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IS ALWAYS 

To be of value, a media file must be curre1nt at all times. That is why the AARDS Service 

has proved an invaluable asset to subscribers. AARDS is as current as can be. The 

Monthly Supplements issued for each Edition keeps the information always up-to-date. 

Station managers and publishers of newspapers and periodicals are regularly asked for 

the latest rates and data of their stations or publications. Immediately any changes occur, 

the information is supplied to AARDS subscribers in the Supplements posted every month. 

AARDS is a modern and current media file and provides up-to-date information on adver

tising media, to its subscribers. Advertisers, advertising agents and business executives 

who are interested in rates or any other data regarding newspapers, commercial broad

casting stations, periodicals, trade journals and other advertising media in Australia, 
" 

will find it profitable to subscribe to the AARDS Service. 

AUSTRALIAN ·ADVERTISING RATE&: DATE SERVICE 
Newspaper AARDS . . . . . . . . . . . . (available now) 

Broadcasting AARDS .. . ........ (available now) 

Periodical AARDS . .... : ....... (avai lable soon) 

Subscription to each Edition, including Monthly Supplements, and post free 

Australia £2/2/-

America $10.00 

Other British Countries £A2/10/-

0ther Foreign Countries £A3/3/-. 

MINGIY PUBLISHING CO. PTY LTD. 
Box 3765, G.P.O., Sydney, N. S. W. Phone FA 7054 

and ·at 

MELBOURNE (Central 2642) . . BRISBANE (B 5320) : : ADELAIDE (Central 7944) . . PERTH (B 5320) 
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. . , ·gel! I 
Hi Fellers! 
HERE'S one with some meat in it, 

The ad. salesman w as trying to persuade the store
k eeper to take some time; but he j ust couldm' t make 
any impression. 
"N.o, not!1-ing ~oing," he was told. " W.e've been running 
this business zn my f amily now for more than 70 years 
without advertising - and we've done all right." ' 

The.. ad. man t urned to go. Then he vointed to the 
beautiful old church on the h ill. "That's a fine old 
church. Is it very old?" 
"Aye, it is - and w e're migrhty proud of it. B een 
there, it has, for nigh on 150 years." 
"As long as that eh? Three generations of your people I h ave attended servi ce in that church for 150 years .. . 
and yet they still ring the bell every Sunday." 

That yarn set me thinking about bells-and bell ringers. It's 
a fine art, bell-ringing; you must have "know how." 
When it comes to ringing the bell in a radio coverage job your 
bell-ringer must have the "know how" from A to Z ... a~d you 

~ must be sure of your bell, too. 
~~----- ... And that all adds up to .2UW. 
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COMMENT 
The Glass House and the Stone 

An apparently "inspired" paragraph in David McNicoll's 
Town Talk column in the Sydney "Daily Telegraph" last week 
could have created a very wrong impression in the minds of 
unsuspecting readers. NcNicoll's column "reported" that many 
small sponsors would not be renewing their broadcast adver
tising contraCts at the end of the t ax year. So what ! That 
happens every year. It also happens to newspaper advertising, 
with even greater frequency. But in either case the start or the 
beginning of the "tax year" has very little if anything to do 
with it. Advertising contracts are made for one year, six months, 
or three months. They are renewed or not renewed at the close 
of those periods dating from the t ime that the contracts are 
signed. 

It is a fact that advertising volume is down in the first 
five months of this year compared with the same period last 
year. But that is an all-over picture throughout the Common
wealth and covering every media . Newspaper revenues from 
advertising have probably been hardest hit. The buoyancy has 
gone right out of the Sydney daily papers' advertising columns, 
but all this h as nothing to do with "the tax year." It 
has a lot to do with the failure of Australian industry 
to reach anticipa ted levels of production, which in turn is due 
to strikes and other industrial unrest, and hampering govern
mental rest rictions. Advertising has a far more important role 
ill human economy than its relation to individual taxation. It is 
an integral part of planned distribution without which production 
must come to a standstill as surely and as rapidly it must in the 
case of a power blackout. 

The newspapers could well leave th eir broadcaster 
competitors alone and concentra te upon a realist ic cam
paign to aid this country get back to the job of pro
ducing goods. The broadcasters sh ould be capable of fighting 
their own battle for existence. Collectively every medium of 
publicity should be campaigning for more work, more production, 
with clear explanations to the public as to why that is so 
vital to Australia 's welfare. The Federal Government itself 
should participate in such a campaign, should in fact lead 
the campaign with properly planned advertising, such as is done 
in other count ries and in parallel with such campaigns as we 
witnessed · during the war- for war loans, for recruiting, for 
food production , for salvage and thrift , in Australia, Great 
Britain and oth er units of the Empire and in America. 

Consolidating a Principle 
Almost as this issue of BROADCASTING BUSINESS was 

going to press, t he Parliamentary Standing Committee on Broad
casting tabled in Parliament its report on investigations of the 
problem of financing the national broadcasting service. The 
PSCB conclusions and comments are published in full in the 
following pages and are of general interest. One highlight of 
the report is t he failure of the Committee to suggest a sa tis
factory alternative to the principle tha t everyone, wh eth er an 
ABC listener or not, or whether a list ener's licence h older or not , 
benefits from the existence of a national broadcasting service, 
and that therefore consolidated revenue must pay up a share 
for that service. 
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Brisbane's· New Station 
Official Opening May 7, by Queensland Premier 

Despite difficulties attendant upon 
opening a new broadcasting station 
everything went well for the opening 
of 4KQ in Brisbane on Wednesday 
night, May 7, at Radio House, 231 
Elizabeth Street. 

Mr. Chas Hurndell, manager of the 
new station, had all details well 
worked out, and at zero hour (7 p .m.l 
the program was on the air. 

Highlights included Cliff Reese, a 
trumpet stylist and his nine star 
music men with the blind pianist 
Pere Roberts, Joan "Liltin" Wilton, 
the Ritzke Brothers, and Joe Allen. 

The official opening was made by 
Queensland Premier, Hon. E. M. Han
lon, who said Station 4KQ was not 
just another radio station,-one more 
number on the dial of the radio set. 
"It will be something new; something 
different; something better," he pro
mised. 

"The entertainment value which 
4KQ will provide will be the highest 
that modern technical equipment and 
producing skill can give you. Its 
source of information on all matters 
affecting the welfare of the people of 
Queensland will be authoritative and 
reliable, and as a medium for the dis
semination of that information, it 
will have no peer in Queensland," he 
continued. 

"4KQ will be a Queensland station 
first and last, devoted to the service 
of the people of the State, and all who 
sf;ek to promote its advancement. If 
you would keep abreast of the times, 
if you would know what is going on, 
you must tune in to 4KQ. When I 
was asked to perform the official 
opening of this new station, I thought 
of the many programs I have heard, 
of the changing forms of radio enter
tainment over the years, and wondered 
if any scope were left for new and 
attractive programs. I am assured 
that 4KQ will provide an affirmative 
answer. I believe it will, because I 
know that those who are responsible 
for its debut to-night, have ideas and 
associations which will give a dis
tinctive, and, I hope, alluring quality 
to its program." 

Sponsors on the opening night in
cluded; Tristrams, F. W. Nissen, The 
National Service Centre, Rapid Heat 
Electrics Pty. Ltd., the O.K. Rubber 
Co., G. H. Stewart and Co., The Coup
on Furniture Co., Peters Ice Cream. 

Operating· on a frequency of 650 
KC, 461 metres from 6 a.m. to 10.30 
p .m., on week days, Saturdays, 6 a .m. 
to midnight and Sunday, 6 a.m. to 
10.30 p.m., 4KQ will make the fourth 
Commercial broadcasting station in 
the Queensland capital of Brisbane. 
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The studios are arranged in line 
with "A" and "B" studios, then the 
control room and then the big studio. 
As station manager, Hurndell said the 
present facilities are only temporary 
and plans have been made for exten
sions in the very near future. 

The technical equipment and the 
transmitter was supplied by A.W.A. 
and embodies all the latest require
ments of a modern proadcasting sta
tion. 

The station producer is Jim Wood, 
who is also studio manager, and the 
sales manager is Chris Jenkinsen. The 
chief engineer is Bill Howsan. 

After the official opening the guests 
adjourned to the Grand Central Hotel 
to celebrate the occasion and appro
priate toasts were tendered to Mr. 
Hurndell and his staff of 35 and best 
wishes tendered for their successful 
future . 

AWA are sales representatives in 
Sydney and Melbourne. 

At last week's N.S.W. meeting of the 
Australian Federation of Commercial 
Broadcasting Stations, 4KQ's appli
cation for membership was received 
and membership recommended to the 
other State committees. 

LARGE FOOD Fl RM 
CHANGES MANAGEMENT 

Mr. 0 . K. McAnulty, founder -
owner of Maxam Cheese Products 
Pty. Ltd., of Stanley St., Brisbane has 
sold out to the Swift Australian Co. 
(Pty.) Ltd. The figure mentioned is 
£52,935. 

In 1928 Mr. McAnulty began business 
in a small way in Stanley St., pro
cessing cheese and later transferred 
to the opposite side of the street where 
he buit one of the most modern food 
processing factories in Australia, add
ing meat canning ·to its activities. 
During the war, the factory with a 
staff of 400 produced two million cans 
of meat and cheese: 

Mr. McAnulty who is in ill-health, 
said that he proposed to go to America 
and receive treatment at the Mayo 
clinic. 

Mr. A. H. Rolf, managing director, 
Swift Australian Co., said that his 
firm proposed to carry on business as 
usual and that the changeover was ex
pected to take place on May 19. 

Maxam have been keen users of 
broadcast advertising for many years. 

PREI SEEKS NEW AWARD 
An application by the Professional 

Radio Employees Institute for a new 
award covering the technical staffs 
of city and country commercial sta
tions was recently before the Concila
tion Commissioner in Sydney, when 
evidence was given in support of the 
new log of claims for wage increases 
and working conditions. The matter 
was adjourned to a date to be fixed 
when the employers will give their 
evidence. 

The Union seeks to bring within the 
scope of the award, members or non
members so long as they are perform
ing such work as set out in the log 
described as of a technical nature : 
to include chief engineers (they were 
not included in the previous award) ; 
increases in marginal differences in 
pay rates; to cover apprentices; 153 
extra pay for technical staff when en
gaged on telegraphic work and. when 
engaged on recording in addition to 
normal studio work; travelling allow
ances; definition of duty hours ; rec
reational, and sick leave ; and specific 
definitions of studio mechanic, control 
operator etc. 

FM IN SYDNEY 
Along the Pacific Highway at North 

Sydney, almost opposite the Mater 
Misericordiae Hospital is a very high 
telegraph post with an array on top 
which is very much . like a V-H-F 
aerial. It is believed that this is the 
antenna for the PMG's new FM V-H-F 
transmitter now being erected in 
Sydney. 

PETROL SUPPLIES FROM 
EAST INDIES 

A report by Vacuum Oil Pty., Ltd., 
states that the company has made 
large-scale repairs and renovations to 
its· war-wrecked refinery near Palem
bang (Sumatra). This should bright
en the prospects for increased petrol 
supplies for Australia. Before the war 
Vacuum obtained the whole of its 
motor spirit supplies from Palembang. 
Arrival of technicial machinery from 
the United States is being delayed by 
shipping difficulties. 

The accreditation of program pro
ducers by the Broadcasting Federation 
was carried a further step in Sydney 
last week when the N.S.W. division 
of the Federation appointed Messrs. 
V. M. Brooker, A Campbell-Jones and 
J . E. Ridley, as a relationship commit
tee with the program producers. Ac
creditation comes into operation as 
from July 1. 

FOR BETTER MARKET 

I I \ \ 

MAY 11£ 

"WHERE 'J'HERE'S SMOKE THERE'S FIRE" 

Likewise-when it's radio it's 2UE ! White hot with 
the latest in entertainment and radiating most of 
Sydney's easy-to-listen-to features, it is not surprising 
that it is "open house" for 2UE in so many thousands 
of homes. 
Whether your product is something to wear, some
thing to eat, something to use, or a special service
then you may be sure your name will be in good 
company. 
Make new friends for your product through 2UE. 

G 0 V E R A G E, T I E UP WI T H 2 U E 

• • • 
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PSCB Report on Financing the ABC 
Recommendations against Sponsored Programs on 

National Service and against Listeners 
Licence Fee Increase 

The Parliamentary Standing Committee on Broadcasting delivered to Parliament last week its Report 
on investigations carried out as to the future financing of the Australian Broadcasting Commission. The 
Report is one of the most lengthy which the Committee has ever prepared. Presented in full in this issue 
are the "conclusions and comments" of the Committee together with specific reservations of several indi-

SPONSORED PROGRAMS 
It is inevitable that criticism of t h e com

mercial stations' programs and a dvertising 
prac tices should be involved in exam ining 
the ques tion of a llowing sponsor e d program s 
in the national service, and having consid
ered both oral and documentary ev idence 
on the subject, we have reached the con
clusion that the idea of raising additional 
revenue for the A.B.C. by the inclusion of 
sponsored sessions in its programs should b e 
rejected for the following reasons:-

(1) I n countries where a ll broa.dcasting 
s ervices a re publicly owned (e.g . E ire and 
New Zealand) it is practicable to insist upon 
the maintenance of standards acceptable to 
the broadcasting authorities, and sponsors 
have no alternative but to adhere to them if 
they wish to advertise by radio. For ex
ample, in Eire the following rules a pply :-

(a) Sponsored progra ms a r e accep ted only 
from manufacturing· compa nies operating 
inside the n a tional territory . 

(b) Commodities excluded are patent 
medicines, cosmetics and alcohol. 

(c) The percentage of advertising must 
not exceed one minute in a quarter-hour 
program, 2 or 2~ minutes in a h a lf-hour 
program, a nd five minutes in . a n h our 's pro
gram . 

(d) This limited a m ount of adver tising 
time has t o be broken up so tha t in a 
quarter -hour program, for instance, t here 
is a preliminary announcement and a final 
a nnouncement. 

(e) The advertising script, as w ell as a ll 
t h e details of each proposed program, h as to 
be submitted in a dvance, in good time for 
censorship or a pproval b efore any r eh earsa ls 
or recor d ings take place. 

( f) Sponsor ed pr ogr a m s a r.e n ot a llowed 
a t all from 1 p.m . until 2.30 p.m. and from 
6 p .m. until 10 p .m. 

Under the dual system in Australia, how
e ver, sponsors would have the a lter native 

. of t ransferring t heir business t o the com
mercia l stations if their p r oposa ls were r e 
j ect ed by t h e A.B .C'. as being incompatible 
w ith its s t a nda rds. 

(2) T h e a m ount of a ddit ion a l net revenue 
w hich m igh t be expected t o a ccrue from 
sponsored programs in the national service 
would be comparativ ely small, unless the 
A .B.C. consented to lower its standa rds . 
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vidual members of the Committee. 

(3) Certain types of "comm ercial plugs" , 
the frequency of the ir intrusion, a nd the 
nature of ma.ny of the programs said to be 
ins isted upon by sponsors in the comm e r cia l 
s er vice w ould lower the prest ige of the 
national service. With compa r a tively few 
exceptions, co1nmercial stations' programs 
and advertisem ents are designed generally to 
appeal to mass audiences1 1nany members 
of which a r e evidently relied upon by the 
sponsors to be susceptible to effusive and 
often ext r avagant persuasions t o buy. 

(4) The in trusion of t h e A .B.C. into the 
a d vertising field would p roba bly r educe the 
r esources of at least some of the comm er cia l 
stations to some extent and m ight result in 
more inferior programs from some of those 
stations. 

(5) In order to secure adver tising con
tracts f or t h e sma ll number of s ponsor ed 
progra ms likely to conform with t he s t a n
da rds which t he A .B .C., as the t rustee of 
a pul>licly ow ne d utility, would be oblig ed 
to in s is t u pon, the Commission would p r ob
ably have t o snrrender its best listening 
hours in the evening, to the detriment of 
sessions a t present devoted to broadcast 
talks and discussions for the b enefit of all 
classes of t h e community , designed to pro
mote a nd m aintain well - infor ined public 
opin ion in pursuit of the ideal of rea l d e
m ocracy and higher cultural standards. 

Incidentally, the need for stimula ting 
wider interest in national and international 
affairs is demonstrated in the surprisingly 
small response to our invit ation to the 
public to send us their opinions on the future 
financing of t he nationa l service. \Ve t old 
the public that the r evenue from listen er s' 
fees was no longer suffic ien t to cover the 
cost of the service, a n d we specifically m en
t ioned in a widely a dvertised a n nouncem en t 
tha t we w er e investigating the alterna tives 
of increasing the listeners' fees, or of allow
ing sponsored programs in the national ser
vice, or of br idging the financia l gap by ap
propriations f r om the Con solidated Revenue 
of the Commonwealth. W e invited orga nisa 
tions and persons in t er ested t o send u s their 
view s on those a ltern a tives and on a n y ot h er 
ideas they migh t h ave for meeting the de
ficit. \Ve cir cula t ed the invitation t h r ough 
the press of every State and t hrough every 
broa.dcasting s tation throughout t he Com
monwealth, nationa l and commercial ; but, 

a l t h ough t here are a bout 1,500,000 licensed 
listeners a nd some millions of oth er listen ers 
in Australia, only 100 people wer e su ffic iently 
in terested t o communicate their views to us. 

T h is remarka ble lack of in terest in p ublic 
affairs is no doubt d ue to t h e cumulative 
effect of a number ·of in fl uences. Jud ging 
from the tenor of cr iticism from a large 
number of our correspon dent s . (they include 
in dustria l and profess ional workers and 
moth er s), not t h e least of such influences 
is the effect of ex cessive radio and other 
e n tertain ment of a certain typ e, calculated 
a lm ost continuou s ly in the best listening· 
hours t o divert the mind from entertainment 
a t a high level or from anything of a cul 
tural n a t ur e. 

In view of the widesprea d impression that 
the r a dio programs and r a d io a d vertising 
p1'€l.ctices of the U nited Sta tes of America 
a r e la rgely copie d or a dapted in Australian 
commer cial program s , and havin g r egard to 
the criticism of m any commer cial programs 
in Aus tra lia (see S tanding Committe e's 11th 
R ep ort) , it is significa nt that in a special 
r ep ort issued .last yea r, entitled " Public 
Ser vice R espons ibility of Broadca st Licen
sees", the F.C.C. referred to "the g eneral 
relaxing of a dvertising stan dards in r ecent 
years" ; to station s ' advertising excesses 
"which are incompatible w ith their public 
responsib ilities a nd w hich t hreaten t h e good 
name of b roa dca s ting itself" ; a nd t o the 
"crucial need" for s t a tion s t o make a de 
qua t e provision for d iscussion programs at 
local, n ational and int ernation a l levels; and 
gave notice of t he Commissi.on' s inten tion 
to take certain m easures to r em ed y the 
s ituation. 

In refer en ce to compla in t s of excessive 
advertis ing, it is of particula r inter est t o 
observe from the F .C.C. report that some 
sta t ions and some advertisers are becoming 
a w a r e of the value of uninterrupted listen 
ing, even t o the ex tent of ann ouncing to 
listeners t h a t the session would not be in 
ter rupted by commer cia l plugs. The r eport 
a lso shows that some time ago t h e National 
Associat ion of Broadcasters of America (a 
voluntary organisation) bann e d, between 
the hours of 7 a nd 11 p.m., any commercial 
a d\•ertisin g beyond a n announcement of the 
n a me of the advertiser a n d of his product. 

(Continued on page 8) 

To an advertiser seeking to make a message " s ink i n" 
to Melbourne, there is the City' s Macquarie station 3A W , 
with the advantages of having the Net work quality show s 
to hold its audience plus the station 's individual loca l 
features. These are of such strong personal interest too, 
that astute sponsors know that 3AW is the station closest 
to the family hear th this winter. 

3AW RADIO ROUNDSMAN'S NEW NIGHTLY NEWSREEL 
Melbourne's most newsworthy happenings are reco r ded 
by Bob O' Brien twice daily at 12.15 and 6.45 p.m., Monday 
to Friday. The Newsreel unit now includes Peter Ellis 
and the portable wire recorder wor ks independently of 
any electric mains. 

FRED TUPPER NOW BROADCASTS FROM THE STADIUM 
Every Wednesday night at 9.30, Fred T'upper broadcast s 
the wrestling from the Melbourne Stadium. These ar e 
ringside descriptions with a punch ! 

JUNIOR 3AW NOW LINKS UP WITH "JUN IOR AGE" PAPER 
Australia's first all junior radio stati on (,under the d i rec
tion of " Sally,") is in fuH co-operation with the Children's 
newspaper pub I ished in Friday's " Age." There is an 
active exchange of ideas, etc. 

MACQUARIE'S MELBOURNE SHOWS ADD NETWORK 
PRESTIGE 

" The Shell Show", " Star Pupil", " Qu iz K ids", and other 
productions under Terry Dear and Lawrence H. Cec i l are 
being made at 3A W for Australian-w ide broadcasts. 
Melbourne is keen on its cultural developments, which ar e 
fully explored by 3AW. 

JAW'S MOTHER'S DAY APPEAL-A GR.AND 
A series of unique broadcasting ev ents, coupled w it h a 
complete change of programme on Mother's Day w ith 
personal appearances of world famo u•s personalit ies w as 
organised as a st ation public serv ice to build a new 
Kindergarten for t he Deaf. 

EFFORT 
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lt is conceiYable that Australian sponsors 
would find it worth while making an ex
periment to test whether this consideration 

for the feelings of l,steners would create a 
favourable impression which would be re
flected in the sales of the products; or, if 
s uch a limitation would be too much to 
expect, sponsors m ight find it advantageous 
to heed the opinion of a critic who says: 
"Wordiness defeats the ends of advertis
ing. A brief 'commercial', arresting and 
concise, is far n1ore effective than a spate 
of words which lose the attention by their 
diffuseness." 

A somewhat similar move to that contem
plated in the United States h as been pro
posed in Canada, where the pulJlicly owned 
instrumentality (Canadian Broadcasting 
C'orporation), which manages the national 
:service, is consulted before licences are is
sued to privately owned commercial s ta
tions. In a report issued last year by a 
Parliamentary Committee of that Dominion, 
the following recommendation was made:-

"As a condition of the issuance or re
newal of any licence a station should be 
required to submit to the Board of Govern
ors of C.B.C. an undertaking that it would 
faithfully perform its duties as a trustee of 
~ radio frequency, and would indicate the 
amount of time a nd what proportion of its 
revenue it is prepared to d evote to local 
community events, the discussion of mat
ters of local interest and the development of 
local talent and other public service broad
casts. By this means it would be empha
sised to all that the right to occupy a 
frequency is a privilege granted to one w ho 
thus acquires a temporary monopoly in the 
u se of an air channel which belongs to t he 
p eople, and. it would be a consta nt r eminder 
also to the Corpora tion and the licensing 
a uthority of their duty to see that all such 
persons carry out their obliga tions to their 
respective comn1unities.' ' 

The increased rate of expenditure which 
sponsors have been incurring on radio a d
vertising in recent years is likely to prove 
more and more a contributing· factor in the 
higher costs of running the A.B.C., as the 
additional resources. at the commercial sta
tions' disposal result in competition for t h e 
services of the limite d number of prominent 
script 'vriters, actors, actresses and comedi
ans available. In view of the large number 
of stations in Australia broadcasting the 
same types of programs more or less simul
taneously, it is a matter for considerat ion 
whether there should not be. some method of 
co-ordination to avoid the resultant econom
ic waste, especially when there is such a 
shortage of manpower for productive n eeds; 
and at the same time ensure that a reason
able proportion of good listening hours shall 
be devoted regularly to broadcasts of d is -
cussions of public issues. 

contention is debatable. The cost of many 
public facilities is only partly met by direct 
contribution, the balance being financed 
from public funds, as the facilities are of 
value not only to those who directly con
tribute to them but to the whole community 
as well, e.g. country railway services. 

There are 2,200,000 taxpayers in Au stralia, 
but only about 1,500,000· licensed listeners. 
It is reasonable to assume that a larg·e num
ber of the remaining 700,000 listen to the 
progran1s at various times, perhaps regu
larly, or at least that they derive some in
direct benefit from the service without mak
i:hg a direct contribution to its cost. It is 
true that in recent years they have been 
making an indirect contribution through the 
meciium of the grants to the A.B.C. from 
the Consolidated Revenue, to which they, as 
taxpayers, subscribe; but so also have the 
iicensed listeners who are taxpayers, too. 
Hence an in crease in the licence fee would 
involve additional direct taxation of a sec
tion of taxpayers who are n ot the exclusive 
benefic iaries of t)le service. 

The proposal that the listener's licence 
fee should be increased should be rejected, 
in our opinion, for the following r easons:-

(1) It would be unfair to larg·e numbers of 
the lower paid body of citizens and to elderly 
persons living on comparatively small pen
sions or annuities, all of whom largely de
pend upon their radio licences for their 
entertainment and enlightenment. 

(2) It would not be equitable to countr:v 
listeners w ho have not the same facilities as 
residents of densely populated areas. 

(3) It would be unfair t <;> licensed listeners 
generally, as· many more people besides them 
hea r the programs or indirec tly be.nefit from 
them without owning receiv ing. sets and 
w ithout making a direct contribution to the 
cost of the service. Furthermore, licensed. 
listeners, in addition to paying their ·licence 
fees, and in addition to their direct contribu
tions to the Consolidated Revenue as income 
taxpayers, are a lso making additional indi
r ect contributions to the Consolidated 
Revenue, through the medium of sales tax 
and excise duty on valves, plus cer tain per
centages of such duty, which it is custom 
ary for manufacturers and distributor s to 
pass on to u sers. 

(4) It would ncean the imposition of ad-. 
ditional direct taxation and would be incon
sistent with the general feeling in the com
munity that r eductionS' in taxation are jus
tified under present-day conditions. 

(5) It is d esirable to encourage list ening to 
the radio· service, as this is, or should be, 
in properly balanced programs, one of the 
most influential means of educating public 
opinion and taste in directions that make 
for the common good, especially to counter
act the influence of subversive p ropaganda 
subtly designed to rob the m asses of their 
freedom a n d make them s laves to dictatorial 

LISTENERS' LICENCE FEES state d espotism. 
It has been suggested by the A.B.C. that 

the national system should be financed RADIO ADVERTISING TAX 
w holly from licen ce fees, on t h e g round that Amo11g the suggestions we have received 
this is a straightforward method in its re - is one that a percentage tax should be lev ied 
lation to the listening public and would be on all expenditure on radio adv ertising over 
wholly equitable in its incidence. But that commerc ial stations, as a means to assist 
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in the financing of deficits in t he · national 
service. The author considers that ther e 
should be no objection to t his, on the prin
c iple that ·profitable enterprises at present 
ind:rectly contribute, through taxation, to 
the Consolidated Revenue, f rom which n on
paying p u blic enterprises are at least partly 
financed. 

'I'he question whet her such a tax could 
legally be imposed is a ,matter upon which 
we are not comp etent to express an opinion, 
but , even if legally practicable, t he idea does 
not appeal t o us as being in the b est inter 
ests of the community, in view of the prob
ability t hat any such tax would be passed 
on to the public by the sponsors through 
the medlun1 of a corresponding increase in 
the selling price of the adverLsed goods. 

RADIO RECEIVER TAX 
There is an a lternative suggestion from 

the same a uthor, for the same purpose, that 
a tax of, say 10 per cent should be imposed 
on radio rec;eivers at the time of purchase. 
Taking the average price of a receiver at 
£20, this would mean a n average payment 
of £2; a nd assuming the average life of a 
receiver to be 10 years, this would be equiva 
lent to a tax of 4/ - p er annum per radio 
licence, payable by the licensed listener in 
addition to his ordinary licence fee . In 
other words, it w o uld be equivalent t o an 
increase of 4/- per annum in the licence fee, 
Our objections to an increase in the licence 
fee are therefore appli.cable to this sugges
tion, which, n1oreover, would be unfair in 
its incidence, as listeners purchasing new 
sets would be contributing , whereas listen
ers retaining their p r esent sets would be 
free of the burden. In a ddition, it would be 
detrimental to the radio indust ry and to 
efficient reception, as it w ould t end to re
tard replacement of outmoded sets with 
m ore modern equipment of high er fidelity. 

STATIONS' LICENCE FEES 
In the 1942 report of t he Joint Parliamen

t a r y Committee on Broadcasting, which 
recommended the constitution of the Sta nd
ing Committee as a stat utor y bod y, it was 
suggested that the latter should watch the 
profits of the commercial stations as the in
dustry developed. The terms of the report 
implied that it might become necessary to 
determine w hether, in consideration of the 
measure of mono,poly conferred by the issue 

. of licences, the commercial stations should 
m ake a greater contribut ion to the Consoli
dated Revenue than their annual licence 
fee of £25, which has not been varied since 
the inception of broadcasting over 20 years 
ago, except that since the 1942 Act the sta
tions ear n ing profits ·h a ve contributed one 
half of one per cent of their gross earnings, 
the intention b e ing that this would be their 
contribution to the cost of Post Office radio 
research, f r o111 'Which the comm.ercia l sta
tions benefit. 

It is of in terest to note t hat in evidence 
tendered to our predecessors in 1945, one 
of the witnesses, r epresenting a metropoli
tan newspaper, said his principals were pre
pared to pay a fee of £1,000 per annum for 
a licence, and suggested t h a t the licen ces 
should be granted to the h ighest bidders 
a fter public offers h ad been invited. 

We are doubtful whether an increase in 
t h e fee, even on a s lid ing scale, would be a 
good thing in the general interests of the 

(Continued on page 10) 

6El IN IMill ON THE 6000 TIMES 

SYDNEY &. MELBOURNE REPRESENTATIVES: 
AMALGAMATED WIRELESS (A 'SIA) LTD., 

. Box 2516, G.P.O., SYDNEY. 
AMALGAMATED WIRELESS ( A ' SIA) LTD., 

167 Queen Street, MELBOURNE. 

650 KC 

1,000 
WATTS 

L ike an arrow in true fiight to its t arget, a·n 
advertiser's message over 4KQ goes straight ta 
its sales' objective-DIRECT TO THE PEOPLE, 
Fundamentally the station of the people, 4KQ 
offers a unique opportunity to advertisers who 
aim to sell t o the great mass market-THE 
HOUSEWIFE AND THE FAMILY MAN. 
NOW IS THE TIME to book time on 4KQ for 
YOUR Product or client. The station is on the 
a ir ... its success was immediate, and its future 
assured-AND-extra attractive times for ad
vertisers are amply available. 

Get in to u c h NOW with o ur advert is ing 
department fo r particulars, rate, card, etc. 

231 ELIZABETH STREET. BRISBANE 
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community, because in all probability the 
stations would seek to recover their addi
tional costs by higher advertising r ates 
which, if authorised, would eventually be in
cluded in the selling price of the advertised 
commodities, r~su.lting in an increase in in
direct taxation o'f the public. 

GRANTS FROM CONSOLIDATED 
REVENUE 

The way to deal with the situation which 
we regard as the most equitable to both di
rect and indirect contributors under the 
existing system, is to continue the method 
adopted in recent ·years of supplementing 
licence fee revenue by grants from the Con
solidated Revenue, subject, we suggest, to 
the qualification that in view of the need to 
plan ahead in the broadcasting service, and 
to confer a reasonable degree of financial 
independence on the Commission, the grants 
should not be on an annual basis but should 
cover a term certain of three years, on the 
understanding that the Commission should 
be required to refrain from applying for 
a.dditional funds during that period and to 
adjust its rate of expenditure from time to 
time to ensure that the amount agreed upon 
for each period of three years shall not be 
exceeded. 

In computing the gTants under the three
yearly periods suggested, substantial reduc
tions could be effected if the Commission 
were to vacate the field of light entertain
ment because of the extent to which such 
entertainment is featured in the commercial 
service. But the Commission has cultural 
and educational obligations which it cannot 
fulfil adequately unless it attracts listeners 
by other acceptable means. It has been 
well said that "you can't educate people if 
they aren't listening,"-a truth of special 
significance in the broadcasting services of 
Australia, where the commercial stations 
have claimed to hold 80 per cent of the lis
tening public. 

We support the Commission's policy of en
deavouring to attract audiences gradually to 
its serious sessions by light entertainment 
of unexceptionable quality, and we are 
therefore opposed to the idea that the Com
mi Bsion should entirely vacate that field. 

CO-ORDINATION OF PROGRAMS 
The A.B.C. would like to see a move made 

towards placing national broadcasting in 
Australia on a footing similar to that in 
Canada: The Commission considers that in 
a country where there is a double system, 
as in Australia, there should be some means 
by which it can be co- ordinated, and h as 
pointed out that in the United States the 
F.C.C. looks over the whole broadcasting 
field and indicates what in its view any 
broadcasting authority, as a public utility, 
should be required to do. In Canada, where 
there is a dual system which, with some 
modifications, is like Australia's, the com
mercial stations are compelled to adopt cer
tain standards and to do a certain amount 
of public interest broadcasting. 

Apart from criticism of the general level 
of program standards in the commercial 
service, it is undeniable that there is much 
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economic waste in the multiplication of the 
same types of sesstons by various stations 
serving the same listeners. For example, 
as one witness has pointed out, there are 
no fewer than five stations in one of the 
capital cities which devote practically the 
whole of Saturday afternoon to t h e broad
casting of the same sporting events, involv
ing multiple costs of broadcasting personnel, 
land line facilities and other equipment for 
relays to other groups of stations, which 
might in other circumstances be diverted to 
productive purposes clamouring for much 
more deser ving priority in moderate essen
tial needs, without depriving listeners of 
r.on-duplicated sport broa dcasts. 

A somewhat similar situation, w ith some 
exceptions, is experienced in other types of 
programs, especially at peak listening hours 
in the ev6ning, when, if adequate public ser
vice, in its highest sense, were the aim of all 
stations, a reasonable portion of those hours 
would be universally devoted to sessions 
which vitally affect the well-being of the 
community and the future of this nation. 
As the C.B.C. has pointed out in its annual 
report for 1945/46, talks for serious purposes 
can be arranged in such. a way that listeners 
welcome them, which is ver ified by the 
statement in that report that "many pro
grams (in Canada) in the field of public af
fairs have audience rating·s on a par not 
only with such items as news, but with 
many commercially-sponsored progTams de
signed strict ly for entertainment." 

An acceptable scheme of co-ordination 
could ensure, for example:-

(1) Concerted and effective resistance to 
"sponsor interference" with desirable pro
gram and advertising standards. 

(2) Elimination of the economic waste in
volved in having so many stations broad
casting the same kind of program simul
taneously. 

(3) Universal allocation of good listening 
times for public service broadcasts on 
national and international issues. 

( 4) Equality of opportunity for recog
nized poli t ical parties, provided they are 
pledged to attain their objectives by con
stitutional means, to secure broadcast times 
a t hours acceptable to them. 

(5) Provision of time, free of charge, for 
religious broadcasts equitably allocated to 
all denominations; for sessions on behalf 
of Universities and other educational insti
tutions; and for broadcasts desired by re
turned soldier organisa tions;- an arrange
ment which might prove more sat isfactory 
to these bodies than having to run their 
own stations, as they would be relieved of 
the obligation to engage in commercial oper
ations which, strictly speaking, are extran
eous to their proper functions,. but which, 
if they held licences under the existing 
system, would probably be unavoidable in 
their efforts to obtain revenue to cover the 
cost of maintaining the stations. 

A scheme of co-ordination on t h e lines 
suggested by the A.B.C., or any k ind of co
ordination, as the Treasury has pointed 
out, means some form of control. The 
Treasury representative considers it would 

be difficult to co-ordinate the national anu 
commercial services, adding that perhaps 
the only solution to the problem is n ation
alisation. The Post Office represetative Pre
fers the preset· dual system. 

Critics of the idea of the dual system be
ing publicly owned fear that the broadcast
ing services might become propaganda in
struments for the use of the political party 
in power, the implication being that this 
is at present the case as r egards the nation
al service . It is true that under the 1932 
Act there was ministerial power to instruct 
the A.B.C'. in regard to pol!tical broadcasts, 
and there has been evidence that Ministers 
of successive governments of different politi
cal parties exercised that power. But, on 
the recommendation of the Joint Parlia
mentary Committee under the chairmanship 
of Senator Gibson, that power was with
drawn from the Minister by the Act of 
1942; so that for the last five years the Com
mission has been completely independent in 
this matter. 

The A.B.C.'s position was clearly ex
plained in evidence tendered to the Stand
ing Committee of the previous Parliament 
in January, 1944, by the then Chairman (Mr. 
Clea ry), who pointed ou t tha t, since the 
1942 legislation, if the Minister instructed 
the Commission to broadcast a statement 
of a political nature, the request could be 
refused. 

INTERFERENCE SAFEGUARDS 
As an additional safeguard a gainst politi

cal interference with the A.B.C.'s indepen
dence, provision was made in the 1942 Act, 
requiring the Commission to notify Parlia
ment in its annual report if it received any 
s u ch instructions. All of the Commission's 
annual reports tabled in Parliament since 
1942 show that no such instructions have 
been given. That is a highly significant 
situation which, judging from the trend of 
criticisms which have been brought to our 
notice, does not appear to have received 
adequate publicity; it certainly affords evi
dence that there would be n o reasonable 
ground for a fear of effective ministerial 
interference with the Commission's indepen
dent power to deal with political broadcasts, 
if i t '"ere otherwise desirable to adopt a 
plan of co-ordination under the auspices of 
the A.B.C. 

Needless to say, t h ere are differences of 
opinion amongs't us on the question of a 
move in that direction, as it would prob
ably lead to, if not involve, nationalisation, 
which although in operation in the United 
Kingdom, Eire, South Africa and New Zea
land, and advocated in principle by Pro
fessor Copland in a submission to the Aus
tralian Institute of Political Science.
nevertheless affects a fundament a l principle 
of political philosophy. Realising that a 
question of very high policy is involved, we 
suggest that the matter be debated on the 
floor of the House, so ·that all points of view 
may be fully considered with the object of 
endeavouring to find a solu tion which will 
b e desirable and equitable in the interests 
of all concerned. 

The following· r ecommendations are made 
in r egard to the program service defic its and 
the technical service d eficits,. if Parliament 
decides that the present system should con
tinue. 

(-Continued on page 28) 
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MINGAY PUBLISHING CO. 
MELBOURNE STAFF 
APPOINTMENTS 

The appointments of Miss Beatrice 
Touzeau as manager, Melbourne 
branch of the Mingay Publishing Co . . 
and Mr. Arthur E. Hoad as Melbourne 
news editor have been announced by 
Mr. 0 . F. Mingay, managing director 
of the company. 

Miss Touzeau has been Melbourne 
representative of the company since 
1942 and is well known in trade circles. 
Mr. Hoad is a newcomer to pub
lishing, but has had a lot of 
broadcasting experience. He is a 
Member IRE, (Aust.) and served 
during the war with the RAN for six 
and a half years on technical, admin
istrative and instructional duties in 
communications. One of his tasks 
was the building and operation 
throughout its busiest period, of 
HMA Naval W/T Station, Townsville 
in his capacity of OC. His appointment 
included duty as the Port W /T Officer, 
involving technical superv1s10n of 
radio communications and warship 
W/T maintenance within that Area. 

He was associated with the early 
days of 3BO Bendigo and 4TO Towns
ville and later with 2AY Albury, 2CH 
Sydney, 4CA Cairns, 2GF Grafton, 2GN 
Goulburn and 2SM Sydney, also 
VK2ME, AWA's pioneer .shortwave 
service. 

His writing experience has included 
copy and script writing for stations, 
and he has had plays accepted abroad. 

COUNCILS SEEK CUTS 
IN AD. HOARDINGS; SIGNS 

A number of municipal and shire 
councils in New South Wales have 
taken a strong stand against adver
tisement hoardings and road signs. 
Some have refused to renew licences 
for existing advertising structures al
together. Two councils went so far as 
to prohibit the painting of commer
cial signs in their areas, but the Aus
tralian Association of National Ad
vertisers immediately raised the claim 
that such action was contrary to Or
dinance 55 of the Local Government 
Act. 

In the Blue Mountains Shire the 
council recently instructed a number 
of property owners that all commer
cial signs on their properties exceed
ing are area of six sqr. feet must be 
obliterated, and that the total area of 
all signs on one building must not ex
ceed 18 sqr. feet. The AANA intervened 
and the matter has been referred to 
the Local Government Association to 
call a meeting of interested parties. 
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ASSOCIATED CHAMBERS 
OF COMMERCE CONFERENCE 
IN ADELAIDE 

The 43rd Annual Conference of the 
Associated Chambers of Commerce 
was held in Adelaide on April 22-24 at . 
the Adelaide Town Hall. Distinguished 
leaders of commerce from all States 
of the Commonwealth and official 
representatives of eight nations heard 
His Excellency the Governor of S.A: 
(Sir Willoughby Norrie) officially open 
the conference. 

In his address the retiring President 
(Mr. Herbert Taylor) said that pro
duction alone will reduce costs of 
necessities .in short supply and produc
tion alone will give us goods to export 
and will provide better wages and a 
higher standard of living. ~e added 
that increased production does not 
mean overwork or sweating which are 
unnecessary as well as undesirable. By 
a pernicious system of intimidation of 
the workers an extremist minority of 
union leaders has compelled employees 
in some key industries to reduce their 
production to weekly quotas consider
ably less than a reasonable week's out
put which a normal worker can pro
duce without undue strain. 

''F.M. INEVITABLE"
SAYS BREMA 

The recent annual report of the 
British Radio Equipment Manufactur
ers' Association states that after in
curring an expenditure of £2,000 to 
investigate the relative merits of F.M. 
and A.M. over a period of many 
months, it appears that the ultimate 
employment of F.M. transmissions is 
inevitable. 

The BREMA Council has decided 
that development of the F.M. system 
should be supported, provided that: 
(a) It is used as an addition to and 

not in replacement of existing 
transmissions. 

(b) Inter-regional and international 
broadcasts in and from this 
country are not curtailed in con
sequence. 

In respect to television, it was de
cided that facilities of technical col
leges for basic training, plus individual 
manufacturers' schemes were ade
quate. 

A recognised standard of efficiency 
to incorporate television under the 
system of the Radio Trades Examina
tion Board should be accepted by all 
concerned as one measure of a deal
er's service efficiency. A single basic 
discount of 30% for television sets to 
dealers assuming full installation and 
maintenance responsibility has been 
agreed upon. 

SYDNEY SAVAGE CLUB 
A concert recital by the recipie.nts 

of the Sydney Savage Club's Students 
Scholarship and special awards for 
1946, was arranged by the Club at the 
Trccadero, Sydney on Sunday evening, 
May 4. 

The Savage Scholarship was com
menced in 1934 when Marie Van Hove 
was the winner. In 1945 the Savage 
Club made two scholarships and Marie 
Van Hove again won the scholarship 
with her excellent piano playing and 
the other 1945 winner was Wendy 
Brunton-Gibb for her dramatic work. 

On this occasion, the awards were 
decided for 1946 and the winner was 
Isabelle Mallitt, a violinist of great 
promise. The second scholarship was 
divided between Paul Miskell, t enor 
and Marion Graham Smith, a pianist'. 
Each of these three young people ren
dered at least four items last Sunday 
week which resulted in much ap
plause. Wendy Brunton-Gibb is well 
known as the daughter of Jim Brun
ton-Gibb, who is the Chief Savage of 
the Savage Club and compered the 
show on Sunday evening. 

The Savage Club choir under the 
baton of Ivan Rixon was a great hit. 

It was very fortunate that Mrs. 
Brunton-Gibb was able to bring along 
Mr. Georgie Wood, ("Wee Georgie") 
the well known English comedian who 
is at present playing at the Tivoli. 
His talk to the gathering was not only 
full of humour, but quite a lot of 
horse sense, and met with great ap
probation. 

Coffee and refreshments were served 
and the eve:ning was something for 
which the Savage Club can take full 
marks. 

The Secretary of the Savage Club is 
Mr. Adrian Ashton of 27 Hopetoun 
Avenue, Mosman, XM 4984. The recent 
election of officers for 1947 resulted 
as follows:-

President : Lindley Evans. Chief Sav
age: J. Brunton-Gibb. Hon Secretary: 
Adrian Ashton. Hon. Treasurer: Trevor 
Daniel. 

Braves: Jim Meynink, George 
Christie, Norman Barrell and Bob 
Mackey. 

Councillors : Arthur Herriott, Jack 
Musgrove, Frank Crane and Tom 
Tuckwell. 

Chairman:- Entertainment Com
mittee, Bill Lewis. 

Chairman:- Decoration Committee, 
John O'Donnell. 

Chairman:- Catering Committee, 
George Smith . 

Chairman :- Art Committee, J ack 
Lee. 
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I REMEMBER 

JOHN HAINES o'f "The Bulletin" 
(By W. 0. Richards) 

You sensed rather than felt the 
approach of John Haines when he 
passed your office door on his way to 
the enquiry desk. Short, quick foot
steps heralded his coming. Stockily 
built, short of neck and square of 
jaw, his whofe physical make up was 
in keeping with his pugnacious c.harac
ter. "It wasn't the size of the dog in 
the fight, it was the size of the fight 
in the dog!" 

That was John Haines - and could 
he fight? 

When it is remembered that in his 
day, the classified columns of the "Syd
ney Morning Herald" could be read 

John Haines, first advertising manager of 
"The Bulletin." 

without the aid of a magnifying glass, 
and practically all national advertis
ing came direct through the London 
offices of Reuters or Gordon & Gotch, 
his field was very limited. 

Prospects were confined to a few 
wholesalers, · retailers, indent agents 
and casual advertisers. 

To see and hear John Haines at his 
fighting best, one had only to mention 
"circulation"- information naturally 
sought regardtng any medium. When 
he made a reply he literally spat the 
words at you! "Circulation! Assum
ing, Sir, as you suggest, that my cir
culation is only 50,000 am I fracturing 
the truth Wben I claim that each copy 
of "The Bulletin" is read by five dif
ferent persons ? 

"2 5 0 , 0 0 0 ! Think of my paper's 
influence - its impact on the reader! 
Why, if only half of one per cent. of 
this number of readers purchased 
the merchandise advertised in my 
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columns -would the investment be 
worth while?" 

"But-" 

"Pardon, there a ren't any 'buts' 
about it, Sir. When I tell you that the 
names of "Bulletin" black and white 
Artists and Writers - men like Archi
bald, Phil May, Hopkins {Hop), Henry 
Lawson, Banjo Paterson, Harry Wes
ton, Hugh MacCrae, E. J, Brady, Ste
phens and many others I coud name 
are as well lmown to every intellec
tual, suburbanite, bushman and poli
tician in every nook and cranny in 
Australia as they are to you, I am 
not exaggerating; and need I say, Sir, 
that "The Bulletin" is the most quoted' 
Weekly •or Daily issued in this great 
country of ours ? "The Bulletin" has 
not merely recorded histo.ry- it has 
made it ! If you still have any doubts 
about the merits of Australia's 
National weekly as an advertising 
medium, ask Mr, Fred Millen- Manag
ing Director of Peapes; Mr. Charles 
Lloyd Jones -Advertising Manager 
of David Jones; Mr. Josiah Bartlett -
Advertising Manager of Anthony Hor
derns; Mr. Jonathon Baker - the 
Cutler in Hunter Street; Mr. George 
Davis of Hoffnungs and other constant 

• 
Phil May-A "self 
portrait" by the 
famous Aust ralian 
cartoonist. 

• 

advertisers in my paper. Ask any 
advertiser." 

Logically, intelligently, tenaciously, 
he propounded his reasons why "The 
Bulletin" was "a good advertising 
buy." If you had the money avail
able he generally succeeded in beating 

VALVE CO'S 
MUSICAL COMMERCIALS 

Amalgamated Wireless Valve Com
pany who have been consistent sup
porters of the broadcast medium of 
advertising for many years, recently 
devised a new series of one minute 
musical commercials, which break 
some new ground in smooth presenta
tion of this type of announcement. 
Each announcement is preceded by 15 
seconds track for a pleasantly sung 
theme. The first couplet has a topi
cal twist and the second couplet carries 
a lead in to the announcement for 
Radiotron Valves, thus "If you have 
no conception of perfection in recep
tion .. . Then you're the one to whom 
we want to talk." 

Perhaps the series comes within 
the Federation's definition of a sing
ing commercial, but there is at least 
no mention of the product in the 
singing part and the whole is on a 
very different plane from· the types 
of singing commercials which have 
apparently been upsetting quite a lot 
of commercial station_ listeners. The 
series has been released on stations 
2CH, 2AY, 2GN, 2GF, 3BO, 4CA, 4TO, 
4WK, 5AD-MU-PI-SE, 5DN-RM, 5KA
AU. 

THE LIVING RECORD 
Most people in the public eye from 

time to time like to keep newspaper 
clippings relating to their public ac
tivities, but Newcastle station 2KO 
went one better recently when they 
presented Mrs. McGirr, wife of the 
N.S.W. Premier, a disc, recording her 
launching of the "Delungra" at New
castle. 

Dick Fair was in Newcastle with 
Australia's Amateur Hour at the time 
and accepted 2KO studio manager 
Pickhover's invitation to join in the 
descriptive commentary of the launch
ing from the local dockyard. A wire 
recorder was used also on the job and 
this was run through over the air in 
the evening for the benefit of dockyard 
workers. The recording presented to 
Mrs. McGirr as a souvenir of the oc
casion was put on a platter so it can 
he played on a home phonograph 
turntable. 

down any resistance you might offer. 
John Haines deserves to be num

bered among those Immortals whose 
names will always be associated with 
the early history of "The Bulletin," 
and of Australian Advertising. They 
don't breed Advertising Representa
tives like John Haines these days. 
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The Battle of the Ratings 
(From our Washington Correspondent) 

C. E. Hooper Inc. are now incorporat
ing the "diary" system of sampling of 
radio audiences. C. E. Hooper an
nounced this at the beginning of April 
in an address to the Hollywood Ad. 
Club. He said the diary system would 
commence soon in 74 cities and would 
be in addition to the coincidental 
method of his organisation. The first 
diary study would cover 7,500 homes. 

Famous researcher, A. M. Crossley 
addressing an American Marketing 
Assn. luncheon in New York a few 
days later, declared that the American 
radio industry had developed a hypo
chondria over ratings which could 
only be cured if they got back to fun
damentals. Crossley asserted that al
together too much importance is 
placed on week-to-week rise and fall 
of program ratings. News mag. 
"Variety" reported Crossley as having 
said:-

"Aside from the need for less daily 
concern over whether a program is 
"a Hooper-droop of a super-duper
Hooper," what somebody must pro
vide and what advertisers have a 

right to expect, is a great deal more 
comprehensive program of radio re
search. "The first essential ... is a 
true cross-section of individual men 
and women in the United States of all 
ages, locations and economic levels 
. . . The second essential is a sound 
approach to the research program in 
the light of real needs - not high- . 
powered salesmanship, but help to 
the advertiser." 

Meantime another aspect on the 
rating ranting has loomed up. It's 
the suggestion said to be canvassed 
by a number of sponsors that they 
pay up for programs on a so-much
per-Hooper-point basis. This idea 
raised a squawk from radio talent who, 
perhaps surprisingly, pay less atten
tion to program ratings and more at
tention to their sales ratings than do 
many advertising agency account 
executives. Some talent say outright 
they would rather gamble on the sales 
of the sponsor's product arising out 
of their program than on what Hooper 
rating they would get. 

THEY GAVE UP THEIR SUNDAY 

~These are only some of the well known members of Sydney commercia l station staffs who 
toiled all day in the interests of Flood Relief for Britai n during the recent Sunday appeal 
carried out by the Sydney stations fo r the Red Cross• Soc iety. 
Left to right are Messrs. John Sherwood (2SM), John Dunne (2SM), Jack Lumsdaine (2GB), 
Geo. Foster (2GB), J . W. S. Keegan (direcltor of publicity N.S.W. Division Red Cross 
Society), Vernon Lisle (2UW) and Keith Dunbier (2UW) . 
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Radio's Part in Advertising 
S.A. Station Manager 
Addresses AAA 

There is still not a true apprecia
tion of the function of advertising in 
modern economic life, declared Mr. 
J. S. Larkin, general manager of 5DN 
addressing the South Australian Divi~ 
sion of the Advertisi.ng Association of 
Australia at a dinner on April 14. 

"Advertising today plays a part in 
the economy of almost every country 
by creating mass consumption, the 
advertising man playing a definite 
part by making possible mass pro
ducticm with its resultant mass 
economy," he continued. 

"It has been demonstrated effec
tively that radio holds a fundamental 
part in advertising. Some time ago a 
question was put to the Standing Com
mittee on Broadcasting: 'Doesn't the 
newspaper cover the field sufficiently?' 
To which the Broadcasting Federation 
president replied, - 'It's position is 
now no more than the train was to 
transport before the advent of the 
motor car.' 

"Radio has a personal aspect" in so 
far as it is an invited guest in the 
home - for this reason the radio ad
vertiser must forget his own views 
and give the listener what he wants. 
It is now possible to find out what the 
listener does want, and most stations 
can offer a sound service in this 
direction. 

"The use of various forms of re
search has brought to light many 
forceful facts. One such was demon
strated by a research carried out by 
the U.S.A.'s Columbia University who 
found that with regard to scatters, 
the 75 word scatter held almost 100% 
interest, the 100 word scatter caused 
a 25% drop in listener interest, the 
150 warder a 50% drop, and the use 
of anything· longer a rapid drop 
downwards." 

BIG CASTS PREVENT U.S. SHOWS 
VISITING AUSTRALIA 

The major obstacle against bringing 
current Broadway shows to Australia 
was the huge casts engaged, said Mr. 
E. J. Tait, who arrived back in Sydney 
on April 22 from a five months' tour 
abroad. 

Exceptional numbers are employed 
in all the big shows on Broadway and 
the big casts include important names. 
It would be difficult to put them on in 
Australia because of transport, the 
rate of exchange and the high Aus
trali:>.n taxation rate. 

* "PRESENCE" IS IMPORTANT 
IN RADIO RECORDING TOO! 

What is this all-important thing called 
"Presence"? 

The simple fact is that "PRESENCE'_' in radio 
recordings gives your listening audience the 
same enjoyment as a live performance. Unless 
the artists are recorded with every fine shade 
of the original performance-unless you can 
feel their "Presence," the investme~t you 
have made in a costly programme will not 
return the dividend expected of a high-rating 
programme. 

For "PRESENCE" in recordings ... for the 
realism that MUST be retained for a success-

RECORDING TECHNICIANS 
TO FILM & RADIO INDUSTRY 

KINELAB p Ty. LT D . T E L. M2635. 

fully recorded programme-trust the K inelah 
technique. Kinelab "know how." 
Three leading Sydney stations and numer
ous producers entrust the recording . of 
their most difficult feature shows to Kinelab. 

An absolutely independent tech
nical service available 24 hours a 
day, 7 days a week, to any pro~ 
ducer of radio and screen entertain
ment. May we instal a permanent 
line to your studio-become your . 
recording department? 

4 8 4 GEORGE STREET , SYDNEY 
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Joske's of Texas undertook this 
study of radio advertising in co-oper
ation with the National Association 
of Broadcasters in an effort to learn 
as much as possible of the most ef
fective procedures and techniques in 
the application of radio advertising to 
retail promotional problems. 
. Before the study began a series of 

surveys was made, of the store, its 
competition, its trading area, its cus
tomers and potential customers, to 
learn their attitudes, sales potential
ities, and tastes. 

These surveys were carefully analy
sed in the light of the store's promo
tional needs . and aims. From this 
analysis came the definite statement 
of six major, specific objectives : 
ll To increase store traffic and sales; 
2) To identify the store with leading 

civic and consumer groups; 
3) To extend the store's trading area; 
4) To supplement its current adver

tising; 
5) To strengthen its position with re

sources; 
6) To give new impetus to selling per

sonnel by the addition of a differ
ent promotional medium. 

To achieve these aims the store 
added 54 programs and 109 spot an-
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This is the Joske's of Texas 
Department Store Radio 

Advertising Study 

By Courtesy of the National Associa
tion orf Broadcasters in America 
"Broadcasting Business" has secured 
Australian publ'ication rights of the 
complete Radio for Retailers-Joske's 
of Texas Study-which will be pre
sented in several instalments. 

PART ONE 

nouncements weekly to its promotion
al program spread over five local 
radio stations. Changes and im
provements were made as opportuni
ties offered. 

A special radio · department was 
established as part of the store's pub
licity department;. co-ordinated pro
motion tied its radio advertising into 
other forms of selling. 

The "beamed program" technique 
was used, whereby the promotion of 
each specific type of merchandise or 
service of the store was directed to
wards a pre-determined audience, by 
careful selection of specific programs, 
times and stations. 

By consistent and careful follow
through, it was learned that this 
method of operation enabled radio 
advertising to achieve, with varying 
degrees of success, the obectives 
originally established. 

Similar planning and execution are 
recommended to other retailers and 
broadcasters. 

Preliminary statistical study of the 
Joske market area revealed among 
other deta1ls, the following:-
Area Population Radio Homes 
Immediate 476,000 110,330 
Secondary 1,153,500 237,700 
Rest of Texas 4,630,300 1,151,970 

During the study period San An
tonio had a civil population of 
350,000 and a military population of 
50,000. According to the 1946 "Sales 
Management" Survey of Buying Power 
San Antonio per family income for 
1945 was $4,327 (compared with all 
Texas average of $3,223). 

Store's History, Location 

Established in 1873, Joske's has 
been San Antonio's largest store for 
many years. Today, though located 
in Texas' third largest city, it is the 
largest store in the State. 

It is held in high regard by the 
community as one of the most modern 
stores in America. The building 
covers practically a city square. There 
are five spacious entrances, and in
side, the modern system of tempera
ture control, air conditioning and the 
escalators make shopping comfort
able and convenient. 

Joske's completely dominates the 
city's retail field in volume of busi
ness, doing approximately half the 
total largest store business in town. 
Its prime emphasis is on large as
sortments and carrying leading 
national brands. It has a good high
fashion· reputation, and is frequently 
represented in the nation's leading 
fashion magazines. Although its ex-

ceptional volume is well distributed 
among the various merchandising 
divisions of the store, high points of 
volume and customer-acceptance are 
better ready-to-wear, shoes, cosmet
ics, infants' wear and lingerie. It is 
known nationally for ~,ts dominant 
appliances operation. Its fine jewel
lery department sells gems running 
well into five figures, and its book
shop does more than the combined 
figure of the city's other bookstalls. 
It has 133 departments, and a com
plete basement store. (In 1945 a 
separate lower-priced furniture store 
was added.) 

Joske's competition is, in the ap
parel field, Frost's a fine specialty 
store; Vogue, a consolidated specialty 
store; Carl's, a popular priced speci
alty shop; and several small better 
specialty shops plus the usual chain 
stores. Competition in men's and 
boy's wear comes from Frank Bros., 
Fombys, and Hutchins Bros. In the 
department store field competition 
comes from Sears Roebuck, a good 
"A" store in San Antonio, and Wolff 
and Marx, a national department 
store whose volume ranks fourth to 
Joske, Sears and Frost. 

Joske.'s location in San Antonio is 
important to this study. The store 

l.s situated a good half mile from the 
main shopping centre. It would nor
mally be in a poor position but be
cause of the dominance of their oper
ation it has been converted into a 
busy buying centre. 

What the. Surveys Showed 
Before the radio campaign began, 

several surveys were made of con
sumer attitudes in San Antonio and 
its immediate trade area. These 
played an important part in estab
lishing definite objectives for Joske's 
radio advertising. 

One analysis of consumer attitudes 
toward San Antonio retail stores and 
advertising, made by Industrial .Sur 
veys Company of New York, indicated 
that : 

1) Joske's occupied a generally 
dominant position. 

2) I ts competition came from all 
types of stores .. serving all types of 
customers. 

3) Analysis of this with parallel 
surveys pointed out several qustomer 
types who consistently named differ
ent groups of stores as Joske's chief 
competitors. 

These facts emphasised t he neces
sity for Joske's to maintain its dom
in ant position and,, if possible, to build 
the store to a greater dominance by 
reaching more people of all income 
levels. 

WHAT IT'S ALL ABOUT 
The complete " Rad io for Retailers" ( or The Joske Study as it is 

somet imes called ) is a review of one department store's exper ience i n 
the practical application of broadcast adver t ising to its reta i l advertising 
problems. It includes i nfo rmation from t he initi;;: sti..Jy yea r , January 1, 
1945 to January 1, 1946; to which has been added information obtained 
from special studies during the last six months of 1946. 

Fo l lowing the American broadcasting industry's presentat ion in 1944 
of "Air Force and the Retailer" which dem onstrated the power of radio 
a'f!vertising, the president of Joske's of Texas - a big departm ent store in 
San A ntonio-Mr. James H. Calvert, suggest ed to represen t atives of the 
National Association of B r oadcasters that t he study be made an d offered 
the complete co-operat ion of Joske's of Texas. NAB and the San Antonio 
radio stations accepted the invitation, and offered mutual co-operation to 
plan an d conduct a pract ical radio campai gn. Joske's agreed t o add to 
its advertising expend it ure an amount w hich wou ld approximate 20% of the 
store's direct advertising budget to radio without decreasing its advertising 
expenditures in other media. 

«B r oadcasting Business" has secured from the National Assoc iation of 
Broadcasters in America, publication rights of the Joske Study, which will. 
appear in parts in several consecutive issues with but few and small 
abridgements. ·• 

Analysis of newspaper circulation 
showed that its advertising was not 
regularly reaching the full potential 
trading area. Analysis of radio op
portunities showed that San Antonio 
had five radio stations ranging from 
50,000 watt (network affiliate) to a 
250 watt (independent) station. These 
stations provide both limited and 
widespread coverage, of varied audi
ence appeal. 

The results of the Industrial Sur
veys Company study, combined with 
an analysis of the store and its de
partments from a standpoint of vol
ume, locat ion, merchandise, services, 
atmosphere, personnel, et c., indicated: 

1) Strong departments which 
should be used for radio promotion. 

2) Weak departments which should 
be strengthened before being included 
in the radio promotion. 

3 ) The customer-types served by 
the various departments. 

This gave a basis for selecting de
partments and merchandise which 
would lend themselves to radio pro
motion, and also a basis for determin
ing particular program types to reach 
the specific audiences desired. 

Joske's feels that these studies care
fully analysed by store and NAB rep
resentatives, had a real value, not 
only for radio application, but also 
for general merchandising. Here are 
three illustrations of the method by 
which this wealth of information was 
applied to specific problems. 

Examples of Pre-Planning 
Application 

Example 1 
The consumer study by Industrial 

Surveys Company revealed that two 
out of five women in San Antonio 
trading areas prefer red to purchase 

cosmetics and beauty lines at Joske's 
of Texas, and that one woman in four 
had actually made her latest cosmetic 
purchase there. Analysis of the store 
had previously brought out such 
factors as this departmen t 's excellent 
location, fine stock, and smart mer
chandising. 

Newspaper advert ising for this de
partment had probably reached its 
maximum efficiency~ Radio offered 
an opportunity to reach more pros
pective purchasers horizontally in the 
geographical sense, and vertically by 
income groups, than could be obtained 
by doubling or quadrupling its news
paper advertising. 

A study of the regular shoppers in 
the cosmetic department revealed 
that they included a ll classes and 
types of girls and women, with par
ticular emphasis on business and pro
fessional girls and women, and middle 
and upper income housewives. Statis
tics supplied by the San Antonio 
Transit Company showed that the 
peak morning load of women workers 
occurred on the buses between 8.15 
and 8.45 a.m. 

The period of 7.45 to 8.0 a.m., Mon
day through Saturday, was available 
over KTSA. This 5,000 watt CBS sta 
tion offered excellent coverage of the 
San Antonio trading area. From the 
opportunity the need and availability 
was born "Beauty Times" (a session 
which will later be described). 

Example 2 
Station KONO had instituted the 

''1400 Club" program (so named be
cause t he station operates on 1400 
kC/ s.). This program .format is 
simple and widely used; listeners are 
invited to write for a membership 

(Cont in ued over leaf) 
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card entitling them to a musical se
lection commemorating birthdays, an
niversaries, etc. By 1944 there were 
approximately 7,500 members of the 
KONO 1400 Club. Approximately one 
half of the members' names were of 
Spanish derivation, and the address
es of those with American names 
showed that the audience was com
posed largely of lower and middle in
come groups. A questionnaire to de
termine their attitude towards re
tailing and retail advertising was sent 
to a random sample of 1,000 members. 
The 290 returns (analysed by Badar 
Associates) revealed that Joske's 
rated much lower W'ith this group 
than with the consumer panel studied 
by the Industrial Surveys Company. 

The basement store particularly 
rated below its true importance as a 
well managed and effectively mer
chandised division. Obviously too few 
of the logical customers for the base
ment store knew about its wide se
lection of merchandise. 

• stocked with good popular priced lines 
of furniture, and called "Joske's Budg_et 
House." Lower and middle income 
consumers studied in the Badar Asso
ciates survey had ranked five popular 
priced furniture stores above Joske's 
as places where they preferred to buy 
furniture, and as stores which had the 
most interesting and helpful furniture. 
advertising. So, coincident with the 
opening of the Budget House, Joske's 
purchased another quarter hour on the 
KONO 1400 Club program for the ex
clusive promotion of this new store, 
because as noted in Example 2 this 
program was known to reach listeners 
in the income groups desired. 

Radio advertising for the fine furni
ture carried in the main store was then 
used on other programs beamed to 
higher income audiences. As will be 
shown later, a parallel survey made 
at the close of the study year showed 
increased sales and a higher rating 
by consumers. 

Every division and department of 
the store was thus carefully studied 
from the standpoint of what could 
profitably be promoted by radio. Each 
of the several consumer surveys was 
analysed to determine to whom the 
merchandise or service of each de-

partment could be effectively pro
moted. All five radio stations were 
studied for coverage, available time 
and existing or easily built program~ 
to reach the specific audience desired 
for the particular merchandise or 
service. 

Each of the following descriptions 
ol' the programs selected recounts the 
basic facts behind its choice. It is 
suggested that most retail advertising 
campaigns will profit from 'similar 
research and analysis, not necessarily 
as extensive as those used in the 
Joske study, but individually tailored 
to each retailer's problems. 

In Our Next Issue: 
"Major Objectives of the Overall 
Radio Plan." 

AUSTRALIAN Q.U IZ TITLE TO 
S.A. 

The South Australian team won the 
£200 final of the Australian National 
Quiz championship, which was decided 
on April 25, when the contest was 
broadcast throughout Australia. Beaten 
by only one point, Victoria and West
ern Australia shared second place 
honours. 

The winning team consisted of Mrs. 
G. Rowe, former teacher at Adelaide 
High School; Miss N. Davies, an Unley 
schoolteacher; Mr. R. F. Ross, a gra
zier, and Mr. H. Fox, a Myrtle Bank 
electrician. 

Interest is now centred around the 
contest on May 4, between this South 
Australian team and representatives 
of Victoria, winners of last year's quiz 
championship . 

The combination of these facts in
dicated the advantages of participa
tion in the KONO 1400 Club program 
for Joske's basement store. This par
ticipation consisted of the sponsor
ship of the 1400 Club from 11.30 to 
11.45 a.m. Monday, through Saturday, 
which was purposely sub-titled "For 
Members Only". Further description 
of this program and its application to 
Joske's basement store is given later 
in this study. 

JOSKE'S INSTITUTIONAL COPY 

Example 3 
Joske's had not been in the furni

ture business until a comparatively 
few years ago, and had merchandised 
the department to reach primarily the 
higher income groups. Therefore this 
department was not rated highly by 
the cross-section sample studied by 
the Industrial Survey Company. This 
fact coincided with management 
evaluation of the department. Con
sequently, even though creditable 
gains had been made in the sale of 
fine furniture, the committee recom
mended that radio promotion of this 
department be postponed until the 
store's plans progressed for additional 
development of its furniture opera
tion. 

Three months after the test began, 
an adjacent building was leased, 
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Objective: To establish Joske's 
character, identity and individu
ality; to build acceptance of the 
store as the first place to turn 
for purchases: 

a. Joske's used this institu
tional slogan to open and close 
every program : "Joske's of 
Texas, by the Alamo in San 
Antonio, the largest store in the 
largest State." 

b. Because most of Joske's 
radio copy was written with a 
dual purpose in mind (to create 
immediate and ultimate re
sponse) the only program used 
consistently and entirely for in
stitutional advertising was the 
Sunday night "Weekly News 
Round-up." 

Sample: (from "Weekly News 

Round-up") Opening commer
cial:-

Announcer: "Just as cattle 
brands have helped to make 
Texas famous, so have the fa
mous brands of merchandise 
built the name of Joske's of 
Texas! Take the men's store, 
for instance. You can't look 
anywhere without finding names 
representing the very top makers 
of men's wear. Let's start with 
suits. What a display of famous 
labels: SOCIETY BRAND, GOOD
MAN SUSS, KENTCRAFT, and 
WORSTED TEX. On to topcoats 
and the same thing is true with 
ALPAGORA, KNIT TEX, and 
KENTCRAFT! All brands you 
know and like to wear! The 
world's most famous names al
ways find their way to Joske's 
men's store, and so, to you!" 

HUGE AMERICAN 
ADVERTISING BUDGET 

Although two well informed Ameri
can advertising trade magazines 
"Broadcasting" and "Printers Ink" 
differ by many millions of dollars in 
their calculations of total advertising 
(and specific radio advertising) ex
penditures for 1946, there is little 
doubt that 1946 showed a continua
tion of the uptrend which was pro
nounced in 1945. 

"Broadcasting" estimated that gross 
time sales on American broadcasting 
networks and stations amounted to 
$424,077,000 during 1946. "Printers 
Ink" carries Dr. Hans Zeisel's (Mc
cann Eiickson Inc. researcher) cal
culation at $489.4 million for radio 
advertising expenditure and estimates 
total volume of all advertising at 
$3,116,600,000. Of the total Dr. Zeise! 
gives newspapers 30.93, Radio 15.73, 
magazines 13.83, direc1J mail 9'.0 3 , 
business papers (coming up) 5.73, 
outdoor 2.73, farm papers 1.23 and 
miscellaneous national and local 21 3. 

With the a id of a p ortable recorder, 2HD 
staff were at the Newcastle wharf to broad
cast a descr ip tion of the arrival of the HMAS 
"Condamine" on April 25. The "Condamine" 
v1s1ted the city from April 25 to April 28 
and w a s open for inspection to assist the 
L ake Macquarie Appeal w hich is in a id of 
a convalescent home being built for ex
service111en. 

TELEPHONE TROUBLES 
Despite good progress in new instal

lations there are still 77,000 applica
tions for new telephones outstanding, 
Mr. Calwell, representing the PMG in 
the House of Representat ives, told the 
House on April 29. In order to over
take the ar rears and to meet the great 
increase in demand for new phones, 
it will be n ecessary to erect many new 
buildings, install large quantities of 
automatic switching equipment and 
lay a lot of underground cables. Most 
exchanges are already full or over..: 
crowded with connection loadings. He 
said that 90,000 new connect ions had 
been made since the end of the war. 

Meantime the Postal Reform League 
with headquarters in Sydney, is seek
ing some relief from the burden of the 
telephone annual rental. Th e league 
points out that you still have to pay 
£5 a year, year after year, for an in
strument which is not worth much 
more than £5 originally. In New Zea
land, no rental is charged any more 
than for gas or water meters. 

PIANO CO. TAKES FM SPOTS 
"Variety" reports that the first top 

advertising agency placed contract 
for an FM station series of spots was 
negotiated late in April between New 
York station WABF and Baldwin 
Piano. Co., through Ruthrauff and 

ABC's NEWS SERVICE 
Replying to questions by the mem

ber for Fremantle, Mr. K. Beazley, Mr. 
A. Calwell representing the Post
master-General (Senator Cameron ) 
said in the House of Representatives 
at Canberra that:-The Australian 
Broadcasting Commission's overseas 
news service was inaugurated at the 
beginning of this year. In this con
nection, the ABC has made arrange
ments t o obtain its basic n ews through 
Reuters, Associat ed Press, British 
United Press, Exchange Telegraph and 
Press Association. 

The ABC's London news staff makes 
a selection from the news obtained 
from these sources and cables the 
items chosen to th e news office in 
Sydney. The ABC did not propose 
to appoint other correspondents over
seas except in respect of New York, 
where it is intended to have an officer 
for th e purpose of obtaining back
ground information arid covering the 
United Nations Organ isation. 

The ABC had almost completed 
arrang·ements for its independent local 
n ews service, which will be introduced 
not later than June 1. 

Ryan agency. Seven 30 second spots 
daily for 13 weeks will cost six dollars 
a spot. 

A Funny Thing about 
country listeners . I 

they like the city glamour 

that's why so many 
Central Victorians (most of 
225,000) hug their sets when 

relays 3AW every night, 6.30 to 10.30 

ASK THE ~ACQUARIE MAN ABOUT THIS SOLID HOOK-UP. 
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On and Off 
f...---------By GEORGE MATTHEWS---~~~~~~~ 

YES, _I'm on but not on it. 

Last issue got missed because I visi
ted guest house, in which I have in
terest (Her name is Mary). 

Next long week-end try Kim's 
Camp, and mention my name. Colonel 
Hughes Hallett (former A.B.C. an
nouncer-executive) will make you pay 
in advance. 

While producing' "Singing Cowboy" 
for Lintas Thursday last, Wilfrid 
Thomas inquired: "Are you back in 
the city for good?" 

No, Wilfrid. But I'm back in the 
city. 

* * 
NEW GLADYS? Mark the name 

well-Muriel Howard. She may have 
to go overseas (planning to do so) to 
get competent judges to say she's good. 
In my opinion, Muriel could be Aus
tralia's next Gladys Moncrieff. 

Saw her twice as Adele in "Gay 
Rosalinda". Knocked the hair-do off 
imported star, Tara Barry. 

Only firm offer from the Firm for 
Muriel Howard is New Zealand Gilbert 
and Sullivan tour-rehearsal perfor
mances while J .C.W. attempts to 
obtain from England new Ivan Men
zies for extended Australian season. 

Last week-end, Muriel, not having 
received any engagements from Syd
ney radio program makers, returned 
to "rest" at her home, 176 Esplanade, 
Middle Brighton, Vic. 

And she's awfully pretty! 
* 

CHUCKLES OFF: Young sons of 
Sydney accouintant, Jim Henderson, 
have discovered Sunday Telegraph 45-
minute comic strip program "Charlie 
Chuckles" (2UW, 9 a.m.) can be 
heard later over 2KO, so he now has 
to endure the show twice. 

Newcastle representative Kingsley 
Lock to Henderson in lift at City Mu
tual Building, where both have offices: 

"How much is it worth not to tell 
your kids they can hear the program 
yet again at a different time from 
2GZ?" 

* * 
SONG SUCCESS: Insurance man

ager, Sam Moliison, tells how eight 
years ago Herbert "Pat" Carroll, Wil
liams Road, Toorak, sexagenarian 
song writer, . remembered for "Rip 
Van Winkle", etc., pulled out a drawer, 
dusted off an old number titled "Don 
Juan", sent it to Chappell's . 

Pleased and proud was Carroll, 
former Gawler (South Australia) 
identity, not now in the best of h ealth, 
to h ear this week that baritone John 
eharles Thomas had included "Don 
Juan" in repertoire for current Aus
tralian tour. 

Jack ("Road to Gundagai") O'Hag
an an admirer of Carroll for many 
ye~rs, shared a plane with John 
Charles Thomas May 7. 

was returning to Melbourne after 
attending complimentary dinner U&h-

- er's Hotel, Sydney, to Ernie Lashmar 
and, George Sutherland, off to London 
later this month to represent Austra
lia at world musical copyright con-
gress. 

* * * 
OLIVER TWISTER : At George 

Street Radio Theatre, just before An
zac Day, Colgate-Palmolive unit did 
five first-class programs between 8 
p.m. and 10.30, artists including -

Jack Davey, Strella Wilson, Roy 
Rene, Olive Lester, Dick Bentley, Ada 
and Elsie, John Fullard, Bill Fennell, 
Hal Lashwood, Wilfrid Thomas, Peggy 
McDonald, Jack Burgess, Denis Col
linson, Victor Carrell, Harry Hamble
ton. 

Quite the best star-scintillating free 
show I and the audience had seen in 
years. 

When it was all over, a woman 
right behind commented : "I'd like to 
have heard Alan Coad." 

Backstage, baritone Harry Hamble
ton, who stands well over six feet and 
weighs 19~ stone, told violinist Dan 
Scully, he had been out looking for 
trout. -

"Should haw been marlin," said 
Scully, eyeing him off. 

* * * 
OFF THE ICE: No truth in story 

that big dog owned by Sydney Sun 
columnist, Jim Macdougall (he and I 
were together on Melbourne Herald) 
has been booked for the ice sequence 
in B.A.P .'s new (?) transcription, 
"Uncle Tom's Cabin." 

Dog hasn't been sighted since Sun 
got busy on its "meatless day" cam
paign. 

April 24 Sun announced that Dur
ban ("Broadcasters' Arms") Hotel, 
Elizabeth Street, had joined the meat
less movement. 

They haven't been serving meat 
there for years. Fish only-very odd 
fish some of them. Charles Read 
supplies the more eata ble variety. 

* * * 
CRITICAL: A few days after -his 

delayed return from New Zealand, 
where he toured 40 towns with White
hall's Megs Jenkins company, actor
producer-writer Victor Lloyd went to 
Kempsey as manager of 2KM. 

It was good to have Victor confirm 
that beloved 1920's star, Nellie Bram
ley, retired for some years, made a 
roaring comeback, and that in Christ- · 
church the decaying art of theatrical 
criticism flourishes still. 
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FIGHTING WORDS: Thanks Fred
die Mcintosh, guitarist and band 
leader, encountered at Lou Campara's 
Elizabeth Bay party for birthdaying 
Marie Ross, for drawing attention to 
Saturday Evening Post cartoon . .. 

Maddison Square Gardens. Two 
badly battered pugilists. One leans 
over the ropes, says to promoter : 

"Where's the script for the next 
round?" 

* * * 
TOLD OFF: Writing in Victorian 

weekly, The Advocate, one "Taurus" 
(my birthday's May, too) says: "The 
lowest form of importation is the 
transcription . . . 

" In this transcription racket t here 
are an unascertainable numb•er of 
pulp records which originate in the 
U.S.A. and which go on the commer
cial stations in between the adver 
tiseme_nts. 

"Since the author or t he place of 
origin is never mentioned, you cannot 
tell which is which. But there is no 
r eason why the commercial stations 
should be any more upright in t his 
matter than the daily and weekly 
press, whose mania for syndication 
and importa.tion of muck is notorious. 

Ashamed? My face is as red as an 
H.M.V. label. 

* 
NO CAVIARE? Sydney transcrip

tion makers who like to think ar tists 
are not ungrateful for the work they 
provide, continue to have headaches. 

Lately, Equity general secretary, 
Hal Alexander, advised the Radio Re
cording and Production Association 
of Australia (D. G. Michelmore, sec
retary) that--

Certain employers had refused to 
carry out the provisions of the Actors' 
Broadcasting Award (State) "in re
fere;nce to meal breaks at lunch and 
dinner time." Ditto morning and af
ternoon tea. In futur e, prosecutions 
would follow breaches. 

Consimerable complaints had been 
made by Equity m embers "in re t he 
t endering to them of scriP'tS, which 
are so illegible as to be almost unread
able." Proposed that all scripts be 
roneod and typed in double spacing. 

In Equity's opinion, casual workers 
were covered by the N.S.W. Annual 
Holiday Act. "We~ therefore, r equire 
you t o notify the members of your 
Association of this fact, and that they 
m ake the necessar y arr angements to 
pay the aforesaid sum of 4 per cent. 
retrospectively for a. period of 12 
months as from this date." 

Michelmore is dealing with the mat
ter. Hasn't lost any sleep. 

* * 
BALD FACTS: Brian Lawrence, vo

calist with Fred Hartley, is to relin
quish the band at Romano's after a 
seven years' season. 

Before his first Hartley Octet pro-

gram (2FC, 7.15 p .m., Saturdays) 'cel
list Lal Kuring, with Denis Collinson 
in "Calling the Stars," etc., visited 
Sydney barber Dave Wicks. 

"While Roy Edwards was giving me 
the haircut supreme," said Lal after
wards, "2GB's Harry Hambridge had 
a pqlish." 

"That remark," cracked back Harry, 
"chills me to the bone." 

He should wear a hat. 
* * 

FLASHBACK ... Remember Captain 
X who conducted a weekly Army Ses
sion over 2UE Sydney for about 18 
months before hostilities opened in 
September 1939? We found him the 
other day now in charge of publicity 
for AWA Radio-Recording Studios. 
But meantime ... enlisted AIF 1940, 
went with 22nd Infantry Brigade, 
Eighth Divvy, February 1941, attached 
H.Q., 11th Indian Division and ap
pointed Staff Capt. 22nd Infantry 
Brigade before fall of Singapore in 
1942 ... then came the prison camps 
Changi - Sandakan - Kushing - and 
finally relief by the 9th Division in 
September 1945. At Sandakan, Capt. 
Claude Pickford (yes "Captain X ") 
was the "life of the party," organised 
entertainments in the camp. A book 
has just been published t elling the 
story of their "Borneo Burlesque," the 
camp entertainments. Circulation of 
the book is limited to the few hundred 
officers who shared the experiences of 
Sandakan camp - a memento. 

* 
FINALLY: At the Chips Rafferty, 

Allan Toohey, Jirri Macdougall, etc., 
Anti-T.B. Appeal cocktail party . . . 

"Nearly laughed myself t o death."
"Better luck next time." 

"What about a drop of you know 
what, mixed as I know how?" 

"Hop it before we have to soak you 
up on a piece of blotting paper." · 
I've greatly exceeded iny space this 
time. Guess I'll hop it. 

70 YEARS 
IS A LONG TIME! 
-but that's the aggregate be

hind the THREE- control room 

personnel a~ the RECORDING 
CENTRE PTY. LTD. 

Th is, comb.ined with high fidelity_ 

recording equipment makes 

your choice an obvious one. 

THE RECORDING CENTRE 
PTY. LTD. 

Film House, 251a Pitt Street 
SYDNEY 

Phone MA 1140 

PHILIPS WORKS OPENED 
IN SOUTH AUSTRALIA 

The Hendon Works of Philips Elec
trical Industries of Aust. Pty. Ltd., 
near Adela ide, S. Australia, which now 
house the whole of Philips Austra-

Prem ier of S.A_., H o n . T . P layford ( left), 
cutting the r ibbon declar ing Ph il-ips' H endon 
works offic ia ll y open. At r ight is M r. F . N . 
Leddy, govern ing d i rector of Ph i li p s . 

lian manufacturing activities, was 
officially opened by the Premier of 
South Australia, the Hon T. Playford 
on Monday, April 21. 

That day marked the successful 
completion of the transfer of the huge 
organisat ion from N.S.W. The 170 
local and interstate guests a t tending 
the official opening, formed the 
greatest gathering of political and in
dustrial lea ders in South Aust ra1ia for 
many years. In addition about 700 
employees witnessed the ceremony. 

INDIA RADIO LICENCES 
The number of broadcast receiver 

licences in British India at January 
31, 1947 was 235,955, as against 203,018 
at January 31, 1946. Altogether 230,622 
lice.:-ices were issued durin g the month, 
of which 8,867 were n ew licences. 

For Rad!o Programmes 

OSWALD P. SELLERS 
Australi~n Agent for 

RADIO LICENCES, MARCH 1947 
L i cence totals for s in g l e set s a re sh own 

in co l. 1 with add i t ional supplement ary 
licences (for " second sets ," etc.) in brackets. 

NE W SO UTH WALES 
New Issues . . .. . . .. 
R e n e wa ls _ . .. .. . .. . . . 
Cancellations . . . . . . . . 
I n force at 31/ 3/ 47 . . . . 
I ncrease .. 
Lieence % 

VICTO R I A 

to population 

10,687 
38,801 

2,076 
585,801 
+8,611 

19_92 

(838) 
(1,727 ) 

(215 ) 
(30,313 ) 
<+623) 

New Issues . . __ . . _. . . 5,343 (450 ) 
R enew a ls . . . . 29, 105 (1,341 ) 
Cance Ila t ions . . . . 4 
In f or ce a t 31/ 3/ 47 . . . . 414,378 (20,294) 
Increase .. .. .. ... . + 5,339 <+450) 
Licence % to population 20.403 

QUEE N SL AND 

New Issues . . . . . . 3, 364 
R enewals . . . . 11, 975 
Cancellations . . 1,264 
In force a t 31/ 3/ 47 200,856 
I ncrea s e . . . . . . . . + 2,100 
L icence % to population 18.406 

SO U T H AUSTRALIA 
New Iss u es .. 
Renewals .... . .. . 
Can cellations . . . . 
ln force a t 31/ 3/ 47 
lnerease . . 
Licence % to population 

W EST E R N AUSTRALIA 
New Issues 
R enewa ls _. 
Cancellation s _. . . 
In force at 31/ 3/ 47 
Incr ease . . . . 
L icence % to p opula tion 

TAS MAN I A 

New Issu es . . 
Rene,vals . . . . . . 
Cancellation s . . . . 
I n for ce at 31/ 3/ 47 
Increase . . . ..... 
L icence % to population 

CO MM O N WEAL TH 

1,799 
10, 877 

402 
159,393 
+1,397 

25.04 

737 
7,129 

599 
106,825 

+138 
21.62 

865 
3,453 

249 
52,677 
+ 616 
20.97 

(112) 
(287) 

(9) 

(5,553 ) 
<+103) 

(286) 
(805) 

(13,926) 
( + 286) 

(94) . 
(285 ) .· .· 

(65) 
(5,270 ) 
( + 29) 

(99) 
(152) 

(64) 
(3,382) 
<+35) 

New Is sues . . . . . . . . . . 22,795 (1,879) 
R enewals . . . . . . . . . . 101,340 (4,597) 
Cancellat ions . . . . . . . . 4,594 (353) 
I n for ce at 31/ 3/ 47 . . . . 1,519,930 (78,738) 
I ncrea se . . . . . . . . . . . . + 18,201 ( + 1,526) 
L icence % to p opula tion 20. 405 

~ SYDNEY: 
74 Pitt St. 

B 60 11 -2-3 
Telegrams: "Selos" Sydney 

MELBOURNE: 
GEORGE EDWARDS-COLUMBIA 370 Little C o ll ins St. 

MU3 11 5 
• Telegrems : "Selos',' Melbourne __ RADIO PRODUCTIONS 

~"'® W & G @-~~.,., I RECORD PROCESSING CO..ri6: I 
® MODERN METHODS ENSURE ® 
~ HIGHER FIDELITY • FASTER SERVICE ~ 
® ® 
® ® 
@ 185-187 a'BEC K ET T STREET , M ELBO U RNE , C.1, VI C TORIA @ 
® ·. ® 
@®®®®@@@®®®®®©©®®®®®®®@@@®©®®®®®®®®®®®®®®®®®®®®®®®®®®©®©®® 
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State by State Progress Re()iew 

Queensland 
DRIFT TO CITY 

While shires on the Darling Downs, 
according to the latest estimates is
sued by the Toowoomba District 
Statistician, have lost a total popula
tion of 5,774, the cities of Toowoomba, 
Warwick and Ipswich had gained a 
total of 8,418 inhabitants since De
cember 1939. Brisbane during the 
same period has. had an estimated in
crease of 68,060 in its population. 

SEASONAL INDUSTRIES 
The sugar, meat and shearing in

dustries of Queensland are investigat
ing the establishment of new indus
tries to employ idle seasonal workers. 
The slackness in seasonal industries 
accounts for much unemployment in 
Queensland from late in the cal0n
dar year until ·nearly half way through 
the next year. Nearly 7,000 unem
ployed drew relief payments from the 
Commonwealth Government in the 
week ended April 5. The sugar season 
does not begin until June and the 
meat and shearing trades were not 
fully employed until the end of April. 
The chairman of the Queensland Cane 
Growers' Association (Mr. B. Foley) 
and the secretary (Mr. R. Muir) have 
stressed the desirability of developing 
other industries in the sugar belt and 
have recommended consideration of 
such industries as supply of fruit 
juices, vegetable canning, use of cane 
fibre for the manufacture of paper 
and artificial fish farming. 
DARLING DOWNS PRODUCTION 

Figures released by the Toowoomba 
District Statistician showed that only 
about one acre in every 60 which were 
under crop in the Darling Downs dur
ing the 1945-46 season was fertilised. 
During the same season of 2,729,229 
bags of wheat produced in Queensland 
2,610,514 were grown on the Darling 
Downs. 
FLOODPROOFING BURNETT RIVER 

The Harbour Board has applied to 
the Queensland Government for a 
£50,000 loan to make the Burnett River 
flood-proof. The river at present has 
to be continuously dredged and it can 
take ships up to 1,000 tons but if re
taining walls could be constructed it 
was hoped to take ships up to 3,000 
tons. 
STATE BASIC WAGE 

The present State basic wage of 
£5/8/- for senior males and £3/ 3/ 6 for 
adult females was the highest on re
cord, said the secretary of the Queens-
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land Employers' Federation, Mr. P. J. 
Self. An increase of 1/- for adults 
and 6d. for juniors under state awards 
came into operation on April 28. The 
Queensland basic wage has been in
creased by 11/- since last July. The 
basic wage before the war was £4/ 4/ -
and increases since the war have 
totalled approximately 29 per cent. 
U.K. TRADE OFFICIALS 

Recent visitors to Bundaberg were 
Mr. s. A. Deacon (British Trade Com
missioner in Brisbane) and Mr. E. 
Warren from ·the Export Promotion 
Department of the Board of Trade in 
London. Mr. Warren was sent out by 
his department to make himself con
versant with Australian conditions. 
He will tour throughout the Common
wealth. 
STONE CRUSHING 

The Venus State battery started 
crushing public stone on April 17. Two 
shifts will be worked and the mill 
commenced on two 50 ton parcels of 
ore. The Venus mill, which closed 
down in 1943, is all-electrically pow
ered after having run continuously 
for 50 years on steam. 
TOBACCO GROWING 

It is estimated that 14 acres of to
bacco leaf will be cultivated on the 
Burdekin delta in 1947. This includes 
12 acl'es planted by the Pioneer Sugar 
Mills Pty., Ltd. Success of the trial 
planting of about one-sixth of an 
acre last year has led to the larger 
enterprise for this season. The in
terest and enterprise by Pioneer Mills 
will likely do much to establish to
bacco leaf growing on the Burdekin 
and there is general approval of the 
risks that the firm is taking in launch
ing out in a large way in this industry. 
FOR FLOOD RELIEF 

A lively new activity at 4BU Bunda
berg is the 4BU Friends' Club, under 
the presidency of "Sylvia" (Mrs. Sylvia 
Brown). Since its recent inaugura
tion, membership has risen quickly 
and as the first official function, a 
highly successful dance was held to 
swell the funds of the local Red Cross 
British Flood Appeal. Local business
men gave fine support, one example 
being the donation by Wyper Bros. 
of a Wedgewood teaset as a compe
tition prize. 
QUEENSLAND WOMEN'S FOOD 
FOR BRITAIN 

A Food for Britain Fund conducted 
by Queensland Women in honour of 
Princess Elizabeth's 21st birthday 
closed on April 21 with the total 
amount subscribed of £4,991/ 9/3. 

Q'LAND GOLD PRODUCTION 
For the first quarter for this year 

Queensland gold production was 15,521 
fine ounces. Production for the cor
responding quarter for last year was 
12,467 ounces. March yielded 5,026 
ounces of gold valued at £54,092. 

INCREASE IN Q'LAND VEHICLES 
In the past 12 months the number 

of vehicles on Queensland roads has 
increased by 17,039 bringing the total 
registered vehicles at March 31, 1947 
to 154,883. Revenue from vehicles 
during March was £70,396. 
CHILLAGOE LEAD FURNACES 

Members of the Cairns Chamber of 
Commerce have decided to support 
the Cairns Harbour Board's request to 
the Mines Department to reopen the 
lead furnaces at Chillagoe. With the 
high price now ruling for silver-lead, 
no opportunity should be lost in re
viving the industry; members feel that 
a mining boom is imminent in the 
hinterland. · 

GOLDMINE REOPENS IN COEN 
Coen, a little town, "miles from 

anywhere'', in far North Queensland, 
expects to "boom" again soon with the 
reopening of its largest goldmine, the 
Great Northern, which has been 
closed for about 20 years. Miners are 
beginning to trickle back for the 
mine's start. 

South Australia 
PERSIAN LAMB INDUSTRY 

A lease of 394 square miles has 
been granted to an influential South 
Australian syndicate in Central Aus
tralia near Alice Springs for the de
velopment of an Australian Persian 
lamb industry. Karakul, or Persian 
lambs wool, is used for the production 
of expensive fur coats and other cloth
ing for women. Importation of Kara
kul flocks from Persia and Africa will 
be permitted subject to quarantine 
regulations. 

ICI EXPANSION 
Extensions costing £1,000,000 to the 

ICI alkali works at Osborne will com
mence in three months time. Also in
volved is the opening of a new lime
stone quarry at Penrice, near Angas
ton, which will produce 200,000 tons 
of limestone a year and the exten
sion of the present salt fields. The 
doubling of both salt and limestone 
outputs for South Australia could be 
expected as a result of the new ICI 
projects. 

METAL PLATING FOR 
MT. GAMBIER 

The first large-scale metai plating 
works to be established in Mt. Gam
bier will be opened in July or August. 
£2,000 worth of machinery has been 
installed to handle copper, nickel, 
chromium and eventually silver. The 
business will be founded by Mr. I. C. 
Rowe, formerly of Melbourne and pre
viously assistant engineer at the Mt. 
Gambier supply station. 

AUSTRALIAN CAR MANUFACTURE 
The first consignment (£25,000 

worth) of equipment arrived at Port 
Adelaide on April 16 for the manu
facture of an all-Australian car by 
General Motors-Holden Ltd. This is 
the first shipment of £750,000 worth 
of equipment for the factory at Wood
ville. All sheet metal work for car 
chassis will be carried out at this fac
tory; mechanical parts of engines will 
be made and assembled at the Mel
bourne plant. 

NEW POTTERY CO. 
A new subsidiary, R. Fowler Ltd., 

has been registered by the Sydney 
pottery firm of the same name to 
undertake manufacturing in South 
Australia. Nominal capital is £100,000, 
and the company h as a 17-acre site 
at Cudmore Park, Mitcham. 

FOR 
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RUBBER FACTORY FOR S.A. 
The Firestone International Rubber 

Co. has decided to establish a factory 
on a site of 29 acres at Finsbury North. 
Employing 900 persons and requiring 
installations of plant worth £400,000, 
the company will produce for the local 
market and also for the export market, 
probably concentrating on the Far 
East. 
LOXTON IRRIGATION PROJECT 

Although progess on the State Gov
ernment's 12,000 acre irrigat ion pro
ject at Loxton has been disappoint
ingly slow, the settlement will be big
ger than any other when planning is 
completed. The cost of the under
taking is £728,000. A miniature town
ship with its own railway loop has 
been built on the boundary of Lox
ton and houses an administrative staff 
of 65. It has its own store, workshops, 
engineers' quarters and accounting 
secti,::m. 

PLASTER FACTORY FOR S.A. 
As a preliminary step in the estab

lishment of the plast er industry on 
Eyre Peninsula, Waratah Gypsum 
Pty. Ltd. are reconditioning the old 
plaster factory at Thevenard at a cost 
of £500,000. This factory had pre
viously been closed down in the de
pression of the 1930's. I t is expected 
the factory will be r eady to operat e 
by June. Erection of a modern factory 
at an early date close t o the existing 
site is also planned by the company. 
Gypsum is one of Australia's most 
important non-metallic minerals and 
occurs in almost unlimit ed quantities 
at Kowulka. Apart from plaster man
ufacture, gypsum is used in the mak
ing of cement, production of paints 
and calcimines, while the plate glass · 
industry is dependent upon it and it 
is a valuable adjunct in surgery, den 
tist ry and brewing. Minor uses include 
deoderants and crayons. 

,------BROADCASTING STATIONS-----. 

Contact Radionic Products for all your new, replacemen t and 

spare equipment. A high standard of t echnical knowledge and 

a thorough understanding of essential characterist ics is our 

background in the manufacture of each article of RADIONIC 

EQUIPMENT. 

RADIONIC PRODUCTS 
MEADOWBANK (SYDNEY) N.S.W. 'PHONE RYDE 243. 

YOU REACH THE SALES-RICH THROUGH 

4BIJ 
BUNDABERG 

where locally sponsored programs are always on a big scale. 

4BU maintains a loyal listening audience in Central Coastal 
Queensland because of its effective coverage of a rich market 
and established programs of popular appeal. 

Sales results are certain when sponsors select 4BU as their 
salesman to Bundaberg and its rich rural surround. 

4BU BUNDABERG 
Central Coasta l Q u eensland U.n i t of t h e Macquarie Networ k 

Sydney Rep.: Macquarie. Me lb. Rep .: Macquar ie. 
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American Roundup · of Radio News 
---------(From our Washington Correspondent)---------

FIVE NEW YORK FM GRANTS 
The FCC announced April 15 grants 

to five out of 17 applicants for FM 
licences in the New York .area. Evi
dence on the bids for the channels 
was taken over a period of about 
eight months and has been described 
as a "dogfight." Successful applicants 
are New York Daily News, MWCA, 
WJZ, Unity Broadcasting Co. (Inter
national Ladies Garment Workers 
Union) and North Jersey Broadcasting 
Co. 

FM INTERFERENCE PROBLEM 

Federal Communications Commis
sion hopes to overcome the inter-sta
tion interference problem ("BB" April 
17) by reallocation of FM frequencies 
to provide for a four channel separa
tion of stations operating in the same 
area instead of the alternate channel 
separation as previously allocated. 

HUGE LOSS ON TELEVISION 

Du Mont Laboratories suffered a 
net loss of $1,472,270 for the year ended 
Dscember 29, 1946, it was recently re- · 
vealed to stockholders. Most of the 
loss was incurred in the cost of sales 
of television products. Shipments of 
tele products totalled only $562,000 for 
the year but the company had shipped 
over $1,000,000 worth in the first ten 
weeks of 1947. 

FM IN FULL BLAST BY 1948 

The Radio Manufacturers Associa
tion has just completed a survey of 
FM plans of transmitter and receiver 
makers which reveals that by January 
1948, 620 transmitters of 1000 watts 
and upwards, and 90 250 watters will 
be ready for use; that two million re
ceiving sets will be made in 1947; and 
that by the end of 1947 the rate of 
manufacture of FM receivers will be 
around the five million a year mark. 

NEW YORK'S SEVEN 

TELE. CHANNELS 

The FCC has finally granted the 
remaining four of New York's avail
able television channels which have 
been hanging fire since the end of the 
war. NBC, CBS and Du Mont have 
been programming t ele in New York 
since pre-war days. The newcomers 
will be ABC, Bamberger Broadcasting 
Corp., Bremer Broadcasting Co. ·and 
News Syndicate Co. 
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NEARLY 36 MILLION 

RADIO HOMES 

Columbia Broadcasting System re
leased early April, findings on U.S.A. 
radio set ownership by Market Re
search Co. of America and A. C. Niel
sen Co., which ·show radio equipped 
homes now total 35,900,000 and radio 
listening throughout the nation at 
the all time high of 150,800,000 hours 
daily. The set-ownership figure is 
nearly two million above that set by 
BMB as at January 1, 1946. This means 
that 93% of all American homes have 
radios. They also found 34% of homes 
have more than one radio, 9% have 
three or more radios. 

COMEDIANS CENSORED . 

American radio comedians Bob Hope, 
Fred Allen and Ried Skelton are in
censed at an NBC censorship move 
which put them off the air, Bob Hope 
and Skelton were cut off the air on 
April 23, when they attempted to 
wisecrack over the Red network after 
they had been told to delete objection
able material from their program. 
Allen was cut off for a short time on 
April 20 when he made a pun against 
an imaginary NBC vice president. 
Allen is now trying to get time on 
another network for next season and 
his sponsors say they will seek a re
fund from the network for the 35 
seconds denied to Allen. 

LEGAL RULING ON LIBEL 

The New York Court of Appeals has 
held that defamatory remarks read 
over the air from scripts are libel and 
not slander. The ruling arose out of 
a two years' old writ issued by former 
Columbia University Professor G. W. 
Hartman against famous radio com
mentator Walter Winchell. The case 
will now go to the Supreme Court. 

BMB NOW FULLY ENDORSED 
With the addition of the American 

Advertising Agencies Association 
stamp of approval of Broadcast 
Measurement Bureau on April 17 the 
industry inspired fact-finding outfit 
CBMB) has tidied up its status. Last' 
NAB convention endorsed BMB after 
surveying the first year's operations, 
and the American National Advertisers 
group gave the show its official bless
ing and participating support at the 
beginning of April. - · 

MELBOURNE STATION 
BROADCASTS FULL DAY 
.APPEAL FOR DEAF AND DUMB 
CHILDREN'S KINDERGARTEN 

To raise funds for Victoria's first 
kindergarten for deaf and dumb 
children, Melbourne station 3AW de
voted the whole of its transmission 
time on Sunday, May 11, in broad
casting appeals for funds to assist 
in the building of the kindergarten. 

Due to the co-operation or all spon
sors no regular programs were broad
cast but the ensuing periods were 
credited to advertisers and a non-stop 
series of broadcasts of radio celebri
ties took plac·e. Spscial interludes 
included messages from Marjorie 
Lawrence in U.S.A., stars from the J . 
C. Williamson shows, the Tivoli, Mac
quarie Network stars, Dr. Mac, Terry 
Howard, Mrs. 'Obbs, Quiz Kids, George 
Foster, Star Pupils and the four Mac
quarie Academy award Winners, Peter 
Finch, Catherine Duncan, John Nugent 
Hayward and Lyndall Barbour. There 
was a special presentation of the 
Shell Show stars and by the Polish 
pianiste Henryk Mierowski. 

Bob· O'Brien, 3A W radio roundsman, 
presented a Mother's day edition of 
bis newsreel. At 10 a.m. a direct 
broadcast from a classroom at the 
Deaf and Dumb Institution took place 
demonstrating how the deaf are 
taught to speak. The junior 3AW per
formers took over for their session 
from 5 to 6 p .m. Another feature 
which was offered to listeners was the 
greetings broadcast to Mothers, the 
fee being a donation to the appeal. 
These greetings were punctuated at 
intervals by the ringing of an alarm 
clock and the lucky person being 
called at that moment received one 
of the 150 prizes donated by firms 
backing the appeal. 

RADIO APPEAL FOR HOSPITALS 
In an appeal for funds for the new 

district hospital at Numurkah over 
3SR Shepparton, Vic., on . April 27, 
from 3 p.m. to 5 p.m., the amount of 
£1100 was raised. In support of the 
appeal, a band recital was held in 
the Numurkah show ground where 
bands from the Goulburn Valley and 
North Eastern districts performed. 

ODD THOUGHT ON AN AD. 
Write unto the reader that which 

you would have written unto you if 
you were the reader. 

u~s. GOVT. OFFICIAL 
TALKS TO BREIF CLUB ON 
INTERNATIONAL 
BROADCASTING 

Guest speaker at the May luncheon 
of the BREIF Club of Sydney held at 
the Wentworth Hotel on Monday, May 
5, was Mr. Robert Burlingame, Chief 
Public Affairs Officer of the American 
Embassy. Mr. Burlingame entertained 
one of the largest BREIF Club lun
cheon gatherings for some time with 
an interesting and informative ad
dress on the subject of international 
broadcasting, in which he outlined 
the difficulties faced by the U.S. in 
that field and their development of 
overseas shortwave programs during 
the war. 

He said that with the U.S. broad
casting system built purely on a com
mercial basis, the implementation of 
world-wide shortwave programs had 
been particularly difficult because 
there were no facilities for the Gov
ernment to take a hand and no in
centive for commercial interests to 
develop the field. Before the war there 
was one notable exception in the 
Crosley-owned shortwave station, 
WLW, which was designed to sell the 
Crosley idea to Latin America, but 
the U.S. activities before the war were 
a mere drop in the bucket compared 
with those of the BBC or even of the 
German machine under which the 
Nazis . operated a total of 68 overseas 
shortwave services, or of Japan with 
about 45 services on the air prior to 
Pearl Harbour. 

U.S. Government entry into the field 
of international broadcasting began 
in 1940 with the establishment of the 
Office of Co-ordination of Information 
which was later absorbed within the 
structure of the Office of War In
formation. Through this agency, the 
U.S. Government had built up, by the 
end of the war, a total of 38 short
wave· broadcast transmitters scattered 
over a wide area in the U.S.A., Algiers 
and in_ the Pacific Islands . . He com
mented that Russia broadcasts short
wave programs in 100 different lan
guages, but that 70 of these languages 
were those spoken within the borders 
of the U.S.S.R. Mr. Burlingame told 
of the establishment of the "Voice of 
Amerka" program broadcasting 60 
minutes daily direct to Russia and 
said that a total of 100,000 letters 
received commenting on this broad
cast was judged to be of some im
portance in relation to the fact that 
there was a total of only 1! million 
receivers in · Russia, many of them 

not capable of receiving shortwave 
broadcasts. 

New BREIF Club president, Mr. O .. F . 
Mingay, introduced the new officers 
of the Club who had been elected at 
a board of management meeting on 
Apxil 10. Members were reminded 
that the new BREIF Club Golf Day 
is to be held on May 20 at the N.S.W. 
Golf Club, and the BREIF Ball on 
Sept. 2. 

There were a number of interstate and 
overseas visitors present, inclu ding Messrs. 
R . Marsden, of Marconi Company, England ; 
H. McMurran, of R ing well Products, Mel
b ourne; J . Woollard, of Adelaide; H . R. 
How ard, of W yper H owar d L td., P erth; 
Jasper Coote, general m anager of Nilcr om 
Sales, Melbourne ; N. W hite, SEC', Melbourne 
and K . McDouga l, a lso of Melbourne. Among 
the local visi tors wer e Messrs. V. M. Brook
er, of AWA ; D. Gibson , of L . V . Ba rtlett ; 
Wal. Nissen of Palings ; Ted Rae, of Car
negie's; F rank Gavey, Goldsbrough Mort ; 
Joh n Appleton, Samuel Biber ; L en Nicholas, 
of Armco; and H . Howard, of B reville. 

AWA STAFF BALL 
A WA's ann ual s taff ball filled the Sydney 

Trocadero on May 8 wit h over 1,000 happy 
merrymakers. 

At the offi,cial table Mr. and Mrs . L . A. 
H ooke entertained Mr . a nd Mrs. Hartigan, 
Mr. a nd Mrs . R oy H endy, Mr. a nd Mrs. J. J . 
Ma lone, Mr. a nd Mrs. J. I. Carroll, Mr. and 
Mrs. J. E. S. Stevens, Mr. and Mrs. C. VI . 
Goodman, Mr . and Mrs . Murray Jones, Mr. 
a n d Mrs. E . A . H or n er, Mr . and Mrs. D. 
McVey, Dr. a nd Mrs. Spark, Mr. and Mrs. 
W. V. McCall, Mr. a nd ·Mrs. R. B . Davies, 
Mr. a n d Mrs Charles Mos es , Mr. J . T . Moore, 
Mr. and Mrs. Dearman a nd Miss D earman, 
Mr. a nd Mrs. K . F . F idden, Mr . and Mrs. L . 
F. B urgess, Mr. and Mrs. A. S. McDonald, 
Mr. a n d Mrs. P. J . Gordon, Mr. and Mrs. J. 
F. W ilson, Mr. E . Abbott and Miss Abbott, 
Mr . and Mr s. A . V. S mith, Mr. and Mrs. J . 
R uth ven, Mr. a n d Mrs. E . L. Brisbin, D r . 
Anderson, Mr. a nd Mr s . D. E. W illiams, Mr. 
A. W inkworth , Miss M. Malone. 

A t the Broadcasting D epartment table, 
presided over by Mr. V. M . Brooker and 
Mrs. Brooker , t h e company entertained 104 
guests. 

For Greater Coverage at Less Cost 
in 

CENTRAL QUEENSLAND 
41..4G 

the station with the huge coverage and a ready made audience of 
40 ,000 people. 

4LG ~ENTRAL QUEENSLAND 
Owned and Operated by LONGREACH PRINTING CO. LTD., 

LONGREACH 

Representatives: 
Sy d ney: FRED THOMPSON, B 2085 
Melbourne: · STANFORD ALLAN, Centra l 4705 
Brisbane: S. EDMONDS, B 5871 

6PR-6TZ 
Sydney Representative: 

S.0.CLARKE 

O'Brien House 

Phone BW 7283 

Melbourne Representative: 

VICTORIAN BROADCASTING NETWORK 

239 Coll'ins Street 

Phone Central 4124 
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PSCB Report - continued from page 10 

PROGRAM SERVICE DEFICITS 
In the first place, we agTee with the 

opinion of our predecessors, expressed in 
the Standing· Committee's 3rd Report, and 
now concurred in by the Treasury, that the 
Commission should not sell a.ny of its war 
lo<rn 8ecurities to finance its deficits. 

\Vith regard to the estimated deficit of 
£75, 000 for the current y ear, do cum en ts sup
plied to us by the Commission, at our r e 
quest, show that this figure was arrived at. 
on a basis which t ook account of an esti
mate, computed in October 1946, as to the 
probable revenue that would be r eceived 
for the year from listeners' licence fees at 
the statutory 11/ - r ate, plus a grant to bring 
that rate to 12/ -, plus an additional grant 
of £100,000, making a total of £988,000 from 
those sources. 

But Post Office estimates supplied t o us, 
~s at February 1947, show that the estimated 
allocations to the A .B.C. from those sources 
would be £1,019,000, that is, £31,000 more 
than the Commission expect e d to receive, 
which would mean that the ·Commission's 
estimated deficit of £75, 000 could be reduced 
to £44,000. 

The Commission has revised its figures, 
but differs from the Post Office opinion as to 
the probable receipts from licence fees for 
the year, and, furthermore, finds that cer
tain additiona l expenditure will be involved 
in commitments since its estimated require
ments for the yeilr w ere previously narrated 
to us. The estimated deficiency for which 
provision is now proposed by the Commis
sion is £70,000. 

Giving the Con1rr1ission, for the tilne being, 
the benefit of the doubt as to likely receipts 
from licence fees, and at the same time 
providing for the possibility that the Post 
Office estimate may be found to be more 
aecurate when the accounts for the year 
haYe been closed, w e recomn1end that so 
much of the estimated deficiency of £70,000 
as is actually experienced by the end of the 
year (301th June, 1947) be financed from 
the Consolidated Revenue, making the total 
estimated allocations from public funds to 
th e A.B.C. fo.- the c urrent year approximate
ly £1,073,000, comprising:-

(a) Share of lieence fees as esti
mated by the Commission at 
the statutory 11/ - rate . . . . 

( b) Grant of additional 1/- per 
licence to make the rate 12/-, 

. as recommended in the 
Standing Committee's 3rd Re
port .. 

(c) Additional grant as the r esult 
of consideration of the Stand
ing Committee's 13th Report 

(cl) Additional grant now recom
mended to meet the estimat
ed deficit, not exceeding 

£ 

830,000 

73,000 

100,000 

70,000 

£1, Ot7 3' 000 

With regard to fut ure years, we r ecom
mend tha t the A.B.C. should estimate .its 
requirements for three-yearly periods, com
mencing with 1947/ 48 to 1949/50, and that 
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before a decision is reached on the amount 
to be provided from Consolidated Revenue 
to supplement the estimated receipts from 
the Commission's share of the licence fee, 
there should be an independent report by a 
senior official of the Treasury or the Auditor 
General's Depart ment, so t hat Parliament 
may be satisfied that there is adequate pro
vision in the Commission's accounting. 
system for regular periodical rev iew by the 
Commission of each section of its activities,. 
to enable it to determine whether expendi
ture is being advisedly incurred and w heth
er the rate of its expenditure is such that 
the total authorised expenditure for the 
three-year period wm not be exceeded; as 
it should be understood that once that total 
has be~n ·fixed there should be no fur
ther requ~sts for additional funds during 
the three-year period, and that the. Com.
mission should so arrange its plans, by 
means of the regular periodical rev1s1ons, 
that necessary adjustments will be made to 
ensur e that the expenditure will be kept 
within the limit which Parliamen t author

ises. 
We suggest that the requireme11ts of the 

three-year period s should incorporate a con
tingency fund to meet unforeseen n eeds, such 
as variations in a\vard rat~s, etc., but such 
fund should b e specifically r eser ved for 
those needs only. 

Our suggestion that this independent re
port on the A.B.C. accounting s ystem should 
be obta ined is not intended as a reflection 
on the attention which the ·C'ommission has 
hitherto paid to the checking of its expen
diture. We are aware that the Commission 
has qualified accountants in its service, and 
it may well be that the methods already 
followed are adequate; nevertheless, in view 
of the substantial amounts of total expen
diture involved, it would be to the advan
tage of the Commission, as well as satis
factory to the Parliament, t o know that the 
adequacy of its methods has been con
firmed by an independent expert. 

TECHNICAL SERVICE DEFICITS 
The trend of Post Office evidence is to 

the effect that the deficits shown in the ac
counts of the technical services a re "book 
losses" under the departmenta l accounting 
system and would not directly affect the 
amount which would be allocated in the an
nual estimates of expenditure on teehnical 
services for the national broadcasting sys
tem, this b e ing due to the fact that under 
the Treasury accounting system t he finan
cial r equirements for such services would 
b e included in the budget submitted t o Par
liament for all services administered by the 
Post Office. 

It should not be overlooked, however, that 
Parliament, in determining the funds to be 
made available for the national system, 
could be influenced by the a mount of the 
technical service deficits shown in the 
P ost Office profit and Joss account; and it 
is conceivable that the Post Office might 
not receive from Parliament the whole of 
the funds i t sough t to mee t the technica l 
requirements. In that event expansion of 
the technical side of the national service 

would have t o be reta·rded b y the Post Of
fice . 

It is not u nnatura l that t he A.B.C. should 
be concerned at the exten t of the deficits on 
the technical side, a s it feels that the 
greater t hose deficits the less the likelihood 
of additional funds being allocated for the 
progTan1 side to the extent it desires. 

In all g ood faith, therefore, t he Commis
sion h as drawn attention to one of the items 
whi0h cont r ibute to the technical service de
ficits, namely, the amount debited in the 
Fost Office technical service account for 
the A .B.C.'s use of interstat e landlines. The 
charges so debited are a t the same rate 
as is paid by ordinary subscribers for trunk 
line calls, and the Commission believes that 
the technical service deficits would be re
duced by a bout £100,000 per annum if the 
charges were debited at th e same rate as 
the Post Offi.ce charges newspapers for the 
p ermanent use of interstate lines. 

The Post Office reply is to the effect that 
some nBwspapers lease t eleg raph channels, 
but these are of a different character from 
those required for broadcasting, in that they 
are uns uitable for the transmission of speech 
or music. Some newspapers use trunk lines 
for p re-arranged periods, but in t hese cases 
the rates charged are identical w ith those 
a pplied to a ll other users with out discrimin
ation. Permanent channels could not be 
made available to the A.B.C. in all cases at 
present. 

There is a doubt whether the Commis 
sion' s interests would be better served if 
suitable interstate channels were allocated 
for its use permanently, as the present pro
cedure appears to provide for maximum 
flex ibility, in the relaying of p rogr a ms, since 
the Commission has a pool of trunk lines 
at its disposal. In any cas e, it is not prac
ticable for the Post Office, w ithout further 
study of the question, to form an estimate 
of the annual charges which would be 
debited to the technica l sid e of the national 
s ervice if permanent channels were allo
cated for the Commission's use in addition 
to the indispensable n ecessity t o provide as
sociated facilities for reversals of direction 
of service a nd network alterations. \Ve 
suggest t hat a conference between repre
sentativ es of the Post Office and the Com
mission on these aspects might prove mutu
ally adva ntageous. 

A further consideration which has arisen 
in . relation to the d e bits for landline charges 
is t h e fact tha t the . Post Office has been 
making substantial profits from t he Tele
phone Branch -£2,381,00(} in 1942/ 43, £3,033,00-0 
in 1943/ 44 and £3,291,000 in 1944/ 45 (the 
last year for which published results are 
available).· 

It could be said that t h e national broad
casting service has contributed to t hose 
profits, by r eason of the fact that t h e d ebits 
in t h e technical service account for land
lines used in that service a r e credited to 
the Telephone Branch, and t hat if such deb
its were at cost only , t he deficits in the 
technical operation of the national broad
casting s ystem would be correspondingly 
r educed. 

To pursue that aspect, however, would 
involve consideration of t h e whole field of 
Post Office charg es, n ot only in respect of 
the national broa d casting· service, but all 
Governmen t Departments a nd other pub
licly owned instrumentalities, w hich pay 

·. 
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PSCB Report 
postage, telephone and telegraph charges at 
the same rates as other users and in that 
way contribute to the profits shown in the 
Post Office accounts, even though they are 
ail financed from public funds. 

The Post Office has pointed out that the 
high profits shown in its accounts in recent 
years have been largely due to war con
clitions, because normal expenditure which 
would have affected those profits was very 
considerably curtailed. With the heavy re
habilitation program ahead, the financial 
aspect is likely . to undergo a marked change 
in future years so far as the departmental 
profit and loss · accounts are concerned. 

Having regard to our conclusion that the 
program side should be financed by grants 
from the Consolidated Revenue to supple
ment the Commission's share of the licence 
fees, to an extent to be determined on the 
three-yearly basis suggested; and bearing 
in mind that efficient maintenance and reas
onable expansion of the technical side are 
essential to the proper development of the 
n a tional s ervice ; we recommend that the 
additiona l amount to b e allocated to the 
A.B.C. should n ot unfavourably influence 
Parliament in authorising sufficient funds to 
permit of expansion of the technical ser
vices at the rate of progress which the 
Commonwealths' responsible advisers deem 
justified. 

CONTROL OF TECHNICAL 
SERVICES 

Notwithstanding the conclusion of the 
Joint Parliamentary Committee on Broad
casting in 1942, that it would be inadvisable 
to transfer the control of the technical ser
vices of the national s:rstem from t h e Post 
Office to the A .B.C'., the Commission still 
s trongly advocates the tra nsfer, bu t the 
Pos t Office is just as strongly opposed to it. 
We feel t h a t more minute in v es tigation of 
this question is necessary than has been 
possible in connection with the present en
quiry, and we suggest that the necessary 
terms of reference be issued to enable us to 
examine the matter thoroughly at a later 
date in joint colla boration . with the t wo au
thorities. 

NEWS SERVICES 
vVe conclude with a r ef er ence to the fi

nancial aspect of the independent news ser· 
vice, which has been the most sev erel.Y 
criticised item in the Commission ' s budget. 
The position is t hat under the dra ft agree
ments for services from the newspapel'S, a s 
had b een proposed by the Commission, the 
a nnua l cost w as estimated by t h e Commis
sion at £83,000. The Commission' s est imate 
of the a nnual cost of the independent ser
vice to be established in accordance with 
the amended Broadcasting· Act, is £155,000 
-a difference of £7'2,000, which is equiva
lent to an a ver a ge additional contrib ution 
per taxpayer of a bout one half-penn y per 
m onth for a ser vice in r espect of which, and 
in relation to evidence from the Aus tralia n 
Journa lis t s ' Associa tion to the p revious 
Committee, it could not b e said tha t the 
Commiss ion's em p loye es are instructed or 
expected to report happenings in a manner 
favourable to one or other of the recognised. 
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political varties pledged t o achieve their 
aims by constitutional means . 

Reservation by Senator Hayes 
Before the amount of the grant for the 

second thr ee-year period (1950/ 51-1952/ 53) 
is decided upon, it would probably be advan
tageous to afford the Standing Committee an 
opportunity to re-examine the whole situa
tion on behalf of Parliament in the light of 
conditions then prevailing. T o that end I 
suggest t hat the matter be referred to the 
Committee at an appropriate t ime during 
1949/ 50. 

Reservations by Mr. Spender 
Whilst I agree that the present estimated 

annual deficit should be met from Consoli
dated Revenue, and with the proposal for 
three-yearly periods, I do not commit my
self to the proposition that all future de
ficits should be so met. The amount which 
is involved in the present estimated annual 
d eficit (£70,000) does not seem to me suf
ficient to warrant an increa se in the licence 
fee at the m oment, a lthough that possibility 
must be envisaged as a means of finance if 
necessary demands of the A.B.C. in the 
future exceed the funds made a vailable to 
it. 

I desire t o make it clear that I t hink that 
the principal basis for finan cin g t he A .B.C. 
should come from licence fees. Although 
other portions of the population, apart from 
the licensee s, may and do r eceiv e benefits 
from the broadcasting system, nevertheless 
the chief benefits are received by those who 
possess listening sets. 

I agree generally that a gTant from the 
Consolidated Revenue is the best course 
to meet the present difficulties of the A.B.C. 
As a bove indicated, however , I a m not pre
pared to commit m yself to the proposition 
tha t a u d eficits in the f uture, no matter 
what proportion they may bear to the li
cence fee r evenue, should .be so financed. 
Other methods, apart from any incr.ease in 
the licence fee, may need to be con
sidered, s.uch as, adjustment of the alloca
tion of the fee between the A .B.C. and the 
Post Office, and the removal of excise and 
sales· t a x from valves and r eceivers com
pensa ted by a n increase in t he listener's fee 
a long the lines of the evidence tendered on 
IJehalf of the radio manufacturers. 

CO-ORDINATION OF PROGRAMS 
Whilst I a m of opinion that co-ordination 

of the com m ercial stations' programs is de
sirable t o achieve the ob.iectives set out in 
paragra ph 49, I am of th& opinion that it is 
not n ecessar y, certainly at this stage, to 
cr eate any more governmental a uthorities 
in the field of broadcasting t h an presently 
exist. Consequently, I believe an oppor
tunity should be given to the commercial 
stations, h a ving regard to the objectives 
which the Committee has in mind, to es
t a blish a nd police their own system of co
ordina tion. If s uch a voluntar y sch em e 
proved unsuccessful, then , a nd then only, 
w ould it b e necessa ry, in 111y opinion, t o 
consider the necessity for any other scheme 
of co-orclfriat ion. The efficacy of any such 
voluntary co-ordination could be reviewed 

periodica lly, say, from year t o year . 
Even assuming tha t some method of co

ordination other than a voluntarily organ
ised one within the broadcasting industr y 
were considered necessary , I dissent from 
the view expressed by t h e Secretary to the 
T rea s ury that it would b e difficult t o co
or d in a te the national a n d commercial s ta
tions a n d that perhaps the only solut ion of 
the problem is nationa lisation . I think that 
the s yst em in operation in t he United States 
of America under the auspices of the F.C.C. 
direc tly contradicts that view. It is t rue 
that in t he United States there is no na tion
al broadcasting sys tem. But it is not a 
co-ordination of the A.B.C., with the com
m ercia l stations on which the emphasis 
~hould be laid; it is rather upon the co
or dination within the ranks of the commer 
c ial broadcasting stations of t h eir programs 
to achieve the objectives set fort h . This, 
it seems to me, may be achiev ed a long line, 
s imilar to the scheme in operation in the 
United States. It is loose ·thinking to be
lieve, as set out in paragraph 54, that a ny 
such m ove to co-ordina t e w ould probably 
lead to, if not involve, n ationalisation . I 
d es ir e t o make it quit e pla in that I a m op
posed to n a tionalisation in a ny even t, and 
am convinced that the objectives w hich the 
Committ ee has in m ind may be a ch ieved 
along t he lines I hav e indicated, with pr oper 
safeguards to the commercial stations, 
without any suggest ion of nationalisation. 

Any plan of co-ordination, other than a 
voluntary one within t he industry, should 
not, in any event, be under the auspices of 
the A.B.C., but s ep a r ate from it. 

ln further r eference ,to paragraph 54 and 
the s t a tement therein that nationa lis a tion 
was advocated in principle by Professor 
Copland, I have read his observations in his 
p a per " The Change-over. t o Peace", upon 
which this statement is based, and I do 
not t h ink , upon a proper construction of 
t h em, that Professor Copland was commit
t ing himself in any way to the principle 
of nationalisa tion of br oadcasting. 

With r ega rd to t h e suggestion in para
graph 54 that the matter ·should be debated 
on t he floor of the House, it is m y opinion 
that t h e time is not opportune for that to 
be done, as data has n ot been sufficiently 
collect ed to permit of effective deba te, a nd 
such a proposal if proceeded with, would r e
s ult in nothing· more or. less than mere 
id eological disc ussion in t he abstract with 
out a ny relation t o t h e question whether 
the public interest is, or is not, likely to 
be served. 

MORE DETAILS OF EXPENDITURE 
In m y opinion the s tatutory form in which 

t h e Com mission's sta t ement of income and 
exp enditure is prepared is of little or no 
valu e, b ecause, lumped in one big· i tem, is 
a pproximately 70 per cent. of the total 
expenditure and so affords insufficient in
formation to Parliament on the Com m is
s ion 's operations. It is my v iew that con
sideration should be given t o an alter ation 
of t h e form of annual a ccou nts to be furn 
is h e d un d er sec tion 42 of the Act, so as to 
con vey m ore deta iled informat ion upon the 
exp endit ur e of the Commission. Furth er
n1ore, I believe it is - necessa ry , not onlY 
to sectionalise the accounts of t h e Com
mission, but. on a prop er s cien tific ba s is to 
allocate administrative a n d ov er head charges 
between the different sections, so that t he 

operation~ of each section may he known , 

t least' to the Commission , from t ime to n 
[inie. A t present sectionalised accounts a r e 
kept with overhead allocated , b u t I a m lef t 
unconvinced either that these a re kept in 
the m os t efficient way, or that the over -
11ead a n cl administrati ve chargeb ha \'e been 
npportion ed in such a manner as to r eflect 
rrulY the a ctual position of each section. 

ON NEWS SERVICES 
1 think t hat the i tem n ews ser\'ice merits 

1110re than the pass ing com m ent i t receives 
in paragraph 76. Section 25 of t he B road
casting A ct intr oduced by t he amending 
Act of 1946 r eads: 

"25 (1 ) T he Commission shall broadc~st 
dailY from all national broadca sting sta
tions r egular sessions of new s and infor m a
tion r elating to c ur r ent even t s with in t h e 
commonwealth and in other part s of t h e 
world. 

" (2) The Comm ission shall em p loy a n a de 
quate staff, both in the Commonwealth a nd 
in overseas count ries, for t he purpose of. 
collecting the news and infor mation to be 
broadcast in pursuance of this sect ion. 

"(3) T he C'ommission may a lso procu r e 
news a nd information r elating to c urrent 
events in other parts of the world from 
such overseas n e,vs ag·encies a nd other over
seas sources a s it thinks fit ." 

The result of t he Ac t is, it seems, that 
the Com m ission is obliged t o employ an 
adequat e s t a ff, not only in t he Common
wealth but in 11overseas countries," for the 
purpose 'of collecting news and in for mation 
which u n d er sub-section (1) of sect ion 25 
the Com m ission is obliged to broadcas t. T h e 
prov is ions of sub-section (3) w ould a ppear 
to condition sub-section (2) t o the ex tent 
that in respect of Australian nev.rs an 
"independen t news service" is contempla ted, 
whilst in respect of overseas n ews, sub
section (3) water s down any such obligation. 

Section 25 of t h e Ac t, it would seem, goes 
much fur th er t han was recommended by 
the maj ority of the Committee in its 14th 
Report .. Although t h a t r eport r ecommended 
that the Commiss ion should procure its 
overseas n ews, i t did n ot stipulate in its 
recommendation that such n ews sh ould be 
procured dir ect from the sources of news, 
but direct, through its sta ff abroad , from 
such overseas agencies a s t h e Commission 
deemed nt. 

When section 25 was b eing debated in t h e 
House, a grea t deal of m isapprehension 
appearetl to exist a s to the exact intention 
of the Go.ver nment. It was com m only thou g h t 
that the. Comm ission was t o estabish an 
entirely . independen t news serv ice, both d o
mestic and over seas. In the r esult, th is 
certa inly · has not been achieved. Overseas 
the news · is collected from recognised news 
agen cies ·u sed by news pa pers, e.g., Reu ter s, 
Brit ish United Press , E xch a n ge Telegraph 
and Associated P r ess of America. The only 
degree of in dependence that I can d is cern 
is that . t h e Commission' s staff in L ondon 
\the only place where they h a Ye presently 
been es.t ablish ed ) select from the news agen
cies m ention ed the items to be transrnit tec' 
to Australia. 

Inside Aust r a lia t he Commission intends 
~ to a p point twenty full - t ime .iournnlist~ in 

Sydney, s ixteen in M e lbourne and nine in 
each of t h e .other States. Its count r y news 
Will be cevered by n-:.eans of retainers l t) 

People mostly, if not en t irely, employed on 

Analysis of News Serv.ice Costs 
country newspapers, and through t h e me
dium of other people who will be paid upon 
c.~ per i te111 basis. 

Th is so -called independent service estab
lished u nder the Act, h •rn resulted in a n 
e xpenditure of inoney much in excef~ of 
that or iginally contem p lated and approxi
m ately equ ivalen t t o the tota l AB C a n nual 
deficit which the Com mittee has been deal
ing \Vith. 

T'his ne\vs service, the obligation to create 
w h ich was la id upon the Commission by 
i;ection 25 aiJo \·e referred to, was, in n1y 
opin ion, establis h ed a s a mat ter of Gov
er nment policy without any reasonably ac
curate knowledge on eith er the Governm en t ' s 
or the Commission 's part of t he a p proximate 
expenditure which would b e involved. 

Althoug h the Comm ission' s estim ate of 
the annual cost of t he in dependent service 
to be established in a ccordance with the 
Ac t is £155,0()0 a y ea r , I feel satisfied it will 
be fo un d that this sum will prov-e ina de 
quate. T he way in which d ifferent estimates 
from time to t ime were prep a r ed insid e the 
Commission 's org·anisation a s t o wh a t the 
approxiinate cost 'vould be, invites cri ticis1n 
of those respo1rnible, and it leaves m e qu ite 
unsatisfied that when the Comm ission has 
fully carried ou t its obligations u n der s ec 
tion 25 it will be able to keep within the 
present estimate which has been made. 

1t should be u nder stood that these obser
Yations a r e not directed to the wisd om or 
oth er\vise of the decision of the Gov ernn1ent 
to establis h an ABC n e-\vs s ervice; ·which is 
a m a tter up on which ther e is m or e to b e 
s a id than has yet appea red. 

Fur t her in relation to par agraph 76, it 
seems to me t hat t o seek to justify an in 
cr ease in expenditure f rom £83 ,000 by near ly 
100 per cent. t o £135,000 by workin g out 
how n1uch it averages per taxpaye r per 
month is q u ite wr ong in appr oach . Most 
items of public expen ditu re, if s eparated and 
d ealt with in s uch a m a n ner, could h e s imi
larly jus t ified, if " just ified " is the word . It 
is the t otal increased expenditure involved 
in a n umber of items which can have t h e 
most serious effect upon public accounts 
generally. 

I understand that t h e r efer ence in par a 
gTaph 76 to the Australian J our nalists' Asso
ciation involves the proposit ion that mem
bers of that Associa tion a r e obliged , in their 
repor ting, to supply news accord ing t o t h e 
p olic)o- of the newspapers employ ing t h em . 
If this is so, all that n eed be sa id is tha t if 
a n y policy of presen ting p olitical news is 
capable of discernment in m ost of the news
papers w ith which I am a~quain ted, I have 
seen no evidence that any real limitation is 
placed on jour nalists employed by t h e news
papers in giving their own "slant" to ne,vs 
iten1s. 

Reservations by Mr. Hutchinson 
I n respect of th e prog-ram side of t ile na

tional service, th e C'omn1ission ha s asked 
that its income for the nex t two or three 
years, commencing w it h 1~47 / 48, s hould be 
incr ea sed (over a nd a bove i ts share of li 
cen ce fee revenue at the 12/ - rate) by 
£323,000, to meet minimum requirements, or 

by £373,000 to m eet the development al re
<1uiremen ts it contemp lates, which latter 
sun1, under the Con1mission 's estin1ate of 
receipts from f ees, would involve the allo 
cation of a n extra 5/ - per licence, making its 
total allocation 17/ - per licence as compar ed 
wit h the present s tatutor y rate of 11/ -. 

On t h e t ech nical side, the Pos t Office 
accounts show t hat if t he Comm ission con
tin ued to receive a n allocation at t he 12/ 
r a te, the estima ted d eficit in the technical 
service account (which was £143,000 in 
1945/ 46) will be £289, 000 for 1946/ 47 (which 
allows for the special grant of £100,000 to 
the ABC this year), £220,000 for 1947/ 48, 
£269,000 for rn48/ 49 and £312,000 for 1949/ 50. 

T herefore. commeneing· w ith 1947/ 48, at 
the 12/ - rat e of allocation to the ABC, the 
combined defici t s of the program and tech
nical ser\'ices are estin1ated to involve, f or 
that y ear, £593,000 (£373,000 plus £2211,000 ), 
du e partly t o rising costs in industr y gen
erally, par Lly to conten1plated ex pansio n and 
development of the national s~'stem both on 
t h e program and technical sides , and partly 
to the a ddit ional cost of t he news services 
and other items. 

In det ermining the justification, or other
wise, of these estimated deficits a n d the 
manner in which ther shou ld b e financed , it 
is desirable in the first p la c e to consider 
"w h ether economies are practicable. I n this 
regard, items which arrest attention are 
the independent news service, the ABC 
\Veekly, a n d saving s which m ight he· p os
sible by a ch a nge in control of s t udio oper
ation s , which, under the present systen1, 
a p pear t o r esult in some d u plica tion of 
per sonnel w hich the Committee h opes to 
have an op.portun ity of thoroughly investi 
gat ing later. 

In regard t o the ne-ws service, the evi
den ce of the general manager of the AB C 
s h ow s that with in t he Commission's org an
isation variou s estimates had been made 
fr om time t o time as t o the addition a l cost 
involved in a n in d ependent service, ran ging 
from £10,000 t o £25,000 for a n Aust ralian 
service, but n o p r oper e stimate was given 
b y the Commission either to the Stand ing 
Comm it tee or to Parliament, except that 
the Commission's Director of News and one 
of t he Comm ission ers told the Committee 
they belie,·ed t h a t the cos t of an independ
en t Australian and oversea s service would 
be approximat ely the same as t h e Com
m ission's est imate of £83,000 under draft 
agreements with t h e newspapers which wer e 
then under consideration. That estim ate 
had been g iven by the D ire ctor of News on 
t h e assumption t h at existin g a rrang·ements 
a s · r egards count ry news would b e continued, 
but i t transpired that this was not legally 
practicable und er the amended Act, a n d 
the estimate n ow submitted by the Com
n1ission, covering both overseas and Aus
tralian news, is £155 ,000i, including £5,000 
for conting·encies. In my opinion, h owever, 
a higher sum than that w ill eventually be 
involved. 

In this so-called indep endent service t he 
Commiss ion intends to use overseas agen-
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cies (Reuters, Associated Press of America 
and others), whilst in Australia the country 
news is to be collected by the u se mainly 
of journalists attached to provincial papers. 
The oYerseas news will therefore come from 
much the same sources as those used by the 
newspapers, the only difference being that 
the selectors of the n ews will belong to 
the Commission's staff. Hence the news 
broadcast in the national system will depend 
upon the persons selecting it, and I can 
see little or no a dvantage in·a change under 
which journalists employed by the Commis
s ion will make the selection instead of 
journa lists employed by Australian Associ
ated Press. In actual fact, the proposed 
service does not seem to m e to be independ
ent at all, in the true meaning of the word. 

So far as Australian ne~~s is concerned, 
the position is that, under the draft agree
ments with the newspapers, the Commis
sion was to have its own selectors in the 
n8wspaper offices to choose the ne,vs fro1n 
the newspaper journalists' reports before 
they were edited for newspaper publica
tion. The only advantage of the service 
to be established under the amended Act 
is that it would remove ground for the 
complaint by the Australian Journalists' 
Association as to newspaper journalists 
selecting news and preparing their reports 
to conform with the policies of , the news
papers, and the Commission would be able 
to take discipHnary action in respect of a n y 
of its journa lists who might be found to 

be colouring or suppressing news according 
to their own personal political predilections. 
In my opinion, ho,vever, these advantages 
are not commensurate with the annual addi
tional expenditure of £72,000 which w ill b e 
involved in striving to secure t h em. That 
cost would have cover ed the est:mated deficit 
of £70,000 on the program side for the cur
rent year, and will proba bly be exceeded as 
the service develops. 

The loss, or net cost, of the ABC Weekly, 
now in its 8th year of publication , was 
originally at the rate of £30,000 per annum. 
In subsequent years the net cost was gradu
ally reduced. It amounted to about £8,000 
in 1943/44, £9,000 in 1944/45 and £13, 700 in 
1945/46. The accumulated net cost since 
publication began in December 1939 is 
£150,00. 

In its First Report, made in February 
1943, the Standing Committee exp1·essed 
the view that it is misleading to refer to 
the cost of the journal as a "loss," and that 
it would be more appropriate to describe 
the expenditure involved as a cost of ren
dering a service, in the same way as the 
expenditure associa t ed w ith entertainment 
in the form of a play or a symphony con
cert produced by the Commission is the 
cost of providing the entertainment. Whilst 
there is much to be said for that view, I 
think that better results would be experi
enced if the journal were more attractively 
produced, and if it were more comprehensive 
and national in scope in respect of pro
g ra1ns, national and con1mercial. Under an 
appropriately altered t itle it could be made 
the medium of complete information, not 
only on 1adio programs and personalities, 
but also on radio activities gen erally. In 
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this way there is a pm;::;ib ilitY, in 1ny opinion, 
that the Con1n1issio11 could c..:on vcrt the net 
cost into a profit. 

I am far from satisfied that the Post Office 
has been as active as it could haYe been 
in t h e past in the detection of unlicen sed 
listeners, the number of whom I believe to 
be ver y substantia l. "With the intensive 
surveillance now proposed by the Depart
ment, the revenue from fees should be aug
mented by many thousands of pounds which 
should rightly accrue to public funds and 
so assist in reducing· deficits in the national 
system. 

I am firmly of the opinion that revenue 
for the ABC should come from the licence 
fees charged listeners, and I believe that 
any alteration from this system will ulti
mately, if not now, be recognised by the 
pul.Jlic, the Commission and particularly the 
Government, to be unwise. 

As was stated in the last policy state
m ent on the BBC, "the licepsing· system 
has t h e merits of simplicity, fairness and 
ease in administration an d t he financial 
arrangement based upon it directly relates 
the expenditure on the broadcasting services 
to the a mount collected from listeners." In 
other words, there is a direct financial re
lationship between the listening public and 
the national system. 

strongly acgree with the Chairman of 
the ABC when he said in the con sidered 
statement presented on behalf of the Com
mission "that it was no desjrable for major 
policy reasons for a service which, above 
all things, was expected to be non-partisan 
in character, politically as well as in other 
respects, to be subjected as to its finances 
to the annual budgeting of the Gov ernment 
of the day, on whose goodwill the adequ acy 
or otherwise of the grant from con solidated 
revenue might easily depend." 

It is true t hat t h e majority conclusion of 
the Committee is that any such grant from 
the Government should be on a three year 
basis, and that the Chp.irman of the ABC, 
in answer to a question, had no objection 
to this. But the principle of Governmen t 
subven t ion remains. 

Anything t hat would lead to suspicion on 
the part of any political party or any section 
of t he public that press ure of any kind 
could be exerted on the national broadcast
ing system, because of reliance on the Gov
ernment of the day for necessary funds , 
should be avoided, and the principle behind 
the BBC and in fact accepted in most Brit
ish countries, of comple.te separation of 
broadcasting revenue ·from consolidated 
funds should be accepted as v ital. 

It is true t ha t more people besides licensed 
listeners listen to progra.ms, b ut it is more 
true to state that those people who own 
radio sets, and who have the right at a ll 
times to choose and listen to two "A" class 
p rograms as well as a number of commercial 
stations , are the real recipient s of the ser
vice. The generosity of hotelkeepers and 
bookmakers, who are amongst those most 
generou s with t h eir listening sets, is quite 
open to question. 

It is again tru3 that licensed listeners also 
make additional contributions. to consoli-

ciated revenue through tlw me(lium or sales 
tax and excise duties. But if this argument 
is to hold, it could well be said that the 
motoris t who is generous with his car and 
\\'ho gives an indirect benefit to others be. 
cau:-..;e of additional contribution:-; to Govern-
111ent revenue through tile m edium of sales 
and ot her taxes, should have portion of his 
r egistration ma~le good by t he public. 

I do not h old, either, with the contention 
that because a hig·her licence fee is charged 
such would be in consistent with a general 
feeling in the community that reductions in 
taxation are justified, and therefore con
solidated revenue should be us~d. It must 
be remembered that if additional monies 
are necessary they n1ust con1e fr"om the 
public · in some form or other. If consoli 
dated revenue is used, then the ability of 
the Government to m ake taxation con
cessions is reduced. The quest ion is whether 
the necessary finan ce should b e found in the 
direct way, and fro1p those who partially 
benefit, or whether the source of the money 
should be hidden from the public. 

I agree that it is desirable to encourage 
listening to the radio service, but I believe 
that such encouragement w ill come more 
readily in a young growing community from 
a system that means an ever-increasing ser
vice, provided by an ever-increasing- nun1-

ber of listeners, rather than by a reliance 
on any Government that has always the 
pressure of national. and sectional aims to 
consider when preparing a budget, and 
where frequen tly the party aspect intrudes 
into t he s p ending of ·Government revenues. 
The only exception I would make from this 
opinion is when it' is felt that there is a 
necessity for some service, or improved ser
vice in a remote area, or where so1ne Gov
ernment intervention is necessary for some 
high cultural or educational motive. In 
such cases, the Government should make 
a special grant for the particular purpose, 
such grant to be dealt with separately after 
opinion has been expressed by Parliament. 

In my opinion, therefore, t he licence fee 
should be increased by statute to cover 
both technical a n d program costs, and the 
Commission and thE .Post Office should be 
required to finance t(l.eir respective activi
ties within the allocations of t he fee appor
t ioned .to them, direCtly iri one case and 
indirectly (through the consolidated revenue) 
in the oth er. 

With savings on the news service which 
could be made by repealing the r elative 
amendment of the Act passed last y ear, 
with additiona l enterprise in the production 
of t he ABC Weekly, and w ith the additional 
revenue likely to accrue from detection of 
u n licensed listeners, I think it is probable 
that the aggregate estimated deficit of 
£593,000 on the program and technical ser
Yices could be financed by in cr easing th e 
f ee, by 5/-, to 25/ - (equivalent to an addi
tional payment per list ener of 5d. per 
month). 

CHOICE OF PROGRAMS 
I think there is a great deal of confu~ion 

on the question of co-ordination and a study 
of commercial stations' programs would 
remove a good dea l of t his. T h e main com
plaint seems to lie in the fact t hat too many 
stations broadcast the same sporting fix -
1 ures on Saturday afternoons. It is true t hat 
many do so because of the fact that Satur
day afternoons are mainly devoted to sport 

::ind th ere is ~. \Viele li stening pub1ic for s uch 
events. T h ese listen ers naturally express by 
their ichoice of station a preference for cer-
tain commentators. . 

'Vhile many stf1tions do gi ve full promi
nence to sporting fixtures, t heir forn:i of 
1resen tation varies. I-Iowever, o ther s tations, 

f. . . II beca.use of the fact that sportmg is so we 
catered for, seek to give t he listening pub
lic alternative musical pro·grams. 

Again, it could be said that t here is dup
lication of sessions, such a s the ehildren 's 
session, but in this regard the time chosen 
is the most suitable time. Many of t hese 
sessions do, however, give a choice of 
programs which, a lthough of a s imilar na
ture, · invite com.petition and go to make 
the Austarlian system the 'Comprehensive 
system that i t is. 
It is true to state that the ver y nature 

of competi tion makes for much more co
ordination than is generally recognised. A 
study of programs will show that, a part 
from certain forms of light entertainment 
which have a wide appeal and are broadcast 
over a large network, competitive stations 
seek to offer alternative programs as a mat
ter of policy. 

Actually, it is this competit ive spirit w hich 
continually seeks to provide someth ing new 
and div ersified and which makes the Aus
tralian dual system the finest broadcasting 
system in the world. If, however, it is 
thought ' that greater co-ordination is neces
sary, I agree w ith Mr. Spender when he 
states that he does not think it is necessary 
at t his s tage to create a n y more g·overn
menta l author ities in the field of broad
casting tha n presently exist, and that an 
opportunity should be given to the com
mercial stat ions in the light of t he objec
tives that the C'ommittee has in mind 
to establish and police their own s ystem 
of co-ordination to achieve the purpose in
dicated. 

If other action is considered necessary, 
the power to introduce it alrea d y exists. 
Sections 60 (l) and 60 (2) of the Act literally 
confer wide power upon the Pos tmaster
Gener a l in regard to the commercial sta
tions' programs, thus:-

"60 (1) The licensee of each commercial 
broadcasting station shall prov ide programs 
and shall super vise the .broadcastin g of 
programs from his station, in such manner 
as to ensure, as far . as practica b le, that 
the programs broadcast are t o the s a tis
faction of the Minister. 

"60· ( 2 ) If the programs broadcast fr'om 
a commercial station are not, in whole or 
in p art, to the satisfaction of the Minister 
the licensee shall, if directed so to d o by the 
Minister, var y the programs w ith a v iew to 
making the'm sat isfactory to the· Minister." 

The Minister, therefore, w ith the a ssist
ance and advice of the six Sta t e Advisory 
Committ ees a ppointed by him und<er Section 
87 of the Broa dcastin g A ct, has the neces
sary powers, which I understand closely 
approximate those of the Federal Com
munications Commission of t he United 
States of America. 

H owever, a n y a ction taken un der t hese 
Powers that would infringe the rights of 
m anagement would need to b e taken w ith 
great care and only a fter full consid er a tion 
of all aspects of the case in question. 

concur in Mr. Spender's observations 
on the nationalisat ion question and on the 

n<>eLl for more de tailed infor mation on ABC's 
expenditures. 

Addendum.: Reg·arding the evidence ten
d ered on beh alf of radio manu fa cturer s , I 
suggest tha t the Government sh ould ar
r a nge for the proper authorities ( the Cus
to111s Depart n1ent, the Prices Co1n1nission 
and the Treasury) to consider and advise 
whether r em edial action is p ossible now 
and later , when p r ice controls are with 
drawn, in respect of the manner in which 
excise costs are multiplied in the process of 
p assing them on to the public, with res ult
ant hampering of radio d evelopment. This 
aspect w as referred t o in the Standing 
Committee' s 12th Report (paragraphs 39 to 
45). 

Reservations by Mr. Falkinder 
I concur in Senator Hay s ' reservation, 

and in Mr. Hutchinson' s comments on the 
news service. In other respects I am in 
agreement wit h Mr. Spender's reservations. 

AGENCIES 

Mr. F rank Goldberg, gov erning director 
of the Goldberg Agency, was g iven a s taff 
farewell on t he eve of his depar t ure (May 
3) to New Zealand for a few weeks. Mr . 
Goldberg a lready holds t he blu e ribbon 
plus, for T asman cr~ssings, hav m g· com
pleted 106 separate trips. 

The R. U. R. account has r ecently been 
transferred t o the Goldberg Agency . R. U.R. 
is t he sponsor for the General Sport s R eview 
on 2UW each Friday evening, a t 6.15. 

Mr. V . T. Frawley of Noble -Ba rtlett Ad
Yertising Agency has been promoted man
ager of their radio department. Mr. Fraw
ley has had a varied career in newspaper 
and radio w ork and succeeded Mr. V ic 
I.axon, w ho r esigned to start on his own as 
Laxon R adio Productions, Brisbane. 

A newcomer to the staff of Gordon & 
Gotch Brisban e ofttce is Miss A ileen Woods, 
who is assisting Mr. R. Conquest , man a ger 
of the r a d io depart ment. 

Mr Eric E dmonds, managing director , 
Edm~nds A dv er t ising, has retur n ed to busi
ness after a s ojourn in hospital. E ric's o~
eration was completely successful and he is 
now regaining his normal g ood health. 

T he Melbou rne office of '\Varwick Advtg. 
Pty , Ltd. moved to new prem ises at 5~3 
Collins Street , Melbourne, on A pril 28. Their 
pre:..ent telep !10ne number, M U 8635, is re
tained. 

The John C1emenger agency in M elbourne 
move d to new premises on April 21 and. is 
now on 2nd floor, 473 Bour ke S treet , wit h 
t elephone n umber MU9611. 

Bayne MacKay Advertising, of 405 Collins 
Street, Melbourne, advise that t h eir tele 
phone No. is now MBllll. 

The death occurred on April 30 of Mr. 
George D. B la nks, a d ir ector of t he Cha s. 
E. Blanks A dvertising Co. of Syd n ey. Mr . 
Blanks h a d b een in ill-health for the last 
e ight m onths. He 'h a d been asso<;iated with 
advertising for over 30 years, t a k m g a keen 
interest in the theatre. 

John Humphr ey, AAAA secreta r y , has 
been rece iving whole lots of congrat ulations 
in recent weeks beca use his wife presented 
him with a baby daughtE>r- the t hird in 
J ohns lusty family . But baby J ulia did not 
keep u p the family tradition. Bot h elder 
daughters, S u san 7 a nd L ouise 2, have the 
same :.iirthdays-November 18. 

United Serv ice Publicity are g radually 
e.ettling in to their new premises in 409 
Collins Street and something sp e cial is 
plan.ned in the nea r fut ure by way of a 
' 'House Warming.'' 

Doreen Riley, who recently s·evered her 
connection wit h 3TR Sale, V ., has joined 
tli.e staff of Paton Advertising Serv ice P ty. 
Ltd. 

£200 CHEQUE IN 
"STUMP THE EXPERTS" 

At t he 14th b roadcast of " Stump the E x 
perts" on 2CH last week, Mr . Frank Mc
Dowel l ma naging directo r of McDowells 
Ltd ., s~onsors of the progr a m , is here .shown 
prese nt ing a cheque for £200 to a listene r 
judged t o have sub mi tted t he m ost inte rest
ing " stu m per" to th is p r og r am in th ree 
months. , 

ust u mp t he E xperts" ! i n w hich listener.s 
questio ns• are put to a Board of Ex~erts 1n 
the stud io, has aroused cons ider able inter est 
du r ing its presentat ion by McDowel ls a nd 
the pr ize of £200 was t he main award of
fered d u r ing the first t h ree months of 
Mc Dowel ls ' sponsorsh ip. 

COUSENS LED COMRADES 
IN ANZAC MARCH 

When ex-members of the 2/ 19th 
Bat talion mustered in Sydney prior to 
the Anzac Day March, it was found 
that the CO was absent , but among 
those present was Mr. Charles H. 
Cousens, who, as a major, had been 
second in command of t h e unit in 
Malaya; and he was unanimously 
chosen as march-leader of the bat
talion. 

After the ceremony, Mr. Cousens, 
wh o was deprived of his commission 
by order of the Army Board, expressed 
pleasure at his unit's act ion in demon
strating their confidence and faith in 
him. 

COUNTRY STATION AIDS 
FOOD FOR BRITAIN APPEAL 

An appeal for Food for Britain was 
broadcast through 3YB Warrnambool 
Vic., on Thursday, April 24, during the 
evening program and £350 was raised 
from 146 telephone subscribers. Local 
programs wer,e cleared from 7 .30 to 
10 p.m., in order to conduct th e Appeal. 

INCORPORATION OF A 
PROPRIETARY COMPANY 

K M CAMPBELT, PTY. LTD., a dvertis
ing 'age.nt , etc. Pl'omoter : H . N . Evans, 397 
Lit . Colli n s St., M elb., a ccn t . Director s : 
K e it h Meldrum Campbell a n d Mr s. Mary 
Ellen Ca m pbell, E . S t . K ilda. Cap i t a l : 
£10,0()() ;n £1 s h a r es. Re.gd. office : 125 William 
S t ., Melb. To acquire business of K . M. 
Campbell. Pur ch a s e. cons idera t ion , £5 ,000, 
payable in cash shares a n d / or debentures . 
Dated a nd lodged April 3. Dat e for regis 
tratio n , Ma y G. 

Broadcasting Business, M ay 15, 1947 33 



Personal m111111111111nm111111111111H11111111111111n111 111111111111111m 

Mr. Arthur Luce has been appointed gen
eral sales manager of Jantzen (Australia) 
Ltd. For the past 16 years, Mr. Luce has 
been associated with Holeproof Ltd. and 
for a number of years was general manager 
of that org·anisation. 

Honorary Minister in the ·w.A. Parlia
ment, Mrs. Cardell Oliver is at present in 
the Eastern States investigating· delays in 
the supply and transport of West. Australia's 
requiren1en ts. 

Mr. F. C. Kingston, a director of W.A. 
Broadcasters Ltd. and managing director 
of Musgraves Ltd., left by the Orion on a 
business trip to England and America. He 
was accompanie d by Mrs. Kingston. Man
aging director of Michelides Ltd. , Mr. P'. 
Michelides, was also a passenger on the 
Orion bound for London and the Continent. 

If Australian Association of National Ad
vertisers secretary, Roy Stanley, had a far
away look in his eye last week there was 
a really good reason. Roy' s mind was 
carried back over 20 years and to a place 
thousands of miles from Sydney. He had a 
dinner d&te with two old pals of the China 
Coast whom he had not seen for 26 years. 
One was Mr. Frank Fisher, formerly of the 
British American Tobacco Co., now retired, 
and whom Roy Stanley relieved at Chang 
Chow in 1921. He was passing through Syd 
ney on his way home to England. The other 
was Mr. S. H. Langston, indent agent of 
Hong Kong, who is visiting Australia and 
New Zealand on business. 

Mr. Clive Ogilvy, managing director of 
2CA and director of Macquarie Broadcast
ing Services, has returned to Canberra after 
an extensive tour of the south embracing 
Hobart and Launceston in Tasmania, Mel
bourne, Balla.rat and Geelong in Victoria 
and Adelaide in S. Aust. Canberra's a bit 
quiet after all that. 

Mr. Rupert Fitts, general rranager of the 
VBN, and Mr. Nevil Dixon, sales manager, 
accompanied by Mr. Tom Carruthers of J. 
Walter Thompson Aust. Pty. Ltd., Sydney, 
visited the studios of 3HA Hamilton, V .. 
recently. Mr. Fitts made the journey to 
Hamilton by car immeciiately upon his re
turn from F eder a tion meetings in Sydney. 

Mr. W. A. Wiseman, engineer to ·white 
Manufacturing Co., makers of Adelyn 
Frocks, · 45 Flinders Lane, left recently 
for England and the Continent by air. He 
will investigate the latest developments in 
machinery used for the manufacture of 
women's frocks. 

Wben the Protex show, "Leave Pass," 
visited Newcastle recently, the Newcastle 
branch of the Air -Force Association formed 
the show's contestants. .Just as they · were 
to take the air it was found there was one 
contestant s hort, so 2HD manager Jim 
Story, ex-RA.AF, filled the breach. Jim 
m anaged to last long enough to win 5/
and a cake of Protex. The 5/- was spent 
oi: sweets for the office staff and the soap 
will be kept for use on Jim's 30 ft. ketch 
previously known as "Cordelia" but now 
renan1ed "Leave Pass." 

Mr. A. L. Bell has b een appointed man
ager and Mr. E. Melclrum secretary of 
Kanelos Cement Ltd. Mr. F. P. Kneeshaw 
retains the position of genera l manager. 

Mr. R. J. D. McCallum h as resigned from 
the board of Stack & Co. Pty. Ltd. 

Mr. Reg Lane, general manager of 2GB 
and Macq uarie Network, was recently in 
Brisbane on a business trip-and travelled 
as far north as Bundaberg, to visit 4BU. 

Mr. Leo P. Keating, chairman of directors 
of Pacific Chenille Craft Co., arrived in 
Melbourne recently by plane from the U.S.A. 
accompanied by Mr. E. A. Hopkinson, one 
nf the founders of the compan y . 

Mr. Alec Marshall a nnounced last week 
that Mr. John A. Fry, M.Sc., h ad joined The 
Recording Centre Pty., Ltd. , as a director 
''"d consultant. Mr. Fry s er ved with the 
C.S.I.R. for s ix years during the war and 
is also a lecturer of Diploma Radio Eno·in
eering- at the Sydney Technical College."' 

In the all ou t drive by the radio industry 
for money for the British Flood Relief Ap
peal Harry Yates who conducts the "Dig
gers' Session" from 2UE, has raised well 
over £2,000. One interesting auction he 
conducted in his "Diggers' Session" recently 
was the fiag which was captured when Bar
dia fell to the Aussies in 1941. It flew oYer 
the Imperial Italian Headquarters. E x
Corporal Brown of Paddington; who was one 
of the A.I.F. making this assault, paid £20 
for the flag and the Royal Italian pennant, 
which went with it. 

Mr. J. H owlett-Ross, picturesque and 
well-known figure in Melbourne literary 
circles was given a party on April 26 to cele
brate his 90ith birthday. Host was Mr. C. 
Fawcett and Mr. J. K. Moir, president of 
the Bread and Cheese Club was in the ch a ir. 
Mr. Howle t t-Ross, who has done much for 
the advancement of Australian literature, 
will be remembered as a s peaker over 3LO 
in the early days. 

Mr. Bob Dyer, famous radio persona lity 
who was recently appointed to the board 
of management of the BREIF Club of Syd
ney. Mr. Dyer has always shown a keen 
interest in the affairs of BREIF and his 
enthusiasm should be a great help to the 
Club. 

BROADCASTING BUSINESS 
Black Lance Knitwear Ltd .- 26 x 100 

words, women's session (Paton Advertising 
Service) ori 2HD. 

Club Razor Blades Pty. Ltd.-3 announce
ments· e·ach s1;orting session, 156 x 25 words 
(O'Brien Publicity), on 2HD. 

Mother's Choice Flour.-50 word and 1 
minute announcements, women's session 
(O'Brien Publicity), on 2HD. 

Commonwealth Bank of Aust.-207 x 12 
words, womGn's session (George Patterson 
Pty. Ltd.), on 2HD. 

Crystal C lot·hing I ndustries.-312 x 50 
words, breakfast session (W. E . Smith Pty. 
Ltd.), on 2HD. 

State Electricity Commission (Victorian). 
-100-word a nnouncemen ts on 3A W, 3KZ, 
3DB, 3UZ, 3XY-braakfast, morning, after
noon and evening sessions '(George Patter
son Pty. Ltd.) 

Cadbury- Fry- Pasca I I .-Renewed quarter-
hour musica ls over 52 stations covering all 
States. (George Patterson P'ty. Ltd. ) 

Cadet Radio.--Sponsoring " Penny Seren
ade" at 3.45-4.15 p.m. Mondays to Fridays 
inclusive, commencing June 2, on 3KZ. 
(O'Brien Publicity Pty. L td.) 

W. Woodroofe Ltd., cordial mfrs. - 1947 
.football broadcasts, Satu rday afternoon ; 1 O 
min. football summary Thursday nig hts; 
quarter-hour summary a nd results, Saturday 
n ights , on 5KA. 

Reg. A. Baker Pty. Ltd., Newcastle sports 
store.-Sponsoring box ing descriptions from 
Newcastle Stadium, Saturdays 9.30 p .m., 
also 50-word announcements breakfast ses
sion daily, on 2HD. 
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Letter to the Editor: 
Dear Sir, 

Thank you for your publication of 
my previous letter to you. I wish to 
point out however an inaccuracy in 
your footnote to my letter. You state 
"We have published his letter in fuli 
-the first letter we have received from 
Mr. Alexander that has been publish
able." This is not in accordance with 
fact, and if you refer to your old files 
you will speedily ascertain your mis
take, · because this is not the first 
letter which has been publishable, as 
you have previously published cor
respondence from me. 

Yours faithfully, 
_(Signed) Hal Alexander 

General Secretary 
Actors a·nd Announcers Equity Assn. of Aust. 

May 6, 1947. 

Note: Mr. Alexander is right. We did 
publish a letter from him on page 16 
of our issue of November 15, 1945.
EDITOR. 

N.S.W. REGISTERED COMPANIES 
SHOWMEN'S CLUB OF N .S.W. LIMITED, 

THE-Heg. 11/2/47. 500 members. Objects: 
To establish,. maintain and conduct a club, 
etc. Subscribers: Arthur R. Greenhalgh, 
Stanley .J. Durkin, Jack McMahon, George 
Sorlie, M. Duke Graham, _A. Smith, Roy 
Phillips, M. Darling, L . J . Short, A. G. 
Sloper, Les Sharman and Leslie A. Bowler. 
Reg: '·office: Sydney 

SQUND SOUND (Glen J . Marks), 83 Ya r
ranable Road, Darling Point, disc record
ing, etc. On 20/ 1/ 47 Edward Bevan became 
a member and the name was changed to 
Universal Sound Alliance. 

STOP PRESS: 
PSCB REPORT FOR 
CABINET SUB-COMMITTEE 

Canberra: Illness cf PMG Senator Cam
eron continues delay completion of. recom. 
mendations by special Cabinet Sub
comm ittee appointed advise Cabinet on 
future broadcasting policy. Prime Min
ister desires finality this month. Senator 
Cameron expected back in Canberra th is 
week and to make recommendations on 
ABC finances based on PSCB Report . 

VINCENT ACCOUNT 
Radio stations and newspapers have 

been advised that the Vincent Chem ical 
Co.'s advertising account will, as from 
June 30', be handled by the Hawkins 
Advertising Co. The account, prior to 
the changeover, was serviced by Gold· 
bergs Advertising. 

BULLS EYES 
. "' 

HESS 

If you aim to reach country Victoria, have these 
three strings to your bow with the V.B.N.! 

These popular stations stand alone in Victoria's most 
prosperous c~untry areas~so make them your target 
for total coverage. 

The VICTORIAN BROADCASTING NETWORK 
Head Office : 239 COLLINS ST. MELBOURNE PHONE : CENT. 4124 

Sydney Representative: S. 0. CLARKE, c/ - Western Newspapers, 56 Young St. ' Phone: BW 7283. .. ......................................................................... ~ 
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WHO WILL BUY .. ~o~q~~ 
What, Where lln,d,'W hJ? £W"' 

Some men in business just ask the question and wait. 

Enterprising businessmen, by quick and easy reference 

to their copy of AARDS study the markets, the desired 

coverage and penetration essential to . the successful 

. / 

distribution of their merchandise and plan their advertising accordingly. These keen business

men are attracting the attention of the product buyers throughout Australia. They are 

appreciative of the assistance AARDS has given them and they commend AARDS' authori-

tative, concise and easily assimilated reference on all advertising media. 

AARDS is subscribed to and used daily by all advertising people who are modern thinkers, 

modern planners and modern operators: 

SUBSCRIBE NOW TO THE 

AUSTRALIAN ADVERTISING RITE & DATA . SERVICE 
NEWSPAPER AARDS BROADCASTING AARDS PERIODICAL AARDS 

(Available Now) (Available Now) (Available Soon) 

Subscriptions to each edition including the monthly supplements, post 'free, Australia £2/2/-; 
Other British Countries £A2/10/0/-; America $10.00; Other Foreign Countries £A3/3/-. 

MINGIY PUBLlSBING CO. PTY. LTD. 
Box 3765, G.P.O., Sydney, N.S.W. Phone FA 7054 

and at 

MELBOURNE (Central 2642) . . BRISBANE (B5320) . . ADELAIDE (Central 7944) . . PERTH (B 5320) 

i • - - . --;_',ti . .. - ... ·' 

. ~ . ' .•, . 
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BOY, are things moving in 2UW's morning session! 

Remember a couple of pages ago, I told you about Pioneer Tours 
and "Anne of Green Gables" at 11.30 Mon. to Thurs.? What a 
magnificent show that is-you should see the mail that's coming 
in, saying "Thank You"! 

"Anne" made the morning serial total, eight in a row ... but 
now it's NINE. 

W. W. Campbell & Co. Ltd., leading Sydney furniture house, who 
have been presenting George Edwards' programmes over 2UW 
at night, for years an' years, have now taken four quarter hours 
each week in the mornin g session for a series of George Edwards' 
programmes . . . And t hey've already booked four features to 
carry them right through the year! 

Nine serials between 9 a.m. and 12 noon ... Boy, what an 
audience! And there arc more on the way! 


