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THE two old chaps were, as usual, seated 
comfortal!lY in their easy chairs at the Club 

enjoying their after-dinner cigars. ' 

"Do you know, George," one said, ."my wife's 
getting very di fficult lately. Every t ime I come 
to the Club .n ow she imagines I'm out chasing 
women." 

" .. . Gad, I wish she were right ! " 

THERE are plenty of tough problems in 
advertising today ... maybe you have one 

that needs to be set right, · 

If it's radio (or even if it's not, because if it's 
not radio, then you're missing some.thing) ... 
have a y31.rn with the "know how" boys at 2UW. 
They've learned the business the hard way . 
years an' years of down-to-earth experience in 
getting results-and that's "know how." 

It's another reason why advertis.ers trust 2UW 
. and why 
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A COMBINATION of . STATIONS 

f.lS 
NO SINGLE STATION~ 

regardless of power- has a signal strong 
enough to deliver primary coverage to the 
eight major markets individually served by 

2AV 2GF 2GN 380 
• • • • 

ALBURY GRAFTON GOULBURN BENDIGO 

4TO 4CA 4WK 4MK 
• 

TOWNSVILLE 
• 

CAIRNS 
• • 

WARWICK MACKAY 

People Can hear a. bout your products m less time than with any other On these stations more 
medium-at less cost, too. . 
If your products need better distribution, or you are opening up new markets, let these stations 

pave the way-fast. · . 
These stations are quick workers-ha.rd . workers, too. Make sure they are working for you. 
Notional and local advertisers have found it both wise and profitabe to use these stations 

morning, noon and night. 

All particulars from 

AMALGAMATED 
SYDNEY 

WIRELESS 
BRISBANE 
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EDITORIAL 
The Federatfon's 16th Convention 

In Hobart last week over 60 delegates from all over the 
Commonwealth a ttended the 16th Annual Convention of the 
Australian Federation of Commercial Broad\casti.Jng Stations. 
That Federation is unique in that it has 100% membership. 
It is also unique for its ability to secure such unanimity among 
such a variety of interests spread over the length and breadth 
of Australia. It is not claimed or suggested that every Federation 
recommendation or Convention resolution is acted . upon in its 
entirety by every station, but it is quite obvious that the Feder
ation members have a full appreciation of how effective their 
organisation really is. 

Such Conventions provide a wonderful opportunity for 
station executives to meet tog·ether at least once a year and 
discuss many matters, quite apart from the agenda items, that · 
are involved in the daily managerial chores. In fact it is the 
time outside the Convention sitting hours that those executives 
!ind most valuable. That does not detract from the discussions 
in Convention, when any member can have placed on the agenda 
any subject that he thinks should be brought before the assembled 
delegates as a national matter. State matters are ironed out by 
the State committee meetings that assemble frequently. In fact, 
the set-up of the Federation is a pattern that other industries, 
including radio, could well follow. 

The need for close association with the radio industry is 
fully realised by the broadcasters, as both interests have a number 
of problems in common. Without stations, the manufacturers, 
wholesalers and retailers cannot sell their products, and vice 
versa. Well-organised conv.entions such as that of the AFCBS 
play a mighty important part in any industry. 

Back to BROADCASTING BUSINESS 
With this issue, this business paper reverts to its original 

title of BROADCASTING BUSINESS by which it was known from 
its inception on October 5, 1934, up to July 6, 1939, when it was 
changed to COMMERCIAL BROADCASTING. 

The reason for reverting to the original title is to avoid any 
confusion with the name of the Federation of Commercial Broad
casting Stations and also to enable easy reference to the industry 
of commercial broadcasting without confusion with this paper. 
For many months past this idea of avoiding confusion has been 
in our mind, because this business paper is not the "official 
journal" of the Federation-neither do we seek or desire to be 
the· official journal of any organisation. . 

In all respects this business paper will continue to 
serve all those concerned with the business of commercial broad
casting and to spread the gospel of how effect ive advertising 
can really be through the medium of commercial broadcasting 
stations. 

The independence of this BROADCASTING BUSINESS paper 
is stressed for the benefit of all 'our· readers . . It is in no way 
whatsoever connected with any station or network or person 
engaged in the field of commercial broadcasting, in fact the 
Mingay Publishing Co., Which also publishes other busineiss 
papers is owned entirely by the undersigned. 

If the Federation wants to use the pages of this paper at 
any time for official releases, they will always be available free 
of charge and "B.B." is prepared at all times to publish any 
constructive material that will promote better broadcasting for 
the public benefit. 

Managing Editor. 
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Ridley New Federation President 
sterling loyalty of his senior Vic 
president Randal White and count 
vice-president Jack Ridley. Mr. Padd~Y 
son also gave full marks to the Fede· 
ation's efficient and popular seer:: 
tary .Ray Dooley, whose experj. 
ence and knowledge of Federation• 
affairs made the lot of the presiden~ 
much easier. 

Mr. J. E. Ridley, general manager 
of Country Broadcasting Services Pty. 
Ltd., who was country vice-president 
of the Federation, was elected un
opposed to the presidency of the 
AFCBS at the Hobart Convention last 
week. 

Mr. J. E.. Ridley 

Federation 

President 

• 
Below: 

Mr. s. Morgan 

Snr. Vice Pres. 
Below Right: 

Mr. R. Yeldon 

Country Vice Pres. 

Other officebearers elected were:
Senior v-p.: S. Morgan (3KZ). 
Country v-p.: R. Yeldon (2WL). 
Queensland. v-p.: C. R. Carson 

(4BH). 
South Australia v-p.: K. Macdonald 

(5AD). 
Western Australian v-p.: Frank 

Whitford (6PM). 
Tasmanian v-p. : T. Room (7DY). 
Trustees: c. V. Stevenson (2UE) and 

A. Fairhall (2KO) . 
Technical Committee : Messrs. Fair

hall, Fitts, Brooker, Paddison. 
Public Relations Committee : Messrs. 

Fairhall, Brooker, Levy, Ogilvy, 
Campbell-Jones. 

Tributes to Retiring President 

Mr. Ridley, in presenting the cus
tomary Presidential Plaque to Mr. 
A. C. Paddison, moved a vote of thanks 
to their retiring chairman and paid 
a glowing tribute to his fine presi
dential leadership during his term of 
office. 

Messrs. Mitchell, Mccann, Kemp, 
Macdonald and Samuel each sup
ported the vote in terms of deep 
appreciation of the wealth of time and 
energy and knowledge which the 
retiring president had given to the 
Federation, and of his masterly chair
manship of this Convention. 

The Federation secretary, Mr. Ray 
Dooley, added his expression of 
esteem for their past president. 

Responding, Mr. Paddison said that 
his tasks had been lightened by the 

Con~ention Delegates 
Archer Whitford (Whitford Net

work) 
H. G. Horner (Macquarie Net-

work) 
A. Campbell-Jones (2UE) 
A. Findlay (7HO) 
V. Mitchell (4BH) 
C. R. Garson ( 4BH) 
G. McCauley (2KA-KM) 
H. E. Beaver (2KY) 
V. M. Brooker (A.W.A.) 
A. C. Paddison (2KA) 
R. A. King (2KY) 
D. Muir (6AM-PM) 
L. Finn (Station Representative) 
A. Fairhall (2KO) 
H. Anderson (Station Represen-

tative) 
A. P. Wynne (4MB) 
E. J. Rhueben (4RO) 
J. Taylor (2UW) 
S. Morgan (3KZ) 
R. A. Fitts (V.B.N.) 
F. l14ogg (3XY) 
B. Samuel (6IX-WB-MD) 
S. J. A. Kemp (Argus Network) 
E. Gold ( 4SR) 
L. Prouse-Knox (4BC) 
Randal M. White (3A W) 
J. R. Ridley (2GZ) 
A. Roberton ( 4BK-AK) 
D. Worrall (3DB-LK) 

B. Stapleton (2SM) 
J. Johnson (4IP) 
K. Macdonald (5AD) 
L. H. Martin (4BU) 
A. E. Evans (7EX) 
A. D. Towner (7BU) 
V. Sydes (7LA) 
A. L. Prince (3UZ) 
A. Colin Hay (2BH) 
0. J. Story (2HD) 
J. S. Larkin (5DN) 
D. E. Holmes (2WGJ 
C. W. Camphin (4AY) 
J. H. Davey (3BA) 
E. Williams (2BS) 
Clive Ogilvy (2CA) 
W. Grant (2DU) 
F. P . O'Halloran (2QN) 
R. A. Yeldon ( (2WL) 
K. Goyne (7HO) 
H. C. Little (7HT) 
B. Mccann (7HT) 
R. E. Lane (2GB) 
S. B. Denton (5KA) 
R. Heath (Macquarie) 
Col. Evans (7EX) 
T. Room (7AD) 
H. R. Parish (7DY) 
S. T. Sims (7HO 
E. McRae (7HO) 
M. Jones (N.S.W. Secretary) 
R. Dooley (Secretary) 

-

Commercial Broadcasting Convention delegates outside Tasmanian Parliament House. 
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Intensified 
Listener Interest 

for 31W-CV 
1: Because of Macquarie -Showmanship 

New !)rograms, ta ilored for the Network 's majority 
features-TOMMY T RINDER, Kl,SS AND MAKE 
PLAYS, GEORGE FOSTER, NATION ALLY 

aud ience, are 3AW 
UP, M ACQUARIE 

KNOWN SE_RIA L S, STAR 
PUPIL, MUSICAL COMEDIES, etc. 

2: Daytime Requests 
John Masters' ~ - hourly " CHOICE OF THE PEOPLE" . Half -hours of 
requests are sched ul ed for three months ahead' It · t h . · h ·1 · rs e f avourite 
musrc-w r e-you-work program for housewife Jtnd factory al ik e. 

3: Personality Favourites 
!A:' sta~ dattract_lon s include, in addit ion to famous Macquarie ident it ies 

O!)-ra e station staff w ith TERRY DEAR · ' 
FRED TUPPER" . · as Product ion M anager, 

as Sports Editor, JUDY WILLING Pr · 
Women ' s Association; " SALLY" of J un ior 3AW . d ' esrdent of the 
best-known annou ncers. • an many of V ictoria 's . 

4: Sport Leadershi.p 
~n all. ~~heres o-f sport 3AW excels-with Bert O ldfield 's Test Cricket 
. esc~rp ro-ns, Fred T upper and Cy_ril A ngles on rac ing, and an outstand-
ing avrs Cuo team of commentators-and n~w r i ngside d · · 
the b i g fights. escrrptrons of 

TOMMY T·RINDER 
GEORGE FOSTER,' 
and 
TERRY HOWARD, 
A ll Ace Attractions ! 

Be with the best 

31W-CV All{. 
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Historic Sixteenth Convention . of Broadcasters 
Conference Held in Tasmania's Legislative Assembly Chamber 

The Sixteenth Annual Convention of the Australian Federation of Commercial Broad
casting Stations was held in historic circumstances at Hobart last week, in that the 
conference room was actually the Legislative Assembly chamber of Tasmania's Parliament 
House. In this somewhat austere and dignified chamber the broadcasters debated in 
the three days' session, their problems and promulgated codes and rules which 1will 
undoubtedly redound to the credit of Commercial Broadcasting in Australia. 

* * Conventioneers settled right down to their tasks as soon as the first 
business session opened on Tuesday morning, November 19. It was announced 
that delegates would be guests of the Tasmanian Government at buffet lunch 
in the House the following day when the Premier, the Hon. R. Cosgrove, would 
officially welcome them. Arrangements were made for a broadcast of the 
function and speeches through all Tasmanian commercial stations, and also 
a relay to the mainland to provide it to any other States desirous of 

programming the event. 

Keen appreciation of the courtesy 
of the Tasmanian Government in 
making available the Legislative 
chamber and other facilities at Par
liament House was expressed on all 
sides as weil as of the organisation by 
the Tasmanian committee of the Fed
eration for the comfortable arrange
ments made for this, their first broad
casting convention ever held off the 
mainland. 

The official dinner of the AFCBS 
was held at Hadley's Hotel on Tues
day night and was attended by Mr. 
Chippendall, representing the PMG's 
Department, as well as by a number 
of Tasmanian guests representative 
of the Government, the Hobart City 
Council, and of the commercial and 
industrial sphere in the State. 

The Tasmanian committee of the 
Federation entertained delegates on 
Wednesday evening at a cocktail 
party at Wrest Point, which is re
puted to be Australia's most modern 
hotel, comparable with the world's 
best in tourist attraction. 

The entertainment side for "out-of
session afternoons" was well catered 
for-the Tasmanians having arranged 
motor tours to the countryside, to 
Mt. Nelson and snow-capped Mt. 
Wellington, inspections of Cascade 
Brewery, Cadbury's, Boyer Newsprint 
Mills, a fishing exyursion, bowls and 
golf. 

On Thursday morning, representa
tives of the Australian Association of 
Advertising Agencies (Federal) pre
sented the agencies' "Case for 15%," 
which had been previously distributed 
to delegates in p;rinted form, and 
made themselves available for ques
tioning on any matter which dele
gates wished to have elaborated. 

Program Problems 
One of the first matters which 

delegates dealt with at the opening 
session was the problem of program 
standards and measures which might 
be taken to fully enforce the Feder
ation's standards in spirit as well as 
in the letter. During extensive dis
cussion, it was pointed out that 
despite the Federation's Code some 
"smart" advertisers or their agencies 
had found ways of circumventing the 
code by "going. around" specifically 
prohibited words and phrases. The 
resultant broadcasts were responsible 
for most of the criticism arising from 
certain quarters against commercial 
broadcasting. In this category of 
objectionable "commercials" were the 
number of laxative and patent medi
cine ads. broadcast at injudicious 
times of the day, singing commercials, 
soap opera announcements, etc., and 
recorded announcements in which the 
technique is to use a very bad voice 
or recording-so bad as to attract 
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* attention by being objectionably 
noticeable. It was pointed out that 
the same problem is to-day facing 
American broadcasters. 

Convention resolved that singing 
commercials and jingles be elimin
ated from spot announcements effec
tive from January 31, 1947. 

A sub-committee of Convention was 
appoi~ted to study the further prob
lem of providing machinery to fully 
implement the Standards in the Fed
eration's Code and to report back to 
Convention with a resolution for 
appropriate action. 

Accreditation of Producers 
One of the decisions reached at the 

previous Convention was that there 
should be a system of accreditation of 
producers to ensure the observance of 
Standards of Programs adopted by the 
Federation. At a meetng of the Fed
eral executive subsequently, held in 
May 1946, delegates were told rules 
for the Accreditation of Producers 
were generally adopted, leaving some 
details still to be worked out by the 
Committee which was appointed in 
NSW for this purpose. These rule 
provide for the engineering standards 
that are to be followed and for the 
programs, apart from the e~gineer~ng 
principles, to be in conformity with 
the Standards of the Federation and 
the stations themselves. An accredi· 
tation fee of £15/ 15/ - per annum has 
been included in the Rules. 

The Executive was of the opinion 
that six months' notice of intention 
to introduce the engineerin6 standards 
should be given to producers in order 
that the equipment couid, if_ nee~~ 
sary, be brought into conformity w~ 
the requirements. It was sugges as 
that the rules become operative 
from July 1, 1947. 

convention endorsed the action of 
tbe executive in this matter. 

overseas Programs 
pelegates discussed the continued 

. ortage of recorded music from USA 
~ e to the inability to obtain import 
/ences and to the restricted output 
~~ local manufacture:s. It was ~ecided 
to appoint a deputation to wait upon 
the Minister for Customs to ask for 

reasonable quantity of import li
aences on recorded music. Application 
~ad been made during the year to the 
Minister for Customs for a removal 
of the total prohibition on the "im
portation of overseas program ma
terial" which has operated, except for 
English programs, almost since the 
outbreak of war. 

It will be recalled that the Parlia-
mentary Standing Committee on 
Broadcasting in its report regardin~ 
control of overseas material recom
mended that it wouid not be wise to 
introduce control of the importation 
of overseas programs but that their 
use should be controlled. The Com
mittee suggested that no further re
strictions should be imposed until sta
tions have had an opportunity during 
1946-47 to demonstrate by self-regu
ation the extent to which they were 
able to improve program standards 
generally, including music and singing, 
and the effect of the provisions which 
were introduced for children's pro
grams. They suggested also that in 
respect of drama, provision should be 
made for the selection of plays which 
held up for admiration high types of 
characters and to avoid plays that 
excited sympathy for offences against 
the moral law. 

Academy Award 
Delegates had before them a com

prehensive report by a committee set 
u~ at the previous Convention dealing 
with plans for the introduction of an 
annual Academy Award for the best 
dramatic script of the year. It was 
decided to leave the further develop
ment of the scheme in the hands of 
the · · ongmal committee which has al-
ready done so much spade work. 

!he recommendations of the Com
~ittee as agreed to by the Federal 
xecutive were as follows :-
(1) That scripts must be original 

and have been broadcast and 
entry forms should contain a 
declaration to this effect; 

<2l That the writers must be Aus
tralian citizens· 

(3) That the comp~tition be open to 
all stations and producing com
panies, who would be asked to 

Many Important Problems 

Given Weighty Consideration 

submit their entries of programs 
for consideration and it was 
suggested that, as the greatest 
proportion of production is done 
in New South Wales, it might 
be preferable from the point of 
view of uniformity in judging 
for the judging to be undertaken 
in New South Wales; 

( 4 ) That there should be two sec
tions, one for serials and one 
for single performances; 

(5) That, in judging the entries, 
consideration be given to the 
following:- Dialogue, Dramatic 
Sense, Gener al Const ruction, 
and Plot. 

( 6 ) That entries be limited in each 
case to two in the serial class . 
and three in the single-episode 
class and that the serial must 
be three consecutive ·episodes; 

(7) No adaptation from any publi
cation should be accepted ; 

(8) That judges in the sections 
should be widely experienced in 
radio production and the judg
ing committee should comprise 
one actor and one producer with 
an independent chairman; and 

(9) The scripts to be submitted to 
the judges without a t itle or the 
writer's name so that they 
would first be registered with 
the Federation and given nu.:. 
merical designations. · 

It was agreed that the form of award 
would be in the nature of a trophy, 
selection being left to the Committee. 

The Academy Award Committee 
during the year also dealt with the 
question of awards annually for the 
most meritorious program broadcast 
for juvenile audiences during the year 
and considerable progress in this pro
ject was reported. 

Public Relations 
The Federation .Public Relations 

Committee reported to Convention on 
the year's activities and revealed that 
a number of printed articles which 
had been prepared and circulated to 
stations had been put to good pur
pose ; a series of recorded talks on 

various phases of commercial broad~ 
casting for stations to broadcast as 
opportunity permits had also been 
undertaken; while consideration had 
been given to the advisability of mak
ing a film depicting commercial broad
castin g in the true light of its im
portance to the community. 

Delegates to the Convention were 
given an opportunity of · seeing how 
impressive a film could be when ar
rangements were made for a screening · 
of three "shorts" prepared for the 
broadcasting authorities in America. 
This took place in 7HT's theatrette 
on Wednesday morning. The film was 
especially secured from America. 

One · of the many interesting pro
posals on public relations discussed by 
Convention was the holding Of an 
annual Radio Day in conjunction with 
some kindre_d organisation in the radio 
field. The. matter was left in the 
hands of the incoming Public Rela
tions Committee. 

Motion Picture Code 
Convention discussed the suggestion 

made by the Parliamentary Standing 
Committee on Broadcasting that sta
tions should voluntarily set up a 
Radio Standards_ Committee within 
the industry for the purpose of polic
ing the operation of a code with simi
lar provisions to those adopted in the 
motion picture industry in USA as far 
as those provisions are applicable to 
radio. The Public Relat ions Commit
tee's recommendation that no action 
be taken along these lines was adopt
ed. It was considered that the Feder
ation 's already-established code amply 
covered the situation. 

T echniciam' Log 
Two developments have occurred 

this year in connection with this mat
ter, the first being that a 'voluntary 
conference was arranged at the re
quest of the Arbitration Court between 
representatives of the Federation, who 
were the Melbourne members of the 
Industrial Committee, and representa
tives of the Professional Radio Em
ployees' Institute. 

(Co.nt i n ued on page 8) 
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Convention Discussion on Wide Range of Subiects 
--------------------(Continued from page 7) ------------------

The general clauses of the Log were 
discussed in detail and it was found 
that there were very few points on 
which common agreement could be 
reached so that the whole matter will 
still need· to be argued in court. 

Recently, the P.Rl.E.I. has sent a 
request to the Industrial Registrar of 
the Commonwealth Arbitration Court 
asking, with a view to having the mat
ter expedited, that evidence be taken 
on commission which would avoid the 
presentation of the case and cross
examination in court. The solicitors, 
Messrs. Moule, Hamilton and Derham, 
consider that this would not be in the 
interests of the Federation for this 
request to be conceded and they have 
informed the P.R.E.I. that the Fed
eration opposes the application. 

Actors Equity 
No developments have occurred this 

year regarding the Log wh1.ch the 
Actors' Equity served on the Feder
ation last year on behalf of mem
bers, both in respect of actors and 
actresses in all cities and announcers 
at Melbourne and Sydney stations. 
However, Actors' Equ1ty has ap
proached the State Industrial Court 
in New South Wales with a view to 
having a consultation committee set 
up to deal with claims for their em
ployees in that State, but no decision 
has yet been reached and one or two 
minor matters affecting the employ
ment of members of Actors' Equity 
have been the subject' of local discus
sion in New South Wales, 

In Victoria, the Wages Board for 
Entertainers has dealt with one or two 

·minor matters which Actors' Equity 
have brought before them, but they 
are of local import only. 

In Queensland, the State branch of 
Actors' Equity recently served a Log 
of Claims on the Local Committee and 
this will be the subject of considera
tion by the Industrial Committee. 

Surveys 
Convention discussed at some length 

the question of · program surveys at 
present being conducted by several 
organisations. The general opinion 
was that the methods of collecting the 
data and the methods of presenting 
the data to purchasers of the surveys 
were far from satisfactory. Conven
tion resolved that stations refrain 
from subscribing to surveys as they 
are at present being conducted. 

. APRA and Mechanical Copyright 
It was resolved that the incoming 

executive of Federation be empowered 
to arrange for the retaining of a suit
able person knowledgeable in copy
right matters to advise the Feder
ation on such subjects. 

Historical Library 
The Federation decided to establish 

an historical library of broadcasting 
to house documentary evidence of 
outstanding events in the progress of 
the industry. 

International Co-operation 
The chairman reported to Conven

tion that during his recent visit to 
America and Canada he had "opened 
up an international front." He de
scribed how he had attended a divi
sional meeting of NAB in America and 
also attended the CAB Convention in 
Canada. The presidents of both those 
kindred organisations had agreed with 
his observation that broadcasting was 
an international industry and that 
commercial broadcasters throughout 
the world having common interests, 
should therefore have some machinery 
by way of conferences or communica-

tions for the exchange of views r . e. 
lating to those common mterests. li 
found that both in America and Cane 
ada the broadcasters' outstanctin · 
problems were frequencies, FM, Asc.J 
(equivalent of APRA), standard orcte 
forms and the like. r 

Convention heartily endorsed the 
excellent work carried out by Mr 
Paddison and resolved that the in~ 
coming executive continue to explore 
the situation. 

Loan Advertisi.ng 
During ·discussion on the question 

of Commonwealth Loan advertising, 
Convention delegates reaffirmed their 

. opposition to "blanket broadcasts," 
but it was fully realised that stations 
had an obligation in this regard which 
must be met. Some dissatisfaction was 
expressed over the method employed 
in conducting the recent nation-wide 
National Quiz and in view of the fore
shadowed repetition of this "Govern
ment-organised quiz" about April next 
year, the incoming executive was re
quested to endeavor to "tighten up" 
the methods of launching and con
ducting any similar campaign over 
the air. 

(Continued on page 10) 

Convention delegates assembled at bu'siness session 
Assembly, Hobart 

se of 
in the Parliamentary Hou 
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____ _,THE LINK. 
• • 

OLD AND NEW HAWKESBURY R IVER BRIDGES 

Joining MIGHTY SYDNEY with t-he RICH 
INDUSTRIAL NORTH 

These most populous sections of Australia's most 
toiling legions represent 

have another link 
populous State, . whose 
SPENDING POWER 

STATIONS 

lKY and lHD 
SYDNEY NEWCASTLE 

Friendly,_ Personal, Family Stations who are wei/come in Every Home. 

SYDNEY-STATION 2KY (M 6291). MELBOURNE-STAN. ALLAN (Cent. 4705). 
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Delegates Guests of Tasmanian Premier 
Luncheon Speeches Broadcast 

All Over Australia 
The native courtesy and hospitality 

of the Tasmanians was epitomised in 
the luncheon tendered by the Tas
manian Government to Convention 
delegates at Parliament House on 
W1ednesday wlhen the Premier, the 
Hon. R. Cosgrove, extended a wel
come on behalf of the Tasmanian 
Government and the people of Hobart. 

Mr. Cosgrove said that he and his 
Government were fully aware that 
commercial broadcasting was a very 
important industry in the economy of 
Australia. As a State, Tasmania was 
proud of its early association with 
broadcasting and he went on to trace 
the growth of the broadcasting system 
as the commercial stations came into 
operation all over the land. From the 
very inception of commercial broad
casting his party (even before it be
came the Government) had realised 

CONVENTION SUBJECTS 
(Continued from page 8) 

Program Standards 
The Program Standards Committee 

appointed by Convention reported 
back with a resolution that the exist
ing machinery in Sydney and Mel
bourne for "vetting" of program ma
terial, especially announcements and 
laxative advertising, be strengthened 
by the appointment of a strong com
mittee composed of the managers of 
the commercial stations in each of the 
two cities. This recommendation was 
adopted. 

Hitch-Hike Announcements 
Convention adopted the Federal 

Executive's designation of a "hitch
hike" commercial as "an additional 
commercial announcement required 
by a sponsor to complete the time of 
a program outside the original pre
sentation. 

The followini?J resolution - was 
carried:-

"Supplementary announcements will 
be permitted provided (1) the amount 
of wordage of advertising in any spon
sored period including the wordage 
in the supplementary announcement, 
does not exceed the maximum word
age allowed in accordance with Clause 
6 of the Standard Order Form; (2) 
that the last preceding commercial 
announcement is broadcast at least 
four minutes before the end of the 

Convention delegates photographed at a luncheon tendered bv. the Government at Parliam 
House·. The Premier, the Hon. R. Cosgrove can be seen 1n front of the microphon ent 

extreme right e at 

the importance of broadcasting and 
since 1934 they had taken regular ses
sions to keep the people informed on 
all vital matters. 

The Premier said that in the past 
the press had performed a fine job 
but now he considered their outlook 

sponsored period so that there will be 
an interval of three minutes enter
tainment (equivalent to a gramo
phone record) between such commer
cial and the suppementary announce
ment. 

In discussion it was pointed out that 
apart from the use of an excessive 
number of words in the advertising 
message, the greatest objection to 
hitch-hike announcements lies in the 
fact that the session has concluded 
with an ordinary commercial and a 
signing off announcement and some
times a brief theme, after which a 
gong is struck and the additional an
nouncement is broadcast on behalf of 
the same sponsor for another product. 
Thus in a period of 2! minutes there 
is approximately 2 minutes of com
mercial advertising. This is then fol
lowed by the opening commercial of 
the next sponsored session. 

Standardised Checking Forms 
Convention had before it a pro

posal which had been submitted by 
the Four A's (Federal) that stations 
adopt a standard checking form. At 
present various sizes and shapes of 
Checking Forms with a client's broad
casts listed are filled out monthly by 
stations when requested by advertisers 
or agencies. It was resolved that the 
idea of a standard form be adopted 
and that the Federation would have 
them printed. 

was colored by the outlook of the pro
prietors. On the other hand, !'adio 
gave the opportunity of presenting 
the public with unbiassed news. . 

. Responding on behalf of the Feder
ation, Mr. A. C. Paddison tlhanked 
Mr. Cosgrove. The happy and close 
relations and co-operation between 
Parliament and broadcasting in Tas
mania was symbolic in that both were 
interpreters of public opinion. Parlia
ment interpreted the will of the people 
on matters affecting their livelihood 
and wellbeing-broadcasting inter
preted. the wishes of the people in 
their requirements of entertainmen 
and cultural values. 

But Parliament has this advantage 
over us," Mr. Paddison added, "it 
only has to meet the people once evecy 
three years whereas we meet the pub· 
lie every hour and every minute of 
every waking day. You have your 
value assessed in terms of votes evecy 
three years,. we have our value as· 
sessed in terms of listeners all the 
time." 

Mr. Paddison said that he believed 
the Tasmanian Government was the 
first Government in any part of tht 
world to buy a regular broadcasting 
session to report to the people of i 
State. That was a true expression of 
democracy. 

"We in commercial broadcastiJlg 
realise our heavy responsibility," h 
went on. "We are the one barrie 
between democracy and those peopl 
who are opposed to the principles 
democracy. So long as a democrac 
has access to the instrument of corn· 
mercial broadcasting then de~ocra~ 
cannot die. Countries that desire 
authoritiative regime must first gt 
rid of that barrier." 
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He's not the only one! 
We're pretty good at it too. No, we don't balance rubber balls 0.n 

our noses . . . the balanc ing job we've done is much more important. 

We've balanced our programme set-up to win and hold many 

thousands of new listeners to 3KZ. Incidentally, this greatly increased 

following will undoubtedly be interested in goods YOU ,advertise ! 

lKZ 
MELBOUR N E 

Sydney Representat ive: A. L. FINN, 65 YORK ST ., SYDNEY. 'P HON E BW 6251. 

-- ·- --·--------'..__J 
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Convention Hears Agency Representatives 
Case for 15% and Suggested Agency Accreditation Improvements 

Placed Before Delegates 

An important part of this year's 
Convention program was the invi
tation to the Australian Association 
of Advertising Agencies (Federal) to 
present their case at Convention for 
15% agency commission and to make 
themselves available for any immedi
ate discussions which might arise 
out of it. 

The Four A's sent as their represen
tatives Messrs. Ray Walters of Will
mott's, Sydney; Noel Nixon, of N. V. 
Nixon, Melbourne; and Federal Sec
retary, Mr. John Humphrey. 

After introducing the delegates the 
chairman, Mr. Paddison, said he 
wished to inform the agencies that 
Convention had given very serious con
sideration to matters of common 
interest affecting the improvement of 
standards of commercial broadcast
ing. He informed them of the decision 
to outlaw "singing commercials" in 
spot announcements as from January 
31 next. 

Turning to surveys, Mr. Paddison 
informed the agency delegates that 
Convention already had devoted much 
attention to this matter and that the 
industry was very concerned over the 
use which has been made of surveys 
in the past. Delegates, he said, were 
fully seized with the importance of 
having some satisfactory form of 
listener measurement but were far 
from satisfied with the present me
thods used by private trading organ
isations carrying out this business for 
their own gain. 

Mr. Ray Walters, first spokesman 
for the agencies, thanked the Presi
dent and delegates for the opportunity 
so courteously given to the Four A's 
to discuss their problems. Previously, 
agencies individually or as State rep
resentatives only, had appeared be
fore Convention but this was the first 
time that they had come as an Aus
tralian-wide Association with the full 
authority of the AAAA (Federal) 
membership of 70 agencies. The pro
posals submitted in brocnure form 
on the case for 15% and the sug
gested amendments of the Federation's 
Rules of Accreditation were the con
sidered views of all those agencies. 

"We are sincere in our wish and in 
our efforts to co-operate with you," 

·Mr. Walters declared. "We want to 
make sure that all our members abide 

by your rulings. We can best do that 
by having your sympathetic consider
ation of the proposals we have put 
forward." Mr. Walters said that grant
ing of the 15% agency commission 
would mean all the difference between 
a mere existence for agencies and 
their progressive development along 
the lines of better servicing so eagerly 
sought by broadcasters. 

"We believe that our member 
agencies are rendering efficient ser
vice," he continued. 'There may be 
instances of agencies not rendering 
service, but we think they are not 
members of our Association." 

Advertisi,ng is a Profession 
Mr. Nixon addressed Convention 

specifically on the subject of improved 
accreditation rules. Accreditation he 
defined as "the right to place business 
and receive commission for doing so." 
That was the very basis of advertising 
agency operation. It was obvious that 
the obligations agencies shouldered 
were important to the broadcasters 
and to themselves. Accreditation must 
be efficiently policed and it was the 
desire of the Association that the Fed
eration should do that. 

"Our intentions are good, our rules 
are severe, and our standards are 
high," Mr. Nixon added. "It has to be 
so. We are a body of men and organ
isations committed to observe certain 
standards of professional practice and 
behavior. We do not assume our re
sponsibilities lightly which is why we 
formed our Association. "It is a real 
responsibility to be held accountable 
for expenditure of many thousands of 
pounds of other people's money, and 
we are prepared to face that responsi
bility. It involves the employment of 
men of high calibre and integrity and 
observance of a rigorous code of ethics 
in dealing with our clients' affairs. 
We ask our members to subscribe to 
this code and are prepared to do 
everything in our power to enforce it. 
We are in fact bringing the practice 
of advertising within the professional 
sphere." 

Mr. Nixon asked that Convention 
give serious consideration to the Four 
A's proposals. They were not intended 
to exclude reputable and competent 
newcomers from the agency field but 
to provide broadcaster, and agencies, 
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with a stan~ard a.gainst Which th 
broadcasters m their capacity as the 
accrediting body could measure the 
worth of each applicant for a new ~ 
renewed accreditation. or 

Mr. Nixon pointed out the accoun•
ing difficulties imposed by the Prese' 
accreditation rule limiting the ti~e 
for payment of accounts and asked 
that the 45 days requested be give 
urgent consideration. n 

Following the addresses by th 
agency representatives, Mr. Paddiso~ 
paid a tribute to the manner in Which 
their problems had been presented 
"On behalf of Convention I want t 
congratulate the Association throug~ 
its secretary Mr. Humphrey, on the 
two gentlemen they have sent to 
expound their case. It is refreshing 
that this comparatively-new agenc. 
organisation has such young men 0·f 
ability and sincerity to expound their 
views." 

Mr. Paddison added that whatever 
the outcome of Convention's further 
deliberations on the matters raised. 
he felt certain ail the broadcaster, 
would be happy to again meet the 
Association on a similar basis. 

After the Four A's representative 
had retired from the conference room. 
Convention agreed by resolution on 
the principle of 45 days for payment 
of account, and referred the Agencie · 
?ccreditation suggestions to a com
mittee which would make recommen
dations to the executive. 

Discussion of the Agencies' case for 
15% commission was deferred. 

"CAROLS BY CANDLELIGHT" 
TO BE BROADCAST ON 

SHORT WAVE 
The Christmas Eve Festival, "Carol 

by Candlelight", broadcast from 3KZ 
will this year be also broadcast on 
short wave, by arrangement with the 
Department of Information. Three 
separate transmissions will be used
one to the Far East, including Japan: 
one to North America, including both 
U.S. and Canada, and a third to 
Europe, including England. . 

During the week preceding Chnst
mas Radio Australia is to broadcast 
a d~cumentary story of the develop~ 
ment of the "Carols by Candlelig~t 
Festival over the years since its in
ception. . 

A special feature of this year 
"Carols by Candlelight" Festival wi · 
be a pageant-"The Cavalcade of Rec 
Cross", depicting the story of humani
tarianism from Biblical times to t~e 
present day, in which over 200 peoP 
will take part. 

THE 0 N LY COMPLETE GOV ERAG E 
OF CENTRAL AND WESTERN N.S.W. 

AND THE BLUE MOUNTAINS 
There is no other combination of stations that you can use to give you the 
complete coverage of 2GZ-2KA. And no other station, or combination of 
stations, can give you the range, power and clarity of the 2GZ-2KA inter
ference-free channel. It ensures strong, clear reception in every part. of 
this widespread, populous territory. 

THE ONLY PERMANENT LAND-LINE 
SERVICING THIS~ TERRITORY 

350,000 listeners depend upon 2GZ-2KA for up-to-the-minute broadcasts. 
More than 50 towns and their widespread districts tune-in to this com
bination for up-to-the-minute news, race broadcasts, sales and market 
reports, weather data and forecasts. No other combination Of stations can 
give these services. 2GZ-2KA is the only combination covering Central 
and Western N.S.W. TO SERVE THIS TERRITORY WITH A PERMANENT 
LAND-LINE DIRECT FROM SYDNEY. 

THE CHOICE OF THE LOCAL AND NATIONAL 
ADVERTISER FOR POWER, RANGE, CLARITY 

COUNTRY BROADCASTING 
SERVICES LIMITED 

Sydney Address: Country Broadcast
ing Services Ltd., Hosking House, 
Hosking Place, Sydney. Telephone: 
BW1428. Telegrams: "Twogz" . 

M.elbou r ne Address: Hugh Anderson, 
Poste r House, 130 Exhibition Street, 
Melbourne, C.1. 'Phone: Cent. 4366-
4367. Telegrams: "Huanderson" . 
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Presidential Address: 

A. G. Paddison Points 
America; - Pleads for 

FM " Fa· i I u r e '' i n 
AM Power 

to 
Greater 

"Under Hitler, broadcasting demonstrated how it can become an instrument for the incitement 
of war," declared Mr. A. C. Paddison in the course of his presidential address before the Sixteenth · 
Annual Convention of the Australian Federation of Commercial Broadcasting Stations at Hobart 

last week. 
State-directed propaganda can always menace world peace. Freedom of the air can best be 

maintained by competitive commercial broadcasting. International understanding can best be 
promoted by nations learning to appreciate each other's music and humor," he added. 

Mr. Paddison opened his address with a studied analysis of the proposal to introduce FM broad
casting into· Australia and set out to show that it was so far, a dismal failure in America. He stressed 
the importance of the alternative for improved broadcasting facilities in Australia-fearless increase 
in wattage power of existing AM broadcasting stations and the addition where necessary of more 

AM stations. 

"Broadcasting in Australia is 
still confronted with its most 
baffling administrative problem 
- whether or not Fre:iuency 
Modulation offers a practical al
ternative to the present system," 
said Mr. Paddison. 

"In the interests of both the in
dustry and the public, it is im~ 
perative that an early decision 
should be reached. Most listeners 
require new receivers, but are 
hesitant because of confused re
ports on F.M. The industry is 
anxious to go ahead with its 
plans for new capital expendi
ture. Receiver manufacturers are 
also confused because they would 
have to tool up afresh for F.M. 

"In reaching the final decisio.n, the 
interests of the listener should be 
paramount. Would F .M. provide them 
with a better quality service with a 
wider choice of stations? At the 
same time, would they enjoy the 
present advantages of simple opera
tion of low-priced receivers? 

"Unless F.M. can satisfy that criti
cal test, it will have an uphill battle. 

"Basically, any system must satisfy 
the requirements of the mass audi
ence. Australia's percentage of regu
lar radio listeners is to-day probably 
higher than that of any other coun
try. Therefore, it is most important 
that nothing should l;>e done that 
might undermine that position. 

Mr. A. c. Paddison 

"The only country with any prac
tical experience of F.M. as a. broad
casting service to the public is the 
United States. It has been knocking 
at the door there for the past eight 
years. It has been boosted with high 
pressure advertising campaigns. But, 
judged on results, the response from 
the public has been disastrous to its 
prospects. 

"The latest production figures for 
the United States are for the month 
of August, 1946. In that month 
1,500,000 radio receivers were pro
duced. Of these, only 13,892, or less 
than 1 % of the total production, in
corporated F.M. Equally significant 
was the fact that while the number 
of A.M. sets was 400,000 greater than 
for July, the number of F.M. sets 
dropped by a third on the previous 
month. 

"Why is the demand for F.M. dim
inishing in the country where it has 
received its alleged greatest develop
ment? 
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"Firstly, F .M. receivers are more 
costly than the present type of re
ceiver. The current price range for 
F .M. starts at $300. Those advocating 
F.M. are unanimous that low priced 
receivers would not incorporate the 
standard of components essential to 
high fidelity reception. 

"Secondly, F.M. does not provide 
the same selection of stations as the 
range is more limited, while the tun
ing of the set to the aerial raises a 
problem that has never worried the 
average set owner. In some cases the 
F .M. home aerial becomes an engin
eering problem, and even then recep
tion might only be obtained from 
one direction. 

"Thirdly, the average listener i 
unable to detect the high fidelit) 
advantages promised in the earl) 
publicity. Even the highly trained 
musician has been found to prefer 
the lower frequency response of the 
existing system. 

"Fourthly, F.M. has been beset b) 
many difficult technical problem 
such as sporadic E. interference. Till 
resulted in the F.C.C. moving the 
wave band to the · present 88-108 
megacycle band. Even this is stil 
only in the experimental stage, bU 
the move rendered the F.M. se 1 
already in use obsolete. one ·Fd
station in New York recently broa 
cast frenzied calls for listeners 
report on its reception. After th~~ 
weeks it gave up the ghost and . 
cided that its own engineer was 1 

sole listener. -

"Fifthly, F.M. has bumped into 
serious trouble with the trades 
unions, who have ba~med dual trans
mission of F.M. with the present 
system. This '.l-ction has involved the 
Joss of all maJ or programs. 

"The nett result of all this has 
been an almost total loss of public 
interest in the future of F .M. Unless 
there are still fur~her developments 
removing the gremlms from the path, 
it would appear that F.M. will be 
dropped in the United States, except 
for educational broadcasting. The 
emphasis there is to-day all on the 
development of television. 

"Turning to Australia, it 
would appear that the con-

admit that if . the new system is 
adopted, it will take at least 10 years 
before there is a sufficient t ransfer of 
audience to contemplate closing down 
on existing A.M. wave length s. 

" If Australian experience parallels 
American experience, it would take 
much longer. 

"So there would be no alleviation 
of the rural problem for a t least 10 
years. Country listeners would have 
to wait unt.il city listeners transferred 
to F .M. 

"The en tire problem is in the hands 
of the set-owners. If they failed to 
invest in new F.M. receivers there 

"New Zealand already has one 60 
kilowatt station, and h as just ordered 
another of equal pow er . The greatest 
power allowed to any commercial sta
tion in Australia is still only 2 kilo
watts. With respect to power, Australia 
lags behind the rest of t he world. 

"A conference of all parties inter
ested would do much to clarify th e 
position. The Federation would be 
prepared to make positive contribu
tions t o such a conference. 

"It would then be possible to remove 
the im pediments a t present holding 
up the industry. Broadcasters, manu
fa0turers aind set purchasers could 

then make their plans with 
confidence regarding t he 

siderations influencing the 
future of F.M. in the 
United States should have 
equal validity here. 

Competitive Commercial 
future. 

" If the Government de-
cides that F .M. is to be 
introduced in accordance 
with the findings of the 
Parliamentary Standin g 
Commit t ee, then it is 
equally urgent that a deci
sion should be made at an 

The wage-earner who 
regards his radio set as his 
investment in broadcast~ 
ing, looks to the Govern-
ment to protect his invest

Broadcasting 
Safety Valve . 

In 
ment. The family is not 
concerned about the tech International early date. Relations "At the present time 

many people are holding 
on to obsolete receivers 

with faulty valves, speakers and other 
components, beca use they a re confused 
regarding the future of any new 
receiver they might purchase. That 
is not in the interest either of the 
iistener or the indust ry. 

nical problems of broad
casting administrators or 
broadcasting executives. All they are 
interested in is the program. 

"So if we ask the listeners to scrap 
their present receivers, it will be 
necessary to provide some very sound 
arguments. 

"If the new receiver is to cost 
'hem more than the old, then they 
".I'll! at least expect it to be superior 
not only in quality, but also in rang~ 
and the number of stations to be 
heard. 

"If the new receiver is more diffi
c~lt to tune than, the old, then they 
will regard it as inferior. 

"F.M. is being advocated primarily 
for metropolitan cov!)rage only. Static 
and interference cannot be regarded 
as maJor problems in such areas. so 
the elimination of static will not in
fluence many listeners in favor of 
FM. 

f "The only substantial argument in 
av~r of the adoption of F.M. in Aus

tralia is that it would enable the 
~~mb.er of broadcasting stations to 

mcreased, thereby providing 
garreater coverage, especially for rural 

eas. 
"M adm· any of our country areas are 

t ittedly badly served by signal 
rength at the present time 

a~~~te~ suggested that if . F.M. is 
the AM for the metropolitan areas, 
tat" · · wave lengths vacated by city 
tion~ns would be available for addi

country stations 
'·T . 

hat is the crux of the entire 
Problem. 

"Even the gTeat.e. st FM . . . . optil:l!ists 

could be no change. If only a pro
portion changed over, there would be 
room for alternative transmissions 
catering for those who have elected 
to change. 

"But that would not free the chan
nels. Any attempt to force the position 
by closing down A.M. services would 
only meet with the resentment of 
those not in possession of the dearer 
type of receiver. If they can't afford 
F.M. receivers, are they to be depri.ved 
of a broadcasting service? It is most 
unlikely that any Government would 
subscribe to that view. 

"So the most prnctical approach 
t o the problem appears to be a further 
examination to see whether or not 
the objective of increased coverage 
can be achieved under the present 
system. 

"I firmly believe that it can. 

"l:ncreased coverage can be pro
vided by increasing the number of 
stations, by increasing the power o! 
existing stations, or by a combination 
of both. 

" We beli eve that the solution lies in 
the direction of increasing the number 
~f stations, and even more, by increas
ing the power allocated to existing 
stations. 

"That method will not be a tax on 
listeners. There will be no major upset. 
The entire capital cost will have to 
be borne by the stations. But it is 
the only method that gives an assur
ance of concrete results i n. a minimum 
of time, · ·· · · .. , · · 

Television 
"Th e decision by the Parliamentary 

Committee to confine television ex
periments to Govern ment-controlled 
tran smitters is difficult t o understand. 

"It is not sound economics for Aus
tralia to embark on its own television 
experimentation. Many millions of 
pounds have already been expended in 
the United States a.ind England on 
such experiments. 

"The stage has now been reached 
when the only question left open, 
so far as this country is concerned, 
should be what est ablished system is 
to be employed. 

"Th en the rest is a matter for th e 
~ntrepreneur--whether it be Govern
ment, broadcaster, motion picture 
interests or some ent'irely new inter 
est . 

"If t elevision is to be reserved for 
Government developmen t in its early 
stages as suggested by the Committe~, 
another problem intrudes. Is such 
development to be a ch arge against 
the revenue from list ener licence 
fees ? 

" If so, it is very definitely a con 
tribution towards th e city as against 
the rural subscriber. 

"Television will have to be restricted 
to the larger cities in its early stages, 

( Con t in u'ed on page 16) 



Presidential Address 
------------(Continued from pa9e 15)------------

It is a city amenity, whereas broad
casting offers service to both city and 
country. 

Therefore, it would appear that 
any Government expenditure on tele
vision will be at the expense of pro
viding additional ,broadcasting amen
ities in rural areas. 

"The alternative is to throw 'tele
vision open immediately to private 
enterprise. 

"Broadcasters are the logical people 
to develop this new medium. Costs of 
establishment will be reduced with 
competition. Commercial broadcast
ing found its equivalent of the theatre 
box-office in advertising. A similar 
equivalent will be found for television. 

"Those who pioneered commercial 
broadcasting in Australia will be 
found equal to the task of pioneering 
television also. -

Seit Regulation 
"During the year I had the oppor

tunity of examining on the spot the 
administration of broadcasting in 
New Zealand, Canada and the United 
States. My observations confirmed 
the very definite advantages of the 
Australian dual system over all other 
systems. It is .a tribute to the far
seeing administrators responsible for 
its establishment. Both New Zealand 
and Canada suffer from centralised 
bureaucratic control. The United 
States system has other problems 
brought about through the commer
cial stations being called upon to 
carry out functions of a governmental 
agency, that are not properly the 
functions of private enterprise. The 
Australian system recognises the ne
cessity for providing the listeners with 
the advantages of both systems. In 
no other country have the listeners' 
interests been so well conserved. In 
no other country is the freedom of 
the air so well protected. 

"At the same time this Federation 
has applied the principle of self
regulation to a degree not yet 
achieved by either the Canadian or 
the United States system. 

"Both countries are now consider
ing the Federation code. Canada is 
contemplating introducing our system 
of passing all commercial announce
ments through a central control to 
ensure that they conform to the in
dustry code governing advertising. 
The Canadian Convention was most 
impressed with the results we have 
achieved in Australia. · 

"At the same time, it is necessary 
to sound a note of warning. Our 
responsibility to safeguard the free
dom of the air imposes a heavy obli
gation on this Federation. If we per
mit interfering busybodies to interj ere 
too much with the program content, 
we will damage the entertainment 
value of broadcasting. This interfer
ence does not originate in official 
channels. It usually emanates from a 
small section of the community, at
tempting to impose its own narrow 
views on the majority of listeners. 
We do not resent criticism. But we 
must not permit an intolerant minor
ity to dictate our standards. Neither 
must we permit broadcasting to be 
reduced to a state where the inter
ests of the adult audience are sub
ordinated to the interests of the child 
audience. We have our obligations to 
cater for adults, as well as for chlid
ren. 

"At the present time we find that 
we are just as liable to bump trouble 
for a broadcast at 10 o'clock at might 
as if it went over in the early evening. 
To that extent the B.B.C. enjoys a far 
greater measure of freedom than we 
have here. 

"We believe in the principle of self
regulation, and our achievements in 
that field demonstrate that we are 
fully seized with our responsibilities 
as purveyors of public entertainment. 
We will continue to carry out our 
obligations to our listeners in accord
ance with a proper conception of such 
responsibilities. 

International Organisation 

"While abroad I discussed with the 
President of the National Association 
of Broadcasters of the United States, 
Mr. Justin Miller, and the President 
of the Canadian Association of Broad
casters, Mr. Harry Sedgwick, the ques
tion of an international conference 
of commercial broadcasting organisa
tions. The question was also discussed 
with representatives of Latin-America 
broadcasting. On examination it was 
agreed that we had many interests 
in common. Such questions as per
forming rights, mechanical copyright, 
patents, frequency allocation and the 
technical developments of the indus
try, provide every reason for an ex
change of ideas and information. 

"Then there is the much broader 
question of broadcasting's role in the 
development of the concept of the 
United Nations. 

"Broadcasting has a heavy respon-
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sibility. Under Hitler, broadcasting 
demonstrated how ~t ~an .become an 
instrument for the mc1tement of war 
State-directed propaganda can alway~ 
menace world peace: Fr.eedom of the 
air can best be mamtamed by com. 
petitive commercial broadcasting 
International understanding can best 
be promoted by nations learning to 
appreciate each other's. music and 
humor. So the less propaganda and 
the more entertainment broadcast 
over short wave stations, the better 
the outlook for international har
mony. 

"An international conference of 
commercial broadcasters, representing 
in the main interests concerned 
primarily with entertainment, and 
not international politics, should do 
much to further the ideals of good
will amongst the peoples of the 
world. 

"It is an objective that should be 
consummated at the earliest possible 
opportunity." 

FILM PUBLICITY FOR H.M.V. 
An excellent commercial plug for 

His Master's Voice occurs in the cur
rent picture "Two Sisters from Bos
ton'', showing in Sydney and other 
places in Australia. This shows a 
scene in the opera where the male 
star is doing his first recording. He 
has a pet dog which is the same type 
of dog as used by H.M.V. When they 
play back the first recording the star 
is sitting over in the corner with his 
dog. The music starts, the master's 
voice comes over the gramophone, 
and the dog pricks up his ears, runs 
over to the table and puts his head 
in the old horn, just as indicated on 
H.M.V. picture. It is a good picture. 
it has go6d music in it, good acting 
and H.M.V. are to be congratulated 
on this tie-up with good entertain
ment. 

SHEPPARTON STATION'S 
FINE EFFORT IN 

"WOOLLIES FOR BRITAIN" 

The 3SR Shepparton Friendship 
Club conducted by Elizabeth Burchill 
thro~1gh her women's sessions, this 
year made 5,000 garments for the 
"Woollies for Britain" Appeal. 

Throughout the year the 33 bra~
ches of the club work for local chafl· 
ties and once a year they make a 
combined effort for some specific 
..:ause. This year's big collection of 
hand-made woollen garments was 
despatched on the S.S. "Durham" and 
delivered in London on Nov. 6 to the 
president of the Women's VoluntarY 
Serv~ce .there, fylrs. Dunbar. 

Sixteenth Annual A.F.C.B.S. Convention Officially 

opened by Mr. G. T. Chippendall 
Mr. G. T. Chippendall, Assistant Director-General of Posts and Telegraphs, 

officially opened the AFCBS Convention at Hobart on Tuesday, November 19. 

He said:-

"In the first place, I wish to pass 
vou a message of regret from the 
postmaster-General, Senator Came
ron, that his Parliamentary duties 
11ave prevented him from joining you 
at this gathering. The Minister had 
planned to be present, and was look
ing forward to doing so, but an im
portant Cabinet meeting is being held 
to-day, and this disrupted his plans. 
He sends his best wishes for a suc
cessful convention. For somewhat 
imilar reasons, the Director-General 

of the Post Office, Mr. Fanning, was 

deavour to exercise these powers with 
due regard to the requirements of 
listeners, and the welfare of the in
dustry. 

o[so prevented from attending this 
evening, and he, too, asked me to ex- ers. 
press his regret, and to convey his "Broadcasters have an unenviable 

"Likewise, the Broadcasting Act, 
whilst conferring great privileges on 
licensees of commercial stations, also 
imposes great responsibilities on 
them. The fact that commercial sta
tions stand so high in public esteem 
is, to my mind, a clear indication that 
these responsibilities are fully appre
ciated, and that the broadcasters' 
guiding principle · is service to listen-

best wishes. task in catering for the great variety 
of tastes encountered in the million 
and a half homes of listeners, and the 
Act wisely allows them great freedom 
in the selection of their program ma
terial. There is ample evidence of 
originality and imagination in the 
programs which are being presented, 
and I think it can be fai rly stated 
that there has been a progressive im
provement as the years have passed. 
The Minister asked me to stress to 
you all the need for the maintenance 
of the highest possible standards in 
your programs. 

"I am very pleased indeed to have 
the privilege of representing the 
.1inister and the Director-General, 
and indeed feel honoured that it 
hould be my task to say a few words 

on behalf of the Post Office in open
ing this Convention, as it gives me 
the opportunity to renew my associa
tion with the Australian Federation 
of Commercial Broadcasting Stations 
after five years of absence from the 
Post Offi.ce. I number very many per
onal friends amongst the commer-

cial stations, and look forward in the 
1ears to come to forming additional 
and lasting friendships. 

"The cordiality of your reception 
to-night is ample proof, if . indeed 
proof be needed, of the friendly re
.ations which exist between our re
pective organisations. This happy 
tate of affairs may I think be attri-

b ' ' uted to the fact that we are all actu-
ated by the same fundamental mo
ive 0_f serving the public good, and 
ach in his respective sphere is in · a 

Position to make a worth-while con-
nb t· · u ion towards the national wel-
are. 
··Th 

P . e Post Office is entrusted by 
arhame t . n with great powers, . not 
e .least of Which relates to broad-
ting It · has been our constant en-

"Time has proved that our Austra
lian broadcasting system serves the 
nation well in war as well as in peace. 
The war effort of the commercial 
broadcasting industry compares fav
ourably with that of any other in
dustry. In my service with other de
partments during tpe war years, I 
had the opportunity from a central 
vantage point of being able to see the 
respective efforts of all of our Aus
tralian industries and services, and I 
can assure the Federation that it has 
every reason to be proud of its own 
effort and the part it played in the 
difficult times through which we have 
passed. I know I am speaking for the 
Government and the Minister in par
ticular in expressing appreciation for 
the co-operation which has always 
been forthcoming . from the Federa-

tion as a whole, and from individual 
stations whenever it was necessary to 
approach them on public issues. 

"Alth ough we have passed through 
a time of great danger, we are now 
in the post-war period facing tasks 
of considerable magnitude and great 
importance to our future. There will 
undoubtedly be great industrial de
velopment, which brings with it a 
need for better understanding be
tween employer and employee. I 
think the broadcasting industry has 
a unique opportunity of fostering that 
better understanding in many ways. 
Unless this better understanding is 
brough t about, there must be detri
mental effect on our progress. 

"Great success has been achieved 
in the past by the broadcasting in
dustry, and the future may, I am 
sure, be faced with confidence. Men
tion of the future immediately gives 
rise, amongst other things, to the 
question of frequency modulation. As 
the Director-General informed the 
Parliamentary Standing Committee 
on Broadcasting, this matter is one 
which the Post Office feels should be 
approached with caution, and with 
the counsel of all those who are in a 
position to furnish reliable informa
tion. The Post Office is pushing on 
with · experimental frequency modu
lation stations as recommended by 
the Standing Committee, and the 
Melbourne transmitter at Jolimont 
will soon be conducting test trans
missions. Much investigation must, 
of course, be made before any decis
ions can be reached in regard to the 
incorporation of frequency modula
tion stations in our broadcasting sys
tem. The Minister wishes me to give 
the Federation an assurance that, be
fore policies are determined in re
gard to this important matter, there 
will be full consultation with all of 
the parties interested.' 

"The Annual Conven tion of the 
Federa tion provides an excellent op
portunity for stocktaking, and this is 
most necessary in an industry such 
as broadcasting which, by its very 
nature, cannot remain static. I trust 
that your deliberations will prove of 
great· benefit to the industry. 

"One of the objects of the Federa
tion is, I understand, to promote the 
interests of all members individually 

( Conti nued on pa9e 18) 
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OFFICIAL OPENING 

OF CONVENTION 
Federation Accepts A.W.A. F.M. Offer 

---(Continued from page 17)-

and collectively. It is gratifying that, 
notwithstanding the keen competi
tion between individual stations, you 
can come together at your Annual 
Convention to thrash out your prob
lems, and to devise means of help
ing one another. In this latter re
gard, I am sure you do not overlook 
the fact that there are certain in
evitable inequalities between stations 
due to technical considerations, loca
tion, etc., and there has been plenty 
of evidence where the stronger or
ganisations have gone out of their 
way to help the weaker ones. I think 
it is important that this mutual help 
should be continued. 

"I sincerely hope that the prosper
ity which has marked the operation 

Announcement by Mr. V. M. Brooker 
(A.W.A.'s broadcasting manager) at 
the Sixteenth Annual Convention of 
the AFCBS at Hobart last week that 
his managing director, Mr. L.A. Hooke, 
had authorised him to inform Con
vention that Amalgamated Wireless 
was prepared to build and operate t"'.o 
FM broadcasitng stations-one in Syd
ney and the other in Melbourne-and 
make them available to the Federation 
free for experimental programming, 
was greeted with enthusiasm and 
was unanimously accepted with ap
plause by delegates. 

Mr. Brooker was asked to convey 
to his directors and management the 
Federation's gratitude for this gener
ous offer. 

Convention was discussing technical 
developments in radio when the offer 
was made. 

It was pointed out to Convention 
that the Parliamentary Standing Com
mittee on Broadcasting had expressed 
the thought that the Federation 

could, should it so desire, operate 
experimentally an FM station in each 
capital city. The PMG's Department 
had itself urncj.ertaken the building 
of an FM station at Melbourne and it 
was thought that this would soon be 
in operation. 

Speakers at the Convention stressed 
the fact that FM was still full of 
"bugs" not yet even caught and 
branded, in addition to the already
known difficulties. It was contended 
that the ·New Zealand Government 
had "dropped it" when they recently 
decided to go ahead with the purchase 
of 10 kilowatt transmitters for all their 
commercial stations. 

The need for increased wattage for 
Australian commercial stations as the 
speediest· and best means of improving 
our broadcasting service was stressed. 

Convention also resolved to establish 
a committee as a liaison between th 
Federation and kindred organisations 
interested in radio and broadcasting 
development. 

of commercial stations during the 
past few years will continue. It is 
good for the listening public that you 
should prosper because, on past per
formance, you have proved your will
ingness to devote a generous propor
tion of your incomes to the develop
ment of the service. 

CONVENTION AGENDA 

"As I have already said, the Post 
Office has certain duties to perform 
in regard to the control of commer
cial broadcasting, but it is happy in 
the knowledge that it may confident
ly rely on stations to respond readily 
to any suggestion which it may be 
necessary to make in the interests of 
the public good. Needless to say, any 
proposals which may be submitted to 
the Department as the . outcome of 
the Convention will receive careful 
and sympathetic consideration. I am 
confident that in your discussions you 
will, as far as practicable, sink :in
dividual interest, and deal with your 
problems on a broad and national 
basis. It is by this means that plans 
may be formulated for the progres
sive development of the industry and 
the maintenance of its place in our 
broadcasting system. 

"I have much pleasure in declaring 
the Convention open, and once again 
extend to you all from the Post
master-General, the Director-General 
and the Post Office generally our best 
wishes that your deliberations may 
be fruitful and achieve results that 
will be of benefit to the industry, and 
so to the people of Australia." 

TUESDAY, NOVEMBER 19, 1946. 

Roll Call and Proxies, Confirmation 
of Report of Previous Convention, 
Introductory Remarks by President, 
Reports of Vice-Presidents, Appoint
ment of Committees: (al Publicity, 
(bl Finance and Administration; 
Technical Developments in Broad
casting: (a) Frequency Modulation, 
(b) Power, (cl Wavelengths, etc. 

Program Items: 
(a) Program Standards. 
(bl Accreditation of Producers. 
(c l Importation of overseas Program 

Material. 
(dl Academy Awards. 
(el Awards for Children's Programs. 
(f) Sporting Broadcasts. 
(gl Training Artists. 
(hl Encouragement of Talent. 
(i ) Sales by Producers to Clients. 

Public Relations : 
la ) Report of Committee on Year's 

Activities. 
(bl Applicability of U.S.A. Motion 

Picture Code to Advertising. 

WEDNESDAY, NOVEMBER 20, 1946. 

Industrial Matters: 
(al Proposed Industry Award. 
(bl Technicians' Log. 
(cl Actors' Equity Log. 

Administrative Matters: 
(a) Listener Surveys. 
(bl Record Agreement. 
(c J Agreement wit~ A,.P.!':tA., 

(dl Legal Advice on Copyright Mat
ters. 

(el Advertising on Good Friday and 
Christmas Day. 

(f) News Broadcasts. 
(g) Suggestion for Historical Library 

of Broadcasting. 
(h l Price Control of Station Rates. 
(i l International Co-operation. 
(j l Political Broadcasts. 
(kl Constitution - Recommendation 

from Queensland Committee. 
(1) Establishment of Federation 

Journal- Recommendation from 
Queensland Committee. 

(m) Loan Advertising. 
Reports of Parliamentary Standine 

Committee on Broadcasting and at
tendance at meetings of Committee. 

State Broadcast Advisory commit· 
tees. 
THURSDAY, NOVEMBER 21, 1946. 

Agency Matters: 
(a) Interview with Representative 

of Agents' Association. 
(b) Basis for Renewal of Accred!ta· 

ti on. 
(c) Computation of Rate cards. 
(d) Definition of "Hitch-Hiking" An· 

nouncements. 
(el Broadcast Advisory Reports. 
(fl Laxative Advertising. 
(gJ Standard Order Forms. . ted 

Reports of Committees appoin 
at Convention. 

Election of Office - bearers an 
~tanding Corn!"llittees. 

Sydney Representative: 
E. A. WOOD 

47 York Street. 
M E L B 0 u R N BX 2098. 

CRICl{ET and FOOTBALL 
by . Jack Gurry 

Sports Editor of 3UZ, Jack Gurry, is well known 

for his bright and accurate sporting descriptions. 

• 

RICING by Tom Moon 
Each Saturday afternoon from inside Metro

politan Courses, 3UZ will broadcast a full descrip

tion of the afternoon's racing. 

• 

E 

TENNIS by Mervyn Weston 
Well-khown interstate player and "Argus" Tennis 

writer, Mervyn Weston, will give complete 

descriptions of all Davis Cup Matches from 
Kooyong. 

• 

NILSEN'S BROADCASTING 
SERVICE 

45 Bourke St., Melbourne. 
Cent. 1925. 

REVIEWS by Percy Taylor 
Percy Taylor, "Argus" Sports Editor, is heard 

twice weekly from 3UZ-

Friday, 6 p.m ... . ... . ....... Cricket Resume 

Saturday, 6.30 p.m.- . . . . . . . . . . Sports Review 

• 

Sporting Listeners are Buying Listeners 
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Half Yearly Broadcast Listeners' Licence Figures 
Broadcast listeners' licences m force m metropolitan and country areas and within 25 and 50 miles 

of principal cities and towns as at 30th fone, 1946. 

Locality Licen ceR Popln. 
% of 

P opln. 

NEW SOUTH WALES 

:\fotropolitan 311,251 
Country . . . . . . 238,817 
State . . . . . . 550,0GS 

25 & 50 Miles 

Albury 

Arm:clale 

Bathurst . . 

Bega . . . . . . 

Broken Hill 

Canberra 

Casino 

Cessnock .. 

Cooma 

Cootamundr a 

Corowa .. 

Cowra 

C um nocl<: 

Deniliquin 

Dubbo 

Glen Innes 

Goulburn 

:::rafton 

Griffit h 

G unneda h 

Jnverell 

Katoomba (25) 
(50) Inc . Metro. 

Exe. Metro. 
K empsey 

Lismore . . 

Lithg'O\\! .. 

Lochinvar 

Moree . . ... . 

Moss V a l e 

;viudgee . . 

Murw ill umbfl h 

Ne\.vcastle 

Orange 

Parkes 

Singleton 

Tamwort h 

rraree . . . . 

"\Vagg-n.. VV ngga 

W ollong ong ( 25 ) 
(50) T.nc. :Metro. 

331,648 
349,844 

5,712 
11,083 

2,756 
3,940 
4,691 

16,519 
1,684 
3,328 
5,267 
5,267 
3, 891 
6,714 
8,003 

13, 716 
47, 943 
55, 227 

846 
3,147 
2 305 
9,728 
3.884 

11,875 
2, 417 

10,015 
1,055 

11,353 
90·3 

2,136 
2.702 
5,671 
1,808 
5,257 
4,179 
9,556 
3,834 
6,261 
1,681 
4,243 
1.473 
7.074 
2,115 
5,918 
9,278 

189,830 
34,205 

3,258 
5,654 

10,()91 
14,175 

7 ,724 
17.537 
45.5 24 
54,224 

1.035 
1,534 
3,961 

22,039 
1. 781 
4.613 
6. 276 

17. 20·8 
46.044 
54,136 

5.1 25 
11,455 

2.9411 
5,479 
6.n2 

50.3S4 
3.n17 
8 .041 
3.Hi9 
5,268 
p; 172 

Exe. Metro ... 

10» G43 
14, 117 

34S,947 
34,696 

Young 2.484 
8,92G 

1,398,000 
1 ,529 ,71G 
2,927,716 

1,485,064 
1,602,151 

30,588 
68, 808 
16, 138 
31,562 
27.114 
93 ,390 
10,323 
20,321 
27,532 
28, 257 
15, 738 
33, 586 
48,460 
99, 940 

216,905 
259,535 

5.290 
15.828 
1 8,600 
79,340 
23,646 
81 ,131 
16,690 
69,390 
10. 280 
71, 758 

6,550 
38,225 
1 6.55~1 
31 ,227 
l 3, 070 
36.450 
23.,573 
61.541 
20 ,335 
42,314 
13,364 
34. 831 
10, 190 
47 .214 
13,383 
38,502 
38,761 

867,687 
168,687 

18.827 
40,1 80 
59,611 
96,492 
34.967 

100, 730 
192.089 
246 . 782 

7,320 
rn 020 
22:917 

114.179 
13,473 
35: 694 
38.615 

106. 250 
198 069 
246,606 

30,058 
79,855 
17,577 
43.808 
5 2:%5 

242, 662 
21.613 
110:n2 
19,810 
41,110 
27 .672 
73,0SG 
51 .414 

l .545.073 
147,073 

17 ,039 
56, 728 

22.2G 
15.61 
18.78 

22.33 
21.84 
1 8.67 
16.10 
17.08 
12.48 
17.30 
17.69 
16.31 
16.31 
19.13 
15.64 
24.72 
19.99 
16.51 
13.72 
22 .10 
21.67 
15.99 
19 .88 
12.39 
12.26 
16.42 
14.63 
14.48 
14.43 
10. 26 
15.82 
13.79 
1 ~ .3!) 
l 6.32 
18.16 
J 3.83 
14.42 
17 .73 
15.53 
18.85 
14. 80 
12.58 
1 2.18 
14. 46 
14.98 
15.80 
15.37 
23.94 
21.88 
22.28 
17.30 
14.07 
16.93 
14.68 
22.09 
17.41 
23.70 
21.98 
14.14 
l 4 07 
17.28 
19.30 
13.21 
12.92 
16.25 
16.19 
23 .25 
21.92 
17.05 
14. 34 
16.76 
12.51 
13.07 
20.75 
18 12 
15.98 
15.95 
12.81 
l 8.G9 
14. 56 
24. 59 
22 46 
23.59 
14.58 
15. 73 

Loca lity Li cences Papin. 
% of 

Popln. 

VICTORIA 
Metr opolitan . . 257,300 1,170,0-00 
Country . . . . . . rn9,400 850,449 
S t a t e 3%, 700 2,020,449 
25 & 50 mi!es. 
Melbourne 

Ballarat 

Bendigo 

Charlton 

C'olac . . 

Geelon g .(25) .. 
(50) I n c. Metro. 

Eixc. Metro. 
H amilton 

H orsh a m 

L ubeck .. 

Maryborough 

M ildura 

Shepparton 

S wan Hill 

W arragul (25 ) 
(50 ) Inc. Met r o. 

Exe. M et r o 
.,Yarrn an1hool 

271,148 
2%,207 

11,808 
32,052 

9,787 
18,978 

1,633 
5,717 
4,185 

16, 720 
13,236 

297,522 
40 ,2'12 

2,821 
9,223 
3,631 
7,662 
4 ,082 
8,821 
3,356 

28,440 
4,344 
4,524 
2.689 
9,015 
5,219 

12, 750 
l, 678 
3,964 
7,545 

4~,470 
25,748 

4,411 
9,998 

1,251,418 
1,374,124 

66,845 
161,826 

53,605 
126,454 

15,567 
45, 168 
21,045 
99,699 
63,596 

1,306,164 
tl56,164 

16,464 
55,555 
16,047 
44,380 
20,857 
55,451 
21,11 2 

128,746 
22,962 
27,560 
16,563 
49,869 
33,435 
85,566 
13,425 
35 ,073 
41,645 

228, 810 
152, 760 

27,505 
50 ,119 

QUEENSLAND 
87 ,251 370,500 Metro. 

Country .. 
S tate 
25 & 50 miles 
B risbane 

Atherton 

Ayr .... 

B unda berg .. 

Cairns .. 

Charle ville 

Charter s Tower s 

Dalby 

Gy mpie .... . . 

Ipswich (25) 
Inc . Metro. 
Exe. Metro. . . 

[pswich (50) 
Inc . Metro. 
Exe. Metro. . . 

Kinga.roy .. 

L ongreach . . 

Mackay .. 

l\.1aryborough 

Oak e ;· ..... . 

Rocklrn m1)ton 

Ro111a .... 

'roo'"lvoon1 b a . . . . 

\ Yar w i ck . . 

99,145 715,181 
186,396 1,085,681 

96,814 
1()4, 831 

2, 117 
7,8 43 
2,002 
8,790 
4,552 
8,687 
4,336 
7 ,592 

656 
757 

1,368 
1,435 
1,603 

12,346 
3,409 

11.. 167 

%, 344 
9,093 

111,888 
24,637 
2.825 
5,027 

725 
737 

4, 375 
4, 82fl 
4, 225 

11.169 
9,241 

14,714 
S,579 
9,126 

~)32 

1,502 
10,208 
23,615 

6,732 
8,184 
3,16fl 

15,758 

421 ,484 
475,302 

17,625 
52,404 
12,375 
41,529 
22,518 
46,421 
23, 745 
48,850 

3,742 
5, 067 
9,900 

11,500 
8,198 

59,37() 
24,390 
68 ,49 2 

419,278 
48,778 

500.464 
129,%4 

16,09 2 
35,789 

4,041 
5,062 

22, 860 
29,0,65 
20-,190 
53,527 
47,928 
83 ,064 
41,908 
47,944 

5,045 
8,492 

53,241 
123,059 

28,533 
40., 055 
21,209 
88,339 

22.00 
1 6.B9 
19 .l)3 

21.67 
21. 48 
17. 60 
19.8-0 
18.26 
15.00 
10.49 
12.66 
19 .85 
16.68 
20 .81 
22. 76 
25 .75 
17.13 
16.52 
22.42 
17.18 
19.26 
15 .71 
15 .89 
22.09 
18.91 
16. 41 
16.35 
18.00 
15 .60 
14.90 
12.49 
11.30 
18.12 
18.56 
16.82 
16.03 
19.95 

23.55 
13.SG 
17.16 

22.97 
22.06 
12.01 
14.97 
16.18 
21. 21 
20 .21 
18.71 
18.26 
15.54 
17.53 
14 .94 
13.82 
12.48 
19.55 
20.80 
13.98 
16.30 

22. 98 
18.64 

22.36 
18.96 
.17 .56 
14.05 
17 .94 
14.56 
19.14 
1 6.61 
20.93 
20.87 
19.28 
17.71 
20.47 
19 .03 
1 8.47 
17.69 
19.17 
19 .19 
23.59 
20.43 
14.94 
17 .84 
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Locality L icences Papin . 

SOUTH AUSTRALIA 

i\fetro. 
Country 
State 
25 & 50 miles 
Adelaide . .. . . . 

Crysta.I B rook 

1lannu1n . . . .. . 
Exe. Me tro . .. . . 
Mt. Gambier 

M urray Bridge (25) 
(50 ) Inc. Metr o. 

(Exe. Met r o. 
P t. Augusta 

Pt. L incoln 

R enn1ark 

100,181 
52,285 

152, 46G 

108,058 
116,123 

5,549 
11,767 

3,489 
12,374 
2,49 ~) 

3,485 
4,719 

12,374 
1,514 
4,089 
1,052 

1,634 
3,082 
4,123 

302,500 
274,335 
636,835 

399,174 
442,938 

25,349 
50 ,128 
17,000 
75 ,000 
13,147 
25 ,103 
18,696 

435 ,410 
75,000 

6,012 
13, 778 

4,362 
7 ,196 
11,159 
21,501 

WESTERN A U STRALIA 

Metro. 
Country . . . . 
S tate 
25 & 50 miles 
Perth . . .. 

Albany 

Bun bury 

Collie .. 

Dardanup 

Ceraldton 

Kalg,oorlie 

l{atanning· 

Merred in 

Nar r og·in 

Northam (25 ) 
( 50 ) Inc. Metro. 

(Exe. M ter o. 
\Yagin . . 

69,477 
32,487 

101,964 

71,106 
73, 778 

1.586 
2,240 
3, 235 
7,508 
2,676 
7,535 

1,468 
1,735 
4,666 
4,666 
1,597 
2,923 

806 
2,257 
1,246 
3,014 
2,588 

22, 4 77 
5,108 

752 
3,614 

TAS M ANIA 

Metro. 
Country . . . . . . 

15,608 
33,592 
49,200 S t a t e . ... 

25 & 50 mil es 
Hobart 

B urnie .. 

Derby . . . .... . 

Devon port 

Kelso .. .. 

Launceston 

Queenstown 

e lverstone .. 

21,535 
23,470 

5.766 
10,162 

1,568 
12, 242 

6,972 
18,920 

3,371 
18,978 
11,710 
16,960· 

l ,897 
2,250 
7,041. 

rn, os1 

263,000 
228, 579 
491,579 

279,G80 
290,801 

5,539 
9,416 

15,086 
33,848 
11,346 
35,470 
19, ~104 
34, 777 

7,270 
9,984 

21,390 
23,259 

6,0·10 
14,537 

5,170 
15,031 

6,016 
15,847 
12,782 

103,532 
37,582 

4,387 
17,767 

70,800 
178,699 
249,499 

95.085 
112, 456 

27, 236 
47,377 

9,009 
55,828 
~1,603 
86,597 
18,804 
90, 769 
s1,4n 
82.196 

6,932 
9.719 

32,794 
47,864 

2i.I l 
ltl.11· 
2~.' 

27 .fl7 
2G •} 
21 ·:-
23.4: 
2u:,_ 
16.i 
19.~· 
13.8 
25 .• 1 

lG.4, 
25. ~ 
29.G 
24.1; 

22.il 
27 6-
19 

26.4: 
H.2· 
20.74 

25.L 
25. :~7 
28.6 
23.; 
21. ~ t 
22.1: 
23.; 
21 _, 

20.' 
Ji 3-
21.\1 
20.1• 
26.-.: 
20.1 
15 ... 
15. '" 
20.7 
]9,1 
20.:1 
2i.:1 
13.:.1 
Ji I 
20. 

22. 
JS; 
19.i 

NOTE.-The percentage of dwelli•O 
. . receive 

equipped with wireless · . g 
JtiplY'" may be estimated by mu 1 

the figu r es shown in 
coloumn by 4, th at 
approx imate number 
per dwell ing. 

t he f our 
11eiM t~t 

of persons 

Some Rights Are Left • • • 
to these two grand transcriptions of outstanding 2SM productions. 
If you're m the market for a brand new show which will command 
a large listening audience, consider: 

~~BLUEY 
AND 

CURLEY'' 
ALEX GURNEY'S I am o us 
characters now in Radio ! 

cartoon 

PRODUCER 
SCRIPT WRITER 
ARTIST 

REX 
( 11WAGKA") 

DAWE 
Topline Australian comedian Rex Dawe 
who gave listeners the well-known serial 
"Yes What!" before the war, has now 
created a series of riotous quarter-hour ad
ventures of these two hilarious -characters. 
He plays the part of "Bluey," while George 
Wallace junior plays "Curley." 

There's a huge potential audience awaiting 
the lovable, laughable "BLUEY and 
CURLEY." 

~·~YOUTH 

STEPS 
OUT'' 

A presentation of better-class "Teen-Age" 
tafe·nt. · 

Compered by 

JOHN 
DUNNE 

Production 
IRIS MASON and GEORGE SAUNDERS 

This half-hour radio offering has cap
tured the essence of first-class listener 
appeal with its presentation of the fi nest 
"T A II • I I een- ge mus1ca t a ent. 
Compered by the most successful a rtist m 
Australia 1n handling juveniles, "Youth 
Steps Out" embraces the ever-present 
appeal of youth, excellent melody from 

' brill iant artists, and the human-interest 
charm of John Dunne. 

* FOR FURTHER DETAILS ON THESE EXCEPTIONAL 
NEW RADIO PRESENTATIONS, CONTACT 

Melbourne R epresentatives: OATEN-WARD (Ernest J. Oaten-Dudley H. W ard), 379 Co l lins St., 
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It's a way th~y have in Hollywood
the way the. scintillating stars of the screen 

b ht to life in your local theatre. are roug 
It's called presence in recordings-
not a word is missed, no whisper lost. 

The film recording technician 

knows just how to make 
that kind of glamorous 
recording of your band and 

your stars. 

* * * 
It's also a new listening 
pleasure when all the 
warmth and blood-tingling 
realism of the original 
performance is retained in a 
recorded programme-a 
pleasure you cannot afford 
to deny your radio audie:i;ice. 

22 

That's why three leading 
Sydney stations and 
nunierous producers 
entrust the recording of 
their most difficult feature 

shows to-

Recording Technicians to Film & Radio Industry 
KINELAB PTY. L TO. Telephone M 2635. 

484 George Street • • • • SYON EY 
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An absolutely independent tedhnic;I 
service available 24 hours a f ayd' 

d 0 ra 10 days a week to any pro ucer , t I 
, t M we ins a and screen enterta1nmen . ay d' 

a permanent line to your stu 10 j7 
become your recording d~partmen 

PIC~URtt6CESSES 
EPT. 

AROUND 

A report to hand states that tele
. ·on was used for the first time to 

Vi SI . • • 
rnplete a business contract when m co . 

America on Monday, November 18, 
the Chevrolet Division of General 
M tors and Dumont Television 
. ~tialled an agreement simultane
:UslY before television sets in Wash
ington and New York. The agree-

ent was for a Chevrolet sponsored 
:ne-hour television program weekly. 

"Magic in the Air" is the title of a 
picture to be made for release in 1947 
giving the story of broadcasting de
velopment. Emmett Lavery, president 
of screen Writers' Guild, has been 
assigned to write the screen story. The 
story will deal with the concept of 
free radio as well as press and motion 
pictures. 

Decca Records Inc., New York, re
ported a consolidated net profit of 
$967,534 (unaudited) for the six 
months ended June 30, 1946. 

For the first time in Radio Eireann's 
sponsored programs a full hour was 
devoted to a Sunday orchestral con
cert recently, when the London Phil
harmonic Orchestra broadcast in the 
Hospitals' Trust sponsored hour. 

* * 
British film magnate Arthur J . 

Rank doesn't like the idea of the 
B.B.C. .retaining any monopoly over 
large-screen television and has de
clared before the London Radio In
dustries Club that he will oppose it. 
He said that when the B.B.C. Char
ter came before Parliament the Brit
!Sh film industry would press for the 
right of private enterprise to screen 
television shows in cinemas, without 
Which freedom the B.B.C. will not get 
the co-operation of the film industry. 

* * * 
Recent announcement of the reflec

ion of a radio signal by the moon 
tails to mind the still standing record 
-·hich was reported in I.R.E. Proceed
~gs m.S.A.) October 1929, page 1750. 
uropean radio men received authen
lc echoes of their signals four min

u_tes and 20 seconds after transmis
~n. This is approximately a one way 

tance of 22,000,000 miles. 

THE WoRLD IN 

First actual figures on the long
heralded selling potency of television 
show a 2 % per week sales return. 
Gimbel Bros. Philadelphia department 
store, tabulated the number of buyers 
who mentioned seeing a product on 
the television programs of WPTZ 
Philadelphia , Philco-owned station. 

Since there are known to be 752 
television sets in the Philadelphia 
area, percentage of sales return could . 
be figured with reasonable accuracy. 
Third and most effective in the series 
of six commercials was a demonstra
tion of postwar kitchen gadgets. It 
brought 24 customers for a return of 
over 3%. Er:nest B. Loveman, head of 
Philco television broadcasts, pointed 
out that an average of 2% return 
from six direct-mail pieces would be 
phenomenaL He expects 100,000 tele
vision sets in Philadelphia within two 
years. 

* * * 
Maybe it was an error in reporting, 

but advice from London indicates that 
a revolution in nuclear physics is on 
the way-nothing less than a means 
of obtaining atomic power without 
splitting the atom! 

This item of news emerged from an 
interview with the British Minister for 
Supply (Mr. Wilmot) , on Oct. 9, and 
he went on to say that experts advised 
him that the new method depended 
upon hitherto unsolved problems. It 
was quite certain that atomic energy 
could be used to produce new radio
active materials in considerable quan
tity. 

The new discoveries had very great 
things in store for mankind but it 
was early to make accurate predic
tions about how soon this new source 
of power would be available for appli
cation. 

* * 
Canadian Broadcasting Corporation 

has revealed post-war expansion plans 
covering t ransmitters, studios, new 
F.M. stations and increases in power 
and coastal shortwave to cost up to 
$2,000,000. 

The expansion picture covers: (1), 

three 50,000 watt clear channel sta
tions in Alberta by September 1947; 
(2), increase in power from 1,000 up 
to 10,000 watts, from 100 to 5,000 
watts, from 5,000 to 50,000 watts in 
several cases; (3), construction of a 
new 5,000 watt station at Windsor, 
Ont.; ( 4), new studios and offices at 
Montreal and Toronto; (5), studios 
and offices at Winnepeg and Van
couver; and the setting-up of F.M. 

RADIO 

stations at Montreal, Toronto, Van
couver and Winnepeg in the near 
future. 

* * * 

In a recent survey taken by the 
Listener Research Department of the 
B.B.C., an interesting point emerging 
from the survey was the attraction 
of "Plays and Variety," which won 
easily in the poll for popularity of 
types of entertainment, according to 
a recent edition of the B.B.C. London 
letter . 

Variety was always a prime favori te 
with British listeners, but plays have 
recently made a spurt and are now a 
nose ahead and running strongly. 
Some of the most striking figures given 
by the survey were those which 
showed the numbers listening to 
various programs. As an example, the 
report gives the figure of a listening 
audience of 3,000,000 to the B.B.C. 
Wednesday evening Symphony Con
cert , and also gives the note that most 
staggering of all was the listening 
audience to the B.B.C. Saturday Night 
Theatre which would fill twice over 
~very seat in every cinema in Great 
Britain. Put like that it is a sobering 
thought, because there are a lot of 
cinemas in England, Scotland, Wales 
and Northern Ireland. Another panel 
shows that the peak listening hours 
in Great Britain are 9 p .m., followed 
by 6 p .m. (both the times of news 
bulletins) and that June is the month 
when the least listening is done. 

* * * 
A radio time-piece has been de

veloped in the U.S.A.-a firm known 
as Electronic Time, Inc., of New York, 
has applied for a permit to establish 
a special short-wave station for the 
purpose of broadasting time signals a t 
brief intervals. 

These signals are to be received on a 
special "personal" radio receiver 
which, according to "Science Illus
trated" U.S.A. is "half the size of a 
package of cigarettes." 

* 
A feature of the Colgate..:Palmolive 

Show "In Town Tonight" broadcast 
from 2SM Thursdays at 9 p.m., was 
the interview with Bing Crosby by 
John Dunne on November 21. During 
the intreview, Crosby said he was 
interested in Australia and hoped to 
be able to visit this country next year. 
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Future of the P.S.C.B.? 
From Our Canberra Correspondent. 

The Parliamentary Broadcasting 
Committee has been described by the 
Leader of the Opposition (Mr. R., G. 
Menzies) as "a dangerous, worse than 
useless, committee which interferes 
in broadcasting administration." He 
promised to abolish the committee if 
elected. In the last fortnight the 
Liberal and Country parties, having 
heard the opinions of their represen
tatives on the 17th Parliament's com
mittee-Jos Francis, Liberal from 
Queensland, and Geo. Bowden, Coun
try Party from Victoria-have been 
trying to find a way of torpedoing 
the outfit. 

Their hopes ran high when several 
legal members said the committee 
would collapse if the Opposition with
held nominations because :Parliamen
tary Committees have precedent as 
all-party groups. But, closer exam
ination of the position reveals that 
since Labor came to power the legal 
status of this committee has been 
steadily increased. It has become the 
body to which the Postmaster
General (Senator Cameron) turns for 
general advice before making sub
missions to Cabinet. 

The A.B.C. Chairman (Mr. R. J. F. 
Boyer) has told Parliament that he 
objects to the notion that the A.B.C. 
"should accept the committee's views 
on broadcasting as mandatory or ac
commodate itself to them against the 
A.B.C.'s independent judgment in 
matters, the responsibility for which 
has been laid upon it by Parliament. 
The A.B.C. should steer by its lights 
because to do otherwise would be to 
abdicate from its statutory obliga-
tions." 

In its last report to Parliament the 
A.B.C. emphasised this by observing 
that "although the Standing Com
mittee's reports have not been dis
cussed in Parliament they have in 
some cases been followed by govern
mental action." 

mercial programs. These are subjects 
on the list for ~arly hearings. 

Senator Amour from New South 
Wales seems certain to be re-elected 
chairman. His Labor colleagues al
ready nominated from the House ,of 
Representatives are David Watkins 
(N.S.W.l, Max Falstein (N.S.W.l, and 
Senator Alex Finlay from South Aus
tralia, replacing Senator Nash from 
W.A. The Opposition parties believe 
these men are among the most em
phatic in seeking complete nation
alisation of commercial radio. 

GERMANS TO HAVE 
. AMERICAN RADIO STATION 

The new American radio station 
recently opened in Berlin indicates 
the intention of Military Government 
authorities to bring their ideas of 
democracy more directly before the 
German people. It also shows that 
they have abandoned hope of getting 
the Russians to permit Radio Berlin 
to be run on a quadripartite basis, re
ports the Christian Science Monitor. 

Since July, 1945, the one-sided 
manner in which the one big radio 
station, Radio Berlin, has been oper
ated for Russian propaganda has 
been a source of continuous dissatis
faction to the British and American 
authorities. Repeated attempts, 
however, to get the Soviet occupying 
officials to broaden the basis of its 
control have always been stalled off 
by reference to committees "for fUr
ther consideration." 

As a result nothing has been left 
for the American Military Govern
ment to do but to build its own sta
tion. This they have now done and a 
medium-wave band station known as 
the "Rundfunk", in the American 
sector of Berlin, now operates on 492 
metres (610 kilocycles) . Its program 
will be made up· of items of music, 
64%,, news and public affairs, 26%, and 
the rest of special features . 

Germans to Run Station 

Whether the Opposition insists 0 

refraining from taking part on th n 
committee-which is their temper a~ 
the moment of writing this despatch 
-or whether some smal~ compromise 
is granted by the Government, two 
things are certain with the present 
personnel: Commercial stations Will 
receive no more transmitting power 
and there will be no more privat~ 
licences on the present broadcasting 
band-if the committee's views pre
vail with the. Government, as they 
usually do. This estimate is based on 
careful talks with most of the mem
bers and on a day-to-day associa
tion with the challenging upsurge 
within the Federal Labor Caucus hav
ing its overwhelming weight of 76 
members holding power at least un
til 1949. 

which surrounds Berlin, a chance to 
hear an American program . 

Values of New Station 
One important service of the new 

American station in Berlin will be 
that of bringing to the local popula
tion the novelty of relatively un
biased news. Through its comments 
and round-table discussions it should 
enable them to learn more of what 
American democracy means in prac
tice, especially · in the sphere of free 
expression of opinion. 

After listening continuously to the 
Russian-controlled Radio Berlin for 
many months, the impression one 
gets is that there is only one demo
cratic party in Germany, the Rus
sian-sponsored S.E.D. (Socialist Uni
ted Party). It is constantly reaffirm
ed, in effect, that there are no viler 
people in the world than those who 
dare to affirm that there may be 
some good in capitalism, free enter
prise, and western democracy. 

Even more important than the 
actual propaganda speeches and long 
dissertations on "fascism," which 
means anything incompatible with 
Russian ideas, is the choice of items 
of foreign news made for the daily 
news bulletins and the interpretations 
given them. 

GESTURE OF APPRECIATION 
BY SPONSOR 

But the Labor Government is de
termined to press on. Opposition or 
no Opposition, the Government wants 
the committee to guide it on fre
quency modulation possibilities; the 
proposal to establish a special com
mercial network under A.B.C. control 
to swell A.B.C. finances; and the 
possibility of achieving more co
ordination between A.B.C. and com-

This new station has no connec
tion with the American forces Net
work (AFNl, which is operated for 
the troops. It will be entirely for the 
local German people and will be run 
by 200 German radio specialists work
ing under the supervision of four 
American control officers. 

The station has an effective range 
of about 30 miles, and therefore gives 
some Germans in the Russian zone, 

Mr. M. Keddie, managing director 
of Glazebrooks (Aust.) Pty. Ltd., gave 
a dinner at the Riverside Inn, Mel
bourne, on November 20 to leading 
members of the cast of "Disraeli" and 
those associated with the production 
This feature, which has been broad
cast from 3XY at 9 p.m. on Wednes
days, concluded on Nov. 13, and the 
dinner was in the nature of a cele-
bration. 
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Farmers - Housewives - Businessmen - Businesswomen 
- Industrial Workers-· 252,000 strong ! All working at 
peak production, with peak pay rolls too, m this, the fifth 
largest market in the Commonwealth. 

Providing blanket coverage of Newcastle and the Hunter 
Valley, 2KO offers invaluable facilities as. a testing ground 
for new products and new national campaigns. 

Test YOUR campaign on 2KO FIRST 
NEW-CAST.LE 
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ere are 
• 

a1on 

The SERVICE 
we extend to 
Agents' and our 

I clients and prospects 
Production and recording of Feature Pro

grams . • • Production and recording of 

Commercials (musical and straight) . • . 

Preparation of copy and .planning 0£ cam

paigns .. . . Availability of wide variety of 

top-line transcriptions . . • Efficient despatch 

and routing of transcriptions and pro
grams ..• 

COMMERCIALS 
With 2UE, any "commer cial", irrespective of length, is t reated as a 
P~oduction , ~Y Mr. Paul Jacklin, 2UE's Producer-in-Chief, and by his 
highly quahfied staff headed by Actor-Producer Howard Craven 
Musical Director Desmond Tanner, Writer-Producer Geoff Jackson' 
Actor-P1~oducer George Hewlett and Production-Executive Sam See. ' 

Paul Jacklin recently spent a considerable time in U.S.A. studying 
the marked modern advancement in recorded "commercials"-both 
musical and straight. The added knowledge thus gained of "com
mercial" technique, covering the human tou ches, the sales psychology 
and the most modern technical developments in radio advertising is 
a further guarantee that 2UE's Production Unit will make your 
"commercials" 100% . 

RECORDING 
Radio 2UE: uses the standard high frequency pre-emphasis t echnique 
with all recordings. By this means, surface noise is reduced to the 
lowest · possible level. This, coupled with precise control at every 
stage of the recording process, results in final r eproduction that can
not be distinguished from the original. 

ton AtAn MODE EFFECTIVE CONTACT oF fAR E us rt NElls, Tl E UP WITU 2 U E 
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Tommy Trinder. Knows Advertising 
Talked Horse-Sense to Melbourne Ad. Men 

'.fommy Trinder, famous English 
comedian, talked more advertising 
horse-sense to a big gathering of Mel
bourne advertising men at the 
monthly luncheon of the Victorian 
Institute of Advertising on November 
14 than members of the Institute had 
heard from a speaker for some time. 

Trinder was guest of honor at the 
Luncheon which was presided over by 
the Institute chairman, Bruce Bell
amy, ad. manager of Vacuum, and he 
told many amusing anecdotes of his 
rise to fame, linking each one with a 
masterly stroke of advertising genius. 
Such as his giving away over the 
years of five million photographs of 
himself, all signed Trinder; his con
tract for five years for all the .):lest 
poster sites in and around London 
which cost him £225 a week; his first 
broadcast over the B.B.C., in which he 
managed to mention his own name 
17 times in the eight minutes he was 
on the air; and he told of his clever 
ruse to get the spelling of his name 
T-R-I-N-D-E-R over the air by turn
ing it into a gag and saying it was 
pronounced "Chumley"! 

He also thought he was the first 
individual comedian in the world to 
buy 96-sheet hoardings. One of these 
-at Aldgate-was all written in 
Hebrew except for the name "Tommy 
Trinder". Questions were even asked 
in the House of Commons how it was 
that Trinder could use so much paper. 
for his hoardings when paper was a 
prohibited item. "I didn't use paper, 
but the signs were all hand-painted 
on sheets of metal, which was not 
prohibited!" Tri n de r explained, 
amidst much laughter. 

Trinder went on to say · that 
throughout his 100,000 miles of travel 
in reaching Australia he had formed 
the opinion that the most inter
nationally-advertised and merchan
dised product he could discover was 
an Australian product-Aspro. 

"You can have a headache in 
Arabic or in Hebrew and still cure it 
with Aspro,'' he added. 

"But so far as your own country is 
concerned, I must say that you let it 
down badly as advertising men. The 
only thing .. I was ever 'sold' back 
home in England was SHEEP. The 
only thing you ever see in Australia 
House are pictures of wide-open 
spaces and more sheep. I called to 
see your Agent-General in London 
and he proudly showed me a beauti
ful coat-made of sheepskin! I have 

been in Melbourne some weeks and I 
have only seen two sheep! 

"The whole point is that England 
does not know Australia as the great 
industrial country that it is-and 
that is what they should be taught. 
A foot-square notice board in Picca
dilly Circus telling them what was 
the 'bill' at Tivoli Theatre, Mel
bourne, Australia would do more 
to advertise Australia than anything 
hitherto attempted," he declared. 
"Londoners would then say, 'Gaw
blimy! They've got theatres out 
there!' That would be something to 
advertise to England, for 90% of the 
people don't know it." 

Mr. Trinder said that the only 
really effective advertising Australia 
has done in the Homeland rested in 
the hands of the A.I.F. and the 
R.A.A.F. "They got our girls away 
from American cigarettes-enough of 
them to make quite an impression," 
he added. 

Speaking specifically of broadcast 
advertising, Mr. Trinder said he had 
been impressed by the quality and 
variety of the programs, but he 
could not refrain from criticising 
some announcers for their slip-shod 
handling of commercial announce
ments. He had heard obvious mis
takes made in announcements and no 
attempt was made to rectify such 
errors. 

Finally, Trinder described adver
tising as "The art of making people 
think they want something they have 
never even heard of,'' and amidst 
very great applause revaled that 
after concluding the season of his 
next Palladium show in London, 
starting April next, he would return 
to Australia "without commitments 
and without ties and you'll have to 
darn well throw me out to get rid of 
me !" 

That was taken as a pretty fair 
hint that Tommy Trinder will one 
day in the near future became an 
Australian. 

LICENCE FEE CONCESSION 
FOR PENSIONERS 

The Postmaster General, Senator 
Cameron, has announced that any pen
sioner living alone or with only 
another pensioner could now obtain 
a broadcast listener's licence at half 
price. The concession is available to 
invalid, old age or widow pensioners. 
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SPORTS BROADCASTS FOR 
MELBOURNE STATION 

An extensive broadening of 3UZ's 
sports coverage has taken place, and 
from November 9 the station has been 
covering racing fixtures from the 
various Melbourne metropolitan 
courses, with Tom Moon broadcasting 
the descriptions of each meeting. 
These descriptions are also relayed to 
2UE, Sydney. 

Ball-by-ball descriptions of inter
national cricket matches will be pre
sented by 3UZ's sports editor, Jack 
Gurry, from the Melbourne Cricket 
Ground. The first of these broadcasts 
was qn Oct. 31, with a description of 
the Victoria vs. England match, when 
Jack Gurry was assisted by a weU
known cricket personality, Ben Bar
nett. Alan . Kippax, Clif Carey and 
Brian Newman brought the . N.S.W. 
matches to listeners, while there will 
also be full descriptions from Queens
land. 

Interstate tennis player, Mervyn 
Weston, will give full descriptions of 
Davis Cup matches in broadcasts 
from Kooyong. 

Sports previews and commentaries 
are given by the following: Herbert 
Rothwell gives the "final acceptances 
and barrier positions" for the follow
ing Saturday's races at 2.15 p.m. 
Wednesdays, and also "News and 
Views of the Turf" at 10.40 a.m. every 
Saturday; a "Racing Preview" at 6.30 
p.m. and the "Sports Preview" at 9.30 
p.m. are broadcast by Tom Moon and 
Jack Gurry respectively on Fridays: 
from 10 a.m. onwards, n ews flashes 
from "Beresford" of the "Argus", 
concerning track gallops and form. 
are heard during Saturday morning: 
and sporting results are summed up 
by the "Argus" Sports Editor, Percy 
Taylor, in his "Sports Review" at 
6.30 p.m . on Saturday evenings. 

RELIGIOUS PROGRAM ON 
32 STATIONS 

The Australian edition of the 
"Lutheran ·Hour" is now broadcast 
over a network of 32 stations through
out. the Commonwealth, making a 
total of 900 stations all over the 
world featuring this increasingly
popular program. 

Commencing January, 1947, a new 
series of presentations will be re
leased featuring Dr. Walter A. Maier. 
who will be assisted by the Lutheran 
Hour Chorus, consisting of 20 rnale 
voices. The Australian administra
tion of the Lutheran Hour is handled 
by Trans-Radio Advertising, SyctneY 
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"·· ··~ s IJ.. ··~6F BETTER RADIO 
Whether you build radios by the thousand, service them 

. hundred, or make sets as a hobby, Better Radio is 
very much your business. As a manufacturer, you are helpin 

yourself to goodwill by fitting Philips valves in your sets A · g · h • s a service 
man wit an eye on the future you find that Ph·1· l • • ' 1 1ps va ves are your finest 
possible mtroductions to satisfied customers If you " h " d Ph. . • are a am, you 
nee ilips valves just as much as the factory executive or the dealer just 
around the corner. 

11•• 1~111· i1Liii' ill·5; ···v A'i .. v E s 
PHILIPS ELECTRICAL INDUSTRIES OF AUSTRALIA PTY LTD 
SYDNEY - MELBOURNE ADELAIDE PERTH BRIS.BAN~ 
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America and Canada Send Greetings and MessaB·es 

to Con\)ention Delegates 

Conference Officially Opened by P.M.G. Officer 

Highlights of the Official Dinner held by the Fede.ration at Hadley's 
Hotel were the official opening speech b.y Mr. G. T . Chippendall, who repre
sented the Postmaster-General's Department; the Presidential address; and 
messages received by the President from America and Canada. 

Mr. Paddison read a letter from Mr. 
Justin Miller, president of the Nat
ional Association of Broadcasters in 
Washington, D.C., which ran: 

"On behalf of the more than 1,000 
United States broadcasters repre
sented by the N.A.B., I extend greet
ings and very best wishes to your 
Federation and the commercial 
broadcasting stations in Australia on 
the occasion of your first post-war 
convention. 

"The commercial broadcasters of 
Australia and the United States play
ed a glorious part in the common de
fence of our countries. Now, that de
fence is happily concluded and our 
stations are preparing to perform an 
equally-large and important work. in 
the reconversion and in the struggle 
for the peace. I have no doubt that 
their ingenuity, energy and spirit 
will make a substantial contribution 
to these all-important objectives. 

"We share with you the firm con
viction that only through the abso
lute maintenance of our peoples' 
rights to listen to a free and unham
pered radio can world understanding 
and permanent peace be achieved, 
and we join with you in pledging to 
our respective peoples our eternal 
vigilance in their behalf." 

The next message was from the 
Canadian Association of Broad
casters, which read in part: 

"It is with a great deal of pleasure 
that we extend greetings from the 
directors and members of the C.A.B. 
to members of the A.F.C.B.S., in con
vention in Tasmania. 

"The problems facing the broad
casting industry in Australia are 
similar in many respects to those of 
the Canadian industry, as you no 
doubt discovered during your recent 
visit to Canada and to the United 
States. Annual conventions such as 
yours and ours go a long way to-

wards solving, or at least easing, 
these problems. It is our sincere wish 
that your convention is a successful 
one and that as a result of the de
liberations of your members, the 
commercial stations will improve the 
already excellent public service they 
are performing for the listeners of 
Australia. 

"We in Canada enjoyed the recent 
visit of yourself and your colleague, 
Mr. George McCauley, and we do hope 
that in the not-too-distant future a 
representative of the Canadian 
broadcasters will be able to spend 
some time with you in Australia .. . " 

The third message was from the 
Radio Executives' Club of New York. 
This read: 

"To your Federation, on the occa
sion of its annual convention we of 
the Radio Executives' Club of New 
York extend cordial greetings. 

"As they were in war, so in peace, 
your country and ours are allies
allies now in the cause of a peace 
that will endure and that will ensure 
that brotherhood among men of 
good-will shall not perish on earth. 

"To implement such a peace, the 
peoples of the earth must come to 
know each other better and to under
stand each other better. In an age 
in which the airplane has compressed 
world geography, it is particularly 
vital that nations be brought, not 
merely to wish for peace and hope 
for it, but also to visualise so clearly 
the blessings of peace that they will 
demand it for themselves and for 
those who will follow them. 

"In common, you 'down under' and 
we up here in the States hold in our 
hands the instrument-the only in
strument-by which that kind of un
derstanding can be brought into be
ing and enabled to express itself 
affirmatively in international rela
tionships. Only through radio can 
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the masses of our peoples speak to one 
another and understand each others 
hopes, ambitions and problems. 

"In our common cause, we of th 
Radio Executives' Club congratulat: 
your Federation upon its splendid 
progress; and we join you in a cru
sade towards the most inspiring ob
jective that our industry could Pos
sibly envision . ... " 

The toast to "Our Guests" was pro
posed by Mr. Randal White and re
sponded to by Mr. C. E. Davies, man
aging editor of the "Hobart Mer
cury," supported by Mr. Monfreys 
Deputy-Director, Posts and Tele~ 
graphs, Hobart. 

After Mr. John Ridley had moved 
.a vote of thanks to the chairman, an 
eventful evening closed. 

FAVOURABLE IMPRESSION OF 
B.B.C. TELEVISION 

Mr. George Sharwood, who, prior to 
the war, was radio manager of Sut
ton's musical warehouse, Melbourne, 
recently returned from a visit to Lon
don and Europe as a member of the 
Australian Scientific and Technical 
Mission, which were technical advisers 
to the Australian R~parations Lega
tion. The principal objective of the 
mission was to investigate German 
manufacturing methods with a view 
to increasing knowledge available to 
Australian industry. 

Whilst in London, Mr. Sharwood 
met Sir Ernest Fisk, Mr. Bearup of 
the A.B.C. and Mr. Harry Pringle, an 
Australian, who is producing tele
vision shows for the B.B.C. Mr. Shar
wood said that British television re
ception viewed in a semi-darkened 
room on a screen of 10" x 8" had very 
good definition. 

B.B.C. te.levision programs are 
broadcast for one hour in the after-

. noon and one hour in the evening each 
day. Various producers are given three 
weeks' notice to prepare programs and 
submit suggestions, cost of production. 
etc., before commencing rehearsals. 

The televising is done with four 
cameras continually focused on the 
subject, and the vision as seen by each 
camera is visible to the producer in a 
sound-proof box overlooking the 
studio. The producer can dir~ct 
cameramen to bring their cameras ~
to any position and also advise engin~ 
eers as to which camera is to be use 
for the actual broadcast. 

Tha+S 
THE QUEENSLAND NETWORK 

IF THEY COMPILE AN 
ADVERTISER'S "DEBRETT" 
OUR SCHEDULES WILL 

PROVIDE THE COPY. 

~ePRESENrATIVES 

MELBOURNE · p . 
SYDNEY· F ~h • G. Sull i van , A l k i r a House, 18 Queen St r eet 
BRISBA~E.' ompson, Asbestos House, 65 York Street : 

Station 4BC, Wintergarden Theatre. Queen Str eet, 

.f 
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F.M. to Treble U.S. Stations 1 
stiffer competition: But that Won't 
hurt radio or the country in the long 
run. Radio will be a more vigorous 
and healthier, and more mature in: 
dustry when there are 3,000 stations 
instead of 1,000. It will also be more 
profitable than now-although that 
profit may be spread thiitner among 
some individual stations." 

According to a Chicago broadcast
ing authority, F.M. radio is going to 
increase the number of stations in 
the U.S.A. from 1,000 to 3,000 and will 
affect radio in two ways: (1) the eco
nomic pie will have to be cut into 
thinner slices, (2) programming will 
have to be more imaginative. 

That's the analysis of the future 
situation by one of broadcasting's 
topmost experts in U.S.A. It is known 
that members of the F.C.C. have had 
this man's viewpoint projected be
fore them, and quite a number of 
broadcast station owners and net
work executives who attended the 
N.A.B. convention in Chicago late 
last month were none too happy 
about this prophesy. 

In effect, the analyst told them: 
Until now . we've been coining big 
dough with relatively small costs; 
that's over now. Radio in its matur
ity cannot operate on a principle of 
rich returns for poor investments; 
we'll have to expand our advertising 
markets, develop local programming 
and nurture local advertisers. The 
going will be tougher and some of us 
will fall by the wayside but radio 
will gain in the process. 

The analyst continued: "Radio, un
like railroads or public utilities, for 
instance, is not a 'natural monopoly'. 
Radio, in fact, has capital costs which 
are nominal in relation to revenues 
and income. In the case of a 'natural 
monopoly', duplication by another 
competing plant or service is eco
nomically unsound. In the case of 
radio that doesn't hold. 

"All radio has to sell," the analyst 
continued, "is time, and that's limited 
to 24 hours a day. Competition for 
the broadcasting industry is therefore 
economically sound as a matter of 
principle. Per-station revenue would 
be less when the number of stations 
is doubled from 1,000 to 2,000 and still 
less when there are 3,000 in U.S.A. 
But radio can still make money if it 
enlarges its economic pie by going 
after untapped sources of revenue. 

"These untapped sources lie in local 
advertising. Radio has been pam
pered. Radio has .had three-fourths 
of its income from national advertis
ing, and only one-quarter from local 
advertising; the exact reverse is true 
of America's newspapers, which de
rive three-quarters of their revenue 
from local advertising. 

"In order to tap the local adver
tiser, radio will have to build local 
programs of worth and interest, and 
these won't necessarily be of the 
'escapist' type leading the Hooper 
parade on the networks now. The 
new stations, and some of the old 
ones, will have to use local or regional 
sources of programming to get their 
local or regional advertisers. 

"In the reshuffle, there is no doubt 
that some will drop out in the face of 

McWHIRTERS "YOUNG 
COMPANIONS CLUB" 

McWhirters Ltd. Brisbane Em
poriums have started a new chil
dren's radio program and entertain
ment on Saturday mornings, broad
cast over 4BK-AK. This program 
commenced on Nov. 16 and was held 
in McWhirters' store when approxi
mately 700 children were present. 
The entertainment was opened by 
Mr. Duncan McWhirter, who intro
duced the artists to the audience and 
explained the idea behind the forma
tion of the "Young Companions 
Club" and the Saturday morning 
parties. This will tie up with the 
sponsored session taken by McWhir
ters on 4BK at 5.45 to 6.00 nightly. 

The Saturday morning parties are 
from 10 to 11 a.m. and are broadcast 
for the first half-hour of the show. 
Entertainment is provided with 
comedians, community singing, other 
items of entertainment by children 
of all ages and a ballet of dancing 
pupils. The idea behind these Satur
day morning parties is to enable 

According to "Variety", who pub. 
lished the above analyst's thesis 
none of the handful of radio leader~ 
who are aware of it are as yet ready 
to argue with the guy. They know 
he's got something and are for the 
moment a bit scared. 

MUSIC TO SCHOOLS 
APPRECIATED 

The headmaster of the South 
Goulburn Public School recently ex
pressed his appreciation at a meeting 
of the South Goulburn Parents and 
Citizens' Association of. the courtesy 
and co-operation of 2GN Goulburn 
for providing a period of good music 
for schools each Monday between 3 
p .m. and 3.30 p.m. The South Goul
burn Parents and Citizens' Associa
tion forwarded a letter to 2GN plac
ing on record their appreciation of 
the station's interest in the cultural 
education of the children. 

mothers to do some shopping in 
peace, knowing that they can leave 
their children at the party where 
they will be quite safe and looked 
after even to the extent of having a 
trained nurse if they should need 
medical attention. Campbell Adver
tising Agency are responsible for the 
advertising of the session and have 
also designed the. certificates and 
badges for the club. 

· · · Cl b ampaign. 
McWhiter's window display tieing up with the i r Young Companions u c 
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THE VOICE OF THE NORTH 

AYR In the Heart. of Prosperity 

4A Y covers one of Australia's richest areas where they spend and think in millions. 

North Queensland-the land of boundless wealth and prosperity-is serviced effec
tively by 4A Y, "The Voice of the North"-a rich area that possesses in large measure 
all the products which make a country rich-wool, sugar, gold, tin, lead, timber, 
cattle, sheep and dairy produce. 

The lower Burdekin district, which 1s the headquarters of 4A Y, is the richest Sugar
producing centre in the world. 

"The Voice of the North"-4AY is heard by the people living in the great Sugar 
Belt from Mackay to Mossman - the vast Pastoral and Mining districts of the 
Central West, and the Timber and Dairying areas of North Queensland. 

4AY is the only station north of Rockhampton carrying the Colgate-Palmolive pro
grams. And with its 500 watts 4A Y is heard by a vast listening audience who are 
all influenced in their buying habits by the sales messages given by 4A Y. 

There is a wide and prosperous field for the live business executive who wishes to 
make sales in this rich buyers' market, if 4AY is selected as YOUR SALESMAN. 

AYR BROADCASTERS PTY. LTD. 
Representatives : 

BRISBANE : 
Station 4BC 
Wintergarden 
Queen Street 
B 0333. 

Theatre 

SYDNEY: 
Fred Thompson 
Asbestos House 
65 York Street 
B 2085. 

MELBOURNE: 
Hugh A nderson 
Post er H ouse 
130 Exh i b ition Street 
Cent ra l 4366. 
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For HIGHER FIDELITY and FASTER SERVICE 

Send Your Record Processing to 

W&G 
lRJECOlRJD lPlflOClESSl!NG 

CO. PTY. LTD. 

An Independent Trade House 

W & G RECORD PROCESSING CO. Pty. Ltd., 185 a'Beckett St., Melbourne, Vic. 

W & G SERVICE AND AIR FREIGHT WILL OVERCOME THE DISTANCE BETWEEN US 

QUITE APART 
From the 200,000 people living within 25 miles both of 
Newcastle and Cessnock 
There is an additional 30,000 over 25 miles from Newcastle, 
but with.in 25 miles of Cessnock 

To Cover the CoaUields and the Hunter Valley you must include 

2CK 
in your appropription. 

THE- MARKET IS WORTH I T 

SYDNEY REP.: JOHN HAMIL TON, 24 CLARENCE ST. BOX 599, G.P.O. 'PHONE, BX 1051. 
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Australia's First Broadcast Strike 
station staff who "walked-out" at 5KA Adelaide on Tuesday, November 1'9, 

esumed duties on Saturday, November 23, but as this issue goes t o press, 
r onference between management and strikers which had been in progress 
c arlier this week, was adjourned until Tuesday, December 3. Apart from a 
:o-niinute break, the station carried on normal schedule throughout with 
a skeleton staff. 

Trouble brewing for some weeks 
at 5KA culminated in a "walk-out" of 
workers on the station on Tuesday 
morning last week. In spite of pickets 
the station was able to carry on with 
normal schedules operated by a skele
ton staff including, the manager Mr. 
Charles Batten. 

acceptable to all as to any alteration 
of the terms of this log or any sug
gested alteravions 'to the t erms of 
this log not later than December 31, 
1946, we shall have no option other 
than to inform the Regist rar of the 
Commonwealth Court of Conciliation 
and Arbitration that a dispu te exists 
between our two bodies." 

"The two other commercial stations 
in Adelaide received a similar letter 
and log. 

The thirty members of the staff who 
went on strike protested against al
leged bad working conditions, inade
quate wages, and victimisation. They 
paraded Adelaide streets. "The matter was discussed by the 

A dispute between certain members South Australian branch of the Fed
eration of Commercial Broadcasting 
Stations and it was decided to place 
the matter in the hands of the Execu
tive Committee of the F'ederation in 

of the staff and the management of 
5KA arose some time ago and soon 
afterwards the Victorian divisional 
secretary of Actors and Announcers 
Equity visited Adelaide to negotiate 
in the dispute. Subsequently it was 
announced that many announcers and 
artists at 5KA and other Adelaide sta
tions had joined the union. About a 
fortnight ago 5KA was served with a 
log of claims for wages and working 
conditions by the general secretary 
of the union, Mr. Hal Alexander. 

The following statement by Mr. 
C. W. Batten, general manager of 5KA 
Broadcasting Company Limited, was 
made on November 19, 1946 :-

"On November 6, I received a letter 
dated October 31 from the general sec
retary of Actors and Announcers 
Equity Association of Australia en
closing a log of claims for wages and 
conditions of employment of an
nouncers. The letter stated that Actors 
Equity on behalf of its members re
quired the company to observe the log 
as from December 31, 1946, and that 
failure by the company to obey the 
terms contained in the log would be 
>uffl.cient for Actors Equity to declare 
that an industrial dispute exists 
between the two bodies within the 
meaning of the Act and that Actors 
Equity would determine what methods 
Would be used to ensure the company's 
acquiescence to the demands. 

"The letter further stated
'Failing your offer to confer with 

us in connection with your acceptance 
~! the terms and conditions of the 
og and your fullest endeavor to obtain 
a fuzz and settisfactory sr;,ttlr;,ment 

Melbourne because logs have been 
served on commercial broadcasting 
stations in other States. 

"On November 13 I received a tele-
gram reading as follows
" General Manager, 
Radio Station Fiveka Adelaide. 

' I request conference between my 
union and your company in reference 
to dispu te now operat ive between 
members of this Association Actors 
and Announcers Equity Association of 
Austr alia and your company stop Pro :
posed conference be held Monday, Nov. 
18th but not later than Tuesday, Nov. 
19th stop Letter following please repry 
.. . H a1 Alexander General Secretary 
Actors and Announcers Equity Asso
ciation 236 Pitt Str eet, Sydn ey.' 
"to which I replied on November 15 
as follows-" 
'Hal Alexan der, 
Actors and Announcers Equity Assa-

ciation, _ 
236 Pi tt Street, 
SYDNEY. 

Am not prepared t o have conference 
with you as matter now in hands of 
Federation of Commercial Broadcast
ing Stations Melbourne . . . Batten, 
Fiveka. 

"I did not receive from Actors Equity 
the letter referred to in the general 
secretary's telegram of November 13 
until 2.30 p.m. on November 19. 

"On November 18 Mr. Diamond, sec
retary of the Victorian division of 
Actor$ ~quity, telephoneq and said "I 

PERTH STATIONS RESUME 
After being off the air for eleven 

days as a result of the Perth transport 
strike, all Perth stations resumed nor
mal programs on Friday afternoon, 
November 22. 

U.H.F. RESEARCH LICENCE 
ISSUED TO ALLSOP 

A special restricted research licence 
has been issued to Mr. Ray Allsop 
under the call sign V J2X for the pur
pose of carrying out investigations 
into U.H.F., V.H.F. and S.H.F., P.T.M. 
(Pulse Time Modulation) , F.M., aerial 
development and propagation studies. 
The licence restricts the bearer from 
radiating any signals. Similar licences 
have been issued to A.W.A., Tasma 
and others for the same purpose. 

It is understood that after investi
gations have been carried out and 
progress reported, no doubt experi
mental transmission licences will be 
issued to the various holders. 

ROY AL ASSENT TO 
BROADCASTING ACT 

In the Senate early this month, 
Senator Amour said that Royal Assent 
had been given to the Aust ralian 
Broadcasting Bill, which was passed 
during the last session of Parliament, 
but said that he understood that 
because of some hold-up it will not 
become operative until the beg~nning 
of next year. He asked if the Post
master General would ascertain the 
reason for such delay. 

Senator Cameron promised to have 
enquiries made and supply the infor
mation requested. 

want a conference with you to-morrow 
morning at 11 o'clock." · 

"I said 'As we have handed the 
matter into the hands of the Federa
tion of Commercial Broadcast ing 
Stations in Melbourne I am unable 
to accede to your request." 

"To which he replied 'But I demand 
a conference.' 

"I informed him again that we 
would not agree to a conference. 

"At 9.10 a .m. on November 19 with
out warning 27 members of the staff 
1.eft the station including the engineer 
on duty and in consequence the sta
t ion was off the air until 10 a.m. 

"Of the employees who ceased work 
only four were announcers. 

"Ever since this station's inception 
it has paid not only on and above 
award rates but h as provided facilities 
beyond the claims of awards where 

. awards exist." 



WOMAN BROADCASTER BACK 
FROM WAR-TORN EUROPE 

ACTORS AND ANNOUNCERS 
UN ION SEEKS CHARITY GRAB 
FROM . "DONATED" SERVICES 

FRED THOM ON B.B.C. 
TELEVISION PROGRAM 

No Immediate Hope For 
Commercial Radio in England 

The arrival of the "Stirling Castle" 
at Sydney recently marked the con
clusion of eight years' British and 
Continental broadcasting for Miss 
Marjorie Skill-radio producer and 
dramatist. Miss Skill, during the long 
and trying years of war, accumulated 
an enviable wealth of radio experi-

Actors and Announcers Equity Asso
ciation of Australia has advised 
broadcasting stations of "a new rule 
adopted by the membership of this 
Association on September 25 and 26 
last," which provides that a member 
will not donate his or her services 
without payment for any purpose 
whatever. 

In a covering letter, the secretary 
of the Union, Mr. Hal Alexander, says: ence· 

Apart from her appearances with 
the A.B.C., B.B.C. and I.B.C., in which 
she co-operated with many famous 
stars, Marjorie Skill built recorded 
programs for E.N.S.A. at the three 
largest recording studios in London, 
and has written or rewritten scripts 
for the bulk of them. 

Asked how she became established 
in British radio, the answer was un
hesitating: "Through a combination 
of ordinary caution and Australian 
goodwill. The caution, I myself exer
cised. Soon after I reached London 
in 1938, I gave a B-B.C. audition be
fore Bruce Belfrage. It· embraced 
news reading, acting several pages of 
a play script, etc., but it excluded 
Shakespeare. They prefer it," she 
said simply, "to be done by experts! 
When I was informed that my audi
tion had been successful, I was al
ready installed in a commercial radio 
job, and that I owed to Sydney's 
Bruce Anderson, who recommended 
me as Public Relations Officer to the 
International Broadcasting Company, 
employing over two hundred people 
and transmitting programs in Eng
lish from the coast of Normandy." 

Asked her views on the possible re
establishment of such programs from 
abroad for audiences in the United 
KLngdom, Miss Skill said that was 
mainly a matter for the French own
ers of stations, who in the past, sold 
blocks of time to English broadcasting 
companies. Captain Plugge, the own
er of I.B.C., did his best by raising 
questions on commercial radio 
throughout the war in the House of 
Commons (he was Conservative mem
ber for Chatham until defeated in 
last year's General Elections) to keep 
the public interested in its revival. As 
to commercial radio stations ever be
ing based on the U.K. itself the fact 
that Mr. Herbert Morrison, Lord Pre
sident of the Council, had attacked 
commercial radio and defended the 
B.B.C. suggested to her the hundreds 
of radio people who marked time dur
ing the war, or those others who de
veloped in the radio units of the three 
Services would have to content them
selves for some time with what work 
they could get from the B.B.C. Com-

"This rule prevents any member 
donating his or her services gratui
tously unless in accordance with the 
permission of the Council or the ap
plicable divisional committee of the 
Association. Where such permission 
is given, it is given only on the basis 
that the particular charity donates a 
sum equal to 5 per cent. of the nett 
income from the particular function 
to a charity nominated by Equity." 

"VOYAGE FROM BOMBAY" 
Commencing on December 2, the 

makers of Aeroplane Caramel Sauce 
are sponsoring a new serial on 2UE at 
6.45 p.m. Monday, Tuesday, Wednes
day and Thursday, titled "Voyage 
from Bombay". This serial is a Hep
worth production written and pro
duced by Juan Cortez. 
A top-line cast of radio artists has 

been selected for "Voyage from Bom
bay", including Leal Douglas, Queenie 
Ashton, Hal Lashwood, Betty Dick
son, Kevin Brennan, Walter Pym, 
Lyndall Barbour, John Nugent-Hay
ward, Brenda Dunrich, John Alden, 
Yvonne Banvard and Mayne Lynton. 
The contract with 2UE is for 12 
months, and the account is serviced 
by the Hepworth Advertising Agency. 

mercial radio did not completely die 
during the war. Miss Skill said that, 
a certain amount came from stations 
in Eire, and there was a by-product 
which emerged through wartime con
ditions. One astute recording com
pany where we frequently went to 
supervise the making of programs for 
ENSA took advantage of the loud 
speaker system installed in wartime 
factories through the U.K. for such 
stimulating programs as "Music while 
you work" "Break .for music" etc. This 
firm kept certain national advertisers' 
products before the public by cutting 
special discs with famous artists, in
cluding the name of the sponsor, and 
having them relayed from gramo
phones through the loudspeaker 
syst(im .. 
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This photograph shows Mr. F. w. p 
Thom, managing director of Thom & 
Smith Pty. Ltd. of Sydney, being tele
vised in the B.B.C. London studios 
during his recent visit to England. 

Mr. Thom, who during his visit to 
London was the guest of Mr. Dorte, 
who is in charge of B.B.C.'s outside 
telecasts, found himself politely but 
firmly taken to the studio for an 
appearance on the "Picture Page" 
program where he was interviewed 
by Winford Thomas. 

"Picture Page" is a featured pro
gram the B.B.C. televises every after
noon for the general purposes of inter
viewing celebrities and newcomers to 
London. 

P.M.G. SHOWS £6,674,595 
PROFIT 

The annual report of the Post
master General's Department for the 
year ending June 30, 1945, has been 
released and shows that the Depart
ment made a net profit of £6,674,595 
for the period. 

The earnings of the Department for 
the year totalled £28,728,191 compared 
with £27,512,988 for the previous year 

The Department's proportion of 
listeners' licence fees received totalled 
£660,986. The total earnings for the 
wireless branch were £689,426, but 
expenditure · amounted to £816,700 
resulting in a deficit of £127,274 for 
the operations of the wireless section 
This deficit is mainly attributable t 
the payment to the Australian Broad· 
casting Commission of an additiona 
amount of £70,760 from broactcas 
listeners' licence fee revenue for the 
purpose of meeting increasing cos 
and to allow of continuity of adequat 
programs.. 

• 
ID 

o'clock, and its CV Time 
Central Victoria ----------------~ 

• "KISS AND MAKE UP" 
3CV is the permanent Macquarie outlet in the most 

populated 50 square miles of provincial Victoria and in 

the goldfields territory. It is operated independently 

and ,locally all day and becomes hitched to 3A W for the 

big night shows from 6.30 p.m. to 10.30 p.m. 

• 
• 
• 

"TOMMY TRINDER" 

MUSICOMEDY THEATRE 

"BEAT THAT STORY" 

ON 

A UNIT 

• MACQUARIE PLAYS 

Your Macquarie Representative w1'll tell you the facts of 

TOP 

0 F THE 

I N 

3CV's Popularity. 

TASMANIA 
through 

16 Years of 

' I 

Radio Achievement 
which bas given to 
7HO the unequalled 
Po polarity it enjoys 
today 
For Variety of Programmes 
Services. to Farmers, Factor; 
Workers, Hospitals, News _ 
people listen to "HOBART'S 
ORIGINAL STATION" ! 

7HO's new transcription control 
equipmen t, built to provide the 

best quality transmission. 

MACQUARIE NETWORK 
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Multiplex Broadcasting 
The recent suggestion by Wilfred Porter (see p. 28, "C.B." Sept. 19) that 

U.S. authorities consider the use of "multiplex" broadcasting as a means of 
increasing radio broadcast facilities, has drawn attention to an important 
paper on this subject which was delivered by D. D. ~reig bef~re th~ Com
munication Group of the American Institute of Electncal Engmeers m New 
York early this year. Mr. Greig is engineer-in-charge of the Television and 
Communications Division of Federal Telecommunication Laboratories, Inc., 
New York an overseas associate of Messrs. Standard Telephones & Cables 
Pty. Ltd.,' Australia. It is by courtesy of this latter organisation that we 

ments of these frequencies. To ov 
come this peculiarity, maximum ~r
must be made of the unique tran~~ 
mitting location which provides opu. 
mum coverage. 

present abstracts from Mr. Greig's pa.per. 

In the introduction to his paper, 
Mr. Greig dealt with the trend to
ward the use of very-high and ultra
high frequencies, coupled with newer 
methods of modulation, as a means 
of improving broadcast service, and 
pointed out that at the present time 
the systems proposed all adhered to 
the original "simplex" (separate sta
tion) system of broadcasting, which 
unnecessarily limited the advantages 
which could accrue from the use of 
higher operating frequencies. 

of the compass. As a result of this, 
it was not possible for a single, simple 
receiving antenna to be operated at 
maximum efficiency, as from some 
directions trouble would be experi
enced with reflections from nearby 
structures. This applied particularly 
to television and facsimile, but was 
also a factor with aural broadcasting. 

Mr. Greig then reviewed the re-
. quirements of a "simplex" system of 
broadcasting and stressed the large 
amount of duplication of facilities 
that such a system entailed, particu
larly where relay networks were re
quired. This last aspect would be in
tensified where it was desired to cover 
large areas by means of VHF or 
UHF transmissions, due to the "line
of-sight" propagation limitations of 
these waves. 

Several problems peculiar to VHF 
and UHF broadcasting were then 
dealt with and Mr. Greig drew at
tention to the paramount importance 
of antenna height at the transmitter. 
As a result of this factor, there could 
only be a limited number of optimum 
transmitting sites in any one area, 
with the result that some stations 
must inevitably be placed at a con
siderable disadvantage. As a prime 
example of this, Mr. Greig cited the 
case of New York, where there was 
only one site (the Empire State 
Building) which dominated the en
tire city and environs, so that the 
broadcasting company controlling 
this location enjoyed a relative mono
poly which even considerably higher 
power at other locations could not 
overcome. 

The elimination of these reflective 
effects and the achievement of maxi
mum efficiency at VHF and UHF en
tailed the use of a directive antenna, 
but this was impracticable with a 
multiplicity of stations in different 
directions unless a rotatable antenna 
or a complex switching system were 
used. 

The difficulty of designing a re
ceiver to operate with a high degree 
of frequency stability and be capable 
of tuning a number of VHF or UHF 
stations was then dealt with, and it 
was pointed out that all these factors 
created a basic need for a planned 
system of broadcasting which would 
depart from conventional concepts. 

Mr. Greig then went on:

"Fortunately there exists . a rather 
simple solution to the difficulties ex
posed. An examination of the under
lying causes of the difficulties ex
perienced at the high frequencies 
narrows down to the peculiar topo
graphical "line-of-sight" require-

"Because it is not feasible for spa Ct 
reasons alone, as well as the numer-
ous technical and e~on.oi:iical objec. 
tions, to have a mult1pllc1ty of trans
mitters and antennas at a single 
location, a logical solution is to us 

d . ~ 

a single antenna an a smgle trans-
mitter. The use of a common operat
ing radio frequency for all prograrn.s 
follows naturally. Hence, we arrive 
at a system known as multiplex 
broadcasting. 

"With this system a single transmit
ter operating at one common carrier 
frequency is used by all stations. Thi 
transmitter is situated with respect 
to optimum height and location in 
the broadcast service area. The vari
ous studios located within the area 
convey the several programs to the 
common transmitting point by wire 
line or other means. Each of these 
originating programs serves to mod
ulate the common radio-frequencv 
carrier which is radiated by th~ 
common antenna system. Fig. 1 ex
emplifies such a system as applied 
to New York city. 

"It is seen, therefore, that by thi 
method maximum usage may be 
made of the exceptional transmitting 
locations. Rather than a single sta
tion, many stations enjoy the opti
mum conditions, resulting in im
proved and more uniform service. 

"Furthermore, greater efficiency and 
lower-cost operation should result 
from the elimination of duplicate 
transmitter and antenna installa
tions as well as the centralization of 
studio-transmitter links. 

"Important advantages to th 
broadcast listener result from thi 
multiplex method. At· the receivin 
location, no radio-frequency tunin 
is required because a common !re-

A further problem arose at the re
ceiving end, where "simplex" broad
casting entailed reception from a 
number of stations at different points 

Fi~. 1~Multiplex broadcast i n!I apr>lied to New York ci t y 
;incl it~ ~nviro11~ (be\qw). 

quencY is used. for ali programs. A 
fl,lted-tune receiver may thus be used, 
f'Urthermore, there is no antenna 
problem arising from reflections from 
nearbY structures. Thus, a single, 
efficient, fixed directive antenna can 
be used for receiving all programs. 

"An important advantage of the 
i!lultiplex broadcast method is the 
sirnplicity of relaying. A nationwide 
broadcast relay system can be built 
up in whic~ one series of relay sta
uons operatmg on a common carrier 
frequency provides for the relay and 
network requirements of the several 
broadcast companies. These relays 
would link the various multiplex 
broadcast centres and therefore offer 
manY economies by eliminating dup-
1cation." 
Following on this summary of the 

advantages which could be gained 
from the use of multiplex broadcast
ng, Mr. Greig proceeded to discuss 
he multiplexing systems which could 

be used. These were the "frequency 
division" system, as used in carrier 
telephone equipment, and the re
cently-introduced "time division" 
ystem which operates by "time" or 
position" modulation of pulses . 
The operation of these two systems 

was then discussed and it was pointed 
out that final modulation of the 
radio-frequency carrier in both sys
wms could be effected by any of the 
normal methods, viz., amplitude, fre
quency or phase, and it was shown 
that the band-width and channel re
quirements of both systems were 
imilar-a total channel width of 

about 5 megacycles being required in 
each case to provide for simultaneous 
modulation of ten high-fidelity (up 
to 15,000 c/ s) broadcast channels 
'ith a signal-to-noise improvement 
atio of 20 db. over conventional am

plitude modulation of a single pro-
ram. With frequency-division mul

tiplex, this would be achieved by use 
f FM, but with pulse-time modula

tion double-side-band AM could be 
sed-the improvement in noise ratio 

being provided by the characteristics 
~r the ~ystem. In this last case, the 
and-width requirements could be 

reduced to 2.5 megacycles by use of 
Ingle- or vestigial-side-band opera
ion, at the expense of some addi
ional complexity in receiver design . 
~ . quipment Required 

Outlining the equipment require
:ents for the two systems, prepar~

ry to a comparison of their respec
ve hlerits, Mr. Greig said:-

"The type of installation required in 
frequency-division-multiplex broad
casting is illustrated by Fig. 2A. The 
transmitter consists of a common 
high-frequency transmitter, a modu
lator, ·and the multiplexing equip
ment which transposes the several 
station programs into the required 
sequence of separate frequency 
bands. Thus, the programs originat
ing from the various studios are ap
plied to their respective frequency
transposition units and . are t rans
posed to separate frequency bands 
These transposed, and usually adja
cent, bands of frequency form a 
complex signal which modulates the 
high-frequency carrier . 

"The receiver for this type of signal 
may contain a fixed-tune radio-fre
quency amplifier and first detector or 

· discriminator, depending on the type 
of modulation. These circuits separate 
the entire group of frequency bands 
from the high-frequency carrier. The 
individual programs a re selected 
from this complex signal by a tun
able intermediate-frequency unit, or 
tunable second converter-detector 
unit. The selected band of f requen
cies can then be transposed to audio
frequencies by the final det ector as 
in a conventional radio system . 

"Fig. 2B illustrates the equipment 
requirements for a time-division
multiplex broadcast installa tion. It 
can be seen that the type of equip
ment required is essentially equiva
lent, with the frequency-transposing 
and selection units replaced by time
scanning and time-selection appara
tus. The transmitter consists of a 
common high-frequency unit which 
is modulated in any of the approp
riate fashions. The programs from 
the various studios are transposed 
into a series of time-modulated 
pulses which are interleaved to form 
a pulse series which modulates the 
high-frequency carrier. The programs 
of studio 1 a re transposed into mod
ulation pulses by pulse-time modu-

~ f'ROll f~ 
$TUOIO STUC*> STUOIO 

I I M 

FROM , FRON FRO» 
sr~oeo ST~ sri;o'I() & 

Fig. 2-Compar ison of equ ipment r equ ired 
fo r frequency- d ivision ( A) an(I t ime-d i v is ion 

(B) mult iplex b r oadcasti n g. 

lator 1, the programs of st udio 2 a re 
translated into modulation pulses by 
modulator 2, and so on for the total 
of individual station .programs. 

"The broadcast receiver for this type 
of transmission consists of a fixed
tune radio-frequency amplifier and 
detector unit, a pulse- t ime station 
selector, and a pulse-time demodula
tor which converts the time modula
tion into the required audio-fre
quency signal. All programs are re
ceived on the same frequency and 
are selected by the relative timing of 
the pulses corresponding to the in
dividual programs. Thus, all tuning 
is done a t frequencies above audi
bility and is totally independent of 
the carrier frequencies used." 

Comparison of Systems 
After pointing out that the basic 

technical requirement of both sys
tems of multiplexing was a frequency 
band sufficiently wide to accommo
date the total number of programs 
desired, Mr . Greig went on: -

"Two methods of achieving the 
modulation associated with multiplex 
broadcasting have been set forth. 
While both are feasible, an examina
tion of ·their technical requirements 
t ends to indicate that th e pulse time
division m ultiplex is preferable for 
the type of broadcasting proposed. 

"The major difficulty associated 
with the frequency-division method 
is th e requirement for extreme line·
a rity at both the transmitter and re
ceiver to prevent cross-modulation. 
In addition, there is the necessity for 
frequency tuning or frequency fil
tering in both the transmitters and 
receivers. The expense in achieving 
the required transmitter perform
ance is not of unusual importance, 
but the cost of the receiver to meet 
these requirements is of first consid
eration . 

"With a pulse method of modula
tion, several advantages are attained: 

a . Improved cross-talk ch aracteris
tics without necessitating elaborate 
circuit precautions at both the re
ceiver and transmitter. The type of 
multiplexing is such that only one 
signal is sent a t any one instant of 
time and hence the usual amplitude 
and phase non-linearities are un
important . For pulse t ime-divis10n 
multinlexing thes~ effects a re avoideci 
merely by providing the proper fre
quency band. 

b. Simplification in combining 
channels at the transmitter and in 
their separation at t he receiver by 

(Cont i n u ed on p age 42) 
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Grace Bros. Pty. Ltd., Sydney retail 
store, have taken two quarter-hours 
weekly on 2UW (9 p.m. Thursdays 
and 6.30 p.m. Saturdays) for the pre
sentation of "I'll Play for You", which 
features Laurie Wilson at the piano. 
This Melbourne pianist became wide
ly known to Sydney listeners in the 
relays of "Chins Up" from 3UZ and 
2UW. In his new program, he plays 
his own arrangements of popular hit 
tunes. 

La Sibyll Photographic Studios, of 
Goulburn, at present sponsoring "The 
Story of Hudson's Bay" on 2GN Sun
day evenings, have taken out an ad
ditional contract for six 50-word an
nouncements Mondays to Saturdays 
for 52 weeks. 

3A W claims a unique record of 
sponsorship which occurred when 
Seppelts renewed their "Reflections 
from Opera" for the 15th consecutive 
yea,r. This program was a feature of 
3A W's opening night. Beckett Thomp
son is the agency. 

"Sally", of Junior 3AW, delegates 
one of the Saturday morning "Peters' 
Pals Parties" to Ivy Emms, who con
ducts the Tivoli School of Dancing 
and supplies many of the junior 
stars for the theatre. On Saturday, 
Dec. 14, variety will be supplanted by 
the presentation of a Christmas Pan
tomime, featuring junior pantomime 
stars from the Tivoli Theatre. Peters' 
Ice Cream sponsor this regular hour 
channel on Saturdays from the 3AW 
Radio Theatre at 10.30 a.m., and 
Rickard Advertising service the ac-
count. 

In a recent broadcast of "50 and 
over," sponsored by Gartrell-White 
on 2SM, John nunne made an a,n
nouncement inviting old-age pension
ers to be the guests of the sponsors 
at a Christmas party in Sydney Town 
Hall on December 16. R•eplies to hand 
at time of going to press were over 

5,000. 

"Calling Mr. Music", a musical half
hour broadcast from 3KZ, compered 
by Lou Bennett, is now being relayed 
from 3BA. This session is proving 
very popular and commenced at 3KZ 
on July 23. The sponsor for both 
3KZ and 3BA is K. Gardner Lang, 
whose account is serviced by Kay
Somers Advertising. 

A quarter-hour transcription, "The 
Romance of Famous Jewels," has been 
taken by Orchards Pty. Ltd., Sydn 
jewellers, for presentation on 2U: 
Thursdays at 9.45 p.m. The featur ' 
a Grace Gibson production, is bas ~ 
on stories associated with worl~
famous jewels. Sydney's leading radio 
players make each program a com. 
plete presentation of the stories or 
the Orloff, Koh-i-noor, Hope, Culli. 
nan and other famous diamonds Of 
modern history, together with other 
precious stones. 

Cuddleseat Mfg. Co. have contracted 
with 2UE for 12 months to sponsor 
news flashes at 9.30 a.m. and 3.30 p.m .. 
Monday to Friday, and 10.30 a.m 
Saturdays. ·· 

The "spot" advertisements in con. 
junction with these news flashes are 
designed to bring this company's pro
duct before the general public, and 
also to draw attention of retailers 
to the Australian wholesale distribu
tors, Crawford and Bromwich Ltd. 

Billy Moloney, 2UE announcer
compere-playwright, is at present 
engaged on making a film dealing 
with the manufacture and uses of the 
"Cuddleseat." 

Recently in Newcastle, 2KO ran a 
pre-release audition of the half-hour 
"Opera for the People" series, pre
sented as from Nov. 19 by Vacuum 
Oil over 53 stations. Invited to the 
preview were the Vacuum Oil Com
pany's distributors and industrial 
customers, who were loud in their 
praise of this new Vacuum show. 
Once again, 2KO's ·wire recorder came 
in handy and representative opinions 
from those at the audition were 
recorded for immediate use in pre
release radio build-ups. 

Featured in 2UE's adventure serial 
"Danger Unlimited" (sponsored by Bex 
Powders and Tablets) since it started 
on the air in 1945 have been well over 
100 radio stars. Neva Carr-Glynn, 
Thelma Scott and Lyndall Barbour, 
all aspirants for the title of "Radio's 
First Lady," are starred together in 
the new Blackburn adventure "The 
Quest of the Fabulous Slipper," set in 
China, which commences on 2UE Nov. 
27. 

The second cricket Test, commenc
ing in Sydney on December · 13, will 
be covered by 2UE with a complete 
ball-to-ball description by Clif Carey, 
2UE's sporting editor, and Brian 
Newman. Grace Bros. are sponsoring 
the special commentaries given by 
ex-International Alan Kippax at the 
luncheon, tea and stumps adjourn
ments. 

"World Famous Tenors" enters its 
12th consecutive year with the sign
ing of a renewal contract for a fur
ther 12 months by the sponsors, Hal
strom's Pty. Ltd., manufacturers of 
Silent Knight refrigerators. Com
pered by John Dease, the show is 
broadcast Sundays at 9 p.m. from 
2GB and relayed to 2CA, 2WL; 2LT, 
2MG and 2PK. 

Commencing from 3XY on Nov. 15 
is a series of plays dramatising the 
lives and careers of famous Jewish 
men and women, sponsored by the 
Jewish National Council. The first 
of these will be on the life of Sir 
John Monash. Production is in the 
hands of Roy Stene of 3XY and the 
cast includes George Randall, John 
Ewart (son of Edgely, of Edgely and 
Dawe), Gordon Gow, Poole Johnson, 
Clive Waters and Norman Tucker. 

Vaxos Oral Vaccines have taken the 
6.15 p.m. channel on 2UW Mondays to 
Thursdays for the presentation o! 
"Jimmy Colt." This new sponsorship 
means that 2UW's serial feature pro
grams will commence now at 6 p.m.
Hoadley's feature "The Search for the 
Golden Boomerang" moving back 
from 6.5 to 6 p.m.-providing a solid 
block of quarter-hours from 6 p.m. to 
8 p.m. nightly. "Jimmy Colt," a 
Broadcast Exchange program featur
ing John Bhore, Robert Burnard 
Mary Ward, Keith Eden and compan. 
is a story of London's blackmarket in 
which an ex-R.A.F. Spitfire pilot, as 
an insurance inspector, joins the war 
against the racketeers. 

Ashleys (Sydney) sponsori'i of "A\15" 
tralia's Choice" on 2UE Wednesda. 
8.30 p.m., h ave as from November~ 
increased the amount of the wee 
jackpot prize to £10 in the even~ 
there being no correct entries receiV . 
giving placing of the eight most PoP 
lar tunes of the week. 
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Results Prove 
If you have the program 

4BU 
Has the Listeners 

There are no dial twisters in Bundaberg 

Th is Means Sales For You on 
4BU BUNDIBERG 

CENTRAL COASTAL QUEENSLAND UNIT OF · THE MACQUARIE NETWORK Opens the 
door. to rich 
Interstate & 
Provincial. 
Markets 

You do~'t need Slide Rules, Laws of Average, 
Actuarial Calculations, or Surveys, to see 
that PEOPLE LISTEN IN LARGE NUMBERS 
TO 2CH. 

On Saturday afternoons ( ' · ' 
l istening to the races) 2CHwhen most .. , people are supposed to be 
calls. No , . . programme pulls a regular 2000 ' phone 
b , we re not g1v1ng away money Th 1 ~cause they I ike the kind of . - ·.. . e • peop e .just 'phone 
nights enough people ' phone ~~o~ramme- w .e ·give them. On Thursday 
switchboard operators constant! ev~ry m~nute .to keep a battery of 
iHESE CALLS RATE OVER sol PERusyH et.ween 8 and 10.45 p.m. 
N . OUR. 

h:sw,o~~er:n~r: ~: l~~teners without telephones to every I istener who 
People do not telep\ ing fActuary est i ma.tes th.at someth i ng like 1000 

one or ev er y one that d.oes. 

IN SHORT - THESE FIGURES MEAN 
AUDIENCE! 

NEWSPAPER HOUSE 

-
, ·~ 
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Multiplex Broadcasting 
------------(Continued from page 39) 

eliminating the need for relatively 
complex tuned or untuned filters. 
With the pulse method, all tuning _at 
the receiver is done at frequencies 
above audibility and, hence, no elab
orate tuning methods are requ_ired. 

c. By eliminating the necessity for 
tuning there is a considerable red_uc
tion in stability and drift require
ments for the receiver. 

d. There is an improved signal-to
noise ratio possibility which is c~a~
acteristic of pulse modulation. Li~i
ters and other noise-reducing devices 
may be utilized effectively, in~epen
dent of the method of radio-fre
quency transmission. If frequency 
modulation of the radio-frequency 
carrier is used, a combination of the 
noise-reducing properties of both 
systems can be utilized. 

e. Because constant average po:"er 
is transmitted during modulation, 
the subcarrier circuits at both the 
receiver and transmitter may be. c?n
siderably simplified and, in addition, 
operated at maximum efficiency. 

is obvious that the same advantages 
would apply to other types of broad
casting as well. Particularly in the 
case of television, the advantages ob
tained at the receiving locations by 

. eliminating the necessity for rotat
able antennas and the simplification 
of the problems of reflection would 
be of outstanding significance. 

"The technical details of the sys
tems discussed here have, of course, 
been only lightly sketched. Consider
able experience with these details 
however has indicated no outstand
ing technical difficulties. Multiplex 
broadcasting should, therefore, be 
seriously considered for application 
at the shorter wavelengths in the 
light of a planned, logical system 
taking full advantage of the charac
teristics of these wavelengths. 

':As a recapitulation, the salient fea
tures and advantages of high-fre
quency · multiplex broadcasting are 
set forth : 

a. Maximum use is made of the op
timum transmitting location, provid-

ing more uniform and satlsfactory 
service. 

b. Duplication of transmitting and 
antenna systems is avoided. More 
efficient operation results from cen
tralization of all transmission means. 

c. The problem of reflections at the 
receiving location are eliminated by 
the use of a single co~mon trans
mitting point. Thus, a simplified 
single, directive antenna may be uti\. 
ized for receiving all programs. 

d. The creation of an extensive 
network of repeaters connecting the 
several service areas is considerably 
simplified and made more economi
cal by the elimination of duplicating 
networks. 

"The combination of high-fre
quency multiplex broadcasting with 
pulse-time modulation yields the fol
lowing additional advantages: 

a. It provides a simplified method 
of combining programs at the trans
mitter and separating them at the 
receiver without deleterious cross
talk effects or requiring elaborate 
circuits to prevent cross-talk. 

b. A fixed-tune receiver may be 
used for all programs. 

c. The problems of noise reduction. 
distortion, and relaying are consider
ably simplified." 

f. When repeaters for extending 
the range of transmission are used, 
the inherent on-off characteristic_ of 
pulse-time modulation allows a sim
plified repeater system to ~~ utilized. 

"Carols by Can'dlelight 1
' · 

"There are of course additional fac
tors which must be determined for 
any system of broadcasting. These 
factors include the number of broad
cast channels, service-area consid~r
ations of power and signal-to-noise 
ratio, audio- and radio-frequen~y 
bandwidths, and many other techni
cal, economic, and aesthetic items. 
These considerations apply however 
in the same manner as the corres
ponding factors in a standard broad
cast system and hence need not . be 
discussed in a special light as applied 
to a multiplex system. 

Conclusion 
"It has been shown that multiplex 

broadcasting, preferably with the 
pulse time-division multiplex method, 
would seem to provide an ideal solu
tion to the many problems raised by 
the migration of broadcast services 
to the ultra-high-frequency band. 
Emphasis has been put on the appli
cation of this type of operation to 
aural broadcasting because this oper
ation is of immediate realization. It 

42 Broadcasting Business, November 28, 1946 

·, .. ··:~w 
v I 

The Advertising Agency 
C. W. Shortridge, of Shortridge Advertising Pty. 
Ltd., Sydne.y, discusses the responsibilities of 
the Advertising Agency. 

When young people interested in advertising as a 
vocation ask me what I think of its future, I tell them 
that advertising has an unlimited future. I say this for 
two reasons. The first is that the immense, complicated 
procedure known as distribution will need the dynamism 
of advertising even more in the future than it has in 
the past. The second is that th.e power of skilfully
propagated ideas t.o influence human behavior, never 
neglected by the astute entrepreneur, has been unforget
tably demonstrated in recent years. You have only to 
consider the indoctrination of the German and Russian 
nations, the rallying of England to Churchill's words, 
and the B.B.C. broadcasts that kept alive the spark 
of hope in subjugated peoples, to realise that everything 
is a state of mind. 

Mr. C. W. Shortridge 

Loyalty to a brand of goods can 
work for the builder of a commercial 
empire in much the same way as 
patriotism does for the statesman. 
Each in his own way seeks to win 
allegiance to his own particular ban
ner. 

There you have, I think, two logical 
ways to regard advertising; one, as 
an economic force; two, as a form 
of applied psychology. If you like, 
call them the functional and technical 
factors. 

The role of the advertising agency 
tends to develop in these two direc
tions. As a unit in the structure of 
industry, it is deeply involved in the 
linked processes of manufacturing and 
distribution. As an interpreter of in
dustry to the buyers of industry's pro
ducts, it reaches out to the masses, 
speaks their language, creates in their 
lllinds the habits of use which make · 
"consumers." 

Let us see how this works out in 
practice. It used to be said that no 
amount of advertising will sell a 
Product that is not inherently sales
worthy. In terms of modern merchan
dising, this means that selling begins 
In the design of the product. The 
manufacturer who has one group of. 
lleople making a thing, and another'' 
~lling it, with no effective collabor
ahanon. ·between them, is hopelessly 

dicapped in competing with his 
rival Who puts saleabili:ty into his 
PrOduct in the laboratory. The first 
~ of selling is to make the product 
111 k, or feel, or taste, or perform in 
w~hta way that people will say "that's 

a I want!" 

,, If the manufacturer doesn't know 
ld~ttp~ople will like, a competent 

er 1smg agency can help him find 

out. The agency must know enough 
of the manufacturing processes in
volved to keep its ideas within the 
bounds of practicability; often it can 
open the manufacturer's eyes to the 
value of first-class design-talent; but 
mainly it must look -outward, to 
people-to the people who w.ill be 
expected to· buy this product in pre
ference to others. 

The agency will also be thinking of 
packaging, if it's that kind of product, 
as it commonly is. The package is 
often the best display material the 
product gets-it goes wherever the 
product ,goes. Diplomacy may be 
needed to convince a conservative 
captain of industry that the package 
which has borne his name for ten 
or twenty years could be improved in 
the light of present-day conditions. 
But the gain is worth the effort, for 
without good :presentation, the effi
ciency of advertising> is handicapped. 

The agency must · also be able to 
express reliable ·opinions on distribu
tion. Not that advertisers expect their 
agencies to show them how to get 
distribution, which is mainly the job 
of the sales department; but distri
bution and advertising are so closely 
linked, · or should be, that the one 
sets limits to the other. It takes an 
honest man to tell a client with ad
vertising money to spend that he will 
wreck his marketing plan by prema
ture announcement to the public
but sometimes it has to be done. Some 
sales policies are based on distribution; 
if enough retailers push the line the 
job is completed. But that is a differ
ent thing from creating "consumer 
demand." 

At this point the agency really gets 
into its stride. The product has been 

designed and readied for the market, 
production is mounting, the stockist's 
shelves are beginning to burgeon with 
"our brand." Everybody is teed-up 
for a drive on the consumers. Media 
men are weighing pros and cons and 
working out their schedules, copy
writers and layout men are sharpen
ing their pencils, radio executives are 
auditioning programs or attending 
conferences with scriptwriters and 
producers ("this show will be a win
ner-22 per cent. rating at least!"). 
Now for the BIG IDEA! This is the 
moment we've waited for ! 

Well, the big idea may already have 
been born. In fact, it may be quite a 
big boy by now. For if the selling 
idea runs in a straight line through 
from product-design to consumer
advertising, it has been with us from 
the beginning, which is a very healthy 
state of affairs. It may be a "true
to-type" foundation garment; a 
"sealed" radio; a fountain pen that 
"writes at sea-level or 10,000 feet; " 
a "V-8" car; or an "oven-fresh" bis
cuit. 

But it doesn't always happen that 
way. The idea may have to be created 
-an imaginative projection that will 
make the product seem different from 

. all others. Whichever way it goes, 
the agency's job is to interpret the 
product to people in a way that will 
make them want it. And that's a 
task worthy of the keenest students 
of human nature and of creative 
writing. 

It is a custom of the trade to invent 
tags for advertising. There is "direct" 
advertising, "institutional" advertis
ing, "goodwill name" advertising; now 
we have "public relations." All of 
these brands of advertising are in
tended to influence people in favor of 
the product or service or idea con
cerned. "Public relations'' is an ob
scure way of expressing a simple idea 
-Dale Carnegie calls it "How to win 
friends and influence people." 

People-bless 'em! How fortunate 
we advertising men are to be dealing 
with such accommodating creatures. 
There is no mystery in their behavior, 
if one is a serious student of the 
subject . Our consumers are bipeds 
inhabiting a planet which moves 
around the sun at a stable distance 
from it, once in what we term a ·year, 
revolving on its own axis 366 times, 
that axis being set at an angle of 
about 23 degrees to the planet's orbit. 
Hence the seasons, climates, tempera
tures, and all forms of life. For their 
existence on this planet, human beings 
inherit a Set of more or less standard 
instincts, emotions and thought pro
cesses, including a will to live, hunger, 
sex, fear, pride, anger and habit. They 
can't help being human, because 

(Conti nued on page 48) 
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INTERSTATE NE ws-.;,__-----------~--

Vietoria 
Thursday, November 21, was the occasion 

of a farewell afternoon to Del Blinkhorn of 
3BA. After 7 years as annou111cer and 
scriptor with 3BA, Del bade farewell. to 
broadcasting on the occasion of her marna~e 
to Dr. Alan Fedderson (R.A.A.F.). Seve1al 
special sessions owe their origin and popu
larity to Del's initiative and personahty
and her allied interest of concert party pro
duction proved a valuable adjunct to her 
radio 'var-time services. 

Having featured such celebriti~s as Dr. 
Alex. Burnard, Miss Elsie Morns?n, The 
Great Levante, Will Mahony and Evie Hay~s 
-3BA's Friday night feature "In Town This 
\¥eek" scored a scoop on November 22. Co
inciding with the show.ing· of "The O';.er
landers" in Ballarat, director Harr~ v\ att 
arrived in that city to absorb info;-mat10n a.nd 
atmosphere for the next Ealmg Stud10s 
production-on Eureka-and "'.'a.s. promptly 
interviewed by 3BA. Other vis1tmg celeb
rities and local identities lined up for the 
feature are Walter Lindrum, Mary McL~od 
(pianiste) and principals of the Austrahan 
Ballet Company. 

The Lord Mayor of Melbourne, Cr. Con
nelly, was the guest of honor at a lu:icheon 
. the Marina Room, Hotel Australla, on 
!l.1uesday, Nov. 26, when invitations were 
issued to the producers and comper.es from 
each of the commercial stations takmg part 
in "Radio Riot", and oth~rs w~o had work-

d for the success of this variety program 
~n the· Melbourne Town Hall on Nov. 8. The 
hostess was Miss Hilda Corbett, a member 
of the committee, who felt that she would 
like to express her appreciation of the 
team work by all concerned. 

Doreen Riley, in charge of 3TR Sale's 
\Vomen's Clubs, recently spent a fe:". d3:ys 
in Melbourne, under treatmen~ for mJ_uries 
received in a serious motormg accident 
earlier in the year. 

During the absence on holidays of Mr. F. 
Bishon. manager of 3HA Ha~ilto~, Mr. Joe 
Hunter, chief engineer, acted m his stead. 

Bess Nichols, in charge of . the 3SH 
'¥omen' s Club, is back on the Job. agam, 
fully recovered from a few weeks 111 hos-
pital. 

Max Reddy, formerly of John Clemenger 
Advertising, had a difficult time during his 

4LG sells to 
CENTRAL QUEENSLAND 

I 

Because of its outstanding listener loyalty and the 
huge coverage .it affords of this rich market. 

4LG c;ENTBAL (!UEENSLAND 
Owned and Operated by LONGREACH PRINTING CO. LTD., 

LONGREACH 

I 
S dne . FRED THOMPSON, • B 2085 

Representatives: Jelbo~~ne: STAN FORD ALLAN, Central 4705 

1.~·- ~~~~~~ 
Under the direction of H. A. Marshall, M.l.R.E. 

THE RECORDING CENTRE PTY. LTD. 
Incorporates . 

t . lly treated studios. A comprehensive Tele· Two large acous ica · d Model 
funken library of recorded ,muAsicd.'t· OuaSlyspt:e~~o r~c;~ e_;:~t Room 
GE51 w· Recorder Dua U I ion · 

ire L' A. staff of highly qualified Recording Engineers. 
Programme ines. 'PHONE MA1140 

Address: 25la PITT ST. 
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RADIONIC EQUIPMENT 

Of Statl·on. Engineers when they require New Is the choice 

S f thel·r Stud1"0 or Control Room. Equipment or pares or 

season at the .Tivoli Theatre, Perth. Due 
to strike condit1~:ms, the show was Pre
sented with hurricane lamps for footlights 
and the sound system was run from a c~~ 
battery! 

"Crossing the border" for the first thn 
since August, '45, 3?CY's Tom Jones return: 
ed to his home city, Sydney, for a re"" 
days on Nov. 20, nrior to g?ing bush With 
the family for the first hohday from Vic
toria since he took over 3XY children's ses. 
sions. Returning to work a fortnight be
fore Xmas he' ll appreciate that holida\· 
the Melb01lrne youngsters will see to that-;-

M any old theatregoers will extend thoir 
sympathy to Vernon Pett, of 3AW, on the 
death of his father. The late Alfred Weston 
Pett was one of Melba's accompanists, and 
a flautist in Symphony Orchestras. 

With the appointment of race commen. 
tator Tom Moon, 3UZ h ave opened up a 
very complete Saturday rac}ng and sporting 
service. Moon's commentaries and race de. 
scriptions are being fed through to A.S.B. 
in New South \Vales m place of the former 
Eric \Velsh relay from 3DB, which now only 
goes to 2UW and 2KA in N.S.W. 3UZ 
manager, Mr. A . L : Prince., announced last 
week that the stat10n would henceforth be 
broadcasting from "inside" the four Mel
bourne racecourses. 

Western Australia 
Stromberg Carlson are spomsoring the 

release of " Out of the Silence," which i' 
dramatised version of the Australian nonJ. 
This program will be broadcast in half-hour 
units at the 8 p .m. channel on 6IX-WB-MD. 
On the same comn1encing night, 11Lo~t 
Empire," the story of Russia' s early colonis
ation in North America, will take the air 
at 9 p.m. in 40-minute units. Both these 
new Saturday night programs will be serial
ised and it is felt will go a long way toward> 
catering for the demand for more drama on 
Saturdays. 

In spite of the railway strike and conse· 
quent shutdown, all stations using auxiliary 
plants have been able to broadcast their 
scheduled programs to country areas. Most 
country towns and R oad Boards have their 
own electric light plants using either diesel 
engines or wood fuel, so that on this occa· 
sion at any rate, the country folk are able 
to enjoy amenities denied to city dwellef'. 

Queensland 
E. Sachs & Co. Pty . Ltd. ha.ve r enewed 

their contract for 52 half-hours on Station 
4BK at 7 .15 Friday nights, the new featu~~ 
being Eileen Findlay's. " The Hills of Home · 
The account is handled by Noble-Bartlett. 

The Wintergarden Theatre has renewe'.I 
its ~-hour over 4BC of "Kings of. Swmg 
from 6 to 6.15 every Thursday evemni;:. 

4BK-AK a rra n ged complete descr1pt10n or 
the special cricket match between ~~'. 
Queensland Veterans and the Empire Preh" 
men on Nov. 28, and sponsorship of Ht ~ 
special sporting event was used by f ·h ir 
Hooper & Son, of Ipswich, as part o t ;;, 
campaign publicising "Hooper" foolldstueY· 
Account is handled by Littleton- an · 
Simmins. 4BH a11· 

The most recent a ddition to the wa• 
nouncing staff is Ken Crossman. Ke~erred 
originally with 5AD. Later. he ti·ans, uon. 
to 5DN, and after serving with th1st:,~a out· 
moved to the Eastern States. At d when 
break of war he joined the. A.I.F .. an were 
the Australian Army rad10 stations of tht 
e.stablished, he . was placed in charg~is di>
Amenities station at Labuan. OB and a 
charge, he joined the sta_ff of 4B ~ pro· 
well as announcing, he 1s contr01i111:resent 
duction of day programs an<;! is a 

0 RADIO NI(; PRODU(;TS 
b usy reorganising these sessions. ave re-

The Carlton Newsreel '.1'heatrett~0;.1 a rur· 
newed their contract with 4BC 
ther period of 52 weeks. , IIarnio11ie • 

MEADOWBANK (SYDNEY) N.S.W. 'PHONE RYDE 243 
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Charles Hope ~td. C~Iope ". 4EC-; ! 
have renewed their session_ with ·od of 
p.m. on Fridays-for a further .P.eri hand 
weeks. Noble-Bartlett Advert1s111g 
this account. · 

congratulations to Bert Klemm of 4BH 
nd Mrs. Klemm on the birth of a baby 

~irl 9lb. 2oz. Our best wishes to you and 
,.00~ little. fa~ily. 
· Margaret Lippold, .of A.W.A. , Brisbane, 
is at present '.n hospital wit? t he prospect 
f an append1cectomy hangmg over her 

~ead. Speedy recovery, Margaret, and we 
hOPe. to see YOU back qn the job in due 
course. 

Gordon and Gotch advise that Music 
~asters Radio an.d Vic. Jensen between 
the!ll are sponsormg a cricket broadcast 
,ession on 4BH. 

south Australia 
F. H. Faulding & Co. Ltd. sponsor the 

~uarter-hour self-contained feature " My 
True Story" 1?roadc~st from 5DN Mondays 
at 8.45. This series of real h a ppen ings 
reflecting the human side of life, are made 
in collaboration with the publishers of " True 
storY Magazine." 
• John Martin & Co. L td. sponsor the new 
children's session of fairy stories recounted 
hv "Johnny, the Toy Man" from 5DN Mon
da,·s to Fridays, 5.301 to 5.45 p.m. 

Early last week, 5KA Old Folks' H ome 
Appeal had. reached approximately £3,000. 

The MaJor 1".et:"ork w ill broadcast a 
ball·to-ball description of the Brisbane Test 
)latch. South Australian sponsorship of the 
5AD relay has n ot Yet been finalised. 

George Digance, junior engineer at 5DN 
"another contender in the matter of youth~ 
ful skilled operators. Not ye t 19, he has had 
tis ticket for many months . 

RENEWALS AND CONTRACTS 
Calder's Jewellery: 52 x ~-hrs., 10.45 a.m. 

~undays. Bright music starring Bing Crosby. 
WB-LK. 
.. l~dependen~. Theatres: Renewal 52 x ~-hrs . 
Hit Parade 3DB-LK Sunday nights at 

6.30. 
Myttons : R enewal 3DB-LK 52 "Beauty 

That Endures" musicales, Thursday n ights 
·9.30 (John Haysom.) 
Warburton, Franki: i:-enewal 52 x ~ -hrs. 

Frank Cl\'.ne s travel series, "Roaming Round 
Au~tra!Ia Saturday nights 3DB-LK 9 30 
J. Rist.) ' · 
~raft Cheese: Renewal 208 x ! -hrs. 3DB

LK, M?nday. to, Thursdays at 9.45 . a.m. 
Dramatic serial, The Life of Mary Living
tone, M.D. (J. Walter Thompson.) 
Ma~k M.ayne (Pty.) Ltd. , new ~-hour p ro

rram. '\\ ednesdays, 9.30· p.m.; 52 weeks· 
)!usic. Abo~t Town". 2GB. (Goldbergs). ' 

v.OK ~1ne Liqueurs sponsored W orld Cham-
onsh1p Wrestling, broadcast 2GB and New 
uth Wales stations on Monday Nov 18 

Goldbergs) . ' · · 

~~ser2~~Rfay 2has renewed their racing 
. or 6 weeks. (Goldbergs) 

~tt•onal Chemicals (Pty.) Ltd. r~newed 
announcements on 2GB's r acing pro

~m~ie for 52 weeks. (Goldbergs) . 
f ')r.c?~nung & Co. Ltd . . share sponsorship 
at h · · vs. N.S.W. cricket for "Cyma" 

"td~ es. 2UE. (The Weston Company Pty. 

~~ul-Pattinson (Newcastle) Pty. Ltd. a n
m~::;ien~ schedule-2CK. (The W~ston 
Meo Y ty. Ltd.). 
'E a~~ells, .5 min. breakfast sessionettes, 
°'\" d 2GB, spot announcements on 2GB 
Mai:en P2GH. (Trans-Radio Advertising),' 
nt cam re.ducts, 5-week spot announce

Paign-3A W, 3KZ and 3UZ. 

VICTORIAN NEW COMPANIES 
l REGISTERED 
•Yshon Pubi' •t 
" 1 C . 1c1 Y Services Ltd, Regd 
e: '422 ~1t8:1 : £10,000 in £1 sh ares. Regd: 

• share oll~ns St., Melb. Subscribers for 
Ig, ag~~t.c : . Edward W. Best, Toorak, 
" PUbli ' Vic~or C. Le Lievre, Surrey 

rth Ba! c accn t ; Chas. E. W. Bryant 
rnbury WYnd solicitor; Geo. G. Webster' 
clerks'. an Thos. E. Eddy, Richmond'. 

Stevenso A .. 
. 6. '1'~ dvi;rt1s1ng Service Ltd. Regd. 
Advert ' ~CQmre the business of Stev en

'ing & ~ng Service and Stevenson In. 
St., M ency <:;'o. Regd. office : 177 Col
ribers eib. Capital: £5,000 in £1 shares. 

Gordon or ~ne sha re ea.cl?-: Albert Vic-
tan Amy S~evenson, pubhc1ty organiser; 

is Darb tevenson, Hawthorn; Harold 
n RYlahY,MMelb., ll;C?n't, and Arthur 

· • elb., sohc1tor. 

RADIO SHOW ASSISTS "FOOD 
FOR BRITAIN" APPEAL 

During the "50 & Over" reunion 
held in the Melbourne Town Hall on 
November 14, from 8-8.30 p .m. and 
broadcast by 2UZ, the Lord Mayor of 
Melbourne (Cr. Ray Connelly) drew 
the prize-winning tickets in the lot
tery for the £3,000 house (completely 
furnished by Maples', sponsors of "50 
& Over") presented by Mr. Sol Green, 
well-known Melbourne philanthrop-

ist, a_nd the four blocks of land don
ated by Mr. Spencer Jackson, real 
estate agent. Melbourne Town Hall 
was packed to capacity to witness the 
drawing of the winning tickets, and 
the Lord Mayor handed them to Mr. 
Sol Green to announce the names. 

Most of the well-known "50 & Over" 
identities were present and the show 
was compered by John Dexter of 3UZ 
and arranged by John Clemenger Ad
vertising Agency. 

Mr. TIME BUYER... ARE YOU 

Holding Your Horses? 
Are you letting 1946 run its course 
and commencing to plan for the year 
ahead? If so, it's time you called for 
the powerful merchandising and 
programme ideas we have to offer. 

163 Spring Street, Melbourne. 
Central 6612. 

Sydney Rep.: Mr. Rick Barnes 
42 Pitt Street. P hone: B 6315. 

or contact 3BA direct at Ballarat. 
For details of times available, ask Macquarie, Melbourne or Sydney, 
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CONVENTION HIGHLIGHTS 
-------=--~-----==========================-

Broadcasting· honors of the Convention go 
to Keith MacDonald of 5AD. His "com
pering" of the T'.asmanian Government's 
luncheon addresses over an Australia-wide 
hook-up revealed a well-experienced tech
nique. Of course he wasn' t dealing with 
amateurs-Tassie's Premier, :Mr. Cosgrove, 
and Alf Paddison have long slnce lost their 

microphone blushes. 

No Convention could get through without 
Bryn Samuel of Perth being made the butt 
of somebody's quip. When somebody re
lerred to an amendment moved by "Sammy" 
as a "red herring," other delegates sug
gested that the term had an affiliation with 
the color of "Sammy's" hair! 

Speaking of hats-not Ray \Valter's "sun
downer", but Viv Brooker's. sombrero which 
is such· a familiar sight around Sydney. He 
outdid even Eddie Williams' effort, for he 
selected a peg in the hat-room at "The 
House" marked Hon. E. Brooker, no Jess a 
person than the Minister for Lands and In
dustries in the Tasmanian Parliament-a 
million to one chance. On the subject of 
hat pegs, Alf Paddison's topper or one like 
it was sitting on the peg belonging to the 
Hon . N. C'ampbell, Leader of the Opposi-

tion. 

~:Ieantilne there 'vere son1e "fun and 
g·ames" going on inside in the way of gags 
and quips as delegates took up positions 
around the benches in the Chamber. One 
delegate was not satisfied with a show of 
hands on one vote and asked for "a divi 
sion"-and got it as the most effective 
means of deciding the issue . The idea was 
nearly frustrated when Viv Brooker was 
discovered lm:king on the wrong side of the 
House after speaking in support of the 
motion. Old stagers in Parliamentary pro
cedure like Bob King. (N.S.\V. M.L .C.) had 
no difficulty in sorting themselves out. How
ever, the really realistic Parliamentary 
touch was provided by Hugh Anderson, who 
" dozed off" in the accepted fashion and on 
one occasion rent the a ir with a horrific 
snore. It was too real to b e true, however, 
and we suspect Hugh had his weather ear 

open all the time. 

It looked as if Eddie Williams (2BS) was 
the last to arrive as he dashed up Parlia
ment House stairs, flung h is hat on to the 
Premier's special hat p eg and panted into 
the Chamber, ten minutes after the Con
vention opened. But he was to be outdone. 
Jim Story (2HD) and Roy Heath (Mac
quarie) dropped out of the sky over an hour 
later and nobody yet has learned what they 
had been up to in Melbourne to delay the 

crossing so long. 

Macquarie's Liaison officer, Roy Heath is 
one of those naturally thoughtful blokes. 
The ANA hostess produced some Perth 
Bitter Ale for Adelaide delegates Joe Larkin 
and Sam Denton over Bass Strait "With 
Mr. Heath's compliments; · "B,B.'s" Os. 
Mingay was in it too. Incidentally, Roy 
Heath can move quickly in switching plane 

seats. 

Happy thought of Frank Marden's in 
sending Convention a telegram from South 
Gundagai wishing delegates every success 
in their deliberations and expressing the hope 
that " all your resolut.ions be effective". 

The reason Rupert Fitts was "itching" to 
get back to the mainland as soon as Con
vention closed was to get at the wheel of 
his new car. It's a · brand spanking n ew 
Ford super-dooper with bumper-bars all 
Around. He only took delivuy of it a few 
days before crossing to Tassie for the big 

talks. 

Sid Kemp (Argus) always seems to get 
into a spot of bother when golfiing. At 
this year's Convention golf outing he fell 
foul of a. pair of irate plover (Tasmanians 
even if nobody else know just how vicious 
these birds c·an be), when he disturbed them 

"Missing Faces" 

The only people who were really confused 
in Hobart during Convention week were the 
police. They wondered where all the people 
who didn't know to get from Highfield's to 
Hadley's, or vice versa. could possibly have 
come from. Or perhaps they just passed 
the1n off as 111ore "ignorant ~1ainlanders" ! 
Fancy getting lost in Hobart ! 

When Convention opened, 
the chairman (Mr. Alf Paddi
son) mentioned those absent 
faces and paid a sincere tribute 
to the late Andrew F. 0 . 
Brown, who so ably functioned 
as N.S.W. secretary to the 
Federation for many years 
and who passed away early 
this year. The other missing 
face was that of Frank Mar
den now retired to the land 
at ' South. . Gundagai, near 
where the dog sits on the 
tuclcer box. To Mr. "John" 
Horner of 2GB and Mac
quarie, who has announced 
his retirement at th.e end of 
this year, the chairman ex
tended thanks from the Fed
eration . for the co-operation 
and support accorded by Mr. 
Horner during his many years 
of association with broadcast
ing. 

Th e only delegate who really got clown to 
the business of finding out whe.re eYery 
street led to out of Hobart c ity was Rus. 
Yeldon. He spent most of Sunday tram
r iding on every route and finally he too was 
confused, but only on one point. He can't 
understand that with the size of the p lace, 
Hobart hasn't twice· the population of 
Wollongong within the 50 miles radius. The 
comparison by P.M.G. figures is 57,414 and 

Hobart 95,085. 
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near their nest. What Sid was doing near 
plover's nest instead of s ticl<ing to the fa· a 
ways is a sad sad story too. That night th';.· 
say he dreamed of jungle weed ! 

Some of the early arrivals at Hobart r 
the Convention included Alf Paddi~c~t 
George McCauley, Bert Beaver and L · 
Finn, closely followed . by Russel Yeld e .. 
Then came on Sunday Federation secret~;, 
Ray Dooley, Jack Horner and Clive Ogi]\·,: 
who flew direct from Melbourne, While lai 
on Sunday night John Taylor, Rupert Fitt " 
Sid Morgan and Bryn Samuel drifted 
covered with dust (or somethin'). Th~· 
had motored around the east coast froi 
Launceston, where the. Major Network C'oi. 
ference broke up on Saturday after a tw. 
days' sitting in that city. 

The majority of Convention delegates ar. 
rived Monday evening-, ftYing direct froi. 
Meibourne by pla ne or from Launce,t~ 
after a boat crossing of the Strait. 

Although now out of broadcasting, on. 
man in Hobart was pleased about the inftu 
of radio executives to Tasmania to gi,, 
him an opportunity of renewing friendship 
He is Ron Brierley, now a manufacturer 
r epresen_tative at Hobart with a branch •t 
Launceston. He 'vas a fonner n1anager of 
7HT Hobart. 

Lt was m ost unfortunate that Chari .. 
Batten of 5KA was caught for jury servh 
and so could not attend the Conventio: 
and as if that wasn't enough, he strur• 
staff trouble. Sam Denton, secretary of 5KA 
deputised, but was disappointed that ~. 

could not get back to Adelaide in time f• 
the Baturday night conference with Act01 
Equity representative. 

The able presentation of the Ad. Agenc" 
case for 15 % and improved accreditat ior 
conditions , by Ray Walters and Noel i\ixor 
supported by Federal secretary Joh. 
Humphrey, won applause from the broad· 

casters. 

Ray Walters tells a good joke about ti' 
cafe in Hobart that rubber stamps the p,d 
or arm of all patrons who want to go ••O' 
and return , in lieu of a pass-out cht• 
Ted Gold (4GR) would not believe Ray. 
the party h ad to "go see" at 0()15 despite r 
closing at 0·100. S id Kemp got well stamp 

upon. 

Viv Brooker (A.W.A.) got t he appla 
meter over the 100 mark, when he annou11 • 

that A.W.A. would erect and operate F · 
stations in Sydney and Melbourne, at 
cost to the Federation members, as s0•' 11 

the P.M.G. gave the required licence, "h 

has been promised. The Federation " 

organise the programs. 

Incidentally, Os. Mingay is waiting on \ 
7 /- ex cess freight he pa id in error for 
Brooker's luggage, although Mitch " 
to be a claimant too. Red herring' ' 
dragged across the trail occasionallY· 
though Bryn Samuel (the Red Terror f 
W.A.) doesn't want a ll the credit. 

At times the Convention seemed! ·rr 
w11 

Hollywood w ith all the cameras ak 
and clicking. It was very nice of the sPe a 
and the chairman to give the amateurs 
2QN's O'Halloran should ,h ave a nice c< 

tion to show next Convention. 

r11e ])OYS were very appreciative of Frank 
iiarden 's thoughtfulness in SPncling a tele
~r.1 111 wishing them all the best. 

Reg Lane (Macquarie) had h is full share 
f •plane trouble. The Skymaster from Syd
e)· to Melbourne struck ver y bad weather 

,ud he copped it again on the Tassie hop, 
~-hen the Hobart strip was blotted out a nd 
·heY had to fl y back to Launceston, from 
"here theY came on by bus. 

,1rrhur Prince (3UZ) displayed his show
ianshiP in co-opting the services of t he 
;reat r,eyante who happen ed to be in HobArt 

4 week , and entertained the appreciative 
,·owd At the Federation D inner at Hadley' s. 

The show place of Hobart, Wrest P oint, 
, most attractive, but it takes more than 
pettY cash to stay there. The "do" put on 
1 the Tasmanian broadcasters to all the 

1r1egates and. ot her n otable locals was a 
reat success. Bern Mccann and Ken Goy ne, 
bl)' assisted by their other Tassie col
agues, did a mar velous job. It will certainly 
ut the South Australians on their mettle 

'" come up to the Tasmanians. Nature has 
een g·ood to Tassie and that is something 
1·en S.A. ·can't do ... create such scenic 
,aulY and such facilities at Victor Harbour, 
:rt Keith Macdonald, Joe Larkins a nd 
'harlie Batten are going t o try . 

l'adbury's factory at Claremont, a bout 8 
.iles out of H obart was one of the interest
K spots visited by the broadcasters. 

~ituated among the beautiful hills along
de the Derwent River, the home of Cad
t11fs must be a ve r y nice p lace to work in. 

Ad1·ertising manager K elly and h is assist
nt, Mr. Wyett, did the honours to t he 
,,itors. They could do with about 300 more 
taff if they could get them. Milk supply 
<o appears to be a problem, but their choco
te is still very nice. 

Another interesting industrial activity 
'ited by the Convention delegates was t he 

\u,tralian Ptilp a nd Paper mill at N ew 
·,orfolk, further up the river. There t h e y 
a1e no labor troubles a n d certainly no 
aterial shortages. The plant is to be dupli

ated at a cost of about £1~ million. The 
aking of newsprint is most fascinating. 

The delegates were very appreciative of t he 
Muble gone to by the Tasmanians in mak
g it possible to see such flourishing in
i;:tries. 

}!otor tours t o the beauty spots of t he 
Apple Isle" were well organised by the Tas
•nian broadcasters. Their motor driv ers 
"'· Were most attentive to t h e visitors. 

The golfers a mong· the broadcasters had 
nie interesting if troublesome games T h e 
11 and consequent growt h is so p~olific 
Tasmania that one pa rty of three g·olfers 
t Ii balls between them in one round. 

Jiek R"dl h 1 ey, the newly - elected President 
t e Federation, seemed to retain his golf

rorm and came home winner. 

he Convention was priveleged to ho ld it's 
•ons · th 

11. 
111 e Legislative Assembly or Tas-

ia, by th · rnan . e ver y kmd permission of t h e 

Ill ian Government. Clerk of the As-
l' "P . 

t h at" Murphy, proved himself a 
ospitable host to the Conventioneers 

together with the entire staff mad~ 

The Land of the Courteous 
. Outstanding impression of Tasmama by the delegates from the 

mainland to the Hobart Convention was undoubtedly the friendliness 
courtesy and generosity of t he people of Hobart. ' 

The tempo of life in Tasmania is not so high as it is in otherf 
States, so people have more time to live, to be hospitable and courteous 
not only to visitors but also among themselves. There, more t han in 
Sydney or Melbourne, the real Australian spirit still flourishes as it 
does in the outback country. 

There were over 70 visitors from the mainland in the Convention 
'·party" and most of them had not been in Tasmania. before or fort 
many years. Tasmania through the kindly spirit of her Premier,. Mr. 
Cosgrove, the unflagging hospitality of her broadcasting station execu
tives and through her ,rich endowment of beauty spots, has gained 
a band of ambassadors whose enthusiasm in the future will bring at 
least some reward to those who so spontaneously and unstintingly gave, 
and gave, and gave. 

Thanks, Tasmania, we;l(be seeing ym{again. 

everybody feel mo'st welcome. The· surround
ings made the Convention a ve r y s uccessful 
ShO\\r. 

Archer Whitford, whose brot her Frank 
ably manages the Whitford Stations in W.A. 
was in his usual good form and provided 
many a laugh at Convention. His persistence 
in disagreeing with the Chairma n , was all 
in good fun , but behind it all Archer would 
have liked more time to display his argu
menti ve characteri stics. H e succeded in 
sitting in the Speaker' s ch air il1 the As
sembly, where t he Conference was held, h av
ing obtained the permission of t he Hon our
able The Speaker. 'I'he green g rowth in 
Tasmania took Arche's eye, and· he would 
have liked t o h ave taken it to Gloucester, 
N.S. \ V., where h is dairy farms a r e fin ding it 
a bit dry . 

The ex cellent address of Assistant D:rector 
General, · P.lVI .G .' s Dept., Chippenda ll was a 
gem. His delivery and d ;ction w on h im 
honours. 

The antics of J oe Barnett, the commercial 
photographer who took the pictures bo th in
side and ou tside t h e H o use, ·were .. a screan1. 

Convention Chairm an, Alf Paddison , did a 
wonderfu l j ob a nd wo.:i the admiration of a ll 
concerned. Not only his handling of the 
agenda, but h is summing-up .and apprecia
t ;on of the various situations marked him 
as a very capable person who .knew the 
problems of the broadcasters t horoughly. 
In his own words at the e·nd of the Con
vention, " t h e dictatorship is ·over" . To get 
things done at times someone has to be a 
d ictator, and he certainly got results. 

To t hose who have attended m any such 
Broadcasting Conventions, the very-able 
secretaryship of Ray Doley , regist ers as 
being one of t he most important factors 
that go towards making such a convention 
do thing·s. · 

If any broadcaster ever wants a n a nnoun 
cer, a nd a good one too, they would not need 
to look beyond Keith Macdon ald of 5AD who 
compered the broadcast of the buffet lun
cheon tendered by the Tasmanian Premier, 
Mr. Cosgrove. The broadcast was taken by 

all the 'l'asm a n:an sta t ions a nd on to the 
mainland too. Like ever y 'other function at 
the Convention, the lunch eon .was a wonde.r
ful succ_ess. · 

Best a n ec dote of the Convention is told 
b y Ber nie Stapleton and could be titled "up 
the sta irs" and on "clin1bing ~he cascades"! 

Conven tion golfers left more ba lls in Tas
mania than they took out in t rophies. Jack 
Ridley who won the main event with a 4-
down on K ingston Beach Course to collect 
half a dozen, c laims he Jost that many on 
the • way round so finished " s q uare.' ' Bill 
Camphin set the record with 17 lost balls 
on t h e roun d,- Determined not t o do his last 
near the l7thA10le he s tripped off a nd waded 
into a freez ing· strea1n to r ecover it. 

.. The h ospitality showered on t h e v is iting 
dele.gates did not stop with executives of the 
Hobart s t a tions. Launcest on men, Tom 
Room (7AD) and Val Sydes (7LA) placed 
their cars a nd t hemselves a t the disposal 
of delegates, driving up hill and down dale. 
Both carried full cars back from Hobart 
to Launcest on, giving some lu cky delegates 
an oppor tun ity of seeing t hrough the in
terior of t h e State. 

AJgy Findlay saw to it that nobody lacked 
for entertain1nent and conviviality. H e " '_as 
responsib le for giving and organising a num
ber of parties "after h ours." None was 
rnoi·e enjoyable than the one h e led out to 
h is son-in-law's sheep station 15 miles 
from H obart one evening. 

Bob K ing and Bert Beaver, who were 
s taying at wrest Point, shouldn't be able 
t o look a crayfish in t h e eye a g·ain for a 
long time to come! 

Keith Bur bury, senior wir eless inspector 
for Tasmania, is being transferred to South 
Australia. Mr. and Mrs. B u r bury have got 
to like Hobart ver y much, but are looking· 
forward t o a holiday in Sydney, their home 
t own, before going to Adelaid e . 

The quiet but efficient and likea ble N.S.W. 
secr eta r y of the Federation, Ma x J ones, d id 
his job well at the Convention . It was much 
appreciated . 
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No Need to Shield Youth from Modern Radio 

AUSTRALIAN youth, robust in mentality, did not require any self-imposed 
paternalism to shfeld it from the range of entertainment supplied by 

modern radio, the president of the Australian Federation · of Commercial 
Broadcasters (Mr. A. Paddison of Sydney) told Hobart Rotarians at their 
luncheon during Convention week. 

MR. PADDISON said people who 
referred to "those dreadful thrill

ers" were in line with Greeks who in 
the days of Plato, might have been 
apprehensive of the terrible effects of 
tragic · drama portrayal on Greek 
youth; or with Victorian era protest
ors against the effects of "Sherlock 
Holmes." The cock-shy to-day was 
"the dreadful effect of the thriller in 
the home." 

"I firmly believe," he said, "that 
the primary responsibility rests with 
the home, then with the Australian 
educational system. 

"The Australian youngster is 
healthy minded. Strange pater
nalism that would shield him from 
everything 
disastrous 
realise." 

would 
results 

bring 
than 

more 
people 

The three freedoms enunciated by 
commercial broadcasting were free
dom to listen, freedom not to listen, 
and freedom in program selection. 

On the question of dialling pro
grams, Mr. Paddison said that the 
dual system of choice conferred on 
listeners the benefit of entertainment 
devised by many brains and many 
talents. 

Commercial radio production spent 
£450,000 a year in fostering new script 
and talent - a typical consequence 
being the success of Ron Randell and 
his progress to America. 

"We of the Commercial Broadcast
ers' Federation fully recogn'ise our 

ADDITIONAL AMATEUR 
FREQUENCIES RELEASED 

The P.M.G., Senator Cameron, 
announced on November 18 that ex
tensions of the popular "7" and "14" 
frequency bands have now been 
released for use forthwith by licensed 
wireless experimenters in Australia. 

The extensions cover the frequencies 
7,000-7,150 kC/s., 14,000-14,100 kC/s. 

responsibility .. · Our Convention h 
been largely devoted to consideratio as 
relating to it, and we don't ne ~ 
duress or interference by busybodie: .. 
he said. · ' 

"If there is any task, it is the 
task of the home, and there is no 
healthier minded community to
day than the Australian commun. 
ity. 
"I don't defend broadcasting but 

declare its advantage to the Aus
tralian listener.'~ 

Forecasting new broadcasting de
velopments, Mr. Paddison said that 
commercial radio was prepared to 
undertake all technical developments 
in the interests of listeners. 

The industry looked forward to 
color television, though realising that 
other countries were likely to get it 
before Australia. 

and 14,300-14,400 kC/s. which, when 
added to the previously released bands 
7,150-7,200 kC/ s. and 14,100-14,300 
kC/ s., give two harmonically related 
bands 7,000-7,200 kC/ s. and 14,000-
14,400 kC/ s. This action, in addition to 
providing a considerable increase in 
the number of channels available 
enables operators to use harmonicall~ 
related frequencies in the two bands 
and will eliminate many interference 
and allied problems. 

Freedom to listen, he said, was all
important to Australia's democratic 
system. This freedom was provided 
for Australians by a dual system of 
broadcasting second to none in the 
world. 

Like Pre-War Days .... 

While 1,500,000 listeners paid licence 
fees to the Government, commercial 
radio received nothing in fees, and 
its service depended wholly on adver
tising; this fact in no way marred or 
limited its freedom. 

THE ADVERTISING AGENCY 
(Continued from page 43) 

they're built that way. Despite the 
abuses of charlatans, psychology is a 
science that no advertising man can 
afford to ignore. 

So, you see, there is no dearth of 
opportunity in adveftising. We people 
in this industry, whether broadcasters 
or newspaper men or agency execu
tives, have in our hands a tool of 
tremendous power. We mould the 
thinking and therefore the lives of 
millions. Let us soberly realise our 
responsibilities to industry, to society 
and to ourselves. Let us make our 
work a constructive service that will 
stand the critical scrutiny of well
wishers and detractors alike; 

Jn Melbourne, when Morris and Br adman were batting against the M.C.C· te~: 
crowds gathered around city radio stores to hear broadcast descriptio•ns of the g~ore. 
Picture shows the crowd outside Oliver J. Nilsen's Bourke Street, Melbourne,lbs urne 
listenening to the descr iption broadcast by Jack Gurry over 3UZ from the Me 0 

Cricket Ground. 
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RADIO FOUNDERS' DAY 
December 12 of this year will mark 

tile tenth anniversary of the initia
tiOn of Radio Founders' Day in 1936 
bY the I.R.E. (Aust.), and in conform
itY with its regular custom, the Insti
tution, in conjunction with Industry 
representatives, is arranging a series 
of commemorative functions on or 
near that date. 

In Sydney, I.R.E. H.Q., in conjunc
tion with Sydney Division and leaders 
of industry, is holding a banquet at 
tile Wentworth Hotel on December 
12 and the occasion will be especi
ally marked by brief talks from Vis
count Mountbatten of Burma, and 
Sir Ernest Fisk, which will be broad
cast in the 7.45 News Review on the 
A.B.C. interstate program. Details oi 
the function and bookings may be 
made by telephoning I.R.E. Head Of
fice in Sydney, B1046. 

In Melbourne, the I.R.E. will stage 
its commemoration several days 
earlier, on December 7, by a day trip 
to the International Short-Wave Sta
tion at Shepparton, followed by a 
dinner in that town. 

Adelaide, Brisbane, Hobart, Laun
ceston and Perth Divisions will be 
staging their functions in the form 
of dinners and social evenings on De
cember 12, while the newly-formed 
Newcastle Division will acknowledge 
the occasion at its inaugural meeting 
on December 6. 

ADVERTISING AGENCIES 
Ian McBain , well -known Queensland 

artist, .h!-1-s join ed the staff of Clem Taylor · 
Adver~1srng Ser vice as art director. Mr .. 
McBam, whose cartoons are familiar to 
Queenslanders, is n ow also . a popular con 
tributor of sporting cartoons to t he Ade
laide " News" a nd "l\lail." · 

D uring hi;; war service (R.A.E.) he pro
duc.ed a work of art probably u nique in 
!1;11htary, artistic and ecclesiastical history . 
ri;i1s was a thr:ee -piece Gothic p ictorial 

;ovmclow, symboilsmg t h e Eternal Presen ce 
m a ll pha~es of Service life, execu ted in 
tra~spareneies on w hite· duck t o represent 
s~amed glass. Measuring lOf t . 6in s. x 7ft. 
61".s·! this w indow wa s erected .in H oly 
Trinity. Church , Morota i, but will soon be 
occupymg a special place of honor in the 
Austr a lian National War Museum Canberra 
there to rema in in perpetui ty. ' ' ' 

Mr . . c. >V. Sh or t r idge, managing director 
Shor tridge Advertising Pty . · · L t d., ha~ 
anno':'nced th.at t he offices of the firm will 
h,e s1tua,ted m Cowells White House, 403 
George Street, Sydney , as from December 1. 

A recent visitor to Adela ide ~n ~ four
da~ busin<;ss trip wa s R oger Enemark, 
a ssis tant direct or of Trans-Radio Advertis
mg and BREIF Club s ecretary. A t the local 
broadcasti~g stations R oger made many 
contacts with old and new friends a nd gives 
a. favourable report on his b usiness negotia
tions . 

>V. D . Ever sen, formerly manager of 4VL 
(Charleville) and transferred t o 4GR T oo
woom~a'. h as no~ resigned to start his old 
advert1smg service in T oowoomba. Good 
Jue~, Mr. E ver sen, in your la.test u nder
takmg. 

It is not known if the cont r ast w ill be 
too. great when he moves into Cowell' s White 
Bmldmg, but we are still waiting for De
cember . when we. hope Bill Shortridge will 
wear his h and -pa inted t ie . 

L. R. Macnicol has been a ppoint ed Gordon 
and Gotch advertising mana g·er for Queens
land, and is . now well settled-down in the 
Job. H e. re-Jomed the company earlier in 
th<; year , . a.fter five years in the R.A.A.F. 
Prwr to !oming G. & G. , before the wa r , 
Mr. Ma?mcol was engaged in the a dvertis
mg busm ess in Sydney and founded Pack
ard ~dvertising, O'Conne.n St., Sydney, with 
E. G. H olt a s partner. 

Major Network Chiefs at Audition 

ll1jor N · 
01 c etwork ch iefs at · 1 011nao.'s series, "O.,era f~r sf~~1ap M~lb~urne press audit ion of the a mbit :ous new Vacu um 
llu .sO:'.' ;,or the Victorian divisi~~:> :; v::~::'m ~ef~ei~es~:· dT. M1dcK a y , ass istant general 
ltua ' an Fairhall mana inn d' . ' .. c ona , manager of 5AD,PI. 

Illy, advertising ' g .f irector of 2KO; Alec Rober tson , manager of 4BK· Bruce 
manager or Vacuum; and David Woral l, manager of 3DB·LK. 

J.W.T. HEAD RETURNS 
Mr. L. R. Coleman, managing direc

tor of J. Walter Thompson (Aust .) 
Pty_. Ltd., returned to Sydney on Nov. 
12 in the "Asturias" after a six 
months' tour of America, England and 
Europe. 

• 
Mr. L . R. 

Co leman 

• 

"My strongest impression from over
seas," he told "Broadcasting Business" 
soon after arrival, "is of the attempts 
being made by Radio Luxemburg to 
re-establish its commercial broad
casts to England. 

"Many big English advertisers sup
ported the Government in the move 
to block this activity. However, since 
England does not control Luxemburg, 
advertisers of any other nationality 
can broadcast to England and get the 
advantage of radio advertising. They 
can pay for the advertising from 
business outside England. 

"In view of the increased sales 
brought about by radio in England 
before the war, I should think that 
the oppo~ing English companies would 
be hard. put to it to compete without 
radio in their own market with foreign 
manufacturers who are able to use 
Radio Luxemburg( said Mr. Cvle
man. 

RADAR LECTURE AT 
NEWCASTLE 

A feature of the inaugural meeting 
of the newly-formed Newcastle Divi
sion of the I.R.E. (Aust.) will be a 
lecture on Radar by ex-A.I.F . Captain 
J. G. Powell. 

The meeting will be h eld on Dec. 6 
at the Newcastle Technical College, 
Tighe's Hill, and interested members 
of the trade may obtain further par
ticulars by contacting the Hon. Sec., 
Mr. F. J. Preston at Newcastle. 
B3551. 

Tasma Engineers Discuss F .M. 
A'very topical subject was discussed 

at the Sydney I.R.E. meeting on Tues
day, November 19, when Thom ·& 
Smith 's Chief Engineer, Eric Fanker, 
assisted by another engineer of 
Tasma's staff, Russell Ratcliffe, pre
sented a paper on "Testing Procedure 
for F.M. Receivers." 
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Mr. Ken B. Goyne, who for many years 
has held the post of manager of 7HO 
Hobart, is resigning at the end of the year 
to take u11 the position of advertising direc
tor of the Hobart "Mercury." He will b• 
succeeded by Mr. Eric McRae, who is at 
present sales and assistant manager. 

Radio actor George Hewlett, who has been 
heard in · many 2UE productions, including 
"Offi.cer Crosby", "Authors' Playhouse" and 
"Justice Rides the Range", has j9ined the 
gtaff _of 2UE in the capacity of producer. 

Recently C'lif Carey, 2UEYs sporting edi
tor auctioned a 40-piece utility set on be
haif of the Dalwoocl Homes, Sydney. Bid
ding· was spirited and the set finally went 
to Mr. and Mrs. Frank SpurwaY at £150. 
This will endow three cots at Dalwood in 
memory of the late John Spurway, who lost 
his life at Singapore. 

Leo Finn·, well-known Sydney. rep., is at 
present enjoying a month's soJourn down 
south, where he will combine pleasure with 
business. Hobart and Melbourne seem to he· 
the main centres of attraction f or Leo's first 
opportunity to get away for a spot o.f re
laxation for some time. 

Noticed one of the offic ial guests at the 
November luncheon of the Victorian Insti 
tute of Advertising when Tommy Trincle1· 
was entertained was Mr. J. J . Lee, adver
tising manager of Atlantic Union. For once 
Trinder must have been outwitted, for in 
the course of his amusing address (in which 
he didn' t seem to miss a point) he made 
no reference to the fact that chairman of 
the luncheon was the Institute's president, 
Bruce Bellamy (Vacuum!) 

A. J. (Arch) Murray, a ssistant-manager 
of 3KZ, was at the h elm of this station 
during Syd. Morgan's absence at the Con
vention in Hobart. 

Manager Johnson, of 4IP (Ipswich), wa>" 
clown in Hobart at the Convention with the 
"boys". Has new offices on the ground 
floor of Johnson's Buildings, Brisbane St., 
Ipswich, now, and they are right uo-to-the
mi·nute in every sense. Hope Mr. Johnson's 
;;h oulcler is now quite better, and he is ahle 
to enjoy his favourite game of bowls. 

Mr. J. D. Gillespie, director of White and 
Gillespie, Melbourne, spent last week in 
Sydney. 

Mr. G. B. Gold, director of 4ZR Roma, ar
rived in Melbourne on Nov . 15 on a brief 
business trip. 

BREIF CLUB SUNDAY OUTING 

The Golf Committee of the Sydney BREIF 
Club has arranged to hold a picnic da y at 
Kirkham Lane, Camden, on Sunday, De
cember 15. As this is the final event of the 
year, mixed events will be the order of the 
day. 

I 
JI 

Lloyd Ring Coleman, . managing director 
in Australia for J. Walter Thompson, got 
a very w et welcome on his r eturn to Aus
tralia on the "Asturius." After a three 
months' dry speJI, the weather broke in no 
uncertain fashion. The "Asturius" nearly 
knocked the Fremantle wharf clown when 
it berthed in the squaJI on Nov. 11. To 
make matters worse; Perth was under strike 
conditions and a wartime blackout. Never
theless he was warmly welcomed by Sydney
sider F . Heaseman of Lever Bros., Henry 
Greig of the "\Vest Australian," and E. C. 
Churchwarcl, assistant manager of 6IX-WB
MD. During his brief few hours in Perth, 
he enjoyed a hearty Australian meal, ditto 
"refreshments," and was interviewed over 
GWB Katanning and 6MD Merreclin from 
the Perth studios of .W.A. Broadcasters 
Ltd. 

The passage of so many Convention delec 
gates through Melbourne on their way to 
Hobart gave Leith Stitt, of Drug Houses of 
Australia, a great opportunity to see many 
of his northern States friends from the 
ranks of the broadcasting fraternity. 

Ralph Randle, managing director of 
Wilkes Todhunter, m en ' s wear house. of 
Melbourne, recently returned from a long 
motor t our north, travelling as fa r a s 
Cai"rns. 

Well-known in broadcasting circles before 
the war, Mr. Hallam Patterson died recently 
in South Australia. "Hall," who was asso
ciated with W.A. Broadcasters Ltd., the 
A.B.C. and Nicholson ' s Broadcasting Ser
vice, was a very popular personality and his 
early death will be regretted by many. In 
1939 he enlisted in the R.A.N. and saw 
extensive service overseas, attaining the 
rank of lieutenant. 

Jack Lee, advertising manager, Atlantic 
Union Oil Co., on his return from Melbourne 
pulled up at a spot 20 miles outside Orbost 
(Victoria), to hear his firm' s sponsored half
hour feature "The Atlantic Show". Jack 
tuned-in his car radio after connecting the 
set to a wire fence, and was able to pick 
up t h e broadcas t with excellent receptioH 
from 2TM. 

George RanclaJI, well -k nown actor, has 
joined the Board of Pythian Sound Record
ing Company, 375 Collins Street, Melbourne, 
and in future will control all radio produc
tions for that company. 

Mr. K. Robinson, manager of· 2HR Hunter 
River (N.S.W.), was in Melbourne last 
w eek on a business visit. 

WINNER OF AUSTRALIA'S 

LARGEST RADIO CASH PRIZE 

The program will be: 9.30 a .m., · men's 
individua l par ; ladies' indiv idual par (9-hole 
events ); 1.30 p .m., mixed foursomes and 
four-ba ll · par. 

Refreshments or luncheon can be obtaine d 
at the Refreshment Room in NareJlan. All 

• members, their familie~ and friends are in
vited to join in and make a day of it. 

CLASSIFIED ADVERTISING 
Advertoaing In the Claaaifled aection 
these columns ia at the rate of Sd, per w0~1 
Minimum 2/-. In bold type 8d. per wor · 
Should enquiries be addressed to th is otn:· 
at Box 37~, G.P.O.,, Sydney, the charge fo~ 
incorporation of thoa os at the rate of nin 
Nords. Cash with order, no charge account,~ 

POSITION WANTED 

Experienced Technician, Anno:nicer, Cop\' . 
writer, holder of Broadcast Engmeer's Ticket 
seeks position N .S.W. Eight years' experi 
ence all work mentioned. Replies to N.R B
e/ - "Broadcasting Business," Box 3765· 
G.P .O., Sydney. · 

OCTOBER LICENCE FIGURES 
This tabulation of Australian listeners• 

lken ce figures as at Se.ptember 30, 1946• 
gives the totals for each State and for the 
Commonwealth, and includes free licences 
to pensioners, the blind and schools. Addi
tional licences, i.e., the number of homes 
with more than one radio, are shown in 
brackets. The total monthly issues can be 
obt ained by adding the n ew issues and re
n ewals. 

NEW SOUTH WALES 

New Issues 4,686 

Renewals ·· ······· ·· 43,247 

Cancellations 2,761 

In force at 30/ 1(}/ 46 .. 560,640 

Increase ·· · · · · ·· · · ·· + 1,925 

Licence % to Popln .. . 19.14 

VICTORIA 
New Issues 
Renewals 

2,686 
33,212 

Cancellations 2,198 
In force at 30/ 10/ 46 . . 402,351 
Increase 
L icence % to Papin ... 

+488 
19.91 

QUEENSLAND 
New Issues 
R enewals 

2,665 
15,171 

Cancellations 2,304 
In force at 30/ 10/ 46 . . 192,167 
Increase 
Licence % to · Popln . .. 

+361 
17.70 

SOUTH AUSTRALIA 
New Issues 1,457 
Renewals . . . . . . . . . ... 10,700 
-Ca ncellations 1, 226 
In force at 30/ 10/ 46 . . 155,303 
Increase . . . . . . . . . . . . + 231 
Licence % to Papin ... 24.58 

WESTERN AUSTRALIA 
New Issues 968 
Renewals . . . . . . . . . . . 8,320 
Cancellations 634 
In force at 30/ 10/ 46 . . 104,801 
Increase . . . . . . . . . . . . + 334 
Licence % to Popln. . . 21.31 

TASMANIA 

New I ssues 
R enewa ls 
CanceJlations 
In force at 30:/10/ 46 . . 
Decrease .. . ...... . 
Licence % to F opln .. . 

438 
3, 282 

602 
50, 806 
-164 

20. 36 

COMMONWEAL TH 

New Is sues 12,900 

(670) 
(J ,893) 

(259) 
(27,681) 

<+411> 

(15) 
(1, 780) 

(17) 

(19,219) 
(-2) 

(131) 
(323) 

(72) 
(5,133) 
( t59) 

(119} 

(90 I 
(32) 

(12,97i) 
( t8i1 

(831 
(3S3) 

(131 
(4,9531 

<+m 

(IO~l 

(1661 
(3i l 

(3,0' 
<+s· 

Max Jones, secretary of the BREIF Club 
Golf Committee, c/- ERDA, will be pleased 
to hear from those who a r e going to g o up 
there for the clay , on D ecember 15 n ext . 

vVe have b een notified that a n error wa s 
made in the calculation of the "C" gra de 
scores in the recent BREIF C1ub golfo held 
at Concord. The winner was W. Johnstone 
(1 down), of British Insulated Cables. 

\V/ 0 .2. Richard H aym a n has a broa d g r in 
for the camera a fter b eing notified h e is 
the winner of the £500 radio quiz announced 
recently over 2UE and the chain of inde
pendent stations in Jack Davey's session, 
" Calling the Stars". Another £500 quiz was 
announced on November 26. 

Renewals . . . . . . . . . . . 113,932 
Ca ncella tion·s 9, 725 
In force at 30/ 10/ 46 . . 1,466,068 
Increase . . . . . . . . . . . . + 3,175 
Licence % to Popln.. . 19.78 -
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POPULAR FEATURES. 

The 

BETTER FIGURES !-
ATTRACTIVE COVERAGE • 

You can quickly see for yourself the many advantages 
of getting better acquainted with the lead ing attrac
tions in Victo:rian country radio! Put yourself in the 
picture NOW-the V.B.N. will introduce you . 

VICTORIAN BROADCASTING NETWORK 
Head Office: 239 COLLINS ST., MELBOURNE. PHONE: CENT. 4124 

Sydney Representative: S. 0. CLARK, c / - AGE Office, 117 Pitt St. ' P h o n e B 2831. 
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AVAILABLE NOW- · 

1946 BROADCASTING A ARDS 

Containing-
ADVERTISING RATES & DATA 

OF EVERY COMMERCIAL BROADCASTING 
IN AUSTRALIA and NEW ZEALAND STATION 

The Broadcasting Edition of the Australian Advertising Rate and Data Service (AARDS for 
short) includes the "time" rates for advertising over the 106 Australian and New Zealand 
commercial broadc<tsting stations throughout the whole of the time they are on the air; map 
of Australia showing location of every broadcasting station; final P .M.G. listeners' licence figures 
within 25 and 50 mile .radius of each place where broadcasting stations operate; frequency 
allocation of stations; listeners' licence figures showing their growth over the past 12 years; 
details of network groups; acts and regulations dealing with radio advertising; standards of 
broadcasting practice; accreditation rules and standard order form; particulars of accredited 
advertising agencies; catalogue of transcriptions available for advertisers and a list of where 

transcription and recording facilities are available. 

SUBSCRIPTION TO BROADCASTING AARDS IS 

Australia ... . 
Other British Countries 

America and Canada 
Other Foreign Countries 

. .. . . . . ... .. . . 

.... . . .. 

. . £2/2/0 
£2/10/0 

10.00 Dollars 

.... £3/3/0 

Includes postage and monthly supplement till next issue or maximum 

period of 12 months. 

There are no free or voucher copies to anyone: 

Post your subscription now to-
J 

PUBLISHING COMPANY 
PTY. LTD. 

Box 3765 G.P.O., Sydney, N.S.W. Phone FA 7054 
and at 

MELBOURNE (CENTRAL 2642) - BRISBANE (B 5320) -ADELAIDE (CENTRAL 7944) - PERTH (B 5320l 
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//Joul 'lfe$e (}g111e9-
I HEARD of a feller the. other day who had lost h" 1 

round the town all day. is pa after they'd been 

He weaved his way into a bar and asked th seen h im . e barmaid if she had 

" Yes," she said, " he was here about an hour ago " 
"' h . n our agD · · · h'm . .. was I with ' im?" 

THAT'S got nothing to do with this ad really I th h t . 
heard how 2UW and the Major Network h~ . . oug .of it when I 

for the best possible people to co~er the T t d been sea~chmg Australia · es s and the Davis Cup. 

The 2UW boys and the Major Network decided t . 
big way for these two t op-line jobs to provid o go to town m a really 
and now look at the lists ! ' e a super-dooper coverage ... 

TESTS-KEITH DUNBIER, ERIC WELCH, AND CHARLES 
BRAY OF LONDON. 

DAVIS CUP-ERIC . WELCH, VIV McGRATH DON 
TURNBULL, NANCYE BOLTON. ' -NOW YOU KNOW WHY .... 

llW 


