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HERE'S one for the road. 

It was a week before Xmas, and she stood for a long t ime outside 
the . theatre, in- f ront of a sign wh ich r ead " Servicemen, 1/-." 
Twice she counted the m oney in her purse, and then put 41- on 
the box office window. 
"Could I'', she whispered, " please have four big sailors ?" 

WE~L · · ·.well ... well l As I was saying to the boys just now, we all feel 
like lettmg our heads go this week on some big idea. We'r e a ll wishing 

our pals !" "Merry Christmas" . .. and thinking up shiny new resolutions 
to break m the New Year. 

(You've hear d,· haven' t you, of the feller that went on the " waggon" 
and then found the going very hard? You haven' t? Well, I'll tell 
you. He went to the doctor, and told h is story. 
"<?.k", the doctor said, " I'll giv~ you something to strengthen your 
will power". 
" Hey,'. no,': this feller said, "I want something to quiet en my 
canscie.nC'~") . · 

Joking aside; the boys at 2UW have asked me t o wish you for Xmas and the 
New Year, a~l that you would wish yourself ... they gave me a quiet tip, 
too, that a c~uple of new programmes coming up for the New Yea r would be 
two more reasons_ why 

llW 
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UNC0'4ERED ... AND 

YOU SHOULDN'T ATTEMPT 
TO COVER SOME OF AUSTRALIA'S 

MOST IMPORTANT MARKETS WITHOUT: 

2AY 
• 

ALBURY · 

4TO 
• 

TOWNSVILLE 

2GN 
• 

GOULBURN 

4CA 
• 

CAIRNS 

2GF 3BO 
• • 

GRAFTON BENDIGO 
4MK 4WK 

• • 
MACKAY WARWICK 

This network offers you eight stations-each with a concentrated audience in 8 
of the major markets in Australia-each with DOMINANCE in its area-most 
of them ALL OF THE TIME! 

If it's complete coverage of rich, responsive markets you're after this network . 
of stations is your answer and you buy a ready-made audience of potential cus
tomers for your services or product. 

All particulars from 

AMALGAMATED 
SYDNEY 
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EDITORIAL 
When Criticism-Like Crime-Does Not Pay! ..... . 

In last issue of "B.B.", in the course of an interview about 
. c,riticism of commercial station programs, the president of the 
AFCBS, Mr. J . E. Ridley, observed how easily people could criti- . 
cise programs but how difficult it was to pin them down to specific 
cases. That is becoming quite an important factor these days 
arid whenever politicians or others who claim to be acting in the 
public interest shout complaints about broadcast programs they 
should be discounted unless fact and figure of the case can be 
produced. It is true that Mr . Sheehy (Lab. S.A.) did refer to 
"The Shadow" in the course of his tirade in the House of Repre
sentatives a t Canberra. Whether he listened intelligently to that 
program or not is a moot point . Perhaps the reader will be able 
to judge that after reading the producer's explan ations elsewhere 
in this issue. That particular program is a "crime-does-not-pay" 
series which has won the approbation of the American police 
authorities and may yet do the same here. It certainly does not 
seem to be a program which would encourage juvenile delinquen
cy as some of its critics would have people believe. It could 
certainly be no more harmful to young red-blooded kiddies than 
seeing a cowboy picture or hearing a cowboy serial. 

There have been many other outbursts of crit icism of radio 
progra:nis during recent weeks-in fact, they h ave cropped up 
almost like an organised row of puppets. Even quiz shows have 
been attacked from some quarters-particularly from the 
churches. In fact, it is apparent that broadcasting can't please 
everybody- or at least there is always somebody who can raise 
a complaint about something on the air. Perhaps that is one of 
the things which does keep broadcasting so healthy. Neverthe
less a welcome, and well-deserved, change some time would be 
for some responsible people to h and out a few bouquets instead 
of the continual brickbats. Behind most of the crit icisms voiced 
from time to time there is an appalling lack of understanding of 
human fundamentals;-as Professor Marshall Hall once wrote: 
"Oh, amiable philanthropists, I pray you ponder this; who'd teach 
the world what it should be, must learn first what it is." 

... BUT-POOR ADVERTISING IS A CRIME 

But when it comes to advertising "copy", whether it is 
written or spoken, there is a need for at least some New Year 
resolutions. 

The recent Hobart Convention of the Australian Federation 
of Commercial Broadcasting Stations resoived to clean up "singing 
comrµercials" and other stunting types of spoken advertisements 
on the air. That is a move in the right direction, but the problem 
of poor advertising goes much deeper to the essence of what 
is said, rather than how it is said, or written . In many respects 
advertising h as gone haywire in recent years. The cure is i n 
the hands of advertising men themselves, the individual, and 
is not something that can be legislated for. There is far too much 
affectation in . copy, not enough h onest-to-God sellin g ; too much 
display of trickery, and not enough faithful display of the 
product and its virtues. If all advertising copy men would make 

·a New Year resolution that they would, before setting out to 
write an advertisement (a) master the subject of th eir product ; 
(b l tell the reader or the listener what they would themselves 
be told about the product, then perhaps advertising would 
regain that h igh respect in which it was held by the public in 
~ears ~o~e b!, 



AUTHORITIES LACK EDUCATIONAL. FORESIGHT 

Praise 
Country 

for Co-operation of 
Broadcasting Station 

- . 
Are School Conditions More Degrading than Radio Programs? 

With some politicians and some 
members of the Teacher's Federation 
and other "leaders of thought" pull
ing sights on the programs of com
mercial broadcasting stations ("BB" 
Dec. 12) it will be refreshing to those 
critics to read something of a Case 
History relating to the fine work of 
one country broadcastin~ staltion 
which has come to hand since our last 
issue. 

It would appear from remarks made 
at the Orange High School Speech 
Night that the poor state of our 
Government controlled educational 
facilities is probably as great if not 
a greater deterrent to cultural de
velopment than even the poorest form 
of broadcast program. There is a com
pulsion upon kiddies to attend our 
barbaric public schools - there is no 
compulsion upon them to listen to 
radio programs. 

In his annual report the headmaster 
of Orange High School (Mr. R. A. 
Golding) appealed for a new deal in 
0ducation and referred to the inade
quate periods of training for teachers, 
the too large classes, the buildings 
used for school houses. which "would 
be condemned as factories or residen
ces " and schools starved for equip
me~t and material of all kinds. 

"These conditions are not tolerated 
in factories by governments, which 
shut their eyes to the lack of edu
cational facilities for the youngsters, 
adolescents and adults" Mr. Golding 
declared and later said:-

be very good friends to the school," 
Mr Golding's report continued and re
fer~ing to the school's War Memorial 
Reference Library project, paid tribute 
to the great assistance the station had 
given towards raising the required 
£1000. 

"I feel that I must make special 
comment on the civic spirit, progres
sive outlook and generosity of this 
station" he said. "At their annual din
ner I thanked the Chairman of Direc
tors, Mr. Manchee, for their _valuab:e 
help during 1945 and ment10ned m 
passing that we were about to estab
lish a war memorial library and that 
station manager; Mr. A. Ridley had 
promised us their support. Mr., Man
chee stated that we could call on 2GZ 
and he felt sure Mr. Ridley would do 
all in his power to help us along with 
the project. How that promise was 
honored is now history-2GZ and their 
staff worked the .whole of one Sunday 
and the pupils of the school made a 
house competition of the collection. 
Added to this, you will notice that most 
of the remaining money was raised by 
dances and concerts for each of which 
2GZ made their hall available free." 

Speakers at the Orange High Sch_ool 
Speech Night also made extens1~e, 
eulogistic reference to the publlc
spiritedness of the local commercial 
broadcasting station, including repre
sentatives of the Ex-students Associa
tion, the Parents and Citizens Assn., 
the School's vice-captain and other 
students, the President of the Cano
bolas Shire, and the Rev. J. Smart "Unfortunately, the majority of our 

schools contain much that i:;; ugly, and Fisher. 
little that is beautiful. Is it any won- Speaking to the headmaster's Re
der that children leave school with . port. Rev. Fisher said that the school 
something lacking in their broader . building and its surroundings was a 
cultural development, with little artis- P,isgrace to a community such as 
tic taste, with small powers of Orange. The record of 2GZ's work to 

~id the school was a challenge to all appreciation ?" 
. public bodies in the town as well as a 

School Aid from 2GZ standard to wP.ich they may aspire. 
"During the year, many school de- ·· 

bates were broadeast through the~1Jj Shire president, Mr. J. M. Caldwell, 
good offices of · 2GZ who continue to . ,said t~~t ~h~ go-ope!'~~iv~ ~rnil$tance, 

This report is not the kind 
that ever gets into the daily 
press. Had there been some 
criticism of the local broadcast
ii:ng station it would have made 
"'NEWS." That's what we meant 
in last issue when we said "the 
difference between criticism and 
praise is that criticism makes 
news headlines-praise is taken 
for granted." And it does seem 

, that many people do get their 
t ideas of things (including com
' mercial broadcasting) from what 

they . read in the daily press. 
This case refers only to the 

, activities of one commercial 
1 broadcasting station. There are 

probably many more outstanding 
examples of how our commercial 
stations are playing vital roles 
in assisting education in other 
parts of Australia.-Ed. 

given and the tangible good done for 
the school by 2GZ was a permanent 
proof of its lively interest in the wel
fare of the youth and people of the 
town and district. 

AA.RDS quiz 
WHO are the managers of the com

mercial broadcasting stations in 
Australia? 

WHAT broadcasting station charges 
£1/11/6 for a 100-word announce
ment between 5 p.m. and 6 p.m.? 

WHERE are the locations of every 
broadcasting station in Australia? 

WHEN ean't you broadcast a political 
announcement? 

HOW many transcribed programs are 
there in Australia, and what are 
their titles? 
The answers to those questions and 

many more besides are found in ~he 
Broadcasting Edition of Austral~an 
Advertising Rate and Data service, 
{ BAARDS for short) . It's a MUST on 
every advertising executive's desk. 
It's the modern streamlined reference 
oook on all matters appertaining to 
broadcast advertising. Available frorn 
the publishers, Mingay Publishing c:; 
Pty. Ltd., Box 3765 G .P.0., Sydney,. _ 
branch offices ( see page 3) . SubscrtPd 
tion, including monthly changes a~a 
additions (post free) : - Austra . 
£2/ 2/ - ; other British count_ries £2/lt~~; 
America $lQ,QO; other toreiqn, i;oun 
P / 3/ -. 

RADIO'S FINE SELLING JOB PRAISED 
BY JOHNSON AND JOHNSON CHIEF 

The broadcast arlvertising medium 
had d•J!!C "a great job" for Johnson 
and Johnson Pty. Ltd., the managing 
director Mr. Bill Northam declared at 
the 21 Club of Australia's December 
luncheon at Usher's Blue Room in 
Sydney on December 12. 

Mr. Northam was the Club's guest 
of honor for the function while other 
guests were Messrs. Claude Willmott 
and Ray Walters of Will~ott's Adver
tising Agency; J. Martin, Chief Wire
less Inspector; George Snape, presi
dent of The Inch Club; J. Taylor, 
manager 2UW; and Reg Lane, general 
manager-elect of Macquarie Broad
casting Services. · 

Opportunity was taken by the Club 
members to congratulate their vice
president, Mr. J. E. Ridley, upon his 
election last month to the presidency 
of the Australian Federation of Com
mercial Broadcasting Stations. 

Proposing the toast to Mr. Northam 
and Messrs. Willmott and Walters 
Mr. Fred Thompson said that Mr'. 
Northam had risen from a minor posi
tion with his company in Brisbane 
not so many years ago to the manag
ing directorship of an organisation 
employing over 700. He was loved by 
a loyal staff, from whom nothing was 
ever heard but "peak sales." 

In Mr. Northam the parent Ameri
can. company had someone to carry 
out m Australia the organisation's all- · 
over policy of dignity and success 
~h1ch had carried it to the top posi
tion in the world in the manufacture 
of surgical dressings. 

Mr. Thompson said that the names 
Of Claude Willmott and Ray Walters 
Would always be remembered in ad
vertising circles. Claude was one of 
the real pioneers in advertising who 
Played a great part in the establish
~:nt of the advertising fraternity. 

was everybody's friend and 
~o~ody's fool, shrew.ct but generous 
a rhe nth degree. Wherever one saw 
w·tst to help the strugglers, Claude 
f 1 lmott's name was never missing 
rom ·t " 1 · Ray Walters, though still a ,oung ...,, 

Ill uian, had already made his 
so~rk in advertising, said Mr. Thomp
llla a~d went on to pay tribute to the 
ha:nificent paper which Mr. Walters 

Prepared for presentation in the 

series of lectures arranged by the 21 
Club. This paper along with five 
others would be preserved for all 
time as arrangements had been made 
to publish them in booklet form. 

Responding, Mr. Northam expressed 
his appreciation of the Club's invita
tion to lunch aiid for the complimen
tary remarks which had been made. 
He felt very much at home with the 
21 Club members, with some of whom 
he played golf-at very great e»pense! 
(laughter.) 

He said that he was "sold" on radio 
and so too were his directors. It had 
done a great job · for Johnson and 
John~on who had enjoyed a great 
success through the use of that me
dium. Mr. Northam said that some 
of the tributes paid him he would like 
to hand across to Claude Willmott 
who had been tl~e compapy's adver
tising adviser for 36 years. 

In the course of a witty response, 
Mr. Willmott announced that at the 
specific request of Messrs. Clapham 
and Northam, directors respectively of 
.Johnson and Johnson's American and 
Australian companies Mr. Ray Walters 
was being sent to the headquarters 
organisation in America next year. 
"I'm conceited enough to say they 
Won't teach him such a helluva lot," 
Mr. Willmott added. 

Mr. Willmott said that he still be
lieved the press ·was the stronger of 
the two major advertising mediums 
but every · day radio was getting more 
firmjy into the home. This was amply 
demonstrated the other day when a 
third of a million replies were re
ceived in respect of some broadcast 
request . . 

The toast to the other guests, 
Messrs. Martin, Lane, Taylor and 
Snape, was proposed by chairman, Mr. 
Finn, and responded to by Jack 
Martin and Reg I;ane,' 

A courtebus gesture was made by 
Mr. George Snape when he proposed 
a toast to the 21 Club president, Leo 
Finn, in the course of which he took 
the opportunity, on behalf of The 
Inch Club (which represents in the 
press field . i_nterests identical with 
those of the '21 Club) to wish tlae. 21 
Club seasonal greeti.ngs and to express 

Au.s.tralian Commercial 
Broadcasters Receive 

Greetings from Cariadd 
The executive of the Austfal1an 

Federation of Commercial Broadc·ast 
ing Stations this week received a letter 
from the Canadian Association of 
Broadcasters, containing the following 
Christmas Message, signed by the 
Chairman of the CAB Board, Mr. H. 
Sedgwick :-

" The Ca,nadian Association of 
Broadcasters send y o u th e i r 
heartiest greetings and good 
wish es. 

" We have admired the work that 
you are doing, the st andards of 
ethics that you voluntarily im
pose upon your m em ber stations, 
and the strong fight that you 
maintain in the inter ests of f r ee
® m of Sl:)eec:h and expression, 
and th~ rights to conduct your 
business as a democrat i c, respon
sible enterprise. 

"We in Canada, en gaged in pri
vat e' commercial/ br oadcasting, 
join hands with you in a continued 
effort to expand t h e electronics 
field free from Government inter 
fer ence, and we shall f ollow your 
progress with ever incr easing 
int er est. 

BBC SHAKE-UP 
Following upori a n umber of recent 

resignations of leading executives of 
the BBC, the British Prime Minister, 
Mr. Attley, last week announced that 
the chairman Sir Allan Powell and 
the vice-chairman C. H. Millis had 
both resigned arid that Lord Inman 
had been appointed chairman for 
five years with Lady Reading vice
chairman. 

AUSTRALIA'S 
YOUNG COMPOSERS 

Latest of Australia's young com
posers to hit the news headlines is' 
17-years-old Peter Scul thorpe of' Tas
mania. This month he was awarded 
the prize for "the best musical com
position of the year" a t Melbourne 
Conservatorium of Music. Professor 
Bernard Heinze said h e was impressed 
with the unusual talent exhibited in 
Sculthorpe's "Chamber Suite." 

his Club's sincere appreciation and 
pleasure of having been invited as a 
guest to the 21 Club's festive board. 
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PROGRAM COMPLAINT LAID 
BY THE HEELS 

"The Shadow" Says Crime Does Not Pay 

When Mr. Sheehy, Labor member 
from South Australia, attacked com
mercial broadcasting programs in Fed-' 
eral Parliament recently C"B.B." Dec. 
12) he chose an unfortunate (for him) 
example in quoting "The Shadow," 
for that serial is definitely a "crime 
does not pay" feature. 

Referring to Mr. Sheehy's criticism 
last week, Miss Grace Gibson, whose 
program production organisation is 
responsible for the re-scripting and 
producing of the well-known Ameri
can feature , said she could not under
stand what Mr. Sheehy was complain
ing about. 

"Every episode of the series opens 
with the legend - 'Once again we 
bring you the thrilling adventures of 
The Shadow ... the hard and relent
less fight of one man against' the forces 
of evil. These dramatisations are de
signed to demonstrate forcibly to old 
and young alike that crime does not 
pay!' 

"In introducing the series after the 
commercial we open with: -

"'The Shadow-mysterious charac
ter who aids the forces of law and 
order .' and the closing announce
ment is as follows:- 'Next week
same time-same station-we bring 
you another strange and thrilling ad
venture in The Shadow's daring battle 
against the forces of evil. Be sure to 
listen for another thrilling Shadow 
story. As you sow evil so shall you reap 
evil . . . crime does not pay'-the 
Shadow knows !" 

Miss Gibson pointed out that in 
every episode The Shadow brings the 
culprit to justice and throughout the 
entire program the theme is always 
agaiJnst crime. Columbia films had 
produced and distributed throughout 
Australia 15 chapter films of "The 
Shadow" which have been shown for 
general exhibition here and in N.Z. 

In America, The Shadow is broad
cast over 326 stations and is extremely 
popular with children, so much so 
that in U.S. parents often tell their 
children that if they don't behave 
"The Shadow" will get them. 

Miss Gibson said that the American 
Police Review, authoritative police 
journal, has awarded "The Shadow" 
a citation for its contribution to law 
and order and produced a copy of it, 
which reads:-

"The American Police Review con
gratulates the producers and sponsors 

of 'The Shadow' for their contribution 
to the cause of better law enforcement. 
Thirteen th.ousand police executives 
throughout the United States read the 
Review and our purpose is to help 
them ascertain the best tools and me
thods to combat crime. The editors 
of the Review have turned a critical 
.ear to 'The Shadow' program for some 
time and are gratified to note that 
your presentation of police roles truly 
reflect the intelligence and character 
of tf/,e high type of police officer now 
found throughout the land. We there
fore take pleasure in presenting to 
you the American Police Review Cer
t i ficate of award for distinguished ser
vice to the cciuse of better law enforce
rnent ." 

Stop Press • • • 
FM-TELE NEWS FROM U.S. 

(From our own Corresponde nt) 

Washington, Dec. 9: Official FCC 
blessing has been given the newly
organised FM Assn. by Charles Denny 
Jr., acting FCC chairman, who has 
written commending the idea of the 
crusade ("BB" Dec. 12) to carry the 
story of FM to every radio listener. 

The FCC is taking practical steps 
to aid FM development by deciding 
to issue special temporary licences for 
powers less than those granted until 
the high-powered transmitters are 
available. 

The output of radio receivers with 
FM rose from 17,541 in September to 
23,793 in October, according to figures 
just released by Radio Manufacturers 
Assn. Of the October output, 22,191 
were console radio phonographs, 833 
mantel models and 769 consoles with
out phonograph. 

The hearing before the FCC to de
cide whether color televi~don goes com
mercial or retains experimental status 
commenced to-day, Dec. 9. 

Tele. in Canada has been okayed by 
CBC Board who last month com
menced a study of a plan to set up 
video stations. 

Marsland Gander, radio editor of 
London "Daily Telegraph," in Chicago 
last week declared that while America 
was ahead technically in television 
she lagged behind England in pro
gramming and program facilities for 
the new art. 
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NORTHERN N.S.W. QUEST 

Three Stations Aid Local Talent 
The extensive northern N.s.w 

search for amateur talent culmin~ 
ated in the Grand Final on Saturday 
December 7, when a relayed broadcast 
from 2AD Armidale to 2NZ Invereu 
and 2TM Tamworth was made. 

Finalists from Inverell and district 
were Mr. George A. Kerr, school 
teacher of Glen Innes Hig·h School 
and 13-year old classical pianist, Noel 
Webber, also from Glen Innes. Mr. 
Kerr subsequently won the Grand 
Final for his baritone rendition of 
"T~e Road to Mandalay." Compe
tit10n from the three centres, Armi
dale, Tamworth and Inverell, was 
very keen. The runner-up in the 
Grand Final was Ron Hemmings, 5th 
year student of Tamworth High 
School, for his playing of Grieg'& 
"Concerto in A Minor." 

West. Australian News 
Decen1ber 'yas ~he h igh spot in t hP ycai· 

for the \V.A. Ins titute of Advertising nn<·.) 
'.'" t hree important functions took place dur
mg· that mont h. 

A large ly attended illustrated lecture gi,·ca 
by member Art hur N . Viveash of lllustrn
t ions Ltd., p roved particula rly interesting-. 
.l\1r. ·vivea $h g·a.ve a screening in full color 
uf the "Hosewood Cattle Sta tion." Tho'e 
present included members of the Agricul
t u ral Society and various pastora l industrir1->. 
" Roi-;e,vood" i s one of the vast f;ta tion f.' in 
the n orthe1·n part of Australia and 140 miles 
f rom Wyndham. 

At the annua l meeting office bearers 
for 1947 w e r e elect ed as follows: 

President : N . E. H utchison (Gordon It 
Gotch) ; vice - president, N. C. S. Mount: hun. 
sec., E. C. Churchwar d ; and h on . treas., K 
L. Gower (vV.A. Br oadcasters Ltd.). Other 
J11en1bers of the B oard: T. Darrell H ick:-
(Display Service); IC. G . Parker (J. Gibl!O) 
& Sons) ; H . J . \ Veils (Rich Sign Co.): R 
\'Ve lls \Daily N ews): J . V . Finney (C.M.L.): 
R K Cranfield (Dalgetys Review). 

The C hri Htn1as luncheon \VHH a gTl'iJl 

succe8s. and eulogistic referencel-:i Wf'rt' 
made to t h e work of the ln46 Board and 
it was ple>tsing to note that a record nwlll
bership h ad b een reach.ed-GO membero. 

V\T. A . 13roadca~ters L td. broke n ew ground 
when t hey 1vent a long· to the school l'-'J)C'C'<'h 
days at Presbyterian Ladies College a11<l 
Perth College and r ecorded the "break uv<· 
After the r ecordings were made they wer•' 
ed ited and r e -cut, and brought do\Vn to 
half-hour broadcasts a n d presented in the 
progTam from 6IX-WB-MD some days lat<'r 
This en a hled sch ola r s who had taken part 
to hear the m selves a nd parents who " ·ere 
too far a way to attend to enjoy their child· 
r e n ' s effor t s . 

Cliff Nichols and Graham Stone ar e now 
presenting the 2CH breakfast session. :-<ich
ols is b est known in radio as "Nicko" . .,r 
the former "Nicky and Tuppy" teanl of 
3A W w h ere they were together for 14 year,. 
which is proba bly a record for conunercirl· 
b roadcasting in Australia. G r aham Stone. 
also from M elbourne, is well established on 
2CH, h aving been associat ed with that stn· 

tion's n ight program. 

~~194 7 will be· a ))'ear 
for tnore energet.ie selling!'' 

In spite of what the slightly pessimistic 
might whisper in your ear, the outlook for 
1947 is definitely not gloomy. Allowing for 
production difficulties, and this and that 
factor, each passing week se~s more goods 
available ... less empty spaces . on store 
shelves. But, with a greater variety of old 
lines and the advent of new ones, selling 

becomes a little more than merely supply
ing a demand. It means.CREATING a de-

. mand. This no doubt explains the ever
inqeasing w~ight of advertising appearing 
in a ll media, including radio. If you are 
selling in the fertile Victorian market, 
3KZ's immense following will be glad to 
hear about your product. 

Sydney Representative: A. L . FINN, 65 YORK STR,EET, Telephones, BW6251, BX1047 
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Banquet Commemo~.ates Radio Founders 
Attended by over 100 Institution members and guests representing th_e S~r
vices, Science and Industry, a successful banquet was staged by the Institution 
of Radio Engineers, Australia at the Wentworth Hotel, ~ydney, on. December 
12 as part of its Commonwealth-wide annual commemoration of Radio Founda-
tion Day. 

Simultaneous functions were held 
in other cities by the various Divisions 
of the Institution and the occasion 
was marked on a National scale by an 
A.B.C. Interstate relay at 7.45 p.m. of 
specially-recorded messages from Vis
count Mountbatten of Burma, who is 
President of the British Institution of 
Radio Engineers, and Sir Ernest Fisk, 
who was first President of the Aus
tralian body. 

In his message, Lord Mountbatten 
paid tribute to the initiation of Radio 
Foundation Day by the Australian 
body and anticipated that the move
ment would become world-wide. 

Sir Ernest Fisk referred to his early 
association with the I.R.E. in Aus
tralia and recalled the initial cele
bration of Radio Foundation Day in 
1936 when the occasion was acknow
ledg~d by a ' special message from the 
Marchese Marconi, whose successful 
bridging of the Atlantic by radio on 
December 12, 1901, provided the in
spiration for Radio Foundation Day. 
Sir Ernest concluded by sending best 
wishes to all of his old friends and 
associates in Australia. 

As a background to the function, 
the Institution organised an exhibition 
of radio and electronic equipment in 
the Wentworth Ballroom annexe and 
this included equipment ranging from 
1901-era spark and coherer _assem
blies to the latest items of radar and 
aerial navigation equipment. 

The assembly commenced at 6 p.m. 
·with cocktails and an inspection of 
the exhibits, and at 6.30, the banquet 
commenced with I.R.E. President D. 
G. Wyles in the chair. At 7.30, Mr. 
Wyles proposed the Royal Toast and 
after this was honoured, proceeded 
briefly to review the origin and sig-

nificance of the occasion. 
At 7.45, the sound system was 

switched over to take the A.B.c: relay 
and following this, the Hon. Clive 
Evatt, representing the N.S.W. Gov
ernment, spoke to those present on 
the relations of the engineer to the 
community at large. . 

Mr. A. S. McDonald, Past-President 
of the I.R.E., and newly-appointed 
Chief Engineer of the Telecommunica
tions Commission, then welcomed the 
guests on behalf of the Institution 
and the first response to this toast was 
by Lt. Black, R.A.N., representing 
Rear-Admiral G. D. Moore, C.B.E., 
R.A.N., on behalf of the Services. 

Other speakers in response were Mr. 
J. J . Malone, Chairman of the Over
seas Telecommunications Commission, 
on behalf of Communications, .both 
Postal and Overseas; Sir John Mad
son, D. Sc., B.E., President of the In
stitute of Physics, on behalf of Re
search and Engineering Bodies; Mr. 
R. J. W. Kennell, President of the 
Radio & Telephone Manufacturers' 
Association, on behalf of the Radio 
Industry & Trade Bodies; Mr. C. J. A. 
Moses, General Manager of the Aus
tralian Broadcasting Commission, on 
behalf of the National Broadcasting 
Service; Mr. John Ridley, President 
of the Australian Federation of Com
mercial Broadcasting Stations, on be
half of Commercial Broadcasters; Mr. 
H. J. Brown, Supt. of Communications, 
Australian National Airways, on be
half of Civil Aviation; and Mr. J. M. 
Moyle, representing Sir John Butters, 
Chairman of Associated Newspapers 
Ltd., on behalf of the Press. 

Other guests present included 
Messrs. R. C. Allsop, (Truth & Sports
man) ; T. Armstrong · (Supt'. Wireless 

Guests at the President's table at the 1.R.E. banquet. 
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Branch, Sydney); N. G. Crook ('.Presi
dent, Radio & Electrical Retailers' As
sociation of N.S.W.l ; J. R. Edwards 
(Radio Press) ; C. C. Faulkner (Elec. 
& Radio World) ; K. L. Godfrey (rep
resenting Mr. R. P. Godfrey, Chair
man of the Electrical & Radio Develop
ment Association of N.S.W.) ; W. R 
Hebblewhite (Standards Associatio~ 
of Australia); J. M. Martin (Chief In
spector of Wireless, P.M.G.'s Dept., 
Melbourne); D. V. Mills (representing 
the Chairman, Sydney Division of the 
Institution of Engineers, Australia). 
Group Captain K. R. Parsons (repre~ 
senting the Chief of the Air Staff) . 
Dr. J . L. Pawsey (Chairman N.s.w. 
Division of the Institute of Physics) . 
P. D. Reddell (Supt. of Technical Edu~ 
cation, N.S.W.) ; Inspector W. E. Sal
mon (representing Mr. W. J. Mackay, 
Commissioner of Police, N.S.W.); and 
J. B. Theodore (representing Mr. E. 
G. Theodore, Consolidated Press) . 

LARGE QUIZ PAY-OFF 
An all-time record for prize money 

in Australian radio was established 
this month by 2UW, when £788 was 
paid out in four days. The total con
sisted principally of two big jackpot 
prizes which had mounted over the 
preceding weeks. 

It started with the "Telegraph 
Sports Parade" in the 2UW Theatre 
Friday Night show, when the "Quiz 
Kitty," jackpotted to £190, was won 
by a competitor who successfully 
answered three questions on current 
sports. This session carried a weekly 
prize of £10, which had not been won 
for 18 weeks. 

A total of approximately £20 was 
paid out in smaller prizes in the fol
lowing half-hour during the broad
cast of "Superquiz." 

On the following night, in "The 
Atlantic Show," Bob Dyer's "Crackpot 
Quiz" which offered £553 worth of 
much-in-demand merchandise (in
cluding a refrigerator, a washing 
machine, gas cooker, set of golf 
clubs and balls, six car tyres and 
others) was won when a 35-years old 
schoolteacher successfully answered 
three general knowledge questio~s. 
One other prize which he may yet wm 
is an offer to a £5000 to nothing 
"double" on the Doncaster-Sydney 
Cup, the double to be named within a 
week of nominations. 

Two days later, on the Mond~y, a 
listener walked into 2UW and clanned 
the £20 jackpot prize for finding one 
of Bob Dyer's lucky £1 notes. The Ii d 
tener was a bank manager who note 
the number on his pad, kept watch 
for it as he counted the money, · · · 
and found it ! 

all O.Uli Ill Ill 

We hope .rour Xmas cheer cut a 

new ·record in seasonal Jesti~ity and 

trust that happiness and prosperity 

will be broadcast through your 

programme for the coming y ear. 

RADIO SY DNEY PTY. LTD. 
29 Bligh Street BW3121 
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PRESS MUST BE FREE COST 'Of BROADCAST I NG 
SERVICE 

"The Printing Pres-s must be free be
cause under any other system the 
poison of propaganda would destroy 
the mind and corrupt the will of the 
nation," declared Sir Keith Murdoch, 
chairman of the Herald and Weekly 
Times Ltd. (owners of 3DB-LKJ in the 
course of .his speech at the annual 
meeting of shareholders on Nov. 29. 

"During this year," said Sir Keith, 
"the newspapers of Australia joined 
with others in the British Empire, at 
the invitation of the British Press, in 
conference and discussions concerning 
the duties and responsibilities of the 
public press. The American editors 
and publishers likewise addressed 
themselves to these great questions, 
and something in the way of re-defi
nition and recharting has taken place. 

"Like many institutions and indeed 
civilisation itself, the Press finds itself 
placed by the victory for democracy 
at critical crossroads. That is recog
nised clearly. It must advance, or it 
will retrogress. Democracy is ruled 
by public opinion and public opinion 
must be well served by a great Press 
if it is to be an enlightened and just 
rule. There can be no doubt that 
should d~mocracy fail to rule wisely 
and strongly, the atomic age will de
stroy man instead of elevating him. 
And we must remember that the 
atomic age is an age not only of 
atomic energy but of atomic time. 
Things are moving very fast. 

"Thus a good Press is more than 
ever necessary. By a good Press I 
mean a free Press, and public-spirited 
Press, and an energetic Press, a daring 
and adventurous Press. We do not 
suggest that the Press is more than 
one of the columns of the great house 
of human society, but we believe that 
all except the Communists would 
agree that without this column the 
house would collapse. 

"The printing press must be free 
because under any other system the 
poison of propaganda would destroy 
the mind and corrupt the will of the 
nation. 

"Can anyone suggest an alterna
tive? Will you entrust any Govern
ment to pay for and control the Press? 
Will you trust any institution? Will 
you trust any body of scientists? There 
is no halfway house between a free 
Press and slavery. A free Press means 
that anyone is able to publish the 
reading matter that the public would 
take and pay for, and anyone is able 
to choose whether and what he wants 
to read; a controlled or subsidised 
Press means that the newspaper 
writes not for the readers but for the 
Government, a:nd the readers must 
take what they get; they have no 
other. 

"But of course the Press must be 
much more than merely free. It must 
be fact-finding, truth-telling, truth
seeking to the limit of human capacity 
and enterprise. It can deviate from 
this purpose only at the risk of its 
soul. 

"I believe that in two ways the con
cepts of newspaper functions have 
taken stronger shape during the year. 
The first is in the more definite ac
ceptance by newspaper leaders of the 
primary responsibilities of newspap
ers to inform public opinion objective
ly of all facts of importance in life. 
Facts of importance are all facts· o~ 
public interest, which must be dis
covered, interpreted and set clearly 
forth. Perversion or suppression is 
unthinkable. The public must be 
made to understand, by zealous ser
vice, that this is so. 

"The second concept is that true 
freedom of the Press is not achieved 
until reporters may roam in all 
countries, news is free in all countries, 
and lines of newspaper communication 
throughout all the world are untram
melled, open, cheap and rapid. 

"The printing Press must be free in 
all countries for all countries; only 
then will we get truth and good faith 
.ruling all. Only then will propaganda, 
suspicions, and distrusts, lose their 
destroying power. 

Questions in Federal Parliament 

Some interesting figures about the 
cost of conducting the nation 1 
broadcasting service were recent~ 
revealed in the House of Represent ~ 
tives when the minister representi~ 
the Postmaster-General replied tg 
several questions by Mr. Jos. Franci~ 
(Lib. Q.J. 

For the three years, 1943-'44, •44_,45 
and '45-'46 the Telephone Branch 
received from the Wireless Broad
casting Branch the amounts of 
£243,995, £247,945 and £265,249 re
spectively for those years (book en
tries and not cash transactions). Cap
ital expenditure on new stations and 
equipment in each of the three years 
was £73,819, £55,766 and £72,930, while 
total. expenditure for maintenance of 
broadcasting services was £677,299, 
£721,138 and approximately £735,800. 

The expenditure for maintenance 
does not include special amounts of 
£70,766 and £71,831 for 1944-'45 and 
1945-'46 respectively appropriated 
through the P.M.G.'s Department vote 
and paid to the Australian Broad
casting Commission. 

POWER INCREASES FOR COMMERCIAL STATION'S 

Other Permits Expected to Follow 

Charleville and Cooma commercial 
stations 4VL and 2XL have been 
granted an increase of power to 500 
_watts from the 200 watts upon which 
they are currently operating. 

It is anticipated that the P.M.G.'s 
Department will shortly grant a num
ber of other power increases to cer
tain country commercial broadcasting 
stations - probably those in th~ 
shared-channel field. 

Both 4VL and 2XL share the fre
quency of 920 kC/s. Cooma station 
has announced its intention of moving 
on to the higher power in January 
so that 4VL also will probably step 
up next month. 

The commercial broadcasting sta
tions of Australia have for years suf·· 
fered from a distinct disability in the 
restriction by the P.M.G.'s Department 
to "peanut" power. In the face of 

that official policy, however, the Na
tional stations are operated on com
paratively high powers ranging from 
2,000 to 10,000 watts. Total wattage 
of the 29 National stations in Aus
tralia (exclusive of short-wave ser
vices) amounts to 156,500 whereas the 
total wattage of the 100 commercial 
stations amounts to only 62,200! The 
highest commercial station power 
allowed so far is only 2,000 watts and 
of these there are only 12 stations in 
that category and only eight 1,000-
watters. The rest range from 750 watts 
down to 100 watts. 

It is understood that stations 2BE 
Bega (200 watts) and 4ZR Roma (200 
watts) which both share the 1490 
kC/s. frequency channel, have also 
been granted permission for increased 
power but just when the increa~e
will be made has not yet been dis-
closed. 
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A !Jleview of a cc o-m p Ii sh men t 

• 
in 

1946 

• 1n· 

1947 

• • • 

(1) World celebrities including Tommy. 
Trinder, Todd Duncan, etc.; released 
for all to hear . 

(2) 5 of Australia's leading sports commen
tators united for the 1946 Melbourne 
Cup Hour. · · 

(3) Spectacul~r, 5-station Davis Cup relay 
-Austraha s largest sporting hook-up! 

(4) A popular Musical Comedy every 
Wednesday at 8. 

(5) Establishment of Junior 3AW and its 
new youth activities. 

(6) Bert Oldfield describing Test Cricket. 
(7) ~orld's best literature dramatised 

mcluding "Anna Karenina" "Constant 
Nymph", "Random Harvest", etc. 

(8) 7 new first-rate night features illustrate 
3A ~-~acquarie's versatility and lead
ership m showmanship. 

(9) 3AW Radio Newsreel inaugurated. 

THESE PRECEDENTS 

ARE BUILDING 

A LOY AL AU DI ENCE FOR 

31W and 

THEY LEAVE IT AT THAT! 

* 

to 3A W-3CV to PA TH-FIND 

New fields of broadcasting 
With the expected equalising of the seller's 
market and its effect on future business, 
the executives of ~AW and Macquarie have 
long-range motives in holding key times 
o~ key stations for tho$e companies faced 
with merchandising problems likely to 
develop in the new year. 

Some big shows have already been booked. 
In no sphere . will 3A W be backward· 

. ' 
spon~ors will _benefit from a more pro-
gressive pr0gramming policy aimed at 
making most , people, most of the time, 
tune to 

31 w .'·. 
• an-d leave it at that 
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MAPLES 11th P. AND A. PARADE 

Guests at Maples "P. & A." · Parade prizegiving night at the 3KZ studios were, left to 
right, Syd Morgan (managing director 3KZ), D . Lamond (Maples dire.ctor), Cr. Conelly 
(Lerd Mayor of Melbourne), Lionel Newton and Lauri Newton (Maples directors) . 

Cheque for Charity 
The grand final of the 11th P .. and 

A. Parade, sponsored on a chain of 
18 stations emanating from 3KZ, by 
Maples, well known Melbourne Furni
ture Store, presented a great array of 
talent to a packed house at the Mel
bourne Town Hall on Sunday, Decem
ber 8. Enthusiasts even stood for the 
whole performance, and the sponsors 
are to the congratulated in giving 
these artist such a chance to attain 
a step on the ladder of fame. 

A concert was given from 8-15 to 
8-45 p.m. by identities of past P. and 
A. Parades, before the 16 competitors 
for this year's prizes took the stage. 

The broadcast opened with a selec
tion of musical comedy gems played 
by the P . and A. Orchestra, conducted 
by Gabriel Joffe with Margot Sheridan 
at the piano and Len Davis at the 
Hammond Electric Organ. Listeners 
were invited to enter the Listener's 
contest, held in .conjunction with the 
grand final (B.B. 12/ 12/ 46) and the 
response to this contest was tremen
dous. 

The first prize in the 1946 P . and A. 
Parade, a trip to America, was award~d 
to Miss Joyce McCartney, dramatic 
soprano, of Brighton. Other sectional 
prize-winners (adults, £200, juveniles, 
£50) who contested the finals were:
Adult instrumentalist, Lou 'l'oppano: 
adult pop. singer, Al Royal : juvenile 
vocalist Alan Miles; juvenile instru
mentali~t, Kevin McMillan; and ju
venile pop. singer, Annette Klooger. 

The Lord Mayor, Cr. Connelly, was 
present at the 3KZ studio on Dec. 15, 

to hear the announcement of the 
winners, and to receive, on behalf of 
his Hospitals Appeal fund, a cheque 
for £658 proceeds from the final night 
of the Parade, held in the Town Hall, 
on Sunday, December 9, when admis
sion was by ticket only, obtainable for 
a donation to the Hospitals Appeal 
fund. 

VIC~ 1.0.A. XMAS DINNER 

The Annual Christmas Dinner of 
the Victorian Institute of Advertising 
held in the Melbourne Town Hall on 
December 17 was a great "get to
gether" of the advertising fraternity 
and allied trades professions. 

After sherry, the dinner was truly 
Christmasy in its atmosphere with 
the traditional hot turkey and be
tween courses, after a toast to the 
King, Mr. Bruce Bellamy, President 
of the Victorian Institute of Adver
tising, welcomed his fellow members 
and their guests in a brief and the 
only speech of the evening. 

Later, there was the drawing of the 
raffle for the V.I.A. Christmas Appeal 
and "Smoky" Dawson entertained 
with songs but the star turn of the 
evening \\'.as manager of 3UZ Arthur 
Prince's demonstration of the "Three 
Card Trick" and other feats of leger
demain. 
· Other items were given by Harcourt 

French, and Dudley Simpson. the 
pianist, contributed in on small mea
sure to . the ni~ht'll sµcceslJ, 

Women in Radio 

"SALLY"-INDUSTRIAL 
WORKERS' FRIEND 

Starting her Workers' Session ove;· 
2UE just over 4 years ago when Syd~ 

ney factories were all-out on war
time production, Sally Harten with 
her signature call of "Sal---ly," came 
to be identified with music that people 
working in factories wanted to hear 
interspersed with brief human rela~ 
tions talks promoting industrial har
mony and "cheerio" calls to her 
thousands of factory listeners. 

W.ith years of social service work 
behind her, she left Australia in 1938 
for a trip abroad to study working 
conditions in Europe. She visited the 
showplace factories of Europe, includ
ing the· Bata shoe factory at Zlin in 
Czechoslovakia and Philips' Lamps 
factory at Eindhoven, Holland. In 
London for four months she studied 
social work with Dr. Merril Cruick
shank. In New York, she took courses 
in. dietetics, hairdressing, personality 
development, phyisical culture, line 
color and design, and studied at the 
Mothers' Health Organisation, Lower 
East Side, under Dr. Frank A. Calder
ene, how to teach workers to buy, 
budget and plan to serve a balanced 
diet. She also attended the Dale Car
negie Institute, gaining a diploma in 
public speaking. 

With the experience she gained of 
social conditions all over the world, 
"Sally" came back to Australia, cer
. tain that her knowl•edge could be 
applied to serve and improve social 
conditions in this country and her 
Workers' Session over 2UE was 
launched. 

One secret of Sally's success is her 
interest in other people. When a lad 
formerly employed at de Havilland's 
lost his parents and had the oppor
tunity of a post in Preston, Lanca
shire, England, with advantages of 
experience and additional salary, he 
came and told "Sally" about it. Did 
she think he had a change of getting 
to England? "A chance!" Sally almost 
shouted the words. "Laddie, you're 
there!" She saw Cabinet ministers 
and shipping officials and passport 
authorities and the boy sailed exactly 
a month a'fter he'd come to her witl1 

his problem. 

The Workers' Session conducted bY 
Mrs. Sally Harten is broadcast Monday 
t<.> f!'!da~ at 2 ?·ID; 

THE LINK. • • 

Joining 

OLD AND NEW HAWKESBURY R IVER BRIDGES 

MIGHTY SYDNEY with the 
INDUSTRIAL NORTH 

~- '. 

RICH 

• 
These most populous sections of Australia's most 
populous State, whose toiling - legions represent 
SPENDING POWER ~ have another . link 

STATIONS 

2KY and.· 2HD 
SYDNEY 

. . . ··'. 

NEWCASTLE 
Friendly, Personal, Family Stations who are wei/come in Every Home. 

:NEY-STATION 2KY (M 6291). MELB.OURNE-STAN. ALLAN (Cent. 4705). 



FIELD INTENSITY VITAL FACTOR IN 
AUDIENCE RESEARCH, SAYS U.S. EXPERT 

"There's No Trutl1 tl1e • 
Ill 

L . '' 1stener 
One of the most interesting contributions to the survey controversy 

raging in America was recently published in "Broadcasting" last month 
in the form of a letter from Edgar H. Felix, director of Radio Cover
age Reports which he founded in 1935. Felix has long been a believer 
in field intensity measurements as an important part of audience re
search. He has been interested in field intensity surveys since his 
service as an Army Signal Corps officer in World War I. In 1942 he 
returned to this branch of the service and became a major before be
ing released early in 1946. Former promotion and public relations 
manager of WEAF New York, he is author of several books and once 
worked for N. W. Ayer & Son. 

This is what he wrote:-
Radio statistical research has shown 

a tiresome tendency to childish con
troversy but BMB is setting a new 
pace. Brought into being· by a last
minute manoeuver at the close of a 
skeleton wartime convention, its tech
nique formulated without the skilled 
counsel of manv 'who have devoted 
their lives to the- development of radio 
sales data because they were absent 
in the service, sold to radio stations 
by strong-arm district meetings with 
ill-conc·ealed implications of agency 
and advertiser boycott, and finally 
forced to deny most of its projected 
claims in a last minute retreat, there 
is little, at first sight, to encourage 
an effort to resurrect the BMB fiasco, 
the third, and no doubt the last, joint 
industry ·effort at station area claim 
validation. 

The attempt by agency and adver
tiser association employees to re
assure broadcasters that a form of 
doctored BMB map will be accepted 
as valid listener area claims will de
ceive no one.' Feltis now says that 
BMB finding has no significance in 
how much or how often respondents 
listen. Therefore it hardly seems 
likely that any arbitrary figure chosen 
by the broadcaster himself to replace 
the discredited 10 per cent. BMB figure 
for his county claim: will carry any 
more weight than the original BMB 
maps. 

But it is unfair to BMB to blame it 
alone for its $1,250,000 fiasco. The 
BMB survey result is precisely what 
the participating stations ordered 
when they signed their contracts. The 
managements must have known and 

recognised features of the familiar 
CBS listening area technique just as 
every experienced and competent time 
buyer did. But, instead of urging a 
more conservative and reasonable ap
proach, many station managements 
asked for inclusion of all counties in 
their maps in which they obtained as 
little as five per cent. response. 

The CBS listening area p_rocedure 
by Paul Kesten in the early thirties, 
1ong before the full force of the able 
engineering and allocation develop
ments corrected the enormous original 
disparity between CBS and NBC cover
age, provided CBS with a selling 
claim for most of the area then 
claimed by NBC. The CBS listener 
questioning approach was an inspired 
and brilliant capitalisation of the 
listener's willingness to declare him
self a patron of any station whose call 
letters he can distinguish, despite 
interference, fading and background 
noise. The rural listener of to-day, 
encouraged by proferred premiums 
and the thought of possibly still more 
prizes, is no less ready than in 1930 
or 1935 to claim regular listenership 
under the most tenuous circumstances. 
Only in congested areas, where one 
high-level station after another rolls 
in as the listener turns his dial, does 
his overtaxed memory fail to recall 
all the minor and rarely-used ser
vices. 

Perhaps the first proposition made 
by the BMB questionnaire: "List be
low: the Call Letters of all Radio 
Stations which you or someone in 
your family listen to at home- AT 
ANY TIME" encouraged listeners to 
even greater heights of exaggeration 
than the more conservative CBS ques-
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tions _ but I do not believe a mere 
quibble over questionnaire wordin 
will materially improve the validity 01 
this technique. Like the fisherman 
there is no truth in the listener; h~ 
can't even tell you accurately what he 
listened to fifteen minutes ago as 
Hooper's earlier statistical victbries 
over the CAB recall technique CJ'Uite 
effectively proved. 

Ever since I first published a pro
posal for a "Radio Bureau of Circula
tions" in 1927, suggesting a combin
ation of listener and field strength 
study, there has been ample evidence 
that radio managements want a rea
sonable, valid and uniform area claim. 
Their support of BMB clearly supports 
thiS view. But stations will not again 
support anything remotely resembling 
BMB in technique. The time buyer 
wants to know the area in which a 
radio station is an effective selling tool 
where it has a normal and regula; 
r eliance _and where it can be influen
t ial in promoting the interests of spon
sors. All that Georgia response from 
New York stations and that Oregon 
claim by Los Angeles stations is just a 
lot of LSMFT to the competent time 
buyer and to the intelligent station 
salesman. All the beautiful network 
maps showing coverage of 3,071 out of 
3,072 U.S. counties are nice for hang
ing in the office and for the edification 
of big shots and stuffed shirts. But 
time buyers know that the real busi
ness is done by stations only in those 
areas where they are among the top
notch physical deliveries; the ·area 
beyond is mere bonus, receiving only 
sporadic, irregular and advertisingly 
valueless accidental service. 

BMB claims to have explored the 
possibilities of combining physical and 
listener investigation. In spite of its 
self-styled expertness, it considered 
only the equal field strength contour 
map, discarded in 1935, as having no 
listening significance or correlation. 
In that year, !'I- group of leading agen
cies financed an extensive field sur
vey which I carried out to investigate 
the disparity between fixed millivolt 
contours and listener respon.se ~n !!1~ 
hope of defining new and s1gmfican 
.!ontours. But my finding was that 
there is no fixed millivot standard to 
area of significant utilisation beca~se 
the prevailing available service var~e 
in all areas. The listener .chooses is 
programs from among the be~t ph!ld 
sical deliveries available to Mm ~~n 
no commercially-significant proportt y
of total audience is ever earned aniso 
where by a station which is not a 

among the best available physical 
deliveries. 

The prevailing service standard is 
the line .at which a station begins to 
be materially outranked by six or 
more competitors. The actual field 
strength varies at each point along 
the contour in accordance with the 
prevailing available services there. A 
prevailing service area map, made of· 
a leading 50 kW. station in the New 
York area, showe~ a surprising range 
of field strength values indicative of 
the prevailing service area along the 
contour. The measured field strength 
ranged all the way from 3.0 mv/ m 
down to values as low as 0.2 mv /m in 
directions which had little or no near
by service sources. The value of 0.2 
mv/ m will be recognized as being far 
below any technical engineering stan
dard. In areas having less congestion 
of stations, it is quite conceivable that 
the prevailing service standards may 
fall even below this 0.2 mv / m value. 

Subsequent to the 1935 investigation, 
more than half the agencies billing 
over a million in radio and all the 
leading networks subscribed to a ser
vice which, at a cost of over $1000 
a year, provided them with informa
tion as to the stations meeting the 
prevailing service standards in all 
population centers of the U.S. The 
technique involved and the methods 
underlying the prevailing service area 
map were described in the July 1944 
iEsue of the Proceedings of the Insti
tute of Radio Engineers. (U.S.A.) 

Let's get down to business in radio 
area claims and sell only that area 
where delivery is sufficiently effective 
to be both competitive in quality and 
normally sampled; within that area, 
there will be a reasonable number of 
competitors and not the considerable 
number erroneously indicated through 
the listener claim method. Establish 
your commercial effectiveness within 
that conservatively claimed area by 
tpct listener checks in limited geo
graphical units (areas much smaller 
than counties in most instances) with 
sufficient sample to command respect. 
Continue, if you wish, to range all 
over the map on the BMB basis to de
fine your maximum sporadic coverage, 
~u~ present that finding only for what 
It Is worth to show bonus and accu
mulated peak performance. What 
excuse is there for more than ten or 
~fteen stations to a network if, as 
listeners claim, that is all it takes to 
reach all the U.S. ? 

~ know there is nothing new about 
t_h1s ~ual listener and coverage. survey 
~octrme because I have been selling 
it to time buyers since 1935. There is 
t~o much at stake to permit BMB to 
Wither because it has gotten off to a 
~ad start. Its paid staff did a bang-up 
Job and set up a competent working 
rganisation. There isn't a whole lot 
hat can be done to repair the 1946 

Conducting a Field Intensity Survey 
The photo show s an 
Amalgamat ed Wire 
less techn ician record
ing a measurement 
made w it h an RCA 
TMV.758 Field lnten· 
sity Rece iver during a 
recent fie ld strength 
survey. T h is subject 
was dealt with by Mr. 
Robert G i ll, MI RE 
(Aust.), of AWA' s En
gineer ing Sales Dept., 
in a recent paper 
delivered before the 
lnst itutio.n of Radio 
Eng i neers (Aust.), and 
created a considerable 
amount of interest. In 
addition to detailing 
;the procedure for 
medium-wave site se
lection and field in
tensity surveys and 
the correlat ion of the 
resu lts, M r . Gill dealt 
w ith the factors gov. 
erning FM VHF cov' 
erage. 

survey; let's concentrate on develop
ing a BMB technique for 1948 that 
combines physical and listening re
search, shows the optimistic maximum 
by listener research and the normally 
useful area'by reliable and valid physi
cal research. Esta.blish extent of sta
tion use within that guaranteed area 
by accurate spot listener surveys. 
About the only stations that won't 

stand behind that approach are those 
having neither useful coverage nor 
program following. BMB could do th at 
job effectively at a cost comparable to 
present methods because of the sub
stantially reduced cost of selected 
spot surveys over the attempt to ap
praise what everybody does in every 
county of the U.S. 

Ridley Urges Industry Co-operation 
to Solve Technical Problems 

· Amo,ng those responding t o the toast 
of "The Guests" at the I .R.K Founda
tion Day Banquet at the Wentworth 
Hotel, Sydney, on Dec'ember 12, was 
AFCBS President, John Ridley. Mr. 
Ridley's remarks were ho.th topical and 
to the point and excerpts are pre
sented as a matter of gener al •interest. 

Opening his remarks, . Mr. RiidJey 
referred to the fact that he was speak
ing as representative of Australia's 
100 commercial broadcasters and went 
on to refer to the harmonious rela
tions which existed between the com
mercial and national stat ions. In this 
respect, he mentioned Mr .. C. J. A. 
Moses. who spoke. earlier during the 
evening, and said:-

"My experience with tne General 
Manager of the Commission is he feels · 
with the Federation -that we have in 
our hands the· application of a scienti
fic discovery -and a very important 
one, and that our object is to do the 
best in the _interests of the· people of 
Australia. 

"Commercial broadcasting is a com
parative newcomer to the field, and 
has just celebrated its 21st birthday. 
We have grown quite substantially, 

and alongside the National Stations, 
have produced the finest broadcasting 
system in the world. We owe a great 
deal to people like Mr. Malone, who 
in the early days played a part in 
formulating the policy which is more 
or less now adhered to. 

"We have only to trace the history 
of commercial broadcasting in Austra
lia to find the splen did part played 
by the m embers of the Institution. 
I am very pleased to see here tonight 
members of your Institution who held 
such commanding positions on com
mercial broadcasting stations. They 
have done a fine job. Commercial 
broadcasting, like National broadcast 
ing, has not yet developed a grea t deal 
technically during the past 21 years, 
especially when compared with what 
is supposed to be in store for us. To
day we are confront ed with F.M., tele
vision and facsimile, also news and 
prin t services. 

"Many of us do not know today the 
precise t echnical form in which these 
new services will appear . Likewise we 
a re concerned about the effect these 
will have on the present radio industry. 

( cont inu zd p age 19) 
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ENGINEERS DISCUSS WIRE AND 
TAPE RECORDING SYSTEMS 

The ever-increasing interest in wire 
and tape methods of sound recording 
and reproduction was reflected in a 
series of Conven,tions held earlier this 
year in the U.S.A. by the American 
Institute of Radio Engineers and the 
Institute of Electrical Engineers. A 
general outline of some of the papers 
dealing with this subject is given be
low. 

The characteristics of the various 
methods of wire and tape recording 
available were disclosed in numerous 
papers, displays and demonstrations 
during the conventions. The advan
tages and limitations of the various 
recording media, such as round steel 
wire, paper tape which carried a mag
netic material, steel magnetic tape 
and the mechanical methods of em
bossing in grooves on film, were all 
disclosed. It became evident that the 

· quality necessary for the satisfactory 
reproduction of high-quality radio 
programs could be obtained with any 
of these methods, provided that the 
wire or tape was moved at a sufficient
ly high speed. Recording speeas 
ranged from a little less than one foot 
per second for the magnetized paper 
tape to a speed of four to five feet per 
second for high-quality transcription 

work. Speeds of the order of one foot 
per second, used with the tape record
ers and with embossed film gave re
markable demonstrations. 

One arrangement was described in 
a paper by Dr. S. J, Begun of Brush 
Laboratories, Cleveland, using a mag
netized paper tape at a speed of one 
foot per second. The Recordograph 
instrument using embossed film was 
also demonstrated. A wire type re
corder by the Armour Research Foun
dation utilized speeds of from two to 
five feet per second. A German-built 
magnetic tape recorder was both dis
played and demonstrated during the 
IRE Convention. This instrument used 
iron-oxide impregnated tape t in. 
wide and 0.5 mils thick. The magnetic 
material was a dark maroon colour 
and was apparently completely dis
persed throughout the cross section 
of the strip. The tape developed by 
the Brush Laboratories consists of a 
blue-black coating of magnetic materi
al. on a paper strip t in. wide and is 
supplied wound on regular 8 mm. film 
reels. 

The paper tape can be edited simply 
· by _ tearing out any desired sections 

and splicing with Scotch tape adhes
ive. No break is detectable on play
back. For example, an "album" of 
popular songs can be compiled on one 

r---~ W & G -.~~ 
~ RECORD PROCESSING CO. rib: . ~ · 
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~ MODERN METHODS ENSURE @ 

@ HIGHER FIDELITY • FASTER SERVICE ~ 
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~ 185-187 a'BECKETT STREET, MELBOURNE, C.1, VICTORIA ~ ® @ 
@@@®®®@@@@®@®,©@®@@@@@@@@@@@@®®®®®®®®®®®®®@@@@®@@@®®®®®@@@@ 

Under the direction of H. A. Ma~shall, M.l.R.E. 

THE RECORDING CENTRE PTY. LTD. 
I nco,rporates 

Two large acoustically-treated studios. A comprehensive Tele
funken library of recorded. music. Dual Presto recorders. Model 
GE51 Wire Recorder. Dual Audition Systems. Two Test Room 
Programme Lines. A staff of highly qualified Recording Engineers. 

Address: 251a PITT ST. 'PHONE MA1140 

uninterrupted reel;' a complete half_ 
hour radio program can be recorded. 
or a series of symphonic arrangement~ 
can be compiled. Recordings on the 
tape can be "erased" at any time and 

. ne"". recordings made over and over 
agam. 

Upon completion of a record, the re. 
wind button is pushed and within a 
few seconds the recording is ready 
for playback. Although each reel of 
paper tape can accommodate a half
hour of playing the required rewind 
time is well under one minute. It 
was claimed that the new coated paper 
tape can be produced at less cost than 
previous magnetic recording mediums 
such as wire and metal tape. ' 

The Brush Laboratories also per
fected a new wire recording medium. 
a magnetic layer deposited on the sur~ 
face of a highly ductile metal base 
(such as brass) . This coating is elec
troplated by a special process to give 
it the necessary magnetic properties 
for recording. Brush has perfected 
a means of plating this wire in such a 
way .that exceptional uniformity and 
fidelity are obtainable. It was stated 
that the cost of this medium should 
be below that of the usual stainless 
steel wire. 

The wire recorder was one of the 
most talked about systems during the 
convention inasmuch as close to 
thirty companies have been licensed 
to produce equipment using the ul
trasoajc biasing methods, developed 
by Armour. As is well known, this 
system uses a stainless steel wire 
about 0.004 in. in diameter. The ad
vantages claimed for magnetic wire 
recordings are: No needle scratch
low background noise level; no break 
in continuity as found with record 
changing; wipe off and re-use of wire; 
instantaneous play-back without pro
cessing; unlimited number of play
back; extended recording time; excel
lent fidelity without elaborate pre
cautions or special skills in recording: 
lightness, compactness, portability. 
In addition, any portion of a record 
can be erased and revised without 
harm to adjacent portions. The 
method of recording introduced by 
Armour combines a fixed high fre
quency current with the audio signal 
-the high-frequency component be
ing in the order of 30 kilocycles. A 
series of minor hysteresis loops re
sult. When the magnitude and fre
quency of the two currents are ad
justed properly the final permanent 
value of magnetism in the wire is de
pendent only on the instantaneous 
value of the low-frequency (audiol 
field, and is · substantially linear 

< through the origin, thus giving a 
straight-line recording characteristic. 
The high-frequency component do~s 
not appear in the final record. In this 
way, all even harmonics are elimin-

(Continl.led on pa~e 18) 

Three Leading Sydney Stations 

and numerous pr-oducers entrust 

the recording of their feature 

radio shows to KINELAB 

---------- ... ---

Recording Technicians to Film & Rad io Industry 
KINELAB PTY. L TO. Telephone M 2635. 

484 George Street - • • • SYON EV 

---2-~-

An absolutely independent technical service 

available 24 ho.urs a day, 7 days a week, to any 

producer of radio and screen entertainment. May 

we instal a permanent line to your studio-become 

your recording department? , 

PICTURtt6CESSES 

OUND . EPT. 



Wire and Tape Recording Systems 
(Continued from page 16) 

Opens the 
door. to rich 
Interstate & 
Provincial. 
Markets 

NEWSPAPER HOUSE 
247 Coll!ns St .. Melb., C.l. 
Central 4705 , T' grams:-"Stan~llari," Melb; _ 

ated, and the full magnetic capabili
ties of the record medium are used. 
The quality reproduction depends on 
the residual magnetization, coercive 
force, and energy product of the wire. 

Wires that have been developed re
cently allow records of the same 
quality to be made at one-third the 
previously-used speeds, and further 
improvements are very likely. The 
cost of a wire spool was asserted to 
be competitive with ordinary types of 
disc . records having equal playing 
time. The development on wire is 
still going on and improvements in 
this regard are still expected. 

Some work has progressed in sereval 
laboratories in the matter of making 
measurements of the magnetic pro
perties of tapes, wires and other mag
netic recording materials. In a re
corder system demonstrated by the 
Armour Foundation, a speed of two 
to two and a half feet per second was 
utilized. At the -latter speed _ the out
put was within 3 db between 80 and 
8,500 cycles and was down 5 db at the 
65 cycle and 10,000 cycle points. The 
wire used had a strength of 3 lb. for a 
steady pull. In this regard the pull 
required to break the magnetic paper 
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RADIONIC EQUIPMENT 

Is the choice of Station Engineers when they require New 

Equipment or Spares for their Studio or Control Room. 

RADIONIC PRODUCTS 
MEADOWBA~K (SYDNEY) N.S.W. 'PHONE RYDE 243 
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CENTRAL QUEENSLAND 
To ensure that sales messages reach the 30,000 listeners in this 
l'ich responsive market, Sponsors must use 4LG the station 

with the huge coverage. 
4LG sells to Cent1·al Queensland because 4LG's loyal listening 
audiences are gu·ded in their buying habits by sales suggest ions 

made by 4LG. 

4LG CENTRAL QIJEENSLAND 
Owned al).d Operated by LONGREACH PRINTING CO. LTD., 

Rep_resentatives : 

LONG REACH _ 
Sydney: FRED THOMPSON, B 2085 

Melbourne: STANFORD ALLAN, Centr al 4705 
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tape (Brush) was stated to be 6 lb 
steady pull. This is interesting i~ 
view -of the fact that paper-base tape 
might be considered to be extremely 
fragile.· 

In other discussions, various details 
of wire -recorder heads, magnetic 
characteristics and recording speed 
conditions were described. At a 
symposium on these subjects (AIEEJ 
details of wire recording were out
lined by D. W. Puxley of the General 
Electric Co., rescribing -the wire re
cording system using ultrasonic mag
netic biasing. A new wire recorder 
head design was described by T. H. 
Long of the B. G. Conn, Ltd., these 
heads were developed to overcome the 
tendency for foreign material to oc-

. cumulate across the working gap. 

WI RE RECORDER FOR RADIO 
NEWSREEL 

Following on the acquisition of a 
portable wire recorder 3A W has in
augurated a daily radio newsreel un
der the guidance of Melbourne com
mentator R,obert O'Brien who has just 
joined 3AW as Radio Roundsman. A 
separate news gathering unit has been 
established at 3AW with Peter Clarke. 

The unit will be available at all 
times with immediate transportation 
to cover newsworthy events with first
hand descriptions, and "on the spot" 
interviews. The editorial content will 
be non-participant and both sides of 
all industrial. and controversial dis
putes will be aired. 3A W Radio News
reel will at present be aired at 12.15 
p.m. daily but outstanding items will 
be re-introduced in the 7 p.m. news 
service. 

The Newsreel is bringing to light 
many sidelights of activity not covered 
by the press and is another indication 
of 3AW's policy in keeping its local 
services well to the forefront in lis
tener interest.· ·, • 

Mr. Rex Reinits, young Australian 
journalist and author who has turned 
his hand to script writing in recent 
months, is joining the staff of Grace 
Gibson Productions. He has alreadY 
scripted several important shows for 
national sponsors, such as "The storY 
of Flight." 

--~~--~~----~----~---,___,-
The 1946 Broadcasting Edition of AARD5 

(with all statio•ns rates) is now available 
from Mingay Publishing co. Pty. Ltd., eox 

3765, G.P.O., Sydney. 

111dustry Co-operation 
(continued from page 15) 

F'ive different principles are involved 
in the decisions which must be 
made:- _ 

1. Will the public receive sets in 
sufficient quantities to justify the ad
vertisers' and others support of the new 
radio broadcast structure? 

2. The radio manufacturer. Will the 
radio manufacturer place on the mar
ket receivers of standard design and 
in sufficient quantities at prices attrac
tive to the public ? 

3. Will the broadcaster develop his 
service to ensure the listener gets the 
best possible developments ? 

4. Advertising. Will the expense in
volved warrant the advertiser mak
ing th_e a~ditional allocations required 
to mamtam the extra service ? 

5. Government. Will the Govern
ment recognise the economics of the 
situation in such a way as to en
courage private enterprise to apply 
these new technical developments in 
a practical manner ? · 

"In particular, the broadcasters the 
radio manufacturers and the Go~ern
ment are the decisive factors, and we 
hope every opportunity will be afforded 
us - the commercial broadcaster the 
national broadcaster and the ~adio 
set manufacturers - to advance these 
new developments as fully as possible. 

~t T' R ;dley addr ess:ni:i tlie l.R.E. Ba nquet 
eft of the photo is M r. R . J . w . Kenneli 

~:•• text) and at right is Mr. H . J. Brown , 
pt. of Communi.cations, Aust. National 

Airways. 

~ere i~, as Mr. Kennell (President of 
e Radio & Telephone Manufacturer's 

~ss~ciation of N.S:W., who spoke 
, arl!er) has said, a most important 
·t1ob for us all to-day and that is to get 
ogether. 

th"lf _we are to keep the interests of 
ime listeners paramount, it is most 
in Po~tant that these factors be kept 
Ii ~mnd. and a broad view taken. If 
t~~ted m_terests are permitted to in
Pict e, this may disturb the future 
exe u:e. and th-0se responsible must 
ma :cise every safeguard against the 
ProJor upsets that might retard 

gress. . 

1~~'rr: ~re completely confident. The 
Pia _ution of Radio Engineers will 
bu{ 11ts part, not only to the industry 

a so to Australia. ' 

DAILY FIRE HAZARD 
BROADCASTS 

Seven commercial broadcasting· sta
tions in Tasmania, 7HO and 7HT Ho
bart, 7BU Burnie, 7EX Launceston, 
7AD Devonport, 7QT Queenstown and 
7DY Derby are co-operating with the 
Tasmanian divisional m~teorologist in 
a plan to reduce and combat the 
bushfire hazard during the summer 
months. Fire hazard forecasts will 
be included in the programs from 
those stations. In addition to playing 

an important role in spreading actual 
bushfire information when fires are 
blazin~. the continual impressing of 
the fire hazard on the public mind by 
the stations helps to make people fire
conscious and is believed responsible 
for the reduction in the number of 
dangerous fires carelessly lighted. 

"It's We Who Change," a Christmas 
Fantasy, written by Erick Bell-Smith 
was recorded in the studios of Kine~ 
lab Pty. Ltd., Sydney, for 2SM's Xmas 
Day programs. 

There are no Dial Twisters in 

BUNDIBERG 
Because everybody knows that the)' have the best Progra~s 
anyway, also a Continuous Service every day, Monday to 
Sunday from 6.30 a.m. to 10 p.m. and 500 watts from the 
vertical radiator giving .Perfect Recept ion. 

Your salesman to the rich market of Central 
Coastal Queenslarfd is 

4BU BUNDABERG 
A UNIT OF -'THE' MACQUARIE NETWORK 

M~. TIM-E BUYER! 

Let's Assess 
• • • • 

the 
Let's get together one day, and 
thoroughly discuss the case for 3XY· 
It's a good solid story we have to tell. 
Your phone is handy ... reach for 
it NOW! 

3X11' 

Facts! 

163 Spring Street, Melbourne. 
Central 6612 

Sydney Rep.: Mr. Rick Barnes 
42 Pitt. St. P hone: 86315 
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WHAT'S WRONG WITH ADVERTISING? Common sense is a most uncommon 
thing in advertising. · 

(By Another Critic) 

3. There must be a sense of humour 
Perhaps the greatest lack in advertis: 
ing to-day is good humour. This does 
not mean that advertising has to be 
funny. 

Advertising has been so long "at 
the crossroads" that-most advertising 
men have ' got used to it, or at least 
to hearing it said so. 

Maybe it is at the crossroads still, 
dozing in the sunbaked shower of 
gold that industry has been pouring 
over it for so many years on a seller's 
market. 

Those days are fast nearing their 
end. It's time advertising stood up, 
took stock, and asked a simple ques
tion of itself-What have I done? 

To-morrow advertising will have to 
·. SELL and sell honestly. It will have 
to come to vigorous life, bury-the half
truths, the inuendo, the trickery of 
phrase, and instead remember the 
pioneers in the profession who re
spected the public's dignity just as 
they respected the dignity of the pro
duct. 

If that is an indictment of adver
tising as it is practised generally to
day the reader should exclude the few 
exceptions; Not all advertising is de
cadent, but most of it is. Some of it 
reaches the very highest planes. But 
all of it could be generally so much 
better that one wonders what is the 
"influence" that has so stultified what 
should be a really-powerful and 
highly-respected form of human ex
pression designed to walk hand-in
hand with the progress of human 
endeavour. Summed up, all the faults 
found with advertising, and all the 
faults to which numerous critics 
(mostly advertising executives) have 
pointed, in the main add up to "copy" 
or perhaps the approach to "copy". 
Most advertising copy assumes too 
much levity-towards the product and 

· towards the public. Too much copy 
is out of touch with public tempera
ment. 

If a product is good, its advertis
ing must be good, its copy must be 
good; copy has a responsibility to
wards the product. Advertising plays 
an essential role in the distribution 
of goods · and services within our 
economy. Informative advertising 
which gives reliable factual data con
cerning goods and services is a direct 
benefit to the consumer and will be 
accepted as 1lUCh only if it is stripped 
of half-truths and all- too-obvious 
"tricks of the trade". Consumer know-

ledge of new and improved products 
which contribute to a higher standard 
of living is the most important step 
towards that higher level of living. 

4. There must be an almost fanatic
al interest in the client's business and 

·a willingness to live with it, sleep with 
it and eat with it. 

After years of a dearth of goods, 
people are hungry for detailed, speci
fic, reliable information about the 
new products _that are, or soon will be, 
,rolling off manufacturers' assembly 
lines. Little of to-day's advertising 
really begins to satisfy that hunger. 

There is no pat answer to the ques
tion of what is ·the difference between 
"good" advertising and "bad" adver
tising, but H. K. Reynolds, vice-presi
dent of the big American ad. agency 
.Foote, Cone and Belding, in a recent 
pep-talk to his staff pointed out the 
most important accoutrements which 
a good advertising man should have. 
They are worth reprinting here:-

1. There must be complete honesty 
-a deep sense of obligation not only 
to the client who pays the bills, but 
even more so to the customers who 
keep the clients in business. 

Until every advertising man realises 
that his most important job is to per
suade the advertiser to come clean 
1"ith his customers, advertising will 
make little progress in selling itself to 
to public. 

2. There must be common sense, but 
more important, the ability to use it. 
Many people, including the president 
of the company, have common sense, 
but when it comes to advertising, they 
usually lose it. Many advertising men 
also appear to lose their common sense 
when they sit down before a type
writer to compose an advertisement. 
They start thinking in terms of tricky 
headlines, how to get attention, 
whether to use straight copy or pic
tures and captions, whether the copy 
should be short or long, and so on. 
Every advertising "expert" knows that 
you can get attention by using pic
tures of babies, dogs and pretty 
women, yet too many advertisers are 
employing such sure-fire but lazy 
techniques to sell products not connec
ted with babies, dogs or pretty women. 

.People are interested in products 
manufactured for their use. They 
have more interest in those products 
than advertising men will admit. Too 
many advertising writers place them
selves in front of the product and 
won't let the reader see it, feel it or 
taste it. They are so infatuated with 
tricks that they don't know when no 
trick is needed. 

5. There must be curiosity-an in
tense desire to fintl out why people act 
the way they do. 

6. There must be intuition. Intui
tion has always been considered the 
exclusive property of women, but men 
have it, too-at least they must have it 
to be really successful in the advertis
ing business. Intuition is the little 
bell that rings in your head when you 
get an idea that you know is good 
like "Look at all three," or "Next time' 
try the train." Intuition is the littl~ 
voice that wakes you up in the middle 
of the night and says, "Write this 
down." So you wipe the sleep out of 
your eyes while your wife grumbles 
and you grope around for a piece of 
paper and a pencil to scribble, "You 
take the highroad, I'll take the rail
road." 

On the other hand intuition i 
knowing that "Next time try the 
train" is a great selling idea, to be 
used for ever, while "You take the 
highroad, I'll take the railroad" is 
only a cute idea to be dropped after 
one insertion. 

7. There must be perspective-the 
ability to differentiate between the im
portant things and insignificant 
things, and be guided accordingly in 
your copy. 

8. There must be faith-faith not 
only in the product you ar~selling, 
but also in the fundamental good 
judgment, good 1laste and common 
sense of the people you expect to buy 
it. 

COMBINED SERVICE 
FOR TESTS 

Because of the shortage of land
lines, the Major Network and the 2UE 
Sport net are providing a combined 
national service, for descriptions of 
the cricket between the M.C.C. and 
Australia. · This applies throughout the 
Test series. Commentators in syctneY 
for the Second Test were Keith Dun
bier (2UW), Eric Welch (3DB) Jack 
Gurry (3UZ) and Cliff Cary (2UEl · 
They provided a ball-to-ball storY. to 
all stations on the combined service. 

Additionally, at lunch and tea 
breaks, exclusive commentaries are 
being given over the Major Network 
by .Charles Bray, and over the 2UE 
Network by Alan Kippax, for all tests· 
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NEW YEAR WILL bRING 
NEW SHOWS 
Strong Theme in 
"The Romance of Ind us try" 

p.. number of new and outstanding 
broadcast features on which program 
organisations, stations and networks 
have been working during the closing 
months of this year will find outlets 
to the public in the New Year. 

In most of these features, there is 
an appreciable trend towards the 
better class material with cultural 
educational, and entertainment value~ 
well blended. · 

Two very good shows that will come 
from the 2CH-AWA organisation are: 
"Juvenile Jury" (bought by Lintas 
agency) and "The Romance of 
Industry". 

The latter demonstrates a program 
opportunity which stations and adver
tisers have passed up for a long time. 
It could have been done long ago, with 
credit to advertising. Each half-hour 
in the series, treats the romance be
hind the development of some great 
Australian industry or institution. 
Sponsors who have so far booked their 
"stories" are QANTAS, Felt and Tex
tiles, Lewis Bergers, Bank of N.S.W., 
and Mutual Life and Citizens Insur
ance, while a number of others are 

AGENCIES 

News is announced this week that Gold
berg s are tak ing o\·er "big - time" Vincents 
A .P.C'. account in the n ew y ear. W ith t hat 
announcen1ent_ c01)1es fl1rther n eVi'S that 
Dav id Manual, 2UV\T sales r epr esentativ e 
moves into Goldbergs on J anuary 6 as. man~ 
ager of the radio division. Meantim e, D ave 
Manual is out of town cha.sing kanga r oos 
111 a swelteri ng 112 degs. in t h e s h ade and 
is also keeping h is ear t o a portable r adio 
for wha t 's cooking· in Sydney. 

Mr. Don Gibson, former ly with Jack son 
Wam. Age.ncy, h as joined D yer- Ma lone Ad
vert1~mg as m edia manager a n d wi!J· take 
np h is new post .on December ·30. 

. Mr. E dward H . O'Brien of O' Brien Pub -
1.'c1ty Pty. L t d., was guest of honor a t a 
s taff pa rty h e ld in the Canta.la Room at t h e 
H otel Australia, Melbourne, on December 16. 

l\l~ooney-\Vebb Pty . L td. have moved from 
thell' r a ther cramped quar ters on t he first 
floor of the Bank of N ew Zealand .Building 
:349 Collins Street, Melbourne, t o the ground 
floor w h ere t h e y hav e taken over a suite 
prev10usly occupied by the Prudential A s 
surance Co. Ltd. 

E. \V. B est, Ma.naging Direetor ~f Ley
shon Publicity, returned to Melbour-ne on 
Decei:1.be r 18 ~fter a fortnight's bus iness .trip 
t o B:,isbar:e, SJ dney an.d Canberr a. Strq:ng@lY 
enou,,h, his soJour ne m Sydney fitted in with 
the 2nd Test . . 

being negotiated. It is . proposed to 
circularise all schools about the series 
when it is ready to start off abnut 
March next. · 

Coverin~ Queensland of course 

. Qu_ite a etriking point of view oh advertis 
mg is put by United Service P u b lici t y Ptv. 
Ltd., ad . agency which started u p in M e.1 -
bourne. at t he b eginning of this year, in a 
booklet all about themselves designed to 
mtr oduce their services to prospective cli-

· ents. It' s t h is: "It should be remember ed 
that a bou_t a million A ustralians were u n der 
arms durmg the war. It w ill b e no disad
va_n tage, .on occasion, to be able to speak t o 
this million (_nearly a third of the male 
p opulation) w ith a f ellow-feeling. Great 
num bers. o_f them t r avelled widely, and saw 
and criticised so many t hi ngs t h at they 
developed a scep t ical outlook 'whic h goes 
deep . and tmges their thin k ing in c h arac
ter1~~1c w.?'ys that a r e hard to under stand 
. . . U .S.P. Pty. L t d. is completely s taffed 
?Y returned servicemen and wome~ includ
mg the three directors Messr s . J . F . Barne~. 
C. G. Hayler and A . N . Kem sley. 

Congratulations to B ob Dyer for his 
thoughtfulness in e n tertaining eight Smith 
F an11l.v k iddies in his A t lantic Oil progTam 
last Saturday. Not on ly feas ted t h em b u t 
made s u re they g ot g ood presents, too. 

VICTORIAN AGENCIES CHRISTMA~ 
LUNCHEON 

On Friday, December 13, t h e quarterly 
meetm~ of the Victor ian Division of the 
A ustralian A s sociation of Adv ert ising Agen
ci.es, Federal, was held at the H otel F ·ed
eial, Me~bourne. The Victorian Chairman, 
!\Ir. J. V m cent, presided. 

B usiness inc luded discussion on 15 % Case 
Newspaper~ and Radio S tations ; Convent io,; 
.--Schedule .for l'._{arch , 1947; Educat ional 
P lairn and lmk with the Ad\'ertis ing A sso
ciation of Australia. 

, ~t t,he lu ncheon whieh followed, there was 
a verJ happy gathering and Ch ristmas wish 
es were con veyed t o the m embers on behalf 
of the Executive. This w a s followed b y a 
r~sponse con veying the t hanks of the Asso
c~at10n to the Executive for the work car-
ried out d u ring the pa st year. · 

~~\c~n do it the hard way, picking a station here and a station there or you ca n 
LA~D ~Ee;~0~a~~ way, in one " buy" of the five power-full stati ons of .TH

0

E QUEE NS-

And don't forge.t that yo CAN'T · h . ·· Queensland I u reac some of the most important consumer areas i n 
tra . . un ess you use the Q.N. group, because in lots of p laces the local Q.N. 

, nsm 1ss1on is the ONLY commercial vo ice which can be clearly he~rd. 
Its a lot easier this way. 

AM.JJ.,.;.j~ . 
W,~f/fNI"' "8"1. 
"" """"• MELBOURNE : P. G. Su llivan , A lk ira House, 18 Q ueen 

SYDNEY: F. Thompson, Asbestos House, 65 York Street. 
BRISBANE: Station 4BC, Wintergarden T heatre, Queen Str eet . 
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PROGRAM I HUSll\ESS 

There's quite a national flavor about 
the "Authors' Playhouse" feature play 
for broadcast on 2UE, December 20. 
Titled "Viola," it was written by Mr,ry 
Hewitt, an ex-schoolteacher who lives 
in Maryborough, Queensland. Mrs. 
Hewitt is the first Queensland resi
dent to be represented in "Author'>' 
Playhouse." In an exchange oi' tele
grams, Mr. Hewitt said she enjoyed 
writing "Viola"-a play about school 
life-because it took her back to the 
time when she was herself teaching 
in Western Australia. "Author:;' Play
house" is sponsored by Beckera Pty. 
Ltd., whose advertising is serviced by 
the Weston Advertising Company. 

* * 

Pauls Ice Cream and Milk Ltd. 
announce that following the first 
series of the story "The Legend of 
Kathy Warren," which has been 
broadcast from 4BC/SB each day 
Monday to Thursday at 11.15 a.m., 
they are now presenting the sequal in 
the second series under the title 
"Jane." This feature has proved a 
popular women's serial, and Pauls 
plan to present the whole series in 
seq,uence. Account is handled by 
Littleton-Harvey-Simmins Agency. 

* * * 
"Talent Tote" is anther new show 

of the line-up scheduled by 3XY for 
1947. "Talent Tote," a new quest for 
radio talent, will commence on Janu
'1.rY 13 at 8 p.m. and will be compered 
py Alwyn Kurts. A feature of this 
program will be the manner in which 
the prize money is. awarded to com
petitors. Without being previously 
auditioned, competitors are to present 
their acts to a studio audience while 

. the judges (seated in another room) 
will adjudicate. Points are to be 
awarded and at the end of the pro
gram, dividends will be declared in 
accordance with the points won by 
each person. 

* * * 
"Fantasia of the Air," commencing 

from 3XY on January 2, at 9.10 p.m., 
is a musicale to appeal to all tastes, 
presented by Alwyn Kurts. This pro
gram is sponsored by Mack's Furnish
ing Co. Pty. Ltd. 

J. A. D. Gibson and Co. Ltd., Sydney 
wholesale tea and coffee house, have 
taken another George Edwards dra
ma tic serial program to continue their 
policy of an "end-of-the week" days 
feature . The new program, "The Mask 
of Fate" follows the conclusion of 
"The Pace That Kills," in the same 
time channel, 6.45 p.m., Wednesdays 
to Saturdays, on 2UW. "The Mask 
of Fate," an original script by Max 
Okaye is the story of a female Jekyll 
·and Hyde-a woman who, during the 
day, is the wife of a respected doctor, 
but who at night becomes a shadowy, 
menacing figure of the underworld. 

* * * 

Commencing January 13, The Royal 
Art Furnishing, Sydney retail furni
ture store, will sponsor a feature serial 
"Edmund Conquest," on 2UE'.: at 7.30 
p.m. The contract is for six months 
of 15-minute episodes broadcast Mon
days to Thursdays inclusive. "Edmund 
Conquest" is a 2UE production and is 
set in the 16th century on the Barbary 
coast. Muriel Steinbeck and Len 
Thiele have been cast in the leading 
roles and supporting artists include 
Kevin Brennan, Harry Howlett, N·ancye 
Stewart, Moray Powell, John Bushelle 
and John Gray. 

'* * 

The Victorian Division of the Red 
Cross Society has sponsored two new 
features on 3UZ and the station has 
extended its Sunday night broadcast 
from 10.30-10.45 p.m. to take the new 
quarter-hour session· "The Golden 
Sanctuary." This feature is directed 
by Humphrey Bishop with choir and 
orchestra and commenced December 
15. The second feature , "Who is My 
Neighbour", broadcast from 3UZ, 
Tuesdays, 9 p.m., commenced on De
cember 17 and is · a series of inter
ludes embodying talks by Red Cross 
officers who have served with the or
ganisation in various countries 
throughout the world. 

* * * 

s. 'R: Buttle Pty. Ltd. have taken the 
7.30 p .m. channel, Monday to Thurs
day on 2UW Sydney for the presen
tation of the George Edwards produc
tion of the A. E. Martin story "Myra." 
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Carlton United Breweries ~ave macte 
time available on 3CS, 3GL, 3UL arrd 

. 3YB for the R.S.L. at various times 
and on different nights: This is an 
extension of Cariton United Breweries 
goodwill gesture when, some time ago, 
they made a similar arrangement with 
the V.B.N. stations, 3HA, 3SH and 3TR. 
These sessions are given over to the 
local R.S.L. Associations. Paton Ad
vertising service Carlton United Brew
eries account. 

* * 
E. c. de Witt and Co. Aust. Pty. Ltd. 

have taken a further George Edward~ 
program "Dawn Journey," to follow 
the end of "Beloved Rogue" on 2UW 
Monday to Thursday, in the 7.45 p.m'. 
time channel, which de Witts have 
now occupied for many years. The new 
show, an original script by Max Okaye, 
is a story of romantic adventure, which 
opens in 18th century England, and 
sweeps to the American colonies and 
back again. 

* * 

One of the four new programs 
scheduled by 3XY for the New Year is 
a full hour of music to the popular 
taste commencing January 2:.::. This 
session will be broadcast at 9 p.m. 
Thursdays and Alwyn Kurts will pre
sent the musical annotations. 

JUNIOR INFORMATION 
BROADCASTS TO CONTINUE 

"Junior Information" broadcast 
from 3KZ on Tuesdays from 7 .30 p.m. 
to 8 p.m., compered by Norm Banks 
and sponsored by Brockhoff's Biscuits, 
completed its 1946 edition on Decem
ber 17 when prizes of £50 each for 
the wi~ning boy arid girl, or. alterna
tively, a scholarship for one year to 
any Melbourne public school, were 
awarded to successful competitors. 
This is the sixth year of Brockhotr's 
sponsorship of this educational pro
gram, and the 1947 edition will co~
mence on January 7. During the 1~
terim special musical programs wi_ll 

' ff' t thlS oe sponsored by Brockho . s a 
time on Tuesday nights. The account 
is serviced by Carden Advertising. 

AAAA (Federal) Convention 
The second annual convention of 

. . . t' of Adver-the Australian Associa wn . id 
tising Agencies (Federal) will be h~ 1 
in Melbourne, possibly at the Ho el 
Australia March 18-21, 1947, genera 

' . h y an· secretary Mr. John Hump re 
nounced last week. 

Over £I 0,000 raised 

in 2CH League's Fine 

Effort for I 946 

Representatives of many important 
charitable organisations praised the 
work of the 2CH Women's League 
when they expressed thanks for 
cbe!lues totalling over £10,000 at the 
League's Christmas party held at the 
Sydney Trocadero on Friday, Decem

ber 13. 

Nearly 1000 people attended the 
function-the last "get-together" of 
the league for 1946 - and the presen
tation of cheques was made by Mrs,. 
L. A. Hooke, Patroness of the League, 
who also took the opportunity to con~ 
gratulate members on the year's work. 

Among those who praised the efforts 
of the League, were Lady Anderson, 
on behalf of the Food for Britain Ap
peal, Mr. P . Lazarus, joint chairman 
of the Anti T.B. Association and Youth 
campaign (both of which benefited 
considerably from the League's work) ; 
the Rev. E. J . Davidson, on behalf of 
the fund for Christmas Cheer for Des
titute Men; Major Richardson, super
intendent of Homes and Hospitals for 
Red Cross; and Miss E. Bloore, direc.tor 

Major Richa rdson (Su!)t. of Ho m es and Hosp itals fo r the Red Cross) accept ing a cheque 
from Mrs. L. A . Hooke, P a t r on ess of. the 2C°H Women ' s Lea<:!ue. Also at t h e C h r i stmas 
party are Meg M!cSpeerin . organ :ser of the Lea g ue; L a d y D avidso n (Food fo r Br itain ) ; 
M_iss Oh l sson ( Cr ippled Children ) . At left: Sect io n of the crowd. 

of the Red Cross Handcraft Service. 
Oth er organisations to re ceive 

cheques in cluded the Smith Family, 
Crippled Ch ildren's Associatian, Jthe 
St. John Ambulance Brigade, the Royal 
North Shore Hospital, Graythwaite, 
the Spastic Centre, Far West Child
ren's Home, Beddington T.B. Sanito
rium, Salvat ion Army, and Red Cross 
Lady Gowrie Home. • 

The total of" over £10,000 raised, in
cluded £6000 from the Judith McSpeer
i.n candidature for the Princess of 
Youth campaign, and £2200 raised in 
one month, artd conducted by the Aus-

tralian Red Cross, 2CH, and associate 
A.W.A. Stations, for an original ob
jective of £5000 to provide work shops 
for totally disabled ex-Servicemen . 

Among the guests of the League at 
the invit ation of Meg McSpeerin, the 
League's organiser, were 50 patien ts 
from the 113 A.G.H. and from Ingle
burn Camp Hospital, seated at spe
cial tables and entertained by League 
members. 

The entertainment, compered by Sid 
Everet t , included vocalist s, floor shows, 
and dan cing, as part of the program 
from 2-30 to 5 p .m. 

The wonders of 
broadcasting never cease! 

TME ffiftCQUMRIE 

IUiDIO 
.IEflSON 

relaying 
3A W nightly · 
6.30 to l 0.30 

3CV-

PROOF 
of the 

Pudding: 

Nov. 27th: Lost l canteen· of cutlery!! The 
owner advertised in every newspaper throughout 
Central Victoria but had no success in finding 
the lost article. 
He tried ONE spot advertisement over 3CV
result-canteen was found. 
On the same day 3CV broadcast an appeal for 
the return of a lost dog which was found within 
30 minutes of the announcement going over 
the air. 

The 
all 

Central Victorian Station, reaching 
the listeners in Central Victoria. 
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Generous Sponsor 
Gives Xmas Dinner 
To I 000 Old Age 

Pensioners 
Sydney Town 

Below: 
Christmas 
guests. 

Prepar;ng 
puddings 

• 
the 
for 

in 
Hall 

Gartrell 
serving 

White 
to the 

'South Australia 
All So uth Australi a n s tat ions prepare d 

attractiYc Xn1a8 prugra1n:-;. ·'carols by 
<'andl·e light," organised l>y 5AD in con
j-unction with the Con11Tlerc ial Travellers' 
Associatio n , will l>e broadcas t from Elder 
Park n.15 t o 10.15 p.m. on Xmas E ve, while 
5KA will b roa dcast M elbourne "Carols b y 
Ca n dle ligh t" on r elay from 3K Z. 

5K A ' s C h r istmas progra m commences a t 
7 a .m . and runs right thr oug·h t o 11.15 p .m . 
H ig hlights will b e Sp ike J on es' 20- min. "Nut
crad rnr S uite" a t 8.30• a.m. and b e tween 2 
and 6 in the afternoon there is to· be a party 
for sick kiddies, featuring "Alice in Wonder
land" with Tommy Trinder, . Anne Stevens 
a11d company, orchestra and chorus . There 
will be the usual evening sessions, except 
tha t the r e will be greetings a nd c a r ols in 
place of commercia ls and a t 9.30 p.m. a 
h a lf- hour of "In His Steps." 

5A D ' s B ob F rick er on X m as morning w ill 
conduc t a s pecia l breakfast session featu r 
ing Spike J ones' "Nutcrack e r Suite" and 
also "A letter from Father Christmas" 
script written by Eugene Lumbers. The 
afternoon program, broadcast from 1 p.m. 
to 6 p.m., includes "The Snow Goose" (Her
b ert Mars hall and Joan Lorring) a t 2.30 ;· 
Joan Kinmont ' s " This M y Son" (a narra tiv e 
p oem s imilar t o Alice Duer Mill er 's " \Vhite 
Cliffs of D over" ) recited by Jessie McLen
n a n, from 3.30 to 4.30 a nd at 5 p.m. an 
hour of old-time m u s ic h a ll f avorites. 8.30 
t o 9 p .m . 5AD will br oadcast Dicken s 
"Ch r is tmas Carol" feat u ring Ronald Colman 
and from 9 to 10.30 the Xmas C ycling Ca rni
VRI from Wayville with Stan Short, Ade
laide's cycling expert, as comme~tator. This 

h o u r a nd a h a lf is "p onsored by the Leagu e 
of Scu th Aus tra lia n V.'heelmen a nd Cycle 
T r aders Sports Ltd. 

5DN s tart their Xmas D a y program a t 
7 a .ni. There will b e no advertising until 
6 p.m. when progranrn w ill be as u sual 
except for a special X m a s flavor. At 9.30 
n1us ic in cludes h y n1ns, carols, a nthe1ns, etc . ; 
10.30 "Chl'istma:; C'arol" (R onald Colma n ); 
. ll .30, a Xmas fa ntasy " T he J uggler a nd t~,e 
Lady "; 12.15, " "While the T urkey Cooks ; 
1 p .m ., dinner music; 2 p.m .. Terry Howar d 
Xmas show ; 4 p.m., "Snow Goose" (Her
bert Marsh a ll). 

IE s eeking a dYke for conducting· a '"'Ca.ro1s 
]Jy Candlelight" program for Darwin, Mrs. 
A. R. D river, wife of the Administrator of 
Lh e Knrthern Territor;·, conta c ted 5AD. This 
is t h e firs t program for D arw in and to assist 
tJ;1e or ganisers, program s, and other u seful 
information g a ine d f rom previous " C'arols 
b y Candlelight" prog r ams organised b y 
5AD w er e f orwa rded on to Mrs. Driver. 
I t is hoped tha t t h ere will b e a n 
inter ch a n g0. o f goodwill n1essages b et·ween 
the Nor t hern Ter r itory A dministrator a n d 
the Lor d Mayor of Adelaid e, Mr. McLe aY. 

K ew Year's Eve 5KA have programmed a 
s p ecial broadcast of the annual g a thering of 
Adelaide folk outs"de the 1'own Hall. The r e 
will be a brass b a nd, pianist s, community 
s inging and the usual New Year's E ve 
gaiety. The b roadcast will b e from 11 p .m. 
u ntil t h e crow ds d 'sperse aft e r midnigh t and 
w ill include t h e L ord M a yo r 's speech. 5K A 's 
broadcas t will be m a d e from the balcon y of 
t h e Town Hall. 

Boh Dyer has a dvised t h e Major Network 
that his " Atle.nt'e Show ." scheduled to c om 
m ence J a u. 4 in thi s S tate, will not now b e 
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:rhe directors · of Gartrell White Ltd 
sponsors of 41?0 and Over" on. 2SM Sydne;: 
ente r tained 1 ,CJO old age pension ers in Syd . 
ney Town Hall on Dec. 16 at a Christmas 
dinner. Four thousand pensioners who 
failed to obtain tickets for the d inner were 
each sent a Ch1· istmas pudding. 

The four men in the picture above are 
Messrs. John Dunne (2SM), C. A. Wh ite, 
Ashley White and J. Maher (Gart rell W hite 
Ltd .) watching the stage sh ow prov ided by 
2SM artists after the dinne r. Mrs , Dunne 
is seated ne x t he r husband. 

Broadeasting Book ings 
Port Huon Fruit Ju ices Pty. Ltd., 52 half 

hours, 6.30 p .m . S un days , : 'Hit P'arade." 
ren ewal as from Dec. 1- 7EX, and 52 half
hour s , 8-8. 30 p,m . Saturday s , "1'he Three 
M u sketeers," r el1ewal as from Nov. 30- 7LA 

Paterson's Pty. Ltd., 52 h a l f - hou rs, 7.:io
S p .m. Mondays, "Say It With Music," re
newal as from Nov. 17-3DB . 

"Zans," 50-word scatt ers National ('am
paign to be extended to June 30, rn47, 2GH, 
2KY, 2SM, 2UW, 2HR, 2KO, 2CA , 2CF , 2GX. 
2GZ, 2KA, 2KM, 2LM, 2NZ, 2TM, 2WG, 2WL. 

!~iz.sB4R~H·1ig~· Ai~: 4~1u-i~~Ml~~~: 
5DN-RM. 5KA-AU, 2BH, 6IX-WB-.MTl. 
6PM-AM-KG-GE, 6PR-TZ, 7HO, ?H T, 7EX 
and ?LA. 

Kath Yourell , florist, w om en's session> 
Mondays, "Musical Corsage"-4WK. 

Schefe- Duco Spray and Pan e l Beater> 
' von1e.n ' s s essions, "F a t e Blo,,rs th e 1.Vhi~tlr" 
- 4WK. 

Ace Sports Oepot-"A ce A rtist"-Sunday>. 
1 0 .. 15 p.m.-4"\VK. 

hroad cast in 8outh Austr a lia and Qucc11'
lan d for se1·eral months . 

Fo, · & Gibson ' s 1946 A m ateu r Show cnn
clu ded T hurs day Dec. 12. \ ¥ in n er was lfi
"ear-old Dawn iray, classical pian ist, wh~ 
i1laYed · Cho.pin's F a ntasia I m prom ptu. He• 
pri~e w as £70 plu s a £20 one- week enga~< · 
men t a t H oyt s R egen t T h ea.tre, Adel~~i~~1 
:Second pl'iz e of £20 went t o t h e . D• 1 1 ~
La ell es' Choir, w h ile Dorothy L overing . . rrl 
~;ear-old s inger of pop_u lar songs, .recei~ 11 _ 

£10 for third p rize. M r. "\¥ . P . Lewi", ma 
ager of F oy & Gibson Pty. Ltd., w h en ~:.~1;: 
senting the ch eques, congr a tulated the_ fnr· 
n ers a nd said that Foys w ere looking Shn" 
ward to s pon soring a 1947 Amateur " ttrr 
w hich w ould be bigger, br ig h ter _and h~ ,;, 
and would com mence in approx1matelSh~W 
months. In p lace of t he A m ateur . 1011 . 
until it r ecomme nces in 1947, 1'.'oys ~',111 ~·ell· 
t:or "Mich.a.el Fhane-In vestigat or ' ho1.:i 
known book a nd screen charad er , r fo~r 
adventures a r e presented in series fo 11111 
one-hour e pis odes Thursd ays 9 t o · 

Dec. 26 t o 28 inclusive 5A D will broad: 
, h com111en 

cast the Davis Cup mate es. Tun . 
tator s includ e Vivian McGrath , Don pr..
bull, N a n cye Bolton and E r ic Wel~~D wil 
gram sponsored by Spald ings. . Tenni' 
a lso broa dcast t h e South Austr ahan to sat
Ch~mpionships , Wedn e s day, Jan. 8, Jlon•. 
nrday, Jan. 11. Commenta t or , R on 
l'r ogr a m will b e Jncally s p on sor ed. 

Queensbtnd News 
r ustlemaine Perkins P ty. Ltd. are spon 

... or ing ·"rhe Shadnw" session- haU' hour 
·. "U to 7 Saturdays on 4BC. Account is 
"·;11dled ))y N a t ional Adver tising Agen cy. 
11 •rrevor H e n derson, Queen Street optome-

·ist has r ecently renewed "Sta irs Are 
:~r~u0ght •ro You" 7.45, 8 p.m. Sundays , 
through 4B C ._ (Vinnicom be A drer tising 
\gencY) · 
· \nother s p ecial Christm as gTeetings ses-
,i~ll placed by Littleton-Harvey- Simmins 

ill he broadca st on 4BK/ A K o n Ch rist m a s 
'\•·ht, 7.15 to 7.30 on behalf of R apidheat 
~.1';.ctric Pty. Ltd. 
' Yinnicmnbe A.gene~~ a nnou nce the a nnual 
uewa l of " Mmiical Reveille " session on 

~Be-~ hour e very S unday f r o111 8.15 p .rn. 
lh .. ndersons Me:·cery, .rnercers _and dry clean
,.r~ . sponsor thrn session of popular recorded 
mu~ic, which h a:-; been br oadcast ov el' 4BC 
.;nee 1936. 

1rusic Masters and Vic Jensen Pty. Ltd . 
will he .io intly s p o nsoring the Test c r ick e t 
inatches over t h e en t ire season, broadcast 
th rou~·h 4BH. Accoun t handled hy Gord on 
.:nd c;ot ch . 

:1-!arrs' Priva t e Hote l, Brisbane, h a ve r e 
newed their sc a t ter c.an1p'Jl.ign on s)even 
,ountry stations.,-4GR, 4SB, 4LG, 4R O, 4VL, 
1ZR a n d 2L M. G ordon a nd Gotch is the 
ag·ency. 

:llaxam F ood P roducts Ptd. h ave renewed 
their con t r act on 4BK for 52 x } hour ses
<ions ever y Wedn escla y nig h t at 8.30 , cov!lr
,ng "With a Son g in my H eart." The 
accoun t is handled b y Noble-Bar tlet t . 

The Qu een sland People ' s P a rty have con
tracted for 208 x 5 minute sessions a t sta
tions 4BH, 4GY, 4IP, 4MK, 4T O, 4B U a nd 
!LG. Women's sessio n s are being u s ed 
to present " T he People's Philosophy." 
Contracts wer e p laced by Noble-Bartlett. 

Littleton-Harv,ey-Simmins ann ou nce u s e 
of a one-hour 's ,session of b r ig ht music 'on 
Christmas Day from 4 BK/ A K to expre s s 
t'hrislmas wishes for the Q ueen slan d F urni
ture Com pany. T im e chan nel is 12.45 t o 

Extend to. 

1.45, anrl a spec-ial ·variety and "omedy pro
gram is being con1pile d. 

Catering for t h e bJ.g inter est in sport, 
Harry Guinsber g , man ufactu rer of Amer atex 
shir ts, blouses a n d frocks, p lans in t h e new 
year t o presen t ea ch Friclay n ig h t t he 
Geor g·e E d wards' rac ing· serial "The Pace 
'I'hat K ills," ·tog et her with a dram a tised 
" L ife of D arcy ,'' p r evared a n d presen t ed· l>y 
well - known racing· comn1en tator HA ja x." 
Stations will be 4fJC / 4SB and the p r ogr am 
will ru n from 9.15 to 10 F r iday nights. A c 
co unt is handled b y L ittleton -Harvey
Si1nn1ins. 

B risbane M ot or Cycle Engineers com
n1e n eed a s er ieA of hot j ive .10 minute session s 
u nder t !1e title " Rhj•t h m of the R oa d '' on 
4IP' T1rnwich to tie up with the expan sion 
of the a bo\·ementioiwd fi rm; a s they ha,•e 
r ecently opened u p a branch at I p swich. 
( Gord on and Gotch ag·ency.) 

Con t ract has been issued by E d1nu 1ids 
agen cy on behalf of Cudons d epartmen tal 
store covering a s eries of talks, broadcast 
o ve r 4BK, by M iss R h ondda Kelly who re 
t urns to A u stralia from ah road eitr .Jy· in 
t h e new year. 

Thoma s P er rot & Sons, one of ·Brisban e's 
lea d ing florists, broadcast a special feature 
on X mas Day, 11:155' a .m . over 4BK , as a 
t ri!Jute t o Sir Hep r y \ Vood, Queens H all 
Promenade Concer t s , w h e n a special Xmas 
m essag·e w as g iven h y l\IIr . P errot . senior . 
F eature t ie d u p with their r egular Sund ay 
a ftern oon b r oadcast· at 4.30 "Music and 
Flower s ." 

Miss Billee S t okes', secreta;y to·· the 1nan
ag-er of 4BK, has r esigned t o be m a r ried on 
December 30. A s a p a r ting gift the staff 
presented ::VIiss Sto.kes with a valuahl" tea 
set. 

W edding bells r ang for Joe A llen , Q u een 
Street op tometrist, w h o sponrnrs over · 4BH 
" Harm on y in V ision," when he m arried M iss 
F ox on D ecemb er 7. Congratulations go 
out to bot.h these yotmg people on t heir big 
rnn t u re. 

Seen at 1BC recently on a shor t visi t from 
Melbourne was. Mr. Cliff Best , ch ief -of. 

L<"~·shon Publicity Service~ , Melhouriw, who 
handles Nich olas (Aspro) P ty. L td . puhli
"i ty . 

Managi ng rli r·ector of 4IP , W . J : (Bill ) 
J o h nson, p u lled off anoth er p rize r ecently by 
wi n n ing the pairs c h ampionship for 1946 at 
t h e l p,wich B owlin g· Club. E. B. J ohnson, 
his brother was r ival s k ip per on t h is occas ion 
but in 1944 t h e two br others won t he Q .B.A. 
metropolitan dou bles · ch ampionship. Bill is 
that keen on t h e " roll u p" on the gTeen th at 
he skipped fo r a rink o f four in the Aus 
t r a lian bowling championship on December 
27 in Melbou r ne. 

"Tris t ram s" special announ cement s 
throug·h the rre::it matc h e s broa d ea8t over 
-t BK t\ve1 \'e ann o u ncetnents per day ·were 
vu t over, n1otto b eing· "Always say ,..r ri s t 
nnns plea8e" and " ,..rristr an1s a t a ll times. 
(Cam.pbell A d ver tising-. ) 

Aga in this year 4BH organised a br oad
cast "Car ols by Candle ligh t" fron1 nri~hanP 
B otanical Gardens on X mas Mve. Specia l 
arrang~ments wer e made to h a n dle the vast. 
c rowds which a lways attend these Yuletide 
g·athering·s. Proceedin.g·s were under the cap
able g u idan ce of George Hardma n . 

Qld. A erial Ambula.nce & T axi Sen·ice , 
through Joh n ston J ones A dverti s in g, are 
usin g 50-w or d scatt ers on 4MB, 4BU and 
4RO. 

Q u eensla n d B r ewer y Lim ited a r e u s in g 
the E dg ar ·wallace racing thriller " F ly ing 
Fif t y - five" in t h eir ~ -hour t ime channel, 
6.15-6.30 p.m. Monday to 'l' hursday week !)'. 
(J ohnston Jon es). 

R eturn e d Soldiers' A u t o Comp a ny, thr oug h 
Johnston Jones, have renewed their contract 
wi t h 4B C - 4SB for 52 x ~ hours of " D ance 
w ith the Moder n Maest r os" presented 2.30-
3 p .n L Sun days. 

"Mu s ic A s You D ine,'' the ea rly eve n ing 
dinner music program spons ored by H a n cock 
& Gore Limited, 6-6.30 p.m. Fridays on 4BC, 
has been renewed for a further 52 weeks by 
Johnst on Jones Advertising. 

Management d Stafl 

Eu.elt'J wi61t fo.11, a SUCl.!e.46Juf 
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TO OUR READERS-
We 
you 

of "B.B." sincerely trust 
enjoy a 

and 
Happy Christmas 

that the New Year Season 
will bring you prosperity 

and happiness. 

Purely Personal 

Mr. Ken Stephens, who some years ago. 
was well-known in Syd1;ey broadcas:rng 
circles through his assocrntwn \~n th 2UE a11d 
2KA and w ho is now establi sh e d rn the 
radi~ a nd e lectri?al busi.n.ess a nd, b.ea'.p 
mining activ itie s rn the So uthpor t-Smfe1 s 
P a radise area of Queensland, h as been s~end
ing a eouple of w ee]{s irt S ydney on business 
ben t. Ken has n't been In S ydney for a co~1Pl'e. 
of vear s so dec ided to ext end his stay m to 
a s'hort holida y , planning to motor b ack t o 
Queensland early in the N ew Year. 

Mr. E. J . Mccann, Tas manian mf!nager 
for the Australian Broadcasting Comm1ss10n, 
who h as been acting manager for .south 
Australia, h as been tra nsferred to B risbane 
a s a c ting manager for Queen slanil . 

Mr. L eon Jackson w h o has h.ad· a lon g 
broadc a s ting exp e rience w ith Brrnb a n e a nd 
later N.S.Vl. country stations, h a.s been ap
pointed mana ger of the Charlev1lle station 
•IVL. 

Broadcastin g Federation president, J ack 
Ridley , paid d early in blushes at the D e 
«ember lunc heon of the 21 · Cl ub of A~s
tra lia , w h en the s ubject of h is g olfimg 
prow ess was m ention ed. F irst fellow -memb er 
Fred Thom pson took a c r ack a t h im w h en. 
r eferring to B ill N ortha m 's promising ef 
forts with the pill, he d e clared t hat Jo?nson 
and Johnson' s l\f-D was not of course 111. the. 
same class as Jack "von" Ridley . A ltttle 
later Northam followed-through by saying 
that at least Jack Rii!ley never play ed a 
c u s tomer ' s game - it had c ost h im a lot 
of money, irnow ing Ridley - o n the g olf 
course! 

Rece.n t ly-ap p ointed V ictori a n sales rnan -
01g·er for t h e Shell Co., M r. S . A . J. Walke1· 
has been wit h the compa n y 17 year s, wher e 
his work has taken him to England and most 
of the Australian States. He. s a w active ser
«· ice with the 2nd A.I.F. and w a s a pris oner 
nf-war in German y for three years. 

Congratulations to Colin a n d Mrs. Mingay 
Jnr. on the birth of a baby son-to be called 
David John- on Friday, Dec ember 13, a t 
"Roslyn" Private Hospital, Lin dfield. Mother, 
son a nd fathe r doing well-als o gra ndfather 
Oswald, w ho w as in Brisbane on the big d ay. 

The chairma1rnhi.p of t h e Queensla nd S U1.te 
('ommittee of thP B r oadcasting Feder a twn 
has been held hy Mr. Ted Gold, 4SR,~ until 
recently when Charlie Carson of 4BH was 
appoin ted at the last FPder a l Convention in 
Hobart . On Thursday, December 12, at the 
Carlton Hotel, Brisbane, a number of the 
~tation managers a nd oth er ex ecutive s 1net 
'to" celebr a t e the h a nding· 01•er by 'l'ed G old 
o f th is chairma n ship job to Charli e Car son. 

Mr. E . A . Crabbe, c hief aviation t echnical 
officer for Austr a lia of t h e Shell Com pany 
ltas left Melbourne o n a s ix months' v is it 
to America and Eng land, w h ere he will in-
1·est 'g nte thE latest developments in aviation, 
m odern fuels and lubricants. 

T h e Pharmaceutical S oc iety of Victoria h as 
a ppointed Mt'. S. J. B a ird t rea surer, follow
ing· u pon the res igna tion of M r . A. VV. L . 
.J0n es, w ho h a s h e ld t l) is offi.ce for 15 yea rs. 

Mr. R. Mountai n , economist of t h e Na
tron a ! Bank, spoke on the Bretton. "\V:ood s 
m on etary a greem en t at t h e Cons t1tut10nal 
C lu b lu ncheon in M e lbour ne on Mond ay, 

. l1ecem ber 9. 

M r. S . J. E. Barrie, s ub-insp ector of the 
Bank of Au,tralasia, h as b e en a ppointe d 

. ~uh-manager. Perth. H e w a s attached to 
inspectors' office, Melbourne, for many y ear s 
a nd has r ec e ntly b een relieving in othe r 
S t ates. 

Mr. Ian Steven s, editor of t h e "Stat es
rnan," one of In dia ' s lead ing Britis h ne,vs 
p a p ers, a rrived in S ydney ear ly this mon~h 
on a fou r n1onths' v acation, which he will 
s p e nd in Australia and New Zealand. Mr. 
Ste p hens entertained hundreds of R.A.A .F . 
personn~.l at Cfllcutta q u r in g ~he W<J.r t 

Classified Advertisements 
Advertising in the Classified Sectio~ 
these columns is at the ra~': of a m inimuni 
of 1/ 9 per line. Should enqu1r1es be addressed 
to this office at Box 3765 G.P.O., Sydney 
the charge for the incor!'loration of thi' 
address will be at the rat.e of 2/ 6d. Charg! 
accounts a,iready esta.bllshed are r.ecog. 
n i sed, otherwise cash with order. Replies t o 
this office are re-addr>,ssed without charge, 

POSITION VACANT 

MA N AGER REQUIRED F OR B RISBA>;J.; 
BROADCASTIN G STATION . A p plication 
a r e invited and will be a ccepted up to an:l 
inclu ding· 10th Jan uary for the position 1>f 
Manager, (with Commercial Station expei·;. 
ence preferred) of a new broadcasting 
station to commence operating sh or tly at 
Brisbane. Applications should be sup. 
por ted by a s tatement of qua lifications and 
experienc e, a nd addressed t o t h e Secr etm"Y 
Queensland Branch, A .L.P. , Dunstan Hou,,. 
Eliza beth St., Brisbane. 

NOVEMBER LICENCE FIGURES 
T h is tabulation of A u stralian listeners 

licence figures a s a t November 30, 1946, gi\·es 
the totals for each State and for t he Com
mon wealth, and includes free licen ces to 
pensio ners, the b lind and schools. Additio11-
a l i:cence s , i.e. the number of homes with 
m ore than on e r adio, . am shown in brack
e ts. '!.'he tot a l month ly issu es can be ob
tained by a d d ing the n ew issu es and re
n ewals. 

NEW SOUTH WALES 
N ew Issues 
Renevvals 
Cancellations 
In force at 30/ 11/ 46 .. 
lllcrease 

4, 759 
39,617 

2,389 
563,0,10 

2,370 

Licence % t o p op ln . . . 19.21. 
VICTORIA 

Ne\v Issues 
Renewals 
C«n cellations 

2,70·1 

27' 649 
2,781 

402,271 
80 

Jn force at 30/11/+G .. 
Decre«se 
License o/o· 

New Iss u es 
R enew a ls 

to p opln . .. l !l.90 
QUEENSLAND 

2,306 

Cancf>lia tion s 

14,159 
43 

194,4:10 ln force at 30/1 1/ -!G . . 
I ncrease 2, 263 
L icence % ·to p op ln .. . 17.90 

SOUTH AUSTRALIA 

New Issues 1,562 
Renew a ls 
Cancellations 

9,G29 
628 

1 GG,237 
934 

In force at 30/11 / 46 . . 
Increase 
L icen ce % t o p opln .. . 24.53 

WESTERN AUSTRALIA 

New IssueR 
R enew a ls 
Cancellations 

6,864 
702 

I n for ce a t 30/ 11/ 46 . . 105,058 
Increase 257 

L icence % t o popln. .. 21.37 

Ne\v Iss u es 
Rene wals 

TASMANIA 
520 

3, 271 

Cancellatiorn; lfiO 
51,176 

370 
to popln . . . 20.51 

COMMONWEAL TH 
12,807 

101,489 

I n forc e at 30/ 11/ 46 . . 
Inc r ease 
L icen ce % 

New Iss u es 
R e n ew a ls 
Cancella tions 6, Gn 
In force at 30/11/ 46 .. 1,472, 182 
Increa se 6,114 
I,icence % to popln. '. . l.9.80 

(571) 
(1,843) 

(261) 
(27,9!1]) 

(310) 

OJI) 
(1,157) 

(45S) 

(19, lB!) 
(27) 

(lGH 

(Hll 

(~) 

( G,2~i5 l 
(102> 

(131) 

(7::s~n 

(JS) 

(l 3,090) 
( Jl3) 

(SP 

(319) 
(351 

(5,002> 
(l9> 

(~~l 

(JS~l 

(~'I 

(3, 15 I 

(6'.' 

(1 , 1;1' 
( J,7311 

(Stlc 

(73,f~tl 

(674 1 

·~ 
lrom qour investment in the 

.B.NETWIRK 
You'll have cause for a celebration when you test the business results 
from this popular Network; Located in the heart of Victoria's three great 
country stronghc>lds-Western Vic~oria, Gippsland and Northern Victoria 
-these powerful stations enjoy an establi!lhed , audience of prosperous 

prospects for your products. 

The VICTORIAN BROADCASTING NETWORK 
. . , '·" 

Head Office: 239 COLLINS ST., MELBOURNE. PHONE: CENT. 4124 
Sydney Representative: S. 0. CLARKE, c/- Western Newspapers, 56 Young St . ' Phone: BW 7283. 
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We' ff 

Mingay Publishing Company is proud of its achievement in publishing during 1946, 
the Newspaper Edition and the Broadcasting Edition of .NARDS. These editions were 
compiled and published during a difficult period but the ready acceptance by adver
tisers and agencies of this service is a pleasing indication of the esteem in which it is 
held, and of its assistance to all buyers of advertising "time" and "space." 
And now coming up early in 1947, the Periodical & Miscellaneous Media Edition. This 
will complete the entire coverage of Australian advertising rates and data. 

AUSTRALIAN ADVERTISING RATE & DATA SERVICE 
is invaluable to all buyers of "time" and "space". During 1947 and each succeeding 
year, AARDS will be published annually in the three Editions, Newspaper AARDS, 
Broadcasting AARDS, and Periodical & Miscellaneous Media AARDS. 

Subscription to each edition, including monthly supplement advising 
changes and additions (post free) Australia £2/2/-. Other British countries 
£2/10/-; America $10.00; other Foreign Countries £3/3/-. 

There are no Free or Voucher Copies. 

Post your Subscription now to-

MJNGAY PUBLISHING COMPANY 
PTY. LTD. 

Box 3765 G.P.0., Sydney, N.S.W. Phone FA 7054 

and at 
MELBOURNE (CENTRAL 2642) - BRISBANE (B 5320) -ADELAIDE (CENTRAL 7944) - PERTH (B 5320) 
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e 
71/s 1S the Grnvr .I 

I he~rd of a chap t he other day who advert ised 
m hzs r estaurant that he ser ved color ed gravies 
- " to match any waistcoat". 

l\f AYBE it_ was just a stunt, but I reckon it's 
. the sort of stunt that spells "know how" 
m any business . . knowing how to please 
It's the same kind of "know how" that the 
2UW ~oys have .. knowing how to give the 
advertiser a winning deal; and knowing how 
best to please the customers. 
If you haven't sampled the 2UW "know how" 
then, as my old pal .Dyer says: "You Ain't 
Heard Nothin' Yet!" , 
Ask . the · 2UW boys to help you with your 
par!1cular advertising problem, a_1,1d then 
you)J see for yourself why · 

llW 
,,,· 


