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Together, with our clients we've proven 

that Free Samples in the form of highly targeted mailers really 

delivers increased Cume, TSL and enhanced brand awareness. all 

which translate into ratings and revenue. Now through a major 

price breakthrough with our duplicator we are proud to bring 

you VideoPale', CD PakTM and CD Samplertm' at prices you'll 

find better than attractive. Coupled with Smart TargetsT", 

the industry's most advanced audience profile/segme,ntation 

and targeting tool - it's a one-two punch knockout. 

CALL US TODAY TO LEARN MORE! 
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"The investment bank 
committed to providing 
cost-elTective access to 
capital for filmin' g, the 
aggressive plans of today s 
broadcast entrepreneurs." 

(From left to right - standing): Andrew Kripke - Senior ASA,CiaiC, Evan nIum Senior Associate, William Lisecky - Senior Vice President. 
(From left to right - skulted): lames Dunleary - President, Steen Pruett - Vice President. 

C APITAL FORMATION • M ERCHANT B ANKING • STRATEG IC A DVISORY 

The Broadcast Division, based in CE\ ,e York office, has been providing financial ser, r s to the radio and television industri, 

1986. CEA has developed an impressive and extensive client list rangline from start-tip comparu- to industry leaders such as Paxson 

Communications Corporation, River City Broadcasting, New Age Broadcasting, The Park Lave Group, Keymarkel Communicanons, Sinclair 

Broadcastine and Wheeler Broadcasting. Since 1993, the broadcast division has completed over 8.1 billion in radio and televisine transactions. 

PAXSON C OMMUNICATIONS 
C ORPORATION 

When Bud Paxson decided to build a new company in 

1993, he turned to CEA for advice on capital formation. 

Two years later, CEA has completed seven "mnovative 

financings totaling over $400 million in debt and equity. In 

addition, CEA has helped Paxson build a conventional radio 

and television group as well as the first broadcast television 

group and network devoted solely to infomercial telecasting. 

R IVER C ITY B ROADCASTING 

The princip)es of CEA were the o, inal investors in 

River City Broadcasting in 1987. Since then, CEA has 

assisted River City through four acquisitions, arranging debt 

and equity financings totaling over $200 million. 

PAPPAS TELECASTING COMPANIES 

In 1993, Harry Pappas had several important decisions 

to make about the future of his company. He engaged CEA 

to assist in the strategic planning phase. His straiasy...to grow. 

CEA advised Pappas on acquisitions and financial 

restructuring for the company and arranged over $ 100 

million in growth capital to make Pappas' plan a reality. 

CEA H AS A PROVEN TRACK R ECORD 

When you engage CEA, you hire a team of experts with 

extensive experience in finance, merers and acquisitions, 

strategic planning and operations. CEA's professionals are 

knowledgeable of today's capital markets and transaction 

environments. 

CEA has built its reputation over the years by focusing 

on the importance of relationships and working diligently to 

achieve our clients' financial goals. The ability to analyze, 

understand, communicate and execute has allowed CEA's 

clients to grow with confidence and move with the speed 

required to win in today's competitive environment. At 

CEA, we add value above and heyond the transaction. 

COMMUNICATIONS 
EQUITY 

ASSOCIATES 

Happy 
75th 
Birthday 

Radio! 

CEA, INC. • 375 PARK AVENUE • SUITE 3808 • NEW YORK, NY 10152 • (212) 319-1968 
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HAPPY BIRTHDAY RADIO! 
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There Are Many Golden Eras 

4111.1111M 
RADIO'S 71 tbiCCUIRaTION 

you're probably aware that as part 
of celebrating Radio's 75th anni-
versary, I wrote a coffee-table 

photo book covering every decade of 
Radio from the beginning to the present. 
I recently began my national book tour 
with an interview on CBS' The Late Late 
Radio Show with Tom Snyder and Elliott 
Forrest." As we talked about the history 
of our wonderful medium I was asked 
why Radio has never been the same since 
the Golden Era. It's a good question 
which almost every magazine, newspa-
per, television, and Radio interviewer 
has brought up. My response? Which 
Golden Era? 

The Golden Era is affectionately re-
membered by all as the time when Radio 
was king, when Radio was the new me-

dium and television was in the experi-
mental stages. Every household had a 
Radio with the family gathered around it 
listening for entertainment and informa-
tion. This conjures up images of old 
Philco's and the classic old Radio actors 
and sound effects artists. But Radio has 
had many Golden Eras since. 

Though I love the old days of Radio 
— the 1920s, '30s, and '40s — I get pretty 
annoyed at all the focus on the good old 
days (you'll see more in this issue of Radio 
Ink). Contrary to popular belief Radio 
did not die when its so-called Golden Era 
ended and television's popularity in-
creased. Radio simply re- invented itself. 
As all the drama and comedy shows went 
to television, Radio listening decreased 
to an all-time low by about 1953. Yet the 
reinvention of Radio to become a me-
dium of DJs married with rock 'n' roll 
music brought the medium alive again. 
Many would say the Top 40 era was 
Radio's second Golden Age. All the young 
people in America were listening to the 
Radio for long hours and that generation 
stayed with it. 

A third Golden Era came when FM 
Radio gradually stole the show from the 
AM dial. FM brought yet another gen-
eration to Radio and became another 
Golden Age of huge listening figures and 
big ad dollars. 

Perhaps a fourth Golden Era is the 
one we live in today. After years of experi-
mental "AM Savior" formats our industry 

stumbled into Talk Radio, a format which 
has taken our industry by storm and 
brought Radio into the spotlight. Radio 
has become the voice of the common 
man, allowing all opinions to be heard. 
Radio is influencing elections, govern-
mental policy, and life as we know it. 

Chances are the people living in 
Radio's original Golden Era didn't know 
how popular it would be to romantically 
look back at those days as the cherished 
good ol' days of Radio. I believe the days 
we're living in will be looked upon in the 
same way — as some of Radio's finest 
hours. Just think of the number of high 
quality, high- profile national Radio per-
sonalities we have today. 

As you raise a glass to toast Radio's 
75th ( I hope you will with your staff), 
just remember that someday people will 
be looking back in fondness at the Radio 
you're doing today. I truly believe the 
Radio age we live in is also Golden. à 

To reach me, write: 
RADIO INK, 

B. Eric Rhoads, Publisher 
224 Datura Street • Suite 701 
West Palm Beach, FL 33401 

Phone: (407) 655-8778 
Fax: (407) 655-6164 

EMAIL: Radiolnk A aol.com 
102404,2604 @ compuserve.com 

"Internet @ Night" 
Interactive Multi-Media Geek Radio with Tony Reynolds 

BRING CYBERSPACE TO YOUR LISTENERS! 
Sunday Evenings 10:00 p.m. - 1:00 a.m., ET. 

TFILS UNIQUE PROGRAM WAS ABLE 10 TRIPLE AUDENC E SHARE AND AQH IN 
DALLAS, IN JUST ONE nooK1 Now USA RADIO NETWORK IS BRINGING 11 10 YOU 

LISTEN TO THIS PROGRAM ON: 
SATCOM C5, Transponder 15 or Spacenet III, Transponder 7H 
THEN FOR MORE DETAILS AND MARKET EXCLUSIVITY 

CALL AFFILIATE SERVICES AT 1-800-829-8111. 

E-MAIL 
FTP 

USENET 

RADIO Nowym 
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Some folks 
think we haven't 
changed much 
since 1922... 

From one radio station 

From 1000 watts  

From one analog microphone 

Pram a sin outlet in Utah 

...... 
' •: 

alit! 
Bonneville International Corporation 

is still owned by the same forward-

looking organization which put 

KZN on the air May 6, 1922... 

but everything else has changed 

▪ to seventeen...and growing 

• to some of America's most powerful signals... including 

three 50,000-watt AMs 

• to cutting-edge digital technology 

• to a nationwide group serving the largest markets in 

America...consistently ranked among the top 

performers in broadcast groups. 

Bonneville's stable ownership over 73 years belies Bonneville's 
dynamic growth. We were here when radio began. We will be 
here through the exciting changes ahead. 

BONNEVILLE 
INTERNATIONAL 
CORPORATION 

Bonneville International Corporation operates 18 radio and tekvision statioas and b communication support 
companies: KBIG-FM, Los Angeles; KIRO. AM. KIRO-FM, KNWX-AM. Searle; KMBZ-AM, KLTH-FM. 
KCMO-AM, KCMO-FM, Kansas City: KOIT-FM, KOIT-AM. San Francisco; KHTC-FM, KIDR-AM, Phoenix; 
KSL-AM. KSL-TY, Salt Lake City; KZPS-FM. KDGE-FM, Dallas; WMXV-FM. New York City; WTMX-FM, 
Chicago; Bonneville Communications, Salt Lake City; Bonneville Entertainment Company, Salt Lake City; 
Bonneville LDS Radio Network, Salt Lake City; Bonneville Satellite Company. Salt Lake City; Bonneville 
Washington News Bureau, Washington. D.C.; Video West, Sali Lake City_ 



PEOPLE IN INK' 
In The Mouth Of The Rat 

The RAB Board Meeting in Boca 
Raton, FL, brought some familiar faces to 
the sunshine state. ii 1-r The name is 
Hogan, Metromedia's Bill Hogan, shaken 
not stirred with Connie Buckley and Dave 
Gingold. 2) The smiley brothers (1-r): 
American Radio System's David Pearlman, 
Liberty Broadcasting's Jim Thompson and 
KDKA Pittsburgh VP/GM Ted Jordan. 3) 
Engaged in conversation were (1-r) RAB's 
Wayne Comils, the groovy-tied Gary Fries 
and Federated Media's John Dille. 4) 
Making it all into the frame were Harris 
Classical Broadcasting's Dick Harris and 
his wife Lynne, Betty and Cary Simpson 
(Allegheny Mountain Network), Cindy 
Marella, Kathy Hyde and Pinnacle 
Broadcasting's Phil Marella. 5) Also en-
joying some of the festivities were (l- r) 
ABC's David Kantor, his wife Teena and 
Julie Fiddick, 6) 1-r The AdVisory Board's 
Sarah McCann and Chris Lytle, and Kathy 
Hyde and National Association of State 
Radio Network's Joe Parsons. Feeling 
happy were 7) Kelly Robbins, Emmis 
Broadcasting's Jeff Smulyan, Shamrock's 
Bill Clark, Reed, Smith, Shaw & McClay's 
Glenn Mahone and wife Andrea. In a 
presidential pose was 8) the former 
Susquehanna Broadcasting president Art 
Carlson and current president Dave 
Kennedy. And making a special guest 
appearance was 9) "Love Boat" doctor 
Bernie Koppel disguised as José the 
bartender. 

AWRT By The Sea 
A fancy feast was the fare for the 

AWRT 1995 Southeast Conference on 
Palm Beach where io) many attended to 
meet, greet and listen to speakers like 
11) AWRT National President Lucille 
Luongo and 12) publisher of the South 
Florida Business Journal Judy Kelner. 

K SWEEPERS - Now heard on Rock stations like " I'l I E 114' " in Detroit, 
THE ENI)" in Cleveland, and Tin: BUZZ" in West Palm Beach. 

,Y PRODUCTION MUSIC — Making stations across America sound 
minty-fresh with our 25 CD library, -The Spudil"." 

, • s ' x NEWS/TALK PACKAGES — -The Common Tater TM sounder package, 
to . now in over 30 markets. Coming soon: (drum roll, please) -The 

.. . Radish TM ,"  a News/Talk package that ROCKS! 

Call 800-GOT-NUP1S (468-6874) For A FREE DEMO! 
Radio Potatem • 1926 Stoneway Drive • Grapevine, TX 76051 • 817.481.4453 

Circle Reader Service # 1o8 
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lbe Job of a 
Le er Is To Lead. 

We're Just 
Doing Our Job. 

CBSI's Classic and Elite business management systems 
have dominated the radio broadcast market for years. 
CBSI has shown the industry how traffic and billing 
should be done — supported by CBSI's devotion to 
excellent customer service. 

But it's been more than 10 years since the industry has 
seen anytning new — or radical — in the broadcast 
management market. 

CBSI is about to change the way broadcasters can do 
business. CBSI Classic and Bite have a proven, new 
engine e the neart of each system. Classic and Elite are 
driven by the powerful DeltaFlexTM Traffic Engine created 
with High-performance Object Tecnnology (H.0 T.Tm ). 
Now, Classic and Elite provide broadcasters with greater 
flexibility, speed, detaii and consistency. 

You can reap the benefits of CBSI's development The 
DeltaFlex Traffic Engine is 
proven, it's HOT., and it 
belongs to CBSI. Take a look 
at these features, and we 
think you'll agree. 

911 
fill PEIFORIISICF 
OILJEC1 TUMMY 

Custom Business Systems, Inc 

Straight Talk FrOIII The Big Name In Broadcast Solutions 
RO. Box 67 . Reedsport. Oregon 97467 
Call 800-547-3930 in the USA and Canada 
Telephone 593 271-3681 • FAX 503 271-5721 

CIASSIg 
bun SIFTIAIE 

TRAIFIC & BRIMS Soil WARE 

Call CBSI to learn more about 
Classic. Elite or Premier— our 
new flagship product for major 
market stations, duopolies and 
LMAs. Here's a sampling of Elite 
and Classic features: 

• Superior Copy Rotation 
Cieate muliple plans ad 
hundreds of levels of 
instructions; rotate by 
percentage ratio; rotate spots 
and tags. it's easy. 

• Streamlined Order Entry 
End the struggles of a complex 
contract, and keep it simple for 
your client. 

• User-Defiled Confirmations 
Get absokte clarity of the 
contract for you and your client, 
and customize ft for specific 
needs. 

• Exclusive CBE Clipboard 
Available or DOS and Windows 
formats, now you can cut and 
paste entire contracts easily. 

• Pending Orders 
Now your sales staff can enter 
their own orders at the station 
or from the field. 

And there's mere... 
For exanple. CBSI interactive 
manuals, revenue projections far 
into the future, spot and prograrn 
avails projections, powertul sales 
management reports, a variety of 
log presentations arid CBSI's faster-
than-ever backup eity 

e 

Mt L.w w awe 
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MI It 



PEOPLE IN INK' 

P LI People 
Holy crime fighter it's the other half of 

the TV's dynamic duo 13) Burt Ward (Robin) 
sans tights doing a super pose on WPLJ-FM 
New York's "Rocky Allen Showgram" with 
Blain Ensley (I) and Rocky Allen (r). Coming 
out of obscurity on Rocky's show was 14) 
one-time Culture Club superstar Boy George. 
And speaking of Rocky, dropping by Planet 
Hollywood was 15) Sylvester Stallone to say 
hi to PL's Al Bandiero and to raise money for 
Autism. Apparently Al was a ring announcer 
in Rocky IV. Was that the one where Rocky 
wins? — SD 

HAPPY BIRTHDAY RADIO! 
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A Short History of the RAB 

by Kenneth J. Costa 

*November 9, 1950: The Broadcast Ad-
vertising Bureau is formed in New York. 
The first meeting of its Board of Direc-
tors is held March 1, 1951. The name was 
changed to Radio Advertising Bureau 
January 1, 1955. 
•1964: RAB spearheaded one of the most 
significant research projects in Radio his-
tory, the "All- Radio Methodology Study" 
(ARMS), to determine various ways of 
measuring the audience. Also that year 
RAB commissioned Stan Freberg to cre-
ate the "Cherry in Lake Michigan" com-
mercial, which is still considered one of 
the greatest uses of Radio creative. 
•1967: RAB introduced the concept of 
Instant Backgrounds, one of the most 
widely used marketing tools the organi-
zation offers. Today RAB produces over 
135 lBs yearly. 
•1968: RAB introduced Operation 5200, 
.1 plan to make 100 national presenta-
tions (60% advertisers/40% agencies) 
every week for a year. 
•1971: RAB establishes its GOALS Com-
mittee, an alliance between RAB and the 
rating services ( primarily Arbitron) to 

monitor and improve their performance 
and services to the industry. 
•1973: RAB launches the Certified Radio 
Marketing Consultant (CRMC) program 
by authorization of the RAB Board. 
•1975: RAB and NAB develop a coopera-
tive arrangement, whereby RAB partici-
pates in the sales and marketing sessions at 
NAB conventions and NAB executivescon-
duct seminars at the RAB Marketing Lead-
ership Conference and other meetings. 
•1978: The introduction of the now-
legendary RAB RADIO Radio, originally 
spotted in an Isis Electronics catalog. 
Today hundreds of thousands are in use. 
•1979: RAB declared "Radio: It's Red 

Hot" as part of an industrywide cam-

paign developed with Trout & Ries Ad-
vertising to show that Radio was really 
on a roll. 
•1984: RAB installed its toll- free number 
(800-232-3131). 
•1985: RAB launched the $500,000 " I 
Saw It On The Radio" campaign devel-
oped by RAB and Lord, Geller, Frederico 
Advertising. 
•1985: RAB goes on-line with RAB Co-
Op, which evolved into Sales Plus, and 
which today is known as RadioLink on 
the Internet. 
•1987: The first RAB Radio Sales Uni-
versity is conducted. 

•1991: Gary Fries became RAB's 7th 
president, and he immediately set about 
shifting the organization's focus from 
sales to marketing. 
•199I: Group W, RAB, and other major 
Radio organizations formed the Radio 
Creative Fund to establish the $200,000 
Radio Mercury Awards. 
•1992: RAB launched Radio Sales Today. 
•1992: RAB and other industry represen-
tatives formed the Radio Industry Execu-
tive Partnership to call on major national 
advertisers and agencies 
•1994: In a joint effort between RAB and 
NAB, Congress approved legislation that 
would remove many of the complexities 
of auto lease disclaimers and "fine print" 
advertising. In September 1994, Presi-
dent Clinton signed into law the neces-
sary provisions to make it easier to adver-
tise leases, which could represent an-
other $20 million for Radio instead of 
print media. 
• 1994: RAB relocates its Services and 
Administrative Center to Dallas; RAB's 

corporate headquarters and National Mar-
keting Department remain in New York. 

• 1994: RAB's Board made the first mem-
bership dues change in 40 years. 

HAPPY BIRTHDAY ISSUE 
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DAT 

DAT 2 

Broadcasting Solutions For: 
• Cart Replacement 

• Satellite Automation 

• Music Automation 

• Live Assist 

• Multitrack Editing 

• Text and Audio for News 

Elegant Architecture: 
• Windows' Multitasking 

• Standard PC Networks 

• Central Storage 

• Unlimited Storage / Users 

• Expandable 

• User-Configurable 

More Than 1000 Users Worldwide! 

KKND 
Tucson, Arizona 

Kerry Fink, GM, Mix 106 
Gainesville (Atlanta), Georgia 

"We have been using the Dalet System since June 1993. 

We have been so pleased with its performance and 

development that we are implementng the system in our 

network stud os for the " Music Of Your Life" satellite network 

that we are urrently developing." 

Kerry Fink 

Dalet Dilital Media Systems 

285 West Broadway, Suite 605 • New York, NY 10013 

Phone: (212) 370 0665 

Dalet Express Fax Line: 

1 (800) 251 1223 
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Looking Back: The 25th Annivesary of Radio 
Following are excerpts from the November, 1945 issue of TUNE IN, 

a consumer publication about radio, which celebrated Radio's 25th anniversary. 
We thought you might find it interesting to get a glimpse of Radic then ... 

FACING THE FUTURE 
by Paul A. Porter 
Chairman, Federal Communications Commission 
(from 1945) 

ID
erhaps one of the greatest fasci-
nations of radio is that it is not a 

static art and that every year and 

every decade brings challenging 

problems to keep us all on our toes. The 

problems of the future are many, they are 
complex, they are pressing. The difficul-

ties — as well as the thrills — of pioneer-

ing will be with us for some foreseeable 

time to come. 

Here at the Federal Communications 

Commission, we have become increas-

ingly concerned with the overall service of 

broadcasting stations. It cannot be re-

peated too often that, under the American 

system, stations are licensed to operate in 

the public interest, convenience and ne-

cessity. They are not licensed to make the 

maximum amount of profits by rendering 

the minimum of service. 

Radio has to its credit some of our 

country's finest achievements in public 

affairs, education, entertainment and 

mobilization for the war effort. But there 

are excesses which require thoughtful 

consideration of every licensee. 

As radio enters its next quarter of a 

century, will the industry seek to progress 

and improve? Or will it permit the present 
mutterings and grumblings of the listeners 

to grow to the proportions of a public 

outcry which might demand remedies far 
more drastic than have ever been seri-

ously considered before? Responsible 

broadcasters are giving these questions 

increasing attention. 

As we pass this 25-year mark and move 

into the future — with its tremendous 

potentialities in AM, FM, television and 

facsimile — I would like to call the attention 

of the listening public, the broadcasters and 

the prospective broadcasters, to the dan-

gers inherent in any conception of broad-

casting as a mere money-making enterprise. 

Of course, it must be successful and prosper-

ous. But it must do more than that. 

I have said before and I repeat: I think 

we want to exclude the speculators, the 
high-pressure promoters and others who 

are looking merely for a quick turnover. A 

sound licensing policy will welcome the 

true " homesteader" and should offer grants 

only to those 

who want to 

take up per-

manent resi-

dence in this 

new empire of 

the ether, cul-

tivate it, improve it and generally operate 

it in the public interest. I am looking to the 

broadcasters — the proven pioneers — as 

the ones who will take the lead in the great 

developments that lie ahead. And I con-

ceive it to be the duty of the Commission 

to piovide every er couragement to 
that end. 

The problems of America will become 

increasingly complex from year to year 

because the whole world is in a state of 

transition. We must put our domestic 

house in order and we must play our full 

part in stabilizing conditions around the 

globe. In these challenging times ahead, 

radio will need to re- dedicate itself to 

public service and be as mighty a factor in 

peace as it has been in war. feà 
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Individually, TAPSCAN's unique 

and innovative systems for broad-

casters provide a solid foundation 

for sales and marketing. 

But no single system can com-

pare to the strategic synergy created 

by integrating TAPSCAN programs 

together in what we call the 

"Business Intelligence System." It's 

the most effective combination of 

marketing tools ever developed for 

your station. 

At the push of a button, you'll 

THE 
IS G 
THAN 

THE SUM 
OF ITS PARTS. 

That's Why.7c)u Need 
The Complete 

Business Intelligence System. 

know more about your prospects' 

business and competition.. .you'll 

know more about their market potential 

and the spending power of their cus-

tomer base...and you'll know precisely 

how to target and reach d N, ery 

specific audience with unparalleled 

efficiency. 

It's a building process—using 

information and analysis from one 

program to gain even deeper insight 

from another. And when you're 

done, you'll have put together a 

more complete and persuasive 

presentation than ever before. 

Opportunity is knocking at your 

door. Answer it by calling 

TAPSCAN today. 

TAPSCAN. INCORPORATED 
3000 RIVERCHASE GALLERIA • EIGHTH FLOOR • BIRMINGHAM, ALABAMA 35244 

205-987-7456 
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LOOKING AHEAD 
by Brigadier-General David Sarnoff • President, Radio Corporation of 

America • Chairman of the Board of the National Broadcasting Company 

Radio accomplishments over the past 
fifty years justify our looking ahead to 

the next fifty with great enthusiasm, free 

from the skepticism that existed in 1895, 

when the first wireless signals were heard, 

and free from the doubts expressed by some 

in 1920 when broadcasting made its bow. 

It seems a long way ahead when we 

think in terms of twenty-five and fifty years, 

yet time moves swiftly in the fast-moving 

science of radio. What radio will be like in 

1970 and 1995 cannot be envisioned ad-

equately even by the imagination. But our 

vision into the future is sharpened by the 

present performances of radio and by our 

faith in scientists who will create many new 

instruments and our belief in the American 

spirit of enterprise and initiative that will 

provide new services to shape the destiny 

of radio. 

Today the world is on the threshold of 

television. The go-ahead signal for this new 

industry and service awaits only the end of 

the war. Science has laid the groundwork 

with remarkable efficiency. Broadcasting in 

1970 may be known as telecasting because 

radio sound and sight will be in combina-

tion. Eventually television will reach every 

area of the globe that is now covered by 

sound broadcasting. 

The experimental " radio music box." 

which amazed the world between 1915 and 

1920, will serve the eye as well as the ear as 

the history of radio repeats itself during the 

next twenty-five years. It would seem rea-

sonable to expect that many millions of 

television sets will serve American homes 

within the next ten years. Today more than 

5o,000,000 broadcast receivers are in Ameri-

can homes. The day will come when all of 

them will be replaced by television with its 

programs featuring both sound and sight. 

Those who purchased a " radio music 

box" in the Twenties did so in order that 

they might enjoy concerts, music recitals 

and sports events, which were advertised as 

"going on in the nearest city." Within the 

next decade or two, those who acquire 

television receivers are destined to go 

sightseeing by radio — not only to the 

nearest city but to cities across the conti-

nent and across the seas. Television will be 

a mighty window, through which people in 

all walks of life, rich and poor, alike, will be 

able to see for themselves not only the small 

world around us but the larger world of 

which we are a part. Let us hope that this 

promised expansion of our physical vision 

may also broaden our whole outlook on life. 

AMAZING PROPHECY OF 1916 
In 1916 David Sarnoff, then assistant 

Traffic Manager of the Marconi Wireless 

Telegraph Company of America, sent a 

memorandum to E.). Nally, the General 

Manager. This historical and uncanny docu-

ment is here reproduced in part. 

"I have in mind a plan of development 

which would make radio a household util-

ity in the same sense as a piano or phono-

graph. The idea is to bring music into the 

house by wireless ... For example, a radio 

telephone transmitter having a range of say 

25 to 5o miles can be installed at a fixed 

point where instrumental or vocal music or 

both are produced ... The receiver can be 

designed in the form of a simple ' radio 

music box' and arranged for several differ-

ent wave lengths, which should be change-

able with the throwing of a single switch or 

pressing of a button. 

"The same principle can be extended 

to numerous other fields — as, for ex-

ample, receiving lectures at home, which 

can be made perfectly audible; also events 

of national importance can be simulta-

neously announced and received. Baseball 

scores can be transmitted in the air by the 

use of one set installed at the Polo Grounds. 

The same would be true of other cities. 

"This proposition would be especially 

interesting to farmers and others living in 

outlying districts removed from cities. By 

the purchase of a ' radio music box' they 

could enjoy concerts, lectures, music, recit-
als, etc., which may be going on in the 

nearest city within their radius ... Should this 

plan materialize, it would seem reasonable 

to expect sales of 1,000,000 ' radio music 

boxes' within a period of three years. Roughly 

estimating the selling price at $ 75 per set, 

$75,000,000 can be expected." 

DOWN 
MEMORY LANE 

by Joan Dalrymple 

All announcers formerly used only their 

initials to identify themselves at the end of 

broadcasts. The custom was stopped when 

similarity of initials caused confusion 

among listeners. 

In the early days of radio all eastern 

seaboard stations had to sign off immedi-

ately when an S.O.S. was flashed so that 

there would be no confusion in ship-to-

shore communications. Newspapers often 

carried reprints of programs which had 

been interrupted. 

Few people realize how many radio stars 

were first introduced to the microphone by 

Rudy Vallee — among them Bea Lillie, 

Edgar Bergen, Eddie Cantor, Phil Baker 

and Milton Berle. 

The Happiness Boys were the biggest 

thing in radio in 1923, and were practically 

the only radio performers who received a 

salary for their broadcasts. 

During the first years of radio when the 

broadcasting instruments were so delicate 

and involved that the slightest disturbance 

could set them awry, one of the sound 

engineer's chief complaints was directed 

against sopranos who blew out fuses when 

they sang full force into the microphone. 

Sports events were the most popular type 

of broadcast in the 1920s, and announcers 

in that field were the best known radio 

personalities — Ted Husing and the late 

Graham MacNamee being two examples. 

Kate Smith intended to be a nurse, al-

though she'd always loved to sing. But 

when Eddie Dowling, Broadway producer, 

heard her sing at a benefit performance he 

signed her up and the nursing career was 

forgotten. 

In the first years of radio the element of 

chance played a large part. Broadcasters 

never asked to see a script before it was 

aired, and auditions for talent were virtu-

ally unheard of. Ee 
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$$$$$ Million Dollar ClubTM $ ' $$$ 
$48 M: W\Jt/DB-FM PHILADELPHIA; SELLER: PANACHE BROADCASTING LP; BUYER: MERCURY RADIO 

COMMUNICATIONS; BROKER: STAR MEDJA GROUP 
$34.5 M: WMFR-AM, WWWB-AM & WMAG-FM HIGH POIN!, NC, WTRG-FM ROCKY MOUNT, NC, 
VVRDU-FM WILSON, NC; SELLER. HMW COMMUNICATIONS INC.; BUYER: SFX BROADCASTING INC.; BROKER: 

STAR MEDIA GROUP 
$19.8 M: WAQJ-AM MrAmi & WRTO-FM GOULDS, FL; SELLER: MAMBISA BROADCASTING; BUYER: HEFTEL 

BROADCASTING CORP. 
*513.8 M: KECR-FM Et CAION, CA; SELLER: 0.I.A. BROADCAST'NG; BUYER: JACOR BROADCASTING CORP.; 

BROKER: MEDIA VENTURE PARTNERS 
$11 M: KAAXG-FM CLINTON, IA & WOC-AM/KUUL-FM DAVENPORT, IA; SELLER: SIGNAL HILL 

COMMUNICATIONS INC.; BUYER: KFKF BROADCASTING INC. 
$7.2 M: WSTU-AM STUAR1 & WHLG-FM ,ENSEN BEACH, FL: SELLER: WSTU INC.; BUYER: PALM BEACH 

RADIO BROADCASTING INC. 
*57 M: WMYU-FM SEVIERVILLE & WWST-FM KARNS, TN; SELLER: JACOR BROADCASTING; BUYER: 

HERITAGE MEDIA Comp. 
$3.3 M: KRBB-FM WICHITA, KS; SELLER: MARATHON BROADCASTING CORPORATION; BUYER: WICHITA 

ACQUISITION CORPORATION; BROKER: STAR MEDIA GROUP 
$3.2 M: KHAT-AM & KIBZ-FM LINCOLN & KKNB-FM CRETE, NE; SELLER: ROCK STEADY INC.; BUYER: 

LINCOLN RADIO ACQUISITION CORP. 
$3.2 M: WHTF-FM STARVIEW, PA; SELLER: STARVIEW MEDIA INC.; BUYER: HALL COMMUNICATIONS INC. 

$2.85 M: KI31Q-FM FJUNTAIN, CO , KTSL-FM MEDICAL LAKE, WA, KLTE-FM KIRKSVILLE, MO; SELLER: 
THE WORD IN MUSIC INC.; BUYER: HIAT MEDIA INC.; BROKER: McCoy BROADCAST BROKERAGE INC. 
$2.265 M: WJLW-FM GREEN BAY, WI; SELLER: AMERICAN COMMUNICATIONS COMPANY; BUYER: 

WOODWARD COMMUNICATIONS INC.; BROKER: BLACKBURN & COMPANY 
$1.5 M: KLOB-FM THOUSAND PALMS, CA; SELLER: MARVIN GARDENS BROADCASTING; BUYER: LAS TRES 

PALMAS CORP. 
$1.4 M: KHTO-FM MT. VE*2NON & KZBE-FM PLEASANT HOPE, MO; SELLER: RANGER BROADCASTING; 

BUYER: CHANNEL Z; BROKERS: BERGNER & CO. AND CHAPIN ENTERPRISES 
Si M: WFPR-AM/WHMD-FM HAMMOND, LA; SELLER: AIRWEB INC.; BUYER: GUARANTY BROADCASTING 

CORPORATION; BROKER: SUNBELT MEDIA. 
Si M: KRCO-AM & KIP< -FM PRINEVILLE, OR; SELLER: HIGH LAKES BROADCASTING INC_.; BUYER: JAY 

MAN PRODUCTIONS INC.; BROKER: EXLINE CO. 
*ESTIMATED 
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Source Radio Ink—Volhe/Gollup Rodio Poll of I 000 persons 18+ (59% of whom said they get more information -from Rodio today Mar they 
did three years ago), margin oferto, + 3?0 

SOLD! 
KKTR/KBOS(FM), Fresno, 
California from CenCal 
Broadcasting, Inc., 
Steve Miller and John Brocks, 
Principals, to Patterson Fresno 
Broadcasting Corporation, Jim 
Wesley, Jim Strawn and Roger 
Heffelfinger, Principals, for 
$6,250,000. 

Elliot B. Evers 
initiated the transaction. 

GEORGE I. OTWELL 
513-769-4477 

BRIAN E. COBB 
CHARLES E. GIDDENS 

703-827-2727 

RANDALL E. JEFFERY 
RANDALL E. JEFFERY, ! R. 

407-295-2572 

ELLIOT B. EVERS 
415-391-4877 
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What is a Network? 
Out of Chaos Caine the Famous Broadcasting rsteins of Today 

'From 1945) 
by Warner Grainger 

Many people think that a network is 
something you catch fish with — 
and, in a sense, they are right. 

Anyway, there are four major networks at 

the moment, along with a medley of minor 

networks, which contribute regularly to 
the enjoyment and edification of thirty 
million families. After the war, it is be-

lieved that three or four more national 
networks may inject themselves into the 

radio picture as frequently modulation 

rears its vocal head. 
But, again, what is a network and why 

have networks succeeded in making Ameri-

can radio the best in the world? ... 
... Networks grew in the United States 

because if they didn't radio would have 

been forced to take a back seat in the race 

with motion pictures, the stage and other 
forms of entertainment which subsist on 

public favor. It's a rather exciting story and 

there are exciting days ahead. 

When radio started its broadcasting 

phase in 1920 it was a novelty. As stations 

cropped up here and there, folks bought 
sets in droves. It was fun to hear voices 

and music out of thin air. The only trouble 
was that the voices and the recorded 

music soon grew stale. What had been an 

innovation became something of an ag-

gravation. Then people wanted to know 

why radio had no big names? Where was 

the nationally known talent? Where were 

the high-class programs? 
Moreover, the national advertisers 

frowned upon the situation then existing. 

There was little widespread appeal. Wil-

liam Einstein McGuirk might be some 
pumpkin in Sioux City but he was a 

tiresome menace to the listeners of Bea-

OREGON TRAIL 
PRODUCTIONS, INC. 

ACQUISITION 
OF 

KLOO-AM 
KFAT-FM 

$600,000 SENIOR NOTE 

CORVALLIS, OREGON 

FI ANEVAN FINANCIAL SERVICES 

ARRANGED FOR THE PRIVATE PLACEMENT O F THE NOTE. 

*NEVAN 1850 PARKWAY PLACE, SUITE 420 
MARIETTA, GEORGIA 30067 

INANCIAL (770) 499-8090 
tfiRVICEs Ross SECUNDA, PRESIDENT 

ver Falls. An Eddie Cantor, however, 

would find segments of the listening 

audiences everywhere. 

Radio, though, was not prepared to 

pay for such talent because individual 

stations did not have enough money. The 
problems were manifold, the industry was 

in a rather chaotic state anyway, and 

something had to be done in a hurry. 

Some bright boys went into a huddle, 

they rubbed elbows and brains, sparks 
flew — and the idea for networks was 

born. Thus, in May, 1926, the Red Network 

of NBC was organized and a year later the 

Blue Network was added. Historically, 

WNAC of Boston and WEAF of New York 

had hooked up for the first " network" 
broadcast as far back as 1923. Then the 

idea petered out until the stress of public 

and advertisers forced the radio industry 
to improve its programs — or else ... 

... In 1928 three networks were al-

ready functioning — in September of1927 
Columbia had entered the field. The rise of 
Columbia is one of the most spectacular in 

the history of the twentieth century for this 

network grew from a comparative shoe-
string in comparison with the titanic NBC, 

which combined the operations of Radio 

Corporation of America, General Electric, 

Westinghouse and American Telephone 
,Ind Telegraph ... 

... Third of the networks to come into 

being was the Mutual Broadcasting Sys-

tem. There is a distinction between Mutual 
and its three major rivals. Mutual has no 

production department of its own and the 
affiliated stations can take or accept mem-

ber shows as they please. Often, they 

don't please. This weakens the power of 

the network as a whole. Ed Kobak, new 

Mutual head, has been striving mightily to 
smooth out these wrinkles. 

Latest of the networks is the Ameri-

can Broadcasting Company. When the FCC 

ruled some years ago that NBC was too 

powerful, it was deemed necessary to 
divorce the Blue Network from NBC. Noble 

purchased the Blue for a mere eight mil-
lion dollars almost four years ago. This 

19 1110. 
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summer the name was changed officially 
to the American Broadcasting Company. 

There are other networks, of course, 
The California Radio System, the Don Lee 
Broadcasting System, the Yankee and 
Colonial Networks are among the lesser 
known which> endeavor to bring the Ameri-
can people the finest talent in the world. 

Cold figures tell how networks pay 
off. Total advertising revenue jumped from 
$4,000,000 in 1927 to $140,000,000 in 
little more than a decade. In 1927, net-
works paid $850,000 for "talent" — the 
actors and musicians — and by 1938 they 
were paying out $30,000,000 in this con-
nection. Wow! Moreover, the number of 
"talents" had jumped from about loo in 
1927 to 25,000 by 1938. 

Through the medium of the networks 
radio, backed by its own wealth and that 
of the advertiser, can now pay its experts 
through the nose. The writer of a spon-
sored show may receive as much as $1,5oo 
a week, a guest star may pick up $5,000 
for a single performance, a single show of 

a Sunday night may cost the sponsor 
$25,000 or more. Everything is of mutual 
benefit. For you see, the highly paid star 
attracts those large listening audiences 
which immediately rush posthaste to buy 
the advertised product. (The sponsor 
hopes.) 

America's broadcasting stations, to-
talling approximately 900 and represent-
ing an investment of about a billion dol-

lars, tell their message, for the most part, 
by the way of one network or another. So 
far those messages must have been spar-

kling or what about all those dividends we 
have been reading about? 

Yet none of the networks can afford 
to slacken in the years ahead. The public 

created them and the public can undo 
them if they fall down in their skill and in 
their responsibility. 

What will happen in the next 25 years 
of radio? Will the advent of three or four 
FM networks wreak havoc on the existing 

leaders? Will television, facsimile, other 
scientific improvements play a vital part? 
Whatever occurs you can wager that the 
competition will be fast and furious and 
the networks will have to change their 

tune as often as the public demands. 
Because while you can lead a man — or a 
woman — to the radio you can't make 
them listen or took, unless they want to. 
Not in America anyway. The impending 
struggle of the networks for postwar popu-

larity should be something that will be 
long remembered in radio. 
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What Did You Listen To When You 
Were Growing Up? 

"Leo Lasser, Seattle Mariners base-
ball broadcaster on several stations" 

Bill Clark, Shamrock Broadcasting 

"Serials and Radio shows on Dallas 
stations."' 

Lowry Mays, 
Clear Channel Communications 

"Dale Dorman on WRKO Boston " 
David Kantor, ABC Radio Networks 

"Network Radio shows on clear 
channel stations " 

Ed Christian, Saga Communications 

"Peter Tripp, Allen Freed and .locko, 
on WA1GM, WINS and WADO 
in New York. 
Herb McCord, Granum Communications 

"William 13. Williams on WABC." 
Bud Paxson, Paxson Communications 

"Happy Johnny on WFMD 
Frederick, MD."' 

Jim Champlin, BRC Media 
Management 

Frankie Crocker ,s.• Gary Stevens 
the Good Guys)on WMCA-AM, 
Murray The K & Mad Daddy on 
WINS-AM, Hank Spann & ferry 
Bledsoe on WWRL-AM" 
Skip Finley, Carter Broadcasting Group 

-Cousin Wilde on WAR(' " 
Jim de Castro, Evergreen Media Corp. 

"Baseball on WGN, KMOX. 
WABC and KDKA, and Top 40 
on WLS, WCFL, and WIFE" 

_14 Jeff Smulyan, Emmis Broadcasting 

"The Real Don Steele on KHI " 
Steve Lehman, 

Premiere Radio Networks 

"KOILiii ( 
Gary Fries, Radio Advertising Bureau 

"Harry Harrison, Ron Lundy, Dan 
Ingram and Bruce Morrow on 
WABC." 

Rod Colon, CBS Rodio 

"Cubs baseball games on a Chicago 
station ( re-created by Harry 
Johnson)" 

Ken Greenwood, Greenwood 
Performance Systems 

"WING and WDAO/WAV1 " 
Dave Crowl, Citicasters 

"Don Armstrong on WHB Kansas 
City, Clyde Clifford on KAAY Little 
Rock and Larry Lujack on WLS 
Chicago." 

Paul Fiddick, Heritage Media Corp 

"Myself.' 
Eddie Fritts, NAB 

"WIP, WIBG and WCAL I 
Anna Mae Sokusky, CBS Radio 

"Burt Wilson doing play-by-play 
of the Chicago Cubs baseball team " 

Wayne Cornils, RAB 

"Cousin Brucie, Yankee games, the 
whole crew on WABC and Gary 
Stevens on WMCA." 

Bob Sillerman, SFX Broadcasting 

Rossinsky: "The WMCA Good 
Guys on WABC," Durpetti: 
"Howard Miller on WIND (my 
mother had it on every morning)." 

Jacqui Rossinsky and 
Tony Durpetti, D&R Radio 

"Johnny Randolph, Lee Gray, Bill 
Bailey, Bill Hennes ( Wild Willy), 
Mitch Michaels, Tam Dooley, 
Gary Burbank and Mason Lee 
Dixon on WAKY and WKLO in 
Louisville, KY." 

Dan Mason, Group NI Radio 

"Dramas and comedies and the great 
sports stories told by Detroit Tigers 
broadcaster Harry Heilman." 

Casey Kasem 

"Franklin Roosevelt and Edward R 
Murrow." 

G. Gordon Liddy 

-E. Alvin Davis on KLEO in 
Wichita, KS." 

Jim Chobin, PROMAX International 

"Dick Whittighill on KMPC-AM 
and Al Jarvis on KLAC-AM." 

Robert Fox, KVEN-AM/KHAY-FM 

"All the comedians and ail the mys-
tery shows on the Radio Also, all 
the serials in the afternoon: Super-
man, Terry and the Pirates, Jack 
Armstrong, Sky King, Tennessee 
Jed, and I loved Fred Allen. Amos 'n' 
Andy, and Fibber McGee and 
Molly." 

George Carlin 

22 111> 

RADIO 
INK 20 HAPPY BIRTHDAY ISSUE 



The new RetailDirect 
1996 markets 
Allentown-Bethlehem, PA 
Atlantic City-Cape May, NJ 
Bakersfield, CA 
Charleston, SC 
Chattanooga, TN 
Columbia, SC 
El Paso, TX 
Evansville, IN 
Flint-Saginaw-Bay City 
Gainesville-Ocala, FL 
Greenville-New Bern-

Jacksonville> NC 
Honolulu, HI 
Huntsville, AL 
Jackson, MS 
Lafayette, LA 
Macon, GA 
Madison, WI 
Mobile-Pensacola, AL-FL 
Monterey-Salinas-

Santa Cruz, CA 
Palm Springs, CA 
Quad Cities (Davenport-

Rock Island- Moline), IA- IL 
Roanoke-Lynchburg, VA 

Rochester, NY 
Rockford, IL 
Spokane, WA 
Springfield, MA 
Toledo, OH 

Current RetailDirect 
Markets 
Baton Rouge, LA 
Colorado Springs, CO 

Ft. Wayne, IN 
Las Vegas, NV 
Little Rock, AR 
Montgomery, AL 
Omaha-Council Bluffs, NE- IA 

Peoria, IL 
Richmond, VA 

Syracuse, NY 
Tucson, AZ 

Arbitron is 
going qualitative 
in 38 markets 
Introducing RetailDirect, the new, local market 
qualitative service for radio stations from Arbitron 

RetailDirect delivers more than just ratings; it gives you a detailed profile 
• of the consumers who are reached by your station and by all the other 

advertising media in your market. That's valuable information you can 
use to pitch and win new local retail business. 

: The local market media we measure 
Radio, television, cable, newspaper readers by section and yellow pages - 
all the media in your market that compete for the local advertising dollars. 

• The local consumer profiles we deliver 
Automotive, audio-video, furniture and appliances, soft drinks and beer, 

: fast food and airline travel, department stores, shopping malls, banks, 
• hospitals... and much more. All the key retail categories that spend the 
: lion's share of the advertising dollars in your market. 

Get ready for RetailDirect 
Your 1996 budget plan isn't complete until you add a line for RetailDirect. 
It's a marketing investment that can pay off in a bigger share of local ad-
vertising dollars for your station and for radio. Remember, the more you 
focus on the retailer's business, the more you will grow your 
business. Call your Arbitron representative 
today to find out more about RetailDirect. 

• ARBITRCIN 
: 1995 The Arbitron Company 

DIRECT 
Your connection to 

consumen and the media 
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"Amos Andy 
Norm Pattiz, Westwood One 

"Mel Allen, 'Big Dan' Ingram and 
'Cousin Brucie' Morrow." 

Steve Morris, Arbitron 

Henry: "WCIN in Cincinnati and 
WDIA in Memphis," Kidwell: 
"Irwin Johnson, morning man on 
WRNS in Columbus, OH " 

Don Kidwell & Ragan Henry, 
US Radio Group 

t\lly()111: 

Wayne Vriesman, Tribune Broadcasting 

"Father Rock, ticking around the 
clock on WRMA 950." 

Torn Joyner 

Buck: "Ted Husing,"Stram: "Major 
sports events as much as possible." 

Hank Strom and Jack Buck, CBS 
Radio Sports 

"The announcers and pitchmen, the 
comedians, the newsmen, the 'stars' 
of the time " 

Cary Simpson, Allegheny Mountain 
Network 

"All the classic Radio sbows — 
One Man's Family, The Lux The-
atre, I Love A Mystery." 

Ralph Guild, Interep 

"Broadcasts from the Metropolitan 
Opera House " 

Frances Preston, BMI 
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"Jazz, a fellow by the name of Joe 
Rico in Buffalo and a Canadian 
announcer by the name of Elwood 
Glubber." 
Jim Amara, Capital Cities/ABC Radio 

"All the kid programs — The Lone 
Ranger, The Shadow, even Stella 
Dallas." 

Ed McLaughlin, EFM Media 
Management 

"Arty Kay on WVLK in Lexing-
ton, KY." 

Bill Stakelin, Apollo Radio 

"Arnie 'Woo- Woo' Ginsberg on 
WMEX-A1\ I Ho,ton" 

Nancy Widmann, CBS Radio 

"Jack Armstrong. Capt. Midnight, 
and Sgt. Preston, Lowell Thomas, 
newscastc, Jack Benny, The Lone 
Ranger, suspense, and The Shadow " 

Tom RoLnds, Radio Express 
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"Hy Lit on MPG in Philadelphia " 
George Sosson, Fairfield 

Communications 

"Norm Prescott and Alan Dary on 
WORL, Bob Clayton and Bob and 
Ray on WHDH, and Carl DeSuze 
and Bill Marlowe on WBZ, all in 
13ostmi - 
Bob Fuller, Fuller-Jeffrey Broadcasting 

"Curt Gowdy announcing Red Sox 
games on WTIC-AM Hartford." 

Steve Dodge, American Radio 
Systems 

"KLIF-AM and KVIL-FM in 
Dallas." 

Akin Box, EZ Communications 

"Long John Nebel (the best), John 
B. Gambling (the original), and Ed 
Pegeene Fitzgerald. By the way, I 

built the receivers myself " 
Bruce Williams 

= 
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DIRECTIONS IN RADIO 

A Full Service Broadcast Research Firm 

> Quality Research/Attordable Cost 

> Strategic/Perceptual Market Studies 

> Auditorium Music Tests 

> Format Search 

> Call Out Music Research 

Craven: "The Lone Ranger and The 
Shadow, ... Top 40 jocks like Hy 
Litt and Bill Wright Sr. on WIBG, 
Murray the K in New York, and 
Wolfman Jack when I could pick 
him up," Thompson: "Hy Litt on 
WIBG and Sid Mark on the Jazz 
station in Philadelphia." 

Mike Craven and Jim Thompson, 
Liberty Broadcasting 

Mathias: "Chuck Thompson, Bal-
timore Orioles announcer on 
WBAL-AM, Top 40 on WCAO-
AM," Spector: "Great baseball play-
by-play announcers like Red Bar-
ber and Alel Allen." 

Bruce Spector and Joe Mathias, 
Benchmark Communications 

"Chuck Thompson, broadcaster for 
the Washington Senators." 

Reed Hundt, FCC 

"Red Skelton, Slim Jim, Arthur 
Godfrey, Fibber McGee and Molly, 
Cedric Adams, the Sunset Valley 
Barn Dance, George and Gracie." 

Garrison Keillor 

"Fibber McGee and Molly, 
Gangbusters, The Lone Ratter " 

Jim May, NAB 

"Gabriel Heater, There's Good News 
Tonight, remember that one? Of 
course, Jack Benny, Bob Hope, Amos 
'n' Andy and the children 's serials in 
the afternoon." 

DIR has years of continued 

successes with Major 

Broadcasting Groups. 

Call Mike Shepard, President 
David Phife, Director/Research 

800-676-5883 

Ross Perot 
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THE NUMBERS SPEAK 
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FOR THEMSELVES 
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NLY 

That's how much business Radio 2000 has generated for radio—from new 
advertisers alone. 

Our aggressive campaign to introduce advertisers to the business-building 
benefits of radio has generated an additional $ 100 million over the past three 
years. That's 4% of total industry revenue. And we're ¡ust getting started. 

To find out more about getting your share of this growing revenue, 
call 1-800-INTERER 

THE INTEREPARADIO STORE 

SellinR Tedax. . In ?miming for Tomorrow 
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"The early years of 'Boss Radio' 
68/WRKO-AM Boston was my 
idea of perfection. I still want to be 
just like fi. Jeffrey when [grow up, 
hut more relaxed " 

Bill Moyes, The Research Group 

"Dave Reinhart, WSAI; Johnny 
Holiday, WHK, Martin & Howard, 
KY W, Jackson Armstrong, the 
CKLW boss jocks; Jefferson K., WBZ 
John R., WLAC, Jimmie Logsden, 
WCKY, KYW, CKLW, WBZ, 
WCFL, WLS, WABC, WJR, 
WERE, WIMO, and hundreds of 
others too many to mention " 
Randy Michaels, Jacor Communications 

"Jean Shepherd, Long John Nebel, 
Dan Ingram, Ted Brown, Big Wil-
son, Don ¡mus, Murray the K, 
Cousin Bruce Morrow." 

Tom Leykis 

"Cousin Brucie 
Susan Solomon, SW Networks 

HAPPY BIRTHDAY RADIO! 
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"Dick Clark. 
Nick Verbitsky, United Stations Radio 

Networks 

"Porky Chedwick, credited in 
Pittsburgh as the originator of 
Oldieç." 

Ed Salomon, Westwood One 

"Wolfman Jack and Robert W. 
Morgan." 

Don Imus 

1 Lin t listen to the Radio until I 
was 16, then I turned on the Radio 
and found out that there were no 
personalities on local Radio in Sioux 
City, IA. Occasionally, I was able 
to pick up KOMA-AM and 
KAAY-AM for late evening pro-
gramming." 

Scott Ginsburg, Evergreen Medie 

"Larry Lujack" 
Stu Olds, Katz Radio Group 

"Growing up in Boston it was Dale 
Dorman in the mornings on 68 

WRKO and Jess Cain, hilarious 
morning man on aso WHDH" 

Pierre Bouvard, Arbitron 

"Murray the K and the Swinging 
Soiree " 

Dr. Laura Schlessinger 

"Only music, never talk " 
David Brenner 

"All the kids Radio dramas: Sky 
King, Sergeant Preston, The Lone 
Ranger." 

Christopher Dahl, Children's 
Broadcasting Corporation — Radio 

AAHS® 

"Larry Glick, Eddie Andelman, 
Murray the K, Larry King, any mght-
time clear channel — WOWO, 
KOMA, WBZ, WHO " 

Nanci Donnellan 
The Fabulous Sports Babe 

MAJOR N!! WORKS IS MAJOR! 
MAJOR TALK 

Lee Miraba!, Susan Loggans, Left to Right, Alan Colmes, Barry 
Farber, Bob Berkowitz, Mike Reagan and Home Improvement USA 

MAJOR SPORTS 
John Madden, Pat O'Brien, Bob Costas, and Rick Telander 

STANDARDNEWS 
Up to the minute, top and bottom of the hour newscasts 

FAX-A-TAK 
Topical comedy morning prep service written by Kevin Heaey 

To be a Major player in your market, call Major Networks today at 800-714-7200 
Circle Reader Service # 120 
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GIVE US SOME TIME. 
WE'LL GIVE YOU THE EXPERTS. 
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Join our barter network. Use your 
ratings to help develop more. Our expert 

Programmer-Consultants have helped 

hundreds of locally-programmed stations 

get to the top of their markets and stay there. 

We deliver all the tools you need to run a 

winning music format: researched song-by-

song playlists, music libraries on CD or hard 

drive, weekly hits and one-on-one consulting. 

You get national quality programming services 

and keep your local identity. And, with the 

Broadcast Programmng Barter Option, 

you can keep more of your cash, too. 

THE BROADCAST PROGRAMMING 
BARTER OPTION 

Walter Powers 
Easy Listening 

J.J. Cook 
CHR/Hot AC 

Thirteen BP Programmer-Consultants program 

35 different formats over the full range of music 

every week, including Smooth NAC, Modem Rock, A44, 

AC Christian, and more. Wherever you need to go in music 

programming, Broadcast Programming can take you there faster. 

[OCA[ RADIO'S EXPERT PROGRAMMING RESOURCE 
Circle Reader Service # 121 

GIVi US A OIL (800) 416-9082. 
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'Where Are They Now? 
During its infancy and 

through the big days of 

Radio's drama era in tue 

'30s, '40s, and early '50s, 

Radio turned out some 

top-notch Radio actors 

and artists. Many of the 

biggest and most well-

known stars went on to 

television careers, and for 

many their whereabouts 

are known. But what 

about those great Radio 

actors and actresses who 

haven't been in the televi-

sion limelight? We put on 

our detective hat and 

found some of Radio's 

big stars so we could 

update you on where they 

are now! 
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lion Dunphy 
... known as ihe voice of boxing; was a 
well-known sports announcer in the 
'40s also covering basketball, football, 
baseball, track meets, and the St. 
Patrick's Day parade. Dunphy has been 
inducted into 10 broadcasting Halls 
of Fame. 

NOW (above), Dunphy currently lives 
in New York and enjoys playing golf 
and bridge. He gets invited to several 
charity celebrity golf tournaments and 
many times is interviewed when an 
important fight comes up. 

THEN (left) Dunphy interviewing 
Sugar Ray Robinson after he defeated 
Tommy Bel! for the welterweight 
championship at Madison Sgetare 
Garden on Dec 20, 1946. Dunphy did 
the blow-by-blow of the fight over 
Mutual Broadcasting. 

Shirley Bell Cole 
... Most famous for her performance as Radio's Little Orphan Annie she also was a 
member of the WGN Players playing such roles as Little Eva Uncle Tom's Cabin), 
Oliver Oliver Tivist) and Tiny Tim in The Christmas Carol along with other child roles. 

NOW (left): Cole lives in Illinois and makes personal appearances every now and 
then at Radio conventions. 

THEN (far left): At age 10 1/2 Cole began her career as Little Orphan Annie which 
lasted 9 1/2 years. As a teenager she also played Patsy on Captain Midnight. 

28 11, 
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Inman Brim 
... well known for producing more than 30 Radio series 
in the '40s in addition to special broadcasts during World 
War II in relation to the office of war information. 

THEN (far right): Brown produced more than 30 series 
including Inner Sanctum Mysteries, Dick Tracy, Flash 
Gordon, The Thin Man, John's Other Wife, and CBS Radio 
Mystery Theater. 

NOW (right): Brown resides in New York and still 
produces Radio dramas. One is called We The Living 
which tells stories of people over age 55 in contempo-
rary terms. 

Fred Foy 
... became a Radio trademark as the 
announcer and narrator for The Lone Ranger 
at WXYZ Detroit. He later moved to 
ABC Radio and then TV, hosting and/or 
narrating such shows and Theatre Five on 
Radio and The Generation Gap on TV. 

THEN (right): Foy ( far right) with the cast 
of The Lone Ranger at WXYZ Detroit 
during rehearsal in 1948. 

NOW (bottom right): Foy is 
still active in broadcasting 
doing voice-overs and makes 
many personal appearances 
talking about Radio's Golden 
Age and his years with The 
Lone Ranger. He resides in 
Massachusetts. 
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CUTTING-EDGE MARKETING TOOLS FOR YOUR STATION 
LAPTOP COMPUTER-BASED M ULTIMEDIA S ALES PRESENTATIONS 

Our customized presentations turn your laptop computer into a high-tech presentation tool, complete with sound, video, text, 
photographic images, animated charts, graphs and more. A tremendous tool for for your Sales department! 

INTERNET W EB S ITES • O RIGINAL TV S POTS • SALES M ARKETING VIDEOS 

THE TRIVIA S UPER CHALLENGE T INTERACTIVE GAME SHOW 

The Leader in Film • Video • Multimedia for Radio 

HO NUM CALL TODAY! 
(610) 892-7970 

RADIO 
DE 28 
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It's everything your listeners WWII to know! 

ALREADY ON: 

WABC•11111111(0•11MBAP 

IAIJII•KDKA•KMOX 

1111FLA•WIAIJ•WTOP 

AND DOZENS MORE! 

LL1LLEÏ PC LL 

GET ONLINE TODAY: CONTACT YOUR PREMIERE RADIO REPRESENTATIVE AT 

818 377-5300 OR 703 318-8131. 
Circle Reader Service # 123 
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Les Tremaylle 
... considered one of the most famous voices of 

America in the '40s, Tremayne has appeared in most of 
the major Radio programs originating from New York, 
Hollywood and Chicago. He has also been in more 
than 30 films and been on several TV shows and done 

countless announcing and voice-over work for com-
mercials, animated films and documentaries. 

NOW (right): An archivist and Radio historian, 
Tremayne is one of the original founders of the Pacific 
Pioneer Broadcasters and still produces, directs, writes 
and performs his own syndicated Radio show. He is 
also one of the founding members of CART (Califor-

nia Artists Radio Theatre), where they do repertory 
theatre on NPR once a month. Tremayne resides in 

California and has just been inducted into the Radio 
Hall of Fame. 

THEN (left): Of his innumerable roles on Radio, some of 
his most notable were on The Thin Man, Grand Theatre, 
The Falcon and as host of The Hallmark Hall of Fame. 

Wishing Radio A 
Happy 75th Birthday 

The RealAudio Server is part of an audio-on-demand delivery system for the Internet which allows publishers 
of news, entertainment, business, and educational content to deliver audio through the Internet to users of 
multimedia computers. RealAudio plays instantly, without download delays, through all types of Internet 
connections from 14.4 Kbps modems and up. Server packages of various sizes are available to meet your 
needs. 

To find out more on how to add audio to your Web site call us today (206) 447-0567 
or visit our site at http://www.RealAudio.corn 

Progressive Networks, Inc. 616 First Ave., Suite 701, Seattle, WA 98104 serverinfo@prognercorn 
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AT A COUP" 
Mason Lewis, Program Director KNOW AM - DENVER 

"WE CAN'T WAIT FOR 111E NEXT SPECIAL" 
Pam Ferrin, Program Director 
WNDE - INDIA qAPOLIS 

"WELL DONE, WESTWOOD" 
Michael Packer, General Manager 

WXYT - DETROIT 

"IMPORTANT EVENTS BELONG ON KABC" 
George Greene, General Manager 

KABC - LOS ANGELES 

"LISTENER RESPONSE WAS EXCELLENT" 
Dick Stein, General Manager 

WIBV - ST LOUIS 

"CONSISTENT YET UNPREDICTABLE" 
David Berstein, Program Director 

WOR - NEW YORK 

"GREAT PROGRAMMING" 
Pete Gardener, Program Director 

KTRH - HOUSTON 

"PROUD TO B 
Brian Whittemore, 

WBZ AM - 

"VVOND 
'Robin Bertolucci, E 

KGO AM - SAN 

PART OF IT" 
rogram Manager 
OSTON 

RFUL" 
ecutive Producer 
FRANCISCO 

# A WESTWOOD ONE 
V 01 ENTERTAINMENT v 

On Thursday, September 21st, Westwood One' 

President Bill Clinton. Millions of listeners hea 
around the world as he answered questions LI 

"Larry King Super Specials" premiered with 

d the President on hundreds of radio stations 

from Westwood One's studios in Los Angeles. 

This history-making broadcast represented the highest level of interactivity ever between 
a President of the United States and the American public. 

For information on the next " Larry King Super Special" 
contact your Westwood One representative at 703-413-8550 

Circle Reader Service #125 
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To FIND SOLUTIONS IN SPACE, 
YOU HAVE TO HAVE BOTH FEET ON 

THE GROUND. 

For one-way data broadcast 

and digital audio satellite solutions, 

look to International Datacasting.  

rom the day it's installed, a satellite radio network 

undergoes constant change. So you need a company with the 

people and products in place to keep you one step ahead. 

That company is International Datacasting. 

We've installed turn-key SCPC digital audio satellite 
systems for clients all over the world; Australian Broadcasting 

Corporation, Learfield Communications, Capital Radio 

Networks and United Press International, to name a few. 

International Datacasting systems are fully addressable using 

unique network management software. Our systems are 

designed for maximum flexibility, ideal for the growing 

network. And from the lab to the field, our staff consistently 

provides the most innovative solutions in the industry. 

So give us a call. We just might have the solution 

you've been looking for. 

INTERNATIONAL 
l),\ I A( A ', I I 

Erlenborn 

Corporate Headquarters: 2680 Queenseiew Driee. Ottawa. Ontario. Canada. K2B 8H6 Ta (613) 596 4120 Fax: (613) 596 4863 

US Sales and Marketing: 3850 Holcomb Bridge Road. Suite 420. Nouross. ( eor0. USA 30091' Tel: (-70) 446 9684 Fax: (-,0) 448 6396 

... a child performer and vaudeville 
veteran, Erlenborn became a sound 
and voice-over man and performed 
other acting chores for CBS Radio 
studios in the '40s on such network 
shows as Calling All Cars, Dr. Christian, 
Joe Penner, Texaco Star Theater, Gene 
Au try's Melody Ranch and Meet Millie. 

THEN (above top): Erlenborn in action 
on the Texaco Star Theater clanging the 
Fire Chief Bell. 

NOW (above bottom): Erlenborn resides 
in California and appears at old-time 
Radio conventions in Newark, NJ, Los 
Angeles, Seattle and Dennison, IA, re-
creating old Radio shows by doing 
sound effects and performing. 

34 
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he DSE 70IIC Version 5.0 1 

With a workstation this fast, 
nothing can slow you down. 

) With time compression, the 
I HI., has added ten y 
creative career." 

„kilo, FP. . 

Lis .4 

-.Uwone cm learn to do anything 
ii Ole DSE in an hour. And INDO 

it in a second." 
Del.hy 

Coin niernrel ¡'ii',Inc ion DirrCiD1* 

110T-') IVQ1iT-1-.,A1. Ntru, Ye,* 

" Three stations, 36 commercials 
day, who has time to fool with a 

waveform editor?" 
Petri. B.'!. ('J, U.( Eno i nevi 

ROftiO fa AneNterda 

From Auckland to Amsterdam. the DSE 7000 has earned a reputa-

tion as the fastest editing system fer radio. Now, with time compression 

and expansion, nothing can slow your creativity down. The DSE is the 

only digital workstation that lets you edit by ear in real time. You don't 

) • : tar is taster tlian the eyi. And 
I)SE is still the best editing system 

for radio." 
G euley Weber. Too eneister 

Product, Leipzig, German,' 

" I've stopped looking for a better 
digital workstation for radio. With 
upgrades, the DSE is future proof." 
kie.s,ell Kerr. Planning& Derelapineid Manager 

IBC, Auckland, Neu' Zealand 

have to stare at a complex waveform screen, "name" every sound, or 

mix with a mouse. Just cut, leader, erase, more, loop, copy and mix in a 

completely natural manner. The DSE 7000. Now with Version 5.0 the 

New Speed of Sound is making quick work of the world of radio. 

otbion 
H A Harman International Company 

la!A .)rbatt and DSE 701h. rug,iur,1 ,t.t,t,ttarks. 152) Avausclo Si.. San I.,indro, (*A 9457; CSA 
cusiservw 
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Ralph Edwards 
... performer, creator, 
writer, producer and 
packager of Radio shows 
and later TV, he is most 
well-known for creating, 
producing and hosting 
Truth or Consequences 
which began on March 
23, 1940 and lasted for 
17 years on the Radio 
and 28 years on TV, and 
for This Is Your Life. 

NOW (top left): Edwards 
is chairman of the 
Board of Pacific Pioneer 
Broadcasters and is 

involved with charitable works and 
new shows. He resides in Califor-
nia. Pictured at a recent get-
together at Edwards' house were 
these former co-workers at KFRC 
San Francisco in the mid-'30s and 
cow television executives ( 1-r): 
Austin Peterson, writer, cartoonist, 
and later producer of the Colgate 
Comedy Hour and president of Ted 
Bates Agency, Sylvester ( Pat) 
Weaver, program director at KFRC 
who later became president of 
NBC and also headed Young and 
Ruhicam. Murray Bolen, top 
agency man, Benton and Bowles 
and Compton, but a pianist at 
KFRC, and Edwards. 

THEN (left): In it's heyday, Truth or 
Consequences maintained the same 
time slot day and sponsor for 10 
years. Edwards ( far right) looks on 
in giee at some contestants in the 
hot seat. 36 

\UN 

We've come a long way....Happy 75th Birthday, Radio! 

entertainment 
Fun Factory Country Kickers Urban Fun Factory Decade World Premiere 

116 East 27th Street • New York, NY 10016 • Phone (212) 679-3200 • Fax (212) 679-3310 
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E. Alvin Davis & Associates 
The World's Most Experienced Oldies Consultant 

Two Formats, One Consultant 

GO. Oldies + 70. Oldies 

No Consultant Is More Experienced ... 
Experienced with more stations... 

— Twice as many clients as our closest competitor 

Experienced in more markets... 

— 45 markets, 3 countries 

Experienced in more head-to-head FM Oldies battles... 

— Undefeated in 8 battles, 7 times as the underdog 

Experienced in more Oldies start-ups... 

— 9 start-ups, average start-up debuts with an 8.9 

Experienced in more successful ratings turnarounds ... 

— Our average turnaround client increases ratings 60.6% 

Experienced in more 25-54 ratings successes... 

— 29 clients achieve Top 5 ratings, 17 reach Top 3 

Specializing exclusively in 60s Oldies and 70s Oldies ... 

— Oldies is all we do! 

To learn more — 
telephone E. Alvin Davis 

now at 513/272-2300 eel) E. ALVIN DAVIS 
& ASSOCIATES, INC. 

RADIO PROGRAMMING 
& MARKETING 
4777 PED BANK RD, SUBE 16 
CINCINNATI OH 45227-1542 
513/272-2300 

The Oldies Specialist 

E Alvin Davis 
President 

Circle Reader Service # 129 
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... a Radio, film and television actress who worked 
for a variety of network Radio shows in the '40s and 
'50s such as Sherlock Holmes, Lux Radio Theater, Fibber 
McGee & Molly, Dragnet, Harold Lloyd Comedy Theater and 
many more. In total, she appeared on roughly 8,000 
Radio shows. 

NOW (bottom right): Webber writes, produces and 

directs for the California Artists Radio Theatre 
(CART). CART is comprised of actors from the 

Peggy 1Vebber 
Golden Days of Network Radio, stars of television 
and films, the Abbey Theatre of Ireland, the National 
Theatre of England and Broadway in America. Many 
of Webber's Radio dramas have been airing on 

Nationat Public Radio for the past four years. 

THEN (top left): One of the many shows Webber 
acted in was One Man's Family on NBC Radio with 
Janet Scott ( I) in 1950. 

37 
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Jack Smith 
... known to many as "the man with a 
smile in his voice" or "Smiling Jack 
Smith" made his mark on Radio with 
CBS, recorded many albums with 
Capital, Coral and Columbia Records, 
and became a television sensation as 
host of You Asked For It on ABC but 
hosted a number of other shows as well 
in addition to appearing in several films. 

NOW (left): Smith resides in Califor-
nia, is retired, but does telethons for 
the Variety Clubs International for 

handicapped children, an organization 
to which he belongs. His star is on 
Hollywood Boulevard's Walk of Fame. 

THEN (far left): After singing on many 
network shows he was given his own 
network show on the CBS Radio 
Network, The Jack Smith Show, (five 
nights a week) which lasted for eight 
years. He was also a DJ on KLAC Los 
Angeles and worked on The Prudential 
Family Hour for CBS as well. 
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Q: What if One-On-One Sports had balked at 

Talk America's amazing per-order spot ad plan? 

A: They would have missed out on a whopping 

$50,000+ (and counting...) 
There's no reason in the 

world to let a single avail go by 
unfilled. PSAs get okl fast, and 

they don't make you any money. 
Same thing with promos. That's 

why you should look into Talk 

America's per-order spot ad 

program. It pays. 
As our friends at One-On-

One Sports (the largest 24 hour 

live sports talk radio network) 
would attest, it pays big. 

Rogers Broadcasting would 
agree. They've seen $ 15.549 and 

some change in just six weeks 

from Talk America's per-order 

spot ads. 
What's that? You've been 

burned by per-order outfits before? 
We know. We've heard the stories. 

And there's nothing we'd like more 

than for you to call our clients and 

get a "reality check- from them. 
We'll send you a list of names and 

numbers along with our free com-

pany brochure. 
But since you're curious, here 

are some of the reasons why Talk 
America has become the leader in 
direct response per-order advertis-

ing: 
We find the right products, 

with price points between $69.95 

and $200, that appeal to the mass 

market. That's right: No $ 19 mops 
or $20 magazine subscriptions that 

generate nothing but pocket change. 

Our products are heavy hitters. 
Talk America's copywriters are 

seasoned pros who push listeners' 
hot buttons with precision. 

We assign stations a unique 

800 number so we can track calls 

with pinpoint accuracy. 
Our calls center is staffed by 

trained sales reps, and our close 
rates are well above the national 

average. 

Talk America's in-house 

fulfillment and customer satisfac-
tion departments ensure that the 

people who buy our products... 
your listeners...are treated with 

respect and integrity. 
And now the really good part: 

Your take is 25%. A new check 
arrives in your mail every week. 

Don't let another avail go by 

empty handed. Put Talk America 

to work for you. There's no 

risk...and the rewards can be very 

sweet. 

Call for a brochure: 

1-800-576-0377 
ext. 4002 

TALK AMERICA 
World of Marketing lipportunitie. 

, lo Comm.. Street, Portland. MC 04101 
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I I Nelson 
... Radio actor who played Skeezix on 
Gasoline Alley and Rush on The Vic & 
Sade Show. 

NOW (right) ldelson lives in Califor-
nia, and teaches writing for television 
from his home. He has also authored a 
book titled "Writing for Dough." 

THEN (above): tdelson ( I) on The 
Vic ér Sade Show, with Bernadine Flynn 
(Sade) and Art Van Harvey ( Vic) in 
the late ' 30s. tei 
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• Persian Gulf War 
Collapse of Soviet Union 
Clarence Ilhornas Anita Hill 

•  
• 'U.S. Sends Troops to Somalia 
• Rodney King Verdict: LA Riots 
• Presiclential Election: Clinton i.1-1S 

• World Trade Center Bccnbing 

• Midwest Floods - California Fires • Disaster in.Wa.co 

• war in Former Yugoslavia 

• Earthqualce in LA. 
• U.S. Intervenes in. Haiti 
• OJ Simpson Charged with Murder 

• War in. Bosnia 

• oklahama city Bombing 
• OJ Simpson Trial...Verdict,. 

• Susan Smith Trial 
• War in Bosnia Contirmes 

What 
Will 

the World 
ppen Next? 

Don't get caught by surprise - the 

Westwood One Radio Networks bring 

you the most complete news services 

on the planet. 

For global coverage of compelling 

news events, call your Westwood One 

representative at (800) 225-3270. 

We've Got a Name for News 

IYlIà WESTWOOD ONE 
RADIO NETWORKS 

CINNRADNBC RADIO 

‘ttit MUTUAL NEWS 

CCRIMN Headline 
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Instant Replay, the Hard Disk Audio Player 

With Instantaneous Access To 
1,000 Cuts, This Could Be The 
Only Other Accessory You 
Will- Ever Need To Buy. 

Sure, go ahead. Put your feet up. 

Because with Instant Replay's® fast 

radio, TV, live shows, sports events and 

cueing of audio for 

post production, your 
work couldn't get any easier. Just push one of the 50 Hot-Keys and get imme-

diate playback of your stored music, sound effects or spots— in stereo, with 

superlative quality. 

Instant Replay is completely self-contained, sports a four or eight hour hard 

drive, and stores up to 1,000 cuts. There's no limit to the length of any cut, and 

no waiting for floppy disks 

to load. Professional fea-INTRO 

ahINOUNCE 01 32 

tures such as sample rate 
LLLLLIL1LJLei conversion, analog and 

LLL2LLLLULLJ eLl2:LLL digital VO, automatic head 

LL LLL.L-LLJLi L— L— trims, and even a printer 

port make this machine 
War 

very agile and genuinely 

easy to use. Best of all, 

it only $2,995. 

Instant Replay is a new breed of digital audio player—especially designed 

for people in a hurry. Call 360 Systems today and arrange for a quick demon-

stration at your facility. 

Easy chair optional. 

PROFESSIONAL DIGITAL AUDIO 

Happy 75* Birthday Radion 

5321 Sterling Center Drive Westlake Villa. CA 91361 USA Phone ( 818)991-0360 Fax (818) 991-1360 
360 Systems, Instant Replay and Hot-Keys are registered trademarks of 360 Systems ©1995. 

Eames- Lounge Choir and Ottoman courtesy of Herman Miller, Inc. 800-646-4400 
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PHOTOS EXCERPTED FROM 

BLAST FROM THE PAST: A PICTOR ,AL HISTORY OF RADIO'S FIRST 75 YEARS 

By B. ERIC RHoADs 

These newfangled devices called microphones 

were intimidating to even the most seasoned 

performers like Alice Brady. To eliminate the 

intimidation, stations created lampshades to 

disguise the microphones. Surely performers 

were fooled when told to speak into the 

lampshade. (1926) 

Broadcast Pioneer Archives 

The very cramped WBZ studio in Spring-

field, Massachusetts, on September to, 

1921. 

Broadcast Pioneers Library 

Natty Max Dolin conducting the NBC Firestone 

Group in 1929 from the San Francisco studios. 

Pacific Pioneer Archives Announcer Rex Willets with engi-

neer Frank Pierce at the WOC Dav-

enport contro. room. WOC was the 

smallest station it the 13-station 

chain of the first Radio network of 

AT&T stations. 

Broadcast Pioneers Library 

111--117 1F - ff.i17 
I 

Announcer (right) Kolin Hager and assistant 

announcer Robert Weidaw present the perfor-

mance of a local harpist on General Electric's 

WGY in 1923. 

Broadcast Pioneer Archives 

"Me al transmitter at origin  e 

pioneers in broadcasting. 

Broadcast iv 
neer Arch Pio es 

The WEAF New York studio at 24 

Walker Street. AT&T-owned WEAF 

started as W BAY, later became WRC.A 

and then WNBC. 

Broadcast Pioneer Archives 

atlas, one of the 

The WJZ Newaik studios and performers. 

Broadcast Pioneers library 
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When the Zenith Electronics Corporation got into 

the business of owning Radio stations, it added a 

unique twist — it made them mobile like Zenith 

Radios. Chicago's WJAZ base studios were built in 

1922 and the mobile unit in 1925. 

WWI Orchestra/BPL Live 

Radio music with groups organized ex-

pressly for broadcasting on WWJ. 

Broadcast Pioneers 

NBC rapidly outgrew this studio because 

of the number of programs originating 

from Hollywood. 

Hearst Newspaper Collection; Special Collections; 

University of Southern California Library 

Studio A at CBS' new Columbia 

Square studios in Hollywood. 

CBS 

Radio was booming and the networks were 

making more money than ever imagined, result-

ing in palaces for network operations. This was 

the new NBC facility in Hollywood. 

Hearst Newspaper Collection; Special Collections; University 

of Southern California Library 

WENR Chicago became a pivotal station for NBC 

because of the talent pool available in Chicago 

to build the network resources. As a result, 

Chicago became a major center for network 

broadcast origination. Seen here is the cast of 

one of the weekly playlets on the station. 

Broadcast Pioneer Archives 

RBDS. • 
. . . is the U.S. standard for radio data transmis-
sion. It's based on the proven European RDS 
system, in use overseas for more than 10 years. 

RBDS "smart radios," now available, can 
seek specific formats, display call letters, song 
titles, promo or advertising messages, and 
provide important travel and emergency infor-
mation. 

1 lnovonics, Inc. 

Today's RBDS is a fully compatible system. 
It will co-exist with proposed "high speed" 
data channels now being developed for specific 
applications. 

Inovonics' stand-alone RBDS encoder does 
not require a host computer or programming 
expertise. It simply lets you implement RBDS 
at your station for under $1000. 

. 
MODEL 710 RBDS ENCODER — $995 

1305 Fair Ave. • Santa Cruz, CA 95060 • 1(800)733-0552 
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A Great General Manager 
A Great General Manager is an advocate for ownership, an effective business leader who adds value and creates wealth. A Great General 

Manager understands leadership is an art, that leadership is being then doing, and he/she knows you can't lead unless someone is willing 

to follow. A Great General Manager values " people skills" and is devoted to being a good and fair person with a reputation for creating a 

stimulating, positive, and challenging environment. A Great General Manager serves as the playwright, director, and supporting player 

who sets the stage for greatness. A Great General Manager builds on strengths — his/her own strengths, the strengths of his/her superiors, 

colleagues, and subordinates; and on the strengths of the situation. A Great General Manager is a bigger than life original, he/she walks their 

talk, confident to be themselves, at ease in any situation. A Great General Manager has a life and an engaging sense of humor. A Great General 

Manager is aware of the powerful magic in timing, attitude, a smile, a word of praise. A Great General Manager makes their numbers. A Great 

General Manager accepts responsibility to the shareholders, associates, advertisers, listeners, and the community; shaping events rather than 

being shaped by them. A Great General Manager is persistent, takes charge without taking control, never underestimates the competition 

and never gives up. A Great General Manager is innovative, leveraging knowledge, imagination and change to create advantage. A Great 

General Manager cares enough to ask each associate "Are you having fun?" A Great General Manager views business as a game, a race to build 

competencies, a marathon with no finish line. A Great General Manager knows it's not enough to do things right; he/she must do the right 

things. A Great General Manager has a tremendous desire to make something happen, to make a difference and a lasting contribution. A 

Great General Manager knows where their time goes, is self-directed, vulnerable, focused, supportive, dedicated, devoted, accessible and account-

able. A Great General Manager gains perspective and context from study and reflection; he/she transforms experience into wisdom. A Great 

General Manager respects the care and feeding of ideas, recognizes creation is the province of the individual not a committee, and has the 

courage and confidence to carry out ideas. A Great General Manager is always preoccupied with the what and the why. A Great General 

Manager originates, keeping his/her eye on the horizon, just as obsessed with maximizing opportunity share as with maximizing market share. 

A Great General Manager hires smart; sensitive to the endowment of intellectual capital, he/she is consistent in demanding that people reach 

their potential. A Great General Manager is a world-class negotiator, a coach, an excellent listener, a strategic thinker and a tough-minded 

competitor. A Great General Manager knows that all business is problem solving and learns to be decisive, learns to act on his/her intuitive 

skills, facing reality as it is, not as it was or as he/she wishes it to be. A Great General Manager lives by the Golden Rule and treats people 

the way he/she would like to be treated. A Great General Manager encourages dissent, openness, gives license to be contrary, always confident 

to solicit questions and foster challenges. A Great General Manager recognizes the advantages inherent in tact, compassion, diplomacy, honesty, 

flexibility, sensitivity and trust. A Great General Manager "gets it" when it comes to values, beliefs, relationships, promises, priorities, vision, 

details and continuous renewal. A Great General Manager is a creative collaborator. "We are such stuff as dreams are made of" so said 

Shakespeare and A Great General Manager knows dreams, teamwork, faith, patience, integrity, common sense, commitment, hard work and 

careful planning are the stuff great radio stations are made of A Great General Manager believes chance favors only the prepared mind, 

that luck is a combination of preparation and opportunity. A Great General Manager is shamelessly enthusiastic and puts the infectious qualities 

of passion and enthusiasm to work every day. A Great General Manager knows what they don't know, is intellectually honest profoundly 

curious, and has an insatiable appetite for knowledge. A Great General Manager chooses to mork with "business partners" rather than vendors. 

A Great General Manager is a trustee of the license and protects it because without it there is no radio station. A Great General Manager has 

the ability and desire to inspire and move people, and is known to be consistent, direct, principled, resourceful, disciplined and responsible. A Great 

General Manages considers every associate as talent and values the gifts of each. A Great General Manager is committed to a lifetime of learning, 

reading, observing and growing. A Great General Manager's work is never done as radio is show business and always remains a work in progress. 

The Radio 
Consultants 

LEVERAGING KNOWLEDGE & IMAGINATION TO CREATE ADVANTAGE 
on, Riclio Consultants, inc. 7101 York Avenue South, Suite 220 • Edina, MN 55435 • (800) 940-3345 
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A WOWO/WGL sportscaster does play-by-

play of a local high-school basketball 

game. 

Broadcast Pioneers Library 

Local programming tried its best to keep 

up with the networks. Pictured is a local 

morning show, The WGNY Breakfast Club, 

starring The Swamie, The President and 

Chatterbox. 

Broadcast Pioneer Archives 

Junior Town Meeting was the high-school 

equivalent of Town Meeting of the Air, seen 

here on WSAI Cincinnati. 

Broadcast Pioneers Library 

CBS featured many programs from audito-

riums of schools throughout the country on 

"The American School of the Air." 

Broadcast Pioneers Library 

'QV 

Sponsored by Lucky Strike, Your 

Flit Parade featured the top stars 

singing the top songs of the 

week. 

Broadcast Pioneers Library 

While the men 

were away fighting WWII, many 

women took over the controls 

at local stations like CBS affili-

ate WBIG. Operators are (l-r): 

Margaret Cox and Alice 

Birkhead. 

Broadcast Pioneers Library 

e iljuni• SERVING THE BROADCAST INDUSTRY WITH DECISIVE 

datawcPler INFORMATION 
4;_ultruik 
loam» 

Establi ,licd 1071 

Target Marketing • Zip Codes, Demographic Projections, Loyal - Listener Club Demographics 

Custom Mapping • LMA/Duopoly, Networks, Ethnic/Demographic, Media Kits 

Station Management • Flag Service, Callcheck, Broadcast Directories 

P.O. Box 30730 
800-368-5754 • Fax: 301-656-5341 

Bethesda, MD 20824 
e-mail: info@dataworld.com WWW: http://dataworld.com/ 

1 
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A Great Program Director 
A Great Program Director understands that radio is a ratings driven business and delivers winning numbers to the sales department. A 

Great Program Director is an advocate for target listeners, a champion for P-1 listener wants and needs. A Great Program Director puts 

research to work to stay in touch with his/her target. A Great Program Director understands the incredible powers of imagination, 

knowledge, creativity, attitude and focus. "The play's the thing" so said Shakespeare, and A Great Program Director knows that great radio 

is great theater. A Great Program Director is a leader, a coach, a director, a business person. A Great Program Director values 

"people skills" and is devoted to being a good and fair person with a reputation for creating a stimulating, positive and challenging 

environment for creative individuals. A Great Program Director knows building a great radio station is a marathon with no finish line; 

the price of success is always more competition. A Great Program Director is decisive, a strategic thinker, an excellent listener, a person 

who "hears" ideal radio playing in his/her head and strives to put that station on the air every set, every quarter-hour, every day. A Great 

Program Director is a competent fiduciary and accepts responsibility for diligent planning and prudent allocation and care of the company's 

most precious resources — talent, time, and cash. A Great Program Director demands, and works to sustain, a "no surprises" environment, 

keeping the GM and GSM aware of what's happening — on the air, in the programming department and in the market. A Great Program 

Director understands that every programmer has the same sixty minutes to "program" each hour and uses every minute to full advantage 

in the battle for listener's time, mind, loyalty and recall. A Great Program Director keeps his/her station fresh, compelling, entertaining, 

informative, topical, local, relatable, memorable and "on strategy" every hour of every day. A Great Program Director knows where his/her 

time goes. A Great Program Director is focused on taking positive, pro-active action to change the reality in which they live and work. A 

Great Program Director puts integrity first and always under-promises and over-delivers, especially when the GM, clients, and listeners 

are involved. A Great Program Director knows he/she can never execute a plan alone and must inspire, motivate, direct, and lead a team 

to consistently win. A Great Program Director realizes that the studio is a stage and not an office. The single most important activity in 

the entire radio station (where every hope, wish, plan, promise, strategy and tactic come into sharp focus) happens in a room where 

performers talk to themselves and push buttons. A Great Program Director focuses his/her efforts on results rather than on his/her work. 

A Great Program Director builds on strengths — his/her own strengths, the strengths of his/her superiors, colleagues, and subordinates. 

A Great Program Director "under-programs" his/her radio station always knowing what he/she keeps off the air is often of more strategic 

value than what is put on. A Great Program Director constantly stays in touch with cutting-edge developments and concepts in his/her 

format and has developed a network of gifted minds; a speed dial of world-class thinkers. A Great Program Director ensures that the most 

effective, best written, best produced, most engaging and entertaining creative on his/her air is the latest station promo involving a client. 

A Great Program Director protects the license because without it there is no radio station. A Great Program Director is always giving 

listeners reasons to listen longer and to listen again. A Great Program Director knows there is never an excuse for had manners and 

understands the most effective way to deal with vendors, record people, and others who are paid to get their attention is to let them do 

their jobs (always aware that some day these folks may be of value to the radio station). A Great Program Director realizes that jingles, 

promotions, contesting., promos, and station advertising are first, tools to get and keep the staff excited and enthusiastic; and secondly, 

tools to accomplish the station's audience goats. A Great Program Director welcomes objective, outside opinions and counsel because 

he/she is always open to new ideas. A Great Program Director never underestimates the competition. A Great Program Director genuinely 

enjoys what he/she is doing, has fun doing it, and customarily wins as a result. A Great Program Director is enthusiastic about sharing 

what he/she knows and is committed to a lifetime of learning, reading, observing, and growing. A Great Program Director possesses 

boundless curiosity and an almost childlike, contagious exuberance: he/she dares to be naive. A Great Program Director stays impassioned 

about creating, reinventing, and staging great radio every day. 

0 The Radio Consultants, Inc. 

The Radio 
Consultants 

LEVERAGING KNOWLEDGE & IMAGINATION TO CREATE ADVANTAGE 
7101 York Avenue South, Suite 22M • Edina, MN 55435 • (800) 940-3345 
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This beautiful batch of wires became the first official 

broadcast transmitter of KDKA Pittsburgh, built by Dr. 

Frank Conrad in his garage as 8XK. 

Broadcast Pioneers Library 

The home of Dr. 

Frank Conrad is 

also the home of 

Radio, where 

Conrad's 8XK ex-

periments and 

broadcasts took 

place. 

Radio Ink Collection 

T.H. Baily (I) KDKA literary critic, and T.F. Harnack 

(r), announcer on KDKA in 1924. 

Broadcast Pioneers Library 

RADIO 
INK 46 

Dr. Frank Conrad is a part of Radio's romantic 

history. He re- licensed his home amateur Radio 

station, 8XK, and began to transmit musc and 

speech instead of dots and dashes. This station 

became KDKA Pittsburgh. Conrad died in 1941, 

shortly after this photo was taken. 

Broadcast Pioneers 

A KDKA mobile transmitter truck outside the 

Pittsburgh chamber of commerce in 1924. 

Broadcast Pioneers Library 

Farm reports changed farming by giving crop 

reports, market rates for produce and weather 

reports to aid farmers. The first farm reports 

came from KDKA Pittsburgh. 

Broadcast Pioneers Library 

Harold W. Arlin, one of the first voices 

heard on the first station, KDKA. 

Broadcast Pioneers Library 

Dilworth's Little German Band with 

Schnitzel the dog. Directed by Gus Smaltz 

on KDKA in the late '20s. 

Broadcast Pioneers Library 

The KDKA Little Symphony Orchestra 

with Victor Saudek, conductor. (1922) 
Broadcast Pioneer Archives 

HAPPY BIRTHDAY ISSUE 



HAPPY BIRTHDAY RADIO! 

 iP  

0111 çafilqM 
zieri. • 

Acoustics be-

came important in early broad-

casts, forcing stations to drape their studios, 

like this early KDKA studio in Pittsburgh. 

Broadcast Pioneers Library 

KDKA programming entertains train pas-

sengers in 1925 as receiver sets were 

mounted in train cars. 

Broadcast Pioneer Archives 

Broadcasting the results of the Harding-Cox 

presidential election, KDKA cleated the first 

official broadcast on November 2, 1920. 

Broadcast Pioneers Library 

KDKA was responsible for many 

Radio firsts, including first church 

broadcasts. Broadcasting live from 

the pulpit at the Shadyside Pres-

byterian Church in Pittsburgh is 

William Jernings Bryan. 

Broadcast Pioneers Library 

The light pole also 

served to support the 

KDKA microphone at 

the first church broad-

cast ever made. 

Broadcast Pioneer Archives 

Listeners would have 

never known whether 

or not fitness instruc-

tor Spike Shannon was 

actually doing the ex-

ercises before the mi-

crophone on KDKA 

Pittsburgh since no 

cameras were present. 

Broadcast Pioneers Library 

A CLASSIC ... 
CELEBRATE RADIO'S 75TH 
WITH THE OFFICIAL 75TH ANNIVERSARY 

POLO SHIRT — 4-COLOR LOGO, FINELY 

EMBROIDERED ON OUR CLASSIC 100% 

COTTON CREAM-COLORED POLO SHIRT. 

$24 
or XL 

For orders over 12 
we'll add your 

station logo to the 
sleeve for free! 

R TOLL FREE 

610-5771 
"./--7/7/..i; • R FAX: 407-655-6164 

224 DATURA STREET • SUITE 701 • W EST PALM BEACH, FL 33401 

HAPPY BIRTHDAY ISSUE 
RADIO 
RAC 47 



HAPPY BIRTHDAY RADIO! 

fr 

PI-UP1111.1TIU Of T111 NU 
u. aril mull mull m..1 •  3'1111 mull min! 

Freeman Gosden (Amos, left) and CharÉes 

Correll (Andy, right) pictured during their 

early years in broadcasting on Chicago's 

WMAQ as Sam and Henry. They changed their 

names a year later when the show was picked 

up by the network and became a national hit. 

Theirs was the first nightly program to be 

continually broadcast. (circa 1928) 

Associated Press 

One of Radio's first 

child stars, Baby Rose Marie, first 

sang at age three on NBC in 1926. She 

eventually was given her own 15-minute 

Sunday morning show on NBC's Blue Net-

work in 1932. As she became more popu-

lar, the show gained more frequency, 

staying on the air through 1938. As an 

adult, she went on to a television role on 

"The Dick Van Dyke Show." 

Broadcast Pioneers Library 

RADIO 
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Starting as 

The Perfect Fool on WJZ 

Newark, in 1922, Ed Wynn 

later became The Fire Chief 

on NBC. Coming from the-

ater, Wynn was more of a 

visual comic than a Radio 

comic, yet he pioneered 

comedy programming on 

Radio. His program had 

huge ratings and he made 

an unprecedented $ 5,000 

a week during the Depres-

sion. He also started his 

own Radio network, which 

closed in less than a year. 

Broadcast Pioneers 

A rare 1932 photo of Jim and Marian 

Jordan, who first played Smackout, a 

grocer who was smackout of grocer-

ies. This show was converted to 

Fibber McGee and Molly in 1935 

when the program went national. 

Broadcast Pioneer Archives 

Gene Autry's Melody 

Ranch ran for 16 

years on CBS, from 

194o to 1956. Start-

ing in Tulsa in 1929 

at KV00 Radio, Autry 

eventually landed on 

the WLS Barn Dance, 

catapulting him to 

national fame as a 

cowboy singer. 

Broadcast Pioneers Library 

Alice Faye with Phil 

Harris on "The Phil 

Harris- Alice Faye 

Show" Sunday nights 

on NBC. The couple 

played a happy do-

mestic comedy team 

and were also mar-

ried in real life. 

Broadcast Pioneers Library 

Telling stories of life in Grinders Switch, 

Tenressee, comedienne Minnie Pearl (Sarah 

Ophelia Colley Cannon) became an institution 

on The Grand Ole Opry, which an on NBC and 

originated from WSM Nashville. Hoowww-

dee, I'm just glad to be here was her trade-

mark opening. The program may be the sec-

ond- longest continu-

ously running Radio 

show (after The Met-

ropolitan Opera 

broadcasts) starting 

November 28, 

1925, and still on 

to this day. 

Broadcast Pioneer 

Archives 

, 
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George Burns once said 

that he could give Gracie 

a straight line and she 

could ad lib for hours 

without him saying an-

other word. 

Pacific Pioneer Archives 

Doris Day was a singing sen-

sation on NBC's "Your Hit 

Parade" in the late 19405. 

Broadcast Pioneers 

RADIO 
INK 
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Morton Downey was so popular he 

received 90,000 letters a week. He 

first sang on the Radio in England 

at the BBC and landed The Camel 

Quarter Hour in 1931. Although 

known as The Irish Troubadour, 

Downey was born and lived in 

Wallingford, Connecticut. 

Pacific Pioneers 

The musical entertainment 

for Joe Penner's (bottom) 

"The Baker's Broadcast," 

Ozzie and Harriet Nelson 

eventually moved to Hol-

lywood to join "The Red 

Skelton Show" in 1941. 

They left three years later 

when Skelton was drafted, 

which led to "The Adven-

tures of Ozzie and Harriet." 

Broadcast Pioneer Archives 

After a tough try at making it in 

vaudeville, Red Skelton appeared on 

The Rudy Vallee Show in August 

1937. In 1941, NBC gave Red his own 

show, and within two years he had 

the second-highest- rated show in 

America. He went on to become one of 

the biggest Radio and television stars 

of all time. 

Pacific Pioneers Archives 

"The Danny Kaye Show" origi-

nated from Hollywood and pre-

miered on CBS in January 1945. 

It immediately was ranked in 

fifth place nationally, al-

though it only stayed on for 

a year. Kaye became known 

as The Prince of Clowns. 

Broadcast Pioneers 

" 
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Thousands of country music art-

ists made the trip to Nashville 

hoping to be discovered and put 

on The Grand Ole Opry. Roy Acuff 

and The Smoky Mountain Boys 

were rejected three years in a row 

before becoming a part of the 

show. Acuff became The Opry's 

biggest star. (1938) 

Broadcast Pioneers Library 

Ed Gardner 

played Archie the 

Manager on 

"Duffy's Tavern" 

for io years on 

CBS and then 

NBC. The Brook-

lyn - accented 

bartender would 

goof with famous 

guests 

star signed his bar apron. 

Broadcast Pioneers Library 

who stopped in to the bar. Each 

Comedian "Happy" Felton ap-

peared on many Radio programs 

as a regular, including NBC's "Pot 

o' Gold" in its 1946 revision, ABC's 

1948 "Stop the Music" and his 

own Happy 'Felton Show, "Finders 

Keepers," which ran Monday 

through Friday at 11 a.m. on NBC 

starting on March 28, 1945. 

Broadcast Pioneer Archives 
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FOR TOTAL 
DIGITAL POWER 
Total digital integration by 
Computer Concepts dramati-
cally improves every area of 
your station—sound, program-
ming, production and schedul-

ing. The efficiency gains report-
ed by users—talent, managers, 
producers and engineers—are 
remarkable. 

Computer Concepts puts you in 
charge of the station of your 

- 

dreams. You knew that some-
day everyone in the station 
could be in constant communi-
cation. You knew that someday 
the burden of producing your 
program would be reduced to 
less than half. And you knew 
that it was only a matter of time 
until all your station's audio 

could be instantly previewed 
and monitored by all with ease. 

The wait is over. 

Thank you Radio!! 75 GREAT YEARS 

Computer Concepts 
CORPORATION 

• 

Isn't It lime To 
See What 
Digital 

Performance 
Will Do For 
Your Station? 

Like other digital systems, 

Computer Concepts clears up 

cart-clutter and improves 

sound quality. But that's where 

the similarity ceases. 

Computer Concepts is also the 

easiest to use of any digital 

system anywhere. Networked 

for peak efficiency, each area of 

your station will operate better 

than ever before. 

From the very first day our 

practical features will win rave 

reviews from your staff. Ask 

the station managers across 

America and around the world 

who use it . . . Computer 

Concepts changes everything. 

Whether you are ready for one 

or two components, a com-

plete system, or even if you are 

just starting to shop digital, we 

are eager to help turn your 

good station into a great one. 

Please call today and ask for a 

free demonstration. 
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Known as the first disc 

jockey, Martin Block cre-

ated "Make Believe Ball-

room" on WNEW New 

York. At a time when most 

music featured on the 

Radio was live, Block was 

able to provide any artist 

on command by using 

records. Block announced 

for "The Chesterfield Sup-

per Club" and was also 

host of ABC's "The Martin 

Block Show." 

Broadcast Pioneers 

PUSONIIMTIIS Of Till PM 
• I II Ma MIIII 

Laughing it up on 

the NBC Red Network are (l- r) Judy, 

Annie and brother Zeke Canova with Edgar 

Bergen and Charlie McCarthy on "The 

Chase and Sanborn Hour." 

Broadcast Pioneers Library 

Nationally popularized on 

television's "Hogan's Heroes," 

Bob Crane started his enter-

tainment career as a Radio 

deejay in the 19505 on WLEA. 

Broadcast Pioneers 

Exaggerated phrases like " Don't ever 

d000000 that!" and "W0000ee is me!" had 

Radio audiences in stitches from come-

dian Joe Penner, whose career ended 

abruptly in 1940 when he suffered a heart 

attack at age 36 while on stage in a 

Philadelphia theater production. 

Broadcast Pioneer Archives 

- 
Pacific Pioneer Archives 

Jack Benny entertains troops in 1943. 

The Great Gildersleeve Hal 

Peary (left) goes belly to 

belly with the old goat 

Judge Horace Hooker, 

played by Earle Ross. 

Pacific Pioneer Archives 

1996 Can Be The Year You Make 
A Fundamental Change In Sales. 

w:-J# Srj 

The Griffin Reports can help you change the buyer-seller encounter into 
a partnership. Our syndicated, localized, original market research pro-
vides the information you need to make a fundamental change from a 
"selling approach" to a "marketing approach". You and your clients 
have a common goal...sell inventory. Griffin knows how to help you, 
and your clients, (10 just that! 

Griffin Knows. 

euen 
THE 

Call Craig Harper at 800-723-4743 
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Serving Our Communities 
For Over 

Forty Years 
WOR-AM • New York, NY 

WOR RADIO NETWORK • New York, NY 

WDRC-AM/FM • Hartford, CT 

WSEN/WFBL • Syracuse, NY 

KilY/KNR/KKBB • Bakersfield, CA 

KWAV/K1DD • Monterey, Salinas & Santa Cruz, CA 

KUBB/KHTN • Merced/Modesto, CA 

KSEQ/K100 • Visalia/Fresno, CA 

BUCKLEY 
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The NBC Chimes 
Where Did They Come From? 

by Bill Harris 

Iam sure that you have heard the famous sound trademark of NBC, the 
three chimes. The announcer would 

say, This is the National Broadcasting 
Company," and then you would hear the 
three- note chime. I became interested in 
learning more about the chimes when I 
discovered a book in the library titled, 
'The Fourth Chime" by NBC. I had never 
heard of a fourth chime so my curiosity 
was aroused. The book, however, did not 
tell much about the fourth chime, other 
than it was used in addition to the other 
three notes to announce special news bul-
letins. After writing several letters, and 
making several phone calls and inquires, I 
was able to gather the information I was 
seeking. I hope you find the history of the 
chimes as interesting as I did. 

The NBC Chimes 

America's first nationwide network, 
the National Broadcasting Company, 
began broadcasting on November 15, 

1926, with WEAF in New York as the 
key station, and 19 affiliate stations. The 

PERFORMANCE' 
SELLIIti ORDER 

TODAY! 
Ken Greenwood's 

High Performance Selling 

One of the finest books ever 
written on selling. 

Only $ 29.95 (plus 5.50 S&H) 
1-800-226-7857 
rm.. 407 655 8778 

corporation was jointly owned by RCA, 
General Electric, and Westinghouse. 
There was some confusion among the 
stations at the conclusion of network 
programs on the hour and half-hour and 
some type of coordinating signal was 
needed to alert the network stations for 
station break purposes. 

Three men at NBC were appointed 
the task of developing such a signal for 
station identification on the hour and 
half-hour: Earnest la Prada, an orchestra 
leader; Phillips Carlin, an NBC an-
nouncer; and Oscar Hanson, who later 
became an NBC vice president in charge 
of engineering. These three experi-
mented on the air with a complicated 
seven- note arrangement (G-C-F- E-G-
C- E) in 1927 and 1928. The announcers 
found that the seven- note chimes were 
too complicated to remember to strike 
consistently in the correct order so the 
number of notes was reduced to four (G-
C- F- E) and that was reduced to three. 
On November 29, 1929, the three notes 
(G-C- E) that became the trademark of 
NBC were broadcast. The chimes were 
struck at 29:30 and 59:30 past the hour. 

The chimes consisted of three-note 
bars finely tuned to exact pitch, mounted 
on a wood sound box with leather 
bumpers padding the ends. The bars 
were mounted in striking order and the 
box had an aluminum handle on the side 
so the announcer could hold it up to the 
microphone while striking the chimes. 

Beginning in 1932 the chimes were 
generated automatically by means of 
finely tuned metal reeds that were 
plucked by metal fingers mounted on a 
revolving drum, much like a music box 
operates. The reeds formed part of a 
capacitor in an oscillator circuit. The 

notes were amplified and then sent out 
to be broadcast. Now all the announcer 
had to do to sound the chimes was push 
a button. 

The fourth chime was initiated to 
announce special news bulletins. It was 
first used to announce the crash of the 
Hindenburg at Lakehurst, NJ, in 1937, 
and used again during the Munich crisis 
in 1938, with the attack on Pearl Harbor 
in 1941, and during the D-Day inva-
sion. The fourth chime was a second 
sounding of the note "C." 

The chimes announced the begin-
ning of NBC television broadcasting on 
April 1, 1941, with the sign-on of 
WNBT-TV in NYC. 

NBC registered the chimes with 
the U.S. Patent Office in 1950, the first 
audible trademark to be registered. Be-
low is the description as filed with the 
Patent Office. 

Serial Number: 72-349496 

Type of Mark: Service Mark 
Description of Mark: The mark com-
prises a sequence of chime-like musical 
notes which are in the key of C and 
sound the notes G, E, C, the "G" being 
the one just below middle C, the "E" the 
one just above middle C and the "C" 
being middle C, thereby to identify 
applicant's broadcasting service. 
Owner Name: (registrant) National 
Broadcasting Company Inc. 
Owner Address: 30 Rockefeller Plaza, 
New York, NY 

The chimes were discontinued on 
both Radio and television on September 
12, 1971, but in celebration of NBC's 50th 
anniversary, were once again used follow-
ing all broadcasts in November 1976 et 
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CALL FOR ENTRIES • THE 1996 RADIO WAYNE AWARDS 

Who Are Î' 
merfals Best 

You Decide. 
Being the best is worth recognition. Each year Radio ink magazine honors the top 

people in the Radio industry by presenting the coveted Radio Wayne Award in each 

of several categories. If you know someone who epitomizes professionalism and 

has raised the overall level of excellence in Radio, this is an excellent opportunity 

to honor them. To nominate someone for The Radio Ink 5th Annual Radio Wayne Awards, simply fill out the form 

below giving reasons you believe this person deserves the recognition, and mail or fax it to us by December 15, 

1995. Finests will be announced in January. Awards will be presented February 16, 1996, at the Friday luncheon 

in Dallas during the RAB Marketing Leadership Conference. You may nominate as many people as you please — for 

more than one nomination please photocopy the form below. 

... And the Categories are: 

• Broadcaster of the Year a Sales Manager of the Year 

• General Manager of the Year u Street Fighter of the Year (Account Executive) 

MINII MI ffl fflfflMMMfflM 1113 MfflMMMMMffl MfflfflMMMfflM MI RIM ffl ffl ffl IIIIM BIM . 

NV\MAAMM NOMINATION FORM RADIO 
eib RADIO Nominee   INK 

WAYNE 
a w a r cl Nominee Phone  

Nominee Station   

Nominating This Person For: (one only please) 

1 Best Overall Broadcaster (The Radio Wayne Award) 

1 General Manager of the Year 

1 Sales Manager of the Year 

1 Street Fighter of the Year (Account Executive) 

Nominated by   

Your Phone   Your Station   

In loo words or less, descrtie in detail why this person should be the recipient of this year's award. (Attach separate sheet) 

Deadline: Entries must be postmarked by Dec. 1f,, 1995 

Mail to 224 Datura Street • Suite 701 • West Palm Beach, Florida 33401 • 407.655.8778 • 407.655-6164 

The Radio Wayne Awards are named in honor of Radio Wayne Cornils who has devoted his entire career to the betterment of training, 
professionalism and quality : n the Radio industry. The award is not affiliated with the Radio Advertising Bureau. 



PRODUCT NEWS 

..a11 
Jim Glogowski 

Tom Poulos 

The REQUEST audio files 
Tse Request audio nies is an eclectic weekly 

ball hour non commercial radio program of alternative 

musco It's a free ShOW chock full uf music mat runs 

from the andie underground and rockabilly to obscure 

oldies ard »odd must, The Request audio files 

features advance recordings from upcoming releasec. 

ericlusitre live and in-studio performances. intennews 

nnt, ice famous and not-so-famous. and a sic,. of utrier 

ertertaining surprises 

The REQUEST audio files. 
Its cool. Its easy. Its free. 

Rit-tjkyr wono. see 
Wield« is awful me endued by 

typed auk •fflelm 
liwneehe 

• Net Nights. USA Radio Network 
feeds the fancy of net users Sunday 
nights with "Internet«PNight" a show 
described as "Interactive Multi-Me-

. dia Geek Radio." Host Tony 
Reynolds brings to light such issues 
as E-Mail, browsing the web and 
tools in accessing the Internet. The 
show runs from 10 p.m. - 1 a.m. ( ET) 
on SATCOM C-5, Transponder 15 

and Spacenet Ill, Transponder 7H. Inter-
active geeks? 800-829-8 I 11 

Any Requests? Then check the Re-
quest Audio files from the National Al-
ternative Network. It's a weekly half-
hourof non-commercial Alternative mu-
sic jammed with tunes from the indie 
underground, advance recordings, live 
in- studio performances and interviews 
with the known and soon- to- be-known 
(or so they believe). 800-455-7746 or 
nanta bitstream.net. 

Instant Talk. Taylor Subscription Talk 
(TSTIm) recently launched a new audio 
on-demand Internet service called TST 
On-Demand. It gives multimedia com-
puter users access to hundreds of current 
and archived Talk Radio shows via the 
Internet from big and small markets. For 

MOVERS at SHAKERS 

*James Higgins has been named senior VP of Sales for United 
Stations Radio Network. Higgins had been senior VP/sales for 
Westwood One Radio Networks. 609-397-4880 

*Jim Glogowski has been promoted from 
GM at the Children% Broadcasting Corpo-
ration station KTEK-AM Houston to VP of 
operations for all owned and operated CBC 
Radio stations. 6/2-330-9524 
*Bruce Klein has been promoted from AE to 
VI of sales for McGavren Guild Radio/Los 
Angeles. 212-916-05Z4 
*Jack Knebel has been named executive 
VP/operations and business development 
of the NAB. Knebel had served as president 
of the American Mining Congress until it 
merged with the National Coal Associa-
tion. 202-429-5350 
*Tom Poulos has been named executive 
VP/GM for McGavren Guild Radio. He 
had been executive VP and director of sales 
for McGavren Guiki Radio in Boston. 
2/2-916-0524 

*Richard A Baum has been appointed VP/midwest sales for 
United Stations. Baum had been an AE at WMAQ-AM Chi-
cago. 609-397-488() 
*Kathy Muller, Terri Rabel and Rory Benson have been pro-
moted at the NAB. Muller, from VP to senior VP/meetings and 
special events; Rabel, from VP/operations to senior VP/opera-
tions and international business development; and Benson 
from senior VP to executive VP/communications and assistant 
to the president. 202-429-5350 

Talk stations it's 
a great chance 
to get some Talk 
on-line, and for 
Talk listeners 
who own a com-
puter well, it's 
nirvana. 800-

789-4506 or 
h tt p://www. 
tstradio.com for 
direct access. 

HEAR 
WHO'S 
TALKING 
NOW. 

SEND PHOTOS OF YOUR NEW PRODUCTS, 

services and programs to: Product News 

c/o Shawn Deena, 224 Datura Street 

Suite 701 • West Palm Beach, FL 334o1. 

*Terrence Rod da has been promoted from GM of Keymarket 
Radio's WWKB-AM/WKSE-FM Buffalo to VP of those two 
stations along with Keymarket's other two Buffalo stations, 
WBEN-AM and WMJQ-FM. 706-855-0555 
*Michael Frohm has been appointed GM of 
WWSW-ANI/FM Pittsburgh. Frohm had 
been GSM of KDKA-AM. 412-323-5300 
*Allan D. Chlowitz has been named GM of 
KNEW-AM and KSAN-FM San Francisco. 
818-845-4444 

*Dan Seeman has been appointed station 
manager for KEEY-FM Minneapolis. Seeman 
will maintain his station manager duties at 
sister station KFAN-AM. 612- 82o-420o 
*Bill Hurwitz has joined WULM-FM Milwau-
kee as NSM. He was previously SM at WISN-
ANI/WLTQ-FM Milwaukee. 414-771-1021 
*Darrell Sweeney has been appointed east-
ern regional SM for Mark IV AudioCanada 
Inc. Sweeney most recently served as re-
gional SM with TOA Canada Corporation. 
6 16-605-50.18 

*Michael Burch has joined Katz Hispanic Media as southwest 
regional manager in Dallas. He had been an AE for Univision 
in Chicago. 212-424-6481 
*Michelle Portner, Susan Bradkin, Richard Deitrick are all new 
AEs with Katz Radio Group. Portner, with Banner Radio in 

Philadelphia, was promoted from an AE trainee; Bradkin, with 
Banner in New York, had been an AE with Christal Radio; and 
Deitrick with Katz Radio in Dallas, had been a security auditor 
for American Airlines' corporate division. 2/2-424-6484 

Michael Frohm 

Darrell Sweeney 
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75TH ANNIVERSARY 
ART POSTER NOW AVAILABLE 

MAKES 
A GREAT 
CLIENT 
GIFT! 

O NLY A LIMITED NUMBER OF THESE 
RICH-QUALITY POSTERS W ILL BE PRINTED. 

LOOKS GREAT FRAMED! 

ORDER TODAY! 1-800-610-5771 
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PLEASE SEND ME _ 

SUBTOTAL 

CHARGE MY: _IVISA JMASTERCARD JAM EX CARD NO. 

EXPIRATION DATE 

POSTERS AT $ 19.95 EACH ADD $4.95 SHIPPING & HANDLING. FLORIDA RESIDENTS ADD 6% SALES TAX 

NAME   

ADDRESS   

CITY 

SIGNATURE 

s&H$   TOTALS 

STATE 

PHONE 

ZIP 

ptimire MAIL YOUR PAYMENT TO: 224 DATURA STREET, SUITE 718 

ICI)V_SSE:-' WEST PALM SEACH, FL 33401 • 407-655-8778 • FAX 407-655-6164 



GRAPEVINE 
Cyclist extraordinaire Todd Hepburn of 

Ted Hepburn Co. has completed his MS-
i5o bike tour. Todd exceeded his goal 

of raising $10,000 for the first time this 
year with more than 165 sponsors pledg-
ing $12,000. Todd has raised more than 

$41,000 and ridden more than 960 
miles for Multiple Sclerosis since 1988. 

He's also done several of these "man 

with bike" poses. V 

The Northern California Broad-

casters Association in San Fran-
cisco recently presented their first 

"Top of The Dial" awards to three 
prominent advertising executives 

for their on- going support of the Radio 
industry. The guys who made the grade 

were (l- r): Gene Chaput, VP and man-
agement supervisor at Young & 

Rubicam; Henry Hansel, chief execu-
tive of Hansel Motors and former presi-

dent of the Northern California Ford 
Dealers; and Ridge Lundwall, partner 
account supervisor for J. Walter Th-
ompson. In addition to their trophies 

they each picked up $ 1,000 to be given 
to the charities of their choice. And 

who said advertisers weren't nice guys? 

SEND PHOTOS OF YOUR 

organization's major events to: Grape-

vine c/o Shawn Deena • 224 Datura 

Street • Suite 701 • West Palm Beach, 

FL 33401 

alities 

James 

A Performing at a recent Paxson Communications 

sales and management conference in St. Peters-

burg, FL, was Beds founder Roger McGuinn, 

whose appearance was hosted by BMi. Feeling 

groovy were l- r: BMI's Dan Spears, McGuinn, and 
Lowell " Bud" Paxson. 

Lance of WKQX-FM 

Chicago's " Lance and Stoley 

Show" proposed to mid-day 
host Samantha James live on 

the air during his morning 
show and well wouldn't you 

know it, they'll oe wed next 
August in a quiet ceremony. 
Obviously Lance is one of 

those " one-named" person-
thus bringing to light this question: Will Samantha 
become — Samantha Lance? 

1 Bringing a 

piece of Italy 

home to their 
New York listen-

ers was WQXR-

FM whose Gregg 
Whiteside (pic-

tured) along 
with PD Torn 

Bartunek and engineer Rodney Belizaire broadcast live 
from Venice. The project was done in collaboration with 

Save Venice, the Ameri-can foundation dedicated to 
restoring and preserving Venetian art. Que Bella. 

417 KIDS STUFF FES'TIVAL 
tWEES' DIAPER DERBY 

DASH FoR çasti 

«ago.' 

rielehtip: 

A Crawling babies, big bucks and a lot of diapers 

made for a goofy Dees Diaper Derby II in Los Angeles 
with KIIS-FM's Rick Dees and almost 1,000 babies (12 

months or younger) in the all- fours race for a grand 

prize of $ 5,000. For that kind of cash, they could have 
had the grown-ups in diapers crawling for money. L- r: 

Ellen 1psen and Jennifer Chisolm of Beechnut (co-

sponsor), Ellen K., Dees, winner Jake Johnson, dad Jay, 

mom Venise, Jody Schlonsky, producer of Kids Stuff 

Expo, KIIS' Roy Laughlin and lake's sister Jessica. 
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B. Eric Rhoads, CRMC/CRSM 
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Yvonne Harmon, CRSM 
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Shawn Deena 
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Dave Anthony, Ellyn F. Ambrose, 
Corinne Baldassano, Rob Balon, 

Cliff Berkowitz, Ted Bolton, Rhody Bosley, 
Bill Burton, Holland Cooke, Sharon Crain, 
Jonn Fellows, Dave Gifford, Bill Haley, 
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Joan Benca 
Radio Ink Mission Statement For Readers: 

Radio Ink is a positive Radio industry resource designed to 

continually educate readers by providing fresh, stimulating and 

actionable ideas in marketing, sales and programming along 
with refreshers on the basics. Content is -.00 percent related to 
Radio, quick- to- read, with a no- bias editorial balance, giving 

equal emphasis to all formats, market sizes and geographic 

regions. All editorial material is geared toward building the 
success of our readers, their stations and the Radio industry overall. 

Radio Ink Mission Statement For Advertisers: 

Radio Ink vovides an upbeat, first-class, pro- Radio envi-
ronment for adyertisers wishing to associate their product with 

positivism, productivity and quality. Radio Ink strives to 

provide enhanced results and added value by offering strong, 

widespread, loyal readership of industry decision-makers. We 
make our customers our most important asset by providing 
SerVirer. 

To Subscribe or for Classified/Resource 
Directory Information Call: 

1-80o-610-5771 or 407-655-8778 
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A WORLD OF KFORMATION FROM 
TIIE GLOBAL fi INANUAL NEWS LEADER. 

We're global, and yet we can be your local business news editor. 

We'll customize our broadcasts to fit scheduling and content needs of your local 
market. Just let us know what they are. And not only will we interact beautifully 
with you, our reporters will cut back and forth to your anchors seamlessly. 

THE WALL STREET JOURNAL REPORT - Two minutes every hour of the top 
business, economic, financial market and consumer stories from newsmakers, 
analysts and Wall Street Journal reporters. 

TH:E WALL STREET JOURNAL OVERNIGHT NEWS - Highlights overnight market 
action in Asia and Europe, plus a sneak peek at the next day's Wall Street 
Journal. 

THE Dow JONES REPORT - An hourly one-minute update focusing on key 
consumer, economic, business and market news. 

DOWRADIO - A customized news service focusing on the ares of most interest to 
you, including: Consumer; Business and Finance: Regional Corporate Coverage; 
Market Updates: Lifestyles; Personal Finance. 

THE ENTERPRISING MANAGER - A weekly trio of two-minute reports that address 
the issues small business owners need to know. 

BARRON'S ON INVESTMENT - Three investment related stories every weekend, 
based on news in the next issue of Barron's. 

For more information on any of the Dow Jones family of Broadcast properties, call 
Peggy Belden, Director of Broadcast Services, at 800-828-6397. 

THE WALL STREET JOURNAL 
BROADCAST SERVICES 

tiD 1995/1996 Dow Jones & Company. Inc. All Rights Reserved. 
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ideas. Send your great Radio spot copy by fax to 407-655-6134, or mail to: Radio Ink, Mtn.: Copy Clips, 224 Datuia Street • Suite 701, West 

Palm Beach, FL 33401. Please remember to include your address, the copy category, client's name, your name, title, station and whether the 

spot is : 3o or : 6o. 

RESTAURANT 
:60 NICOLES FAMILY RESTAURANT 
Female Vc: After a long day at work, the last thing 
I want to do is come home and cook — and the kids 
are so tired of the same old fast-food restaurants. 
(sfx: reverb little boy voice) Boring ... ! Female Vc.: 
I just don't know what to do? (Music: '5os & '6os 
upbeat music) Anncr: If you're caught singing that 
same old tune, why not cruise on into Nicoles Family 
Restaurant at 800 West Nassau in East Canton State 
Rt. 30. You'll be able to listen to all your favorite 
oldies at this unique '5os & '6os style restaurant. At 
Nicoles they're small enough to care the old-
fashioned way but big enough to serve you. Be sure 
to ask your waitress about their tasty daily specials. 
They also offer fabulous homemade dinners like 
roast beef and roasted chicken. Don't forget des-
sert! Nicoles has a separate old-fashioned ice cream 
parlor serving all the old favorites! Shake, rattle & 
roll with one of Nicoles delicious shakes, sundaes, 
or banana splits! They also serve breakfast! Call 
488-6111 for details! So, if your looking for good 
food and fun — come to Nicoles Family Restaurant! 
Kimberly Sarchione, WZKL-FM/WDPN-AM RADIO 
Alliance, OH INK 

VIDEO & CAMERA SUPPLIES 
.30 CAMERA FAIR 
(Spike Jones-type music bed w/whistles, bells, ratch-
ets, etc. up and under) Anncr: Digbert sat, con-
tented, his camcorder nestled in his little lap. But 
before long he realized — this wasn't the end, it was 
just the beginning! Now, it was time to accessorize! 
So Digbert screamed (sfx: man screaming), because 
he thought it would cost a fortune. Then he found 
out about the Video Accessory Sale at the Camera 
Fair. Video tripods, microphones, lights, lenses, 
batteries — everything for his camcorder, all at half-
price savings! Digbert rejoiced. (sfx: crowd cheers) 
So will you. Just call or stop in at the Camera Fair and 
ask for details. The Video Accessory Sale at the 
Camera Fair, Hall Avenue, Marinette. It's worth 
rejoicing over. 
Greg LeGault, WMAM-AM/WLST-FM Marinette, WI 

HOME HEATING 
.60 RUBY HEATING AND COOLING 
(sfx: whimsical music under) Anncr: Once upon a 
time, there were three bears: Papa: Papa Bear ... 
Mama: ... Mama Bear ... Baby: ... And Bayy-bee Bear! 
Anncr: But the Bear household always had one 
problem: Papa: My room is too hot! Mama: My room 
is too cold! Baby: My room is just right! Anncr: And 
when they adjusted the thermostat ... Mama: My 
room is just right! Anncr: But ... Baby: My room is too 
hot! Papa: And my fur is smoking in here! Anncr: 
Then, one day, this ... blonde girl came to the door. 
(sfx: doorbell and opening of door under above 
announcer line) Blonde: So, you're having trouble 
keeping all the rooms in your home at the right 
temperature, huh? Papa: How did you know? Blonde: 
I was eavesdropping. Anyway, it might be the 
heating, cooling and ventilation system. May I sug-
gest calling Ruby Heating and Cooling? They have 
Weil-McLain Lux-Aire and Bryant heating and cooling 
equipment ... and they offer 24-hour emergency 
service for the entire Kettle Moraine area! Papa: That 
includes West Bend? Blonde: Sure does! Tag. 
Ted Lyonz, WBWI-FM West Bend, WI RADIO 

INK 

PUB 
:30 IC MUGGS 
(sfx: on the spot report type; traffic noise, tires 
squealing, etc.) Anncr: We take you now to Sam 
Street our on-the-spot reporter at IC Muggs ... Sam: 
Thank you very much ... This is Sam Street on the 
Street at IC Muggs. I can't believe my eyes. They're 
coming by truck ... They're coming by sport cars ... 
but, they are coming to IC Muggs. You sir, why are 
you here ... Cowboy: (sfx: cow moo's in background) 
Fir the Long Necks dat blame it ... Sam: And you sir 
... Business Type: (indignant) Really, Import Beers at 
special prices, where have you been? (sfx: car phone 
rings ... ) Gotta go! Sam: There you have it ... 
Domestic and Import Long Neck Beer specials today 
at IC Muggs next to Best Buy Liquors, in Crookston, 
where friends meet friends. 
Jo Gast, KROX-FM Crookston, MN 

RADIO 
INK 

EYEGLASS SHOP 
:30 SPECTACLE SHOP 
(sfx: crowd of people throughout) Boy 1: Man! I 
think I'm gonna like this college thing dude, check 
out all the chicks. Boy 2: Yah! With these Raybans, 
we'll fit right in. Great icrea dude. Girl: Move it. Boy 
1: She obviously doesn't recognize Raybans when 
she sees 'em. Boy 2: Onviously not! Do you have 
your Raybans? Boy 1: Check! Boys: Then let the 
games begin. On to Psych Loi! (music starts) 
Anncr: Go back to school in style with Rayban 
Sunglasses from the Spectacle Shop. With pre-
scription glasses as well as sunglasses. The Spec-
tacle Shop — on the Downtown Mall, Berkmar 
Drive and West Main Sreet. 
Kathy Friedrichs, WINA-AM/WQMZ-FM/WKAV-AM 

WESTERN WEAR 
:30 WESTERN WEAR HOEISE (CHRISTMAS) 
Santa Claus: Ho, ho, ho! Yeee-hah!! Saddle up your 
reindeer, folks! After centuries of tryin' to come up 
with new ideas, I've finally found the perfect gifts 
this year. I just came from the Western Wear House 
in Williamsport. Got me and the elves some new 
duds — boots and Stetson Hats ... and the 
missess'll love her new handmade jewelry! And 
since the service was so good, I'll be seem' the 
Western Wear House folks on Christmas Eve! 
(whisper) ... But don't tell them that! (loud) Ho, ho, 
ho! On Silver ... on Trigger ... (fade out) Anncr: 
Western Wear House, 2 Hopewell Road in 
Williamsport! Dash in today! 
Jeff Wine, WIKZ-FM/WCHA-AM Chambersburg, PA 

RADIO 
INK 

THE RADIO BOOK • • 
rite. ComieLée Sécteoét. 0/6eraé.Zoéte it,fa4t4ceti 

Whether you're preparing yourself for a future position, 
want to relate more to your boss, or looking to improve 

your management skills, this series is a must-read! 

All three only 
$89.95 (plus 5.50 S&H) 

AVAILABLE FOR IMMEDIATE DELIVERY! 

1-800-226-7857 
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Top Sales 1 eople 
Aren't Born. 

They Are Trained. 
Are your salespe pie sel 

If you want higher lcs. mg, get 
A 15 session ITIDEO s 

✓ Get your newly hired salespeople selling 
professionally and making more sales in just one week. 

• Improve the productivity of your "pros." 

Having the course permanently allows for space repetition 
learning for dramatic results. 

Y Cut down your krnover. 

"Strategic Broadcast Selling takes Pam's experiences from 
the past and brings them into 1990 selling." 

— Terrell L. Methany, 
Jr., KMVI, Wailukku, HI 

"Pam's video is best for teaching new and veteran sales-
people how to really sell Radio." 

Your 
salespeople 
will sell more. 
I GUARANTEE 
!T!!! 

— Catherine Moreau, 
KGIYIX/KHH, Lancaster, CA 

g the most they can 
'Strategic Broadcast Sell ng" 
res by Pam Lontos 

Pam lontos is a top broadcast sales trainer. Former vice 
president of Shamrock, she rased sales 500% in one 
year after a decline in ratings. 

Here's what you get! 
• Manager's manual 
• 15 sales meetings on video 
✓ Sales tests for each of the 15 sessions 
✓ Sessions on Sales Circle, Questioning, 

Benefit Selling, Hypnotic Selling, 
Eliminating Objections, Trial Closes, 
Motivation 

✓ Extensive role-playing to show your 
salespeople how the techniques work 

Buy Now and SAVE! • CALL (407) 299-6128 
Lontos Sales & Motivation, Inc. 
P.O. Box 617553 • Orlando, FL 32861 • (407) 299-6128 

Our new East Coast office. 
Circle Reader Service # 146 



"Ibis is the BEV and most comprehensive text on 

developing sales potential that tve je 

%' seee 

— Bit Wish, Stainroclt Broadcasting, Inc. 

£1\riii41‘%t£ 

1‘ Practical System tor Betel§ 
a Major League Sales Protessional 

NO RISK GUARANTEE: 

UNDERSTAND THAT IF 

I AM NOT SATISFIED 

FOR ANY REASON. 

I MAY RETURN THE 

BOOK WITHIN 

30 DAYS. 

High Praises 
for High 
rmance Selling 

Ken Greenwood is one of the true 

pioneers of sales training, and his influence is 

still felttoday. He helped set new standards of 

excellence for radii" marketing professionals, 

and many of his students have gone on to 

become leaders within our industry. 'JO 
— Gal), Fries 

President, RAB 

"  High Perfbrmance Selling is 

the culmination of Ken's years as 

both broadcaster and teacher and 

provides the most thoughtful, most 

practical and most powerfid words 

on selling I have ever read. Jo> 
— Thomas W Bohn 

Dean, Ithaca College 

"Ken Greenwood in-

spires and instructs. Re-

quired reading for anyone 

who wants to take their 

career and this industry to 

the next level. Jo, 
— Chris Lytle 

"Radio's other sales trainer" 

Yes, send me 

Name   

Title 

  copies of Ken Greenwood's new book at $39.95 (plus $ 5.50 S&H.) Florida residents add 6% sales tax. 

 Company   

Address 

City   

Business Phone  

Payment Enclosed 

Exp. Date 

  State   Zip   

Fax  

J Charge My. _1 VISA ID MC IJAMEX Card #   

 Signature   

Fax in Your Order 1-407-655-6164 sTumurit Mail in Your Order: 
Phone in Your Order 1-800-226-7857 or 407-655-8778 RfSS_= 224 Datura Street • Suite 718 • West Palm Beach, FL 33401 



• HELP WANTED MANAGEMENT 

Experienced Sales Manager. Excellent facili-
ties, strong stations, great location, growing 
group ownership. Resume, letter, and success 
stories to Fred Woskoff, Station Manger, KJNO/ 
KTKU, 3161 Channel Drive, Suite 2, Juneau, 
Alaska, 99801. 

General Sales Manager. Connoisseur Commu-
nications' Flint Properties, WDZZ/WFDF, are 
looking for a dynamic, energetic leader to take 
these successful stations to the next level. This 
is an opportunity to join a growing group. The 
successful candidate will have a track record of 
developing new business, hitting budgets, and 
creating results for clients. You will be given the 
tools to win! If you're a tireless worker, intoler-
able of excuses, and have a passion for radio, 
then send your resume today to: Roger 
Moorman, General Manager, WDZZ/WFDF, 120 
E. First St., Suite 1830, Flint, MI 48502. Minority 
applicants encouraged. EOE. 

Growing group seeks street savvy, manage-
ment-caliber talent for immediate placement in 
new acquisition. If you're a dynamic leader/ 
trainer with strong sales credentials, we pro-
vide an opportun ty where your talents can 
finally be appreciated. Resume to (the Real) 
Howard Johnson, WRCQ Radio, 225 Green Street, 
Suite 906, Fayetteville, NC 28301. E0E. 

Help Wanted GM/SM. It doesn't get any bet-
ter! You're presently employed wondering 
how to best utilize your sales, management 
skills. You sell ideas to high- profile advertis-
ers. You observe good and bad management 
techniques itching for your turn at bat. $5M 
Iowa market, 8 stations, we're #4 as a country 
start-up. If you're on the way up, hard work-
ing, equity is your goal, apply immediately to 
the guy who trailed Chris Lytle. Phil Fisher. 
Fax resume 608-273-4773. 

Hottest FM in Laramie, Wyoming, is looking for 
a GM/GSM. We've got programming, now we 
need sales. Right person can buy the station 
in five to 10 years. Great lifestyle, recreation 
and a major college. Call Bruce Long at KIMX. 
307-745-5208. 

HELP WANTED SALES 

RADIO'S PREMIER PUBLICATION 

RADIO INK has immediate openings in 

sunny Palm Beach, Florida, for sales-

persons. Radio Sales/Management ex-

perience required. Print background 

not necessary, just a passion to win. 

Fax resume today to: Yvonne Harmon, 

President, Radio Ink. 407-655-6164. 

All inquiries are confidential. EOE. 

1 800-610-5771 CLASSIFIEDS 

• HELP WANTED MANAGEMENT 

You've achieved outstanding success in your 
radio sales career! Now, its time to grow and we 
have the perfect career move. WMAYIWNNS/ 
WQLZ, the Radio Results Network, offers a 
market-exclusive opportunity to represent three 
highly successful stations in the vibrant Spring-
field. Illinois market. Join a winning team in the 
rapidly growing Midwest Family Group. We 
offer unlimited growth, leading-edge training, 
management opportunities, and equity. Join io 
of the most professional radio sales executives 
in Illinois. Send resume to: Marilyn Kushak, 
Vice President of Sales, WMAY/WNNS/WQLZ, 
P.O. Box 460, Springfield, Illinois 62705. 

ZIMMER RADIO GROUP SEEKING 

GSM TO TAKE #1 FM STATION TO 

THE NEXT LEVEL. 

Must have great coaching, training and 
leadership skills and a soild broadcast 
sales background. Rare opening with the 
Midwest's fastest growing Radio Group. 
Major growth planned with deregulation. 
Great benefits and compensation plan. 
Apply in confidence to John Zimmer P.O. 
Box 1610, Cape Girardeau, Missouri 63702 
or fax to 314-875-2439. E.O.E M/F 

al ATTENTION RADIO MANAGEMENT 
PROFESSIONALS 

If you have a passion for radio, you might be 

right for one of the best jobs in the radio 

industry ... an executive editorial position with 

Radio Ink. We're looking for the right person to 

fill a position directing the content of our 

publication. We're not interested in "journal-

ists" who have been writing about the industry 

but have never sold a spot, never directed a 

sales team, never managed a radio station. We 

feel that our editorial positions should be filled 

by people who have been in the trenches and 

know radio, know sales, management, pro-

gramming, and promotion. This is an ideal 

position for someone who wants to stay in-

volved in radio, but wants a fresh role. This 

opportunity to work with radio's premiere 

management and marketing magazine pro-

vides excellent exposure and invohrement in 

industry issues. Don't worry about "editing and 

writing skills," we've got that covered. We need 

people who know radio thoroughly, who know 

the people in radio, and are passionate about 

radio. Relocation to sunny Palm Beach, Florida, 

a must. Interested? Fax resume to: Eric Rhoads, 

Publisher, Radio Ink, Fax: 407-655-6164. All 

inquiries confidential. 

Classified Ad Rates 
AU orders and correspondence 

pertaining to this section 

should be sent to: RADIO INK, 

224 Datura Street • Suite 701 

• West Palm Beach, FL 33401. Call (407) 

655-8778 or fax to (407) 655-6164. All ads 

trust be prepaid and if not paid by deadline 

may be subject to cancellation. Checks, 

Mastercard®, Visa° and American Express - 

cards accepted. 

Rates: Classified Listings (non-disolay). Per 

issue $1.50 per word. Situations wanted: 

first 10 words are free, additional words: 

$1.50 per word. Blind Box: $15 per issue. 

Word Count: Symbols such as GM, GSM, AE, 

etc.. count as one word each. Each abbrevia-

tlon, single figure, group of figures, letters 

and initials count as one word. We also 

count the phone number with area code and 

the up code as one word. Rates: Classified 

Display (minimum i inch, upward in half-

inch increments): $130 per inch. 

Blind Box Numbers: The identities of RADIO 

INK Blind Box holders are never revealed. 

When responding to a blind box, mail your 

-eply to the box number c/o RADIO INK, 224 

Deura Street • Suite 701 • West Palm 

Beach, FL 33401. 

.f you do not want your reply to reach a 

certain company, simply indicate the com-

pany on the outside of your envelope. If the 
company named on your envelope corre-

sponds with the box holder, your reply will 

be discarded. 

CATEGORIES: 

• SITUATION WANTED 
• SITUATION WANTED PERSONALITY/ 

TALENT 

• SITUATION WANTED NEWS 

• SITUATION WANTED PROGRAMMING 

AND PRODUCTION 

• HELP WANTED 

• HELP WANTED MANAGEMENT 

• HELP WANTED SALES 

• HELP WANTED ON-AIR 

• HELP WANTED TECHNICAL 

• HELP WANTED NEWS 

• HELP WANTED PROGRAMMING AND 
PRODUCTION 

• MISCELLANEOUS RELATED INDUSTRIES 

• HELP WANTED BROADCAST SCHOOLS 
AND SEMINARS 

• EMPLOYMENT SERVICES 

• WANTED TO BUY EQUIPMEN1 

• FOR SALE EQUIPMENT 

• STATIONS FOR SALE 

HAPPY BIRTHDAY ISSUE 
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YELLOW INK PAGES"' 

COLLECTION CONSULTANTS 

Szabo Associates, Inc.  404-266-2464 
Media Collection Professionals Local, National 
and International Receivables No other offers 
you so many value-added services. 

COPYWRITING 

SUBSCRIBE NOW—get 26 crisp, 
usable :60s that sell, every month. 
(Or try us out—send $29 $7, a day! 

for your sample pack teeDit 
of 10 great :60s.) \tee 

ta 

Hire a cd.1/43 
:SO S TO GO 
1001 GREEN Bey ROAD 

WIrander.,. ILLINOIS 00093 

700 926 0581 

Circle Reader Service # 17o 

SPOTS BEFORE 
YOUR EYES. 
Copywriting Services 
For Places Without 

Copywriting Services 

RIGHT BRAIN VISIONS 
800-646-3339 

The Professional Choice Of Stations 
Across America, and Great Britain. 

rbv@sojourn.com 
http://www.sojourn.comi-rbv/web/rbv.htrn1 

Circle Reader Service # 171 

COPYWRITING/PRODUCTION 

CREATIVE Qçoductio4.re 

COPYWRITING ii 

WORLD-CLASS Urbanwild 
PRODUCTION 

If your salespeople are sitting in 
front of computers trying to write 
copy, they're not out selling. We 
turn around persuasive copy in 
24 hours, SUPERIOR production in 
48. Equip them and send them 
out. Overseas inquiries welcome. 

Contact Bill Flowers at Urbanwild Productions 
Phone (207) 583-9911 • FAX (207) 583-2328 

Circle Reader Service # 172 

FINANCIAL/BROKERS 

Financial solutions! Accounting and tax ser-
vices ... single station or group ... Fixed monthly 
fee ... Also bank financing and refinancing 
plans, purchase investigation analysis and sales 
presentation packages at per diem rates. Ref-
erences from industry leaders. McEntee & Asso-
ciates P.A. 407-64o-3585 ask for Bill. 

Gary Stevens & Co.  203-966-6465 
America's leading independent radio broker. 
Fax 203-966-6522 

Media Services Group, Inc..... 904-285-3239 
Brokerage, Valuations, Financial Services, Asset 
Management, and Due Diligence. George R. Reed. 

Satterfield & Perry, Inc  303-239-6670 
Media Brokers, Consultants and FDIC Approved 
Appraisers — nationwide. Fax: 303-231-9562. 
Al Perry. 

IDS, SWEEPERS, LINERS 

SUPER MIKE CARTA 

LINERS•IIYS•PROMOS 
ALL FORMATS 800-459-DEMO 

INDUSTRY ORGANIZATIONS 

Talk Radio '95. June 22-25, 1995. Sponsored 
by the National Association of Radio Talk Show 
Hosts. For more information and membership: 

Tel: 617-437-9757; Fax: 617-437 -0797-

MANAGEMENT/SALES CONSULTANTS 

Dave Gifford International...505-989-7007 
Sales turnarounds and troubleshooting. In-
station and group owner sales training. Sales 
management & advertiser seminars. New ac-
count sales and client development. Takeover 
counsel to first station owners. 

SUPERCHARGE YOUR SALES! 
Learn how to manage leads, contacts, 

presentations and more with less effort. 
Free 24-hour recorded message 

80o-261-4779. 

MARKETING AND PROMOTION 

Creative Media Management, Inc. 813-536-9450 
Direct mail and telemarketing for radio...business 
mailers, personalized letters, post cards, sweep-
stakes and database creation/management. 

The Radio Marketing Dept., Inc.   201-993-8717 
Direct Mail, Telemarketing and Database Ser-
vice. Serving the Broadcast Industry since 1981. 

LISTING !NAME & PHONE) 
ADDITICY4AL PER EXTRA UNE 

MARKETING AND PROMOTION 

k Al) ( Á I 
MARKETING IN(. 

STRATEGIC TARGET MARKETING, 
SALES AND PROMOTIONAL CAMPAIGNS 

• Direct Mail • Database 8 list Management • Market 
Research • Inbound/Outbound Telemarketing • Sales 

Consulting • Sweepstakes 8 Contests • Media Placement 
• Integrated Campaigns • Creative 8 Design Services 
• Printing 8, Print Production • Custom Publishing 
• Smart Targetsw Customer Profiling • Dreamt FAX 

• Internet Marketing • Smart Mapsw 

2041 S.W. 3rd Ave. • Miami FL 33129-1449 
Phone (305) 858-9524 Fax (305) 8594777 

Circle Reader Service #173 

• • • • • • • • • • • • • • • • • • •• 
• • • Listener's On-Air 
: Participation euilds Loyalty! : 

Flic game I.N.I.T.LA.L. Response® Radio 
tests who you know based on their initials 

A Hero or Heroine with the initials A.M. 
Author with the initials L.T. 

Answers come from limitless categories ... 
Today's news ... history ... the music or 
entertainment industry ... you decide 

For more information call: 

CURRY GAMES, INC. 

1-800-766-9880 

2004 N. 12th Street, Suite 7 
Grand Junction, CO 81501 

Circle Reader Service #174 

BASEBALL CAPS- T-SHIRTS- PAINTER CAPS-BANDANNAS. 
Inexpensive Premiums That Work! English, Eth-
nic, Rock, EZ, Classical. We'll help you with the 
art. Valuwear, Monroe NC 80o-277-0031. Ask 
for Bart. Gorgeous screening. 

LISTING AD RATES 
I 3 ISSUES 

$195 
65 

25 SSUES 
$300 
100 

BOX AD RATES 
AD SIZES 13 ISSUES 25 ISSUES 

1" 975 $1,750 
1.1/2 1.433 2,572 

2' 1872 3,360 
21/2' 2291 4,112 

3' 2,691 4,830 
3;)71 5,512 
3,132 6,160 
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MARKETING AND PROMOTION 

INFLADABLE IMAGES ... 
Attract attention to your station events 
with a customized giant inflatable. 
Perfect for your next BIG promotion! 
Blow up your mascot or create your 
own shape and event. 

Contact Lenny Freed 

(216) 273-3200 ext 137 
Fax: 216-273-3212 

114FLADABLE IMAGE INDUSTRIES 
2773 Nationwide Parkway. Brunswick, Ohio 44212 

Circle Reader Service # 175 

UP IN 30 SECONDS 

Circle Reader Service # 176 

KD Majestic— 
Alumint.m frame is 25% 
lighter and 40% stronger 

than the Originals. 
10' x 10 or 10 x 20' includes 
a heavy duty carry bag. 

NATIONAL REP FIRMS 

THE INTEREPARADIO STORE 

Selig Today...linonaing for Tomernow 

1 — 800-1 NTEREP 

PROGRAMMING MARKETING AND PROMOTION 

If you've 
been looking 
for a proven 

concept that can 
create a unique draw in 
your market - then ... 

Leedi N Fe414411! 
EXCLUSIVE MARKET RIGHTS GRANTED 

Circe Reader Service # 177 

PRODUCTION 

RADIO 
POTATO" 

[Z1 SWEEPERS 
u PRODUCTION MUSIC 
j NEWS/TALK PACKAGES 

FOR A FREE DEMO. CALL 

800-GOT IS 
(800-468-6574J 

Circle Reader Service # 178 

PROGRAMMING 

vyvyvyTyT 
Rick Dees just bough some Hiney •• 
gen. My Hiney is or sate ii youf • 

maricet too! Call ki,g rei Hiney • 
817-595-4550. 

AAAAAÁAA 
Circle Reader Service # 179 

Brcadcast Programming  1-80o-426-9082 

or 206-228-2241 

Radio Music formats on CDs and tape. The loci I 
alternative to satellite programming 

I% OR 

FTALE( A ER8C 
Radio Network 

24 Hours 7 Days A Week 
Live unduplicated — All barter 
Automation Tones/Every Minute Has Programming 
S.ATCOM C-5, TR.I5 GALAXY 6. TR.3 SPACENET3.TVRO 

CALL 617-828-4546 
for more information 
Satellite Set vice also available 

Circle Reader Service 418o 

IPROGRAMMING CONSUL ANTS 

IS SPANISH RADIO FOR YOU? 
We can help! Call TOP SOUND 

Spanish Consultants (818) 841-0078 

Ricardo Salazar 

Circle Reader Service #181 

SATELLITE SERVIC E 

PROGRAM DELIVERY 
YOU CAN 

COUNT ON... d e 

To receive Radio Serve 
media kit and 
details on special 
introductory rates 

Circle Reader Service #182 

SERVICES 

Skywatch Weather Center  80o-759-9282 

Rain or shine, here's a custom-formatted, person-
dlized and localized weather forecasting system 
your audience will stay tuned for every day. 

SPEAKER/TRAINING 

Jim Doyle 813-378-4898 
;im Doyle's UPGRADE STRATEGY shows sales-
people how to dramatically increase the spend-
ing of already large accounts. It's high impact, 
innovative training for stations, management 
meetings, and associations. 

HAPPY BIRTHDAY 15512E 



EVENTS CALENDAR 

1995 
Nov. 6— Radio License Renewak Seminar, 
Sioux Fails, SD. 202-775-3511 
Nov. 8— Radio License Renewal Seminar, 
Denver. 202-775-3511 
Nov. 8-12— National Association of Farm 

Broadcasters Annual Convention, Kansas 
City, Mi. 612-224-0508 
Nov. 6-10— Managing Brands for Success, 
Media Strategy, Interactive Marketing, Cre-

ative Advertising, Promotion Strategy, Rye 
Brook, NY. 212-697-5950 
Nov. io—Radio License Renewal Seminar, 
Helena, MT. 202-775-3511 
Nov. 12 — NAB Small/Market Mgrs. 
Roundtable, Washington, D.C. 202-429-5402 
Nov. 16-19— National Association of Col-

lege Broadcasters 8th Annual National 
Conference, Providence, RI. 401-863-2225 
Nov. 21— International Radio & Television 

Society Foundation (IRTSF) Newsmaker 
Luncheon, New York. 212-867-6650 
Dec. 13 — IRTSF Christmas Benefit, New 
York. 212-867-6650 

1996 
Jan. 5-8 — E1A/CES Internet Winter Con-
sumer Electronics Show, Las Vegas, NV. 

202-457-8700 
Jan. 13-17— NAB Board of Directors Meet-
ing, Palm Springs, CA. 202-775-3527 

In Today's 
Media Jungle 

You Can't Afford 
Not To Change. 

In the fast-paced world of media. You have 
to keep improving just to keep up. 

You ought to expect the same from your 
collection service. 

At Szabo Associates, we're improving as you 
¡tar we. As the first and largest media collection 
firm. were providing more specialized service 
than ever. We've created separate divisions 
dedicated to each individual medium. N() one 
else focuses so sharply on your individual needs. 

This know-how helps us offer value-added 
services you won't find anywhere else. Szabo 
clients have free use of the world's hest database 

Szabo Associates. Inc. 3:;.'; Leno‘ Rwd. N E 

Feb. 3-4— Dan O'Day's PD Grad School, 

Dallas. 310-476-8111 
Feb. 3-6- 53rd Annual NRB Convention & 
Exposition, Indianapolis. 703-330-7000 
Feb. 5-6— NAB Radio Group Head Fly- in, 
Washington, D.C. 202-429-5402 
Feb. 15- 17— Oklahoma Association of 
Broadcasters Winter Convention, Oklahoma 

City. 405-848-0771 
Feb. 15- 18 —RAB Annual Marketing Lead-
ership Conference, Dallas. 212-387-21oo 

Feb. 22-25 —R&R Talk Radio Seminar, 

Washington, D.C. 310-553-4330 
Feb. 28-March 2— Country Radio Broad-
casters Country Radio Seminar. N,-ishvrIle 

615-327-4487 
March 2-4— NAB State Leadership Confer-
ence, Washington, D.C. 202-429-5402 
March 2o-23—Alpha Epsilon Rho Nat'l 
Convention, Los Angeles. 803-777-3324 
April15-18—NAB Annual Convention 1996. 
Las Vegas, NV. 202-429-5402 
May 4-7—RAB Board of Directors, Boston, 
MA. 212-387-2100 
May 19-22 — Broadcast Cable Financial Mgt. 
Assoc./Broadcast Cable Credit Assoc. An-
nual Conference, Lake Buena Vista, FL. 
708-296-0200 

May 21-26— NRB International Conference. 
Jerusalem. 703-330-7000 
June 19-22 — PROMAX & DBA Conference & 

on advertisers and agencies. an unequaled library 
of media information. proprietary management 
reports. international collection services. and 
much more. 

Since 19-1. Szabo has helped more than 
3.600 clients achieve faster, more substantial 
settlements in every medium imaginable. Let us 
help you. Send us details of a 
past-due account, or call us for 
more information. Because in 
a business as tough as your,. SZahO 
you need a different breed ut 
collection service. 

Phone ini-2(.6-24i,i Fas ii 

36o Systems  40 
Arbitron Company  21 

7 
3 
2 

25 

49 
53 
9 
5 

  51 
12, 13 

44 
22 

E. Alvin Davis & Associates, Inc  35 
Enco Systems    11 
haley Productions  28 

18 
42 
23 
32 

tontos Sales & Motivation. Inc.   61 

24 
14 
17 

33 
Premiere Radio Networks  29 

Progressive Networks  30 
Radio Potato  8 

Research Director Inc.   19 

SIS Entertainment  34 
Szabo Associates Inc.  66 

37 
15 
52 

43, 45 

Hanevan Financial Services   
Inovonics Inc.   
Interep   
International Datacasting  

Major Networks Inc.   
Marketing/Research Partners, Inc   
Media Venture Partners  
Orban USA  

Expo, Los Angeles, CA. 213-465-3777 
June 2o-23—Talk Radio '96, Washington, 

D.C. 617-437-9757 
June 22-25 — NAB Board of Directors Meet-
ing, Washington D.C. 202-775-3527 

Sept. 28—NAB Radio License Renewal 
Seminar, Kansas City, MO, 202-775-3527 
Oct. 2-5—NAB 1996 Radio Show & World 
Media Expo, Los Angeles, CA. 202-429-5402 
Oct-2-5 — RTNDA International Conference 
and World Media Expo, Los Angeles, CA. 

202-659-6510 

Oct 2-5—Society of Broadcast Engineers 

Engineering Conference and World Media 
Expo, Los Angeles, CA, 317-253-1640 

Oct 20-22 — Association of National Adver-
tisers 87th Annual Meeting & Business 
Conference, Amelia Island, FL 212-697-5950 

1995 Arbitron Survey Dates 
• Fall sept. 21- Dec. 13 

1996 Arbitron Survey Date 
• Winter Jan. 4-March 27 
• Spring March 28-June 19 
• Summer June 27-Sept. 18 
• Fall Sept. 19- Dec. 11 

FAX YOUR ORGANIZATION'S 
Events To: Events Calendar, c/o Shawn 
Deena 407-655-613/4. 

ADVERTISER 
INDEX 

Bonneville International Corporation   
Broadcast Direct Marketing   
Broadcast Music Inc.   
Broadcast Programming Inc 
Broadcasters' Foundation  
Buckley Broadcasting Inc.   
CBSI   
Communication Equity Associates  
omputer Concepts Corp 

Dalet Digital  
Dataworld   
Directions in Radio  

Talk America Radio Networl.   
Tapscan Inc.   
The Griffin Reports   
The Radio Consultants   
The Wall Street Journal Broadcast Services 
USA Radio Network  
Wall Street Journal  
Westwood One Entertainment  
Westwood One Radio Networks  

59 
6 

59 
31 
39 
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RADIO 
VIDEO SERIES 
WITH HOST ERIC RHOADS 

Runn‘ng r 20 1110 . me app ox  

If you're doing 
duopoly, you've 
got to see this! 

Duopoly Do's 
& Don'ts 
Advice From America's 
Best Broadcasters 

Duopoly is relatively new and broadcasters 

are just finding out what works. This video 

should save you thousands of dollars in 

mistakes, and help you establish the best 

way to operate your duopoly. Radio Ink 

gathered some of America's top 

broadcasters to tell of their experiences 

in operating a duopoly effectively. 

You'll hear from: 

Norm Goldsmith • Jim Taszarek • Bill Clark 

Lee Tobin • Dean Sorenson • Gary Fries 

Dave Gifford • John Dille 

zo trim 
Runfl' ng time approx. . 

$49.95 

u 

Habits of Highly 
Successful Radio 
Salespeople 
Moneymaking Tips From 
The Biggest und Best In Radio 

Why do some salespeople do so much better 

in selling radio? The top producers have 

similar success techniques that put them 

over the top. To find out what separates 

the average radio salesperson from those 

who break the bank wide open, we 

6o  me m\n• gathered some of America's top broad-
Running ti aPç' 

casters to share their secrets for successful 

selling. Anyone selling radio ... novice cr seasoned pro, should 

bersonady own this video! It promises to improve even the best 

salespeople. 

My Favorite 
Radio Stories 
It's Fun! ... It's Funny! 

Go to any radio event and people will sit 

around and tell their favorite stories 

about radio. We gathered some of 

radio's best storytellers to tell us some 

of their favorite war stories. This 

entertaining video will have you in 

stitches, and might teach you a thing 

or two about some of the people you 

know in the radio business. 

You'll get a kick out of hearing about 

radio's greats and not-so-greats and 

their adventures. 

$29.95 

3 

3 

3 

3 

3 

3 

3 

3 

$49.95 

Order Today! 1-800-610-5771 
Order all three videos for $ 99.00 — SAVE $ 30.00! 

(It's like getting the "Stories" video for free!) 

Please send me the following videos: _I Duopoly Do's & Don'ts 
J Habits of Highly Successful Radio Salespeople J My Favorite Radio Stories 

Add $ 3.95 

Subtotal $  S&H $  Total $   

S&H per video ordered. Florida re;idents add 6% sales tax. 

Charge My: J Visa J MC J Amex Card No.   

Exp. Date   Signature  

Name   

Address  

City   State   

Zip   Phone   

Or ma;1 your paymen. to : 
Streamline Press • 224 Datura Street. Suite 718 
West Palm Beach, FL 33401 • 407-655-8778 

Fax orders: 1-407-655-6164 
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The Most Important Book 
Ever Written About Radio. 

• 
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In Commemoration 
pn of Radio's 

75th Anniversary 
Streamline Press announces the limited 
advance lithography oían extraordinary 
coffee-table collector's book — The De-
luxe Edition of Blast From The Past: A 
Pictorial History of Radio's First 75 Years. 

And NOW, during a limited advance pub-
lishing period, the first Deluxe Collector's 
Edition is available at a special discount 
price to commemorate the 75th Anniver-
sary issue of radio — only $75. 

leesT 
-411i 

A PICTOP1AL HISTORY OF 

W ee 

f eri eette 

BY RHOAD 
s 

UNPRECEDENTED PUBLISHING 

The Deluxe Collector's Edition of Blast From The Past: A Pit torial 
History of Radio's First 75 Years is an undertaking of unparalleled 
proportion. Author B. Eric Rhoads has searched archives across 
America and found hundreds of rare, never-before-published histori-
cal photographs featuring radio from its early experimental stages, 
personalities of radio's golden era of the '30s and '40s, the first disc 
jockeys of the ' 50s, the boss jocks of the '60s, the start of underground 
radio in the ' 70s, and the personalities and talk show hosts of the '80s 
and '90s. This is a landmark in limited edition publishing with more 
than 900 rare photographs in rich quality, hard-bound printing. 
This special collector's book is for anyone who loves radio. Histori-
cally this book redefines radio's past as it reveals significant facts 
never before published. 

Radio has never been pictured more beautifully. This handsome 
Deluxe Collector's Edition will give you years of nostalgic pleasure 
and historic intrigue. 

5 0  

LESS THAN 

LIMITED EDITION 

BOOKS LEFT ! 

ORDER TODAY ! 

NO RISK GUARANTEE: 

I UNDERSTAND THAT IF I AM 

NOT SATISFIED FOR ANY 

REASON. I MAY RETURN THE 

BOOK WITHIN 30 DAYS. 

OVS2g,lOO idetÁJ aiLd - 

Ow \Let 

Lach Limited Deluxe Coilector's Edition: 
• Has a certificate of authenticity 
• Is numbered 
• Is signed by the author 
• 75th anniversary price of $75 — plus $5.50 S&H 

Orders will be accepted on a strict first-come, first-serve basis accord-
ing to the time and the date of the order. CUSTOMERS ARE 
STRONGLY ADVISED TO SECURE THEIR RESERVATIONS 
I M MP DI ATFI Y BY CALLING: 

TOLL FREE • 1-800-226-7857 
A major credit card is necessary to secure your reservation, and 
Streamline Press fully guarantees satisfaction with a moneyback policy 
for a full 30 days. 

Note to Collectors,: If ‘ ou plaLc ‘ our order Mr this 
limited printing without delay, u\\ ill be processed 
and earliest orders will receive the Itme,t regiqration number. 

THIS ADVANCE PUBLISHING PRICE MEANS THE DELUXE COLLECTOR'S EDITION WILL GO FAST. 

ORDER TODAY TO BE SUR E OF AVAILABILITY. ( AVAILABLE FOR RADIO'S 75TH ANNIVERSARY.) 

CALL FOR QUANTITY PRICES OR CUSTOMIZED COVERS WITH YOUR LOGO. MAKES A GREAT ADVERTISER GIFT. 

"You'll enjoy every moment and every 
page of Eric's wonderful book." 

Sally Jessy Raphael 
National TV Talk Host 

sTpurif lri FAX IN YOUR O RDER: 1-407-655-6' 64 

In- MAIL IN YOUR ORDER: 224 DATURA STREET 
çcc L)..) , SUITE 701 • W EST PALM BEACH, FL 33401 

"If you are a Radio buff like me, this is a 
must hit." 

Bruce Williams 
National Talk Host 




