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Mingay Publishing Company is proud of its achievement in publishing during 1946, 
the Newspaper Edition and the Broadcasting Edition of .NARDS. These editions were 
compiled and published during a difficult period but the ready acceptance by adver
tisers and agencies of this service is a pleasing indication of the esteem in which it is 
held, and of its assistance to all buyers of advertising "time" and "space." 
And now coming up early in 1947, the Periodical & Miscellaneous Media Edition. This 
will complete the entire coverage of Australian advertising rates and data. 

AUSTRALIAN ADVERTISING RATE & DATA SERVICE 
is invaluable to all buyers of "time" and "space". During 1947 and each succeeding 
year, AARDS will be published annually in the three Editions, Newspaper AARDS, 
Broadcasting AARDS, and Periodical & Miscellaneous Media AARDS. 

Subscription to each edition, including monthly supplement advising 
changes and additions (post free) Australia £2/2/-. Other British countries 
£2/10/-; America $10.00; other Foreign Countries £3/3/-. 

There are no Free or Voucher Copies. 

Post your Subscription now to-

MJNGAY PUBLISHING COMPANY 
PTY. LTD. 

Box 3765 G.P.0., Sydney, N.S.W. Phone FA 7054 

and at 
MELBOURNE (CENTRAL 2642) - BRISBANE (B 5320) -ADELAIDE (CENTRAL 7944) - PERTH (B 5320) 
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e 
71/s 1S the Grnvr .I 

I he~rd of a chap t he other day who advert ised 
m hzs r estaurant that he ser ved color ed gravies 
- " to match any waistcoat". 

l\f AYBE it_ was just a stunt, but I reckon it's 
. the sort of stunt that spells "know how" 
m any business . . knowing how to please 
It's the same kind of "know how" that the 
2UW ~oys have .. knowing how to give the 
advertiser a winning deal; and knowing how 
best to please the customers. 
If you haven't sampled the 2UW "know how" 
then, as my old pal .Dyer says: "You Ain't 
Heard Nothin' Yet!" , 
Ask . the · 2UW boys to help you with your 
par!1cular advertising problem, a_1,1d then 
you)J see for yourself why · 
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,,,· 



2AY 
• 

COVERING A COMBINED POTEN- I 
TIAL MARKET OF 500,000 

2GN 2GF 380 
• • • 

ALBURY GOULBURN GRAFTON BENDIGO 

4TO 4CA 4MK 4WK 
• • • • 

TOWNS VILLE CAIRNS WARWICK MACKAY 

Use these stations and your job of reaching customers is easy because you have a ready and 

able-to-buy audience. 
When you make your next appropriation, keep m mind these eight stations and these .out-

standing points 

e THEY ARE A PROFITABLE BUY 
e THEY REACH SALES-RICH MARKETS 
e THEY GIVE SALES RESULTS AT LOW COST 
e THEY REACH THRIVING MARKETS ECONOMICALLY 

Most of the listeners are tuned-in to their own station most of the time. Each station is 

dominant in its own area. 

All particulars from: 

AMALGAMATED 
SYDNEY 

WI RE LESS (AU ST RA LAS IA) LTD . 
BRISBANE -- MELBOURNE 
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EDITORIAL 
Broadcasters, Manufacturers, Mutual Problems 

The news published elsewhere in tnis issue that in America 
the National Association of Broadcasters and the Radio Manu
facturers Assn., have named their respective representatives to an 
industry committee once again emphasises the contention put 
forward several times in this business newspaper that such a 
set-up is very definitely required in Australia. 

More than at any other time in the history of broadcasting, 
the present period of electronic development calls for the closest 
co-operation between broadcasters and manufacturers of radio 
equipment. Such a committee should act as a vigilance as well 
as a planning committee so that not only immediate matters 
of mutual interest can 'be frankly discussed but some much
needed long-range planning entered into with a view to m eeting 
the possible revolutionary processes through which electronic 
development will progress. 

Broadcasting and radio manufacturing run parallel with each 
other but as close as a set of railway lines-each bound to the 
other. Nevertheless radio manufacturing is the larger of the 
two "rails"-it represents not only a many times great er economic 
-investment in money and manpower but embraces a tremendous 
force of mankind's inventive brainpower. Technical development 
and technical progress that issues from such a bank will not be 
stemmed. And if broadcasters. will not Iind an outlet-a use
for the products of the manufacturers then surely enough the 
manufacturers will themselves create those outlets. 

That the executives of the Federation of Commercial Stations 
and the Radio and Telephone Manufacturers Assn. are alive to 
the need for co-operative planning for commonsense application 
of technical development in the radio sphere was amply evidenced 
at the l.R.E. Radio Founders Day Dinner m Sydney r ecently when · 
the respective presidents of those two organisations each agreed 
that the time was ripe for active industry co-operation. How
ever, in spite of these very definite pronuncia tions we have yet 
to see any evidence of their implementation. 

The "Good" the Critics May Not Understand 
If the Federation of Commercial Broadcasting Stations would 

collate from the archives of its member stations all the powerful 
evidence of the humanitarian work of t ne stations and cause it 
to be published to the world it may have the effect of educating 
some of the crit ics of commercial broadcasting in t his country. 
It would a t least provide the Federation with some ammunition 
with which to refute the often repeated suggestion that commer
cial stations think of and operate only m the interests of spon
sors and the equally fatuous allegation that they fail to operate 
in the public interest. 

In last i!>sue the case of the Orange High School and some 
comments by the school's headmaster were poin ted out. Also 
in that issue was the story of the £10,000 raised for charity pur
posss by the 2CH Womens League. Elsewhere in this issue there 
is an account of part of the work carried out by Launceston 
st~tion 7EX's Women's Association during the past year to cap a 
magnificent wartime record of commumty service. Launceston 
is no~. a very . big place and therefore ' provides an extraordinarily 
ft.ne example of the "power for good" which is influenced by a 
comm"frcial broadcasting station conducted .with that ideal in 
mind, The Launceston example we know, and most of our readers 
know, is in fact multiplied by scores of commercial stations 
throughout the ·commonwealth. 

Elsewhere also in this issue can be read how 3KZ Melbourne 
on Christmas Day raised · £20,873 to take that station's total 
tally of charity money raised to £121,350, and how country 
station 3LK worked to raise £13,500 last Sunday week for 
hospitals in central Victoria. 
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Advertising Notables,......, 

Mr. W. T. McCLELLAND, 
W. T. McClelland Company, 

Sydney. 

l'1r. McClelland commenced his advertising 
career in 1919 when, after recuperating from 
war wounds in 1918. he returned to Eng
land. In Fleet Street ·he had his first intro
duction to the Agency side of the profe.ssion . 
Upon returning to Australia , he joined the 
Successful A(!vertising Company m Mel
bourne and Adelaide and, later, in Sydney. 
Sales and Advertising (A/sia) Limited 
under the dircclion nf J. B. Perceval arnl 
.J. U. Leask. 

Receiving an offer from J. llo1t Limited, of 
New Zealand, he went to Wellin&~on a.~ 
Copy Manager. After 1 B months, Mac 
returned to Sydney to join Harrie Ferguson 
in the formation of f erguson: Advertising 
Agency Pty. Ltd. Lalcr, he became Adver
tising Manager for J\uslralasia of Gordon 
& Gotch (A/sia) Lid. After serving four 
years in that capacity. he was appointed 
T'vlanager for Australasia for \Vylie B. 
Jones Advertising Agency (of New York)· 
\Vhen the Americm1 principals decided lo 
re-form that Compm1y, it was named lbrl
ford Advertising Agency Ply. Ltd. and 
"Mac" became ils Managing Director. 

After nearly seven years with the Hartford 
Agency, in 1944, Mr. ·McClelland opened 
an Agimcy in Sydney. 

A Reminiscence. 

"Unique, perhaps, in the history of adver
tising, was an occurrence following a certain 
occasion when I had arranged for copy , 
layout and blocks to be forwarded to a 
country paper for publimtion. 

"No proof of the ad,-erlisemcut was sent 
for O.K. but, later, a voucher copy of the 
paper arrived wherein layout and block por
tions of the advertisement only were pub
lisheJ,_,even to lines indicating where copy 
would he set in layout~hut no copy! The 
copy had heen lost in transit ... hut the 
paper must ha Ye felt that the l~yout was 
worth publication for itself alone. 

\Viih Eic/1.oms Pt y. Uc!., E/uy & Co. Pty Ltcl., Knux 

Drug Co. of Los Angeles, and l'-!cNiven Bros. Limiter!, 

Radio 2UE i.s prominent in !Tie advertising scTwrfuf es of 
tfie \Y T. McC/ellcmcl Company. 

2UE'S 

THE 

OWN PRESENTATION TECHNIQUE INCREASES 

MESSAGE PULLING POWER OF YOUR SALES 
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BROADCASTERS AND 
MANUFACTURERS GET 
TOGETHER IN U.S.A. 

rFrom Our Own Correspondent) 

Washington, D,C., Dec. 16: The 
National Association of Broadcasters 
nd the Radio Manufacturers' Assn. 

a ·e moving into closer and closer co- · a1 . 
peration as more matters affectmg 

~11eir mutual interests become para
mount within the broadcasting and 
television industries. 

A joint committee of . broadcasters 
and manufacturers has been named 
and are as follows:- Broadcasters, T . 
A. M. Craven, v-p. Cowles Broadcast
ing Co.; W. Fay, v-p. Stromberg
carlson Co. (WHAM); G. Gray, pres. 
wsJS; J. D. Shouse, v-p. Crosley 
Broadcasting Corp. CWLW); and C. D. 
smith, general manager WRC. Man
ufacturers: Dr. W. R. G. Baker, v-p. 
General Electric Co. ;· W. Evans, v-p. 
Westinghouse Electric Corp. ; F. M. 
Folsom, exec. v-p. RCA-Victor Divi
sion; P. V. Galvin, pres. Galvin Manf. 
corp. ; and E. A. Nicholas, pres. 
Farnsworth Television · and Radio 
Corp. 

EUROPEAN BROADCASTS 
SET INTERNATIONAL POSERS 

Russian-language broadcasts from 
the U.S., beamed to the Soviet Union, 
were close to realisation in December, 
when the U.S. State Dept. placed in 
service three powerful transmitters at 
Munich, Germany, to relay "Voice of 
America" broadcasts to Europe. 

The shortwave transmitters, each 
of approximately 85 KW power, be
gan operations Dec. 15, William T. 
Stone, director, Office of International 
Information & Cultural Affairs (OIC), 
State Dept., announced. Programs 
originating at the New York OIC of
fice are being relayed daily from 11 
<i.m. to 4.30 p.m. , EST, which is the 
top evening listening time in various 
European areas. 

The Munich transmitters are being 
used to beam programs to Czecho
slovakia, Yugoslavia, Rumania, Pola.nd, 
F'rance, Bulgaria, Hungary and Aus
tria, with some programs in English. 
Studies are being made for broadcasts 
'to other countries in Europe, includ
ing . Soviet · Rlussia," said the State 
Dept. 

Use of the Munich transmitters was 
obtained by the International Broad
~asting Division of State Dept. through 
co-operation with the U.S. Military 

Armstrong fM Rights ior British 
Empire Acquired by E.M.I. 

An announcement of very great 
interest was made by Sir Ernest Fisk 
on December 12 last when he advised 
the 15th Annual General Meeting of 
Electric & Musical Industries Ltd. in 
London that negotiations h ad been 
completed for the company to acquire 
the British Empire rights on the wide
band FM patents of Major Edwin H. 
Armstrong. 

The agreement provides -for the 
manufacture and supply of t ransmit
ting a nd receiving equipment to Arm
strong patents by E.M.I. or' its sub
sidiaries throughout t.he Briti.sh Em
pire while, if desired, E.M.I. may also 
issue sub-licences for the same pui:
pose. 

Simultan eously, a m an ufacturing 
process agreement had been completed 
with an American firm already well
advanced in the production of F.M. 
equipment and, consequently, the 
E.M.I. group would be able to pro
ceed forthwith with work on t he Arm
strong patents. 

Another interesting announcement 
by Sir Ernest, covered the acquisition 
by E.M.I. of the British Empire rights 
over the H. H. Scott gramaphone noise 
suppressor patents - a development 
which permits full-range grahlaphone 
recording and reproduction without 
extraneous n oise from needle scratch 
and rumble. 

E.M.I. is represented in Australia 
by Columbia Graphophone and The 
Gramophone Co. Ltd., at Homebush, 

. N.S.W. 

----·---- ·---·-

Government in Germany, th,e an
nouncemen t stated. Earlier requests 
of State Dept. to use the transmitters, 
which formerly were part of the 
Reichspost radio plant, were blocked 
by military authorities in Germany. 

The Russians were expected to pro
test th~ use of the Munich t ransmit
ters by the U.S. because they are :in 
Germany. Russia, however, h as re
fused to permit the U.S., Britain or 
Franc~ to use the powerful Radio 
Berlin, which is in Russian hands. 

Part of th e Munich transmitters are 
being used by the Armed Forces Net
work for troop entertainment in the 
European theatre. 

STOP PRE·SS 

UN MAY SEEK WORLD 
REALLOCATION OF FREQUENCIES 

(From Our Own Correspondent) 

Washington, D.C., Dec. 24: Advisory 
committee on UN Telecommunica
tions h eaded by Brig.-Gen. F. E. 
Stoner, assistant chief signal officer 
US Army, has recommended to UN 
General Assembly that a world-wide 
radio network be set up at estimated 
cost of six million dollars exclusive 
of cost of buildings and land. Recom
mendation will be voted on at next 
General Assembly in Sept ember 1947. 
It calls for a reallocation of inter
national shortwave frequencies and 
acquisit ion of frequencies formerly 
allocat ed to League of Nations. Oper
ations would embrace n ot only high 
frequency field but medium and low 
bands as well to ensure widest pos
sible coverage · of UN broadcasts . . 

PSCB MEETING IN MELBOURNE 

The new Parliament ary Standing 
Comm ittee on Broadcast ing· held its 
first meeting in Melbourne last week 
under the chairmanship of former 
chairm an , Senator Amour. One prob
lem up for early consider ation of the 
Committee is that of the distribution 
of 'listeners' licence fees revenue as 
between the PMG Dept. and the ABC. 

SINGING COMMERCIALS 

Result of representations of AAAA 
to defer ban on singing commercials 
from J anuary 31 to June 30 AFCBS 
asking all station members to stat e 
lf they (1 ) desire adh ere Convention 
decision or (2) agree extend banning 
date to June 30 and (3) wish ban 
apply to existing as well as upcoming 
announcements of that type. 

INDUSTRY CO-OPERATION 
COMMITTEE 

Messrs. Ridley ( 2GZ 1, · Paddison 
(2KAl, Morgan (3KZl and Won;all 
(3DBl have been appoint ed by AFCBS 
as Industry Committee to seek co
operation with radio manufacturers 
on matters of mutual interest. 

H. G. HORNER CARRYING ON TO 
FEB. 

Understood that Mr. H. G. Horner, 
whose retirement from 2GB-Mac
quarie general m anagersh ip previously 
announced to be effective Dec. 31, will 
carry on to end of January when 
Reg Lane will take over (see page 34 l. 
Mr. Lane will be in Melbourne most 
of balance this month. 
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Latest Reports on ''Skyhook'' F.M. and Tele\) isio n 

This article, culled from the American paper "Frequency Modulation 
Business" , presents the historical background of the, development. of theJ 
Stratovision exrieriments and also the latest conclusicns. The article was 
origt.nally compiled by Walter Evans, vice-president of Westinghouse Electric 
Company, who is in charge of all radio activities of that 01·ganisatwn. 

Just over twelve months ago, a small 
group of men sat in a darkened studio 
at Westinghouse radio station head
quarters in Philadelphia, U.S.A., with 
all eyes focused on series of charts 
spotlighted at the front of the room. 
Two speakers unfolded details of a 
completely new and fascinating story 
a proposal to provide F.M. and tele
vision programs to farm and city 
homes alike all over the land promptly 
and at an economically practical cost. 
The two speakers were Charles Edward 
Nobles, Westinghouse radar engineer, 
and the other, William K. Ebel, Engin
eering Vice-President of the Glenn L. 
Martin Aviation Co., world-famous de
signers and builders of aircraft. 

The occasion was the first mooting 
of "Stratovision"-an idea that had 
grown out of a radio engineer's de
sire for "sky-hooks" to support VHF 
antennae at heights beyond the limits 
of earth-bound structures. 

With quick, sure phrases Charles 
Edward Nobles made his points:-

Popular interests in FM and tele
vision was high . .. the desire to en
joy these programs great. 

Warborn "know how" pointed the 
way to promising new horizons for 
these services, both subjects of con
siderable prewar research and devel
opment. But-two major hurdles 
block the way. 

One, the fact that FM and television 
programs can be received satisfac
torily only as far as the eye can see; 
the (lther the expense involved in pro-

viding many stations because of t.his 
limited coverage of a single station. 

Why not provide FM and teleVision 
programs from airplanes, cruising 
constantly six miles up, in the strato
sphere .. . with each station's cover
age area vastly expanded . . . with 
programs available to miUions of 
small town and farm families who 
might never enjoy these services by 
any other system ... 

FM and television for all? From the 
stratosphere? His small audience 
leaned forward with added interest. 
No Unusual Problems 

William K. Ebel then took up the 
tale and gave his ideas on the pro
posal. 

He had studied the plan in great de
tail. FM and television were new to 
him but airplanes? . . . that was 
another matter. 

Examining the main underside antenna for 
the Stratovision aircraft are-(left) Will<m . 
G. Van Zelm, chief of new design for Glenn 
L. Martin Company, col laboratin~ with 
Westinghouse in development of Strato
vision planes, and (right) C. E. Nobles, of 
Westinghouse, whose dream of stratovision 

is about to materialise. 
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He saw no unusual problems tn 
building planes to cruise constantly in 
tight circles over a given area in any 
weather. In fact at 30,000 feet a plane 
was above the weather for all prac
tical purposes and modetn radar, 
blind-flying and anti-icing equipment 
would make takeoffs and landings 
possible in anything short of a hurri
cane. 

He must admit the proposal was 
most dramatic . . . but it was amusing 
too, because after years of striving for 
taster and faster airplanes here was 
a request for a plane which would 
"go nowhere slowly." 

The discussion ended. Lights were 
on. Enthusiastic conversation swept 
over the group and before the day 
ended this jury of top otficials of the 
Westinghouse and Martin companies, 
summoned to Philadelphia to hear and 
appraise this new and unorthodox 
plan, had given it their approval. 

So it was that a little less than 
seven months after the idea first oc
curred to Mr. Nobles while flying over 
his native Texas the previous Decem
ber, possibilities of the plan had been 
probed and proven on paper and en
dorsed by the best technical talent of 
the two companies. 

And within one more month the 
plan had been readied for public an
nouncement and introduced to a crit
ical but very interested audience of 
editors and radio executives at New 
York's Waldorf-Astoria. 

Today "Stratovision"-it was chris· 
tened Stratovision almost immediate!)' 
(although many of those closest to 
the development still know it more 
fondly as "Sky Hooks"J --is more 
than a concept. 

(Continued page 101 

AGAIN WE'VE DONE IT! 
AGAIN 3KZ's XMAS DAY APPEAL A 
HUGE SUCCESS ... £20.873 RAISED 
Despite the glorious sunny weather wh ich i1nduced thousands of Melbou rn eit es to spend Xmas 

away from their homes, 3,158 listeners phoned thei r donations to 3KZ during the Xmas Day Appea l 

· · and £20,873/ 15/ 2 was raised IN THE ONE DAY for Austin Hospita l and Australian Red 

Cross. The t otal amount raised for c;:harity by 3KZ is now over £ 121,350. 

AGAIN OVER 250,000 ATTEND 
3KZ's "CAROLS BY CANDLELIGHT" 
For the third successive year, ove r 250,000 people attended 3KZ's "Carols by Candlel ight" X mas 

Eve Fe!\tival. in Alexandra Gardens-the vast number l i st en ing in can only be guessed at ! An 

audience of nearly one-quarter of Melbou·rne's populat i on cannot be prom ised for every KZ 

programme, but we can promise one large enough to k eep t he cost-per-sale of :i!ny suitable product 

down on a very low level. ' 

AGAIN "P. & A. PARADE" LISTENERS' 
COMPETITION ATTRACTS COLOSSAL 
ENTRIES .... 48.000 IN FACT 
Eighteen thousand entries were received in the 1944 competition ... 43,000 i n 1945. The 1946 

competition held i n December brought just over 48,000 written entries. ( Phone entries were not 

accepted.) Entrants had to place the 16 competitors in Maples "P & A " Parade Grand Final Jn 

the same· order they hoped the judges would, and had ori ly 4 days to record thei r votes I The prize 

money was £80 and 5 completely correct entries weFe rece ived. 

.M E L B 0 U , R N E 

CERTAINLY -,HAS .DRAWING POWER 
SYDNEY REPRESENTAT~VE: A. L . F I N. N , 6 5 Y 0 R K . S T . Phone: BW625 1 

-~mrmrn_:z __ :~. 



Independent News Service 

For Queensland Stations 

Australian Development of 
Drugs, Chemicals, Cosmetics 

The development of the Australian 
drug and cosmetic manufacturing in .. 
dustry is clearly shown in a survey of 
the Chemicals, Drugs and Medicines 
industry carried out by the Common
wealth Statistician for the year ended 
1945. 

I 

Although the ABC news service has 
been available free of cost to num
bers of Queensland commercial sta
tions and has been used by those sta
tions for some time, many station 
managements have not been at all 
happy about the service. 

In some circles the ABC news ser
vice is regarded as an out-and-out 
propaganda service for the Govern
ment in office. 

For · some time negotiations have 
been going on between the two lead
ing Brisbane newspapers-the Courier 
Mail and the Telegraph-with a view 
to establishing a news service which 
could be made available at compara
tively low cost to Queensland com
mercial broadcasting stations. There 
were several hitches but eventually 
agreement was reached and a four
services-a-day schedule prepared and 
submitted through the Courier-Mail 
station 4BK, to other stations. Times 
are 7.45 a.m., 12.30 p.m., 7 p.m. and 
10 p.m. Stations last week announced 
as accepting the 4BK-AK relay were 
as follows : 4BH Brisbane, 4BC Bris
bane, 4SB Kingaroy, 4IP Ipswich, 4GR 
Toowoomba, 4GY Gympie; 4MB Mary
borough, 4BU Bundaberg, 4RO Rock
hampton, 4MK Mackay, 4TO Towns
ville and 4CA Cairns. 

It is understood that Macquarie 
headquarters in Sydney is also offer
ing an attractive independent news 
service organised in conjunction with 
the Sydney Morning Herald. 

Commenting on the establishment 
of the new news service for Queens
land stations, the managers of the 
three Brisbane commerci'.11 stations 
made the following statements:-

Mr. Prouse Knox, general manager 
of the Commonwealth Broadcasting 
Corporation (Queensland) Ltd.: Main 
object of this new Queensland radio 
news service is to give a world cover 
of news. The aim will be to publish it 
on the air accurately, impartially and 
concisely. 

Mr. C. R. Carson, Queensland vice
president of the Australian Commer
cial Broadcasting Federation and 
manager of 4BH: In recent years 
radio, particularly during the war, has 
made a great advance. Especially is 

this true of radio news reporting- . 
factual and up-to-the-minute. News 
gatherers are applying the modern 
technique, and the inauguration of 
the Queensland Radio News Service 
will supply listeners throughout the 
State with a reliable and swift ser
vice. 

Mr. A. Robertson, manager of "The 
Courier-Mail" station 4BK and 4AK : 
One of the greatest benefits that radio 
has brought to humanity has been the 
development of what is called a "news 
sense." It has given news a greatly 
increased value to the average man 
and woman, and has been a tremen
dous factor in presenting news from 
all over the world speedily and vividly. 
This outstanding service to the people 
by radio is still developing, and there 
is no doubt that the inauguration of 
the Queensland Radio News marks 
another very important stage of that 
development for Queensland radio 
listeners. This will be a news ser
vice as up-to-date, as thorough, and 
as comprehensive as modern commun
ications will allow, aI).d will bear com
parison with any broadcast service in 
the world. 

NEW RECORD SET FOR 
CHRISTMAS DAY APPEAL 
FOR CHARITY FUNDS 

Christmas Day is no holiday at Mel
bourne station 3KZ. This Christmas, 
as in past years, the station manage
ment and staff devoted to an all-day 
appeal over the air for funds to equip 
a new Children's Block at the Austin 
Hospital, funds for which have al
ready been raised. 

On the day's tally 3,152 listeners 
phoned the station with guarantees 
of cash donations totalling £20,873-
15/ 2 which surpasses all past figures 
set up by this annual appeal. Sixty 
per cent of this amount only will be 
required for the equipment and the 
remaining 40 % will go to the Red 
Cross. 

The new block at the Austin Hos
pital will cost about £60,000 and con
struction is expected to commence 
early this year. 

At the close of this Christmas Day's 
appeal Mr. Syd Morgan, mana~ing 
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These specific industry surveys were 
suspended during the war years. 

The survey reveals that between 1935 
and 1945 the number of factories en
gaged in the manufacture of chem
cals, drugs and medicines increased 
from 203 to 349 with employees in-. 
creasing from 4,251 to 10,477 in the 
same period. In the ten years under 
review salaries and wages rose from 
£'713,000 to £2,943,000. The value of 
production, i.e., the value of output 
minus the cost of raw materials, con
tainers, power, fuel, light, lubricants, 
water, tools replaced, and repairs to 
plant, representing the value added in 
the process of manufacture within 
the factories, rose from £2,639,000 to 
£8,572,000 in 1945. 

The Statistician's report is incom
plete in regard to the total types of 
manufacture, as in the schedule of ar
ticles produced totalling a value of 
£18,122,313 for the year 1944-45 more 
than half (or £10,365,631) is listed un
der "other articles" which includes 
unrecorded value of articles produced 
and also items, partiCulars of which 
are not available for publication. 

Of the remaining £7,756,682 the fol
lowing products accounted for the 
values shown: 

Pharmaceutical products 
Cosmetics, creams, lotions 
Insecticides . . . . . . . . . . 
Essences (flavourings) 
Acid (other than sulphuric 

and hydrochloric) .... . . 
Tooth Paste . . . . . . . . . . 
Disinfectants (incl. Phenyl) 
Sulphuric Acid_ . . 
Tal,cum powder . . . . . . 
Sprays ... . .. . . . . 

£ 
4,389,582 

560,000 
479,906 
437,213 

352,678 
335,171 
217,405 
207,922 
126,435 
120,272 

-
director of 3KZ broadcast his com
pany's deep gratitude to listeners wh~ 
had contributed and to the scores 0 

. -1 d'ng manY voluntary helpers, me u 1 • t · chnstelephonists, who gave up their. 
mas Day in the cause of chanty. 

Station 3KZ has now raised a total 
gf ~l~L3~Q f gr Q,ire(;t GhllXit!' app~al~ 

* 
.. ,. "'\-... , ~ ... 

A S T L E 

THE SPORTING STATION IN A 
SPORTING COMMUNITY 

HAS NOW ADDED THE FAMOUS SPORTING SERVICE OF 

• 2UW SYDNEY • 
TO ITS SPORTING LINE UP - A LINE UP WHICH INCLUDES 

EXCLUSIVE BROADCAST RIGHTS OF 
NE'NCASTLE STADIUM 

IMPORTED WRESTLERS ·-.. Each Tuesday Night 

TOPLINE BOXERS -· Each Saturday Night 

/st GRADE CRICKET and Football Descriptions by 

2HD's ACE TEAM OF SPORTING COMMENTATORS 

• Speciaf Offer to Sponsors • 
A Combined Two Station Cover of Newcastle a·nd Cessnock has been arranged 

by 2HD and 2CK who both relay the 2UW Sporti~g Senice. 

For details contact 

STATION 2KY SYDNEY 'Phone M 6291 
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"Skyhook" FM and Television 
<Continued from page 61 

It has been under flight test since 
December and, although much work 
remains to be done, Westinghouse has 
transmitted a usable FM signal 240 
airline miles from an altitude of 
25,000 feet with power of only 250 
watts. This performance agrees al
most exactly with earlier calculations 
and would appear to prove beyond 
reasonable doubt the basic conten
tions of the Stratovision plan. 

Transmission has been on 107.5 me. 
and most has been of FM carrier 
with voice announcements. Some FM 
programs have been rebroadcast but 
extensive work in this direction is 
just getting under way with large
scale public participation tests sched
uled. 

In these tests Westinghouse plans 
to borrow from the earliest days of 
broadcasting and ask receiver owners 
to tune in and report reception. Pub
lic participation rebroadcasts of pro
grams from KYW-FM in Philadelphia 
are planned and dates, times and 
flight courses will be announced suf
ficiently in advance to insure maxi
mum audience. These transmissions, 
too, will be on 107.5 me. 

Stratovision's TV Efforts 
Television work to date centers 

around problems of "ghosting" and 
considerable data have been ·obtained 
at frequencies around 500 me. 'Opera
tion in three additional channels, up 
to 2000 me., has been authorized by 
the Federal Communications Commis
sion and transmission on these fre
quencies is anticipated as work pro
gresses. 

All tests are monitored by the 
Stratvision laboratory at the Westing
house Baltimore plant; by the FCC 
monitoring station at Laurel, Md., 
and by Westinghouse Radio Stations 
headquarters in Philadelphia. 

Although basic design features of 
the final Stratovision planes-to be 
built by the Martin Company-have 
been worked out, some details cannot 
be established finally until require
ments are more specifically defined in 
further flight tests. 

All airborne work to date has been 
done with a twin-engine medium 
bomber obtained from war surplus 
and refitted by the Martin Company, 
The ship is manned by a crew of two 
from the Martin flying personnel and 
based at the Martin Airport near Bal-

timore. Two Westinghouse engineers 
handle Stratovision equipment in 
flight. 

Aviation aspects of the joint de
velopment are headed by Mr. Ebel 
while Mr. Nobles is in charge of FM 
and television work. 

Flights to date have been over three 
main courses: from the Martin Air
port over Wilmington, Philadelphia 
and New York to New Haven, Conn., 
and return non-stop; over Washing
ton and Richmond to Rocky Mount, 
N. C., and return non-stop ; and Bal
timore to Detroit via Pittsburgh with 
stopovers in Detroit. 

Line-of-Sight Principle 

The Stratovision concept is as simple 
as it is effective. It hinges on the fact 
that the higher one's point of view
ing the farther one can see. Apply this 
simple example to FM and television 
waves and you have Stratovision. 

Riadio waves which carry television 
and FM programs travel essentially in 
straight lines and, to all practical pur
poses, are lost at the horizon. This 
means that good ground station cov
erage is in a radius of 35 to 50 miles. 
Line-of-sight coverage is increased 
however, as the antenna ls raised and 
with this increase of elevation comes 
a proportionate increase in the num
ber of persons who can enjoy the sta
ti.on programs. 

Applied to relaying-the matter of 
supplying a far-reaching FM and tele
vision network service-high altitude 
operation means fewer relay points 
required, fewer repeaters, better pro
gram quality and lowered costs. 

Stratovision planes, flying six miles 
in the air, would cover approximately 
103,000 square miles in a large circle 
more than 400 miles in diameter. 
Eight such planes, in addition to 

· broadcasting to the respective areas 
over which they cruise. might form 
a coast-to-coast high-altitude relay 
network. Addition of six more planes 
would make possible program service 
for approximately 78% of the nation's 
population, and 100% coverage could 
be attained by the addition of more 
planes. 

Four aritenna systems are required 
on the test plane in addition to those 
serving its normal radio operational 
requirements. One-a 10-foot mast of 
aluminium tubing with dual loops 15 
inches in cUamever-111 P.inr.;eg in the 

bomb bay and lowered into place 
loops down, after take-off. This i~ 
the FM broadcasting antenna Which 
sends programs received in the plane 
from ground stations, back to earth 
over a greatly increased range. 

A second underside antenna picks 
up programs from the ground station 
for rebroadcast: a third, en the top of 
the plane, provides a communication 
channel, and a fourth, also mounted 
on the 10-foot mast, serves as a 515 
me. television test antenna. The Bal
timore ground station employs four 
antennas mounted on a single 50-foot 
mast for FM and television studies. 

Present plans envision the ultimate 
Stratovision plane as an all-metal 
1ow-wing monoplane with complete!; 
super-charged cabin and power plant 
similar to those proven in wartime 
operation of the B-29. They will carry 
the most modern blind-flying, radar 
and anti-icing equipment, and take
offs and landings will be accomplished, 
when necessary, under · conditions of 
low ground visibility. 

Tentative operational schedules call 
for takeoffs at staggered four-hour in
tervals with each plane remaining at 
30,000 feet for eight hours. While one 
plane broadcasts a second will be in 
the air as a standby, ready to take 
over at any time. This means that 
four planes will be required for each 
operating area-with two in the air 
and two on the ground at all times. 

In addition each plane will carry a 
four-hour reserve fuel supply. Thill 
will provide a 50 % safety factor In 
any emergency, and in addition, will 
make it possible- in the event of un
usually bad weather at any operating 
base-to serve the stormbound area 
from planes operating out of adjacent 
bases and flying to and from the 
broadcast location above the storm 

Radio-Telephone Service to Eire 
and France 

The Postmast er-Gener al (Senator D. Calll 
eron) announced last w eek th at arrange· 
m ents have been made in c9njunct lon with 
th e British P ost Office for the r e-introduc· 
tion of the r a dio-telephon e ser v ices between 
Australia and Eire and Austra lia and Franc< 
on and from the 1st January, 1947. The~< 
Serv ices which w ill be availa ble via t 1' ' l ne 
Anglo-Australian radio telephone c.1a~ 0; 

were in operation prior to the out bi ea ·ue
war but w er e closed down w h en host1l1 · 

l'Cn11nenced . 
· . "11 bP ?0 - JW' 'l' he tariff for calls to Etre w1 " . th• 

minute with a minimum fee of £3 . wh1e per 
charge for calls to F rance w ill be 22. - Th• 
minute with a minimum fee of £3/ 6/ -. nr 
usual surcharge of 1/ - in t!l e £1 to co 
ex change will a?ply , 

NILS ENS BROADCAST I NG 

SERVI CE 

Presents~---~-~--

THE OUTSTANDING COMEDY-SERIAL 

BLUEY 110 CURLY 
FEATURING 

I REX (WACKA) DAWE .. GEORGE WALLAGE1 Jnr. 
COMMENCING 

Wed. Jan. 15 at 8.45 p.m., and heard at that time each 

TUES. WED. THURS. FRIDAY &, SATURDAY 

Sponsored 
• 

by GRIFFITHS SWEETS 

SYDNEY REPRESENTATIVE: 
E. A. WOOD 
47 YORK ST. 

BX 2098 
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CHRISTMAS PICTURE ROUND:.UP IN MELBOURNE, SYDNEY 

Picture at top is of a corner at the afternoon tea party given by Cr. 0 . J. Nilsen, managing director of Nilsen enter
prises, for children of his employees. At the end of near table is Cr. o. J. Nilsen, Mrs. Vic Nilsen, Mrs. Eric Cottrell and 
Mr. Arthur Prince, general manager 3UZ. At right Cr. Nilsen is seen wishing everyone a Happy Christmas. 

The large picture in the centre shows a portion of the crowd estimated at 250,000 who attended 3KZ's "Carols by 
Candlelight" on Christmas Eve, and below the Lord Mayor of Melbourne, Cr. Connelly with Mr. Nor man Banks of 3KZ 
on the dais . 

Bottom right picture catches Tommy Trinder, Mr. Walter Cavill, managing director of Goodlands who sponsored the 
Trinder broadcast through 2GB on Christmas morning, and Mr. H. G. Horner. 
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FOR /946-
"STATION 2SM ... THE MOST CONSISTENTLY EASY-TO-LISTEN TO STATION 
ALL THE YEAR ROUND" Ormsby Wilkins' 'Tuning-in Time'-(' Daily Mirror') 

That's 

Why 

Long ago old superstitions linked our destiny 

to a collection of odd symbols known as the 

Signs of the Zodiac. In 1947 we live and do 

business by more realistic figures. For instance 

there is the symbol-2SM. It stands for results 

that are satisfying and sign.~ficant .. . for 

regular clean entertainment of that standard 

which over many years hos made 2SM a radio 

call sign that is synonymous with good broad

.casting. 

.Se 11 s 

More 
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BBC Analysis of Frequency Modulation Tests 
Since preparation of the material on the BBC FM tests, presented in 

"B.B." December 12, the original Report from the "B.B.C. Quarterly" has 
been received and corresponds substantially with the data already presented. 
However, the complete Report also included some explanatory notes on 
reception and transmission technique, as well as an elaboration of the brief 
reference to "other systems" which were considered. These points are covered 
in the following notes which are reproduced direct from the report by Mr. H. L. 
Kirke, BBC Research Chief. 

Receiving Equipment 

A number of types of British and 
American receivers were used for the 
tests and, as might be expected, there 
was a considerable difference in per
formance between them, particularly 
in regard to the suppression. of 
receiver noise, impulsive noise 
and sensitivity. The degree to 
which this is accomplished de
pends, as has already been stated, 
to a large extent upon the design 
of the receiver, which may be reflected 
in its cost. In order to suppress noise 
satisfacforily, a receiver should have 
adequate radio frequency and/or I.F. 
amplification and a well-designed 
limiter. 

F.M. receivers are in general more 
difficult to tune than A.M. receivers, 
in that there is no point of maximum 
signal to which to tune. In order to 
obtain the maximum suppression of 
interference and receiver noise it is 
necessary to tune the receiver cor
rectly, but the degree to which this 
is critical depends upon both the 
mechanical and electrical design of 
the receiver. ·The receiver heterodyne 
oscillator must have good frequency 
stability after a short period from 
switching on has b.een allowed for 
steady conditions to be reached, as 
any detuning causes distortion, par
ticularly on modulation peaks, as well 
as impairing the signal : noise ratio. 
As the correct tuning position is not 
easily identified, some tuning indi
cator, or preferably some automatic 
tuning or frequency-correcting device, 
is likely to be essential 1f ordinary 
listeners are to obtain reliable and 
satisfactory results. 

Crystal control may appear to be 
uneconomical, but as so much work 
has been done on the mass produc
tion of crystals, it would not appear 
impossible to envisage the production 
of very cheap crystals of adequate 
stability, say 1 part in 105. The use 
of crystals might in practice enable 
the ganged condenser to be elimin
ated, and for the whole tuning to be 
of the press button type, crystals of 

appropriate frequency being provided 
to suit the transmitter frequencies for 
each district. A fault of some receivers 
is that the I.F. band width is too 
narrow. If this is the case distortion 
will occur, particularly on weak sig
nals, as the effective band width of 
an F.M. receiver increases as the sig
nal strength increases. 

A point of importance in receiver 
design is the band width of the dis
criminator. If this is too narrow dis
tortion will occur on the peaks of 
modulation, and. if it is too wide the 
suppression of ignition noise will 
suffer. A judiciOUi compromise is 
required, therefore, and it is suggested 
that for a peak deviation of ±75 kc/s. 
a discriminator band width of ±100 
kc/s. is about right. 

An interesting comparison is that 
between F.M. receivers on ultra-short 
waves and a medium wave receiver of 
comparable price class. In tests car
ried out the improvement of F.M. on 
ultra-short waves over A.M. on medi
um waves was substantially the same 
as that between F.M. and A.M. on 
ultra-short waves for general and set 
noise, but for ignition noise the im
provement is less, as ignition noise is 
not a problem on medium and long 
waves. 

The incorporation of an ultra-short 
wave band in a broadcast receiver 
would increase its cost, and an addi
tional increase would be entailed if 
F.M. transmissions also are to be 
received. But it is thought that the 
increase in receiver cost for F.M. com
pared with A.M. is not unduly great 
when considered in relation to the 
benefits of F.M. as ·a service. It is 
clearly not possible here to give any 
indication of the actual costs, as this 
is a question for the manufacturers. 
Nevertheless, it is safe to say at this 
juncture that the additional cost of 
F .M. is not prohibitive, and it is not 
asking too much to expect that future 
development by receiver manufac
turers and others would not only 
improve the performance of F.M. 
receivers but, it is hoped, reduce the 

cost: 
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A problem which will require atten
tion is that of the receiving aerial 
particularly if a listener has an A.M'. 
medium wave receiver, a television 
receiver and an F.M. receiver. It would 
simplify the problem if the polaris- · 
aion of both television and F .M. were 
the same, so that they. could both be 
received on the same aerial. An effi
cient combined receiving aerial system 
for television, F.M. and medium and 
long waves would be the ideal 
arrangement. 

Transmitting Equipment 
One of the advantages of F .M. is 

that the carrier can be modulated at 
low power. It is usual to modulate at 
a frequency much lower than the car
rier frequency. The modulated carrier 
is then passed through frequency 
multipliers and power amplifiers until 
the appropriate carrier power ls 
reached. As has been mentioned be
fore, a further advantage is obtained, 
namely that as the carrier does not 
vary in amplitude, power amplification 
can be carried out at high efficiency. 

There are two principal methods of 
effecting frequency modulation. One 
of these is the original Armstrong 
system, in which the carrier oscillation 
is generated at a comparatively low 
frequency and at low power and is 
then phase-modulated and frequency
multiplied. Since phase modulation 
is the differential of frequency modu
lation, this method requires the modu
lation to be integrated in order to 
obtain frequency modulation. In a 
modification of Armstrong's method 
developed by the Zenith Radio Cor
poration in the United States and 
later perfected by the American 
General Electric Company, use is 
made of a special type of valve called 
a "phasitron." 

The second main method is more 
direct, the frequency of an oscillator 
being modulated by the use, for in
stance, of a reactance valve. A method 
of achieving direct frequency modu
lation has been developed in the B.B.C. 
Research Laboratories and employs a 
circuit wherein the phase angle of a 

Continued page 23> 

A rich marke't, richly served by radio , , , 
completely covered by the ZB commercial net
work ..• entertained day and night by varied 
programmes that maintain consistent listener 
interest ... ' and the popularity with adver
tisers is proof of the selling power of the ' five 
ZB stations. For full information about 
coverage, programmes, rates, . consult any 
authorised advertising agency or write to 
P.O. Box 3015, Wellington, N.Z. 

N A T I 0 N A L B R 0 A D C A S T I N G S E R V I C E (COMMERCIAL DIVISION 
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PSCB RECOMMENDATIONS ON FM 
FOR AUSTRALIA 

As 1947 will undoubtedly go down in 
Australian radio history as "FM Year" 
due to the fact that this year will see 
the experimental introduction of the 
system to Australian broadcasting it 
will not be inappropriate to look back 
at this stage upon the FM recommen
dations of the Parliamentary Standing 
Committee on Broadcasting· in the 
Committee's Twelfth Report. 

F'ull text of the recommendations is 
as follows:-

(1) NatiOnal service tests of F.M. in 
the V.H.F. band should be made in 
each capital city, as proposed by the 
Post Office, the estimated cost of the 
six stations being £48,000, excluding 
the cost of programs (which do not 
enter into the calculation, as existing 
national A.M. programs would be 
transmftted). 

(2) Arrangements should be made 
for the Federation of Commercial 
Stations to make a similar test in each 
capital city if so desired (using exist
ing commercial programs), under such 
technical and other conditions as the 
Post Office deems necessary in the 
public interest. 

(3) Similar tests by applicants for 
F.M. licences who do not hold A.M. 
licences would involve them in heavy 
expenditure, not only for transmitting 
equipment but also for studios and 
programs, in respect of whfch they 
could not hope to secure advertising 
revenue until such time as a substan
tial number of listeners were equipped 

with F.M. receivers to hear such pro
grams. Hence, experiments by these 
applicants would probably have to ex
tend over a number of years and 
would not be tests in the sense in
tended under the Post Office proposal. 
Therefore, to authorize tests by these 
applicants now would be tantamount 
to the issue of licences to them- a 
procedure which would entail difficult 
discrimination and might be unfair to 
other interests pending determination 
of the overall policy which is to gov
ern the issue of licences in future, 
after settlement of the questions re
ferred to in paragraph 50. 

(4) Consideratfon should be given 
to means of improving the quality of 
equipment and reducing the cost of 
receivers (see paragraphs 38 to 46) . 

(5) F.M., in the portion of the V.H. 
F. band which the Post Office con
siders most suitable as the result of 
the tests, should be substituted for 
A.M. in the medium frequency band 
in capital cities; at a date to be so 
selected as to provide for the change
over occurring within · a period bear
ing a reasonable relationship to the 
normal depreciation of receiving 
equipment. 

(6) In order to safeguard the in
terests of all concerned as reasonably 
as possible, an official announcement 
should be made as to the approximate 
length of time during which A.M. ser
vice in the medium frequ 0 ncy band 
will continue to be provided from cap
ital city stations. 

Station Staff Guests of Management 

3KZ personaliti es at the station ' s Christm as cockta i l p arty held at Melbourne's Hotel 
Australia . Fro.m left to right: Eddie Balmer, Norman Swain ("Billy Bouncer ") , Caryl Rose, 

asst. manager A . J. Murray, and Lew Bennett . 

AUSTRALIA'S DEPT. OF 
INFORMATION 

A recent order signed by the Gover
nor General of Australia appearing 
in the Commonwealth Government 
Gazette sets out the specific matters 
with which the Department of Infor
mation (which is under . the minis
terial jurisdiction of Mr. A. A. Calwell) 
will deal, as follows:-
(a) National publicity t h rough-

(i) An editorial and pict orial prodne
t ion orga.nisation in Austra lia, S("l'~ 
v icing overseas publicity officern in 
}<Jngland, Unit ed St ates of Ameriea , 
Canada, Ind ia, Mala ya, Japan 
France, E gypt , Brazil ; · 

( ii) The regula r publicat ion of essenti al 
facts and figu r es r elating to th,, 
Australia n econon1y and a dn1iniH
t ration ; 

(iii) The organisation of Australian 
exhibitions for use abroad. 

(h) Cond uct and adm in istrat ion of Short 
wa ve Broadcas t ing , t r ansmitting-

(i) N ationa l p ublicity t o oversea~ 
countries ; 

(ii) Foreig n Policy broadca sts to Allied 
a nd former en emy countries, in con
junction w it h · the Depa rtment of 
External Affiairs. 

(c) Administrat ion of t h e Nation a l F ilm 
Board, whose object s are t o expand, pro
mot e, assist and co-ordina te the pr oduc
tion, distribution a nd the im portation 
of films for the purpose of a dult ed u
cation, rehabilitat ion , socia l d evelopment, 
internationa l u nderstan ding·, trade ancl 
tourist expa n s ion a nd im migration. 

(d ) Direction a n d contr ol of Immigration 
p ublicity in association wit h t h e Depar t 
ment of Immigration. 

(e) E 'stablishment a n d servicing· of Au>
tralian New s a n d Information Bureaux 
a broad; appointm en t a nd servicing of 
Press Attaches t o Aus tralian D iplomatic 
Missions, a nd of I nformation OfficerR 
attached t o Au s t r a li a n Trade Commis
~ !oners . 

TASMANIAN NEWS 
I.R.E. Dinner in Launceston 

A well-attended dinner was held at 
the Brisbane Hotel on December 12 
to celebrate the conclusion of the first 
year's activities of the Launceston 
Division of the I.R.E. and to commem
orate Radio Foundation Day. Chair
man of the gathering was Mr. Her
bert Ebrall, Launceston engineering 
consultant. Speakers included the 
Mayor of Launceston and Mr. A. P. 
Findlay. 

The Mayor (Ald. Hollingsworth) 
said radio was the greatest single 
achievement of the present era. It 
played an outstanding part in the war. 
and with the invention of radar saved 
many thousands of British lives. 

Referring to the part played in the 
development of the industry by local 
men, Mr. A. P. Findlay said that manY 
of the early radio enth usiasts of 
Launceston spent much of their own 
money in an effort to further the in· 
c;l~stry i~ Norther~ ':fiisman.ia1 

parkes Station 2PK 
Destroyed by _Fire 

On Air Again in 6 Days 

After being completely destroyed by 
fire on December 23, 2PK Parkes re
sumed its normal broadcasting· pro
crrams on Sunday, December 29, a 
;pokesman of Macquarie Network, of 
which 2PK is a member, stated last 
week. 

Mr. F. W. Spicer, M.L.C., managing 
director of 2PK who was in Sydney 
Inst week, stated that the studios, 
transmitter, record library and the 
aeneral offices of the station were 
; utted. He expressed appreciation of 
the ready assistance of other stations 
whose help had enabled 2PK to come 
back on the air in such a short time. 

Mr. Spicer said that 2GB had been 
most helpful and had allowed 2PK a 
relay of their programs from 2.30 p .m. 
to 10.30 p.m. daily. 

As soon as news of the fire reached 
Sydney, the Federation of Commercial 
Broadcasting Stations' executive sent 
a telegram to 2PK management ex
pressing sympathy and offering as
sistance. Subsequently Orang·e station 
2GZ made available to 2PK an emer
gency turntable, pickup and records. 
Offers of assistance came from several 
other stations also. 

The speed with which the station 
was got back on to the air reflects 
credit upon the technical staff of 
Macquarie Network and others asso
ciated with the supply of equipment. 

Macquarie chief engineer, Mr. Len 
Schultz, o y 9 a.m. the ,morning 
after the fire had contacted Thom 
& Smith Pty. Ltd., transmission equip
ment manufacturers and arranged for 
the modification and supply of an 
ATl4 army type transmitter and in 
four hours A.W.A. had ground and 
uppJied a crystal. ' 

The modified tran.>mitter was even
tually sent to Parkes by truck and Mr 
&h ' 

Uitz followed by car with some of 
his staff and a small supply of records 
• nct other program material. The new 
transmitter and emergency studio was 
set Up · · 
b tn a garage next door to the 
urnt-out 'te b s1 and was in operation 
'I the foUowfnB" Sunctar. 

"Junior Information" Sponsor Talks Over Feature 

Afterdt~e Gra~d Final Pr izes . fo r B r ockhoff ' s Biscuits J un io r lnformatioo·n for 1946 had been 
a.w.ar e at a pec:1al. Prize G 1v1ng N11:1h t at 3KZ on Decem ber 17, Comper e, Spon sor Adver 
tising Agent, AdJud1cator, and P r oducer exc h ange a irv verb ia<ie From left t' · ht · 
Compere , Norman Banks, Har o ld B r o:ckhoff, B asil Car d en , Adjudic~t·or A . Lew is i1a~~Pe 1 d : 
and Lew'.~ Be.nnett. Brockhoffs award £300 annually i n prize money i n the i r T uesday n ig ht 
feature, Jun io r Information," on 3K Z , the 1.947 Ed it i on of wh ic h comm enced J anuar y 7, 

U.S. LISTENERS FAVOUR 

CONSOLES & F.M. 

Results of a survey conducted in 
the U.S.A. t o determine listener pre
ferences in new raqio sets showed .an 
overwhelming proportion in favor of 
console radio sets · and radio-gramo
phone combinations, while· FM has 
made such a favorable impr ession 
upon radio li!\teners that · two out of 
every five prospective purchasers want 
it in sets they plan on buying in the 
coming · year. 

This is revealed by the results of a 
nation-wide sampling .of ne~rly two 
and a half million families who sub
scribed to "The American Magazine" 
and, by themselves; offer a potential 
market now for 976,500 radio sets. 
Thirty-five per .cent. of these families, 
largely in the middle income . class, 
are in the market for new radios and 
many of them want more than one 
set. 

The survey also shows 'that 63 per 
cent . of the families planning radio 
purchases this year have deCided upon 
a combination .radio-phonograph ·a nd, 
on the average, are prepared t b spend 
approximately $200" for a console 
model.· Sixty-seven . per cent. of the 
respondents said they would .buy a 
television set if it was marketed at a 
price they could afford. Most popular 
price mentioned was $200. This 
assumes that a t elevision ·station. is· 
broadcasting in their area. 

~01lle 46 per ce11t , s~jd they wu1 buy 

LITTLE. IMMEDIATE TELE. 
EXPANSION IN G.B. 

(Fr?m ou.r Special Corr espondent ) 

London Nov. 28 :- The BBC is re
ported to hold out very little prospect 
of early television in Britain, outside 
of Lpndon. 

Research engineer, Dr . A. R.. A. 
Randall of the BBC speaking at Edin
burgh recently, said the BBC is pre
sently engaged on the laying of a co
axial -cable between London and 
Birmingham which will t ake two 

-years to complete. No expansion of 
television tp the provinces was likely 
until this cable had been completed, 
and the results investigated . . He said 
that while · cinema interests were 
forging ahead with 1000-line screen 
telP,, he thought 450-line would be ade
quate for normal domestic receiving. 

their radios at a radio store; 16 per 
cent. a t a department store; 15 per 
cent. at a furniture store; 12 per cent . 
at an appliance store, and 9 per cent . 
at a music store. 

The survey shows that the console 
radio is regarded as an importan t 
piece of furniture. Whereas 92 per 
cent. of th9se planning to buy such 
a set expect to keep it in the living 
room, 33 per cent. intending to pur
chase table models will put them in 
the bedroom, 32 per cent . in the Jivint, 
room; and 21 per cen t . in the kitchen. 

"There seems to be an increasing 
market for models designed and 
colored sp.ecifically for bedrooms/' th e 



Enterprising Station Builds Own 
Wire · Reeorder 

Confronted with the problem of making "on the spot" recordings of street 
interviews during its popular session, "Warrnambool Speaks," 3YB has met 
the situation by designing and building its own wire recorder. This unit, 
which is shown in the accompanying photographs, has now been in use for 
over three months and in addition to its work with-3YB's "Roving Microphone", 
has been used successfully to record the Caulfield, Melbourne and Williams
town Cup Broadcasts. 

The design and construction of the 
recorder was carried out personally by 
3YB's Engineer-Manager Harry Fuller, 
who originally started out to build an 
experimental job. However, the ex-

periment proved such a success that 
the recorder now forms a regular part 
of the 3YB set-up. 

Recording is effected on a steel wire 
moving at a rate of two feet per sec
ond and recordings up to one hour in 
length can be made, and reproduced 
or erased as required. The unit is 
self-contained with its own amplifier 
and can be fed from a crystal micro
phone or a split from the· studio 
equipment. Both speech and music 
can be recorded, with quality com
parable with the average transcrip-
tion. 

No details of the actual recording 
and pick-up units or the electro
mechanical arrangement are available, 
but the general layout can be seen in 
the front and rear view photographs. 
The unit is quite compact and its size 
can be gauged from the wire spools, 
which are about four inches in di
ameter. 

THE RECORDING CENTRE PTV. LTD. 
offe.rs 

an independently controlled, "round-the-clock" auditioning and recordin(l 
service to all radio producers and advertising agencies. 
A cordial invitation is extended to inspect these comfortable studios at your 

conveh ience. 

PHONE: MA 1140 

FILM HOUSE, 251A PITT ST. 
OPPOSITE LYCEUM THEATRE 

r._..,.~ W & G ~---, 
i RECORD PROCESSING CO. r:::6: ~ 
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JUVENILE JURY TO BE 
LAUNCHED THIS MONTH 

Lever Bros. will be breaking re
freshingly new ground in radio enter
tainment with the launching this 

·month of "Juvenile Jury" in at least 
several States of the Commonwealth. 

The program was sold to Lintas 
agency by 2CH but it is understood 
that producticn of the show will be 
handled by Lintas. A similar feature 
started up in New York station WOR 
about six months ago and after only 
a month on the air proved so attrac
tive to listeners that it was spread to 
the Mutual Broadcasting Network. 

The Australian version of the show, 
judged on audition cuts so far heard, 
will most ~~kely prove equally effective. 
In it listeners are taken to a "court
room" over which presides a "Judge" 
assisted by a Court Officer and dic
tated to by a jury of five children. In 
the ensuing half hour the . juvenile 
jury will give advice on problems sub
mitted by adult listeners-mainly 
dealing with parent and child rela
tions. 

The first "Juvenile Jury" consists of 
Barry Smart, aged 11; Frank Hoffman 
(12), Wilma Robb (12), Diana Foster 
11), Verlie Demeral (12). 

One unusual aspect of the station 
bookings which were incomplete as 
this goes to press is that in SydneY 
both 2CH and 2UW will be used for 
the program-possibly on different 
evenings. Other N.S.W. stations will 
be 2AY, 2BH, 2GN, 2KO, 2LT, 2WG 
while in Victoria 3DB-LK and 3BA. 
3BO, 3SRJ and 3UL are so far in the 
line-up. 

It is understood the new feature will 
replace Lever's sponsored "All Aus
tralian Hit P~rad~;" 

MORE GOOD WORK 
ias. Station's Fine Aid to 
Charities 

The outstanding work of the 7EX 
women's Association during 1946 and 
earlier in the war years was com
mented upon by 7EX director Gordon 
B. Rolph at the annual Christmas 
party of the Association in Launceston 
en December 18. 

He pointed out that more than 20 
charities had bsnefited from the £3,500 
raised by the association during 1946. 
He congratulated the association on 
carrying into the post-war period the 
wonderful work they did during the 
war, when nearly £40,000 was raised 
for numerous funds including Red 
Cross, A.C.F. and the bombed victims 
of England. He part icularly com
mended the work done and money 
raised for hospitals and other insti
tutions for the sick, from the Laun
ceston General and Queen Victoria 
Hospitals to the Bush Nursing fund 
and Blind, Deaf and Dumb Institu
tion. 

Equally commendable was the work 
done for civic betterment notably for 
the pre-school centre of the Launces
ton War Memorial Community Centre. 

Mr. Rolph said he was particularly 
pleased with the association's work 
for the Food for Britain Appeal, as he 
had had first-hand experience of the 
appalling shortages there. While in 
Eng'land he had actually eaten horse
ftesh, and it was freely advertised in 
butchers' shops. 

"In the great effort the association 
has made throughout the year, it 
wonld be impossible to single out any 
one worker or group of workers," said 
Mr. Rolph. "It is the team spirit that 
h.as _made for the success of the asso
ciat10n; but Margot is to be particu
larly congratulated for her t ireless 
work of organisation and leadership. 

"The 7EX Women's Centre which 
has concluded its first half-year with 
~tch a fine record and which, by the . 

ay'. has broken new ground in show
~ng J~st .what a radio station's women's 
ssociat10n can do, is largely due to 
M~rgot's imagination ability and 
drive." ' 

Xmas Toys for Youngsters 
F - • 

our hundred children were pre-
~~~ted with. t oys provided by 7EX and 

e Exammer" newspaper at Laun
ceston · t g'ft JUS before Christmas. The 

1 8 were distributed after the child-
ren had b · · a een given refreshments at 

Party at the City Mission, 
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Phonovox True Sound Picku 
manufactured under highest qJ;lit aret c~refully designed and 
on the market for years . and Y ._s an a_rds .. They have been 
their value for Iong ·Iife a~d t p durfmg this time have proved 
y 'II fi o per ormance 

ou nd that all · models off · · 
over a desired range of frequ!~c~xceptI~nally uniform response 
distortion and minimum needle n e~, an are made to give low 

. . OISe. 

PHONOVOX 

TRUE SOUND 
. FOR FULL DETAILS WRITE TODAY. 
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A.M.CLUBB & CO .PTY . • LTD. 
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· .e ar e · ewton McLaren, . Leigh Street. 
Brrsbane: Campbell Advertis'ing, Adelaide Street. 
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QUEENSLAND NEWS------------------
Commencing at the latter end of January, 

Simpson Bros. Pty. Ltd., Brisbane (Simpson's 
Self-raising Flour), will con11nence a 15~ 
minute weekly Home Science program on 
stations 4BK-AK, 4BH and 4BC-SB (Bris
bane) where Miss R. P. Borrowdale .. s\11wr
intendent of the Simpson Test Kitchen, will 
make personal microphone "appearances." 
The same program recorded will be broad
cast over stations 4IP, 4MB, 4CA, 4TO, 4\YK, 
4MK, 4BU , 4GR. 4RO. Special feature of 
the presentation, which is entitled "Simp
son's Cookery Close Ups," will be a "Ques
tions and Ans\vers" section wherein all 
eooker:.T questions \Vill be ans-wered over the 
station to which they are directed. The 
contract is on a 52 weeks' basis and the 
business is handle d by R. S . l\fay1rnrcl Adver
tising·, Brisbane. 

"The Musical Casket" competition o,·er 
4BC-SB Tuesdays at 12.15 p.m. has been 
renewPC1 for another 52 weeks by E. C'. Far
ley (Alrnt) Pty. Ltd., Sydney-Commercial 
Advertising of Sydney handle this Recount. 

Petern Arctic Delicacy Co. Ltd. have ex
tended their contract on 4BC', incorporating 
a half-hour every Tuesday night 7.15-7.45 
and utilising the feature "The Playhouse of 
Favourites." Noble- Bartlett Advertising·, 
who hflndle the account, advise that Peters 
will continue using the 7.30 time channel 
on Tuesday nights when the fefl.ture "Popu 
lflr Fallfl.cies" is broadcast. 

E. Sachs & Co., of Wickham Street, the 
\Talley, Brisbane, have renewed their con
tract on 4RO Rockhampton for 52 half
hours at 9 p.m. every Thursday. The 
account is handl<:>d by Noble-Bartlett. 

Noble - Bartlett Advertising advise that 
Fraser Edmiston ' s Optical Service has con
tracted for 20S x 50-\vord announren1ent~ 
in the breakfast session on 4BH. 

\Vell known to Brisbane listeners, Keith 
Howard now freelancing in Melbourne, met 
with some bad luck whilst in Brisbane 
recently on holidays by breaking his wrist. 

.John Dolby, of Goldberg's Advertising 
... A.gency, Sydney, recently n1ade a flying 
business visit to Brfsbane which he com
bined with pleasure when he enjoyed the 
Xmas holidays visiting his folks up here
returned to Sydney by "Sky1naster" on New 
Year's Day. 

Also seen in Brisbane recently on a busi
ness visit was Jimmy Wood of Sydney
'vell knov.rn in r adio circles. 

\Vhen Rhondda Kelly arrived in Sydney 
by the "Wanganella" recently, she was 
immediately greeted by 4BK through t he 
aid of 2UE Sydney and as soon as she was 
clear of the Customs she relayed a message 
back to her own State expressing her delig·ht 
at being back in Australia , and gave a few 
impressions of her tour abroad, making· no 
mistake about acknowledging that Aus
tralia was the best country in the world. 
Arrangements have been made by 4BK to 
broadcast a series of talks by "Miss Aus
tralia" covering various aspects of her trip 
abroad--these are being sponsored by "The 
House of Curzons." On her return to Bris
bane the management of the Courier-Mail 
station, 4BK. completed with Miss Kelly 
negotiations which had been stfl.rted before 
she left Australia and ·as a result· of these 
sh e will join the bro2.dcasting s t aff of 4BK 
a s a ":::.pecialist" a nnouncer in the Ye-ry near 
futnre. 

On New Year's EYC', in c·n rnpa u.'· with a 
11un1her of radio arti~tsi, George Hardman 
of 4BH cqnclucted a most entertaining 

"New Year's Re,·el" at Southport. · 'l'he big 
sho'v consisted of co1n1nunity singing, quiz
zes, talent tests and performances by Bris
bane artists. To make room for the big 
turn-out, Southport local authorities roped 
off portion of the main street. This g·ood
will station feature was organised in con
junction with the Chamber of Commerce. 

'l'he annual '·Carols by Candlelight" Fes
tiYal was held 'in the Brisba.ne Botanical 
Gardens on Xmas Eve, with an attendance 
of approximately 10,000, people. The Bris
bane Temple Band assisted as also did Strat
ton Russell at the Everett electric organ. 
George l'fardman compered and led the sing
ing of the traditional carols w hich placed 
all who attended, and listened through 4BH, 
in the true spirit of the Yuletide Sea8on. 

A commentary on the Sydney-Hobart 
Yacht Race was broadcast over Station 4BC 
under the sponsorship of the Queensland 
Pastoral Supplies (Q.F.S.), each evening at 
10 p.m. from the night of Boxing Day, De
cember. 26, until the close of the race. Mr. 
A. S. Huybers, Managing Director of Q.P.S. 
is a keen yachting enthus iast and his own 
yfl.cht, "The Dolphin, " contested tho Albert 
and Forster Cups. The Forster Cup, nam.ed 
after Lord Forster, early Governor -General 
of Australia, is the Blue Ribbon event of 
Australian Yachting. Edmunds Advertising 
se.r\·ice handles the account. 

The ConunonweaHn Broadcasting Corpora
tion (Qld.J Ltd., Sta.tion 4BC, extended very 
cordial hospitality at their informal pre
Christmas gathering held at the Carlton 
Hotel, on Thursday, Dec. 19. Messrs. 
Prouse Knox, Roley Graham and Mr. R. R. 
Clifford did an admirable job as hosts and 
kept the ball rolling throughout the part y. 
Amongst those present were, Messrs. C . 
Bowley-Director of C"wealth Broadcasting 
Corp. (Q'land), J. C. Stewart-Deputy Di
rector of Posts & Telegraphs for Q'land. \V. 
Conry-Superintendent of vVireless, Mr. Mc
cann-acting manager for A .B.C. Qld., D. 
Felsman, A.B.C. staff, A. E. D. Carson
Superintendent of Telephone Lin es, Hon. 
\T. Gair, Minister for Mines, H. Witte, Sec. 
Chamber of Commerce, V . F. Mitchell, Mm1 -
aging Director 4BH, C . Carson, Manager 
4BH. R. McDonald, Manager Telegraph 
Newspaper, Nelson Burns (Te Pana), H. 
Vinnicombe, Tom McGregor (4BC) , E. P . 
Griffin and R. Ralph. 

The Advertising fraterni ty were well rep
resen ted by, Messrs . C . McMillan, A. Bart
lett, \V. H. Nollie, A. Campbell, C. J. Har
vey, E. G. Littleton, C. B. Simmins, P. Cos
sey, E. Edmunds, R. Ellacott, H . Jones, M iss 
F letcher, V. Laxon, J . Le Grande, T,. A. 
MeNicol and Miss M. Lippold. 

The 4BH Auditorium fille d to more than 
normal capacity Saturday mornings at 8 
when Ray Barrett presents the "Sati:irday 
Morning Sing-Song" . Originally intended 
as a show for an audience of all ages, it has 
now been necessary to produce the show 
especially for the interests of the teen
agers, who ' have taken it over as "their 
show". Afterwards, the sponsor (Pete r 's 
Ice Cream) provide the audience with an ice 
cream each . 

Littleton-Harvey-Sin11nins announce the 
hooking of associatio11 with the Third and 
Fifth '!'est Broadcasts from 4BC for Black 
and \Vhite Cabs. Fourth 'rest is in doubt 
due to lanclline facilities but contract will 
c •wer t his broadcast if a 1•a ilable. 

On Xnu1s Eve a cheery and inforn1a1 
gathering was held at the Edmonds Adver
tising Agency office, which has recently 
been enlarged and renc\'atecl-P'rincipal E. 
Edmonds played host at this enjoyable &'et-

(From our own Representative) 

tog"tl1er when members or the l)roa<lca~tin~ 
stations, advertising agents, newspaper n1e~ 
and others spent a happy hour or so PO\\·
wowing over a keg of the a1nber fluid 
Amongst those present were : Messrs. c. R: 
Carson, manager 4BH, Andy McDo.ugall, p 
Garnsey, ll'I. Rees and M . Gibb, all of th· 
"Courier Mail," Tom Waite, "Truth an~ 
Sportsman," R . Eversen formerly of 4VL 
and 4GR and now in his own ad,·erti~ing 
agency in Toowoon1ba, ITI. A. · Roush, Bris
bane's radio chemist, Joseph Allen. op
tometrist, L . Pro-use-Knox. manager of 4BC 
S. Ed1nonds, Brisbane representative r0;. 
2M\Y, 2LM, 4VL, and 4LG , fl.nd the " House 
of Curzons" represen tatiYes, general tnan
nger C. Breydon, and n1erelHtndi"Re inanag-c·r 
K F. Bartlett. ' 

Stan D uthie, Alan Campbell's right hund 
man in hif agency, has' .iust r eturnf'd fro 111 
holidays, and no doubt is fi11ding it rather 
hard to get back into h arness again after his 
,·acation. 

GALLUP POLL ON 
PARLIAMENTARY 
BROADCASTS 

According to reports appearing in a 
section of the daily press, a Gallup 
Poll has revealed th51t four out of ten 
men and three out of every ten 
women listened to at least some of 
the broadcasts from Parliament in 
the first fortnight of the present 
session, and that seven out of ten 
favour continuing the broadcasts. 

The poll was conducted in capital 
cities, provincial centres and farm
ing districts, and most interviews 
were made on November 23 and 24, 
when people were .first asked whether 
they had listened to the broadcasts 
from Parliament in-the previous fort
night. 36~{. had listened and 64 '7<: had 
not. 

The figure of 36% shows a marked 
decline compared with 50% of listen
ers disclosed by a similar Gallup Poll 
made at the end of July, a few weeks 
after broadcasting of Parliament be
gan. 

DEATH OF RADIO PIONEER 

The death of Mr. R. M. Vyvyan, a 
wireless pioneer aged 70, was announ
ced from London 'on December 18. He 
was associated with the late Marchese 
Marconi in the . first Transatlantic 
wireless experiments and was respon
sible foi· the construction of the first 
radio stations on the Canadian side 
of the Atlantic. His most notable work 
was in the early schemes for Imperial 
wireless communication, which cul
minated in the Empire beam system, 

MULTl-PROG.RAM 
WIRED BROADCASTS 
FOR BRITAIN 

(From our Special Correspondent) 

London, Nov. 28:- After months of 
preparatory work, Multi-Broadcast 
Ltd., have commenced a carrier-fre
quency wired broadcast system (the 
first in Great Britain) at Rugby. Sys
tem is similar to that introduced seve
ral years ago by Musak Corp. in U.S.A. 

British Co.'s proposal is to establish 
independent relay stations at points 
throughout the British Isles wherever 
a public interest and need is demon
strated. It is anticipated that about· 
2.000,000 listeners to the wired-broad
casts would be connected in the early 
stages, each connection paying about 
21- weekly for a selection of six dif
ferent programs. 

(Ed. Note: This new British system 
of program reticulation should not be 
confused with the earlier radio-relay 
system which has been operating· in 
England for some years. In the older 
system, distribution was effected .at 
audio frequencies over normal tele
phone circuits and was limited to one 
or two programs.) 

TASMANIAN COASTAL 
NETWORK 

7BU 7AD 
BURNIE DEVONPORT 

7QT 7DY 
QUEENSTOWN DERBY 

~· 

t~~ 
\ 7BU 0 0 t 
\ 7AD 7DY)"' 
\ 7QT 

• 

~ 
'T ASK 
, ANFORD ALLAN or A. L . FINN 

MELBOURNE SYDNEY 
WHY 

EVERY NATIONAL CAMPAIGN 
MUST INCLUDE THE 

TASMANIAN COASTAL 
NETWORK 

Morgan Family of Businessmen Get Together 

A unique .p ict~re of " The House of Morgan" taken at 3KZ's Ch ristmas Cocktail Party. 
Left t o right: Syd Morgan, W·ill Morgan, Val M organ Snr., and Stan Morgan. 
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RADIONIC EQUIPMENT 

Is the choice of Station Engineers when they require New 

Equipment or Spares .for their Studio or Control Room. 

RADIONIC . PRODUCTS 
MEADOWBANK (SYDNEY) N.S.W. 'PHONE RYDE 243 
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4BU 
BUNDABERG 

offers Sponsors a complete and effective 
coverage of the Central Coastal Queensland 
Market 

Cattle, Dairying and Sugar, plus a host of 
secondary_ industries, makes this ·area serviced 
by 4BU an enticing market for Spons·ors. 

The Market-wise Sponsor uses 

4BU llUNDABER.G 
Central Coastal Quee.nsl-and Unit of the Macquarie N etwork. 

Representatives : 

SYDNEY-Macquarie Network MELBOURNE-Macquarie Network 
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KING GEORGE PATRON 
BRITISH l.R.E. 

The recently"-elected President of 
the British Institution of Radio 
Engineers, Lord Louis Mountbatten, 
announced at the 21st Anniversary 
Dinner held ·in London that His 
Majesty the King was now Patron of 
that Institution. 

The acceptance by His Majesty of 
patronage of the Institution bestows 
on radio a further honor which is 
obviously in appreciation of the 
achievements that _ radio has to its 
credit, both in peace and in war. 

The British I.R.E. was founded in 
1925 and incorporated in 1932, whereas 
the Australian I.R.E. was incorporated 
and founded in 1924, but did not func-
tion actively until 1932. · 

OLD TIMER'S DINNER 
A generous gesture similar to that 

of Gartrell White Ltd . . (Sydney bak
ers), to 1,000 Sydney old-age pension
ers ("B.B." 26/ 12/46) was made by a 
4TO sponsor, Lane's Cafe, Towns
ville, who issued 100 invitations to the 
old-age pensioners qf Townsville to a 
Christmas dinner at the cafe. The 
dinner resulted in a very happy gath
ering and the proceedings were broad
cast by 4TO. Murray Hulett compered 
the show and the guests exhibited 
rather indifferent microphone tech
nique, giving the control room a busy 
time monitoring, but nevertheless they 
showed no "mike" fright and helped 
to make the broadcas't an outstanding 
attraction both for the sponsor and 
station. 

CHRISTMAS COCKTAIL PARTY IN ME'LBOURNE 

At the happy cocktail partv g i ven by the Directors of 3XY on Tuesday after noon, December 
17 Mr Frank Mo•gg was ·host. Guests incl uded station managers. an.d b~oadcast1ng and 
adverti,sing executives. Mrs. Frank Thring Wils there to help. enterta in tne gu~sts. The 
occasion was " To speed the old yea~ on its way" and good wishes for the festive season 
were exchanged by the cheery gathering. 

DIRECTORS OF 4BU CELEBRATE ANNIVERSARY 

Australia's Amateur Hour visited Bundaberg for its first performance north 
of Brisbane, and on Thursday, December 12, an audience of 2,300 enjoyed the 
show at the Paramount Theatre, Bundaberg. 

A the date coincided with the eleventh anniversary of 4BU, Mr. W. :· 
Harvesy, on behalf of the directors of the station, invited about 50 ofa!~Ua~ 
local advertisers to a cocktail party at the Ro_Yal Hotel.' Bun~aberg, . staff. 
the same time gave them an opportunity of meetmg Mr. Dick Fair and his 

During his stay, Mr. Harvey took Mr. Fair for a run through the dist~~st~ 
embracing points of interest, and not forgetting a call at the Bundaberg 

tillery ! o! 
The picture shows left to right: Mr. D. G. Rattray, (Deputy Ma~or n 

Bundaberg), Mr. A., J. Christensen, (Director), .Mr. "'!· J . Harvey, CChairrna 
of Directors)' Mr. Piel< Fair a,nd Mf R. O. C1.1rt1s, <Director). 

BBC on FM 
(Continued from page 14) 

feedback chain is modulated, where
upon the frequency changes so that 
the phase shift reverts to zero. 

In any direct method of frequency 
modulation the frequency of oscilla
tion itself is varied. It is therefore 
necessary to provide some means of 
stabilising the mean carrier frequency. 
There are two principal methods; one 
is to design all the circuits to be 
extremely stable in frequency, such 
as by the use of low temperature 
coefficient components and the stabil
isation of voltages, etc ., and in addi
tion it may be necessary to control 
the temperature of the circuits them
selves. The other method is to com
pare the mean carrier frequency with 
that of a stable oscillator such as a 
crystal, and to feed back a voltage 
dependent upon the difference be
tween the two frequencies to the 
frequency modulated oscillator, so 
that automatic frequency control is 
effected. There does not seem to be 
any outstanding preference for one 
method or the other, and the method 
used will largely depend upon the per
sonal choice of the designer. For 
high power transmitters, any differ
ence in cost in the two methods would 
seem to be unimportant, although for 
low power transmitters the cost may 
be a factor of importance. 

Lack of space forbids discussing 
these F.M. transmission systems in 
any greater detail. 

To obtain the maximum range, a 
high transmitting aerial is needed and 
a mast sited on a hill will usually be 
adopted. About 500 feet seems the 
optimum mast height to carry arrays 
having some gain over a dipole. 

Other Transmission Systems 

Wide Band Amplitude Modulation 
with Limiter: This system has been 
proposed, as an alternative •to F.M. 
from the point of view of the sup-· 
pression of impulsive interference. In 
this system a wide band receiver ls 
used with a special form of ampli
tude limiter. The wide band receiver 
is necessary in order that any impulse 
of short duration may conserve its 
shape in the receiver itself, where it 
can then be suppressed by a special 
form of limiter, which is sensitive to 
short-duration impulses, but is in
sensitive to modulation. In any such 
arrangement, however, unless the 
duration of the impulse and the t ime 
constant of the limiter are much less 
than the time for one cycle at the 
highest audio frequency, audio-fre
quency distortion of the high fre
quency components will result. Tests 

which have been carried out with this 
system indicate that for the suppres
sion of impulsive interference it is 
about as good as F.M., if i t is suitably 
adjusted. Whether the arrangement 
would remain in satisfactory adjust
ment in the hands of the public is 
not known. The cost of a receiver 
incorporating a limiter might be 
somewhat · 1ess than the cost of an 
F.M. receiver. The disadvantage of 
this arrangement is that no suppres
sion of random noise takes place. It 
would suffer from the same disadvan
tage as A.M. in this respect, and the 
service area would therefore be con
siderably reduced. Generally speaking 
it is thought that if ultra-short wave 
broadcasting is used, F.M. is the better 
sytem. 

Pulse Modulation: This system was 
proposed many years ago, and has 
been developed considerably and used 
during the war. In this system pulses 
of comparatively short duration, and 
having a repetition frequency con-, 

siderably higher than the highest 
audio frequency, are modulated in 
duration, phase or repet it ion frequen
cy. As the amplitude of the pulses 
does not vart,1 with modulation, a 
limit er can be employed in the receiv
er, and interference and noise may 
be reduced. Pulse-duration modula
tion can be received on an amplitude
modulation receiver without any mod
ification, althoug·h if this is done no 
advantage can be obtained by the use 
of a limiter. Pulse-phase and pulse
frequency modulation require a spe
cial type of receiver. In general it can 
be said that, as in frequency modu
lation, the advantage from the point 
of view of signal: noise radio increases 
as the band width is increased, but 
for the same band width as is nor
mally used for F .M. the advantage 
over A.M. is small, and F.M. is the 
better system. Therefore if single 
channel systems are compared, there 
is no doubt that F.M. has the advan
tage. 

CENTRAL QUEENSLAND 
To ensure that sales' messages reach t he 30,000 listener s i n th is 
rich responsive m arket, Sponsors must use 4LG t he stat ion 
with t he huge coverage. 

4LG se lls to Central Queensfand beca u se 4LG's loya l listen ing 
aud iences a r e gu ided in the ir buyi ng h ab its by sales s u ggest ions 
made by 4LG. 

4LG CENTRAL QUEENSl.AND 
Owned and Operated by LONGREACH PRINTING CO. LTD., 

LONGREACH 
. Sy d ney,: FRED THOMPSON, B 2085 

R epresentatives: Me lbourne: STANl'-OR D .ALLAN, Centra l 4705 

.MR. TIME BUYER! .... There is 

No -time Like The Present 
Now ... at the beginn ing o.f a new year 
. . . is t he time to sow t he seeds of 
prosperi ty t hroughout 1947. The inclusion 
of 3XY in you_r Victorian schedules will 
be one seed that will prosper. Our huge 
audience of buyers will see t o that. 

163 Spring Street, Melbourne 

Central 6612 
Sydney Rep. : M r . Rick Barnes 

42 Pitt Street~ Ph one: BU 9995 
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DON'T USE RESEARCH IF YOU WON'T DO 
AS THE ''DOCTOR'' SAYS 

(Based on a talk by Albert B. Blankenship of National Analysts Inc. 
at the University of Pennsylvania Conference on Measurement of 

Consumer Interest) 

Success in the measurement of con
sumer preferences depends upon tech
nical know-how, and a competent 
staff. It also rests upon ablity to sell 
the procedure and results to those 
who should display interest. This may 
be termed the problem of public rela
tions. 

Since I represent a research agency, 
our public is our clients. We must be 
able to convince our clients that we 
have the .technical competence to per
form the work, and we must be able 
to present the final results in such a 
form that action will result from our 

·recommendations. 
The people for whom we do research 

are business executives. As executives, 
they are forced to know a little about 
a great many different things; without 
this they cannot manage the affairs of 
an organization. This means that the 
usual commercial research firm is do
ing research for a fayman-one who 
knows little about research procedures. 

The trouble is that many executives 
think they know how to run a busi
ness research project. 

A basic difficulty in dealing with cli
ents is getting them to appreciate the 
difference between a problem and a 
technique. All too frequently the client 
comes to us and says: "I have a prob
lem. Here are some questions I'd like 
to have asked of a cross section of 
people in certain markets. Can you 
do it for me?" 

Now the questionnaire is one of the 
basic tools of the research process. It 
is precisely one of those steps of tech
nique that should be the responsibility 
of the research agency. If a patient 
were going to a doctor, the patient 
wouldill't dream of saying, "Doctor, 
here's a stethoscope. I'd like you to 
listen to my heart." 

Good business research, like good 
medical practice, is expensive. In the 
field of medicine, a patient seldom 
shops around in order to get the 
cheapest price for medical service. Yet 
in business research, that very thing 
frequently happens. The organization 
obtains estimates from many research 
firms- and buys the least expensive 
job. Research buying, like medical 

practice, should be based upon quality 
and confidence. · 

Business generally has a problem. 
The business doctor can help cure the 
patient by going through a planned 
series of steps- learning what. the 
symptoms are, planning a laboratory 
test, performing the laboratory test, 
analyzing the results of the test, mak
ing recommendations based upon the 
test and his general background. 

The business doctor must first learn 
what the symptons are. In research 
terms, this refers to the nature of the 
problem. A patient does not go to a 
doctor with the statement that he has 
diagnosed his own case, finding that 
he has diabetes. Instead, the patient 
describes his symptoms. The doctor, 
from the symptoms and perhaps with 
the aid of laboratory tests, makes his 
own diagnosis and comes out with a 
recommended treatment. 

Yet in the business field a client will 
often come to a research firm with a 
specific idea of finding out, for• in
stance, whether people like ris com
pany. Without knowing the back
ground of the situation- the reasons 
the client thinks he needs that study 
-the research firm cannot decide, in 
the first place, whether the study is 
really required; and, in the second 
place, the specific form it should take. 

In order to develop a procedure 
which will help in his problems, the 
research agency needs to know that 
there will probably soon be a strike in 
the client's plant, aind that he wants 
to know what he should tell the public 
in order to retain its confidence. This 
sort of statement tells the research 
firm that it must be sure to measure 
public attitudes toward the labor 
policies of the plant, as well as atti
tudes toward the plant union. 

In other words, the general problem 
of the client in this case is to build a 
sound public relations program in the 
specifice case of a strike. The research 
problem is to measure attitudes in 
such a way that this over-all problem 
of the client can be solved. 

The doctor must next make plans 
for the laboratory test. Just as the 
practicing physician must frequently 
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resort to laboratory tests in his diag
nosis, so business research must fre
quently depend upon a field study in 
order to obtain facts of the case. 

One of the first steps, as contrasted 
with the work of the physician, is the 
development and sharpening of the 
tool required for the analysis. The 
physician has standard procedures· 
in the business field a new question~ 
naire is designed for every study. 

The number of tests to be made is 
usually specified by the physician. 
Oddly, in the field of business re
search, the patient often suggests to 
the doctor how many tests (inter
views) should be obtained. 

Even the nature of the tests-Le., 
the nature of the cross section-some
times is defined by the business 
patient. Sometimes the suggestions 
are good, but it does seem a bit odd to 
have a doctor called in while the 
patient designs the tools for the analy
sis, plans the laboratory procedure, 
arrives at his own diagnosis and finally 
prescribes his own medicine. 

Performing the laboratory test is 
the third step. In the collection of 
business facts, one must be just as 
careful and as thorough as the phy
sician is in his planning of laboratory 
tests. Quality of field work in busi
ness research is, in general, not given 
its proper emphasis. Yet poor quality 
in this phase of the operation can 
cause the results to be meaningless 
and even dangerous, since they may 
lead to the wrong diagnosis and re
commendations. 

Because this phase of the procedure 
is so important, it is essential to select 
the workers carefully, train them well 
and supervise them at every point in 
t he process. 

Peculiarly enough, the average busi
ness patient pays less attention to this 
step than to any other part of the 
process. From the technicians' point 
of view, the entire field would be bet
ter off if clients of research firm 
forced them to pay more attention to 
obtaining quality field work. 
Analyzing the Results. 

With sound training, the physician 
is able to consider all of the results. 

make his diagnosis and come out with 
a recommendation. In business re
search, we must be able to come out 
with generalizations based upon the 
results of the field work, and end up 
with recommendations. Our recom
inendations, like those of the phy
sician, must consider not only the re
sults of the laboratory test but also all 
other known facts about the patient's 
condition. 

Oddly enough, the business patient 
sometimes thinks that he alone can 
interpret the meaning of research for 
bis business. Imagine a patient's tell
ing a doctor to give him the diagnosis, 
and that he-the patient-will then 
write his own prescription. 

This point of view overlooks several 
facts. To begin with; commercial re
search interpretation is not easy-it is 
a job for technicians. In the second 
place, the actual process of t ranslat
ing the results into recomme;ndations 
depen·ds both u~on technical know
ledge of research and upon having a 
broad background of business experi
ence. That is why the usual research 
firm employs persons who represent 
as many different fields of business as 
possible. 

When the business doctor gives his 
prescription to the patient, th ere is 
()ne big difference between him and 
the physician. The business doctor 
must give the medicine in a palatable 
form-otherwise the patient won't 
even take the trouble to bother with 
the treatment. The recommendation~ 
then, must be given in simple, easy-to~ 
get form. The style of writing must be 
clear; the form of report .must be easy 
to read; plenty of illustrative material 
should be included. 

Sponsor Trouble! 
In conclusion, the problems facing 

the research firm in its dealings with 
clients are: 

1. The client frequently buys re
s7arch on the basis of the cheapest 
bid. 

2. The client frequently confuses 
Problems and techniques, and clients 
attempt to develop tools. · 

3. The client's description of the 
Problem is far from adequate. 
. 4. The client sometimes attempts to 

dictate the nature of the field job. 
5. The client sometimes believes tha t 

t?e research organization cannot pos
sibly interpret the results of the lab
oratory test as well as he himself can. 

6. The client sometimes fails to act 
Upon the recommendations. 

What should those in th e business 
research field do? 
It is clearly our responsibility to 

educate our clients. 

V BOOIU and 
I PUBLICI TIONS 

I 

from the 

MINGAY PUBLISHING CO. 
• Radio & Efoctrical Retailer 

The fort nightly national business paper of t he 
radio and electrical t r ade. Established 1930. 
Subscri pt ion : 26 i;ssues". 10/ - (152 iSfSlues, £ 1) 
Aust. ; 13/ 6 other British countries ; 17/ 6 For eign. 

• Radio Service Job Sheets 
100 pages in duplicate book for m - acts as a 
receipt and record of service work done. 6/ · per 
single boo~; with your name and address pri nt ed 
on t he customer's sheet, 10/ · per book ( mi n i m um 
order 10 books) . Thousands used by r adiomen. 

• Radio Diagram & 1.F. Index, 1947 Edition 
Lists over 2,600 brand line r eceivers since 1936, 
giving description, Intermediate Frequency and 
reference to where deta i led circuit diagram pub
lished. Price 5/ · each. 

• Aust. Oliffcial Radio Receiver Trade-in 
Allowance Handbook, 1947 Edition 
Conta ins present-day va luat ion of all bran d line 
sets. App rovea by all Trade Associations. 5/ - each. 

e Broadcasting Business 
The fortnightly national business paper for a ll 
i nterested in selling by commercial broadcast ing. 
Subscript ion: 10/ - 26 issues, Aust. ; 13/ 6 ot her 
British countries; 17 / 6 For eign. 

• Squared & Log Graph Paper 
10 x 7 inches plus margin, 50 sheets 4/ -. 

e Aust. Adver.tising Rate & Data Service 
Provides information on a ll the rates and data of 
ne"':'sp~pers, comm·erc ia l broadcasting stat ions, 
per1od1cals and other advertising media in three 
separate editions each published annually
Newspaper Edition, Broadcast ing Edition, Period
ical an d Miscellaneous Med ia Edition. A ll w ith 
regula r m onthly supplements. Subscri pt ion fo r 
each edi tion: in Austral ia, £ 2/ 2/ -; Brit ish 
Empire, £2/ 10/ -; America, $10 ; Fore ign, £3/ 3/ -. 

• Philips Manual of Radio Practice for 
Serviceme1n 
By A. G. Beard, M.l.R.E. (Aust.). Contains 496 
pages i n 7 sections covering Broadcast Recept ion; 
Broadcast Receiver Techn ique ; Princ iples and 
Components ; Service to Rad io Rece-ivers· Tech n i
cal Formula_e, Tables and Charts ; Mathemati ca l 
Formulae and Tables ; V alve Dat a. 21 / 9 each. 

Prices l nclu.de Postage Cash With Or ders 

BOX 3765 G.P.O., SYDNE Y 

MELBOURNE . . 
BRISBANE ..... 

ADELAIDE PERTH 
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"Carols'' Pagea-nts Now A Defin.ite Xmas lnfluence 
Quarter-Million Attendance At Melbourne 

The "Carols By Candlelight" Christ
mas Eve broadcasts which were orig· 
mated in Melbourne in 1938 and now -
have been duplicated in all other 
State capitals of the Commonwealth, 
and in many country towns, are prob
ably unique in broadcasting history. 

This year the festival at Alexandra 
Gardens attracted an estimated crowd 
of 250,000 people. It was the ninth 
~uch festival and pageant organised 
and broadcast by 3KZ, arid under the 
direction of Norman Banks. 

Following a depiction of the caval
cade of Ried Cross and the procession 
of Torch Bearers from Princes Bridge 
to the main dais carols were sung by 
the multitude. Guest artist on the 
dais was Florence Austral who was in
troduced by Melbourne Lord Mayor, 
Cr. R. Connelly. An orchestra con
ducted by Major Phillip Cohen was 
assisted by the Veterans and Ex-Ser
vicemen and the Salvation Army Staff 
Territorial Bands. Other solo artists 
featured were: John Lanigan (he's in 
"Opera for the People"), Noella Corn
ish, Morris Williams, Maxwell Cohen 
(Sun Aria Winner 1946), Laurel Pax
ford, Joyce Macartney (P and A Par
ade winner 1946) and the Melbourne 
Mixed Q1Uartette. A special chorus 
was under the direction of Max Or
bistone. 

The Lord Mayor of London, speak
ing from Mansion House, London, 
broadcast a message which was ar
ranged through the aid of the Aus
tralian Department of Information 
Short-wave Service. 

Cables were received from Don. 
Joyce, well-known Melbourne program 
producer now in Sth. Africa on a 
visit, and from an Australian war 
bride in Virginia, U.S.A., to her mother 
while another cable of greetings came 
from Kansas City. 

These "Carols" broadcasts must 
have a tremendous impact and influ
ence upon the people- not only those 
who turn out in so many thousands to 
attend the pageants but also upon 
hundreds of thousands of listeners to 
the commercial stations, who are un
able to attend. 
AT LAUNCESTON 

Over 6,000 people attended the 
"Carols by Candlelight" festival held 
at City Park and organised by 7EX. 
A choir of 500 children, conducted by 
J. F. Turner, headmaster of West 

Launceston s .tate School, made an 
excellent job of the carol singing. The 
Railway Silver Band added to the 
musical attraction. Proceeds exceeded 
those of the previous year and will 
aid the Crippled Children's Fund. 

SYDNEY CELEBRATION · 
Sydney's first celebration of "Carols" 

organised by 2UW and the Sydney 
"Daily Telegraph," attracted a crowd 
to Hyde Park estimated by police at 
nearly 100,000. 

Special outdoor burning candles 
were on sale as also were spec::ial 
souvenir programs. With the co-oper
ation of the "Daily Telegraph," these 
programs were also on sale at all met
ropolitan newsagencies, and also in 
the leading retail stores for some 
weeks prior to Christmas, the whole 
proceeds of the sales of both candles 
and programs being devoted to the 
Rachael Forster Hospital. 

The singing was led by a massed 
choir organised around the Hurlstone 
Choral Association under the baton of 
Vivian Peterson, and massed bands of 
the N.S.W. Band Association. The 
soloists were Strella Wilson, Raymond 
Beattie, Heather Kinnaird and Reg. 
Willoughby. 

The immediate reaction of this first 
program was such that 2UW decided 
straightway to commence the pre
liminary organisation for a similar 
celebration next Christmas. 

The program was relayed from 2UW · 
to 2TM Tamworth, 2GF Grafton, 2KO 
Newcastle, 2GN Goulburn, 2CK Cess
nock, 2WL Wollongong and 2A Y Al
bury. 
"CAROLS UNDER THE STARS" 

Out at Orange in central western 
NSW, 2GZ organised a "Carols Under 
the Stars" festival in Robertson Park 

·which was attended by 7,000. Dick 
Turner, 2GZ studio manager, com
pered while the station's musical di
rector, Merv Beeb, conducted the 
Orange Civic Orchestra which was 
founded and developed by 2GZ. The 
Orange Brass Band was also in attend
ance. A choir of 100 voices was drawn 
from local churches and choral 
societies. 

AT NEWCASTLE 
At Newcastle 2HD organised-a 

pageant in King Edward Park which 
was attended by about 5,000. A 
massed choir of 250 voices and 50 
white clad girl torch bearers added to 
the impressiveness of the pageant. 
The sale of candles was in aid of a 
local charity. 

BROADCASTING BOOKINGS 
Rockda le Emporium-50 word a n nounce

ments-W ome n' s session 2UE-Dyer Malone 
Advertising. 

Norman Smorgan and Sons Pty. Ltd. , 
Can n ed Foods-312 1 min. scatters-2GB, 
2WL, 2KO, 3A W, 3BA, 3G L, 3SR, 4BC, 4AR. 
·!RO, 4TO, 5DN-RM, 6PR- TZ, 7LA, 7H O 
con1111en cing January 13- Paton Adver tising. 

CHRISTMAS CHEER AT SYDNEY RADIO STUDIO 

At 2U E Christmas Cocktail Party, program manager Paul Jacklin of 2U E feeds Ken Ho~~1;~ 
with a sandwich. Over Paul 's shoulder can be gli m psed Mr. R. Doutr eband, one of 2 
directors, and host "Paddy" Campbell-Jones is right of Ken Howar d. 
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ADVANCES IN 
(From Our Own Correspondent) 

Washington D.C., Dec. 16: In New 
York last week, most talked-of sub
ject in broadcast advertising circles 
was the Open House bei]'.\g offered by 
/\. C. Nielsen Co., with full demon
strations and explanations of methods 
of automatic devices used by the com
pany in measuring radio audiences. 

Reporting the "exhibition" and gen
eral quizzing of Neilsen on his system, 
"Broadcasting" published to-day says 
this:-

"Various models of audimeters and 
some of the machines used to decode· 
and tabulate the tape records were 
demonstrated in action. 
How It Operates 

"Climax of the afternoon session 
was a visit to an adjoining room in 
which are installed 24 instantaneous 
audimeters, their rolls of tape visible 
within glass-fronted cabinets, each 
connected by leased telephone lines 
to a radio receiver in a New York 
home. In addition to the tape record, 
each cabinet is equipped with five 
lights which show whether the set is 
tuned to one of the four network out·
lets or to a non-network station. Al
though telephone lines are used con
nections can be made with non'-tele
phone as weU as with telephone 
homes, Mr. Nielsen explained. 

"The instantaneous audimeter he 
said, was developed in response td de
mands for speedier reporting service 
than is available at present, when NRI 
service men change the receiver tapes 
monthly. Tapes recording an even-
1~g's listening of a test audience, Mr. 
N.1elsen said, could be ·mailed that 
mght to his company's Chicago head
quarters for analysis and tabulation 
the following morning. Or, if even 
faste~ reporting is desired, he stated 
that it would be possible to set up a 
board not unlike those in brokerage 
om?es on which changing lights would 
register all dial tunings as they occur. 

"Following this demonstra tion, the 
group was taken to dinner at the near
b~ Biltmore Hotel, after which Mr 
~ielsen conducted informal discus~ 
s1ons, based largely on questions of 
t?ose present. At the opening ses
~ion last Monday the discussion cen
;~d chiefly on the adequacy of the 

. I sample, which currently com
P(trises 1400 audimeters in 1140 homes · 

wo a d' h u imeters are installed in 
t oines With two receivers) distributed 
co cover about two-thirds of the 
ou~try's r~d!9 hO!l'!~~ O!! ~ ratio of ... .. , •. ,. ": ·. 

NIELSEN SYSTEM OF SURVEYS 

Automatic Devices 
~ Tape 

Al l Listening 

one NRI home to every 16,000 radio 
homes. Audimeter homes, Mr. Niel
sen said, are chosen in accordance 
with census statistics so that the 
sample is representative in every per~ 
tinent respect. . 

"NRI clients, he reported, unani
mously agree that an extension to 
cover 85% of the· country will be suf
ficient, a total of 2100 audimeters in 
1600 homes; and that is NRI's present 
goal. . As~ed whether this sample is 
not too small to permit breakdowns 
by age, sex, income level, family size, 
etc., he replied that while the prob
able error, which for a network pro
gram rating would normally range 
from three- tenths of. one percent to 
seven-tenths of one percent, will be 
enlarged by such breakdowns a 
sample can usually · be subdivlded 
several times without any practical 
loss in depen?ability. 

"Citing comparative statistics on 
the coverage obtained by C. E. Hooper 
Inc., which calls 35 homes a minute 
and the NRI, which measures 1140 
homes continpously, Mr. Nielsen de
clared, "NRI is so much more accur
ate than Hooper is or CAB was that 
people slJ,ould pay us our price with-

out question, rather than questioning 
our accuracy." 

"When an agency executive sug
gested that NRI would h ave more sub
scribers if it would reduce its rates 
which start at about $10,000 a year fo~ 
one network program, $14,000 for two, 
$18,000 for three and go up to some 
$60,000 or $70,000 annually for the net
works, Mr. Nielsen replied that these 
rates are only approximately one per
cent of the clients' annual radio ex
penditures and that they are not out 
of line for the amount of information 
NRI clients receive. 
Lists Data 

"He listed such data as average and 
full audience figures for each pro
gram, analyses of the pro()'ram's hold
ing power and of flow · ~f audience, 
breakdown of audience by income 
groups and city sizes, number of 
homes reached per dollar of radio cost 
with the program and with the com
mercial message, product usage ana
lyzed by homes of various listening 
lev~ls to the sponsor's program, etc,, 
wh1~h are not offered by other rating 
services, and concluded: 'We could 
reduce our rates by offering only a 
rating service, but frankly we don't 
think ratings alone are worth much.' 

"Asked why NRI does not release 
its top-rated programs for publica
tion as Hooper does, Mr. Nielsen an
swered that the firm's lawyers say 
such action would lay them open to 
libel suits. He cited a reported in
stance of one radio performer who 
has sever al times been on the verge of 
sueing Hooper over an allegedly un
fair rating.'' 

ANOTHER FEATURE FOR .SEPPELTS WINES 
Strong Educational Theme 

B. Seppelt and Sons Ltd., wh o last Ltd., and the new program was built 
week commenced sponsorship of 52 and recorded by A.W.A. 
quarter-hours on 2UE, 6.30 p.m. Fri- "Beyond the Setting Sun" presents 
days ~or "Beyond the Setting Sun", the stories of men of all nations who 
have not only demonstrated their explored ~he unknown - explorers, 
great faith in the broadcast medium- navigators, captains of the sea and 
they have numerous other sessions on air, men made famous by their voy
the air throughout the Common- ages of discovery. 
wealth with "Reflections in a Wine~ Amongst the famous names in the 
glass" possibly the best known-but field of exploration and navigation 
are to be congratulated in securing a whose achievements have been drama
feature which is highly· educational tised in radio form are Captain James 
as well as being entertaining. It is · Cook, Mar tin Frobisher, Rear-Admiral 
being broadcast, too, at a time when Peary, Henry Hudson, Captain -George 
a large juvenile audience is normally Vancouver, John Cabot, Sir Richard 
available. · _ Burton, Vasco da Gama, Fernando 

Cortes, King Henry of Portugal, Mar~ 

The Seppelt acco.unt .is serviced by co Polo and Rear-Admiral $ir .Tohn 
J3eck;ett-'P19mpson 4\gv~rt!~i!!~ Pty. Franklip. . 
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PEPSODENT RELEASING 
"OUT OF THE NIGHT" 

Lintas agency which bought Grace 
Gibson Productions' version of "Out 
of the Night" for Pepsod.ent ("B.B." 
Dec. 12) announced last week that 
the quarter-hour self contained 
dramas will have made their debut in 
six States by the end of the first week 
in January. 

Produced by Reg. Johnston and star
ring Nigel Lovell, Kevin Brennan, 
Muriel Steinbeck, Neva Carr-Glynn, 
John O'Malley and other good players 
the series dramatises true but bizarre 
stories of actual experiences and hap
penings. The series has been written 
by Willian Isherwood who wrote such 
documentaries also for Grace Gibson 
Productions as "Story of Flight'', the 
"Australian Story" and "Drama of 
Medicine." 

First release was through 5AD-MU
PI-SE in South Australia and 4BK-AK 
in Queensland on January 1. In Syd
ney 2UW started the feature on Janu
ary 5 and in Melbourne 3DB-LK 
opens on January 7. There is no 
standard time channel for the series. 
Other stations carrying the show are 
2GZ-KA, 2BH, 2KO, 2TM, 2WG; 3BO, 
3SR, 3UL; 4CA, 4MB, 4MK, 4RO, 4TO; 
6IX-WB-MD; 7HT, 7EX and 7BU. 

Piano House Using New 
Mid-Morning Feature 

Savery's Pianos Ltd., of Adelaide, 
one of South Australia's earliest radio 
advertisers, are the sponsors of 5DN's 
new mid-morning serial, "So Lovers 
Dream," broadcast in -k-hour episodes 
Tuesdays and Thursdays. It is a love 
story set in the beautiful country ;of 
Gloucestershire, and combines mystery 
with human interest. The first epi
sode took the air December 12. 

Savery's Pianos Ltd. have been using 
radio as an advertising medium ever 
since 1929 and programs under their 
sponsorship have been broadcast from 
5DN without a break for the past 16 
years. "Wake Up Australia"- com
paring Australian artists with overseas 
stars~was used before this new serial 
and it occupied a high place in the 
popular programs poll during its 12 
months' run. Savery's, too, are great 
believers in time signal announce
ments believing that these short, 
snappy commercials do much to keep 
the house name well to the fore. 

The Savery's Pianos Ltd. account fs 
handled by Alan A. Martin Advertising 
Service. 

TELECOM. CONFERENCE 
IN MOSCOW 

A five-power Preparatory Telecom
munications Conference recently met 
in Moscow for a three-weeks series of 
discussions aimed at improving or
ganization of radio communications 
and reallocation of radio frequencies 
of maritime, aeronautical, long dis
tance land services, broadcasting and 
other purposes. 

The -formal conference in 1947 will 
act finally on these questions. Sir 
Arthur Angwin, head of the British 
Delegation said the conference "very 
probably" ;_,ill be held in the United 
States." 

Discussing the preparatory Confer
ence just concluded, Sir Arthur said, 
"Many points of disagreement have 
already been cleared up. When we 
present the proposals to a full inter-

. national conference, our ideas will be 
more closely in line and will help to
ward a speedier and more efficient 
settlement of the whole problem. The 
Russians treated the Conference as an 
important matter and showed the 
greatest desire to co-operate in the 
international aspects of the discus
sions. 

One of the most important recom
mendations made by the Conference 
was for establishment of ·an Inter
national Board for Registration of 
Frequencies. This, it was hoped, 
would reduce mutual interference be-

AGENCY DI RECTOR AND 
STATION EXECUTIVE OFF 
TO JAPAN ON SPECIAL 
MISSION FOR GOVT. 

It was learned last week that a 
special mission of three men Who Will 
shortly leave Sydney for Japan to se
cure radio and press material for the 
Federal Government will comprise 
Messrs. John Jackson of Jackson
Wain Advertising agency, Mr. Darcy 
Fitzgerald of 2CH and a photographer 
from the Department of Information. 

Equipment will include two wire re
corders and a portable disc recorder 
and the party anticipate being away 
about three weeks. They will visit 

. any part of Japan where there are 
Australian troops in occupation. 

Darcy Fitzgerald, who will be gran
ted three weeks' "loan" to the Gov
ernment by 2CH, is as familiar with 
Army matters almost as he is with re
cording and program production. 
During the war he served as a Lieu
tenant in Sigs. and later was trans
ferred to Army Broadcasting. 

tween the world's radio stations. 
It was also recommended that a 

world conference should be called in 
1948 for revision of telephone and 
telegraph regulations, and that the 
existing International Telecommuni
cations Union should be recognized 
and enter into relationship with the 
United Nations. 

Vox Pop Popular in Newcastle 

· d th larity nf this regular 
Newcastle 9eople ., jike the_ quizll i~ t~e ~~r;e~D•d:~d at~ the esn~~~~r, Edw~rds Bookshof.: 
Saturday morning foatu·r.e ·~ w~er ;t~eent Mi;hael O'Regan takes h is " Man in the stre~ed 
outside whose prem1sesd· in O~~egan formerly of 4LG Longreach and 4AY Ayr, has pro microphone each Satur ay. • 
quite a "personality" on 2HD . -e., • .,.~,.,.~,,,.<fl"<("''* _.-~-e~-e -c•• 4 .,..,...,....,. 

-··*~••~•• 'e••••••,*e~~*t~~ . 
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MORE INDUSTRIES 
FOR AUSTRALIA 

Aecording to the Minister for Post 
war Reconstruction (Mr. Dedman) 
. a recent announcement at Can-
JD t b' b rra, Australia could expec a ig 
. eftux of overseas industrial capital JD . 
. the near future. He listed the 
JD 1 . 
f nowing firms as contemp atmg new 
a~tivity or extension of existing plants 
in Australia. 

From United Kingdom : Varley Dry 
Accumulators (Aust. l Ltd.; Jos~ph 
Lucas (Aust. ) Pty. Ltd.; Australasian 
Petroleum Co. Pty. Ltd.; Hollins Jills 
of Australia Pty. Ltd.; Macleans Ltd.; 
Rootes Ltd.; Stothert and Pitt (Aust.) 
Pty. Ltd.; Vatric Electrical Appliances 
Ltd., B. 0. Morris Ltd.; British and 
Australian Carpet Manufacturers Ltd. ; 
Broom and Wade Pty. Ltd. ;' Kent
Sippe Corporation ·of Australia Pty. 
Ltd.; Tecalemit Australasia Ltd.; Allen 
and Hanbury Ltd.; Coty (England) 
Ltd.; Allied Australian Textiles Pty. 
Ltd.; Robery Owen and Co. (Aust.) 
Ltd.; Courtaulds Ltd.; Standard Cars 
Ltd.; Lister Blackstone Pty. Ltd. ; and. 
DSK Pty. Ltd. 

From United States: California 
Productions Pty. Ltd.; Julius Kayser 
<Aust.l Pty. Ltd.; Rheem Manufactur
ing Co. (Aust. ) Pty. Ltd. ; Burlington 
Mills Ltd.; Rubtex Elastic Co. Pty. 
Ltd.; Westclox (Aust.) Pty. Ltd.; I. 
Miller and Sons (Aust. ) Pty. Ltd.; 
Central Automatic Sprinkler Pty. Ltd. ; 
Bitume:n and Oil Refineries (Aust.) 
Ltd;; General Dry Batteries (Austra
lasia); Vacuum Oil Pty. Ltd.; Max 
Factor -(cosmetics); Flexees Fashions 
(Aust. ) Pty. Ltd.; Jansen (Aust.) Ltd.; 
Revlon Corporation (cosmetics) ; Club 
Raz6rd Blade Pty. Ltd. ; and Coca Cola 
Co. 

From Canada: Bruck Mills (Aust.) 
Pty. Ltd. 

From U.K. and U.S.A.: Insulators 
Pty. Ltd.: Ruston and Hornsby (Aust.) 
Pty. Ltd. 

New Programs 
Three new programs are to com

mence on. 3UZ this month, including 
"Bluey and Curly," a comedy serial 
in 15-minute sessions which com
mences on January 15, a t 8.45 p.m. 
and will be aired at the same time on 
Tuesday, Wednesday, Thursday, Fri
day and Saturday each week. This 
program is sponsored by Griffiths 
Sweets. The second is a George Ed
wards' production "Dawn Journey" 
which replaces, "Beloved Rogue.'' This 
will be sponsored by E. C. De Witt and 
will be heard on Tuesday, Wednes
day and Thurday evenings at 9.45. 
Finally, the new "Bright Horizon" pro
gram with Humphrey Bishop as the 
showman is scheduled to be aired 
early during the month. 

Sydney Show ~or Melbourne 
"Raising a Husband" is an adaption 

of the show under the same name 
which has proved. such a success in 
Sydney, and will commence from 3XY 
on January 13 from 9-9.30 p.m. Mar
ried couples will be quizzed individu
ally-that is· to say, wives will be 
asked to leave the studio while hus
bands,are quizzed, then the wives will 
return to be quizzed and confound the 
remarks made about them by their 
husbapds. Show is compered by Al
wyn ·Kurts. 

AGENCY'S CHEQUE FOR LEGACY 
At th e office 9f Oolc1berg Advertising (Aus

tralia) Pty. Ltd. ·during December the 
g·overnin·g director, Mr. Fra.nk Goldberg, . pre
sented Miss Sadie Parker of Legacy with a 
cheque for £1 00. He explained that £50 of 
this amount was contributed by t he staff 
of Goldberg's Sydney office and the other 
£50 b y the management. ThiH sm n woulcl 
be e11dowed u pon four wards of L eg·acy
children of deceased diggers. Mr. Goldber g· 
went on to sa y t hat of all ch a r itable org-,tn 
isaticins none was more deserving- than 
Lega'cy, and h e hoped that in 12. months' 
t ime the e1idowment would dou ble itself. 

Miss Sadie Parker, supported b y llfr. R ob
ert Fisher, expressed thanks on behalf of 
Legacy for this generous gesture . by the 
"4:aff and man a gement of Goldberg Advertis-
ing (Austra lia) Pty. Ltd. · 

Ri1 Pullan, Melbourne radio scripter and 
playwright, h a s joined the staff of 31JZ as 
continuity chief and feature writer. I;Ie was 
formerly a.ttached to 3AW" as dramatJC pro
ducer-,vriter, and has also been active as a 
freelance. H is scripts have been b roadcast 
in Aus tralia , New Zealand, Sout!'i Afric;a 
and South A m erica. Also a .noveh st, he .1s 
eJtpecting the publication of a new beok m 
January. 

Allen and HanbU"ry Ltd. at St. Mary's; 
Vatric Electrical Appliances Ltd. and 

1.R.E. NEWS 
At t h e Institution of Radio Engineers' 

Council Meeting held in December in Syd
ney, t he following we·r e elected Fellows of 
the I nsti tution: D. McVey, c / - Standard 
'l'elephon es & Cables, Sy d ney ; F rank R . 
Bradley, Deputy Director P ost & Tele
graphs, Sydney; Samuel 0 . . Tones, c/ - Philips 
Electrical Industries , Sydney; Thomas A . E . 
McNeill, Chief Engineer 2U W, Sydney; and 
Leonard N. Schultz, Chief E'ng·ineer 2GB, 
Sydney . 

Aubrey P . Hosking (A.V\T. Valve Company) 
was re- a dmitted as a Full :\Iember; Ger r itt 
Mak, Flinders Park, S.A., w a s admitted as 
a F ull Member, while E dgar M . Coop PJ' ot' 
Hawthor n, Vic., and Reginald K. Crow. or 
Ormond, Vic., wer e elevated from Asso 
ciate member .s to full m embership. 

The following were elect ed Associate Mem
bers: Raymond E . Conrad, Der went P ark. 
Tas.; James N. Delaney, Rose B a y , N.S.\V. ; 
B. R. Fuller, Artarmon, N.S.W .; Irv ine L . 
Krahe, North Sydney, N.S.W.; Francis J". 
Maher, Perth, W .A .; J oh n A. Patersp n, 
S t rathfield, N.S.W. ; Colin A. Ramm, Uni 
versity of W .A., Perth. 

The following were elevated to the grade 
of Associate Member: Rober t S . Cog·gins, 
Bridgewater, S.A.; Cresw ell W . E verdell, 
Bea udesert , Qld.; David L . . Hollway, Gordon, 
N.S.W. ; Norman L. \ V. Nielsen, H obart, 
Tas.; J a mes A. Sam, F iji. 

The following were elected to the grade 
of Graduate: Peter A. Cox , P erth, vV.A. ; 
J ames J . Gambell, Bankstown , N.S.\V.; Alan 
N. P ow ell, Lower Mitcham , S .A . 

The following were elevated to the grade 
of graduate: Keith S. Crow ley, East Bnms
w ick,- Vic.; Robert S. Zucker, Rose Ba y, 
N.S.W. 

Fran cis C. Filby, Adamstow n , N.S.W., w a s 
a dmitted as a J unior. 

Exam ination Syllabus: Chairman of the 
Examination B oard (Mr. D. G. Lindsay) 
reported that the new syllabus and d etails 
of examinations are expected t o be completed 
within ·the next few weeks when sample 
question s and answer s would ·b e prepared 
for publication in the I.R.E . " P roceedings ." 

The I .R.E. is t aking a keen interest in the 
technical education courses a t Sydney T ech
nical College and its r epresenta tives are 
assisting in the review of t h ese courses. 

Amendment of Articles: T he Council of 
the I.R.E. has almost complet ed a long· a.nd 
close examination of the existing Articles 
of Associa tion of the Institu tion. A special 
g·enera l meeting of memhers w ill be held 
shortly to consider these proposals a n d if 
they are a dopted will ehang e consider ably 
the membership grades a nd the standa rds 
req uired of new applican ts. 

I.R.E. C'ouncillor R eg. S outhey (The 
Gramophone Company ) h a s been gTanted 
t hree months' leave of absence on accoun t 
of h is leaving to visit E ng land where the 
paren t company E.M.I. is located, and 
America. 

Membership of t he I.R.E. of Australia a t 
December 1, 1946, w as 1,814. 

The following firms, some of whom 
are included in the above lists, would 
occupy wartime munitions factories 
and employ about 8,500 people:
Bruck Mills (Aust.) Ltd., at Wangar
atta; Californian Productions Pty. 
Ltd., at Bathurst; Hollins Mills of 
Australia Pty. Ltd., at Villawood; 
Rheem Manufacturing Co. Pty. Ltd., 
at Bulimba; Burlington Mills Ltd, 
at Rutherford; Rootes Ltd., at the 
armored fighting vehicles depot, Port 
Melbourne; B. o. Morris Ltd., Allied 
Austr?,Uan Textiles Pty. LtO., ?:n<:l 

· Rubery Owen a,nq QQ, Ltct., at Fins
l:mry, 

· Syd n ey broa dcasting and advertising 
execut ives experienced a hectic r ound of 
Chris tm a s parties and for several day s b e
for e th e holidays and on Ch ristmas E Ye 
ther e w a s hardly a ·broadca s t ing manage 
ment or an agency organisation which h a d 
not exchanged "the spirit of good cheer." 
A t W eston Company agency managing di

.rector W. ·O. Richards e nter t a ined many 
station ex ecutives and sponsors at a delight
ful function providing food a nd drinks. At 
Kinelab, Geoff King had h is main r ecording 
stud io gaily d ecorated for the occasion whlle 
a bevy of lovely assista n t s han d ed around 
savories. His " nin e gallon keg' ' "\V"a8 a happy 
idea. As usual , 2UE· entert a ined a constant 

. stream of well-wishing v ls it ovs Oil Christmas 
EJve wit h h ost " P addy" Camp bell ,Jones (!is , 
p en sing cocktans ·and sa vqr l e~ . 
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"Travelling Wave" Tube 
Brings Television Relays 
A Step Nearer 

~- )· 

Looking something like an oversize thermometer, a 
new electron tube has been developed as a result of war
time research and promises to provide a simple solution 
to the problem of obtaining a useful degree of amplifica
tion over the wide bands required for micro-wave multi
channel communication systems or television relays. 

HEA.TER C,._THODE 

Christened the "Travelling Wave" 
tube, this device breaks sharply with 
previous concepts of electron-tube de
sign and consists solely of an electron 
"gun" working into a long, narrow 
helix of wire. No conventional grids 
or other control electrodes are used 
and coupling to the tube is effected 
for both input and output by means 
of a simple wave-guide assembly 
placed over the helix. 

Practical development of this tube 
has been effected by Drs. J. R. Pierce 
and L. M. Field of the Bell Telephone 
Laboratories following the lines of 
research initiated by British scientist 
R. Kompfner at the Oxford Univer
sity's Clarendon Laboratories. 

The present tube, which is now 
undergoing extensive tests in the 
United States, has been designed for 
operation at a mid-frequency of 4,000 
MC/s. and has an operating band
width of no less than 800 megacycles. 
At this frequency and band-width, the 
tube will provide a power gain of 
10,000-the significance of which may 
better be appreciated when it is real
ised that present types of pentode 
tubes at best provide a power gain of 
10 over a band-width of only 20 mega
cycles. Even the recently-developed 
velocity modulation tube, while it can 
be made to give the same power gain 
as the travelling-wave tube, will only 
handle a band-width of 10 mega
cycles. 

In practiCe, the significance of the 
travelling-wave tube's wide-band 
operation is that all types of repeater 
and radio relay equipment may be 
considerably simplified, to such an ex
tent that nation-wide television re-

At right, the "travel
ling wave" tube, and, 
above, sectional dia
gram of complete am• 
plifier using the tube. 

lays become economically feasible. 
Literally dozens of full colour or black 
and white television programs could 
be handled simultaneously, while in 
the communications field, it makes 

, possible design of repeaters which 
would carry more than 10,000 simul
taneous telephone conversations or 100 
million words a minute by, telegraph. 

The general appearance of the tube 
and a diagrammatic representation 
of an amplifier using the tube are seen 
in the accompanying illustrations. The 
tube measures about 18 in. long and 
two-thirds of this is occupied by the 
wire helix which is the amplifying 
medium. In operation, a beam of 
electrons is focussed axially along the 
wire helix and the signal to be am
plified is fed to the coupling antenna 
at the "gun" end of the helix. The 
arrangement is such that the signal 
travels along the helix toward the far 
end of the tube and, in doing so, picks 
up energy from the electron beam and 
is considerably amplified before reach
ing the output wave-guide coupling. 
The simplicity of the device is such 
that the items shown in the diagram 
constitute the complete amplifier
thus eliminating a maze of equipment 
which would be required if conven
tional tubes and circuits were used 
to obtain the same gain and frequency 
response. 

The A.B.C. this year will org·anise a 
".'<ational Radio Eisteddfod for singers, in
'trumentalists, actors and actresses. .A.bout 
£2,50'0 will be paiq in pri~e money, 

All-Electronic Color Television 

Demonstrated by RCA 

The color television controversy has 
reached its final stage, according to a 

. l t " l " ' spec1a repor · on co or issued by 
Television magazine in America and 
covering the October 30 demonstration 
of electronic color by. RCA. The report 
states:-

According to RCA officials the de
velopment of electronic color takes 
the issue of color television out of the 
range of controversy. Dr. C. B. Jolliffe, 
executive vice president of RCA La
boratories, stated that all-electronic 
television is ffl,r superior to any me
chanical system of color with its ro
tating discs and other well-known 
limitations. 

RCA's system, briefly, is based on 
simultaneous color transmission. 
Transmission of the picture is achieved 
when a light . beam from a special 
scanning kinescope is focussed 
through a film picture and separated 
into component colors by a system of 
mirrors and photoelectric cells. Each 
of the three transmitted basic colors, 
red, blue and green, has 525 lines and 
also the same horizontal scanning 
rate and the same picture repetition 
rate of thirty pictures a second as in 
present black-and-white commercial 
television broadcasting. 

The receiving set is equipped with 
three 3-inch kinescopes which separ
ately receive the signals representing 
red, blue and green. This trio of kine
scopes is called a "trinoscope." From 
it the three color images are optically 
projected into a composite picture 
which , appears on a 15 x 20 inch 
screen. 

Dr. Joliffe stated that "the problem 
is no longer how to transmit and 
receive color pictures by an all
electronic method, because the basic 
principles have now been solved. The 
problem that still now challenges Is 
how to operate television broadcast
ing as a steady and reliable service on 
the high frequencies, whether in black 
and white or in color." 

RCA officials still stick to the prom
ise made in December 1945 that fiVe 
years would be required to present anY 
color system comparable to the pre
sent status of black and white tele
vision. 

Perhaps the outstanding feature of 
ROA'$ system is the removal of the 

at of obsolescence of low-fre
thre cy black-and-white television re
qu_enrs Since the electronic charac-ce1ve · · . 

. tics and all of the standards, m-
t~~~ing the synchronizing pulses, are 
c entical to those of the present black
id ct-white standards, oi:ie of the colors 
an dcast from color stations using 
broa . . lt t 
the electro~ic simu aneous sys em 

be received clearly on low-fre-
can d h't · b ency black-an -w 1 e receivers y 
~~e addition of a simple inexpensive 
radio-frequency converter and filter 

stem to select the green image, 
syhich is in full detail and reproduces :s a normal black-and-white image. 

A television station can start out 
on black-and-white transmission and 
eventually operate a monochrome 
transmitter on low frequencies and 
also an electronic color transmitter 
011 ultra-high frequencies using the 
signal of the color camera to operate 
both transmitters. In addition to this, 
the high frequency color transmitter 
will also be able to send pictures out 
in black-and-white. With this 
arrangement the problem of obso
lescence for the broadcaster as well 
as the viewer is reduced to a mini
mum. 

Theoretically and logically it seems 
that all-electronic color should be the 
eventual method of color television. 
The final answer must come from the 
Federal Communications Commission. 
(Hearings were set on color television 
for December 9.) 

The main issues are: (1 ) the cost, 
practicability of operation and picture 
quality of mechanical versus electron
ic color; (2) use of high frequencies; 
r3) time element; (4) obsolescence. 

NO STIFLING OF TELEVISION 
-Says 8.8.C. D-G. 

Speaking in London before the re~ 
cent imperial Press Conference Sir 
William Haley, dire'Ctor-general of 
the B.B.C., gave a pledge that it was 
intended to press on with the task of 
making television available to as many 
homes and over as widespread an area 
of Britain as was possible. 

"Television has come to stay," he 
said. "On behalf of the B.B.C. I say 
that we approach this problem in as 
broad and statesman-like a way as 
Possible. We seek no temporary' ad
vantage, but hope to establish good
will by confidence. The one thing we 
cannot envisage is the stifling of tele
vision, for television will go on." 

AMERICAN BROADCASTING NEWS 
r From our Own Correspondent) 

Washington, D.C., Dec. 24: First full
time commercial FM licence issued in 
Canada to a private company has 
gone to Canadian Marconi Company, 
Montreal, and the station will carry 
all programs of AM station CFCF, 
Montreal. 

Walter s. Lemmon, president of 
WRUL, Boston, has demonstrated his 
invention of a new dual-purpose radio 
system capable of broadcasting ordin
ary voice transmissions and printed 
radiotype or morse code impulses sim
ultaneously within the same band
width. 

Sylvania Electric Products Inc. last 
week displayed in New York City a 
new "fiexiable" viewing screen for 
video receivers. Screen is housed atop 
the receiver console and can be made 
to face any part of a room. 

Radio Diabolo, San Bruno, Calif., is 
seeking a permit from the FCC for a 
50 KW FM operation planned to com
mence in January to test newly de
veloped transmission tubes by Eitel
McCullock Inc., tube manufacturers. 
Owners of t he tube firm also hold 
major interest in Radio Diabolo. 

With Bing Crosby and one or two 
other notables submitting to tran
scriptions, and the advent of many 
more independent broadcasting sta
tions via FM, there has been extreme 
activity in the platter-making busi
ness in America over recent months. 
Many hope to cash~in on what looks 
to be a lush market. Many will yet 
learn that it's tough going neverthe
less. In Washington particularly the. 
accent is on news-roundup type of 
commentaries committed to wax. 
Transcription business in America has 
never flourished to the same extent 
as in Australia. 
change coming. 

Maybe there is a 

Norman Corwin, who recently visited 
Australia in the course of his Wilkie 
"One World" tour, is being stacked 
up against Bob Hope w1th his report 
to the nation incorporating commen
taries and interviews recorded in Aus
tralia and other countries. He's a bit · 
peeved that CBS has decided to put 
his series on in half-hours instead 
of hours and then up against the 
Hope broadcasts in the 10-10.30 p.m. 
time channel Tuesdays. 

A new photo-color process with pos
sibilit ies for video-adaption was re
cently viewed by FCC and broadcasting 
executives in Chicago. It is the in
vention of Richard Thomas, who holds 
a number of color photography patents. 
So far no television-electronic system 
has been developed along the Thomas
color line, but it is apparent that some 
electronic engineers in U.S.A. are dis
playing more than a casual interest. 
It is significant too, that Thomas last 
month, had prepared to appear at the 
CBS color hearings before the FCC 
late· December. 

A direct viewing color t elevision re
ceiver tube capable of receiving col
ored images broadcast by either the 
sequential system developed by CBS 
or RCA's simultaneous method was 
shown last month to a delegation of 
the FCC during a visit to the Allen 
B. Du Mont Labs., Passaic, N.J., says 
"Broadcasting." In showing the new 
color tube, called the "trichromo
scope," Dr. Allen B. Du Mont, presi
dent of the laboratories, who con
ducted the FCC tour of h is factories, 
stated that his company is not offer
ing any new color television system 
at this time. "We feel,'' he said, "that 
the tools necessary to make any color 
television system work properly are 
still in the development st age and the 
progress that can be made in develop
ing these tools will be the main factor 
bearing on what type of system is 
most suitable to the public. 

"Of the systems so far proposed, we 
favor the simultaneous method as its 
advantages over the sequential are 
overwhelming," Dr. Du Mont said. 
"However, we feel that with the 
numerous new developments now be
ing worked on, any standardization at 
this time will certainly mean that the 
public will not get anywhere near the 
ultimate in color television, as far as 
quality or cost of receivers is con
cerned." 

Keep upsides with the business 
of broadcasting. Be a regular 
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Annual subscription 10/
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NOiE.b ·AUf HOR GiVE.$ RE.ASONS ·wHY THE.RE 
SHOULD BE A WORLD RAD-JO ORGANISATION 

The suggestion that no time be lost 
in getting together a world conference 
of commercial broadcasting interests, 
made by AFCBS presldent, A. C. Pad
dison on his return from America a 
few months ago, (C.B. Sept. 5) 
is carried further by Dr. Arno !f urth, 
writer, lecturer, and author of s!)veral 
books on broadcasting in the follow
ing article which is reprinted by 
courtesy of the American news- maga
zine Broadcasting. Dr. Horth points 
out the need for a world-wide radio 
organisation composed of broadcasting 
services of all the United Nations say
ing that by; its very nature radio 
broadcasting calls for international 
agreements and international co
operation. 

Reviewing activities in this field 
prior to 1939, Dr. Hurth said:-

"A great many technical and legal 
problems as well as those in the field 
of programming can only be settled 
by an international organisation. The 
need for such an organization has 
been recognized ever since the beginn
ing of broadcasting. As early as 1925, 
the postal administrations and broad
casting companies of nine European 
countries established at Geneva the 
Union Internationale de Radio-dif
fusion (UIR). 

"The purpose of the UIR, known 
also as the International Broadcast
ing Union, was to deal with the crisis 
caused by the growing mutual inter
ferences of stations in different 

· countries, and to draw up a European 
wavelength plan. But the Union soon 
outgrew this task and became a 
powerful central organisation which 
exercised a decisive influence on the 
development of broadcasting, and 
especially of the international pro
gram exchange. 

"At the eve of World War II it com
prised over 60 member companies 
which operated no less than 900 sta
tions with a total power of 12,000 kw. 
However, there was a serious short
coming in the constitution of the UIR: 
full membership was reserved to 
broadcasters in the "European Zone" 
(i.e. Europe, the Mediterranean coun
tries and Iceland) .The 24 non-Euro
pean members, including the big 
American companies, such as NBC and 

CBS and the services of the British 
Dominions had no seat and vote in 
the Council. 

War Affects the UIR 

"The political and military develop
ments during the war greatly affected 
the UIR and its activities. The sup
pression of numerous broadcasting 
services, as for instance in Poland, 
in the Baltic countries and in Yugo
slavia, reduced the membership of the 
Union. Whereas the International 
Telecommunications Union or more 
exactly its Bureau in Berne, observed 
a neutral attitude and resisted to poli
tical pressure, the International 
Broadcasting Union came more and 
:more under the influence of the Axis 
powers and especially Germany, which 
caused the BBC and most of the other 
allied services to withdraw, among 
them CBS, the World Wide Broad
casting Foundation and the Canadian 
Broadcasting Corp. (Soviet Russia and 
many Latin American countries have 
never belonged to the Union.) 

"In the last years of the war, the 
conventions of the UIR Council, held 
in Switzerland, were nothing but 
meetings of the Axis delegates, their 
satellites, the Quislings of the occu
pied countries, and a few neutrals. 
While the Director General and the 
Secretary General of the Swiss Broad
casting Service acted as President and 
Secretary General of the UiR (the 
latter also as director of the General 
Office), the position of the four vice 
presidents were reserved to the dele
gates of Nazi Germany, of Fascist 
Italy, Vicy France, and occupied Den
mark. The Checking Centre of the 
UIR at Brussels was directed by the 
German delegate. 

Reorganisation Needed 

"It goes without saying that if the 
UIR is to be preserved, it must be re
organised entirely. But the question 
arises whether it would not be prefer
able to make a fresh .start. Just as the 
governments of the world have pre
ferred to replace the old League of 
Nations bY the new United Nations 
Organisation, it may be advisa01e to 
replace the discredited UIR by a new 
world-wide organisation, which would 
represent the American interests, as 
well as the European, and closely co
operate with the United Nations Or
ganisation. 

'For this purpose its headquarters 
could be suitable located near the 
seat of the UN, as well a.s those of the 
UIR were situated at Geneva, the seat 
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of the League of Nations. Its mern
bers?ip sho~ld be open to the broact
castmg services and the . associations 
of broadcasters of all the countries 
which are members of the United Na
tions." 

United Action 

"The post-war responsibilities of 
radio are so great and its tasks so 
difficult that the broadcasting ser
vices of the various countries ought 
to co-ordinate their efforts for the 
purpose of common inte:i;.national ac
tion. This can only be done by a 
world-wide broadcasting organisation 
whose functions would be as manifold 
as radio broadcasting is its elf. 

"In the technical field , the new or
ganisation- in close contact with the 
International Telecommunications 
Union and the Communications Com
mittee of the UN Social and Economic 
Council - would have to apply to 
broadcasting· the provisions of the 
future International Telecommuni
cations Convention. It would further 
have to establish a wavelength plan 
for shortwave broadcasts, and to 
create a system of international re
lays to ensure world-wide distribu
tion and satisfactory reception of in
ternational programs, especially of the 
UN broadcasts. It should also pro
vide for the exchange of information 
on the technical problems of radio 
broadcasting, and television, and thus 
advance technical progress. 

"In the legal field, the new organi
sation should promote the free ex
change of information by means of in
ternational agreements and other ap
propriate measures ; it should mediat~ 
between broadcasting services in the 
case of conflicts ; prevent the illegal 
use of program material; endeavour to 
improve the relations between radio 
and the press (which, in many coun
tries, are far from good l, radio and 
the recording industry, television and 
the motion picture industry. Further
more it would have to prepare new 
international copyright agreements 
for the preservation of the interests 
of both broadcasters and authors. 

Programming Chief Function 

"Its main fuctions, however, would 
be in the field of programming, where 
the Union should act as a clearing 
house for international broadcasting. 
It should help the United Nations, the 
UNESCO, the ILO, and other UN ag
encies to spread their ideas all over 
the world; it should promote an in-

ternational progtam exchange bet
ween all countries and continents, and 
arrange international programs to be 
rebroadcast by all members. It should 
trY to further the exchange of broad
casters, educators and art ists between 
the affiliated broadcast services as 
well as the exchange of information 
and literature dealing with program 
developments and international broad
cast activities." 

Broadcasting and UNESCO 
A further note on the international 

aspects of short-wave broadcasting 
comes from USA, whence it is reported 
that effective use of radio by the 
United Nations Educational, Scienti
fic and Cultural Organisation (UNES
COl to promote world peace and ex
change of views by various govern
ments was one of the chief topics to 
be discussed last September when the 
National Commission on Educational, 
scientific and Cultural Co-operation 
held its first meeting in Washington. 

William B. Benton, assistant Sec
retary of State in charge of Public 
Affairs, at a news conference, em
phasised radio as the "easiest, fastest 
field in mass communications." 

Questioned about Government op
eration of shortwave in competition 
with commercial broadcasting, Mr. 
Benton declared "there is no commer-
cial opportunity in shortwave." He 
alluded to a memorandum from Brig-. 
Gen. David Sarnoff, RCA president 
and NBC board chairman, to the State 
Dept. in 1943 in which the general 
opposed commercialism of shortwave 
broadcasting. Mr. Benton said there 
would be insufficient revenue to make 
it profitable, commercial broadcasting 
might offend countries that ban it, 
and the quality of programs broadcast 
under commercial sponsorship might 
not achieve the aims and purposes of 
the State Dept. 

OVAL TINE SHOW 
EXTENDED TO 40 STATIONS 
"The Ovaltine Show/' sponsored by 

the manufacturers of Ovaltine, A. 
Wander of Devonport, Tasmania, 
Which commenced on September 1 on 
a network of 15 stations ("B.B." 
5/9/ 46 ) has now been extended to 40 
stations. As from December 1, 7BU, 
7HD, 7QT and 7DY were linked up to 
take the ~- hour show and as from 
January 5, 2LM, 2HR, 2TM, 2GZ, 2KA, 
2WG, 2CA, 2WL, 3SR, 3BO, 3BA, 3GL, 
3TR, 3MA, 3HA, 4GR, 4TO, 4RO, 4MB, 
4MK and 6KG have been included in 
this time channel of 5.30 p.m. Sun
days. The Ovaltine Show, which is 
Produced and recorded at 3DB, is built 
to have a wide adult and juvenile 
appeal. The account is serviced by 
Warwick Advertising, Melbourne. 

AGENCIES 

The sta ff of O' B rien Publicity, Melbourne 
gave a X mas luncheon to t heir chief , Ed
ward O 'B rien. A n excellent l uncheon was 
pr ov ided at t h e H otel A ustraJia and a 
special menu t o " O.B ." was design ed w ith 
amusing limenck s and aut ographs. 

There 'Nas open house in :Melbourne at 
Paton Ad1•ert ising on the M onday l.Jefore 
Xmas w hen their friends in radio, press and 
advertising· dropped in for a glass of g ood 
ch eer. 

Another of t he man y happy parties ia 
fi.'lelbourne d uring t h e festive se~~on was 
p rovided when John H aysom of J ohn H ay
son1 Adver tising, invited station 1nan ag er:s, 
rep resentatives and others in the a d v er tising 
world; with their w ives, to p artake of a 
cocktail or two at h is very char ming home 
m Toor a k . Mrs. Haysom assisted a nd was 
a eharming a n d m ost efficient h os tess. 

Mr. John \Vi lk inson of Marnh l'ty. Ltd., 
S.rdney, managed to sneak in a cou ple of 
weeks' holiday a t the c lose of t h e y ear. 
T ook h is family t o Bundanoon for a week 
and spent another week at home. H e 
cou ld n't q uite get u sed to th e holiday id ea 
as i t "\va::; his first in six years. 

Atlauli<0 Union Oil advertising manager, 
Mr. Jack Lee, a nnounced last week thal 
D y er-Malone Advertising Agency which has 
been handling t h e Atla n tic r adio account for 
several months have taken over the account 
for all media elfective · J anuary 1. The 
account was p reviously handled by Gold
l>ergs. 

· Congratulations to R on "v\'illmott are 
doubly in order . At Christmas Ron 's wife 
presented him w ith t wi n boys. Gra n dpap a 
Claude too is bes-ide himself with p r ide a n d 
j ocu larly declar ed that t h e t wo young· 
huskie s will s oon be entered for t h e J. V . 
Hall School of Applied Adver tising. 

Just before Christmas, Mr. Frank Gold
l.Jer g, head Qf t he Goldberg Ad1·er t ising 
Agency organisat ion, found h imself hi
jacked from t he pur suit of new business by 
a formidable g roup of h is top executives 
armed w ith bottles of "Scotch " and like 
liquid. S e nator H a r ry Foll, in a neat but 
un-Senate like sp eech, proposed a Christmas 
and. New Year toast to Mr. Goldber g a n d 
family, enthusiast ically seconded by Messrs. · 
H orsfield, Brooks and R ichardson. Mr. Gold
berg in reply expressed his deep appr eciation 
uf the spontaneous gesture. 

N.s.w .. CHAN.GE IN O W NERSHIP 

R ODGERS ADV ERT HlING SERVI CE 
(\Villia m H. R odgers and Allan .A. S t ewart) , 
l O M a rtm P lace, Sydney, advertising agent s : 
On l ; ll/ 46 A lla n A . Stewart r etired. 

N.s.w. REG ISTERED FIR M S 

Dyer-Malone Advertisi ng, 66 Pitt ·street 
Sydney, adver tising agency. Com. · 26/9/ 46 '. 
Proprs. : Robert N. and D orothy D y er and 
J oseph w. B. Malone. 

QUEENSLA N D REGISTERED FI RMS 

Victory So und Productions King· Arthur 
'Ter.,. rrenn yson . film and gra1;,,oph one r ecord 
makmg. Commehcecl Sept. 5. P rop r ietor, 
R alph M. Moody. 

Mr. R e.g Fox-, w ho is in charge of AW A's 
Ilecordi.ng D i v ision 1 ·was an1ong t he -blessed 
in the Chris t mas 110lidays when . his wife 
presented him wi.lh a bonny son-to be 
called Stephen-born December 29. 

COUNTRY STATION NETS 
£13,500 FOR HOSPITALS 

In a Sunday day- time app eal from 
9 a.m. t o 5.30 p.m. over 3LK more than 
£13 ,500 was raised in direct donations 
from listeners. The relay unit of 3DB 
Melbourne operated separately for the 
appeal to aid Wimmera and Mallee 
hospitals, and when the effort closed 
at 5.30 p.m . to take up the normal 
evening relays from 3DB donations 
were still pouring in and th e organ
isers were of the opinion that much 
more would have been raised if it had 
been continued into the evening. 

Twenty-one hospitals in the Wim
mera and Mallee areas will ben efit 
from the money raised. 

Eric Pearce and John Stuart of 3DB, 
visited Horsham for the occasion and 
were assisted by leading citizens of 
the Wimmera. 

Responses from listeners came from 
as far as Murrayville, on th e South 
Australian border , 200 miles from 3LK. 
Seventy-five telephone girls, workin g 
in shifts, received the telephoned do
nations. Many let ters of thanks and 
of congratulations from country hos
pital committees have been received. 

HOMELY PARTY SPIRIT 
CAPTURED FOR SPECIAL 
BROADCASTS 

A refreshingly-new angle for Christ
mas and New Year "stunt" broadcasts 
comes from Newcastle where on 
Christmas morning 2KO's roving re
porter, Pa t Barton, complete with wire 
recorder, went on a round and dropped 
in on homes chosen at random to 
report first-hand how Newcastle was 
spending Christmas Day. 

The enterprise and novelty later 
paid off with a barrage of phone calls 
from well-wishing listeners. 

The interviews were broadcast in 
the Christmas dinner period, when 
those interviewed were undoubtedly 
enjoying the Christmas spirit Pat left 
in the h omes visited. 

On New Year's Eve the roving re
porter was again abroad inviting him 
self in wherever bright ligh ts and 
music indicated a New Year's party in 
progress. 

·The result was 30 minutes of 
novelty .broadcast~ with singing 
(mostly off-key) , bagpipes and finish
ing up with Auld Lang Syne as only 
a Scottish party can sing it a t the end 
of a New Year party. 
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!llr. P. A. Morawetz, managing director of 

Tip Top Chemical Products of Aust. Pty. 
Ltd., left Melbourne last month for an ex
tended tour abroad to study latest methods 
in manufacture of paint materials. He flew 
to V a ncouver by Skymaster and will tour 
Canada, America, Great Britain, Scandina
v ia, France, Central Europe, Palestine, India 
and Malaya. 

Mr. r,. Bromilow, manager, Victorian 
Railways Tourist and Publicity SerYices, has 
been appointed a member of the r econsti
tuted National Film Board. 

Stan Thomas , sales manager of 3XY is at 
present holidaying at Tuiornington. Stan h as 
recently r esigned as President of the 
Frankston Yacht Club. It looks as though 
he is to transfer his nautical activities to 
Mornington as he is a member of the Yacht 
Club there. 

A "breeze" in Sydney last week insisted 
that Major "Bill' Cousens ma.y n ot neces
sarily rejoin ·his old pre-war station 2GB in 
spite of suggestions to that effect announced 
earlie r . There is every lilcelihood that the 
famou s brnadcaster will content himself 
with freelance broadcasting w ork. 

Cr. 0. J. Nilsen, head of O. .T. Nilsen 
manufact uring and broadcasting enter
prise,, believes in being a r eal Father 
Christn1as t o his en1ployees' r·.h i1dr en and 
their mothers at Christmas time. This year 
he entertained a bout 400 kiddies at Cathed
r al Hall and ever y child received a party 
cap as well as an appropriate present and 
refreshments . Arthur Dickens, manl).ger of 
N ilcrom Porcelains, was compere and all 
kinds of acts such as a P unch Rnd Judy 
sh ow and tumblers, etc., were staged. 

The A.B.C. director of music. Mr. W. G. 
.Tames. left by air on January 5 for a visit to 
the United States, Canada and Europe to 
study post-war development in music, par
ticularly in r e lation to broadcasting. 

Lt.-Cdr. Donald MacDon a ld died at hi s 
home In Camberwell, Vic., on Sunday, Dec. 
22 at the age of 63. H e was a radio engineer 
for 3A R at its inception and did construc
tional work on 5AD Ade.laide, and 7ZL 
Hobart. 

The engagement has been announced of 
Mr. F . I. h (Rick) Barnes, Sydney repre
sentative of 3XY Melbourne to Miss Esme 
Hawley, only da ughter of Mr. a nd Mrs. N. 
W. Hawley. Mr. Hawley is technical direc
tor of Lever Bros. 

Mr . .Val Sydes, manager of 7LA Launces
ton, was a visitor to Sydney t his week and 
spent a lot of time with Macquarie head
quarters . As chairman of the Launceston 
divis ion l.R.E., he was invited to a Sydney 
div ision meeting during t he w eek. 

Dave '\Vorrall, manager of 3DB is holiday
ing for three · weeks at Portsea. 

Mr. V. M. Brooker, manager of t he A.'\'V.A. 
Broadcasting Department, is off this week 
on the first lap of three weeks' holidays . 
Our guess t he usual venue-v\Thale Beach. 

Mr. Tom Sproule, advertising m a nager 
A.'\V.A. Broadcasting Dept. has r e turned 
fro1n three " 'eeks' leave and is looking as ft. t 
as the proverbial fiddl e . · 

Eric '\~rood, 3UZ Sydney rep., is spending 
-his annual holida3·s at Woodford on the Blue 
Mountains. 

Mr. Emory Chubb, ch a.irman of director s 
of Chubb and Son's Lock and Sa fe Co. Ltd., 
11as arriYed in Sydney by flying boat from 
London. 

J\'1.r. R ober S. Conrffw1 "'ho has be.en 2nan
a.ging director of Armco (Aust ralia) Pty. 
Ltd. sin ee , its incorporation in 1933, has 
resigned. Mr. A . '\V. (Sam) .Tones has been 
appointed managing director a nd Mr. vV. , 
G. Holiday assistant nlCtnaging direct or as 
from Janu a ry 1, 1947. 

Mr. V . G. Watson h as · been a ppointed a. 
director of ·w1underlich L t d. in p lace of the 
late Mr. R. Taylor. Mr. D . Croudace, pre
viously direc tor-secretary, has been ap11oint 
cd a managing director to act jointly with 
the other managing directors. Mr. Alfred 
\Vunderlich and Dr. C. Wunderli ch. Mr. E. 
G. Sco tt, previously chief accountant, has 
been appointed secretary. 

Mr . .Tames C. Dunbar, local man ager for 
N ew South W a les of the Insurance Office of 
Atrntralia L td., r etired last w eek. He was 
r ecently tendered a dinner at which the 
directors of the company made a presenta
tion to him. 

STATION STAFF 
Mr. I. B . Hutchinson, now managing di

r ector of Lintas Ltd. in London, arrived · 
back in Australia by flying boat on Xmas' 
Eve on a short business visit. 

Ron HafgcMuir, formerly 2vVG sales man 
ager, has arrived in Melbourne to exclusive ly 
represent t hat station in ·victoria, a s fron1 
Janua r y 1. 

i\lr. George Corthine who has spen t about 
25 :vears in the advertising ag·en c:v field in 
England, h a.s taken up his duties as pro
duction director of. Lintas agen cy in Sydney. 
During t h e 'var h e 'vas five years 'vith the 
British Arnw. 

Mr. Bernie Stapleton, genera l manager of 
2SM, was host to one of the largest Christ
mas parties around the broadcasting studios 
in Sydney on December 23. From mid
morning to late a fternoon the big main 
studio at 2SM was packed with well-wishers 
who gladly acc epted the station' s invitation 
to a spot (•f ~·ood -cheer. '.rransport Minister 
Mr. O'Sullivan and Loca l Government Min
ister M.r. J . .T. Cahill were two State cabinet 
members noted there, while the Lord Mayor 
of Sydney, Aid. Bartley a lso dropped in. It 
would be impossible to name all the agencv 
executives, the sponsors and other commer:.. 
cial folk who were there to bid the station 
and its directors a nd staff a Happy Christ
mas and prosperous l\'ew Year. 

Stan. Thomas, 3XY sales manager, is h a Y
ing a well-earned month's holiday a t Morn
ing·ton . 

Joan Read, \\'ho has been con,·alescing at 
Lapstone Hote l for some weeks subse(Juent 
to being d isch a r ged from P r ince Henr y Hos
pital, resumed work at 2UE on Monday, 
January 6. 

Pam Morris (the popular young Yocalist 
in the 2UE nuu;ical production "~lusic in 
the Tanner l\Janner") and h er m other were 
involved in a car acc ident during· the holi
days. ·while neither was seriou Bly hurt. 
t h ey were ba dly sha k en and wer e in hos
pita l for a few days. 

The stork n1ust ha Ye he en \\··ork ing· oYe.r 
t ime at 3XY! Norm Curry, publici ty m a n 
ager, was presented w ith a son (Richard) , 
on Dece1nber 27, \vhile a round the same ti111e 
Stan R ees of the sales staff became the 
father of a bonnie daug·hter weighing 10 lbs. 
~ ozs. Congratulations to you bot h. 
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MR. REG LANE TAKES 0\'E}\ 
MACQUARIE-2GB REINS 

Mr. Reg E. Lane returned from his 
Christmas vacation to t ake over his 
new post as general manager of Mac
quarie Network and 2GB consequent 
upon the retirement of Mr. H. G. 
Horner which became effective from 
the close of the year. For several 
years Mr. Lane was assistant general 
m anager. 

Mr. Lane is a native of the New 
England district of N.S.W. and is an 
Old Boy of Newington College, Stan
more. His present appointment is the 
culmination of a brilliant career in 
advertising. He joined Macquarie in 
1938 after having been with 2CH as 
advertising manager from 1934. Prior 
to that h e was in journalism and 
toured the world in 1931 on a special 
commission. Earlier h e was advertis
ing manager of the Ford Motor Co. 
of Australia (1928-31) and was a Mel
bourne councillor of the Australian 
Association of National Advertisers 
during which time he played an active 
part in the formation of the Audit 
Bureau of Circulations. 

Keith '\Vinser in charge of publicity at 
3A\ V is a \,·ay on annual leave. 

Si Meredith who reads the, midda)' serial 
from 2UE sp onsored by F. ,J. Palmer and 
Son$, co1nple ted 17 yea1·~· a s sociation with 
the station on January 2. T his session has 
been sponsored by Palm ers from the initia l 
broadcast. Si also d oes football commen· 
taries for the A.S.B. Sen-ice which emanates 
from 2UE. 

Classified Advertisements 
Advert i sing in the Class ified Sect ion or 
these columns is at the rate of a minimum 
of 1/ 9 per line. Should enqu ir ies be addressed 
to this office at Box 3765 G .P.O., Sydne~, 
the charge for the incorporation of th is 
address will be at the ,rate of 2/ 6d. charge 
accounts already establi shed are recoQ· 
nised , otherwise cash with order. Repl ies to 
t his office are re-a dd r»ssed without charge. 

POSITION WANTED. 
F ir st clas.s a nnouncer-engh1eer Se\ eii 

y ears' exp erience country station~, annou11c.
i11g, copy·writing-, sale~ and progTa~n~ 
Specialis ed 0.B. and Sport Con1n1entar.1N' 
Desires p osition ·with citv 01· countr,· station 
Heplies t o N.R.B. , Box S765 G.P.o.: S)'fln~' 

The 

ua ,1191c1s 
O" 1"£ 1' 

ou~lllG~ 
VIA THE 

Here's the proved method of . presenting 
your products in the most favourable light 
to the vast potential market in Country 
Victoria. Add yours to the contracts 'from 
contented advertisers . . the V.B.N. is 
judged by the companies it keeps ... on 

its stations ! · 

VICTORIAN BROADCASTING NETWORI{. 
Head Office: 239 COLLINS ST., MELBOURNE. PHONE: CENT. 4124 

Sydney Representative : S. 0 . CLARKE, c / - Western Newspapers, 56 Young S t. ' Phone: BW 7283. · 
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BROIDCISTING . llRDS 
THE TIME BUYER'S 
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Yes, Mr. Time Buyer, your most helpful partner in planning your advertising campaign 
can be the BROADCASTING EDITION of the AUSTRALIAN, ADVERTISING RATE 
& DATA SERVICE. 

In subscribing to BROADCASTING AARDS, business men associated with the 
"buying of time" invest in a reliable, speedy and time-saving system of gathering 
the advertising rates, station data, coverage etc., of the l 05 commercial radio stations 
of Australia and New Zealand, plus a host of other relevant information used in 
buying time on any of these · commercial stations. 

The favourable reaction of advertisers and advertising agents who subscribe to 
BROADCASTING AARDS is an indication of the vdluable service rendered by this 
publication to "buyers of time." 

ORDER YOUR COPY NOW 

SUBSCRIPTION TO BROADCASTING AARDS IS 

Au~tralia ..... . . . . . 
Other British Countries . . 
America and Canada . . . . . . 
Other Foreign Countries . . . . . . 

.. .... £21210 
£2/10/0 

. . 10.00 Dollars 
.. £31310 

Includes postage and monthly supplement till 
period of 12 months. 

next issue or maximum 

There are no Free or Voucher Copies. 

Post your Subscription now to-

MINGAY PUBLISHING COMPANY 
PTY. LTD. 

Box 3765 G.P.O., Sydney, N.S.W. Phone FA 7054 

and at 
MELBOURNE (CENTRAL 2642) - BRISBANE (B 5320) - ADELAIDE (CENTRAL 7944) - PERTH (B 5320) 
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-

le11r111it9 '/he ~ow !low " 
/~ THIS happened about fou' yms ago, but maybe it's new to you! 

The Poli sh airman, escaping to Britain to join the 
R.A.F., was sent to a flying school in t he far Highlands. 
A couple of months later, in London, somebody asked 
him if he had learned to speak English. 
"Aye mon," the Pole said, " a wee bit". 

AT least he had the right approach .. he was learning "know how" 
from his own experience. 

When I tossed that one to a couple of the 2UW boys the other day 
I remembered that they too had learned the "know how" the hard 

·way .. the right way .. knowing how to provide a top-drawer deal 
for the sponsor and his. audience. 

It's "know how" that counts in radio today .. and boy, do the 
2UW fellers know how! 

It's just another reason why 

llW 


