£

TPG TCB—Total Production Group took care of business when Top Dawg
Entertainment held its annual TDE Concert Toy Drive and Giveaway in Watts, Los
Angeles. TPG fielded a rew Bose ShowMatch DeltaQ system for the show, which
featured Kendrick Lamar and a host of others, including Rihanna who performed
with the rapper on “Loyalty” from his DAMN album. For more, see page 38.

BY CLIVE YOUNG

reinforcement companies

the summer months and

I t’s the dead of winter;
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Toood

ed for the national sound

tours, festivals, destination
events and the like—are but a
distant memory. This time of

www.prosoundnetwork.com

Pro Audio Retalil is
Ready for 2018

BY STEVE HARVEY

ccording to the pro
audio industry’s major
online retailers, the edu-

cational and house of worship
markets are buoyant, purchas-
ers are becoming savvier about
technology and, while the major
population centers on the east
and west coasts represent a sig-

year used to mean that things
slowed down: in the SR sec-
tor—but the operative words
there are “used t0.”
“There’s no such thing
as downtime these days,”
I laughed Jack Boessneck,
' executive vice president of
Eighth Day Sound (High-
land Heights, OH). “It really
‘ has changed—20, 30 years
ago, nobody did anything
‘ and we all suffered from the
January doldrums. Now ev-
1 erybody’s decided they want
to eat 365 days a vear.”
‘ Kelsey Brandon Gin-

nificant percentage of sales, as
might be expected, business is

reportedly strong nationwide.
Drilling down into the prod-
uct lists, digital mixers and
speakers stand out as bestsell-
ers, and there has been some-
thing of an uptick in wireless
microphone sales, thanks to the
imminent loss of access to the
(continued on page 48)

Winter Quiet No More for SR Providers

grich, director of engineer-
ing, manufacturing & mar-
keting at Clair Global (Lititz,
PA) concurred, observ-
ing, “It’s not an off season.
We stay pretty busy these
months from a gig perspec-
tive, which is great. A lot of
it 1s one-offs like New Year’s
Eve events—for instance,
Phish does a bunch of ene-
offs around then. There’s
also some awards shows. It’s
more events than long-term
tours around this time, but
we’re supporting our clients

(contimited on page 48)
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SSL
Acquired 4
by Audiotonix

Audiotonix, which designs and manu-
factures mixing consoles and ancillary
products under the DiGiCo, Calrec and
Allen & Heath branas, acquired Solid

State Logic in late December.

2018
Crucial for
ATSC 3.0

The milestone release of the ATSC 3.0
standard marks the end of a five-year
effort to set guidelines for a reimagined
TV broadcast system that combines
over-the-air and broadband services.
What does this mean for audio and
what'’s next?
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Uograde your studio with the latest professional audio technology.
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J48 Stereo
active DI
Twins the
performance
of the world’s
finest phantom
powered Dl in a
compact, easy
to manage
stereo design.

JDI Stereo
passive DI

Two channels

of the world’s

finest passive DI

in one compact
package! Jensen

transformers
deliver absolut

purity at any signal level.

PZ-DI
variable load DI
Piezo pickup
optimized DI
for acoustic &
orchestral
instruments.
Produces wide
freq response for

more natural tone.

Trim-Two
stereo DI for line level
Passive DI for
tablet or PC
with instant
access level
control.Linear
response from
20Hz to 20kHz.
RCA, %" and
3.5mm connectors.

BT-Pro
Bluetooth® DI
Professional
Bluetooth
receiver with
balanced XLR
audio outs and
eadphone out for
easy monitoring.
USB powered and
transformer isolated.

JDX-48
reactive amplifier DI

48V phantom
powered active

DI captures the
sound of the
amp and cabinet
perfectly and
consistently. Great
on bass too.

USB-Pro
stereo USB DI
24bit/96kHz
digital audio
converters with
transformer
isolated outputs,

AThousand Horses CBS Television

AC/DC

Adele
Aerosmith

Al Schmitt

Alan Parsons
Alice Cooper

A IEL G
Alison Krauss
Alter Bridge
American Idol
Andy Grammer
Annihilator
Antoine Dufour
Arcade Fire
Avenged Sevenfold
Babyface

Barbra Streisand
Barenaked Ladies
Blue Man Group
Beck

Beyoncé

Billy Idol

Billy Joel

Blue Rodeo

Billy Sheehan
Biffy Clyro

Blake Shelton
Bob Dylan

Bon Jovi
Bonobo

Bonnie Raitt
Bootsy Collins
Brent Mason
Boston Pops
Brad Paisley
Bruce Hornsby
Bruce Springsteen
Bruno Mars
Bryan Adams
Buddy Guy
Butch Walker
Cannibal Corpse
Carrie Underwood
Casting Crowns
CBC Television

CeCe Winans
Celine Dion
Cheap Trick
Chicago

Chick Corea
Chris Cornell
Chuck Rainey
Cirque du Soleil
City and Colour
Clair Brothers
Coldplay

Cold Creek County

Colin James
Creed

Crosby, Stills & Nash

Crowded House
Culture Club
Cyndi Lauper
Daniel Lanois
Dave Natale
Dave Stewart
Dave Matthews
David Bottrill
David Gilmour
Deadmau5
Death Cab for Cutie
Def Leppard
Depeche Mode
Derek Trucks
Devin Townsend
Diana Krall
Dimmu Borgir
Disney

Dixie Chicks
Dolly Parton
Don Ross
Dream Theater
Duran Duran
Dwight Yoakam
Earth,Wind & Fire
Ed Sheeran
Elton John
Eminem
Emmylou Harris
Enrique Iglesias

* The above is a partial list of
artists and sound companies that

Eric Clapton

Eric Johnson
Erykah Badu
Evanescence
Eighth Day Soun0
Fall Out Boy
FFDP

Fitz & The Tantrums
Fleetwood Mac
Florida Georgia Line
Foo Fighters
Foreigner

Frank Filipetti
Franz Ferdinand
Frightened Rabbit
G.E.Smith
Garbage
Genesis
Godsmack
Gomez

Goo Goo Dolls
Grand Ole Opry
Green Day
Guns N'Roses
Gregg Allman
Gwen Stefani
Hall & Oates
Herbie Hancock
Hedley

HAIM

Havok

Hinder

Il Divo

Imagine Dragons
Iron Maiden
James Taylor
Jamiroquai
Janet Jackson
Jason Mraz

Jeff Beck
Jennifer Lopez
Jerry Douglas
Jason Aldean
Jason Derulo
Jacquire King
Jimmy Buffett

Jimmy Eat World
Joe Bonamassa
Joe Chiccarelli
Joe Jackson

Joe Satriani

Joe Walsh

Joey DefFrancesco
John Hiatt

John Jorgenson
John Legend
John fayer
John Patitucci
John Petrucci
Jordan Honsinger
Jordanm Rudess
Justin Bieber
Justin Meldal-Johnsen
Josh Groban
Journey

Juanes

Justin Timberlake
Kaiser Chiefs
Kanye West

Katy Perry
kdlang

Keb' Mo'

Keith Urban
Kelly Qlarkson
Kenny Chesney
Kenny Loggins
Kings of Leon
Kom

KISS

KT Tunstall

Lady Antebellum
Lady Gaga
Lenny Kravitz
Leland Sklar

Leo Kottke
Linkin Park
Lionel Richie
Little Big Town
Luther Dickinson
Macy Gray
Marcus Miller
Mariah Carey

Marianas Trench
Maritlion

Mark Egan

Mark Knopfler
Mark Ronson
Mark Tremonti
Maroon 5

Matt and Kim
Marty Stuart
Matchbox 20
Megadeth
Meghan Trainor
Melissa Etheridge
MENEW
Metallica

Metric

Michael Bublé
Miike Snow
Miranda Lambert
MO

Monster Truck
Matley Crie
Mumford & Sons
Muse

My Morning Jacket
Nathan East

NBC Television
NEEDTOBREATHE
Neil Young

Nelly Furtado
Nickelback

Night Riots

Nine Inch Nails
Of Montreal

One Republic
Our Lady Peace
Panic! at the Disco
Pat Metheny

Paul Boothroyd
Paul McCartney
Paul Simon

Paul Weller

Pink
Portugal.The Man
Peter Gabriel

Pink Floyd

Queensryche
Radiohead
Randy Bachman
Randy Brecker
Randy Travis
Rascal Flatts

Ray LaMontagne

Steve Vai

Steve Winwood
Sting

Styx

System of a Down
Taylor Swift

The Band Perry

Red Hot Chili Peppers The Beach Boys

Rhonda Smith
Rival Sons
Rihanna

Ringo Starr
Robert Plant
Robert Randoiph
Rod Stewart
Roger Hodgson
Roger Waters
Royal Blood
Rush

Rusty Cooley
Sam Roberts
Santana

Sarah MclLachlan
Scissor Sisters
Seal

Selena Gomez
Sevendust
Shakira

Shania Twain
Shawn Mendes
Sheryl Crow
Shinedown
Simple Plan
Slash

Slayer

Sleeping with Sirens

Slipknot

Snow Patrol
Soundgarden
Stanley Clarke
Steely Dan
Steve Earle
Steve Lukather
Steve Miller
Steve Morse
Steve Stevens

The Black Crowes
The Black Eyed Peas
The Black Keys
The Corrs

The Decemberists
The Doobie Brothers
The Eagles

The Flecktones
The Killers

The Lumineers
The National

The Rolling Stones
The Tenors

The Tragically Hip
The Prodigy

The White Stripes
The Who
Timbaland

Tom Waits

Tommy Emmanuel
Tony Bennett

Tony Levin

Toots & the Maytals
U2

Usher

Van Halen

Victor Wooten
Vince Gill

Vintage Trouble
Volbeat

Weezer

Willl.Am
Whitesnake

X Ambassadors
You Me At Six

Zac Brown Band
Zakk Wylde

Zella Day

currently use or have used Radial
products. No endorsement is
offered or implied by being
listed here. Sorry if we've
missed you - let us know and
we'll include you next ume’

powerful buift-in
headphone amp.

Radial

...true to the music

StageBug SB-5
compact stereo DI
Super compact
passive direct

box with a built-in
cable ready to plug
into laptop,tablet,
phone or media player.
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Hello. We are the world's most compact three-way studio monitors, and the
first coaxials without sonic compromise. With uncolored, detailed imaging
and incredible on and off axis responses, we allow you to monitor with total
confidence. hour after hour. And thanks to the ever evolving Genelec
Loudspeaker Manager (GLM™) application, we can adapt to even the most
challenging environments.

We're simply Ultimate Point Source monitors, so please excuse us from not
keeping a low Finnish profile. We are THE ONES. genelec.com/theones
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SSL Acquired by Console Conglomerate Audiotonix

BY STEVE HARVEY

CHESSINGTON, UK—Audiotonix, which
designs and manufactures mixing
consoles and ancillary products un-
der the DiGiCo, Calrec and Allen &
Heath brands, acquired Solid State

oriefs

Earthworks
Named a WBE

MILFORD, NH—Earthworks (earth-
worksaudio.com) has been granted
certification as a Women's Business
Enterprise (WBE) by the Women's
Business Enterprise National Council
(WBENC). WBENC's national standard

of certification requires an in-depth
review of the business and a site
inspection, confirming the business
is at least 51% owned, operated and
controlled by women. By including
women-owned businesses among
their vendors, corporations and gov-
ernment agencies demonstrate their
commitment to fostering diversity
and the continued development of
their supplier/vendor diversity pro-
grams,

Nortek, Core
Brands Merge

CARLSBAD/PETALUMA, CA—Nortek
Security & Control LLC and Core
Brands LLC (corebrands.com) have
entered a strategic merger that com-
bines the companies’ solutions and
business programs in an effort to
create meaningful opportunities for
dealers and distributors. Core owns a
variety of pro audio-related brands,
including SpeakerCraft, Furman and
Xantech. Nortek is involved with
smart connected devices and systems
for residential, security, access control
and digital health markets.

ISI / FBT USA
Expand, Move

BEDFORD HILLS, NY—Italian Speaker
Imports (italianspeakers.us), the U.S.
distributor of FBT, JTS and Bespeco,
has moved to a larger location in
Bedford Hills, NY. Taking over the
3,000 sq. ft. facility will accommo-
date the business’ growth, according
to president/owner John Krupa,
while also bringing its offices and
inventory together under one roof.
The company will maintain a sepa-
rate warehouse in New Jersey for
some larger products. ISI was estab-
lished in 2014 and is also a partner
with APE Labs.

[ February 2018 ]

Logic in late December, less than
one year after French investor Astorg
injected approximately $254 million
into the group.

“We are growing the Audioto-
nix Group with professional audio
brands that have exceptional tech-
nology, committed people and a real
passion for what they do,” comments
James Gordon, CEO of Audiotonix.
“With their incredible history and
reputation, their enthusiasm and
loyal customer base, SSL is ideally
placed to be the next partner in the
group. The whole group will benefit
by having SSL as an integral part of
the team going forward. Having their
help to further expand our interna-
tional reach, technology and custom-

er base will be a lot of fun.”

The late Colin Sanders founded
SSL in 1969, initially to produce
switching systems for pipe organs,
before building a series of mixing
consoles for his own Acorn Studios.
It’s no exaggeration to say—as the
company’s website states—that the
SL 4000 E Series, released in 1979,
transformed the music recording in-
dustry. In April 2013, at Prolight +
Sound, SSL announced the Live con-
sole, its first-ever desk for the sound
reinforcement industry.

SSL has undergone several
changes of ownership over the de-
cades. UEI plc, a technology group,
acquired SSL in 1988, and was in
turn acquired by Carlton Television a

Solid State Logic

Audiotonix

year later. SSL. changed hands again
in 1999 when it was sold to 3i in an
institutional buyout. In June 2005,
musician and technologist Peter Ga-
briel and broadcast industry entre-
preneur David Engelke acquired the
company'’s assets in a joint venture.
“My relationship with SSL began
as a user, a customer and then as part
owner,” says Gabriel. “SSL has always
made wonderful innovative equip-
ment that encourages creativity and I
got involved because I never wanted
(continued on page 16)

THE BALL DROPPED; THE SIGNAL DID NOT—New
York City is hopelessly congested in the winter,
regardless of whether you’re talking about
traffic, the noses of millions of tourists or the RF
spectrum that broadcasters, emergency services,
Broadway and countless other stakeholders

all have to share. All of that—plus a wind-chill
temperature of -4° F—made December 31st in
Times Square one of the most challenging nights
of the year for Jetwave Wireless, which provided
Wisycom RF equipment for ABC’s Dick Clark’s
New Year’s Rockin’ Eve 18 with Ryan Seacrest
broadcast. The Jetwave Wireless team included
(I-r) lan McKelvy, T) Miesen, Jim Dugan, Larry
Connell, Ben McCall, Victor Lang and Marcos
Nieves.

T-Mobile’s 600 MHz Coverage Expands

BY STEVE HARVEY

BELLEVUE, WA—'T-Mobile kicked off
the New Year with an announce-
ment that its new 600 MHz services
are now live in 586 cities and towns
across 28 states, and that it will be
launching more than a dozen new 600
MHz capable smartphones in 2018.
As a result, more audio pros operating
wireless gear in the 600 MHz service
band will be affected and face con-
siderable fines if they continue to use
that range of spectrum.

T-Mobile states that it has nearly
tripled its LTE coverage since 2015
and surpassed its aggressive com-
mitment to reach 321 million peo-
ple with LTE in 2017. The carrier
announced that it “has significantly
expanded its LTE network to cover
322 million people, up from 315 last
year, bringing coverage to entirely
new places.”

T-Mobile acquired 31 MHz of the
600 MHz spectrum licenses made
available by the FCC’s Incentive Auc-
tion, which ended in April 2017. The
carrier sought the spectrum because
it allows it to “cover every single

American with low-band spectrum,
which travels twice as far and is four
times better in buildings than mid-
band spectrum.”

The downlink and uplink blocks
of the new 600 MHz service band
being built out by auction-winning
licensees including T-Mobile extend
across 617 to 652 MHz and 663 to
698 MHz, respectively, separated by
the duplex gap, which offers only re-
stricted access to RF audio gear. Any-
one operating wireless audio equip-
ment in the 600 MHz service band
must cease operation as soon as the
new licensees begin their operations.
Per 47 U.S. Code § 503, the FCC
may impose a fine on anyone who
continues to operate in the relevant
spectrum of “$10,000 per violation or
per day of a continuing violation and
$75,000 per any single act or failure
to act.”

Late last year, Dan Wilson, senior
manager spectrum engineering, T-
Mobile, reported that the carrier’s
tests have demonstrated several sce-
narios in which its equipment and
wireless mics can interfere with each
other. A wireless mic will cause in-

terference to the T-Mobile base sta-
tion in the uplink spectrum and, in a
venue, a consumer wireless handset
could cause interference to a wire-
less microphone receiver. T-Mobile is
concerned about wireless mic inter-
ference directly into handsets in the
downlink spectrum, and interference
from the carrier’s downlink base sta-
tion (which operates at 40W plus an-
tenna gain) into wireless audio equip-
ment receivers is also a concern.

Activity at any location will be
dependent on the number of 600
MHz consumer handsets in use.
While there are currently only two
600 MHz handsets on the market,
T-Mobile’s latest announcement sug-
gests that could significantly increase
during the coming year.

According to Neville Ray, chief
technology officer for T-Mobile,
“We’re just getting started with the
600 MHz low-band spectrum we’re
rolling out now, and it’s a wide-open
highway for customers, increasing
coverage, capacity and in-building
reach.”

T-Mobile
T-Mobile.com/coverage

(6]



)]

[IEWS

I vol. 40 no. 2 February 2018 || SOUNDRECORDING DEPARTMENTS

Recording Studio Robbed,

Vandalized ..................... 20 SuaREEeReE 5
12-22-2017 Pril 05:19:23 Mo It took only 90 seconds for a burglar to break into Sound People 16
Louisville, KY’s Goldsmith Studios, destroy the
control room, smash multiple instruments, snatch Advertiser Index 48
some guitars and split. Now the police believe
they’ve found the culprit. Classifieds 19
Studio Showcase:
Halo Music Studio . . .. ........... 22
This Hamilton, Ontario, facility has been created by CHARTS
Roman Marcone, a man so committed to the cause
that he sold his prized 1991 Ferrari to raise money Tracks 24
for a vintage SSL console with quite a history.
Centerstage 44

SOUNDF BROADCAST

Understanding the
Livewire+ AES67 Protocol. . . ... ... 29

John Schur, president of the Telos Alliance TV ! \ \ 7
Solutions Group, discusses benefits of the next- U|th
generation Livewire protocol. entcr 96

2018 A Crucial Year for ATSC 3.0... 29
The milestone release of the ATSC 3.0 standard SPTC|AL REPORT

marks the end of a five-year effort to set guidelines -
Acquisition Fever. .. 5,12, 16

Consolidation affects every

mature industry, but the last
does this mean for audio and what’s next? month has seen an unusually

for a reimagined TV broadcast system that com-
bines over-the-air and broadband services. What

high number of wide-ranging
SOUN acquisitions and mergers in

far-flung corners of the

Sound Innovations: business, from the studio to
Acoustic Geometry CornerSorber . . . 31 sound reinforcement to the
When Acoustic Geometry developed its A/V marketplace.

CornerSorber, the company decided to test the
sound absorber product down to 40 Hz. The catch

was finding an independent acoustical testing lab COLUMNS

physically large enough to accurately measure

) softwaretech . ... ..... 23
absorption that low. )
Craig Anderton asks, Is modular
Pro Audio Review software the future?
mPSN ............... 32, 33, 34, 35 viewfromtt MO aacand 47
Universal Audio ENGL Savage 120; Universal PMC managing director/co-
Audio Empirical Labs EL8 Distressor; Sony C-100 founder Peter Thomas discusses
High-Resolution Condenser Mic; Newfangled the emergence of PMC USA, the

manufacturer’s U.S. division;
explains why Brexit bolstered his
company; and details how 14

Audio Elevate Mastering Limiter; The Storyteller’s
Dilemma; Audionamix XTRAX STEMS

PRONI ICTS years at the BBC paved the way
SOUNDPRODUC .
for his success today.
Studio Products ... coppecicvane 36 TUSICIETE 50
(SN T Sp——
SREBFOAUCTS o e wing mvnsy g dsi mo o 3/ Jaques Sonyieux talks with

Sweden’s Radio Dept. about opt-

SOUND ing for minimalist gear, the pro-

, duction landscape and trusting
Takmg On Pete Tong others with your creative vision.

at the Hollywood Bowl ... .. ... ... 38
Legendary U.K. DJ Pete Tong recently played the
Hollywood Bowl, performing live versions of club
classics with a big orchestra and band. While the
performance used the optimized house system, the
extensive monitor system, networked over AVB,
allowed every member of the orchestra to have a
personal mixer.

Live Sound Showcase:
BrianWilson.................... 40
fO”O\/\/ us ON LlNE Beach Boys genius Brian Wilson has been tour-

ing performing the classic Pet Sounds album in its

subscriptions: \ r\‘ online:

www.mypsnmag.com g www.prosoundnews.com entirety to commemorate its 50th anniversary. We
facebook: twitter: caught up with his crew at Radio City Music Hall,
www.facebook.com/ www.twitter.com/ and found out what it takes to bring the complex
pages/pro-sound-news- ProSoundNews ) M= X p
magazine/71616690976 masterpiece to life in a live setting.
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fromthekEDITOR

Recording Studios Are Not Dying

USA Today says recording studios are a dying industry.
That’s dead wrong—and here’s why.

You may have heard about a recent
article, “America’s 25 Dying Indus-
tries,” breathlessly reporting that
businesses like video stores, tuxedo
shops and “sound recording studios”
all have one foot in the grave. Origi-
nally published by 24/7 Wall St., the
story was syndicated and reprinted
by a slew of outlets, most prominent-
ly USA Today. The story raced like
wildfire through social media as au-
dio pros anxiously shared the story
with each other, worried that studios
may be going the way of Blockbuster
Video.

Let’s be clear about this: Record-
ing studios are not dying off.

In fact, there are more studios in
the United States today than ever be-
fore, barring two years just before the
Great Recession. Moreover, there are
far more audio professionals making
a living in them than the 24/7 Wall St.
story suggests.

So how did this discrepancy hap-
pen? Having to write the obituaries
for 25 industries meant 24/7 Wall
St. didn’t have much room for each
profession. As a result, the topic of
“sound recording studios” got a few
statistics, followed by two paragraphs
riddled with errors.

24/7 Wall St.’s statistics place stu-
dios’ current total employment at
4,657 people nationwide, stating that

these employees make an average an-
nual wage of $52,679. After observ-
ing in the first paragraph that “musi-
cal production practices have evolved

with technology since the invention of

sound recording in the 19th century,”
the second paragraph states:

“Sound City Studios, a recording stu-

dio in Los Angeles notable for its his-

tory with major musical acts such as

Tom Petty, Johnny Cash, and Nirva-

na, closed its commercial operations

in 2011. In total, the number of re-

cording studios in the United States

fell from 1,700 establishments in

2007 to 1,438 in 2016—a 15.4%

drop. Employment in the industry fell

by 42.9% over the same period, one

of the largest declines of any sector.”

First off, 24/7 Wall St. is wrong
about Sound City Studios. The facil-
ity went back to commercial opera-
tion almost a year ago, welcoming all
comers with its mix of vintage and
modern recording gear. In fact, we
wrote an in-depth profile of Sound
City in August 2017. It’s a good sto-
ry; you should read it on our website.
So should 24/7 Wall St.

Next, let’s look at those stats. 24/7
Wall St. says its data came from the
Bureau of Labor Statistics (BLS).
We’re sure the article’s authors didn’t
pull those numbers out of thin air,
but at the same time, hours spent for-

aging through databases on the BLS
website left us empty-handed when
we tried to find any of those figures,
be they wages or number of studios.
Neither direct source links nor meth-
odology as to how the statistics were
generated are offered in the 24/7 Wall
St. story, so we can’t verify that they
were reported accurately.

No doubt, the numbers are out
there somewhere, but if we can’t see
them in context, we can’t see what
additional information was available.
Examining additional data would al-
low us to get a more nuanced picture
of studios’ downfall—or conversely,
it might reveal that certain numbers
were selectively chosen to support a
pre-existing narrative, There’s no way
to know.

Without the BLS statistics to pore
through, we had to settle for the next
best thing: digging through other,
similar government statistics covering
the same time period, because they’d
generally line up with the BLS stats,
right?

You may see where this is going....

If we turn to another respected
source of government statistics, we
discover a far rosier picture for re-
cording studios (and feel free to fol-
low the links so you can verify them
yourself).

Looking at data released in April
2017, the U.S. Census Bureau re-
ports there were 1,700 U.S. recording

(continued on page 16)
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Advanced Transmission Line

listen. earn. ASPIRE

With the new resulté you can trust what you hear,
you can work more quickly and with greater
confidence, creating finished material that will
translate on any sound system, no matter how
sophisticated — or simple.

The resulté offers all the attributes for which PMC
is world-renowned — high resolution and detail,
accurate, extended bass, consistent tonal
balance at all levels, and wide dispersion and
sweet spot — and distills them into a compact
nearfield reference monitor with the emphasis on
elegant simplicity.

Get the result you deservel
Contact us to book your
free demo:

T 949-861-3350
E sales@pmc-speakers.us
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We Carry Gear from These Respected Manufacturers and Many More!

A Designs Ashly Aviom Cakewalk Daking Earthworks Galaxy IsoAcoustics
AEA Aspen Pittman Designs BBE Celestion Dangerous Music Electrodyne Gator Custom Shop iZotope
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ART Avid Burl Audio Cymatic Audio Dynaudic Furman Hosa LaChapell Audio

Pro Audio
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Monitors

Microphones

Guitars
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WARRANTY

TOTAL CONFIDENCE
COVERAGE™ WARRANTY

FREE TECH
SUPPORT

GET PROFESSIONAL
SWEETCARE SUPPORT, 24/7

LOWEST
POSSIBLE PRICES

GET THE GEAR YOU WANT,
AT THE RIGHT PRICE

FLEXIBLE FINANCING
AND LEASING

WE’LL HELP YOU FIND A WAY
TO GET IT TODAY!

FAST, FREE
SHIPPING

ON MOST ORDERS, WITH
NO MINIMUM PURCHASE!
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Live or in the studio, your reputation as a sound pro depends on doing
consistently great work. So you need products and support you can depend
on — year in and year out — for any gig. For over 35 years, Sweetwater has
been there for pros like you, with service and attention to detail unparalleled
in the industry. Call us today.
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® CABLE FINDER - rind any cable in 3 easy steps! Sweetwater.com/cables ﬂ CASE FINDER - The easiest way to find exactly the right case for your gear! Sweetwater.com/casefinder
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B&C Speakers Acquires
Eighteen Sound, Ciare

EFLORENCE, ITALY—B&C Speakers
SpA acquired transducer man-
ufacturer Eighteen Sound and

loudspeaker company Ciare in
mid-December. The move comes
just two vears after Eighteen
Sound itself acquired Ciare.

“We are proud to add Eigh-
teen Sound and Ciare to our
group, and we look forward to
offering both brands access to
more resources. We can now
blend our knowledge in manu-
facturing and development, help-
ing to offer an improved product
range, build quality and overall
customer experience,” said B&C
CEO Lorenzo Coppini.

Eighteen Sound’s 2015 ac-
quisition of Ciare, a loudspeaker
and amplifier provider for the
professional, home and car au-
dio markets, came just months
after the two companies initially

entered into a
strategic agree-
ment
Eighteen as-

where

sumed han-
dling all of Ci-
are’s worldwide
In the
wake of the ac-

sales.

quisition, Ciare
rebranded.

Ron Tizzard, director of sales
for B&C, added “These are two
great brands that each have a
strong culture and legacy that we
hope to build on. Both Eighteen
Sound and Ciare already have
many dedicated OEM custom-
ers, and a well developed distri-
bution network that will require
few changes.”

The B&C, Eighteen Sound
and Ciare brands will be pre-
sented together later this month
at the NAMM Show, which takes
place in Anaheim, CA, January
25-28,2017.

Founded in 1946, transduc-
er manufacturer B&C Speakers
operates out of a nearly 14,000
square meter production and
R&D facility in Florence, Italy.
B&C Speakers
becspeakers.com

Pointmaker

MINNEAPOLIS, \N—Wireless communi-
cations manufacturer Williams Sound
has acquired Pointmaker, a provider
of hardware and software for video an-
notation technology. The acquisition
is said to be part of a new strategy to
expand Williams Sound’s footprint into
the larger professional A/V market.

Pat Brey, CEO of Pointmaker, will

remain with the company and join the
board of directors of Willlams AV. Wil-

Williams Sound Acquires

w WILLIAMS SOUND

Z )
Pointmaker

liams AV has also added two industry
veterans to its board: Rob Sheeley and

Tom Mingo, the co-founders of Vad-

dio, a Minnesota-based designer and
manufacturer of video equipment used
throughout the A/V marketplace.
Williams Sound

williamssound.com

Peavey Teams with

Marani USA

MERIDIAN, MI—Peavey Commercial
Audio has become the worldwide dis-
tributor for the digital audio process-
ing and sound reinforcement prod-
ucts of Marani USA, a newly formed
subsidiary of Italian loudspeaker
management and audio processor
manufacturer Marani Proaudio.
Marani Proaudio (formerly
SEED Srl) is a longtime designer
and producer of audio DSP prod-
ucts, with applications that have
reached beyond traditional sound
reinforcement to include noise sup-
pression and enhancement process-

Berklee Online Bows Production Grad

BY CLIVE YOUNG
BOSTON, MA—Berklee Online, the
online arm of Berklee College of
Music, will kick off its first-ev-
er graduate degree programs in
2018, including a new Master of
Music in Music Production de-
gree.

The application for the new
Master of Music in Music Pro-
duction degree program will open
in early 2018, with the inaugural
class beginning September 2018.

As Berklee Online envisions
the upcoming degree program, it
will focus around music produc-
tion techniques using DAW-based
music technology tools, aiming to
provide training in advanced re-
cording, mixing, and mastering, in
addition to focused work on vocal
production, audio for visual media
and business sustainability for in-
dependent producers.

The program is designed to
be completed in one year, with

students expected to complete
12 courses at a recommended
pace of three courses per semes-
ter over four 12-week semesters.
Through the online platform, stu-
dents will participate in a commu-
nity of peers and faculty as they
learn concepts and vocabulary for
analyzing production qualities in
music and learn, gauging listener
perceptions, and achieving pro-
duction goals.

According to Berklee Online,
by the end of the program, stu-
dents will be able to:

» Plan and execute the design of
a professional-level critical lis-
tening, recording, and music
production environment

 Evaluate music production
techniques in a variety of styles
using a professional framework
and vocabulary

* Plan, lead, and deliver high-
quality, expressive music pro-
duction projects that maximize
the emotional impact of any re-

cording

* Make professional sounding re-
cordings in any setting, from
studio-grade recording environ-
ments to portable studios with
minimal gear

*+ Develop and apply advanced
skills necessary to produce
commercially-viable vocal per-
formances for a contemporary
client base

+ Exploit various income-gener-
ating opportunities for inde-
pendent studio production, in
addition to negotiating impor-
tant contractual and financial
documents required in profes-
sional production contexts to
ensure the most favorable terms
for business growth and sus-
tainability

* Explain the relationship be-
tween sound and human per-
ception in terms of the underly-
ing mechanisms and limitations
of the hearing system and apply
this information to enhance en-

Commercial Audio

Peavey has become the worldwide
distributor for Marani USA.

ing in the automotive, broadcast and
appliance markets.

Peavey Electronics’ partnership
with Marani USA will provide an ex-
tended line of loudspcaker manage-
ment solutions, including advanced
high-performance FIR (Finite Im-
pulse Response) filters.

Peavey Electronics Corporation
peavey.com

Degrees

gineering and mixing projects

+ Apply advanced mixing skills
that involve deep understand-
ing of balance, EQ, dynam-
ics, spatial effects, automation,
pitch/time correction, and mix-
ing for digital streaming ser-
vices

* Deliver high-quality, profes-
sional masters for various plat-
forms, including vinyl, lossy co-
decs, and streaming platforms

* Apply the tools, techniques,
workflows, and creative consid-
erations necessary for produc-
ing professional audio for film,
television, and related visual
media

* Undertake independent re-
search and propose, develop,
and present a culminating ex-
perience that represents your
unique contribution as a music
producer and/or advances the
field of music production

Berklee Online

online.berklee.edu
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d&b audiotechnik Names
Nilsson New CFO/MD

BACKNANG, GERMANY- Jens Nils-
son, 46, has been appointed chief
financial officer and managing direc-
tor for d&b audiotechnik. Nilsson
assumes the role from Kay Lange,
CFO at the company for the last 31
years.

Lange announced last year that
he wanted to leave d&b in 2017 to
spend more time with family-—but
only after a successor was found.

“Kay Lange’s contribution to
the growth, successes and spirit of
d&b audiotechnik can’t be valued
highly enough; we owe him a lot,”
said CEO Amnon Harman. “We
plan a secure handover for the next
months.” Lange has committed to be
fully available for d&b until the end
of 2018.

Kay Lange, 58, joined d&b in
1986 as its 11th employee when the
company was housed in a former
furniture shop. Using his degree in
business administration from the
University of Stuttgart, he soon be-
came the financial head of the start-
up.

In 1989, when the number of em-
ployees had risen to more than 20,
Lange had three months to find a
new location. It was then that he
discovered the current Backnang lo-
cation—still in use today as it houses
more than 350 workers in an ex-
panded 25,000-square-meter head-
quarters.

With the appointment, Nilsson
becomes the third general manager
of d&b audiotechnik, working along-
side Harman and COO Markus
Strohmeier.

In the new role, Nilsson is re-
sponsible for finance, sales finance,
IT and facility management at d&b.
Originally from Sweden, he has
worked in Germany for more than
20 years and brings management
experience from roles in finance and
controlling, as well as sales and mar-
keting.

Previously he was group chief fi-
nancial officer at Knauf Insulation, a
manufacturer with 1.6 billion Euros
of annual revenue and more than
5,500 employees worldwide. Nilsson
graduated with a business sciences
degree at the University of Gothen-
burg, and has a masters degree in
business administration.

The move is the latest in a string
of management changes throughout
d&b; last summer saw d&b audio-
technik U.S. Group initiate a series
of changes as longtime CEO Colin
Beveridge announced his plan to re-
tire.

[ February 2018 ]

Jens Nilsson (right) has been named d&b
audiotechnik’s CFO/MD, taking the reigns
from 31-year veteran Kay Lange.
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KS212C K Cardioid Subwoofer.
The world’s first-in-class single-box
cardioid subwoofer for mobile
applications. Perfect for dance floors,
stages and outdoor events where you
want your bass energy focused on the
audience — not on the neighbors.
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Producer/Engineer Chris

Tsangarides,

BY CLIVE YOUNG

UNITED KINGDOM—Grammy-nom-
inated producer/engineer Chris
Tsangarides died on January 7 fol-
lowing a battle with pneumonia
and heart failure. He was 61. While
best known for his extensive work
with hard rock and metal acts like
Judas Priest, Anvil, Gary Moore,
Thin Lizzy and Yngwie Malmsteen,
among many others, the British pro-
ducer had a varied career, working
with acts ranging from Tom Jones to
The Tragically Hip, producing Con-
crete Blonde’s breakout hit “Joey,”
and mixing Depeche Mode’s “Never
Let Me Down Again” single.

Acts he worked with included
Black Sabbath, Ozzy Osbourne, Jan
Hammer, Exodus, Samantha Fox,
Overkill, The Sisters of Mercy, Joan
Armatrading, Bruce Dickinson, lan
Gillan, Gilbert O’Sullivan, Killing
Joke, King Diamond, Helloween,
Y&T, Lords of the New Church,
Loudness, Therapy? and The
Strawbs, to name just a few.

As a child, he studied trumpet
at the Royal Academy of Music. He
began his studio career in 1974 as
an apprentice at London’s Mor-
gan Studios, where his long asso-
ciation with Judas Priest began with
the band’s second album, 1976’s
Sad Wings of Destiny, on which he
worked as a tape op.

Going on to engineer acts like Ja-
pan and Brand X, it was his work with
Colosseum II that led that band’s gui-
tarist, Gary Moore, to appoint Tsan-
garides as producer for his 1979 solo
album Back on the Streets, which in-
cluded the hit “Parisienne Walkways.”
From there, his career took off.

Sweetwater Scored in 2017

Dead at 61

-

PANGAIA

Chris Tsangarides worked with everyone
from Judas Priest to Depeche Mode.

In the early 2000s, Tsangarides
founded his own studios —Rainmak-
er Music in South London, and The
Dump in Kenley, Surrey—closing
the latter in 2006 to open a new
facility, Ecology Room Studios, in
Kent that same year. In 2012 he co-
founded Dark Lord Records with
Dave Cousins of The Strawbs. An
occasionally performing guitarist,
Tsangarides was a member of tech-
no/metal act Monocrom in the late
1990s and later Exmore, a 2012 re-
vival of NWOBHM act More.

On hearing the news of Tsanga-
rides’ death, Black Sabbath’s Tony
Tommi tweeted, “I’m so saddened
1o hear of the passing of the Pro-
ducer Chris Tsangarides-—he has
been a part of my life since the 70s
when he worked as tape operator
on the Sabbath album Saborage and
he’s worked with me on lots of oth-
er albums and stuff. He’ll be sadly
missed. RIP my friend.”

Likewise, Judas Priest posted, “We
are saddened to hear of the passing
of our friend Chris Tsangarides—his
contributions to our metal and so
many others will forever remain. Love
and condolences to his family.”

Music Producer Rick
Hall Dies at 85

BY KATIE MAKAL

NEW YORK, NYy—Legendary music
producer and recording engineer
Rick Hall, owner of FAME Record-
ing Studios and father of the “Mus-
cle Shoals sound,” died at his Ala-
bama home on Jan. 2 after a long
illness. He was 85.

One of the most influential fig-
ures in American music of the last
50 years, his uncanny instinct for hit
songs propelled the career of count-
less artists.

Hall co-founded FAME in 1959
in Florence, Ala., with Billy Sher-
rill and Tom Stafford. In 1961, fol-
lowing a business disagreement,
Hall retained the FAME name and
moved the studio to nearby Muscle
Shoals, Ala., where he began to de-
fine the Southern soul sound.

The long list of Southern soul
classics recorded at FAME includes
Wilson Pickett’s “Land of a Thou-
sand Dances,” “Mustang Sally”
and “Funky Broadway,” James and
Bobby Purify’s “I’m Your Pup-
pet,” Aretha Franklin’s “I Nev-
er Loved a Man (the Way I Love
You)” and “Do Right Woman (Do
Right Man),” Clarence Carter’s
“Slip Away” and “Patches,” Arthur
Conley’s “Sweet Soul Music” and
Otis Redding’s “You Left the Water
Running.” Hall also produced Etta
James’ signature tune, “Tell Mama,”
for Chicago-based Chess Records.

Identified early with soul and
R&B artists including Aretha
Franklin, Otis Redding and Wilson
Pickett, Hall went on to produce
songs in every genre of popular mu-
sic. He found success in the 1970s
recording a stream of hits for the

Rick Hall in the 2013 documentary film
Muscle Shoals.

Osmonds and Donny Osmond.
He also produced Bobbie Gentry’s
“Fancy,” Mac Davis’ “Baby, Don’t
Get Hooked on Me” and Paul An-
ka’s comeback record, “You’re Hav-
ing My Baby.”

Later, with songwriter and co-
producer Robert Byrne, Hall de-
veloped the band Shenandoah into
one of the most successful country
acts of the 1980s. Moving into the
21st century, Hall recorded three
songs with the country band Ala-
bama for its When It All Goes South
anniversary album. In 2007, he re-
activated his FAME Records la-
bel through a distribution deal with
EMI.

Hall was inducted into the Ala-
bama Music Hall of Fame in 1985.
The 2013 documentary film Muscle
Shoals brought renewed attention to
his career and introduced the Mus-
cle Shoals sound to a new genera-
tion of listeners.

In 2014, he received a Grammy
Trustees Award, a lifetime achieve-
ment honor for non-performers.
That recognition was followed
in 2015 by the publication of his
memoir, The Man from Muscle
Shoals: My Fourney from Shame 1o
Fame.

FORT WAYNE, IN—Sweetwater had a
strong 2017, tallying sizable figures
both in terms of sales and adding
employees. The MI/pro audio online
retailer saw its highest total sales
ever as it reached $619 million, up
22% over 2016. At the same time,
Sweetwater increased its workforce
14% to 1,255 employees.

A considerable amount of the
company’s sales came from the holi-
day season—December 2017 sales
were $71 million, up 22 from De-
cember 2016, and both Black Fri-
day and Cyber Monday 2017 were
reportedly the company’s biggest
ever. Sweetwater’s annual total sales

increases have ranged from 17.5%
to 28% every year since 2010.

In all, Sweetwater had more than
360,000 first-time customers last
year, and its employees, primarily
the sales force, handled more than
4.3 million phone calls.

Sweetwater’s biggest outreach
every year its annual GearFest, a
yearly open house/trade show that
attracted more than 14,000 par-
ticipant from 45 different states in
2017, up 20% over 2016.

In line with its various growing
stats, the retailer purchased 55 acres
of land adjacent to its Ft. Wayne,
IN, campus for a total of 166 acres;

opened its
fourth ware-
house, 43,500
square feet in
size; and plans
to start a num-
ber
building proj-
ects in mid-
2018.

of new

Under founder/president Chuck Surack, Sweetwater has seen sales
increase between 17.5% and 28% every year since 2010

Sweetwater
founder and
president Chuck Surack conclud-
ed, “2017 was an exciting year of
growth throughout our company.
I am so grateful to our customers,
vendor pariners and especially our

amazing employees for their friend-
ship and loyalty. I am looking for-
ward to a wonderful 2018.”
Sweetwater Sound

Sweetwater.com

[ February 2018 ]
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Record anywhere, anytime.

Analog vs. digital: Why argue? The Studiolive AR band practice to your computer via your DAW of
hybrid mixers bring together the best elements of  choice or with the included Studio One” Artistor
the analog and digital worlds to bring you portable ~ Capture™. If you can't bring a computer to your
mixing and recording power. With 8-, 12-, 16-, gig, the onboard SD card slot lets you quickly
and now 22-channel options, there's an AR mixer  record a stereo mix on the go.

that's just right for you.
Traditional analog faders and EQs are available

Record anywhere, anytime: The AR mixers are on every channel, and there's also a Bluetooth

also multi-channel USB audio interfaces. Record channel for wireless connection to your mobite

tmm

Studiolive AR22 USB StudioLive AR16 USB StudioLive AR12 USB StudioLive AR8 USB

A% PreSonus

device—ideal for backing tracks, click, or filler
music. You also get a PreSonus-class digital
effects section stocked with lush reverbs and

delays.

Head to www.presonus.com to check out the new
StudioLive AR hybrid mixers and the winner of the

analog/digital debate will be you.

STUDIOLIVE AR HYBRID MIXERS

24-bit / 96 kHz Analog / Digital Hybrid Recording Systems
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Guitar Center Ramps Up B2B Biz, Acquires AVDG

WESTLAKE VILLAGE, cA—In a move
seen as the beginning of a planned
aggressive expansion of its Business
Solutions Group, Guitar Center has
acquired San Francisco Bay Area-
based Audio Visual Design Group
(AVDG), aiming to use the new
arm as its entry into offering inte-
grated solutions.

The acquisition, announced in
late December, is expected to serve
as the kickoff of a concerted move
into the B2B waters. “With the
changes in the marketplace, we’ve
decided to apply additional resourc-
es to expand our presence to service
clientele who are looking for system
design and installation of audio,
video and lighting solutions and be-
yond,” said Ron Japinga, president
and CEO of Guitar Center.

AVDG offers system design and
installation in both corporate and
residential market sectors, and will

Not Dying

(continued from page 8)

studios in 2015—the equal of that
perilous high point that 24/7 Wall
St. says the industry dropped from.
What’s more, that 1,700 is the third-
highest number of recording facilities
ever in the Census Bureau’s statis-
tics. The only higher years were 2007
(1,729) and 2008 (1,793), just before
the Great Recession began.

That means the number of U.S.
recording studios has been growing
since 2009, and there are more stu-
dios today than there were in 2006
or any year before that. While we’ve
watched a lot of high-profile studios
in major metropolitan areas shutter
over the last 15 years, runaway real
estate markets have always played a
major part in those sad decisions,
especially in Manhattan and parts
of Nashville. It’s not always realistic
to have big live rooms in those areas
today—though many still exist, like
Manhattan’s Conclave Studios, seen
at the top of this story. With popu-
lar music tastes moving away from
live instrumentation, those live rooms
aren’t always necessary either.

The thing to keep in mind, how-
ever, is that according to the Census
Bureau statistics, for every big-name
studio that’s gone under, usually an-
other has opened somewhere else,
much like when NYC studio owner
David Amlen saw his Times Square-
based MSR Recording fall victim to
the real estate market. That event in-

operate as a dedicated arm of the
Business Solutions Group, allowing
the division to provide personalized,
account-based services. Privately
owned, the San Rafael/San Jose, CA-
based design-build firm has spent
the last two decades specializing in
audio-visual systems for commer-
cial and residential spaces world-
wide. More than 80 people make
up AVDG?’s staff, ranging from pro-
grammers and installers to design
engineers and technicians from such
diverse sectors as gaming, high-tech,
financial, legal, health care, educa-
tion and hospitality.

According to Doug Carnell, Gui-
tar Center vice president of Busi-
ness Solutions, “Guitar Center has
been seeking opportunities to bol-
ster our Business Solutions Group
and we have found an ideal partner
in AVDG. This mutually beneficial
relationship will provide AVDG’s

spired his move across the Hudson
River, where he founded the Sound
On Sound Recording complex in
Montclair, NJ. So, again, recording
studios are not dying out.

Let’s get back to the stats: The
Census Bureau’s 2015 figures also
show that studios employed 5,037
people with an average wage of
$54,608. Both figures beat those
proffered by 24/7 Wall St. and the
BLS, but to be fair, neither govern-
ment agency’s figures accurately re-
flect the recording industry, because
self-employed individuals—free-
lancers—are not included in their
estimates. Accordingly, there could
be hundreds, possibly thousands of
additional recording pros making
a living from studios in the United
States, and there’s no guessing how
that would affect the average wage
statistic.

Fine, we’ve debunked 24/7 Wall
St.’s stats, but moving beyond the in-
accuracies, what really makes the ar-
ticle so frustrating is that these kinds
of stories and their big, broad-stroke
headlines—Ilike the one USA Today
used, “America’s 25 dying industries
include sound studios, textiles, news-
papers”—are damaging.

The story undermines an entire
industry’s validity and intimates that
people working in it must be will-
fully turning a blind eye to oncom-
ing disaster. What exactly are record-
ing studios ignoring? Studios are the
production lines of the music indus-
try—an industry not in 24/7 Wall St.’s
article. According to the RIAA, the
music biz raked in $4 billion in the

team the vast resources offered by
Guitar Center, while opening up
Guitar Center’s Business Solutions
Group to opportunities in the com-
mercial and residential market sec-
tors.”

The acquisition will not only
provide Guitar Center with a foot-
print in the integration markert,
however, as AVDG sees the move
as beneficial not only for itself but
most importantly, for its custom-
ers. Robert Scharffer, AVDG’s

first six months of 2017 alone, up
more than 17 percent from the previ-
ous year. Even if you put aside the
“he said/she said” of the various gov-
ernment statistics, the RIAA’s figures
show that recording studios as an in-
dustry aren’t going anywhere, if only
because they are ancillary to a much
larger machine.

Studios are also part of the larger
pro audio ecosystem, and the im-
portant word there is “pro,” as in
“audio created by professionals.”
Pros are people with real-world ex-
perience and education, regardless of
whether they’re working in a famous
big-room studio or a small, private
facility, and they are not going to
be replaced by weekend warriors
with Garageband and $29 computer
speakers from a Best Buy clearance
bin. Sure, there are bound to be out-
liers—there always are, and should
be, for that matter, because that’s
how artistic professions grow—but
that doesn’t change the fact that the
greatest feature a studio can offer
is its professional staff: people with
hard-won knowledge and talent who
can make a client sound better than
he or she has any right to. Presenting
that career as analogous to a part-
time job like “video store clerk” is
disingenuous at best and extremely
disappointing.

Nonetheless, the fact remains: Re-
cording studios are alive and well—
changing with the times, growing in
number and providing both current
and future audio pros with creative,
satisfying work for many years to
come.

vitar
enler
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CEQ, noted, “Just as Guitar Center
is not your typical musical instru-
ment retailer, AVDG is not just an-
other integrator, and as such we
want to continue and grow what
we have built. Guitar Center will
give us access to additional financial
and operational resources, offering
new avenues of growth and new op-
portunities to better support our
clients.”

Guitar Center

guitarcenter.com

SSL Acquisition

(continued from page 5)

to imagine a world without SSL.
It is obvious with this sale that
there are many in this growing
Audiotonix group that are as nuts
about new tech and good audio
as we are. Each manufacturer
has their own particular markets,
strengths and idiosyncrasies but
through collaboration, there will
be a lot of opportunities to spread
knowledge and skills to benefit
the group as a whole.”

Gabriel, the majority SSL
shareholder, has invested in Au-
diotonix as part of the transac-
tion: “I am also excited by what
could be created by all these new
potential synergies so I have cho-
sen to use a chunk of the sale
money to invest in this newly ex-
panded version of Audiotonix. I
wish Audiotonix and all who now
sail in her every success.”

Antony David, MD of Solid
State Logic, adds, “I am very
proud of the achievements our
team have made to date with the
expansion of SSL. To reach our
full potential we need the support
and resources of a larger group to
help us achieve our aspirations.
In Audiotonix we have found
a partner that is as fiercely ob-
sessed about audio, products and
customer service as we are.”
Audiotonix
audiotonix.com
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MPSE Announces Golden
Reel Nominees

LOS ANGELES, cA—With the
Hollywood awards season
in full swing, the Motion
Picture Sound Editors
(MPSE) has announced
its nominees for the 65th
MPSE Golden Reel
Awards. The awards recog-
nize outstanding achieve-
ment in sound editing in
23 categories encompass-
ing feature films, television, animation,
computer entertainment and student
work. Nominees represent the efforts
of the world’s most talented sound art-
ists and their contributions to the past
year’s most outstanding feature film,
television, animation and computer

entertainment productions.

During the ceremony,
the 2018 MPSE Filmmak-
er Award will be presented
to Kathryn Bigelow, and
John P. Fasal will be recog-
nized with the 2018 MPSE
Career Achievement
Award. The 65th MPSE
Golden Reel Awards cere-
mony is scheduled for Sun-
day, Feb. 18, at the Westin Bonaventure
Hotel in Los Angeles.

For a full list of the nominees, read
the Pro Sound News story online at
htp://bit.ly/2rxTXde.

Motion Picture Sound Editors
mpse.org

Oscar Sound

Nominations Revealed

BEVERLY HILLS, CA—The Shape of Water
is the film to beat as the Academy of
Motion Picture Arts and Sciences re-
vealed the field of contenders for the
90th annual Academy Awards. The
Shape of Water picked up 13 nomi-
nations, including for sound mixing
(Christian Cooke, Brad Zoern and
Glen Gauthier) and sound editing
(Nathan Robitaille and Nelson Fer-
reira).

Director Guillermo del Toro’s fan-
tasy film leads a pack of nine best
picture contenders—the Academy al-
lows up to 10 in the category—that
also includes Three Billboards Outside
Ebbing, Missouri, with nine nomina-
tions, and Dunkirk, with seven.

There are just five films in the
sound categories, with an identical
list of nominations for both mixing
and editing: Baby Driver (sound edit-
ing Julian Slater; sound mixing Julian
Slater, Tim Cavagin and Mary H. El-

lis), Blade Runner 2049 (sound edit-
ing Mark Mangini and Theo Green;
sound mixing Ron Bartlett, Doug
Hemphill and Mac Ruth), Dunkirk
(sound editing Richard King and Alex
Gibson; sound mixing Mark Weingar-
ten, Gregg Landaker and Gary A. Riz-
20), The Shape of Water and Star Wars:
The Last Jedi (sound editing Matthew
Wood and Ren Klyce; sound mixing
David Parker, Michael Semanick, Ren
Klyce and Stuart Wilson).

The Academy Awards presenta-
tion, which will be hosted by Jimmy
Kimmel for the second time, will air
live on ABC on March 4 at 8:30 p.m.
EST, siightly earlier than last year.
The Oscars
0scar.go.com

Nielsen Music Releases
2017 Sales Reports

BY STEVE HARVEY

NEW YORK, NYy—Vinyl album sales
were up for the 12th consecutive
year, music streaming continued
to grow and, for the first time ever,
R&B/hip-hop was the dominant
genre, according to Nielsen Mu-
sic’s 2017 end-of-year report.

The surge in music streaming
continued throughout 2017. Over-
all consumption of albums, songs
and audio on-demand streaming
grew 12.5 percent year over year,
and a 59 percent increase in on-
demand audio streams offset track
and album sales declines, the re-
port states.

Ed Sheeran’s = (Divide) con-
quered all in total volume (albums
+ track equivalent albums + on-
demand audio streaming equiva-
lent albums), followed by Kendrick
Lamar’s DAMN. and Taylor Swift’s
Reputation. The biggest song of the
year was “Despacito” in terms of to-
tal activity (sales + on-demand au-
dio streaming equivalents), followed
by Ed Sheeran’s “Shape of You” and
“Humble.” by Kendrick Lamar.

Luis Fonsi & Daddy Yankee’s
Spanish-language “Despacito” and
its crossover remix featuring Justin
Bieber also made Latin music his-
tory by topping the Hot 100 chart
in 2017. It topped the Digital Song
Sales chart, followed by Sheeran’s
“Shape of You,” with Sam Hunt’s
“Body Like a Back Road” in third
place.

Seven of the top 10 most-
consumed albums in 2017 were

R&B/hip-hop. The dominance of

the genre was driven by a 72 per-
cent increase in on-demand audio
streaming.

Yet rock music still drives the
vinyl format, which accounted for
14 percent of all physical album
sales in 2017. Vinyl album sales hit

a new Nielsen high in 2017 with

14.32 million units sold, up 9 per-
cent over 2016’ 13.1 million total.

Top of the heap was the reissue
of the Beatles' Sgr. Pepper’s Lonely
Hearts Club Band, with some 72,000
copies sold (figures are rounded).
In second spot? The Beatles” Abbey
Road, with 66,000 sold.

But vinyl sales comprised
more than just the Beatles’ cata-
log. The soundtrack Guardians
of the Galaxy: Awesome Mix Vol. 1
rounded out the top three with
sales of 62,000. In total, accord-
ing to Nielsen, 77 separate titles
sold more than 20,000 copies each
on vinyl in 2017. That figure, too,
is up over 2016, when 58 titles
reached that sales benchmark.

For comparison, in 2016, the
vinyl album top three included
Twenty One Pilots® Blurryface,
with 68,000 sold, David Bowie’s
Blackstar (66,000) and Adele’s 25
(58,000).

The 2017 top-selling vinyl al-
bums also included Ed Sheeran
= (Divide) (62,000 copies), Amy
Winehouse Back to Black (58,000),
Prince and the Revolution Purple
Rain (Soundtrack) (58,000), Bob
Marley and the Wailers Legend: The
Best Of... (49,000), Pink Floyd The
Dark Side of the Moon (54,000),
La La Land soundtrack (49,000)
and, at number 10, Michael Jack-
son Thriller (9,000).

Nielsen
www.nielsen.com

Powersoft Debuts North American HQ in New Jersey

NEW YORK, Ny—Amplifier manufac-
turer Powersoft has opened an East
Coast headquarters in the New York
City metropolitan area. The 3,700
sq. ft. facility, located in Kearney, NJ,
will house Powersoft’s operations,
sales, support, warehousing and dis-
tribution for the U.S. and Canada.
The space features product demo
rooms, collaborative spaces and views
of New York City. With its global
headquarters in Florence, Italy, the

[ February 2018 ]

Powersoft executive team will be able
to take advantage of frequent di-
rect flights between Italy and nearby
Newark Liberty International Air-
port.

“Our new regional headquarters
location in New York is a testament to
the tremendous growth potential we
see in the North American region,”
says Powersoft’s Luca Giorgi, gen-
eral manager, North America. “As
we continue to achieve double-digit

growth and raise our brand pro-
file internationally, we are look-
ing to increase our presence in
the U.S. and Canada—in both
footprint and scale. This will be
achieved by streamlining our
operations, increasing our sales
presence and becoming more
successful in the small- to me-
dium-sized installation market.”
Powersoft
www.powersoft-audio.com
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Installing Audio at the

Beach

ALAYNA, TURKEY— Turkish au-
dio pros recently designed and
installed a brand-new One
Systems sound reinforcement
system for the likewise brand-
new Goya Beach Club in Al-
anya, Turkey.

The Goya Beach Club
sports a pool/sunbathing area,
club bar/restaurant on the low-
er level and a beach bar res-
taurant adjacent to the beach,
so the audio team at Istanbul-
based sound distribution company
AKHAN-TT Ses Isik Gorsel sistem-
ler had its work cut out for it.

Aiming to provide music and
paging without overwhelming guests
at the venue, Akgun specified four
One Systems 104/HTH loudspeak-
ers for the pool and sunbathing area.
Meanwhile, the pool bar gets a little
more club-like with audio from a
pair of 106/JHTH and loudspeakers
along with two 108/HSB subwoofers.

Over at the beach area, the sys-
tem had to provide outdoor coverage
across an area 15 meters deep and 32
meters wide, so Akgun opted for a pair

Four One Systems 104/HTH loudspeakers to provide
guests of the pool and sunbathing area with medium-
high output that would not overpower their stay.

.

of 208/HTC loudspeakers mounted to
poles near the beach bar entrance.

Not all of the system has to sur-
vive the sun and sea air—there’s an
indoor lounge, bar and restaurant lo-
cated adjacent to the pool area, and
for that area, Akgun specified two
108/HTH along with two 108/HSB
subwoofers for the space, reinforced
by four 106/HTH loudspeakers. The
two 108/HSB subs from the pool bar
are brought indoors during the win-
ter months to provided additional
low end to the club atmosphere.

One Systems, Inc.
onesystems.com
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Sound Art Covers HOW

Arena Event

EDMONTON, CANADA—These days,
religious arena events pack all the
production punch of a top-shelf mu-
sic tour. As a case in point, a recent
YC Alberta Youth Christian Group
event held at the Rexall Place Arena
in Edmonton, which interspersed a
number of CCM touring acts and
various ministry sessions for a crowd
of 10,000. Sound Art, with offices in
Winnipeg, Manitoba, and Calgary
Alberta, pulled out all the stops in
supporting the event.

Having recently added several Ya-
maha CL and QL consoles with Rio
input/output boxes to its inventory,
Sound Art opted to provide a CL5
for the event. “We chose the CL5 for
a couple of main duties,” said Dan
Frerichs, general manager, Sound
Art Calgary.

“It was the main traffic console
that all of the other touring consoles
routed through via AES and the sys-
tem drive for mixing between the
large format line array at one end of
the arena, fading over to a large in-
the-round system for the center stage
where the ministries took place.”

Sound Art fielded-a-Yamaha CL5 console for a recet"
YC Alberta Youth Christian Group event held at -

Rexall Place Arena in Edmonton, Canada.

The CL5’s built-in Dan Dugan
auto-mixing was used for the minis-
tries portion of the event, which saw
numerous Countryman mics used.

Four Yamaha Rio3224-D input/
output boxes were used in conjunc-
tion with the Yamaha CL5—wwo at
front of house for the centerstage
wireless and PA outputs via AES;
one at the main stage to pick up
other mics and sends; and a fourth
at centerstage for ministry inputs,
front-fill and monitor outputs. “All
of these were routed through Lu-
minex switches running redundant-
ly; I love the CL5 for complex jobs
like this,” said Frerichs.

Yamaha Corporation of America
yamahaproaudio.com

What could Primacoustic do for your studio?

“My new personal studio is the best sounding
production room I've ever had. Primacoustic
helped me bring it all together. It sounds

amazing and looks fantastic”

~ Jacquire King - Shania Twain, Kings of Leon, Kaleo

“Not only does my room sound
amazing, it’s also really beautiful!!!"

~ John Rzeznik

Visit the beautiful new web at:

primacoustic.com

“We've got a mixture of bass traps, diffusion
and clouds and the result was phenomenal.
It ended up costing less than 25% of the
custom solution and it turned out very cool.”
~ Keb’ Mo’ - Roots music legend

panels perform well where
the others fail, in the critical

Primacoustic Broadway™
high-density glass wool
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“Not only does my room sound amazing,
it's also really beautiful!!!”

~ John Rzeznik - Performer/artist/producer
- Goo Goo Dolls.
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A Wonderful Tour

Nd INTERNATIONAL e
Crafting Mixes at The

LONDON, UK—The Killers, current-
ly crossing the U.S. on the North
American leg of their world tour,
recently closed out the U.K. leg with
two nights at London’s O2 Arena.
Along for the U.K. journey was long-
time audio provider Capital Sound,
which fielded its Martin Audio
MLA PA. The
tour behind the
band’s Wonder-
Sful Wonderful al-
bum finds FOH
engineer Kenny
Kaiser mixing
the show, with
system tech To-
by Donovan on
hand to keep an
eye on the sys-
tem.

The MLA

Giving the low-end some fire-
power, 21 MLX resided across the
front of the stage, grouped into seven
three-high ground stacks, with the
bottom enclosure reversed. Bolstering
that were five MLX subwoofers flown
on each side at a 45° angle between
the main and side hangs to ensure

setup included
main hangs of

For The Killers’ recent UK tour, 21 Martin Audio MLX subs resided
across the front of the stage, grouped into seven three-high ground
stacks, with the bottom enclosure reversed.

17 MLA ele-

ments and two MLD Downfills per
side, with side hangs consisting of a
dozen MLA and a MLD Downfill
per side. Supplementing them were
secondary side hangs of 10 MLA
Compact enclosures on each side.

EXC

“60 Years of
innovation”

visit hafler.com

Hafler

Hafler and Dynaco are trademarks of
Radial Engineering Ltd. 1588 Kebet Way,
Port Coquitlam BC V3C 5M5

low-end reinforcement round the
sides. To complete the coverage, six of
Capital Sound’s favored Martin Au-
dio DD12’s were used as front fills.
Martin Audio

www.martin-audio.com

Arts Club

LONDON, UK—Think your
favorite club is legendary?
London’s The Arts Club
was founded in 1863 by
Charles Dickens, Anthony
Trollope and Lord Leigh-
ton. Not everything about
it is old, however—rtake its
new audio system, built
around Allen & Heath mix-
ers and an L-Acoustics PA.

Supplied by SSE Au-
dio Group, the new mixing
setup offers a dLive S5000
surface with Dante and AES3 1I/O
audio networking cards installed,
and a DM48 MixRack. An Allen &
Heath ME-1 personal mixer tack-
les drum monitoring duties.

“The mainstays of The Arts
Club tech team use dLive sys-
tems out on the road,” said Rich-
ard Watts, SSE Audio Group sales
manager, “including Jonathan
Lewis [Travis FOH] and Dave
McDonald [Frank Ocean FOH],
so it was an obvious choice for the
venue.”

Arts Club head tech Charles Bidwell with the venue’s
new Allen & Heath dLive $5000 surface.

Head technician Charles
Bidwell remarked, “When tour-
ing engineers—of which we get
many at The Arts Club—use it for
the first time, it becomes famil-
iar instantaneously and I’ve had
nothing but good feedback from
them. In fact, I like the dLive sys-
tem so much I purchased my own
dLive C1500 surface and CDM32
MixRack for FOH duties on San-
tan Dave’s U.K. tour.”

Allen & Heath
www.allen-heath.com
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Hafler Cl Series multi-channel amplifiers are designed to sound good, save money, last a long
time and be simple to use. These are the cornerstones of what make Hafler such a compelling
choice for today’s most demanding system integrator. Available in 6, 8 and 12 channels with
55 to 120 watts per channel, these true class-AB amps sound great! They are feature-packed
to handle just about any situation and can be customized with plug-in modules like Dante™
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ers to add isolation and eliminate noise. @0sYSTEM™ adds another dimension with an energy
saving ‘sleep mode’and the fastest turn-on time in the business.

Hafler... amplifiers made to exceed your customer’s expectations.
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Santa Rosa’s House of Rock Gets on a Roll

BY STEVE HARVEY

SANTA ROSA, CA—Large swaths of San-
ta Rosa were devastated in October
2017 during one of California’s worst
fire seasons on record, but the Tubbs
Fire missed the Rock Star Univer-
sity (RSU) House of Rock and the
industrial park where it is located.
Owners of the multipurpose facility,
who hope its combination live per-
formance venue and multimedia
production facilities will nurture the
Sonoma County music scene, recent-
ly installed a 48-channel SSL Dual-
ity delta SuperAnalogue console in
House of Rock’s recording studio.

“We got really lucky,” says studio
manager and engineer Jared Havens.
“The fires went around the industrial
park on both sides. Buildings down
the block are gone.”

House of Rock opened with
a bang in mid-2016 with shows by
Quiet Riot and Blue Oyster Cult, fol-
lowed by a summer season that in-
cluded The Tubes with Fee Waybill,
Puddle of Mudd, The Babys, Dok-
ken and L.A. Guns. The facility was
built out around 2012 as a private
rehearsal space and showroom by a
local entrepreneur for his young twin
sons, Vincenzo and Vittorio Piazza,
who perform as V2 (“V Squared”).
Freddie Salem, former guitarist
with Southern rockers The Outlaws,

signed on as a co-owner in 2014.

House of Rock’s day-to-day busi-
ness is handled by Havens and tech-
nical director Evan Alexander, who
previously worked for Sound Expres-
sions, a local area AVL rental, sales
and integration company that has
supplied equipment to RSU since day
one. “I came in to help with both the
live and recording sides and I started
managing the studio,” says Havens,
who joined the organization about 18
months ago. “But if a band doesn’t
bring a mixer, I’ll mix for them on
the concert side.”

The founder’s original plan called
for a gradual expansion to encompass
a venue, soundstage and production
facilities with an educational slant.
The venue also houses a restaurant
and extensive backstage amenities.
The latest addition to the business,
dubbed RSU Recording Studios and
Filmworks, offers the gamut of multi-
media production services, including
a recording studio, in-house multi-
camera HD video recording and ed-
iting with live switched production,
and webstreaming.

The team called on Arthur Kelm,
chief engineer at Capitol Records, to
design the recording studio—which
is on the upper floor overlooking the
live venue—and integrate the equip-
ment. In response to client demand,
the new SSL Duality replaced a pre-

An SSE Duality replaced a previously installed control surface and in-the-box solution.

viously installed control surface and
in-the-box solution.

Most of the processing is done in
Pro Tools or on the console, but the
sound begins with the analog pre-
amps. Says Havens, “It’s the best of
both worlds.”

He adds, “I’ve done a lot of ses-
sions in the past where people have
insisted on recording through a par-
ticular flavor of console and then
mixing on an SSL.” But with SSL’s
Variable Harmonic Drive (VHD),
he says, “They don’t need any other
consoles—it’s one console for record-
ing and mixing. That’s probably its
biggest advantage.”

Catering to all tastes, multiple
channels of outboard API 3124+,
BAE 1028, Millennia HV-3D and
Focusrite RedNet MP8R mic pre-
amps are additionally available. The
control room credenza also houses a
selection of processing devices: two
Tube-Tech PE 1C EQs, two Empiri-
cal Labs EL8 Distressors, a Smart
Research Stereo C2 compressor and
a Kush Audio Clariphonic EQ. Mon-
itoring is via in-wall custom ATC
mains and PMC twotwo.5 nearfields.

“We sourced a lot of the equip-
ment from Vintage King Audio and
Sweetwater,” reports Havens. “We

(continued on page 28)

Louisville, KY, Recording Studio Robbed, vandalized

BY KATIE MAKAL

LOUISVILLE, KYy—A person suspected
of breaking into, robbing and van-
dalizing a Louisville, KY recording
studio just before Christmas has
been apprehended by local police.
At a court hearing on Jan. 1, James
Daniel III, 43, was charged with
burglary and criminal mischief for
his role in the break-in at Goldsmith
Studios, which is owned by musi-
cian, producer and engineer Brian
Cronin. Daniel pled not guilty.

On Dec. 22 at about 5:20 p.m.,
a man was recorded on surveillance

video kicking in the back door of

the recording studio to gain entry.
Once inside, he used a vintage tape
machine remote to smash record-
ing equipment in the control room,
including the facility’s Toft ATB 32
console, a Yamaha NS-10M studio
monitor, outboard racks and an API
Lunchbox packed with 500 mod-
ules from Radial, BAE and Shadow
Hills, among others. Moving into
the piano room, he destroyed two
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acoustic guitars as he damaged
pianos and overturned a vintage
keyboard.

Within 90 seconds, the intrud-
er left the building with three gui-
tars, including a 2010 Gibson SG,
an Ibanez four-string bass guitar
and a Samick Greg Bennett FA 2
electric guitar. The three guitars
are valued at $2,800 and damages to
the studio and equipment are esti-
mated to exceed $20,000.

Cronin said that he was alerted
to the break-in by Goldsmith Stu-
dios’ security system and praised

12-22-2017 Fri 05:19:23 PN

the efficiency and professionalism of
Alarm-1 Protective Services. “Fortu-
nately F'd had cameras put in, which
helped identify the guy who did it,”
Cronin said.

Though the cameras did not
prevent the robbery, they proved

Goldsmith Studios’ surveillance video of the robbery

to be a great asset once the crime
was in progress. He added, “Hav-
ing an alarm system that’s tied into
a monitoring station that will send
police out is really beneficial. They
showed up within 10 minutes of the

(continued on page 28)
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Sacrificing a Ferrari for Halo Studio’s Sound

BY STEVE HARVEY

HAMILTON, ONTARIO—Some mu-
sic producers spend hours at the
mixing console, week after week,
dreaming of the day when they can
buy their first Ferrari. Roman Mar-
cone, owner of Halo Music Studio
in Hamilton, Ontario, flipped that
dream on its head, selling his clas-
sic Ferrari to buy his first SSL desk.

Marcone, who started out as a
touring musician, spent a couple
of years working in the U.K. be-
fore taking positions at Catherine
North Studio and Porcelain Re-
cords, both in Hamilton. Just over
two years ago, having left Porcelain,
he bumped into an old friend who
owns a local live music venue, This
Ain’t Hollywood, and mentioned he
was looking for a home for his own
studio. By chance, his friend was
looking for a new tenant above the
club, which is referred to locally as
The Saint. Hence the name, Halo.

“It was a boarding house, the
worst place I'd ever been in,” says
Marcone, “but they helped the ten-
ants find new homes and we tore
the place apart.”

Halo, which also offers rehearsal
space and music and engineering
lessons, was initially equipped with
a vintage Auditronics 310 desk that
had started life in a broadcast fa-
cility. “It wasn’t my ideal board,”
says Marcone, who had previously
worked on Ward-Beck and MCI
500 series desks.

Scouring the internet for a re-
placement console, he spotted an
SSL 6064. “They wanted 90 grand
and 1 jokingly said, I'll trade you
my Ferrari. He said that might
work.” Marcone backed out when
the deal began to look a little shady,
he says, “but it sparked my interest,
so I went looking for an SSL.”

He found one being brokered
by Bret Richardson in Georgia that
had come out of Doppler Studios
in Atlanta. The facility closed in
mid-2016 after a 46-year run, dur-
ing which the likes of Aerosmith,
Bruce Springsteen, Aretha Frank-
lin, Faith Hill, Whitney Houston,
Kanye West, Stevie Wonder and nu-
merous others had worked there.

Over the years, some of the
people with whom Marcone had
worked had bad-mouthed SSL
desks, he says. “I’d never used
one, but I found myself using the
SSL plug-in a lot on Pro Tools and
thought it was great, so I took a
chance.”

Marcone sold his Ferrari and hit
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Roman Marcone gets the sound he wants, whether it means finding Prince’s tape machine, bolting mics to the ceiling or selling his Ferrari to

land a historic SSL E/G series hybrid console.

the road to pick up the new desk,
along with some vintage mics and
modern outboard gear. Halo’s mic
locker now includes Neumann U47
and U47 fet, AKG C12, RCA 77
and BK-5B, and EV 664, RE10,
RE18 and RE20 models, among
many others. Hardware processing
includes an Eventide H3000, Sony
R7 reverb, various dbx compressors
and a CBS Audimax III 144 level-
ing amp.

The console is an E/G series hy-
brid: “It was ar E series, and SSL
upgraded the motherboards and
center section to a G series in the
mid-’90s and expanded it from 48
to 64 channels, adding G and E/G
series modules.”

It was only when he got back to
Hamilton that he realized the desk
was a little large for the room. “So
I reduced it to 48 channels. It was
an empty frame and dozens of box-
es, with every nut and bolt in one
jar. I put it all together myself—it
took about three and a half days.
They gave me every nut and bolt,
lightbulb and switch, and six power
supplies. It was such a wonderful
experience.”

Having torn the space apart
when he moved in, Marcone has re-
tained the stripped-down walls and
floor. “The concept of this place for
me was about the feel. If you feel
good making music, you make good
music,” he says. “I’ve run a few stu-
dios over the years and have taken
the best elements from each one

and turned this into my last one; 1
don’t like moving anymore.”

Marcone, who says he learned
from a lot of great producers over
the years, found that they all fa-
vored recording a band playing to-
gether in a room. “If you’re a band,
the goal should be pulling it off live.
Maybe there is stuft you need to fix
and overdub, but if you can fix it
with the player, that’s our goal.”

Kev to Halo’s sound, in addition
to the exposed brick walls, are the
ART T4 mics permanently installed
in the ceiling, enabling a repeatable
setup for every session. “I have an
overhead directly over where I put
the drum kit. There’s a V, almost
like a Decca tree, of microphones
that are based on my room and the
drum kit. Then I set the bass in
the opposite corner, centered in the
room, so that it’s balanced on the
room mics,” he explains.

Guitar amps can be in the room
or in an adjoining room, but still
audible, he says. “But the drums
and the bass are always solid. That’s
your foundation, and from that
point you can set up as many mics
as you want for different types of
flavors.”

Marcone now finds himself add-
ing less processing in his Pro Tools
rig, which features Antelope Orion
converters, not least because the
desk offers different flavors of input
modules plus onboard compressors.
He’s also trying to use fewer plug-
ins, he says. “I don’t think they

sound great. It’s a small difference,
but multiplied by 32 tracks, that
turns into something. Less mass in
music makes it more pleasing.”

Halo’s Studer A80 MKII 2-inch
24-track recorder is also getting less
use now, he says. “I leaned on it to
get the tone I was expecting from
the other board. I haven’t used it a
lot since we got the SSL, but I keep
it maintained and ready to go.”

The machine came from
Prince’s place in Toronto, he says,
with a Dolby SR/A noise reduction
unit, serial no. 24. (Prince was mar-
ried to a woman from Toronto and
lived in the city between 2001 and
2006.) An Otari MTR-12 Series 2
half-inch 2-track is also available.

“I used to record things how I
wanted them to sound, then some-
body steered me the wrong way,”
he recalls. “I would just record it
and figure 11 out afterwards. For the
next two weeks, you’re struggling,
trying to figure out a way to make
it work. But if you do it on the way
in, you’ve painted a picture and all
you need to do is put a little varnish
on it.”

Since he installed the SSL, he
says, “I’ve been able to dial in my
dreams on the way through. If I’ve
messed up, I’ll use plug-ins to fix
it, but that’s rare now. The last four
or five tracks that we’ve done here
have mixed themselves on the way
in.”

Halo Music
www.halomusic.ca

[ February 2018 ]



Software Tech

IS MODULAR SOFTWARE THE FUTURE?

BY CRAIG ANDERTON

follow-up to last
month’s column
Cakewalk’s
demise. Although
many users plan to
stay with Sonar until it breaks, oth-

I n a way, this i1s a

about

ers are evaluating different hosts and
being reminded of a harsh reality:
No single program does it all. One
might have better MIDI functionality,
another better video support, or there
could be unique, program-specific
functions. So you can either choose
one program and accept its limita-
tions, or become facile with multiple
programs and deal with transferring
projects.

As a potential answer that could
also be software’s “next big thing,”
consider modular software that could
mix and match elements from vari-
ous programs. This already exists to
some degree: Plug-in standards allow
effects from different manufactur-
ers to be compatible with hosts from
other manufacturers. There are also
examples like the integration between
Studio One, which doesn’t include
notation, and Notion, which is all
about notation.

ReWire is another excellent ex-
ample of modular thinking. For pro-
grams based on a traditional studio
paradigm such as Pro Tools, rewir-
ing a program like Reason Essentials
into the host provides virtual instru-
ments, effects and tempo-synched
possibilities (e.g., step sequencing).
This adds some attributes associated
with programs like Ableton Live and
FL Studio that are based more on
beats-oriented music. Also, because
music production is incorporating
an increasingly nonlinear approach,
ReWire allows veterans to supple-
ment their existing skill set so they
can work fluidly with today’s musical
styles while leveraging the expertise
they’ve gained over the years—ex-
pertise that those raised on a beats-
oriented program haven’t necessarily
acquired yet.

Although ReWire is a success sto-
ry, some attempts haven’t survived
the test of time. Yamaha’s Open Plug-
In Technology (OPT) specification,
which integrated synth editors tightly
within a host, was introduced at the
turn of the century and embraced
immediately by Cakewalk and Sonic
Foundry. But it had more potential
than simply editor integration; Sonic
Foundry implemented OPT in Acid
4.0 to allow MIDI editing in a previ-
ously audio-only program. Using it
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was awkward compared to programs
that started with MIDI, but it none-
theless hinted at the possibilities of
modular software.

Today’s DAWSs are mature and
somewhat interchangeable. They all
cut, paste, copy, run plug-ins, handle
ReWire and so on. However, each

one also has unique
functionalities. For
example, only Sonar
and Acid Pro can
create Acid-format
stretchable files. Al-
though the format’s
usefulness has diminished somewhat

Someone who uses Ableton Live might not buy Cubase for its
notation, but they’d probably be willing to buy a Cubase Notation
module. {Pictured: Cubase S<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>