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Yes, Mr. Time Buyer, your most helpful partner in planning your advertising campaign 
can be the BROADCASTING EDITION of the AUSTRALIAN, ADVERTISING RATE 
& DATA SERVICE. 

In subscribing to BROADCASTING AARDS, business men associated with the 
"buying of time" invest in a reliable, speedy and time-saving system of gathering 
the advertising rates, station data, coverage etc., of the l 05 commercial radio stations 
of Australia and New Zealand, plus a host of other relevant information used in 
buying time on any of these · commercial stations. 

The favourable reaction of advertisers and advertising agents who subscribe to 
BROADCASTING AARDS is an indication of the vdluable service rendered by this 
publication to "buyers of time." 

ORDER YOUR COPY NOW 

SUBSCRIPTION TO BROADCASTING AARDS IS 

Au~tralia ..... . . . . . 
Other British Countries . . 
America and Canada . . . . . . 
Other Foreign Countries . . . . . . 

.. .... £21210 
£2/10/0 

. . 10.00 Dollars 
.. £31310 

Includes postage and monthly supplement till 
period of 12 months. 

next issue or maximum 

There are no Free or Voucher Copies. 

Post your Subscription now to-

MINGAY PUBLISHING COMPANY 
PTY. LTD. 

Box 3765 G.P.O., Sydney, N.S.W. Phone FA 7054 

and at 
MELBOURNE (CENTRAL 2642) - BRISBANE (B 5320) - ADELAIDE (CENTRAL 7944) - PERTH (B 5320) 
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le11r111it9 '/he ~ow !low " 
/~ THIS happened about fou' yms ago, but maybe it's new to you! 

The Poli sh airman, escaping to Britain to join the 
R.A.F., was sent to a flying school in t he far Highlands. 
A couple of months later, in London, somebody asked 
him if he had learned to speak English. 
"Aye mon," the Pole said, " a wee bit". 

AT least he had the right approach .. he was learning "know how" 
from his own experience. 

When I tossed that one to a couple of the 2UW boys the other day 
I remembered that they too had learned the "know how" the hard 

·way .. the right way .. knowing how to provide a top-drawer deal 
for the sponsor and his. audience. 

It's "know how" that counts in radio today .. and boy, do the 
2UW fellers know how! 

It's just another reason why 

llW 
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s.BlJYlNG · .. · ... .. · .... 
WITH COMPLETE COVERAGE 
WHEN YOU USE THESE 8 
OUTSTANDING RADIO STATIONS I 

2AY 2GN 2GF 380 
• • • • 

ALBURY GOULBURN GRAFTON BENDIGO 

4TO 4CA 4WK 4MK 
• • • • 

TOWNSVILLE CAIRNS WARWICK MACKAY 

Each station DOMINA TES the area it serves, each has a market which can fit into 
your plans for profitable selling. 

These are the only stations located in their respective towns and are most listened 
to locally-by using them, you get a loyal Concentrated Audience ready and able to 
buy-and YOU BUY a ready-made audience of potential customers for your services 
or product. 

IF you have goods or services to sell, we invite you to participate in the benefits which 
result when you use these 8 stations. 

All particulars from : 

AMALGAMATED WIRELESS (AU ST RA LAS IA) LTD. 
SYDNEY BRISBANE MELBOURNE 

- iC! . .,re 
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EDITORIAL 

Strange "Reque'St" 

The "request" by the Parliamentary Standing Committee on 
Broadcasting transmitted through an officer of the PMG's Depart
ment, to commercial broadcasting stations to broadcast a specific 
announcement for the Committee, has opened up a long line 
of speculation in broadcasting circles as to whether or not a 
right and proper course has been adopted by the PSCB. 

First point of interest in discussions seems to be centered 
around the powers of the Commit tee in making such a request. 
The Minister certainly is empowered by the Broadcasting Act 
to do so, but there is no reference in the Act generally, or specifi
cally in the charter of the Standing Committee, whereby that 
power can be legitimately assumed by the Committee. The Act 
says (Section 65) "The Minister may, by notice in writing, require 
the licensee of a commercial station to include, without charge, in 
any program broadcast from the station, such items of general 
interest or utility as the Minister, from time to time determines : 
provided that the requirements of the Mmister, shall not be such 
as to entail the broadcasting of matter for a period in excess 
of 30 minutes in any period of 12 consecutive hours." Neither is 
there anything in the Act which delegates the power of the 
Minister, as determined by that Section, to his departmental 
officers. 

Text of the letter requesting the announcement to be broad
cast appears elsewhere in this issue of "BB". The PSCB is seek
ing the views of interested organisations and persons on the 
problem of satisfactorily financing the National broadcasting 
service. One suggestion which the Committee is scouting, is that 
the ABC should be allowed to enter the competitive commercial 
broadcasting field by way of broadcasting sponsored programs. 

· It is possible that the broadcasting of the PSCB's announcement 
by commercial stations would encourage that view, and in the 
light of that proposition, the Committee's request would be a 
most unfair one, if not an impertinent one. 

On the other hand of course, it may be argued that the 
announoement would encourage the opposite view in regard to 
the ABC and sponsored programs. The fact that listeners may 
hear the announcement over a commercial station would in 
itself indicate a commercial stat ion listening-habit, and the 

· listener may therefore not care two hoots in Hades what the 
ABC did with its programs. 

The suggested terms of the announcement too is open to the 
severest criticism. In the first place it does not reveal who has 
requested the announcement; secondly it fails to explain what 
proportion of the present listeners licence fees are appropriated 
for programming and managing th e national service; thirdly 
" sponsored progra.ms subject to advertising restricti ons approp
riate to the national service" is a completely unknown and un
stated quantity (or quality). 

The fact that the PMG Department's letter is couched in th e 
most courteous terms, the responsible officer avoiding any sug
gestion of demand that the announcement be broadcast, does 
not detract from the danger inherent in "requests" of this nature 
eminating' froril'fhe Parifamentary StanP,ing Committee on Broad
casting, when the Act" so clearly stat es that the Minister alone 
has that prerogative. It is already generally felt throughout the 
broadcasting industry that the Committee is over-inclined to 
.meddle with matte'rs which do not legitimately concern it , and in 
fact charges of that nature against the Committee, as consti
tuted bY the previous Parliament, have been made publicly by 
Members of the Opposition at Canberra, 
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APRA'S 1946 AWARDS 

The announcement of the 1946 
APRA Awards for the best Australian 
musical compositions was received 
with considerable interest throughout 
broadcasting circles. 

For J.945-the fi:rst year of the APRA 
Awards_:_only one work was selected. 
It was the Alfred Hill "Quartette for 
Strings in D Minor." Last year, how
ever, there was a total of seven 
awards, as follows:-

"An Australian Symphony" by Lind
ley Evans, with words by George Es
sex Evans; "Capricornia" by the late 
Roy Agnew; "Sonata for Violin and 
Piano" by Raymond Hanson; and 
among the lighter works "To My Lady" 
by Vera Buck of Victoria; "Isle of In
nesfree" by Ramsay Pennicuick of 
Sydney; "Jamaican Rhumba" by Ar
thur Benjamin of N.S.W., but now liv
ing in Va.n,couver; . and "Christmas 
Bells" by Frank Hutchens of Sydney. 

A spokesman of APRA told "BB" 
last week that although APRA and 
Columbia had borne the expense of 
recording the Alfred Hill winning 
work and had made the work avail
able to broadcasting station libraries 
there was some disappointment over 

. the infrequency of its broadcast by 
stations. Nevertheless, APRA would 
~ush ahead with arrangements to 
have all of the 1946 Award works re-

corded so that they would be avail
able for performance by broadcasting 
stations as well as being available to 
the public. 

Meantime APRA had photostated 
"Capricornia" which, with the co-oper
ation of the Department of Informa
tion, was to be featured in America, 
where young Australian pianist Leo
nard Hungerford who was one of 
Eugene Ormandy's "discoveries" when 
that great conductor was in Australia 
a couple of years ago, will render its 
first American performance. 

The activities of APRA in the en
couragement of Australian music has 
had a very stimulating effect in re
cent ··years and as well as giving a 
fillip to new composing the Associa
tion has been instrumental in bringing 
into the limelight quite a few already 
published works which were neverthe
less little known by the ·public. Two 
such works likely to hit the popularity 
polls this year are "Bush Fire" and 
"Go Down Sun'', both by Hal Saund
ers and Iris Mason. Both numbers 
have been recorded and the ballad of 
"Bush Fire" is sung by Raymond Beat
ty. This .number would make an ex
cellent theme for broadcasts arranged 
by the Bush Fires Advisory Com·mit
tees in each State, according to APRA 
manager Mr. Jack Woodbridge. 

"' Stop Press~~~~~~~~~~-

POSITION VACANT 
We have a vacancy with 

opportunity for right man 
in our Melbourne branch 
as assistant to our Victorian 
Representative. Must be able 
to write news copy for radio, 
electrical and broadcasting 
trade publications. Some know
ledge of those industries essen
tial to successful applicant. 

Write direct, stating full 
experience, education; personal 
details, salary required and 
enclosing copies of references, 
to O. F. MINGAY, Box 3765, 
G.P.O., Sydney. 

NEW SITE FOR 4LG 
4LG management purchased pro

perty at Cramsie for site new trans
mitting station. Station has been 
carrying on with emergency equip
ment since fire, May last. Philips 
1,000 watt 'mitter on order for new 
station. 

A.C.A. REDUCE 
RADIO ADVERTISING 

It was learned this week that Aus
tralian Chemists Alliance, manufac
turers of patent medicines, who have 
built their business over a period of 
eight years by radio sales merchandise 
are not renewing their sponsored ses- · 
sions which total one and a half hours ;: 
weekly on Sydney and Newcastle sta-· 
tions. They are however, keeping on 
their campaign of spot announcements 
on N.S.W. country stations. It is tlie' 
intention of A.C.A. to explore the field 
of press merchandising for the rest of 
the financial year, and then when ap
propriation is made up for next year, 
a press campaign plus a strong plan 
of radio merchandising will give A.C.A. 
a solid sales backing for their pro
ducts. The A.C.A. account is serviced 
by S. A. Maxwell Advertising. 
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BROADCASTING AARDS IS 
SOMETHING. TO BOAST ABOUT 

It is not often that an Australian 
industry or profession can show a 
clean pair of heels to . its counterpart 
in the United States, but in the mat. 
ter of broadcasting rate cards it 
would seem that the Australian broad. 
casters have beaten the Americans by 
a street . and a half in setting out 
clearly all relevant rates and data re
specting their station's time charges 
and facilities. 

·Right . through 1946 the National 
Association of Broadcasters executives 
were struggling with formulae to bring 
all member stations into line on pub
lished rate cards, uniform in regard 
to the amount of information given. 

A study of some of the proposals has 
revealed that (exclusive of certain 
particulars peculiar only to American 
broadcasting) the advertising· agencies 
seek no more than that which has 
long been fairly standard practice in 
Australian station rate cards. 

The publication for a number of 
,Years in Australia by Mingay Publish-

. ing Co. Pty. Ltd. of broadcasting rate 
books and since last year the Broad
casting Edition of Australian Adver
tising Rate and Data Service, has con
siderably contributed to the full and 
frank display of station rates and 
facilities. Broadcasting AARDS is 
packed full of .information for the 
radio time buyer and is kept up-to
date with a monthly supplementary 
service. 

Copies of BAARDS can be obtained 
only by direct subscription to Mingay 
Publishing Co. Pty. Ltd., Box 3765, 
G.P.O., Sydney, or from branch offices 
in Melbourne (phone Central 2642) , 
Adelaide (phone Central 7944), Perth 
(phone B5320) and Brisbane (phone 
B5320) . 

FOURTH TEST COYER BY 
MAJOR NET. 
-Ball~by-ball descriptions of each 

day's play in the Fourth Test at Ade
laide, between January 31 and Feb
ruary 6, will be provided by e:i-.:pert 
commentators Eric Welch (3DB), 
Keith Dunbeir (2UW) and Steve Mc
Kee (5AD) over Major Network sta
tions. 

In South Australia 5AD manage
ment has announced that station's 
withdrawal from the Adelaide Test 
broadcast on the grounds that the 
cricket authorities are demanding too 
much for the rights which thus go 
exclusively to the A.B.C. in Adelaide. 

As in the first three Tests, sponsor
ship of 3DB/ LK's broadcast will be bY 
Hartley's Sports Store (Agency Moon
ey-Webb). 

F.F .C . . CHAIRMAN ESTABLISHES 
ST.ATUS OF F.M. IN U.S.A. 

An unequivocal statement of the American F.C.C. attitude toward FM was made 
by F.C.C. Chairman Charles R. Denny at the NAB Convention held in Chicago 
last October. The text of his address has just come to hand and is noteworthy 
not only for its favourable attitude toward F.M. broadcasting, but also its clear 
statement of present U.S. broadcasting control policy. Mr. Denny's remarks 
follow:-

The Commission has expressly au
thorized me to say to you again that 
it is our opinion that FM is the finest 
aural broadcast system attainable in 
the present state of the radio art. FM 
is not coming; it's here. And it is 
growing fast. Already there are 66 
stations in operation, 564 more author
ized (counting both construction per
mits and conditional grants), and in 
addition, there are 307 applications 
pending. Our .long-range plans for 
FM look forward to the day when 
every square inch of every state from 
the Atlantic Ocean west to the middle 
of the Dakotas, Nebraska, Kansas, Ok
lahoma and Texas will be covered
night and day-with satisfactory FM 
signals. Similarly, FM signals solidly 
will blanket the Pacific Coast states. 
The ·area in between these two sec
tions is what is now the poorest
served portion of our country. FM 
will serve large parts of it, but cannot 
reasonably be expected to serve it all. 
Here our long-range plans look to re
vamped AM service to fill in the gaps, 
Most AM broadcasters are pulling for 
FM. And well they should. Many 
local channel operators will, when 
they get FM, be able for the first time 
to sit in their homes in the evening 
and hear their own station. Thus, it 
is not hard .to understand why 579 
(65%) of the established AM stations 
licensed prior to October, 1945 have 
applied for FM. There are 315 (35% J 
who have not applied. Of these, 215 
are locals and I urge them to get their 
applications in just . as fast as they 
can. Of the 100 remaining holdouts, 
83 are regionals and 17 are IA and lE 
"clear-channels" who may be relying 
on their higher power to shelter them 
from FM. They may find it won't 
work that way. I believe they should 
review their position. 

I have heard it said that some 
broadcasters are afraid that FM is a 
booby trap. They say . they have been 
told that if they get an FM station, 
then the duopoly rule will spring into 
Play, and they will be forced to sell 
their AM. As we see it today, the AM 
broadcaster who goes into FM will 
continue to operate his AM station un
til FM replaces AM in that area. 

Today there is one loud discordant 
tote in FM receivers. While the man-

ufacturers have turned out an un
precedented quantity of low-priced 
AM sets, the FM sets have been coming 
very slowly, except from the produc
t ion lines of several manufacturers 
who are solidly behind FM. Some say 
that the other manufact urers are 
sabotaging FM. I do not go this far: 
I am convinced that some manufac
turers who believe in FM h ave been 
handicapped by production difficul
ties and inability to get materials. 
Others have been lethargic and said 
"FM can wait-right now there is a 
lush market for cheap AM receivers, 
and I'm going to get my share." 

I am convinced, however, that the 
majority of the manufacturers recog
nize the role that FM is destined to 
play in our broadcast st r ucture and 
will do their part. After all, 12 months 
from now when we have hundreds of 
FM stations on the air, there is going· 
to be a tremendous demand for FM 
receivers. In fact, if a man lives in a 
town with 3 AM stations and 3 FM· 
stations, do you think he will buy a re
ceiver which can only get half of the 
stations in town? 

In a sentence, the way to get FM 
moving still faster is for you to get 
stations on the air and the public will 
demand receivers. I know it 's hard to 
convince yourself .that you should 
spend money to put on a program that 
nobody ca n hear. But it's even harder 
to convince the Public that it should 
buy sets when there is not hing to lis
ten to. It's your next move. Give 
this new superior broadcast service to 
the people as soon as possible. 
AM Licensing Policy 

My next subject is one which finds 
my host (NAB President Miller ) and 
me in complete agreement. It is the 
Commission's AM . licensing policy. 

When the war ended there were 936 
AM stations. We announced that th e 
wartime freeze on broadcast construc
tion was being lifted and that we 
would be back in business at the same 
.old stand beginning October ·3, 1945. 
A year Q.as passed. Let's see what has 
happen ed. We h ave granted 448 per
mits for t he construction of new AM 

· stations and we. still have 659 more · 
AM applications pending. 

The applicants who are waiting for 
their file numbers to be reached in 

our application processing lines (and 
incidentally no one h as succeeded in 
inven tin g a way for get t ing his case 
considered ahead of his turn) , and 
the applicants who are in hearing, say 
that we are moving a t a snail's pace 
On the other hand, there are a few 
broadcasters who joined the lodge 
prior to October 1945, who fear that 
the Commission is introducing com 
petition to their communities with "ir-
rational haste." · 

To the applicants who say we move 
too slowly, I answer that in the last 
12 months we have done almost 11 
years' work. In the 11 years between 
1934 and October , 1945 the Commis
sion licensed 451 new AM stations. 
And, as I have said, in the 12 months 
between October , 1945 and October 
1946, we authorized 448 new station~ 
-only three short of equalling the 
to~a,J actions of the preceding 11 years. 

Now my next remarks are addressed 
to the handful of broadcasters who 
regard this new competition as un
welcome. They cry for the Commis
sion to preserve the position th ey have 
enJoyed as a result of the wartime 
freeze on t h e construction of new 
stat ions. They ask the Commission 
to make an economic determination 
as t o the number of ·stations their 
community will support . I dori 't be
lieve th ey realize the degree of Federal 
r egulation which they invite. This 
is what would be involved: firs t, the 
FCC would have to make an estimate 
of the potential radio advertising 
revenue in the market . This would, 
of . course, vary depending upon the 
efficiency of the operators to tap that 
potential. 

Second, we would have to make an 
appraisal of the efficiency of the pre
sent broadcaster . and the new appli
can t . 

Third, the Commission would have 
to de termine what a fair revenue for 
the existing broadcaster would be. 
This would be necessary in order to 
ascer t ain whether there would be 
enough left over for a new station. 

Fourth, to be certain that all simi
larly-situated existing broadcasters 
are treated alike we would h ave to 
prescribe a uniform system of 
accounting, 

( Con t i n ued on page 29) 
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PSCB- Request to Stations to Broadcast Announcement 
Seeking Public Views on Financing of the National Service 

A request from the Parliamentary 
Standing Committee on Eroadcastins 
to commercial stations to broadcast 
an announcement asking interested 
persons to write th2ir views to the 
Committee on alternative methods of 
financing the national service (in
cluding the suggestion of sponsored 
programs for the ABC) last week, 
created some keen interest among sta
tion manag,ements. 

Signed by - the Chief Inspector of 
Wireless (Mr .. J. M. Martin) for the 
Director General of the P.M.G.'s Dept., 
the letter reads as follows: 

"The Parliamentary Standing Com
mittee on Broadcasting. bas requested 
the Department to arrange for the 
following message to be broadcast by 
the national and commercial stations 
at the end of an early evening news 
session, on one occasion in the near 
future -

'We have been requested to broadc'.1st 
the following announcement. Lis
teners licence fees do not cover the 
cost of the national broadcasting 
system. It bas been suggested that 
Parliament should sanction an in-

crease in fees, or that the deficiency 
should be financed from the general 
revenues of the Commonwealth, or 
that the ABC should be authorised 
by Parliament to raise additional 
revenue by sponsored programs sub
ject to advertising restrictions ap
propriate to the national service . 
Organisations and persons interested 
are invited to supply written state
ments of their views on these sug
gestions, and on any other ideas 
they may have for meeting the de-
1icit. The statements should be ad
dressed to the Parliamentary Stand
ing Committee on Broadcasting, 
Canberra.' 
"It would be appreciated if, in com

pliance with the Committee's request, 
you would be so good as to have the 
message broadcast by your station." 

Up to the time of going to press it 
could not be ascertained if any broad
caE:ting station had broadcast the 
suggested announcement. It is known 
however that numerous stations had 
refrained from doing so, pending a 
careful study of the position. The view 
was held in some quarters that the 

Standing Committee may be exceed
ing its powers in making such a re
quest to commercial stations. 

(See article page 8, comment page 3J. 

THE LONG ARM 

Having a phone connect ed these 

days is a work of art or great patience 

but th e allocation of your t e lephone 

number always has been pure ly a 

matter of chance as to what nu mber 

it will be--that is, cha nce so far as 

you, the subsc1· iber, is concerned. 

Here at us.B." we t :1in k we struck 

a million -to-one chance when our 

11u mbers w ere going up for our branch 

offices in Perth and i n Brisbane. They 

are both 65320. 

As at November 1, 1946 at least 89 
FM stations were in operation in 
America with nearly all of them em
ploying interim equipment pending 
completion of full equipment, accord
ing· to an FCC report. 

"FM Is Something" says Macquarie Executive back from U.S.A. 
Frequency modulation broadcasting 

was very impressive compared with 
AM, Mr. Ben Coombes, Macquarie 
executive recently arrived back from 
USA and Canada, told "B.B.'' last 
week. He said h e had many and 
ample opportunities of listening to 
demonstrations of the new method. 

He said FM was being demonstrated 
in stores in New York and Washington 
and his main impression was its fr.ee
dom from static and other interfer
ence. He stayed at Palmer House 
Hotel, Chicago, during the NAB Con
vention and while there rented an AM 
portable set for his bedroom. Recep
tion, however, was extremely poor and 
for long periods impossible due to in
terference. In parts of the hotel how
ever where FM sets were on display 
for the Convention delegates, FM re
ception was clear and strong. 

FM is no longer a question of taste , 
Mr. Coombes declared, but it was now 
generally accepted as a considerable 

technical development over AM and 
as such must replace eventually the 
older system. The NAB Convention 
devoted about 50 % of its t ime to FM 
discussions and h e had the opportunity 
of observing a great many station 
managers who h ad been undecided 
about it before swing right over in 
favour of FM. Both NAB and the FCC 
were now fully behind FM. 

Operators of FM stations were con
tent to work at a loss and while the 
FCC had given permission for the 
duplicating of AM programs on the 
FM stations few managements availed 
themselves of that concession, prefer
ring to build separate programs for 
their FM outlets. 

Mr. Coombes said that about the 
time he left America the color versus 
black-and-white television controversy 
had just about r esolved itself by the 
E:.imple expedient of RCA forcing the 
issue with flat out production in black
and-white along the full line from 
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tra.nsmitter through cameras and 
studio equipment up to $300 receivers. 
This after they had ·demonstrated 
electronic color and announced that 
color was three years away. In two 
days a few New York stores took two 
million dollars worth of orders for 
tele receivers at $300 each. 

Mr. Coombes said he was disap
pointed in the television studio pro
duction s he had seen but the empha
sis was on outside broadcasts of special 
events and sporting fixtures and these 
really were inspiring. Household in
stallation of television receivers was a 
complicated and expensive job and 
necessitated the television broadcast 
stations to provide what they called 
a "pattern" service right through the 
hours when no actual programs were 
being transmitted to enable service
men to "line-up" the receivers in 
homes after installation. tr 

-· '. ~·:o-
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A STORY TO REMEMBER 

AUSTRALIA'S CHOICE 

AUTHORS' l'LA YHOUSE 

BEYOND THE SETTING SUN 
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SPONSORED PROGRAMS AND THE A.B.C. 

New Standing Committee 011t to Discover 
Public Reaction· 

There ·is nothing new in the sugges
tion of the possibility of the Austra
lian Broadcasting Commission prob
ably being recommended to express its 
views on the feasibility of entering 
the competitive field for sponsored 
programs. 

The hypothetical inference was 
contained in the Thirteenth Report of 
the Parliamentary Standing Commit
tee on Broadcasting in July last year 
and reported in "BB" about that time. 
But last week the daily press in Aus
tralia made headlines of an announce
ment by the newly appointed PSCB 

that the Committee would be interes
ted in hearing an expression of public 
opinion on the question of sponsored 
programs on the ABC. What, in fact, 
the new Committee is up to is merely 
carrying out the recommendation of 
the former Committee that one of its 
first duties be to study the alterna
tive methods suggested for the ade
quate financing of the Australian 
Broadcasting Commission. One of 
the old Ccmmittee's (far from unani
mous) ideas was that the ABC indulge 
in commercial programs. 

IDEAS OF FORMER COMMITTEE 

The Thirteenth Report dealt with 
the financing of the National Broad
casting System and the old Commit..: 
tee's conclusions after lengthy deliber
ation was as follows-

"In the circumstances, and as 
the present Standing Committee 
will cease to hold office on the 
termination of the present Par
liament Cthis was in July last 
year-Ed.) during the next few 
weeks, and having regard to the 
restrictions imposed by the Broad
casting Act on our conducting in
vestigations while Parliament is 
in session, we are not in a position 
to examine thoroughly, in consul
tation with all the interests con
cerned, the alternative ways in 
which the expanding require
ments of the national service sys
tem, both for technical and pro
gram services, might be financed 
more satisfactorily than is now 
possible under the methods adop
ted in the past. We therefore re
commend that this be the first 
duty of the incoming Committee 
to be constituted when the new 
Parliament is elected and we sug
gest that the necessary terms of 
reference should be issued to that 
Committee." 
In that same Report the PSCB, after 

referring to the possibility of a read
justment of the ABC's proportion of 
the listeners' licence fee, or, alterna
tively, to the possibility of financing 
deficits of the technical service out of 

Consolidated Revenue, made the fol
lowing comments: 

"There is a third method which 
some of us favour, under which it 
might be found possible to make the 
program and technical services self
supporting, and thereby avoid the ad
ditional taxation involved in the other 
two methods. This method would in
volve, first, allocating to the technical 
authority (the Post Office) a sufficient 
portion of the licence-fee revenue to 
balance the cost of the technical ser
vices which would be a prime cost, and 
without which the Commission, as the 
program authority, could not func
tion ; and to give the Commission au
thority, by amendment of the Broad
casting Act, to supplement the re
m,ainder of the licence-fee revenue by 
entering into contracts for sponsored 
programs. Those of us who favour 
sponsored programs are of the opinion 
that there appears to be room for the 
Commission to receive a share of the 
radio advertising revenue now avail
able without upsetting the economics 
of existing commercial stations, in 
view of the phenomenal rise of income 
in the commercial service during the 
last four years, namely, in round 
figures, from £1,330,000 in 1941-42 to 
an estimated amount of £2,200,000 in 
1945-46. 

"This idea of a publicly-owned in
strumentality seeking to balance por
tion of its expenditure by revenue 
from advertising would not be ah in
novation. For instance, as is well 
known, the Post Office partially offsets 
the cost of its telephone directories to 
the extent that it derives revenue 
from the commercial advertisements 
in those publications. 
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"With sponsored programs, it may 
be that there would be a degree of 
automatic reduction of the Commis
sion's expenditure on its own pro
grams. This reduction would be ex
perienced by the extent to which the 
Commission instead of preparing the 
programs itself for the sponsors 
availed itself of opportunity to accept 
suitable programs supplied by the 
sponsors themselves, who, as in the 
case of commercial station programs, 
would have already purchased them 
from producers or advertising agents. 

"Some of us hold that the introduc
tion of sponsored programs in the 
national service would be parallel with 
the advice of a broadcasting advisory 
committee appointed in 1928 by the 
Government of "the day. The com
mittee comprised Sir Harry Brown 
(Director General of Posts and Tele
graphs) , Mr. Justice Hammond, Pro
fessor J.P. Madsen, The Honorable R. 
B. Orchard and Mr. W. H. Swanton 
(former President of the Chamber of 
Commerce). In a report dated Septem
ber 22nd, 1928; that committee re
commended that the "A" class 
(national) service be maintained from 
the revenue derived from licence-fees 
and from any profits which might be 
derived from "C" class stations. The 
following is an extract from the com
mittee's recommendations :-

"That the 'A' class stirvices be 
maintained exclusively from the 
revenue derived from broadcasting 
listeners' licence-fees and from any 
profits which may be derived from 
'C' class stations. The apportion
ment of the revenue between the 
various authorities concerned is 
left for subsequent determination. 

"That a restricted number of sta
tions, to be operated under similar 
conditions to those now obtaining 
in respect of 'B' class services, be 
provided for under the scheme. The 
number of such stations will be de
termined from technical considera
tions, the guiding principle being 
that in no circumstances should 
they jeopardise the main service to 
be rendered by the national service 
stations. 

"The 'B' class stations will obtain 
their revenue from advertising sour
ces, but a restriction will be placed 
upon the companies to prevent 
their service being leased for a single 
advertising item exceeding a period 
which has been tentatively fixed at 
fifteen minutes. 

(Continued on page 12) 
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MAN BEHIND THE ADVERTISING: NO. I 

• J. G. Lee-Atlantic Union Oil Co. Ltd. • 
Jack Lee, advertising, sales promotion and public re

lations manager for Atlantic Union Oil Co. Ltd., knows 
as much about advertising as he does about oil 
and that's plenty. 

His company's recent entry into broadcast advertising 
in a big way as sponsors of Bob Dyer's Atlantic Show 
weekly, over a long list of stations brings him right into 
the news. 

He commenced in the oil industry as a junior in 1916. 
After completing accountancy course, decided that ad
vertising and selling was more attractive, and completed 
a course in these subjects, and then bombarded the Ad
vertising Manager with so many letters and suggestions 
that for peace and quietness he transferred him to the 
advertising department. 

He joined Atlantic Union Oil Co. at its inception in 
1928, and after three months on probation, was appointed 
Advertising Manager for Australia and New Zealand, 
directing all national campaigns embracing every medium 
of advertising. 

Jack Lee has taken a keen interest in setting up stan
dards of practice for advertising generally, and particu
larly for the protection of national advertisers. He was 
at the inaugural meeting of the Australian Assoc. of 
National Advertisers, joined the first council, and has 
been on every council to date and was president for four 
years ending 1939. 

The Audit Bureau of Circulations was formed as a re
sult of the Australian Assoc. of National Advertisers ac
tivities, and Mr. Lee was Vice-President of the A.B.C., 
representing the advertising section, for three years. 

He visited U.S.A .. and Canada for six months in 1937 
for a general study of overseas advertising and selling 
practice. 

He called together the first meeting which resulted in 
the Victorian outdoor Advertising Association being 

formed, and he followed its early course closely through 
the Company's Victorian Advertising Manager who was 
on the original Committee. 

He took part in the formation of the Association of 
New Zealand Advertisers with the late W. F. J. Blackis
ton who was Atlantic's New Zealand Advertising Man

. ager, and who became first President. 
Jack Lee is an ardent worker for charit ies and he was 

N.S.W. Director of Red Cross Roll Call for 1945. He was 
on committees of several "Crazy Balls'', the advertising 
fraternity's functions for charity. 

Most humorous incident remembered: Atlantic's Mel
bourne Show pavilion is next to the Kraft Cheese build
ing, and at the commencement of the 1939 Show the 
building on the other side was painted out and my11teri
ously left blank until almost the opening day. One morn
ing a toothless old mechanic, at work on one of Atlantic's 
diesel engines, rushed into the building and proclaimed 
that we were now in very good company since we had 
"Kraft Cheeses" on one side of us, and "Christ Jesus" on 
the other-he actually did not mean to be sacriligious, 
because a Missionary Body had taken possession of the 
building which had painted across the whole front the 
wording "Christ is Here". 

In his spare time Jack Lee used to be a Physical Cul
ture Instructor, but that was before injuring his leg 
on a racing motor cycle. He is fond of classical music 
and has an outstanding collection of records. 

Jack Lee has notoriously indecipherable handwriting 
and while this fact is knqwn to his directors they some
times get led up a garden path. In the course of a memo 
to his board once he wrote, "I think classics are the best 
things on the air." In writing it he closed the "c" and 
the "l" and the board members read it as "daisies". One 
of them told him afterwards that it was a very confus
ing memo. 

Station Manager at "Mike" to Announce Charity EXTEN·DED SPORT SERVICE 
A considerable projected increase in 

the sporting coverage on 2UW Sydney 
is indicated by the appointment of two 
additional broadcast sporting men -
Barry Page of 4BC Brisbane, and Lyal 
Richardson of 2TM Tamworth. 

Appeal Result 

Managing di r ector Mr. Syd 
Morgan of 3KZ announcing 
the result of 3KZ's Christ 
mas Day appeal for Austin 
Hospital and Australian Red 
Cross at midnight on Christ
mas Day. The amount raised 
was £20,873/ 15/ 2. During th e 
day 3,152 listeners telephoned 
,the station with their do-
1nations ("B. B ." J a n. 9). 
Syd Morgan was in Sydney 

l11st we~k Qn. business, 

They will be associated with Keith 
Dunbier in 2UW's sporting coverage, 
Barry Page co-ordinating the studio 
sporting service, and Lyal Richardson 
assisting Keith Dunbier on outside 
sporting broadcasts. 

By arrangement with 3DB and 2UW, 
Eric Welch's Sporting Service from 
3DB is now relayed in Sydney only 
through 2UW. This Service previously 
W?-S s!"ia,red by 2UW and 2UE, 

3A W lteeps attracting the attention 

of Melbo"L1rne's millio11 • • • • • • • • • • 
• 

----------now . ' it s the new • 
• 

3AW DAILY • 
• 
• . . 

RADIO NEWSREEL • 
• 

• • • • • • • • • • 
The Radio Roundsn1an gets the 

news as it ·happens ... 

to Melhournians that 

the people's station 

proving 

3A 'W' is 

Melbourne's only portable wire recording unit is used by the 3A W Radio Roundsman 
to get on-the-spot interviews and eye witness stories of the day's events before the 
evening papers by broadcasting every Monday to Friday from 12.15 to 12.30. 

Many notable scoops have been secured and incoming ships and planes are met for 
interesting interviews. 

3AW Radio Newsreel offers the best in radio reporting. It is novel, always topical, 
always newsy an~ interesting and is the ideal vehicle for sponsors seeking an atten
tive audience. 

Ii 
KEY VICTORIAN STATION 

MACQUARIE N ETWQRK 

.3AW 
The Choice of the People all through the Day 



SPONSORED PROGRAMS FOR A.B.C.? 
(Continued from page Bl 

"That a group of stations to be 
known as 'C' class stations be pro
vided for in the general scheme. 
These stations would be owned, con
trolled and operated by the same 
authority as that responsible for the 
'A' class stations. They would be 
leased for agreed periods to firms 
and other organisations which 
might desire to transmit compre
hensive programs for the sake of 
publicity in such manner as not to 
compete with the smaller advertis
ing items for which the 'B' class sta
tions are provided." 
"The committee's recommendations 

were accepted by the Government, but 
the class 'C' station proposal was not 
implemented. In this connection, the 
Post Office has advised in evidence 
tendered in December, 1945-

"It is understood that at the- time 
a statement was made to the Press 
announcing the Government's pro
posals for the establishment of the 
national service, the development of 
the class 'B' stations and the institu
tion of class 'C' stations. According 
to official records, no subsequent ac
tion was taken to establish the class 
'C' stations, and, with the expansion 
of both the national and commercial 
services, it would appear that the pro
posal was allowed to lapse." 

"Now that the national service has 
two networks of stations in the capital 
cities and in Newcastle, some of us are 
inclined to think that consideration 
should be given to the question of re
garding one of the networks as avail
able, within proper limits, to fulfil the 
purpose of the class 'C' stations en
visaged by the 1928 committee, except 
that the idea of leasing any of the 
stations would no longer be applicable, 
as the Commission could itself arrange 
contracts for the sponsoring of pro
grams at levels appropriate to the 
national service. 

"The principle of sponsorship as a 
means of financing publicly-owned 

broadcasting stations has been adop
ted in Canada, New Zealand and 
South Africa. The United Kingdom 
and Australia are the, only Empire 
countries that have avoided that 
method so far. The Chairman of the 
Commission, while conceding that 
there is no question about the ease 
with which sponsored programs can 
be operated, is personally opposed to 
the idea ; in his opinion a national 
service directly supported by public 
funds is preferable. He also says-

"If we had a third network on 
which we could sell time, we would 
have a second leg to our finances 
and would probably be in much the 
same position as the Canadian or 
New Zealand broadcasting authori
ties .. . It is really a matter of high 
policy which should be determined 
by Parliament." 
"The Chairman has added that he 

would be glad to arrange for the ques
tion to be considered by the Commis
sion with the object of making recom
mendations if so desired. 

"On the question of establishing a 
third national network in capital 
cities at the present time, it is a mat
. ter for consideration whether it would 
not be preferable to defer a decision 
until country listeners who pay the 
same licence-fees as city listeners, are 
provided with the second national net
work at present enjoyed by capital 
city listeners. In any case, it does 
not appear practicable to consider 
such a project favourably until ad
ditional radio channels become avail
able, that is, until the frequency 
modulation proposals referred to in 
our Twelfth Report are implemented. 

"The annual charges on the capital 
cost of national frequency modulation 
stations and on any experimental 
television stations which it may be de
cided to provide in the national ser
vice, are also factors which affect the 
future financing of the national 3ys
tem." 

t:IARDY'S "BALLAD TIME" TURNS FLESH AND BLOOD 
R. M. Hardy & Sons "Ballad Time" 

has undergone a complete change and 
as from February 14 will be presented 
on the Macquarie Network and a num
ber of co-operating stations as a flesh 
and blood presentation under :Mac
quarie production. 

Hitherto "Ballad Time" was a re
corded feature. The new format calls 
for narration by John Dease and will 
feature Australian singing stars such 
as John Cameron, Lorenzo Nolan, Al
bert Chappelle, Terry Howard, Al 
Royal, Phyllis Raisbeck, Willa Hokin, 
Gwen Parsons · and Norma Beattie. 

Accompaniment will be supplied by 
Iris Mason at the Hammond organ. 

The new show will occupy the 7.45 
p.m. time channel each Friday for 15 
minutes. Stations contracted for the 
show are:-

xs.w.: 2GB, 2HR. 2CA, 2LF, 2WL, 2LT, 
2MG, 2PK, 2AD, 2AY, 2GF, 2GN, 2MW. 

VIC.: . 3AV\T, 3CV, 3BA, 3BO. 
QLD. : 4BH, 4BU, 4CA, 4GY , 4MK, 4TO, 

4WK. 
S.A.: 5DN, 5RM. 
W .A . : 6P R. 
TAS. : THO, 7LA. 

Hansen-Rubinsohn is the agency 
handling the account. 

RADIO SPONSOR TURNS 
PROGRAM PRODUCER 

Behind the recent registration of 
Biber's Radio Productions Pty. Ltd 
lies an interesting story of a big radi~ 
sponsor's extraordinarily keen interest 
in broadcasting as an advertising 
medium-but that is a story that Will 
be more fully told in a later issue of 
"B.B." 

With a background of sound ex
perience in the documentary type of 
broadcast programs both as to produc
tion technique and to public accept
ance of the type of entertainment, the 
new producing venture has set off with 
an ideal in mind w):lich as carried out 
will considerably add to the service 
which broadcasting renders. 

Directors of Biber's Radio Produc
tions are Messrs. Sam. Biber of Biber 
Furs Pty. Ltd., John Appleton, well
known scripter and producer and 
Dorothy Biber. 

Using the recording studios of A WA 
the organisation has already produced 
"Hudson's Bay" (26 x :! hours ) and 
"East India Company"' (26 x :! hours), 
while currently in production is the 
"Story of Canada" which covers a 
1,000 years canvas. In this feature, 
Mr. Biber told "B.B." last week, the 
Canadian Trade Commissioner, Mr. 
Croft, and Assistant Commissioner, 
Mr. Bruce Rankin, had shown keen 
interest and given most helpful co
operation-in fact, Mr. Rankin himself 
would be introduced in the opening 
episode. 

Mr. Biber said that AWA had been 
appointed distributing agents for all 
output of Biber's Radio Productions. 

Mr. Biber stated that Biber Filrs 
would be sponsoring "East India Com
pany" on 2CH Sydney, commencing 
Feb. 3, in the 7.45-8 p .m. spot, Mon
day, Tuesday, Wednesday. This would 
be followed by the "Story of Canada" 
and the yet-to-be-produced "Story of 
Australia," "Story of New Zealand," 
an·d "Story of South Africa." 

Mr. Biber himself has done a great 
amount of broadcasting, presenting 
his own series of "Tales from the Fur 
Trails" some years ago, and other fea
tures. He is firmly convinced of the 
public thirst for documentary type of 
broadcast entertainment. He instan
ced "Hudson Bay" which was broad
cast over 2UE and proved to be the 
best "business puller" his companY 
had ever known in its 15 years of 
brQ!l:d~ast adverttsin~, 

Industrial enterprise and highly skilled labour 
clasp hands to produce more in Newcastle . i • 

to further develop vastly expanded primary in
dustries ... and to swell already well-filled pay 
envelopes. To . these well paid workers add a 
large population comprising the prosperous 
rura_!_c~mni_unity}n the Hunter Valley 011d you 
have a . diversityJ-of audiencetO be found no-~ 
where else in the Commonwealth. 

This is Australia's FIFTH market ... ideal · 
testing ground for your new campaign.··. Tesf 
YOUR campaign on 2KO ! NE\VCASTJJE 
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E'nglish ·Folk Not Starving~ 
But They Do .Go Hungry 

London Agency Chief Entertained by AAAA (Federal) 

Pleads for Continua,nce of Food Parcels 

Mr. Ian Hutchewn of Lintas, Lon- . 
don, who was formerly controller of 
'Jovernment advertising in Australia 
on loan from Lintas Pty. Ltd., adver
tising agency, in Sydney, was guest 
of honour of the N.S.W. division of 
the AAAA (Federal) at luncheon at 
the Wentworth Hotel's Palm Court on 
Wednesday last week, January 15. 

The chairman, Mr. Herbert Adams, 
welcoming Mr. Hutcheson said that · 
this was the first ot a series of regular 
monthly luncheons which the N.S.W. 
Division hoped to have during the year 
and it was ·inost opportune that Mr. 
Hutcheson who had done so much in 
the foundation of the present virile 
advertising association, and who also 
was a life member, should be the first 
guest of honour. 

Other guests wekomed to the lun
cheon were Mr. Jack Lee (Atlantic 
Union), Mr. Geoff Harris (Dalgety's), 
Mr. Frank Haines (21 Club of Austra
lia), Mr. Roy Stanley (National Ad
vertisers Assn.), Mr. George Snape 
(The Inch Club), Mr. Max Jones 
(AFCBS). Apologies were received 
from Messrs. J . E. Ridley (AFCBS). A. 
C. Paddison (AFCBS), R. A. Hender
son (ANPAJ, Dutreband (Audit Bureau 
of Circulations), Del. McKay (ANPAl, 
Basil Orr (AANA), T. Gurr (ABC), 
and Leo Finn (RRA) . 

Proposing the toast of Mr. Hut
cheson the AAAA (Federal) president, 
Mr. Hugh Berry, apologised for having 
to strike a sombre note but could not 
let the opportunity pass of relating 
how some of "Hutch's" friends took 
him to a dinner party soon after he 
arrived back in Australi.a, but "Hutch" 
had lost the habit of eating good food 
and was unable to do the meal jus
tice. 

"You see, he's been in England for 
over two years,'' Mr. Berry added. 
"While the advertising fraternity have 
done much in sending parcels of food 
to Britain, it is still not nearly enough. 
We are for the most part quite ignor
ant of the bitter vicissitudes through 
which the English people are passing." 

Supporting the toast, Mr. Ray Wal
ters said it was a sad thing that Aus-

tralian advertising had lost such an 
able and likeable executive as "Hutch." 

Responding to the welcome he had 
been given. Mr. Hutcheson admitted 
that his feelings were quite near the 
emotional stage. He said he came to 
Sydney on his way to New Zealand on 
business for his company but had 
stayed here three weeks instead of a 
few days. He had a soft spot for Aus
tralia (one of his sons is still living in 
Australia completing his education) 
and his friends were many and 
staunch. 

Mr. Hutcheson said that he wanted 
to make it quite clea.r that people are 
not starving in England-"but my God 
they go hungry!" The actual health 
of the people was better than in pre
war years. 

"In the 2-:} years I've been there with 
my wife we've not starved but very 
often we've been hungry, ahd you can 
take it from me those parcels are 
really something to look forward to, 
no matter what is inside of them, 
they just help to break up that awful 
monotony of unpalatable food whicli 
is the Englishman's daily ration. We 
are lucky, we have a home, but eat in 
the kitchen always because there is 
not enough fuel to sit anywhere else 
in the house in warmth." 

Mr. Hutcheson said the most wel
come items over there are fats, flour 
and sugar and soap. It was marvell
ous to get a bit of fat even if only to 
fry a slice of bread to change its flav
our. The bacon ration was recently 
cut from 3 oz. to 2 oz. per week. It 
wasn't the inch less that the people 
missed but the fat that they could get 
from that inch. 

Speaking generally of the ecoµomic 
position in Great Britain Mr. Hutche
son said that England had her strikes 
but they were not so numerous and 
not so frivilous as in Australia. He 
believed that one of the worst things 
Britain had done recently was the 
"Britain Can Make It" exhfl>ition. -It 
was a good display, very impressive, 
but in London alone 1} million people 
had been made to queue up to sec 
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lkiNbER CAMPAiG'NER 
FOR FOOD PARCELS 

Bob Dyer and Tommy Trinder at the micro. 
phone during "The Atlantic Show" on 
January 4. · 

During his broadcast as guest sta r, Trinder 
made an appeal for support from listeners 
for his . "Food for Britain" fund. At the end 
of his appeal, Bob Dyer handed Trinder a 
cheque for £50 (£25 from the sponsors and 
£25 from Dyer) and donations up to Jan. 18 
had reached £100. These donations had ·come 
from listeners of all ages in Queensland, 
N .S.W. and Victor ia . 

something which they knew they 
could not get. 

Other points made by Mr. Hutche
son were:-

• The anomaly of a socialist Gov
ernment being by far the biggest ad
vertiser in the country when, if you 
took socialism to its full length there 
would be no such thing as advertising. 

• Costs in England are up and re
cord newspaper circulations had sky
rocketed advertising inch rates. 

• Maximum newspaper space is 
5~ inches double column but these 
even have proved to have a tremend-
ous impact. • 

• In spite of . all their difficulties the 
only thing the English people reallY 
have a good growl about is the weak· 
ness of the· beer! 

Mr. Len Bartlett asked the chair
man's permission to put a question 
and a motion to the members of the 
AAAA present. It was "Shall we re
peat .the drive for par.eels for Britain 
r ecently successfully carried out 
through the good offices of Frank 
Goldberg?" The unanimous "YES" 
that greeted the suggestion nearly 
lifted the roof off the hotel. 

It's full steam ahead ~?r the advertiser who relies on 

2TM to bring him sales from an area teeming with 

purchasing power ... dominated by 2TM power. 

Ring up more sales through the town crier of the 

State's rich north-Station 2TM. 

Sydney Office: Lisg·ar House. 30 Carrin ton- St .'*\ 
Melbourne Office· HUGH ANDERSON 13g0 . . ·. : . . . . . BW 7375 · . , .. Exh1b1t1on St.. ~ht. 4366 . 

WOMEN'S RADJO CLUB 
3000 . ACTIVE MEMBERS 
2TM WOMEN'S RADIO CLUB with 
3,000 members adhering to a ~olicy 
of promoting Child Welfare, has now 
been granted land by the Qufrindi 
Council-as well as land set ~part 
at Gunnedah and Tamworth by 
the local Councils. · 

The_ aim of the 2TM Women's Radio 
Club is to establish playgrounds for 
pre-school children_:_these will be 
among· th e first to be e3tablishcd 
outside the metropolitan areas. 
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Shown above is Tom 
Jones examining 1 

Handicraft entries and 
on the right are Mr. 
F. S. B. Rickards, 

·. Rickards Advertising, 
Mr. N. C. Juncken, 
Melbourne Tech. Col
lege and Uncle Tom 
judging painting en
.tries whilst on the 
extreme r i g h t i s 
shown a window dis
p'.ay on "The Pals 
Show." 

Sponsored for six days of the week 
<Mon. to Sat.) by Peters Ice Cream 
(Vic.) and on Sunday by Wee-Folks 
Australian Productions the Children's 
programs from 3ZY supply a definite 
answer to quite an amount of the re
cent press comment on children's pro
grams in commercial radio. 

The recent daily paper survey on 
the part played by radio in encourag
ing children to use slang expressions 
told only half the story, according to 
Tom Jones, who · as "Uncle Tom of 
3XY" the compere-announcer of the 
children's programs ·from that station, 
has commented : "Recent criticism of 
sessions for children, and the effect of 
certain types of programs on the mind 
of the child, has been, I feel, very 
much mis-directed. With our com
plete 7 day per week coverage of child
ren's programs at 3XY, we plan all 
sessions to bring out the latent talent 
in the child. Much of the criticism, is 
levelled, I'm afraid at serials which 
are broadcast from almost all com
mercial stations later in the evening 
-serials which were never intended 
for the ears of children. The parent 
who encourages this 'later in the even
ing' listening is rather like the undis
criminating parent who takes junior 
to ·an unsuitable film. It's not the 
fault of the picture house any more 
than it is the fault of the station." 

In presenting details of the child
ren's programs conducted by 3XY, 
Tom Jones said that the Pals Club of 
3XY which commenced in October, 
1945 ~ow has a membership of 54,109 

Another -Children's' Program 
REFUTES 

"Misdirected" Criticism 

members. The average attendance at 
"The Pals' Show" laftemoons) is 60 
children and "The Pals' Party" (Sat
urdays) is 700 children. Membership 
of the club is free, and badges are 
given to children as they become mem
bers. Admittance to the Saturday 
morning show is also free . 

"The Pals' Show" held each after
noon at 5 p .m., is a 30 minute pres
entation with a half hour rehearsal 
before going on the air. A children's 
choir is featured in each broadcast 
and birthday calls are given with the 
children singing their birthday song. 
Various educational subj octs and in
terest creating presentations are in
troduced each afternoon. During 
these broadcasts special mention is 
made of boys and girls of the Club in 
the "news" interviews with members 
on their ambitions and also members 
are brought to the microphone and 
encouraged to disc_uss their hobbies. 

Juvenile singers, instrumentalists 
and recitations provide the entertain
ment and each month a new quiz is 
featured - " General Knowledge," 
"Quiz-Quiz." "I'll Sing It," "I'll Act 
It," "I'll Forfeit," "Melody Quiz," and 
"Blackboard Quiz," all of which have 
an educational theme with a point 

· score for the month and prizes for 
boys and girls. Yet another feature 
of these children's programs is a dra
matised spot of the "Wonders of the 
Universe," introducing such subjects 
as "How the Earth was made," "How 
Rivers are made," and "How the Earth 
Keeps Warm." 

A small company of the members 
has been formed to present shows for 
Children of Homes & Institutes. 

The Children's party which is a two. 
hour show on Saturday mornings is 
a theatre presentation and children 
are auditioned, encouraging youthful 
entertainers, to appear on the after
noon sessions and on the Party broad
cast if sufficiently advanced. 

In conducting competitions and 
h andicrafts, sections have been for
med in age groups for the members 
(Senior, Junior and Tiny Tots). These 
competitions are introduced each 
month and take the form of Painting, 
Drawing, Nature study, Sewing, Mod
. elling and Scrap Books. 

Prizes ·donated by the sponsors in
clude bicycles, tennis raquets, cricket 
bats and cash. 

The Peters Ice Cream (Vic.) account 
is serviced by Rickards Advertising 
Service,. Melbourne. 

The Sunday evening children's pro
gram sponsored by Wee-Folks Aus
t ralian Productions is presented from 
the studio as a listening program only. 
broadcast and "posted" in the mail 
studio audience but introduces, A 
Fairy Tale for Tiny People, A News 
Bulletin, especially compiled for boys 
and girls, A Dramatisation of a Fam
ous Children's Story {these books are 
associated with public schools) and a 
cash prize competition for chiidren 
who send letters containing questions 
broadcast and "posted" in the mail 
box on "The Answer Train," with ap
propriate sound effects. 
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Hollywood film recordings have w:hat 

is called "Presence". Every note, every word 

and every tiny whisper seems to carry with 

it the very breath of life, the very presence 

of the performer. 

Kinelab Film Recording 
Technicians have the " know 
how" of this quality of 
"Presence". They . can record 
your band and your stars 
with all the glamour and 
every fine shade of the original 
performance. 

* * * 
Kinelab technique is just as 
effective in disc recording. 
Radio audiences know 
a new listening pleasure when , . [, 

they hear your programme~ f 
reproduced with such warmth 
and realism. 

That's .why three leading 
Sydney Stations and 
numerous · producers 
entrust the recording of 
their feature radio shows 
to-

Record ing Techn ic ians to F il m & Ra d io Industry 
KINELAB PTY. LTD. Telephone M 2635 

484 George Street - - - SYDNEY .· 
·./!> ·· 

·. 

A n absolutely independ ent technical 
service available 24 hours a day 7 
days a week to a ny producer of rad io· 
and scree n entertainme nt . May we instal 
a permanent line t o your studio -
become your record ing department ? 

PICTURt16cESSES 

9UND . · EPT. 

Broadcasting [Jusiness, January 23, 1947 17 



We· Salute=~~ 
C. H. (Claude) Willmott 

Widely r~cognised as the "youngest 
old man" of Advertising, Mr. C. H. 
(popularly know.n as Claude) Will
mott is as active today in the inter
ests of his own Advertising Agency 
and of the Advertising Profession 
generally, as he was in 1911, when he 
established the Agency that still car
ries his name and still enjoys his 
guidance. 

It's difficult to contact Mr. Willmott 
just now, as with the second Conven
tion of the Australian Association of 
Advertising Agencies pending in 
March next, he is actively engaged 
almost daily in preliminary discus
sions on the planning of that all-im
portant function. 

However, when you can contact him, 
Mr. Willmott can give you a pithy and 
accurate history of the growth of the 
Advertising Agency business in this 
country. 

Born in London in 1880, C. H. Will
mott came to Australia with his par
ents shortly afterwards. He was edu
cated at Geelong College, Victoria, 
and the Melbourne University. 

At the age of 26 (in 1906) he estab
lil:lhed the Weston Company-the Ad
vertising Agency that still carries that 
name. 

A few years later (1911) he formed 
Willmott's Advertising Agency. 

From that early beginning, Will
mott's Advertising Ag·ency, under his 
very capable direction, has become 
one of the widest known agencies in 
Australia: 

Probably the best Indication of the 
interest of Mr. C. H. Willmott in the 
advertising world generally, is con
tained in a summary of the offices he 
has held in various advertising ac
tivities. 

_In 1913, he was elected first Presi
dent of the N.S.W. Advertising Agents 
Association, In 1918, he led the N.S.W. 
Delegation at the Queensland Con
vention of Advertisillg, at which the 
Advertising Association of Australia . 

"JUVENILE JURY" 
Our report ("BB" 9/1/47) that Lever 

Bro.S. would be sponsors of "Juvenile 
Jury" slated to get on the air in Syd
ney this month, was either premature 
or wide or the mark according to Lin
tas agency which handles the Leve. 
!1-~~ou11~, ~h!J ~~~11~Y de~ie.s that any 

was formed. Mr. Willmott was elec
ted first Hon. Secretary, and was a 
member of the Standing Committee 
that drafted the Constitution of the 
Association. In 1936, he was appointed 
a Fellow of the Association. 

He was subsequently President of 
the A.A.A. (New South Wales) for a 
number of years, and was first Honor
ary Treasurer of the Audit Bureau of 
Cifcula tions. 

After a brief retirement from Asso
ciation activities, in 1944 he was ap
pointed Federal Councillor of the 
A.A.A.A. (Federal). He took a prom
inent part in the drawing up of the 
Constitution of that new body, and a 
particularly active part in the organi
sation and conduct of the extensive 
and . extremely successful Convention 
that inaugurated the Association. 

Nor have his activities been re
stricted to Australia. He has made 
S$Veral trips overseas, each time pri~ 
marily on the business of his own 
Agency, but nevertheless always with 
the thought of the promotion of Aus
tralian Advertising interests generally 
well in mind. · 

In 1922, he visited England and the 
United States of America. In 1928, he 
repeated that trip, this time making 
a more extended stay in each country. 
Incidentally, during this second trip, 
Mr. Willmott, representing the Sydney 
Publicity Club, presented an Austra
lian flag to the President of the New 
York Advertising Club. The President 
was Mr. Gilbert Hodges, still an activ·e 
member of American advertising cir
cles, and still a correspondent with 
Mr. Willmott. 

Finally, Mr. Wilmott made a third 
visit to England, and this time spent 
some time on the Continent before re
turning· to Australia. 

To Claude then, a toast-a salute. 

firm arrangement has been made for 
Lever's sponsorship of the feature, 
as also they deny that it will replace 
"All Australian Hit Parade" which is 
under Lever's sponsorship, stating 
that no decision has so far peen made 

. to drop th~t ~how, ' · ' .. .. ... . . 

LOCAL NEWS SERVICE BOON 
TO QUEENSLAND LISTENERS 

Commenting· on the recent intro
duction of extensive independent 
news services in Queensland ("B.B." 
January 9), Mr. Malcolm Irvine, man
ager of 4ZR Roma, said that a country 
station should be more than an adver
tising medium. In Roma, where there 
is no daily newspaper,' 4ZR is doing 
the work of a paper as well as a radio 
station, he stated. With the co-opera
tion of a local business house, a com
plete independent news service has 
been instituted covering the entire 
service area of the station. In all 
towns within a hundred miles radius 
are appointed correspondents who col
lect news from Surat, Miles, Mitchell, 
Injune, St. George, and Wallumbilla. 
These representatives are contacted 
each night by 'phone and their items, 
together with those from Roma which 
are supplied by the station, police, and 
ambl,llance, are scripted into a bulle
tin and is broadcast after the National 
News in the morning and midday. 
This service provides the only means 
whereby an estimated · number of 
from 30 to 40 thousand listeners are 
kept in touch with c.urrent local 
events. Soon after the service com
menced, hundreds of letters poured 
into the station from all over the 
South-West of the State expressing 
appreciation . . Along with the news 
service, a personal "Column" is run 
through which folk many miles from 
a 'phone can be readily contacted: 

Another· valuable service ·4ZR ren
ders to its district is ambulance con
trol. In Roma there is a fleet of dis
trict ambulance cars that are fitted 
with receivers consta,ntly set to the 
Station's frequency. when an emer
gency call comes to the Centre, 4ZR 
is notified and the .. car nearest is 
called and directed within a matter 
of seconds. In this way many lives 
have been saved. 

Commercial Information 
COMPANIES REGISTERED-VICTO RIA 

Automatic Mirrorlite Ads (Australasia ) 
Ltd., advertising agents. 'Regd. D ec. 9. 
Capit a l, £2,000 in fl shares. Directcn:s 
Hub ert Leon Joelson, coy. director, Marie 
Louise Joelson, and Edwa rd Allan W orland, 
despa t ch mgr., Fairflelrl. 

REGISTERED Fl RMS 
Juvenile Jury, Sta ti on 2CH , 47 Yori< ·st .. 

S ydney, r a dio broa dcast act. Com. 13/ 11/ 4Gt 
P rop rs. : Maurice D . Chapma n a nd Alber 
E. R . Fox. 

Savoy Productions Drama Group., 29 
Bligh St., Sydney, drama tic instruction. 
Corp . 11/ 11/ 46. Propr. : H a,rry '\V. Webber , 

CAL TEX ON HALF HOUR 
PLAYS IN ALL STATES 

commencing on February 4, Caltex 
Limited will sponsor a series of half 
hOUr plays titled "Caltex -Star Theatre" 
on 2uE:: 3KZ, 4BC, 5KA, 6PM and 7HT .. 
as wen as over a large network of 
country stations. It will be presented 
at the same time every week, and the 
first performance over 2UE, 4BC and 
6PM will be on Tuesday, February 4. 
9 p.m.; 3KZ at 8.30 p.m., ·Wednesday. 
February 5, and from 5KA on the sam.e 
date at 8 p.m. 7HT will commence 
the series on Saturday, February ·8, 
at 9 p.m. 

The series vary in type from drama 
to romance, from comedy to fantasy. 
one of the outstanding plays is un
doubtedly "Till the Day I Die," which 
will star Peter Finch, brilliant young 
Sydney actor. 

"Caltex Star Theatre" will star 
some of Australia's best known names 
on stage, screen and radio with top
line artists such as Peter Finch, John 
Cazabon, Lyndall Barbour, Nancye 
Stewart, Muriel Steinbeck, John Al
den, Syd. Wheeler, Thelma Scott, John 
O'Malley, Kitty Bluett and Rita 
Pauncefort. 

Made by Grace Gibson Radio Pro-

• 
Mr. W. E. Field 

Managing Director 

of Cal tex 

• 

ductions, production is handled by 
Reg. Johnston. 

The Caltex Limited's advertising ac
count is serviced by George Patter
sons. 

U.S. BROADCASTING REVENUE 

The big· increase in the number pf 
broadcasting stations during 1947 will 
lead to smaller incomes per station 
during this year but gross bookings 
for all stations will be above the 1946 
level, according to majority opinions 
expressed by station and network 
executives replying to a questionnaire 
submitted at the close of last year by 
"Broadcasting". Rising costs of oper
ation was another factor which would 
lessen individual stations' net revenue. 

A.A.H. IN MELBOURNE 
"Australia 's Amateur Hom". with 

producer-director-compere, Dick Fair. 
will be visiting Melbourne for a six 
weeks' tour of suburban and country 
centres during February and early 
March. The itinerary will be: Mel
bourne Town Hall (January 30), 
Brunswick (February 6l , Malvern 
(February 13) and South Melbourne 
(February 20). Balla rat and Bendigo 
will be visited on February 27 and 
March 6. 

Melbourne still holds the record for 
the greatest number of votes ever ac
corded a performance of "Australia's 
Amateur Hour,'' when 54,954 votes 
were polled from a program presented 
in the Melbourne Town Hall two sea
sons ago. 

Recor d for the greatest number of 
votes polled for an individual act was 
also created in Melbourne, when John 
O'Connor, young Collingwood crooner, 
polled 12,270 votes in the same season. 

ODD CORNER 
In t he year 1938-39 A ustral ia exported to 

Un ited Kingdom £12,127,000 w orth of bu tter 
and in 1945-46 £-8,990,000 worth . In 1938-39 
A.ust ra li a export~d to Un it ed Kingdo m 
£Stg .14,000 worth of bu lli on and specie 
and in 1945-46 (don ' t laug h! ) £A26,412,000. 

If you. are planning a radio ~ampaign in Q'land, you will · really appreciate our 
help-we can save you both time anti' money. · 

. ... -· 
The Q.N. offers you_ a straight4ine ~pproach, in one hand to four-fifths of the 
total population ofQ'Iand; th;oug:h'five ·power-fuJI stations".: . - ' . 

' .. 
It's ~ payable proposition-and a time-saver, too. May we tell YOU all about it? 

• 

~ ... ' '""~- . ~ -~.".;";o;>.··. ··;~ ; .·.· . . . ~ .. _ ... . 
. ,. . 7 . . . · • 

J. ~~ '8~ "'. L~·ou_ R~·~ .. : P .. G . . · Sullivan, A . . lk.ira ;~ou~.·, 18 Queen Str~l't· 
... ,..,., SYDNEY: F. ThompsQ·n, Asbest6s House , 65.York Street. 

· ei:l'1 SBAN Ei Statio n : 4BC; Wintergarden Theatre, Queen St reet. 
. . . .. · ·· ·~ . . - · . 

-.. ~ ±2!£&£ 4 Si ,_..,.___. .. 
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ALTHOUGH developed as a "one-

shot" war-time proposition, the 
atom bomb was pre-destined to exed 
a lasting -influence on our daily lives 
and even before the echoes of the first 
large scale atomic disintegrations had 
died away, speculation was rife as to 
the means whereby this awesome 
source. of energy could be harnessed 
to make a useful contribution to civili
sation. 

At first, with only sparse data avail
able and vision somewhat blinded by 
the spectacular effects resulting from 
the fission of a couple of. pounds of 
uranium, men's thoughts turned to
ward "matchbox" power units for 
cars and aeroplanes, and entire cities 
fed by generators about the size of a 
pole transformer, but further know
ledge has shown that there is a ter,. 
rific gap in human knowledge between 
the technique of releasing billions of 
horsepower in a fraction of a mil
lionth of a second and that of spread
ing the same amount of power over a 

-useful period of time. In other words 
-man had found out how. to release 
atomic energy with explosive force, 
but as yet had no knowl,edge of its 
gradual release. 

However, it has been truly said that 
there are several ways of -"killing a 
cat," and: this applies equally to the 
utilisation of atomic energy, so that 
an indirect approach was indicated. 

With this in view, the enm;mous ener
gy dissipations during certain phases 
of "bomb" production came to mind · 
and it became evident that dividends 
might accrue if the "end product". 
were temporarily disregarded. 

Once this was realised, the way be
came clear for an "interim" utilisa
tion of atomic energy, although at 
that stq,ge the economics ·of the pro
position tended to be obscured some
what by the astronomic costs of the 
"bomb" project. · However, the prob
lem had not reached that stage--'-it . 
first remained to be seen whether 
there were a technically-feasible 
means whereby some of the "bomb" 
processes could be utilised ·commer
cially. 

The first-and as it . proved, most 
practical-line of approach .here was 
the plutonium "pile"-the device that 
had been developed to convert ord!n
ary uranium into "explosive" uranium 
and plutonium. It was known that 
the plutonium pile gave off consider
able quantities of heat during opera
tion and although this heat was not 
susceptible to direct utilisation, it was 
evident that if a suitable "heat ex
changer" could be devised, the heat 
energy from such a pile could be used 
as a fuel to operate a boiler, generate 
steam, and provide motive power for 
a turbo-electric system. ' 

20 Broadcasting Business, January 23,_ 1947 

----

Attention was concentrated on this 
aspect and it was soon proved tech
nically feasible-the economic aspects 
had still to be considered, together 
with the basic problem of raw· material 
-uranium-supply. 

' Preliminary analysis of these as
_pects indicated that the prospects 
were favourable and the U.S. Govern
ment allocated $25,000,000 for the con
structiuu of a pilot plant at the Oak 
Ridge, Tennessee; laboratories which 
were being operated by the Monsanto 
Chemical Co. for the U.S. Government. 
Dr. Harrington Daniels, professor of 
chemistry at the University of Wis
consin was placed in charge of the 
design aspects of the project and at 
the present time, development has 
.reached the stage where experimental 
operation of the plant is anticipated 
before the end of this year. Further 
details of this aspect are dealt with 
under the heading "Atomic Power
Progress Report." 

Economic Considerations 

Simultaneously with . the technical 
investigation of the atomic power pro
ject, considerable ·research was dir~c
ted toward the problems of material 
supply and economic. utilisation of 
the completed plant, and while com
plete data on these researches have 

}IAN'S MIGHTIEST SERVANT 
not been made available, sufficient in
formation has been released to indi
cate that the proposition is extremely 
attractive, particularly for large-scale · 
generation of electrical power. 

The first report on these investiga
tions was released last September by 
a committee working under the super
vision of Dr. Charles A. Thomas of the 
Monsanto Chemical Co. (which oper
ates the Oak Ridge project}, and dealt 
with operation of a modified Hanford
type pile, since more design and oper
ating information was available for it. 
than for any other. They were based 
on two procedures differing from war
time production. The commercial 
pile would have an operating, tem
perature high enough to supply power 
and all tl~e plutonium formed from 
uranium would be recovered for later 
consumption in the pile, with no at
tempt to produce plutonium for use 
elsewhere: In other words, all the 
rnergy from _the chain reaction would 
go to the generation of electricity, and 
none for use later either for atomic 
weapons or for concentrated commer-
cial products. - . i 

On this ~asis, the report dec1ared;-it 
should be possible at current prices to 
build a 75,000-kilowatt plant in a nor
mal locality in - the easte;rn _ Unit'ect 
States for approximately $25,000,000. · 
Assuming that it operated at 100 per 
cent of capacity, with interest charges 
on the investment 3 p-er cent, the op
erating cost of the plant would be ap- · 
proximately eight-tenths of a cent a 
kilowatt hour. . 

A coal power plant built under the 
same conditions would cost $10 000 000 
it was found, and with interesto:p.1 th~ 
investment likewise 3 per c.ent arid 
the price of coal (of 13,500 British 
thermal units) delivered . to the fur
nace $7, operating costs at 100 per 
cent capaci~y operation would be 0.65 
of a cent a kilowatt hour. -

If the price of coal rose to $10 a 
ton, the report said, operating costs 
of the atomic and coal plants- studied 
would be the same: It was predicted 
that prices of coal and oil ·would rise 
in the post-war era. -
. Since that time, further !nvestiga

tions have been made and an outline 
of a long-term plan has been laid 
down by the Carnegie Endowment 
Committee on Atomic Energy. This 

Now that the atom bomb has served its warlike purpose and 
Bikini has provided an object lesson along the same lines, the 
world can take stock of its new source of energy and consider how 
best it can be put to work. 

So far, no means of directly utilising atomic energy has 
been discovered, but it has been shown that the methods used 
for producing "explosive" uranium can also be used as a heat 
source that bids fair to rival the supremacy of old King Coal. 

plan visualises the use of the plutoni
um from the primary pile in secondary 
reactors, instead of in the original pile, 
as suggested above, resulting in an 
overall set-up somewhat along the 
lines illustrated in the sketch. 

In this plan, all of the mining and 
refining of uranium, and its utilisation 
in a primary pile, would be in the 
hands of a Government instrumental
ity, thus enabling close control to be 
kept over these aspects. Power from 
the primary pile, estimated at some 
2,190 million kilowatt-hours, would be 
sold, as also would be the plutonium 
produced. This last would be suitably 
denatured and supplied to operators of 
secondary reactors, who in turn also 
would generate power for general dis
tribution and could supply fission pro
ducts, such as radio-active tracers, 
for industrial and medical use. 

It is estimated that an arrangement 
such as this would be much more than 
self-supporUng and, moreover, could 
supply power at only 0.4 cent per 
kW / h. from the primary unit. From 
the secondary units, power rates would 
range from 0.75 cent to L'i -cent per 
kW / h ., depending on the size of the 
'instlnation, but in every case, the op
erating costs would be more than' com
parable with coal-fired units, althougp. 
not quite as low. as. the most efficient -
hydro-elect ric projects. -

-One of t(le most interesting points 
revealed by the· investigation was that 
secondary reactor installations, using 

. plutnnium supplied. by the central 
plant, w-0\lid actually cost less to -in~ 
stal than coal'.-fired plants pf eguiva
lerit capacity, ·the actual · co~ts ·for · a 

c - ' . • - _'1/,_ 

1,000,000 kW.instalJatfon beirig.$11,100,-
ooo for a plutoniUJ:? plaiJ.(~s ~~ainst 
$13,200,000 for .a · coal'-fired plant. An
nual costs were even more favourable, 
being $2,970,000 a& against $3,34(},000. 

Even on small installations rated a t 
20,000 kW., the comparison remained 
fairly good-although - there was a 
small added capital cost , this was off
set by a reduced annual operating 
charge. 

The report states that there are still 
many problems to be solved, but these 
are largely matters of application and 
do not affect the main issue, which is 
that "atom-fired" electric power gen
eration plants are not only technically 
feasible, but, economically, are a sound 
proposition. 

Materials Supply 
). 

The operation of a power generation 
system such as that outlined is tied up 
closely with the availability of raw 
material-in this case, uranium-bear
ing ores-and considerable attention 
has been devoted to this aspect. 

For some time, there was .animpres
sion that uranium was one of the 
.scarcer minerals, but this has now 
been dispelled-and it can be un
equivocally stated that uranium is not 
a rare element. Its abundance in the 
el'j.rth's crust is greater than that of 
silver, antimony, and mercury com
bined, metals which have been exten
sively mined and are now key com
ponents in industry. As a further 
indication, it is bf interest to note 
that it is about 1,000 times as preva
lent as gold. In addition, it may be 
noted that the other possible atomic 
"fuel," thorium, is still more abundant 
than uranium. 

The distributiqn of uranium bearing 
ores is very wide, although the mim
ber of places where known high con
centrations occur is relatively small. 

-This is primarily because, until 1940, 

(ContiT\ued on foot of next page) 
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E.M.1.-H.M.V.-Acquire 
for British Empire 

Armstrong F.M. Rights 

Fisk Confident of British Television Future 

At the 15th annual general meeting of Electric and Musical Industries Ltd., 
held in London on December 12, Sir Ernest Fisk, managing director. of the 
company, announced that E.M.I. recently negotiated arrangements with Major 
Edwin Armstrong, world-famous inventor and pioneer of the wide-band F.M. 
system for .broadcasting and radio communications, under which the E.M.I. 
parent and subsidiary companies throughout the British· Empire can manu
facture and supply both transmitting and receiving apparatus under Arm
strong patents for this system, which will be adopted extensively throughout 
the world in future years. E.M.I. also have the right to issue sub-licenses under 
Major Armstrong's patents ("B.B." Jan. 9). 

Simultaneously, said Sir Ernest, 
E.M.I. has secured the latest designs 
and manufacturing technique on 
radio engineering laboratories of an 
enterprising American Co. which 
manufactures F.M. transmitting ap
paratus for the Armstrong system 

·and has already equipped many F .M. 
broadcasting stations in the U.S. 

These arrang.ements mean that 
E.M.I. and its branches and subsidiar
ies in the British Commonwealth can 
enter the post-war period equipped to 
manufacture and supply the latest 
types of radio transmitting equipment 
in addition to the E.M.I. complete 
system of electronic television, he said. 

The E.M.I. System Television was 
adopted by the B.B.C. in. 1'936 at the 
Alexandra Palace, London, and be
came the world's first successful public 
television service. 

The transmitting equipment at the 
Alexandra Palace station is known as 
the MarconH~:.M.I. Television System. 
The reason for this dual nomination 
was that before the war, although the 
television system was produced in the 
E.M.I. research laboratories, their 
manufacturing establishments were 
not equipped to produce ordinary 
radio transmitting apparatus. For 
that reason and because of certain 
patent situations E.M.I. formed a joint 
company with Marconi's Wireless 
Telegraph Co. Ltd. to engineer and 
instal the new E.M.I. Television 
System. 

Electric and Musical Industries Ltd. 
was formed about 1930 as the result 
of a successful development by its 
predecessors, The Gramophone Com
pany Ltd. and Columbia Graphophone 
Company Ltd. of methods and ap
paratus ·for recording speech and 
music on gramophone discs, supplying 

• 
Sir Ernest "Fisk 

• 

them in millions to the homes of 
people throughout the world and sup
plying instruments to reproduce those . 
records. 

The Gramophoqe Company has a 
branch in Australia which is located 
at 2 Parramatta Road, Homebush, 
N.S.W., of which Mr. W. A. Donner is 
the general manager. 

Arising out of this affiliation with 
Marconi's Wireless Telegraph Com
pany the E.M.I. group acquired from 
Marconi's the whole .of the latter's 
rights, including patents, trade marks 
and broadcasting receiving apparatus. 
At that time E.M.I. designed and pro
duced the radio sets and radio gramo
phones under the famous "His Mast
er's Voice" trade mark. 

Now that they are back to their 
peacetime research and manufacture, 
E.M.I. believe, according to Sir Ernest 
Fisk, that they have the only com
plete and extensive research labora
tories in the British Empire. He said 
they had many valuable patents at 
home and in overseas countries .and 
are now able to go out into the world 
and offer an entirely British televi.sion 
system which can be produced entirely 
from t~e research, design and manu
facturing facilities of the E.M.I. organ
isation. This television wiU stii,m\ on 

its own merits and Sir Ernest said that 
he w11-s satisfied it was as completely 
up · to date as any other televison 
system in the world to-day. It would 
be necessary to still spend money, not 

·only· on research and engineering, but 
on pioneering the idea of television in 
other parts of the world, he added. 

"I do not suggest . that very high 
definition or colour television are to 
be expected in practice at an early 
date," said Sir Ernest, "we know how 
to produce the studio and pick-up 
equipment for it, but there are some 
anciUary technical problems to be 
overcome in · these newer tel·evision 
fields, which require a number of 
years' further research and exp!ora
tion before such new systems can be 
broadcast successfully over populated 
areas. 

"However, the television service pro
vided by the B.B.C. at Alexandra Pal
ace, London, right now is equal to the 
best in the world and is so good in its 
technical and service aspects as to 
constitute one of the most attractive 
and. valuable applications of modern 
sciel"lce, while the mo~ern receiving 
equipment now being instailed in 
British homes is robustly designed, re
liable in service and sifuple to oper
ate. We are producing and marketing 
television receivers for "His Master's 
Voice" and "Marconiphone" trade 
marks. It is interesting to 'note that 
the pl-ice at which television receivers 
are being sold in England is appreCi
ably lower than the price of similfir 
instruments in the United States to
day. 

• "E.M.I. interests extend throughout 
the world,. in Argentine, Australia, 
Brazii, Chile, China, Czechoslovakia, 
France, Greece, India, Italy, New Zea
land, ~pain, and Turkey. 

New Gramophone Invention 
Another new invention for which 

E.M.I. have secured patent licenses 
and rights to sub-license is the Scott 
Dynamic Noise Suppressor. This is 
an electronic invention of Hermo~ 
Hosmer Scott of Boston which permits 
reproduction from gramophone re
cords of the. full range of music qualit.Y 
up to the hig·hest audible frequencies, 
while eliminating mechanical scratch. 

Before this new invention all at
tempts at all sound frequency repro
duction were handicapped by needle 
scratch at one end of the scale and 
by rumble at the other end. 

\C1!11ti1111e\j ~n pa~e ??l 

Woman : Broadcaster Looks at American Radio recorded music is broadcast over this 
station-definitely no "hot " bands or 
jive. One could listen to symphony 
at breakfast time. 

Arriving back from America re
cently, Louise Homfrey-who conducts 
the Women's Sessipn at 3DB-has said 
she was very impressed with women in 
radio in the United States. She said 
that they were most charming, with 
a solid influence on the thoug·ht 
trends of the American woman. They 
frequently broadcast from small 
towns, where they are given a g-rand 
reception, and are officially welcomed 
by the Mayor of the towns they visit. 
Miss Homfrey says that. women's ses
sions in Australia compare favourably 
with those in America-although the 
Americans spend more time on inter
views. Louise herself was interviewed 

-
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several t imes-in San Francisco, and 
by Mr. Milo in New York. She was 
also co-guest with Mrs. Raymond 
Clapper in Bessie Beattie's Session 
over the Mutual Network, and had a 
chat with Alma Kitchell over the 
A.B.C. 

She was also included in a session 
with Margaret McBride over the N.B. 
C. who is said to be the most popular 
woman broadcaster in the U.S.A. 

Louise says that general interest in 
Australia was-the climate, rationing, 
and our compulsory voting system, 
which Americans consider a good idea 
that could be well introduced into the 
States. Americans are also interested 
in our social services. 

Asked what she thought of Ameri
can radiO advertising, Miss Homfrey 
said she thought it was very repetitive 
-phrases are very often repeated fre
quently in 100 word announcements. 
Also their tempo is much quicker
and as for singing commercials, well 
they were just silly. More serials are 
used Jn America, though they are 
mostly live. Not so much recorded 
material is used, except of course at 
WQXR (New York Times). Only good 

"Sponsors in America," said M1.ss 
Homfrey, '~co-ordinate radio, poster 
and press in their advertising cam
paig.ns." She also commented on 
American recordings. "From the point 
of view of ordinary platters, they are 
not so good," she said. "Engineers 
have been t rying to widen the range 
of the scope of the platter, but as yet 
they have not got th e reproduction 
sets to cope with these recordings." 

Singing commercials have long since 
been given short shift in Argentina, 
and in fact any type of recorded an
nouncemenu is on the banned list 
under regulations issued by the Direc
tion de Radiodifusion. .All advertise
ments must be given directly through 
the microphone by announcers . 

"Danger Unlimited", sponsored by 
Beckers Pty. Ltd., has been changed 
from 4BC to 4BH as from January 13. 
Time channel is 6.45 p .m. Beckers 
account is serviced by the Weston Co. 

,. 

"Our Central Victorian 

Listeners are having a 

wonderfu l· season • • • 

a n.d . so 

bonanza of big shows" 
. . ,.. 

3CV give.s 0 COntinUOIJS local daily service and relays 

from 6.30 to 10.30 p.m. 
ti - ; • 

the 3AW-Mcicquarie . shows ; ~ nightly 
,... . .. :. .llif > 

·-~·-:----. . - - : _____ . - - --===== 



ATOMIC. POWER 

Progress Report 
U.S.A. 

Synchronising closely with the re
cent disastrous coal strike in the USA, 
"Manhattan Project" authorities have 
announced a speed-up in work on the 
industrial utilisation of atomic energy. 
U.S. newspapers did not fail to realize 
the significance of the developments 
under way, and one paper summed 
the position up very neatly by say
ing:- "Atomic energy won't break 
the coal strike. But three or four 
years from now, John L. Lewis' miners 

·may find that the atom has indeed 
become a rival fuel." 

Most significant of the recent an
nouncements is that work on the ex
perimental Oak Ridge power plant 
is progressing so favorably that the 
Monsanto Chemical Co. which oper
ates the Clinton Laboratories at Oak 
Ridge for the U.S. Government, now 
expects to have the plant in operation 
by the end of this year or early 1948. 

atomic power development will be 
carried on in the new Knolls Atomic 
Power Laboratory. In addition, re
search on specific problems in con
nection with the operation of the 
Hanford Engineer Works, operated by 
General Electric's Chemical Depart
ment, will be carried out in the new 
facility. 

Dr. C. G. Suits, G.E. Vice-President 
and Director of Research, will have 
general supervision of the nuclear 
study program. Respo.nsibility for the 
atomic power pile project, which is 
the principal activity of the new Gov~ 
ernment-sponsored laboratory, has 
been assigned to Dr. Kenneth H. King
don, Senior G.E. Physicist, who with 
Dr. H. C. Pollock, was one of the first 
physicists to work on the isolation of 
Uranium 235. He worked at Berkeley, 
Calif., with Dr. E. 0. Lawrence in the 
development of the electromagnetic 
plant for separation of U-235. 

BRITAIN 
Work is well advanced in Britain 

on an atomic power generation pro-

ject and it is anticipated that the 
first plant will be placed in experi
mental operation during 1948. 

The components are now being 
made at the atomic research estab
lishment at Harwell and progress has 
been made on designs for other items 
which must be made for the first t ime. 
A British firm is now producing 
uranium ore-crushing equipment, anct 
another has an order for turbo
generators. A US firm recently 
despatched machinery for separating 
different isotropes of uranium by a 
simpler method than that used for the 
atom bomb. 

AUSTRALIA 
Professor M. L. Oliphant, Australian

born British atomic scientist, arrived 
in Australia on New Year's Day for 
discussions with the Commonwealth 
Government on establishment of re
search laboratory at Canberra. He is 
also to advise the South Australian 
Government on the development of a 
field containing uranium-bearing ore. 

He is a physicist of international 
repute and an expert on nuclear 
energy. 

Australia's uranium-bearing ore 
seam is in the Flinders Ranges, Central 
Australia. (See · also Prof. Oliphant 
address, page 27.) 

A contract has also been awarded . 
to the General Electric Co., which is 
now operating the Hanford Engineer 
Works to cover development of atomic 
power generation systems and work 
on this project also is piroceeding 
satisfactorily. 

(Continued from page 21)-------
and it is estimated that only 100 tons 
qf uranium a year would be required 
to supply the entire power require
ments of the United States, and even 
this figure could be reduced by the 
introduction of more efficient methods 
of processing than those used in the 
Report as a conservative basis of cal
culation. 

The General · Electric Company 
(with which the Australian General 
Electric Co. is associated) also figures 
prominently in a new ~20,000 ,000 nu
clear research project recently an
nounced by the U.S. War Department. 
This involves the establishment of a 
new laboratory on a site adjoining 
that of the new G.E. Research Centre 
which is already under construction 
at Schenectady, N.Y. 

The new laboratory will be estab
lished and operated by the General 
Electric Company under a contract 
made several months ago, Maj. Gen. 
L. R. Groves, Chief of the Manhattan 
District Engineers, said. It will oper
ate as a nuclear power research 
centre and serve as prime contractor 
.for ·design and construction. 

As fourth in the series of research 
laboratories to be devoted to ·atomic 
energy research, sponsored by the 
Manhattan Project, it will be named , 
the Knolls Atomic Power Laboratory .. · 
The two-knoll site is a Schenectady 
landmark. 

Research work in all phases of 

uranium was regarded strictly as a 
by-product of radium production and 
surveys of resources were made on . 
this basis. 

There are at present four regions 
in the world where uranium occurs 
in such quantities that ordinary min
ing operations suffice to yield con
siderable amounts of uranium. These . 
are the pitchblende deposits of Can
ada and the Belgian Congo, the rela
tively less important carnotite sand-' 
stones of Utah and Colorado, and the 
minor pitchblende deposit at Joach
imsthal in Czechoslovakia. In two 
regions (Canada and Africa), there is 
enough uranium to make it possible 
to obtain one ton ·of uranium · from 
fifty to one hundred tons of ore. In 
the other two cases perhaps five times 
as much crude ore must be mined per 
ton of uranium. 

In other parts' of the world, the 
known concentrations are much lower 

. than these bu.t, even so, the mining 
of these lower grade ores is not an 
impractical proposition, particularly 
wheli. the end-product is uranium and 
not radium. 

The quantities of uranium required 
for · power generation are not large 
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Conclusion 
As pointed out previously, there still 

are-:rnany problems to be clarified and, 
inevitably,. some time must elapse 
before the way is completely clear. 
Typical estimates are that the next 
five to ten years will see a gradual 
changeover to atom-derived energy, 
with some plants and ships using it 
well within tha t time. 

This changebver may be accelerated 
by as. yet unforeseen forward strides 
in atom technology, while the com
pletion of the initial Oak Ridge plant 
later· this year will open up a clearer 
appreciation of the road ahead. Fur
thermore, as reported elsewhere, diffi
culties with either supply or avail
ability of traditional sources of fuel 
may force development at a 'rate not 
at present visualised. 

From the .Customer's Angle McDOWELL'S SPONSORING 
LISTENERS' QUIZ 

Retail Advertisers Pay 
For "Bad"-Will 

McDowells, Sydney department have 
.extended further their radio advertis
mg by sponsoring "Stump the Experts" 
a h~lf hour show of questions sent in 
by hst~ners to a team of experts. The 
show is to take the air on January 
29 and will b'e in the 7.30 time channel 
on 2CH. The team of experts is J 
McCall~m, George Mackaness and R.. 
A. Bromowski, with a weekly guest 

Advertise a sports coat for £1 ori the 
radio and back it by a double column 
advertisement in the daily newspaper 
and any city advertiser can expect to 
attract, maybe five thousand bargain
seekers. Yes, you only have to men
tion a scarce line and the value
hungry public will be on the doorstep 
at 9 a .m. next morning. 

Retailers often feature scarce lines 
to get publicity these days. They get 
the customers in their stores all right, 
but do they get customer goodwill? 

If you have only two hundred sports 
coats, what does it matter-five thous
and customers in the store will be sure 
to buy something-even a dearer coat, 
because they wanted a sports coat 
anyway or they would not have re
sponded to the advertisement. That's 
O.K. from your poirit of view, Mr. Re
tailer, but it doesn't wcirk out that 
way. Come out from behind the 
counter and squeeze among the human 
stampede still looking fo' the coats 
that sold out . ten minutes after open
ing time. What are they saying, those 
five thousand shoving, excited people? 

They're mad at you! Your Firm's 
a swindler! You couldn't possib'!y 
have sold two hundred coats in such 
a short space of time. They'll never 
come here again if you give 'em away 
FREE! . 

These customers don't want a bet
ter quality coat at £4~they're moving 

RECORDING.· CENTRE 
p TY I LTD I iiiiiiiiiiimiiiiiiiiiiiiiiiiii 

Every facility whic,h ensures the 
acme of recording perfection is, 
incorporated in the studios of 
the Recording Centre Pty. Ltd. 

Phone .MA.1140 

FILM HOUSE, 251a PITT STREET 

SYDNEY 

by R. D. Mallinson 

Mr . . Mallinson, who contributes 
this short but pertinent article, is 
an employee of a Sydney chain 
store, and in his particular capacity 
~e has ample opportunity of study
mg the reactions (in the store) of 
customers. His observations are 
worth reading. 

out as fast as your lifts and escalators 
can shift them. Surely you didn't 
spend all that money on advertising 
to . create an angry horde of disap
pomted people? · 

Before lines are selected for a retail 
advertisement the Department Head 
should be consulted. He should have 
a sound idea of how long a wanted 
line will last under advertising pres
sure. Isn't it a far better plan to sell 
t~at article, which is so obviously a 
wmner, from window and counter dis
plays-the people will be encouraged 
to poke around your store more often 
for chance bargains. 

Next t ime you consider feat~ring 
some of "those hard to get " lines 
think of the supply you have for thi~ 
extra demand created .by Advertising. 
Put you:self in the shoes of those who 
breakfasted early and waited at the 
doorstep-pinning their faith to the 
Goodwill of your Store. 

expert . · 

Two of the guests already named 
are Mr. Doig and Mr. Bowman, both of 
whom represented N.S.W. in the re
cently ~onducted Security Loan quiz. 
£200 pn ze money will be paid out in 
13 we.eks and this will be made up of 
l0/ 6 if. the question is used, £1/1/ - if 
the question "stumps the experts" and 
~our pair of silk stockin gs for the most 
mteresting question of the week which 
stu~ped the experts. Only questions 
which are accompanied by a McDow
ells sales docket will be considered for 
t~~ prize of silk stockings. The pub
llci ty for this n ew show has included 
a t ieing up of window displays and 
plugs in newspapers. It is hoped to 
hold the show in an auditorium as 
soon as possible so as to enable listen
ers to at tend. The compere and ques
tion master is Bob Pollard. McDowells 
account is serviced by Trans Radio 
Advertising. 

The Victorian Broadcastin g Net 
work-th rough their stations 3HA 
3TR and 3SH-raised £4,200 for th~ 
local hospitals as a result of their 
recent one-day appeal. 
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PROGRAM 

To support their campaign for 10 
o'clock closing the Licensed Victuallers 
Association has taken a half hour at 
9 p.m. Fridays for a "Musical Quiz" 
on 2KY. During this quiz up to £60 
in prize money is given away. Reg 
Quartley is the compere and Marie 
Ormston the pianiste. Goldbergs Ad
vertising service the account. 

* * * 
The Bing & Swing Club organised 

by Brian Howard of 2KY and conduc
ted by him on that station on Sun
days at 3.15 p.m., and Mondays at 
9 p.m., now has a membership of over 
6,000 members. Bing Crosby ·who is 
the Patron of the Club records mess
ages and these are played during the 
sessions. The club runs shows for 
charities and has formed a revue com
pany to do shows at Hospitals and In
stitutions. "It is the intention of the 
Club," said Brian Howard, "to sell 
goodwill programs to sponsors. Dur
ing these programs, the sponsor will 
be asked to give time for Club notices 
and activities and in return the Club 
will make the sponsors product the ex
clusive choice for use by Club mem
bers. 

Miss Roma Rainford-one of · the 
ftnalists in the recent "Miss Australia", 
contest, and twice runner-up in the 
P. and A. Parades-is featured in a 
pianoforte program broadcast from 
3HA Hamilton on Tuesdays and 
Thursdays from 5.30-6 p.m. Miss Rain
ford plays the pieces selected for study 
by the Musical Examination Board, 
the session commenced on January 7. 

* * 
"Limelight and Shadow" will be 

broadcast from 3UZ - commencing 
Monday, January 27-Mon,days to 
Thursdays inclusive, from 10.45-11 
a.m. This feature, a Hepworth Pro
duction, is sponsored by Jenyn's Pat
ent Corset Pty. of Brisbane, and the 
agency is Johnson Jones Advertising. 

* * 

BUSINESS 

"These Men Tell Tales," commenc
ing from 3KZ on January 25, is a 
i:omplete -! hour feature produced by 
George Edwards, who himself handles 
the narrative of the dramatised stor
ies. This station feature, broadcast 
from 7.45-8.15 p.m. replaces "Town 
Meeting," the session which has cre
ated so ·much interest and favourable 
comment, judging by the ·· station 
mail, and which concluded on January 
18. 

* 
B. Seppelt and Sons Ltd. are pre

senting "Rendezvous with Genius," 
every Monday at 9.30 p.m. from 2GB. 
The program runs 30 minutes and in
troduces the world's greatest conduc
tors and singers. The contract is for 
52 weeks and was placed by Becket-
Thomson Advertising Pty. Ltd. · 

* 
To bridge the gap between the 1946 

and 1947 P & A Parades, Maples is 
sponsoring on 3KZ a serial of hourly 
episodes, commencing on December 
22 at 9 p.m. "The Mask of Marius 
Melville" an Australian Radio Pro
duction, starring Walter Eym and Pat 
Kennedy is the feature, and will be 
relayed through the usual P & A 
Parade network of 16 country stations, 
,3GL, 3BO, 3BA, 3YB, 3UL, 3SR, 3TR, 
3HA, 3MA, 2AY, 2WG, 2LF, 7BU, 7HO, 
7QT and 7LA. 

* * * 
"My True Story" is a new 15 minute 

feature sponsored by F. H. Faulding 
& Co. Ltd., succeeding "Premiere Per
formance" from 5DN on Monday 
nights. 

It presents dramatised complete 15-
minute episodes, each adapted from 
a story published in "True Story" 
Magazine. The account is handled by 
Alan A. Martin Advtg. Service. 

* 
Mark Mayne has bought the Ar-: 

transa production "Leaves From a 
Marriage Register" to occupy the 2GB 

"Camera, Lights, Action" will com- 6.45 p.m. Sunday time channel. This is 
mence its ftrst broadcast from 3KZ on in addition to the company's Wednes
January. 30, from 7.30-7.45 p .m., and day 30 minute feature "Music About 
replaces "Movie Question Box." . This . Town" programmed at 9.30 p.m. 
new feature, the latest news from the . ·aoldbergs Pty. Ltd. is the agency. 
ftlm front, written and cotnpered by 
Lewis Bennett, is sponsored by the 
Perfection Toilet Company, who man
ufacture Le Raimon Sun Tan. Ley
shon Publicity service the account. 

Hig·hJight of 103-year o ld llfrn. Annie 
Laird's celebration of her 103rd !Jirthd>1,y 
was the beautiful . cake provided b y Mrs. 
"Sall)>" Harten of 2UE and her girls in in 
dustry. 
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FIRSTS . AMONcs11 

TELE. SPONSORS 

The credit of being the first sponsor 
of a network television program goes 
to Bristol-Myers Co. of New York 
whose "Geographically Speaking" act: 
vertising Minit Rub and Trushay was 
telecast October 27 last through 
WNBT New York and relayed to 
WPTZ Philadelphia for simultaneous 
broadcast. Close behind B-M as 
tele's earliest net sponsors came Stan
dard Oil Co. whose "Essa Television 
Reporters" series expanded from WNBT 
to the affiliate WPTZ on October 31 
and then Firestone Tire and Rubbe; 
Co.'s November 4 entry into video 
with a ftlm series. ·Programs origin
ating at WNBT are sent to Philadel
phia by radio relay. but those starting 
up at WPTZ go to New York via AT & 
T's coaxial cable. 

NBC's New York tele station WNBT 
rates are $750 per hour live and $250 
an hour ftlm program, plus $100 per 
hour transmitter charge. Half hour 
charge is $500 live and $200 film ; 
quarter hour $300 live and $150 film; 
ten minutes $250 live and $125 ftlm. 

BENNETT & WOOD RENEW FOR 

THIRD YEAR 

With the strong ·conviction that 
'tY,ieir session "Question Box on Sport·· 
over Radio 2UE, conducted by 2UE's 
Sporting Editor Clif Cary and Allan 
Toohey, is ideally suited for advertis
ing their many proprietary lines, in
cluding their Speedwell bicycle, Ben
nett & Wood Pty. Limited, h,ave re
newed their contract for ·the third 
year .. 

Session is broadcast about 5.15 p.m. 
Saturdays in the A.S.B. program, and 
corp.prises questions received from 
l.isteilers . covering all sports. The 
most irtteresting questions are aired 
on the session:, . and the remainder are 
answered personally by letter from 
Clif Cary .. An average of 50 letters 
and 'phone calls are received each 
week. 

Bennett & Woods' advertising is 
servic_ed by W. E. Smith. 

"Imperial Lover,'. ' a Donovan Joyce 
Production, will replace the Dr. Mira
kel series in the 6.30 p .m. four nights 
weekly channel as from January 13 
on 3XY. 

E.M.l.-- H.M.V. AC:QlflSlrtlON OF FM. R.lGHiS FOR EM~HlE Honour for Adelaide Sdent1st 
(Continued from page 22) Members of , the 

r a d i o industr y 
th roughout Austra 
lia will join with 
LI S in congTat u1"'
t ion s to. Professor 
Ker r Grant, on 
wh om His Majes t y 
t h e King has be · 
s towed t h e h on our 
of K night Bach elor . 

Televising Fil:!Ps 

E.M·.l. research laboratories ,have 
recenMY demonstrated to members of 
the .,British ·.Government Television 
committee and to representatives of 
the B.B.C. their new system of. tele
vising mop,ion picture ftlms. Previously 
it has been more difficu1t to televisE) 
motion picture ftlm than studio per
formances, or outdoor events. This 
new ·method developed in the E.M.I. 
laboratories, eliminates previous limi
tations and gives perfect reproduction 
of film for telev.ision services. E.M.I. 
have set ·up "E.M.I. Institutes Ltd." 
under the direction of a famous pro
fessor of electrical engineering. It is 
located at the London Radio College 
at Chiswick a·»d is designed to provide 
a technical scientific and operating 
instruction from a British centre to 
people in all parts of the world. 

The Chairman of E.M.I., Sir Alex
ander Aikman, in moving the adoption 
of the report and the accounts; said
"Of the many services rendered to 
E.M.I. by Mr. ·Alfred Clark, late chair-

. i ··. .• . . 

Opens the 
doc>r . to rich 
Interstate & 
Provincial 
Markets 

NE\\'SPAPER HO:U$E 
247. Collins St .• Melb .• C.1. 
Centr~I 4705 • T' grams~ "Stan,Hari/' Melh; . 

man of directors, one of the most valu
able was performed when he per
suaded Sir Ernest Fisk to leave Aus
tralia and the great company (A.W.A.) 
he' built up there in order to return to 
England to become the managing di
reetor of E.M.I. Sir Ernest came to us 
with a business and technical repu
tation second to none in the world of 
radio and telecommunications. He has 
now been with us 18 months and your 
board has had full opportunity of 
conftrming the truth and strength of 
that reputation-,-moreover they have 
found him not only a coneague whose 
experience and judgment are of the 
greatest assistance in their delibera
tions, but a chief executive officer of 
outstanding ability whose enterprise, 
determination and drive are of the 
utmost value in these difficult times." 

Sir _ Kerr Gr a n t 
'i s \V e 11 k no w n 
·throughout Austra 

lia, !Ju t particularly in A delaide, w h ere he 
occupies the Chair of P hysics at the Uni
v e rsit y. H e has JJeen ass.ocia t ed w ith scien
t ific ed ucation in Austr alia for mor e tha n 
40 years. 

Sir Kerr was born at Bacchus Marsh, Vic
t oria, in 1878, and was educated in Victor ia 
a n d overseas. D uring \Vor ld Wars I a nd II, 
h e nrnde many con trib u t ions to the National 
effor t , b oth directly and by his invaluable 
a id in t h e t r a ining of research and eng·in
eering g r aduates. 
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RADIONIC EQUIPMENT 

Is the choice of Station Engineers when they require New 

Equipment or Spares for their Studio or Control Room. 

RAD IONIC PRODUCTS 
MEADOWBANK (SYDNEY) N.S.W. 'PHONE RYDE 243 
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YOU REl\CH THE SALES-RICH THROUGH 

4BIJ 
.BUNDABERG 

where locally sponsored programs are always on a big scale. 

4BU mairitai'ns a loyal listening audience in Central Coastal 
Queensland . be~ause ~f its effective coverage of a rich market 
-and established programs of popular appeal. 

Sales results are certain when sponsors select 4BU as their 
;alesman to -Bundaberg and- its ric~ rural surround. 

. .. 

4BU BIJNDABERG 
Cen.tra l Coastal Queen·slilnd Unit of t he Macquarie Net w or k 

·" '. ·./Iii Mel b .. Rep. : Macquarie. Rep. Sydney : M_acquarie. 
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MoouLATION 

U.S. FM SETS 25% 1947 PRODUCTION 
Washington, December 30, 1946: 

Millions of FM sets, containing the 
new 88-108 MC band will be on the 
market in 1947, judging by a survey 
of leading American manufacturers, 
says "BROADCASTING." 

With receiving set makers going in
to high gear, FM is expected to ac
count for about 25% of the total pro
duction, which may rise as high as 18 
million sets in 1947. 

It is estimated that about 160,000 
FM sets were made during 1946 which 
is slightly over the original planned 
figure. 15 million radio receivers of 
all types were produced. In the con
sole field 10% were FM sets, while this 
proportion will rise to 90% in 1947. 

The problem of turning out FM sets 
with maximum reproduction quali
ties on a production line basis hasn't 
been entirely solved, but this difficulty 
should yield to plant genius once the 
lines are moving. 

Patent problems and a desire to 
avoid some of the basic patents on FM 
are cited as cause of engineering de
lays. The manufacturers are now only 
awaiting public demand. 

The new FM Association will soon 
start its nation-wide drive to edu
cate the public, as well as dealers and 
salesmen, in the advantages of the 
upper band. Along with that will 
come the drive of the Radio Manufac
turers' Association based on the theme 
"A radio in every room-a radio for 
every purpose." This R.M.A. cam
paign involves over $50,000, and in 
areas where FM stations are operat
ing the emphasis of the campaign will 
be on FM. 

At present about 100 FM stations are 
actually on the air, although many of 
them are using temporary low power. 
Another 600 FM stations have been 
authorised and some 300 applications 
are pending. Once the air teems with 
FM signals, the demand for FM sets 
that will pick up the programs is ex
pected to leap upwards. 

Set manufacturers indicate they will 
welcome this new sales stimulus an
ticipating that the record production 
capacity will soon bring an end to the 
lush days when everything with a dial 
and knobs would be grabbed by the 
public. 

Since the bulk of FM sets have been 
in the console class, FM's supporters 
believe that rapid solution of the cab-

inet shortage will be a big factor in 
1947 production. 

Components are still uneven and 
coal strikes, etc., didn't help. Factor
ies have been buying even wooded 
tracts along with furniture plants and 
the cabinet shortage should not be 
too much of a problem in 1947. 

FCC'S FM RULES 
At the recent N.A.B. Convention in 

Chicago, discussing the question of 
F.M., Mr. Charles R. Denny, Chairman 
of the F .C.C. said that the Commis
sion regards the 88 to 108 MC/ s allo
cation for F.M. broadcasting as final, 
and the receiver manufacturers and 
transmitter manufacturers in the U.S. 
may safely goahead with their plans 
in that band without any fear that 
the band is going to be changed again. 

Where the F.C.C. has issued a con
struction permit for an FM station 
that station must be built within the 
time allowed or if unable to do that 
the builder will have to satisfy the 
Commission by a detailed factual 
showing that it is impossible to build 
it within the time. The policy of the 
F.C.C. is definitely against anybody 
getting an FM construction permit 
as a sort of insurance policy and stick
ing it in his pocket and holding . on 
to it. · 

In reply to the question whether 
directional antennae are practical for 
FM, Mr. Denny said not at this time. 
"We may get directional antennae in 
FM eventually, but we see no need for 
them at this time and we think to 
start using them at this time would 
be undesirable. 

FM RECEIVER TRENDS 
At the same N.A.B. Convention and 

~'J. the panel with Mr. Denny was Dr. 
W. R. G. Baker (G.E. Co.). Dr. Bak
er's remarks regarding FM receiver 
production and the desirability of re
moving present limitations on F .M. 
transmitter power were reported in 
"B.B." on December 12, 1946, in an 
advance despatch, and he went on 
from that to point out that FM power 
increases would provide one avenue 
for simplifying receiver design and 
thus reducing costs. 

He then went on to discuss the pro
duction of less-elaborate receivers 
than those at present available, and 
in reply to a question as to how set 
manufacturers are to ensure high 
fidelity in automobile and portable 
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radios, since trend in manufacture is 
toward smaller sets, Dr. Baker said 
"The answer is almost self evident. 

While FM can do many things it 
can't do everything, and it can't get 
an audio spectrum up to 15,000 cycles 
out of a cheap three-inch speaker any 
more than AM can. 

"I think you can safely say that 
whatever fidelity is produced out of 
a given automobile or table set, FM 
will do it better. The important thing 
to remember about FM is that there 
are two components to the FM prob
lem; one is the head-end consisting 
of the limiter-discriminator. There 
is where you get noise· reduction and 
the non-interference operation. Be
yond that what you can get out of an 
FM set or an AM set or any other 
kind of set depends on how much 
money you put into the audio system, 
the size of the loudspeaker and many 
other factors. So I don't look to see 
automobile sets which will be many 
times better when they are FM than 
they were AM." 
DIRECTIONAL ANTENNAE AND 
POLARIZATION 

Mr. T. A. M. Craven (Cowles Broad
casting and ex-FCC) was asked "Will 

. directional antennae be practical for 
FM?", and in repiy said-"! assume 
everyone knows most FM antennae are 
directional in the vertical plane. I 
presume the question directs itself to 
the horizontal plane. The answer to 
the que:stion is yes, they can be made 
practical. However, you will not get 
much gain in coverage by the use of 
a directional antenna. Some day 
when, -FM stations become numerous, 
it may be necessary to use directional 
antennae to prevent interference." 

The · next question asked was re
garding the · merits of transmitting 
horizontally polarized waves (the FCC 
standard) versus elliptically-polarized 
waves, or ·in other words, would cir
cularly-polarized waves serve more FM 
radio receivers and serve them better. 
This should also include automobile 
receivers within ' the service area of 
the station. Interference problems 
with other FM s~ations should also be 
considered. 

Mr. de Mars (consulting radio en
gineer) answered, "As the proposal 
for elliptically~pQlarized waves has 
been presented in simplified form, it 
appears very plausible that advantages 
may result. However I believe it is a 
question which involves many com
plexities, which involves detailed study, 
probably supported by large scale ex
periments before the practical aa1-
swer can be determined. Considera
tion of the use of elliptically-polarized 
waves is not new. It was considered 

ten years ago in connection with FM 
. broadcasting. At that time it was, 
studied, and after the considerations 
that are involved in the :practical re
ceiving antenna in the home had been 
weighed, it was decided that the com
plications involved did not warrant 
further consideration. I do not mean 
that . that early decision should be 
considered as final, but in my opinion 
it is doubtful if subsequent study or 
experimentation will prove that the 
use of elliptically-polarized waves has 
any advantages.',!;..~ 

Another question asked was "Will 
there be any such relationship to ef
ficiency in the high and low ends Qf 
the FM spectrum as presently exists 
between the high and low ends of the 
AM band? 

Mr. Craven replied: "The answer to 
that is no. The difference between 
88 and 108 MCs. is not very great. Cer
tainly it is nothing like 550 kC/ s .. as 
compared to 1600 kC/ s." 

FM. Status 
(Continued from page 5) 

Fifth, this would involve a review 
of your capital investment, your in~ 
come account, and your operating ex
penses, including the salary you pay 
yourself and your office. boy. 

In other words, the suggestion is 
that the Commission concern itself 
with the details of your business ac
tivities even to the. point of saying 
what your income shall be. In fact, 
like Indians, you would become Gov
ernment wards. 

I don't think the industry wants 
this. Fortunately the Communica
tions Act would not permit such regu
lation. The Act provides for free com
petition and the wisdom of this system 
has been demonstrated by 20 years of 
experience. 

I recognize that new competition -. 
will bring with it some change. It 
will bring men with new. ideas, new 
ways of doing business, new ways of 
programming. To meet this you will 
find new and better ways of serving 
the public. By this process you your
selves advanced American radio when 
you entered the field. And by this pro
cess we shall advance still further. As 
new faces appear around these tables 
don't assume that t hey will want to 
be served from the same pie and that 
Your slice will be that much smaller. 
There are vast opportunities for . this 
business which are as yet untapped. 
In this connection I should like to 
Point out that 52 % of the stations 
granted in the last year have gone to 
communities which heretofore have 
had no station. Certainly· these will 
not take the bread out of anyone's 
mouth; Twenty-two per cent went tQ 
;?wns wh~re ther{) W!ltl? only -one sta
~1on ; 
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Radio & Electrical Retailer 
The fortn ightly national business paper of the 
radio and electrical trade. Established 1930. 
Subscript ion: 26 issues, 10/· (.52 iS-1>ues, £ 1) 
Aust. ; 13/ 6 other British co untries; 17 / 6 Fo r eign. 

Radio Service Job Sheets 
100 pages in duplicate book form - acts as a 
receipt and record of serv ice work done. 6/ · per 
single book; with your name and address printed 
on the customer's sheet, 10/ · per book ( min imum 
order 10 books) . Thousands used by rad iomen. 

Radio Diagram & 1.F. Index, 1947 Edition 
Lists over 2,600 brand line r eceivers s i nce 1936, 
giving description, Interm ediate Frequency and 
reference to where deta iled circuit diagram i s 
published. Price 5/- each. 

Official Radio Trade-in Handbook, 1947 
Edition 
Conta ins present-day trade-i n valuat ion of brand 
line sets released since 1936. Approved by all 
Trade Associations. 5/ - each . 

Broadcasting Business 
The fort nightly national business paper for a l l 
interested in selling by commercia l broadcast ing. 
Subscription: 10/ - 26 issues, Aust. ; 13/ 6 other 
British countries; 17 / 6 Fore ign. 

Squared & Log Graph Paper 
10 .x 7 i nches plus marg i n, 50 sheets 4/ ·. 

Aust. Advertising Rate & Data Service 
Provides information on all the rates and data of 
newsp.apers, commercial b roadcasting stat ions, 
period icals and other advertising media in three 
separate editions each pu blished annually 
Newspaper Edition, Broadcasting Edition, Per iod
ical and Miscellaneous Med ia Edition. A ll w it h 
regular monthly supplements. Subscription for 
each ed ition: in ·Australia, £2/ 2/ - ; Brit ish 
Empire, £2/ 10/ - ; America, $1 0; Foreign, £3/ 3/ -. 

Philips Manual of Radio Practice for 
Servicemen 
By E. G. Beard, M.l.R.E. (Aust. ) Contains 496 
pages in 7· sections cover ing Broadcast Reception; 
Brgadcast Receiver Technique; Principles and 
Components; Service to _Rad io Receivers ; Techn i
cal Formulae, Tables and Charts; Mathematica l 
Formulae_ and Tables ; Valve Data. 21 / 9 each. 

P~ices Include Postage Cash With Order s .. . 
BOX 37.6$ G.P.O., SYDNEY 
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A. W .A. Shareholders · Receive 
£1,400,000 Return of Capital 

It has been announced that all of the £1,400,000 received by Amalgamated 
Wireless (A/sia) Ltd. from the Commonwealth Government as compensation 
for the taking over by the Overseas Telecommunications Commission of all 
A.W.A.'s telecommunications activities is to be paid to private shareholders 
in cash. The £1,400,000 has been held by the company up-to-date following a 
temporary increase in its nominal capital to £2,250,000 authorised by the annual 
general meeting last year, although of this £1,120,828 was issued as bonus shares. 

Of the total compensation of £1,400,000 
£1,120,828 is for goodwill and £279,172 
for physical assets. The bonus shares 
recently authorised, amounting to 
£1,120,828 are being cancelled and the 
money paid to private shareholders. 

The nominal amount of previously 
held shares are reduced from £1 to 8/6, 
thus enabling 11/6 per share on 
485,517 privately held shares being re
turned to the holders. This amounts 
to £279,172. 

The Commonwealth Government's 
holding will now consist of 500,001 
shares of nominal value of 8/6 each, 
totalling £212,500 while the private 
shareholders hold 485,517 shares at 
8/6 totalling £206,345 making total 
paid up capital of the company 
£418,845. 

The Commonwealth Government's 
shares have been reduced from £1 
to 8/6 by cancelling 11/6 per share. 

Background of Transfer 
The negotiations .between AWA and 

the Commonwealth Government com
menced back in November, 1945 when 
the directors of A WA were advised 
that the Commonwealth Government 
had decided to place the over~eas 

telecommunications of the Common
wealth under nublic ownership and 
acquire the overseas telegraph and 
telephone business of Amalgamated 
Wireless (Australasia) Ltd. 

The directors of AW A made rep
resentations to the Government with 
a view to preserving the Company's 
interests in communications, seeing 
that it had pioneered and ably con
ducted these services. Nevertheless 
the Federal Government decided to 
proceed with legislation to acquire 
AW A's telecomm uni cation services, 
and the Company was invited to ne
gotiate only upon the matter of com
pensation and other details. 

The alternative before the directors 
of AWA was to accept the invitation 
to negotiate or to allow the amount 
of compensation to be determined by 
arbitration before a special tribunal 
to be set up under the new iegislation. 

• 
Mr. L.A. Hooke 

• 

A WA directors came to the conclusion 
that it was in the interests of the 
shareholders to try to negotiate such 
an arrangement, and the managing 
director, Mr. L. A. Hooke, was author
ised by the Board to enter upon ne
gotiations, Which have now proved 
satisfactory to all. 

The Commonwealth Government's 
"Overseas Telecommunication Com
mission" officially took over on Oc
tober 1, 1946, leaving AWA to carry 
on its remaining business with the 
Commonwealth Government remain
ing as shareholders together with the 
private shareholders in the same pro
portions both as to the number of 
directors and the shareholdings as at 
September 30, 1946. 

In arriving at the amount of com
pensation, consideration had to be 
given to the fact that the Government 
was acquiring (a) the physical tele
communications assets and (b) the 
valuable goodwill attached to that 
successful telecommunication busi
ness all built up by the Company, 
while the Government was securing 
the cancellation of the Company's 
agreements with the Government un
der which AWA held rights to con
duct its overseas telecommunications 
services. 

The directors of AW A through 
their managing director, . Mr. L. A. 
Hooke, carefully considered, (a) the 
proper method to arrange for the 
amount to be received from the Gov
ernment being withdrawn from the 
Company and handed over to the 
sharehi;i1der~ e~titled tner~tQ (l.pq <b.l 

. . 

the reorganisation of the company to 
enable it effectively to carry on busi
ness with its assets which are not the 
subject of th.e acquisition. 

It was found that the most effective 
method of carrying out such with
drawal, was to issue bonus shares to 
the private shareholders to corres
pond with the value of the goodwill 
in telecommunications, thus bringing 
the shareholding into line with the 
value of the total assets being acquired 
by the Government, and then to re
duce the capital of the Company by 
returning to such private sharehold
ers in cash the whole of the compen
sation received from the Government, 
i.e. £1,400,000. 

A major point of the final agree
ment was that no part of those trans
actions would involve income tax 
either to tile company or to the share
holders. The agreement between AWA 
and the Government provided for 
close co-operation between it and the 
Company, and also for the payment 
by the Government of £25,000 to as
sist in meeting the necessary adjust
ments which would result. 

Amalgamated Wireless will continue 
its remaining activities which include 
the manufacture of all types of radio 
transmitting and receiving equipment, 
including the famous and very widely 
accepted brand line of radio receivers 
the Radiola, the maintenance and op
eration of wireless equipment in ships, 
the manufacture and sale of broad
casting equipment, the operation of 
its broadcasting stations, patent li
censing, together with its shares in its 
various subsidiary companies. It i8 
also the intention of the Company. 
said Mr. Hooke, to extend as soon as 
possible the Company's activities into 
other fields. 

NEW .FEATURE FOR BEX 
A radio adaptation of Ngaio Nash's 

best seller "Overture to Mystery" has 
been taken by the manufacturers of 
Bex Powders and. Tablets for broad
cast on 2UW, four nights weekly at 
7.15 p.m. Produced by John Hickling, 
the program is a mystery story set 
in an English village. The cast in
cludes Keith Howard, Keith Hudson, 
Robert Burnard, Beryl Walker, Marcia 

• Hart, Elizabeth Wing, Mary Ward, 
Reg. Gofosworthy, Clifford Cowley and 
Lance Nicholls. 

The contract was placed through the 
Weston Co. agency. 

The C 0ombined Hospitals Waste P~per Col· 
lect ions,- direct announcen1ents on 2CH, 2GB, 
~KY, :iUF] a nd ?L'\V, The Wes ton Co, . 

RETIREMEN1T OF H. G. HORNER OF MACQUARIE FANNING TO HEAD 
AUSTRALIAN TELECOM. 
DELEGATION Has Seen Big Developments in Broadcasting 

In pursuance of the decision an
nounced by him in May last, Mr. H. 
G. Horner, General Manager of Mac
quarie ~et:w.o~k;~ a1:1d · Broadcasting 
station 2GB; will ·¥et1re from office on 
January 31 ( "B.B : ' ~ Stop Press, Janu
ary 9). 

Mr. R. E. Denison, Chairman of Di
rectors has announced that Mr. Horn
er will be succeeded by Mr. R. E. Lane, 
who is at present Assistant General 
Manager. 

Mr. Horner will be tendered farewell 
functions at the Hotel Australia on 
Thursdays, January 23 and 30 by the 
Board of Directors, whilst the staffs 
of Macquarie Network and 2GB have 
arranged a function for February 1. 

Many developments in commercial 
broadcasting have been initiated by 
2GB and the Macquarie Network dur
ing Mr. Horner's ten years as General 
Manager. 

The variety of programs, including 
the introduction of such artists as 
Gracie Fields and Tommy Trinder, 
have steadily increased, whilst the 
technique of simultaneous broadcast
mg over a large group of stations on a 
national basis, has brought radio into 
the forefront as a medium for the 
publicity of the . largest manufactur
ing companies. In all these progress
ive developments, Mr. Horner played 
ci leading part. 

The Macquarie-2GB organisation 
now have a staff of approximately 
200, whilst last year 584 artists re-
ceived engagements. · 

Prior to his joining Macquarie, Mr. 
Horner was responsible for many not
able advances in broadcasting as 
N.S.W. Manager for the A.B.C. He 
was instrumental in the formation of 
the A.B.C. Symphony Orchestra. He 
also initiated many features for the 
Commission such as, the first Grand' 
Opera seasons and the importation of 
celebrity artists and conductors. · 

Mr. H. G. Horner was born in Beck
enham, Kent .and educated at King's 
College, Canterbury. As a lad, he took 
up .farming in New Zealand but after 
a varied career in that country and .. 
Canada, came to Australia and studied 
accountancy. His · first big job was 
Accountant for the newly formed Aus-
. tralian branch of the Palmolive Com
Pany .. Later he accepted the position 
as Accountaint and Assistant Secretary 
of Sun Newspapers Ltd. In 1923, he 
Was commissioned by the board of the · 
S?n to investigate 2BL, which at that 
tune. W?.~ 00.rrtroUeg br <;<tmmer~la,l 

interests. After re-organisation he 
remained as Acting Manager until 2FC 
and 2BL amalgamated. 

He returned to Sun Newspapers as 
Secretary and later was appointed 
Manager for New South Wales of the 
Australian Broadcasting Co. Ltd. 
When the Australian Broadcasting 
Commission was formed, he was ap
pointed New South Wales Manager in 
control of 2FC, 2BL and country relay 
stations. 

In · 1937 he accepted the position of 
General Manager of Broadcasting Ser
vices Association Limited, and later 
was appointed General Managei;- of 
Broadcasting Station 2GB and Mac
quarie Broadcasting Services Pty. Ltd. 

He anticipates shortly leaving for 
a visit to England. 

The Director-General of Post and 
Telegraphs, Mr. L. B. Fanning, will 
lead an Australian delegation of post
al, telegraph and eng·ineering experts 
at a series of international conferen
ces on postal and telecommunication 
matters in England and Europe 

Mr. Fanning who is the Common
wealth representative on the Com
monwealth Communications Council 
will also attend a meeting of the 
Council in London early in April, to 
discuss the establishment of the new 
Telecommunications Board, on which 
all the Governments of the Empire 
will be represented. During Mr. Fan
ning's absence from Australia, the As
sistant Director-General, Mr. G. T . 
Chippindall will act as permanent 
head of the P .M.G.'s Department. 

YOU HAVE SOMETHING TO SELL? 

4LG 
The Station with the huge coverage in 

CENTRAL QUEENSLAND 
4 Offers You a Ready Made Audience of 

L ·40,000 PEOPLE 
G 

Representat i ves : 
Sydney: FRED THO M PSON, B 2085. 
·Mell{ourne: STANFORD ALLAN , Centra l 4705. 
Brisbane: S. EDMONDS, B 5871. 

MR. TIME BUYER! ... Let's talk about 

Merchandised Programs! 
.. 

Preparing an ordinary program is 
one thing . . . planning and building 
a program that combines both super- · 
lative entertainment and sound mer
chandising is ·another ... and that's 
where we shine. We've many ideas 
to offer 'you. May we discuss them in 

_your office? 

«'3KY 
,•' ... ' .. , ' 

163 Spring Str.eet, . Metb~u~ne .J ;. : if . Sydney Rep;: Mr. Rick Barnes 
· Cenfra.t '..6612 · . . ;, · · · 42 Pitt Street. Phone BU 5995 



BBC SEES TELEVISION OPENING 
SHOWMANSHIP FIELD OF 

NEW 

At about 8.30 in the morn
ing things begin to move at 
Alexandra Palace, the hill- No Longer Mere 
top home of British television, 
about eight miles from the 
centre of London. From then 
on, for about 14 hours a day, 
the place buzzes like a hive. 

Experimental Enterprise 

First on the job is the scene 
staff of the day, carting scen
ery across from the carpen- . 
ters' shop and from the stage 
of the great disused theatre 
where the bulk of it is set up 
and painted well in advance. 
The flats and props earmarked for an 
entire day's programs are hoisted up 
into the local scene dock, and trucked 
along the busy corridor to be set up 
in the two studios in accordance with 
the producers' plans. 

Preparations 

By about 10 o'clock, by which time 
the program and engineering staffs 
are in their offices, one studio is gen
erally ready to be lit, and the lighting 
crews are switching on their arcs un
der the direction of a senior engineer. 
But to get a complete cross section 
of the work of the Television Service, 
you should come back about an hour 
and a half later when you will prob
ably find a variety bill for the after
noon program in full rehearsal in one 
studio, · while in the other studio, the 
producer of the evening's play is lin
ing up the cameras for the first run
through of a long day's work. 

The transmitter is already on the 
air, pumping out the demonstration 
film that is radiated every morning 
for the benefit of radio dealers. A 
dance band is probably running 
through its numbers in the band 
room'. While down in the centre of 
town, where the greater part of our . 
rehearsing is done, about six or seven 
more producers are hard at work with 
the casts of forthcoming plays that 
are in various stages of development. 

Meanwhile the office work goes on
the scripting and adapting of projec
ted programs, the preparation of de
signs and floor plans, the booking of 
artists, the making and hiring of cos
tumes, the negotiations for outside 
broadcasts, and all the thousand and 
one arrangements that are necessary 
to the running of any broadcasting 
service. 

says 

Programming Expert 
By DENIS JOHNSTON 

BBC Television Program Director 

British ' Television has two features 
that stamp it as something more than 
an experiment. Firstly, it provides in 
the afternoon and in the evening, a 
regular seven days a week service for 
viewers. The actual hours of trans
mission vary considerably from 42 
hours in the week as our upward limit 
to date, down to 27 as our lowest. 
Secondly, the programs that it radi
ates are practically all live; produced 
specially for the medium. Thanks to 
the experience gained during those 
three years of television before the 
war, we feel that we are no longer 
t,esting out a new toy. 

Enormous technical developments 
are still to come, but the bulk of our 
viewers have long since passed the 
stage when the mere sight of a pic
ture on the screen is a thrill in itself. 
They want more than good reception. 
They want programs of quality. They 
want good presentation. And these 
are the problems that are our major 
concern today on the production side. 

Already we can see with startling 
clarity that we are not at work on 
something that is an offshoot of either 
stage or screen. Television is neither 
the theatre seen through an oblong 
peephole, nor a convenient means of 
distributing moving pictures. It is a 
medium of communication and enter
tainment in its own right--a medium 
that has its roots in broadcasting. 
And the artists who excel in it have 
already learnt something of its enor
mous possibilities. 

This is at the back of our tremend
ous belief in the importance of live 
transmission. It is true that we use 
.film for demonstration purposes in 
the momi:n~s, but thL'l J11 ~ec;aU.se we 

3~ lJrnadca$tfnu Business, January 23, 1947 

---
A native of Dublin, born in 

·1901, Mr. Johnston was edu
cated in Dublin and Edin
burgh, studied at Harvard 
(USA), and practised law in 
England, 1925-27, later in Ire
land. · He became interested 
.in the theatre and in 1934 was 
named stage manager of 
Westminster Theatre. Later 
he became director at t he 
Dublin Gate Theatre and in 
1936 he joined BBC. During 
the war he was a war corres
pondent for BBC. 

wish to give dealers something to show 
on their sets, and under present con
ditions we are working to the utmost 
limit of our live program hours al
ready. It is also true that during 
regular transmission hours we include 
a certain number of cartoon films and 
shorts for the amusement of children, 
and in order to relieve studio conges
tion during the process of striking 
and setting. What is more, we use 
film to make a permanent record of 
public events and personalities in 
somewnat the same way as disc re
cordings are made by the sound de
partments. The fact remains that 
the hard .core of our programs is al
ways live, and will continue to remain 
so, however tempting it might be to 
solve a few of our problems by turn
ing ourselves into distributors of 
canned vision. 

This is not just due to a longing to 
do things the hard way. It is more 
that with the coming of bet ter de
finition and the big screen, television 
will be used for public exhibition to 
mass audiences, in which case cine
matog·raph film will be perfectly ap
propriate. But this is not television 
in our present sense of the term. In 
our experience, the small screen and 
the comparative privacy of the home 
requires a completely different meth· 
od of presentation and of production. 
And for this, a live performance will 
almost' always be best even though it 
involves us i'n an enormous turnover 
of program material. 

Full-Length Plays 

Our. present output is naturally de
termined by the size of. our staff and 
by the amount of our studio space. 
our two studios mea~ure roughly 70 

ft. by 30 ft . and are each 20 ft. in 
height. Outside broadcasts of public 
and sporting events may come at any 
110ur of the day, and they frequently 
extend our transmission hours to a 
very great extent. But normally our 
studio programs run for an hour to -
an hour and a half during the after
noons, followed by. anything up to two 
hours during the evenings. We usually 
reckon on presenting three full-length 
plays or features a week, two of whicl;l 
are usually repeated for a second per-' 
formance. Sometimes we take one 
of these plays as an outside broad
cast direct from the stage of a West 
End theatre-particularly so in the 
case of a farce or revue, where au<;ii
ence reaction is of importance to the 
performance. More frequently, the 
cast is brought to the studio on a Sun
day night, where the existing produc
tion is adapted to television. But most 
frequently of all, our plays are adap
ted, cast, rehearsed and produced 
especially for television by .one of our 
own producers. 

On the variety side we present any
thing from two to four half-hour pro
grams a week most of which are fi tted 
into the framework of a standard 
form, such as Cabaret Cruise or Sere
nade in Sepia. Ballet presentations 
follow each other about once a fort
nig~ t, according to - availability of 
Vanous companies. Then there is a 
regular series of weekly or fortnightl.V 
P.rograms on. fashion, cookery and de
sign; Guest Night, introducing well
kno:vn personaTities · discussing set 
subi ects; composers at the . piano; star 
instrumentalists; a fortnightly illus
trated talk on current world events 
k~own as News Map, and public ser:~ 
~ice features illustrating and explain
lllg t . 
b . . op1cs of general interest such as 
react rationing. ' 

i\~.ance Scheduling 
. 1nal!y we have- or are about to 
!nit' t - ' ' ' 
r ia e-a number of fixed point pro-

rtsams ever~ week, each handled by 
own editor or producer; Picture 

B.B.C. Televise Stage Show 

Page, a weekly presentation of inter
esting people who happen to be in 
town; a magazine program; a comic 
strip ; a Saturday night round-up of . 
the week's news; and a Telecr ime. 
Interspersed amongst these regular 
items are, of course, particular pro
grams of varying importance and of 
short or lon ger duration as program 
time permits, the %hole ran ge for 
any week being scheduled nearly two 
months in advance. 

The enormous turnover of program 
material that television involve's can 
be seen in the . fact that during the 
100 days from the re-opening of the 

SMOKERS AND REVENUE 
During the year ended June 30, 

1946, the .Australian smoking public 
consumed 24,722,000 lbs. of tobacco, 
representing an outlay of £3/ 15/ 2 per 
head of the population. But the great 
bulk of this money went fnto the Com
monwealth revenue, for the figure 
quoted is the estimated wholesale 
price plus all duties of Customs and 
Excise. The total amount of duties 
was £22,368,000, according t_o the Com
monwealth statistician. Whilst the 
consumption per head was slightly 
higher . fdr the year 1938-39, viz. 3.336 
lbs. -as compared with 3.319 for 1945-
46, the c'bmbined Customs an<;i Excise 
duties have rnore th!J,n .t rebled, for in 
the former year they oniY· a mounted 
to £7,392,000. 

"'-

Cabled advices from USA 
last week reported a big up:.. 
sweep in the demand for tele
vision receivers and a lso pep
ped up output of sets. Six 
commercial tele stations are 
in operation. Across the At
lantic the BBC is a lso a dvanc
ing in the new field and in 
this article Denis J ohnston 
presents a compreh ensive pic
ture of television from the 
British viewpoint. 

service in June to mid-September , 40 
plays and feature programs have been 
adapted, designed, rehearsed and pro
duced. 

Somebody once remarked tha t pro
gramming for t elevision was rather 
like running seven or eight repertory 
~heatr~s in parallel, and the analogy 
is a fair one if you add to this a couple 
of variety halls, a municipal instit ute 
and a n ight club. However arduous 
it may be, there can be few jobs in 
which one can have a more exciting 
experience in watch ing a new organ
ism growing and developing week by 
week. By a continual process of trial 
and error, it is h ammering out an en
tirely new technique that already is 
showing signs of taking a permanent 
shape. 

PLYWOOD 
FOR ACOUSTIC TREATMENT 

Dr. C. F. Boner , director of the De
fence Research Labora tory at the Uni
versity of Texas, told a recent meeting 
of the Acoustical Society of America 
a t Chicago that newly-developed lam
inated plywood cylinders in studios 
and auditoriums h ave "unsuspected 
effectiveness in ·controlling acoustics." 
Vertical and horizontal cylinders of 
this plywood, he said, have an effi
ciency "considerably great er than 
heretofore supposed, particula rly at 
low frequencies where other materials 
are less efficient ." The cylinders 
serve mainly to diffuse sound and 
prevent echoes of high intensity, ac
cording to Dr. Boner. 

Australian-grown . Most of the Aus
tralian leaf went into the manufac-

Complete- statistics f6r the year ture of pipe tobacco, blended with 
ended June 'last are not Yet. avail- impoi;tM leaf. 
able, but for the year 19~-1..:45 the The number of tobacco factories in 
total quantity of. leaf. used ir(tnanu~ Australia·_ is 25. They employ 5,203 
facture amo.~nted to 23.,36:\ , 2"~9 lbs., (1,861 males and 3,342 females) and 
th~ value of which wa.s . £_9/~?~S.Cl'6. Of , ?,~Y £1,231,000 in s.a. laries and wages. 
this leaf 18,703,685 lbs., .. v~ue<;l at -~-.Exports were as follows :- Manu
£8,60~ ,973 , was i:n:worted ~ whilst thff' flJ,~t.re(tobacco, l,638,30S lbs ; cigar
remamder, v alued at £371,833, , was e:t tes; 49~,436 lbs. ;. cigars, 1,284 lbs . 

. . _ ' t . :"- ' -
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INTERSTATE ITEMS 

Queensland 
"Star N ight" featuring Bob Gibson and 

his J\ielbotirne show commenced over the 
air on 4BC/ SB on Saturday night, January 
4. This show is b eing· sponsored by and 
dona ted by Crihb a nd Foote of Ipswich in 
a id of the "Queensland Bush Children's 
Health Schem e Appeal" and the subscrip
tions to date have been . phenomenal. S ir 
Leslie Wilson, during his long term of office 
as Governor of Queensland,. started this 
Scheme in rn36 and ever since delicate 
Lush children w hose parents cannot afford 
to give them a holiday have been taken by 
the committee to the seaside to s plash their 
way !Jack to h ealth. Free surgical and medi
cal treatment is given to the kiddies at a 
home at Redcliffe a nd other homes are sus
tained at Maryborough, Rockhampton and 
Townsville where these children a r e taken 
for recuperative holidays. 

The inception of the Queenslan d News 
Sen·ice ("B.B ." Jan. 7) which is now !Jeing· 
taken by fourteen radio stations, has Jed 
to quite an .amount of reshuffling on the 
announcing staff of 4BK. 'i'hree p rominent 
new3 reporters h ave been engaged- they are 
Alec Shir en , transferred from t his station's 
ordinary announcing staff ; Harry Millard, 
who for several y ears was one of 4BC's 
:-;porting announcers; and Noel Horn, pre
Yiouslv attached to the studio staff of 4SB 
Kinga~oy. Mr. Shiren's place on 4BK staff 
has been taken by Russle Callow, well
known radio identity in both city and 
~ountry. 

The prochtction department at 4BK h as 
taken on intense activity since the com
mencement of the new year, primarily in 
the organisation of a new Saturday night 
audience sho-w, '''l,he Laugh Parade," run 
somewhat on the lines of the old show of 
the same title which was so successfully 
run before t h e war. This interesting feature 
is to b e sponsored by the Queensland Brew
ery and is expected to be la unch ed at the 
lieginning of February. 

After a war tim e absence, the community 
cencerts which \vere so popu lar with Eris.
b ane a udiences have now been res u1ned over 
4BH. Their orig·inal compere George Hard
man is in charge of proceedings and fea
tured organist Les Richmond is also heard. 
Some of the old popular novelties including 
the riotous "Hobby-horse D erby" and many 
new competition s a nd · laugh-makers have 
bee n introduced. Part of the show is broad
cast every :\Vednesday through 4BH from 
the stage of the Regent Theatre where the 
big laugh gathering is h eld. . 

Popular 4BH evening a nnouncer Denys 
Beard has accepted an announcing position 
with 4GY Gympie. He i>ecame known 
through his excellent descriptions (in asso
ciation with Ken Crossman) of the M.C.C. 
versus the Country Match played a t Gympie. 
He is a mid-twenty Englishma n w ho was 
out h ere during the war in the Royal Navy. 
H.e was discharged here a nd was w ith the 
G.P.O. for a time when h e d ecided to t ake 
up announc ing. 

Rhondda Kelly ( "Miss Australia") com
menced at sta tion 4BK on January 6-a 
week after she returned to Brisbane from 
her overseas t rip, and is now giving regu
lar nightly talks on her experiences a broad. 
" The House of Curzons" are sponsoring the 
session and a n interesting piece of sales 
p r omotion has bee n carried out by the firm 
in connection with her talks b y arranging 
very attractive sh op window displays. 
Edmonds Advertising handle the account. 

An interes t ing· comeback to radio has 
been made by one of its oldest Queensland 
identitie s - Ruth Rutherford. who · r etired 
s ome months ago after 16 .years' service 
with 4BC as t h eir chief woman announcer. 

After a short break she fourid that she 
could not take the rest indefinitely and is 
now back on the air, this t ime with 4BK, 
helping to b uild a new afternoon program 
of two special sessions a week, one dealing 
with social .affa.cirs and the other with arts 
a nd crafts. 

Genial Rogel~ Fair, a d ver tising manager 
at 4BK. · has recently returned t o BrislJane 
after s p ending his holidays in Melbourne 
where he says he found the w eather just 
as hot as in 'Brisbane. 

An additional two country stations, 2MvV 
and 2LM, h ave !Jeen added to the network 
which will broadca~t. the 15- minute weekly 
Horne Science program over 4BK-AK, ·4BH, 
4BC-SB, sponsored by Simpson Bros. Pty. 
Ltd., Brisbane (Simpson's Self Raising 
Flour). The acco unt is handled by . R. S. 
Maynard Advertising, Brisbane. 

National Advertising Agen cy are handling· 
the adv ertising for the feature "Beyond 
the Setting Sun" broacleast over 4BC/ SB 
Mondays a t 6.45-7 p.m. sponsored by Castle-
111.aine Perkins Bre-wery. 

The second series of "Tn his S teps" to be 
heard in the v er y n ear futur e over 4CA, 
4TO, 4AY, ·1MK. 41\IB h as been renew ed 
for another 52 weeks- this is a continu
ation of the first series of this feature 
and is sponsored bv the Queensland T em
pera.nee League-the advertising is handled 
by Gordon & Gotch. 

H.. M . G ow & Co. Pty. Ltd.. Brisbane, 
are sponsoring over 4BK/ AK, 4IP 100-word 
announcements at the close of the Queens

. ·land News Serv.ice, breakfast, midday and 
7. p.m. evening sessions. Gordon & Gotch's 
contract. 

The Five W ays session, "Melodies for· 
the Modern Miss" over 4BH every 1norning 
7-7.15 is sponsored by Hol ts E l ectric Shop, 
Vic. .Tensen, Coupon Furniture Co., Les 
Goode Casket Agency and the South Bris
bane Art Florists. Gordon & Gotch handle 
the account. 

Rockman's (Qld.) Pty. Ltd., Marybol'ough 
branch shop, through Johnson Jones Ad
vertis ing h rtve contracted for 50-word an
nouncements. ·1norning wom en's sessidn on 
a 52 weeks' b a sis with 4MB. 

South Australia 
Broadcast bY 5AD of tbe trotting fron1 

the country centres Gawler a nd Strath
albyn, c.ommenced J an. H. Sponsor· for 
Gawler trots is C le la nd & Co. and for 
Strath albyn J. R. Alexander & Co. 

"Mu siquiz" sponsored by J . H. Whelan 
Pty. L t d . commenced M onday, Jan. 13 over 
5KA , r eplacing t!rn d r ama " Scarlet H a r 
vest." "Musiquiz" offers p rizes of cash 
and theatre tickets to listeners who can 
answer the simple yet interesting quiz 
questions. 
. To commence F ebruary l, 5AD have a 
complete r e -arrangement of Saturday 
m orning prog-rams. Line.- up is as follows : 
9 a . m .-Specia" session b y Ray Noble a rid 
Douglas Black ; 9 .30~Sporting session, Steve 
McKee and T e el Madiga.n in last-minute 
1rnw s · of the sports f or t he day : 10- Mount 
a in Music-compere Robert Fricker; l -0•. 30 
-Bill Holyoak's swing sess ion;. 11-~ -hour 
of Mort and Bob-Mortimer Marsh a nd, Bob 
Fricker in a session of nonsense and brig h t 
novelty recordings . 

The third of F. H . F aulding & Co.'s State 
Qui z Championships commences from 5AD 
Thursday, F ebruar y 13. T he subject-En glish 
and English liter a ture. F irs t prize i s £50, 
second £25 . Each week t he vvin n er r eceives 
one guinea a nd t h e runner-up 10/6. Pre
v ious championships, which were most suc
ces~Jul, ·wer e in history and geography. Alan 
A. Martin account. · 

The Ginger Show, which was h eard over 
5KA. Fridays a t 8.30 p.m .. is finished a nd 
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Super Elliots n ow sponsor " Popular Falla
cies," ' t \VO ~-hours, heard l\1ondays and Tues
days, 7.15 to 7.30 p .m. 

Gillette sponsor t he 5KA. "Close Sha"" 
Club" which offers a fee for listeners' real
life close shave stories suitab~e for clra1na
tisation . Program 7.15 p .m . :\Vednesdays. 

Rober t a Russell's "Good Neighbour s" ses
s'on, which was broadca s t by 5AD da ' I'· from 
2 to· 2.30, has proved so popular with listen 
ers that it has been increased for the se<'on<l 
tin1e by 15 minutes and nO\V r ung for a full 
hour. I t· is a session of v ery bright n1u~ i f· 
and che8rios, especially for hospital i1atient~ 
a nd old people. Roberta makes a JJOint of 
giving cheerios to p eople over 70. f3he In 
vites listeners with problems to send them 
in and helps in every way she can. Recenth 
she procure d a sewing machine for a listen·
er and · a gTa1nophon e for a s ick p erson. 
R equest numbers are p laye.c1. The real lJ\lr
p ose of t he ses sion is to eheer people up ancl 
g ive a h elping hand virhere,,rer posRible. Th(· 
session' is a .go<Jd n1ec1iun1 for appropriatl· 
ac1Yertising. Rober t a. a nd Irene (Irene DaYis 
of th e Mye:· Hairdressing Salon) discuss 
hair and beauty problen1s and anrnver quei:;
tions from listeners. 

· Amscol, who for a long- time ltevc spnn
gored t\VO sessions \VP.t>kly w ith 51,A. hR.Yf' 
a. new sel:ia l " The Grey S hadow" w hi rh is 
hea r d Friday nightR at s.:rn in phice of 
" P r isoner at the .Bar" which w as hr o'1dcasl 
\Vednesdays at S p .m. 5KA now haYe a 
co1nple te feature progra111 each n ight from 
7.15 with the exception of Friday when the 
featur e programs commence at G.45 with 
"Mu sic in the Tanner ·Manner" sponsored 
by J: Brooker & Sons. Mornin g!-i are now 
completely .. s p onsored sessions from 9.30 tn 
n1idday. Ne--'iv s ponsorships of 1norning ~l1nws 
include Gerarr1 & Goodman Ltd., w h o ha,·c 
tal{en t'vu 1. -hours VVednesdays and -Fri rlay~, 
and Norman Russell Smith, n aturopath, two 
~-hours , Mondays to Wednesdays. 

Western Australia 
Mary Ward, .well-known rad::i actreS8. is 

in Per t h on a holiday. Mary, who is a 
West Austra lian, has been h eard from 
nation:il stations starring in °Autumn 
Crocus" during h er visit: 

Station ·6PM's "Margo" (Norren Leen). 
who in the· past seven years h as endearc,d 
herself to listen er s all ,. over the State. l1as 
tlecided to try h er fortune in the east ern 
States. 

Bef:d des b ei11g progTf\111 'director. 0 1\1argo" 
has been heard· over the 6PM -AM network 
in \VOlnen 'f.; se~sions , chi1clr0n's sessionR anrl 
t he Saturday n1o~ning ·chilcleen' s communit) 
concerts in · eon htnction ·with John J.;ukc :.::ind 
G eoff Manion. . ' 

Pati,ents in the Service hos11ital s will n1i!'~ 
her v·~ry fri endly " S miling Through" pro-
g ram. 

\Vhilst in the eastern States ":Mar go" 
hopes to gain f urther experience in radio 
acting and writing. 

Eric: Farrant, who before h e joined thr 
Services w as a nnouncer at 6PR- TZ, has bern 
in P erth on a vacation h.efor e taking UP a 
position with sta tion 2UE. 

Manager c-f 6PR-TZ. Grah a m Dowla1Hl. 
is in· Melbourne on a busin ess v isit. 

Bryn, Samue l, gen eral mana.g·er of " '·-' 
Broadcasters L td., is holidaying· with ht' 
wife, a nd famil y at J\fan.i imup. Ed. Churc11 ~ 
ward, assistan t manager, h a s returned aftet 
spending a few very enjoyable days at Rott· 
nest. 

Two West Australian a u t hors' pla ys ]laYe 
been accepted for t he Author's PJayhou~e. 
They are Mr. Arthur P .. P adley of Scott 
Street, L eed e rville, who wrote "Laboratnr' 
T est" a nd Mrs . Nancy navies, whose pla' 
is e n title d. "The Measure Ye Mete." 

N.S.W. Manufacturers Discuss F.M. 
At the last meeting of the Radio & 

Telephone Manufacturers' Association 
of N.S.W., the Secretary (Mr. W. Mier
endorff) reported that a telegram bad 
been received from the P.M.G. (Sen
ator Cameron) advising that it would 
not be possible to commence simul
taneous experimental F .M. transmis
sions in both Sydney and Melbourne. 

The text of this telegram, which 
was in response to representations 
made by the ·Association reads as 
follows:-

"Your letter 2nd December, '1946, 
re Frequency Modul:;i,tion Experimental 
Transmissions. Point of view expressed 
therein fully appreciated by Depart
ment. Special steps being taken ex
pedite as much as possible completion 
Experimental Transmitter in. Sydney 
and hope that it will be ready for 
Eervice in approximately three months. 
Regret not possible arrange for ex
periments commence simultaneously 
Melbourne and Sydney but . desire 
emphasise that first experiments in 
Melbourne are for information of 
Department on its own experimental 
equipment. Every endeavour will be 
made to reduce time lag between the 
operation of the Melbourne and Syd
n1ty stations." 

U.S. EXPECTS 

After considerable discussion, the 
meeting resolved.-That a letter be 
forwarded to the Postmaster General 
requesting consideration of the fol
lowing:-

1. That the Department maintain 
a consisten t efiort to have the Sydney 
Station installed, erected and operat 
ing within the three months . men
tioned in the telegram of 11th Decem
ber, 1946. 

2. That, in view of the sta tement 
that the first experiments in Mel
bourne are for the information of the 
Department on its own experimental 
equipment, it is our considered opinion 
that there is no apparent reason why 
transmissions should have a public 
entertainment value. In this regard 
it is, therefore, requested that the 
'National programs be not relayed over 
the Melbourne Frequency Modulation 
Trapsmitter during experimental 
transmissions, which, it is understood, 
is the present intention of the De-
partment. · 

3. That experimental transmission 
times in Melbourne be irregular and 
staggered and that the t imes be con
fidentially circulated to the trade only. 

LARGE 1947 TELEVISION MARKET 
Speakers at a Television Broad

casters Association Conference staged, 
at the Waldorf-Astoria Hotel in New 
York late last year predic'ted a huge 
market for television sets start ing in 
1947. ' 

Some 1600 t~levision enthusiasts at
tended the series of meetings and 
heard discussions covering every phase 
of the industry, including receiver and· 
transmitting manufacturirig; sales and 
n:erchandising; installation and ser
vice; technical and engineering de
velopments; program production, etc. 

Quite a number of A~erican manu
~acturers are in production with tele
c lS!o? receivers and some are : making 
ons1derable .deliveries to areas al

ready served by television stations. 
At the convention seven manufac'

;urer_s exhibited receivers at prices 
angmg from around $225 for table 

niodel receivers to $2,650 for de-lu'xe 

instruments in · custom built cabinets 
. and offering large screen reception, 
AM-FM and an automatic ' record 
ch anger . 

Mr. Frank W. Mansfield, director of 
market research of Sylvania Eiectric 

~ Products Incorporated revealed that 
results of a recent consumers' Survey 
had indicated that, on the basis of 
answers -.received, 1947 sales of tele
vision receivers should total 420,000. 
Manufacture·rs' tentative plans call for 
the production 'of around 400,0.00 for 

·the year. H~ also estimated th at by 
1951 sales of• t elevision. receivers w.ould 
reach 1;400,000 pet annum; · 

The new . v oic e hea rd - eve1~fng·s· ori ·"2lr E · i s 
West Aust ralian Eric. P a rra n t . :. T a lr · a n d 

g ood-Iookin.g, Eric has o;ril~ . 1'~c'Ein,mi.Y.-,beel( 
r eleased from t h e ArmY>' .111 which ~e'!! s er" . 
ved for the last .6 y ears. :frior ' t o ~1istine. 
he did radio w ort;: in Perth. · 

11AUSTRALIA MAKES IT" 
EXHIBITION TO BE STAGED 
IN MELBOURNE 

Manufacturers, wholesalers and re
tailers will have an excellent oppor
tunity of displaying their products 
at the "Australia Makes It" Exhibition 
which is to be held in the Exhibition 
Building, Melbourne, from April 10 
to Apr il 19. Proceeds of the Exhibi
tion are to go to the Queen Victoria 
Memorial Hospital Rebuilding Fund. 

The organiser, Mr. M. R. Mitchell, 
hopes that the radio and electrical 
industry will come right behind this 
effort. The Exhibition will cover all 
Australian manufactured goods. 

It was suggested at a recent meet
ing of the Victorian Electrical Manu
facturers, that an all-electric home 
should be exhibited. This exhibition 
has been set up with two purposes 
... to completely display Australian
made goods in all phases of manufac
ture and to raise £250,000 for the Queen 
Victoria Memorial Hospital. This 

_money is urgently needed to convert 
the old Melbourne Hospital, Lonsdale 
Street. 

QUEENSLAND GETS STATE 
ORCHESTRA 

Queensland's S t a t e Orchestra 
formed along similar lines as that no~ 
known as the Sydney Symphony Or
chestra, came into being early this 
month and its 55 players will be led 
by Mr. Leslie Chester. 

Mr. Chester signed t he contract to 
conduct the orchestra at the ABC 
studios on J anuary 10 in the presence 
of the Lord Mayor of Brisbane (Ald. 
Chandler, who has wide commercial 
broadcast ing interests) the Queens
land Premier, Mr. Hanlon, and the 
Queenslan d manager of the ABC, Mr. 
E. J. Mccann. 

The Queensland Governmen t the 
Brisbane City Council and the ' ABC 
have combined to finance the orches
tra which will probably cost between 
£20 ·and £30 thousand a year. 

It is understood the ABC recently 
approached the Tasmanian Govern
ment for a similar tripartite financed 
orchestra for that State, but the Pre
mier, Mr. Cosgrove, reluctantly de
clined to participate due to the cost. 

REGISTERED COMPANIES 

IYERS-LEE ( AUST. ) P TY. LTD., 37 
Swanston · Street, manuf a ctu rers . Capita l 
£25,000-. D irei'tor,s : G. R. N icholas, M. A . 
Nicholas , R. A: Oakley. 

. NICHOL AS SERVICES P TY. LTD., 37 
S-wan~ton . Street, .. engineer s, fin ancial and 
taxa:tw11 a 4"vfs ers, . etc . Capital £10,0-00. D l
re..c;t or.s : G ._ :J;l. Nicholas, M . A . N icholas, 
F .. J ._ ·Rowe.Is. 
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Program Promotion in Adelaide 

Station SON Adelaide has secured the exclusive advertising rights on the new Adelaide 
tramway pylons. They are strateg ically l.:i·cated 'at all important tramway intersections 
and termini and contain the tramway route, map and timetable. The above picture shows 
a group of Adelaide advertising men showing interest in the stunt. They are from 
left to right: Me·ssrs. Reg. Hudson (Frank Mason & Co.), Austin Brown (Austin Brown 
Advertis.ing Agency), Alec Bainton (Webb-Roberts-McClelland), and Bernie Payne (Clem 

Taylor Advertising Service). 

OVERSEAS NEWS 

Mr. Charles R. Denny, aged 34-
the · youngest member of the Federal 
Communications Commission -was 
appointed chairman, early December 
last. He has been acting chairman 
since March, 1946 when Paul A. Porter 
was appointed OPA Administrator. 

* * 
Australia's leading newspapers took 

a wise step last year when they insti
tuted radio news columns to cash in 
on public interest in broadcasting 
matters. They were following the ex
perience of American newspapers 
which have also found the move pro
fitable from a readership angle. In 
America there is a Continuing Study 
of Newspaper Reading recently pub
lished by the Advertising Research 
Foundation which shows that radio 
news and programs are read on the 
average by 51 % · of the women and 
40 % of the men readers of 100 repre
sentative newspapers. Of seven 
editorial compartments of the news
paper radio news and programs ranks 
fourth with women and fifth with 

men readers. Study is culmination 
of seven years' work, involving 45,000 
interviews and analysis of 3,000 news
paper pages. 

* * * 
Due to rising costs American broad

casters did not get much change out 
of the increase of time sales in 1945 
compared with 1944 according to 
figures released in December by the 
F'CC. Total broadcast income (reven
ue less expenses, but before Federal 
income taxes) was $83,584,288 in 1945 
as against $90,272,851 in 1944. But ac
tual time sales rose by $22,841,301 to 
$310,484,046 in 1945. 

* * * 
A nation-wide contest to pick the 

best radio programs sponsored by re
tailers during 1946 is being conducted 
by the National Retail Dry Goods As
sociation in conjunction with its an
nual convention in New York this 
month (January). NRDGA has for 
years conducted similar contests in 
relation to newspaper advertising by 
retailers but this is the first radio con-
test. · 
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CLOTHING AND FOOTWEAR 

Output Nearly £60,000,000 

statisti.cs covering the clothing in
dustry in Australia for the year 1944-
45 show that the output in that Year 
reached .the record total of £59,343,000. 
That of the previous year was 
£55,149,000. 

The number of persons employed in 
the industry was 86,391, of which total 
women and girls numbered 64,585; and 
salaries and wages paid amounted to 
£16,088,000. 

The largest number of employees is 
in the tailoring branch, viz. 28,108 
(wages bill £4,971,000) and the next 
highest in boot and shoe factories, 
16,783 (wages £3,855,000); dressmaking 
coming next with 13,365 (£2,042,000); 
shirts, collars, etc., 9,984 (£1,674,0001; 
and dyeworks and cleaning, etc., 4,971 
(£1,142,000). 

New South Wales has the largest 
number of factories, viz., 2,095, em
ploying 34,668 persons; but the 1,817 

· factories in Victoria employ a larger 
number-35,899. Queensland has 28E 
factories (employing 6,210); South 
Australia, 290 (5,574); Western Aus
tralia, 226 (3,225) a[\d Tasmania, 5·1 
(815). 

Since the year 1934-35 the average 
wage :per employee has risen from 
£109 tci £196 .. The value of production 
per person has risen from £167 to 
£320 in the last ten years. The ratio 
of wa&·es to value of production has 
decreased from 61.89 to 58.17. 

In the year ended June 30, 1945, 
16,650,774 pairs of boots and shoes, 
valued at £11,025,107, and 5,814,819 
pairs of slippers, valued at £1,007,748, 
were tµn1ed out. Accessories, such as 
soles and uppers made for sale, ac
counted for approximately another 
£1,000,000. The next· largest single 
item was that of shirts. The number 
made "on commission" totalled 212,858 
dozen and "for sale" 453,131 dozen, 
the value of the latter being £2,237,325. 
Hosiery and other knitted goods are 
not included in this summary of the 
clothing industry; they are dealt with 
separately. ' 

Imports of "apparel and attire, .. 
hats and caps, trimmings and orna
ments, etc., during the year were 
valued at £2,033,278, as compared with 
£1,456,572 for the year 1943-44 and 
£2,095,948 for 1938-39. Exports amount
ed in value to £469,696, as compared 
with £106,210 in 1938-39. · 

PROFESSOR OLIPHANT DISCUSSES ATOMIC ENERGY 

The almost-limitless power inher
ent in the atom was stressed by Pro
fessor, M. L. 0\iphant, world-famous 
authority on nuclear physics, when 
he addressed a large gathering of 
scientists and engineers at Sydney 
university's Great Hall on Thursday 
evening, January 16. 

The occasion was historic, not only 
in that it was Professor Oliphant's 
first large-scale talk on atomic energy 
since his arrival-in Australia on New 
Year's Day for discussions with the 
Federal Government on the establish
ment of the National University at 
Canberra, but also as it was the first 
occasion on which a joint meeting had 
been held of Australia's leading scien
tific and engineering bodies - the 
Institute of Physics, The Institution 
of Engineers, The Australian Chemical 
Institute and the Institution of Radio 
Engineers. The meeting was d'rganised 
by the IRE (Aust.) in collaboration 
with the Council for Scientific & In
dustrial Research. 

Adelaide-born Professor OHphant, 
who played a leading part in Brit1sn 
radar and atom technology ' develop
ment during the war, commenced his 
address by pointing out that the pro
duction of the atom bomb had, in 
fact, completely revolutionised war
fare - much more so than generally 
was realised. D:emonstrations of the 
power of the atom bomb such as those 
given at Hiroshima, Nagasaki and Bi
kini, gave only an inkling of what the 
bomb could do, as already bombs could 
be made at least 100 times more power
ful than those already us,ed; making 
possible the entire destruction of a 
huge city by a single bomb. Such a 
bomb could be carried by a single 
aircraft or rocket, while as an alterna
tive, destruction on a lesser, but suffi
ciently disasttous scale, could be. 
achieved by atomic devices small 
enough to be carried by one person. 
None of this was fantasy - it was 
hard, cold fact which should be .enough 
to discourage anyone foolish enough 
to contemplate another war. 

As if this prospect were not enough, 
Professor Oliphant pointed . out that 
atom bomb technology had made 
available what might be regarded as . 
an even-more potent weapon than the 
bomb itself - the radio-active fission 
Products resulting from operation of 
t~e uranium "pile" used· in produc
tion of plutonium for the bomb. The 
0:-itput of these fission products from a. 
single "pile" in one day was enough 
to enable 2,000 square miles of terri
tory to be sprayed with a lethal dose·· 
of radio-active material, which would 
remain · potent for days and weeks, rnd completely paralyse, jf not des-
roy all activity in that area. 

• 
Prof. M. L. 

Ol iphant 

• 

After reviewing the events leading 
up to the present stage of atomic re
search, Professor Oliphant pointed out 
that the processes involved in the 
manufacture of the atom bomb could 
be usefully employed in the generation 
of power for industry - even now it 
was possible for the heat energy from 
a uranium pile to be used to generate 
steam, which could drive turbines in 
electrical generating plants and ships. 
So far, however, it had not been pos
sible to eliminate the necessity for the 
heavy and cumbersome shielding re
quired around all devices operating 
by atomic fission, so that the atom
powered motor-car or aeroplane was 
still a thing of the future. 

Citing some examples of 'the power 
inherent in the atom, Prof. Oliphant 
pointed out that whereas a · pound of 
coal might produce one kilowatt-hour 
of electrical energy in an efficient 
generating station, the complete con
version of a pound of radio-active 
material would produce power equiva
lent to about three million times that 
amount. However, even this was not 
the ultimate, as the fission processes 
with the heavy materials such as 
uranium were relatively small sources 
of power - by using thermo-nuclear 
reactions in the synthesis of materials 
from the light gases such as :P,ydrogen, 
it would be possible to obtain 500 
million kilowatt-hours of energy from 
a single pound of raw material. 

HAI LS TORM AFTERMATH 
, . 

Out of the terrific hail storm which 
struck SyQ.ney recently came a atory 
of public spiritedness that will . be a 
sour~e of pride to 2UE, which inspired 
it, for a long time to come. , . . 

A few. days after the storm, the 
Canterbury District Hospltal wai:; in a 
desperate p-light--thousands of tiles 
had been smashed and with . rain 
clouds again coming. over and . unable. 

· to secure the labour necessary to re
pair the roof· and windows, the hos
pital was faced with .the prosp\'lct of 
having to send h a:l:f th~ patieni;s~ fl.()me , 
and the ruination of :many' tnou,sands 
of pounds' worth of ~spita1~·~quip-
ment. , ;:-· · 

AGENCIES 

Mr lan Hutche8on head of Linta8 in 
J.. .. ond.on, ·w ho arrived it; Sydney on Christinas 
Eve en route for Ne'v Zealand, flew across 
t he Tasman laot week to complete his jour
ney . He got a great kick out of a r riv1.ng 
here in time to spend Christmas Day with 
his son who r emained in A u stralia w h en t h e 
Hutcheson family went home to E.ng·land 
.% years ago. H utch's elder son in L ond on 
has joined "Picture .Post ." 

I va n B u ckman, has joined S . A . Maxwell 
a n d Staff Advertising· as medium manager. 
I v an who has had considerable experience 
in the agency game, took up his present 
p osition a fter his discharge n·om t h e ser
vices. 

Goldberg· Adver tising, Melbourne, and the 
Colu mn Club (membership of w hich is com 
posed of newspaper rep s .) are to p lay a 
cricket match on St. Kevin's Oval, H eying
ton, on February 2. 

A fter three months' prom otional w ork for 
the Goldberg agency in Melb ourne and 
Adela ide, Milton Chick , well-known ad. 
executive, h as been r eca lled to Sydney office 
to take over the newly -acquir ed Vincen t's 
A.P.C. a ccount. His considerable experience 
in b oth press a nd radio will find full s cope 
in h elpin g t o promote a s till g r eater d e
mand for Vincent' s. 

B iber J<'urs (S ydney) ar.cou nt has been 
divided between two agencies w i th the r ecent 
appointment of D y er-Malone to handle radio 
placings w hile \V. B . Lawrence handles all 
press and other m ed ia. 

R ecent additions to the s t aff of J ohn 
Clemenger Pty. T,td. a re Esme \Vills, who 
served in the W .R.A.N. S ., and artist L es 
Hopwood, ex-A.I.F. 

Ray Glasson , of Goldberg· Advertising 
(Aus t .) P t y . Ltd.. M elb., is b ack on the 
job after a holiday in T asmania, where . h is 
crooning was a s popular as it is Melbourne, 
we understand. 

Eric H awkins, of H awkins Advertising· 
Agency, was married t o Miss Gay Way of 
Sy d n ey on J anuar y 3. They h ave been 
en joying a honeymoon carav a n tour of Ta~
n1ania, 'vhere hospitality kno,v:.::; n o buu nd.s 
and the p icturesqu e scenery .is beauty ev".n 
in the ey es of a - new ly -married couple. ::lo 
keen is J!Jr ic Hawkins t hat it is qui te t o he 
expected he will pick up a few clients d o 1v11 
Tassie way. 

Married last week , Isa l.Jel P ollal'd, capable 
publicity m a;nag·e r of Lintas agen cy, to F ram: 
K olle at St. Stephens Church, S ydney. B est 
wishes from a w ide c ircle of friends. 

The Secretary of the Hospital, Mr. 
Burke 'phoned Radio 2UE and asked 
if an appeal for help could be broad
cast over that station. Three an
nouncements were made on Saturday 
morning, and in the afternoon: more 
than 40 volunteers arrived at the hos
pital skilled tradesmen and others, to 
carry out the work. Completing the 
job that afternoon, not one man would 
accept any payment whatsoever, say
ing that they were willing voluntary 
workers who had heard of the hos
pital's plight over 2UE and were sim
ply doing what they could to help. 

A letter of thanks to Radio 2UE was 
received from Mr. Burke, in which he 
said f'On behalf of my Board of Direc
tors I desire to convey to you our 
grateful appreciation of your kindly 
action." 
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... \laurice Cha p1na11. 2C.H lnanager, has 
caug·ht a fish at last! But he had to g o bush 
with a champion to learn ho\V. Said (;hamp. 
i~ Vincent Freeth , whil e third man 111 the 
part)• was oµe of YHF's b eHt c lients-Fra nk 
Small of Bruce Small Pty. Ltd. The. ~rio 
returne.d last week from the Goodrid1g ,)ee 
RiYer where they stay'ed with friend;; of 
Vince Freeth at Koorarbri Station. Reports 
are they had trout for breakfast every morn
ing· and lin1it bags taken each day fron1 
the strea1n. Encouraged, "Chappie" is ar
ranging to try liis awful skill upon the perch 
in \Vaters closer to Sydney next weP-k-E,nd. 

Other broa d casting· executives who hcl\'6 
been a mong the trout recently were Feder

.ation President Mr. J. Ridle,· and hi" 
brother Mr. A. Ridley, station manager of 
2GZ. , rrhey returned laHt 'veek-end fron1 
spending ten da,·s at '.Vee Jasper which is 
also on the Goodradigbee· Ri\'er. . 

General manage r of 2SM, 111r·. Bernie 
S tapleton, a nd hi s trainer brollwr Joe 
Htapleton didn't stop s haking han d s with 
each other for three days after Raceme's 
,,.in at 12/1 at Canterbury Races last flatur 
daY. Bernie owns the speed'' fill)' and 
brother Joe is her trainer. The fill y had 
disappointed · her connections (and their 
friends) at four or fiv e previous starts a s 
she was sornewha t rog·uish at the harrier. 
Appropriatel'' enough Bernie used rad io in 
Raceme's more r ecent training to break her 
of her bad habits. A r eceiving· set W8S 
in s t a lled ·in h e r s t a ll to : g·ct h er aceu stonie.d 
to "oistracting" ! sounds. 

Miss H. · " ' ilson, h ead of the Golds heen 
Laboratories organisation, is taking a well 
earned rest a,,.R;\'"- fron1 _ Sydriey. 

Christ1nas (·ard _ de:-;ign: by ~1:r. Cai-:. l\Iar 
s hall, pu11ular advertising and publicity di
rector of United Artists , made home hunters 
wistful. Ever the humorist, Cas. cartooned 
in his Christmas card the co-opera ti Ye 
efforts of the Mars hall family in building· 
their n e w home at French 's Forest. Many 
public ity conferences amongst the g um 
trees are exp ect ed . 

B. C. Button, 3<_;8 asHh;lanl lllanag er, i ~ 
spending a week 's YacaUon on a. caravan 
tour of the Sou th Coast. 

"\Vith the return o f 1\IacquariP. executives 
Ben Coombes and Joy Morgan from the 
USA manr of the Maequari e m en folk are 
s portin g colorful new necl{w ear. 

J\fr. A . D. Towner, Ma n a g Pr of thP Tas
manian Coas tal Ketwork, was in l\1clbourne 
about the middle of January, on his way 
back to Tasmania from Sydney. 

Mr. R. F'itts, g ener a l manager of the V.B. 
N. h as been holidaying at Sorroilto-fishing, 
of course. 

Mr. David Syrn e, manag·ing director of 
t h e V.B.N. is enjoying a vacation at P oint 
Lonsdale . 

Mr. F r eel Burle~'. g·overning director of 
Berlei Ltd., anrl Mrs. Burley are visiting 
.Australia fron1 London on a pleas ure trip. 

The dea th occurred on Januar,\' 14 of Mr. 
Mr. A. Gr een, manager of the · truck division 
<.•f York . 1\fotors JJtd. Befor e joining Yori' 
Motors, Mr. Green was Queensla nd m a nager 
of the P erdriau Rubber Co., a nd m anager 
of Over land (South Australia) Ltd. 

Among t h e inte resting people who've 
called in to 2UE recently were M adge EUiott 
and Cyril Richards who were interviewed on 
the air by Brian Newman, and Abe R omain 
(just returned from the U.S.) who calle.d 
in to have a c h at with Allah 'L'ooh ey. 

At the annual general meeting of Cadbun·
Fry-Pascall Pty. Ltd. two m ember s of the 
>;enior m anagement staff were appointed to 
the board as from Jan. L Mr. V. G. Burley 
w as appointed engineering direct or and Mr. 
R. A. Smith production director. 'l'he board 
now consists of Messrs. V. C. Smith (chrtir
man and managing director), H . V . McKer
nan (sales and advertising d irector ), V . G. 
Burley and R. A. Smith. 

Three broadcasting identities who have 
recently retu r ned from business v isits to the 
United States are Mr. Ben Coombes of 
iVlacquarie, Miss Joy l\forgan of Artransa 
and Miss Louise Homphrey of 3DB. 

In Sydne;' tl1is w eek : Graham D owland, 
6PR-TZ manager from Perth , and from 
N.S.W. N orth Coast Keith Spenec•r, manager 
of 2LM Lismore. 

Mr. K . C . Probert, managin g diredor, 
Mr. P. Stephenson, advertising m anager 
Yincent Chemical Co. Pty. Ltd. , Mr. Frank 
Goldberg and Mr. David Manuel. Goldberg 
Advertis ing A gency, were guests of The 21 
Club of Australia. at luncheon,, U shers Ho
tel, Sydney, o n Tue:;day this w eek. 

Lt. -Col. J, M. Prentice is the latest out 
standing radio personality to return to civil 
life, having recently resumed duty with 2UW 
Sydney. 

Lt.-Col. Pr entice joined· 
September 3, 1939. He was 
Colonel i n 1942 When he 
Genera l Intel l igence Officer 
the Australian Intelligence 
at1ng in N .S.W. 

th e Army on 
appointed Lt.· 
w as appointed 
in control of 

Corps, aper· 

Wakefield Returns to Radio 
c. c. Wakefield & Co. Ltd., mar

keters of "Castro!" Motor · Oil and 
other famous lubricants, recently 
transferred their advertising account 
to W. E. Smith Ltd., Advertising 
Agency, who have effected the re
entry of Wakefields into radio adver
tising after many years absence. Ac
tivity so far has been restricted to 

. announcements during 3UZ's Davis 
Cup broadcasts and spots in 2UE's 
description of each Test Match. 

STATION EXTENDS TRANSMISSION 
HOURS 

In arranging to take a r e lay of t he l\lac
quarie Sport ing Sen·ice on Satu r da)' a fter 
noons, 3MA has now extend ed the ir trans
mission hours, being· on t h e air a ll day 
Saturday a nd Sunday. On Sunday, two and 
a h alf hour s of the extra five t he station 
now t r a n smits were sold before t he first 
broa deast. These 'vere n1ade up f ro111 two 
half hours to n ational spo-n~ors, two quarte r 
hour live art h;t sho"-.s to local RponRor.81 and 
foi.1r quarter hour recorded show s to spon
sors in Sou th Australia. 
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CLASSIFIED ADVERTISING 
Advertising in the Classified section ot 
these columns is at the rate of 3d. per word. 
Minimum 2/-. In bold type 6d. per word. 
Should enquiries be addressed to this office 
at Box 3765, G.P.O., Sydney, the charge for 
incorporation of this is at the rate of nine 
words. Cash with order, no charge accounts. 

POSITION VACANT 

STL:DIO MANAGER wanted f or an in t e r state 
broadcasting station. Starting salary £600 
p .a. Must haYe good eredentials and &x
perience. Prospects good t o the right man. 
Apply to " XYZ", e/ - BROADCAS'rING 
B USI NESS, Box 3765 G.P .O., Sydney. 

POSITION WANTED 

F iri:;t class .announcer-copy ''Titer-pro
. gram a rranger, . 21, Canadian experience, 
r equires position, Cit'' or Count ry. R eply 
" M cCorma ck,' ' Box 3765 G.P .O., Sydney. 

NOVEMBER LICENCE FIGURES 
This t:ibulation. of Australian listenerH' 

licence figures as ·at Novemb er 30, 1946, g ives 
the totals for each Stat e a n d for the Com
monwealth, and includes f ree licences to 
pensionern, the ·blinc;l a n d sch ools. Addition
<tl li cences , i. e. the number of homes with 
n1 or e th a n nne. radio. a rr: ·:-.;hown in brack
ets. 'The total m onthly is~ues can h e ob
tained b ;• adding ·the new issues and r e-
ne."'~a1s . ' 

NEW SOUTH 
Ne'v Issues 
Renewals 
Cance lla t io ns 
In force at :l0/ 11/ 46 .. 
Increase 

WALES 
4,759 

39,617 
2,389 

563,MO 
2,:no 

Licen ce % to popln.. . 19.23 
VICTORIA 

Ne'" l s s11es 
Renewals 
Cancellations 
ln force at 30/11/ 46 . . 
Decreas e 

2, 701 
27,649 

2,781 
402,271 

80 
L icense % t o popln.. . 19.90 

QUEENSLAND 
New Iss ues 
Renewals 
Cancellation s 
l t1 force al 30/ 11 / 46 .. 
lnerease 

2, 306 
14,159 

43 
194,430 

2,263 
Licence % to popln ... 17.90 

SOUTH AUSTRALIA 

Ne'" Issues 
·Renewals 
Ca n cellation s 
In force at 30 / Jl / 46 . . 
Increase 

l ,'5 62 
9,V29 

628 
156, 237 

934 
Licence % to p o pln. . . 24.53 

WESTERN AUSTRA L IA 
Kew Issues 
Renewals 
Cancella tio1rn 
In force a t 30/ll/ 46 . . 
Increase 

959 
6,864 

702 
105,058 

257 
Lice n ce % to popln. . . 21.37 

TASMANIA 

New Is s ues 
H.enewals 
Cancellation~ 

In force a t 30/ 11/ 46 . . 
rncrease 
Licence % to popln . .. 

520 
3,271 

150 
51;176 

370 
20.51 

COMMONWEAL TH 
New Issues 12,807 
Renewals 101,489 
Ca n cellations 6, 603 
In force at 30/ 11/ 46 . . 1,472,182 
Increase 6,114 . 
Licence % to popln. .. 19.80 

(571) 

(1,843) 
(261) 

(27,991) 
(310) 

( 431) 
(1,157) 

(458) 
(19,192) 

(27) 

(164) 
. (441) 

(2) 

(5,295) 
(162) 

(131) 
(789) 

(18) 
(13,090) 

(113) 

(84) 

(319) 
(35) 

(5,002) 
(49) 

(95) 
(182) 

(21') 

(3;150) 
(67) 

(1,476) 
( 4, 731) 

(802) 

(73 , 720) 
(674) 

·~-

\ 
., 1~HA WESTE RN 

.. · · VICTORIA 

11111 

Let the popular V.B.N. stations . be your guide 
to Victoria's most prosperous markets! In all 
directions you .will find them the ideal medium 
for reachif9 the majority of your potential cus
tomers . · because t~e . V.B.N. stations are 
BETTER PLACED to cover Victo'ria. 

The .VJ-CTORIIN 'BROA_,CISTING NETWORK 
Head Office: 239 COLLI NS ST.; MELBOU,:R·NE. PHONE: CENT. 4124 

Sydney Representative: S. O. CLARKE, cl - Western 1~·wspe~ers, 56 Young St .. ' Phone : BW 7283. 
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A MEDIA FILE 
·01 THE OFFICE DESI{ 

OF EVERY ADVERTISING MIN. 
AARDS is a portable ready reference media file for 

the desk of every advertising and business executive. 

AARDS GIVES FACTS AND ELIMINATES GUESSWORK 
- - ' 

NEWSPAPER EDITION: Covering 670 Australian Newspapers 
(now available) 

BROADCASTING EDITION: Covering the 105 Commercial Broad
casting Stations in Australia and New 
Zealand (now available) 

PERIODICAL EDITION: Covering Perio.dicals, Trade, Poster, Theatre, 
Transport and other Miscellaneous Media 
(available soon) 

SUBSCRIPTION to each edition of AARDS, including 
monthly supplement: Australia £A.2/2/-; other British 
Countries, £A.2/l0/-; Am·erica, $10.00;' other Foreign 
Countries, £A.3/3/-. -. 

THERE ARE NO FREE OR VOUCHER COPIES 

AUSTRALIAN ADVERTISING RATE &, DATA SERVICE 
Published by 

MINGAY PUBLISHING CO. PTY.~ LTD. 
Box 3765, G.P.0., Sydney, N.S.W. Phone FA 7054 

and at 
MEI,BOURNE (Central 2642) . . BRISBANE (B 5320) . . ADELAIDE (Central 7944) . . PERTH. (B 5320) 

SOME fellers always seem to find the bright side in everything 
... Like the chap who was falling from the top of a seventy-two 

floor building. As he flashed past the 14th floor, he said: "Well, 
so far, so good." 

Then there's the type that's always seeing rainbows . .. Like the 
feller who was dreaming of the day when wives would be valued 
like banknotes-:- You know, a man could change a fifty for 
two twenty-fives; 

In radio, too, you meet fellers like that - boys who always hope 
for miracles, when a bad "buy" runs into the red. 

Miracles CAN happen, but I reckon it's a better bet to play safe 
right from the start .. and to place your business where experience 
guarantees you a · fair run for your money . . . on 2UW, for 
instance. 

2UW won't turn on a miracle, but they WILL give audience, 
service, a,nd "know ~ow". 

That's why 

ZUJW 


