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McVeigh Trial ‘Huge for Radio Networks

by Sharon Rae

DENVER Two years and 600 miles
from the country’s worst terrorist attack,
the trial of Oklahoma City bombing sus-
pect Timothy McVeigh got under way
earlier this month. The April 19, 1995
explosion at the Murrah Federal Building
left 168 people dead and 500 injured. The
federal trial is expected to last about four
months.

News agencies from around the globe
descended on Denver, with America’s
major radio news networks providing
complete coverage of the landmark trial.

“This is clearly a huge story,” said
Chris Berry, general manager of opera-
tions for ABC Radio Networks. “There
was a tremendous amount of interest on
the part of our listeners when the bomb-
ing occurred. So therefore we are devot-
ing a lot of resources to bringing our

listeners the latest information as it hap-
pens.”

ABC'’s correspondent team includes
general assignment reporter Tim Scheld,
Denver stringer Steve Walsh and reporter
Jim Ryan, along with the local ABC affil-
iate.

“KOA(AM) will be helping us out a
great deal,” said Berry. “As the trial pro-
gresses, we will be constantly evaluating
our position there and whether or not we
should have additional bodies.”

“I don’t know if we will cover the trial
the same way as we did on day one as we
will on day 100,” said Peter Salinger,
ABC’s director of news coverage. I can
almost guarantee you that when it comes
down to a verdict, we will be there with a
full staff ... As is the case with most tri-
als, everybody’s always interested in the
verdict.”

In addition to ABC’s regular newscasts,

Fans Still Take to the
‘Cool’ Country Road

by Lynn Meadows

NASHVILLE, Tenn. At first,
“Country Wasn’t Cool.” Then it became
“hot” and “young.” Now, the radio for-
mat appears to be lukewarm as the trade
press investigates whether it is in decline
or on the rise.

Depending on the study, country radio
is either waxing or waning. Time spent
listening (TSL) is increasing or decreas-
ing. Cume is going up, going down or
holding steady.

Garth Brooks takes a break with
WNUC DJ Sharon Nicholas.

One fact is indisputable: the country
music format is still the most popular on
the entire continent. At the end of 1996,
of the 12,315 stations in the United
States, Canada and Mexico counted by
Arbitron, 2,396 were formatted with

country. News/talk came in second with
1,253 stations — barely half the number
of country stations. The religious format
was third, with 1,252 stations.

See COUNTRY, page 8 p

continuing special up-

dates will air as condi-
tions warrant.

“If there’s a day with
compelling testimony,
we very well may do sta-
tus reports ... all day
throughout the trial,”
said Salinger. “If there’s
an interesting develop- [#
ment, if McVeigh is on |
the stand or if someone
else is on the stand and
something interesting
comes down, we can do
a status report within a
moment’s notice.”

ABC is utilizing the
latest technology in feed-

Clark Curtis {l) and Steve Futterman (r] cover the
Timothy McVeigh trial for Westwood One.

ing reports to affiliates.

“We have two ISDN paths,” said
Salinger. “ABC News has rented out a
suite in an office building around the cor-
ner from the courthouse where World
News Tonight, Good Morning America,
Nightline, Primetime, radio ... all the
broadcasts from ABC News will be.”

“In addition to that,” said Berry, “As
the verdict comes closer and we’re con-
tinuing to evaluate what we do, we may
actually pick up one of the lessons that
we learned out of the second O.J. trial,
which is to utilize other paths out, too.

“Obviously high-quality audio is what

1-800-622-0022
FAX: 765-966-0623
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we are looking for, so sometimes we use
satellite channels, which might typically
be used by television.” Berry said ABC is
also continuing to experiment with POTS
codecs for use over regular phone lines,
including the Comrex Hotline, the
A.E.T.A. Scoop Reporter and the MUSI-
CAM USA FieldFone.

AP goes live
Ed Tobias, AP Radio Networks’ assis-
tant managing editor for news, said cor-
respondents Tony Winton and Bob Moon
were on the scene in Denver to provide
See OKLAHOMA, page 12 p
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Industry Flocks
to NAB '97/

by Matt Spangler

LAS VEGAS Even the most radio-
focused attendee at NAB 97 would have
to admit: the big story this year was digi-
tal television.

But as their TV brethren were dazzling
each other with their plans for the rollout of
DTV, radio broadcasters in this sunny,
windy city had more immediate concerns
— how to make money, buy equipment and
keep their jobs in a highly volatile industry.
The news for radio people was dominated
by stories of emerging super-groups, satel-
lite radio, digital consoles, the Internet, and
the growing role of the U.S. Justice
Department as an antitrust traffic cop.

It was another record-setting year for
NAB show planners, with attendance top-
ping the 100,000 mark for the first time,
and up 8.6 percent from 92,000 last year.

‘Historic moment’
Federal Communications Commis-
sion Chairman Reed E. Hundt certainly

See NAB, page 19 p
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NEWSWATCH

The {DARS) Winners Are ...

WASHINGTON Satellite CD Radio
and American Mobile Radio Corp. are
the proud new owners of 12.5 MHz of
spectrum each, to be used for the delivery
of nationwide satellite digital audio radio
service, or DARS.

The FCC’s April 1 auction of the S-
band spectrum, located at 2320 - 2345
MHz, ended with Satellite CD Radio
pledging $83 million and AMRC giving
$90 million for their respective slices of
spectrum. Digital Satellite Broadcasting
Co. and Primosphere also competed for
the spectrum space. The winners submit-
ted a $3 million down payment in March.

FCC Commissioner Rachelle Chong
lauded the results. “I am delighted that
we have at last cleared the way for CD-
quality digital audio radio signals to be
delivered from the sky,” she said. But
radio broadcasters expressed concern
with the prospect of competing with a
new digital audio medium.

The service is not expected to be avail-
able for three years.

Louisiana Tower Crash Kills One

MONROE, La. A tower housing one
FM and two TV antennas crashed last
month, killing one person and critically
injuring another.

At 2 p.m. on March 20, three men
from Tower Network Services were per-
forming routine maintenance work on the
tower, which serves KNOE-FM, KNOE-
TV and KLMT-TV. Without warning the
tower collapsed within itself, killing
Thomas Waffle, 34, who was working
inside, and wounding a second person.
The third man was “miraculously thrown
free of the tower,” according to General
Manager Bob Groothand. He was treated
at a local hospital and released.

The station was back on the air three
hours after the accident. The station was
broadcasting from its STL tower by the
end of March, delivering about 47 per-
cent of its total audience.

It Fits Nicely in the Wallet,
Beautifully in the Studio and
Flawlessly in the Signal Chain

R-5 Console

Circle (1) On Reader Service Card

World Radio Histo

At press time the station did not know
why the 1,989-foot tower crashed.

Clinton Asks Hundt
To Look at Liquor

WASHINGTON President Clinton has
asked FCC Chairman Reed E. Hundt to
investigate the effects of liquor advertis-
ing on children.

Clinton also asked Hundt last month to
recommend actions that the commission
can take in response to the decision by
the Distilled Spirits Council of the United

See NEWSWATCH, page 3 p
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Westwood/CBS: One-Stop Shopping

by Lynn Meadows

NEW YORK The news is big, yet anti-
climactic. CBS Radio and the board of
directors of Westwood One Inc. have
announced that Westwood One will rep-
resent and manage the assets of the CBS
Radio Networks.

Charles Osgood, meet your step broth-
ers, Don & Mike.

This consolida-
tion should also be
very beneficial to adver-
tisers, providing greater
efficiency and ease of
buying radio on a
national level.

— Mel Karmazin

It is all the same anyway in this
incestuous big business called radio.
Mel Karmazin, chairman and CEO of
CBS Radio, is also the president and
CEO of Westwood One. When
Karmazin sold his radio group, Infinity
Broadcasting, to Westinghouse/CBS last
year, CBS acquired an equity interest in
Westwood One.

Under the new arrangement, CBS
Radio will continue to produce and con-
trol the programming it provides to
Westwood One, Karmazin stated in a
press release. Westwood will manage the
sales, marketing and promotion, affiliate
relations, research and administration for
the CBS Radio Networks programming.

“At the same time,” said Karmazin,
“the CBS Radio Networks’ lineup will
now be presented as a major element in
this expanded, strengthened program-
ming portfolio of Westwood One.”

As if Westwood One needed an expand-
ed portfolio. The company, whose pro-
grams and formats are broadcast on more
than 6,000 radio stations around the
world, would seem to have maxed out as
it is. This is the network with Casey
Kasem, The Greaseman, Don Imus,
Larry King and Tom Leykis in its stable,
to name just a few.

A sampling of Westwood programming
includes CNN Radio News, NBC Radio
Network News, Mutual News, The
Source, CNBC Business Radio and
Westwood One News. And those are only
the news networks. Westwood added CBS
News to its roster with the new agreement.

Westwood One also offers nine 24-
hour formats, as well as features like
Money Memo with Bruce Williams, The
Week In Review and Sports Scoreboard.
Shadow Broadcast Services, provider of
Shadow Traffic, Shadow Weather and
Shadow Sports, also falls under the
Westwood One umbrella.

CBS Radio Networks provides news,
information, sports, talk and entertain-
ment programming to more than 1,200
affiliates. CBS programming includes
Major League Baseball (including the
World Series), NFL Football (including
the Super Bowl) NCAA Basketball
(including the Final Four) and the 1998
Olympic Winter Games.

Advertisers delight?

“This consolidation should also be
very beneficial to advertisers, providing
greater efficiency and ease of buying
radio on a national level,” said Karmazin.
Like a Wal-Mart for advertisers, the new
programming giant provides one-stop
shopping for all of an advertiser’s needs.
Additional revenues generated from CBS
programming will now be put toward
Westwood One’s cash flow.

One senior marketing executive at
another syndicator was not concerned
about the new agreement, saying that it

NEwWsSWATCH

P NEWSWATCH, continued from page 2

States to end its 50-year self-imposed ban
on broadcast advertising. The FCC will
collect data on the link between liquor
advertising and children’s consumption
of alcohol. Hundt responded by promis-
ing to ask for public comment.

In a radio address last November,
Clinton stated his opposition to the DIS-
CUS decision to lift the ban, but at the
same time commended the major net-
works for refusing to air the ads.

National Association of Broadcasters
President Edward O. Fritts cited this in
expressing his opposition to FCC inter-
vention, saying it would “represent a
solution to a problem that does not exist.”
Fritts also said a number of members of
Congress have questioned the FCC’s
authority in this matter.

Greater Media Station
Setties Over Stern

LOS ANGELES KLSX(FM) has set-
tled with the FCC over a five-year-old
indecency charge.

In 1992 the FCC issued a notice of
apparent liability to the Greater Media

station, citing it for a series of broadcasts
of “The Howard Stern Show” that
allegedly violated the commission’s inde-
cency rules. The notice stated that if
proven liable, the station would be fined.

Greater Media Vice President and
General Counsel Barbara Burns said the
company responded to the notice after
one 30-day extension, then did not hear
back from the FCC until recently. She
said this is symptomatic of a larger prob-
lem with the FCC adjudication process.
“These things can go on forever, because
there’s no timetable for how long the
FCC has to take to resolve these mat-
ters,” Burns said.

The company settled with the FCC by
agreeing to give a $105,000 ““contribution”
to the U.S. Treasury, and to educate station
personnel on the commission’s indecency
standards. Burns said the company has no
problem with this latter compact. “We
make efforts to make sure that all of our
staff people know what they can and can-
not do, so we do our best to make them
aware of what the commission’s rules are.”

The settlement also gives the company
amnesty from other potential complaints
within a specified time period.

only strengthened radio’s position to
advertisers, and would compel syndicators
to constantly improve their programming.

Management shuffie
The change includes a reorganization of
Westwood One’s management structure.

Mike D’ Ambrose, president of Westwood
One’s Shadow Broadcast Services
Division, will become senior vice presi-
dent of Westwood One Inc. Karmazin,
D’ Ambrose and CFO Farid Suleman will
be responsible for the day-to-day opera-
tions of Westwood One.

Both Greg Batusic, president of the
Entertainment Division, and Bob
Kipperman, president of CBS Radio
Networks, will continue on in their cur-
rent capacities.

by Sharon Rae

ADRIAN, Mich. The Rev. Rick
Strawcutter, the Michigan pastor
whose “peanut-powered” unlicensed
radio station made waves with the
FCC, found himself last month
involved in another, much bigger news
story, one that almost literally dropped
into his lap.

Strawcutter said he received two
videotapes and some documents from
the Heaven’s Gate cult, days before
the group committed mass suicide in
March in Rancho Santa Fe, Calif.

The unexpected delivery was prof-
itable. Strawcutter sold rights to ABC
for $50,000.

Cult Touches Michigan
Radio Reverend

Strawcutter, featured in the Jan. 8
issue of RW, operates a 95 W unli-
censed radio station called “Radio
Free Lenawee” out of the offices of
the Church of the Lord Jesus Christ in
Adrian. It broadcasts with what some
call an anti-government agenda.

“Someone here at the radio station
said that he signed for the package as
it was Fed Exed in,” said Strawcutter.
“The package was put on a shelf. It
wasn’t opened until a few days later.
Someone told me while I was on the
radio, ‘Hey Pastor, these are these peo-
ple who died,’ and at first it didn’t
really sink in. Why we would be in
possession of this?”

See CULT, page 11 p
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New FCC Appointees, Fun Times in Vegas

WASHINGTON No sooner had the
plane landed from Las Vegas than news
from inside the beltway began to over-
shadow the massive event that was
NAB’97.

So first, the Washington news. Senate
Majority Leader Trent Lott, R-Miss., rec-
ommended two Washington insiders to
fill the two Republican seats on the five-
seat Federal Communications
Commission. Please note that one of
those seats is already occupied by
Commissioner Rachelle B. Chong.

Harold Furchtgott-Roth, chief econo-
mist for the House Committee on
Commerce was recommended in January
to fill the open seat. Sen. Lott also put
forward the name of Michael Powell,
chief of staff for the U.S. Department of
Justice Antitrust Division — to fill the
seat now held by Commissioner Chong.

Sen. John McCain, R-Ariz., stated, in
a release from Sen. Trott’s office: “I am pleased
that the recommendations for the Federal
Communications Commission will be forwarded
to the White House. This package was worked
out with the Majority leader and reflects our
concern that the best individuals serve at the
ECC.”

Commissioner Chong’s reaction was gracious
and typical of the quiet-yet-effective manner
that has characterized her term in office.

“Yesterday, I received word that the Senate
Majority Leader has recommended to the White
House another fine candidate for the Federal
Communications Commission seat that 1 now
occupy. My term expires on June 30, 1997.

“It is an honor and a privilege to serve as a
commissioner during this time of great change
in the communications industry. I have brought
the West Coast perspective of an Asian
American and the experience of a practicing
communications lawyer to FCC decision-mak-
ing. I am proud of what I have been able to E
accomplish in the last three years.

“I am committed to completing the important

work that I have started in
implementing the Telecom-
munications Act of 1996. 1
hope to finish this work, and to
this end, I will remain in my

Pictured clockwise from above, the
Stratosphere, the entrance to the

New York, New York.

MGM Grand and the newest Vegas hotel,

post until such time as my

successor takes office.”
I, for one. am sorry to see her go.

%* % %
Vegas fun

For those of you who did not make it to
this year’s NAB extravaganza, otherwise
known as NAB’97, look for the next issue
of RW to catch you up on all the latest in
product and technology news, as well as
complete coverage of important
sessions and events.

This time out. I thought I'd fill you in
on some of the city events you missed:
The long line of taxis outside the Las
Vegas Convention Center, as well as
the Sands and other key hotels, was
tougher to take than usual. Las Vegas
was cool and breezy this year, with
sweaters and jackets required on all but
the last day.

Yours truly was truly dumb enough to
let herself get talked into riding the
“Big Shot” ride at the top of the
Stratosphere. How is 0 to 60 mph in 3-
point-something-obscene seconds to
the top: before you get dropped like
Wiley  Cayote off the top of.the build-
ing sound to you?

%* % %
The MGM Grand is truly a grand
place with the traditional ’Vegas-style
buffets, casinos and entertainment.

%* %k %

New York, New York is amazing
— even the West Coast version.
il The creators of this desert mirage
certainly knew what they were
doing. Although the Coney
Island-style roller coaster wasn’t
running yet, the rest of the place
was fun.
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MCI Mailbox #302-7776). All letters received become the property of Radio World, to be used at

our discretion and as space permits.

The sound of capacitors

Dear RW,
| was embarrassed to sce the article
“Hear the Sound of Capacitors™ (Feb. 19)
in a professional publication like yours.
As an electrical engineer. | see this as
another example of Junk Science that is
promoted by somebody who cither does
not know what he is talking about, or is
just dishonest. They can always be dis-
credited with double-blind tests. Please
tet these people write their articles for
“Stereophile.”
Jon Groslean
Hancock. N.H.

Dear RW,

In response to J. Somich’s article on
hearing the sound of capacitors, his
advice is good and 1 agree with most of
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his findings, but with regards to DC
amplifiers only.

Electrolytic capacitors behave quite
well in polar circuits. That is. circuits in
which a single power supply is used and
the amplifier is biased to one-half that
power supply voltage. In these true AC
amplifiers, the electrolytic capacitor will
always see a stabilizing polar bias and
audio will pass cleanly through it. Film
capacitors probably benefit from a stabi-
lizing bias potential too.

The distortion Mr. Somich refers to is
caused by the asymmetrical audio signal
envelope trying to “form™ an unbiased
electrolytic capacitor. This activity
caused the Equivalent Series Resistance
of the capacitor to vary and also results in
a DC voltage offset that affects every
direct coupled stage that follows. In fact,
this is exactly what happens with burn-in
CDs that use asymmetrical noise wave-
forms. Once cach capacitor is charged. it
will behave quite well for a while, per-
haps a week. before the process needs to
be repeated.

Today’s electrolytic capacitors per-
form quite well to about 20 kHz. but
using film bypass capacitors is still a
good idea to correct for the flattening of
the ESR curve.

I would not recommend removing
interstate capacitors — in effect changing
an AC amplifier into a DC one. In addi-
tion to DC offsets. there could be turn-on
instabilities or temperature instabilities
that won't show up until later. If you've
got the bug, go ahead and replace the
electrolytic with propylene films or use
propylene bypasses when the electrolytic
values get too large. You will hear an
improvement.

DC amplifiers are best used for servo
amps and medical applications as they
were originally intended, not for audio. 1
think this is one reason tube products are
making a comeback. All of my solid-state
designs use polar circuits in class A con-
figurations and the sound is very smooth
and transparent.

This was a very good article. Sound
quality is important. Listening is a
learned skill and the more people
exposed to this sort of information, the
better.

Kevin A. Barrett, President
K-A-B Electro-Acoustics
Plainfield. N.J.

Jim Somich replies: The letters from
Mr. Grosdean and Mr. Barrett are the
hest possible example of the chasm that
exists benveen the objectivist and subjec-
tivist camps of audio engineering. Mr.
Groslean cannot admit that a phenome-
non might exist that disproves “textbook™
theory. e does not listen, he measures.

Mpr. Barrett knows what his ears tell
him: Capacitors affect sound. He doesn’t
need texthbook jargon to affirm this.
Listening makes it obvious!

I woudd like to add another thought to
Mr. Barrett's letter. Almost all of the cir-
cuits used in present-day audio are DC
amplifiers. Designers block DC offsets by
the use of capacitors. It is true that caps in
true AC amplifiers act differently. But you
will run into very few true AC amplifiers

OPINION
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Dig a
Little
Deeper

dollars.

Where does this money go?

In the radio business, we are accustomed to dealing
with big numbers. Groups own hundreds of stations.
Buyers pay millions of dollars for properties. The
advertising marketplace is measured in billions of

Sometimes we forget that a little bit of money can
make a huge difference in someone’s life.

At its breakfast during NAB 97, the Broadcasters’
Foundation accepted a check for $17.500 from NAB
President Eddie Fritts. That check represents the proceeds from the group’s
first benefit golf tournament, held at the Las Vegas Hilton Country Club on
the Sunday of show week. Just prior to NAB ’97, the foundation raised more
than $130.000 at its Annual Golden Mic Award dinner.

The Broadcasters’ Foundation maintains a benevolence fund to provide
financial assistance to people who have made broadcasting their career.
According to President Gordon Hastings, people in need generally fall into
three categories: those who have run out of resources in advanced age; those
who are ill; and those who have suffered an accident. One beneficiary is a man
in his 30s with multiple sclerosis. Another is a woman in her 40s who was
severely disabled by an auto accident.

Sometimes the assistance takes the form of a one-time emergency grant, to
help someone through a tough time. Often the assistance is monthly. Right
now the fund provides such help to about a dozen individuals and families,
whose names and faces we’ll never know. These people come from the talent
side of the business, from sales, from management.

Kudos are due to those organizations that supported the foundation’s efforts
this year: to the NAB; to the National Association of Media Brokers, which
sponsored the breakfast; and to the Union Bank of California and
Communications Equity Associates, which sponsored the golf tournament.

We also commend the Broadcasters’ Foundation itself for its excellent
work. Founded in 1942 as the Twenty Year Club, it has experienced a revital-
ization in the 1990s. Attendance at the NAB breakfast was more than double
last year’s, and included industry leaders Fritts, RAB President Gary Fries and
FCC Commissioner Jim Quello. Fritts commended the foundation staff for
“breathing new life into the organization.”

One measure of that new life is the industry’s awareness of the benevolence
fund. You can help, too. Call (203) 862-8577 to learn more.

—RW

in practice. There are several reasons for
this but space does not permit further dis-
cussion here.

I am pleased that this column sparked
spirited debate. The professional audio
world has been earnestly discussing
objective vs. subjective measurements for
years.

In answer to Mr. Groslean's reliance
on double-blind tests: They don’t work!
There are a multitude of reasons, covered
quite extensively in the literature
(Stercophile, The Absolute Sound, Fl etc.)

Trust vour ears!

Ghoulardi remembered

Dear RW,

The late Ernie Anderson (RW, March
5) may have been nationally known for
his tag line on “The Love Boat™ and oth-
er voice-over work, but to anyone living
in Cleveland during the early 1960s, he
was known as Ghoulardi. the weirdest
movie host that has ever been on TV,
period.

Ghoulardi held court on a live set at
WIW-TV filled with junk and “artwork™
sent in by his fans. He wore a strange hat
and glasses, and had a “beat™ persona
vernacular. He would splice car crashes
and volcano cruptions into the low-bud-
get movies he hosted.

Ghoulardi would take gifts from his
fans, such as a painstakingly assembled
model car or a frog, and cxplode them
with cherry bombs live on the set. I want-
ed to be just like him when I grew up.

Ghoulardi once called Cleveland TV
news legend Dorothy Fuldheim a “Knif™
(one of his buzzwords) live on the air.
This was a put-down. Rumor had it Ms.
Fuldheim disliked him as well. but could
not legally prove “knif™ was “fink”
spelled backwards, or was otherwise
slanderous.

Other movie hosts like Big Chuck and
Hoolihan and the Ghoulardi wannabe “The
Ghoul™ have come and gone in Cleveland.
but none were truly “weird™ like Ghoulardi.
I don’t know if any film or early video
exists of his show, but I'll bet there would
be a cult market for it. I will always
remember Ernie Anderson as Ghoulardi.
Big Knif from the East Side of Cleveland.

Kurt Tuckerman
WMMC(FM)
Marshall, 1.

Wrong station

Dear RW,

A correction to your story about the
Radio Pioneers (RW, April 2):

Jerry Lee, owner of WBEB(FM)
Philadelphia, helped make thar station
(originally WDVR-FM) the station with
the largest FM audience in the country ...
not WLIF-FM Baltimore.

Couldn’t let that one go by, since | was
the program director there from 1981-87,
when it was WEAZ-FM., Eazy 101.

Lee Martin
Rudio Netherlands
Livingston, N.J.

CORRECTIONS

The phone number in
“Soundcard Maker Presents
XTrack™ in the April 2 issue of RW
was incorrect. Contact Neil
Glassman at (703) 875-9100 for
information on the XTrack work-
station from Digigram.

Also, the photos of the
Auditronics and Harris consoles on
pages 28 and 30 were reversed.
RW regrets the error.
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CEMA: Don’t Shoot the Messenger

by Gary Shapiro

When something so slanderous is writ-
ten about my association, as in your edi-
torial “He Said, She Said” in RW's

March 5 issue, I must respond.
You said, *

.. E1A has less than fair

plans did the NAB want to join our test-
ing. CEMA welcomed the NAB's partici-
pation and worked six years with the
NAB to develop the tests and carry out
the testing. The open democratic process
was one of the main factors in slowing
down the testing. What we could have

done easily within two years, took six,
because every stage of the testing,
every development of a report, had to
go through numerous committee meet-

ings where anyone and everyone could
(and did) voice their opinion.

No favoritism

You said, “... CEMA never had any
intention of finding any system other
than its member-endorsed and funded
Eureka-147 DAB as the choice for a
standard for DAB for the United States.”

1 say, the only CEMA member that
has openly endorsed and -funded
Eureka-147 is Thomson Consumer
| Electronics. Has the RW staff forgot-
i ten that AT&T (now named Lucent

Technologies) is also a CEMA mem-
il ber?! Both companies have been
i CEMA members since well before the
DAB testing process began in 1991, In

Gary Shapiro

! fact, representatives from both compa-
nies currently sit on CEMA's Board of

motives in conducting its version of ‘fair
and impartial testing ..." It is galling that
so much time and effort now appears
wasted by broadcasters in coordinated
testing efforts with EIA as it is now obvi-
ous the IBOC proponents never stood a
chance.”

I say, CEMA has behaved according to
American National Standards Institute
(ANSI) standards during the entire
process. In 1991, the NAB wanted to
claim Eureka as the winning technology.
I testified before Congress, asking them
to wait until the industry had tested all
possible technologies and then choose
which technology was best for the
American consumer.

In 1991, CEMA was prepared to do
the testing alone — to fund the entire
costs. Only after we had announced our

Directors.

CEMA represents 368 member com-
panies. No one company holds any more
power over another within CEMA. Each
member is allowed only one vote.

Not once, in any formal meeting or
even in individual discussions with any
of my staff, has any representative of
Thomson or AT&T/Lucent Technologies
suggested that we favor, endorse or do
anything other than treat their systems
fairly. Indeed, it’s fair to say that for both
companies their senior-level association
representatives never even mentioned the
digital radio issue.

You said, “The EIA cannot force a
European choice down the throats of U.S.
broadcasters merely because it wants its
members to be able to sell new
receivers.”

1 say, U.S. manufacturers would love

HLTRONIC RGSEHHCH INC

Model 3500 L

to find an IBOC solution or any solution
that does not disrupt the broadcasting sta-
tus quo.

This would be the easiest solution.
The easiest solution will most likely be
the one that will bring DAR to commer-
cial operation the fastest, i.e., U.S. manu-
facturers would be able to sell digital
radios to consumers in the near future.

However, an IBOC technology that
works within the existing broadcasting
status quo is not possible at this time.
USADR’s and AT&T’s IBOC systems do
not work without disrupting traditional
FM and AM broadcasting.

Broadcasters are uniquely aware of this
fact. Please remember that it was up to
the NAB to find a suitable host station to
field test IBOC in San Francisco. NAB,
with all its power, could not find one
broadcaster to volunteer its station for the
tests. It appears that San Francisco broad-
casters did not want the IBOC technology

messing up their analog transmissions.

The failure of the IBOC system is in
their designs. The testing program
brought this to the light of day — without
the hyperbole of vested interests — for
the benefit of all.

Would it have been better for broad-
casters to go ahead and implement IBOC
DAR, only to find later that reception of
their bread-and-butter analog signal was
degraded? Clearly not. The test results
revealed this before it could occur.

The purpose of the testing program
was to reveal the performance potential
of all the systems. Not to artificially glo-
rify one system over others, but to estab-
lish their true capabilities — warts and
all.

The fact that IBOC did not work was
due to its faulty design structure, not any-
thing CEMA did in its testing. Don’t
blame the messenger for the bad news
and accuse him of less than pure motives.

EEEm

Gary Shapiro is president of the
Consumer Electronics Manufacturers
Association, a sector of the Electronic
Industries Association.

Complete;

by Bob Rusk

WASHINGTON The three propo-
nents of a voluntary high-speed FM
subcarrier (HSSC) standard have eval-
uated laboratory data test results,
bringing the lengthy process closer to
completion.

HSSC proponents are anxious to
see a standard established because it
would allow them to offer consumers a
host of new fee-based services, such as
news, sports scores and commuter
traffic information.

Radio stations are following this
closely because these systems repre-
sent a potential new revenue stream
from the increased use of their subcar-
riers.

HSSC Lab Tests Are

Field Next

The National Radio Systems
Committee, jointly sponsored by the

Questions were
raised about certain
tests and some
measurements had
to be re-evaluated.

National Association of Broadcasters
and Consumer Electronics
Manufacturers Association, conducted
the tests.

See HSSC, page 13 p
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Report business news to
Radio World, PO. Box 1214
Falls Church, VA 22041
or FAX: (703) 998-2966

Jacor Buys Three Stations:
Jacor Communications is buying
three radio stations in the Santa
Barbara, Calif. area.The company
has agreed to buy KTYD(FM),
KQSB(AM) and KSBL(FM). The
sale by the Seattle-based Criterion
Media Group must pass Federal
Communications Commission
approval. A Jacor announcement
stated that the company now owns,
operates, represents or provides pro-
gramming for 129 radio stations in
27 broadcast markets, including
pending acquisitions.

Redwood Broadcasting
Acquisition: Redwood Broad-
casting Inc. has entered into an
agreement to acquire 100 percent of
Siskiyou Radio Partners Inc. The
company owns stations in KYSC-
FM in Yreka, Calif. and has an
LMA/option to acquire KMJC-FM
in Mt. Shasta, Calif.

Redwood Broadcasting Inc. owns
or operates nine radio stations in
small- to mid-sized markets located
in northern California. The compa-
ny’s operations are headquartered in
Redding.

BIA Restructuring: Due to its
rapid growth, BIA Companies is
redesigning its company structure,
service and product offerings.

Its financial consulting arm, BIA
Consulting Inc., has formed three
subsidiaries: BIA Media Inc., BIA
Telecom Inc. and BIA International
Inc. BIA Media Inc. will concen-
trate on serving the radio. televi-
sion, cable television and newspa-
per industries through service
offerings that include appraisals.
business and strategic planning and
litigation support.

BIA Telecom Inc. applies its
offerings to the PCS, paging, cellu-
lar and other wireless and wired
telecommunications industries.

BIA International Inc. fits plan-
ning and financial expertise to
requirements of individual markets.

NetRadio Network Signs
Acquisition Agreement
With Navarre: NetRadio
Network (www.netradio.net), a 24-
hour-a-day, Internet-only personal
radio network, has been fully
acquired by Navarre Corp., a
national distributor of music, com-
puter software and interactive CD-
ROM products. Navarre had
acquired 50 percent ownership of
NetRadio in May 1996.

Concurrent with Navarre’s acqui-
sition, cable television shopping pro-
grammer ValueVision has acquired a
15-percent interest in NetRadio.
which will increase the website’s vis-
ibility among cable subscribers.

Additionally, ValueVision will
be granted exclusive rights for
most merchandise categories to be
made available on NetRadio’s
programming.

by Lynn Meadows

WASHINGTON A debate over foreign
ownership is beginning to brew on
Capitol Hill in the wake of a recent U.S.
commitment to the World Trade
Organization. Broadcast ownership rules
could be affected.

In the interest of opening foreign mar-
kets to competition from U.S. telecom-
munications companies, the United
States has promised to open its own
telecommunications marketplace to more
foreign competition.

Countries from around the world sub-
mit their “commitments on trade” to the
WTO. The organization received 55
offers covering 69 governments. The

A New S
=M

commitments will be annexed to a one-
page protocol to the General Agreement
on Trade in Services.

For its part, the United States agreed,
among other things, to open markets for
essentially all basic telecom services
(facilities-based and resale) for all market
segments (local, long distance and inter-
national), including unrestricted access to
common carrier radio licenses for opera-
tors that are indirectly foreign-owned.

Congressional response

At the center of the congressional
debate is the interpretation of Section 310
of the Communications Act of 1934.

As it reads now, according to a
spokesman for Rep. Edward Markey,

A

susivess oicesTl] Hill Tackles Foreign Ownership

D-Mass., Section 310 does not make a
distinction between common carrier and
broadcast licenses. If common carrier
licenses are opened up to foreign owner-
ship, it follows that broadcast licenses
might be susceptible as well.

In a House hearing on the WTO
Telecom Agreement, Markey said it is
“imperative” that foreign high-tech mar-
kets be opened up for U.S. competition.

The Federal Communications
Commission would consummate the
WTO agreement.

A spokesman for the FCC said the
WTO agreement has “absolutely noth-
ing” to do with broadcasting. He said
nothing in the agreement compels the

See OWNERSHIE page 16 P
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Country Still Cool

P COUNTRY, continued from page |

Beyond those statistics are the studies
and the conjecture. One study, presented
at the Country Radio Seminar in March
by researchers Matt Hudson and Joel
Reish of The Eagle Group, revealed that
TSL for country is up, while cume
appears to have stabilized. The two
researchers, who have since left The
Eagle Group, were updating a trend
report they presented at the 1996 CRS.

Reish stressed that the Eagle Group
study is based on “self-perceived”
responses, not diaries. In 1997, 36 per-
cent of the respondents said they listened
to country one to three hours daily; in
1996, 29 percent said they listened one to
three hours. Last year, 25 percent said
they listened more than three hours, as
opposed to 29 percent this year.

Women only

But TSL for country stations has
decreased since 1993 for all demograph-
ics, according to L.J. Smith, program-
ming manager for BP Consulting, a divi-
sion of Broadcast Programming. The
only exception, said Smith, was a slight
increase in TSL between 1995 and 1996
for Women 18+.

Smith also cited an Interep study laden
with good news for country’s program-
ming directors, indicating cume for coun-
try has increased slightly since 1993.

That study, the “1997 Qualitative
Profile of the Country Radio Format
Audience,” indicates that country listener
numbers are rising. Using eight years of
Simmons Market Research, Interep
found that the Country Radio Format has
been steadily trending upwards.

Mary Ann Slepavic, research manager
for Interep, said she too had heard the
rumors that “country is dead,” and decid-
ed to look back to find the truth.

In 1988, according to the study, the
country format had a cume of 25.16 mil-
lion for Adults 18+. By fall 1996, the
study indicates that number had exceeded

Rack

40.66 million, and was at its highest
point ever.

The Interep study seems to contradict
reports that the format peaked in 1993,
The cume for that year was 34.45 mil-
lion. Interep gives no data on TSL figures
for the country format; Simmons does
not report average quarter-hour listening.

“I find it depends on what kind of lis-
tener you are talking about,” said Mike
Meehan, program director of Young
Country WCMS-AM-FM in Norfolk, Va.
WCMS(AM), which went full-time in
1954, is the longest-running country
music station in the country.

Listeners who have listened for five or
more years, said Meehan, still spend the
same amount of time listening. Among
secondary and tertiary listeners, he said,
TSL is down. He credits the competitive
rock and pop arena for that decline.
Meehan’s figures from 1992, a peak year
for the country music industry, indicate

year-round, as it was for awhile.

John Casciani, general manager of
WNUC(FM) in Buffalo, N.Y., noted that
CBS Corp. recently agreed to spend
$1.55 billion in common stock for The
Nashville Network and Country Music
Television. Such a sale never would have

Country radio
is based on the
relationship between
fans and artists.

happened if the media giant did not
believe in country music.

A love affair
Smith gave two reasons for the drop in
TSL, however slight. First, the market is
flooded with new country music stars,
making it difficult for fans to get to know
them. Second, other music

WNUC President and General Manager John
Casciani With country star Tanya Tucker

genres, like pop music,
have improved.

More so than any other
format, country radio is
based on the relationship
between fans and artists.
Consider the annual love-
fest, Fan Fair, held at the
Tennessee State Fair
Grounds in Nashville.

Country stars come out en
masse to sign autographs
and hug thousands of ador-
ing fans. (Apocryphal sto-
ries abound, like the one
about country phenomenon
Garth Brooks signing auto-

that cume is higher now than it was then,
and TSL is down very slightly.

The format is still strong, said
Meehan. He said television courts coun-
try artists during sweeps weeks because
of their audience appeal. The fuss about
country, said Meehan, simply is not

— ™
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graphs for 23 hours without
taking a bathroom break.)

If singer familiarity is key for country
listeners, Smith said, part of the TSL
problem lies in the Nashville recording
industry. Country music is coming so fast
from Nashville, he said, and adding so
many new stars that there is no familiarity
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in the format anymore.

Familiarity was key in the days of
the “Class of '89,” when singers like
Garth Brooks, Reba McEntire, George
Strait and Alan Jackson boomed with
hit after hit.

Nashville has been trying to reproduce
that success since 1993, said Smith. The
center of the country world now has 30
record labels, each offering five new acts
a year, he said, and that is too many for
the public to consume.

“It would be like going to a grocery
store and seeing 140 brands of tooth-
paste,” said Smith.

Dan Pearman, program director at
KYNG(FM), Dallas, responded that there
were 64 teams in the NCAA tournament
this year, and only one champion. “Does
that mean there were too many teams?”
he asked.

Pearman does hear one complaint: that
program directors have made the country
format song-driven. But that’s what lis-
teners want, he said.

Record companies could concentrate
on fewer artists and make sure that those
artists have as many good songs as possi-
ble — like 8 hits out of 10 cuts on an
album, Pearman said.

Meehan sounded pleased with the
number of new artists. “There might be
more successful artists” today, he said.
Ten years ago, country programmers
knew they had 5 to 10 artists they had to
put on the air, no matter what those acts
released. Now, he said, country music

“It’s been a while since we’ve had a
Garth Brooks or Billy Ray Cyrus,”
admitted Casciani. But with new stars
like Deana Carter and LeAnn Rimes, he
said, country looks better than ever.

Pop, pop, pop music

Slepavic of Interep had another theory
about the slightly slipping TSLs. She said
the decline makes sense in light of the
great number of formats and crossover
country hits today.

With the “aging of America,” she said,
country music fans might be turning on
news/talk for an hour or two, or occa-
sionally listening to an adult contempo-
rary station.

Slepavic posited that TSL may be
down over all formats, thanks to the
number of choices. In many cases, listen-
ers can hear their favorite performers on
more than one format, as the old lines
between formats blur.

Pop music has improved since 1993,
said Smith. Prior to that, pop’s sound had
gotten too hard. Now, Smith said, artists
like Hootie and the Blowfish, Alanis
Morissette and Jewel have made pop
more palatable to listeners who had
crossed from pop to country.

This is evident in record sales. In the
first two months of 1997, country record
sales fell 9 percent compared to the first
two months of 1996, according to Smith.
Pop record sales were up 11 percent.

The 1995 Consumer Profile from the
Recording Industry Association of
America indicates that country record
sales peaked in 1992, nabbing 17.4 per-
cent of market sales. The genre’s music
sales slipped to 16.7 percent in 1995 and
14.7 percent in 1996.

But both Casciani and Meehan are
upbeat about the format and its potential.
Smith pointed out that country had sunk
very low in the early 1980s. After its
meteoric rise in the late *80s and early
"90s, said Smith, “We are still higher than
we’ve ever been.”
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Pirate Gets Heaven’s Gate Tape

P CULT, continued from page 3

Strawcutter said he looked at the
videotapes for only a minute or two
before turning the material over to his
attorney.

“One of the tapes was some testimoni-
als and the other tape seemed to be a
leader-type giving some sort of instruc-
tions,” he said. “The tapes had kind of a
cultish, weird look about them.”

NBC filed a

lawsuit against
Strawcutter and one of
his attorneys for
allegedly backing out
of an agreement to sell
the tapes for $45,000.

Strawcutter also said several docu-
ments were enclosed. One simply stated,
“By the time you read this we will be
gone — several dozen of us.”

Strawcutter said another letter seemed
to quote scripture.

“... (The scripture) scemed to be mis-
quoted and twisted somewhat. 1 thought,
if this is the basis of these people’s
beliefs, then it looks like to me that these
people could have been really misled by
some authority figure.”

Members of the Heaven's Gate cult
apparently belicved they were to ren-
dezvous with a UFO trailing behind the
comet Hale-Bopp. The group’s World
Wide Web site stated. “Hale-Bopp's
approach is the “marker”™ we've been
waiting for. We are happily prepared to
leave this world.”

Making the most of it

Strawcutter said he had no idea why
he received the tapes.

“Maybe they just felt like they trusted
us,” he said. “Maybe because of our posi-
tions on freedom and liberty and the peo-
ple’s right to know things. if there really
is a reason. | don’t think we'll ever know.

Ad Council
Honors Station

LAS VEGAS The Advertising
Council gave WKHX-FM. Marietta,
Ga.. a Silver Bell Award at NAB "97,
in recognition of the station’s record
of public service and contributions.

WKHX ran 600 Ad Council
PSAs in 1996, up from 269 in 1995,
an increase of 123 percent. General
Manager Victor Sansone accepted
the award on behalf of the station.

“These awards demonstrate not
only that the broadcast industry is
supportive of the Ad Council.” said
Ad Council President Ruth Wooden,
“but that they are committed to
bringing important information to
American audiences.”

The broadcast industry has been
criticized recently by Federal
Communications Commission Reed
E. Hundt for expending more time
on “self-promotion™ at the expense
of PSAs

“l gave the material to my attorney
and gave him the ability to dispose of
them any way he saw fit, because |
thought this might become some part of
some official investigation, and [ have no
taith or confidence in official investiga-
tors. [ have no interest in their contact to
me about these tapes. ”

Strawcutter did, however, apparently
have an interest in contacts from major
television networks. NBC filed a lawsuit
against Strawcutter and one of his attor-
neys, Patrick Edwards of the Detroit law
firm Constitutional Litigation Associates,
for allegedly backing out of an agreement
to sell the tapes for $45,000.

Strawcutter sold national rights to the

tapes to ABC for $50,000.

Attorney Kevin Ernst, also of
Constitutional Litigation Associates, said
it was a misunderstanding.

“Moments after Edwards signed the
contract with ABC and faxed it over, he
gets a phone call from Tom Brokaw ask-
ing if he was sending the tapes over,”
said Ernst. “Edwards just assumed he
was with the ABC people and said *Yes.’
He didn’t make the connection. He didn’t
know Brokaw was with NBC and not
ABC.”

John Ronayne, of the Detroit law firm
Kasiborski, Ronayne and Flaska, repre-
sented NBC. He said the network decid-
cd to drop the lawsuit.
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Fax 908-739-1818
Fax On Demand 908-935-2777

E-mail: sales@musicamusa.com
Internet: http.//www.musicamusa.com

“NBC had decided it had enough video
for the story,” said Ronayne. “There was
no point in continuing the suit.”

Ernst said he plans to file an abuse of
process lawsuit against NBC.

Strawcutter’s radio station first made
news when he turned away FCC repre-
sentatives who wanted to inspect the
unlicensed facility. The FCC was investi-
gating the case.

In his interview with RW carlier this
year, Strawcutter maintained that he was
operating a “constitutional and lawful”
station and was not a radio pirate. But
last month, as the cult story was break-
ing, Strawcutter said, “How can you go
to bed one night, and you're just a local
preacher at a little pirate radio station,
and the next day "Good Morning
America,” and Ted Koppel, and all these
guys want you?”
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Cirde (21) On Reader Service Card

Codec Users @

ISDN. Satellite, T1, E1
and dedicated lines

ISO/MPEG Layer I1, Il
G.722, H.221, J.52 based
IMUX and DAB

Best digital audio quality
for broadcast, Pro Audio,
Recording and Voice-Over

RoadRunner: An economi-
cal, portable ISDN codec/
mixer that lets you send
and receive mono audio
over the highest quality

phone lines available.

Built in ISDN terminal
adapter with NT

15 kHz mono audio over
a single 64 kb/s “B"
channel, 20 kHz mono
audio over 128 kb/s

Optimized for ISO/MPEG
Layer Il & IIl at 56, 64, 112,
and 128 kb/s and G.722

FieldFone/StudioFone:
The first system for
broadcast quality audio
over a single regular
phone line

—

Broadcast quality - up to
8.8kHz with enhanced
Layer ll|

Compact and rugged,
fully bi-directional, just
dial and send audio

Mic and line inputs, 2
headphone jacks plus
separate return and
send level controls
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MUSICAM USA

Dealer inquiries welcome
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Networks Cover McVeigh Trial

P OKLAHOMA, continued from page 1
coverage to the network’s 700 affiliates.

“Tony is our primary trial reporter and
Bob is there in order to provide a live
presence in morning drive on our AP All-
News Radio Network, and we are also
making him available on a test basis to a
certain small number of our member
radio stations for use by them,” said
Tobias.

“We are providing both live appear-
ances in our newscasts and via tape on
the cut feed to stations. Our AP All-News
Radio affiliates are also receiving regular
live inserts into the product throughout
the day, starting with East Coast morning
drive and continuing through the conclu-
sion of each trial day.”

AP is also using ISDN lines set up in
the filing center next to the courthouse.
In addition, the network is utilizing a
Switched 56 setup in its Denver AP
Bureau.

“That’s where we are doing our morn-
ing drive reports, since the courthouse in
Denver and the filing center are not open
at 2:30 or 3:30 in the morning, their
time,” said Tobias. “So we had to split
locations. In addition, we have a circuit
running from the bullpen area outside
where any news conferences are held,
back into the press center so we are able
to put up any news conferences live on
our hotline network.”

ISDN

Westwood One sent reporters Clark
Curtis and Steve Futterman to cover the
proceedings.

“Our transmission includes ISDN
from the main media center,” said Bart
Tessler, vice president of news. “We
have a setup in the bullpen area where
the news conferences take place, and
from there we’re feeding on the Comrex
Hotline unit. We also have facilities and
workspace at NBC News Channel,
which is in the main NBC TV complex
where we work and have a relationship
due to our connection with NBC
Radio.”

“We really are finding that ISDN is
the way to go for our remote venues
such as this,” said Dick Owen,
Westwood One’s director of special
events. “The cost is effective, the quality
is great and the capabilities are robust.
As far as the technical standpoint, we’re
using ISDN capabilities. Our reporters
will be using a single bearer channel on
an ISDN circuit to broadcast the actuali-
ty and the commentary back to
Arlington, (Va.), and it also has a return
circuit to them for inclusion into live
broadcasts, so they can hear cues and
leads.”

“We do hourly newscasts and short-
form news summaries several times
every hour,” said Tessler. “We are also
doing special reports for important testi-
mony and the verdict.”

CNN Radio Network assigned sea-
soned afternoon drive anchor Cami
McCormick to jury selection and begin-
ning testimony. Stan Clark will be on
hand as the trial wraps up.

“After that, we are relying on CNN-
TV to fill in the gaps for us,” said
Operations Manager Richard Benson.
“Tony Clark is covering. They’ll have the
capability to feed to us often via the tele-
phone.”

During jury selection, CBS Radio

Networks aired morning drive updates at
31 minutes past every hour. A full staff
converged on Denver and Oklahoma City
for the proceedings.

CBS News correspondents Barry
Bagnato, Scott Pelly and Kristin
Jeanette-Meyers are in Denver, along
with reporters Dave Fehling and Lee
Frank, said Sina DeVito, manager of
communications. Consultants Andrew
Cohen and John Walsh and producer
Carol Gillesberg are also there. In
Oklahoma City, correspondents Dan
Raviv and Diana Olick are on hand,
where survivors and family members are
following the proceedings by means of
audio and video feed.

CBS is utilizing ISDN as well to get
its reports out.

Tom Gauger, district general manager
in charge of operations for the UPI Radio
Network, said the trial has generated a
great deal of interest for his affiliates.

“Particularly in the Midwest,” he said.
“That’s where we have most of our
clients. Most UPI Radio Network clients
tend to be in small- to medium-sized
markets ...”

UPI is using a POTS line from its
press position. “We may put in a full-
time ISDN line as the trial continues,”
Gauger said.

Good shoes

There are a few obstacles facing all
broadcast agencies covering the trial.

“The judge would not allow any of
the broadcast networks to listen to the
courtroom audio in the same room in
which we were broadcasting,” said AP’s
Tobias. “We are forced to listen to the
testimony in one room and then go into
another room, which is actually on
another floor of the building, to report it
back to the stations. Security is also
extremely heavy between the filing loca-

tion and the outside news conference
location.”

“I think the biggest challenges were
forming and working with the media con-
sortium in Denver ... a city where neither
we nor other networks are generally
heavily staffed,” said Westwood’s
Tessler.

Tasks included logistics for the audio
feeds, the coverage press room, and an
agreement on who could file what, and
when.

“The distance that is created between

the listening area and the filing center is
creating some real challenges for the
deadlines associated with radio,” said
ABC’s Berry. “The fact that a reporter is
having to listen to the testimony in one
room, then actually going to a different
floor to file creates some problems. You
either need the additional resources of
another person who might be able to lis-
ten to that, or some pretty good track
shoes.”
EEN

Sharon Rae is a radio news director in
Lansing, Mich., and principal of Rover
News Services, us well as a regular con-
tributor to RW. Reach her via e-mail at
scohon@aol.com

by Matt Spangler

WASHINGTON Two industry asso-
ciations are in the midst of negotia-
tions with music licensing organiza-
tions ASCAP and BMI about the fees
that broadcasters pay for the right to
use recorded material.

The National Religious
Broadcasters Music Licensing
Committee was awaiting a decision
from the Rate Court in New York
regarding its negotiations with
ASCAP. The National Association of
Broadcasters Music Licensing
Committee recently renegotiated its
contract with ASCAP and is currently
working with BMI.

The majority of commercial broad-
cast stations are represented by
NABRMLC in these negotiations,
while NRBMLC represents primarily

NAB and NRB Talk |
Music Licenses

Christian broadcasters.

Until a few years ago, broadcasters
paid blanket fees, usually a portion of
an entity’s gross income, to ASCAP
and BMI for the right to use licensed
material. Then NABRMLC estab-
lished a new license, the per-program
agreement, whereby stations pay for
use of ASCAP music for a certain per-
centage of their yearly weighted music
hours.

Contracts are traditionally for a
five-year period. NABRMLC negoti-
ated a contract with ASCAP from
1996-2001. The blanket rate for this
new contract is the same for the previ-
ous five-year period, 1.615 percent. A
new feature of this contract is that sta-
tions reporting gross revenue of
$150,000 or less will pay rates ranging
from $450-$1,880.

See ASCAR, page 13 p
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P ASCAP continued from page 12

The licenses negotiated with BMI by
the Radio Music Licensing committee of
the NAB expired Dec. 31, 1996.
Broadcasters can authorize the
NABRMLC to represent them, or sign a
license extension form, either of which
binds them to the negotiated agreement
with BMI. A third option is to negotiate
their own agreement.

NABRMLC Chairman
Bongarten said the
objectives of the
committee are to
minimize what the
industry pays to
music licensing
organizations, dis-
tribute payment of
fees fairly within
the industry and develop financial
reserves sufficient to wage the necessary
legal battles.

A key issue in the negotiations has
been what Bongarten called the delinking
of how much broadcasters pay as part of
per-program agreements from revenue
growth. Specifically, NABRMLC has
proposed a revenue distribution-based fee
instead of a time-based one. This is
designed to benefit stations that, for
example, earn most of their revenue from
morning talk shows, then program music
the rest of the day.

The committee is still seeking mem-
bers; interested persons can contact
Bongarten at (212) 247-8717 for infor-
mation. In particular it seeks people with
strong technology backgrounds who
would be able to assist in exploring “‘pay-
per-play” options.

Questions concerning representation
should be directed to Dave Fuellhart at
(410) 866-5594.

Randy

The Rate Court

Likewise, the NRBMLC’s agreement
with BMI expired Dec. 31. NRB mem-
bers have options similar to those facing
NAB members, except those who have

The NRBMLC is

waiting on a decision
from the trial judge.

never signed a BMI agreement. These |

Lab Next for HSSC

stations must continue to pay BMI under
the terms of the open-ended interim
agreement negotiated with BMIL
Questions concerning NRBMLC repre-
sentation should be directed to Russell
Houth at (805) 987-0400.

At the NRB show in Anaheim, Calif.,
in January, NRBMLC Chairman Ed
Atsinger updated committee members on
the status of its negotiations for a new
agreement with
ASCAP. These nego-
tiations culminated in
the Rate Court trial,
noteworthy as the
first time that a group
representing radio

|

|

broadcasters went all |

the way to trial in an

attempt to obtain fair music licenses. The

NRBMLC is waiting on a decision from
the trial judge, expected this summer.

The committee is attempting to negoti-

ate an agreement with ASCAP under

which broadcasters would pay for use of

licensed material on a per-program basis,
instead of the current blanket fee. They
argue that Christian broadcasters use far
less of this material than do “secular”
broadcasters.

Atsinger said there were a number of
means by which the NRBMLC and
ASCAP could reach an agreement. A
court decision is one possibility. Another
would be an act of Congress, which has
over the past few years introduced vari-
ous bills that would force BMI and
ASCAP to adjust their fee schedules to
reflect usage. Thus far Congress has been

unable to pass any legislation because of

the volume of intellectual property legis-
lation it faces.

Meanwhile, Atsinger predicted that the
marketplace may dictate changes any-
way. In an industry in which half of all
the revenue will soon be concentrated in
the hands of 20 or so groups, he said,
there will be fewer decisionmakers
around to negotiate licensing agreements.

P HSSC, continued from page 6

Questions were raised about certain
tests, however, and some measurements
had to be re-evaluated, according to
David Layer, senior engineer in the
NAB’s Science and Technology
Department.

“Because some retesting needed to be
done, the subcommittee did not formally
accept the data report,” Layer said. “We
won’t accept the report until we feel it
has been completed.”

For example, test D-1, with variable
injection and no audio, was done again.
Layer stressed, though, that the retests
were “‘minor things.”

Proponents’ review

At press time, the supplemental data
were in the hands of the proponents —
Digital DJ, Mitre and Seiko
Telecommunications. The NRSC, said
Layer, will review the report, with an eye on
accepting it. by June.

Jim Marshall, previously an associate
department head with Mitre, said, “The
tests fall into two categories. Do any of
these systems interfere with either the
host analog or any of the other subcarri-
ers? And two. how well do the systems
themselves perform?”

Marshall, now vice president of
engineering with Radio Dynamics
Corp. and a consultant to Mitre, said,
“1t’s my opinion that all (three) of the
systems did fairly well in terms of not
interfering with any of the other sig-
nals that are on the carrier. including
analog. | don’t think any of the sys-
tems were perfect, but by and large,
they did pretty well.

*“On the other hand, in terms of robust-
ness and reliable message transmission,
the Mitre stick system was far and away
the best performer — particularly under
multipath conditions.”
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Joel Schwartz, vice president of sales
and marketing for Digital DJ, said, “We
were very satisfied with the outcome of
the tests. It confirmed that there is no
interference with the main channel signal
and that we do not interfere with RDS.
Those are the two most important
issues.”

All three proponents have signed on to
participate in the next phase of field test-
ing to take place in Cleveland, using
Kent State University station WKSU-FM
and Nationwide Communications station
WGAR-FM.

On the other
hand,
robustness and reliable
message transmission,
the Mitre Stick system

in terms of

was far and away the
best performer.
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“We’re using two stations because we
want to experiment with different for-
mats,” said Layer. “That can have an
impact on compatibility. We want to
make sure (this) is compatible with all
different types of signals.”

The same vehicle that was used for
digital audio broadcasting (DAB) field
tests — a Winnebago van — will be used
in Cleveland.

It is equipped with racks of equipment,
AC power generators and a special anten-
na platform. The tests — which will last
from 4 to 12 weeks — were scheduled to
get under way in April or May. Following
these tests. the final phase of the program
will begin: a 67 kHz-compatible lab test
for the Mitre and Seiko systems.

“The systems were (already) tested for
compatibility with 92 kHz analog subcar-
riers.” Layer said.

“The center frequencies for the high-
speed systems are down around 67 kHz.
By design. they would not be compatible
with 67 kHz subcarriers; they occupy the
same space in the spectrum.

“In the case of Mitre and Seiko. they
can be moved to where 92 kHz subcarri-
ers usually are. In that case, they should
work with the 67 kHz subcarrier.”

Digital DJ's Schwartz said, “We're
centered at 76 kHz. We use the bulk of
the spectrum, because to work in a
mobile environment, there must be a
robust signal.”

Gary Gaskill, director of systems
architecture at Seiko, said. “In one-half
of the bandwidth, we can send out 38 kb
— so we get twice the amount of data.
That’s not something that shows up in
the tests.”

While the companies debate the merits
of the spectrum, Layer is hopeful that all
tests will be completed by the end of this
year.

Then the NRSC will make its recom-
mendation concerning a possible HSSC
standard.

“That report will be presented to the
full NRSC.” said Layer. “By letter ballot,
the full NRSC will either accept or reject
the standard that’s recommended.”
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by Matt Spangler deal with the regulatory and technological challenges
that face broadcasters today.

“Electronic media is at a real cross-
roads, both because of rising public
mistrust and because of more and more
attempts at government limitations or
interference with the First Amendment
rights of our business,” she said. “]
think it’s very important to maintain
and build on RTNDA’s position as an
industry leader and speak out on behalf
of electronic journalists.

“I also think that with the growth in new
media — the technological explosion —
that individuals working in our business
need a reliable source of information.”

WASHINGTON Former CBS News
Executive Producer for Politics Barbara
Cochran is the new president of the Radio-
Television News Director Association. David
Bartlett resigned in December over differ-
ences with the RTNDA board.

Cochran had run the CBS News
Washington bureau since 1989. She joined
NBC news as political editor in 1983, and
was named executive editor of “Meet the
Press” in 1984. Prior to that she was head of
news for National Public Radio, where she
helped establish “Moming Edition.”

Speaking with RW, she seemed ready to

Barbara Cochran

CBS’ Barbara Cochran Named President of RTNDA

RTNDA Chairman Mike Cavender, of WTSP(TV)
in St. Petersburg, Fla., said the association was seek-
ing a candidate with a wide range of experience like
Cochran. “I think that’s particularly important in this
era of new media, when we’re expanding our horizons
in terms of the different type of media that we serve,
and Barbara is uniquely qualified to do that because of
her experience in all of the major media,” he said.

Cavender said Cochran’s longtime experience in
Washington will be of great benefit to the association.
“She knows the regulators, she knows the people on
the Hill; she will be in a great position to make known
our case and argue our issues before those who are
concerned with it.”

Cochran characterized her relations with Capitol
Hill lawmakers as “friendly and fair.”
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AGGRESSIVE - Aggressive pricing and delivery schedules for 1997

New changes in hardware prices and configurations enable us
to be very aggressive in pricing both the CFS and XPS systems.

EXPANDED - Manufacturing capabilities fourfold

systems faster.

75 o

Prophet Systems has expanded to better serve our customers Here are just some of the things you will notice-

Our expanded facility and inventory allow us to ship more

NFCB: Roots,
Communities
In Focus

by S. D. Yana Davis

LINCOLN, Neb. Without question,
community broadcasters face their own

HARDWARE - We continue to expand our approved hardware
list as hardware becomes more stable industry-wide. Ask us
about using your own hardware.

SALES - More sales people and a Sales Manager

our Sales Manager will make sure your account gets the attention
you deserve. And with a larger sales staff we will respond quickly
to your needs.

SALES SUPPORT - Pre-Sales Engineering Support

More support! We have added a broadcast engineer with 15
years of experience to our staff to help your engineer configure
the system.

ADDED - Hundreds of software additions and improvements
We are well known for offering the most innovative software.
Last year was no exception. With the additions over the last
four years, Audio Wizard for windows is the most complete, full-
featured system on the market.

OFFICE MANAGER - Fast and accurate business system
Colleen, our new Office Manager, will make sure your accounting
and sales orders will be processed quickly.

DEVELOPED - An internal support/business database system
We have developed an extensive support and business database
system that allows us to track your needs on a continuous basis.
We can access your records quickly to reduce the time you

set of special challenges. Those were
apparent at the Annual Community Radio
Conference of the National Federation of
Community Broadcasters. More than 200
representatives of community non-profit
radio stations gathered to focus on “our
roots, our communities and our future.”
The event drew attendees from commu-
nity-licensed stations as large as Boston’s
WGBH(FM) and host Lincoln’s
KZUM(FM). According to Dick Noble,
CEO and general manager of KZUM, the
small Midwestern city was “more reflec-
tive” of community radio stations’ locations.
Opening events included affiliate

1D [HARDWARE SUPPORT] IS STARING AT A SILENT PHONE BECAUSE: spend on the phone.

GEORG* (L) AND SCOTT (R} ARE THE ONLY ONES
WEARING TIES BECAUSE:
A} THEY ARE VERY PROFESSIONAL PROGRAMMERS
™| B) THEY WEAR A SUIT AT LEAST ONCE A

~ YEAR TO SEE IF IT STILL FITS
B

A) OUR SYSTEM IS JUST THAT GOOD

B} HE REALLY WANTED TO BE A
MAYTAG REPAIRMAN

JEFF {(ENGINEERING SUPPORT) IS POINTING TO A MAP BECAUSE:

C) PROGRAMMERS WEARING TIES ARE
COOL (PROGRAMMERS CREEDO # 3)

C) KEVIN TURNED HIS
PHONE OFF AGAIN

A] HE IS POINTING TO
OGALLALA, NEBRASKA el

THE HEADQUARTERS i !
OF PROPHET SYSTEMS }

B) WE CAUGHT HIM - T
PRETENDINGTOBEA -

TV WEATHERMAN B T
€) WHERE THE HECK I | .. -
SOLDOTNA, ALASKA :

TODD (SALES) IS GETTING READY

TO LEAVE BECAUSE:

A) HE IS LEAVING

TO GIVE A

DEMONSTRATION

B) OUT OF SIGHT,
OUT OF MIND
(SALES RULE #1)

C)ITIS 5 OCLOCK-

WATCH OuT

ORGANIZED
B) SHE STARTED WORK
WHEN SHE WAS 3
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