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INIAUAN ANALYSIS

Radio Stocks Prime Investment

by Vincent M. Ditingo

NEW YORK From an investment per-
spective, the future in radio is now.

The fears held by some radio broadcast-
ers that the industry and its consolidation
process will be re-regulated and stock values
of publicly traded companies will stagnate if
the Department of Justice (DOJ) continues
to intervene in station transactions, should be
put to rest.

That is the message from radio’s financial
community, which views the long-range
benefits to ownership consolidation translat-
ing into a steady climb in stock values dur-
ing the late 1990s.

When the DOJ began to scrutinize large
radio group deals last fall — mostly center-
ing on publicly held radio companies — for
potential antitrust violations, the move creat-

ed an atmosphere of uncertainty among
group owners and investors alike.

During these announced investigations by
the DOJ, the radio stock index began to
plummet, as much as 22 percent from early
October through the end of 1996, according
to research from Prudential Securities in
New York.

“The radio industry was blind-sided by
the DOJ inquiries into the large deals,” said
James Marsh, vice president/senior publish-
ing and broadcasting analyst for Prudential
Securities. “At the same time, many Wall
Street analysts, knowing the competitive
marketplace for all media, were also sur-
prised by the DOJ scrutiny of radio,” says
Marsh.

However, since the DOJ found itself
involved in radio dealmaking. the govern-
ment agency only has intervened in a pend-

Meet the NAB Radio
Board Candidates

WASHINGTON The National
Association of Broadcasters’ Radio Board,
which directs the association on issues per-
taining to radio, will hold elections for
chairman and vice chairman at its summer
meeting June 21-24 in Washington. Vice
Chairman Howard Anderson, president and
CEO of KHWY Inc., is running unopposed
for the chairman spot, and Chairman
Richard Ferguson is running unopposed for
chairman of the joint board.

The most heated race is for vice chair-
man, in which three candidates, all current
board members, are competing for a one-
year term. RW Associate Editor Matt
Spangler spoke with each of the candidates
about their backgrounds, the role of NAB
in today’s radio industry and how the board
will shape the policy of the association.

Michael McDougald is president and
CEO of McDougald Broadcasting Corp.,
licensee of WRGA(AM) and WQTU(FM) in
Rome, Ga. He begins his second term as a
board member this month. He is also a
member of the Georgia Association of
Broadcasters Hall of Fame.

RW: Why do vou feel that you should be
elected to this position?
McDOUGALD: Anybody that serves on
the board could well handle the job and do
the NAB proud. But I think that some of us
might have had more varied experiences,
and 1 feel that I'll bring those experiences
to the table.

I actually worked in almost in every size

market (and station) that American radio
offers. I’ve been 50,000-watt clear-chan-
nels, I’ve been 250-watt local, I’ve been

See BOARD, page 6 P

ing station group sale on a couple of occa-
sions and. to date, forced the selling of sta-
tions in just three situations.

Meanwhile, stocks for most publicly trad-
ed radio companies are on the rebound, out-
pacing the aggregate of all other small cap
stocks, as measured by the Russell 2000
index, as well as stocks measured by the
S&P 500 index. (When measured by the val-
ue of their equity, radio stocks are consid-
ered to be small capitalization or small cap
stocks, generally falling under $1 billion).

Marsh notes that radio’s upswing in 1997
is being fueled by the exceptional stock per-
formances of Clear Channel Communi-
cations, which registered
one of its strongest first
quarters ever, along with
Evergreen Media. It is also
important to stipulate that
growth in the all-inclusive
small cap stock category is
being hindered partly by the
poor showing of several
technology stocks (See
Chart A).

There still, however, exist
several DOJ *risk factors”
when it comes to consum-
mating radio group deals. In
particular, eyebrows will be
raised by DOIJ officials
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when a station or group transaction passes
what the DOJ views as a 35 percent to 40
percent threshold of a market’s radio rev-
enue by the acquiring company. And the
DOJ intends to scrutinize the advertising
sales arrangements in all new LMA deals.

Increasing valuations

Spurred by a good economy. Marsh
predicts no reduction in both cash flow
growth rate forecasts and margin
assumptions in the foreseeable future, pro-
viding a good entry point for small cap stock
investors.

See STOCKS, page 12 p
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Comments Ignite
Controversy in
Touchy Talks

by Sharon Rae

WASHINGTON Officials of the
National Association of Broadcast
Employees and Technicians-
Communication Workers of America say
they have never abandoned radio or their
radio membership. They were respond-
ing to angry reaction by union members
to a story in RW (see April 2).

In that story, John Krieger, NABET-
CWA network coordinator and chief
union spokesman in current contract talks
with The Walt Disney Company’s ABC
Television and Radio
operations,  said
“NABET-CWA is
essentially out
of the radio busi-
ness.”

Krieger was
commenting on
labor law specialist
Michael Lotito’s claim

See NABET, page 13 p
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ABC Rolis Out Radio Disney
While Suit Rolis On

DALLAS ABC Radio Networks
launched its children’s network, Radio
Disney, nationally.

ABC, the nation’s largest network, test
marketed Radio Disney in Atlanta,
Minneapolis, Salt Lake City and
Birmingham, Ala., beginning last
November. The returns on the test
exceeded network expectations, accord-
ing to ABC Radio President David
Kantor.

“The response from the kids and their
parents was matched by the interest of
the advertisers and the radio industry,” he
said. ABC is now accepting affiliates for

Radio Disney.

Christopher Dahl, president and CEO
of children’s network competitor and for-
mer ABC/Disney partner Radio Aahs
said: “It is clear ABC/Disney is trying to
do something similar to CBC (Children’s
Broadcasting Corp.), though, we believe
we have a superior product in our ‘Aahs
World Radio.””

The CBC lawsuit with ABC/Disney,
which alleges the latter used their part-
nership “to obtain confidential business
information ... (in order) to develop and
market a competing children’s radio net-
work” was ongoing at press time. ABC
would not comment on the suit.

In other ABC Radio news, correspon-
dent Lisa Rolland won the 1996 Lowell

R-5 Console
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Thomas Award for best radio news
reporting of foreign affairs for her report
“Land Mines: the Survivors’
Perspective.”

Arbitron Says Accountability
Key for Advertisers

NEW YORK A group of national
advertisers convened at Arbitron head-
quarters in April to discuss the effect of
the ratings giant on key issues the adver-
tising industry faces.

Advertisers in attendance included
Alamo-Rent-a-Car, Anheuser Busch,
Chevrolet, Coca-Cola USA, Pacific Bell,
The Stroh Brewery and Wells Fargo &

Nicely in the Wallet
Beautifully in the Studio
Flawlessly in the Signal Chain

World Radio Histo

— —

Co. The two-day Advertiser Leadership
Conference also featured such speakers
as Judy Carlough, executive vice presi-
dent of the Radio Advertising Bureau and
Dave Braun, a media and marketing con-
sultant based in the Northeast.

*“The key issue for the advertiser today
is accountability,” said Henry Laura, vice
president, sales and marketing,
Advertiser/Agency Services at Arbitron.
“Arbitron’s primary goal for the first
Advertiser Leadership Conference was to
demonstrate that we are accountable for
delivering reliable, actionable databases
that work to increase the effectiveness
and efficiency of media schedules.”

The recent controversy over the airing
of alcohol advertising was not discussed
at the conference.

See NEWSWATCH, page 3 p
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Dusk of the Age of Quello

by Matt Spangler

WASHINGTON Putting a cap on a 23-
year career that saw him accomplish such
feats as take on Howard Stern and Sen. Al
D’ Amato, R-N.Y,, on the issue of indecen-
cy, and lead the Federal Communications
Commission through the allocation of spec-
trum for digital television, Commissioner
and former Chairman James H. Quello is
expected to step down at the end of this
month.

The communications industry lavished
praise on the “Dean of the FCC.” More than
1,000 gathered at the Omni Shoreham Hotel

Commissioner James H. Quello

in Washington in late April to honor him.
Chairman Reed E. Hundt had many kind
words for his colleague: “Jim’s 23 previous
years at the Commission demonstrate many
of the characteristics that define honorable
service in govenment and that have won
him the commendations he will receive
tonight.

Last month he received a special lifetime
achievement award at the International
Radio & Television Society Board of
Directors Foundation Awards Luncheon.

National Association of Broadcasters
President Edward O. Fritts also praised his
leadership and soundness: “Jim Quello has
for more than two decades provided regulat-
ed industries with wise counsel and senior
leadership. He has a unique ability to trans-

late complex policy questions into common
sense regulation.”

As for his “retirement” plans, Quello has
indicated that he would accept a chair at
Michigan State if it were offered to him. That
may all hinge on how rapidly a successor is
named for him. Sen. Conrad Bumns, R-Mont.,
chairman of the Senate Subcommittee on
Communications, said in April that Congress
hoped to hold confirmation hearings in June.
FCC General Counsel William Kennard is
expected to be the White House nominee to
replace Quello.

Liquor is quicker ... never sicker?

Hundt continues to be President
Clinton’s point man in the realm of alcohol
advertising. At a forum on the subject spon-
sored by The Cato Institute last month, Fred
Meister, president and CEO of the Distilled
Spirits Council of the United States, had
sharp words for the chairman, who had
made an off-the-cuff remark about “liquor
being quicker” — in other words, intrinsi-
cally more harmful than beer or wine.

*“By singling out spirits and making igno-
rant statements,” Meister said, “Mr. Hundt
is sending a very dangerous message to the
public and our nation’s youth.”

Meister said Hundt has no business pass-
ing judgment on booze. “Mr. Hundt clearly
does not understand nor has tried to educate
himself about alcohol ... It is obvious that
Mr. Hundt is unfit to preside over this
debate and that he should recuse himself
from the issue immediately.”

The issue, as DISCUS sees it, is that
liquor is no worse than beer or wine, and
should thus be treated equally — a con-
tention supported by government data and
alcohol advocacy groups such as Mothers
Against Drunk Driving. In fact, a group of
240 health and education organizations,
including the American Academy of
Pediatrics, the American Academy of
Family Physicians, the American Public
Health Association and Children’s Defense
Fund, filed a petition with the FCC asking it
to examine all alcohol advertising, beer and
wine included.

Blair Levin, Hundt’s chief of staff, insist-

NEWsSWATCH

P NEWSWATCH, continued from page 2

NAB Licensing Committee
Asks for Support

BALTIMORE The National
Association of Broadcasters Radio Music
License Committee called upon broad-
casters to support its efforts to negotiate
a new music licensing contract with
licensing organization BMI. Negotiations
with ASCAP were completed last year.
Stations are asked to help in three
ways. First, they can wriie a letter to the
committee authorizing it to represent
them in the negotiations. Address the let-
ters to: RMLC, P.O. Box 18915,
Baltimore, MD 21206. Call RMLC
Executive Director Dave Fuelihart, at
(410) 893-8471, with any questions.
Second, stations can contribute to the
RMLC, which may need additional finan-
cial support if the matter goes to court.
RMLC has established a “fair share™ for-
mula whereby stations contribute based
on their revenue: stations with revenue up
to $150,000 should give $100, for
$150,000 to $500,000 contribute $200 and

$350 for $500,001 to $1,000,000.
Contributions can be sent to the same
address.

Finally, call RMLC Chairman Randy
Bongarten, (212) 247-8717, to volunteer
or with any suggestions.

MAB Hosts Management Retreat

LANSING, Mich. The 48th Annual
Meeting and Management Retreat of the
Michigan Association of Broadcasters is
July 25-27 at Shanty Creek Resort in
Bellaire, Mich.

Al Ries, chairman of Great Neck, N.Y.,
marketing firm Ries & Ries, is the
keynote speaker of the retreat. His com-
pany has represented, among other
clients, Infinity Broadcasting, Emmis
Broadcasting, the Radio Advertising
Bureau and M Financial Group. MAB
will also hold a number of educational
sessions and its annual golf and tennis
tournaments.

Registration is open to members and
non-members. Call (800) 968-7622 for
information.

ed that the commission is still only in a fact-
finding stage, and has not issued a directive
yet. However, “Meister is doing everything
he possibly can to prevent us from gathering
the facts.”

Meister once again called upon the beer,
wine and spirits industries to devise a com-
mon code for advertising, but this time he
invited broadcasters to come on board as
well.

Many politicians have also questioned
whether the Federal Trade Commission, not
the FCC, has jurisdiction over alcohol
advertising. “The FTC clearly has jurisdic-
tion,” Levin said. “There’s an overlap, but
it’s concurrent jurisdiction. But they re
answering a different question ... We’re
looking at a public interest question, and
that’s broader.”

Though most broadcasters have refused
to air hard liquor advertising, DISCUS has
not relented on its efforts to *“educate” them
on the legal ramifications of the FCC’s
attempts to intervene. Elizabeth Board,
director of public issues for DISCUS, said
that the council is waging a direct mail cam-
paign with broadcasters, and that Meister
has spoken before a number of state associ-
ations (next stop: California in July). How
are the broadcasters responding?
“Amazingly positive,” said Board. “They
see the hypocnisy.”

Some in Washington think that trying to
get on the airwaves is a desparate ploy by
the liquor distillers, whose market share had
dropped 40 percent in the years preceding
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A Roundup of News and
Comment Affecting Radio
From the Nation’s Capital

last November’s announcement.

A few comments on the
comments on commenting

One of the tenets of the Reed Hundt
commission has been the effort to stream-
line many of its processes — he never
seems to tire of lauding that Web site, for
instance. Now, the commission has pro-
posed using that site for another purpose:
the filing of comments.

A notice of proposed rulemaking out last
month asks for comment on whether com-
ments on rulemakings should be allowed to
be filed electronically (is that redundant or
what?). Of course, prospective commenters
would still be allowed to comment via mail,
if they so desire. Larry Schecker, an attor-
ney adviser in the Office of the General
Counsel said the service “would open up
new ways for the public to communicate
with the commission using the new tech-
nologies that are available.”

Comments on the NPRM were due May
21, and reply comments were due June 5.
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Hundt to Leave FCC; Radio News

WASHINGTON Hot off the AP Wire.
literally at this moment, news that FCC
Chairman Reed Hundt announced his res-
ignation. Hundt has agreed to stay on until
a successor can be found. Do you realize
this means that three of the four FCC com-
missioners are on their way out? Quello —
retiring. Hundt — resigning and Chong,
not renominated. Add the one vacant seat
and the new FCC will have a completely
new makeup. Hopefully broadcasters will
not get lost in the shutfle.

We will have more on this in the upcom-
ing issue of RW.

* k%

This issue of RW, like every issue of
RW. is packed with great stuff. In particu-
lar, I'd like to draw your attention to our
Focus on Field Audio pages.

In that section, you'll find excellent
field audio stories from Lee Harris, Sharon
Rae. John Diamantis and Al Peterson. An
article by NPR’s Rich Rarey came to us
with some personal snapshots from the
field. Below he poses by graffiti near Tel
Aviv. Rich uses a Sony D-10 pro DAT
machine (modified to record absolute
time). a Stereo Sonosax mic preamp. (wo
Neumann KMRS8] shotgun mics in zep-
pelins, and Sony headphones. You can also
see Rich in action in our section banner at
the top of page 16.

The trustees of the Ennes Educational
Foundation Trust recently created the
Robert D. Greenberg Memorial
Scholarship. The scholarship recognizes
the contributions made to broadcast engi-
neering by Robert Greenberg, who died
unexpectedly on March 20. Greenberg was
an 18-year employee of the Federal
Communications Commission and a mem-
ber and supporter of the Society of
Broadcast Engineers.

The scholarship will be awarded to an
individual pursuing a career in broadcast
engineering, with the first Greenberg
Scholarship to be awarded next month.
Applications may be obtained trom the
Ennes Educational Foundation Trust, 8445
Keystone Crossing, Suite 140. Indianapolis
46240; or call (317) 253-1640.

Remember that donations to the
Greenberg Scholarship are tax deductible
and can be forwarded to the same address.
The entire donated amount will go toward
funding the scholarship.

* k%

The Public Broadcasting Service named
Andy Butler director of engineering earlier
this year. He had been serving as commu-
nications system engineer
at PBS since March 1995.
In his new role, Andy will
oversee the PBS engineer-

ing department.
including its
broadcast opera-
tions and engi-
neering units.
Many of you
know Andy
from his days
as marketing
manager for
Broadcast
| Electronics
in Quincy.
[1l., where he

Andy Butler

and prior to that he was director of engi-
neering at WBAL-TV in Baltimore (1989
10 1992).

* X %k

CBS Radio Chairman and CEO Mel
Karmazin will receive the National
Association of Broadcasters National
Radio Award. The presentation will take
place during the Radio Luncheon on
Friday, Sept. 19. at the 1997 NAB Radio
Show in New Orleans.

NAB Senior Vice President/Radio John
David said: “Mel is acknowledged as one
of the most successful and influential peo-
ple in radio. and this award recognizes his
many achievements and contributions to
the business.”

Karmazin joined CBS in December of
last year as a result of the merger between
Infinity Broadcasting Corp. and
Westinghouse (which had just acquired
CBS). The resulting mega-group was
named CBS Corp., of which CBS Radio
is part. It has more than 75 major market
radio stations and annual revenue greater
than $! billion. Karmazin also is presi-
dent and CEO of Westwood One, a dis-
tributor of news, talk, sports and
entertainment radio
programming.

Prior to joining CBS,
Karmazin was president
and CEO of Infinity
Broadcasting for more
than 15 years. Under his
leadership.  Infinity
Broadcasting was rated
one of "America’s Most
Valuable Companies,”
by Business Week maga-
zine and “America’s
Most Admired Radio
Group™ by both CEOs
and station managers in
“Duncan’s Radio Market
Guide.”

worked from
1994 to 1995. Prior to that Andy
was a staft engineer at the

National Association of
Broadcasters (1992 to 1994)

* k%

The National Association of Radio Talk
Show Hosts has invited President Clinton’s

foun

former political consultant and pollister,
Dick Morris, to deliver a keynote speech at
its Talk Radio 97 convention. Scheduled
for June 19 - 22, the convention will be
held at the Century Plaza Hotel in Beverly
Hills, Calif.

Morris will speak on a special national
poll that he is commissioning and design-
ing specifically for the talk radio industry,
at the Friday, June 20, gala luncheon. The
poll will analyze audience composition
along with audience interests, concerns
problems and tastes. Listeners’ opinions of
big name hosts and programs also will be
solicited as well as a variety of general
information.

NARTSH is promising the results of
Morris’ research along with never-before-
told background information about the
Clinton administration’s “‘relationship with
talk radio.” (I’'m not sure what that means
but it sounds ... hummm ... 0dd?) Anyhow,
if you are in the talk radio business, this
convention is a good place to be. Call
NARTSH at (617) 437-9757 for more
information.

* Kk k

The NAB will participate. for the first
time, in the Organization of Chinese
Americans Career Fair. July 18 - 19. at that
association’s annual national convention in
Chicago.

The OCA Career Fair will include a
broadcasting career center featuring the
NAB Employment Clearinghouse as well
as Tribune Broadcasting, the Illinois
Broadcasters Association and Rep Temps
Inc. Representatives from both the radio
and television industries will be on hand to
discuss job opportunities from entry level
to management. For more information,
access the OCA website at
hitp:/lwww2.aru.net/oca or phone them at
(202) 223-5500.
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If you have comments for Radio World, call us at (800)336-3045 or send a letter to Readers Forum
{Radio World, PO. Box 1214, Falls Church, VA 22041 or e-mail 74103.2435@compuserve.com or
MCI Mailbox #302-7776). All letters received become the property of Radio World, to be used at

our discretion and as space permits.

Move radio to VHF

Dear RW,

Regarding all the angst over local radio
going digital:

Why not move local radio broadcasters
onto digital-only carriers in the VHF slots
being vacated by television stations? Unless
I’'m doing my math wrong, we could fit all
of the Washington-area radio stations into
two of the four VHF television channels,
assuming current FM bandwidth limitations.
Current market coverages could be main-
tained — no more messy AM band with
troublesome skywaves — none of the diffi-
culties of the Eureka plan — who could ask
for more? Certainly the underlying princi-
ples are the same as for the TV migration.

Sure, this plan could not even begin
until the TV stations had finally let go of
their analog licenses, but wouldn’t every-
one be able to relax once a consensus
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plan was grinding to fruition?

The final step would be to let the FCC
auction the current AM and FM radio alloca-
tions to the benefit of the federal treasury.

David Sproul
Bethesda, Md.

Stern: Dumbing down

Dear RW,

Regarding Alan Haber’s article, “Stern’s
Bio Pic Is Boffo” (April 16): In spite of
intense national publicity, Howard Stern’s
“Private Parts” opened number one at the
box office and dropped out of sight quickly
after that. Thankfully not everyone in
America was so mesmerized by the film.
Stern impresses me as being part of the
dumbing down and coarsening of
American culture — on par with Beavis
and Butthead. He uses crude language and
shock theatrics to create a persona that is

OPINION

Radio World 5

Counting
Radios
Assets

magazines.

A short five years ago radio owners and man-
agers were hard pressed to find a silver lining in
the tough economic climate of 1992.

In 1997, shortage of capital to purchase sta-
tions is but a dim memory of an era of banking
mistakes made in real estate and other such
industries. We said back then that the underpin-
ning of radio was solid enough to weather any
such external pressures. That is still true.

Financial speculators who came into the business to make a quick buck and
get out are mostly gone. The Telecommunications Act of 1996 delivered the
de-regulatory relief that broadcasters had demanded for years. Local market-
ing agreements, duopolies and mega-groups, coupled with technological
developments that help cut costs and create much needed efficiencies of scale
have allowed the radio business to boom for 20-plus months straight.

The fears held by some radio broadcasters that the industry and its consol-
idation process would be re-regulated and stock values of publicly traded
companies would stagnate if the Department of Justice (DOJ) continued to
intervene in station transactions, is fading (see story, page 1).

That is the message from radio’s financial community, which views the
long-range benefits to ownership consolidation translating into a steady climb
in stock values during the late 1990s.

The upside is supported in two ways: (a) Radio currently continues to
underperform. The medium garners roughly 7 percent of total advertising rev-
enue yet accounts for roughly 40 percent of media consumption; (b) The new
mega-groups can steer and foster the development of national dollars for radio
as agency clients shift from mass-reach advertising to targeted advertising —
the lion’s share of which to date has gone to cable and niche

An increase of just 1 percent in radio’s share of advertising would mean
more than a billion dollars for the industry. Better sales efforts, leaner and
larger operations, enhanced technology and focused marketing efforts will
continue to prove radio a fundamentally sound business for years to come.

—RW

Howard Stern

otherwise lacking in wit and insight. |
know no other middle-aged man that plays
the role of the obnoxious adolescent better
than Stern.

Radio stations that serve up this program-
ming have done nothing to raise the quality
of life in our communities. The fact that
Stern’s program is a morning program —
rather than late night — is most unfortunate.

Scott Seeburger
Saginaw, Mich.

Hams and towers

Dear RW,

The letter “Keep a Ham Happy” (April
16) could have been titled “Serve Your
Community Through Improved Response
and Recovery.” The kind of ham radio I
have been paid to deal with for 35 years is
that which serves public safety and public
service; that’s my job. (I have also been in
broadcasting for 47 years.)

Speaking for California, the majority of
the broadcasters make their high-elevation
sites available at no cost or a token pittance
to public safety/public service response
organizations such as the Radio Amateur
Civil Emergency Service, Amateur Radio
Emergency Service, Civil Air Patrol, etc. A
“private” or some club repeaters, on the oth-
er hand, should not qualify for such favored
treatment if it is not a documented partici-
pant in such life-saving services. The non-
ham reader should understand: Not all hams
have the same interests.

Such unselfish precedents have been

observed for decades by tower and site
owners. As long as there is space available,
as long as the ham radio installation meets
professional equipment and installation
practices, and there is proof that the
licensee serves public safety and public ser-
vice (there is a difference), then every posi-
tive consideration should be given to rea-
sonably accommodate the applicant in the
interests of public safety, health and
convenience.
Stan Harter
Executive Director
FCC SECC California
Sacramento, Calif.

A plea to advertisers

Dear RW,

Lately I've noticed many ads with only a
phone number. The phone usually is con-
nected to a recording machine designed to
prevent human contact. Recently I spent an
hour trying to get through one of these idiot-

Write to Us:

i
|
Radio World Readers Forum |
PO Box 1214 |

Falls Church, VA 22041 {

74103.2435@compuserve.com
!

ic devices. I finally found a letter easier,
cheaper and faster.

Each screwup on what is laughingly
called “voicemail” costs $2 or more, and
rarely produces results. Couldn’t you put
addresses for those of us who don’t have
time and money to waste on unreturned
calls? And wouldn’t this help identify the
time zone, as well as prevent those Internet-
like scams by unknown people? Phone num-
ber-only ads seem like buying stuff that “fell
off a truck!”

Donald Bisbee
Columbus, Ohio

Get moving, Uncle Sam

Dear RW,

I found it interesting that the FCC cited
the small percent of the U.S. population that
is not served or is underserved by FM sta-
tions, in their report and order on the DARS
auction (“DARS Hits the FCC Auction
Block,” April 2). If the FCC truly is con-
cerned about the underserved segment of the
population, they could help alleviate the
problem by beginning to process the huge
backlog of FM applications they have on
their desks.

The commission is failing to do its job by
refusing to process any multiple applications
for new FM frequencies. Why is there no
outcry from the NAB, Congress or some-
one? We have had an application for an
available new FM frequency before the com-
mission for nearly four years. There were
two other applications for the same frequen-
cy, so the commission refuses to act. This
means that the public is not being served by a
new FM outlet in this area, and no new jobs
are being created by a new station.

It seems to me that the FCC would serve
the industry better if they would get back to
doing what they were created for. That
includes acting on legitimate applications for
radio frequencies that they have assigned.

Wavne Specht
Owner, KHAS(AM)
Hastings, Neb.

Simon Geller

Dear RW,

Regarding your Simon Geller bio story
(April 2): That was an inspiring piece. Since
I'm going through my own battles trying to
grow my network (in much the same man-
ner Simon did with advertisers), it helped
me replenish my emotional capital. | hope
I'm a bit less of a curmudgeon, though.

Paul Kaminski, CEO
Motor Sports Radio Net/
Sportcom Associates
Johnson City, N.Y.
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numerous regionals, I’ve been daytimer,
I’ve been fulltimer, I’ve been directional,
I’ve been Class C FM and Class A FM.

RW: How many years have you been in
radio?

McDOUGALD: Fifty-one years ... I’ve
been in ownership since 1957, and I’ve had
dealings ... to this day, with the FCC. |
understand the commission to the extent
that anyone understands it. I understand
how the processes work .

I’ve been in some auxiliary services. I
pioneered what we call “SMR” — special-
ized mobile radio — which was a forerun-
ner for cellular.

I bring to the board not just the manager-
ial experience, but I've been there, done
that with the commission, understand as
well as anyone how it works and am pre-
pared to do what the NAB has to do: be the
spokesperson to the FCC for the American
broadcasting industry.

RW: Define, in your mind, the mission of
the NAB.

McDOUGALD: Well, it has to be the enti-
ty that speaks for American broadcasting. It
must represent us in the areas where we
can’t all go and be. I think that broadcasters
had better do their homework at home,
with their representatives and senators, and
broadcasters who fail to do that are writing
on the wall that they really don’t care.

I think that if they do that then the orga-
nization itself must be the one to step out
and say this is what American broadcasting
wants and needs. I don’t anticipate that
every single radio person needs to go to
Washington and speak out. But we can
speak in a unified voice, and NAB has been
very successful at that.

We’ve got a story to tell the American
people. All you have to do is read some
headlines that came out of some of the
recent victories we’ve enjoyed, and you
will understand that not everybody is
absolutely in love with the concept of big
broadcasting. I want to do everything I can
with the NAB to ensure that we tell the
public the story that needs to be told.

RW: In light of what you were saying about
big broadcasters, do you feel that there will
still be room in the next three-to-five years
for entrepreneurs, particularly in large
markets?

McDOUGALD: Yes I do. I think there
will always be room for an entrepreneur. |
think that American broadcasters have got
to learn to do what they are doing — and
I’m not sure anyone knows how to do it yet
— and that is operate 100 or 200 radio sta-
tions ... We’ve got some pioneers out there
that are saying, “Hey, we’ll do it.” T think
there’s going to be a tremendous market for
young people — and I don’t mean just their
entry into broadcasting — but once they’re
in and established, a tremendous market for
people who understand how to run multiple
operations.

If I went out today to hunt someone who
knows how to run just 50 stations — how
many people like that are there out there?
Somewhere we have to have a training
ground for people to assist and help to run
the larger conglomerates that are building
up.

RW: What are some of the issues that you
would like to see the board take on in the
next few years?

McDOUGALD: The main issue — and
the one that | intend to run on — is free-
dom: absolute First Amendment Rights.

I think that those have been in danger
since 1934, and I think the danger has
increased year by year, and now I see the
danger jumping in multiples.

RW: What sorts of freedoms are you refer-
ring to?

McDOUGALD: The basic concept of
being free to broadcast with First
Amendment rights in every case, and not
have a government that would tell us what
we must say. I have no problem with the
role of the FCC in being a mapmaker, and
no problem with the FCC being a traffic
cop, and no problem with them sorting out
the frequencies that we must use.

But I have very serious problems with
them, or any part of the government,
attempting to say to the free broadcasters of
America, “This is what you’ve got to do,
you’ve got to do this much of it and you’ve
got to do it as we say.”

Michael McDougald

RW: How do you feel that NAB can
balance the fact that its membership
is made up of more radio stations
than television, yet the TV stations
are the ones that are generating, by
far, more revenue?

McDOUGALD: Well, this has
always been the situation, but I think
that the people that created the
boards, and the by-laws that set us
up, have provided for that in giving
us voting power ... I have not been on
the board long enough to have any |
huge confrontations between radio
and TV. But I think the quality of our

RW: Tell me, briefly, your history, experi-
ence and background in radio.

DUDMAN: | come from a journalism and
radio family ... | went into the business in
1986. My mother bought two of the sta-
tions in 1980, WDEA and WWML. I start-
ed out in promotions and sales ... | guess
the way many people do, I got caught up in
it, and got excited by the business. It’s such
a fun business to be in.

It has changed a lot, and for many
broadcasters, some of the changes have
been hard to accept. Some of the spontane-
ity has gone out of it, and a lot of the free-
dom has gone out of it. Not so much
because of the FCC, but the freedom to do
lots of different things on a radio
station.

RW: Why do you think some of that has
disappeared?

DUDMAN: [ think there are so many more
stations in the markets, you have to niche
yourself.

RW: Define, in your mind, the mission of
NAB.

DUDMAN: I think the NAB task is to
inform broadcasters of what’s going on in
terms of regulatory, legislative and techno-
logical issues that affect all of us ... Also, it
is to present the best story of broadcasters
to the public and the legislature and the
FCC, and to help promote the best interest
of broadcasters.

RW: What are the big new issues that you
would like to see the Radio Board take up
in the next few years?

DUDMAN: I think the Radio Board
already is address-
ing most of the
issues that I con-
sider crucial to
broadcasters. One
that I'll lead with
affects smaller
markets more than
large ones, and
that is the FCC
regulatory fees.
For a market my
size, it is a terrible
burden.

RW: There have
been proposals to

Martha Dudman

leadership is such that we will come
through anything that comes up of that
nature.

Martha Dudman is president and gener-
al manager of Dudman Communications
Corp., licensee of WDEA(AM) and
WWMJ(FM) in Ellsworth, Maine and
WEZQ(FM) in Bangor, Maine. She is also
president of the Maine Association of
Broadcasters. She is in her first term on the
board.

RW: Why do you feel that you should be
elected to this position?

DUDMAN: I think I, in many ways, epito-
mize the small market broadcaster, and
there are a lot of us across the country. In
spite of what you read in the trades about
the big deals going down, there are a lot of
people like me running small operations in
small towns, doing the news, covering the
local ball games, attending the Rotary
meetings, and I think I'm a good voice for
that population of broadcasters.

base them on mar-
ket size ...
DUDMAN: That is something that would
be of tremendous help to small broadcast-
ers, because ... three, four, five thousand
dollars that is a lot of
money.

The NAB should work on continuing to
find an IBOC solution or some solution
that will bring digital transmission to terres-
trial broadcasters.

RW: What do you think the Radio Board
can do to help move along that transition,
especially considering that satellite DAB is
now imminent?
DUDMAN: I think that the staff of the
NAB is fabulous ... I think the task of the
board is to direct the staff, and as we make
it a priority for us, it will be a priority for
NAB.

The other issues include campaign
reform. That’s a big issue, and | don’t think
the discussion is finished yet.

RW: Are you in opposition to giving free

airtime to politicians?
DUDMAN: I think there is a way for
broadcasters to work with the government
on that, but I don’t think we should be
asked to give away something willy-nilly.
We do give airtime in terms of news and
public affairs programming, but we should
not be asked to give away commercial
time.

Other issues include alcohol advertising.
I think hard liquor advertisers have stood
together in not doing over-the-air advertis-
ing, and I don’t know why that needs to
change. I don’t think the advertising of beer
and wine is a bad thing. I don’t think it is
the FCC’s job to say what should be adver-
tised; I think that’s the job of broadcasters

EEO is another one. Judge us on what
we do, not what we report ... It is a tremen-
dous waste of paper.

RW: How can NAB balance the interests of
small- and large-market broadcasters?
DUDMAN: I've been struck by how much
the NAB does do for smaller market broad-
casters. I think their representation on the
board is very good ... There’s a lot of atten-
tion and emphasis placed on both small-
and larger-market
broadcasters ...

[ think that the board and the staff of the
NAB recognize that the stories that small-
market broadcasters have to tell are some
of the more powerful stories for broadcast-
ers. What we do for our communities is in
some ways such a fine example of what
broadcasting can be.

RW: How do you think NAB can balance
the fact that its membership is made up of
more radio stations than television, yet the
TV stations are by far generating more rev-
enue? There’s been a lot of talk lately about
TV having a stronger voice than radio with
NAB, in certain arenas.

DUDMAN: [ don’t think that’s true. I think
radio is going through a renaissance right
now; it is very strong. Television has some
problems and challenges that we are not yet
experiencing, with the digital changeover ...
I think the NAB is very concerned with
radio issues.

RW: What has been the net effect of the
Telecom Act in your market?

DUDMAN: Many broadcasters say, “It
makes me uneasy, but I've profited by it.”” I
think that’s true in our market as well ...
Change is hard and scary, but people who
are able to take advantage of the Telecom
bill will prosper.

In our market there’s been some consoli-
dation ... In the last year, there’s been only
one merger in Bangor. There’s been a lot of
talk. The problem is here, as I'm sure it is
in other markets, those who would like to
sell would like to make back money
they’ve lost. Those who would like to buy
would like to buy cheap. There has been a
bit of a standstill. But there will be further
consolidation in Bangor.

I don’t think in a market this size it
makes sense to own too many stations, but
there’s not enough money to make it worth-
while. But Bangor is much smaller than the
markets where the big consolidation is
going on.

William McElveen is president of Radio
South Carolina Inc., a subsidiary of
Bloomington Broadcasting, and licensee of
WTCB(FM) in Orangeburg, S.C., and
WOMG(FM)-WISW(AM) in Columbia,
S.C. He is in his third term on the board.

See BOARD, page 8 p
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RW: Why do you feel that you should be
elected to this position?

McELVEEN: I think my platform is expe-
rience and leadership ... I have worked over
the years on virtually every NAB commit-
tee. I've raised money for TARPAC
(Television and Radio Political Action
Committee), participated in all the NAB
State Leadership Conferences since 1990. |
am running on the platform of experience
and leadership to represent the Radio
Board’s best interest on the Executive
Committee.

RW: Tell me about your experience and

history in radio.

McELVEEN: I began when I was 15 as a
part-time announcer and gopher at a radio
station in Columbia. I worked into a full-
time summer and holiday position when I
was in high school, and then I went away
for four years to college. I started a radio
station at the University of the South in
Sewanee, Tenn. ...

I came back to Columbia when I gradu-
ated, switched from the programming side
to sales in 1972, and in 1973 I was promot-
ed from account executive to managing
director of WNOK(FM) Radio, and I held
that position until 1979, when I became
vice president and general manager of
WNOK-AM-FM. The stations were owned
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at that time by a company out of Atlanta
called Audobon Broadcasting. and in 1984
I became president of Audobon and contin-
ued being general manager of the
Columbia stations ...

I remained with Audobon until 1989,
when Bloomington Broadcasting Corp.
purchased WTCB and they contacted me

William McElveen

and asked me if | would be interested in
coming aboard, and I was because I had
heard a lot of good things about
Bloomington over the years.

RW: Define, in your mind, the mission of
NAB.

McELVEEN: 1 think the mission of the
NAB is to put forward the issues that con-
cern broadcasters in every size market, and
to do the necessary lobbying effort in
Washington to ensure that those issues are
resolved in favor of broadcasters.

I think NAB’s single most important
mission is the government relations mis-
sion, and I think so many of our battles as
broadcasters particularly in smaller to
medium markets are fought on the legisla-
tive front.

RW: Whar issues would you like to see the
Radio Board deal with in the nexr few
vears?

McELVEEN: Off the top of my head, I
would say campaign finance reform. This
whole idea of radio and TV stations having
to finance campaign finance reform is
abhorrent to me and I think to most broad-
casters.

I don’t think anybody in the industry
really believes that having to give away
free airtime or highly discounted airtime is
the key to curing the ills of campaign
financing. We already bear enough of the
costs of campaigns without having to pro-
vide free airtime or even lowest unit rates.

The ownership issues clearly are a con-
cern to all of us, particularly those of us in
the smaller markets. I think we have a con-
tinuing disagreement with DOJ about radio
not being the relevant product market, and 1
think we need to continue to try to resolve
that issue.

The alcohol advertising issue is one that,
who knows where that’s going to go. It’s
going to be interesting to see which way
the new majority on the commission is
going to fall on the issue of the commis-
sion’s jurisdiction. Without exception,
every broadcaster 1 know has refused to
accept hard liquor advertising, and 1 would
hope that we as an industry would continue
to take that line.

Satellite digital radio: we’ve got two

companies that (paid) a total of over $170
million for the spectrum rights. I think it
remains to be seen what the satellite launch
and buildup of those companies is going to
cost, as well as what the appetite of the
public is going to be to buy satellite
receivers or pay subscription fees. I think
that anything that threatens radio listening
in any way, shape or form should be taken
seriously by the industry and I think we
need to keep a watchful eye on that
situation.

RW: What do you feel that the board can
do to help move along a terrestrial IBOC
system?
MCcELVEEN: I think from my past experi-
ence on the board, it has been very proac-
tive in trying to move forward on terrestrial
IBOC. We’ve had some great leadership
from the board on that issue, and now
we're seeing that even some big players in
the industry are getting behind it. I know
Michael Jordan has come out strongly in
favor of it, and I read the other day where
Mel (Karmazin) had come out saying we
need to go forward on terrestrial IBOC ...
It’s a very difficult issue. If you talk to a
half dozen different engineers you’ll get a
half dozen different opinions about where
we’re going on it.

RW: Do you feel there will still be room for
entrepreneurs in the larger markets in the
next few years?

McELVEEN: I think it is going to be
increasingly difficult for entrepreneurs in
the large market. Having said that, it’s clear
to me that there will always be room for
entrepreneurs if the entrepreneur under-
stands that radio, at the end of the day, is
still about localism.

That is primarily true in the small and
medium markets, but I think it’s true to
some extent in the large markets as well ...
Anyone who programs to the local commu-
nity and maintains community service and
involvement will still be able to succeed
even with all the mega-opolies that are
around us.

See BOARD, page 51 P
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Report business news to: Radio World
PO. Box 1214, Falls Church, VA 22041
or FAX: (703) 998-2966

Wheatstone relocates:
Wheatstone Corp., a supplier of
audio consoles for broadcasters,
will move all of its administrative
and manufacturing facilities to New
Bern, N.C.

Wheatstone and Audioarts
Engineering have been located in
Syracuse, N.Y, for 11 years. The
company will be fully relocated in
New Bern by October of this year.

Wheatstone will employ approxi-
mately 120 people in New Bern.
The company announced that more
than 50 percent of existing,
Syracuse-based employees would
relocate with the company.

PR&E first-quarter results:
Pacific Research & Engineering
(PR&E) revenue increased to
$2,291,000, up 17.5 percent over
revenue in the same quarter last
year. The company posted a net loss
after taxes of $13,779, or 1 cent per
share, compared with net income of
$190,169 in the same quarter last
year.
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