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Make HDTV more than
just another pretty picture

Dolby® Digital 5.1 on DTV and HDTV services transforms TV viewers
from spectators to participants, turning ordinary television into
a total entertainment experience.

At NAB, we’ll demonstrate the difference Dolby Digital 5.1 makes—

and how you can add spectacular surround sound to your DTV and HDTV
programming. Additionally, we’ll be demonstrating Dolby Pro Logic® I,
for delivering exciting surround sound via conventional stereo
broadcast services.

To learn more, and to get a sneak peek at how Dolby is developing
innovative solutions for the delivery of surround sound in future
broadcast environments, visit us at NAB 2004. Hear how your

TV service can become more than just another pretty picture.

NAB 2004, APRIL 19-22, LVCC SOUTH HALL, www.dolby.com/events/nab
UPPER LEVEL, BOOTH SU10443
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Producing Pure Platinum

Main picture: Damon Thomas and Harvey Mason Jr.
Insert picture {left-right): Damon Thomas, Ruben Studdard and Harvey Mason Jr.

The CZ00 provides Underdog with these powerful benefits:

© Hands-on, ‘analogue style’ control surface

o Instant digital reset for re-mixes in seconds

o Comprehensive dynamic automation and integrated DAW control
® 96kHz operation with up to 192 automated mix inputs

® (lassic EQ and Dynomics DSP emulations

o Full 5.1 facilities for surround mixing

Solid State Logic

Oxford +44 (011865 842300 New York +1 {1J21231S 1111 Los Angeles +1 (1)323 463 4444
Paris +33 (0)1 3460 4666 Milan +39 039 2328 094 Tokyo +81 {03 5474 1144

www.solid-state-logic.com
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How | spent
$1.2 million. ..

RRRFIDENCE AND CASH
The financial and emotional
investment in the NT2000 has
been high
The NT2000 1s not just the result
of 3 steady model progression
Ttm NT2000 represents a quantum
1eap in studio microphone design
{lRt required ceurage, innovation,
and a lot of money!
This 15 not just another mic,
its 3 WORLD FIRST!
PIONEERIN \ 1
While RADE can rightly claim
10 be pioneers tn the modern
microphone category. the NT2000
18 @estined to change how
themnaustry views all studio
microphones, regardiess of category
SIRMEING W ITH THE HEAR
The feart of the NT2000 s
the Australian designed and
manufactured HF1 capsule
Named in honer of my late father,
Australian audio engineering
legend, Henry Freedman
These 1" transducers are
hand assembled in the fashion of
a fine Swiss watch using the
best components money can buy.
Machined by computer accurate
lathes ana mills to tolerances
apptpacthing the limits
of moders technology
Once processed the
azpustic back plates
are pohshed flat
to wathin one
thousandths of a
milimeter then
cieaned in custom
made ultrasonic baths
Diaphragms are 24K gold
sputtered on 5 uM Mytar, and then
hand tensioned and aged before
being assembled and tested within
our subi miceon clean rooms.
Consistency from
microphone to microphone
15 .assured due to rigorous

. testing @il our proprietary

muitt stage Quality
assurance program.
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THE SOUND OF LEGENDS

The frequency and transient
response of this new
transducer has been voiced
to complement today's
modem recording techniques,
and yet still evoke the silky
smooth character of the
legendary microphones of the
50's and 60's. Evenything we
have learned over the years,
every comment from industry
leaders, has been taken into
consideration when
selecting the tonal
character of this
microphone.

TRANSPARENT

ELECTRONICS
A superb
“transducer must
be complemented by the
best electronics. To ensure
transparency and the highest
fidelity, my brief to our
engineers was, “I demand
nothing!” RODE's electronics
designers set about
designing a circuit
that coupled the
HF1 capsule in such
a way as to add
nothing. To pass

WORLD’S FIRST!

= TOTALLY VARIABLE POLAR PATTERN

TOTALLY VARIABLE FILTER

TOTALLY VARIABLE PAD

THE RF1, REART

OF THE 2000 the outpu.t of the
DESIGNED WITH JUST capsule without
THE RIGHT AMOUNT coloration or
OF SCIENCE AND ART. Bl stortion.
WE DON'T NEED TO .
ELABORATE, WHEN | believe we
YOU HEAR IT, YOU have achieved

INTERNATIONAL USA TECHNICAL SUPPORT
RODE M P.0. Box 3279 For information and technical

107 Carnarvon Street, SIVERWATER  Torrance, CA 905193279 support questions -

NSW 2128 Australia Ph: 877 328 7456 In the Unites States and Puerto Rico.
Ph: 61 2 9648 5855 (Toll Free Within the U.S.) t@rod

Fax: 61 2 9648 2455 Ph: 310 328 7456 or call m 328 7456 tofl mo
http://www.rodemic.com Fax: 310 328 7180 or 310 328 7456

A WORLD FIRST IN

TOTAL CONTROL

The NT2000 is the world
first superlative class
48 V FET microphone to
have totally variable
polar response, totally
variable pad and
totally variable filter all
incorporated within the
body of the microphone.
DEMAND RESULTS

All this information
is meaningless unless
it delivers the promise.
In the end its all about
the sound, | am putting
my reputation on the
line here.

| am saying without
fear of contradiction, the
NT2000 is the best
sounding and most
versatile 1" FET studio
microphone on the world
market today, regardiess
of cost.

We broke new ground
in 1990 with the release
of the NT2, the NT2000
will revolutionize the
industry again.

Peter Freedman
President

RODE MICROPHONES
Sydney Australia

MICROPHONE



Adjustable Power Seat

Featuring unprecedented control over response at the mix position, JBL steps forward with the new LSR6300 Studio
Monitors, the first complete solution to tackle problems in the room. Our exclusive RMC™ Room Mode Correction
system, including a hand-held acoustic analyzer (shown above in your seat), accurately measures boundary-induced low
frequency modes so you can adjust the speaker’s 1/10th octave parametric equalizer and correct the problems in the
room. Designed from the ground up, the LSR6300’s deliver ultraflat response (+1/-1.5 dB), an exceptionally wide sweet
spot free of spatial anomalies and an incredibly accurate window on your mix. Shielded, mountable, and THX® pm3°
approved, for stereo or multichannel, music or post, the LSR6300's truly put you in the power seat.

See your JBL Dedler today for a demo of this exiraordinary new monitoring system.

LSR6300 Studio Monitors — Mix Without Boundaries.

Learn more about the power of the LSR6300 Studio Monitors at www.jblpro.com/LSR

JBL

H A Harman International Company

v e Sl ay . 2%



- -
A2 (Teeas 22 (s aS

e e by
- ==
PR T T
a Bl | 4 s | 4 23

00| oo | o00e| 00

Ja BE BE B G

- - - 5

P

o’vc‘.o, O 'o""'[i”m o T
DuLs a.'.r’r_.'n.t@at?'*neﬂ Dan
w27 BRR R Rialal (mi3]al [~ 3[s]

22008 e - T :

TAVE]

E

oy =1

-

LDNARE

PRODUCER EDITION

Inspiratign > Speed > Precision

In today’s fast-gaced production world, it’s not enough to have all the features at
your fingertips. BONAR 3 offers a complete software-based production environment
that expands yqur creativity with fast, intuitive controls that capture and excite your
inspiration; and|powerful, precision tools for true real-time editing. And SONAR 3

provides unpar.

'eled customization, allowing you to fine-tune your studio to match

your workfiow. Fake your music to new heights with SONAR 3 today.

Completely rédesigned Ul

Cutting edge
Advanced Mi

ixing environment

routing & synth layering

Integrated pdr-channel EQ and assignable FX controls

Universal Bug Architecture

Smoother a

ACID" loop

DX, DXi, Re

VSampler 3
Ultrafunk S

io engine with gapless effects patching
MIDI Groove Clip support

re, VST, VSTi support

|-compatible control surfaces

OMFi & Broadcast WAV

DXi multi-format digital sampler

itus:fx audio effects suite

Lexicon Pantheon Reverb

ASIO & WD
Multi-port
Confidence
Full plug-in

Multiproce

$719 MSRP

musicll}
T

Get more infd
Or call 888.C{

compatibility
transmission
cording
elay compensation SUNARB

or optimization

EadvrNOs

AVARD

80,
re \
-
- 4
Yevav® /'

irmation & download the trial version at: http://www.SONAR3.com/mix
AKEWALK (617.423.9004 outside the U.S.)
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features

30 Boom Times for TV Location Recordists
Capturing Production Sound on the Set or in the Streets
For TV production mixers, it's more than a day job. Often, they're on-locale
or in a studio warehouse at dawn setting up the DAT, miking an actor or
jostling between multiple cameras, vying for a clear sound through an
action-packed scene. And their work is not finished until each sound is
perfectly captured. Whether for a hit TV drama or any number of “reality”
shows, location recordists are faced with numerous challenges. Mix spoke
with 24’s Bill Gocke and the Amazing Race's Dave Mclunkin to get a dose
of location reality.

39 Production Music Libraries in 2004
When Mix last covered production music libraries, these companies were
beginning to embrace the Internet, offering limited track downioads and
focusing on digital watermarking. Today, these same companies are using
the Internet as a business model, creating extensive internal search engines
that allow users to browse, audition and download high-quality music,
bringing production music into the hands of millions~right now. Mix
bookmarks more than 40 libraries currently on the Net.

50 Grammy" Winners
If you didn't catch this year's Grammy Awards, you missed out on a slew of
fantastic performances with cleverly conceived pairings, but little in the way
of acceptance speeches. Each year, Mix takes you past the red carpet to
talk with the engineers and producers behind this year's winners.

64 Building to Broadcast
While consumers are seemingly waiting in the wings for high-definition 5.1
TV, broadcasters have been busy piecing together the infrastructure
necessary to pass multichannel signal around a next-generation facility. Mel
Lambert talks to the new breed of systems integrators, those Renaissance
technologists who break down the complex means of passing audio and
video data around a facility so you can hear surround at home.

On the Cover: The first
delivery of Digidesign’s In-
tegrated Console—ICON—
went to Widget Post in Los
Angeles. For more on the
facility, visit www.widget
post.com. For more on the
console, see page 104.
Photo: Bill Schwob. Inset:
Steve Jennings.

Check Out Mix Online!

Mix {Volume 28, Number 5) is ©2004 by PRIMEDIA Business zines & Media, 9800 Melcalf Ave., Overland Park, KS 66212. Mix {ISSN 0164-9957) is published monthly except y in Jan-
vary. One-year {13 issues) subscription is $52. Canada is $60. All other international is $110. POSTMASTER: Send oddress changes fo Mix, P.O. Box 1939, Marion, OH 43306, Periodicals Postoge Paid
ot Shawnee Missian, KS and ot oLiﬁonal mailing offices.This publication may nat be reproduced ar quoted in whole ar in part by printed or electronic means without written permission of the publishers.
Printed in the USA. Canadian GST #129597951; Canado Past Publications Mail Agreement #40597023. Canada refurn address: DP Global Mail, 4960-2 Walker Rd., Windsor, ON N9A 4JS.
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Is there any piece of equipment in your studio
that is more than 20 years old
and still

The DPA 4006
is still the bést microphone in its class.

In 1982, the 4006 was designed by Ole Brosted| Sorensen, then a design engineer at Bruel & Kjaer,
now the Technical Director and Co-owner of DPFA Microphones.

The omnidirectional condenser in its distinctivejslim black livery was the first studio microphone to
be released by B&K, the first model in the celeprated 4000 Series. The technical Innovation of the
4006, giving precise performance and natural-founding clarity in a mic of outstanding stability in

any recording environment, has kept it a favorife among professional audio engineers.

For more information call 1.866.DPA.MICS or visit www.c pamicrophones.com.
DPA Microphones, Inc. info-usa@dpamicrophones.com




ecti .

SOUND FOR PICTURE

72 World Wrestling Entertainment

73 Composer Spotlight: Paul Hartwig

73 Facility Spotlight: Serge Audio

74 A DayintheLife atthe Warner Bros.
Scoring Stage

PAGE 74

LIVE MIX
82 Live Mix News
86 All Access: Evanescence
by Steve Jennings
88 Tour Profile: Sarah Brightman
by Gaby Alter
94 New Sound Reinforcement Products

RECORDING NOTES
132 Alanis Morissette by Matt Hurwitz
133 John Mclaughlin by Chris J. Walker

PAGE 132

134 Classic Tracks: Cyndi Lauper’s “Girls
Just Wanna Have Fun" by Gaby Alter
136 Cool Spins

COAST TO COAST
146 L.A. Grapevine by Maureen Droney
146 Nashville Skyline by Rick Clark
147 N.Y. Metro Report by David Weiss
148 Sessions & Studio News

by Breean Lingle

8 MIX, April 200:¢ » www.mixonline.com

technology |

100 Tools of the Trade

104 Technology Spotlight: Digidesign
ICON

108 Technology Spotlight: Enhanced
Dolby Digital

—

PAGE 110

110 Field Test: Pyramix 4.2 Scalable
DSD/PCM Multitrack Recorder/Editor/
Mastering System

116 Field Test: Sony Professional DMX-
PO1 24/96 Mixer

118 Field Test: Neumann TLM 127
Condenser Microphone

120 Field Test: Genelec 7070A Subwoofer

122 Field Test: Thermionic Culture The
Phoenix Variable-Mu Valve Compressor

PAGE 122

124 Auditions:
* Hot House Six Hundred Amplifier
+ Serafine Sci-Fi Sound Effects Library
+ MBHO MBNM 440-CLS Mics
+ Seven Woods Audio SST-206 Space

Station

+ B.L.U.E. Microphones Blue Ball Mic
+ SE Ghost Boom Stand

176 Power Tools: Sony Vegas/DVD
Architect by Joe Hannigan

4

MiNem e

— ONLN

Visit www.mixonline.com
for bonus materials on select
stories in this issue.

columns |

22 Fast Lane: The Dumb Will Come Up
Tomorrow by Stephen St.Croix

26 Insider Audio: Presenting the
Grumpys—Awards You May Not Have
Heard About...and for Good Reason
by Paul Lehrman

e &
PAGE 26

56 Producer’s Desk: Jimmy Jam
by Heather Johnson

62 Project Studio: Jim Chapdelaine
by Gary Eskow

97 Bitstream: Alpha Geeks and Gadget
Phreaks by Oliver Masciarotte

128 Tech’s Files: DAT's Last Stand
by Eddie Ciletti

departments |
10 From the Editor

14 Feedback: Letters to Mix

16 Current

158 Ad Index

159 Mix Marketplace

164 Classifieds



G

FOR QVER 30 YEARS LEXICON HAS BEEN IN
177 WORLD-CLASS
ORDING STUDIOS

NOW YOUR HOME CAN iy
BE ONE OF THEM

DESKTOP RECORDING STUDIO

. | Omega 8x4x2 USB 1/O mixer
Lexicon has taken a whole-system approach to desktop ‘ = Differentiafing itslf from standard computer
1/O boxes which are typically based on a
potch-bay paradigm, the Omega 8x4x2 USB
recording system that includes the Omega 8x4x2 USB - I/O mixer is bosed on a mixer poradigm and
. . includes input, output and mixing functions that support a variety of
1/O mixer, Pro Tracks Plus 32-track recordmg software racking/monitoring applications while :)equirintg no oddiﬁono?mixing hordworeF.)pT:e /0 mier is
backed with professional features such as ultra-transparent, high resolution A/D converters,
L xiremely low-noise mic preamps with 48-volt phantom power and active balanced line level inputs.

Omega Studio contains all of the components neces- MID! and S/PDIF ports allow connection ta a variety of digital equipment.

recording. Omega Studio is an integrated computer

and Pantheon world-class Lexicon reverb plug-in.

sary to transform your computer into a professional Pro Tracks™ Plus PC Recording Software
. ] . Fro Tracks Plus is an easy-to-use, comprehensive 32-track recording
24-bit recording studio. suite that includes all the modules you'll need to track, edit, process,
sequence and mix your masterpiece. Not only does it include intuitive

Whether you're working on your first demo or your non-linear edifing, plug-in support, and acidized looping features, it
contains a full featured MIDI sequencer with outstanding event editing

fifth QOId record, Omega has the Performcnce to pro- and powerful automation features as well as soft synth support.

duce your masterpiece. BIAS® Deck™ 3.5 SE Mac Recording Software
BIAS Deck 3.5 SE turns your Mac info a full-ledged recording

Maybe you don't have the coin to record in the city of dudio. Easily record up fo 64 tracks, with full CD quality and then
edit your work instantly, while always being able to revert to your

Westminster on Abbey Road, but that's no reason your original recordings.

music shouldn’t sound like it. Pantheon™ Reverb Plug-in

From the name synonymous with “world’s best reverb”, Lexicon brings
you Pantheon. With 35 factory presets, 6 reverb types and a simple
yet powerful user interface, Pantheon is an indispensable tool for your

Omega can do for your studio. recording studio.

exicons

Lexicon Pro 8760 So. Sandy Parkway, Sandy, Utah 84070 * Tel: (801) 568-7567 | Fax: (801) 568-7662 = www.lcxiconpro.com * www.protracksrecording.com

Visit your local Lexicon dedler today and see what

“ Harman Interational Company




Convergence...For Real This Time!

We've been hearing about the so-called “convergence” in the industry for so long
that it's become a tired cliche. Even the word itself brings up memories of the
1987 “Harmonic Convergence,” when everybody was supposed to come together and
join hands in the spirit of hippie-dippytude and feel our auras transcend the cosmos. But
once convergence went from a movement to a marketing slogan, it was all over. First ap-
plied to “multimedia“—whatever that was—convergence was then affixed to interactive
CD-ROMs (remember those?) and finally to the Internet. These days, it's hard to even use
the “C" word without snickering, but perhaps this time, there’s a reason for a comeback,
and it's spelied D-V-D.

Taken beyond the "transferring-home-movies-to-convenient-disc-form” stage, DVDs
combine motion video, stills, text, graphics, audio and any format of computer files in
the best example of a universal format ever devised. The same DVD that plays in the
home (in mono, stereo or surround, with or without multiple soundtrack capability) can
just as easily be viewed in a backseat car deck or on a laptop, desktop PC or flip-top
portable viewer. In short, there's a whole lotta media going on inside that 4.75-inch cir-
cle of plastic

Consumers may see this new media as a convergence, but it's the production process
in which a true convergence has finally brought everything together. Compared to the old
days when audio for video required a multitrack recorder (minus one track for timecode),
an outboard synchronizer and a clunky 3/4-inch U-matic deck, slick production tracks can
be created on the desktop using little more than a Mac running Final Cut Pro with its new
Soundtrack application offering rapid music creation. The whole shebang is priced far less
than that Adams-Smith or BTX sync rig alone would have cost in the old days—and it
tosses in fairly sophisticated picture editing capabilities as a bonus. Certainly, Apple’s FCP
is not the only player in town, but it’s an outstanding example of a program that brings
many disciplines together. And with other computer companies getting into audio, such
as Pinnacle’s purchase of Steinberg, Adobe Systems acquiring Syntrillium and Sony taking
on the digital assets of Sonic Foundry, there’s a lot more of this on the horizon.

On the hardware side, things are heating up from an integration standpoint. Single-
box solutions in the sound-for-picture realm are hardly new, ranging from SSL pioneer-
ing ScreenSound (1989) to Digidesign’s new ICON, which debuts at NAB and is profiled
in this issue. Meanwhile, the networked studio infrastructure has developed to a point
where huge media files can be accessed, shared, searched and cataloged over many
users/facilities and sent over long distances as easily as sending an e-mail.

So what'’s ahead? Improved codecs, ranging from H.264 on the video side or the new
enhanced Dolby Digital for multichannel audio (also profiled in this issue), will bring
streaming Internet broadcasting and video-on-demand ever closer to a consumer reality.
These technologies will bring more increased demand for more product, and the savvy
production facility will be ready to reap the benefits. Discovering more about the process
is the first step, making this month’s NAB the place to look, listen and learn.

See you there!

éf&rf et -

George Petersen
Editorial Director
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WIRED + WIRELESS EMOTION | TRIPOWE

' <<WIRED
WIRELESS >>

%

The New AKG D 3800 M. Two in one. Go fro

m a hardwired mic to a wireless

simply by removing tne XLR module and adding the TM 40 module and the SR

40 DIV diversity receiver. Either way, ya
worlds. akgusa.com ¢ 615.620.3800

u're getting the best of both

AKG Apousncs

AKG

R

——

AS PASSIONATE AS YOU.
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Life'is about choices...
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REDDING AUDIO For a complete list of

97 S. Main Street, #10 U.S. Sets and dealer SCH O E PS
Newtown, CT 06470 locator, go to: Mikrofone
(203) 270-1808 www.reddingaudio.com www.schoeps.de

T-Series Instrument
Connectors

email: amphenol@penn-elcom.com
www.amphenol.com.au call toll free:

1.866.242.1704

hardware and fastener solutions IOC&I.' 71 4.230.6231
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The New ISA 430mk
Producer Pack

When we designed the original ISA 430 Producer Pack we wanted to include all
the best features and circuits from th2 Focusrite ISA product family since 1985.
And so we did! However, in the past three years we have had a few more great
ideas. So the ISA 430 MKII is born. Have we forgotten anything? All we can
think to add is a cherry on top!

Principle feature set:

o Classic ISA transformer-coupled mic-pre; now with four switchable input impedances and
inductor-induced “air”. Extended versicn of the original ISA 110 EQ.

 Multi-format Compressor; a vintage optical circuit, as well as Focusrite’s transparent
VCA design.

o Unmatched flexibility with an incredible variety of insert points, “split” modes (for
separating modules), and variable signal path arrangements.

e Superb De-esser employing optical tezhnology for transparency and lower distortion.
e ‘Listen’ feature for precise control over compression, gating, expansion and de-essing.
o Soft Limiter to sensitively avoid digitil overload.

o Optional Stereo A/D 24-bit, 192kHz.

e More features than the original and at a great new price.

- o
D tireaons Focusrite
‘ digridesign

NORTH AMERICAN DISTRIBUTOR For a demo, call toll-free 1-866-FOCUSRITE
www.digidesign.com or visit www.focusrite.com for further information
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Gary Rydstrom

GEAR-SPECTIVE

As the guy who introduced Paul Lehrman to
the MadPlayer, | was amused to see him lurch
from praising its features to condemning it as
the grim reaper of music (February 2004).

I bought my MadPlayer after watching the
inventor’s wonderful demo at the Project Bar-
B-Q interactive music conference. It sounds dif-
ferent under his thumbs than mine, so obvi-
ously, “musical literacy”—in the broader sense
of aesthetics—does play a part in the results
that you get. (Incidentally, BBQ is held on a
ranch near San Antonio, not Austin. See www.
projectbarbg.com.)

What intrigued me about the MadPlayer
was its ability to store and trigger up to 128
megabytes of nameable samples, all in a bat-
tery-powered device | can fit in a coat pocket.
But the gadget really came alive when | at-
tached the headset microphone. True, you
can’t squeeze much expression out of the
onboard synthesizer with the MadPlayer’s
controls, but this tiny box is a blast for record-
ing vocal ideas. | wish Paul could have seen
our mutual friend, the cynical Grumpmeier
(April 2003), almost drive his Jeep off the
road with joyful distraction while rapping
into a MadPlayer.

For that matter, | wish Paul could have seen
the excitement when | demonstrated the Mad-
Player and another electronic noisemaker, a
Yamaha DJX, to four classes of first- and sec-
ond-graders. I'm told quite a few of the kids
went home that day and asked their parents to
buy them musical keyboards.

And that's why | think decrying any sound-
making device as a creativity killer is silly. Part
of what makes the MadPlayer so appealing is
its game-like interface. Traditional controllers
like keyboards and mixers come with a mass of
intimidating conceptual baggage, and so does
the software that emulates them.
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Instant-gratification instruments will in-
crease the amount of bad music out there. But
they’ll also provide a stepping stone to tomor-
row’s musicians, who will bump up against
their limitations soon enough and move on to
more expressive instruments. In the mean-
time, they and | will be sharpening our ears
and having fun with our MadPlayers, Mu-
sicBoys or whatever other disruptive doodads
come along.

David Battino

GRAMMY WHAMMY

During my years of reading Mix magazine, I've
always been fascinated with your features re-
garding the audio business. Your articles and
profiles have been exhaustingly researched and
informative.  also have found your coverage of
the latest gear and technology educational.
One aspect of your magazine always focuses
on live sound and what it takes to set up and
broadcast audio for the latest live road show,
from Pavoratti to the Red Hot Chili Peppers.

With all of the talent in the business and all
the technology that you talk about and adver-
tise, why can’t we get good sound from our
audio guys who bring us the Super Bowl and
the Grammys?

Even my mother, who doesn‘t know the
first thing about mixing, called me the day of
the Super Bowl and asked why she couldn't
hear Kid Rock’s vocal during the biggest live
telecast of the year (though she heard the gui-
tars and drums crystal clear).

I'm sure the sound engineers were thankful
to Miss Jackson for her behavior; it distracted
everyone from the botched sound job. Too bad
the engineers for the Grammys weren't so
lucky.

The Grammys started out with a slam
dunk with Prince and Beyoncé doing their
thing quite well (though there were some mix
issues there, too). But to have Celine Dion
standing in front of millions without a work-
ing microphone, have a stagehand walk out
and hand her a new mic with a feed so bad
that it brought on feedback, leading her to
pull those highly respected ear monitors out
and sing like a true pro?! I'm sure that Shure
won't be talking about that in their next full-
page ad with Mix,

With technology so advanced and produc-
tions so well practiced, why do we still experi-
ence major flaws in our audio productions at
such high-profile shows? Broadway does it
every day without a hitch. | understand that
mistakes happen, especially on live TV, but are

high-end engineers mixing this stuff or what?

With all of the talented engineers out there
who are not working, why don’t the produc-
ers who bring us these spectacles come to their
senses and get rid of these people who can't
run a mixing board or piece of wireless equip-
ment and hire someone who can?

Chris Arbisi

Chief engineer

Wax Music and Sound Design, New York City

Chris,

There is absolutely no excuse for handing a
dead mic to a star performer with 25 million
people watching. But the underlying problem
goes far beyond miscues and sloppy mixes. Live
mega-events like the Super Bow! or Grammy
Awards can be pretty chaotic in terms of do-
ing set changes. In the old days, everybody did
lip sync and it always sounded okay, but many
artists refuse to do that today because it's not
“real.” Yet production crunches often squeeze
scheduling to the point where an adequate
soundcheck is impossible. In such cases, the
wise artist will have a lip sync CD ready as a
backup. Unfortunately, these days, there are so
many “all-important” production elements
{lights, effects, sets, pyro, dancers, fog, etc.)
going on that there's no time to get the au-
dio right—a pretty sad situation when the
whole idea of the program is supposed to be
the music. —George Petersen

CONFESSIONS

OF A NEW MIX SUBSCRIBER

| recently received a subscription to Mix as a
Christmas present from my employer. | have
been a reader for about two years now and
find it to be the most informative and least-
biased publication in the industry.

I just received my first copy (February 2004).
I was very happy to see the article “Taking the
G5 Live.” | have heard many rumors of what
the G5 can do, but | had not seen any proof
(only the propaganda from Macintosh).

I have to say the test your magazine did on
the G5 was amazing. | would have never even
thought to take it to that level. | am glad to see
that | can always count on your magazine to
do a real-world test and convey the results in
terms that | can understand.

Craig Williamson

Send Feedback to Mix
mixeditorial@primediabusiness.com
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At GENELEC we believe that communication and
creativity go hand in hand.

For twenty five years we've listened to our clients and
developed the finest and most complete product line of
active monitors in the professional audio industry.

With thousands of qualified installations, both large or
small, loud or soft, we're ready to guide you through
that all important monitor decision. A trip to our web
site puts a wealth of detailed information at your fin-
gertips. A phone call gets you GENELEC's special indi-
vidualized attention, necessary to make the right
choice.

We create great speakers because we listen to our

customers. You communicate your needs, we build the
speakers that satisfy. Call GENELEC today.

www.genelec.com

GENELEC”

International inquiries: Genelec Oy, Olvitie 5, FIN-74100, lisalmi, Finland T +358-17-83881, F +358-17-812267
In the USA: Genelec Inc., 7 Tech Circle, Natick, MA 01760 T 508-652-0900, F 508-652-0909 Email: genelec.usa@genelec.com



SSLTAKES HOMETECH GRAMMY,
DIGIDESIGN RECEIVES AN 0SCAR

Solid State Logic received the 2004
Technical Grammy Award® at the
46th Annual ceremony for its design
and production of audio mixing con-
soles, including the late-1970 SL
4000, the 1990 SuperAnalogue SL
9000, and the current XL 9000 K Se-
ries and C200.

Avid Technology's audio divi-
sion, Digidesign, received an Acad-
emy Award® of Merit from the
Academy of Motion Picture Arts and
Sciences on February 14, 2004, for

its design, development and imple-
mentation of the Pro Tools digital
audio workstation.

“Winning an Oscar for Pro Tools
is an incredible honor for us,” said
David Lebolt, Avid VP and
Digidesign general manager. “We've
come this far thanks to the amazing
dedication and hard work of our en-
tire staff and third-party develop-
ers, and the incredibly valuable
input we've received from the post
community.”

WHY SLEEP WHEN YOU CAN MIX?

’7Written for the sound engineer, by
the sound engineer, Michael Paul

Stavrou’s (Joan Baez, Art Garfunkel,
’ Paul McCartney, Cat Stevens, London

Symphony Orchestra) Mixing With

Your Mind offers a unique collection
‘ of techniques and mind games for a
variety of sound engineering ar-
eas—speakers, microphones, drums,
guitars, vocals, pianos, compres-
sors, digital,
production,
etc.—to aid
in that quest
for the perfect
sound. Fore-
word by Sir
George Martin

Jazz at Lincoln Center is seeking an
operator/tenant for the recording stu-
dio in its new performing arts facility,
the 100,000-square-foot Frederick P.
Rose Hall (shown), which will open Oc-
tober 2004. The new tenant will assist
in integrating live music, recording,
audio-for-video and asset manage-
ment, as well as install all necessary
professional audio equipment, provide
experienced staffing and participate in
all recording/archiving done on-site.
JALC will comprise three major
venues: Rose Theater (1,000-plus ca-
pacity), The Allen Room (500-plus ca-
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and illustrations by Wayne West-
brook; www.mixingwithyourmind.com.

JALL CENTER SEEKS OPERATOR

pacity) and Dizzy’s Club Coca-Cola
(140 capacity), in addition to the in-
teractive Ertequn Jazz Hall of Fame.
JALC's new recording facilities are be-
ing designed and completed by Sound
of Jazz (50J), a partnership JALC
formed that includes specialists from
Artec Consultants Inc., the Walters-
Storyk Design Group and architect
Rafael Vifioly.

For more information, contact
Chris Stone, World Studio Group, at
323/465-7697, rosehallrfp@jazzat
lincolncenter.org or visit www.jazzat
lincolncenter.org/rosehallrfp.

www.mixonline.com

Above: Legendary producer/engineer Phil
Ramone [center) presented Rick Plushner (lefl],
Solid State Logic president, and Phil Wognec
senior VP at SSL, with this year’s Technical
Grammy at the 46th Annual Grammy® Awards.
Right: Dave Lebolt, Avid VP and Digidesign
general manager

Jay Davidson (left), saxophonist/harmonica player for the
Philadelphia 76ers House Band and The Funk Brothers, entertained
the Wachovia Center crowd during a January 76ers game with the
visiting L.A. Clippers. Right: The Aviom A-16 Personal Monitor Mixing
System that Davidson installed for the group to distribute audio to
individual bandmembers, giving each their own personal headphone
mix and eliminating latency issues with the house speakers.




QUICK, GETA CAMERA!

Pictured from left: Soundelux Production sound librarian Mark Ormand 1, su-
pervising sound editor Per Hallberg, supervising sound editor Mark
Stoeckinger and wolf-trainer Omar with ferocious female wolf Luna are pic-
tured at Todd-AO West in Santa Monica, Calif., recording sounds for ug com-
ing feature films Van Helsing, The Day After Tomorrow and The Chronicles
of Riddick.

L.A. OPERA GOES HI-DEF

COMPILED BY SARAH BENZULY

TEC AWARDS INTRODUCES

The Mix Foundation

for Excellence in Au-

dio has announced

that beginning this

year, the TEC Awards

Hall of Fame will rec-

ognize innovations and
products that have had an im-
portant impact on audio tech-
nology. The initial inductees will
be elected by a panel of approx-
imately 50 noted experts from
the pro audio industry and will

TECNOLOGY HALL OF FAME
LN

be announced prior to

the 20th Annual TEC

Awards in October

2004. In its first

; year, the Hall of

Fame will induct 10

products or innovations

introduced prior to 1950 and 15

introduced between 1950 and

1995. All of the inductees will

be profiled in a special 20th An-

niversary TEC Awards issue of
Mix in August.

DATE SET FOR MIX L.A. OPEN

‘ The Ninth Annual Mix L.A. Open, presented by the Mix Foundation,

[ is scheduled for Monday, June 14, 2004, at the Malibu Country Club.
Space is limited, so make your reservations early. For information

| about sponsorships or entry fees, visit www.mixfoundation.org or
contact Karen Dunn at 925/939-6149.

The Los Angeles Opera recently employed Genex GX9048 digital mult track sys-
tems to record its performance season for HOTV and DVD release. P-oducer Fred
Vogler chose Genex recorders for their ability to record 24-bit/96kHz audio
across 40 tracks continuously over 90 minutes; other equipment ir cluded 40
Schoeps, DPA, Sennheiser and Neumann mics, and Millernia and Grace preamps.
A Yamaha PM2000 console was used for monitoring and to prepare ¢ reference
stereo mix for HDTV. Performances included the world premiere of Del orah Drat-
tell’s Nicholas and Alexandra, starring Placido Domingo, and Berlioz’ La Damna-

tion de Faust.

L-R: assistant engi-
neers Scott Sedillo
and Tim Boot, music
producer Fred Vogler
{who also serves as
head of recording for
the L.A. Opera and
sound designer at
the Hollywood Bowl]
and Genex president
Kevin Brown

TIME FLIES WHEN YOU'RE BUILDING GEAR!

MOOG MUSIC CELEBRATES 50 YEARS

Back in 1954, Bob Moog sat down with his father and began building
theremins; after 10 years, Moog met experimental composer t'erbert
Deutsch, whose quest to find electronic sounds inspired Moog to build the
first Moog Modular, which premiered at the October 1964 AES convarition.
By the time Moog received his Ph.D. in engineering physics in the summer
of ‘65, the R. A. Moog Co. (later switched to Moog Music in 1971) had de-
livered several modular synthesizer systems, mostly to academic ¢nd ex-
perimental composers, including Wendy Carlos, who made extensive use of
the unit on her landmark Switched-On Bach. In 1977, Moog left Mcog Mu-
sic to form Big Briar and later served as Kurzweil Music Systems’ VP of new
product research from 1984 through 1989. Last year, Moog reclairied the
rights to use the Moog Music and Minimoog trademarks and immediately

changed the name of Big Briar to
Moog Music Inc. Commenting on his
amazing run, Moog said, “Keeping
in constant touch with musicians
from all fields of music and from all
over the world has enabled us to de-
sign instruments that have proven
to have enduring music worth.”

Check in next month's “Cument” for
more companies celebrating their
milestones.
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CURRENT
SEEN THROUGH THE WIDE-ANGLE LENS: A RATHER LARGE FAMILY

The Harman Pro Group, including JBL Professional, AKG, Crown, BSS,
Soundcraft, DigiTech, dbx, Studer and Lexicon Pro, held its worldwide
distributor meeting in late January at the Huntington Ritz-Carlton in

Pasadena, Calif. Pictured are the 400 reps and distributors, as well as
members of the individual brands’ staff and Harman Pro president
Mark Terry, pictured in the front wearing an orange tie.

IR 3 NEWS |

[ The Cinema Audio Society

|
|

|
|
|
|

LIL JON BACK IN THE STUDIO

Working on the follow up to their
multi-Platinum Kings of Crunk al-
bum, the Atlanta-based trio Lil Jon
(pictured at the SSL board), Big
Sam and Lil Bo (aka, Lil Jon & the
East Side Boyz) packed up their Pro !
Tools rig and set up camp in a rent- £+~
ed house in Miami; later in the recording, the group will head over
to Circle House Studios (North Miami). Lil John is producing the al-
bum, which is scheduled to drop September/October 2004.

CINEMA AUDIO SOCIETY
HONORS RYDSTROM

({

-:7/

(C.AS.) Board of Directors
presented seven-time Os-
car-winning re-recording
mixer and sound designer
Gary Rydstrom with the
C.A.S. 2004 Career Achieve-
ment Award at its 40th an-
niversary awards banquet,
February 21, 2004. The so-
ciety also awarded Chris
Jenkins (senior VP, Sound
Services, Universal Stu-
dios), Ned Price (VP mas-
tering, technical operations,
Warner Bros.), Tom Regal (manager
of audio restoration at Chace Pro-
ductions) and Leon Vitali, director
of Kubrick Restoration, for the

Gary Rydstrom {left) and CAS president
Richard Lightstone

soundtrack restoration of classic
Stanley Kubrick films, including
2001: A Space Odyssey, A Clockwork
Orange, Barry Lyndon, Full Jacket
and The Shining.
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Venue Services Group (Torrance, CA), a nation-
al systems integration firm that provides engi-
neering, design and installations of television
facilities, has hired sports television executive
Dave Shaw as its new president...Former chair-
man/CEQ of MCA Music Entertainment Group Al
Teller has joined the board of directors of INgrooves (San Francisco), a
digital label and distribution company...Rainer Schmitz was tapped as
a new managing director of TerraTec Electronic GmbH (Nettetal, Ger-
many)...Gibson Guitar (Nashville) announced that entertainment exec
Joel Cherry is the company’s general counsel, senior VP and corporate
secretary...Video game composer James Hannigan, who works out of
Pinewood Film Studios in London, has been signed to Mojo Working In-
ternational (New York City)...Elkhart, Ind.-based Crown International
has named Larry Baker as market director for portable P.A., recording and
broadcast...Former VP, public-address business unit at Klotz Digital Amer-
ica, Tim Schaeffer joined Allen & Heath USA (Agoura Hills, CA) as di-
rector of sales...Production Resource Group (New Windsor, NY)
announced that industry veteran Phil Hall has joined the company's in-
tegrated solutions division. Hall's hiring establishes a regional sales of-
fice for PRG in Alameda, Calif. He can be reached at 510/864-0204...Ray
Van Straten has been promoted to QSC’s (Costa Mesa, CA) new MI/retail
market manager. In other company news, Paul Gazarian has been ap-
pointed to customer satisfaction manager...Peter Eggleston joined Son-
ic Network (Boston) as director of sales and marketing...Stanton
Magnetics (Hollywood, FL) hired Pablo La Rosa as marketing manag-
er...New distribution deals: PreSonus Audio (Baton Rouge, LA) has ap-
pointed Hand in Hand Distribution (Cornwall, England) as the exclusive
distributor in the UK; Wilson Audio Sales Inc. (Nashville) will represent
Martin Audio (Kitchener, Ontario) in the Southeastern states; API Audio
(Jessup, MD) will be represented in Nashville by Rack-N-Roll (Nashville);
L-Acoustics US (Oxnard, CA) expands its rep network with BVC Interna-
tional (Corpus Christi, TX) handling Texas, Louisiana, Oklahoma and
Arkansas; Tascam (Montebello, CA) will exclusively distribute AMG (Fleet
Hants, UK) loop libraries in the U.S.; and Edirol North America (Belling-
ham, WA) is the exclusive distributor for all Edirol-branded products in
the U.S. and Canada.

Tim Schaeffer
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Must-Have Wireless: Sennheiser 3000 & 5000 Serles
In Real Life, there are no second takes. That's why you need
Sennheiser 3000 and 5000 Series systems and components. Our
benchmark products have garnered praise from every corner of the
industry and an Academy Award® for our wi-eless technology.
We've brought you such innovations as the Neumann KK105
vocal capsule and the SK5012 - the world 's smallest professional
bodyﬁack. But more than that, Sennheiser gives you the best RF link
and the most durable, dependable gear on the planet. When your
life depends on reliable wireless, choose Sennheiser.

Sennheiser Electronic Corp., 1 Enterprise Drive, Old Lyme, CT 06371 USA » Tel: 860-434-9190 * Fax: 860-434-1759
Mexico; Tel: (525) 639-0956 ¢ Fax: (525) 639-9482 « Canada: Tel: 514-426-3013 Fax: 514-426-3953
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PETER GABRIEL, BRIAN ENO
FORM MUSICIANS® UNION

“The relationship of artist to the [record] business has

most often been one of contract and se~vitude,” reads the
MUDDA, Magnificent Union of Digitally Dowrloading
Artists, Website (www.mudda.org). “We believe the way
forward must be a partnership im which the artist can take
a much bigger role in how their creations are sold, but also
have the chance to stand at the front of the queue when
payments are made instead of the traditional position of
being paid long after everyone else.” Witk this stance,
rockers Peter Gabriel and Brian Eno have formed MUDDA to
help fellow artists stand thzir ground in the digital-down-
load age. Gabriel is no stranger to digital distribution, as
he co-founded with Charles Grimsdale 0D2 {On Demand
Distribution), which hosts 300,000 tracks in MP3 and WMA
formats. Details of the union were not providad.

SONY CONNECTS PORTABLE DEVICES

WITH CONSUMERS ONLINE

Sony Corporation of America’s new Connect™ online music
service offers consumers a means to purchase music on-
line and download to a wide variety of Sony cortable de-
vices, including Net MD™ Walkman recorders, Hi-MD
Walkman recorders, ATRAC CD Walkman players anc Net-
work Walkman players. SCA has established a new sub-
sidiary, Sony Connect Ine., to develop and manage its
music service; it will be basad in Santa Monica, Calif., un-

Pictured front row:
keyboardist Tim Wagner
and engineer Cyrille
Taillandier. Back row, L-R:
Benny Lowe (vocals),

guitarist/keyboardist
Rafe Terrizzi and
drummer Gabe Moon

33 Hz (Outlook Music) returned to The Cutting Room's (New York City)
Studio A to finish mixing their debut record with engineer Cyrille
Taillandier (Mya, Lenny Kravitz) and assistants Steve Rakidzioski and
Chris McGuiness. The Cutting Room also saw Boston-based vock group
Rubikon recording and mixing their new record with producers Mark
Jordan and Andy Sands, and engineer Dylan Margerum. For more
information on The Cutting Room, check out www.thecuttingroom.com.

wwuw.mixonline.com

der the management of Jay Samit.

The new Connect service will come to market in phas-
es. After a series of test trials for a limited number of
users, it will officially launch this spring; upgraded soft-
ware with more flexibility, features and tighter integration
with Sony products will be released in the summer. At full
launch, the Connect service will feature more than
500,000 tracks from the major labels and many independ-
ents. Singles wil be available for $0.99, and entire al-
bums can be downloaded for $9.95—without requiring a
subscription. The service will feature ATRAC3 audio com-
pression, in which music can be recorded and compressed
to 132 kilobits per second, allowing consumers to store
more high-fidelizy audio on CD-R, MiniDisc, Hi-MD or
Memory Stick media.

GROKSTER WILL NOT BOW DOWN
On tha heels of a federal appeals court hearing over an
entertainment industry appeal in MGM Studios v. Grokster,
the P2P music-download site has launched Version 2.6.
“Ir: this age of media monopolization and consolida-
tion, it is critical to establish democratic and consumer-
driven applicaticns to preserve diversity of opinion and
ideas,” said Henry Wilson, Grokster founder. “Big media
can be countered with technology, and the people can
create their own alternative to the centralized sources
that pervade the traditional mediums—right from their

own dasktops.”

ANDREW BRAKHAN, 1936-2004

Andrew Brakhan, former president

and CEO of Sennheiser Electronic

i Corporation, died Tuesday, February
10, 2004, at his home in Truro, Mass.

| Brakhan joined the company in
1985 and led SEC as president from
1989 through 1998, making key de-
cisions such as acquiring Neumann
Microphones in 1991 and garnering
the company an Emmy Award in 1996
for Outstanding Achievement in the
Sciences of Television Technology.

I He continued his involvement with
the company post-retirement as a
consultant.

Sennheiser president John Fal-
cone remembers Brakhan: “Andrew
laid the foundation for the great
company in which we all now work.
Andrew’s legacy in the pro audio

world is a great one. But more than
that, Andrew will be remembered for
his quick wit and sharp mind, his
loyalty and his willingness to always
lend a helping hand.”

| Send Your “Current” News to Sarah Benzuly at sbenzuly@pﬁmediabt&iness.co&
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THE FAST LANE |
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BY STEPHEN ST.CROIX

The Dumb Will Come Up Tomorrow
And I'll Be There With Digital Bells On

With a crushed left hand, there are no more 12-

hour Harley rides, no more .40-caliber trigger pulls
and no more three-hour guitar solos. Three of my fa-
vorite things, not to mention three of my loudest things.
So now that my life has become somewhat less acousti-
cally hazardous, I listen to music 6 dB below my long-
time norm and feel that it’s just about right.

I still mix loud as hell, but only for the last few
passes. 1 listen carefully when I track, just like you, but
I don't roll the other tracks as hot as 1 used to. I mon-
itor the tracks I'm printing much hotter than the stuff
I've already laid down, while I used to run my monitor
mix a lot closer to the final mix, with all tracks pretty
much at their final levels.

I am actually hearing more detail at a lower level. 1
thought the custom-fit earplugs I wore when riding and
shooting were doing the job, but 1 guess energy is en-
ergy, and it’s going to get into your skull however it can.

I can hear the liquid coolant hissing around in my
laptop as I type this, while six months ago I didn’t even
know it had any.

And with my partially regained acuity, 1 have been
listening to my semi-older gear and comparing it to new
stuff to see what I still like and what is obsolete. In this
context, obsolete means inferior to new offerings that
either do the job better (i.e., eliminate some long-stand-
ing problem or rectify stupid features) or actually sound
better.

To do this, of course, I have been bringing in a lot
of new gear—new gear with new attitude.

And folks, I am here to testify that the Dummifica-
tion of Amurca Act of 2000 has been wildly—and
widely—successful. Not only have almost all nuclear
power plants been replaced with nucular ones, but
most people say they could care less. Mmmmm. When
I want to convey flaming apathy, I use the arcane vari-
ant: “I couldn’t care less.” But I guess I'm pissin’ in the
wind here. Oh, that reminds me. The majority of na-
tional TV newscasters have finally mastered the art of
eliminating that pesky letter “g” from the end of such
obscure words as going.

And some A/D designers have eliminated the entire
“g” word—and the knob that went with it. Two of my
new converters take “No pain, no gain” to a new level.
Easy and painless to use, they have zero gain control.
Onscreen sliders talk to the analog circuitry instead, do-
ing the actual gain staging before conversion.

Of course 1 am keeping some of my A/D convert-
ers, the ones with 20 real knobs and 16 dither algo-
rithms, even though some of the newer miniature USB
toys do an amazingly good job of getting daily audio

I 've been listening to a lot of stuff recently. A lot.
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into my computers. Less control, true, but much less
money and much smaller. Cool. Dummer but funner.
And isn’t that what America is really all about? I mean,
what other country could come up with My Big Fat Ob-
noxious Fiancé and Tbe Littlest Groom on the same
night?

There is a new facet to digital recording—this sort
of fast and simple deal. In their early years, these kidlet
toys sounded horrendous but were nevertheless enter-
taining. Kind of like a Speak-and-Spell or what seems
to be one of the best kept technical secrets of rap to-
day, the high-end spring reverb version of Mr. Micro-
phone. I think it’s the red one, but I'm not sure.

Then, as it seems all infant technologies are wont

And folks, | am here to testify
that the Dummification
of Amurca Act of 2000

has been wildly

—and widely—successful.

to do, a plethora of features appear, the price drops
by half, but actual audio quality remains unbearable.
Then, finally, every damn one of these features are re-
moved, the price drops by 70 percent and the signal
quality becomes acceptable. At this point, the gear is
optimized and automatic. The trigger to reaching this
level is when unit sales hit the magic number that
makes it worth custom single-chip fabrication. It also
means that aside from minor evolutionary tweaking,
the product is done and will remain unchanged until
end of life.

We are now in a time when many aspects of digi-
tal audio are “optimized and automatic”; they pretty
much do their job, and they come with a four-page
booklet composed entirely of large-mouthed Japanese
children with giant heads warning of the dangers of
operating said gear in the rain or under a moving
truck. Well, T guess in all fairness, I should say that
these little booklets do show you more, mostly that
you should not really operate the gear on top of a
steam radiator during a lightning storm. And that just
about covers it. NINJA: No Instructions Needed, Japan-
ese or American.

Real “consumer” music hardware, synths and soft-
ware now define the edge, not the mainstream. You
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damned near have to g0 to Wal-Mart,
CompUSA or 7-Eleven to even find the
stuff these days. The majority of equipment
that attacks your senses when you walk
into GC or any other big music chain is the
new amorphous bridge gear that fills the
void left when “prosumer” died. The New
Mainstream stuff does in fact work, and of-
ten gives you more functionality than you
can explore in a lifetime. Certainly more
than you can find before it is obsoleted by
the next rev.

Don’t think prosumer is gone? Pro-
sumer was the unfortunate name for gear
that squeaked by in terms of audio per-
formance and quality, was more cheaply
built and had of course way too many fea-
tures, none of which were available on the
pro gear that it portended to be. Plastic for
metal, 12-bit for 16, 70 dB for 90. Many,
many more LEDs. It did everything you
wanted, but was a bit painful to actually
listen to. And it broke.

And even though the marketers have
somehow missed the party, many of to-
day’s hardware offerings are starting to
sound pretty decent while still delivering
overwhelming feature sets. And they are
actually built to be dropped a few inches

without going into a permanent coma. I
know this empirically. All the bells and
whistles of the kiddie pool toys combined
with some of the serious performance
adults enjoy in the deep end.

Innovative and entertaining MI features

it to two octaves of keys. The kid isn’t too
put off by how terrible it sounds; he just
likes that he can do it at all. For the real
pro guys to offer this, it has to actually
work—and this is anywhere from hard as
hell to not yet possible.

[Prosumer] did everything you wanted,

but was a bit painful to actually listen to.
And it broke.

have been slowly migrating into pro gear
for years, but 100 friggin’ slowly. I have
long resented sitting in my full-tilt pro fa-
cility unable to do some stupid audio trick
that my friend’s daughter does with her K-
Mart synth every day.

There are certainly reasons for this. All
the “serious” pro companies are tiny little
entities compared to the giants that de-
velop and manufacture plastic synthesiz-
ers, for example, and it is real expensive
for them to make changes. But more im-
portantly, it’s easy for a toy sampler-synth
to time-slice a kid’s voice so he can apply

But.. while we have been waiting for
high-end gear to catch up to the feature set
of toys, the toys themselves started grow-
ing up and bringing the features along.

Low-cost, dedicated-chip DSP ap-
proaches are maturing, becoming more
powerful and dramatically faster, while
A/D and D/A hardware is happily follow-
ing along.

DSP code itself is beginning to get
downright impressive in some areas, and
novel in areas that only a few years ago
were sci-fi. Think about it. You can already

—CONTINUED ON PAGE 154
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BY PAUL D. LEHRMAN

Presenting the Grumpys
Awards You May Not Have Heard About and for Good Reason

ILLUSTRATION: JACK DAVIS

¢ ‘D id you see that ridiculous thing last night??” The
thundering voice on the phone was familiar, re-
minding me that I was long overdue to get caller
ID installed. It was, of course, my old friend Grumpmeier,
not even bothering to say hello, calling me the morning
after the Grammy“™™ Awards telecast. “What a travesty!”
“Actually, 1 thought it was pretty good,” I replied
meekly. “The production numbers were fun, and the cos-
tumes were unusual, like Sting in a dress and Prince in
pants, and there were all those new and old artists per-
forming together, and I got to see a lot of acts I would-
n't know anything about otherwise. Boy, those White
Stripes make a lot of noise for just two kids, don’t they?”
“The only good thing the whole night was that there
wasn't a single Jackson on the stage!” he snarled. “Where
was all the music that 7 listen to? You know, the stuff that's
not just lame, but so unbelievably, fabulously lame that
even the record companies won't touch it. And how can
they have a whole night dedicated to the record biz with-
out honoring the real heroes, the folks none of us could
do without—the executives and the accountants!?” By this
point, 1 could tell he had gone over the wall, probably
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from the gallon or so of Starbucks triple espresso he had
drunk to keep himself from crashing at his usual 9:30 p.m.

“Well, what are you going to do about it?" I asked,
immediately regretting the question. “Hah!” he retorted.
“1 got my own awards. And I got my own ceremony and
even my own TV network. You'll see them tonight. Of
course, the scaredy-cat mainstream media won't cover it,
but you can watch it if you've got a satellite dish. Check
it out!”

Which 1 did. Thanks to the production and distribution
services of Greater Northwest Podunkville (Idaho) Com-
munity Access Television, which lent my friend their cam-
era and allowed him to take over their studio late one
night after the chickens were asleep, Grumpmeier’s little
foray into celebrity television made its way onto the
world's airwaves right on the heels of NARAS' widely
viewed féte. Over an incessantly repeating dramatic loop
from Apple’s Soundtrack library, the opening credits read:
“To honor the artists, producers, companies and institu-
tions that embody not the finest ideals and the highest art,
but the worst, the dumbest and the most ridiculous
achievements of the previous year and of years past.” The
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trophies, made by the Stars & Stripes All-
American USA Trophy Company (with man-
ufacturing facilities in Bangladesh), depict a
middle-age man (bearing a striking resem-
blance to Grumpmeier himself) with a mi-
crophone in one hand and a trash can in the
other. He calls them, not surprisingly, “The
Grumpy Awards.”

His show’s local ratings were phenome-
nal: The show rated a 100 share—that is, all
three viewers who were still awake tuned
into the broadcast, although when inter-
viewed later, two of them thought they were
watching Red Skelton reruns, and the third
wanted to know where to send the $20 so
that someone would pray to cure his herpes.
Nationally, the show didn’t do quite so well,

chine with leaky power supply capacitors
and lyrics culled randomly from the
speeches of Dick Cheney to create what
Rolling Stone critic Frink Lavorish Mothdung
praised as, “Two uninspired hours of mind-
less droning, almost buried under G60Hz
hum, which finally, mercifully, leads to vir-
tual brain death.” Its success was assured by
Vivendi/Seagram/Philip Morris Classics’ $13
million “Classical Music Could Make You
Less of an Idiot” campaign, the cost of
which, unfortunately, precluded the labels’
releasing anything else this year.

Most Misanthropic New Artist: Canadian
thrash-metal-rapper Pe-en-pee (real name:
Percival X. Pepperthwaite IV, of the Calgary
Pepperthwaites), whose “I Hate My Mother,

“| want to thank all the great artists, alive and dead,

who contributed to this record, whether they knew it

or not,” said Two Bit in his acceptance speech.

although the following week, several South-
ern congressmen declared their sponsorship
of a bill banning future broadcasts of the
program for being “Communist-inspired,
anti-trade, terrorist-supporting and not
enough commercials.”

Because few—make that no—readers of
this column got to see the show, 1 thought
1 would do a public service by reporting on
the awards and the winners. So here they
are: the 2004 Grumpys.

Most Original Record: “I'm the Realest,”
by Two Bit, was honored for its brilliant
beats (originally recorded by Gene Krupa
and Babatunde Olatuniji), lush instrumentals
(originally by Herb Alpert and The Tijuana
Brass and Arturo Toscanini and The NBC
Orchestra) and soaring vocals (originally by
Roy Orbison, Yoko Ono, Wayne Newton,
Nancy Sinatra, Minnie Riperton, Tiny Tim
and the Mormon Tabernacle Choir). “I want
to thank all the great artists, alive and dead,
who contributed to this record, whether they
knew it or not,” said Two Bit in his accept-
ance speech, which was delivered on a
satellite hookup from an undisclosed upstate
New York location where he is serving a 10-
year-to-life sentence for file sharing. “And
when 1 get out of here, I'm going to track
every one of you down and make you
pay...] mean, pay you.”

Most Obnoxious Crossover Record:
“Glassrap,” which fused the orchestral
stylings of Philip Glass’ interminable “Music
in 12 Parts"—or Is It 1207—and Who Cares
Anyway?” with a Roland TR-808 drum ma-

1 Hate My Wife, 1 Hate My Kids and Now
You're Getting to Be a Pain in the [Bleep)”
b/w Why the [Bleep] Don’t 1 Have Any
Friends? featuring Charles Manson and the
Helter Skelter Krew, topped the “R&B With
Parental Warning Stickers” chart for 46
weeks.

The Why Do We Even Bother to An-
nounce This? Award went to polka king
Jimmy Sturr, who the night before had won
his 537th consecutive Grammy, thereby
earning more of those than Mickey Mantle
had career home runs.

The award for Highest-Charting Album
With the Smallest Budget: Li'l Wanker's No-
body’s Home So I Can Make All the Noyz I
Wanna was recorded entirely in his parents’
bathroom, using a microphone borrowed
from a neighbor’s old Dictaphone machine,
a computer that he found in a dumpster be-
hind a defunct Web marketing company, a
“really, it’s legal!” copy of Sound Forge he
bought on the Internet for $6.95 complete
with Chinese manual and a stack of CD-Rs
his dad picked up at "Lectronics Land during
a Christmas promotion featuring a 100-per-
cent rebate. Because the ceremony began
long after Li'l Wanker's (real name: Melvin
Schwartz) bedtime, he couldn’t attend, but
the award was accepted by the chairman of
Humungus Records (The Entertainment Di-
vision of Engulf+Devour Inc.), who an-
nounced that in honor of the quadruple-
Platinum status of the record, George
Massenburg had been hired to mix the 5.1

—CONTINUED ON PAGE 155
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hen we talk about film and TV sound. we tend to gravitate toward the “sexier’

disciplines ¢ f sound design and effects generation—recording those 18th-cen-

tury musket; or supercharged hot rods. or combining whale noises with lions,

wind and creaking wood to make the perfect dinosaur roar. But the production

sound folks are among the hardest-working professionals in our business:

They're on the set before shooting begins and after shooting ends each day,
struggling to ply theit craft in settings that are a/uays more oriented toward the demands
of the visual anisans than the audio specialists.

In television in paiticular, production of conventional dramatic series and situation come
dies is down at the m ijor networks, but with the rapid proliferation of cable channels. there
are more shows of erery genre being produced and broadeast than ever before, and hun-
dreds more in develc pment or at the pilot stage. And what's aken the place of those dra-
mas and sitcoms at tt.e big networks? Reality shows, which often require rudtiple teams of
location recordists (tt ough for shorter periods than a scripted full-season show).

Recently, we spcke to a pair of TV location sound pros—one on a network series,
the other a veteran cf numerous reality shows o find out more about the demands and
peculiarities of the job and (this being Mix and all) talk a bit about gear.

ALL IN A DAY’S VIORK

Let's see: There's a leadly virus in the hands of mysterious evil-doers. A top senator is
threatening Presider t Palmer. We've had a calamitous prison riot and jailbreak, graphic
torture, a suicide, a nan shooting his own brother in the back but then being blown up

Season four’s Amazing Race himself, and agent Jick Bauer making out with the terrorist woman who killed his wife.
competitors Monica and Sheree

{right} on location in Venice

’.‘ And that’s not the | alf of it! A lot happens in a “day” on the Fox show 24, now nearing
the end of its third action-packed season.

It's a clever con tept: Each hour of the series depicts a single hour in one crisis-filled
day in the life of the government's top-secret, L.A. based Counter Terrorist Unit (CTU).
There are usually lalf-a-dozen interweaving plots and subplots going at once, most of
them, it seems, involving lots of running and driving around, gun battles and-—always
talking on cell phoes.

Bill Gocke has Feen the location mixer for the series since the pilot was shot in Canada
nearly four years a30. Gocke has been involved in sound for more than 25 years. After
apprenticing as a ttility sound technician, he got into production work as a boom oper
ator in the 70s working on the hit sci-fi series Star Trek: The Next Generation, among
others. He worked as a mixer for the first time on Star Trek: Deep Space Nine and a num-
ber of featre film; (including A Soldier’s Story and Best Friends), but has mainly done
television and now' does 24 exclusively.

When I spoke 'vith Gocke, it was the morning after a long afternoon evening shoot
for the series. Because of the unusual “real-time” temporal framework of the series,
production personnel go through long stretches when all of the exterior action (and
there’s plenty of i) is shot at night—say, if the episode takes place hetween one and
two in the morning.

“There’s definitely more night work than any other show I've been involved with,

> 24's Jack Baver [played by
keifer Sutherland| and unidenti- BY BLAIR JACKSON
\  fied woman aid agent Tony

\  Almeida (Carfoi_Bemard).
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BOOM TIMES

Gocke says. “But they try to do splits, so we'll
do some of the indoor work, like at CTU
[headquarters), in the daytime and then go
out at night. But it depends on the situation.
A night might have a 4:30 p.m. call and then
go all night in downtown L.A. Yesterday was
an 11:30 [a.m.] call and we got off around
midnight, 12:30. But it was inside a lot of the
time. It's kind of rough, but you adjust.
“This year's show started differently than
we have before—it started later in the ‘day.’
But at the other end, when we get ready to
finish this year, it will be daylight on the show
so we'll be shooting in the daytime more.”

A LA CART

Like most location recordists/mixers, Gocke
keeps his sonic world on a portable cart that
goes with him wherever the show is shoot-
ing. “I use a Cooper 208 [8-input] mixer and
1 also have a [Cooper] 106 backup,” he says.
“They want DAT, so I use a Fostex PD-4 and
I back it up with a Nagra IV, which is a great
machine—it’s the backbone. It's so depend-
able, so solid. We use Lectrosonics radio
mics—I use the Lectrosonics 210s—as well
as Sennheiser MKH 416s, MKH 50s and 60s,
and also some Schoeps and Sanken lavs.”
Gocke says he appreciates that radio mics
have come a long way, because they’re us-
ing them on the show more than ever. Radio
mics are particularly important on 24 because
they are shooting with two cameras all of the
time, one handheld and one on a dolly, usu-
ally for tighter shots. “This can create prob-
lems for us, because, obviously, you have

Dave McJunkin (far left) in action during the making of The
Real Roseanne Show

two different perspectives to deal with, both
in terms of the audio and, more practically,
where I'll be during the scene,” says Gocke.
“If it’s just one camera shooting, I can usually
be right off to the side in the shadows, but
with two, you have to pick your spot more
carefully. Plus, there’s a lot of movement—
the actors are constantly moving and roam-
ing around—so it makes it difficult for us to
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24’ location mixer, Bill Gocke, doing his part

get booms overhead some of the time. That's
why the radic mics are a great tool. They
have great range and the mics have gotten
better and better.” Typically, Gocke will have
radio mics on all of the key players in a scene
and, if possible, have some plant mics as
well. “If there are five people, 1 try to sepa-
rate {the mics] and keep them clean as much
as possible, or at least aware of what over-
laps there might be.”

Gocke says he still prefers the sound cap-
tured by a boom as opposed to RF mics: “It
has a more nawral sound to me. It brings in
some air, some ambience, which sounds pret-
tier to me. There’s more warmth. The radio
mics are more trouble—putting them on peo-
ple with different clothes, worrying
about [clothes] rustle, all that stuff.
But at this point, they're indispensa-
ble,” he asserts. “We're not going to
get in the cab of a truck with a boom
mic. You need the radio mic. They
have good range, so we have a pres-
ence [in the scene] even if we can't
physically be in the truck. And if they
can use some of that sound, they will;
if not, they re-do it later on.”

When he can, Gocke likes to
blend the radio mics with the boom.
He’s used the same boom operator,
Todd Overton, since their Deep
Space Nine days, and he also works
with a “third”: Cory Wood, who's
also a boom operator and assists in
all manner of location sound needs. “It's a
team effort,” Gocke stresses. “They're ex-
tremely important. They both have to be pay-
ing total attention to what's going on, what
the camera’s doing.”

In fact, Gocke says this camera con-
sciousness is one of the most important as-
pects of his work: “A lot of this job is learn-
ing how to get a mic where it needs to be

with all the other things that are involved,
from cameras to lighting...how to get to
your spot. You have learning about lenses
and what you can get away with soundwise
with each lens. You need to know what the
dolly is doing, what the handheld is doing.
Are they zooming in? Are they staying tight
or are they going wide? You have to always
determine the perspective of each shot be-
cause the sound has to make sense for that

perspective.”

LOCATION, LOCATION, LOCATION
Alas, the sound department rarely gets much
input into scouting locations, so Gocke and
his team often have to make the best of
some rather difficult settings. “They don’t
help us out that much,” he says with a laugh.
“The location people mostly care about the
picture. They might say, ‘Sorry about the
freeway,” but then you just do the best you
can with what they give you. They know it's
a trade-off. They know a location won't al-
ways work for sound and that sometimes
they’ll have to replace stuff later.”

Fortunately, a decent percentage of the
show’s action takes place on various ware-
house soundstages—the CTU set is out in
Woodland Hills, Calif., for example—or lo-
cations far removed from big city noises:
Some canyons in Santa Clarita doubled for
rural Mexico in the main story line.

Gocke says that 24 shoots two episodes
at once during a 15-day cycle. “We'll jump
back and forth between the two scripts be-
cause the story is always related,” he says.
“We'll shoot what's convenient in a given
place and time. Doing two [shows] at once
gives us some flexibility that way.

“It used to be that there was a big dif-
ference between the way feature films and
TV were shot, but that's changed. TV used
to be really fast—boom, boom, boom—but




now a lot of features have gotten that way,
too. And now some shows are shot more
like features, It's still fast-paced, but not to
the degree they once were.”

Gocke's gig on 24 takes up nine months
of his year, from July through April. “Then
I try to relax when the show’s not going,”
he says. “You usually don’t have much of a
life when you're working. It's a lot of 12-
hour days and then on weekends, you're
just recovering.

“But it'’s a great show to work on,” he
continues. “The crew is fantastic, the actors
are all excellent. There’s just a little too much
whispering,” he confides with a laugh.

A DOSE OF REALITY

When Dave McJunkin returned my call for
this story, he was sitting in the back of a van
in LA. during a shoot for the pilot of a
prospective Bravo network reality series
called Underexposed, which follows the for-
tunes of a number of young directors at-
tempting to make a short (3.5-minute) film on
a shoestring budget—sort of a low-rent Pro-
Ject Greenlight without the hostile producer.
The directors are provided with equipment
and $2,000 to shoot about a three-page script
in two 12-hour days. Mcjunkin and a cam-
eraman were following one of the young di-
rectors as he went through his paces.

In a perfect world, McJunkin might have
instead been in some exotic port-of-call fol-
lowing travelers on The Amazing Race 5,
CBS’ Emmy-winning reality series that doc-
uments a million-dollar race around the
world by 12 pairs of contestants. Mcjunkin
worked on the previous two editions of the
show, but turned down season five to spend
time in L.A. with his wife and new baby. (He
also passed on a call for Survivor: All-Stars
for the same reason; what a spouse!)

McJunkin has a long and varied back-
ground in film, having worked on features,
television, commercials, corporate and doc-
umentaries since completing film school at
L.A. Valley College in the early '80s. His doc-
umentary background was particularly valu-
able when he first got into the reality TV
game, with MTV’s Real World 2 (in Venice
Beach, south of L.A.). McJunkin has worked
on several reality shows since his Real World
days, including the short-lived Real
Roseanne Show, with Roseanne Barr; Animal
Planet's ongoing Cell Dogs, where pooches
are trained by prisoners to be guide dogs and
pets; and The Residents on the Discovery
Health channel. When we spoke, he was
about to head into L.A. for a stint working
on Fear Factor.

Reality shows in general are incredibly
demanding for location sound mixers (and
camera crew). Because they are completely
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Introducing
the Digidesign’ ICON
an integrated console environment

featuring the all-new D-Control”

tactile worksurface, Pro Tools | HD
Accel as its core DSP engine, and
modular HD audio interfaces for
analog and digital 1/0. The first
truly integrated console solution
of its kind, the Digidesign ICON
environment empowers you to
accomplish every aspect of a
project — mixing, recording,

i editing, and processing —
complete with integrated video
and delivery. ICON provides
unmatched control with a fully
automated, completely recallable,

total production system.

For more information about the Digidesign ICON
integrated console, visit www.digidesign.com.

‘ digyiclesigmn

d, D-Control, Digidesign and Pre Tools| HD Accel are trademarks or registered trademarks of Avid Technology, Inc,
or its subsidianies or divisions. All other trademarks are the property of thewr respective holders.
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unscripted, they have to constantly be at the
ready to capture anything interesting that's
going down. The camera crew has to be as
unobtrusive as possible; ideally, they are
completely invisible to the viewers. There’s
a lot of lying around on floors, or worse, be-
ing squashed into a car, perhaps holding a
small boom mic if space allows, or at the very
least listening to RF mics on headphones and
mixing on the fly. One of the cardinal rules
of reality television is that the crew does not
get involved with the “characters,” so the
sound tech and camera person are really an
isolated team of their own once they’re out
on location. “We become producers, in a
way, since we're the only people out there
most of the time,” McJunkin says. There are
often situations where multiple two-person
sound/camera crews converge on some
communal spot or event in a reality show,
and that produces its own problems: Who, if
anyone, lays out? Who's covering this or that
aspect of this encounter? Given the sheer
number of people required to handle the
sound and visual aspects of most reality se-
ries, it’s amazing that the people being shot
seem as unself-conscious as they do.

THE RACE IS ON

For a fast-moving show like The Amazing
Race, which might be in Vienna one day and
in North Africa the next, the production
teams have to travel as light as possible—
McJunkin can't have an 8-channel mixer with
Nagra backup. “Because we camry all our
gear and our personal belongings with us,
we have to keep the weight down. I was a
runner and a tri-athelete for many years so I
stay in pretty good shape. And you need to
be in good shape for something like The
Amazing Race because you're sometimes lit-
erally running around following these
fiercely competitive people who are in really
good shape and usually 10 years younger
than me and carrying less weight. It’s hard to
keep up with them sometimes. Between the
camera and sound gear—because the sound
guy carmries some of the camera batteries—
it's about a 50-pound pack.”

One of the roughest experiences
McJunkin remembers on the last Amazing
Race was “running around in Mexico City,
which is a mile high, carrying all this weight,
and we were running through this one
square where everyone was cooking differ-
ent foods on these little barbecues, and they
were using anything to cook the food, in-
cluding plastic and paper, and the fumes
were unbelievable. It was hard not to be
overcome by the fumes. Another time we
spent a January night outside at a train sta-
tion in Cortina, Italy, in the Alps, and it was
below freezing. Then there was this other 24-



Father/son Amazing Roce feam Steve and Josh in
Cortina, Italy, during season four

hour bus trip in Mexico where I got food poi-
soning. Fortunately, there was a bathroom
on the bus. The producers had a replace-
ment for me ready at the next destination.”

Though McJunkin prefers to use his own
top-quality portable equipment, he says
some network reality shows prefer to get
their audio and video equipment from the
same rental house so they can save money
on a package deal. Having multiple crews
with the same equipment makes sense,
though: Uniformity of formats is certainly
preferable in the posting stage.

For The Amazing Race 4, “They rigged
us with a Wendt X2, which is a little 2-chan-
nel mixer, and a couple of Lectrosonics 210
wireless,” he says. “We have one wireless
from a contestant member and one boom
going to those two channels, and we also
have a wireless send to the camera. The
other contestant is on a wireless that goes
straight to the camera. The booms you use
are these collapsible carbon-fiber booms
that can stretch anywhere from six to 11
feet, but might collapse down to only 20
inches. On The Amazing Race, they use
Sennheiser MK60 shotguns. I'm not a big
fan of the sound, but one of the nice things
about all the Sennheiser RF condenser mics
is they resist humidity and abuse really well.
My own preference is a litle Neumann
KM100 preamp with the 50 hypercardioid
capsule. I like to use that on interiors, and
then I have either a Neumann KMR 82 or
an Audio-Technica 4073, which is loosely
based on a Neumann KMR 81 but is a little
more directional. It's light and it has ex-
tremely high output, so it's good for exteri-
ors. It also resists the humidity well.”

For mobility and weight-distribution
reasons, “I mount the mixer on my chest
in a hamess—a modified climber’s har-
ness that I got from REI,” McJunkin says.
“I try to make it so it evenly distributes
the weight on my shoulders. 1 started

o having a problem with my back carrying

a Nagra on my right shoulder for years
and years. So far, the harness has worked
really well.”

Given the opportunity to use his own
equipment on location, McJunkin has a
different choice of mixer: “I use the
Sound Devices 442 mixer, which I really
just love. The only problem I had with
the original PSC M4 mixer—now called
the Wendt X4—which did sound great,
is the controls were not laid out in an
easy, logical way. The Sound Devices

& mixer is better designed—all the controls

you need are on the front and the things
you need less are on the side. Plus, the
limiters in it are very good, which is a vi-
tal thing in a reality show because you
don’t know when someone’s going to start
screaming,” he says with a laugh. “The wire-
less I use are Lectrosonics 205s. A lot of re-
ality shows like to use the Sennheiser wire-
less for the reason that the transmitter is so
small and doesn’'t show through clothing a
lot.” (Survivor gets around that problem by
going all-boom. Where would you put an RF
mic on a buck-naked Richard Hatch?)
McJunkin also says that he’s looking for-
ward to trying out a new piece of gear: “Lec-
trosonics has this new transmitter, the M400,
which is waterproof and runs off a single
double-A and has an O-ring seal on the bat-
tery. One of the nice things about it is it will
emulate the Sennheiser noise reduction; the
compander in the Sennheiser. So if you have
a show that has a lot of Sennheiser receivers,
you can use one of these transmitters, in
spite of it being from a different manufac-
turer. That's an interesting thing to do, be-
cause a lot of manufacturers want to set you
up to only be able to buy their stuff.”
Doing sound for reality shows requires
special focus and self-discipline—it’s clearly
not for everybody. But the rewards can be
great. Besides being a popular niche at the
moment and thus a good source of work, the
reality genre gives even the technical crew
an ongoing glimpse of humanity, for better
and worse. It can be instructive, cautionary,
funny, sad, gross and pathetic. Just like real
life. “I like to think that we're telling the
story,” McJunkin says of reality sound
recordists. “After all, there are no writers.
We’re writing the story with our sound. With-
out that, all you have is pretty pictures.” B

Blair Jackson is Mix’s senior editor.
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] Hollywood

' Premiers Vol. 2

Production e
Music Libraries
in 2004

BY SARAH BENZULY One of 615 Music’s new pél
out this month

You've heard production music libraries everywhere: in this year's Super Bowl television

commercials, trailers for Hollywood blockbusters, dramatic themes on evolving Flash in-

tros online, creative radio spots; you name it, they've been there.

Production music libraries are big business, bringing in top-tiered talents (composers,
musicians, orchestrators, arrangers, enginecrs, producers and the like) and cashing in on
up-and-coming artists, producing at big-name studios or the company’s own state-of-the-
art facility, recording at 24-bit, 96k and taking full advantage of the quick accessibility of
the Internet. The last time we visited production music libraries, watermarking and li-
censing were at the forefront of these companies’ minds. While these issues remain a part
of business, library creators are embracing the Internel, providing editors with quick ac-
cess 10 scarchable databases, auditioning files and downloading - right there and then in
the midst of a heated editing session: no more waiting tfor FedEx to arrive. Moreover, li-
brary collections are expanding to include thousands of styles, ranging from mainstream
rock/pop, rap:hip  hopclassical/ children's themes 1o wacky- oft-the-wall atmospheric,
Star Wars-influenced, comedic categories that can be used in anything from demos,
records, remixes, commercials, jingles, post-production apps, soundtracks for film, theater,
musicals, live pefformance, computer games and multimedia productions. We scoured the J L
top libraries to bring you some examples of your options. Don't forget to pour yourself a cocktail when

Geared toward the filmmaker, broadcaster, muliimedia developer and video producer, listening to Extreme Music’s acid lounge.
615 Music (www.615music.com) releases three to six new discs each quarter, with the con-

tent based on current styles and client feedback. Each disc offers 12 10 17 themes in ad-
dition to alternate mixes—which feature less melody, thinner texture and/or no vocals—

FINDING THE RIGHT TRACK CAN BE AS SIMPLE AS SURFING THE WEB

for narrative and underscore applications.

RaMPAKT Symphonchrtﬁe ra 'St;‘ings = g,cw;sr Recordings are created in its brand-new 615
Studios. (Take a tour at www.615custom
180 SuS VIB ' —— e D ‘ .com.) Online, Mac and PC users can search,

Dl ¢ 1 s 0 vk e o— ruTER

preview and download the company’s en-
tire 175-CD library (including edits and al-
ternate versions). 615 Music expands on its
tully orchestrated film score styled Holly-
wood Premieres with Volume 2. Other new
releases include Techno Dance/Remiix, an
all-live Big Band and Hip Hop.

Produced by Soundtrack Recording Stu-
dios (Boston and New York City), Aircraft
Music Library’s (www.aircrattmusiclibrary

| oxiar

e vegter [y - .com) newest releases include The Latin

@wm ». @.,.. O | Compilation, Ads Up! (clesigned for retail),
= il —{=' American Music Series ta seven-CD collec-
% = . EER :

|
:

HO=10

tion chroniciing the States” musical heritage),
Cinemusic, designed specifically for the
long-format producer, and Rock Sweepers
and 1ds 10 add a hot rock riff and effect to
any production. Now seating Cl)s 65 and
East-West Symphonic Orchestra powered by Native Instruments’ Kompakt higher, these releases offer Co Pilot, a slew

til

= | |
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of submixes to create custom combinations
of instruments, taking out the melody, bring-
ing in the strings, etc. Connecting Flights,
found on each CD’s inside cover, displays
notes connecting the user to other cuts in the
library with complementary tracks. Editors
can search for tracks and titles online; audi-
tioning requires RealPlayer and a 58kbps or
faster connection.

Like The Turban’s quirky rendition of
“Jingle Bells” on Six Feet Under? Boutique
production house Amusicom Records’
(www.amusicom.com) recently renovated
studio has also hosted Rudy & The Surf
Kings, the Top Hatters and Swingin’ Steve
Lucky, among other top-notch musicians
contributing to the company’s more than
1,000 available pieces of music. The library’s
entire catalog can be easily searched by
genre, style, instrumentation and description

Sabrason from APM’s West One Music was
recorded live in Havana, Cuba.

via the Online Music Search System; audi-
tioning requires the Windows Media Player.

This month, APM (www.apmmusic
.com) launches its MyAPM, an expanded
online music-management portal where
users can choose from 54 main categories
that break down to 2,018 subcategories—
accessing more than 175,000 different
tracks (more than 20 libraries) for use in
film, television, radio and new-media pro-
duction. In addition to recordings by Ire-
land harpist Turlough Carolan from West
One Music; libraries from major labels, in-
cluding EMI Group and BMG; the sur-
round-ready Sonoton; flavors from across
the globe, such as the French-infused Kos-
inus, Australia’s Castle and German-based
Gerhard Trede; sports programming on
NFL Films Music Library; and the Producer’s
Music Library, which offers contemporary
cues created by Emmy Award-winning and
Academy Award-nominated composer
Barry DeVorzon and conductor Richard
Hazard, APM adds about 25 collections to
its library each month. New releases from
the catalog include Sabrason, featuring
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101 CLASSIC THEMES

« Broadcast Edition «

This Bob's Music Cafe four-CD library is designed
for radio and commercial productions.

Cuban recording artists; the ambient, pro-
gressive Mesmerise; and recordings from
composers Patrick Murdoch, Michael
Rheault and Tim Willis on Route 66.
Focusing on radio customers, Bob
Mithoff's Bob’s Music Café (www.music
forradio.com) offers the four-CD 101 Classic
Themes: Broadcast Edition, which is divvied
up into 14 categories (rock, blues, wacko,
jazz, pop, etc.). With voice-over, promo and
“theater of the mind” productions, each
track was created with subtlety in mind.
While Net surfers can only audition 30 of the
library’s tracks, interested buyers must con-
tend with snail mail to receive their set.
Utilizing the talents of outside composers
and musicians and third-party studios, Ca-
nary Music’s (www.canarymusic.com) li-
brary is geared for radio and television/
video production, educational purposes,

Q=D
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CSS Music’s UltraEdit hard drive system

music-on-hold and new media. The ubiqui-
tous yellow discs are available as an audio
CD or Mac/PC hybrid CD-ROM (free with
audio CD), and the library is updated with
five to 10 new CDs every six months. Users
can only preview the audio online.
Targeting specific demographics, budgets
and producer needs, CSS Music’s (www.
cssmusic.com, www.dawnmusic.com) 17 li-

braries are available on CD-ROM, single-
track or bulk downloads, or the company’s
UltraEdit hard drive system (Mac/PC), where
editors can perform a search via an onboard
database, instantly play a selection, locate
the file, build a custom playlist, burn a CD
and create cue sheets—all in one handheld
Plug-n-Play Avid-friendly system. UltraEdit
comes in MP4 (AAC) or .WAV versions; CSS

Sustained Encounters: the first volume in Cycling
‘74's new Ron Macleod-created Cycle Series

also offers MP4 files in its Q-Tune—format
CD-ROMs (225 CDs’ worth on 26 CD-ROMs
with a keyword database). Both CSS Web-
sites feature a keyword database and full-
length, low-resolution streamed samples, in-
cluding the new David Wurst-composed
Super Themes Library for film and TV.

The first volume in the Cycle Series from
Cycling '74 (www.cycling74.com), the dual-
disc Sustained Encounters was produced/
curated by Ron MacLleod (creator of the
Poke in the Ear libraries) and features long,
evolving environments and unfolding at-

One of nine new DeWolfe releases: Loaded Rock

mospheres. The library’s 24-bit/48k WAV
files are prepared for film, DV and multime-
dia productions; 44.1k versions are included.
The high-capacity DVD-ROM and standard
audio CD release also includes a sampling
of 5.1 multichannel pieces. The files are
seamlessly looped end-to-end for laying



Disc 24. Track 58. Low EnND FuRry.

AT VIDEOHELPER., WE NEVER SETTLE FOR THE LOW-HANGING FRUIT OF TRADITIONAL PRODUCTION MUSIC

T0 FIND THE MOST EXCITING AND CHIGGER-INFESTED GROOVES WE SEARCH FAR. WE SEARCH WIDE. WE EVEN
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down beds that are imported directly to a
DAW, playback in loop sequencers or ma-
nipulation by samplers,

Tapping the state-of-the-art equipment at
Angel Studios (London), DeWolfe Music Li-
brary (www.dewolfemusic.com) offers the
DeWolfe, Rouge, Hudson, Millenium, De-
Wolfe USA and Commercial Breaks catalogs,
with more than 45 different categories. On-
line, editors can search, sample and order
music from the entire catalog, including nine
new releases such as the spiritually infused
Classically Chilled, which was composed by
Troy Banarzi.

Founded in 1988 by Doug Rogers (Gold
and Platinum-winning engineer, as well as
“Recording Engineer of the Year” Award),
East-West (www.soundsonline.com) has
amassed a library of more than 500,000 ti-
tles from such artist/producer/engineers as
Prince’s rhythm section, Bob Clearmoun-
tain, Jeff “Skunk” Baxter, Aerosmith drum-
mer Joey Kramer and Public Enemy. In ad-
dition to its catalog, East-West represents
leading sound developers including Audio
Adventures, Audio Icons, Best Service (Ger-
many), DUBLAB (Denmark), Embrace the
Future, Numerical Sound (Canada), Power
FX (Sweden), Toontrack Music (Sweden),
Ueberschall (Germany), Quantum Leap,
XSample (Germany) and Zero-G (UK). On-
line, users can browse and download li-
braries, including the new Symphonic Or-
chestra (co-produced by Rogers and
Quantum Leap’s Nick Phoenix), which was
recorded at a state-of-the-art $125 million
concert hall with custom-built recording
equipment by Professor Keith O. johnson.
This is the company’s first 24-bit orchestral
sample library to include three simultane-
ous stereo mic setups (close, stage, hall), so
users can mix together any combination of
mic positions to control tone and ambi-
ence. Each volume comes as a virtual in-
strument powered by Native Instruments’
Kontakt audio engine.

Bringing in top composers such as Hans
Zimmer, Klaus Badelt, Dweezil Zappa, Dave
Stewart, John Digweed and Sasha’s Maven
and Fluke, Extreme Music’s (www.ex
trememusic.com) eight libraries (X-Series,
Royal Philharmonic, Classical, Opera, Direc-
tors Cuts, Twisted, White Label, Easy Listen-
ing, Passport) are all recorded at the com-
pany’s London-based in-house studios.
Information and tracks can be searched for
and downloaded online; music supervision
is supplied via the company’s IMS, also on
the site. By mid-year, all tracks will be avail-
able on DVD, with the entire catalog of
7,500 songs storable on just five DVDs. The
latest and brightest releases are Extreme Mu-
sic’s collaboration with One Electronic and
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the DJ-intensive Series, White

Label.

Boasting 15 libraries, 17,000
CDs and 34,000-plus composi-
tions, Firstcom Music (www.
firstcom.com) releases 100 new
CDs a year, including its new
Surround Sound Series on DVD-
A/Video and DVD-ROM, Eliza-
bethan & Baroque Drama
(played on authentic instru-
ments), the X-geners Youth Na-
tion and martini-infused Electro
Lounge. At the top of its heap
is the Master Series Collection,
which features talent from Larry
Carlton, Charlie Clouser, Jack D. Elliot, Brian
Tarquin and Wendy Waldman, to name a
handful. Its MusiQuick” Online allows users
to search, audition and download tracks
(256kpbs MP3 or full-res .AIFF files), and the
QuickTrax™ and LiquidTrax* Fast gives user
the ability to custom-size their productions.

Producer/creative director/chief engi-
neer Wes Talbot can be found ensconced in

One of Gene Michael Productions’ growing catalogs

Fresh Music’s (www.freshmusic.com) in-
house studio working on the company’s
three main libraries: the 92-CD Fresh Music
general library, the 42-volume AirTime for
broadcasters and the 12-CD Sound Ef-
fects/Production Elements. Recent projects
for Talbot include the two-CD Solo/Acoustic
Piano Moods 1 and 2; the beer-drinkin’, toe-
tappin’ Backroad Country; and the jazz fu-
sion Jam Band, which offers numerous un-
derscores. Users can search, audition and
download any theme (.WAV, .AIFF, MP3) on-
line, some of which are offered in full, 60-
second, 30-second and underscore versions.

Gene Michael Productions (www.gene
michaelproductions.com) boasts more than
190 CDs crammed with production music,
production elements and sound effects.
Among other licensing/purchasing options,
users can create a custom CD-R with indi-
vidual cuts from multiple CDs. The com-

Log on to Groove Addicts’ Web-based search engine

pany’s Production Elements Series features
sweeps, strings, drones, explosions, pads,
sprays, sparkles, etc., as well as true acoustic
musical transitions. Editors can hop online
for a full-length audition and download
within minutes.

Groove Addicts (www.grooveaddicts
.com) represents domestic and international
libraries, including Who Did That Music?
(created by Grammy, Oscar, Emmy and
CLIO-winning artists), Ignite (techno-rock,
drama, comedy, morning show, news),
Gravity (hard rock to atmospheric sound-
scapes), Revolucion (to add some Latin
heat), MindBenders (off-center production
elements), the UK’s Lift Music, Unity and
Tuff, and other European flavors such as
the Czech Republic—originated Fontana,

JRT Music’s Blue Funk fuses classic funk with jazz

Poland’s Sound-Pol and Eastern Europe’s
Sound-Pol Classic Collection. The company
offers Web-based accounts to search, sample
and download more than 60,000 CD-quality
tracks.

In addition to its T.H.E. Music Library and
the award-winning Wild Whirled Music Li-
brary, Hollywood Edge (www.hollywood
edge.com) recently released the first six CDs
of Soundelux Music. Opting not to rely on
staff composers, arrangers or musicians,



THE HOTTEST PRODUCTION MUSIC IS ALSO THE ERSIEST.

FirstCom: 15 libraries with over 35,000 hot compositions and hundreds of music
styles—updated by 100 CDs a year. Easily pick from thousands of acoustic
underscores, sound design elements, orchestral themes, extreme sports scores,
club/fashion, hip-hop and more. Custom scored by legends and performed by the
industry’s best musicians.

FirstCom's professional Music Directors will connect you with exactly what
you
want when you want it. Need it now? Download high quality tracks anytime with

usiQuick—FirstCom's incredibly intuitive online search tool. Sounds like a score.
lick firstcom.com, or call 1-800-858-8880 today.
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each disc features a single composer. The
latest releases include Bill Brown, Filippo
Trecca, Dave Pelman, Spencer Neilsen,
Kevin Teasley and David Mann.

JRT Music (www.jrtmusic.com) repre-
sents the Tele Music Library, which offers
music in a broad range of styles. While the
libraries originate in Paris and highlight
French composers, the library also spotlights
those from Germany, the UK, Holland and
the Prague Symphony Orchestra, which will
be featured in an upcoming CD. A fully
searchable Website is in development and is
expected to launch in late 2004. While you
wait, check out newly released Blue Funk
(classic funk with a twist of modern house/
reggae/R&B/jazz), XXL Jingles Volumes 1
and 2, Movie Magic, featuring epic sym-
phonic themes, and Electro Break, where
electroclash meets big beat.

Killer Tracks (www killertracks.com) has
expanded its library with Killer Edge, which
spotlights promos, sports, electronica, news,

One of three CDs in Killer Tracks’ Showbiz Package

drama, and light and alternative rock. Mov-
ing a bit left-of-center is Chronix Trax for a
more “youthful” twinge to your produc-
tion—think Austin Powers. Looking for
something a bit more mainstream? Check out
NJJ, which uses very few synthesized
sounds, focusing instead on piano and
acoustic instruments. Killer Tracks also offers
sub-libraries, surround and sound effects ti-
tles, as well as distributing the Atmosphere,
Match, Koka, BMG Production Music and
Cezame foreign libraries. The newly re-
vamped Website features user-friendly
search and browse functions, immediate au-
ditions and downloads of any track, online
license requests and usage reports. Its
newest release, Killer Showbiz Package,
brings the sounds of Broadway, action/
thriller, romantic comedy and heroism on a
double-disc CD; veteran musician John Ca-
cavas composed the Broadway CD, while
composer Don Wilkerson manned the other
three titles.

[Rlvcod I3 b

Manhattan Production Music Apple Trax

Manhattan Production Music’s (www.
mpmmusic.com) relationship with the
Grammy-winning audiophile label Chesky
Records provides access to some of the
finest producers, engineers and musicians,
whose work can be heard on five libraries
and more than 300 CDs. The company k-
censes the Chesky catalog for use in film and
television, including SACD titles such as 7he
Planets (Gustav Holst), Wagner and Verdi:
Great Opera Choruses and, most recently,
the DVD-A/Video Dr. Chesky’s 5.1 Surround
Show. At NAB, MPM will preview its newest
library, Live Trax, which comprises music
performed entirely by studio musicians and
comes with lyrics. The company’s Apple
Trax music library includes the exclusive
Split/Trax feature, a 2-channel system that
allows producers to create their own custom
mix by putting the melody and lead instru-

> mie|glaltrial

Get groovy with Megatrax's Afomic Lounge

ment on one track and the rhythm section
on the ather.

Top film/TV composers, orchestrators
and amrangers—including Grammy Award—
winning composer/arranger Jorge Calan-
drelli, producer Byron Brizuela, hip hop
artist Howie T., Emmy Award-winning com-
poser Brian Tarquin and composer/
arranger Harvey Cohen, among many oth-
ers—regularly record for Megatrax’s (www.



megatrax.con)) 150-plus library at the com-
pany’s state-of-the-art live and electronic stu-
dios, working with chief engineer Eddie King
and audio engineer Derek Jones. Comprising
its library for film, broadcast, advertising and
multimedia are Intervox, a European library;
Amusicom, produced by film/TV composer
Danny Pelfrey; Mega Latin, a six-CD Lalin se-

Metro Music Productions has just released a
brand-new demo of its Metro Music library.

ries (available next month); and Megasonics,
a new four-CD sound design series produced
by top Hollywood and video game sound
designers (also available next month). Mega-
trax offers two different online search sys-
tems: Musicsource and PLAY Musicfinder,
where clients can search, preview, license
and download tracks in .AIFF and .WAV for-
mats (MP3 on the PLAY system).

Metro Music Productions’ (www.metro
musicinc.com) 62-CD catalog of contempo-
rary styles is geared toward on-air promo-
tion and programming production for net-
work and cable TV, radio and film; the
company also represents the Hungaraton
Label, a classical catalog. The library com-
prises a large degree of live performances
featuring top New York City studio musi-
cians. The Metro catalog, produced in-
house, features film, TV, jingle and song
composers. The majority of the tracks are
recorded in 24-bit digital via Pro Tools or
Logic Audio; occasionally, the company re-
verts to its trusty 2-inch/24-track for jazz,
blues and big-band projects. The com-
pany’s Website features the Music Source
search engine, which provides access to
every cut for auditioning, plus a brief mon-
tage of each disc; downloadable music will
be available in the near future. New re-
leases include Lounge & Kitsch '62
(recorded live) and the brand-new Metro
Music Library demo, which has been re-
designed for easier search by using general
usage genres and subcategories.

The Music Bakery's (www.musicbak
ery.com) royalty-free music is created by
pro studio musicians and acoustic instru-
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Full line of recording and live sound equipment

800.430.7222

www.phonic.com
Tampa, FL_

Luaka Bop Artist Jim White
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With the StudioComm for Surround Model 78
Central Controller and companion Model 79
Control Console, your surround audio
monitoring needs will be under control.

ideal for a variety of applications where 7.1
surround monitoring is required, the 78/79 system
features multiple source selection, extensive downmix capability,
and integrated bass management. And, of course, delivers the
sonic performance you demand.

So there’s absolutely no reason for control to be an issue. Visit our
website or call today for more information.
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ments, and produced by a team of award-
winning composers. In addition to its slew of
CDs—including a categorized Thematic and
Variety releases—Music Bakery also offers
the StudioCutz, MediaTone and WinkMusic
collections. Users can select tracks for train-
ing and motivation, education, sales and ad-
vertising, and industrial projects, as well as
pick up crisp background beds for narration
and high-profile themes to add image and
emotion. Online, editors can audition online
demos in numerous categories, search via an
extensive style description or by tempo type
and download MP3s instantaneously. The
company also offers a CD subscription pro-
gram in which it will automatically ship one
new issue each month for $59 per CD; Mu-
sic Bakery will pay for shipping.

Aimed toward broadcast jingle writing,
Network Music (www.networkmusic.com)
offers a full musical spectrum, specializing in
high-quality productions involving full-scale
orchestras with award-winning composers
while maintaining a “boutique” sensibility.
New products include SLAM!, Essential Se-
ries and UBM libraries. Look out for a brand-
new Website with download capabilities and
real-time auditioning.

Adding to its collection of orchestral and
dramatic themes, Non-Stop Music Library

Off

With the Lawson Quick
Change™ Capsule System,
you'll think you're in
Wonderland!

may be purchased
separately.

Lawson, Inc.
Relive the Magic™
2739 Larmon Avenue
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(www.nonstopmusic.com) added the Pro-
ducer Series collection, in which each disc
is packed with more than 25 different
themes that are grouped into production cat-
egories for more productive searches. Non-
Stop also represents the Groovers Music Li-
brary, Media Music, Countdown Media,
Point Music Library, J.W. Media Music and
Cavendish Music Library, all searchable on-
line for preview. The company’s L.A. East
Studios (Salt Lake City) is housed in a turn-
of-the-century church building with a wide
range of acoustic spaces, including the
unique “chapel” scoring stage and Studio A’s
high-ceiling rooms, for a variety of record-
ing environments,

OGM Production Music’s (www.ogm
music.com) wide variety of libraries for
video, cable, CD-ROM, multimedia, Inter-
net, film, corporate and broadcast can be
easily organized via its downloadable Tune-
Finer (Windows only), which allows editors
to search for a particular type of music or
do a general track audition. Users can also
search for music on the site, including the
company’s High-Tech (The Blue Line), Con-
temporary (The Red Line), Special (The Red
Line), Classical (The Classical Line), Op-
tional (The Gold Line) and Archives (The
Orange Line) of professional and premium

Remove the Quick
Change™ Capsule
from the Lawson
L47MP tube mic (or
any other Lawson
mic) and repiace it
with the Lawson
capsule of your

R, R
OneMusic’s LiquidTrax include Triumph & Inspiration

tiles. OGM’s The Best of Media Music is
now available in a limited edition to exist-
ing clients and will soon be online at
www.OGMmusic.com/MEDIA.

Omnimusic (www.omnimusic.com) was
one of America’s first independent music li-
braries, issuing its first LP in 1976. Since then,
the company has added more than 85
award-winning composers to its credits, cre-
ating 150 discs in numerous musical and
production styles. It also offers the ultracon-
temporary CDM library from France and
FlashePoint, a library of cutting-edge reality

Flash « Point, OmniMusic’s cutting-edge reality music

music produced in the company’s New York
City studio. Broadcasters can dip into Blue
Dot with its thousands of tracks for fast spot
design and production. Omnimusic pro-
duces high-impact, fully orchestrated tracks
with New York’s top musicians, as well as
contemporary pop, urban and techno tracks
typically produced by composers using their
own studios. Online, users can access
Sparky, a virtual search hound, to locate and
audition tracks from any of the libraries;
plans for full download capability are in the
works for a spring release.

In business since 1997, OneMusic (www.
onemusic.com) has 330 discs in 21 music cat-
egories, adding 30 discs annually—some of
which can be heard on A4 Beautiful Mind,
Friends and HBO's The Wire. LiquidTrax pro-
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Titles from this Production Garden Music release
include “Turbo Soara” and “Race fo the Edge.”

vides music editors with the ability to mix
their own custom score using four stems from
a stock piece of music. In 2001, LiquidTrax
was converted to LiquidTrax-Fast on CD-
ROM; each set of stems is now provided in
PC- and Mac-compatible .AIFF files. New re-
Jeases this month include Swing Era 2 by Matt
Catingub, Classic R&B 2 by Nichols & Allen,
Triumph & Inspiration by David Hoffner and
Harmonies & Underscores by Hayes & Smith.

Why select one track from one of the
company’s library and another track from a
different library when you can customize
your own CD? Production Garden Music’s
(www.productiongarden.com) 10 catalogs
are available separately or in mix-and-match
combinations. A favorite among producers
is the 100-CD 4M collection, which features
the Metro, Manchester, Music Street and MSE
libraries, created by different teams of writ-
ers and producers in different pans of the
country, which can only be previewed; pur-
chases are delivered via snail mail. Other re-
cent releases include Vol. 22: Americana
Suites With Full Orchestra, featuring the 72-

VOLUME

Combining musical elements from the past five
decades— Selectrack’s Fun & Funky

piece Czech Phitharmonic Orchestra per-
forming in the historic Dvorak Hall (Prague);
Xireme Mix; Entrepreneurial Spirit; Nu Un-

derscores; and Air Assault Promo Beds. Dig-
ital effects and elements are also available
with the complete line of Sound Ideas’
sound effect libraries.

Since 1987, Promusic’s (Www.promusic-
inc.com) library has grown to more than
2,000 discs, resulting in 25 libraries from
around the globe. including its in-house li-
brary, Abaco Music. On the Net, the com-
pany offers search, 30-second Windows Me-
dia clips to audition and CD-quality (WAV
and .AIFF) download features. While surfing
on its site, check out Abaco 120 Urban Cul-
ture, bringing the hip hop, R&B and funk

POMIG SONIG
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Find cartoon-y sounds in Serafine’s new 10-disc set

sounds of the inner city to any music editor.

Founded in 2000 by TV and film com-
poser Steven Stern and jazz recording
artist entrepreneur Stuart Hart, Selectracks
(www selectracks.com) offers a catalog that
will surpass 40 CDs by the end of this year,
including new releases Fun and Funky, Jaz-
ztronica and Rock for the Masses. Selec-
tracks’ eight staff composers can be found
immersed in the company’s recording facil-
ity, which can hold a 40-piece orchestra and
features Pro Tools and Steinberg VST- and
Nuendo-hased suites. The Selectracks cata-
log is available online using the music
source and music cart system.

With more than 25 years of Hollywood
experience in sound design on major block-
buster movies, not only has Frank Serafine
(www.serafine.com) created realistic sound
effects libraries, but he also has a keen sense
for creating music, including two music li-
brary discs for a large European music li-
brary company, JW Media Music (UX). The
Serafine Collection has recently added the
20-disc Ambience 5.1 to its collection, which
was recorded in surround (24-bit/96k) via a
Tamura Quolle Izm-125 field mixer. Serafine
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ECHO DIGITAL AUDIO
OUTPUT INPUT
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www.echoaudio.com
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MaxCom controls dynamics without
sacrificing depth, detail and definition.

With its integrated Sonic Maximizer, MaxCom actually
reveals sonic details lost with ordinary compressors.

Cail 800-233-8346 x114 today for a dealer near you & get a FREE t-shirt.'

“While supplies last
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5381 Production Drive * Huntington Beach, CA 92649 « 714-897-6766
Look for BBE High Definition Sound in TV and audio products from Sony,
Panasonic, JVC, Aiwa, Hitachi, Ploneer, Alpine and other fine manufacturers.
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SYMPHONIC COLLECTION

Symphonic Brass: Sonic Implants’ high-end offering

is currently working with a company called
Sounddogs for one-off downloads. Recently,
the company signed a co-distribution deal
with Hollywood Edge.

The name of the game for Sonic Implants
(www sonicimplants.com) is “playability,”
“responsiveness” and “organic sounds”—all
driven by the sound design process devel-
oped by 18-year sound design veteran Jen-
nifer Hruska. The process includes concen-
trating on the aspects of recording that are
unique to sampling; i.e., getting musicians to
break down their playing into a set of sam-
ples, focusing on using high-end equipment
and keeping the signal chain as small and
clean as possible. While the company
houses a good-quality recording room,
many projects are taken to various outside
studios, including the high-end 24-bit Sym-
phonic Collection Series and the surround
Symphonic Brass, which features the world-
class Boston Pops Orchestra record