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SOME fellers always seem to find the bright side in everything 
... Like the chap who was falling from the top of a seventy-two 

floor building. As he flashed past the 14th floor, he said: "Well, 
so far, so good." 

Then there's the type that's always seeing rainbows . .. Like the 
feller who was dreaming of the day when wives would be valued 
like banknotes-:- You know, a man could change a fifty for 
two twenty-fives; 

In radio, too, you meet fellers like that - boys who always hope 
for miracles, when a bad "buy" runs into the red. 

Miracles CAN happen, but I reckon it's a better bet to play safe 
right from the start .. and to place your business where experience 
guarantees you a · fair run for your money . . . on 2UW, for 
instance. 

2UW won't turn on a miracle, but they WILL give audience, 
service, a,nd "know ~ow". 

That's why 

ZUJW 



2AY 
• 

WITH SELLING POWER IN 
EIGHT BUYING MARKETS 

2GN 2GF 380 
• • • 

ALBURY .$0ULBURN GRAFTON BENDIGO 

4TO 4CA 4WK 4MK 
• • • • 

TOWNSVILLE CAIRNS WARWICK MACKAY 

These stations serve permanent markets and dominate their respective areas with a 
consistent:, clear signal. 

No single station - regardless of power-· has a signal strong enough to deliver 
primary coverage to the eight markets individually served by these stations. 

You · get complete coverage of the rich responsive markets you're after, with these 
stations for they offer you a good buy and will give you a profitable return. 

These are the only stations located in their respective centres, and they are the most 
listened-to locally. No schedule is complete if the local station is omitted. 

All particulars from: 

AMALGAMATED WIRELESS (AUSTRALASIA) LTD. 
SYDNEY BRISBANE MELBOURNE 
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EDITORIAL 
Watch Those Eye-Catchers 

It is well for people in broadcasting, especially those engaged 
in the selling of broadcast time, to keep their eyes on the daily 
press, these days, even if only to watch those eye-catchers in the 
printed advertisements. There's a lesson to be learned from them 
-advertisers are starting to plump for "eye appeal." 

Just about 12 months ago this column warned of the up-and-
, coming onslaught by the newspaper advertising brains-trusters 

on the advertising pound available in Australia. Th eir big plans 
are already showing ripening fruits. Broadcast advertising volume 
is being slight ly pegged back with increasing advertising appro
priations for press at radio's expense. 

All this is not because radio advertising has fallen down on 
its job. Far from it. Nobody will deny that the press took it in 
the neck during the war years so far as advertising appropria
tions were concerned. Broadcasting flourished. And now if broad
casting has slipped at all, it is in the direction of lack of enough 
new and stimulating programming ideas to whet the personal 
interest of sponsors and compete with the glowing sales attack 
being put up by the press, rather than that it has failed to sell 
advertised goods. 

On a seller's market, who can gainsay a sponsor any kind 
of whimsical paperchase after a new or fresh field of advertising 
expenditure ? There is little fear of him losing HIS market - and, 
perhaps, something still to be gained. You will find few sponsors 
who will complain that radio advertising HASN'T done a wonder
ful selling job for them~ even amongst those who are now turn
ing to really extensive press advertising. 

With more newsprint available, the newspapers are already 
rec(mping much of their lost ground. They are recouping faster 
than radio is losing some of the ground it gained during the war 
years, reflecting the very much increased industrial and com
mercial activity in Australia with its consequently vastly increased 
advertising potentiality. 

That, briefly, is the background against which those engaged 
in broadcasting to-day can reasonably view the newspaper ad
vertisements referred to in our opening gambit. For years the 
public has had an ear-bashing of advertising. Th ey can take it 
and still will take it. But it is a natural reaction for advertisers to 
take the first opportunity they can get to swing to another appeal 
- -eye appeal - perhaps not necessarily expectant of better re
sults, but merely because it is a change, something different. 

The new advertising appearing in the newspapers is different 
too, having stepped years ahead of the point at which it virtually 
died shortly after the war began. Note the accent on illustration 
(eye-appeal) and the subjugation of letterpress ; note too the 
lighter vein of so much of the national advertising - an obvious 
influence from radio's ability to sell products an d services in 
association with all types of entertainment. Undoubtedly com
petition between the two media this year will develop into a 
fierce (however friendly) battle. 

One phase of press advertising which could cause a serious 
upset in the swelling newspaper appropriations, is a tendency 
toward disregard of advertising ethics which already is re.aring its 
ugly head in the form of blatant "knocking" ads. Radio advertis
ing in that regard is happily clean, and that is a fact keenly 
appreciated by most sponsors'. There seems, however, no limit to 
the extent that one manufacturer or distributor may "knock" 
competing manufacturers' lines in newspaper and other press 
advertising. This type of advertising can rapidly degenerate into a 
welter of typographic slogging that tends to cr~ate a distrust 
o! all fi;irms of press advertising. 



STOP PRESS 
... 

SPECIAL VICTORIAN ISSUE 

Rival "Raters'' in Verbal ~1 ar on Research 

A special feature of next issue f 
"Broadcasting Business" will be 0 

comprehensive article dealing Wit~ 
the listeners' licences distributio 
through Victoria in relation to rur ~ 
and city markets and productivit 
Watch for it in the issue of Mar~ 
6. Intending· advertisers please note 
that "copy" closes February 25 for 
that special issue. 

(From our Washington Correspondent) 

The year 1946 goes down in Ameri
can broadcasting history as one in 
which the biggest sparkle in the in
dustry surrounded the "battle of the 
ratings." CAB folded up. It was the 
co-operative show in which the broad
casters, the national advertisers and 
the agencies all had a finger, born 
originally out of the Crossley Inc. rat
ing set-up. Hooper (C.E. Inc.) battled 
on plugging its coincidental method 
of listener measurement) . . BMB was 
born. That's the Broadcast Mea
surement Bureau, sponsored by the 
National Association of Broadcasters 
themselves, and which bids fair to do
ing a very good job of primary mea
surement of radio audiences, but at 
best probably won't do much more than 
reveal the actual number of receiving . 
sets in each area (such as is revealed 
in Australia by the PMG's listeners' 
licence figures) . 

Then into full bloom came A. C. 
Nielsen with the Nielsen Radio Index. 
This show has been "budding" for a 
number of years with the real answer 
to the program ratings problem. It's 
almost foolproof. An audimeter gad
get is attached to listeners' sets and 
automatically records all listening and 
dial shifts without depending upon 
human frailties of falseness and fri
volity in answering questionnaires or 
telephone quizzes. It admits the prin
ciple of "sampling." . Nielsen took a 
long time to build up his stock of 
audimeters-the war years added 
delays. 

ACIAA EXHIBITION 
The annual exhibition of the Aus

tralian Commercial and Industrial 
Artists' Association is being held in 
Melbourne at the Athenaeum Gal
leries, Collins Street, from February 3 
to 15. 

Thfs year the AAAA (Federal) was 
invited to be represented on the board 
of judges, and general secretary Mr. 
J. Humphrey went to Melbourne to 
take part in the judging on February 
1. Other judges were Messrs. R . 
Haughton James, Ralph Warner, Ray 
Wenban and James Riddle. 

But at the close of the year Nielsen 
came out punching. He's set to go 
with full scale operation in strong 
competition with C. E. Hooper. He 
recently blitzed Hooper in a booklet 
entitled "Nielsen Analyses Diary 
Radio Rl€search." In it he strongly 
resents Hooper's attempt to place the 
audimeter iri the same category as 
the diary method. Hooper had 
claimed that both diary and audi
meter when attached to a set "cannot 
help prompting people to listen more 

· than homes not being sampled." Niel
sen says that statement is misleading 
and in fact has no relation to the 
tr:u th. Nielsen then says: 

INDUSTRY CO-OPERATION 
COMMITTEE 

Broadcasting Industry Co-oper
ation Committee, proposed by 
AFCBS and to which the Federa
tion has already appointed mem
bers ("BB" Jan. 9), moving to
wards fruition with likelihood Fed. 
Ccl. of Electrical, Radio and Tele
phone Manfrs. Assn. which is meet
ing this week, discussing the pro
posal. Also considering representa
tion on Committee is ERDA. It will 
be interesting to see whether the 
forthcoming Federal body of radio 
retailers will also be invited to 
participate. 

"We feel that the time has come 
for this frank analysis of the faults 
and limitations inherent in a tech
nique which Mr. Hooper is apparently 
trying to revive in a desperate effort 
to create the nationally projectable 
network ratings which the industry is 
now demanding. But the coincident&:i OVERSEAS NEWS SERVICE 
telephone technique and the diary are- Effective from beginning of 1947, 
i·nherently incapable of ever providing Australian Associated Press has se
such ratings. cured broadcasting rights for Aus-

"No conceivable combination of the tralia of news supplied by the two 
two techniques can remove the serious leading U.S. news agencies, United 
errors inherent in both, and any com- Press and Associated Press, as distinct 
bination method introduces some very from the Press rights which AAP also 
serious, unsolvable problems too com- holds. It is understood that AAP is 
plex for discussion here. The Niel- seeking an arrangement with the 
sen Radio Index is the only known commercial broadcasting stations, 
method which can produce nationally whereby it can recoup the £16,000 
projectable network ratings on a re- annually which it claims the broad
liable basis. We are very close to it casting rights will cost, and will offer 
right now, and our next area expan- commercial stations complete service 
sion step will take us the rest of the on that basis. Current arrangements 
way." between AAP and AFCBS are for pay-

AGREEMENT ON AUSTRALIAN 
FILM PLAYERS' RATES OF PAY 

Agreement was reached last month 
between Australian film producers 
and Actors' Equity for a log of wages 
and conditions which provides that 
actors and actresses will receive a 
minimum of £13/10/ - for a 48-hour 
week. The agreement is to be sub
mitted to the Arbitration Court for 
approval. Actors' Equity had origin
ally sought £18 a week minimum for 
actors and actresses, with yaryipg 
rates for other players, 

ment on basis of £3,000 a year for 
local news with an additional £1,500 
for right of stations to use any pub
lished cable news, if all commercial 
stations avail themselves of service. 
The position involves eventual review 
of entire news broadcasting set-up by 
Australian broadcasting stations. 

DEATH OF MELBOURNE "HERALD" 
REP. 

Mr. Harry Hill, Sydney manager for 
the "Herald & Weekly Times," Mel
bourne, died suddenly at his home on 
Wednesday morning, February 5. 

YOUR MARKET 
IS COVERED mj!Wand duj.I 

Thousands of listeners have got this habit! 

They tune in first to:~u E - a~d stay there. 

Many in fact keep the pointer permanently set on 2U E. 

They know they can't go wrong for vital news, sport, or 
Australia's greatest radfo entertainment 

Naturally they absorb your sales message too. 

For better ma.rket coverage 
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New "Shell Show" 
to he Launched March 26 

The "Shell Show" returns to the 
air on March 26 next. The deal was 
neg·otiated by Macquarie Broadcasting 
Services for all Network stations to
gether with a number of co-operating 
stations. The 45-minutes sh9w will 
occupy the Wednesday 8 p.m. time 
channel. 

The return of this pioneer show 
after an absence of eight years will 
be a welcome addition to the commer
cial listening fare. 

The original "Shell Show" was the 
first worthwhile attempt by a radio 
advertiser to present a live-artist 
variety program. It will long be re
membered anci when the history of 
commercial radio in this country is 
written, the "Shell Show" will un
doubtedly figure prominently. Com
pered by Frank Cave with music by 
Bert Howell and his band, the old 
shows introduced many outstanding 
performers. Dorothy Foster as "Dilly" 
got her first break in radio in the pro
gram and became an overnight sen
sation. 

The "Shell Show of 1947" will be 
produced for the Shell Company by 
Mr. Harper Wilson of United Services 
Publicity, agency handling the Shell 
account, and will originate from 3A W. 
"Many thousands of listeners through
out Australia will have fond memories 
of the 'Shell Show'," said Mr. Harper 
Wilson, "and we will strive to bring 
back that friendly atmosphere that 
the Show had in the past. From our 
present plans we can promise listen
ers a bigger and better 'Shell Show 
of 1947'." 

AAAA AND AANA 
For general matters of common 

interest, liaison committees of the 
Australian Association of National 
Advertisers and the Australian Asso
ciation of Advertising Agencies have 
been set up. 

Members of the 4A's appoi>J.ted to 
the committee· are Messrs. Bartlett 
and Humphrey (secretary) in Sydney 
and Mooney, Vincent and McFerran 
in Melbourne. AANA appointees to 
the committee are Messrs. B. Bellamy 
(Vacuum Oil) and T. O'Brien (Dunlop 
Rubber) in Melbourne, and W. 
McPherson (Levers), H. J .. Morris 
(Sydney County Councill and R. 
Jenkins (Lewis Bergersl, from Sydney. 

PSCB HAS BITTEN INTO 
A STIFF PROBLEM 

The Parliamentary Standing Com
mittee on Broadcasting will have 
plenty to think about during the next 
week or so, after wading through the 
voluminous sheaves of comment from 
the public on the suggestion of the 
ABC broadcasting sponsored pro
grams. 

It is understood that not only "in
terested persons and or·ganisations," 
but almost ·every crackpot around the 
place has submitted his or her ideas 
upon the subject. There is, however, 
quite an abundance of well consid
ered opinion amongst the mass. of 
material submitted to the Committee. 
When (and if?) the Committee's full 
deliberations on the subject are made 
public a surprising note will be the 
amount of opinion against broadcast 
advertising of any kind, either on the 
national or commercial stations! 

MOTOR REGISTRATION 
RECORD IN N.S.W. 

Motor vehicles registered in N.S.W. 
at December 1, 1946, reached the all 
time record of 340,197, which is an 
increase of 33,620 over the past 12 
months. 

The registrations included 193,808 
cars, 103,777 lorries, 22,944 motor 
cycles, 6,311 pleasure trailers, and 
5,847 commercial trailers. 

Drivers and riders licensed at De
cember 1, totalled 537,748, an increase 
of 69,930 in the past 12 months. 
Seventy per cent of a total of 10,769 
new motor cars registered in Aust
ralia .in 1946 were of British make. 

CONTROLS OFF U.K. IMPORTS . 
On Thursday, January 23, the Prime 

Minister, Mr. Chifley, announced that 
it had been decided to exempt a 
further wide range of goods of United 
Kingdom origin from the operation of 
the Customs (Import Licensing) 
Regulations. The only British goods 
which are now subject to import con
trol are a relatively small selected 
list of items, mainly of less essential 
type, which do not include anything 
within the scope of the electrical
radio industries. This means that all 
radio-electrical items from Britain 
may now be imported without control 
by the Import Licensing Regulations. 

SMALL'S SHARE ISSUE 
Allied· Bruce Small Ltd. is to issue 

35,000 £1 ordinary shares at par, to 
ordinary shareholders in the propor
tion of 7 for every 23 shares held. 
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FAMOUS U.S. RADIO COM
MENTATOR IN AUSTRALIA 
FOR LOCAL COLOR 

William Winter, who visited Aus
tralia several years ago as a war cor
respondent, and whose news commen
taries were frequently relayed for re
broadcast in Australia during the 
war, is here again. 

This time Mr. Winter is making on
the-spot recordings of the Australian 
daily scene covering street and even 
hotel bar interviews to collect public 
opinion about various matters. His 
platters are being flown back to 
America for broadcast there. It 
appears that he is covering much the 
same ground as that which Norman 
Corwin recently exploited during his 
"One World" tour. Corwin is attached 
to the Columbia Network. Winter is 
reported to be acting independently or 
on behalf of some American non-net
work stations. 

Just what is the extent of Winter's 
recording equipment is not known as 
we go to press, but in Brisbane last 
week it was noticed that he was using 
a portable lateral disc recorder. Cor
win used a wire recorder. 

BRITISH RADAR EXPERT 
BECOMES TELEVISION 
CONSULTANT 

Sir Robert Watson-Watt, scientific 
adviser on telecommunications to the 
Air Ministry and distinguished radar 
scientist, is leaving the British Gov
ernment service to form a private 
company-Sir Robert Watson-Watt 
and Partners Incor.porated. 

The company will give technical 
advice in the television and allied 
electronics fields to an international 
group of companies, including Syl
vania Electric Products Inc. in U.S.A., 
the J . Arthur Rank cinema group, 
Ferranti Ltd. and A. C. Cossor Ltd., 
in Britain. 

RECORDEX STUDIO 
BURNT OUT 

The proprietors ··of the Recordex 
Studios, John Ffrench and Jim Ske
han, ex-members of the A.I.F., suf
fered heavy loss when their studio 
was gutted by fire recently. The stu
dio, situated at Pitt and Park streets, 
Sydney, had only been in operation 
for three weeks and a considerable 
amount of equipment was lost. The 
cause of the fire is not known. 

16.59 LETTERS • 
FROM ONE PROGRAMME, POINTS THE 
WAY TO SUCCESSFUL SPONSORSHIP ... ! 

• • 

THE "MOVIE ROUNDSMIN" SCORES 

. ~ -

A list of questions relating t o th e film industry was broad
cast in the "Movie Roundsm an " programme one Sunday a t 
9.15 p.m. The result was a tremendous flood of 1,659 letters 
-still further proof of 3XY's huge Sunday night audience. 
This i~ but one of many· lar ge 3XY mail respon:ses
our secret being t he a bility to design 'merchandised 
entertainment'. 

163 Spring Street, Melbourne 
Central 6612 

Sydney Rep., Mr. Rick Barnes 
42 Pitt Street, Phone BU 5995 
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NEW JflONJDflED 
PRO&RAMMES 

THROUGHOUT its 21 years of leadership 
in the commercial broadcasting field, 

2GB has consistently offered its listeners 
well-balanced radio entertainment ... Not 
just for an odd spot h'e1re and there . . . but 

a continuity of first-class fare right through-

FOR out its transmission hours . . . With the sale 
of five local programmes on 2GB, PLUS three 
morn shows for the Macquarie Network, 2GB 
further stre.ngthens its listener appeal. As we 

adve1rtise, listeners can confidently "Tune to 
2GB ... and Leave it at That." 

• "HISTORY'S UNSOLVED MYSTERIES" 
Thirty minute dramatic presentations of some of the most 
baffling mysteries in history's pages. Every Wednesday at 9 p.m. 
Sponsored by the Sydney Morning Herald. 

e "YOU BE THE JUDGE" 
An added feature for early · evening listening.' . Fifteen-minute 
self-contained dramas with a quiz. Every Monday and Wednesday 

·at 6.45 p .m. Sponsored by A.M.P.O.L. 

• ''BRAINS, BEAUTY OR WHAT HAVE YOU?" 
Every Tuesday at 9 p.m. Thirty minutes of talent and quiz for 
the girls. Sponsored by the Liquor Trades Council of N.S.W. 

• "RENDEZVOUS WITH GENIUS" 
Further variety is added by this fine thirty minute programme 
of the best in music. Every Monday at 9.30 p.m. Sponsored by 
B. Seppelt & Sons Ltd. 
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•."MARRIAGE REC I STER" 
An added attraction to the 2GB Sunday bill. Fifteen minute true 
stories taken from a clergyman's personal records. At 6.45 p.m. 
Sponsored by Mark Mayne Ltd. 

NEW SPONSORED 
PRO&RAMNES for the 
MACQUARIE NETWORK/ 

• Here's another two hours weekly of sparkling new entertainment to be added to 
the Macquarie Network evening time channels. Three new top-line shows for the 
nation's listeners. 

An old favourite goes "flesh and blood." It's now 
a Macquarie production featuring John Dease, 
Iris Mason and Aus.tralia's singing stars. · Now 
every Friday at 7 .45 p.m. 

It was the best programme bet in war years and the 
return of radio's great est personality will create a 
sensation with the listening public. Every Monday to 
Thursday at 7.15 p.m. 

' Coming back with all its pre-war magnitude. ·, .. Bigger and better than ever ... to 
add further pages to the history of Australian radio entert.ainment. Every Wednesday 
at 8 p.m. Commencing March 26 ! 
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Washington, January 13: The Fed
eral Communications Commission dis
closed that at December 31, 1946, there 
were 136 FM stations on the air; con
structional permits issued since Oc
tober 8, 1945, totalled 426; 211 con
ditional grants were outstanding; 174 
applications were pending, 81 others 
had been heard and were awaiting 
decision, while 31 others were await
ing hearing. 

The FCC figures show that 74% of 
FM authorisations went to AM inter
ests, and 36.3% to newspaper inter
ests (including an overlap of 23.7% 
to AM licensees also affiliated with 
newspapers). 

Of 157 grants to non-AM interests. 
most (76) went to newspaper groups. 
Other business interests most often 
represented and the number of grants · 
to each were: diverse interests (no one 
stockholder owning· con troll , 35; pro
fessional men, 10; dealers and dis
tributors, 7; labor unions, 6; manu
facturers, 5; real estate, 4.; educa
tional and religious institutions, and 
banking-finance-insurance, 3 each; 
non-commercial (co-operatives, foun
dations) and veterans, 2 each. 

Report on pending FM applications 
said 54 appear complete and are being 
processed; 35 need statement of pro
gram plans, 6 involve pending trans
fer or assignment applications; 15 
need additional information other 
than program plans; 1 awaits out
come of litigation; 23 being held up 
by hearings in related cases; 27 under 
study regarding overlap of service 
areas; 13 just received and processing 
has not started. 

Of conditionals outstanding, 107 
need additional engineering data; 9 
await program plans; 6 have been 
referred' to Canada for co-ordination 
with FM assignments there; 81 await 
engineering study; 8 await legal study. 

FM ASSN. ON THE BALL 

Washington, Jan. 14: First get
together of the new FM Association 
got off to a rousing start on Friday, 
January 10, with 300 FM enthusiasts 
in attendance and FM inventor, Edwin 
Armstrong and FCC chairman Charles 
R. Denny Jr., acting as godfathers at 
the christening. Over 100 new mem
bers paid out their $100 yearly dues. 

MoouLATION 

The FM boosters elected Roy Hof
heinz (Houston KTHT) as president. 
The keynote of this FMA meeting was 
"Promotion from within the industry 
is all that is needed to put FM out 
in front in 1947." All six FCC com
missioners attended this meeting and 
the chairman, Mr. Denny, delivered 
the keynote address. 

Mr. Denny reaffirmed FCC's sup
port of FM as the finest aural broad
cast service, predicted 700 stations on 
the air by Christmas 1947, and told 
FM broadcasters that their toughest 
and most important job at the mo
ment is selling radio dealers on the 
advantages of FM. He also acted on 
a manufacturer's suggestion that the 
FCC would distribute monthly lists of 
FM station grants to set makers to aid 
them in sending their FM receivers 
into FM-rich markets. 

"Don't turn FM over to the adver
tisers," said Mr. Denny, "let's not lose 
FM's high fidelity just to sell soap." 
He also confirmed that FCC stood pat 
on its allocation of the 88-108 Mc/ s. 
band to FM. 

Majbr Edwin Armstrong declared 
that FM is a potential $100,000,000 a 
year business, but warned against 
production of inferior receivers which 
would rob FM of its high fidelity and 
harm it with the public. 

ENGINEERING BRAINS TRUST 
It's not very often that an engin

eering establishment advertises with 
a radio station, but there's always an 
exception to the rule, it being in this 
instance U.E. Industries of Newcastle 
and Sydney. U.E. Industries have 
taken out a contract for two 10-
minute sessions a.t 9.30 every Monday 
and Thursday evening with 2HD. The 
program is entitled the "The Engin
eering Brains Trust" in which factory 
managers and general engineers are 
asked to submit any engineering prob
lems that they may have. To check 
up · on · the popularity of the session, 
U.E. Industries Ltd. contacted 379 
men in the engineering industry and 
377 of them listenened to the program. 
This startling result is due to the 
fact that all phases of the industry 
are covered by a group of engineering 
experts, each specialising in hls own 
partic\.ll;:i,r spher~ . 

RADAR DISTANCE INDICATOR 
FOR TAA AIRCRAFT 

The first step in the introduction of 
permanent radar aids to Australian 
civil aviation was taken recently 
when Trans-Australian Airlines in
stalled a "DRB'' (distance by radar 
beacon) in their Skymaster "McDouau 
Stuart." 

Developed in the Radio-Physics 
Laboratory of C.S.I.R., this device was 
one of the advanced radar aids dealt 
with in RETAILER of September 26 
1946, and submitted to the Provisionai 
International Civil Aviation Organisa
tion Conference in Montreal last year. 

COAL AFFECTS EMI 
Coal shortage in U.K. was so 

serious on January 1 last, that it 
seemed likely that 10,000 employees of 
E.M.I. Hayes, of which Sir Ernest Fisk 
is managing director, would be out of 
work unless the shortage of coal was 
relieved. 

BIGGER OLYMPIC DIVI DEND 
The Olympic Tyre & Rubber Com

pany Ltd. of Melbourne, has declared 
an interim dividend of 6t% for the 
six months to December 31, compared 
with an interim of 5t% last year. This 
represents a return of 4.8% on share
holder's funds . 

I• 

ARUNDEL NIXON "CARPETED" 
BY P.M.G. DEPT. 

Arundel Nixon, well-known stage 
and radio actor, who calls himself 
"The King of the Cads" on the air 
and is currently conducting a session 
through 6PR Perth, was recently 
warned by the P.M.G.'s Department 
that his daily session was under offi
cial surveillance and that the view 
was taken that his session was too 
"blue.'' He says the Dept. has told 
him to create a "cleaner" atmosphere 
in his session. 

MACKAY SEEKS NATIONAL 
STATION 

Mackay Chamber of Commerce is 
urging the Postmaster General to 
speed up the establishment of a Na
tional station in the Mackay area. 
The project has long been promised 
the secretary, Mr. S. H. Tait, stated 
last week, who added that listeners 
in the area were virtually excluded 
from National programs because of 
poor reception from the nearest Na
tional transmitters, while shortwave 
reception was also inadequate. The 
ioca,l CO!l1J1l~r~i~l ~ta,tio~ !s ~MK 

The sales passage of many products is speedy enough 
for anyone, now ... but, when supply catches up with 
demand and consumers are offered a wider choice of 
brands, it will take more than being placed on display 
to move any one brand quickly. It will take a demand · 
created and niaintained by consistent advertising. Radio 
is being called on more and more to sell an ever- · 

widening range of products and services. Advertisers 
who watch selling costs closely, have found radio as 
efficient and economical a medium as there is. Because 
a vast potential consumer market really takes notice of 
what it hears from 3KZ, this is a Station you should 
definitely use in Melbourne-that is, if you wish to speed 
your products into the comiqmers' hands. 

Representative: A. L. FINN, 65. York 
Telephones: BW 6251, BX 1047 
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MAN BEHIND THE ADVERTISING: NO. 2 

W. V. ("Bill") Kelton-White Manufacturing Co. 

Comparatively few people know the White Manufac
turing Co.-unless you are in the "rag" trade you'd 
never hear about it-but millions know about Adelyn
Adelyn Frocks that are manufactured in two States 
by White Manufacturing Co. That's advertising! 

By the same token you don't have to be in the frock 
business to know "Bill" Kelton, Adelyn's. manager for 
N.S.W. and Queensland. He's one of those quiet good 
fellows whose circle of friends widens with the passing 
of every day. 

Bill saw the development of broadcasting as an admir
able advertising medium, helped his company to a slice 
of choice time and stuck to it through the years-cur
rently has a very costly but very effective spot following 
the 7 p.m. news through the Macquarie network. 

A thumbsketch of Bill Kelton's career shows him all 
sewn up in the trade he knows so well, but, believe it 
or not, he started life with an ambition to be a public 
servant; was in fact a public servant for just one day! 

At 15 he got a job with the Government Printer in 
Victoria. His job was supposed to be in the linotype 
department, but when he reported to the boss for duty 
on that first day and only day the boss handed him a heap 
of Comic Cuts, told him to sit in the corner and read 
them and left him there all day. Next morning Bill 
didn't go back, but told his mother he would like a job 
with some work to do. 

The young Kelton then started work in Flinders Lane, 
Melbourne, with McNaughton, Love & co. as an office 
boy. The little office boy had a flair for fashions, born 
in the blood, apparently because his father was in the 
tailoring business. He never looked back. He went 
right through the ropes in the warehouse and eventually 
left to join Robert Reid and Co. Later he went to the 
mantle department of Richard Allen and Sons, but after 

12 months returned to Robert Reid and Co. It was a 
happy coincidence for Bill Kelton that shortly after 
this Robert Reid bought out McNaughton, Love & Co., and 
it was his assignment to value the whole of the stock 
of the firm in which he had put his foot on the first 
rung of the "rag" trade ladder. 

At the end of 1925 Mr. Kelton left Robert Reid & Co. 
and, still in the fashion business, started up his own 
agency,. but after 12 months joined the White Manufac
turing Co., first as city representative in Melbourne and 
later becoming interstate representative. After some 
years he was appointed sale manager of the company 
with control of advertising. It was about this time that 
broadcast advertising was making its presence felt and 
after a few "sample dips" the Company decided to sponsor 
the feature "Are You an Artist?" on 3UZ. Eventually 
that show was extended to 2UW Sydney and 4BC Bris
bane under Adelyn sponsorship. It was dropped only 
last year after over five years continuous sponsorship. 

In 1945 Bill Kelton was given his present appointment 
with headquarters in Sydney. 

Decentralisation has always been a paramount objec
tive in White Manufacturing Co.'s policy. The original 
factory was in Flinders Lane, but in 1938 a modern new 
factory was opened at Warragul. The success of this 
venture was immediately reflected, and three years later 
another factory was opened at Wonthaggi. In 1942 the 
Company's Sydney factory was opened at Punchbowl 
and six months ago another N.S.W. factory was opened 
at Albury. 

Before leaving Melbourne Bill K~lton was a keen 
golfer and member of Riversdale Golf Club, but a severe 
illness a few years ago has put him out of the golfing 
business, so that now his hobby is-yes, you've guessed 
it, fishing! 

WESTERN AUSTRALIAN STATIONS SECEDE FROM MACQUARIE NEW BRISBANE STATION 
MAP OPEN IN MARCH 

Two Western Australian stations, 
6PR, Perth, and 6TZ, Dardanup, have 
seceded from the Macquarie network. 

This announcement was made last 
week by Mr. Graham Dowland, man
ager of those two stations, during a 
visit to Sydney. 

It will be recalled that at the time 
the Colgate-Palmolive shows were 
withdrawn from the Macquarie nef
work and co-operating stations, to be 
replaced on another line-up of sta
tions, 6TZ retained the Colgate busi
ness, while Western Australian met
ropolitan outlet was secured through 
6PM. It was hinted at that time that 

a break with the Western Australian 
Macquarie outlets was pending. 

It was not, however, until last 
month's meeting of Macquarie net
work station owners in Melbourne 
that the breach was actually accom
plished. 

Mr. Stanley 0. Clarke, Sydney rep
resentative of the VBN (3HA-3TR-
3SHl , the three Victorian stations 
which withdrew from Macquarie to'
wards the end of last year, has been 
appointed 6PR-TZ representative in 
Sydney, while in M:elbourne the VBN 
will represent the two Western Aus
tralian stations for sales in Victoria. 

12 Broadcasting Business, February 6, 1947 

It is anticipated that the new Bris
bane commercial station 4KQ, which 
will be operated by the Aust.ralian 
Labor Party in Queensland, will be 
"on the air" by the end of March. 

The secretary of the Queensland 
Central Executive of the A.L.P ., Mr. 
S. J. Bryan, said last week that hopes 
had been entertained of opening the 
new station by the end of February, 
but delays in the supply of some 
materials might cause a later opening. 

The transmitting station will be es
tablished at Tingalpa, a few miles 
out of Brisbane, connected by landline 
with the main studios in the city. 

BROADCASTING 

45 BOURKE STREET, MELBOURNE 

SERVICE 

EACH MONDAY at 9.30 p.m. 
DIRECTLY FOLLOWING "2 STATION QUIZ" 

ROLY BARLEE1 

·PRESENTS 

''MUSICAL MONEY BOX'' 
Each Monday night "Musical Money Box" 
offers LISTENERS a chance to cash in on .their 
musical knowledge. Prizes are in cash and 

double theatre tickets. 

• 
A popular feature with a re,ady made audience. 

SYDNEY REPRESENTATIVE 
·E. A. WOOD 

. 47 YORK ST. 
BX 2098 
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BIG PARTIES MARK RETIREMENT OF MACQUARIE NETWORK CHIEF 

When the chairman and directors of Macquarie Broad
casting Services Pty. Ltd., and Broadcasting Station 2GB 
Pty. Ltd., made up the list of guests to be invited to an 
informal cocktail party in nonor of retiring general 
manager, Mr. H. G. Horner, they found th,e list so large 
that there was no accommodation available in Sydney 
large enough to cater for the party. Consequently the 
varty was split into two sections, one being held on 
January 23 and the other on January 30 in the Hotel 
Australia Ballroom. The pictures above and below will 
provide many readers with the interesting P>'-Stime of 
picking out "faces they know." 

The gatherings were representative · of practically 
every phase of commercial enter prise in Australia, as 
well as of the State and Federal Governments and the 
P.M.G.'s Department. In addition to local broadcasting 
station managements, there were station managers from 
country and interstate stations also in the gatherings. 
Speakers paid tribute to the organising ability of " Jack" 
Horner and for his leading part in the formation and 
development of the Macquarie Broaacasting Network, 
while there were many expressions of ·regret that he 

was retiring from a field in which he had been a leading 
figure for so many years. 

Guests were welcomed by the chairman and managing 
director, Mr. R.. E. Denison, and a happy idea was the 
courteous action of Mrs. Denison, on January 30, of 
entertaining Mrs. Horner and the wives of other Mac
quarie and 2GB executives .simultaneously in another 
room at the Hotel Australia. The "ladies' party" was 
connected by P.A . system to the Australia Ballroom, 
where Mr. Horner was being farewelled, which enableci 
them to " listen- in" on the proceedings. 
Opportunity for the 2GB and Macquarie staffs to farewell 
Mr. Horner, and for the Board chairman, Mr. Reg Denison, 
to introduce Mr. R. E . Lane in his official capacity as new 
general manager, was taken by the stafj on Saturday 
evening last, when they organised a cocktail party and 
"barn dance" on the ground floor of the premises the 
organisation recently acquired adjoining Macquarie 
Building. On behalf of the staff, Mr. Lane presented Mr. 
Horner with a travelling watch- clock and Mrs. Horner 
with a wristlet watch. In addition they both received 
field glasses "to see the English Derby" when they go 
to England this year." 

TO ADEQUATELY COVER 
the Toiling Masses of t h e 

BIG BUYING PUBLIC 

make DIRECT CONT ACT 

through 2KY 
who are affi liated w ith 

250,000 Wage Earners in Sydney 

and 

. 2 DD, Neweastle 
The Leading Station in the Industrial North 

with a 250,000 POPULATION 

· Sydney: M 6291 Melbourne: Cent . 4705 



MANAGEMENT AND MARKET 
RESEARCH 

+++ ........ ++• 'ii!+"'t'+ 4-+ ............... ..,. ...................... .... 

Readers who studied the comments of Mr. A. B. Blankenship, of National Analysts Inc., in "Broad. 
casting Business" of Jan. 9, 1947, on the subject of making proper use of research, will read with equal interest 
this condensation of an address by Mr. Elder, the well-known hard-punching Lever Bros. executive in America 
which he gave before the National Conference of the American Marketing Association at Boston, U.S. ' 

...... _ 
By Robert F. Elder, Assistant to the president, Lever Brothers Company 

Back in the '20s, when it became 
difficult to move the volume neces
sary to keep plants busy, manage
ment pretty generally turned to the 
use of brute force, slugging the mar
ket with aggressive salesmanship and 
extravagant advertising outlays. Even 
in those days this worked only mod
erately well, and a clamor arose over 
excessive costs of distribution. Too 
often products, packages and price 
lines were not geared to' the needs, 
desires and mental processes of con
sumers, and advertising was not 
adapted to their psychological reac
tions. . The resulting friction dissi
pated a large part of the power ap
plied to the job. 

During the '30s management began 
to learn that better results could be 
secured by using market research as 
a guide to eliminating friCtion in dis
tribution, just as a piece of machinery 
delivers in useful work far more of 
the power applied to it when equipped 
with ball bearings. 

To-day, realising that it ·has a big
ger distribution job ahead than it has 
ever faced before, management is 
rapidly coming to realise the need for 
further reducing the friction in dis
tribution and for finding the paths 
of least resistance in serving its cus
tomers. That explains the growing 
interest in market research. That is 
why I believe market research is on 
the threshold of an era in which it 
will be a major management function. 

There are many practical problems 
to be solved before management can 
expect to get the maximum results 
out of market research. The basic 
problem of finding someone with tech
nical competence is to-day the easiest 
part of the problem. The meat of the 
problem is how to make the function 
contribute in maximum degree to 

Marl{_et St11dies 
should he 

Tempered with 
Experience 

profits. That depends · on manage
ment's ability to visualise in proper 
perspective the relation of market re
search to the rest of the organisa
tion; and on the ability of the 
research man to visualise himself as 
a key factor in top management, and 
to realise that his interests must tran
scend questionnaires and statistics 
and actually compass the whole ques
tion of profitable operation. 

We still see some situations where 
an executive denies the validity of 
evidence that runs counter to his own 
opinions or the opinion_s of those with 
whom he comes in daily contact. 
There is still a big job of education 
to be done in getting general accep
tance on more than a lip-service basis 
to the thesis; it is what the public 
wants that must govern many major 
decisions; it is usually possible to gauge 
accurately what the public wants. 

This means not that market re
search can be a substitute for execu
tive judgment but that it should be a 
valuable supplement, reducing the 
area in which judgment has to oper
ate- and reducing also the chance of 
error. When an executive operates 
with an adequate supply of sound 
market data, he is able, I think, to 
exercise a higher and more valuable 
type of judgment than when he has 
to make his decisions on the basis 
only of his past experience and his 
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instincts. 
Sometimes, strangely enough, the 

exactly opposite difficulty arises. For 
executives may come so much under 
the spell of the market research idea 
that they are reluctant to make any 
decision unless they have some sort 
of survey in hand. This seems to me 
a rather craven abdication of respon
sibility. We shall never see the day 
when all we have to do is drop a prob
lem in the market research hopper, 
turn a crank and t ake out a card 
with the correct answer printed on 
it. 

Many executives have trouble dis
criminating between good research 
and poor research. Often the execu
tive acts like a debater gathering 
material to support one side of an 
argument, adopting the material that 
supports his point, regardless of its 
authenticity, and rejecting everything 
else. Sometimes the approach is 
rather naive: "I want a survey to 
prove .... " That seldom is as bad as 
it sounds, for usually the man is so 
sure he knows the answer that he is 
confident that no honest and com
petent survey can find anything else. 

So modern management must in
crease the precision of its decisions. 
It must come to rely more and more 
on judgments made in the light of 
adequate facts, or it will find itself 
outmanoeuvred by competition. This 
process requires a highly objective 
attitude. Vigor and decisiveness alone 
are still vital, of course, but to meet 
to-day's condition they must be sup
plemented by an eagerness to get the 
facts and a willingness to use them 
objectively. Unless and until that 
state of mind exists there is little 
reason for management to spend 
money on market research. 

An objective attitude may, and in 

fact should, be critical and skeptical. 
uncritical acceptance of any set of 
statistics is not objective. How is man
agement ~o distinguish between com
petent and dependable research and 
those statistics which "tread a path 
of mathematical logic between an 
unwarranted assumption and a pre
conceived conclusion?" As in any 
other professional activity, the sound
ness of the work depends on the man 
who does it. His competence can per
haps best be gauged by the extent to 
which his findings make sense when 
cross-checked against known facts, or 
by the way in which they stand the 
test of time. A good market research 
man ought to be able to explain in 
simple terms why he used the ques
tionnaire, the sample, the tabulating 
method he did. If you find one who 
can't or won't,°beware! But don't fall 
into the tempting and all too common 
executive failing of trying to decide 
how a questionnaire should be written 
and how big a sample should be. 
These are professional matters, and 
it is well to remember the old adage 
about the man who acts as his own 
lawyer. I've seen numerous cases 
where executives have insisted upon 
ridiculously large samples, which not 
only greatly increased the cost of the 
jobs involved, but slowed up the work 
(and delay often causes wastage of 
profitsJ-and resulted in inferior exe
cution in the field . 

STATISTICAL MUMBO-JUMBO 

Perhaps it's a sort of unconscious 
defence reaction against this sort of 
interference that causes so many mar
ket research people to surround their 
work with a lot of s~atistical munibo
jumbo and to make some of their 
reports so awe-inspiringly bulky .and 
complicated. I recall a case some ten 
or twelve years ago where the direc
tors of a . large corporation had 
employed a well_.known market.~ re
search consultant to study a r~ther 
vital problem: · He did a good hohest 
job. But he rendered a fifteen-pound 
report bound '.in leather covers, with 
gold 'lettering, crammed with beautiful 
charts and tables. Each of the dfrec
tors in turn · took it -home , and pored 
o~er it for two or three eve!li,hgs. 
Fmally they held a meeting. ]hey 
were all proud of the beautiful and 
impressive report, but when thej" got 
down to brass tacks, it came out that 
nobody had been able to figure out 
from it what to do about their prob
lem. They had pretty much decided 
that market research was a pretty 

Let There Be No Confusion 
but useless toy. I was called in and 
asked how to find the answers they 
needed. Buried in that voluminous 
report were all the necessary answers. · 
It was not too much of a job to dig 
them out, relate the various perti
nent figures to each other, and turn 
out a two-page summary showing the 
relation of the data to the problem. 
The directors then were able to act, 
and a report that was worth over 
half a million dollars in annuai profits 
to the company was saved. from 
smothering itself in its own com
plexity. 

So one reason why most companies, 
though they may get their money's 
worth, fail to get all they could out 
of market research is the lack of 
effective contact between the man 
responsible for market research and 
the top management circle. Usually 
the market research man receives a 
series of disconnected assignments on 
specific topics, as management realises 
the existence of problems. It is only 
seldom, in my 'observation, that the 
man responsible · for market research 
knows the full background of the 
problem he is asked to deal with. 
Lacking full knowledge of top man
agement thinking and strategy, he is 
not in a position to contribute his pro
fessional ideas on the directions a 
sound and comprehensive investiga
tion ought to take; nor to recognise 
the importance of the by-product in
formation that is sometimes the most 
valuable fruit of a survey; nor to 
interpret his · findings and present 
them in the way that is most under
standable and most useful to man
agement. 

If a company is to get the maxi
mum value out of market research, 
the function must not be limited to 
the making of specific surveys at the 
request of company executives. It 

should be m~de responsible for per
iodic checking of consumer reactions 
to products, packages, prices, adver
tising arid sales methods, :in order to 
be able to anticipate problems before 
they get to the ·. stage where they 
seriously. affec::t . sales volume ~nd 
profits. To wait until a problem be
comes obvious before starting to find 
out what to do about it means a con
siderable period of profit shrinkage 
and possibly serious loss of position 

to a competitor. When such a situ
ation arises, too, there is always pres
sure to take immediate remedial 
action without waiting for adequate 
study. Hasty remedies sometimes 
cause further problems of their own. 
Market research should not be con
sidered a defensive weapon only. 
Some of its most valuable contribu
tions can come from the discovery of 
ways to make products or packages 
more acceptable or to make adver
tising more productive. Such dis
coveries come only from comprehen
sively exploring the whole range of 
consumer relations. 

So th ere should be some provision in 
the organisation setup for giving full 
scope to initiative in market research. 
The function must be close to top 
management, so that it can be direct 
ed along productive lines, with due 
recognition of the policies and prob
lems of top management and the 
operating departments. It would be 
folly to give carte blanche to market 
research without tying it in with man
agement aims. 

, The nature of the relationship be
tween top management and market 
research and the type of co-ordination 
between market research and techni
cal research, production, sales and 
advertising is obviously a matter that 
every company must figure out for 
itself. The important thing is to put 
it where it can contribute most effec
tively to lessening the points of fric
tion in the company's relationships 
with its customers. 

This concept presents a tremendous 
challenge to the market research pro
fession. If it is to grow from a rela
tively minor to a major factor in 
management, the men h andling the 
job must grow from mere technicians 
into capable all-around administrat
ors. They must learn the essentials 
of the technical background of the 
company's products. They must know 
the major manufacturing processes 
employed. They must know how the 
goods are sold, and the factors which 
underlie the company's distribution 
policies. They must know advertising. 
Only then can they effectively inter 
pret their findings to management. 
And, perhaps above all the other fac
tors, they must learn to think, as top 
management always has to think, in 
terms of costs and profits. 
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For Bush 
Kiddies 

Mr. Arthur Kears, mana· 
gee of Hillman's Radio Ser
vice, handing cheque for 
£100 to Mr. Ken Matheson, 
president Townsville Rotary 
Club, in connection with 
TownsvTe Bush Children 's 
Hea lth Scheme. At table 
(L. to R.) : J. Finch, J. 
Banney and M. Hulett. 

Overseas News 
Television Front (from our Wash

ington Correspondent): Jan. 14-Tele
vising of the opening of America's 
30th Congress last week was a mem
orable event. On top of it David Sarn
off, RCA president, announced that 
the 1948 presidential election cam
paign will be televised-how, he did 
not say, There are nine television 
stations now in operation providing 
services in New York, Philadelphia, 
Washintgon, Schenectady, Los Angeles 
and Chicago, but only 12,000 sets in 
US homes (incidentally this compares 
with some 25 to 26 thousand in and 
around London) . 

* * * 

tives into the Government at the next 
elections, if the CBC unloads the 12 
stations it now operates commercially, 
and merely sets itself up as a regu
lating body similar to the FCC in 
America'," says "Variety." 

The Board of Directors of the Cana
dian Association of Broadcasters has 
announced the appoinment of Colonel 
Keith S. Rogers, managing director of 
station CFCY, Charlottetown, as hon
orary president of the Association. 
Harry Dawson, CAB consulting engi
neer, will be manager of the CAB 
office in Toronto, as well as carrying 
on his duties of consulting engineer. 
Arthur Evans, now in his twelfth year 
as secretary-treasurer, continues in 

.J that capacity. 

In America there is a tendenccy for 
station managements to go out among 
the listenets and really endeavour to 
find out what the public wants by way 
of broadcast fare. Latest example 
comes from Peoria where a · new sta
tion (WWXLl was scheduled to start 
operations this month and in Decem
ber last arrangements were made for 
Bradley University to carry out a sur
vey on what the public wanted. A 
total of 1693 men, women and students 
were quizzed by questionnaires. 

* * 
Possible vacation of the commercial 

broadcasting fi·eld by the Canadian 
Broadcasting Corporation (counter
part of the Australian ABC) is hinted 
by well-informed American newspaper 
"Variety," which indicates that the 
entire Canadian radio picture may 
even revert to complete commerciali
sation under private enterprise. 
"The prospective denationalisation of 
Canadian radio is linked to the whole 
pattern of Canadian economy .and 
political trend, and public thinking in 
many quarters of the Dominion is: 
'Don't be surprised if in the event of 
continued infiltration of Conserva-

* * 

Because South African broadcast
ing will incorporate sponsored pro
grams commencing some time this 
year . (remember Major Rene Cap
rare's visit to Australia last year 
-and he's the director-general 
of the SABC), the Corporation 
late last year sent Hermien Dom,. 
misse on an extensive visit to 
USA to study American broadcast
ing methods and techniques. She is 
a well-known South African actress 
zi,nd ex~cutive of the SABC. She's back 
in South Africa now and says that 
while American broadcasting is out
standing in number of transmissions 
and variety of programs, it is not so 
good that it could not be improved 
by the introduction of some tech
niques used in other countries. For 
instance, South African practice of 
bridging dramatic episodes with a 
musical and sound effect montage 
that tells its story she considered is 
years ahead of American (and inci
dentally Australian) practice of using 
a simple musical bridge for the trans
ition. She admits that American labor 
conditions, such as the stringent 

.·wages and hours control by the Amer-
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bUSHELL'S TO SPONSOR 
"COURTSHIP & MARRIAGE'' 

With preliminary newspaper promo
tion in the metropolitan and country 
press and commencing on Monday, 
February 24, 1947, Bushells Pty. Ltd. 
will sponsor "Courtship and Mar
riage," a Columbia-George Edwards 
production, using a four night a week 
channel on the Major Network. Sta
tions involved in this new program 
are 2UW, 2KO, 3DB-LK, 4BK-AK, 5 
AD-PI-SR-MU, 6IX-WB-MD, 7EX and 
7HT. The time channel generally is 
Monday to Thursday from 7.30 p.m. 
to 7.45 p.m. 

"Courtship and Marriage" has been 
produced by George Edwards spe
cially for Bushells. The author, Eric 
Scott, is well-known for his work on 
previous George Edwards presenta
tions, notably "Martin's Corner." 

This feature is the story of a family 
of six daughters and their various ex
periences, which give the title to the 
feature . 

Commercially the program has been 
designed with a specific appeal to suit 
sales promotion policy for Bushell's 
tea and coffee. As the story develops, 
the commercial copy will take on a 
form which is expected to strike a 
new note in the presentation of 
national radio serials. Handling for 
this program and supporting publicity 
is by Traders Advertising Service. 

Although only the stations scheduled 
above have been signed at time of writ
ing, it is anticipated that by the time 
this appears in print arrangements 
will be finalised to include 2GZ-KA, 
2NZ, 2TM, 2LM and 2WL in the broad
casts. 

For many years Bush• ~ls have relied 
on spots in preferred positions to 
carry their radio allocation. Of re
cent years this has been extended to 
include 5-minute and 15-minute day
time sponsorships, usually in the 
breakfast session. 

Bushell's first radio serial was "The 
Amazing Simon Crawley," released 
during February, 1946, on 2UW from 
7.5 p.m. to 7.30 p.m., Sunday nights. 
This was followed by "They Live in 
Fear," in the same time channel. The 
new move into national network spon
sorship is a convincing demonstration 
of Bushell's faith in the effectiveness 
Df the ·radio medium for merchandis-
ing of their products. · 

ican Federation of Radio Artists, con
tributes to American radio's lack of 
experimentation in such artistic im
proyements. 

I 
Radio 

Station 
• IS known by 

the Companies 

it J{EEPS! 
Yes. And 2SM is proud to have carefolly looked after the 

interests of numerous _ outstanding companies headed by 

shrewd business men. Year after year we have been 

rewarded with one renewal after another convincing 

proof of our power to attract an audience which not 
only listens, but BUYS. · 

llirt '. 

M .OHE 
. Melbourne 'Representative: 

OATEN-WARD (Ernest J . Oaten-Dudley H. Ward), 379 Collins St., Melbourne, c.1. Phone MU 4725 
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.,., r··' ·.. M ·1 St 1· 4AK " ••· ii .. ,,, ;'JP 31 a 100 

lat.eat , s:t.. 2 Kilowatt Transmitter 
>:::: ~~ ' 

of 
for 

... ltll 11,IADCAST'ING 
'PBll l1,l1tROPHONE TO AERl.AL 

;.:: ' 

' by tl!e r.J;gid 
to-4ay~ Some 

"pe;rfornumce are set 

Rated for full un
paw:er into artificial 

the eQ:ui11ment. · 
EM, . . P:usb;i,iu~l audio 

driving h<rgh eff\-
· rlUlator. 
NSE . . Wit;l:ltn ± 1 db. 
C;IJ',S., 30 db. down at 

NOISE LEVEL. Better than-60 db. below 
25 0 c.p.s., better t han - 70 db. above 
2 50 c.p.s. 
TUBE LIFE. Minimum number of tube 
types of proven design, conservatively 
rated to ensure long life and low 
operating costs. 
Identical tube types used in Modulator 
and Power Amplifier stages. 

S.T .C. manufactures a complete range 
of radio broadcast transmitters varying 
in power from 2 5 0 watts upwards and in 
addition, studio equipment of all types. 
Should you be contemplating new equip
·ment, the resources of this vast organisa
tion are at your service. 

• und(a/J/es Ptq. ltd 
MilLBOURNE AND. LISMORE 

INTERST !i;Tlii l>(S'!Fftl Edgar V. lfoilson Pty. Ltd., 316 Adelaide Street, Brisbane ; Unbehaun and Johnstone Ltd., 58 Gawler Place, 
Adelaide; M. J . .. · '.an 12 Milligan Street, ; W. & G. Genders Pty: Ltd., Hobart, Launceston, Burnie and Devonport ; Standard Tele-
phones and Cab ty. Ltl:I., <'.$8 B-0.u:rke Street, ourn:e, aird 71 . Magellan Street, Lismore. 



ANOTHER SYDNEY STATION 
WI LL MOVE ON TO 
THE MUDFLATS 

At least four Sydney commercial 
transmitting stations will operate from 
the Homebush mudflat and mangrove 
marsh area on the Parramatta River, 
before the end of this year. 

Mr. John Taylor, 2UW manager, said 
this week that a lease of a suitable 
property in that area had been se
cured and the order placed for the 
building of a transmitting mast. A 
new STC transmitter had been ordered 
and delivered ready to go into opera
tion as soon as the mast and other 
equipment was completed. He expected 
the new transmitting station to be in 
operation about the middle of the 
year. The present transmitter housed 
at the studios at 49 Market Street 
and the aerial mast next door would 
be retained for the midnight to dawn 
service and for emergency transmis-

. · sions. 

The management of 2KY, who have 
also secured one of the new STC 
2,000-watt transmitters announced in 
December last that they too were mov
ing their transmitting station to a 
salt swamp location at Homebush. 

Station 2GB was the fi rst of the 
Sydney stations to place their t rans
mitter in the Homebush area, and this 

Jost Not Quite Enough 

Although tlie thoughts expressed below 
were written for American readers by Nor~ 
man Le Valley in "Advertising & Selling'J 
(U.S.A.), they are equally applicable to 
Australia and Australians ana are well 
worthy of consideration. 

From the time the average Ameri
can gets up in the morning until 
sleep overcomes hitn at night he is 
constantly battling against both di
rect and indirect distractions. 

The effort of advertisers constitutes 
a large part of our daily dose of dis
tractions. 

Radio commercials, car cards, bill
boards, newspaper ads., magazine 
ads., direct mail, trade-paper ads., 
some screaming for attention, some 
whispering, some pounding, some 
tapping gently, some bizarre, some 
dignified, but all trying to pry into 
our consciousness .and make them
selves heard. 

If it wasn't for the developed cap
acity of an American to . shut the 
door on mental intrusion-to keep 
thoughts, products, pictures, ideas 
and words out of his mind while he 

was followed by 2UE's move to Concord 
West, close by. 

pursued his somewhat predetermined 
course during his waking hours - he 
would be a jittering idiot by night. 

It would be humanly impossible ac
tually to take aboard mentally all 
that is tossed a t us in an average 
day. 

Ads. by the hundreds, pictures by 
the thousands, words by the millions, 
grabbing, clutching for our time, our 
attention, our consideration. 

In order to penetrate the pillbox of 
th e human mind to-day, it takes a 
well-planned and, above all, a vigor
ous assault with the best use of the 
best weapons. Still it is rather sad to 
contemplate the fact that many ad
vertisers think that they can affect 
this mental pillbox with a bean 
shooter of an advertising campaign 
used a couple of times a year . 

If it can ever be said that there is 
a great waste in advertising it will 
not be said of advertising per se, but 
the inadequate use of advertising. 

Not quite enough advertising is t he 
most costly advertising. 

Recording New '' Documentary" Feature How much is enough advertising is 
a .specific problem that should and 
can be determined by each adver
tiser. 

c ast a nd o roducer s hown a t t he inrti a l recording of " The Story of Ca na da " recorded 
at t he studios ·of A.W.A. a nd p roduced by Bibe r ' s Ra dio Productions. "The Story of Cana da" 
w ill f o llow " The Story of the E a st Indi a Com pa ny" on 2CH ("B.- B." J a n. 23) . . 
Sta nd ing are John. Cai:a bon, Bob Dye r, J im P e ndle ton , J•ohn Burchelle, Max Osb1ston and 
sitting, John Appleton, Sam Bibe r , Eve Lander and Ward Leopold. 
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The usual approach is to determine 
who is to be reached, find out what 
they know now, decide .what manage
ment wants them to know and then 
create and direct some advertising to 
the market along the :predetermined 
lines. 

The one element, however, that io 
rarely examined is the sum total of 
all advertising beamed to the m arket, 
and as a consequence many cam
paigns fail through inadequacy of im
pact . 

They simply don 't break through 
and make themselves heard . 

I believe that the advertiser who 
determines the size of his advertising 
budget only in relation to some fixed 
percentage he thinks he should spend, 
or in relation to what other adver
tisers in his own classification of busi
ness spend, instead .of in relation to 
what it will take to anchor his story 
with th e public, may be doing a great 
job of wasting the stockholders' 
money. 

iJ, - ~ - # - + . • + - ' ·~ .... 

"PLAT-FORM" or "CREDO" l 
In the current Annual Report 

to shareholders of a large Ameri
can corporation there appears a 
statement of the company's ad
vertising policy which is worthy 
of wider circulation than it 
would normally get. It reads, in 
part, as follows : 

"We plan to use advertising 
vigorously and in increasing 
volume, consistent with sales' 
progress, with three fundamen 
tal purposes in mind: 

" I. To aid in the sale of present 
products and services, and to 
expedite complete and effective 
distribution of forthcoming new 
products. 

"2. To explain to the consum
ing public, in controlled space 
and time; matters relating to 
the company and the industry 
which touch the public interest. 

"3. To aid suitable organi
sations in mass information pro
grams concerned with the public 
welfare. 

"We consider that the func
tion of advertising is to promote 
our goods and services but be~ 

lieve that in so doing we may 
also, upon occasion, lend aid to 
suitable projects and causes, and 
thus express our sense of good 
citizenship." 

Queensland News 
Cam paign t ; p u sh per capita consump tion 

of milk h a s comm en ced in r a d io and press 
for Brisbane Milk B oar d. Radio, which u ses 
all three commer cia l s tation s in the city, 
covers 50-word d irect plug s a nd one m inute 
drama-ettes, all r ecoriled. Campaign w a s 
designed and execu ted by L ittleton-Ha r v ey -
Simmins . · 

Brisbane tailo·ring firm Rou bins Superior 
Suit s, h eavy r a dio advertiser in pre~ war 
da ys, is back cin t h e a ir with a campaign 
a nnouncin g t h e op ening of their fourt h cit y 
Ehop. 25 a n d 50· words· are b eing us.ed . on 
4BH, 4BC a n d 4BK, p laced by LiHleton
Harvey -Simm in s. 

A s er ies of "int e r v iew s" w-ith H ollyw ood · 
fi lm s tars is b e ing presented over 4BH each 
F r iday evening at 7.15, s pon sored by llUb
urban draper , G. H . Stewar t & Co. F ea-tur e 
is en t itled "H6l)ywooi! · rn t erviews, " a nd is 
designed a..nd sery iced by L ittleton -H a rvey-
Simmins. ' · · · 

Paul's Ice Cr eam ·and Milk L td . h a s· a 
daily tie-up With the Joe~! Commercial r a dio 
news M'er 4B K / AK in the m idda y ··perfo d , 
designed to foster ·incr ea sed· consu mption of 
lllilk and to push t h e im p or t a nce of m oder n· 
Processin g and past eu r isation. Account is 
' erviced by L ittleton -H a r vey-Simmins. ' , 

'I'hiel P h o tographic Stud io has taker1 · a 
dail)· scat ter camp a ign in 4BH ' s breakfast 
sessio·n t o pu s h increased capacity for .. i!om
~.ercial, wedding a nd portrait photogra'phy. 
~1ttleton-Harvey- Simmins h a ndle the -ac

count. 

30,000 People Are Over 
25 · Miles fro111 N eW"castle 

and W'ithin 25 Miles of 

2CJ{ 
C-ESSNOCK 

To • Cover the Coalfields and the Hunter Valley 
You · Must Include 2CK tn Your Appropr'iation 

THE MARKET IS WORTH IT 

Sydney Rep. : J OHN HAMILTON 
24 Clarence St . 

Box 599, G.P.O. 
Phone BX 1051 
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juNIOR FARMER RAi>i6 
SPEAKING CONTEST 

Rural Bank's Contribution to 
Education 

The commissioners of the Rural 
Bank recently awarded a conducted 
tour of the North Coast and Taple
lands as first prize in a radio speak
ing contest organised by the State 
Council of the Junior Farmer Move
ment. 

On their return from a highly suc
cessful tour, the winning team of 
three lads was entertained at luncheon 
at the Carlton Hotel by Mr. J. E. 
Ridley, general manager of Country 
Broadcasting Services Pty. Ltd., and 
president of the Australian Feder
ation of Commercial Broadcasting 
Stations. 

During their tour, the boys were 
capably looked after by the manage
ments of 2GF Grafton, 2LM Lismore 
and 2TM Tamworth. 

At the luncheon, Mr. Ridley con
gratulated the boys and said it was 
pleasing to be identified with such a 
practical competition which not only 
encouraged the art of self-expression 
among the growing generation of 

-farmers but gave the winners such a 
splendid opportunity to learn by trav
el. He said the commissioners of the 

Left to right: Mr. George Blacklock, State Organ iser, Junior. Farmer C lubs; Pierce 
Campbell, who won the trophy for the best speaker in the team; Eri c Parker! the young~st 
member; Mr. J. E. Ridley, general manager 2'GZ, and president fo the Austral ian Federat ion 
,of Commercial Broadcasting Statio!'s; Geo_ff Lea·ry, who turned 20 the. day the photo 
was taken; Mr. Noel Griffiths, Publtc Relations Officer of the Rural Bank , and Mr. Keith 
Spencer, general manager of 2LM. -

Rural Bank were to be complimented 
on their foresight in providing such 
a useful prize. 

Mr. George Blacklock, State Organ
iser of Junior Farmer Clubs, support
ed Mr. Ridley's remarks and said that 
the team acquitted itself well not 
only in the competition but during 
the tour and was very worthy of the 
generous -prize the Rural Bank gave. 
He added that the Junior Farmer 
movement was very much indebted . 

to the country broadcasting stations 
for their great help in all parts of 
the State. 

Pierce Campbell, 19-year-old leader 
of the team, said he and his com
panions thoroughly enjoyed the tour 
and had learned a good deal. They 
had benefited from the assistance 
given them by country stations which 
they visited en -route and felt sure 
that what they learned on the tour 
would be helpful to them in their 
later life. 

V.l.A. PRESENTS LEGACY CLUB WITH CHEQUE FOR £975/11/- selection of those who were elected 
members. The first qualification re
quired was honourable overseas ser
vice in the armed forces of the Bri
tish Empire; the second, character and 
a record of good citizenship; the third, 
capacity and willingness to render 
personal service. 

A cheque for £975/11/ - was pre
sented by Mr. Bruce Bellamy, presi
dent of the Victorian Institute of Ad
vertising, to Mr. C. R. Carleton, presi
dent of the Melbourne Legacy Club, 
at the V.I.A. luncheon at the Victoria 
Palace on January 16. This repre
sented the proceeds of the first post
war Advertising Arts Ball on October 

.3, 1946. Altogether total amounts do
nated by the V.I.A. to the Legacy Club 
now approximate £3,000. 

Mr. Bellamy spoke of the excellent 
work done by Legacy Club, repre
sented at the luncheon by Sir Thomas 
Blarney, Chief Patron of Legacy, and 
Messrs. C. Carleton, president, D. Craig 
(past president) and G. Lake. 

Mr. Carleton thanked the V.I.A. for 
their continuous support of Legacy 
and called upon Sir Thomas Blarney 
to supplement his remarks. 

General Sir Thomas Blarney said, 
in these days of turmoil, it was heart
ening to see the amount of really 
worthwhile work which was being done 
by Legacy Club. Mr. D. N. Craig, past 
president of Legacy, who was in office 
when the amount for the cheque was 

raised last year, also thanked the 
V.I.A. for their generous support of 
Legacy, and spoke of the unique aim 
of the Legacy Club, which demands 
personal service by the individual,· to 
achieve the responsibility of being a 

· "father" to the fatherless. He told 
of the founding of the Club in Mel
bourp~ in September, 1923, a result of 
the inspiration and vision of the late 
Sir John Gellibrand, who believed 
that out of war there came to those 
who faced death together a brother
hood, a spirit of true comradeship, 
and that, in the interests of the com
munity, this should be kept alive. 
The basis of Legacy was true com
radeship, he added-the spirit of Leg
acy was service. The maintenance of 
that comradeship, and rendering of 
service to the dependents of departed 
comrades, were the two main objects 
of the movement. There could be no 
more valuable Legacy bequeathed to 
a nation than the sons and daughters 
of those who fought and died in its 
service-hence the name Legacy. 

Mr. Craig pointed out that the 
greatest care was exercised in the 
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Mr. Craig gave a brief summary of 
the work -of the specialist committee 
which advises and assists juniors on 
educational and vocational guidance, 
and stressed in particular the home 
envir_onment, in the residences pro
vided by Legacy for those youngsters 
doubly orphaned, or who find it neces
sary to live away from home. 

Although considerable sums of 
money were ~xpended on the work
the financial aspect was merely inci
dental to the main object, said Mr. 
Craig. Administration costs were de
frayed by members' subscriptions and 
funds donated to Legacy used exclu
sively for the children. 

Mr. Bruce Bellamy thanked Mr. 
Craig for his interesting and illumin
ating speech, and expressed the hope 
that at some future time the VJ.A. 
might hear more of the work of 
Legacy. 

PICKED FOR PERFORMANC,E 
Latest Crace Cibson Radio Productions. 

on Nation-Wide Hook-u_p 

CAL TEX STAR * THEATRE- topflight 30-mi~ute American 
plays over network . of 34 stations. This outstanding series commenced on 
February 4. Agency: George Patterson. 

PEPSODENT'S * "OUT OF THE NIG-HT" 
-vivid, dramatic, true quarter-hour plays_:.,is hea~d over 29 stations in 
six States. Agency: Lintas Pty. Ltd. 

THESE, TOO, ARE GRACE GIBSON SHOWS 
Each a long~run success 

"HOLLYWOOD HOLIDAY," sponsored by 
Kolynos over 30 stations on both ·sides of the 
Tasman. Still going strong after more than 
300 episodes .... "DRAMA OF MEDICINE," 
now i_n its third year,. is presented by 
Frederick Stearns & Co. (Nyal) over 35 
Australian stations, and in New Zealand, too. 
•.. "THE SHADOW," sponsored by the 
Vacuum Oil Coy. in N.S.W. and Victoria.,· •• 

SPONSORS! FOUR 
IMMEDIATE 

"PRETTY KITTY .KELLY'.': ~his entrancing 
story of a golden-haired Irish colleen ran for 
three and a half ·years in the U.S.A. Exclusive 
Grace Gibson discs feature Lesley Pope, John 
O'Malley and talented cast. 900 quarter-hour 
scripts · ready, designed for three to four 
episodes per week. A- daytime or evening 
serial -w!th ·plenty of apt~on~ - _ 

"THE ANDERSON FAMILY": Complete half- . 
hour .family . show, now playing ove1' 
America's A.B.C. Network at 7.30 p.nt. Com-

' . 

"STORY OF FLIGHT," Qantas-B.O.A.C. A•r
ways' saga of aviation, is broadcast -over 
continent-wide network .... ''THE AUSTRA
LIAN STORY," pageant of history presented 
by Frederick Stearns & Co. (Nyal) in two 
Stat~s, and by W estralian Soaps Ltd. in the 
West .... "THE ROMANCE OF FAMOUS 
JEWELS," glittering quarter-hour facets 
sponsored by Orchards, of Sydney1 Available 
elsewhere. · -

NEW sHo·ws 
AUDITl-ON· 

F--OR 

bines best features of "One Man'• Family" 
wi~h .dash of "Henry Aldrich." A winaer all 
the way. 
"THE . FALCON": Self-contained 30:.minute 
thriller alOqg "Thin Man" lines with "M:r. 
and · Mrs. North" touch. Ru:pning for nine 
years in the States-and still a hot favourite. 
"MANHUNT": Starring John Bushelle, these 
qu~rter-hour, complete epi_sodes rate high in 
thrills. Sponsored in America by the Tide
W ater OH Company. 

Exclusive Agents in Australia for Standard Libr~y of Music and Sound Effects. 
Savoy House, 29 Bligh Street, Sydney. Telephones: 'BW 4681, BW 4656. 

Melbourne Representative-Oaten-Ward, A.P.A. Building, American R-epr~sentative--,Markham Bldg., Hollywood Blvd., 
379 Collins Street, Melbourne. ·. at Cosmo Street, Hollywood 28, Calif. 
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Men Be,hind the Microphone 

CLIF CARY-

He had not seen a race in two years 
so had to learn the colours all ove; 
again in the few minutes left for 
study in between each race. He car
rie_d on until Angles' return. 

All Sports Interest Him Early in 1940 the late Arthur An
derson, sports editor of 2UW, left to 
take a similar position with 2UE. 
Cary went with him and on Anderson's 
death was appointed Sports Editor of 
both 2UE and the A.S.B., a position 
he still occupies to-day. 

One trait in particular which en
dears Clif Cary of 2UE to his many 
sporting listeners is his forthright
ness; seeking no praise for success, 
making no excuse for failure. 

He says: "As a sports commenta
tor I feel it is my duty to serve the 
public. It is easy to speak in flatter
ing terms of everyone and to gloss 
over the many happenings in sport 
that call for criticism. Doing it the 
easy way, you make many friends, but 
you definitely let down the public, 
radio and yourself. It is better to 
make a few enemies and speak the 
truth, because only then are you true 
to the public and yourself. Radio, 
for its influence alone, must to-day 
be considered at least on a par with 
the press. Emphatically, then, it 
must also be the voice of the people." 

After studying accountancy, Clif 
Cary became a pressman in '1926 and 
during the following 12 years he car
ried out the various duties of police 
roundsman, parliamentary reporter, 
general reporter, sub-editor, sports 
writer and turf editor. 

In 1938 the Australian XI were in 
England, and 2UW were looking for 
a ball-to-ball commenta·tor to de
scribe the Tests with ex-international 
Jack Gregory. As Clif had helped out 
in 1935, when the Australians toured 
South Africa, and he felt that he 
would like a change from newspaper 

RECORDING CENTRE 
p TY I LTD I iiiiiiiiiiiiiiiiiiiiiiiimiim 

Every facility which ensures the 
acme of recording perfection is 
incorporated in the studios of 
the R~cordin~ Centre Pty. Ltd. 

Phone MA 1140 

FILM HOUSE, 251a PITT S'fREET 
SYDNj::Y 

work, he accepted 2UW's offer to cover 
the Tests and also to become a mem
ber of their sporting staff. 

During the running of the 1939 Met
ropolitan, won by Feminist, Cyril 
Angles collapsed. Clif, who was work
ing in the studio, was bundled into a 
taxi and sent to the course to cover 
the remaining races on the program. 

As Sports Editor of 2UE, Clif planned 
many innovations that have proved 
tremendously popular with listeners 
and the success of his editorship i~ 
due to the fact that his one and only 
thought while on the air is service to 
the listener. He sums up: "Those 
who work at the mike should have 
three thoughts-the program, the lis
tener and the advertiser. If you build 

I New l)evelopment for Every 
Sound Engineer -and Studio 

@lm!Joxl~ 
• 

HIGH· FIDELITY 
PICK-UPS 

Now for the first time in Australia you can have a really high fidelity 
record pick-up and get high-quality reoroducLon even under adverse 
conditions. 
This unprecedented versatility solves many problems in broacjcast 
stat ion, recordinq and s.,und amplifyin~ work. !he AUDIO SCRIBE 
is also the first practical pick· up produced by loca l enterprise· and 
des igned by men wf)o have grown up w ith the radi·o industry in 
Australia. They have now been adopted by 3AW studios. 

MANUFACTURED BY: 

HI-Fl RECORDING EQUIPMENT 
12 HALSTEAD STREET, CAULFIELD, VICTORIA 

Write for free literature on this new equipment 

For Radio Programmes 

OSWALD P. SELLERS 
A,tsfralian Ar.et1f for 

GEORGE EDWARDS-COLUMBlA 
RADIO PRODUCT1m1s 

~ SYDNEY: 
74 Pitt St. 

86011·2-3 
Telegrams: " Selos" Syd;1ey 

MELBOURNE: 
370 Litt!e Col l i~s St. 

M'J 3115 
• Tclcg rern5: "Seios'' Melbourne 

W&G Service and Air Freight 
annihilate distance· 

Encp1_iries appr~ciated 

: ! · ' 

W & G RECORD PROCESSING ~0. PTY. LTD. 
185-187 a'BECKETT STREFF, MELBOURNE, C.1, ¥1fTORIA 

... 
' 

your program to please the listener, 
you must in turn satisfy the sponsor 
or advertiser. If you build the pro
gram to please your own desires, you 
will find yourself with few listeners 
and many disgruntled advertisers." 

During tqe war Clif, after failing 
to pass the R.A.A.F. medical test, was 
called upon to carry out many duties 
on a staff that had been depleted 
through enlistments. At the one t ime 
he occupied the positions of sports 
editor, publicity manager, chief of the 
copy department, and in addition 
helped with announcing, sales promo
tion, continuity writing and also did 
some general announcing. During the 
war he also conducted a one-man news 
service· covering the Japanese advance 
through Malaya and the launching of 
the second front. He worked from the 
"Sun" office arid provided 2UE wi.th 
rapid fire news flashes and bulletins 
from early morning until late at night, 
giving a full. and colorful story of 
two of the world's most momentous 
happenings. 

Another important job carried out 
during those years was his frequent 
appeals for charities and the services. 
On Saturday afternoons he made 
these appeals and raised thousands· of 
pounds in cash for both peace and 
war time charities, as well as thou
sands of amenities for the services, 
including wirelesses, pianost · sports 
equipment, books and medical equip
ment. 

Clif also did a special job for the 
services and radio genera)ly, especially 
2UE, when he carried out his now 
famous phantom broadcast of the Vic 
Patrick-Tommy Burns fight. When 
Stadiums Ltd. rnfused radio the right 
to cover this figh.t, in which there 
was wide national · interest, CHf made 
plans for a phantom description. This 
was done from a cottage close to the 
Stadium. The broadcast commenc~d 
a round and a; 4alf after. the fight. 
started, and was kept going by Cary, 
who was dramatising reports rushed 
to him from skil)ed watchers at the 
ringside . . · It was ·a punch by punch 
broadcast highlighted by marvello~s 
crowd noises brought in by ·Nevi-ll.e 
Merchant from the studio. It was not 
until after. the fight had finished that 
Cary told ' listeners how the "stunt " 
Was Worked. UntiJ this announcement 
Practically everyone believed they ha'.d 
been listening to an actual ringside 
descrir>tion. In the next few days 
2UE received tens · of thousands of 
congratulatory 'phone calls and letters 
train delighted· listeners in military 
camps and hospitals, as well as a 
~~ble from a troopship bring'ing a con-
ingent of soldiers from the, Ji;!~qg§. 

EAR~ACCEPTABILITY 
Driving, patient years of intensive specialization have 
enabled AUDAX to master wide range thoroughly. 
Today even the lowest priced MICRODYNE has a range 
to 7 ,OOQ cycles - other models to 10,000 cycles. 

Yes, wide range . makes for naturalness, but is highly 
objectionable if withc;mt quality. Thus, of two singers 
capable of . reaching high C, one may have a pleasing 
voice - the other, not at all. It is so with pickups, too. 

T.o achieve ear-acceptability, all other factors must" be 
satisfied. Of these, vibratory-momentum is most impor
tant. The only way to test ear-acceptability of a pick-up 
is to put it to the EAR TEST. 

MICRODYNE'S sharp, clean-cut facsimile performan.ce 
- regardless of climatic conditions - is a marvel to all 
who know thl!-t ear-acceptability is the real criterion. 

FOR FULL DeTAILS WRITE TODAY. 
SOLE AGENTS: . 

THE 
STANDARD 
BY WHICH 

OTHERS 
ARE JUDGED 

AND 
VALUED 

A. M. CLUBB & CO. PTY. LTD. 
76. CLARENCE STREET, SYPNEY. B 3908 

Distributors.: 
MelbQurne: S. E. Tatharl'! &. Co., 178 Colliris Street. 
Adelaide : Newton McLaren, Leigh Street. 
Brisbane: Campbell Advertising, Adelaide Street. 
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• 
Breakfast 
Session 
for Dry 
Cleaners 
at 
Newcastle 

• 

Following the establishment of an ultra modern d·ry cleaning plant, Messrs. Elliotts 
Pty. Ltd., Newcastle's leading men's wear or(!anisation, chose 2KO's breakfast session as 
their major publicity medium, using six .l-hours weekly at 7.30. 

After a most successful seven months' initial period, Mr. Stewart Lamb, Elliott's 
general manager, signs for an extension of their campaign to include complete sponsors•hip 
of 2KO's "Community 'Revels," now presented each Friday, 12 noon to· 2 p.m. 

Looking on is Allen Fairhall, 2KO's managing director, and Clem De~win, enterprising 
young O.C. advertising sales and service. 

DEFENCE OF BLUE BOOK 
Radio So Powerful It Must Have Regulator Says Siepmann 

(From Our Own Correspondent) 

Washington, January 4: It was be
cause radio is so powerful that gov
ernmental regulation is so highly 
necessary, Mr. Charles A. Siepmann, 
former BBC program director and 
now consultant to the OWI and FCC 
in America (where he reportedly 
wrote a large part of the FCC Blue 
Book in addition to his own "Radio's 
Second Chance"), stated at a forum 
discussion at Yale Law School in New 
Rav.en. 

Siepmann was replying to R. K .. 
Richards, editorial director of "Broad
casting" magazine, who, citing the 
FCC's belief that advertising ori the 
radio had reached an excessive stage 
and was sometimes in bad taste, asked 
"is this sufficient reason to bring pro
gram traffic of the world's most force
ful medium of public opinion under 
the surveillance, let alone the influ-. 
ence, of the United States Govern
ment?" 

The fact that the average person 
listens to his radio 3! hours a day, 
Mr. Siepmann said, gives radio an in
fluence that dwarfs l the power of 
school, pulpit or press. 

"Radio is too powerful to be en
trusted to any single group without 
an overriding control," he said. Radio 

would not be safe in single hands, 
eith'er of government or of private 
business, he added, expressing the be
lief that "reserve power must be vested 
in the government to preserve radio 
from the abuses which are inevitable 
in any field operated by individuals 
with profit motives." 

Defending the Blue Book as an FCC 
attempt to secure a more balanced 
program fare, Mr. Siepmann declared 
that the Commission "should hold the 
licensees responsible for programming 
and not let them turn programs over 
to the advertisers." 

VIC. TEACHERS SEEK 
CHILDREN'S NETWORK 

The Victorian Teachers' Union at 
its Annual Conference in Melbourne 
last week resolved to ask the Federal 
Government to establish · in each 
State a network of broadcasting 
stations devoted solely to the broad
casting of programs of educational 
and cultural value to children. 

Speakers at the conference criti
cised the effect of some broadcast pro-
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£55,000 Kindergarten 
is Melbourne Station's 
Charity Mission 

Commercial stations can beat all
comers when it comes to co-operating 
on charity appeals, and ea,ch station 
pulls its weight in community ser
vice. 

Mr. Randal M. White, general man
ager of 3AW, has announced that the 
station has decided to adopt the new 
£55,000 appeal for building Victoria's 
first kindergarten for . deaf and dumb 
kiddies . 

The Victoria Deaf and Dumb Institu
tion has never appealed publicly for 
funds before, but so pressing is the 
number of applications below admis
sion age to the Institution that a 
£55,000 building fund is urgently 
needed. Radio appears the quickest 
means of assisting to attain this ob
jective. 

Big . 3A W Effort 
This brings about the birth of a 

new. 3AW charity drive. Evidently 
impressed by 3KZ's £20,873, raised on 
Christmas Day, 3A W will 11ow set 
aside Mothers' Day (May 11) as the 
crux of the appeal, all contributions 
sent. in beforehand being ac
knowledged in the station's new 
Mothers' Day Appeal Fund. 

First effort will be an impressive 
Sunday afternoon open-air concert in 
the Como Bowl, Alexandra Avenue, on 
February 16. It will make the first 
public performance of the Junior 
3A W. Light Symphony Orchestra, and 
many radio and stage stars will be 
appearing. 

Terry Dear and "Sally" are :Joth 
assisting in the organisation of the 
concert, but the Deaf and Dumb In
stitution is hoping all social clubs and 
listeners will organise their own func
tions and . devote the proceeds to 
3A W's Fund, which will be officially 
open~d on February 16. 

Orie worth-while aspect of 3AW's 
new Kindergarten Appeal is that indi
vidu'al listeners, clubs, etc., who or
ganise any event in aid of the station's 
appeal will get broadcast plugs for 
their events. 

grams on Australian children, declar
ing that something should be done to 
prevent our children from being 
swamped with ideas of other nations. 

DECEMBER LICENCE FIGURES 
This tabulation of Australian listen

ers' licence figures as at December 31, 
1946, gives the totals for each state 
and for the Commonwealth, and in
cludes free licences to pensioners, the 
blind and schools. Additional licences, 
Le. the number of homes with more 
than one radio, are shown in brack
ets. The fotal monthly issues can be 
obtained by adding the new issues 
and renewals. 
NEW SOUTH WALES 

New issues .• . ..... 
Renewals .. .. ... " 
cancellations . . . . . . . . 
Jn force at 3l/ 12/ 46 .. 
Increase . . . . . . . . . . 
Licence % to population 
VICTORIA 
New. issues . . . , . . . . 
Renewals . . . . . . . : .. 
Cancellations . . . . . . . . 
Jn force at 31/ 12/ 46 .. 
Increase . . . . .. . . . . . 
Licence % to population 
QUEENSLAND 
New issues . . . . · . : 
Renewals . . . • . . . . 
Cancellations . . . . . . . . 
Jn force at 31/ 12/ i6 . . 
Increase . . . . . . . . . . 
Licence % to population 

SOUTH AUSTRALIA 

6,936 
32,422 

64 
569,882 
+ 6,872 

19.30 

3,500 
24,035 

13 
405, 758 
+ 3,487 

19.97 

2,098 
10,412 

619 
195,909 
+ 1,479 

18.02 

New issues . . . . . . . . 1,408 
Ren ewals . . . . , . . . 9,210 
Cancellations . . '. . . . . . 257 
In force at 31/ 12i 46 . . 157,388 
Increase .. .. .. : . .. · +l,151 
Licence % to population 24 . 72 

WESTERN AUSTRALIA 

New issues .. . . 
Renewals .. . ..... · . . 
Cancellations . .' . . . . . . 
In force at 31/12/ 46 .... -
Increase . . . . . . ·-; .. . . 
Licence % to popuiatfon 

TASMANIA 

New issues . . . . . .. . . 
Renewals .. .. , . ... . ·. 
C:tncellations .... ... "· 
In force at 31/ 12/ 46 
Increase . . . . . .. : • . .. 
Licence % to population 

COMMONWEAL TH 

1,205 
5,586 

106,263 
+l,205 

. 21.50 

733 . 
2,.575 

9 
51,900 

+124 
20.67 

New issues_ . . . . , . 15,880 
Renewals . . . . . . , : M.240 
Cancellations 962 
In force at 3l';l2f~6·. : : 1,487,100 
focrease . . . . . .' . . . , + 14,918 
Licence % to population 19.96 

C-P. UNIT PIANIST 

(770) 
(1,602) 
(-) 

(28, 761) 
( + 770) 

(284) 
(1,246) 
(-) 

(19, 476) 
<+284) 

(126) 
(221) 

(32) 

(5,389) 
<+94) 

( 304) 
(734) 
(-) 

(13,394) 
<+ 304) 

(f27) 
(261) 

(-) 
(5 ,129) 

<+127) 

(9.i) . 

(179) 
(--) . ' 

(3 244) 
( +94)· 

(1,705) 
(4,243) 

(32) 
(75,393) 

( + I: 673) 

i Do.t Mendoza has - been appointed official 
~l~rnsi(accompa_nist for the Colgate-Palm
rnu e adio Umt. Dqt's had an interesting 
11u sical carE!er-after securing h er Bach. of 
Mel~~ · degree. (u nder. Edward Goll at the 

- Pia . urne Con.) she t r a ined as a concert 
avs~ist, and gave recitals w ith Leo Cherni
it's Y (a member of the famous t rio-shortly 
Lat rumored •. to. return t o this country)'. 
and er, ~he worked with J. C. Williamson's 
seaso w ile she was pianist for the ballet 
anxions, 193.6 to 1939, Pavlova was very 
her f us to s ign her up as official pianist for 

amous ballet compan y. 

NOW AVAILABLE 
FOR AUDITION -

Harriet Beecher 
immortal story . 

Stowe's 
.• . 

UNCLE TOM'S CABIN 
in 52 quarter hour episodes, 
featuring these stars of radio:
Sid Wheeler, Margaret Christen· 
sen, Marshall Crosby, John 
Tate, Neva Carr-Glynn Enid 
Lorimer, John Cazabon, Nigel 
Lovell, Lloyd Berrell, Max Os-

' bis_ton, Lloyd Lambie, Beulah 
Mayhew, Alfred Bristowe, Kevin 
Brennan, Etc. 

Write or Phone: 

B.A.P • 
(British Australian Programmes Pty. Ltd.) 

60 HUNTER ST., SYDNEY. Phone BW 4111 
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BBC TELEVISION RECEIVED AT 200 MILES 
A television receiver located in 

Britain's Channel Islands, off the 
coast of France, has consistently re
ceived the television transmissions 
from Alexandra Palace, London, 200 
miles away. 

This television receiver is operated 
by Mr. F. T. Bennett, of St. Peter . 
Port, in the Channel Islands. 

When any special event is televised, 
Mr. Bennett telegraphs the B.B.C. re
porting on the quality of reception. 
He has occupied the position of the 
most distant viewer ever since 1922 and 
still is news. He is a startling excep
tion to the rule that· now and prob
ably for a considerable time to come 
television must be restricted for tech
nical reasons to a very small group 
of viewers living within a 50-mile ra
dius of London. 

According to John Allan May, staff 
correspondent of the Christian Science 
Monitor, reporting from London, Bri
tish television is existing "in the land 
where it is always 1939." 

Television, he says, is a BBC mono
poly, as there is only one transmitting 
station which has a normal all-round 
range of 45 miles. There are no link: 
stations, no relay stations. For own
ers of a total of 25,000 sets in and 
around London the program pioneers 
at Alexandra Palace operate a daily 
2-! hours entertainment serv1ce, using 
two studios and one mobile van. 

Technical standards certainly are 
above pre-war levels, says May, al
though BBC is retaining for the pre
sent a standard of definition of 405 
lines adopted in 1937. Plans for future 
development, however, would seem al
most at a standstill. Radio manufac
turers are making sets under difficult 
supply conditions, but are not encou-· 
raged to go all out because they do 
not know for - certain the Govern
ment's intentions about relay stations. 
So far, these intentions have not pro
gressed beyond a somewhat vague 
general statement which suggests es
tablishment of six regional centres 
linked to London by coaxial cable. 
Birmingham is to be the first of these 
relay stations, but the G.P.O., which 
has to build and lay the cable, has 
no idea when its part of the work will 
be finished. 

Meanwhile G.P.O. experts have re
turned from the United States excited 
over prospects of providing radio links 
instead of cables. They were shown 
84 miles of link chain by the N.B.e. 
and now are carrying on research on 
similar lines in Britain. 

A view of Alexandra Palace, the British Broadcasting Corporation Television Stat ion in 
North London, showing the television mast. 

The contrast between the oubide and ins ide of the building is strikingi. A vast 
yellow-brick Victorian build ing standing on a h ill . high above North London, Alexandra 
Palace and its grounds have been a famous London pleasure gro·und since its open ing in 
1875. The outside of the bui ld ing has an outmod.ed and ·rather neg lected magnificence, 
though at holiday times its green swards, lake, racecourse, tenn is and putting lawns are 
still thronged with happy fam ily parties. Inside th~ part which is used by the B.B.c. 
one seems to step into Wells' new world, into a we ird an·d m·odern isti'x: interior of brill iant 
lights and queer complicated machines. 

Very big developments in the use 
of television on movie screens are in . 
the wmd. But they seem likely to 
blow. around for quite a bit before 
coming down to earth, largely because 
the copyright position has yet to be 
clarified by the Government. 

Back of cinema television · in Great 
Britain is J . Arthur Rank, Britain's 
movie mogul. Mr. Rank's organisation 
is undertaking an intensive televisl.on 
research on a large scale. Before the 
war cinema television attained 40 per 
cent. efficiency. Now a large screen 
gives 90 per cent., but Mr. ·Rank re
cently told his experts they must at
tain 100 per cent. efficiency before he 
will take television to his movie audi
ences. 

B.B.C. Television Proposals 
The following notes on the B.B.C. 

television service are from a B.B.C. 
press release and provide an official 
summary of the present status of tele
vision in England:-

The BBC resumed its television ser
vice at Alexandra Palace (or Ally 
Pally, as it is usually called affection
ately) on June 7th, 1946, after a lapse 
of nearly seven years, due to its sus
pension on the outbreak of war, when 
British television programs were 
more advanced than those of any 
ot!J.er coup.try, ±!l~ ~evelopme~t gf. 

the service is guided by a .permanent 
Television Advisory Committee, which 
is independent of the BBC, but has 
BBC representatives on it. The Com
mittee advises the BBC on the plan
ning of future services, and this in
cludes the standards to be adopted, as 
well as the co-ordination and initia
tion of research. 

Meanwhile television in Britain is 
expected to develop along the lines 
laid down by the Hankey Committee 
-that the service should be resumed 
on the original standards of four hun
dred and five line definition; that tele
vision should be extended to, say, the 
six most populous provincial centres; 
and that an improved new service 
should be aimed at, with higher defini
tion, and the possible incorporation of 
color and stereoscopic effects. Do
mestic viewers are to obtain a special 
television licence at an additional fee 
of £1 a year. 

Programs are constantly developing 
in technique, one of the greatest im
provements on 1939 being that tech
nicians can cut cleanly from one ca
mera to another, whereas before the 
war they could only mix one camera 
slowly into another. An interesting 
point is that the service restarted last 

(Contir~e~ f oqt of rie,x t ~gl.) 

[ !-__ A_G_E_N_c_1 E_s _ __J, ~ 
V BOOKS and When Ar~hur Kem:>ley, on e of the direc.

tors of U nited Services P ublicity , was m 
Sydney last w eek he was carrying one arm 
in. plaster, r es ult of a recent "a r gum ent" 
w ith a .motor lorry w h ich somewhat marred 
the holiday w eek K em sp ent on the Sou t h 
c oast. 

Mr . Frank Goldberg has been appoinl ed 
by t h e 4A 's a s org3;niser of another d r ive b y 
Aust ralia n a dv ertising agencies for f u nds to 
send .food pa rcels to E nglish adver tising 
agencies . Last y ear many food parcels were 
despatch ed to England, and sheaves of 
letters .from recipients have been received 
expressing their gratitude. 

\ :V. W. Norwood, a d ver tising age ncy of 
Perth , has b een a dmitte d to mem bership of 
the AAAA (Fed eral) . · 

. Mr. Ray 'iVa lters, of Willm ott's Adve;tis
mg ~gency P t y. Ltd., will be g oing to 
Am!"nca v~ry sh ortly on h is first overseas 
b~sm'!SS trip . H e· plans t o leave Sydney by 
air a bout t h e, e nd of Ma r ch and w ill be 
away three t o four m onths. 

All. ~ood wishes to A . K lempk e, of O'Brien 
P1;1bhc1t y, . M.elbo i:rne, and h is br id e, Miss 
V10l~t Wilk inson , who w er e marr ied · a t 
Scots College Chapel, Wedn esday J 22 
Best man was Ron Walker, a lso of 'O'~~ · • · 
1~ho :was als o m a rried recent ly to Missr1J~n~ 
Nesbi t , free-;-lan ce · artist, and on t he occa
s10n of their w edding, A . K lempke a cted 
as best man. This tim e, the position w·as 
reversed. 

Congratu lation·s to E w Best m a . 
director of Leys h on Pu.blic i.ty se;vices~at;~11~ 
bourne, on t he a rrival of a baby daughte . 
on Mond~y, J a n . 20- t h e secon d .girl in th~ 
Best family , and she weigh ed 71 lbs . 

Al~n. Nicholls, radio mana ger of O' B . 
Pubhc1t~, ba ck from h olidays, is v ery r~~n 
~hus.iasbc 3;bout . the. s ize of the pumpkin~ 
. e .1s growing 111 '-h1s garden S . ' b . 

hev1n', A lan! · ee1n s e-

' "Te~" R icka r d , . director of R ick a r ds Ad . 
1ert1s111g ~ervic~ Pty . L t d ., Melbourne • -
~pendmg his h ohdays in Adelaide. ' •is 

W elc?i;ie back t o . H a r old Bennett o f th · 
c?p~wn_ting staff at Gold bergs . . Aft er severa~ 
"~e rs 111 hospita l, following a major oper
~~:~.n , Harold is looking m ore like his old 

;ye h ea r lots .a bout entert a inin g angels 
~~v such P1eopl~, 1,ma wares. But Goldberg~ 
anc: r ecent .Y b e.en surprised by the appear
author'.1_, t h e ir m idst of a p r omising j u v enile 
tributionJ~~1el .st Cav~na!'l'h , whos e lates t con-

1 erat ure is a school novel. 

be~ongratula~io.ns. t~. J ohn Dolby · of Gold
chi:fs, Who has been promoted to produ ction 
curr~n~n~'3 ha2 t~~"n his first s teps with the 
shows. ' ' .. campaign rad io j ackpot 

---cc.ont inu ed fro.m opposite pa ge )--
Ju 't . ne w1 h the same Mickie Mouse car-t . 
oon that ended television viewing 

When war came. A present develop
ment in O.B.'s (outside broadcasts) is 
that gradually they are being done 
further away from the station. The 
Previous longest was the televising. of 
th . 

. e Derby horse-race twenty-three 
nutes from A.P., but the recent King 
George Sixth Stakes were televised 
from Ascot, wnjcb ~s ~Q .µii!es ll,Way. 

PUBLICI TIONS 
from the 

MINGAY PUBLISHING GO. 
• 

• 

• 

• 

• 

• 
• 

• 

· . B~X 

Radio & Electrical Retailer 
Th~ fo r tnightly national business paper of t he 
radio and electrica l trade. Established 1930. 
Subscription : 26 issues, 10/ - (.52 is.iwes, £ 1) 
Aust.: 13/ 6 other British countries; 17 / 6 Fore ign. 

Rad10 Service Job Sheets 
100 .pages in duplicate book form - acts as a 
r~ce i pt and record of service work done. 6/ - per 
single book; with your name and address pri nted 
on t he customer's sheet, 10/ - per book ( m in imum 
order 10 books) . Thousan ds used by rad iom en. 

~adio Diagram & l.F. Index, 1947 Edition 
L.is~s over 2,600 brand l i ne receivers since 1936, 
g1v1ng description, Interm ediate Frequency an d 
reference to where deta i led circuit diagram is 
published. Price 5/ - each. 

Official Radio Trade-in Handbook 1947 
Edition ' 
Conta ins present-day trade-i n valuation of bran d 
line sets released since 1936. Approved by all 
Trade Associations. 5/ - each. 

Broadcasting Business 
!he fort nightly national business paper for a l l 
interes~e~ in selling by commercial broadcast ing. 
Su?~cript1on : 10/ - 26 issues, Aust. ; 13/ 6 ot her 
British countries; 17 / 6 Foreign. 

Squa~ed & Log Graph Paper 
10 x 7 inches plus margin, 50 sheets 4/ -. 

Aust Advertising Rate & Data Service 
Provides information on al l t he rates and dat a of 
ne"':'sp~pers, commercial broadcasting st ations, 
per1od1cals and other advert ising media in t hree 
separate edit~o.ns each published ann ual ly 
~ewspaper .Ed1t1on, Broadcasting Edition, Pe r iod
ical and Miscellaneous Med ia Edition. A ll w ith 
regular ':1?nt,hly. supplements. Subscription fo r 
each _ ed1t1on: n:i Austra lia, £2/ 2/ -; Brit ish 
Em~i~e, £2/ 10/ -; America, $10; Foreign, £3/ 3/ -. 

Phillps Manual of Radio Practice for 
Serviceme1n 
By E .. G. Beard, . M.l.R.E. (Aust.) Contains 496 
pages' in 7 sectio~s cover ing Broadcast Recept ion; 
Broadcast Receiver Techn ique; Principles and 

. Components; Service to Radio Receivers ; Techn i
cal Form ulae, Tables and Charts ; Mathemat ical 
Formu lae and Tables; Va lve Data. 21 / 9 each. 

Prices Include Postage Cash With Orders 
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Another Series of 2 I Club Lectures This Year 
Vincent Chemical Chie:f 
Entertained at Luncheon 

The 21 Club of Australia has ap
pointed a special committee to organ
ise a further series of lectures -during 
1947, covering various aspects of com
mercial broadcasting. 

This was announced by the · presi
dent, Mr. Leo Finn, at tlae Club's 
monthly luncheon on January 21 at 
Usher's· Hotel, Sydney. The initial 
series of 21 Club lectures during 1!J<i6 
were extremely popular and were well 
attended by members of the adver
tising fraternity. 

Guest of honor at the January 
luncheon was Mr. K. C. Probert, man
aging director of Vincent Chemical 
Company Pty. Ltd., with his advertis
ing manager, Mr. P . Stephenson. Mr. 
Frank Goldberg and. Mr. David 
Manuel, newly appointed manager of 
the Goldberg Radio Division, repre
senting Vincent's advertising consul
tants, were also guests of the Club. 

Guests of members included Mr. 
Graham Dowland, manager of 6PR, 
Perth, and Mr. Keith Spencer, man
ager 2LM, Lismore. 

Mr. I. W. Phillips, proposing a toast 
to the Club's guests, said that Mr. 
Keith Probert was one of the young 
captains of Australian industry. He 
was a man, too, with young and vig
orous ideas, and had surrounded him
self with young and capable lieuten
ants such as Peter Stephenson. As · 
advertising counsellor, in Mr. Frank 
Goldberg the Vincent Co. had selected 
one of the most colorful personalities 
in advertising, while in the appoint
ment of David Manuel to the Gold
berg Radio Division there was further 
evidence of the· opportunity in adver
tising for the younger men. 

Mr. Probert expressed his apprecia
tion of the 21 Club's hospitality and 
said that he personally was interested 
in all forms of advertising, but acted 
largely always on the advice on his 
executives, whose job it was to be. ex
perts in their field. 

"The judicious use of radio adver
tising cannot fail to pay dividends," 
Mr. Probert added. "It is a very valu
able medium for selling your story to 
all sections of the community." 

Mr. Frank Goldberg also thanked 
the Club for its invitation to be pre
sent and said that he had seen over 
the years the astounding develop
ment of commercial broadcasting "in 

At 21 Club l uncheon: Along the top table 
can be seen Messrs. Keith Spencer (2LM) 
talking to John Ridley (2GZ), then the 
guest of honor Keith Probert talking t-o 
Leo Finn (chairman), Frank Goldberg 
and I. W. Phillips (Major Net.) . · 

spite of its difficulties and of its draw
backs." There was, he thought, room 
for still further expansion. He com
mended the 21 Club, saying that it 
expressed the virile nature of the me
dium of broadcasting, and in its ef
forts could not fail to add to the pres
tige of radio and help lead towards 
the betterment ·of programs and thus 
to better results for moneys expended. 

The committee appointed to arrange 
the 1947 series of lectures comprise 
Messrs. Rick Barnes, Eric Wood, Mau
rice Chapman (convenor) and Bob 
Highfield. 

SUCCESSFUL 
DOCUMENTARY 

"The Australian Story," a quarter
.hour documentary program covering 
the story of Australia from the first 
discoveries of the continent to to-day 
are being sponsored on 2UW by J. R. 
Love Pty. Ltd., at 9 p .m . Thursdays. 

Produced by Grace Gibson Produc
tions, "The Australian Story" is pre
sented as a dramatisation of the great 

· events which transformed an unknown 
continent into a nation. 

It opens in the 14th century, when 
"Terra Australis Incognita" was a 
shadowy myth, through the days of 
the early Spanish and Portuguese 
navigators right up to the Australia 
of the 20th century. 

The program is shaped in the same 
form as the other successful Grace 
Gibson documentary features, "Drama 
of Medi.cine" and "The Story of 
Flight" (also broadcast from 2UW). 
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STATION AND SPONSOR 
IN QUEST FOR 
YOUTHFUL SINGERS 

Still another commercial station 
program devoted to cultivating talent 
and giving young Australians an op
portunity of stepping to success will 
shortly go on the air in Melbourne
more evidence of the absurdity of 
statements by those "critics" who 
claim . that the commercials or their 
sponsors do little or nothing for the 
development of Australian talent. 

In this instance it will be the new 
£100 "Quest for the Voice of Youth" 
under Peters Ice Cream sponsorship 
through 3UZ. The quest will be broad
cast Mondays and Thursdays at 5 p.m. 
for a quarter hour, commencing in 
March in the Peters Pals hour. 

There will be two age groups in the 
competition. Seniors, from the age of 
13 years to (and including) 16 year 
olds, and juniors, 12 years and under. 

Auditions for both sections will be 
held at 3UZ every Thursday after
noon from 4 to 5 p.m., commencing on 
Thursday, February 6. When the quest 
starts on the air, competitors in the 
senior section will be heard on Mon
days, while juniors will be heard on 
Thursdays. 

The grand final prize money-£100 
-will be divided as follows:

Seniors- 1st £50, 2nd £10, 3rd £5. 
Juniors-1st £20, 2nd £10, 3rd £5. 
In addition to the grand prize, 

there will be a prize of 10/ 6 for the 
winner in both sections each week. 

As in those two programs, "The 
Australian Story" is presented by a 
narrator (Walter Pym), supported by 
a strong cast, which includes SydneY 
Wheeler, Lou Vernon; John Cazabon. 
Thelma Scott, Lyndall Barbour, 
Max Osbiston, Nigel Lovell and others. 

"The Good Old Days" 
Mr. Jim Malone (Chairman, 

Telecommunications Commis
sion) , proposing a toast to retir
ing Macquarie general manager 
"Jack" Horner, last week said: 
"We owe a debt of gratitude to 
the pioneers of 20 years ago. 
To-day it's easy money in radio 
compared with then." 

"Jack" Horner (in the course 
of his response to the toast) re
called those good old days with 
a delightful account of an amus
ing incident. Ln those days it 
was difficult to get artists for 
broadcast appearances and after 
auditions it was the practice to 
send out a form stating the time 
and day of the artist's sched
uled appearance and also carry
ing the legerid "Fee one guinea," 
which was the payment agreed 
to be paid tci the artist. He re
called one now well-known artist 
who, not understanding that she 
was to be paid, enclosed a guinea 
with her letter confirming the 
arrangement! 

ESTATE AGENT'S ADVERTISING 
Well-known Melbourne real estate 

agent, Spencer Jackson, is so sold on 
radio advertising that he has bought 
another half-hour on 3KZ. He has 
previously sponsored two "World of 
Song" half-hour programs - one at 
7.15 p.m. on Fridays and the other at 
8.45 p .m. He has taken another simi
lar half-hour program which com
menced on December 31, Tuesdays 

· 9.30 p.m. Recently the firm extended 
radio advertising to 2UW Sydney with 
a weekly session. Account is handled 
through John Clemenger Advertising. 

INDIAN RADIO LICENCES 
The number of broadcast receiver 

licences in force in British India at 
November 30, 1946, was 229,322 com
pared to 203,231 at November 30, 1945. 
Altogether 21,400 licences were issued 
during the month of November 1946, 
of which 7,630 were new licences. 

LOTUSLAND MATTRESSES BUY 
"BYE BYE, BABY" 

The manufacturers of Lotusland 
Inner-Spring Mattresses have con
tracted with 2UE for the sponsorship 
of Allan Toohey's popular sweet and 
swing session on Mondays at 9.30 p.m. 
for half hour. 

M.G.M. DRAWS BIG MAIL 
AT NEWCASTLE 

Th r oug h the co-operat i on of Metro - Go ld
wyn-Mayor and the Victori a T h eatre, New
castle , 2H D presents an interestin g session 
Sundays 2.45 p.m. , _entit led "Mu s ic from the 
Silver Scr een," using th e a ct ual s•ound 
tra<:ks of M.G.M. films loc a lly showing. 
Rece ntly a com,!1etition was held in con
junction wi th th is sess i o n fo r th e film "The 
Harvy Girls," and picture shows V ictor ia 
Theatre m anager B ill Myer s ( seated} and 
Bob Baeck, compere of "Mus i c fr•om t he 
Si lver Scr een, " wading t hrou g h the large 
pile of entri es for the compet it ion. 

,J 

MUSIC IN INDUSTRY-
APRA has licensed factories from 1st January, 1947 

* To-day, the need for MUSIC m factories, both as an 

amenity and a 'stimulant, is ever increasing. It 1s the 

responsibility of individual factory owners to obtain a 

licence from the Association if they continue to have 

music performed on their premises. 
~ 

This is a simple matter, involving .no more than the 

completion of a brief . application form which l S 

obtai~able from the Association. 

FOR FURTHER PARTICULARS PLEASt ADDRESS YOUR ENQUIRIES TO 

·1usTRILISIAN. PERFORMING RIGHT ISSOCII TION 
LIMITED 

66 PITT STREET, SYDNEY, N.S.W. Telephone: BW 8493 
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PROGRAM e·usINESS 

An unusually large mail was re
ceived• at 3XY in answer to a series 
of questions dealing with films and the. 
film industry. Denbeigh Salter as the 
"Movie Roundsman," sponsored by J. 
H. Whelan Pty. Ltd., asked the ques
tions during his Sunday night pro
gram and received the response of 
1659 letters. The only prize offered 
was a 40 x 30 framed coloured photo
graph of the M.G.M. film star Gregory · 
Peck. Also of interest in connection 
with this program was the recent pro
motional idea used by 3XY in conjunc
tion with the initial screening in Mel
bourne of the new M.G.M. film ''The 
Yearling." A preview was arranged 
in a Melbourne theatrette to which 
many personalities in public life were 
invited. They represented art, litera
ture, music and children's welfare or
ganisations. After the preview, these 
people were interviewed by Denbeigh 
Salter and a recording of the inter
views was played a week later in the 
"Movie Roundsman" program. 

* * * 
A new program, which commenced 

from 3XY on Monday, January 27, 
was "Musical Mail Bag," a half-hour 
presenting the newest releases from 
overseas during the preceding week. 
The program covers a variety of 
music from "Pops" to semi-classics, 
and is being scripted and presented at 
9.30 p.m., Mondays, by John Storr. 

* * 
..t\,rrangements have been completed 

for a renewal for a further 12 months 
of the General Motors sponsorship of 
"Information Please," which is re
layed from 3DB Melbourne to 2UW 
Sydney each Saturday at 7.30 p.m. 
The original "Information Please" 
program in Australia, this half-hour 
originally was ·relayed from 3DB to 
2CH. It was transferred to 2UW when 
that station became the Sydney unit 
of the Major network, and renewal 
for the whole of 1947 has now been 
completed. 

* 
The Newcastle · Milk and Delicacy 

Coy. Ltd., manufacturers of Victor ice 
cream, again have taken the spon
sorship of the Victor Ice Cream 
Eisteddfod, which proved so popular 
last year. The Eisteddfod will com
mence on Friday, February 7, and will 
be broadcast for one hour duration, 
taking the complete five to six chan
nel on 2HD. 

It's money for a song in "Musiquiz" 
-one in the series of features being 
aired weekly in the 3, 2, 1 Liquor Trades 
campaign on the N.S.W. liquor hours 
referendum. "Musiquiz" is heard on 
2KY from 9 to 9.30 p.m. Fridays. 
Hard cash also flows fi;eely in "Brains, 
Beauty or What Have You?" which is 
scheduled for 9 p.m. Tuesdays on 2GB 
and some other stations in the Mac
quarie hook-up. This also runs away 
with 30 minutes of air time. On top 
of these comes "3, 2, 1, Quiz"-a 2UW 
show, which provides yet another 
·opportunity for cashing in on lau.ghs 
and lucre, 9.15-9.45 Mondays. Scripts 
and all handling is carried out by the 
Goldberg Agency. 

* * * 
In the "3, 2, 1 Quiz" broadcast by 

2UW nine competitors on stage in the 
2UW Theatre are each handed six 
10/- notes. If they answer the first 
question, they retain three notes - if 
they fail to answer it,. they surrender 
three notes. Similar conditions apply 
to the second and third questions, with 
two notes and one pound note as prizes 
respectively. At the end of the first 
round the leading compe'titors com
pete in a knockout round and the ulti
mate winner - the competition is con
tinued until only one competitor re
mains - collects the whole of the 
money not won by the others. 

The basis of the session is that the 
nine competitors must divide the £27. 

The compere is John Barnes. 

* * * 
"There Ain't No Fairies" is the in-

. triguing title of a new Donovan Joyce 
program taken by Grace Bros., well
known Sydney retail store, for broad
cast from 2UW at 9.15 p.m. Tuesdays 

· and 9 p.m. Thursdays. The program 
centres on a hard-boiled actor who is 
engaged to read fairy stories over the 
air. As he says, "There ain't no . 
fairies," and, as there is nothing in 
the contract to say otherwise, he 
adapts the narration of the stories in 
his own way. Little Red Riding Hood, 
for instance, becomes "Red" Hood, a 
snappy little stenographer working in 
the office of a solicitor named Mr. 
Wolfe. Similarly Ali Baba and Mor
giana become Mr. Albert Barber and 
his secretary, Annie Morgan. Grace 
Bros. aiso have taken the quarter-hour 
channel at 6.30 p.m., Saturdays, on 
2UW, for details of the general sport-
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ing results, whl.ch are presented undel' 
the title of "Sports News of the Day." 
This quarter-hour, which follows im
mediately on 2UW's racing result ser
vice, covers all general sports of the 
day, including golf, tennis, athletics 
bowls, women's sports, swimming'. 
etc. 

* * 
To supplant. their "Morning Teas

ers" session on 2UE (which finished 
when Colina Lynman retired from 
radio), the makers of Uncle Toby's 
Custard Powder are sponsoring a new 
half-hour session on 2UE every Wed
nesday at 10.30 titled "The Answer 
Man." There are all sorts of queer 
expressions and habits, the origin of 
which have been a puzzle to many 
people for years; for instance, why 
should it be correct for men to wear 
a crease down the centre of their 
trousers, or why should the seats in 
the gallery of a theatre be known as 
"the gods"? Howard Craven, in his 
role of Answer Man, will answer these 
and similar querie11 sent in by listen
ers. A cash award is made for each 
question used in this session. 

Account is handled by Arthur 
Smyth & Sons. 

* * 
Magnetic Motors, Townsville, distri

butors for Ford Motors, are using the 
10 p.m. to 10.30 p .m . channel from 
Monday to Saturday inclusive on 
4TO for their feature, "Music from 
the Four Corners." 

"Music from the Four Corners" 
utilizes recordings from the 4TO 
library, featuring music .of the light 
classical type, interspersed with spe
cial narration. The session is com
pered by Murray Hulett with com
mercials reduced to a minimum. 

FOUR A'S STILL AFTER 15% 

The Australian Association of Ad
vertising Agencies (Federal) will con
tinue to fight for 15% agency com
mission from media, despite the recent 
refusal of the ANPA to agree to the 
Association's proposal and of the Fed
eration of Commercial Stations' post
ponement of consideration of the plan 
when it was put before it at the Ho
bart Convention. 

The 4A's committee previously 
handling the "case" have been re
appointed to continue their efforts. 
They are Messrs. Farnsworth (Geo. 
Patterson Pty. Ltd.) and Jackson 
(Jackson, Wain) in the press field and 
Walters (Willmottsl and Noel Nixon 
CN. V. Nixon) for radio. 

NEWCASTLE H Ii PARADE 
To increase their retail trade, Old

ham Bros., smallgoods manufacturers 
of Stockton, Newcastle, have started 
"The Newcastle Hit Parade" on the 9 
to 9.30 channel through 2HD · every 
Monday evening. Although the session 
started during the meat strike, it 
sailed away' to a bright start with a 
cash prize of £10, to the person select
ing in correct order the eight mos~ 
popular hit tunes of the week. The 
cash award jackpots by £5 each week 
until won. 

PRACTICAL APPRECIATION 

In appreciatjon bf the excellent 
work in broadcasting church services 
from 2HD Newcastle, the Baptist 
Tabernacle Church of Newcastle js 
now sponsoring a 15-minute program . 
Wednesdays at 10 a.m., entitled 
"Morning Meditation." The session is 
completely undenominational in char
acter and is scripted and presented by 
the Rev. E. F. Heather. 

The Krips- Czenassy concert at the S ydney 

Town Hall on February 19 will be broadcast 
by 2UE. 

TASMANIAN COASTAL 
. NETWORK 

7BU 7AD 
BURNIE DEVONPORT · 

7QT 7DY 
QUEENSTOWN DERBY 

~· . ' 

r,·~<11 
' • • t 

\ . 7AD 7DY , ... 

\ 7~T 

~ 
ASK , 

5TANFORD ALLAN or A. L. FINN· . 
MELBOURNE SYDNEY 

WHY 
EVERY NATIONAL CAMPAIGN 

MUST INCLUDE THE 
TASMANIAN COASTAL 

NETWORK 

RADIO ARTISTS ASSIST 
HOSPITAL APPEAL 

L eading r a dio artis t s appeared in a con
·cert h eld in the Melbourne Town H all on 
Monday evening, ·January 27, in a id of the 
Queen Victoria Memorial H ospital R ebu ild
ing Fund. 

T hese included Joyce Macartney, winner 
of the 1946 P. and A. Parade. Kelvin P lant, 
Frank Lasslet a nd the " Sun" Aria winner, 
Ailsa McKenzie. 

In 

RADIO LICENCES IN INDIA 
Th e number of broadcast receiver 

licen ces in force in British India at 
October 30, 1946 was 225,584 as against 
202,834 at October 30, 1945. Altogether 
20,749 licences were issued during Oc
tober 1946, of which 8,036 were new 
licences. November figures appear 
elsewhere in this issue. 

CENTRAL QUEENSLAND 
Sponsors get maximum listener response to their sales message from 
4LG. In this rich market 4LG with its huge coverage creates pro
grammes of local interest making every minute of broadcasting popular 
with a tuned-in audience, willing to list en, eager and able to buy. 

4LG ~ENTRAL t!UEENSLAND 
Owned and Operated by LONGREACH PRINTING CO. LTD., 

LONGREACH 
Sydney: FRED ·THO M PSON, B 2085 

Representatives: Melbourne : STANFORD ALLAN, Central ·4705 
Bri sbane : S. Edm onds, B 5871 
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RADIONIC EQUIPMENT 

Is the choice of Station Engineers when they require New 

Equipment . or Spares for their Studio or Control Room. 

RADIONIC PRODUCTS 
MEADOWBANK (SYDNEY) N.S.W. 'PHONE RYDE 243 

:in::11 n:111 111111n111:111ii111i111111111111111111111111111111111111111111111111111111rn1111111111111111rn1111111111111111 11 11111111111111111111111m1m11111111111111 11 111111111u111111111111111 111111111111111111111111111111111111 111 1111 11 111 1111111111111111111111111111111111111111 

YOU REACH THE SALES-RICH THROUGH 

4BIJ 
BUNDABERG 

where locally sponsored programs are always on a big scale. 

4BU · maintains a loyal listening audience in Central Coastal 
Queensland because of its effective coverage of a rich market 
and established programs of popular appeal. 

Sales results are certain when sponsors select 4BU as their 
salesman to Bundaberg and its rich rural ,surround. 

4BU BUNDABERG 
· Cetit.ra.I Coasta l Qµeensland Un it of t he Macquar ie Net w ork 

Rep. Sydney: M acquari e. Melb. Rep. : Macquarie. 

Broadcasting Business, F ebruary 6, 1947 35 



I NT E R S TATE . I TE M S-~--·-.# ....... ·~·-...·--#.-..• ...:.-...._._--.. ............. _._, . ...... ·~·....,.··-- (From Our Own Representatives) 

South Australia 
South Australian John Campbell's com

prehensive course of instruction in "Writing 
for Radio," which was intended originally 
for service personnel only, is now available 
to civilians, at a nominal fee, through the 
Technical Correspondence School of the S.A. 
Education Dept. The course covers the 
entire field of radio writing, from advertising 
continuity to full-length drama and novelty 
programs, and contains sample scripts o.f 
actual radio productions in almost every 
field. 

£200 in prize money and gold and silver 
medals ar·e being offered in qU:iz program 
'·Yes, Teacher" from 5DN-RM Saturdays 
6.45 - 7.15 p.m. Sponsored by Purina Grain· 
Foods (Paton Advertising Service), the 
sessions will be run in conjunction with the 
"Can I Help You?" programs Monday to 
Friday, 5-5.30 p.m., featuring Willie Weetie 
and Kay. Preliminary contests will be be
tween teams of four boys and four girls 
under the age of 15 years from each suburb 
and will o·ccupy sixteen Saturday nights. 
Leading boy a·nd girl will be eligible as a 
pair to represent their suburb in the inter
suburban contest. The boy and girl repre
senting the champion suburb in the grand 
final will receive £25 each and a gold medal. 

"Adelaide Speaks" returned to the air 
over 5KA, February 3, with a subject of 
topical interest "Is the standard of test 
cricket improving?" debated by Bill (W. E.) 
Bowes, English fast bowler now represent
ing the "Yorkshire Evening News;" George 
Duckworth, famous English wicket-keeper, 
now writing for "Manchester Evening 
Chronicle" and Australia's Tim Wall and 
Alan Kippax. This program is sponsored by 
Saints Furnishing House. 

The first episode of "The Private Life of 
Lady Hamilton," ·one of a series of "Ro
mances of the World," was broadcast from 
5AD under the sponsorship of G. '\Vood, Son 
& Co. Ltd., proprietors of Anchor brand 
food products, on January 19. 'l'o be featured 
over a period of 26 weeks . in half-hour epi
sodes, "The Private Life of Lady Hamil
ton" te!ls the story of a servant girl, Emma 
Hart, who became Lady Hamilton, and her 
romantic association with Lord Horatio 
Nelson. Leading roles are played by Lyri
dall Barbour, Edward Howell and Rupert 
Chance. Prior to the broadcast of this new 
feature, G. Wood, Son & Co. Ltd. had spon
sored "The Air Adventures of Biggies," a 
s ·outh Australian presentation adapted from 
the books by Captain '\V. E. Johns and it 
was only after much c·onsideration that 
"Biggies" was allowed to terminate. G. 
Wood, Son & Co. Ltd.'s account is handled 
by Alan A. Martin Advertising Service. 

A recording of South Australia's first 
Mardi Gras wedding was broadcast by sta
tion 5AD, Jan. 29, half an hour after the 
ceremony took place. Announcers Ron Sulli
van and Alec Macaskill handled the broad
cast expertly, · giving listeners an excellent 
picture of the colorful pageantry and impres
sive dignity of the scene. Broadcast was 
sponsored by Sheppard & Sons, who, by the 
way, were the first Adelaide jewellers to 
use radio as an advertising medium. Lloyd 
Wilson agency handles the account. 

Tintex Dyes Pty. Ltd. sponsor a series of 
5-minute spots "Color in Music" through 
5KA each morning Monday to Saturday, 7.50 
a .m. Music in· each spot features a differ
ent color. Account is through A. T. M. 
'\Vhyte. 

"Limelight and Shadow," a Hepworth pro
duction, commences over 5AD Feb. 18. Ses
sion will be heard Tuesdays and Thursdays 
9.15-9.30 a.m. · Sponsored by Jenyn' s Cor
sets, through Johnston Jones, Brisbane, this 

session is a successor to "Victoria, Queen 
of England." The story is of Mary Darby, 
known as the "Exquisite Perdita," an actress 
enamorata of the Prince of Wales in the 
latter half of the 18th century. 

Station 5KA featured a special Grace 
Moore In Memoriam session Wednesday, 
Jan. 29. It consisted of a half-hour of Grace 
Moore's best-loved songs. 

Vic Jacques, 5AD's popular advertising 
manager, has left for three weeks' holiday 
in the hills where he will be "surrounded 
by trees and silence and there are no radios 
and no nff\Vspapers !" In fact, no annoyances 
except, maybe, bush fires! 

Announcer Dick Moore, of 5AD, is having 
a glorious month's holiday in Brisbane. 
\Vhen he called on station 4BK he met Ernie 
Long, recording engineer, who came out 
from England with Vic Jacques in 1935. An 
old acquaintanceship , was renewed - by 
proxy. 

Advertising manager of 5KA, Howard 
Parker, spent his holidays caravanning 
around Lakes Entrance, and announcer 
Frank Bevan whiled away the time on a 
houseboat at Goolwa. · 

Queensland . 

"The Young Companions' Club," broadcast 
Saturday mornings from McWhirters' E ·m
porium, The Valley, Brisbane, over 4BK, 
had the pleasure of meeting "Miss Aus
tralia" (Rhondda Kelly) · in person recently 
when she attended one of their Saturday 
morning parties-much to the ·delight and 
interest of the "Young Companion" mem
bers, who made her a Life Member of .the 
Club with much gusto. Campbell Advertising 
Agency handles the McWhirter account. 

J. Jackson & Son, furriers, have renewed 
their contract for 52 x ~ hours on 4GR 
Toowom;pba, 7.30 p.m., Thursdays. A half
hour dramatic production " The Passing 
Parade," w ill be utiilsed in this channel. 
The account is handled by Noble-Bartlett 
Advertising. 

Noble-Bartlett Advertisin g advise that 
E. Sachs & Co. have renewed t h eir scatter 
announcements on 4GR Toowoomba. To pub
licise British Brand D .D.T., 50-word an
nouncement s in the breakfast, women's and 
night sessions are used five days a week. 

Station 4BH is providing a comprehensive 
and complete coverage of the Fourth T est 
to be played in Adelaide, which commenced 
on Friday, January 31. Arrangements were 
also made to relay from the Milton Courts a 
description of the tennis· exhibitions to be 
given by leading Australian players. 

The weekly Wednesday community con
certs which are being presented from the 
Regent Theatre are entertaining many 
thousands of radio listeners as well as pro
viding those present with a grand oppor
tunity for merry-making. The smooth run
ning of t he show is due to the capable 
handling by the Compere George Hardman, 
of 4BH, and the musical direction by organ
ist Les Richmond. 

A popular show which has been heard 
from 4BH for a number of years has now 
changed t o a new time. The program by 
"The Brisbane Hawaiian Clu b" is now 
heard at 11 a.m. 

A. W . Pryor motor cycle services, '\Vool
oongabba, are ~ponsoring a "Road Safety" 
Campaign over 4BH, commencing Friday, 
Jan, 31, a t 6.28 p.m. with a week- end safety 
message to listeners. They are also spon
soring three 50-word a nnouncements during 
the speedway session Saturday nights 
between 9.15 and 10.20. £ . W. Johnson Ad
vertisi:ng take care of this contract. 
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United Milk Vendors are sponsoring over 
4BH-100-word announcements before and/ 
or after the news session four times a 
week, boo~ting pasteurised milk. This 
contra"t is for 52 weeks and is handled by 
J . W. Johnson Advertising Agency. 

The second Wallace Bishop's (Queensland 
manufacturing jewellers) Talent Quest 
broadcast every Sunday evening over 4Bl( 
is nearing its close with half a dozen semi
finalists leading up to the grand-final-this 
contest continues to produce outstanding 

.talent. The sponsor has renewed station 
time for a further 12 months' period. Noble
Bartlett Advertising contract. 

The ~ueensland Temperance League is 
sponsormg a new program entitled " Some
thing Old and Something New"- half-hour 
session 7.30 to 8 over 4BH every Sa turday 
night for 12 months. This is in the form 
of a competition, the audience submit a 
program of four old an d four new numbers 
cash prizes will be given to those six nearest 
the popular choice. The advertising Is 
handled by Gordon & Gotch. 

Station 4BK broadcast the "Australian 
Day" dinner. The Premier, Mr. Hanlon 
proposed the main toast of the evening and 
·chief Justice Macrossan paid a high tribute 
to the Australian pioneers. Miss Rhondda 
Kelly ("Miss Australia") , now a m ember of 
4BK's announcing staff, lead the "Australia 
D ay" procession together with the presi 
dent of the "Australia Day" committee 
Mr. L . D. Edwards, M.A., Director of Edu: 
cation. Miss Kelly also made a special 
personal appearance at the ''Austra.lia Day" 
concert, held that night at the Brisbane 
C'ity Hall. 

'l'om McGregor, 4BC' s chief announcer. is 
enJoying three weeks' vacation· at Caloundra 
and w hilst away from the mike TeTry Lam
bart will hold the fort at 4BC. 

A new 4BC announcer is Brian Fargus, 
previously with 4MB Maryborough. 

4BC breakfast session musICian Dave 
Frecknell is at present holidaying at his 
parents' residence a.t Pomona. 

Western Australia 

"Music on the Air" is the title of the new 
show which goes on ·the air from Radio 
6KY every Wednesday evening. Compered 
by Syd Brown, the show features Gloria 
Mann, Nancy Loney and Des Branwell. 

F'r om the same station comes the late 
afternoon show "Movie Round Up." In this 
,program, 'Ron Gledhill, well-known and ver)' 
popular radio personality, presents a noYel 
quiz in a ssociation with Syd Brown. 

After several requests, 6PM-6AM have ac
ceded to putting a microphone daily into 
P laza Arcade to broadcast "Public Opinions." 

Whitford Network sales manager Jack 
Tozer has returned from annual leave spent 
in assisting with the control of 300 Legacy 
boys and girls at their first camp of 12 days 
at Rottnest Island. J ack did a pretty fair 
j ob with the exception of his cricket umpire 
effor ts. Jack says he is back to business 
for a rest. 

Caltex, through Pattersons, Sydney, com
menced "Star Theatre"· on 6PM-6AM-6KG-
6GE on Tuesday, February 4, at 9 p.m. 

Jenyns Patent Corsets commence on Feb
ruary 11 the ir new 'Hepworth producti~n 
" Limelight and Sha dow" twice weekly in 
the women's. session on station 6PM ar
ranged by Johnston Jones, Brisbane. 

" The Australian Stor y ," the Grace Gib~on 
feature, is being presented by WestraJ1an 
Soaps Ltd. on 6PM-AM-KG-GE ;at 7:45 
p.m. Agents are A. J . Williams Advertis
ing . 

AUSTRALIANS SHOULD SCRAP 
THEIR INFERIORITY COMPLEX 
ARC Chief Compares Manufacturing Methods and Conditions 

Australian manufacturing tech
niques and methods were not so far 
behind the rest of the world as ' w.e 
may be led to believe, and there was 
no reason or excuse for Australians 
to have an inferiority comple){. 

That observation was made by Mr. 
D. M. Fegan, managing director of 
Australian Record Company, in a 
lunch-hour address to members of the 
BREIF Club at the Wentworth Hotel 
Ballroom on Monday, February 3, dur
ing which l:1e recounted some of the 
highlight ·impressions of his recent 
visit to America, Canada and England. 

Mr. Fegan said that in sound re
cording there was an amazing amount 
of technical development in America, 
but the average quality of sound that 
came out of the average receiver in 
America was substantially the same as 
we had on the average in AustraHa. 

He found that in some instances 
Australians were able to make better 
use of certain materials. There was 
one item in sho~t supply of which 
American manufacturers were using 
just double the quantity as was used 
by Australian makers of the same and 
equally good product. 

Mr. Fegan considered that Ameri
cans · sacrificep. a lot of quality in 
their workmanship at the altar of 
King Time. Time seemed to be· the 
most pressing factor everywhere and 
in everything. Making records was 
one project in. which certain chemical 
processes could not be hurried along 
without loss ,of quality, but the Ameri
cans insisted 011 cutting down time 
in their processing. In England' he 
found it very different. In spite .of 
great difficulties imposed by the ,. war 
and its aftermath, such manufactur- · 
er11 as Decca were doing a ·very fine 
job and maintaining the accent on 
quality. When he revisited Amefica · 
after being in England, American. ·re
cording technicians agreed with thl:s 
observation. · ··,. 

Mr. Fegan is not hopeful for: ttny 
early introduction of television~· to 
Australia. He said he studied ·the 
situation there anc;l now; viewing this 
medium from a hard commerciali'sed 
?Utlook, he could not visualise it being 
lntrodu~ed in Ai,istra!ia as a. c::on:irner-

cially payable proposition in his own 
lifetime. He knew that this view 
would conflict with the ideas of such 
eminent electronic engineers as Mr. 
Ray Allsop and many others present, 
but that was the way he saw it. 

Mr Leo Beston, who . proposed a 
vote of thanks to the speaker and who 
himself very recently returned from a 
trip to America, expressed the opinion 
that from what he saw of television it 
was "a pretty poor show with a long 
way to go." He agreed with Mr. Fegan 
that Australia had a lot up her sleeve 
that the rest of the world didn 't know 
about. It was up to Australians to 
throw their shoulders back a bit more 
and tell the world what we have to 
offer. 

Members introduced at the luncheon 
a number of guests, who included Miss 
Eva Godfrey (Ming·ay Publishing Co., 
Melbourne office); Cr. Cramer, deputy 
chairman of the Sydney County Coun
cil electricity undertaking, who will 
be guest speaker at the March lun
cheon; Mr. L. Denning, of J. Walter 
Thompson Pty. Ltd. agency ; Mr. Ken 
Fowles, of Lintas agency; Mr. Brian 
McDowell, of McDowells Ltd., long
term radio sponsors; and Mr. Lynch, 

·Of Warwick Advertising. Another 
visitor was Mr. J. Engels, Philips 
Valves' executive from Eindnoven, 
Holland. 

At the commencement of the func
tion, the chairman, Mr. Eric Dare, 
announced the death of fellow BREIF 
Club member Mr. C. W. Vaughan, 
manager of Tecnico, who died sud
denly on Thursday, January 30, and 
.called for one minute's silence as a 
.tribute to his memory. Mr. Dare then 
formally extended sympathies of all 
Club members to the late "Jack" 
Vaughan's widow and two young 
children. 

STUDIO ROUNDUP 
Grace Gibson (Grace Gibson Radio 

Productions) was all confused last 
Week trying to figure out how to listen 
to two shows on the air at the same 
time. Two of her features-"Caltex 
Star Theatre" C2UE) and ·"The Aus
tralian Story" C2UW) for J. R. Love, 
were both launch.ed this w·eek · (Feb. 
4) a.nc! bqth w«=;r~ iicnectulec;l at 9 p.m. 

"RE" MACQUARIE! 

T wo Reg's. and bo\h E ' s ! At right : M r . 
R. E . Denison , chairman of t he board and 
manag in g d i rector of 2GB and Macqual'ie 
Network, and at left, M·r. R. E . Lane who 
last week t·ook over the re ins as genera l 
manager of 2GB and Macq u ar ie. 

ON RECRUITING JOB 

Captain Alec. Clubb, managing dir
ector of A. M. Clubb & Co., is at pre~ 
sent engaged on recruiting for the 
Army. He is O/ C of three mobile 
cinema units which are touring and 
showing- specially selected films as an 
inducement for young men to join the 
Army. The technical cinema equip
ment and film were supplied by A. M. 
Clubb & Co. 

BROADCASTIN(i BUSINESS 

do!dbergs have taken out a 12 months' 
contr act with 2UE and A.S.B . stations on 
behalf of Vincent Ch emical Co. Announce
ments a re to comprise 50 words for broad
cast during racing sessions and 'h olidays. 

Goodlands . have r enewed their feature 
"Kitchen Kapers" for anoth e·r 12 months on 
2U W. Goldbergs have the handling. 

A us t ralian Cosmetics (Corinne products) 
have a rranged, through Goldbergs, for 2UW 
to broadcast 52 weeks of 25-word announce
ments. 

Clinton Willia ms have taken time on 2UE 
and a ssociated A .S .B. s ta tions in a 26 week's 
campaign for Buckleys Canadiol Mixture. 
The "'nnouncements are of 50 words. Hand
ling is by Goldbergs. 

Agencies 
The a dvertising account of Buckingha m s 

P ty. L td ., Sy dney d.epartmenta l store, pre 
viously serviced . by Goldbergs' a dVQrtisirg 
agency, is now handled by J ohn C . Duval 
a d vertis ing. Joh n Duval also services the 
advertising account of Cu rzons , an ·associate 
company of B ucking hams. 

Claude Mooney Advertisin g Pty. Ltd., 
Melbourne , have formulated a plan to over
come difficulties for clients or business asso 
ciates when w ish ing to contact an executive 
of the firm. A brochu re g iving photos of 
the s ix executives and t heir respec tive posi
tions has . l;Jeen designed b y the company 
and distrfbuted for the convenience · of 
p eople contacting t he a g eney. · - c • 



Purely. Personal 

Mr. Eric Cottrell, secretary of t he O. J . 
Nilsen enterprises includjng 3U Z, was O\'el' 
in Sydney last week accompanied by 3UZ 
manager, Mr. Arthur Prince. Mr . Cottrell 
reports having at Jong last launched the 
little cruiser he built at week-ends, but 
near-disaster marred some of the pleasure 
of the good ship's initial fishing trip when 
Eric took with him Messrs. 0. J . and Vic. 
Nilsen out into "the bay." The engine 
broke down when a spark plug gave out 
and for some time it looked as if the party 
was in for a long tow or a long swim. 

Mr. S. M . Burnside, New Zea la nd director. 
and Miss B. Aitcheson, Sydney m a nager ess 
of Paul Duval (Aust.) P t y . Ltd., were r e 
cently in Melbourne for the company' s a n 
nual interstate managers ' conference. 

Mr. L. J. Hartnett, managing dire13tor of 
General Motors Holderis Ltd. , lef t by air 
for ft short visit to the Unite d States on 
January 20. 

The death was announced of Mr. Augustus 
Ley, a senior executive officer of the Vacuum 
Oil Company, on January 20. Mr. Ley joined 
the company in 1901 and had travelled ex
tensively throughout Australia and the Pa
cific Islands. He is survived by a widow and 
two daughters. 

Mr. Prouse Knox, manager of 4BC, _and 
Mr. Ted Gold, managing director of 4GR 
Toowoomba, have recently returned from a 
business trip to Rockhampton and Mary
borough and were fo,-ced to retu rn to Eris , 
bane by road due to. bad flying weather. 

Two leading executfves ' of- U nilev er, L on
don (Lever Bros .), a r e v isiting A ustral.ia in 
the cours e of an extens ive tour of · Austra lia , 
New Zealand and India. They a r e Dr. C. 
H. Clarke, world technical director , and Mr. 
R. T~ster, of the audit section. 

Mr. L . J. Brain, general manager of 
Trans-Australia Airlines, left California by 
'lkymaster for Australia on January 24. Mr. 
A . W . Coles , chairman .of Austr alian Na
tional Airlines Commission-who was a c
compa nie d by Mr. Bra in t o the U .S.A.- will 
g o on to Britain, w h er e h e will inspect a ero
pla n e factories ther e. 

. Mr. M. T. Lloyd, managing d irector of 
Commonwealth Oil Refineries Ltd., recently 
returned to Melbourne after a b u·s iness trip 
abroad. On his homeward j our ney, Mr. 
Lloyd visited Persia, where he. s pent · so.m" 
time at Abadan, site of the A'nglo-Iraman 
Oil Co.' s refinery, and a lso in the v arious 
'Ji! field a r eas. 

Sad t a sk for T a i Ordell on. F ebruary 27 
- h e goes to Governmen t House to receive 
the D.F.C. awarded his son, the la t e 
FL/Lieut. Robin Ordell. 

Mr. Joe Reed, chief· of the transmitter 
. designi·ng section of· A.W.f!, ., arrived back 

in Sydney by flying ·boat on January 28 
after being abroad for ab.out nine months. 
He visited Canada, U.S.A .. and Marconi of 
Chelmsford, England. 

Mr. F. J . Coombes, formerly In ch a r ge of 
prog ram sales for t h e Macquarie N et w or k , 
who rece ntly returned a fte r n early five· 
months in U.S .A. and. Canada , h as b een a p
pointed Macquarie Network progra m man
ager. This new position will a lso include 
program sales management. In the latter 
sphere he will be assisted b y Mr. H. P. 
Clarke, who will also take char g e of Net
work s er v ice. Mr. R. S. Lord, wh o formerly 
ha ndled N et w ork service, will a ct as p er
sona l assis tant t o gen eral m anager, R. E . 
La n e. 

Asked to r ecall his most excit inl!' broa d 
casting exper ien ce ·over t h e pas t 25 year s, 
Mr. H. G. Horner. r etir ing ge neral m a nag er 
of Maequarie and 2GB, at the cockt ail party 
in his honor in Sydney last week, w ent back 
many years. He nominate.d the broa dcast. 

of t h e " Southern Cross" P acific crossing a s 
the m ost dramatic in his memory. Mr. 
Horner recalled the tense n ight-long vig il 
'at t h e h ome of Mr. R a y A llsop with a short
w ave r eceiver specia lly k eyed to the South
ern Cross tra nsmitter. Messages w e r e r e
~e-i\'->d from Kingsford Smith all through 
the nigh t and rebroadcast here, while be 
tween messages a conti-nuous buzzing told 
the a nxious circle in the Allsop home that 
all was well with -the Pacific flyers. Never
theles~. fear gripped ev ery heart Jest at 
any m oment the buzzing should cease, which 
would indicate tro.uble of some frind. 

While Phil Furley is takin g it easy in 
T >i.smania on his annual holiday, 2HD m a n 
a ger, Jim Story, h as assumed crutches a nd 
bath ch air to take over t he compering of 
the Old Timers' session, Sun days at S. 15 
p.m. Jim and Phil worked together at 2WG 
Wagga many years ago. · 

Mr. Alec Robertson, m anager of 4BK-AK, 
is w reathed in smiles over t he announce
ment t h at his son Alec Robertson jnr., 
employed on the B r isbane "Courier-Mail," 
is the first Australian j ournalist to win the 
Kemsley Memoria l S cholarship in Journalism 
w hich entitles him t o a paid pos t on one 
of the K emsley gToup n ew spa p er s in Gr eat 
Britain with first-class return passage. 
Alec, sn r., was a capable journalist before 
enJer ing the broadcasting field. 

Station Staff 
John Storr, 3XY feature ann ouncer , h as 

b een h olidaying in Sydney, while Sta n 
Thomas, sa les m a nager of 3X Y, h a s r e
cently returned from h is holiday at Morn 
ington, looking sun-tanned and very fit. 

Olaf A bramowski, 3UZ salesman, has been 
on a nnu al holidays at Queenscliffe. 

Tiny Snell, breakfast announcer at 3UZ, 
r ecently returned from a three w e eks' ca r 
tour of Tasm a nia. Whils t there, he w as 
w onderfully entertained b y m a ny of his ear ly 
m orning listeners. T asman ia must b e ca ll 
ing m os t of 3UZ personalities, as a nnouncer 
Clem Brown will shortly be v isiting the 
Apple Isle. 

A h oliday race meeting means the loss of 
four meals to Ken How a r d , 2UE's racing 
commentator. E ven though Ken . has b een 
calling races on the a ir for the last t en 
years, he stm ex p eriences tens e nerves 
qefore a meeting ; consequently; h e eats ' 
neither breakfast nor luncheon· until ·the 
la s t race is over . Then h e sa ys he m a kes 

. up with a dinner tha t two men could w e ll 
do justice to. 

Unmarried male announcers, especially 
tall dark ones, ·are a rara a vis in Sydney . 
Elrlc Farrant, 2UE's new evenmg announcer, 
besides being sing·Je and t all a nd dark, h as 
a very pleasant voice and comes from West. 
Australia. His last job in the Army, 'fror 
which he's just ·s ecure d his discharge , was 
in ch a rge of Station 9AJ, W ewak. 

J ohn McMahon, p r ogr a m dir ector of 3UZ, 
is i;pehding three w eeks' holiday with wife 
and family at Sorrento. 

New addition to the 2GB a nd Macquarie 
sales staff is Mr. John Darn ton. Mr. Darn
.ton had considera ble sales expe'r 'ienc e prior 
to the war. He served as a --pilot in the 
R.A.A.F ... ris ing to the rank of \Vfng Com
m a nder , and w:;i.s. a warded t he O.B.E. for 
s ervice a gainst the J apanese. 

Mrs. Ida Coffey, wen k n own as " Penelope" 
in the Women's S ession at 3UZ, h a s retu rned 
after b eing away ill for a month. Mrs. 
Coffey has been ·a ·pers on ality at 3UZ for 
many y ears .and was w eloomed back b y 

. hundred s Of 'phrme ml!~ from Hst~n~r~. ' 
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Classified Advertisements 
Advertising in the Classified section 

these columns is at the rate •O·f 3d . per wor~f 
M in imum 2/ -. In bold type 6d. per wo · 
Should enquir-ies be addressed to th is ot/d· 
at Box 3765, G .P .. O., Sydney, the c harge ;ce 
incorporation of th is is at the rate of n i ~r • 
words. Cash with or der, no charge account~ 

POSIT10NS VACANT 

ANNOUN:CER : Leadin g Sydney Commer 
cial_ StatiOI1; req u ir es an outstanding ex: 
penenced microphone p ersonality with a bi!it 
to maintain the pres t ige of the Station'Y 
presentation. Second-class men w i.ll not b 8 

considered. Apply by letter, giv ing detail~ 
of experience, and, if possible, a n a udition 
cut; with salary requ ired, to 212 " Broad cast 
Ing Business", Box 3765, G.P.O. , Sydney, -

POS-ITION WANTED 

Chief Engineer, la r ge country s tation ex 
RAAF Officer, ex p erienced all phases br baa·
casting, seeks position as Manager or Mana
ger , Technician, countr y station , N .S.W . or 
Qld. Replies to L .S., Box 37G5, G.P.O 
~~~ ., 

POSITIONS WANTED 
-By Ex-Servicemen-

T his Classified section in "BB" will be 
conducted solely for discharged men of 
the fighting Services who have not been 
able to return to a position in civil life 
and who want a job. No charge is made 
to the ex-serviceman ; h e is limited to six 
lines describing his requirements and he 
can have a reply sent to him direct or to 
the office of this publication, Box 3765. 
G.P.O., Sydney, N.S.W . 

POSITION WANTED 

Copywriter-annou ncer, ex R.A.A.F., sournl 
knowledge all ph ases of broadca sting-, re 
cently B.B.C'. Lon don . D es ires p ositi-on, first 
class references. Replies " P'AA," c / o Box 
3765, G.P.O., Syd ney. 

WANTED
Senior Announcer 

With sound experience in 
Commercial Broadcasting 

Written applications to : 

7HO 
82 Elizabeth . St., Hobart 

Doug Melton , 2HD announcer, h as returned 
a fter three weeks' honeymoon at Bowra l. 
Doug . · was m a rried t o Miss DorothY 
McGilvray a t the Wesley Church, H a milton. 
The reception w a s held at Illour a Ball, 
Newcastle, and George Hall, 2HD sporting 
editor, acted as chairman. M a n y of the 2BD 
staff a ttended the reception , including man
ager Jim S t ory, Twinkle (Edwina Fordl: 
J\lr. a nd Mrs. Michael O'Regan, B ob Baeck 
and his fian cee, Miss Mavis Ashman . 

Recen tly Stuart · 'i)rflley, chief a n nouncer 
a t 2HD , was married q u ietly a t Sh ore Chapel. 
Sy dney. He wore the uniform of a much 
decorat ed R A A F F lightCLieuten a n t , because 
it was while he w a s a p ilot in England tha~ 
he m et his br ide, · M iss Joa n Landen q 
+.cmqon , · · · · · 

• 
I 
I 
• 
I ecessar 

_Leading advertisers swear by the 
V.B.N. for covering their widely
-spread markets in Gippsland, 
Northern and Western Victoria ! 
Fill in the big blanks in your 
:Victorian coverage with these 
three powerful popular stations
you'll be in good company 

The VICTORIAN BROIDCISTING NETWORK 
Head Office: 293 COLLINS ST., ME.LBOURNE. - PHGNE: CENT. 4124 

Sydney Representat ive: S. 0. CLARKE, c / - Wester-n Newspapers, 56 Young St. ' Phone BW 7283: • -z a l ·a 
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IRE YOU 
ON THIS LIST? 

If you have not yet subscribed to the AARDS Service - then you ore missing out 
on the most modern, efficient and comprehensive method yet produced in Aus
tralia, for the planning of advertising campaigns. 
Subscribe·rs to Newspaper AARDS, Broadcasting AARDS, and Periodical AARDS, 
include the following :-

Berlei Ltd. 
Broadcast.ing Station "2TM" 
Broadcasting Station "2UW" 
Donovan Joyce Radio Productions 
Macql#lrie Broadcasting Services Pty. 

Ltd. 
Radio Holland 
Standard ·Telephones & Cables Pty. Ltd. 
Toohey's Ltd. 
Broadcasting Stations "4BK·4AK" 
Littleton-H·arvey-Simmins 
Ayr Broadcasters Ltd. 
?EX Pty. Ltd. 
Tasmanian Coastal Network 
Stanford M. Allan 
A.M.P. Petrol Co. Ltd. 
Advertiser Newspapers Ltd. 
Amalgamated Wireless (A/sia) Ltd. 
American Consulate General 
Atlantic Union Oil Co .. 
Bank of New South Wales 
L. V . Bartlett Pty. Ltd. 
The Hugh Berry Company 
British Empire Films Pty. Ltd. 
T. B. Browne Ltd. 
Bushells Pty. Ltd. 
Caltex Ltd. 
Cumberland County Counci I 
Fasset & Johnson Ltd. 
Vincent H. Freeth & Co. 
Gel lately-Gerrard 
Goodyear Tyre & Rubber Co. (Aust.) 

Ltd. 

Goldberg Advertising (Aust.) Pty. Ltd. 
Gordon & Gotch (A'sia) Ltd. 
Hansen Rubensohn Co. 
Hawkins Advertising Pty. Ltd. 
The Herald & Weekly Times 
Jackson, Wain & Co. Pty. Ltd. 
Lever Bros. Pty. Ltd. 
Lustre Hosiery Ltd. 
S. A. Maxwell. Advertising 
W. T. McClelland Co. 
McWilliam's Wines Pty. Ltd. 
O'Brien Publicity Pty. Ltd. 
Orient Steam Navigation Co. Ltd. 
George Patterson Pty. Ltd. 
R. & K. Powell Advertising Ltd. 
The Prudential Assurance Co. Ltd. 
R.K.O. Pictures (Aust.) Ltd. 
Rheem Manufacturing Co. Aust. Pty. 

Ltd. 
N. L. Roberts 
Rural Bank 
School of Applied Advertising 
Fred. Stearns & Co. 
Shell Co. of Australia Ltd. 
Fred Thompson 
J. Walter Thompson (Aust.) Pty. Ltd. 
Truth & Sportsman Ltd. 
Vincent Chemical Co. Ltd. 
The Warwick Advertising Service Pty. 

Ltd. 
The Weston Co. Pty. Ltd. 
Willmott's Advertising · Agency Pty. Ltd. 
W. D. & H. 0. Wills Pty. Ltd. 

Woolworths Ltd. 
Wrigley's (A'sia) Pty. Ltd. 
Barrier Daily Truth 
The Murrumbidgee lrrigator 
Newcastle Morning Herald Ltd. 
Edmonds Advertising Service 
Johnson Jones Advertising 
Noble-Bartlett Advertising 
Charleville Times 
Toowoomba Newspaper Co. Pty. Ltd. 
Alan Martin Advertising Agency 
Webb Roberts McClelland Pty. Ltd. 
Australian National Airways Ltd. 
Cyclax (Aust.) Pty. Ltd. 
E. C. De Witt & Co. {Aust.) Ltd. 
Leyshon Publicity Services Ltd. 
N. V. Nixon Pty. Ltd. 
Paton Advertising Service .Pty. Ltd. 
United Service Publicity Pty. Ltd. 
Geelong Advertiser Pty. Ltd. 

· Perth Newspapers Ltd. 
I nter-Prensa-Argentina 
Stevenson & Scott Ltd.-Canada 
S. H. Benson Ltd.-England 
Glovers Advertising-England 
G. S. Royds, Ltd.-England 
Townend-Smith Ltd.-England 
Free Press Journal-India 
Dormer Beck Advertising Ltd.-N.Z. 
Argus Printing &. Publishing Co.- Sth. 

Africa 
Grant Adverti"sing lnc.-U.S.A. 
Young & Rubicam lnc.-U.S.A. 

AUSTRALIAN ADVERTISING RATE & DATA SERVICE 
SUBSCRIPTION to each edition of AARDS, including monthly supplement: Australia £A.2/2/-; other 
British Countries, £A.2/10/-; America, ~10.00; other Foreign Countries, £A.3/3/-. 

OBTAINABLE FROM THE PUBLISHERS ' 

MINGAY PUBLISHING- CO. PTY. LTD. 
Box 3765, G.P.O., Sydney, N.S.W. Phone FA 7054 

and at 
MELBOURNE (Central 2642) BRISBANE (B 5320) : : . ADELAIDE (Central 7944) : : PERTH (B 5320) 
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SOME fellers always seem to be in trouble. 

Like t h e old chap I heard of yesterday. H e was 
complaining of his arthritis. " Every time i bend 
over,". he said, " and stretch my hands down to 
my knees and then pull them up again, I get the 
m ost terrible pains." 

" Wh y do it, then?" h is pal asked . 

" You tell m e,'' the old ch ap sai d, " h ow else I can 
get my pants on." · 

The old boy had a problem-but somebody with "know how" 
could have set up for him a n eat "step-in" arrangement fixed 
to the foot of his bed. 

It's "know how" that does the t rick, always-and in radio today 
with eve:tybody flat out after results, "know h ow'' is a "must.'; 

' 
That's w~y so man:Y of t he big boys-and the little chaps, too
are lookmg for time on 2UW . . . because t he 2UW "know 
how" came the hard way-from y ears an' years of the \!xperience 
of success. . 

The 2UW "know ~ow,'' in fact, is the real reason why 


