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CONTINUOUS DIARY 
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CONTINUOUS DIARY MEASUREMENT = 
YEAR ROUND MEASUREMENT + MONTHLY REPORTING

Four book markets will now have 12 
currency releases a year

Existing sample allocated across 
12-Months

YEAR ROUND MEASUREMENT MONTHLY REPORTING WITH     
ROLLING SAMPLES

3-Month rolling sample

1,000 Minimum In-tab target for 
currency
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BENEFITS OF CONTINUOUS DIARY MEASUREMENT

MORE TIMELY

Makes Currency “current”

React faster to market 
changes for more impactful 

schedules

ALIGN MEDIA MEASURES

Better for Marketing Mix Modeling 

Common report periods for Radio, TV 
and Digital

IMPROVE STABILITY

Rolling Monthly samples

1,000 in-tab minimum for 
currency reports
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CONTINUOUS DIARY MARKETS 
GOING LIVE JULY 2019

Akron

Dayton

Albany-Schenectady-Troy

Albuquerque

Allentown-Bethlehem

Bakersfield

Baton Rouge

Birmingham

Buffalo-Niag
ara Falls

Charleston, SC

Columbia, SC

Chattanooga

Colorado Springs

Des Moines

El Paso

Fresno

Ft. Myers-Naples

Grand Rapids

Greenville-New Bern-Jacksonville
Greenville-SpartanburgHonolulu

Harrisburg-Leban
on-Carlisle

Puerto Rico

Huntsville

Jackson, MS

Knoxville

Little Rock

Louisville

Rochester, NY Syracuse

Toledo

Madison

Mobile

Monterey-Salinas-Santa Cruz

New Orleans

Oklahoma City

Omaha-Council Bluffs

Richmond

Shreveport

Spokane

Springfield, MA

Tucson

Tulsa

Wichita

York

Wilkes Barre-Scranton
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AFTER LAUNCH, 94 MARKETS (PPM and CDM) WILL HAVE 
MONTHLY CURRENCY REPORTING…

Honolulu

Puerto Rico

~ 80% of Radio Ad Spend 
and population  in Nielsen 

Markets
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HOW CDM WILL WORK
Current
• 4 quarterly currency reports

• Arbitrends = non-currency 
3-month averages

Starting July 2019
• Twelve currency reports 

based on 3-month sample 
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MONTHLY REPORTING: MORE DATA, 
MORE OFTEN.

Survey Schedule
Release Schedule

SURVEY DATES

Winter 2019 January 3 – March 27 

Spring 2019 March 28 - June 19 

July 2019 (May-Jul) April 25 – July 17 

August 2019 (Jun-Aug) May 23 – August 14 

September 2019 (Jul-Sep) June 20 - September 11 

October 2019 (Aug-Oct) July 18 – October 9 

November 2019 (Sep-Nov) August 15 – November 6 

December 2019 (Oct-Dec) September 12 - December 4 

https://answers.nielsen.com/portal/workspace/US+Nielsen+Audio/Delivery+Schedules/Diary/2019+Survey_Schedule+with+CDM.pdf
https://answers.nielsen.com/portal/workspace/US+Nielsen+Audio/Delivery+Schedules/Diary/2019+CDM+Delivery+Schedule.pdf
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WHAT CLIENTS ARE SAYING 

“This will give us more timely data for when format flips and 
other substantial market changes take place.”  Access to new 
currency-grade numbers every month “is good for the 
credibility of the industry. These are very big things for us.” 
- Jeff Warshaw, Connoisseur Media CEO 

“Getting ratings a month after they’re taken gives us a 
much more recent read on the station, closer to the time 
it’s measured. The good news is we’ll have more data points 
now in these markets.” 
- Kurt Johnson, Townsquare Media Senior VP of programming
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WHAT CLIENTS ARE SAYING 

“Nielsen’s move to provide continuous 
measurement… is a good thing for the industry 
and will finally put Radio on a level playing field 
with TV and Digital in terms of data availability.”  
-Shaunagh Guinness, KATZ Media Group SVP
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1 sheet

RESOURCES FOR YOU
FAQ

Why the Diary

Presentation

https://drive.google.com/a/nielsen.com/file/d/1roFxaTes_SclKOn4RvVBqv_m0fXcRRCY/view?usp=sharing
https://docs.google.com/document/d/1DdxuRuizGh7cjKyMxIDhLRRqUsDEyBamSfjVLx_t7M4/edit?usp=sharing
https://drive.google.com/open?id=1CPCZtyGW0QNTNfkNAH3nbNIHfW_j464t
https://docs.google.com/presentation/d/17w3UUnOj2-vjn6vghf3BBoOIZikrlx9yMxTs55WAyQo/edit?usp=sharing
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WHY CONTINUOUS DIARY MEASUREMENT

● Quicker monetization of key changes at the station

● Faster recovery from bad books

● Help assure better advertising results because buys won’t be based on 
outdated ratings

● Position radio on level playing field with competing media that already 
have monthly updates
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Continuous Diary Measurement  
Fresher Data = Better Decisions


