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SUCCESS 

by 

McNIVEN BROS. LTD. 
(ICE CREAM MANUFACTURERS) 

renewed sponsorship of 

"AMATEUR NIGHT" 
"Amateur Night" is one of the long line of 2SM-made programs 

that grip the listeners through the sheer strength of human appeal. 

THAT'S .WH't 

Sells More 
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Postwar International Broadcasting Casts 
Shadow of Its Future Shape 

The average broadcaster in Australia 
to-day is so immersed in his immediate 
problems of manpower and materials 
and Government regulations and econo
mic restrictions that it becomes difficult 
to "tool-up" the mind to a state of post
war considerations. 

But the post-war picture of broadcast
ing in Australia is something which 
everyone in the industry must attune his 
mind to. We must be prepared for post-' 
war developmen t or be submerged be
ne-ath it. IDve:n before he begins to. 
figure out just how television is likely 
to fit into the scheme of things there 
are othe,r and even bigger factors al
ready casting their shadows across our 
transmitting sticks. 

Take' world-wide broadcasting. There 
is the Empire phase and the inter
national phase of it. Now let us con
sider where (if at all) Australia fits into 
it. 

With the last English mail we receiv
ed a copy of a B.B.C. publication en
titled "Calling All Nations," which 
sets out in story and picture the vast 
ramifications of the B.B.C. seven million 
pounds a year world-wide broadcasting 
force which the B.B.C. has built up over 
the past ten years. 

Describing a visit to the Empire Ser
vice headquarters of the overseas broad
casts, the booklet says this: " In passing 
half a dozen rooms you go from Canada 
to South Africa, from Africa to India, 
from India on to Australia. The East 
Indies are around the -ccrner; next door 
you may find the Afrikaans and Maltese 
in discussion. When the Empire Pro
gram Board meets, the m ap of the Em
pire comes to light and states clearly 
when each part of the Empire would like 
its news and wants its music, entertain
ment, or serious talks. Presiding over 
the meeting is S. J. de Lotbiniere, the 
man who was chiefly responsible for the 
Coronation broadcasting arrangements 
in 1937. 

"During the period betwe' t he be· 
ginning of the Empire Service ~nd the 
out~rea.k of the war, broadcas!ing or
gamsat10ns and new transmitters were 
being built up throughout the Empire. 
Between 1932 and 1939 the big broad
casting organisations all settled down 
mto the shape in whch they are now 
known. In 1932 the Australian Broad
c~sting Commission, in 1936 the Cana
dian Broadcasting Corporation, the New 
Zealand Nationa.l Broadcasting Service 
South African Broadcasting Corporatio~ 
and All India Radio, and in 1937 Broad" 
casting Corporation of Newfoundland 
attained their present form. 

.NUMBER ·_iih· UtiCUA.&ES 

ri RAPH I ahows the tremendous inaeue since 1938 
··..7 in the number of languages used in BBC over· 
seas broadcasts. It will be seen that. _until four years 
ago, all broadcasts were in E~lish.t The first foreign
language broadcast took plac.e in January 1938,, in 
Arabic. · Since that time. ~e after language bu 
been added-ea.eh neeesaitalin£ a ~ew department,, and 
additiOnal apecial penonnel-until, in the winw of 
1942, transmisai.ons are going out -from Britain i.n no 
lt:ss than 47 £Dngue&. 

"Already the interchange be-tween the 
B.B.C. and these great Dominions and 
other broadcasting organisations 
throughout the E:mpire has help,ed to 
hammer out Empire-wide agreement on 
many practical broadcasting matte,rs. 
All these organisations which are, of 
course, in their own region the familiar 
"Home" station, regularly pick up and 
simultaneously rebroadcast programs 
from the Empire Service. This means 
that, without the difficulties of tuning 
in on short waves, the listener hears 
part of the Empire Service on his own 
"home" station. 

' 'In this way every Dominion takes 
some two or three hours in the course 
of the day. Some parts of the Empire, 
where local news gathering facilities 
and entertainment facilities are less de· 
veloped, may take almost the whole ser
vice. In Malta for instance, which re
ceives, as it were, the full blast of the 
Italian medium wave stations. a re-dif
fusion service makes sure that the pro
grams from Britain are available every
where and all the time. "\Vest Africa 
distributes some 14 hours a day from 
the Empire Service." 

The B.B.C. now broadcasts at least 
. 71 hours daily in overseas transmissions 
in a total of 47 languages. 

This vast expansion of British over
seas broadcasting services arose out of 
the original desire of all parts of the 
Empire to be linked in some such man
ner with the Mother Hub and one with 
another for the purpose of maintaining 
"family" contact throughout the great 

GRAPH II shows \he ·amazing inc~ ln the daUt 
output of the BBC in· its overaeU aervH:a. Be• 

tween 1932 And 1938. • period of Seven .y~. - the 
total bro.dcasting _output roec from 10 houi'a tO l~ 
ho~ daily----&n incn.ue of approximlltely 100 per ~t.. 
Between 1938 and 1942 the .daily Otitput bu increued· 
from, 19i ·to 11 Ir.ours da.ily-o.u 350 ~ «nt; It iA 
still rising. 

UOUCUfllliG HOURS UIL't 
·,. 1• .. 

Empire. As :war approached to meet 
the challenge of Axis "psychological" 
warfar e, Great Britain and her Allies 
had to turn their attention to thfl us~ 
of broadcasting as a p,ropaganda 
m edium. 

The final chapter of the B.B.C. booklet 
referred to adds this : " . . . It is a fact 
that Britain's international broadcast
ing system is the most comprehensive 
in the world. The future will see it 
expand still further . . . " and lastly 
quotes Sir Cecil Graves,, one of the 
Directors-General of the B.B.C.: "These 
newly acquired skills of mankind move 
at breath-taking speed. Broadcasting 
conceived as a worldwide international 
service-and we may feel with pride 
that the B.B.C. is the world's prototype 
-is a step into the future even mor e 
dramatic than the development of fly
ing. Alr~ady this. idea has taken shape ; 
a lready m wrestmg th e initiative from 
the enemy we may hope that it has been 
our lot to create an instrument help
fu l, rather than hateful, to the true in
terests of mankind.'' 

America Short-waves 3,000 
Quart Hours Weekly 

And by the last American mail we re
ceived from our chairman of directors, 
Mr, 0. F. M'ingay, who is at present 
doing a war job in "\Vashington for t he 
Australian Government, a cutting from 
a foremost Amer ican amusement 
weekly, "The Billboard," which sets ~ut 

(Continued overleaf) 
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how America-and other countries
have developed international broadcast
ing. 

W'e: quote "The Billboard":-
"NE\V YORK, April 24.-Although the 

Office of War Information's Overseas Divi
sion is already broadcasting 3,000 15-minute 
programs a week in 24 languages and over 
•2 transmitters, the Government' s 'psycho- . 
logical' war is still way b ehind that of the 
Axis in size and facilities. Germany alone 
operates 68 short-wave and long-wave 
transmitters, and those of the other Axis 
nations bring the total to 11(} transmitters 
-a radio set-up that dominates the war 
area because of the transmitters' geograph
ical location. 

"The ·u.s. started its short-wave war 
programs July 1, 1941, when the Co-ordina
tor of Information·s foreign service got 
them going. By January, 1942, the service 
was- sending out seven programs a week 
through British Broadcasting Corporation's 
rebroadcasts. To-day OWI's 3,000 pro
grams, including repeats, mean 1,600 hours 
a week of transmitter time-which is more 
than twice the combined domestic air time 
of the four networks. 

"In short, OWJ;'s overseas radio activity 
to-day is the biggest single radio opera
tion in the nation in terms of . broadcasting 
time and number of programs, but it still 
ha.s a long way to go before it can catch 
up on the Axis radio organisation, which 
has had several years· head start. 

"The OWI radio section has drawn upon 
a.d agencies, newspapers, magazines, sta
tions. transcription companies, talent agen
cies and free-lance producers for its per
sonnel and has on its Civil Service pay roll 
more than 1,500 people. It maintains net
work standards in timing, breakaways, 
scripts and music, as ·it is constantly com
peting for a listening audience with Axis 
stations and its programs must . be dynamic 
enough and informative enough to induce 
many listeners- in in Axis-occupied coun
tries to risk their lives by tuning in .... 

OWI's overseas radio section' s functions 
are:-

1. To air direct shortwave broadcasts. 
~. To cut electrical transc'riptions for 

outposts. 
3. To send relays (short-wave to a for

eign point and then rebroadcast by short 
or long wave). 

HUGE SHORT-WAVE PROGRAM 
"The short-wave program is vast. ifhe 

3,000 15- minute shows a week going out 
from New York, Boston, Schenectady, Cin
cinnati and San Francisco arc live shows. 
except for a few recorded repeats. These 
programs· are almost entirely newscasts 
(the OWI knows Europe is news-hungry), 
with music, com1nentary1 variety and sports 
filling out the range of programming. 

'.!'he problems of this branch of the 
OWI's radio setup are fairly typical d 
standard station operation, except that ·it 
doesn' t have to worry about sales or pub
licity departments. Its most important 
chore is . to analyse domestic- and foreign 
news, and repcirts on ~.l\.xis radio and press, 
then to dope out the correct "line" to fol
low in presenting news on the short.
wave .... 

CUTS HUNDREDS OF E. T.'s. 
"'OWI cuts hundreds of e. t.'s that are 

beamed out by short-wave and also trans
ported to overseas outposts, there to be 
broadcast mainly for the benefit of Ameri 
can and Allied servicemen. For example, 
23~ hours of recorded programs a week w ill 
be la unched over the Reykjavik station for 
American soldiers beginning this week. 
This series was given a special events in
troduction through a half-hour short-wave 
broadcast featuring Gladys Swarthout last 
week. 

" 'Denatured network shows' a.re also 
short-waved. These are entire sponsored 
programs but without the commercial plugs. 
Specially recorded name shows are cut for 
the overseas tr0ops, in co-operation with the 
Special Service Division of the army which, 
on its own, is cutting 80 shows a week for 
short-waving or transporting to overseas 
locations. 

"Much music is used in these platters. 
Music and author copyrights are cleared 
without cost to OWI, and the AmericRn 
Federatlon of Musicians and its locals okay 
members' cutting these disks despite the 
AFM's ban on all other recording. OWI 
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says the m).1sicians' unions have been 'co
operating perfectly.' " 

All this adds up to something. It may 
be poor consolation to those farsighted 
but too fe.w gentlemen who advocated 
before the Parliamentary Investigation 
into broadcasting that Australia should 
get moving in the international short
wave bands before it was too late. But 
it may not yet be too late for the re•st 
of the industry to get thinking along 
those lanes. 

It is not conceivable that in the post
war period all these tremendous broad
casting organisations are going to "fold 
up their tents like the Arabs and as 
silently steal away." They are there, to 
stay, or should we not say that the·y are 
"here" to stay! 

It is equally not conceivable that the 
manufacturers Of wireless receiving . sets 

in Australia will tool up for the manu
facture ·Of any quantity of· single band 
medium wave sets. The public demand 
will be almost if not 100 peI· cent for 
dual wave receivers. 

The job ahead for the nation will be 
to compete in the world-wide bands for 
international listeners. The jo·b ahead 
for the local broadcasters will be to 
compete against international broad
casts for local listeners. Some balance 
may be achieved by the introduction of 
television which in all probability will 
reman a "short distance service" for a 
long time before it begins spanning 
oceans and continents. But until tele· 
vision comes local broadcasting in Aus
tralia will have to be ever active., pro
viding program services of increasing 
value to local listeners, to hold those 
listeners, and to preserve that national 
consciousness which is our heritage. 

----. -·-----
F.C.C. CHAIRMAN IN U.S. PREDICTS 
ALL-PURPOSE RADIOS 

Predicition that post-war radio will 
find a single instrument carrying high
fidelity broadcasting, television and 
facsimile, was hazarded recently by 
F .C.C. Chairman James Lawrence, re· 
ports "Bi·oadcasting." 

Alluding to impending developments, 
Mr. Fly said he believed that in the 
course of a "very few years" there will 
be only one 'service. Separate television, 
standard. FM and facsimile services and 
separate receivers will all be washed 
out, he predicted, and there will be one 
thorough-going and efficient system. 

"'I would conjecture that it would be 
based upon the be.st of the develop
ments we have had to date· and tlfose 
that we get out of war in the FM field 
and. television, including colour tele
v1s10n. It will he a chain ope·ration 
carried by radio relay. Radio relay 
problems are pretty well licked now. It 
would naturally be chain operation, be
cause we have the programming costs 
-the difficulty of programming tele
vision itself in the various smaller sta
tions. 

"I should not be surprised in the 
course of years if you will have only 
one receiver. You will have as a basis 
your highly efficient .FM operation and 
then at appropriate hours the television 
programs. Every hour or so you will 
come down and tear off your news re
ports. We have been in the horse and 
buggy days up to now." 

In its March 8 issue, "Broadcasting" 
stated editorially: "So the post-war 
radio receiving instrument, in all likeli
hood, will be at least a three-way d e
vice-as ingenious as the aural broad
cast service that sprang from World 
War I. High-fidelity sound reception 
for those who want to listen, motion 
pictures probably on a network, and a 
printed "newspaper of the air" all will 
emanate from . the same transmitting 

plant and will be "received" on the 
same home device. All this won't hap
pen overnight, but it's as certain as a 
United Nations victory." 

U.S. to Get Flying Start 
Alluding to the F.C.C.'s recent action 

in relaxing rules on FM and television 
applications, to permit a flying start in 
these fields afte'l' the war, Mr. Fly said 
the Commission did this to "encourage 
FM and television as much as we can 
and cause the least trouble possible." 
He declared the Commission wanted to 
get a clem.onstration of the good faith 
and intention of applicants to go ahead. 

There were not enough applicants in 
these fields to cause concern, he said, 
and in most localities there are plenty 
of frequencies so there would not be· the 
same embarrassment and difficulties en
countered in the standard broadcasting 
field, because of the scarcity of fre
quencies. 

RADIO ENGINEERS' 
EXAMINATION 

The Institution of Radio Engineers, 
Australia, will be holding its half
yearly examination for admission to the 
Associate Member and Graduate grades, 
and the Radio Service Technicians' 
examination for the Service Division of 
the Institution on Saturday, August 7, 
1943. Intending candidates are invited 
to apply to the general secretary, The 
Institution of Radio Elngineers, Austra
lia, Box 3120, G.P.0., Sydney. 

EXTENSION OF HOUP!S 
21GF Grafton-The Clarence River 

station announces an extension of Sun
day transmission hours-the evening 
session will in future commence at 5 
p.m. 

New Additions to the 3BO Schedule include: 

''RADIO REVELS'' A relayed from 3XY for " SPRO" 

111 LIVE AGAIN 11 sponsored by MATTHEW BROS. 

11PRAIRIE MELQDIES11 sponsored by BUSHELL$ PTY. LTD. 

* CHARLIE McCARTHY and Edgar Bergen * NATIONAL BARN DANCE * THE TOMMY DORSEY SHOW 

DAY OR NIGHT 3BO IS RIGHT 

Broadcasting 
few evening 

to one of the best audiences 
positions now available. 

• m Australia. A 

All Particulars from 

AMALGAMATED 
47 YORK STREET 
SYON EY B 0522 

WIRELESS 

* * * 

(A/SIA) LTD. 
167 QUEEN STRE.ET 
ME.LBOURNE M 4161 
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Methodists and Newspaper Secure 
Two Sth. Australian Licences 
SKA and SAU to be Re-opened in Near Future 

Transmitting licences for the re-open
ing of the South Australian stations, 
5KA Adelaide and 5AU Port Augusta, 
have been granted to the Central Metho
dist Mission, it was announced this week 
at Canberra by the Postmaster-General, 
Senator Ashley. 

Both stations were formerly owned 
and operated by the Jehovah's Wiit
nesses religious sect, and were closed 
down by order of the Navy Department 
over two years ago. 

Giving evidence before the Parliamen
tary Standing Committee on Broadcast
ing a few days ago, Mr. H. Alderman, 
Adelaide barrister and le.gal adviser to 
the Jehovah's Witnesses sect, stated 
that the stations operated by the Wit
nesses were not put off the air because 
of any deliberately subversive activities 

in connection with broadcasting, but be
cause of a number of careless state
ments allowed to be broadcast through 
those stations. 

The recent High Court judgment lift
ing the ban on the sect did not affect 
the JJOWers of the Postmaster-General 
in respect of the control of broadcasting 
stations, Mr. Alderman stated. 

Mr. Alderman later gaYe evidence in 
camera concerning 2HD Newcastle; 
which was another Jehovah Witness 
station closed down at the same time·. 

In the new control and operation of 
5KA and 5AU the Central Methodist 
Mission has the large·r interest, and will 
nominate four directors, while the 
, .. Workers' Weekly Herald" will have 
one director on the board. 

to add sales • • • • • 

add 3AW 

The addition of 3A W to your Radio 

list 1s a definite step towards expanding 

your sales. In choosing 3A W you 

set the stage for selling to an eager-~o-

buy audience through a Response-ABLE 

Medium. 

TO ADD SALES Aoo-3IW 
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Major Program Policy 
Change Announced 
by A.B.C. 

Broadcasters will watch with interest 
the development of the Australian · 
Broadcasting Commission's new pro
grams as from July 5 next. 

An official announcement from the 
A.B.C. last week revealed that as from 
that date the A.B.C. programs between 
the hours of 6.35 p.m. and 9 p.m. would 
be devoted entirely to bright entertain
ment. At least that will be something 
new for the National stations. 

The general manager of the A.B.C., 
Mr. Moses, stated that the re-organisa
tion of programs followed consulta
tion with the Commander-in-Chief of 
Allied Land Forces in the south-west 
Pacific, General Blarney, and Colonel 
Spillman, of the United States Special 
Services Unit. 

The new programs would be given on · 
one national transmitter (with associat
ed regional stations) and short-wave 
transmitters. The needs of troops in 
remote areas who were almost entirely 
cut off from Service entertainment, had 
been particularly considered. 

The "lightening up.'' of the national 
program in the early evening would not 
mean that the A.B.C. had completely 
changed face, Mr. Moses said. Alter
native programs would carry many fea
tures now divided between the two na
tional stations. 

LETTERS "CRITICAL" 

"Those who feel that 2~ hours of the 
national evening program is too much 
to give to bright entertainment should 
remember that Australian radio· stations 
are not the only ones competing for our 
troop audiences," Mr. Moses said. "Let
ters from New Guinea were critical of 
our programs.' 

The new session will retain three 
American recorded programs·-command 
performance, Jack Benny's show, and 
mail-call-and three B.B.C. recorded fea
tures-Fred Hartley's Quintet, London 
Scrapbook, and Regimental Flashes. 
Except for this H hours of American 
and one hour of British J)rograms 
weekly, the rest will be compered and 
performed by Australians. 

New Australian features on the 
Forces' program will include the A.B.C. 
Victory Show-an Australian "Com
mand Performance," to which guest 
artists · will contribute-and Denis Col
linson's Band, which has been increased 
to 33 members, to play in a feature en
titled "You Shall Music.'' 

CHANGE OF FIRM NAME. 

Crockett's Furniture W a rehoU'se (Croc
kett and Co. Pty. Ltd.), 21 Pier Street, 
Sydney, retail sale of furniture. On 1/7 / 42 
the name was changed to .Crockett's Furni
ture Emporium, and on the 11/8/ 42 the ad
dr ess was changed to 150 Broadway, Syd
ney. Reg. 8/ 6/43. 

Flashlight on the Future 
Towards the end of April last the 

National Association of Broadcasters in 
the United States which is the counter
part of the Australian Federation of 
Commercial Broadcasting Stations held, 
ingtead of its annual ordinary conven
tion, a special War-time Conference· in 
Chicago. 

From the pages of "Broadcasting" 
magazine, issuecl on the eve of the big 
conference, the following crisp excerp.ts 
from articles by leaders in the American 
broadcasting picture will prove of 
thought-stimulating interest to our 
readers:-

NEVILLE MILLER, President of N.A.8. 
"When war came radio's voice · was 

first to bring the electrifying news. 
Soon after, for the first time in the his
tory of this country, America heard its 
united war cry echoing in every corner 
of the land through the magic of 
radio . .. " 

EDWIN H. ARMSTRONG, engineer, and 
"inventor" of Fr-equency Modulation. 

"The· conclusion is .. inescapable that 
within five post-war years the existing 
broadcasting system will be largely 
superseded." . 

CHESTER J. la ROCHE, chairman of 
the Advertising Council. 

Writing on the organisation of the 
local war information job ... "The new 
trend which I believe is necessary-and 
in the making-lies in the direction of 
devoting the sponsored program in its 
entirety to an explanation of home front 
needs. This can take the form o.f guest 
app,earance by top government officials 
who can present. needed information 
directly to the nation, or dramatisation 
of the problem as the feature of the 
show .. .'' 

T. A. M. CRAVEN, F.C.C. Commissioner. 
"Naturally, no one is capable of stat

ing when the war will end . .. Never
theless, in a democracy such as ours we 
should be able to assume that natural 
economic forces will be permitted to 
function, that private capital will be 
attracted by the potentialities of a vast 
new business involving service to the 
public, and that the public will demand 
the application of new achievements in 
a radio service designed to win public 
acceptance. 

"Recent inventive activities have cen
tered around electronic research in the 
micro waves. The useful radio spec
trum has been extended considerably, 
thus making a little more space not only 
for some sorely needed radio channels 
but also for new and improved uses of 
radio .. .'' 

FRANK H. MclNTOSH, Assistant Direc
tor Radio Div. War Productions Board. 

"The point of view of W PB is that 
broadcasting must and will be main
taine.d. Broadcasters haye successfully 
Provided knowledge of daily events from 
which Americans form opinions based 
on evidence and which obviously is 

essential since the public is being called 
upon to sacrifice. The Government ... 
is aware that any loss in broadcasting 
facilities would be a loss of contact with 
large sections of the population. 

"Fortunately broadcasting is efficient. 
It requires relatively small amounts of 
materials compared with the large job 
it does. Its efficiency for transmitting 
intelligence to large numbers is unsur
passed. 

"The R adio Division of WPB will use 
its power s to maintain radio, to keep in 
repair not only t h e transmitting but 
also household receivers. . . .'' 

Standard 11A 11 

Broadcasting 

• 1n 

Following recent Swiss revelations of 
the way in which the German radio suc
ceeded in broadcasting the standard "A" 
to the general public, transmitted by 
Deutschlandsender, and also to musi
cians in the studios by means of special 
loudspeakers and tuning forks. 

Now we read in an article by MM W. 
Furrer and C. Grob, published in the 
"Technical Bulletin" of the Swiss Ad-
ministration of T elegraphs and 
Telephones, that this administra-
tion has also had in its posses
sion for some time at Berne a tuning 
fork which can be used by t elephone at 
any time by anyone in the Swiss studios 
who wishes to tune a m usical instru
men t. As it is difficult to obtain quartz 
at the present moment for low frequen
cies and as a pitch generator cannot be 
used, since none have yet been made 
which are uninfluenced by changes in 
temperature, the only solution has been 
to use a simple reaction tube generator. 

To obtain constancy of the frequency 
required, an oscillating circuit is set up 
which are uninfluenced by changes in 
temperature varied from 15 to 22 de
grees centigrade proved that the ac
curacy of this new instrument for pro
ducing the standard "A" exceeded + 0.06 
Kc. 

RADIO SAVES 
TORPEDO SURVIVORS 

A portable wireless transmitter dropped 
from a Coastal Command Sunderland 
flying boat to a lifeboat in the Atlantic 
led to the rescue of 19 mei·chant sea
men survivors from a torpedoed ship. 

It was the first r adio apparatus to be 
dropped to shipwrecked seamen from 
a searching plane, and enabled them to 
send out a continuous stream of S.0.S. 
signals. The set, which is foolproof and 
is operated by a handle, is about the 
size <;if a domestic coffee mill. It con
tinue,s and transmit as ,l'Ong as the 
handle is turned. 

IT WON'T 
ALWAYS 
BE WINTER 
BEFORE WE 

KNOW IT THE 

SUN WILL BE 

WARMER AND 

SPRING WILL BE 

HERE. 

PLAN YOUR SPRING 

CAMPAIGN NOW, 

BY BUYING YOUR 

"Spring-time" ON-

Syd·ney 
Representative 

A. L. FINN. 66 King Street 
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Advertising as a Social Force 
(By Frank Goldberg, Governing Director 

Goldberg Advertising (Aust.) Pty. Ltd.) 

An appraisement of advertising as a 
social force-as an instrument of human 
progress and economic development
seems long overdue. At the moment 
we are hearing in many quarters shal
low and uninformed criticism of adver
tising, together with much talk about 
the profit motive and about the _ limita
tion of competition. But the· advertis
ing trade is of such value to· the nation's 
industrial assets and prosperity that we 
should not allow it to be damaged by 
prejudiced people with unbalanced 
views. 

Long ago it was proved that adver-

a total war would be dumb and impo
tent if it could not command the loud
speaker or the advertisement column. 
The war has provided a dramatic and 
enduring confirmation of our claim that 
advertising is essential to any form of 
organised society whatever its e-conomic 
or politcal ideology. 

There was a big job for advertising 
to do when war broke out. New tech
niques had to be found to do the1 task 
the Government wanted done. Specific 
campaigns were necessary to educate 
the people in nev• ways of living, new 
tasks, new ideals, new co-operation, new 

Readers will recall the outspoken article in last issue of "Commercial Broad
casting" by Mr. W. 0. Richards, managing director of The Weston Co. Pty. 
Ltd., under the title of "Only Advertisers Survive," and in which Mr. Richards 
predicted there would be "war casualties in Australian business" if the evils. of 
abandoned advertising or over-restrictive regulations were allowed to undermine 
industry. 

This article· by Mr. Frank Goldberg is equally telling and stresses with more 
detail what advertising has done and what it can continue to do as a paramount 
social force in "any form.of organised society whatever its economic or political 
ideology." 

ti sing brought down the unit cost of 
goods and made available to the masses 
all sorts of products and devices which 
tend to raise the standard of comfort 
and general well-being. Pre-war adve·r
tising was, indeed, essentially the hand
maiden of competitive commerce, help
ing to bring into public favour a num
bex of amenities without which the stan
dard of living of our population could 
not have been raised so high: Surely 
the great mass of consumers can only 
have benefited by commercial advertis
ing, since the cost of a product is al· 
ways in direct .relation to a manufac· 
turer's ability to produce in volume and 
readily to move that volume. Through 
low cost of production each individual 
consumer has been capable of buying 
these aids to better living, and that has 
been advantageous all ro.und. .An<_l the 
old adage that advertised goods were 
good goods has been proved to have a 
lot of truth in -it.:_p.roducts which could 
face the searchlight of publicity · were 
found by consumers to be highly worthy 
of consideration. 

~ have always believed that adver
tising was essential to commerce. To
day we know that a Go1'ernment waging 
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sacrifices. And at the moment adver
tising is emerging with a better testi
monial to its utility than ever it had be· 
fore in all its career. It has been prov
ed a vital link in community service. 
The Government needed it, called on it, 
and moulded it to its will. Advertising 
responded, cleansed itself of past ills, 
d edicated its ability to. the new require
ments, and stands to-day four-square on 
its own feet as a dignified servant of 
the entire community. 

The nation's all-out participation in 
global war brought with it an immediate 
necessity for re-appraisal of advertising 
policies and a re-study of advertising 
messages. Adve,rtising quickly sensed 
the job that it could tackle more factu
ally, " more realistically, than any other 
influence on our national thinking. Ad
vertising has stimulated greater re
sponse to all war-e,ffort appeals by 
dramatising the1 need for individual co
operation through vividly translating 
the effects of national defeat in terms 
of individual loss and suffering, and 
thus, by blasting apathy, has helped to 
dispose readers to all war action and 
put them in a. frame of mind to accept 
in good spirit any necessar}' sacrifice. 

Advertisers' products have been con
sistently subordinated to topics of vital 
importance to a nation of war. Con
ceived as a stimulant to individual effort 
and as a means of disseminating prac
tical information helpful to war pro
duction, the value of advertising can 
scarcely be exaggerated. It has helped 
to promote public confidence in the 
leadership of business and industry; to 
stimulate constructive thinking about 
post-war living·; to build morale and 
bring about a voluntary intensification 
of war effort on the part of every sec
tion of the community; to direct public 
demand for new merchandise and ser
vices following the war; to encourage 
prominent industries, by precept, to as
sume leadership . in the public mind by 
engaging in such advertising now; in a 
word, advertising has shown how to. sur
mount the challenge of the present as 
we have surmounted the many great 
challenges of the past. This type of 
advertising is vital to the army of pro
duction. Because of its excellence, ad
vertising men can take part of the 
credit for the fact that Australian indus
tries, converted to war at dazzling 
speeds, are setting amazing new pro
duction records for 1943. 

A substantial majority of the Austra
lian reading public believes that com
mercial advertising can make valuable 
contributions to national welfare, and 
that manufacturers should keep the 
public iµformed as to their activities. 
Even in wartime, with little or nothing 
to sell, advertising can still do a con
structive job of work for industry, and 
can still make a lasting and favourable 
impression. It should not be beyond 
the power of good advertising men to 
seek out stories that will at once in
terest the public and achieve real pres
tige and goodwill for the advertiser by 
showing that h e deserves it, rather 
than by merely claiming that he does. 

There is no reason why editorial 
writers should have a monopoly of 
being read because they have something 
interesting to say. Advertisements can 
have as much interest value as edi
torials, and can achieve' this wartime 
objective with a little thought and in
genuity. It must never bp forgotten 
that advertising writers are the servants 
of the public-the messengers of pub
licity-the men and women who bring 

the people news of goods, services and 
causes. 

For Good or Evil 
Publicity can be a mighty force for 

good or evil. The dictator has used 
it to expunge from Urn minds of men 
any right to think for themselves. But 
the Government of our own country has 
discovered that advertising is a neces
sary servant in the administration of 
democracy. Our strength has been in 
our material. We have truth on our 
side, and we have blazoned it across the 
world. Publicity stands outside all con
troversy, for we know that whenever an 
attempt is made to co-ordinate and 
rationalise a national effort, publicity is 
vital to success. The very form of Gov
ernment announcements and orders is 
made more democratic when they have 
to be related to the psychology of the 
man in the street. Publicity will always 
be more democratic than bureaucratic. 

"To What End?" 
As Mr. Oliver Lyttelton, British Minis

ter of Production, recently pointed out: 
"This is a grim war, and it is necessary 
that in our daily life we should know 
to what end our hardships are endured, 
and to what end our work is devoted.'' 
It has been the job of advertising to 
make those ends widely and fully com
prehended. 

There is a wide variety of wartime 
applications for sound peacetime adver
tising lprinciples. Advertising can he 
used · to solve many wartime problems; 
to help speed war production; help 
clear up wartime customer-relations 
problems; help meet manpower pro
blems; help build sound foundations for 
future business. The important uses 
to which advertising is being put to-day 
are so many and varied as almost to 
defy description. Industrial adveTtising 
for instance, takes vital information from 
where it is to where it is needed, pre
senting tested methods for more effi
cient operationR, suggeRtions for better 
design, practical advice on how to speed 
production, helpful research data and 
so on. Advertising also helps to turn 
noniessential labour towards the war 
plants, to encourage. War Bonds pur
chases by the public through demon
strating how invested money is being 
turned into arms. 

It has been proved beyond all doubt 
that advertising can do a job of sub
stantial proportions in swaying the pub
lic mind towards sociological or politi
cal objectives. People' who have only 
looked at advertising as consumers in 
the past are now feeling the thrill of 
seeing it work-seeing it do jobs for 
them. 

Must Win Public Confidence 
Advertising took up with vigour this 

job of selling ways to win a war of sur
vival, for it is realised that ]Jublic ac
ceptance and public co-operation are 
essential to the success of any war
time program. Explanations and educa
tion must, of necessity, be both compre-

hensive a nd extensive. In this educa
tion, advertising has played an impor
tant and effective part. No less impor
tant has been the part it has played in 
keeping up civilian standards of health 
and morale despite the necessary curbs 
in diet and ways of living. 

The new conditions put unpredictable 
new demands on advert ising, but ad
vertising was sufficiently adaptable to 
meet the new requirements. Hence 
there has been a whole new area of 
advertising operation which in all prob
abilit y will stay with advert ising, much 
as " institutional" advertising horn in 
the first World ·war set up a trend of 
thinking in the business tha t did not 
stop with the Armist ice in 1918. 

Men int imately concerned wth adver
tising are to-day assessing it s position 
in the future in line with their knowledge 
of the distant past and the course of 
war events. They see the gains that 
have been made. They are pleased 
with the greater prestige and standing 
that have been won throngh war ser
vice. T h ey are concerned that the 
ground, won in war, shail be preserved 
in peace. But they realise t hat human 
nature being what it is will revert un
less checked, that steps will nave to be 
taken to regularise new ·practices for 
future safety. · 

They see that two pressures are being 
exerted on post-war advertising. The 

thods, with educativP, and constructive 
angles, as hitherto. But the successful 
advertisement of the future will have 
to give reliable and interesting infor
mation to a greater degree than ever 
before. The days of t he pseudo-scien
tific claim, of the decoy, and of appea ls 
to fear and credulity, a re numbered. 

W,1ile it may he difficult to forecas t 
the "shape of industry to come," there 
is gathering evidence that .Post-war in
dustry will take a deeper view of its re
sponsibilities than it has done in. the 
past . In a number of instances, in fact, 
indust ry is already doing so, and we see 
many great concerns launching far
sighted educative advertis ing campaigns. 

Advertising Can Banish 
Confusion 

:Never was advertising more needed 
by th e nation than it is to-day. What
ever political party you may belong t o·, 
you will admit that thflre is widespread 
confusion of thought on political issues ; 
that we are suffering now because of a 
too-long tolerated belief among a num
ber of citizens that Government is no 
affair of theirs. It is in the great 
social departments of life-religion, gov~ 
ernment, education and t rade-that the 
·power of adv1ertising m utst be used 
widely and well. The time to start is 
now. A lot of nonsense is talked about 

This Article by Mr. Frank Goldberg has been prepared and 
published in booklet form, copies being available from the 

Goldberg Advertising Agency. 

first pressure comes from the public it
self. The public of to-day has a higher 
consciousness of community service1 and 
community values. This is apparent in 
many div.erse ways. 'l'he m illions of 
men , and women who have consecrated 
themselves to national service, in the 
fighting forces, in industry, in social 
service, have a new conception of trick
ery, subterfuge, or unworthy practices. 

Public Prime Factor 
The other pressure for improving ad

vertising comes from the leaders of in
dustry. T h is is being applied quietly 
a.nd consistently at the present time. 
It is the p.re-ssure which will have most 
patent and obvious influences on the 
course of the future. All parties to 
sane and sound publicity are interested 
in it. The publisher is concerned to see 
that advertising maintains prestige and 
gives service, and the advertiser himself 
is vitally concerned to maintain public 
confidence. 

The public is the prime factor in all 
publicity. It is they who exercise judg
ment. The new spirit that is stirring 
in the public will not tolera te exploita
tion. Advertising is, · and always has 
been, an "action-getter," and its influ
ence after the war will be as marked 
when it promotes positive selling me-

forgetting the· future till t he war is won. 
The gr eatest incentive to one's personal 
war effort is some k nowledge of the 
future one is fighting t o win. 

During this war advertising, publicity, 
propaganda-call it what you will-has 
proved itself one of the most potent 
social forces in existence. It is some
t imes d ifficult to visualise this, particu
larly a t any given moment o.f the wa r , 
or in the face of any single item of ad
vertising appeal. Yet , when the war is 
over, and we can study the whole pic
ture of what publicity achieved during 
these momentous year s, we shall find 
that once again, in this war, as in the 
last, we were far ahead of the enemy 
in our understanding of the psychology 
of nations and the technical method of 
approaching them. 

Advertising is no delicate plant. It 
is robust and vigorous. It has proved 
itself a s much by it s capacity to sur
vive the hurly-burly of pea ce as through 
the rough-and-tumble of war. It is 
doing a good war job, not through any 
mollycoddling propensities of authority, 
but wholly because of its inherent 
vigour and capacity to do the job. 

Americans are, as t hey say, advertis
ing conscious. · They admit that they 
like advertising to influence their habits. 
We Br itish , on the other hand, like to 
pretend that we are not swayed by ad
vertisem ents. In actual fact, of .course, 

(Continued n ext page, col .. 1) 
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we are, no matter what our income; edu
cation, tastes, or habits may be. Under 
a system of planned economy, commer
cial advertising would tend to disappear 
and be replaced by other forms of in
fiuencing public opinion. 

The United States Government has 
decided to encourage advertising as 
long as manpower and other essentials 
are available. President Roosevelt and 
other officials have asked the industry 
to use its talents to promote public 
awareness of th"l nation's needs and 
problems, and the response has been 
overwhelming. The· President said re
cently to advertising executives: "It is 
obvious that there are many changes 
going on in your field. For the duration 
there will be a diminution in product ad
vertising, but this does not mean an end 
to advertising. There are many mes
sages which should be given to the pub
lic through the use of advertising space. 
The desire for freedom and liberty can 
be strengthened by reiteration of their 
benefits." 

The United States Treasury has ruled 
explicitly that advertising expenditure 
may be deducted from taxable income 
by companies engaged in war work. As 
Donald Nelson says: "Advertising is 
part of our communications system. As 
far as industry is concerned, it is an 
essential part. It is the means by 
which business can address itself to 
people from one end of the country to 
the other. It is essential, and always 
will be, to the attainment of a high 
standard of living. If it was removed, 
we should have to develop an entirely 
different kind of distribution system
which is to say that we would be com
pelled to remodel our entire· economic 
system." • 

Any fair evaluation of advertising-at-

a Social Force 
from page 9) 

war must be that the industry is doing 
its full share to bring nearer the day 
of victory. It faces the ·problems of 
peace and reconstruction with a deep 
sense of responsibility based on the 
realisation that it is one of the most 
influential forces for good in our pre
sent social system. 

Famous Band Leader 
Abe Romaine Joins 2UE 
Staff 

Abe Romaine, one of Australia's best 
known musicians and leader of the Tro
cadero Orchestra has joined the staff of 
Radio 2UE. He is manager of the re-
cord d-epartment. · 

Coming to Australia from New Zea
land in 1922, Abe Romaine played with 
leading orchestras in Sydney until 1930 
when he went to England and became 
first saxophonist for Jack Hilton. 

With Hilton he made seven conti
nental tours, and in 1932 gave a com
mand performance before King George 
V at the London Palladium. 

Returning to Australia in 1933 he 
again visited England in 1936 to team 
up with Harry Roy and with that com
bination he played in every town in the 
British Isles and also made a tour of 
South America. He eventually return
ed to Australia in 1940, sailing from 
Southampton during the Dunkirk evacu
tion. 

With Hilton and Roy, and also in 
combinations conducted by himself, 
Romaine has made more than 200 musi
cal records. 

SUNDAY NIGHT AT ELEVEN! 

3AK 
The Voice of the Night 

Presents 

THE REALISTIC RADIO 
TALENT QUEST! 

3CV to move to 

Maryborough, Vic. 
Important changes are announced in 

relation to 3CV, the permission for its 
transfer from its existing position at 
Charlton, Victoria, to the prosperous 
town of Maryborough, Central Victoria, 
having now been received from the 
Postal Department. 

Maryborough is one of the most pros
perous towns in Victoria. · Within an 
area of 25 miles of the• Maryborough 
Post Office is a population of 32,000. It 
has a large engineering works, woollen 
and hosiery mills, and around its en
virons is a rich farming district. In 
the town proper the population cover
age is 7,000 people within a square mile. 
The Mayor, councillors, business people 
and general public of Maryborough have 
long sought the establishment of this 
station in their midst and are 100 per 
cent behind the new project. 

Since the management of 3CV has de
volved upon Mr. C. Paray, he has been 
in active negotiations with the Gove.rn
ment for a change to its new location, 
and by the authority now given for its 
transfer to Maryborough, 3CV is in the 
happy position of covering more impor
tant areas than hither to. The popula
tion within a 50 mile radius of Mary
borough is approximaely 290,000 people, 
surely a large market for the advertiser 
and a potential field of good advertising 
expenditure. 

Although the transmitting unit is 
transferring to Maryborough, 3CV is 
still maintaining their Bendigo studios, 
where plays, live · ai·tist shows, and 
ch.ildren's revues, etc., will be produced 
for broadcast. 

It is of interest to note that in the 
3CV large lounge approximately 10,000 
soldiers were entertained during the last 
12 months by this station, and a large 
Government concern now operating in 
Bendigo has joined in with 3CV Social 
Club and are w eekly producing plays 
over the air. 

Mr. Norrie McPherson, the Australian 
pianist, who toured with Sir Harry 
Lauder, is now under contract to 3CV 
for weekly broadcasts ,and the class of 
recital which will be broadcast by this 
ar tist will be of the greatest interest 
and artistic value to listenern. 

New studios are to be built in Mary
borough, and both studios in Bendigo 
and Maryborough will be in constant 
operation. 

Covering a rich 
mar.ket of rural 
and town areas 

from the Commercial 
Centre of Northern 
New South Wales. 
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TALE OF A DOG 
This is the story of a dog and of a 

Saturday afternoon radio audience. 
At lunch time last Saturday, June 26, 

2UW Sydney was asked to broadcast a 
message advertising the loss of a cham
pion red Irish Setter, which had broken 
free from a kennel in a western suburb 
in which it had been undergoing veterin
ary treatment eight miles from home. 
The dog was wearing a -leather jacket, 
and it was feared by the owner that pro
longed exposure might be fatal. 

2UW was asked to broadcast an an
nouncement in its racing session, giv
ing a telephone number at which news 
of the Setter would be welcome. 

.The 2UW announcer had barely finish
ed speaking when the telephone rang 
advising that the dog had been seen in 
Concord early that morning. Then 
foilowed an extraordinary demonstraton 
of popular interest in a good dog. 

More than 20 telephone calls were re
ceived during the next hour, each re· 
porting the dog in a different locality, 
and from the reports the owner was 
able to trace the course of the dog from 
suburb to suburb as the animal ob
viously was looking for a way home. At 
the end of an hour a listener in Mascot, 
on the other side of Sydney, rang to 
say that the dog had been in the stree:t 
ten minutes previously; and barely had 
he rang off, when another listener in 
the same street advised the owner that 
the dog had just walked into her yard. 

Nor did it stop. there-although the 
owner went immediately and brought 
the dog back. · Throughout the after~ 
noon, on Saturday night and even 
throughout Sunday, listeners rang 2UW 
with reports of other Setters which they 
had seen and asking if the dog had been 
found. 

All of which seems to suggest that 
whatever else Sydney does on a Satur
day afternoon, it listens to commercial 
radio. 

"ENCORE" FOR EXCERPTS OF 
NET SHOWS 

In order to draw attention to the 
many shows broadcast on 2GB and the 
Macquarie Network, 2GB has evolved a 
novel method of publicising these broad
casts in a session that has caused much 
favourable· comment during the short 
period of its existence. This session, 
under the heading of "Encore," is a 
quarter-hour program entirely devoted 
to specially recorded excerpts from the 
many big programs heard on 2GB and 
Macquarie Network Stations. These re
peat performances provide a welcome 
opportunity for listeners to hear out
standing numbers that have appeared 
in past shows, and they are invited to 
send in requests for their favourite 
numbers, which will be featured in 
future broadcasts . 

"Encore" is broadcast from 2GB every 
Tuesday at 9, on Thursdays at 9.15 and 
again on Sunday at 2.30. 

• 
3AW's pouular early 
morning announce!r', 
Pete·r E lfss, \/\\ho is 
respons ib le for good 
compere wor',k in 
H o y t's Suburban 
Thea:tlres ' p:r<ogram, 

"Noon Tun·es." 

• 

FOR MERCHANT SEAMEN 

The 3XY Good Companions, with 
"Sally" a s their energetic leader, have 
been working s trenuously for the Mer
chant Navy, and, a t t heir meeting plan
ned for July 8, will hand over to Padre 
Oliver , of the Victor ian Mission to Sea
men, the sum of £ 100. A recent gift of 
£ 50 towards the m aintenance of their 
cot in Prince Hen ry's Hospital is an
other fine effort on t he part of the Good 
Companions, who in addition to fort
nightly afternoon tea, continually hold 
functions at the homes of individual 
members to swell the funds for their 
favourite good causes. 

ever been bitten by a tiger? 
Apart from being one of the m ost powerful and fie rcest 
of the carnivora, the tiger has been blessed b y nature 
with a perfect scheme of camouflage. Thus h e is 
enabled to sneak up on his prey, and with a nerve 
shattering roar strike his victim down. · Reminds us of 
how some radio contracts are sold-come to think of it . 
However, unlike the tiger, Station 21(0 needs no camou
flage. The facts are there. Look at these figures estah· 
lished by independent scient ific survey-

!ferritory 

Newcastle 
Cessnock 
Maitland 

Population 

119,550 
14 ,460 
12,680 

% of Listening hours 
tn ned tu Sta tion 2KO 

73.5 % 
38.0% 
55.0% 

No matter how you tr) to camouflage it, the fact 
remains that only Station 2KO can claim to cover 
Newcastle and district. Thal's why it is the premier 
station. 

the premier station 
N E W C A S T L E 
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"Youth Show" Celebrates 
Third Birthday 

Past and present members of "Youth 
Show" and representatives of Georg'e 
Patterson Pty. Ltd., the Colgate-Palm
·olive Co. and broadcasting station 2GB, 
foregathered at the Pickwick Club to 
celebrate the third birthday of "Youth 
Show" on June 21 last. 

All ·concerned are justly proud of this 
record of a half-hour variety show which 
-has run for an unbroken period of three 
years under the same sponsorship. 

Mr. Oswald Anderson, representing 
Mr. J . V. Moran, managing director of 
Colgate-Palmolive Pty. Ltd., sponsor of 
"Youth Show," conveyed the company's 
best wishes to the show and said that 
the directors were indeed glad to be 
associated with it. 

Mr. Lionel C. H. Shave, representing 
Mr. George Patterson, who unf~rtu
nately was in Melbourne at the time, 
recalled som\e interesting facts about 
the early days of the show · which are 
well worth noting, if only from the point 
of view of comparisons. 

The idea for a show featuring youth
ful talent was Robin Ordell's, a lad who 
then handled 2GB's breakfast session. 
He drafted out his idea of a program· 
and submitted it to Mr. Horner who 
gave permission for an audition disc to 
be made. Producer of this original disc 
was a well known radio personality, 
Teddy ·webster, now a lieutenant in the 
army and a prisoner of war in Malaya. 

At this time, Colgate-Palmolive Pty. 
Ltd. was looking for a show, and hear
ing the audition disc Lioilel Shave im
medately 1>ia w i,ts possibilities and 
arranged for Mr. George Patterson to 
he·ar it. Later it was presented to the 
directors of Colgate-Palmolive who de
cided to sponsor it. 

It is interesting to note that the first 
numbered only seven-Robin Ordell, 
Joy Nicholls, Reg Johnston, P eggy 
McDonald, Pe.ggy Kerr, Colin Croft and 
Graham Wicker. Of these a rtists, only 
two are now regularly a ppearing, the 
others having outgrown the show or 
joined branches of the services. The 
band comprised six players. 

To-day, the cast averages 18 and a 22-
piece orchestra under the baton of John 
Nugent-Hayward provides the musical 
background. Incidentally, total cast em
ployed over the three years period is 
2,403- every artist being 21 or under . 

Early scripts were written by another 
well known radio personality, Dorothy 
Foster (now a member of the Ada and 
Elsie team) , and later scripts were pre
pared by Lionel Shaves, another well 
known writer of stage and radio plays . 

Mr. Harry Pringle, "Youth Show's" 
present producer , read . a cable from 
Robin Ordell who has jus t r eceived his 
wings in Canada, and is now a Sergeant 
Pilot. It read: "Congratulations third 
Youth Show anniversary. Looking for-
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. ward to- reunion on fonrth. Good luck 
all." 

In a special celebration edition of 
"Youth Show," scheduled for Australian
wide broa_dcast on Tuesday night, July 
20, "Youth Show" wHl send its wishes 
to the many young people who were so 
much a part of the show and who have 
left its ranks to join the Army, Navy, 
Air F 'orce and \Vomen's Services. Greet
ings will go to Peggy McDonald, Merle 
Dalmain, Pat Pringle and Betty Gondolf 
of the W.A.A.A.F.S.; Pat Burling and 
Wilma Gregory of the A.A.M.W.S. ; 
Jiinmy Preston, Bernard Don, Trevor 
Young, Noel Brown, Russell King, 
Laurie Clark, Rodney Jacobs and Ken 
McFadden, of the R.A.A.F. ; John 
Faason, Colin Croft, Bill Kerr, Ron Pat
ten, Michael Pate, Denis Giles, ex-pro
ducer John W'iltshire and Keith Walshe 
of the A.I.F., and to Ray Hunter of the 
Merchant Navy. 

The birthday celebation will strike 
one disappointing note, however, for, on 
this night " Youth Sh.ow,-, has reluct
antly to bid goodbye to Pauline Gar
rick, a lass who has proved herself a 
real star and one of the show's proudest 
posse·ssions. Pauline has now passed 
the ripe old age of 21, and listeners 
throughout Australia , as well as mem
bers of the show, will wish her the 
greatest success in the broader fields 
which she now must explore, and watch 
every phase of her career with interest. 

Mr. Horner, of 2GB, was represented 
at the celebration by Mr. Reg Lane, who· 
said that 2GB and the Macquarie Net
work were proud and delighted to be 
a ble to offer "Youth Show" the facili
ties to broadcast throughout the length 
and breadth of Australia and Tasmania. 

EACH ''WORKS FOR 
HERSELF"-AND A MAN 

"About five per cent of our labour i.n 
shipyards is that of women. I found 
them driving cranes and welding and 
labouring and painting. In some of the 
tank factories they're much more numer
ous-somethnes as many as 70 per cent 
of the whole. They've got what one 
manager said was 'a needle and thread 
touch' on welding. They sometimes 
-drive trucks so fast that a foreman said 
they need a policeman to control the 
traffic. Some of them get up so early that 
they call it 'the dawn patrol.' I found 
women at drilling machines who've got 
sons in the Eighth Army. The women 
seem to get a kick out of making muni· 
tions-they feel close to the armed 
forces when they help to make the guns 
and shells .and ships. l found Lan
cashire women handling-each of them 
- three and a half tons of. shells a 
shift." 

(J. L. Hodson in a B.B.C. talk, "Facts 
about Workers in Britain"). 

Another Firm Fined 

For False Advertising 
The vigilant eye of inspectors of ti;e 

Department of Labour and Industry m 
N .S .W. was reflected again in a Sydney 
police court recently when a well known 
firm of jewellers in Clarence Street w_as 
fi d £ i2'0 by the Chief Industnal ne t " . 
Magistrate for false ad;er ismg .. 

Portion of an advertisement mserted 
by the company on January 9 read: 
"War conditions prompt the offer of 
·holesale prices to Australian and ~.S. 

;o-htino- forces. Warehouse tradmg 
h~urs . "' Lay-bys accept.ed r,;om forces at 
our wholesale cash pnc_es . 

Mr. T . Kearney (for the Department of 
Labour and Industry), said that th~ ad
vertisement was false as the busmess 
was not a warehouse and 78 p~r cent 
of its turnove·r was from retail sales 
for cash. . 

The Magistrate: "The statement m 
the advertisements concerning fighting 
forces cannot be passed over lightly." 

"AUSTRALIAN MILITARY 
HOUR" 
Goodlands' New. Sponsorship 

Urider th~ sponsorship of Goodlands, 
"The Australian Military Hour," a com
petit ive program for servicemen was 
scheduled to take the air from 2GH on 
Wednesday, June 30, at 8.30 p.m. 

This program represents a n~w de
parture in Australian broadcastI.ng, as 
it will cater exclusively for serv1cei:n_en 
enabling them, if they have the ability 
to entertain, to compete on equal gro~nd 
with other members of the fightmg 
fo r ces. 

It is anticipated that as an enter
tainment provided almost entire!!. by 
servicemen the "Australian M11Itary 
Hour" will register immediate interest 
among Sydney's listeners. 

Goodlands already sponsor the Talent 
Quest for W:Omen in the Home, an 
hour's program on 2CH on Friday 
night s , and as this fea tur e sc~red an 
immediate success, both with listeners 
and competitors, it is expected that the 
Military Hour will meet with a similar 
response. Prizes of £2/ 2/ - for 1st, 
£1-1/ - for 2nd,, and 10 /6 each other 
competitor will be offered. 

Joan Read, popular 2CH personality, 
who comperes the Women in the Home 
fea ture will also be in charge of the 
new p; ogram for servicemen. She is 
thus Australia's only woman compere 
of this class of show. , 

She has already demonstrated through 
2CH broadcasts at military camps that 
her style and personality make a direct 
appeal t o servicemen, and in view of 
this her selection a s compere of the 
n ew show promises to be a wise one. 

.Toan R.ead will now be :P·resenting 
two· competition prngrams each w eek 
for the same sponsor on 2CH. 

Goodland's account is handled by 
Goldberg's. 

STOP PRESS 

Will U.S. Shows 
Be Withdrawn? 

American "service" transcriptio·ns 
were in the limelight again this week in 
broadcastin,g executive circles following 
a sugg·estion that there was now a dis
tinct possibility of the shows being 
withdrawn from the air as the result of 
instructions from the Special Services 
Division of the U.S. Army in the United 
States. 

These instructions, it has been sug
gested, arise o·ut of difficult ies encoun
tered with the musicians' unions. in 
America following representations made 
to that body by the Musicians' Union in 
Australia. No official confirmati-on of 
the rumour could be gained in Sydney 
this week. 

Under the existing agreement recently 
arrived at between the A.B.C. the Com
mercial Stations and the Special Ser
vices Division of the U.S. Army the 
special American transcribed shows sent 
out specifically for the entertainment of 
U.S. tro,ops were scheduled on a num
ber of stations throughout Australia 
with a limit of three half-hours per 
week. 

"THE STORY BEHIND 
THE SONG" 

Under the sponsorship of W. L. Ryan 
Pty. Ltd., manufacturer s of mo-tor r e
quisites, "The Story Behind t h e Song," 
a feature from Ameri';an Radio Tran
script ion Agencies, is being broadcast 
on 3XY Tuesday evenings at 6.45. Ther e 
are 39 complet e 15-minute stories in t he 
series, each of which opens with an 
original theme played by the Transco 
Orches tra. A dramatic cas t presents 
the "story" behind the composition of 
some familia r ballad, proving that in 
almost every instance, some vital inci
dent in the life of an author or composer 
was the source of the song's insp·iration. 
The song in ea ch instance is interpreted 
by a vocal ensemble, with organ ac
companiment, and . stories portrayed 
range through humour, pathos, int rigue, 
love, war and tragedy. 

Program Casts 
Action • 

'" At t op right is seen a Fox Newsreel vers io n 

of "Youth Speaks, " 2GB weekly feature 

recent ly "news-gazetted" by F ox Movietone 
and-

Gestapo methods depicted i n · 

this still of Co lgate-Pal m 

olive sponsored " First L i ght 

Frazer" (B.A .P. produc-
tion ) . L. to R. : Arunde l 

Nixon as V on Luten, Geo. 

Randall ( F i rst L i ght 

Frazer) , Lyn. Barbou r ( Kay 

Lawre nc e), and Wa l ter Pym 

(Tony) . 

• 

"MISS PORTIA" SERIES 
BOUGHT BY J. R. LOVE 
PROGRAM 

The B.A.P. production, "Miss Portia 
Intervenes," has been pur chased by 
J. R. Love and Co. Pty. Ltd. (through 
H ansen-Rubensohn) for broadcas t on 
t he 2UEl Monday nigh t program a t 8.30. 

.St a rring Queenie Ash ton, Mart in 
W oodhous e and a fir st-class cast of 
radio perfo rm er s " Miss P or tia Inter
v enes" is t he s tory of a woman solicitor 
who is ca lled upon to unravel mys ter ies 
and h e lp people in dis tress . 

E ach 15 minute episode is complete 
in itself. 

RADIO PRINTING PRESS 
for your printing 

PHONE FOR SERVICE- FL 3064 

I 

"BRIGHT SUNDAY 
AFTERNOON" PROVES 
SUCCESSFUL 

Inaugurated some months ago, th e 
"Br ight Sunday Afternoon," an hour 's 
broadcas t from t he Christian Commun
ity Centre, Nor th Melbour ne, at 3 p .m. 
S undays, ha s evoked m uch favourable 
atten tion from 3XY lis t en ers. The 
centr e, of which the R ev. Reg. Bye is 
super in tendent, a r r anges each week for 
a guest speaker on a topical subject. 
For instance, on Sunday, July 4, a 
sµecial Independence Day program will 
in troduce· a U.S. Anny Officer, while the 
fo llowing Sunday, July 11, Dr. C. 
McLaren, late of Korea, speaks on the 
su bject, "In a J a panese Police Cell ." 
Suppor ting m usica I programs include 
well known choirs, inst rumentalists, and 
vocal quartets, and a r egular feature· is 
th e delineation of th e s tor y hehind a 
favour ite hymn. 

Have you 
for the 

placed 
elections and 

your order for 

forthcoming events? 
discs 
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''ARE YOU AN ARTIST?" 
REACHES SECOND QUARTER 
FINAL 

Adelyn's tp-0pular session "Are You 
An Artist?" now being sponsored on 
3UZ, 3CV, 2UW and 4BC had its second 
quarter finals on Sunday, June 13. 

Mr. W. Kelton, of Adelyn, presented 
the prizes on June 20, and expressed his 
appreciation of the work done by Mr. 
Jack Clemenger, of L·eyshon Publicity, 
produced of the progrom, and said that 
he felt it was Mr. Clemenger's untiring 
efforts that kept the progra m at such 
a high standard. The prizewinners 
were: First: £ 20, to Doris Tur ner, who 
sang "Angels of Mercy'; second, Miss 
Joyce Yates; third, Alf. Dunstan. 

"Camouflage" 
Can't Hide 
John Taylor's 
Happy Smile 
Jack O'Hagan and Hector 

Harris, 

welcoming 

(former 

3AW executives, 

Major Taylor 

3AW manager') 

while he was on leave in 

Melbourne for a few days 

recently. 

TRAN SC RI PTION SALES 
Recent A.W.A. transcription sa les include 

"The M y st er y of Darrington H all, 52 x 15 
minutes, a n d thrice weekly schedule to 2LF 
Young. · 

The " Mighty Minnites ," 52 x 15 minutes, 
on a fou r t im es w eekly schedule to 4BC 
Bdsba n e . 

"Lost P roperty/ ' 26 x 15 111inutes, is no w 
on release on 2TM 'Tamworth on a thrice 
weekly schedule for Messrs. Gibb and Bee
man. 

"Fred and MHggie E verybody," 15 
minutes, to 5AD Adelaide Network and 4BU 
Bundaber g. 

" Coa s t Pat rol" (second series), 52 x 15 
m inu tes, t o 7BU Burnie. 

" The New B r ighter H or izon," 52 x 30 
minutes , t o t h e "\Veston Co., Sy dney, on b e
half of McWilliam's ·wines Ltd., for r e
lease on a group of stations in N. S."\V. and 
Queensland. 

MORE THAN £800 FOR SCOTT FAMILY 
More than £ 800 has now been for

warded to 2UE and the A.S.B. for the 
widow and 12 children of the late .J. V. 
Scott, tram conductor. The appeal was 
made on the May raceless Saturday 

with the object of securing money to 
ensure the education and future welfare 
of the children, and, if possible, to pur

chase a home for them to live in. 

XY knows what to give the Troops! 
SATURDAYS SUNDAYS 

it's it's 

The Soldiers' Show Peters Ice Cream 

"ASP RO" SALUTES 

Radio Revels The Allied Services 

* * y Successes! 
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£500 Appeal for 
Merchant Navy 

The Merchant Navy Appea l being con
ducted at present by 3SR Shepparton is 
finding the usual enthusiastic support 
accorded every patriotic cause by the 
members o.f the Friendship Club. Last 
year 3SR Friendship Club raised over 
£ 900 in three months to buy a mobile 
kitchen and autoclave (hospital equip
ment) for the services, and now mem
bers are wholeheartedly behind the ap
peal for £500 for the Merchant Navy. 
The 17 branches of the club has signi
fied their intention of competing with 
each other in the appeal. One branch 
has notified· 3SR that it has raised £ 100 
already, while another has over £ 60 
and more in the offing. Socials, dances, 
euchre parties, street stalls, gymkhanas, 
every possible avenue is being e'Xploit
ed by the clubbers. 

Apart from the present appeal, many 
branches have their own adopted Prison
er s of War, who are maintained through 
various socia l effort s dur ing the year. 

· In addition there are drives held for 
hospital equipment and comforts for the 
services. The Merchant Navy Appeal, 
however , is a cause which all members 
feel urged to support to the fullest, for 
many havi:i sons or close relatives and 
friends bravely s erving their country as 
merchant seamen . 

NINE O'CLOCK STORIES 

New Two State Program 
"Nine• o'Clock Stories" is the title of a 

new p.ro-gram to be featured from 2UID 
every Tuesday to F riday a t 9 p.m. 

T he program will also be heard 
through a chain of stat ions, 3UZ, 2KO, 
2WG, 2BH, 3GL and 3MA. 

Sponsored by MacRobertson's, through 
John Rist (Melbourne), " Nine o'Clock 
Stories" are brilliant written 10 minute 
stories, each with the perfect anti
climax tag. 

They will be read by one of Austra
lia's outstanding storytellers , Contract 
will commence on July 2. with a series 
of musical programs, while the "Nine 
o'Clock Stories" will be broadcast from 
July 20. 

* For 
ALL your Pn~~Io 
RECORDING SUPPLIES 

A.m.CLUBB P~:.~10. 
76 CLARENCE ST. SYDNEY 

TElEPHDNE·!BQOB 

Rehearsal 
of Fine 
Melbourne 
Show 

"They Sh.all Fight On" 
(sponsoi-ed as a 1ha1lf-hour 
bY Foy•s on 3KZ at 8 
o'clock on Friday nights) in 
rehearsal. (L. to R.): Hal 
Percy, Robert Burnard, 
Beryl Walker, Cl ifford Cow. 

leY and Ron Atholwood, 

Bookings hav e been m a de b y t h e Linta s 
Agen cy for one m inute spots for Skin 
Deep and Chiffon Face Powder on 2AY 

Albury, 2GN Goulbur n, a nd 2GF Gr a fton , 
commencin g in .July . 

A. A. Murray, of Grafton , hav e selected 
"Woman in White" a s their la tes t release. 
presented daily Monday to F r iday at 10.15 
a.m. on 2GF Grafton-a f urt h er ren ewal 
for 52 weeks h aving b een m a de b y this 
sponsor on 2Gl!'. 

The n ew Radiola H armony presen tation, 
" Ye Olde T im e Mus ic H all," is now b eing 
r eleased on 3BO B endigo, 2GN Goulburn , 
2GF Grafton, 4CA Cairns, and 4T O Town s 
ville. 

The lates t r eleaRe of Gibb and Beeman 
on St a t ion 2GN Goulburn is " The Livin g 
Theatre," sch eduled at 9 p .m . each T hurs
day evening commencin g 17/ 6/ 43 for 60 
minutes each evening. 

Bookin g s hav e been r eceived from t h e 
Lintas Agency for on e mlnnte spots for 
Skin Deep, Chiffon Face Powder a nd Eras
mic on 4'T'O T ow nsville, 4MK Mackay, a n d 
4BU B unda b er g . 

Speedo Knitting Mills, through Gotha m 
(A/ sia) Pty. Ltd., has signed for a nnounce
ments in the A.S.B. (Station s 2UE, 2KY, 
2GZ, 2CA, 2KA and 2HR) . 

Lever Bros. Pty. Ltd. h as con t r acte d for 
minute announ cements a t pr efer r ed timGs 
on th e 2UE night program. T h e a ccoun t 
is through Lintas Pty . L t d. 

Maroney's Hairdressing Sa lon is . using 
2UE for a n nouncem ents in the br ea k fast 
a nd evening sess ion s . 

White Trucks Pty. Ltd. is a n ew a ccoun t 
for specia l announcemen ts in t h e A. S.B. 
service. 

The Green Tree Tea Room in R owe Street 
ha.s signed with 2UE for spots in the b reak
fast session. 

Al9Stralian Cosmetics Pty. Ltd. (Corinne 
Rose Cream) h a s r enewed w it h 2U E for a 
special h a lf-hour musical t o be com p er ed 
b y Alla n T oohey ever y Friday a t 9.30 p .m. 
The account is t hrough Goldberg' s. 

Clifford Love and Co. Ltd., t h rough 
Arthur Smyt h ' a n d Sons , r enewed for s pot 
announcements in the daytim e on 2GB . 
F Penfold' s Wines Pty. Ltd., t hrough the 

ergus Canny · Adv tg. Pty. L t d. have re
n_ewed their contract for 2 x 10 minute ses
sions weekly, for a furth er 52 weeks. The 
title of t h e s ession is " Musical Comedy 
Memories." 

Many ad v er tisers pin t heir fa it h on spot 
announcemen ts. Such a on e is Mad a me 
Hu~ley Pty. Ltd. T his firm is a pparen tly 
sa tisfied tha t their lOO~word announ ce
m en ts over 2GB have b r ought con tinued 
results, for t his w ill b e t h e eighth y early r e
newal for this client. The a ccoun t is 
Ahandled through the Malon e Advertising 

gency. 

The Majestic Theatre has s ign ed a con 
t ract with 3X Y for scatter annou n cemen ts 
t o be u sed in. bo t h da y a n d n igh t s essions. 

W. E . Woods Ltd., m a nufacturers of 
Woods ' Gr ea t P eppermin t Cure, h a v e con
t racted for 50- w ord a nnouncement s on 3X Y 
t o be u s ed in brea kfast, women' s a n d chi!.'. 
dr en 's s es-sion s . 

The Blackney Chiropract ic Institute h as 
renewed w it h 3XY for a furt her 52 week s 
of regu lar qua r ter sess ion, T uesdays at 2 
p .m ., fea t u ring a t a lk by Mr . S. Blackney . 

The Australian Re d Cross Soc iety 
thr ough George Patt erson P t y. L t d. , has 
t aken ou t a con tract w it h 3X Y for 52 on e 
minut e a n nou ncements, ev en ing. 

Horticu ltu ral Industries Pty. L td. h a v e 
s igned u p w ith 3AK for s ix spot ann ounce
m ents throughou t t h e all- n ig ht program. 
W ar-time v egetable grower s w ill find these 
a n n ouncemen ts usefu l. 

The Stansfield Steel co. P ty. Ltd. eng i
n eer's suppliers a n d general s t eel ' m er
ch a n ts, h a v e c ontracted with 3AK in Mel
bour ne for 26 15 minute p r ograms in the 
" Mu s ic for N ight Wor k er s " sess ions. 

APRIL LICENCE FIGURES 
NEW SOUT H W ALES. 

N ew is sues 
R enewals . . : ·. 
Can cella t ions 
Mon thly t otal 
N e t t incr ease 
P opu lation r a tio . 

1942 
3,307 

32,190 
2,623 

503,494 
684 

17.91 

New issu es . . 
R enewa ls .. . . 
Cancella t ions 
Monthly total 

VICTOR IA, 

1,896 
23,015 
2,609 

371,297 
- 713 
19.15 

Nett in crea se . . 
P opu lation ratio 

1943 
3,931 

30,963 
4,535 

Addi
tional 

(1,128) 

522,130 (151189) 
·-604 (1, 128) 
18 .. 57 

3,888 (991) 
23,118 
1,793 

378,047 (12, 705) 
x2,095 (x9,910) 

19.50 

QUEENSL AND. 
N ew is s u es . . 
R enewals . . . . 
Cancella tion s 
M onthly t ot a l 
Nett I n cr ease . . 
P opu la tion ratio . 

1,258 
9,733 
2,570 

171,953 
-1 312 

l6.59 

784 (169) 
10, 750 

241 
175,111 (2,548) 

x543 (x 169) 
16.89 

SOUTH AUSTRA LIA. 

N ew issues .. 1,170 1, MO (600) 
R enewa ls .. 9,279 J9,724 
Cancell!atio',;s 877 716 
Mon thly total 137,434 . 141,185 ( 6, 854) 
N ett incrase . . 293 x294 (x600) 
P opulation r atio 22.55 23.16 

WESTERN AUST RALIA. 

N e w is s ues .. 871 985 (217) 
R enewal s .. 15.785 5,887 
Cancella t io'n's 1,012 ~69 
Month ly tota l 92,720 94,442 (2,279) 
N ett increase - 141 x216 (x217) 
P opu la tion ratio 19.78 20.14 

TASMAN IA. 
New is s u es . . 475 341 (133) 
R enewals .. J3,118 3,177 
Cancella tio'n's 269 4Hi 
Mon thly t ot a l 46,243 47,486 (1,602) 
N ett increase 206 -75 (x33) 
P opula tion ratio 19.37 19.89 

COMMONWEA LTH. 

New iss ues .. 
R enewa ls .. . . 
Cancella t ion s 
Mon thly total 
Nett in cr ease . . 
Population r a t io . 

<;we . 

8,977 10,939 (3,328) 
83,111 83,619 
9,960 8,470 

1,323,141 1,358.401 (41,177) 
- 983 x 2,469 (x3,328) 
18.63 19.12 

• 

21{Y 
NO. 1 VOTE IN YOUR 

BIGGER 

BUSINESS 

£ 1,000,000 
is spent 
every week 
by t he 

CAMPAIGN. 

250,000 
wage-ea r.ners 
affi I iat ed with 
2KY 

IT'LL MEAN MONEY FOR YOU! PHON E: M 6291 
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PERSONALSj 
Mr. Lance Quirk, general manager of 2SM 

Sydney, is having more than his share of 
bad luck. Following a short bout of 'flu 
a few weeks ago he returned to work too 
soon and was laid low with pneumonia. He 
was taken to St. Vincent's PriYate Hospital 
a fortnight ago, and was reported to be 
progressing favourably at the beginning of 
this week. On Tuesday la.st, how ever, his 
condition took a turn for the worse and an 
urgent abdominal operation had to be per·
formed. 

Stan Clarke, Macquarie's Melbourne 
manager, is back in Sydney for a short 
stay, renewing old acquaintances and at
tending to a spot of business in his spare 
time. 

Madge Thomas, well known radio per
sonality, is a recent addition to the Mac
quarie staff. Miss Thomas' breezy per
sonality and optimistic manner is well 
known to many thousands of listeners 
throughout Australia, and her name has 

. been on the air on every A and B class 
station in Melbourne. She has won great 
popularity for her work in family serials
notably the role of F'a nny Barbour in "One 
Man's Family" from 3XY, and as Emily 
Hale, in the new serial "Digger Hale's 
Daughters," heard from 2GB an·d Mac
quarie Network stations every Monday to 
Thursday at 6.43 she will bring to the role 
a human. understanding and realism that 
will establish her popularity just as firmly 
in the minds of Sydney listeners. She will 
also be heard in various 2GB and Mac 
quarie productions from time to time. 

Alan Grant, formerly of 3XY Melbourne 
is now airing on the announcing staff of 
3KZ. Grant is a returned soldier from 
this war and before enlisting was an ex
hibition ballroom dancer. 

Another newcomer of 3KZ's announcing 
staff is Thelma seaman, who takes over 
the morning sessions from Joan Moss, who 
left last week. Miss Seaman hails from 
Adelaide where she was in broadcasting for 
about four years. · 

On annual recrea tion leave is Mr. J. L. 
~roust of the 2AY staff, and he is being re
lieved by Mr. W. ,J. McLean. Following Mr. 
Proust's return to duty at 2A Y, Mr. Geo. 
Jennings will proceed on leave. 

Clif Cary has resumed duties a t 2UE 
after a six weeks' absence following an 
appendix operation. 

Miss . Peggy Rehfiscti, 2UE copy depart
m ent, is a.t present holidaying at Bathurst. 

Da:-'id Samuel is still bemoaning the loss 
of his saxophone and clarinet which were 
stolent recently. He feels quite lost with
out t~em, and in these days, th!" hope of 
replacmg them does not look overbright. 

There are . f~w plac_es more depressing 
than a dentists wa1tmg room. We all 
know ~he tense a tmosphere, the agonised 
expresswns of the patients, ;:t ncl the nervous 
la u ghter a s their turn draws closer and 
closer. There is however one Melbourne 
'".a iting room in which this a tmosphere w a s 
dispelled, at least for a time, when Norman 
Banks recently found it imperative to visit 
the di:ntist-and equally imperativ~ to catch 
up with some work. Hence the unsua.J 
spectacle of Mr. Banks dictating to his 
secretar:;: in a C?llins Street waiting room, 
to the mtense mterest and astnnishment 
of half a dozen people. 

It is quite unusual for "Sta r Night" to 
?"O on the air without Jack Clemenger see
mg that everything is right up to the 
~ark.. U nfortunately .Jack is· s till on the 
~1cJ:c list, . though latest report is that he 
is 1_mproymg and we shall look forward to 
seemg him back on the job again. 
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That super salesman of 3UZ, Cecil Corboy, 
has been a way for a couple of 'veeks with 
a very bad bout of 'flu, certainly giving 
other Melbourne salesmen a break. The 
doctor told him he was not to return to 
work until the sun shone. Cecil waitecl 
impatiently for a peep of sunsh ine and then 
darted 3UZ-wards, and before he arrived 
there the rain came down, so Cec. had to 
be put back to bed again. 

"Are You An Artist?" sponsor, Bill Kel
ton, has. also been bitten by a nasty 'flu 
germ and had to leave his bed so that h e 
would. not disappoint last Sunday's prize
winners to whom "Bill had the pleasure of 
handing over the prize money. 

Mr. H. G. Horner, 2GB's genera.I mana
ger, was in Melbourne last w eek, though 
only for a few clays. Melbourneites had not 
seen him for quite some time a nd did their 
best to give him a good w elcome. 

Virginia Uren, of 3AW's women's session, 
is handing over £450 to Aclmiral Sir Guy 
Royle, K .C.B., C.M.G., and Commodore G. 
D. Moore, to buy a cinematograph for the 
Navy. She is also presenting £230 to 
Colonel J. G. Down, O.B.E.,, E.D., and 
Major General S. R. Burston, C.B, CB.E., 
D.S.O., V.D., to buy dental equipment for 
the Army . 

July 4 will be the opening day for the 
new Allied Wings Services Cl.ub at Coven
try, South Melbourne. 'T h e club will b e 
opened by Mr. Drakeford a t 5 p.m. and the 
opening will be followed by a musica l pro
gram produced by Gerald Kirbv and com
pered by Claud Fleming. The· artists will 
include Marjorie Gordon, Madge Aubrey, 
Letty Crayclon, Eric Lippman, and a super 
orchestra. The program will be broadcast 
for an hour over 3A W, and the "Age" news .. 
paper donating the time in place of their 
usual program of classical music. 

"Penelope," of 3UZ, is certainly doing a 
good j ob for the Mercha nt Navy . Mr. B ert 
Harrison, of the Chale t Warburton, sent 
her £33 the other daY- ·he has a lready given 
her £282 for this same. good ca use. 

Recentl y the Women's vVar Utility Group 
at Port Melbourne asked Mr. Will Sampson 
to appeal for a se·wing machine for the 
mending· of clothes for troops while they 
are on leave. The appeal was made from 
3UZ community session on the Friday. 
Within a few minutes Mr. Athol Smith 
tailor, of Heidelberg Roa d, Alphington; 
t e lephoned to say h e w ould supply the r e 
quest with a machine in perfect order. 
During the past five weeks the community 
singers have also supplied t wo invalid 
chairs--one a heel eot to little Bruce Mar
shall, a poor little lad in J;'rahran, and the 
other an elderly man in Els ternwick. 

Mr. 0 . F. Mingay reports having attend
ed the N ational A~sociation ·of Broadcasters 
W a r Convention at the end of April in 
Chicago, where he met a lot of interesting 
radio peopl<:j. Ov er 1;0·00 att ended the 
Palmer House Hotel venue in Chicago. A 
v ery well orga nised '.l.ffair, it consiste d 
mainly of address by prominent Govern
ment, Army and Naval omcials on various 
applications fo broadcasting a{id how the 
broadcasters can help the entire war effort. 
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Mr. H. G. Horner, general manager of 
2GB and Macquarie, announced some 
changes in the organisation of 2GB, 
Macquarie and associated companies. In 
order to relieve pressure· of work, Mr. 
Horne:r has handed over to Mr-. Lane, 
assistant manager of 2GB and Mac
quarie, considerable responsibility pre
viously carried by Mr. Horner himself. 

In order tha t Mr . L a n e m ay cope with 
this work, Mr. Heath has been a ppointed 
representation manager, a.nd will be g ene·r
ally responsible for in dividual station busi
ness, whilst Mr·. Firth has been made r e
sponsible for national p r ogram sales. Mr. 
Fletcher, lately appointed a c ting manager of 
2CA Canberra, will also continue with h is 
effor t s on behalf of 2GB daytime sales. 

The apoointment of Miss Joy Mor.gan, t o 
sales manager of Art ran s a , has heen con
firmed, whilst Miss Grace Gibson, now r esi
dent in Los Angeles, has accepted the 'pos i
tion of representa t ive t h ere for Macqu arie, 
2GB a n d associated companies. 

Mr. Cortez has been appointed script 
editor of the product ion department of Mac 
quarie Broadcasting Serv ices, and Mr. Bar
ratt has been placed in charge of the cop y 
department. 

Mr. Chirlian is now general publicity 
officer, whilst Miss Hamilton has b een a p
pointed in charge of a ll public ity in con
n ection with Station 2GB. 

A re-organisa tion of the production d e 
partment has t a k en p lace in order tha t t he 
serv ices of script writ ers Messrs. Waxwell 
Dunn, Richard Lane, and Max Green w ill 
be made exclusiv ely available for s cript 
writing. 

Miss D. Gowlland, w ho was associated 
w ith 2GB for many years, and was se~re
tary t o the managing direct or, prior to the 
for m a t ion of the Macqua rie Broadcastin g 
Network, has now r et u rned to her old posi
t ion , and is secreta r y to Mr. H. G. Horner. 
general manager of 2GB and Ma cqua r ie. 
Miss Anderson, who was holding the posi
tion in a temporary capacit y , has b een a p
pointed secretary to Mr. B. Co om bes, officer 
in charge of production administration, in 
p lace of Miss Judy Allen, who recently left 
to b e married .and is now residing a t 
Wagga. 

Mr. Horner a lso announced that Miss 
Kitty Bluett has joined the· 2GB staff , a nd 
it is expected that Al . Thomas will be tak
ing up duties w i t h t h e Ma cquarie b r oad
cast ing program production department on 
the completion of his con t ract - w i th t h e 
Min erva Thea tre . 
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