
AVAILABLE NOW- · 

1946 BROADCASTING A ARDS 

Containing-
ADVERTISING RATES & DATA 

OF EVERY COMMERCIAL BROADCASTING 
IN AUSTRALIA and NEW ZEALAND STATION 

The Broadcasting Edition of the Australian Advertising Rate and Data Service (AARDS for 
short) includes the "time" rates for advertising over the 106 Australian and New Zealand 
commercial broadc<tsting stations throughout the whole of the time they are on the air; map 
of Australia showing location of every broadcasting station; final P .M.G. listeners' licence figures 
within 25 and 50 mile .radius of each place where broadcasting stations operate; frequency 
allocation of stations; listeners' licence figures showing their growth over the past 12 years; 
details of network groups; acts and regulations dealing with radio advertising; standards of 
broadcasting practice; accreditation rules and standard order form; particulars of accredited 
advertising agencies; catalogue of transcriptions available for advertisers and a list of where 

transcription and recording facilities are available. 

SUBSCRIPTION TO BROADCASTING AARDS IS 

Australia ... . 
Other British Countries 

America and Canada 
Other Foreign Countries 

. .. . . . . ... .. . . 

.... . . .. 

. . £2/2/0 
£2/10/0 

10.00 Dollars 

.... £3/3/0 

Includes postage and monthly supplement till next issue or maximum 

period of 12 months. 

There are no free or voucher copies to anyone: 

Post your subscription now to-
J 

PUBLISHING COMPANY 
PTY. LTD. 

Box 3765 G.P.O., Sydney, N.S.W. Phone FA 7054 
and at 

MELBOURNE (CENTRAL 2642) - BRISBANE (B 5320) -ADELAIDE (CENTRAL 7944) - PERTH (B 5320l 

52 Broadcasting Business, November 28, 1946 

I 
• 

~ 

//Joul 'lfe$e (}g111e9-
I HEARD of a feller the. other day who had lost h" 1 

round the town all day. is pa after they'd been 

He weaved his way into a bar and asked th seen h im . e barmaid if she had 

" Yes," she said, " he was here about an hour ago " 
"' h . n our agD · · · h'm . .. was I with ' im?" 

THAT'S got nothing to do with this ad really I th h t . 
heard how 2UW and the Major Network h~ . . oug .of it when I 

for the best possible people to co~er the T t d been sea~chmg Australia · es s and the Davis Cup. 

The 2UW boys and the Major Network decided t . 
big way for these two t op-line jobs to provid o go to town m a really 
and now look at the lists ! ' e a super-dooper coverage ... 

TESTS-KEITH DUNBIER, ERIC WELCH, AND CHARLES 
BRAY OF LONDON. 

DAVIS CUP-ERIC . WELCH, VIV McGRATH DON 
TURNBULL, NANCYE BOLTON. ' -NOW YOU KNOW WHY .... 
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completely b ve. Each the soles 
cover, . 1· ted a o h people, 

waY to t ork is re t e E at 
onlv one . "th the new . d areas, o message. uo1ENC -

There is ~d that's w1. clearly definemerchandising NCENTRATED A nds the local 
MARKE~~· :ach centlre, i:sentinl] your A LOY AL CO . n density de·mO 
serves. ffective y pr . ns .,,ou get here populot10 ver-all 
medium for e k of stot10 . centre w into on o 

. networ ·•oU into o . selling. ther 
When you use th~:otion tok~s ! for effective ANT MARKETS .~oge 

each station MPORT 
all hours- ho·metown MOST I 

t of o of the impoc . some 
. I theY tie ense. 

Collect1Ve y hot mokeS S 

sales Pattern t 
LINK 

INTO THIS 

YOUR 

STRONG 

SALES EFFORT 

CHAIN 

All particulars from 

WIRELESS AMALGAMATED 
BRISBANE 
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Editorial 

F.M. Wins-Despite All Opposition 
After years of discussion and contentious argument, accele

rated in recent months, it can now be taken as an established 
fact that F.M. broadcasting is to be introduced in Australia-at 
least in major capital cities-on a large scale-and soon! 

There are many pointers for authority to that statement, 
including the B.B.C. findings in favour of F.M., but coming closer 
to home we find:-1. An announcement several months ago that 
the P.M.G. Dept . was to erect F.M. experimental t ransmitting 
stations in Sydney and Melbourne for use of the A.B.C. The 
Melbourne station is due to go on the air this month and the 
Sydney station is being proceeded with. 2. Commercial broad
casting stations through their Federation are to use A.W.A.
erected F.M. experimental stations in Sydney and Melbourne 
as soon as they can be got on the air. These two facts are 
reasonably self~evident, but it is the background of these actions 
that provides the real pointers to the increasing speed at which 
F.M. is approaching. It is understood that an attempt has been 
made to sidetrack the work on the erection of the P.M.G. experi
mental stations. Engineers engaged on the project have advised 
that F.M. should be hastened slowly, and suggested that shared 
channels on low power A.M. would provide the temporary 
expedient necessary to overcome Australia's immediate broad
casting problems. This reaction and recommendation has been 
brushed aside by the Government, which has decided to proceed 
forthwith with the F.M. stations despite such opposition . 

Prior to these developments it appeared that manufacturers 
would have had to rely on non-radiating experimental equipment 
for the development and tests of their F.M. receivers. For such 
purpose licences have been issued, but these tests would be con
fined to the laboratory stages as it requires program radiation 
to conduct field tests and assess t he acceptability of F.M. re
ceivers. An indication of how keen manufacturers a re on this 
point is contained in the information that the Radio and Tele
phone Manufacturers' Association of N.S.W. had made represen
tations urging that the P.M.G. station in Melbourne should be 
kept off the air until such time as the Sydney station was operat
ing so that manufacturers in both States would have .equal op
portunities in completing their developmental work. 

The Government wants FM. It is now very obvious that the 
receiver manufacturers will welcome it. It is equally obvious 
that the sales of standard AM receivers are slowing up - and 
that slowing up is not all due to the housing shortage. 

It is gratifying to learn that the Federation of Commercial 
Broadcasting St ations is moving into the FM picture after 
earlier resistance on the grounds that the new system of trans
mission was as yet not ready for acceptance by the public, and 
other factors which it was thought would lead to broadcasting 
chaos. The broadcasters, however, were not slow to grasp the 
generous .offer made by A.W.A. to make available FM trans
mitting stations in Sydney and in Melbourne for their use in ex
perimental program transmissions, and no doubt ere this the 
Federation has moved in the direction of securing from the P.M.G. 
FM broadcasting licences covering those two stations. 

The offer by A.W.A, is as timely as it is generous. There are, 
and have been for some time, a great number of applicants to 
the P.M.G. Department for FM broadcasting licences, some from 
powerful grpups outside of the present broadcasting picture. 
While most people will concede that those best fitted to develop 
FM are those whose experience in broadcasting means something, 
there are many others knocking at the now unlocked door. 

The Federation of Commercial Stations while in the past 
asking for a brake on FM introduction, has always claimed 
its members should have equality of opportunity for 
experimentation along with · the A.B.C. That opportunity is 
now assured, provided no further time is lost in taking the 
steps necessary to "get on the air". 
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PSCB· RECONSTITUTED ANPA REJECTS AAAA 
15% REQUEST 

"Should be wou,nd up"-cleclares former Postmaster-General. The Australian Newspaper Propri _ 
tors' Association has . informed t~ 

committee and a vote of its detesta- Four A's (Federal) that its memberes 
(From Our Own Correspondent} 

Canberra: "Watchdogs" from the 
. Liberal Party have been nominated 
to the Parliamentary Standing Com
mittee on Broadcasting for the 18th 
Parliament, because the majority of 
the Liberals, after obtaining legal 
advice, decided that the Labor Govern
ment could proceed without Opposi
tion representation. In that event, 
the Statutory Committee could have 
recommended drastic Labor Broad
casting policy without even a minority 
opposition being registered. 

The Prime Minister (Mr. J. B. Chif
ley) refused to give the Leader of the 
Opposition (Mr. R. G. Menzies) any 
assurances about the future of the 
committee, or of the Government's in
tentions about broadcasting policy. 
·The Opposition parties discussed the 
problem for nearly a month, and, the 
Prime Ministerial announcement was 
made in the early hours of the last 
day of the recent sitting, when most 
of the members were asleep. Mr. Men
zies was not in the House. 
Boycott by Country Party 

The Country Party decided to have 
·nothing . to do with the committee, 
former member. Mr. Geo. Bowden of 
Victoria having given his colleagues 
such a doleful picture of the inter
fering tactics of "the Amour boys." 
Only two members of the Opposition 
spoke against the Committee in the 
House. 

First on behalf of the Country 
Party, Mr. Larry Anthony from N.S.W. 
said that late though the hour, such 
a committee could not be blandly an
·nounced almost as a matter of routine 
by the Prime Minister, without the 
objections going on record. 

The Parliamentary Committee of 
the last Parliament, he said, had ex
ceeded Parliament's intentions. It had 
attempted to become the over-riding 
body of Australian Broadcasting. It 
had intruded into every broadcasting 
field. 

"I know that its activities are bit
terly resented by those in control of 
both national broadcasting and com
mercial broadcasting in Australia" he 
said. 

Mr. Anthony said the Country Party 
was not represented on the committee 
for these reasons. The committee 
seemed to be also a means of pro
viding extra-Parliamentary duties and 
fees. This committee needed close 
scrutiny throughout the life of the 
new Parliament. The Country Party's 
abstention was a protest against the 

·tion. t d t th canno acce e o e agencies' r 
The only other speaker, was Mr. quest for a 15% basis of commissio~

Archie Cameron, a former Postmaster- ANPA held their half-yearly confer. 
General, a ..South Australian, who has ence in Sydney early November. It is 
also been a Country Party member d t d th t th 
and remains a critical individualist. · un ers 00 a e newspaper Pro-prietors pleaded rising costs as th 
"I have the gravest misgivings of this cause of their inability to meet the 
useless, entirely mischevious, pin- additional commission payment be~ 
pricking and unnecessary committee. yond the present 10% basis. 
It is an experiment which has failed 
dismally. The sooner it is wound up, Not all newspapers, however, are 
the better for broadcasting in Austra- members of the ANPA and it is 
lia" he said. known · that a large number of pub!i-

In its final form the new committee . catio:p.s do · pay higher commissions. 
consists of :- Labor - Senator Amour One old-established publfoa:tton has 
(again likely chairman), from N.S.W., · for years paid 15% on an under. 
Senator Findlay from S.A., Messrs. standing that accounts will be met at 
Burke from W.A., Watkins from N.S.W. 30 days. Failure to meet the account 
and Hadley from Queensland. Liberal in that Ume brings about a sliding 
members are Senator Hays from Tas- scale of reduced commission in ac
mania, Messrs. Hutchinson from Vic- cord_ance with the number of days 
toria, Spender from N.S.W. and Fal- th'e agency is late in paying up. 
kiner from Tasmania. The Four A's case for 15% was ably 

Mr. Max Falstein withdrew to en- presented by a delegation from the 
sure wider State representation, and agencies at the recent Hobart Con
Mr. Hadley was nominated by the verition of the AFCBS. The broad
Labor Party. Mr. Beale, the N.S.W. casters informed the agency repre
barrister member from Parramatta, sentatives that their case would be 
withdrew in favour of Mr. Hutchinson 
for the same reason. 

MULTI-PROGRAM 
WIRED BROADCASTS 
FOR BRITAIN 

(From our Special Correspondent) 

London, Nov. 28 :- After months of 
preparatory work, Multi-Broadcast 
Ltd., have commenced a carrier-fre
quency wired broadcast system (the 
first in Great Britain) at Rugby. Sys
tem is similar to that introduced seve
ral years ago by Musak Corp. in U.S.A. 

British co's proposal is to establish 
independent relay stations at points 
throughout the British Isles wherever 
a public interest and need is demon-

. strated. It is anticipated that about 
2,000,000 listeners to the wired-broad
casts would be connected in the early 
stages, each connection paying about 
2/ - weekly for a selection of six dif- . 
ferent programs. 

(Ed. Note: This new British system 
.pf program reticulation should not be 
confused with the earlier radio-relay 
system which has been operating in 
England for some years. In the older 
system, distribution was effected at 
audio frequencies over normal tele-

. phone circuits and was limited to one 
or . two programs.) 

given consideration. 

BROADCAST BY 
REUTERS CHIEF 

In a broadcast over the National 
network, Mr. Christopher Chancellor, 
general manager of Reuters, stressed 
the necessity that the citizen must 
support and strengthen the free Press 
as an institution. At the same time 
the citizen must understand it, the 
way in which it worked and the prin
ciples underlying it, he added. 

Mr. Chancellor said his job was to 
run a world news service and he had 
come to Australia to talk to the men 
who ran Australian newspapers about 
the problems of international news 
distril;rntion in this part of the world. 

In London, Australia's maturity 
into full nationhood. was recognised 
and the leading part that Australia 
would play in the Pacific was real
ised. They wanted Australia to be
come an important base and clearing 
house for all news in the paciftc 
countries-China, Japan, Malaya and 
other places. This involved problelIIS 
of world communications and other 
technical matters. It also raised verY 
important and · far-reaching hu!ll9Jl 
relationships in the British world-
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FOR 
i FAR 

With Champion Vinegar Company, Eclipse Antacid 
~ow/ts, J. Stanley J o~nslon Ltd., and Mauri Bros. 

?r_rison Ltd. , Radio 2UE is prominent in the 
advertising schedules of A N. White Pty. Ltd. 

Advertising N otables ,..... 

W. A. McDERMOTT, 

Managing Director, 

A. N. White Pty. Ltd. 

Although Mr. McDermott considers 
himself a comparative newcomer to the 
advertising wotld, h is activities in this 
field go back to 1920, when he was in 
the advertising . department of Swans 
Ltd. , a Sydney hardware company. 

H e later assumed control of the adver

tising of Wm. D ocker Ltd. - R obt. 
Ingham C lark & Co. In 1926 he joined 

Mr. A. N. \Yhite and was appointed 
Managing Director in 1932. 

"Mac" is unstinted in h is tribute to 

Mr. A N. \;Vhite for the help and 
encouragemerit he received from that 
gentleman who, as is well known, is 

one of the true p ioneers of advertising 
in Australia, his activities in this direc
tion going back to 1901, and who still 
takes a keen interest in the company' 5 

affairs. 

"Mac" was born in 1898, is married, 
and has one daughter, Marea, who also 
works for A N. \ Vhite Pty. Ltd. 

A Reminiscence 

"Mac" relates how in the early nine
teen-thirties a caller was announced at 

h is offices in Martin Place. The caller 
was a young, fair, good-looking fellow 
by the name of Davey, who was 

anxious to link up as a crooner with a 
2UE radio , session sponsored by an 
A N. \ Vhite client. " Mac" says he 
missed a golden opportunity of signing 
the young chap on a long-term con

tract, for he is to-day the famous radio 
star and one of the world's greatest 
quiz-masters, Jack Davey. 

A FAR 

MORE 

MORE EFFECTIVE CONTACT 

WITH 

OF 

2UE LISTENERS 
. ' TIE UP 

'---.:____ -------
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NAB TAKES OVER FM STEERING 

Huge Impetus Now Thrown Behind 
New Broadcasting System 

(From our Washington Correspondent) 

Washington, November 18. 

- __ ,, - ..... ......., 

Dr. Edwin H. Armstrong-the inventor 
of F.M. The FM · Broadcasters · association 

known as FMBI which has battled 
along for seven years in an effort to 
promote Frequency Modulation broad
casting, folded up late October - not 
from any sense of hopelessness, but 
rather through the realisation that 
it had got off on the wrong foot. 

Now the National As.sociation of 
Broadcasters (NAB) will take over 
the steering job on FM. This was 
decided at the October convention of 
NAB at Chicago, when an FM Com
mittee was set up within hours of 
the FMBI decision becoming known. 

Professor Armstrong said the future 
of FM, now past engineering hurdles, 
"rests with you, the broadcasters." 
Despite all the handicaps which the 
speaker said have been placed in the 
way of FM, he predicted that radio 
would remain free because of FM. 

FM SET PRODUCTION 

Dr. Baker (G. E. Co.) answering the 
most frequently- asked question by 
. FM broadcasters before a quiz panel 
set up by NAB's FM Department, de
clared that total FM set production as 
at September 13, was 79,000 compared 
to 6,000,000 AM table models and about 

terested in that art, will sponsor a 
nationwide advertising and pr~motion 
campaign to make the public FM con
scious. FMA will not conflict with 
NAB, but will work with the overall 
trade association, it was pointed out. 

Roy Hofheinz, operator at KTHT, 
Houston, was made chairman of the 
FM Committee on which there are 
10 other members whose job it will 
be to formulate plans for a nation
wide promot~onal campaign to sell 
FM to the public. 

Delegates at the NAB convention 
got around to realising that FM 
needed only a promotional organisa
tion, and not an independent trade 
association. NAB, it was felt, could 
capably represent FM broadcasters 
just as it represents AM broadcasters. 

Professor Armstrong tracing tlie 
development of FM declared: "You 
have the Blue Book with you today 
and its related Constitutional question 
of free speech because radio leader
ship in 1936 failed to pass on to the 
public the benefits of FM's develop
ment to which it was entitled . . . 
That is when radio missed it's first 
great opportunity to escape from the 
strait-jacket of frequency scarcity." 

He said that "virtually a decade" 
has been wasted "trying to overcome 
these and other man-made barriers 
which have been placed in FM's path. 
. . . As a net result of these delays, 
not only do we have unsound engi
peering restrictions on radio, but on 
top of that we have the Blue Book 
itself, a product of these restrictions." 

· 400,000 AM consoles. For the remainder 
of the year 1946, he predicted an out
put that would bring the total FM 
sets up to between 350 and 400 
thousand, nine million AM mantle and 
800 thousand AM consoles. 

He though that the biggest factor 
in delay of FM set production, was 
the shift of FM from the 40-mc to the 
100-mc band. Engineering _ had to 
start from scratch, and even old-line 
manufacturers couldn't produce FM 
sets without new engineering research. 
Equipment shortage and lack of en
gineering personnel also have con
tributed to the .delay Ln set manu
facture. 

The average manufacturer had no 
alternative. He had to make AM sets 
quickly or lose his market entirely. 
Wood shortages also contributed to the 
FM delay. Statistics show most of the 
production went into table models 
with plastic cabinets. 

Delay in getting production on FM 
sets "may be healthful," said Dr. 
Baker, inasmuch as transmitter pro
duction also has been delayed by the 
shift upward of FM. FM cannot be 
successful nationaly with 250-w power. 
It must have greater power, he said. 

Last week it became apparent that 
the Steering Committee appointed at 
the NAB Convention would evolve a 
new virile organisation to be tempor
arily known as FM Association. Under 

He predicted that shortly FM re
ceivers would flood the market because 
"manufacturers have approached the 
saturation of the market for AM sets 
and they have no choice if they are 
going to stay in business." . 

the plans adopted by the Committee, 
FM broadcasters, transmitter and re
ceiver manufacturers and others in-
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The Steering Committee has adopt
ed the following proposed objectives 
which will be submitted to a generai 
membership convention to be called 
for December or January:-

1. To encourage the development of FM 
broadcasting. 

2. To publicise the superior qualities of FM 
as an improved broadcasting service to th• 
public. 

3. T o disseminate information among the 
members of this association (FMA) regard · 
ing the general problems incident to FM 
operation. 

4. To· co-operate with raceiver and trans· 
mitter manufacturers, and other suppliers of 
FM equipment and services· with the ob. 
jective of· establishing the widespread oper. 
ation of FM stations as rapidly as possible. 

5. To act as liaison between its members, 
the FCC and other agencies and organisa· 
tions on the continuing overall problems 
affecting FM broadcasting. 

F.M. Clears 
Production Bottleneck 

First-hand advice that F.M. broad
casting in the U.S.A. is clearing the 
production bottle-neck, has been re
ceived in Sydney by Mr. Ray Allsop in 
the form of an air-mail letter from 
Dr. Edwin H. Armstrong. 

In this letter, dated November 22. 
Professor Armstrong advises that at 
time of writing, no less than 90 F.M. 
broadcasting stations were operating 
on regular schedules, while work on 
another ten stations was so advanced. 
that it was anticipated they would 
be on the air "by the time you receive 
this." The significance of these figur~s 
is even more apparent when it 15 

remembered that on August 31, onlY 
48 F.M. stations were operating in the 
U.S.A. 

On the receiver production side 
Professor Armstrong's news also iS 
rather interesting, as he advises that 

(Continued page 10, col. 3 

~~iur long=rangr tbougbt~ 
tome to a momrntarp pau~r .... 

Age Programme 

Anna Karenina 

Beat That Story · 

Bing Sings .the Hits 

Ballad Time 

Comedy Classics 

C.rooners and Croonettes 

Coconut Grove 

Catholic Hour 

Choice of the People 

Concerto Concert 

Chatterbox Corner 

Conductor's Corner 

Conservatorium Players 

Can Racing Systems Win? 

Dr. Mac 

. . . the calendar points to Christmas and the 
personal depth of th . ' e season is something we 
oursel~es shall celebrate, upon the invitation of 
a myriad homes . 

We shall do this with good ta ste al f th 
nation's h' l . . so or e . 
. ig i-mmded business organisations 

u;ho t~ke a personal interest in sponsoring good 
cheer mto these myriad homes, with such broad
casts as:-

* 
Evergreens 

Golden Hour 

Hillbillies 

Hour of Charm 

Hits of the Past 

Hit Tunes of the Hour 

In Pursuit of Beauty 

Jackeroo Joy 

Junior 3AW 

Kool Mint Play 

Kiss and Make Up 

Let's Talk About Books 

Let's Laugh 

Music Off the Ice 

Modern Melody Makers 

Merry Widow 

* * Musical Comedy Theatre 

Musical Memory Tests 

Macquarie Plays 

Mack's Melodies 

Mrs.- 'Obbs 

Noon Tunes 

Nick Cart er 

Off the Record 

Owen Fost er and the Dev i l 

Presbyter ian Half Hour 

Peter's Pals Party 

Quiz K ids 

Rox-a-Bye Baby 

Reflections from Opera 

Reveries for Relaxation 

Service for the Services 

Sing a Song Sold i er 

Star Pupil 

Starred with Music 

Spotlights on Hollywood 

Sports Panoram a 

Sport with Fred T upper 

Sing Me a Song 

Stars of Song 

Theatregoer 

T he Lion's Roa r 

Theatrical Interlude 

Vitatone Maestros 

Women's Sessions 

World of Song 

Youth Speaks 

Et c., .Etc., Etc. 

-! .I 1- - .. __ 
.<· _· .l - -.,A-
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BROADCAST PROGRAMS 
UNDER FIRE AGAIN 

(e) Urge the A. B .C. to issu e to school~ 
leaflets on coming attractions for children 
to feature these prominently in the "A.B.c: 
Weekly." 

(f) Urge the Department of Education 
to feature desirable• sessions in the Schoo] 
Magazine and in bulletins to secondary 

school s. 

Labor Politicians and Teachers' Federation 
Complain about Influence on Juveniles 

(g) Teachers and pa r ents s hould insist 
that ther e a r e times w h en car e•ful list ening 
is absolute ly necessary. 'rhe theory that a 
child should never have to list en to some
thing uninteresting to him is thoroughly 
immoral. Attentive listenin g is an indis
p ensible part of the children's social anu 
moral training-a simple application of the 

golden rule. 

Australian broadcasting p,rogram.s 
as they affect children were under a 
barrage of criticism from several 
quarters last week. Firstly at Can
berra on Wednesday, Mr. Sheehy (Lab. 
S.A.) opened the attack in Parlia
ment when he appealed to the Post
master General to "do something 
about the gruesome murder plays" 
which he alleged were broadcast over 
some commercial stations. He claimed 
that such broadcasts had an undesir
. able effect on children. 

Then in the Senate on the ~ollowl.ng 
day Senator Amour (Lab. N.S.W.) at
tacked radio and film entertainment 
standards in Australia. (It will be 
recalled that Senator Amour was 
Chairman of the Parliamentfl,ry 
Standing Committee on Broadcasting 
last year that recommended the adop
tion by Australian broadcasters of a 
standards of ethics in entertainment 
similar to that of the American film 
industry!) 

Senator Amour last week said this: 
"Tune in your radio at almost any 

hour and you'll hear some detectives 
shooting someone up. 

"You'll hear all the squeals and 
squeaks .and there's no alternative 
but to listen. 

"If the adults turn the radio 
off, the children turn it on again. 
The station owners want to pump 
out as much murder on the public 
as possible. Surely some higher 
standard is attainable." 
Turning to the theatres, Senator 

Amour said proprietors had more 
regard for their purses · than the 
welfare of the community. 

Teachers Too 
On Saturday last the Teachers' Fed-

eration in N.S.W. came into the pic
ture with a set of criticisms and at 
least an effort at being constructive, 
in a report submitted by the Edu
cation and Syllabus Committees to 
the Federation council. The report, 
adopted unanimously by the Council, 
dealt with the influence upon children 
of the cinema and radio. 

Undesirable radio features, the 
report says, include .the following: 

(1) Unsuitable fa re in many of the most 

popular sessions. 
such are crude· serial stor~es of violence 

and murder, skits on school life which make 
a h y p ocritical ignoramus of the teacher, and 
heroes of the loutish and ignorant pup.ils; 
the various comedy-farces, depending for 
their appeal on low and v'Ery broad humor; 
hit t unes of the· week with their inculcation 
of poor musical taste; and children's quiz 
sessions w hich offer large n1oney re-\vards, 

often for a mere g·uess. 
(2) Loss of the reading habit. 
Some of t he abo \'e radio sessions are for 

adults, but as the scripts are written for 
listeners with a mental age of 10 years or 
so, children enjoy t h em a nd spend a lot 
of time listening to them. 'rhis interferes 
w ith other acti v:t ies, espt c:ally the cul ti
vation of good taste in reading-. 

(3) Growth of the habit of not listening. 

\Vhile children have learned to listen avid
ly to cheap farce· and hor6fic t hrillers, they 
have a lso ]earned not to l ' sten when any 
thing else is on the radio . They h ave 
learned to be· able tu talk or t urn attention 
elsewhere while a symphony orchestra is 
playing or a well- prepa red talk is being 
given. Is it any wonder they so often do 
not listen to t h e teacher? They have de
Yeloped resistance to any sounds they do 
not partirular!Y want to hear. 

Suggested Remedies 
(a.) Propaga.nda aimed a t the extension 

of sessions of a good t;1·p e- those that cater 
for variou s in terests and promote drn:rabl e 
activities; e.g., the K in der g·a rten of the Air, 
the A .B.C. Children's Sess ion. 

(d) The Department of Education should 
publish a. childre n 's newspaper, which could 
promot e good standards of appr eciation anu 
criticism and encourage desirable a c tiYities. 

Parent's Responsibility 
At Newington College Speech 

Night last week, headmaster Mr. Le 
Coutier contended that the selection 
of good programs to be listened to 
rested with parents. " If parents find 
they cannot supervise radio subjects 
so that their sons benefit by them, 
then I suggest that the boys listen to 
none," he said. 

"Parents must accept some respon
sibility for selecting sessions from 
which their children can •benefit;," 
said Mr. J. E. Ridley, president of the 
Australian Federation of Commercial 
Broadcasting Stations, in the course 
of comment upon the recent criti
cisms. He pointed out how easily 
people could criticise radio programs 
but how difficult it was to pin them 
down to specific instances on which 
they are supposed to base their com
plaints. Probably just as many re
sponsible people would be prepared 
to praise the work of commercial 
broadcasting stations in the educa
tional and cultural field as there are 
those who are critical. It is a well
known fact that many stations are 
performing a great national service 
in the field of education. 

He urged that notice boards should 
be compulsorily set up outside each 
theatre so that mothers could readily 
tell whether programs being screened 
were suitable for their children. 

It was rare, Senator Amour added, 
to find two films in the one program 
fit for general exhibition. 

(b) Establishment of a Children' s Radio 
Station. Care n1ust be taken to inake· its 
se~sions as attractiYe as the poor quality 

on es now popular. 
(c) Establishment of. childr en· s programs, 

sponsored by t h e Yarious Edu cation Dec 
partments, on ex isting station s . This will 
probably involve paying for radio time in 

An important N.S.W. provincial 
high school in a recent book pub
lished about the sc'hoo~'!s ;activities 
specifically praised the local commer
cial station for its co-operation and 
educative influence. There are no 
doubt very many similar cases of 
appreciation of the commercial sta· 
tions. 

The difference between criticisnl 
and praise is that criticism makes 
news headlines-praise is taken for 

Films produced in America were 
designed to cater for six-year-old 
mentalities. It was time for action 
to raise exhibition standards in this 
country, he said. 

f'.ompetition with other sponsors . 
(d) Continua l e ncouragement to pupils 

and parents to listen to good quality pro
grams and to make a definite choice of 

sessions. 
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One for the Shelf! 

a eivd6,tma6 5anla6,lJ 

"IT'S ·· WE 
WHO 

CHANGE" 
An Outstanding Christmas Half-hour Presentation 

with a Brilliant Cast 

John, an adult human 
Janet, his wife . . . . 
Santa Claus 
Father Bear .. 

. . John Tate 
Lyndall Barbour 

· . Marshall Crosby 
· . Vivian Edwards 

CAST 
Sleeping Doll 

Jack-in-the-box 

Goldilocks . . . . 

PRODUCED BY JOHN SHERWOOD 

. . Netta Squires 

. . Ossie Wenban 

· · . . . . . . Pat Burrington 

Here is a delightful Christmas Fanta h" h ·11 
scriptwriter, Eric S. Bell-Smith a l"adrnw Sc w1 . appe~I to young and old alike. The 
tive story around the Christma's to~ h 9 ydney 1ou.rn.al1st! has woven a quaint and attrac-
ner. He brings to us all the thou;~; ;h;t ~:pr:ss o~m 1ons m ~ modern but whi:msical man
th~t.we should remember the happiness of ou r~y~~thfu7d~y~~1ngs who change and a plea 

B~1l~1ant producer John Sherwood handles h . 
d1stmction_. and has moulded the story int t e cast o.f oultlsta~dmg Australian artists with 

. . . 0 an exceptlona Y fme presentation. 
This un_ique show is for outright sale selec d . for Christmas stock. ·- m te areas, and can be used as a prog ramme 

'A. .. . : .. :. '1 :1 1, ,_ ...... ull!.La 

-----------:: ~ 

-~~~//, 
Melbourne R epresentatives: .OATEN-WARD (Ernest J 0 t 0 , · a en- udl ey 
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FM Bonleneck Cleared 
(Continued from page 6) BMB CAMP NOT SO HAPPY 

NAB Conventioneers Critical of 
Industry's Own· 

Audience Measurements 

no less than six of the major manu
facturers are now actively engaged in 
F.M. production. These six - Zenith 
Stromberg-Carlson, General Electric' 
Westinghouse, Magnavox and Philc~ 
- represent the bulk of the industry's 
leaders, while the line-up is almost 
completed by RCA, who have started 
.active merchandising but had not 
made any large-scale deliveries at time 
of writing. 

Backwash over BMB surveys follow
ing the recent U.S.A. National Asso
ciation of Broadcasters annual con
vention at Chicago, seems to have 
swamped the industry-promoted sur
vey effort with almost as much con
troversy as that which has raged for 
years around CAB and Hooper ratings. 

Commenting, "Variety" said that 
BMB "has emerged from the annual 
NAB convention listing to port side, 
its hulk still showing signs of damage 
from attacks, particularly from the 
heavy artillery aimed at it by the 
NAB's own board of directors at its 
closed doors post-convention huddle". 
The paper reported that BMB was 
only given a new lease of life by the 
scantiest of margins. 

From reports emanating from the 
NAB convention, it would appear that 
main criticism of BMB (which of 
course the NAB itself fostered to 
grow) is extravagant claims made on 
behalf of BMB and what it is sup
posed to do. The BMB's first Station 
Audience Reports were not received 
unanimously enthusiastically. In fact 
there was considerable criticism from 
quite a few stations amounting in one 
case to outright repudiation of the 
BMB data by one station. 

On the other harid at the opening 
·BMB session of the Convention BMB 
chief executive Hugh Feltis warned 
that BMB audience and ABC (Audit 
Bureau of Circulations) are not direct
ly comparable. He stressed the joint 
effort of broadcasters, advertisers and 
agencies whose researchers and execu
tives together set the BMB pattern, 
"established the standards and as
sured the repre~entativeness of the 
sample". These men from all three 
groups "have agreed and are pre
pared to demonstrate to anyone that 
the techniques and the methods and 
the size and the distribution of . this 
study are adequate to measure how 
many families listen to a station, and 
where these families live. 

BMB's Dimensions 

many hours they listen, what pro
grams they listen to or average
mLnute listening." BMB's reports he 
said, do not show individual program 
audience, available program audience, 
share of audience, or type of listener, 
and they should not be used to com
pute cost-per-thousand listeners to 
individual programs. 

(Note: A detailed account of BMB 
claims put forward by Feltis appeared 
in "BB" October 17.) 

PARLIAMENT ARY 
BROADCASTS RECORDED 
(From our Canberra Correspondent) 

First broadcasts of the Federal 
Parliament in July, 1946, were re
corded so that the National Library's 
historical archives could preserve the 
initial attempts to bring the voice of 
the Legislature into the people's 
homes. The metal matrices and two 
prints have been lodged in the his
torical department with records of 
several speeches by the late John _ 
Curtin made before and after becom
ing Prime Minister. These records 
include his talk on the death of 
Prime Minister J. A. Lyons; his speech 
to America after the declaration of 
war on Japan; and his speech on 
receiving the freedom of the City of 
London. 

The Government has decided that 
records of all national events will be 
made, during broadcasts, for histori
cal purposes. Regular extracts from 
current commercial film news-reels 
are also being assembled for the his
torical library. 

TELECOM. COMMISSION 
APPOINTMENTS 

The top-line executive appointments 
of the Overseas Telecommunications 
Commission were announced on De
cember 2 by Major-General J. E. S. 
Stevens, general manager, as follows: 
Chief Engineer-Mr. A. S. McDonald; 
Assistant General Manager-Mr. J. L . 
Mulholland; Chief Accountant-Mr. 
H. Steele, A.LC.A.; Chief Superinten
dent, Radio Services - Mr. George 
Apperley; Personnel Superintendent
Mr. B. White, B.A., ex-R.A.A.F., from 
the Public Service Inspector's office. 

"BMB," he declared, "has measured 
the how many and the where of sta
tion audiences. These are the two 
basic dimensions which BMB set out 
to measure and which BMB has ac
complished. And that is all we pro
posed to do in this study." 
· "BMB does not measure", he con
~inued, "how often they listen, how 

The first four gentlemen are all 
well known . as executives of Amal-
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Professor Armstrong also reports 
that A.M. production is showing signs 
of catching up on the war-time back
log, and prophesies that as soon as the 
Xmas seasonal rush of sales is over 
the emphasis will be on F.M. produc~ 
tion, rathe;r than on the popular
priced A.M. compacts and small sets 
as it has been until now. ' 

P.M.G.-A.B.C. Stations 

It is understood that the first P.M.G. 
F.M. experimental station which has 
been erected in Melbourne will be on 
the air before Christmas. The second 
P.M.G. experimental station is being 
produced and it is understood will be 
erected on the top of the new Sydney 
G.P.O. building, but it is not known 
when this station will be in opera
tion. 

NEW SYSTEM PROPOSED FOR 
CANADIAN BROADCASTING 

REGULATIONS 
The Canadian Parliamentary Radio 

Committee has recently proposed in 
Ottowa that an impartial regulatory 
body be established. 

This proposal is in line with recom
mendations made for a number of 
years by the Canadia Association of 
Broadcasters and has been discussed 
in Parliament by previous committees. 
At the present time· the Canadian 
Broadcasting Corporation regulates 
all broadcasting and is, also, a com
petitor of the independent stations 
as well as operating all Canadian radio 
rietworks. Under the proposed new 
body, both the CBC and the inde
pendently-owned stations would be 
subject to the control of a separate 
organisation. 

gamated Wireless with which com· 
pany they were associated almost since 
its inception, until receiving the pre· 
sent appointments. 

Major-General Stevens also an
nounced the positions of secretarY 
and Superintendent of stores are 
being advertised this week. 

======================_..:___~~"'"'·- ·•.' 

NILSEN'S BROADCASTING 
SERVICE 

45 BOURKE ST., MELBOURNE 
Central 1925 

MELBOURNE 

Wi6~fi voa tfie 

eampliment6, af 
tfie Sea6,an and 
a !JJ'tiglite'i and 

Jlappie'i 1947 

SYDNEY REPRESENTATIVE: 
ERIC WOOD 

47 YORK ST; 
BX 2098 

,, ' 
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BREIF CLUB XMAS LUNCHEON 

Guest speaker · at the · Christmas 
BREIF Club Luncheon held at the 
Wentworth Hotel, Sydney, on Monday, 
December 2, was Major General J. E. 
S. Stevens, C.B., D.S.O., general man
ager and chief executive officer of the 
Overseas Telecommunications Com
mission. 

Major General Stevens, who was in
troduced by BREIF Club past-presi
dent, Mr. A. R. Allen, served with 
Army Signals, being the first com
manding officer of the 6th Division 
Signals. In 1940 he was promoted to 
Brigadier and later to Major General. 
Between the two wars he served in 
the telephone branch of the P.M.G.'s 
Department and on demobilisation 
after V-P day was appointed Assistant 
Public Service Commissioner, which 
post he held until his recent appoint
ment to the Overseas Telecommuni
cations C<!lmmission. 

Major General Stevens briefly traced 
the history leading up to the forma
tion of the Overseas Telecommunica
tions Commission and the taking over 
by Government utilities throughout 
the Empire of all external communi
cation facilities. He said that he had 
nothing but the greatest admiration 
for the co-operation extended and the 
part played by A.W.A. and Cable & 
Wireless Ltd. during the war, but he 
felt tha:t there were certain advan
tages in Government ownership of 
these basic communications. 

He explained the set-up of the Com
monwealth Telecommunications Board 
on which were representatives of Brit
ish and Dominion Governments which 
controlled the overall Empire policies 
on communication and of rates and 
services whilst each individual Com
mission developed its own services in 
their own particular countries in har
mony with the policy laid down. 

He said that the Commission was 
faced with a big task in taking over 
such a large and efficient set-up that 
had been functioning over a long 
period of years and detailed briefly 
the services that would be controlled 
by the Commission. 

He commented that the actual ter
minals of the beam and cable services 
had been extended to cricket grounds 
to facilitate speed of news from the 
Test matches and that similar facili
ties will be available for the Davis Cup 
matches which will be relayed to the 
United States. 

A vote of thanks to Major General 
Stevens was proposed by Mr. Sam 
Jones, the chief engineer of Philips, 
who had known the speaker both in 
and out of the Army over a long period 
of years. 

Golf Trophies Presented 

BREIF Club president, Mr. Eric 
Dare, called on Mr. C. Moses, general 
manager of the A.B.C., to present the 
prizes for the BREIF Club golf compe
titions that had been played at Con
cord and Pennant Hills: Details of 
the prize-winners are reported else
where in this issue of RETAILER. 

All prizes for BREIF golf compe-. 
titions during the year had been do
nated and thanks were extended to 
the following firms for their donation 
of competition prizes. They were 
Messrs. F. G. Spurway Ltd.; A . . E. 
Ackland Ltd.; Noyes Bros. (Sydney) 
Ltd.; Tecnico Ltd.; B.G.E. CompanJ 
Ltd.; Gramophone Company Ltd.; 
Homecrafts Pty. Ltd.; William Adams 
& Co. Ltd.; Reg. Rose & Co. Ltd.; 
Johnson & Phillips; Hermann Plastic 
Moulding; Mr. Tommy Ross, of Crown 
Crystal Glass Company; and Nilsen
Cromie Pty. Ltd. 

The BREIF Club of Sydney mem
be_rship .now totals 319. 

At the November board meeting the 
following new members were admit
ted: Douglas Duns (J. Walter 
Thompson), Bob Dyer (Dyer-Malone 
Advertising), H. M. Jarrett (Noyes 
Bros., Sydney), R. Dooley (Commer
cial Broadcasting Federation), D. A. 
Jackson (Eveready Aust. Ltd.), G. H. 
Underwood (S.T.C.), R. A. Kirkwood 
(O'Brien Publicity) , W. R. Smith 
(Country Broadcasting Services), A. 
R. Peacock (S.T.C.) . 

The BREIF Club has a credit bal
ance in its War CoJllforts Fund of 
£339/14/7 for the purpose of assist
ing returned service men and women 
engaged in the industry. In the 
BREIF Club Provident Fund there is 
£159/18/7 in credit for the purpose 
of assisting any individual cases 
brought under notice of those em
ployed in the industry. 

The BREIF Club is formed for the 
purpose of carrying out special func
tions in the broadcasting, radio and 
electrical field and in so doing any 
residue of funds is to be used for 
such charitable and other purposes 
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LIMITED PROSPECTS FOR 
AUSTRALIAN FILMS 

English film director Harry Watt 
does not agree with the point of view 
recently expressed by Tommy Trinder 
on the type of propaganda Australia 
needs overseas-("B.B.'' 28/11/'46). 

Addressing a recent meeting of the · 
Fellowship of Australian Writers, Mr. 
Watt said that the possibilities of the 
Australian film industry were limited. 
Jaded audiences overseas appreciated 
seeing Australian scenery and way of 
life, but the present prospects were 
limited. 

Australian · scenery is somewhat 
monotonous, Mr. Watt said, and out
side of the bush it is the same from 
one 'State to another, while, visually, 
Australian cities are not worth put
ting on the screen at present. They 
represent the very worst work of 
heavy-handed British architecture. 
Some overseas people think of Aus
tralia as tropical and exotic, but in 
reality everyone goes around in a 
blue suit. 

Mr. Watt said that Ealing Studios 
had asked a prominent American 
novelist to co-operate in writing the 
script for its film on the Eureka 
Stockade. Australian script writers 
still used a vast and . flowery style 
more suited to prose fiction than film 
scenarios, and the Australian film in
dustry should establish an apprentice 
system to train writers and tech
nicians. 

II Ju KE BOX" RECORDS 
SUBJECT TO COPYRIGHT 

An injunction was recently granted 
against the owner of a "juke box" 
and the owner of a shop wherein the 
"juke box" was operated, the court 
holding that the musical work was 
publicly performed by the shop pro
prietor and that such public perform

. ance was authorised by the owner of 
the "juke box.'' 

It seems that any recording play
ed through a "juke box" is now 
classified as a public performance of 
that recording and therefore subject 
to any copyright on performances 
held by the owner of the number re
produced. 

as the board of management in i 
discretion deems advisable. 

The Honorary Secretary is Mr· 
Roger Enemark, of Trans-Radio Ad· 

.. vertising, Sydney. 

•THROUGH RADIO STATION OF 

\\.~ 1.~ 
COURSE 

!ESTING ·· ST*TION. FOR THE COMMONWEALTH 
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SYDNEY COUNTY CO 
ADVERTISING UNCIL 

Use of Radio Recommend d 
The Sydney C e 

t:icity Undertaki aunty Council El 
sistent su ng has been ec-
med· pporter of th a con-

rnm of ad t e broad 
of years and ver ising for a n cast 
good value fo apparently has reur~ber 
rently the SC~ t~e expenditure ce1ved 
on 2UW au"d. . is sponsoring s . ?ur-n on 2GB ession 
ouncements and usin s 

commercial sta~~ all other S;d an-
The ge ns. ney 

B neral mana oyd, recently r ger, Mr. G 
Council a tot 1 ecommended t . S. 
on advertisina exp~nditure of £~ the 
upon th g durmg 1947 . 8,000 

. e same scale ' which is 
penditure as h of annual past f as been used d . ex-ew years. urmg the 

Of the total six Sydne amount of £18 0 
£4 500 Y commercial stati ' 00, the 

' compared · ans abs 
over 11 d ·1 with £5 600 orb C . ai Y and weekl ' spread 
manouncil i'nstructed Ythnewspapers 

ager to c t· e ge · scale f on mue with th neral 
after o ~dvertising for th e present 

b 
w ich time th ree month 

e reviewed . e matter s, agam. would 

ADELAIDE STA SETTLED AT TION STRIKE 
The CONFERENCE 

conference b t agement of 5KA an e ween the man-
nouncers' E . d Actors and A . qmty's v· t n-
s10nal secretar i~ orian divi-

e on Tuesda iamond, conclud d y, Mr. Dick D" 
upon satisfacto Y of last week ry terms 

Members of th . on strike since Te staff, who had been 
returned to wo ku~sday, November 26 
end after th: . he following week~ 
started on the conference, which 
arranged. Saturday, had been 

far studied th sense whe~ e daytime BMB's m k ~~mi<Y engl~~~:;'g'd with cont;:.' 
. owance is made f - after proper 
mg factors such a or known infiuenc-
~;;ong regional i~t~~~reting stations. 
th s, et?. These studie sf s or peculiari-

e wisdom of s . urther confirm 
the minimum festablishing 10% as 
BMB audience ;:r . consideration in deter~~~e~re amrb~ttter~ that cannot be m which ~n art~cle in Broad c~n-"Y i rarily" agencies e cla.ms that costmg 

au mark t , he t t • and reco · ' sponsors e Ing p s a ed P"ts ace cef .. gmsed """'ch ' 
em a<0 in an eopie and cesea<Oh. judg cammg fr exstudy and excellent posit· - t' ement until the om pcematuce 
help find t~naiy" the BMB da:~n to ~~;:, ofJhe findings P'o~~t~~l. applica
tions " h ~ answers to the and h . e says MBS' eir worthi-

R 

' . e sa>d. se ques- ave made so .s own engin ea t parisons bet me interesting eers 
c wns in th "sig 1 ween the' com-

M
cerrning _specific deasteacoand grou_p, con- th na st<ength to " studies of Felt nd th e BMB find· nmse level" 

. " cepo,ted h "' uses . wo'k so f mgs. Summa<' . and ~uestions from b ' ave been chieftY while ,,,ii''' they <0po,t · .. J"ntg this 

To put ·t easurements " 
h i anothe . · w ere BMB re r way, m the areas 

once~a-week d:io~ts 10}1o (or better1 
neermg calcula~time listening, engi
good enough t ans show a "signal" 
extent shown ~ reach people to the ~hows less than onversly, where BMB 
ir:g, even where \~% daytime usten
cient signal t ere may be suffireas~:ms for st~~ngth, it is easy to see 
stat10ns the s lack of listening
whose progrim can hear better or 
local tastes ands. are better suited to 

Just what d roadcasters, such . o m the pr r '. P o now How oes BMB as. "' studies of th e>mmacy sta ' 
should I int . cepod mean' com paced w'th e daytime BMB fi ges, 

14 

"P"t it? How ca~ maps have ~ho::ytime smice <;:;:: 
Bmadcasting Bu,ine gm of cocrelation. a,;e~:'kable de-

" · December 12, 1946 'Y case so 

interests. 

• • 

163 s PRING . ST., MELB 
CENT OURNE 

RAL 6612 

Sydney Rep , . . . M r RIC 
42 PITT STREE~. K BARNES Phone: B 6315 
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* Off Duty at tl1e Hobart Co11vention * 

"B.S.'s" all-too-candid carnera went along to the Hobart Convention of the Austral :an Federation of Commerci al Broadcasting Stat ions 

to catch th is series <>f "off duty" snaps o! delegates. 
TOP SET: Left to right shows first a pretty view of Hobart town w;U1 snow-capped Mt. Wellingtonh in th~ background .. ManY o~~~~ 
delegates visited the mountain top t<' throw snow at one another. Next we found 3UZ manager Art ur Prince and st ation rep . th 
Anderson 1001ki11g for something to happen in one of Hobart's main streets. Then over on t:ie ri~ht 2HD manager J m Story tests • 
timbers of famous Gretna Green Hotel way up the head of the Derwent River , while ?LA manager Val Sydes and 2SM ge11eral manaQ:r 
Bernie Stapleton challenge him to pull the place down. Val Sydes kindly !lrovided transport for several delegates from Hobart 0 

Launceston via the Great Lake. · 5 
CENTRE SET: Messr s. H~lmes (2WG), Heath (Macquarie), O'Halloran (2QN), Johnson (41P) , Martin (4 BU), Mogg (3XY) and oav i• 1 
(3GL) outside Parliament House. Centre picture shows a group o~ conventioneers on the .steps of. Parl; a ment House and in the .}J:i~• 
row are Messrs. Chippendall (P.M .G.'s Dept.), Wynne (4MB), Paddison (2KA), the Tasmanian Premier, Mr: C osgrove, and Messrs. N ' 0 " 
(3AW) and R idley (2GZ) . In the next picture on the right "The Three Musketeers" - R a v Walters (W1llmotts), No 31 Ni xon ( ix 
Advertising) and John Humphrey (4A's secretary). Hadley's Hotel. Centre: sob 

Here they. are seei ng the"' 
to th is land of lovelY rivers 

LOWER SET: Viv. Brooker (A.W.A.), "Paddy" Campbell Jones (2UE) and Mr. Chippendall chatting outside 
King (2KY), Archer Whitford (the West) and Bernie Stapleton just couldn't get close enough to the fish . 
"cleaned alive." Fitzpatrick touch creeps in on the last picture "as the conventioneers said a sad farewell 
with the sun settin~ over the range beyond the romantic Derwent." 
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THE PERFORMANCE . ACCOUNTS .lroR ITS 

2,000 WATT BROADCAST TRANSMITTER 
Attractively finished in two tone grey with black and . 
chromium fittings (standard finish), the new series 2,-000 
watt ~r?~dcast transmitter provides a new conce t of 
accessibility, effici.ent layout and free air circulation pas a 
result of the vertical chassis principle of constructio' n 
Au t 1· · • . s. ra 1an-made Rad1otron valves are used throughout a 
minimum number. of types being employed. This f;ct 
plus the use of high level class "B" modulation t th ' 
~ont_ribute to low operational costs. ' oge er 

A'.~i~al of the outstanding performance offered by the 
fi · · 2,0?0 watt broadcast transmitter are the following 
d~u.res wh1c_h were measured at 2,000 watts power ratin 
co ringl the final tests on transmitter serial No. 9 recentlyg 

mp eted for 2HD Newcastle. 

Frequency Response 

C.F>.S. (50% mod.) 

30 
50 

10-0 
300 
500 

1.000 
2,000 
4,000 
s,ooo 
8,000 

10,000 

Noise Level (below 10 

db 
-1.5 
- 0.2 

0 
0 
0 
n 
0 

+ 0.2 
+ o.4 
+ o.3 
-0.5 

a% mod. ) 

D :stort:on 
C.P.S. 

50 
100 
400 

1,000 
5,000 
7,500 

(1 00 % mod. ) 
% 

2.9 
1.6 
1.0 
1.15 
1.25 
1.4 

- 65 db. 

P.M .G. ( AT 0 

P .M.G. ( NATI 

N.Z. B.S. 

AMALGAMATED WIRE LESS A'S I~~) _ ;L T.D. 
.... 

47 York Street 
SYDNEY 

167 Qu~n stf~t- . ' £ ' -· "-
MELBOURNE 
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A.W.A. BOOKS ORDERS FOR 
2 000 WATT TRANSMITTERS 

I 

As a result of a policy laid down 
before hostilities actually ceased, 
A.W.A. completed the first of its post
war 2,000-watt broadcast transmit
ters some months ago. Originally it 
was intended that these should be 
manufactured in batches of six for 
stock in order to facilitate recovery 
in the Australian broadcasting field 
by quickly meeting the demand cre
ated through the lack of equipment 
during the war years. This intention 
has not been realised owing to the 
fact that orders have been received 
in advance of batches under con
struction. Of the first 20, no fewer 
than 15 have been ordered and nego
tiations are under way for several 
more. 

Their success with this model is 
brought about by its special construc
tional features and performance. Fig
ures realised in operation show that 
the frequency response is well within 
the 1.5 db. guaranteed between 30 
and 10,000 cycles, and in the major
ity of instances it is only these limits 
that 0.5 db. is exceeded. Distortion is 
better than 3% at 100% modulation, 
whilst noise level below 100% modu
lation is nearer to -70 db. than the 
-60 db. figure guaranteed. 

Whilst awaiting the completion of 
buildings for the ALP Queensland 
branch station, 4KQ Brisbane, its 
2,000-watt transmitter is on display 
in the foyer of the A.W.A. building, 
47 York St., Sydney. An invitation is 
extended to call and inspect this 
transmitter. 

350,000 REPLIES TO QUIZ 

EXTENSION SOUGHT IN 
DEADLINE FOR "SINGING 
COMMERCIALS" BAN 

The AAAA (Federal) reacted quick-
ly to the resolution of the AFCBS Con
vention at Hobart to outlaw singing 
commercials and freakish announce
ments by applying to the Federation 
for an extension of time before the 
imposition of the ban. Convention 
had set January 31 next as deadline 
for singing commercials, jingle an
nouncements and announcements 
given in exaggerated tones. 

The Four A's is seeking to extend 
the time to June 30 next and has sub
mitted that proposal to the Federa
tion explaining that some agencies 
have already built up supplies of re
corded commercials that will come 
under the ban, while others have had 
their commercials built into expen
sive recorded programs. The six 
months' grace would enable all these 
to be absorbed. 

D 
0 
B 
A 
R 
T 

Over 350,000 replies were received 
to the quiz conducted by Jack Davey 
in the "Calling the Stars" program, 
broadcast from 2UE on a relay to 40 
stations on November 26. The winner 
who named correctly the voices in the 
first four questions and added three 
lines to a limerick, received £100. There 
were 36 other prizes ranging from £5 
down to £5. 

During the recent AFCBS Convention at 
Hobart, Convention delegates spent an 
interesting afternoon at Cadbury · Fry
Pascall factor:r on the Derwent River 
inspecting the modern sweet and choco
late making plants-top p1cture-wh1ch 
shows Mt. Wellington in background. 

In the lower picture is seen Hobart's 
famous pontoon and lift bridge which del 
egates also insrected with keen interest. 
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OFFICIAL WECOME HOME TO 
"PROGRESSIVE FARMER" 

To officially welcome home Mr. A. K. 
Gardiner on his return to Australia 
after a tour of the U.S.A. as winner 
of the N.S.W. Agricultural Bureau's 
Progressive Farmer Competition for 
1946, a dinner was. jointly arranged 
by the State Council of the Bureau 
the Commissioners of the Rural Bank 
of N.S.W. and the directors of station 
2GZ, at the Pickwick Club, Bligh 
Street, Sydney, on December 4. 

Expenses of the tour were met 
jointly by The Rural Bank and 2GZ 
while the station played a leading 
part in the promotion and organisation 
of the scheme. 

Noticed amongst the large and rep
resentative gathering were, the Hon. 
w. F. Dunn, Secretary for ·Lands, 
Messrs A. F. Manchee, chairman of 
directors, and J . E. Ridley, general 
manager 2GZ, C. R. McKerihan, com
missioner Rural Bank, Robert Burling
hame, U.S. Information Director in 
Australia and Mr. Toyne who is U.S. 
Agriculture Attache in Australia. 

WOMEN'S CLUB 
GETS B'EHIN'D 

CHILD WELFARE 
~ranches of the 2TM Women 's Radio 
Tub-at Gunnedah, Manil la, Quirindi 
C amworth, Ura Ila, Walcha and Werri~ 
,;1eebk~are devoting their efforts to the 
in a lish~ e nt. of Ch i ld Welfar·e Cen tres 

each d 1str1 ct . 

;~~!h mo~th we reported that the Ta.m. 
area [ 1t Y Council had set aside two 
of cs 0t Pa~k land for the establishment 

en res in that City . 
News has 
move t now come to hand of a similar 
Park !,.11Gunnedah; portion of Kitchener 
Centre. 1 be al lotted for a Ch ild Welfare -

~ 

-~ ~ ® ~ 

I~ takes years to ascend to a position of dominance -

1t takes power to stay there. With its towering 2,000 

watt transmission, Station 2TM has dominated the lucrative 

north of New South Wales to the. entire satisfaction of 

National advertisers. Power .. . plus programmes ... plus 

intense activity in local affairs - they're the pylons which 

hold 2TM and its advertisers in a pre-eminent position. 

Syd:n::ey::-::;Q:::ff::-. ---. ------_;.·_j 
ice-Lisgar House, 30 Carrington St., BW7375 Melbourne Office-Hugh Andersoi", 130 • Exhi.bition St., Cent. 4366 

2TM WIS~~ES YOU THE. MERRIEST OF XMASES 
AND THE MOST PROSPEROUS NEW YEAR EVER 
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2KY's' new Salt Swamp location at Homebush for the new 492 feet half wave 
antenna. The tubular lattice steel self-supporting mast has provision for 

F.M. antenna on top. 

A FEW WEEKs GO -

COMPLETELY STUDIO 

AUDIO EQUIP -
THE FIRST I USTRALIA 

SINCE THE W 

AND NW!!! 

THE L TEST 
Mr. H. E. Edwards, Chief Engineer 2HD, showing accessability 

of new transmitter. 

2000 WATT TRANSMITTER 

A XMAS GIFT ADVERTISERS 
THE FIRST HALF WA VE ANTEN • 

IN AUSTRALIA 
TO BE ERECTED BY A COMMERCIAL STATION. ON THE MOST IDEAL SITE I 
SYDNEY ... TOWERING NEARLY 500 FEET IN THE MOST POPULOUS CENTRE 

OF AUSTRALIA'S GREATEST CITY .. 

AND THAT'S NOT 
e e e A NEW 2,000 WA TT TRANSMI 

COMING UP. 

On 
the 

Air 
Since 

Nov. 28, 
1946. 

New and old transmitt ers obviate breakdow ns . 

e e e NEW STUDIOS AND OFFICES ,ARE 
BUILT IN ELIZABETH STREE~ 

--~~~~~--~~~~~~~~~~___,..~~~~ 
S Y D N E y 
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AAAAAAAllA 
PRESTO 
IMPORTED RECORDING 

.EQUIPMENT 
Xma6 S41eciaf 
to.'t l2u't etient6 
Available from Stock

Presto Type 62A 

T ranscriptio.n Turntables 
with Post-War Improvements 

IMPORTEO PRESTO 
Type 9C Recorder 

SECURE ONE OF THESE 
PRECISION BUILT 
RECORDERS NOW 

SOLE AGENTS: 

A. M. CLUBB & co. PTY. LTD. 
76 CLARENCE STREET, SYDNEY 

DISTRIBUTORS: 
Melbourne: S. E. Tatham & Co. , 178 Collins 

· Street. 
Adelaide: Newto·n McLaren, Leigh Street . 
Br:sbane : Campbell Advertising, Adelai:de 

Street. 

666666666 -. --. --. --. --. --. --. - - . -- . -· 

Around the Recording Studios 
Upon -the resignation of Mr. Eric 

Bush, Mr. Richard Hyde has been ap
pointed Business Manager of the Col
gate-Palmolive Radio Unit. Mr. Hyde 
combines his new appointment with 
that of producer of the Protex Show 
and Colgate Cavalcade. 

::: 

Grace Gibson Productions report 
the sale to Lintas Pty. Ltd., agency 
of the series of self-contained quarter-

. hours "Out of the Night" which are 
to be used for Pepsodent on a big 
line-up of stations; the sale of "Ro
mance of Famous Jewels" to Orchards, 
Sydney jewellers for broadcast on 
2UW 9.45 p .m. Thursdays (together 
with specially dramatised commercials 
written and produced .bY GGP); while 
Westralian Soap Co. has bought "The 
Australia Story" to commence on the 
Whitford Network in January in ad
dition to their other GGP feature "The 
Shadow." 

Harry Avondale, Music Librarian for 
the Colgate-Palmolive Radio Unit is 
at present convalescing at Wentworth 
Falls after three very serious opera
tions. He hopes to be back with the 
Unit early in January after an absence 
from work of 6 months. 

Two interesting shows current[ 
being built up at Grace Gibson Pro: 
ductions studios, are "Adventures of 
the Falcon" and "The Anderson 
Family." Both are based on American 
scripts of shows which are enjoying 
great popularity in the U.S. 

Briefly: Donovan Joyce well known 
Melbourne transcription · producer is 
heading for Africa - not to record 
jungle noises, but possibly to sell them 
. . . There's much ado at A.W.A. in 
Melbourne where something new and 
bright in the way of recording gear 
seems to be slowly taking shape .. 
Byer Equipment Pty. Ltd., may soo~ 
add something new to the already 
growing collection of sound recording 
methods - something not for removed 
from magnetic wire, but claimed to be 
superior. 

Station Reps. 
Mr. S. O. Clarke. S ydney representatin· 

t he V.B."'°·· has a nnounced a change of 
offices and can now be contacted c/- ·w estern 
~ewspapers, 56 You ng St r eet. Phone BW7283. 

L es Decent, Sydney r ep., is spending his 
annual vacation on the South Coast (N. S.W. ). 
Les says he is look ing for w ard t o a month 
of bowls, tennis and surfing. 

Under the direction of H. A. Marshall, M.l.R.E. 

THE RECORDING CENTRE PTY. LTD. 
Incorporates 

Two large acoustically-treated studios. A comprehensive Tele
funken library of recorded music. Dual Presto recorders. Model 
GE51 Wire Recorder. Dual Audition Systems. Two Test Room 
Programme Lines. A staff of highly qualified Recording Engineers. 

Address: 25la PITT ST. 'PHONE MA1140 -
r-"'~"'® W & G _,,.,,,_,.,_,,,,,,,,"'~ 
~ RECORD PROCESSING CO. ~i6: ~ 
~ i· <!> MODERN METHODS ENSURE , 
~ HIGHER FIDELITY • FASTER SERVICE : 
<!> ~ 
<!> ~ 
(!> 1 8 S _ 1 8 7 a' B E C K ET T S T R. E E T, M E L B 0 U R. N E , C.1 , V I C T 0 R. I A -! 

~®®®@®®®®®®®®©©®®®®®®®®®®<!><!><!>®®®®®®®®<!>®®<!>0®®®®®®®®®@@@"-!)@i~· 
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CHRISTMAS MAI LS 
The Post Office expects heavy post

ings of Christmas mails and has 
rnade arrangements to handle them 
romptly. The public can render in

p aiuable assistance by posting their 
~fts and greetings early and packing 
tbelll securely. Letters, cards, packets 
and parcels should be posted not 
Jater than 17th December. 

The following hints are well worthy 
of attention: 

Be sure t h e address is correct. Errors in 
.iddressing may result in dela y or non
deJiYerY. 

Write the sender ' s name and address e ither 
.. utside or inside t he article you p ost, and 
nclude on t he cover a request for return 

;,.ithin seven day s if undeliverable - your 
friends may be away. 

If envelopes containing Christmas cards 
.ire sealed a gains t inspection , they must b e 
repaid at Jetter rate of postage. 

P use strong wrapp mg paper and envelopes. 
poor-qualit y materials will not carry sa fely 
•hrough the post. 
· Be careful of fragile ar ticles . Pack them 
,ecurelY a n_d prot ect them by u s ing strong 
outer conta m ers. 

Bottles of liquid such a s perfume, m ust 
he packed in absorbent materia l within a 
•trong conta iner ; cotton wool or sawdus t . 
are suitable a bsorbent materials. 

pad sharp or pointed a r ticles to prevent 
damage to ot h er mail m atter or injury t o 
those handlin g them. 

Tie your packa ge tightly a n d secur ely 
with strong string. T h e ca reless tying of 
articles may r es ul t in their loss . 

REMEMBER.- Address correctly , pack 
securely and !JOSt early. 

MUSIC FOR THE PEOPLE 
A total of more than 380 applica

tions has been received by Hector 
Crawford following the announcement 
of a search to discover ten new voices 
to sing with the Melbourne Conserva
torium Symphony Orchestra in the 
next "Music for the People" concert in 
the Botanic Gardens on Sunday, De
cember 29. This concert, the second in 
the 1946-47 summer series, will be 
broadcast through 3DB-LK to a 
chain of Victorian country stations. 

This performance will be in the 
form of a Vocal Festival and all singers 
will appear w.ith a Symphony Or~· 

chestra in public for the first time. 
T~e concert will be sponsored by the . 
Victorian Government, with the sup; 
Port of the Melbourne City Council. . 
The first "Music for the People" 
Performance on November 3 was also 
Under State Government sponsorship. 

- R.A.A.F. RADAR REUNION-· 
A Christmas Reunion will be held at 
;rgent's, Market Street, Sydney, on 
A ednesday, 18th December, at 7 p.m. 

.buffet tea, supper and refreshments 
Will be provided. All serving, and 
:1-m~mbers of the R.A.A.F. Radar 
Trgamsation are cordially invited. 
, ~ose desirous of attending, please 
P one B. F . Israel, XB 4018. 

THEY LOOK ALIKE ••• BUT 

ALTHOUGH practically any two records look alike, you can 
quickly tell a first-class disc from its inferior as soon as you 
hear it. 

It has been Columbia's aim ever since they first p ioneered 
electrical recordings in this country to not only give th e best 
possible at the moment, but to constantly draw on the k now
ledge of their research staffs in England, U.S.A., and Australia 
to adopt new improvements as they come along. 

The result of this careful work is that Columbia h ave 
pioneered almost every new improvement in sound reproduc
tion over the last 20 years, and that their equipment is the m ost 
up-to-date in the Southern Hemisphere. 

One of the many out standing examples of this is the micro
phone which is u sed in all thei.r studios. It was evolved by 
Columbia's English Company and is identical to those supplied 
to th e B.B.C. for use in their television programme. 

Columbia makes only the best r ecor dings, so when you are 
planning your next campaign or programme, give Columbia the 
job. You'll be more th an satisfied. 

A geiieral view o.f No. 1 studio-~he largest in A ustralia solely designed for recording. 
Two other studios, also embodying the latest aco1'slic developments, are available. 

You are cordially invited to write or telephone our R ecording Manager and 
arrange for a per~onal inspection of the Columbia recording and processing 
plant. 

bia 
THE FIN · 

Recording Studios 
C O l U M B I A GR A P ti 0 P H 0 N E ( A U S T.) P.TY. l TD., H 0 M EB U S H, N. S. W. (TE l. U M 6 6 71) 

C.4.20 
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BBC TESTS CONFIRM VALUE OF FM 

Any doubts about the value of FM, which may have arisen as a result of an 
incomplete appreciation of the system's merits, should be effectively dispelled 
by a British Broadcasting Corporation Report which has just been issued as a 
result of exhaustive field trials (see "B.B." 17/10/46). 

Uncluttered by any commercial considerations and able to judge the sys
tem on its merits, particularly by comparison with its own high-power A.M. 
structure, the BBC has reached the unequivocal conclusion that "the use of 
Frequency Modulation on ultra-short-waves would immediately and consider
ably extend the area of noise-free, high-quality reception." 

While the complete Report has not 
yet been sighted, its conclusions are 
to hand and, in addition, details have 
been received of a constructive sum
mary of the Report, published by the 
English " Wireless World". This last 
traces the background of the BBC field 
trials and includes an analysis of the 
findings which is most informative. 
In view of its topical interest and con
structive approach to the subject the 
"Wireless World" article is reprinted 
as received:-

The -use of frequency modulation 
at high carrier frequencies has been 
widely adopted in the U.S A. for broad
casting and it has received so much 
publicity that many have formed the 
opinion that the more commonly-used 
amplitude modulation is obsolete. It 
is widely believed that F .M. reduced 
noise of all kinds, including circuit 
and valve noise, car ignition and elec
trical machinery interference, as well 
as atmospherics; it is often claimed, 
too, that it improves the transmitter 
efficiency, increases the service area 
of a station and eliminates fading . 
Much stress has also been laid on an 
alleged improvement in the quality of 
reproduction obtainable. 

In some cases the claims made for 
frequency modulation have been un
questionably exaggerated and in or
der to determine its capabilities the 
B.B.C. decided to carry out actual 
trials in England. The results of these 
trials are published in the "B.B.C. 
Quarterly" and are of considerable 
importance. 

The first tests were carried out at 
45 MC/ s with two 1-kW transmitters, 
one being installed at Alexandra Pal
ace and the other near Oxford. One 
of them was later removed to Moor
side Edge for tests in hilly country. 
The tests were afterwards repeated 
with a frequency of 90 MC/ s. The 
tests comprised propagation trials 
(measurements of field strength ver
sus distance for both horizontal and 
vertical polarization) ; fading meas
urements; a comparison of F .M. and 
A.M.; signal-noise ratio measurements, 
and practical listening tests. With 
conventional amplitude modulation, 

Superiority Proved 
By Exhaustive 
Field Trials in 

United Kingdom 

the frequency of the carrier is Gon
stant and its amplitude is varied in 
accordance with the intelligence to be 
conveyed. Variations of loudness in a 
musical program, for instance, alter 
the magnitude of the changes of car
ried amplitude, but the different 
musical frequencies are conveyed by 
different rates of change of carrier 
amplitude. With a 1,000 c/ s tone as 
modulation, the carrier amplitude 
varies from a maximum to a mini
mum and back again 1,000 times a 
second and with a 2,000-c/s tone it 
varies 2,000 times a second and so on. 
If the loudness of the tone is altered 
the magnitudes of the maxima and 
minima vary until a minimum corre
sponds to the disappearance of the 
carrier at that instant. This repre
sents 100 per cent. modulation. 

Now, with frequency modulation the 
carrier amplitude is constant at all 
times and it is the frequency which is 
varied to convey intelligence. Any 
variation of the loudness of the intel
ligence alters the amount by which 
the frequency changes and different 
modulating frequencies are conveyed 
by different rates of chang·e of carrier 
frequency. 

Thus, with a 1,000-c/ s tone the car
rier frequency varies from a maxi
mum frequency to a minimum and 
back again 1,000 times a second, but 
the amount of variation depends on 
the loudness of the tone. With a 2,000 
-c/ s tone the variations take place 
2,000 times a second. 

The theoretical limit to the amount 
of the variation of frequency occurs 
when the frequency swing is from 
zero to twice the carrier frequency. 
One could call this 100 per cent modu
lation. It is, however, of no practical 
importance for in the first place zero 
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frequency cannot be radiated and in 
the second the frequency spectrum 
would be enormous. 

Practically speaking, there is no 
limit to the magnitude of the fre
quency variation as long as it is small 
compared with the carrier frequency. 
The maximum deviation of frequency 
is usually fixed by considerations of 
band-width and 100 per cent modula
tion is considered as occurring when 
this deviation is reached. 

In the U.S.A., this maximum devia
tion has been standardised at ±75 
kC/ s. In fact, with weak signals there 
is an optimum deviation for the best 
signal/noise ratio but it does not ap
pear to be very critical, and the B.B.C. 
conclusion is that there seems to be 
no object in changing from the value 
of ±75 kC/ s. This deviation was 
adopted in their tests. 

In a frequency-modulation receiver, 
the modulation is usually extracted by 
means of a "discriminator." This is 
essentially a circuit which provides an 
output voltage proportional to fre
quency when fed with an input of 
constant amplitude. The frequency 
deviations of the input are thus con
verted to amplitude variations of out
put. The discriminator and detector 
are bound up together and provide 
the A.F. signal from the F.M. input. 

Now all normal forms of noise in re
ception consist of voltages varying in 
amplitude, and with amplitude modu
lation relatively little can be done to 
eliminate them. When the noise peaks 
are of large amplitude and of short 
duration they can be reduced by 
means of limiters which cut off every
thing above the signal level, and much 
ingenuity has been expended in the 
design of such limiters. Their use 
under proper conditions can give . a 
very considerable reduction of certain 
types of noise, but they do little ~r 
nothing to reduce valve and circuit 
hiss. 

Frequency modulation offers great 
possibilities of noise reduction becauif 
the noise, being in the form of amP -
tude changes, is of different character 
from the modulation. The use of an 
amplitude limiter has no harn:ful e~: 
feet on the F.M. signal and it .su e 
stantially prevents the amplltud 

hanges of noise from reaching the 
~iscriminator and detector circuits. 

aowever, it must not be supposed 
that the complete eli~ination of all 
1oise is possible. Noise can phase
~odulate the signal in some degree 
and will then be pa~sed, ~nd there are 
various other ways m which even with 
a perfect limiter, noise can be com
bined with the signal so that in some 
degree it is passed through to the dis
criminator. 

The B.B.C. tests have shown that in 
the case of receiver noise-that is, 
valve and circuit hiss-frequency 
modulation is about 25 db. better than 
amplitude modulation. A satisfactory 
service can be obtained with a field 
~trength of 50 µV Im. as compared 
with 900 µV/ m . for A.M. For a high
quality, very low noise, service F.M. 
would need about 200 µ.V / m. 

In the case of external noise, F.M. 
nas still a considerable advantage over 
A.M. Atmospherics are in any case 
considerably less on frequencies above 
45 MC/ s than on the relatively-low 
frequencies normally used for broad
casting, however, and this is also true 
of some kinds of interference from 
electrical machinery. When the ad
vantage of F.M. is added, the net im
provement is considerable. 

Car ignition systems prove the most 
important source of external noise at 
high frequencies, and in this connec
tion it is worthy of note that it is ex
tremely rare to find interference 
caused by military vehicles. These 
are all fitted with suppressors and 
one must conclude that their universal 
adoption would considerably increase 
he service area of a station. 
However, the use of F.M. is a con-
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Here are the BBC Findings-
r 1) T / ie use of ult ra-shor t 

waves f or broadcasting would 
relieve the present congestion in 
the medium and long wavebands 
as soon as a sufficient number 
of suitable receivers were in the 
hands of the public. 

( 2) The use of frequency
modulation on ultra-short waves 
would immediately and consider
ably ext end the area of noise
free, high-quality reception. 

( 3) A reasonable number of 
frequency-modulated ultra-short 
wave transmitting stations could 
be arranged to provide a service 
throughout the United K ingdom. 

ance of F.M . receivers cou ld be 
improved and the cost r educed. 

( 5 ) It is though that f r e
quency-modulation would be su
per ior t o pulse m odulat ion for 
pr oviding a high-quality broad
cast ing service in the United 
Kingdom, even taking in to ac
count t he possibility of using a 
mu lti- channel system , because 
pulse m odulation requires a wider 
band width than frequency
modulat ion to. realise a given im
provement in noise suppression 
over amplitude modu lation . 

(6) For an ultra-short wave 
F .M. service in the United King
dom, t he following ch aracteris-

l ( 4) The increased cost of a tics are thought to be optimum: 
1 broadcast receiver incorporating maximum deviation, 75kC/ s. ; 
l an ultr a-short-wave F.M. band pre-emphasis, 50 µsec.; carrier 

ll i s unlikely to be excessive. It channel spacing, 200kC/ s (400 
seems probable that with suit- kC/ s bet ween tran smitters serv-

~e-~~i:::~~~~~;~-~:2----~~~~~~~~°!:~~~~~~:e:~~ J 
F ield Strength 

45 Mc/ s 
Half.wavelength 

dipole 3 0 f<et 
above g r ound 
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TABLE I-RANGE OF IGNIT'j ,ON IN T ERFERENCE 

Horizonta l 
polarizat :o n 

(yards) 

200 

150 

80 

_40 

25 

F.M . 

100,000 

60,000 

l0,000 

E x t i n c t ion Distance 

Vert i ca l 
polar izat ion 

(yards ) 

A. M . 

Horizonta l 
polar iza t i on 

200 

200 
{

A_t 100 yards the ignition was very 
drnturbmg, b u t m erged in to the s et 
n o:s e w hich was very high. 

120 

120 

so 
50 

As above, b u t less distur b in g. 

Percept ible a t 100 yards lrnt m er g 
i ng into t he set n o i Ri?. 

mo ya rd s 

120 

20,000 

10,000 
o \ 'i ,.THEORETICAL FIELD STRENGTH CURVE 

siderable improvement over A.M. al
though it by no means eliminates ig
nition interference completely. I t 
has been found that the polarization 
of the radiated signal has a marked 
effect and that horizon tal polarization 
is distinctly better than ver tical. This 
effect has been foun d also a t 90 MC/ S, 
and is confirmed by American tests. 
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The relative performances of F.M . 
and A.M. at 45 MC/ s in respect of ig
nition interference are indicated in 
Table I. The first column shows the 
field strength of the wan ted signal 
and the other columns show the dis
tances at which a motor car must be 
for substantially complete inaudibility 
of interference under conditions of 
low ambient acoustic noise. It is con
cluded that in urban areas with fre
quencies around 45 MC/ s, a field 
strength of 5 mV/ m would be needed 
for a practically n oise- free service. 
With vertical polarization some 15 
mV/ m would be necessa ry. 

( Cont i n u ed overleaf) 

F i g. 1-Com pari so n of t~pograph ical contour 
a nd fie ld st r ength var iat io ns fro m the B.B.C. 
F .M . transmitter at A l exa ndra Palace, 
L ond on . 
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FM Tests By The BBC- (Continued from page 25) 

So far as propagation is concerned, 
the tests have shown very little dif
ference between horizontal and ver
tical polarization. In some cases of 
reception behind hills each has proved 
better than the other; in one location 
one may be the better while in a dif
ferent place the other is to be pre
ferred. Reflections from aircraft can 
be troublesome and have been noticed 
to be more serious with horizontal 
than with vertical polarization. 

The latitude and the presence of land 
or sea beneath the transmission path 
also have an effect. 

a second-class service, one with 
field strength sufficient to over-r" a 
most of such interference. These icte 
field strengths of 5mV /m and lmV ~re 
respectively, but in rural areas it 1.11 
considered that fields of 200 µ,V / m a 15 

50 µ,V /m are adequate for first- a nct 
second-class services. nct 

In addition, "bursts" may occur at 
ranges of over 100 miles. They last for 
a very short time and are thought to 
be caused by reflections from ionic 
clouds surrounding meteors. They are 
of no use, but may result in interfer
ence from distant stations. 

It is interesting to note that th 
primary service area of transmissi e 
on 90 MC/s is rather greater than ons 
4? MC/s, a.lthough the se~ondary se~~ 
vice area is smaller. This is large! 
because of the lower level of ignitio~ 

To sum up, the reduction of ignition 
interference demands the use of hori
zontal polarization while the mini
mization of aircraft reflections calls 
for vertical; there is little or nothing 
to choose between them on a purely 
propagation basis. The indication is 
that horizontal polarization would be 
preferred at the present time, but 
that if all vehicles were fitted with 
ignition suppressors vertical would be 
more suitable. 

Ground contours are the chief fac
tors affecting propagation and the 
nature of the soil is not of great im
portance. It is necessary to site the 
transmitter on high ground, for hills 
cast shadows of low field strength and, 
in general, reception in valleys is less 
good than on high ground. The height 
of the receiving aerial is important 
and the field strength is approximate
ly proportional to its height. In the 
B.B.C. tests a receiving aerial height of 
30 ft. was used. 

Frequency has an effect on all this 
and at 90 MC/s the shadows cast by 
hills are more marked. The kind of 
variation that occurs is well brought 
out by Fig. 1, which shows the ground 
contour between Alexandra Palace and 
Woburn together with the field 
strengths actually observed. The 
smooth curve represents the ideal 
theoretical field strength. 

It will .be observed that the mea
sured curve follows the ideal in its 
general trend but has marked varia
tions. The effect of hills is well 
brought out; thus, at Dunstable · a 
field strength of some 750 µ,V /m is ob
served on high ground, but on the low 
ground just to the north it drops to 
around 50 µ,V /m. 

Fading does not usually occur at 
distances of less than 50 miles from 
the transmitter, but can be appreci
able at longer ranges. The mechanism 
is different from that at lower fre
quencies and in general, selective fad
ing does not occur- there being only 
a more or less general variation of 
signal strength. It is brought about 
chiefly by changes in those .conditions 
in the lower atmosphere which affect 
propagation. They are mainly tem
perature and humidity and they affect 
the amount of refraction which occurs. 

TABLE 11-SERVICE AREAS FOR 45 Mc/ s 

(Horizontal polarization) 

Radius of service area (m iles)-
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TABLE Ill-SERVICE AREAS FOR 90 Mc/ s (PROVISIONAL) 

(Horizontal polarization) 
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Although selective fading as such 
does not occur, an analogous effect is 
observed when the signal can reach 
the receiver by two or more paths, 
such as by reflections from. mountains 
or high buildings. It results in dis
tortion, but is important only when 
the strengths of the signal from the 
different paths are of the same order 
and when the path difference exceeds 
one mile. Distortion of this type was 
noted on only one or two occasions 
during the trials and was eliminated 
by moving the aerial a few feet. 

It is difficult accurately to estimate 
the service area at high frequencies, 
but Tables II and III show what is ex
pected. In these a first-class urban 
service is taken as needing a field 
strength sufficient to over-ride prac
tically all ignition interference, and 

Radius of service area (m i les) 
Receiving dipole aerial 

30'ft. above ground 

40 
26 
13 

9 
5 

56 
38 
23 
17 
8.0 

67 
49 
30 
23 
12 

76 
57 
38 
30 
11 

interference at the higher frequency 
An advantage often claimed for F.M 
is the "capture effect," as a result of 
which an unwanted signal is sup
pressed by a stronger wanted one. It 
is often said that the latter must be 
only 6 db. greater for the effect to b 
evident. The B.B.C. tests shoW t~at 
it must be 10 db. stronger to avoid in
telligible interference; 20 db. for a 
just-tolerable level of interference 
and 30 db. for its complete elimination 

With amplitude modulation an• 
common-wave working, 46 . db. er
needed for substantially no int~r:in 
ence when transmitters are radia he 
different programs, but 15 db. ; r a 
the programs are the same. 0 rt
second-class service this can be\\'a 
duced to 10 db. With common· 

(Continued on page 
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FM TESTS BY BBC 
(Continued from page 26) 

operation and. separate programs, 
therefore, F.M. IS about 16-20 db. bet
ter than A.M. for a first-class service 
but with a common program the con~ 
dition reverses and A.M. is about 15 
db. better than F.M. 

so far nothing has been said about 
quality of reproduction, and many of 
the effects of propagation would apply 
equally to amplitude modulated trans
missions at .the same frequencies. It 
is probably m respect of quality that 
the most absurd claims have been 
made for F.M._ and it has often been 
bOosted as an mherently high-fidelity 
ystem. This is largely because a com-

parison is made between a wide-band 
F.M. system on high frequencies and 
a narrow-band A.M. system on the 
medium waveband. 

In the ~atter case, the number of 
channels IS so great that the avoid
ance of interference precludes the re
tention of modulation frequencies over 
about 4,500 c/ s, except in the immedi
ate neighbourhood of a transmitter 
where the field strength is sufficient 
to sw~mp i_nt~rf~rence. At high fre
quencies this limitation of band-width 
is not necessar;v and it is as practic
able to transmit and receive as wide 
a band of modulation frequencies with 
A.M. as with F.M. 

Taking a fair basis of comparison 
therefore, there is nothing to choos~ 
between the two systems on the score 
of the aud~o-frequency response. How
ever, ~ons1derations of receiver noise 
will dictate a decrease of band-width 
when the. field strength becomes low . 
As F.M. gives a lower noise level than 
AM. this means that the full band
width can be retained for greater dis
~nces from. the transmitter and hence 

can provide a greater service area 
in which a given standard of quality 
can be maintained. In this practical 
sense, therefore, F .M. can truly be 
~~. to lead to higher quality than 

F ~?litude d~stortion can occur with 
w~ ~Just.as with A.M. but in different 
de( ·t With the latter it occurs in the 
h ec or and through non-linearity of 
• e pre-detector valves. With FM 
' occurs th · · resona rough an asymmetrical 

manct nee curve and its avoidance de
ance 8 not only a symmetrical reson
receiv curve but precise tuning of the 
may er. The attainment of this last 
·ne~ause some difficulties with un

hat operators, and it is suggested 
ill~~artz-.crystal control of the local 

or might be a solutfon. 
It is Oft · at th ei: said, too, that the fact 
Odulat~re is no upper limit to the 
With 1n depth. in the same sense 

range t .Mb· permits a greater volume 
o e handled. This is very 

(Cont i nued on page 29) , 
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£ette1t to. tfie Edito.1t: 

~~stations In The Dark'!-deelares Researcher 

Sir,-

Listener research over a long 
period of years has made it very evi
dent that some stations have rela
tively large audiences and others have 
not. The "have-nots" being in the 
majority, it is not surprising that a 
great number of the delegates at the 
recent Convention in Hobart should 
be disturbed ·by the increased reli
ance which advertisers and agencies 
are placing on listener surveys. The 
surprising thing is that the Broad
casting Federation as a body should 
formally recommend that stations 
should remain in the dark as far as 
the results of current research are 
concerned. 

The proposed ban on surveys will, 
if anything, stimulate curiosity among 
the advertisers as to what this infor
mation is, which should be kept hid
den from them. Listener research is 
too well established for this latest 
action to have anything but the re
verse effect to that intended by the 
stations concerned. 

The objecting stations have not ad
vanced with the times. It is a ques
tion no longer of surveys or no sur
veys, but rather (a) individual sur
veys or co-operative surveys ; (b) good 
surveys or bad surveys. 

INDIVIDUAL OR CO-OPERATIVE 
SURVEYS: 

Individual surveys were encouraged 
by the stations long before the pres
ent co-operative plans were develop
ed. Supposing the present shared
cost surveys did collapse through lack 
of support, we would merely revert to 
the old, costly system whereby each 
station made haphazard investiga
tions of its own. Time-buyers were 
expected to muddle through a mass 
of conflicting claims. Scientific sur
veys were in danger of being sub
merged by the "incomplete" ones. If 
ever there was unethical selling, it 
was then. 

Many of the weaker stations have 
never given the survey organisations 
much support in any case, so that 
their formal Oath of Abhorrence will 
not make much material difference. 
As for the stronger and more pro
gressive stations which are really 
making a bid for popularity, it is 
most unlikely that they would be 
willing to pay hundreds or thousands 
of pounds for exclusive rights to ex
actly the same type of survey which 
they can get for a fraction of the 
sum on a shared-cost basis. It is quite 
certain, too, that advertisers, having 
found out that it is possible to meas
ure the number of listeners at any 
time to any station, will not allow 
themselves to be denied this informa
tion, when it is possible to get it 
cheaply by co-operative organisation, 
even if they have to pay a little more 
than at present. The same applies to 
the Australian Broadcasting Commis
sion, which over recent years has 
taken an entirely new interest in 
listener research. 
GOOD OR BAD SURVEYS: 

The report on the Convention dis
cussion states that the general opin
ion was "that the methods of collect
ing the data and the methods of pre
senting the data to purchasers of the 
surveys were far from satisfactory". 
This type of statement is difficult to 
substantiate unless the stations con
cerned are prepared to put forward 
detailed criticisms and acceptable al
ternatives. If the subject is approach
ed in the scientific spirit with the 
idea of getting down to the truth of 
what listeners prefer, the research 
experts would certainly be willing to 
examine any practicable proposals. 

Good surveys are dependent prim
arily on personnel. To produce 
sounder listener research, the Federa
tion would need to find people with 
better qualifications than those now 
engaged in it. 

The following qualifications are es
sential: 

Actually the tendency to make capi
tal out of competitive stations' weak
nesses has been toned down very 
greatly by the fact that co-operative 
surveys are issued on a confidential 
basis. Assuming that as a group they 
are not expected to carry an unduly · 
high proportion of the cost, the com
mercial stations are in a much better 
position now, sharing the expense 
with advertisers and with one an
other, than they could possibly be if 
they had to depend again on indivi
dual surveys. 

(a) Academic training in scientific 
methods, particularly in the 
fields of statistics and psycho
logy. 

Cb) Extensive practical experience 
in conducting surveys of public 
opinion. 

(c) Good personal reputation. 
Speaking for my own organisation, 

and with a fair knowledge of the apti
tudes and training necessary f o r 
work of this type, I should say that, 
judging by these standards, the peo
ple now responsible for the present 
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Mc Nair comments on AFCBS 
Convention Declaration against 
Program Surveys 

listener research a r e thoroughly 
qualified and dependable. 
COLLECTION OF DATA: 

What aUernative methods can the 
stations suggest for collecting data? 
Present methods are based mainly on 
interviews regarding the previous 
day's listening, carried out over care
fully prepared cross-sections of 
homes. Surely it is not suggested 
that we should revert to telephone 
enquiries. Telephone subscribers are 
much too selective a group to be re
garded as typical of the whole popu
lation. As for co-incidental house-to
house checks, the cost would be far 
too great in relation to any advan
tage which this system might have 
over the recall system. An enormous 
staff of competent investigations 
would be necessary to yield an ade
quate cover of every quarter-hour. 
and even if that obstacle could b0 

overcome, it would not be practicable 
to call on people in the early morning 
and the late evening. On the other 
hand, the recall system allows for 
such efficient audit that errors may 
be regarded as insignificant. 

The only other alternative method 
of collecting data would be to ask less 
precise questions. The old types .of 
enquiry, "What are your favourite 
programs?" and "Which is your fav
ourite station?" have nothing what
ever to recommend them in compa1i
son with careful checks of listening 
time and stations heard during a set 
period such as the previous day. 
METHODS OF PRESENTING DATA: 

Again what are the alternatives to 
the m~thods of presentation no\\ 
used? Some stations suggest tha! 
they would be satisfied to be told. t", 
number of listeners quarter-hour b. 
quarter-hour to their own progr~ms. 
with the figures for other stat~ond 

d·scru1se either grouped together or i " 
under code letters. . . ieVi 

This is an entirely unrealistic v 
of the situation. No station mana~~ 
noting a drift in his audience to so ti 
other station would be satis~ed ~~a 
he found out just what station v;as 
was, and what_ typ~ of. pro~ram cer· 
causing the switch m listening. bt 
tainly the sponsors would ne~er ov;ll 
satisfied with ratings for their 
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1 selY tied to the signal/noise ratio, 
c 0wever, and is true only if the com-
110rison be made for similar ratios at 
pae minimum modulation depth. If 
t~vantage is taken of the improved 
~·gnal/noise ratio of F .M. to increase 
·he service area, then the volume 
t nge is not increased. As used in 
~~e U.S.A., it is customary to employ 
re-emphasis in the transmitter and 
~e-emphasis in the receiver. This 
means that the A.F. response is made 
to rise with frequency at the trans
mitter and to fall with frequency by 
n equal amount at the receiver. In 

~nis way ~ furthe~ i~pro~em~nt in the 
·ignal/noise ratio is ootamable; a 
~neoretical improvement of as much 
as 15 db. ha~ be~n claimed with a l?re
emphasis circuit of 100 /LSec. time. 
constant. 

In the B.B.C. trials a 12-db. reduc
tion of receiver noise and a 6.5-db. re
duction of ignition interference was 
found. However, it became necessary 
to reduce the modulation depth, in 
some cases as much as 12 db., and 
more generally by 6.5 db. This re
duced the gain through pre-emphasis 
to 5.5 db. in the case of set noise and 
to zero for ignition interference. 

With a time-constant of 50 /LSec., re
ceiver hiss and ignition noise were re
duced by 7.5 db. and 4.5 db. respective
ly and called for a reduct ion of modu-

lation depth of 3 db. only. This made 
the true gains 4.5 db. and 1.5 db. This 
value of time-constant is preferred to 
the American standard of 75 /LSec. and 
was used in the tests described earlier. 

In addition to the measurements, 
comparative listening tests were car
ried out. Simultaneous transmissions 
of the Home program were carried out 
from Alexandra Palace from 7 p.m. 
to 10.30 p.m. each evening from June 
11 to October 10, 1945, the F.M. trans- . 
missions being on 46.3 MC/ s and the 
A.M. on 41.5 MC/ s. The F .M. power 
was 800 watts and the A.M. l.5-2kW. 
and with a more efficient aerial. Ver
tical aerials were used. 

Reports were received of reception 
· up to 120 miles and all listeners able 

to compare the two transmissions were 
unanimously in favour of F.M. Some 
of them commented on the silent 
background of F.M. Car ignition in
terference was the most serious source 
of irritation and some listeners were 
disappointed with F.M. in this respect. 
Later transmissions were made on 
90.3 MC/ s with a power of 500 watts 
and the service was found satisfac
tory, in some cases being better than 
at· the lower frequency. 

An examination of pulse modulation 
was also made, but the conclusion was 
reached that F.M. is more suitable for 
broadcasting. 

Gillette Industries Ltd. will take the 
air nationally in Australia commenc
ing January 8 with a listener-built 
program titled "The Close Shave 
Club''. About 40 stations will be used 
on a fairly standardised time-chan
nel, 8.30 p.m . Wednesdays. 

"The Clbse Shave Club" js being 
written and produced for George Pat
terson Pty. Ltd. by Gordon Bell, and 
will dramatise "close sh aves" experi
enced in real life. Listeners will be 
invited to submit their own stories, 
the most suitable of which will be 
dramatised. £2/ 2/ - will be paid for 
each story dramatised and Lottery 
tickets will be sent to four other en
trants each week. Kevin Brennan, 
Ward Leopold, Leonard Thiel, Queenie 
Ashton and Gwen Friend will consti
tute the basic cast of t l;le series. 

Stations in the .bookings include 
2UE, 2BH, 2BS, 2CK, 2DU, 2GZ, 2HD, 
2KA, 2KM, 2LM, 2NZ, 2TM, 2WG and 
2WL; 3KZ, 3CS, 3HA, 3MA, 3SH, 3SR, 
3TR, 3UL, 3YB, 4BC-SB, 4AY, 4GR, 
4MB, 4RO; 5KA-AU; 6PM-AM-KG
GE, 6TZ, and 7AD, 7DY, 7QT, 7EX, 
and 7HT. 
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EMPHASIS ON OB's AT 2BD 

As they conduct 13 regular OB's each 
week, with at least an additional 
extra half-dozen casuals every month, 
and as constant mixing-in with the 
listening public has made their an
nouncer's names a household word and 
given life to what otherwise might 
have been just "a man on the radio," 
Newcastle station 2HD rightly con'
siders these broadcasts as being of 
utmost importance and attributes a 
considerable degree of the station's 
success to the audience contact made 
by medium of the "wandering micro
phone." 

In these OB's, dances, concerts, 
children's parties, hospitals, boxing, 
wrestling and all sporting broadcasts 
are included, even to a regular weekly 
broadcast from a mental home, so 
that maintenance of a high-technical 
standard is essential. 

Consequently, it is appropriate that 
to conform with the improved trans
mission made possible by installation 
of new >Studio equipment and a new 
A.W.A. 2,000-watt transmitter, 2HD 
has also acquired a new A.W.A.-built, 
O.B. amplifier system capable of 
handling five input channels. 

Hitherto, 2HD have operated with 3 
OB outfits, 2 of which were built by 
the station engineers for AC mains 
and a battery-operated job of early . 
A.W.A. vintage. However, some very 
big shows are scheduled for the next 
few weeks, including a "carols by 
candle-light" broadcast from a public 
park which will call all of the five 
microphone positions, so that the 
addition of the new apparatus is par
ticularly timely. 

In the new equipment, which is 
illustrated above, no special at
tempt has be'en made to reduce weight 
or bulk, but instead. emnhasis has 
been placed on the provision of maxi
mum facilities, with high-quality 
transmission characteristics and re
liable performance. 

Each of the two units weighs about 
40 lbs. and is provided with a webbing 
carrying case. The amplifier has pro
v1sion for five microphone input chan
nels, and has an output of 21Vu with 
substantially fiat response from 30 
- 10,000 c.p.s. The power unit incor
porates a built- in vibrator-interrupter 
system and may be operated from 
either 6 volts D.C. or 240-volt A.C. 

Back Home from the U.S.A. 

Lawrence Cowan, winner of the 1945 P . & A. Parade, arrives back in Melbourne from 
America . From left to right: Mrs. Griffith and Miss Nancy Griffith (Cowan's fiancee) , 
Mr. Lauri Newton, Director of Maples (sponsors of the P. & A. Parade) , Lawrence 
Cowan and Eddie Balmer, of 3KZ. 
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MACQUARIE NET 
CONFERENCE 

Macquarie Broadcasting_ Network 
conducted its half-yearly Conventi 
at the Hotel Australia, Melbourne ~n 
November 14-15 under the chairman~ 
ship of Mr. H. G. Horner, gener 1 
manager of Macquarie Broadcasti~ 
Services. 0th.er delegates included~ 
Messrs. C: Og1l:'Y (2CA), F. Daniell 
(Macquarie Director), V. Mitchell 
( 4BHJ, c. Carson ( 4BHJ, A. Whitham 
(CWN), E. Randall White (3AW) V 
Sydes (7LA), K. Goyne (7HO), E. Mc~ 
Rae (7HO), J. Larkin (5DN) , R. Mar
tin (4BUl, K. Robinson (2HR), R 
Yeldon (2WL), R. E. Lane, L. R 
Heath and D. R. Armstrong (Mac~ 
quarie Head Office), and L. G. Mather 
(Macquarie Melbourne representa-
tive). · 

After the conference it was stated 
that owing to the recent coal strike 
in Western Australia and restrictions 
on broadcasting, representatives from 
6PR were unable to attend. Plans 
were discussed for the further de
velopment of the network anrt the im
plementation of a vigorous sales pol
icy. 

Mr. Horner announced the plans 
for the production of new features in 
the coming year and the develop
ment of the new Macquarie Light 
Entertainment Unit, under the con
trol of Mr. Eric Bush. He also an
nounced that new productions com
ing forward would have emphasi 
placed upon music, and in this direc
tion Mr. Albert Fisher, who has been 
doing outstanding work in the pro
duction of Musical Comedy Theatre. 
has been appointed Network Musical 
Director. 

Broadcasting Bookings 
Jean Dider Perfumes, 100-word a nnounc• -

men ts from 3A W n ight session s (Paton Ad
vertising). 

Ovaltine, h a lf hour children 's session. "' 
tended to 7BU , 7AD , 7QT a n d 7D Y (Pat" 
Advertising) . 

Mutual Store, renewed con t r act for I. 
m onths for 5-min ute a n nouncemen ts brea•· 
fast -sessions and 100-word a nnouncement 
women's session s, 3DB (Paton Advertising> 

Seville's renewed contract w ith 3X1 f• 
1947 Radio R evels (P a ton A dvertising). 

Ingleton & Lewis, estate agen ts, "W~~IJ 
Famous T enor s " comme.nce d Dec. l, J. 
for 52 w eeks on 3K Z. ' 

Raleigh Canned Soups, spot annom~~·; 
men ts 3A W wom en's sess ion, 10 " e L' 
comm~nced De<!. 9. ('W. John Haysom 
P t y . Ltd.) 

Elberto Milk Pack, spot announcem:J"~ 
da ytime, 3A W, commenced Dec. 2 CIV- 0 

Haysom Co. P ty. L t d .). 
Norman Carter, frock s and accessu;~ 

Goulburn, h ave j ust s igned a m i:xed 31: 
tract of 156x5 min . evening sess10~. y a • 
m in. -day s es sion ; 624x25 words . a an· 
nounce.m en ts; 312x 25 words evening 
nouncem en ts for 52 weeks on 2GN. 

GouJbnr c. Cradock, · Ex ehange Hotel. 
Hill Billy , 156x30 m in ., 2GN. 

A. Levantis, R itz Fruit Sh op, GoulhU' 
52xl5 min. s essions, Hill B illy. 

Public lnt'eresf in Maples' P. & A. Parade McNAIR REPLIES 
ouring the last semi-final of the · 

p. & A. Parade on Sunday, Dec. 1, it 
was announced that. tickets for the 
grand final night on Sunday, Dec. 8, 
would be obtainable at the Melbourne 
L<Jrd Mayor's office at 9 a .m. the fol
lowing morning, Dec. 2, upon making 
a small donation to the Lord Mayor's 
charity Fund-the result is evident 
frolll the photograph. The grand final 
of the P. & A. Parade was broadcast 
over 17 stations in Vic., N.S.W. and Tas
mania (3KZ, 3GL, 3BO, 3BA, 3YB, 
3UL, 3SR, 3TR, 3HA, 3MA, 2A Y, 3WG, 

2LF, 7BU, 7HO, 7QT, 7LA) on Sunday, 
Dec. 8, from 9 p.m.-10.25 p,m .. and 
the results of this year's Parade will 
be announced at a special prize win
ning night on Sunday, Dec. 15, from 
9-10 p.m. At this .function, prize
winners of the Listeners' Competition 
held in conjunction with the grand 
final, will also be announced. Listen
ers were invited (at the grand final ) 
to place the names of the 16 grand 
finalists in the same order as the 
judges. The judges for the 1946 P. 
& A. Parade grand final were : E. J . 
Gravestock, E. Pettifer, and Herbert 

TO SURVEY CRITICS 
(Continued from page 28) 

programs only. They insist on know
ing how their competitors are faring 
and they want to have advance rat
ings for any spot on the air which 
might be offered to them by station 
salesmen. 

Unless the commercial stations can 
suggest some more useful or more 
exact method of presentation , vague 
criticisms are somewhat futile. 

RESPONSIBILITY TO THE PUBLIC: 

The most serious question involved 
in the Hobart resolution concerns the 
commercial stations' responsibility to 
the public to provide programs which 
are reasonably in accord with public 
taste. The Parliamentary Committee 
on Broadcasting has tried to influence 
the Australian Broadcasting Commis
sion to adapt its programs in the di
rections suggested by listener re
search. There is a st rong political 
movement to nationalise commercial 
radio, and it would be suicidal for the 
commercial stations to fail to take 
notice of what the list en er wants. 

Portion of the half-mile queue which lined up in Coll ins St., Melbourne on Dec . 2 to 
obtain tickets for the Grand F inal of Maples' P. and A. Pa~ade. 

Since their licences to operate de
pend on the maintenance of facilities 

The Directors, Management 

and Staff of the 

STATIONS 

Wish all Clients and friends 

everywhere -

A Happy Christmas 

and a Bright !{eto Year full 

of peace and prosperity. 

7QT _ 
Queenstown -

7BU 
Burnie 

7AD 
Devon.port 

7DY 
Derby · 

Browne, the J.C.W. star. 
Maples, the sponsors of the P . & A. 

Parades, have arranged for the discs 
of the grand final and prize-giving 
nights of the Parades to go to the 
Army Amenities station at Rabaul, as 
well as Japan. George Patterson Pty. 
Ltd. service this account. 

364* days ol 

-for serving the public, they cannot 
seriously be prepared to abdicate their 
responsibilities. Whether they like it 
or not, circumstances simply compel 
them to keep in touch with listener 
research . 

- (Sgd.) W. A.· McNAIR, M. Com., 
Dip. Soc. Sc., Director Th e McNair 
Survey. 

the year • • 
The Argus Victorian Country Net-'works' 
for national and local advertisers reaching 
what are today the three richest areas in 
Victoria. / 

but on Cbrisla1as . Day 
the Management and Personnel of t he Argus Vic
torian ·Country Network 3SR"YB-U L t akes time off 
to wish you a Happy Xmas and a Pr osperous New 
Year. 

• • 

* Leap Yea r prov.ides that 
delectab le ex t ra - like 
our 10% Chain Dis
co.unt._ 

Hea d Office: 365 Eliza
.beth Street, Melbourn e. 
1Pho ne, F041 1. 

Sydney Re p.: V . M. Din 
nen y , Hera ld Buildings, 
66 P itt St., Sy dney. ' Ph. : 
BW8493. 

London Office: 23-28 F leet Street, London , E.C.4. 
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Vacuum's Opera for the People May Prove 
Significant Development 

(By Another Critic ) 

After reading all that has already 
been written by radio program critics 
about Vacuum Oil Co's new big feature 
"Opera for the People" there would 
seem to be little new to add to the ap
plause. But that which is new is per
haps more important than all that 
has been said before. No emphasis 
at all has been given to the hitherto
unopened field · for the development 
by Australian broadcasting of Austra
lian operatic singing-and playing
talent. 

The significance of this opportunity 
for young Australians in the operatic 
field is very important. Glenda Ray
mond (young nightingale) Maxwell 
Cohen, John Lanigan, William Laird, 
Noella Cornish, Elsa Morrison ... they 
have all been helped to place their 
feet on the rungs of the operatic 
ladder. Nobody can foretell just how 
far up they will climb, but they are 
at least on the way. That way has 
been made possible by Vacuum's spon
sorship (or it could have been any 
other sponsor) of a genuine effort to 
break new and better broadcasting 
ground. H's as simple as that. 

Auditions (pre-starting date) in 
Sydney, Melbourne and other capital 
cities were not as impressive as the 
whole series warrant. The first opera 
made, "La Boheme" was used for this 
purpose and while the assurance that 
"the next one and the one after is 
even better" has whiskers on it, in 
the case of "Opera- for the People" it 
is certainly true. The first opera 
selected to make, cost a lot of money. 
That is only natural in such a big 
undertaking. It is also only natural 
that it was too costly to scrap and 
remake in the light of subsequent 
big imprqvements in production tech
nique. It is to be hoped however that 
for the re-run of the series some time 
next year, or the year after, "La Bo
heme" will be re-made up to the very 
high standard of say "Faust" or any of 
the several produced later. That there 
will be repeat performances is accepted 
automatically. Opera demands it, and 
"Opera for the People" can stand it. 

Hector Crawford; director, and his 
sister Dorothy Crawford, producer, 
have my congratulations. Vacuum Oil 
Co., and particularly Vacuum advertis
ing manager, Bruce Bellamy should 
have the congratulations of the broad
casting industry in (a) footing the 

bill and (bl their foresight in being 
content with nothing less to carry the 
Vacuum advertising banner over the 
air. Particularly do I like Mr. Bellamy's 
assurance of his understanding that 
even a good program takes a little 
time to really get a big following -
the kind of following he expects 
"Opera for the People" to build. 

Finally a note from the "bush" 
which I have been given per
mission to use. It is an extract of a 
letter from the manager of a Queens
Jand country broadcasting station to 
Paton Advertising Servlce in Mel
bourne (the agency handling the 
Vacuum account) following the first 
broadcast in the series over his sta
tion. He wrote:- "I am led to believe 
that one of our local priests, whilst 
delivering a sermon last Sunday morn
ing, demanded that his people listen 
to "Opera for the People". I believe 

· ;:tlso that he instructed the Sisters to 
tell the school children that they must 
listen to it ... " 

Glenda Raymond a nd J ohn Lanigan as M im i 
and Rudolph in La Boheme, the first opera 
presented by Vacuum Oil Company in "Opera 

for the People. " 

Mar tin '.Voodhouse' s m any friends will 
regret to learn that owing to ill-health he 
has been compelled to relinquish announcing 
(he was with 2UE) and r est up for six 
n1lonths. His illness, ~how~v;er, does not 
prevent hin1 fro1n \Vriting copy or con
tinuities and he is hoping to be able t o k eep 
his m ind and hand in practice while lying 
in bed if . he cai:i get a few commissions 
for that type of work. · 
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"CAROLS BY CANDLELIGHT" 
FOR TWO STATES 

The Christmas Eve program, "Carol 
by candlelight," introduced by 3Kz ~ 
Melbourn~ audiences some years ago, 
has attamed such popularity that 
stations in other cities are plannin 
similar features for the people ~ 
celebrate the Christmas of 1946. 

In Melbourne, 3KZ will broadcast 
the program from the Alexandra 
Gardens and this will be broadcast 
overseas ("B.B." 28/11/46) . A special 
feature will be "The Cavalcade Of 
Red Cross," depicting the story of 
humanitarianism from Biblical times 
to present day. The proceeds of 
"Carols by Candlelight" from the 
Alexandra Gardens will go towards 
the building of the new Austin Hos
pital. 

Also . from Melbourne, 3XY will 
broadcast a · "Carols" program from 
Canterbury Gardens. This will be 
extended to 12.15 a.m. this year and 
artists who will appear include Henri 
Portnoj, John Lanigan, Rita Miller, 
Lawrence Cowan, Maureen Boyce and 
Anthony Strange. 

In Sydney, 2UW in conjunction with 
the Sydney "Daily Telegraph" have 
organised a "Carols by Candlelight" 
program for Hyde Park from 8 p.rr .. 
to midnight. The program will follow 
closely along the lines of the Mel
bourne feature and the proceeds, 
derived from the sale of programs 
and candles, will go to the Rachel 
Forster Hospital for women and 
children which will devote the funds 
to the Lucy Gullett Convalescent 
Home for women and children. Artists 
to appear at the Sydney program 
include Strella Wilson, Heather Kin
naird, Raymond Beattie and Reg. 
Willoughby. 

At Newcastle, 2HD will broadcast 
the "Carols by Candlelight" feature 
from King Edward Park. Highligh!.5 
of the Newcastle program include 
Christmas messages from the Lord 
Mayor of Newcastle-on-Tyne (Eng
land) , the Lord Mayor of Melbourne. 
Councillor Connelly, and from Norman 
Banks originator of "Carols bY 
Candl~light" at 3KZ. The proceed 
will be donated to the War Memorial 
Convalescent Home for Ex-Service
men at Lake Macquarie (N.S.W.l. T~ 
Newcastle program will be prodUC k 
under the direction of Robert Baec 
who assisted in the Melbourne pro-
duction for three years. 

A . fl. FINN 

65 York Street, :.>ydney 

Phone: BW 6251, BX 1047 

To all with whom we have been 
associated during the year 1946, 
we extend our seasonal greetings 
and sincere hopes of continued 
happy relationships during 1947. 

STAN ALLAN BEX BELL 

ST AN FORD ALLAN Pty. Ltd. 
Newspaper House, 

247 Coll ins Street, Melbourne 

~rrrttugs 
fr nm 

ERIC WOOD 

3UZ-Sydney Office 

Phone : BX 2098 

~tuttntt llrprr!irtttutturs 

H. M. SAMPFORD 

Chandlers Broadcasting Services 

Carrington Street, Sydney 

Phone: B 6402 

4BH, 4GY, 2MW 

F. I. L . (RICK) BARNES 

42 Pitt Street, Sydney 

Representing .3xy 

Phone: B 6315 

D. N . Scott 

LESLIE W. STELLING 
405 Collins Street, Melbourne 

Phone: MU 1027 

Representing Inter st ate Radio 
Stations and the M cN air Survey, 
extends Xmas Greetings and all 
good wishes for the New Year. 

I 

I 

LES. DECENT 
424 George Street, S yd ney 

Re presenting 2HD-KY, 3CS 

Phone : M 6291 

STAN CLARKE 

56 Young Street, Sydney 

Representing: 

T he Victorian Broadcast ing 
Network 

Phone: BW 7283 
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LISTENER RESPONSE TO RADIO ADVERTISING 

A further report of listener response 
to radio advertising is given by Ash
leys, Sydney department store, who 
announced in their session "Ashley's 
Australia's Choice" broadcast from 
2UE, on Wednesday, November 27, that 
they would offer two pair of Prestige 
sheer silk stockings to each customer 
the next day. The response can be 
gathered by the photo below, showing 
a section of the "stocking seekers." 
This is the second occasion that Ash
leys have a<nnounced stockings for 
sale in their Wednesday night feature, 
and on each occasion, shoppers have 
caused near riots in trying to obtain 
stockings. 

Women who were tuned to 2GB at 
9 p.m. one recent Tuesday evening, 
heard an annuoncement that 1,000 
pairs of pure silk stockings were to 
be sold at McDowell's (Sydney) the 
following day. 

Excitement and bustle took place 
when McDowell's opened their doors 
and "stocking-starved'; women, many 
of whom had been waiting since 8 
a .m. pushed their way towards the 
stocking counter. Peter Barry, the 
Macquarie Roundsman, was on the 
spot, and gave a complete coverage 
of the proceedings in a full half-hour 
broadcast on 2GB. Women who had 
purchased their stockings, women who 
were endeavouring to do so, and 
women who felt it beyond them to 
push their way into the jostling crowd, 
were all interviewed by Mr. Barry. 

The stockings, were all sold within 
three-quarters of an hour, and only 
one 100-word announcement was 
made. 

The account is 1>erviced by Trans 
Radio Advertising. 

Another report of quick response 
to radio advertising comes from Rock
dale (Sydney) where Rockdale Em
porium using spot announcements on 
2GB and 2KY, advised listeners that 
a supply of Velva-Sheen swimsuits 
would be released on Friday, November 
22. By 9 a.m. on that day, 200 people 
were queued up at the store seeking 
entry and all day the staff were kept 
busy attending to customers from. as 
far as Nowra, and answering ·long
distance telephone calls. 

Rockdale Emporium account is ser
viced by Dyer-Malone Advertising. 

PROGRESSIVE STATION 
PUBLICISES 

ITS OWN PROGRAMS 
Sellers of radio t ime see 

t h e need for advertising 
t heir own stations, and 3A W 
in Melbourne (and 2GB in 
S ydne.y) h ave made an im
pressive burst of press 
publicity for t h eir "Gr eater 
Radio Season" and new 8 
o' clock line- u p . DepictecJ 
here are the full page adver
tisements for 3AW which 
have appeared in the Mel 
bourne press. 3A \ V allocat ed 
about £1,000 to introduce t h e 
new set-up, w h i c h has 
brought mu ch fa vorable 
comment from the M el
bourne press-radio critics. 

Soma of the shoppers who heard the announcement from 2U E of Ash leys' offer of two 

pairs of si lk stockings to each customer. 
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BROADCAST OF 
PARLIAMENTARY QUESTIONS 

The fol1owing recommendatioti 
made by the Joint Committee on th ' 
Broadcasting of Parliamentary Pro~ 
ceedings recently, is to be impie. 
mentect :-

"Within the limits of the time 
available the following parliamentary 
proceedings shall be rebroadcast by 
the A.B.C. between 7 20 and 7.55 p.m. 
on each sitting day:-

Senate proceedings-questions with
out notice and on notice and answers 
thereto; 

House of Representatives proceed
ings-questions without notice and 
answers thereto." 

SIXTH ANNIVERSARY OF AAH 
Austra lia 's Amateur Hour, Lever Bros.' 

strong Thursday night feature that ha' 
hea ded up most listener polls over recent 
years, celebrated its sixth anniversary from 
the Brisbane City Hall on Thursday, NoHn» 
ber 28, during the• AAH Brisbane session of 
four broad casts. 

Following the br oadcast Lever Bros.' 
Que•ensland manager, Mr. Eric. Edgar and 
his colleagu es arranged a party at Lennon'< 
Hotel to ent ertain the staff of 4BK (local 
or igin ating sta tion for t he broadca st rela)'), 
member of the AAH, representa tives of com· 
m ercia l circles and the press. 

Those present included the Lieutenant 
Governor, Mr. F . Cooper, accompanied bl 
Mrs. Cooper and daughter, Mr. Alec Robert
son (manager 4BK) and Mrs. Robertson and v· k daughter , Mr. a n d Mrs. R•e.g~ Goss. :Mr. 1' 1 
Fair a nd Jean Bates, and Mr. Claude :Holl•~;: 
of AAH, Mr. and Mrs. Edgar, :Messrs 
Phillips, advertising manager Lever Bro>· 
Gordon Smith (L.evers) , Marshall palm•~ 
AAH booking agent in Queensla nd, Jl{r. 3~ 
l\~rs .. Duncan McWhirter, Mr. and :Mrs. fl~ 
F1eldmg, Hugh Gast·eun, Brisbane rep. F 
for Britain Campaign. 

1NTERS TATE NEWS----~~-------

fictoria 
pouo· Ga111ley, 3A W 's s tation pia nis t , 

ri;d Miss A ilsa Greene, one of M el
,arrne's talented vocalist s, on December 3. 
.~~gra tulations, D oug·, and a ll g ood w ishes 

,·ou bot h. 
\ines Wright has recentl". join~d t.he 
· ouncing stafi' of 3A W. Smee his d1s

""r.,.e from t h e Army, Miles has b een a 
r.a iliar figu r e on the stage from Cair n s to 

' ·10\ 11 Prior to joining the Services , he w a s 
:~r ~ritic for the, N ew Zeala nd " Do1ninion" 
11~ was associated with the national and 
11 

101ercial stations there both as compere 
"~ script writer. He also held the p osition 
;'manager of radio features in New Zea-

d Though still in his t w enti'es, Miles 
·~~ to make radio his career, and w ill b e 
' · rd at the 3AW microphone ever y evenin g 
',~uding Sunday night' s "Theatrica l In ter -

.de." · t ' f t l d · \ fi\·e-nun u es 1·es u rn e o 1e a y s 
ricket match is broadcast by Geo. Duck • 
... rth, the e;c-in ternational cricketn. 

•nrough 3KZ durmg " Spor t s· Parade" ev ery 
FridaY night from the Stat e where t he 
iatch is p la yed. T h is session is spon sored 
" Kia Ora Food Products, whose account 
• handled by J?hn C1'emenger Advert ising. 
1J10ther int er estmg feature of "Sports P a r
de" is the fact t hat John Clem eng er , who 

•·as himself a m ember of t he Australia n 
!>aYis Cup t ea m of 1932, r eview s t h e play 
nd discu sses the form of the var ious 
layers in current tennis mat ch es . 

Queensland 
That the 4BH "Smokes for Sick Soldiers" 

ppeal is a lways in Queensland's listeners' 
minds was evident ag·ain last week w h en a 
iost magnifiC'ent four-tier cake was donated 
r a leading· Brisban e cake m anufacturer. 

The weight of the cake is about fifty p ounds 
nd is decora ted i n pink and g old icing. 

Down one s ide of t he cake the the w or ds
!BH Smokes for S ick Soldi·e•r s Aug . 1940 

Dec. 1946---'£70,000." It is intended to r a ffle 
this most artistic g if t and no d ou b t it w ill 
elp prov ide a s ubstantial extra issue fo r 
r\'icemen and women still in hospit al. 
Through ·Noble-Bartlett Adv ertising, 

('harles H ope• L td. , Brisbane, h ave renewed 
heir contract for 52 x ~ h our s on 4BC. T h e 
me channel is 7.30 . Frida y n ight s and the 

.-.ature 'Tiope's Harmonies ." 
Wallace B ishops, Queensla nd m a nufact ur
g. jewellers, h ave ren ewed their con tract 
r 52 x 1; hours on 4BK through Noble-

Rartlett Advertis ing. The contract is for 
e Wallace Bishop Talent Quest a ired ever y 
unday night at 6.3(}. 
Fraser Edmis ton's Optical ServiC'e, Bris
ne, have cont ract ed for 312 x 100• word 

nnouncements in the breakfast s ession on 
l:K through Noble -Bartlett. · 
A scatter ca m 11aig n on behalf of Bush & 

radio engineers of Brisba n e· a nd T oo
o0mba, ha s been launched on 4GR t h roug h 

'ohle-Bartlett. 
~pecial qua r ter -hour of Xma s music is 
mg used by the Howard L e R oy Salon t o 
nd greet ings to i ts many clients. Spot 

. rchased is the 7.15 to 7.30 p.m. time on 
ma, Day on 4BK/ AK. Placing and ser
~mi~:.s arra n ged by Lit tlet on-_Harvey -

Seppelts & Son L t d . h av·e• renewed their 
n~ure "Refl ection s in a W in eg lass" thro ug h 

9 to 9.30 p.m. on Mondays. Johnson 
~e• Advertising handles the acco unt. 

1 as!lemaine-Per k in s Pty. L td. (brewers 
r:~ .. bee•r l . commenc·ed their "Bluey & 
,}l session on December 11. W ednes
ei ~d Thursdays 6.3(} to 6.45 p .m. in 
/ astlemaine half-hour en 4BC. A 

R 10na! Advertising contract. 
.~ey. Graham, 4BC sales m ana ger , has 
h_Ul had a we•ek ' s h oliday and r etu rned pd' Office lookin g in t h e "pink." 
· nionas Advertis ing Ser vice are h a ndli n g 

r·,hnew,spaper and r adio a dvertisin g for 
·b -~ne ~ new n igh t club- " The Ace of Jo; ~l situated opposit e. the R edc liffe P ier 
rrett le_n a~d h is Band togeth e r w ith R ay 
11• g • 'ocahst, a nd 4BH a n n ouncer , d o a 
Ii Ood i ob. 
Pi~i~~nl & Foggitt J on es, d istributors of 

trac P e" .and "Rex' ' food prod ucts, h ave 
·led thr ou gh Johnston J on es A clver-

tising-, for 52 x ~-hr. sessions, 8.00-9.30 p .111 ., 
·rue•sdays on 4BC - 4SB. 

Johns ton J ones Advertising, ser v ice a g ency 
for Brown & B road Limited, Qld. timber a n d 
hardwa r e mer cha nts, have r en ewed this a d
vertiser's con trac t for 52 x k-hours , 3.30-4 .00 
p .1n ., Sundays. Scrip t pfogram , "Drean1 
Book of M emork s" , w ill be cont ained under 
time renewal. 

The French Salon , E dward Street, Bris 
bane, a r e usin g 25-word daytime scatter s on 
4B C - 4SB. Cont r a ct throu g h J ohn s ton Jon es 
Advertising-. 

Fift y - w ord scatters a re being used on 4SB 
by Qld. Aerial a nd Taxi S er v ice. Joh n s t on 
Jones Adv ert is ing han d les the account. 

South Australia 
Bland Radio L td. ·sponsor ed t he las t four 

days of 5A D 's S .A. broadca st of the Bris
bane T est. T h is s ervice was a ppreciated by 
So u t h Aus t r alians. Most p op ula r spots in 
town were t he r a d io s h ops , which were s ur
r ou n d ed by k nots of lis ten er s , and every
where s ets w ere tuned in t o 5AD' s ball- to 
ball descript ion. 5CL, the only oth<er. sta t ion 
to cover t h e B r isbane T est , frequen tly in
terrupted the description of play to b r oad
cast regular prog r a m s . 

Eland's h ave s ponsored, in the las t 12 
mon ths, numerous · spor t ing features , in 
c luding interstate cr icket, the K ing's Cup 
r owin g event, Qu eenslan d's D ooinben ·cup, 
the A mateu r Golf Cham pionsh ip, E r ic 
Welch 's " L ast-Minute R eflection s . on the 
Melbourne C up," a nd fina lly, t h e Brisbane 
T es t , with the exception of t h e first da y of 
p la y , which was spon sore\}, in the main , by 
A. G. Healin g L t d. 

Bland Radio also sponsor ed t h e broadcast 
of figur es in t h e Burnside (S.A. ) by- erec
tion , which was won, in c identally,· by Geof 
f•er y T . Clarke, secretary of t he S .A . Com
mittee of the A.F.G.B.S. T he account is 
ser v iced by A lan A. Ma rtin. 

Amscol sponsor " T eam \Vork," E nglish 
com ed y feature, T hun cla:rs at 8 p.rn. from 
5KA. 

A con s iderable su m of · money w a s raised 
by t he F oy & Gibson 5KA " F o o d for Bri 
tain " Appeal run in conjunc tion with the 
series of 26 vii;;n e t t es of English hist or y, 
"Th is Sceptred I sle", w h ich concluded Sat 
urday, D ec. 7. 

Cooper & Sons Ltd., w h o, thr oug h Webb
Rober t s M cClelland. sponsor ed t h e success
ful "Wha t 's the Odds " progr a m, follow up 
ov er 5A D with " B ook of D rama" , a s eries 
of half- h our presenta t ions wr itten, produced 

49JU 
Extends 
Every Go·od Wish 
for a 

Next AFCBS Convention 
Next year's Convent ion of the 

Austr al ian Federation of Commer
cial Broadcast ing Stations will be 
held at Victor Harbor, South Aus· 
tr a l ia, if satisfactory accommoda
tion can be arranged. Fai ling that 
the Convention will be held at 
Jervis Bay. This was the dec ision 
arrived at during the recent Hobart 
Convention. 

a nd acted entir ely by South Austra lians. 
T h e first pro/i.Tam which h as b een prepared 
is ca lled " Symphon y in Four G ea rs," a 
stor y written by Eugen e L u mbers, 5AD's 
script writer. Stars a r e Robert Matth ew s 
a n d R obert P orter . Cast includes P h y llis 
P a ge, Myra Nobiett and J oh n Camer on, who 
is also producer. N arrator is D ick Crees . 
" B ook of Dr ama" is s ch edu led to com
m ence over 5AD e n d of D ecember or ear!v 
J anuary . " 

" Come with Me" , an hour of specially 
arran ged music designed to t ake t h e listener 
on an armch a ir t our, h a s replaced Saint's 
" Ad!ela ide Speaks" from 5K A during the re
cess of t he la tter session until F ebrua r y 
nex t. 

J enyp's Corsets , t hrough Johnston Jones' 
Agency, Brisban e, w ill rep lace their ses sion , 
"Victoria, Queen of Eng land"- 5AD , Tues
days and Thursdays a t 9.15 a.m.~with a 
new p rogram in the new year. Transcrip 
tion has not yet been fin ally chosen. 

MRS. STELZER'S 
HAPPINESS CLUB 

The auditors' balance-sheet and re
port on Mrs. Stelzer's Happiness Club 
and its 61 branches throughout 
N.S.W., for the year ended September 
30, 1946, showed that receipts had 
been £10,863 and donations and ex
penditure amounted to £9,861, leaving 
a balance of .£1,002. 

Happy Xmas and Prosperous New Year 
to 
All Advertisers, Natio.nal and Local. 

49JU - 9Junda&e'ig 
CENTRAL COASTA L QUEENSLAND U NIT OF THE 

MACQUARIE NETWOR K 
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COVERAGE OF DAVIS CUP 
A hook-up of 50 stations has been 

organised by 3AW for Davis Cup broad
casts from the Kooyong Courts on 
December 26, 27 and 28. There will be 
a general description by Terry Dear 
and Judy Willing, and from the be
ginning of play, three commentators 
will take over - Bob Hynes, 3A W's 
Sporting announcer, Ted Harris, one 
of the most promising junior announ
cers in this field and Cliff Sproule, 
ex-Wimbledon player. 

Stations taking the relay are :---' 
3CV, 3HA, 3SH, 3TR, 3BA, 3GL, 3MA, 
3SR, 3UL, . 3BO and 3YB. ·2GB, 2HR, 
2CA, 2LF, 2LT, 2LM, 2WL, 2PK, 2MG, 
2AY, 2BH, 2BS, 2DU, 2GF, 2GN, 2MW, 
2TM. 4BH, 4BU, 4AY, 4CA, 4GY, 4MK, 
4TO, 4WK. 5DN, 5RM, 6PR, '6TZ, 6AM, 
6GE, 6KG. 7HO, 7LA, 7AD, 7BU, 7DY, 
7QT. The descriptions will be sponsored 
by Dunlop Rubber Aust. Ltd., whose 
account is serviced by Goldberg Adver
tising Pty. Ltd. 

Davis Cup matches to be played at 
Kooyong on December 26, 27 and 28 
will be broadcast by 3XY from 2.30 
p.m. till conclusion of play. The com
mentator will be J. 0. Anderson,, ten
nis veteran and former Davis Cup 
player, assisted by Alwyn Kurts of 
3XY. These broadcasts are sponsored 
by Hedley's Sporting Goods, wlhose 
account is handled by O'Brien Pub
licity. 

In addition to the broadcasts of the 
first cricket Test in Brisbane, . des
criptions of each day's play in the Test 
matches at Melbourne and Sydney 
and each of the three day's play in the 
Davis Cup contes~ at Kooyong, on De
cember 26, 27 and 28 will be given 
by 3DB-LK. Hartley's Sports Store 
will sponsor the ball-by-ball descrip
tions of the Tests, together with com
mentaries at the intervals of each 
day's play by noted visiting journalist, 
Charles Bray. The agency for the ac
count is Mooney Webb. 

W.A. BOOKINGS 
Vacuum Oil Co., " Opera for t he People." 

GAlVI, GKG and 6GE (Paton Advertising, 
Melbourne) . 

Presto·n Valley Products, " This is True," 
6PM- 6AM "(Adcraft Advertising) . 

Nukorn Popcorn Co., "The Adventures of 
Big Bill Baker," 6PlVI-6AM. 

Distillers Co. Ltd., Distributors of T.s:.r. 
brandy, "The Pace that Kills," 6PM. 

A. N.A . . "They Came 'I'oday by A.N.A.," 
6FM-6Al\II twice weekly. Recorded interviews 
taken at the airport on the• a rrival of the 
Sky m aster and broa dcast later the sam e 
evening·. 

Westralian Soaps Ltd., "The Shadow," 
half-hour weekly, 6PM, 6AM, 6KG, GGE 
(A. J . Williams Advertising). 

Mills & Ware, renewed half-hour weekly 
feature, "Say it with Music," 6IX-WB-MD 
(A. J. Williams Advertising) . 

50 & OVER LUNCHEON 
Gartrell Whites, sponsors of the "50 

and Over" session on 2SM, Mondays 
9 p .m . are providing a free Christmas 
Luncheon to 1,000 old-age pensioners 
in the Sydney Town Hall on December 
16. To the 4,000 who could not gain 
admittance to the luncheon, Gartrell 
Whites have sent an Aeroplane Plum 
Pudding. This is indeed a generous 
gesture. The Chairman of the Lun
cheon will be the Lord Mayor of Syd
ney, Alderman R. G. Bartley, and fol
lowing the luncheon a show of veteran 
professionals will be broadcast by 
2SM from the Town Hall. The show 
will be compered by John Dunne and 
will be rebroadcast at the usual time 
of the ·"50 and Over" session on the 
same day. 

2CH WOMEN'S LEAGUE 
XMAS PARTY CHEQUES 

Many well-known charities will re
ceive substantial cheques from the 
2CH Women's League at its Christmas 
party, to be heltl at the Sydney Tro
cadero on Friday, December 13. 

Plans are well in hand for the 
party, and . the presentation of 
cheques to various charities which 
have benefited from special drives 
over recent months will be a feature 
of the afternoon. Representatives of 
the bodies concerned will attend as 
guests of the league. These will in
clude the Australian Red Cross 
(which will benefit from the whole of 
the proceeds of the Christmas party) , 
the Legacy Club, the Crippled Chil
dren's Society of N.S.W., Furlough 
House, the Scarba Welfare Home, the 
Smith Family, and other institutions. 

In addition to the representatives 
of these organisations the league will 
have as its guests many disabled ser
vicemen and women from military 
hospitals. This is a policy which Meg 
McSpeerin, organiser of the league, 
has followed in recent years and it 
has been a popular move with hos
pital inmates. Sid Everett, who pre
sents the mid-morning (women's) 
session on 2CH, will compere the 
party, and will thus be able to meet 

. many of his listeners during the 
afternoon. 

During the past fortnight, Everett 
has accompanied Meg McSpeerin to 
the Christmas parties of various clubs 
associated with the league, including 
the Parramatta and Merrylands 
Happy Companions Clubs, Golf and 
Tennis Clubs and the Homemakers' 
Club. 
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SPONSORED EISTEDDFOD 
FOR CHILDREN 

The Newcastle Milk and Delicac 
c. o., manufacturers of. Victor 1 Y · Ce 
Cream,' sponsored a special eistedd-
fod, organised by Twinkle of 2HD, for 
the children of Newcastle. After Pre
liminary contests were held, 43 chil
dren were s·elected to attend· the re~ 
cently held City of Sydney Eisteddfod 
All expenses were paid, ·and of th~ 
43 representatives, 38 children re
ceived either first or second prize in 
their respective sections. The spon
sors are exceptionally pleased with 
results and intend to sponsor a simi
lar feature on 2HD in the New Year. 

Another advertiser who has placed 
great confidence in the value of radio 
is J. A. Bull Pty. Ltd., grocery manu
facturers, who is sponsoring the "Tale 
of Two Cities" four afternoons week
ly · in the Children's Session on 2HD 
A special competition is being con
ducted in conjunction with this fea
ture, and the first prize is a bicycle 
valued at £14/14/ -. · 

The 2HD Children's Club has now 
attained a membership of over 9,000. 

"MANHATTAN TOWER" U.S. 
MUSICAL NARRATIVE 

Whe.n Allan Toohey's sister-in-law 
returned from the States by flying
boat recently she brought with her 
for Allan's record collection U.S. 
musical n a r r a ti v e ''Manhattan 
Tower," composed and played by Gor
don Jenkins. Comprising two double
sided discs, "Manhattan Tower" plays 
for 18 minutes, and is in the nature 
of a musical documentary of New 
York City. 

Toohey thought listeners might like 
it and arranged to play the discs 
from 2UE on December 6 in Mark 
Foy's "Melody of Rhythm." Appar
ently they did, as many requests for 
a repeat were received, and this will 
be arranged for the near future. 

FACTORY WORKERS' 
PROGRAMS 

Midland Junction (W.A.) busine 
people are sponsoring "The Midland 
Junction Sporting Session," a half 
hourly feature broadcast daily, Mon
day to Friday on 6KY. The session i" 
a resume of the sporting activitie 
of Midland Junction and the surround
ing districts. Also sponsored by tbf 
same people, is a daily feature ~o~ 
women, 3.30 to 4.30 p.m. in whJC 
women from the district are chOsen 
as guest speakers. 

Radio Sports Commentator 
Dies 

With the passing at the age 
of 40, of Ke.n .Johnston at a 
Randwick private hostpital on 
December 1, Australian broad
casting lost one of its most bril
liantl sporting commentators. 

He had been associated with 
2UW in Sydney for many years, 
except for a break of about four 
years during which he served 
in the A.M.F. 

The late Ken Johnston was 
extremely popular in Sydney 
broadcasting, newspaper and all 
sporting circles. 

Several weeks ago he collapseo 
at Sydney Stadium after par
ticipating in a broadcast com
mentary through 2UW of r 
wrestling contest. He was rushed 
to hospital but failed to rally 
in the ensuing weeks. 

LITTLE IMMEDIATE TELE. 
EXPANSION IN G.B. 

(From our Special Correspondent) 

London Nov. 28:- The BBC is re
ported to hold out very little prospect 
of early television in Britain, outside 
of London. 

Research engineer, Dr. A. R. A. 
Randall of the BBC speaking at Edin
burgh recently, said the BBC is pre
sently engaged on the laying of a co
axial cable between London and 
Birmingham which will take two 
years to complete. No expansion of 
television to the provinces was likely 
until this cable had been completed, 
and the results investigated. He said 
that while cinema. interests were 
forging ahead with 1000-line screen 
teJP,, he thought 450-line would be ade
quate for normal domestic receiving. 

r--r~--.~~~~--.~~~~--.~~~• 

I Get Your "B.B." All Right? 
Sometimes the postman is 

late, sometimes there are other 
Postal factors which cause sub
_scribers to miss out on their 
copy of BROADCASTING BUSI
NESS in any one fortnight. We 
can make enquiries when this 
happens but we cannot accept 
any responsibility for non
del~v.ery of our paper. Every sub
scn?er has his "Broadcasting 
Business' individually addressed 
~nd our checking system ensures 
hat each copy reaches the 

Post:-
The Publishers. 

J.-..,.;._·_sT_A_T_1_o_N_S_T_A_F_F_-.1/ I . AGENCIES . J 
Recently seen lunching t og·et her at the MA r ecent acqu!sition _to t h e. staff of Cla~de 

Australia Hot el, Melbourne, w ere the publi- K oon ey Advertismg is radio C?PY wr1!er 
city men from four stations-Les Sa ker 3UZ athleen Dunlop, who w as prev10usly w it h 
Ke.ith Winser 3AW, Bill McL aughlin 3DB D onovan Joyce Productions a n d 3KZ. 
and Reg F oster 3KZ. Won der who got back 
from lunch first? 

\Vilson Irving, formerly of ·4BH Brisbane, 
has j oined 2UE's announcing staff. 

J oan Read, of 2UE, is at pres e.n t a patien t 
in Prince Henry H ospital suffering from 
extreme nervous exhaustion. Her pjace a t 
the microphone from 9.30 until 10.15 a .m. 
has been taken by Margaret K ir by. 

Staff writer of 2UE, Barbara Woodward 
in whose p lay "Tongue of Fire" Normai{ 
Corwin was so interested, has received the 
contract papers· from the " Columbia Work
shop" for her play. It will · be· b roadcast in 
the near f u t u re over the .C'.B. S. in U .S.A. 

When 2U E announcer Colina L yn am Jost 
her v oice d urin g her session the other morn 
ing, a subs titute had t o be found quickly. 
N o other a nnounC'ers being a vailable, 2UE 
copywriter Bill Tyson was rushed to the 
m icrophone. Bill, who was chief .announcer 
at 2WG b efore he came to 2UE, w as so 
goo d that m a ny people 'phoned enquiring 
who t he n ew voice was. 

Mr. B ern Davis, who went from Victoria 
to Adelaide t o join 5KA so1ne m onths ago 
but s ubsequen tly t r a nsferred t o 5DN wa~ 
made chairma n of the South Aust~alian 
d ivision of A ctors and Announcers' Equity 
at a m eeting- of the newly •formed branch of 
the u nion last week. 

Barbara Kennedy, script writer at 
6PR- TZ, r e t u rned b y Skymaster fr om a 
holiday in Melbourne 

Fred Witt, p rogram manager 2KY, is at 
p r esent on holidays. 

A r ecorded inter view with M iss Louise 
Humphrey, well k n own to 3DB-LK listeners 
as "Louise, " b y H enr y Milo in his " A L ook 
a:t Aui:'tralia " series, arranged in conjunc
t~on with the Australia n News and Informa
tion Bureau , whose U.S. hea dqu art ers are 

Nance Donnelly, secretar y to Jerry .1:1riue, 
? oldberg' s Adv~rtising Melbour n'e, manager, 
1s. away on hohdays a t Cowes for a fort
mght. 

M ilton Chick , manager of Goldberg' s Syd
ney radio divis ion, w h o has been on Joan t o 
t he agen cy's Melbourne office for som e time, 
has gone to Adelaide for a holiday . 

. _Geoff W ylie has left the r adio division to 
.iom the executive staff of George Patterson 
:i='ty . L t d ., Melbourne, where he. will handle 
impor tan t account s , inclu ding- national a d 
ver.tising for Coles' Stores. Geoff was radio 
manager of t h e agen cy a ll thr ou gh the war, 
and ap~rt from Government p rogra ms, was 
respo ns ible for such features a s "Chins 
U p " ,,<s ponsored b y Kiw i) ; " Salute to S creen
land (Felton-Grimwade); " Sta rs of Song" 
and "Hit Tunes" (both sponsor ed b y Ca d
~ury;'s ) ;, " Amcal Cav alcade" (Amcal Chem
ists); , Dow n Memory Lane" (Bedggoods) 
and "Two Station Quiz"' (Maples). 

:!!'ran k L iddicoat has recently been ap
pom ted t o t h e staff of Gor don & Gotch. 

Members of J . Walter Thompson, Sydney, 
s taff welcomed h ome L loyd R in g Coleman 
~anaging direc t or of the company, at ;, 
dmner at Sydney"s Her mitage r estaura n t 
N ovember 29. Present were M elbourn e of~ 
flee r epresentativ es T ed J arvis, Thea White 
and Jean Muir, who flew to Sydney for the 
occasion. Mr. Coleman gave an interesting 
and h u morous a c cou nt of his recent t our of 
America, E ngland and the Contin en t . 

on Sixth Avenue., New York, a nd broad cast 
ov er a U .S.A. network was recently receiv ed 
from A merica. Louise is n ow on lea ve of 
a bsen ce from 3DB on a tour t o promote 
A merican-Australian r elations. 

MEN AT WORK 

?n the left ~ section of the Tasmanian House of Assembly, where broad~ 
ca~tzng conventioneers replaced politicians on the. " benches" for a week. Jn'. 
this snap secured by Frank O'Halloran with his movie camera, can be seen 
Messrs. Macdonald (5AD) , Taylor (2UW) , Fitts (VEN), Prous-e K nox (4BC) ,' 
Gold (4GR) , Beaver (2KY) , Reuben (4RO), Wynne (4MB), Staplet on (2SM) ,1 

Morg~n (3KZ), Holmes (2WG) , Mogg (3XY), and in the.{ backwound, Messrs. 
Martin (4BU), Brooker (A.W.A.), Ogilvy (2CA) Lane · (2GB) Horner 
(Macquarie). ' ' 

On the right: Frank Mogg (3XY) and Sid Kemp (Argus N<¥/J.) arrivin~ 
at the House of Assembly for the Convention. ' 
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Purely Personal 
Mr. w. H. Northam was appointe.d man

aging director of Johnson & J ohnson Pty. 
Ltd. at the annual general meeting of the 
company on November 20. Mr. N ortham 
joined Johnson & Johnson in 1932 and has 
held positions of manager for Queensland, 
sales promotion m a n ager at 8ydney, and 
general manager, Sydney. 

Mr. Reg. Denison, executive director of 
Macquarie Broadcasting· Services, arrived 
back in Sydney early last week after an 
extended tour abroad. 

Mr V\'alte r Boesch. who heqds un the 
Bonkora organisation in An1erica, is visiting 
Australia and it is reported that he has 
brou e:h t out some very interesting ae:encies 
for lines which will no doubt find good mar
kets in this neck of the woods. 

Mr. w. H. !"Bill"\ Northam. of ,Johnson 
and Johnson Pty. Ltd., and Messrs. Claude 
Willmott and Ray Walters, of Willmott Ad
vertising Agency, will be 21 Club of Ai:s
tralia guests at luncheon at Ushers Premier 
Room in Sydney to-day, December 12. Mr. 
Northam r eh irned last week-end from a 
business v is it to New Zealand. 

Mr. H. M. Lightfoot. nrnnag·;ne: director of 
Nicholas P t y . Ltd., entertained a represen ta
tive gathering of membern of the press and 
radio fratt-rni tv nt a C'9ckt .... 1il narty at 1-f en
zies H:otel, Melbourne, on Thursday, No
vember 21. The occa!'don was to introduce 
the advertising manager, Mr. A . C . Lynch, 
and the "Zans" sales promotion manager, 
Mr. L. C. Craig. Mr. Lynch was formerly 
the compa ny's manager for Queensla n d and 
Mr. Craig manager for N .S.W. 

Tuir. R. A. F itts, ·v .B .N. general 1nanager, 
paid a flying visit-in hoth sen ses of the 
word-to Swan Hill last week. 

Mr. Fra nk Bishop, manag·er of 3HA, has 
returned to Hamilton after spending· annual 
leave in Melbourne. 

Mr. Bert Beaver, manager 2KY, was in 
Melbourne on a business trip recently. His 
daughter Shirley was married on October 
5 to a naval officer. 

Mr. A. D. Towner, manager of the Tas
manian Coastal Network, was in Melbourne 
last week. He had nc1· furth er adventures 
with pickpoc kets, but he nearly left his brief 
case in " Broadcasting B u sin esR" office! 

M r . Bert Druce, procurement manager for 
Allied Bruce Small Ltd. in E n g land, re 
tur ned to Melbourne on December 4 on the 
"Ormond·e .. " He now becomes B r uce Small' s 
import procurement manager for Australia. 

Sir Frank Nelson, representative of 
Thomas Owen and ·co. Ltd., British paper 
manufacturers, visited Ballarat recently 
where a b r a nch of his firm. is t o be estab
lished at a former explosives factory . 

~fr. L. J. McConnan, chi e f m a n a ger of 
the National Bank of Australasia, was re
cently elected chairman of the Association 
Banks (Victoria) until Dec. 31, Hl47, follow
ing th·e. retirement of Mr. J. Ewing. 

Mr. A . Clapham, international d irector of 
Johnson and Johnson, America n i)arent 
company of famous ba by toilet preparations 
a nd other toilet goods , and another director, 
Mr. D . Menzie, who both a rriv ed in Aus 
tralia mid- November on a tour of Austra 
lian and Ne.w Zealand associated conJpanies, 
departed on the homeward jou rney last 
Thursday week. 

Rav French advertising manager, Atlantic 
Oil Co.' s Melbourne office, was recently in 
Sydney on a business trip. 

Bob D y er was an usher at the Australian
American Co-operation Society's Thanks
giving Service in St. Steph~ns Church: Syd
ney. Bob, after assisting m the ltft,1.ng of 
the collec t ion, was heard to remark I can 
take it. " 

Many of his friends were pleasantly sur
prised to see Mr. Sam Bib er as a guest at 
the BREIF C1ub luncheon at Wentworth 
Hotel, Sy d ney, on Monday , D ecember 2. But 
then M r . Biber is something more than an 
ordinary sponsor of broadcasting time- he's 
a broadcast e r of great ab iii ty and practica lly 
all of his best progra ms have been those 
which he has himself presented over the 
air: hence his interest in the BREIF C:Iub 
where broadcasting, radio and electrical 
interes t s foregather. 

There w as a better representation than 
usual of purely broadcasting station men at 
the BREIF Club luncheon at the ·wentworth 
Hotel on Mo:1day, Decembe r 2, in cluding one 
'nterstater in "Uncle Tom" Jon es of 3XY 
Melbourne. Tom came a long as g·u est of 
3XY Sydney rep., Ricky Bar nes. Macquarie 
producer Mason-Wood was there ':"ith B ert 
Button, 2GB station manager, while others 
noticed around the tables included Reg Fox 
(AWA Recording), Tom Spencer (2CH), 
Wally Smith and A. R. Cha llon er of 2GZ. 

M iss Coral Wood, business m anager of 
2UV\T, s tepped out of a Sky master a t Laver
ton last week to s pen d a couple of d ays 
on bus iness in. Melbourne. 

l l sua lly v.rherever xh o\vn1en 111eet they have 
son1ething in conlmon to talk about .. rt was 
so at the recent AFCBS Convent10n. at 
H obart w hen 31iZ manager Arthur Prmce 
and Archer ·Whitford, of Whitford Network, 
found t h e·mselves on famil iar g round on Mr. 
Prince's forcefully-put proposal t h at thie 
Federation inaugurate a Radio Industry 
Benevoler.t Fund to assist those in the r a d io 
acting profession who fall upon ba d times 
and difficulties, such as in illness and old 
age. Archer Whitford was a keen seconder 
to the proposal. Both men have wide and 
Jong knowledge of the s tage a nd. can see 
in radio the poss ibility of the history of 
the t heatre and its play ers b e,ing repeated 
in . this newer sphere. They pointed out tha t 
r adio a nd broadcasting w as continually · re 
sponding t o the appeals for charity a nd for 
contributions t o e ven clos ely a 1lied nro fes
s ions while overlooking t h e op portunities of 
aiding those wit hin their own sphere of 
entertainn1e.nt. Son1ething ' vill he d one 
about it. 

The N ational Bank of A u str alasia h as re
a ppoint ed Mr. H . D. Giddy as chairma n, 
and Sir Fra nk Clarke, vice-chairman . 

M r . G. C . Pitma n h as .ioined Nicholas 
P ty. L t d. a s assistant secret ary . He was 
formerly a tru st officer in t h e Trustees E x 
ec u tors and Agency Co. L t d. 

The engagement is . reported of Mr. 
Reginald Gordon Hopkins, younger son of 
Mr. F . F. Hopkins (late Colon ia l Civil Ser
vic e, N igeria) and Aileem, widow of Captain 
Eric Pur cell -Gilp in, 13th Lancers. Prior to 
his re.tu rn to Brita in, Mr. H opkins w a s for 
some t ime g ener a l manager The Shell Co. 
of Aus tr a lia. 

Mr. Allan Steward, who h as b een in c:h arge 
of the elec trical a nd radio division of Hart
ley s Ltd. , has bee n a ppointed assistant gen
eral manager of this we.JI- known sporting 
goods firm. 
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Classified Advertisements 
Advertis1 ng in the Class ified Section~ 
these columns is at the ra~i: of a m inimurn 
of 1/ 9 per line. Should enqu1r1es be addressed 
to this office at Box 3765 G.P.O., Sydney 
the c.harge for the incorporation of thi~ 
address will be at the rate of 2/6d. Charge 
accounts already esta.bllshed are recog. 
nie.ed, otherwise cash with order. Replies to 
t h is office are re -addr12ssed without charge. 

POSITIONS WANTED 

ADVERTISING Student, man ageria l experi
ence, Comnrn~cial B~o.adcasting (countrn, 
s eeks advert1smg pos1t10n with Advertising 
Ag-ency or Retail Store.-Replies to "101 " 
"Broadcasting· Business ," Box 3765, G.P.o 
S~ne~ · 

MAN AGER, Country Broadcasting St a t ion 
seeks similar position. Seven y ea r s ' an: 
r",t.nd prev ious expe r ience.- N o. "303" 
"Broad casting Business," Box 3765, G.P.O 
~~~ ' 

OCTOBER LICENCE FIGURES 
This tabulation of Australian listeners' 

lic ence figures .as at September 30, 1946, 
g ives the totals for each State and for the 
Commonwea lth , and includes free licences 
t o pensioners, the blind and schools. Addi
tional licences , i.e., the number of h omes 
with more tha n one radio, are shown in 
brackets. The t o t a l monthly issues can be 
ob tained b y adding the n ew issues a n d re-
newals. 

NEW SOUTH WALE S 
N e-w Issues 
Renew als 
Ca n c ellations 
In force at 30/ lOt/ 46 .. 

4,686 
43,247 

2,761 
560,640 
+ l,925 Increase 

L icence % to P op ln... 19.14 
VICTORIA 

New Issues 2,686 
Ren ewals . . . . . . . . . . . 33,212 
Can cellations 2,198 
In f orce at 30/10/ 46 . . 402,351 
Increase . . . . . . . . . . . . + 488 
L icenc e % to P opln . . . 19.91 

QUEENSLAND 
New Issues 2,665 
Renewals 15,171 
Cancellation s 2,304 
In force at 30/ 10/46 192,167 
Increase . . . . . . . . ... . . +361 
L icen ce % to Popln. .. 17.70 

SOUTH AUSTRALIA 
N ew Issues 1.457 
R e1rnwals . . . . . . . . . . . 10, 700 
Ca nce lla t ions 1,226 
In force at 30/ 10/ 46 . . 155,303 
In crease . . . .. .. .. . .. +231 
Licence % to Popln... 24.58 

WESTERN AUSTRAL IA 
N e w Issues 968 
Renewals . . . . . . . . . . . 8, 320 
Cancellations 634 
In force at 30/ 10/ 46 . . 104,801 
I n crease . . . . . . . . . . . . + 334 
L icen ce %. t o Popln. . . 21.31 

TASMANIA 
New Issues 438 
Renewals · . . . . . . . . . . . 3,282 
Cancellations 602 
I n force at 30/ 10/ 46 . . 50,806 
Dec r ease . . . . . . . . . . -164 
Licence % to Popln .. . 20.36 

COMMONWEALTH 
New Issues 12,900 
R en ewals , . . . . . . •. . 113.932 
Ca n cella t ions 9, 725 
In force at 30/ 10/ 46 .. 1,466,068 
Increase . . . . . . . .. . . . + 3,175 
Licence % to Popln .. . 19.78 
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The VICTORIAN BROADCASTING NETWORJ{ 
Head Office: -239 COLLINS ST., MELBOURNE. PHONE: CENT. 4124 

Sydney Representative: S. 0 . CLARKE, c / - Weston Newspapers, 56 Young St. ' Phone: BW7283. 
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A NEW AND EFFICIENT SERVICE TO ADVERTISING BUYERS 

4VSTBALIAN ADVERTISIN G 
BATE & DA1A SEIVICE 

NEWSPAPER AARDS (1946 EDITION) NOW AVAILABLE. 
This edition contains the advertising rates and publishing data of 665 Newspapers published 
throughout the Commonwealth of Australia. It supplies the subscriber with information on 
mechanical requirements, copy closing dates, contract conditions, circulations, personnel and 
representatives of the newspapers, together with a list of advertising agents in Australia and 
rules and regulations of organisations concerned with Newspaper advertising. · 

BROADCASTING AARDS (1946 EDITION) NOW AVAILABLE. 
The "time" rates and station data of the io6 Commercial Broadcasting Stations iri Australia· 
and New Zealand are contained in this edition. With this data ·is a complete and up-to-date 
listing of transcriptions and their producers, listener licences, details of networks, details of 
advertising agencies and the rules governing broadcast advertising. 

PERIODICAL AND MISCELLANEOUS MEDIA AARDS-Now being compiled. 
This edition will include the advertising rates and publishing data of all periodicals, trade, 
business, technical and professional papers. It ~ill cover the rates and data of miscellaneous 
media advertising such as theatre slides and transport advertising, together with a list of Aus
tralian advertising agents, rules and regulations of organisations concerned with periodical and 
miscellaneous media advertising. 

AARDS is the most comprehensive service yet attained in the advertisi,ng history ol Australia. 

Subscription to each edition, including monthly supplement advising 
changes and additions (post free) Australia £2/2/-. Other British countries 
£2/10/-; America ~10.00; other Foreign Countries £3/.3/-'. 

l 
I 

There are no Free or Voucher Copies. 1 

Post your Subscription now to- l . I 

-~~-~! 

MINGAY PUBLISHING COMPANY 
PTY. LTD. 

Box 3765 G.P.O., Sydney, N.S.W. Phone FA 7054 
and at 

MELBOURNE (CENTRAL 2642) - BRISBANE (B 5320) -ADELAIDE (CENTRAL 7944) - PERTH (B 5320) 
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HERE'S one for the road. 

It was a week before Xmas, and she stood for a long t ime outside 
the . theatre, in- f ront of a sign wh ich r ead " Servicemen, 1/-." 
Twice she counted the m oney in her purse, and then put 41- on 
the box office window. 
"Could I'', she whispered, " please have four big sailors ?" 

WE~L · · ·.well ... well l As I was saying to the boys just now, we all feel 
like lettmg our heads go this week on some big idea. We'r e a ll wishing 

our pals !" "Merry Christmas" . .. and thinking up shiny new resolutions 
to break m the New Year. 

(You've hear d,· haven' t you, of the feller that went on the " waggon" 
and then found the going very hard? You haven' t? Well, I'll tell 
you. He went to the doctor, and told h is story. 
"<?.k", the doctor said, " I'll giv~ you something to strengthen your 
will power". 
" Hey,'. no,': this feller said, "I want something to quiet en my 
canscie.nC'~") . · 

Joking aside; the boys at 2UW have asked me t o wish you for Xmas and the 
New Year, a~l that you would wish yourself ... they gave me a quiet tip, 
too, that a c~uple of new programmes coming up for the New Yea r would be 
two more reasons_ why 

llW 


