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Hi Fellers! 

It's hard to believe this one, but a feller told me it hap-
pened. It was this way. . 

She was a very young bricLe- and she'd lived 
all her life on a lighthouse. When her new hu~
band brought home sausages for tea, she said 

she'd never cooked t lvem before. 
"It's easy," hubby said. " Fry them - lik.e fish.'' 

When the meal was served, he looked at his plate 
- and then a,t his wife. 

"I know it doesn't look much darling," she said, 
"and I di d it like fish, too - .but there's not muc~ 
left on those things after you've cleaned them. 

But as I said there's always a first time. 
' ' · · · d' a first con-There's always a first time, too, In ra IO • • • t• 

tract, a first sponsorship success-and a first Ime on 
2UW. 

That's an experience most advertisers remembe~h be~t~e 
the find that 2UW Service (plus, of cour~e, e r 1) more than words , , , It means a 

P!~sd:~~feser~~a!1ich i~ not satisfied unless the adver
tiser first is happy about It all .. 

If you don't know what 2UW Service can do for you
well, there's a phone on your desk. 



2 

• • • • 

• • • 

2AY 
• 

LOW -cosT. • • 

ON 8 ST A TIONS 
IN 8 MAJOR MARKETS 

2GN 2GF 380 
• • • 

ALBURY GOULBURN GRAFTON BENDIGO 

4TO 4CA 4WK 4MK 
• • • • 

TOWNSVILLE CAIRNS WARWICK MACKAY 

Day and night these stations effectively cover wealthy industrial and agricultural markets. 

They occupy a de'finite place in the daily lives of their listeners because of the exclusive 

local service they render to the communities they serve. 

Coupled . with outstanding programmes this produces listener loyalty and rich response. To 

the advertiser this mearis a rich return on his investment. 

These stations .are the most listened to locally and no budget 
is complete unless they are included. · 

All particulars from -

AMALGAMATED WIRELESS (A'SIA) LTD. 
SYDNEY BRISBANE MELBOURNE 
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EDITORIAL 
Odds Favour Bigger Subsidy for ABC 

With likelihood of the Broadcasting Committee's report on 
a long-range plan for financing the ABC being tabled in Parlia
ment in the very near future, there is intense speculation 
in broadcasting circles about the likely tone of the report and 
recommendations. 

In spite of a great deal of evidence which was given before 
the Committee favoring an increase of the listeners' licence 
fee from 20/ - to 25/ -, such a course is understood to be most 
unpopular with at least the Labor members of the PSCB, who 
at this stage would more favorably view a substantial increase 
in the subsidy from Consolidated Revenue. There is little doubt , 
too, that the Committee will recommend a tightening up of 
unnecessary expenditures by the ABC, and another "certainty" 
is that there will be no recommendation for sponsored programs 
on the national service. 

In the light of Committee members' questioning of some of 
the witnesses, attention in the Report will probably be given to 
program standards on commercial stations-though just how this 
·matter is related to planning ABC finances is very difficult to 
·,reconcile. However, the Committee has its own precedent in . 
encompassing matters far beyond the scope of specific matters 
referred to it for investigation! In this case, it is possible to 
conceive that the subject of commercial station programs would . 
interest such members of the Committee who are intent upon 
"nationalisation" of all broadcasting and who are, because of 
that intentness, continually fishing for possible ammunition . 
It is unlikely now that nationalisation will be prominent in the 
Rep.art. Top Labor leaders oppose any near future moves towards 
this goal of Labor policy, and there is a pretty general acceptance 
by the radicals of the fact that FM and television devel9pments 
so confuse the issue that it must be approached with more 
caution and less political zeal than hitherto. 
To the Carping Critics of Radio 

The all-day appeal last Sunday week through Sydney's six 
commercial broadcasting stations for Flood Relief Funds for 
Britain again focuses attention upon the ever-willing and effective 
co-operation offered the community by broadcasting station 
managements, and recalls, too, such other recent efforts as the 
Christmas appeal by Melbourne station 3KZ for the Austen Hospi
tal, the Good Friday appeal by 3DB Melbourne for the Children's 
Hospital and the successful 3U:Z Melbourne appeal for the Holiday 
Camp for children of the Mallee country. All this and much more· 
from stations all over the commonwealth within just the past 
few weeks- and the record goes back a year and through the 
years before! 

It is a very great pity that when critics of commercial 
broadcasting in Australia yell from their soapboxes they either 
deliberately ignore these matters or are ignorant of them and 
thus of their subject. Unfortunately, too, the public as a whole 

. seems extraordinarily unconscious of this great beneficent force 
which can only exist by virtue of th e support given to the broad
casting stations by the very same advertising ·which is so often 
the butt of the critics. 

Usually we find commercial broadcasting attacked along the 
line of its program standards. No qne in his right senses would 
claim that commercial station programs are perfection, but 
when we learn that our programs compare favorably with those 
1n overseas countries, it is surely something of which to be proud. 
The broadcasting medium can do no more than to reflect the 
cultural achievements of the count ry in which it exists. Australian 
cultural standards may be set high . but our achievments in 
culture are definitely not comparable with those in older, more 
populated and more richly endowed communities: 



True words indeed, and in ample proof of this contention 

you have the example of consistent quality and variety 

in 3UZ programmes, attracting and holding a wide 

listening audience every week-the solid substantial 

type that's the backbone of the community-the people 

that do the real worthwhile buying-the people who are 

the logical prospects for you-for every man charged 

with the responsibility for making sales. 

n,,. YtJUI larlio fale.9 Jles-sa!le 
NILSEN'S BROADCASTING SERVICE PTY. LTD. _ 
45 Bourke Street, MELBOURNE. Phone Cent. 1925 

SYDNEY REPRESENTATIVE:-
E. A. WOOD, 47 York Street. Phone BX 2098 
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SUNDAY BllOADCAST APPEAL 
NETS OVER £13,000 FOR 
BRITISH FLOOD RELIEF 

on first impression the sum of over 
"£13,000 , raised by a combined effort 
of the ·six Sydney commercial broad
casting stations on Sunday, April 20, 
would not appear to be very_ much of 
a response for such a worthy cause 
ahd for the amount of effort which 
·was put into the appeal. 

But in fact the appeal was an abso
lu te success. The thousands of lis
teners who put in their sixpences, 
shillings and pounds were undoubtedly 
fclks who would not have otherwise 
subscribed to the Red Cross's urgent 
requirements for relieving British 
flood distress. Although it was an
ticipated that a greater sum would be 
raised, such hopeful thinking would 
fail to take into account that the ap
peal was being made on a Sunday, 
that except in isolated instances 
business houses would not be within 
the scope of the appeal, that business 
houses and organisations particularly 
and the public had already subscribed 
about £100,000 in various other funds 
for flood relief in England, and that 
the Sydney public had also contributed 
very generously for Food for Britai-n. 

The concerted broadcast appeal was 
carried out for the Red Cross by the 
managements of stations 2CH, 2GB, 
2KY, 2SM, 2UE and 2UW ("BB" April 
17) , and those six stations between 
them gave a total of 37 hours and 20 
minutes of broadcast time. 

Executives and announcers of all 
the stations ma·nned the studio at 2GZ 
where the appeal broadcasts were 
originated from 10 a .m. to 11 p.m., 
while many well known radio and 
stage artists also dona_ted their t ime 
and talents to the cause. Dick Bent
ley even parted with his fiddle which 
was "auctioned" and raised a £200 
subscription->one of the biggest of 
the day. There was one amount of 
£1,000, but most of the money came 
in in small amounts of shillings and 
pounds. 

Organisers of the appeal were par
ticularly impressed with the generos
ity and willing helpfulness of the over 
200 telephonists of the G.P.O. who in 
rosters of 20 manned the special set 
of lines installed at th~ studio to take 
the incoming calls. -

As late as Monday and Tuesday do
nations were still arriving at indi
vidual stations in Sydney-some from 
business firms whose executives had 
listened i.n during the Sunday, but 
Who would not at that stage be in a 
Position to commit their companies or 
firms. 

AAAA FEDERAL COUNCIL 
TO MEET IN ADELAIDE 

The premier of South Australia 
(Hon. T . Playford) will be a guest at a 
Cocktail Party at the South Austra
lian Hotel during the forthcoming 
Federal Council Meeting of the Aus
tralian Association of Advertising 
Agencies to be held in Adelaide in the 
fourth week in May, when the policy 
of the 4A's in preserving the Federal 
character of the Association will be 
advanced a further stage. 

The following members of the Fed
eral Council have signified their in
tention of being present:-Represent 
ing N.S.W.-Mr. H. Berry (Federal 
President), Messrs. C. Wilmott and G. 
H. Brown; Victoria-Messrs. J. Vin
cent, W. R. McFerran and C. Mooney; 
Queensland-Mr. C. A. McMillan and 
the Federal Secretary, Mr. J. R. Hum
phrey. The South Australian Divi
sion is now firmly established with 
the following members-Messrs. G. R. 
Taylor (Chairman), M. P. McClelland. 
A. Martin and A. Brown. 

Departing somewhat from the usual 
procedure of confining conference 
gatherings strictly to business, inter
sta te visitors will stay in Adelaide an 
extra day or two in order to engage 
in some sight-seeing. 

INTERESTING TIE-UP IN 
NEW CAMPAIGN 

A very interesting and sustained 
radio and press tie- up in advertising 
exists in the new press campaign pro
moted by A. G. Healing Ltd., through 
Claude Mooney Agency in Melbourne. 
Press advertisemen'ts in support of 
Healing "Golden Voice Radio", will 
call attention to outstanding person
alities such as Margot Sheridan, Bob 
Dyer, John Fullard, Hector Crawford 
and many others. Each advertise
ment will be quite free from any tes
timonial association and will be limi
ted to radio identities. The sponsors 
are to be congratulated in this recog
nition of the potential sales value of 
this fresh approach to the set buyer. 

BRITAIN'S NATIONAL DEBT 
The Brit ish National Debt at March 

31 amounted to £stg.25 ,612,487,000 
compared with the figure of a year 
earlier of £stg.23,270,862,000. Of the 
former total, external debts amounted 
to £stg.768,948,000, including the U.S. 
Government loan of £434,243,000 and 
the Canadian Government loan of 
£258,306,000. 

STC DIRECTOR 
ON OVERSEAS TOUR 

Mr. T. N. Bore, a director and 
assistant general manager of Stan

dard Telephones 
& Cables Pty. 
Ltd., left Sydney 
by the Orion on 
'3aturday, April 
12, accompanied 
by his wife and 
family. 

He will travel 
first to England 
and later will 

visit associate companies in Belgium 
and France. Following on this, he 
will a t t end the International Devel
opment Conference of the Inter
national Telecommunications Labora
tory (an associate company of S.T.C.), 
which is to be held in New York 
later in the year. 

While overseas, his interest will be 
centred upon AM, FM, television, pulse 
time modulation and navar aero
drome control equipment. 

Members of the executive staff gave 
Mr. Bore a send-off the day before he 
sailed and wished him "bon voyage." 

4KQ TO OPEN MONDAY 
The new Labor Party station - 4KQ 

Brisbane, situated in Radio House, 231 
Elizabeth Street, is rapidly nearing 
complet ion and the management is 
co:nfident of opening the station on 
Monday next, May 5. 

The new station will be transmitt
ing on 650 kilocycles. 

BREIF CLUB GOLF DAYS 
The Sydney BREIF Club golf com

mittee has announced the Club's 1947 
golf program which covers eight out 
ings. Th e first on May 20 will be 
played at New South Wales, then June 
24 (Pennant Hills) , J uly 24 (The 
Lakes), Aug. 26 (Pennant Hills), Sept. 
25 (Concord) , October 21 (New South 
Wales), November 20 (St. Michaels), 
and December 11 (The Lakes). 

The first three games take the form 
of a handicap "knockout" competition 
versus par (19 to qualify) . In addition, 
trophies will be played for individual 
versus par in A, B and C grades. There 
will also be special -trophies for visi
tors wh o are welcome on a ll occasions. 
Further details are available from 
M. J . Jones, hon. sec. of the golf 
committee, by phoning BX 1145. 

2RG MELBOURNE REPS. 
Macquarie Broadcasting Services 

P ty. Ltd., Collins Street, Melbourne, 
are now the Victorian representatives 
of 2RG Griffith, N.S.W. 
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RADIO AND . THE ~HILD 
Much has been heard lately regard

ing the effect on children of the more 
exciting radio serials. Further perti
nent ideas are contained in the fol
lowing article, reprinted from the Feb
ruary issue of the American "Woman's 

• Home Companion." The writer, Josette 
Frank, is a noted educational consul
tant and adviser on children's radio 

· programs, and she is also the mother 
of two children. 

(BY JOSETTE FRANK) 

Every afternoon from five to six, 
some five million children sit before 
a magic box in their homes. Deaf to 
everything else, their attention is riv
eted on the sounds pouring from the 
radio. Here's concentration their 
teachers must envy. 

You may be one of the many parents 
who protest that the programs are 
too exciting. You may feel too that 
these noisy programs interfere with 
mealtime and disturb your peace; 
that radio listening is a waste of time; 
that the children would do better 
reading a book or playing outdoors. 
And what does it do to their taste? 
You may even go further and fear 
that all this blood-curdling violence 
puts wrong ideas into their heads. And 
besides "those dreadful programs" in
terfere with homework. 

But are you right? And should you 
forbid them to listen? 

I think not. If you understand 
children's needs, you will learn to 
manage. Let's take the complaints in 
turn :-

Do they scare the children? Yes, a 
little but probably not too much. Re
member those ghost stories in the 
darkened room when you were young? 
Or the mystery thriller at the movies 
even to-day? 

Psychiatrists tell us that fears and 
nervousness in children come from 
deeper and different causes. The 
average child takes red-blooded ad
venture in his stride. Of course, if a 
child is the nervous type, full of fears 
anyway, then exciting programs just 
before bedtime probably aren't sens
sible for him. Fortunately, he's likely 
to realise this himself and turn off 
over-exciting programs. Just sitting 
with him while he listens may help 

with something else he likes. A game 
will help him more than nagging and 
complaints. Perhaps most of us in a 
world where "nothing exciting ever 
happens," can understand why young
sters yearn for moments of fantastic 
risks and hairbreadth escapes. 

Is this excitement bad for them? 
In adventure, children find wholesome 
outlets. Here they can do their fight
ing by proxy and not get hurt. And, 
more important, they can always win. 
Small wonder they find their radio 
world so satisfying. Here they meet 
the most exciting characters: cow
boys and air pilots, savages, sea cap
tains and G-men, and if they're girls, 
the heart-throb heroes and heroines 
of the "real life drama." Into this 
world they escape from the humdrum 
of daily routine. 

With radio in their ears they can 
even shut out the parental voice, 
constantly reminding them of tasks 
to be done. Let's not grudge. them 
this pleasant escape! 

Are they a waste of time? Probably 
you wish your children would listen 
to programs that teach them some
thing valuable. But remember, just 
having fun isn't wasting time. If you 
listen to some of their favourites, too, 
you may be surprised to discover that 
many of them are good stories, well 
produced. Adventure is a kind of 
learning- perhaps as necessary as 
arithmetic or grammar. 

Are they too absorbing? If your 
child isn't interested in anything but 
radio programs, your job is to find 
out why. The radio isn't causing the 
trouble. It's just fillin g a void that's 
there anyway. It's up to you to fill the 
void with other interesting things. 

too. Haven't adults any rights? Help the 
In some cases, you may have to see children make a schedule to prevent 
that he's occupied at the crucial hour all that noise at dinner. Agree that 
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when Aunt Mary drops in, they turn 
the controls dow:n. If you want to 
limit programs, let the children 
choose. Don't just be "against" them. 
And a second radio for the children 
in their own room may bring relief 
to the whole family. 

Does radio interfere with homework? 
Many children can and do listen t~ 
the radio along with homework. If 
your youngster is one of these, the im
portant thing to ask is - does the 
homework suffer? If it doesn't, you 
haven't much of a case. But if you're 
convinced that cutting down on radio 
will improve report cards, discuss it 
with your child and agree on a time 
for programs and a time for study. 
The more you genuinely recognize your 
child's pleasure in the radio as natu
ral and right, the more co-operation 
you'll get. 

There's testimony from both par
ents and teachers showing that many 
youngsters can concentrate well with 
music programs going full blast. Ro
mances and "thrillers," however, don't 
combine well with algebra. 

What shall we do? There's no es
caping the fact that radio h as won 
our children. Instead of worrying 
about it, it's time parents learned to 
make the best use of this wonderful 
instrument. Don't belittle their taste 
but help them find the good programs. 
Relax and listen with them sometimes 
to their own high favourites. Invite 
them to listen with you to yours. 
There are many programs you can en
joy together - family dramas, variety, 
comedy, music, sports, news. You'll be 
rewarded for your tolerance and pa
tience by seeing your children grow 
through the trying stages into widen
ing interests and appreciations. In 
families, good taste is catching. 

NEW CHAIRMAN 
ELECTRONIC INDUSTRIES 

Hon. A. G. Warner, M.L.C., manag
ing director of Electronic Industries, 
has been appointed chairman of the 

Board of Directors. Mr. A. J . Taylor 
who recently resigned as chairman, 
remains a director. 



CHIEF OF LEVERS' FOOD FREEZING VENTURE 
WARNS NOT TO EX.PECT MIRACLES 
Interesting Addresses at 21 Club Luncheon 

Mr. E. J. McCarthy managing direc
tor of Lever Bros. Retail Food Activi
ties and Mr. W. D. Phillips, managing 
director of Lintas Pty. Ltd., were of
ficial guests of The 21 Club of Austra
lia at the Club's monthly luncheon in 
Ushers Hotel Blue Room in Sydney, 
on Thursday last, April 24. 

Interesting addresses were given- by 
both Mr. McCarthy and Mr. Phillips 
in response to the toast of welcome 
moved by Mr. Bob Highfield. 

Mr. McCarthy expressed keen ap
preciation of the honour in being a 
guest of the 21 Club and said he was 
particularly pleased to be among a 
gathering of radio people again. 

Mr. McCarthy was in pre-war years 
manager of the radio division of Lin
tas PJ;w. Ltd. He served With the 
R;AAF in the war and upon his dis
charge was selected by Lever Bros. to 
guide that organisation's latest ven
ture in frozen foods. 

Briefly traversing his recent eight 
months' study of quick freezi.ng meth
ods in the United States, Mr. Mc
Carthy said that the quick freezing 
business had been subject to a great 

deal of publicity in recent years and 
_many exaggerated claims had been 
made for it in regard to the number 
of different types of products which 
can be frozen, but in fact, so far, the 
method had only been proven com
mercially for certain fruits and vege
tables together with fish, poultry and 
meat. 

"Much experimental work however, 
has been done on pre-cooked foods, 
frozen meals, baked goods, etc.," Mr. 
McCarthy added, "but from the tech
nical side there are still many diffi
culties to be overcome, while from 
the commercial point of view costs 
are so high that such items are at 
present non-competitive with their 
canned and fresh counterparts." 

Mr. McCarthy said that the quick 
freeze business itself in the United 
States was still only small, for out of 
a total of about ten thousand. million 
pounds of fruits, vegetables, meat, 
fish and poultry which fall into the 
freezing category, i.e., · varieties suit
able for freezing, only 4% is actually 
quick frozen and sold by retail or 
sold to the hotel and restaurant trade. 
However the next few years would 

Top picture shows the gatheri ng of 21 Club member s and guests at Usher's Hotel 
Blue Room on the occasion of the Club's Apr i l luncheon when Messrs. Justin McCarthy 
of Levers' and W . D . Phillips of Lintas w ere enterta in ed . • 

Below at left is the cha irm a n Mr. L eo Finn, Mr. Phillips (standing) , Mr. Highfield 
a nd Mr. A. P . B e nson, advertising m ·anager c f Lever Bros., while in the foreground 
is the head of 21 Club, hon. secretary Mr. Fra nk Haines. 

Picture on the lower right shows Mr-. Neil Hawley, technical director of Lever Bros., 
AFCBS president, Mr. J. E. Ridley and (standing) Mr. Justin McCarthy responding to 
a toast. I 

8 Broadcasting Business, May 1, 1947 

undoubtedly see great progress in the 
industry. 

Mr. McCarthy said that there was 
a tremendous amount of preliminary 
foundation work to be done to estab
lish the quick freezing Lndustry in 
Australia but he was confident that 
it had a great future in this country. 

Mr. McCarthy went on to relate 
some interesting meetings with "old 
friends" in America such as Sammy 
Dobbs, Stan Quinn and Phil Mygatt 
All were i.ntensely interested to have 
news from Australia "and made rude 
remarks about the lack of letters from 
'down under.'" Mr. McCarthy said 
that those whom the cap fitted could 
take the hint! 

Speaking of his visit to England, 
Mr. McCarthy said that conditions at 
the beginning of this year were much 
worse even than the Australian news
papers were able to make out. He 
said that personally he felt very proud 
of what the Australian commercial 
stations had been able to achieve in 
the way of directly assisting the Brit
ish people, and in their efforts to in
fluence the public to a sense of re
sponsibility to the people of England. 
He said it was impossible to adequately 
describe the gratitude of the English 
people when they received food par
cels from Australia. He asked the 
station managements to continue 
with the utmost vigour their already 
great efforts in this regard. 

Speaking of Australian publicity in 
America, Mr. McCarthy expressed 
great disappointment with what the 
Australian Government was doing. 
The information and its presentation 
was generally very poor. "All I can 
say is that the news service as re
leased is simply a series of publicity 
paragraphs and not very good pub
licity at that/' he added. 

"During the time that I was in the 
United States they were suffering from 
a number of industrial troubles and 
there is no doubt that you all knew 
as much about them here in Austra
lia as I did over there ; in fact the 
year was described to me by a lead
ing industrialist as "The year of lost 
opportunities" because of strikes and 
all the attendant difficulties. The 
period, however, was most interesting 

(Continued on page 12) 
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A peace-time glamour boy is the dogman. Symbolic 

of a city's expansion, of a coun try's progress ; h e is 

the centre of attraction to the curious eyes of the 

"kerbside supervisors." 

In radio, Sydney's glamour st a t ion is 2UE. This is 

. easy to understand when you check the complete 

service offered to listeners.. Australia's greatest 

musical shows, rapid-fire quizzes, a complete sports 

service and news as fresh as this very minute. 

Make new friends for your product through 2UE. 

F 0 R B ETTER MARKET GOVER AGE, TI E UP WITH 2 U E 
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Letter to the Editor-

AC110RS' EQUITY REFUTES 
"B.B." REPOR~T 

Dear Sir, 
I am instructed by the Council of 

this Association to inform you that 
at the monthly meeting of the Feder
al Council of this Association, the fol
lowing resolution was endorsed unani
mously by the Councillors present: 

"This meeting of Equity Council is 
of opinion that the report of proceed
ings at Equity's Sydney annual gen
eral meeting, as contained in Broad
casting Business (3/4/47) is not in ac
cord with fact and has obviously been 
written with the malicious intention 
of disrupting and weakening the 
ranks of Equity's membership. We de
plore the levels to which the policy of 
Broadcasting Business forces it to de
scend in its frequent attacks on demo
cratic organisations, including our 
Federal Government, and invite the 
members of the Australian Journalists' 
Association employed by that period
ical to substantiate the allegations in 
Broadcasting Business (which, cunn
ingly written in the form of news are 
merely the views and wishful think
ing of debased journalism) before the 
Ethics Committee of the A.J.A. We 
further invite the proprietors of 
Broadcasting Business to, on all future 
occasioillS, obtain the official views 
and statements of Equity officers on 
any matter concerning Equity and its 
membership and not to depend en
tirely upon disgruntled, disruptive in
dividuals, who, because of their polit
ical narrowness and anti-democratic 
prejudices are the natural allies of 
such periodicals as Broadcasting 
Business. We regret that the conduct 
of a small minority of backward mem
bers gave Broadcasting Business an 
opportunity of attacking and slander
ing Equity and feel that the behaviour 
of these members is such that an 
apology in person to the President 
at this or the next Council meeting 
is desirable in the interests of the 
dignity of the President of Equity and 
of Equity itself. 

This Council applauds the stalwart 
work of our President in all spheres 
of Equity activHy and pledges its full 
confidence and support to him." 

I have forwarded a copy of this 
correspondence to the Secretary of 

10 Broadcasting Business, May 1, 1947 

the N.S.W. Journalists' Union and 
have requested that the Ethics Com
mittee of that body investigate our 
complaint. 

I wish to inform you that your al
leged "news" report is not in accord 
with fact and the published state
ment in your journal as contained in 
the first and second paragraphs of 
the article referred to are neither 
facts nor honest comment. 

In regard to your comment as pre
sented in the third paragraph I must 
inform you that at the meeting in 
question no political discussion, mat
ter, or policy was in question nor de
bated. The issue before the meeting 
was purely that of the presentation of 
the case for the Waterside Workers' 
Federation by a delegate of that 
Union. If the presentation of the 
case for another Union by one of that 
Union's delegates to a general meet
ing of Equity is "politics" I propose 
that Equity members continue to in
dulge in such "politics" and would 
remind you that Equity has been 
granted a similar privilege on many 
occasions by other Unions. 

The apparent fear of your periodic
al is the growing co-operation of the 
trade union movement, but I can as
sure you that this Association desires 
and welcomes such co-operation in 
the interests of all trade unionists. 

Your peculiar suggestion that ar
tists should play no active part as 
citizens and should not avail them
selves of their full democratic rights, 
we must reject--our members as citi
zens of a democratic community have 
the full right to partake of their share 
of the public and national life of Aus
tralia. We intend to maintain and 
enlarge and jealously safeguard that 
right and to encourage members to 
use that right. 

Having previously sampled the 
"freedom" of Broadcasting Business, 
my Council is not surprised that you 
have published what may be regarded 
by those not in possession of the facts 
as "news" relating to Equity. This 
"news" you obtained from second and 
third hand sources without endeav
ouring to check officially with Equity 

as to the authenticity or correctness 
of such "news" and without endeav
ouring to hear Equity's official views 
or comments. 

I note that your periodical failed to 
give any news of the decision of the 
overwhelming majority of the mem
bers in attendance at the meeting in 
question. Although the facts of the 
meeting are probably of no use to 
your paper for real news purposes, I 
think you should be informed that 
the overwhelming majority of mem
bers, after hearing the pros and cons 
in debate, voted to endorse the Water
side Workers' fight for better condi
tions. 

The minutes of the meeting are 
available to you for inspection-per
haps you would care to check them 
against your report. 

Yours faithfully, 
(Signed) HAL ALEXANDER, 

General Secretary, 14/4/47. 

EDITOR'S NOTE: We have Mr. 
Alexander's word for it that our re
port of proceedings was allegedly not 
in accord with fact and that it 
was "dishon,est," and out of courtesy to 
Actors and Announcers Equity Asso
ciation we have published above his 
letter in full-the first letter we have 
received from Mr. Alexander that has 
been publishable. 

For " fear" of inspiring another cen
sure from the Council of the Associa
tion we refrain from further com
ment, except to remind readers 
that we will continue to report the 
news of this broaacasttng inaust ry 
as and how we find it regardless of 
intimidation from any quarter what
soever, and regardless also of false 
interpretations designedly read into 
our published news.-Editor "B.B." 

GREATER MOBILITY FOR 
RADIO ROUNDSMAN 

The Radio Rouridsman of 3AW Mel
bourne has turned his car into what 
is almost a mobile studio. Using a spe
cial rotary convertor, instaled by 3AW 
engineers, the portable wire recorder 
now operates off the car battery. This 
greater facility was used recently dur
ing the transport strike to enable the 
Roundsman to obtain views from tra
vellers on the spot. 

VIC. NEW COMPANIES REGISTERED 

MARKET A ND CONSUMER RESEARCH 
L'.rD, Reg. 15/ 4/47. Cap.: £50,000 in £1 sha res. 
Stanley W m . B y rne, Toor ak, Sa muel Austin 
F r a n,k P ond, Ca mberw ell, s olicitors; Richard 
Aldridge Mumford, B a!wyn Sth, a ccountant 
a nd t wo cle rl<s are subscribers for 1 share 
each. 

Easy to Pull Rabbits from Hats? 
Looks easy, doesn't it? Just reach down into the empty silk 
hat and presto ! A rabbit. 

Actually, though, it's not quite so simple. For back of this trick 
are years of painstaking practice the attainment of a 
skill most other men do not possess. 

We are not prestidigitators, but we do know some tricks about 
good radio business. We have learned from our long 
experience just what listeners want and we keep devising new 
shows to surprise and delight them. 

The first Quiz ("Cuckoo Court"), the first" Amateur Night/' the 
first "Sw_op Shop/' the first successful interview presentation ("In 
Town Tonight") we could go on and on with our proud 
list O'f "Firsts." 

Our livewire creativeness has brought us a collection of solid 
sponsorships. 

Perhaps, i'f you consult us, we have just the original presentation 
you need. Bigger and better sales are built with the surprises 
'from our Radio Hot. 

TO SELL MORE 
MELBOURNE REPRES_ENTATIVES: 

OATEN-WARD _(Ernest J. Oaten-Dudley H. Ward), 379 COLLINS STREET, MELBOURNE, C.1. Phone MU 4725 
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Sydney Factories featured in 
Staff Canteen Broadcasts 

Top picture, from left to right: Mr. E. J. Ryan, secretary of Marco Productions, Charles Stanley and May Sharpe, of 2CH, 
Jock Sparks, entertainer, and Cliff Nichols, compere of the pro gram, photographed during a smoko at the community sing-song 
at the canteen of Marco Productions Pty. Ltd. 
Lower left: Cliff Nichols addressing factory workers durinp the commun i ty sing-song. 
At rinht : Section of the canteen at Stirling Henry Ltd., Flemington, showing factory workers who take part in community 
sing-songs conducted by 2CH in the canteen each 1Aeek. The shows are recorded and broadcast later. 

Recently 2CH Sydney brought a 
new feature to their programs in the 
form of community entertainment 
from the canteens of big Sydney 
manufacturers. Compere is Cliff 
Nicholls, 2CH Breakfast announcer, 
who is rapidly building up a following 
comparable to his former Melbourne 
popularity. Pi'.lnist is May Sharpe, 

and other 2CH personalities appear 
from time to time. Staged in modern 
factory canteens, the programs com
bine community singing, items by 
professional artists, quiz sessions, to
gether with entertainment by indi
vidual factory employees, who have 
displayed considerable talent. 

The shows are recorded and are 

LEVERS AND RADIO ADVERTISING-Continued from page 8 
to me in that the basis of all the 
trouble was price fixing and wage 
regulation under War-time control. 
While these controls continued, so did 
the troubles, and is was most interest
ing to see that when in October the 
Office of Price Administration was 
closed (with the exception of controls 
on sugar and rents) and War-time 
wage regulations were removed, their 
main troubles ceased. Admittedly 
with the removal of controls prices 
skyrocketed, but this state of affairs 
did not last long. As you will see 
from recent talks by the President of 
the United States, the tendency now 
is to reduce prices to a reasonable 
level. This actually started not long
er than one month after the controls 
were removed." 

Mr. Phillips discussed shortly and 
humorously his visit to Canada and 
America as a member of the RAAF 
during the war years, and when he 
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said that about all he saw in Canada 
was snow, somebody suggested that 
he had beaten Mr. McCarthy to the 
study of "quick freeze"! 

Then speaking seriously of radio in 
Australia Mr. Phillips said that as a 
client, Lever Bros. were "sold" on 
radio because they had such happy 
experiences to go on. Their first big 
venture into the medium was the Lux 
Radio Theatre, and when that feature 
was started Lux toilet soap sales im
mediately responded. Much the same 
story surrounded the advent of Rinso 
to broadcast advertising. 

Mr. Phillips added that the Lever 
Bros. organisation in Australia seemed 
to have arrived at a happy balance 
as between radio and press advertising 
and so far as he could see, nothing 
would disturb that balance. He could 
see no retraction of the client's radio 
advertising, while every effort would 
be strained now in improving pro-

broadcast later at suitable times, un
der sponsorship of the firm concerned. 
Manufacturing centres so far covered 
by 2CH include: Sterling Henry Ltd., 
Flemington, N.S.W.; Marco Produc
tions Pty. Ltd., at St. Leonards; Jant
zen (A'sial Ltd., Lidcombe and John 
Vicars and Co. Pty. Ltd., of Marrick
ville. 

grams. Competition between all the 
,good programs broadcast duri.ng the 
peak listening hours · was getting 
tougher and the only answer to that 
one was continued program improve
ment. 

Guests of members of the Club in
cluded Messrs. N. W. Hawley, Tech
nical Director, Lever Bros.; John 
Gates of Lintas ; A. P. Benson, adver
tising manager, Lever Bros.; Roy Rus
sell, assistant manager 3DB Mel
bourne, and 0. F. Mingay, managing 
editor, Mingay Publishing Co. Pty. 
Ltd. 

New members to the 21 Club an
nounced by the President, Mr. Leo 
Finn, were Messrs. John T. Taylor 
(2UWl l, A. A. Campbell Jones (2UEl , 
B. B. Stapleton (2SM), R. E. Lane 
(2GB), Colin Gilder (2UW), H. M. 
Sampford (4BHl, W. D. Ogilvy (2KA
KMl , G. Brotchie (2TM) and V. M. 
Dinneny (Argus Network) . 

FINGER 

wide potentiol market is yours to command in the 
thousands of radio fans of young New Zealand . .. 
with daytime, week-end and early-evening entertain
ment tailored to the interests of the youthful market. 
Low-cost selling to this or ony other market is at your 
fingertips when you use the ZB commercial network 
.. . New Zealand's only commercial stations. For 
more information about ZB coverage, programmes, 
rotes-consult any authorised advertising agent 
or write to P.O. Box 3015, Wellington, N.Z. 
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FCC1s FULL REPORT ON COLOUR V. BLACK AND WHITE TE LEVIS I 0 N 
Monochrome given ••green light" for next few years 

Report of the U.S.A. Federal 
Communications Commission 
Adopted March 18, 1947 

This proceeding arises ·upon the 
petition of Columbia Broadcasting 
System, filed on September 27, 1946, 
requesting the Commission to author
ize the operation of commercial color 
television stations in the frequency 
band 480 to 920 megacycles and to 
amend its Standards of Good Engi
neering Practice Concerning Televi
sion Broadcast Stations in specified 
particulars so as to permit operation 
of color television stations on the 
basis of the system ·developed by 
Columbia. The portion of the radio 
spectrum to which the petition refers 
- 480 to 920 megacycles - is at the 
present time allocated for experimen
tal purposes in connection with tele
vision systems. Provision for televi
sion operation on a regular basis is 
made on Channels 1 to 13 which range 
from 44 to 216 megacycles; only black 
and white television pictures are 
transmitted on these cha.nnels. No 
change is proposed by Columbia with 
respect to television broadcasting on 
Channels 1 to 13. 

In brief, the color television system 
proposed by Columbia provides for 
channels 16 megacycles wide, with 
color -being transmitted sequentially. 
Under the proposed seque;n ti al system 
each picture is scanned through 
separate color filters - red, green and 
blue, in turn. These transmissions in 
the separate colors follow each other 
at the rate of 48 times per second. 
These three color transmissions are 
accepted by the receiver by means of 
a color wheel containing filters of red, 
green and blue, which rotates in front 
of the television screen in synchro
nism with a similar color wheel at the 
_transmitter. When the images of the 
three colors are so received, the eye 
is enabled to see the picture in full 
color. 

It should be pointed out that the 
only color television system as to 
which Commission approval is re
quested in this proceeding is that pro
posed by Columbia. During the hear
ing, Radio Corporation of America 
demonstrated another color television 
system. This · is the so-called simul-
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By courtesy of Sir Ernest Fisk, managing director of Electric and 
Musical Industries Ltd., of Great Britain, who thoughtfully airmailed the 
FCC Report to us from America, we are able to publish at this early 
date, the complete text of the FCC findings on the "petition of Columbia 

, Broadcasting System Inc. for changes in Rules and Standards of Goiod 
Engineering Practice concerning Television Broadcasting Stations." In 
other words it is the_ FCC's findings against the adoption of CBS' 
"mechanical" color television, as reported in the Stop Press .of our last 
issue: Ed. "BB." 

taneous system where each picture is 
scanned simultaneously in three colors 
-- red, green and blue - and these 
transmissions are sent simultaneously 
on three different channels and are 
combined at the receiver to produce 
a color image. Radio Corporation of 
America did not advance this system 
as one which should be approved at 
this time. RCA stated that its sys
tem was still in the laboratory stage, 
but presented it to the Commission as 
representing a system which could be -
developed for commercial use in four 
or five years and which, according to 
RCA, has many advantages over the 
sequential system. 

Columbia requested that a hearing 
be held by the Commission on its 
petition so that it and other interested 
parties might preseint testimony of 
expert witnesses with respect to the 
matters in issue. Accordingly, the 
commission on October 9, 1946 desig
nated the petition for hearing. Hear
ings were held in Washington on 
December 9 through 13, 1946, in New 
York City on January 27 and 28, 1947, 
in Princeton, New Jersey, on January 
29 amd again in Washington on Febru
ary 10 through 13, 1947. The hearings 
in New York and Prtnceton were for 
the purpose of permitting Columbia 

' and the other parties to demonstrate 
their systems for the record. 

Before proceeding to a considera
tion of the petition and the evidence 
adduced at the hearing, a brief dis
cussion appears appropriate as to the 

. necessity for Commission approval of 
standards. The question may be asked 
as to why, if Columbia has a system 
of color television which it believes is 
ready, and frequencies are available, 
it cannot offer its system to the pub
lic and let its competitors do the same 
thing with respect to their systems. 
The public would then decide which 
system, if any, it prefers. The point 
might be made that this is the way 

things are done if, for example, a 
company desires to bring out a new 
car, washing machine, or vacuum 
cleaner. 

The answer lies in the nature of 
television and the fact that there are 
not enough frequencies available in 
the 480 to 920 megacycle band for 
more than one color television system. 
In television the receiver and trans
mitter are in effect components of one 
integrated system, or, expressed in 
another manner, the transmitter and 
receiver are related to each other as 
a lock and key. Unless they are both 
designed to meet certain fundamental 
standards, the receiver will be unable 
tu accept the transmissions from the 
transmitter. For example, let us con
sider the method of transmitting the 
color. The method proposed by Colum
bia is the sequential method. RCA 
has proposed as an alternative the 
simultaneous method. Still other pos
sibilities exist. Receivers that are 
built for the sequential system would 
not be able to receive programs from 
television stations broadcasting on a 
simultaneous system or on another 
system. 

The method of transmitting color 
is only one of the many fundamental 
standards that have to be fixed. In 
addition, mention might be made of 
number of lines, frame rate, type of 
sound system, etc. In all of these 
cases, the receiver must be constructed 
to the same standards as the trans
mitter if they are to be able to re
ceive the programs. If at any time a 
broadcast company should change any 
_one of the above standards, all the 
receivers which it previously serviced 
would immediately become useless. 
Unlike the automobile or vacuum 
cleaner which remains capable of 
operation after a new model is brought 
out, a change in any one of the fun
damental standards at the transmitter 

would immediately make all receivers 
built for the old standards obsolete. 

Thus, it is obvious that before per
mitting a new television service to 
become established on a regular basis, 
a decision must first be made on fun
damental standards. Otherwise, manu
facturers of receivers could not start 
to build receivers, and the public 
could not purchase receivers with any 
confidence that they would be able 
to receive programs from all tele
vision stations, or that their receivers 
would not become useless immediately 
after they were purchased if the exist
ing stations should change any of the 
fundamental standards. Under these 
conditions, it is entirely unlikely that 
television receivers would be bought 
on any mass basis. The justification 
for allocating so much of the radio 
spectrum to television broadcasts 
- 78 megacycles for Channels 1-13 
and 440 megacycles for experimental 
television - is that television is an im
portant medium for bringing news, 
education, culture and entertainment 
to large segments of the population. 
With the great demand for frequencies 
on the part of the other radio ser
vices which cannot be met in full, the 
Commission would not feel justified 
in allocating so many frequencies to 
television at the expense of the other 
radio services, if it were inevitably 
destined to be limited to small audien
ces. 

Before approving proposed stan
dards, the Commission must be satis
fied not only that the system pro
posed will work, but also that the 
system is as good as can be expected -
within any reasonable time in the 
foreseeable future. In addition, the 
system should be capable of permitting 
incorporation of better performance 
characteristics without requiring a 
change in fundamental standards. 
Otherwise, the danger exists that the 
standards will be set before funda
mental developments have been made 
with the result that the public would 
be saddled with an inferior service 
if the new changes were not adopted'. 
or if they were adopted, receivers 
already in the hands of the public 
would be rendered useless. 

Judged by the foregoing test, the 
Commission is of the view that the 
standards for color television pro
posed by Columbia Broadcasting Sys
tem _should not be adopted. In the 
Commission's opinion the evidence 
does not show that they represent the 
optimum performance which may be 
expected of a color television system 
within -a reasonable time. The Com
mission bases this conclusion on two 
grounds. In the first place, the Com
mission believes that there has not 

been adequate field testing of the sys
tem for the Commission to be able 
to proceed with confidence that the 
system will work adequately in prac
tice. Secondly, the Commission is of 
the opinion that there may be other 
systems of transmitting color which 
offer the possibility of cheaper re
ceivers and narrower band widths that 
have not yet been fully explored. 
Both grounds will be discussed in 
greater detail further on in the report. 

THOROUGH FIELD TESTS 
ESSENTIAL 

Before approving a new system of 
television it is indispensible that there 
be an adequate program of field test
ing. Receivers and transmitters must 
be subjected to numerous tests over a 
long period of time and at a diversi
fied set of locations and operating 
conditions so that operation under 
average home conditions is closely 
approximated. Without such field 
testing, there is no assurance that all 
fundamental defects have been eli
minated. There is a great difference 
between the performance of a system 
in a laboratory with trained personnel 
and its operation in the home by the 
average citizen. In the history of 
electronics there have been develop
ments which looked promising in 
theory and even in operation in the 
laboratory, but which revealed such 
fundamental defects when subjected 
to adequate field testing that they had 
to be abandoned entirely. 

The record in this case discloses that 
while Columbia has done an exten
sive amount of testing of its system, 
most of it has been in the laboratory 
or under controlled conditions. No 
extensive testing under widely vary
ing circumstances has been attempted. 
For example, all experimentation has 
been confined to one station in New 
York City. Furthermore, from the 
record it does not appear that at any 
time have there been more than 15 
receivers in operation, and all of these 
were in the hands of Columbia. In this 
connection, it might be pointed out 
that before standards were adopted 
for monochrome television, there 
were at least seven stations in opera
tion in several cities and several 
thousand television receivers were 
outstanding, a good part of them in 
the hands of members of the public. 

The Commission does not take the 
position that adequate field testing 
necessarily requires a large number of 
receivers. Much can be done with a 
relatively small number of receivers 
if they are tried out under sufficiently 
diverse conditions. However, as the 
following discussion will show, no such . 

tests h ave been made. The Commis
sion's insistence on adequate field 
testing in not based merely on the 
theoretical desirability of such test
ing or the fact that field testing in the 
past has disclosed fundamental de
fects in other systems. On the con
trary, the discussion that follows 
shows that on many important mat 
ters as to which a decision must be 
made before standards can be adopted, 
there is insufficient evidence upon 
which the Commission can base a 
decision . In the Commission's opinion, 
more field testing is necessary before 
sufficient evidence exists upon which 
a decision can. be premised. 

PICTURE BRIGHTNESS 
AND CONTRAST 

The brightness with which a picture 
can be produced on a television screen 
is one of the most important perfor
mance characteristics of a television 
receiver. If inadequate brilliance is 
produced, the house must be darkened 
in much the same way as a movie 
theatre, in order to be able to see the 
picture. This seriously restricts the 
usefullness of television in the home 
because most people will find it very 
difficult to make their rooms suffi
ciently dark during the daytime for 
satisfactory viewing under these con
ditions and quite inconvenient to 
black out their homes at night. Hence 
it is important that receivers be de~ 
veloped which are capable of operat 
ing sat isfactorily in rooms with normal 
illumination. 

Dr. Peter C. Goldmark, testifying 
for Columbia Broadcasting System, 
stated that Columbia had developed a 
receiver in its laboratory which was 
capable of producing 22 foot lamberts 
of illumination.* However, at the 
hearing in New York, none of its re
ceivers developed more than 15 foot 
lamberts. In contrast, Allen B. DuMont 
Laboratories, Inc. demonstrated black 
and white direct-view receivers that 
produced an average highlight bright 
ness as high at 750 foot lamberts and 
Philco Radio Corporation displayed a 
projection type of receiver which pro
duced an average highlight bright
ness of approximately 35 foot lam
berts. 

Dr. Goldmark testified that these 
differences in brightness were not 
sign ificant because in h is opinion the 
brightness of. the Columbia picture 
was adequate and that the added 

( Con t in ued on page 16) 

• A foot lamber t is t h e u nit for meas ur ing 
the br ightness factor of light reflected from 
a .surface. One foot lambert r epr esen ts the 
brightn ess of one foot ca ndle of illumination 
reflected from a perfect reflectin g surface. 
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Color Tele. Back · to Laborato~y 
(Continued from page 15) 

brightness was, therefore, not neces
sary. Moreover, according to Dr. 
Goldmark once adequate brightness 
has been provided for, it is more im
portant to concentrate on contrast in 
the picture than on added brightness. 
By "contrast," Dr. Goldmark refers to 
the relative difference between the 
whitest white and blackest black in a 
picture. According to Dr. Goldmark, a 
ratio of at least 30 to 1 in contrast 
is needed if a satisfactory picture is 
to be produced. 

To illustrate the point, let us assume 
that in a given room, 10 foot lamberts 
are reflected from the television screen 
as a result of ambient light. In order 
to have a contrast ratio of 30 to 1 
the receiver must be capable of pro
ducing a highlight brightness of 300 
foot lamberts. Ln the case of the 
Columbia receiver, no such problem 
is involved according to Dr. Goldmark. 
This is because the color filter in 
front of the television screen absorbs 
much of the ambient light. The filter 
presently in use transmits 10% of the 
light. Hence, if the ambient illumina
tion is 10 foot lamberts, the filter per
mits only 1 foot lambert to penetrate 
through to the screen and this in 
turn in being reflected is reduced to 
0.1 foot lamberts as it passes through 
the filter a second time. In order to 
give a contrast ratio of 30 to 1, the 
receiver should be capable of produc
ing a highlight brightness of 3 foot 
lamberts. 

In answer, expert witnesses for Du
Mont and other companies testified 
that in their opinion, the brightness 
of the Columbia picture was not ade
quate for home use. Dr. Goldmark 
maintained that is was adequate and 
that any greater brightness would be 
uncomfortable to the eyes. 

The demonstration was not an ef
fective medium for resolving this 
conflict in testimony. The hearing 
room where the demonstrations took 
place was, of necessity, a large room 
and hence it was difficult to approxi
mate home conditions. The distances 
and angles at which the pictures 
were viewed were such as would norm
ally not be found in the average home. 
Moreover, the room had overhead 
lights suspended on chandeliers which 
caused annoying reflections from the 
face of the receiver. Such lights would 
usually not be found in a home. Re
flections also were apparent from large 
windows on the side of the hearing 
room. 

However, it should be pointed out 
that there was no evidence presented 
as to what the situation would be un
der home conditions. Indeed, since 
Columbia has not tested its sets in 
homes, such evidence was not avail-
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able. The Commission is of the opinion 
that on a question as to just how 
much brightness is necessary for home 
viewing under normal ambient light
ing conditions, there is no substitute 
for actual tests in homes under a, 
wide variety of circumstances. It is 
not possible to theorize on what the 
public will find to be generally ac
ceptable. Adequate tests must be made 
at numerous home receiving locations. 
In many homes, the space is so ar
ranged that lights from windows or 
from lamps or overhead lights will, 
unavoidably, fall directly on the face 
of the receiver, being just as bad or 
worse than the conditions in the hear
ing room. Moreover, receivers will un
doubtedly be placed in public places, 
such as auditoriums, hotel lobbies, etc. 
Tests should cover this type of situa
tion as well as more ideal test situa
tions. Until a sufficient number of 
tests has been made, the Commission 
is unable to conclude that the bright
ness of the Columbia picture is ade
quate for home use. 

FLICKER 
Equally as important and closely 

related to the problem of brightness 
is flicker. The presence of flicker on 
the television screen as on the motion 
picture screen is tiring on the eyes 
and is a serious obstacle to enjoyable 
viewing. In the case of television as 
in the case of motion pictures, an in
crease in brightness of the picture 
(without an increase in frame rate) 
accentuates observable flicker. It is 
this factor which operates as a serious 
stumbling block in the path of in
creasing the brightness of the Colum
bia picture. 

There is not agreement on the 
record as to whether there would be 
any flicker in the Columbia picture 
if a brightness of 20 foot lamberts is 
achieved. However, as the brightness 
is increased, and the frame rate re
mains constant, there would no doubt 
be an increased tendency to flicker. 
Columbia witnesses were in disagree
ment with the witnesses of other com
panies concerning the point at which 
such flicker becomes noticeable or ob
jectionable. However, even if we use 
the testimony of Columbia's own wit
nesses, flicker becomes apparent (i.e. 
"threshold flicker") at 23 foot lam
berts and begins to be objectionable 
(i.e. "maximum tolerable flicker") at 
52 foot lamberts. * As has already been 
pointed out, on the basis of the evi
dence before the Commission, there 
is no real assurance that greater 
brightness is unnecessary for normal 
home viewing conditions. 

• As will b e pointed out later, these figures 
are based on t he u se of so-called low flicker 
primaries. 

Moreover, there are several factors 
concerning the tests upon which the 
Columbia testimony is based which 
severely minimize their value. In the 
first place, these tests were conducted 
with a relatively small group of per
sons. In addition, all of these persons 
were not only employees of Columbia 
but in addition were employed in th~ 
very department which has responsi
bility for the development of color 
television. Finally, even these tests 
showed that there was a great dif
ference of opinion among individual 
observers as to what constituted per
cetpible flicker. The results given by 
Columbia are based on median values. 
The Commission is of the opinion that 
in a field where such subjective ele
ments as "threshold flicker" and 
"maximum tolerable flicker" are being 
tested, there are no shortcuts. If the 
results of the tests are to be given 
any weight, they must be made with 
disinterested persons and a sufficient 
number must be chosen at random so 
that there is reasonable assurance 
that the results are satisfactory not 
merely to 50% of the people, but to. 
the great majority of viewers. 

VIEWING DISTANCE 
A second limiting factor applicable 

to the Columbia tests arises from the 
fact that they are based on a viewing 
ratio of 7 to 1; that is, the observers 
were seated at a distance from the 
receiver that was seven times as much 
as the height of the picture. Other 
witnesses testified that the optimum 
viewing distance was 4 to 1. It is well 
known that the tendency to observe 
flicker increases as one draws closer 
to the receiver and decreases as one 
draws further away. It is obvious that 
in many homes .not all oLthe television 
viewers will be able to sit at a 7 to 1 
distance from the receiver. In the case 
of a picture 10 inches high a 7 to 1 
ratio is 70 inches -which appears to 
be practicable for most living rooms. 
If a receiver were employed with a 
picture 18 inches high - as is true 
of some present day monochrome re
ceivers - an observer would have to be 
126 inches from the receiver - or 10! 
feet. It is not reasonable to expect that 
living rooms will be arranged for the 
television set only; consideration in 
placing furniture in the home must 
also be given to livability and comfort. 
Many home owners will undoubtedly 
find it impossible to place their re
ceiver in the best possible position 
for viewing. Since this is so the Com
mission in setting standards for color 
television must make it nossible for 
the system to be used in the average 
home and under normal circumstances. 

A third factor that should be men
tioned relates to the particular color 
primaries used. It is possible to utilize 
several different combinations of 
values of the primary colors - red, 
green and blue - in color television. 
Originally Columbia used a set of color 

primaries which in the record is re
ferred to as "Color Primaries B." At 
the present t ime, .it is utilizing a set 
of primaries referred to as "Color 
primaries A." There is no dispute on 
the record that Color Primaries B 
give a more faithful reproduction of 
colors than Color Primaries A. Colum
bia has decided to utilize Color Pri
maries A because these are the so
called low flicker primaries. In other 
words, by utilizing Color Primaries A, 
it is possible to increase the bright
ness of pictures to a higher value 
without increasing the susceptibility 
to flicker. 

An answer to this problem of bright
ness and flicker might be found in a 
higher .frame rate ; with a higher 
frame rate additional brightness is 
possible without flicker. The difficulty 
with this solution is that Columbia 
has specifically stated that it is op
posed to a higher frame rate. More
over, an increase in frame rate creates 
other problems which will be discussed 
in the next section. 

Another possible solution was sug
gested · by Dr. Goldmark. He testified 
that it was possible to increase bright
ness without changing the frame rate 
and still avoid flicker. This could be 
done, he stated, by employing tubes 
with ~ slow decay phosphor. Dr. Gold
mark admitted that such tubes have 
not yet been developed. Moreover, RCA 
testified that it had experimented with 
such tubes and had found them to be 
very complicated. Witnesses for Du
Mont testified that that company had 
also conducted experiments with tubes 
having slow decay phosphor but found 
them objectionable. Appare:ntly such 
tubes resulted in objectionable trails 
being left on the face of the tube. It 
is not possible to resolve this dispute 
until tubes of the type described by 
Dr. G.oldmark are in fact developed 
and are sufficiently field tested so that 
it can be stated with assurance that 
they will work satisfactorily. 

In summary, the Commission is un
able to conclude from the evidence 
that the brightness of the Columbia 
picture is adequate for home use under 
normal circumstances or that it can 
achieve such brightness without en
countering objectionable flicker. In the 
absence of more convincing evide.nce 
on the point, the Commission is of 
the opinion that on the point of 
brightness and flicker alone, the risk 
of approving the Columbia standards 
at this time is that color television 
might be forced to limp along with a 
picture that is not sufficiently b.right 
for general home use or is subject to 
objectionable flicker. 
FRAME RATE* 

As has been pointed out, frame rate 
is closely related to the problem of 
both brightness and flicker. In general, 
the higher the frame rate, the brighter 
the picture can be without flicker. On 
the other hand, the higher the frame 
rate th{) wi<ier rnµst l;>e the telev\~ion 
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channel. Thus, an accommodation 
must be made between a high enough 
frame rate to give adequate brightness 
while at the same t ime not being so 
high as to involve the use of so wide 
a chan nel as would constitute the 
wasteful use of radio spectrum. 

Until fairly recently, Columbia em
ployed a frame rate of 20 per second. 
This was clearly inadequate as on 
Columbia's own testimony this would 
permit a picture brightness of only 
approximately 5 foot lamberts before 
flicker became noticeable and slightly 
more than 11 foot lamberts before the 
flicker became objectionable. Both of 
these figures are based on the use 
of the low flicker primaries A. In the 
instant petition Columbia has pro
posed a frame rate of 24 per second. 
While this increase permits a brighter 
picture than was possible with a 
frame rate of 20, there is consider
able doubt, as has already been 
pointed out, as to whether the bright
ness which results is adequate. 

Columbia's petition does not request 
an increase in frame rate beyond 24 
per second. On the contrary, Colum
bia made it clear at the hearing that 
it did not desire any such increase. 
A further increase in frame rate is, 
of course, possible, but there are 
several objections to doing so under 
the Columbia system. 

In the first place, an increase in 
frame rate would mean additional 
channel width. Since the Columbia 
proposal a lready requests a band width 
of 16 megacycles, any further widen
ing of the band is to be avoided if at 
all possible. The wider the band, the 
fewer television channels that can be 
accommodated. With 16 megacycle 
channels, only 27 television channels 
can be provided for between 480 and 
920 megacycles. There is some doubt as 
to whether this number is adequate 
to provide a truly nationwide com
petitive television system. Any dim
inuation in the number of available 
channels will make the task even more 
difficult. Moreover, at the h earing in 
Princeton, RCA demonstrated a simul
taneous television system which em
ployed a frame rate of 30 per second 
and yet could be accommodated within 
a 12.5 megacycle band. While this sys
tem is as yet too untested to be able 
to predict whether it will prove to be 
practicable, or whether it results in 
degrading television performance, the 
combination of a higher frame rate 
with narrower band width which the 
system proposes is a development that 
is highly desirable and should be fully 
explored. 

In the second place, an increase in 
fra,rne rate pose~ ~ome very difficult 

Channel Widths 

mechanical problems. The higher the 
frame rate, the faster must be the 
revolution of the mechanical color 
wheel. An increase in frame rate from 
24 to 30 per second would require an 
equivalent increase in the speed of the 
color wheel from 1440 revolutions per 
minute to 1800 revolutions per 
minute.1· If this increase is added to 
an increase in the size of the color 
wheel wnich is necessary to make 
possible larger direct-viewing screens, 
some very real mechanical and noise 
problems a re int roduced. 

COLOR BREAKUP 
One of the points which the oppo

nents of the sequent ial color system 
make is that since the appearance of 
color is produced by a rapid alterna
tion of the three primary colors, t he 
color in the picture has a tendency t o 
break up under certain circumstances. 
They suggest that a practical test 
for determining whether there is such 
breakup is to move the head vigorously 
from side to side while looking at the 
picture or to move the hand vigorously 
in front of the eyes while viewing the 
picture. Dr. Goldark replied that it 
is not normal procedure for people in 
their h omes to go through such antiCs 
in looking at a television picture. 

The opponents, however, make the 
point that even without such antics, 
color breakup becomes apparent if a 
fast moving object is shown on the 
screen. During the demonstration in 
New York, the observers associated 
with t hose companies opposing the 
Columbia proposal stated that color 
breakup was apparent, while observers 
associated with Columbia stated that 
there was no color breakup. As has 
already been stated, the hearing room 
was not an effective place for prov
ing or disprovin g this point. In the 
Commission's opinion, the question 
of whether there is or is not color 
breakup is a matter to be determined 
by the individual viewer and hence 
there is no substitute for testing the 

(Cont in ued on page 18) 

* During the course of the hearing , t he 
expression "fra me rate" was used in sever al 
different meanings. Somet imes i t m eant the 
n u m b er of times p e r se cond t h a t t h e p icture 
a r ea is sca n n e d on ce in each of the t hree 
primar y color s . T h is is m ore accurately 
describ ed as "color frame frequency ." A t 
o t h er tin1es, " fran1e rat e" w as used in t he 
same sense as in t h e motion picture indus 
try. As s o u sed, it means the n u mber of 
times per second tha t each individual pic 
t u re is seen in all of the colors; this is t h e 
meaning that is employed in this r epor t . 
The difference between the two concept s 
a r is es fro m the fact tha t in t elevis ion, a s in 
t he motion pictur es, each pic ture is show n 
twice d uring the cou r se of ea ch fra m e . 
H en ce, 11fran1e r a te" is half of the " color 
frame f req u ency ." In n1onochr on1e television 
the fra me rat e is 30 per second. 

t These figures are bas ed upon the u se of 
a color wheel containing two segments of 
e a ch color. primary . 
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Color Tele. Back to Laboratory 
(Continued from page 17) 

system in a representative number 
of homes under normal conditions 
where programs of a wide variety of 
subects are presented over a fairly 
long period of time. Only in this way, 
can there be any assurance that the 
general public will or will not be able 
to observe color breakup. 

RECEIVER DESIGN 
The inadequacy of field tests, in 

general, of the Columbia receivers has 
already been referred to. There are, 
however, several special matters con
cerning the need for tests of receivers 
that should be mentioned. 

At the hearing Columbia demon
strated a receiver with a 7-inch direct 
viewing tube. A lens with magnifying 
characteristics was used in front of 
the tube so as to give an apparent 
size of a 10-inch screen. This lens, 
however, has since been discarded by 
Columbia because it is subject to 
specular reflection from lights allld 
windows and severely restricts the 
viewing angle at which the picture 
can be seen. 

It is obvious that color television 
will not be wholly satisfactory unless 
larger viewing screens can be built. At 
the present moment there are 20-inch 
direct viewing tubes for monochrome 
television. Incorporating a viewing 
tube of that dimension into the 
Columbia color television system in
volves some difficult problems. With a 
7-inch viewing tube the mechanical 
color wheel has a diameter of approxi
mately 16 inches. For a 20-inch tube 
the diameter would be 42 inches. This 
would impose severe limitations on 
receiver cabinet design. Futhermore, 
as has already been pointed out, prob
lems are involved in rotating such a 
disc at 1440 revolutions per minute 
without causing unpleasant noise. 
Even if the 'viewing tube were 15 
inches, the rotating disc would have 
a diameter of 32 inches, which still 
presents many difficult prob~ems. 

At the hearing, Dr. Goldmark testi
fied that the color wheel was not an 
integral part of the sequential sys
tem. In his opinion, color can be · 
produced under a sequential system 
by employing three different tubes 
each one coated with a special slow 
decay phosphor that is sensitive to 
only one of the three primary colors. 
The difficulty with the use of such 
tubes has already been adverted to. 
In the first place, no such system has 
yet been built or field tested. Secondly, 
witnesses for DuMont testified that 
that company had made tests with 
slow decay phosphor tubes but had 
found them objectionble. Unless or 
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until a system which has the 3-tube 
system is constructed and field test
ed, there is no assurance that it will 
work succespfully. The Commission, 
therefore, cannot assume with any 
degree of assurance that the Colum
bia system is not limited to the color 
wheel with the severe restrictions it 
imposes on picture size in a direct 
viewing receiver. 

Larger pictures, of course, can be 
produced by means of a projection 
receiver. On this point, Columbia 
testified that it had built such re
ceivers in the past but at the present 
time had no such set available. More
over, it is well known that projection 
receivers are incapable of producing 
as bright a picture as a direct view 
receiver, and reference has already 
been made to the serious doubts con
cerning the adequacy of the bright
ness of the Columbia direct view re
ceiver. In the case of the projection 
receiver this problem would be aggra
vated. 

The conclusion is inescapable that 
further field testing of receivers is 
indispensible before standards can be 
approved. 

DESIGN OF OTHER EQUIPMENT 
No transmitter has yet been built 

which will operate in the upper part 
of the 480 to 920 megacycles band. 
Receiving antennas of fairly complex 
design have been built and tried out 
to some degree; apparently, the stan
dard form of antenna will not be 
adequate for good reception in this 
band. Additional tests of the antennas 
should therefore be made. 

So far as studio and pickup equip
ment is concerned, Columbia stated 
that it has built an image orthicon 
camera and has pointed it out the 
window for outdoor pickups. It 
should be noted that no attempt was 
made to demonstrate this equipment 
at the hearing. Moreover, Columbia 
admitted that it has not used this 
equipment to televise sporting events 
or any outdoor special events. 

HOPE IN ELECTRONICS 
In addition to the question of field 

testing, the Commission is of the view 
that further experimentation is neces
sary in the color television field. From 
a consideration of the Columbia peti
tion and the evidence adduced at the 
hearing it is evident that the Colum
bia system is in effect the present 
monochrome television system with 
color added. While the present sys
tem affords an adequate black and 
white service for the public, the fact 
remains t_hat it was developed and 
standardised before the extensive 

developments in electronics that took 
place during the war. It is quite 
possible that as a result of wartime 
discoveries, improvements can be 
made, for example, in picture detail 
picture sharpness, a simpler and mor~ 
effective synchronisation system, a 
better sound system, etc. Further
more, wartime developments may 
show that there is an entirely differ
ent method from either the sequential 
ur simultaneous system which is su
perior to both. Before standardising 
television in the upper band, we should 
be sure that all of the wartime elec
tronic developments have been ex
plored to determine whether they can 
be applied to the advantage of tele
vision. The wartime security pre
cautions have been lifted so recently, 
that much of the vital information 
developed during the war probably 
has not seeped down to all elements 
of the industry working on television 
problems. The effect of these wartime 
developments cannot be fully felt until 
there has been this widespread dis
semination of information. 

RECEiVERS MUST BE. CHEAPER 
Two specific problems, in the Com

mission's opinion, should be carefully 
examined. In the first place, there 
should be further experimentation 
looking towards the development of 
low cost television receivers. A large 
portion of the radio spectrum h as 
been allocated for television. The de
mand for space in the spectrum from 
other radio services is very keen and 
it is not possible to satisfy all requests. 
The objective of television heretofore 
mentioned of bringing news, educa
tion, culture and entertainment to 
large numbers of people cannot be 
carried out unless television receivers 
are manufactured and sold at a price 
which the average family can afford 
to pay. 

Secondly, further experimentation 
should be conducted along the line of 
finding methods of transmitting color 
television over narrower channels 
Under the Columbia proposals, each 
television channel would be 16 mega
cycles wide. That means that the 
band 480 to 920 megacycles would ac
commodate but 27 channels. It was 
the Commission's hope in allocating 
the band 480 to 920 megacycles for 
television that in this band it would 
be possible to provide for a truly 
nation-wide competitive television sys
tem. The evidence before the Commis
sion shows that 27 channels may not 
ultimately be enough to provide for 
such a system. Every effort must, 
therefore, be made to narrow the band 
width required for color television. It 
should be emphasised that narrowing 
the band width should not be at the 
expense of picture brightness, picture 
detail, color fidelity, or other features 
of television. performance. The objec
tive should be a narrower band width 

while retaining and even improving 
the quality of television performance. 

At the hearing there was much tes
timony concerning the desirability of 
a system whic~ woul~ permit pres~nt 
television receivers, simply by addmg 
a converter, to receive in monochrome, 
the broadcasts of stations broadcasting 
color programs in the 480 to 920 mega
cycle band. This so-called principle of 
compatability, it is urged, will encour
age manufacturers of black and white 
equipment to proceed at full pace, will 
enable the public to buy receivers with 
confidence that they will not be ren
dered obsolete, and will not impede 
the development of color television. 
The Commission is of the opinion that 
compatability is an element to be con
sidered but that of greater importance, 
if a choice must be made, is the de
velopment of the best possible system, 
employing the narrowest possible band 
width, and which makes possible re
ceivers capable of good performance 
at a reasonable price. 

The . Commission is of the opinion 
for the reasons which have been dis
cussed that the petition of Columbia 
Broadcasting System should be denied. 
In reaching this decision, the Commis
sion does not desire to minimize in 
any way the advances that have been 
made in the development of color tele
vision. On the contrary, the Commis
sion is of the opinion that Columbia 
Broadcasting System, Dr. Goldmark 
and the people who have worked under 

The Children's Hour 
(By Stoddart King in the Spokane 
(U.S.A.) "Spokesman Review"). 

·Between the dusk and the daylight 
When the broadcasters step up their 

power 
Comes that large and magnificent 

shambles 
That is known as the children's hour. 
The wee ones huddle to9ether 
In time· for the evening scare 
To chill their juvenile marrow 
And curl t heir innocent h air. 
Then over the waves of ether 
To fill th.erir sweet long dreams 
Comes tales of terr or and tor ture 
And 17 kinds of screams. 

him are to be commended for their 
continuing interest in the field and 
for the great strides that they have 
made in this field in so short a period. 
The Commission, however, ca-nnot es
cape the conclusion that many of the 
fundamentals of a color t elevision 
system have not been adequately field 
tested and that need exists for fur
ther experimentation along the lines 
noted above. It is hoped that all per
sons with a true interest in the future 
of color television will continue their 
experimentation in this field in the 
hope that a satisfactory system can 
be developed and demonstrat ed at the 
earliest possible date. 

THREE FIRMS CONTRACT 
FOR THEIR FIRST 
RADIO ADVERTISING 

F. W. Brinsmead Pty. Limited, Tray
,nors Dry Cleaning and the Durol 
Chemical Company have contracted 
with 2UE Sydney for 6 months, 12 
months and 6 months respectively, 
for their first "buy" of radio adver
tising. 

Brinsmead's using "spots" in 2UE's 
Breakfast Session, are advertising 
their desk fans, air circulators and 
exhaust fans while the Durol Chemical 
Coy. are using "spots" in the Break
fast and "Sally's Workers' Session" to 
popularise their new Durae Creme 
Wave ; in addition, they are distribut 
ing free samples over Sally's Session. 

ADVERTISING EXAMINATIONS 
The Advertising Education Board 

of the Advertising Association of Aus
tralia will conduct their annual exam
inations on May 20, throughout Aus
tralia. 

The exams. cover the licentiate cer
tificate (L.O.A.), open to advertising 
students, and the diploma of associate 
(A.O.A.), restricted to candidates with 
at least three years' practical adver
tising experience. 
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PO YO// tl~TEN TIJ 
"Amateur Hour" 
"Lux Radio Theatre" 
"Surprise Party" 
"Opera for the 

People" 
"The Atlantic Show" 
"Caltex Star Theatre" 
"Danger Unlimited" 
"Legend of Kathie 

Warren" 
"Nick Carter" 
"Close Shave Legion" 

-1..-~~~iMlllilllll._._ ......... iiill~R~OUGH 

I CE~TlllNIY DO 
-Al.l ON 4M8. llLSO 

All the big 

4MB MARYBOROU. 
4MB MARYB 
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In this specially prepared article, an effort hi made to project a true 
economic picture of the State of Western Australia insofar as marketing and 
merchandising is concerned and in relation to the availability of the broad
casting medium of advertising. It is the fourth article prepared by BROAD
CASTING BUSINESS in a series covering each State of the Commonwealth. 
New South Wales, South Australia and Victoria were featured in the issues of 
Sept. 5, '46, Nov. 14, '46 and March 6, '47, respectively. 

WESTERN AUSTRALIA OFFERS 
OPPORTUNITIES TO EAST COAST TRADERS 

Stragetic Set-up of Commercial Stations Gives 
Ample Merchandising Facilities in all Areas of 

Concentrated Populations 
Just as modern fast communications 

have in recent years greatly "reduced 
the size of the world" so too has this 
very same factor drawn closer the east 
and the west States of Australia with 
an increasing development of the ex
change of ideas and understanding of 
each others' local problems, and, ·par
ticularly, a stronger realisation among 
easterners of the commercial possi
bilities of Western Australia. 

In fact that hoary adage "Go West 
young man ! " can well be taken out 
from the dusty record of its long 
forgotten meaning and applied with 
a new significance in Australia today. 
At least it is a case now of "Eyes 
West" among the industrial and com
mercial interests of the East States. 
Western Australia's compact popula
tion of nearly half a million sturdy 
Australians, concentrated in the ver
dent south western sector of that 
State, has achieved a remarkable 
record of development of an enormous 
area of land - though so far the "sur
face has only been scratched." That 
"surface" amounts ot 624,588,800 acres 
of land area ! Of that area, a~out 
244 million acres are settled, leaving 
an unsettled balance of about 380 mil
lion acres. As is well known, much of 
the inland area · of Western Australia 
is arid country, but practically the 
whole of the 3,000 miles of straight 
coastline for · miles inland is good 
habitable country. This includes, of 
course, the very rich south western 
sector where most of the State's .popu
lation is at present CO'ncentrated'. 

A glance at the broadcasting lis
teners licence distribution map shows 
now this populatiqn !s gistrHrnted, 

for invariably the presence of a broad
casting station emphasises population 
concentrat ion. ~nd for the purposes 
of this review the reader's interest 
also centres on these comparatively 
limited areas. 

At this point it is significant to 
point out that according to the latest 
PMG Department figures, Western 
Australian listeners licence density 
is the second highest in the Comon
wealth, being bettered only by South 
Australia. The figures are respectively 
21.48% and 24.56% of population. 
These percentages of listeners licences 
to population (not homes ! ) compares 
with 20.12 for the whole Common
wealth aon d 20.70 for Tasmania, 20.05 
for Victoria, 19.68 for New South Wales 
and 18.08 for Queensland. That was at 
January 31, 1947. 

The map of Western Australia 
published opposite, shows at a 
quick glance - the locations of all 
the commercial stations in Western 
Australia. The circles, represent
ing 25 miles and 50 miles radius 

(Continued next page ) 

"THOSE ARBITRARY 
CIRCLES" 

T he reader m ust be alive to 
the potential t rap inherent in 
slavish trust in the arbitr ary 
circle of 25 and 50 m i les radii of 
broadcasting stations as applied 
to actual listening or to l i cence 
figures. We have followed the 
syst em adopted by t he PMG's 
Department in l i cen ce figures 
di st r ibution w ithin prescribed 
radi i, not to perpetuate the strict 
application of station cover age 
within such arbitrary areas, but 
because there is as yet no other 
stan dard of calculation in uni
versal practice or oper ation and 
the industry has grown up with 
this basis of licen ce distribution 
calculations. I f field striength 
maps of ever'y broadcasting sta
tion wer e available, there would 
be a ver y different patter n of 
lines coveri.ng the State (see 
map opposite). - Editor. 

LISTENERS' LICENCE DISTRIBUTION AT JUNE 30, 1946. 
COUNTRY 

Call Sign Location Pow er 25 M iles 50 M iles 

6AM Northam 2,000 watts 2,588 22,477 f . 
6CI Collie 100 2,676 7,535 * 
6GE Gerald ton 500 1,468 1,735 
6KG Kalgoorlie 500 4,666 4,666 
6MD Merredin 500 806 2,257 
6TZ Dardanup 2,000 4.892 7.734 
6WB Ka tanning 2,000 1,597 2,923 

f. Includes portion Metropolitan area. 
* Station t o shortly commence operations. 

PERTH 
Sta.t iqni:; 6KY, 6IX, 6PM, 6PR 500 watts 71,106 73,778 



The Western Australian Story 

(Continued from page 21) 

from each transmitting centre is 
purely an arbitrary demarkation. The 
circles do not purport to represent 
the "coverage" of each station (see 
"Those Arbitrary Circles" pagle 21) 
but they are to indicate the areas into 
which the PMG Department subdivide 
the official record of total listeners 
licences. They do form a kind of 
guide, but so ma'ny other factors must 
be taken into consideration in assess
ing a particular station's poten~ial 
audience in its district that the arbi
trary circle should be diregarded for 
that purpose. The wattage power of a 
station, the location of the transmitter 
in relation to local terrain - both 
factors which can only be properly 
discovered by field strength tests -
have important bearings upon the 
real service area of any given station. 
Stations themselves may often plot 
reasonably effective "coverage maps" 
from regular mail indicating consistent 
listening. But even that practice is 
not necessarily reliable, as it too can 
fall short of presenting the true pic
ture. 

In the absence of any other formula 
in ge1neral practice the 25 and 50 miles 
licence figures have to be taken as a 
starting point by the prospective ad
vertiser when studying broadcasting 
station coverage. From that point 
additional data can be made available, 
and in most cases is made available, 
by the individual stations. 

Going back to June 30, 1946, where 
we find the latest available detailed 
25 miles and 50 miles licence distri
bution figures compiled by the PMG 
Department, there is a striking ex
ample of the unreliability . of an arbi
trary circle for actual station cover- · 
age measurement. If we add up the 
total of licences registered at that 
fate as being within 50 miles of each 
country commercial station, except in 
the case of Northam, where the 25 
miles figure can be taken so as to 
exclude the metropolitan area, and 
adding the Perth 50 miles figures, we 
arrive at a total of 95,964 licences, 
which is short by 5,482 of the figure 
for the whole State. It is highly un
likely that five and a half thousand 
listeners are all outside the range of 
one or more commercial stations. Un
doubtedly properly conducted field 
strength surveys would bring them 
within the coverages of the various 
commercial stations. 
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GROWTH OF LISTENERS' 
Year Lioences 

(at June) in Force 
1934 31,476 
1935 41,257 
1936 50,081 
1937 61,265 
1938 71,455 
1939 79,404 
1940 87,790 
1941 91,368 
1942 91,945 
1943 95,000 
1944 95,885 
1945 98,210 
1946 101,964 
And at 
31/1/47 106,153 

Highlights of W.A. Production 
Activity 

Beef cattle are raised in the East 
Kimberley district-a region between 
the Ord and Fitzroy rivers. This dis
trict carries about 61 % of all the 
cattle in the State. Here there is a 
rainfall of over 20 inches received 
from the summer monsoon. 

Wyndham Meat Works. Construc
tion was begun in 1914, but owing to 
World War 1 they were not in full 
operation till 1919. The cost of con
struction was £740,000. Cattle from 
the East Kimberley region are treated 
at the Wyndham Meat Works. Those 
from the other parts of the Kimber
leys are shipped to Fremantle from 
Derby and Broome or overlanded to 
Meekatharra from whence they are 
despatched southwards by rail. 

THE SOUTHWEST AREA 
Dairy Farming is carried on in the 

South West coastal section of the 
State stretching as far as South Al
bany. The region has an annual 
rainfall of over 30 inches. There are 
condensed milk factories at Waroona 
and Harvey. 

Butter is manufactured at many 
centres in the South West as well as 
the Metropolitan area. 

Cheese is manufactured in the 
South West area and is a healthy and 
growing industry. 

Cider Making is a new industry car
ried on at Donnybrook and has a 
promising overseas market. 

Fruit Canning is important to 
Donnybrook and Bridgetown and this 

LICENCES IN W.A. 1934-1946 
Per cent. Annual 

of Population increase 
7.15 
9.29 9,781 

11.18 8,824 
13.23 11,184 
15.63 10,190 
17.17 7,949 
18.85 8,386 
19.51 3,578 
19.82 577 
20.26 4,055 
20.52 884 
20.23 2,326 
20.80 3,754 

21.48 (7 months increase 4,189) 

centre is also noted for apple grow
ing. Pears and citrus fruits are also 
grown here, but citrus fruits are 
mainly grown in the hills district 
nearer Perth. 

The Timber Industry is one of the 
most important features of the South 
West Area. Karrie and jarrah are the 
principal trees. 

Salmon Canning is a thriving in
dustry carried on at Albany and 
Hopetown. 
W.A. Worsted & Woollen Mills Ltd. at 
Albany was opened in 1925. Manufac
tures rugs, blankets, flannel, tweeds 
and worsteds. Of recent years, con
tracts for supplying large quantities 
of w.oollens have been secured in the 
Eastern States. 

Pearling is carried on at Broome 
and at Shark Bay. The recent rise in 
the price of shell promises a boom in 
this industry. 

Gold Mining, the State's most im
portant primary industry. Kalgoorlie 
is the heart of the industry, other 
centres are Wiluna, Cue, Meekatharra, 
Mr. Magnet, Youanmi, Reedy, Laver
ton, Broad Arrow, Marble Bar, Norse
man, Southern Cross, Evanston and 
Coolgardie. 

Coal Mining opened in 1883 at Collie 
40 miles east of Bunbury (Nicholson's 
new station 6CI will operate from Col
lie when completed). Five mines are 
operating. The type of coal is sub
bituminous. 

Arsenic produced at Wiluna mines. 

Antimony also from Wiluna mines. 

Silver. The annual value of silver 
at the Perth Mint is about £30,000. 

Tantalite is mined at Marble Bar 
and Coolgardie. 

Gypsum is widely distributed 
throughout the State. 

Felspar, quarried at Coolgardie. 
Tin is mined at Greenbushes in the 

south-West. 
Asbestos is mined at a number of 

places in the North-West, particularly 
in the Hamersley Range. 

Iron, the most valuable deposits are 
at Yampi Sound. These are estimated 
at 97 million tons of high grade ore 
above high water mark. It is one of 
the richest and most extensive in the 
world. 

Copper and Lead discovered at 
Northampton, substantial deposits 
still exist, but the industry has de
creased owing to the poor price. 

Mica and Vermiculite. Mica is dis
tributed throughout the State. Ver
miculite is found near Kalgoorlie and 
on the South Coast. Both are becoming 
important assets to the State. An in
creasing amount of raw vermiculite is 
being .exported to the Eastern States. 
Mineral Sal ts and ochres are also 
found in useful quantities. 

SECONDARY INDUSTRIES 
Vast strides have been made in 

heavy engineering and this state is 
now able to undertake overseas con
tracts for rolling stock, etc. 

Western Australian Productivity 
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A new concern, Chamberlain Indus
tries at Welshpool, has begun to 
manufacture tractors and expects to 
make 500 per year. 

Also manufactured and exported 
are electric motors, fans, conduit, 
stationary petrol and diesel engines. 

Aluminium ware, tubular furniture, 
plastics and toy making are among 
some of the newer industries which 
have made considerable strides since 
the war. 

A porcelain factory in notable for its 
high quality product. 
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Wire and wire netting manufac
tured locally is exported to South 
Africa. 

Important to the furniture trade is 
the new plywood factory at Perth. 

Flour is extensively made and pro
vides W.A.'s principal export. 

Biscuits and cake locally manufac
tured by Mills & Ware are of a high 
quality and wide reputation. Macar
oni, cornflour, custard powder are al
lied products and are being manu
factured on an increasing scale. 

(Continued on page 24) 

Tl#E VITAL Tl#REE 
IN WESTERN 
AUSTRALIA 

61X 
PERTH 

6WB 
KATANNING 

.6MD 
,JY M E R R E D I N 

· ··Reg,istered Office and Stud1os-
.;.~':V:Lyric House, Murray Street. Perth, W .A 

Telephone 89321. 
Postal Address, Box P 1220, G.P .0. 

Perth . 
Telegraphic Address, "SIXIX" 

Sydney Represento!'1ve--I. W PhilhP5, 
49 Market St. Telephone M 6686. 

Melbourne Representative - J. N. S. 
Wal lens, 36 Flinders Street. 

Telephone F.J. 2118 
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Meat Export, particularly of fat 
lambs, is showing rapid development. 
Bacon, cheese, canned meats, canned 
fruit and vegetables, jams, sauces, 
pickles, jelly crystals, cordials and 
fruit juices are among the industries 
which have progressed considerably 
in recent years. 

The production and export of es
sential oils is also worthy of note. 

Fish canning and the export of 
frozen crayfish are new industries 
which show great promise. 

*Industrial Development 
In spite of a long . succession of 

State Government Budget deficits 
.Western Australia's people enjoy a 
long purse and a high standard of liv
ing. The State finances have little 
real relation to the spending power of 
the community because that com
munity in fact is minute in compari
son with the huge area over which 
the Government must spread its de
velopmental program. That is why 
"Eyes West" is a real reflection of 
Eastern States' thinking these days. 
Since the end of the war the indus
trial trek from N.S.W. and Victoria 
to South Australia and the upstarting 
of so many new important industries 
in Adelaide is something of a pointer 

. west. That trek will not stop at Ade-
laide. Perth is a step still nearer Aus
tralia's great new potential export 
markets-Africa, India, the Far East. 

And sinc·e the war, too, Western 
Australia has felt at least the first 
faint breath of this approaching in
dustrialisation and manufacturing 
development. But before passing on to 
a study of the W.A. State Statistician's 
factory figures it is of interest to note 
the recent increase in the State basic 
wage in Western Australia. This in
crease was made by the State Arbi
tration Court in February last which 
struck a Perth rate of £5/ 7/ 11 per 
week, which is now the secand highest 
in Australia and only lld. behind the 
State Basic Wage for Sydney. 

The latest review of factory statis
tics available from the Western Aus
tralian Statistician's Department cov
ers the year 1944/45 and while there 
has been considerable development 
since then the i>nformation is of value 
in a general assessment and as an 
indicator of the continued progressive 
trend. 

• See graph page 23. 

FACTORY STATISTICS 

For the year ended June 30, 1945, 
the returns covered 1,931 factories-
124 more than for the previous year, 
but 198 less than the peak number 
operating in the pre-war year, 1938/ 
39. The principal increases were in 
motor repairing, clothing and bakery 
establishments. 
· At 29,146, the average number of 

persons employed (including working 
proprietors) increased 1,045 or 3.7% 
. o·n the record figures for the previous 
year. Increases were general through-· 
out most industries, the more signifi
cant occurring in the group of indus
trial metal establishments not pro
ducing munitions and in factories 
manufacturi>ng basic building materi
als. Total female employment showed 
a slight decline. This was principally 
due to the decrease in numbers en
gaged in ammunition making, which 
more than offset net gains in female 
employment i•n other industries. 

SALARIES AND WAGES 
The amount of Salaries and Wages, 

£3,011,546 (including value of Pro
prietors' services) set a new record, 
and represented an increase of £240,559 
(3.1 % ) over the previous year. The 
average wage per employee for all 
industries was slightly lower than in 
1943/ 44, chiefly as a result of the gen
eral decrease of overtime worked in 
the metal industries. 

VALUE OF PRODUCTION 

The Gross Value of Output i1n
creased by £2,532,152 (8.7%) to 
£31,740,740, '-'Chile the Net Value of 
Production (the value added in course 
of manufacture and representing the 
sum available for Salaries and Wages, 
Rents, Depreciation, Overheads and 
Profits) advanced from £12,511,526 to 
£12,960,009, a rise of 3.6%. 

GOVERNMENT FACTORIES 
With 6,801 , hands (including 5,744 

males), the 59 Government factories 
employed aproximately 23.3 % of all 
persons engaged in industrial estab
lishments. Salaries and Wages paid 
at these factories amounted to 
£2,169,886 (or 27.1 % of the State ag
gregate) ; Gross Value of Output 
£5,637,932 (17.8% l ; and Net Value of 
Production £2,989,837 (23.1 % ) . 

At June 30, 1945 Western Austra
lia's 1,931 factortes could b.e divided 

into the following 16 categories with 
number of workers and salaries anct 
wages paid shown in brackets after 
each category:-
1) Industrial metals, machines, im

plements and conveyances (563-
£3,546,346) . 

2) Food, drink and tobacco (460-
£1,443,375). 

3) Clothing except knitted (226-
£525,212). 

4) Woodworking and basketware 
(178- £686,594) . 

5) Heat, light and power 008-
£268,808). 

6) Stationery, paper, printing, book
binding, etc. ( 101 - £365,217) . 

7) Fumiture of wood, bedding, etc. 
(80-£150,873) . 

8) Treatment of non-metalliferous 
mine and quarry products (40-
£128,072). 

9) Chemicals, dyes, explosives, paints 
oils and grease (39-£357,114) . 

10) Textile and textile goods (incl. 
knitted goods), (27-£193,170). 

11) Skins and leather-not clothing 
or footwear (27-£139,634) . 

12) Miscellaneous products (25-
£67,084). 

13) Rubber (19 - £31,353). 
14) Precious metals, jewellery, plate 

(19-£16,221). 
15) Bricks, pottery, glass, etc. 07~ 

£94,254). 
16) Musical instruments (2-£2,219). 

RURAL STATISTICS 

Unfortunately, due to a lag occa
sioned by wartime conditions, Wes
tern Australian rural statistics have 
not been brought up to date in printed 
form beyond 1943, at this writing. A 
complete review of these items is 
therefore not possible at this stage, 
but some factors in regard to the 
known production figures are enlight
ening and for that purpose the 1942/ 
43 figures do provide sufficient to make 
a comparative picture of the various 
rural industries. 

The impact of the war years upon 
Western Australian agriculture was 
most pronounced, the acreage under 
crop falling from the peak of 4,721,345 
in 1938/ 39 to 2,816,148 in 1942/ 43. With 
the return of personnel from the 
armed forces between 1943 and the 
present day there is little doubt that 
much of that loss has been regained. 
Leading items in the peak pre-war were 
wheat (3,412,818 acres), oats (426,110) 
hay (408,276), green feed (352,442), 
barley (82,721), fruit orchards (22,155). 

As at March 31, 1943, the State 
Statistition's Livestock Summary re
vealed 10,424,385 head of sheep, 831,231 
nead of cattle, 112,782 µorses and 

151,958 pigs. The number of sheep was 
only exceeded in the years 1934 and 
1935. The 1942 wool clip was higher 
than for any of the precedi.ng years, 
at 92,697,000 lbs. 

GREAT MINERAL PRODUCTION 
western Australia contains some of 

the richest mineral producing areas 
of the Commonwealth. Recent statis
tics are difficult to compile but from 
the 1945 Commonwealth Year Book 
these interesting facts emerge. 

Of Australia's total production from 
mines and quarries of £27.4 milion in 
the year 1943/ 44, Western Australia 
contributed £4.7 million and was sec
ond only to N.S.W. with £13.0 million. 
And on a basis of value per head of 
rnean population Western Australia 
rated with £9.8 second only to Tas
mania's £9.9. 

The following table shows the value 
of mineral and quarry production from 
the various States for the year 1942:~ 

£ 
western Australia 9,48(1,562 
New South Wales 16,258,694 
Victoria . . . . . . 1,980,972 
Queensland . . . . . . . . . . 5,023,495 
Sth. Australia . . . . . . 3,012,973 
Tasmania . . . . . . . . . . 2,494,411 
Northern Territory . . . . 204,366 

In total Western Australian mineral 
production for 1942 most important 
items were: Gold - 848,180 fine ozs. 
out of Australia's total of 1,153,787 
fine ozs.; Black coal-581,176 tons, 
third highest production to N.S.W. 
and Queensland; Asbestos-2,380 cwts. 
out of Australia's total of 4,540 cwts.; 
Silver-188,421 ozs., only exceeded by 
Queensland's and Tasmania's outputs. 

NEW ALUNITE INDUSTRY 
In Lake Chandler ( situated about 30 

miles north of Merredin on the main 
eastern railway, there is an enormous 
deposit; estimated to be at least 10 
million tons, of Alunitic Clay, esti
mated to contain at least 750,000 tons 
of potassium oxide for the production 
of potash fertiliser. 

Early i·n 1941 a syndicate was formed 
to develop the production of potash 
fertilisers but the entry of Japan into 
the war prevented the syndicate from 
raising the necessary capital. Potash 
was so urgently required for the con
tinuation of the food production pro
gram for the Allies, that the State 
Government took over the industry 
from the Syndicate and, despite tre
mendous difficulties in obtaining 
equipment and essential supplies and 
lack of manpower; it has been suc
cessfully developed and to-day em
ploys directly about 130 hands, and at 
Chandler there is a townsite of about 

300 people, forming a self-contained 
community. 

The Alunitic Clay is reclaimed from 
the bed of a lake and is crushed in a 
Hammer Mill prior to being roasted 
in a Rotary Kiln. I t then passes 
through various stages of a compli
cated process including bleaching 
crystallising, etc., and ultimately pot
ash fertiliser is available. 

Already an export trade of Chand
ler potash has been developed, Queens
land in particular being anxious to 
obtain supplies of this fertiliser for 
sugar cane plantations. 

Prior to Chandler going into pro
duction most of Australia's require
ments of potash were imported mainly 
from Palestine and Fra·nce, and ac
cording to the Commonwealth Year 
Book N.S.W. (1,137 tons ) and South 
Australia (3,571 tons) were the only 
other States producing. alunite in 
1942. 

POPULATION-RAINFALL 
Right throughout the earth there is 

an extraordinary affinity between 
human population and rainfall. It is a 
natural phenomenon but one which is 
given emphasis in a study of such a 
large tract of country as is represented 
in the State of Western Australia. 

Statistical 
District 

South West .. 
Goldfields . . . . 
Central North 
Central South . . 
North Coastal .. 

Mean Popl'ton 
rainfall per sq. mile 

44.66 4.84 
17.15 0.19 
14.53 0.87 
20.72 1.52 
16.09 0.01 

PERTH INDUSTRIES 
In the Metropolitan Area of Perth 

there are th e usual city business or
ganisations and numerous manufac
turing concerns. Of unusual interest 
would be industries such as Pottery 
Works, Swan Portland Cement, Wool 
Scouring and Tanning, Terra Cotta 
and Cement Tile Manufacturers, Plas.! 
tics, Tubular Furniture, Plywood, es
sential oils, vegetable canning, etc. 
Immediately outside of the Metro
politan Area are such primary indus
tries as grape growing, wine making, 
citrus fruits, timber, wheat growing, 
market gardening, sundry fruit grow
ing, etc. Some small mining is done 
within 50 miles and the new charcoal 
iron industry is being developed. 

COUNTRY BROADCASTING 
FACILITIES 

Northam's 2,000 Watt commercial 
station 6AM effectively services the 
Northam area which is the oldest 
settled wheat, sheep, mixed, dried 
fruit and wine district of W.A. 

(Conti nu ed on page 26) 

FOR 

MAXIMUM 
COVERAGE 

OF 

WESTERN 
AUSTRAL IA 

6PM 
6AM 
6KG 
6GE 

USE 
- . PERTH 
-NORTHAM 

- KALGOORLIE 
-GERALDTON 

87.61% 
OF THE 

TOTAL LICENCES 

AND 

74.54% 
OF THE 

TOTAL POPULATION 

ARE WITHIN 

50 MILES 
OF THE 

TRANSMITTERS 

WH ITFORD BROADCASTING 
NETWORK 

S~ GEORGE~ T ERRACE 

PERT H 
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Although Northam, the heart of the 
rich Avon Valley areas, is only 60 

' road and 48 air miles from the cap
ital, Perth, the Darling Range inter
venes to form a barrier against effi
cient signals from the 500 watt Perth 
Stations in the Avon Valley. In re
verse, however, the 2,000 watt 6AM 
installed on one of the highest points 
in the Ranges is claimed to service 
some of the outer Perth Suburban in 
addition to the wide agricultural 
areas. Northam is a main junction 
for rail and road traffic south to Al
bany, east to Kalgoorlie, north to the 
Murchison and Geraldton and west to 
Perth. 

KALGOORLIE COVERAGE 

Gold production value in W.A. 
sprang from £85,000 in the 'ni,neties to 
£13,000,000 in 1940, the greatest pro
portion of which is produced within 
50 miles of Station 6KG at Kalgoorlie. 

The last ration book issue shows 
that 25,000 cards were issued in Kal
goorlie and Boulder alone. Gold min
ing population figures are not easy 
to clearly define, but the increase in 
underground and surface workers on 
two mines, i.e., Golden Mile and North 
End from a total of 2,350 in June, 1945 
to 3,800 in December, 1946, an increase 
of 62% in 18 months, is indicative of 
the rapid return to more than prewar 
prosperity when Kalgoorlie areas were 
proud of the highest per capita pro
duction in Australia. 

GERALDTON DISTRICTS 

On the coast 250 miles north of 
Perth and isolated from other com
mercial station opposition, Station 
6GE is affectionately called "Our Sta
tion" by residents within many miles 
south, east and north. 

Geraldton, the main seaport north 
of .Perth, is connected by two rail lines 
with the capital and also to the lead 
and copper mines in the north, and 
the gold areas in the east and north 
east. 

Because of its isolation Geraldton 
has its own superphosphate works 
and oil storage arrangements servic
ing the vast hinterland of agricul
turl and pastoral areas. 

Fishing has developed considerably 
of late years, the fish boxes are loaded 
direct from the boats into specially 
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insulated or refrigerated rail, and also 
motor trucks for immediate despatch 
to Perth. Crustacean fish canning is 
also a profitable industry. 

Geraldton produces huge quantities 
of early tomatoes which bring high 
prices in the Melbourne and Sydney 
markets. 

RICH AGRICULTURAL AREA 
Situated in the heart of the well 

established Great Southern Agricul
tural District is 6WB Katanning, 
where major industries are wheat 
growing, wool growing, fruit (especial
ly apples, cattle, dairying and dairy 
produce. 

In the Albany district on the South
ern Coast, potato growing is the prin
cipal primary industry, while there are 
some fishing and frozen meat indus
tries. Albany itself is the "Great 
Southern Port" and a world-famous 
harbour. On the South Coast there 
is some g·old and copper mining. Kat
anning and the Great Southern area 
are adjacent to the heavily populated 
South West. The principal industries 
there include timber and tobacco 
growing. The hinterland of the 
Great Southern includes large sheep 
grazing properties, some of which 
have become very notable wool pro
ducers. When the proposed "greater 
water reticulation" scheme becomes 
a fact, more of the marginal areas 
eastward from the Great Southern 
may be opened up and unquestionably 
expansions in population will be most 
noticeable throughout this Southern 
portion of the State. 

BIG RAIL JUNCTION 

Merredin is one of the most import
ant railway Junctions for the country 
districts, as five lines come into this 
rural population centre, including the 
main Eastern Artery from Perth to 
the Goldfields and the Eastern States. 
Local station is 6MD, centrally situ
ated in the heart of the wheat belts, 
sufficiently inland to give some cover
age of the goldfields and northern 
wheat belt areas. Some minor min
ing industries, most important of 
which is the newly developed Lake 
Campion Alunite deposits, are carried 
on with valuable iron ore and gold
mining 75 miles east in the Southern 
Cross district. 

RADIO LICENCES, MARCH 1947 
. Licence totals for single sets are shown 
1~ col . 1 with additoinal supplementary 
licences (for "second setS," etc.) in brackets. 

NEW SOUTH WALES 
Kew Issues . . . . 
Renewals ....... . 
Cancellations . . . . . . 
In force at 31/3/ 47 .. 
I ncrease . . . . . . . . . . 
Licence % to population 

VICTORIA 
New Issues 
Renewals . . .'. . . 

10, 687 
38,801 

2,076 
585,801 
+S, 611 

19.92 

5,343 
29,105 

Cancellations . . . . 4 
1n force at 31/3/47 414,378 
Increase . . . . . . . . + 5,339 
Licence % to population 20.403 

QUEENSLAND 
New Issues . . 3, 364 
Renewals . . . . 11,975 
Cancellations . . 1,264 
In force at 31/3/47 200,856 
Increase . . . . . . . . + 2,100 
Licence % to population 18.406 

SOUTH AUSTRALIA 
New Issu es .. .. . . .. 1,799 
Renewals .. .. . . 10, 877 
Cancellations .. 402 
In force at 31/3/47 159,393 
Increase .. + 1,397 
Licence % to population 25.04 

WESTERN AUSTRALIA 
New Issu es .. .. . . .. .. 737 
Renewals .. 7,129 
Ca n cellations .. . . 599 
In force at 31/ 3/ 47 .. .. 106,825 
Increase . . .. .. .. . . . . + 138 
Licence % to population 21.62 

TASMANIA 
New Issues .. 865 
Renewals .. .. .. 3,453 
Cancellations .. .. 249 
In force at 31/3/47 .. .. 52, 677 
Increase . . .. .. + 616 
Licence % to population 20.97 

COMMONWEAL TH 
New Issues . . . . . . 22, 795 
Renewals . . . . . . . . 101,340 
Cancellations . . . . . . 4,594 
In for ce a t 31/ 3/47 .... 1,519,930 
Increase . . . . . . . . . . . . + 18,2(}1 
Licence % to population 20.405 

(838) 
(1,727) 

(215) 
(30,313) 
( +623) 

(450) 
(1,341) 

(20,294) 
( +450) 

(112) 
(287) 

(9) 
(5,553) 

( +103) 

(286) 
(805) 

(13,926) 
( +286) 

(94) 
(285) 

(65 ) 
(5,270) 
<+ 29) 

(99) 
(152) 

(64) 
(3,382) 
<+35) 

(1,879) 
( 4,597) 

(353) 
(78, 738) 

( +1,526) 

Bob Dyer looks on w hile Mr. F . W. K elly, 
Queensland Manager of A t la ntic Union Oil 
Co. Ltd. presents cheque for £212/6/- to Mr. 
G . Green, Cha,irman of the Queensland Bush 
Children' s Health Scheme. The cheque 
represen ted the gross proceeds of the Gala 
concert in the Brisbane Clty Hall, Brisbane, 
on Ma rch 29, 1947, on the occasion of the 
first broadcast of "The Atlantic Show" on 
Queensland stations, 4BC/ SB, 4GR, 4MB, 
4IP, 4WK, 4RO. Total costs of the concert 
were borne by Atlantic Union Oil Co. Ltd., 
who donated the gross proceeds to the Fun d. 

ANOTHER ALL DAY 
RADIO APPEAL 

Melbourne listeners and 3A W will 
join in radio's great service of help
ing to solve charity's problem when 
on Sunday, May 11, Mother's Day, the 
station will put all its resources be
hind an appeal for building the first 
Kindergarten for deaf children. An 
innovation will be the broadcast of 
messages to mothers, a donation be
ing received for each broadcast call. 
Many leading radio artl.sts have vol
unteered their services, and all spon
sored programs will be withdrawn on 
this day by the friendly co-operation 
of advertisers. 

"COINCIDENTAL" COMEDY 
S.CRI PTWRITERS 

Coincidence and like backgrounds 
seem to have made it inevitable for 
comedy. scriptwriters Fred Parsons 
and Alec Macdonald to join forces, 
yet their respective boyhood back
grounds hardly suggest their being 
top~line comedy writers for Fred is 
the son of a Church of England min
ister, and Alec was a student in a 
Benedictine Monastery in Scotland: 

Coincidence enters the picture 
when, in different parts of the world, 
they both made their stage debuts in 
the same role, that of Sir Guy de Vere 
in "When Knights Were Bold", a 
famous old farce . 

Three years ago these two joined 
forces and have become Australia's 
foremost comedy scripters, writing all 
comedy routines in "Calling the Stars" 
and practically 30 minutes of comedy 
in "Colgate Cavalcade". 

When you say it quickly that way 
it doesn't sound much, but just check 
up and then you will realise that 
there are three and sometimes four 
comedy routines in "Calling the 
Stars" and practically 30 minutes of 
comedy in "Colgate Cavalcade", it is 
plenty, for all this works out to about 
1 hour's comedy per week, each and 
every week. With this in mind, just 
consider that most big American 
shows have 12 or 14 scripters for ap
prox. 20 minutes of comedy each 
week, then you will get an idea of just 
how brilliant Fred Parsons and Alec 
Macdonald really are. 

ACTOR-BROADCASTER DIES 
The death occurred recently of Mr. 

Alec E. Pratt, well known actor, 
broadcaster and journalist, who lately' 
had also turned his attention to .blood 
stock breeding at his property at Ber
wick, Victoria. His death at 43 fol
lowed a short illness. 

ANOTHER 

S@I:() s:$~A >.W~ll£1t;f ha• th«<• oalihtate<I 
Jr~~ {~- OW>"-'S· . , i>t>e flat froin 30 
t" :t1;00Q • •. t\\'<> with rJ$l•~s high fr<i'liltlM)' 
&<>t~t~mek~ Nm\:ll<:t'll~m "'ith~.., tlic NnC 
••p~(l!l,~fl.{' pl:ayJ»(i<; sy.1~1.U O.t' ~t\i 
· l!'~lpti<.>npt,;,y~#~$'~~"· 
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II-A 
RECORDIN,8 
AMPLIPl'ER 

THE F I R S T recording amplifier capable of stan-

. dardizing frequency response of instantaneous recordings 

so that they will complement the characteristics of high 

fidelity reproducing equipment now used in most broadcasting 

stations. 

Instantaneous recordings made with the 88-A Amplifier 

and the Presto 1-C cutting head equal the response of the 

fines~ commercial recordings and reproduce uniformly a 

range from 50 to 9,000 cps. 

Ample reserve power makes it possible to obtain complete 

groove modulation at all cutting pitches without distortion. 

SOLE AGENTS: 

First post war shipment arriving shortly 

Write for Specifications and Price 

A. M. CLUBB & CO. PTY. LTD. 
76 CLARENCE STREET, SYDNEY. B 3908 

Melbourne: s. E. Tatham & Co. , 178 Collins Street 
Distributors: Adelaide: Newto n McLaren, Le igh Street. 

Brisbane: Campbell Advertising, Adelaide Street. 
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MAN BEHIND THE ADVERTISING: No. 8 

Mr. R. M. Ansett - Managing Director Ansett Transport 1-ndustries Ltd. 

Reginald Myles Ansett, the man who heads up the 
largest single private enterprise transport organisation 
in Australia and the third largest air transport organisa
tion (excluding QANTAS, of course) nearly headed for 
a very different career as a peanut grower about 16 
years ago! 

To- day the Ansett organisation has wide ramifications. 
The holding company, Ansett Tran'Sport Industries Ltd., 
has as subsidiaries Pioneer Tourist Coaches Pty. Ltd., 
Ansett Airways Pty. Ltd., Pioneer Tourist Hotels Pty. Ltd., 
Ansair Pty. Ltd. and Air Express Pty. Ltd. Of all those 
companies Mr. Ansett is managing director, in addition 
to which he owns Ansett Motors Ltd., and Provincial 
Motors Pty. Ltd. 

A few we·eks ago Ansett's issue of £300,000 capital was 
oversubscribed overnight. And that's not peanuts. 

The driving force behind all this organisation is a 
quiet young man, who, like all successes in big business, 
is a visionary. Drawers of his Collins Street, Melbourne 
office desk are full of carefully drawn up plans, some 
now in operation, some yet to come into fruition, others 
that will remain still as dreams at the close of a cen
tury. But they are the plans of a planner who knows 
which way the world is heading, knows and plans with 
uncanny accuracy. Reg Ansett's second great asset is 
the faith which he has inspired in his business colleagues, 
in his loyal staff, and in Australian financial circles. 
There's his own faith, too, in his own ability. 

To-day Ansett's are operating airliners con\necting 
Melbourne, Sydney, Adelaide, Hobart, Mt. Gambier, Ham
ilton, Wagga and Canberra. To get there Reg Ansett 
has had to overcome difficulties of finance (in the early 
days) fire, and Government restraint, and to cut a 
swaithe of airline service between the two "giants" of 
the air in Australia--'-A.N.A. and T.A.A. 

With Pioneer Tours the organisation provides the big
gest n etwork of luxury road coach routes in the Com
monwealth, while Ansett Hotels are building up a chain 
of first class accommodation which will prove a most 
valuable adjunct to their passenger transport services. 
Ansair Pty. Ltd., is stretching out in the aircraft parts 
manufacturing field as well as in motor coach building. 

Mr. Ansett is a firm believer in private enterprise for 
transport. "You must have competition to produce 
good services," he says. "When t_he Government's 
nationalisation plans . were knocked back, I thought 
I could be ANA's big competitor, but when TAA was 
formed I realised that was out of the question. There 
could be no future for me as the third operator in such 
a set-up. The business offering would not be . enough. 
So now we will move slowly, and surely, in other direc
tions." Just what those directions are in regard to air 
transport Mr. Ansett naturally would not at this stage 
disclose. It is, however, known that one of his keenest 
ambitions is to provide country residents with the same 
modern amenities of air travel and air transport as is so 
readily accessible now to bigger-city dwellers. 
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Reg Ansett commenced his working career as a 
mechanic in the knitting industry, but at the age of 18 
his interest quickened in aviation. He belonged to the 
Victorian Aero Club and was the holder of an "A" licence 
before he was 20 years old. 

Then came the depression and Ansett, like so many 
other young men in those days, got the wanderlust. An 
advertisement headed "There's Money in Peanuts" in a 
Melbourne newspaper caught his eye. He read that pea
nuts were bringing £70 a ton. Here was his opportunity. 
He joined a Government survey party to the Northern 
Territory to map out peanut growing blocks and it was 
his idea that after the survey he would himself go into 
the business. But the depression worsened and after 12 
months the Government abandoned the scheme. Ansett 
determined to leave Australia and go to South Africa. 
He had, in fact, got as far as Fremantle when a letter 
from his father induced him to turn back to his home 
town of Hamilton. There with £50 for a deposit on an 
old car and tenpence in his pocket young Ansett opened 
a one-man one-car road service between Hamilton and 
Ballarat. From that minute beginning grew Ansett 
Motors Ltd., and the present major road passenger 
transport service in Australia. 

During the war the Ansett organisation placed the 
>vhole of its resources of aerial and road transport and 
parts manufacture at the disposal of the Government. It 
is a matter of regret and disappointment to Mr. Ansett 
that some of the air route operating licences which he 
held before the war and which were transferred to ANA, 
have not since been returned to him. 

However, Mr. Ansett feels there is still a continent to 
conquer from the air, and at the age of 38 he can look 
forward to years of opportunity i.n the development of 
his long range plans in Australian transport. 

In spite of his active interests in business Reg Ansett 
finds some time for his hobbies and relaxation. At his 
delightful home property at Morningto.n, he is develop
ing a small stud of blood stock, while his yacht frequently 
unfurls her sails across Port Phillip Bay. 

"AARDS EVEN SAVES PETTY CASH 
Many complimentary remarks have been passed on to 

Mingay Publishing Co. since the first edition of AARDS 
was published in July 1946. Constructive criticism h as 
also been received and in the 1947 Newspaper AARDS, 
Broadcasting AARDS and Periodical AARDS some new 
ideas will be incorporated for the benefit of subscribers. 

Speaking of subscribers, it was interesting to hear the 
other day that since AARDS had been used in the 
agency, petty cash was looking a whole lot healthier. 
Why? Because the monthly supplements issued for 
each Edition kept the rates and data right up-to-date 
and obviated the necessity of sending out letters every 
week, checking on changes of press and radio rates. 
* See back cover announcement. 

STEADILY INCREASING 
LICENCE FIGURES 

Between January 31 and February 
28 Australian broadcast listeners' 
J' dences passed the one and a half 
~iJlion mark to register 1,501,731 at 
the close of February, and 1,519, 930 
at the end of March. 

The March . figures (published 
Jsewhere in this issue) , continued the 
~ealthy upward trend which has been 
a feature of the licence registrations 
ever since about a year after the end 
of the war when stocks of receivers 
became available again. 

With the continued housing short
age radio r e c e i v e r . distribution 
throughout the Commonwealth has 
almost reached saturation point. There 
are now 20.405 licensed receivers to 
every 100 of population. With a cal
culated average of between four and 
five persons to every home it would 
appear that there cannot be many 
homes not wireless equipped. 

Licences for secondary receivers as 
either additional home receivers or 
car radios, give broadcasting a sub
stantial bonus audience with 78,738 
installations . licensed at the end of 
March. Of this number 1,398 were 
registered as car radios. 

SERIALS AT 2 A.M. 
The latest time scheduled for the 

broadcasting of serial programs in 
Sydney is 2 a.m.-in 2UW Midnight to 
Dawn session ! 

The Station recently launched the 
2UW "Owls' Club", inviting listeners 
to register their membership, and ·at 
the same time express their prefer
ences for the type of entertainment 
which they looked for in the n;.id
night hours. An attractive mem
bership card was issued to all appli
cants, who also were given privileges 
in the broadcasting of calls, etc. · 

When the membership mail was _ex-· 
amined in detail, it was found that 
there was a general request for en
tertainment other than dance m~sic, 
with a strong inclination toward some 
dramatic programs in line with day 
time and evening standards. .The 
musical program has now been shaped 
along the request lines, and a ~erial 
is to be broadcast each Wednesday 
and Friday at 2 a .m. The first pro
gram selected was "Mamma Bloom's 
Brood", which was enormously popu
lar when it was played in 2UW's even
ing program. 

Other serials are now being chosen 
to continue this new trend, 
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Radio Electrical Weekly 
The weekly national business paper of the ra~ i o 
and elect rical trade: Establ i shed 1930. Subscrip
tion: 52 issues, £ 1, Aust.; 27 / - other Brit i sh 
countries; 35/ - Foreign. 

Radio Service Job Sheets · 
100 pages in duplicilte book form - acts as a 
receipt and record of service work done. 6/ : per 
single book· with your nam e and address printed 
on the cust~mer's sheet, 10/ - per book (minimum 
order 10 books\. Thousands used by radiomen. 

Radio Diagr~m & l.F. Index~ 1947 Edition 
Lists over 2,600 brand li ne receivers since 1936, 
giving description, lntermediat.e F.req~ency a~d 
reference to w .here deta i led c1rcu1t diagram is 
published. Price 5/ - each. 

Official Radio Trade-in Handbook, 1947 
Edition 
Contains present-day trade-i n valuation of br and 
line sets released since 1936. Approved by al l 
Trade Associations. 5/ - each. 

Broadcasting Business 
The fort nightly national business paper for all 
interested in selling by commercial broadcasti ng. 
Subscript ion: 10/ - 26 issues, Aust.; 13/ 6 other 
British countries; 17 / 6 For ei gn. 

Squared & Log Graph ·Paper 
10 x 7 inches plus margin, 50 sheets 4/ -. 

Aust. Advertising Rate & Data Service 
Provides information on all the rates and data of 
newspapers, commercial broadcasting stations, 
periodicals and other advertising media in three 
separate editions each pu~lished .. annual l7-
Newspaper Edition, Broadcasting Ed 1t1on, Period
ical and Miscellflneous Med ia Edition. A ll with 
regular monthly supplements. Subscription. ~or 
each edition: in Austral ia, £2/ 2/ -; B r 1t 1sh 
Empire, £2/ 10/ -; America, $10; Foreign, £3/ 3/ -. 

Philips Manual of Radio Practice lot 
Servicemen 
By E. G. Beard, M.l.R.E. ( Aust.) Contains. 496 
pages in 7 sections covering Broadcast Recept ion; 
Broadcast Receiver Technique; Principles and 
Components; Service to Rad i o Receivers ; Tec~n i 
cal Formulae, Tabies and Charts; Mathematical 
Formulae· and Tables; Valve Data. 21 / 9 each. 

Prices Include Postage Cash With Order s 

BOX 3765 G.P.O., SYDNEY 

MELBOURNE . BRISBANE 

ADELAIDE PERTH 
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IMPORTANCE OF DOCUMENTARY 
RADIO FARE 

The importance of documentary 
productions for the air was empha
sised by the comments of Assistant 
Canadian Trade Oommissioner, Mr. 
Bruce Rankin in a foreword to the 
new Samuel Biber sponsored feature, 
"The Romance of Canada," broadcast 
Tuesdays and Thursdays on 2GB at 
6.45 p.m. 

An unusual feature of the launch
ing of "The Romance of Canada," 
and one which has possibly broken 
completely new ground in "package" 
shows was the devotion of the first 
quarter hour of the contract time to a 
special "Preview" incorporating high
lights from the comnlete series the 
first episode of which was com~en
ced two days later. 

Agency handling the account is L. 
V. Bartlett. 

Written and produced by John 
Appleton, the program was one that 
caused quite a deal of comment in 
the trade in its early production 
stages. Canadian Trade Commission
er's Department co-operated in great 
style in the propagation of the materi
al, with the result that John Appleton 
has been able to weave in some very 
colorful s.tories of the early history 
of the sister Dominion. 

Mr. Bruce Rankin gave the feature 
his Government's official blessing and 
several "flashes" of the story to be 
unfurled. 

"It is not a good thing that we who 
are not cousins, but actually brothers 
living in sister dominions of the Brit
ish Empire, know so little of each 
other, and of our backgrounds," said 
Mr. Rankin in the "preview" broad
cast. 

"This is why I say I welcome this 
opportunity of speaking to you about 
this program, which my good friend 
Sam Biber, has caused to be writte~ 
and produced about Canada. 

"He is doing a national service, be
cause the more we know a'bout one 
another, the more we understand 
about one another, the more we can 
look forward towards the peace and 
prosperity of the whole world. 

"Knowledge and understanding only 
can break down barriers which really 
do not exist, and promote an ever
increasing feeling of goodwill towards 
all men. 

"I would like to add this: that the 
story of my country is rich with ad-
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Assistant Canadian Trade Commissioner 
Mr. Bruce Rankin, hears special audition of 
the new documentary serial, "The Romance 
o'f Canada." Producer and writer John 
Appleton and sponsor and narrator Samuel 
Biber are interested listeners. 

venture; that it has in it the clash 
of nations; wars - something which 
you in Australia have never had to 
suffer on your own soil. It is a story 
which starts, not 250 years, but al
most a thousand years ago. 

"Your history and ours is similar 
only at one point, and that is in the _ 
hardihood and fortitude of the pion
eer colonists. Other than that, there 
is no similarity at all. In the same 
way, I would say that our natural 
background is . totally dissimilar to 
that of yours. Our native peoples are 
utterly unlike yours. Our climate and 
vegetat~on are unlike yours. Even 
our cities and towns are not alike. 

"Yet-we are brothers, separated 
only by an ocean, which every year 
becomes less of a barrier, because of 
modern communications, and trans
portation. Therefore, this program 
I consider will be of service to both 
our countries, and I only hope that 
a world-conscious Canadian will tell 
the story of Australia to Canada, just 
as your own fellow citizen, Mr. Biber, 
will tell you, in Australia, the story 
of Canada." 

NEW FACILITIES FOR 
REPORTERS 

"Journal-American", Hearst New 
York evening newspaper, has provided 
a helicopter for the use of the re
porting staff. Radio-telephone equip
ment has been installed in the 
machine, enabling stories to be trans
mitted to .the office while hovering 
over scenes of interest. Already the 
paper has radio-telephone gear in the 
staff cars. 

l.R.E. ACTIVITIES 
Melbourne. 

Annual general meeting of the Mel
bourne Division of the I.R.E. (Aust.) 
was held at the Melbourne Technical 
College on April 15, with Mr. Fred 
Henderson as Chairman. · 

The Chairman's report dealt with 
the activities of the Division over the 
past year, the highlight of which was 
a visit to the Shepparton H.F. radio 
station where two 100 kW. transmit
ters are in operation. 

New officers for 1947-48 are as fol
low: 

Chairman, F. J. Henderson, re
elected; Vice-Chairman, E. M. Hoo
per; Hon. Secretary, R. R. Mackay; 
Hon. Treasurer, D. A. Grace; Commit
tee, C. Allison, R. Binnion, R. Buring, 
R. K. Crowe, N. W. V. Hayes, R. A. 
Kendall, 0. G. Pither, A. Pringle, s. J. 
Rubenstein, M. L. Sleep and c. s. 
Wiggins. 

After considerable discussion the 
meeting resolved to restore the 
monthly basis on which meetings were 
arranged before the war. 

The meeting concluded with an ex
hibition of films relating to the oper
ation of coastal radar equipment and 
the application of frequency modu
lation in communication services. 

Brisbane. 
The annual general meeting of the 

Brisbane Division of the I.R.E. (Aust.), 
was held in Brisbane on April 10 
with Vice-Chairman J. C. Grant pre
siding. 

The Chairman's report mentioned 
the satisfactory progress during the 
year, both in attendance of meetings 
and interest taken. 

The Treasurer's report by Mr. N. 
Bishop was read and adopted. 

Following constitute the new com
mittee: Messrs. N. J. Bishop, E. W. 
Butcher, T. J. Gallagher, J. c. Grant, 
G. Ham, G. H. Keith, E. C. Littlier, R. 
A. Lynan, J. L. Marshall, A. E. Mur
phy, H. E. Springer and A. E. Walz. 

Balance of meeting was taken up 
with an illustrated lecture by Mr. E. 
W. Butcher on "Sound on Film" which 
dealt with sound recording and 
sound projection. 

Isidor Ostrer, pioneer in British 
television, has predicted that tele
viS:ion programs in England would 
eventually take the place of the sec
ond picture in British theatres. He 
said that television receivers soon 
would be of a standard part of mod
ern motion picture theatre equipment. 

OUTSTANDING ANZAC DAY BROADCASTS 
.All Australian stations were active Commentators Bill Weir, Cliff Nich-

n Anzac Day, mostly working inde- ols and Ch arles Stanley for 2CH, 
0 endently to provide interesting and handled a full description of the An
pomprehensive coverage of local cere- zac Day March, between 9.30 an.ct 11.30, 
~onies, as well as featuring special with a broadcast of the Domam Ser
sessians from the studios. In Syd- vice at 12.15, while 2C~ pro~rams 
ey each station worked hard. Ar- throughout the day contamed smtable 

n ' th · rangements at 2GB, for example, pro- features for e occas10n. 
vided for a commentary on the March, Commencing at 9.30 with a com
beginning at 9.30 a.m., featuring a mentary handled by Tom Jacobs and 
group of Ex-Service commentators, Ted Simmons, of the Anzac Day 
including Frank Grose, Brian Wright, . March, Station 2SM provided appro
Jack Lumsdaine, Bob Strother and priate programs during the day, in
Joh:nny Walker, and other members eluding a broadcast from St . Mary's, 
of the staff, among them ex- of Requiem Mass. News aspects of the 
p,O.W. personnel. By special per- ceremonies were also well handled in 
mission of the President, Mr. C. the station's news sessions. 
M. McKerihan, the descriptions were Four members of 2UW announcing 
given from the top of the Rural Bank, staff representing the 1st and 2nd 
Martin Place. Later, 2GB broadcast A.I.F., the RAAF and the Merchant 
the Service in the Domain; while the Navy, broadcast a description of the 
Midday Newsreel featured interviews ,Anzac Day March through Sydney 
with personalities who participated from a vantage point on the awning 
in the March. At 6.15, there was a of the 2UW Theatre. The station, ear
re-broadcast (recorded) of an address lier, had covered the Dawn Service at 
by Field Marshal Lord Montgomery, the Cenotaph; and at the conclusion of 
Chief of the Irpperial General Staff, the March, 2UW relayed the broad
transmitted earlier through the BBC cast of the United Service from the 
Pacific Service. Apart from other ap- Sydney Domain. 
propriate program matter, 2GB's Two stations, 2UE and 2KY (relay
evening schedule included a special ing to 2KA) shared the description of 
half-hour Anzac session. the March, which commenc-ed at 9.30 

CBS FINDS PROGRAM CRITICS 
Columbia Broadcasting System's 

program, "Time for Reason-About 
Radio," is providing a useful index of 
listener reaction, and preliminary im
pressions indicate that th ere is a 
marked demand in the audience for 
horror stories to be reduced. Much 
criticism by listeners is also aimed at 
soun<:l effects, musical bridges and 
background music. As in Australia, 
there is ample comment against the 
more aggressive and insistent com
mercial. Criticism of variety and 
comedy shows has been slight, and 
discussion and debate programs ap
pear to h ave caused scant reaction. 

Much of the criticism echoes Aus
tralian experience in that few listen
ers are practical and specific in their 
charges against what they dislike in 
commercial programs. 

a.m. Harry Yates (2UE) and Eric 
Walker (2KY) worked together in 
providing a stirring commentary, dur
ing which moving references were 
made to incidents of both wars. Used 
in the broadcast, was the special di
rectional machine-gun microphone, 
which was highly 'effective in select
ing the band music passing the 
broadcasting point. 

"' "~ "'' a crowd you want, and list<n· 

FOR 
join 

WIDE 
the 

AWAKE RADIO 

f . ers who buy, you will choose 2CH. 

This is the kind of crowd that 2CH pulls 

each Friday in the Strand Arcade where 

listeners have the opportunity to 'air' their 

views on current topics. 

Sponsors of the broadcast report excellent 

business and rapid shifting of stocks. 

ADVERTISING 
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The Australian Scene 

FEDERAL EXPENDITURE 
During the nine months ended 

March 31, Commonwealth Government 
expenditure amounted to £285,209,000, 
out of the year's estimates of 
£404,976,000. 

From the loan fund estimate of 
£71,994,000, £19,901,000 has so far been 
expended. 

For the period, £9,000,000 has been 
spent on public works, out of a total 
estimate of £20,000,000. 

COMMONWEALTH REVENUE 
The Treasurer (Mr. Chifley), has 

announced that for the nine months 
ended March 31, Customs and Excise 
revenue was £19,551,070 above that for 
the equivalent period in 1945-46. 

Collections for the month of March 
totalled £8,962,575 compared with the 
March, 1946, figure of £6,429,372. 

Post Office revenue for the nine 
months to March 31, showed an in
crease of £884,996 over the 1945-46 
period. 

NEW TRADE COMMISSIONER 
Former Melbourne business man 

Mr. G. R. B. Patterson, has been ap~ 
pointed Australian Trade Commis
sioner to South Africa. Mr. A.° B. 
Millard, a member of the Common
wealth Public Service, is to be the 
Assistant Trade Commissioner. 

AUSTRALIAN FILM PRODUCTION 
The new Rank-Rydge organisation 

hopes to commence production in Aus
tralia in about six months, according 
to Mr. Ken G. Hall, producer-direc
tor of Cinesound, who has just re
turned from a visit to England and 
U.S.A. 

. Ealing Studios and the Rank-Rydge 
organisation, although producing films 
individually, intend to dovetail their 
P~oduction schedules in order to pro
vide some measure of continuity of 
opportunity for Australian actors and 
actresses. 

Mr. Hall, who spent about £100 000 
on equipment in Britain and Amer'ica 
states that the growing prestige and 
the realism of British films, have 
caused concern and interest in Holly
wood. 

OVERSEAS TRADE 
Australian exports to America dur

ing January reached a value of 
£A.4,375,000, being nearly twice the 
value of December's exports. 
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OIL SURVEYS IN AUSTRALIA 

Signs of increased activity in the oil 
exploration field received further em
phasis with the arrival recently in 
Australia, of Mr. Frank Morgan, vice
president of Richfield Oil Corp., of 
Los .Angeles. This company plans to 
make surveys in Australia and Papua 
in the hope of discovering large oii 
deposits. If successful, the corpora
tion proposes to market the products 
in Australia and adjacent markets. 

SHIPBUILDING .DELAYS 

In a statement issued in Sydney on 
April 17, the P. and 0. and Orient 
Companies said that shipyards were 
finding it difficult to obtain the neces
sary steel, timber and fittings, and 
skilled labour to maintain their pro
duction schedule of new keels. 

In March, 1945 the Orient Line, and 
in January, 1946 the P. and 0 . Com
pany, each ordered a 29,000-ton liner, 
but neither ship has yet been 
launched. The position at the moment 
is : "Orcades", ordered March 1945 
completion now expected mid,dle of 
1948: "Himalaya" ordered January, 
1946, ·now expected June, 1948 : 
"C,husan'', ordered May, 1946, com
pletion expected October, 1948. 

Reconverting ~ips from trooping 
duties had been similarly held up. 
Originally estimated at six months, 
the job is now exp·ected to take ten 
months. Eight vessels from the two 
companies are still on Government 
service. 

"DRYS" IN INDIA THREATEN 
TRADE LOSS 

Prohibition moves in India are likely 
to cause substantial trading loss in 
Australian wine and beer exports. It 
is reported that the Bombay Govern
ment h as decided to introduce total 
prohibition in Bombay Province and 
it is believed that this policy will be 
adopted by other provincial Govern
ments when a National Indian Gov
ernment takes charge of the central 
administrat ion. 

Australian wine exports to India in 
1938-39 were valued at £301, but by 
1945-46 they had risen to £48,275. In 
five years total exports of liquor from 
Australia to India have risen from 
£3,762 to £125,762, 

EXPANDING COAL REQUIREMENTS 
Within ten years, Australia may be 

called upon to produce 50,000,000 tons 
of coal annually, compared with the 
present figure of 11,000,000 tons, in 
?rder to meet growing demands of 
mdustry. This opinion was given by 
P~o~essor David Jones, Professor of 
Mmmg at Cardiff University, Wales 
who is making a report on the minin~ 
industry for the Federal Government. 

As the first steps in streamlining 
the . coal industry, Professor Jones 
considers that the following steps 
should be taken: 
(a) 

(b) 

(c ) 

(d) 

Make an immediate survey ;f the 
country's coal resources. 
Mechanisation of mines. 
Education of miners and the pub
lic to counter industrial suspicion. 
Immediate establishment of a 
University Chair of Mining to di-
rect thorough scientific research 
into mining problems. 

(e) Increased mechanical control of 
dust to combat silicosis and 
pneumonoconiosis. 

(f) Regular medical examination of 
au miners. 

Mining companies had established 
research stations which were doing 
good work, but a University Chair of 
Mining could do so much more said 
the Professor, who paid tribute to the 
splendid underground conditions and 
the medical bureau established at 
Broken Hill. 

FEDERAL GOVT. EMPLOYEES 

Commonwealth Government em
ployees now total 153,524 persons, by 
comparison with the prewar figure of 
68,322. Of this total, the Overseas 
Telecommunications Commission em
ploys 303 people; Trans Australia Air
lines, 1,907; Australian Broadcasting 
Commission, 1,300 (increased from 
720 before the war) ; while the staff 
of the Council for Scientific and In
dustrial Research totals 2,352. 

EMPLOYMENT RECORD 
A new record for employment in 

N.S.W. was established during Janu
ary, when the number of salary and 
wage earners reached 891,800, exclud
ing rural workers, domestics and Ser
vice personnel. For the first time 
since June, 1946, female employment 
showed a reductioµ , · · 

State by State Progress Review 

South Australia 
S.J\. POWER DEVELOPMENTS 

The growing demands of South 
Australian industry in the face of the 
difficulties associated with the supply 
of N.S.W. coal, have resulted in plans 
for the expansion of the Leigh Creek 
coalfield. Situated 340 miles north of 
Adelaide, Leigh Creek has a present 
maximum output of 5,260 tons, but 
the aim is to boost production to 20,000 
tons a week. As part of the project, 
tenders closed recently for the supply 
of a 600 ton dragline excavator. New 
coal-drying equipment wm also be 
installe.d, together with crushing and 
grading gear, while other aspects of 
the program include the surfacing of 
the Leigh Creek airfield, and the build
ing of m.odern dwellings. Cost of the 
expansion is estimated to be £1,000,000. 

Meanwhile, some industries have· 
changed to oil-burning power plants, 
and the Osborne power station is us
ing oil to supplement existing coal
fired equipment, and the State Elec
tricity Trust's decision to install a 
100,000 gal. oil storage tank at Osborne 
indicates increased reliance on this 
form of fuel. Since oil-fired plants 
operate at three times the cost of croal
burners, the temporary nature of the 
changes seems apparent. 

It is ,also announced that the gene
rating capacity of the Osborne power 
station ·will shortly be increased by 
30,000 kilowatts, with a similar in
crease scheduled later in the year, 
bringing the total capacity to 139;000 
kW., at which stage the whole plant 
will then be worth about £4,500,000. 

S.A. DEVELOPS FISHING INDUSTRY 
The State Government has entered 

into negbtiations with the Common
wealth. Government concern ing . the 
purchase of a suitable vessel, as part 
of the plans to develop large-scale 
fishing. 

The Chief Inspector of Fisheries 
(Mr. Moorhouse) has stated that the 
CSIR vessel "Wareen" had confirmed 
the existence of tuna in the South 
Australian end of the Bight. Salmon, 
sardines · an d mackerel also exist and 
could provide the basis for a substan
tial canning industry. Plans are being 
made to obtain purse-seine net equip
ment to test the possibilit ies of the 
schools of pelagic fish which abound 
in the vicinity of the Continental shelf. 

STH. AUST. RETAIL TRADE 
There appears to be no reduction in 

the volume of retail trade in S.A., in 
spite of current supply difficulties, and 
business is above th e level for the 
corresponding period of last year, ac
cording to a recent bulletin issued by 
the National Bank. 

The situation regarding men's 
clothing is very acute, and drapery, 
children's wear and cotton underwear 
are also in short supply. 

S.A. COAL DIFFICULTIES 
Complaints on the quality of N.S.W. 

coal supplies, have been made by 
major Adelaide coal users, including 
the Electricity Trust, Municipal Tram
ways, and the railways. Since the 
end of the war, the deterioration in 
the quality has caused serious t ech
nical difficulties, as well as decreased 
production and h eavier operating 
costs. Typical of the situation is the 
recent statement by the Railways 

Queensland 
NEW TEXTILE INDUSTRY I N Q'LD. 

The Premier of Q'ld. (Mr. Hanlon), 
has announced the granting of a three 
months' option over a large area at 
the former Rocklea munition factory 
to a big British Text ile manufactur 
ing company. The company is at pre
sen t endeavouring to assemble suffi
cien t plan t in Europe to est ablish a 
factory in the area and proposes to 
transfer certain equipment from its 
Covent ry plant. 

Mr. Hanlon said th at every en 
couragement and assistance would be 
given to firms to establish secondary 
in dustries outside the state capital, 
since decentralisation was the policy 
of the Government. The possession 
of vast deposits of coal, including Blair 
Athol, gave Queensland an opportunity 
for vast industrial expansion, he said. 

QLD. BEEF EXPORTS 
It is expected th at 45,000 tons of 

beef will be available for exp,ort in 
the next three month s, under orders 
to the Br it ish Food Ministry. Of this 
amount, about 13,ooo tons would be 
provided during May, being the first 
of the season's substantial exportable 
surplus. Thrbugh out t.he season, 
Queenslan d would also supply about 
200 tons of chilled beef weekly to Syd
ney and Melbourne markets. 

Commissioner (Mr. R. H. Chapman) 
that over the past two years, the coal 
consumption per thousand road-ton
mile had increased from 317 lb. to 414 
lb.; while the average speed of freight 
t rains h ad been reduced by 13% as 
the result of the use of inferior coal 
from N.S.W. 

The chief engineer and general 
manager of the Municipal Tramways 
Trust (Sir William Goodman), said 
recently, that the coal now being re
ceived was about 85 % as efficient as 
that delivered in prewar days. 

A fur ther comment comes from the 
general manager of the Brighton 
Cement Co. (Mr. W. St. B .. More), who 
has stated that w'.hlile the present 
quality of Newcastle coal supplies was 
sometimes good, often th is was not 
the case. Before the war, coal produced 
13,500 heat unit s from a quantity 
which n ow has a content of only 
about 12,000 units. 

SUGAR AND FAT CATTLE 
With fears of a substantial decline 

in the value of Queensland's sugar 
industry likely to follow th e Geneva 
trade talks, Queensland agriculturists 
are turning their thoughts to other 
revenue producers from the rich wet 
coastal belt now almost exclusively 
sugar coated. Most interest centres on 
the possibilit ies of combining sugar 
and fat beef . The coastal belt is known 
to lend itself admirably to the rais
ing of fat cattle and for the fattening 
of cattle brought down from the hard 
inland cattle stations. 

TROLLEY CARS FOR BRISBANE 
Brisbane City Council has authorised 

the calling of tenders for 30 t rolley 
buses for city runs, but it is not ex
pected that th ey would be put into 
service before the end of 1948. The 
Lutwyche-Chermside tramline exten
sion was officially opened several 
weeks ago. It adds another mile to 
Brisbane's tram services at a cost of 
£31 ,000. 
COUNTRY IMPROVEMENTS 

The Queensland Executive Council 
recently approved a loan of £10,000 
for completion of the Townsville city 
council's swimming baths, and a loan 
cir £3,500 for Chinchilla road works. 
The State Government itself will 
shortly spend £15,075 on reconsiition 
ing and widening to 30 feet, a section 
of the Cairns-Tableland road in the 
Caims city area . 

Broadcasting Business, May l , 1947 33 · 



I PROGRAM 

The Trading and Agency Co., Mel
bourne, advertising "Tandaco" Food 
Products, are sponsoring the new 3KZ 
half-hour feature, "Tandaco Turn
about," commenc.ed May 3, and 
scheduled for every Saturday at 8.15 
p.m., for 52 weeks. "Tandaco Turn
about" is a composite Quiz -program 
embracing the most popular Quiz 
ideas produced by 3KZ, and features 
handsome prizes, with jackpots and 
give-aways of advertiser's products. 
Quiz includes "Etiquette," "Yes, No 
Jackpot", · Spelling, General Know
ledge, "Take it or Leave it", "Name 
the Tune", etc. Compered by Norman 
Banks, the session has been arranged 
from Goldberg's, Melbourne. 

* * * 
Sponsored by Melbourne toy firm, 

Wee-Folks Australian Productions, 
the 3XY juvenile eductional program, 
"Wee-Folks on Parade with Uncle 
Tom", enters its second year by fea
turing a new series of dramatic stories 
of explorers, navigators, etc., opening 
on May 4, with "North-West Passage, 
the Story of Martin Frobisher". These_ 
dramatisations will be supplemented 
by "Uncle Tom's Answer Train" and 
other regular features of the session, 
heard on Sundays, 6.15, prepared and 
presented by 3XY personality, Tom 
Jones. 

Eels 
is Funny Things! 

. . . and so are records when 

it comes to high fidelity re

product ion. That's why ad· 

vertisers who care insist on 

THE RECORDING CENTRE 
PTY. LTD. 

Film House, 251a Pitt Street 
Telephone MA 1140 
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BusINEss I 
A new adventure in the "Danger 

Unlimited" series commences on 2UE 
on May 29, with Episode 495, which 
means that playwright-author Max 
Afford will have passed the 500 mark 
when this adventure is a fortnight on 
the air. This writer has also published 
five novels featuring his famous de
tective couple; the Blackburns have 
also made their radio debut in Lon
don on the BBC, in South Africa, Can
ada and New Zealand. "Danger Un
limited" sponsored by the makers of 
Bex Powders and Tablets, is broad
cast from 2UE Monday to Thursday 
at 7.45 p.m. 

* * 
"Story, U.S.A.," 

which commenced 

* 
the new feature 
from 3UZ Mel-

bourne on April 24, is an American 
Office of War Information presenta
tion. Heard from 8- 8.30, Thursday 
nights, each program is complete and 
consists of stories of fact and fiction, 
presented and written by well-known 
American radio personalit ies and 
writers, among them Stephen Vincent 
Benet, whose fantasy, "Dr. Melhorn 
and the Pearly Gates," was the first 
unit in this series. 

* * 
On the occasion of the premiere on 

April 19 of the play, "Life with 
Father," John McMahon and Roly 
Barlee broadcast from backstage and 
the foyer of the Princess Theatre, 
Melbourne. The feature was h eard 
from 3UZ between 7.30 and 8 p .m., and 
included interviews with stage and 
radio identities, among· them Leonard 
Lord and Charles Norman . 

* * * 
When "Tiny" Snell of 3UZ Mel

bourne heard tha t the matron of the 
Eye and Ear Hospital (Children's 
Section) needed six "playgrounds" 
(those unobtainable wooden enclos
ures) , he decided to make an appeal 
for these over the air. The announce
ment was made at 6.44 p.m. Within 
five minutes he h ad received offers 
for ha lf a dozen "playgrounds" and 
for the next half hour h ad to refuse 
further supplies! 

Sponsored by Darrods of Bourke 
Street, "Two Lives Have I," a George 
Edwards Production, commenced its 
first broadcast from 3UZ Melbourne 
on Sunday, May 4, from 7.08-7.38 
p .m. "Two Lives Have I " is based upon 
a true story by Alexandre Dumas, re
lating the complications which ensue 
when a man takes over the identity 
of his double, who has been killed in 
battle. The radio adaptation, writ ten 
by Eric Scott, takes full advantage of 
the dramatic story, which has a sur
prise ending. Darrod's account is ser
viced by John Clemenger Pty. Ltd. 

* * 
Running descriptions of all events 

at the recent Warrnambool and Ham
ilton two-day racing carnivals were 
broadc.ast by 3HA Hamilton, V. Fred 
Tupper did the descriptions by ar
rangement with 3AW Melbourne. The 
former carnival was sponsored by The 
North Western Woollen Mills, Sta
well, and the latter by The Ballarat 
Brewing Company. 

* * * 
When Madam Lydia Paolozzi visited 

Brisbane and gave recit als in the City 
Hall, excerpts from her program were 
broadcast by 4BH under the sponsor
ship of Chemist Roush. These ser
vices to listeners were made on the 
night of April 15 and in the lunch 
period of April 22. In a special sports 
service every Saturday night 4BH 
broadcasts descriptions of the main 
motor cycle and speed car events at 
th e speedway meetings at the Exhi
bit ion Grounds. Many advertisers are 
taking advantage of inserting 50-
word announcements in this period. 

* * * 
During the last few weeks, 3KZ 

Melbourne have featured a Spike 
J ones' session on Saturdays, at 1 p.m., 
resulting in 283 let ters from apprecia
t ive listeners to date. Most of the 
mail has come from hospitals, hostels 
and country colleges, indicating the 
wide appeal of Spike Jones. 

* * * 
WOMAN CABINET MINISTER 

Honorary Minister in the new Mc
Larty Government, Mrs. F. Cardell 
Oliver, has taken over her post, in 
which. she will assist the W.A. Minis
ter for Education and Social Services 
and the Minister for Health in mat
ters relating to social hygi~ne, child 
welfare, and homes for the aged. She 
will also be associated with the Min
ister for Lands o:n immigration prob
lems. 

BROADCASTING BOOKINGS 
Edmonds Advertising Agen cy annou nces 

the follow ing bookings:- National Services 
centr es Organisation, B r isbane, 5 m inutes 

t 7.12 p.m., Thursdays, for 12 mon ths .on 
~MW Murwillumbah; M. E. Humfress, Bris
bane skin and leather merchants, 217 x five-
1inute sess ions on 4VL Ch a rleville; Creche i Kin dergarten, on beha lf of the "1947. Miss 

Australia Quest" over 4BH-156 x 100-w ord 
a nnouncement s Monday t o Satur day, b r eak
fast sessions for 6 m onths, and over 4B K-
26 x ; hours, 10.45-11 a.m. Frida ys, and 26 x 
; hours Sat urday evenings, 6.30- 6.45 p .m.; 
J M Bauman, guns m ith, Brisbane, 52 x li 
h~ur~. two p er week, Mondays and T,ues
days, 7.45- 8 p.m . ( " The B eloved R ogue ) on -
4v L Charle ville; Masterbilt Furnish ings, 52 
x ~ hours on 4VL Charleville, two a w eek 
-Wednesdays and Thursda ys, 6.45 -7 p.m . 
-feature, " T he Cor sican Brothers." 

'l'he Baltimore R estaurants hav e exp an
ded their radio a dver tising on 2UE wit h an
oth er h a lf hour m u s ical program, comp er ed 
\JY Allan Toohey. T his gives. t h em t wo h alf 
hours, one from 10· p .m. _until 10.30 p.m . on 
Fridays, "What' s Cookm'," compered b y 
Allan Toohey , and t he n ew one, 9.30 p.m. 
until 10 p.m. on 'l'ues clays "These Old 
Shades'', w ith the same compere. 

Th e Juvenu s R esearch Laboratory has 
contracted with 2UE Sy dney, for 12 m onths 
for "spot" announ cemen ts in the . m ornin.g 
a nd afternoon sessions t o advertise t h eir 
new J uvenus Beau ty Mask. 

Mack F u r nishing Co, are sponsoring the 
Sporting R esults b eard from 3KZ, OJ'. Sa!
urdays from 6.00 t o 6.15 p .m . Bookm g is 
direct. 

Melbour ne furniture fir m , Kiernan' s of 
Bourke Street, h a ve s igned for five daytime 
se ssions w eekly, through 3A W Melbourne. 
The program, from 2.30 t o 3 p .m ., is strongly 
E nglish in charact er, springing from the 
sponsor' 8 recognition of England 's. cu r r ent 
problems and ties in w ith the d isplay of 
E ngli8h iuerchandise available in K iernan' s 
showrooms. 

TASMANIAN COASTAL 
NETWORK 

7BU 7AD 
BURNIE. DEVONPORT 

7QT 7DY 
qUEENSTOWN DERBY 

~"; . ,...,'- ~~ 
\ 

78~ ~' - · ;} • • 7AD 7DY , ... 
\ . 

\ 7QT 

~·· 

ASK 
:;TANFORD ALLAN or A. L. FINN 

MELBOURNE SYDNEY 
WHY 

EVERY NATIONAL CAMPAIGN 
MUST INCLUDE THE 

TASMANIAN COASTAL 
NETWORK 

Matthews T h ompson and Co. L t d., food
stuffs manufa cturer s, w h o have in the past, 
sponsored t hree series of George Edwards' 
documen tary p r ograms in the 8.30 p .m., 
Tuesday chan nel on 2UW, Sydney, last week 
arranged for the presentation of a fourth 
series sha ped along the same lines. 

T he fourth series, comprising a further 26 
half-hours, is entitled "Souv enir s of Y ester
day.'' It covers t h e g reat stories of art and 
literature, m usic, philosoph y, and a r chit ec
t ure ; a nd inclu des both b iogra phica l mater ial 
a n d the stories surrounding the creation of 
som e of the g r eat art trea sur es of h istor y . 

Sponsored by Carlton Brew eries, the 
weekly sessions br oadcast b y the V.B.N . 
station s , 3HA , Hamilton; 3TR , Sale, and 
3SH , Swan Hill, have so increased in p opu
larity since their inception , that t hey h ave 
a cquired a definite instit u tional v alue. T hey 
are br oadcast from 3H A at 9.30 p.m. on 
Monday s , 3TR at 7.30 p .m . Fridays, a nd 
from 3SH at 9.15 p.m. on Sa turda y s . P aton 
Advertising service this a ccount . 

Sponsored for Robur T ea, the new serial 
"Sincerely M iss Marsden", has be en book ed 
for 3HA Hamilton, V. and 3TR Sale, V . 
It will be h eard every Monday, Tuesday, 
Wedne~day and T h u rsday, commencing on 
May 5, at 9.30 a .m. from '3H A and at 9.15 
from 3TR. Rich a r dson Cox Pty . L t d . ser
vice this account. 

Recent r e newals at 4BH include "Mrs. 
'Obbs", qua rter hour, Monday to Thursday 
evenings, inclusive. Sponsor is Bonnin&'
ton' s " I rish Moss", a nd the a ccount is 
handled by J. Walter Thomp son. Cadbur y 
" H it T unes" also quar ter hour, Monday to 

~~~:;~a~·at[,,~:C,';,?!h:~c~':i~etal for 52 weeks. 

.T. w ... Johnson A dver t ising, on b ehalf of 
McDougall' s Bread, have taken 25 worder s, 
5 w eekly, breakfast session, for 52 weeks. 
Other 4BH b u siness includes P enfold 's 
"Musica l Comedy Theatre", h a lf h our on 
Friday evenings, for 52 w eek s , placed by 
]'erg-us Ca nny; and Sh eldon Dru g c;o. hav e 
contracted for 6 x 25 word evenmg an
nouncements, weekly. 

4BK/ AK have been selected as the 
Ouf'en~lancl outlet for " Sincerely Rita Mars
den", the n ew R o bur Tea fea t ure program 
to b e pres ented daily, Monda y to Thur sday, 

in the W omen's morning session. D e
scribed a s one of the best fea t ures of its 
kind to h it radio for a long time, t h e pro
gram will be directed by " M iss _A\ustralia", 
R h ondda Kelly. A t the other end of t he 
scale, j ust befor e noon, Pioneer Tours are 
sponsoring t h e well known s t ory " Ann of 
Green Gables" . 

New con tracts with 4BH in clude t h e fol
lowing: Com monwealth Bank, sloga n an
nouncemen ts, in ear ly inornin g Women' s 
Session, 5 weekly for thr ee month s. P a t 
t ersons h andle this ac<:ount. 

Foster -McClellan (Doan 's Pills ) h ave t ak
en 5- 1 m inute a n nouncem en ts weekly in 
t he Women' s Session, for 52 w eeks; while R. 
T owns & Co., ( " Cuticu ra") h ave b ough t 3-
1 m inut e direct a n nouncements, weekly 
E v ening Session for 52 week s . W es t on Com 
pany handle la st two accounts . 

Hoadley 's Chocolates Ltd ., hav e renewed 
contract over 4B C / SB with the well known 
George Edwards production, " In Sear ch 
of the Golden Boomerang", ever y Tuesday, 
Wednesda y and Thursda y fr om 6.15 to 6.30 
p.m. 

Nationa l Serv ice Centres Orga nisation has 
taken 52 x 5 min u tes ov er 2L M, 4VL , 4LG, 
4BU 4MK 4TO 4CA, 4WK, 4ZR, and 4AY. 
Edrr{onds Adve~tising h a n d le t his accoun t . 

An in t en s ive 50 word scatter camp aign is 
b eing u sed by Q u eensla.n d timber and har d 
ware m er chants H ancock & Gore Ltd., on 
4IP. Joh n ston jones Advertisin g is the ser 
v ice agency. 

" P athway to H ealth" Food Shop, A delaide 
Str eet Brisbane hav e contracte d t h rough 
J ohnston J ones ' Advertisin g for 156 x 50 
word announcements over 2MW . 

Grand Central H otel, Brisb a n e, a r e using 
a n nouncemen ts in 4BK ' s 8.30-9 a .m. Mond.ay 
t o Ftiday session, " Ren dezvous w ith 
R hondda. " Joh nston J ones h a ndle con tract . 

Collinson 's Pharm a cy, Brisb a n e hav~ . con 
tracted for 50 word scatters in 4BK Ren 
dezvous w ith Rhon dda" sessi~n. Johnston 
Jones Adver t is in g is the service agen cy. 

Edgar v. Hudson P t y. L t d., have t aken 
a new featu r e " Ser enade", in lieu of " B and 
of t he \'teek" over 4BK, 10 a.m. every Sun
da y . J . vV . J ohnson handle t his accoun t . 

W&G Service and Air F reight 
annihilate distance 

Enquirie~ appreciated W & G RECORD PROCESSING CO. PTY. LTD. 
185-187 a'BECKETT STREET, MELBOURN E, C.1, VICTORIA 

,_----BROADCASTING STATIONS 

Contact Radionic Products for all your new, replacement and 

spare equipment. A h igh standard of technical knowledge and 

thorough understandin g of essential characterist ics is our ,a 
:ba ckground in the manufacture of each article of RADIONIC 

EQUIPMENT. 

R .ADION•CN.S.W.w 
MEADOWBANK (SYDNEY) ~ 

PRODU(;TS 
'PHONE RYDE 243. 
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AMERICAN BROADCASTERS ARE ALIVE 

TO IMPORTANCE OF PUBLIC RELATIONS 
Developme!1t of a perp;otual in

dustry wide public relation program 
was the main theme of the National 
Association of Broadcaster's first 1947 
area meetings at San Francisco in 
January according to the official N.A.B . 
Reports. 

N.A.B. president, Justin Miller, out
lined the need and means of carrying 
on day to day public relations at local, 
state and national levels. He empha
sised the importance of individual 
broadcasters, state organisations, and 
the N.A.B . . participating actively in 
public affairs in order that thought 
leade:rs everywhere may feel more fully 
the impact of the radio industry. Judge 
Miller pointed out that in many com
munities, newspaper editors enjoy 
greater prestige than do broadcasters. 
He attributed this to the years of ad
ditional experience newspaper editors 
have had in making the weight of their 
opinions felt in civic circles. 

"There is no reason that we should 
have an inferiority complex regard
ing the press," he said, in urging 
broadcasters to use their own medium 
in presenting their message to the 
people. 

The N.A.B. president suggested that 
this "know your community leaders 
better" campaign could be extended 
effectively to state levels. Additional 
state organisations and augmented 
activities by existing groups would 
contribute much to . this endeavour, 
he said. 

Speaking of the N.A.B.'s activities 
on a national and international scale, 
President Miller enumerated many in
stances in which the Association is 
co-operating with both governmental 
and non-governmental agencies. By 
working closely with these various 
groups, he pointed out, they come to 
know and understand the problems of 
the broadcasting industry and the 
effectiveness of its operation in the 
public interest. 

As an example of the work N.A.B. 
is doing nationally to correct some of 
the distorted criticism of radio, he 
told of the response received from 
many persons prominent in national 
affairs to the book "The People Look 
at Radio," which was distributed re
cently by N.A.B. to several thousand 
thought leaders. Many key figures, he 
said, are re-evaluating their criti
cism of radio after reading this analy
sis of the University of Denver's nation 
wide study of listener reactions. 

Stressing that public relations is 
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not .something which can be relegated 
to a single department, Judge Miller 
urged each of the radio executives to 
make it a primary function of his 
entire organisation. 

"Anything new in American life 
must go through the crucible of pub
lic opinion," Judge Miller stated in 
analyzing the attacks which are being 
made against radio. "But," he added, 
"we must take with appropriate 
seriousness the criticism of this new 
art." 

Speaking in the same vein earlier, 
A. D. Willard, Jun., N.A.B. executive 
vice-president, urged broadcasters to 
look to the areas of dissatisfaction de
liniated in the NORC study and con
centrate much of their promotion 
effort there. "For the first time," he 
said, " 'The People Look at Radio' 
isolates the principal breeding ground 
of these dissatisfactions with Ameri
can broadcasting and demonstrates 
that it exists primarily in the fertile 
mentalities of that 12 per cent. of our 
population represented by the people 
who have had the advantages of higher 
education or its equivalent experience." 

Pointing out that members of this 
group generally do not exercise the 
same discretion in dialing the radio 
that they do in choosing books to buy 
or concerts to attend, the N.A.B. execu
tive vice-president suggested more 
active promotion of serious programs 
as a partial solution to the problem. 

"Radio presents literally hundreds 
of hours of programs each week de
signed to meet the needs and tastes 
of intelligent listeners," he said, "yet 
an otherwise intelligent and discrimi
nating human being turns on his 
radio, twists his dial, finds nothing to 
please him and excoriates the me
dium." 

In addition to keeping the value of 
serious programming slightly above 
what the mass audience wants, he 
suggested, "let us utiUze . every device 
which our ingenuity recommends to 
encourage greater listening and selec
tive listening for the fine cultural 
programs we already possess in sur
prising abundance.'' 

Extensive promotion and advertis
ing were advocated as a means of 
correcting a situation where the ar
ticulate minority "listens least and 
criticizes most." Among his sugges
tions were : more on the air promotion, 
newspaper advertising in sections 
other than those devoted to entertain-

WINDOW PROMOTIOt\I 

P ictured above is the str i k ing window dis
play used by Murdochs Ltd ., i n their Geor ge 
Street, Sydney, departmental Store, publ ic is 
ing recent Award vyinners of Macquarie 
Radio Theatre, broadcasts of which are 
sponsored by this firm. Tie- up provides good 
station promotion. 

AGENCIES 

;\Ir. S . E. Baume of S. E. Baume Adver 
ti s ing Agency after a sh ort s ojourn in h os
p ital has returned tu his Collaroy home a nd 
hopes to be soon bacl' on deck in the city. 

Mr. A la n D . Hannam, manag·er of t h e 
Radio D iv ision of The '\Veston Co. a genc)· 
in Sydney has b een a ppointed to ~.S.vV. 
R a dio C om mittee of the Four A 's (Federal) , 
r ep lacing Mr. Lionel Davis, formerly of 
Lintas. It is underEt ood that M1·. Phillips, 
n1a uagcr of Lintns "\Vill act 01. t he conunittee 
during the a bsen ce OYerseas of Mr. Ray 
Walters of '\Vilmotts . 

l\.Ir. D avid lV[anuel, radio division n1an
ager a t Goldbergs in S ydney, is like a boy 
with a n ew tcy since A \VA installe d the new 
audition equipme nt a t the a gency- and no 
womlt:r ! M:orc• of it a n on when a ll the w ire,, 
ha\'e been tidied up enoug·h for a photo 
graph . 

K. H u nter Balla 1Jtyn e , med ia m anager for 
L eyshon P ublic ity Ser v ices Pty. Ltd., is en 
j oyin g a h oliday at Man ·s ,·ille, w ith his wife . 

Advertising Consultant, Jack Clen1enger, 
w ith John l\IcMahon, 3UZ Melbourne pro 
gra n1- d ir e ctor, set out on a hun t ing and 
fishing t rip over the long " A nzac" week end. 
The field of slaughter " 'as in t he Sor r ento 
district, and whatev er t h e results w ere, 
Jack a nd John ce rta inly returned full of 
ent husiasm conc erning th e t r ip. 

John Clem en g·er }'ty. Ltd., Adver t is ing 
Con sultants, h ave n ow settled in a t Oxfor d 
C hamber s, 473 B ourke Street , on the sec
ond floor. The telephon e n u m ber is ML.T9611 
( three lines ) . The change over from 222 
Bourke Stree t took place on A pril 21. 

M iss Ma r gare t Lippold, secretar y to Mr. 
H . E. Cox , Bris bane m anager for A.W.A .. 
;s back on the j o b again after her r ecent 
holiday in Sydney. 

ment, and the building of mailing 
lists of thought leaders in order that 
stations can keep such listeners ad
vised of programs in their interest. 

BROADCASTERS RISK THEIR 
GUESSES SAYS LEVERS' 
EXECUTIVE 

That too many of the decisions 
rnade by American broadcasters as 
to the length of commercials, the 
kinds of advertising that are good or 
bad radio and what is or is not good 
taste on the . air are "entirely arbit
rary" and based more on guesswork 
than on knowledge of what the pub
lic really thinks was stated by Robert 
F. Elder, vice-president in charge of 
consumer research of Lever Bros. Co., 
in an address given before the Radio 
Executives Club of New York. 

Mr. Elder made an earnest plea for 
the broa~asting industry to "wake up 
to the rieed for a comprehensive, 
painstaking, absolutely ~nbiased. con~ 
tinuing study of public r·eact1ons, 
pointing out that "if radio is really 
to be run in the public interest there . 
is only one legitimate source for 
guidance. That is the public itself. 

"We advertisers and you broadcasters 
are the butts of a pretty consistent 
campaign to sell the public the idea 
that radio is trivial and inane ; that 
it fails to give the public what it 
ought to have ; that, in fact, the pub
lic birthright has been sold for a mess 
of pottage," he stated. "If those alle
gations are right, even in part, we 
certainly ought to do· something about 
it, always bearing in mind that our 
job is to serve the whole public and 
not just a vocal group which claims 
the right to impose its own ideas and 
tastes on the public. And if those al
legations are: wrong, then we ought 
to start making some noises of our 
own. 

"But until we know what the pub
lic thinks about the whole thing, how 
can we go about fixing whatever may 
be wrong or do anything to defend our 
position beyond assuming a stuffy air 
of righteou'sness as trustees of the 
public air? Isn't the. burden of proof 
properly upon us ? 

"It's not enough,." Mr. Elder de
clared, "to say that a state-cont rolled 
radio monopoly couldn't do as well. 
Of course it couldn't . The people run
ning it would have to guess and make 
arbitrary decisions, too, and their 
guesses probably . would not be as good 
as ours. But that is no excuse for being 
arbitrary .and hide-bound. Why can't 
We spend the money .and mental effort 
to get and use the facts that would 
help us to make radio better - and 
incidentally, perhaps, more profit
able?" 

NIGHT . and DA y 

4B 
Comprehensive "selling" programmes cover one of the 

Richest Sugar lands in Australia. 

4BU BU1VDABERG 
A UNIT OF THE MACQUARIE NETWORK 

SYDNEY REP.: MACQUARI E 

In 
CENTRAL 

MELBO URNE REP.: MACQUARIE 

QUEENSLAND 
Sponsors get maximum listener response to t heir sales messa ge from 
4LG. In this rich market 4LG with its. h uge coverage c~eates pro
grammes of local interest making every nnnute of broadcastmg popula r 
with a tuned-in audience, willing to listen, eager and able to buy. 

4LG EENTRAL qUEENSLAND 
Owned and Operated by LONGREACH PRINTING CO. LTb., 

I sydney~o:R~~E~~:MPSON , s 2085 
§ R epresentatives : M elbou rne : STANFORD A L LAN, Cen tra l 4705 
~ Brisbane: S. EDMONDS, B 5871 
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MR. TIME BUYER! .•. Talking of y our 

WINTER CAMPAIGNS? 
Months ago we made our plans for 
winter's increased listening audience. 
New programmes are all lined up ... 
our entire organisation is geared to 
cope wit h more business. Let's discuss 
our "wint er readiness" in your office 
. . . soon! 

163 Spring Street, Melbourne 
Central 6612 

Sydney Rep.: Mr. Rick ~arnes 
42 Pitt Street. Phone BU 5995 
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Mr. H. Rabling, chairman of directors of 
the Vacuum Oil Company, was guest of 
honour at a reunion dinner held at t h e Hotel 
Federal on April 11. There were 120 staff 
n1en1bers present, all ex-servicen1en. 

:Mr. Frank C. Penny, aviation officer for the 
Shell Company, left Melbourne recently by 
a ir, to study the latest developments in 
aviation in America and England. He will 
be abroad about three months. 

Mr. Frank Cave, head office publicity 
111anager con trolling the advertising ac
tivities of the Shell Co. in Australia , left 
Melbourne b y the Orion on April 17. Mr. 
Cave .will visit E ngland and America on a 
business trip, and will be away six months. 
Other executives of the Shell Company who 
boarded the Orion on Jong service leav e 
were A. C . Sle ighter, operations manager 
of Australia; R. H . Street, acting chief 
technical officer for Australia; and J. S. 
South Australian manager. 

'\Vhen Sydney Morning Herard Novel Prize 
winner Ruth Park (Mrs. D'Arcy Niland) 
'vas intervie,vecl on 2UE· by Brian Ne.-Vi.'111an 
recently, she gave ~0111e worthwhile a dvice 
to budding Australian writers. She said 
the three mos t important ingredients mak
ing up a successful writer were in h er 
c,pinion: (1) A t rue love of living; a capacity 
for enjoying all experien ces, (2) the de
velopment of an individual style, (3) de
termination. Starting at the ag·e of 17 on 
a newspaper in Auckland, Ruth now com
bines the careers of \\Titer and 'vife and 
mother. 

Nfr. Prouse Knox, general manager, 4BC. 
and his wife. are spe nding a three weeks' 
Yac•tion at U r a ngari, outside Maryborough. 

Mr. Ted Gold, managing· director 4GR 
rr"oo"voon1ba., has been in hospital under g·oing
an opera tion. and before returning to Too
woo1nba, 'vill spend a short time recuper 
ating. 

STATION STAFF 
There h ave b een "everal ch a n ges in the 

Announcing Staff of 3XY Melbourne, since 
Car l Bleazby has left for America. Ray 
Cha.pman has resigned and after recovering 
from the throat· operation he has under gone, 
he will take up his appointment with 3AW. 

Commencing . May 5, Tom Miller will chan ge 
from the breakfast session t o the night, and 
his main feature will be the p resentation of 
"Highlights from the W orld of Sport" on 
Fridays, at 7. 15 p.m. Torn Jones will leave 
th e a fternoon sessions, and take over the 
breakfast session . He will continue to or
ganise the " Peters Pals" Children's Ses
o;ions". Bill Rogers has joined 3XY as day
tilne announcer, after experience in country 
s tations. In Clive \Vaters, who recently 
joined the station on the night announcing 
staff, 3XY cla im they have discovered the 
perfect voice for news r eading. 

John Storr is a lso affected b y these 
changes, as he now presents abou t twelve 
featured musical pro_grams from 3XY. 

There is little wonder that Ron A n win, 
p r e v iously w ith 2GB assisting Cyril Angles 
on the racing side, and now 4BC's sporting 
commentator, knows quite a lot about the 
" Sport of Kings", as· his father, Jack Anwin ,' 
in his day, was a very successful and well 
known jockey, having won a M elbourne Cup, 
2 Adela ide Cups a nd 2 Perth Cups, and later 
trained with marked success in· Victoria. 
The well-know n weight-for-age mare, " Maid 
of the Mist", was trained by h im. The 
"TelegTaph" every Saturday n ig ht is fea 
tur ing his life stor~·. 

Noel Judd, who has been chief copywriter 
at 2CH since his return from the Services, 
has accepted appointment as chief of the 
copy d epartment of Station 2GB Sydney. 

NEW BREIF BOARD MEMBERS 

Above Mr. Reg Fox 
Top R ight, Mr. Leo 
Finn, and at Right, 
Mr. Roger Enemark 

" BROADCASTING BUSINESS" Manag
ing· Editor, Oswald Mingay, has received 
notification of his election a s a member of 
the American Television Society which is 

.dedicated to the advancement of t elevision. 
Mr. Robert Burling·hame, Chief Public Af

fa irs Officer of the American Embassy in 
Sydney, will be guest speaker at the BREIF 
Club lunch eon at the Wentworth Hotel Ball
room on Monda)' n ext, May 5. 

Mr. H . A. Taylor, m a nager of 6KG Kal
g-oorlie, \ V.A., was in l\Ielbourne last week, 
on business. 

• 
Mr. W . A. M. 

Mccrae who was 
recently appointed 

in charge of 
Publicity at 3UZ. 

• 

Hazel-eyed Barbara Hill from \Vaverton 
is doing an interesting, and for a girl, unique 
Job in the radio world. Afte r doing a little 
presentation work at 2GZ, 19-year old Bar
bara went to 2UE where s h e was able to 
avail herself of the expert coaching of pre
sentation m an Nevilfe Merchant. N ow do
ing the presenta tion· for " Rumpus Room", 
sh e is as well -known to S ydney's teenage 
swingfans as t h eir Duke E llington and their 
Tex Ben ek e . 

Clem J. Derwin, now 
in charge of 2KO's 
Advertising Depart 
ment, joined 2KO as a 
boy and graduated 
through Programs and. 
Copy into his prese·nt 
position. 

On April 21; Mr. 
Derwin was married 
to Miss Verna Fer
gusson of Newcastle. 

-
CLASSIFIED ADVERTISING 
Advertising in the Classified section 
these columns is at the rate of 3d. per wor~f 
Minimum 2/ -. I n bold type 6d. per word ' 
Should enquiries be addressed to this Offic · 
at Box 3765, GPO, Sydney, the charge f e 
incorporation of this is at the rate of ni~r 
words'. Cash with order, no charge accounts~ 

POSITIONS WANTED 

FIRST CLASS A NNOUNCER -TECH 
NICIAN. Seven years' experience Countn: 
Stations, Announcing, Copywriting, Pro·
grams. O.B. and sports commentaries. De
sires positio11 in N.S.W. Preferably Srdne\' 
or near station. · 

Replies to "Announcer ", Box 3765 G.P.O., 
Sydney. 
~~~~~~~~~~~~~~~ 

ENGINE ER-AN.NOUNCER r equires position 
on country stat10n. P.M.G. Broadcast Cer
tificate. Considerable experience both 
capacities. Details and references a vailable 
on a pplication. 

"Service", C / o Box 3765, G.P:o ., Sydney. 

POSITION VACANT 

J unior en~in e.er r equired for 2L'1' Lithgow. 
Apply g1\'Ing d etails to l\fanager. Lithgow 
Broadcasters, Box 21, P.O. Lithgow. 

ADVERTISING AGENCY 

with important national accounts 
requires 

E X P 
PRESS 

E R I E N C E~ D 
COPYWRITER 

As our press and radio campaigns co 
ordinate, a working knowledge of 
radio would be an asset, but not 
necess,arily essent ial. · 
Write, enc los·ing specimens of recent 
work and ' giving age, experience and 
salary required, to "Copywriter," care 
of this paper. 
Excellent opportunity for the right 
man. 

STOP PRESS 

"EVERYTHING" FOR $1200 

N ·Ew YORK: A tele projection receiver 
unit providing brighter than previous 
large-screen images demonstrated early 
April by RCA at New York sect ion of 
ln'stitu'te of Radio Engineers, contains 
also AM, FM and short-wave receivers 
an·d automatic record changer.; Sets1 ready 
for market by June, probably will cost 
$1200. Tele screen is 15 x 20 inches. 

Mr. Peter Stennett, managi.ng .director 
of Nicholas Pty. Ltd., reported retiring 
from business in the near future, will be 
guest of honour at a testimonial dinner 
to be given by .the Australian Association 
of National Advertisers at the Aust ralia 
Hotel, Melbourne, on May 7. Mr,'Stennett 
was a vice.-president of AAN.4 and this 
position will now be ·held bY Mr. J . 
Cudlipp, advertising manager of General 
Mo.tors. 

( 
TE EFPQ 5 -· - m r ·-waz ---w 

G 0 prospecting in Victoria's .rich country districts 
with certainty of reward! - Sales will soon be . 

gushing, so lay the foundations of solid future business 
NOW ... by joining the popular V.B.N. programmes 
welcomed far and wide throughout Victoria .. . full 
details of latest available propositions on request. 

-- 7 TE ·7-

The VICTORIAN BROADCASTING NETWORI{ 
Head Office 239 COLL,NS ST. MELBOURNE PHONE : CENT. 4124 

Sydney Representative: S. O. CLARKE, c/ - We stern " Newspapers, 56 Young St. ' Phone: BW 7283. 
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IS ALWAYS 

To be of value, a media file must be curre1nt at all times. That is why the AARDS Service 

has proved an invaluable asset to subscribers. AARDS is as current as can be. The 

Monthly Supplements issued for each Edition keeps the information always up-to-date. 

Station managers and publishers of newspapers and periodicals are regularly asked for 

the latest rates and data of their stations or publications. Immediately any changes occur, 

the information is supplied to AARDS subscribers in the Supplements posted every month. 

AARDS is a modern and current media file and provides up-to-date information on adver

tising media, to its subscribers. Advertisers, advertising agents and business executives 

who are interested in rates or any other data regarding newspapers, commercial broad

casting stations, periodicals, trade journals and other advertising media in Australia, 
" 

will find it profitable to subscribe to the AARDS Service. 

AUSTRALIAN ·ADVERTISING RATE&: DATE SERVICE 
Newspaper AARDS . . . . . . . . . . . . (available now) 

Broadcasting AARDS .. . ........ (available now) 

Periodical AARDS . .... : ....... (avai lable soon) 

Subscription to each Edition, including Monthly Supplements, and post free 

Australia £2/2/-

America $10.00 

Other British Countries £A2/10/-

0ther Foreign Countries £A3/3/-. 

MINGIY PUBLISHING CO. PTY LTD. 
Box 3765, G.P.O., Sydney, N. S. W. Phone FA 7054 

and ·at 

MELBOURNE (Central 2642) . . BRISBANE (B 5320) : : ADELAIDE (Central 7944) . . PERTH (B 5320) 

40 Broadcasting Business, May 1, 1947 

. . , ·gel! I 
Hi Fellers! 
HERE'S one with some meat in it, 

The ad. salesman w as trying to persuade the store
k eeper to take some time; but he j ust couldm' t make 
any impression. 
"N.o, not!1-ing ~oing," he was told. " W.e've been running 
this business zn my f amily now for more than 70 years 
without advertising - and we've done all right." ' 

The.. ad. man t urned to go. Then he vointed to the 
beautiful old church on the h ill. "That's a fine old 
church. Is it very old?" 
"Aye, it is - and w e're migrhty proud of it. B een 
there, it has, for nigh on 150 years." 
"As long as that eh? Three generations of your people I h ave attended servi ce in that church for 150 years .. . 
and yet they still ring the bell every Sunday." 

That yarn set me thinking about bells-and bell ringers. It's 
a fine art, bell-ringing; you must have "know how." 
When it comes to ringing the bell in a radio coverage job your 
bell-ringer must have the "know how" from A to Z ... a~d you 

~ must be sure of your bell, too. 
~~----- ... And that all adds up to .2UW. 

l\Slf.tl 10 • 


