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TEN YEARS OF AUDID INNOVATION
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’Ten Good Reasons Why Lynx | S E2770

Aurora Convertefs are the Tools | == . L
o add | to'your Pfo Recording System.

Well, maybe 11.

As an owner of a professional recording system, you have made a significant investment to provide world-class audio
production for you and your dients. The single most crucial factor is the quality of the converters you choose. In developing
the Aurora 8 and Aurora 16 converters, we had your needs in mind. We would like to point out 10, 11, maybe more reasons
why Lynx is a great choice for you.

Of course we can’t give you all of these reasons in this ad. But, here is just one...

Reason #1 Aurora 16 offers 32 simultaneous channels - sixteen channels of analog I/O and sixteen channels of digital 1/0O

at sample rates up to 192 kHz.
Okay, maybe one more...

Reason #6 The sound / audio quality - Rich, open, transparent. Let your ears give it a try.

So whether you are just starting out, adding channels or upgrading the system,

lf/// Z
STUDIO
TECHNOLOGY

nx Studio Technology Inc. All rights reserved
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Studio Classics Collection
Three legends. One box.

The SSL 4000 API Collection V-Series
Collection * 550A 3-Band Equalizer * V-Comp
» 550B 4-Band Equalizer * V-EQ3
-Master Buss C
PR ey ® 560 10-Band Graphic Equalizer o V-EQ4

® SSL E-Channel

® SSL G-Equalizer ® 2500 Stereo Compressor

Studio Classics Collection. The ultimate console sounds — in the box. ' VA
WWW waves.com WAVES
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“Royer microphones are remarkably reliable and
resilient. The R-122's on electric guitar are
smooth and true, no EQ required. The SF-24 is
perhaps the finest overhead microphone
available. It was immediately apparent to Jason
and myself that we had entered a new realm of
live sound when we first heard this mic. The
imaging and frequency response have to be
heard to be believed.”

Steve Law - FOH Mixer for Keith Urban

Visit www.royerlabs.conm/live.html

= Monit ix

the silky. smooth response of the ribbons provides
the most natural drum sounds I've ever been able to
deliver in a mix. As for the R-122 - it's in a class all
its own. When the artist is noodling with his guitar in
front of his amps. then reaches to put his in-ear
monitors in. not realizing that he already has them
in: that's a good thing. The R-122 captures the
subtleties and nuances of a guitar amp like no other
mic. allowing me to provide an ‘organic’ guitar tone
in the ears.”

Jason Spence - Monitor Mixer for Keith Urban

Royer Ribbons - Hears Like Your Ears
" Handcratted in Burbank, CA ¢ www.royerlabs.com + 818.847.0121

“The imaging we get from the SF- 24 as the’ anim "
overhead is stunning. That imaging combined with

SF-24




( www.solid-state-logic.com

Duende Mini
For music that moves with you

EC & Dynamics - included Drumstrip X-Comp X-EQ Stereo Bus Compressor

Small enough to suit the most compact production suite, or be easily carried from studio to studio, the new Duende
Mini packs SSL console-grade processing irto a DSP-loaded, mini desktop box. Including our classic EQ & Dynamics
channel strip and trial versions of all the plug-ins in our expanding range, Duende Mini uses a fast, simple FireWire
connection to bring 16 channels of SSL's hit-making magic to your PC or Mac, with the option to upgrade to 32.

Find out more about Duende hardware and plug-ins at www.solid-state-logic.com/duende

Also available
Duende Classic .

) DUENDE Solid State Logic
v Tt N AVEsED

Duende Classic includes EQ & Dynamics and Stereo Bus Compressor plug-ins as standard

Solid State Logic

.V:_,\w‘_,'_ThiSiSSSL SOUND || visioN

Oxford +44 (01865 842300 New York +1 (1)212 315 111 Los Angeles +1 (1323.549,9090-Paris +33 (0)1 48 67 84 85 Milan +39 039 2328 094 Tokyo +81 (0)3 5474 1144



Heasons Why You
Should Only Buy

Your Gear from

—Sweetwater

Microphones

We've got an incredible
B selection of some of
AR the best microphones
/ @ available for studio and
‘ stage alike. You'll find
condensers, dynamics,
and ribbon models {plus
Sweetwater-exclusive
* mic packages and
a wide range of mic
' @ccessories) from
manufacturers such as
't Shure, Neumann, Royer,
| Sennheiser, AKG, and
. many more!

[ SENNHEISER

(audiotechnica. RODE @ED R
D

LS A ) Earthworks
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Lexicon PCM96

Studio Processors

At Sweetwater, you'll find exactly what you need to create some
of that elusive studio “magic,” thanks to our incredible selection
of processors. Our huge warehouse is stocked with great reverb,
delay, and multi-effects units from Eventide, Yamaha, Lexicon,
and TC Electronic, plus a host of others.

Eventide tcelectronic lexicon dbx e vamaHA G

aval ol N

Toft Audio ATB-32

Mixers

The mixer is the nerve center of your operation, and we know you
want the best possible unit for your money. Our knowledgeable
Sales Engineers are here to help you find the one that's just

right for you. We carry an incredible range of mixers from

Allen & Heath, Mackie, Yamaha, and many, many more.

ALLEN:HEATH MACKIEE. @ of huolsim TASCAM

Jiey ©YAMAHA ST

AD °© \ .:’ o
2922 = : & tid
, ® (O] |
Pr]aa mps Avalon AD2022

There’s no more important item in your signal chain than a good
preamp — and we have a huge selection of them. Whether you
want to add “color” to your sound or seek pristine transparency,
Sweetwater has the preamp that’s just right for you, from great
manufacturers such as Avalon, Focusrite, PreSonus, and Manley,
just to name a few.

gﬁ viniec (118 PreSonus
9 >

Focusrite

Pay Later

L]

NO™ PaymentsI NO TnterestT For 90 DaysI
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The Lowest A Dedicated, & AReally  SweetCare®  The Best
Price Knowledgeable Huge ~ Herefor ~ Shipping
Possible Staft ~ Selection You 24/7 Around

My Sales Engineer has been nothing short of amazing. He takes the time to answer all my
questions without rushing me. From free shipping and an excellent and informative website,
musicians cannot go wrong with Sweetwater. — Mark Stys

We offer a stellar selection of both Macintosk and PC
computers. When combined with the audio software and
hardware of your choice, we can even provide a custom
turnkey installation solution for your studio. And did you

know we build our own Creation Station PCs? These
powerful machines are made to suit your studio needs, with
audio-optimized drives, whisper-quiet operation, top-quality
components, and rock-solid reliability. Tower, rack, or portable,
Sweetwater has the right computer for you!

|
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Sweetwater
Creation Station

Computer Audio
Production

We know how critical
itis to get the best
production from your
studio. That's why we stock
computer audio hardware
such as audio interfaces
from MOTU, M-Audio, and
PreSonus (among many others), to fully

Studio Monitors

We offer a stellar selection
of passive and active studio
monitors with a range of
wattages and speaker sizes,
and we’ll help you find the
setup that suits your room
best at a price that's right
for you. With monitors from
JBL, Genelec, ADAM, Event,

J e icesign
Mackie, and Tannoy (among featured conscle-style control surfaces from icon
many others) to choose several manufacturers, including Digidesign, e
from, Sweetwater has ADAM Audio Mackie, and Euphonix. Sweetwater’s got the

you covered! S2.5A right hardware for your studio.

2% g
GENELEC" dynaudioacoustics Ex ADéM ('d_lg‘idesign MACKIE. - p
MACKIE. ALESIS TANOY il M-AUDIO MOTU ihPreSonus =Hiphanix

1-800-222-4700 Sweetwater

www.sweetwater.com | . cruments & Pro Audio
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Game Sound Special!

From lavish big-screen budgets to the seemingly limitless capabilities of
next-gen platforms, it's a great time to be in game audio. In this special
section, we go behind the scenes on some of today's biggest titles, from
top shooters to everyone's favorite rock star simulator. Coverage begins on
page 33.

34 Game Industry News

36 Answering the Call of Duty
Infinity Ward's audio team is on a mission: to score and capture the sounds
of war for the hugely successful first-person shooter game Calf of Duty 4:
Modern Warfare (CoD 4).

44 Total Immersion Effects
There's a growing number of sound effects libraries being designed espe-
cially for surround. Find out which products are perfect for your next game
soundtrack.

50 Guitar Hero Rocks!
Blair Jackson tours WaveGroup Sound, and meets the engineers and com-
posers who turn shredding guitar anthems into this year's hottest interac-
tive music game.

58 RTS Games Still Going Strong
The popularity of shooter games keeps growing, but real-time-strategy titles
hold their own appeal. The latest addition to the growing Age of Empires
series, Asian Dynasties, lets players rule their own game universe.

70 Gamers Got Game
Two veteran Splinter Cell game players who cut their teeth on creating mu-

On the Cover: Wave sic for film trailers score their dream job: composing the music for Ubisoft's

Group Sound is the stu-
dio behind the music for
the mega-hit Guitar Hero
game series. Pictured is
Mix A, a Genelec sur-
round room fitted with
one of the studio’s two
Sony DMX 100 con-
soles. Story on page 58.
Photo: John E. Pelmud-
er. Inset: Mr. Bonzai.

Splinter Cell: Conviction.

- o R Check Out Mix Online! http://www.mixonline.com

{Volume 32, Number 2) is ©2008 by Penton Media Inc., 9800 Metcalf Ave., Overland Park, KS 66212, Mix (ISSN 0164-9957) is published monthly with an extra issve in January. One-year {13 issves)
subscription is $35. Canada is $40. All other international is $50. POSTMASTER: Send address changes to Mix, PO Box 15605, North Hollywood, CA 91615. Periodicals Postage Paid at Shawnee Mission,
KS and at additional mailing offices.This publication may not be reproduced or quoted in whole or in part by printed or electronic means without written permission of the publishers. Printed in the USA.
Canadian GST #129597951; Canada Post Publications Mail Agreement #40597023. Canada return address: BleuChip International, P.O. Box 25542, London, ON N&C 6B2.
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A new standard in location recording
4006 family. The 4006-11 offers extended bass re
Tt C re n, t h iution
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w 55

Upgrade your 4006 to 4006 7L specification
4006 microphonies can be upgraded to 4006-TL speaficatic N at the DPA facton,
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The Art of Analog

6'0690

Universal Audio: Making Music Sound Better Since 1957

1945: Milton T. "Bill" Putnam established Unbversalﬂecerdmgm Chicago,
where he installed a prototype "610" console.

1947: The first million-selling record; "Peg 0" My Heart" by The
Harmonicats appeared on Bill's Vitacoustic ("Living Sound") labgl

1948 - 56: Bill engineered and/or produced Bing Crosby, Frank Sinatra, Nat King }

.

Cole ard countless others while pioneering inrovations stich as the
control room, vocal booth, console, sends /returns, echo, artificial
reverberation ... even stereo recordlng and hal‘-saeee mastering.

1957: Bill founded United Recor&o g, and later United Western Studios on
Sunset Boulevard in Hallywood, which are row the world- famous
Ocean Way and Cer . >

1957: Bill foumﬁ)hwersal Audio, whose Iegendar/ products such as the
1&7 N A and LA-3A became synonymous with sound quality
\ d\h records.

E :
11983 Bifl tetired and sold UA (now UREI) to Harman International. His original ¢ X
"\ products became prized collectors items for almost two decades. “0 A

|
.
®
2
2

1999: Universal Audio was revived by two of Bill's sons. Bill, Jr., and Jim
Putnam continue their father's legacy withyhand-assembled
reissues based on Bill, Sr.'s, drawings, vintage components and

design secrets from his personal diaries. V"\’
2000: Bill, Sr., was awarded a posthumous Technical Achievement ‘\?’ '

Grammy as the "Father of Modern Recording." z
Today: UA continues the Putnam legacy of "making music sound =

better." Its world-class hardware and software is designed
with passion in Scotts Valley, California, according to the
company motto: Analog Ears, Digital Minds.

Become part of this unigue and illustrious recording
heritage. Live, hear and experience the UA difference today.
Visit us on the web at www.vaudio.com, or subscribe to our free,
informative, online ‘zine, “The UA WebZine":
www.uaudio.com/subscribe

UNIVERSAL AUDIO

T4 Leveling Amphher

44 1 bt

1 |
; -:,UmversahAudlo Inc www*uaudlo'coml -

H Scotts VaII’éY‘,JCallforma lnfo@uaudlo com 1<
-+ “AnalogEars Digital Minds”- 877 MY UAUDIO Q”:I:

,,,,,

P L led ¢ |

©2008 Unnversat Audio, Inc. Al rights reserved. Universal Audio, the Universal Audio logo, and "Analog Ears Digital Minds” are trademarks o registered trademarks of Universal Audio, Ihc. All other trademarks property of their respective




The Pick of Destiny

hen | was a kid, | was addicted to those Choose Your Own Adventure
. books—you know, the stories in which the readers get to determine the
outcome themselves, through a series of choices: “You meander down a wooded
path and you come to a cave. A pair of glowing eyes blinks back at you out of the
dark. If you go inside, turn to page 25. If you run away, turn to page 72."” While
everyone else was outside playing kickball, I'd be holed up in the basement with a
pile of paperbacks, cheating my way through story lines by reading ahead and dog-
earing key plot points.

They were books, and they were interactive; | controlled my fate.

The concept was not really different from today's videogames (albeit without
jet fighters and aliens in 5.1 surround). Both the book and the game call for the
consumer to direct the action. | didn't know it back then, but | was discovering the
difference between the linear and nonlinear experience.

At Mix, we regularly explore the unique challenges of creating sound for the
nonlinear world of videogames. Dialog management, for example, is an enormous
undertaking: Halo 3 has 35,000 lines of dialog in 10 languages. Adaptable sonic
environments help sustain the thrill for players who spend weeks working through
the levels on a single title: For Infinity Ward's Calf of Duty 4, featured in this month’s
special game audio section, the sound crew introduced 4-channel ambience streams
from disc, with dynamic switching of battle ambiences based on the amount of ac-
tion happening and real-time fittering based on the player’s line of sight.

The process of recording, editing and processing sounds for games is not that
much different from any other post-production discipline; it's the implementation
that turns the linear story into the nonlinear experience. That implementation—that
mindset—is what puts game development, or more broadly interactive entertain-
ment at the forefront of the new means of production.

On the technology side, it's clear that videogames serve as the model for future-
based platforms. Take mobile, for example: It's a technology still in its infancy, yet
we're already watching feature-length films on our PDAs and listening to stereo au-
dio over Bluetooth from our cellphones. And what about interactive TV? It won't be
long before you're able to test-drive a car from your couch, construct your own Sur-
vivor challenges or rearrange the furniture on Extreme Makeover: Home Edition.

There will always be storyteilers, but how will those stories be told? Will it be in
the form of a single narration, or will the viewer determine where they want the
story to go? The possibilities are endless.

And those Choose Your Own Adventure titles? They're now available as interac-
tive animated DVD movies, featuring voice talent from the likes of William H. Macy
and Frankie Muniz. | can't wait for the virtual reality version.
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D5 §

Dynamic
Vocal
Microphone

D5 - LESS FEEDBACK

Laminate Varimotion capsule delivers
significantly more gain-before-feedback
than any other mic in its class.

Aerosmith‘s

Condenser ; . ; Steven Tyler

Vocal e ¢ B : using his customized

Microphone y < s ) P AKG WMS 4000

£ 20 N wireless with the

C 5 - STUDID-LIKE CLARITY R . 4 05 cansul

Patented condenser capsule delivers ; 3 PSLE
legendary AKG studio-quality sound,
now on stage.
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®utSmarts

Balanced Line Driver ICs

OutSmarts outputs are quieter, and they're cleaner when clipping
into single-ended loads. Insist on products with OutSmarts outputs.
Look for our @ logo on the smartest audio gear.

) g Tel: +1 508 478 9200
T Cor pora tion Email: info@thatcorp.com

Analog ICs for Pro Audio® Web: www.thatcorp.com

Michael Prowda, Monitor
Engineer~David Bowie, NIN
Westone ES2 custom fit
ih~ear musicians’ monitor

9 Westone

THE INCEAR EXPERTS

WESTONE.COM/MUSIC
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The Studio-In

When you graduate from the Conservatory, you leave
with all the skills you need
Now, with our Laptop program, you
can take the gear you need with you.

studio recording, e ‘l i Stec.
production, live performance Of scoring ,%
has you covered. The Studio-|n-A-Bag gives you att = '!i’ ] ".{ o

recording industry.

the tools you need to

down to the mic,

RV

G ARTS &

CONSE

OF RECORDIN

cable an

ATORY

_A-Bag Laptop Package

to go straight to work in the

=
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Letters to Mix

THE PRICE OF GOLDEN EARS

| felt compelled to write and add my voice to
the chorus ("Critical Listening,” December
2007)! Having just finished recording and mix-
ing The OakKs’ upcoming album, and working
with Alan Douches of West West Side Music
in New Windsor, N.Y., who mastered it, | can't
imagine trying to go through that final step
alone—or worse, not taking it at all. The cost
of mastering is so small compared to what the
overall project cost can be, and the results are
priceless.

The great thing with Alan was that he
worked with us, starting with the initia mixing.
We would send sample mixes and he would
send back sample masters. It allowed us to
tweak our mixes, which then let the final mas-
ters have exactly the sonic character that we
were after.

His advice and help were invaluable. So my
advice is, don’t wait until mixing is finished;
get a mastering engineer who understands
your vision and is onboard right from the start
of the project.

Tim Cocking

Orlando

COAST TO COAST...TO COAST
Just read "From the Editor” in the December 2007
edition ("The Reluctant Mastering Engineer”)
and had to e-mail about one sentence: “Over the
years, Denten has developed relationships with
top mastering houses on both coasts...”

Hopefully, | don’t have to pull out the map
to remind you that there are three caasts to
the United States. Otherwise, nice story.

Allen Corneau

Essential Sound Mastering
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HISTORICAL PERSPECTIVES

Mix continues to receive letters about “30 Peo-
ple Who Shaped Sound" in the October 2007
issue, which profiled producers, engineers and
musicians who significantly influenced the
pro audio industry or consistently stood out
among their peers during Mix's 30 years of
publication, as chosen by the Mix editors.

Where'’s Tom Dowd?
Mike

My God, you left Rupert Neve off the list! No
list is creditable without having Rupert Neve
onit.

Jay P

What about Bill Schnee? What about Sheffield
Labs? Doug Sax and team?
Leland Bennett

Your list is fun to read, but the title is mislead-
ing. | suggest instead: “30 People From the
U.S. (Some From the UK) Who Shaped Non-
Classical Sound in the U.S.”

But I guess there is nothing wrong with list-
ing people who are known only to you in the
States. At least then we'll get to know them
better here in the rest of the world. Cheers!

Bernhard Giittler

TALKBACK

Because Mix's January 2008 issue features
a guide to personal monitoring systems, we
asked our readers, "Have you recently turned
an artist onto in-ear monitors or are you trying
to figure out how exactly to broach the subject
with a musician?" Here is one response that
we received.

We are a small regional production company
located in Kansas that has worked with several
touring acts using in-ear monitoring. | was not
extremely impressed with some of the early
models; we usually wound up putting wedges
at the artist’s feet, un-muting them and duck-
ing an occasiona! tossed receiver from a dis-
gruntled artist.

When my company started producing
Christian rock bands a couple years ago, we
re-evaluated using in-ears.

Reason one: Sound pressure levels in
some church sanctuaries, which are designed
to project sound, were getting out of hand.
There were constant fights between artist and
engineer in these venues, and in-ear monitors
seemed like the answer. Getting the artist to

wew.mixonline.com

FEEDBACK

understand this took some selling. Common
complaints were the loss of "feel” onstage
and an inability to communicate onstage on a
one-on-one basis. | donned a pair at a rehearsal
and found some of the complaints to be true.
The “feel” problem was easily eliminated by
facing a couple of mics toward the crowd to
pick up audience reaction and the house sys-
tem. Simple fix.

Reason two: Weight and space savings.
With diesel production trucks needing gas that
costs more than $3.50 per gallon, every pound
we can save in transportation is important.
By leaving most of the wedges and monitor
amps at the shop, we can save nearly 1,200
pounds. That equates to a big savings in fuel
and labor.

Reason three: Eliminate stage clutter, some-
thing that is extremely important in churches
and small club stages. Enough said.

We tried several brands before decid-
ing on the Shure PSM 700 system. Cost and
guality were concerns, and the Shure system
seemed to give us the biggest bang for the
buck. A large percentage of the touring acts
we worked with seemed to be using the Shure
units, and generally leave their transmitters in
their truck and use ours, or at least use their
own in-ear devices and our transmitters and
receivers. We racked up 10 transmitters and 20
receivers, and they have served us well now for
about two years.

The story that it's “all or nothing” when
it comes to in-ear systems is not necessarily
true, especially outdoors. We have found that
a couple of sidefills along with the in-ear moni-
tors work great.

Trying to strike a balance between tech
and artist is an ongoing battle. While some
have truly embraced the technology, others
refuse to even try. As a front-of-house engi-
neer, | love them. | even keep a pair at FOH to
punch into an artist's mix if it looks like there
is a problem.

Bill Knight

Segue Sound Company, USA

Next month, Mix takes a
look at indie production,
focusing on how indie artists can get their
album out to the public. Got a cost-sav-
ing trick or advice for a budding artist on
making a slick record on a budget? E-mail
us at mixeditorial@mixonline.com
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IN LOVING MEMORY

JOEL DORN, 1942-2007
Jazz/R&B producer Joel Dorn passed away on De-
cember 17 due to a heart attack. Dorn’s numer-
ous accomplishments as a producer all stemmed
from his great love of music and a burning desire
to share great recordings.

Dorn’s career spanned more than 35 years,

beginning with work as a radio DJ and then as
Nesuhi Ertegun’s assistant at Atlantic Records.
While with Atlantic, Dorn produced seminal albums by Keith Jarrett and Gary
Burton, Bette Midler and Roberta Flack. He won a Grammy for the Jarrett/Bur-
ton release, Keith Jarrett ond Gary Burton, and consecutive Grammys in the
category of Record of the Year for Flack’s singles “Killing Me Softly” and "The
First Time Ever I Saw Your Face.”

After leaving Atlantic in the mid-'70s, Dorn went on to work with a tre-
mendously diverse list of artists, including the Neville Brothers, Leon Redbone,
Lou Rawls and Asleep at the Wheel. By the mid-'80s, Dorn had accumulated
a lifetime’s worth of Gold and Platinum albums, and more Grammy Awards,
including the Best Country and Western Instrumental Award for Asleep at the
Wheel's “One 0'Clock Jump.”

In the CD era, Dorn devoted much of his time to reissue work, releasing
on labels that he founded (Night, 32 Records, Label M, Hyena), as well as for
GRP, Columbia and Rhino. His 13-CD production of Atlantic jazz recordings
showcased the breadth of his talent and knowledge of the genre. He received
a Grammy nomination for The Heavyweight Champion, a seven-disc collection
of John Coltrane’s works.

Representatives of Dorn's current venture, Hyena Records, report that at
the time of his death, Dorn was completing a five-CD box set for Rhino Hand-
made entitled Homoge a Nesuhi—a tribute to Nesuhi Ertegun and their years
together at Atlantic. He was also the voice of Sirius Satellite Radio’s Pure Jazz
channel. —Barboro Schultz

STEVE KUSICIEL
Longtime Gepco employee and
audio engineer Steve Kusiciel
has passed away.

Kusiciel got his start in the
audio engineering field while
working at Paragon Studios,
where he worked with the late
Malcolm Chishotm and the late
Marty Feldman, as well as Gepco
founder Gary Geppert, whose
friendship would later lead Kusiciel to join Gepco in 1991. Kusiciel then
worked at Chicago Recording Company and Streeterville Studios (the latter
also with Geppert). During this time, Kusiciel worked on projects for the Ohio
Players and Tyrone Davis, among others.

At Gepco, as the company expanded and additional divisions were formed,
Kusiciel took on more responsibilities for the design, installation and main-
tenance of many of the factory’s manufacturing and other processes, later
taking on lead responsibilities for the company’s IT and test and measurement
systems.

“Along with being a close friend, Steve was a part of the company’s foun-
dation, a welcoming presence in the workplace and a knowledgeable asset to
the team,” says Geppert. “Regardless of how busy he was, Steve always made
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time for friends and co-workers. He was a natural teacher, ready to share his
knowledge with anyone who asked. Steve will be deeply missed by all who
knew him.”

RONALD J. SCALISE, 1953-2007

Ronald J. Scalise died Friday, December 21, 2007, as the result of an auto-
mobile accident. He was employed by ESPN for more than 20 years as senior
audio producer and was the recipient of 15 Emmy Awards.

Scalise was an expert in surround sound and was among the industry lead-
ers in enhancing the audio experience for viewers of ESPN events, including
work on the X Games, Monday Night Football and NASCAR.

“You need to create an audio bed that puts the viewer in the best seat
in the house, and you'll sprinkle in things like a fan yelling, ‘Let’s go Jets, ”
Scalise once said, as reported by ESPN. “But you also need to take the ele-
ments of the game that match up with a camera shot.”

Scalise was a proponent of educating both consumers and audio profes-
sionals in how to bring the sound of sports into the nation’s living rooms. “I'm
not there to make a Notionol Geogrophic special; it has to sound bigger than
life,” Scalise said. "When a zoom lens focuses in on a quarterback’s eyes, I
want to let viewers hear the QB call and the crunching and grinding.”

He also was the co-owner of the 19 Recording Studio of South Glaston-
bury, Conn.

Memonial contributions may be made to Ron Scalise Memorial Fund, c/o
Kurt Heitmann, 200 Clearbrook Rd., Elmsford, NY 10523.

LET'S GO GAMING!

&

gamer:wim

Building
World of Wa craft's
Sonic Universe= e,

Where are the Mobile Standards?

N\

Gear for Game Au*.?ros

Composer Tim Larkin
4 »
Y
-

"5
-

Check out Mix’s new Game Audio digital mogazine —with profiles,

products and more—covering the latest audio news and develop-
ments from the world of videogomes. Visit mixonline.com; also, sign

up for the e-newsletter!



COMPANY CONSOLIDATIONS

STUDIO CENTER TOTAL PRODUCTION,
TONIC STUDIOS

Studio Center Total Production
(Virginia Beach, Va.; www.studio
center.com) has acquired New
York City-based Tonic Studios
(left). The deal gives Studio Cen-
ter seven rooms in N.Y., bringing
the total number to 24 studios
in six cities.

ASCENT MEDIA,

RAVE MUSIC ALIGN
Ascent Media has formed a stra-
tegic alliance with New York
music production company Rave
Music. Together, Ascent and Rave
have formed a new company, R West (www.rwestmusic.com), to provide
original music production for commercials via Ascent Media’s Creative Sound
Sewvices group. R West's creative staff includes composers Daniel Cage and

HAVE TAPES, WILL PLAY

Pzul Stubblebine Mastering and valve-electronics manufacturer Bottle-
head Corp. have introduced The Tape Project (www.tapeproject.com), a
new(ish} music-delivery format and “record label,” which will showcase
a series (10 per year)
of analog releases
on reel-to-reel tape.
Sold primarily on a
subscription  basis,
the 15 ips, half-track
stereo,  reel-to-reel
recordings will come
from a wide range
of musical genres;
the company recom-
mends tape machines
and specifications for
playback, as well as
offering its own specially modified tape decks with custom valve compo-
nents from Bottlehead Corp.

The first 10 titles are The Number White by jazz singer Jacqui Naylor;
Dave Alvin's Blackjack David; Arnold Overtures original music by Malcolm
Arnold with the London Philharmonic; Robert Cray's False Accusations;
Raphael Fruhbeck de Burgos with the New Philharmonia Orchestra per-
forming “Albeniz: Suite Espanola”; David Oistrakh and the London Sym-
phony Orchestra with music by Bruch and Hindemith; Eiji Oue and the
Minnesota Orchestra performing “Exotic Dances From the Opera” (Saint-
Saéns, Strauss, Rabaud); Bill Evans Waltz for Debby live at the Village
Vanguard in 1961; Mose Allison in the 1959 (reek Bank; and Sonny Rol-
lins i Saxophone Colossus.

COMPILED BY SARAH BENZULY

Todd Haberman, as well as talent from Rave Music's East Coast facility, in-
cluding the company’s founder, Grammy-nominated composer John Loeffler.
The two companies plan to extend their relationship to also include original
music production for film and television.

IRON MOUNTAIN,

XEPA DIGITAL

Iron Mountain, which focuses on in-
formation protection and storage ser-
vices, acquired Xepa Digital, which
provides services in the conversion
of analog and outmoded digital au-
dio and videotapes to high-resolution
digital file formats for archiving and
distribution. Iron Mountain will re-
tain former Xepa Digital employees,
including the company's three found-
ers—Ken Caillat, Edwin Outwater and
Claus Trebly—who join Iron Mountain
as studio executives.

STANLEY AN AES FELLOW
AWARD PRESENTED AT SHOW

The AES Awards Committee and Board
of Governors selected Gerald Stanley,
Crown Intls senior VP of research, to
receive the AES Fellowship Award for his
“significant contributions to power am-
plifier design and electronic networking
of communications systems,” accord-
ing to AES secretary Han Tendeloo.
The award will be presented during the
125th AES Convention in San Francisco,
also the Society's 60th anniversary.

“I was surprised and humbled to receive the offer to become an AES
Fellow, not having been highty absorbed in regular society activities,”
noted Stanley. “There have been a number of technical presentations
made to the local chapters over a period of many years and an occasional
conference paper, but not the level of AES involvement that is typical
of a 