
PERSONALS II 
Mr. A. J. Murray, who is in charge of 

sales at 3KZ, has been appointed assistant 
manager of that station, in addition to his 
new duties he will still carry on his good 
work with 3KZ sales. 

Mr. V. M. Brooker, manager of the A.\V.A. 
broadcasting depa1rtment, is one of th~ 
latest executives to fall victim to the pre--
valent "cold" germ. He was confined to 
bed in the early part of this week. 

Gary Russell, of Cenovis Yeast, known to 
his immediate pals as the sheriff ,because 
of his large hat, informed " C.B." rep., Miss 
Touzeau, that the only cure for her cold 
was Cenovis Yeast (free ad. l). Incidentally 
his radio talks over the air are still con
tinuing to build business. 

Eric Welch of 3DB is in hospital, but 
we are glad to report he is progressing 
favourably, surrounded by very attractive 
nurses. l.n his absence the racing com-

. mentary is being done by Dick Cranbourne. 

Former program manager of 3DB, Stan 
Clark, has now three pips and should be 
known to all his friends as Captain Clark. 
Stan was recently in Melbourne on leave 
when he said "hello" to his new sort. Con
gTats, Stan! 

Mr. R. Mee. Russell, assistant manager 
of 3DB and 3LK, has returned to that sta
tion after being absent two and a half 
ye~rs. His military career has been most 
interesting and quite a lengthy one. F'rom 
1916 to 1919 he was with the first A.I.F. From 
1921-1929 he was with the C.M.F'., and since 
1940 he has been doing a big j ob of work 
in this war. He recently retur ned from 
New Guinea with the rank of Major. His 
many friends in broadcasting circles are 
very glad to welcome him back again. 

Mr. J. L. J. Hamilton has joined the staff 
of 3UZ as liason officer to the advertising 
agents. Mr. Hamilton, although new to 
commercial radio, was two years ago on 
the news staff of the A.B.C. , and was re
cently with the Army Secretariat. at Can
berra. He joined 3UZ on · July 5, and al
though has only been there a short time 
seems to be settling in and is very happy 
in his new surroundings and with his new 
associates. 

Quite a ,n attractive and interesting per
sor.ality is Miss Winifred Thwaites of 3UZ. 
Assista.nt secretary Nilsen's Broadcasting 
Services she carries a very big job for one 
so young. Se has been with the station 
for eight years, and what she doesn't know 
about broadcasting is h a rdly worth know
ing. Her courtesy to aU business acquaint
anc es have certainly endeared her in radio 
circles. 

Mr. Desmond Day, Westralian, who was 
with 2KO Newcastle before more recent 
several months engagement with 2CH Syd
ney, is now reported to have taken over 
the management of 2LT Lithgow, while 
Mr. w. Grant, former rqa nager of 2L'l', has 
moved to 2BS Bathurst. 

Frank Bennett, 2CH announcer, before 
donning khaki, was in town this week on 
leave, sporting the bronze complexion and 
rugged bigness which seems to go with our 
well tra.ined army boys these days. 

Malcolm Metcalfe who has been on the 
early morning announcing roster at 2GB, 
was very seriously injured as he was board
ing a tram at Bellevue Hill on his way to 
work on Monday morning last. He was 
aqmitted to hospital suffering from com
pound fractures of the left arm and colla r 
bone and other injuries. 

Mias Esme Williams, popular publicity 
officer of 2KY Sydney, was last week added 
to the Sydney radio "llu casualties," with 
a touch of bronchitis thrown in to com-
p!icate matters. 

A recent visitor to Sydney for a few days 
was Alec Mather, manager of Macquarie 
station 2HR. 

The illness of small son Lionel with a 
touch of pneumonia, has meant five wake
ful nights for busy Macquarie salesman, 
Fred Laurie. Lior.el, however, has now 
taken pity on his dad, and is well on· the 
road to recovery. 

Full of beans after a recent leave spen t 
in his home State of Tasmania, Sergeant 
John Storr looked in to say "howdy" to 
the folks at 3XY before his Mobile Enter
tainments Unit takes its next trip. Every 
port of call is like home · to John, whose 
circle of friends spreads around the Com
monwealth. 

Radio 2UE announcer and actor, Ron 
Morse, now a Pilot Officer Air Gunner in 
the R.A.A.F., is now ov erseas. J,atest let
ter received from h im came from the 
Waldorf Astoria, N ew York. Ron wished 
to be remembered to all friend>: in radio 
and advertising circles. 

Colina Lynam has resumed duties at 2UE 
after three weeks' vacation. During her 
absence the women's session was conduct
ed by Gwen Plumb. 

Jack Pettitt, former member of the 2UE 
technical staff and son of Arthur Carr, has 
b e en promoted to Flight-Lieutenant in t he 
R .A.A.F . Jack was with the famous Aus
tralian squadron which first kept the J a ps 
out of Port Moresby. He is still up north. 

Adrian Roden, one of the brilliant young 
debaters in Nyal's "Yout h Speaks" from 
2GB on Fridays a.t 7.30 p.m., has chosen law 
for a career. At school he had a liking for 
law, and was a member of the Law School 
debating team. He is no.w 'articled clerk to 
a Sy dney firm of solicitors, and hopes to 
be admitted to the Bar in five years' time. 
H e also has definite political ambiti.ons. 

Lieut. "Pip" Cogger, who has been in 
the army for many moons, may w ell be 
feeling a little nostalgic when he thinks of 
his old office at Hansen Rubensohn's dur
ing the hurley burley of this election c~.m
paign. Cogger has handled election adver
tising campaigns for various parties for 
more years than he cares to remember, and 
this will be the first tha t h€' has missed. 
Anyway, who is there who can say tha t 
winning an election is m ore important tha n 
winning the war? Cogger. by the w ay, l s 
stationed at Melbourne, Victoria Barracks . 

Major Sid Tatham, though with Army 
headquarters in Melbourne, is not losing 
touch with the radio and broadcasting field . 
His present job is a far cry from the old 
Sound Recording studios in Sydney, but his 
work keeps him close to radio in its appli
cation to the war. 

Former chief o.f Legionnaire and of 
Broadcasting E x chang e, Melbourne, Cap
tain Lin, Corr, is now with "lhe Small Crafts 
a nd is proud of the fa.ct tha t a ll the origi
nal male staff of J,egionnair e a nd Broa d
cast Exchange recording ·and transcription 
organisations are now in the fighting ser
vices. Of the Broadcast Exchange person
nel Athol Riley is a fighter pilot, Peter 
Brown is training for his w ings, while Jack 
Stewart is again under his old boss in the 
Small Craft. Miss Pieggy Druce, who was 
also well known at Broadcast .Etxchange is 
also in uniform a t vVater Transport H ead 
quarters (Small Craft). 

Mr. Eric Cottrell, secr etary of 3UZ a nd 
other 0 . J . Nilsen enterprises in M elbourne 
was showing a barked knuckle last week. 
It was a ding dong fight, he claims, but ad
mits that his-gas producer won on points! 

Manager Sid Morgan, of 3KZ, is forging 
ahead to fitness again after a recent bout 
of illness. Though taking things quietly 
he is a gain attending office. Reading in 
last " C.B." of 0. F. Mingay's stay at 
Palmer House Hotel, Chicago, where the 
N .A .B . War Conference was held rev ive d 
h a ppy m emories of his stay a t that g r eat 
caravanserie when h e vis ited the U.S. a 
few years ago. 

John Leslie, who was with 2CH for many 
months, has stepped into the advertising 
field, having taken over management of the 
radio division of Vincent R. Freeth Agency. 
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MAY LICENCE FIGURES 
NEW SOUTH WALES 

Addi-

N e.\v issues 
Renewals .. 
Cancellations 
Monthly totals 
Nett increase 
Population ratio . 

1942 
5,534 

38, 828 
4,300 

495,238 
1,234 

17.65 

1943 tiona l 
4, 663 (1, 604) 

41,267 
lli7 

526,626 (16, 793) 
x4,496 (x l , 604) 

18.73 

VICTORIA 
2,507 

31,744 
1, 343 

361,864 
l ,Hi4 
i8.94 

New issues .. 
Ren ewals 
Ca ncellations 
M onthly total 
Nett increase 
Population ratio . 

3,064 (1 . 14~) 
29,404 

4,623 
376,488 (13,854) 
-1,:559 (xl,149) 

19.44 

QUEENSLAND. 
New issues . . 2,130 791 (239) 
Renewals .. 13,868 14,433 
Cancellations 1,025 2,376 
Monthly total 167,705 173,526 (2,7817) 
N ett in.crease 1,,105 -1,585 (x 23D) 
Population ra.tio 16.41 16.74 

SOUTH AUSTRALIA 
New issues .. 1,563 1,192 (754) 
Renewals 11,363 12,480 
Cancellations 1,428 643 
Monthly tota l 130, 727 141,n4 (7,608) 
Nett increase 135 x549 (x754) 
Population ratio 21.57 23.25 

WESTERN AUSTRALIA 
N ew issues . . 1,157 1,273 (240) 
Renewals . . . . 8,144 
Cancellations 1,103 

7,731 
737 

Monthly total 91 ,087 94,978 (2,519) 
N ett increase 54 x536 (2·10) 
Population ratio . 19.48 20.25 

TASMANIA. 
New issues 462 
Renewals . . 3,983 
Cancellat'ions 370 

372 (ln ) 
4,183 

125 
Monthly total 44,710 47,733 (1,793) 
N ett increase 92 x247 (x191) 
Population ratio . 18,79 19.99 

COMMONWEAL TH 
N ew issues . . 13,353 11, 355 (4, 177) 
R enewals . . . . 107,930 109,498 
Cancellations 9,569 8,671 
Mon thly t ot a l 1,291,331 1,361,085 (45,254) 
Nett increa.se 3,784 x2,684 (x4,177) 
Population ratio . 18,32 19.16 
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WORLD'S 
'RECORD. 

One show, one 
a week for-

station, one sponsor, 

10 YEARS 

SIX 

The show- "Grocer and Madam'' 

The sponsor - Moran and Cato 

The station -2SM 

* At the Stag7 Door Canteen Show, Sydney Town Hall, last week, 
world celebrity Mr. Peter Dawson introduced John Dunne 2SM' 
f "G " f h M I s 
11amous rocer, o ,! e oran an~ Cato show to announce that 

Gr?cer and Madam were that night celebrating their tenth 
anniversary. 
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Let's Not Have 
''Too Little, too Late" 

In recent issues of " Commercial 

Broadcasting" attention has been focus
sed upon some of the salient features 

of developments in radio broadcasting 

which may well be expected to come 

prominently into practice within a short 

while after the conclusion of the world 

wide war. Television, facsimile, world 
range short-wave broadcasting, fr& 

quency modulation; these and other 

facilities in communications which are 

still in the crucible of wartime secrecy 

will be available, to play a major role 

in post-war reconstruction and in the 

sociology which will follow. WJe have 

pointed to the fact more than once that 

Australia has beeri lamentably backward 
in securing ample or sufficient frequency 

channels for our future short-wave re

quirements; we have decried the short

visioned bureaucratic stupidity which 
has and still does h amstring the deve

lopment by private enterprise of the 

widest possible app.Jication of thP. art 

and technique of broadcas ting, by re

stricting to the national, Government 

owned, stations the use of reasonably 
adequate power output from the aerial, 

by restricting to the Government's Post 

THE UPWARD TREND 
Stanley Maxted, in pursuit of "Off the 

Record" material for one• of his B.B.G. 
overseas talks, told this story the other 
day about a party of seamen he'd met. 
All the men had had a v ery bad time, 
but after a few days in the peaceful 
countryside they were most of them 
ready to go back to sea. 

An argument arose between some of 
the sailors as to differences in technique 
for abandoning ship when the cargo 
consists of high explosives. One school 
of thought maintained t h ere was no dif
fer ence; the other went into technical 
details. A lad from Hull chipped in: "I 
know the difference- with H .E. aboard 
they issue with blooming parachutes in· 
stead of life-jackets." 

--From the B.B.C. 

Office Department control experimental 

operation of television, or ultra high
freqnency stations. 

It is inconceivable that all such broad

casting will in the future become the 

sole province of our government for the 

simple reason that the Government or 

a Government Department is not cap
able of handling the whole problem of 

technical facilities and of coping with 

the question of comp·etition for the ear 

and the eye of our listening public from 

broadcasters in other lands beaming 

t heir programs upon us t he challenge of 

these broadcasts from other countries 
is one which will undoubt edly be so 

great that only private enterprise in this 

country is likely to have a chance of 

holding the "ears and the eyes" of our 

·people. 

That challenge· is a fact founded one 

foreseen by anyone who has studied the 

rapid development of radio broadcasting 

over the past few years. Must we· wait 

until the challenge is real and with us 

before . undertaking to do something 
about it? . . . perhaps " too little, too 

late·!" 

Chapter and Verse 

"Talking of signalling . . . We'd arriv
ed at a point where th e convoy was to 
split up and go to different parts. There 
wer e two co·rvettes with us and we 
didn't know whose turn it was to take 
a certain portion. We signalled both of 
them telling them this . T he reply came 
back from one of them quoting a chap
ter and verse of the Bible. We looked 
it up and found it read like this: 'An d 
t h e Lord said, W hom shall I send and 
who will go for us? Then said I , Here 
am I. Send me.' " 

Lieutenant V.T. Jackson, R.A. N.V.R ., 
interviewed a t the B.B.C. microphone). 

Bundaberg Calls 
The Front Line 

Believed to be the first program of its 
kind t o be· featur ed by an Australian 
commercial station, 4BU's new show , 
"Galling the Front Line," was very suc
cessfu lly launched on F riday night, July 
16, a t 5.30. 

It was designed to br ing a breath of 
home to Bundaberg boys serving a t 
bat tle stations in the South West P aci
fic ar ea, and reports h ave shown that 
the in itial broadcast was listened to by 
la rge bodies of se rvicemen at many 
part s of the Pacific front. In arranging 
the w eekly program everything ·wa s 
done to make th e show a s "homely" as 
possible . A number of local artists was 
featured; calls were sent to Bundaberg 
boys in the front line from their rela
tives through the medium of the 4BU 
announcing staff; the ma inland's most 
popular new release t unes were includ
ed; and se·rvicemen were invited to 
submit "Front Line Jokes" for inclusion 
in the presen tation. Later , t hese jokes 
will be dramatised an d canteen order s 
sent to those servicemen who submit 
the three best. 

Servicemen in the South West P acific 
a reas have been invit ed also to send 
in r equest numbers to t h e "Front Line" 
program . 

T he idea of enter tainment for Bunda
berg boys at battle s t a tions was first 
con ceived some w eeks pr ior to the firs t 
session. Nothing wa s done further , 
however, until 4BU had satisfied oneself 
that r eception conditions warranted 
such a feature-. Reports were agreeably 
surprising. The idea was enthusiastic
ally we.Jcom ed by local and other s er
vicemen. It was found that 4BU's signal 
wa s r eaching far out into the South 
West Pacific, and a t many points were 
able to enjoy a lmost continuous day 
and n ight reception from the Bundaberg 
s ta tion. 

Arrangements for featuring the pro
gram were commenced, and permission 
was r eceived from the CenRor to carry 
on. Paragraphs were k indly inserted 
by th e editor of "Guinea Gold," the 
P ort Moresby newspaper , announcing 
the "F ront Ltne" show. 

In view of its popularity, "Th e F ront 
Line" program from 4BU may have to 
be extended from 30 to 60 minutes. 

As the Bundaberg lads in the fron t 
line can 't come hom e. "Th e Front Line" 
show is one way of brin ging home• to 
th em. 

The first semi-final of th e Sydney Rugby 
Leag u e premiership will be p layed at the 
Cr icket Ground on th e August r aceless 
Sa t ur day, a nd w ill be br oadcast without 
in t er r upt ion , other t h an commercia ls, by 
2UE a nd t h e A.S.B . s tations. 'The absence 
of an y racing cross- overs ·will make such a 
br oa dcast possible. The comment ator 
w ill b e Si Meredith. 
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Stage Door Canteen Show 
Packs Sydney Town Hall 

Over £ 700 was raised for the recently 
inaugurated Stage Door Canteen charity 
from sale of seats in the Sydney Town 
Hall for the· first big concert put on by 
S.D.C. on Thursday last, July 22. The 
big hall was packed to capacity. Seats 
were sold for prices ranging from 5/
to a guinea. 

Well known broadcast sponsors Moran 
and Cato Ltd., grocers, defrayed the 
whole of the cost of hiring the Town 
Hall, and were rewarded by an enthusi
astic capacity house. 

Remarkable feature of the concert 
was the extraordinary public interest 
created with a minimum of publicity 
effort. The only publicity given to the 
concert was that by John Dunne during 
his sessions over 2SM, and by "plugs" 
given by Harry ·withers in his breakfast 
session on 2GB. 

It would be difficult to imagine a more 
diversified concert program studded 
with so many well known stars of radio 
and stage as was presented. Gladys 
Moncrieff and Herbert Browne (by cour
tesy of J.C.W. Ltd.), John Fullard, Peter 
Dawson, Dan and Dusty (2SM come
dians), Jim Gussey's A.B.C. Band and 
the A.B.C. Out of the Bag Unit, Bob 
Dyer, Colgate-Palmolive Show Unit 
with Jack Davey, Marie Burke, "Ada and 
Elsie," the U.S. Army Band, Betty 
Smith (pianiste), and Fances Stuart, 
Pat Kenny (accordionist) and Maurice 
Dilamond's Juvenile Ballet, all contri
lmted to a gl'eat night. 

Tw·o short sections of the concert 
were broadcast-the A.B.C. Band 
through the National network, and the 
celebration of the tenth anniversary of 
the 2SM feature "Grocer and Madam," 
through 2SM. 

Afte·r being introduced by Mr. Peter 
Dawson, Mi< John Dunne and Neta 
Squires ("The Grocer and Madam" of 
2SM fame) came on stage. Mr. Dunne 
revealed how the concert had been born. 
He told how he had put the idea of 
standing all expenses of the Sydney Town 
Hall up to the· "Grocer and Madam" 
sponsors, Moran and Cato Ltd., the 
dil'ectors of that company had said, "Go 
ahead and good luck to the Stage Door 
Cante·en." Mr. Dunne said he was 
nroud of the record of the "Grocer and 
Madam" session on 2SM in which he had 
played "grocer" for ten years. The 
tenth anniversary the. previous wight 
had marked the broadcasting of the 
3,102nd script for the show from the· 
pen of Mr. Bert Gibb of Aerial Pub
licity. He claimed it to be a world's 
record in broadcasting for one-show-one
sponsor,one-station association. 

Mr. Harold Bowden, president of the 
Stage Door Canteen announced the tak
ings from the sale of seats at over 
£ 700. He thanked Messrs. Moran and 
Cato Ltd. for their very fine gesture 
in defraying all costs of the Town Hall 
for the concert, and also paid a tribute 
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Hospital Distress 
Commercial Broadcasting Again 
Steps Into a Breach 

" If you want to get something done 
for the public good, tell it to the radio!" 
That might well be a maxim of modern 
society. 

One of the latest examples of the vital 
part which commercial broadcasting is 
playing in relieving -distress of those 
who cannot help themselves comes from 
Sydney broadcasting circles this week. 
A move to make hosl}ital waiting rooms 
mo·re comfortable, initiated by Mrs. 
Grey in her women's session on 2KY, 
has been taken up at that station's insti
gation by other stations. 

Since its inception in 1930, the 2KY's 
women's session, conducted by Mrs. 
Grey, has been the medium for the ex
pression of listeners' viewpoints on topi
cal and other matters. 

Letters from listeners have formed 
the basis of many interesting discus
sions, whilst some correspondents have 
taken the opportunity of "airing" legi
timate complaints about this, that and 
the other public (dis) service. 

It was due to a recent letter from 
one such listener, who told of having 
to wait for treatement for five hours 
on a hard, backless form at one of the 
public hospitals, that Mr s. Grey appe-al
ed to listeners for funds to purchase 
low-slung chairs to replace the backless 
forms in one of the waiting rooms of 
the Royal North Shore Hospital. 

The response was immediate, and 
within three months this particular 
waiting room was made comfortable 
with chairs specially designed and con
structed for the relaxation of patients. 

Such was the apprecia tion of the hos
pital authorities that Mrs. Grey was 
moved to seek the co-operation of other 
Sydney radio stations, and in a letter 
to the Federation of Commercial Broad
casting Stations. suggested that each 
station "adopt" a different hospital, and 
interest listeners in making waiting 
room accommodation more comfortable. 

La test news in this regard is that 
several of the stations have expressed 
their willingness to co·operate, whilst 
2KY is now appealing for funds to fur
nish the waiting room of another de
partment of the Royal North Shore Hos-
pital. · 

to all the artists and stage and hall 
staff who were all drawn from the ranks 
ofl radio and stage employees, and all 
gave their services voluntarily. The 
£ 700, together with the £ 600 contribut
ed by those attending the inaugural 
meeting of Stage Door Canteen a few 
weeks ago would go a long way towards 
their objective of securing premises in 
the city in which to carry on the good 
work of providing rest and recreation 
facilities for men and women of the 
fighting services and merchant shipping 
of all allied nations. 

Change in Management 
of 2DU and 2BS 
New Sh~reholding Control 

Mr. Walter T . Grant, former manager 
of 2LT Lithgow, announced this week 
that he and Mr. E . Williams who was 
also formerly with 2LT, had purchased 
outright from Mr. E. V. Roberts, the 
Bathurst commercial station 2BS. 

Coincident with this move Messrs. 
Grant and "Williams have joined the 
board of 2DU Dubbo, in which company 
they have secured the majority of share
holding interest. The new set-up will 
bring together again the representation 
relationship· which formerly existed be
tween well known Sydne'y station rep., 
Don Scott, and Mr. Grant. Scott has 
always represented 2DlT in Sydney, and 
amongst his other interests used to re
present 2LT. Now he will have 2BS 
added to his list of s tations. 

Mr. Grant stated in Sydney last week 
that the move was virtually an amalga
mation of the two stations so far as 
management and control were concern
ed, and he was sure that listeners and 
advertisers alike would greatly benefit 
from the move. Some quite ambitious 
plans for bigger programming policies 
were wen under way be said. 

Competitor in "Hits and 
Highlights" Collects £100 

Having jackpotted for three succes
sive weeks, to a total of £ 100 in War 
Savings Certificates, the first prize in 
the Tivoli show "Hits and Highlights," 
heard: from 3XY, and relayed to 2UID, 
Sundays at 6.15 p.m., was awarded on 
Sunday, July 18, to Mrs. B. Byron, Elm 
Grove, Richmond, Victoria. This is the 
first occasion on which a single com
petitor has collected a prize of this 
magnitude, since previously it has been 
shared by several entrants. Mrs. 
Byron was successful in selecting the 
seven hits of the week, in correct order, 
a s decided by public vote. 

"DO YOU WANT TO BE AN 
ACTOR?" GOES INTO CAMP 

With Roel Gainford a s producer, and 
Ray Chapman as his a ssistant, "Do You 
Want to be an Actor ?" makes its bow 
to a listening public on Saturday night 
a t 8.30 from 3A W, with the stage set at 
an Air Force station "somewhere in Vic
toria." Listeners will he·ar servicemen 
and women in parts which call for dra
matic interpretation ; for comedy 
touches and, of. course, romantic roles 
will be asked for. 

The show will be sponsored by The 
Mutual Store, and each night a t ribute 
will be paid to the Australian Comforts 
l!'Und for its magnificent work among 
the troops. 

t. 

f 
• I 
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Translation: "Joyful thanks to the 

Godmother, and all the little friends." 

, __ - --- --

.ll 

the Chinese 
say 
II 1-7~,,,1~ 7£'\A!! 

• 
for 144,000 pennies 
Juvenile listeners from 160 metropolitan centres 
and many country districts responded remarkably to an 
appeal by the 2CH Fairy Godmother during the 2CH 
Children's Session for a " Bowl of Pennies" for the 
war orphans of China. 

Over 144,000 pennies, representing more than £600, 
was the result, and 2CH's listeners have already received 
the thanks of the Chinese people. 

The response to the appeal, which was made only 
in the Children's Session, provides orie more proof 
of the coverage enjoyed by this station, and it reflects the 
experience of every other listener-test conducted 
by 2CH during the day and night. 

RADIO'S STRONGEST SELLING FORCE 
IN AUSTRALIA'S LARGEST MARKET 

AMALGAM A TED 
(AUSTRALASIA) 

WIRELESS 
LIMITED 
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''O.K. FOR SOUND'' 

Recording Company Tackles War Time Job 

It is perhaps an unfortunate fact that 
the manufacturing of radio recordings 
must inevitahly remain a back stage 
business. The general ptlblic, acutely 
aware of the fun and games to be de
rived from the family radio, has not the 
remotest op·portunity of appreciating 
even to a small degree the tremendous 
amount of detail and precision work in
volved in the preparation, recording, pro
duction and proce·ssing of recorded radio 
entertainment. Further up the ladder 
of technical appreciation the sponsor
may his tribe increase-goes merrily on 
his way barely aware of the fact that 
somewhere bet.ween his approval of the 
project and his signing of a .cheque for 
the finished product, a large number of 
pe·ople grapple mysteriously with a large 
number of problems and produce ulti
mately the sponsor's conception of a 
fine program. Further still up the tech
nical scale·, the advertising service 
agent comes into the closest. yet remote 
contact, with the sweet mysteries that 
go to make up the life of sound record
ing technicians and executives. It is 
a popular falacy that there could be no 
finer conception of arlvertising bliss, 
than to imagine onself sitting in the 
chair of a contented sponsor and watch
ing with half amused detachment a 
large number of intelligent young men 
doing strange things with knobs and 
dials and gleaming gadgets; while in 
the studio, visible through a triple glass 
panel, glamorous young ladies and 
thoughtful looking males give the micro
phone the best they have-with actions. 
Yes, it is no douht a very fine thing. 

That's what you think. 

In the interim between conceiving the 
Big Thought, watching the Young Love-

, lies, anrl signing the cheque for the• re
cording and production bill, the iden
tical seat sat in by the sponsor is worn 
threadbare by a succession of producers, 
operator·s, technicians, sound effects 
men, and engineers ; not to forget 
among this galaxy the executive whose 
duty it is to keep· out of this activity as 
much as he can in order to ensure that 
behind the scen es, the complete busi
ness and technical organisation con
tinues to be served by an ever-increas
ing quantity of materials, manpower and 
supplies; such being the sinew of sound, 
as well as of war. And that brings to 
light some interesting facts relating to 
the functions of a sounrl r ecording com
pany in war time. 

It is again unfortunate as well a s in
escapable that practically every piece of 
equipme·nt and item of material used by 

a rec·ording and processing company is 
also used in or is closely allied to equip
ment and materials essential to the 
prosecution of the war. Microphones 
and speech input equipment, being items 
one and two of studio and control room, 
are also required in ever increasing 
numbers for use in forward battle areas. 
Technical equipment of all kinds used 
in pick-up transmission or amplification 

(By D. M. Fegan, Managing Director, 

Australian Record Co. Pty. Ltd.) 

of sound for commercial ends is also 
needed in increasing quantities by the 
troops in the field. Radio tubes, the 
nerve centres of every amplifier have 
been frozen for so long that the dear 
departed days of blithely changing over 
a tube which is suspect, have vanished 
so far into the past that this simple 
operation of tube replacement has as
sumed proportions of the first magni
tude. The p·roblem is, where will the 
next tubes come from and when; also, 
if any. 

At this stage in the progr ess of war
time restrictions, sound recording tech
nicians accept as inevitable the fact that 
normal items of equipment are virtually 
unprocurable; but there are added to 
this list little known individual "nerve 
centres" used in equipment for the re
cording of high-fidelity sound; nerve 
centres in the shape of delicately-ground 
and sharpened sapphire cutting styli; 
highly-efficient and absolutely matched 
sound-recording heads. Also, and with
in the better known field of raw ma
terials, such humble-sounding though 
highly important factors as recording 
blanks, copper anodes, processing chemi
cals and, above all, record "biscuits"; 
these latter being a thermo plastic ma
terial generally known as "vinyl acetate 
compound." 

Materials Shortage 
Of all the spectres that sit grinning 

on the bed rails of every member of the 
staff of a record processing factory, the 
vinyl acetate shortage is a bogey of no 
small proportions. Many months ago, 
when it was known tha t synthetic rub
ber was being produced ovei·seas, news 
of the availability or otherwise of the 
vinyl compound was whispered with 
hated breath among all its users. 
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In an attempt to combat shortages of 
imported materials required for other 
more esential war purposes, A.R.C. 
executives and technicians have be•en 
developing a substitute material which 
though yet not perfected shows a great 
de·gree of promise. However, realising 
the vital necessity o~ safeguarding the 
recording industry any project in its ex
perimental stages looked far too in
tangible for safety. Some' years ago 
when the material position was not as 
critical as it is to-day, A.R.C. designed 
and installed special plant in the factory 
division to handle the reclaimation and 
remilling of material already used and 
which in disc form was distributed 
throughout Australia among all stations. 
This remilled material which can be 
made suitable for reuse with the addition 
of a quantity of new material has been 
the backbone of A.R.C.'s factory division 
since wartime restrictions came into 
force, and has been instrumental in 
effecting a very substantial saving in 
this company's dollar requirements. This 
is a factor ·which Government depart
ments handling Australia's imports have 
fully appreciaterl. 

Copper is another material of vital 
importance to the war effort, and is also 
this company's number two factory re
quirement. Copper is used in the pro
cessing factory to back up the silver
surfaced matrix from which the finished 
records are pressed. Due to the vital 
importance of this material every scrap 
of copper anode and every copper-back
ed matrix which can be withdrawn from 
use is carefully preser ved as scrap anrl 
is sent to the foundr ies for conversion 
into high-gra de electrolytic copper. This 
conservation however creates a pos ition 

. not without its dangers. From time to 
time the vicious circle nearly closes 
when it is rliscovered that further sup
plies of copper anodes are requirerl and 
that the stock of matr ixs at that date 
unscrapped represents the only visible 
evidence of costly recorded programs, 
which costs in some cases a total of 
hundreds if not thousands of pounds in
dividually. 

And of course there is manpower. 
Manpower is-well, shall we say it is 
part of the common burden shared by 
all, and leave it at that. '\Vith the 
addit ional comment that, in a closed 
field such as that of radio processing, 
skilled operatives am never available 
upon the open market even in peace
time. This is understandable when it 
is consirlered that only three record pro-

ssing factories are in exis tence in 
~~stralia at this date. 

Other Tribulations 
over the war pe1·iod this company's 

utput has had to be expanded to ta~~ 
0 e of the requirements of thos e null-
car d · h ' l tarY and gover~mental_ ho 1e~ w 1tch1, 
in their prosecut10n of th~ war don d' e 
h me front, use broadcastmg an ra 10 
rZcordings as their medium of present:i--

. 11 some years ago when censorship 
tlO · l · d regulations were gazetted our a 1 e.a Y 
full-time operations were expanded mto 
an almost chaotic industrial symphony of 
Night and Day. Following closely on 
the heels of censorship regulati.ons cai;i~ 
the heavy curtailment of landhne facih
ties, by which national hook-up~ were 
frequently arranged. Such curtail~~ents 
wer:e readily shouldered and nuhtary 
nd ·other authorities have expressed :118mselves as highly .appre·~iativ~ of 

what has been accomplished m this 1:e
gard. As a necessary corollary to t1:1s, 
however, the output of programs on disc 
had to be expanded. Once again the 
manpower, material and equipm ent pro
blems almost caught up with us, ~nd 
at this stage the grinning spectre which 
had previously sat contentedly on t he 
bedrail took two paces forward and 
danced upon our pillows in sadistic glee! 
Things were getting rather close ; in fact 
far too close for our general comfort. 
Not content with this closer proximity, 
however, the self-same spectre scramb
led even nearer during th e rationalisa
tion of the broadcasting industry. This 
process was largely made practicable .by 
the increased use of recorded matenal, 
by which it was possible to have pro
duced. in one day a clients given pro
grams for one week or more. Such an 
achievement could not have been con
templated with the use of artis ts on phy
sical broadcasts. 

Now more than ever a ttention has 
been focussed on that rather hackneyed 
state, "morale." Increasing attention is 
being paid not only to the efficiency of 
the family radio set itself, but to the 
quality and charactei: of the program 
matter tuned in to the local home. Since 
the very conception of this short re
view I have been fighting a losing battle 
with myself in a vain endeav·our to dodge 
the merest mention of tha t ill-used wor d, 
but whether we like it o.r not, much of 
the home front outlook hinges upon the 
deliberations of those who form a line 
of home front by the use of radio broad
casting and its ally the recording indus-
try. · · 

Interesting facts relating to the cover
age of this company's r ecordings were 
received from a. large network who car
ried out a special survey on this ques
tion. A section of the report is de
tailed below:-

"We have analysed the program schedules 
of our network and co-operating stations 
to ascertain the amount of time taken up 
with features that are recorded by yo.ur 
company. The total time during the night 
transmission alone amounts to an average 
of seven hours per week oer station. These 
programs represent more than 50 cer cent 
of the feature entertainment of the 20 sta
tions of the network, during the peak lis
tening hours, and approximately 25 per cent 
in the case of the 15 co.operating stations. 

Mr. o. M. Fegan who cont r ibutes th is 
article 

" Extensive resea rch has indicated th a t 
the audience of the•e progra ms on ea ch 
night of broadcast rano~s fro m 350,0M to 
1 600 ooo nersons, according to the appeal 
of the pr~gram and t he number of stat ions 
used. An average estimate of 1,000,000 
would not be unreasonable. 

" Simole arithmetic thus s hows that t_he 
loss of these programs w ou ld deprive lis
teners of their customary en t e rtainment to 
the extent of an aqgregate of 3_64,000 ,000 
listening hours per ann um . H this shou ld 
happen th rough lack of r ecord ing materi a l, 
we believe that such a vio lent withdrawal 
of the means of recreation w ould amount to 
a revolution in the habits of t he p~ople and 
would have an extremely de pressing _reac
tion , the effect of which wou ld be inca l
culable. 

" The habit of listening to programs on 
commerc ia l broadcasting sta t ions has ~e:
come the foremost re~ reat i o n of the c1v1 I 
population of Austr2lia ... It is al.so the 
greatest medium of susta 1n1n (l morale, pro 
vid ing an intimate and personal means of 

contact between the leaders o~ the ~overn
ment and the people, a nd st1mulat1ng the 
public to such ac~ion . as the Government 
may desire in its d1rect1o n of the war effort. 
The extent to which the Government used 
t he commercial stations , a nd the support 
given t o the same p urposes in th.e progra ms 
of nat ional and local sponsors , give tangib le 
evidence of this c la im ." 

I am more than gratified to be a ble to 
quot e the foregoing extra ct in view of 
the fact that it provides irrefutable facts 
from which all concerned with radio, 
from the owner of a set back to t h e 
man who conceives a fine program; will 
be able to assess t he value of .the out
standing job being <lone by Australia 's 
commercial broadca sting stations. 

F rom the turmoil of th e last few years 
and from the figur es now available I 
have chosen one month at random and 
have calculated t hat A.R.C. alone has 
produced in approximat ely 20 working 
days a tot.al of 866 hours o.f recorded 
programs to the order of not only com
mercial interests but of governmental 
bodies set up with the specific o.bject of 
fur thering Austr alia's war effort . 

''AUSTRALIA'S CHOICE" 
CARRIES ON . 

Ash ley' s (through Goldberg Advert is
ing P t y. Ltd. ) has renewed its Wedi;es
day n ight at eight halt1-hour musical 
"Austr alia's Choice" with 2UE. 

Compered by Allan Toohey, "Aust ra
lia 's Choice" features t h e eight top 
t unes of each week. The order of popu
lar ity is based on pu.blic d.ei:nands from 
r etailer s in the capit al cities of Aus-
t ralia . . 

Ashley's provide cash and consolat10n 
prizes for the best forecasts each week , 
and entries over a period of months ex
ceed a thousand for each program. 

P r ize m on ey is doubled if any success
ful entrant encloses a docket from Ash 
ley's in the Imperial Ar cade. 

T 
0 
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TIME WISELY BOUGHT 

INCREASES SALES 

OPPORTUNITY TO REACH 

A VAST BUYING PUBLIC 

PROGRAMMES WHICH ARE 

THE PEAK OF PERFECTION 

s SALES WHICH INCREASE 31W 100% WHEN 

IS YOUR SELLING MEDIUM 
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Plan Publicity Now for Australia's 
Part • 1n the 

With encouraging ne.ws steadily flow
ing in from all battle fronts, perhaps it 
is not being too illogical or over-opti
mistic to hope that the United Nations 
will soon have brought this great strug
gle to a glorious conclusion. But we 
must not lose sight of the fact that 
peace is a meaningless term apart from 
its content, and victory must always be 
more than a military term. There is a 
growing public demand for decisions 
which are needed, if a peace policy is 
to be ready, and if civilians and soldiers 
alike are to know that their future and 
their children's future are being as fully 
assured as foresight, courage, and or
ganising capacity can contrive. 

Of all the major lessons we have 
learned through painful experience dur
ing these trying years, the one we· have 
to be most careful not to forget is that 
there must be international co-operation 
in a far more substantial form than ever 
before if we really intend to establish 
anything lik0 an enduring peace. After 
victory, Australian industry must con
tinue to go forward-must not lose the 
new momentum of production, if the 
needs of an awakened world are to be 
fulfilled. To achieve that end, she 
needs above all to make herself better 
known to other countries, in many of 
which there has been-and will con
tinue to be-a very real hunger for 
knowledge about us, and for vital in
formation about what we are capable 
of producing to supply the manifold 
wants of less favoured p.eoples. 

Commercial rivalry was at the root 
of the antagonism and mistrust felt be
tween many nations before the war, and 
there is a grave danger that trade 
rivalry will persist after the war unless 
something is done about it now. . How
ever, nothing is more likely to bring 
about friendship between any two coun
tries in the future than a realisation 
that in the new world economy it should 
be possible to enjoy a relationship that 
will be one of co-operation and not of 
rivalry. 'W\e have, fortunately, already 
advanced far along these lines, in the 
case of the United State·s, for instance, 
through a mutual Lend-Lease, which 
p~·ovid1es a striking d emonstratfon orf 
the fact that much can he accomplished 
through a better knowledg·e1 of what 
constitutes the material wealth and re
sources of any specific country. 

It is not too early to begin now to 
publish authoritative articles in ove·r-

Post- War World 
seas journals, so as · to enlighten readers 
in Allied and foreign countries on mat
ters of mutual interest. We ought al
re·ady · to be making far more use of 
publicity to demonstrate to our Ameri
can and other Allies the remarkable 
achievements that this country has to 
its credit in the gigantic effort it has 
been making to speed the day of vic
tory. This would be one way of making 
people in other parts of the world well 
informed as to the potentialities of this 
country. The staggering I>roduction of 
industry in Australia, while being evi
dence of the ability of private ente1·
prise and free men to overcome any 
odds when fre·edom itself hangs in the 
balance, is also proof that we have the 
skill, as well as the materials, to turn 
out the products of peaceful living as 
swiftly and as capable as the munitions 
of war. 

Where·ver we undertake publicity to 
advance Australia in the post-war world 
-and it should be in as many different 
regions as possible-it should be our 
aim to emphasise mutual interest as 
well as common ideals. ~.\s Sumner 
Welles recently said "There could be no 
surer road to disaster than for the 
United Nations to enter the post-war 
period as rivals and opponents in their 
commercial and financial policies rather 
than as collaborators. Together we can 
solve this gigantic problem; opposed to 
one another, no one of us will profit. 

The United States O!TI.ce of War In
formation is already planning to buy 
radio time and newspaper space in seve
ral foreign countries, and is persuading 
American advertisers to do the same. 
For some time past it has been buying 
space in scattered foreign newspapers 
to promote the E<hort-wave news pro
grams beamed from the U.S. And in 
at least one country- India-the· adver
tising has gone beyond that stage and 
turned into a full-fledged institutional 
series for the United States. 

In about forty Indian newspapers last 
autumn and winter, the Office of \'Var 
Information ran large advertisements to 
tell the natives about the· munitions 
which the "Arsenal of Democracy" was 
turning out. about the huge forces it 
had under arms, and about its industry's 
all-out conversion to war. Headlined by 
such phrases as "Ame·rican Production 
Turns the Tide," and "Arms for Demo
cracy," the· series started in October and 

ran until January. Most of the adver· 
tisements showed tanks rolling into 
battle, ships steaming out of American 
harbours, or huge oilfields being drain
ed of precious fuel for the United 
Nations' cause. 

Because of its economic and political 
implications, the series caused several 
repercussions in London. A front-page 
article in the "Sunday Dispatch" about 
the campaign, which gave a detailed 
description of the series, said that the 
campaign was most skilfully carried out, 
but added that' concern was felt over the 
fact that no steps were being taken by 
the· British and Indian Governments to 
tell India what was being done by Bri
tain and the British Empire. The im
pression inevitably conveyed to Indians, 
said the "Sunclay Dispatch," was that 
Britain was taking a back seat and leav
ing the waging of war and the produc
tion of armaments to others. It sug
gested that the matter was one which 
might well be raised in Parliament. 

Comment in another British journal 
was·: "The people in India are impres
sionable. Vi-'ho can blame them · if, in 
the face pf this unbalanced propaganda, 
they grow to believe that the United 
States alone is producing the weapons 
with which to defeat the Axis; if they 
belie·ve that American soldiers and 
sailors alone are gua1 ding them and 
bringing to their shores the . weapons 
with which to defend themselves? Who 
can blame them if they grow to he
lieve that in this job of winning the 
war Britain is taking second place to 
the United States? There are some in 
this country who would go so far· as 
to say that the United States, unjusti
fiably seizing her opportunities. is lay
ing in India a foundation of inestim
able value for the time when she can 
sell her manufactured products to 
400,000,000 Indians. It is time we our
selves did a little prestige advertising. 

That question of prestige advertising, 
that is now exercising the minds o.f Bri
tish e·xperts because of the go-ahead, 
businesslike methods of American pub
licity, mig·ht well be brought to the at
tention of those in authority in Austra
lia likewise. It is clear that we ought 
to follow America and make full use of 
the powerful assistance which publicity 
can give towards maintaining the pres
tige of Australian manufactures and 
Australian primary products all over the 
world after the war. 

------------By FRANK GOLDBERG------------
Governing Director, Goldberg Advertising (Aust.) Pty. Ltd., Sydney 
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Our Share New International Trade Harmony • 
in 

There is a very real need of getting 
I• country into an export state of 

Oll h d f . mind, to hold offset t e ang~rs o m-
/lation, and also because an important 
art of any large-scale development of 

fhe secondary industries of this coun
try will be to find an overseas outlet for 
their goods after the cessation of hos
tilities. A big publicity and advertising 
drive would be the surest means to this 
objective. 

The whole field of raw materials re
search should be reviewed, and deci
sions made as to what raw materials 
maY be of value for the manufacture of 
intermediate and other products requir
ed by industry. Researches on such 
products must be initiated and super
vised by some responsible· authority, 
which should also consider ho,v, by the 
application of research, greater use can 
be made of them. The Gove·rnment 
should also stimulate the greatest 1>0s
sible interest in industrial research. 
This should be of great assistance for 
Australian man ufa.cturers. 

Post-war trade will probably fall into 
two big categories. The first may be 
concerned with a period of rehabilita
tion organised through international 
boards, and may involve co.ntrol of ma
terials, food, exchange, and investments. 
This period of rehabilitation might e~
tend from two to five years, with con
trolled trade and production planned 
from one centre. First measures would 
probably be provision of food , clothing, 
shelter, and medicine, followed by 
seeds, fertilisers, machinery to produce 
crops ; and then the reconstruction of 
industry. 

But following this per iod of readjust
ment there will be enormous opportuni
ties for trade development at home and 
overseas. There· will have to be a big 
drive to build up exports, and need for 
initiative on the part of exporters will 
be very great. It is e·ssential that 
commercial centres for exporters in all 
customer countries should be maintain
ed. And there will be more need than 
ever before to study individual markets 
and make ourselves known in them. 
Given adequate support, there is much 
that publicity can do. Let the leaders 
of industries concerned, therefore, de
cide to support to the· full any plan to 
Promote better understanding by means 
of publicity, put their decisions on trade 
Policy into. effect, and by co-ope ration 
ensure the maintenance of good will at 
a time when it will be most needed. 

There must be a big long-range plan 
formulated by the best financial and 
commercial brains of the country. Allied 
countries must plan to work in trade 
harmony as to-day they are working in 
harmony on war strategy. Sensible 
statesmanship and the will to work in 
trade harmony amongst the Allies would 
Provide full employment for men and 

women in well-paid work under the best 
social conditions for the next quarter 
of a century at least. 

another era of scarcity amid plenty. It 
is being fought to open the door to an 
amazing new world of opportunity for 
everyone. But in the making of new 
products there can be the fullest em
ployment after . the war only if we ex
pand our markets. W'B must prepare 
now the way for that expansion by 
bringing ourselves and our wares to the 
attention of every possible post-war pur
chaser. 

There is much evidence that we have 
a far-seeing Government preparing now 
to tackle some of the big marketing pro
blems that will face this country after 
the war. They should re·alise t hat now 
is the time to undertake publicity. The 
war is not being fought for a regiment
ed way of life, a frozen economy, or 

// 
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You can't camouflage the fact that Newcastle can only be 
properly covered by using 2KO. No amount of camouflage 
can conceal that fact. 
Scientific survey has proven that Station 2KO dominates 
73.5% of All Listening Time in Newcastle. Also that peak 
listening periods reach the astounding . figures shown 
below:-

Breakfast 94 % of listeners 
Morning 100% ,,. ,, 
Afternoon 95% ,, ,, 
Evening 95 % ,, ,, 

No! You cannot cover Newcastle without 2KO. But you 
can cover the whole of this prosperous city and country 
districts with Newcastle's premier Station-2KO. 

the premier station > > 2 K Q < < 
NEWCASTLE 
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How Post-War Reconstruction 
Will Affect Our Homes 
Radio's Part in Problem of Health and Domestic Planning 

Far-reaching plans, which have been developed by the Sydney County Coun
cil Electricity Undertaking as a concrete contribution to post-war re-construction 
in the domestic sphere, wi 11, with in the next few months, arouse considerable 
comment among representatives of other sections of public and private bodies 
who alr,eady are looking to the changes which will come with peace. 

The point of immediate interest to the 
broadcasting industry is Urn fact that 
radio has been selected as the medium 
through which the plan will be imple
mented. It will take the form of a 60-
minute broadcast over 2.U\V Sydney each 
Thursday at 2 p.m. under the title, 
"Your Home, Your Family, and You." 
The first broadcast. will be on August 19. 

Discussing the scheme with "Com
mercial Broadcasting," the Advertising 
Officer of the Council, Mr. H. J. Morris, 
said that "Your Home, Your Farnily, and 
You" would be presented with the full
co-operation of the New South Wales 
Government Health Department and the 
New South \Vales Institute of .Archi
tects. The fundamental purpose was to 
inform the public mind on questions of 
health and domestic planning, so that 
the post-war bride would have a far 
wider appreciation of domestic science, 
and be more fitted to make a success of 
her new opportunities than was perhaps 
her mother. 

"Inevitably," Mr. Morris said, "there 
will be an enormous number of mar
riages after tile war; and I think we 
can say also that those newly weds will 
have an opportunity to secure their own 
homes under easier circumstances than 
we knew before the war. We wm, 
therefore, haVE• tenr; of thousands of 

* For 
ALL your Po~Cia 
RECORDING SUPPLIES 

A. m. CLUBB P~:.~;.o_ 
16 CLARENCE ST. SYDNEY 

TELEPHONE ·BJflOB 

new home-makern. Ordinarily, in peace 
time, the new brides would have enjoy
ed opportunities in their own homes to 
have gained at least some knowledge of 
how to run their own domestic economy. 
\V.ar conditions, however, and the em
ployment of so many thousands of girls 
in the armed services and industrial 
life, almost certainly will mean that a 
very large percentage of the post-war 
brides will have had little or no oppor
tunity to gain that know1edge. 

"\Vhen we first discussed the possi
bility of our making some contribution 
to this vital question, we realised that 
our effort, if it were to be successful 
must embrace the· three essentials of 
home manageriJ.ent-the lay-out of the 
home, domestic management, and health, 
with particnlar emphasis on infant wel
fare. 

"The Council's plans were outlined to 
the New South Wales Government 
Health Department and the New South 
·wales Institute of Architects who both 
offered us their enthusiastic co-opera
tion. W'e are now happy to announce 
that all the details have been ironed 
out and that the first broadcast of what 
we believe will prove an outstanding 
contrihution to community welfare. will 
be made from 2U\V on August 19. 

Dept. of Health's Part 
"The whole basis of the session has 

been built on a conception of service, 
and each broadcast will include special
ised studies on. the three fundamental 
points which I mentioned-the lay-out 
of the home•, domestic management, and 
health. The speakers will be official 
representatives of the Health Depart
ment, tlrn Institute of Architects, and 
our own expert domestic science staff. 

"The health talks will cover the 
widest possible range of subjects of par
ticular intereRt to the young bride, and 
they will be particularly valuable by 
reason of the fact that each doctor
speaker will discussion medical subjects 
on which h e or she is a specialised 

authority. Pre-natal health and infant 
welfare, for instance, will be discussed 
by the Sydney's leading aut_hority on 
this particular branch of medicine, and 
the same condition will ap-ply in each 
of the other talks. In the case of dis
ease, principal emphasis will be placed 
on prevention, and we hope that these 
talks will be the means of, perhaps, 
lessening the possibility of ill-health in 
those post-war homes for which we are 
planning. 

Leading Architects 
"Problems involved in the lay-out ot 

the home, which will be discussed by 
leaders of the architectual profession 
will be examined primarily from the 
stand point of health and comfort. They 
will include questions such as the use of 
sunlight, the placing of the various 
rooms in relation to the location of the 
home; the question of colour and its 
effect on domestic life; and all the· 
thousand and one points which, although 
small in themselves, can do so much to 
lighten la.bour and improve living con
ditions. 

"Considerable time will be given also 
to the internal lay-out of the home, and 
particularly to the kitchen and the din
ing-room where careful planning can do 
so much to lessen work and to banish 
drudgery. Even in one small direction 
-the planning of the relative positions 
of the sink, the range and the dresser
tlrn post-war bride can be saved hun
dreds of needless steps in each day's 
work, while the placing of the ironing 
board and the cupboards can either 
make or save work. 

"The· whole aim of this section of our 
effort will be to provide knowledge with 
which post-war brides can approach the 
problem of planning the lay-out of their 
own homes. 

"Thirdly, under the heading of domes
tic science, the Council's O"Wn experts 
will cover an immense range of subjects, 
includi~g food buying, food preparation, 
.ctome~t1c budget~. planned working, de
corat10n, cleaning and, in fact every 
problem which the young housewife can 
expect to meet in her daily dome,stic 
round. Particular emphasis will be 
placed on what has been called planned 
working-that is the pia.nning of the 
household duties on a systematic basis 
so as to provide the maximum amount 
of leisure. 

"The cookery talks will go far beyond 
recipes, and · will embrace every facet 
of the whole question of the prepara
tion of food from the standpoints of 
economy, health, nutritntion and appear
ance. 

"We believe that this service which 
we have planned will be of definite 
value not only to the post-war bride, 
but also to eYery woman in the home 
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•youth Show" 
Says Adie~ 

Young Stars Graduate to Bigger 
Features 

on Tuesday night, August 3, two 
weeks after having celebrated its third 
birthday, "Youth Show" will bid adieu to 
its Australian-wide audience. 

Since its very first presentati(}n, the 
shoW has brought into the limelight 
many of Australia's cleverest young 
stars. It has chosen its stars with care, 
it has groomed them, it has watched 
them grow into polished performers with 
a big future ahead of them. 

Now they are ready to graduate to 
bigger and more ambitious presentations 
and they'll get their first chance in Jack 
Davey's 60 minute production-The 
Palmolive Hour-"Calling the Stars." 

Joy Nicholls, whose fine performances 
were always a feature of "Youth Show," 
will take her place in " Calling the 
Stars" from time to time. Other young 
performers will also get a chance in 
coming shows. 

Those ever-popular stalwarts of 
"Youth Show," the Singing Group, will 
step up into "Calling the Starn" in a 
body, and under the supervision of Brian 
Lawrence, will present manv choral 
highlights in this entertainment-packed 
program. 

Other shows lined UP· for future pro
duction will also find a place for talented 
"Youth Show" stars-notable am(}ng 
these being "As You Like It" (scheduled 
to start A ugi.1st 25)-a half-hour pro
gram of music with Jack Davey, Mon
tague Brearley, a 32 pie·ce orchestra, and 
Australia's fin est singing stars. 

Incidentally, in "Youth Show" time 
channel on Tuesday nights, August 10, 
17 and 24. Jack Davey will conduct pro
grams which will contain a little bit of 
anything and everything, presented in 
his inimita ble style. These shows will 
include a dramatic inter lude and encores 
from " Calling the Stars." and Davey 
Will also give news about the new show 
which will be the Colgate-Palmolive 
radio unit's most ambitious to date. 

On the fourth Tuesday, August 31, 
t~e Quiz Kids, now heard on Sunday 
nights, will move· to the "Youth Show" 
spot on Tuesday nights at 8 o'clock. 

to-day; and we realise that radio is the 
one. medium through which it can best 
be nnplemented. 
. "Supplementing the talks, at regular 
111.tervals throughout the program, we 
W1l~ provide attractive music ; a.nd we 
believe that the whole session will be 
not only interesting, hut easy to listen 
to. 

"Finally, it would be a grave waste 
of valuable material to allow these 
specialised talks to be lost to future 
refer~nce, and ultimately we hope to 
~ombme all the scripts into a booklet 
bo.. be made available to those post-war 
ri~es who, in this instance, are our 

mam consideration." 

GOODLAND'S RENEW 
TALENT PROGRAM 

GoodJands Pty. Ltd. have renewed 
their contract with 2CH for the presen
tation of Joan Read's Talent Quest for 
Women in the Home, an hour's broad
cast, scheduled at 8.30 p.m. every Fri
day. 

Goodland's have been sponsoring this 
program since the beginning of the year 
and during the past seven m onths lis
teners have been treated to entertain
ment, in most cases provided by women 
who had never previously thought of 
broadcasting. In addition , the high 
standard variety has been maintained, 
and this, coupled with the br ight per
sonality of Joan Read herself, has re
sulted in an hour's exceHent entertain
ment each week. 

Prizes of £ 2/ 2/ -, £ 1/ 1/ - a nd 10/ 6 for 
every other competitor are awarded, 
and all those who appe·ar become eligible 
for engagement as guest artists. Many 
have a lready secured engagements on 
the 2CH p r o.grams and elsewhere, as a 
result. 

Goodlands also sponsor "Stars of the 
Services," a talent quest for servicemen 
every Wednesday at 8.30 p.m. 

T'he account is handled by Goldberg's. 

JACK O'HAGAN IN HARNESS 
AGAIN 

Jack O'Hagan , popular sales manager 
of 3.A. W, is back again before the 
"mike," two nights a week from 3A, W , 
" Gems from Musical Comedy," which 
was such a popular feature• at 3A WI 
some time ago and which brought many 
hundreds of letters fr0m listeners who 
enjoyed the program-is making a come
back-and O'Hagan is enjoying himself 
gre.a tly. 

The new feature which J ack O'Hagan 
is to compere, "Of Men and Music" has 
its premiere, to-day, Thursday, July 29, 
at 9.15. p .m . In this presenta tion O'Hagan 
tells intimate stories of the great, and 
near great, as he gives the public the 
music which they like so. much. 

Both programs are sponsored by 
Cata'nch's, and should be a p r onounced 
success for Jack O'Hagan certainly 
knows his music. 

"MONEY FOR MUSIC" 
£20 JACKPOT 

Steadily mounting Monday after Mon
day, the big prize of £ ZO in 3XY's 
"Mloney for Music" quiz, presented by 
Davies Coop and Co. Ltd., was handed 
over to a competitor on July 19. Suc
cessfully identifying "In the Cool of the 
Evening," as played by Dougla s Gamley 
on the piano, his prompt answer was 
met with a burst of applause. 

This contest offers a double chance 
to competitors-first they're asked to 
identify a tune played by t h e pianist, 
then they have the right to challenge 
with a tune they themselves select. 
Now in its second year of production, 
" Money for Music," compered by Alwyn 
Kurts, draws a packed studio every 
Monday. 

l{EEP 
'EM 
BUYING-
AND IF YOU 

CAN'T DO THIS 

THEN KEEP 'EM 

REMINDED. 

YOU CAN 

Mll{E THEM 
REMEMBER 
YOUR NAME 

WITH GOODWILL 

PROGRAMMES ON-

Sydney 
Representative 

A. L. FINN, 66 K ing Street 

Commercial Broadcasting, July 29, 1943 11 



i' 

"Australia Sings,, is Valuable 
Contribution to Cultural 
Development 
A Chance for All 

Johnson and Johnson, sponsors of 
"Australia Sings," that all singing half
hour program broadcast on 2GB and 
Macqua.rie Network stations, are to be 
commended for the way in which they 
are fostering Australian talent, not only 
in profe.ssional circles, but amongst 
amateurs as well. 

Producer E . Mason W'ood said last 
week that upwards of 200 different 
voices 'have appeared as soloists in 
"Australia sings." The majority of 
these voices (excepting those of guest 
artists), are just breaking into radio, 
and it says much for the musical know
ledge and singing ability of the many 
artists who have taken part in them, 
that program after program of such a 
high standard has been maintained. 

Australia has produced more out
standing singers for its population than 
any other country in the world. "Aus
tralia Sings," which was designed to 
bring to the forefront the very best 
voice·s-voices which are novices to
day, but give promise o.f being· poten
tial stars-hopes to add to the list of 
lla~nes which lrnve won international. 
acclaim and have made Australia's name 
world-famous. 
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LICENCES 61,098 
POPULATION 378,110 

Argus Broadcasting Network 
365 ELIZABETH ST., MELBOURNE 

F 0411 
Sydney: Fred Thompson - B 2085 

The public re-action to this program 
in all States has been most gratifying, 
which is not to be wondered at with a 
program which offers young and un
known voices such an opportunity. 
More and still more new voices are de
manded, and regular auditions are held 
at 2GB every Monday night at 8.30, 
when new talent is sorted out, and pre
sented in the sessions from week to 
week. There is no limit placed on the 
type of song-or the singer. Modern 
numbers, ope1·atic numbers, favourite 
airs from musical comedy, rousing bal
lads, old favourites-all have been pre
sented in this session. The only p.ro
viso is that the singer has a voice of 

TRANSCRIPTION SALES 
A.W.A. 

Recen t transcription sales announced by 
A.W.A. include The Bright Horizon, 52 x 30 
minutes, to 7HO Hobart and 7LA Launces
ton, broadcast once weekly. 

The Golden Sanctuary, 52 x 15 minutes, 
to 7EX Launceston and 7HO Hobart, a lso 
repeats for this feature to 4MK Mackay, 
5AD Network Adelaide, and 2KO New
castle, while 2CH Sydney is now on second 
repeat. 

Coast Patrol, 2nd series, 104 x 15 mins. 
to 4TO 'l'ownsville for Messrs. Stacey and 
Stacey for a ·thrice weekly evening release. 

We Were Young, 52 x 15 mins. to 2GF 
Grafton for a five times weekly release for 
Rockman's Showrooms . 

Fred and Maggie Everybody, 15 min. 
shows, to 2WL Wollongong and 2PK Parkes. 

Australia Sings-grand half-hour all-sing ing 
show sponsored by Johnson and Johnson, 
and hear-d. from 2GB and Macquarie Net
work Stations every Saturday night at 8. 

promise, and the· desire to become a 
star some day in his or her own right. 

At intervals presentations are made 
from Melbourne, to give that city an 
equal opportunity to present its many 
talented guest artists, and new discover
ies in the vocal field. Melbourne pro
ducer is Hector Crawford. 

"Australia Sings" is on the air eve·ry 
Saturday night at 8 p .m. 

2GZ Orange, on thrice weekly schedules. 
" Fred and Maggie Everybody," 15 min. 

programs to 2XL Cooma, 2BE Bega, 2PK 
Parkes, 2WL 1Nollongong, and 21\flV- Mur
willumbah-all on four and five times 
weekly presentations. 

Artransa 
Miss Joy Morgall, sales rnanager of 

Artransa, r eports the following transcrip
tion sales for the month of .June:-"This 
Happened in Australia," 6KG : "Radio 
Stage," 6PR, 2LM; "vValks of Life," 4BC ; 
"The Citadel," 7DY, 7BU; "Lee Fore 
Brace," "Radio Stage," "Harmony Isle," 
" One Girl in a Million," "Sunnyside," 
"Country Church of Hollywood,' "Red 
Streak," "King's Cross Plats," "Red Hor~e 
Ranch,1' 2KO ; "Here's a Queer 'Thing," 
"Pinto Pete and His Raneh Boys," 11Sorrell 
and Son," 2BS ; "Dalt and Zumba," 2HR; 
" Charlie Chan ," 2CA; "Spy Exchange," 
2PK; "In His Steps,'' 7LA. 

"You be the Detective," 52 x 15 mins. 
to 4MK Mackay on a once weekly schedule. 

"Cloudy Weather," 26 x 15 mins. to 2TM Try self-denial for a whi/e-
Tamworth, to be scheduled thrice weel<lY buy War Savi·ngs' Certi.fi'cates 
by Messrs. Gibb and Beeman Pty. Ltd. and 
for the same sponsor "Lost Property" 26 x d £ J 0 N f · / S ' 8 d 
15 mins. for release over 2LM Lis more and , .• an a IOna av1ngs On" S, 
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144,000 Pennies Response 
to Broadcast Appeal 

MEN IN CAMP SEEK 
CLASSICAL MUSIC 

Well known radio personality, Jack 
Lumsdaine, is the producer and musical 
director of 2GB's "Camp Concerts." 
These concerts are greatly appreciated 
by the boys in camps and hospitals, and 
it is interesting to note that Lumsdaine 
has had a number of requests from the 
troops for musical numbe·rs of a more 
classical nature. Requests have become 
so insistent in fact, that it has been 
planned to introduce s ome grand opera 

A remarkable response to an appeal 
for "A Bowl of Penni.es" for Chinese w~r 
orphans, made du:rmg 'the 2CH chtl
dren's session conducted by the "Fairy 
Godmother," Margaret Herd, has result
ed in more than 144,000 pennies repre
senting over .£ 600 being collected dur
ing the last few weeks. 

This appeal was made exclusively in 
tile children's session, no pointers or 
other reference being made to the Fairy 
Godmother's objective in any other sec
tion of the program, and the result has 
again demonstrated the extent of the 

The "Fairy Godmother" (Margaret Herd 
of 2CH) 

wide listening audience to the session 
between 5 and 6 p.m. 

In fact this period has become known 
in a large number of homes as com
mencing at "the Magic Hour of 5," a 
term frequently used by Miss · Herd 
when she goes on the air. 

An analysis of the mail received in 
response to the appeal revealed that 
contributions in varying amounts came 
from over 160 metropolitan centres, 
While many letters were receoived from 
country districts, and also from other 
States, donations corning from points as 
Wide apart as Northern Queensland and 
several centres in Victoria. 

Letters received in the handwriting 
of many youngsters indicated ·that they 
had emptied their money boxes in order 
to respond to the appeal. One such 
letter from a lad of 10 years ran thus: 

th''I Was listening to 2CH last night so I 
111~Ught I woulcl send you t he mon ey in 

· money box to send to the children over 

in China." 

The young writer enclosed S/-. 

The· thanks of the Chinese people for 
the Bowl of Pennies was expressed in 
a recent broadcast on 2CH by Mrs. 
Fabian · Chow, who shortly before 
reached Sydney from Chunking. Mrs. 
Chow escap·ed from Hong Kong and in 
her broadcast she told of her journey 
across country to the Chinese capital. 
Her description of the scenes she saw 
gave· an indication to listeners, who had 
responded, of the very r eal need for 
assistance to alleviate the sufferings of 
China's millions. 

The total amount of over £ 600 will 
go without any deduction direct to 
Madame Chiang Kai-shek for distribu
tion. 

U.S. NEWS COMMENTARIES 

A news commentary "~That the Ameri
can Commentators Say," relayed from 
K.N.Y. San Francisco is being broad
cast to 3DB on Monday, Tuesday and 
Wednesday at 11.45 a .m. It is to be 
moved ho·weve·r to follow on as a com
mentary after the A.B.C. news at 12.45 
on those three days. Such well known 
commentators will be heard as Dorothy 
Thompson, vV\illiam Shirer, James 
Abbey, Edward Murrell, and many 
others. 

into the presentations. ' 

Organisation and transport facilities 
are in the capable hands of Mr. Frank 
Grose, who, incidentally, is Senior Wel
fare Officer to the Y.M.C.A. and the 
Australian Comforts Fund, and it is 
largely due to his untiring efforts that 
the "Camp Concerts" are able to be 
presented without the transport hitches 
that often make themselves felt in pro
grams of this type. 

MORE RECEIVERS FOR 
TROOPS URGED 

General manager of the Australian 
Broadcasting Commission, Mr. Moses, 
stated last week that there were not 
sufficient radio receiver s in camps for 
Australian troops to obtain full benefits 
of pr ograms prepared for t hem. 

Beginning on .July 5, the A.B.C. are 
presenting every night, from 6.35 to 9, 
a program of light entertainment speci
ally designed for Allied troops. 

Aust ralian troops were not as well 
served as Amer icans who had a wireless 
set for every 80 men, Mr. Moses said. 
The Commission had given some hun
dreds of sets, bu t every endeavour 
should be made to provide adequate 
facili t ies for troops who wanted to listen 

to broadcasts. 

OUTSTANDING IN THE SELLING FIELD 

. as • 

the 

BEE-LINE 

to 

BIGGER 

BUSINESS 

• £1,000,000 ts spent eyery 

week by the 250,000 wage

earners affiliated with 2J{J 
Commerc ial Broadcastin g, July 29, 1943 13 



I 

1· ,, 

j1: 
;I: 
; I 
I ' 

The Pharmacos Co., through Leyshon 
Publicity, have signed a contract for 52 10-
minute sessions with 3XY, in which they 
will continue to present their already
established feature "Our Re.plies to Axis 
Lies," a draIT1.atised series o.f answers to 
Axis propaganda, aired each Tuesday night 
at 8. 

Nestle and Anglo-Swiss Condensed Milk 
Co.) (A/sia) Ltd,, through Hans en Ruben
sohn, have signed for 52 \Veeks' advertising· 
(100 word announcements) in 3XY's day
time sessions, publicing Malted Mille, 
Condensed Milk, "Milo" and "Sunshine" 
Powdered Milk. 

Jeff's Watch Repair S e rvice, Melbourne, 
h ave taken out a contract for 52 weeks 
with 3XY, covering announcements in the 
·women's sessions. 

E. Griffiths Hugh es Ltd. (through Catts 
Patterson) have renewed their advertising· 
contract with 3XY, signing up for 52 weeks, 
using one-minute announcements to pub
licise Digestif Rennie. 

Bureau of National . Affairs (Gotham 
A/sia Ltd. ) r enewed for two sessions per 
week for the "Voice of Freedom" on 2TJE. 
The time channels chosen are Tuesday and 
Friday at 7.20 p.m. 

Tivoli Theatres h a s s igne d for spot a n
nouncements on Associated Sport Broad
casts. 

Austral American Productions are using 
2TJE for spots in breakfast and evening· 
sessions. 

L. R. Reynolds (sewing machines) are 
using the ' vomen's and afternoon sessions 
on 2UE for spot advertising. 

Thermo- Ray Institute h as renew ed with 
2UE a nd the A.S.B . for five minute ta.lks 
on Monday a nd Sa turday aftern oon . 

Foley Bros. Pty. Ltd. (O'Brien Publicity 
Pty. Ltd.) is using the 2UE breakfast ses
sion for slogan announcements. 

•Through Hansen Rubensohn the Austra
lian Labour Party has contracted with 2CH 
for a series of session and announcements 
during the Federal election campaign. 

Salmond and Soraogon Ltd. (agency, 
George Patterson) are using 2CH in a cam
paign for Andrews' Liver Salt. 

R.K.O. Radio Pictures h a.ve contracted 
with 2CH for direct a nnouncements for a 
forthcoming film r elease. 

The United Australia Party (agen cy, 
Goldberg's) are using 2CH for sessions and 
direct announcements during the Federal 
election campaign. 

The Liberal Democratic Pa r ty has again 
contracted through Deekett Thompson 
Agency providing for a campaign of foul' 
broadcast s weekly setting out the party 's 
l)olicy and objectives. 

Bonningtons LtCI. (agency, J. vVa l ter 
Thompson) have issu ed schedules for one 
minute eveni ng announce1ne nts on stations 
2GN, 3BO, 4CA and 4TO. 

Cox Bros. Ltd. (ag·ency, Richardson Cox) 
have again renewed on 2AY A lbury an un
broken sponsorship of several years stand
ing on the border station. 

New business on 2GF Grafton includes 
sessions twice week!~· for Inglis Ltd. for 
Goldenia T ea; a w e ekly session for Life. 
savers " Those We S er ve" is scheduled for 
release on Tuesday evening·s a t 8.30 p .m., 
and sssionR twice w eekly for Clement's 
Tonic. ., J 

The Iodine Educational Bureau, London, 
through their representa tives, R. Dundas 
Smith and Son, have taken a series of an
nouncements on 2GB. These will be hear d 
in F rank Sturge Harty's afternoon session. 

Salmond and Spraggon (Aust.) Pty. Ltd. 
have renewed for one minute spot an
nouncements in the 2GB day time sessions 
for a period of 52 weeks. The account is 
handled by Geo. Patterson Pty. JJtd. on 
behalf of J. Ilo tt (Aust.) Pty. Ltd. 

A. N. White Pty. Ltd., on behalf of 
Mauri Bros. and Thomson Ltd. have renew
ed for spot announcements in the 2GB day
time sessions for a period o·f 52 weeks. 

R euters Ltd., on behalf of Dr. Williams 
Medicine Co· Pty. Ltd., have renewed spot 
a nnouncements in the 2GB morning session 
fiv e m ornings weekly for a further p eriod 
of 52 weeks. 

Bushell's Pty. Ltd. have renewed their 
five- min ute breakfast " spot" on 2GB six 
mornings. weekly, for a further period of 
52 weeks. The "Morning Star" is one of 
those popular singing sessions which help 
to brush off the early morning cobwebs. 
It features a different star every morning. 
Time channel is 7.20 a.m. This session is 
a lso "aired" on 2WL and 3HA Victoria . 
The account is handle d by Amalga mate d 
Wireless (A/sia) Ltd. 

PRAISE FOR ''QUIZ KIDS" 
A! graceful tribute was paid the "Quiz 

Kids," those . clever youngsters who solve 
so many knotty problems , in a letter from 
Dame Mary Gilmore, famo us novelist. 

Dame Mary Gilmore praised the wide 
scope of educational knowledg e covered in 
these broadcasts, w h ere the knowledge is 
not confind to a single s ubject, hut is as 
w ide as the world in its range. This, of 
course, is beca use the sub.iects a re gathered 
from near and far, and from all t y p es of 
people, a nd naturally t here is no limit to 
the subj ect matter dealt w ith. In v iew of 
this, it is all the more astonishing that the 
"Quiz Kids" are able to answer such a 
ver y large percentage of these diverse ques
tions. 

In many of thir partial a ns wers, it is n ot 
just memory , but actua.J reasoning that 
prompts them, a nd this, in itself, holds out 
g reat promise for t h eir future development. 

Dam Mary Gilmore could not say too 
much in praise of this session, and s he 
claims that the "Quiz Kids" keep our minds 
alive. A copy of her famous poem-"No 
Foe Shall Gather Our Harvest." was sent 
to the "Quiz Kid11." · · 

CHANGE OF LOCATION: 
CENTRAL VICTORIA 
The People's Station 

Will soon be transmitting from 
MARYBOROUGH, the prosperous 
industrial centre of VICTORIA. 
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HIGHLIGHTS FROM LIVES 
OF THE STARS 

A recent addition to 2GB's Sunday 
programs is "Interviews with the Stars," 
at 9 p.m., sponsored by Traders Pty. Ltd. 
Each quarter-hour episode features a per
sonal interview with a famous and popu
lar stage artist, and the opening program 
introduced Bernard Manning, so closely 
associated with the Mikado-in . fact he 
has played this exacting role 1,536 times 
-followed by Gregory Stroud, a Gilbert 
and Sullivan star ,who is well known on 
both the IDnglish and Australian stage. 

" Interviews with the Stars," conducted 
in the form of pleasant, entertaining and 
instructive chats, by compere Douglas 
Stark, gives pernonal anecdotes from 
stage stars, interesting experiences of 
interesting personalities, reminiscences, 
how they have achieved fame. 

Artists lined up for future appearances 
are Peggy Shea, a young lady who had 
a meteoric rise-she graduated practic
ally over-night from an office girl to a 
fully ft.edged star, playing leading roles 
in theatrical products, Maxwell Oldaker, 
Hal Thompson, Gladys Moncrieff, Kitty 
Bluett, etc. 

" Interviews with the Stars" is broad
cast over N.S.W. Macquarie Network 
Stations, 2GB-HR, 2CA, 2GZ-KA, 2NZ and 
2LM every Sunday night at 9. The ac
count is handled by the Hepworth 
Agency. 

EDDY AGAIN TOPS 
"ST AR BAROMETER" 

In Schumann's Mineral Spr ing Salts, 
second "Star Barometer" competition, 
2GB announced recently that Nelson 
:IDddy had again topped the poll, prov
ing that there has been little fluctuation 
in musical taste since the first competi
tion, some months back. Bing Crosby 
climbed up to second place, followed by 
Deanna Durbin, who has retained her 
position of third place, first favourite 
among the female stars. The others in 
order of . preference arf' Jeanette Mac
Donald, Gladys Moncrieff, Richard 
Crooks, !Kate Smith, Richard Tauber, 
Vera Lynn and Peter Dawson. Law
rence Tibbett and Gracie Fields did not 
make the grade, and Kate Smith and 
Vera Lynn stepped into their place. 

The award of £10 goes to P. Love· 
grove, 122 Bruce Street, Wiest Preston, 
Melbourne. This was a praiseworthy 
effort on the part of Mr. Love·grove, 
who was successful in placing all the 
winners but one in their ordei· of pre· 
ference. He missed out on number 7 
only, his selection favouring Lawrence 
Tibbett instead of Kate Smith. 

Don't turn a deaf ear to the 
Legacy War Ophans' appeal. 
£50,000 is urgently needed. You 
can help. 

(PERSONALS.) 
.... 

D ring the absen ce thr oug·h illness ,,f 
u Norman Banks, from 3KZ's microphone, 

Mr· y of his sessions were handled by R0 n 
mfnolwood· 'These inclu ded " The Vo ice of 
A h people" ".Junior lnformatian" and 
the No J~ckpots . " B ill Vickers , a for··Y;.s-Essendon a nd inter state amat e ur 
me r took ov er the football broadcasts. plaYe , · 

uite a hive of industry is Realistic R e-
<?d·ng S tudio in Melbourne these day s , as 

c?\ 1' as recording quite a few b ig sh o".s 
we the differen t radio stat ion s a n d thell' 
~~~~! recordin~· work, t hey are. extremely 
]JusY on recordmgs for the elect10ns. 

Saturday n ight, July 17, was a success
f I night for the Misses Dugdale, who gave 
au party at t heir h ome in T oorak, and al
houg·h they only had 60 guests._ were abl_e 

io collect £25 for the Merchant Navy, wh1cn 
theY happily handed to Penelope at 3UZ. 

It was g ood to see Mr. David Syme back 
at 3AW after a fortnight' s a?sence. Mr. 
s yme who is also managmg director of the 
V.B.N., certa inly bas h is hands full t h ese 
days and it was a ( v ery h eavy bout of 
" flu' ,' that kept him a'l'ay for that len gth 
of time. 

Last Friday July 23 marked a happy get
together for '0. J. Nilsen's organisations. 
A staff dance for the Prisoners of vVar 
Fund was held in t he lower T own Hall 
A very good hand from E a r l' s Court k ept 
the party at full swing, w hile Johnny 
MacMahon and Penny Lucas contributed 
with items. Hon. secret ary for the dance 
was 3UZ's attractive B iddy Murray. 

This week' s gossip column s eems to be 
ful of Melbourne personalities who have got 
the ' flu , and we have just ~earned th::: t 
11Argus" Netv~:r:irk inanager, S id Kemp, is_ 
laid low. -· 

Another victim w h o seems to hav e j ust 
struggled bac k o n deck to do a bit of work 
Mr. R. O. Orr, of C laude Mooney Adv ertis
ing. 

Saw 3KZ Sy dney rep., Mr. A. L. F in n , in 
~[elbourne last week w ith 3KZ assistant 
manager A. J . Murray. We enquired as to 
what the b ig· get -togeth er meant and lea':n
ed that Mr. F in n had been usually quiet 
. .. for him!! 1 must h ave been the cold 
weather that dampen ed his spir its. ' V'e 
do know h owever that h e . clashed a round 
quite a bit on 3KZ bus iness. 

"Persona litv" behind t h e A .F.C.B.S . is 
Miss Morgan: s l'c.retary t o Mr. R ay Dooley. 
Her graciousness a nd kindness h as endear
ed her t o inter s tate v isitors a s well a s those 
in Melburne. Suspecting that " C.B." was 
on her ti~ail looking for a story, Miss 
Morgan w ithdrew right into he.r shell and 
not one word " t his way or that. " H e first 
name is a sEocret, but we ki1ow that certain 
of her friends in the trade call her " Bird ie." 
\Ve even t ried to discover h er greatest 
hobby. .We know she loves g a rdening and 
designing h ouses, but we d id not know 
until r ecently tha t. she h as t aken a defin ite 
interest in the ironmon gery business (this 
has someth ing to d o with the shorta ge nf 
bobby pins). 

A big party of station persona Ji ties and 
radio stars left 3XY's studios on 'Vednes
day, July 21, to visit a milita r y hospita.l 
near Melbourne-one which is ar, especial 
"pet" of Nance Ma r tell and t h e 3XY Ser
,.ice league. Manager H. A. Snel ling , Alwyn 
Kurts ,Zell Manners, pianis t Doug. Gamley, 
and Nance Martell repre sented the s t ation, 
and had for company so1wa rio Beatr ice Oa k
ley, comedians Hal Percy, Syd . HOiiister, 
Frank Perrin, and Norma Mitchel l, a,n"ct; 
Y?Ung vocalist Joyce Gration. The party 
dispensed gifts a nd bright entertainment 
to a very appr eciative cr ow<'! of b oys, all 
of Whom are devoted listeners to Nance's 
"Ifospital H alf .. h our' ' on 'Vednesdays at 
2.30 

Washing-Day m the Desert 

Monday-Wash ing day on a petrol fi re 
boi ling a fe w clothes. " Don ' t be fooled by 
the wh ite co lour of the unde r pa nts-I did
n ' t use Persil , and they' r.e rea lly a nice 
light khak i shade," says Fl 1ght .. L ieu t. J ohn 
W atson, late of 2GB. 

Another £200 from Good 
Companions 

The 3XY Good Companions, with Sally 
at their head, handed over .a cheque for 
£200 to P adre Oliver, on behalf of the 
Victorian Mission to Sea.men, at the 
Companions' afternoon meeting a t 
Myer's grill room on Thursday last, July 
8. Raised by members by means of 
var'ious functions and .s ales of gifts, 
the £ 2.00 represents plenty of hard 
work, and is additional to the £ 50 re
cently contributed to their cot a.t P rince 
Henry's Hospital. 

Love and Lewis a re sponsors of a n ew· 
a nd enter tain ing program from 3AvV, effec
tive from J u ly 15, at 8 p.m. Show is "'Musi
cal Mirror," ·wh ich 11refieets" a v ariety o f 
music. 

0. F. Mll'tGAY IN U.S.A. 

Mr . o. F . Mingay, chairman of Austral ia n 
Rad io P u blications Pty. Ltd ., and asso
ciated companies, snapped a t Ridgewood , 
New Jersey, U .S.A. H e is now stationed 
a t Wash ington , D.C ., for the Radio a nd 
S ig na l Supplies Directorate o! _the Austra-

lian Ministry of Mu n 1t 1ons. 

CLASSIFIED ADVERTISING 

---Position Vacant---· 
Wanted for 2DU Duhbo. Male 
A.nnouncer over 4G, or exempt 
from Military duties. Apply by 

letter. 

FEATURES RADIO'S THREE LIVELIEST 
STUDIO QUIZZES ! 

i\-ll - "MONEY for-M~Sl~-I 
Mondays 8.30-9 

•==\\ 
Presented by Dav ies Coop 

and Co. Ltd. 

"WHAT WOULD YOU 
HA VE DONE?" 

Tuesdays 9-9.30 
Presented by Laconia Blankets 

"THE TWO -
STATION QUIZ" 

Tuesdays 9.30-10 
P resented by Maples', l'"u rn ishers· 
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I PERSONALS I 
The host of friends of popular A.A.N.A. 

secretary, Mr. Roy Stanley, will regret to 
learn that he was badly injured when run 
over by a bus last Saturday week. He 
was first rushed to St. Vincent's Hospital 
and later admitted to a private hospital in 
Randwick suffering from severe cuts and 
bruises and from shock. As this goes to 
press the hospital reports Mr. Stanley's 
progress as being satisfacton•. 

John Scott Griffiths of 3BO Bendigo, who 
joined the R.A.A.F . about two years ago, 
is now a commissioned Pilot Officer. 

Seen a few days ago in Sy dney was 
Ray Kidd, a member of the R.A.A.F. Mr. 
Kidd was associated with 2GN and prior 
to that he was at 4TO Townsville. 

On recreation leave from 2AY Albury is 
Mr. George Jennings, who was renewing 
friendships with many members of the 
broadcasting . world in Sydney . 

'Flu has been taking its toll at Albury
M r. Proust and Mr. Nola n have been on the 
sick list for a few days. 

On recreation leave is Mr. J. K. Lowe, 
manager of 2GF Grafton. The busy Clar
ence River Station is under the control of 
Mr. Collins, while Mr. McLean recently re
lieving at 2AY Albury, is providing the 
technical assistance for the leave period. 

Mr. Cliff Paray, of 3CV, and Mrs. Paray, 
were v isitors to Sydney last week, putting 
up at the Australia Hotel. Although not 
newcomers to the "Bridge City" (our 'Arbor 
has frozen up), the Paray's were making 
their first visit since becoming associated 
with broadcasting, and were made welcome 
by bJt>addtsting executives oveir there, 
They attended a "cutting" of the new 
"Bright Horizon" show at the A.W.A. 
studios and later attended the Macquarie 
Audito;ium for the "cutting" of the "Quiz 
Kids" and the new Colgate-Palmolive show, 
"As You Like It." 

One of the busiest men of broadcasting 
during the past couple of weeks has been 
Mr. Harry Withers of 2GB. As hon. organ
ising secretary of the Stage Door Canteen's 
big Sydney Town Hall concert last week, 
he had more than his hands full-and that 
goes too· for his team of willing helpers. 
Preponderance of broadcasting artists and 
executives and technicians on the job with 
their experience in zippy radio production 
ensured much of the success of the venture. 

About "Pip" Cogger; we. were perhaps a 
little premature in announcing in this 
column last issue that his m ighty hand 
would be missed behind the advertising 
scenes in this election campain due to his 
army duties. Quite unexpectedly Lieut. 
Cogger was recently granted some accumu
lated leave, and he just couldn ' t resist the 
temptation to get back into the old harness 
for a few days at the Hansen Rubensohn 
Agency where he h as been able to churn 
out some work for the Labour Party. At 
every election in the past 15 years he has 
been associated with the Labour Party's 
advertising campaigns. 

Mr. James Laurie, late senior announcer 
of 2HR, Hunter River, is the latest addi
tion to the 2GB announcing staff. Mr. 
Laurie has had wide experience in broad
casting as an announcer and writer. 

The keen sense of s mell of Mr. W. J. 
Stelzer, 2GB salesman, was responsible for 
saving a launch from being burned while 
out on a recent naval patrol. The oil 
pump had ceased functioning, the engine 
was hot, and the woodwork in the cabin 
near the engine on fire. Fortunately 
through Mr. Stelzer's discovery of the fire 
at an early stage, and his quic.l< action 
in putting it out, nobody had to stand on 
"the burning deck." 

First airgraph letter from England to 
reach 2GB was addressed to "Charlie" 
Fletcher informing him that the family 
name is being well upheld, inasmuch as his 
brother, Wing Commander Alec S. Fletcher, 
has been awarded O.B.E. 

News has been received that Robin Ordell , 
late 2GB early morning announcer, and 
"Youth Show" compere, has completed his 
overseas training under the R.A.A.F. Em
pire Scheme, and is now in England. His 
rank is now Sergeant Pilot, and he will be 
attached to a Fighter Squadron. 

So much faith have listeners in Jack 
Lumsdaine's knowledge of music, that they 
even ask his advice and criticism about 
their song compositions. A recent inst'.l.nce 
wa~ a song Jack received written by an 
invalid pensioner. 

After a recent military camp concert, 
featuring Jack Lumsdaine's "Troupers All" 
Company, the artists were about to retu;·n 
to town, when it was discov ered that Jack 
·was missing. After an extensi\'e search 
the truant was located in the Sergeant's 
Mess, discussing old tin1es ·with a Digger 
he had known at the last w ar. 

An event in May last is the reason for 
the very parental air being· worn these 
days by that well known broadcasting an
nouncer and film commentator Ernest 
waJsh. Announcer colleague, Allan Toohey 
of 2UE is godfather to Verdi Frances 
which seems to indicate that the 
little Walsh lass will know all about broad
casting before she steps out on her own 
feet sometimes in the next few months. 
She m ight almost be entered at this early 
stage in an "amateur trial" a8 a shrill 
soprano. 

Mr. Harry . Yates, member of the 2UE 
sales staff and for many years compere of 
special Diggers' programs and camp con
certs, is to contest the Watson seat as an 
Independent. Mr. Yates served in the last 
war in the Light Horse and was in khaki 
before his 16th brithday. 

Clif Cary has been appointed to the po;oi
tion of chief of the· 2UE copy and service 
departments embradng indoor supervision. 
He also still holds the nnst of sports editor 
of A.S.B. (stations 2UE, 2KY. 2GZ, 2CA, 
2HR and 2KA). 

Peter See, after service in the a rmed 
forces, has rejoined the 21Tfi) sales staff. 

Staff at 3XY were all admiration when 
Eunice LIOyd, until recently the station 
pianist, arrived last week to take .7-mon~hs
old son David on a tour of mspect10n. 
Eunice in private life, Mrs. Lou O'Neill 
should know plenty about the handling of 
infants. In conjunction with two of h er 
sisters she runs a most succ.essful day 
nursery in a Melbourne suburb. 

"Flu" is still Yery prevalent in Melbourne, 
though V.B.N. general manager Rupert 
Fitts, had to go all the way to Hamilton to 
find a good big "Daddy"' germ that kept 
him in bed for a few day s. 

Jack Clemenger, of Leyshon Publicity, is 
back on the. job again. His absence from 
radio circles was felt b y a ll. Jack cer
tainly does not let the grass grow under 
his feet as he commenced a new show at_ 
the Dug Out for Guests Biscuits before he 
had finished convalescing. 

Helen McDougal, publicity officer for 3AW, 
was interviewed in the "Theatre Goers" 
session at that station, and judging by the 
amount of fan mail and phone calls re
ceived she certainly must have given lis
teners a treat, especially when she describ
ed her meeting with His Majesty the King, 
which should be enough to touch any 
feminine heart. 

Mr. Eric Cottrell, manager of 3UZ, secre
tary of 0. J. Nilsen's, and director and 
secretary of Nilcrom Porcelain, Nilsen 
Cromie a nd Nilcrom Elle<::tric Sales, spent 
a few very busy days in Sydney last week. 

Former 3DB pel'sonality, Darrel Brewin, 
who was sales manager for that station 
and enlisted in the A .I.F. as a private, has 
now attained the rank of Captain. Con
gratulations Darrel. 
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CLASSIFIED ADVERTISING 
Classified Advertising - 3d. per word 

(minimum 3/-) . 
6d. per word. 

B lack face or capitals 

Cash with order. 

.-----Equipment----
wanted, two only Transcription 
Pickups of 200 ohms imp.edance. 
W,ire or write fullest particulars 
Whitford's Broadcasting Network, 
St. George's House, St. George's 

I Jerrace, Perth, or Archer Whit· 
Lrd, 102 Sussex Street, Sydney. 

O'Brien Ptlblicity's King Gates is another 
Melbournite who has at last been caught 
b y the ''flu," and has had to retire into 
seclusion for a few days. 

N oticed Mr. EdWard O'Brien in Melbourne 
last week, evidently doing a spot of con
ferring with their Melbourne office. 

Doing a good job of work these days is 
Phil Jackson, who will be remembered by 
her charming personality on the switchboard 
·of 3KZ. Goldberg Adv ertising must have 
seen quite a future for this lass and made 
her their rr.edia manager in Melbourne, 
where she has been with that firm a few 
months, and as well as her media work 
has been put in charge of their radio de
partment. 

Now conducting 3XY's breakfast sess ion 
is Keith Stewart, who after two and a half 
years' service with the A.I.F. in the Middle 
East, has b een discharged. Before trying 
his luck in the city Keit h gained some ex
perience on ont or two country stat ions. 
He is ambitious, a'1d has already w r i tten 
a few radio plays. 

Another personality to forsake the coun
try for the city is Mr. Terry Hill, who was 
program d.irector and chief announcer of 
3SR Shepparton . When at 3SR Terry had 
t he distinction of being th" youngest chief 
announcer in the State, having commenced 
when he was only 20 years of age. He 
is now at 3XY where he handles afternoon 
and evening sessior.s. 
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