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anking Problems?

The DPS-1
has the solution!

T

~ DPS-1

3 VIuNe  amst  EAERNAL CONIRQL VRO
MOCESs  DELAY  PRESENT  GENOCK 1wt

—
| < ° ®

oK

Vertical blanking problems are frequently encountered
today with expanded use of cassette VTRs and floating
window TBCs.

While the VTR is often blamed for the problem, it is
actually the floating window of the TBC that moves the
picture up and down as it tries to compensate for a
limited correction range. The floating window TBC
sends advanced sync to the VTR and relies on the Tape
Control Track to vertically position the picture. Even
with stable video tapes this can create a line or two of
vertical blanking error.
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The solution is the employment of a TBC with a fixed
window and sufficient memory to correct the large time
base errors frequently encountered in unstable
recordings.

The DPS-1 has a fixed 32 line window that positions
the picture precisely and eliminates vertical
movement. Horizontal blanking is fully programmable.

If you need convincing, ask someone who has one.
Or we can arrange a demonstration.

digital
video
systems

Digital Video Systems, 519 McNicoll Avenue, Willowdale, Ontario, Canada M2H 2C9. Telephone: (416) 499-4826.

Circle 100 on Reader Service Card




At Videomax, we've discov-
ered the secret of long life

for master heads. It's called
MEGAMITE™, a new material
for h=ad tips that stands up to
hour after hour of tape wear—
without any special care.

After extensive field tests,
we are confident that MEGA-
MITE will outlast every other
tip material we've come
across. We're so sure of it,

Videomax
Introduces

The new tip material that
makes master heads last a
long, long time.

we're using MEGAMITE tips
in every ECA “XM" Series
Master Quality Head Assem-
bly we make. And guarantee-
ing each head for 500 hours—
regardless of operating and
environmantzal conditions.

So if you're fed up with mas-
ter heads thai never seem to
last, call Videomax. We dis-
covered the secret of long life.
And guarantee it.

Videomax

A Division of Orrox Comporation
3303 Scott Boulevard

Santa Clara, CA 95050

© (408) 988-2000 Telex 910-338-0554

Sales and Service

New York: (212) 947-803}
Los Angeles: (213) 980-7927
Atlanta: (404) 992-4490

wx videomax®
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MEGAMITE™ 's g proprietary development of Videomax.
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This month's cover illustrates
current trends in
broadcasting, from digital
technology to radio satellite
links and the use of CP
antennas in both UHF and
VHF transmission.

Publisher
Charles C. Lenz, Jr.

Editorial Director
James A. Lippke

Editor
David Hawthorne

Senior Editor
Robin Lanier

Senior Editor
Robert Rivlin

Associate Editor
James D. Uchniat

Creative Director
Gus Sauter

Manager
Publication Services
Djuna Zellmer

Production Manager
Daryl Winer

Editorial Assistant
Eva J. Blinder

Production Assistant
Aetna Dowst

Comptrolier
Joseph W. Kutner

Reader Service
Ann Llewellyn

FCC Counsel
Pittman Lovett Ford
and Hennessey

4

BROADCAST MANAGEMENT/ENGINEERING

OCTOBER 1978/VOLUME 14/NUMBER 10

6 Broadcast Industry News

FCC issues notices on FM quad and AM stereo; Court rejects SBS license;
U.S. court says no need for audio tapes

20 Radio Programming & Production For Profit
NAB's first conference on radio programming draws heavy industry attendance

26 BM/E’s Program Marketplace
Profile of F.R.M. Productions

32 TV Programming & Production For Profit
Post Newsweek Stations: group ownership can lend itself to quality kid vid
production

39 A Radio Net For The New Age: National Public Radio Goes To The Satellites
By linking its affiliates by satellite, NPR plans to demonstrate new levels of quality for
radio

48 Progress Report: Circularly Polarized Antennas For TV

They won't simplify operations or lower costs for broadcasters . . . but they sure can
make you easier to watch!

60 Can UHF Be First Class?

Things are looking up economically, politically, and technically, but challenges to the
future of UHF still remain

75 New Testing Methods Yield AM Transmitter Improvements

Part 1 of a three-part series analyzes transient response and modulation capabilities
of high frequencies

80 Two Leaps Ahead For Cable: London, Ontario Trunk Puts Together Fiber Optics
and Digital Video
The combination of optical fiber transmission and digital video in a Canadian cable
system points the way to low cost nationwide picture transmission

88 An Introduction To Digital Television
Part V of this continuing series discusses the time base corrector

97 Digital Processing Reduces Noise in Television Signals
Introduced only two years ago, noise reduction has become a critical concern for
many broadcasters

104 TBCs, Blanking, And The FCC
What needs to be done to get “legal” before the FCC cracks down

110 FCC Rules & Regulations
FCC eases ascertainment policy for some renewal applicants

112 July Speak Out Sparks Replies

116 Great Idea Contest
Win a calculator — enter the Great Idea Contest

118 Broadcast Equipment
BMIJE’s survey of new products

BROADBAND INFORMATION SERVICES, INC.
295 Madison Ave., New York, N.Y. 10017, 212-685-5320, Telex: 644-001
Publishers of: BM/E—Broadcast Management/Engineering and BM/E’s World Broadcast News

<ABP

- BM/E BROADCAST MANAGEMENT ENGINEERING is published monthly by Broadband Information
[S1laY services Inc. All notices pertaining to undeliverable mail or subscriptions should be addressed to 295
S Madison Ave, New York, NY 10017. BM/E is circulated without charge to those responsible for station
operation and for specifying and authorizing the purchase of equipment used inbroadcast facilities These facilities include
AM, FM and TV broadcast stations, CATV systems, ETV stations, networks and studios, audio and video recording
studios consuitants, etc. Subscription prices to athers, $18.00 one year, $28.00 two years, Foreign $24.00 one year,
$38.00 two years, Foreign Air Mait additional $30.00. Copyright 1978 Ky Broadband Information Services, Inc., New York
City. Controlled circulation postage paid at East Stroudsburg, PA.

OCTOBER, 1978—BM/E




R e ey ey ROUR BB\

PERFECT PACKAGE

Tie the world’s most successful production switcher® to
DVE (Digital Video Effects) and E-MEM (Effects Memory),
and you have the most powerful teleproduction package
available today.

THE GRASS VALLEY GROUP, INC.

A TEKTRONIX COMPANY
Grass Valley Group Field Offices: WEST: 4412 Van Nuys B8lvd Ste 307, Sherman Oaks, CA 91403 (213) 990-6172-SOUTHEAST: 1644 Tullie Cir NE, Atlanta, GA 33029 (404}
321-4318* NORTH CENTRAL: 810 W Bristot St, Elkhart, IN 46514 (219} 264-0931* NEW ENGLAND & MID ATLANTIC; Station Plaza East, Great Neck, NY 11021 (516}
487-1311+ SOUTHWEST; 2639 Walnut Hill Ln Ste 143, Dallas, TX 75229 (214} 358-4229- MIDWEST; 3585 N Lexington Ave Ste 374, Arden Hills, MN 55712 (612) 483-2594




FCC Issues Notices On AM
Stereo And FM Quad

After having issued a Notice of Inquiry
regarding AM stereo, and having re-
ceived the National AM Stereo Com-
mittee’s report (along with other com-
ments) some time ago, the FCC issued a
Notice of Proposed Rule Making on
September 14, 1978.

According to Wilson Lafollette,
chief of the engineering branch of the
Commission’s broadcast bureau in the
policy and rules division, ‘‘We are
leaving all five systems under consider-
ation at this time, so that further com-
ments can be solicited regarding the
merits and demerits of each.”’

An important area of concern is the
consideration of bandwidth. Regions
one and three of the International Tele-
communications Union have already
gone to nine kHz spacing. Lafollette
said, ‘‘We’re not saying we are going to
change; we want to keep our options
open.”” He went on to say that com-
ments would be expected and wel-
comed from broadcasters, manufactur-
ers, associations, engineers, and any
part of the public that can contribute
helpful information concerning the is-
sue.

Regarding FM quad, the FCC re-
jected a staff-recommended Notice of
Proposed Rule Making, with instruc-
tions that a further notice of inquiry
would be preferred. Lafollette said that
with current FM spacing at 200 kHz,

the important question is whether there
is any interest or feasability in going to
150 or even 100 kHz. And what impact
would such proposals have on quad? At
this point, nobody knows, hence the
Further Notice of Inquiry.

Court Rejects SBS License

The U.S. Circuit Court of Appeals
overturned the FCC’s authorization of
Satellite Business Systems (SBS). The
court deemed insufficient the FCC’s
reasons why an evidentiary hearing was
not necessary.

Three judges unanimously ruled that
the FCC argument for granting a license
(that the public interest pre-empted any
anti-competitive impact in the industry)
was in violation of Section 1! of the
Clayton Antitrust Act. The court re-
jected the agency’s right to rely on its
expertise in the industry it regulates,
saying, ‘‘We cannot accept such a
broad use of agency expertise in lieu of
evidence on the specific issues in the
case.”’

The court ruled that the FCC could
proceed in the SBS application without
holding an evidentiary hearing only if it
could assume all the relevant facts.
However, the court contends that the
FCC cannot make such assumptions.
Furthermore, it could not be assumed
that existing anti-competitive elements
would be outweighed by the benefits of
license approval.

The FCC’s licensing of SBS (a joint

Emmys For
Thomson-CSF, CBS
And PBS

The National Academy of Television
Arts and Sciences has awarded tele-
vision “Emmys” to Thomson-CSF
Laboratories, Inc. and CBS, Inc. for
the development of the Digital Noise
Reducer (DNR) for color television,
and to the Public Broadcasting Corpo-
ration for public broadcasting satellite
interconnect development.

The DNR makes it possible to elimi-
nate picture noise (snow, flicker, or
color confetti) during the transmission
of TV images to home TV sets. The
device examines picture elements for
noise, and is able to filter noise out
electronically, within nanoseconds.
(See story p. 97.)

The DNR, patented by CBS and
manufactured, under license by

Receiving Emmys for outstanding
technical achievement are (left to
right): Renville H. McMann, Jr.,
president, Thomson-CSF
Laboratories, Inc.; J. Kenneth Moore,
vice president, CBS Technology
Center; and John Ball, vice president
of engineering, Public Broadcasting
Corp.

Thomson-CSF, is widely usedin ENG,
videotape and film reproduction,
microwave reception of TV signals,
and in the CATV field for satellite
reception.

BROADCAST INDUSTRY

NEWS

venture of IBM, Comsat, and Aetna to
handle voice, data, and facsimile com-
munications in a digital format) had
been challenged by the Justice Depart-
ment in a suit consolidated with others
filed by Western and another filed
Jjointly by American Satellite Corp. and
its parent, Fairchild Industries.

U.S. Court Says No Need
For Audio Tapes

In a recent decision, the U.S. Court of
Appeals has ruled that Congress does
not have the right to order educational
broadcasters to maintain audio tapes of
programming important to the public.
The court ruled five to four that an FCC
rule requiring such tapes to be made and
held for 60 days by educational broad-
casters is unconstitutional.

The importance of the decision ex-
tends beyond the issue of audio tapes.
The decision indirectly addresses the
issue of Congressional control over
broadcast programming decisions
throughout the industry.

Chief Judge J. Skelly Wright ruled
that, “‘In this case the specter of Gov-
emment censorship and control hovers,
not only over public broadcasting, but
over all broadcasting, for if this legisla-
tion is constitutional to public broad-
casters, similar legislation as to all
broadcasting is standing in the wings. If
the Government can require the most
pervasive and effective information
medium in the history of this country to
make tapes of its broadcasts for possi-
ble Government inspection, in its own
self interest that medium will trim its
sails to abide the prevailing winds.”’

The FCC wrote the rule under the
auspices of the Public Broadcasting
Act. Public broadcasters argued that the
rule exceeds the Government’s control
over public broadcasting, and that the
language misses the Congressional in-
tent to ensure that public service pro-
gramming be fair.

The rule requires that all broadcast-
ers who receive Government funding in
any form maintain audio files for 60
days, and make those tapes available to
the Government free of charge on de-
mand, and to the public at cost.

The court held that the statute was
unconstitutional in that it violated the
equal protection guarantees implicit in

continued on page 8
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distribution system.

ADM quality

throughout.

The DA16/CH20 is the broadcaster’s answer to
audio distribution. It offers a unique and versa-
tile solution to this age-old problem.

¢ Each amplifier is a one-input, six-output plug-
in card with +24 DBM input and output
capability.

¢ The input is transformer coupled and each of
the six outputs is individually transformer-
isolated.

® Amplifiers have individual front panel gain

adjustments and individual test points for both
power and audio.

¢ The CH20 rack frame has redundant power
supplies with automatic changeover.

¢ The DA16/CH20 system is designed and built
to demanding Audio Designs and Manufac-
turing quality standards.

There are many more features. For complete
information, contact us today.

AUDIO DESIGNS AND MANUFACTURING, INC.

The
Audio
Company

16005 Sturgeon, Roseville, Michigan 48066 » Phone: (313) 778-8400, Cable: AUDEX TLX-23-1114
DISTRIBUTED OUTSIDE U.S.A. BY IEXXEIER INTERNATIONAL OPERATIONS, INC.



the Fifth Amendment—"*‘that there is
no basis for a finding that the require-
ment reasonably relates to any objec-
tive to which the government can as-
pire, and no rational justification has
been shown for the disparate treatment
it meets out to noncommercial broad-
casters who have been aided by Federal
funding (as compared to broadcasters
who have not received Federal funds,
both commercial and noncommer-
cial).”

Staffing of TV News Up,
Radio Down

According to a survey by the Radio and
Television News Directors Association
(RTNDA), a typical television station
during 1976-77 added one person to its
news staff, while at radio stations, the
average newsroom staff either declined
or held its own, depending on the mar-
ket size.

The survey further showed that TV
stations without even one full-time
news person were usually independents
in major markets. In fact, major mar-
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MONOMAX BY AMPRO

When you go

AM Stereo,

don’t make your
mono listeners turn
to someone else.

AM Stereo is coming and FM Stereo is here. Your rich, clear stereophonic
sound can lose a Iot of its punch when heard on a monaural receiver.
Phase cancellation, response holes and peaks can make it sound downright
dull and lifeless. And that turns off listeners. That's bad business for you
because the majority of your prime time audience consists of mono

receivers.

To give your mono listeners the sound quality they demand, you need
Monomax...the new stereo tape matrixing system from Ampro. Monomax

helps your signal come across strong and clear because it
totally prevents phase cancellation problems. Now your
mono as well as stereo listeners can enjoy the full lively

sound you transmit.

Don't settle for less than Ampro perfection.
Take a closer look for yourself. Send for our FREE

brochure on MONOMAX.

A

AMPRO BROADCASTING INC.

850 PENNSYLVANIA BLVD., FEASTERVILLE, PA 19047 « (215) 322-5100
Professional Equipment for Broadcasting Professionals
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kets showed a decrease in news person-
nel since a similar survey was con-
ducted more than a year and a half ago.
This decrease, however, was attributed
to a higher than expected response rate
in the top ten markets, and may not
reflect an actual decrease. Moderately
large markets increased the size of their
TV news staffs by an average of nearly
two persons, while other market
categories saw an average personnel in-
crease of about two-thirds of a person.

Typical radio news staffs were made
up of just over one full-time news per-
son, usually assisted by a part-timer.
The median for radio dropped by more
than one person to two and one-half full
timers in major markets. The drop
could be attributed to the demise of
some all-news formats between 1976
and 1977. The median staff for radio
was about two in large markets, just
over one in medium markets, and well
under one full-timer in small markets.

The survey also found that TV news-
rooms averaged a little more than four
openings during 12 months. The rate of
turnover was nearly three times as high
in the smallest markets as in the ten
largest. In radio, the turnover was about
one in three and nearly twice as fre-
quent in small markets as in large.

More than half of the newspersons
hired came from other stations. In TV
nearly a fourth came from college cam-
puses and in radio a third were hired out
of college. The larger the market, the
greater the likelihood that a newly hired
newsperson came from another station
rather than a college campus.

Japan To Introduce
Multiplex Sound
Broadcasting

According to Electronic News, Sept. 4,
1978, multiplex sound broadcasting
will be made available in Japan this
month. In addition to opening new
equipment markets, it will allow
Japanese TV viewers to watch foreign
movies in either the original language
or Japanese dubbed versions. It will
also be possible to hear musical pro-
grams in stereo.

The Radio Regulatory Council for
the Posts & Telecommunications
Ministry has given the go-ahead to a
government plan which authorizes TV
stations to begin multiplex broadcast-
ing techniques. Twenty-four broadcast
stations have already applied for
licenses.

It is expected that receivers for mul-
tiplex broadcasting will be built into
TV sets with special multiplex adap-
ters; sold separately with adapters for
about $125 to $175 for TVs with mul-
tiplex terminals; or sold as independent
adapters which could be connected to

continued on page 10
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FRAME SYNCHRONIZER
Locks all remote signals to
house sync. Network, ENG,
Remote pick-ups, and satellite
signals will mix with local
signals with no disturbance.

Sampling video at 4 times sub-
carrier for superior technical
standard and picture quality.

TIME BASE CORRECTOR
Will *“NTSC'" COLOR and sync
of low cost VTR's.

FRAME FREEZER

Will act like having another
camera in the studio for still
shots. Will freeze any full frame
picture. Will retain last frame of
interrupted incoming signal
automatically until picture is
restored.

VIDEO COMPRESSOR

No matter how a slide or scene
comes in, you can compress
and/or change its aspect ratio
as you wish, down to one pic-
ture element, and position it
anywhere on the screen.

Pat. pending

You will not be locked out with one
video channel “Squeezoom.” Add
other channels as you wish. Too
many exciting features and appli-
cations to describe. Call us toll free

1-800-874-4608. Continental U.S.

One Channel

or up to

4 Channels in One

LIVE FROM LONDON

-

2

B 44 -
LIVE FROM PAR S

M.’\

LIVE FROM TOKYO

Simultaneous Live Telecast

ELECTRONIC ZOOM
See or read information not
possible without zoom.

In sports, determine if ball is
good, simply freeze and en-
large. Call foul plays more ac-
curately. Zoom capability on a
remote or recorded scene.
Zoom while chroma key
tracking.

VERY SPECIAL EFFECTS
With 2 channels or more, open
new unlimited vistas of movie-
type effects.

Avoid FCC violations. TV blank-
ing standards automatically
restored with squeezoom.

Record 4 pictures on one re-
corder and play back any one
full screen with no perceptible
degradation.

Display two or more ENG feeds
simultaneously. Decided ad-
vantage in news, special events,
sports.

Conceived, designed, and
manufactured in Florida by
Vital Industries, Inc.-makers of
the ViX-114 Series Switching
Systems.

HI TECHNOLOGY PRODUCT INNOVATORS

! " VITAL INDUSTRIES, INC.

MAIN OFFICE: 3700 N.E. 53rd Ave., Gainesville, Fla. 32601 U.S.A. » Tel.: Area 904 —378-1581 » TWX 810-825-2370

MORRELL BEAVERS Midwest ROBERT McALL Northeast GORDON PETERS Southwest

2644 North Seventh St.

Terre Haute, Indiana 47804 Hicksville, N. Y. 11801
Phone 516/735-0055

Phone 812/466-3212

34 Autumn Lane P.O. Box 912

Arlington, Texas 76010
Phone 817/467-0051
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ERIC KING Southeast BARRY HOLLAND West Coast
Fox Hill Road 7960 West Beverly Blvd.
Lynchburg, Va. 24503  Los Angeles, California 90048
Phone 804/384-7001

Phone 714/497-4516



stereo systems and used with current
model TVs without multiplex termi-
nals.

The Electronic Industry Association
of Japan estimates that approximately
30 percent of Japan’s present color TV
owners will purchase multiplex TVs or
adapters in the next three years. Sales
revenues are estimated at $1.4 billion
for firms selling built-in multiplexers,
$119 million for separate TV adapters,
and $298 million for stereo adapters.

Policy Statement Rather
Than Rule Change On
Shared Towers Requested

The NAB filed comments with the FCC
asking that it make a policy statement,
rather than a rule change, regarding the
joint use of television towers by UHF
and VHF stations. The Commission
had been petitioned by Triangle Tele-
casters, Inc. to make the granting of a
tower construction or modification
permit- to a VHF station conditional
upon that station permitting a UHF sta-

THE PD II RECORDER plays
mono tapes in ‘“A’’ size cartridges.
Stops automatically on 1kHz cue.
Big and small buy it for the same
reason: nothing else does this task
so well, so long, so reliably, with so
little maintenance. Also available
in Reproducer Only for $590.

INTERNATIONAL TRPETRONICS CORPORATION
2425 South Main Street, Bloomington, lllinots 61704

©ITC-Form #112-0012-001

Quality
at $790

CALL TOLL-FREE
800-447-0414

Ask about our no-risk,
30-day trial offer.
Caill collect from Mlii-
nois, Alaska, Hawaii:
(309) 828-1381.
Standard 2-year

warranty.

Marketed exclusively in
Canada by McCurdy Radio
Industries, Ltd.. Toronto
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tion to mount an antenna on their tower
at the UHF station’s request and ex-
pense.

The NAB, while supporting Triang-
le’s intent, said that a rule change was
unnecessary since no UHF station had
complained of being refused a request
to mount an antenna on a VHF tower,
nor had any comments been filed in
support of Triangle’s petition. Triangle
stated in its petition that such a re-
quirement would help UHF stations by
reducing costs associated with tower
construction and by reducing ‘‘land-
scape clutter’” and ‘‘air hazard prob-
lems.”

It is NAB’s contention that a policy
statement by the Commission rather
than a rule change would accomplish
the intended purpose of the petition,
without additional paperwork or
additional federal involvement. Said
NAB, there is a rule which fully pro-
tects UHF TV licensess from the possi-
ble harm Triangle proposes to eliminate
by further rule making.

NAB Endorses Senate Bill
Reversing Stanford Daily
Case

Donald P. Zeifang, senior vice presi-
dent for government relations of the
National Association of Broadcasters,
told a U.S. Senate subcommittee that
NAB supports legislation that would
reverse the U.S. Supreme Court ruling
in the Stanford Daily newsroom raid
case.

In May, the Court ruled that the First
Amendment allows police officers to
perform surprise searches of news of-
fices, without notice or opportunity to
raise a judicial challenge, even where it
has not been shown that the news or-
ganization is involved in criminal activ-
ity or is likely to destroy evidence in its
possession.

Zeifang told Sen. Birch Bayh (D-
Ind), chairman of the Senate Subcom-
mittee on the Constitution, that NAB
supports the Senator’s bill that would
require a subpeona as the sole means by
which the police may seize evidence of
a crime.

Zeifang said that this approach *‘ac-
cords due respect to our First Amend-
ment rights since it would place the
burden on the news media to produce
the evidence rather than empower the
police to invade our newsrooms. Fur-
thermore, the subpoena proposal rec-
agnizes the privacy rights of all citi-
zens, including the press, to be safe in
their private abodes and protected from
unreasonable searches and seizures.’’

Bill Monroe, executive producer and
moderator of Meet the Press, and
Thomas Becherer, news director,
WBAL-TV, Baltimore, Md., also tes-
tified before the subcommittee. Mr.

continued on page 12
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THOMSO!

We knew our Digital Noise Feducer was sometaing
special — now it appears the industry does too. We are
proud to accept this coveted Emmy for Engineering
Achievement on behalf of our Model 9000 Digital Noise
Reducer.

Thomson-CSF will cont nue in research and devel-
opment toward ever more dramatic innovations in the
electronic media industry.

The Model 9000 Digital Noise Reducer analyzes in-
coming video signals on an element-by-element basis,
achieving a dynamic 12 db signal-to-noise improve-
ment with up to 15 db available for special
applications.

It provides significant operatlonal value where low
lighting or streaky chroma-noise makes picture quality
poor. With our Model 9000 Digital Noise Reducer, a
marginal noisy input color signal becomes a broadcast
quality output signal. And no objectionable artifacts are
introduced at normal settings.

Dramatic improvements have been accomplished
in both studio and remote applications. 2" multi-
generation video tape, U-Matic multi-generation, stu-
dio cameras, film-to-tape transfers, Electronic Film Pro-
duction, microwave transmission, C.A.T.V, satellite

Our Model 9000
is a winner. 7

transmission, off-air reception, Telecine film grain re-
duction and Electronic Journalism atlow light levels are
some examples of the Model 3000 Digital Noise Re-
ducer’s successful applications.

Make your picture a winner with our winner as so
many TV stations and production houses already have.
The Thomson-CSF Model 9000 Digital Noise Reducer.

)\

THOMSON-CSF LABORATORIES, INC.

37 Brownhouse Road, Stamford, Connecticut 06902
(203) 327-7700/TWX (710) 474-3346
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FOR BROADCAST AUDIO
MEASUREMENTS, if vou

compare features . . .

Hewlett Sound Potomac
Packard Technology  Instruments
339A 1710A AT-51
Combined Combined Separate
AUDIO GENERATOR With Analyzer With Analyzer Unit
Intermodulation test signal No Option Yes
Waow & Flutter test signal No No Yes
Simultaneous L&R Outputs No No Yes
600 ohms and 150 ohms Source No Yes Yes
Stereo Matrix Switch (L,R, L+R, L-R) No No Yes
Switch to remove signal and ter-
minate line for S+N/N No Yes Yes
10 dB, 1.0 dB, 0.1 dB Step Attenuators No Yes Yes
Combined with Combined with Separate
AUDIO ANALYZER Generator Generator Unit
Harmonic Distortion Mode Yes Yes Yes
Automatic Nulling Yes Yes Yes
Automatic Set Level Yes* Option* Yes
Intermodulation Distortion Made No Option Yes
AC Voltmeter Mode Yes Yes Yes
Stereo Phase Meter Mode No No Yes
L/R Amplitude Ratio Mode No No Yes
Wow & Flutter Meter Mode No No Yes
PRICE $1,900.00 $3,695.001 $2,295.002

*Limited to 10 dB capture range.
"Price includes options listed.

2Total price for Generator and Analyzer including protective covers and 4 test cables.

AT-51
AUDIO TEST
SYSTEM

. . . there is only
one logical choice!

932 PHILADELPHIA AVE.
SILVER SPRING, MD 20910
(301) 589-2662

Monroe said that if the Stanford Daily
case is not corrected by Congress, it is
going to have ‘‘a subversive effect on
the vigor of investigative, reform-
minded journalism.”” Mr. Becherer
commented that the public has a right to
expect investigative reporting, but sta-
tion management may not be as agres-
sive under a threat that its files may be
searched.

Wisconsin Educational
Radio Goes Dolby
Statewide

Wisconsin Educational Radio Network
(WERN) has switched to an advanced
system of operation. The Dolby system
provides a substantial improvement in
the quality of FM reception. WERN is
the first state network in the nation to
use the system, according to Bill
Woods, director of engineering.

According to technical supervisor
Don Moran, the Dolby noise reduction
units are presently the only ones ap-
proved by the FCC for use on FM
transmitters. To facilitate the use of the
new system, Dolby calibration tones
will be transmitted to enable listeners
with external decoders to adjust their
receiving equipment. Receivers with
internal Dolby do not need this adjust-
ment. Tones will be transmitted twice
weekly.

Although approximately 100 FM sta-
tions in the country are already ‘*Dol-
byized,”” the Wisconsin network is the
only one so far to adopt the system on a
statewide basis. The move to do so re-
quired installation of a small flat unit
approximately the size of a ‘‘dress
box’’ on each of the nine transmitters
of the Wisconsin Educational Radio
Network.

Normal methods of reducing noise
usually involve compression of the
audio signal, and result in distortion of
many of the sounds, particularly the
higher frequencies. The Dolby system
enables restoration of a high standard of
performance to FM broadcasting by al-
lowing dynamic range to be extended.
It is reported that music broadcast over
the state network will now be much
closer to concert quality.

NAB Backs AT&T On Ads

In a filing before the FCC, the NAB
said that the regulatory agency should
not reverse its long standing policy of
allowing the cost of institutional adver-
tising by AT&T and the Associated Bell
Systems to be passed along to consum-

ers in the form of rate hikes.
Consumer groups have recently
begun to press for regulations that
continued on page 14
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OVER 102X IN LESS THAN A YEAR. ZOOM!

When our 18:1 was boldly introduced as “the ultimate studio lens," we were confident that its
larger relative aperture, superior wide-angle coverage and shorter M.O.D. would
raise a few eyebrows in the industry. Less than a year later, more than 100 network stations, independents,
ETV installations and production houses proved we broke an industry precedent.
With understatement. For more information, or to arrange a demonstration, please write or call:

Canon’

Canon U.S.A.Inc. Head Office, 10 Nevada Drive, Lake Success, N.Y 11040 (516) 488-6700 » 140 Industrial Drive,
Elmhurst. lll. 60126 (312) 833-3070 » 123 Paularino Avenue East, Costa Mesa, Ca. 92626 (714) 979-6000
Canon Optics & Business Machines, Canada, Ltd., 3245 American Drive, Mississauga, Ontario L4V 188, Can.
Canon Amsterdam N.V., Industrial Products Division: De Boelelaan 8, Amsterdam. Netherlands
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When you're covering major news and sport-
ing events, traffic can get very cluttered at
7GHz. Don't let RF interference put a crimp
inyour coverage. Climb above adjacent chan-
nel “hash” with the superior signal of NEC's
40GHz field pickup unit.

o Meter-referenced pan and tilt allow “zero-
in" with unerring accuracy.

¢ Rugged, compact construction and water-
tight, all-weather design give dependable
performance under adverse conditions.

® Options include polarizer, DC/AC battery
operation, carrying cases, and lens horns or
parabolic antennae for up to 10 mile range.
* Available as Transmitter, Receiver, or Trans-
ceiver, with up to 4 Audio Channels.

For complete information about how the
40GHz FPU can clear up your signal, call

800-323-6656.

In lllinois, call 312-640-3792.

Nippon Electric Co., Ltd.

NEC America, Inc.

Broadcast Equipment Division
130 Martin Lane

Elk Grove Village, lllinois 60007

27809 BED
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would prohibit AT&T and Bell from
categorizing institutional advertising
expenses as legitimate operating costs
upon which their rates to customers are
calculated. NAB said that commercial
speech enjoys First Amendment protec-
tion and that AT&T *‘is entitled to en-
gage in the unencumbered dissemina-
tion of lawful information whether
promotional or institutional in nature.”’

NAB fears that such regulation
would involve the Commission in ques-
tions of commercial content, and that
this could lead to similar treatment of
other regulated industries and plunge
the Commission into an undesirable
role ““as chancellor of advertising con-
tent.”’

First Pay-Per-Program TV
On The Air

The first over-the-air, per-program,
pay TV service has gone on the air over
KWHY-TV, Channel 22, Los Angeles.
The service offers current and classic
motion pictures to its subscribers every
weekday night from 8 p.m., and from 7
p.m. on weekend evenings. During the
daytime KWHY will continue its regu-
lar programming. The pay-per-
program service is called SelecTV, and
is operated by American Subscription
Television of California, Inc. (ASTC).
In order to make the programming
available to some 3.8 million homes in
the Los Angeles area, KWHY has in-
creased its transmitter power from
107,000 W ERP to 2.57 million watts
ERP — a 25-fold increase which makes
KWHY one of Southern California’s
most powerful television stations. The
station transmits from Mount Wilson
with an antenna height of 5,896 feet.

Showtime to Become
Viacom/Teleprompter
Joint Venture

Showtime, Viacom’s pay television
subsidiary, will become a joint under-
taking of Teleprompter and Viacom on
January 1, 1979, according to an an-
nouncement by Ralph M. Baruch, pres-
ident and chief executive officer of
Viacom International, Inc., and Jack
Kent Cooke, chairman of the board and
chief executive officer of Teleprompter
Corporation.

The move will effectively double
Showtime’s pay-TV subscribers (ap-
proximately 300,000 anticipated by
January) by adding Teleprompter’s
300,000 pay subscribers. Telepromp-
ter, the nation’s largest cable company,
has 1,150,000 basic cable subscribers.
Within Teleprompter’s 300,000 pay in-

continued on page 18
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ynchromze and correct'

Now stop blanking width expansion with the NEC FS-15 FE

THE PROBLEM THE SOLUTION

With the advent of ENG, expanded NEC, digital pioneers and developers of the
blanking has become more prevalent. Emmy winning Frame Synchronizer and DVE

The F.C.C. has taken action, and System, announce the FS-15 FE. Included are all
placed a six month modified the features of the FS-15 Frame Synchronizer,
moratorium on violation citations. plus fixed expansion capability. As the incoming
During this interim they are hopeful picture is digitized, it is automatically expanded
that technology can correct picture to compensate for blanking width shrinkage.
distortion caused by excessive Expansion increments of 1 to 7% may be selected
horizontal and vertical blanking for accurate video vs. blanking adjustment. Get
widths. Time is running out. Will you the full picture today. For complete information call

be ready? 800-323-6656

In lllinois, call (312) 640-3792.

*Patent applied for. NEC

Nippon Electric Co., Ltd.

27810BED NEC America, Inc.
Broadcast Equipment Division
130 Martin Lane
Elk Grove Village, lllinois 60007
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VAN GANTFO

“Programming is a reflection of the
society we live in.”

A. R Van Cantfort, program manager of
WSB-TV, Atlanta, Ga., President, National
Association of Television Program Executives,
looks at programming from the point of view of
a man who speaks both to and for the local
audience.

“The program director has got to
know his community. If he is a responsi-
ble broadcaster. he will. We have a tre-
mendously loyal following, and we earned
it. We have a community ascertainment
program. Department heads go outand
interview community leaders for an hour,
one-on-one. They talk about the prob-
lems of the community. Every two weeks
we have a community affairs luncheon
with a group representing a particular
problem area. We discuss their problems
and how we can help. [ make a speech or
talk with some community leader about
twice a week. There is always feedback. 1
always wind up with a question-and-
answer period. I read every piece of mail
that comes to me. The first thing every
morning | read the call sheet—it lists
every call that comes in complaining
about a program. These are some of the
ways [ stay in touch with the community.

™
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I look at programming as pretty much
a reflection of the society we are in. What
we are depicting is what is happening. If
you are upset by the amount of violence
on televiston, you really ought to be upset
about what is happening in society, and
not necessarily blame the messenger.
Parents have their responsibility not to
just automatically say. ‘Go watch TV. Of
course, the broadcasters have responsibil-
ity. too. And they have to accept that re-
sponsibility. Ours is the only industry in
the world that has such a strict voluntary
code.

“As long as | am program director, we
will have a live local show. The people in
Adant know they can get on our station.
We are here to serve the community.

“I won't buy the premise there is noth-
ing good on television. Nowadays the
snob thing to say is, *My kids don’t even
know TV exists.’ | have to say you are
wrong, because your kids are missing a lot
of good things.

“Film will never go out of our busi-
ness. [tis the staple. We use both film and
tape. Much of the choice has to do with
which equipment is available. We might
wind up on a given day with everything on
film, or everything on tape. If we are
going to go into the mountains, [ am
going to take film because it is more reli-
able. I don’t have to worry about power or
electricity or the batteries running down.

“If [ were just starting out, I would
look into the feature area. I would think
of becoming a consumer reporter, an
ecology reporter or a specialty reporter.

Rl

e

You can’t just say, ‘I want to work in TV.
Too many people want the same thing.
You have to develop a skill or a specialty.

*1f the local broadcaster doesn’t make
his service important to the community,
and himself an asset to the community,
somewhere along the line someone 1s apt
to ask, *“What do we need him for?’ The
Jocal broadcaster has got to stay involved
with local programming. We need more
choices, and we need to encourage the
people willing to take chances.”

In our publication, “Telek,” leading broad-
cast industry professionals talk about their
experience, and we tell you about our latest
technical and product developments. If
you would like to be on our mailing list,
write Eastman Kodak Company, Dept. 640,
343 State Street, Rochester, New York 14650.

&

EASTMAN KODAK COMPANY
ATLANTA: 40+4/351-6510

CHICAGO: 312/654-5300

DALLAS: 214/351-3221
HOLLYWOOD: 213/464-6131

NEW YORK: 212/262-7100
ROCHESTER: 716/254-1300

SAN FRANCISCO: 415/776-6055
WASH,, D.C.: 202/554-9300

© Eastman Kodak Company, 1978
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Kodak. . .Official motion picture consultant to the 1980 Olympic Winter Games.




News

stallations, approximately 250,000
now receive Home Box Office pro-
gramming, which will be discontinued
as of January 1. HBO would not com-
ment on its future plans for distribution.

The joint venture will maintain
Showtime’s operating policies and will
retain all of its personnel. Showtime
currently carries [4 attractions a month,
12 of which are new. Of the 12, 10 are
major theatrical features while two are

self-produced shows. Since March,
Showtime has distributed shows to its
30 outlets through the RCA Americom
satellite system. It recently extended its
satellite committment from six to ten
years, expanding its programming to
average 12 hours a day.

Median Pay In Private TV
Rises to $20,000
A survey by the International Televi-

sion Association (ITVA) released in
July shows that the median salary in the

The MARK IX

Color Camera
It Also Comes in
8 Other Configurations

* Studic/Femate/Portable Configurations -«

Stancerd o- Triax Cable o

Low Power Con-

sumption ¢ 110 AC or 24 VDC +« Manua or

Autonatiz Rzgistration/Ogeration o

Y2 ~ile

with Starderc Cable, 1 mile with Triax « Com-
pact, Lightwe gt CCU « Choice of view finders
* Selectior ot Pick up Tubes » Remote Cor:rol
up to 0C &. . . . and much more!

- e -~
Viarconi Electronics, Inc.

10C Stonehurst Court ® Mo-thvale, NJ 07647 e 201-767-7250
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non-broadcast, private television indus-
try rose from $17,500 in 1977 to
$20,000 in the first part of 1978. The
analysis is based on responses from 430
members of the ITVA worldwide. The
survey found that the top for in-house
video users had risen to $60,000, but
lower salaries at the other end of the
scale brought the median down to
$20,000.

Errata On IBC Story

In the July issue of BM/E’s Broadcast
Industry News, we inadvertently iden-
tified EMI and AEG Telefunken as
being among the ‘‘smaller’’ companies
participating at IBC. They obviously
are not ‘‘small’’ companies, but rank
among the largest manufacturers of
equipment for broadcasting. BM/E
apologizes for any misapprehension
that may have resulted.

News Briefs

The NAB supports the Pacifica
Foundation’s request that the Supreme
Court rehear the ‘‘seven dirty words”’
case. Whether or not the request is
granted, the NAB suggests that the
court clarify its opinion regarding Sec-
tion 326 of the Communications Act,
which reads: ‘‘Nothing in this chapter
shall be understood or construed to give
the Commission the power of censor-
ship over the radio communications or
signals transmitted by any radio station,
and no regulation or condition shall be
promulgated or fixed by the Commis-
sion which shall interfere with the right
of free speech by means of radio com-
munications.”” NAB noted that the
court’s opinion suggests that the section
only denies the FCC ‘‘any power to edit
proposed broadcasts in advance.’’ The
association went on to say that this lan-
guage is contrary to the legislative his-
tory of the section and prior FCC and
court decisions.

An AM radio broadcast facility,
KSKY Corporation Center, Loyalton,
Calif ., is soon to be constructed. The
complex will employ solar energy for
water and room heating and air condi-
tioning. Randy Reid, project coor-
dinator for the developer, claims that
*‘this is the only broadcast facility in the
world totally master-planned for solar
assistance and energy conservation,”’

California Congressman Don H.
Clausen hosted a preview of a new na-
tional broadcast series by the San
Francisco Symphony Orchestra on
Capitol Hill. Portions of a master re-
cording of the first stereo broadcast in
the series were played for guests in
what might very well have been the
first radio preview every held at the
Capitol. . . . The associated Press
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Radio network announced its 600th
affiliate with the signing of WREC,
Memphis. The number of affiliates to
date is 609, and AP Radio has asked the
FCC to approve a plan to experiment
with satellite delivery to 25 stations.

Business Briefs

As an official supplier to the 1980
Olympic Games, Thomson-CSF will
provide the Soviet Union with a pic-
ture and sound switching center which,
when put into service, will reportedly
be the largest in the world. Other
equipment for live coverage and image
processing in the SECAM system in-
cludes 100 TTV 1515 color cameras,
40 mobile radio links, 39 color tele-
cines, 21 vidifont CGs, and a large
number of color video monitors. The
contract is valued at approximately $30
million. . . .Philips = Breadcast
Equipment Corp. has signed a $2 mil-
lion contract with the Gaylord Broad-
casting Company, Okalhoma City, for
the supply of 18 LDK-25 studio
cameras, four LDK-15Ls, and four
LDK-14ENG/EFP  cameras. . . .
American Data Corp., Huntsville,
Ala., Has announced the sale of a
multi-stage audio and video distribu-
tion switching system to the Christian
Broadcasting Network (CBN),
Virginia Beach, Va. The Series 900
System, valued at $525,000, is the
largest ever built by the company and
will become the heart of CBN’s interna-
tional and domestic satellite broadcast-
ing networks. Initially, the system will
be configured for 100 inputs by 50 out-
puts, butit will have an anticipated field
expansion of 220 inputs by 100 outputs.

Bosch-Fernseh has recently com-
pleted a $500,000 sale to Premore Inc.,
Hollywood. To be used in the produc-
tion of the CBS-TV show Alice,
the system will include four studio re-
corders for use in a computer editing
system, and four portable recorders for
studio and location taping. . . .EEV,
Inc., Elmsford, N.Y., has announced
receipt of a $250,000 order from CCA
Electronics Corp., Cherry Hill, N.J.,
for klystrons and related circuit as-
semblies to be used with CCA’s new
line of UHF TV transmitters. . . .
Philips Broadcast Equipment Corp.
has sold a 110 kW UHF transmitter to
WXTV, channel 41, N.Y., forinstalla-
tion on the new transmitting tower atop
the World Trade Center.

UMC Electronics has appeointed
Audio Distributors, Inc. as a rep/
distributor in the upper midwest. The
firm is located at 2342 Division Ave.
South, Grand Rapids, Mich. 49507. . . .
Hammond Industries has appointed
Sphere Audio, 478 Devens Drive,

OCTOBER, 1978—BM/E

Brentwood, Tenn. 37027 as Beyer Pro-
fessional Products rep in the southern
Us..... Dr. Ronald C. Colson has
been appointed director of marketing
for Kliegl Bros., Long Island City,
N.Y.. .. .Jim A. Summers has been
named general manager of Consoli-
dated Video Systems, Sunnyvale,
Calif.

An agreement in principle has been
reached for Gulton Industries,
Inc., Metuchen, N.J. (parent company
of Electro-Voice, Buchanan, Mich.) to
acquire Technical Audio Preducts
Corp. (TAPCO), Seattle. TAPCO will

become an operating unit of Electo-
Voice. . . .Control Data Corp.,
Minneapolis (parent company of Arbi-
tron) has announced an agreement in
principle for the acquisition of Paper-
work Systems, Inc. (PSI), Belling-
ham, Wash. PSI offers computer-
based services that perform traffic,
management, and accounting functions
for radio and TV stations. . . .Outlet
Company, Providence, R.1., has paid
$4.5 million in cash for KIQQ-FM,
Los Angeles. The FCC approved the
license transfer to Outlet Co. on June
26.

Good day.

Dav afer day . . . in master control or
onthercad . . . you can always depend
on Amtraon’s remarkable AM Series of
professianal video monitors to brighten
your day.

Amtror AM versatility comes in four
sizes . . . 5-inch and 8-inch AC/DC
portables and 12-inch and 17-inch rack-
mount models (AM-5 and AM-8 can be
rack-mounted with 528 and 1485-type
video waveform monitors in optional
side-bv-side adaptor).

AM monitors feature the advantages
of improved single-gun Trinitron (TM
Sony) color . . . exceptionally bright,
sharp pictures with superb colorimetry
and freedom from moire and conver-
gence problems.

And Amtron professional features are
included as standard: front panel

switchable A/B inputs,

int/ext sync,
undzrscan (except AM-5); separate
RGB gun switches plus gain and back-
grot nd controls; rugged cast aluminum
frame construction.

Horizontal and vertical scan delay
(pulse cross display) is optional feature
on ¢ll models.

Amiron AM Series color monitors . . .
value you can count on . . . at prices
that won't spoil your day.

Amtron Corporation, Aptos, CA 95003
(408) 688-4445 TWX 910 598 8420
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Great products
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System 7000
program automation.
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and studio
equipment.

Cetec Broadcast
Group means
good news for radio
broadcasters!

€

Cetec
Broadcast Group

The Broadcast Divisions of
Cetec Corporation

1110 Mark Avenue,
Carpinteria, Calif 93013
(805) 684-7686
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RADIO

PROGRAMMING & PRODUCTION FOR PROFIT

NAB's First Gonference
On Radio Programming Draws
Heavy Industry Attendance

THE FIRST ANNUAL CONFERENCE ON
RADIO PROGRAMMING, put on by the
National Association of Broadcasters at
the Hyatt Regency Hotel in Chicago,
August 20 to 23, promises to be, in fact,
the first of a long series that will have
great acceptance in the industry and
usefulness to it.

About 850 radio station pro-
grammers, managers, and other execu-
tives registered for the conference,
more than 700 of them in advance and
the rest as walk-ins. Nearly every one
of the talk sessions that BM/E attended
drew a full house, in most cases with
standees at the back of the room. This
applied to repeat sessions as well as to
originals, testifying to the popularity of
NAB’s choices of topics and of people
to lead the discussions.

The natural ‘‘exhibit” section of the
conference, for syndicators, record
companies, and other software produc-
ers to show off their wares, did not
include a large representation of these
sections of the industry. About ten syn-
dicators were on hand, five record
companies, the five large radio nets,
and some publications in the field. But
this was widely regarded as a favorable
start for a brand-new conference of un-
tested drawing power. Personnel of
several of those firms who were on
hand told BM/E that the exhibit area, in
hospitality suites at the hotel, would
really take off at the next conference.
And most also expressed high satisfac-
tion with the results of their ‘‘expo-
sure’’ (see story immediately following
this on F.R.M. Productions).

The relevance and popularity of the
talk sessions sprang from the hard work
of the NAB group who put the confer-
ence together. Also responsible for the
success of the conference was the steer-
ing committee of broadcast executives,
headed by William O’Shaughnessy,
president of WVOX/WRTN in New
Rochelle, N.Y. (a man with his own
innovative ideas about programming,
as noted in this column in the
November, 1977 issue). Mr.
O’Shaugnnessy told BM/E they would
have considered 400 to 500 registrants

success for this first try. He said that the
steering committee got tremendous
help from a number of executives in the
record industry, from syndicators, and
from publications in the field. He re-
ported that one of the most important
tributes to the conference came from
many of the managers and program di-
rectors of the smaller radio stations;
they found most valuable and enjoyable
the get-togethers with people from
other similiar stations, to talk about
common problems and experiences.

The conference also has an obvious
political significance, as a gambit for
moderating criticism of the NAB’s al-
leged neglect of the smaller radio sta-
tions that make up the larger proportion
of its membership. And the conference
intensifies the potential for competition
between the NAB and the National
Radio Broadcasters Association; the
latter got a very good turnout of
software producers at its last two
shows. It will probably be a few years
before we know how the software in-
dustry will divide its ‘‘show patron-
age’’ between the two organizations.

A few of the talk sessions that pro-
duced valuable give and take between
panelists and audience are briefly
summarized here. The sessions not
covered here had equally provocative
topics; some will be taken up in future
columns.

A group of record industry presidents
reached a kind of consensus that many
radio programmers need to be more ad-
venturous, to be aware of audiences’
desire for more sophisticated music to-
day, and to follow new trends in music
styles and creation. Joseph Smith,
chairman of Elecktra/Asylum, noted
his experience that it was very hard to
get new kinds of music on many radio
stations. He said the experience of his
company with record buyers shows that
listeners are ready for more kinds of
music than many radio stations are cur-
rently giving them.

Neil Bogart, president of Casablanca
Records, putin a plea for disco music as
one of the big winners in formats for the

continued on page 22
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OUR ORIGINAL BUSINESS WASHS
MAKING SOUND CONNECTIONS ™",

We're still at it. We started in 1935 as
the Audio Development Company
producing jacks and jack panels for the
broadcast and telephone industries.
Since then, ADC has produced such
innovations as Bantam Jacks, printed
circuit board jacks and Wrapid
terminal blocks. What are we
doing for you today? .

=

Ne are introducing our new

line of low impedance audio
connectors. We have six

models now in production.

They're reliable, compatible

anc competitively priced. Most
impoctant, theyre available soon-
e-. Ask. about making a sound con-
ne-tion with ADC. Call or write today.

k\

ADC Products

A DIVISION OF MAGNETIC CONTROLS
ADC Products, 4900 W. 78th St. Minneapolis. MN 55435 / Telephone: (612) 835-6800 TWX 910-576-2832 Telex 29-0321
Sales offices in: Atlanta. GA (404) 766-9595 « Dallas, TX (214) 241-6783 Denver, CO (303) 761-4061 » Fairfield. CT (203) 255-0644

« Lafayette. IN (317) 474-0814 « Melbourne. FL (305 704-8874 « Menlo Park. CA (415) 323-1336 » Minneapolis. MN (612 835-6800
* Washington. DC (202) 452-1043 » Montreal Quebec (514) 677-2869
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broken...
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the CO90!

The CO90 miniature condenser
microphone was designed by engi-
neers who understand the “real
world” requirements of a studio mi-
crophone. They've included things
like cable assemblies that can be
easily and inexpensively replaced in
the field. But the CO90 has one fea-
ture that no other manufacturer can
offer — the Electro-Voice warranty.

Electro-Voice backs up the CO90
with the only two-year unconditional
warranty in the business. That means
Electro-Voice will repair or replace

your CO90 when returned to Electro-

Voice — no matter what caused
the damage.

Electro-Voice can offer that type of
warranty because the CO90 was
designed to withstand the rigors of
professionatuse. If your application
demands a miniature condenser
microphone that can take less-than-
gentle treatment, the CO90 is the
one you should buy.

Electroloice
EV& ogUIetonCco[wgnv OIce

600 Cecil Street, Buchanan, Michigan 49107
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Radio Programming

future. Clive Davis, president of Arista
Records, backed up Smith by saying
that radio programmers should use
more of their own taste and sophistica-
tion, as well as the sophisticated infor-
mation about new music and its market
significance that most record com-
panies provide. He admitted that pass-
ive research is important but said it was
risky for the radio programmer to de-
pend on it without any other guide to
music choice. The programmer has to
keep on top of trends, move with audi-
ence taste changes, and take some risks
based on his own reactions to the
music.

In response to a complaint from the
floor about the record industry’s aban-
donment of beautiful music, Davis
made the industry’s case on this. He
said beautiful music does not represent
the current big talents in music making
their own original stuff. So it lacks the
excitement, the ‘‘fun’’ of fresh creativ-

ity

Another complaint from the floor
was to the effect that record company
promotion people do not know which
stattons are important, particularly in
the small markets. Davis admitted that
it is hard for the record maker to keep
closely on top of changes in local sta-
tion standings. He advised any station
manager who felt he was being over-
looked or unfairly treated in any way to
get on the phone to the record company
promotion department and tell his
story.

A complaint about the poor quality of
record surfaces brought agreement
from several of the record company
presidents (who do not do their own
pressing) that pressing quality is indeed
very low. Davis pointed out that the
quality of polyviny! chloride, the basis
for record pressings, went down as a
result of the oil shortage in 1976. He
said that pressing quality is a problem
about which he, and most other record

The conference
included a talk session
with record company
presidents. Pictured
above are (left to right)
Clive Davis, president of
Arista Records, Neil
Bogan, president of
Casablanca Records,
and Dwight Case,
moderator, RKO Radio

company executives, are thoroughly
aroused, and that much pressure is
being put on the major organizations
that press records to do something
about it. This topic is sure to get hotter
as time goes on, with original recording
technical quality going sharply upward
as digital technology spreads into the
industry (see ‘‘Recording Industry
Starts Digital Mastering,”’ elsewhere in
this issue).

A topic that also brought complaints
from the platform was the unreliability
of various charts, records reviews, tip
sheets, etc., for indicating on a current
basis what records were being favored
by record buyers. Davis was quite spe-
cific: he said Record World is pretty
good, but he called the Billboard chart
(almost an industry standard for years)
misleading, in part because it does not
include rack jobber sales in the main
chart. He gave his opinion that
Billboard was not spending enough
money to produce a really accurate and
up-to-the minute chart.

Smith and Gil Friesen, president of A
& M Records, agreed in general with
Davis on this topic. Friesen said that
none of the record charts are highly
accurate, although some have been im-
proving lately. Smith said that some of
the tip sheets were better—but that no
system that he knows about is telling
promptly what is really happening in
record sales.

A session that produced a very up-
beat view of the radio industry pres-
ented presidents of all the major net-
works to tell about the future as each
saw it. Ed Little of Mutual told about
the satellite system his network will use
(as he has at every industry meeting
recently) and how it will multiply the
variety of programs available to af-
filiates, and raise their quality. Before
the session was over, all the network
executives agreed that the satellite is the
network distribution method of the fu-
ture. Each said his organization was
““working on it’’ but was not ready for
announcement of plans. All also said
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that satellites will open the way to wide
distribution of live concert music of
high quality, as just one element of the
much greater richness of programming
the satellites will bring.

Sam Cook Digges, president of the
CBS Radio Network, averred that radio
networks are very much alive. He said
his organization was going to spend be-
tween $25 million and $40 million for
special programs in the coming years,
and expected acceptance of the net’s
programming to keep going up.

Hal Neal, president of the ABC
Radio Networks, said that the future of
the networks could be read in the tre-
mendous future that was clearly ahead
for individual stations. He noted that a
number of FM stations had grown as
much as 100 percent in a short time, and
that AM stations were also setting
growth records.

Jack Thayer of NBC, agreeing that
the technology is on the way for great
expansion of network services, said
that ‘‘brainware’’ must improve too,
with fresh creativity producing pro-
gramming that will intrigue the audi-
ences of the coming decades. He noted,
as just one trend that radio pro-
grammers ought to be congnizant of,
young people’s turning inward, be-
coming interested in ‘‘interior explo-
ration.”” As might have been expected,
he got a question from the floor on what
went wrong with NIS, the all-news ser-
vice that NBC started and abandoned.
Thayer answered that, as NBC sees it
now, the timing was wrong. He did not
say what ‘“‘right”” timing would have
been.

A session, ‘‘What’s New With The
Numbers,’’ brought executives of most
of the top radio audience-measurement
firms to the platform, each to explain
how his organization operates and what
it offers to radio managements. Under-
lying the whole session was one ques-
tion, no doubt in the minds of most of
the listeners but unarticulated from the
platform: will any of these organiza-
tions be able to break Arbitron’s
stranglehold on acceptance by the na-
tional ad agencies?

The question, naturally, did not get
an answer, but Lew Alpert of Burke,
Avery Gibson of Trac 7, Jack McCoy
of RAM, and Jim Seiler of Mediastat
did demonstrate impressive determina-
tion, skill, fresh thinking, raising
hope for a more competitive situation in
this field as time goes on. The major
discussion centered around the methods
for getting responses from the sampled
listeners, still a highly controversial
section of the technique.

Arbitron’s weekly diary method was
criticized, by inference, in Lew Al-
pert’s presentation of Burke’'s tele-
phone techinque for ‘‘yesterday listen-
ing’’; in Trac-7’s computer-assisted

continued on page 26
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The cart machine with features competitors can’'t match. ..

FEATURES Spotmaster 5300A ITC 3D "ARMS
Nortronics® Duracore” Heads No
Single Ceonnector Piug-in Decks No No
Companion Record Amplifier YES YES No
Low-Voltage Solenoid YES No No

Independent Azimuth Adjustment No No
Shielding Above & Below the Head
LED Service Aids

Tapered Cartridge Guides E No No
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Companion Audio Switcher

Do the decks lock ir place to a bulkhead YES No A
permitting operation with the front panel down?

Plug-in removable decks and superb
electronics make this the most up-to-
date monaural or stereo three deck cart
machine available. Rugged machined
deck, quiet air-damped solencid, unique
cartridge guidance system, drop down
front panel and run lights next fo each
deck.

For ccmplete information call cr write your
local Spotmaster® distributor or contact:

a PUMBAY/ company
BROADCAST ELECTRONICS INC.

4100 NORTH 24th STREET o P.D. BOX 3606
QUINCY, IL 62301 » PHONE: (217) 224-9600
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The Sony BVT-1000.
Consider the logic.

A time base corrector is part of a system.
A system that includes a video tape recorder.

Isn’t it logical that a company which
manufactures video tape recorders would have
an inside track on what it takes to correct
time base error in a VTR signal?

We're talking, of course, about Sony
Broadcast.

The company that pioneered professional
U-matic video recorders. And introduced the
BVH-1000 1"" High Band Video Recorder.
that has the whole broadcast industry moving
in a new direction.

Sony Broadcast has matched these
impressive video recorders with an equally
impressive digital time base corrector. The
BVT-1000.

And before you face up to the difficult
decision of which TBC is best for you,
consider the logic of the BVT-1000.

1. The economy of a complete
package. Sony Broadcast knows that
line-by-line velocity compensation, complete
video processing with advance sync, drop-out
compensation, and the ability to handle both
direct and heterodyne color are not just
“options.”

They're requirements. Requirements that
broadcasters need and use in day-to-day
operations.

So we make all these so-called options
standard built-in features of the BVT-1000.
And you save dollars in our greater
production efficiency.

2. The advantage of superior
technology. The economy of the BVT-1000
doesri’t mean you sacrifice quality.

Far from it.

The BVT-1000 incorporates unparalleled

technological excellence. Excellence
demonstrated by a unique A/D converter that
expands the effective number of bits per
word, resulting in a higher signal-to-noise
ratio than theoretically expected in an 8-bit
system. Which leads to transparent picture
quality.

With the Sony Broadcast BVH-1000
1" recorder, the BVT-1000 provides locked
recognizable color pictures from still-frame to
seven times normal speed. And to greater
than thirty times normal speed in
monochrome. So your editing techniques are
faster and more critically accurate than ever
before possible.

And for use with U-matic format
recorders, the BVT-1000 offers special
advantages. A wide 4H window and special
anti-gyro circuitry compensate for wide errors
and maintain both color and luminance
stability.

Advance sync control allows phase
correction using LED indicators at the TBC,
for system integration. And the video level
can be monitored by LEDs that show at a
glance high or low level relative to one volt
peak-to-peak.

3. The logic of a systems approach. If
you are into electronic news gathering, or if
you're part of the new revolution in 1’ high
band machines, the chances are very good
that you're already using Sony recorders.

The BVT-1000 gives you an opportunity
to add new logic to your broadcast
equipment. The logic of an all-Sony system.

For full information about the BVT-1000
or any of the other professional video
products in the Sony Broadcast family, call
your nearest Sony Broadcast office.

Sony Broadcast

Sony Corporation of America, 9 West 57 Street, New York, New York 10019
New York: (212) 371-5800 Chicago: (312) 792-3600 Los Angeles: (213) 537-4300 Canada: (416) 252-3581

Sony® is a registered ttademark of Sony Corporation of America

Circle 117 on Reader Service Card




\,

~

_'\

BROADCAST REEL

TAPE SWITCHERS
FROM

SA141, Mono

e Input selector providing 20 mono
or 15 stereo inputs, —20dBm to
+8dBm, bridging, balanced.

e Tape to telco feed select provided.

e Source selectable from input
switch, direct cart or tape inputs.

e Two active, balanced, outputs
provided. One, unswitched, at
—10dBm max. and one, switch
selectable between 2 outputs and
off, +8dBm max.

e Program gain control provided.
SA143 equipped with a push-pull
switch allowing either ganged or
separate control of the 2 channels.

e Self-contained 3W monitor
amplifier with speaker, headset
jack and gain control.

e All circuit connections made to
rear-panel mounted connectors.

e Packaged, complete with power
supply, in a compact, 32 inch
high, all-metal rack-mounting
enclosure. :

SA143, Stereo

McCURDY RADIO INDUSTRIES
Chicago (312) 640-7077, TWX 910-222-0436
New York (201) 327-0750, TWX 710-988-2254
Toronto (416) 751-6262, Telex 06-963533

y
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Radio Programming

interview; and in Jack McCoy’s pres-
entation of RAM’s one-day diary
method. Also up for discussion, with
numerous disagreements, were the
basics of choosing a sample. All the
organizations are frank in acknowledg-
ing the existence of ‘‘sampling error,”’
and in calling their results ‘‘estimates.”’
The arguments arise over the best
methods for reducing errors to the low-
est possible level.

A partial consensus did emerge on
the usefulness of zip code areas in defi-
ning demographic areas. Most agreed
that zip codes define the demographic
divisions better than any other in-
dicator.

Dale Bennet, president of Profes-
sional Research Services, Tempe,

Arizona, represented a researcher
aimed toward the smaller markets, the
stations that cannot afford the more
sophisticated audience studies. His
studies are based on coincidental tele-
phone calls, using random sampling,
which produces results adequate to the
needs of stations in very small mar-
kets—and at costs they can afford.
Among other sessions at the confer-
ence of equal or perhaps greater interest
were: ‘“News ... Radio’s Best
Weapon’’; ‘‘Don’t Shoot the Sales
Manager’’; ‘‘Care and Feeding of
DJ’s’’; ‘‘Programming and Promo-
tion’’; ‘ ‘Now Hear This—AM Stereo’’;
and ‘‘How to Switch Formats Without
Going Broke.’’ Nearly all the sessions
were taped, and any broadcaster in-
terested in any of them should write the
NAB for full information on the tapes
available. BM/E

BM/E's Program Marketplace

Syndicators For Radio

F.R.M. Productions
5726 Unit Court

Hanover Park, IL 60103
Tel. 312-289-6304

ALMOST ALL THE SYNDICATORS de-
scribed in this department since it got
underway with the January, 1977 issue
have been out on the market for three
years or more, and have sizable groups
of subscribers that give each syndicator
the momentum of a successful opera-
tion.

F.R.M. Productions, covered this
month, is newly-fledged and has just
spread its wings to try for the take-off.
At the time of a BM/E interview, at the
NAB Programming Conference in
Chicago in late August, F.R.M. was
just embarking on a first merchandising
program. This market-readiness came
at the end of 2% years of preparation,
probably about normal for a carefully
assembled syndication operation.

As described by Scott Nossem, the
founder and president, the preparation
seems most careful and intelligent.
F.R.M. (“‘Fine Rock Music’’) will
have one format only, at least for the
forseeable future: album-oriented rock
(AOR). Nossem is after the ‘‘grown-
up’’ rock generation, the 18 to 34 year
olds who include the teen-age rock fans
of the late 50’s and the 60’s. He himself
is amember of this demographic group,

and is clearly in sympathy with their
musical tastes, in particular the way
those tastes have developed in a decade
or so of growth.

He also has the advantage of exten-
sive professional experience in radio
programming, as program director for a
succession of radio stations, mainly in
the midwest, among them WAUR,
WMRO, WMDR, and WQFM. This
experience has led to a general plan
with the following main features.

The basic library consists of about
1200 different selections in constant ro-
tation, day-parted for tempo control,
and arranged so that no artist is heard
twice during a single day-part. The
segments have 15-minute ‘‘moods’’ or
‘‘themes,”” tieing the group together,
somewhat in the style of many beautiful
music programmers, with a sequence of
moods carefully devised for sustaining
listener interest. There are about 160 of
these blocks on hand at all times.

Nossem says that this method is new
for rock music. He believes it is highly
appropriate for the group that has in
large part outgrown ‘‘Top 40, the
straight hard rock. He says it gives each
program a kind of ‘‘message’’—it is
not just music.

The rejection of Top 40 acknowl-
edges the changing tastes of the up-
growing group, a fact basicinF.R.M.’s
planning, but also testified to by many
other syndicators. However, and this is
also a generally accepted piece of wis-

continued on page 28
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Now! A noise

reducer that

enhances intelligently.

F_*—“

CVS’ 310 IMAGE ENHANCER/NOISE REDUCER

The CVS 310 gives you outstanding noise reduc-
tion and broadcast quality image enhancement—
for use separately or together—in a single,
compact instrument.

In addition, its intelligent circuitry automatically
delivers only the amount of detail you preselect on
the front panel. As long as the desired level
doesn’t exceed that amount, you don’t have to
adjust for each new source.

The CVS 310 works with any analog or digital
TBC, or other video source, and is ideal for any
application—broadcast, CATV or CCTV.

For a sharper picture, the CVS 310

— enhances vertically or horizontally

— uses a combed detail signal to eliminate hue
shifts

— enhances horizontally with 3 dB less noise than
other methods

— allows adjustment of vertical detail from 0 to
100%

- allows adjustment of horizontal detail from 0 to
50%

Consolidated Video Systems, inc.

CVS

For a quieter picture, the CVS 310

— reduces luma and chroma noise by 6 dB

— reduces chroma-to-luma crosstalk by 20 dB

— corrects chroma/luma delay errors up to
+350ns

— minimizes fine grain noise, moiré and streaking

Along with all of this, reliability is ensured
because of the signal processing experience
gained from the more than 3500 CVS digital TBCs
now in use worldwide—more than any other
manufacturer.

So, if you want sharper, quieter pictures, see the
CVS 310. It's the intelligent way to get them. For
details and a demonstration, call, write or contact
your local authorized CVS distributor.

European Office

293 Regant Street

London, W1V 2 HR England
Phone: €36 3850

Telex 268316

U.S. Headquarters

1255 E. Arques Avenue
Sunnyvale, California 94086
Phone: (408) 737-2100
Telex: 35-2028
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Radio Programming

dom, these grown-up rock children do
not want ‘‘esoteric’’ music: the artists
and tunes must be familiar, contem-
porary, part of the current music scene.
sem, needs to know just where he or she
is. There can be no leading them into
totally unfamiliar music territory.
With these general precepts as
guides, F.R.M. has assembled a very
comprehensive series of program se-
quences. BM/E studied the lists cover-

ing several weeks and found the care
and completeness of the planning
highly impressive. Listening to a sam-
ple block of about 15 minutes in length
was also impressive, with the selections
reinforcing each other for maximum ef-
fect.

Nossem points out that there will al-
ways be a plentiful supply of AOR
music (in contrast to the scarcity of
beautiful music on the American mar-
ket). F.R.M. has already assembled a
group of about 4,000 selections, and
this keeps growing as new music ap-
pears. After the initial library is

f

A compact with
Big Switcher Effects
V5-14 Video Production Switcher
with a full broadcast quality signal

For mobile, Studio and
Post Production Applications

Lt L-r—

VS-14:

A self-contained unit with a
separate rack mounted power
supply.

Price: $9,995.00

Goonoanono Y i :

* Mix Amplifier ¢ Downstream Keyer—cuts or disolves, Color Matte,
Key signal into output. ¢ Effects Amplifier with the following facili-
ties:—Wipes to Matte Key, P V Key or Chroma Key (with optional
RGB Chroma Key generator)—10 wipe patterns—Spotlight.

Additional options available, request brochure for details.

Request our Short Form Catalog for a description
of a complete line of video products.

Central Dynamics Corp.
Chicago New York Dallas

331 West Northwest Highway.
Palatine, IL 60067
Tel: 312/991-4720

TWX-910 693 4805

VS-14R:

A remote control panel with
rack mounted electronics and
power supply.

Price: $12,375.00

201/767-1300  214/741-3332

Los Angeles Atlanta

213/789-0574

404/491-903
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supplied to a subscriber, F.R.M. will
update it bi-monthly with a sizeable
number of new selections. And there
will also be frequent transmittal of new
*‘hits’” by top artists, sent out as soon as
the character of the music becomes es-
tablished.

The program planning leaves room
for the station’s own DJs to establish a
“‘local’’ character for the programs: the
operation is ‘‘live’’ in that sense, with-
out a syndicated voice track. Nossem
believes that each station must put a
strong measure of itself into the pro-
gramming, making a sustained effort at
success. Without that effort toward
thorough teamwork with the syn-
dicator, success is unlikely.

The program director, for example,
must know his own market well enough
to judge how often to use the ‘‘hot”
new hits that F.R.M. sends him. A tune
that has staled as a hit may become part
of the permanent programming as a
carefully integrated number along with
others. The subscriber will always have
80 or more of the current hits on hand to
select from. As an aid to the DJ, the
material sent out will include data
sheets with extensive information about
the music, the kind of background on
the artist and the tune that knowledge-
able AOR fans are likely to want. This
can be used in any way the station pro-
gram director wants.

The main F.R.M. programs will be
played from 10%-inch reels, recorded
at 7% ips, with masters and duplicates
made on F.R.M.’s own equipment.
Duplication is at one to one. This is for
the regular program sweeps. The cur-
rent hits will go out on tape, with indi-
vidual numbers to be put on carts for
more selective use.

So far, F.R.M. has attacked the mer-
chandising problem with a series of
mailings to selected FM stations in the
midwest area, and by an appearance,
with a hospitality suite, at the NAB
Programming Conference. Nossem
told BM/E that the conference had been
very positive for them, developing a
considerable number of worthwhile
leads. He says he is prepared for the
long pull necessary to establish the
track record that becomes the best sell-
ing lever for a radio syndicator.

Confidence in the long-range future
of the operation lies in the continued
growth into adulthood of the *‘rock
generation.’” The oldest members of
this group are now around 31, Nossem
says. As they get older, they will carry
AOR receptivity into the upper age
groups. Meanwhile the group will get
large additions at the younger end, the
teenagers becoming adults. Thus to
Nossem (and, incidentally, to a number
of others concerned with radio pro-
gramming) AOR with a strong contem-
porary bent seems like programming
with a large future.
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Wherever you look at Ohio University’s Broadcast
Facilities,yo will find Staton!

A
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When we heard about WOUB-FM, the Ohio University
Station in Athens, Ohio, we learned that it was staffed,
and operated by about 100 students with a core staff of 10
professionals. And it turned out to be a bright staras a
Public Broadcasting Station. supervised

We found out that they used the 681 Triple-E for Disc-to-
tape transfer in their Stereo Control Room.

We found out that they used the Stanton 500A for Disc-
to-air, and the 500AA for production purposes, and the
500AL in the music library. On top of that, this broadcast
complex employs the 500AL for teaching students in their
academic facility. Then we learned that they use Stanton
exclusively at their TV station. And finally, we found that
they have an all-campus network Radio Station and this
facility uses Stanton exclusively, too.

OHIO U. .. WE SALUTE YOU!

Whether your usage involves recording, broadcasting or
home entertainment, your choice should be the choice of
the Professionals (or the Professionals of the future) . . .
the Stanton Cartridge.

For further information write to. Stanton Magnetics,
& STANTON 1978 Terminal Drive, Plainview, N.Y. 11803.

STANTON!
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How to getTV station quality
even if youre not aTV station.




Introducing

the Panasonic AK-920.

There are many ways of getting TV station qual-
ity from a Plumbicon® color camera. You can
either own a TV station. Own a lot of money. Or
better yet, own Panasonic’s new Plumbicon
color camera, the AK-920.
Not anly does it give you TV station quality in
the studio, it gives you TV station quality almost
everywhere eise. That's because it's fully self-
contained, with the YI/Q encoder and the RS-
170 sync generator built into the camera head.
But perhaps the best part about the AK-920
is the technology that has been put into it. Like
a new color-trap circuit in the encoder and
level-dependent circuit for reduced color noise,
which is particularly important under low-
light conditions. And for excellent
edge detail and high

frequency
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response, there's an adjustable horizontal
aperture circuit built into the camera head.

And since the AK-920 is a Plumbicon cameraz,
you get performance that's hard to beat. Lixe
low noise, low dark current and lag, high sensi-
tivity, as well as the capability to reproduce high
brightness details without burn-in or blooming.

The result of all this very impressive technol-
ogy is equally impressive performance. Like
horizontal resolution of more than 500 lines at
center. A S/N ratio of 48 dB with recommended
illumination of 150 footcandles at F/4. And a
+ 6 dB gain switch ‘or minimum illuminaticn of
just 15 footcandles at F/1.8.

You also get prec se stability of alignment as
well as the reliability that you expect from
Panasonic. Becaus=2 the prismatic optical
system, the three ore-inch pickup tubes, and
the deflection coils are mounted on an
aluminum die-cast chassis.

Also included are removable camera hezd
side panels for easy maintenance. A self-con-

tained, multi-function viewfinder. Color bar
generator. And focus-wobble and saw-
tooth-generator test circuits. Plus some
rather impressive options. Starting with
the AK-9220 remote control unit. To a
10:1 zoom lens with built-in 1.67X ard
2.5X lens extenders for versatility in
location shooting. To a vertical aperture
corrector, AK-9620. To the AK-9720 cable
equalizer for the RBG signals.
There are also three different versions to
choose from. The AK-920ST with studio-grade
Plumbicon tubes. The AK-920!T with industrial
grade Plumbicon tuses. And the AK-920 with-
out tubes.

So before you buy any color camera, aucition
the AK-820. It's Panasonic’s way of giving you
TV station quality, even if you're not a TV station.

For more information, write: Panasonic Company, Video Systems Division,
One Panasonic Way, Secaucus N.J. 07094

In Canada, contact Panasonic Yideo Systems Department, 40 Ronsen
Drive, Rexdale, Ontario M9W 185

Plumbicon is a registered trademark of N.V. Philips’ ot Holland
for TV camera tubes

Panasonic.
just slightly ahead of our time.
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TELEVISION

PROGRAMMING & PRODUCTION FOR PROFIT

Post Newsweek Stations: Group Ownership Can Lend

itself to Quality Kid Vid Production

OVER THE YEARS, Post Newsweek Sta-
tions have produced a wide range of
successful children’s programs at each
of their four stations. It might surprise
some people outside the broadcast in-
dustry to discover that the quality and
quantity of PNS children’s productions
has been achieved without boycotts,
petitions, license challenges or threats.
Said Post Newsweek Stations president
. Joel Chaseman, ‘‘I was, I guess, the
first broadcaster to go and see Peggy
Charren (president of Action For Chil-
dren’s Television) on his own initia-
tive.”’ In essence, what Chaseman told
Charren was, ‘‘I think you’d do better if
you reinforced what you like rather than
apply pressure to what youdon’t like.”’

Whereas Chaseman believes that
these pressure groups provide a valu-
able point of view, “‘the ‘pressure tac-
tic’ is almost self-defeating.”” Chase-
man, who is a member of The National
Council on Children’s Television,
traces his own committment to quality
children’s programming back beyond
his days with Group W. PNS also has a
long record of quality children’s pro-
gramming and a standing corporate pol-
icy on the subject that is progressive
and productive.

The policy begins with an aggressive
ascertainment program that puts re-
sponsibility on some one person at each
station to go into the community and
seek out experts, leaders, and con-
cerned groups dealing with children’s
interests. This person, in turn, is also
charged with the responsibility of put-
ting forth and developing a program for
the children in the community being
served. The result of this process has
been the production of children’s pro-
grams that range in form from special
one-minute PSAs, to two-hour chil-
dren’s programs, to one-hour prime
time specials for children. Moreover,
there is an openness at the corporate
level that has resulted in several
cooperative productions, including its
currently most successful program,
Marlo and The Magic Movie Machine,
produced at PNS’s WFSB, Hartford,
and now airing in approximately 80
markets.

Taking advantage of the group
ownership structure

Producing children’s programs is a

32

costly endeavor. So, whenever possi-
ble, the concept is developed in such a
way that any show produced by one
station may be used by another. Though
the shows tend to grow out of contacts
and perceived needs within particular
communities, they are provided with
sufficient resources to ensure a quality
production that might help any one of
the PNS stations fulfill its children’s
programming commitments. An inter-
nal ‘‘transaction’’ mechanism permits
each station to *‘sell’’ its product to any
other PNS operation. The ‘‘price’’ is
equivalent to what the purchasing sta-
tion would expect to pay for a program
of similar length and quality in its mar-
ket.

Arthur And Company, produced at
PNS’s WPLG, Miami, is currently air-
ing on WIJXT, Jacksonville, and
WESB, Hartford, as well as in Miami.
It was on WTOP, Washington, D.C.
until that PNS operation was swapped
for what is now WDIV, Detroit, where
Arthur And Company is expected to
begin airing shortly.

Not only is Arthur And Company
PNS’s most widely shown program, it
is also the longest running and is now in
its eighth year. Jacqualyne Bailey, the
show’s producer, explains that in
Miami, Arthur And Company is a two-
hour program aired on Saturday and
Sunday mornings. The Arthur And
Company that airs on the other PNS
stations is a half-hour segment ‘‘pro-
duced specifically for the other stations
but aired as a segment of the Miami
version,”” according to Bailey.

Arthur And Company is a program
that ‘‘mixes people and puppets,’’ said
Bailey. The puppets are children in the
neighborhood, their parents, and a
couple of neighborhood characters.
People like Jack Metzger play feature
roles such as *‘Mr. Jackson,’’ who does
such things as handling the live animals
that visit the show and ‘‘escorting’’ the
viewers on field trips to the zoo. All in
all there are about 20 puppet characters
and about four ‘‘people’ characters.
Metzger, in addition to his role as **Mr.
Jackson,”” also does 17 of the puppet
character voices. The other three pup-
pet voices are done by Camma Ward,
who is the principal puppeteer. Ward

- actually makes the puppets and per-

forms on the show in a role where she
teaches children crafts. ‘*You wouldn’t
believe,”’ said Bailey, ‘‘what she can
do with bleach bottles. Camma has
more than 200 construction projects
using ordinary bleach bottles.”’

The show takes place in a television
control room set. The puppets are *‘sort
of anchoring the show from the control
room,’’ said Bailey. In this manner the
show goes from segment to segment.
There are ‘‘special reports’’ from-
people like “‘Mr. Jackson’’ at the zoo
(done on location) and incidents in the
neighborhood. Bailey describes the
show as dealing with childhood prob-
lems like going back to school, meeting
new people, sharing, and other social
conumdrums. ‘‘We have one seg-
ment,”’ said Bailey, ‘‘called ‘What
Would You Do?” ** A recent problem
they approached is what you should do
if you are invited one place by a friend
and then given a conflicting invitation
to ‘‘a one time only, special thing’’ by
another friend. The episode is struc-
tured so that the question is left open
and children in the audience are sol-
icited for answers they often get from
the children are completely unex-
pected. ‘*Sometimes they amaze you.
We’re learning a lot.”’

The latest innovation for the show,
which Bailey describes as ‘‘a techno-
logy boost,”” is a mini-cam unit. The
addition of the EFP unit has greatly
eased the difficulty of getting the show
out of the studio and to many of the
Miami area’s outdoor attractions.

The four hours of Arthur And Com-
pany produced weekly are admittedly
ambitious. ‘‘We have a small staff that
sometimes chaffs at the effort,” said
Bailey, “‘but we do it!”” Arthur And
Company, which was originally
targeted to pre-schoolers, now has ex-
tended its age guides to 12 years old. As
Bailey said, ‘‘The show is growing
up.”’
Ed Jones, who is currently program
manager at WFSB, Hartford, produced
a show at WTOP in Washington, D.C.,
called Sneakers. Some 39 of these
shows were put together using what
Jones described as a ‘‘Laugh-In/
magazine format.”’ Sneakers has been
on the air now for two and a half years,

continued on page 34

OCTOBER, 1978—BM/E




KEFEX expands
the creative effects
capability of any
switching system
or frame
synchronizer.

Provides creative
effects at a

cost much less
than that of
typical frame
synchronizer
technology.

Transforms any
television image
source to a key
or wire pattern
which may be
spun, zoomed,
inverted, or
sized vertically
and horizontally.

KEFEX — from
American Data,

the innovative
leader in production
switcher design.
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TV Programming

and Jones feels that the format is flexi-
ble enough that re-editing segments
could lead to another 39 shows with
little difficulty. Jones said that Sneak-
ers was put together with *‘a lot of ‘to-
day’ kind of music, a lot of flair, a lot of
production expertise, and a lot of the
kinds of tools that are available to tele-
vision stations.”’

*“We tried to make it as entertaining
as possible, as well as to educate and
enlighten kids, but the basis has to be
entertainment. And we tried to utilize
television and the tools television has to
offer to make it entertaining,’’ said
Jones.

*‘As you know,’’ said Jones, ‘‘local
stations in trying to do children’s pro-
gramming have got to spend some
bucks, and often times a station doesn’t
have the kind of dollars to spend on a
program that is going to air on a Sunday
morning or Saturday afternoon.
Frankly, we found ways around that.
We utilized the same kinds of materials
and electronic effects that were coming
in for news and just found ways to in-
corporate them into a kids’ show.”

Matching today’s technology with
yesterday’s resources

Another successful approach that is
getting a workout at PNS is the use of
film library material within the context
of a children’s show. There are a lot of
ways this can be made to work. In The
Vanishing Shadow, a show that was
produced at WIXT, Jacksonville, a
1934 Universal series was revamped to
take part in a three-week television
reading project.

Professors Solomon an1 McAndrew
of Philadelphia had been experimenting
in the Philadelphia school system with
the idea of taping network programs,
creating written scripts of these pro-
grams and then using scripts and pro-
grams over a CCTV system to encour-
age children to read. The project met
with some measure of success and they
eventually approached Post Newsweek
with the idea of doing something simi-
lar over commercial television. Ray
Hubbard, now retired, was then Post
Newsweek’s executive vice president
for production. He and the professors
carried the ball forwad. Hubbard went
to Hollywood and found The Vanishing
Shadow, which was a twelve-part serial
that had only one theatrical outing.

Meanwhile, the Duval County,
Florida, school board was involved,
and a program was developed whereby
they would help adapt the script of The
Vanishing Shadow and enlist Duval
County sixth and seventh graders into
the project. The school board also pre-
pared teachers’ guides and trained the
teachers in the use of them.
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Ken Kaminski of WIXT was put in
charge of the production. Though the
project from concept to completion
took about 2% years to put together,
there was only about four months’ work
involved in the physical production of
the show. A ventriloquist named Ernie
and his puppet C.R. were created to
host the shows. Electronic effects and
character generators were used to high-
light important parts of the programs.
Eventually, 12 shows were completed
and aired at 7;30 p.m. each Monday
through Thursday for three consecutive
weeks, beginning in mid-April, 1975.

In an attempt to measure the effec-
tiveness of the show, Professor George
Mason of the University of Georgia was
enlisted to test the reading levels of the
sixth and seventh graders before and
after the project. In the three weeks that
the program aired, students followed
the scripts along with the show and dis-
cussed each program in class. After the
project was completed, Professor
Mason found that many of the children
had improved their reading skills sub-
stantially.

Kaminski, who is now executive
producer for WIXT, points out that
from a programmer’s point of view, the
show did pretty well. ‘‘We had been
running Bewitched in that slot and we
were getting a 30 rating and a 48 share;
Vanishing Shadow registered a 27
rating and a 54 share for the three weeks
it ran.”

The most successful show in the PNS
stable is Marlo and The Magic Movie
Machine. The program is produced at
WEFSB, Hartford, in cooperation with
the Corporation for Entertainment and
Learning and Fish Communications.
Marlo is currently in some 80 markets,
including all of the CBS O&O stations
as well as three of the four PNS sta-
tions.

Marlo began production at WCAU,
the CBS station in Philadelphia, but
moved its production to WFSB after 13
weeks. Twenty-six of the 39 Marlo
shows have been produced at WFSB
and the fortieth show will kick off the
production of the next 13 beginning
September 16 at WFSB. According to
Bob Garthwaite, producer of Marlo,
working at WFSB is *‘just great. It’s a
great place to work for a lot of reasons.
There is a lot of enthusiasm for the
show up there on the part of the crew,
which makes it much easier to work.”’
Garthwaite, who has been in television
production since 1948 and has worked
all over the world, said that working at
WFSB reminded him of the days of
“‘live’” broadcasting where you *‘kind
of looked forward to coming to work on
that day.”’

The Corporation for Entertainment
and Learning is a profit oriented com-
pany headquartered in New York City
that produces numerous educational

and industrial programs in addition to
Marlo. At the heart of the Marlo con-
cept is a 12-million-foot film library
acquired by Mert Koplin and Charles
Grinker. Koplin and Grinker, who
write the Marlo show, are also execu-
tive vice president and president of
CEL, and gathered the film library from
all over the world. The footage goes
back as far as 1894 and contains every-
thing from some of the early Edison
films to ‘‘everything they thought was
representative of twentieth century
America,”’ said Garthwaite.

According to Garthwaite, ‘*The pro-
gram is intended to instruct and to enter-
tain. It is also, we feel, intended to
cause children to ask questions after the
show is off.”” The format of the show
involves a character named Marlo,
played by Laurie Faso, who operates a
‘‘computer type’’ machine, the
‘‘Magic Machine.”” A dialogue be-
tween Marlo and the machine (whose
voice is done by Koplin) presents op-
portunities to run numerous film clips
from the CEL library.

The film segments are *‘routined into
the show like commercials,’’ said
Garthwaite. All the segments to be used
are transferred to videotape cartridge
and rolled in as appropriate. ‘‘As you
might imagine,’’ said Garthwaite, ‘*an
enormous amount of film and literary
research goes into producing the
show.”” In fact, according to Garth-
waite, the writing, research, timing,
and often even the camera angles, are
all worked out before the production
team ever shows up at the WFSB
studio.

There is so much material on film
that could be invaluable to children that
PNS is once again developing a format
to bring more of it to its television audi-
ences. Joel Chaseman is currently in-
volved in screening hundreds of short
films from all over the world in prepa-
ration for a new show, tentatively enti-
tled Horizons. Chaseman, in coopera-
tion with Bernice Coe of Coe Films,
Ruth Vitale of PNS, and Bea Ottinger
of Kline and Company, hopes to gather
together enough material to make four
one-hour prime time specials for chil-
dren and their families. The short films
will be of various forms and from a
wide variety of ‘cultures. Chaseman
hopes that they will be able to get a
popular host to handle the show and
develop enough interest in it to make a
go at syndication. Chaseman believes
that material such as this has for too
long been restricted to the confines of
the elite. ‘*The use of prime time televi-
sion for the best of the world’s short
films is worth it,”’ said Chaseman.

It seems that to some extent Chase-
man’s advice to Peggy Charren has
been followed. Since that time, several
of the PNS productions have been
selected for ACT awards. BM/E

OCTOBER, 1978—BM/E
Circle 123 on Reader Service Card ———>







i you're a video professional today, you're a tougher customer than ever.
So JVC's rugged professional line delivers the quality and features
you demand at prices you want to pay.

We know you've got a lean new attitude about the video
equipment you buy, no matter how long you've been in the
business. Or whether youTe in broadcasting...a sophisticated
corporate A/V operation...a top production house...or building
your first video capability.

And that attitude is, with all the people vying for your video
dollar, you want more state-of-the-art technology in equipment

that costs you less to own and maintain.

JVC's attitude is basic too. We build in engineering innova-
tions—we don't add them on later. And we do it first. Which
means you enjoy better picture and sound quality, easier opera-
tion, and sophisticated features you may not even find in
equipment selling for twice the price.

For instance:

You wanted faster performance and greater accuracy in 3/4-Inch video editing.

And JVC's new CR-8500LU Recorder/Editor System offers bi-directional
fast/slow search from approximately 10 times to 1/20 time, with editing accuracy to =2 frames.

It's a new generation of % -Inch VCR

ually for convenient connection to an

editing— the fastest, surest way to get the
frame-by-frame accuracy you need.

But JVC's CR-8500LU is still priced
well below its closest performing

external system.

e Built-in comb-filter for playback
(switchable on-off).

¢ Servo-lock indicator to check the tape

competition.

With a single unit, you can edit
with full functions and broadcast
quality. Evenif you don't
happen to have special
technical knowledge. e

With a complete editing - A 2
system of two CR-8500LU a
units and the new RM-85U m
Control Unit, you can perform
the most advanced editing feats
at approximately 10 times actual
speed,then stop on a single frame.

Here's how the CR-8500LU gives

you that kind of precision: operation mode.

-" 4 = ) .
W’* ¢ Self-illuminated “"‘\\ =g g - easy access to
B control buttons, g
allowing easy identification of the

= transport condition.
7 ¢ Counter search
mechanism, permitting

— Auto-Search of a particular
S — section of the tape.
1=y Y ¢ Solid construction for
'.;{t!l- e easy maintenance: both
- =mai | Side panels, top

and bottom
panels are
. detachable for

the inside.
¢ Tracking
_ control meter

* Frame to frame editing 1s made pos
sible with the capstanservo/built-in rotary
erase head/blanking switcher frame servo
design. A design that also ensures true
assemble and insert editing with no distor-
tion at the edit points. Plus horizontal
sync phase compensation to minimize
timing error at the editing points.

¢ Variable speed auto-search lets you
perform both high speed and iow speed
search. You can search at approximately
10 times in fast forward or reverse to find
edit points faster. Or slow speed search at
2 times, 1 time, 1/5 time and 1/20 time.
Or use the special auto-speed shift feature
to automatically slow you down from 2
times, real time, 1/5 time, 1/20 time.

e Automatic pre-roll enables you to pre-
roll tape between edits, with an automatic
on/off switch. Which can come in espe-
cially handy during successive assemble
edits using camera signals.

¢ Full logic control for direct mode
change without pressing the stop button.
* Remote control of all operations, with
the optional remote control unit RM-85U.
* Audio level control with meters, pre-
venting over-level recording without
audible distortion, with attenuator. Also,
manual audio level controls let you adjust
the audio recording level by checking the
level meters.

* Auto/Manual selection for video
recording level control, adjustable by
the automatic gain control circuit or man-
ually by referring to an independent video
level meter.

* RF output to connect an external drop-
out compensator.

¢ Patented color dubbing switch for
stable color multi-generation dupes.

¢ S.C./sync input connector allows
connection of time base corrector and
allows for two second pre-roll.

* Chroma level can be controlled man-

for maximum
tracking adjustment.
¢ Heavy fan motor for better
circulation.

All that with one editing
unit. But when you combine /4
two editing units with our ~ ///
new BRM-85U automatic d
editing control unit, you'll enjoy
all the benefits of a total-performance
system.

Starting with the kind of control only
JVC’s RM-85U can give you:

* Independent LED time counters for
player and recorder, read out edit pointsin
minutes, seconds and frames.

¢ Edit-in and edit-out automatic
control. Four built-in memories let you
control edit-in and edit-out points of both
the player and recorder. And once starting
and ending points are determined, ac-
curate editing is memory-controlled
automatically

¢ Edit shift control allowsframe-to-frame
edit point correction.




e Lap time indicated for each insert edit
length by LED display.

¢ Edit preview mode available, for
“rehearsals” of actual edits.

e Edit-in point search mechanism. After
each edit, a Return button rewinds the
tape automatically to the edit-in point, so
it's easter to check edit conditions.

e Auto-shift search mechanism to step
down the tape speed automatically, and
ensure quick and accurate location of the
editing point.

* Tape safety guard circuit. Because
leaving the unit in the still-frame mode can
eventually cause damage to tape or video
heads, a tape safety guard circuit places
the unit into the stop mode automatically

You demanded more versatility in a moderate-priced, broadcast-quality camera.
And JVC's value-packed CY-8800U goes wnth you from studio to location.

Our CY-8800U offers a lot more
than picture quality and stability that

compares favorably with units costmg- Ve

twice as much
Thanks to JVC's 7,
technology, the / ’
CY-8800U

camera,
utilizing

three 23"
magnetic focus,
magnetic deflection
Plumbicon® or
Saticon** tubes offer
total flexibility. And a
ruggeddie cast
chassis in front and
back to hold up under
¥ thetoughest
conditions.

With the Basic
configuration, it's a
compact ENG/EFP
camera that’s com-
pletely self-contained
—no CCU required.

It's easy to operate,
ready to plug into our
CR-4400LU/CR-4400U
portable recorder, with optional®
cables available up to 66 feet.

With the Studio configuration it's a
hard-working studio camera. Just add the
RS-8800U remate Synchronizing unit and
the large screen, top mounted viewfinder

And as for big-ticket features, we've
built in what the others would let you add
on later:

if it 1s left in the still-frame mode for more
than 10 minutes.
¢ Selective editing modes—assemble
editing, insert editing for audio channel-1,
audio channel-2 or video.
e Versatile editing capability offering
techniques like “edit-in/out,” pre-roll,
and automatic pre-roll

You'll find that nothing in its price
class performs anywhere near the
CR-8500LU/RM-85U videocassette edit-
Ing system. And that you'd have to spend a
/ot more on the competitive unit that
offers many of the same features.

That's what we mean by giving video
people more of what they want, for less
than they expect to pay.

® A built-in 1.5 Inch
B adjustable

venience of the
operator.

=) ‘ * A built-in

__—~  battery

e A built-in VSI—video

system indicator for precision

3 F-stop control.

17| ® A built-in color bar

g3 generator.

&3 ¢ Abuilt-in +6dB, +12dB
sensitivity switch for low

light level applications.

¢ A built-in auto white balance.

* A built-in fast warm-up capability.

¢ A built-in electrical color tempera-

ture adjustment for different applica-

tions (variable from 3000°K to 10,000°K).

e A built-in filter system (neutral density)
for variable light levels.
¢ A built-in level switch {+50%, O,

50%) provides > F-stop adjustment,
letting you fine tune for added contrast.
® A built-in time lapse meter to show
total hours of camera use.

. ¢ A built-in intercom
system for studio
applications.

* An RGB output, and

/]
!; e A built-in \ Gamma control to fme
tune gamma level.

'&? e An AC Adaptor—standard.

e Lightweight—17.4 Ibs.—portability.
® Optional 12-to-1 zoom lens with auto-
matic tris and
power zoom.

electronic view- =3
finder for the con-

warning system.
~ o A built-in tally light.

*NTSC encoding (Y, 1, Q).

¢ Built-in horizontal and vertical con-
tour correction circuits.
* Signal-to-noise ratio of 49dB,
F .4/3000 lux
® Resolution of 500 lines at center.
® Return video in the viewfinder.
¢ A built-in -G circuit for registration.
e Minimum illumination F 1.9/300 lux
(+6dB switch on).
* A comfortable hand grip to stop and
start the recorder. With a switch to oper-
ateris controlanda switchforreturnvideo.
® A built-in CCU.

And that adds up to a Igt more fea
tures than youd find in ~ {
similarly- prlced

R \ You needed studlo
quality recording
1 in the field.

CR-4400LU
Portable Videocassette Recorder with
automatic editing lets you bring
your recording/editing capability
wherever you need to shoot.

If you spend time on locatior ineither
ENG or EFP applications, you need a port-
able video system that can shoot, edit, and
give you something to show in no time.
flat. Without awkward equipment hassles.

JVC's CR-4400LU is the one to take
along when you can't bring a studio.

Because it's the lightweight machine
with heavyweight features:

* Weighs in under 27 Ibs. So you can
take it arywhere, and assemble edit on the
spot. You enjoy total flexibility. Complete
freedom. Fast results.

* AEF (Automatic Editing Function)
gives you clean assemble edits.

¢ Built-in, full color recording and
playback circuitry. No need to buy

an adaptor.

* Low-power consumption that lets you
operate on a miserly 13.5 watts, for
longer battery life. A multi-purpase meter
checks battery, audio, video and servo
levels for precise control of all functions.
¢ Flexibility to record with the
CY-8800U or other high quality color
cameras

So I you needa field-tested recording
system vsith the features you want at a
price you can afford, check out our
CR-4400LU Portable Videocassette
Recorde".

‘registered trademark of North Amerizan Philips
Corpotation
“registered trademark of Hitachi Corp




JVC's new breed of professional video.
Backed by an old tradition of JVC quality
and reliability.
For the past fifty years, more and more professionals have turned to
JVC for innovative equipment they can count on to perform.
Isn't it time you discovered why?
Call your JVC representative for a demonstration. Or write to your

nearest JVC office:
58-75 Queens Midtown Expressway 1011 W. Artesia Blvd.

Maspeth, N.Y. 11378 Compton, Ca. 90220
(212) 476-8010 (213) 537-8230

3012 Malmo Dr. 3400 South Loop East
Arlington Heights, Ill. 60005 Houston, Texas 77021
(312) 593-8997 (713) 741-3741

TV reception simulated

JVC Professional Video.
The tough new breed.

JVG

JVC INDUSTRIES COMPANY

DIVISION OF US JvC CORP



A Radio Net For The New Age:
National Public Radio Goes To The

Satellites

By interconnecting its affiliates nation-wide by satellite, National Public Radio
plans to demonstrate the sharply higher levels of quality, flexibility, and

economy the satellites can bring to radio.

CULMINATING A NUMBER OF YEARS OF PLANNING, Na-
tional Public Radio, the central programming service of
public radio stations across the country, will start in mid-
1979 to reach member stations via satellite, with the
whole net to be on the satellites by about January, 1980.

The NPR net will get underway at very roughly the
same time as the Mutual Broadcasting System satellite
net, described in earlier issues of this magazine. NPR’s
objectives are obviously somewhat different, being di-
rected toward the needs of public radio stations for a
varied complement of non-commercial programming.
But the two nets, taken together, will show on a very large
scale — Mutual with 500-plus affiliates, NPR with 200,
later growing to 300 — what a revolutionary force the
satellites are going to be in radio programming in this
country.

NPR has turned to the “‘birds’’ because of the severe
limitations of terrestrial lines for its program distribution.
Wide-band stereo programs, for example, have been sent
to member stations on tape by third class mail, a process
that often takes three weeks or more.

The satellites will eliminate program travel time with
programs aired at NPR headquarters for real-time receipt
by member stations anywhere in the country. Beyond
that, the satellites will allow transmission of several pro-
grams simultaneously, starting with up to four programs
and eventually reaching 12 simultaneous channels.
Further still, the net will provide for origination of pro-
grams at many points around the country, for availability
on a real-time basis to any other public station that may
want them. This decentralization of program origination
is one of NPR’s main objectives. They want to draw
strength and creativity from all areas, for a real variety
free of the ‘‘made-in-Washington’’ label.

Initially the net will provide four 15 kHz signals, which
can be used for four monophonic programs, two stereo, or
one quadraphonic. Eventually the net will carry 12 simul-
taneous 15 kHz signals, any of which will be selectable by
any recipient station. This will give the operation a flexi-

This article is adapted from a paper presented at the Audio
Engineering Society convention (Los Angeles, May,
1978) by Wayne Hetrick, senior engineer, Research and
Development, National Public Radio.
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bility far beyond that of any network plan now realizable
without the use of satellites.

As first set up, the net will serve 192 stations. The total
is expected to grow to more than 300 stations over the next
ten years. NPR will make a gradual transition from terres-
trial to satellite distribution, with the cut-over to be done
insegments as all the radio stations in a given area get their
equipment for reception of the satellite signals.

The main origination terminal

NPR’s uplink facilities will be installed alongside those
of the Public Broadcasting Service’s television satellite
uplink, at a site in Bren Mar, Virginia, 10 miles southwest
of Washington. PBS already has its satellite transmission
operation underway from this site. Both services will use
the same Western Union (Westar) satellite, but not the
same transponder. Two 11-meter antennas both transmit
and receive. NPR will use the same 11-meter transmit
antenna as PBS, but NPR will also have a 4.5-meter
antenna as a backup at the site.

The Bren Mar site will be connected by duplex circuits
to NPR’s Technical Center on M Street in Washington.
Eventually, this connection will provide for the 12 simul-
taneous broadband circuits that the net will carry.

Each of the 15 regional uplink stations now planned
will have the capacity to send two simultaneous broad-
band channels up to the satellite. The system allows for
adding additional uplink stations later, if NPR decides to
have more. All transmission in the net will be on a single-
channel-per-carrier basis, which allows great freedom in
assignment of program channels to satellite carriers. Up-
link signals will be in the six GHz band; downlink signals
are transmitted in the four GHz band.

Receiving earth terminals

Each station will own and control the earth terminal
equipment for bringing in the satellite signals. Each ter-
minal has a 4.5-meter antenna, which can be repointed
manually if there is a failure in the satellite, or to allow the
station to get, from a different satellite, programs con-
tracted for outside of NPR.

The earth terminal will include a receiver subsystem
consisting of a down converter and four demodulators,
and associated audio expander units which are used in the

39



40

Public Radio Goes to Satellites

TO0 DEMOD-EnPANDER
SUBSYSTEM

PRESSURIZATION
ALARN

EQUIPHENT RACK 1M STURID

T wowiton m_—l

COMPR AUDIO EXPANDED AUDIO

Block diagram of satellite earth terminal to be supplied for reception to each affiliate of
National Public Radio. Transmit capability is added with transmit subsystem

put in block marked ““R/T Option.”

noise reduction system. The down converter is tunable to
either of two transponder frequencies, and each de-
modulator is independently tunable to any of the 12 sig-
nals the system will eventually carry.

Both the transmit and receive equipment for the net
have been designed and manufactured by Collins Radio
Division of Rockwell and selected subcontractors, in
close collaboration with the NPR engineering department.

Site location

Each station has suggested a prime location for its
receiving antenna. This site, and alternate sites, are being
coordinated with transmission in the area in the 3.7 to 4.2
GHz band used for downlink transmission.

In some cases, two or more stations will be able to share
one earth terminal in the net, thus reducing costs. Often,
though, this will not be possible because of interference,
environmental disadvantages, geography, or other rea-
sons.

There is a further sharing possibility: the NPR service
can make use of some facilities (antenna, etc.) of a public
television earth terminal. About thirty such situations
have already been identified in the U.S.

Realizing design objectives

Coming now to some of the technical characteristics

Typical link performance
Nominal carrier-to-noise ratio

(at a typical NPR station) 16 dB
Compander improvement 30 dB
FM improvement (B=5) 26.5dB
Total signal-to-noise ratio =67 dB
Carson’s Rule bandwidth 180 kHz
Nominal EIRP (downlink) 16.5 dBW
Nominal G/T 21.4 dB/°K
Nominal path loss (30° elevation) 196.3 dB

that make the net such a big advance over earlier radio
distribution systems, we note first the design objectives
for the audio performance. The overall audio signal-to-
noise ratio of signals as received was set for a minimum 67
dB. This was reached in part through the use of a new
companding noise reduction system developed especially
for NPR. The NPR engineering department studied all
extant noise reduction methods, and decided on certain
special characteristics they wanted. These were incorpo-
rated into the new system in collaboration with a manufac-
turer of noise reduction equipment. The companding sys-
tem gains about 30 dB of subjective improvement, reduc-
ing the requirements on the net itself. NPR expects that the
subjective signal-to-noise ratio, at the receiving stations,
will be in excess of 70 dB.

It is worth re-emphasizing, in this connection, the free-
dom of satellite networking from the unavoidable analog
signal degradation in the cascading of many repeaters. A
satellite channel has just one repeater, no matter how far
the signal is carried. That makes it far easier to maintain
top quality performance from input to output.

The noise performance and some other important
characteristics of a typical link are shown in the accom-
panying table. Note the figure of 196.3 dB for nominal
path loss.

All signals are put onto carriers in the 70 MHz band,
using frequency modulation with a peak deviation of 75
kHz. This carrier frequency was chosen because the
technology for making high quality 70 MHz modulators is
highly developed. In addition, if terrestrial lines are
needed to reach broadcast studios from NPR terminals,
cable television technology is effective in carrying signals
in this band.

NPR chose to use analog rather than digital modulation
for several reasons. Their analysis established that a digi-
tal signal of the kind they would need would take one and a
half to two times as much downlink power as the compar-

continued on page 42
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Diagram of transmit subsystem shows equipment added to earth terminal to supply the
regional uplink capability. Regional transmitters can puttwo 15 kHz signals onto net for

receipt by any other affiliate

able analog signal, greatly increasing operating costs. The
much smaller bandwidth needed for an analog signal also
reduced cost and technical requirements. There is also the
saving in eliminating coding and decoding equipment.

These facts would not have been persuasive, however,
if NPR had found digital transmission essential for the top
quality signal they wanted. But with a single ‘‘repeater”’
in the path and their special noise reduction system, NPR
was able to reach all the quality objectives.

The four carriers might be at 65, 69, 72, and 74 MHz,
and each would be frequency modulated with a different
signal. Each would be translated upward to the six GHz
band for the trip up to the satellite. Two such carriers
would be used for stereo. In other words, this is a totally
discrete stereo system, in contrast to the broadcast FM
stereo system with its composite signal carrying both left
and right signals on one RF channel.

The carriers at the output of the up converter are at a
power level of about .01 milliwatt. Power amplification
lifts this to the level needed for uplink transmission. At
remote 4.5-meter antennas, about 45 watts is needed; at
the 11-meter antennas about 6.5 watts is needed at the
power amplifier output.

In the regional uplink transmitters, special precautions
are needed to separate transmitted and received signals.
Each program audio input goes through an audio switch
and summing network to a compressor/modulator, then to
the transmit channel. If one of the two transmit channels
should fail when a stereo signal is being transmitted, the
two channels are automatically combined for transmittal
together on the remaining good channel.

The power amplifier raises the signal level, with the
signal in the six GHz band, to about 45 watts. The two
signals go to a combining network, to a diplexer, and
thence to the antenna. About 16 watts (+12 dBW) from
each channel reaches the antenna. With antenna gain of 46
dB, this results in an effective isotropically radiated power
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(EIRP) of about 58 dBW, enough to produce high quality
uplink transmission from the regional locations with rea-
sonable operating margins.

Although the diplexer orthomode junction provides a
fairly high isolation between the transmitted signal and
any incoming signal, there must be additional attenuation
of the transmit frequency at the receive port to prevent
overloading the low-noise amplifier (LNA) that takes the
signal from the antenna. This is accomplished with a filter
with at least 50 dB of attenuation for frequencies in the
transmit band, around six GHz, and about 0.1 dB inser-
tion loss for the receive frequencies, in the 3.7 to 4.2 GHz
band. The combination of this filter with the orthomode
Jjunction action puts 80 dB of attenuation in the transmit
signal level appearing at the LNA input. Thus, the re-
gional uplink transmitters can be used for transmission
without degrading simultaneous reception.

Satellite power output

The power output of the transponder in the satellite, or
the ‘‘saturated EIRP,”’ is typically about 33 dBW. In
practice this must be shared among up to 12 NPR carriers,
along with other users. In addition, the power must be
‘‘backed off’’ to minimize intermodulation in the satel-
lite, and there must be an allowance of about 1.5 dB for
end-of-transponder-life degradation. The final result is a
typical per-carrier satellite output power of about 16.5
dBW or 44.7 watts for the NPR carriers.

This power is subjected to the *‘path loss’’ on the way to
the receiving antenna. The path loss will vary somewhat
depending on the location of the receiver, and has been
figured for every location and for the two satellites to be
used, Westar I and Westar II. The calculations are based
on the ‘‘slant ranges,”’ figured from the azimuth and
elevation angles from each site to each satellite. Var-
iations are on the order of one dB. In addition, an allo-

continued on page 44
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HITACHI SK-70

The One Camera That’s Right for Both
Field Production and the Studio!

The modular SK-70 converts easily from a fully

equipped, self-contained color studio camera to a ) ) ﬂ
modified studio camera. In the field, the studio ver- 1. Fully studio-equipped ~

sion of the SK-70 can be connected directly to a VTR é\
with only a co-axial cable. And for hand-held porta-

bility, the camera head features a shoulder mount, an
auto-iris portable zoomlens, and a 1.5" viewfinder,
along with a DC and process pack. The Digital Com-
mand Unit (DCU) with up to 3000 feet of single co-axial
cable strongly enhances the capability of the SK-70.
Another striking optionisa 22:1 zoom lens that can

be used for the studio version of the SK-70 in the field.

No matter which configuration you choose from those
shown in the photo and three diagrams, the Hitachi SK-70

offers the precision and reliability of three 2/3" Saticon tubes in
the camera head to insure excellent picture quality, combined with
all the latest advances in broadcast camera technology.

As you can see, our outstanding Hitachi SK-70 is a sound invest-
ment for broadcasters, production studios, and universities who
need broadcast quality performance in a wide variety of assign-
ments, all for the price of a single camera. We'd be pleased to
arrange a demonstration of how the SK-70 can fit the following
camera requirements inside or outside your TV studio, and more:

2. Portable Use

=
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H {?::ex?:w Portable lens

A)
B) | 1.5" viewfinder
D E HAb—" C) [Camerahead pack
£ - D) |[Cameracable(300ft)
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} | Shoulder Mount

) | Co-axial cable (3000 ft.)

3. Field Use
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HITACHI

Hitachi Denshi America,Ltd.
FORMERLY HITACHI SHIBADEN CORP Of AMERICA

Executive Office: 58-25 Brooklyn- Queens Expressway, Woodside, N Y. 11377 (212) 898-1261 Offices in: Chicago (312) 344-4020;
Los Angeles (213) 328-2110; Dallas (214) 233-7623; Atlanta (404) 451-945C, Denver (303) 344-3156; Seattle (206) 298-1680
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NPR
CARRIERS

50

* POSSIBLE TERRESTRIAL
MICROWAVE INTERFERENCE

IF CENTER
FREQUENCY

Spectrum placement of NPR carriers, with respect to possible
terrestrial microwave carriers, shows how NPR frequencies
interleave with microwave frequencies to minimize interference
possibilities

wance of 1.1 dB is made for each site to account for
departures from ideal propagation which include atmos-
pheric absorption, polarization and earth station pointing
error, 0.7 dB; degradation in antenna gain, 0.2 dB; and
degradation in LNA noise temperature, 0.2 dB.

A typical net figure for loss over the air path is 196.3
dB, the loss between the satellite and the receiver anten-
nas. Figures differ a few tenths of a dB between the two
satellites, as well as from one site to another; in practice,
the largest loss from any site to either satellite has been
used in the system design.

These losses must be offset by the receiver system
design. Antenna gain is about 43.5 dB at midband (four
GHz). Antenna gain increases with frequency, but so does
propagation loss, at nearly the same rate. Thus no adjust-
ment has to be made in the midband figure for carriers at
other frequencies.

In summary, the power level at the receive antenna
output port is 16.5 dBW minus 196.3 dBW plus 43.dB
equals 136.3 dBW. In an FM system, the final signal-to-
noise ratio is the function of the carrier-to-noise ratio, as
modified by the FM improvement factor. With 200 kHz of
receiver noise bandwidth, 15 kHz as the highest modula-
tion frequency, and 75 kHz the peak FM deviation, the
improvement factor calculates to 27.0 dB. The signal-to-
noise ratio of the bearer channel established for the NPR
net had to be at least 41 dB. Thus, the carrier-to-noise ratio
had to be at least 41 minus 27 or 14 dB. The system CNR
depends mainly on the downlink CNR, since the uplink
CNR is much greater because of the greater power avail-
able at the transmitting ground terminal. Thus the
downlink CNR had to be maintained at no less than 14 dB,
and this was accomplished, as already noted.

Receiver noise figures

The antenna noise temperature depends on the eleva-
tion angle of the antenna, because that determines the
amount of noise power radiated into the antenna from the
“‘hot’” earth. The temperature of the earth’s surface is
around 300 degrees Kelvin, and a significant amount of
this heat may enter the antenna through the side lobes. At a
typical antenna angle of 40 degrees, the temperature of the
NPR antenna will be about 30 degrees Kelvin.

Noise contributions in the receiver downstream from
the LNA will generally be quite small, since the LNA has
a high gain of about 60 dB. The downstream sources are
the down converter and demodulator, and coax and power
divider losses.
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To cover this downstream noise and all other miscel-
laneous sources, NPR adds an additional margin of 14
degrees Kelvin to the design. This leads to the specifica-
tion of the LNA noise temperature, and this will vary from
site to site, as already noted. The cost effective solution
was to choose among LNAs with a series of standard noise
temperatures, for the one giving the needed margin at each
site. Available values were 150, 125, 95, or 55 degrees
Kelvin, with the higher values the least expensive. In this
way the LNA cost and noise figures were matched to the
job.

Following the LNA is the down converter, which in-
cludes bandpass filters choosing the section of the 500
MHz wide LNA output which corresponds to the trans-
ponder transmitting the NPR carriers. The down converter
output consists of the group of NPR carriers translated to
the 70 MHz band; these are fed to a power divider, which
sends each to a separate FM demodulator to recover the
original audio signal. Following the demodulator is the
expander, which reverses the compression applied to the
signal at the transmit site, in the noise reduction system
already described.

The choice of frequencies for the NPR system, to
minimize the possibility of interference with the terrestrial
microwave services which use the same band, was a most
important part of the design. The frequency assignments
to terrestrial microwave systems are on 20 MHz spacings
beginning with 3710 MHz, or 3710, 3730, 3750, etc.
Thus, the satellite transponder center frequencies for the
downlink have been chosen on 40 MHz steps starting with
3720 to 3760, 3800, etc. This puts about eight MHz on
each side of the transponder center frequency which is
relatively clear of interference. The NPR carriers make
use of this space by occupying these regions on each side
of the transponder center frequency.

Further, as noted already, each site for an NPR receive
terminal will be carefully analyzed for interference. This
will be done by putting into a computer all microwave
terrestrial links in the vicinity, to determine expected
levels of interference at the site. If the computer study
indicates a marginal situation, with degradation of the
NPR signal likely, actual measurements will be made at
the site to verify the interference levels, and determine
whether or not the site is acceptable.

When the NPR station studio site is cleared through the
interference analysis, the receive terminal can be ‘‘co-
located’” right at the studio, to eliminate any need for a
terrestrial link between satellite terminal and studio. If the
studio location turns out to be too ‘‘noisy’’ for the satellite
terminal, it can be put up to five miles away, with a
coaxial cable link to the studio.

In sum — what NPR affiliates will get

The signal which will be routinely available to NPR
affiliates, with SNR of at least 70 dB, 15 kHz bandwidth,
and vanishing level distortion, will be *‘state of the art’’
for a long time to come, and will in fact be beyond the
capability of many stations to make full use of for some
time. For just one limitation, consider the receivers in
automobiles, which make up 20 percent to 40 percent of
some stations’ audiences. But the existence of this high
quality signal will be a sharp and continuing stimulus
toward the upgrading of audio quality in broadcasting,
both at the transmitting and the receiving end. On that
score alone the satellites are powerful movers and shakers
for the future. BM/E
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The HITACHI

Unsurpassed Picture
Quality in a Free-
Ranging Portable.

High technology in camera design is Hitachi’'s
business. And the phenomenal SK-90 shines
among Hitachi's previous successes.

With the comfortably balanced, self-contained
SK-90, you can go on location and shoot action
features, documentaries, commercials, training
and sales tapes — without worrying about complex
equipment, tripping over bulky cords, or stagger-
ing under heavy loads — and always producing an
image truly worthy of broadcast transmission. The
SK-90’s sophistication makes it easy for you. Any-
place, anywhere from sub-zero to over 100° F.
operating temperatures.

Technological advances? The SK-90 is brimming
with them.

A Hitachi-developed Automatic Beam Optimizer
(ABO) circuit cuts out the comet-tailing effect com-
mon to lesser cameras when shooting highly re-
flective objects.

Three 2/3" Saticon tubes combine with a

smaller-size high index beam splitting prism to de-
liver better than 500-line horizontal resolution and
better than 57dB signal-to-noise ratio.
And, of course, there are all the additional fea-
tures that assure sharp, crisp pictures
and true colors: built-in 2H contour en-
hancer with comb filter...standard I & Q
encoder...switchable color bar gener-
ator...automatic white balance...
automatic iris...and a built-in Genlock
circuit using black burst to lock your
SK-90 to other cameras.

Opt.ons include a built-in linear ma-
*rix masking amplifier for high fidelity
color rendition and a complete remote

operating unit whichlets the camera

range up to 1000 feet away on stand-
ard camera cable. For an even

greeter working range of over 3000

feet. a Digital Command Unit/Tri-

axiel Cable System is also available.

Rsmarkably, the Hitachi SK-90
may be the first affordable, self-
contained portable that doesn't
cor.promise. Contact your Hitachi
dedler for more details.

HITACHI

Hitachi Denshi America,Ltd.
FORMERLY HITACHI SHIBADEN CORP OF AMERICA

/

Executive Office: 58-25 Brooklyn-Queens Expressway, Wood-
side. N'Y. 11377 (212) 898-12681. Offices in: Chicago (312)
344-4020; Los Angeles (213) 328-2110; Dallas (214) 233-7623:
Atlanta (404) 421-9453; Denver (303) 344-3156; Seattle (206)
268-1680.
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AUDIO EQUIPMENT THAT DEFIES COMPARISON

The headline above is not just another hollow

advertising claim. 1t is simply a statement of facts.

A fact that started out as a goal over eight years
ago and is the result of both an intensive
developmental program and an ongoing awareness
of your, the broadcasters, needs.

The products shown on these pages are but
representative examples of over 150 items
manufactured or sold thru RAMKO RESEARCH.
From turntables, audio consoles, distribution
amplifiers, and audio switchers to cart machines,
tape winders and mic and line amplifiers.

—PRICE OR PERFORMANCE

We openly encourage your comparison with anything
else on the market. Write, wire or call COLLECT for
further information. Better yet, take advantage of
our 2 week trial offer and prove us to yourself. We
will both come out ahead.

Sincerely,
@_\_ﬁ&z 9 |
S

RAY KOHFELD
President/Director of Engineering

TURNTABLE PREAMPS. Leaders in their field.
MP.-8 & SP-8 — Bal. out; 0.05%, dist.; 68dB gain;
+ 8dBm out (+21dBm max); S/N —77dB down
ref. to 12mv in @ 1kHz & +8dBm out. *1dB
RIAA, remote scrotch & brilliance activation.
Mono, stereo, table top, and rack mount ver-
sions. $98 to $166.

ESP-38 — Bal. out; 0.03% distortion; S/N,
—85dB down referred to 12mv in @ 1kHz and
+8dBm out; T 0.5dB RIAA; remote & local
scratch, brilliance, rumble filter and mono acti-
vation; +8dBm out (+21dBm max.), +60dB
gain. Left & right Hi/Lo equalization trimmers
and recessed level controls. Built-in turntable re-
mote start/stop relay. Stereo only. Price — $325.

AUDIO DISTRIBUTION AMPLIFIERS. Avail-
able in 12 different rack and table top versions.
All inputs and outputs may be used balanced
or unbalanced and in any combination on the
same amplifier. All outputs are individually am-
plifier isolated and will work into any load over
125 ohms without change in distortion or res-
ponse. Response 10Hz to 30kHz, = 0.5 dB. Dis-
tortion 0.1%, or less. Hum and Noise 98dB down
referenced to +20dBm out. Channel separation
—75dB. DA’'s start as low as $145 for our 1x30
mass feed model, thru our 1x6 line and mic level
units, to our modular 20x80 rack mount design.
No need to pay more or settle for less. Price —

$145 to $2,276.

DC38 SERIES AUDIO CONSOLES. Outstanding
versatility and advanced technology. Unparalled
features such as 4 inputs per mixer, high Z bal-
anced bridging inputs accept mic level thry high
level, patch-panel input gain select, DC control
of all audio, back lit alpha numeric readouts
above each mixer, solid state LED VU meters,
dual channel {plus mono mixdown channel on
stereo), solid state switching and muting for
noiseless operation, selectable muting, plug in
electronics, and optional built in Clock/Timer.
Available mono or stereo and 5, §, or 10 mixer
versions. 4 year warranty with 2 week trial

period. Price — $2,400 to $4,980.

DC-12 SERIES AUDIO CONSOLES. A remote
control console with low profile control head and
rack mount electronics that may be located up
to 90 feet away. Features 2 inputs per mixer,
silent illuminated touch switches, dual channel
{plus mono mix down channel on stereo), solid
state LED YU meters, DC control of all audio,
patch panel input gain select, selectable solid
state muting and switching, slide faders with
dual cue entry and plug in electronics. Since the
DC-12's are totally modular you may order any
number of mixers and add on later. Twelve
channels may be accomodated and an addition-
al 8 may be added via the DC-12 extender. 4
year warranty. Price — $4,700 to $5,900.

SC-5, DC-5, & DC-8 SERIES AUDIO CONSOLES.
This series of consoles, whether single or dual
channel; table models or rack mount; 5 or 8
mixers, mono or stereo, feature illuminated touch-
pad audio select switching, solid state LED VU
meters, Simul-Q monitoring capability, full-range
gain selects on each input, selectable solid state
cue and monitor muting on all channels, and
plug-in electronics. DC control of all audio with
built-in relays for on-air lights and aux. muting.
Options include 4 and 8 channel extenders,
Simul-Q latching and remote control of AC
equipment. These popular consoles have recent-
ly been up-dated to incorporate many new fea-
tures. Price — $864 to $2,298.

PORTABLE CONSOLE. P5M — A full 5 mixer
audio console in miniature. Bol. in & out, 8 in-
puts, 3 of which are mic/line selectable & indi-
vidual compressors on mic channels #1 & #2.
Tone gen., cue and monitor feed with gain con-
trols & phones select with gain control. Last 3
channels equiped with Q switch & the first 2
channels provide muting. A folding stand is part
of the unit and may be removed for rack mount-
ing. +8dBm out nominally {+18dBm max);
+2dB, 20Hz to 20kHz; S/N —75dB high level
and —62dB mic level. Max gain of 90dB and
distortion of 0.3%. Compression/limiting range
of 35dB and a slope of 50:1. 934" W x 9!/4,” D
x 31" H. Price — $545.




AUDIO ROUTER/ AMPLIFIER. The most verso-
tile, feature loaded switcher on the market. Plug
in cards for up to 16 inputs & 12 outputs. Each
input has an amplifier and level adjust for at-
tenuation and up to 17dB of gain. Output cards
feature dual bal. 600 Ohm outputs, momentary
BCD coded controls {may be slaved from other
locations), LED output status lights show thru
the front panel, and on-board mono/stereo select
switch. A smoked plexiglass front panel allows
the operator to tell the status of any output. Also
on the front panel are 2 rows of silent momentary
contact switches. One row for output selection &
one row for input select. Contact RAMKO for fur-
ther information and specs. Price — $716 - $2,108

LINE AMPLIFIERS. The ideal solution for your
line level problems can be found in one of the
4 different models offered. LA-2 (table top or
rack) and LA-55/T0M: mono or stereo, balanced
or unbalanced high impedance inputs, +21dBm
maximum input level, +21dBm moaximum out-
put into 600 ohm balanced line, frequency res-
ponse +0 —I1dB 10 Hz to 50kHz, distortion
0.008% at +8dBm out. The LA-2 is a 2 channel
amplifier. The LA-55/10M is o modular rack
mount unit with up to 5 stereo or 10 mono chan-
nels. The LE-3 is @ 3 channel mono line amplifier
with equalization for high and low fraquencies
and is also modular. Gain of all units, variable
to +20dB. Price — $16 to $469.

DUAL MIC COMPRESSOR/AMPLIFIERS. Por-
table dual mono & stero mic limiters that amplify,
mix, limit and control gain. The DML-dual mono
is used where 2 separate mics must be indepen-
dently amplified and compressed and mixed into
a common 500 ohm output. Primary and backup
batteries {or an optional AC supply). Includes
tone generator & talkback ability. The DML-1S
is an AC powered, stereo version. Input: —60dB
nominal. ~——18dB max. Gain: 90dB max. Limiting
Output Level: DML-2M, -+ 10dBm. DML-1S,
+18dBm or + 8dBm. Balanced Inputs and Out-
puts. Dist.: 0.3%. Attack Time: 2 microseconds.
Noise: 40dB below limiting output. Size 22" H
x 54" W x 812" D. Price — $239 to $274.

Jee. ¥
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MIC/LINE AMPLIFIERS. Dual function for mic-
rophone or line. The MLA series are ideal for re-
mote broadcasts, churches, mixer expansion, and
emergency situations. Front panel controls for
mic or line selection and level. Mic input —60dB
in for +4dBm out. Line input balanced bridging
with gain variable +26dB. —18dBm in provides
+ 8dBm out with an additional 13dBm of head-
room. Distortion is 0.1%, or less. Response: Mic
channel *2dB 20Hz to 20kHz. High level chan-
nel: © 1dB 5Hz to 30kHz. Inputs may be used
bal. or unbal. XLR Mic connectors. Single or
dual channel, table top or rack mount. Price —
$128 to $195.

| -

STUDIO MONITOR AMPLIFIERS. Exceptional
reproduction with high performance and versa-
tility. 7 different models to choose from. MA-7
(mono), MA-14 (sterec): 5W per channel into
8 ohms. Response: -+0, —2dB 20 Hz to 19kHz
at rated output. Distortion: 0.4% max. at TkHz
and rated output. Input: 5k unbalanced, 0.7V
in for max. output. Table top or rack mount.
SMA series: mono or stero, table top or rack
mount. 25W RMS per channel into 8 ohms. In-
puts: high Z balanced bridging. Response:

1dB 15Hz to 90kHz ot rated output. Distor-
tion: 0.6% ot rated output. Built in muting cir-
cuit with input and output level controls and bass
contour adjust. Price — $96 to $269.

AUTOMATIC CARTRIDGE & CASSETTE LOAD-
ER. Precision wind your own carts and cassettes
and scve up to 40% on reloading costs. The
ACL-28/E is simple to use, just dial in the time
desired and push the run switch. The ACL stops
automatically, precisely to —O, +1 second of
playback time. The exclusive playback speed
selector ends mental gymnastics figuring tope
length versus playback speed. Simply set the
selectar to 1%, 3%, or 7!/ i.p.s. and the ACL
does the rest. An optional cassette adaptor en-
ables you to wind both carts and cassettes on
the same machine. An optional pancake adap-
tor is also availoble. The ACL-25/E has a nom-
inal winding speed of 30 i.ps. Price $325.

TECHNICS PROFESSIONAL SERIES BY PANA-
SONIC. Ramko Research is proud to be one of

the largest distributors of this extraordinary
equipment. The SP-10MKII and the SL-1500-
MK2 Turntables have set new standards by
which turntables will be judged for many years.

These direct drive wnits with Quartz - phase
locked speed control maintain speed within
0.002%. Wow and flutter is 0.025% WRMS

and Rumble —73dB. Also available are reel to
reel tape recorders, portable and fixed cassette
R/P units, power amps, parametric equaliziers,
tuners, and a series of studio monitor speakers
that will astound you with their phase-linear re-
production.

OTHER PRODUCTS
OFFERED BY
RAMKO

TELEX
Cart Machine
FIDELEPAC

Cartridges, erasers, storage racks,
alignment carts, etc.

NAGY
Splicers

TECHNICS

Complete line

RAMKO RESEAHC‘,HI

11355 “A" Folsom Blvd.
Rancho Cordova, Calif. 95670
(916) 635-3600

“YOUR KEY TO QUALITY"
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Progress Report: Circularly
Polarized Antennas For TV

They won't simplify your operation, they won’'t make your license easier to
get, and they certainly won’t cost you less to run . . . but they sure can make

you easier to watch!

A YEAR AND A HALF AGO [see BM/E, March, 1977] we
reported that: ‘‘None of the proponents of CP deny that
there are problems to be solved but they have argued,
apparently successfully, that these problems cannot be
solved by a refusal to go forward . . . Two VHF TV
stations, one highband and one lowband, have opted for
CP antennas. The stations, WPBT, channel 2, Miami,
Florida and KBYU, channel 11, Provo, Utah, are both
non-commercial, educational stations.”” The FCC’s at
least tacit approval of TV CP was expected momentarily.

Nineteen months later the problems — primarily that
transmitting with a CP signal requires twice the power (to
transmit a vertical as well as horizontal signal) and there-
fore costs twice as much — remain unsolved, and are
likely to continue so until a vast majority of stations have
gone to CP, enabling them to lower their transmission
power (since CP receiving antennas significantly increase
reception power). The FCC did grant approval, on May
24, 1977, for stations, at their option, to transmit a circu-
larly polarized signal provided it did not increase their
effective ERP. A half dozen stations, including WPBT
and KBYU, are now on the air with CP, with a half dozen
or so more expected within the next six months pending
FCC approvals.

No less than four U.S companies (Bogner Broadcast
Equipment, Cetec Jampro, Harris, and RCA) have been
granted FCC approvals for their antenna designs, each
offering unique advantages for all types of CP applica-
tions. We thought, however, that rather than analyzing
their respective claims we would talk with stations who
were already on-air with CP or who were shortly about to
be so. Circular polarization has been around long enough
to no longer be a “‘new fad,”’ and the data provided by
these stations should be conclusive enough to convince
even the most cynical broadcaster.

WLS-TV: the guinea pig that lived

Though ABC’s WLS-TV (channel 7), Chicago, has
been on the air with CP since January, 1974 (as a testing
ground for both the FCC’s review of circular polarization
and RCA’s development of its CP antenna line), the
station did not receive its license until March, 1978. It is
now fully operational with an 81.3 kW ERP side mounted
panel type RCA prototype CP antenna.

The FCC had laid down three criteria for testing the CP
antenna: (1) that it would not exceed the then current A &
B Grade contours; (2) that it would not create any co-
channel interference; and (3) that tests would have to
demonstrate an improvement in reception over horizon-
tally polarized signals. The test results, provided by Neil

Smith of Smith & Powstenko (Washington, D.C. consul-
tants) came in loud and clear! As predicted, the first two
criteria were completely satisfied, and results using a CP
receive antenna were highly significant. However, Smith
also set up rabbit-ears in the standard *‘v position’’ and
monopoles oriented perfectly vertically. Even with no
“fiddling around’’ to get a better picture, he observed
some improvement in 75 percent of the sites tested. And in
25 percent, he observed a one TASO grade or better
improvement. Perhaps more significant, though not quan-
tifiable, there was a marked improvement in si gnal consis-
tency. The familiar viewer situation of adjusting the set
only to find, upon sitting down, that the reception was
poor again, was largely eliminated. According to Pointer:
““We have improved picture reception. We have elimi-
nated or minimized ghosting. We have a higher signal-
to-noise ratio. And we do have penetration into difficult
spots in the urban area.”’ What more could a station ask?

KBYU and WPBT: one year later

“‘Driving among the large buildings of Salt Lake City
with a battery-operated TV set,”’ claims Ralph Silver,
chief engineer of KBYU-TV (channel 11), Provo, Utah,
“‘ours is the only channel which we can watch consis-
tently. The others come in only at intersections. The
circularly polarized signal just seems to penetrate all the
dark corners.” _

On-air with CP for just over a year, KBYU installed a
Harris six bay cavity-backed radiator on a 75-foot tower
high atop an 8600-foot mountain. Arranged on the three
sides of the triangular tower, each bay consists of three
cavities, yielding a total of 18 cavities, each containing a
crossed flat dipole. KBYU is currently transmitting with
only half of a Harris 50 kW parallel transmitter, radiating
100 kW ERP; they will shortly marry the two halves of the
transmitter, however, yielding a CP system with an ERP
of 162 kW. One advantage of the Harris antenna to KBYU
was that the station made its decision to go with CP before
the FCC had given its final approval; the Harris antenna,
withiits power divider and separate inputs for the horizon-
tal and vertical, is easily converted from HP to CP.
Another advantage of the antenna was the ease with which
it could be directionalized to provide the 10 dB null
KBYU needed to protect against a channel 11 in Twin
Falls.

The other station which we reported in March, 1977 as
having committed itself to CP went on-air with RCA’s
Quatrefoil side-mounted six bay antenna on September

continued on page 50
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No matter how complicated your
studio operation is, we can unsnarl your signals
and send them on their way, with one of our
nine off-the-shelf Switcher series.

For example, many broadcasters use our
lower cost 15X or RX Series Switchers to switch
input signals to their VIR machines. By providing
instant access to signals at the touch of a
button, difficult editing jobs are accomplished
on the spot and, during the Vertical Interval.

And to minimize system downtime
we've designed our Series 20Xand 40X Switchers
for optimum reliability and capability. Most
units have a microprocessor in every channel to
eliminate total system failure if the logic system
malfunctions. And you can replace a channel

module without shutting down the entire
system.

For audio use, our solid-state Series
AX Switchers make the old fashioned patch panel
a thing of the past.

All 3M Routing Switchers can be built
to nearly any input/cutput capability, with vertical
interval switching and can be operated by
many types of controls.

Studio operation is getting more complex
every day. You can't fight it, so why not switch?
Switch to 3M Routing Systems.

Circle the reader service card number at
the back of the book for more information or
call 205-883-7370 for system design assistance.
3M Video Systems. Watch us in action.
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KBYU-TV, Provo, Utah, is transmitting an improved television
signal with its new Harris CBR circularly polarized antenna

29, 1977. With an antenna gain of 6.64 and a 26.5 kW
transmitter, WPBT (channel 2), Miami, achieves its
maximum 100 kW ERP in each plane. The antenna is
basically omni-directional, with a scant one dB suppres-
sion to protect against a channel 2 in Orlando. The 18
panels are mounted on a tower 1048 feet above sea level,
but this height includes two UHF antennas mounted on a
T-bar above the top of the TBK Quatrefoil. Center of
radiation of the CP antenna is slightly over 920 feet.
Both stations are extremely happy with the results. As
part of the station’s testing, Ralph Silver visited homes in
KBYU’s deep fringe area — some as far away as 100
miles. With the antenna arrayed horizontally, he was
unable to bring in KBYU’s signal. However, when he
tilted the antenna vertically he was able to bring in a
viewable signal. *‘The vertical component seems to pene-
trate a lot better,”” claims Silver. ‘‘Having both signal
components helps tremendously with fading; when the
horizontal fades, you’ve still got the vertical.”’

WRAL: doing things a little differently

Lee Poole, chief engineer at WRAL-TV (channel 5),
Raleigh, N.C., considers his statements carefully; he
knows that the entire broadcasting industry is watching
with quiet optimism as the results come in on WRAL’s
new RCA Fan Vee CP antenna. WRAL went on-air with
CPon September 11, and is the latest VHF station, and the

only channel 5, to use CP. Unlike other stations which
have converted to circular polarization in the process of
relocating their towers or increasing their ERP, WRAL’s
operation will remain basically similar. The only differ-
ence is that the new antenna, radiating 100 kW ERP, is
mounted 2000 feet above ground level, whereas the old
tower was 1170 feet. But the differences are mathemati-
cally predictable, and WRAL will serve as a perfect test-
ing ground for before-and-after studies. As a further test,
WRAL left its old antenna operational for a short time to
make actual on-air CP/HP comparisons.

The first indication that the folks at WRAL are up to
something different is Poole’s admission that the tower is
strobe lit 24 hours a day. It’s not to satisfy any FCC
regulation; ‘‘We’re just proud of it,”’ says Poole. But
strobe lighting is only the tip of the iceberg. For two weeks
before September 11, WRAL took to the airwaves (both
radio and television) and to print advertising to tell the
world (or, at least, its viewing audience) that the change
was coming and what to look for. It would seem only
natural for a station to promote its new CP signal; but other
stations we spoke with seemed to have passed on this
opportunity. ‘‘Circular polarization is a direct benefit to
the viewer,”” explains Poole. ‘‘Other technological ad-
vances simply make it easier for the broadcaster to do his
job. But CP is designed to make television better for the
consumer while costing the broadcaster lots extra.”’

Yet another difference at WRAL is that the station is
working actively with JFD Electronics on the develop-
ment of a circularly polarized receive antenna. WRAL is
not content to simply transmit its improved signal, sit back
and let people enjoy it. They want to make certain people
know about it and get the best signal they can. It remains
to be seen whether, in actual home use, the CP-CP system
will yield the almost 50 percent (six dB) improvement in
received signal predicted. But WRAL is formulating
plans to make large-scale purchases of CP receive anten-
nas and put them into the hands of their viewers. How-
ever, despite the fact that WRAL’s omni-directional an-
tenna does not have to contend with either mountain
ranges or large buildings, Poole anticipates one of the
largest benefits will be to rabbit-ear and monopole
families.

At WRAL the ‘‘somethirg different” is obviously
‘‘something right.”” WRAL’s commercial competitor,
WTVD (channel 11), has recently filed for FCC approval
for circular polarization.

WQTV: UHF goes on-air with CP

One of the most exciting developments in CP is the
announcement of the first full-power UHF station to actu-
ally go on-air with a circularly polarized signal on a
regular broadcast basis (excluding, of course, the year-
long experiment at KLOC-TV, channel 19, in Modesto,
Calif., where Cetec Jampro conducted its original CP
antenna tests). The station, WQTYV (channel 68), Boston,
Mass., is a subsidiary of Universal Subscription Televi-
sion which has purchased an omnidirectional Spiral CP
antenna from Jampro for long-term leasing to Boston
Heritage Broadcasting, its subsidiary.

Rinaldo Brutoco, president of Universal Subscription
Television, describes the move as ‘‘a substantial step
forward for UHF, both in coverage area and in quality of
reception. We hope,”” he adds, ‘‘that CP will go a great
distance to eliminating the ‘UHF handicap.’ Enough in-

continued on page 52
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Farinon’s new FV43-02 Audio Transmission Channel
System is destined to revolutionize TV broadcasting.
Because of this unique system, true

Tomorrow"f
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high fidelity mono or
stereo sound for TV

can become a real-
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tegrating the FV43-02 s systems like the FV43-02

with your video trans-
mission system,you'll
realize an immediate
savings in equipment costs,

maintenance, and overall operations. That's because
the FV43-02 eliminates the need for a separate TV
audio transmission system. With your video, you'll
transmit true high fidelity audio with low noise, low
distortion, and a flat response to 15kHz. Superior to
any TV sound you've ever heard.

Here's how it's done: The FV43-02 utlizes a por-
tion of the spectrum immediately above the video for
simultaneously transmitting/receiving up to five sep-
arate audio channels over an FM subcarrier frequency
range of 5.8 to 859MHz. That means your video sys-

L 4
Typical FM ChaInneI Subcarriers
tem can not only handle TV stereo sound, but also a
separate FM stereo broadcast station and a separate

AM broadcast station simultaneously! How's that for
flexibility and economy.
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= are already in use by tel-
ephone companies for
video/sound transmissions
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Bellcompatible and meets or ex-

ceeds CCIR and EIA standards.

With its standard interfacing, the FV43-02 is sim-
ple to install. And after initial performance checks,
there are no controls to adjust. What’s more, it’s
backed by Farinon’s vast engineering experience and
afterthe-sale service.

For TV studio-to-transmitter-links and intracity
relays, satellite transmissions, or head-end CATV, the
revolutionary FV43-02 deserves to take a bow. Get in
the act and find out more about tomorrow’s super
sound and today’s super saver.

U.S.A.: 1691 Bayport, San Carlos, CA 94070
Phone: (415) 592-4120, Telex: 34-8491

Canada: 657 Orly Ave., Dorval, PQ H9P 1G]
Phone: (514) 636-0974, Telex: 05-82-1893
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formation has come in already indicating that CP offers
improvements for VHF channels; in theory, the technol-
ogy should work even better for UHF. This is particularly
true for ghost rejection in a large urban area such as
Boston.”” The WQTV antenna will be mounted on the
Prudential Tower; but the Hancock Tower is just around
the corner!

The significance of WQTV’s decision, of course, is
that for a UHF station, already faced with the high cost of
transmitter power, CP operation virtually doubles the
operating cost. While VHFs, particularly in the low
bands, can usually afford to double their output power in
order to add the vertically polarized signal and achieve the
same ERP with circular polarization, for UHF stations the
increased power is at considerable expense. However,
Brutoco’s analysis of the finances of the WQTV operation
provides some interesting insights: ‘‘One of the advan-
tages of the CP antenna, besides its polarity of signal, is
that you get to send out your full ERP on both the horizon-
tal and the vertical planes — you’re effectively doubling
your power. If you believe that there is an advantage in
being able to blast out twice as much power (either be-
cause you believe that the circular polarity of the signal

.. i i ,p-ll"ﬁ”f

iy %27 S
iy I

%

i 4 e e
Rigger completes work on Bogner four-bay slot-and-dipole CP
antenna for WTVG's 1000 W translator in south tower of World
Trade Center, 1,398 feet above sea level. Note in background the
north tower mast which will house an array of VHF antennas for

the New York area

will tend to diminish or eliminate ghosting, or if you want
to get your signal further, then you step back and ask:
‘what will be the additional incremental cost?’ If you’re
only going to pick up an extra mile or so in your Grade A
contour, the cost probably isn’t worth it. If, on the other
hand, you’re picking up a large additional territory and the
quality of the signal in your Grade A contour is going to be
substantially improved, then the cost is not that great.”’
continued on page 54

Circularly Polarized Receive
Antennas — Consumers Will Have
To Wait A Little Longer

As originally conceived, circular polarization was a
transmitter/receiver system where the station’s CP trans-
missions would be matched by a viewer's CP reception. In
this way all the benefits of CP could be realized, including
maximum reduction of multipath (ghosting) problems in
close-in areas because of the ability of CP receive antennas
to reject left-hand (reflected) CP signals, and better signal-
to-noise ratio in distant areas because of the increased gain
in the vertical plane. It appears, however, that as of this
writing the major influence on stations’ decisions to go with
CP is increased penetration into the rabbit-ear and
monopole market. This is with the exception of the pay-TV
stations discussed in the article, where installation of CP
receive antennas is an absolute must for the quality signal
demanded by viewers who are paying for their program-
ming, and where the cost of installing the antenna can be
passed along to the viewer in the course of the installation of
a decoder.

Blonder-Tongue circularly-polarized receiving antenna for
channel 60, New York. A similar crossed-Yagi design (four
to five percent larger) is being used for channel 68 in
Boston

It appears, therefore, that the day when a consumer will
be able to walk into an appliance store and purchase a CP
antenna is a little way off. The problem, in addition to the
increased cost of producing and marketing such as an-
tenna, is that few people posess the necessary equipment
or judgment for deciding which type of antenna works best.
In the deep fringe areas of a station’s contour there is little
doubt that an RH CP antenna would produce immediate
benefits, no matter how it was installed; misorientation of a
CP receive antenna shows far less effect on signal quality.
However, in downtown areas likely to contain the bulk of a
station’s viewers, installation is a major procedure. As we
saw with WTVG, RH CP antennas are not always the an-
swer where the only signal that gets through to a particular
location may be a left-hand CP signal on its fifth bounce.
Consumers have no way of predicting the best configura-
tion for their antenna. Besides, larger rooftop antennas,
such as those which would be required for multi-channel CP
reception, are prohibited in many urban areas.

Nonetheless, interest has been shown by four receive
antenna manufacturers in producing CP antennas for situa-
tions such as pay-TV or WRAL, where the station takes an
active interest in putting CP antennas into viewers’ hands.
The furthest along is Blonder-Tongue, which is currently
producing the first commercially manufactured CP receive
antenna for channels 60 in New York and 68 in Boston. The
Blonder-Tongue model (either left- or right-hand circularly
polarized) uses a crossed Yagi design in which three direc-
tors, one driven element, and one reflector are incorporated
on a single shaft, about 172 feet long. A phasing harness
links the two dipoles which are folded to increase the
bandwidth. The antenna achieves a nine dB gain with a
single polarization, 12 dB with both horizontal and vertical.
The resistence remains at 75 ohms. This is practically the
same antenna Blonder-Tongue will be supplying to WQTV
in Boston except with a four to five percent increase in size
to account for the different frequencies of the two stations.

As for the circularly polarized receive antenna designs of
the future, all indications point to the superiority of a spiral
as the ideal antenna. However, no manufacturer is yet
willing to seriously undertake manufacturing this intricate
and costly design, which offers the further disadvantage
that its vertical orientation is not only unsightly but adds
substantially to installation problems because of its greater
windloading.
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CP-16/A Cameras and Angenieux Zoom Lenses...
Winning Combinations at Unbeatable Prices!

Put a lid on ever-escalating equipment costs with spectacular savings
on camera/lens combinations from Cinema Products... while our
supplies of specially priced lenses last!

Upgrade your TV-newsfilm operation. Retire your antiquated 16mm cameras and
lenses (whatever their condition), and trade up to the standard of the industry —
CP-16/A news/documentary cameras, with a choice of four of the finest Angenieux
lenses available:

1 Angenieux 9.5-57mm AV30 zoom lens. The lightweight, ultra-fast

(T1.9), wide-angle 6x1zoom lens permits close focusing at 24" from

the film plane.

2 Angenieux 12-240mm AV30 zoom lens. The ideal 20x1zoom lens
for any situation requiring wide-angle as well as telephoto coverage,

such as sports events, political gatherings, etc.

3 Angenigu %ﬁhm AV30 DA zoom lens. The outstanding 10x 1 zoom lens with

Auto rol.

4 Angenieux 12-120mm AV30 zoom lens. The “workhorse” of the television news gathering industry.

Free 3XL-IAZ Magnetic Head
All CP-16/A cameras (with built-in Crystasound amplifier) included in this offer are supplied with a 3XL-IAZ magnetic
record head — featuring individual record and playback azimuth adjustment — at no extra charge.

Trade-in any 16mm camera and lens
for the following CP-16/A camera/zoom lens packages:

CP-16/A (Code 1C272) CP-16/A (Ccde 1C272)
with 3XL-IAZ - with 3XL-IAZ . :
e ic P LIST: $10045 Magnetic Hoad LIST: $14370
and Angenieux 9.557mm  SAVE: 2320  and Angenieux 12-240mm  SAVE: 3770
AV30 Zoom Lens Ee————— AV30 Zoom Lens m———ree
PAY:$ 7725 PAY: $10600
CP-16/A (Code 1C272) CP-16/A (Code 1C272)
with 3XL-IAZ with 3XL-1AZ %
Magnetic Head S@ Magnetic Head LIST. $9420
and Angenieux 12-120mm UT% and Angenieux 12-7220mm SAVE: 1445
AV30 DA Zoom Lens AV30 Zoom Lens e e
(Automatic Iris Control) @ PAY: $7975
Also Available Special Two-Year Warranty and Free “Loaner”
Trade-in any 16mm camera (no matter how old), and This special offer is covered by an extended two-year
move up to a brand new CP-16/A for the incredibly low factory warranty on all mechanical and electronic
price of $4650. You'll save $1120 off list! components when you purchase your camera from
Please call your local CP-16 dealer for special your authorized local CP-16 dealer. .
trade-in prices and savings on standard CP-16 Your local dealer will also provide you with a
camera/zoom lens combinations. free CP-16 “loaner” for any down time on a warranty-

covered repair.

Offer Good Through Dec. 31,1978

These “special purchase” lenses are available in limited
quantities only. So, don't wait. See your local CP-16
dealer now. And save!
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2037 Granville Avenue, Los Angeles, California 90025
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A key feature of the WQTV operation will be the
installation of a Blonder-Tongue rooftop-mounted CP re-
ceiving antenna/descrambler in each subscriber home —
at the cost of $150 per household, fully installed. Boston
Heritage anticipates a 10 percent penetration into the
approximately 1,700,000 potential audience in the Boston
area. Multiply the $150 times 170,000 households ($25.5
million) and you arrive at the cost of installing the system.
““We are prepared to deliver a highly sophisticated televi-
sion signal,’” adds Brutoco, ‘‘one that is very clear, crisp,
and unghosted — not a traditional UHF signal. With the
‘closed loop’ CP system, we can do it. We can make our
pay TV signal look as good as anything else on the air. I
don’t understand why all the UHF TV competitors we
have don’t go for it automatically.”

WTVG/W60AI: STV reaches for the sky

Since the week of January 16, 1978, station WTVG
(channel 68 in West Orange, N.J.) and its 1000 W trans-
lator for channel 60 in New York City have been quietly
making broadcasting history. The transmitter and antenna
constitute the first on-air television facility at the World
Trade Center; it is the first circularly polarized translator
in the world; and it was the first UHF operation to transmit
with CP (except for KLOC).

The station is owned by Wometco, which internally
leases prime evening hours (from 8:00 p.m. to 2:00 or
2:30 a.m.) for its Wometco Home Television pay-TV
movies. During the remainder of the day, WT VG carries a
variety of ethnic programming. Operation of the two 1000
W Acrodyne translators is completely automatic, with the
transmission between West Orange and the World Trade
Center receive antenna carrying information that automat-
ically converts the translated signal into pay-TV mode
using the Blonder-Tongue scrambler/descrambler system
(both audio and video). 68/60 now has approximately
17,000 subscribers, with new homes being added at the
rate of 1000 per week.

The real revolution, of course, is that WT VG, trying to

Advertisement used in WRAL’s print
campaign in the local press informing
viewers of the station’s conversion to circular
polarization. Note the primary appeal to
rabbit-ear viewers

Giant crane iifts WQTV's Cetec Jampro three-bay CP
omnidirectional TV transmitting antenna onto test tower at
company's Sacramento range

get a top quality pay-TV signal into one of the most
built-up urban areas in the world, chose to go with circular
polarization for its translator (and will be studying its
results carefully to determine whether to convert its main
transmitter to CP also). The four bay slot-and-dipole an-
tenna was manufactured by Bogner Broadcast Equip-
ment, which was the only manufacturer chief engineer Joe
Giardina could find who would develop a relatively low-
powered CP antenna, and one that would withstand the
200 mph windloading required for the World Trade Center
installation. Giardina also insisted that the antenna be
supplied with separate inputs for the horizontal and verti-
cal polarizations so that field tests could be carried out
comparing HP to CP. Conversion from one to the other is
completely automatic with pushbutton controls in the
WTC control room. However, the station will shortly
establish a microwave link between the New Jersey and
New York transmitters, at which time all engineering
functions of the translator will be controllable from the
main transmitter. The antenna is side-mounted on the
existing FM mast (south tower), which was considerably
reinforced to withstand the greater weight of the TV
antenna.

The station turned to Ike Blonder to design the CP
receive antennas which are installed in subscriber homes
at a cost of $75 (plus $81 for the descrambler/speaker
box). The exciting design consists of two crossed Yagis,
and is extremely lightweight and easy to install — con-
nected to the descrambler box through coax (and booster if
necessary). The antenna is narrowband for the channel 60
reception. An interesting note is that Blonder-Tongue is
actually supplying three different antennas to the installa-
tion affiliates — one conventional HP, one left-hand cir-
cularly polarized, and one RH CP. Installers, using field
strength meters, will be able to select the antenna that
gives the best results in any particular location.

The circular shape of things to come

In the 16 months since the FCC granted approval for
circular polarized transmissions, six VHF stations —
continued on page 56
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solve your Wide Blanking problems
with the MICROTIME
Super Wide Window

FCC declares *'...stations showing a steady pattern of
blanking exceeding...21 lines vertical will be subject to
more severe sanctions. ' ‘(FCC 78-423)

Solve those all important wide blanking problems with
MICROTIME's Super Wide Window available on all
2020 Plus, 2020 ESP and 1020 Time Base
Correctors. The exclusive Super Wide Window option
offers a 24 line correction range to guarantee correct
vertical blanking, by providing TBC output blanking
per FCC specifications.

The Super Wide Window eliminates the need for
constantly “riding” the TBC advanced comp sync back
to the VTR. The system is able to absorb even large
inertial errors with no trace of the vertical picture shift
associated with any small window time base
corrector. So don't be concerned with the blanking
problems which have plagued the television industry
and caused numerous FCC complaints and citations.
The Super Wide Window is the answer.

MICROTIME, first in Video Signal Correction, helping
the television industry look its best!

Microtime, Inc.

1280 Blue Hills Avenue

Bioomfield, Ct. 0600: Ml‘ RO I IME
(203) 242-0761 TWX 710-425-2390
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circulal-ly Polarized Antennas

Domestic Circularly Polarized TV Transmitting Antennas At A Glance

Note: this chart is intended to serve as a quick guide to currently available CP
antennas — who makes them and who is using them. Figures quoted are
sometimes engineering estimates and are not intended to refiect field test data.

Axial
Channels Ratio

Migr. Model Description dB

Max. TV

Power Input Cir.
kW within Current & Future U.S.

(+20% aural)

Power Gain +dB Installations

TOP MOUNTED
Bogner “B" Series
Broadcast Equipment

All; Single row of standard HP slot array
plus standard VP dipole array per bay,
with pattern conforming directors at each
bay to provide vertical titt and null fill and 9
standard horizontal directional or omni-
directional patterns. Field convertible from
HP to CP. Top or side mounting.
EXAMPLES:

Channels 2-6 (3-6 bays), null filled
Channels 7-13 (8-14 bays), null filled
UHF (24-32 bays), null filled

Pl
owmm

100 3.2/1.6-6.4/3.2 1.75
70 9.2/4.6-7.7/15.4 1.75
110 26.6/13.3-

35.0/17.5 1.75

“*WVI! (7) Bangor, Maine
“*WNYS (9) Syracuse, N.Y.

WTVG (68/60 translator)
New York

Cetec
Jampro

Spiral All; Varying number of bays each consisting
of varying number of spirals fed equal
power from base of the bay. Low VSWR
achieved in VHF models through use

of Wilkinson power divider providin

equal feeds to each radiator through lines
inside non-reflective support column.
Highly omnidirectional

EXAMPLES:

Channel 2 (2 bays)

Channel 7 (2 bays)

Channel 10 (3 bays)

Channel 19 (3 bays)

NN
o ooy
©

Channel 68 (3 bays)

100 3.011.5
75 16.5/8.25
75 16.74/8.37

*KWTX (10) Waco, Tx.
110 48.0/24.0

KLOC (19) Modesto, Ca.
(1975-76 testing)
WTVG (68) Boston

N
o obooo

110 48.0/24.0 1.

Harris CPV 2-13; 3 crossed-V flat dipoles per bay
mounted at 12hantervals separated by 3
vertical grids foi AP beam shaping. HP

and VP dipoles fed separately in phase
quadrature. Vertical null fill and beam tilt
achieved through standard phase dis-

tribution techniques. Mechanical

tower loading equal to or less than present

HP Batwing and traveling wave antennas.
Channels 2-6 (with 15 nult fill) 2.0

Channels 7-13 (with 15% null fill) 2.0

100 5.4/2.7 2.0 *WWL (4) New Orleans
**WCIX (6) Miami
“*"WOR (9)/WNET (13)

New York (diplexed)

100 11.4/5.7 2.0

RCA Fan Vee 2-6, 7 layers of dual interlaced turnstile 3.0
radiators. Each layer consists of 1 bay of

HP Batwing Turnstile 1| radiator and 1

bay of 4 VP double-V full-wave dipoles.
Foamdielectric phase quadratur~ feed

system to each radiator.

60 6.0/3.0 1.5 XETV (6) Tiajuana
(San Diego area)

WRAL és) Raleigh, N.C.

WTTV (4) Bloomington/

Indianapolis

Tetra Coil ~ 7-13; 4 interleaved helical radiators wound 2.5
(TCL) around each of 3 sections of support pole.
Traveling wave principle with top loading
of each radiator. Beam tilt and null fill
achieved electronically — standard feature.

40 16.0/8.0 1.5 “WTVD (11) Durham, N.C.

SIDE MOUNTED PANEL TYPES

Note: Side mounted, panel-type antennas offer the advantage of being ex-
tremely variable in their beam shaping abilities. Each consists of a series of
panels arrayed on the sides of a tower, with panel size dependent on factors
such as gain and frequency. Directionality and beam tilt may be controlled

electronically by feeding different power to different radiators, or by physically
manipulating the panels, or by a combination of both. Measurements of degree
of circularity given below are for a hypothetical situation in which equal power is
fed to all panels.

;,

Ring-panel  All; Flat rectangular reflector panels 2
with differentially spaced rings — minimum
of 3, generally 6-7. Single feed per panel,
generally center-fed. High directional
capability.

Cetec
Jampro

lowband: 100 maximum 1.5
highband: 70 48.0/24.0
UHF 220

Harris
Corp.

Cavity-
Backed
Radiator
(CBR)

7-13; Circular cavities with crossed dipoles 2
and matching rings above dipoles

Extremely wide bandwidth and hybrid
junctions permit multiplexing of 2 or more
channels.

100 single; unity for single 2.0
150 multiplexed channel or
multiplexed

KBYU (11) Provo, Ut.

RCA Quatrefoil
(TBK) coupled for broadbanding) per bay

mounted in front of beam-shaping basket.
Omnidirectional standard or directional
horizontal patterns available.
TWO VERSIONS:
TBK-3 (3 bays)
TBK-6 (6 bays}), 10% null filled

2-6; 4 ring radiators (2 HP, 2 VP mutually 1.4 avg.;
3.0 max.

WPBT (2) Miami

70 3.0/1.5 25
50 5.8/2.9 2.5

TBJ 7-13; 3%2-foot square reflector panel
to achieve circularity with reasonable
tower size (larger tower for given radiator
phase-center to array-center) 2 adjust-
able dipoles per panel with single feed point.

3.0 avg.

varies accord-  slightly less 2.5
ing to individual than .5 per
specifications  layer

*WABC (7), New York

Andrew Alford of Alford Manufacturing Co., Woburn, Ma. has recently patented
an antenna design which should be of considerable interest to UHF broadcast-
ars lnokina intn P The desion amnlavinn twn rolinear arrave of dinales far

“*Pending FCC approval.  *Antenna not vet instalied.

from balums, with a zig-zag between them (25 dB down coupling), is mounted on
a metal plate. Plates are then side-mounted to square towers and achieve both

hinh naine and nnad rircularibhe and avial ratin




WPBT (channel 2), WTTV (4), WRAL (5), XETV (6),
WLS (7) and KBYU (11) — and the two pay-TV UHF
stations have converted to CP operations. By the spring of
1979, another six — WWL (New Orleans, channel 4),
WABC (New York, channel 7), WVII (Bangor, Maine,
channel 7), WOR (New York, channel 9), KWTX (Waco,
Texas, channel 10) and WNET (New York, channel 13)
— will probably be transmitting with CP pending FCC
approvals and antenna delivery. No additional UHFs ap-
pear to be in the works at this time.

It seems that there is going to be no immediate rush to
go out and convert to circular, though some had predicted
this when CP was first being studied. The results with CP
are dramatic; but until the public becomes aware of what it
is missing — which may in fact occur in a year or two as
more and more markets are opened to CP and stations
begin to promote their improved signals to advertisers and
viewers — conversion to CP will probably continue to
happen as part of normal upgrading of facilities. For many
broadcasters, increased transmission costs and the con-
tinued escalation of utility rates outweigh the advantages
they could hope to gain in improved signal. This is par-
ticularly the case for UHF, where high-gain antennas are
not only costly to install but where a station may have to
double a two to three megawatt power input to achieve
circular radiation. *‘There are two things going on with
CP,”’ points out Ogden Prestholdt, a partnerin A. D. Ring
& Associates, a Washington, D.C. consulting engineer-
ing firm. ‘‘There is the ability of a broadcaster to effec-
tively double his power, and the potential for the benefit to
be gained from transmitting in the vertical plane. In a
sense, the first benefit may obscure the other. For some

broadcasters, being able to double their power may lead
them to overlook the question of whether there are real
advantages to being able to transmit a circular signal. The
test results simply aren’t conclusive at this point.”

The coming months will obviously be critical to the
future of circular polarization as the results start coming in
on WQTV and WR