour Saturday eYening 
feature, "S,ving Tin1e," and fo·r various 
announcements throughout the week. The 
contract was p!a.ced through the \Veston Co. 

The Lascotte Dance Studio of S ydney has 
~ntered the field of radio a d v ertiser s w i th 
a quarter-hour dance session on Sm!day 
nights at 6.30 from 2KY. To publicise their 
entry into radio, the sponsors ask listeners 
to arrange what the~· consider the perfect 
dance program, a prize of 10/ 6 being offered 
I.he sender of the best "listener-arranged 
dan ce progra.mn each \Veek . 

Colgate Palmolive renewal contracts over 
the next 52 w eeks with 4BH Brisbane, cov er 
a g r eat array of features as well as one 
m inute recorded direct a nnouncements in 
a ll sessions daily. Half-hour features are:
" Quiz K ids" on Sun da y s at 7.18 p .m.; 
"Ladies First," on Mondays at 8 p.m. ; " The 
Youth Show," on Tuesdays at S p.m. ; and 
" R ise and Shine" on Wednesdays at 8 
p .m ., and on Monday, T uf'sday, Wednesday 
and Thursday a,t 7.18 p.m. that excellent 
modern Scarlet Pimpernel story , "Fir st 
L ight Frazer," has already become a most 
popula r attraction. 

The June Russell h a irdressing salons are 
located at three a ddresse,s in Brisba ne. 
This enterprising firm has t aken out a 
contract with 4B H, calling for 52 h alf- hours 
on Sunday afternoons at 5.15-a musical 
session titled "Popularity Waves," and 208-
50 word direct announcements in the 
" ·on1en ' s session, fou r da~~s a "\Veek. 

. Bill Rankin , Brisbane' s l.ong eF>ta.hlished 
Golden Casket agent, w ith four sh ops in 
Brisbane and one in rroo,voomba, has s ign
ed a contract with 4BH for a brigh t 15-
min ute m u sical s es.sion eYery Thur sday 
n ight at 7.48, under the t itle of " The Mtrni 
cal Casket." Contract for 52 weeks. 

T. C. Beirne (Pty.) Ltd., well known Bris
bane department store , has renewed a gain 
for 12 months with S t ation 4BH, for 25 word 

· announcements in all sessions · daily . 

From W. C. Douglass Ltd., ·iBH Brisba n e 
has just receiv ed con tract for 50- word 
d irect announcements in the breakfast s e s 
s ions for t h eir w e ll k nown product, "Break
faRt Delight.." 

AUD EX 

JULY LICENCE FIGURES 
.June 
1941 

NEW SOUTH WALES. 

NeV\' issues . . 
Renewa ls . .. . 
Cancella tiL•ns 
Monthly total 
Nett inc. or dee. 
Population ratio 

4,630 
41,279 
4,984 

494, 884 
-351 

17.66 

VICTORIA. 

N ff\V issues 
R enewa ls 
Cancellations 
Monthly total . . . . . ... 
Nett increase 
Popul·a ti on ratio 

5,128 
30', 799 

4,202 
362, 790 

926 
18.97 

QUEENSLAND. 

Ne·w issues 
Renewals .. 
Cancellatjon s 
Monthly total 
Nett inc. or dee. 
Population r atio 

l,932 
15,106 
1,421 

168,216 
511 

16.34 

SOUTH AUSTRALIA. 

New iss ues 
R enewals 
Cau ce!llations 
Monthly tot al 
Nett inc. or dee. 
Population ratio 

1,591 
13,095 
1,026 

131,292 
565 

21.61 

WESTERN AUSTRALIA. 

New issues . . . . 1,319 
Renewals 9,033 
C'trncellations 1, ()38 
Monthly total 91,368 
Nett increase . . . . . . 281 
Population ratio 19.51 

TASMANIA. 

New issues 
R enewals 
Cancellations 
Monthly t o t a l 
I'!ett increase . . . . . . 
Popula tion r a t io 

424 
4,182 

418 
44,716 

6 
18.39 

COMMONWEAL TH . 

Ne\Y issues .. 
Renewals 
Cancellations 
Month!~· total 
Nett increase 
Population ratio 

l.5,024. 
113,844 
13,089 

1,293,266 
1935 

18.32 

l,3fJ! 
12,99; 
1,61 

137,2H 
- 31; 

22.;. 

11,01 
117,>3' 
11,03 

1,320,0;· 
4; 

!S.o' 

The a bov e totals in c lude free licence~ I• 
t h e blind-2,562 (1941) a nd 2,491 (1942). 

- -------

"The Lost Child"-26 x 15 mins.- the 
powerful B eatrice Grimshaw island drama 
is now on release on 2GF Grafton, spon· 
sored b y A . W . Pescud, optomet ri8t, of 
Grafton. 

"Doctors Cou r a g eous" is the cu r rent n
Iease on 3BO Ben digo o f Cenovis Yeast PIY· 
Ltd., sche duled ea ch vVe.dneBday eYeuin• 
at 8.45. 

USERS 
Help us to maintain service by returning promptly all empty containers and spacing washers of 

AUDEX SUPER QUALITY RECORDING DISCS. 

Delp us to help you ! 

AMALGAMATED WIRELESS (AUSTRALASIA) LIMITED 
47 York Street, Sydney 167 Queen Street, Melbourne 
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COM MERCI 
PUBLISHED EVERY SECOND THURSDAY 

REMEMBER THE ELEPHANT? 

. .. ~os't 

SYDNEY: 49 Market St., M6686 -----

MELBOURNE: 18 Queen St., MU2819 

Eleph ants, they say, never forget 

but you are not dea l ing with ele

phants. You are dealing with people 

... the p~ople who wi ll be buying 

products like yours after the war. 

Ask us to show you how you can 

maintain YOUR brand name prestige, 

efficiently, economically, attractively 

• We'll be delighted - and we' ll 

be ready for you. 

\ 
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Reg istered at the G.P.O. 
Sydney , for t rans m issio n 
by post as a newspaper. 
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Day and Night Mystery of Darrington 
Hall 

You are Right when you 
Home Sweet Home 
The Lost Child 
The Everybodys 
First Light Fraser 
The Bright Horizon 
Radiola Harmony use • • • Just a Couple of Pals 
Who·'s Your Neighbour? 
The March of Time 
You Ain't Heard Nothin' 

Vet 
Agricultural Magazine of 

the Air 

GRAFTON 
Hopalong Cassidy 
Mother's Choice 

Program.me 
Salt 1-ake Tabernacle 

Choir 

Radiating from Grafton 2GF prov
ides complete Air Domination 
the whole of Grafton and the 

Contributed Comedy 
Songs of the Forces 
Ballads Music and Song 
Classical Hour 
Band Parade 
Off the Record 

Clarence River District. 

over 
rich 

Masters of Music 
Songs of the Forces 
Musical Marie 
Bing Sings 
Movie Melody 
Hope: Alden's Romance 
Hilly Billy Hits 
Farmers' News 

The 2GF Women's Club and Women's Sessions ensure 100% 
daytime audiences while Australia's most popular programmes, 
presented under the sponsorship of leading national advertisers 
ensure the maximum listening attention during the . whole 
evening schedule. 

Day and night 2 G F 
affords you maximum 
coverage value at a 
minimum cost. 

For FACTS about 2GF contact 
• 

For instant listener
response place your 
programme in 2GF's 
all star array of 
sponsored features. 

AMALGAMATED WIRELESS (A/SIA) LIMITED 
47 YORK ST., 

SYDNEY 
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TELEGRAMS: 
"EXPANSE" 

167 QUEEN ST., 
MELBOURNE 
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Radio Recognised as 
Main News Source in U.S.A 

Results of a U.S. Government survey 
has found that in World W ar II radio ~~s 
disp.Jaced the ne.wspaper as ~he publ!c s 
primary news source. This fact has 
been issued as a result of the investi
gation by the Bureau of Intelligence,, 
office of Facts and Figures, and is con
tained in a s tudy of "American Atti
tudes Toward the War," which is be-ing 
circulated in U.S.A. 

A summary of the survey as given in 
a recent issue of "Broadcasting" states : 

"A majority of Americans have· come 
to rely upon the radio. rather than upon 
newspapers, as the primary source of 
their news about the war; they express 
greater confidence in broadcas t , than in 
printed news, on the grounds that it is 
swifter, m:0re condensed, more accurate· 
and gives a greater sen~e o-f personal 
contact with personalities and events. 

Like Rad io Best 

"They tend to regard radio as the 
best means of reaching their own minds 
with Government messages concerning 
the war. And they express a ready 
receptivity to increased interpretation 
of the news , either by Government 
spokesmen or by regular news broad
casters. 

"Newspapers are a primary source· of 
news for a considerable minority of the 
public and a sup-plementary news source 
for most of those who put their chief 
reliance upon radio. The t wo media 
together afford abundant opportunities 
for the promotion of popular understand
ing of Government policies and pro
blems." 

R. Keith K ane, assistant director of 
OFF, is in charge of the Bureau of In
telligence, which made the survey. 
Elmo Roper, noted researcher and con
sultant to "Fortune Magazine" on its 
Public op-inion surveys, is a consultant 
of OFF. H e also is aRsistant professor 
of journalism at Columbia University. 

A survey, made by the bureau, o-f a 
national sam.ple asked the question : "Do 
You have• more confidence in the war 
news on the radio, or the· war news in 
the newspapers?" 

Radio was chosen by 46 per cent and 
newspapers by 18 per cent. Unac
counted for was 36 per cent of the pub
lic, which gave answers not subject to 

classification in either category. The 
bureau observed "perhaps many of 
them were without preference between 
the two media." 

Throughout the first Wol'ld War, the 
printed media provided the outstanding 
technique for the dissemination of ideas 
and the newspaper was the most p-o.tent 
and familiar ·form for the distribution 
of intelligence to the public, stated the 
report. 

Comparative Advantages 

" In the present war, however, radio 
has challenged both the prestige and the 
power of the press. In the reporting o.f 
news, it has rivalled, in a number of re
spects surpassed, the n ewspaper. 

"More t han half the· American people 
now regard radio as their prime news 
source. In the months of January, Feb
ruary, March and May, the Bureau of 
Intelligence asked the national cross
sectio-n of the nublic: "Where do you 
get most of you~ news about the war
from talking to people, from news-

MAX ASHTON FUND 
STILL OPEN 

The Max Ashton Testimonial Fund 
which was to· have closed on August 31 
was not finalised on that date owing to 
the illness of the fund treasurer, Mr. L. 
L·ippmann ·(editor of " C.B."), and will re
m ain open for a further week or two. Al
though the response to this appeal has 
been very gratifying an y further con
tributions which can be made during 
this extended period will be welcomed . 

The money collected will be handed 
over to the Legacy Club fo r administra
tion in the interests of the dependents 
of the late Mr. Max Ashton. 

£1,800 FOR PRISONERS 
OF WAR 

7HT'-7EX recently appealed over the 
air for donations for the Prisoners of 
War and were· successful in swelling 
local funds by no- less than £ 1,800. 

Price, 6d. Subscription, 10/ - p.a. 

papers, or from the radio?" Radio was 
chosen over newspapers co-nsistently by 
nearly two to one." 

These percentages should not be in
t erpreted as indicating that those who 
say they rely primarily on radio derive 
no news from the press, it was pointed 
o-ut. Radio was said to possess several 
advantages over newspapers. They 
wer e enumerated : 

"It is able to report news more 
rapidly; its news can be received al
most without cost once the receiving in
s trument has been purchased ; it can be 
heard with a minimum of mental effort 
and wl1ile the listener may be otherwise 
engaged; and, finally, it affords a sense 
of intimate participation in certain 
events through sound effects and 
through the voices of personalities 
which it transmits." 

Analysing the result s of the national 
sample on confidence in ne•ws, the sur
vey said that in expla.ining their choice 
the people who expressed a preference 
for radio most frequently gave as a 
reas•on the statement that radio had a 
better reputation for accuracy than the 
newspapers. 

"'Th is argument may seem somewhat 
anomalous/' it was added, " in view of 
the fact that much radio n e•ws comes 
from the very press associations which 
se·rve the newspapers. It is a fact, 
however, that broadcasting networks 

(Cont inued on page 4) 

President Roosevelt Lauds 
War Advertising 

A message. from President Roosevelt 
congratulating the Adver tising Federa
tion M America for "the way in which 
its members have already contributed of 
their time and skill to the war effort" 
was read to m embers of the A.F.A. re
cently on the occasion of the 38th an
n ual convention of the Fe·deration. 
Point ing out that " for the duration there 
will be a diminution in p-roduct advei·tis
ing, but this does not mean the end of 
advertising," the P resident said: 

"There are many messages which 
should be given to the public through 
the use of advertising space. The de
sire for liberty and freedom can be 
strengthened by reit eration of their 
benefits. If the members of your or
ganisation will, wherever possible, assist 
in the war program and continue the 
splendid spirit of co-operation which 
they have shown dur ing the past year, 
advertising will have a worthwhile and 
patriotic place in the nation's total war 
effort." 
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Radio-The Chief News Source 
(Continued from page 3) 

are able to maintain a higher caliber of 
editorship in the processing of news 
than is the average newspaper. 

No Headlines 

"One factor which contributes signi
ficantly to radio's reputation for accuracy 
is its freedom from headlines. News
papers, dependent in part for their sales 
on capturing the interest of potential 
r eaders, are prone to bedeck their f ront 
pages with capsule versions of events 
which magnify and distort their signi
ficance. 

"The networks, moreover, have secured 
ace corre8pondents for the oral trans
mission of news from various theatres 
of the war-a fact which motivated 5 
per cent of the public in their prefer
ence for radio. These reporters, who 
are merely bylines to n ewspa per read
ers, become living h:uman personali· 
ties to radio listeners. 

"Other factors offered a s explana
tions for preferring radio were that its 
news comes direct from the sources 
that it is briefer and more condensed 
and that it is swifter. Among the P'er
sons who expressed greater confidence 
in printed news, the following explana
tions were offered: Newspapers have 
a: reputation for greater accuracy; 
radio reporting is frequently coloured 
by one man's opinion; radio technique 
is too spectacular; newspapers have 
time. to. give, more considered judgment 
and greater detail; evanescence of the 
oral word is a disadvantage. 

"As in the choice between radio and 
the press as a primary source of news, 
educational level plays a considerable 
part in determining relative confidence 
between the two media. There is a 
direct r a tio between education and 
superior confidence in n ewspapers, an 
inverse ratio between education and 
sup,erior confidence in broadcast news." 

Radio Preferred 

"Indeed," said the survey, "a marked 
general p·r eference was expressed for 
radio, news programs combining infor
mation and interpretation; 62 per cent 
of the sample said they would rathe,1· 
hear a radio program which told facts 
and commented on them ; 32 per cent 
said they would ra ther hear a radio 
program that just told the fa cts of the 
news. 

"This preference fo~· the interming
ling of information and interpretation 
was related to educational background; 
the better educated tended to prefer it, 
while the· lesser educa ted, a lthough also 
predominantly on the sa m e side, were 
more prone to1 say they would rather 
have facts alone. 

Voice of the President 

There was substantial agreement 
among the American people, said the 
survey, that the one particular mode of 
r eaching their minds most effectively " is 
through the voice of the Presiden t of 

the United States himself." Asked 
what means they would choose in an 
effor t to r each the most people to tell 
them how to win the war, 42 per cent 
said "radio speeches by the Presid.ent." 
One-third of the sample suggested other 
u ses of radio,, such as news broadcast s, 
shor t radio announcements between pro
grams, dramatised programs or radio 
speeches by Government officials other 
than the President. 

"Printed :)11at\ter was mlentioned by 
only 14 per cent of the persons inter
viewed; 11 per cent suggest front page 
stories in newspapers : 2 per cent sug
gested editorials in newspapers and 
magazines; 1 per cent suggested adver
tisements in these publications, 5 per 
cent of the whole sample regarded 
newsreels as the best way of reaching 
the bulk of the American people. And 
6 per cent were without opinions on the 
subject. · 

Two Types of Listeners. 

"The predelection of better educated 
people for. the, printed wnrd manifested 
its elf in response to this question, too'. 
Among people who had completed col
lege, 15 per cent elected front-page 
newspaper stories a s the best device 
for reaching the public, while a mong 
those who' had had only grammar school
ing or less, 9 per cent chose this me
thod. The college graduates were also 
somewhat less disposed than those with 
inferior educational background to re
gard radio speeches by the P resident as 
the best means O·f getting messages to 
t he whole public. 

"Radio has provided a means for giv· 
ing news to elements of the pcpulation 
which have never been adequately serv
ed by any other medium; indeed, it. has 
greatly widened the knowledge of cur
rent events, giving news to great num
ber s of people who, without this instru
m en t, would neither seek it nor receive 
it. In addition, it has been an impor
t an t supplementary m edium for people 
habitually interested in news ; data 
show that in periods of crisis the use 
of radio, as well as of newspapers, rises 
sharply among all levels of the public. 

Newspaper Advantages 

" Newspapers, on the other hand, re
tain certain a dvantages over the· r a dio'; 
they deliver some kinds of news much 
more completely; they serve minority 
groups whose interests centre in special 
phases of the news ; they do not re.quire 
attention at some specified hour; they 
permit selection by the reader and the 
skipping of uninteresting n ews; they 
permit the r eader to set his own p ace 
and to reread where he does not under
stand ; they present news pictures. 

" One more distinction between the 
two media should be noted. The fact 
that r adio operates under a Govern
mental licence results in certain edi
torial r estrictions to which the press is 
not subject ; r adio has, in consequence·, 
kept it self rela tively free from the edi-
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Rola Radio Newsreel 
Has Second Birthday 

Sunday, August 30, marked the 104tb 
"edition" of 3XY's feature, "Rola Radio 
Ne,wsreel," aired at 7.15 p.m. In cele. 
bration of th e occasion, the session took 
the form of a review, not only of the 
feature itseU, its product.ion, develoD
ment, and personalities, but of the 
events dramatised, the music introduc. 
ed, over these two extremely crowded 
years. "Radio Newsreel" is un relay 
to 2UE, 5AD, 5PI, 5MlT and 5SE, ana 
comma nds a good deal of attention in 
all three, States. Alwyn Kurts is both 
producer and "Radio Reporter," While 
a weekly news commentary is supplied 
by Mr. Norman Harper. Figuring in the 
dramatisations are such well-known radio 
players as Robert Burnard, Clifford 
Cowley, Austin Milroy, Beryl Walker 
and H al Percy. The sponsors, Rola Co .. 
have just signed up for a further 52 
weeks' broadcasting with 3XY. 

"C.B." EDITOR ON THE 
SICK LIST 

Although s t ill in hospita l, Mr. Lex 
Lippmann, managing editor of "Com. 
m ercial Broa d cas t ing,'.' who. has been 
on the sick lis t for the last three weeks, 
is making a good recovt>ry from an at
tack of pneumonia. It is not expected, 
of course, that he will be back in the 
office for a few weeks' yet. 

New Releases 
New relea.ses on 2GF Gra.fton in the 

past few weeks include "The Mystery 
of Darrington Hall," "The Lost Child," 
"The Bright Horizon," "You Ain't Heard 
Nuthin' Yet," "The Everybodys," and 
"First Light Fraser." 

tor ia l campa igns in which newspapers 
so frequently engage. 

" In gene·ral, as has been established 
by the studies conducted under the 
direction of Dr . Lazarsfeld, those who 
employ newspapers a s the prime source 
of news a re m ore likely to be men than 
wom en, more likely to live in the cities 
than in the coun try, and more likely to 
be in the upper economic and educa· 
tional brackets. The n ewspaper , if 
slower than the radio, is more complete 
and is b.etter able to present a rounded 
picture of the events whi.ch it reports. 

" It appea rs, therefore, that · the radio 
has provided, not merely an alternative 
source of news, but an additional source. 
It has h elped to give to la rge portions 
of the American public, wheth er theY 
place their pr ima ry reliance up·on it or 
not, a more intimate acquaintance with 
the world stage, and with the actors 
who play the leading parts upon it, t ha.n 
they have ever had before. Jn this 
r espect, it is the one stdkingly new fac· 
tor in the psychological phases of the 
present world war." 

Nothing Succeeds 

THEIR OWN STORY ... 

STATION NEWS: 
THE KING OF THE 

Like Success ' • 

CONTRACTS TELL 

CADS I S NOW ON 2UE 
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"THESE OLD SHADES"-NEW 
GEORGE EDWARDS FEATURE 
ON 2UW 

Following the conclusion of "The 
Music of Death," Messrs. E. C. De Witt 
and Co. (Aust.) Ltd., have' arranged to 
continue in the same time channel as 
previously on 2U"\V Sydney, presenting 
a George E'dwards' drama: "These Old 
Shades." 

The program was scheduled to com
mence on Monday, September 7, at 
7.43 p.m., Monday, Tuesday and "\Ved
nesday. 

"These Old Shades" as a book, is 
Georgette Heyer's best seller, a thriller 
which is also strongly romantic in its 
appeal. 

Nell Stirling is starred as Leonie; 
George Edwards himself plays the Duke 
of A van, and this famous pair head a 
long list of well known radio players, 
in what is described as one of the most 
ambitious shows that the George Ed
wards Company has produced. 

MACQUARIE QUIZ KIDS 
BROADCASTS 

'fhe remarkably wide interest in the 
"Quiz Kids" program, SP-Onsored by Col
gate-Palmolive over 2GB and Macquarie 
stations every Sunday at 7.18, is proved 
by the tremendous volume of mail that 
this session is bringing forth. 

Listeners are asked to send in ques
tions suitable for use in the session, and 
5/- is paid for all questions used, with 
£ 1 War Savings Certificate for those 
questions which succeed in stumping 
the "Quiz Kids." 

Many listeners, however, are not sa tis
fied to send in a mere question. Fre
quently they accompany the letter with 
some gift to be awarded as a prize to 
the child who succeeds in answering the 
question. In fact recently, one listener 
offered to give the child who answered 
his question a holiday on his station. 

When it was announc'ed that Shirley 
Christensen was an ardent stamp col
lector, many thousands sent in questions 
dealing with philately, and frequently 
these questions have been accompanied 
by rare stamps as a gift for Shirley 
Christensen. 

On the occasion of her retirement re
cently from the "Quiz Kids" class, . the 
sponsors presented Shirley with a set 
of volumes, "Countries of the World." 
It has als·o• been arranged that as each 
members reaches his or her thirteenth 
week a.s a member of the class, he 0 .r 
she will be presented with a set of 
books, "The New Book of Knowledge," 
as a token of appreciation from the 
sponsors. 

Taking the place of Shirley Christen
sen in the "Quiz Kids" class, is a young 
evacuee from Hong Kong, Dorothy 
Revie, aged 12. She and her mother 
succeeded in leaving Hong Kong just 
before the Japanese occupation. For 
many moinths they had no word of the 
fate of their father, a member of the 
Volunteer Defence Corps. recently how
ever, the good news came that he is 
safe and well, although a prisoner of 
war. 

Gladys Moncrieff at 2WL Mike • • 

Whilst in Wollongong to sing at a concert arranged to aid the Red Cross "Prisoners 
War" Fund, M.iss Gladys Moncrieff paid a vi.sit to 2WL studios, where she was interv iew:: 
by Merle Pudd1combe, lady announcer, on her interest in the work of the Red Cross Societ 
From left to right: "Merle," Mr. R. Hessey (manager of As.hley' s and chairman of t Y. 
Concert Committee), Miss Moncrieff, Mr. R. A. Yeldon (managing director of 2WL) he 

Mr. A. Byron (assistant manager of 2WL). ' and 

LEVER BROS. "STRANGE 
EXPERIENCE" A SUCCESS 
IN NEW ZEALAND 

Instant success attended Lever Bros.' 
(Lifebuoy) new program ·on the ZB net
work in New Zealand. Titled "Strange 
Experience," the program is aired two 
half-hours weekly, and dramatises 
strange experiences sent in by listeners, 
oi:e guinea being paid for each one u sed. 

The listeners' . response was pheno
menal, and from the letters already re
ceived, approximately 60 or 70 per cent 
of them lend themselves for dramatisa
tion . In many cases, listeners have 
gone to a great deal of trouble ta. vouch 
for the authenticity of the experiences, 
and in some cases, the more enthusiastic 
writers have intimated their willingness 
to provide sworn statements as to . the 
truth of the incidents related. 

The material generally probably 
covers a, wider field than any other 
similar feature broadcast during the last 
few years. Incidents set down in writ
ing have as their source practically 
every part of the world, including India, 
South Africa, various parts of Europe, 
islands of the Pacific, China, and quite 
a number which have taken place at 
sea; England has its fair share. while 
Ireland and Northern Scotland, · which, 
of course, are known to be inhabited by 
peop.Je wlw were at one time strongly 
superstitious_, are well rer>resented. 

Quite a. number of stories have been 
submitted concerning incidents which 
have taken place during both the last 
war and the present one, and without 
a doubt, some· of these strange experi
ences have given the creator and pro
ducer of the program cause to wonder 
at the limit of man's knowledge of 
spiritual things. It is certain that if 
a ll the details submitted so far can be 
proved to be correct-as the listeners 
intimate-then we have a great deal to 
learn about such matters. 

However, it is em1}hasised in each 
broadcast that no opinions or comments 
are offered when dramatising these 

stories; the fact that they are broad. 
cast does not suggest or infer that the 
producer, the sponsor, or the Commer. 
cial Broadcasting Service. are prepared 
to admit of such things being possible· 
they are offered purely as dramatis~. 
t ions of the facts submitted and as en. 
tertainment for the listeners. All 
names and places are changed for 
broadcast purposes, .and any simi· 
larity to living persons which occurs as 
a result of these alterations must be 
accepted as purely coincidental. One 
fact, however, does stand out, and that 
is that many listeners who have had 
strange exp•erience.s during their lives, 
but who have possibly found difficulty 
in securing a really interested audience, 
have this opportunity of submitting 
their story to the radio audience-per· 
haps iri the hope that somewhere in 
that vast a ssemblage they will find 
somebody who, although not able to 
offer an explanation, will at least be 
sympathetic and perhaps admit also that 
there are some things which cannot be 
exp.Jained by the mind of man. 

ANTHONY HORDERN'S BOOST 
ORCHID DISPLAY THRU 2GB 

An interesting broadcast from 2GB 
during the week was the opening of the 
orchid disp·lay at Anthony Horderu's Art 
Gallery last W ednesday at 1.15. 

As a )J're·lude to the opening, Anthony 
Hordern's sponsored two IO-minute talks 
by Albert E.vans, Anthony Hordern's 
gardening expert. A quarter-hour of the 
Qpening was broadcast on W!ednesday. 
The ceremony was pe·rformed by his 
Honour, Judge Markell, and the speak· 
ers included Mr. Albert Evans, Mr. car· 
riugton Dean (president of the Orchid 
Society of Australia), and Miss Marjorie 
Gordon (star of "Susan and God" at the 
Minerva Theafre). 

In using this time on 2GB, AntbonY 
Hordern's hope to build up a wider pub· 
lie and greater interest in their displaY 
of the most precious and exotic flowers 
in the world, 
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The Air Force on the Air 
t ·oduced by the familiar "Sussex by 

Jn ~ea"-the marching song of the Air 
tbe. e-a special session of the Air 
fot~ jug corps, may be heard each Suu
rralll morning at ·s.30 from the ZB sta
d.aY 5 in New Zealand. 
110; bis 15-minute program is broadcast 

adets of the Air Training Corps of 
f~r c Zealand, but it has already attract
. eW vast listening audience from among 
~~hose who are interested in aviation 
al d the Air Force generally. 
an produced in the s.tudios of the C. B.~., 
tbe program contams accounts o.f air 

rations overseas, comments on the 
·~: Training Corps,. stories of aircra.ft 
d 11,eJopment, notes on flying fitness, and 
e'ny other subjects of t opical interest. 

ma · 't f tl k · A· The maion y o . ie spea ei s are 11' 

force officers. 
physical welfare officers of t he In-

ternal Affairs Department supply the 
talks on physical fit ness, and discus
sions on the physical problems asso
~iated with flying have been of great 
interest to listeners. 

"Youths at the Controls" is a most 
appropriate title for the program, for 
it is intended to assist Air Training 
corps cadets who intend to enter the 
Air Force. 

"GOLDEN SANCTUARY"
NEW MORNING FEATURE 
ON 2CH 

"Golden Sanctuary," an i11sp1nng pro
gram of sacred music artistically pro
duced by Humphry Bishop and pre
sented by noted singers and instrumen
talists, will be presented on 2CH as a 
moming feature, commencing on Thurs
day, September 1.0, and sponsored by 
J. R. Love and Co. Pty. Ltd. 

Arrangements have been made for t he 
presentation of "Golden Sanctuary" also 
as a Sunday feature from Sunday, Sep
tember 13, when it will be hea rd at 9.15 
a.m. and 4.15 p.m ., with a broadcast 
during the· night session at a later date. 
The week-day presentations will be on 
Tuesday and Thursdays at 9 a .m. 

Produced in the studios of Amalga
mated Wireless (A/sia) Ltd., "Golden 
Sanctuary" is described as au artistic 
Program. of beauty and enjo·ymen t , fea
turing well knov.n hymns and sacred 
music sung by a choir of specially 
chosen singers, with soloists such as 
Allan Eddy, Wla.lter Kingsley, Albert 
J!iller, Margaret Carr, Stanley Clarkson 
and Ena Preston. 

These are accompanied by an .orches
tral combinat ion of selected instrumen
talists, with Rene Rich as leader. Iris 
:\!~son at the Hammond organ, and 
Ehzabeth Vidler, harpist. 
. Through their sympathetic interpreta

tions "Golden Sanctuary" will enable 
listeners to enjoy the· most loved sacred 
songs of their memor ies. A Biblical 
~.arration is a feature of each presenta
ton, and with John Nugent Hayward 

as narrator, a quiet, worshipful picture 
~r Christian teaching is developed 
3hr1ough ieareful prodt1ction, continuity 

nc artistic interpretative work. 

II AVENGE TOBRU K"-ADVICE 
TO RACEGOERS 

Australian · and South African troops 
have shared at different times in the 
de.fence o.f Tobruk, and they are no·w, 
with other Allied Forces, facing Rom
mel, at El Alamein. 

Methods adopted in South Africa for 
directing the attention of racegoers to 
the great issues confronting the Allies 
should have special interest to Austra
lians. 

Loudspeaker s on the racecourse, im
mediately after the running of the 
famous July Handicap at Durban, broad
cast a r ecorded address by the Field 

Marshal Smuts. He said: '"My. friends, 
you have just seen the finish of the big 
race. Now I am going to ask you to 
transfer your energies and enthusiasm 
to a much bigger race. It is a vital 
race. The stakes are the future of your 
own country, and the fu ture of man! " 

"The course• is long, and the going is 
hard. Stamina and endurance count. 
Let us no longer dissipat e our energies. 
Therefore, to-day, I renew my appeal to 
yo·u. We want everything you have got. 
We want men~fighting m en-for our 
army. Whe want women too. You have 
had your fun. Now let ns get down to 
the things that matter. "Avenge 
Tobruk." 

---------·-----

A city that grows m importance 

with the nation it serves 

• • • • 
A station that likewise grows m 

importance with the city and 

district it serves. 

Broadcasting the best in radio programmes to a population 

of 172,500 within a radius of 100 miles -2CA is one station 

you must "buy" when you "buy" nationally. 
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Wartime Revolution • 1n 
Gramophone Recording 

(From a Special London Correspondent.) 

New Sounds Captured by 
New I nventfo.ns 

Britain has found a new role for the 
gramophone record; she is using it to 
teach people the art of war. In fac
tories, in all the three fighting services 
and in many obscure branches of war 
unknown to the general public the re
cord is proving itself a most valuable 
aid in training. 

But the debt is not all on one side. 
In return for its usefulness in time of 
war, the art of recording is itself being 
revolutionised. Already, because of the 
exceptional quality of the sounds which 
have had to be recorded, it is possible 
to register tone never previously done, 
an achievement which will have much 
bearing upon the post-war recording of 
music. More too has been learnt about 
the . "ftexible" record, the cost o-f which 
has so far been prohibitive. .But pos
sibly the. greatest benefit likely to· a r ise 
from these war-time developments is in 
the educational field, where an entirely 
ne·w technique is being evolved. 

Training Women Munition W·orkers 

Simplest of all the recordings is the 
straight talk for the factory worker ex
plaining how his or her work . fits into 
the general schem e of war production. 
These have been enormously successful, 
both in giving the workers a clearer 
technical grasp of the subject and in 
encouraging them to greater efforts. Then 
there ar e the training record, which 
teach girls new to m echanical things 
the purpose of various t ools, such as 
la thes, milling machines, micrometers 
and so on. Another ty pe of record r e'. 
minds them how to avoid specific faults 
in their work. Mechanics in the Royal 
Navy, the Army and the Royal Air 
Force make use of similar records, 
adapted to their special requirements. 

Training Air Pilots by Gramo.phone 
Already training· establis.hments in the 

R.A.F. are making use of records, either 

* For 
ALL your Pn~Cia 
RECORDING SUPPLIES 

A. m. CLUBB P~:.~ro. 

for the technical ground staff or for 
ftying crews. An important part of the 
Link trainer, the device in which future 
pilots learn "blind" ftying, is the re
production on gramophone · r ecords of 
the sounds O·f engines and so on. 

Records of the sound of machine 
guns, of different calibres o-f Rhells and 
of signals of various kinds are in use 
every day, as are r ecordings of orders 
for loudspeaker reproduction and for 
immediate operational requirements. 

R ecords do not, of course, entirely 
replace the human instructo·r , nor are 
they intended to do so. But they do 
give a clear, accurate rendering which 
can be repeated as often as is needed. 
No longer do "rookies" have to brave 
the wrath of the tir ed sergeant-instruc
tor when they have not. quite grasped 
the subject being taught; they need 
only ask for the record to be played 
over again. Another great feature of 
the record is its absolute accuracy. 

Everyone knows how easy it is to dis
tor t messages, inst ructions, and so on, 
when they come at second, third or 
fourth hand, by word of mouth or even 
by writing. But the gramophone record 
t irelessly repeats t he original statement 
word for word and cannot be altered. 

Aptitude Tests for Signallers 

The re.cord is also an important 
medium for aptitude tests, for example, 
with signallers. This job calls especi
ally for a good s ense of rhythm, for the 
expert signaller listens not to the actual 
d·ots and dashes but to the rhythmical 
forms they make.. It is often very dif
ficult to t ell whether tr ainees will m ake 
good signallers until they have gone 
through all their preliminary training, 
for however intelligent the·y are they 
may be found entirely lacking in this 
particular qualit.y. So before they 
le·arn a single letter of the code the 
m en are given a test in which various 
sounds are played o·ver to them, and 
they are ask ed to dist inguish between 
them. In a ve.ry high percentage of 
cases this weeds out men who are un
suitable for the job. 

One of the Big Inventions of the War 

Most interesting of all the devic 
now used is one which combines visiis 
and sound, like a talkie with gra.lll n 
phone records. The joint work of ar;. 
engineer, a recording expert, and a rnan 
skilled in photographic layout, this sy n 

h • 
t ern, called t e Synchrophone, ha 
ushered in a new era in training an~ 
instruction. 

Better than a film because it can b 
shown in . daylight and arrested at an e 
point and r epeat ed, better than blacf 
board and chalk because an infinit 
variety of moving designs can sho~ 
"how it works," better even than books 
because several long descriptive chap. 
ters can be conveyed in a few moments 
this is one of those inventions thrown 
up· in every war which become a Part 
of history. There would be a fascinat. 
ing story in any of the instruction series 
shown on this instrument, but the pre. 
sent is not the time. to tell it 
Indeed, there are very few outsid~ 
people who could do so, for such is tbe 
secrecy which surrounds the invention 
that even the manufacturers of the re. 
cords do not see the pictures, and the 
picture-makers do not hear the records. 

Every Audible Tone Can Now be 
Recorded 

:'l'hese are some· of the uses to which 
gramophone record are put in training 
the men and women in the Services and 
on the home front. But there are many 
other uses, from the recording or 

. speeches supporting war savings cam
paigns and giving instructions to the 
civilian population in emergencies to 
the part it plays in intelligence work. 
Propaganda also makes full use· of it 
with r ecorded talks sent overseas to 
broadcast from minor r adio stations 
abroad. 

In all this work British recording 
engineers have been faced with tech· 
nical problems of great intricacy and, 
as has been indicated, they have added 
much to their knowledge in solving 
them. The necessity of recording with 
absolute fidelity sounds n ever before 
heard on a disc has considerably broad· 
ened the spectrum of sound, until they 
are now recording tones three or four 
octaves above the highest note on a 
piano to a full octave below the lowest. 
In short they have pushed recorded 
sound to the limit of the range of audi· 
bility. 

All t h is will mean more perfect re· 
cording of music when peace returns. 
and better valiie for money throughout 
the quality range of record~. 

Sydney Representative: 

J. WALTER SMYTH 
Carring·ton Street , Sydnel' 

76 CLARENCE ST. SYDNEY 
TELEPHDNE·BJ908 2MW Murwillumbah - The Original Two State Station - 500 Watts 
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FIRST 
ANNIVERSARY 
Live Artist Revue on 2CH 

Buckingham's Saturday Morning Live 
-tist Revue-the only entertainment of 

~1 type in Australia-achieYed a unique 
~·~rd in the celebration of its first anni
yersarY on 2CH last week. 

This program, which introduced a 
ew type of radio fare, was an imnie

~iate hit with list ~ners. Plan:ned to 
reach a large aud1:ence compnsed of 
thOse who. had .t~eir Saturday morn
·ngs free, m add1t10n to those able to 
:isten before leaving for business in 
the city, tbe revue registered a ~uccess 
from its first broadcast, :md durm g the 
Jast 12 months it has provided outs tand
ing entertainment by popular local 
artists each week. 

Changes rendered nec:essary as a re
sult of wartime emergency have not 
affected the revue which is still holding 
its place in popularity after 12 months. 

With Albert RusseII as comp·ere, sup
ported by Max Aronsten, of 2CH, Buck
ingham's Revue has r egularly featured 
the Oxford Quintette of instrumental
ists, supported by new artist s each 
week.. For the anniversary show each 
member of the band performed individu
ally, even to the slap-bass-wbile ·the 
entertainment by supporting artists was 
of high standard. 

Originally presented at 7.45 a .m., the 
revue is now presented a t 7.30 a.m., 
with a break at 7.45 for the N'a tional 
News, after which the balance of the 
program is p·resented. 

Through Goldberg's (who handle the 
account for the sponsors), Bucking
ham's recently renewed their contract 
for the presenta tion of this program. 
over a long period. 

FRIDAY NIGHT AUDIENCE 
FOR "MELODY AND 
RHYTHM" 

Mark F ey's "Melody and Rhythm" 
hour from. Radio 2UE every Friday night 
at 8 o'clock has created State~wide lis
tening interest. 

Phone calls frequently exceed 100 
during the Friday night session, which 
is particularly high for a musical pro
gram. 

"Melody and Rhythm" features popu
lar rhythm numbers, and is c:ompered 
by Alan T oohey, who gives a brief chat 
before each r ecord about the artists and 
bands on every disc. 

Radio Reporter's Prizes 
Whilst a number of t he activities of 

the 2GB r adio, reporter~. associa ted with 
John Dease's Radio Newspaper , broad
cast every Monday to F riday a t 6 p.m., 
have been curtailed to enable t he mem
bers to par ticipate· more actively in war 
work , the usual prizes for work perform
ed by the members will be awarded. 

The ceremony takes place at the Mac
quarie Auditorium at 6 o'clock on Fri
day, September 11. As a tribute to the 
radio repor ters, "The Children's Theat r e 
of the Air ," conducted by Reg. and Judy, 
which is presented a t t he same location 
every F r iday ·at 5 o'clock will, on this 
occasion s tar R adio Reporters. 

TRAN SC RI PTION SALES 
A .\'1.A. trans.cription sales recently an

no11nf'ed ine-lude t he f ollo\.Ying:-
".A<br aham Lincoln," ·52 x 15 m inutes, 

drama 2BH Broken H ill and 2DU D ubb o. 
" Freel and Maggie E ver ybod y," 15 m inute 

episodes, domestic comedy. 5AD Network 
a n d 3DB-LK Melbour n e. 

"Dramatic Mon1ents," 54 x 5 m in utes, 
dr ama. 3GL G eelon g. 

" You Aint' Heard N u thin' Yet," 2nd 
s eries, 26 x 30 m in u t es, comedy. 2L M L is
m or e. 
"~he B r ight H or izon," 52 x 30 m inutes, 

musical. 3DB-LK M elbourne and 6IX-WB
MD W est Australia. 

"The Coast P a trol," 2n d series, 52 x 15 
minutes, a ir dra m a. 2BH Broken Hill. 

"Radio & Electrical Retailer", "Commercial 
Broadcasting" and several other periodicals, 
technical and non-technical publications, books, 
etc., are printed by Radio Printing Press Pty. 
Ltd., specialists in general printing. 

* We have the confidence of a wide dientele in 
the radio trade so remember - for your next 
printing job 'phone, write or call for quotes 
from your own trade pr inters - you'll find our 
prices are right. 

RADIO PRINTING PRESS PTY. LTD. 
146 FOVEAUX STREET (BOX 3765, G.P.O.), SYDNEY. 'Phone: FL 3054 

,-

Is Your Business 
Laid up for 
Repairs?·-----

You'll effect immediate 
and Permanent Repairs 

and get back on the 

Tide of Success by 
Advertising with -

Sydney 
Representative 

A. L. FINN, 66 King Street 

Commercial Broadcasting, Septembe r 10, 1942 9 



3XY SERVICE LEAGUE 
KNOWS HOW TO KNIT! 

Supp·lying· wool for the vast assort
ment of woollies for servicemen turned 
out each week by members of the 3XY 
Service League is a big job, as Organiser 
Nance Martell bas discove·red. Armed 
with the equivalent of 1,000 coupons, 
she recently purchased 250 lbs weight 
of woo·!, and reports that next morning 
Leaguers were queued up awaiting their 
quota. Over half a ton of wool is used 
each year, costing £ 1,000, which is col
lected by donations. 

"OKAY ·FOR SOUND" IS FIRST 
OF NEW LIVE ARTIST SHOWS 
ON 2CH 

A new policy of live-artist shows 
offering the maximum entertainment 
each night of the week was inaugurated 
on 2CH with the initial program, "Okay 
for Sound!" p·resented before a studio 
audience ou W~duesday, September 9, 
at 8 p.m. Many new ideas in radiofare 
have been lined up for the coming pro
grams which will bring top-line stars 
direct to the 2CH microphone each 
night of the week. 

"Okay for S•ound ! " will be an hour 
show presented in four separate units, 
incorporating audience and listener par· 
ticipation features every Wednesday 
with such stars as Iris Mason (brilliant 
Sydney organist), Grace Nichols (pian
ist), Gween Lee (soprano) and a new 
male trio, "The· Ha.rmoueers." Well 

SHELDON'S 
MAP READING AND 

FIELD SKETCHING 

SELF INSTRUCTOR 

Crowds Roll Up to 3KZ's Community Singing 

So popular is 3KZ's Community Singing held in the King's Theatre each Sunday and 
broadcast from 3 to 4 p.m . that the crowds who attend roll up well in advance of the time 
scheduled for the commencement of the broadcast. This photograph which was taken 
at 12.30-two and a half hours before the broadcast starts-shows the crowd wh ich had 

already assembled waiting for admittance to the theatre. 

known instrumentali;;ts will form the 
2CH Instrumental Ensemble. 

The foregoing will be featured in 
"Fan-Fare!" commencing at 8 p.m., and 
will be in the form of a fast-moving 
revue type entertainment which will be 
performed before a n audience in the 
studio. 

At 8:15 " It's Foolish, but it's Fun," 
will provide au audience and listener 
participation unit, with prizes for the 
best jokes received and enacted in the 
studio by the Radio Jesters. 

" Creations in Ivory" will be the 8.30 

PRICE 

6'-
Published by: 

Per 
Copy 

-------- -·--- - ·- -
unit, introducing novelty presentations 
on the piano and organ, featuring Grace 
Nichols and Iris Mason. 

With Leon Becker as compere, the 
fourth unit fo r "Okay for Sound," will 
be "Crazy Quiz." in which pr ize winning 
competitors will be able to reverse the 
position by firing theil' own questions 
back at the compere. 

Produced by Max Aronste·n, " Okay for 
Sound" will be a regnlar 8 o'clock at
traction ever y Wednesday, and will be 
followed by other live-artist shows in 
t he immediate future. 

THIS book has been specially 
written to fill the needs of 
Australian Army personnel and 
will be found equally valuable 
to instructors and students of 
the subject. · The somewhat 
complex subjects of Map Read
ing and Field Sketching are 
fully covered in every aspect 
and are presented in a series 
of lessons, arranged in their 
logical sequence. 

Every point is fully explained. 
The book can be used by any
one as a complete self-instruc· 
tor. It is profusely illustrated 
and includes a full scale colour 
reproduction of a military map 
which is used for reference. 

"Sheldon's Map Reading and 
Field Sketching" is now avail· 
able from leading booksellers or 
can be obtained direct from the 
publishers by sending a p-0sta.I 
note for six shillings. 

MINGAY PUBLISHING GO. 
146 FOVEAUX STREET, SYDNEY FL 3054 

Also available from 
STANFORD ALLAN, 247 Collins Street, Melbourne 
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you SPEND A FORTUNE 
IN yoUR LIFETIME 

National Savings Campaign, as 
The s helping the· nation along the 

"·ell :0 victory, helps the individual to . 
roa~ritY after the war. 
•ec emphasis being placed on thrift 
Th~sent will revive a virtue once con· 

a~ pred old-fashioned-saving. 
•ider American banking institution 

An survey of 20,000 people. From 
ni~d~t a was stated that of 100 men start· 
thl5 off in life at 25 years of age, their 
ing t' ' e positions at 35. years of age 
rd a n 62 d Id be:-Seven well-to-do ; mo e-
-rou h' · d d te means; 25 worth not mg; six ea : 
ra 6- it would be found that the pos1-
At 0had altered a littlo-one would be 
•ion · 2· d l'ttl · . h' seven well-to-do; S save a 1 e, 
~~c ~orth nothing ; and 42 dead. 
··Fewer men have £ 50 or £ 100 of 
their own at the age of 65, than a t 25, 
despite 40 years work. 

Many men earn a fortune betwe e.n 
their first and last pay enve.lopes. A 
man who averages £ 8 a week through-
ut his working life, has £20,000 pass 

~hrough his hands. He is unusual if he 
oaves much of it , not because of a la.ck 
~f capacity to save, but rather because 
the ha.bit of saving is in danger of be· 
coming Jost. 

Saving to-day is not a virtue. It is 
stark necessity. The n ations' safety 
depends on it. Moreover the.re is no 
better security than War Saving Gerti· 
cates and Nat.ional Bonds . 

ROAD TO VICTORY ON 2GB 

The Goldberg Advert.ising Pty. Ltd. 
has placed a contra.ct with 2GB for the 
use of 26 daytime sessions on behalf of 
G. F. Birks, for Junipah Mineral Spring 
Salts. This contract represents the 
trend of advertisers to .use a session 
which will k eep· the name of their pro
duct fresh in the minds of the ·public, 
and at the same time it renders a ser
vice to our war effort. The t itle of the 
session is "Roa d to Victory." It will 
be presented by Mr. Frank Grose e·very 
Wednesday afternoon from 3.30 to 3.45. 

Few radio personalities have perform
ed such fine war services as Mr. Frank 
Grose. Jn the last war, after serving 
on the Western Front, he was a ttached 
to the Y.M.C.A., and since the beginning 
or this war h e has don e considerable 
Work on behalf of the troops in obtain
ing for them, by m eans of r adio, those 
thousand and one things required in the 
military camps to make life brighter 
and more comfortable for the troops. 

Through his sessions h e has apPoealed 
for radios, gramophones, records, p ianos, 
furniture, medica l equipment, and hun
dreds of other things, all of which lis
teners have supplied for forwarding to 
the various camps a.nd hospitals. 

,Utilising this idea, "Road to Victory" 
Will combine an a.opeal for greater 
r:lriotism and greater enthusiasm in 
le war effort, with appeals for r adios, 

e c., for the troops. Inspiring w ords 
and inspiring music will make up t he 
entertainment. 

Shorts from 
the BBC Talks 

Such an Interfering Man 
" . . . a provincial newspaper r ecently 

announced on e of my forthcoming and 
of course highly pa.id appearances in 
these wor ds '"l'he corn,mittee ask the 
support of all who have this great 
charity at heart for a cabaret supper 
danc e to be held at the Ritz. on March 
15. They have· secured the services of 
that witty star artist, Ronald Frankau, 
whose turn will be so arranged a s to 
interfere as little as possible with the 
dancing.' W ell, actually I interf ered as 
much a s possible . . . ;" 

( BBC talk b y R onald Frankau) 

For a Boy in the M.E.F. 
"Twenty-one y ear old Peggy McKel

ler , a munition worker h erself, is tour· 
ing the dist rict in 'Waltzing Matilda,' 
the Ministry of Labour recruiting van, 
and to one of her audien ces sh e said : 
'My boy is one of the thousands in the 
Middle East . . . I'm working to give 
him the munitions he needs' . . . If her 
boy is list ening, he'll be glad to know 
that P eggy is a grand recruit ing-ser
geant." 

(From a BBC N ewseletter t o the forces 
overseas, belonging t o Lanca sh ire, Ches
hire, Yorkshire, a nd Lin colnshire.) 

The Graf Spee Classic 
"I wondJer if you know that the 

act.ion in which t.he Graf Spee was sunk 
is now regar ded as a class ic example 
of a naval battle. One day, the details 
will be in a ll the naval text-books, and 
every young midshipman will be expect· 
ed to learn the strategy of the Battle 
of the River Plate by heart. The mo·st 

Don't be like 

s tr iking feature of the a.ctia·u was that 
it was so perfectly planned and co
ordinated that the Brit ish ships scarcely 
exchanged a signal. T'he wh ole engage
ment · worked 01.it exactly a s Harwood 
planned it shou.ld." 

( " L ondon Letter ," b y Macdon a ld H ast
ings, in the BBC N orth America n Service. ) 

Free French Spy-Hunt in 
Piccadilly 

Ronnie Shiner, who comperes the 
BBC program to the Br itish forces in 
Malt a, comes up to London on ce a w eek 
on his m otor cycle _ for a consultation 
with Alick Hayes, the producer, about 
the following Sunday's broadcast. 

The other week, Hayes was called out 
of town shortly before· t h e time fixed 
for t he m eeting. Mr. H a.yes' secretary 
was unable to get in touch with Shiner 
to let him know . On going t o lunch, 
she saw, pr opped up again st the· pave
ment in Piccadilly, t he familiar motor 
cycle. H a stily she scribbled a few 
w ords explaining Mr. H ayes ' absence, 
and ending·: "Meet me in the canteen 
and I will give you t h e dope about 
Malta." She tuck ed the note into the 
handlebars . 

As she· moved away, she was horrified 
to see two Free French sailors· take pas
s ion of t he machine. They r ead the 
note with considerable concern. Sum· 
moning a po.Jiceman, and as many 
passer s-by as they could collect with 
speed, they set about organising a spy 
hun t. The secretary decided that dis
cretion was the better part-and made 
off, regis tering a vow never a.gain t o 
trust her instinct to know Ronnie 
Shiner's motor bike anywher e. 

DICK WHITTINGTON I 
He turned again ... and it t urned out all 
right in H IS case! But turn ing the radio 
dial just isn 't necessary .. . if you're wise 

TURN JUST ONCE 

--to 

And your Set is Set for 

CONTENTED LISTENING 
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"TYE'S RADIO REVUE" 
TOT AL NOW £8,000 

3XY Show Benefits Appeals 
A gala presentation of "Tye's Radio 

Revue," the live show produced weekly 
on Sunday nights by 3XY, and staged 
in the Princess Theatre, marked the at
tainment of a total of £ 8,000 collected 
from the audience over the 110 perform
ances of the show's credit. All manner 
of patriotic causes, hosp,itals, and in
stitutions have shared, 59 separate ap· 
peals participating to date. On one 
night alone (August 22) the sum of 
£ 90/5/- was pooied from an apprecia
tice audience. This show has earned 
quite a. name for the launching of ne-1'1-
comers to radio, many of whom have 
quickly won through to fame. Alwyn 
Kurts is compere, and Kevin Bradley's 
Band provides the nrnsical background. 

2GF WOMEN'S CLUB DOES 
GOOD JOB 

The 2GF Wiomen's Club, under the 
control of M.iss E'lva Creighton, is one· 
of the dominating factors of the Graf
ton Home Life of ·women. 

Miss Creighton is one of the most 
capable announcers heard on pro,vincial 
stations in New South \Vales, and her 
audience extends over a wide section 
of Northern New South \Vales, an audi
ence too, which is constantly increasing 
since many local business houses 
place dramatic and other features in 
the morning sessions conducted by Miss 
Creighton. 

The principal functions of the 2GF 
Wom1en's Club include the organising 
of functions to benefit the Red Cross, 
Comforts F'und and local charities. 

Each month a parcel of knitted wear 
is handed to the Australian Comforts 
Fund, and some hundreds of pounds 
value has been contributed during the 
past three years. 

The club has a lso· made numerous 
cash donations tci local charities; the 
Grafton District Hospital recently re
ceived a donation to assist in puchasing 
X-ray equipment. 

A donation was alrn made to the Graf
ton Benevolent Home, and letters were 
recently received from both institutions 
thanking 2GF and the- llGI~ \Vomen's 
Club for their assistance during the past 
12 months. 

3 SR 
YB 
UL 

LICENCES . . 61,098 
POPULATION 378,110 

Argus Broadcasting Network 
365 ELIZABETH ST., MELBOURNE 

F 0411 
Sydney: Fred Thompson - B 2085 

PIANO SCHOOLS GET 
RESULTS ON 3KZ 

In these uncertain times, one would 
think that persuading people, to learn 
to play the piano would be an impos
sibility. But this theory is entirely dis
pelled by two .Melboun:e piano schools 
currently advertising over 3KZ. The 
first, the George McWhinne.y Piano 
School, has been so pleased with the 
results gained from its quarter-hour ses
sion featuring its four-piece band with 
vocalist, that it bas taken an. extra 15-
minute' session, t his time high-lighting 
hit tunes of the day played ou two 
pianos. Potential pupils of the school 
are asked to ring the studio after the 
broadcast for details of the school's 
course. The flood of phone calls and 
the signing on of new pupils more than 
prove that not only goods can be sold 
over the air, from 3KZ. 

The second school, the Leonard Cook 
Piano School, a lso has a 15-minute ses
sion in which the principal-Len Cook, 
known as "The King of the Keys"
plays popular numbers in a mode,rn 
rhythm style. So good have results 
been from this session, that the school 

GAS PRODUCER UNIT 
ON RADIO 2UE 

Cambridge Cars Pty. Ltd. h 
arranged a special 15-minute prograit 
on Radio 2UE, every M.onday at 7~~ 
p.m., backed by 50 word announceinen 
in the breakfast session, as part of t 
campaign to merchandise the Hargraya 
Gas Prnducer Unit. 

A Pillow Slip from Townsville 
The Persil feature, "Big Sister," maa, 

an offer recently which produced a high 
and immediate result from the 4To 
Townsville audience. Hundreds of re. 
quests were received in a few days. On 
4TO listener, not content with seekin: 
information from' the sponsor, sent a 
pillow slip to Sydney for advice. 

The popularity of "Big Sister" With 
4TO womenfolk is undoubtedly judged 
lJy the imnl'ediate response for further 
information. 

is now celebrating its fifth year or 
broadcasting with 3KZ. 

'The results of these sessions are all 
the more remarkable in view of the 
fact that both schools a.re on the air 
every Sunday, the times being 10 a.m 
12.10 p.m. and 6.15 p.m. 

There is a clear duty for all-your every 
penny must be weighed first in the light 
of National duty before you spend it
every penny you can save must be 
applied to the National effort. 

BUY 

£10 NATIONAL SAVINGS 
3o/o BONDS 

AND WAR SAYINGS CERTIFICATES 

APPLY TO ANY BANK OR MONEY ORDER POST OFFICE 
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BIRTHDAY ALBUM TO NEW 
yoRK FOR JANE ACE 

commercial Broadcasting Ser-
:beN.Z., bas despatched Urn Jane Ace 

.-i<e· Album to, New York, where it 
lll·1·tbdaY . . . f 1 ected to arnve m tune or t 1e 
:- e~~r star's birthday on October 12. 
"'~~e album contains the signatures of 

ands of appreciative N.Z. listeners 
·hQUS f h dd "EasY Aces, . many o w om a eel 
to tbdaY message;; to their s ignatures, 
'1r well as expressions of the pleasure 

35 t tbe program brings them. 
•h~ound in with the sheets containing 
h signatures, are splendid photographs 

1 t e New Zealand - cities, country and 
~la~ri life-which will be of undoubted 
:aterest to Mr._ and Mrs. Ace and their 
program associates. The binding is a 
pJendid example of New Zealand work-

·nansbip. 
' Tbe cover is in fuli leather, bearing 
ibe c .B.S. trade mark-a red flash 
3cross a black circle-and th e title of 
·he album embossed in gold lettering. 

What's In a Name? 
Proof of the success of Gilbey's pro

~ram, "What's In a Name?" broadcast 
over the MacquaTie Network is con tain
ed in the many hundreds of letters r e
ceived asking for an explanation of Uie 
history and origin of surnames. 

These letters not only come' from the 
~eneral listening public, but from many 
important business executives, all of 
whom are equally anxious to discover 
1he origin of their names. The' time of 
1he broadcast is every Monday and Wed
nesday 8.45 p.m. on 2GB, with slight 
variations on several of the ot her Mac
quarie stations. 

New 2GF Feature 
~fany 2GF listeners will welcome the 

opportunity of hearing once more from 
that station a dramatic series hy 
"aurice F'rancis. 

"First Light Fraser," presented by 
C'olgate-Palmolive: Pty. Ltd., is the story 
>f the adventures of a modern pimper 
nel in Hitlerised Europe, and judging by 
reports, is clicking in a big way with 
~GF listeners. 

"First Light Fraser" is presented each 
\!onday, Tuesday, Wlednesday and 
Thursday evenings at 7.18 p.m. from 
~GF. 

S. R. Buttle Continue to 
Feature George Edwards 

The inclusion in the 2UW 9 a.m. cha.n
nel of another George E'dwards' drama 
-this time "The Recollections of Geof
frey Hamlyn"-suggests the continua
'.1011 of the policy which has apparently 
,iroved effective" 
'a?Iessrs. S. R. Buttle Ltd., Sydney re
<bll grocery house, first used the 9 a.m. 
Edannel on 2UW, featuring a George 
a wards show, more than two years 
: 0-. The latest program aired in t h e 

1o!siou, "Hard Cash," is now being fol
" ed by the "Recollections of Geoffrey 
riamlyn." 

New Zealand 
Listeners Salute 
Popular Radio 
Commedienne 

A final chec k before de
spatch to New York of the 
Jane Ace Birthday Album. 
Left to right: Stewart Duff, 
sales manager NCBS; Chas. 
C. Gill, manager, Kolynos 
(N,. Z, ) Ltd ,, sponsoi-s ,of 
"Easy Aces" ; C. G. Scrim
geour, Controller NCBS ; 
and K. W . K i lpatrick, pub-

licity manager NCBS. 

DARROD'S SPONSOR "GIRL OF 
THE BALLET" ON 3KZ 

On Tuesday, September 8, at 8 o'clock, 
3KZ presented t h e fi rst epi sode o.f ·a new 
dramatic seria l entitled "Girl of the 
Ballet." The s tory is based on the 
life of a ba.llerina-on the nights of 
music and wonderment-of swirling n et 
and toe sho,es- -and masks and make-up
of the hundred and one glamourous 
facets a ssociated with the ballet. The 
ballerina whose' m agic feet were de
stined to dance her to fame is Rina 
Nitoska who, with her brother .Joseph, 
shares a small house. Rina's dan cing, 
even in class, has always been excep
tional, and she is chosen as a m ember 
of the Corps de Ballet to a ppear in one 
of t he big thea tres in Switzerland. Her 
brother Joseph, however, an inveterate 
gambler, is caugh t the night before her 
big chance, stealing money from t h e 
safe of the hotel at which he· is a waiter. 
This entirely alters Rina 's plans, sin ce 
she feels bound to stay by him to 
honou r a promise made to her dead 

/T'S 

• • 

father. She does, however , finally join 
t he Corps de Ballet, and is chosen by 
one of the world's grea tes t ballet mas
ters for a career-which s lrn refuses 
again because of her brother. The story 
or her vicissitudes--her s truggle to k eep 
her brother straigh t and to a chieve fame 
h erself, m akes one of the most gripping 
serials yet brought to radio. It is in-. 
teresting t o note that during the mak
ing of this program , va r ious members 
of th e last ballet com11any to visit Aus
tra.!ia appeared in the s tudio to watch 
the presenta tion . Sponsor is Darrods, 
of Bourk e Street, M8llJour ne, and fea
ture succeeds ":Music of Death," pre
sented by same sponsor. 

"Passing Parade" on 2SM 
·E very Thursday a fternoon a t ten past 

2, P arsons Bros.' fea ture the presenta
Uon of "Passing Parade," compered by 
Dorothy Dash . The 'script s have been 
lent through th e courtesy of M.G.M., and 
r epresent quite a unique feature in 
2SM's aft ernoon sess ions. 

. 6. 
YEARS OLD 

and 

• e 

"STILL CLICKING" 

• 2KY's 
WEDNESDAY NIGHT 

AUDIENCE-PARTICIPATION SHOW 

pJte6-ented 61J- tlie co.u'tte&IJ- o./ tfie 04iginae 6pO.n6,0.'t 

MORLEY JOHNSON LTD. 
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PERSONALS~ 
After a serious illnes Si Meredith is again 

"back in harness," and from Radio 2UE is 
reading the midday serial, Monday to 
Thursday, for F. J. Palmer and Son. He 
has also been describing the big Rugby 
League finals from the Cricket Ground 
through A.S.B., under the sponsorship of 
Associated Newspaper ("Sunday ·Sun"). 

Leon Becker, compere of "Sa.turday 
Afternoon at Home" (Bon Marche program) 
and "Take It or Leave It" (Schumann's) 
has been off duty as a victim of the · measles 
epidemic. 

Albert Russell, compere of Buckingham's 
Saturday morning live-artist revue, intro
duced a parodied version of "I'm 21 To
day," for the first anniversary of this show 
on 2CH last week. 

Keith Wood, 2CH announcer, now in uni
form, is still a familiar figure in the A. W.A. 
recording studios each week when he a cts 
as compere for the musical program, "The 
Bright Horizon." 

Listeners to K.Z.'s "Prince of Story Tel
lers" session last week missed the voice 
cif Kefth Howard, who was on sick leave 
from radio. Eileen Finlay, authoress of 
"Undefeated," the novel Keith is reading 
at present, slipped out to his home to see 
how the invalid was progressing, and found 
him still confined to his bed, but playing 
rummy with a few friends. Mrs. Finlay 
wa s invited to join the game, and h er 
estimated sta y of h a lf an hour leng th ened 
into eight hours. The visit cheered Keith 
up considerabl~·-and his rummy is still 
"undefeated." 

Announcer Lieut. Ken Waterhouse,. of 
3ZB Christchurch, New Zealand, is reported 
to be a prisoner of war. Ken hails from 
Tasmania, and for time was on the staff 
of the A.B.C. in Sydney. 

Rae Sanders h a s b een a ppointe d "an
nouncerette" at 2ZB Wellington, New Zea
land. In Sydney for the past few years·, 
Rae was on 2UE, worked in George Ed
wards' shows, the "Youth Show," and was 
also ca.st in one of the Lux Radio Theatre 
productions. On her return to the Shaky 
Isles, s h e vocalised with Laurie Paddi' s 
Band at Wellington's "Majestic" Caba ret 
and finally reached the 2ZB turntables. 

Joan Read, who presents the "Home H ar
mony" daytime sess ion on 2CH, is now 
busy planning a new night program which 
she will compere. No details are available 
Yet, but the show should take the air in 
the next few weeks. 

Congratulations to Doreen McKay , p opu
lar afternoon announ cer, who will wed Cap
tain Kevin Clifford at St. Mary's Cathedral 
on October 3. Monsignors Meny and Col
len der will celebrate Nuptial Mass at 9.30 
a.m. This wedding will breal{ up the e ver
so-long radio a.lliance of "The Grocer and 
Madam." "Madam" will wed, and John 
Dunne is pJanning the debut of another 
las s to take her place at the mike. 

Among the new feat.urettes introduced by 
Madge Thomas in her "V\'omen in the 
Home" session on 2CH are "Musings in 
Melody" and "Melody Clues." The latter 
is a competition feature with Betty King, 
2CH pianist, at the piano. 

Versatile Bill Beatty has joined 2UW. 
Bill's not only a good a nnouncer, but writes 
and sing·s as well. 

Gwen Alderson, . a very well-known lass 
in broadca sting circles, is to be married 
on September 26 to Mr. vV. H. Hatfield. 
Gwen, who used to be secretary to Grace 
Gibson, is now Miss Joy Morgan's offsider. 

Hear that Clive Ogilvie is working 17 
hours a day in his job at the Department 
of Information. 

Reg. Lane (Macquarie) is spending this 
week in Melbourne. 

Congratulations to Frank Grose (Uncle 
Frank, to thousands of 2GB listeners) for 
his new "Road to Vietory" session heard 
each Wednesday at 3.30 p.m. from 2GB, 
and sponsored by Junipah Mineral Spring 
Salts. · 

" The Voice of Romance" (2UV\'), spon
sored by Ashley's, is a year old this week. 
That's some going, when you realise that 
this singer's identi t y is still a mystery to 
his listeners. 

Albert Russell (Goldberg's) gets a grea t 
kick out of ga rdening a t his new Kir r ibilli 
flat. If you're passing his way 'round dawn, 
you'll find Albert tending his purple petu
nias. Somebody suggested he try potatoes. 
Not a bad idea Alber t. How a.bout it"? 

"KING OF THE CADS" 

IS POPULAR 

Since the appointment of Arundel 
Nixon to the staff of Radio 2UE, the 
management has been inundated with 
le.tiers of congratulation and apprecia
tion from listeners in all parts of New 
South W~les. 

In addition more than 300 app·recia
tion 'phone calls were received follow
ing Mr. Nixon's first Sunday broadca st. 

His famous "King of the Cads" ses
sions are featured every Monday to Fri
day at 12.45 p.m., and every Sunday 
from noon to 4 p.m. 

CHANGE OF ADDRESS 

OSWALD P. SELLERS 
Selling Agent for: 

COLUMBIA-GEORGE EDWARDS PRODUCTIONS 

74 PITT STREET, SYDNEY 
6th FLOOR 

Telephones: B 6011 (3 lines) 
Telegrams: "Selos" Sydney 
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GAD ABOUT? 
Off to S y dney for a short week's holi 

went .Mr. and Mrs. Balmer-last Decein~t 
Radio being wha t it is, and t hings b 1 
as they are, it was 12 months sin ce Ji:~ n 
had been to a picture show, so, in betw d 
fixing up det ails for this Year's Paradee~ 
managed to hit t h e high s pots, and a~t 
ally cra mmed in four visits to t he 1 u. 
cinemas. It' s practically 12 months 8~ 
that Sydney trip, and it wasn't until' 0 
night last week t hat Eddie found it P 
sible to take h imself and Mrs. Balmer""° 
the pictures on ce a gain. So off they ~- 1 

to one of Melb ourne's mightier theat~ 
where, if reports w ere to be believed . 
excellent program was featured--somethi" 
about a baby . W ell, Eddie knew h e had;. 
seen any ba by pictures for 8om e tiine-.. 
but what h e had forgotten wa s t hat. 
.these modernised da ys, a "hab:v" is n 
always someone under the a ge of t wo; ce 
tainly there is nothing '.'-bout the luscio~· 
Lupe Velez to S1'ggest mfancy, hut the· 
it was-Eddie had already seen th e Pictu~ 
in Sydney, a n d h e has still seen only lo;,, 
picture shows in 12 months. 

BEHIND THE STUDIO STAGE 
Few peop·le r ealise just how much 

hard work goes on behind the scenes ot 
a live.-artist children's sessio•n. K.Z: 
Mutual Store-y House, and Children· 
Theatre of the Air, for example, gin 
Melbourne children a chance to air thei 
talents. But before they are ready t 
perform, rehearsals must be held, suit. 
able song arrangements must be found 
or written , and shy youngsters must ~ 
made to fee.J at their ease- these ar 
just a few o.f the things which Aunt' 
Kay must attend to. Kay has a wa; 
with children, and the youngsters d~ 
velol} amazingly under her guidance 
Next Saturday night Kay conducts the 
kiddies' choristers in a very specill 
arrangement of "I'm a Little Teapot. 
and Edwin and the Swing Eight are !ea 
turing the popular "Love Song of 
Renaldo." 

2GB HAPPINESS CLUB 
CONTINUES WAR WORK 

Among the ma ny jobs of war work 
being done by Mrs. Stelzer, 2GB's Happi· 
ness C.Jub, one of the most important 
from. a na tional point of view is the en· 
couragem.ent o.f members to buy War 
Savings Certificates. To this end Mrs 
Stelzer has appointed a special War 
Savings Certificate secretary, whose jot 
it is to visit each branch, and to en· 
courage the m.embers to invest moneY 
in the Wiar Savings Certifica tes. 

E'ach club too, has its o-wn \Var Sar 
ings secretar y, and to date more that 
£2,000 has be·en subscribed by member' 
from the club to the various war Joan' 
Such are the demands on the Happine5• 

Club by war workers, that Mrs. Steize 
frequently works late into the nigh' 
planning tasks for her members to d 
The·se tasks r ange from. s taffing vaJ'iou; 
canteens to a ssisting with outside co 
lections. 

Having presented two ambulances 1. 
the military authorities, Mrs .· Stelzer' 
2GB Happiness Club is now planning t 
buy a mobile canteen. Mrs. stelzf 
feels that this will be of considerabb 
help. in their war effort, and after t 1 
war will probably be required to be. 
ticle many people over the r e-adjustmeD 
period. 

••war of the Sexes" 
for Air Force 

t was ai r force night last 
1 k in the "War of. the 

wee ,. 2uw•s Friday night 
sexes, 

uiz shOW, broadcast on be· 
q f of Mark Mayne's Ltd. 
h•I 

The photo shows the con
stants lined up on stage 

te'th "Field Marshal" Frank 
WI "G I' ' Reg Hatherly, enera . . 
QuartlY and "General" 
cecil Scott at the micro-

phone. 

FULL PROGRAM FOR 
MACQUARIE AUDITORIUM 

The Macquarie Auditorium is fast be
coming an accepted centre of radio en
tertainment in Sydney. Crow_ded hous~s 
have greeted each presentat ion at this 
modern radio theatre right throughout 
the week, and with the coming of a 
number of new shows, it promises to he 
even more popula r than ever. The 
weekly schedule of p.resenta tions to 
which the public are invited is as fol
lows:-

Every Monday night Colgate-Palm
olive present the1 new hour variety show, 
"Calling the Stars." Admission to this 
is by ticket only. On 'Tuesday night 
CIJlga.tie·Palmoiive present the " Youth 
Show" and "Quiz Kids." Again invita
tion is by ticket. On Wednesday after
noon at 2.30, 2GB utilises the Macquarie 
Auditorium for the making of a num
ber o.f big variety shows, and the public 
is invited along to play their part in the 
making of these shows by laughte r and 
applause. These presentations com-
1nence at 2.30 every Wednesday, and no 
tickets are required for a dmittance. 

With the cessation some weeks a go 
of "Radio Hollywood," on Thursday 
night, Thursday is now rese·rved for the 
making of a series of shows which the 
public is invited to attend. In between 
the recording s o.f these p.resentations 
outstanding radio artists and pernona li
ties entertain, a nd the resul t is two 
hours of outstanding variety. 

On Friday evenings at 5 o'clock, Reg. 
and Judy conduct "The Children's Th ea
tre of the Air," and this, like the other 
shows, is attracting a very big audien.ce. 
Sunday night continues to br ing the 
:\facquarie Radio T'heatre, sponsored by 
:\!urdoch's Ltd. For this, tickets are 
necessary, and are o.bta ined from Miss 
~hi!. Jacobs, at the Fashion Salon of 
·•lurdoch's Ltd. 

"IV As the public is getting to know the 
~ eek!y schedulE'. o~ presentation . at the 
/acquarle A.uditorrnm, the deman<l for 
.. 1ckets is g-rowing, anrJ frequently the 
house full" sign has to he shown. 

----- ·---- - -

PROTEX SPONSOR 
''IN HIS STEPS" 

Broadcast Monday to Friday after
noons on t h e New Zealand comm er cia l 
network is Charles Munro Sheldon's 
best selling novel "In H is Steps." 
Twenty-two• million copi es of t h e novBl 
have been scld, which it is claimed 
makes it the next best se.Jler to th e 
Bible . The p-rogram is sponsored hy 
Colgate-Palmolive fo r P rotex Soap . 

Young Nationalists' on 3XY 
The Young Na tionalists ' Organisa

tion returned to 3XY on Monday , Sep
tember 7, fo r a further series of broad
casts each Monday at 7.30 p.m . The 
opening speaker for t his series was 
Senator Spicer, wh o took as his subject , 
"Australia.'s Record Budget ." 
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HALF HOUR OF MUSIC 
"An uninterrupted half hour o.f fine 

m usic" is the apt title chosen for the 
new 30-minute program broadcast from 
Radio 2.UE, every Sunday a t 7.45 p.m. 

T he session is sponsor ed by Mac
Ro bert son Pty. Ltd., and the contract, 
t hrough J . Rist, o.f Melbourne, calls fo r 
a musical progr am fea turing a distinc
tive but wide variety of r eally good 
numbers. 

Beyon d opening an d closing announce
m ents th e program will be completely 
f re-e of interruption, and has been built 
to cater for the real lover of good music. 

We Justifiably 
Public to 

Claim an 
Our Unique 

Enormous Listening 
Programmes; 

There[ ore, Mr. Ad'Yertiser, 

Take Advantage of this Coverage· 
by 

Advertising the 

THREE I W 
WAY 
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w. E. Woods Ltd. (agency, Gotham) have 
extended their current campaign on 2GN 
Goulburn for a further period. 

Frank Harvey and co. , radio dealers, 
have placed a contract with 3XY covering 
52 20-minute sessions on Sunday, 12.10 p.m. 

Hemburrow's, .furniture, have renewed 
their con tract for 52 x quarter~hour ses
sion·s, Saturday, S p.m. on 3XY. 

Using 2GB the Rosella Preserving Co. 
have contracted for a s eries of five-minute 
sessions to be broadcast every Friday 
night over 2GB, under the title of "Rosella 
Melodies." The contract was placed by 
the McFerran Advertising Pty. Ltd. , Mel
bourne. 

4BU Bundaberg has received thanks 
from the organising committee for its as
sistance in securing for Bundaberg the pen
nent for the highest per· capita subscrip
tion for Queensland in the last War Loan. 
Mr. F . M. l!'orde, M.L.A., will formally 
hand over the pennant on his next visit to 
the city. 

W. C. Douglas Ltd. (agency, J. B. Perci
val) has instructed 4CA Cairns and 4TO 
'.rownsville for a series of direct announce
ments during the breakfast sessions for 
their well known produot Breakfast-D
Light. 

Gerard and Co. Pty. Ltd., leading depart
ment emporium of Grafto·n, are now the 
sponsors on 2GF Grafton of Bob Dyer's 
"You Ain't Heard Nuthin' Yet" ((second 
series) of 26 x 30 minutes, presented each 
Tuesday evening at 8.15 p .m. This is the 
fifth new feature on 2GF in recent weeks. 

"Coast Patrol" (second series), 52 x 15 
minutes, is the new feature on 3BO Ben
digo for Matthews Bros., of Bendig·o, broad
cast at 7.45 p.m. each Monday, Tuesday, 
Wednesday and Thursday evenings. This 
stirring a ir drama of the R.A.F. Bomber 
Command commences on 3BO on 21/9/42. 

Rosenberg's Shoe Store, 
tract covering 52 weeks' 
"shoppers' session" (five 
per week) on 3XY. 

renewal of con
advertising in 
announcements 

Rola co., renewal of contract covering 52 
x half hours per week, Sundays, 7.15 p.111. 
on 3XY, featuring . "Rola R adio Newsreel" 
(on relay to 2UE, 5AD, 5PI, 5MU, 5SE). 

Dad's Service Station, 200 Sydney Road, 
Coburg, have t a k en out a contract with 
3XY for announcements in the breakfast 
session, covering fi2 weeks. 

Included among new contracts placed 
with 4BU Bundaberg are McWilliams Wines 
"Bright Horizons," also the Colgate-Palm
oliv~elii/;ures "Quiz Kids." " Lad. ies F'irst," 
"Jlis•' alrll Shine," "Youth Show." "First 
t':'ight Fraser," and "Ca lling the Stars." 

Medical Aid to Russia Art Union is u sing 
Radio 2UE and Associated Sports B roa d
casts for spot advertising, 

Clement's Tonic Pty. Ltd. have contract
ed with 3XY for one minute announce
ments in women's sessions, covering 12 
months. 

Myer Emporium Ltd., are using 156 even
ing scatter announcements, covering 52 
'l'eeks on 3XY. 

Housewives' Association new contract 
with 3XY is for 224 quarter-hour sessions 
(eight per week), covering 28 weeks. 

The Spitfire Shale Oil Vaporiser is now 
using A.S.B. for a State-wide advertising 
campaign. A.S.B. stations comprise 2U:IJJ, 
2KY, 2GZ, 2CA, 2KA, and 2HR. 

Penfold's Wines (through Fergus Canny 
Advertising Pty. Ltd.) have contracted with 
Radio 2UJ:!: for preferred times in the even
ing programs. 

The. British Carpet Co. (Malone Adver
tis ing) has contracted with Radio 2UE for 
25-word announcements in the breakfast 
session. 

British Israel World Federation has re
newed its contract with Radio 2UE for 20-
minute talks every Sunday at 5.30 p.m. 
These ta.Jks are relay ed to country stations 
throughout N .S.'\i\T. as well as to stations in 
Queensland and Victoria. 

Gowing Br·os., through L. V. Bartlett 
Pty. Ltd. have renewed with Radio 2UE 
for a further 12 months for spot announce
ments. 

Stanley White, jeweller, contract for 26 
half-hour broadcasts renewed. Time, Sun
days, 11.30 a.m., on 3XY. 

St. Moritz Ice Rink's sponsorship of 6.15 
p.m. Independent News Service on 3XY 
has been renewed for 13 weeks, covers five 
quarter hours per week. 

Manon Shoes Pty. Ltd., renewal of con
tract for 100 word announcements in 3XY 
breakfast session for 52 weeks. 

County Theatres (Goulburn) Ltd. (Hoyt's 
Ritz), of Goulburn, have again renewed 
their 10 minute session six evenings weekly 
on 2GN Goulburn-this is the sevent h 
yearly renewal from this 2GN client. 

.. European Laboratory Co. (agency, Han
sen Rubensohn) have renewed their relay 
from 2CH to 2GN Goulburn, for S chu
mann's Mineral Spring Salts, the program 
"'Take It or Leave It-Double or Quits," is 
aired each Tuesday evening at 8.35 p .m . 
for 25 minutes. 

Renewal business recorded at 3BO Ben
digo during August includes H . C. Styles 
(optometrists) and J. L. Lyons (chemist), 
both using women's sessions co·nducted by 
Miss D. Deane for spot announcements. 

Consistent sponsors of George Edwards' 
productions are Wyper Bros. Ltd., hard
ware merchants, who have signed up with 
4BU Bundaberg for t heir seventh consecu
tive year. Wypers' curr<"nt feature is the 
popular "Two D estinies." 

JULY LICENCE FICUREs 
June 
1941 

NEW SOUTH WALES. 
Ne\v issues .. 
Renewals .... 
Cancellaticms 
Monthly total .. 
Nett inc. or dee. 
Population ratio 

4,630 
41,279 
4,984 

494,884 
-354 
17.66 

VICTORIA. 
New issues 
Renewal-s 
Cancellations 
Monthly total . . . . . ... 
Nett increase .. 
Population ratio 

5,128 
30·, 799 

4,202 
362, 790 

926 
18.97 

QUEENSLAND. 

New issues 
Renewals . . 
Cancellat~ons 
Monthly total .. 
Nett inc. or dee. 
Population ratio 

1,932 
15,106 
1,421 

168,216 
511 

16.34 

SOUTH AUSTRALIA. 

Nffw issues 
Renewals 
Cauce!llations 
Monthly total .. 
Nett inc. or dee. 
Population ratio 

1,591 
13,095 
1,026 

131,292 
565 

21.61 

WESTERN AUSTRALIA. 

New issues . . . . 
Renewals 
eance.lfati'ons 
Monthly total .. 
Nett increase ..... . 
Population ratio 

1,319 
9,083 
l ',038 

91,368 
281 

19.51 

TASMANIA. 
New issues 
Renewals 
Cancellations 
Monthly total .. 
Nett increase . . . . . . 
Population r atio 

424 
4,482 

418 
44, 716 

6 
18.39 

COMMONWEALTH. 

New issues . . 
Rer.ewals 
Cancellations 
Monthly total 
Nett increase 
Population r a tio 

15,024 
113,844 
13,089 

1,293,266 
1935 

18.32 

1,419 
15,382 
~:656 

172,52; 
- 23; 

16.61 

1,30! 
12,99i 
1,689 

137,241 
- 38; 

22.5! 

1,272 
9,188 
l ,2H 

91,94.i 
58 

19.82 

4ii 
4,727 

179 
46,401 

291 
19.41 

11,080 
117,835 
11,033 

1,320,075 
47 

18.51 

The a bove totals include free licences to 
the blind-2,562 (1941) and 2,491 (1942). 

J. J. McHugh Mac-Ray Clinic has re
newed with Radio 2UE for lO~minute talks 
every Wednes day at 11.15 a.m. and each 
Sunday at 5 p.m. for a period of 52 weeks. 

Anthony Hordern and Sons have signed 
with Radio 2UE for spot announcementl 
in dog sess ions conducted by Mr. Bil. 
Honeyfield on Friday e.vening and Sundal 
afternoons. 

AU DEX - the Soper Recording Blank 
More than 26,000 Audex Discs were supplied to Recorders during the past year-many were recoated 

more than once. 

Help us to maintain a 100% service by returning promptly all empty containers and spacing washers. 

WIRELESS AMALGAMATED 
47 York Street, Sydney 

(AUSTRALASIA) 
167 Queen Street, Melbourne 

LIMITED 
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PUBLISHED EVERY SECOND THURSDAY BY AUSTRALIAN RADIO PUBLICATIO NS PTY. 

B£Gl~S 
o ur Job 

• • ~ • • • • • • 

the • • on 
• • 

YES, today, more than ever, our job 
BEGINS on the dotted line. War 

conditions have brought to radio new 
conditions, new problems, and new 
RESPONSIBILITIES ••• and we at 2UW 
are keeping faith with the obligations 

which we have accepted. 

That is why to-day, more than ever, our 
job begins, rather than ends, with the 
contract signature on the dotted line • 
we believe that it is our responsibility to 
see that there is no waste effort in 
advertising that every pound spent 
on 2UW is a pound WELL spent. 

Most people listen to 

SYDNEY: 
49 Market St., 
M6686 

MELBOURNE: 
18 Queen St.. 
MU2819 

LTD. 
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Registered at the G.P.O. 
Sydney, f .,.- transm iss ion· 
by post as a newspaper . 


