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Raytheon’s new Type B Clamper Amplifier

eliminates hum, tilt, low video gain

Raytheon’s Type B Clamper Amplifier is a precision, all solid-state
device designed to do a specific job — remove low-frequency interference
and distortion from a video signal quickly and economically.

The reliable Type B unit can be used for either radio or cable circuits

handling monochrome or color television and, because it is designed to
clamp at sync tips, the Clamper will not impair color TV transmission.

FEATURES:
All Solid State — reliable solid state components used throughout; sepa-
rate plug-in modules permit easy field replacement.
Versatile Performance — can be used as a clamper amplifier or wideband
video amplifier with a video gain of 20 db — total power consumption
less than 16 watts.
Compact Size — completely self contained — requires just 5%s’’ of rack
space; weighs only 8 pounds.
No Operational Adjustments — just make signal and power connections
and set levels with a precision calibrated step attenuator.
Flexible — rack mounted version can be supplied with dust covers com-
patible with central office racks or standard 19’/ racks; portable unit
supplied with adapters for mounting in 19" racks.

Field Proven — in use at more than 509, of major U.S. telephone
companies.

Availability is immediate. For an on-the-spot no obligation trial of what
Raytheon’s low-cost Type B Clamper Amplifier can do for you — under
your operating conditions — write: V.E. Love, Product M anager, Raytheon
Company, CADPO, 1,15 Providence Turnpike, Norwood, Massachusets.

SPECIFICATIONS

Gain

Output Level

Impedance

Frequency Response

Differential Phase
Differential Gain
Low-Frequency

Rejection
Power Requirements

Operating Temperature
Clamping Point

0-20 db adjustable

in 1-db steps

1 volt pp (0 dbv) nominal

2 volts pp (46 dbv)
maximum

Input: 75 ohms, unbalanced
Output:750hms, unbalanced;
124 ohms, balanced

=+0.1 db, 30 ¢ps to 6 me
+0.5 db, 6 mc to 10 me
—-3.0db, 20 me

0.3° maximum at 3.58 me,
50% APL nominal output level
0.1 db maximum at 3.58 me,
50% APL nominal output level
Greater than 30 db at 60 cps

115 vac rms, 50/60 cps,

16 watts (220 vac) 50/60
cps optional

—10°C to 4-60°C

Tip of horizontal sync pulse




TECHNICAL BULLETIN and
ENGINEERING SPECIFICATIONS
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(CH. 2 THRU CH. 13 : 54-216 MCS)

Solid Copper Center Conductor

Unicellular Foamed Polyethylene Dielectric

ATTENUATION (DB/100 FT.)

Aluminum Outer Sheath

OPTIONAL: Available With A High Molecular Weight
FREQUENCY IN MCS. Polyethylene Jacket (Resistant to Qutdoor Weathering)
VK-1750: %' Lowest Loss Trunk Line Reduces the deal for Direct Burial.
Number of Cascaded Amplifiers OPTIONAL: Cables Are Avaiiabie With
Integral Messenger VWire (0.109"' Galv. Steel, 1800 Lb.
Minimum Breaking Strength |s Standard)
VK-1412: 412" Low Loss Feeder Cable OPTIONAL: Available With Super Heavy Molecular Weight
Polyethylene Jacket to Withstand Extreme or Unusual
Weather Conditions. Also for Direct Burial Where

W A Heavier Jacket Would Be Desirable.
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“A cover should, first of all, aterace
the eye.” Working from this basic
publishing verity, Art Director Gus
Sauter gave us the striking pattern
adorning the cover of our first issue.
From such a fundamental shape, in-
terpretations are manifold . . . the
ideal dipole antenna pattern . . . an
axial view of an idealized beam
shape. If pressed for a meaning,
the publisher might say the closed
circle represents the totality of
BM/E’s coverage of all aspects of
broadcasting — both management
and engineering.

6 From The Publisher
Introducing you to BM/E, its concepts, its objectives,
its philosophies.

8 Broadcast Industty News
Significant news about the industry and its people, com-
panies, and developments.

13 Interpreting The FCC Rules & Regulations

The new AM allocations plan—is the “freeze” really
over? Also, a report on the Commission’s fines and
forfeitures policy.

19 Cables, Coinboxes and the Public Interest
Complete 8-page transcript of the CATV panel session,
NAB Fall Conference, Richmond, Va.

24 CATYV in 10 Proven Steps
For the broadcaster interested in getting into CATYV,
here’s how to plan and carry out a program.

35 WJFM . .. Nation’s Most Powerful FM Station!
The story behind this 500-kilowatt operation rencws
faith in the future of FM.

40 Getting the Most For Your Microwave Dollar
Thinking of adding microwave facilities to your com-
plex? Here’s help!

45 Broadcast Equipment
New equipment, components, and systems introduced by
manufacturers.

48 Literature of Interest
Valuable literature you can obtain by using the Readers’
Inquiry Card on page 51

49 Advertisers’ Index

50 Broadcasters Speak
An open-forum page set aside for you, the reader, to
alr your views.

51 Readers’ Service Card
Use this FREE postage-paid return card to receive more
information about the advertiisng and editorial material
in this issue . . . and to talk back to the Editor!

Mactier Publishing Corp.

820 Second Ave., New York, N. Y. 10017, 212 MO 1-0450
Publishers also of:

EEE—the magazine of Circuit Design Engineering

Electronic Procurement

Volt/Age—the magazine of Electrical Apparatus Maintenance

Bryce Gray, Jr., President

BM/E Editorial Offices: 108 Park Lane, Thurmont, Md. 301 271.2092

BM/E, the magazine of Broadcast Management/Engineering, is published
monthly by Mactier Publishing Corp. All notices pertaining to undeliverable
mail or subscriptions should be addressed to 820 Second Ave., New York,
N. Y. 10017.

BM/E is circulated without charge to those responsible for station operation
and for specifying and authorizing the purchase of equipment used in broad-
cast facilities. These facilities include AM, FM, and TV broadcast stations;
CATV systems; ETV stations, networks and studios; audio and video record-
ing studios; consultants, etc. Others please write for subscription prices.

Copyright © 1964 by Mactier Publishing Corp., New York City. Application

to mail at controlled circulation rate is pending at Baltimore, Md.
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Wouldn't you rather Switch ian fioht?

|

PHUTOGRAPHED WOR.TV ‘#4:A STAGIUM INSTALLATION 5

There is no “fighting” with the RIKER all-transistor Vertical Interval
Switching equipment. It introduces a new concept in video switching
systems for BOTH COLOR and MONOCHROME, and provides a degree of
flexibility not found in any other system. Modular design and plug-in
construction of the RIKER switching system is used throughout the
entire line of RIKER products. By combining modules, virtually any size
switching system can be tailored to your specific requirements. Future
expansion may be accomplished by plugging in additional modules.
The availability of 8 x 1 and 4 x 1 switching modules assures optimum
flexibility and economy. All units are readily serviceable with easily
replaceable circuit cards.

Rigid specifications guarantee high quality performance and reliability
under all operating conditions.

Differential phase, differential gain and overall amplitude frequency
response exceed the requirements for excellent color and monochrome
picture quality. Switching in nanoseconds assures invisible transi-
tions, even if operated non-vertical interval.

The RIKER switching system operates during the vertical interval there-
by eliminating difficulties found in random and relay switching sys-
tems. It is designed and packaged for ease of installation, portability,
and minimum maintenance.

What's new from RIKER

Color & Monochrome stabilizing amplifiers
SMPTE Signal Generator

Vertical Interval VITEAC Signal Generator
Diagonal Bar and Dot Generator

Recent RIKER Installations: xima 6 in non comp, 4 out, special effects.
MGM 7 in non comp, 1 in comp, 4 out. WJZ 17 in non comp, 8 in comp, 8 out,
special effects. WOR-TV (RKO) 14 in, 6 out, special effects. UCLA 6 in comp, 5 out.
KOLO 10 in non comp, 4 in comp, 7 out, special effects. WIVJ 12 in non comp, 8
in comp, 8 out, special effects, double reentry. U of Calif. 7 in non comp, 4 out,
special effects. Sports Network 6 in non comp, 4 in comp, 5 out, 2 comp/non
cornp, cpecial effects.

N
e 8
o

SDBGiIiGaliOIIS: Specifications apply to the entire signal

path from any input selected on the program switching bus to the
output:

Amplitude-Frequency ... ... ... .. =+ 0.1 db to 6 mc

Response . ..... ... ... .. .... + 1db to 12 me
Differential Phase at 3.58 m¢ ... .. Less than 1° at 10% to 909% APL
Differential Gain at 3.58 m¢ ... ... Less than 1% at 109% to 90% APL
Tilt «gewzemmeann con . b .. 5. . 357, s Less than 1% at 60 cycles
CrossTalk ..................... At least 55 db down at 4.2 mc

................ Less than 1 microsecond (after
verticle sync)

Imput Impedance ............ ... 30 K ohms

Pulse Imput Imedance

Output impedance .. .............

Control Panel
Open Showing Replaceable Modules

Features: Plug-in modular construction, completely interchangeable units
« Highly reliable all solid state video switching « Modular design for com-
plete system flexihility allows for future expansion very ecoenaomically ¢ Any
number of inputs and outputs - Ultimate stahility « Minimum rack space—
rugged construction  Picture transition in nanoseconds « Excellent inter-
channel crosstalk isolation - System completely assembled, wired and
tested at factory o Easily serviced with replaceable circuit cards » New
fully automatic foolproof double re-entry system (patent applied for) o Pre-
set precision delays prevent phase shift problems.

...thinking always of tomorrow
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FROM e

PUBLISHER

Choosing a name for a
new magazine .

Some readers may recall
that in the first announce-
ments of our new publica-
tion, we called it BEAM, the
magazine of Broadcast En-
gineering And Management.
This name was chosen, nat-
urally, after a thorough
search of Copyright and
Trademark Registration Of-
fice files.

Subsequently, however, we
found that our choice was
not completely unique. A
religious organization regu-
larly publishes a magazine
called “The Beam,” without
having registered the name.

To avoid confusion, there-
fore, BEAM has become
BM/E, the magazine of
Broadcast Management/En-
gineering,

Why BM/E—-the magazine of Broadcast Management/Engineering?
Why indeed a new publication for the broadcast industry? For
the simple—yet nonetheless significant—reason that there is a need
for & new communications medium for the communications market . . .
need for a publication specifically designed to help broadcasters operate
their facilities more efficiently, more capably, more profitably.

This need is no mere conjecture on the part of a hopeful publisher.
In our recent survey on the industry (a complete report of which will
be published in the near future), 94¢ of all broadcasters—a record
of some sort—stated they needed a magazine of the type expressed by
BM /E’s philosophy. I think it important to dwell briefly on that concept
since, in the long run you, the reader, will decide if it is valid, if it
serves a purpose, if it fulfills your needs.

e BM/E is, firstly, designed for the TOTAL broadcast market. Our
definition of broadcasting in this context includes not only radio and
TV facilities, but also CATV and ETV facilities, audio and video re-
cording studios, broadcast consultants, background music operators,
and allied groups. That there is an interrelationship among them
is undeniable. Additionally, there is great mutuality of interest in
these varied areas of broadcasting (e.g., CATV today is a subject of
intense interest to most broadcasters).

e BM/E’s circulation is worldwide—again, not only due to a com-
patibility of interests among foreign and U.S. broadcasters, but in
anticipation of true worldwide television.

e BM/E will keep abreast of the fast-changing broadcast field to
bring you in-depth coverage of new and important developments. We
have no “sacred cows,” no predetermined notions, no personal prejudice.
BM/E will change as the industry changes, to deliver at all times a
modern, lively magazine, as dyvnamic as the industry it serves.

e Editorially, BM/E will pull no punches. We intend to call a spade
a spade. We will present both sides of controversial subjects. Always,
however, our editorial guideline shall be—what is good for the industry

. not controversy for controversy’s sake.

Now a brief word about the company which publishes BM/E—Mactier
Publishing Corp. Founded just three vears ago, Mactier today pub-
lishes three other highly respected magazines:

EEE—the magazine of Civcuit Design Engineering (47,000 circulation)
FLECTRONIC PROCUREMENT—covering Evaluation & Purchasing
(27,500 circulation)

VOLT/AGE-—the magazine of Flectrical Apparatus Maintenanc:
(19,000 circulation)

Mactier’s growth has been far above average in publishing circles. The
reasons ? Magazines based on proven needs, a concerted effort to truly
serve their readers, predilection to chart new paths in publishing, and
periodicals which keep pace with the industries they serve.

Introducing a new magazine is not unlike giving birth to a new baby.
Just as the proud parents fervently wish for universal acceptance of
their offspring, so the magazine publisher desires an acceptance of his
“baby” by its readers. And, while we present this, our Preview Issue,
with pride, we also realize that, like a baby, BM/E will mature, will
grow, will even better serve your needs in future issues. Apropos of
this, we solicit your comments, your suggestions, vour criticisms. To
assist our Editorial Staff in obtaining this feedback from you, we've
provided ample space on our Reader Service Card (bound in after
page 50) for you to tell us what you like about BM/E, what you
don’t like, and what vou’d like to see in future issues.

I would be remiss in closing were I not to thank those manufacturers
whose advertising messages appear in this issue for their support—
support given largely because you expressed a need for BM E.

Sincerely,
Mal Parks, Jr.
Publisher

Preview Issue — BM/E
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peak stereo performance

At Moseley Associates. Inc.,

an engineer uses a Tektronix

Type 561A Oscilloscope to
*¥® check performance charac-
teristics of their FM Stereo Generator
and Ten Watt FV Transmitter

Making adjustments and observing the
waveform displays, the asngireer tests
generator/transmitter operation quic«ly
and conveniently, monitors 2guJipment
performance simply and reliably, and
thus effectively evaluates ceperatioral
features of the stereo instrumentaticn.
High in performance, mederale in cast,
the Type 561A ideally suits test applica
tions of the FM Stereo Broadcaster.

Whatever your breadcast squipment
test needs, the Type 561A can very likaly
meet them.

\_

for FM STATIONS

with the ard of a Tektronix Oscilloscope

You can use any of 17 amplifier and
time-base plug-in units for many differ
ent types of application.

You can display single or multi-trac
presentations.

You can observe no-paraliax displays
and sharp trace photography over the
full 8-cm by 10-cm viewing area. For th
crt has an internal graticuie with con-
trollable edge lighting

Type 561A Oscilloscope $50C
Plug-Ins illustrated
I'ype 3A1 Dual-Trace Unit $45C
Type 2B67 Time-Base Unit 21

15 other plug-ins available.

For rack mounting, in 7 inches of
tandard rack height, order Type
RM561A %

U. S. Sales Prices f.o.b. Beaverton, Oregon
oscilloscope prices without plug-in unit

/
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Fo- your test needs. there is a
Tektroriz QscillosSope to - fit
every 333ality-assurance program
—and comprehensiJe “ield serv-
ices to 2ack uo everyinstrument.

For cinfarmation, cel vour Tek-
t-cnix fField Engireer or -repre-
sentalive now.

- Tektronix, Inc.

P C.BOM 300 3EAVERTCN CREGON 97005
Paane: virze Ceae 508) I cred <-(161
Talex: OREEII -~ T Mx EGT 29° 6£03

Cable” TSKTA0MIX
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TERTRCNX FIELD OFFIZES m privgipal cilies
i Urited 3 ales Corsuli Fe*achene Direclory.

Fetlrorrx Austmwa Pt-., Lo o =beurne, Sydney.
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BROADCAST INDUSTRY

NEWS

Lee Wants FCC to
Control CATV

Speaking at the final NAB Fuall
Conference, FCC Commissioner
Robert E. Lee said he would urge
the Commission to assume juris-
diction over CATV systems and
regulate them in the public inter-
est. Moreover, stating that he had
given the matter a great deal of
thought, he said, “I am willing to
take the giant step of assuming
jurisdiction over CATV systems
both wired and over the air.”

While indicating that he has no
objections to actions by Congress.
the Commissioner fears that wait-
ing may entail too much delay in
solving the CATYV dilemma.

“I am going to urge the Com-
mission to face up to this very
soon,” he said. ‘“The quicker the
problem is solved, the better off
we will be.”

Commissioner Lee feels that
CATYV systems perform a needed
service in areas which are not now
adequately served by commercial
TV stations. In fact, he urged
broadcasters to begin such opera-
tions where it would be “good
business.”

However, he stated that he per-
sonally feels CATYV systems should
be prevented from originating
their own programming—except
possibly in those few instances
where it would provide the first
local service in the area.

WNIJU-TV Spends

$1 Million for
Equipment

Metropolitan New York-New Jer-
sey’s first new commercial TV
station in 16 years, WNJU-TV
(Channel 47), has signed con-
tracts with RCA for more than
$1,000,000 in new equipment and
services. New Jersey Television
Corp (licensee) expects the sta-
tion to be in operation, providing
both monochrome and color pro-
gramming, next spring. Trans-
mitting from the Empire State
Building, ERP of the new UHF
facility will be 500 kw, more than

any commercial station now broad-
casting from the building.

Broadcasting from the same
tower used by all New York sta-
tions, Channel 47 will cover a
wide radius, encompassing New
Jersey, New York City, lower New
York State, and southern Con-
necticut. Daytime programming
will be exclusively oriented for
New Jersey audiences; evening
broadcasts will concentrate on cul-
tural programs.

Channel 47 will be the first com-
mercial UHF, and the seventh
commercial channel in the nation’s
largest TV market. The New York
area has had only six commercial
stations since Channel 13 became
an educational outlet in 1961.

‘‘Automate Both
Engineering and
Business’’—LTV Exec

“Automatic programming and log-
ging, with proper flexibility, can
become a valuable aid to any ra-
dio station,” says Don W. Clark,
Marketing Manager for PROLOG
Systems, LTV Continental Elec-
tronies Div., Dallas, adding, “To
flexibility add reliability and we
can use key personnel more effec-
tivelv to improve programming
and reduce costs. Add one more
factor, tools for management in
the problem areas of broadcasting,
and we can approach the problem
as a whole.”

Realizing that program equip-
ment automation is only half the
battle, Mr. Clark cites a specific
example of how KIMM (Denver)
uses the PROLOG system in com-
bination with IBM equipment for
handling traffic and availabilities,
customer statements and affida-
vits. I'CC reports, and accounting
and sales analyses.

ETV Gets 12-Channel
Cable System

One of the limitations to making
greater use of educational TV
programs has been the lack of
sufficient distribution capability.
ETV programs are distributed in
schools by coaxial cable, but until

www.americanradiohistorv com

recently cable systems could carry
no more than seven TV channels.
Since many subjects are taught
simultaneously, this channel limi-
tation prevented greater use of
television programs in schools.

A new system, developed by Jer-
rold Electronics, makes it techni-
cally feasible to distribute 12 sig-
nals simultaneously, without adja-
cent channel interference. With
the basic unit, Jerrold’s Channel
Commander, a coaxial cable sys-
tem can be used as an audio-visual
link between program sources and
any number of classrooms, as well
as between different buildings or
schools.

Dr. Phillip Lewis, Director of
Research for the Chicago Board of
Education, described a Jerrold
ETYV system linking Richard Byrd
School to four others as *. . . the
first in the Chicago area with 12-
Channel capability.”

Campaign Promotes
UHF Conversion

Blonder-Tongue has been conduct-
ing some worthwhile UHF station
promotions in areas such as Day-
ton and Boston. Consumer cam-

paigns, timed to coincide with new
UHF starts, have emphasized the
stations while promoting the com-
pany’s line of converters, antennas

and boosters. Built around the
theme, “Enjoy (city name)’s new-
est TV station,” advertising in
newspapers and local editions of
TV Guide is supported by coopera-
tive deuler advertising. Tying
their efforts to the individual sta-
tion promotion activities, Blonder-
Tongue’s main approach is to
make sure people within range of
a new UHF know they can re-
ceive it.

Preview lssue — BM/E



New Development
Enables TV Camera
to ‘“See in the Dark”

General Electric has introduced a
new television camera control sys-
tem which increases the bright-
ness range of TV cameras by three
orders of magnitude. Said to elim-
inate “blooming,” working lati-
tudes as high as 40,000 are re-
ported. The latitude of a conven-
tional chain is on the order of 40.

In a conventional camera, beam
current is set for the highlight
brightness and adjusted by the
cameraman on a scene-to-scene
basis. The GE system, which ad-
Jjusts the beam automatically as it
sweeps the target, is expected to
improve camera pickups in appli-
cations ranging from shadowed
batter’s boxes to viewing moon
craters. The system was invented
by Edward G. Nielsen and S.
Peter Stranddorf, who conducted
the work for GE’s Missile and
Space Div.

New Transmitter Firm

A new Transmitter Division, en-
gaged in the design and manufac-
ture of high-powered broadcast
equipment, has been established
by American Electronic Labora-
tories, Inc.,, Colmar, Pa. Equip-
ment planned includes AM trans-
mitters from 1 kw to 50 kw, FM
transmitters from 10 watts to 40
kw; VHF and microwave trans-
mitters are also being considered.
The new division is under the di-
rection of Raymond S. Markowitz,
senior vice president. Robert Jose,
formerly general manager of ITA
Electronics, is in charge of divi-
sional operations.

Entron Declares
First Dividend

The first dividend declared by the
company since going public in
1959 was announced on November
30 by Entron, Inc., Silver Spring,
Md. CATV equipment manufac-
turer. Dividend is .05¢ per share
plus 5% stock, both payable to
stockholders of record as of De-
cember 15.

Robert J. McGeehan, the firm’s
president, also cites a current
backlog of $638,000, up 100% over
last year. Earnings and sales for
the six months ending August 31
were:

1964 1963
Sales $985,339 $603,191
Earnings

(pre-tax) 66,472 (66,912)

Preview Issue — BM/E

Long-Life, High Performance 3" Television Camera Tube. An entirely new
principle of operation, perfected by English Electric Valve, provides
improved performance and increases tube life 3 to 4 times that of
previous 3” image orthicons.

LONG-LIFE Achieved Without any Corresponding Disadvantages—
B No burn-in or “sticking” ® Improved S/N B “Crisp” live pictures
B Sensitivity, resolution and gray scale remain constant over the life
of tube m Reduced black compression.

This new ELCON tube can be used with existing image orthicon
cameras, as well as in the newer transistorized zoom cameras built
specifically to take maximum advantage of its performance.

For detailed information on this important technical breakthrough,
write for Bulletin 410.

ELCON ... stocked, tested and warranted only by VISUAL, the leader.

For the best and most modern broadcast systems
and supplies, look to VISUAL — your SOURCE for
Superior Equipment from Specialists Manufacturers

' Sold Nationally By

Keeps You in view VISUAL ELECTRONICS CORPORATION
s 356 west 40th street ¢ new york, n. y. 10018 ¢ (212) 736-5840
Circle 4 on Reader Service Card
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you will demand the extra
quality and precision of
Nortronics tape heads! All
Nortronics heads feature:

laminated core structures
and deposited quartz gaps
for superior high fre-
quency response, and . . .

hyperbolic, all-metal faces
for intimate tape-to-head
contact—longer wear with
minimum oxide loading.

Replace worn
tape heads with
Nortronics factory rec-
ommended replacement
heads—available from
your local Electronics
Distributor!

For complete information on Nortronics
Replacement Heads for broadcast application,
write today for Form No. A-12.

lortrhornics:

8181 Tenth Ave. N. Minneapolis, Minn. 55427

Circle 5 on Reader Service Card
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NAB News
CATV Microwave Relays

NADB urged the FCC to withdraw
its proposed rules relating to li-
censing of microwave relays for
systems until Congress
or the Commission determines
CATV’s role “in the overall scheme
of broadcasting.” NAB, while con-
curring in FCC findings that
“CATV systems are part of the
nation’s TV service and have an
inter-relationship with TV broad-
casters,” said proposed rules were
“premature” and a continuation
of FCC’s “inadequate and danger-
ous” attempt to resolve piecemeal
the problems caused by CATV
growth.

Station licenses

NAB will urge Congress to extend
the term of radio and TV station
licenses beyond 3 years. The Asso-
ciation contends such a move
would relieve stations of much red
tape and paperwork required in
preparing renewal forms; would
reduce the FCC backlog of renewal
cases; and has been earned by vir-
tue of broadcasters having proved
their responsibility and maturity.

Apollo Space Program

The ICC proposal that TV broad-
casters share two TV auxiliary
services frequencies with the Apol-
lo space program would, says
NAB, “greatly restrict” TV’s pub-
lic service. NAB contends ample
spectrum space is available among
frequencies exclusively assigned
to the government to accommodate
the Apollo earth-to-space commu-
nications channels without en-
croaching upon the auxiliary TV
frequencies, now used for remote
STL, and intercity
relays.

Staff Changes

Effective Dec. 1st, William L. Wal-
ker, formerly assistant treasurer,
took over new duties as NAB Di-
rector of Broadcast Management.
Walker succeeds James H. Hurl-
bert, who was previously appoint-

| ed assistant to the President (a

post vacant since the resignation
of LeRoy Collins). The appoint-
ment was made by Vincent T.
Wasilewski, NAB Executive Vice
President. In the same action

David L. Doughty, member of the
Department staff, was promoted to
Labor Counsel, reporting to Mry.
Walker.

Recent FCC Actions

Newswire Contracts

The FCC has begun an inquiry in-
to contracts of broadcast station
licensees with newswire services,
with the purpose of proposing
rules limiting the tenure of such
contracts (usually issued for 5
years)., The Commission is con-
cerned that such long-term con-
tracts may affect the licensee’s
ability to operate in the public
mterest, particularly if it pro-
hibits him from supplying news
programming best suited to local
needs. The Commission also wants
to determine if additional compe-
tition in the newswire field for
broadcasters, through shorter-term
contracts, will improve news serv-
ice to the public.

Stereo TV Sound

Should stereophonic sound trans-
missions be authorized for TV, as
proposed by leading receiver man-
ufacturers? The Commission has
asked for comments, due by mid-
January, to determine if stereo
TV sound “will add to the realism
or otherwise contribute a worth-
while improvement to the overall
portrayal of programs.” Further,
the FCC wants to know “what sys-
tem of producing stereophonic
sound transmission and reception
should be employed.” Comments
are also desired concerning the
availability of stereo program ma-
terial and techniques.

Rule Changes

Docket 14185: FM broadcast rules,
amended, providing means for ex-
isting short-spaced commercial FM
stations to increase or improve
their coverage. Effective Nov. 16,
1964, present short-spaced sta-
tions may apply for increased
power and antenna height up to
the maximum, according to a pre-
scribed table based on co-channel
and adjacent channel separations.
Except for the latter restriction,
Class A stations will be permitted
to go to maximums, regardless of
short spacing. Class B stations
will be permitted increased facil-
ities, depending on the distance to
the stations from which they are
short-spaced. Stations with 400
and 600 kc¢ separations may re-
quest power increases regardless
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of existing short spaces. Channel
shifts will be considered if they
add to service.

Part 73, Subpart E amended to
eliminate the requirement that TV
stations employ continuously op-
erating type-approved frequency
monitors while on the air. Also,
transmitter frequencies need only
be checked once a day instead of
every half hour. Improved TV
transmitting equipment no longer
mukes frequency monitors neces-
sary, and simpler means can be
used to check operating frequen-
cies.

Part 74, Subpart D amended to
permit the use of automatic relay
stations to transmit aural cover-
age of on-the-spot and other news
events for places unfavorable for
operation of the usual portable
and mobile transmitters.

Parts 74 and 91 amended to
permit interchangeable use of TV
broadcast auxiliary stations and
microwave facilities of closed-cir-
cuit ETV systems to transmit ma-
terial for ETV use. However, this
secondary use must be less than
507% of the total use for these
facilities in any year. The rules
also specify that there be no harm-
ful interference to other stations,
and that no charge be made for
secondary use of the facilities.

PEOPLE

Sidney B. McCollum appointed Di-
rector of Sales of Riker Industries,
Inc., Huntington Station, N. Y. Mec-
Collum was formerly Field Manager,
Mincom Div., 3M Co., Chief Engineer
of the Sound Dept., Film Productions
International, and Technical Direc-
tor, WWJ-TV.

Irving Kuzminsky named director of
advanced engineering for Entron,
Inc., manufacturers of community,
master, and educational TV equip-
ment. Mr. Kuzmisky has had over
nine years experience in CATV.

Robert T. Ennis promoted by Roan-
well Corp. to Product Manager, Tel-
ephone and Broadcast Equipment.
Ennis will develop broadcast indus-
try markets for the present line of
telephone transmitters and headsets,
and assume responsibility for new
product development.

Oliver Bjerke appointed Western Re-
gional Manager, Broadcast Equip-
ment Div., Sarkes Tarzian. Inc.
Bjerke, formerly with a west coast
electronics manufacturer, and engi-
neering staff of a San Francisco TV
station, will cover six western states
from offices in Santa Clara, Cal.
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“The greatest contribution
we’ve made
towards upgrading WKFM”

\j/u«.«// Jens

FRANK KOVAS, PRESIDENT
WKFM, CHICAGO

STEREO
PREAMPLIFIER

TRANSCRIPTION

Certified quality because every character-
istic on every unit is checked to make
sure it passes specifications. That's why
Mr. Kovas says “It is unfortunate that we
(WKFM) wasted so much time in experi-
1 menting with hi fi type stereo preamps

which looked good on specifications .

’ Il have to admit that nothing equals the performance of the Shure SE-1 for stereo

multiplexing.”

| What are the certified specifications? The SE-1 has plenty of gain to feed a 6OQ ohm
line at +4 or 48 dbm from a magnetic stereo phono cartridge and.st|ll pr_owde for
| peak power. (1.2 mv input gives at least 44 dbm output.) Balance_ is provided with
separate gain controls for each channel. True RIAA equalization with * 1 db 30' to
15,000 c.p.s. of RIAA curve. Optional flat position for measurement and calibration
in the studio. Separate high and low response trimmers for each channel with NO
interaction between channels, or between high and low end. Hum and noise leve!
at least 64 db below output level. Channel separation better than 37 db between

impedance. Compact size (7” x 3%” x 11” deep) . . . Convenient slip-in mounting
for easy installation. Separate power supply reduces panel space requirements.

Priced at only $295 net. Write for technical data sheet: Professional Products

|
‘ 50 and 10,000 c.p.s. Distortion is under 1% at 415 dbm 150 or 600 ohms output

Group, Shure Brothers, Inc., 222 Hartrey Avenue, Evanston, lllinois.
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Odds Are—The Choice AWiII Be Tarzian
for Elaborate New Switching Facilities

Why ? Start with a proven system capability. In recent
years, Sarkes Tarzian, Inc. has developed some of the
most sophisticated switching complexes in the exciting
world of television. Complicated master switching con-
trol systems, multiple studio controls, remote controls,
automated control systems, delegation systems—each
custom designed to fulfill an individual station’s specif-
ic requirements. Each proving an impressive technical

competence. Tarzian’s modular concept permits notable
flexibility in planning. Solid state design delivers total
reliability—dependable, maintenance-free performance.

Why not translate this technical competence into in-
creased programming capability and smoother broad-
cast operation for your station? Complete system en-
gineering is available if desired.

S A RKES TARZI AN

BROADCAST EQUIPMENT DIVISION

BLOOMINGTON, INDIANA

Circle 7 on Reader Service Card
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INTERPRETING THE

RULES &
REGULATIONS

Is The “AM FREEZE” Really Over?

N JuLy 15, 1964, the FCC issued its long-
Oawaited revision of standards for allocation
of new or changed facilities in the standard
broadcast radio service. This development her-
alds a marked departure from the long-estab-
lished criteria used by the Commission.

As enacted in 1934, the Communications Act
contained a modified version of the station allo-
cation plan established under the old Federal Ra-
dio Act of 1927. This svstem was too cumber-
some, however, and the Communications Act was
amended in 1936 to eliminate specific directions
in allocations and to substitute the general lan-
guage of Section 307(b):

“In considering applications for licenses, and

modifications and renewals thereof, when

and insofar as there is demand for the same,
the Commission shall make such distribution
of licenses, frequencies, and hours of opera-
tion and of power among the several states
and communities as to provide a fair, effi-
cient, and equitable distribution of radio
service to each of the same.”
This general language gave the Commission a
wide area of discretion in formulating an allo-
cation plan. In fact, the method for allocating AM
facilities differed substantially from that used
for FM or television allocation.

Until July of this year, standard broadcast al-
locations have not changed appreciably since the
late 1930s. In order to strike a balance between
the conflicting possibilities of a relatively small
number of high-powered stations and a very
large number of lower-powered stations with
service areas highly restricted by interference,
the Commission divided the 107 standard broad-
cast channels into four “Classes.”

Class I—

(1) assigned 46 designated channels

(2) permitted power up to 50 kilowatts

(3) highly limited in number (normally, not

more than two on a single channel)

(4) given extensive protection from interfer-

ence both day and night.

Class 1V stations, restricted in power to one
kilowatt daytime and 250 watts nighttime, are
assigned in great numbers (approximately 1000)
on only six channels, and generally serve little
more than the immediate community.

Class IIT stations broadcast with a maximum
power of five kilowatts and are designed to serve
a particular city and surrounding area.

Finally, Class II stations are heterogeneous and
designed to make the best possible use of “left-
over” frequencies. On each of these channels, an
assigned station is afforded protection, under the
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Rules, to a certain service contour, called the
“normally-protected contour.”

The Commission had adopted these standards
in order to overcome three principal deficiencies
in the standard broadcast radio service:

(1) Lack of any local outlet in many eommuni-

ties of substantial size.

(2) Absence of competing local stations in

many communities which had a facility.

(3) Substantial ‘“white areas,” which do not

have any recognized radio reception serv-
ice available—in the Northeast, Midwest,
South and Far West.

However, it soon became apparent that, in
many instances, simultaneous application of these
three standards could not be consistent. It is im-
portant to note that under Section 307 (b) of the
Communications Act, the term “radio service”
means both transmission and reception service.
Since the goal to provide local outlets and foster
competition might conflict with the objective of
eradicating ‘“white areas,” the Commission de-
cided that a case-to-case or ad hoc approach
would balance the dichotomous purposes and re-
sult in a pattern of standard broadcast alloca-
tions which, hopefully. would reflect equal achieve-
ment of these three goals.

The Exceptions Become The Rules!

Accordingly. the Commission, in standards
which were relatively unchanged from 1945 to
1962, established two main criteria for granting
or denying standard broadcast applications. In
the first of these, Section 73.24 (b), the Commis-
sion provided that an applicant for new or
changed facilities in the standard broadcast serv-
ice could not cause interference to an existing
station under Commission engineering standards
then in effect, unless the need for the new service
outweighed the need for service to be lost. In the
second basic rule, Section 73.28 (d) (3), the Com-
mission provided that a proposed facility could
receive no more than a 10% population loss by
reason of interference received during its nor-
mally-protected contour.

However, Section 73.28(d) (3) of the rules
contained several significant exceptions which
permitted numerous grants of proposals receiv-
ing interference far in excess of 10%. In addi-
tion to these built-in exceptions to Section 73.28
(d) (3), the Commission, in a number of cases,
weighed several non-engineering factors against
strict implementation of the rule. In short, the
exceptions to Commission engineering standards
became the basis for allocation of new or changed
standard broadcast facilities. Thus, there evolved
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a4 body of Commission precedent which eroded
the standards set forth in Sections 73.24(b) and
73.28(d) (3) of the Rules.

Additionally, between 1945 and 1962, the Com-
mission had become increasingly concerned about
the basic assumption which has been employed in
computing acceptable levels of signal strength.
In view of the deterioration of the normally pro-
tected contour concept, questions arose as to
whether the signal levels required for city service
were adequate to insure meaningful service. The
issuance of so many decisions, based upon excep-
tions and waivers of Sections 73.24(b) and 73.28
(d) (3), negated or invalidated the basic assump-
tions underlying the rules. As a result, there was
no clear method of determining what constituted
a listenable signal under given circumstances.
In effect, the exceptions Lecome the rules!

Institution Of The “AM FREEZE”

The Commission decided that it was impera-
tive to re-examine the over-all standards involved
in assignments of standard broadcast facilities,
and on May 10, 1962 issued its dramatic Report
And Order, imposing a ‘“freeze” on acceptance
of applications for new or changed facilities in
the standard broadcast radio service. As of that
date, virtually all such AM applications woeuld not
be accepted for filing. The exceptions were lim-
ited to applications for:

(1) “White areas”

(2) New Class II-A facilities made available
as a result of the Clear Channel Proceed-
ings (an unrelated proceeding too lengthy
to deal with here).

(3) Stations that would create no interference
to existing stations.

(4) Class IV local stations desiring to in-
crease davtime power to one kilowatt.

After considerable study, on May 17, 1963, the
Commission issued a Notice of Proposed Rule-
making in whnich it proposed adoption of stand-
ards based upon a ‘““go no-go” rather than on a
“demand” basis. That is, the Commission would
grant virtually no waivers or exceptions to its
new rules, and proposed to refuse acceptance for
processing any application in which there would
be overlap of defined signul strength contours
with ceitain contours of an existing station.

The Lifting of the “FREEZE”

After reviewing the merits of numerous criti-
cal written comments and oral arguments, the
Commission took action. 1t lifted the AM freeze
on July 15, 1964, and adopted the general provi-
sions set forth in its proposal. The new alloca-
tions standards for daytime operation prohibit
overlap for contours as shown in the chart.

There are two exceptions to this “go no-go” or
no exception approach. First, where there is a
proposal for a first local station in a community,
or for change in facilities of a first local station
in a given community, the rule would bar over-

Contour of proposed
new station

Frequency (Class It-B, II-D, Contour of
Separation 11, and 1V) Any Other Station
Co-channel 0.005 mv/m 0.1 mv/m (Class 1)
0.025 mv/m 0.5mv/m (Class Il,
11, 1V)
05 mv'm 0.025 mv/m
(All Classes)
10 kilocycles 0.5mv.'m 0.5 mv/m (All Classes)
20 kilocycles 2 mv/m 25 mv/m (All Classes)
25 mv/m 2 mv/m (All Classes)
30 kilocycles 25 mv/m 25 mv/m (All Classes)

lap of the new 1 mv/m contour of a co-channel
station. Under this exception, any “community”
outside an urbanized area will qualify. Only
communities in excess of 25,000 population will
qualify if located all or partly within urbanized
areas. Second, the requirements are similarly
relaxed for proposals for new or changed facili-
ties which would provide a first service to 25 per
cent or more of the area within its proposed 0.5
mv m contour. No other exceptions to prohibit
overlap are permitted. Similar restrictions have
heen adopted for nighttime proposals.

Accomplishments of the New Rules

This marked departure from traditional alloca-
tion concepts might well be examined in terms of
the Commission’s three-fold objectives:

(1) Give a local outlet to many communities

of substantial size.

(2) Provide competition for existing local sta-

tions.

(3) Provide a reception service to all areas

of the United States.

1t is doubtful whether any of these three ob-
jectives is furthered by the new allocation stand-
ards, which deprive the applicant of the oppor-
tunity, in an exceptional case, to make a showing
in support of waiver of the rigid engineering
criteria adopted as of July 15th. Moreover, if
these standards are followed to their logical con-
clusion, it can be inferred, in terms of engineer-
ing practice, that a radio signal stops at a speci-
fied contour or may suddenly change from ren-
dering a satisfactory signal to an unsatisfactory
signal without regard to such variables as time,
weather, and the like. While the new rules ad-
vance administrative convenience for the Com-
mission in processing applications for standard
broadcast facilities, grave questions remain as to
whether these standards are consistent with the
“fair, efficient, and equitable distribution of fa-
cilities” required under Section Act 307(b).

In the Commission’s view, the retention of the
previous standards would only mean further con-
centration of standard broadcast stations around
densely populated areas.

As demonstrated above, the lifting of the AM
freeze has enabled a limited number of stations
to improve their facilities but, on the whole, the
neiww allocations standards impose rigid restric-
tions that virtually freeze further development
of standard broadcast stations. As a practical
matter, the general effect of THE SO-CALLED “AM
FREEZE” HAS NOT BEEN LIFTED! It is unlikely that
this situation will change in the near future.

(Continued on page 17)
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RCA-4415 AND 4

Living color with only black-and-white studio lighting

With this 3-tube set in the TV camera, the studio light-
ing you now use for B&W pickup is all you need to trans-
mit superior color pictures. At the same time, you air
high resolution pictures having normal tone rendition
for B&W receivers. You avoid many of the lighting costs
normally associated with high-quality studio color pick-
up...as well as the high scene-lighting temperatures
and need for extra air-conditioning.

Precision construction, field mesh, and closely
matched tube characteristics.assure excellent registra-
tion and color uniformity over the entire scanned area.

RCAELECTRONIC COMPONENTS AND DEVICES,HARRISON,N.J.

The Most Trusted Name in Electronics
®

High signal-to-noise ratio and signal output, and excel-
lent life expectancy are additional features of the
RCA-4415 and -4416.

This factory-matched set consists of two RCA-4415’s
and one RCA-4416 with a high blue sensitivity which in-
creases over-all camera sensitivity by as much as a
factor of two. For quick identification, each image orthi-
con is marked for its particular color channel.

Write or call your local distributor of RCA broadcast
tubes for information on these orthicons that enable
you to air living color with only B&W studio lighting.

AVAILABLE THROUGH YOUR LOCAL RCA BROADCAST TUBE DISTRIBUTOR

FOR NAME AND ADDRESS OF YOUR LOCAL DISTRIBUTOR WRITE OR CALL YOUR
MNEAREST RCA DISTRIBUTOR PRODUCTS SALES OFFICE—NEW YORK, NEW YORK
36 W. 49th St., [212) MU 9-7200; NEEDHAM HEIGHTS 94, MASSACHUSETTS 80 A" St.,

{617} HI 48480 WASHINGTON 6 D C.: 1725 K" St., N.W., [202) FE 7-8500;
ATLANTA, GA.: 134 Peachtiree St., {404} JA 4-7703; CLEVELAND OHIO: 1621
Eucid Ave., (216} CH 1-3450; CHICAGO ILL,: Merchandise Mart, (312} 467-5900;
DALLAS 7, TEXAS: 7901 Carpenter Freewoy, (214) ME 1.3050; KANSAS CITY 14, MO.
7711 State Line, {816) EM 1-6462; HOLLYWOOD, CALIFORNIA; 6363 Sunset Boulevard,
(213} 461-9171; SAN FRANCISCO 2, CALIFORNIA: 420 Taylor St., (415) PR 5-5135.6-7.
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Our new line of HYBRID INLINE -|'|6|pfl-l-| Books that Belong in
DIRECTIONAL MATCHED COUPLERS Every Station Lihrary— Now
LN L L Available for 10-day FREE Trial

N A B ENGINEERING
HANDBOOK
A Prose Walker, Editor-in-Chief

Let this GIANT reference help you solve broadcast
engineering problems quickly & accurately!

Revised Sth Fditton now covers entire range ol radio
'V engineering. Contains  thousands of recommended
procedures, fundamentals, standards, rules. and “"how
1o’ working instructions on all phases of radio and 1TV.
Keeps vou abreast of such developments as TV trans-
« 9 BIG lators, remote control, transistor applications, automuatic
Sections Inggil_lg lcchni(!ucs,‘clc. \_\'riucn with your cvcr\'(l_:l)

working needs in mind, this standard reference contiins

» 1728 pages Y comprchensive Sections: Rules, Regulations & Stand
wds; Antennas, Towers and Wave Propagation: Trans

MODEL « 1306 Tables :nitters:  Program  Transmission Facilities: Color 1V

MDC-8-F & illus Facilities;  Studio  Facilities;  Remote-Pickup  Facilities;
8 ) Measurements, Techniques and  Special  Applications:
» Hardbound  Chovts & Graphs.
e by 47 Experts Order TAB-35 ... only $27.50
|
—— !
BOTIOM VIEW w RADIO TRANSMITTERS |
i

A HOLIDAY SPEC'AL " | Trans by Laurence Grav and Richard Graham. 'he lull range ol

ssential working data on radio transmitters is covered in
To lNcREASE YOUR CATV SALES i this authoritative 152-page book. Emphasises the practical
aspects 1o help vou efficiently operate and maintain all tvpe
of radio ansmitters. Covers such vital topics as Color 1V
transimission: design of amplitiers, coupling circuits, control

FACT . . . Craftsman has the only Hybrid Directional Coupler

ilabl circuits, et plus tested methods of modulation and ke
available. ng: typical testing and  measurement  techniques for complete  trans
FACT .« « Craftsman saves you money with the lowest pcssible | mitters, ete. 11 comprehensive chapters. 408 illus, |
cost. Order TAB-36 ... ... ... ... ..o ......only $12.50|

NEWS . . . Craftsman now saves you more money with the
same high quality. That's right—Craftsman’s Holiday Special
gives you the same fine Craftsman Directional Coupler; but at
a special, low, low price. (And, you can take advantage of this
price until February 1, 1965.)

RADIO OPERATING 0 & A y

by Horning and McKenzie. This latest Edition of |
standard work that has helped men pass their exams
for 40 years provides all the data needed to pass Ele
ments | through 9 of the FCC exams. For case of un
derstanding, #ll material is grouped by topics, such as

FEAYURES Laws, Power Supplies, and Theory. Covers everything
in the exam. and furnishes sufficient summary materjal |
® LOW COST—See Price Listing to help vou brush up on your knowledge of such sub
® HYBRID DIRECTIONAL-COUPLER CIRCUITRY jeets as color TV, transistors, microwave techniques. et |
* WIDE BANDWIDTH—5-220 mc. 608 pages . 153 illus . 2000 answers
* COMPACT, RADIATION-PROOF HOUSING with a special sun
reflective paint Order TAB-37 . . ....only $8.25
® THRU LOSS—Y, db
® HIGH ISOLATION

S AT ol RO TRRRINALS 753 MATCHED —==¢ National Electrical Code Handbook |

Fvery station library should have a reference copv of this
FITTING: TAP ATTENUATION 8.12-16-20-24 db } practical handbook that fully C\plﬂil]lsk NIEC rules. l-F n:
this comprehensive guide is almost like having an officia
ALL FITTINGS IN AND OUT b i vour side—shows how to keep work procedures in Iinel
I = with highest Code standards! Gives all Code rules in ofhicial |
PRICE LIST sequence. then presents a clear, simple explanation of the |
(ALL TAPS WITH “F’’ CDNNECTORS) ¢ ‘Pﬂ' < rule - lt[[s‘ how it affects a specihic job zmd how to apply |
1 TAP 2 TAPS 4 TAPS it. Of particular interest to broadcasters s complete |

Chapter on Communications Svstems. 688 pages; 385 illus.

$4.35 $6.95 $7.95

4.95 7.25 8.25 Order TAB-9 . ... USRS .only $12.50|
MDC-A- 412 7.25 8.50 9.50

MoC.A. 500 g2 g 1850 EXAMINE ANY BOOK FOR 10 DAYS AT OUR EXPENSE!

Unfl dames eq.uipped Sih prichd andA Pole Mouns Order on approval for 10 days FREE examination. If at the end of 10 days
Specify number of taps required. vou don’t want the book, return it and we'll cancel your invoice. Small
postage charge tor on-approval books. |

i NO RISK COUPON —MAIL
TAB Books, Drawer D, Thurmont, Maryland

These prices subject to change without notice.

Send for our catalog for complete specification details.

EXECUTIVE OFFICES and MANUFACTURING . . . . I
Plcase send me book(s) checked

CRAFTSMAN Ilcnclosc§ - ) I
ELECTRONIC PRODUCTS, INC. Please invoice on 10-day FREE trial

133 WEST SENECA ST. MANLIUS, N.Y. 13104 1 TAB-35 1 TAB-36 TAB-37 TAB-9
Area Code: 315 Phone: OVerbrook 2-9105 | Name
Company
CHAMBERSBURG, PA.  DALLAS, TEXAS  GREENVILLE, MISS. I
SALES OFFICES Girard (Jerry} Conn Rondy Wright Heltis Rogers Address
AC(717)263-9258 Fred Garza AC(401)332-7568 K State
AC(214)3574501 l City |
e e e . cm— — w5 S G — —
Cic!~ 3 ¢r» Mhalor Zerizo CLoJ Circle 10 on Reader Service Card
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FCC Fines
Are Beginning To “Pinch”

SIGNIFICANT TREND in the FCC’s increasing
A control of broadcast licenses is evidenced
by the rapidly growing number of penalties,
forfeitures, and cease and desist powers which
were granted to the Commission under amend-
ments to the Communications Act. Of particu-
lar interest are the 1960 changes set forth in
Title V, Sections 501-504, of the Communica-
tions Act of 1934 as amended. These provisions
provide the FCC with the authority to levy fines
up to $10,000 for violations of the Act or the
Commission’s rules. The dramatic effect of these
changes is difticult to understand without some
examination of reasons for the 1960 modification.

The Birth of Fines & Forfeitures

FFor many years, the Commission and Congress
have manifested grave concern over the Commis-
sion’s apparent lack of effective methods of as-
suring and enforcing compliance with the Act
and the Commission’s rules. Until the 1960
amendments to the Act, the FCC’s only recourse
for non-compliance by broadcast licensees was to
institute proceedings for revocation of license.
Naturally, the use of this “death sentence” was
(1) most inequitable for minor violations and
(2) often required a hearing and resulted in a
substantial loss of time and money by both the
Commission and the licensee.

To alleviate this situation, Congress enacted,
in 1960, the amendments referred to above, which
enabled the Commission to issue notices of ap-
parent liability for “willful and repeated” viola-
tions of the Act and/or of its rules. Such viola-
tions, and resultant fines of up to $10,000, may
be dealt with and imposed without recourse to
the hearing process. The licensee is afforded an
opportunity to respond and demonstrate that the
fine should be reduced or cancelled in its entirety.
After receipt of the licensee’s response, the Com-
mission may (1) reduce the monetary amount of
forfeiture,, (2) cancel the penalty, or (3) affirm
its original position. Once the Commission has
taken its final stand on the matter, the licensee
has the right to refuse to pay the fine imposed
and request a trial in the United States District
Court to seek formal determination of liability.
The latter procedure is rarely followed due to the
expense involved.

Definition of “Willful and Repeated”

Liability for such fines is predicated on the
fact that the licensee has violated, by an overt
act or the omission of one, the Act or the Com-
mission’s rules in a “willful and repeated” man-
ner. Most of the disputes over the Commission’s
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notices of liability and resultant fines have re-
volved around a definition of the words “willful
and repeated.” There are many cases to support
the observation that the Commission will hold
any violation as “willful.” The licensee, and all
its employees and agents, are expected to know
the rules, and ignorance thereof rarely mitigates
the fine. The adage, “Ignorance of the law is no
excuse,” is strictly adhered to by the Commission.

The cases which have turned upon a definition
of the word “repeated” prove equally discomfort-
ing. In brief, the Commission has repeatedly
held that a violation is “repeated” if it “occurs
more than once.”

Some lllustrative Cases

To fully comprehend the broad scope of the
Commission’s growing proclivity to assess large
fines in quantity, we offer some examples of those
imposed during the last few years. To avoid
opening up ‘“old sores,” the call letters and loca-
tions of the stations have been intentionally
omitted: (1) $10,000 for “rigged” sweepstakes
contest; (2) $10,000 for violations including in-
adequate sponsorship identifications, failure to
fill time broker contracts, and deficient program
logs; (3) $4,000 for making equipment and pro-
gram tests without notification to the FCC; (4)
$5,000 for unauthorized assignment of license;
(5) $3,500 for failure to have a first-class radio-
telephone operator on regular full-time employ-
ment; (6) $2.,500 for unauthorized transfer of
control; (7) $5,000 for failure to announce the
sponsor of advertisements; (8) $2,000 for im-
proper station identification; (9) $1,000 for op-
erating a new antenna without authority; (10)
$1,000 for unauthorized pre-sunrise operation;
(11) $1,000 for failure to identify the real spon-
sor of a political broadcast.

Fines Will Rise, Court Relief Doubtful

It is clear that the use of forfeitures and fines,
as the Commission’s primary lever against viola-
tors, will become more prevalent and painful in
the vears to come. Many broadcasters have al-
ready felt the poignant sting of this four-year
old Commission tool, but many more remain vul-
nerable targets by ignoring or overlooking the
Commission’s policing tactics.

There is only a remote possibility that the
Commission’s forfeiture system will be success-
fully challenged in Court, because the Communi-
cations Act places much discretion with the Com-
mission, and the Court would not normally sub-
stitute its judgment for that of the Commission
unless the factual situation and equities clearly
favored the licensee.

The only comforting aspect of this develop-
ment is that the Commission, through its seven
Commissioners, must pass on all matters involv-
ing potential issuance of fine or forfeitures. Such
problems cannot be delegated to the staff, nor is
it likely they will be in the foreseeable future.
Hopefully, this protection will provide an atmos-
phere for consistent and restrained implementa-
tion of this penal power. In any event, it behooves
all broadcast licensees to take another hard look
at the Act and the Commission’s rules and to do
all possible to adhere closely thereto. @
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CAN'T SLOW IT DOWN . ..

The New Criterion Series from Automatic Tape Control
eliminates wow through direct capstan drive

The hand in the picture is proving a point. The powerful
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CABLES, COINBOXES, AND THE PUBLIC INTEREST

CATV Panel Session, NAB Fall Conference, Richmond, Virginia, Nov. 17, 1964

The following 8-pages represent,
we believe, a new departure in
broadcast journalism ... a com-
plete transcript of the panel dis-
cussion on pay and cable TV con-
ducted at the NAB Fall Confer-
ence in Richmond, Va. on Novem-
ber 17th. Panel moderator was
William Carlisle, NAB V-P for
station services. Panelists partici-
pating, in the order of their ap-
pearance on the program, were
John H. Pinto, V-P, RKO General
Phonevision Co., New York; M.
William Adler, Adler Associates
(CATY consultants and multi-sys-
tem CATV operator), Washing-
ton, D. C.; Wilson C. Wearn, Ex-
ecutive V-P, Southeastern Broad-
casting Corp., Greenville, S. C.;
and G. Richard Shafto, member
of NAB’s Future of Television in
America Committee, and Presi-
dent, Broadcasting Company of
the South, Columbia, S. C. Mr.
Douglas A. Anello, NAB general
counsel, participated as a fifth
panel member to comment on the
moral and legal aspects of cable
TV operation.

Each panelist was scheduled
for 10 minutes to express his
views, Mr. Pinto on behalf of pay
TV, Mr. Adler in support of
CATV, Mr. Wearn as a typical
broadcaster concerned about
these TV systems, and Mr. Shafto
to present the NAB’s view, plus
comments of his own, as both a
broadcaster and CATV operator.
We believe this panel discussion
brought to light many vital fac-
tors of great importance to every-
one in broadcasting and have
therefore published the entire
transcript, through the courtesy

and cooperation of the NAB.

MR. CARLISLE: Concerning this
panel, I'd like to explain what it is
to be, who is on it, the formula or the
format that we will follow during the
next hour and a half or so. As to the
why of the matter, these two subjects,
“Pay Television and CATV” have
been cores of conversation in many
NAB and state meetings. They’ve
been talked about in hallways and
smoked-filled rooms, but very seldom
up until this year has either subject
appeared on the agenda of our meet-
ings. This year we felt it was high
time that we shed as much light, and
preferably as little heat, as possible,
on the subject of cable television and
pay television. The interest in (these
subjects) has mushroomed so greatly
over the past year, we feel that as a
National Association anything we can
contribute to better understanding of
the two subjects among our member-
ship, so that they in turn may make
good business judgments, would be a
contribution to these meetings. Pay
television, we all know that its im-
mediate promise was somewhat in-
hibited by the results of the Califor-
nia Referendum, or initiative #15,
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wherein the voters of California voted
down pay television for whatever rea-
son, about 3 to 1. However, be it
noted that the Hartford experiment,
and the Toronto experiment are still
in progress and doing quite well; be
it also noted that franchises have been
granted for four major cities in the
United States by Telemeter. As far
as CATV is concerned, broadcasters
have turned from a former position
of pretty much apathy about CATV
which, frankly, some people didn’t
even know what the initials stood for,
to the point today that this has been,
I think, the hottest subject we have
had on our agenda around the con-
ferences in the preceding 7 meetings.

Broadcasters particularly are get-
ting into CATV and we read weekly
about 3 mounting investment, a multi-
million dollars in community antenna
by broadeast interests, including some
of the largest in the country. We
made this a joint session (for both
radio and television broadcasters). We
did it for this reason: Our mail at
NAB runs about 5 to 1 on inquiries
from radio broadecasters as opposed to
television broadcasters, on questions
pertaining to CATV. Some radio
broadcasters presently are seeking a
franchise in their own communities or
nearby; other radio broadcasters are
combatting cable television applied for
by others. Some stations fear the
spare channels of CATV wherein
(they can carry) music picked out
of the air from a far distant city—an
FM station, for example, or a local
background music service. This rep-
resents a potential fragmentation of
their radio audience in the future.

And finally I think we have to go
to the statistics put out, or the pre-
dictions put out, by the NCTA, the
National Community Television Asso-
ciation, which is the trade association
of the cable companies, in which they
project that in ten years about 209%
of the television homes in America will
receive television by cable. Now if
you preject to 70 million sets by 1974,
you have 13 or 14 million sets which
are home entertainment centers which
can receive not only television from
far away, but radio signals as well.
Thus, we feel that this is of equal in-
terest to radio as well as television,
and that is why this is a joint session.

Now the format will be approxi-
mately this: We will go to each of the
four panelists for about 10 minutes of
direct presentation, after which we’ll
ask Doug Annello to phrase the situ-
ation as he gees it at that time. Then
we’ll go back to each of the four pan-
elists for about a two-minute rebut-
tal or commentary period, after which
we will go to the floor and hope that
each of you participate. To start out,
I’d like to introduce to you our sup-
porter of the pay television principle;
we could find no better had we
searched all over the country—Jchn
Pinto. John has been an articulate
spokesman for the principle of pay
television every meeting that he has
participated in, and I'm sure he will

be here. He is the Vice President of
RKO General Phonevision in New
York, who as you know operate the
Hartford on-the-air pay television
project. Without any further ado, I
give you John Pinto.

MR. PINTO: Thank you, and good
afternoon. Before the recent pay TV
referendum which Bill mentioned, the
CBS radio station in San Francisco
came out very firmly against pay TV.
At the same time, the CBS radio sta-
tion in Los Angeles came out very
firmly in favor of pay TV. This I
mention as an example of the freedom
which the radio broadcasters and tel-
evision broadcasting stations, espe-
cially with CBS, are allowed in their
editorializing. Incidentally, if any of
you happen to know a qualified radio
station manager who'd like to move
to L.A., we might be able to help you
(laughter). The California referendum
obviously didn’t make those of us in
pay TV feel too well. Pat Weaver
hasn’t felt as low since he forgot to
salute the General at NBC one morn-
ing (laughter). As you know the the-
ater owners of America, by use of
newspaper advertising, told the people
of California that 1964 might well be
the last year they could see the World
Series on free TV, and as you know
NBC has the series tied up for two
more years. By dint of that and other
types of advertising which were round-
ly condemned by the Better Business
Bureau, the theater owners of Ameri-
ca terrorized completely the people of
California, who voted decisively to
throw pay TV out before it got
started. We in Hartford are still con-
tinuing to experiment on something
which we hope will be the answer to
helping all of us in the industry pre-
serve home TV, rather than turning
over many TV events to the motion
picture theater. And in that light, I'd
like to, if I may, briefly comment
about pay television in three aspects,
which I've labeled Purpose, Potential
and Position. The purpose is RKO
General’s, the potential is yours, and
the position is that of our mutual as-
gociation, NAB.

First, therefore, I'd like to briefly
state RKO’s pogition in the pay TV
picture as it is now, and I think will
continue to be. RKO General is, as you
may know, one of the major inde-
pendent broadcasting companies in the
business today. Our stations cover 6
of the nation’s top markets, we have
the number 1 radio station in the
country—WOR. As you may know,
our company and its stations have
long been pioneers in the broadcast
business. We got television films for
television for the first time by the sim-
ple expedient of buying RKO pictures
a few years ago—lock, stock, stars and
studio; we came up with the million
dollar movie concept of block pro-
gramming; we are today leaders in
color broadeasting, both in Los An-
geles and in New York. We think that
our record and our contributions to
this business show pretty well that
we’re not either stupid or naive. Since,
of course, we’re prevented today from
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buying additional television and radio
stations, we’re constantly looking for
ways to expand our revenue base in
the area of communications. CATV
is one aspect of that expansion and
we’re in it. Now pay TV is another.
If for one instant we believed that
either of these two concepts would re-
place or harm our present business,
we wouldn’t be in them at all, even
in this experimetnal way. But what as-
surance do we have, as far as pay TV
is concerned, that it won’t be bought
at the expense of our and your com-
mercial television future? At the start
we had none. But now we’ve been in
this business for nearly two and one
half years of over-the-air experience,
and it is this experience that we ask
you to consider in your thinking about
pay TV, rather than by blindly accept-
ing inexperienced opinions which we
believe are based upon fears and fic-
tion. Today as you know, there are
over 51 million television homes in
the United States. Tonight over half
of those will be dark, and the majority
of those will be dark because people
just don’t care to see what is being
offered tonight. We believe that pay
TV may be one way to bring many of
those back to the box [television re-
ceiver], by offering them additional
new programming. We don’t believe
that these programs must supplant
commercial television today, but rather
that it can supplement it. Today in
Hartford we have about 5,000 homes.
The people in those homes watch pay
TV about three hours a week. Now
as you know, the average [time spent
in] viewing of commercial television
is about 40 hours a week. We believe
therefore that we can supplement their
[a family’s] present commercial view-
ing in the same way as it is supple-
mented by their visits on occasion to
theaters and other outside areas of
entertainment. Home pay TV, in our
opinion, will always compete far more
with outside box office attractions than
it will with commercial TV. What
about programming? Well, the ac-
tual truth of the matter is that pay
TV does not want commercial televi-
sion programming. Why should it,
when we can offer our customers as
we do today in Hartford, current mo-
tion pictures at the same time as
they’re seen in downtown theaters?
Tonight, incidentally we were going to
offer them a fight [Clay-Liston]—
(laughter) but we have not been able
to get into the hospital operating room
(laughter)—we tried to offer them the
operation itself [on Clayl but they
didn’t allow us in (laughter). We offer
other attractions which are only avail-
able through us and would not be
available in the home. We don’t be-
lieve that the Kildares, the Casey’s.
and the Bonanzas are the stuff of
which pay TV dreams will be made
in the future. They will continue to
be offered as they are offered today,
free. Now obviously the sports area
is one on which you all have ques-
tions. The networks, as you know, are
paying larger and larger sums for
sports, and I believe that pay TV may
get sports in time by default—because
I don’t believe that advertisers will
be able to continually spend the money
they are now spending, especially if
prices increase. We believe that pay
TV today should have its place in
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the industry because in the 75-mile
blackout area where the National
Football League games are played, as
you know, only theaters are getting
those games. We believe there’s an op-
portunity today for home pay TV to
be in that area and therefore preserve
that money for the industry rather
than [letting it go] entirely to the
theaters.

There’s also an expressed fear of
course, of some in the industry that
it will only be a short time until we
in pay TV go for commercials. Well
1 disagree principally because of the
economics. As you know, a commer-
cial sponsor will pay a penny a com-
mercial, or 4 or 5 cents for a program
per home. Now a pay TV operator
gets $1 or more per home per pro-
gram, We believe that the extra small
dividend he could have for putting
commercials on pay TV just wouldn’t
be worth the sales resistance and other
problems that he’d encounter with his
customers who are getting pay TV or
expect to get it without commercials.

Now what about the potential of
pay TV to your business? Of course,
if you elect to stay out of it, as I've
stated, we don’t believe it will harm
you to any greater extent than your
local theater harms you today. You
owe it to yourself to thoroughly in-
vestigate, not how BAD things can
get if pay TV gets here, but how
GOOD they can be if you get into the
field. Some anti-pay TV spokesmen,
as you know, lately have hedged their
bet by saying “Well it might be better
to get in over-the-air pay TV and thus
preserve ourselves from the unscrup-
ulous people who are trying to get into
TV over the line.”

Well, we're in it over the air in
Hartford, and occasionally over our
heads; but I don’t believe that we
should at this time decide whether
over-the-line or over-the-air is good or
bad. If you believe, as I do, that we’re
in the business of bringing programs
and entertainment to the home, let’s
not quibble ahout how it will get there
right now. But if you elect to stay
out of pay TV when it comes, you ean
benefit by the renewed excitement and
vigor which we think it will bring to
the entire industry—commercial and
pay. We believe that you’ll get re-
newed opportunities, as I said, to get
people back into the habit. Secondly,
you may choose to get partially into
the business, possibly using the over-
the-air system which we use in Hart-
ford and which as you know is manu-
factured for us by Zenith. It’s tech-
nically possible for any station today
to sell time to pay TV. The pay TV
operator would handle everything
from outside, including sales, serviee,
ete., and could bring the programs to
you and you could sell the time with-
out getting further involved. Now
since pay TV of course makes its own
programs, even a poorly rated sta-
tion in the market could make out
very handily this way. Or you might
start by setting up a combined pay
TV and commercial operation as we
have in Hartford. You should remem-
ber that the economic base of pay TV
is completely different than commer-
cial TV, a fact which has not yet been
learned, or at least admitted to by
many of the anti-pay TV people. In
pay TV you need only a very small

average tune-in to get ciour business,
because there’s a much greater in-
come per home. Tom O'Neil, Chair-
man of RKO General Company and
its parent company, General Tire and
Rubber, believe that in the future, pay
TV can deliver more than $75 a home
to broadcasters, as [measured] against
the $40 they get now per home per
year on commercial TV. He also be-
lieves that with increased UHF chan-
nels opening up, this will further cut
down on the individual opportunities
in any market, and pay TV might be
a way to broaden your revenue base.

And now, finally, just a word on the
NAB position as far as pay TV is
concerned. In California, a business
which has spent millions of dollars
to get started was thrown out literal-
1y on its assets for the crime of com-
petition. The Theater Owmers of
America, as I said, financed this dis-
graceful mission. Now the sober mean-
ing of that vote is that it means, in
California at least, that practically
anything can be put on referendum.
In essence, it means that it’s possible,
for example, for magazine publishers
in California to entice people to vote
against your right to put commercials
over the free air, or as Time maga-
zine said, it might be a good way for
the glue manufacturers of America to
try to vote Scotch tape out of busi-
ness. But under the guise of protect-
ing you and free TV, the Theater
Owners have so far succeeded in rele-
gating to themselves the future bene-
fits of pay TV for their exclusive use.
In this vital test case, the NAB, per-
haps above all others, should have
been protecting a right of a free en-
terprise business to live or die on its
own merit. For that’s the principle
upon which our industry was built
and one to which the association has
long dedicated its efforts. Instead. the
NAB hurriedly and baselessly, and to
be absolutely correct I should say
‘“unofficially,” chose to join with the
industry’s one time mortal enemies.
the Theater Owners, in order to put
this business out of business. Now, T
don’t believe that the NAB had any
facts to back up its stand. It was
easier to hold to the old than to trv
the new. In this instance, the NAB
position is something like voting to
outlaw the automobile when all you’ve
talked to is a couple of horses—whole
horses, naturally. (laughter) I think
that the word “unrealistic” is the
kindest way to define NAB’s action
in this matter.

Our two and a half years of sub-
scription TV in Hartford have proved
that when people understand it they
want it—that they will take programs
different from, not stolen from, com-
mercial TV; that pay TV increases,
rather than changes, their TV view-
ing habits; that this new business can
be built on a different basis than com-
mercial TV and without injury to
commercial TV. We think that pay
TV deserves further study to support
our premise that it can benefit the
public and the industry, rather than
[be subjected to] the same objective
reasoning that condemned those crazy
Wright Brothers before they got off
the ground! (applause)

MR. CARLISLE: Thank you, John.
Now let’s turn from pay television to
community antenna television. As I
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said earlier, in each of these meet-
ings we have tried to get a good vo-
cal spokesman for the various sides,
two sides of each of these two ques-
tions. We certainly have a vocal
spokesman today on behalf of com-
munity antenna systems. You’ll no-
tice in your program he’s a consultant
in Washington and is also the opera-
tor of several CATV systems. I give
you now from Washington, Mr. M.
William Adler. (applause)

MR. ADLER: Mr. Carlisle, fellow
panelists, Commissioner Lee, ladies
and gentlemen, I thank you most hum-
bly for allowing me the opportunity
to be in Richmond today to talk to
you about community antenna televi-
sion. As I sat listening to John and
thinking a little about the compara-
tive impact of pay TV and CATV on
broadcasting, my mind went back to
advertisements which used to appear
on the back of funny books when I
was a child, and perhaps in the police
gazette, etc. — those Charles Atlas
commercials, where the 90-pound
weakling kept getting sand thrown in
his face by the bully, and I rather
felt that perhaps pay TV, insofar as
its impact on broadcasting today, is
the 90-pound weakling, whereas CATV
sems to be the bully. (laughter) So
if I can dispell any such fears on your
part that we are [the bully] I will be
most pleased.

Let me begin with WHY CATV—
not how or where, but WHY? Why
did CATV come about? For a very
simple reason. To answer a public
need. Along about 1950, in the moun-
tainous areas of Pennsylvania, West
Virginia, New York, Oregon, Califor-
nia and Washington, people could not
get any television reception from sta-
tions only 100 or 150 miles away.
Television dealers could not sell sets.
Their natural inclination was to find
a way of getting a signal into the
towns so they could sell receivers. And
so the first CATV systems were con-
structed in such areas, merely as a
means of making it possible to sell
television receivers. In those early
stages, certainly no one envisioned it
would grow to an important industry
and become such an important part of
the broadcast industry as it is today.
Nor did anyone realize that it could
become such a profitable business. Nor
I’'m sure did anyone realize at that
time what a great public service was
about to be rendered and is still being
rendered by CATV all across the
country, in 48 of the 50 states.

The succeeding step after making
the first signals available in those
small towns was to make multiple
channels available. In the beginning,
I think no one ever thought that
CATYV would last any longer than the
first day when people could get tele-
vision reception on their own anten-
nas. Such did not turn out to be the
case. CATV operators were quick to
add additional channels of service
when television stations went on the
air in their own particular areas. And
so CATV grew into cities that had
one local station, and has grown into
cities that have two local stations,
and systems are now under construc-
tion in cities with three local stations,
and you’ve all read about plans for
stations in places like Philadelphia
and even New York City.
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CATV has proved a number of
things that only 15 years ago would
have been laughed at as the foolish
drivel of a maniac. CATV has proved
that people will pay and pay happily
to receive television. Of course, TV
set and antenna manufacturers al-
ready knew this. But CATV proved
that payment for reception via wire
rather than broadcast [over-the-air]
was and is a most acceptable idea.
CATV proved that people will pay
happily for increased quantity of sig-
nals—that is, more programs—than
they are able to receive off their own
antenna. In my opinion, at least 80%
of the appeal of CATV is in its abil-
ity + to provide additional signals.
CATV has proved that people will
pay for increased quantity of recep-
tion, but since quality, usually a very
subjective thing, is more difficult to
measure in its appeal, I'm suggesting
to you that merely to prove the qual-
ity ef existing reception of a particu-
lar town does not make CATV so. It
helps, but it’s a somewhat less sig-
nificant factor than the additional
programming that can be provided
via CATV.

CATV systems that are being con-
structed today—and many that are
already in operation—have an actual
capacity of 18 television channels and
40 FM radio channels. They have a
theoretical capacity of 35 television
channels. And if one particular cable
is jammed to its capacity in channel
space it’s a very simple proposition to
add another cable right beside it and
get yourself an additional 35 chan-
nels of TV and an additional 40 of
FM. And, of course, gentlemen, that’s
what all the excitement is about—
CATV’s vast ability to deliver tremen-
dous spectrum throughout any city or
village in the U. S.

People pay for CATV privilege to
get rid of their antennas. An anten-
na on the rooftop is no longer a pres-
tige symbol—in fact, it’s quite the
other way around. An antenna off the
rooftop is the prestige symbol in com-
munities served by CATV. And last-
ly, people will pay to keep up with the
Joneses; however much additional util-
ity there may be in the addition of
New York’s independent channels to
the three existing network stations in
Philadelphia, people in Philadelphia
will buy the service once they have it
available to them—and in great num-
bers—not just because of the addi-
tional programming, but because it’s
a natural inclination of Americans to
keep up with the Joneses.

CATYV has its problems, of course.
Some people think of CATV as being
immoral, evil. I was at a council meet-
ing recently in Colonie, New York,
where a young man stood up in the
back of the room and said, “Hasn’t
anybody considered the moral aspects
of this issue?” As the consultant to
the applicant, I had sat there all day
long, or all night long, and hadn’t
opened my mouth, but that one really
got to me, and I couldn’t sit there any
longer. They have called it piracy.
Well, if CATYV is piracy—if CATV is
appropriating somebody else’s proper-
ty and selling it as their own and
making money on it—the issue is cer-
tain to be resolved, because of course
there is—at least in the CATV indus-
try—a celebrated copyright law suit

now being tried. It will be two or
three years in the answer. My own
particular prediction is that the in-
dustry will win that law suit, because
we are not engaging in immoral ac-
tivity—we are not stealing someone
else’s product. We are making televi-
sion signals available to people who
have every right to receive them. But
if they just happen to be disadvan-
tageously located, they’re using a com-
munity antenna system rather than
their own private antenna.

CATV has been charged with un-
fair competition, and there have been
law suits on that subject. CATV won
them. CATV has been charged with
upsetting the FCC’s allocation plan,
with damaging the intent of 6th Re-
port and Order. We in CATV main-
tain that we have contributed to the
success of the 6th Report and Order.
We have made the first television sig-
nals receivable in hundreds of com-
munities, and we have made multiple
signals available in hundreds more.
CATYV has never been the sole or even
a slightly important factor in the de-
mise of any television station. CATV
has, however, been an important con-
tributing factor in making a number
of UHF stations successful, merely by
making the signals available to VHEF
sets and keeping those stations on the
air. CATYV operators will, in my opin-
ion, contribute to the growth of UHF
by building UHF stations in dozens if
not hundreds of communities now
without local service.

CATYV operators believe there should
e local service and they believe that
there should be local service on a free
broadcast system. We know now, al-
though we were once feared of course
by free broadcasting, that CATV and
free broadcast can exist in the same
community without damaging each
other. People ought to have free
broadcast available to them and CATV
operators are already applying for
UHF channels. But all of CATV’s
problems and the problems that CATV
1s alleged to have created will be set-
tled in the not too distant future in
the public interest. It may not be
solely in the CATV industry’s inter-
est, or solely in the NAB’s interest,
or solely in certain staff members of
the FCC who want to enforce strin-
gent regulations—but I maintain that
it will be in the public interest.

And the public interest is in re-
ceiving all three national networks,
in receiving educational television, in
receiving one or more independent
television stations, in receiving a num-
ber of FM radio stations with a va-
riety of programming. There is only
ONE way all of the people can re-
ceive all of these services—by wire.
There is only one way all these serv-
ices can be paid for—by subscription.
It would be best, admittedly, to do it
all by free broadcasting. But where
are we going to get the spectrum,
and where are we going to get the
financial support? These premises be-
ing true, you must ask yourself,
“Should I get into CATV?” Your an-
swer must be “Yes,” because CATYV,
or at least wire television, is the fu-
ture of broadcasting in the United
States. Through CATV you can vast-
ly increase your opportunity to serve
the public, and not incidentally you
can vastly increase your own income.
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Come on in fellows—the water’s fine!
(applause)

MR. CARLISLE: Bill, that was one
of the clearest dilineations of our mu-
tual problems that we have had so
far. Perhaps everything is not quite
as rosy as has been just presented,
and maybe Wilson Wearn from Green-
ville, South Carolina, might shed some
light on that aspect of it. Wilson, do
you want to come up here please?
(applause)

MR. WEARN: Mr. Chairman, ladies
and gentlemen, please bear with us.
I notice we have only had two ten-
minute speeches and we’ve been here
35 minutes. (laughter) Since John
Pinto spoke first, I would like to first
address my thought to pay television.
From what I have read and heard
about prior panels such as this one
in other cities, this has been quite a
lively session. I suppose it has been
due primarily to the very outspoken
panelists that have been on, such as
Bill Putnam and Ward Quall and oth-
ers. Unfortunately for you folks, I'm
a rather mild mannered person and I
don’t believe Dick Shafto is interested
in getting into any fist fights today.
So while I am up here and have the
floor, I would like to take the oppor-
tunity to say that I think that John
Pinto is a great big tall affable liar.

Since John didn’t smile— (laughter)
—and since he’s also going to be up
here in rebuttal in a few minutes, I'd
better hasten to say that I don’t reall
believe that he’s a liar by design.
think he is unwittingly deceiving you.
(laughter)

Several weeks ago I had the pleas-
ure of, or at least the privilege, I
guess, of hearing Pat Weaver when
he addressed the RTES luncheon in
New York City. And just as the pay
TV advocates want to do, Pat was
trying to explain to the people there
assembled that pay TV is certainly
not going to have any affect on com-
mercial broadcasting.

As a matter of fact, he said, “You
take sports. You people think we're
going to take all the sports away from
you. Nothing is more untrue than
that.”

He said, for instance, there are per-
haps 145 to 160 professional football
games every year, and you only have
a very small number of those on free
television. Surely those other 150
games ought to be received by those
people who want to see them. And he
said those of us in pay television really
believe that the free television games
on Sunday afternoon will certainly
promote the pay television games,
and we want them to stay on there.
And, as a matter of fact, I wouldn’t
be surprised if we don’t arrive at the
time where pay television will pay
free television to carry a game once
a week for them.

Well, I never was able to figure
whether Pat Weaver was saying this
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