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State of Radio After
ChancellorlEvergreen

by Lynn Meadows

DALLAS Perhaps the closest that ordinary mortals can
come to understanding how it feels to merge Evergreen
Media. Chancellor Broadcasting and the 10 Viacom radio
properties would be to collect Boardwalk. Park Place. all
the greens and all the reds in a game of Monopoly.

This is to hold. 1n other words. a full complement

Radic W

Consolidation Update: :
NAB Meets With DOJ

by Matt Spangler

WASHINGTON Representatives of the
Department of Justice and the National
Association of Broadcasters have met as the
department contimies its investigations into poten-
tial antitrust violations by radio mergers and
acquisitions.

Meanwhile. a Key senator has warned the
Federal Communications Commission not to
overstep its bounds 1n 1ts evaluations of these
transactions.

See DOJ, page 15 P
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of properties in the most desirable areas on the
board. and to know that your competitors,
understandably, are nervous.

More to come

Evergreen Chairman and Chief Executive Officer
Scott Ginsburg said the new Chancellor Media
Corp., with its 103 stations in 21 markets and an esti-
mated weekly audience of 38 million, will be the
largest ““pure-play™ radio group in the United States.
The group’s total 1996 estimated revenues of $788
nillion would have placed it second only to CBS

adio, which had estimated revenues last year of $1
billion. according to BIA Research (see Figure 1).

The combined group will own the top one or
two revenue shares in seven of the top 10 markets,
and |1 ot the top 25. Still, Chancellor Media may
have only a limited time to enjoy being King of the
pure-play radio hill.

Steven Pruett. senior vice president of New
York  City-based investment bankers
Communications Equity Associates. said he thinks
this is the beginning of another wave of consolida-
tion. He admitted he had not foreseen that entre-
preneurial companies like Evergreen and
Chancellor would merge this quickly.

Thanks to the chain of events this merger

See CHANCELLOR, page 8 p
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Commissioner Rachelle Chong:
A ‘Laissez-Faire’ Regulator

WASHINGTON The bio for Federal
Communications  Commissioner
Rachelle B. Chong calls her “an advo-
cate of simple. pragmatic regulation.”
From her public disagreements with
Chairman Reed E. Hundt over his belief
that the FCC has jurisdiction to regulate
liquor advertising. to her belief that the
commission should limit its involve-
ment in regulating emerging technolo-
gies, she is a product of the Reagan-era
“laissez faire” approach to government,
a lieutenant in the Republican
Revolution, though she might publicly
deny the affiliation.

At the same time that she appears to
be a fierce advocate of the First
Amendment, however, she firmly
believes in the public interest commit-
ment of broadcasters, having been out-
spoken on such issues as TV ratings and
children’s educational television (she
will, in fact. deliver the opening remarks
of the children’s television session at the
Broadcasters” Law & Regulation
Conference at this year’s NAB).

Chong came to the commission as a

Federal Communications
Commissioner Rachelle Chong

private sector telecommunications
lawyer in San Francisco. She was
appointed to her Republican seat by
President Clinton in 1994, and three
years later she faces detractors
perhaps even the chairman — who want
See CHONG, page 43 p
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NEWSWATCH

Westinghouse:
New Name, No Symbol

NEW YORK To no one’s surprise,
Westinghouse Electric Corp. has chosen
“CBS Corporation” as the name of the
broadcast entity formed through its merg-
er with Infinity Broadcasting. Divisions
of the company will still be CBS
Television, CBS Radio and CBS Cable.
Westinghouse Chairman and CEO
Michael H. Jordan said the public
advised the company to “keep the name
that has been known as a leader of the
broadcasting industry from its earliest
days.”

CBS Corp. will have its own board of
directors, officers and publicly traded

stock separate from those of
Westinghouse Electric Company, the
industrial arm. An important item of
business to be considered, however, is
what CBS Corp. will use for a symbol on
the stock exchange; “CBS” is being used
by Cort Business Services.

Meanwhile, Westinghouse purchased
Gaylord Entertainment’s two major cable
networks, TNN (The Nashville Network)
and CMT (Country Music Television),
last month. TNNR (TNN Radio) syndi-
cates “The Nashville Record Review
with Crook & Chase,” the weekly coun-
try music countdown show. Jordan said
the transaction will make CBS Radio and
the networks “key players in country
music and country lifestyle businesses.”

Jazz Jock Claims
Innocence of Manslaughter

ALEXANDRIA, Va. WIZW(FM) disk
jockey Gregory P. Fitzgerald was indict-
ed on charges of involuntary manslaugh-
ter in the November death of a man who
died after the two had a fistfight.
Fitzgerald had been the afternoon drive
man at the soft jazz station since 1993.
The altercation was with William F.
Deal, president of the National Electric
Sign Association, and over Fitzgerald’s
girlfriend, with whom he thought Deal
was having an affair. Fitzgerald claimed
that he confronted Deal and was attacked
by him. Deal complained of dizziness the
next day and, after a blood clot was

It Fits Nicely in the Wallet,
Beautifully in the Studio and
Flawlessly in the Signal Chain

R-5 Console

1

Cirde (2) On Reoder Service Card
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removed from his head on Nov. 5, he
died on Nov. 11.

- Fitzgerald claimed that the fight was
quick and that he did not know the seri-
ousness of Deal’s injuries.

Bob Battle, Fitzgerald’s attorney, said
his client would plead not guilty. “If you
defend yourself against someone, that’s
not a crime,” Battle said. He expected the
trial would be in late March or early
April and would be brief.

WIJZW General Manager Charlie Ochs
was not sure at press time if Fitzgerald
would be brought back on the air as he faces
trial. “What we’re trying to do right now is
whatever is the right thing to do,” Ochs said.

See NEWSWATCH, page 3 P
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Radio, Inside the Beltway

A Roundup of News Affecting Radio From the Nation's Capital

by Matt Spangler

Clinton Wants Airtime and
Money from Broadcasters

In his State of the Union address.,
President Clinton urged Congress to pass
a bipartisan campaign finance reform
bill. He set a deadline of July 4 for pas-
sage of the McCain-Feingold hill. which
proposes giving free airtime to broadeast-
ers as part ol its campaign finance reform
measures.

Meanwhile. the President's recent budget
proposal calls tor $36.1 million to be col-
lected through spectrum auctions over a
five-year period (1998-2002). In a press
conference. Sen. John McCain, R-Ariz..
chairman of the Senate Committee on
Commerce. Science and Transportation,
said the committee opposes spectrum aue-
tions. Nonetheless. he said. it must adhere to
the president’s plan to balance the budget.

McCain said that the president’s bud-
get didn’t specity whose ox would be
gored™ if the funds were not raised. One
alternative is to hit broadcasters with a
“trigger tax” to compensate for any tfunds
not raised by the auctions.

A spokesman for the National
Association of Broadcasters said that it a

trigger tax were implemented. the impact
would be felt in the digital television
realm. “Broadcasters are already pre-
pared to spend billions for the transition
to digital television.” he said. “We cannot
support the administration’s trigger tax
proposal. because it would only delay the
next generation of universal, over-the-air
TV 1o American consumers.”

Who'’s In and Out at the FCC

The question of who will be nominat-
ed to and who will remain at the Federal
Communications Commission is starting
to seem like a real whodunit. At press
time there were no official nominees to
fill the slot left sacant by the departure off
Commissioner Andrew Barrett on April
1. 1996. and the one that will become
available when Commissioner James H.
Quello’s term expires in May. There has.
however, been plenty of scuttlebutt,

Sen. John MceCain said in a press con-
ference last month that Michael Powell.
chief of statt of the Department of
Justice’s antitrust division and the son of
retired Gen. Colin Powell, was a strong
favorite to replace Republican Barrett.
FCC General Counsel Bitl Kennard is
said to be the favorite to fill Democrat

NEWSWATCH

» NEWSWATCH, continued from page 2

Parachutist Hung Up
On S.C. Station

LAURENS, S.C. You don't get this kind
of call every day. On a recent Friday alter-
noon. Jim Graham. chiel engincer of
WSSL-FM. received a call that an unautho-
rized person was on the station’s property.
More precisely. the man was stuck on
one of the guy wires of the station’s tow-

er approximately 350 feet from the
ground.

Graham hurried out to the site to pro-
vide whatever help he could to the rescue
effort. A man was suspended from the
third guy wire up. He had attempted to
parachute oft the 1.200-foot tower by
jumping trom around the 500-foot level.

Rescue workers from Laurens County
and Greenville County worked for five
hours to disentangle the pendent man,
When they finally got him down, police
charged him with trespassing and treated
him to a short respite at the local lock-up.

WSSL remained on the air throughout
the episode. I was just glad they got him
down safely.” said Graham.

Radio World Co-sponsors
Miami Expo

MIAMI The second annual World of
Radio & TV Show/Expo for Latin
America will be held here. Aug. 5-7. at
the Miami Beach Convention Center,
organized by the Latin America
Communications Network Inc. (LACN)
and co-sponsored by Radio World and
TV Technology.

The exhibition will offer the fatest in
audio and video equipment technology.,
along with radio programming and ser-
vices, to radio and television broadeasters
and video professionals.

The show also is being directed at the
Florida market.

A concurrent technical conference will
address issues ranging (rom digital audio
production and transmission for radio to
new developments in digital non-linear
editing and new ENG tape formats for
TV broadcasters and video professionals.

For information about registration,
contact the Latin America

Communications Network Inc. at (303)
638-5005. For information about ¢xhibit
space. contact Alan Carter, Latin America
regional manager, at Radio World and
TV Technology. at (703) 998-7600,
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Quello™s position.

Senate Majority Leader Trent Lott, R
Miss.. reportedly  backs  House
Commerce Committee Chiet Economist
Harold  Furchtgott-Roth  as  the
Republican nominee.

FCC Common Carrier Burcau Chief
Regina Keeney had been the White
House™s Democratic nominee. but she
withdrew her name when Congress came
back into session this year because she
did not feel that she could keep up with
the demands of the job and spend enough
time with her children.

Meanwhile. McCain also suggested
that current Commissioner Rachelle
Chong. whose current term expires June
30. should step down. National
Association of Broadcasters President

Edward O. Fritts came out in support of

Chong: “Her refreshing independence —
coupled with a steadtast belief in the
public interest — have been the hall-
marks of her tenure.” he stated. Chong
said she plans to seek renomination from
the White House.

Rumors continue to surface that FCC
Chairman Reed . Hundt may leave the
COMMISNON SO00N.

~

Daley’s Job: Clean Up Commerce

The White House turned to a Chicago-
area attorney with a familiar political name
to help bring a gloss to the Commerce
Department. William Daley was sworn in

as the new Secretary of Commerce last
month. He has served as a special counsel
to President Clinton on NATTA.

Referring to ethies charges that the
department faced under Ron Brown's
tenure as secretary. Sen. John McCain
said. "Mr. Daley will face a monumental
task in restoring the reputation of the
Department of Commerce. 1 feel conti-
dent, nonetheless. that he is capable of
this responsibility.”
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Jordan: Positive Vibes for Radio

WASHINGTON Aah, it is that won-
derful time of year known throughout our
business as “NAB time.” There isn’t any-
thing else quite like it.

As you peruse through this, our NAB
preview issue, keep in mind that between
now and when you actually arrive in Las
Vegas, much more will have been added
to the program and the exhibit halls.

Once again, we will be covering the

convention from A to Z as the authors of

the NAB Duaily News. For your enjoy-
ment, if you are attending the show, we
also will be printing an afternoon edition
that will feature completely hot-off-the-
press live events and news from "Vegas.
We will have a booth on the floor, No.
2400. Please come by and tell our boss
how much you love RW!!! He loves
hearing that (and so do 1'). Or just come
by and say hello he really likes that
t0o.

‘Cool Stuff’ time again

Mostly, though. I am looking forward
to walking the tloor and looking for those
“Cool Stuft Award™ winners for 1997. 1
think that has become one of my favorite
parts of the whole show.

And speaking of cool. one of the bene-
fits of working on the Daily is the ability
to chat with people that 1 don’t normally
have an opportunity to see. Yesterday. |

drove up to Pittsburgh to interview
Westinghouse Electric Corp. Chairman
and CEO Michael Jordan. He will be the
opening keynote speaker for the all-
industry session at the NAB. My inter-
view with him is for the NAB Duily
News, and T will run, in an upcoming
RW issue. some excerpts from it that
pertain to radio.

I did want to share some of his
insights with you now. though. Namely.
two things. One. he is @ man who likes
radio and sees radio as an extremely
important part of the Westinghouse struc-
ture. I asked him whether we would see
CBS Corp. continue on the acquisition
trail. He basically said yes.

“In radio. certainly we are the world

leader and it’s a very important part of

our business — over half our profits
come from radio. 1 expect that to contin-
ue to grow.”

He went on to say that most of the big
picces were in place in the top markets.,
but that we would see CBS moving to
“fill in™ any gaps in major markets.

Of course, DAB

Now. I wasn't about to walk out of

that office without asking him about
DAB. Let’s face it. I've said some pretty
strong things about it on this very page
and | was looking for him to assuage

the “giant kielbasa.™
Check it out on page 74.

Well, Whad'Ya Know?

Terry Skelton, a writer with technical experi-
ence at Mutual Broadeasting and NBC-TV,
joins the pages of RW in this issue with an
inside look at the frenetic radio program
“Whad" Ya Know? with Michael Feldman.”

Terry sent a big batch of photos from a
recent broadcast from Phoenix. Our favorite:
a familiar pink lawn ornament in an unusual
stage setting. As Terry writes, “Contestants
win prizes ranging from Wisconsin cheese to
pink lawn flamingos ... They might even win

Photo by Terry Skefton

BURK TECHNOLOGY -

some of my fears about being out on a
limb and all that with IBOC. His com-
mEnts were very reassuring.

“Well I think there are proposals of
other systems that would
require the implementa-
tion of a completely new
spectrum which is not
practical in this market-
place. ... Therefore the
USADR proposal of the
in-band radio is the most
practical. We feel that the
project languished for a
period of time because it
did not have the technolo-
¢y leadership. and so
we ve sort of taken the
lead in that and it’s some-
thing we know a little
something about. quite
frankly.

“We think we have a
viable proposal that will
be demonstrated over the
next one to two years., We
have to get the confidence
of the industry. the manu-
tacturers. the FCC ... that
we do have a viable
proposition to bring digi-
tal to the marketplace.
Over time we think that
the transition to digital

incredibly comfortable talking about it
and knew up-to-the-minute what I was
asking him about as it pertained to IBOC.

Separately important

Our cover artwork for this year was
designed by RW Production Manager
Heather Nicholson. Look closely at the
old mic in the foreground — it was pho-
tographed by our own Al Peterson at the
Newseum in Arfington, Va.. and it is the
very one that President Franklin Delano
Roosevelt used for his “Fireside Chats™
on the radio 60 years ago. Officially. it is
a Western Electric. carbon button mic.

The Newseum is funded by the
Freedom Forum and is brand new. Chris
Joaquim will profile it for you in an
upcoming issue.

Westinghouse Electric Corp. Chairman and CEO
Michael Jordan will deliver the opening keynote
speech at NAB 97 at the all-industry session Monday
morning. A man who values the importance of
broadcasting to his company’s overall structure,
Jordan has set up CBS Corp. in growth mode —
ready, he believes, to tackle tomorrow’s tough media

marketplace.

will take place in radio as
it has in every other communication and
clectronic media, but we think it is a
ways oft.”

So there it is. straight from the big
man himself — Westinghouse is commit-
ted to IBOC from the top of the corpora-
tion. And not only that, but the man was

Our hearts are with you

A very sad note to end this column.
Many of you know Robert (Skip) Tash.
our sales manager. His dad passed away
last month. Our heartfelt condolences.
Skip — our prayers are with you and
your family.

" ARC-16: the logical choice for LMA and duopoly transmitter control.
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The Boss responds

Dear RW,

Your gracious editorial is appreciated
("We'll Miss the Boss,” I'cb. 19).

I have to tell you how the “Boss™ title
developed. Whenever 1 selected super-
bright candidates for one of my legal
assistants. 1 always told them. “Don’t
consider me your boss, consider me a
friend who is never. never wrong.™ The
next day they called me boss and [ lost
my infallibility — it turned out to be
lucky tor me.

James 1. Quello

Comnissioner

Federal Conununications Conunission
Washington
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Booth fees

Dear RW,

I can really relate 1o the anonymous
exhibitor who said the NAB spring
show’s expansion is out of control
("NAB Hikes Booth Fees.™ Jan. 22).
Broadcasters are a signiticantly smaller
percentage of the participants, 1 feel like |
am paying more and more with no equal
return on my investment!

Ten years ago. there were 10 x 10
booths and 10 x 20 booths everywhere.
adding to the general aura. producing
fresh. aggressive perspectives. Some off
those exhibitors are now larger, like
myself. But small. innovative companies
no longer secem to be represented.
Perusing the map of the main south hall at
the LVCC. there are only 30 designated
10 x 10 booths. Do small businesses have
the same potential now that we did then?

We could have gone to the Sands
Convention Center. and there was plenty
of space in the satellite area or in the out-
side remote truck area. But [ feel we
would miss our goals for this show out-
side. We were in the Sands last vear and
watched the attendees arriving to register.
only to hop on a bus immediately for the
LVCC.

We are in the LVCC this year. and |
an happy about it. although we ended up
in a booth twice as big as we need. [ was
told that it NAB did locate a smaller
booth they would let us know. But we
still had to pay tor the 20 x 30, as there
are no refunds after Jan. 15,

Please visit us this year in booth 7871,
we have plenty of room for you!

Susan Clark
President

Clark Wire & Cable
Mundelein, 1.

Remember the ‘B’ in NAB

Dear RW,

I read with great interest your article
on the NAB booth fees. While we were
not happy when we discovered this
increase. we did not complain.

The fact that we were very pleased with
last year's show. as it certainly met and
even exceeded our expectations. does not
mean that we are content with the increas-
ing costs. This is especially alarming if
part of the increase is due to the increasing
size of the show, since it seems a greater
percentage of the increased size is from
exhibitors on the fringe of broadcusting. |
suspect many of the exhibitors would pre-
fer keeping the show limited to those
directly involved in the mainstream of
broadcasting, which is what we had five
years ago, thereby keeping the size, costs
and complexity to a minimum.

[ share the views expressed by Jim
Wood. Dave Burns, Lynn Distler and the
anonymous exhibitor who spoke up. 1
hope others will do the same.

William L. Sien

Viee President
Systems Wireless Lid.
Herndon, Va.

OPINION

Radio World S

Eddie:
Thumbs
Up

Washington.

interests of big TV.

Well, maybe.

casy job.

The convention season is an excellent time to pass
judgment on the job done by the NAB’s 19th presi-
dent, Eddie Fritts. We give him a thumbs-up, with a
few reservations.

The official biography for Fritts states that he is the
“official spokesman for the American broadcasting
industry with the White House, Congress and federal
government agencies.” The Fritts NAB is among the
most potent of the many organizations seeking to influence policy.
The Washington Post quoted Sen. John McCain, R-Ariz.. as saying
that the NAB is the most powerful lobby he has encountered in

Clearly. Fritts is a good man to have on your side.

Despite many voices competing within his domain, Fritts has
crafted a course through the currents of deregulation, spectrum auc-
tions, and changing government moods. But radio is not always first
to benefit. The NAB spends a tremendous amount of effort on the

Fritts was weaned on broadcasting; he is the son of a small-market
radio operator. He owned and ran a group of four AM and four FM
stations. Considering that heritage, we think he should more frequent-
ly address the concerns of radio, and specifically of smaller stations.

To be fair, radio stations do benefit from the power of their TV
brethren. When NAB acts on TV's behalf, radio usually wins too.

Fritts also is capable of saying things that strike some listeners as
simplistic. In an October interview, he seemed generally dismissive of
Internet audio, a technology that many of his member stations are
pursuing. Similarly, in the interview that appears in this issue, Fritts
said, “For those stand-alone operators who are concerned about con-
glomerates buying in smaller markets, it's not going to happen,” he
said. “The conglomerates are not interested in smaller markets.”

But these are minor gripes. Eddie Fritts and the NAB deserve
much of the credit for improvements in our regulatory lot. He is
effective and approachable. He is paid — and paid well — to keep
the concerns of broadcasters before the regulators. and to keep the
regulators off the backs of the broadcasters. In this era, that's no

—RW

Letter from Rome

Dear RW.

Please accept our thanks for the article
by Chris Hamaker ("All-news Is Not Just
for Big Market Players.” Jan. 22). He
caught the spirit of our operation and the
wondertul relationship between our sta-
tions and our listeners.

Thank you especially for the beautitul
color photo of our building. It was the
morning the Olympic Torch was nearing
Atlanta and we had decked out in antici-
pation of the torch passing and arriving
just one block away for the welcoming
ceremonies. Our people were stationed
all over the area providing live reports.

This building is 141 years old. built in
1856 as the home for the pastor of a
Methaodist Church next door. It survived a
visit to Rome by a certain General
Sherman and the late unpleasantness of
1860-1865. It is remurkable how well we
have integrated modern digital studios
and facilities into a real piece of Georgia
history where candlelight, lanterns, quills.
parchment, fireplaces and deep wells pro-
vided the backdrop of an earlier time.

Michael H. McDougald
President and CEO
WRGA(AM)-WQTU(FM)
Rome, Ga.

No foothold

Dear RW,

You stated that radio’s greatest success
stories have been written by entrepre-
neurs (“Poised for Leadership.” Jan. 22).
I believe that, with all these corporations
buying up radio stations. particutarly in
the large markets. it will take lots of
money for an entrepreneur to get the
opportunity to get into the business.

In a way it's good that big radio
groups have the clout to earn more
respect from advertisers. But those who

World Radio History

really love the radio business. yet don’t
have the capital to buy stations or com-
pete with the big boys. find it close to
impossible to get such a foothold. espe-
cially in farger markets.

I guess they can always try sales. That's
the only constant these stations need.

Pedro Hazel
Radio enthusiast
New York, NY

No Pearl Harbor today

Dear RW,

The letter from Tom Taggart ("EAS s
Little More Than Excuse for Fine.” Jan.
22y is quite generally on the mark. 1 was
one of the co-authors of the original
CONELRAD System, based on frequen-
¢y synchronous operation of a group of
stations to thwart use of direction-tfinding
equipment on aircraft. Remember, the
Japanese planes “homed in™ on KGU
and/or KGMB in Honolulu that fateful
morning of Dec. 7. 1941. Advancing
technology and the nuclear ICBM made
such a cumbersome system passé re navi-
eational information: its only remaining
grace was dissemination of emergency
information to the public, which any self-
respecting broadeaster would want 1o do
even without his admonition to operate
“in the public interest and necessity.”

Most government programs, once
begun, are hard to shut oft. CONEI.RAD
and its successive nomenclatures proba-
bly should have been brought to finality
in the early "50s. and its personnel shifted
to more useful endeavors. Surely there is
a better way to accomplish what the EAS
purports to do to justify its existence.

A Prose Walker W4BW

A.RR.L.. QCWA, OOTC, SOWP;
Fellow LLEE.E., Radio Club of America;
P.E.: on air 1923 spark to present
Tullahassee, Fla.
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Digital Wars: EIA Strikes Back

by Matt Spangler

WASHINGTON The Electronics
Industries Association is not ducking the
firestorm of controversy ignited over
recent statements it has made about its test-
ing of digital audio broadcasting (DAB)
systems (see RW. Feb. 19 und March 5).

CEMA President Gary Shapiro said he
was blindsided by an attack from
National Association of Broadcasters
President Edward O. Fritts on the contro-
versial DAB issue. Shapiro went to a pri-
vate meeting with Fritts. planning to dis-
cuss HDTV and other video issues. but
instead faced a Fritts angry about EIA's
recommendation that the Federal
Communications Commission abandon
satellite spectrum auctions and allocate
L-band. UHF or VHF spectrum to DAB.

Fritts repeated the angry words he had
for EIA at last month’s Radio Advertising
Bureau conference. He called the move
“underhanded. backhanded tactics.”
Shapiro said he responded by reiterating
EIA’s conclusions on S-band systems
based on its testing: “It’s not going to
work for mobile electronics for car users.
and they know that and we know that and
we should tell the FCC that.”

Shapiro also denied that the draft
report released by EIA’'s DAR subcom-
mittee in January shows that EIA endors-

es the Eureka-147 L.-band DAB solution.
He said that while NAB does indeed
endorse an IBOC solution. EIA is an
“impartial. neutral tester.”

At the NAB Radio Group Head Fly-in
last month. Shapiro laid the blame for the
slow transition to digital radio at this
audience’s feet. 1 think radio broadcast-

ers have not shared the digital passion of

their television brethren,” he said.

At the same time. he suggested that
there may be a place for both national
and local service if and when the digital
spectrum becomes available. 1 am not
sure we need new or additional radio
broadcasters,” he said. “Rather. 1 think
local radio broadcasters should decide
whether they will be exclusively local or
part of a national service. And. perhaps.
there can be a local portion of a national
service each hour of the day. This means

that existing broadcasters would get a
credit of some type when digital radio
spectrum is auctioned.”

Meanwhile. EIA's DAR subcommittee
reviewed the criticisms of the draft report
on DAB testing it released in January
(see RW, Feb. 19) and was preparing
reply comments at press time.

DAR Subcommittee Chairman Randy
Brunts said the report was only generated
by the DAR Caucus — a group of equip-
ment manufacturers. some of whose
members sit on the subcommittee — and
not meant to be a statement of the sub-
committee’s position. “There are a num-
ber of things in the report that even with
my mediocre understanding of all the
data 1 don’t agree with.” Brunts said.

He defended the integrity of the testing
process. which has been under attack of
late by the various proponents. USADR

has been particularly vocal in its objection
to the inclusion of data on its IBOC sys-
tem in any evaluation. because it with-
drew the system before field testing com-
menced. Brunts said USADR withdrew
its system after years of laboratory tests
had been performed at great expense.
“USADR in particular has been treated
pretty well in the process.” he said.

The USADR system especially suf-
fered in multipath performance. accord-
ing to Brunts. Westinghouse has teamed
up with USADR to improve the flaws in
the system. but based on a paper present-
ed to the subcommittee last year that out-
lined the planned improvements, “those
enhancements didn’t look like they were
likely to lead to much better perfor-
mance.” said Brunts.

EIA may not be able to wait on a new
and improved USADR system before the
FCC wants a recommendation. ... the
FCC is ready to make some moves on
spectrum and they need to know what the
current state of the art is.” Brunts said.

Major Challenges for CBS
Baseball Production

by James Careless

NEW YORK For CBS Radio Sports.
the major league baseball scason starts
Tuesday. April 1 at 7:50 p.m. That’s when
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the network will broadcast its first game
of the season. between the New York
Yankees and the Seattle Mariners.

From there. the baseball units at CBS
Radio Sports. including announcers Ernie
Harwell. Jim Hunter and Hank Greenwald.
will be living like players. In other words.
they'll be on the road every week. getting
themselves in position to broadcast two
games on Saturday (afternoon and night).
and one most Sundays. Plus. of course.
there’s the All-Star Game. the playofts and
the World Series — in short. about 100
games in all. said CBS Radio Vice
President of Programming Frank Murphy.

The logistical challenges involved with
providing such coverage are massive.
That’s why the planning process begins
“as soon as the baseball scheduie is
released.” said Murphy. “which is gener-
ally in August of the preceding year. Then
we get into more specific planning usual-
ly late at the end of January. right around
Super Bowl time. where we actually pick

@CBS

RADIO

the first several weeks of games.”

“The toughest part is really trying to pick
the right games.” he said. “You don’t know
obviously when a game’s going to be com-
petitive or not. but we try to pick the teams
and the rivalries that make the most sense.
and at the same time, try to balance our cov-
erage around the country. so that we get
exposure to other teams as well. Obviously
this year the focus is going to be on the
Yankees and the other teams that were in
the playoffs last year. but you also have to
take the other teams into consideration.™

Making things more difficult is the
need not to force unnecessary program
blackouts on local affiliates. For instance.
in New York City. rival station
WABC(AM) has the rights to the New
York Yankees. so if CBS Radio schedules
an at-home Yankee game on the network.,
local affiliate WFAN(AM) will have its
network feed blacked out. That's why
“we have to be careful how we schedule

See BASEBALL, page 7 p
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P BASEBALL, continued from page 6

things around the country.” said Murphy,
“especially where you’ve got two teams
in a market.”

The bat boy

Once the schedule is worked out, the
week-to-week grind shifts to the produc-
ers and to Andy Vallon, manager of tech-
nical operations for CBS Radio
Networks.

It’s up to each producer to handle the
travel and other arrangements for individ-
ual crews. Meanwhile. it’s up to Vallon to
make sure the necessary equipment is in
place for each week’s broadcast. Shure
M367 portable mixers. Sennheiser micro-
phone-equipped headsets and transmis-
sion equipment to send the signals back to
CBS’ New York Broadcast Center for
commercial insertion and retransmission
to the network’s 350 aftiliates.

“We send out about six containers full
of equipment to one of our engineers
(usually from a local station or a local
independent contractor) out in the field
wherever the event 1s.”” said Vallon. “This
includes the ISDN terminal, with the
ISDN number already programmed into
the terminal adapter, and we send out the
CDQ-1000 codecs. which can either go
56 or 64 kbps.” Because its crews are
often covering games in different loca-
tions within hours of each other. CBS
maintains nine of these kits in all.

Of course. constant shipment isn’t
good for any kind of broadcast equipment

the commercials about gorillas throw-
ing around luggage at airports aren’t that
far off the mark. said Vallon and the
kits used by CBS Radio Sports are no
exception to travel damage. Stitl. “sur-
prisingly, most of the equipment stands
up really well.” he said, “what really
takes a beating are the modems, because
those were really not meant to ship.”

Finicky phones

When equipment does arrive damaged.
i's a scramble to find replacements before
airtime, said Vallon. And even when it
does. the fussiness of ISDN transmission
technology. which must be programmed
on-site. and thus can’t “plug and play™ the
way a conventional telephone can. means
that things can go atoul on-site.

“ISDN was meant really 10 sit in sone-
body’s business, be it a radio station or
whatever,” said Vallon. “It’'s meant to be
plugged in one time and that’s it; you
leave it alone. It’s not meant to be
plugged in, turned around, turned up,
turned down, moved over here, moved
over there: it’s just not.” (Vallon also has
Switched 56 equipment in his kits, but
prefers to work with ISDN because of its
better audio quality, and because it costs
CBS considerably less to install and
maintain ISDN lines in stadiums nation-
wide, than it does for Switched 56.)

The problems that he sees with ISDN,
plus the fact that its terminals fail during
power outages, cause Vallon to rely on the
analog-based Comrex STLX, which
divides the audio up and sends it out via
two conventional analog telephone lines as
a backup. If the power should fail during a
game, “you would still have your Shure
mixer, which uses 9 V batteries.” he said,
“and you would still stay on the air,
because the phone lines are independently
powered. It may not sound good, but you
would still be able to serve a couple of hun-
dred affiliates who are counting on you.”

Radio World

CBS (Plugs and) Plays Ball

ISDN’s finickiness is also why “we’re
also insistent on getting an engineer out
there on Thursday to work on the circuit.
so I have all day Thursday and all day
Friday to deal with problems.” Having
local engineers open the containers on
Thursday also gives Vallon sufticient time
to ship out new equipment if anything
inside is “trashed.”

Whatever happens. the show must go
on, and go on it does. So when you tune
into CBS Radio Sports for the ball game
later this year. and the production sounds
effortless. take a second to remember
Frank Murphy and Andrew Vallon scram-
bling behind the scenes. After all. they
won’t have the time to reflect on their
efforts, because they’ll be too busy

)

CBS Radio Announcers Jerry Coleman and Al Downing prepare for a
game-of-the-week broadcast.

tor to RW. He covers DAB in Canada as
well as radio journalism and technology.
Reach him care of RW.

getting ready for next week’s broadcast.
EEEm

James Careless is a regular contribu-

AS ROUTERS

PUTTING AUDIO IN ITS PLACE

:?EHUYE I .

v

SAS 16000 SERIES — Configure® ingnono and stereo to 32x32
Compact unit with built-i control and mor«tm}ng
/

4
¢
S

¥ s SAS 64000 SERIES b

Configures in mono dndgstereo 1o 256x256
&

SAS 32000 SERIES
32x16 expandable to 128x128 with full symming.

Vel

SAS

FyQtena ™. ., SIERRA AUTOMATED SYSTEMS
ony, LA s JICIaRY S48 v g REIASIATT § CEREINIcalRe

Sierra Autotated Systems & Engineering

™ Giangins B

Cirde (8) On Reader Service Card




Radio Worid

March 19, 1997

Revenue Will Grow After Mega-deal

P CHANCELLOR, continued from page 1
started, Pruett predicted that another nine
of the top 20 radio groups will disappear
sometime over the next 18 months.
Groups that are not Chancellor or CBS
and are not at their full complement in
the markets they share, he said, are prob-
ably scrambling to get there now.

In Atlanta, for instance. where
Chancellor Media will have only one sta-
tion, Pruett said he expected them to hunt
for more. That leaves the other Atlanta
owners with some hard decisions.

Various industry players have said
the Department of Justice put a damper
on radio consolidation last year when it
began examining the amount of the
radio pie one group could own in a
market.

Broker Richard Blackburn. of
Blackburn & Associates. disagreed. He
said the lack of big deals recently is more
the result of a lack of sellers.

“Whoever the next seller is will find a
lot of buyers,” said Blackburn.

No one knows who that will be. Analysts
all agree that if a group like Viacom
International is not buying. it becomes a tar-
get to be bought. One anonymous observer
predicted ABC Radio will soon hang out a
For Sale sign. citing a lack of commitment
on the part of its parent company. “I'm sure
the door is being pounded on,” said the
observer. “For 15 years, ABC Radio has
been a stepchild of the regular
business.”

Uncharted territory

Thomas O. Hicks. chairman and CEO
of Hicks. Muse, Tate and Furst and chair-
man of Chancellor, will become chair-
man of the board of Chancellor Media,
and Ginsburg will serve as the new
company’s president and CEO.

The new group plans to divest itself of
eight stations in order to comply with
local limits established by the
Telecommunications Act last year. The
eight are two FMs each in San Francisco

KLAX-FM
Los Angeles

MURPHY

and Chicago. one FM in Detroit and one
FM and two AMs in Washington.
Ginsburg said the group was not certain
which stations it will trade or sell.

Blackburn predicted the group will
look for trades or swaps.

“More important than money are other
well-fitting stations,” he said. “It’s a
maneuvering game.”

The new partnership takes

scrutiny expected from the Justice
Department.

Radio has typically enjoyed a
7-percent share of the media pie nation-
wide. Bowman said he expects that to
increase a couple of ticks in the future.

In Blackburn's view. no station had the
chance to go after other media outlets
when there were 40 separately owned

pie will grow. He stressed the ability of
consolidated entities to increase market-
ing and improve their products.

Ginsburg was equally optimistic, cit-
ing something more fundamental. As
commutes grow longer, he said. people
will have less time to spend with televi-
sion and newspapers and more time to
spend listening to the radio.

Viacom finally lets go

Perhaps the least surprising news last
month was that Viacom Chairman and
CEO Sumner Redstone had

Ginsburg into new territory. He BIA's 1996 finally sold the radio branch of
founded Evergreen nine years | Revenue # Est. Owner Viacom. The sale had been
ago with Jim de Castro and | Rank Owner Stations Revenue (in 000's)| expected for some time.
ll\/latt [?'c'yine: .focusing pn'ma'ri: ] CBS Corp. 79 1,015,350 B!a‘c'kb'urn n(')ted lhfu Via?oTn
y on stations in the top 10 mar i 2 Chancellor Media Corp. 103 788,350 was a target early on: The radio
kets. Accordingly. not one of 3 Jacor Communications Inc. 113 410175 group was a small part of the
the 42 stations the group owns 4  Amer. Radio Sys. License Corp. 93 376,850 business and was not buying
or has agreements to acquire is 5 Clear Channel Communications 101 291,675 more stations.

located in any market below 6 ABC Inc. (Disney) 21 289,500 The $1.075 billion price tag is
eleventh-ranked Miami. 7 SFX Broadcasting Inc. 75 270,450 estimated to be around 19
Likgwise. the 10 Via'com radio g Hefte(l;g):oir;fa;ztriﬁssCorp. ;3 fg:ggg iin}es Ci.lSh ﬂf)w.“ .

stations are located in the top 10 Emmis Broadcasting Corp. 1 119,200 It's a high price.” said Bowman.
eight markets. But, he added. once the new

Chancellor, however. which
was started three years ago by
the investment firm of Hicks.
Muse with Steve Dinetz,

Soutce BIAS MasterAccess Radio Analy rer

Shape of Radio to Come: Here’s how the combined 1996
revenue of Chancellor, Evergreen and Viacom stacks up

against the other top groups.

group introduces economies of
scale, that multiple can tum to
12, 13 or 14 overnight.

*That's the price of admit-

focused on the top 50 markets.

Including pending transactions, the group
will own 51 stations in markets from top-
ranked New York to 38th-ranked
Orlando.

Ginsburg said the new group will focus
on the top 50 markets. He admitted
Evergreen was running out of opportunities
in the top 10 markets anyway. The
diversity, he said, will help insulate the
group from regional economic ups and
downs.

Peter Bowman. vice president of BIA
Consulting Inc.. observed that the price
of radio advertising will definitely
increase in Chancellor Media markets.
Just after the merger announcements, the
Wall Street Journal reported that Hicks
also expects advertising rates to climb as
bigger players control an increasing share
of the market. The only surprise is that
Hicks would be so candid in light of the
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radio stations in a market. But as groups
consolidate, they have the power to com-
pete with newspapers and television for
advertising.

Gary Fries, president of the Radio
Advertising Bureau, said he did not
think consolidation by itself would
raise rates. He said rate increases over
time will depend on the ability of the
consolidated group to develop a mar-
keting plan and improve the quality of
their services.

“We don’t see any indication that con-
solidated entities have the muscle to raise
rates.” Fries said.

Blackburn predicted an exponential
growth in revenue for the biggest groups.,
as radio’s share of the market revenue pie
grows and the individual groups® share of
the radio pie increases. Fries, too, was
confident that radio’s piece of the media

Studio furniture is
one decision you’ll be
living with for a long
time. If you make it
Murphy, you can
count on a relation-
ship that will last for
years. Durability,
deliverability and
thoughtful design-all
part of the enduring
elegance of Murphy
Studio Furniture.
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tance in those top-tier mar-
kets,” said Bowman.

Blackburn agreed. "I think a high mul-
tiple is warranted.” he said. “This is rare
property,” and the chance may not come
again. Groups are smart to keep adding
on while they can, he said.

Bay Coalition
Aims for
Better Radio

by Alan Haber

SAN FRANCISCO The Coalition for
Eclectic Radio is trying to bolster the val-
ues that make all kinds of quality radio
grow and prosper.

The organization, 4,000 members

L=
O

LECTI

strong, was formed in San Francisco in
1987 to protest the sale of KKCY(FM), at
the time a semi-free form eclectic music
station.

Since around 1990, “the group has
focused its efforts on ... getting out the
word on diverse programming in the San
Francisco Bay areca.” said Steve
Finestone. a member of the group’s board
of directors and a lawyer at the firm of
Haas and Najarian.

The coalition quarterly Radio Survival
Guide lists a wide variety of commercial
and non-commercial radio programs on
the air in the greater San Francisco area.

The group doles out an annual slate of
awards named after the legendary West
Coast air personality Tom Donahue, and
produces “Eclectic Ear,” a quarterly
newsletter. Fundraisers have been held
for the group’s Public Benefit Fund,
which results in monies used to under-
write public radio shows.

See ECLECTIC, page 12 p
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Radio Key in Cincinnati Campaign

by Sharon Rae

CINCINNAT! The third annual
“Cincinnati Instead™ campaign will tout
the Cincinnati/Northern  Kentucky
Interna Airport as a less-congested
transter point than other Midwest hub
cities. In announcing the campaign, a Delta
Air Lines official calted radio a
vehicle to get the word out.™

Todd Clay. manager of corporate com-
municatons for Delta, said radio stations
from 20 U.S. citics will broadcast hive this
spring from a concourse at the airport.

“The campaign started out following the
completion of our new terminal and con-
courses at Cincinnati in December 1995,
satd Clay. "It focuses on urging connecting
passengers who are traveling throughout
the Midwest to choose Cincinnati as their
connecting point, since Cincinnati has 222
daily fhights to 76 non-stop destinations.”

The airline is providing one-day com-
plimentary trips to nearly two dozen radio
stations, along with ticket voucher prizes
to destinations around the country.

“We felt like we got positive results the
past two years using radio for the promo-
tion.” said Clay. “We would not have
scheduled this for the third time if we did-
n’t think that radio was a viable medium in
reaching our target audience.”

“ereal

Promotional packages

Although the “Cincinnati Instead™ cam
paign involves only a few days of live
broadcasts from the airport. the message is
heard during 4-6 weeks of local on-air pro-
motions. Stations vying for the promotion
had to come up with proposals of their
own.

Bill Wertz, executive vice president of
FFairfield Broadceasting in Kalamazoo,
Mich.. said the specifics of their plan
helped  stations WQLR(FM)  uand
WKZO(AM) carn the nod to run with the
promotion package.

“As a first-quarter promotion it really
together

¢ bFree-Fl 1y
nd tour AM

ip Fly-aways to a

Wertz. “We | proposal to do
programs (o s¢c COncerts,
590 WKZ0 Road
sporting event ol one of the teams WKZ0)
carries. We are going to tell cach of ou
are going and what they are going to do.
We cd evervthing but the airline
tickets.” which Delta supplied as part of
their promotion.

Wertz said his statf™s hard work to put
the promotion together has meant some
big bucks for the company.

“Is been a lot of work. but we've also
used it to write a ton of business because we
made a sales and programming promotion
of this ... it's generated income that some
stations like to have entire months of.”

Ted Bushelman, director of communica-
tions for the Cinctnnati/Northern Kentucky
International Airport, said his crew sets up
miniature studios for the stations” remotes.

Tim Eversole. the electronices engineer
at the airport, said stations usually bring
their own microphones and mixers. and the

We provide stations with a Comres
DXP.1 (digital codec)
(terminal adapter). ¢
and fax service access.” | \
everything up and test it all tor them. so by
the time they get there for their drive-time

show, I've already done the link to their

station and checked the quality.

Tragic Setback
Eversole said the response from stations
at the other end has been tremendous.

A Delta |
| AirLines h

“We've had a lot of the same stations
that have come back ecach year,” he said. 'l
mean. have you ever met anybody who
didn’t want to get out of town if it didn’t
cost anything?””

Stations were obliged to change their
plans this year due to a fatal plane crash in
Detroit.

Stations including WWWM(AM) in
Toledo. Ohio, KLPX(FM) in Tucson,
Ariz.. WKLX(FM) in Rochester, N.Y
KKLIFM) in Colorado Springs. Colo.,
WZMX(FM) in Hartford. Conn., WKEE-
FM in Huntington, W. Va. and CFQR-FM
in Montreal were set to broadcast live from
the Cincinnati/Northern  Kentucky
International Airport the week of Jan. 2
However. the crash of a Comair commuter
planc en route tfrom Cincinnati to Detroit
forced Delta ofticials to call off that part of
the promotion for the sake of sensitivity.

“We've been sensitive to (Delta’s) needs

due to their unfortunate accident.” said

Wertz. “Delta has been truly super to work

with. None of us will ever understand ...

and hopefully will never e the opportu
vt 1

1ty to understand what 1t's like to be the
top brass of a company who had people

The Comair Embraer-120 Brasilia fell
to the ground just short ot Detroit Metro
Airport during a snowstorm Jan. 9, killing
all 29 people aboard. The crash of tlight
3272 remains under investigation by the
National Transportation Safety Board.

“Delta has allowed our promotion to go
torward cven though they wanted to pull
their visibility back.” said Wertz. “They
quickly responded and met all of their
commitments and then some ... We still
look forward to doing the live remote from
the airport, but that broadcast portion will
pick up later.”

e Spectacular sale pricing in effect during show hours
e Over 100 products on display

BOOTH 2112
NAB APRIL 7-10th

SALE

Not attending NAB? Call 800-426-8434 for special sale pricing during show dates.
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Coalition Aims for Diversity

P ECLECTIC, continued from page 8

Group members are truck drivers,
lawyers, doctors, accountants, artists -
anyone who loves good radio.

“People have an affinity to radio.” said
Finestone.  People “have the idea of radio
as a community, as something enhancing
the community, as (an) educational tool in
terms of both music and public/political
issues, and they don’t want to give that up.”

According to Finestone, eclectic radio
has strong support.

“It's really surprising the letters we get
from people all over who have listened to
radio for years and years and ycars. and
consider it their source of information
and entertainment.” he said. “They don’t

like to see that (become) sterilized.™

Taking a stab at expressing the view-
point of the group, Finestone said that
“iU's surprising in the Bay area. which is
a very diverse community, that particu-
larly commercial radio has such a limited
scope toit.”

Adventure

That's not to say there hasn’t been any
improvement.

“There’s been an improvement in the
last three to four years. which I don’t
want to say has anything or doesn’t have
anything to do with our organization. but
some of the commercial stations have
been a bit more adventurous.”™ he said.

With more than 12,000 Codecs

worldwide 1t's no

MUSICAM USA
670 North Beers St. Bldg. 4
Holmdel, NJ 07733
Tel. 908.739-5600 Ask for Ext. 163

Fax 908-739-1818

Fax On Demand 908-935.2777

E-mail: sales@musicamusa.com

Internet: http://www.musicamusa.com

WE'RE THE INDUSTRY STANDARD FOR QUALITY AUDIO TRANSMISSION

CCS Europe GmbH
LudwigstraBe 45
P.O. Box 60, D-85396 Hallbergmoos
Germany
Tel. +49 811/55 16-0
Fax +49 811/55 16.55
E-mail: sales@ccs-europe.com

Internet: http://www.ccs-europe.com

Gircle (13) On Reader Service Card

Every station is programmed, he said.
“but some of them have been willing to
take more risks with their programming
and have shows that focus maybe on
upcoming non-published artists or local
artists or public affairs — things that
were more typical of. say. 10 years ago or
maybe longer that you just don’t see that
much on commercial radio.”

In the Bay arca. said Finestone, “one
thing you get is a lot of good public
radio, and certainly part of our mission
has been to highlight for people what is
out there on public radio.”

The coalition has underwritten shows
on public radio stations, including “The
Blues Power Hour.” which aired on

M=

MUSICAM USA

CDQPrima: Intelligent codecs
for remote digital audio - with
the world’s best sound.
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15t dial and
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controls

CCS)
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Corporate Computer Systems
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KALW(FM), the public radio station
owned by the San Francisco Unified
School District.

How can the community aspect be
brought back to radio? Finestone
observed that “radio is a business, so |
think anybody who ignores that is mak-
ing a mistake. And public radio is a busi-
ness itself — it just does business in a
slightly different way. One of the things
we found is that public radio has had its
own experience of slimming down, as it
were, or sterilizing itselt, focusing on
certain programs that gencrate the most
amount of donations (and) pledges, as
opposed to some that may not.”

What is important. he said. “is recog-
nizing it's a business. (and) at the same
time recognizing that you may get busi-
ness or you may get benetits from unex-
pected places that are maybe more diverse
than what you might tind in an Arbitron
rating report or something like that.”

In other words. stations would get lis-
teners who not only frequent advertisers
but also appreciate creative and personal
radio — people who “appreciate it and
are willing to support it, both in terms of
the advertisers and the station.” he said.

For information on the Coalition for
Eclectic Radio, contact (415) 979-5390.

SBE Revenue
s in the Black

by Paul J. McLane

INDIANAPOLIS YFor the fifth yearin a
row. the Society of Broadcast Engineers
took in more money than it spent. In
1996, SBE had net revenue of $76.355.
Gross income was $502.158, while
expenses were $425.803.

SBE operated
in the black despite
new programs and
no dues hikes.

SBE is a non-profit group. so the mon-
cy must go back into the organization.
Executive Director John L. Poray said
that. as a rule of thumb, associations
should have one year’s operating budget
in reserve. and that SBE would like to
build toward that. Other possible uses for
the net revenue include a voice mail sys-
tem for national headquarters, a computer
upgrade and a rewriting of the SBE Exam
Preparation Guide. Those decisions
would be made by the SBE board.

Poray said the organization’s financial
performance is noteworthy. SBE operated
in the black despite several new programs
and no change in membership dues since
1992.

Poray expects @ much smaller net rev-
enue figure for 1997. One reason might
be the death of the World Media Expo
series of fall conventions, in which SBE
participated under contract with NAB.
Poray would not discuss the specifics of
that contract.

The SBE board will hold its spring
meeting Sunday. April 6. in the Hilton
complex next to the Las Vegas
Convention Center. The meeting is open
to all SBE members.
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WNYC Leaves New York City Aegis

by Lee Harris

NEW YORK [t took WNYC-AM-FM a
long time to grow up and gain indepen-
dence, but the stations still haven’t
moved out of the house.

After 74 years as a semi-governmental
agency, the public radio operation has
bought its freedom from New York’s City
Hall. The station manager is no longer a
mayoral appointee. But WNYC-AM-FM's
independence is very dependent on the new
owner’s ability to keep making payments
on a $20-million contract for the licenses.

AM roots

Founded in the 1920s so the city could
use the latest technology to communicate
with its citizens, WNYC(AM) probably

achicved its greatest fame as the station
over which Mayor LaGuardia read the
funny pages to the city children during a
newspaper strike.

From its AM radio
roots, the Municipal
Broadcasting System,
as it was known,
expanded over the
years. WNYC-FM
was a pioneer, starting
out at 43.9 MHz on
the old FM band
before World War 11,
before migrating to its
current dial position of
93.9 MHz.

WNYC-TV operated as the first New
York UHF station, inheriting an experi-

AMS820

VI

mental facility on Channel 31 that the
FCC had built to study multipath recep-
tion problems in the concrete canyons of
Manhattan. That

“freebie™ TV station
eventually played a
pivotal role in the
WNYC-AM-FM
struggle for inde-
pendence.

All three stations
operated on com-
mercial frequencies.
Whenever money
got tight in the city.

93.9FM incvitably there were

calls to sell the sta-
tions to the highest bidder. WNYC-AM-

FM-TV management and loyal listeners

and viewers were able to hold the fort,
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even during New York’s semi-bankrupt
phase in the late 1970s. But after Rudolph
W. Giuliani was sworn in as mayor in
1994, the city and WNYC-AM-FM-TV
finally came to a parting of the ways.

The deal

Declaring that “it’s the other system of
government where the state owns the
broadcasting stations.” Giuliani made it
plain that the city was getting out of the
business. While WNYC-AM-FM could
fetch $60 million on the open market, and
maybe more, Giuliani was aware that
depriving an estimated 800.000 listeners
of public radio could have serious political
consequences.

Getting rid of WNYC-TV would be
less risky. as it was not the primary public
television outlet in New York.

The WNYC Foundation, which had
been handling fund raising for WNYC,
showed that it was now prepared to con-
tinue operating the radio stations as non-
commercial National Public Radio aftili-
ates by raising $1.2 million from 28.000
listeners as a down payment.

Giuliani then offered a deal: He would
sell the radio stations to the foundation for
the bargain price of $20 million, payable
over six years, in exchange for WNYC-TV
being sold to the highest bidder. Dow Jones
and ITT paid $207 million for the TV sta-
tion. and upon receipt of a $3-million
installment from the WNYC Foundation in
early February, the mayor handed over the
licenses to the radio stations.

e
% FEDERAL CO

8T AMIFM BROADCACIT <

'n umclPAL

TING S YSTEM
i §TR

Frequencies.

93.9FM
AM 820

Although the licenses have changed
hands. John Platt, WNYC-AM-FM direc-
tor of marketing and communications,
said the struggles of WNYC-AM-FM
aren’t over. “Trying to maintain the qual-
ity of programming, when we are losing
city support, as well as raising $20 mil-
lion to buy the licenses. is a real chal-
lenge. The good news is that there has
been a tremendous response. We've had
two short on-air drives, which between
them raised $2.8 mitlion from the audi-
ence, and that’s truly record-breaking
considering that it represented a total of
eight days of fundraising.™

Baby steps
WNYC-AM-FM is also reaching into
the pockets of the philanthropic communi-
ty. landing a $1-million grant from the
Ford Foundation and a $500.000 chal-
lenge grant from the Corporation for
Public Broadcasting. In all, WNYC-AM-
FM have pledges of about $10 million
toward license acquisition, but Platt said it
also costs money to produce program-
ming. Constantly asking listeners to pay
for both the licenses and the
programming is not something he relishes.
“We'd like to raise another $10 million
as an endowment and a way of developing
See WNYC, page 15 p
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NAB and DOJ Meet on Mergers

» DOJ, continued from page 1

One deal to which DOJ’s Antitrust
Division is sure to pay close attention is
the Evergreen Media/Chancellor
Broadcasting merger (see related story.
page 1), which gives the new group an
initial total of 103 stations in 21 markets.
Chancellor Chairman/CEO Scott K.
Ginsburg said in announcing the merger
that the group will divest itself of stations
in San Francisco, Chicago, Detroit and
Washington in order to comply with con-
gressionally imposed ownership caps.

Ongoing look

Last summer DOJ began probing the
newly formed radio giants that resulted
from the merger frenzy after the

WNYC
Ventures Out
On Its Own

P WNYC, continued from page 14

new programming,” he said, “but
ideally we’d like to avoid going back
to the audience every year to ask
them to contribute to the indepen-
By dence drive, in

® addition to the

Mayor Giuliani

hands over the

license to Laura
Walker of the
WNYC Foundation.

twice-annual
membership dri-
ve. I think we're
' 8l going to have to
calculate how
often we have to
do that as we see
how the other
sources of fund-

raising are coming along.”

Platt said the transition to inde-
pendence has not been entirely pain-
free for listeners or WNYC-AM-FM
staffers. “There were definitely bud-
get constraints as a result of $1 mil-
lion in annual city support, so some
programs that were more expensive
to produce were reluctantly can-
celed. There’s certainly a long-term
desire on the part of the station to
developing more original program-
ming, and as our director of pro-
gramming, Arthur Cohen has said,
sometimes you have to take a couple
of steps to the right before you take
a step forward.”

WNYC-AM-FM has gained its
independence, but it will not be leav-
ing the nest, at least in the physical
sense. The studios and offices remain
where they’ve been for the past seven
decades, high atop New York City’s
massive Municipal Building, across
from City Hall. The contract of sale
allows the station to continue to oper-
ate out of the Municipal Building,
rent-free, for at least the next six
years. Right now, in the independent
halls of WNYC-AM-FM, there’s no
talk of leaving home.

Telecommunications Act of 1996 eased
ownership restrictions. The new
legislation seemed to make ownership
caps a simple formula: In a major market
you could own X number of stations; in a
medium-size market there was a different
cap and so forth. A wave of buying and
selling was set off: By year’s end, 2,100
stations had changed hands — over $15
billion in transactions, compared with
less than 1,200 stations and $5 billion
plus in 1995.

But Congress did not define “market,”
leaving that up to enforcement bodies
like the Federal Communications
Commission and DOJ. (The latter entity
was given the final say in transactions by
Congress with the “antitrust savings

clause™ of the act, which said: “Nothing
in this act shall be construed to modity,
impair or supersede the application of
any of the antitrust laws.™)

Joel Klein, acting assistant attorney
general of the Antitrust Division,
attempted to shed some light on the issue
of market definition at the NAB Radio
Group Head Fly-in last month.

“We usually rely on a metropolitan
area as the appropriate market, and most
people agree that’s reasonable,” he said.
“Occasionally, however, we run into a
problem when people try to argue that
the mere fact that a station can be heard
in a given area is sufficient to include
that station in the geographic market.”

Further complicating matters, DOJ

~.when ISDN doesn’t make S5eHSEe ‘R

One-time remotes
just got easier!

Sometimes it's impractical
to install a special circuit
like ISDN for a one-time
remote. However, a
plain telephone line

is usually available,
Wouldn't it be nice

if vou could have

high quality two-way
audio on that plain

line? That's just

what you get with

the Hotline

Special introductory
price: $2995

Call us for details

http://www.comrex.com

SOMRER

We make great connections

—_—

- -

<

does not apply any one rule to determine
whether a group must divest any stations
within a market. Klein told NAB repre-
sentatives in a January interview that
DOIJ looks at “whether a merger is likely
to lead to higher advertising rates or a
deterioration in the services radio stations
provide to advertisers in the market.” At
the Fly-in, he said mergers “that result in
naked market power,” restricting
consumer choices, will be scrutinized.
One criterion often cited is that a sta-
tion cannot command any more than 40
percent of the advertising revenue of a
market. However, Jacor Communications
was forced to spin off WKRQ(FM) in
Cincinnati, giving the group about a 49-
percent share in the market, before DOJ
would approve Jacor’s acquisition of
Citicasters.
See DOJ, page 17 P
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New From Orban.

For 1997, Orban presents three new broadcast audio products. They differ dramatically in appearance and applications
Yet they share two important characteristics.

First, all three are digital. No surprise. The advantages of digital are clear. More production speed and flexibility.
More automation options. More f;tc‘1bi|i|y and r()|i(‘1bi|i|y with less maintenance. Greater ()“’(‘“()r‘ic‘”y in operations And a cleaner,

more lobuxh more competitive sound.

Second, they all come from a company with a 28 years of leadership in broadcast audio. At Orban, we work directly
with broadcasters on a daily basis.  We understand both the possibilities and the pitfalls as broadcasters make the
fransition to digital.

That's digital with a difference.

See our new stuff at Booth #2402 in the Radio Audio Hall.
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ANTENNA SYSTEM SPECIFICATIONS
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ANTENNA SYSTEM SPECIFICATIONS
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[ No. [ Anten- | Power | Gan |Maxm- | Heght | Weight | Wind | No | Anten- | Power | Gan |Maxm- | Height [Weight | Wind
Bays | Gan | (dBd) |umPwr.| (Fi) | (Lbs) |Exposwe|Bays| nas | Gan | (dBd) jumPwr| (Fi) | (Lbs) |Exposure
LPer Bay (kW) Sa.Ft) Per Bay (kW) Sa.Ft)
- I L S 1 4. FL) |
27 780 |
|

1323 | 81 | 120 56.6 2050 183
1 1 L

1 |43 | & 625|130 6 |6 | 1 166 122 | 48 5625‘ 36
dtl| |2 36 |
‘155 13 | 16 625/ 260 9 83 | 96 56.25 560 | 54
— - ﬁ i bl B il —
4 | 24 |e25| 390 | 12 Ts75 76 135 |56.25| 2340| 72
2| 1 15.57; 73 | 16 |1625| 260 | 12 ;209 134 | 64 76.25| 1040 | 48
1 - | ‘ 1
2 |275| 44 | 32 [1625 520 | 18 | 410.5 [102 [ 128 76.25/2080| 72 |
3 (182 26 | 46 1625 780 | 24 3 |7.26 | 86 | 150 |76.25| 3120 | 96
: 2 . — ‘ ¢ _|
4| 1 | n0 04| 32 3625 520 | 24 1 270143 80 ?e.zi1sw_ éo0 |
2 |55 | 74 | 64 36.25[ 1040 36 2 |138 | na | 180 (9625 2600| 90
3 |36 |56 | 96 |36.25 1860 | 6 | [ 3 |89 95 | 150 96.23’(5900 120

DOUBLE DIPOLE

~ ANTENNA SYSTEM SPECIFICATIONS
Sungle Panel Dimensions: 70" x 70", Weight per panel: 75 pounds

No | Anten- | Power | Gan |Maxm- | Heght | Weight | Wind | No. | Anten- | Power | Gan |Maxim | Hengl Weght | Wind |
Bays| nas | Gan | (dBd umerl (Ft) | (Lbs) |Exposure| Bays| nas | Gan | (dBd) |um Pwr. (Lbs) \Exposure
Per Bay (kW) | 1 | GaFy ‘Lpi’.aal | W ) | (Sa.Ft)
| 76 |8 | 1 | 39 |159| 50 | 48 | 300 _“56

14 2 |20 | 13|50 48 B4
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20 3 | 13 | 11|50 46 | 900 120 |
N S i { —
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"ONCEPTS INC.

y ¢ Diamond Springs, CA 95619

A Fax: (916) 622-3274

1 ¢ Web Site www antennaconcepts.com

For Medium and High power Ultra Trackers,
acljust Low power specifications as follows:

Input*  Weight  Wind Exp.
Medium Power  3-1/8" Add 10° Add 10%
High Power  4-1/16", 6-1/8" g g

* All sizes are EIA 50 Ohm

FEATURES »

VSWR:

Radomes:

Mounting
Brackets:

inputs:

Construction:

input Power:

1.1:1 or better standard.

Elements and screens made
of copper, brass, aluminum:
all steel components either

stainless or HDG.

Fiberglass, (element radomes
included for Beamer and
Prodigy) consult factory for
pricing on full radomes.

Standard brackets included
at no charge; custom brackets
available, consult factory.

1 kW to 120 kW

7/8" - 6-1/8" EIA 50 Ohm
available.

ULTRA TRACKER

Half-wave spaced, RFR eliminator. line-fed Low Power (up to 10 kW) version.

Medium and high power specifications follow

ANTENNA SYSTEM SPECIFICATIONS

"Ultra Tracker available in larger configurations, contact factory for specifications.
—40 dB side lobe suppression also available.

— -
At =20 dB side lobe suppression:
No. At | Power Gain Maximum | Height Weight Exv;;lti)gire
Bays | Frequency: Gain (dBd) Power (kW)l (Ft) {Lbs.) (Sq Ft)
| 4 | eeMHe 5| 178 10 | s 160 5 |
I 98 MHz 5 | 178 | 10 15.0 156 488
108 MHz 15 | 178 - J.; 10 137 | 152 475
6 88 MHz 23 | 355 0 | 28 | 240 756 |
98 MHz 23 | 355 10 | 281 | 234 732 |
] 108 MHz 23 | 355 10 228 228 72
8 88 MHz 30 | 485 | 10 | 391 | 322 0 |
98 MHz 30 | 485 10 352 T; 312 9.75
—T 108MHz | 30 | 485 | 10 39 | 802 95 _1
At —30 dB side lobe suppression - Al
| 4 | eeM 14 43 | 10 68 | w0 | 5
| 98 MHz 14 143 | 10 10 | 156 | 488 j
108 MHz 14 143 10 137 52 | 475 |
6 88 MHz 21 32 10 28 240 | 756 |
98 MHz 21 3.2 10 25.1 234 | 732 |
108 MHz 21 32 10 228 | 228 | 72
8 88 MHz 28 45 10 39.1 322 | 10
98 MHz 2.8 45 10 352 312 9.75
108 MHz 28 | 45 | w0 3.9 302 9.5
- - ANTENNA SYSTEM SPECIFICATIONS
No. 1 At [ Power Gain | Ea;umum—'- He]ght Weight [ _ Wind
Bays | Frequency: ‘ Gain (dBd) | Power (kW) (Ft) (Lbs) | E()é%o?:l:r)e
1 J{ Low Pan 046 342 | 3 5 | 29 D
[ Med. Power I il 10 39 JE
High Power T { 10 43 1.42
2 T L;v Power 1 ) 1?0 0.00'7—4 N 5 ) 15 1 o :’Jé ‘_i;1.84—
Med. Power l 0| | g0 | 2
| ﬂh Pawer_L' — - E) 1 | _‘887 | ‘2.84
3 | Low Power 1.66 1.92 3 25 87 2.76
[ — Wej.};w*e_r . ) 4_ - 1ci T 41 " 1 366 |
B High Power ] 30 1 1356 | 426
4 | LowPower | 213 528 T 3 4_ 35 16 J‘ 368
| Med. Power | | 1o | 156 | 488
[ [ High Power | 30 T 1 e 53 |
5 Low Power 272 434 | 3 45 145 " 458 |
Med. Power | T 10 :,' o 195 62 |
High Power | 50 | 245 7.4
6 Low Power | 330 5.8 3 | 55 174 5.52
| © 1 2% I | _
Med. Power 10 234 7.4
High Power 50 T 294 j 7.4 :-
& Low Power 439 6.42 3 75 232 | 736
Med. Power 10 312 1041
High Power 50 _~}—— 392 101
10 Low Power 5.44 7.43 I 95 | 200 T ) 3_:
i Med. Power 10 B | 390 ¥ 12.?
High Power 60 | 430 | 126
12 LowFower | 6.6 ER ] 5 :j 368 : nos |
Med. PowerA: 1] 17077 ) & | 468 | 14.7
High Power I { 60 | 588 i 17




FOR ULTRA TRACKER:
(1/2-wave spaced CP Omnidirectional RFR Eliminator)
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FOR BEAMER, DOUBLE DIPOLE & PRODIGY:
(Directional or Omni Panel Arrays, HPOL or CP)
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NAB Questions FCC Reviews

p DOJ, continued from page 15

Klein would not provide the group
heads with a litmus test to apply to all
mergers, but he did advise them to begin
~onsulting their attorneys any time it

apeared that a deal would give their

oup greater than a 35 percent share in a
“ven market.

As if things weren’t confusing enough,
-0J also claimed that, in some cases,
MAs and JSAs fall under the jurisdic-
on of Hart-Scott-Rodino filing require-
2nts. If the LMA or JSA represents “a
-ange in the beneficial ownership™ of

«ne of the entities involved in the eyes of
-2 DOJ then HSR filing may have to be
»mpleted before the transaction is
2proved.

Klein told the NAB that the practice of
Jlowing a radio station to sell the adver-
ing time of a competitor “necessarily
iminate(s) competition between the sta-
ons involved.”

American Radio Systems (ARS) had to
‘in off three stations in Rochester, N.Y.,
:cause DOJ claimed a JSA they had
-rmed was driving out competition in the
arket — *“a clear violation of the
ilerman (Antitrust) Act,” in the words of
ando Cellini, a supervising attorney
‘th the DOJ Media Mergers Task Force.

Another item that DOJ pulled out of
:ts sleeve recently was the civil inves-

jative demand (CID). One of these
1s handed out to Cox Radio, which is
mpleting its acquisition of NewCity
ommunications, giving Cox five sta-
-ns in the Syracuse, N.Y., market.

‘aormat monopolies?

Though Cox has completed its HSR

ing, which has provided DOJ with

ocumentation on the effect that the
squisition will have on the Syracuse
arket, DOJ still has an interest in the
se. The CID, described as an *admin-
irative subpoena.” gives DOJ license
o ask virtually anybody about any-
‘ing for any reason,” according to Cox
S0 Maritza Pichon. According to
seculation from a prominent
-ashington communications attorney,
e Cox response to the CID will proba-
y be to so inundate DOJ with paper-
ork that it would be difficult to
spond within the time frame allotted.

Because FCC approval of the deal is

aminent, and Cox expects it to close in
-e first half of 1997, DOJ would have to
‘ke the group to court to stop the trans-
ction at this point.

Still another development is the DOJ

vestigation into “format monopolies.” In

idition to looking at the number of sta-
..ons a group has in a market or its com-

and of the market advertising revenue,

JJ also has turned its head if a single
t-:ensee has control over all the stations in
a particular format in that market.

Last month, DOJ forced EZ
Communications to abandon its attempts
to swap stations in Charlotte, N.C., which
the department said would have given EZ
a monoploy on the country format and
SFX Broadcasting control of rock.

NAB President/CEO Edward O. Fritts
seemed concerned that the completion of
radio transactions is bogged down by
federal bureaucracy.

“We have some concern that the FCC
and the Justice Department have been
playing footsie to slow down some of
these transfers,” he said. “'In other words,

if the Justice Department does an investi-
gation of a radio merger, and they give a
green light, then and only then will the
FCC begin to look at it ... The Justice
Department indicated to us that in fact
they had been in league with the FCC and
were slowing down transactions about 60
to 90 (days) and in some cases a year.”
(See page 19.)

Klein steadfastly dented this in the
January dialogue, saying: "I have made it
absolutely clear that we will not ask the
FCC to hold up its consideration of the
license transfers associated with the
mergers we are investigating.”

Sen. Conrad Burns, R-Mont., is not
convinced that the FCC is out of line. In

a letter sent to the commissioners last
month, he wrote: “Since the Department
of Justice is already providing an ade-
quate review of the concentration issue,
duplication of this review by the FCC
calls into question your allocation of lim-
ited government resources and, further,
questions the need for continued funding
for the FCC’s Bureau of Competition.”
Fritts was vague on whether he thought
DOJ was coming to an understanding of
the NAB assertion that radio should not be
defined as a separate medium when deter-
mining a group’s share within a given
market. (DOJ has apparently assumed all
along that there are no media that serve as
alternatives to radio for advertisers within

a market.) Fritts said only: *I think that the
Justice Department and their staff under
former Chief Anne Bingaman have a pre-
conceived notion relative to the radio mar-
ketplace. | can’t say definitively that that's
been completely turned around at this
point, but 1 will say that 1 think progress
has been made.”

Klein said in January that whether or
not radio should be defined as a separate
medium is beside the point: “... telling us
that radio is only one medium of many
doesn’t tell us what the right antitrust
market is, or whether a significant num-
ber of advertisers will pay higher rates
following a radio merger, which is the
relevant question for us.™

Buyers beware: Cellini said that DOJ
1s looking also at mergers in a number of
markets that have not been made public
yet.

the hest selling consumer product ever.

Easy to install fer easy listening while you werk or st the Web

AM/FM stereo receiver with the RDS (Radio Data System) so you can SEE radio while you LISTEN.

The CADET comes with SIX radio software interfaces all packed with features you've never seen in radio before,
such as RADIO ON DEMAND (VCR-like programmed tuning and recording), RADIO TEXT CAPTURE (capture the artist
name and song title of the songs you like), AUTO STORE (sets up to 150 station presets automatically) and 1D LOGIC
database of over 14,400 radio stations, and much more! The CADET can receive any type of RDS application;
Paging, Text files, LED Sign display, Machine Control, Interactive Radio, E-Mail Alerts, EAS alerting and more!

Software Devek Kit available for custom

Ask your ADS rep about the Special
Radio Station Prometions and customized
software just for your station!
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Explosive NAB Growth Continues in 1997

Matt Spangler

Expect one thing above the gaggle of cabs, power
buffet lunches and glamour and glitz of new casinos in
Las Vegas: to be overwhelmed. Nearly 100,000 atten-
dees. More than 200 sessions at 13 conferences. More
than 1,200 exhibitors.

You're going to need a map — perhaps several — at this
year’s National Association of Broadcasters convention.

Jordan speaks

Visitors to NAB '97 will see and hear the most
mighty people in broadcasting.

Westinghouse Chairman and Chief Executive Officer
Michael H. Jordan will deliver the keynote address at
the All-Industry Opening on April 7. Westinghouse/CBS
recently closed on the purchase of Infinity Broadcasting,
creating a new powerhouse radio group. His company
has also been a leading proponent of a terrestrial solu-
tion to digital broadcasting.

NAB President Edward O. Fritts will deliver his annu-
al “state of the industry™ address prior to Jordan's speech.

Federal Communications Commission Chairman
Reed E. Hundt will speak at the FCC Chairman’s
Breakfast, part of the Broadcasters’ Law & Regulation
Conference. He is expected to reiterate his regulatory
agenda for 1997.

Dick Orkin, known as the voice behind such classic late
1960s advertising serials as “‘Chickenman,” “The Tooth
Fairy”™ and “The Masked Minuteman,” will keynote the
NAB Radio Luncheon, to be held on the second day of the
Radio Management/RAB Sales & Marketing Conference.
His Radio Ranch commercials have been called “the estab-
lished masters of the advertising theater of the absurd.”

Many other notable speakers will appear. Ellen
Hancock is executive vice president of Apple
Computers. She will deliver the MultiMedia World

NAB Attendance

This may be the year that NAB attendance hits six figures. If so, the show wiill
have virtually doubled in just six years.

keynote address. Jack
Valenti, chairman and
CEO of the Motion
Picture Association of
America, will give the
keynote address at the
TV/TVB Joint Luncheon,
part of the Television
Management Conference:
television attendees no
doubt will be interested in
hearing of his experiences
with content ratings.

RW Editor in Chief Lucia
Cobo will moderate a spe-
cial “sneak preview” ses-
sion on Sunday afternoon at
1:30 to help managers plan
their walk through the
radio/audio exhibits.

In the news

Managers will come to
NAB with plenty to talk
about: the new, big groups

ATS-1

* Analog audio test system - 2 channel
with advanced front panel operation
& GPIB interface

* Cost effective
system Two

audio systems

Audio Solutions

Audio testing requires specialized solutions. Audio Precision offers three
lines of audio analyzers for engineering and production testing.

* High performance: System THD+N < 0.0025%+3uV

* A new standard for today’s digital and analog

of radio in the post-Telecom Act era; the role
of the Justice Department in approving con-
solidation deals; spectrum auctions; possible
new appointees to the FCC. As always, con-
ventioneers will meet in the seminar rooms
and show booths, hotel bars, casinos and
nightclubs, to hammer out station deals, bar-
§ gain for equipment packages, plant business
g cards and snift around for anybody who’s hir-
ing.

At every NAB show. some of the best action
takes place in the aisles and booths of the
i exhibit floors. Will this year’s “buzz™ be digi-
tal audio consoles. or tools for creating wide
area networks for audio sharing. or streaming
technology to send your station audio to an
Internet audience? What will transmitter man-
ufacturers show, in the face of domestic uncertainty over
the future of DAB?

As in the past, the biggest concentration of radio-relat-
ed exhibits is in the North Hall of the Las Vegas
Convention Center. But radio broadcasters cannot confine
themselves to one exhibit hall, nor even to the entire
LVCC. This year, some 20 radio/audio companies,
including ABC Radio International, Pristine Systems,
Sonofex, JK Audio and Tannoy TGI North American, will
show their wares in a special exhibit area at the Sands
Expo Center.

Radio-related exhibitors can also be found intermin-
gled with TV and other exhibitors on the large LVCC
show floor in the South Hall.

The Sands is also the site of NAB MultiMedia World,
a potpourri of sessions and exhibits of emerging tech-
nologies including interactive multimedia,
Internet/intranets, telecommunications and corporate
communications. NAB expects this to be another record-
setting year at MultiMedia World, with more than
720,000 square feet of exhibit space, an 11 percent
increase from 1996.

This year the Uplink International Satellite
Conference, which reviews emerging satellite technolo-
gies and explores the effects of satellite communication,
is part of the larger Communications and Connectivity
conference. The other half of this conference is the new
Electronic Distribution Conference, which will demon-
strate a variety of telecommunications technologies,
including satellite, wireless, fiber optics and copper.

Two other new conferences are part of MultiMedia
World. The New Media Professionals Conference is
designed for those who want to be brought up to speed on
technologies and applications that run the gamut from
See NAB, page 42 p
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* PC Multimedia & Digital interface testing
* Reduced bit-rate codec testing for audio & telecom

* Analog residual THD+N < 0.0004% (-108dB)

System One
* The Recognized Standard for analog &
: digital audio testing
* Windows 95™ software or GPIB interface
* High speed FASTTRIG synchronous
mulititone testing on DSP versions
* Digital 170 on Dual Domain™ versions

pmecmon

P.0. Box 2209

Beaverton, OR 97075-3070
(503) 627-0832, 800-231-7350
FAX: (503) 641-8906

* Digital analyzer residual < -140dBFS, wideband

Thousands of customers worldwide choose Audio Precision analyzers because we offer a complete famlily of audio testing solutions.
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Fritts: FCC Should Move Faster

Conglomerates are not interested in
buying up stand-alone radio stations in
smaller markets. The FCC and the Justice
Department should stop playving ““footsie™
with radio consolidation. The limitation
of advertising as a tax deduction could be
“devastating™ to alt advertiser support.

These are among the views of
National Assoctation of Broadcasters
President Edward O. Fritts, expressed in
an interview with RW Associate Editor
of News Matt Spangler and Editor in
Chief Lucia Cobo.

RW: How would vou rate the FCC's per-
Sormance in implementation of the
Telecommunications Act?

FRITTS: In the area of radio ... we were
concerned that they were not moving as
quickly as possible. We have some con-
cerns that the FCC and the Justice
Department have been playing tootsie to
slow down some of these transfers. In
other words, it the Justice Department
does an investigation of a radio merger,
and they give a green hght, then and
only then will the FCC begin to look
atit.

Untortunately. many of the issues that
Justice has looked at, the IFCC decides to
look at again, which stretches the trans-
ter process out and runs the legal fees up
on all these transactions to a ghastly
amount of money in some instances, We
would prefer that the FCC start moving
forward of its own volition, as well as
the Justice Department. The Justice
Department indicated to us that. in fact.
they had been in league with the FCC
and were slowing down transactions
about 60 to 90 (days) and in some cases
a year. We think that’s an artificial con-
straint.

DAB — Questions of fairness
RW: Have vou read any synopses of the
draft report put out by the Digital Audio
Radio subcommitiee in Las Vegas at the
Winter Consumer Electronics Show?

Edward O. Fritts

FRITTS: That raises some interesting
questions as to the fairness of the tests.
as to the objectivity of the tests and the
equity involved in this whole process.
The Consumer Electronics
Maunutacturers Association wants to sell
more radios; they'd like to introduce a
new band of radio to be able to sell. pro-
duce and manutacture more radios to
help their electronics economy. which
has been rather flat. So. I guess this has
been an exercise in self-promotion in a
lot of ways.

On the other hand. broadcasters and
electronics manutacturers need to oper-
ate on the sume wavelength in order to
bring consumers the best quality radio
possible.

There (are) some things happening on
IBOC (in-band. on-channel) that render
those tests invalid; they said IBOC was a
failure. but that’s old information.
Westinghouse Electric has made a signif-
icant. multimillion-dollar commitment to
revamping the IBOC program. and
they've offered to light a torch, and I'm
told it’s progressing nicely although
iIt's going to take about 18 months for it
to come to fruition.

I don’t know

the status  of

BROADCASTERS

GENERAL STORE, INC.

AT&T/Lucent, whether they're doing
any revamping of their system or not,
but we have oftered at the appropriate
time to provide a forum for tair and
objective testing of the IBOC systems ...
USA Digital will have a booth and infor-
mation on IBOC’s progress at the NAB
in Las Vegas.

Growth of the show

RW: [ know that the spring NAB show
has been quite successful as fur as sell-
ing out exhihit space. Despite the vears
of « close-knit group of companies dis-
plaving their gear at the andio/radio
hall, the exhibitor groswth has meant
some audio hall exhibitors have to move
to the remotely located Sands Hotel. Is
NAB feeling the heat of these growing
pains?

FRITTS: | guess one could say that
demand has exceeded supply. The only
place that we had available under our
current system of allocations was to
expand our radio/audio into the Sands.
Some people look at that as a negative;
others look at it as a wonderful opportu-
nity. The reason being that we’ll have
the Internet pavilion, which has great
appeal for radio. in the Sands, as well as
some other interesting technologies that
people are going to come see.

I haven’t done any research to find out
how many radio broadcasters have gone
to the Sands or not gone to the Sands.
My impression is that those who are
exhibiting in the Sands will get good
value received for their money.

Prior to going to the Sands, we ended

up with 200 exhibitors on the waiting list
wanting to exhibit at the NAB show. The
major exhibitors said. “Gee. we hate to
see any new emerging technology com-
panies being precluded trom showing
their wares at this show.™ So. it was the
exhibitor advisory committee that actual-
Iy motivated vs to expand into the Sands
so that we could accommodate more of
the hot new technologices.

RW: We understund the board picked
Seattle as the location for the 1998
Radio Show.

FRITTS: I'm very excited about Scattle
... It has a fabulous convention center,
right downtown, within three to five
minutes of several major hotels. Scattle
is a little San Francisco: very cosmopoli-
tan downtown, very safe. very attractive
and it’s going to be a bang-up conven-
tion.

RW: [t sounds like vou're encrgized
about the Radio Show ...

FRITTS: We're excited about the
opportunity to put our sole focus on
radio. I think the industry has responded
accordingly.

RW: Cun yvou tell us what other cities
you're considering for future shows?
FRITTS: We're on the cusp of being
able to announce the next few stops. and
I think the radio industry will find this
very exciting.

One of the things that we haven’t been
able to do is get back into the Northeast.
The problem with that is the convention
center in Boston is so popular ... We have
been attempting to get back ... but they
are booked solid during the time frames

See FRITTS, page 47 p
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WGN’s Phillips Is Hall Inductee

Alan Haber

Wally Phillips has a bone to pick with
Tom Mix.

When he was a kid. Phillips rushed
some cereal box tops and a shiny dime
into the mail for a code ring that, when
held up to the light. was supposed to
reveal Mix and his wonder horse Tony.
Phillips lamented that he “never could
find them. I've been waiting to catch up
with (Mix) for 50 years.”

Listeners in Chicago have been catch-
ing up with Phillips on WGN(AM) for 41
astounding years.

When Phillips is introduced as the
1997 radio inductee of the National
Association of Broadcasters™ Broadcast-
ing Hall of Fame at NAB '97. he hopes
people will take away with them “the fact
that there’s some sincerity attached to
what 1 do.”

Fun

Phillips, still having fun in his 50th
year in radio, took off on his airwaves
journey at the age of 22 in July 1947 at
WIEF(AM) in Grand Rapids. Mich. He
had been taking night courses at the
Schuster-Martin School of Drama in
Cincinnati, and got the WIJEF job after
the woman who ran the school sent a tape
to the station.

WIEF was “looking for cheapies to
start as announcers,” said Phillips, who
began as a staft announcer.

“All the announcers there used to
fight for the night shift. because the sta-
tion studios were in a hotel. This was the
top floor and you could see into all the
rooms,” he remembered. adding with a
laugh that he worked the night shift “as
often as | could.”

He worked at WIEF for a year. The
next stop on the Phillips timeline was
WSAI(AM) Cincinnati, where he worked
from 1948 to 1950. While there. he set a
classic prank into motion.

“I had a friend who was a very august
newsman.” he said. Phillips took some

paper tfrom the newsroom and inserted
into the newsman’s copy a sheet that read
“All former servicemen. please report to
their draft boards immediately.™

“I thought he’d see it and throw it
away.” said Phillips. “But the poor guy
read it right in the middle of his news-
cast.”

In 1950. Phillips moved across town
to WCPO(AM). It was here that humor
started to play a part in what he was
doing on the air. “That’s when [ started to
use the voices, the inserts,” he said. It
Jjust was a thing that added some sense to
the whole idea to me. because 1 didn’t
want to keep doing the same thing every-
body else was doing.”

In 1952, he joined the powerhouse
Cincinnati station WLW(AM), where he
took over the all-night shift. Because of
the station’s strong signal. he received
mail “from 48 states. It was fun.” Phillips
did a lot of voices at WLW, and a lot of
phone work, too — something that many
people know him for.

“There wasn’t a lot of phone work
going on there then.” said Phillips. “It
gave me an idea: Why can’t people hear
the guests too. instead of just this
personality?”

While at WLW, Phillips dipped his
toes into the small screen arena, doing a
morning variety show opposite Arthur
Godfrey on the station’s TV counterpart
(he also did a night time show). “We did
pretty well,” said Phillips. “We had a live
band and two or three singers.”

Chemistry

Phillips blew into the Windy City in
1956. thanks to Ward Quaal, a vice presi-
dent at WLW., who moved to Chicago to
be president of WGN radio and TV in
1956. Quaal asked Phillips to make the
move, too. Upon arriving, Phillips got his
feet wet by doing an hour-long music
show in the afternoon and another in the
evening.

Phillips continued in the hour-long
format until around the end of 1958. He

dabbled in television at WGN-TV. host-
ing an imitation “American Bandstand™
kind of show for about a year and a half.

At that point, Phillips assumed the 9
a.m. to noon shift at WGN(AM): in
January 1965 he moved to the 6 am. to 9
a.m. slot. which later expanded to 5 a.m.
to 10 a.m,

There was something about the early
chemistry at WGN that worked. Phillips
concentrated on local happenings,
“things of interest to people more than
anything else. 1 think.” he said. He took
to the telephones, and logged many a
diverting call,

Today. Phillips entertains Chicago on
Sunday mornings from 6:30 a.m. to 9:00
a.m.: he also tackles occasional fill-ins.
When people tell him they’ve grown up
listening to him. he feels enriched.

Wally Phillips

“That’s a compliment.” he said.

As he heads into his second half-cen-
tury of broadcasting. Phillips observed
that radio is “not going to go away. It's a
friend.”

EAS Is Still an Issue
For Some Stations

Lynn Meadows

The Emergency Alert System probably
falls just shy of the O.J. Simpson case in
the category of “topics beaten into the
ground.” But it is not going away.

Bad weather in several parts of the
country didn’t wait for stations to get
accustomed to their EAS gear. Floods
and tornados reminded state organiza-
tions of the need to educate stations about
their plans. And almost two months after
the Jan. | deadline to install EAS equip-
ment, many radio stations were not in
compliance, judging by calls to EAS
equipment suppliers.

Every manufacturer interviewed said
they were still fielding calls daily about
EAS boxes from broadcasters who had
yet to buy one.

Dave Halprin of HollyAnne Corp. said
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20 percent of HollyAnne EAS sales had
taken place after the deadline.

“We're not shipping out as rapidly as
in December,” said an MTS spokesman,
but he said the company still had many
late buyers. Some said they had tried oth-
er products and simply wanted to try the
MTS box.

The percentage of stations that have
not ordered is virtually impossible to cal-
culate, given recent radio consolidation.
Jim Woods of Harris Corp. said his com-
pany estimated that as many as 20 per-
cent of the broadcast outlets had not pur-
chased or received EAS equipment as of
mid-February.

“Some of this is simply due to the con-
fusion related to the completion of the
state plans.” he said. “Some stations do
not know what equipment they will need
in order to comply with the state plan. so
they are delaying purchasing until a com-
plete complement of equipment can be
purchased all at once.”

TFT Inc. was still getting five or six
calls a day as late as mid-February.
according to Director of Marketing
Darryl Parker. He estimated then that 3 to
4 percent of the market still had not made
their selection. Reasons purchasers gave
for their late orders varied from I cer-
tainly am ticked off about this.” to “I'm
just getting around to ordering.” to the
occasional broadcaster who had no idea
the Emergency Broadcast System is
being retired.

EAS implementation continues. strag-
glers or no. Parker said he thought imple-
mentation was going “very well — much
better than what we had hoped for.” In
California, the EAS was barely 24 hours
old when it was “baptized™ by the floods
on Jan. 2. By the third activation, Parker
said, the LPTI station in Sacramento was
on the right track.

Later that month, Alabama and
Tennessee got to test their new systems
when tornadoes touched down.

*If we could have scheduled those tor-
nadoes, obviously we would not have
done it less than two weeks after the first
monthly test.” said Whit Adamson. exec-
utive vice president of the Tennessee

See EAS, page 34 p
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The NAB: Who Gets to Go?

Bob Rusk

As a handful of large companies
merge and buy up radio stations, the pic-
ture of who attends the NAB spring con-
vention is blurring.

In the days before consolidation, man-
agement and engineering representatives
from smaller station groups were almost
always in attendance.

But now. some big operators, includ-
ing SFX Broadcasting and American
Radio Systems (ARS). put less merit in
the Las Vegas show.

ARS. instead. chooses to have more of
a presence at the fall NAB Radio Show
(10 be held this year in New Orleans).

“Traditionally. we’ve always found
that show more productive.” said co-
chief operating officer David Pearlman.
“We think there are more well-rounded
activities aimed at the radio industry.”

ARS. formed three years ago. has nev-
er sent a major contingent to the spring
show.

While some ARS corporate executives
will likely be in Las Vegas, Pearlman
said, "We're not going to be there en
masse. We don’t send a lot of people.
other than for specific banking meetings.
presentations for stock groups. or major
construction projects.”

He said. “1t's no offense to anybody.
it's just (a matter of the) efficiencies of
doing business in today’s ever-changing
broadcasting world.”

At the local level, one ARS general
manager. who spoke on the condition of
anonymity. told RW that the company
allows cach station to decide if represen-
tatives will go to Las Vegas.

“Personally. I just don’t see much ben-
efit for us to attend.” the manager said.
“1t’s more of a TV convention.™

A corporate representative of SFX
Broadcasting. meanwhtile. echoed those
words. saying the company does not con-
sider the Las Vegas show to be a radio
industry conference. As a result, SFX

will not be sending anyone at all. That
means no “managers, executives, and the
like.” will attend. the source said.

Such reports may not be surprising.
not only in light of consolidation. but
also considening the changes in the spring
show to incorporate many other facets of
communication outside of traditional
broadcasting.

These facets include multimedia. the
Internet. satellite systems and telecom-
munications. Yet for many other radio
people. the spring NAB show remains
the single most important event on the
calendar.

Others will come

Los Angeles-based KHWY Inc.. a
small group owner, sends representatives
to both shows. The company owns three
stations in the California desert between
Los Angeles and Las Vegas. and three
stations in Honolulu.

Among the company contingent at
NAB "97 will be the manager of the
Hawaii stations and one program director
(the stations are programmed scparately).

“The reason 1 bring the people in from
Honolulu is because that market is so iso-
fated.” said Howard B. Anderson. presi-
dent of KHWY Inc. "It they were work-
ing in California, they could call
someone in San Francisco or Los
Angcles. and find out what’s happening
in the spot business. They could also
monitor stations (in other nearby cities).”

The program directors rotate. so cach
has the opportunity to attend a convention,

Anderson said his employees “need to
have experiences that put them in the
mainstream of broadcasting.” He said.
“(Both) NAB shows are a valuable expe-
rience for them.”

Major groups Jacor Communications
and ABC Inc. are among those that will
be visible at NAB "97.

An ABC spokesperson did not know
exactly how many attendees the group
would be sending. but said it would be
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“about the same number of people as last
year.”

The spokesperson explained that each
department — ranging from aftiliate rela-
tions to engineering — has its own bud-
get and decides individually who will
attend the convention.,

At Jacor. Al Kenyon, corporate vice
president/engineering. said individual
stations managers are encouraged to
attend and to “foot the fee for the engi-
neer to get there.”

Kenyon said that, with well over a
hundred stations, “It’s senseless to try
and excrt close control over that many
stations. unless you want micro-manage-
ment from the corporate office. 1 don't
think that’s the best way to do it.

“We depend on a great deal of skill
and intelligence in our markets and give
our people what they need. Exposure to
peers. new equipment and dialogue with
manufacturers is important.”

SBE supports show

John Poray. executive director of the
Society of Broadcast Engineers. said he
does not expect the number of engineers
who go to the Las Vegas show to
decrease significantly.

“But.” he said. “I'm going to be curi-
ous to see (the number) afterwards. The
number of people who register for the
Broadcast Engineering Conference com-
pared to previous years will be a good
indication.”

David Peariman of

American Radio Systems

That conference is co-sponsored at the
convention by the NAB and SBE.

In this age of constant change in the
radio business. Poray said broadcasters
should attend the convention and stay on
the cutting edge of technological
advancements.

“Even for a company that owns multiple
stations, there’s enough variety in the kind
of setup that they have at cach location,”™ he
said. “For one or two corporate engineers
to have a handle on everything that's need-
ed at a hundred-plus radio stations would
be difficult, particularly if the corporation
hasn’t had the stations that long.”

Concluded Jacor’s Kenyon, “You
don’t need to send everybody. but you do
need to send the principal people from
each market. By and large. they're mak-
ing independent decisions.™
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Money Is Available for Purchases

Bob Rusk

A radio station owner can secure a
loan of $5 million more easity than a loan
of $500.000. That i1s one of today’s odd
economic facts of life.

From the perspective of a national
lending institution, 1t takes more work to
put together the smaller loan. To maxi-
mize the return, bigger is definitely better.

That’s fine for major group owners
who require millions of dollars to com-
plete additional station purchases. But
what about the smaller groups that may
want to buy a station priced in the low
six figures?
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The money is available. Unlike the big
groups. who deal with lenders who know
their way around Wall Street. smaller
operators need only take a stroll down
Main Street.

Ham Broadcasting secures capital
exclusiwly from small-town banks. The
company is located in Trigg County, Ky..
the self-described “country ham-produc-
ing capital of the world™ and home to
10.000 people. Ham Broadcasting owns
WKDZ-AM-FM in  Cadiz and
WQKS(AM) in nearby Hopkinsville.

“We have established relationships
with local financial institutions.” said

D.J. Everett, president of Ham
Broadcasting. “We have not had prob-

lems getting additional capital. We've
done business with the same people for
many years. They're familiar with our
record and our payback. because they
have financed other things for us.”

Everett said he would be surprised if

money could not be found locally. partic-
ularly if it was going to be put back into
the local economy.

He has applied for an FM license in
Hopkinsville. “'I like to be where I can
listen to every one of my stations.”

Seller financing

T. A. Branson. a broker based in
Wheatland. Wyo.. who specializes in
markets with populations under 25.000.
said most of his transactions are a combi-
nation of bank and seller financing.
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Branson gave a hypothetical example
of a radio station priced at $100.000.

“The bank will determine what the sta-
tion’s equipment is worth.” said Branson.
“That normally comes to about one-third
of the value. The (bank) will usually
tinance that. as long as the seller takes a
second position.™

Branson. himselt a former station
owner, said he has not seen a recent
change in the way small- and medium-
market sales are financed.

Another broker who handles small-
and medium-market deals. Andrew P.
McClure. president of Exline Co.. said
more banks are getting involved with sta-
tion sales as a result of FCC deregulation.
They include regional institutions that do
business in more than one state.

Some banks now see the critical mass
that groups can have by owning so many
stations, said McClure. who is based in
San Rafael. Calif. “(Banks) now see
radio as a stronger investment. with the
potential of a better cash tlow. They're
taking a keener interest. Deregulation has
helped that.”

How much down?

McClure also sees a lot of seller
financing — typically 25 percent down,
with the balance to be paid over 10 years.
The interest rate currently is between 8.5
and 9 percent.

“The idea is that a station will pay for
itself out of its cash tflow over a 10-year
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Art Laboe

. much will you loan me?

v

period.” McClure said.

A dream for many radio employees
has long been to own their own station.
While that is becoming more difticult
due to escalating prices in large and
medium markets. it is still happening in
small markets.

McClure pointed to Oregon as one of
the states for independent operators to
look at because many small-market sta-
tions are still priced “under $1 million.”
Some of the deals McClure brokers are in
the low-to-mid six figures.

In Tucson. Ariz.. legendary DJ Art
Laboe owns three Spanish-formatted sta-
tions. Tucson is now the number 60 mar-
ket and growing. Laboe anticipates it will
eventually crack the top 50. and that. he
believes. will drive up prices.

“Owners (throughout the country) see
that prices are escalating. Naturally, they
want to escalate the prices of their sta-
tions, too.” said Laboe. “Because of that.
I think it’s more difficult to buy any radio
station anywhere.”

Smaller
operators need
only take a stroll
down Main Street.

Laboe, who in the 1950s was the tirst
disc jockey on the West Coast to play
rock n" roll music. thinks that buying a
radio station is much like buying a house.
“Just add some more zeroes,” he said
with a chuckle.

“If you go (1o a lender) and say. "How
*. (the answer)
depends on your collateral. 1f you have a
good financial portfolio, you should be
okay. If you're going to borrow most of
the money. you'll have to show assets
other than the radio station.”

Sell your land

When radio stations are owned free
and clear, those properties can be invalu-
able in collateralizing an additional pur-

| chase. Perhaps the most valuable source

of income. though, is real estate — par-
ticularly land surrounding a transmitter
site.

“We have tons of real estate.” said
Laboe. I bought one transmitter site on
10 acres. another on five acres. and the
third on four acres.”™

In Tucson. that’s prime land for resi-
dential subdivisions. Houses are already
going up close to one of Laboe’s sites.

“It looks like the (development) will
come up there.” he said. “If we can find
another transmitter site. we're going to
make a lot of money.™
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Vegas Is a Unique Radio Town

Sharon Rae

Las Vegas is the Big Show in gaming
and entertainment. But among the neon

lights and sleepless nights in the city of

glamour and glitz lies one of the fastest-
growing radio markets in the country.

Some 4.000 to 6.000 people per month
move to Las Vegas. According to predic-
tions. the number of hotel rooms will hit
130.000 by the year 2001.

Mike Ginsburg is the vice president
and general manager of Jacor
Broadcasting of Las Vegas. a company
with four FM signals in Las Vegas:
KWNR(FM) country, KSNE-FM soft
AC. KBGO(FM) oldies. and KFMS-FM
country. Ginsburg also serves as the
chairman of the Nevada Broadcast
Association.

“When 1 came (to Las Vegas) in 1988,
I think it was market number 78" he
said. "We've seen tremendous growth.
We are now metro ranked 45. 1 have seen
more changes and more protessionalism
come into this market ... with the recent
arrivals of new ownerships and the talent
of people they're bringing into town. It's
phenomenal.”

New owners abound. according to Ken
White, the media reporter for the Las
Vegas Review Journal.

“Probubly the biggest radio news of
the past year would be last year's deregu-
lation.” he said. It secems like every
week somebody is selling their station or
buying one. All these stuations under one
banner. When the law came down where
companies could own more than one sta-
tion ... it seemed all of a sudden they
were just starting to gobble them up.™

White pointed to American Radio
Systems” acquisition of several stations.

“It seems like they just kept adding
stations,” he said.

Tony Bonnict is vice president and
general manager of Lotus Broadcasting,
owner of four stations in town:
KENO(AM) sports/talk, KORK(AM) big
band (with a change to sports talk pend-
ing at press time). KOMP(FM) AOR, and
KXPT(FM) adult rock. He also cited sev-
eral recent media marriages in a town
Known for quickie weddings.

“We have two more big companies in
town now.” he said “... ARS with four
FMs and a couple of AMs. and then
Jacor, who had purchased from Regent
(Communications). who are occupying
four FMs.”

Format changes

A few format flips have befallen the
city of chance and circumstance.

“KVEG(AM) used to be a sports sta-
tion ... That is now KXNT and is all
talk.”™ said Bonnici. “They have been
very aggressive in talk and have picked
up Rush Limbaugh from across-town
talker KDWN(AM). and also picked up
Paul Harvey. Regent tlipped one of the
country stations to oldies ... it was
KEYV(FM), and that was switched to the
oldies station KBGO. Now we have two
oldies stations in the market ... and two
country stations. ARS made some format
changes as well ... it was Jams CHR
(KJMZ) at the time it was purchased
about a year ago. and it’s now The Mix.
hot AC.” which is KMXB(FM).

One call letter change to note:
KRRI(FM) is now KQOL(FM). It
remains an oldies station.

According to Bonnici. one ARS sta-
tion, KMZQ-FM. appears to have soft-
ened its sound to compete with Jacor's
KSNE-FM.

Apogee Communications has purchased
KKLZ(FM) trom Max Radio. The format

1s classic rock.

Top stations

According to reporter White. there’s
no clear domination in the market.

“With all these stations coming in,

they just keep carving out more pieces of

the pie ... so everyone just keeps drop-
ping.” he said. “Like AC ... that’s divided
up among three or tour stations. When
that happens. the numbers tend to drop.

There are now two alternative rock sta-
tions ... for a while. there was one. and
they were just kicking everyone’s butt in
18-34. and now they are just almost split-
ting the audience ... like the oldies sta-
tions. There used to be just one that just
cleaned up in that audience. Now there
are two and it’s all cutting back again.
“So every time someone comes up and
challenges a format that’s been dominant
and hasn’t had much competition, it’s
like it automatically splits the audience.”
According to fall 1996 Arbitron num-
bers. the leading station 12+ was top 40
station KLUC-FM with a 9.3 share.
Nostalgic KJUL(FM) pulled in the num-
ber two ranking with a 7.0. KSNE-FM

soft AC checked in with a 6.9, KMZQ-
FM AC had 5.6. and the leading country
station KWNR rounded out the top five
witha 5.5,

As for action in the morning, Howard
Stern was tops in Vegas on alternative
rocker KXTE(FM) with a 9.0. CHR
KLUC-FM and morning man Jay Casey
were number two with a 7.9, followed by
soft rocker KSNE-FM at 7.1, AC

See VEGAS RADIO, page 26 p

makes the world
smaller.

Again.

Introducing two new developments that bring the world closer, faster.

NET

EchoNet Internet Connectivity Software

With International Datacasting’s EchoNet software, broad-
casters can take advantage of their existing distribution
systems to facilitate the delivery of many common
Internet services. Users can take advantage of conventional
Internet tools such as Netscape® Navigator, Microsoft®
Internet Explorer and Real Audio® players to access web
pages, E-Mail, newsgroups and multiple streams of
RealAudio. These are constantly updated and pushed
from the servers to the users’ PC’s.

Cable PC Receiver Card

The PC Receiver Card plugs into a standard ISA slot to

turn your PC into a cable-ready data link for dedicated use
with International Datacasting’s satellite data broadcasting
systems. It's the ideal last-mile solution for those locations

where a
satellite dish
cannot be
located right
at the site.

Netscape Navigator is a registered trademark of Netscape Communications
Corporation. Internet Explorer is a registered trademark of Microsott Gorp. Real Audio is a \

registered trademark ot Progressive Networks.,

Visit International Datacasting at Booth 1703 LVCC at the NAB Show, April 7 to April 10, 1997.

INTERNATIONAL

DATACASTING

Corporate Headquarters:

2680 Queensview Drive, Ottawa, Ontario, Canada K2B 8H6 Tel: (613) 596 4120 Fax: (613) 596 4863 E-Mail: intldata@ magi.com

US Sales and Marketing:

3850 Holcomb Bridge Road, Suite 420, Norcross, Georgia, USA 30092 Tel: (770) 446 9684 Fax: (770) 448 6396 E-Mail: intldata@ix.netcom.com
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Radio in the Desert

P VEGAS RADIO, continued from page 25
KMZQ-FM with a 6.3, and country’s
Tom Jordan on KWNR.

AOR station KOMP(FM) is hoping to
make a morning monster with the addi-
tion of rocker Kevin DuBrow. lead singer
of Quiet Riot. to the morning team.

And how’s this for traveler’s informa-
tion radio”? KXNO(AM) at 1140 kHz is a
50-kW station that caters solely to travel-
ers. with a 24-hour diet of event and
entertainment info.

1t’s a sure bet that running radio in
what Arbitron traditionally considers a
“problem market” requires more than the
luck of the draw.

ay Phllllps is lhe pro"mm dlrulor of

KFMS-FM country.

“Las Vegas has been one of the prob-
lematic markets ... because of the influx
of the number of people in the market
and the number of unlisted houscholds.”
he said. Sixty-eight percent of the phone
numbers in Vegas are unlisted.

*Another unique thing about the mar-
ket. in my opinion, is that nobody really
has what 1 would consider a large cume
for the population size. and TSL (time
spent listening) really isn’t huge here.”
said Phillips. “Maybe because of all there
is to do in Vegas.”

“Vegas radio is unlike radio anywhere
else in the world.” said Ginsburg. “1f |
was sitting in Pwna and I did a $10.000

NG/

March 19, 1997

cash giveaway. it would turn some heads
and I'd see some ratings go up. But in
Vegas ... shoot, they're giving away $10
million for putling a $3 slot for
Megabucks. So you don’t promote radio
stations in Vegas they way you might
promote them elsewhere in the country ...
1 think radio. being a personal media. still
has to touch people.”™

Ginsburg called Vegas radio a “distract-
ing” market. and a tough one to survey
with many variables.

“It's a very private community.” he
said. “When 1 do music research ... a
fielding study ... it always runs longer
that it was going to run. The last fielding
study we did for perceptual was in the
field six days longer than originally
intended ... just to get through all the
screening and to get the response rates
you need.”

Eliminate Carts for $7,000

Scott Studios’ Spot Box

Atlast! A commercial player that works
just like carts, but with digital audio that
sounds like compact discs.

It’s Scott Studios” new Spot Box. It's the
first hard disk “cart” replacement that
jocks really like!

It's eusy to use: You get four Start
buttons for four recordings, just like a
quadruple deck “cart” player.

The Start button clearly counts down
the remaining time of each cut. Every
deck shows”bargraph” VUlevels.

When a “cart” finishes, the label and
buttons turn grey to lock out accidental
re-play. It can air again with a touch of
the Replay button (at the lower right). If
there are more than four “carts” in the
set, the "on deck” spot moves from the
fifth line (at the right of the time and
date) to the grey deck that had played.
The Spot Box can also remote start CD
players.

The Manual-Auto button (at the right of
each label) lets you start each spot
manually or have the Spot Box
smoothly start the next one itself.
Automatic sequencing can also be
turned on or off globally, by categories
orshifts.

Pause buttons can stop (and resume) playback of any cut.
During a Pause, the Start button can replay that recording

from the beginning.

Each deck has a Fade button.
something out gracefully with one touch.

The Spots and Jingles buttons at the lower left take you to a
"Wall of Carts” screen that shows all of your hundreds of
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It helps if you need to fade

Here’s a.reduced size view of Scott Studios’ 5"x8%" Spot Box. You get easy
access to hundreds of commercials, jingles, sounders, comedy and other
recordings. All audiois CD quality digital from hard drives.

endings, copy info, start and end dates and times, schedule
times, and anything else you want. Labels are even color coded.

When you have several cuts rotating as one number, you see

exact lengths. Both the name and out cue match the exact cut

that plays. The Spot Box even rotates recorded tags.

Start Button
Actual Size

recordings. You can jump immediately to
whatever you want by touching the first
letter of its name on the large alphabet at
the top of that screen. Pick and play it
quickly in any “cart” deck.

As an option, we can automatically bring
logs into the Spot Box from your traffic
computer. Then, after the spot set has
finished, the Load button at the lower

right automatically brings in the next break.

You can quickly r

earrange the order of any recordings with

the Upand Down Arrows.

Scott Studios” Spot Box not only sounds better than any
“carts” you've ever heard, its labels look better and are easier

toread thanany”

carts” you've ever seen!

You get four legible lines of useful label information:
Names, numbers, out-cues, announcers, intros, lengths,

(972) 620-2211

(972) 620-8811

(800) SCOTT-77
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If you have several stations in one building, record each spot
only once. It’s instantly playable in every desired studios” Spot

Box, without re-dubbing or retyping labels. Cuts can be locked
so they only play on designated stations or shifts.

You also get printouts showing exactly when each spot plays!

Best of all, Scott Studios’ digital audio is affordable.

A "four-

deck” Spot Box player storing 600 minutes in stereo starts at
$6,000. You can record and edit spots or phone calls in the air
studio during songs for only $1,000 more. A production studio
recorder-editoris $5,000, and it can even go on-the-air if needed.
600 additional minutes of stereo storage is only $250. Larger
screens and a variety of backup options are available. At Scott’s
low prices, you can afford as much storage and redundancy as

youwant.

Also check out Scott Studios” Hot Box. It plays any of 62 "Hot
Keys” instantly at the touch of a finger. You get 52 sets of 62
clearly labeled Hot Keys: 3,224 digital cuts for only $5,000.

Scott Studios also offers other digital systems for satellite
formats, music on hard drive and voice track automation. Call
800-SCOTT-77 for details, or a no-obligation trial in your station.

Scotz Studios

13375 Stemmons Freeway, Suite 400
Dallas, Texas 75234 USA

Ginsburg said the latest technology is
one way to stay on top of the game. He
cited the use of RDS in promoting his
stations.

“We're using RDS for billboards.” he
said. “We are the first country station in
the world to do so ... 1 have a billboard
down on Sahara that says "Now playing
on New Country 95.5" and it reads out
the name of the song and the artist.”

Tony Bonnici shelled out some big
bucks to make Lotus’ two FMs into
“highway™ stations.

“What that means is, we’ve moved our
towers to a higher mountain ... so people
coming in from Los Angeles and the
Utah area will reach our stations long
before they get to Las Vegas.” he said. It
doesn’t benefit ratings at all ... the major
reason we did it was for advertisers.
Casinos can advertise on our properties
.. we use it to promote hotel rooms and
restaurants as people are driving in.”

The big shots are in town
Top-notch broadcasters and regulators
arriving in town shortly for the NAB
show presumably will have a special
interest in what they hear on their radio
dials. But radio managers in Las Vegas
don’t expect any local programming
changes as a result.
“It’s business as usual.” said Ginsburg.
“Actually. when the NAB comes to town,
and the FCC. ... it’s healthy. We used to have

Las Vegas has
been one of the
problematic markets ...
because of the influx
of people and the
number of unlisted
households.

Jay Phillips, KFMS-FM

these modulation wars ... where the guy next
door would be at 110 percent, so you'd go
115 percent ... next thing you know the mar-
ket is cooking along at 120 percent. So when
the FCC came to town. everybody would
tune back down to 105 percent.”

“On music stations. our priority is
clarity.” said Bonnici. "It better sound
CD quality as much as possible, because
that audience has a great ear.”

Ginsburg agreed. “Everybody wants
apparent loudness. but not at the cost of
sacrificing clarity. We all try to get state-
of-the-art exciters or audio links. So if we
can be clear and we can be loud. that’s
where it’s at.

“When 1 listen to the market today.
I've got one of the worst signals for
apparent loudness. The market is beating
me to death right now, but it hasn’t really
affected my ratings ... the signal is so
clear.”

Broadcasters in Las Vegas face a frus-
trating. yet flattering problem.

“GMs. PDs come to town ... here to
relax or for conventions such as the NAB
.. and of course they listen to the radio.”
said Bonnici. “They are always trying to
hire your people.™

Bonnici's radio rival Ginsburg seems
to be on the same page on this subject.

“As a Vegas-based broadcaster, I'm
very aware of when they hit town.”
Ginsburg said. “They will try to hire my
better employees. those devils.™
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This Boom Town Just
Keeps ON Growing

Sharon Rae

Start spreading the news! The Las Vegas
construction boom continued over the past
year. and NAB attendees will notice several
significant additions to the city’s skyline.

“The big one is New York. New
York.” said David Renzi. feature writer
for the Las Vegas Sun. “It’s opened
across from the MGM _.. it’s a miniature
version of New York City.”

New York. New York i1s a 2.035-room
hotel and casino. It's a joint venture ot
MGM Grand Inc. and Primadonna Resorts.
It opened in January and has brought a shice
of the Big Apple to life in Las Vegas. with
12 replica towers ol Manhattan landmark
structures. They include the Empire State
Building and the skyscrapers of AT&T.
Chrysler and CBS. Billed as “the greatest
city in Las Vegas.” New York. New York is
further distinguished by a 150-foot replica
of the Statue of Liberty and a 30)-foot long.
50-foot high replica of the Brooklyn Bridge.
Themed interior areas include Park Avenue.
made up of retail shops: the Financial
District, where you'll find casino cashiers’
cages: Central Park, the main casino: Times
Square: Little ltaly: and Penn and Grand
Central Stations.

“It’s really eye-catching.” said Michael
Paskevich. entertainment writer with the

A
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Las Vegas Review Journal. “Fun and car-
toonish and typical crazy Vegas. Its very
well done.”

The $460-million facility at the comer of
Las Vegas Strip and Tropicana Avenue also
includes a high-speed roller coaster. The
“Manhattan Express” twists through the
perimeter as well as the center of the proper-
ty at a maximum speed of 67 miles per hour.

High and wide

Also new since the radio industry last
came o town is the Monte Carlo Resort
and Casino. on the Strip at Tropicana. The
$344-million Victorian-themed building.
See SKYLINE, page 29 P
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Among the newest behemoth casino/hotels are the Monte
Carlo, New York, New York and the Stratosphere, shown left
to right. With the addition of these new entertainment
destinations, Las Vegas has grown to 101,106 hotel rooms.

Tk Dawn or New Remote Tecnotogy

There’s a new age of remote broadeasting - pioneered by MARTI Flectronics - with technology

so advanced it will revolutionize radio, again.

MARTI'S new RBS-400 remote broadeasting system

climinates line-of-sight requirements, phone line access, and

antenna problems while reporting tfrom the scene because the

RBS-400 is cellular - just turn it on and go.

Using standard telephone lines, Smarti can send and reccive
.5 KHz audio for true broadeast audio quality. 1t's the first

telephone RPU engineered trom the user’s point-of-view.

And its built-in modem uses the fastest speeds available to

cnsure broadceast audio quality.

Sce the new MARTI product line at NAB *97 in Las Vegas

at booth #2202, Or, contact vour MARTI representative, or

visit us on the web at www.marti.bdcast.com.

ELECTRONICS
World Class Performance « World Class Value

Box 661, Clcburne, Texas 76033 U.S.A. PH: (817) 615 -9163 « FX: (817) 0:41-3869
wwiv.marti.bdcast.com or e-mail: marti(a bdcast.com

1997 MARITT e
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styled after the Place du Casino in Monaco.
teatures 3.002 rooms, a 90.000-square-toot
casino and a retail shopping arca.
Highlights include the Monte Carlo Pub
and Brewery. one of the largest brewpubs
in the nation. and the 1.200-seat Lance
Burton Theater. teaturing architecture in
trn-of-the-century style. Monte Carlo is a
Joint venture of Circus Circus Enterprises
and Steve Wynn's Mirage Resorts.

The staggeringly high Stratosphere
Tower. Casino and Hotel. which opened
shortly after NAB left town last year. is list-
ed as America’s tallest free-standing obser
vation tower, and the tallest building west
of the Mississippi River. The $550 million

structure. owned by Grand Casinos Inc. of

Minneapolis, is located on the Las Vegas
Strip at Main Street. NAB attendees have
watched the mysterious gray concrete legs
grow into the sky over several years.

It has definitely changed the skyline of
Las Vegas.” said Steve Rypka. technical
director of entertainment tor the
Stratosphere Corporation. “It's become a
new icon of Vegas in a lot of ways, We
have a 97.000-square-foot casino. a show
room, several lounges. butlets and restau
rants — all the stuft that goes along with a
standard casino, and 1t's a great destination
resort.”

Yipes!

Rypka said “the pod™ 18 a 12-story build
ing that sits on top of the tower.

"It has a 360-scat 1evolving restaurant up
there. indoor and outdoor observation dechs

.. and even thnill rides.”™ said Rypka. refer
ring to the world’s highest roller coaster.
named the High Roller. and a G-force-defy
ing thrill ride at the top of the tower called
Big Shot.

“It’s kind of like reverse bungee jump-
ing,” Rypka said of Big Shot. 1t shoots you
up at tour Gs. about 200 feet into the air in 2
seconds. then 1t pulls you back down to
negative Gs. It's very exciting.”

The number of big Vegas properties has
been growing at an astounding rate. Another
addition to this city of imagination and
innovation is the $200 million. 41-floor

N8l
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structure expansion to the Rio Suite Hotel
and Castno. overlooking the Strip.

The add-on brought 1.028 rooms to
the grounds. along with what's touted as
the city’s first wine-tasting room in a
casino. the Napa Wine Cellar & Tasting
Room. An upscale shopping arca rounded
out the development.

The world’s biggest gaming resort town
features other, more familiar entertainment

nearby. including The Guinness World of
Records Museum. Ron Lee’s World of

Clowns, The Las Vegas Art Museum and
the Debbie Reynolds Hollywood Movie
Museum. If casinos and conventions aren’t
your style. you can visit numerous natural
and man-made wonders. including Hoover
Dam. Red Rock Canyon and Mt
Charleston. all within 35 miles of town.
Now here’s what you won’t see: The
historic Hacienda Hotel, one of the first

hotels on the south end of The Strip. was
blown up New Year's Eve to make way for
new development.

Circus Circus Enterprises plans a joint
venture with Four Seasons Regent to build
a 400-room. non-gaming hotel on the
property called Paradise.

The landmark Sands Hotel Casino was
also a victim of the times over the past year.
The 44-year-old building was closed in June
1996 and its tower imploded in late
November to make way for a $1.8-billion,
6.000-suite Venetian-theme megaresort. "It
was the last of the old great Vegas proper-
ties on the Strip.” said columnist Paskevich.

I you didn’t make it to Las Vegas last
year. you'll also notice that the old
Landmark tower. directly across the street
from the Las Vegas Convention Center. is
now a parking lot. The building was
demolished in November 1995.

Surround Yourself with

Calrec Capability

Following the success of the Calrec S and

SR (“S” Radio) consoles, the new

S2 Surround Console
offers greater functionality
within the same compact,
light weight construction.
The combination of
full  broadcast facilities,
unrivalled audio specification
and excellent size and
weilght characteristics have
made the S Series ideal for

use in studio and mobile

applications alike. Now the S2 offers

increased flexibility with panning and

Calrec $*

»
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Calrec S2 60 Channel Surround Sound Console supphed

for Game Greek USA mobhile

comprehensive monitoring facilities for 3, 4

and 5 channel Surround Sound and VCA or

conventional audio sub
groups. The Calrec no
compromise  philosophy
resufts in no sacrifice in
performance, uniquely
giving low noise and high
headroom, yet continuing
to provide all the features a
changing broadcast
environment demands. The

S2  ensures that your

capability to meet the demands of your

clients is never in doubt.

Surround

Redwood Marketing inc. PO Box 270007, Nashville Tennessee, USA. 37227, 0007. Tel. (615) 871 0094 Fax: (615) 872 7080
Studio Consultants Inc. 321 W. 44th Street, Suite 905 New York, NY. 10036. Tek: (212) 568 7376 Fax: (212) 582 2169

Calrec Audio Ltd Nutclough Mill, Hebden Bndge, West Yorkshire, HX7 8EZ. UK. Tel. +44 (0) 1422 84,159 Fax +44 (0) 1422 845244
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Radio Exhibitors Are
In Transition at NAB

Matt Spangler

With about 20 radio/audio companies
exhibiting at the Sands Expo Center
instead of the Las Vegas Convention
Center, and with a major exhibitor mov-
ing its radio display to the South Hall of
the LVCC this year, one might ask if the
radio portion of the floor is becoming too
diffuse or losing its focus.

The companies moving to the Sands,
site of NAB MultiMedia World, seemed
to have done so quite willingly. Most

Who Knows what lurks
in the minds of the creators at

SMARTS Broadcast
Systems?
The Spider Knows!

The Spider spins through the World Wide Web, weaving together
business, operational and audio data. It links spot production, logs,
billing and many other station operations into a single, cohesive, cost-

effective unit.

The Elvis imitator in Memphis produces a spot that airs in LA 20
minutes later! Your morning man can be anywhere on the planet and
be on the air for every shift, and be on multiple stations in the group.
Your sales department in Peoria shares promotions and ideas with
your sales force in Lincoln.

There are no expensive satellite links, ISDN lines, toll calls or
other extraordinary costs—just big savings to your operation month
after month, year after year using The Spider and SMARTCASTER

Digital Audio!

We’re Changing the World of Broadcasting

Via the Internet

SIMRRTS

w Brosdcast Systems

P.O. Box 284 Emmetsburg, IA 50536 http://www.ncn.net/smarts
800 747-6278 Fax 800 498 0618 Email smarts @ncn.net

Cirde (33) On Reader Service Cord

See us at NAB booth # 4014

managers said they felt overwhelmed or
underexposed next to the titanic booths in
the general television/video/film hall.

“We’re not too concerned about being
away from the convention center,
because that’s such a zoo anyways,” said
Kevin Turnbull, trade show coordinator
of Tannoy T.G.I. North America.

“What has happened over the years,”
said Joe Steinberg, broadcast sales man-
ager of Herman Electronics and member
of the NAB Exhibitor Advisory
Committee, “is that more and more peo-
ple are getting larger booths, so ... natu-
rally the larger booths have priority over
the smaller booths, and there’s less of the
smaller booths available. Consequently ...
the geographical location of the smaller
booths has gotten worse and worse ...
You'll end up with more visibility there
(at the Sands) than if you were in a 10 x
10 at LVCC.”

Fellow committec member and Vice
President of Neutrik USA Jim Cowan
said the biggest concern last year was
transportation between LVCC and the
Sands. He said a larger force of shuttles
between the two locations will be used
this year.

The companies
moving to the Sands
seem to have done so
quite willingly.

Because the Sands floor is less dense,
these companies expect to get more
attention from a variety of markets. And
TV attendees do get to the Sands.
Turnbull said T.G.I. benefited greatly
from the interest from video folks at its
Sands booth in 1996.

Inevitably, some radio-interested
attendees will wonder where these com-
panies are. At JK Audio’s booth at the
Sands last year, President Joe Klinger
said, “*We certainly had people that had to
look for us and wondered why we
weren’t over there (in the radio/audio
hall), but at the same time we had a lot of
traftic.”

Turnbull said T.G.1. had hoped to be
placed with other audio companies, but it
wasn’'t in the cards.

Overall. Sands exhibitors seem
pleased. “Naturally. everyone has trepi-
dations when you move into a new place,
and the people last year did. but after-
wards we contacted them and they were
very happy.” Steinberg said.

Harris in the ‘transitional’ hall
In each of the last two years. Harris
Corp. purchased booth space on both the
radio/audio floor and in the larger South
Hall, often called the TV hall. Harris will
not exhibit in the radio/audio hall in
1997. The company does not want to lose
its radio/audio following: in its pre-show
literature, it urges attendees <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>