
I PERSONALS I 
Mr. O. F. Min gay, who is expected 

shortly to arrive back in Aust ralia after 
spending nearly 12 months in Washington, 
has been elevated to the new grade of 
Senior Member of the Institute of Radio 
Engineers (U.S.A.), according to advices 
received from America this week. Mr. 
Mingay will not be aware of the advanc0-
ment until he actually reaches Australia. 

Mrs. Stelzer, founder of the 2GB Happi
ness Club, was entertained at Prince's in 
S ydney on Monday this week by group 
leaders of the many branches of the club 
throughout the metropolitan and Newcastl<> 
areas. Occasion was to celebrate Mrs. 
Stelzer's birthday. 

Jack Dav~y, inimitable compere, producer,_ 
comedian of Australian radio, has accepted· 
a position with the American Reel Cross, 
in which his services as an entertainer will 
be fully availed of for the troops in for
ward fighting areas. Although he has 
joined the American R e el Cross, that does 
not mean that he will he ent ertaining only 
Americans, for in his new cap acity he w ill 
be entert aining Aussies too in places w here 
he will have to go. 

Sydney rep. for 3XY, Mr. J()hn B·arnes, 
fondl y known amongst his friends as the 
"hu1nan dynamo," entertained several pals 
in the advertising fraternity at the Went
worth Hotel one day this w eek. Occasion 
was in the nature of a December g'"t
together to exchange b est wishes. 

Mr. Lionel Shave, of the George Patter
s on agency, him.self a handy wielder of the 
brush and pallet, is in his element these 
clays. Reason is the George Patterson Reel 
Cross centre's eochibiti0n of paintings now 
being held in the basement of A.W.A. 
Building. Many hundreds of pounds' 
worth of paintings b y famous Australian 
artists have been donated fo r the exhibi
tion, a nd a brisk sale of good works is re
warding the efforts of the org·anisers. 
Shave has at least one work in oils in the 
exhibition. 

Mr. L . R. Hood, 2UE sales manager, h as· 
returned to Sydney after a hurried business 
trip to Melbourne. 

W. (Bill) Moloney, w ho conducts the 
2UE "Happy Go Lucky" hour every Mon
day to Friday at 5.15 p .m., is now also 
heard night announc ing Tuesdays. 

Recent v isitor to Syclnev was Rupert 
Fitts, of the V.B.N. Drifted in like a 
wraith of smoke and as quietly disappear
ed s outh again . Never was the popula r 
R upert more .mysterious about h is moves. 
Well, it never does do to l"t t he right hand 
know what the left is doing ! 

Mr. Frank Moody, aclYertising manager 
for N.S.W. of Vacuum Oil Co. Pty. Ltd., 
has b een appointed associate liaison office·r 
t o Mr. Charles K. Gamble for the Anzac 
division of the British \ Var Relief Societ'' 
.in U .S.A. 

Mr. Clif Paray, manag·er of 3CV M a n ·
boroug h , Vic ., and Mrs. Paray, h ave been 
spending a couple of w eeks in S ydney 
"seein' the sights." Mr. Paray is also tak
ing the opportunity of resting his foot 
"·hich was fractured a couple of months 
ago. He's not a bit embarrassed in hav
ing- to h obble about on a stick; says it's 
the fas hion anyway in S y dney these clays! 
It did not stop the Parav's doing· a spot 
of entertaining in their suite at the A us
tralia Hotel. 

There' s nothing like h a \' ing faith in your 
own 1nedium-and it's inen. A stron g ex
ample is found in the large number of the 
broadcas ting fraternity who dwell upon 
selections given out by Clif Cary of 2UE 
Saturday mornings. 

w hich sp<,nsors "Get Rhy thm in your l<'eet" 
on Sunday nights at 6.30 from 2KY, is in 
Lewisham Private H ospital for an opera
tion. During his absence, his sister, 
Glady, will continue to arrange his program 
for their popular dance session, the s pon
sorship of which wa:s recently renewed for 
a f tirther 12 months . · 

Stan Thomas, 3XY sales chief, is out and 
about again aft e r his hospital term. 

Jo-hn Taylor, 3A\V's p opular manager, is 
in Melbourne on a spot of leave, and whilst 
there is combining a mass of businoos w ith 
a dash of pleasure. As he now wears a 
crow n on both shoulders the 3A W staff no 
1onger refer to him as .J.'l'.'., but a s " the 
Major." 

In Melbourne last week we saw A. Camp
bell Jones. Also Mr. Randal White, who 
only stayed a moment on his way through 
to Sydney. 

3AW director, David Syme, has been in 
hospital for the last few weeks, ·but we 
hope see him back on the job by Xmas. 
The hospital reports that he is doing quite 
well. 

HS.ally," 3XY's morning announcer, has 
returned to the air after three months of 
illness. 

3KZ salesman, Carol Rose, is a fis h erman 
to some account since he recently caught 
t he biggest garfish h e has ever seen-or 
that anyone else has ever heard about! 

Raymond Chapman, 3XY chie f announcer 
is back on the job again after a fortnig·ht's 
leave. Holiday at Lorn e include hiking 
to the extent of 70 miles-one way of get
ting over petrol s h ortage. 

Pat Bennet, secretary to 3AW's manager, 
Hector Harris, has recently announced her 
engagement and the big event is scheduled 
for the near future. 

3UZ sales manager, Sid Baum.e, has 
bought a· new hat-for clays of austerity it 
really is a good h at. Hats certa inly come 
and go, but this one has really caused com
ment. We are afraid that a little influence 
must have been brought to bear to get i t . 

3XY artists and executives turned out in 
force at the forma l presentation to the 
McLeacl Repatriation Sanatorium of a 
shelter shed donated b y the 3XY Serv ice 
Leag·ue. Cost of t h e s helter was £80, and 
on the clay of presentation patients were 
given a concert by the orchestra and 
artists of 3XY "Saluta the S en ·ices com
pany. They wer~ treated with chocolat es 
a nd eigarettes, and t he Leag ue took 
enough Christmas cairns to supply the 
whole institution. 

Fred Tupper, of 3AW fame, is in Mel
bourne, and whilst here is keeping h is 
han d in by h andling t he Saturday night 
program whic h for many years in pre- war 
d ays he %ealously conducted. Freel h as 
lost none of his old finesse. 

N ow we know w h y Clif Mackay h as b een 
carrying screeds of architectura·I p lans in 
h is pocket. There was q uite a s tir at the 
top of Collins Street the other clay when 
Paton's moved bag and baggage further 
clown the street. In fact, for quite a mo
ment or two traffic w as held up. Ad. desks 
scrints, records, etc., packed the, path and 
r oad. New locale of the agency is 98 Col-
lins Street, Melbourne. · 

Latest mail from · overseas reveals that 
former noted actor and 2UE announcer, 
P ilot Officer Ron Morse, was ser v ing with 
Coa s t a l Command. 

Recently on final leave before going to a 
battle station was Mike Noonan, former 
member of the 2UE copy department. Mike 
holds the rank of Lieutenant in the A .I.F. 
He graduated from the ranks. 

R a dio 2UE sales manager, Mr. Leslie 
Hood, has returned to S ydney a fter att end
ing several business conferences in M el
bourne. 

Most excited member of the 2UE staff in 
m any months was w ell k nown p ian iste, 
Flo Paton, when it was a nnounced sh e h a d 
been chosen as accompanist to Gladys Mon
crieff, who is making a. tour of 11orthern 
a n d N e w Guinea battle stations . F lo 
P a ton is - frequently heard from 2UE, two 

It will b e learned with r egret t hat Mr. sessions in which she is featured be·ing t he 
Bill Lascotte,. principa l of t he Lascotte Diggers' Show a nd the Listeners Get-
Dance Studio of George S treet , S y dney, TIJ-gether. 
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OCTOBER LICENCE FIGUREs 
NEW SOUTH WALES 

New issues 
Renewals .. 
Cancellations 
Monthly total 
Nett increase 
Population ratio . 

1942 
4,549 

39,316 
270 

507,842 
4,27B 
18.06 

1943 
5,385 

39,345 
4,520 

535, 703 
x 865 
18.96 

3.120 
31,503 

VICTORIA 
3,480 

30,998 
1,281 

372, 416 
2,199 
19 26 

New issues .. 
Renewals .... 
Cancellations 
Monthly tota l 
Nett increase 
Population ratio . 

2, 975 (l· ' 
381, 662 (15 91 · 

X145 (' ' 
19.55 Xfi"' 

QUEENSLAND 
New issues 1,224 1,495 (76) 
Renewals 14,111 14,247 (18:i. 
Cancellations 1,351 1,088 (j:~. 
Monthly total 171,620 '1.74, 772 (3,1911 , 
Nett increase -127 x407 (x.:, 
Population ratio 16.55 16,85 

SOUTH AUSTRALIA 

New issues 1,326 1,065 (17~ ' 
Renewals 9,684 9,510 (57•' 
Cancel~ations 617 1 ,500 (13~' 
Monthly total 139,291 142,538 (9,1•~· 
Nett increase 709 -435 (>-36) 
Population ratio 22.85 23 53 

WESTERN AUSTRAL lA 
New issues .. 1,253 622 
Renewals .. 7,121 7,110 
ca.ncella tions 500 1,264 
Monthly tota l 92, 620 95,001 
Nett increase 753 642 
Population ratio 19. 75 20.33 

TASMANIA 
New issties 43!=; 322 (57' 
Renewals 3,202 3,340 (12:, 
Cancellations 278 2(•5 (11 , 
Monthly total 47, 170 47,692 (2,250) 
Nett increase lii5 x27 (x40' 
Population r a tio 19. ?fl 19.77 

COMMONWEAL TH 
New issues .. 
Renewa ls .. .. 
Cancellations 
Mo'nthly total 
Nett increase 
Population ratio . 

12,265 12,009 (1,04; ' 
104,432 105,055 (4,03o' 

4,297 11,642 (5061 
l, 3~0,959 1,377, 368 (53,3I S1 

7,968 x367 (x541' 
18.74 19.32 

E. W. campbe ll, Sydney journalist, ""' 
been selected to conduct the " Voice of th· 
People" session s from 2UE In p la ce of th• 
original co-mmentator, Adam Ogston, "h' 
h as enlisted in the R.A.A.F. The "Voic· 
of the People" progr a ms deal with curren· 
affairs a n d a re broadcast e.very Sunday at 
6 p.m. and every \ Veclnescl_ay a t 7.20 p.m. 
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WE DON'T KNOW* 
but 

of 

we have reason to believe 

following the 

that 

advertisers 

that 

tell will 

100% 

you 

RADIO from results 

PROFITABLE. 

2UE are 

u 
E 

Aloha Caba,ret 
Alpha Labo,rator,ies 
Amalg·amated Business 

College 
Apollo Therapeutic Salon 
Wm. Arnott Pty. Ltd. 
Ashley's 
Assciciated Newspapers 

Ltd. 
Australamb Pty. 
Austral American 

Production•s 
Australian Comforts 

Fund 
Australian Cosmetics 

Pty. Ltd. 
Australian Health 

Services 
Australian National 

Service Le,ague 
Australian Red Cross 
A'ustralian Rul.es 

Football 

Vic Bailey 
Beach Court 
Beare & Ley Pty. Ltd. 
Bebarfalds Ltd. 
Best & Ge'e Pty. Ltd. 
Biber Furs Pty. Ltd. 
G. F. Birks 
Black Lance Ltd. 
Bonnington & Co. Ltd. 

Bo,n Manufacturing C,o. 
Pty. Ltd. 

Bon Marche Ltd. 
British General Electric 

Co,, Pty. Ltd. 
British Israel World 

Fede,ration 
Buckinghams Ltd. 
Bureau of National 

Affairs 
Bushells Ltd. 

Cere·al Foods (N.S.W.) 
Pty. Ltd. 

W. Cllowne 
Clements Tonic 
C!iffo,rd Love & Co. 

Ltd. 
Clinton Williams Pty. 

Ltd. 
Colgate-Palmolive 

Pty. Ltd. 

"Daily Mirror" 
Dalmore Preserving 

Co. Ltd. 
Department of 

Information 
Diesel Engineering 

Co·llege 
Walt Disney (Aust.) 

Pty. Ltd. 
Douglas Drug Co. Ltd. 
w. c. Douglass Pty. Ltd. 
Dunlop Rubbe·r (Aust.) 

Pty. Ltd. 

Eastmans Pty. Ltd. 
Elliotts & Australian 

Drug Co. 

Farley (Aust.) Ltd. 
Fassett & Jo-hnson Ltd. 
Fishe·r & Co. Ltd. 
Foley Bros. Pty. Ltd. 
Ford Pills 
Forhans Dental Cream 
Fostars Shoes Pty. Ltd. 
Fox Film Corp. (Aust.) 

Pty; Ltd. 
Reg Fox 
Mark Foy's Ltd. 

J. A. D. Gibson & Co. 
Ltd. 

Goldman & Co. 
Goodlands Pty. Ltd. 
Goodwood's Furnitu~e 

· Store 
Gowing Bros. Ltd. 
Grace Bros. Pty. Ltd. 
Greater Union Theatres 

Ltd. 
Green Tree Tea Rooms 
E. Griffiths Hughes Ltd. 

Hallams Ltd. 
Anthony Horde·rn & 

Sons Ltd. 
A. A. Hart 
Hoyts Th•eatres Ltd. 

Imperial Cllemi.ca~ 
Industries of 
Australia and New 
Zealand Ltd. 

l,nglis Pty. Ltd. 

Jantzen (Aust.) Ltd. 
H. Jones & Co. (Sydney) 

Pty. Ltd. 
June Millinery 

King Ge-e Clothing 
Co. Ltd. 

Kings Cross Newsreel 
Theatr-ette 

Klembro Pty. Ltd. 
Kolynos Inc. 

Lanes Pty. Ltd. 
Harry Landis 
Laxette Manufacturing 

Co. 
Lever Bros Pty. Ltd. 
Liberal L ,ending Library 
Life Savers (Aust.) Ltd. 
c. T. Lorenz Optical 

Service 
J . . R. Love & Co. Ltd. 
Luna Park (N .S.W.) Ltd. 

McCarthy Phillips Pty. 
Ltd. 

Mac-Ray Clinic 

MaoRobe.-tson's 
E . Maroney 
Mauri B ·ros. & 

Thompson Ltd. 
Maws·on's School of 

Dancing 
Maxam Cheese 

Products Ltd. 
H. Mayer 
Medical Aid to Russia 
Metro Goldwyn 

Mayer Ltd. 
Milk Board 
Geo. T. Mill er 
Mode-rne Knitwear Co. 
c. Morrison 
Murdoch's Ltd. 

National Brush Co. 
Nestle & Anglo Swiss 

Condensed Milk Co. 
(Aust.) Pty. Ltd. 

Newsletter 
N.S.W . Dancing Club 
Newtown Business 

College 
Nicholas Pty. Ltd. 

Adam Ogston 
Olympic Spark Plugs 

Pty. Ltd. 

F. J. Palmer & Son Ltd . 
Paradance Dance 

Circuit 
Penfolds Wines Pty. Ltd. 
Pepsodent Co. (Aust.) 

Pty. Ltd. 
Pioneer Book Shop 
Pharmacos Co. 
Police Boys' Club 
Popsy Products 

Consolidated 
Port Jackson., & Manly 

S.S. Co. Ltd. 
Prince Edward Theatre 
Pyrmont Firewood 

Supply 
Radio Corporation 

Pty. Ltd. 

Reynolds Bros. 
Rhu Pills Ltd. 
Rola Co. (Aust.) Ltd. 
Royal Art Furnishing 

Pty. Ltd. 
Rural Bank of New 

South Wales 
June Russell 

Sales Affiliated (Aust.) 
Pty. Ltd. 

Salmond & Spraggon 
(Aust.) Pty. Ltd. 

Sargents Ltd . . 
Savoy 1'heatre 
Segars Danc-e Studios 
Ernest H. Shaw 
Spee do 
E. s. Spooner 
Spruso Co. 
Standard"· TeohnicaJ 

Training Service 
Ste,ele's Spring 

Mattress CQ. 
Strol1ers Dance 
Suttons Pty. Ltd. 
Sydney County Council 

Thermo Ray 
Bernard Thompson 
Tivoli Circuit of 

Australia Ltd. 
Tomkins Enfield 

Nurseries 
Tr·aders Pty Ltd. 
Truth & Sportsman L~d. 
Twin Soda Labo•rator1es 

United Artists (A/ sia) 
Pty. Ltd. 

Ve Toy Biscuits Pty. 
Vincent Chemical Co. 

War Veterans Art Union 
E. Way & Co. Ltd. 
Whitehall Productions 

Ltd. 
Wirth Bros. Pty. Ltd. 
W. E . Woods Ltd. 
World Agencies 

Yoo must know 
ring them 

2UE. In 
not 
RADIO 

some of these 
and ask about 
other words · 

people, so 
RESULTS 

why 
from 

• • 

*MAKE YOUR OWN SURVEY 
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NEW YEAR RESOLUTION 

Broadcasting for Better 
Australia with 

Each New Year brings with it a 
sense of hope in which we try to see 
the shape of things to come. We 
make our good resolutions and decide 
to do things better than we have done 
them before; we wish each other 
prosperity and goodwill. 

But this New Year has a special 
significance. It might bring to the 
Allies that final victory which will re
store peace to the world. \Ve begin 
the New Year with a very strong 
hope, and with very good reason, that 
peace will . come before the close of 
1944. We are already planning, and 
again with very good reason, our way 
of living in that peace to come, be it 
next year or the year after. 

Much has been said about this plan
ning for the post-war world, much 
has been said and written about the 
probable and the potential develop
ment of Australia under those peace
time conditions. But little, far too 
little has been projected to date re
garding the future of radio broad
casting in Australia. Generalities, 
yes; but of a specific course of plan" 
ned development we have heard 
naught. 

Now is an appropriate time to take 
stock, and to ask quite pertinently 
~hether the radio ana broadcasting 
industry is to be pegg~d back to pre
war standards, before beginning a 
laborious and inexcusably uneconomic 
process of arriving at the inevitable 
Introduction of Ultra High Fre
quency broadcasting as a medium for 
the multiplicity of developments 
which will follow peace. 

No time could be imagined 
lPportune for the purpose of 
0 Ping UHF services than 

more 
deve

the 

UHF? 
post-war period. The manufac
ture of civilian radio receivers for 
our medium wave broadcasting has 
virtually dried right up over 
the past 18 months. Thousands of 
radio receivers throughout Australia 
are standing mute in homes out of 
commission for lack of servicing 
facilities and replacement parts, such 
as valves; many thousands more 
should never be switched on because 
of the abominable noises which they 
emit, noises which have no more re
lation to the excellent material trans
mitted by the stations than a fish has 
to a queen bee. 

There is nothing more certain than 
that medium wave broadcasting, which 
is already outdated, will eventually 
be thrown overboard, to be replaced 
by broadcasting systems operating in· 
the higher frequency spectrum. Why 
should we not take time by the fore
lock and get down to the job right 
away-or rather, upon the earliest 
available opportunity? 

In paying for our sh<Jre in the war 
the Australian public has also paid 
for the marvellous developments 

·which war woi:king laboratories have 
perfected in the field of radio and 
electronics generally. Although those 
developments might now be strictly 
reserved for the prosecution of the 
war, surely the public is entitled to 
some share in their usage in peace? 
The public is entitled to good recep
tion, free , from the noisesome inter
ferences which infest the medium 
wave band. To overcome those inter· 
ferences with a medium wave trans
mitter it is necessary to step up the 
power output to those gargantuan 
wattages of 40 or 50 thousand class 

in which direction the Post Office is 
even now headed in respect of trans
mitters for the ABC. Such initial 
and continuing expenditure is sure.ly 
an. unwarranted extravagance in the 
light of the availability of a more 
logical and far less costly solution of 
the problem-the introduction of 
UHF. 

This matter is one which should be 
quite earnestly pl.aced before the 
Government for immediate considera
tion. Representing a vital and pro
gressive step in the direction of cul
tural development it would most 
likely receive early and weighty con
sideration. The Parliamentary Stand
ing Committee on Broadcasting 
would be doing a thom U:ghly worth
while job if it lost no time in making 
an investigation of every angle of the 
proposal. 

UHF does not necessarily mean 
television, it does not necessarily 
mean frequency modulation; but it 
represents the foundation of both 
those services. 

Australia, cannot afford to lag be
hind other nations in respect of radio 
service development. We have been 
well warned of those d evelopments. 
Lieut . Col. S. 0. Jones, Director1 of 
the Radio and Signal Supplies Direc
torate of the Ministry of Munitions 
on h is recent return to Australia from 
a tour of U.S. and Britain, said this 
after referring to overseas develop
ments:- , 

"If the radio industry is to continue 
to meet the local demand . as well as. 
it has in the past, it must prepare for 
these new developments. It is my 
opinion that the only way in which 
this can be done is for units of the 
industry to send their technical repre
sentatives abroad immediately . . ." 

In London recently Mr. Garro
] ones, Parliamentary Secretary to the 
British Ministry, addressing the Radio 
Industries Club said this:-

"Technical prngress on the ultra
short wavelengths, resulting from 
wartime research and development, 
has opened ·up the possibility of new 
national broadcasting services of a 
quality which was unobtainable in the 
over -crowded pre-war long-wave and 
medium-wave broadcast bands." 

In America during N ovember the 
Federal Communications Commission 
conducted a conference on the · tech
nical future of the radio industry and 

(Continued n ext page, foot of col. 1) 
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Clippings! 
''Canberra, Tue·sday: 

''The only factor governing censorship 
in Australia was National Security, the 
Prime Minister (Mr. Curtin) said to-day. 
He was commenting on a statement byi 
the acting presiucnt of the A.N.P.A. 
(Mr. Eric Kennedy) that liberties per
mitted in the U.S: would be a welcome 
ehange in Australia. 

'':Mr. Curtin said the Australian Gov
<t3rnment 's view which was shared by the 
Commander in Chief of the Allied Forces 
in the South West Pacific (General Mac
Arthur) was that newspapers should be 
free to treat all war matters according' 
to their own judgment. ' ' The only' 
stipulation is that they shall not convey 
to the enemy information that would be 
of use to him," Mr. Curtin added." 

sydney "Telegraph," 15/12/43. 

'~Brisbane, Tuesday: 
''Radio criticism of the Federal Govern

ment's neglect of northern civilians has 
been banned. The criticism was spon
·sorcd by the Townsville City Council 
Food Committee and the Townsville 
Trades and Labour Council. The firstJ 
radio talk was to have been' given last 
night by the Secretary of the Townsville 
·A.R.U. The Food Committee is organis
ing a campaign to publicise t he Federal 
Government's ''apathetic attitudi;i'' to 
the lack of essential foodstuffs for civi
:J.ians, meat supply anomalies, and trans
port 'pro bl ems in the Townsville area.'' 

Sydney "Telegraph," 15/12/43. 

"ON·E MAN'S FAMILY" 
Victorian country commercial stations 

are falling int<> line behind the 3XY pro
duction of ''One Man's Family. ' ' The 
(!iscs have already been released on 3UL, 
3SH, 3BA, 3BO, 3CS, 3SR and~on Janu
ary 12, 2AY. 

Paton Advertising is h andling the ac
counts. 

POST-WAR BROADCASTING 
____ continued from page 3 ---

.a study o.f post-war allocation o.f fre
quencies. Commenting, "Variety" 
said:-

"Meeting is expected prove a high
light in this country's preparation for 
the .future in the field o.f radio, in
duding television and F .M. 

"War research has developed 
equipment to properly exploit ultra
high reaches o.f the radio spectrum, 
which will open the way for countless 
neew wavelengths in television and 
F .M:. 

"The industry is working hand in 
glove with the Government in the 
new developments which will all be 
made available for commercial ex
ploitation." 

Radio and Signals 
Directorate Chief 
Welcomed Home 

Chief of the Radio and Signals Direc
torate of the Miinistry of Munitions, 
Lieut.-Colonel S. 0. Jones, who recently 
spent several months in U.S.A. and Great 
Britain, was ''welcomed home'' in Mel
bourne on December 21 by the radio and 
broadcasting industries, at a dinner at 
Menzies Hotel. Mr. A. G. Warner was 
chairman. 

Among the broadcasting representa
tives were the following : President of 
the A .F.C.B.S., Cr. 0 . J . Nilsen,. H. Harris 
(3AW) , S. Kemp ( ' ' Argus" Net) , H . 
Snelling (3XY), S. Morgan (3KZ), D. 
Worrall (3DB), E. Cottrell (3UZ) . 

Toast list included: The King (A. G. 
Warner), Lieut.-Col. S. 0. Jones. (H. V. 
Prior), The Industry (W. J. Richards), 
Beatrice Touzeau (S. Gibson), H ealth of 
Chairman (N. Crawford) . 

Saying It With ·Music 
5! Hours Presentation for 
Greetings 

With the 1943 wartime Christmas :find
ing most people at home, offering one of 
the largest audiences Sy dney radio has 
ever known, the management of 2UW 
Sydney and the st ation 's advertisers co
operated in the present ation of a 51 hour 
program conveying t he Christmas gree~- . 
ings of the stat ion 's sponsors to t heir 
customers and their friends. 

The presentation was unique in that 
there was nowhere in it any commercial 
selling copy, or any message other than 
Christmas greetings. • 

Lea ding 2UW a dvertisers individually 
presented special programs in units of 15 
{Hinutes 30 minutes and 60 minutes, and 
t he co~plete presentat ion occupied from 
11.30 to 5 p.m. 

The program opened with a r ecording 
of the King's Christmas greeting to the 
Empire, and the individual sponsored 
programs, all combined into one har
monious presentation, followed without 
int erruption until 5 p.rn. . 

The success of the presentation, from 
t he audience viewpoint, was the fine bal
ance of musical atmosphere ret ained, in 
the composite whole. 

TO ENCOURAGE JUVENILE 
SINGERS 

The manufacturers of Aeroplane J elly 
products are now conducting a juvenile 
singing competition from Radio 2UE at 
12.30 p.m. Sundays. Two competit ors 
are featured in every session, and listen
·ers able to select the winner, through 
public vote, receive prizes amounting to 
100 shares in lottery tickets. 

The program is supported by well 
chosen musical recordings. 
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P.M.G. Plans 
for Post-War 

The Postmaster-General, Senator As! . 
ley, in an interview last week, !!laid th:t 
the Post Office was preparing comprehen
isve plans for post-war development. In 
due course the proposals would be sub. 
mitted to Cabinet. The plans under pre
paration provided for expenditure of ap
proximately £30,000,000 over five years 
mostly in buildings and plant. ' 

''As far as the Post Office is concern
ed there is a vast fie-Id for improve
rnen t. New buildings are needed to pro. 
vide better fa,eilities for the gene.ral pub
lic and also better accommodation and 
facilities for staff,'' the Minister said. 

' 'One .thing that the war has demon
strated has been a lack of foresight in 
planning the present Post Office build
ings. In the past they have been erect
ed just to provide for immediate r equire
ments without any view to f uture deve
lopment and increased postal services. 
During the war congestion at some Post 
Offices has been such that some services 
-the payment of allowances and pen
sions, for inst ance-have been transfer-
red to other buildings. This is very 
undesirable, particularly wit h pen-
sions, because when a pensioner goes to 
a Post Office t he man in the street does 
not know whether he is buying a stamp 
or posting a letter, but when segregated 
from other postal services the world at 
large knows that he is a pensioner. 

' ' Bette.r telephone service will be pro
vided after the war , including t runk line 
service, which will result not only from 
proposed post-war expansion but because 
of availability to t he genera l public of 
extensive channelage of special lines now 
being used exclusively by Defence 
Forces. The automatic telephone system 
will also be extended, including provision 
fo r rural automat ic exchanges in their 
prnper place of priori ty with other work 
to be carried out in the general scheme.·' 

The Postmaster-General said t hat be 
was unable to make available, at this 
stage, the plans of the Post Office for 
post-war broadcasting. 

DARRODS STICK TO 
GEORGE EDWARDS 

Darrods, the big Melbourne store in 
Bourke Street, have taken t wo more 
George Edwards features, ' ' The Circu> 
Comes to Town " and " Forgotten 
People.'' The former is a dramatic story 
of the life of circus players behind the 
scenes, and represent s the 9th George 
Edwards serial presented in line on 3~Z 
by Darrods. The other eight , like "The 
Circus Comes t o Town ' ' were presented 

t ' from Monday to Tliursday at 8 p.m. 
Following1 on the successful run °: 

" Forgotten Pe.ople." on 3UZ, Darrod: 
are now sponsoring the Columbia-Georg' 
Edwards feature, " Michael 'Dare-Re
porter,'' on that station. 

3UZ MELBOURNE 

Presents 

"THE KOOLMINT THEATRE" 

Commencing on Friday, 7th January, 1944, GRIFFITHS 

SWEETS, makers of Kool.mints, the Sweet with the Secret, are 

sponsoring a series of one hour DRAMAS· OF TO-DAY, under 

the title of "THE KOOLMINT THEATRE." 

Included in the casts are such leading players as Clifford 

Cowley, Robert Burnard, Beryl Walker, Hal Percy, Keith Edeni, 

Marcia Hart, Joan Moss, Keith Howard, Douglas Kell~, Howard 

Smith, Nigel Brock, Margaret Reid, Eric Reiman,, Catherine 

Duncan and many others. 

The production. 1s by John Hickling. 

''THE KOOLMINT THEATRE" will be a regular feature 
from . 3UZ Melbourne ·at 8.30 every Friday night. 

Nilsen' s Broadcasting Service, 
45 Bourke Street, Melbourne. 
Telephones: MU 4929, Central 1925. 

3UZ 
MELBOURNE 

Sydney Representative: 
Eric Wood, 49 Market Street 
Telephone: MA 3352. 
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Why Merchandise-Short Retailers Must 
Continue A~vertising 

A vit~l message for all retail advertisers is contained in this article which 
was written for "Gruen Time," house magazine of the Gruen Watch Company, 
U.S.A., earlier this year. Reprint of the article was obtained for "Printers' 
Ink," and subsequently the National Association of Broadcasters U.S.A. De:. 
partment of Broadcasting Advertising issued the article in a bulletin to all mem-
bers. ' 

Readers of "C.B." will recall the very telling article recently published and 
written by Mr. W. Richards of The Weston Company, and find several points 
soundly emphasised by both these far-seeing gentleman.-Ed. "C.B." 

(By Howard P. Abrahams) 

Recently a Washington, D. C. jewellery 
merchant asked me, "Don't you think I 
should stop advertising'! Merchandise 
becomes tougher to obtain. Customers 
are easy to get; too easy, in fact, in thi11 
boom town. I really don't need to adver
tise. Look at the money I could save 
.. . the salaries of my advertising mana· 
ger, his assistant, art costs, printing and 
all the newspaper linage I buy1" 

Hundreds of merchants are undoubt
edly asking the same question. With 
the stringent rationing of shoes, gaso
line autos, electrical appliances, electric 
ref;igerators and other ''big ticket' ' 
items it is no trick to sell watches and 
j ewellery. In spite of War Bond pur
chases excess millions of dollars are burn
ing holes in war workers' pockets. 

These factors have placed the retail 
jeweller in a fortunate sales position ... 
a position which has seen his sales sky
rocket to an all-time high. His custom
ers are intent on buying luxuries and 
they will do it without the stimulus of 
vigorous sales promotion. 

But does this mean that the r etail 
jeweller should discontinue his publicity 
efforts i For his own protection and for 
the protection of his future welfare the 
answer is emphatically no. Stores and 
products which cease· to keep their names 
before a forgetful and fickle purchasing 
public will unfortunately discover when. 
the war is over, that t hey have f aded 
from the retail scene. 

It is almost always impossible to re
gain the prominence and business pres
tige which is carelessly and needlessly 
lost by the absence of a continuity of 
publicity. Reminiscing into the past can 
recall the names of . stores and products· 
which were accepted household standbys 
. . . names, which through the failure of 
constant publicity, nave. gone down 
memory's lane or become, in v alue, a frac
tion of their former fame. 

What is the retail jeweller in for when 
the war is oved Forget if such a 
thing is possible, all the merchandis0J 
changes, the radic!\l improvements and 
new designs. B e concerned with the 

newcomers who will penetrate the retail 
jewellery business as well as the current 
crop of beginners whose competition will 
make itself increasingly felt on this r e
tail front. 

We appear to be in a cannibal era in, 
r etai ling; furniture and fashiqn shops are 
eating into the jewellery business, men's 
clothing stores are eating into t he 
women's clothing business, and so on. 
After the war, men and women who were 
a t tracted by high wageR in war factories 
and people who drift ed into other com
munities for war-time jobs, will be com
ing home . . . home to your city where 
they will return t o live and earn their 
living. With a huge back-log of earn· 
ings, partly secured by payroll deduc
tions and War Bonds; many of them will 
decide to open establi~hments in store!!, 
right in your own trading area. Sales
people, your present and your ex-sales
people, as well as all t ypes of your storei 
personnel, will t end to shift to these new 
stores for employment. 

Post-war success will require more tha~ 
post-war buying and selling. It will re
quire acceptance . . . by the consumer, 
the store's personnel and the community 
at large. When t he war is over, that 
store which has kept itself out in front 
in its city wi11 find the front door 
to it s selling effor t . . . in spite of a n ew 
crop of stores or new departments in old 
stores. J ust a s merchants themselves 
a dhere to tried and test ed pToducts, so: 
do customers adhere to the store which 
has built up acceptance. The easy way 
to maintain this acceptance is through 
constant publicity . 

It isn't just those who have r emained 
on t he home fron t who will be affected 
by the stimulation of advert isin g con
tinuity. 

Comes '' V' ' day and it will be found 
that the men in khaki and the men in 
blue will be rlecidedly influenced by the 
aura of goodwill a store has built around 
it self during the war-torn years; ·becau ss 
goodwill i s an ingredient which sinks in 
and spreads through a community . 

6 Comlniercial Broadcasting, December 30, 1943 

In creating goodwill, the retail ' watch 
and jewellery merchant has a head start 
over most others. Here is a field where 
big-league names play an impressive part 
in its business. Ask any consumer 
about the watch he wears and he wilt 
proudly r ef er to it by its brand name. 
These watch manufacturers, wit h their 
precision machines and their highly skill. 
ed workers, were among the first to con· 
vert a vast portion of their output to war 
produ<ltion. This did · not mean that 
t heir advertising pressure ceased. They 
wanted their immediate customer, the re
tail jeweller, as well as the consumer to 
be constantly aware of their p.r oduct .. . 
aware to the extent that when normal 
production of civilian wakhes is resum· 
ed, their product will have had no let· 
down in the minds of their public. 

This continuous· flow of national ad· 
vertising is a kite to which t he retailer 
can hitch his advert ising dollar. Pie· 
t ure for instance, the e:ffe.ct Gruen 's na
tional adver tising campaign has upon cus· 
tomers the country over. . By publicising 
its name in resourceful newspaper adver
tising, window displays ~nd interior dis· 
plays, the retail store can find a most in
expensive way to capitilise on an already 
accepted consumer ' buying trend. In 
this instance, a manufacturer lays the 
foundation of a dependable, style-right 
commodity. A retailer's job is half done. 
He builds the story of his reputat ion in 
his community on the maker 's nation· 
wide acceptance. It is the old story of 
a man being k nown by the company he 
keeps. 

To-clay's a ler t merchant and manufac
turer is not confining his advertising 
message to merchandise alone. He is 
building one institutional layer on top of 
another to tell his customers about him
self. The smar t r etailer is explaining his 
many customer services, showing why his 
store iSI a grand one in which t o shop. 
H e is showing the pa rt his store is play· 
ing to win t he war. Advertising which 
features War Bonds, Red Cross drives, 
USO and numerous local activities iden
tify that the retail jeweller as an impor· 
tant store in that community . . . a store 
which deserves present and future buy· 
ing support. 

United States p roduction will come out 
of this war riding high. It appears . t~ 
t his writer that watch manuf.acturers hkr 
Gruen will be able t o produce at a pace 
which will make p re-Pearl H arbour re 
cords look very small. What part will ~ 
retail store play in the distribution ~I 
watches .if its customers are not rea Y 
to accept watches from that store f 

(Continued page 8, foot col. ~ 1 
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Sydney 
Representative 

A. L. FINN, 66 King Street 

Mobile Recorder Flown to N .G. 
and Back For Xmas Greetings 
Messages From 
Front Line 

In commercial ·radio biggest service 
''stunt'' of the war, 3XY sent studio 
manager, Alwyn Kurts, by plane to New 
Guinea towards the end of December to 
bring back Christmas messag~s for rcl.a
ti ves of Melbourne and Victorian boys m 
the battle areas. 

Cost of the service was shared by 
Peters' Ice Cream (Vic.) Ltd. and 3XY. 
Recordings of 1,000 personal messages 
from troops, together wit~ pr?gram 
novelties featuring the boys m umform1 
were obtained on the spr>t, and were 
played in the Christmas Da~ programs. 

Co-operation of the services . was ~b
tained for the flight, which provided V~c
torian listeners with an unusual Christ 
mas novelty. · 

By bringing these messages, some of 
them less than a couple of days old, 
Peters and 3XY in conjunction provided 
a service that must have brought plea
sure to many thousands of relatives of 
troops in the battle zones. . 

Forward arrangements for recording 
were made some weeks ahead, and the 
secret was well kept until Mr. Kurts was 
well on his way. Recording blanks were 
taken on the plane as well as equipment 
for mobile service, and the result justi
fied all the work and thought put into it. 

To cope with the volume of the mes
sages, special channels in th.e 3XY. even
ing program were made available, m ad
dition to the afternoon broadcasts. 

War-Time Advertising 
- (Continued from page ~) -

·A recent study* by the Department of 
Commerce shows that if Victory comes 
in the next two years and if manufac
turers' outputs continue at high level, 
1946 sales will reach an all-time high in 
jewellery stores. This study assumes 
that .96.5 per cent of those seeking post
war reconversion employment will be in 
peacetime productive jobs. Estimated 
sales of clocks and watches run to 
393,000,000 dollars--an increase of 92 per 
cent over 1940. 

A good way to lose this war is to be 
too sure of winning it. A good way 
to lose out in immediate and post-war 
business· is to be too sure of getting it. 
Continuity of store advertising by pro
moting tried and tested nationally
f.amous products . . . store advertising 
that is tied on to the maker's own inten
sive campaigns ... is the sure-fire insur
ance policy that will pay off with sales 
for the future. 

• "Markets After the War" by S. Morris 
Livingstone, Dept. of Commerce, March, 
1943. 

THE PASSING PARADE 
A Saturday Afternoon Solution 

For commercial radio stations through. 
out the world, the sale of Sat11rday after
noons has always been something of a 
problem, but Station 3ZB o.f the Com. 
mercial Network in N.Z. claims to have 
solved this· difficulty, in a manner satis
factory both to themselves . and to a 
number of important advertisers. Their 
solution lies in "The Passing Parade,'' 
which for the past eight months has been 
occupying Saturday afternoons from 1.30 
'to 5 o'clock: The set-up of ''The Pass
ing Parade' ' is as follows:-

All spot announcements have been re
moved from the schedule during the 
period nominated and the afternoon pro
gram is broken up into quarter-hour 
units which are mostly programmed from 
standard recordings. These recordings 
are linked by short continuity in the 
various quarter-hours under such head
ings as "Laughter Lane,'' "The Melody 
Makers," "Inspiration,'' and "Piano 
Time.'' These quarter-hours are broken 
at a suit.able time with one of the half· 
hour America War Department pro
grams which is the highlight of "The 
Passing Parade.' ' 

The remaining quarter-hours have been 
sold on a. 12 months' basis to various 
manufacturers of national products, the 
majority of which are in very short sup· 
ply. These advertisers _would ~ot norm· 
ally be using commercial radio to-day, 
but "The Passing Parade" offers them 
an opportunity of keeping their name 
brands before the public and at the same 
time of building up a great deal of pub· 
lie goodwill by devoting the actual com· 
mercial message to various national. and 
patriotic projects such as War Savmgs, 
Health Stamps, Salvage, and e".en small 
local charities. The station time only 
is paid for by the advertiser, while the 
programs (standard recordings) are the 
contribution of 3ZB. 

One small difficulty arose in selling the 
contracts, and this was that almost every 
advertiser approached, wanted to sele~t 
either 1.30 p.m. or about 4.30 p.m., as h~s 
particular spot in the prograll1;s· Thi~ 
was quickly overcome by rotatrng every 
advertJisei: right thr.ough the schedule, 
e.g., "Laughter Lane" occupies a fixe: 
position in the period but each adve · 
tiser moves on one quarter-hour each 
Saturday. 
BETTER MUSIC PREFERRED 5 

Gold Cross Shoes has taken the 6.4 
3XY for p.m. spot on Wednesday from ,, 

a program· titled "Changing Moods. 
The sp.onsors found in a listener surveY 

that the majority preferred music of ; 
standard much higher than was e:xpec · 
ed and as a result, Gold Cross ha;e 
ch~sen music on the lines suggested Y 
the survey. It will be .vari~d in t~~~ 
according to the suggestion m the 
title. 
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'' OFFICER 
CROSBY '' 

Sponsored by 

MacRobertson's 
\ 

Mondays, Tuesdays, Wednesdays 
at 7.15 p.m. 

Commencing f anuary 3rd, 1944 

on 

RADIO 2UE 
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Best and Gee Pty. Ltd. has renewed for 
preferred spot announcements in A.S.B. 

Nestle and Anglo-Swiss Condensed Milk 
Co. (Hansen-Rubensohn) has signed with 
2UE for a series of commercials in the 
'vomen's and evening sessions. 

Alp·ha Laboratories are using 2UE for 50 
word commercial, as well as two 10-
minute sessions weekly. 

National Brush Co. (through George 
Patterson) has signed with 2UE for an
nouncements in the breakfast session. 

Ernest H. Sh-aw, suburban hairdresser, 
has renewed with 2UE for spots in the 
breakfast session. 

King Gee Clothing Co. (Arthur Smythe 
and Sons) has renewed with 2DE and As
sociated Sports Broadcasts for spot an
nouncements. 

J. R. Love and Co. Pty. Ltd. are using 
10 word slogans through the 2UE programs 
for Kinkara Tea .. 

Thermo Ray has renewed for a five
minute health talk through ASB every 
Sa turday afternoon at 3 o'clock. 

Snows Pty. Ltd.'s quarter-hour musical 
program in 2GB's breakfast session, Mon
day to Saturday, has assumed a new title. 
Previously it was "Notes to You," but with 
renewal of the contract for a furthe·r 52 
weeks, the program remains one of popular 
hit tunes to help brush away the cobwebs, 
but it will be known as "Have You 
Heard." 

H. Mayer of Chetwynd Lab<>ratory (Gold
berg Advertising (Aust.) Pty. Ltd.) has 
placed 100-word announcements for Joy 
Wash-an entirely new soapless washing· 
compound-on stations 2GB, 2UE, 2UW, 
2CH and 2KO. 

Len Luber of Alpha Laboratories has 
placed through Goldberg · Advertising 
(Aust.) Pty. Ltd. a series of 100-word an~ 
nouncements over the 5AD and 5DN chains 
Adelaide. Mr. Luber is advertising Byte, 
Klutch and Totasil. 

Goodlands Pty. Ltd. (Goldberg Advertis
ing (Aust.) Pty. J~td.) has contracted for 
five quarter-ham< sessions weekly on Sta
tion 2GB for a new feature, "Songs that 
Linger.'' 

\ 

The proprietors of Hutawai TDnic have 
signed with 3AW for a series of five minute 
sessions to be presented three times weekly 
in the daytime programs. 

Exotic Eau de Cologne. and Face Powder 
have taken out a new contract with 3AW 
for a series of 50-word announcements in 
the night program with 3AW. 

The Leviathan Ltd. have signed a 52-
weeks' contract with 3XY for direct an
nouncements before and after the 10 · p.m. 
local news service, Mondays to Sundays in-
clusive. • 

Manon Shoes Pty. Ltd. have renewed 
'their contract with 3XY for sponsorship of 
"Cabaret Dance Time," a featured hour 
and a quarter of the latest dance music, 
aired each Saturday night from 10.15 until 
11.30. Contract covers 52 weeks. 

After only three broadcasts the new pro
gram, "Classics in Cameo," broadcast from 
3KZ on Sunday mornings from 9.15 until 10, 
has proved to be a winner for the sponsor. 
Antoine-Kershaw studios "Classics in 
Cameo," is a potpour ri of the work of 
the world's great composers and artists. 
1t is presented with a .minimum of adver
tising by John Bhore. 

The Friday night one hour reality drama 
from the Living TJleatre on 3UZ will in 
fut ure be under the sponsorship of Griffiths 
sweets. The title will be changed · to 
"The Koolmint Theatre." 

MacRobertson's have contracted for a 
half-hour musical presentation from 3UZ 
every Saturday night at 7.15. 

The popular 5.30 to 6 nightly feature 
from 3UZ, "Hello the Hospital," is now 
under the sponsorship of the Direct Supply 
Jewellery Co. 

The Bore·r and White Ant Exterminat
ing Co. of Australia has purchased a five 
minute session which is heard from 3UZ 
every Saturday afternoon at 2 o'clock. 

The Bon Manufacturing Co. Pty. Ltd. 
has renewed for " Gumlypta" announce
ments in the A.S.B. 

"MY Favourite Band" is the title of a 
quarter-hour session sponsored by Segar's 
Dance Studio on 2UE every Saturday at 
6 p .m. 

A_, "APPY ,-NEW YEAR 
• I I I\ I \ \ 

TO ALL SPONSORS AND 
OTHER RADIO STATIONS 

FROM 3AW 
":lime u3eJ on 3 AW 

make3 'JOU happ'f " 
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H. Mayer (through Goldberg Advtg, Pt 
Ltd.) has signed for announcements in 1{ 
2UE afternoon sessions. e 

Through Beckett, Thompson Agency th 
Hutuwai Distributing Co. has renewed ovee 
a long term for direct announcements fo~ 
Hutuwai on 2CH. 

Associated Newspapers Ltd. have renew 
ed through Geo. Patterson for a big serie; 
of direct announcements on 2CH. . 

J. A. B. Gibson and Co. 
2CH for continuation of 
nouncements. (Agency, 
tising Service); 

have renewed on 
their direct an
Traders' Adver-

S1heldon D·rug Co. (through Gothams 
(A/sia) Pty. Ltd.) are using direct an
nouncements every day of the week except 
Sundays in 2GB's breakfast, morning and 
luncheon sessions. 

R.K.O. Radio Pictures have arranged a 
contract with 2GB, covering 50 word day. 
time "spots." 

Foy's musical session from 3XY, "Cream 
of the Classics," formerly heard on Tues
days at 8.15 p.m., has now moved to the 
8 p.m. spot on the same nig~t. 

Following the conclusion of an original 
short-termed contract for the presentation 
of a series of ann:ouncemen ts in 2UW's 
daytime schedule, Christie's Auctions Ltd. 
have arranged with 2U\V for the presenta
tion on their behalf, of "Musical Mart" at 
11.30 a.m. five days weekly. "Musical 
Mart" is a presentation of recorded music. 

Dr. Williams Medicine Co. (Reuter's 
Ltd., agency) , proprietors of Dr. Williams 
Pink Pills, is now advertising regularly on 
48 stations in Austra lia and New Zealand 
It is regretted that in this column in our 
issue of December 2, this sponsor was re
ferred to, as issuing a renewal contract for 
two stations for "Rhu Pills," which, of 
course, was an error. 

A change-over of times between spon
sors alters the time of two T'uesday night 
sessions fron1 3XY. FOy's "Cream of the 
Classics" now comes on the air at 8 p.m., 
running until 8.30. Ellinson Bros.' pro
gram., formerly known as "The Master~ 
singers," takes the 8.30 spot ai;i,d change> 

.its name to "Doing the Rounds. 
Sunshine Biscuit Co. are sponsors o! 

" One Man' s F amily" over 3BO Bendigo, 
commencing from December 21, at 8.30 p.m. 

Through Leyshon Publicity Service• 
Christies Pty. Ltd. ha.ve renewed their con
tract with 3UZ Melbourne for a fUrther 
series of half-hour dramas produced ul!der 
the title of "Christies Thursda~ Nigh~ 
Players." This popular feature 1s hear 
every Thursday night at 8 o' clock. 

MacRobertson'•s Pty. Ltd. have contract
ed with 3UZ for a 30- minute program eV~~ 
Saturday night at 7.15. It will be kno If 
as "MacRobertson' s Uninterrupted Ha • 
hour of Fine Music." 

The KiWi 
sponsorship 
3UZ "Chins 
artist show 
p.ight. 

Polish Co. have renewed f 1~,'. 
of the popular feat1;1re ~?1.~ 
Up." This is a bright 1 

1. 
heard at 9.15 every Thursda. 

d for 
SheldN>n Drug Comp~ny hav_e planne 8 01, 

a long- t erm ·concentration of oo-word teol' 
in 2GB's breakfast morning and lun~nclu
sessions, from M~mday to .satui;-daY 0 ;han" 
sive. Product bemg advertised is F otha"· 
Dental Cream. Contract (through G ,be< 
(A/ sia) ' Pty. Ltd.) commenped in Decen 

NEW NATIONAL STATION 
OPENED AT NEWCASTLE 

The new Newcastl~ district nat:o~~'; 
station 2NA was officially opened b~ en 
Postmaster-G~nernl., Senator'. Ashle~ ~ts 
Monday evenmg, December 2?· Thfon': 
tion will provi de an alternative nn 1 

outlet to 2NC. 

Russell .. Alsop Returns with Deep 
impression of U.S.A. 

PRISONER OF WAR MAIL 
SENT DIRECT 

L etteil's and postca r ds t o Australian 
prisoners of war and A ustralian inter
n ees in enemy hands must in. future· be 
addressed direct to t h e p r isoner at his 
place of internment, a n d not sent 
through the Australian R ed Cross So
ciety . 

It doesn't seem so very long ago since 
~teJbourne farewelled Mr. Russell 
A.1sop, of Eclipse Radio Pty. Ltd., be
fore leaving on his trip to America. 
~ow he is home again. 

Be travelled by plane to San Fran, 
cisco, and was ha1»py to find he had as 
a travelling companion George Brown, 
son of Sir Harry Brown, who was on 
bis way to Washington to take a per
manent position with the Australian 
r,egation. 

Mr. Alsop spent a day in Honolulu on 
the way over. and was delighted with 
the place; in fact, he has promised him
self a holiday to this enchanting island 
after the war. 

Be arrived in San Francisco where 
be stayed a few days. He spent three 
weeks in Cleveland investigating the 
manufacture of electrical apparatus. 
.Manufacture there gives an almost over
whelming impression of immenseness in 
its output. 

Employees work longer hours than 
they do in Australia, he said, and salar
ies over there are smaller in compari
son to the cost of living. Absenteeism 
is not so :p·revalent in America, the 
worker being intent on his job and hold
ing on to it. They commence work 
earlier than we do, but finish at 4.30 
p.m. · Plenty of organised · sport is pro
vided. 

"Welfare" is very important and vital 
to all factories, and medical - attention 
is given to all. "Pep" talks are given 
over amplifier systems whereby the man
agement advises the employee of their 
production and what it should be. 

Mr. Alsop found the personnel in fac
tories very friendly and helpful. They 
are bright and witty in their conversa
tion. The factories are clean and well 
lighted, great use being made of f!uore- . 
secent lighting. 

A very good impression of American 
industry is gained whilst travelling by 
air at night seeng all these industrial 
areas lit up showing a most unending 
stream of illuminated factories. 

Radio City made a deep i~p;ession 
on Mr. Alsop. During a tour of the 
N.B.C. Mr. Alsop saw the television 
studios. Television, he says, is some
what limited in wartime, although 
there is a programme every night. He 
~ent a most enjoyable• time in one of 
• ew Y1ork's private homes with tele
vision equipment, and saw a broadcast 
of a movie film. 

The Science Exhibition in Radio City 
W~s most interesting. E v ery phase of 
~c1ence was demonstrated in a practical 
orm-eiectrical theory, mechanical f0vement, lighting, polarised light (used 
or reducing .glare), whole and part 

:anufacture of aircraft engines. arma
t 1ents of all descriptions, and radio and 
e evision. 

At a private home he heard a demon
stration of frequency modulat ion which 
was particularly interes ting, as New 
York is a bad place .for static . 

Washington is a _most bea u tiful city, 
Mr. Alsop said, with people more civic
minded than anywhere else in the 
States. 

After a plane trip · down through the 
Southern States, Mr. Alsop dis embarked 
for home. 

Three months-whic)l were brimful of 
experience an.d knowledge, which will 
certainly have its influence on radio in 
Melbourne. With the future advent of 
frequency modulation . and television, 
experienc€i gained by these 'technical 
men overseas, will enable Australia to 
keep• abreast with the times, and if 
n ecessary compete w ith ot h er countries 
throughout the world. 

LUCKY LISTENERS 

M ore t h a n a thousand listeners to the 
2UE midday serial sponsored by F. J. 
Palme!r and Sons were p resen ted with 
parcels of groceries, each weighing over 
20 pounds during December. 

Names of the luck y winners were an
nounced by Si Meredit h, who has· been 
conducting Palmer 's midday serial from 
2UE fo r ov er 11 y ears. 

The session i s broadcast four days 
weekly, and its long run i s p robablv a 
w orld 's record for a sp onsored serial: 

Corr espondence should show in full 
the latest camp addres s of the prisoner 
and the name of the c ountry of intern
ment. 

T h e change in postal direction of 
p r isoner s' mail, which was announced 
by the Prime Ministe r , Mr. Curtin, has 
been m ade to conform t o the require
ments of the Japanese Government and 
to e stablish a uniform m ethod of a d
dressing mail. 

Only relatives and close friends of 
p r isoners should write l etters, which 
should be short and not be: sent too 
frequently, as delays occur in enemy 
censor ship if let t e rs are too long and 
too numerous. The tex t of letters to 
prison er s in Japanese hands should not 
exceed 25 words and should be typed 
or written in block letters. 

T he decision to send letters direct to 
prisoners withol!t r eferen ce to Red 
Cross was taken at a conference be
t w e en t he Australian Society and Gov
ernment departments . T he Secretary
General of the Societ y, Captain A. G. 
Brown, pointed out that the work of the 
Red Cross letter department had fami
liiariSed lthe public wilt h 'mail regula
tions . It was realised that letters 
could n ow safely be pos t ed direct, if 
cor respondents followed instructions 
carefully . 

No. 4 
in the series. THE STORY OF SOUND Advertisement 

Continuous examination of the Re.carded Sound Track demands the closest attention 
of highly skilled sound t.ec:hnicians. A.R.C.'s Ch ief Recording Engineer is here giving 
mi'croscopic attention to a show being cut on on•e of the Company's four Recording 
Turntables. Continual attent ion to minute deta ils is one of the govern ing rules be•hind 
A.R.C.'s guarantee of Recording QU'a lity. 

AUSTRALIAN RECORD COMPANY PTY. LTD., SYDNEY 
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"Calling the 
"Quiz Kids 11 

Stars'' and 
Change Places 

All Macquarie Network and 22 co· 
operating stations presenting Colgate
Palmolive ' s "Calling the Stars" and 
"Quiz Kids" will make a neat switch
over when these feature programs ex· 
change places as from the 11th and 14th 
January respectively. 

''Quiz Kids'' will be transferred to 
Friday night at 8 o'clock. Instead of 
"Quiz Kids" on Tuesday night, listeners 
will hear the Palmolive Hour, "Calling 
the Stars, '' from 8 to 9 p.m. 

A heavy publicity campaign is being 
undertaken to familarise listener's with 
the changeover. 

In Victoria where "Quiz Kids" is now 
broadcast on Wednesdays and ''As You 
Like It ' ' on; Tuesdays, t he change will 
bring all three programs into line thus : 
''Calling the Stars'' on Tuesday, '' As 
You Like It" 'on Wednesday, and " Quiz 
Kids'' on Friday, commencing January 
11, 12 and 14 respectively. 

One outstandin!J feature about the 
"Quiz Kids" program is the steady regu · 
larity of mail being received from listen
ers. . Since Macquarie first introdµeed 
this program the mail has averaged 
around 1,000 letters p er week and t h e 
task confronting the selection committee 
has accordingly proved a most formid
able one. 

• 
The famous "Quiz Kids" 
sti ll going strongly after 

18 months. 

• 
Altogether more than 67,000 letters ha d 

b een received up to the end of October 
last, and one can imagine, not only the 
great variety of questions being submit
ted, but also the number of duplications 
which must be carefully avoided. 

To date approximately 2,000 guestions 
have been used, each one being included 
entirely ' on its merit s. So long as 
the committee considers that the ''Quiz 
Kids" have a 50-50 chance of answering 
any question, that reason is sufficient for 
its inclusion. 

This popular radio feature is broad· 
cast throughout Austr.alia through all 
Macquarie Network Stations and select
ed co-operating stations. 

The ' ' Quiz Kids, '' sponsored by Colgate
Pa1molive, is outstanding in the impres· 
sion it is still making on the public after 
a term of some 18 months. 

In the Commercial Centre 

of Northern New So11th Wales 

and its Great Rural Surround 

W.e.'ft d.ee IJOU in 1944-wltli 
&igfJe!t P"-OfJw.nunu and ~ 
audience" and wen gwate"' 
toca£ '1pending po.w.e4 - &ut 
w.itfi tlie ""me old co.wdeMJ 
and MittJlce. 

Tamworth Radio Development 
'SYDNEY 

or SYDNEY. OFFICE, 

PEEL STREET, Co. Ltd. TAMWORTH 

30 CARRINGTON STREET. ' PHONE: BW 7375. 

FOR EFFECTIVE COVERAGE AND RESULTS FROM THE 

SOUTH COAST USE 2BE BEGA 
Sydney Agent: L. S. DECENT, LISGAR HOUSE, 

CARRINGTON STREET. 'PHONE BW 2081 
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POLICE CLUB'S BROADCAST 
"Making Men " is the title of a 15· 

minute session broadcast from 2UE every 
Sunday at 1.15 p.m. under the sponso;. 
ship of the N .S.W. Police Boys' Clubs. 

The sessi on de.als with the activitieR 
of the clubs, and the aims of the Police 
Committees running them. Musical re· 
cordings featured in t he program are 
selected by club members. 

On the . Sunday before Christmas the 
prngram will be extended to 25 minutes, 
f rom 1-5, to allow club members t o stage 
a special " live " Christmas feature. 

'' Maki.ng Men'' scripts are written by 
Betty L ee. The session is compered by 
Tony McFayden. 

100-CAST SERIES f'OR 
MASCOT SHOES 

The manufacturer s of "Mascot " shoes 
will start the year well with their book· 
ing of t he B.A.P . production " Miss 
Portia Intervenes," for broadcast on 
3KZ M elbourne. Show will start Janu· 
ary 5 aml follow every W ednesday at 
9.45 p.m. for quar t er-hour. 

Headed by brilliant Queenie Ashton, 
t h e cast of this show numbers 100, and 
represents one of the most impressive 
eYer assem bl ell by producer George Mat· 
thews. I n the series of which each 
episode is a story in itself, Miss Portia 
is a lawyer , and by turns a problem fixe~, 
detective., kindly counsellor, and anh· 
espionage investigator . 

Lloy d L ambie. Neva Carr·Glynn, John 
Tate ' Lynclall Barbour Harvey Adams, 
B ettie Dick son, Marsh;ll Crosby, Marcia 
H art and John Saul ar e among some of 
the t op-liners in Australian and New 
Zealan d stage and ra dio who take part 
in t he se1fos. 

RONALD COLMAN STARS IN 
SPECIAL XMAS BROADCAST 

Payne' s Bon Marche, a leading Mel· 
b ourne r etail store, who sponsor a three 
hour program every Saturday night over 
3A W , aTe entering into the true spirit of 
Xmas by including in t he program on 
Xmas night, a broadcast of CharW 
Dickens' ''Xmas Carols'' with the starr· 
ing artist, none other than Ronald Col· 
man playing Scrooge. The session is usuf 
ally classified as ' 'A Cavalcade 0 , 

Music, " but ·on th is occasion i t i s t o b• 
called a " A Cavalcade of Xmas." 

Quartz Crystals
the ''Ears'' of Battle 

BIRTHDAY LUNCHEON TO 
MRS. W. J. STELZER 

The Sydney metropolitan group leaders 
of the 2GB '' H appiness Club '' put their 
h eads t ogether early this month and gave 
a luncheon to Mrs. W. J . Stelzer, presi
dent and founder of the club, in honour 
of her birthday. The " H appiness 
Club,'' under Mrs. St elzer 's untiring 
guidance, now boasts over 20,000 mem
bers. The amount of cash raised for 
charity, an d distribut ed in kind, runs t o 
many thousands of pounds, and much 
credit goes to Mrs. Stelzer for her or· 
ganisation. H er one interest in life is 
to bring happiness t hrough deeds rather 
than wor ds, tl.o ·th:ose Jess fortunatol,y 

.Among the materfals most essential 
in war, one thinks first of oil, s teel, 
aluminum, manganese, of T NT', trucks, 
tanks, cannon, ships and pfanes . There· 
are thousands of other items j ust as 
essential, but much less spectacular and 
Jess known and talked about-for ex
ample, quartz crystals. 

Wartime communications hav e· been 
revolutionised through the develop
ment of radio. No longer are communi
cations on the battlefield dependent up
on couriers. or telephone, and telegraph 
wires, or on visual signals . Thes e are 
still used, but the heart of wartime tac
tical operations is a small, thin disk of 
quartz crystal installed in a short-'wav e 
radio set. 

Throws Back Own Charge 

Quartz crystal is the one substance 
which, when struck by an electrical 
charge, osc illates and throws back a 
charge of its own making. It r esponds 
only to a charge of its own frequency. 
That is what make·s it so valuable to a 
tank commander or fighter plan e pilot. 
It is literally the "ears" of battle. 

The radio sets may be portable field 
radio telephones or installations in 
planes, tanks or communications head
quarters . It is the thin quartz crystal 
disk that detects ra.dio signals'. Wfith a 
crystal detector, a receiving set is able. 
to receive messages from one t ransmit
ter only-one using a corr esponding 
wavelength. T·o tune in on another sta
tion involves the changing of the de
tector disk to one ground to a different 
receiving capacity. These one-station 

·detectors have one great advantage.; 
they cannot get out of tune and they 
report instantly any· signal from a sta
tion of their o.wn wavelength. 

No Dial-Twisting Delay 
In airplanes and tanks messages must 

·come through without dial-twisting de
lay. The crystals make it possible for 
the pilot to press a button and receive 
a clearly defined message from his 
headquarters or squadron leader. · 

Most quartz crystals of the t ype used 
for U.S. combat radios are imported · 
from Brazil. Very lit tle quartz with the 
nece.ssary crystallin and electrical pro
Perties, measuring up to the high stan
~ards imposed for combat radios, is 
ound in North America. 

1 Grinding and shaping radio crystals 
8 an exacting and delicate job, · fully 
~qua1 to that of grinding astronomical 
1~nses. T.olerances ar.e brought down to 

11115.,00-0,000 of, an inch (l/200,00(} of a 
knllimeter), a measure so small tha t no 
1 own mechanical means can be used 
bn gauging it, and measurements must 
; taken by electrical means. Finish
chg room operato.rs must hear the 
~e anges made because they cannot be 

en. 

Look Like Lumps of Glass 

When imported, the quartz crystals 
took like fist-size irregular lumps of 
glass. After unpacking, they are im· 
mersed in a polarised liquid to deter· 
mine the cutting axis, which is marked 
approximately on the rough crystals. 
Then they a re taken t a a n X-ray ma
chine which det ermines the exact line 
of cleavage. It is all a matter of lining 
up the atoms in the right dir ection for 
cutting into thin slices. As quartz cry
stals are among the hardest substances 
know n , dia mond dust saws must be 
used. 

The blanks, or slices , t hus cut out are 
minutely examined to make sure that 
ther e is enough unblemished surface. t o 
produce a finished crystal, and to de
t ect any electrical faults. Already · the 
crytals are ground so accurat ely that 
it is no longer possible to measure them 
with the usual equipment. It takes 

-electrical impuls es to t ell the story, im
pulses m ade a udible thrnugh amplifie.r s 
attached t o the t est ing machine. T o 
get th em exactly right, the crystal 
wafers are whirled in a blast of ex
tremely fine. carborundum dust. 

An acid bath prepares the wafers for 
testing by more delicate apparatus. An 
actual rad io program is t uned in, the 
"tone" .o.f the crystal is compared with 
a s tandard a.nd, by m eans of earphones, 
is matched exactly. Finally, hand lap

.ping brings each numbered a nd classi-
fied crystal to final perfection-to be 
used as a m echanical "ear" on the 
battlefield . . 

placed. • 
The 2GB " H appiness Club" is also 

doing yeoman service for t he war effort. 
Recently, Mrs. Stelzer handed over to t he 
Army two modern Field Ambulances 
valued at £1,000, the cash being raised 
by members. Cash raised by the sale of 
W ar Savings Stamps oy members would 
now approximate £3,500 ; and another 
£2,000 or so could well be added on 
through t he strenuous work of selling 
badges and buttons on N ational days. 

Mrs. Stelzer 's "Happiness Club" ses
sion is between 11.45 a .m . and 12.45 p.m. 
Monday to Friday from 2GB. 

SAILING RESULTS POPULAR 

Radio 2UE 's service in giving progress 
r eports and the result of t he Sydney 
Flying Squadron's sailing event every 
Satur day afternoon is proving popular, 
part icularly in war factories and camps. 
A special representative follows the race 
and 'phones through a running story of 
the position of thei boats as they pass 
eertain marks. These are broadcast, 
a nd the r esult is announced immediately 
the winning boat crosses t he finishing 
line. 

proudly presents -- every Wednesday at 8 p.m. 

~~ONE MAN'S 
FAMILY'' 

by. courtesy of 

GOUGE PTY. LTD. 

Produced in Melbourne by 3XY, and relP.a sed throughout; Aust ralia, 
this se.ries continues t he fascinating story of the Barbour family 
from the point whexe it left off 5 years ago ! It's a Mayne L ynton 

production! 

ALL AUSTRAIJ.A WILL BE LI STENING TO IT SOON! 
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"Man in the Dark" for De Witts 
:Following the conclusion of ''The 

Convenient Marriage,'' their current 
2UW dramati~ feature, Messrs. E. C. De 
Witt and Co. (Aust.) Pty. Ltd. have 
chosen another George Edwards produc· 
tion, ''The Man in the Dark.'' 

An original script by Sumner Locke
Elliott ''The Man in the Dark'' is 
based 'on the life of an extraordinary 
personality who, some years ago, . pro
vided Britain with its most sensat10nal 
trial of the year. 

A Pole by birth, he imperson~ted an 
Englishman ancl built a fortune m Lon
don until, ultimately, he was arrested on 
a triple rriurder charge. It is a ysycho· 
logical thriller taken from real hfe. 

A. brilliant cast is headed by Lou 
Yernon, supported by Nell Stirling, 
Hazel Hollander, Lynclall Barbour, W:ar
ren Barry, Eric Scott, Quee~ie Ashton, 
J'.fichael Willoughby, Lorna Bmgham and 
Ailsa Grahame. 

"The Man in the Dark" will be broad
cast from 2UW in the established De 
Witt's channel-7.45 p.m. Monday, Tues
day and Wednesday. 

3CV 
NOW BROADCASTING 

from the 

PROSPEROUS INDUSTRIAL 

Centre of 

MARYBOROUGH 
VICTORIA 

• 
Population within 

50 miles, over 

250,000 

PllECiu 
RECORDING' 

FOR ALL 

YOUR 
SUPPLIES 

PRESENTED 
Radio 

MANY C~EQUES 
Convalescents Attend 
Party 

A unique feature of the 2CH Women's 
League annual party held at the Troca
dcro on Friuay, December 17, was the at· 
tendancc of the matrons and inmates of 
seven convalescent homes for members 
of the A.LP. 

These inmates were present at the in· 
vitation of the league, and the matron of 
each home received a cheque for £2/2/-, 
the gift of the league to assist in pro
viding Christmas cheer at the homes. 

The presentation of cheques of large 
and small amounts to the organisers of 
various charity and war organisations 
was one of the most important functions 
at the party, a total of neaTly £4,000 
having been Taised by the league during 
the past 12 months. 

The presentation of cheques was per· 
formed by Lady :Fisk, patron of the 
league, who in a short address congra_tu
lated the members on their efforts dunng 
the year. 

Meg. McSpeerin, the league ~rganiser, 
in a review of the activities of the or
ganisation and of various clubs associ
ated with the league, rnvealed that over 
the whole 12 months a total of nearly 
£11,000 had been raised for various ob
jectives. 

An important feature of the year was 
the introduction of a voluntary war 
workers' session on 2CH to enable war 
workers all over the metropolitan area to 
publicise their activ ities. At many of 
these broadcast sessions Meg McSpeerin 
secured the attendance of well known 
charity workers who spoke on the ac
tivities and work of their own organi
sations. Among these was Madame 
Helene Kirsova, whose Russian ballet 
has raised large amounts for charitabl~ 
objectives. , 

Miss Peggy Sager, well known bal
lerina and a member of the- Kirsova Bal
let, was one of the soloists in the floor 
show at the Trocadero party, and she 
accepted a cheque on behalf of Mme. 
Kirsova towaTds the latter's fund 'to 
provide playgrounds for children in in
d us trial areas. 

The convalescent homes represented at 
the party were the Lady Gowrie Conval
scent Home, the Lady Wakehurst, the 
Bonnie Brae, N eringa, Eva Hordern 
(women) and Glen Mervyn. 

The attendance ath the party was 
nearly 1,800. 

"Officer Crosby" 
Many Stations to Carry 
MacRobertson's New Show 

Commencing in . January l\facRohert. 
son's will sponsor the new Radio 21:1: 
production, ''Officer Crosby,'' from that 
station and through a national network 

"Officer Crosby" will be broadcast 
. from 2UE every Monday, Tuesday anil 

Wednesday at 7.15 p.m., and will replac~ 
MacRobertson 's present feature, ''Nine 
o"Clock Stories. '' 

Specially written for 2UE by W. M. 
(Bill) Maloney, the "Officer Crosby•· 
series is sure have wide appeal. 

Disced for qua~er-hour broadcasts 
each episode is a complete story dealing
with the adventur.es of a police officer 
who brings much human understanding 
to his task of maintaining law and order. 
The series has a strong human intere~t 
theme as its background, and is well 
scripted. 

Many of Sydney's best known radio 
stars will be featured in ''Officer Cros
by,'' with Marshall Crosby playing the 
lead. 

Pepsodent Consolidates Time 
for Half ~Hour Show 

Previously, Pep so dent's "Perfect 
song'' session constituted two .quarter
hours weekly, but renewal of the con
tract on Macquarie Capital city station~ 
combines these into one, h"alf-hour per 
week on Saturday nights. First broad· 
cast under the new arrangement wa• 
made on December 4. 

The title of the new feature is "The 
Pepsodent Toothpaste Program," and on 
2GB is compored by ,John Walker. It 
comprises a parade of popular hits of to· 
day and the continuity, which John~y ~d· 
libs, cli~closes s:ome interesting tid-bit9 
about them. 

, ''The Pepsollen t Tooth paste P rogram'' 
is broadcast every Saturday at 7.30 p.mi 
from 2GB-HR, 3A W, 5DN-RM, 6PR-T 
and 7HO. 

SOUTH-EASTERN NEW SOUTH WALES 

2BE BEGA 
J. A. KERR 

200 
WATT'S 

Sydney Rep.: L. S. DECENT, Lisgar House, Carrington St,. Sydney. 'Phone: BW2081 

A. m. ClU BB p~-:.~ro. 
76 CLARENCE ST. SYDNEY 

TELH•HDNE ·!nrrns 

Presto Sapphire Cutting Stylii 
Presto Steel Cutting Needles 
Presto Red Transcription NeedleS 
Presto 78 and 33 Turntables 
Presto Recording Machines 
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FACTORY GIRLS GIVE 
y,.MAS CHEER 

committee of more than 200 Sydney .t factory workers were kept busy dur
~·r the Christmas week-end taking cheer 
'"groung and old people, as well as to sol
:;:ers in one of our largest military hos
·1aJs. 

''The girls are listeners to the 2UE Fae
,. and Munition Workers' session con

';~cted every Monday to Friday at 2 p.m. 
,. Mrs. Sally Harten. 

1 Four buses were booked and trans
rt the girls to the Newington and Lid

l'.':nibe Homes, and the Havilah Home for 
,·hildren. . 

sweets, frmt and presents were dis
"buted to the inmates from moneys 

tnsed in the factories and through appeals. 
f11~ considerable sum collected in the fae-

ries were per medium of "swear boxes"
;~ctorY workers being forced to put a 
pennY in a box for every swear word 
uttered. 

TRI CHO LABO RA TORI ES 
USING DAYTIME 

Using a specially arranged ''Half 
Hour of Good Music'' as the vehicle, 
Tricho Labomtories and Supplies Co. Pty. 
Ltd· have contracted with 2GB for the 
u.30 p.m. channel every Sunday. 

Each Sunday, a separate composer will 
he chosen, and the best known of his 
1rnrks will be presented, together with 
-uitable continuity. 

Mr. Ross Buchanan, sales manager of 
the company and well known as a radio 
artist, will compere the presentation, first 
l1roadcast of which was made on Decem· 
Ler 5. 

"A DINKUM" DRINKER 
Colin Wi.lls, former Australian broad· 

caster and journalist, who is now a 
B.B.C. commentator, mentioned, in the 
course of one of his Australian news
letters for servicemen on this side, that 
a listener in England had written in to 
the B.B.C. on a point of interest both 
to Australians and their British com
rades. It concerned the origin of some 
of Australia's slang terms. 

The letter-writer, Mr. R.. B. J. Clay
ton, once of Maryborough, Queensland, 
and now of Milford-on-Sea, Hampshire, 
offered an interesting theory as to the 
way the expression· "dinkum" and "fair 
dinkum" first arose. Wills explained, 
for the benefit of British listeneri;, that 
"dinkum" means "genuine, true, n o kid· 
ding." And a "dinkum" man is a 
genuine one-what the Americans call a 
"regular fellow" probably. Mr. Clayton 
went on to say that " dinkum" came 
from the old gold-rush days. The 
tniners used to gamble after the day's 
Work, and anyone who stayed "cold 
sober" was looked upon as having an 
advantage-an unfair one-over the 
0ther players. So it became a point of 
honour that all should drink together
"lair drinking" was the slogan. Some 
of the foreignPrs, according to Mr. Clay
~on, Pronounced the phrase "fair din-
um." And so Australians adopted that 

~t0nunciation, at first jocularly, but as 
Ille went on a new generation inherit· 

ed the word "dinkum" without knowing 
anything of its origin. 

Mal 

Verco 

to 

Take a 

Rest 

At an informal gather-

ing in Mr. H ,. G. 
H orner's office last 
week, the executive staff 
of 2GB-Macquarie said 
uau revoir'' to Mal 
Verco, who has decided 
to put away his red
headed mouthpiece for a whi le and take a 
well-dese·rved rest. 

In present ing a cheque on behalf of t h e 
directors, Mr. Horner said Ma l Verco had 
played an im portant part in the success of 
the Macquarie Network when it was first 
launched some five years ago. The Net
work, then , was at a stage when its grow-

FINE MUSIC FOR SHOE 
STORES 

Commencing on Sunday, January 2, 
Postars Pty. Ltd., well known ghoe manu
fact urers and retailers, will present, over 
2UW Sydney, each Sunday, ' ' An Hour of 
Fine Music'' at 1.30 p.m. 

' 'An H our of Fine Music '' will pre
sent t he best in recorded melody, the 
great voices of the world, the best of the 
ballads, a nd the most popular extracts 
from opera. The program has been de
signed to afford the maximum list ening 
interest to all who apprecia t e melody in 
music at an hour when the midday meal 
is over, and the presentati on has been 
shaped to meet the mood of the hour. 

Commercials will be reduced t o a mini
mum, and so far as it is possible, the 
musical numbers will be announced in 
groups and played through without iriter
ruption. 

ing pains were rathe·r seve·re, and his 
loyalty and indefatigable work w it h h i s 
sawdust friend helped enormously in bring
ing the National plan· to fru ition. 

Owi ng to indifferent health Mal Vel'co' s 
plans are indefinite, and l isteners will miss 
him and "Ginger" du·ring t heir absence 
from the ail". 

KIDDIES SESSION RAISES 
RECORD SUM 

The ladies of 3A W Chatt erbox Corner 
are Rll to be heartily congratulated on 
the wonderful results of the past year ' s 
cha rity drives, which culminated in "The 
Cha tterb ox Corner Pete'' at the Mel
bourne Town Hall last week. They col
lected a total sum exceeding £2,250, a n 
amount which broke all previous r ecords 
by many hundreds of pounds. 

''Chat terbox Corner,'' the 3A W k id
dies session, which is conducted by 
Nancy Lee and ''Nicky,' ' is practically 
an institution in Melbourne as the actual 
children ' s membership is well over 
100,000, and t hat figure in any language 
means something. Such success as ob
tained t his year has whett ed the commit
tee's' ambitions to the extent that t he 
figure they will a t tempt next year is 
£3,000 or more. 

When is an advt. 
not an 

When • It 

d ? a "t. -. 
• carries 

NEW YEAR GREETINGS! 

2KY 
PHONE: M 6291-2. 428 GEORGE STREET. 
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II PERSONALS II 
Amongst the r ecent new members a d

mitted to the Millions Club of Sydney is 
Mr. H. G. Horner of 2GB and Macquarie, 
A good clubman he will be welcomed by 
a wide circle of friends and acquaintances 
at the Rowe Street retreat. 

Stuart Edwards, former 2UE and A.S.B. 
racing commentator, has now graduated 
as a navigator with the R.A.A.F. 

Enjoying leave in Sy dney is Captain 
Hartey Goodsall, former chief of the 2UE 
copy department. Harley for some time 
past has been at a northern A.I.F. camp. 

General manager of 2SM, Mr. Bernie 
S t apleton, planned h a v ing a really good 
r est over Christmas. Other than shift t en 
t on s of rock garden from one side of the 
Coogee garden to the other and plant a 
f ew hundre·d vegs. in h is victory garden , 
he intended having a r eally lazy time of i t ! 

3XY Senice League did its bit for the 
McLeod Repatriation Sanitorium this 
month at a big s how staged to open the 
shelter shed, presented at a cost of £80 t o 
provide shelter for patients seeing friends 
off at the connecting bus. 3XY took u p 
Carl Brigliss' band and a full sho·w of sup
porting artists, plus s tation executives. 

Sun day, December 19, brought the wind 
up of 12 months of " Are You An Artist '?" 
Prizes were given out for the la st quarter 
fina l. After the program sponsor Mr. w. 
Kelton and Mrs. Kelton, together with Mr. 
and Mrs. 0. J. Nilsen, Jack Clemenger and 
Cec Corboy gathered together for a bite of 
supper. 

Disappointment was expressed all around 
that Mr. O. F. Mingayt had not returned 
from America in time to attend the wel
come home dinner given by the .Melbourne 
radio trade to Lieut. Col. S . .U. Jones last 
week. Mr. Mingay, who has been in Wash
ington since the beg·inning of. the year for 
the Directorate of Radio ahd Signal Sup
plies, is exp·ec ted ba<ik ... .in Au,<;tralia 
shortly. 

.. Lieut. Commander Colin Gilder of the 
R .A.N.V.R., who h a s been seen around 
Sy dney quite a bit since his return from 
England, where h-e pi.It in two years w ith 
t be subchasers, s eems t o have drifted into 
the spume once again . Believed that h e 
is h eading north. 

The producer's lot, like the proverbial 
policeman' s, is not alway·s · a very happy 
one, and he may often hav e to extricate 
himself or his production from, a ticklish 
spot. Such was the case in the produc
tion of "Pinnochio," hour show broadcast 
by many stations on Xmas Day for Koly
nos, which was made at Columbia. Pro
ducer Reg. Johnston, at the ele·venth hour 
h a d to step int o the leading role which 
w a s to have b een t a ken by John Cazabon. 
Decision w a s made a matter of minutes 
before the first cut was due to b e m a de. 

David Syme, 3AW director, is speedily 
recuperating from three or four weeks in 
hospital, and last week received a bundle 
of cheer-up girts from the 3A W staff who 
got· together to send him ch ocolates, straw
berries and . oranges. 

3AW's sale manag er, Jack O'Hagan, h as 
received word from A s hbergs , one of Eng
la nd's biggest music publish ers, to the 
effect tha t they h ave a c cepted his latest 
song, " Little Ships will Sail Again," a.nd 
that they expect it will be a winner. The 
acceptance of t..is B ' ng by Ashbergs 
creates a record for O'I ·gan, who has now 
had a song published :,v every leading· 
publishing house in England . 

On Friday , December 17, Councillor 0. 
J. Nilsen, governing director of 3UZ Mel
bourne, enterta ined executiv es a nd the a n
n ouncing staff of t h e s tation at luncheon 
a t the Hotel Aus t ralia. Those p r esent 
w ere afterwa rds t a k en on a tour of ins p ec
tion of the various Nilsen undertakings. 

Raymond Chapman 3XY chief announcer 
spent something of a busman' s holiday on his 
recent vacation at Lorne. It wasn't long 
b efore Raymond was sha ngha ied into run
ning enterta inments a m ong the guests in 
a id of loca l Red Cross funds. Quite a re
s p ectable s u m was r ais ed t oo. 

Virginia Uren, who has been conducting 
the 3AW ·women ' s A ssociation for the last 
few years, is leaving that station a t the 
end of the year, and Judy Willing is tak
ing over the programs. .Judy has been at 
3AW for the past month getting into the 
routine of these popula r day time programs. 

Jack Clemenger of Leysh ons, Phil Gould
stone of Darrods, a nd 3KZ salesm a n Arthu r 
Banks relaxed for onc e the other d a y a nd 
h a d a v er y good a f t e rnoon's g olf . All 
ca m e b ack n ex t clay w ith r en ew ed energ ;.r. 

Mrs. Willia m B radley, m other of 3XY 
n1us ical director K1zvin Bradley, died 
early this month. Her musical fami\v in
cludes Charles Bradley, for merly assoc.ia ted 
with 5DN Adelaide, Reg. Bradley, who is 
a m ember of the A.B.C. Orchestra, Eileen 
Bradley (radio singer), and Leo Bradley, 
Melbourne r a dio musician. 

Mr. Ron Irish, treasurer of Macquarie 
Broadcasting Services Pty . Ltd., and secre
tar y of Australian Record Company re
cently returned from the. "bush" bronzed 
as the proverbial berry. Narooma is re
ported to be completely void of fish s ince 
R on wielded a wicked ro d among the s caly 
ones down there. 

Peter Bathurst walking down B arr ack 
Street, Sydney, on e day la st week in k h a k i 
shor ts a nd rakish open necked shirt, look
ed nothing of the debona ir a nnouncer 
whose suave voice so appealingly used to 
give the Colgate commercials. But Army 
notwithstanding P eter still manages t o 
s queeze in a fe'v freelance assignme'.nts 
during rest clays. 
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OCTOBER LICENCE FIGURES 
NEW SOUTH WALES 

New issues . . 
Renewals . . . . 
Cancellations 
Monthly total 
Nett increase 
Population r atio . 

1942 
4,549 

39,316 
270 

507,842 
4,279 
18.06 

VICTORIA 

3,480 
30,998 
1,281 

372,,416 
2,199 
19 26 

New issues . . 
Renewals . . . . 
C '.lncellation s 
Monthly t otal 
Nett increas e 
Population ratio . 

QUEENSLAND 

New issues 
Renewals .. 
Cancellations 
Monthly tota l 
Nett increase .. 
,Population ratio . 

1,224 
14,111 
1,351 

171 ,620 
- 127 
16.55 

1943 
5,385 

39,345 
4,520 

535,703 
x865 
18.96 

3.120 (i1 
31,503 (1 55 

2,975 •00· 
381,662 (15,919'. 

Xl45 (X6t' 
19.55 ' 

1,495 
14,247 
1 ,088 

174,772 
x 407 
16,85 

(76) 
(183· 

(73 ' 
(3,19'1 . 

(X~) 

SOUTH AUSTRALIA 

New issues . . 
Renewals .. 
Cancell,9.tions 
Monthly tota l 
Nett increase .. 
Population r a tio . 

1,326 
9,684 
617 

139,291 
709 

22.85 

1,065 (11;) 
9,510 (571t 1 

1 ,500 (139) 
142,538 (9,1521 
-435 (x36J 
23 53 

WESTERN AUSTRALIA 

New issue s .. 
R en ew a ls . .. . 
Cancellations 
Monthly total 
Nett increase 
Population r a tio . 

1,253 
7,121 

500 
92,620 

753 
19.75 

TASMANIA 

New issues 
R en ewals . . 
Cancella t ions 
Monthly tota l 
N e.tt inorease 
Population ratio . 

433 
3,202 

278 
47,170 

155 
19.7n 

622 
7,110 
1,264 

95,0Ul 
642 

20.33 

322 
3,340 

2~5 

47,692 
x 27 

19.77 

COMMONWEALTH 

(731 
(223 
(351 

(3,060 
(x3· 

(5; 
(122' 

(J; . 
(2,250) 

(x401 

New issues .. 
Renewals .... 
Cancellations 
Monthly t ota l 
Nett increa se 
Popula tion r atio . 

12,265 12,009 (1,04• · 
104,432 105,055 (4,0331 

4,297 11,642 (5061 
1,3a0,959 1,377,368 (53,3181 

7,968 x367 (x5U 
18. 74 19.32 
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TWO MORE 

to add to 
the list on 

E. C. de Witt & Co. (A'sia) 
Pty. Ltd. 

Present 

"The Man in the Dark" 
. A superb action-packed dramatic 

serial. 

Mon., Tues., Wed. 7.45 p.m. 

W . W . Campbell sc' Co. Ltd . 

Present 

"Michael Dare -Reporteru 
One of the fastest-moving murder 

mysteries ever broadcast. 

Mon., Tues., Wed. 8.30 p.m. 

Both are GEORGE EDWARDS productions and 

GEORGE EDWARDS programmes are one reason why 

Most People Listen to 2 UW 
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