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Border Stations Get Boost

by James Careless

OTTAWA Thanks to a government-
brokered deal, U.S. stations located
near the Canadian border can boost
their power a bit. The United States
and Canada have revised the limits on
FM translators located within 200
miles of the border.

Under the agreement, which was
negotiated between the Federal
Communications Commission Inter-
national Bureau and Industry Canada
earlier this year, FM border broadcast-
ers have gained three distinct advan-
tages. First, it is now legal to boost
their translators up to 250-watt ERP
(effective radiated power) — the previ-
ous limit was 50 watts. Translators can
also be operated with a 34 dBu inter-
fering contour distance of up to 37
miles — the former limit was 20 miles.

Second, U.S. border broadcasters no
longer have to seek Canadian approval
for their FM translators, as long as
their interfering contour of 34 dBu
does not cross the border.

Finally, FM stations running up to 6
kilowatts of power can now be classi-
fied as class A stations. Under the 1991
FM Agreement, the top class A limit
was 3 kilowatts. This limit had led to

“excessive separation distances’
between FM stations, according to the
FCC Public Notice announcing the
agreement, “which in many cases
could preclude use by other potential
operations.”

‘Ludicrous’ restriction

The changes reflect simple common
sense, according to Henry Straube, an
engineer in the International Bureau’s
Planning and Negotiations Division.
“The realization came about three
years back that translators were limited
to 50 watts in the 200-mile border,” he
says. “And it really didn’t matter how

far from the border you were; you still
could only have 50 watts.

“That’s what made it so ludicrous.
There was no way, (if) you’re 200
miles away, (that) you’re going to
cause even a remote chance of interfer-
ence with Canada with 250 watts.”

These changes also reflect a desire
by the commission to bring its interna-
tional agreements in line with domestic
FM policy. When the United States-
Canada 50-watt limit was originally
set, said Straube, “that was fine,
because going back several years, 50
watts was the maximum for translators

See CANADA, page 18 P

New Association Brings
Webcasters Together

by James Careless

WASHINGTON Broadcasting audio
and video on the World Wide Web — or
“webcasting,” as it is known — is no
longer a novelty.

. There are now 586 webcasters,
according to Intervox Communications

ate FM TranStisters for the

kY ﬁentury, Only Fro

tinental

ental's new solid-state FM transm®sers
olish a higher standard for audio quali
ficity of operation and long-term reliabilityy

transmission with features like these:

Complete redundancy - all solid-state modules are
sdestical and self-protected: power amplifier and

(http./fwww.intervox.com). Of these, 324
are local radio stations, 185 are internation-
al, 24 are networks and 53 are “Internet-
only” — that is, they broadcast solely on
the Web, and not on air.

Of the 586 webcasters, 89.4 percent use
RealAudio streaming technology, 6.7 per-
cent use StreamWorks and 1.7 percent rely
on Microsoft NetShow. These numbers
likely explain why Microsoft has recently
decided to license RealAudio and
RealVideo for use in NetShow.

With webcasting becoming such a wide-
spread world phenomenon, it was only a

onver modules are completely interchangeable.
pletely g

Simplicity of operation - a unique, new PC
interface for rapid system set-up, plus an easy-to-use,
fast-access LCD screen for daily operational
monitoring and control

On-air protection - Continental's patented “Soft-Start™
circuitry and automatic power fluctuation protection . ;
S bk Peggy Miles, President of Intervox

Communications

Superb audio performance - units come with
our industry leading 802B FM Exciter as standard
equipment. Our new BO20 Digital FM Exciter is
avallable as an option

matter of time before webcasters came
together to form their own organization.
The International Webcasters Association,
1 held its first member meeting at NAB *97
fffff it t 1 in Las Vegas.

ompr . — IWA is “a gathering place for technolo-

gists and content providers to meet and to
exchange ideas, as well as to share with
each other their webcasting experiences,”
said Ben Ly, Internet manager for IWA
See WEB, page 17 P
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Report Says Radio Is Increasing
Public Service Ads

NEW YORK New figures from The
Advertising Council show that media
public service advertising is on the rise.

Radio stations donated $542.3 million
in broadcast time in 1996, a 51-percent
increase over 1995. This was a higher
increase than for any other medium
measured by The Ad Council.

This comes despite recent criticism
from Federal Communications
Commission Chairman Reed E. Hundt
that broadcasters do not devote enough
time to public service announcements,
and that the FCC should consider

making them a part of broadcasters’
public service obligations.

“I dare say (broadcasters) are better
equipped to determine what’s in the best
interest of community than anyone in
the government,” said National
Association of Broadcasters President
Edward O. Fritts in a speech before the
California Broadcasters Association in
late July.

He went on to highlight several
examples of community service efforts
by California broadcasters, including a
five-part drunk driving series from
KFBK(AM), Sacramento, titled “Ride
of Your Life,” and KMJ(AM), Fresno,
which offered a reward leading to the

capture of a local man accused of
assaulting senior citizens.

SFX: The Next Big Guy to Go?

NEW YORK Wall Street was abuzz
with the news that SFX Broadcasting
Inc., the nation’s eighth-largest group in
terms of revenue, with $280,050,000 in
1996, may be for sale.

“There has been a movement in the
stock, and there has been speculation
that people would like to own SFX,”
said President/CEO Mike Ferrel. By the
end of July, SFX stock had reached $61
per share, up from $40 a month before.
Ferrel would not comment further on the

compare our specs.

Take a LOOK at THIS:

Then look at our competition.

OF COURSE many stations are cost-conscious
these days— just remember why you wanted a new
console in the first place: to UPGRADE.

The R-60 has what's needed, with all the right features:
our SIMPLE PHONE® module for easy error-free talk segments;
twin six bank preselectors, so you won't run out of input
capacity; onboard machine control panel, clock, timer, a well-
designed cue system, and a truly effective control room and
studio monitor interface. And because it's totally modular,
service is easy—even while you're on-the-air! Documentation:
this can determine whether you have an installation day or
an installation week. We've done it right to guide you through.
And PERFORMANCE? Of course we've handled that; simply

DON'T MISS your opportunity to upgrade. Choose
the R-60 radio console from AUDIOARTS.

FREQUENCY RESPONSE
Line (10Hz-20KHz) +1/10dB
Mic (20Hz-20KHz) +1/10dB
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Line, +4dBu .005%

Mic & Line, +16dBu  .005%
IMD (SMPTE)

Mic & Line, +4dBu .004%
DIM
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DYNAMIC RANGE
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Mic 98dB
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BUS CROSSTALK

1 KHz -100dB

20 KHz -75dB
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AUDIOARTS ENGINEERING
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possibility of a sale.

James M. Marsh Jr., an analyst for
Prudential Securities, was not surprised
by the news. “I think Bob (Sillerman,
SFX chairman) has made comments for
a number of years that you're always a
buyer or seller, and if multiples are high,
maybe it’s time to sell,” he said. He also
pointed out that Chancellor
Broadcasting had made a bid for SFX in
1996.

Marsh said that the movement in the
stock price shows that Wall Street
believes the sale is “a done deal.” In the
end, though, it would all come down to
“what Bob wants to do,” he said.

Analyses by Prudential suggest that if
Clear Channel Communications were to
purchase SFX the former would have to
divest too many stations in order to meet

See NEWSWATCH, page 3 P
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EAS Patent Is Contested

by Lynn Meadows

September 3. 1997

agreenmient to use the technology covered by
the patent. The discovery of the patent was
i blow to the FCC. which had wanted to
cstabhshea non-proprietary EAS standurd
What contused EAS manufacturers was
that geographically specitic emergency
alerts had been used for years by the
National Weather Service. Like SAIE. the
NWS system —- Weather Radio Specific
Area Message Encoder (SAME) uses
frequency shift keying to transmit a code
that includes both the hazard message to be
broadcast and the geographic region affect-

For Emergencies (SAFE) system. SAFE
operates via geographically specific emer-
gency alerts and uses a composite code
string that mcludes “a location code string
component and an alert code string compo-
nent.”

It that sounds familiar. it is because the
technology is employed daily at every radio
and television station in the country in the

form of the Emergency Alert System equy
ment now mandated by the Federa
WASHINGTON Tlie Department ot Communications Commission.
Commerce Patent and Trademark Office
will reexamine a patent that has hung over
the heads of EAS equipment manufacturers
for two years.

The patent was issued to Larry Ganzer.
et. al.. on Junc 9, 1992, for the Storm Alert

License required

In spring 1995. Ganzer’s company. Quad
Dimension Inc.. sent letters to EAS equip
ment manufacturers informing them that
they must have a  licensing

P NEWSWATCH, continued from page 2

Department of Justice antitrust guide-
lines. On the other hand, Capstar
Broadcasting Partners, with former
SFX President and CEO R. Steven
Hicks at the helm, would be a good
match for SFX.

Capstar currently owns, LMAs or is
in deals to purchase a total of 243 sta-
tions, while SFX has 72.

According to BIA Research Inc., by
the end of July, the top five radio
groups — CBS Corp., Chancellor
Media Corp., Jacor Communications
Inc., Clear Channel and American
Radio Systems License Corp. — con-
trolled 27 percent of total radio
revenue.

NPR Board Looks at
Budgets and Fees

WASHINGTON National Public
Radio’s Board of Directors met on a
number of financial issues during its
summer board meeting last month.

The board approved a fiscal year
1998 budget of $59.4 million, a 15-
percent increase over the FY 1997 bud-
get of $51.6 million. NPR will reorga-
nize its Program Strategy Board,
Member Services and Com-
munications departments as part of a
streamlining program set to begin Oct.
1 (see story, page 17).

The Membership Committee
reviewed three new membership pric-

NEwWsSWATCH

ing models as possibilities to replace
the current dues structure. The “pure
population” model bases programming
fees on a station’s area population; the
“pure listener hour” model bases fees
on the number of hours a station car-
ries NPR programs; and the *“value-
based combination” model is a combi-
nation of the other two. The board will
vote on a final selection at the
November 1997 meeting.

Also approved was a FY 1998 distri-
bution/interconnection fee of $5,800
per participating station.

Congress Passes Spectrum
Auction Legislation

WASHINGTON After months of
negotiations, Congress passed the final
version of the Omnibus Budget
Reconciliation Act of 1997 on
Aug. 1.

The bill resolves the backlog that
has kept the Federal Communications
Commission from granting hundreds
of radio licenses since a 1993 court
case that overturned the commission’s
comparative proceedings criteria (RW,
June 25). Those licenses must now be
auctioned by Sept. 30, 2002.

The law requires the FCC to auction
the licenses involving mutually exclu-
sive applications for which at least one
application was filed before July 1,
1997. The bidding is limited to the
competing applicants, and the FCC

|

must give them six months to settle
before scheduling an auction. '

The final version of the legislation |
hammered out in conference commit-
tee estimates that the FCC will collect
$21.4 billion in auctions over the next
five years. The National Association of
Broadcasters claimed a victory in that
there was no provision in the bill for
“spectrum lease fees” that would
recoup any funds not raised by the
deadline.

New FCC Fee Schedule
Based on Population

WASHINGTON The Federal
Communications Commission issued a
public notice Aug. 1 outlining the new
schedule for payment of 1997 regula-
tory fees.

Fees for AM and FM radio station
licensees are based upon the class of |
the station and the population it serves. |
(A notice of proposed rulemaking
issued by the FCC received several
proposed models for the new schedule
based on population served. RW, Feb.
19.) Stations are divided into 10 fee |
groups, and fees range from $200 - |
$2,000.

A station can determine what it
owes by contacting the FCC’s National
Call Center at (888) 225-5322, or via
the FCC website at http://www.fcc.gov

Fees must be paid between Sept. 15 |
and Sept. 19.

ed.
Part of the problem, said one source, is

“\\\»\\\\\&x

that the NWS was talking freely about the
SAME technology. but never patented it.

The argument that SAME predates the
Ganzer patent. however. would have been
much stronger if the Patent Office had
something in writing. In July, the office
notified Ganzer's lawyer that it had a print-
ed publication that provides ground for
reexamination.

“One ground is based on materials dis-
tributed April 30. 1988, at the HollyAnne
press conference (HollyAnnc Press
Release),” read the letter from Stephen G.
Kunin, deputy assistant commissioner for
patent policy and projects. *“This ground is
predicated on the fact that the HollyAnne
press release is a printed publication.”

That press release was distributed at the
1988 annual convention of the National
Cable Television Association. According to
Dave Halprin of manufacturer Holly Anne,

See EAS, page 9 P
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OF RF COAXIAL LOAD RESISTORS.

DUMMY LOADS FROM 1 KW TO 1500KW,

AVAILABLE IN AIR, WATER OR SELF

CONTAINED HEAT EXCHANGERS.

HIGH POWER NON-REACTIVE CERMET
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Good Advertising Days for Radio

WASHINGTON Once NAB conven-
tion time rolls around, be it the spring con-
vention or the fall radio one, news of merg-
ers, acquisitions and buyouts just starts
rolling in. Case in point, news just rolled in
of a management buyout of Broadcast
Electronics led by Dallas-based Hoak
Communications Partners, L.P.. and the
management team of the Quincy, 1ll.-based
company. Marti Electronics and Broadcast
Programming, the company’s two major
subsidiaries are part of the deal.

Hoak Communications is a private lim-
ited partnership located in Dallas that was
originally formed “to invest in manage-
ment buyouts, industry consolidations and
other private equity opportunities in the
communications industry,” according to
Broadcast Electronics. More details in our
next issue.

* % K

The Radio Advertising Bureau applaud-
ed the U.S. Food and Drug Administration

proposed new guidelines for the advertising
of prescription drugs. Under these new
guidelines, commercials will be required

only to include information about major
risks associated with a particular drug. and
provide instructions for how consumers can
obtain more detailed information concern-
ing the approved uses of the medicine.
RAB President and CEO Gary Fries
stated: “The decision by the FDA repre-
sents another step in an on-going campaign
to eliminate the lengthy disclaimers that
have made advertising certain products on

Backstage at Garth Brooks’ live August concert from Central Park were
Liz Laud (left), VP affiliate relations, music and special event
programming, along with Kerry Wolfe (right), program director of
Westwood Ones WMIL-FM, Milwaukee, and his wife (center). This event
was simulcast by Westwood One and aired nationwide.

the radio very difficult. This joint
RAB/NAB effort began last year and was
successful in lifting the same kind of
restrictions that had negatively affected the
advertising of automobile leasing on
radio.”

This is good news for radio. According
to the RAB, Competitive Media Reporting
figures show that in 1996, prescription
medicine advertising totaled $595.5 mil-
lion. However, of this total, less than $1
million was allocated to national spot radio.
We have nowhere to go but up and these
new guidelines can help open the door.

* Kk K

In other advertising news, NYMRAD
reports that advertising revenue for New
York market radio stations rose by 12.1
percent, to $42.4 million. in July 1997 vs.
July 1996. The totals are tallied by Miller
Kaplan Arase & Co.

Overall. the Big Apple’s thriving radio
market has experienced 11.4 percent
growth (a whopping $287 million) for the
first seven months of 1997, vs. the first sev-
enin 1996.

* % K

Many of you who work in promotions or
marketing may know the name Helene
Blicberg. Helene has been with CBS Radio
for 15 years, in management positions in
communications, media relations, sales
development and promotion. As vice presi-
dent, communications for CBS Radio, she
has been involved in both of the mergers
with Group W Radio and Infinity
Broadcasting. I've worked with her on the
USA Digital Radio story. She has been a
tremendous spokesperson for radio in gen-
eral, and CBS, of course, in particular. She
also has always been a tremendous friend
to all the reporters (including this one) try-
ing to make a living covering the radio
business.

Which makes it even easier to extend
heartfelt congratulations to her for her
recent appointment as vice president and
executive director of the CBS Foundation.
She will be responsible for the direction

and operation of the foundation, which will
function independently from the
Westinghouse Foundation.

Martin D. Franks, senior vice president,
CBS and President, the CBS Foundation, in
making the announcement, stated: “The
CBS Foundation will be an ideal forum to
establish standards of social responsibility
and public service for the new CBS
Corporation, as it has been since its forma-
tion by William Paley and Frank Stanton
more than 40 years ago. Helene is an ideal
executive to manage the Foundation in that

RAB President and CEO Gary Fries
applauded the new quidelines for
the advertising of prescription drugs.

important work, bringing experience,
insight and perspective to the task.”
Congratulations Helene!

* Kk *

And speaking of USA Digital Radio,
broadcasters are fairly optimistic about
reports from the IBOC camp. That’s good,
because halfway across the world (OK,
maybe a quarter of the way) the BBC and
the Eureka-147 DAB consortium
“launched™ DAB at a party in Berlin during
the IFA Exhibition.

Manufacturers, broadcasters, retailers,
network providers and regulators joined
David Witherow, president, World DAB
Forum. Egon Meier-Engelen, president,
Eureka-147 Project and Glyn Jones, DAB
managing editor and project director, BBC
for an event that included the raffling of a
Bosch DAB car receiver.

URK
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READERS FORUM

If you have comments for Radio World, call us at (800)336-3045 or send a letter to Readers Forum
{Radio World, PO. Box 1214, Falls Chuich, VA 22041 or e-mail 74103.2435@compuserve.com or
MCI Mailbox #302-7776). All letters received become the property of Radio World, to be used at

our discretion and as space permits.

FAA impedes tower permits

Dear RW,

Your article in the July 9 issue of
Radio World (“Tower Space Crisis
Looms™) left out the biggest obstacle to
new tower construction — the Federal
Aviation Administration and their self-
appointed authority over spectrum man-
agement. In the past five years, the FAA
has shot down dozens of proposals for
new FM broadcast towers because of
their claims of potential electromagnetic
interference (an issue that has been cov-
ered in RW before).

To date, the issue has not been
resolved, and the FAA continues to flex
its regulatory muscle in denying permits
for new towers. The FCC, the federal
agency that is supposed to regulate the
spectrum, has done very little to alleviate
the problem, instead bowing to the FAA's
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greater political power. Until this problem

is resolved and the FAA is told to keep

their noses out of spectrum management,

broadcasters having to build new towers

will be faced with years of hair-pulling
aggravation.

Larry Fuss

President

Conmtemporary Communications

Broadcast Consultants

Cleveland, Miss.

Jukebox case

Dear RW,

Regarding the story "FCC Rocks
Jukebox Radio.” June 11: Perhaps some-
one at the FCC can explain why that
agency is seeking a $1 million fine and a
license revocation hearing against
Dumont, New Jersey's “Jukebox Radio”
for using a couple of itsy-bitsy. teeny-
weeny translators to put some signal into
Bergen County, while Don Wildmon's
scores of translators compromise the rev-
enues of scores of mom ‘n’ pop religious
radio stations.

Meanwhile. the FCC winks at the
“pirate” operations.

Something’s going on here.

Richard W. Fatherley
Kansas City, Kan.

Pirates are aiready in power

Dear RW,

I enjoyed the article about KZZU and
the jamming they had encountered
(Spokane FM Hit by Pirate.” June 25).
Please understand that jammers are dit-
ferent from micro-power broadcasters.
Since | was quoted in your article, 1 feel
obligated to make the following clarifica-
tions.

1. The name of the station in Berkeley
is called Free Rudio Berkeley. People
always seem to get the name mixed up.
Whatever ...

2. The name of the lawsuit against

FRB is called The United States of

America vs. Stephen P Dunifer. This is as
if the whole country was against this one
person. This case is still pending in court.

3. The station started up in April 1993.
The continuous broadcast (24/7) started in
February 1995.

As I said to writer Lauren Rooney, the
real pirates are the FCC and corporations
like Evergreen Broadcasting. Perhaps a
return to pre-1978 conditions would be in
order. 1 would also like the FCC to look
into the Canadian licensing system, or
perhaps the Japanese approach to “peanut
power™ would be better.

Paul Griffin

Founder

Association of Micro-Power Broadcasters
Berkeley, Calif.

They remember the 'H’

Dear RW,

| enjoyed reading Vince Santarelli’s
article about the 10th anniversary of the
demise of WHN 1050 in New York City

OPINION

Radio Worild S

Radio Is
Watching

the future.

Supporters of a radio-only convention will be
observing closely when the National Association of
Broadcasters 1997 Radio Show convenes in New
Orleans this month.

The fall show, as radio people generally call it,
draws a lot of scrutiny each year. It has experienced
many changes since its birth as a programming
conference in the late 1970s. Most recently, the
NAB held the show concurrent with three others,
as part of World Media Expo, an experiment that lasted three years. Now the
NAB Radio Show is on its own again. (Radio and TV news directors will
meet at the same time in New Orleans, but the conventions are not related.)

Trade shows like this one are important. They serve as mileposts at which
the industry can pause, assess its condition and set new goals. They also
reflect trends. Radio has seen massive change in the past 18 months, and one
bit of fallout may make itself seen at this convention.

How will the rapid consolidation of ownership affect attendance, and
therefore the viability of a separate radio show? As our chart on page 25
shows, the 10 top-earning radio groups now own almost 1,000 radio stations
— a massive concentration of media ownership in less than two years.

Will group managers who oversee 100 or 200 stations decide they need
not send more than a handful of representatives to the fall show? If so, atten-
dance could shrink rapidly, and show planners will be pressed to justify an
event of this scope. Consolidation is unlikely to have this effect on the big-
ger, broader spring NAB convention, but the fall show is vulnerable.

We hope that doesn’t happen. Radio needs a time and place to meet, apart
from the distractions of Las Vegas in April. We need a place to see new
equipment, meet other owners, engineers and programmers, and to peer into

Almost 200 companies will exhibit products and services at the fall show, a
healthy sign. Will attendance keep pace? We call on radio’s new supergroups
to support this show and to invest in their employees by sending them.

Many in radio will be watching.

— RW

("WHN: Has It Been 10 Years?", June
25). It was enjoyable reading and brought
back a lot of old memories. [ was and still
am a big radio fan, even though [ work in
TV on the technical side. I still listen to a
lot of radio when I am not here working.
Do you plan to write an article on
WNEW 1130? I used to listen to that sta-
tion a lot. The radio personalities were
great, along with the music. They also
had great identifiable jingles.
Muark Rothberg
Technical Director
NBC Transmission
New York, N.Y.

Dear RW,

Excellent article on WHN. My dad was
a loyal listener during the MOR days
right into country (all the way up to the
format change to sports), and so [ grew up
with WHN. It was sad to see it go, as it

was such a legend.
Bud Williamson
President
Digital Radio Engineering Inc,
Middletown, N.Y.

Dear RW,

As a former WHN staffer who wore
several hats during my tenure, it was
great to have RW remember WHN and to
see some of the old WHN materials.

Maybe you could do a follow-up about
all the famous people who worked at
WHN from 1922-1987. Did you know
Major Bowes started there ... that it was
the only identified radio station in the
Marx brothers’ movie “A Night at the
Opera™? Familiar names include leg-
endary sports broadcasters Marty
Glickman, Marv Albert (his first gig).
Red Barber and Vin Scully.

1 think people forget that WHN was a
big sports station hefore the all-sports
concept, having broadcast the Brooklyn
Dodgers (Red Barber), New York
Yankees, Mets, Islanders, Nets (ABA
days with Al Albert and Bill Mazer),

Rangers (Marv Albert). Knicks (Marty

Glickman, Marv Albert). plus long-form

talk shows such as Mets Extra (Howie
Rose) and Bill Mazer's commentaries.

Jim Nedelka

Manager

Program and Technical Operations

ABC Radio Nenwork Operations

New York, N.Y.

Thank goodness for crystals

Dear RW,

The recent article on master clock sys-
tems (“Master the Use of Master Clocks.”
Aug. 6) was a good one except for the
sophism highlighted in the middle of the
page: “In the event of a threat of missile
attack or other emergency, the Department
of Defense can scramble the GPS signal,
rendering your clock system useless.”

That's not true. Master clocks steered
by GPS can still keep crystal-controlled
time with the antenna disconnected. Thus
it would probably be several weeks
before a noticeable time-of-day error
developed. if the GPS signals completely
disappeared.

Moreover, it political conditions get
that bad. and there is a missile attack on
the United States. your clocks will be
among the least of your worries.

Andrew Dart
Duncanville, Texas

Write to Us

RADIO WORLD
READERS FORUM

P.O.Box 1214
Falls Church, VA 22041

74103.2435@compuserve.com
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NRB: A Ministry to the Nation

E. Brandt Gustavson
President
National Religious Broadcasters

MANASSAS, Va. Religious broad-
casting began humbly with the airing
of a Palm Sunday service from
Calvary Episcopal Church in
Pittsburgh. The rector was not present,
and his assistant had to conduct the
broadcast. The first Christian broad-
cast in 1921 was the beginning of long
and respected ministry to the nation.
Individual broadcasts began to be
produced by denominations, local
churches and non-profit organizations.
KFUO St. Louis went on the air in
1924, owned by The Lutheran Church-
Missouri Synod. KSFG Los Angeles
was begun by evangelist Aimee Semple
McPherson and was owned by the
Church of the Foursquare Gospel.
Moody Bible Institute debuted its sta-
tion, WMBI Chicago, in 1926. These
stations continue their broadcasts today.

Radio roots

Radio was the initial reason for the
establishment of National Religious
Broadcasters, and continues to
represent the largest group in our

membership. We see this continuing,
because for many of our members,
radio remains the most effective and
economical way to reach large num-
bers of people. It is reported that more
than 20 million listeners tune in to
Christian radio each week, so in our
goal of reaching people with the mes-
sage. | see no diminution of our use of
radio.

Through the years, radio and televi-
sion programs have been produced for
secular and religious stations.
Denominations such as the Southern
Baptist Convention, the Wesleyan
Church, the Salvation Army. Church
of the Nazarene and the Assemblies of
God. among many, have produced fea-
tures lifting moral and spiritual values.

Now many of the Christian pro-
grams are produced by independent
non-profits like Focus on the Family,
In Touch with Charles Stanley and
Billy Graham.

Evangelical Christians have been
using the mass media facilities of the
nation for all of these years. We don’t
see many adversities facing us in the
use of radio other than keeping up
with changing technology and any
possibility of the re-enactment of the

Affordable
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Fairness Doctrine. We need to be alert
to these matters.

Even though NRB is a domestic
association with a primary goal of
maintaining access for our message,
we also have overseas members. At
our annual conventions we entertain

E. Brandt Gustavson

representatives from more than 40
nations. Our international members,
such as World Radio Missionary
Fellowship, Trans World Radio and
Far East Broadcasting Company.
broadcast to the world in 186 lan-
guages. In our small world, where
everyone is on our doorstep. it brings
us great joy — yes, satisfaction — to
be encouraging to so many cultures.

Financial safeguards

Because our national convention is
large. with 4,000 to 5.000 registrants.
we have developed regional chapters
for closer relationships and fellow-
ship. Each of these chapters has an
annual summer or fall meeting, held
variously in California, Texas,
Michigan, Maryland and Atlanta, with
our Hispanic chapter meeting in
Puerto Rico.

There have been in these 75 years a
few irresponsible pcople who have
found their way into our religious
broadcasting industry. Through NRB
we have put in place certain safe-
guards to protect the funds donated.
We require any 501(c)(3) non-profit
corporation with $500.000 in broad-
cast income or expense to be members
of the Evangelical Council for
Financial Accountability in order to be
members of NRB.

The requirements go beyond the
financial area into other matters,
including independent board control.
We're not sure of avoiding all future
scandals. but we have taken important
protective steps.

You may be interested in knowing
more about the history of religious
broadcasting. 1'll send you the book
“Air of Salvation.” which outlines our
long history. You may request a free
copy by writing to me. The address is
E. Brandt Gustavson. President.
National Religious Broadcasters, 7839
Ashton Ave.. Manassas. VA 20109.

ssm

E. Brandt Gustavson prepared this
Guest Commentary in response to an
invitation from RW, which welcomes
other viewpoints.

Spain
Prepares
For DAB

by John F. Mason

MADRID, Spain After reaching a
state of profitability, private radio net-
works in Spain now face two new chal-
lenges, 632 new frequencies and the
advent of digital audio broadcasting.

By autumn, the Spanish govern-
ment will allocate 632 new FM fre-
quencies, changing the balance that
exists among private, public, network
and local stations.

The existing stations will have to
share lean advertising revenues with
the newcomers. Private stations,
municipal and regional public radio,
and the networks all depend on adver-
tising to supplement government sub-
sidies.

The first steps

The increased competition is likely
to change programming and marketing
strategies. And no one is certain how
taxpayers will feel about supporting a
plethora of new government-subsi-
dized national, regional and municipal
stations.

To utilize 632 new frequencies, a
substantial investment in new equip-
ment is needed. The number of private
radio stations will swell from 735 sta-
tions to 1,046, and public stations in
the 17 autonomous regions of Spain,
will almost triple from 143 stations to
407,

In addition, the number of stations
in state-run national network, Radio
Nacional de Espafia (RNE), will
increase by 10 percent, bringing its
total to 637. After all the new alloca-
tions are made, the total number of
radio stations in Spain could climb as
high as 2,090.

“This is a tremendous expansion of
the national market,” said Alfonso
Ruiz de Assin, secretary-general of the
Spanish Broadcasting Association
(Asociacién Espafiola de Radio-
difusién, or AERC) in Madrid and vice
president of the Brussels, Belgium-
based Association Européenne des
Radios (AER).

“As representative for private, com-
mercial radio in Spain, AERC takes
the position that Spanish radio listeners
are already adequately served by exist-
ing public radio and that more public
stations are excessive and unjustified,”
said Ruiz de Assin. “Creating more
public radio stations is as irrational as
suddenly building 200 new hospitals in
Madrid, most of which would be emp-
ty half the time.”

Greater public debt

Ruiz de Assin noted that according to
surveys, 17 million of the 21 million
radio listeners in Spain prefer private
radio to public stations. He also said
that an overabundance of new public
stations will not be profitable and will

See SPAIN, page 7 P
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create greater public debt.

*“The deficit of the state-owned and oper-
ated Radio Television Nacional Espaiiola
(RTVE) passed $2 billion a long time ago,”
he said.

Of course, the introduction of 311 new
FM frequencies for private radio does not
mean 311 new radio companies. Many of
the frequencies will go to the three big pri-
vate networks — Cadena SER, Cadena de
Ondas Populares Espaiiolas (COPE) and
Onda Cero — and to smaller chains like
Cadena Ibérica and Radio Voz.

The networks will use the allocations to
set up new niche stations — all news or all
music —to augment their coverage
throughout the mountainous countryside of
Spain.

Creating more
public radio stations
is as irrational as
suddenly building
200 more hospitals in
Madrid, most of
which would be

empty half the time.
— Alfonso Ruiz de Assin,
Secretary-General, AERC

Public radio in the 17 autonomous
regions of Spain and RNE also will add
new formats and new transmitters to cover
geographical blind spots.

“RNE has long wanted more transmitters
to complete its coverage of Spain,” Ruiz de
Assin said. RNE does not sell advertising,
but increased coverage by the state broad-
caster still constitutes more competition for
listeners.

Many new municipal stations will be
added in towns and villages currently with-
out local radio, said Ruiz de Assin. “Public
municipal stations, as well as regional, sell
advertising to supplement regional govern-
ment subsidies, and will thus compete
directly with private stations.”

Survival of the fittest

Municipal frequencies are allocated by
the autonomous regional government from
among those it has received from the central
government. If, however, the Ministry in
Madrid decides an FM radio station is not
needed in the proposed town, it can deny
the decision of the autonomous region.

“As a representative of private, commer-
cial radio in Spain,” said Ruiz de Assin,
“my first reaction to being handed new fre-
quencies is gratitude, but who is going to
finance these new stations? Who will sur-
vive and who will not?”

No one has the answer. Meanwhile, the
Ministerio de Fomento is putting the final
touches on the allocation plan.

“Needless to say, speculation on the
future is a hot topic, spawning all kinds of
rumors. Some of the smaller networks and
local stations could very well join together
to form a large network — tuming the big
three of Spain into the big four,” Ruiz de
Assin said.

A possible player in the formation of a
fourth big network is Televisa de México,
which already owns 25 percent of Cadena
Ibérica, the maximum share Spanish law
allows a foreign company to own of a

communications medium.

*“Televisa could conceivably buy 25 per-
cent of other smaller networks, and it could
easily end up with a network as large as that
of Cadena SER or COPE,” Ruiz de Assin
said.

Conversion to digital

Although the issue of new stations hangs
most heavily over private stations at the
moment, a second major change awaits
broadcasters in the not-too-distant future —
the conversion from analog to digital trans-
mission.

The first formal step toward the imple-
mentation of DAB is the National Technical
Plan for Digital Radio, which was signed
April 11 in Madrid. The plan is an agree-
ment between the Ministerio de Fomento
and leaders of the Spanish radio industry to
launch DAB.

Among signers of the agreement were
AERC, Cadena Ibérica, Conselleria de
Cultura e Comunicacién Social de la Xunta
de Galicia, Corporacié Catalana de Radio i
Televisié, Onda Cero, Radio Popular, Radio
Voz, Retevision, RTVE and Sociedad
Espafiola de Radiodifusion (SER).

Specifically, the ministry and broad-
casters agreed to promote the importance
of converting to DAB as rapidly as possi-
ble; to make certain that the entire country
receives equal treatment in the introduc-
tion of DAB; to coordinate efforts by all
members of the industry; and to work with
local manufacturers to ensure that much of
the equipment needed to transmit and
receive DAB programs is manufactured in
Spain.

While the technological advantages of
DAB are well known, Ruiz de Assin said,
the technology presents two problems: First,

-

(Q

the investment required for new transmit-
ting equipment, and, second, how to finan-
cially support the medium until a market for
digital radio emerges.

Ruiz de Assin believes the transition to
digital will be gradual and that it will take a
substantial amount of time before listeners
purchase enough digital receivers to replace
analog receivers completely. Therefore
radio stations will have to provide simulta-
neous broadcasts over both systems until
the analog medium dies.

“Spain has had a slow start to digital
radio, but perhaps that is for the best. Many
of the technological and economic problems
have been ironed out by those who jumped
in at the start,” Ruiz de Assin said.

EEE

John Mason, a freelance journalist,

reports on the industry for Radio World

Jfrom Sitges, Spain.
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Audioactive
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nternet audio over DAB? Why would

someone want that?!? That is the first

question many people asked Jeff Cohen
of World Radio Network when he first
explained his idea about combining the two
new technologies. But once he explains
why it makes sense. he converts vet
another person to his cause. To help
him achieve this unique scheme,
Telos™ Audioactive system was
called into play.

Audioactive has now been shown to
work not only over the Internet but
also over DAB. This is the result of a
collaboration with World Radio
Network based in London, England
who are carrving out trial transmissions
using low bit-rates on data channels within
a standard Eureka 147 DAB multiplex.
At first sight it may seem somewhat odd to

add low bit-rate audio channels to the DAB

[ 3
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medium that is known to produce high
quality sound. But according to Jeff
Cohen, WRN's Director of
Development, there is not
enough bandwidth on DAB
using its standard MPEG
Laver 2 audio encoding.
“The reality of radio is that
there are lots of stations and
audio services wanting to be
heard and DAB cannot accommo-

date them in a 1.5 Megabit multiplex.

So we are working with Telos to develop a
svstem using MPEG Layer 3 at bit rates of
between 8 and 48 kbps that will allow a far
greater range of services including many
specialist audio programs such as foreign
language stations.”

The system was shown for the first time at
the Radio Festival, the annual gathering of the
UK industry in Birmingham, which this vear
had a special DAB exhibition where Telos and
WRN had a booth. The system consisted of an
Audioactive encoder operating at 24 kbps
feeding the UK Independent Radio DAB
Multiplex at the BT Tower in Central London.

Audioactive over DAB being
shown to British Government minister
Chris Smith M.P. (right) by Simon Spanswick

(o

0\ l l n ' “ '\ C.; v "' WRN worked with Boscl;

WRN's Director of Corporate Affairs

The service was operated by a consortium
including the GWR Group, owners
of national station Classic FM,
along with BT, and WRN. It was
transmitted simultaneously in
London and Birmingham
on VIIE
On the reception side,

Blaupunkt, the makers of a DAB
receiver with a suitable data inter-
face. The Hannover 106 was fed into
a PC loaded with the Audioactive player
(though the longer term plan is to use a
hardware decoder). At Telos Systems in
Cleveland, Engineer Jeff Morgan made the
necessary modifications to the encoding
and decoding svstems.

DAB Audioactive proved to be quite a talk-
ing point at the Radio Festival because it has
the potential to support new services that have
not previously been available. Karl Miosga,
Managing Director of WRY, said “There has
been a lot of uncertainty about the possible
takeup of DAB when it goes on sale to the
public at the end of 1997, and people will

OONVEIIR 11031 L\ _
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not buy it just to hear some of the same
stations they can now get on FM. But with

this enhancement many more audio

services can be accommodated. including

many serving niche markets as on the

Internet. We have never had FM subcarrier
radio in Europe and this svstem allows us
to support the same sort of free and sub-
scription services that have prospered on
SCA for vears in North America.”

For the Audioactive trial over DAB the
carrier station was OZ FM from St. John's,
Newfoundland, Canada. an AC station and the
top rated broadcaster in the province. 07 FM
syndicates their programs for use in Europe,
and needed a way to be able to broadcast
07 FM live at the Radio Festival.

By using Audioactive and the DAB system,
Brian Vallis, General Manager of OZ FM, was
able to discuss syndication possibilities for 07
in Europe with managers of UK stations while

his station was being broadcast live from a
loudspeaker at the booth. It was the first time
a Canadian station had been broadcast live in
Europe, and it proved not only that OZ M
was an interesting station for Europe to hear.
but also that it was possible to bridge

the Atlantic with live
radio both affordably
and with excellent
sound quality.

In the longer
term, World Radio
Network hopes that this svstem will be able
10 take feeds of radio stations from far flung
parts of the globe via the Internet and make
them available on DAB. The system has
already been shown to many of the leading
figures in the UK radio and government,
including Tony Stoller, Chief Executive of The
Radio Authority. which regulates commercial
broadcasting and Chris Smith, M.P. Secretary
of State for Culture, Media, and Sport.

Telos, WRN, and Bosch will continue
development work on the joint Audioactive/
digital radio system. ~

Q: How can my Zephyr
help me earn more money?

Rolf: The best way is to use the
correct mode for your applica-
tion. For instance, the power of
Laver 3 ean give you excellent
fidelity mono on a single B
channel. Use the 1.3 Dual trans-
mit mode and have the far end
use the L3 Mono receive mode.

When using mono modes (with
the exception of L2 Mono-128),
use a single B channel connec-
tion. Dial from your line 1 10
line [ of the other party. Dialing
a second B channel will only
raise your long distance
charges with no change in

the audio fidelity.

Q. Is there any way to
sare money on getling
ISDN lines?

Rolf: If you are working from
vour home be sure to ask the
phone company about residen-
tial ISDN rates. This is cheaper
than business ISDN service
and may allow unlimited

local usage.

lympia Online, the St

St. Louis syndicator
that began putting radio stations online
and counting.. markets on the Internet

via Audioactive this spring, has more than two

dozen stations online and counting, .

William Moir, Vice President of Olympia
Online reports that the number of stations
sending high quality audio over the Internet
will likely reach 40 by September 1—and all
are in the Top 10 radio markets.

Olympia takes a 56 kbps feed from each
station and runs it down a frame relay to its

Also be sure to ask vour phone
company if they are running
any specials on ISDN installa-
tion. Often. specials are avail-
able. which waive installation
charges. If the promotion has
expired. you may still get the
special deal if you ask about it.

Q. What about using ISDN
orerseas? And, closer to
home, do you save on
calls within one state?

Rolf: Long distance rates on
calls from the US to overseas
are nearly always cheaper than
from overseas to the US. So
plan accordingly. Locally, if
vou are installing a dedicated
(DDS) line whieh will be used
for intrastate aceess only. ask
vour phone company for an
Interstate Access Charge
Exemption. You'll have to fill
out some paperwork. but you
will save money every month!

Q. Any other money-saring
ISDN tricks?

Rolf: If you have a line that's
no longer being used. inquire
if you can have it moved to
another location. You can often
save a lot of money using this
technique.

Finally. buy a Zephyr. You'll
save many hours of frustration.
Other codec brands may be

so complicated that even engi-
neers find them difficult to use.
Wasted time equals wasted
money.

Q. How do I reduce the
chances of damage to my
Telos gear from lightning?

Corny: Every summer, we get
some equipment back from the
field that has been destroved
by lightning. There are several
things to trv—some old, some
new—that can protect vour
Telos gear and other station
equipment from the ravages

of lightning storms.

First. investigate surge suppres-
sors for phone lines. Some are
in-line connectors with modu-
lar plugs. AT&T makes one
such product. Many customers
call to say that you can find the
AT&T protectors at

New Assistant Producer
Call Screener Software
for Windows

their local Wal-Mart stores.
That's a simple way to add
protection.

The Siemon Company makes
punch-block mounted surge
protectors. These mount right
to the punch block in place of
bridging clips and they have
ground wiring. The object is to
tie these ground cables to a
good. solid ground point, and
the protector will discharge the
lightning energy harmlessly to
ground.

For AC power lines, a good
surge suppressor should have
some kind of an alarm system
This is because once some
surge suppressors have done
their job. they are no longer
any good. Better surge sup-
pressors have a longer useful
life. but after many lightning
strikes (or one huge one).
they may fail.

The technology behind some
suppressors is that there are
special components inside
that get destroved during a
major lightning strike. The
deadly force of the lightning
is dissipated while the compo-
nents— and not your equip-
ment—are destroved!

ympia Online W

A Hlt nTop 10

Moir notes that the better audio quality
possible via Audioactive has drawn top-ma
stations to the network. “A lot of stations have
avoided going onto
the Internet with
their audio because
they were worried
about the quality not being good. Our stations
are there because of the higher audio quality
the Audioactive provides. That's helped attract
stations to us.”

Moir noted that stations also get a better

ONLINE, INC.

Q. What about tying knots
in power cords?

Corny: Sounds funny but
computer technicians have been
doing it for vears and they report
that in really bad lighming
strikes. power cords with knots
were totally destroyed but the
computer was perfectly fine. Not
bad lightning protection for the
cost of a cord! Thev say three
knots are the right number.

Some people report good
results doing the same trick
with phone lines. Being a Radio
Engineer for several years now,
I do have that natnral engineer-
ing paranoia over lightning.

So. I'd say do it all!

Put good surge protection on
the power cord. then tie three
knots in the power cable. Put
the surge protection cireuits
close to the teleo, then tie some
knots in the modular phone
lines going into the Telos gear.

Don’t forget that all telephone
equipment must deal with a
“double whammy.” Lightning
can come from either the
power line, or the phone line
(sometimes both!}. Of course.
good studio grounding tech-
niques are essential to mini-
mize the damage of any light-
ning strike. ~

Each station also gets a link from Olympia’s
central server to the station's home page,
Moir says. We put a link on their page so the

access 1o their sound comes directly from

OLYMPIA e

Moir says the network is growing quickly, with

several agreements pending with major radio
groups, as well as interest from major radio
advertisers, who appreciate the ability to target
specific types of stations with their message.

He also notes that stations and listeners

central servers. The signal then interfaces with
the Telos Audioactive system and is distributed
onto the Internet for near CD-quality, real-
time audio webcasting,

controlled sound, save money and enjoy
greater bandwidth by going through the
Olympia Online network. That transkates into

access for more listeners. the Net.

can access Olympia Online’s web page at
Olympia.net to sample the audio quality of
a number of stations and see for themselves
that this is the best way for stations to be on

~
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the world attended, thus the need for
the tight security, Leung noted. He
reported information about the news
gathering and distribution he got from
friends but added that from what he
actually heard on-air, the Zephyrs did
their part beautifully.

WMJI Morning Show
roadcasts Live
Over ISDN From
Hong Kong

“We like to do dramatic. entertain-
ing remotes and this was very com-
pelling,” says Denny Sanders, WMJI's
Program Director, of the decision to
send Ohio's number one-rated morn-
ing radio show to Hong Kong to
broadcast live during the events of

June 30 and July 1.
Ak

Popular radio
personality John
Lanigan, star of the Lanigan, Webster
and Malone program, and WMJI News
Director Chip Kulick did four and a
half hours live from Hong Kong each
day, making it one of the few radio

=—» RRHOFM

From Page 1

notes Shaw. He adds that the new site,
which is entirely separate from the
R&RIIOF's own site, carries a dis-
claimer explaining that the content is
unedited and may be a bit rough.

“We monitor the audio and we
remind producers and talent that their
off-air comments will be carried on
the site as well, but the idea is to have
a genuine look at radio, which this is,”
Shaw says.

Shaw noted that using Audioactive
was a natural choice, since the station
uses other Telos equipment. “t also
helped save us money and get a good
sound on the net. Plus you can't beat
Telos' support for its customers.”

Audioactive provides high enough
quality on the net to make it an added
attraction to stations doing remotes
from the studio. according to Shaw.
“The talent promotes it and they seem
to have no problem with the rough cut
nature of it.” He adds that if a station

stations to do its entire morning show
from the site of the historic Britain-to-
China handover.

In a unique broadcast that could
have proven a logistical and financial
nightmare, Sanders said the use of
ISDN lines and Telos Zephyrs pulled
the two days of coverage together flaw-
lessly and saved the station over what
the same broadcast would have cost
via satellite.

“To do it the old wav with satellite
would have priced it right out of the
ball park for us, probably in the tens
of thousands,” noted Sanders.
“Instead, our entire ISDN bill was only
a little over 1700 doltars.” Eager to
ensure smooth on-air delivery, the
Hong Kong crew—some 12 hours
ahead in time—started out by having
the Zephyr dial Cleveland at about
three o clock in the morning,

doing a remote also
has a web page, it's
possible for a net
browser to access
both sites simul-
taneously for a
really unique
net listening
experience.

Shaw notes
that the quali-
tv of the Audioactive transmis-
sion is high, but explains that it may
vary according to an Internet user's
modem and computer sound card.
He says, "With ISDN or T1 it's excel-
lent; somewhere between FM and
CD-quality.”

And Shaw explains that an added
plus of having the radio studio online
is the ability to simulcast other events,
a capability that will have its debut in
September. “The Rock Hall regularly
features rock & rolt personalities and
performers in special conferences in
its theater. These include interviews
as well as performances. With

MoTmation g

“We needn't have worried,” Sanders
said. “The Zephyrs connected on the
first trv and locked in for the entire
broadcast. It was a dream.”

Being the only local radio station
from the U S. attracted quite a bit of
attention for WMJI, Sanders said. A
CBS reporter on hand to cover the
handover paid a visit and actually
interviewed Lanigan and Kulick. And
in a rare move, the Cleveland area’s
major newspaper, the Plain Dealer,
even did a story about the two-day
remote broadcast.

“They were impressed that we
would send the show over there, and
called it a wonderful broadcast. Their
story said the sound quality was aston-
ishing and incredibly professional,”
Sanders said.

How big a role did the Zephyrs
play? “A large one,” according to
Sanders. “A good part of the air of
professionalism we conveyed was due
to the audio quality. You can't get
much farther away than Hong Kong;
with the Zephyrs, Lanigan and Kulick
sounded like they were in the studio
next door.”

"~/

Audioactive and our

online capability, there’s no reason
why we can’t do Internet simulcasts,
even live call-ins right over the net.
That will bring our events into an
audience well beyond the 160 seat
theater.”

Until then. when the radio studio
is not hosting a remote, RRHOFM-
radio.com is fed a steady menu of
music CDs and is scheduled to begin
rebroadcasting past radio remotes
from the R&RHOF, as well as past
celebrity conferences, soon. ,~v

“The Zephyrs
connected
on the First

try and
locked in For
the entire
broadcast.
It was a
dream.”

Denny Sanders
WMUI's
Program

Director

Dave Shaw and Dave
Hintz of RRHOFM
behind the scenes at the
Rock Hall with the Telos
Audioactive encoder.
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News Coverage Of The Hong Kong
Turnover Via Zephyr

he eves of the world were

focused on Hong Kong us

international news organiza-
tions gathered to cover the turnover of
the former British colony to mainland
China at the end of June. What a sub-
stantial portion of the world heard,
however, was news carried on major
broadcast networks using Telos
Zephyrs to cover the myriad events
marking the occasion.

Security was so tight that even fong
Kong residents were kept in the dark
about exactly which news networks
were on hand and even how many,
according to Andy Leung, VP of Jolly
Pro Audio Broadcast Engineering.
whose company supplied at least a
dozen Zephyrs to four major news
broadcasters.

CCTV/China Central television used
four Zephyrs to transmit audio of the
event and RTHK/Radio Television Hong
Kong had two Zephvrs of its own.
Radio coverage was accomplished
via equipment used by Hong Kong
Radio and, in the local area, Metro
Broadcast—both using about a half
dozen additional Zephyrs.

Leung says RTHK coltected audio
from the events and used its Zephyrs to
distribute news to other transmitting
sites to serve a number of broadcast
stations.

To mark the turnover, events began
on June 30 and lasted. in some cases,
for several days. Dignitaries from

countries all over w—p EIWATE

RRHOFM-Radio.com Is
Online With Audioactive

t's one of the few Internet sites

that lets browsers hear the way

radio actually sounds behind-the-
scenes—warts and all. Since the radio
studio at the Rock & Roll Hall Of Fame
is used mainlv for remote broadcasts

"It was one of those ideas that
comes to you at four in the morning.
A lot of stations don't yet have their
own web site, so we thought it would
be an added advantage to give the

radio center its own

from visiting stations, putting the stu- Sye web site and let
dio on the Internet posed a unique set +F ' Internet listeners
of challenges for Dave Shaw, hear behind the
Technical Custodian at the ﬁk scenes radio,”

i . 7 o 11T *
R&RHOF radio facility. Pz I\NJ\}L ; X
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Shaw says. “Telos was  o© .+ &
: . . 4 | 4
really helpful in getting : / s
us online.” K F
. e
The new site— ame -

RRIIOFM-Radio.com—uses
Audioactive to send the in-studio
portion of whatever radio remote
happens to be taking place at the
time to the web. Shaw said it would
have been too difficult to get just the
on-air portion on the web, but in the
long run the behind-the-scenes audio
is more educational.

“The studio is really an exhibit in

the Rock & Roll Hall, so it's become

an education for listeners to
hear what they hear,”
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Conference Looks at Volunteer Stations

by S. D. Yana Davis

BOULDER, Colo. A small group of
representatives from the nation’s volun-
teer radio stations have developed an
annual conference to address concerns
they feel are overlooked by other com-
munity radio organizations.
Scattered around the
United States are dozens of
small nonprofit radio sta-
tions, staffed mainly by vol-
unteers. offering eclectic
programming to their com-
munities programs that,
- ording to Cathy Melio,
«eral manager at WERU-
i in Blue Hill. Maine,
1l identify with the origi-
idea of community radio
hin the larger picture of
lic (nonprofit) radio.”
OJne hundred managers,
nmunity board members
1 volunteers, representing
of those community sta-
1s, gathered July 24-26 at
oker Inn in Boulder,
lo., for “Grassroots Radio

cern for efficient fundraising by managers
whose average annual budgets are less
than the annual commissions of some
individual sales representatives at large
commercial stations.

The conference opened with a recep-
tion featuring Paul Klite, director of
Rocky Mountain Media Watch, which

are highly prized” by their communities
and deserve increased support.

Other sessions included “Low
Budget Digital Editing,” presented by
KGNU News Director Sam Fuqua: a
session on a proposal by the Pacifica
Foundation to buy Ku-band satellite dish-
es for community stations, expanding the
range of syndicated programs

accessible by the stations: and
“The Musical Mission,” a round-
table discussion of programming
music for wider audiences versus
music that is “creative, valid and
interesting,” led by longtime
music programmer Karl Eggert.

Perhaps the most interesting pre-
sentation was “The Pacification of
Public Radio,” led by David
Barsamian, host and producer of
“Alternative Radio.” Barsamian’s
program is supported entirely by
listeners who buy tapes and tran-
scripts and is heard on 100 public
stations weekly.

Pressures

David Barsamian, Host and Producer of ‘Alternative Radio’

“The gatekeepers at many public
stations have moved the medium

nference 11.”
Their purpose was to “address issues
1 concerns of volunteer-based stations
1 aren’t being addressed by other con-
‘ences or organizations,” according to
arty Durlen, general manager of
SNU(FM), Boulder. host station for the
. aference.
The first “Grassroots” conference,
1d last summer in Boulder, drew about
participants. Durlen and Melio
cved as organizers and coordinators
- the first two “Grassroots™ confer-
ces and most likely will again figure
»minently in the third. scheduled for
y 1998.
The idea for the conferences was born
telephone conversations between
iwrlen and Melio, who shared concerns
it volunteer-based stations were not
ing well-represented even by the
itional Federation of Community
oadcasters, the industry organization
independent nonprofit stations.
“Some of us reduced our membership
NFCB to associate status as a means of
tht protest,” Melio said. adding that
‘unteer-based stations have a “another
-ntity™ within the larger universe of
nmunity stations.
*‘Our mission is serving the under-
ved, not going with slick, syndicated
igrams all the time. but going with
ni Cers das produce
ile community stations use some syn
ated programs. such as “Alternative
1i0™ and “Counterspin.”™ Melio main-
wrned that volunteer-based stations are

:ry different from other public sta-
tions’ because most programs are pro-

ced locally, usually by volunteers.

*“To hear local interviews, local issues
programs. on a regular basis, you have to
have community stations. Not being
afraid, doing bold programs. bold radio.
That includes live music. live radio dra-
ma. a lot more examination of controver-
sial issues.”

Budgetary emphasis

The sessions at this vear's “Grassroots™
conference reflected both that unique pro-
gramming emphasis of volunteer-based
radio stations. and the ever-present con-

produced the syndicated public affairs
series “Terra Infirma”™ from 1989-1992.
Klite's organization goes after violence,
sensationalism, “fluff” and commercial-
ism in the media, values widely shared
among conference attendees.

Klite used humor to frame his
remarks to conferees, asking rhetorically
in verse, “Did you O.D. on O.J.7? Had
enough of JonBenet? Why is the news
such a snooze? Why does it have to be
that way?”

To hear local
interviews, local
issues programs,

on a regular basis,
you have to have
community stations.
That includes live
music, live radio
dramas, (and) a lot
more examination of

controversial issues.
— Cathy Melio, GM
WERU-FM

Describing himself as a “concerned
citizen who walked into a community
radio station one day and found him-
selt with a nationally syndicated pro-
gram a few years later,” Klite said he
tricd to encourage the conference par
ticipants.

“1 tried to impress (attendees) how
vitul community radio is. what a unique
voice it is in contrast to commercial
media. and in contrast to “traditional’
public radio.” He said that despite ditfi-
culty with funding, volunteer-based sta-
tions are “very important resources that

from its original principles,”
Barsamian contended. He quoted the
original Carnegie Commission Report on
Public Broadcasting, issued in 1967,
which called for a system of “programs
that serve as a forum for controversy and
debate.”

Barsamian thinks a combination of
political and corporate pressures have

served to steer “mainstream” public sta-
tions away from controversy and true
investigative journalism.

“It’s extremely difficult for programs
such as ‘*Alternative Radio’ to get on
mainstream stations,” Barsamian said.
“There’s now very little room for opinion
or dissent that challenges the existing sta-
tus quo.” Barsamian’s program covers
those issues. he said. bringing to commu-
nity radio a series that treats public
affairs issues from the media to the envi-
ronment to race, class and gender issues
differently from most other programs.

Shrinking segment

Barsamian said the “gatckeepers™ at
many public stations — managers and
program directors who decide which syn-
dicated programs are broadcast — “are in
an industry (nonprofit radio) that is
shrinking. They're governed in many
cases by an institutional impulse not to
rock the boat.” He lauded the community
stations for continuing to fulfill what he
described as the original mission of
public radio.

“The founders of our country saw the
need for diversity and pluralism.”
Barsamian said, citing Thomas Jefterson
and James Madison in particular. “What
we have now (with limited access to the
media). represents a very real threat to
democracy, in my opinion.”

Barsamian’s remarks did not fall on
deaf ears at “Grassroots 1. WERU’s
Melio said that “Barsamian reminds us

See ALTERNATIVE, page 11 P

.

EAS Patent Reexamined

P EAS, continued from page 3

at some time before the convention, the
NWS and HollyAnne signed an agree-
ment whereby HollyAnne would use sig-
nals from WRSAME as one of the inputs
in its Safety Alert Monitor. The agree-
ment was one of the topics addressed in
the press conference and released.
Halprin said the weather service had been
talking about using the agreement as a
premise for reexamination for some time.

According to Kunin’s letter, “a paper
which is orally presented in a forum open
to all interested persons constitutes a
‘printed publication’ if written copies are
disseminated without restriction.” The
letter explained that because the
HollyAnne press release was handed out
at a press conference open to the public,
it is a “‘printed publication.”

The second ground for reexamination
was an unassigned patent issued in 1979
for a Disaster Alert System. This patent,
which will expire Oct. 31, describes an
RF activation system in which codes
would transmit disaster warnings to the
affected geographic area.

Industry reaction

Jim Gorman of Gorman-Redlich,
maker of the EAS1 encoder/decoder, said
he was glad the Patent Office was reex-
amining the Quad Dimension patent.
Gorman, who has read the patent, said
that one of the claims in it would also
cover cellular telephones, which clearly
preceded the patent.

“We read the patent,” said Gerald
LeBow of Sage Alerting, maker of the

ENDEC. “It was our opinion that the
patent should never have been issued”
because it was based on technology the
NWS already had developed.

Both TFT, maker of the EAS 911, and
Burk Technology, maker of the Model
EAS encoder/decoder. reserved comment
until the reexamination is complete.

John Raubitschek, patent counsel at
the Department of Commerce, said his
office heard from a number of companies
that were concerned about the Ganzer
patent. One of the companies brought the
1979 patent to his attention.

Ordinarily, said Raubitschek. patent
reexaminations are precipitated by com-
panies that must pay a $2,460 fee to initi-
ate the process. In this case, in which the
issue was one of public policy, however,
the patent commissioner himself initiated
the review.

The reexamination notice gave
Ganzer and his lawyers until Sept. 15 to
file a statement regarding the reexamina-
tion. They nay choose to argue that the
reexamination request is somehow defi-
cient or explain why the patent for SAFE
is distinguishable from SAME. At press
time, they had no comment on their
plans.

One of the “other publications” cited
in the patent issued to Larry Ganzer is a
“DCR-400 brochure, which describes
WRSAME. This implies that either the
examiner found the Ganzer technology
different enough from SAME to issue the
patent or that the examiner did not com-
prehend that the two technologies were
so similar.
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Grassroots Gathering

P> ALTERNATIVE, continued from page 9
we have a major role in putting out
information not available elsewhere.”

Finding funds, and how to make do
with less money than even most “main-
stream™ public stations raise, were also
hot topics at “Grassroots I1.”

Four sessions dealt with various
aspects of fundraising, which is critical
for community stations.

Sessions addressed practical issues,
such as finding sources for free premi-
ums — gifts used to induce individual
donors to make larger contributions —
and running capital campaigns to con-
struct new studios and buy equipment.

“With pressures on public stations to
become more corporate-oriented, we
have to reinforce (for smaller community
stations) how important it is to have local
donors and lots of them.” said Melio.

Stations threatened

Durlen was more direct. “Small sta-
tions are endangered.” she said.
“KOPN(FM) in Columbia. Mo., is going
under as we speak. They changed for-
mats, and now they’re on the chopping
block.”™ She attributed loss of community
support to KOPN's abandonment of the
typical community station’s wide range
of locally produced programs for a more
“mainstream” public radio format.

“Communities will support a diverse
format.” Durlen continued. "My station
here in Boulder. as well as WERU(FM)
in Blue Hill, Maine — very ditferent
communities — are examples of that.”
She contended that sharing knowledge.
ideas and experience at “Grassroots™
conferences is a critical resource for vol-
unteer-based stations.

While sessions dealing with fundrais-
ing were aimed at sending station
representatives home with better — and
more successful approaches to
increasing local dollars raised, federal
funding is a sinc¢ qua non for most com-
munity licensees.

Until now, Capitol Hill lobbying on
behalf of public stations has been the
domain of large public broadcasting
organizations, but, said Melio, “certainly
we (community stations) may have a
more direct role in the future.” She said
lobbying by Grassroots participants was
discussed at this year's meeting and will
be on the agenda next year.

One obvious advantage community
stations would have in lobbying efforts is
the large pool of volunteers each has
developed. It is not uncommon for a
community station to have as many as
200 active volunteers. Stations could
conceivably send an “army™ of nonpaid
lobbyists to Washington. consisting of
prominent business and community lead-
ers from across the country. Federal law-
makers might well be reluctant to turn
down the requests of such a group.

Community station managers may
already have definite ideas about changes
in the way federal funds are distributed.

Durlen. reflecting the mood of many at
the conference. was especially critical of
current CPB grant criteria. “They are now
using Arbitron figures (as one criterion) to
dole out federal money.” she pointed out.
“We don’t think ratings are an appropriate
measure (to use).” CPB’s original plan,
announced over a year ago. to base grants
to stations entirely on audience numbers
was, in fact, modified recently. Stations

Tower

may opt for audience-based criteria or a
grant tied to local fundraising, a move
which is generally acknowledged to have
saved many smaller licensees from losing
all federal funding.

Despite the concerns for the future,
Durlen said that the mood at “Grassroots
II” was “very upbeat. People love what
they’re doing (in community radio).
We're hopeful, while at the same time we
soberly assess fundraising. In general,
stations are doing better in that regard.”

amm

S. D. Yana Davis is a freelance writer
and public radio fundraising consultant
in Knoxville, Tenn. E-mail him at yana-
Jjune @usit.net

['s not easy trying to understand the conflicting claims made
by different manufacturers when you're buying a Digital Audio
On-Air & Production System, whether a single, multipurpose
Workstation or an integrated. multiple studio setup. At one end
of the spectrum. you're faced with a wide variety of simple “Cart
Machine Replacements.” and on the other. products whose
complexity confounds even the most seasoned broad-
cast engineer.

The ENCO DADrro Digital Audio
Delivery System solves the problem! DAD
is simply the most powertul On-Air &
Production system available, yet its uncom-
plicated approach and inherent ease of oper-
ation makes immediate sense o any user.

* Intuitive On-Screen displays that are imme-
diately familiar to operators. Optional
Touchscreen makes operation quick and easy.

* Complete On-Air tlexibility with various ~*Vinual
Machines™ for Live Assist. Automation, or
Satellite Programmed operations. Interface 1o
other equipment plus scheduling and billing pack-
ages. Seamless segue and voiceover transitions
sound “Live™ in all modes. Script capabilities can
be included.

A man got the attention of
the Washington area in August
when he climbed almost 300
feet up a broadcast tower and
lodged himself in a hammock,
apparently along with food, a
phone, aradioand aTV.

Local radio stations cov-
ered the event live and report-
ed that he was an ex-Army
soldier protesting his dis-
charge from the service. He
eventually came down peace-
fully and was arrested.

The tower, near Fairfax,
Va., serves several users,
including WJFK-FM.

of Protest

Photo by Alan R. Peterson
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network architecture. You won'’t be locked into
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* No monthly licensing fees, DAD is an
outright purchase. Software upgrades are
tree for the first year.
* DAD is proving itself everyday in radio
and TV facilities worldwide.
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NRB Pushes for New Music Licenses

by Matt Spangler

CAMARILLO, cCalif. A small rift
has developed in the Christian commu-
nity over money, music and
licensing.

In May, an organization called
the Coalition for the Protection of
America’s Gospel Music Heritage
sent a letter to members of
Congress attacking the National
Religious Broadcasters Music
Licensing Committee for its
efforts to push legislation through
Congress that would change the
structure of its current music
licensing agreements. “The selfish
agenda the NRB proposes to enact via
H.R. 789 and S. 28 will devastate one
of American Christianity’s greatest
treasures — our rich heritage of
Gospel music,” read the letter, which
was penned by Robert Sterling.

In the letter, the Nashville-based
organization claimed to have the back-
ing of such songwriting organizations

as the Christian Music Trade
Association and the Southern Gospel
Songwriters  Association. But
NRBMLC Executive Director Russ

The committee
has negotiated with
ASCAP for two decades.

Hauth said that the coalition is merely
a front for the music licensing organi-
zation ASCAP (American Society of
Composers, Authors and Performers).
“Mr. Sterling conceded under con-
gressional questioning that he has
financial ties to ASCAP,” said Hauth in
a statement. He called upon Sterling
“to fully disclose the nature and extent
of the support ASCAP provided to him

for his attacks.”

NRBMLC represents over 700
Christian radio stations, and seeks to
negotiate what it perceives to be a fair
per-program license agreement instead
of a blanket license. ASCAP and BMI
(Broadcast Music Inc.) offer a per-pro-
gram agreement, which some Christian
stations have agreed to use.

“But,” said NRB President E.
Brandt Gustavson in a recent state-
ment, “Christian stations which have
opted to use the current per-program
licenses offered by ASCAP and BMI
are paying three to four times more per
song than stations using the blanket
licenses.”

“That’s an accurate statement, but
that’s comparing apples and oranges,”
said an ASCAP spokesman. “There’s a
tremendous volume discount when you
buy a blanket license from ASCAP or
BMI, and there’s a substantially
greater administrative cost for the
songwriters when you buy a per-pro-
gram license, because they’ve got to
track every single one of your

Comparison of ASCAP & BMI Annual Per Program Fees for a $1M Station
at Various Levels of Music Usage
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performances on your radio sta-
tion.”

The committee has negotiated
with ASCAP for two decades
without reaching a settlement
that has satisfied broadcasters.
“For 20 years ASCAP has
stonewalled, offering no sub-
stantive changes, only countless
meetings that go nowhere,”
Hauth stated.

The grievances of the stations
NRB represents were summa-
rized in an April letter from J.
Thomas Bisset, general manager
of WRBS(FM), a Baltimore
Christian station, to the Church
Music Publishers Association. *I
believe these licenses to be
unfair to Christian radio stations
such as WRBS, where 60 per-
cent or more of the broadcast
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day is given to teaching, preaching and
talk programs in which little or no
music appears,” he wrote.

Shortly before the coalition fired its
letter off to Congress, CMPA President
Geoff Lorenz wrote Congress and
NRB, expressing his concern that the
revenue of Christian songwriters
might suffer if the “Fairness in Music
Licensing Act” were to pass. “The fact
that it’s gone to proposed legislation
is, in our opinion, borderline ridicu-
lous,” said Elwin Raymer, chairman of
the CMPA Performing Rights
Organization Liaison Committee. “I
don’t want government meddling in
my life that way.”

NRBMLC met with the leadership
of CMPA on the music licensing issue
at its annual conference in May; this
was followed by two subsequent meet-
ings. Both Hauth and Raymer
described the dialog between the two
organizations as “cordial.”

Raymer agreed with the ASCAP rep-
resentative that the licensing agree-
ments are fair for broadcasters.
“Generally it’s smoke and mirrors,” he
said of complaints like Bisset’s.
“These guys aren’t paying much and
they want to pay less... If you're play-
ing music, the license does give you a
way to pay very little.”

Among other measures, the House
bill is designed to “reform current
copyright law to provide businesses
protection from arbitrary pricing.” At
press time, the House was holding
hearings on the legislation, which had
over 130 cosponsors.

Meanwhile, Hauth said that
NRBMLC had pushed to have a hold
put on copyright term extension legis-
lation introduced in February, which
would extend the Copyright Act of
1978 for another 20 years so that
works about to enter the public domain
would receive another 20-year lease on
life. “What you have, in effect, is per-
petual licensing on the installment
plan,” Hauth told RW.

He said that NRBMLC opposes any
further copyright legislation until an
equitable agreement is reached with
the music licensing societies.
Ultimately, he said, the committee
hopes to incorporate all copyright leg-
islation into an omnibus bill, out of
fear that President Clinton would veto
the Fairness in Music Licensing Act on
its own.

If things go the NRBMLC way in
the courts, the legislation may not
matter anyway. The committee is wait-
ing on a verdict from a trial in the
Rate Court of New York, in which the
committee sought a more fair licens-
ing structure (RW, April 30). Hauth
said a decision is expected by late
summer.

The Radio Music Licensing
Committee negotiated a new contract
with ASCAP last year, and is currently
negotiating a new one with BMI (RW,
April 30). At a recent meeting of
NABMLC, financing litigation against
BMI was the main topic of discussion.
“While I hope that the RMLC and
BMI can reach a negotiated agree-
ment,” said RMLC Chairman Randy
Bongarten, “the industry must be pre-
pared to explore all options including
litigation, to achieve a fair license.”
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ASCAP Wants AudioNet Contract

by Lauren Rooney

WASHINGTON The American
Society of Composers and Performers
has accused webcasting service
provider AudioNet of not operating
within the letter of the law,

“AudioNet does not have a contract
with ASCAP.” said ASCAP attorney
Bennett Lincoff, “and they need to
have permission to re-broadcast any
music they use from those who own
the rights.” As for radio stations
streaming their signals on the Internet,
Lincoff said that they too need to have
a separate contract for their music
usage.

The Internet is becoming a very
musical place. Radio stations are going
on-line, music is played on-line, con-
certs can be seen on-line. But with the
all the tunes comes one troubling ques-
tion: “Who pays the royalty fees?”

The answer: it depends on whom

you ask. The U.S. Copyright Office
held hearings in May designed to gath-
er input as to whether or not cable
compulsory licenses. which allow

cable companies to broadcast material
without the express permission of
copyright organizations, should be
applied to new technologies (i.e., the
Internet).

“We feel they should not be extend-
ed,” said Lincoff. ASCAP feels that

NN
radio stations should hold contracts
covering the Internet above and

beyond their current ASCAP and BMI
(Broadcast Music Inc.) contracts, and
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in addition to any licensing contracts
the ISP may have.

Similarly, the Recording Industry of
America said Internet broadcasts of a
radio signal are public performances of
sound recordings, and royalties should
be paid separately from what the sta-
tion pays for broadcasting its signal
over the airwaves.

The National Association of
Broadcasters disagreed with the copy-
right organizations, claiming that sta-
tions pose no threat of copyright
infringement and obtain no additional
benefit from putting their air signal on
the Internet.

AudioNet has held off signing its
ASCAP contract until the matter can
be cleared up. That had Lincoff won-
dering what representations AudioNet
is making to stations and others whose
music they’re putting on-line.

“At  the May hearing in
Washington,” he said, “AudioNet
President Mark Cuban was asked if he
had ASCAP and BMI licenses, to
which he responded yes. But when
asked again, he told the committee that
his company had just signed that day
with BMI and still had no contract
with ASCAP.”

Double taxation?

AudioNet had an ASCAP contract
with one of the stations webcasting on
its site, but wasn’t sure if it was legally
correct, so it called in Washington
attorney Seth Greenstein to check
things out. He determined that
AudioNet should negotiate its own
deal with ASCAP.

“AudioNet wants to be in compli-
ance with the law,” said Greenstein.
He said the company knows it must
pay royalties for any music it puts out
over the Internet. He added that
AudioNet is happy to sign an ASCAP
contract as long as radio stations
broadcasting through the company’s
website don't have to have ASCAP
Internet contracts too. “ASCAP wants
to charge AudioNet plus radio stations
for the same broadcast,” said
Greenstein.

The Internet is
becoming a musical
place. Who pays the
royalty fees?

Greenstein explained why he
believes there’s no mistake that it’s
AudioNet putting the signal on the
Internet. When a listener goes to a sta-
tion's website, he can link to the air
signal. That link will then send the lis-
tener to AudioNet's site. The listener
will hear a welcome, perhaps a little
something about AudioNet, or maybe a
special program coming up and then
AudioNet's presentation of the air
signal.

san

Lauren Rooney is a newscaster for
WHP(AM) in Harrisburg, Pa. She
reported in our fuly 23 issue on a law-
suit by manufacturer Mackie Designs
against competitor Behringer.
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NPR Restructures at Headquarters

by S. D. Yana Davis

WASHINGTON |.ast month, National
Public Radio President and CEO Delano
Lewis reshuffled responsibilities at NPR
network hcadquarters in Washington
changes that may signify a ditferent
direction for programming.

Station managers were optimistic that
Lewis would keep NPR headed in the
right direction: quality programming
appealing to a significant and growing

audience.

But one former NPR producer ques-

tioned the move. wondering if it was not
Just more ““blood on the floor™ at public

radio’s premicr institution and exactly

what vision Lewis has for tuture pro-
gramming.

NPR stations received a detailed memo

from Lewis on July 15 in which the NPR

IWA Pushes

p WEB, continued from page |

founding member Paxson Com-
munications, one of the world’s leading
webcasting companies. That is why the
membership rolls include such veteran
webcasters as CBS Radio and AudioNet
(whose site features over 175 radio and
TV stations), and technology providers
such as Progressive Networks (maker of
RealAudio and RealVideo) and Xing
Technology (maker of StreamWorks).

But the IWA also includes consulting
groups such as Intervox Commun-
ications, and copyright organizations
such as BMI and ASCAP, said Intervox
President Peggy Miles. Their goal is to
“work together” to nurture webcasting
as a viable broadcast medium.

Push it

But what exactly is webcasting? That
is a definition which has been changing
as technology advances, said Miles.
“Originally it was thought of as either
live or on-demand feeds of radio or TV
signals down the Web.” she said. “Now,
with the advent of ‘push’ technology,
this has changed.”

Currently, “push” technologies, such
as PointCast, make it possible for Web
users to define what sort of news infor-
mation they want relayed to them on a
regular basis: for example. stories on the
latest information from Mars, or the
progress of the New York Mets.

Given this, it is just a matter of time
before push technology is widely
applied to webcasting, said Miles.
When it is, you'll be able to work on
your computer with the Web in the
background, confident that when an
alert is issued on your favorite radio sta-
tion, your computer will automatically
tune it in.

To get to this point. however. certain
hurdles have to be crossed. First, there
is the issue of copyright: how should
radio stations compensate Madonna for
the retransmission of her songs on the
Web? Second is the problem of mass
distribution. In its current configuration,
the Web is a one-to-one, or “unicast-
ing,” medium; in other words, for each
user, the webcaster has o provide a sin-
gle, discrete data stream.

chief announced the end of the Program
Strategy Board and the departure of
Sandra Rattley-Lewis and Leslie Peters,
both key programming executives.

Joseph takes the reins

Rattley-Lewis had been executive direc-
tor of the Program Strategy Board. The
board. composed of top NPR producers,
was charged with developing and acquir-
ing programs for the network to distribute
to over 500 member stations. Rattley-
Lewis’ last day at NPR was Aug. 1.

Peters, whose interests lie in audience
research, leaves NPR on Oct. | to join
audicnce demographics guru David
Giovannoni at AudiGraphics, a firm
which specializes in translating raw num-
bers into detailed profiles of listeners.
primarily for NPR and local public radio
stations,

Webcasting

Said Miles, “If you don’t buy a serv-
er capable of delivering a lot of streams
at once, your listeners are going to get
the equivalent of a ‘busy signal’ when
they try to access your site.” Given the
fickleness of Web surfers — when frus-
trated, they just move to their next desti-
nation with a click of their mouse — the
very last thing any webcaster wants to
do is frustrate them.

Helping webcasters deal with this
problem is an ongoing concern for IWA
members such as Microsoft, Progressive
Networks and VDOnet Corp., which is
why they’re working on the concept of
‘multicasting,” said Miles.

“They’re developing ways that you
can distribute signals to a mass audience
simultaneously,” she said. “Multicasting
takes one signal, and lets a lot of people
listentoit.”

The third major issue is bandwidth. At
this time, telephone lines provide the
bare minimum for real-time audio repro-
duction, medium-grade mono for most
users, and less than enough for full-
motion video. Said Ly, “The biggest
challenge for webcasting is the availabil-
ity of bandwidth for full spectrum-rich
audio experience, and full screen, full
motion (30 fps) for TV and video. In an
idcal Internet webcasting world, one
must be able to listen to radio feeds with-
out the jerkiness, any time, any day of
the week. from anywhere around the
globe.”

In the short term, more immediate
issues need to be addressed, such as
deciding whether to take your own sta-
tion on the Web. It is a big decision
whether the investment in a server
computer, telephone lines and software
support (usually through a third-party
Internet Service Provider) can be justi-
fied given the Web’s unproven ability
to deliver significant ad revenues.

The one advantage? Early adopters
tend to dominate the market, said
Peggy Miles. Hence, radio stations who
move into the Web now. at a time when
only 11-13 percent of their listeners
have Web access. are in a position o
stake out territory for the expected
future boom.

To find out more, check out the IWA
website at www.webcasters.org

The reorganization announced by
Lewis consolidates Member Services.
which supports local stations™ fundrais
ing. marketing. public relations and audi
cnce research etforts, with Program
Services under the supervision of NPR
Vice President Mary Lou Joseph. whose
division now includes a number of relat-
ed network activities.

At the same time. NPR created a new
position. director of program services,
that will report to Joseph. The job
description charges the new director
with “provid(ing) leadership. manage-
ment and expertise in the development
and implementation of a strategic mar-
Keting. communications and acquisitions
plan for NPR programs™ and related
services.

Both Lewis and Joseph declined to be
interviewed for this story. Speaking on
their behalf, Kathy Scott, NPR director of
communications, characterized the
reshutfle as a “continuation of efforts to
support programming.” Scott also cited
the “tight budget™ NPR is expecting for
FY98 as further incentive to “consolidate
as much as possible.”

Scott said that a “number of reasons™
were behind the reorganization. “We've
been hearing from member stations that
we need to do something to improve
marketing and promotion ot programs.”
The consolidation. she said. would allow
a more rational alignment of NPR depart-
ments with rclated functions.

While Rattley-Lewis’ exit was man-
dated by the abolition of her job, she was
“not fired” according to Scott. The ofti-
cial announcement stated that Rattley-
Lewis, who. along with Peters. would not
be interviewed for this story, would leave
to “pursue other interests and projects.”

News lobbying

“This is a significant development,
seen together with a series of other reor-
ganizations,” said John Dinges, until last
year NPR news managing editor, and

now hcad of the radio sequence at
Columbia University’s School of
Journalism in New York.

“There have been at least three major
reorganizations since Del Lewis took
over in 19927 Dinges claimed. “The first
onc was a budget-cutting exercise. In the
second one, Del shed himself of his viee
president for news (Bill Buzenburg). It
was couched as a mutual agreement, but
it was pretty clear, I thought. that Del
was torcing Bill out.

“Del didn’t have to explain what his
vision for news was.” Dinges continued.
“The new vice president for news still
isn"t on board.”

Buzenburg had been the key senior
executive on the Program Strategy
Board. leading what Dinges called a
*core group” of producers who made
most programming recommendations.

(Meantime, Buzenburg has landed at
Minnesota Public Radio as senior direc-
tor of news. while his old NPR job.
vacant since late in 1996, has been filled
by Jeftrey Dvorkin, former chief journal-
ist and managing cditor for CBC Radio
News and Information.)

Dinges. who said he was a member of
the Program Strategy Board while at
NPR. had strong rescrvations about pro
gram services being under the supervi
sion of Joseph.

“Mary Lou Joseph was NPR's lobbyist
on Capitol Hill for most of her carcer.”
Dinges stated. “This reorganization is
important. especially. to those concerned
about the journalistic side of NPR.
Because NPR receives. directly or indi-
rectly. CPB money. there’s always been a
lobbying function there.

“And when you're a news organiza-
tion like NPR covering Capitol Hill. it’s a
little uncomfortable to have lobbying
going on inside your own
organization. But, in the past, that lobby-
ing function was always maintained care-
fully apart  from news and
programming. | have to say that I'm very
concerned that the person in charge of
lobbying is now directly involved with
programming decisions.”

See NPR, page 18 P
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Two leading station executives offered
cautious support for Lewis’ action, how-
ever.

“At this juncture, [ don’t think it’s
proper for stations to try to micromanage
NPR,” said Mike Morgan, general man-
ager at WBHM(FM) in Birmingham,
Ala.

Right direction?

“I’m hopeful they’re (NPR) moving in
the right direction, and that we’ll be the
beneficiaries. I believe NPR is adopting a
strategy for the future that will bear posi-
tive results.”

John Greene, general manager of

KUER(FM), Salt Lake City, regularly
attends NPR board meetings on behalf of
his station and several other licensees who
make up Rocky Mountain Public Radio, a
regional station association. At an NPR
board meeting the week following the
reshuffle announcement, Greene was pre-
sent to ask questions on stations’ behalf.
“It wasn’t clear to me how the new
relationships will work. I think NPR
should tell stations how it will work. [t
(the reorganization) caught us off guard a
bit. But, while it does raise questions, it’s
not at the level of ‘concern’ for me. At
the same time, [ can understand how peo-
ple who program content might be con-
cerned, but 1 really don’t know how this
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will affect programming.

Greene said a more important question
for stations was: “How timely can NPR
be in fulfilling certain program needs in
the system, such as what to do with
Saturday afternoons, and how responsive
can NPR be to member stations? | think
it’s crucial for NPR and stations to work
more closely together, and for NPR to
immerse itself in a service philosophy. I
see more of that happening with this
reorganization.”

Despite his questions, Greene was
enthusiastic about Joseph’s expanded role
at NPR. “Mary Lou has gained a reputa-
tion for getting things done. I think this is
a very dynamic, hopeful sign of change.
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The tools are in place for stations to leap
ahead.”

But Dinges was not as hopeful.

“What is the vision of (NPR) senior
managers?” Dinges asked. “What do they
hope to accomplish?” Dinges claimed
that, while he was at NPR, “not a single
programming initiative” came from
either Lewis or Joseph, although any
such initiative would have been given the
same consideration as ones from senior
producers.

“My question is, ‘Where’s the beef?’
They’ve been talking about expanding
NPR productions, and similar efforts, for
years, but there’s nothing there. I would
be a lot more comfortable if [ knew what
Del Lewis’ vision is.”

The move
seems to consolidate
Lewis’ role as a
strong, hands-on
chief executive

at NPR.

Whether the long-term effect of the
reorganization results in a change in NPR
program content, or simply better mar-
keting to serve local stations’ needs, will
be unknown for some time. In the short
term, the move seems to consolidate
Lewis’ role as a strong, hands-on chief
executive at NPR — an executive who is
not satisfied with just presiding, but who
intends to actively lead as well.

More Power
To Border

P CANADA, continued from page 1

anyway. (But) when we changed
our own rules to allow for 250
watts, we realized that these peo-
ple were unnecessarily handi-
capped in the border area because
they couldn’t get to 250.”

Reaction from broadcasters to
the changes is still coming. The
National Association of
Broadcasters isn’t commenting on
the issue; it will wait to see how
its members are affected by the
changes. Obviously some stations
will benefit from the increased
power, increasing competition in
their markets.

The 197-member American
Community AM Broadcasters
Association applauded the agree-
ment. Many members of ACAM-
BA have to drop their power at
night to keep from interfering
with Canadian AM stations. To
compensate for this power loss,
and the resulting drop in market
coverage, “our association is
advocating the use of FM transla-
tors for AM stations to provide
continuous coverage at night,”
said ACAMBA president Bryan
Smeathers. Higher ERP limits
could help those AM stations
operating along the Canadian
border.
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Morgan Looks Ahead

P MORGAN, continued from page 1
Broadcasters’ Engineering Achievement
Award in 1994.

Morgan is a charter member, fellow
and former board member of the Society
of Broadcast Engineers. He is a former
member of the NAB Engineering
Advisory Committee, its FM
Improvement Committee and he served
for five years as chairman of its AM
Improvement Committee. Presently,
Morgan is a member of the NAB DAB
(digital audio broadcasting) Task Force,
is very active in the development of
future digital broadcasting standards for
the United States and is co-chairman of
the National Radio Systems Committee.

Engineering management

RW recently spoke with Morgan to
get his impressions about the state of
broadcast engineering and his thoughts
on the future of the industry. Among the
major issues, ownership consolidation, he
said, will continue to be a hot topic.

“Consolidation resulting from the
Telecommunications Act will take its toll
on radio, and engineering will feel (the)
effects in the same manner as the rest of
the station,” said Morgan. “Consolidation
generally means cost-cutting, and there
certainly will be less engineering posi-
tions. In smaller markets, contract engi-
neers may be replaced by full-time engi-
neers for a combination of group-owned
stations. In other combinations, the engi-
neer may spend more time with a screw-
driver and less time with a broom.

“Super-large groups can really take
advantage of a corporate engineering
staff.” Morgan added. "It will save them
money and assure that each station is
operating legally and with high productiv-
ity. I believe these groups will eventually
go to a form of regional engineering man-
agement. Engineering management is
simply another form of management; no
one person can have direct management
responsibilities for that large a group.”

At Susquehanna, he continued, “engi-
neering management is an ever-evolving
process. We do not use contract engi-
neers. Our company has always had the
philosophy that engineering is an impor-
tant part of the radio station. It is my
belief that only with a full-time chief
engineer can you be assured that some-
one is lying awake at night concerned
about a potential problem that (could)

take the station off the air.”

Susquehanna has combined engineer-
ing staffs in each of its markets. There is
one chief engineer in each market, who
overseas a staff of several engineers. In
some cases, a chief engineer will be
assigned to a specific station, who will
report to the engineering manager for the
market. As for the corporate engineering
structure, Morgan has an assistant direc-
tor of engineering who works with him in
York, and a technical operations manager
who is based in Dallas.

Morgan and his staff are currently in the
process of putting the stations in both San
Francisco and Dallas into common facili-
ties. “Not too long ago, we had an AM sta-
tion and an FM station operating out of the
same studio facility,” he observed. “Now
there may be four, six or eight stations in a
combined facility. As a result, engineers
are called upon to do more things for more
people more of the time.”

Digital transformation

Morgan said the transformation to dig-
ital technology is the biggest challenge
that engineers face today. Susquehanna
plans to convert all of its studio facilities
to a tapeless environment next year.
When Morgan, who makes the final deci-
sion on all major equipment purchases,
goes shopping, he looks to buy from both
the dealers and the manufacturers.

“Requests for new equipment general-
ly originate at the station,” he said.
“Equipment selection is a joint collabora-
tion between the (station) chief engineer
and corporate engineering (staff). We buy
direct (from) certain suppliers and (go)
through dealers for other (purchases). We
are always looking for the right combina-
tion of price and service for quality
products.”

Morgan  stressed that each
Susquehanna station has its own engi-
neering budget that “is tied more to what
it takes to provide high quality and reli-
able service than to a percentage of rev-
enues.”

Just as the technical side of the busi-
ness is undergoing a transformation, the
next generation of engineers will be
required to possess new skills — mainly
computer-related. “We can look for
computer people who are willing to
learn radio, or people who want (to
work in) radio engineering and are will-
ing to learn computers,” said Morgan. *I

prefer the latter.”

“In any case, the chief engineer of a
station should have to have the computer
skills of a CNE (Certified Novell
Engineer) equivalent. Susquehanna is
committed to providing this training to
all of its chief engineers. The next gener-
ation will be just that — a new genera-
tion. They will have grown up with com-
puters.”

Morgan also talked about three other
areas of special interest to engineers:
DAB, HSSC (high-speed FM subcarrier)
and RDS (radio data system).
“Susquehanna, like most broadcasters,”
Morgan said, “uses RDS sparingly. Until
there are receivers in the field, there is
little reason to do anything with it.

Consolidation
generally means
cost-cutting, and
there certainly will be
less engineering

positions.
— Charles Morgan

“l believe nothing will occur with
RDS until automobile manufacturers put
RDS receivers in cars; once this happens
broadcasters will move very quickly to
put their call letters or identifier on that
radio.”

A number of car manufacturers,
including Ford, General Motors, BMW,
Chevrolet. Pontiac, Oldsmobile and
Buick, have announced plans to include
RDS receivers as standard equipment in
their cars over the next five years (RW,
June 25).

Concerning digital broadcasting,
Morgan said he believes “we will have
DAB in the United States. I believe it
will be an IBOC (in-band, on-channel)
system. The quality of the IBOC system
tested by the NRSC was excellent and
could not be distinguished from Eureka-
147 by their trained experts.”

The problem, he explained, has been
adjacent channel interference — but it
appears that this can be remedied. Within
the next year, he expects we will know if
DAB can overcome its problems and
become market-driven.

While Morgan said he expects that
DAB will be successful in the United
States if it provides the quality

consumers want at a price they are will-
ing to pay, “it is yet to be determined if
there will be a consumer demand for
Eureka-147 in Europe or Canada.”

On the subject of HSSC, Morgan said
the testing is finished “and it looks as if
the process will be complete quite soon.
There are several excellent systems; if a
standard is developed it is clear that the
others will not go away. If the NRSC
believes that one of these systems is
deserving of being labeled a standard for
the United States, I believe that will
occur within one year.”

Even as the technological advance-
ments change the face of broadcast engi-
neering, Morgan said getting started
today in radio is no different than it was
when he entered the business. “You start
at the bottom and work your way up,” he
observed. “Susquehanna has groomed a
lot of good engineers who started as
announcers, production assistants or
interns.”

Accolades

To people in radio engineering, the
mention of Morgan’s name brings imme-
diate responses — praising his involve-
ment in the business. “Charlie is always
there whenever there’s a need for a vocal
proponent of broadcasters,” said Milford
K. Smith, vice president of Radio
Engineering at group owner Greater
Media.

“The contributions that he continues to
make are incredibly valuable — probably
more so ... in these days of budget cut-
backs.,” commented Smith, who has
known Morgan for about 20 years. Smith
pointed to Morgan’s involvement with
DAB and the NRSC.

David Layer, senior engineer with the
NAB, works with Morgan on the NRSC
and added that Morgan *“is the most inter-
ested in the future of broadcasting and
(is) committed to shaping that future. He
understands that the future of broadcast-
ing is digital and he’s not just letting
someone else worry about it. He’s worry-
ing about it. He’s been very active in all
aspects of digital audio broadcast devel-
opment from the NRSC standpoint. 1
always look forward to working with
Charlie.”

While Morgan is admittedly at an age
where he’s “considering retirement at
some point,” he isn’t ready to hang up his
soldering gun yet. Even when that time
comes, though, he won't leave the busi-
ness entirely. “I will still be involved
with the radio industry,” he concluded.
“It’s the only thing [ know.”
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Congress Adds to Radio Coffers

by S. D. Yana Davis remain anonymous, credited Senate Appropriations
Committee Chairman Ted Stevens, R-Alaska, with
WASHINGTON Just as it appeared that federal leading the effort to recommend that CPB be given a
funding for public radio was going to be all but
eliminated, a late summer vote by Congress brought
renewed hopes.

What a difference a month can make. Before
adjourning for the traditional August congressional
break, committees in both the House and Senate rec-
ommended increases for both the Corporation for
Public Broadcasting and Public Telecommunications
Facilities Program, and essentially level funding for
the National Endowment for the Arts.

Suddenly, for public radio, the summer sun had
come from behind the dark clouds that hung over
Capitol Hill all spring.

Officials at National Public Radio, who wished to

Public broadcasting
just wouldn't be able to
sustain itself without federal
money.

— Jon Schwartz, GM
Wyoming Public Radio

$25-million-dollar increase, to $300 million,
for FY2000. This squares with a House com-
mittee vote in late July for CPB funding at
the same level.

Sen. Ted Stevens, R-Alaska

The full Senate committee also recom-
mended a dramatic increase for PTFP to $25
million for FY98.

Joining Stevens’ efforts to increase funding
for CPB and PTFP in the Senate, NPR offi-
cials said, were Labor/HHS Subcommittee
Chairman Arlen Specter, R-Pa., and commit-
tee member Harry Reid, D-Nev., as well as
Senators Bennett, R-Utah, Cochran, R-Miss.,
Domenici. R-N.M., Harkin, D-lowa, Hollins,
D-S.C. and Inouye, D-Hawaii.

Meanwhile, the House Appropriations
Committee also voted to increase PTFP
funding, but only by $1.5 million, to $16.75
million for the coming fiscal year. NPR cited
Rep. Tom Latham, R-lowa, and Commerce,
State and Justice Subcommittee Chairman
Hal Rogers, R-Ky., for leading the pro-fund-
ing efforts in the House.

The discrepancy in House and Senate rec-
ommendations for PTFP means that a joint
conference committee will likely work out a
compromise between the two figures, the

WHAT’S UP
WITH ALL THESE
NUMBERS?

They have the solution to these
serious FM problems:

You can see your station, but you

can’t hear it
(Multipath due to side lobes stealing expensive
power from your main signal)

Interference from your station affects

nearby electronic equipment
(RFR/RFI caused by downward side lobes
misdirects your ERP instead of covering
your market with a single solid signal)
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standard procedure when there is a differ-
ence in House and Senate budget recommen-
dations.

NEA funding, less critical for public radio,
is now likely to remain level. Early in
August, the Senate Appropriations
Committee recommended $100 million for
the next year, a slight increase over the $99.5
million given the NEA for the current year.

NEA Communications Director Cherie
Simon said the $100 million recommended
by the Senate Appropriations Committee
will go to the floor of the full Senate in
September, and that further amendments
may affect how much funding public radio

programs receive from NEA.

Certain stipulations on what kind of grants NEA
can make may be added to the legislation, according
to Simon. “There is a move to place heavy emphasis
on arts education, and attach that as an amendment
to the legislation.”” She said that it was entirely pos-
sible the final legislation might have certain legal
mandates which could obviate continued NEA fund-
ing for public radio program production.

Nick o’ time

“But,” Simon concluded, “at this time [ just can-
not speculate how this would affect NEA grants (for
public radio programs.) We won’t know for sure
until after final legislation is passed and signed by
the president, and probably not until a long time
after that.”

As recently as early July, prospects for federal
funding looked dim. At best, industry insiders were
expecting level funding at the current $250 million
annually for CPB. Its direct support of stations, in
the form of community service grants (CSGs), repre-
sents about 15 percent of the total revenue raised
nationally by nonprofit public stations.

The 15-percent figure is somewhat deceiving,
however, as many smaller licensees depend on CPB
grants for as much as one-third of their budgets.

The outlook for PTFP, administered through the
U.S. Department of Commerce, was darker still: the
Clinton administration had recommended eliminat-
ing the program, which makes grants to buy trans-
mitters and other equipment. PTFP was funded for
FY97, which ends Sept. 30, at $15.25 million.

Also apparently on the chopping block was NEA.
Congressional conservatives, angry at NEA's sup-
port of certain artists and live performances, had
vowed to carry through with their threat to do away
with the agency. One proposal called for a “wind-
down” appropriation of $10 million for the coming
fiscal year.

Although NEA grants directly supporting public
radio program production totaled only $200,000 in
FY97 (down from $235,000 the previous year), the
bottom line was loss of a significant pool of money
for producers of major nationally syndicated pro-
grams, including “Marian McPartland’s Piano Jazz,”
“Baltimore Symphony Casual Concerts,” “New
American Radio,” “Jazz Set with Brandon Marsalis”
and “Echoes.”

Grassroots support

Although final votes on the floors of both houses
will be necessary to make the appropriations part of
the federal budget. managers throughout the public
radio system believe the corner has been turned, for
the present, at least, on the federal funding issue.

“I'd be delighted if we can see a return to a $300
million level for CPB,” said Roger Chesser, general
manager at WUKY(FM), Lexington, Ky. “(Federal
grants) for WUKY have been steadily dropping over
the last few years. Part of that is because of the
increasing number of stations qualified for grants,
and also the reductions in CPB funding. ['m happy. 1
hope this (the proposed increase) goes through.”

Chesser said that WUKY received about $111,000
in CPB money during FY97, down from $129,000
the previous year and from $133,000 in FY95.

While cautioning that the “push to reduce federal
funding is not over,” Chesser attributed the turn-
around in Congress, which just two years ago was
seriously considering complete elimination of CPB
funding for stations, to listeners who wrote, called
and e-mailed House and Senate committee members
during important votes on federal funding regularly
from 1995 to the present.

West Virginia Public Radio General Manager
Frank Hoffman was also “very encouraged” by the
Senate vote on CPB funding. “We’ve lost $25,000 in
grants because of past cuts,” he explained. He said
his statewide network, which operates 8 stations,
“basically endorses our CPB check and sends it back
out to pay for NPR and PRI (Public Radio
International) programs.” He added that any further
cuts would jeopardize WVPR’s ability to purchase
expensive network shows such as “Morning
Edition,” “All Things Considered” and “A Prairie

See BUDGET, page 21 p
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Home Companion.”

“Public broadcasting just wouldn’t
be able to sustain itself without federal
money,” according to Jon Schwartz,
general manager of Wyoming Public
Radio, a network with 20 stations in
one of the country’s least populated
states. “While I don’t think the pro-
posed 20-percent increase for CPB
overall will necessarily translate into a
20-percent increase in our grants, it

will certainly help take the sting out of

the losses (of federal funds) over the
last few years,” Schwartz said.

Like Chesser, Schwartz credited the
public radio audience with actively
influencing recent congressional
votes. “The people in Congress
learned that public radio remains very
highly valued by their constituents.”

Schwartz said a recent Roper poll
had ranked public radio “either third
or fourth™ among public institutions in
popular approval. “That got translated
into political action by grassroots
efforts.” Schwartz said. “For us, the
political reality is that public broad-
casting is a good use of taxpayer’s
dollars. And. at this juncture in our
development. some form of public
financing remains necessary.”

For some stations. PTFP funds. used
to place translators and transmitters in
areas still out of signal reach, as well
as purchase studio and transmission
equipment. are a lifeline they could ill
afford to do without

People in many
parts of Alaska would
not be getting any
radio at all if it were
not for PFTP funds
that have allowed us
to put transmitters in
very remote areas.

— Barnaby Dow,
CEO/GM KCAW(FM)

Barnaby Dow, CEO and general
manager of KCAW(FM), Sitka,
Alaska, said that “in highly remote
areas such as ours, PTFP is absolutely
essential to us in being able to reach
unserved areas. People in many parts
of Alaska wouldn't be getting any
radio at all if it were not for PFTP
funds that have allowed us to put
transmitters in very remote areas.”

“People rely on us not only for the
usual news and entertainment here in
Alaska, but also as a community life-
line,” Dow continued. “"We provide
emergency services, such as tsunami
(tidal wave) warnings. the only way
communities we serve like Pelican and
Elvin Cove — small fishing towns —
have to get this kind of emergency
information.”

Over the last five years. Dow said,
KCAW has received PTFP grants of
about $150,000. which were used to
upgrade old equipment and place sev-
en translators along a 250-mile stretch

of Alaska Panhandle coastline.

“Our stations are not in big urban
areas,” Dow said, adding that Sitka
itself has only about 12,000 inhabi-
tants. “There are about 25 CPB-funded
public radio stations in Alaska,” Dow
explained, “and, given the small indi-
vidual and business donor base, PTFP
grants have been critical in expanding
service for all of us here.”

“The transmitter we have on the air
now was paid for with a PTFP grant,”
Chesser said. Of the $150,000 total
cost, PTFP provided half.

But, Chesser also foresaw a contin-
uing — and perhaps more critical —
need for PTFP grants as radio moves
into a new age in coming years.

“There’s a great deal of debate
about digital radio: will local radio go
away if digital audio gets put on satel-

lite and you have 30 channels
available to anyone on the continent
with a digital receiver?” he asked.
“What would happen to public radio if
we can’t get on the air with a digital
signal? And, where will the money
come from to make the conversion?”
Chesser said that “listeners have
shown a clear preference for quality”
and that, to stay competitive, public
stations will probably have to obtain
PTFP grants to convert to DAB.
Hoffman cited PTFP grants his state
network has received for helping pur-
chase satellite dishes. PTFP came
through with $180,000 for the project,
which the state legislature matched
with an equal amount in FY94,
Now, Hoffman said, WVPR is able
to relay its signal to its entire local net-
work through daily satellite “feeds,”
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which are not only less expensive than
maintaining an old microwave system
that had been in use, but which provide
much clearer signals than the old sys-
tem. “It’s not easy to hop over all the
mountains with microwave — they’re
not all the same height.” Hoffman
laughed. “Now, we just bounce the sig-
nal directly down from the satellite to
all our stations.”

Whatever the final form of the
PTFP, CPB and NEA appropriations,
the outlook, in the short term at least,
looks brighter for continued, and pos-
sibly increased, federal funding for
public radio stations.

=EEm

S. D. Yana Davis is a freelance
writer and public radio fundraising
consultant in Knoxville, Tenn. E-mail
him at yanajune @usit.net
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Three for
Broadcast
Engineers

Alan R. Peterson

Amidst the gee-whiz of Internet
broadcasting and the flash and dazzle
of the newest digital equipment, a
chief engineer could feel lost in the
convention shuffle. Where are the
RF workshops once so common at
these shows?

The NAB has heard you and
booked three important Technical
Certification workshops. Each will
send you home with the technical
knowledge to keep your station legal
and highly competitive.

Keeping AMs up to spec

One workshop revived with
impeccable timing is the all-day
“AM Directional  Antenna
Workshop,” on Wednesday, Sept. 17

RF chains will be part of the
NAB workshops.

from 8 a.m. to 5 p.m.

Consolidation is causing new
owners to re-evaluate their purchas-
es and unravel some of the damage
and neglect done to DAs.

Ronald Rackley of du Treil,
Lundin and Rackley, Consulting
Engineers, will co-chair the session

See WORKSHOPS, page 34 p

Radio Writes a ‘New Book’

Matt Spangler

The 1997 National Association of
Broadcasters Radio Show comes at a
time that American Radio Systems co-
COO John Gehron proclaimed as “the
new Golden Age of radio.” The World
Media Expo dissolved last year in the
midst of a tremendous period of dereg-
ulation and consolidation for the
industry. which has seen over 3,500
stations trade hands, for $25.3 billion
worth of deals, since the passage of
the Telecommunications Act of 1996.

*(T)hose of us in the business today
are writing the new book and the new
history,” said Gehron, who chairs the
Steering Committee for the show. He
and his three fellow subcommittee
chairs have brought together many of
the financial and regulatory leaders

John Gehron

and personalities that shape the indus-
try, and have organized a variety of
sessions to bring attendees up to speed
on the latest developments in manage-
ment, marketing, sales, promotion and
engineering.

Bull market

What do Gehron and the show’s
steering committee chairs have to say
about the current state of the industry?

“lI would say everyone’s very bull-
ish on the sales end of things.” said
Weezie Kramer, vice president and
general manager of WMAQ(AM),
Chicago, and chair of the Sales and
Marketing Subcommittee.

She emphasized that sales and mar-
keting staffs must make the most of
station aggregation. She referred to a
concept in her market called
Tcoopetition,”  a s 2§

cooperation and competition.

“It’s learning how to harness the
incredible market reach that you now
have and maximize the opportunities
within the market through effective
communication in the group,” she
said. “People that you never really
talked to, except socially, you're
working side-by-side with.”

THE NAB

Rick Cummings, executive vice
president, programming, Emmis
Broadcasting, and the Programming
Subcommittee chair, said that his
group had not reached the point in
which consolidation meant one pro-
gram director would program multiple
stations. “It has provided.” he said,
“more responsibility for some of our
program directors, who may be over-
seeing any number of stations in a giv-
en market, and [ think that’s exciting
for them because it gives them a little
bit more of a global view.”

The jury is still out on whether or
not consolidation will bring format
control in markets. “We look at a giv-
en market and say, *Wouldn't it be
great if we could control the country
spectrum or rock spectrum?’,”
Cummings said. “Yet, in almost any
market, regardless of who's there,
there are going to be some radio sta-
tions that are marginal performers.” A
company with a lot of resources, like a
Jacor or a Chancellor, can turn around
those struggling stations with a slight
format alteration.

Development tools

The upshot of all this consolidation,
according to Cummings, is when the
big groups feel that they are secure
within a given market, they begin
experimenting within formats within
that market. “They may go and say.
‘Let’s try a completely new format, or
a hybrid of a format that's not been
tried before.”™

Depending on who you talk to, the

new digital technologies — DAB
(digital audio broadcasting). DARS
(digital audio radio service) — coming
down the pike are perceived as friends
or foes. The Radio Show chairs
emphasized the ways in which tech-
nology can enhance the medium.

“(Digital technology is) allowing on
our on-air and production people to be
far more creative, instead of the disk
jockeys doing physical labor in pulling
carts and things like that,” said
Gehron.

Kramer pointed out that radio
would always be bolstered by its
localism. “Radio is a local medium,”
she said, “"and that is tied to the heart
of the marketplace that you're in, and
something that I don’t think satellite is
ever gonna be able to compete with.”

The chairs all felt that technology

See SHOW, page 29 P

Karmazin Honored
At Luncheon

And the winner is ... CBS Radio
Chairman and CEO Mel Karmazin.
The man the radio industry good-
heartedly calls “Mr. Acquisition”
picks up this year’s NAB National
Radio Award Sept. 19 during the
Radio Luncheon of the NAB Radio
Show.

Mel Karmazin

Karmazin joined CBS last
December, when Infinity and
Westinghouse merged. CBS has
more than 75 major-market radio
stations, and annual revenue exceed-
ing $1 billion. Karmazin also is
president and CEO of Westwood
One.

Before joining CBS, Karmazin
was  president of Infinity
Broadcasting for more than 15 years.

Also at the luncheon, sponsored
by Westwood One, outgoing FCC
Commissioner Rachelle Chong will
discuss FCC activism on media con-
tent issues and the need to preserve
First Amendment rights.
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PRESSED DIGITAL SOLUTION

The Clearly Digital Air Chain.

The introduction of the compact disc
provided broadcasters with a level of
quality and performance that literally
started the digital broadcast revolution.
Broadcaster’s goal to maintain CD qual-
ity sound throughout the broadcast
chain is now a reality with equipment
from Harris.

Harris is the leader in digital research
and development for radio stations.
Harris was the first to introduce CD
series digital AM and FM radio transmit-
ters. Harris also introduced the first
digital Fm exciter and sold more Orban
8200 digital audio processors than
anybody. Then, we introduced the first
digital audio console, the DRC1000
provides broadcasters with a way to
maintain the digital integrity of all their
digital studio source materials. How-
ever, there was one MISSING LINK.
Actually, it wasn’t missing, it just wasn't
introduced yet. Of course, the missing
link is the Clearly Digital CD LINK, the
world’s first uncompressed 950 MHz
studio-to-transmitter link. CD LINK is
your only real choice for an
uncompressed digital STL with nearly
100 in service.

With CD LINK your radio broadcast
chain can be 100% uncompressed digital
quality. Broadcasters can deliver 100% of
the audio content to their audience ver-
sus compressed STL systems where as
many as 7 out of 8 bits are not even sent.
Other benefits of CD LINK are freedom
from cascading compression schemes
and freedom to locate your audio proces-
sor anywhere in the broadcast chain.

Whether your station is an AM or FM
let Harris show you the way to radio’s
digital future. Call us to find out how you
can get the upper hand on your competi-
tion. The best sounding stations are built
with the best digital equipment and
Harris has what you need. Find out more
about our digital products at our Virtual
Store website, www.harris.broadcast.com.

Harris achieved a broadcast industry
first when it introduced the CD LINK™
uncompressed digital 950 MHz

studio transmitter link at NAB “97.

Harris Corporation Broadcast Division

U.S.:
1-800-622-0022
FAX: 765-966-0623

Canada:
1-800-269-6817

http://www.broadcast.harris.com

@ HARRIS

A new world of broadcast solutions

Radio-FM: DIGIT CD™-Digital FM Exciter » SuperCiter™+ Analog FM Exciter - CD LINK™ Digital STL « Quest, Platinum and Platinum Z Solid State FM
Transmitters « HT Single-tube FM transmitters « FM Antennas Radio-AM: DX- Digital Solid State AM Transmitters « GATES® Solid State AM Transmitters
Radio DAB: DAB 2000 Transmitters Studio Products: Digital and Analog Studio Equipment Systems: Mobile and Fixed Studio and Satellite Systems
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© 1997 Harris Corp.
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Group Heads Huddle for Power Session

dent of Granum
Communications
Corp., offers six
powerful radio man
agers who will dis

One advantage of high-profile conven
tions is that they
attract high-profile
people. At the radio
show, the NAB
again will bring cuss the challenges
together a half- and opportunities

dozen of the indus- an environment

Randy Michaels

Norm Feuer
where groups can
try’s biggest. own hundreds of
The session broadcast outlets.
“Group  Heads: This year’s camp-
Succeeding in a New fire in particular
Era,” moderated by promises to be inter-
Herb McCord, presi- Jeff Smulyan Scott Ginsburg esting, as the radio

The Big Five-O

You can't tell the owners without a scorecand these days. So here's & scorecard.
These are the top 50 radio owners, ranked by revenue, as of Aug. 4. BIA's Master
Access Radio Analyzer is the source, Where does your company fit in?

Bob Neil

gurus take a look
back at the dramatic
changes in radio
over the past 20
months, since pas

sage of the Telecom

munications Act of
1696, and offer their
thoughts on what's
next.

Taking part in the
discussion are Norm
Feuer, president and
CEO of Triathlon

Broadcasting Co.; Scott Ginsburg, chairman
and CEO of Evergreen Media Corp.; Steve
Hicks, president of Capstar Broadcasting

Proven reliability
Maintenance-free FET
technology

Self-contained modules with
own power supply regulator
Compact size reduces ship-
ping costs, allows affordable air shipment
Power levels between 300 Watts and 6 kW
Modular design offers buy-only-what-you-need affordability
and convenience

Steve Hicks

Partners Inc.; Randy
Michaels, CEO of
Jacor Commun-
ications; Bob Neil,
president and CEO
of Cox Radio Inc.
and Jeff Smulyan,
CEO of Emmis
Broadcasting Corp.
The panelists will
take questions from
attendees, said John
Eamhardt of NAB,
who promised an

“extremely interesting and informative
session.”

Susan Gary

Far the same price yau pay for a tube transmitter, yau can now have

a superiar solid state FM transmitter with high-power, advanced

technology exciter and cableless combiner. The modular designgf

QEl's QUANTUM-Series FM transmitters offers the advantage of

buying only the amount of power you need...and means that you

can upgrade to higher power levels whenever you're ready.

QUANTUM from QEl-the people who have been designing and build-

ing solid state transmitters longer than anyone else in the industry.

You need to know more! Call Jeff Detweiler today toll free

BlA  Pureot Ne.of Est Parenl Revenues
Rank Owner Stations {in 000's)
1 CBS 76 1,010,230
2 Chancellor Medin 98 790,900
3 Jacor Communications Inc 154 439,600
4 Clear Channel Communications 165 403,250
5 American Radio Systems 97 383,850
6 ABC Radio Inc 26 306,250
7 Capstar Brondcasting Partniers 243 293,250
8 SFX Broadcasting Inc T2 280,050
9 Cox Radio Inc 49 216,025
10 Emmis Broadcasting Corp 14 140,250
11 Heftel Broadeasting Corp 37 [37.650
12 Sinclsir Comnmunications Ibc 59 130.050
13 Susquehanna Radio Corp 21 126,700
14 Bonneville International Corp 14 120950
i5 Entercom 28 109,700
16 Citadel Communications Corp 91 109,400
17 Greater Media 14 102.000
18 Nationwide Communications Inc 17 99.450
19 Jefferson-Pilot Communications 17 $9,550
20 Spanish Broadcasting System 10 71,100
21 Beasloy Broadcast Group 27 67,700
22 Saga Communications LP 37 61,450
23 Tribune Broadcasting Company 4 50,050
24 Radio One lnc 9 42,650
25 Dick Broadcasting Company Inc 16 41.100
26 Sandusky Radio 10 35,400
27 Joumal Broadeast Group Inc i 34,600
28 Buckley Broadeasting Corporation 16 31,150
29 Connoisseur Communications 30 31,000
30 Bamnstable Broadcasting Inc 16 28,625
31 Triathlon Broadcasting 23 27.950

2 Fisher Broadcasting 23 27,700
33 Inner City Broadcasting 5 26,350
34 Hearst Broadcasting Group 2 24,800
35 Lotus Communications Corp 19 23.500
36 Bloomington Broadcasting 17 23,350
37 Buck Owens Production Co Inc 23.250
38 EXCL Commutications Inc 16 22,750
39 Salem Communications Corp 43 22.000
40 Cireat Empire Brosdcasting 13 20,600
41 Dame Media Ing 22 20,575
42 Renda Broadeasting Cotp 12 20,050
43 Cumulus Media LLC 24 19.650
44 M.L. Media LP / 18,500
45 Farbanks Commumcations Ing 10 18.350
46 New Century Medin ) 18,300
47 Sinclair Telecable 10 17,950
48 Hall Communications 18 17,750
49 Mid-West Family Broadcast (l"‘vu;‘ A 17,500
50 Simmons Family Inc 15 17,225

* Figures represent stations owned by the company or operated through

an LMA agreement

(800) 334-9154.

Tel (800) 334-9154
Fax {609) 629-1751

QEl Corporotion
One Airport Drive ¢ P.O. Box 805
Williamstown, NJ 08094
24-Hour Service Hotline
{609) 728-2020
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Why your worst day in radio is
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;

best day to judge Airlime

It's your typical day-from-hell at the station:
The an-air talent is definitely “off.” Traffic is in a
panic to reschedule commercials. The engineer
is nowhere to be found. And today's the day the
program director decides to averhaul the format.
Sounds like a perfect day for Airlime, the first
on-air digital delivery system created for the
real world of broadcast, where non-stop stress
seems to be the rule, not the exception.

Airlime offers a unique combination of easy
user interfaces to tap the system's real time
power: Live Assist touch screens that actually
make on-air tasks easier and more productive.
Sound Cube looks and feels like an analog cart

®©1997 Orban, Inc. Orban and AirTime are registered trademark

machine, which means fully digital on-air
delivery without all that staff training time.
Sound Slate goes even further, putting a
complete range of sound
effects and audio at your
talent's fingertips.

For commercial
scheduling. AirTimes touch
screens and easy schedule builder lets you
create a commercial once, then access and
reschedule it from one powerful database. The
same huge, flexible database lets a program
director store, organize, and play on-air
resources at will.

H A Harman International Company

Cirde (164) On Reader Service Card

Best of all, Airlime's UNIX-based operating
system gives your station complete multi-tasking
in real time. So if running one station isn't
challenging enough, now you handle even more
stations from a single location with Airfime.
Just to make your life easier.
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’Net Is More Important Than Ever

S. D. Yana Davis

The NAB Fall Radio Show promises
to have some exceptionally entertaining
and informative sessions. But none may
be more important to long-term prof-
itability of radio stations than sessions
scheduled dealing with the Internet.

“Our number one goal is to provide a
lot of really creative ideas and really
integrate the website into the station,”
said Howard Freedman.

He will lead “How to Make Your
Website Pay for ltself.” Thursday,
September 18, 3:30 p.m. to 4:45 p.m. in
Room 92 of the New Orleans
Convention Center, site of the NAB
Radio Show.

Freedman is the San Diego-based edi-
tor of iRadio: Interactive Radio, a
monthly newsletter for radio managers
and owners about the Internet.

“Maybe 25 percent of U.S. stations
have websites, and of those, only about
10 percent really use their websites to
make money. Stations have been suc-
cessful using websites for marketing and
promoting the stations themselves,” he
said. Even so, less than half of those

with sites are set up to broadcast
Internet audio.

Speaking of Internet broadcasting, a
session focusing on that topic happens
Saturday, Sept. 20, 10:30 a.m. to noon in
Room 100 at New Orleans Convention
Center.

If you decide

to get serious about

websites, and your

group owns 200

stations, you can

have an immediate

major impact.

— Howard Freedman

“Broadcasting on the "Net: Is Radio

Ready?” will be moderated by Lisa
Osborn of Brittany Communications of

Tustin, Calif.
“The Internet presents a number of

The Radio Show: Many
Flavors in 19 Years

Lynn Meadows

Through good times and bad,
from the 80-90 docket and AM
Stereo to duopolies, triopolies and
the Department of Justice, the Radio
Show has weathered the storm.

It actually started as a program-
ming conference. First held in
Chicago in August of 1978, it was
attended by around 300 radio opera-
tives. Hot sessions included “Now
Hear This: AM Stereo” and “Care
and Feeding of DJs.” The big ticket
was to a dinner concert performed
by Barry Manilow.

For six years, the show was billed
as the Radio Programming
Conference. John David, senior vice
president of radio for the NAB,
attended his first show in 1979 at the
Stouffer’s Riverfront Towers in St.
Louis. At that time, he was the own-
er and operator of stations in Joplin,
Mo. It took him about 10 minutes to
walk through the exhibits that year.

In 1984, the top radio brains
decided to combine the NAB Radio
Programming Conference with the
annual convention of the National
Radio Broadcasters Association. The
joint effort lasted until 1986 when
the NRBA merged with the NAB.

Eight years later, planners
thought the synergies of the Radio
Show would work well combined
with other shows like those of the
RTNDA (Radio-Television News
Directors Association), SBE
(Society of Broadcast Engineers)
and SMPTE (Society of Motion
Picture & Television Engineers).

For three years, the Radio Show
fell under the umbrella of “World
Media Expo.” This year, it returns to

its stand-alone status.

Over the years. many clever ideas
have come from the show’s steering
committee, whose members rotate
every year. In 1989, for instance, a
steering committee suggestion led to
the introduction of the Marconi
Awards which add a touch of glam-
our to the final night of the show.

“This show has made the radio
business more high profile,” said
David. He noted that in the past,
most of the speakers were in radio.
Now, speakers include people —
like Robert Pittman — who have a
background in radio but are current-
ly in another field.

David cited one moment last year
that illustrated for him how much
the industry has changed in the last
19 years. It was just after the group
heads session.

“More people were there to see
them (the group heads) than to greet
Dolly Parton after her luncheon,”
said David. “And Dolly Parton had
a lot of people ... It’s a dynamic that
I hadn’t thought about.”

Though the size of the exhibit
hall and the number of sessions
have increased tremendously, David
said he does not think people’s
expectations have varied much.
Attendees depend on the NAB to
“have the best Radio Show possi-
ble,” he said.

“Our goal is to make broadcasters
feel that they’ve learned something,
that they’ve had a worthwhile expe-
rience and a chance to network with
broadcasters all over the world ...
that they’ve made or saved money
with something they’'ve learned...
and that they feel good about being
in radio,” said David.

opportunities for broadcasters,” Osborn
said. “Included in that is interacting
directly with listeners, developing a
stronger bond with listeners.”

Joining Osborn as presenters will be
Ted Kelly of CBS Radio, New York;
attorney Neal Friedman; Peggy Miles of
Intervox Communications; and repre-
sentatives of Microsoft and Progressive
Networks. The latter makes
“RealAudio™ software.

“We'll provide an overview of what
radio can do to integrate the Internet
into their promotion and marketing, as
well as covering technical issues,”
Osborn said. “The Internet is happening
right now, and now is the time for radio
broadcasters to take a serious look at it.”

Freedman echoed Osborn's senti-
ments and focused on the bottom line
dear to all station managers.

“Stations will be at a serious disad-
vantage without the Internet soon,”
Freedman said. “More and more, they’re
realizing that they can’t just depend on
spot (advertising) sales alone. And
advertisers expect “value-added’ solu-
tions beyond just spots. Using a website
for additional exposure for a client adds
the ‘print dimension’ to radio.”

Freedman added. *Many stations
have simply traded for a website with an
access provider and then forgot about it.
They’ve put no time or effort into their
websites. The key is to put resources
into it, to make it a success, like vendor
co-op (advertising) was back in the
80s.”

Osborn commented, “Advertisers
have already started requesting website
space as part of their buys. Last year, for
instance. Canon announced it would do
business only with stations who have
websites.™

The recent wave of consolidation of
station ownership should make Internet
effectiveness easier for stations.
Freedman said. "It you decide to get
serious about websites, and your group
owns 200 stations, you can have an
immediate major impact.”

Taking a serious look at the Internet
might mean adding other important
technical positions at many stations,
according to Jim Smith, vice president
at Clear Channel Communications.

Smith said computers and the Internet
have become important enough that “too
many engineers are spending too much
time working on computers, and not
enough on transmitter and equipment
maintenance. There is definitely a case
from both sides — engineering and the
importance of computers and the
Internet — for stations to hire dedicated
computer specialists.”

l.ooking ahead. Freedman thinks
radio broadcasting will become more
multimedia in nature. with traditional
broadcasting reinforced and extended by
websites supported by advertisers, ofter-
ing audio, video and even shopping-by-
net services.

“Hanging your hat on spot sales
won’t cut it anymore,” Freedman said.

A full schedule of events and registra-
tion information is on the web at
http:/fwww.nab.com/conventions

EEE

S. D. Yana Davis is a freelance writer
and public radio fundraising consultant
in Knoxville, TN. E-mail can be sent to
yanajune @usit.net
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YOUR SOURCE
FOR QUALITY
NGINEERED RADIO
BROADCAST
ANTENNA SYSTEMS
FROM COAST TO
COAST

KINTRONIC

=L ABS, INC @2
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EXPANDED BAND

THINK OF KINTRONICS FOR YOUR
ANTENNA SYSTEM NEEDS!!!
AM DIPLEXED DIRECTIONAL

ANTENNA PHASING SYSTEM
- D_\f{:.:’ et .

KPHP / KFXX RADIO
PORTLAND, OR

NEW PRODUCTS

MODEL DAC-MOD-2-12 SERIES
SOFTWARE PROGRAMMABLE
DA SITE CONTROLLERS

N Lt -
T B

PRE-FABRICATED, CLIMATE-
CONTROLLED DA TUNING
HOUSES

1010 WINS NEW YORK, NY

KINTRONIC LABORATORIES INC.
P.O. BOX 845
BRISTOL, TENNESSEE 37621-0845
PHONE/FAX: 423-878-3141/4224
WEB SITE: http://www kintronic.com

EMAIL: ktl@kintronic .com
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For more information on the products shown below, circle the appropriate Reader Service No.(s)
on the enclosed Subscription/Reader Service card or contact the advertiser directly.

The HSA-100 Series
High Performance Headphone
Amplifiers for Demanding
Applications

The HSA-100 Series Headphone Amplifiers

Drives 8 ohm loads, even small speakers
Mounts easily above or below counter top
Accepts balanced or unbalanced inputs
Accepts -10, 0, +4 and + 8dBm input levels
Short Circuit Protected Outputs

Broadcast Devices, Inc.

L]
bdl 5 Crestview Avenue

Peekskill, NY 10566

Tel. (914) 737-5032 Fax. (914) 736-6916
Email: Broadcastdevices @ Worldnet.att.net

READER SERVICE NO. 26

UniversaL XE-1000
SCPC AUDIO RECEIVER

T T L. . -
Ll

AN AFFORDABLE
QUALITY SCPC RECEIVER

New, affordable, frequency-agile receiver, direct channel entry
by keyboard, selectable companding 1:1, 2:1, 3:1, wide/narrow
bandwidth, de-emphasis selectable, 950-1450 MHz, line output
600 ohms, muting, transponder agile, LNB power supply,
50-channel memory, full baseband output, high-quality audio.
Every needed feature at a sensible price (lowest in the
industry).

REMOTE ACCESS AUTOMATION (OPTION)
CALL OR FAX FOR PRICING INFORMATION
Phone: (614) 866-4605 Fax: (614) 866-1201
—r——————— A
UNIVERSAL E-ECTRON SR e
4555 Groves Road, Suite 12 Columbus, OH 43232-4135

READER SERVICE NO. 52

THAT-2

Telephone Handset Audio Tap

- Analog
- Digital
- ISDN

- PBX

RCA & XLR
Line In and Out

No Batteries or
AC Needed

JK’Audio

Call 800 JK AUDIO (800-552-8346)

$225.00

Remote
Broadcast Gear

815-786-2929 - Fax: 815-786-8502
www.jkaudio.com
READER SERVICE NO. 78

Buy simplicity,
reliability and service

EAS  ov

Price $1750.00

required for
F.C.C. Jan. 1, 1997 deadline

Phone 614-593-3150

isolated from encoder-decoder board.
e Automatic interruption of program audio for
unattended operation.

set input levels
» Will handshake with automation equipment.

GORMAN-REDLICH MFG. CO.
257 W. Union St. Athens, Ohio 45701

¢ 5 two-way RS-232 inputs/outputs for computer, remote signboard & character generator
* 4 audio inpuis on standard models (expandable to 6 audio inputs). All audio inputs & outputs are transformer

* 4 line 40 characier LCD display with LED backlighting
* 20 key keypad to program unit, set modulation level,

FAX 614-592-3898

WA LY T WG

HWT BT EOM

e 2 year warranty

« 2 minutes of digital audio storage (expandable
to 4.5 minutes)

* 25 pin parallel printer port for external printer

* 52 terminals on the rear to interface with other
equipment by removable plugs.

Web Site: www.gorman-redlich.com

| In a Competitive World,
'You Have to Work Hard to
Attract and Keep Your Listeners.

' Coverage Counts.

You Can Count on Shively!
;’:2} » 30 Years Experience

(4/‘\*
N Full-Service Provider

o

——
S’j ”/,: ~ 2« Multi-Station Solutions
* FM & UHF Antennas

« Filters & Combiners

Shivel‘y Labs,
because ...
... it pays to be heard!

P.0.Box 389, Bridgton, ME 04009 USA
Tel.: (207) 647+3327  FAX: (207) 647-8273

Visit Our New Web Site: www.shively.com
- An Employee-Owned Company -
READER SERVICE NO. 51

® Also available: printers, weather radios. antennas for weather radios, crystal controlled synthesized FM | panio sHow
digitally tuned radios, remote signboards, cables for interconnection, character generators.

READER SERVICE NO 104

SEE USAT |]

BOOTH #1158

FREE
.
| ol |

D = - SO
WHY NOT SWITCH TO MCI1?

B

«QUALITY  <PRICE- 7/8" - $2,450
« DELIVERY - 158" - $2,800
« RELIABILITY - 31/8" - $3,600
* PERFORMANCE - 41/16"- $5,000
« BROADBAND 618" - $6.200

*« COMPACT SIZE

Control Panel also availabie upon request.
*Shipping in Continental USA-Regular ground service — Switches only

For More Information Call:
MICRO COMMUNICATIONS, INC.
P.O. Box 4365 * Manchester. NH 03108-4365
Toll Free: 1-800-545-0608 ¢ Fax: 603-624-4822

We now accept Visa & Mastercard

READER SERVICE NO 25

1000 HITS on

HARD DRIVE

- for $495 !

HALLAND BROADCAST SERVICES, IVC.

1289 East Alosta Avenue
Glendora, CA 91740 USA
PH 626-963-6300
FX 626-963-2070

Don’t waste time dubbing music! . A -
Halland will dub 1,000 songs of your choice for only $495! RUCELTILEEUIERTILH

Pick from our inventory of Oldies, '70s-Gold, Classic Rock, §:V{¢: | (F-39:1 8
AC or Country. One-day service no extra charge!

1-800-HALLAND
1-800-425-5263

32K, MPEG-I1I, .WAV

Enco, Pristine,
Prophet Systems,
Register Data,
Smarts and
others.

ADIVISION OF

HENRY |
ENGINEERING

READER SERVICE NO. 130
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TARPAC Targets Climate on Hill

Steve Wagner

The world of radio and TV broadcast-
ing can easily give the appearance that the
operation is greater than the operator, that
the world of professional licensed com-
munication is a giant that can gobble up
everything in sight and spit it out.

Often this “T-Rex™ analogy is how
things work in Washington, making the
broadcast owner/operator, especially the
small market broadcaster or general man-
ager. feel as though he or she has little or
no control of trends within the industry.
On any given day. one can feel out of the
loop. that he or she lacks political clout
when it comes to influencing the direction
Congress would like to chart regarding
broadcasting’s greater good.

Whether the issue facing the House or
Senate revolves around campaign finance
reform. spectrum auctions or station
acquisition PAC-MANism. the average
broadcaster would like to enjoy at least
the illusion of Congressional influence.
And that's where TARPAC comes in.

IUs probably casier to describe what
TARPAC is not,

“1tis not a lobby.™ said Jim May, exec-
utive vice president of the National
Assoctation of Broadcasters. It does not
make its views known. The NAB lobbies
and makes its views known. TARPAC is
an arm of the NAB. if vou will. It's a fed-
erally chartered political action commit-
tee that is run by the NAB.”

Its full title i~ Television and Radio
Political Action Committee. and its sole
mission is to create und maintain a favor-
able climate for broadcasters in
Congress.

“Very deliberately.” said May. “we do
not connect issues to pohitical giving. We
distinguish those two.” And it does not
deal in illusions. The contributions of
individual broadcasters fund TARPAC.
which. in turn. targets the money 1o U.S.
House and Senate campaigns.

“TARPAC.” noted William McElveen,

general manager of Radio South Carolina,
“is an organization that even the smallest
market can contribute to — even it it's
$25. 850 or $100 — and have a voice in

the political process that affects our
industry.

Rep. George Gekas

“We have some very large individual
contributors. The maximum anvone can
give is $5.000 a vear, Of course, it's all
personal money. None of it can be reim-
bursed by the company. They re personal
funds.”

“"Where you may be able to give $25.°
said May. “and somebody else can atford
to give $200. and somebody else $2.500
... all of that would go into a central pool.
The management of TARPAC, then.
makes decisions as to which political can-
didate they will support with that money.”

But federal law allows an exception to
this otherwise tronclad rule. You are per-
mitted to carmark your contributions.

“Let's say you were going to give us
$200.” said May. “You could do a couple
of things. You could give it to us “unre-
stricted.” Or you could give it to us and
say that & portion of that money is unre-
stricted. and that vou would like a portion
0 go to “Candidate X." Or ... in hundred-
dollar increments ... you could say. 'l

New-Look Radio
Returns to New Orleans

P SHOW, continued from page 23

was certainly enabling the
streamlining and improvement of
daily station functions. “It’s made
all our billing areas easier,” Gehron
continued. “It’s just made our busi-
ness more fail-safe.”

“A lot of radio stations are devel-
oping their websites and exploring
opportunities as a way to add that to
their arsenal of sales and marketing
opportunities or ways to expand
their brand of their particular prod-
uct,” said Kramer.

“Our company has had an intranet
for years,” said Cummings. “We are
redoing it, so that this time it won’t
be just e-mail and audio that can be
exchanged in the company, but we'll
get to the point where, you name it,
a document, a spreadsheet, a piece
of audio, even video. can go from
any point in this company to another
one.”

One potentially ominous effect of

consolidation may be the reduction
of live, on-the-air talent in favor of
so-called “virtual programming.”

“Who knows what that’s going to
mean?” said Cummings. “I think ...
in smaller markets, you can literally
program an entire radio station with
two or three great air talents who
can work in something other than
real-time ... I think it’s possible that
some formats or some kinds of mar-
kets will see some radio stations
that literally don’t have any live tal-
ent, and yet they have a fairly live
presentation.”

Whatever happens, the chairs
believe the industry will survive. “1
think the people in this business
have always been very resilient and
flexible, have always been very
much guerrilla marketers.” said
Kramer. “Technology and enhance-
ments are always gonna be there.
and you just gotta make sure you're
right up front with them.”

want it to go to "Candidate X' and
‘Candidate Y.

“Then we at TARPAC are required to
forward that money to the candidate with-
in three working days of receipt of it from
the broadcaster. It becomes a check from
TARPAC for administrative purposes, but
we forward it with a cover letter that says
that “Broadcaster John Doe has made a
$200 contribution to your campaign
through TARPAC.™

Federal offices

TARPAC also divorces itself from
presidential campaigns. Otherwise. any-
one cumpaigning for federal office is eli-
gible for those monies. However, as cut-
and-dried as the campaign donation
process is. there are standard ifs, ands and
buts. Central Pennsylvania Rep. George
Gekas. R-Pa.. described himself as low
man on the totem pole when it comes o
receiving PAC monies.

TARPAC is an

organization that
even the smallest
market can contribute
to ... and have a

voice.
— Wilham McElveen

*1 have no aversion at all o the con-
cept of a broadcasting industry contribu-
tion made to a political campaign.”™ Gekas
suid. “The caveat to that is, of course. that
it be s0 open that the voting public would
be able to judge how a member of
Congress is atfected by this type of con-
tribution. If the campaigner is an incum-
bent. that individual should not be swayed
by any kind of political contribution.™

Another consideration, he said, centers
around the member of Congress who sits
on this corporate board or that. Should
one of those companies happen (o be a
broadcast entity, that’s yet another factor
to be weighed in PAC contribution ethics.

“The demands on TARPAC and on any
other political action committees in
Washington are just incredible.”
McElveen noted. “As time goes on. they
seem to be becoming much more difticult
to satisfy all the financial needs of the
various candidates. It’s certainly the
NAB’s responsibility to identify those
members of Congress who are friendly
and tend to favor broadcast issues. and
they do a very good job of it.”

No ‘Amateur Night’
At NAB Show

While broadcasters will have their
plates full during the NAB Radio
Show, amateur radio operators will
find both their plates and their fila-
ments turned down.

The Amateur Radio Operators’
Reception, scheduled for Thursday.
has been called off. The reason:
Lack of support from manufacturers.

The official gathering of hams
always is a popular event during the
annual NAB show in the spring.
“Around 800 or 900 people always
turn out for that,” said the NAB's
John Marino. But when the NAB
asked several manufacturers for
ham-related door prize donations,
the answer was no. The session was
then canceled.

This will not stop dedicated ama-
teurs from getting together informal-
ly to talk a little shop between ses-
sions, however.

“We might try a survey. Let’s see
how many hams might be out there
who might want to try for it next
fall,” said Marino.

— Alan R. Peterson

computer with modem connection

sites from anywhere

BROADCASTERS GENERAL STORE, INC.
2480 S.E. 52nd Street

Ocala, Florida 34480-7500

(352)622-7700 FAX (352)629-7000

¥, E Mail <bgs@mercury.net>

. Www.BGSFL.com

Introducing the next generation of remote
control for broadcast transmitters

~ Model GSC - 3000

No matter where you are, you're in control
- home or anywhere with any telephone (including cellular) or by

- dial in and see what’s going on at transmitter site

- access from virtually anywhere and take corrective action

+ unit can be programmed to take corrective actions on its own

+ notification by pager, telephone, or computer modem connection
- full-time access or periodically check on a number of transmitter

* Voice Interface available end of summer
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1997 NAB Marconi Awards Finalists

THE NAB

More than 100 radio stations and
personalities are competing for the
coveted 1997 NAB Marconi Radio
Awards. The winners will be
announced Saturday evening Sept.
20 during a star-studded gala from 5
to 9 p.m. in the La Nouvelle Orleans
Ballroom at the New Orleans
Convention Center.

The black-tie event also features
food and top-notch entertainment. A
reception begins at 5 p.m., followed
by the awards presentation at 6 p.m.
Organizers are starting the event an
hour earlier this year to give atten-
dees a chance to experience the New
Orleans night life.

Ron Chapman of KVIL-FM in
Dallas is this year’s host. A previous
Marconi winner, Chapman said he
will do his best to keep things mov-
ing.

NAB Senior Vice President/Radio
John David called Chapman “an
institution™ and said he is thrilled to
have him as part of the show.

Marconi nominee Art Bell’s
“Coast to Coast AM” talk show is
heard on more than 350 stations.
Calling the nomination a great hon-
or, Bell said, “As soon as I could
crawl, I started taking (equipment
apart). From a kid who revered
Marconi and all he did to begin what
we're doing now, I'm pretty excit-
w.)l

Bell is up for an award as net-
work/syndicated personality of the
year.

Tickets for the dinner and show
are sold separately from convention
registration, for $50.

The Marconi Awards are named
for inventor and Nobel Prize winner
Guglielmo Marconi. They were first
handed out in 1989.

LEGENDARY STATION
OF THE YEAR

KABC(AM), Los Angeles
KVIL-FM, Dallas
WDIA(AM), Memphis, Tenn.
WINS(AM), New York
WOR(AM), New York

PERSONALITIES OF THE YEAR

Network/Syndicated Personality of the
Year:

Art Bell, “Coast to Coast with Art Bell,”

WTVN(AM). Columbus, Ohio

The Fabulous Sports Babe, “The
Fabulous Sports Babe,” ABC Radio
Networks, New York

Tom Joyner, “Tom Joyner Morning
Show,” ABC Radio Networks, Dallas

Dr. Laura Schlessinger, “The Dr. Laura
Show,” Radio Today, New York

Howard Stern, “The Howard Stern
Show.” WXRK(FM), New York

Major Market Personality of the Year:

David Brudnoy, WBZ(AM), Boston

Don Imus, WFAN(AM), New York

Kevin and Bean, KROQ-FM, Los

- Angeles

Robert W. Morgan, KRTH(FM), Los
Angeles

Scott Paulsen & Jim Krenn,
WDVE(FM). Pittsburgh

Large Market Personality of the Year:

Buzz Adams, KLAQ(FM), El Paso,
Texas

Gerry House, WSIX-FM, Nashville,
Tenn.

Bob Kevoian & Tom Griswold,
WFBQ(FM), Indianapolis

Bob Lacey & Sheri Lynch, WLNK-FM,
Charlotte, N.C.

Steve Rouse, WQSR(FM), Baltimore

Medium Market Personality of the Year:

Al Caldwell, KVLI(AM), Beaumont,
Texas

Joe Condon, WROW(AM), WIYB-AM-
FM, Albany, N.Y.

Tom Kinard. WIMX(AM), Florence,
S.C.

Bob Robbins, KSSN(FM), Little Rock,
Ark.

Van & Bonnie, WHO(AM), Des Moines,
lowa

Ron Chapman of KVIL-FM
will host the awards.

Small Market Personality of the Year:

Jeremy Borash, KUEL(FM). Ft. Dodge,
fowa

Dave Daniels & Darrin Cantrell, KJUG-
FM, Tulare, Calif.

Griz England, WYDS(FM). Decatur. IlI.

Bill O'Brien. KRKT-FM, Albany. Ore.

Athniel “Addie” C. Ottley, WSTA(AM),
St. Thomas. V.1

STATIONS OF THE YEAR BY
MARKET SIZE

Major Market:

KLVE(FM), Los Angeles
WCBS-FM., New York
WGMS-FM, Washington

WILB(FM), Detroit
WSB(AM), Atlanta

Large Market:

KFRG(FM), San Bernardino, Calif.
WBEE-FM, Rochester, N.Y.
WFBQ(FM), Indianapolis
WHRK(FM), Memphis, Tenn.
WIBC(AM), Indianapolis

Medium Market:

KKOB(AM), Albuquerque, N.M.
KTTS-FM, Springfield, Mo.
WHBC(AM), Canton, Ohio
WHO(AM), Des Moines, lowa
WUSY (FM), Chattanooga, Tenn.

Small Market:

KFGO(AM), Fargo, N.D.
KRKT-FM, Albany, Ore.
WBLX-FM, Mobile, Ala.
WGIR-FM, Manchester, N.H.
WIJAG(AM), Norfolk, Va.

STATIONS OF THE YEAR BY
FORMAT

AC:

KKCW(FM), Portland, Ore.
KVIL-FM, Dallas

WASH(FM), Washington
WBEB-FM, Philadelphia
WLHT(FM), Grand Rapids, Mich.

Adult Standards:

KOGA(AM), Ogallala, Neb.
KOMC(AM), Branson, Mo.
WAMB(AM), Nashville, Tenn.
WHBC(AM), Canton, Ohio
WMTR(AM), Morristown, N.J.

CHR:

KKRZ(FM), Portland, Ore.
KMGZ(FM), Lawton, Okla.
WIMX-FM, Florence, S.C.
WNNK-FM, Harrisburg, Pa.
WSTW(FM), Wilmington, Del.

Classical:

KING-FM, Seattle

KLEF(FM), Anchorage, Alaska
WCLV(FM), Cleveland
WCRB(FM), Boston
WQXR-FM. New York

Country:

KTTS-FM. Springfield, Mo.
KUZZ-AM-FM. Bakersfield, Calif.
WAXX(FM), Eau Claire, Wisc.
WPSK-FM, Pulaski, Va.
WSOC-FM., Charlotte, N.C.

NAC/Jazz:

KSDS(FM), San Diego, Calif.
WBIJB-FM, Lincroft, N.J.
WLOQ(FM), Orlando, Fla.
WNWV(FM), Cleveland-Elyria, Ohio
WVAS(FM), Montgomery, Ala.
News/Talk/Sports:

KFGO(AM), Fargo, N.D.

WBBM(AM), Chicago
WBZ(AM), Boston
WSYR(AM), Syracuse, N.Y.
WZON(AM), Bangor, Maine

Oldies:

KRTH(FM), Los Angeles
KXKL-FM, Denver
WODS(FM), Boston
WOMC(FM), Detroit
WWSW-AM-FM, Pittsburgh

Religious/Gospel:

KKLA-AM-FM, Los Angeles
WAVA(FM), Washington
WAWZ(FM), Zarephath, N.J.
WMCA(AM), New York
WMHK(FM), Columbia, S.C.

Rock:

KDGE(FM), Dallas

KQRS-FM, Minneapolis
KROQ-FM, Los Angeles
WDVE(FM), Pittsburgh, P.A.
WLVQ(FM), Columbus, Ohio
KBNA-AM-FM, El Paso, Texas
KLVE(FM), Los Angeles, Calif.
KNKN(FM), Pueblo, Colo.
KXTN-FM., San Antonio, Texas
WXDIJ(FM), Miami, Fla.

Urban/R&B:

WBLX-FM, Mobile, Ala.
WEAS-FM, Savannah, Ga.
WUSL(FM), Philadelphia
WVAZ(FM), Chicago
WVEE(FM), Atlanta

It's show season.

Keep an eye on RW
for coverage of the fall
conventions, including
SBE, AES and more.



The 16000 Audio Routing System is
the powerful new compact switcher
from Sierra Automated Systems.

This spirited performer really moves
audio around—with operational ease
and long-term reliability.

Completely self-contained. the 16000
handles 32x32 routing in a mere two
rack-units. Through a variety of schemes
utilizing off-the-shelf. pre-made cable
assemblies and cross-connect blocks.

Y O U A

system interconnect is now faster
than ever before.

This switcher gives you full-system
access XY controls; plus a bright read
out for displaying inputs/outputs. and
system settings. Source and destination
confidence monitoring is available via
the convenient front panel speaker.

The 16000 makes everything easy
with programmable salvo switching,
stereo linking. PC software control.
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scheduled event switching, universal
serial ports for distributed control
networks. and employs the full range
of SAS remote control panels.

The 16000 moves with high-octane
performance. The control system is
versatile and thorough. Quality and
reliability are never compromised.

Wired thing... We think you'll love it.
For more information about the SAS
16000. please give us a call.

Sierra Automated Systems
and Engineering Corp.

2112 North Glenoaks Boulevard
Burbank, California 91504

818 840 6749 Voice
818 840 6751 Fax



1. Dalet Is Cost Efficient
Time is money. Dalet’s unique
design saves your station time.

It frees up your people to do
more important tasks. It cuts
payroll and benefit expenses
because you’ll need fewer people,
and save the time of the people
you do have. And it keeps on
running, day after day, with
virtually no maintenance.

2. Dalet Is Reliable

Because Dalet stays on the
forefront of computer technology,
you can be sure your station will
stay on the air. Dalet was one of
the very first providers of digital
audio systems. By now, everyone
agrees Windows, networks and
Digigram cards are the way to go.
While other companies are
scrambling to redesign their
system according to PC industry
standards, we‘ve had 7 years to
perfect ours. It WORKS!

3, !].;!&". Provides Custom
Solutions

Why should you have to
accommodate someone else’s
design for your radio station?

Prefer

Solutions in a "box” are an
outdated concept. Why pay for
features you don’t need or won’t
use? Why accept a system that
won’t do everything your station
needs? Each Dalet installation is
fit like a glove to your specific
station needs.

4. Dalet 1s Flexible

l'o Your Future

Dalet’s design allows you to make
changes as they are needed.

You won’t have to worry that a
solution you bought today will be
put on the shelf a year from now
because it can’t be adjusted to
your new needs.

5. No Planned
Obsolescenct

Unlike many companies, we don't
intend to sell you a unit today, wait
for technology to change in a
couple of years and try to sell you
a whole new system. Our unique
architecture is perhaps the only
system which can easily change as
technology changes. You won'’t be
forced to live in the past just
because you bought a system that
can’t be easily upgraded.

o L

Jim

6. Group-Wide

l"!lu?"-‘

tivity Gams

All your radio stations can pool their

resources, whether they're in one
building or in different cities: Share
production work among stations
Book orders from one station to
another. Send joumnalists on the
road, and let them file their reports
over the Intemet. We aren’t just
talking about cart replacement here.
Reap the benefits of group
consolidation with Dalet.

7. Unprecedented Support
While you’re sleeping, Dalet’s
people are working around the
clock to assure that your station
stays on the air. 24-hour support
is available to give your station
the service it needs.

DALET HAS OVER 70 SUPPORT
PEOPLE AND ENGINEERS.

Our New York-based support
people are always on call when
you have a question or need a
solution.

¢ Cart Replacement ® Live Assist ¢ Satellite
Automation ® Multitrack Editing * Music
Automation * Text and Audio for News *
Traffic ® WEB Publishing ¢ Archiving

* Windows 95 or NT ¢ Full Redundancy *
Standard PC Networks ® ISDN and Internet
Transfers ® Unlimited Storage/Users ¢ Client
Server Architecture ® 24 Hour Technical
support ® Configurable Control Panels

Cirele (I‘ 85).0n- ae_wgyge Card
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Call us to set up a date.

We’ll bring the demo to you
or make arrangements for you
to visit an installation that
best fits your needs.
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Three Workshops for Engineers

P WORKSHOPS, continued from page 23
with Benjamin Dawson of Hatfield and
Dawson. Topics include an introduction
to directional array (DA) systems and pat-
terns, the hardware that is used, trou-
bleshooting and FCC procedures.

“We hope to target engineers who have
good electronics backgrounds but did not
come along at the time when you had to
sit at the tower,” Rackley said of the ses-
sion. Dawson added, “The old sessions
were very much along the lines of physics
and theory. There is a need for a day-to-
day understanding.”

When last offered, the session lasted
two days and covered lots of theory and
math. Rackley and Dawson will tailor the
material to newer engineers who become
familiar with DAs only when they break
down.

The basics will be presented in clear,
non-mathematical terms. System building
blocks will be used to demonstrate the
complexity of directional patterns. An
overview of FCC procedures including
monitor points, sampling system compo-
nents and partial proofs will conclude the
talk.

RFR news
Besides neglect, the changing land-
scape around towers can throw off a DA.
“Fifteen years ago, your monitor point
was in farmland,”
you’d be in a city.”
“Cellular towers also add to the prob-

said Dawson. “Now

lem,” added Rackley. “Any urbanization
would affect the performance of a direc-
tional array, which is why for some sta-
tions, there is a lot of damage that must be
undone.”

Do you know what effect your tower is
having on the health of the community
near the site? How about on engineers
working at the site and exposed to radio
frequency radiation (RFR)?

John Bisset,
author of

Radio Worlds
Workbench column,
will moderate a
transmitter workshop.

Thursday, Sept. 18 from 8 a.m. to
noon is the “NAB RFR Workshop,” with
Dr. Robert Cleveland of the FCC, the
NAB’s Barry Umansky and Milford
Smith of Greater Media.

“I’m the radio industry guy, the owner,
the guy-in-the-field,” Smith told RW of
his involvement on the panel. “The guy
who is doing the things every station has
had to do.”

Smith has had first hand experience
with RFR hotspots. “We were involved in

Boston,” said Smith, “and the owner of
the building we were in set some very
stringent limits on his roof.”

A dense antenna cluster was on the
roof of a four-station facility. “The owner
had us redesign the antenna and replace
the mast. It was about $2 million to bring
the antenna up,” Smith said.

The two-part workshop consists of an
interactive session on the latest progress
towards development of RFR guidelines
and standards for broadcasters. After a
break, the second part addresses RFR
measurements and calculations and
includes a special segment on ways to
demonstrate compliance. NARDA
Microwave will present a display of RF
measuring devices and the safe and prop-
er ways to use them.

“The session will be addressing health
and safety, rather than interference,” said
Smith, so do not expect anything on inex-
pensive telephones picking up radio sig-
nals.

“We will go over the standards being
established for exposure and potential
exposure, based on standards that now
exist for other organizations and are being
adopted by the FCC,” he said.

Familiar name

On Friday, Sept. 19, John Bisset mod-
erates the “AM/FM Transmitter
Workshop” from 8 a.m. to 3 p.m.

Bisset is a principal with the engineer-
ing firm Multiphase Consulting,

Girde (211) On Reader Service Cerd
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Springfield, Va., and is widely-known to
RW readers as the author of Workbench,
the column of indispensable tips and tech-
niques for radio engineers.

Bisset takes you through the timeline
of installation and troubleshooting trans-

John Bisset

"We took over the UDS from
TM Century because there is more
radio knowledge in this system than
in any other outomation | know.

It is perfect in situations in which
linear audio is demanded and we
have configurations from the very
np to lu" murl(et stations.”

l20 Tel: +1 /9724818700
Fax: +1 / 972-481-9499 oull 2

Tel: +1 /3103925573 emoil “ I ;-."'.."‘

Fax: +1 /31039679 12_¢

mitters, through normal operation and
right up to the ghastly experience of get-
ting knocked off the air. The session is
meant for seasoned engineers who also
need a refresher and as an introduction to
basic RF for engineers with a computer or
studio background.

Besides Bisset, a panel of representa-
tives from major transmitter manufactur-
ers will have handouts and provide data
on servicing their specific models.
Discussions will also include worst-case
off-air experiences and how they are dealt
with.
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NAB Establishes Radio Show EAC

Sharon Rae

In an effort to maintain a “coopera-
tive relationship between the NAB
Radio Show management and
exhibitors,” the National Association of
Broadcasters created a Radio Show
Exhibitor Advisory Committee (EAC).

“The spring show EAC has been a
great sounding board for ideas,” said
Dennis Wharton, NAB vice president of
media relations. “We thought it would
be a good idea to have a similar body
for the radio show.”

The EAC consists of representatives
from the industry and serves as an inter-
face between exhibitors and the NAB
by providing a voice for manufacturers’
concerns and suggestions. There is both
an EAC for the spring NAB show in
Las Vegas, and a separate body for the
Radio Show set for New Orleans in
September.

“The design is to solicit feedback and
get whatever great suggestions (the
EAC) can come up with,” said
Wharton. “Then incorporate those sug-
gestions into next year’s show and keep
making it better every year for our
exhibitors and attendees.”

Eddie Fritts or Reed Hundt?

“I think that the NAB sometimes
comes off as almost like another FCC,”
said Dave Newton, vice president of
marketing at Broadcast Programming.
Newton was elected to represent
exhibitors with booth space of 800
square feet or more at the Radio Show.
Newton said he is looking for an educa-
tion and a chance to give the NAB some
fresh contacts.

“While there are many wonderful,
hard-working people at the NAB ...
sometimes policies don’t seem to be in
touch with the real world as far as the
way exhibitors have to conduct them-
selves.”

Michael Rau, CEO of Radio Data
Group, and a former vice president of
science and engineering at the NAB, is
one of two people elected to represent
exhibitors with booth space from 80-
399 square feet at the Radio Show. He
said he is excited to have the opportuni-
ty to participate and have input on the
EAC.

“The Radio Show needs its own
focus, marketing and support structure,”
he said. “It’s difficult to have any direc-
tion at the spring show ... the entire
enterprise in Las Vegas is so huge that
it’s hard for any one segment of any one
industry to really claim that it’s getting
the focus ... nor should it ... that is what
the NAB spring show is about — a can-
dy store of ideas and support.”

Jack Neff, president of Dataworld, is
the other representative for companies
with booth space in the 80-t0-399
square-foot range.

“I’ve been on the floor since 1959,
and think I can contribute something to
traffic flow and making a smooth
show.”

The door is open

In the meantime, spring show EAC
members are responding to complaints
that radio is not being adequately repre-
sented at the spring convention.

The Radio Equipment Manufacturers
Association of America, made up of

anonymous disgruntled exhibitors, stat-
ed that the NAB has forgotten them in
its pursuit of bigger, more profitable
conventions. REMAA even threatened
to hold its own competing radio show in

French Quarter at Night

manufacturers,” she said. “Our Las
Vegas EAC meeting was open to
exhibitors ... only about three people
showed up that weren’t committee
members. All NAB exhibitors are noti-

Photo by Sydney Byrd NOMCVB

Las Vegas next spring (RW, May 28).

Nancy Klocko, NAB spring show
EAC chairperson, said the “sole pur-
pose (of the EAC) is to represent the
interests of the exhibiting companies
and to give insight and feedback to the
NAB.”

Klocko said the new configuration of
the spring show EAC adequately repre-
sents exhibitors and she believes the
breakdown is an equitable one.

\X/hile there are

many wonderful,
hard-working people
at the NAB ... some-
times policies don't
seem to be in touch

with the real world.
— Dave Newton

“We have reapportioned to more
accurately represent the numbers of
exhibitors that are on the floor,” said
Klocko. “NAB did a study of the types
of exhibitors. Then with a math calcula-
tion, an actual formula, they came up
with a different number of representa-
tives from each category.”

“(This past spring an EAC subcom-
mittee was formed to review EAC rep-
resentation and make recommendations,
if needed, to more accurately represent
the business segments of the show,”
stated Klocko. “(S)ome of the changes
included increasing membership ...
eliminating the ... at-large positions and
adding telecommunications and interna-
tional categories.”

Other categories within the spring
show EAC include multimedia, outdoor,
radio/audio and general TV/video/film.

The new EAC is made up of 15
member positions, four more than the
previous 1996-97 makeup.

Not so vocal

Klocko was surprised at the REMAA
allegations. “I’ve never received any
kind of communication from audio

fied of the meeting. I think the NAB
does a good job of listening to what the
EAC has to say, and the EAC tries to
get feedback from exhibitors. But if we
don’t hear from them directly, we only
have our own experience to call on.”
Carolyn Galvin serves as current vice
chairwoman of the spring show EAC.

She also said she has never heard from
REMAA.

“People shouldn’t take so much for
granted.” said Galvin. “Bring concerns
to the EAC.”

Galvin sympathized with those ques-
tioning the direction of the spring show.

“We’re all concerned over where this
convention is going,” she said. “But
how do you shut the door and say one
group can’t come in and one can
because everything is so computerized?
It’s cutting edge and it’s a problem.”

Jim Cowan is past chairman of the
spring show EAC and currently repre-
sents radio/audio. “The NAB has been
very open to the EAC’s suggestions,”
he said. “The NAB has tried to include
radio and to develop programs to
enhance the awareness of audio.”

As for charges from REMAA that the
EAC gives “nothing more than good lip
service” to radio companies (RW, June
10), Newton had this to say: “l for one
do not intend to put in extra time or trav-
el to my schedule to be a rubber stamp or
a face-saving device for the NAB ...
{N)obody has told me what I can or can’t
bring to the table. I'm here to bring the
message to the NAB of what’s on the
minds of the exhibitors that I represent,
so I’'m going to do that job — but I'm
not going to waste my time.”

The next meeting of the Radio Show
EAC is set for Sept. 19, from 8:30 to
10:00 a.m. in room 63 of the New
Orleans Convention Center.
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BEA Will Publish Radio Journal

Susan Gary

The Broadcast Education Association
(BEA) is sprucing up “The Journal of
Radio Studies,” as its new publisher. The
new look debuts February 1998.

The journal is dedicated to scholarly
research into radio covering topics such as
localism, ownership, duopoly, manage-
ment trends, history, networks and syndi-
cation and the future of radio.

Dr. Frank Chorba first published the
Journal in 1992 to get research papers by
his colleagues and himself into print for
the American Culture Popular Culture
Association.

Last year, Chorba, professor of mass
media at Washburn University in Topeka,
Kan., and creator/editor of the Journal,
approached the BEA about adopting the
publication as a benefit for members.

The journal was formatted after the
BEA publication “The Journal of
Broadcasting & Electronic Media.”
Several editorial members of the BEA
were invited to be part of the review board.
Chorba said the journal editors had hoped
the BEA would accept the radio focus.

Judy Hawkins, marketing manager for
the BEA, agreed. “Frank Chorba was look-
ing to expand circulation and we were
looking for another benefit in the form of a
publication for our members. It was a mar-
riage of the two.”

“We wanted to offer ... a journal specific
to the needs of our many members,” said

Louisa Nielsen, executive director of the
BEA. She added the BEA chose “this jour-
nal (because it) was doing such a good job
of finding research and encouraging acade-
mics to write.”

The adoption announcement will be for-
mally made at the NAB Radio Show.

in the pages

The journal offers sections on
Contemporary Radio Studies, History,
International Radio and symposiums ask-
ing questions pertinent to today’s radio
industry.

“The Journal for Radio Studies is the
only journal in the world about research in
radio,” said Hawkins. “It lists statistics and
presents industry research that would be
interesting to all of the industry people that
will be at the NAB show.”

The BEA also acknowledged the role of
Westwood One’s Norman Pattiz in bring-
ing “The Journal of Radio Studies” under
its wing.

Pattiz is immediate past president of
BEA. While president, Pattiz wanted to
bring corporation involvement into the
BEA and use part of the money raised for
an academic journal devoted to radio.
Hawkins recognized the hard work of
Pattiz to get corporations involved.

Pattiz said colleges that are training
future broadcasters could benefit from a
closer relationship with corporations.
Offering such a publication would be a

step forward in bridging the gap between
academia and industry.

Chorba will continue for three years as
editor, while the BEA will introduce a new
section edited by Michael Keith, professor
at Boston College and author of several
books on radio. Titled JRS Forum, the sec-
tion will feature industry leaders dis-
cussing the future of radio.

“We hope to come up with academic
questions particularly pertinent to industry
heads and get their take on them,” said
Keith. “Then, I will respond to them as an
academic. It will be a dialogue between
profession and academy.”

The BEA also sees the Journal as a

teaching resource. By expanding circula-
tion from Chorba’s list of 250 to 1,500
BEA members and increasing the frequen-
cy to twice a year, the BEA hopes to pro-
vide better information, wider availability
and more recognition for contributors.

Chorba’s current subscription list will
automatically become BEA members and
continue to receive the journal. “Anyone
can qualify for membership in the BEA,”
said Hawkins.

According to Hawkins, the greatest
growth in membership occurred in the cat-
egory of students. “They use the BEA con-
vention as both educational resource and
as an opportunity to network.”

(7]

For information on the BEA and The
Journal of Radio Studies, contact Francis
Weaver at (202) 429-5354. Visit the web-
site at www.usu.edu/~bea
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Follow the Rules or Pay the Piper

Session at Radio Show Will Help
Attendees Assess the Risk of Bad Behavior

Lynn Meadows

Regardless of the changes in the
radio industry, one perennial issue
remains: “Avoiding FCC Fines and
Lawsuits.”

The NAB Law and Regulation
department will once again try to keep
you operating legally with this popular
session.

The recent release of the “Fines
and Forfeiture Guidelines™ by the
Federal Communications Commission
makes the session even more timely.

New Orleans Diner

This marks the second time the FCC
released the guidelines. The first time
it did so without accepting public
comments.

When the NAB and others objected,
the court said the FCC must go
through a rulemaking proceeding. That
process took two years and the results
are a guaranteed topic of discussion.

The panel
includes the chief of
the enforcement
division and several
experienced
attorneys.

The fines read like a menu, Failure
to provide Station ID — $1000,
Transmission of Indecent Materials —
$7,000. You may gain insight at the
session as to when, if ever, the FCC is
apt to take a “no harm, no foul”
approach to violations and when the
agency will show no mercy.

The FCC did reserve the right to
raise or lower the charge depending on
the circumstances. How egregious the
violation, a missing tower light vs. a
missing public file document, and how
many times it has occurred may deter-
mine how heavy a fine is levied.

Moderator Karen Fullum, vice

Photo by Michael Terranova NOMCVB

president, Regulatory Affairs for the
NAB, said the FCC has been asking
whether there are some papers that no
longer need to be included in the pub-
lic file. Because the panel will include
tour lawyers and an FCC official as
well as Fullum, she suggested people
“bring suggestions as to what changes
they think should be made™ to the pub-
lic file requirements.

The panelists for this session are
Chuck Kelley, chief of the
Enforcement Division of the Mass

Media Bureau, and attorneys Ashton
Hardy of Hardy and Carey; Dennis
Corbett of Leventhal, Senter and
Lerman: George Borsari of Borsari
and Paxson and Gregg Skall of Pepper
and Corazzini. Hardy practices in
Metairie, La. The others are based in
Washington.

Encouraged to speak

Fullum said she sees the panel as a
forum where the audience should
participate as much as possible. If and
when the questions dry up, however,
she will select issues that she thinks
people need to know.

In addition to public file require-

ments, for instance, the FCC has
begun to study whether or not the
main studio rules should be changed.
The agency had also been considering
whether to release guidelines on what
would be considered indecent material
and Fullum expects to find out what is
happening with that project.

As the session title indicates, the
closure of many field offices and
downsizing of FCC staff do not mean
the agency is no longer punishing rule
violators with fines and lawsuits.
Anyone interested in avoiding both
will benefit from this panel
discussion.

===

Lyvnn Meadows is a freelance writer
based in Virginia. She recently wrote
in RW about the pending sale of
WDCU(FM) in Washington.
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Lawmakers Will Gather at Show

Matt Spangler

The nation’s most influential lawmak-
ers are set to discuss some of the issues
that impact broadcasting in a panel ses-
sion at the NAB Radio Show to be held
here Sept. 17-20.

Appearing at the session will be W.J.
“Billy” Tauzin, R-La., chairman of the
Telecommunications Subcommittee of the
House Commerce Committee, Harold

Rogers, R-Ky., chairman of the
Commerce, State and Judiciary
Subcommittee of the House

Appropriations Committee and Albert
Wynn, D-Md., a member of the House
Tele_communicatiqns Subcommittee.

“This session is unique in that it is the
first time ever that, certainly for the Radio
Show, the respective chairs of the two
most critical (House) subcommittees have
appeared together on a subject like the
FCC and what is going on at Congress
relative to the FCC,” said NAB Executive
Vice President of Government Relations
Jim May.

“You’ve got Hal Rogers ... who con-
trols the purse strings, and Billy Tauzin ...
and together they probably have more to
say about the future of the commission
than any two other individuals in
Congress.”

As a result of its review of radio station
transactions and mergers, some members

of Congress have questioned the need for
continued funding of the FCC.

A lot hangs in the balance now, as FCC
Chairman Reed E. Hundt and
Commissioners James H. Quello and
Rachelle Chong are on the way out; by
year’s end Commissioner Susan Ness
may be joined by four new faces. May
said that if the “new” commission contin-
ues to hold up its approval of station
transactions pending DOJ analyses —
like the “old” commission — then NAB
will seek congressional intervention.

“There are very some current examples
where, very unfairly, stations are being
held up,” May said.

Even though the commission voted
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against an inquiry into liquor advertising
in its July agenda meeting, May said he
expects this to be an issue at the session.
Despite requests from President Clinton
and numerous special-interest groups,
including Mothers Against Drunk
Driving, a number of lawmakers, includ-
ing Burns and Rep. John D. Dingell, D-
Mich., have written Hundt to express
their concerns over FCC jurisdiction in
this area. Tauzin was planning on intro-
ducing a bill that would require broad-
casters and the combined beer, wine and
spirits industries to devise their own
mutual code for alcohol advertising — a
measure the Distilled Spirits Council of
the United States has been pushing for
months.

Others on the Hill would like to give
the FCC more jurisdiction in this area. In
April, Rep. Joe Kennedy, D-Mass., intro-
duced legislation that would give the
commission license to come up with a

' liquor advertising code if broadcasters

could not do it within a year.

Time and money

Another issue on tap for this session is
spectrum auctions. As part of the
“Omnibus Budget Reconciliation Act of
1997,” Congress passed measures that
would provide for the auctioning of new
broadcast licenses, which would replace
the comparative proceedings process. The
bill called for $26.3 billion to be collected
from all spectrum auctions by 2002.
Some initial proposals had Congress levy-
ing “spectrum lease fees” on broadcasters
if this sum wasn’t raised. “I think we’ve
put that to rest for now, but believe me,
this budget deal is not going to solve any-
thing,” said May.

Also unpopular with broadcasters are
the numerous bills facing Congress now
that call for giving free or reduced airtime
to politicians during election cycles as a
measure of campaign finance reform. In
late July Sen. John McCain, R-Ariz.,
brought his campaign finance reform leg-
islation, co-sponsored with Sen. Russ
Feingold, D-Wis., to the Senate floor for a
colloquy. He said that if the Senate did
not address the issue in September, after
the August recess, then he would try to
attach the bill to another one as a rider.

The House has taken up the issue, as
well, with bills that affect primarily tele-
vision, but that could be applied to radio,
introduced last summer by Rep. Louise
Slaughter, D-N.Y., and Rep. John Tierney,
D-Mass.

Free airtime could also become a part
of the public interest obligations of broad-
casters in the digital era. Vice President
Gore recently appointed Norman
Omnstein, an outspoken free airtime pro-
ponent, to co-chair a committee that will
recommend public interest requirements
for digital television broadcasters.

“I think a lot of what the Gore commis-
sion is going to focus on is radio as well
as television,” said May, “and I know that
Reed Hundt continues to push, and I sus-
pect there will be other members of the
commission that continue to push, for a
review by the commission itself on the
whole issue of a public interest obliga-
tion.” This committee is required to report
to the president by June 1, 1998.

In a speech before the California
Broadcasters Association in July, NAB
President Edward O. Fritts criticized the
Gore committee. “Congress has been
charged with setting the parameters for
public interest requirements,” he said.
“That is not the job of a commission of

| private, non-elected citizens.”
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NAB Will Keep You Moving

Alan R. Peterson

When your plane lands in New
Orleans, don’t dive into that tall, wet
Hurricane just yet. The NAB Radio Show
rolls out the welcome mat the moment
you hit town.

You should have just enough time to
change shirts and pin on your ID badge to
make it to the Opening Reception,
Wednesday, Sept. 17 at 5 p.m. Because it
is being held right on the exhibit floor,
you’ll find plenty of room to eat, drink
and look around.

The Keynote Address is Thursday
mormning, Sept. 18, at 10:30. NAB presi-
dent Eddie Fritts introduces keynote
speaker Robert Pittman, a former radio
programmer and now president and CEO
of AOL Networks.

Back in the Exhibit Hall, a “Mardi
Gras” lunch is rolled out at 12 noon while
you browse the latest in audio and radio
technology. Right about the point where

Riverfront Streetcar

your feet get tired, it is time to attend the
International Reception at 5:30 p.m. Here
you can share ideas with your internation-
al peers on issues affecting broadcasters
around the globe.

Now that you have been properly wel-
comed to New Orleans, it is time to really
get busy.

Format power

Programmers looking for the edge that
will set their stations apart from the pack
have their picks of format workshops at
the NAB Radio Show. Wednesday alone
features sessions on oldies, classic rock,
adult standards, modern/hot AC and
urban. Thursday’s sessions include
Hispanic, news/talk/sports, alternative and
new age contemporary. Friday brings ses-
sions on active rock, CHR, AC and coun-
try radio.

Good programming has to be backed
up by a crack sales team. Sessions that
will give your staff the advantage include
“Do You Have a Strategic Plan? Your
Future Depends On It,” and “Should We
Take Pricing Out of the GSM’s Hands?”,
both on Wednesday.

For Thursday, the sales-intensive ses-
sions continue with “The State of Radio
Sales,” hosted by Gary Fries of the Radio
Advertising Bureau, and “The
Computerized Salesperson,” with a look at
broadcast-specific sales software.

Photo by Michael Terranova NOMCVB

Bridging the fine line between sales
and programming is the production
department, turning ideas into money.

Among the specialty workshops in this
area, “Production: Imaging is Everything”
with  John Frost of Paxson
Communications, Thursday momning at 9.

At the top

Station management who need to
understand how to talk with their engi-
neers should attend “Engineering for Non-
engineers,” also Thursday at 9 a.m. Here,
Jim  Smith of Clear Channel
Communications explains the art of com-
municating with engineers.

Similarly, one workshop asks: “Are
Managers Ready For the New
Information-Based Technologies?” and
gives the answers Friday at 9 a.m. Alan

The Good OF
Boys’ Club goes co-ed
with ‘Five Great PDs
... Who Happen to be
\XYomen.’

Box of American Radio Systems notes the
importance of information systems man-
agers in the real world of the computer-
ized radio station.

If you are looking for eye-openers, the
Radio Show has them. The newest tech-
nology and products for radio are high-
lighted in “Hot Off the NAB Radio Show
Floor,” Wednesday at 3:30 p.m. RW
Editor-in-Chief Lucia Cobo is among the
notable panelists.

The Good OI’ Boys’ Club goes co-ed
on Friday at 10:30 a.m. when the NAB
presents “Five Great PDs ... Who Happen
to Be Women.” Top female program
directors offer their secrets to program-
ming success.

The exhibit floor is closed on Saturday,
so plan to spend time there Friday after-
noon. A three-hour wrap-up commences at
3 p.m. with the Exhibit Hall Grand Finale.
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audio production is
analogous to walking, a digital audio
workstation is the equivalent to flying
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Is the Group PD Role Doomed?

John Montone

Is the position of group program
director headed for extinction?

It may be. Rick Cummings, executive
vice-president of programming for
Emmis Broadcasting, is well-acquainted
with the role of programming guru for a
number of stations. Emmis has radio
outlets in several major cities, including
New York, Los Angeles and Chicago.
The formats range from hip-hop to
news-talk, smooth jazz to classic and
alternative rock.

Cummings, who speaks with pride
and enthusiasm of his days in the radio
“trenches,” will address the future of

group program directors at a session at
the NAB Radio Show. At the least, he
said, the role of the group PD has
changed during this era of consolida-
tion.

He said the session will examine
how “group PDs function now in mar-
kets where they have a cluster of sta-
tions and whether the role is as valid as
it used to be.”

“A lot of companies don’t have
group PDs anymore,” he said.

Cummings has seen his own position
evolve. “A lot of the things I used to
sweat 10 years ago, we now count on
our program directors understanding.”
For instance, “The positioning of the
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radio station, understanding they need to
play hit music and understanding their
morning shows have to be topical.”

Cummings said, “I tell our PDs all the
time, it’s a given you’'re going to do
those things right and that we shouldn’t
have to spend time on them. We don’t
do music calls.”

This new emerging philosophy gives
the local station program director much
more autonomy. Cummings believes
there is good reason for this.

“Part of it is because the formats are
different, but even in formats that are
similar the playlists are different
because the tastes are so different in
their respective markets.”

One notable example, he said, is hip
hop. which has East Coast and West
Coast sounds. “You won’t hear Snoop
Doggy Dog on the station in New York,
and yet he's very dominant in Los
Angeles.”

Cummings demands his local pro-
gram directors understand these differ-
ences. “They know how to play hits,
they know how to research their audi-
ences and they know how to get that
stuff right,” he said.

How does the group PD spend his or
her time these days?

“On strategic issues,”
said Cummings, “on
how to grow the compa-
ny. So the new group
program director may
get involved in looking
at a market study, mea-
suring the group owner-
ship of certain kinds of
musical images, your
entertainment value,
those kinds of things. So
we spend a lot of time
talking about how we’re
going to raise the bar
and perform better in

terms of perceptual issues.”

A task that occupies Cummings’
time and will be up for discussion dur-
ing the session is how the group pro-
gram director “pushes the local PDs on
the creative front.”

For example, Cummings said, he has
been talking to Bob Davis, his program
director at the group’s new station in St.
Louis.

“We spend a lot of our time talking
about what he’s doing with the radio sta-
tion between records to make it enter-
taining, to make it more than a one-
dimensional music machine. What are
we doing between the records promo-
tionally and image-wise that really capti-
vates people? So when I call Bob, I say,
‘What have you done for me today?"”

A member of Cummings’ panel is
Bob Case, a former competitor from
Cummings’ radio “trench” days in
Seattle, now the general manager of
New Century Arizona. He paid his old
rival a compliment: “Bob is what a
group PD should be today. He certainly
has a broader, more global view of radio
product than local PDs; on the other
hand, he is not far removed from the
day-to-day wars.”

EEN

John Montone is a reporter for 1010
WINS in New York and a regular con-
tributor to RW.
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Show Sessions Target
Small Radio Markets

Now as never before, stations in
small markets face special challenges.
The NAB targets the concerns of
small-market radio stations in a series
of sessions in New Orleans. Topics
cover management, sales, marketing
and programming issues.

On Wednesday, look for the session
“60 Management Techniques in 60
Minutes” at 1 p.m. Learn to localize
your satellite programming with
“Flying the Bird: Better Sounding
Satellite Programming,” moderated by
Charlie Cook of Westwood One Radio
Networks, starting at 2:15 p.m. At 3:30
p.m. discover how to get “Effective
Research on a Tight Budget.”

Thursday, financial experts share
the secrets to “Siall Market Station
Financing” at 9 a.m. in a session
moderated by William Fleming of
William Fleming & Associates. Do
you have a talent that you want to
keep, but he or she is looking toward
larger markets? Learn “How To Keep
Your Talent Down on the Farm” at
3:30 p.m., moderated by Steve

Goldstein of Saga Communications.
Friday sessions promise to sparkle
with a “Small Market Conversation
with Roy Stewart” from 9 a.m. to
10:15 a.m. The chief of the commis-
sion’s Mass Media Bureau addresses
issues of interest to small and medium
markets from the standpoint of the
FCC. At 10:30 a.m. listen to money-
makers “$wap $hop Success Stories”
and hear some new promotion tech-
niques that may work for your station.
At 1:45 p.m. learn some new tricks in

the session, “Small Market
Management Magic.”

The popular “Small Market
Managers Roundtable™ returns

Saturday. Anything that applies to
small-market radio is fair game in this
brainstorming and idea exchange ses-
sion. It’s Saturday morning from 9
a.m. to noon. Listen to your peers,
watch new techniques being born and
contribute your own thoughts or
successes.

— Susan Gary



How can a 15 channel Console be at the
unheard of low price of $3,995 ?

Rugged,
durable,
reliable, high
perforrmance,
and fully
featured, the
1200 series is
ideal for On Air,
Production, &
News in any
market size

10 ch model

Sale - $2,995

(List- $3495)

studio.

Because Arrakis is #1 in Consoles,
Digital, & Studio Furniture
for Radio !!!

and we are #1 because of Quality, Features, Performance, & Price...

* Quality- Penny & Giles slide faders, 5 million operation On/Off switches, ITT Schadow switches,
solid oak trim, .125" hardened aluminum panels, DC controlled with no audio on pots or switches,
External power supply with current limiting protection.  And much, much more...

* Features- Program & Audition output buses with mono mixdowns and two mix minus buses for
telephone interface. Momentary & sustained remote start control of sources. Talk turret interface
with channel On/Off, Cough, and Talkback. Optional control interfaces for Arrakis digital workstations.
Ideal for On Air, Production, News, Talk studios and much, much, more...

* Performance- digital audio level performance with greater than 100dB dynamic range (CD's are only
96dB). THD<0.02%, Ultra high performance mic preamps, Very low crosstalk, High quality VCA's,
reed relay audio switching, and much, much more...

Grde (160) On Reoder Service Card




EXH

The NAB Radio Show exhibit hall
provides a showcase for the newest
radio products and technologies. But
note, the exhibit hall is not open on
Saturday.

Exhibit Hall hours are as tollows:
¢ Wednesday 5 to 8 p.m.
* Thursday 10 a.m. to 6 p.m.
* Friday 10 a.m. to 6 p.m.

NAB also offers exclusive exhibit
hours — periods of titne without con-
flicting sessions:

* Wednesday 5 to 8 p.m.
* Thursday 11:45 a.m. to

2 p.m. and 4:45 to 6 p.m.
* Friday 310 6 p.m.

Special events in the hall include
the opening reception on Wednesday
from 5 to 7 p.m.; the “Mardi Gras
Walk-Around Lunch™ on Thursday,
from noon to 1:30 p.m.; and the

360 Systems 337

Intro: Digicart/l1l Plus, digital audio
recorder using low-cost ZIP disks. plus up
to 50 hours of storage on internal hard
disks. Includes editing, playlisting, and
serial control; Instant Replay/Linear, a
major upgrade of the original Instant
Replay, provides a choice of 16-bit linear or
Dolby AC-2 recording formats: Digicart
[I/Plus, uses low-cost ZIP disks, stores up
to 50 hours on hard disk, lower cost. can
pertorm lincar recording.

Also: Digicart/ll; Shortcut Editor;
Instant Replay: AM-16 Audio Routing
Switcher.

$2.95 Guys 400

2

BITOR DIRECTORY

NAB RADIO SHOW
Sept. 17-20, 1997
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Picturesque New Orleans

“Exhibit Hall Extravaganza™ on
Friday from 3 to 6 p.m.

ml

ABC Radio International 257
Acoustic Systems 264
Aircraft Production Music

Libraries, The 1034
Airdate/Phoenix Media
Communications Grp. 1137
Antenna Concepts Inc. 159
APT (Audio Pro Technologies) 1153
Arbitron Company, The 519

The Best Excuse for
Shameless Self-Promofion

e bl
TmS little money generator

on its own phone line, promotes your station af the end of local,

current time and temperature announcements — you promote it along with an adverfising

business with a brood based clientele fills the demog

missing

to get s

OPERATE  PREVIOUS NEXT OOWN upP

e e @ e

L pROGRAM J (STOP)  (START)

Time-Temp Announcer S5

PLAY1  PLAY 2 wIC
LINE 1

®@ & O )

LINE2 POWER

SINE_SYSTEMS

Innovative Solutions

Voice: (615) 228-3500 <> Fax: (615) 227-2367
Fox-On-Demand: (615) 227-2393 Ask for Document #140 <> Call for Demo: (615) 227-4022

Circle (186) On Reader Service Card

Arrakis Systems 531
Inutro: Digilink 4 cart machine

replacement. No PC computer to learn,
casy control panels. Use standalone or link
up to 96 plays and 32 records to a common
audio library; music on hard drive option
for DL2/DL3.

Also: Digilink 3. radio’s #1 selling satel-
lite. live, CD and music in hard drive solu-
tion: 1.200/12.000/22.000 consoles:
TrakStar 3 new and improved digital multi-
track editor with on-air backup built in;
Radius/DeskStar/Modulux modular and
custom studio turniture.

Associated Press
Broadcast Services 449

Intro: Newsweek On Air, award-winning
Sunday magazine show. Syndicated for
Sunday mornings. program runs 55 minutes
with six minutes of network spots and six
minutes of local availabilities. Distributed
on SatcomC5 and Spacenet 11

Also: Programming to fit any format.
Come sce how AP’s quality programming
can bring your station profitability. "AP’s
All News Radio,™ where stations can air the
news live, 24 hours a day:; "AP Network
News.” flexible programming to enhance
your bottom line. Also demonstrating news
wires, newsroom management software and
new 24 hour multimedia Internet offering.
“The Wire.”

ASI Industries, LLC 1054
Intro: Emergency Alert Sentinel,

Emergency Alert System receiver for home

and oftice use, indicates reception of week-

ly/monthly test, activated from a silent state

upon reception of an EAS alert message,

AC power, battery backup. station

logo/graphics for front of radio provided at

no charge.

Also: Emergency Alert Sentinel

Irvin Schwartzenburg. Pres.

2028C West Main Streer Road

Marshalltown, 1A 50158

(515) 753-3540

ATI Audio Technologies Inc. 600
Intro: Nanoamp Serics MXS 100 Stereo
Field Mixer is a studio or field, three channel.
switchable mic¢/line mixer with low-noise bal-
anced inputs, phantom power, pan pots.
switched low-cut filters, slate microphone,
and a test tone oscillator driving stereo,
metered. low-distortion servo balanced line
outputs with switchable peak limiting:
M X200 Stereo Studio Mixer: Nanoamp
Series XPS100. XPS200 Stereo Mic/Line
Expanders. expand the MXS100 or MX200
mixer with an XPS100 for four additional
microphone inputs with pan pots or combine
with the XPS200 to add two sterco line level
inputs, use multiple input expanders to pre-
cisely meet your requirements. Expanders
include all audio and DC interconnects.

Also: Microamp, Encore and Nanoamp
Series of modular and self-contained
microphone. line-bufter and distribution
amplifiers, small power amplifiers, head-
phone drivers, audio processors and studio
metering systems; Matchmaker, Disc-
Patcher and Nanoamp IHF balancing box-
es; Nanoamp Series small mixers and
expanders for fixed and portable use:
Vanguard Series On-air studio consoles.

AudioNet 101
On Display: Increase your station’s “time

D) \/

THE NAB

spent listening™ by capturing the local mar-
ket and in-office radio listenership. Extend
your reach and penetration. Increase your ad
revenue. How? Join the wave of radio sta-
tions reaching listeners on the Web through
AudioNet, the largest radio aftiliate network
on the Internet. Visit us at booth #101 and
hear our live radio station broadcasts.
Become a member of AudioNet.
Audio Precision, Inc. 437
Audio Pro Technologies 1153

Intro: DigiCenter Version 2.1, upgraded
to a Pentium processor, upgraded to
Ethernet.

Also: DigiCenter, digital audio manage-
ment system: the “ITC Switcher,”™ audio
switching system.

Auditronics 429
Intro: TouchStar, touchscreen PC-based

control system for the NuStar digital audio

signal processor, programmable alternative

to physical user interfaces, high-speed seri-

al communications protocol. “surface-

wave” technology. several screen sizes.
Also: NuStar 3000 Series Digital Audio

Console: 801 Series Console; 2500 Series

Console

Robert Greenwald, Sales Mgr.

3750 Old Gerwell Rd.

Memphis. TN 38118

(901) 362-1350

Autogram Corp. 944

Inrro: Solution-20), card frame holds up
to combinations of 10 cards; RC-1 Relay
Card: DA-3 Distribution Amplifier Card:
SMA-10, 10 W stereo power amplifier;
MPC-1 Mic Processor Card, self-contained
power supply.

Also: Pacemaker 1032, 10 pot, 32 input
audio console with mix minus selectable on
front panel.

A-Ware Software Inc. 233

Intro: Music Master. music scheduling
software with History-Linking. Quick-
Recall Song Lists, Precision History
Storage and improved Hour Rotation Tests.
Balloon on Wheels 959
Belar Electronics Lab. Inc. 102

On Display: Monitoring equipment for
AM. FM and TV. The Wizard precision
digital modulation analyzer for AM and
FM with remote operation, logging and
graphing.

Bext Inc. 104

Intro: XT 20/XT30. frequency agile 20
and 30 W exciters, includes low pass/har-
monic filter, optional built-in stereo genera-
tor available: XT 100/XT 150, front panel
programmable 100 and 150 W
exciters/transmitters with low pass/harmon-
ic filters, optional stereo generator avatl-
able: XT 300, 300 W frequency agile
exciter with low pass/harmonic filter,
options include a built-in stereo generator
and processor.

Also: HPT Serics Translators/Exciters
20/40/60W; LC STL Secries Studio
Transmitter links 1.5. 6, 15 W; LEX 25
Exciter 25W: SF Series MOSFET
Amplifiers (150/250/300/400/500 & 1.000
W) PT Series Amplifiers 300/500W.

EXHIBITORS continue, page 43 P
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P EXHIBITORS, continued from page 42
BIA Companies 543
On Display: Investing in Radio
Publication Serics. market report, owner-
ship file, radio yearbook and state of the
radio industry (also available for TV);
Masteraccess Database Software, radio
analyzer. radio contacts, “investing in™ on

NAB RADIO SHOW

Radio World 43

T ¥ LIS A | Ve
MEN WOMEN
- | 11 .8
)
BF Jwan| 867 008 EXHIBITOR
RESTAURANT P SERVICENTER
o | ees e 905
= | e
L <] 2 L < ] - -
=l D
T ENCO by
Ceithutone | Se rsTtus R 859 e e, % 1069 /1158 | -
= s ek
L 557 oo o jesr lses e 108 [1087|egw| 1187
T bt o s
§ . 0o T s w1064 |1065 (1154 1155 |
AP svwons T 00 5 e | e 5
o BN 1 882 | lgsd | 1082 108311152 (1153)
s leso | ® - (1]
- o4 g nl
] -
M | e o | | m o | e
&2 | 5 o ¢ \ Al
Al ) o i I s A
r S A | ‘""ﬁ.} 10w = | u:’
um:(nlclkou, ot 1 [::lunv. 5 ‘E“r 97 u".‘“: - '-‘:?
1 st 205 Sotatre b
“3 543 loaz 648 40 (843 |pa2 #5104z 1043 1143
1. =T rwE
Lo o ot i
R SPAC s COMORAION ® | e [‘T‘-E.%
SrSiEus e PO Ao
497_i538 Lrd wh| 1T 11
- ey
reEp :,_Jmns CONINENTAL 9385 1004 10058 1"¥%,
o
CORPORATION .-
8 532 | ™ bl 1
o
fooP1530” 531 L<]] _ )
z ] o | o {
4291528 7% I TAPSCAN, 1028 AADO oarcmd |
i | INCORPORAIED| -~ SYSTEMS !
— 721 1826 | gz | o | 11028 nzr}i
Af SN |
“ v | Cd B -
Bl - = '9?‘4 —ry
T3 |82 ARRS 22 | 102 3 123
o CORPORANON ey MERA
Tt | mood 100 o
5
ap 519 7o |e1g 819 919 1018 1019 119
Live Radio
®
w0 Posican @, @ .
SEaCes k Cow
a
411 i g
mase
o = e
| SRy -+
2 1 5§
- o [ A .| T i R fd: g
Fe i o £
& & B 10 3 E
3 8
menlsee | &,; | - i
i o
401|500 501 wf [ 3 12
R
-
ml L

CD-ROM and coverage maps. Strategic

and financial consulting services.
Investment banking services.
Bloomberg 227

On Display: Bloomberg L.P. is a global,
multimedia-based distributor of informa-
tion, combining news, data and analysis for
financial markets and businesses. Real-time

pricing, indicative data, analytics and elec-
tronic communications 24 hours a day
through more than 71,000 terminals used
by more than 250,000 financial profession-
als in 80 countries. Products include
Bloomberg Television, Bloomberg Radio
and “Bloomberg Personal™ magazine.

Bob & Tom Show, The 1056

Bradley Broadcast and Pro Audio 1145
Intro: Sound Forge 4.0, digital editing
software, PC based.

British Information Services 553
On Display: Radio Newslines. sound
bites from high-level British government
reaction to breaking international news sto-
ries, live audio news feeds from press con-
ferences or pool interviews; Radio
Newsbreaks. every day radio stations
around the country can telephone a toll-free
number connecting directly to international
news stories filed from London by digital
circuit; Radio Newsbreaks in Spanish,
Hispanic stations can receive the same
access to a package of news stories present-
ed in Latin American Spanish with the
news actuality over-dubbed in Spanish;
Radio Newsbreaks on the Internet, Internet
users can download the Radio Newsbreak
service “live” on http://britain.nyvc.ny.us.

Broadcast Electronics Inc. 119

Intro: AMI0OA, 10kW AM transmitter
offering updated RF amps and power sup-
plies and a compact cabinet;: AM6A, 6kW
version of the new line of PowerMizer
transmitters; The Predator, new digital FM
transmitter/exciter boasts modular con-
struction and multiple power levels; T-
Series high power FM transmitters offer
updated circuitry with MOSFET drivers;
The Lynx digital stereo generator: Solid-
state FM transmitters; Audio consoles.
Digital Studio Systems: Audio Vault appli-
cations, with a visual cut & paste editor. a
voice tracking tool, and AirBoss studio
information manager. designed to create
paperless studios and integrate various
information sources used for show prep.
MARTI division: Smarti allows remote
transmissions from wherever the situation
dictates; the Smarti telephone remote pick-
up delivers true broadcast quality audio
over standard analog telephone lines; SRPT
family of frequency-agile RPU transmitters
returns in conjunction with the SR-10,
MARTT’s frequency-agile RPU receiver;
The SRPT-40 is offered for 450MHz fre-
quencies with export versions in various
frequency ranges available; MARTI offers
a complete line of studio to transmitter
links and remote pickup units; The STL-
15C/R-15C composite transmitter/receiver
combination, and the full line of one and
two frequency RPU's.

Broadcast Interview Source 1123
EXHIBITORS continue, page 45 P

NYSTEMS
INTEGRATION

* On Air / Production Studio
systems

¢ Broadcast On-Air and
Production Consoles

¢ Digital Station Automation
systems

¢ Multi Track Digital Editing Suites

¢ Custom / Modular Studio
Furniture Systems

¢ Transmitter / RF systems

¢ Digital / ISDN Telephone

systems

¢ Audio / Video Multimedia
systems

* Complete Line of Source
Equipment

SOUTHEAST OFFICE

Voice: 800-369-7623

Fax: 919-934-8120

E-mail: cindy_edwards@abg.com

Fax:

SOUTHWEST OFFICE
Voice: 800-858-9008
805-273-3321
E-mail: tmezey@abg.com

MIDWEST OFFICE
Voice: 800-999-9281
Fax: 616-452-1652
E-mail: support@abg.com

[}

L hhas b s s WS

NORTHWEST/INTERNATIONAL OFFICE
Voice: 888-565-9960

Fax:
E-mail: medved@abg.com

253-565-9359

M RSGROUPXORESINGUERSTAT{ONOPERBTION

Dlease contact us
today and put ABG
to work for you!

&

FOR INFORMATION ANYTIME:

ABG

Audio Broadcast Group Inc.

VISIT OUR WEBSITE
www.abg.com

Cirde (212) On Reader Service Cord



Products & Services Showcase

For more information on the products shown below, circle the appropriate Reader Service No.(s)
on the enclosed Subscription/Reader Service card or contact the advertiser directly.

VACUUM CAPACITORS

* Variable or Fived Tvpes

¢ Capacitance Ranges from 3pF to 6600pF
* Peak Test Voltages to 100kV

e Current Ratings to 1000 Amperes

tor Semiconduc tor Fabrncation, Broadcasting, Rl
ting Drving, Mochical NMRE, Avionics: Saien

COMET North America, Inc.

Clanlor \Swvenue Norwalk e L SA

e-ED
Phe \ 3H- 3¢ ‘

READER SERVICE NO. 77

Send up to 65,000
Faxes in a day!

+ Simple to install
« Simple to operate

+ Installs in a
stand-alone PC

+ Does not require

a network
1| b . :
W i Works with any fax list

"« Print various activity
reports

FlashFAX™ Software: $895
FlashFAX™ System: $3,995

{Includes complete Rack Mount ndustrial Computer System with more
than 2,000,000 page capacity. high-resolution color monitor, 4 intelligent
(high-speed) fax ports-upgradable to 32 & FlashFAX software

Highspeed Networks, Inc.
Tel.: 972-231-6300 Fax: 972-231-7221

READER SERVICE NO 41

RDL’s™ STA-1 Universal Line Amp,
The Swiss Army Knife Of
Interface Products

STA-1---STICK~-ON

UNIVERSAL LINE AMPLIFIERS

RDL

Radio Design Labs

Specialists In Practical
Precision €ngineering
USA Phonc (800) 281-2683 €urope Phone (++31) 20-6238 983

USA fax (805) 684-931¢6 €urope Fax (++31) 20-6225 287
Internet Access: wwuw.rdinet.com

SHPX series FM antenna

for Single or Multiple frequencies.
» 10 Mhz diplex bandwidth.

» 120 kW input power rating.

ERI - Electronics Research
(812) 925-6000
READER SERVICE NO 24

MINIDISC
RECORDER/PLAYER y

The Professional use MD recorders/ players take full advantage of

features such as disc media, ATRAC, and memory technology. The
MDS-B5 also offers direct guplication link for copying compressed
signals, multi-access hot start, RAM-TOC edit for saving master disc

contents when editing. up to 148 minutes of recording, next track
selection, =12.5% Vari-Speed, several remote interface options, and
a durable BSL spindle motor incorporated in the mechanical deck

sy

PROFESSIONAL AUDIO SUPPLY

Phone: 817-483-7474 « FAX: 817-483-2265
5700 E. Loop 820 S., Fort Worth, Texas 76119-7099
pas@Hash.net ¢ http://www rab.com/pas/

Gall Today 1-800-433-7668
O —

READER SERVICE NO 50

REMEMBER THE CORTANA
| FOLDED UNIPOLE ANTENNA?
WE STILL MAKE IT WITH THE
| SAME HIGH QUALITY MATERIALS
.1 AND WORKMANSHIP.
IT FEATURES...

1 » BROAD BANDWITH for better sound,
o - GROUNDED ANTENNA for fightning & static electricity,
% + ELIMINATES ISOCOUPLERS in VHF & UHF antenna lines,

- BeST ANTENNA FOR DIRECTIONAL ARRAYS.

1 Aiso

1 DETUNING SYSTEMS FOR ANYTHING THAT DISTORTS YOUR
AM COVERAGE PATTERN: TOWERS, POWER LINES, TANKS
OR ANY METAL STRUCTURE.

FOR INFORMATION CALL, FAX OR WRITE:

i nott ltd.
4001 La Plata Hwy

@ Farmington, NM 87401 E

phone 505-327-5646 fax 505-325-1142

READER SERVICE NO. 74

READER SERVICE NO. 75

Designed for
Broacdcasting?

MINI-MIX 8A

12 Stereo Inputs 2 Stereo Outputs
2 Dedicated Mikes 1 Mono Output

service & Affordable Quality for Over 28 Years

AUTeGRAN

CORFPORATION
1500 Capital Avenue (972) 424-8585
Plano Texas 75074-8118 1-800-327-6901

FAX (972) 423-6334
info@autogramcorp.com

READER SERVICE NO 48

into a phone line!

= HENRY
P: ENGINEERING

We Build Solutions.

No tricks, no magic!
INFO-IN-A-BOX!

Digistor is the quick and easy way to make information available via
telephone. Load your message into DigiStor's digital memory and plug

it's great for: < CONCERT INFO
e WEATHER/SKI REPORT
e MESSAGE-ON-HOLD

HITEEIEE Ne)

———
T ) 5
:&""‘ s

Plays message once,
or auto-repeat.

Up to 8 1/2 minutes
of audio storage.

HENRY ENGINEERING

503 Key Vista Drive

Sierra Madre, CA 91024 USA

TEL (818) 355-3656 FAX (818) 355-0077
http://www.henryeng.com

READER SERVICE NO. 156
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P EXHIBITORS, continued from page 43
Broadcast Products, Inc. 263
Also: Thunder Truck: CrowdCruiser;
Country Cafe: Super Roving Radio:
Remote Booth: ProSet: QuickStand.

Broadcast Programming 19

Intro: Delilah, AC's 7 p.m. to midnight
solution live via satellite. personality show,
more than 50 stations in six months and top
ratings.

Broadcast Team, The 952
Broadcasters General Store 650
BSW-Broadcast Supply Worldwide 109
Burk Technology 106

On Display: Arc-16 transmitter remote
control system: LX-1 6-input stereo selec-
tor: EAS encoder/decoder: RX-4 EAS
monitor receiver system: LX-4 EAS pro-
gram interrupt.

CartWorks/dbm Systems Inc. 128

Intro: CartWorks MHD. added capabili-
ty of Music-On-Hard-Drive: CartWorks
Digital Audio Systems. digital audio car-
tridge replacement and automation systems
for on-air and production use.

CBSI/Custom Business Systems Inc. 73
Intro: Graphical Schedule Planner, com-
bines the use of a speadsheet with a calen-
dar-style visual interface. allows viewing of
up to 16 months of davparting and schedule
information. on a week by week basis, can
select whether to display all accounts, or to
filter accounts by daypart, competitive sep-
aration and contract day ranges: Windows
NT support. on the workstation, as the net-
work or both: Enhanced Sules Analyzer.
offers an information resource and
improved productivity for sales managers,
including unlimited user-defined reports
and grouping of reports into sequences for
printing:  ODBC  (Open Database
Connectivity). permits easy export of CBSI
data to many popular spreadsheet. database
and other software programs.
CCA Electronics, Inc. 727
Cedar Bay Productions 1059
Intro: GolfRadio. weekly one-hour pro-
gram about golfers. PGA professionals,
Emmy-award winning walent and producers
bring regular goll features. instruction,
news and new product news 1o the fustest
growing sport in the country.
Michael Schathuch, Pres.
0351 17th Avenne NE
Seattle. WA 981153
(200) 525-87553

West End Shrimp Boats

- Crown Broadcast

Central Tower 964

On Display: Guyed and self-supporting
towers: Structural analysis, Turnkey pro-
jects.

Circuit Rescarch Labs Inc. 140

Intro: DP-100 FM Digital
Processor/Stereo Generator System. recent-
ly upgraded with version 1.20 software,
includes “power users menu” which allows
complete control of processing parameters
not found on other processors, has casy-to-
use GUI touch screen interlace.

Also: Line of audio processing tfor AM,
FM. and SW: FM stereo and SCA genera-
tors: DAA-30 AES/EBU audio analyzer
decoder.

William Ammons . Nar'l Sales Mgr.
2522 W Geneva Dr.

T(’I"[)(’, AZ 85282

(800) 335-7648

NAB RADIO SHOW

Radio Wortd 45

amplifier; FMI000A | kW amplifier pack-
age similar to FM2000A.

Also: FM30. FM100. FM230, FM500
stereo transmitters, translators, exciters.,
microphones, studio monitor and distribu-
tion amplifiers.
Cue Paging Corp. 649
Cutting Edge Technologies 327

Intro: Omniafm is a tully digital system,
stereo encoder included. delivers crystal-
clear highs, thundering bass. and amazing
loudness with no “digital grunge.™ process-
ing resources are entirely configured by
software and contained on a plug-in PC
card. a second PC Card slot is available for
combined 10BaseT/modem connection for
remote access. communication is via local
RS-232 modem. 10BaseT. or even the
Internet: Omnia.net is based on the

Omnia.fm and optimizes Internet band-

The Cabildo

Columbine JDS Systems, Inc. 419
Communication Graphics, Inc. 607
Computer Concepts Corp. 209

Intro: VT (Visual Traffic). 32-bit
Windows NT wratfic system with SQI. data-
base and flexible management reporting
capable of handling up to 128 stations: Cut
Master. 4-24 track stereo editor with 4- or
8-band parametric equalizer, time compres-
sion, expansion, pitch control. full non-
destructive editing. CD writing, network-
able: Maestro, a Windows NT-based digital
audio hard disk storage system with capa-
bility of multiple record/play channels with
full integration of all digital audio opera-
tions.

Also: Newsroom: DCS: Voicetracker:
Music Pro (music scheduling).
ComQuest 1053
Comrex Corp. 837

Intro: Mix-Minus Bridge creates up to 5
separate mix minus feeds,

Also: HotLine POTS Codec. delivers up
to 10 kHz two-way audio on one plain tele-
phone line: Nexus ISDN codec. low-delay
15 kH7z [SDN codec. weighs less than 3 1bs:
Buddy Remote Mixer, everything needed
for a demanding remote.

Continental Electronics Corp. 833
Intro: 802D Digital FM Exciter, truly
digital. PC motherboard based. software

: expandable: 815C SkW FM., solid-state

amplifiers. hot replacement of amplifiers.
broadband. auto-recycle: 816R. 25kW FM

= Transmitter.

1042
Inro; FM2000A amplifier package. DC
Power supply. 90% ecfficient  PFC

width through a fully digital signal process-
ing system that applies an advanced design
philosophy.

Also: Dividend Composite Filter

Dalet Digital Media Systems 648

Intro: TeamRadio. complete integrated
system for radio networks, capture of
audio and newswire, combined text and
audio editing. traftic and music schedul-
ing. news production. digital on-air broad-
casting and Web publishing, central data-
base with simultancous shared access for
all authorized users; DWP (Dalet Web
Publisher). complete integration with
Dalet database. automatic conversion of
all files with the click of a buuon, auto-
matic update and maintenance of the web-
site in-house and in real time: Dalet
Production Suite. multitrack editor with all
the radio production features, up to 8
tracks per screen. waveform editing tools
with an unlimited possibility of undo’s,
simultaneous record and play. record and
edit. time stretch and pitch shifting,
volume curves editing.

Also: WSX, integrated system for digital
audio production. scheduling and broad-
casting: Dalet Control Panel, an alternative
to the mouse allowing control of entire
range of station operations.

Datacount Inc. 502

Intro: Datacount 32 (D32), 32-bit traftic
and billing system for Windows 95 and
NT.

Also: DARTS (Datacount Accounts
Receivable and Traffic System): DARTS
EL.
Dataworld 653
DG Systems 845

Intro: DG Online provides radio stations

Photo by Susan Leavies NOMCV B

with instantaneous tracking and verification
of audio commericals sent by advertising
agencies and advertisers. Enables stations
to check on the status of their broadcast
advertising commercials through the
WWW. Compatible with PC/Windows and
Mac platforms.

Also: Services for quick and reliable
delivery of CD-quality advertisements. new
music singles and short-form programming
to radio stations, along with associated traf-
fic instructions and supporting promotional
material: rapid. reliable delivery of high-
quality advertisements and associated traf-
fic instructions to television stations and
cable interconnects.

Dielectric Communications 1127

Intro: TDM Antenna. this new FM
antenna is top-mounted. omni-directional
and broadbanded for multistation use.

Also: FM antennas (including multi-
channel): Combiners, Filters. Switchers.
Patch Panels: Transmission line and related
equipment,

Digital Courier International (DCl) 457
On Display: DCI provides integrated
system solutions tor the electronic delivery
of advertising. music. data and more to the
radio broadcast industry. Services include
software licensing. audio distribution, net-
work support. maintenance and design.

DLR 763
DMI 160
DTN Weather Center 958
Duncan’s American Radio 120

Intro: Duncan Electronic Delivery
System, ratings. market ownership. revenue
and technical information on CD-ROM,

Also: American Radio Quarterlies:
Duncan’s Radio Market Guide: Duncan’s
Radio Group Directory: FM Coverage Map
Atlas.

Eagle Marketing Services, Inc. 157
ElectricVillage Hr9

On Display: Award-winning syndicated
website content: site hosting and design:
Internet training. tools and support: com-
prehensive Internet advertising sales sup-
port. including training. materials. billing
and tracking software: electronic com-
merce capability: and tools for creating,
maintaining and leveraging a listener
database.

EXHIBITORS continue, page 46 P
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ENCO Systems, Inc 757
Intro: DADpro32 (Digital Audio

Delivery System), windows NT based soft
ware for installation on non-proprictory
computer hardware. providing live assist
and automated on-air management, as well
as production recording and editing: DADjr
Limited Functionality Digital Audio
Workstation. minimized DAD workstation
for use at unmanned sites; DADSAT Store
Forward Management System. software to
provide management of multiple remote
downlink sites.

Also: DADpro Digital Audio Delivery
System.
Larry Lamoray. VP SalesiMktg.
24555 Hallwood Ct.
Farmington Hills, M1 48335
(810)476-5711

Energy-Onix 949

On Display: ECO, Stealth and Legend
FM Transmitters; the Digital One STL
Encoder/Decoder; STL | Frequency Agile
STL System.

ERI-Electronics Research 530

Intro: Lightning Dissipation Spur pro-
vides all the advantages of a lightning dissi
pation system with the economy of a light
ning rod. 16 times more cefficient in
dissipating and electrical charge than a
standard lightning rod: K-Rod, a magne-
sium-aluminum allow system which pre-
vents clectrolytic corrosion of guy anchors
or structural steel while providing an excel-
lent tower grounding system: Guy Guard. a
low resistance grounding wire attachment
which also prevents galvanic corrosion to
the guy wire.

Also: Omni and directional FM anten-
nas: lambda mounting systems, towers. fil-
ters and combiners for commercial broad-
casting: X series FM antenna makes
possible combining multiple frequencies
into one side mount antenna: Multi-user
and Master Antenna Systems.

David Davies. Engineer
7777 Gardner Rd.
Chandler, IN 47610
(812) 925-6000

EWTN AM/FM 946

Fidelipac Corp. 818

Intro: Dynatools, 4XI digital mixing
router, A-D converter. D-A converter,
Digital Mic Pre Amp, Digital Fade Unit;
DCR-10, 2 meg, magneto optical, ZIP
media, wide range of record times, quick
access to multiple cuts, record/play combo.

Also: MC/D Digital Console; MX Series
Analog Consoles; Studio Accessories.

Film House, Inc. 822
FirstCom Music 729
Franklin Communications 1135
Fun Industries, Inc. 857

Intro:
Machine,
money.”

Traveler Cash Cube Money
“go inside and catch the flying

Gentner Communications Corp. 345

Intro: DH20, the newest technology for
broadcast telephone hybrids. Benefits
include outstanding performance with auto-
answer/disconnect selectable caller AGC,
mic/line inputs. selectable caller control
(ducking). record out, selectable for caller
only or both the caller and talent, new opti-
cal connection to telephone line and auto
mix-minus; DH22 is two DH20 digital
hybrids in rack space used for conferencing
two callers on-air; SPH-10. the latest ana-
log hybrid replacing the SPH-3A:
GSC3000 is an intelligent remote control
system that can monitor and control your
transmitter site or up to 256 sites. Built-in
macro capability allows for automatic
adjustments and control, offers complete
monitoring and control from 8 channels up
to 256 channels per site with voice and/or
data communications and control.

Gepco International, Inc. 407

On Display: Audio cable including mul-
tipair, single pair, multiconductor, micro-
phone, guitar/instrument and speaker.
Golterman & Sabo 945
Gorman Redlich Mfg. Co. 1158

Intro: EAS 1 Encoder-Decoder, voice
storage. ability to interrupt program audio
and handshaking with automation are all
built into unit, unit can drive sign board,
character, generator and printer.

Also: Digital Antenna Monitors for AM

mediatron offers you the complete digital solution for
your Radio Station !

Based on mediatron plug-in technology, Windows NT 4.0,
standard PC- and network- configuration with unlimited
audio storage (MPEG) using harddisk.

- Cart replacement, live assist and 24h automation
- Newsroom- and cartwall- systems
- News editing, text and audio

- Satellite automation
- Program scheduling
- Traffic integration

- ISDN and Internet

- Archive solutions

is a trademark of Microsoft corporation

- Multitrack recording and editing
- Notebook recording, editing and communication
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directional arrays, weather radios.

Groove Addicts 853
Intro: See *“WHo DId THaT MUSIiC
Library?”

Harris Corp. 819

Intro: CD Link, a 950 MHz STL deliv-
ers uncompressed digital audio over a stan-
dard 300 kHz microwave channel: Digit
CD digital FM exciter now includes more
features; Platinum ZCD FM transmitters;
DX 10 digital solid state AM transmitter;
DRC2000 digital audio console; CD2001

Andrew Jackson Statue,
Jackson Square

CD cart machine; A2D2A A/D and D/A
converter; Orban Audicy digital audio edi-
tor; Orban AirTime digital delivery system.
Audion VoxPro digital sound editing sys-
tem; 360 Systems Instant Replay hard disk
audio player; Arrakis radius furniture: digi-
tal audio satellite receivers.

Hungerford, Aldrin,
Nichols & Carter 458
IBM Corp. 1043

IMAKE Software and Services Inc. 1157

IMAS Publishing (USA), Inc. 363
Intro: The world's No. 1 audio/video

Ask for our
documentation or
http://www.mediatron.com

mediatron GmbH

Postbox 43 07 12

80737 Miunchen

Germany

Phone ++49-8131-8305-0
Fax ++49-8131-8305-25

The best visit us at NAB booth # 367. mediatron ecmai salesemediatron.com

Cirde (5) On Reader Service Card
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trade publisher. Publisher of “Radio
World,” “Tuned In™ and “Radio World
International,” “Pro Audio Review,” “TV
Technology™ and a number of international

publications.

IMS Radio Network 460
Inflatable Advertising
Company, Inc. 164/166

On Display: Helium-filled and air blow-
er-tethered traffic-building shapes.

Innovative Devices 1020

On Display: MITS (Modular Integrated
Telephone System) handles up to 15 tele-
phone lines. Conferences up to 6 callers.
Networks up to 30 systems. Built-in LCD
for call screening; superb audio, very easy
to use; Roadshow (remote worksurtace for
MITS) provides remote control of a talk
show. Accommodates control of up to 15
lines. Built-in LCD for call screening pro-
vides studio/remote “chat” capability:
Phone Doc analog hybrid, DTMF (touch
tone) control of 4 inputs and auto-answer
capability provides unattended operation
for IFB listen lines, studio and transmitter
monitoring.

Inovonics Inc. 433

Intro: PBX. allows several modems or
other equipment requiring a telephone line
to share a single central office subscriber
loop for both incoming and outgoing calls;
Model 540 M Subcarrier Monitor, mea-
sures injection level of RDS. SCA and
high-speed data subcarriers, demodulated
SCA audio and mcasures deviation, works
with any FM mod-monitor, built-in calibra-
tion facility: Model 701 RDS “"mini-
encoder,” entry-level encoder, transmits PS,
PL. PTY. AF. RT. M/S and DI information,
works with any stereo-gen, easily pro-
grammed with any PC.

Also: Audio Processors: FM Stereo
Generators; Translator Recciver. FM Mod-
Monitor. RDS Encoders and Decoders.

Jim Wood. Pres./Chief Eng.

1305 Fuir Ave.
Santa Cruz, CA 95060
(408 ) 458-0552

Intraplex, Inc. 401

Intro: IntraLink, fully modular 1ISDN
multiplexer that allows broadcasters to cus-
tomize and configure the unit to meet their
audio, voice and data communications
requirements, up to 6 BRIs can be connect-
ed and managed trom a single IntraLink:
three rack-unit shelf, saving valuable space
and simplifying configuration: support
transmission of MPEG and APT com-
pressed audio., synchronous and asynchro-
nous data and voice communications over
ISDN: OutBack. digital audio codec. pro-
vides ISO/MPEG audio Layer 1l coding at
up to 20kHz with a built-in ISDN terminal
adapter, includes G.722 audio coding in
both directions, a simplified user interface
that can be programmed for “one-touch™
call set-up and an auxiliary data port, has
built-in ISDN terminal adapters with S/T
and U interfaces for universal network
compatibility.

Also: STL Plus. a digital stereo
STL/TSL that employs no digital compres-
sion. providing the highest possible audio
quality at either 15 kHz or 7.5 kHz band-
width, incorporates 16-bit linear coding and
64x oversampling, delivering greater than
90 dB dynamic range.

InXsys Broadcast Networks, Inc. 557
Intro: RadioDate/Net, a user-friendly
voice personals service that allows interac-
tive telephone technology to be partnered
with the Internet, offers the highest pay-
outs, most effective program in the industry
and gives listeners the option of placing a
EXHIBITORS continue, page 47 P
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picture of themselves on your station’s
RadioDate website; RadioNet Classifieds,
free service offered to our radio clients
allowing listeners to place and retrieve clas-
sified ads on the net or by phone;
RadioRecall, gives listeners direct access to
commercial replay and direct-dial to adver-
tisers through interactive telephone technol-
ogy.

Also: RadioDate, voice personals system
for radio.
Mark Oppenheimer, Dir. of Mktg.
921 14th Avenue
Longview, WA 98632
(360) 425-5000

1Q Television Group 124
Jackpot Promotions 142
JAM Creative Productions, Inc. 536

Intro: Radio ID jingle package demos,
featuring the latest packages for stations
like Z-100, KOST, WNIC, KYGO,
WWWW, WABC/KABC, WJR and more.

Jampro Antennas 828
John Boy & Billy Radio

Network, The 1147
KD Kanopy Inc. 935

Intro: Party Shade Inc., 9°6” X 9°6”
steel frame, polyester tops in white, purple
and blue, retractable scissor bars

Also: KD Majestic 100; KD Majestic
200; StarShade 400; StarShade 800; KD
Banner Pole Indoor; KD Banner Pole
Outdoor; KD StarStage 550.
Killer Tracks 300
Kintronic Laboratories Inc. 1155

Intro: DAC-MOD-12 software program-
mable antenna system controllers, menu-
driven touch screen control, integrated pat-
tern clock with battery backup, field
programmable via laptop computer, inter-
faces with any type of remote control;
DSE-CBX-50AM digitally synthesized
dual AM exciter, from zero to 50 W out
into a 50-ohm load; RDA-1/5/10/50-AMB
rapidly deployable AM/MW antenna sys-
tem, installation and operation within 4
hours. Can operate at any frequency in the
540 to 1700 KHz.

Also: AM antenna tuning units; AM
diplexers; AM directional antenna systems;
AM transmitter combiners; AM folded
monopole kits; AM dummy loads; fixed
and variable inductors; RF contactors; RF
LightingChokes; isocouplers.

KODAK Recording Products 948

On Display: Kodak recordable media,
bulk, jewel case, printable; Kodak Disc
Transporter, 75 disc automation system;
Kodak PCD 600 6x6 writer; Replication
bundle, 4x6 writer w/ Kodak Disc
Transporter.

Landmark Creations International 243

LDS Church Public Affairs 108

Leukemia Society of America 138
m

Marketron, Inc. 443

Intro: Marketron/Great Plains Invoicing
and Accounts Receivables, a customized
financial software package for broadcast-
ing. Exclusively from Marketron. Supports
multi-station operations including invoic-
ing, non-spot revenue, copy script, and
complete credit and collection as well as
consolidated A/R reporting: Headquarters
Reporting program specifically for

corporate headquarters or regional offices.
Detailed information about station perfor-
mance including comparisons of revenue
vs. budget, average unit rate, sellout, station
share vs. market, revenue and station DSO
reporting is collected and consolidated for
the group, then forwarded to headquarters
for group analysis on group performance.
Also: PC Traffic; Receivables; FirstRate
Management Reporting and Demand
Pricing; audience research and proposal.

Mascot Masters International 1139
MediaForm, Inc. 1152
Media Audit, The 319
Media Technology Group

of SBC, The 113
MediaTouch 650

Intro: Super Duopoly, software suite
designed for groups or broadcasters that are
about to acquire radio formats, the integra-
tion of on-air, production, digital editing,
news rooms, network recording, voice
tracking, traffic, and scheduling.

Mediatron 367

Intro: Mediatron AirControl NT, live
assist and 24-hour radio automation sys-
tem, running under MS-Windows NT 6.0
with Mediatron plug-in technology, based
on hard disk or disk array technology and
MPEG audio compression; Mediatron
DigiReporter, transportable digital audio
workstation with communication possibili-
ties via ISDN, GSM, modem; Mediatron
X-fade Edit Plug-in Module, crossfade and
segue editing plug-in module for the live
assist and 24-hour radio automation system
air control NT.

Also: Mediatron, computer-aided radio
and broadcast automation system which is
the complete digital solution for a radio sta-
tion, including live assist and automation,
cart replacement, news editing, multitrack
editing, satellite automation, program
scheduling music and traffic & archive
solutions.

Metro Networks, Inc. 743
Intro: Digital Information System

Also: Metro Networks, Inc., is the
largest provider of traffic reporting services
and a leading supplier of local news, sports,
weather and video news services to the
television and radio broadcast industries,
operates over 65 markets nationally and
services more than 1,400 radio station affil-
iates and 100 television affiliates.

Microsoft Corporation 200/201
MicroVoice Applications, Inc. 1022
Miller, Kaplan, Arase & Co. 826
Moseley Associates Inc. 864

Intro: S1.9003Q, linear “uncompressed,”
4-channel, 950 MHZ STL; SLY003TL, lin-
ear “uncompressed” TI/El STL;
SL9001SS, 2.4 GHZ spread spectrum link.

Also: PCL6000 STL Series; DSP Digital
Codecs; MRC-2 Transmitter control.
Murray Builders, Inc. 1143
MUSICAM Express 135

Intro: WinDaX, Musicam Express deliv-
ers commericals, network programming,
music and video through its store and for-
ward unit to radio and television stations.

MUSICAM USA 135

On Display: CDQPrima, intelligent
codecs for remote digital audio. ISDN,
Satellite, T1, E1 and dedicated lines;
ISO/MPEG Layer 11, 111, G.722, H.221,
J.52 based IMUX and DAB. RoadRunner, a
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portable ISDN codec/mixer that lets you
send and receive mono audio over one
ISDN phone line. Built in ISDN terminal
adapter, 15 kHz mono audio over a single
62 kHz "B” channel, 20 kHz mono audio
over 128 kbs. Optimized for ISO/MPEG
Layer II, 11l and G.722; FieldFone 1l and
StudioFone, for broadcast quality audio
over a single regular (POTS) phone line.
Operates at up to 10.2 kHz (at 33.6 kbs).
Doreen Arleth, Mktg. Admin.

670 N. Beers St., Bldg. 4

Holmdel, NJ 07733

(908) 739-5600

National Criminal Justice
Reference Svc.

Louisiana Cypress

National Federation

of Independent Bus. 462
National Guard Bureau 547
Nautel Maine, Inc. 146

Intro: Nautel XL60 AM Transmitter, sol-
id-state 60kW AM transmitter, superb effi-
ciency of 85-88 percent, on-air serviceabili-
ty, dual built-in exciters with automatic
changeover, 66kW capable, excellent
VSWR, built-in AM stereo available,
XL30, 30kW version also available; Nautel
FMS5 FM Transmitter, solid-state SkW FM
transmitter, high efficiency of 70 poe

Photo by Shelley N.C. Holl NOMCVB

typical, digital FM exciter with AES/EBU
digital or analog composite input, on-air
serviceable, compact footprint, dual
exciters available; Nautel FM8 FM
Transmitter, solid-state 8kW FM transmit-
ter, high efficiency of 70 percent typical,
digital FM exciter with AES/EBU digital or
analog composite input, on-air serviceable,
compact footprint, dual exciters available.
Also: AM Transmitters, 1kW, 2.5kW,
12kW, 25kW, 50kW; High Power AM
Transmitters, 100kW to 300kW and higher
powers combined; FM Transmitters, SkW,
8kW, 10kW, 20kW; Digital FM Exciter.

NBG Radio Network 1026
Network Music, Inc. 343
NPR Satellite Services 532

On Display: NPR Satellite Services
provides satellite distribution services to
broadcasters across the country. As
broadcasters and operators of our own
satellite radio network, we know the
importance of the big issues in satellite
radio transmission — quality and reliabil-
ity — and the subtleties that make your
service unique. From satellite space seg-
ment and digital equipment to separate
components and uplinking services, you
can count on NPR Satellite Services, the
radio-only experts.

Omnia Group, The 942
On Display: Omnia Profile; Omnia MX3;
Omnia ProManager.

On Air Worldwide Media, Inc. 167
Orban 143
Intro: 8218 FM Stereo Encoder/

Generator with Limiter, updated version of
the 8208 Stereo Encoder, offering the same
high quality stereo generation and now
including a modulation limiter, it allows for
a wider range of input levels while also
providing peak control not previously pos-
sible with the 8208; OPTIMOD-FM 8200
version 2.0 software upgrade, offers
enhanced performance when used with dig-
ital exciters and digital audio links, as well
as new expert parameters to better tailor the
sound of your station.
Also: AirTime, the only on-air digital
EXHIBITORS continue, page 48 p
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delivery system using QNX, moving digital
information significantly faster than com-
parable systems; Audicy, the RAM-based
stand-alone digital audio workstation
designed for broadcast audio applications;
OPTIMOD-AM 9200, the first 100 percent
digital, fully programmable processor
offering FM-like sound for AM.

Pacific Research & Engineering
(PR&E) 1019
Intro: Integrity digital console, 16-chan-
nel, 24-bit digital broadcast console with 6
analog and 10 switchable digital-or-analog
inputs. Accepts digital inputs from 26 to 52
kHz. Set. save and recall of all console con-
figuration settings for automatic or manual
recall. Active-matrix TFT flat screen pro-
vides operator interface. AirWave analog
radio console, all-electronic audio switch-
ing, gate-array logic control with built-in

" “WORLD ClLAS

machine interface, automatic telco mic sys-
tem, all-steel RFI-immune construction, 12
or 20-input mainframes. QuikBilt studio
furniture, ready to ship flat via standard
ground carrier. easy assembly.

Also: BMX 1Il radio console;
RadioMixer/ProductionMixer consoles;
custom and PrimeLine studio furniture;
STX stereo television audio console; studio
and facilities consolidation consulting ser-
vices; systems integration.
Clark Novak, Mktg. Associate
2070 Las Palmas Dr.
Carlsbad, CA 92009
(760) 438-3911
Penta Laboratories 1038
Powergold Music Scheduling
Software 945

Press Promotions, Inc. 919
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Pristine Systems 1052

Intro: Rapidfire, digital studio system
with graphical user interface, Rapidfire’s
Quick Pick makes it easy to add or change
music, commercials and last minute inser-
tions.

Also: Music Plus is a multi-pass music
and playlist scheduling package;
Timewarp! is a network timeshift hard disk
audio recorder; Voicetraxx lets you record
your voice tracks while viewing your
playlist days in advance; Audio
Commander makes recording your audio
files a snap.

Progressive Networks 301

Intro: RealNetwork delivers audio and
video to audiences over the Internet by
combining the MCI Internet backbone with
Progressive Network’s multimedia stream-
ing technology. ABC News, Atlantic
Records, ESPN, Home and Garden

HON

9 )

Using standard tele-
phone lines, Smarti can
send and receive 7.5
KHz audio for true
broadcast audio quali-
ty. It’s the first RPU

engineered from the user’s point-of-view. And its

built-in modem uses the

fastest speeds available

to ensure broadcast quality audio.

?

MARTT'S new Cellcast remote broadcasting sys-

tem eliminates line-of-sight requirements, phone
line access, and antenna problems while report-
ing from the scene because the Cellcast is cellular
- just turn it on and go.

y B . Y P .
: ; "ELECTROGNICS
; World Class Performance » World Class Value
Box 661, Cleburne, Texas 76033 U.S.A. PH: (817) 645-9163 « FX: (817) 641-3869
www.marti.bdcast.com or e-mail: marti@@bdcast.com

.
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Television, JAMtv and the Seattle Mariners
are among the first content providers to
broadcast audio and video on the
RealNetwork.

Also: Real Video; Real Audio; Real
Player Plus; Easy Start Internet system;
professional servers.

Propagation Systems, Inc. 862
Intro: FM and FH series broadcast
antennas, circularly polarized, omni-direc-
tional FM broadcast antenna for power lev-
els from 3 kW to 40 kW. Available in arrays
of up to 12 bays. Antennas can be pattern
optimized or directionalized according to
customer requirements; FL series broadcast
antenna, circularly polarized, omni-direc-
tional FM broadcast antenna for the low-
power broadcaster. Available in arrays of
up to 6 bays and power levels from less
than 100 W to 4,500 W; STL series reflec-
tor, 4-ft. stainless steel grid parabola for use
in the 940 to 960 MHz aural STL band.
18.9 dBd gain, 16 degree beamwidth, 100
W power rating.
Douglas A. Ross, Pres.
PO. Box 113
Ebensburg, PA 15931
(814) 472-5540

Prophet Systems, Inc. 667
Intro: Audio Wizard for Windows, a dig-
ital production and delivery system that
allows you to run multiple radio stations
from one system. Utilize satellite, live and
automated formats or mix and match as
your station requires. Features hard drive
automation, copy system, touch screen
option, news system, voice tracking, crystal
ball, digital reel to reel recorder, real time
multi-track editor, time and temperature
announce, multiple levels of redundancy,
music librarian and remote access. Visit us
at booth #667 or our website
(www.prophetsys.com).
Todd A. Kirchner, Nat'l Sales Rep.
111 West 3rd St.
Ogallala, NE 69153
(800) 658-4403

R-T
Radio Computing Services (RCS) 411

Intro: RCS.NET puts continuous infor-
mation from you station on all your listen-
ers’ computers; Stormwatch, an automated
school closing; Winner!, manage prize clos-
ets, jock remote schedule, listener database;
Selector/Win, preview new Windows ver-
sion of Selector.

Also: Master Control digital on-air sys-
tem; TalkBack call screening: Klotz digital
console; Sounder, hot key audio.
Radio Data Group 603
Radio Express, Inc. 549

Intro: Euro-Express weekly music ser-
vice for European Hit Radio, includes

EXHIBITORS continue, page 49 P
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informative liner notes about songs and
artists; Imagio, radio station imaging
library produced by leading music producer
Bob Rettberg for TM Century. Two CDs
delivered every three months; Masterdisc,
custom music libraries on CD from Far
West Communications. More than 8,000
record company masters.

Also: Exitos Express (new Spanish-lan-
guage releases, each week with liner notes);
Supercharger production tool kit; HitDisc
and Gold Disc music service and music
library; World Chart Show; Rick Dees
Weekly Top 40; Hot Mix Dance Mixes.

Radio Netherlands 939
Intro: Satellite Programming, the

English and Spanish language broadcasts of

Radio Netherlands now available on

Galaxy IV for rebroadcast by stations in

North America.

Lee Martin, Mgr. of Client Services

316 Eisenhower Parkway

Livingston, NJ 07039

(973) 533-6761

Radio Systems Inc. 1027

Intro: Millenium Broadcast Consoles,
microprocessor-based logic. enhanced con-
trol logic, excellent audio specifications;
Millenium Digital Single and Dual Phone
Hybrid, easy intertace to any console. full
digital operation, auto mix-minus, superb
control logic: CT-6 clocks and timers, thin,
desktop and large wall packages, all units
operated as clocks, timers or slave displays,
GPS and oven-stabilized crystal master dri-
vers available.

Also: RS Series Consoles; T1-101 ana-
log phone hybrid; DA-16 audio distribution
amp.

Radio World 363
Radio-Active Net-Works, Inc. 1035
RadioDate 557

Intro: See InXsys Broadcast Networks

RDA Systems 965

Intro: Facility Consulting Package, RDA
systems helps broadcasters plan, design and
install studio, an RDA consultant visits your
site to discuss objectives and options, you
receive estimates of layout and floor space
needs, project and equipment cost,and pre-
liminary project schedule; Systems
Integration Services, RDA systems’ project
management skills and technical expertise
help broadcasters plan, design and install
studios, services include equipment specifi-
cation and bidding, system design, systems
furniture design and fabrication, off-site
prewire and on-site installation.

Rees Associates, Inc. 1055

On Display: Space planning and pro-
gramming; architecture; interior design;
studio and production design; Facility
Business Plan.

Register Data Systems 1154

Intro: Replicator, long-form network
program record and delay system. System
records satellite audio feeds and control
closures and reproduces both on playback;
Traffic 32, Windows 95-based traffic and
billing system; Phantom PE and PS, digital
audio delivery for live assist music on hard,
and network program automation. Stand-
alone systems or fully integrated LAN-
based configurations.

Also: Traffic Master II, traffic and
billing; System 6, traffic and billing.

RFS Broadcast 1046

Intro: FM Combiners; FM Antenna,
Directional, Non-directional; High Power,
Directional Antennas for FM broadcasting.
FM combiners, duplexers, couplers, filters.

Also: FM Antennas; Semi-flexible Well-
flex RF cables; Associated hardware;
Mounting hardware; Presentation equip-
ment combiners; Filters; Couplers.
Richard Paul Evans Publishing 110
Roland Corp. U.S. 260

On Display: VS-880 V-Xpanded Digital
Studio Workstation, completely self-con-
tained digital recording system,
recorder/editor, digital mixer, onboard
effects; DM-800 Digital Audio Workstation,
compact, stand-alone digital audio recorder,
mixer and editor; VT-1 Voice Transformer,
designed for altering and affecting the
human voice or any other audio signal; AR-
100, half rack space, audio recorder/player
that uses a PCMCIA card slot for high-
capacity, maintenance free storage and can
record up to one and one half hours of CD-
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screen buttons to play jingles, sounders,
sound bites, spots and music, and switch
networks and handle other live program-
ming functions. Uses Windows 95.
Available in mouse or touch screen applica-
tions; Spider, uses the Internet to inexpen-
sively pass commercials, traffic logs,
billing, audio bites and more between
stations.

Also: Smartcasters; Generation 2000 and
MPEG; SMARTS traffic and billing.

Solidyne 1028
Sony Electronics Inc. 956
Sound Ideas 859

Intro: Mix IV Broadcast Music Library,
offers a host of brand-new music themes
in broadcast lengths as well as sound
effects: Turner-Broadcast Music Library,

Rooftops at Night

Quality digital audio on PC cards for con-
tinuous announcement, message station ID
or background music playback; AR-2000 is
a one rack space digital audio recorder/play-
er; MA-Series of Stereo Micro Monitors all
feature built-in amplifiers and individual
bass and treble controls.

Roll A Sign, Div. of Reef

Industries, Inc. 357
On Display: Roll-A-Sign disposable plas-

tic banners.

RPMC, Inc. 1133

Scott Studios Corp. 923

Intro: PCI Linear Audio Card plays 4
uncompressed stereo streams while record-
ing; Spot Box replaces tape cartridges with
digital audio from hard drive: Invincible is
seamlessly reliable digital audio: Digital
Long-Form Recorder catches network pro-
grams unattended for later playback.

Also: AXS is radio’s premier affordable
satellite/CD controller: The Scott System is
radio’s touchscreen digital studio. hot keys
play instantly and 10 cart walls allow
immediate commercials, jingles, effects and
music; Voice Trax lets announcers record
while hearing songs. spots and jingles in
headphones; WinNews records and quickly
edits actualities. with cut stacking.

Dave Gerety, VP

13375 Stemmons Frwy #400
Duallas, TX 75234

(800) 726-8877

Shively Labs
Intro: B-line coaxial transmission line.
Also: FM and UHF antennas, filters,
combiners, coax components, compressor
dehydrators.

456

Silicon Valley Power Amplifier 954

On Display: Solid-state FM broadcast
power amplifiers and amplifier modules;
filters and combiners

SMARTS Broadcast Systems 464
Intro: Right Touch, provides hundreds of

over 50 renowned composers contributed
to this music collection: Series 6000
Extension Sound Effects Library, collec-
tion of 20 CD’s showcasing over 3,200
sound effects.

Also: Sound ldeas Sound Effects
Libraries Series 1000 to 7000; exclusive
distributorship of the Wamer Bros., Hanna-
Barbera, Universal. Lucasfilm. Twentieth
Century Fox and Turner Entertainment
Company Sound Effects Libraries: Mix
Broadcast Music Libraries | through 1II;
Sound Ideas Music Library
Michael Bell, VP
105 West Bearch Creek Road. Suite #4

“Photo by Susan Leavines NOMCVA

Richmond Hill, ON LA8 IC6

CANADA

(905) 886-5000

SpaceCom Systems 256
Spectral Inc. 156
SRT Enterprises 149
StationWatch Monitoring Service 963
Strata 134

Intro: SalesPro, ratings analysis and
qualitative software presentation system,
using Windows you can create and modify
presentations and reports, create and cus-
tomize rankers, schedules, audience comp
reports, qualitative rankers and more, added
value feature allows stations to factor into
schedules extra value items like billboards,
remotes and promotions to increase reach
and lower CPP and Insertion Order helps
close the sale at the call.

Also: View; Q View; Retail Dollar; New
Biz; Axis.

Superior Broadcast Products 500

Intro: 300 Watt FM Transmitter, stereo
generator compressor/limiter built-in; Solid
State FM Exciter.

Also: FM Television and LPTV
Transmitters and Translators; STL
Equipment; Antennas and Transmission
Line; Solid State FM Translator.

Talk America Radio Networks 237

On Display: Live talk programming 24
hours a day, 7 days a week. WorldWeb
News, world and national headlines on the
hour and half-hour 24 hrs./7 days, sports on
the hour 24/7, customized weather on the
hour and half-hour. Both services available
on Satcom C-5, Galaxy 4, and Spacenet 3
on a barter basis.

Tapscan Inc. 827
Intro: Viewingroom, multimedia sales
presentation software designed specifically
for radio. Show testimonials, station per-
sonalities, why radio and always asks for
the order; now available everywhere, new
local qualitative data for every market in
the U.S.A. New retail spending data for any
user-defined market; Mediamaster, media
EXHIBITORS continue, page 50 p
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P> EXHIBITORS, continued from page 49
mixing program that’s especially powerful
in reshaping local advertisers’ newspaper
ads. This new Windows system allows you
to compare radio with newspapers, maga-
zines, outdoor, cable and television.

Also: Tapscan 2000, radio research and
scheduling; Qualitap 2000, handles over 40
kinds of respondent level qualitative data;
Prospector 2000, new Windows system for
Dun & Bradstreet data; Salesscan, complete
sales and management reporting; Retail
Spending Power, radio’s only market-level
spending information.

Telos Systems 327

Intro: Audioactive, Internet audio-
streaming technology, includes a hardware
encoder, a software encoder, and a free-
ware encoder, fully compatible with
Macromedia’s Shockwave audio standard;
ZephyrExpress, combines an audio codec

with MPEG Audio Layers III and II as well
as G.722, a built-in ISDN terminal adapter
and an audio mixing/monitoring system in
a road-rugged chassis, designed for ease-
of-use by non-technical staff, it has a selec-
table SAFE feature that locks it into the
preferred configuration; Telos Call
Screener For Windows, advanced multi-
line talk show system, Windows-based
client/server screener software can handle
multi-studio environments, enable the pro-
ducer to provide the talent with informa-
tion on each caller, send additional mes-
sages and control the status of multiple
telephone lines.

Also: Telephone Hybrids; Interface
Modules; Intercom Systems; Digital
Transceivers; Screeners & Control
Surfaces; Telos ONE, Telos ONE+ONE,
100 Delta, ONE-X-Six; 1A2 Interface &
Direct Interface Module; Telos Link;
Telos Zephyr; Telos Switch Console and

No board is easier to wire or service. All
parts and sub-assemblies, including
switches, faders and circuit boards, are
socketed or connectorized. Repair
involves simply removing the bad part or
circuit board, and plugging in a new one.

601 HERON DRIVE P.O. Box 458

All input, output, and remote control
wiring is via these unique, ultra-
convenient, removable barrier strips.
These connectors greatly simplify
initial installation, and provide for
quick future wiring changes.

RQDIO SYSTEMS nc.

BRIDGEPORT, N.J.

This is a great opportunity to own a Radio Systems RS-6, 12, 18 or 24 console.

Today, while some console companies are just finally offering scaled-down
versions of their boards for around $10,000 - Radio Systems' most popular console,
the RS-12 channel, is on sale for half that amount! _

Plus, our boards are priced fully equipped, with no need to buy expensive

options or modules to make them work.

Contact Radio Systems or your dealer today, and while supp
fully equipped RS-12 channel console for just $4995.00 (normal pro-list $6795.00),
or an RS-6 channel console for just $3995.00 (normal pro-list $4795.00), or an RS-18
channel console for just $6995.00 (normal pro-list $9895.00), or an RS-24 channel
console for just $9495.00 (normal pro-list $12995.00).

rersy £

08014-0458  (609)467-8000
Girde (109) On Reader Service Card

NAB RADIO SHOW

If you do have special interface
needs, Radio Systems manufactures
a full line of inexpensive remote
control, mix-minus, input extender,
and audio distribution cards.

FAX(609)467-3044

September 3, 1997

Call Screen Manager.

TFT Inc. 528
Thompson Creative 359

Intro: CD jingle demos, featuring new
custom packages for Chicago’s B96,
KOIT/San Francisco, WUBE/Cincinnati,
KMLE/Phoenix, Magic/San Antonio. Plus
hot new packages for CHR and Alternative
stations.

Also: Thompson Creative is one of the
world’s leading suppliers of cutting-edge
radio jingle ID packages and promo music.
Thompson Creative offers a distinctly dif-
ferent sound in both custom and syndicated
jingles for all formats.

TM Century 643

Intro: NBDD, sales library for radio;
MAS!, sales library for Spanish language
radio.

lies last, *buy a

Copy stands, special color fader
knobs and titles scribed on switch
caps are all factory provided so your
board can be customized to your
application and look.

Photo by Michael Terranova NOMCVB

WWW.RADIOSYSTEMS.COM

Also: GoldDisc; HitDisc; GoldDrive;
Imagio; Production Libraries; Jingles; TM
Century Comedy Network.

TOMA Research/American Consult 843

United Press International (UPI) 1018

On Display: WorldView, real-time global
news and information service fed through a
serial port, stored on your PC’s hard drive.
U.S. Tape & Label Corp. 723
USA Digital Radio 249A, 249

Intro: AM and FM in band on channel
(IBOC) system provides CD-quality sound
economically to the marketplace without
new spectrum. It provides an easy transi-
tion from analog to digital radio.

USA Radio Network 719

Intro: Daybreak USA, 5-hour Monday
through Friday morning magazine program.
Available on barter. Market exclusive. (5
a.m. to 10 am. ET); USA Radio Daily, 3-
hour Monday through Friday (10 a.m. to 1
p-m. ET) news/current events/political pro-
gram. Host Gary Nolan. Available on
barter. Market exclusive; Headline Updates,
24-hour :60 updates at half past the hour.
Available on barter.

Also: News at the top of the hour, 24
hours per day; Weekend lifestyles.

V-SOFT Communications 154
Valcom Limited 962
Warner Electric/Superior Electric 116
Weatheradio 863
Wheatstone Corp. 309

On Display: A-6000 On-Air Audio
Console; A-300 On-Air Audio Console; SP-
48 On-Air /Production Audio Console; D-500
Digital On-Air Audio Console; Wheatstone
furniture; Wheatstone Refined Series
Furniture Line; Audioarts R-16; R-5, R-60
On-Air Consoles; MR-40 Production Console
and SDA-8400 Distribution Amplifier.

WHo DId THaT MUSIC Library? 853
Intro: Groove<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>