
l PERSONALS') 
Service men who were formerly in broad

casting seemed to descend en force upon 
Sydney last week, and amongst many of 
those seen around town were Captain John 
Wheeler of 2UW before going in to do his 
bit a couple of years ago; Lieut. Allan 
Brown who, before joining the army t"·o 
years ago, was assistant manager of 7HO 
Hobart. Both paid ca.lls at 2U\V. 

Flying Office;• Ralf Davidson, formerly 
Sydney rep. of 2TM, was in Sydney on a 
few days' leave and was guest of honour 
at an auspicious gathering at Dominion 
Parachutes, where he was inducted as a 
member (the 63rd) of the Roo Club. The 
membership was bestowed following David
son's successful "bail out" from 800 feet 
when his plane met with an accident 
"somewhere in Australia." He was also 
presented with a plaque and received the 
hearty congratulations of many old col
leagues who f'.ttend the function. 

Major Ted Cox, who was formerly Syd
ney sales manager of 2KO Newcastle, now 
stationed at Victoria Barracks, Sydney, is 
of course, around the city quite a. bit on 
official business, and seldo1n misses an op
portunity of v<.relcoming any of "the boys" 
who drop in on leave. 

One such last week was L.A.C. Stan Ken
riedy, former secretary-manager of 2T·M 
Tamworth, who joined the R.A.F. nearly 
two years ago. He is stationed up nortb 
and was dovi.'n in Sydney n a fe'v days' 
leave. 

Doug Stark, ex 3A\V, who is now at the 
Theatre Royal, Sydney, playing the comedy 
role "Nisch" in the Glacl~·s J';)'oncrieff pro
duction of · "T'he 1\1erry VVidow," is also 
kept busy conducting the "Interviews with 
the Stars" progT:un from 2GB on Sundays 
at 9 p.m. This s"ssion which has proved 
popular is on relay to 2HR, 2GZ, 2KA, 2WL, 
2CA, 2LM, 2NZ. Doug· writes ancl arranges 
the completP session. 

Harry Withers, 2GB early morning man, 
is wondering just what he is going· to find 
in his mail bag these clays. In addition 
to the many fan letters expressing appre
ciation of his bright breeziness at this 
rather trying time of clay, he has received 
requests for pce1ns given in the session, 
postai notes to be handed t o someone in 
in need, etc. Some s y mpathetic listener 
even forwarded a half pound of tea to re
fresh him after so much talking a~t an 
early hour. But that is not all. Gifts 
covering a varied range of articles have 
been sent in. Boy's 11yjamas, babies.' 
bootees, and other mi<scellaneous articles 
have come in, many of them made whilst 
listening to the 2GB breakfast session, 
which listeners have asked him to pass on 
to some one in need. 

They call him "Luck;• Cal." But H. M. 
Callaghan, of the 2SM sales staff, doesn't 
quite agree, because the second prize win
ning ticket he bought a couple of weeks 
ago wasn't for himself. It was one of 
several purchased on behalf of prize win
ners in the Maxam Cheese Products com
petition broadcast by 2SM. 

A crowded studio at 2SM last "'ednesday 
week witnessed a man handing out money 
totalling £1,0rn, at the rate of £200 a 
minute, and never ·was a man 111ore "pleased 
to dole out £20'0' cheques, for it wa.s Mr. Jim 
Barry, popular N.S.W. manager of Maxam 
Cheese Products Pty. The money was 
from a 2nd prize and two minor prizes in 
the N.S.W. State Lottery won by tickets 
given to several 2SM listeners by Maxam 
for their skill in a simple competiti0n 
broadcast through the station. It was a 
thousand pounds worth of advertising which 
the sponsor didn't have to pay for! 

The broadcasting fraternity was increas
ed by at least one member in Sydney last 
week when Mrs. Eric Wood presented the 
well known 3UZ f; ydnoy officer manager 
with a son-David Jan1es. 

Another new arrival last week \Yas a son 
to Mr. and Mrs. Frank Cayley, Cayley now 
with the Red Cross, was · formely actively 
engaged jn broadcasting and advertising. 
engaged in broadcasting and advertising. 
Husky lad has been 11amed Charles Francis. 

On Friday, August 20, Will Sampson, the 
popular community singing conductor, was 
handed a cheque for £65 by the Prahran 
Community Singers, these funds are result 
of a dance and will be given to the Alfred 
Hospital. This session is heard over 3UZ 
every Friday between 1 p.m. and 2 p.m. 

Duglas Gamely, lS-year-old 3XY pianist, 
has covered a lot of territory since in
augurating his series of pianoforte recitals 
from 3XY each Sunday night, at 10.15 p.m. 
Featuring the works of contemporary 
musicians, he has already treated the lis
tening public to the. works of such out
standing m(•derns as Stravinski, Poulenc, 
D e Falla, Turina, Delinm, Albeniz, Glau
zonov, Walten, Gerswin, etc. And all this 
in a space of about 20 recitals. 

"Penelope" of 3UZ is in the wars again. 
She fell over a rose stake and is suffering 
fro1n a fractured rib. She is carrying on 
her work valiantly. 

Mr. A. Campbell Jones, general manager 
of 2UE, was in. Melbourne for a few d9.YS 
last week. We noticed him dining with 
Melbourne rep. Noel Dickson and Tivoli's 
circuit manager Wallace Pa~nell. 

V.B.N. manager, Rupert Fitts, and Mac
quarie's Network's Melbourne r ep., Stan 
Clark, are latest victims of the 'flu. Both 
being very busy they were determined not 
to let it get them down. 

Bert Snelling, 3XY's manager, is as busy 
as ever these days 'vith one or two very 
big· new shows under way. 

Compere Johnnie McM ahon of 3UZ re
ceived a letter fr1Jm popular Melbourne 
crooner Pam Corrigan. Pam went to Syd
ney to do some of the big shows and is 
hav in g such a good time that she h as de
cided to stay till Xmas. 

Zell Manners, 3XY personality, appears 
in a new role when each month she mounts 
the rostrum at the H;ousewives' A.ssocia
tion to conduct their comn1unity singing 
session. Zell frequently takes along an as
sisting artist, a nd though wavi11g the baton 
is a new departure for her, she appears to 
be thoroughly enjoying it. 

Mr. Dave Worrall, manager of 3DB, has 
been away from his office for a few days 
with a rather nasty bout of influenza. 

Melbourne folk reac t very pleasurably to 
a visit from the general manager of Mac
quarie Mr. H. G. Horner and chief execu
tiv e R. E. Lane· One does not see them 
so often these days which made the occa
sion of their visit last week even more en
joyable. Before they left they invited a 
few of the r~dio fraternity, advertising 
agencies, and clie n ts to a quiet cocktail or 
two in the Gold Room of the Hotel Aus
tralia. With Mr. Horner the excellent 
host that he always is this unostentatious 
gathering was a very happy one indeed. We 
noticed there David Syme, managing direc
tor of V.B.N.; R . Fitts, manager V.B.N.; 
H. Harris, manager 3AW; G. Tait, 3AW; 
H. Snelling, mauag8r 3XY; S. Baume, sales 
manager 3UZ; V. Turnbull, of Pepsodent; 
L. Bromilow, of Victorian Railways; S. 
Wellington, of T.C.I. ; J . Bride, O'Brie11 Ad
ver tising; Noel Paton and Clif Mackay, of 
Paton AdvertiEing; J, Sexty, of Kraft 
Walker; Major Wren and Mrs. Wren, Rus
sell Scott, of the A.B.C.; H. Anderson, 
Newsp·aper rep.; Marjorie Gordon, of 
Comedy Theatre ("My Sister Eileen); B. 
Touzeau; Stan Clark, Melbourne manager 
of Macquarie; and L. G. Mather Melbourne 
rep, of Macquarie. ' 
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3XY APPOINTS LIASON 
OFFICER 

Although a new recruit to radio, Frank 
Trainor< is well known in Melbourne's ad. 
vertisin-g circles, because of his recent re
presentation for the Sydney "Daily Mirror." 
Although previously a newspaper m~n, he 
has always been interested in the progress 
of radio advertising, with a very keen view 
of "what is to come" in radio it did not 
takei much persuasion tor him to link up 
a broadcasting station. 

Bert Snelling, manager of 3XY, is anxious 
to give the station 's clients every service, 
and for th is reason he created the position 
now filled by Mr. Trainor of !iason officer. 

Trainor has an interesting background. 
He has travelled all round the world, and 
stayed two years in New York. His brother 
incidentally, recently came to Australia a~ 
a Majer in the U.S. Army Air Corps, and 
when he arrived in Melbourne was given 
a civici reception by the Lord Mayor, Cr. 
Nettlefold. 

After studying at the University of New 
York and working with many financ ial in
stitutions, he returned to Melbourne and 
went into business as an investa nt con. 
sultant. When war broke out he took over 
the Victorian representation for the Sydney 
"Daily Mirror." 
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More 
New Features 
To Add to the List 

' Georgette Heyer s 
Greatest Story: 

MARRIAGE" 
"CONVENIENT 

C (A/sia) Ltd. 
Mon. Tues., Wed. 

7.45 p.m., ' _ 

E. c. De Witt Bl 0 • 
Sponsored by - A1iss NeJJ . 

'' St1rJing' 
by W. W Ca '.f' lf ~ Jr- s fi11est roi';---.- . 

tnpbeJJ ~ C ~ 1' }j ~r •e ~ 
°'·Ltd. • '' 

h f the week 
The laugh s ow o ' " 

poPPIN'. 
" FU N Z - A - F · and Bill Miller. Featuring Lulla anning 

6.45 p.m. Thursdays 

Sponsored by 
Beare & Ley Pty. Ltd. 

one of the three IS a And each 

RENEWAL of an unbroken associa

tion between the sponsor and 2UW. 

Proving again, of course, that 
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Sydney, for transmiss ion 
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ATTENTION PLEASE 

IUDEX · .. RECORDING BLINICS 
Are transported to consumers 

. ln the finest containers ever 

used for such service in any part of the world. Help us 

to maintain this first-class service by returning the empty 

containers promptly. 

YOU WILL READILY UNDERSTAND that new metal con-

tainers are now unobtainable. Therefore the empty containers held by recorders may result 

in delay in your next shipment. 

ASSIST EVERYONE by checking over all containers now and return the empty 

containers. 

• 
THE RECORDING BLANK OF PERFECTION 

FOR PLAYBACK ,QR PROCESS 

AMALGAMATED WIRELESS (A/SIA) LTD. 
47 YORK STREET. SYDNEY 
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Australian 
Getting a 

Army 
Break 

It must be gratifying indeed to all 
AUstralians to know that the Australian 
Army has at long last taken its rightful 
place on the airwaves of our continent. 
With the broadest canvas that has ever 
been unde,rtaken in radio production, 
"The Army on Parade" now being broad· 
cast by every station of the Major Net· 
work and A.W.A. country centre sta
tions throughout the Commonwealth is 
much more than radio entertainment. 
It embraces the Army's tribute to the 
home front, to the factory workers, to 
the farmers, to their mothers, wives and 
sweethearts, all of whom are making 
their sacrifices for the war effort. "The 
Army on Parade" will tell the Austra
lian people how the Army works, fights, 
plays and sings, and even how its men 
die. And while it is primarily the 
Army bringing itself before the civilian 
public it will no doubt be exploited to 
the full for the entertainment also of 
the men in actual battle areas to whom 
every civilian amenity comes as a god· 
send. 

To the Directorate .of Public Relations 
of the Australian Army who conceived 
the scheme,, to the Commander in Chief, 
General Blarney, who sanctioned it, anq 
to the Major Network and Amalgamated 
Wireless for provi,ding recording and 
broadcasting facilities and to additional 
stations which have asked permission to 
broadcast the shows, congratulations 
are certainly called for. Time channels 
Were cleared by the stat ions and the 
time given free to the nation by par
ticipating stations, resulting in actual 
financial sacrifices on· top. of production 
and other out of pocket costs. 

To all those who viewed with some 
concern the introduction some months 
ago of a number of American Army 
Programs for which time was made 
available on many stations throughout 
Australia, our own Army show must ap
Jlear as a very welcome addition to 
broadca sting. Those American shows 
h~ve been produced by the Spedal Ser· 
vices Division of the U.S. Army and 

is Really 
on the Air 
brought to Australia primarily for the 
entertainment of U.S. troops in the 
South Wes t Pacific area. The U.S. 
Army re·presentatives negotiat ed satis
factorily with the Australian broadcast
ing stations representatives who gladly 
o,ffered to co-operate in a project which 
would assist the maintenance · of morale 
in our Ally's armies. The Americans 
succeeded in securing many hours of 
broadcasting time per week. Good luck 
to them. It has been felt ever since', 
however, that some gesture of similar 
magnitude might well be made to the' 
Australian Army- and to the men and 
the women who, stand behind that Army. 
"The Army on Parade" fulfills that need. 

,While We have commented upon the 
fact that stations particip.ating in the 
Army program have offered no little 
sacrifice in providing the broadcasting 
facilities it is no more than our broad
casting stations should be prepared to 
do for our Army. To some of the sta
tions it may mean a decrease of profits, 
to some it may mean an increase of 
their losses. W;hat of it, when me,asured 
against contribution to the nation? 

The particular stations concerned 
with "The Army on Parade," have not 
been lagging in the past in the matter 
of helping the nation's war effort and 
their sacrifices have been great when 
measured from the financial angle. And 
so have the majority of Australia's com~ 

mercial broadcasting stations. Not one 
of them to-day is not devoting valuable 
broadcasting time, the time and energy 
of the staffs and their actual cash re
sources t o the war effort. 

The r eady co-operation of the Major 
Network and other stations and their 
rapidly arranged facilities only adds 
emphasis to what all of Australia's com· 
mercial stations are doing to help the 
Nation and adds further l}roof of the 
efficacy of a system of private enter· 
prise broadcasting in getting bebind a 
job and doing it when the call is 

sounded. 

Government Tightens Grip 
on Radio Control in N.Z. 

T wo .clauses relating to broadcasting 
in New ze,aland are contained in the 
Statutes Amendment Bill, which was in
troduced in the· House of Representa~ 

tives recently, says the "Wellington 
· Evening Post." One clause extends the 
powers of the Minister in Charge of 
Broadcasting so as to enable him t o 
take st eps. to develop and improve the 
potential broadcasting talent of the 
Dominion, and it also a uthorises money 
required for that purpose to be paid out 
of the broadcasting account as if it were 
i>art of the expense of providing pro
grams. 

The, other clause r epea ls the provisfon 
of the Broadcasting Act dealing with 
the establishment of the National Com
mercial Broadcasting Service and the 
appointment of a controller to carry it 
on independently of the Director of 
Broadcasting. An explanatory note to 
the clause states that the existing com
mercial service will be continued, but 
that in future it will be a division of 
the National Broadcast ing Service. 

VICTORIAN SERVICE AGENTS 
ELECT EXECUTIVE FOR 
1943-1944 

At the annual meeting of the Ac
credited Advertising Agents ' Association 
of Victoria, the following e·xecutive was 
elected for the forthcoming ·year:-

Mr. N. V. Nixon (N. V. Nixon P ty. 
Ltd.), Mr. L. L. Leyshon (Leyshon Pub
licity Service,s) , Mr. W . R. McFerran 
(McFerran Advertising Pty. Ltd.) , Mr. 
J . Rist (J. Rist Advertising) , Mr. J. C. 
Mackay (Paton Advertising Service Pty. 
Ltd.), Mr. E. J. W e,bb (Mooney Webb 
Pty. Ltd.) , Mr. F. Reed (Successful Ad
vert ising Co.) , Mr. L. H. · Raphael 
(Raphael Advertising Co.), Mr. P. R. 
Clarke (Goldberg Advertising Fty. Ltd.)°, 
Mr. R. D. Orr (Claude Mooney Advertis
ing) , Mr . F. S. B. Rickards (Rickards 
Adver tising Service) , Mr. EL C. Wright 
(Cummings-Wright Advertising Service) , 
Mr. J. Vincent (J. Hott (Aust.) Ltd. ), 
Mr. W. J. Haysom (W. J ohn Haysom 
Co. P ty. Ltd.) , Mr. N. P aton (Paton Ad
vertising Service Pty. Ltd. ). 

In addition, other appointments were 
made to sub-committees, etc., as fol-
lows:- · 

Nat ional Council: The president and 
any other member of t he executive visit
ing Sydney, 

Relationship's Committee: Messrs. W . 
R. McFerran, D. J. Riddle, P. R. Clark. 

Repft:esentative: O!utdoor Advertising 
Association, Mr. F. s. B. Rickards. 

Audit ors: Messrs. L. B. Raphael and 
E. C. Wright. 
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Australian Army Triumphs Again 
In New Field of Endeavour 

Important Work of Public 

Relations in "Army on Parade" 

The Directorate of Public Relations 
of the Australian Army working in co
operation with A.W.A. and the Major 
Network with commercial station out
lets in all States of the Commonwealth, 
has broken fresh ground with the re
lease of the one hour features "The 
Army on Parade." 

Apart from the high entertainment 
value already heard in the shows which 
have so far been broadcast or recorded 
there is a wealth of purpose behind the 
efforts being made by Army Public Re
la tions to bring the Army "on parade" 
before the Australian listening public. 
That purpose cannot be more aptly put 
than in the words of the, Commander in 
Chief himself, General Sir Thomas 
Blarney, who prefaced the series with 
a short broadcast speech. He said: -

"It was with great pleasure that I ac
ceded to the request of this Broadcasting 
Network to allow the men and women of 
the Australian Army to entertain you in 
a session each week. Th is is an entirely 
new role for Army personnel, and those 
concerned, quite voluntarily, in their periods 
of relaxation off duty and on leave will 
interpret to you in methods of their own 
choosing, the spirit of the Australian ser
vice men and service women. In addition 
to the entertainment they will provide for 
their brothers and sisters in the services, 
they are anxious to prov ide entertainment 
for you in your homes which, I am sure, 
will demonstrate to you their appreciation 
of )'our support and interest so freely 
shown. , 

"On behalf of the men and women of 
the Australian Army, I desire to extend 
their thanks to the thousands of Red Cross 
and Comforts Fund workers, who work 
tirelessly to provide for their comfo,rt. The 
service owes a very deep debt of gratitude 
to all these workers-

" T"o the munition workers and those em
ployed in factories on war work, who are 
keeping us clothed and armed with sup
plies of ammunition and equipment, I ex
tend the goodwill of the Army. 

"I wou!d like to say one word to the 
relatives and friends of those serving far 
from their homes. The opportur>ity of see
ing the Australian Army at wor k, at their 
battle stations, and in action in New Guinea 
is denied to you, but as I move about I see 
them continually-those who have long been 
guarding the North, West, and outer ring 
of this Continent against the possibility of 
enemy invasion, and those who have fought 
and are fighting at th is very moment in 
the perils of the New Guinea jungle-the 
spirit of these men is always strong. I 
found it so among the units of the Army 
in the N'orthern Territory and in Western 
Australia. I have seen i t recently in New 
Guinea. This morale rises with each suc
cessive hard won victory over the Japa
nese. 

"The spirit of the men and women who 
are responsible for th is unusual radio ses
sion is epitomised in their selection of a 
theme song. It is th"e composition of one 
of their own men, and is entitled 'We're 
on the way to win the war.' We are all 
confident of that; we are on the way, but 
i t is a long road, and a rocky one, and a 
lot of suffering will have to be faced be
fore the victorious end. Our men need all 
the support our country can give them . 

"To the relatives of the men and wome n 
of the fighting serv ices who are far from 
their homes, I make t h is request-please 
continue with the sending of your small 
parcels from home-and more important
let them hear regularly from home, telling 
your lads and daughters that you are well, 
it helps to keep the ir morale high. You 
have no idea what it means to us,, when 
we are far away from you, to receive these 
letters. It matters little whether it be a 
private, non-commissioned officer, officer or 
senior general, we all look forward to those 
letters, and do not be upset if your boy 
misses a mail or two, he has not forgotten 
you; there are many re,asons why he ".'ay 
have missed those mails, but the most im
portant fact is that he is busy with the 
enemy. 

"I hope one and al l enjoy thes'e programs, 
and that you will receive as much pleasure 
from their presentation as the men and 
women of the Australian Army derive, i n 
their periods of relaxation , from providing 
them." 

A spokesman of the Public Relations 
Directorate told "Commercial Broadcast
ing" this week that it was to be hoped 
that the high standard of the early pro
grams would be m aintained over a long 
period. He thought this could well be 
done, and certainly no stone would be left 
unturned that could be turned to assist 
the , producers in their job. He paid a 
tribute to the Ma jor Network and Amal
gamated \Vireless for having placed 
broadcast time and facilities at their 
disposal, at undoubtedly enormous cost 
to the station s, throughout the Cominon
wealth. 

That the entertainment value of the 
programs would be maintained at a high 
standard was guaranteed in the, fact that 
the Army with its vast personnel had 
within its ranks 'scores of men , and 
women who in peace time were experi
en ced and in m any cases top-line artists. 

A Documentary Feature 
An important aspect of "The Army On 

Parade" is that while' musical items 
a iHl comedy stri,ps play a big part in 
its composition it will be carr·ied far 
beyond those !imitations to include such 
special features as factual dramatisa-
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General Si r Thomas Blarney 

t ions of actual battle area sce,nes. These, 
wit h the official Army records backing 
them will amount to documentary pro
ductions rivalling in interest and na
tional value the written records of our 
army in the field and will form the 
broadcast counterpart of documentary 
film. 

If plans already in hand are carried 
through t o fruition the programs will 
even include "actuality" broadcasts re
corded in the most forward fighting 
areas in New Guinea, or on any other 
battle front where a recording machine 
can be taken-perhaps rivalling in their 
dramatic intensity and hi8toric value 
the famous "tank to tank" descript ions 
of the Libyan battlefields r ecor ded and 
broa dcast by the Anrnrican N.B.C. 

Stations carrying the "Army on 
Parade" are as follows : Major Network 
stations 2CH, 2KO, 3DB, -LK, 4BK-AK, 
5AD-MU-PI-SE, 6IX·WB, 7HT; A.W.A. 
stations 2AY, 2GF, 2GN, 3BO, 4CA. 4TO 
and "Argus" Network stations 3UL"SR
YB, and 3GL, 4BU and 4MK. 

''EASY ACES" 

"The Easy Aces," w hose entertaining pro
gra m is now in its seventh year on the 
National Commercial Broadcasting Ser vice 
Network in N ew Zealand. An American 
program, it has been a high spot on u.s. 

r ad io for 14 years. 

2 p.m. to 4 p.m. 
Monday to Friday 

A feature parade of EVEN I NG TYPE entertainment for the afternoon 

audience. Serials, live-artist shows, musicales, comedy and human-

interest dramas. 

A TWO-STATION buy. 3UZ Melbourne-3SR Shepparton; a daily 

two-hour relay, five days weekly. 

Inclusive 2-Station Rates* Full Particulars from: 3UZ, 45 Bourke St., 

Melbo1u1rne. "Arg us " Broadcasting Network, 
£6/ 12/ 6 weekly for 100 words daily. 

E>lizabeth St., Melbourne. Eric wo,od 365 
£5/ 11 / 3 for l -hour once weekly. (3UZ Sydn1ey Offi ce) , 49 Market St., Sydney 

£9/10/ 9 for 1-hour once weekly. Fred Thompso n (3SR Representative), 65 

'' 52 weeks rate. York St., Sydney. 

AFTERNOON MATINEE 
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Ad'Yertisi~g's Part • tn 

PLANNING POST- WAR PROSPERITY 
Third in a Series of Articles 

By Frank Goldberg, Governing Director, Goldberg Advertising 

(Aust.) Pty. Ltd. 

In proposals for post-war reconstruc
tion little attention has so far been paid 
to the part that advertising can play in 
helping to .ensure1 the nation's prosper
ity. The time has come when as cor
rect evaulation of its usefulness in this 
field should be arrived at. for in the war 
after the war-the fight to get back to 
peacetime conditions. but without the 
booms and slumps of pre-war years
it will undoubtedly have a very worth· 
while contribution to make. 

When victory is achieved we, shall 
all have to work even harder to recon
struct our national life. 'Vie must scorn 
the easy-going optimists who think that 
after the war we shall have prosperity 
without anybody working to achiecve it. 
We are living in a· fool's paradise if 
wishful thinking leads us to belie:Ye 
that a great and cruel war brings in 
itself better times and happier days, 
The problems of peace will, in some 
respects greatly outweigh those of war. 

If we are to succeed in re-shaping 
our national life, it will depend by no 
means on Government policy alone. 
Nor shall we achieve prosperity and 
security painlessly and comfortably. It 
will largely depend on the enterprise of 
induSlt~·y and trade, the skill of our 
work people, the courage of our inves
·tors, and the willingness of all to work 
for the better things we all d.esire to 
attain. No plans or schemes or post
war economy, wise and ·p,rogressive as 
they will have to be, can take the place 
of expansion, efficiency, and enterprise. 

The basic objective which we must 
set ourselves is active employment for 
the people of this country. All our 
hopes for the future will depend upon 
our success in achieving this. The 
changeover from war production to 
peace needs will naturally have' its dif
ficulties, but not all the· industries en· 
g-aged on war work of a kind entirely 
different from their peacetime work. In 
them the switch-oYer should not be long 
delayed. Therefore, while producing to, 
the utmost for war, Australian industry 
needs to prepare now for a quick con
ve,rsion to peacetime pr.oduction. Re
search by advertising experts into post
war markets will provide valuable 
guides to the type and variety of ·p,ro
ducts which should be concentrated up
on. 

Clearly, post-war enterprise will de
pend much more on private· business 
than on Government enterprise. In 
fact, a very large part of Australian 
productive industry after the war must 
depend on free enterprise, and it must 
be given a fair chance. Advertising 
to-day is one of the most effective safe• 
guards available to free enterprise, and 
it must remain so in the post-war world. 

Provided we rebuild upon sound and 
sensible lines, we can achieve levels of 
pro~p.erity higher than we have eve·r 
known. The key to the future is pro
duction and distribution. We have new 
methods, new instruments, n ew ma
terials, which can rapidly raise the 
standards of all mankind. The need to 
expand our cities and our railways sys
tems, to produce cars, radios, furniture, 
fittings, clothing luxuries, and the thou
sand-and-one articles which will be in 
short supply, will have to be relied upon 
to maintain the level of unemployment 
for the first few years of peace. 

To advertising experts we must look 
for advice .on such questions as what 
new products can factories, at present 
engaged on war production, make when 
victory is won; what development work 
can be. started to-day ; what p.lans made 
to organise me·n, money and equipment; 
What technical improvement in design 
and processes can be applied; what new 
materials will be most in demand; and 
what effects post-wat imports will have 
on materials, costs and processes. Those 
who have for years been concerned with 
salesmanship and marketing will have 
many sound ideas to put forward when 
the analysis of the r econversion of fac
,tories to peacetime equipment is under 
way. 

It is a pity that economists have not 
a wide,r appreciation of the possibilities 
latent in advertising for ra1smg the 
Australian standard of living to new 
high levels. 'Vere they to study the 
manifold activities of the advertising 
agencies they would realise that in 
them lies a very real power for trans
muting into actuality what at present 
exists in only a nebulous form-the de
sire to make it possible for eve,ry citizen 
of this country to avail himself of his 
rightful share of the good thing·s of life 
that will undoubtedly be available once 
this great struggle is at an end. Be-
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cause trained advertising personnel are 
:ven versed in all the methods of creat
mg those demands faithfully and 
promptly-that is the essence of suc
cessful marketing. 

The idea seems to be prevalent that 
demand will automatically rise in pro
portion to the lowering cf prices con
sequent upon increased production of 
civilian needs. But where the distribu
tion of goods is concerned this always 
has been, and. always will be', a fallacy. 
Demand, especially for previously un
known goods and services, must be 
slowly, painstakingly, built up. In ad
dition, there.fore to the major conver
sion problem of the reclamation of mar
kets, there will also be the task of plac
ing entirely new products before the 
consumers of every class and wage. 
earning capacity. 

Although channels for many com· 
panies have been largely destroyed by 
lack of goods to sell, and the transfer 
of men to other occupations during war
time, maximum active employment for 
our men and women nevertheless must 
be created. The State may assist with 
capital, and may initiate various sorts 
of work, but privat e industry will have 
to show the utmost ingenuity and r e· 
source, not only in exploiting new ma· 
terials, but also in distributing the 
finished prod'ucts. DistdbuUon does, 
in. fact, offer one of the greatest fields 
for positive. advancement. Mass dis· 
tribution, already maturing before the 
war, will make further and greater 
strides in the post-war period. It may 
be regarded as inevitable, just as mass 
production has proved to be. But it 
will not. be successful, unless it calls 
in the advertising expert as its ally. 

If the war ended this year we, should 
all rejoice. But if it carried on till 
1944 we should still find the money to 
pay for it. If it went on until 19·15, 
another year's cash would be forthcom
ing. However long the war lasted
short of decades-we would somehow or 
other contrive to finance it. Yet t he 
moment peace comes thet·e will be iin· 
mediate demands for the scaling down 
of expenditure. Advertising fee,ls that 
this is wrong. It believes that a cer
tain sum should be budgeted by the 

(Continued on page 8.) 
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POST-WAR 
ADVERTISING 

Radio Reaches the Outback 
(Continued from page 6.) 

Government for encouraging industry to 
undertake a scheme of sales-promotion 
in relation to the new products it will 
be creating after the war. 

If we diverted only a small part of 
the huge sums we have been spending 
on war to ,productive works and na
tional development we could expect a 
return for our money from new enter
p,rises and the heightened spending 
power of the people. 

Political thought which goes no fur
ther than the creation of relief jobs 
through a program of relief jobs is 
practically useless. A genuine job 
comes only when there is real produc
tive work to be done. The maintain
ance of high levels of production and 
employment in the critical post-war 
years will be the only way to eliminate 
I.he deadly business cycle of prosperity 
and crash. 

Australia has proved to the world he.r 
ability to work, when war requires it, 
to levels of quality and exactness neYer 
before approached. There must be no 
falling off when peace is here once 
more. For private industry will be 
called upon to absorb at least three
quarters of released servicemen and 
munition workers. And employment 
ill private industry is not conditioned 
by some mysterious formula, but the 
cold fact of the amount of goods, that 
indust ry can sell profita bly. Creating 
the pr ofitable markets for those goods 
which will lead t o increased employ
ment is the major business of adver
tising. It sees that job as an integral 
part of any well-planne<l scheme for 
post-war prospe,rity. 

Drama in Election 

Funds Appeal 

Mail Bag 

That real life, drama could flow from 
an appeal for funds to, fight the elec
tions does not seem possible, but when 
radio is on the job anything can hap
pen. 

About a month before the J<'ederal elec
tions Mr. Sid Jordan, whose nightly 
news commentaries on 2KY have excit
ed interest and comment throughout 
Australia, made an appeal for £ 1,000 
"to help r e turn the Curtin Govern
ment." He made an announcem ent of 
the appeal at the close of his commen 
tary each evening. 

A thousand pounds is not a groot sum 
of money in the circumstances of an 
election campaign, but when it is re
m embered tha t the L abor Party has its 
w ell nrganised channels of collecting 
subscriptions for an election throu gh 
its affiliated unions, etc., it becomes an 
ambitious objective to set. It meant 
that the money would have to come 
from listeners outside of the normal 

• • II the l.L.P. used 
2KY to advantage. 

WHY NOT YOU! 

2KY Broadcasting Station 
'Ph,one : M 6291-2 428 George Street 
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The Hon. R. A.King,M.L.C., Secretary of 
2KY, presnti n g a cheque of appr oxi m ately 
£700 to A . L . P. Secretary, the Hon. J. 
Stewart, M.L.C., in the presence of the 
President, the Hon F. Kelly, M.L.C., and 

2KY News Commentator, S id Jordan. 

Labor Party follower s. 
Jordan "polled" a total of 2,400 letters 

and subscriptions amounting to £ 70·0! 
Inter es ting feature of the mail bag 

was the wide a rea from which the let
t ers were received. E very S tate, of the 
Commonwealth was r epresented, and 
even New Zealand listene,rs wrote' wish
ing the appeal success and regr etting 
that regulat ions prevented the' wr iters 
sending money out of their count ry. 

Testimony to t h e deep r eaching r ays 
of radio an d its companionship t o those 
who live in isolated t e-rritories came in 
numbers of letters from the "outback" 
F rom Andamooba Opal Fields, via 
Pimba, South Australia , came a tribute 
from "about 20 of us, all old m en or 
pensioners," who sent £ 14/2/- "by 
cheque, be.ing some 80 miles from the 
n earest post office." 

Another letter came from Bobadah, 
via Condobolin, containing £ 10, "which 
represents donations from th e entire 
population of our village." 

TRANSCRIPTION SALES 
T r a nscript.ion sales for Aug ust wer e as 

follow s :-"True Detective Stories" (5 x 30 
m ins. ) , Noble-Bartlett for 4BC- SB ; "True 
Det ective Stories" (5 x 30, Noble-Bartlett 
for 4GR; "Airmail Murd er M~•stery" (13 x 
15) , 2GB; "Melody Meeting " (26 x 15). 
4AY ; " T hirty Min ute' Theatre " (13 x 30), 
Goldberg's for 2GB ; " Radio Studio Mur der 
Myster y " (1 3 x 14), 2GB ; " Mirth P arade" 
(26 x 15) , 2CA ; "In His Steps " (52 x 30) , 
2KO ; "Lady Courageous" (78 x 15), 2DU; 
" Lad y Cou rageous" (78 x 15) , 2GB; " S1W 
Exch a n ge" 22 x 15) , 2PK; "The Ci tadel" 
(52 x 15) , 2BT; " Macquarie Rad io 'Theatre" 
(26 x 60 ) , 4BH; "Lumsda ine and F armilo" 
(30 x 15), 2vVL ; "Doc S ellers' Tru e S tories" 
(130 x 15), 2GB; "The Citadel" (52 x 15), 
2LT ; " Mirth Parad e" (26 x 15) , 4TO; "The 
Citadel" (52 x 15), 7LA; " D on ald Novis in 
the R om a n ce of Music" (26 x 15), 7IJO; 
"Drums" (33 x 30'), George Patterson's for 
4BC-SB ; " Stonehill Priso n M ystery" (13 x 
15) , 2GB ; "Doctors Courageous " (52 x 15), 
2CA ; "My Prayer was Answered" (26 x 15), 
2CA ; "Ch arlie Ch an" (130 x 15) , 2CA. 

Mag~ificent Record of Service 
to Community 
"Happiness Club" 

Activities 

Assist the Army 

ToP p icture taken in the 
Macqu a rie Aud ito r i um 
shows M i's. Ste lzer, on. be
half of the 2GB Happiness 
club, presenting Lad'y 
Gowrie with a cheque for 
distribution among chari• 
t ies. Below, at right, i, .s 
the £600 Mobile Cooker pre
sented by the Club to the 
Mil itary being inspeded 
Mr. H. G. H orner, general 
manager of 2GB, M a j or
General Fewtrel l and Lady 

Gowrie. 

• 
No club can cla im a finer record for 

its assistance to worthy causes t han the 
2GB Happiness Club, established in 
1929 by Mrs. W . J . Stelzer. From a 
small beginning, t h e club, originated to 
help the sick , sad, poor, lonely and de
pressed, has, t hrough th e years, gradu
ally embraced a ll forms of charity, and 
now, with a huge membership, of 19,000 
comprising 60 branch ei;;, it is a charit
able organisation giving active support 
to all form s of war work. 

Over £ 45,00,0 has been donated to 
various forms of char it ies. Last year 
alone, these benefit ed to the extent of 
£8,000, and two ambulan ces we,re pre
sented to the military authorities. The 
presentation af third vehicle- a £ 600 
mobile "cook er" (a large trailer equip
ped with ovens and all cooking utens ils) 
was made by H er EiXcellency, Lady 
Gowrie, on behalf of the 2GB H appiness 
Club from the Macquar ie Auditorium on 
August 19 last. 'This valuable gift was 
gratefully accepted by Major-Genernl A. 
C, FewtreU, of Victoria Bar racks, as 
representative of the military authori
ties. 

The money for this mobile cooker was 
wholly contributed by membern of th e 
2GB Happ,in ess Club, who have organ· 
ised many functions to swell t he funds, 
and through t h e s trenuous effort s of 
Mrs. Stelzer and h er loyal band of help
ers, an addition al sum of £ 370 is now 
in hand. 

The reception at th e Macquarie Audi· 
torium, took the form of a musicale. 
The official guests included Her Excel· 
!ency Lady Gowrie, the Hon. P. C. 
Spender, M.H .R. , Major-General A. C'. 
Fewtrell, Miss Ivie P r ice (sec. t o Lady 
Gowrie), Mrs. Stedman an d Uncle Frank 
Grose. 

Other organ isations, such as hospitals 

and institutions are helped by th e 2GB 
Happiness Club, and the r ecord number 
of 6,000 camouflage nets have been 
made ; 5,000 garments P'r esented to the 
Australian Comforts F und, and 4,500 
h and-made garments dist ributed for 
babies in h ospitals. Members have' a lso 
invested approximately £ 6,000 in ' Var 
Savings Cer tificates . 

Another noble aim of the 2GH Hap
piness Club is to build a holiday h ome 
for aged couples to spend the autumn 
of their days. 

Australian Songwriters get 
their Opportunity 

" Congratulations on having written a 
very pretty number," said 3XY musical 
director to Miss Lyla Stevens .. after the 
initial broadcast of her modern waltz, 
" I'll F ind You," at a per formance of 
Tye's Radio R evue some months ago. 
Since' that date Miss Stevens has re
ceived orders for the recording of the 
numbeI' from 45 commercial stations , 
and now learns that the A.R C. is put
t ing the r ecord on th e shelves of a ll 
thefr record libra r ies. "I'll Find You" 
is about to be published in sheet-music 
form. 

Similar ly, Eric Aitken's composition, 
"Just Another Little Kiss," is meeting 
with wide success following its introdu c
tion to the public on "Tye's Radio 
Revue." T h ese songs were given their 
init ial airing dur ing 3XY's drive for the 
popularising of original Australian com
positions, an d, in view of the recognised 
difficulties in t h e way of having songs 
published loca,JJy, the station has done 
Australian song-writers good service. 

THE 

MAJORITY 

OF 

ILL 

HOUSES 

VOTES 

FOR-

S y dney 
Representative 

A. L. FINN, 66 King Street 
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Planning Australia's Post-War Future 
Digest of an Address given by H. J. Hendy as President of the 

Chamber of Manufacturers of N.S.W. 

In SI»ite of all that has been said and 
written against the profit motive, against 
competition, against the present system 
of free enterprise, I feel convinced that 
it is the most satisfactory known me
thod of enhancing living standards and 
of permitting a way of life most likely 
to promote the general good of a liberty 
and freedom-loving people. 

·whatever was right or wrong with 
our pre-war civilisation, there can be no 
question that it conferred great benefits 
on man.y -of the peoples of the countries 
where it was most highly developed and 
gave them the highest standard of liv
ing that has been known. 

Humanity has always had to be vig
ilant about its freedom, and it is true 
that our standards have been built up 
only after much labour and travail
slowly and painfully. But we reached 
relatively great heights, and enjoyed 
high standards, and, as I know Austra
lians, they have no stomach to lose s~ch 
things, either as a result of barbanan 
aggressiveness or because of our own 
supine carelessness. 

Should our standards go, we will be
come a peasant people, hewers of wood 
and drawers of water for someone else. 

Then, we will n eed men who will not 
barter away our national policy of pro
tection. 

I know that this is a matter which is 
not, for the moment, any issue at all in 
national affairs. It will, however, be· 
vital-and I mean vital-for Australia 
in the post-war years. 

No disrespect is intended, nor is there 
any lack of appreciation of what the in
valuable assistance of our gallant Allies 
means to Australia, when I say that, 
taking the long view, Australian manu
facturing industry will have the fight of 
its life when war is over. And in that 
fight will. be involved not only the re
habilitation into civil life of the ·men of 
our fighting serviceis, not only the gain
ful employment of the rest of our people, 
but also the employment of an increas
ing population which we must have, if 
we are to be more secure than we were 
four years ago. I am no be.Jie·ver in 
any war to end war. 

I attribute no blame to E'nglish manu
facturers who look to Australia as a 
good post-war market nor to our friends 
in the United States of · America, who 
doubtless have the same1 idea. It is 
their job to sell their products-they 
don't make things to store in ware-. 
houses. 

But our job is to be ve-ry vigilant of 
our Parliamentary representatives, that 

they are unwavering and unshakeable 
in their suppo-rt of the national develop
ment of this country and the1 employ
ment of its people by the expansion of 
our manufacturing industries. 

We dare not fail ourselves. If Aus
tralia is allowed, afte.r the war, to be
come the happy hunting-ground · for 
overseas manufacturers then, although 
Australia may have a glorious record 
of war, it will be many long years be
fore this country again reaches the 
height of nationhood even of the pre
sent time. 

I now want to· mention a matter which 
is, at the moment, I admit, inevitable1, 

but highly dangerous, if left unchecked. 
It is the matter of controls, about which 
I had something to say at this time last 
year. 

During the past four yea.rs of war, we 
have learnt some things about the mak
ing of regulations~controls-which 
cannot, by any standards, give any satis
faction., even to the most complacent. 

Too often, regulations have been hur
riedly drafted......:.incompetently drafted
and have even been withdrawn when 
the hurry and incompetence has result
ed in something altogether repugnant, 
even to the usually easy-going- Austra
lian people. 

It seems to me to be quite wrong, de
finitely productive of unnecessary upset 
to the people, and reminiscent of pre
sent-day detestable E·iropean methods, 
to give power to so many people, who, 
by their exercise of it, should never had 
it, since they do not know how to use 
it-power to make and administer the 
kind of regulations under which we now 
live, and move, and have• our being. 

Time was when the elected represen
tatives of the people-Parliament-car
ried out the work for which they were 
elected, and proper consideration was 
given to, and prop,er checks placed on 
the working of regulation-making autho
rities. In these days, the legislature 
probably hears of the regulations at the 
same time and through the same chan
nels as the humblest member of the 
public-through the daily press. Be.
fore the legislature has had any oppor
tunity of dealing with regulations, they 
may have been in operation and admin
istered for months by some over-zealous 
official. 

The position is really worse than I 
have stated, because we have gone be
yond mere Government regulation, and 
now are governed by "Orders," drafted 

10 Commercial Broadcasting, September 9, 1943 

and promulgated by individuals who are 
_in no wise answerable, to the people of 
Australia, and who, in some instances, 
appear to revel in their untrammelled 
and unfettered opportunity to fetter and 
shackle' the people and the business of 
this country. 

The result is that. the community it
self is left to check these regulations 
and orders. The comments of the 
Courts of this State, in recent months, 
is evidence enough of the extra.ordinary 
lengths to which the regulation-making 
bureaucracy will go in giving itself 
power over somebody or something. 
The numbe·r of occasions on which the 
Courts are asked to determine the valid· 
ity of regulations, asked by the com
munity itself, is illustrative' of the de
plorable fact that the function s of Par
liament have passed to the people. It 
is entirely wrong to have the commun
ity always on its toes, on the matter of 
the validity of Government. regulations. 
This would not happen if Parliament 
were able to fulfil its function. F'our 
years of war leave a sorry record of the 
hasty attempts to fill specific or imagin
ed holes in our war effort with regula
tion "plugs," with complete disregard 
ap.parently, of the effects of such regu
lations in any other direction. 

I expect it will be said that if Parlia
ment were to peruse all wartime regula
tions, it would be in pNpetual session, 
and Ministers would be unable to give 
proper attention to the administration 
of their Departments. And there is 
something in such an answer. But it 
is a far cry indeed from a perpetual 
session to practically no session at all, 
as far as regulations and orders are 
concerned, which is almost a perfect 
pattern of totalitarianism, and a com
plete denial of democracy. 

Government by regulat ion- regula
tions of which the community must be 
its own policeman-is easy, so easy as 
to be dreadfully dangerous. It is 
speedy, so· sp,eedy as to result in the 
creation of anomalies a11d absurdities. 

Again, let me emphasise a point al
ready made, so that it will be perfectly 
clear, that I know, and expect, that in
dividuals and businesses must be con
trolled for the purposes of war. That 
should be clear to all of us. 

But what is also becoming clear to 
many of us, and causing us quite1 an 
amount of concern, is the tendency on 
the part of the bureaucracy to stress 
the nece'Ssity for the continuance of con
trols after the war. That is a different 
matter entire1ly. 'Ve wiLl, mos.t as
suredly, require our lives and businesses 
given back to us after the war in the 
name of that freedom for which we have 
fought and for which so many of our 
sons and daughters have suffered and 
died. 

'fhrough the Weston Co. Scott and Bowne 
td have contracted over a long term for 

I. s~ries of m in u te announcemnts for Scott's 
Emulsion on 2CH. 

Elliott and Australian Drug, through 
Transradio, have contracted for direct an
nouncements on 2CH in a campaign fo'r 
A.c.A. Stomach Powder. 

Mum's Pr0 ducts Ltd. is using 2CH for a 
series of direct ":nnouncements for various 
Jines (agency, Vmcent H. Freeth) . 

The War Effort Publicity Board has con
tracted through George Patterson agency 
for a series of sessions and announcements 
tor the Fourth Liberty Loan. 

Klembro Pty. Ltd ., agency Gordon a nd 
Gotch, is using 2CH in a scatter cam paign 
tor Gravose. 

Luna Park (N.S.W.) Ltd., through Marsh 
pty. Ltd., renewed for announcements dur
ing summer months on 2UE. 
Rola Co. (Aust-) Pty. Ltd. (Paton Adver
tising Service P ty. Ltd.) renewed for "Radio 
Newsreel," half-hour Sunday evening. 

'l'WO quarter-hour periods in the 2UW 
women's session--lr>.45 a.m. Monday and 
Friday-hav e been taken by Sydney Snow 
Pty. Ltd., lea.ding Sydney retail house, for 
the presentation of a special musica l pro
gram entitled "Stepping Out in Rhythm." 

Manon Shoes Pt>:. Ltd., Fitzroy', have 
signed a contract with 3XY renewing their 
arrangement for HH>-word announcements 
in the breakfast session for a further 52 
weeks. 

Frank Harvey and Co., radio specialists, 
have taken out a contract with 3XY for a 
further 52 weeks' advertising, using the 
2,30 spot on Sunday afternoons. 

David Jon.es Ltd. (through The Weston 
Co) have renewed their 10-minute break
fast and half- hour sponsorships on 2GB. 
"What's on at David J ones" takes the air 
as usual at 7.10· a.m. from Monday to 
Saturday inclusive, and "Swingtime" will 
be in its usual channel of 5 p .m. on Satur
days. Both contracts are for a further 52 
weeks as from August 17. 

"Workers' Rights Associat ion" (through 
Golct;berg's, Melbourne) have . contracted 
with 2GB- HR, 2WL and 3BA for a series 
of special 15-minute ta lks over 52 weeks. 
Schedule is every Tuesday at 9.45 p.m., and 
the talks will be relayed from 3DB Mel
bourne. 

Whitehall Productions have contracted 
with 2GB for breakfast and evening an
nounoements to publicise their "Minerva" 
Theatre presentations. Contract extends 
over 44 weeks. 

An intensive 10 weeks' campaign of 10(}
word announcements commenced on August 
27, on behalf of war Veterans• Art Union 
No. 5. Stations being used are 2GB, 2HR, 
and 2CA. Both day and evening times are 
being used. Contract through H artford 
Advertising Agency. 

The Myer Emporium Ltd., through P aton 
Advertising, have signed a contract with 
3XY for 50-word announcements dailv fol
lowing t he morning and evening National 
News Service, covering 52 weeks. 

Roseberg ' s ShOe store h ave renf'Wed with 
3XY for a further 52 weeks; direct an 
nouncemnts in t h e morning and afternoon 
shoppers' sessions. 

'.'Music in the Shefte Manner" - a n ew 1')1 
mF111ute presentation, commenced on 3UZ on 

'.iday, September 3, at 9.31. The program 
Wb11I consist of music played at the piano 

Y Mr. Webb. 
The current release of Rockman's Show

~ooms on 2GF Grafton is the excellent fea
~re "We >\'ere Young," presented five 

times weekly, Monday to Friday in the 
Women's session. 

Prairie Melodies featur ed at 7.15 a .m. each 
~1orning sponsored by Bushe!ls Pty. Ltd. for 
r Ue Label Tea, is attracting hE>avy m ail 
rom hill billy fans on 2GN Goulburn. 
h"Senttmental Interlude" is the title R 0sen by Australian cosmetic (Corinne 
2~e Cream) for its half-hour program on 
b every Friday at 9.30 p.m. Compered s: ;Allan Toohey the program comprises 

ntimenta l music, and special _prizes will 

be awarded listeners sending it{ a true-life 
romantic memory preferably associated 
wHh a :m.us.ical number. Account Is 
through Goldberg's. 

The Sheldon Drug Co. Pty. Ltd. are the 
sponsors o·f t he "Star of the Night" at 7.55 
p.m. to 8 p.m. each Sunda.y evening on 2AY 
Albury and 2GN Goulburn immediately fol
lowing the "March of Time" relay from 
Me.Jbourne. 

Matthews Bros. have selected the Columbia 
George Edwards feature "I Live Again" as 
their next release on 3BO B endigo, broad
cast Monday to Thursday at 7.45 p.m.-a 
position on 3BO's schedule which Matthews 
Bros. have occupied for ten years. 

McWhiters Ltd., The Valley, Brisbane, 
have broadcast a series of spot announce-

Leuons from History. 

inadequate 

ments for the mail order department on 
4CA Cairns, 4TO Townsville and 4MK Mac
kay. 

W. E. woods Ltd. (agency, Gotham, Syd
ney) have booked positions for a series of 
spot a nn uncements on the A.W.A. pro
vincial sta.Uons 2AY, 2GN, 2GF, 3BO, 4CA, 
411'0, 4WK and also on 2AD, 4MK and 4BU. 

Stacey and Stacey, of T'ownsville, are the 
sponsors of "Coast Patrol" second series, 
i04 x 15 minutes, broadcast each Tuesday, 
Wednesday and Thursday evenings at 9 
o'clock. 

Another new client on 2GF Grafton is 
Inglis Ltd. (agency, West on Co.) with 3 x 
5 minute se8sions in the evening program 
for Goldenia T"ea-the sessions. to be placed 
at 7.55 t o 8 p.m. on Mondays, Fridays and 
Sundays. 

A Radiola harmony program is now being 
broadcas t each Saturday evening at 9.30 
p .m . over 2UW, being sponsored by A.W .A. 
for th e Fisk Ra.diola. 

coverage 
It was a magnificent gesture, when Raleigh rallied round his 

Queen, and offered his cloak as a duck-hoard. But the results 
were not really satisfactory, because the coverage proved 
inadequate. ".I've spoiled your cloak, Raleigh," said the 
Queen. "Dien et mon droit," replied Raleigh-meaning, 

"My God, and you're right." 

Adequate, coverage is essential, too, in any radio campaign 
• • , and 2KO's blanket coverage over the whole of the 

"Newcastle area assures. success for any advertiser. 

2KO dominates the Newcastle market with 73.5 
per cent. of all listening time. 

In Maitland, more people listen to 2KO than to all 
other stations combined. 

Ask the representative of 2KO to tell you nwre about it. 

the premier station 

NEWCAST 

<< 

L E 
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Ultra-High Frequencies 
The following article was written by M. 

C. Patterson, B.A.Sc., and is reprinted 
from the Canadfan tr.ade paper, "Radio 
Trade-Builder." It gives a c lear explana
tion of the general limitations and advan
tages of high frequency transmissions and 
serves to force home the realisation that 
U.H.F. and F.M. will be the systems of to
morrow. 

It is said of World War I, that the 
outstanding radio development was the 
vacuum tube. The chief feature of radio 
progress in this war may be the exten
sion of the range of radio frequencies 
useful for communication and other pur
poses, through the development of ultra
high frequency technique. It is no 
secret that some of the new "secret 
radio devices" now manufactured in 
Canada make use of the increased fre
quency spectrum and it is apparent 
from editorial comment and articles in 
the technical press, the hastily prepared 
new texts on ultra-high frequency tech
nique, the emphasis placed on ultra-high 
frequency in science courses and the 
vigour with which U.H.F. tubes are 
being developed, that great importance 
is attached to the extending of the fre
quency range over which radio waves 
may be generated and controlled effi
ciently. Our experience, following the 
First Great War, was that the wartime 
research found many peacetime appli
cations and it seems reasonable that 
this should occur again. Possibly the 
extension of the frequency range may 
not have the same influence on post-war 
radio as had the introduction of the 
vacuum tube, but it is likely that it will 
effect the careers of manufacturers, 
dealers and servicemen to the extent 
that it is wise to keep posted on "what's 
cookin'" on the ultra-highs. 

Definition of Ultra-High Frequencies. 
There seems to be no geneI·al agree

ment on the definition of the ultra-high 
frequencies, although it is commonly 
assumed to. refer to those frequencies 
above 40 megacycles (7 .5 meters). This 
frequency is beyond the range of the 
usual all wave radio receiver by about 
10 to 20 megacycles and this, and the 
fact that television and frequency modu
lated stations have been assigned fre
quencies in this vicinity may help the 
reader to locate this frequency in the 
spectrum. 

Small Size of Equipment for Trans
mitters and Receivers 

The element of a transmitting system 
that requires the greatest space is the 
antenna. If this antenna is to be, let 
us say, a half wave length long (the 
popular dipole) its length at tlrn broad
cast band frequency of 1,000 kC. (300 M) 
would be approximately iJOO feet. At 
1,000 megacycles (0.3 meters) it would 
be approximately half a foot. Now, 
during the last two or three years in 
Canada, at least two broadcasting sta
tions have made use of directional an-

-and Post.War Radio 
tennas to increase the signal strength 
in the areas they wish to cover and to 
reduce interference with other stations. 
These antennas of the broadcast fre
quency are necessarily quite large and 
very expensive. The chief limitations 
in design are size and resultant expense. 
At the frequencies mentioned, however, 
a dipole antenna would have a length 
of a mere half foot. 

Small size is an advantage in itself 
but it also permits the use of several 
antennas arranged so that the radiation 
pattern is of the type desired. The turn
stile antenna, the one with the· eye
appeal so prominently displayed on 
radio magazine covers recently would 
be impractical at the lower frequencies. 
For point to point working the energy 
from the transmitter may be concen
trated in a beam by mdng directors and 
reflectors to reduce interference with 
other services and to tremendously in
crease the effective power of the trans
mitter. The tubes used for U.H.F. are 
smaller than those used for the lower 
frequencies and these facts and others 
that will be mentioned later make pos
sible the truly p0rtable "walkie-talkie" 
sets of the armed services. 

The term U.H.F. therefore applies to 
frequencies above these. The upper fre
quency limit is obscure but there is 
promise that we may find it possible 
soon to develop and make commercial 
use of frequencies as high as 3,000 
megacycles (10 centimeters). The 
highest frequencies used commercially 
before the war to any extent were ap
proximately 100 m egacycles. The ex
tension of the radio spectrum to 3,000 
megacycles would therefore represent 
an increase of 30 times, and it is very 
probable that this estimate is very much 
on the low side. 

Interference Reduced 
At these frequencies natural interfer

ence known popularly as static, is al
most non-existent. This is a further 
advantage as far as economy in receiver 
and transmitter design and the porta
bility of equipment is concerned, be
cause equipment may be operated with a 
weakeI· signal and still be well above 
the noise level as far as natural inter
ference is concerned. Man-made int er
ference may seriously interfere with 
reception at these frequencies but f .m. 
promises to overcome this. 

Limitation of Service Range 

The fact that at the very high fre
quencies, transmission can take place 

only over a distance a little greater than 
"line of s.ight," is often thought of as 
a disadvantage of the ultra-high fre. 
quencie·s. This is not necessarily so. In 
fact it may be put to very good advan. 
tage. The application of the ultra-high 
frequencies for local transmission and 
reception in congested areas will tend 
to relieve the congestion on other fre
quencies. These other frequencies can 
then be used for "long hauls" and the 
ultra-high frequencies for the compara· 
tively "short hauls." Then the ad.van· 
tage of the limited range becomes mani· 
fest. Stations located a hundred miles 
or so apart may operate on the same 
frequency without interference, thus in· 
creasing tremendously, the number of 
channels available. Television and fre· 
quency modulation re;iuire a much 
wider band of frequency for a transmit
ter than is the case of broadcasting as 
we know it on th.e broadcast band. This 
of course means that for a band width 
of so many megacycles fewer stations 
may be accommodated of the television 
or frequency modulated type tha.n would 
be the case for amplitude modulated 
transmitt\~rs\ This is so, and would 
tend to nullify the advantage gained 
from the tremendous extension of the 
frequency spectrum through ultra-high 
frequency technique were it not for the 
fact that the transmission distance is 
limited to a little better than "line of 
sight." Moreover, the peculiar proper· 
ties of frequency modulation transmis· 
sion and r eception which result in · the 
stronger stations taking over control of 
the receiver and completely eliminating 
the program from the weaker station, 
makes it very practical to operate sta· 
tions a hundred or so miles apart on 
the same frequency. 

Wide Band Transmission Feasible 

Broadcast transmitters of the ampli· 
tude modulated type require a ba.nd 
width of 10 Kc. The Federal Communi· 
cation Commission allows a television 
station a band width of 6 megacycles. 
This band width is 600 times greater 
than that of a broadcast transmitter. 
Frequency modulated stations also re· 
quire a wide band of frequencies whicl1 
only the U .H.F.'s can provide. Even if 
".spaoe·" were available a:t the ·Jower 
freqwencfes for television tltey would 
be unsuited for wide band transmission 
for other technical reasons. The fact 
that the upper frequency limit of useful 
frequencies is being pushed further and 
further back will provide the "lieben· 
straum" that the inevitable post-war 
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velopment in frequency modulation, 
~:ievision aircraft communications and 

ntroI. and a tremendous extension of 
codiO to public utilities will require. It 
~a a practical certainly then that a 
1~ owledge of the generation, amplifica
~·n 11 propagation, control and behaviour 
1; these "micro waves" should be ac
~uired by engineer, dealer and service-
man. 

Now, U.H.F. technique differs con
siderably fro~ the comparatively low 
frequency metnods to which we are ac
customed. The almo~t infiniteimal 
time taken for an e.Jectron to spring 
from cathode to plate in a tube becomes 
important, the interelectrode capacities 
of some standard tubes become almost 
3 bypass condenser, the length of a 
grid wire from I.F. transformer to grid 
caP may be half wave antenna at t hese 
frequencies. Tuned circuits which ap
pear as coils and variable condensers at 
the lower frequencies may appear as a 
plumber's nightmare, at the U.H.F. 

The field is a fascinating one and of 
such promise that no manufacturer, 
engineer, dealer or serviceman can 
afford not to be well versed on the 
recent development in the U.H.F . fie.Id. 

BENDIGO STATION HAS 
CENTRAL VICTORIAN 
FOLLOWING 

A recent survey of listener ma il at 
3BO Bendigo indicated that this popular 
central Victorian station is attracting 
an audience over a particularly wide 
area. 

A constant and steady flow of letters 
from listeners is received by the station 
for all sessions each day, starting from 
Bushell's Pty. Ltd.'s early morning fea
ture. "Prairie Melodies.". · 

The evening programs are outstanding 
in listene'r interest since practically 
every big time program appears on the 
3BO schedule, and the recent addition 
of "Army on Parade" to th e evening 
features will, no doubt, have many 
friends with servicemen's homes in 
Central Victoria. 

The evening . presentation is in the 
capable hands of Mr. Gerson Krost, the 
daytime is looked after by Mr. Maurice 
Lockie, while t he women's sessions are 
directed by Miss Isabel Poulston--the 
first and lastnamed are Bendigoians, 
While Mr. Lockie hails from Ge,elong. 

Several members of the 3BO staff are 
members of the forces. During the 
recent election the 3BO microphone was 
on service in many points distant from · 
Bendigo to catch the voices of candi
dates. 

. With a policy of a better service to 
hsteners and advertisers, and taking 
advantage of all improvements in pro
gram facilities, 3BO has built a goodwill 
~ith ~n audience throughout central 

1ctoria which is reflected in the many 
exp.re.ss~ons of appreciation constantly 
received. 

Convention Oetober 26th 
The Annual Convention of the Australian Commercial Broadcasting Sta· 

tions will be held in Melbourne again this year, it was learned this week from 
Federation Secretary, Mr. Ray Dooley. 

The Convention will take place at the Hotel Australia, commencing Tues
day, October 26. On the preceeding day, October 25, there will be a meeting 
of the Federal Executive and of the Institutional Advertising Committee in 
Melbourne. 

Convention Issue of "C.B." November 4 

''To Mother With Love" is 
Another Radio Service 

Station 2CH has secured a remarkable 
response from servicemen and women, · 
both in Australia and overseas, to its 
"To Mother with Love.'' session, pre• 
sented during the morning session for 
women every Monday, Vv' ednesday and 
Friday. 

This feature provides a service where
by membe·rs of the armed forces are 
able to send messages, such as birthday 
or Mothers' Day greetings to mothers, 
wives or sweethearts at home. On re
ceipt of a request from a serviceman 
or woman the station contact s the in
tended r ecipient of the message by let
ter with an invitation to listen at the 
time the call will be made on the air. 
The message is broadcast accordingly. 
The calls are interspersed with music 
ap·propriate to the nature of the session. 

Since the feature commenced the 
mail from members of the forces has 
increased w eek by week, and a large 
number of requests for calls t o people 
at home have been redved from New 
Guinea and many from Canada. 

The session is conducted by Meg. 
McSpeerin, organiser of the 2CH vV,o
men's League. 

A.B.C. Has no Monopoly of 
Good Music 

Manton's "Music Magnificent," which 
last May broke ground in commercial 
broadcasting by inaugurating on 3XY a 
complete hour of classical music, won 
wide a t tention and applause for its pre
sentat ion on August 19 of Beethoven's 
Ninth (or Choral) Symphony, performed 
by the Philadelphia Symphony Orches
tra under Leopold S t.owkowsky. 

Manton's wisely present this sessi.on 
devoid of all commercial announcements, 
so that music-lovers enjoy the perform: 
ance in true concert hall atmosphere. 
The session is presented by Norman 
\Vister on Thursdays at 9 p·.m., and an
notations are written by 3XY scripter, 
Lorna Kirwood-Jones. Incidentally, the 
annotations for the Nint h Symphony 
won a tribute from no less an authority 
than Dr . Floyd, whose comment was 
t hat they formed "a genera l sketch of 
the inner meaning and purpose of the 
music- not a bundle of comparatively 
unimpor tant histo.rical fact s ." 

releases 

Relayed 

ROLA 
Radio Newsreel 

for the 

FOURTH successive YEAR · 

SUNDAYS-7.15-7.45 p.m. 

to 2UE SAD SPI SMU 
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WAR WORKERS KEEP IN 
TOUCH THROUGH RADIO 

For the voluntary war workers' ses
sion on 2CH on Tuesday next Madame 
Helene Kirsova, world-famous ballerina 
and one of Australia's foremost workers 
for charity in recent years, will be the 
spe·aker in support of a campaign to 
provide playgrounds in congested areas. 

Many notable women have spoken 
during this session since its introduc
tion on the 2CH programs early in July, 
and the feature is playing an important 
part in keeping Sydney's war workers 
in touch with activities throughout the 
metropolitan area. 

Madame Kirsova, who was star of the 
Monte Carlo Russian Ballet which had 
a successful Australian season some 
years ago, will present a ballet se·ason 
at the Sydney Conscrvatorium, com
mencing on September 18. This will be 
in aid of the playgrounds objective, 
which will thus receive valuable pub
licity through 2CH. 

Other speakers during this session 
recent weeks include Lady Butters, pre
sident of the Y.W.C.A., Miss Kae 
McDowell, president of the N.S.W. 
Net ting Centre, Mrs. Hubert Fairfax, 
general se•cretary of the C.W.A., and 
Miss D. Williams, publicity officer for 
Legacy. 

INJUNCTION APPLICATION 
AGAINST QUIZ KIDS · 

An .interesting aP·Plication came be
fore the Equity Court in Sydney last 
week when Macquarie Broadcasting Ser
vices Pty. Ltd., and Broadcasting Sta
tion 2GB sought an injunction restrain
ing the "Quiz Kids" registering them
selves under that name or taking part 
in performances without the• consent of 
Macquarie. 

By consent the application was stood 
over until Wednesday of this week, 
counsel for the· Quiz Kids giving his 
Honor certain undertakings and stating 
that he would let the court know be>
fore the time set down for the resump
tion · whether his clients were going on 
with the matter or not. 

Another Daytime Feature 
Rhu Pills, through Goldberg's, Mel

bourne, are using 2GB daytime for their 
series of 52 quarter-hours entitled 
"Music in the Air." Time channel is 
3.30 to 3.45 p.m., and the contract com
menced on Septemb<Jr 7. 

"Music in the Air" should make an 
immediate impression on the afternoon 
audience. It features all the favourite, 
lilting waltz numbers with the em
phasis on those haunting and immortal 
Viennese tunes. 

Pll~clu 
FOR ALL 

YOUR 

RECORDING' SUPPLIES 

FACTORY ·SESSION HAS 
BIG FOLLOWING 

A special factory and munition work
ers' program on 2UE, conducted every 
Monday through to Friday at 2 p.m. by 
Mrs. "Sally" Harten, now commands a 
large daytime audiences. 

The station has received letters from 
nearly 200· factories expressing appre
ciation of the programs which mainly 
comprise• the broadcasting of musical 
requests from munitioneers. 

Mrs. Harten, as compere, also gives 
talks on "human relations," and is. head 
of a strong committee of 200 girl fac
tory workers who have "adopted" one• 
of Sydney's best known military hospi
tals. The girls visit the hospital at 
least once a mo.nth and provide com
forts for the inmates. 

Sport Cover 
As part of their sporting coverage on 

austerity Saturday, 2UW Sydney broad
cast a detailed description of the inter
national tennis. at the White City, under 
the sponsorship of Slazenger (Aust.) 
Pty. Ltd. 
This tennis service was supplemented 

by a running commentary on the Rugby 
League grand final match, in addition 
to which, all other important sporting 
results we•re broadcast as they were an
nounced from the news room of the 
"Daily Mirror." 2UVir thus were able 
to give their Saturday afternoon audi
ence a complete picture of all the prill
cjpal 11ports in Sydney on what was one 
Of Sydney's greatest sporting days for 
some years. 

At night, to · complete the picture, 
the·re was a special broadcast descrip
tion of the Patrick-Bennell fight from 
the Sydney Stadium. 

Victorian Agents' Plans to 
Assist Patriotic Bodies Most 
Successful 

As previously reported in " C.B.", 
arrangements were completed by the 
Accredited Advertising Agents' Ass ocia
tion of Victoria for members to take 
over specified campaigns and to act in 
an honorary capacity. These campaigns 
are associated with patriotic and charit
able appeals conducted by the Lord 
Mayor only. 

Various agencies have been appointed 
for specific appeals, and the plan is 
operating most successfully. 

R ecord contributions have been r e
ce-ived in c-onnection with the Chinese 
Famine Relief Appeals, Allies Day Ap
peal and Navy Day Appeal, the work 
being carried out by the following agen
cies respectively : N. V. Nixon Pty. Ltd., 
Goldberg Advertising Pty. Ltd. and K. 
M. Campbell. 

A. m. ClU 8 B P~:~10. 
16 CLARENCE ST. SYDNEY 

TELEPHONE ·BH08 

14 CommerciaJ Broadcasting, Se.ptember 9, 1943 

GRACE BROS. SOLD ON 
DAYTIME RADIO 

Grace Bros.' sessions on 2GB, Which 
are handled by Mr. Ellis Price, haye 
been renewed for a furthe.r 52 weeks 
There will be no alteration to the no~ 
well-established daytime chanm;ls bein~ 
used, and the following is the scheduJ~ 
of features and the broadcasting tirn.e. 
table:-9-. 30-9.45 a .m., "The Prince of 
Storytellers," EHis Price, Mon., Tues 
Wied. and Thursday; 9.30-9 .45 a .m., "Se~'. 
sion for the Older Folks," Friday ; 2-2.15 
p.m., "Chasing Y·our Troubles Away," 
Mon., Tues., Wed. and Thurs. ; 6.15-6.30 
p.m., "Chasing Your Troubles Away," 
Sunday. 

These features have built for them. 
selves a dese·rving listening habit 
amongst radio o·wners. 

B.G.E. Using Second Release of 
"The Toast is England" 

As a result of persistent requests from 
the public, "The Toast is England" 
broadcasts have returned for a limited 
season on all Macquarie Network Sta. 
tions, plus 3SR, 4BU, 4GR, 4HO, 4TO. 
The first of the series toolc the air on 
Sunday, Se'ptember 5, and a s was the 
case some two years ago, British Gen~ 
ral Electric Co. are the sponsors. 

'I'he scripts were written during the 
great blitz of 1941, and the splendour 
of their narrative Hnd the rich t radi
tions and loyalty they represent, bring 
a cavalcade of glorious, stirring melo
dies and reminiscences of the Mother
land. 

On most stations the time. channel is 
the recently vacated "Quiz Kids" time-
7.15-7.45 .p.m . Sunday, but in a few in· 
stances the days and times vary. 

---------
Nine o'Clock Stories Create 
New Interest 

MacRoberts.on 's "Nine o'Clock Stories" 
broadcast from 2UE every Tuesday, 
Wednesday, Thursday and Friday at 9 
p.m. have already created a new field 
in night time entertainment. 

Phone calls logged at 2UE suggest 
that the session has a large listening 
audience. 

Each story is complet e in it self, and 
the series comprises many of the world's 
most -outstanding yarns. 

Stories were brilliantly read by Peter 
Finch, while commercials are the work 
of T'ony Macl<' adyen. 

To permit broadcast over a chain of 
stations and under MacRobertson's 
sponsorship each story is r ecorded at 
2UE before broadcast. 

Presto Sapphire Cutting Stylii 
Presto Steel Cutting Needles 
Presto Red Transcription Needles 
Presto 78 and 33 Turntables 
Presto Recording Machines 

BIG CAST FOR NEW 
G.E. SHOW . .. 

F nowing the conclusion of The 
~I of Pezores," their latest program 

pea~UW Sydney, E. c. De Witt and Co. 
0~/sia) Pty. Ltd., last . week arranged 
~ith 2UW for the r etent10n of their 7.45 

time. channel Monday to '\Vednes
~·Ill· and for the presentation of a new 
ay,rge Edwards' production "The Con-Geo . . ,, 
•enient M.arnage. . 

' "The Convenient Marriage" is a dra
uiatisation of Georgette Heyer's famous 
novel of the same name. 

It has been produced by one of the 
largest casts ever asse~ble~ for ~ 
G orge Edwards ·production-in add1-
t' en to which Mr. Edwards himself will 
\~y five roles. Included in the cast are 
~ell Stirling, Lou Vernon, E'ric Scott, 
Wlarren Barry, Lorua Bingham, Lloyd 
Berrell, Michael Willoughby: Lyndall 
Barbour, Winifred Green, Ha zel Hol
lander, Marion Johnf', Babs Mayhew and 
Jean Robertson. 

Victorian War Effort Publicity 
Board Elected for 1943-1944 

The present War Effort Publicity 
Board for Victoria was re-el€cted at the 
aunual meeting of the Accredited Adver
tising Agents' Association of Victo1;ia, 
members being as follows :-Messrs. W . 
R. McFerran (chairman) , D. J . Riddle, 
J. c. Mackay, P . R. Clark. 

Nell Stirling Plays Title Role in 
Campbell's New Feature 

Described by George Edwards himself 
as one of the most delightful se-rials he 
has so far prod·uced, "The Lady" has 
been chosen by W. W. Campbell and 
Co. Ltd. to follow the conclusion of "Mr. 
Thunder" in their 8.30 p.m. time chan
nel each Monday, Tuesday and Wedne.s
day over 2UW Sydney. 

" The Lady,,' ' an 01•iginal script by 
Miss Lorna Bingram, has a completely 
modern setting. It is the story of a 
loveable girl, reared in the slums, who 
becomes the object of an idealist's ex
periment-she becomes a "lady" ; and 
the radio play is the story what followed. 

Yl'he cast, headed by Nell S.tidin,g, 
who plays the title role, includes 
Marion Johns, Michael Willoughby, 
Richard Parry, Owen Ainley, Eric Scott, 
Warren Barry, Ha.zel Hollander, Lorna 
Bingham, Lloyd Berrell . Lyndall Bar
bour and Lou Vernon, while George E'.d
wards plays six roles. 

Charlie Chan in the F.C. 
Early evening feature, "Charlie Chan," 

was found so· popular on 2CA in the 
Federal Capital T erritory, that the sta
tion has arranged to broadcast a second 
series with the methodical, "proverb"
ial Chinese detective as the central 
figure. The new serial comprising 130 
Quarter-hour episodes, commenced on 
Monday, Septembe·r 6 ; time-channel is 
5.30-5.45 p .. m. from Monday to Saturday 
inclusive, and the serial will run for ap
Droximately 22 weeks. 

SPONSOR DOUBLES-UP 
Two Half-hours for "His Song" 

"His Song" has been such a success 
that the sponsor, Payne's Bon Marche, 
has decided to use the ha lf-hour show 
twice weekly over 3UZ ins tead of once, 
as from September 8. 

This show, so sympathetically handl
ed by Gil Charlesworth-himself an ex
service man-gives members of the 
force's a chance to send a message to 
their people at home, and to choose 
their own musical number. T housands 
of songs have been played and messages 
given, including messages from prison 
camps, ships in the Atlantic, airmen , 
allied soldiers and members of the Aus
tralian forces. As from September 8 it 
will be broadcast over 3UZ at 9.15 each 
Tuesday a nd Wednesday. 

"The Minstrel Show" Comes to 
Sydney for Murdoch's 

Under the sponsorship of Murdoch's, 
"The Minst rel Show," commenced from 
2UE last Tuesday, and is right up to the 
standard of M'urdoch's presentati.ons. 

"The Minstrel Show" has been one of 
the most popular features in Melbourne 
radio for many years, but has not pre
viously been broadcast in Sydney. It 
consists of nigger minstrel and spiritual 
type of n umbers sung by a company 
which can hold its own with anything 
in the world. Between the musical 
numbers there is excellent patter, in 
which black-faced comedian "Bones" is 
the star. It is expected that "Bones" 
and this minstrel company will become 
institutions in Sydney radio, in the same 
way as they have done on the Melbourne 
radio-. 

Arrangements for the ·broadcasting of 
"The Minstrel Show" in Sydney were 
made by the Paton Advertising Se·rvice, 
which handles the Murdoch's account. 

CONSERVATION OF 
MATERIALS IS ALL 
IMPORTANT 

An announcem en t elsewhere in this 
issue inserted by the distributors of 
Audex r ecording discs calling for the 
return of metal disc containers empha
sises once again the need for every de
partment of every organisation in broad
casting to keep flying the spirit of help
ful co-operation. 

Mater ials of all kinds are in short 
supply compared, with pre-war days, 
while some items a re absolutely unpro
curable. It therefore behoves everyone 
in the industry to do his or her best to 
conserve materials. Don't waste any
thing. Don't put material away under 
count ers where it will wast e· in idleness 
if it is possible that it can be used again 
by the firm or organisation which sup-
plied it. · 

In the case of the Audex disc contain
ers the m aterial used in their manufac
ture is these days needed for more vital 
war production , and even if the raw 
material was available for the. manufac
ture of new "tins" of this kind, their 
cost would be prohibitive or would have 
to be passed on to the consumer of the. 
discs. So do the logical thing-co
operate-return the empty tins. 

It is understood that a very large 
number o.f empty metal containers are 
now in the hands of many recording 
houses, and s ince t he containers are 
metal, there is no prospect of any re
placement s being obtained. It is the 
earnest wish of the Audex manufac
turers to obtain possessi.on of all empty 
Audex containers a s quickly as possible-. 
Recording engineers and all users of 
Audex blanks ar e requested to check up 
the position a s early as possible. 

A pr ompt return of empty con tainers 
a t all t imes means a better service can 
be maintained to all parts of Australia . 

SONS of the SEA 
(Produced with the Co-operation of the ,Australian Naval Board) 

• 
IS Amongst others this 

iust another nation wide 

production from 
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~PERSONALS \I 
Mr. Roy Stanley, secretary of the Austra

lian National Advertisers' Association, who 
was seriously injured in a street accident 
some weeks ago, is back again at his office 
and can hobble around with the aid of a 
stick. 

Miss Sigrid Quist, who has been manag
ing the Australian Copyright Control 
Agency in Sydney for the past eight or nine 
months, has received the inevitable call- up 
for more important wa r duties and on a 
full-time basis, and has therefore relin
quished the A.C.C. agency. 

School holidays keep many radio execu
tives very busy indeed. During the week, 
Lorraine Russell of 3UZ was seen dining 
out with five children-but in view of 
everything we suspect that she was doing 
a fairy-godmother act. 

William Cook, the genial and popular 
"genra l" knowledge in 3U Z 's .Battle of the 
Sexes, is going on a well-deserved holiday. 
·where he is going is somethin g of a m ys
tery, but he was heard asking at a 
chemist's shop for something to prevent 
sea sickness. 

Mic·hael Noonan, formerly of the 2UE copy 
department, was a visitor to Sydney last 
week. Norman now holds the rank of lieu
tenant in the A.I.F. 

Charles Fletcher, 2GB sales and service 
manager, is feeling very pleased with him~ 
self these days. Since 9.dding the acting 
managership of 2CA to his duties, business 
for that station has gone ahead by leaps 
and bounds, and much credit for this is due 
to his energetic stewardFhip. He has just 
returned from a hectic three-day business 
trip to his new charge. 

Visitor to Sydney last week was Mr. J. 
A. Kerr, proprietor manager of 2BE Bega. 
Mr. Kerr reports ·very satisfactory pro
gress being made by the station recently 
and particularly since the increase of power 
from 10() to 2·00 watts w a s granted about 12 
months ago. 

Mr. Bernie Stapleton, general manager of 
2SM, made a dash down to Melbourne this 
week carrying a mysterious air about him. 
It was one of those 48 hours affairs. 

Sid Kemp, "Argus" Network manager, 
spent a few days in Canberra last week. 

Frank ROwan who is responsible for so 
m a n y excellent scripts in M elbou rne, and who 
is doing a grand job of work at Leyshon's, 
h as just returned from Tasmania where he 
spent a much earned holiday ski-ing and 
golfing. 

Ron Haig Muir, of the R.A.A.F., and 
formerly of 2WG Wagga fame, called into 
"C.B.'s" Melbourne office last week. Muir 
has just arrived from Port Moresbv where 
he has b een for quite a Ieng t ime, he looks 
very well and fit and was anxious to hear 
a ll the radio gossip; he ex pects to b e st~ 
tioned in Victoria for a while. He told us 
how he took Reg Cross of 4BR out for a 
chop in Brisbane. Reg was due on the air 
and finished up by dashing to 4BK with a 
chop in one hand and bread in the other. 
These times certainly become difficult for 
a studio manager. 

Bill Dobson, aged 17 years and two 
months, who is an enthusia stic member of 
the A.T,C., is the latest r ec ruit to 3UL, the 
voice " in t he mids t of the mountains" of 
Centra l Gippsland. H eard Bill developing 
his humour in 3UL's brea kfast session the 
other morning, and his whimsi cal patter 
ran something like this: "You know listen
~rs I am. only new to Warragul, and hav
mg nothmg to do yesterday strolled into 
the cemetery to study the tombstones ... 
an inscription on one comparatively new 
grave read as follows: "l'his b ody lies in 
earth's possession; an erstw·hiJe announcer 
in the breakfast session.' " 

Mr. c. T. Sproule, a dvertising manager 
of 2CH and A.\~'.A . broadcasting de
partn1 ent, is the late~t Sydney broadcast
ing executive to suce u n1b t o sickness, and 
i t w a s learned this w eek that he had been 
laid low with one of the winter "wog·s'" 
which would keep him away from his o ffice 
for a week or two. 

Ru Pullan, scripter at 3AW, is very happy 
as his "Doctor's Case Book" has been sold 
in New Zealand. 

A new member to 3A'iV staff, Roma 
Freedman, will spend h er time writing for 
the children's session. Roma is a capable 
lass w ho ha.s done quit e a good bit of free 
lance/ work. 

3KZ publicity officer , Frank Allen, has 
joined the sick list, w h ich is unusual for 
him, and we will certainly loolc forward to 
seeing him on deck again . 

"Adelyn" sponsor, Bill Kerton, is .very 
proud, as another factory for "Adelyn" is 
to be opened shortly. The new factory is 
to be very modern, b u ilt out of a picture 
theatre at Wonthagii. Aft er alteration and 
dressing up as "Adely n " k n ow how to dress 
their factories there should be an opening 
in a bout a month's t im e. Radio certainly 
mus t be doing a g ood job in selling t h e 
goods, as this is now the fourth ·fac tory t o 
be m a king "Adelyn" frock s. · 

Diana Phillips, until recently well known 
to 6ML listeners a s "Diana," is now in M el-
bourne, holding down a job as scripter with 
3XY, and taking part in several of th<> sta
tion' s live artist features, including "What 
Would You have Done?" and Laco·nia 
Blankets, Novelty Quiz a n d "Radio News
reel." That her Westralian friends hav e 
not forgotten her is ev ident from a parce l 
receiv ed last weelc from a listener, who 
vvho gave expre~sion to her oninion of Mel 
bourne's climate by enclosing a sec tion 
of hand knitted woollens. 

Some lit tle time a go we were endeavour
ing to discover the chris tian n a me of one, 
who by her kindness and willingness· to help 
all interstate managers of con1merrial broa d
casting stations, has made herself quite a 
personality behind the Federation. For t h e 
enligh tenment of th<)Se who would likr> to 
know , "C.B." rep. has solv ed the mystery 
-her name is Stella Morgan. 

Grocers Still Banking on 
Daytime Radio 

The 9.30 a.m. drama channel establish
ed on 2UW Sydney by S. R. Buttle 
Pty. Ltd. is to· continue without inter· 
ruption under the same• sponsorship. 

Many outstanding dramatic serials 
have been presented by S. R. Buttle 
Pty. Ltd. in this period over the past 
few ye·ars, and arrangements were made 
last week whereby one of George Ed· 
wards notable shows, "The Woman 
Without a Name," followed on, without 
interruption, after the conclusion of 
" W est of Cornwall." 

"The Woman W'ithout a Name" is an 
adaption of Wilkie Collins' famous 
novel, "No Names." 

3UL 
FOR 

~ENTRAL 
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ENGAGED 

The reason for that aura of radian t hao
p iness which has b een surrounding- "I<:a.y" 
of 3KZ for some weeks, was revealed w hen 
sh e announced her engagement to J ack C. 
Davidson, only son of Mr. and Mrs . Grover 
C. Davidson, Ay les ford . Place, Lexin gt on , 
Kentucky, U .S.A. K a y is " '.Vinnie" of 
" Ag and W in n ie," t he famous comedy team 
in "Women in Uniform," w hich she com~ 
peres. 

Australia ASKS for your money 
- . an enemy would TAKE it. 
Every War Savings Certificate 
and £10 National Savings Bond 
helps to keep you free. 
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27 HOURS 
of sponsored 
features -

make up 2UW's night schedule between 6 p.m. and 

10.30 p.m. weekly. .• And there's still room for 

your appropriation in the greatest feature line-up in 

Australian broadcasting. 

There's no doubt about the audience . . . everybody knows 

Most People listen lo Z UW 
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