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PERSONALS II 
Mr. Sid Baume's young sons, Pete r and 

Derrick, made their radio debut from 31JZ 
on Xmas Day in a special Xmas presenta
tion written by Laurel Berryman. Follow
ing in father's foost.eps all right. 

After a grim silence of ll months news 
has been received that Lieut. "Teddy" 
Webster is a prisoner of war in Malaya. 
Mrs. Webster ("Bobs" Tree of George Pat
terson Pty. Ltd. Ag·enc,·l passed the good 
news around last week following receipt of 
an official telegram to that effect. The 
popular ex-broadcasting man had b een pre
viously reported missing, belie\·ed killed, fol
lowing the fall of Singapore. 

Eric Pearce, now out of the ar1ny, has 
joined 3DB. For the past year he has been 
welfare and entertainmP.n t office1: in the 
R.A.A.F., and after a term at Dar.win was 
discharged for health reasons. Pef!.rce was 
born at Hampshire, Englan d, educated at 
Barton, and from there took his first job 
in a banlc But indoor life did not suit 
him, so a t 17 years of age he went to Canada 
where he worked his way round Canada and 
U.S.A. with insurance and law firms. In 
May, 1940, from 2CH Sydney he came to 
3XY as studio manager and chief an
nouncer. He will handle similar work for 
3DB, effective from .January 4. 

Sid Kemp is missing frnm l\lelbourne for 
a couple of days, but will be found in the 
Harbour City on Federation business. 

Melbourne is practically bereft of radio 
station salesmen (giving sponsors a bit of 
a rest), Carol Rose of 3KZ is on holidays, 
all UZ salesites are away, and 3XY's Bill 
Berry is miss:ing for a couple of WPeks. 

Jerry Bride, of O'Briens, is looking 
very fatigued after a particularly hca.vy 
year's work. Bride says he is going into 
smoke for at least one week to recuperate. 

Bill Kelton, of "AdeJyn," and sponsor of 
that increasingly popular program , "A.re 
You An Artist?" dashed off to Syrlney la st 
week. He has b een having q uite a bit of 
trouble with transport problems, but we 
notice that nothing ever really gets him 
down. We don't mind laying an even bet 
that his first social and (business?) caII will 
be on Alf Mallalue of Murdochs. Alf and 
Bill both claim that radio h as done much 
in building business, both of them are re
sponsible for some very fine radio programs. 

Norman Banks has gon.e for a well de 
served three weeks' holiday, can't tell you 
where as we can't find out. If the Banks' 
fans found out where he was spending his 
holiday there would be an onslaught. Dur
ing his absence the Myer Musical goes on 
as usual, with Frank Alien writing the 
script and Ron Atholwood as compere. 

Norm Balmer is back from his three 
weeks' holiday, and is not looking as bro·wn 
as we expected; in fact, he had an unusuaJ 
{!ale look when we saw h im, maybe it was 
b ecause of the inundRtion of budding com
posers being thrust upon him. One of t h ese 
days Balmer will have to get himself a 
bodyguard. 

Mr. Jack Woodbridge, of A.P.R.A., has 
returned from a much needed few days' 
holiday, which was spent at Port Macquarie 
where the fish are fish and their "tales" are 
long. However, Jack admits that Mrs. 
Woodbridge carried off a ll the honours. She 
caught the biggest whiting of the trip, and 
one day with four in1 the boat she h a uled in 
16 flathead to the other fishermen's score 
of nil. But Jack did catch ·a few whopper 
jewies from the breakwater and a brace 
of salmon from a beach, :>o his nose is 
not al together out of joint. 

Reg. Lane, assistant manager of 2GB and 
Macquarie, pa.eked his port this week and 
headed for nobody-knows-where. Pressure 
of work has necessitated a holiday. 

Mr. H. G. Horner, general manager of 
Macquarie and 2GB, returned from New 
Zealand by flying boat on Januar;• 5. He 
originally intended returning h:.· the flying 
boat which crossed on January 8 and met 
engine trouble over the Tasman. Hav ing 
escaped that ordeal and having flown to 
Melbourne · on the Southern Cloud the trip 
prior to that on which s he so mysteriously 
disappeared, H.G.H. says he thinks he has 
tempted providence enough. In future 
urgent travelling which requires going aloft 
on the company's business mig·ht find 
Assistant Manager Reg Lane "doin' the 
chores!" 

Mr. Bernie Stapleton, sales manager of 
2SM, has shaken the citf's dust from his 
heels to find much needed relaxation for 
a week or so. .Judging by the station's 
successful sales figures, "the big fellah" 
has had a strenuous 12 months, and his 
holiday should put him into fighting trim 
for ' 43. 

From Melbourne to Frankston is a very 
popular train journey for radio people these 
days, as many seem to be making it their 
home for the summer period. Noticed on 
the early morning train are Jer1·y Bride, Les 
Leyshon, Johnny Macmahon, John Dexter. 
'\Ve noticed Stan Clark (Ma.cquarie . rep. ) 
making Carrum-Chelsea area his home port 
over the Xmas holidays. '\Ve will be 
shortly seeing Rupert Fitts who, a little bird 
has told us, has taken a house down that 
way for a few weeks. And your reporter 
manages to just catch the early mo·rning 
express from Frankston . 

His many friends will be glad to hear 
that Colonel Kemsley has partially recover
ed from a recent illness and once more 1s 
at his job at the Melbourne Barracks. 

Bert Snelling, 3XY's popular manager, 
has gone on well earned holidays. Snelling 
never lets up. He ev en works on Sunda~· 
nights looking after his big Jh·e artist 
shows. Here's hoping he comes back w ith 
more pep than ever (if it's possible). 

Amazing what some folk will do to catch 
a little fish. There was a complete exodus 
from Melbourn_e last week when "Age" 
network's Rupert Fitts, 1\1'.'lCftuare rep. Stan 
Clark, "Argus" network's Sid Kemp, and 
5DN's Randall White dashed to Nelson on 
the Glenelg River to fish for bream. Ac·
cording to expert bream angler, David Syme, 
there is a lot of patience required for 
catching bream. We wonder whether the 
main topic will be fish or radio. This fish-

. ing party looks more like a Macquarie Net
work Convention with a little " Argus" 
mixed in. 

Royston Marcus, for the past three years 
manager of 2PK Parkes, has bee n a ppoint
ed secretary of Parkes Broadcasting Co. 
Pty. Ltd., the local company which owns 
2PK, and he will combine his new duties 
with those he has carried out since assum
ing the management of t he station in 1!139. 

Breakfast session on 3XY is now in the 
hands of Alec McNish, a n ewcomer to l.V[el
bourne radio but by no means a stranger 
to the microphone, since he has done a 
large amount of work on countrv stations, 
and is a practised public speake~. Joining 
the station at the peak of the Christmas 
rush was a fair test of anyone's a.bilit.y, but 
McNish weathered the storm nicely, and 
says rising at 5.30 is no trouble at Ril
in the summer. 

As former dancing cha mpion of Australia, 
Alan Gr-ant, now announcing- on 3XY's 
night roster, is in his element when con
ducting the new program, "Shall \ Ve 
Dance?" a ired from Mondays to· Thursdays 
inclusive at 10-.45 p.m. till 11.30. Grant 
himself chooses the programs, grouping the 
nuh1bers so that they're readily available to 
gatherings in the home when an informal 
dance is indicated. Alan was a "Tobruk 
rat" until a couple of wounds led to a 
discharge from the Army. 
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Strict Watch Kept on 
U.S. Advts. 

The Federal Trade Commission in the 
United States keeps a very strict super
vision over all forms of advertising copy 
and in particular the F.T.C. maintains 
a sharp lookout for any claims which 
may in some. degree or other be false. 

One of the latest big American con
cerns to be challenged by the F.T.C. 
is Zenith Radio Corp. of Chicago, who 
have been ordered to stop misrepresent· 
ing the qualities and characteristics of 
its radio receiving sets in the radia 
broadcasts and· the other advertising 
media it uses. F.T.C. has found that 
Zenith has falsely represented that it> 
receiving sets are capable of bringing 
in programs broadcast from radio sla· 
tions located in Europe, South Africa 
and the 0Tient every day and that such 
programs will be reasonably audible and 
distinct at all times and under all con· 
ditions. Representations ·made by tb• 
company as to the number of tubes in 
its sets were also found by the Com· 
mission to be misleading. 

Under the F.T.C. order, Zenith b 
directed to cease representing that aur 
of its sets will bring in broadcasts from 
any foreign station "every day," or .are 
capable O·f providing reasonably audible 
and distinct reception of foreign broatl· 
casts at all times and under all cond1• 

tions. 
The company is also ordered to stop 

representing that any set contains J 

designated number of tubes or is of " 
designated tube capacity, when one 1 

more of the tubes referred to are tubt» 
or other devices which do not perform 
the recognised and customary functi?0~ 
of tubes in the detection, amplificat1on 
and reception of radio signals. 
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The Golden Sancutary 
'.Jezebel's Daughter 
Home Sweet Home 
Stars of Variety 
Tunes of the Times 
First Light Fraser 
March of Time 
Quiz Kids 
The Everybodys 
Calling the Stars 
The Bright Horizon 
Youth Show 
Radiola Harmony 
Rise and Shine 
Australian Cavalcade 
You Ain't Heard 

Nothin' Yet 
Contributed Comedy 
Agricultural Magazine 
The Lost Child 
Academy Award Plays 
Hopalong Cassidy 
Salt Lake 

Tabernacle Choir 

We have 
the Locals 

and 

the Nationals 
on 

2GF 
The "local" advertiser is a man who is mighty careful about 

how he spends his advertising shillings. Nothing makes 

him see .red on his balance sheet sooner than the wrong 

choice of advertising medium. That's why the preferences 

of Grafton advertisers for 2GF is so significant. 2GF gets 

the Lion's share of Grafton business and National Advertising 

for this area because Grafton advertisers know it has the 
Lion's share of the audience. 

AMALGAMATED WIRELESS 
47 YORK STREET, 
SYON EV, B 0522 (A/SIA) LTD 167 QUEEN STREET, 

I MELBOURNE, M 4161 
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PATENT MEDICINE HAMSTRINGING 
TAKEN STEP FURTHER 

After many months of blowing hot, 
blowing cold, the Proprietary Medicine 
Regulations have had what is apparently 
deemed to be the final amendment (for 
che time being) plastered to t hem. 

certain valuable recommendations 
were made to the Government before the 
final gazettal a fortnight ago, but some 
of the most important points raised by 
che representatives of the industry have 
been overlooked. 

There are s'everal obvious anomalies 
resulting. For example, as the R egula· 
tions now stand the statement in adver-

tisement fo rm that "Tea Revives You," 
may well be interpreted to mean that tea 
has medicinal properties and therefore 
comes within the scope of the Regula
tions. 

The Regulations prescribe a limitation 
of wordage relating to a patent medicine 
in an advertisement ; th e,y also restrict 
to a narrow groove' the subject matter 
of the permissable amount of wordage 
in an advertisement. This means that 
'"r>atent medicine" advertisers may no 
longer devote part of their space to the 
Government for promoting the sale of 
War Saving Certificates, War Bonds, etc. 

Mr. O. F. Mingay Going to U.S.A. 
Important Post for Ministry of Munitions 

It was announced during the week by 
Col. Jones, Director of the Directorate of 
Radio and Signal Supplies, Ministry of 
Munitions, that Mr. Oswald F. Mingay, 
who for the past seven months has been 
managing the Radio Equipment Produc
tion Division of the Munition Depart
ment's Directorate of Radio and Signal 
Supplies, is leaving shortly on an official 
mission to Washington. 

While in Washington Mr. Mingay will 
act as the official representative of the 
Munitions De1p,artment, and his dutie's 
will include that of presenting to, the 
U.S. autho,rities the claims of the De
partment in respect of the requisitions 
Which it from time to time lodges for 
signal stores, and for materials required 
for the local program of production of 
these stores. He will also be required to 
carry out certain technical and supply 
investigations on behalf of the Direc
torate of Radio and Signal Supplies. 

It will be gratifying to readers to learn 
that Mr. Min gay has been chosen for 
this important mission, as it is evident 
that in selecting him the Government 
has P'aid regard not only to the ener
getic manner in which he customarily 
handles his assignments, but also to his 
complete knowledge of the r_adio indus
try in this country, and his appreciation 
Of the fighting services' requirements. 
A better choice would have been difficult. 

Mr. 0. F . M ingay 
F. Inst. R.E . (Aust.), M.1.R.E. ( U.S.A,), 

M.l.E. ( Eng.) 

An "unofficial" dil'!ner is being organ
ised in Melbourne for Februar y 2, at 
which a big gathering of Mr. Mingay's 
friends in " the trade" wil l w ish him 
" bo·n voyage." 

1943 Radio Introduces Seller 
to Buyer and Reduces Gopy
Writer to Chaos 
(By SH I RLEY M. EBBOTT ("Censorsh ip 

Happy") of 3UZ M elbourne) 

The purpose of any commer cial, writ
ten in 1943, or "for the durat ion," is to 
awaken through the ear to t he, mind of' 
the listening public the urge to save 
money, definitely not to buy any of the 
goods they hear advert ised on the air. 
T here just aren't any goods to be had 
anyhow. 

Before writing any commercial ask 
yourself- "Why should those people 
who listen buy what I describe? (if I'm 
allowed to). Write all the " becauses" 
you can think of down, then produce a 
commer cial that will make them do the 
other thing. 

Every commercial should somehow 
pay the listener for list ening . It will 
certainly pay him out if h e believes 
what you say and tries to buy the mer
chandise advertised. 

People buy because THEY want to
if they can. 

Plan your com mercial so it won 't be 
r emembered. Remember it's the Memory 
Value of a Commercial that makes it 
profitable. You can persuade if you are 
unafraid. Go to town. Tell them th ey 
can't get any, if t hey could it wouldn't 
be worth the money. Tell them the 
program is the same they've been hear
ing fo r about four years. If you believe 
in this you will produce a commercial 
t hat will not and cannot engender buy
ing impulses, and so please t he boss·, and 
the advertiser. 

Don' t wor ry about the listeners- no
body else does. 

1940 U.S. Census Reveals 82 .8 
Homes are Radioed 

A radio census carried out by the 
Bureau of Census, \Vashington, in Hl40, 
was recently revealed showing that al
most 83 per cen t. of a ll American 
homes were equipped with radio re
ceiver s. A total of 33,890,506 homes were 
included in t he census. 

One State, Massachusett s, showed a 
rating of 96.2 per cent of radio equipped 
homes. 

NEW REP. APPOINTED FOR 
AUST. COPYRIGHT CONTROL 

Miss Sigrid Quist, who has enjoyed a 
number of years' association with r adio 
and broadcasting, has been appointed 
Australasian representat ive of Austra
lasian Copyright Control P ty . of Bris
bane. Miss Quist's office is on the 6th 
floor, No. 10 Castlereagh Street, Sydney, 
telephone B 5263. She will also act as 
assistan t secretary of the Radio Retail
ers' Association. 
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National Security (Proprietary Medicines) Regulations 
Incorporating Amendments Dated 12/1 /'43 

1. These Regulations may be cited as the 
National Security (Proprietary Medicines) 
Regulations. 

2. These Regulations shall be administer 
ed by the Minister of State for Health. 

3. In these Regulations, unless the con
trary intention appears-"medicine" in
cludes any drug or preparation of any de
scription whatsoever t o be used, whether 
externally or interna lly, for t he prevention, 
cure or relief of a ny m alady, a ilment, in
firmity or disorder affecting human beings: 

"Proprietary medicine" means any medi
cine or compound of medicines prepared ac
cording to any formula, whether secret or 
not, which is held out· b y advertisement, 
label, or otherwise in writing or by broad
cast b y means of wireless telegraphy, as 
efficacious for the prevention, cure or relief 
of any malady, ailment, in firmity or dis 
order affecting huma n b eings, or for in
creasing height , increa s ing or r educing 
weight or incr easing p ersonality or r epro
ductive capacity; 

"the Chairman of the Medical Equipment 
Control Committee" means the Chairman of 
the Medical Equipment Control Committee 
constituted under the National Security 
(Medical Co-ordination a nd E'quipment) 
Regulations; and 

" the Director- Gener a l" m eans the Direc tor
General of Hea lth. 

4. (1) On or before the fourteenth day 
of November, 1942, every person who m anu
factures a proprietary medicine, and the 
agent of any person who man ufactures any 
proprietar;-- medicine outilide t he Common
wealth, shall furnish t o the Director
General-

(a) The name of the m a nufacturer and, 
if t he proprietary m ed icin e is manu
factured outside· the Commonwealth, 
the name of the agent in A ustra lia; 

(b) a full statement of the formula of t h e 
p roprieta r y medicin e ; 

( c ) a sample of ev ery container and of 
every label, package, leaflet, pamphlet 
or other printed matter (whether 
packed with the proprietary medicine 
or not) used in connection with or re
lating to the proprietary medicine and 
a copy of the text of every. advertis e
m en t r ela ting to the proprietary m edi
cine which w as published in a n y 
newsp a p er b e tween t h e fifteenth day 
of August, 1942, and the first day of 
Se.ptember, 1942; 

(d) a copy of the t ext of ever y statement 
relating to the propr ietary medicine 
delivered by broadcasting by wireless 
telegraph between the nineteenth day 
of August. rn42, and the first day of 
September, 1942; 

(e) 

( f) 

the amount or qua ntity of the pro
prietary m edic ine sold during the 12 
m onths ended on the t hirteen th day of 
June, 1942; a nd 

a statutory decla r ation that t h e state
m en t of the formula furn ish ed is true 
and correct in every par ticular, that 
the containers, labels, packages, leaf
lets, phamphlets and ot her printed 
matter and copies fu r nished are ac
c urate and complete as required b y 
this sub-regula tion, a nd that all other 
s tatements m a de in accordance with 
this sub-regulation are true a nd cor
r ect in ever y p a r ticular. 

matters specified in paragra phs (a ) 
and (b) of t he la st preceding s ub
regulation, together With a statutory 
<.OOclairation that the particulars so 
furnished are t r ue and correct in every 
particular; and 

(b) shall, within 14 days after the first 
user, or after the publication or de 
livery, as the case may b e, furnish to 
the Director-General-

(i) a sa mple of every container and 
of every label, pa.ckage, leatlet, 
pamphlet or other printed mat
ter (whether packed with t h e 
proprietary medicine or not) 
used in con nection with or r elat
lating to · the proprietary medi-

cine; 
(ii) a copy of the text of every ad

vertisem ent rela ting to the p r o
prietary m edicine publis h e d in 
any new spa per: and 

(iii) a copy of the text of ev ery state-
ment relating t o the proprietary 
medic·ine delivered by broadcast
ing by wireless telegraphy, to
gether with a statutory decla r a 
tion that the containers, labels, 
packages, lea flets, pamphlets and 
other printed matter and copies 
furnished are accurate and com
plete a s r equired b y t h is p ara
g r a ph. 

(2A) This regulation shall n ot a pp ly with 
r espect to a n y proprietary medicine which 
is prepar~d and sold according to the speci
fications for preparation and the standa rds 
of composition prescr ibed in the Brit is h 
macopoeia or the Br itish Pharmaceutical 
tica l Codex and is sold under the n a m e 
wh ich it is described in the British P h a r
m acopoeia or the British Pharamaceutical 

· Codex. 

(3) The formulation r eferred to in para
gr a ph (b) of sub-regu lation (1) of th is 
r egulation sha ll include an exact statemen t 
of t h e n a me a nd quantity of each subs t ance 
included in the proprietary medicine and an 
exact statement of the percentage of the 
whole weight or volume of each substance 
in the proprietary medicine. In the case 
of a proprietary medicin e containing ba c
t eria or ba,cterial products, the formula 
shall contain the n a m es of a ll bac teria which 
are used in its p reparation and t h e number 
of each of the bacter ia conta ined in a n y 
stated volume. 

( 4) F or the p urposes of t h e last preceding 
sub- regula tion-

(a) The name of a11y substance shall be 
either its botanical name or the name 
used in the British Pharmacopoeia 
published under the direction of the 
general council of Medical Education 
and registra tion of the United King 
dom or the Britis h Pharmaceu tical 
Codex. publis h ed b y direction of the 
Council of the P harmaceutical Society 
a ny subs t a n ce is not a botanical name 
or is not included in the B riti sh P har
macopoeia or in the Pha rmaceu tical 
Codex, the naine of the substance 

· shall be the name u n der which it is 
commonly known; 

(b) the quantity of any substance sh all 
be expressed in the Im perial Sys t em of 
Apothecaries Mea sure oi" in the 
Metric S ystem; a nd 

( c) percentages sh all be expr essed as 
specified in the British Pharmacopoeia. 

(2) E very p er son who, aft er the t h irty
fir st day of October , 1942, commen ces to 
m a nufac ture a p roprie t a r y medicine, or be 
comes the agent of any person who manu
factures any proprietary medicin e outside 
the Commonwealth-

(a) shall, within 14 days a fter h e com
mences to manufacture t he proprietary 
medicine, or becomes s u ch an agent, 
a.s the ca se m ay b e, f urnish to the 
D irector- Gen eral parti.l::ulars of t h e 

5. Any officer or employee engaged upon 
a n y duties connect ed with t h e a dministra
tion of these R egulations slui,11 not disclose 
any information furnished in pursuance of 
the last preceding regulation except, in the 
course of. his duties, to the Director-Ge n e
ral, and the Director-Gen eral shall not dis
close any information furn ished in pursu
a nce of the la st preceding regula tion ex cept 
t o t he Cha irma n of the Medical E quipmen t 
Control Comm ittee or in accordance with 
written directions of the Minister. 
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6. The Minis ter may, li y order 
the manufacture or the sale of 'a~~Oh1t 
prieta.ry medicine if he is s a t isfied {h rir, 
has not the effect s w hich are claimed at 
behalf or does not satisfy the Purpos 011 11 
which it is sold, or that it is of a de• r 
ous nature or is lia ble to produce al~ng. r 
or miscarriage. rt 1 

7. A manufacturer or distributor of . 
proprie t a r y medicine, or any Person ·11 

ployed or authorised by a m anufacture em 
distributor of a ny proprietar y llled!~i ' 
shall not- 1. 

(a) Canva ss or solicit ; 
(b) employ a n y person to ca1n-ass 

solicit, a n y p erson for t h e purpose ' 
mducmg t h a t p erson to pur chase · 1" 
tain. or use any proprieta~y n1ectici:1~· 

8. (1) A person sha ll not, m order 
p:omote the sale of a ny proprietary me•J;. 
cme, pubhsh , or cause t o be Publishi:d a 
a dvertisem en t of a.n y k ind Which co1{ta,'.' 
any m a t ter oth er t han-

( a) 'The trade na.me of the proprietai 
medicine ; 

(b) the olaims made b y t h e manura,_ 
turer, proprietor of, or the agent for 
the propr ietary medicine in respect d 
the h ygien ic or therapeutic a ction ,,1 
the proprietary medicine, expressed 11 
not m ore t han 30 words ; 

(c ) a n illust ration which is a repres(1,_ 
tation of t h e p roprietary medicine or 
of its container or la b el ; 

( d) directions for the u se of the proprit
tary medicine which do n ot contai 11 
any direct or indirect reference to the 
hygienic or th~rapeutic a ction of tht 
proprietary medicine; 

(e) any words or s tatements which ar1· 
required by the law of th e Con11no11. 
wealth or a n y State; 

(f) the r eta.il price of the proprietar.• 
m edicine; and 

(g) t h e name of the m a nufacturer, or pro
prietor, or distributo·r of the pro11rie
t a r y medicine and the address of hi> 
pla ce of business. 

(lA) A person shall not, by wa.y of ad
vertisement or otherwise, in order to pro
mote the sale of any proprietary m edicine. 
publish any s tatement which is false or 
likely to mislea d in any m a t erial respect a> 
to the n a ture or composition of the proprie
t ary m edicine or as t o its efficacy for the 
pr evention, cure or relief of any malady. 
ailment, infirmity or disorder affecting 
huma n be ings, or for increasing height, in
creasing or reducing weight or increasin~ 
p ersonality or reproductive capacity, as the 
case may be. 

(2) Any person who-
(a ) Affixes or inscribes any a dvertisement 

on any thing whatsoever so a s to. be 
visible t o per son$ being in or passing 
a long a n y str eet, roa d, hig h way, path
wa y, public place or p ublic con,·e,·
ance; 

(b) delivers. offers or exhibits any aa,·er
tisemen t t o any person being in or 
p a ssing along any street, road, h1g~
way, pathway, public place or pubhc 
conveyance, or into the area, yard. 
garden or enclosu re of any house ; 

(c) throws any a dv erti s ement in to or up
any street, road, highway, path\Ya)· 
public place or public con veyance, or 
into the area, ya rd, garden or enclo-
s ure of any house; . 

(d) exhibits any a dvertisement to P1'.b!IC 
view in any h ouse, s h op or place. 1 

(e) prints or p ublishes a n y a d,·ertisemen 
in any new spaper ; 

(f) sells, offers for sale, ·shows or send' 
by post a ny a dvertisem en t to anl 
person; 

(g) otherwise than in the cour se of yo~t,: 
deliver s t o any person or places in 
upon a n y premises, a n y adYertise· 
m ent ; or 

(Continu ed p ag·e 6, Col. J) 

'~ Lloyd Lambie 

* Ronald Morse 

* Ron Randall 

* Lyndall Barbour 

CHRISTIE'S 

THURSDAY NIGHT 
PLAYERS 

Presenting 

"Crossroads" "Winds of Madness" 
"Design for Divorce" · Lady" "Fascinating 

"Not Guilty" "Guest of the Unspeakable" 
"Kiss and Make Up" ''Accent on the French" 

"Crime Subconscious" "Scent of Mignonette" 

.. and 42 more complete 
half-hour dramas, comedies, 
mysteries or romances . 

·The actors are Australia's best, including Peter Bathurst, 

Ron Randa ll, Thelma Scott, Hilda Scurr, Harvey Adams, 

Sidney Wheeler, Arundel Nixon, Lyndall Barbour, Muriel 

Steinbeck, Max Osbiston, Lloyd Lambie, Frank Bradley, 

Lou Vernon 

Th . m at 8 pm adds the finishing touch to a superb Thursday 1s progra · · . 
night's entertainment which includes "Chins Up"; the 9.15 p.m. half-

hour Variety Show, produced at 3UZ and relayed to 2UW. 

MELBOURNE 
I 

Commerc-ial Broadcasting, Jan uary 28, 1943 5 



Patent Medicine 
Regulations 

(Continued from page 4.) 
(h) broadcasts by means of wireless tele

graphy any advertisement, shall be 
deemed to, have published that adver
tisement. 

(3) Nothing in this regulat ion shall pre
vent the display of any such advertisement 
upon any sign, hoarding or building where 
that advertisement was so displayed imme
diately prior to the comm('ncement of these 
Regulations. 

(3A) A person shall not manufacture any 
poster for the purpose of promoting the 
sale of any proprietary medicine; · 

(4) For the purposes of this regula tion
(a) The word "advertisement" includes
(i) any words, illustrations or symbols· 

which are-
(1) applied to the proprietary medi

cines themselves ; 
(2) applied to any container, cover

ing, label or thing used in con
nection with the proprietary medi
cines ; or 

(3) used in a ny manner likely to lead 
to the belief that they descr ibe or 
designate the proprietary medi
cines; and 

(ii) any document, book or paper con
taining any adver t isement; and 

(b) a document consisting solely of a list 
of prices of commodities shall not be 
deemed to be an adver tisement if it is 
distributed only to persons engaged 
in wholesale or reta il t rade in those 
commodities. 

( 5 ) It shall be a defence to a prosecution 
under this r egulation if the defendant 
proves tha t the advertising was published 
in good faith for the advancement of medi
cal, surgical, dental or veterinary science, 
or was sent only to medical practitioners, 
dentists, veterinary surgeons or registered 
pharmacists for the purposes of their busi
ness. 

9 (1) The Minister may, after consulta
tion with the Cha irman of the Medical 
Equipment Control Committee, give direc
t ions in writing to any person-

(a ) Limiting the amount of a ny proprie
tary medicine which may be manu
factured by that person ; 

(b) limiting the amount of any ingredient 
which may be included in any pro
prietary medicine manufactured by 
that person; or 

(c) prohibiting the use of a ny ingTedient 
in any proprietary medicine manufac
tured by tha t person. 

(2) Any person to whom any such direc
tion is given shall comply ther ewith. 

ASHLEY'S TAKE OVER 
"AUSTRALIA'S CHOICE" 

Ashley's Ltd., of the Imperial Arcade 
(throug·h Goldber g Advertising) a r e now 
sponsoring the ha lf-half musical, "Aus
tralia's Choice," from 2UE every W ed
nesday at 8 p.m. 

"Australia's Choice" features the eight 
best selling musical numbers of each 
week and cash. prizes, double theatre 
tickets and lottery tickets are awarded 
to 25 competitors whose forecasts are 
nearest to the officia l P'OPUlarity list. 

Judging is based on t h e nation-w ide 
music sales, and these are made ava il
able by Columbia R ecording Co. 

For more than 18 months this pro
gram, which is compered by Allan 
Toohey, has attracted an average weekly 
mail of 900 entries. 

To give added interest the sponsors 
double the prize money i f any success
ful entry is accompanied by an Ashley's 
sales docket. 

GEORGE 

STORIES 
EDWARDS DRAMATISES 

FROM THE BIBLE 

To achieve dramatic effect and enter
tainment value without loss of religious 

· significance . would seem to ask the im
possible of anyone set t ing out to drama
tise stories from the Bible for radio pre
sentation. 

But Mr. George E dwards set himself 
the task, and from the Columbia record
ing studios have come the "Stories from 
the Great Book," which should soon be 
released on the air . 

Thirteen one hour shows have been 
produced on disc. They begin with the 
s t ory of the Garden and the Wilderness. 

Versa tile producer George E dwards 
certainly features a new depa r tu re from 
t he accepted field of dramatisation in 
these 13 one-hour plays. 

As the name suggests, the stories are 
adapted from the Bible and the Apo
crypha. Included amongst the interpre
tations are: "The Garden and the W il
derness" (the story of Adam and Eve), 
"The Prodigal S on," "J acob," "The 
\Voman of Magda ia," "Sa lome," " Rut h 
and Naomi." 

This series is part icularly notewort hy 
in view of the incr eased interest being 
shown to-day in Biblical history and its 

comparison with modern civilisar 
Human nature changes little, as "Stolon. 
from the Great Book" will show rie 
audiences should appreciate the ~P an 
tunity of hearing something far rerno~r. 
from the usual trend of radio enterta~~ 
m ent. 

Without hearing the shows one woul 
imagine that it would require a grea'· 
deal of courage to launch upon such . 
project. However, the finished produi ~ 
reveals no half h esitancy or fear of Ii-. 
tener react ion to the work of the artist· 
It is known that Mr. George Edward 
had for years in mind a pr oduction 01 
this nature. And no doubt years or 
work and experience have gone into tht 
consumma.tion of that idea. 

Both the scripting, and the production 
have been handled with delicacy and dis· 
cretion without loss of dramatic and 
religious meaning. Characters, vague in 
their original Biblical s etting, are made 
t o live and thus possibly w ill create a 
better understanding of their signific· 
ance by those all too many pe·ople who 
profess to finding Biblical s tories bor
ing because of t heir lack of reality and 
materialism. 

THIRTY STATIONS CARRYING SCHUMANN'S SHOW 
For their quarter to eight time on 

Sunday nights on 2GB and Macquarie 
stations, the makers of Schumann's 
Mineral Spring Salts have introduced a 
new program of mor e t han ordinary in
t erest, in that, although entirely m a de 
up of r ecordings, it has outstanding lis
t ener inter est owing t o the novel com
petition attached to the se,ssion. 

The title of the session is "Star Baro
meter," and as the name suggests the 
session will seek to gauge the p·opularity 
of the singing stars of t he moment. To 
this purpose a prize of £ 10 is offered 
every two months. Listeners are in
vited to send in a list of their ten most 
popular stars in t h e order of their p re
ference. All lists forwarded w ill be 
ch ecked through, and the list which 
comes closest to the final point score 
will be awarded a prize of £10. 

The artists to be presented in the 
session will be those selected by t he 
public as being· the m ost popular of t he 
moment. By conducting a competition 
every two months, listeners will be k ept 
informed of the fluctuat ions in public 
ta st e, and a s the session continues t h ere 
will be growing interest in seeing how 
various artists retain their position, and 
how other artists fade out of popularity . 

F or the first four progr ams Richard 
Cr ook s, Deanna Dur bin, Lawrence Tib
bet t, and Gladys Mon crieff have been 
select ed. Each artist will be pr esen ted 

in a quarter-hour session, and featured 
singing three of his or her finest num· 
bers. 

As on the majority of Macquarie sta· 
tions, "Star Barometer" follows the 
" Quiz Kids," and precedes the 8 o'clock 
dram atic p resen tation, which promises 
to make a n ideal quarter-hour of music. 
providing a welcome break between two 
features , both of which are mainly dia· 
Iogue. 

Among the p r ogram already used on 
2GB and Macquarie stations by Schu· 
mann's are the "Schumann's Musical 
Family," Do1iald Novis in "The Romance 
of Music," and "Schumann's Musical 
Box." The contract for the new pro· 
gram ha s been placed with 2GB and 
Macquarie stations by H a nsen-Ruben· 
sohn Agency, and provides for broadcast 
on the following stations: 2GB-2HR. 
2CA, 2GZ, 2LM, 2NZ, 2WL, 2KA, 3BA. 
3HA, 3SH, 3TR, 3A W, 4BH, 5DN-RM 
6PR-TZ, 7HO, 7LA, 7BU, 7QT, 7DY, and 
a dditional sta tions 2WG, 3SR, 4BU, 4CA. 
4RO, 4TO, 6KG. 

BROADCASTING CENSORSHIP 
AUTHORITIES. 

The following have been appointed to be 
Broadcasting Censorship Authorities:- d 

Gavin Casey, Una Mary Evans-Jones, an 
George Lynch. 
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I Hy T! ~M~A~ !RI~) G 
(B · · R I t' " " Patent Med1cme .egu a ions 

'1' 11.~ ·t the m anufacture of posters for 
prob'. ~sing pr oprietary medicines. Pos
,,dve~;·e also prohibited unde,r liquor ad
·ers. . regulations and under clothes 
rertis~ngg r egulations. Rather stupid 

(ion1n · t fi · S ·a u start workmg ou gm e · 
,,-hen Y~4-sheet poster appr oximate s ize 
fake ~ by 10 feet-th e biggest p osters 
~O fe~ area in square inch es 28,000. 
~ade take a one inch single column ad
:'i 0~\ement in, m y , t he "Sydney M_orn
re1t1 . Id " One inch s / c equals a llttle 

g Hei a · "S M H " :n t 0 square inches and the .r · · · 
0'?~ c7i·culation is 2i2,ooo copies daily. 
P31 . sertion of a one inch s / c adve·r
one in t ther efore represents 424,000 
1isemen II · · . "nches of paper. mven a owmg 
,qua1e I . h ··nt · the lighter weight of t e n ewsp11 
~or ared with the i:>ost er pap~r, th~ bal
,omP f w eight of paper is still weighed 
ance oby t he one inch s / c in th e n ewsdown 
paper. 

"How can it be claimed that r es tric· 
. 8 on the advertising of r eputable 

111?~~rietary m edicines will aid tlrn war 
~!fort?" ask ed th e lea der of the Federa:l 
Opposition, Mr. Fadden , last wee~, dm -
ing a crossing of v erbal swor ds with the 
AttorneycGe1n era l, Dr. Evatt, on the 
question of th e building up of .a bureau-

. cy under wartime regulat10ns. It 
c:as significent that in his published r e
"1~es t o Mr. Fadden's crit icisms of the 
~ood of r egula tions issued under . t he 
headings and powers of National 
Security, there was no comi;i~nt fro_m 
Dr. Eva tt on t h e pa t en t m ed1cm e r egu
lations . 

Mr. Curtin h as p,romised (admittedly 
in vague terms) that th e, bureaucra t s 
who infest the multitude of departme?-~s 
which have been created by Australia s 
war machine, may have to look fo r short 
shift at some later dat e. We• may draw 
some comfort from t h is statement hy 
the Prime Minist er , but let it n ot lull 
us into a sen se, of security . 

Minister for the Interior , Senat or Col
lings, is planning expansion of Canberra, 
involving m any millions of pounds as 
"an m·o-ent post -war task " it was report
ed in the daily press last week. P art 
of the bright idea is bound up w ith pr~
viding accommoda tion for all t h e. addi
tional staff which is t o be u sed m .ad
ministering post-war r econst r uct10n . 
That's a laugh. W e w ill have won the 
war without a n ew Canberra ; and no
body but a fool will deny that ~very 
available penny of public m on ey will .be 
required for r eproductive r econstruct10n 
immediately and for a long time af ter 
the war. W here then is the " urgen cy" 
of material ex pa n sion of Canben a. 
True som e day w e a ll hop,e t o h ave a 
''Wa~hington on the Hill," but. w e a lso 
hope that w e sha ll not be earned away 
With grandiose ideas of spending m oney 
on non-essentia ls wh ile, eYery spare 
Penney for a gener ation should be ear
lllarked for road ·construction , water con
servation and irrigation, public health 
facilities and scientific research. 

NEW SA TU RDA Y SHOW 
Increased listener-interest is being 

provided in the 2CH Saturday m orning 
sch edule with a three-hour p r ogram pre
sented by Madge Thom as. 

F or merly of 3XY Melbourne, Madge 
Thomas has built up a big following 
through her morning session br oadcast 
fr om 9 to 10.30 a.m., Monday to F r iday , 
and her new progra m extending from 9 
a .m., to noon on Saturday with a w ide 
variety of m usical cam eos and featu r
ette,s should en sure a good audien ce. 

BOOKS FOR THE 
BATTLEFIELD 

T her e h as been s plendid response t;o 
an appeal launched by the women s 
sessions of 4BH. It was for "Books fo r 
the Battlefields"--and in the one m onth 
that elapsed, there• have been 5,849 
novels and maga zines to hand. These 
were prom ptly handed to the A.C.F. fo r 
im m ed iate despa tch t o t h e t roops. .T o 
achieve t his fin e r esult onl! one ses~10n 
per week wa s used-and this was mamly 
acknowledgments . T·he only other ap
peal was by way of, direct. announce
men ts- in the women s sessions. 

:Zt fitting tliat ... 

2CA 
The National Capital Station should 

present the Nation's Finest 
Sponsored Programmes 

"QUIZ KIDS" 
"AUSTRALIA SINGS" 
"CALLING THE STARS" 
"LEST WE FORGET" 
"LYRICAL LIMERICKS" 

(Cashmere Bouquet) 
(Johnson &: J ohnson) 

(Palmolive) 
(A.C.I.) 

(Beecham's) 

"HIT TUNES OF T HE HOU R" .. 
"REFLECTIONS IN A WINEGLASS" 

(Cadbury' s) 
(Seppelt' s) 

(Protex) 
(Sanitarium) 

. . (Nyal's) 
(McWilliam's Wines) 

(Schumann's) 
(Colgate's) 
(Kellogg's) 

"RISE AND SHINE" 
"KOMMONSENSE KITCHEN KLU B" 
"YOUTH SPEAKS" 
"BRIGHT HORIZON'' 
"ST AR BAROMET ER" 
"FIRST LIGHT FRASER" 
"MARTIN'S CORNER" · · 
"THE YOUTH SHOW" (Colgate's Dental Cream) 
MACQUARIE RADIO THEATRE . . (Murdoch's) 

. . (Peters) "OVER HERE" .. 
"T HAT'S HOW IT STARTED" (Beecham's) 

To-day more than ever before, Canberra is the national 
capital' of Australia, and 2CA, the. one station. that must be 

included in any truly national campaign 
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Press and Broadcasting Censorship Order 
New National Security (General) Regulation 
Former Censorship Orders 

Repeals 

Notified in the "Commonwealth Gov
ernment .Gazette" of January 18, a new 
Press and Broadcasting - Censorship 
Order issued by the Prime Minister re
peals censorship orders issued in Octo
ber, 1939, and March, 1940. 

In the same Gazette the appointment 
of Mr. E. G. Bonney as Chief Publicity 
Censor for the purposes of the Press 
and Censorship Order is announced. 

Full text of the new Order is as fol
lows:-

NATIONAL SECURITY (GENERAL) 
REGULATIONS . 

Press and Broadcasting Censorship Order 
Whereas by regulation 16 of the National 

Security (General) Regulations it is pro
vided inter alia that, if it. appears to a 
Minister to be necessary or expedient so to 
do in the interest of the public safety, the 
defence of the Commonwealth or the effi
cient prosecution of the war, or for main
taining supplies and services essential to 
the life of the community, he may by order 
provide for the censorship of newspapers 
and other publications and of broadcasting 
by wireless transmitting apparatus: 

And whereas it appears to me, John 
Curtin, the Minister of State for Defence, 
to be necessary in the interest of the de
fence of the Commonwealth and the effi
cient prosecution of the war to provide for 
the censorship of newspapers and other 
publications and of broadcasting by wire
less transmitting apparatus : 

Now therefore I do hereby order as fol
lows:-

Part I-Preliminary. 
Citation 

1. This Order may be cited as the Press 
a nd Broadcasting Censorship Order. 

Repeal 

2. The Press Censorship Order made on 
the fourth day of October, 1939, and pub
lished in the "Gazette" dated the sixth day 
of October, 193.9, and the Broadcasting Cen
sorship Order dated the first day of March, 
1940, and published in the "Gazette" dated 
the sixth day of March, 1940, are repealed. 

TIRED?? 

Parts 
3. This Order is divided into Parts, as 

follows:-
Part I.-Preliminary. 
Part IL-Press Censorship. 
Part III.-Broadcasting Censorship, 

Definitions. 

4. In this Order unless the contrary inten-
tion appears-

"Chief Publicity Censor" means the Chief 
Publicity Censor appointed by the 
Minister in pursuance of this Order; 
"Publicity Censor" means any Publicity 
Censor appointed by the Minister in 
pursuance of this Order, and includes the 
Chief Publicity Censor, any Press Cen
sorship Authority and any Broadcasting 
Censorship Authority appointed under the 
repealed Orders and holding office at the 
the commencement of this Order; 
"the Minister" means the Minister of 
State for Defence ; 
"the repealed Orders" means the Press 
Censorship Order made on the fourth clay 
of October, .1939, and published in the 
"Gazette" dated the sixth day of Octo
ber, 1939, and the Broadcasting Censor
ship Order made on the first day of March, 
1940, and published in the "Gazette" 
elated the sixth day of March, 1940. 

Existing Press and Broadcasting Censorship 
Authorities. 

5. Any Press Censorship Authority and 
any Broadcasting Censorship Authority ap
pointed under or by virtue of the repealed 
Orders and holding office at the commence
ment of this Order shall remain in office as 
if this Order had been in force at the time 
they were appointed, and they had been 
appointed thereunder, and this Order shall 
apply to each such Press Censorship Author
ity and Broadcasting Censorship Authority 
accordingly, 

Appointment of Publicity Censors. 

6.-(1) The Minister m ay appoint a Chief 
PubliCity Censor and such Publicity Cen
sors as he considers necessa ry for the pur
poses of this Order. 

(2) The Chief Publicity Censor and each 
Publicity Censor shall be deemed to be Press 
Censorship Authorities for the purposes of 
regulation 16 of the National Security 
(General) Regulations. 

No! Although they listen throughout the night, they're on the job, 

There's a Big Market for you through 

JAK 
AUSTRALIA'S ONLY ALL-NICHT SERVICE 

8 Commercial Broadcasting, January 28, 1943 

Power to Issue Directions, 
7. The Chief Publicity Censor or any p 

licity Censor authorised by him may 1 _ub. 
such directions, in such form as he d ssu. 
fit, for the purpose of providing for eern 
censorship of newspapers and other th• 
lications, and of broadcasting by Wir~J~~-

Part I I-Press Censorship, 
Order to Submit Ma~ter for Press 

Censorshrp. 
8. A . Publicity Censor may, by order . 

writing or orally, require the editor or Print'" 
or publisher of any newspaper or PerioaiC:,' 
and the author or printer or PUblisher f 
any matter intended to be printed or u 0 

lished, to submit to him before PUblic~i b
all matter intended for publication or ;" 
particular, any matter intended for J)Uhlica" 
tion which contains any information -
statement with respect to- "' 

(i) the number, description, armament 
equipment, disposition, movement 0~ 

con di ti on'. of any of the forces, ,.e,. 
sels or aircraft of the King or the 
Commonwealth or of any ForelR"n 
Power ·allied or associated With Hi• 
Majesty in any war in Which HI~ 
Majesty is engaged; · 

(ii) any operations or projected opera
tions of any of thos~ forces vessel• 
or aircraft; ' 

(iii) any measures for the defence or 
fortification of any place in the Com
wealth or in any part of His 
Majesty's dominions; 

(iv) the number, description or location 
of any prisoners of war; 

(v) munitions of war, or 

(vi) any other matter whatsoever infor. 
mation as to which would or might 
be directly or indirectly useful to the 
enemy, or prejudicial to the public 
safety, the defence of the Common
wealth or of any other part of His 
Majesty's dominions, the efficient 
prosecution of the war, or the main
tenance of supplies and services 
essential to the life of the community. 

Power of Publicity Censors to Forbid 
Publication. 

9. A Publicity Censor may forbid the 
printing or publication of the whole or any 
portion of any matter submitted to him In 
compliance with any direction under para
gra ph 7 or in accorda nce with paragraph S 
of this Order, or may give directions as to 
the alterations to be made to a ny such 
matter before publication. 

Matter to be Re-submitted if not Published 
within One Month. 

10. Where any matter passed for publica
tion by a Publicity Censor is not published 
within one month after be.Ing so passed 
by that Censor, a person shall not publish 
that matter unless it has been re-submitted 
to and again passed by a Publicity Censor. 

Persons to Comply with Direct io ns of 
Publicity c ·ensor. 

11. A person shall not print or publish In 
Australia, or lodge for tra nsmission for 
printiilg or publication outside Australia-

(a) any matter which he is ref!uired h:V bor 
under this Order to submit to a PU -
licity Censor, unless it has been suhb
mitted to a Publicitv Censor and a' 
been passed for publication or tran'
mission (either with or without altera
tion) by that Censor: 

(b) any m a tter the printing or publica~ 
tion of which has been forbidden t b~ 
a Publicity Cen sor or refuse or -"\ 
to comply with any direction gil et 
to him by a Publicity Censor in rela
tion to any such matter; 

(c) any statement to the effect, or fr~~;~ 
which it can bll inferred, that a ~ 
alteration, addition or omission :;;, 
bee·n made by , or under the direc 1 

of a Publicity Censor; w 
(d) any matter in such a w a y as to sh?s

that any alteration , addition or om 

. n has been made by, or under the 
~~ection of, a Publicity Censor; or 

statement to the effect that pub
(el j\nftion of any matter has been for

bfdden by a Publicity Censor. 

. re of Newspapers, etc., Issued in 
seriu contravention Qf this Order. 

• Where any newspaper, . periodical or 
1·· ublication has been prmted or pub-

other ~n contravention of this. ~rder or of 
sh.e~irection i ssued by a Publlc1ty Cen.sor, 

J.D) publicity Censor has reaso'?- to belleve 
r a person is about to publlsh a news

that an~eriodical or other publication in 
paP::;;,vention of this Order or of a ny such 
r0n fon the Publicity Censor m ay, by 
direc 1 'under his hand, aut horise the 
.-r1tlng of an copies of the newspaper, 
'"'1zu~f cal or other publication, and there
l'frlo nY commonwealth officer or constable 
po~ ~eize such copies, and for that pur

rnal maY enter and search any premises, 
rs~ecessary by force. 

part I 11.-Broadcasting Censorsh ip. . 
d r to Submit Matter for Broadcastrng 

Or e Censorship. 

!3 A Publicity Censor .may, b y order in 
. •ting or oraUy , require the owner or ?t~er 

•rlson in charge of a wireless transm1tt1~g 
per aratus to submit to h im for censorship 
1fiP matter which it is proposed to J::road_cas~, 
~r in particular, any mat ter which 1t 1s 

proposed to broadcast, which contains any 
information or statement with respect to 
any of the m atters specified in pa ragraph 
8 of this Order. 

Power of Publicity Censor to Forbid 
Broadcasting. 

14. A Publicity Censor may forb id the 
broadcasting oJl the whole or a ny portio_n 
of any manner submitted to him in compll
ance with any direction given under para~ 
graph 7 or in accordance w ith pa ragraph 
13 of this Order, or may giv e direction s as 
to the alterations to be made to any such 
matter before broadcasting. 

Matter to be Re-submitted if not Broadcast 
w ithin One Month. 

15. When a n y matter passed for broad
casting b y a Publicity Censor is not broad
cast within one month after bein g so pass
ed b y that Censor, a person shall n ot broad
cast that m atter unless it ha s b een r e
submitted to a nd again passed b y a Pub-
city Censor. . . 

Persons to Comply with Direct ions of 
Publicity Censors. 

16. The own er or person in charge of a 
wireless tran smitting apparatus shall not 
broadcast or a uthorise or perm it the broad
casting of a n y matt er specified in para 
graph 11 of this Order . 

Dat ed this fourteent h day of J anuary, 
1943. 

JOHN CURT IN, 
Minis ter of St ate for Defence. 

"From an Acorn Grew " • • • 

Big Retail Store Using Nine Hours Weekly 

The development over the past ten 
years of one of Melbourne'~ leadin_g re
tail stores is closely associated with a 
vigorous advertising policy in which 
broadcast advertising especially has 
played a big role in the past two or 
three years. 

Ten years ago Darrod's, of Bo~rke 
Street opened their doors as a llttle 
mlllin~ry salon. In 1938 the little . mil
linery shop became, almost overmght, 
a big and busy store. E·xpansion has 
continued since then, and to-day, govern
ed by managing director, Mr. Goulstone, 
Darrod's face a future which looks par
ticularly healthy. 

Always consistent newspape,r adver
tisers, Darrod's entered the' broadcast 
field about two· and a half years ago. 
They launched out first with the spon
sorship of the George Edwards show, 
"Silas Marner," p·rogrammed on 3UZ 
Sunday nights in half-hour episodes. 

In September, 1941, they decided to go 
further into broadcast advertising and 
bought four more quarter-hours over the 
same station. Realising that radio was 
doing a 100 per cent job of selling, . Dar
tOd's increased their broadcast time at 
intervals and extended to most Mel
bourne stations. To-day Darrod's adver· 
lising agents. Leyshon Publicity, are 
handling a total of nine hours weekly of 
broadcast time. 

Included in this total are some excel
lent entertainment programs. Cur 
rently on 3UZ "Out of the Darkness," is 
Playing in the early evenings once a 
Week, while "the Shadow of Fu Man
;hu" Is scheduled four evenings weekf)'. 
Uncle Tom's Cabin" is presented under 

their sponsorship at 12 noon, and 
"Charlie Chan" at 4 p .m. five days a 
week on the same station. 

On 3KZ 'The Dangerous Masquerade" 
is programmed at eight, four n ights a 
week, in addition to a three hour's dance 
program Saturday nights. 

Darrod's selected an hour musical pro
gram for pr esentation over 3AW on Sun
day nights, while practically all s tations 
carry scatter or spot announcements. 

"War Used as an Excuse for 

Attack on Private Enterprise" 

"The proprietary medicines regula
t ions are nothing more than attack by 
the Government upon private enter
prise," declared the leader of the Fede
ral Opposition, Mr. Fadden, in a press 
interview last week. 

"Under the excuse of wartime neces
sity they set out to do what the Com
monwealth Health Department has for a 
long time been anxious to bring about. 

"How can it be claimed that restric
tions on the advertising of reputable: 
proprietary medicines will aid the war 
effort? 

" If the desire is to conserve drugs 
which may be in short supply, I suggest; 
there are other control measures which 
are quite effective." 

During World War 
Number One, a 
famous manufacturer 
found Government 
contracts so 
lucrative that he 
didn't bother to 
advertise. Now 
you'll find his 
epitaph in the graveyard 
of forgotten names. 
UNDERSTAND? 

Sydney 
Repr esentative 

A. L. FINN. 66 K ing Street 

Commercial Broadcasting, January 281 1~4~ 9 



PETERS SALUTE TO THE 
SERVICES RESUMES 

Afte'r a temporary absence of a few 
weeks during the holiday period, "Peters 
Ice Cream Salutes the Services," resum
ed its entertainment of servicemen and 
women at the Melbourne Town Hall last 
Sunday, January 24. A capacity liouse 
greeted its return with an enthusiasm 
which left no doubt as to whether the 
show had been missed. Produced by 
3XY, and with Alwyn Kurts for com
pere, it's a full night's entertainment, 
with free admission to those in uniform 

3AK DONATE HALF HOUR TO 
AIRCRAFT FACTORY 

Between 3 and 3.30 a.m. is the work
ers' recess period in a big aircraft fac
tory. A special program selected by a 
special workers' committee is picked up 
and broadcast in canteen during their 
"lunch." Birthday greetings are a fea
ture of this session, and a personal 
touch is given by announcers who give 
hints on relaxation for night workers 
when off duty. 

and to members of the Merchant . Navy. 
The concluding half-hour, from 9.30 to 
10 p .m., is aired from 3XY. 

* 
That's the unique combination 
of national and local listener 

makes 2 HR the interest that 
dominating Station in a three
fold coverage area, embracing 
the miners of Maitland, Cess
nock, etc ., the farmers of the 

the rich Hunter Valley, and 
industrial workers of Newcastle. 

2HR 
The Bunter River Station 

------.A MACQUARIE UNIT------
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Fine Gesture in 
"Aussies and Yanks" 

"Aussies and Yanks," the sparkJin 
services quiz broadcast from the "Du~ 
Out" each Friday at 8.30 p.m., by 3Kz' 
brings to light many unusual happen. 
ings and _some really good 3:rtists. 011 
one occas10n recently an excited Digger 
rushed up to Norman Banks, Who com. 
peres the broadcast, to ask him if h 
could say where a sailor was, Who ha; 
been hear d in the previous week's Jlr~
gram. The sailor and the Digger har1 
been childhood friends and hadn't seen 
one another for sev en years, and it wa 
while listening to the broadcast that th~ 
Digger recognised his friend 's name and 
addre".>s. Norman was able to bring the 
two together after a little bit of investi
g·ation. Since Mr. Banks has been 011 
holidays, Norman Balmer has been con
ducting "Aussies and Yanks" and, inci
dentally, making a very fine job of it 
Last Friday night there occurred one 
of those "human" incidents which occa
sionally crop up in programs of thi, 
type. Seated in the front row of the 
audience was a returned soldier with 
his eyes bandaged. With him, by special 
permission, were his wife and daughter 
On the final jackpot question being miss
ed, Norma n Balmer said that he thought 
it would meet with gene·ral approval ir 
he gave the money to the little girl to 
buy sweets or a toy. The suggestion 
definitely met with approval, but later. 
after the program had finished, an even 
more generous gesture was made by 
the winning team of Yanks. Sergeant 
Jack Kelshall, of Colorado, approached 
Mr. Balmer with the total winnings 
of the team- £5/ 5/ -, plus a substantial 
additional amount contributed by the 
American team, with the request that 
the envelope should also be handed to 
the Digger. So overcome was the sol
die·r's wife that she was unable to speak 
for a few minutes, and when she finally 
regained her composure and went to find 
the Americans, they were nowhere to 
be seen. 

CRISPIE'S LAUNCH 

JUVENILE TALENT QUEST 

Commencing on Friday last (January 
22) the Crispie Kids Juvenile Tale1~t 
Quest is now in progress f rom 3X'i 
Entrants, who must be· over 5 and under 
13 years of age, sing, recite, or play a 
musical instrument but only solo itell1' 
are allowed. On Mondays to 'l'hursdays 
inclusive, at 5.30 p.m., four competitor> 
are on the air and each day's winner 
competes in a 'h eat on Fridays. EverY 
winner receives a £ 1 \Var Savings Cer· 
tificate, and Friday winners become 
semi-finalists with a chance to win th~ 
three main prize·s of £ 20, £ 10 anrl £a 
War Bonds. 

t ck Judges are Messrs. H J. Graves 0 ; 
G . Canoll, H . A. Snelling, S . Tholll~·1: 
A Km·ts and "Connie " while the fin 
ists will 'be judged on' the postal vote' 
of listeners. 

E c. Blackwood Pty. Ltd., paper mer
~ts, have signed with 3XY for 26 10-

ch_~ute sessions on Thursdays at 8.30 a .m., 
ie~turing "Music of the Allies." 

HaileY Bros., shipping provedores, have 
mmenced a contract with 3XY covering 

·<> eks and using a quarter-hour each 
r~ursdaY at 1 p.m., titled "Concert 
('ameos.' ' 

Metallic Bellows Co., . of 457 Victoria 
street, Abbot sford, ?.re usmg a quarter
h ur on 3XY ea.ch Sa turday at 7.30 a.m., 
ti~Ied "Saturday Spotlight." Contract is for 
5~ weeks. 

Ernest B. May, butcher, now sponsors 
"Songs of the People" on 3XY each Tues
daY at 8.30· a .m ._ Contract is for 52 weeks. 

George White1 and Co. Pty. Ltd., metaJ 
merchants, have signed_ a C?ntract with 
!XY for 52 quarter-hour sess10ns at 12.15 
ii.ni. on } ''uesdays, featuring "Keyboard and 
console. 

J. H. Ralph, wholesale butcher, is the 
<ponsor on 3XY for "Singers and their 
songs," heard each Tue·sday at 1 p .m. 
contract is for 52 quarter-hours. 

Hugh Lennon, agricultural implement 
manufacturer, is sponsoring "Music in the 
Air" from 3XY each Monday morning at 
i.30. 

H. Larcher and Son (Fitzroy) P'ty. Ltd., 
is using three 5-minute ses sions per week 
on 3XY at 8.05 a.m. Mondays, ·w·ednesdays 
and Fridays. Contract is for 13 weeks. 

W. G. Goetz and Sons Ltd., engineers, 
present "Twelve o-' Clock Parade," a half
hour session at noon each Friday, from 
3XY. Contract is for 13 weeks. 

"Good News and Good Music" is t he title 
of a quarter-hour musical progra m from 
Radio 2UE every Tuesday at 9 p .m . The 
broadcast is sponsored by th e Campbell Eye 
Treatment, through Fergus Canny. 

Tompkins Enfield Nurseries have renewed 
with 2UE for a special quarter-hour gar
dening talk at 9.15 p.m. every Sunday. 

Goodwood's (furniture) have signed with 
Associated Sports Broadcasts (2UE, 2KY, 
2CA, 2GZ, 2KA and 2HR) for the cross- to
the-course position for all Sydney races. 

Truth and Sportsman Ltd., has r enewed 
its contract with A.S.B. for commercials 
When the barrier is lowered for all local 
races. 'This is the original A.S.B. contract, 
being signed the day A.S.B. was formed in 
1939. It has been renewed every 12 manths. 

Colgate-Patmolive (through George Pat
terson) has renewed with 2UE for a fur ther 
12 months spots. 

McNiven Bros. Ltd. (through Hart ford 
Advertising) are using spot announcements 
on 2UE. 

( British Medical Laboratories (through 
Goldberg's) has again signed a 12 months' 

contract with 2UE for spot advertisii.g. 
Cambridge Cars have contracted for four 

announcements every Saturday a fternoon 
on A.S.B. for the merchandising of Har
l;rave Gas Producers. 

3 The Mutual Store has contracted with 
AW for a series of "Do You Want to be an 

wtor?" program which commenced last 
ednesday at 6.30 p.m. Devised, directed 

and compered by Rod Gainford, ace an
nouncer for that station, this first broad-
fca1st gave a foretaste of other programs to 
o low. 

1 A chance to win a £10 prize is offered 
~ Schumann's r.ew program, "Star Bai>o
nJeter," featured from 3AW on Sunijay 

!:hts at 7.45. 

"The Birth of the British Nation," spon
sored by Catanach 's, one of Melbourne's 
principal jewellers," commenced its r un 
at 3A W last week. Alr eady quite 
a number of letters of appreciation 
have been received by the sponsors, and it 
seems a pparent that this selection, which 
followed "Gus Gray - Special Correspond
ent," 'va.s a wise one. 

Maxam Cheese Products Pty. have signed 
a further con tract to cover announcements 
twice weekly in the 4BC "Nutrition 
News" session. They also sponsor 40 
minute broadcast each Sunday night over 
stations 4BC Brisbane, 4SB K ingaroy, to
gether With a chain of associate st ations, 
as well as being associated with the read
ing of "The War of 1939" over 4BC-SB 
daily in the midday session. Noble-Bart
lett Adver tising Agency. 

Siemens Pty. Ltd., distributorn of 
"Nooma" products, have r enewed their ad
vertising with 4BC Brisbane-4~B Kingaroy 
for a further 12 months, covering the broad
casting of 50- word announcements night ly, 
Monday to Friday, inclusive. (Noble-Bart 
lett Agency) . 

Farley (Aust.) Pty. Ltd. (Dad Washing 
Tablets) has been again renewed with 4BC 
Brisbane-4SB Kingaroy for 52 weeks em
bracing 52 x 10-minute morning sessi~ns. 

Bush and Co., another old a nd well sa tis
fied 4BC clien t, has r enewed advert ising for 
a further 12 months, using one quarter-hour 
session Sunda y mornings, and 25-word a n 
nouncements daily, Monday to Friday, in
clusive, du r ing the breakfast session. 
(Noble-Bar tlett Agency). 

Castlemaine Perkins Ltd. (brewer y) has 
consistently a dvertised with 4BC for 12 
years and have now renewed for the year 
1943 with 4BC-SB, six half- ho·urly pr esenta
tions per week, one nightly, llfonday t o 
Saturday inclusive, covering feature pro
grams, also 26 time signal announcements 
per week, through National Advertising 
Agency. 

A 

"The Living Theatre,, Goes to 
Country via Disc 

Dramatic highlights of the stories be
hind the war n e·ws in the four corners of 
the globe have been featured in recent 
productions by "The Living Theatre" 
(2UW Sydney, 3UZ Melbourne) . 

T he " Living Theatre" is a series of 
one-hour dramatic presentat ions based 
on fact ual stories, and a mong recent pro
grams h ave been presentations written 
around t he fa ll of Singapore, the war in 
Russia, t h e' struggle in China, and the 
revolt of Fighting F rance. Other pro
grams. h ave included the story of an 
English woman married t o a German, 
who, in a series of pro-Nazi broadcasts 
to Britain maintains contact with the 
British Secret Service throu gh means of 
a n ingenious code introduced into her 
speech . Another program w as the dra-· 
matised story of Past or Neimoller, the 
German ex-U boat commande r , · who 
entered the Church, and subs equently 
defied Hitler in his famous phrase, '.'Not 
you Herr Hitler, but the L ord-He is my 
Fuehrer." 

T he success of this feat u r e-it has at
tracted a maximum audience interest in 
both Melbourne and Sydney-has Jed to 
a decision to m ake the program a vail
able for local sponsorsh ip ou tside, of the 
two capital cities, and n egotiations are 
now in train with individual stations to 
that end. 

NEW LABOUR PAPER 

The New South Wales branch of the 
A .L.P. w ill commence publication of an 
official w eekly n ewspaper early in F e b
ruary. 

T he new paper will be called "The 
Standard," and will compete with Mr. J. 
T. Lang's Labor paper "Century." 

y Show 

- TYE'S Radio REVUE -
RAISES 

£10.,000 
FOR PATRIOTIC AND OTHER APPEALS! 

The Slunday night audiences have contributed this splendid sum to be 
distributed among over 50 cau.ses! £ 10,000 - visible proof of 3XY's 

popularity! 

Another Triumph for Your QUALITY Station! 
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The undoubted entertainment value of 
the program, coupled with extensive pub
licity provided in the press and through 
other mediums is ensuring a big audi
ence for .Toan Read's Talent Quest spon
sored on 2CH by GoOdland's Pty. Ltd. 

Introduced towards the close of last 
year with the object of appealing to the 
women in the home, this program re
sumed .on January 15 under Goodland's 

GOOD LAND'S 
BOOST 
Mr W. .Cavill, Managing 
Director of Goodlands Pty. 
Ltd., with Joan Read, com
pere of the 2CH Talent 
Quest , in Goodland's Pitt 

Street, Sydney, stor.e 

sponsorship. 
The maximum listener interest has 

been ensured by an extensive publicity 
campaign launched in the press arnl 
elsewhere for the sponsors by Goldberg 
Advertising who am handling the ac
count, and by 2CH in radio juurnals. 

The Talent Quest is presented entirely 
by Joan Read, and is presented from 
8.15 to 9.15 every Friday. 

Limelight on Advertising 
U.S. Agency Man'·s Plea for Better Understanding 

At the present time when the problem 
of teacP.ing the public the facts about 
commercial broadcasting in Australia is 
exercising tlrn minds of the industry's 
leaders, it is interesting to learn of at 
least one leading executive in America 
stepping out strongly in a similar direc
tion in an endeavour to remove the blur
red impression held by people concern
ing advertising. 

In a recent address before the Ameri
can Association of Advertising Agen
cies, Mr. Chester La Roche, president 
of the Young and Rubicam Advertising 
Agency, said that most of what the pub
lic knows of advertising comes from 
popular novels, films-possibly from 
consumer publications-and what these 
descriptions lack in accuracy they make 
up for in fascination . 

La Roche pointed out that a vocal 
minority feels that advertising is noth
ing but a combination of clever stunts, 
exaggerated arguments, and uncontrol
led enthusiasm; and that advertising 
men are a group of slogan writers whose 
only capacity is to make p-eople think 
they need something they don't need. 
That which was definitely inadequately 
advertised to the public are· the real 
and dimensional facts of advertising. 

Explaining these facts La Roche de-
clared:- · 

"This industry includes the media of the 
nation-of more than 20,000 magazine and 
newspaper publishers, of 1,500 outdoor plant 
owners, of more than 200 radio r;hain and 
station owners, all of them employing a 

tailen, 'and have ·an ilwestm.ent of 
25.000,000,0·00 dollars. 

" It includes thousands of local adver
tisers. 

"These are key ed together hy the great 
advertising· business-the 1,200 advertising 
agencies, with basic working staffg total
ling more than 13,000, with an annual pay
•oll for these staffs, and the thousands of 
collateral workers in merchandising and 
s urveying · groups, etc., of 42,000,000 dollars. 

" In all, a total of 11,547,000. people are 
directly or indirectly concerned with adver
tising. Forty billion dollars worth of plant 
e(Juipment is in son1e n1easure de.penden t 
on advertising." 

Dealing with advertising in thP- service 
of the· nation during the war and with 
the socially useful aspects of advertis
ing by mass communication, La Roche 
went on to describe t he effects of psy
chological warfare. 

" Psychologica l w a rfare half destroyed 
France before a single shot w as fired ," he 
stated. "Psychologic'1J warfare, conducted 
in this country by Germany, has made too 
many Americans mistrust England. Phy 
cholog·ical warfare has interested too many 
Americans in appeasement. It has confus
ed the issue so that many people a r e not 
even sure what we are fighting for. 

" We must fight fire w ith fire. \Ve, too, 
must wage psychological warfare. And we 
must wage it on two fronts. Abroa d, we 
must bring unity to the United Nations ; 
disunity to Germany, Japan and Italy. 

"At home, we must develop a will to win: 
we must develop s11irit, which Napoleon 
said is : 'Three times m0re important than 
the materials of war.' 

vestment of 15 billion dollar8. 
" I (t incluc\es' 350 nationa l advertisers. " VVe must create a civilian n1ass ar111Y·-

"J'hey have 1,500 plants employing 500,000· a n arm y t~at man for man and woman for 
salesmen, and 10 million workmen; and they wo1:nan will be~~ Germany and Japan a t 

sell throu g h hundreds of thousands of re- t h eir own game. 
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RADIOTRON DESIGNERS' 
HANDBOOK 

New Cloth Bound Edition 
The continued popularity of th 

Radiotron Designers' Handbook has caJ~ 
ed for the print ing of a further impre .. 
sion of 5,000 copies ~hi~h will I;ring the 
total printed and cl1stnbuted in Great 
Britain, U.S.A. and Australia to 47,00fJ 
copies. Advantage has been taken in 
this new Australian impression to adopt 
a cloth binding '.fo'. the whole quantity 
in place of a llm1ted quai~tity rexine 
bound and the greater quantity stapled 
and paper covered. This procedure has 
enabled a considerable reduction to be 
made in the price of file cloth bound 
copy, the new price being 5/- per copy 
as against the previous price of 7/ 6. 
The trade discounts will be the same as 
in the case of the· earlier paper bound 
copies. 

This new cloth bound H andbook will 
not only give a better appearance and 
longer life than the earlier paper bound 
copies, but will have the· immense ad· 
vantage of opening flat on the table so 
as to enable ta bl es and charts to be 
referred to without difficulty. The 
specially reduced price• should bring the 
cloth bound edition within the reach of 
all. 

The Radiotron Designers' Handbook 
has already been acceptecil throughout 
Australia as well as in England and 
U.S.A. as the standard reference book 
on radio design. Although it does not 
claim to be written as a text book, it 
has nevertheless frequently been used 
for that purpose, as its style is suffi· 
ciently simple to enable anyone with a 
fair foundation in radio theory to ex
tend that knowledge as far as the reader 
is prepared to go. However, its prin
cipal use is as a Handbook which may 
be kept for immediate reference when 
problems arise-, calling for information 
of a special character. The tables and 
charts will be found particularly helpful 
to all, even those with insufficient know· 
ledge to use the chapters on theory. 

No one having any contact with the 
theoretical side of radio should be with
out a copy. 

LARGE FI RMS TAKE PART 
IN PATRIOTIC PROGRAMS 

Many large firms have signed up with 
3AK to take part in partiotic program~ 
which help the war effort (Loans, War 
Saving Certificates, Red Cross, Comforts 
Funds, etc.) . A few of these· firms w!lO 
are doing their best t.o help the war 
effort are: W. G. Goetz and Sons Ltd., 
A. Flavell Pty. Ltd., Garts-ide Bros., and 
Port Phillip Mills Pty. Ltd. 

Arrangements have been m a de for t~;, 
continua.tion of the Advent R a dio C~nir~< 
over 2GB for a further period of 52 '~ee iti 
This program is presented by the · 0~hc 
New South Wales. Conference of ni. 
Seventh Da.y Adventists from 5.30 to 6 ~- ,1 

every Sunday, and takes the form. 0 ha', 
church service . Without one break i t .1 

been continually presented over 2GB r1~1;1 
n umber of years, a nd there is evide:ice un· 
it is widely listened to, partictilarlY m c·~he' 
try districts where people far from ch~~ e 
look upon it as their own church seri ic 

Australia's Only All 
Night Station 

With industry at top speed these days 
3,\K Melbourne all-nighter, is respon
•ible for giving great enjoyment to 
people at wo.rk as well as those who 
rune in later m the evening. 

'rr. Harry Earl, manager of 3AK, 
st~tes that tlrn number of letters re
ceived from outlandish places is amaz-
ing. 

Music is the main feature of this sta
tion, and every kind of music lover is 
catered for. 

On Saturday afternoon, from 1.15 until 
t.30, a very beautiful session of classical 
gems is presented, and on Sunday nights 
between 11.30 and midnight listeners 
are given a similar presentation. 

one of the· outstanding features of 
this station is their swing programs, 
aired at 12.45 on Sunday afternoons and 
Thursday night at 11.45. 

The station is on the air from 11.30 
p.m. until 7 a.m. every night, and also 
on Saturday from 1 p.m. until 2 p .m., 
and Sundays from 12.30 p.m. until 
~.30 p.m. 

"IT HAPPENED TO ME" 
Last Tuesday, during the "Chatterbox 

Corner" session at 3A Vv, a demonstra
tion program was given of the new fea
Iure, "It Happened to Me." An incident 
from the life of Phil Bray, a youthful 
announcer at 3A W, was taken. As a 
kid messenger at the G.P.O., Phil was 
~ent to deliver a telegram at the Victoria 
Docks. The· weather was extremely 
cold and foggy. Arrived at the docks, 
Phil was riding his bicycle along the 
wharf when he disappeared over the 
wall and finished up in the icy waters 
of the Yarra. A deck hand effected a 
1peedy rescue, and on the following 
morn, after a great deal of trouble, the 
bicycle was recovered. 

Chums of "Chatterbox Corner" are re· 
quested to write into Nancy Lee and 
recount any incidents of interest which 
have happened to them. Nancy and 
:'iicky then select the most appropriate 
tory, have it dramatised, and it is then 

hroadcast during the following Tues
Qay's session. The Chum whose coµy is 
u~ed will he asked to speak over th e 
mtcrophone in an interview with Nicky, 
and will also receive a cheque for one 
~inea. 

FRUITGROWERS BROADCAST 
UNUSUAL PROGRAM 
'b Quite an unsual broadcast given by 

e Fruitgrowers' Association was aired 
oi·er 3SR the other evening whe,n a 
arty was given by the fruitgrowers 

:round the camp fire. The broadcast 
~~U~Uy consisted of community singing 

'b items given round the camp fire in 
ee great outdoors, and judging from a,11 
~Ports it must have been a great S\IC· 
<SS, 

Tye's Total From "Radio 
Revue "Reaches £10,000! 

A gala performance of Tye's Radio 
Revue on Sunday last (January 24) cele
brated the attainment of a t otal of 
£ 10,000 collected from the Princess 
Theatre audiences since the show's in
ception about two and a half years ago. 
More than 50 patriotic and other appeals 
have shared in the distribution of this 
money. 3XY ·pr oduces the show, and 
broadcasts an hour of it from 8.15 p.m. 
each Sunday. The patriotic cause to 
receive the benefits of the gala perform
ance was the Australian Red Cross. 

DISCS THROUGH U.S. FORCES 
Recording's never previously broad

cast in Australia are frequently heard 
in Mark Fay's "Melody and Rhythm 
Hour," compered by Allan Toohey from 
Radio 2UE every Friday at 8 p.m. 

These exclusive di scs have mainly be 
made available by members of the 
United States forces who are· keen lis
teners to the program. 

U.S .A. fighting men stationed in Syd
ney have. been able to secure the record
ings through speedy channels from 
Ai~erica, and several have immediately 
offered them to "Melody aud Rhythm" 
so as. to enable service men ever ywhere· 
to enJoy the latest American hit tunes . 

Among the recordings µlayed r ecently 
were the m uch discussed "Praise t h e 
Lord a nd P ass the Ammunition " "De
votion," " Wihite Christmas," "Th~ Kala
ma.zoo Girl" and "Holiday Inn," none of 
w~ich were available for purchase in 
this country. 

Mark Fay's have renewed " Melody 
and Rhythm" for a further season of 13 
weeks. 

* 

"Women in Uniform,, 

Lieut. Ben deroff (L), ch ief nurse at the 
America n Base Hosp ital, w it h Kay (3KZ) , 
compe r e of 'jWomen in Un i f orm," and 2nd 
L ieut. E. Jordan, who was interviewed at 
the broadcast of this prog r a m on Sunday 

n ight, January 9, at 9.30. 

NEW QUIZ COMPERE 
Desmond Day, formerly chief an

nouncer a t 6KY Perth, has joined the 
2CH announcing st aff, an d among other 
programs is a ppea ring as grand inquisi
tor in the 2CH quiz program, "Take it 
or Leave It-Double or Qu)ts." 

H e has taken the place in this show 
of Leon Becker, who is now on leave, 
and who will shortly enter the R.A.A.F. 

P rior to joining 6KY Desmond Day 
was on th e· staff of the W'.A. stations, 
6AM-PM, and h e h ad previously done 
stage and screen work in En gland. 

In "T ake 11J or Leave It," sponsored 
on 2CH by Schumann's , he reveals a 
pleasant personality well suited to this 
class of show. 

YEARS OLD 
and 

"STILL CLICKING" e 
2KY's 

"HAPPY HOUR" UNITS 
5-5.30 P.M. and 7.10-7.30 P.M. 

SUNDAYS 
p1te6,ented &IJ tlie c0-ude6,IJ 0-t tlie 0-'tig.inae 6p,o.n6,04 

SAM LANDS 
Further Renewal Signed This Month 



Thirteen Points in 
Transmitter Tube 

The engineering division of Heintz 
and Kaufman Ltd., of San Francisco, re
cently issued a booklet giving thirteen 
suggestions for helping to prnlong the 
life of radio tubes. 

They are as follows: -
(1) The life of a tube in normal ser

vice depends upon the number of watts 
it is required to dissipate on the plate. 
If the plate loss in watts is reduced, 
the life goes up proportionately. In 
other words, tube life may be expressed 
as "watt-hours .of plate dissipation," and 
any reduction in watts results in a gain 
in hours. Therefore, it is advisable to 
adjust every circuit so that the highest 
efficiency is obtained. 

(2) Keep circuits properly tuned. A 
small amount of detuning in the plate 
circuit causes a rapid increase in the 
plate dissipation of the tube. Circuits 
often detune as the transmitter heats 
up, and readjustment is then necessa.ry. 

(3) In. Class B audio amplifiers. the 
"no-signal" plate current can often be 
reduced without resulting in harmful 
distortion. This reduction saves 'pre
cious "watt-hours." 

( 4) Minimise stray circuit losses in 
Class c r. f. stages, and make sure that 
the loading on the tube is useful load
ing. To test for this, disconnect the 
useful load and check the unloaded 
plate current. 

Because the grid current will rise 
under the unloaded condition, it is ad
visable to lower the excitation to get 
normal or less-than-normal grid cur
rent during this test. The unloaded 
plate current should fall to such a point 
that the remaining D.C. plate input 
power is only enough to supply the 
tank circuit losses, as well as the small 
incidental plate dissipation at the. time 
of the test. 

(5) If unloaded plate current seems 
unreasonably high, it is advisable to 
vary the physical arrangement of the 
coil, shielding, L/C ratio, design of 
choke coils, amount of tube bias, etc., 
until the unloaded plate current is 
brought to a reasonable value. In many 
cases this value can be made to ap
proach one-tenth the loaded plate - cur
rent. 

* For 
ALL your PnEcla 
RECORDING SUPPLIES 

A.m. CLUBB P~:.~;.o. 
76 CLARENCE ST. SYDNEY 

T ElEPH D NE ·B :111118 

Prolonging 
Life 
(6) The. grid current of a triode is a 

good indicator of the amount of r.f. 
grid driving voltage required. In ordi· 
nary Class C r.f. amplifiers the grid 
current should be roughly one-quarter 
to one-sixth the D.C. ·plate current of 
the tube. For doubler or tripler ser· 
vice, where large grid leaks on the 
order of 50,000 ohms are employed, the 
ratio of grid to plate current may fall 
off to nearer one-te.nth. 

A good experimental way to adjust to 
the proper amount of grid drive, is to 
reduce the drive until the efficiency of 
the tube' starts to fall off. This will be 
indicated by a visible increase in plate 
heating. The grid drive should then be 
restored somewhat above this fall-off 
point. 

(7) When the tube' is idle the filament 
should be turned off. When both the 
plate and filament voltage can be turned 
on simultaneously, the filament may be 
turned off in stand-by service· also, since 
a thoriated tungsten filament is ready 
to operate in less than one second after 
the voltage is aI>plied. 

(8) In ,these days no one' can afford 
the luxury of an experimenta1 set·up or 
a slightly "hay-wire" condition in the 
circuits and power supplies of a vacuum 
tube transmitter. Aceidental circuit 
failures and accidental failures of com
ponent parts, will often destroy the tube. 

Don't take the chance of not having 
circuit connections solid, and all parts 
in top mechanical shape. Don't cut 
corners on the factors of safety in any 
electrical parts, including tubes. Circuit 
protective. devices are always wise. 

(9) Avoid excessive grid drive. Excess 
grid drive (grid current) wastes driving 
power, and shortens the life of the. 
driver tube by making it do extra work. 
Excess grid current also overheats the 
grid of the tube, and shortens its life 
either by damaging the grid perman
ently, or by increasing the number of 
watts the' tube must dissipate. 

llO) It is essential that the rated fila
ment voltage. be maintained at the tube. 
This voltage should be measured at the 
socket, and should not deviate more than 
plus or minus 5% from the. rated value. 

The life of a thoriated tungsten fila· 
me.nt will be reduced to two-thirds of 
normal if the filament voltage is per
mitted to run 10% above its rated 
value. At 10% below rated value, . the 
emission from the filament may fall off 
due to failure to diffuse enough thorium 
to th e surface of the filament to main· 
tain emission. A drop in emission may 
cause severe overheating of the plate, 
with a consequent reduction in the life 
of the tube, or even complete failure. 

(11) Make good electrical connections 
to the tube. At ordinary frequencies, 
the standard connector clips are satisfac· 
tory. At ultra-high frequencies the 
charging currents into the inter-elec
trode capacities become large enough so 
that special care must be taken. A 
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split connector or aluminium or Pl 
brass, with the two halves held toge~~ed 
by a silver or similarly plated exter er 
spring, which will ~emain good at ~~'. 
to 300 degrees C., will prove most sar 
factory. 1~-

(12) The efficiency of a Class c r 
amplifier is largely dependent upon tbr 
conditions in the grid circuit. The D Ce 
bias voltage is the total of the volta · · 
developed in the grid-leak resistor fh 
cathode resistor and the voltage' su" 
plied by the fixed bias source·. P-

The grid bias voltage should be con 
siderably greater than that required ro; 
cut-off. The exact value of total bia 
voltage is not critical so long as it 1 
ample. A good value. to approximat~ 
is that listed on the data sheets for the 
particular type of tu be and type of ser
vice. 

In ordinary Class C amplifier service 
a very desirable. 3:rrangement of n.c: 
grid bias voltage is one consisting of 
enough fixed bias to prevent the flow of 
I>late current when all r. f. excitation 
voltage is removed-with the balance of 
the bias supplied by the IR drop in the 
resistor. 

Such an arrangement provides ade· 
quate protection, and at the same time 
gives the highly desirable automatic 
action of a grid-leak resistor. 

(13) The electrical instability or '" f_ 
circuits increases the probability of dam
age and ove.rload to a tube. Parasitir' 
oscillations can also cause damaging 
overloads, as well as inconvenience. 
Nearly any parasitic oscillation can be 
prevented. A good way to isolate and 
cure parasitics in an amplifier is to: 

(a) Remove the ·normal excitation. 
(b) Remove all fixed bf as. 
(c) Lower the plate voltage until the 

plate loss due to the static plate current 
flowing does not exceed the rated tube 
dissipation. 

Under the.se conditions there should 
be no parasitic oscillation at any posi· 
tion of the tuning dials. A parasitic 
oscillation will be readily indicated by 
the presence of grid current. If such 
oscillations occur, then: 

(a) Find the frequency of the para· 
sitic. 

(b) Determine the parasitic circuit 
superimposed on the normal r. f . cir· 
cuits. 

(c) Adjust the parasitic circuit, de· 
creasing its excitation voltage un ti! the 
oscillation ce.ases. Such changes need 
not seriously affect normal circuits. 
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a,,n.ang t/ie Sp"'-™,(JJl,6 
carnbridge Cars Ltd. has signed with As
·iated Sports Broadcasts for four an
' ncements each week for the merchandis-
: of the Hargrav e Gas Producer. 

The Rural Bank .(through Gotham's) h a s 
ewed with 2UE for the presentation dur

~ 1943 of the "Heroic Past" series, broad
~t everY Sunday at 6.45 p.rn, and based 

J. the dramatisation of famous Australian 
",ututions and places. Comprising· com
·ete episodes, each of 15 minutes, t he pro
uction is one of outstanding na t ional in

. rest, and stars most of Aus trafot's best 
, own radio p layers. 

oxford Theatres Pty. Ltd. have signed 
contract w ith 3XY for 156 evening and 
) announcements for 52 weeks. 

"Songs of the Sea" is the breezy title of 
new breakfast session on ~XY each 

, 1turdaY at 8.15 p. m . Sponsor is the old
<tablished firm of Wm. H. McBean and Co., 
hiP chandlers, and the appropriate pro

"'am aired in thi s (Juarter-hour features sea 
·;anties and llautical music of all k inds. 
-mtract is for 52 weeks. 

")fidday Music." a h alf-honr feature on 
XY at noon each Monday is under spon
'ship of T. N. Chuck Wire Fence and 

Gate CO· Light classics a n d well-known 
1Hads are used. Contract is for 52 w eek s. 

That very popular 3DB program "Yells 
.rPoppin" is finishing·, but spon sors Pat
terson's are keeping the team of " P add,
od Daddy" t ogether; a n d are program--
1ing them twice weekly, commencing next 
\!onday, January 25, a nd \Vednesda:v, J anu
rr 27, and each subsequ ent Mon day a nd 

\l'ednesday. 

Xew 2AY business includes spot announce
':lents for Jantzen (Aust. ) Ltd., spot a n
·rnncements for N.R.M .A. Insurance De

partment, 15-minute sessions for Sanitarium 
Health Foods in women's session and 30-
iinute sessions for Vincent Che;,, ical Co. 

Ply. Ltd. 

Purina Grain Foods Pty . . Ltd. (Paton's) 
are scheduled a special spot campaign on 

.C.X Goulbu rn, using breakfast and women's 
~!'sions. 

The Legal Rights Committee have con
'!'acted for 10-minu te sessions on 2GN 
1oulburn, 2GF Grafton, 4CA Ca irns and 
ITO Townsville. 

. "Paul Clifford" is t h e new 15-min ute fea
,ire presented four evenings weekly on 3BO 
~end1go by Matthews Bros.- each Monday 
:.~~day, ·wednesday a nd Thursday a t 7.45 

0The N.R.M.A. Insurance Department 
•Otham Agency ) have contracted for a 

llOt campaign on 2AY, 2GN, 2GF and 2AD. 

,_~enewal orders were received b y A .\ V.A. 
rn Fassett and Johnson Ltd. for spot nn 

.u~X,yments for Ca rter's Little L iver Pills 
•inc • 2GN, - 2GF, 3BO, 4CA, 4TO, 4Wl{ , 

0 ~.nd 4BU-also ZJV Suva , using 
men s daytime session positions . 

,f~e 30-minute feature , " L est vVe F or
n' has now been released on 4TO T ow1rn

rie: on behalf of the local branch of t he 
s Cross Society a nd will no doubt pr ove 
oa~alue to t h is society. The program is 

cast each Sunday at 2 p .m . 

.:;•derick Stearns Pty. . Ltd. (Hansen 
u~nsohn) have contracted for spot an
go cement s on 2AY Albury and 3BO B e n
Deak a,i;d for 30- rninute sessions o.f "Yout h 
~\; B on 4CA Ca irns, 4MK Mackay, and 

undaberg. 

~~~ A.W.A. pantomimes, " Aladdin," 
l'bie" er~!la," "Ali Baba and the F orty 

lea es, and Djcken's " Scrooge" 'vere all 
y 1~ed over 4TO Townsville this Yuletide 
ins ca1 sponsors-Richardson . and . Tim

~ldi~ Stacey and Stacey, Londy's and S.T.C, 
' Pres,enting each full hour program. 

NEWS TRANSMISSION WILL 
BE IMPROVED 

At the close of the Empire Communi
cations Conference references by seve
ral speakers indicated that not only had 
much ground been covered, but 'that 
there was reason to hope for a very 
early improvement in the transmission 
of news be.tween the Empire coun tries. 

Sir Campbell Stuart, Chairman of the 
Imperial Communications Advisory Com· 
mittee, stated that he will implement 
certain recommendations immediately 
on his return to London. 

Mr. A. C. Paddisos, vice-president of 
the Australian Federation of Commer
cial Broadcasting Stations, who attend
ed the Conference, said that the news
papers had adopted a broad and pro
gressive attitude towards broadcasting 
of news. They had ensured a supply of 
ne.ws to the broadcasters on reasonable 
terms. 

Mr. Paddison said that radio and news
papers alike had a duty to perform in 
providing news to the public as quickly 
as possible, and fast and cheap facili· 
ties for doing it should be guaranteed. 

FAMOUS PADS FOR RADIO 
AUCTION 

A pair of boxing gloves used by the 
famous "Griffo" when he d8'feated the 
world's featherweight champion, "Tor
pedo" Murphy in Sydney 52 years ago, 
will be one of the many lots auct ioned 
on February 6, when 2UE and A.S.B. 
stations will conduct a special appeal to 
help Boys' T own raise £ 5,000 for the 
erection of its own hospital. T he gloves 
have great sentimental and traditional 
sporting value, and are expected to 
raise a large sum. The appeal will be 
carried out on behalf of the stations con
cerned by Clif Cary, Allan Toohe.y and 
Arthur Carr. 

NOVEMBER LICENCE FIGURES 
November Nove m ber Add i-

1941 1942 t ional 

NEW SOUTH WALES. 
New issues 3,971 4,863 (1,386) 
Renewa ls . . 31,732 33,601 
Cancellations . . 4, 161 2., 102 
Monthly total 499,614 510,603 (8,772) 
Nett inc. or dee. - 190 2 ,761 
Populat io n r atio . . 17.77 18.16 

VICTORIA. 
New issues 2,450 
Renewa ls 24,007 
Cancellat ions 3,078 
Monthly t ot al . . . . 3e·6,842 
Nett inc. or dee. - 628 
Populat io n ratio . . 18.92 

2, 111 
24,992 

1,465 
373,062 

646 
19.24 

QUEENSLAND 

(1,279) 

(7,297) 

New issues .. 
Renewals 
Cancellat io ns 
Month ly tot al 
Nett inc. or dee. 
Populat ion ratio 

1,53-2 
11,085 
1,381 

172,900 
151 

16.68 

1,228 (201) 
11 ,662 

955 
171,893 (1,459) 

273 
16.58 

SOUTH AUSTRALIA. 
New issues _. 
Renewals 
Cancel lat ions 
Monthly tota l 
Nett inc. or dee . 
Popu lation r atio 

WESTERN 
New issues .. 
Renewa ls 
Cancellat ions 
Month ly total . . 
Nett inc. or dee. 
Populatio n ratio 

1,235 1,076 
7,780 8, 125 

966 890 
135,311 139,477 

269 186 
22.20 22.88 

AUSTRAL IA. 
823 999 

5,703 6,030 
833 496 

92.,210 93, 123 
- 10 503 
19.66 19,89 

TASMANIA. 
328 

2,64-0 
562 

45,017 
-234 

18.80 

New iss ues . . 
Renewa ls 
Cancellations 
Month ly total 
Nett inc. or dee. 
Population ratio 

254 
2,722 

246 
47, 178 

8 
19.76 

COMMONWEAL TH. 

(569) 

(3.953) 

(254) 

(1,309 ) 

(101) 

(7710) 

New issues . . 10,339 10,531 (3,790) 
Renewa Is . . . . 82,947 87, 132 
Ca nce llat ions . . . . 10,981 6, 154 
Month ly total .. 1,311,894 1,335,336. (23,560) 
Nett inc. or dee. - 642 4,377 
Populatio n ratio . 18.43 18.80 

The above t otals inc lu de free licences to 
the bl ind-2.,572 (1941) and 2,459 (1942). 

\ . Programmes ! Service!! Coverage!!! 
Three Characteristics Essential to 

Efficiency 
,•_, We possess TH EM-

,,·, 

Do 
... YOU Possess us 

; -~ 

' ' . 
It Pays to Advertise with 

THREE AW 
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PERSONALS 
Off to a mountain retreat for his holidays, 

Reg. Olsen, 4BH continuity chief, hopes to 
enjoy hiking expeditions and horse riding. 
The · rarer air should clear a way the worries 
of the past year-and Olsen will no doubt 
come back seething with ideas! 

Popular singing-announcer, Russell Cal
low, has departed from his usual surround
ings at 4BH-for a well-earned hollday. 
Though his plans were indefinite, we expeot 
that he'll be spotted somewhere south of 
the home town during his ·leave. Russ. is 
compere of the Golden Dragon community 
and smokes for sick soldiers' concerts
each of them being booked out for weeks 
in advance. 

When Jack O'Hagan, well known song
writer and sales manager of 3A W, left the 
studio a recent Friday night after broad
casting his "Gems from the Musical Come
dies" session, he found that his car had 
been stolen. It was found by the police 
some days later in a Footscray street
jacked up and stripped of wheels, tubes 
and tyres. If these essentials can be re
placed then perhaps· Jack'll again be able 
to mo~e than look at the bus; if not he'll 
certainly be handy for the shoemaker. 

Doug Stark, who conducts the "Break
fast" and "Theatregoer" sessions at 3A W, 
was delighted to receive a "good-wishes 
for to-night" telegram from the program 
department of that station on the occasion 
of Doug's first professional stage appear
ance in Australia when he took the part of 
"Ni sch" in the Gla dys Moncrie!'f- "Merry 
Widow" season which recen tly commenced 
in Melbourne. 

Vic. Dinneny, popular 3SR manager, 
starts annual leave this week, he will be 
resting at Queenscliffe in the company of 
his only daughter, Corporal Kathleen 
Dinneny. 

Popular 2UW rep. in Melbourne, Peter 
Sullivan, is away on holidays. Being Vic. 
ace cyclist, we presume that wherever he 
has gone his bike g oes too. 

A very welcome visitor to Melbourne !ast 
week was Jack ·Horner, of Macquarie. Al
though it was but a flying trip as he was 
here to-day and gone to-morrow (so to 
speak) , he certainly made his presence 
felt. 

Another visitor to Melbourne we were 
very happy to see last w eelc was Alf. Mal
lalue, manager of Murdoch's, Sydney. 

Not all young lasses are allowed to stay 
up all n ight. but ther e. are two very popu
lar announcerettes who lose their beauty 
sleep to cheer the lives of munition, fa.ctory 
workers and other night owls-these are 
Patsy Friswell and Judy Storm of 3AK. 
We hear that their fan mail is enormous. 

Rupert Fitts of the V.B.N. and Syd. Kemp 
"Argus" Network, returned from their fish
ing trip in fine fettlEJ, judging by reports 
they actually did catch plenty. 

One of 3XY's budding comperes, Tom 
Miller, arrived in Melbourne last week, 
after being away for many moons in the 
heart of Australia. He is no longer an 
ordinary private, but has been promoted 
to Sergeant. 'The hardships were great. 
Tom never laked in better health. 

3XY manager, Bert Snelling, is back from 
his holiday in Tassie. Since his return he 
has been rushing round getting things 
ready for the big Peters Ice Cream show at 
the Town Hall, commencing again n ex t 
Sunday night. 

3UZ Sid Baume a nd Eric Wood are able 
to relax just a little as "those three sales
men" are back in harness again and cha s
ing contracts with renewed vigour. 

Radio 2UE announces the appointment of 
Mr. Arthur ("Steele") Rudd to the position 
of manager of the copy and service depart
ments. Before joining 2UE Mr. Rudd was 
associated with Goldberg's (Sydney and 
Melbourne) for 15 years, and some time was 
pr oduction manager of the agency. 

Mr. John Ryan, 2UE night announcer, 
celebrated his marriage ·to Miss Margaret 
Donellan, of Rose Bay, at St. Mary's, N orth 
Sydney, on January 23. 

Miss Bee Hussy cooper is now on the a n
nouncing staff at 2UE. Miss Cooper is also 
well- known as an accomplished singer . 

Norman Banks carries on the good work, 
even when on holidays. After a fortnight 
spent at Mt. Buffalo, Norm. returned to 
3KZ with the substantial sum of £55 con
tributed by g·uests at the Buffalo Chalet, to 
the Austin Hospital Fun d. 

Eddie Balmer• 3KZ program manager, has 
to his credit 30,o·oo' radio hours. Before 
joining 3KZ 11 years ago he h a d three 
years with the A.B .C. a nd 3UZ. H e has 
written and produced 500 live shows, which 
have gone interstB-te and to New Zealand, 
and conducted 300 P. and A. Parades, and 
70 interst.ate broadcasts from the Regent 
Theatre. Near television shows are h is 
idea, and his scripted musical productions 
are heard over 32 s tations each week. Next 
Sunday the 450th broadcast of world-famed 
tenors will be heard. It is Australia's 
oldest recorded progra m . Eddie has been 
on deck for them a ll. H e is now organising 
the eighth year of the P . and A. P a r a de. 

Kevin McBeath last week was presented 
with a set of brushes prior to his departure 
for military camp. Filling Kevin's place 
on the night announcers' roster is John 
Craig, formerly with. 3DB and interst a t e 
stations. John Craig is also a script writer, 
actor and producer, and has several radio 
pla ys to his credit. 

Seen around 3XY during his recent leave 
from the Army w a s Sergeant Tom Millar, 
who before joining up was a popular j u n ior 
announcer a nd frequently featured in dra 
matic presentations. 

Flight-lieut. R. G. Lamb, former A.B.C. 
executive and before that originator of 
2KA Katoomba, was recently the centre of 
a shower of congratula tions from his fellow 
officers in the R.A.A.F . when news spread 
of an addition. to the Lamb family. There's 
now a boy and a girl. 
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Absent from the a ir for a few dan re
cently owing to sickness, the early mornln~ 
man, Harry Withers, was welcomed back 
by a large m ail from listeners. Since th 
re-introduction of the 6 a.m. opening, the 
2(lB breakfast session has w'on many ne11 
listeners amongst those whose work force 
them to leave early. Nearly all the letter 
expressed appreciation of being able In 
hear the cheerful announcements and bright 
music featured by Harry Withers in "Wake 
Up to Withers." 

Joy Morgan, ac ting sales manager n! 
Artransa, must have a way with her with 
babies. Returning from a r ecent trip I• 
Melbourne, she was called upon to help 
pacify a cr ying baby. Before long the bab1· 
was sitting up in her lap beaming- all over 
its face. A little while later op returning 
from a trip to Canberra, the train hoste> 
asked her would she mind taking care or 
a baby whilst its mother was lunching at 
the buffet. Once a gain the baby took klndl 1 

to its nurse. 

Mick Simmons Pty, Ltd., who han u•ed 
radio for m.any years, have expressed their 
faith in broadcasting in spite of difficult 
times for the retail trade, by renewln~ 
their 2GB "March Past of the Band" sessi•Jn 
for a further 52 weeks. This session 1' 
conducted b y Mr. Oscar Lawson, himself an 
authority on bands and band records. a1" 1 

i t is broadca s t ever y Thursday night at ~.311 

~1'.UDEX~the Super Reeording Blank 
More than 26,000 Audex discs were supplied to recorders during the past year--'
many were recoa.ted more than once. 

Help us to maintain a 100% service by returning promptly all empty containers 
and spacing washers. 

AMALGAMATED WIRELESS (AUSTRALASIA) LTD· 
~ YORK STREE~ SVDNE~ • 167 QUEEN STREET, BRISBANE 
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ON'T LET YOUR NAME-BRAND FR££%£ 

t people listen to 

YOUR raw materials may be, frozen ... your 
civilian distribution may be on the ice ... and 
your plant may be all out on war production, 
which doesn't carry your name. 
That name, in peace time, won for you thousands 
of friends; but even the best of friends grow cold 
if they don't hear from you ... don't let YOUR 
brand na"\e freeze! 
We have \ he remedy-and we'd welcome the 
opportun ' plain it to you. 

---
MELBOU~E: 18 Queen St.,MU2819 
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