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Another year and another million let- 
ters ! In the 9 years WLS has been under 
the present management, 9,299,059 let- 
ters have been received from listeners 
-more than a million a year average for 
9 consecutive years. The WLS audience 
is a responsive audience and loyal - 
loyal to the fine programming of WLS 
and to the advertisers who present them. 

THE PRAIRIE FARMER STATION 
Burridge D. Butler, President (Chicago) Glenn Snyder, Manager 

;John Blair and Co., New York, Chicago, Detroit, Los Angeles, San Francisco, Seattle 
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NOT ON THE RATE CARD 

KLZ's Mobile Unit has added another exciting chap- 
ter to this stations log of outstanding service to 
the Denver -Rocky Mountain area. 

Above: KLZ- produced shows are constantly build- 
ing business for merchants in Denver. 
Below: A corner of KLZ's hustling news department. 

On the rate card all kilowatts look alike 
there's no way to distinguish quality 

of output by studying station time charges. 
But to the listener ... and therefore to 

the advertiser ... it is exactly those things 
which the rate card cannot picture that 
are most important. And it is in those 
things that KLZ excels. 

KLZ's pride in maintaining its position 
of leadership in the Denver -Rocky Moun- 
tain Region is a far stronger incentive in 
operation than any rate card figures can 
possibly be. No matter of rates was in- 
volved when the giant battery of rectifiers 
replaced the usual generator at the trans- 
mitter plant ... when a Western Electric 
program booster was added. No question 
of earnings influenced the elaborate land- 
scaping project that has transformed KLZ's 
transmitter site into a public park that is 
one Of Denver's showplaces. No consider- 

ation of profits dictated the erection of the 
spire -like Blaw -Knox vertical radiator, 
towering 444 feet above Denver's sky -line. 

These, and the jealous vigilance with 
which KLZ guards its professional stand- 
ards, its community services, its reputation 

for alertness and originality, are the factors 
that make KLZ the superlative voice in 
merchandising it has become. 

These are the things which are really 
important to you ... but you won't find 
mention of them on the rate card! 

I L Z ,--epcvet 
CBS AFFILIATE -560 KILOCYCLES 

AFFILIATED IN MANAGEMENT WITH THE OKLAHOMA PUBLISHING COMPANY 

AND WKY, OKLAHOMA CITY - REPRESENTED BY THE KATZ AGENCY, INC. 
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Concentrated Attack 
on ALL New England Markets 

WAAB 
WEAN 
W I C C 

WTHT 
WNLC 
WSAR 
W S P R 

WHAI 
WLBZ 
WFEA 
WNBH 
WI,LH 
WATR 
WLNH 
WRDO 
WCOL' 

Boston 
Providence 

'Bridgeport 
New Haven 
Hartford 
New London 
Fall River 
Springfield 
Greenfield 
Bangor 
Manchester 
New Bedford 

{Lowell 
Lawrence 
Waterbury 
Laconia 
Augusta 

)Lewiston 
Auburn 

EDWARD PETRY & CO., INC. 
National Sales Representative 

THE problem of stretching a moderate appro- 
priation to cover the many widely separated 

trading areas comprising the New England market 
can be solved by using the Colonial Network. 

It is possible to spread sales effort throughout 
the territory from Bridgeport, Connecticut in the 

south to Bangor, Maine in the north and do this 

with concentrated effect in every important market. 
Each of the sixteen Colonial Network stations is 

located in an important center of distribution and 
provides an effective means of direct penetration in 

its service area. 
Through the Colonial Network you can reach 

more markets over a wider area at lower cost than 
through any other group of stations. 

The 
COLONIAL 

ETWORK 
21 BROOKLINE AVE. BOSTON, MASS. 

Published semi- monthly. 25th issue (Year Book Number) published in February by BROAUCA$TINU PUBLICATIONS, INC., 87U Nations) Press Building, Washington, D. C. Entered as 
second class matter March 14, 1933, at the Poet Office at Washington, D. C., under act of March 8, 1879. 
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You can power a station with a billion watts and send a 
signal roaring around the universe. But all in vain - unless 
the hands that turn the radio dials want to stop at the proper 
place to hear that station. 

Here at WSM we think in terms of entertainment designed to 
stop those turning hands. That is why we maintain a huge 
and varied talent staff of our own. Why we comb each com- 
mercial, study each script, to eliminate any hint of offensiveness, 
the faintest evidence of poor taste. 

Having taught a goodly portion of American hands to turn 
to the WSM wave length and to enjoy and trust what they hear 
from WSM, we consider it good business, for us as a station and 
you as an advertiser, never to relax our vigilance. 

The hands that stop belong to people who buy your goods. 
May we show you how our concern for stopping hands can 
start a flood of buying for your products? 

50.000 WATTS 

N B 

National Representatives: Edward Petry & Co. 

cj eiotiliekstitre Contui-lbuir 
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Our official buttoner -upper 
... of the hand in the glove 

WE'VE been telling you with facts and figures...with 

maps and charts...with graphs and diagrams...how wisv,alone among all Wash- 

ington stations, fits the Washington wholesale trading areas like a hand fits a glove. 

It's a good snug fit, with every bit of WJSV's directionalized power pouring into the 

areas where it does advertisers, their wholesalers and their retailers the most good. 

And now we have a real, effective buttoner - upper. It's our "WJSV-On-Wheels"... 

the WJSV Mobile Unit. All the Washington area is our point -of- origination with this 

new traveling studio. Whenever anything happens, anywhere within our service 

area, the Mobile Unit is right there ... ready to make on- the -spot recordings of the 

news as it happens. One national advertiser hopped on the wagon (pardon the 

pun) as soon as the unit was announced, sponsoring a mobile -unit show five times 

a week. It's been the talk of the town. And you ought to see what it does to sales! 

TJSV WASHINGTON, D.C. A CBS STATION 

Owned and operated by the COLUMBIA BROADCASTING SYSTEM. Represented by RADIO SALES: 

New York Chicago Detroit Milwaukee Charlotte, N. C. Los Angeles San Francisco 
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THE PACIFIC COAST 

IS Dia GREAT 

"SPOT" 
MARKET 

BUYING spot time on the Coast? It will require from at least 4 to 10 or more separate contracts, 

plus the arduous task of finding desirable time (and holding it) on the more desirable stations. 

There is a much better way. Consider the whole Coast territory as ONE huge spot market. Then 

plan to cover it thoroughly -at ONE TIME, with ONE PROGRAM and on ONE CONTRACT, 

Here, constantly ready to carry your client's message, is a regional network of transcontinental 

caliber. It offers a broad selection of audience -tested programs of demonstrated pulling power. 

It is an integral part of the world's largest network. It is the ..... 

COLUMBIA 
A D I V I S I O N O F T H E C O L U M B I A B R O A D C A S T I N G S Y S T E M 

represented nationally by RADIO SALES: New York, Chicago, Detroit, Milwaukee, Charlotte, N. C., Los Angeles, San Francisco 
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Early in December KVOO went on the air for the 

Poor Kids! Old toys were brought in by Oil Capital 

citizens, then repaired and repainted. On Christ- 

mas Eve, the Tulsa Community Fund was able to 
play Santa Claus to 10,000 children. The KVOO 
Poor Kids' Christmas is an annual undertaking, as 

well as the KVOO Bathing Suit Round -Up every 

spring, in which these same thousands of children 

get re- conditioned bathing suits for the summer 

through appeals broadcast by the Voice of Okla- 

homa. KVOO is recognized as a friend of the 

people in Oklahoma. In its fourteen years of ex- 

istence, the hours that KVOO has contributed to 

charity, religious and civic enterprises would equal 

a young lifetime. 

EDWARD PETRY AND COMPANY 
NATIONAL REPRESENTATIVES 

25,000 WATTS 

BOTH N.B.C. 
NETWORKS 

www.americanradiohistory.com

www.americanradiohistory.com


3ust did Lk UDO,cI&ntcL?" 
Shush, Colonel -take it easy! 
Winterbottom has an amazing 
memory, but he can't pos- 
sibly know everything about 
all the seven hundred radio 
stations in this country. So 
give him a break, and in a 
couple of hours he'll have 
the answer, from Free & 
Peters! 

Now don't misunderstand us, 
Colonel. We're not super- 
human, either. But there are 
fourteen experienced men at 

F & P, and we spend our 
entire time trying to keep 
abreast of radio. Nine times 
out of ten we really can help 
you in any "radio emer- 
gency". 

So let Winterbottom give us 
a ring, and save yourself a 
stroke. We'll get the dope, 
even if it means an extra divi- 
dend for A. T. & T.... And 
it'll cost you nothing except 
the compliments you'll feel 
like paying! 

Exclusive Representatives: 
WGR -WKBW Buffalo 
WCKY Cincinnati 
WOC D port 
WHO Des Moines 
WDAY Fargo 
WOWO -WGL Ft. Wayne 
KMBC Kansas City 
WAVE Louisville 
WTCN Minneapolis -St. Paul 
WMBD Peoria 
KSD St. Louis 
WFBL Syracuse 

Southeast 
WCSC Charleston 
W IS Columbia 
WPTF Raleigh 
WDBJ Roanoke 

Southwest 
KTUL Tulsa 

Pacific Coast 
KOIN -KALE Portland 
KSFO San Frncl.co 
KVI Seattle-Tacoma 

FREE & PETERS, INC. 
(and FREE, JOHNS & FIELD, INC.) 

Platen Radia sia04. Riepaseatatwes 
CHICAGO 

180 N. Michigan 
Franklin 6973 

NEW YORK 
247 Park Ave. 
Pl... 3.4131 

DETROIT 
New Center Bldg. 
Trinity 2.8444 

SAN FRANCISCO 
One Eleven Satter 

Sutter 4933 

LOS ANGELES 
C. of C. Bldg. 

Richmond 6184 

ATLANTA 
617 Walton Bldg. 

Jackson 1678 
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CATOC 
Broadcast Advertising 

Vol. 16. No. 2 WASHINGTON, D. C., JANUARY 15, 1939 $3.00 A YEAR -15c A COPY 

Early Mexican Approval of Treaty Is Seen 
By SOL TAISHOFF 

Administrative Agreement Now Considered, Which Would 
Automatically Make Pact Effective for the Continent 
NEW deliberations, looking to adoption of the North Ameri- 
can Broadcasting Agreement (Havana Treaty) by an admin- 
istrative agreement under which Mexico would comply to all 
of its terms, are under way and the outlook is considered 
most favorable by the State Department. 

Despite refusal of the Mexican Senate to ratify the im- 
portant pact at its last session, it was learned authoritatively 
that with the adjournment of the Senate, the Mexican Post - 
office Department and the Ministry of Communications now 
have under advisement adoption of 
the treaty provisions by adminis- 
trative agreement, which would be 
tantamount to making it effective 
for the principal nations of the con- 
tinent. Since the United States, 
Canada and Cuba already have 
ratified the treaty, it remains only 
for Mexico to take the course pro- 
posed in order that the terms of 
the instrument shall become ef- 
fective. 

Under Advisement 

On Jan. 11 the State Department 
was notified by Pierre Boal, charge 
d'affaire of the American Embassy 
in Mexico City, that the Mexican 
Government has the administrative 
agreement proposal under advise- 
ment. The Postmaster General of 
Mexico notified the embassy. that 
Gen. Mugica, recently appointed 
Minister of Communications, is 
studying its terms and that the 
embassy would be notified of the 
decision within a short time. 

The agreement itself, which pro- 
vides for a reallocation of the 106 
channels in the broadcast band 
from 550 -1600 kc. among the na- 
tions of the continent, specifies that 
it shall become fully effective one 
year after three of the signatory 
nations have ratified and the fourth 
has signified its intention of so 
doing. Assuming the Mexican Gov- 
ernment adopts the administrative 
agreement, this would fulfill the 
requirements of the agreement and 
its terms then could be invoked one 
year from that date. 

Consternation over interference 
with operation of stations in this 
country by Cuban stations, which 
have already been shifted to new 
assignments under the treaty terms 
[BROADCASTING, Nov. 1, 1938], has 
been expressed both in FCC and 
State Department circles. Inter- 

ference has reached such propor- 
tions that in several instances the 
F C C has authorized temporary 
night power increases for stations 
to offset the powerful signals from 
Havana. In this connection it is 
likely that overtures will be made 
by the State Department to the 
Cuban Government either to re- 
vert to its old allocations or else 
hold in abeyance shifts of major 

stations to new assignments until 
the treaty terms become fully ef- 
fective for all nations. In so doing, 
interference would be minimized. 

Await Superpower Report 
Promulgation of new rules and 

regulations for stations in this 
country, into which the ternis of 
the Havana Treaty are interwoven, 
naturally would have to be held in 
abeyance until the international 
picture is cleared through action 
by the Mexican Government. De- 
spite that, the FCC Superpower 
Committee, which held extensive 
hearings last June on the proposed 
rules, is not yet ready to report to 
the full Commission on its recom- 
mendations. 

Delayed by the pressure of other 
business, the committee, compris- 

764 Stations as of Jan. 1; 
Yearbook Number Out Feb. 1 
THERE were exactly 764 broad- 
casting stations operating or au- 
thorized for construction in the 
United States as of Jan. 1, 1939, 
and 91 others in Canada. Their 
listing by States and provinces, by 
call letters and by frequencies, to- 
gether with ownership, personnel, 
equipment and other data, will be 
made available in the 1939 BROAD- 
CASTING Yearbook Number which 
will be off the presses Feb. 1. 

The Yearbook N u ni b e r , with 
many new features added since its 
predecessor issues, will show that 
52 new stations were authorized 
in the United States and its posses- 
sions by the FCC during 1938, of 
which 23 were on the air as of Jan. 
15 of this year. Ownership of these 
stations will be shown in detail, 
together with data about their per- 
sonnel etc. 

Also disclosed will be the extent 
of the newspaper ownership in 239 
stations with which newspaper in- 
terests were identified as of Jan. 1, 
1939. The list shows that 25 sta- 
tions in Canada also have news- 
paper interests identified with their 

ownership. This compares with 211 
in the U. S. and 21 in Canada as of 
Jan. 1, 1938. 

A complete survey of the busi- 
ness of broadcasting during 1938, 
showing both network and local 
receipts, with estimated break- 
downs by classes of industries, by 
types of programs, by agency bill- 
ings etc., will be included in the 
Yearbook Number, together with a 
survey of the economic structure 
of American broadcasting based on 
FCC records and on data compiled 
and interpreted by Dr. Herman H. 
Hettinger, University of Pennsyl- 
vania economist. 

The major new feature of the 
Yearbook Number will be an index - 
summary of commercial and sus- 
taining program ideas and titles 
compiled from the articles and 
items carried in BROADCASTING 
during 1937 and 1938. Another new 
feature will be a survey of pro- 
gram popularity and trends during 
1938. 

The book will number 402 pages 
and will be made available only to 
subscribers to BROADCASTING. 

ing Case, chairman, Craven, vice - 
chairman, and Payne, is expected 
to complete its work about Feb. 1. 
This report will embody the pro- 
posed new assignments up and 
down the broadcast spectrum, as 
well as new rules applying to 
broadcast operations. Horizontal 
increases for regional stations to 
5,000 watts at night, where no 
undue interference would be caused, 
and of local stations to 250 watts 
at night, appear a foregone con- 
clusion in the proposed report, 
since the terms of the treaty it- 
self provide for it. 

Class I -A, or clear channels. it is 
generally expected, will number 
about 25 of the 32 exclusive waves 
available to this country under the 
agreement. The most controversial 
issue is that of superpower or per- 
mitting power in excess of 50,000 
watts on Class I -A channels. Be- 
cause of the complexion of official 
sentiment, it is hardly expected the 
committee will recommend that 50,- 
000 watts be adjudged the mini, 
mum power on Class I -A channels 
but rather that it will recommend 
a procedure which would retain the 
peak power at 50,000 watts on a 
regular basis at this time, with 
the stipulation that the time has 
not yet arrived for authorization 
of greater power. Presumably, it 
would be the suggestion that the 
rule be kept sufficiently flexible to 
provide for higher power grants 
in the future rather than place an 
insurmountable obstacle in the way 
of technical progress in that field. 

Would Clear the Way 
Should the Mexican Government 

adopt the administrative agree- 
ment to place the treaty terms in 
effect, the FCC will be in a posi- 
tion to go ahead with its plans for 
promulgation of the new alloca- 
tions. On the other hand, if addi- 
tional delays are encountered and 
the Commission arrives at the point 
where it desires to proceed, the 
proposed rules will cover the exist- 
ing station frequency assignments 
while proposed assignments under 
the treaty would be provided in ac- 
companying tables which would be- 
come effective when Mexico signi- 
fied its intention of approving the 
agreement. 

Conversations are expected to 
start shortly with the Cuban Gov- 

(Continued on page 79) 
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Durham Proposal 
To Retain WPTF 
Declined by NBC 
New Company Elects Officers 
And Will File With FCC 
PROCEEDING with its plans to 
purchase WPTF, Raleigh, from 
NBC for $210,000, the North Caro- 
lina Radio Corp., formed last 
month, has elected officers and 
shortly will file with the FCC an 
application for assignment of the 
station to it. 

Simultaneously, William S. 
Hedges, NBC vice -president in 
charge of station relations, advised 
the Durham Life Insurance Co., 
present operators of WPTF, that 
it had rejected a proposal from 
the insurance company that it fore- 
go its option to purchase the sta- 
tion and permit it to remain in 
present hands. 

NBC exercised its option to pur- 
chase WPTF for $210,000 several 
weeks ago, simultaneously an- 
nouncing it proposed to turn the 
station over to responsible North 
Carolina interests at the same fig.. 
ure [BROADCASTING, Jan. 1]. The 
station operates on 680 kc., on 
which KPO, San Francisco, owned 
by NBC, is the dominant outlet. 
Disagreement of WPTF's applica- 
tion for regular full -time operation 
on the frequency, it was stated, 
motivated NBC's decision to ac- 
quire the station. 

Officers Named 

A. E. Finley, of Raleigh, presi- 
dent of the North Carolina Equip- 
ment Co. has been elected presi- 
dent of the new corporation which 
will file for transfer of the WPTF 
facilities, it was announced. John 
T. Taylor, Raleigh merchant, and 
Emil Rosenthal, Goldsboro mer- 
chant, were elected vice- presi- 
dents; John P. Swain, secretary of 
the Raleigh Merchants Assn. and 
the Raleigh Credit Bureau and 
chairman of the Wake County 
Board of Commissioners, was elect- 
ed secretary- treasurer. Arch T. 
Allen, past president of the Young 
Democratic Clubs of North Caro- 
lina and a member of the State 
House, was elected attorney. 

The board of directors in addition 
to Messrs. Finley, Taylor, and 
Swain, will comprise Frank A. 
Daniels II, treasurer Raleigh News 
& Observer and past president of 
the Raleigh Chamber of Commerce; 
J. M. Broughton, Raleigh lawyer, 
former member of the State Sen- 
ate and a trustee of Wake Forest 
College; Gordon Gray, publisher of 
the Winston-Salem Journal and 
Twin City Sentinel, operating 
WSJS, president of the Young 
Democratic Clubs of North Caro- 
lina, and member of the State Sen- 
ate, and Edwin Tate, Laurel Hill 
merchant, member of the State 
School Committee. 

Action of NBC in declining the 
proposal of Durham that it forego 
its contemplated purchase of the 
station was disclosed in a letter 
dated Jan. 9 to S. B. Coley, presi- 
dent, Durham Life Insurance Co. 

Mr. Coley on Dec. 31 wrote Mr. 
Hedges that his company was no 
more desirous of disposing of its 
interest in WPTF than NBC "now 
appears to be desirous of acquiring 
such interest." Pointing out that 
since Durham took over the sta- 

(Continued on page 68) 
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Drawn for BROADCASTING by Sid Hix 

"Here's Where I Get Around That `Person to Person' Ruling!" 

WRIGLEY PROGRAM 
LAUNCHED ON CBS 

UNDER sponsorship of William 
Wrigley Jr. Co., Chicago (Double - 
mint gum), Jesse L. Lasky's Gate- 
way to Hollywood, one of the most 
extensive talent searches ever con- 
ducted, was launched Jan. 8, Sun- 
day, 6:30 -7 p. m. (EST), on 72 
CBS stations for 13 weeks. Setup 
of the series calls for a well -known 
film player and cast as "support- 
ing" talent for amateurs selected 
in a national competition being 
conducted in cooperation with 
RKO Radio Pictures. 

Nine couples from each coast are 
to be selected to come to Hollywood 
and compete for final honors. Boy 
and girl chosen in eliminations will 
be guaranteed at least six months' 
work as RKO players and featured 
in a film under names of Alice 
Aden and John Archer, with salary 
of $125 weekly. Search is open to 
girls between ages of 17 and 23 
and boys of 21 to 27. 

Bryant Washburn has charge of 
the eastern division search. Hobart 
Bosworth heads the western sec- 
tion. Charles Vanda, CBS Holly- 
wood program director, now on 
leave -of- absence, is producing the 
series under direction of Lasky. 
Ken Niles is announcer and also 
contestant coach. He was formerly 
associate producer - announcer of 
Hollywood Hotel. Wilbur Hatch 
has the orchestra. Writers include 
Russ Johnson and Everett Tomlin- 
son. Darrell Donnell, headquartered 
in Hollywood, is in charge of West 
Coast exploitation. Ralph Palmer 
of New York, directs eastern pub- 
licity for the series. Frances 
Hooper Agency, Chicago, has ac- 
count. 

Parkay Oleo Spots 
KRAFT -PHENIX Cheese Corp., 
Chicago, on Jan. 16 starts a series 
of one -minute spots, 15 a week, on 
25 stations for its Parkay oleomar- 
garine. Needham, Louis & Brorby, 
Chicago, is agency. 

MBS on Feb. 4 will start a series of 
programs by the Carnegie Tech Sym- 
phony Orchestra of Pittsburgh to be 
heard thereafter Saturdays from 1:30- 
2 p. m. 

CBS Already Planning 
To Expand in Hollywood 
TAXED for space to accommodate 
its heavy production schedule of 
commercial programs emanating 
from Hollywood, CBS has been 
forced to utilize two additional out- 
side theatres for audience shows. 
Network has taken over E1 Capi- 
tan Theatre on Hollywood Blvd. 
for its Sunday afternoon Screen 
Actors Guild -Gulf Oil Corp. show, 
Hollywood Guild, and Ambassador 
Hotel Theatre in downtown Los 
Angeles, for the weekly Back Home 
program, sponsored by Forest 
Lawn Memorial Park Assn. 

With prospects of further trans- 
continental shows being set for 
origination from Hollywood, CBS 
has acquired land adjacent to its 
new Columbia Square Bldg., and 
proposes to build at least two ad- 
ditional theatre auditoriums with 
approximate accommodations of 
400 persons each. Addition will be 
at the corner of El Centro Ave. 
and Selma St. Date to start con- 
struction has not been announced. 
Prospects are that sustaining pro- 
grams from Hollywood will also be 
increased under the expansion plan 
contemplated. 

CBS Expands in N. Y. 
IN ADDITION to the expansion 
of lobby space at its New York 
headquarters [BROADCASTING, Jan. 
1], CBS is also contemplating the 
expansion of its studio facilities 
and has begun negotiations for the 
acquisition of additional space in 
a building nearby its present quar- 
ters at 52nd St. and Madison Ave. 
Network would like to obtain an 
auditorium seating at least 400 
persons for use as an audience 
studio, as well as other smaller 
studios. Neither the studio nor the 
lobby project have been definitely 
settled as yet, but plans are being 
pushed ahead as rapidly as pos- 
sible as the network hopes to be 
able to complete the expansion by 
this summer. 
RICHFIELD OIL Corp., New York. 
using minute spots five times a week 
on 34 stations, promoting a prize con- 
test whose answers will appear in 
Look Magazine. Six contests are 
planned. Agency is Sherman K. Ellis 
.k Co., New York. 

PAYNE DISMISSES 
HIS LIBEL SUIT 

THE $100,000 libel suit of Fed- 
eral Communications Commissioner 
George Henry Payne against 
BROADCASTING Magazine, and its 
editor and publisher, which has 
been pending in the United States 
Court for the District of Columbia 
since December, 1936, was dis- 
missed Jan. 13. 

The editorial which was the sub- 
ject of Commissioner Payne's corn- 
plaint criticized his examination of 
Powel Crosley Jr., head of Station 
WLW. Commissioner Payne 
charged that it transcended the 
limits of fair comment and libeled 
him. The magazine explained to 
Commissioner Payne it had no in- 
tention of transcending the limits 
of fair comment or of doing more 
than expressing its reasonable dis- 
agreement with the views he had 
expressed and the manner in which 
he had expressed them. The dis- 
missal came pursuant to the re- 
sulting understanding had between 
the parties that the editorial was 
published by the magazine, its edi- 
tor and publisher, in good faith as 
a criticism in a matter of great 
public interest, as the magazine 
saw it at the time, and without any 
malice; and that it was not in- 
tended to reflect in any way upon 
Commissioner Payne's personal or 
official integrity. 

NBC Added 25 
NBC in a year -end roundup re- 
ports that it added 25 stations as 
affiliates during 1938, bringing its 
total outlets to 166, and also con- 
cluded an agreement with Ca- 
nadian Broadcasting Corp. where- 
by American commercials could be 
broadcast over 31 stations of its 
transcontinental network. The af- 
filiates added during the year are 
WBRC, Birmingham; KTSM, El 
Paso; WBRE, Wilkes - Barre; 
KSEI, Pocatello, Ida.; KPFA, He- 
lena, Mont.; KGKO, Ft. Worth; 
KTOK, Oklahoma City; WMFF, 
Plattsburg, N. Y.; KMA, Shenan- 
doah, Ia.; WALA, Mobile; WGAL, 
Lancaster, Pa.; KUTA, Salt Lake 
City; WLAK, Lakeland, Fla.; 
WFDF, Flint, Mich.; WJIM, Lan- 
sing, Mich.; WELL, Battle Creek, 
Mich.; WIBM, Jackson, Mich.; 
KTFI, Twin Falls, Ida.; WAPO, 
Chattanooga; WLBZ, Bangor, Me.; 
WRDO, Augusta, Me.; WEEU and 
WRAW, Reading, 

Me.; 
WNBC, 

New Britain, Conn.; 
Pa.; 

Ha- 
vana, Cuba. 

Eight Added by CBS 
DURING 1938 CBS added eight 
stations to its list of affiliates and 
dropped five stations. Additions 
were WAPI, Birmingham, replac- 
ing WBRC of that city; KARM, 
Fresno; KROY, Sacramento; 
WBRK, Pittsfield, Mass.; WGAN, 
Portland, Me.; KGGM, Albuquer- 
que; WABI, Bangor, replacing 
WLBZ, that city; WBRY, Water- 
bury. Stations which lost their CBS 
affiliation during the year were 
KNOW, Austin; WALA, Mobile; 
KGKO, Wichita Falls (now in Fort 
Worth). 

CHICAGO and Providence have been 
added to the list of cities to be visited 
by Arturo Toscanini and the NBC 
Symphony Orchestra this season. the 
Chicago concert to be held Jan. 31 
and the Providence one Feb. 7. New- 
ark, Baltimore and Boston have al- 
ready presented concerts by the 
maestro and his orchestra. 
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Bone Heads Patent Committee, 
Promises Copyright Bill Action 

Case Nomination Seen Unopposed; Little Demand 
For Investigation Noted 
By WALTER BROWN 

AS THE '76th Congress perfected 
its organization and settled down 
for work, a number of matters of 
direct interest to the radio indus- 
try appeared on the legislative 
horizon. 

Among these are copyright legis- 
lation, proposals for Government 
operation of a superpower radio 
station, investigation of the broad- 
casting industry and the FCC, 
changes in the present FCC act, 
and certain limitations on radio ad- 
vertising. 

During the closing days of the 
last session, an unsuccessful effort 
was made by the then Chairman 
John J. O'Connor of the House 
Rules Committee, who was later 
defeated for reelection, to drive 
through the House a resolution to 
investigate the FCC and the in- 
dustry in general. 

No Inquiry Demand Yet 
As yet no specific demands have 

been made for an investigation at 
this session but they appear to be 
in the offing. Rep. Wigglesworth 
(R- Mass.), second ranking Repub- 
lican on the House Appropriations 
Committee and long an advocate 
of a Congressional probe, made this 
statement: 

"I still think there should be a 
thoroughgoing investigation of the 
FCC and if someone else does not 
introduce a resolution for such an 
investigation, I will." 

During the week of Jan. 23 the 
House appropriations subcommittee 
on independent offices is expected 
to reach the FCC and officials of 
the Commission will be called to 
justify the budget recommendation 
for a larger appropriation during 
the next fiscal year. Mr. Wiggles - 
worth is on this committee and he 
indicated he would question Chair- 
man Frank R. McNinch at length 
regarding the work of the Com- 
mission. He said he is not at all 
impressed with the investigations 
which the Commission is conduct- 
ing and is still of the opinion that 
Congress should act. 

On the Senate side, Senator 
White (R -Me.), who has been ask- 
ing for a radio investigation with 
a view to strengthening the law, 
is not yet ready to reveal what his 
course will be. He told BROADCAST- 
ING he was giving the matter seri- 
ous study, stating he had some defi- 
nite ideas as to what should be 
done in the field of radio broad- 
casting, and within a week or two 
would probably have something to 
say. 

There were material changes in 
the Senate committees which han- 
dle legislation dealing with radio 
matters. Senator Homer Bone, (D- 
Wash.) was elected chairman of 
the Senate Patent s Committee, 
which has charge of copyright 

as Congress Opens 
legislation, succeeding former Sen- 
ator McAdoo. On Jan. 12, Chair- 
man Bone secured passage of a 
resolution authorizing his commit- 
tee to hold hearings and employ 
help. 

He told BROADCASTING one of 
the first committee assignment re- 
quests he made when he came to 
the Senate was Patents and he was 
glad to now head it because of a 
long -time interest in patent and 
copyright legislation. 

"I am interested in the whole 
subject of patents and I have felt 
for sometime, as the special Mo- 
nopoly Committee is now discover- 
ing, that 'patent pools' are the 
chief causes of monopoly," he said. 
"I intend for the Patents Com- 
mittee to go into the whole subject, 
including a new copyright bill and 
the copyright convention." 

Sen. Bone did not mince words 
in expressing his opinion as to the 
unfairness of the present copyright 
law under which an arbitrary fine 
of $250 is levied for innocent in- 
fringement of a copyright. He said 
he wanted the law fixed whereby 
each violator would be tried and 
each case stand on its own merits. 

Rep. Daly (R -Pa.) has reintro- 
duced in the House his bill (HR- 
926) to "amend and consolidate the 
acts respecting copyright" which 
would recognize the rights of per- 
forming artists. 

Gurney Assigned 
Radio fared well in election of 

new members to committees when 
Senator Chan Gurney, (R -S. D.) 
was assigned to the Senate Inter- 
state Commerce Committee, which 
handles all legislation dealing with 
the FCC, radio and communica- 
tions. He is the former operator 
of WNAX, Yankton. Other new 
members on this important com- 
mittee area Lundeen (FL- Minn.), 
Stewart (D- Tenn.), T o b e y (R- 
N. H.), and Reed (R- Kan.). 

Chairman Wheeler will return to 
Washington during the week of 
Jan. 16, and one of the first meet- 
ings of his committee will be to 
consider the renomination of Com- 
missioner Norman S. Case for a 
seven -year term from last July 1, 
which President Roosevelt sent to 
the Senate Jan 10. No opposition 
has been expressed to Commission- 
er Case, but he may be called be- 
fore the committee to be asked 
certain questions regarding the op- 
erations of the FCC. Sometimes 
Senators find this an effective way 
to get information regarding Fed- 
eral agencies. 

The Senate Commerce Commit- 
tee, which handles legislation deal- 
ing with advertising, such as the 
Food and Drug Act, is now headed 
by Senator Bailey (D -N. C.), who 
succeeded the late Royal S. Cope- 
land. New members on this com- 

(Continued on page 76) 

BROADCASTING Broadcast Advertising 

Renominated to FCC 

COMMISSIONER CASE 

ESSO ON THE AIR 
Promotion Film Shows How 

Reporters Work 
THE STORY of the collection, 
preparation and dissemination of 
UP news for the Esso Reporter 
broadcasts, sponsored by Esso 
Marketers, is graphically presented 
in the talking film News in the 
Air compiled for presentation in 
schools, colleges and other educa- 
tional centers. 

The picture, one of a promo- 
tional series for Esso, traces the 
methods by which news has been 
spread, from the drum beats of 
savage tribes up to our present 
mechanized system of describing 
events as they happen via tele- 
phone, telegraph, teletype and, 
most recently, radio. 

How Esso reporters receive news 
immediately before and often during 
their broadcasts is illustrated by 
means of the "flash" incident of 
the sinking of the U. S. Gunboat 
Panay by the Japanese in Decem- 
ber, 1937. 

News of the world -stirring event 
actually went on the air all over 
the world while the UP reporter, 
forced to swim from the sinking 
gunboat, was still telling his story 
to Shanghai headquarters on the 
telephone. This achievement, the 
film commentator states, is pos- 
sible today only through radio. 

When the picture is shown at 
Esso dealer meetings, a trailer is 
added suggesting ways of making 
most efficient trade use of the 
broadcasts, such as presenting to 
customers at Esso filling stations a 
schedule of the news programs on 
their local radio station. Another 
method shown is the house -to- 
house visit plan. The Esso repre- 
sentative distributes broadcast 
schedules to housewives to whom 
he also delivers a sales talk on the 
services available at his station. 
The Esso broadcasts are credited 
with being largely responsible for 
the increase in business reported 
by representative dealers from all 
sections of the country. 

A total of 32 stations now carry 
the five -minute news broadcasts, 
heard six days a week, under the 
sponsorship of Colonial Beacon Oil 
Co., Standard Oil Co. of New Jer- 
sey, Standard Oil Co. of Pennsyl- 
vania, and Standard Oil Co. of 
Louisiana. 

FCC Makes Study 
Of Questionnaire 
McNinch Studies Proposal for 
Annual Data From Stations 
SETTING UP of permanent ques- 
tionnaire "schedules" to procure on 
a regular basis information on in- 
dustry finances, employment and 
program breakdowns, is awaiting 
FCC action, after having been 
cleared in a preliminary way by its 
Accounting Department, which con- 
sulted with the industry. 

As a first phase, a pamphlet of 
instructions and interpretations of 
questions has been drafted and now 
is before FCC Chairman McNinch 
for scrutiny. Presumably this rule 
book would be made public in ad- 
vance of the actual questionnaires 
so stations would be advised in ad- 
vance of the type of information 
which will be sought for the cal- 
endar year 1938 and thereby be 
in a position to adjust their books 
accordingly before the 1938 rec- 
ords become obsolete. The NAB ac- 
counting committee, headed by 
Harry S. Wilder, WSYR, and with 
the administrative aid of Edwin M. 
Spence, NAB secretary -treasurer, 
has been in frequent conference 
with William J. Norfleet, FCC chief 
accountant, and his assistant. 

Reduced in Size 
Whereas the original proposed 

form of the FCC covered some 100 
photostatic pages, the tentative 
new form has been reduced to about 
a score of photostat sheets. Among 
other things, maintenance of a 
daily station log, covering all op- 
erations, would be necessitated by 
the proposed questionnaire form. 

Presumably, after Chairman Mc- 
Ninch approves the rule interpre- 
tations, FCC sanction also will be 
sought before it is released. Then 
the actual form of questionnaire 
will be subject to further confer- 
ences between the NAB accounting 
committee and Mr. Norfleet's de- 
partment, after which it also will 
require FCC approval [BROADCAST- 
ING Jan. 1]. 

Roundtable Discussion 
Marks Kellogg Program 
WITH Niles Trammell, NBC New 
York executive vice- president, and 
John U. Reber, vice- president in 
charge of radio of J. Walter 
Thompson Co., that city, on hand 
for the initial broadcast, Kellogg 
Co., Battle Creek, on Jan. 15 was 
to start its new series from Holly- 
wood on 48 NBC -Red network sta- 
tions, Sundays, 10 -11 p. m. (EST). 
Format is new to radio. Informal 
gathering of film names dominat- 
ing the program has been titled 
The Circle. 

Ronald Colman is to preside 
weekly as president, with Carole 
Lombard secretary. Title of 
"beadle" has been conferred upon 
Cary Grant. Other "club" mem- 
bers include Lawrence Tibbett, the 
Marx Brothers, Groucho, Chico 
and Harpo, with Robert Emmett 
Dolan's orchestra. Guest talent will 
also be featured. Circle partici- 
pants will mull over choice bits of 
poetry, philosophy, anecdotes and 
general conversation in an atmos- 
phere of informal and impromptu 
discussion and music. George 
Faulkner heads the writing staff 
with Tony Stanford producing. 
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CBS Lifetime Net Totals X22,500,000 
New Station Ownership Questionnaire Injects Life Into 
Proceedings, Brings Baffled Response From Industry 
A FIZZLE insofar as newspaper 
headlines are concerned, the FCC's 
widely publicized inquiry into net- 
work operations and tendencies to- 
ward purported monopoly has taken 
a new turn, which on paper ap- 
pears to be directed against indi- 
vidual station ownership. 

As the Inquiry Committee itself 
began Jan. 10 the second lap of its 
listless taking of testimony with 
CBS opening its case, the FCC ac- 
counting department sent to all 
stations a new questionnaire which 
inquired into innermost phases of 
ownership, operation, policies and 
personnel of all licensed stations. 
Supplementing data requested from 
networks, holding companies and 
shareholders in stations, the new 
questionnaire immediately brought 
a torrent of criticism from sta- 
tions, who besieged their Washing- 
ton attorneys and the NAB for ad- 
vice [see complete story on page 
22]. 

The Commission's only retort 
has been that if stations question 
the propriety of the new inquiries, 
they should state them formally to 
the Commission or attempt to pro- 
cure legal redress. Returns are due 
Jan. 25. 

Off to a Fast Start 
CBS began presentation of its 

case Jan. 10 before the Inquiry 
Committee. Whereas NBC's presen- 
tation consumed a total elapsed 
time of six weeks from Nov. 14 to 
Jan. 5, CBS, with reasonable cross - 
examination, hopes to complete its 
presentation within two weeks. It 
got off to a flying start the first 
day but then was slowed up by de- 
tailed cross -examination in connec- 
tion with its corporate structure 
and its financial history by George 
B. Porter, FCC assistant general 
counsel. 

Although CBS did not begin 
operation until a year after NBC's 
advent in 1926, it has earned ap- 
proximately the same amount of 
net profit since its establishment, 
Frank K. White, the network's 
treasurer, revealed in his testi- 
mony. A consolidated profit and 
loss statement for the network 
from 1927 to Jan. 1, 1938, dis- 
closed an aggregate net income of 

HUDDLING at the FCC counsel 
table are Edward Klauber, CBS ex- 
ecutive vice -president, and former 
judge John J. Burns, chief counsel 
for the network. 

approximately $19,000,000 -which 
just about equaled NBC's net fig- 
ure for the 11 -year period begin- 
ning in 1926. [See NBC analysis 
on pages 26 -27.] 

Mr. White estimated that CBS 
would show a net profit for the 
1938 year of approximately $3,500,- 
000 or about $800,000 less than the 
preceding calendar year. This fig- 
ure would raise the CBS lifetime 
net to approximately $22,500,000 - 
which maintains its slight advan- 
tage over NBC's 12 -year record. 

CBS pursued presentation of its 
case in a business -like way, run- 
ning its witnesses through pre- 
pared testimony on a question -and- 
answer basis as speedily as pos- 
sible. John J. Burns, of New York, 
former general counsel of the Se- 
curities & Exchange Commission, 
former Massachusetts judge and a 
onetime professor of law at Har- 
vard, is the network's chief coun- 
sel. Despite lack of previous ex- 
perience in broadcasting, he dis- 
played remarkable familiarity with 
broadcast operations and with in- 
dustry affairs. 

A Dozen to Appear 
All told, CBS plans to offer a 

dozen witnesses, including Presi- 
dent William S. Paley. Mr. Paley 
had been scheduled tentatively to 
appear during the first week of the 
hearings but illness forced a post- 
ponement, probably until Jan. 17. 

Edward Klauber, executive vice - 
president of CBS, while not sched- 
uled definitely as a witness, has 
been present at the hearings from 
the start as chief advisor to Coun- 
sel Burns. 

Presumably because the hearings 
have failed to yield the type of 
notoriety anticipated, observers 
looked upon the new foray into 
station ownership and other busi- 
ness activities of licensees as a 
possible step in the direction of 
pepping things up. The inquiry is 
broken down into five phases, with 
networks constituting the first. 
The second will cover testimony of 
groups outside of actual broadcast- 
ing operations who have filed ap- 
pearances, and the third manage- 
ment contracts and leases. The 
fourth phase, dealing with the 
nature and extent of common own- 
ership of broadcast stations, is 
that into which the new question- 
naire falls. It is hardly expected 
this chapter will be reached until 
latter February or March, based 
on the snail's pace now being main- 
tained. The fifth phase covers tran- 
scriptions. 

When the storm of industry pro- 
test over the new questionnaire de- 
veloped, the NAB called an in- 
formal conference of leading radio 
practitioners in Washington to dis- 
cuss the matter. Despite the feel- 
ing that certain phases of the 
questionnaire -particularly in con- 
nection with the financial returns 
of licensees from businesses other 
than broadcasting- transcends the 
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Commission's authority, it never- 
theless has been unofficially stated 
on behalf of the Commission that 
it feels the "public interest" clause 
of the law gives it sufficient legal 
basis to seek the data. 

Thus far the only witnesses who 
have appeared for CBS have been 
Dr. Frank N. Stanton, manager of 
market research; Mefford R. Run- 
yon, vice -president in charge of 
owned and operated stations and 
in supervisory charge of station 
relations, Treasurer White, Edward 
R. Murrow, European director and 
Hugh A. Cowham, traffic manager. 
In addition to the witnesses CBS it- 
self had scheduled Ralph F. Colin, 
general counsel of CBS and treas- 
urer of the Park Corp., Mr. Paley's 
holding company, has been asked 
to testify by Commission Counsel 
Porter in connection with that cor- 
poration. 

Mr. Paley is expected to high- 
light the CBS presentation, with a 
defense of the network's policies 
and probably a strong plea dealing 
with exclusive network contracts. 
In this respect, the CBS contract 
with affiliated stations differs from 
most others, since it precludes as- 
sociation of any CBS outlets with 
any other major network. In some 
quarters, this practice has been 
questioned and it is an issue in the 
proceedings. 

Program Policies 
The network's program policies 

likewise probably will be covered 
by Mr. Paley. During the NBC 
case, emphasis was placed upon 
children's programs, commercial 
credits and presentation of contro- 
versial issues. Mr. Runyon in his 
testimony observed that CBS does 
not sell time for presentation of 
controversial issues, and stated 
that its contracts with advertisers 
carry specific provisions dealing 
with restrictions placed on the 
type of program material accepted. 

The complete autonomy of local 
managers of the nine CBS owned 
and operated stations over clear- 
ance of time for local programs of 
outstanding importance was 
stressed by Mr. Runyon. Commer- 
cials as well as sustainings, he 
said, are sidetracked for such local 
features when, in the local mana- 
ger's discretion, the event is suffi- 
ciently important. That CBS has 
steadily increased its payments to 
affiliates over the years, was brought 
out by Treasurer White. Percentage - 
wise, these payments amounted to 
42.36% of net sales during 1937, 
he said, as against 21.53% in 1931. 
The ratio of payments to affiliates 
has increased as the business of 
the network has improved, he de- 
clared. 

Vice -Chairman Brown and Com- 
missioner Sykes sat through prac- 
tically all of the CBS presentation 
Jan. 10-13. Commissioner Walker 
was present a substantial part of 
the time but Chairman McNinch 
did not participate save for a few 

FIRING the first CBS shot of tes- 
timony when that network took the 
stand before the FCC network in- 
quiry committee was Dr. Frank N. 
Stanton, manager of market re- 
search, facts and figures. 

brief periods. General Counsel Wil- 
liam J. Dempsey did not handle the 
cross -examination of CBS wit- 
nesses, as he did in the case of 
NBC, and was present only brief- 
ly at the opening session of the 
CBS presentation. 

Runyon Key Witness 
CBS got off to a flying start 

Jan. 10, virtually completing pres- 
entation of its owned and operated 
station case on that day. Mr. 
Run yo n, CBS vice- president in 
charge of owned and operated sta- 
tions as well as in supervisory 
charge of station relations, was 
the key witness. He was preceded 
by Dr. Frank N. Stanton, manager 
of the CBS research division, and 
a well -known figure in research 
and economics. 

At the counsel table for CBS was 
John J. Burns, chief inquiry coun- 
sel for CBS, former general coun- 
sel of the Securities & Exchange 
Commission, former state judge, 
and former professor of criminal 
law at Harvard. Flanking him was 
Edward Klauber, CBS executive 
vice- president, who though not an 
attorney, is the chief officer of 
CBS, handling operations. 

Judge Burns estimated the CBS 
case would consume some two 
weeks, including "reasonable" 
cross -examination by the FCC. A 
dozen witnesses tentatively are list- 
ed to appear. Duke M. Patrick, for- 
mer Radio Commission general 
counsel, and now Washington at- 
torney for CBS, will handle pres- 
entation of the CBS case on dupli- 
cation of programs and coverage, 
which is expected to wind up the 
network's presentation. Judge 
Burns also was assisted by Paul 
A. Porter, Washington staff attor- 
ney for CBS. 

In addition to Messrs. Runyon, 
White and Paley, other key CBS 
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witnesses scheduled to appear in- 
clude W. B. Lewis, vice -president 
in charge of programs; Herbert V. 
Akerberg, station relations vice - 
president; Gilson B. Gray, director 
of commercial editing; Lawrence 
W. L ow m a n, vice -president in 
charge of operations, who will also 
deal with artists bureau activities; 
representatives of its artists bu- 
reau activities; Paul W. Kesten, 
vice- president, on sales policies, ad- 
vertising and television develop- 
ment, and finally Dr. Stanton and 
William Lodge, on duplication of 
programs. Mr. Klauber, while not 
scheduled to testify, will hold him- 
self in readiness as CBS' final wit- 
ness to offer testimony on matters 
not sufficiently covered by preced- 
ing witnesses. 

While CBS whipped through the 
first day covering an amazing 
amount of ground in comparison 
to the progress made by NBC 
during most of its presentation, 
this largely was attributable to the 
fact that there was a minimum of 
questioning from the bench. Chair- 
man McNinch was absent except 
for the closing minutes of the pro- 
ceedings, while General Counsel 
Dempsey was away due to argu- 
ments before the Court of Appeals. 

Commission Counsel Porter, in 
his cross- examination of Mr. Run - 
yon, stressed particularly the auton- 
omy of local managers of the nine 
CBS owned, operated and leased 
stations. He sought to develop the 
degree of discretion they held in 
cancelling CBS programs to make 
way for local sustaining features 
of transcendent importance. Though 
he put the question in a number of 
different ways he drew from Mr. 
Runyon the unequivocal response 
that the local managers were the 
final arbiters. 

Tells of Profits 
Of Network for Year 

To lay the foundation for Mr. 
Runyon's testimony, Dr. Stanton 
identified and, described for the 
record a series of exhibits dealing 
with industrial statistics, gleaned 
from various sources, including 
BROADCASTING'S 1938 YEARBOOK 
edition. These served to depict 
CBS' position in the industry. 

CBS owns eight stations (WBT, 
WCCO, KMOX, KNX, WBBM, 
WKRC, WJSV and WABC) and 
leases one (WEEI), Dr. Stanton 
declared. As of Oct. 1, last, CBS 
had 102 affiliated stations, exclu- 
sive of the owned and operated 
group. Replacement value of the 
CBS owned and operated stations, 
and of the network's facilities as 
of the end of 1937 was computed 
at $9,322,838. The net revenue of 
CBS for 1937 was $23,829,544, and 
the net income $4,297,567. The total 
gross revenue for the industry in 
1937 was $141,436,226, of which 
the networks realized a gross of 
$69,612,495, and CBS a gross of 
$28,722,118. 

Mr. Porter cross- examined the 
witness on the authenticity of the 
figures he had quoted, and asked 
him, among other things, about 
BROADCASTING Yearbook. Dr. Stan- 
ton asserted that it is "regarded as 
authentic in the industry" and that 
its estimates were construed as re- 
liable. 

As the first principal policy wit- 
ness for CBS, Mr. Runyon, whose 
rise in radio has an Horatio Alger 
flavor, dwelt largely on owned and 
operated station affairs. He began 
in radio in 1931 as a traveling audi- 

PENSIVE might describe the mood 
of Mefford R. Runyon, CBS vice - 
president, who described in detail 
management and functions of 
CBS' nine owned and managed sta- 
tions, under his immediate direc- 
tion, during the opening of the 
CBS case Jan. 10. 

tor for Price, Waterhouse & Co., 
CBS auditors, and then became 
comptroller, assistant treasurer, 
treasurer, and then vice -president 
and a director, in charge of the 
owned and operated stations, and 
in general charge of station rela- 
tions, along with other executive 
duties. 

CBS has a total of 1,724 full 
time employes of whom 274 are 
artists or musicians, Mr. Runyon 
explained in responding to ques- 
tions by Judge Burns. In addition 
a number of employes are given 
"casual employment" or engaged 
on a per performance basis, he 
said. The payroll in 1938 totaled 
$5,309,330, and with the "casual" 
employes, aggregated $6,382,659. 
Breaking down the employment 
rolls, he brought out 861 employes 
are in New York headquarters; 
218 in Chicago; 215 in Los Ange- 
les; 107 in St. Louis; 74 in Wash- 
ington; 68 in Boston; 65 in Minne- 
apolis; 51 in Charlotte; 43 in Cin- 
cinnati, 11 in San Francisco, 5 in 
Detroit, 2 in Milwaukee; 2 in Lon- 
don and 1 in Geneva. 
Functions of Network 
Officials Delineated 

Functions of various officials in 
the CBS organization were out- 
lined by Mr. Runyon in describing a 
massive organization chart intro- 
duced in evidence. These included 
artists' service operations, a n d 
when FCC counsel inquired whether 
there would be detailed testimony 
with regard to them, Mr. Runyon 
explained subsequent witnesses 
would testify. This was significant 
because during NBC's testimony, 
the FCC appeared to make a major 
issue of such collateral operations. 

Mr. Runyon brought out that 
resident managers of CBS stations 
have comparatively free rein. He 
described a series of exhibits cov- 
ering each of the nine stations 
comparing programs, both commer- 
cial and sustaining, of local origin, 
with those originated by the net- 
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DETAILED tabulations of 
CBS income, expenses and net 
operating profit, 1927 -1937 
inclusive, will be found on 
pages 70 and 71. Comparable 
figures for NBC will be found 
on pages 26 and 27. A table 
showing stockholders in CBS 
of its officers and directors, 
together with listings of their 
other stock ownership is on 
page 72. 

work. The first of these showed 
that during 1937 these stations car- 
ried an average 1326 hours of local 
sustaining time, covering 3,128 
broadcasts. These varied with the 
stations. 

A second exhibit dealt with an 
analysis of total operating time 
for 1937 and the first nine months 
of 1938. The breakdown showed 
that for 1937, the nine stations 
carried 19,685 sustaining hours 
and 17,511 commercial hours in 
network time, representing 63% of 
their total hours on the air, and 
8,743 hours of sustaining local 
time, as against 13,467 hours of 
commercial local time, or 43 %. 
Total time on the air, divided be- 
tween sustaining and commercial 
hours, showed 48% sustaining and 
52% commercial. For the first 
nine months of 1938, network sus- 
taining time amounted to 67% and 
commercial time 63% of network 
time, and 33% sustaining and 41% 
commercial of local time. 

Use of Live Talent 
And Transcriptions 

An analysis of local time for 
1937 -1938 dealing with live talent 
versus transcription on the owned 
and operated stations, showed that 
of local commercial time, 64% was 
live talent and 36% electrical 
transcription, these combined 
amounting to only 23% of the time 
of the stations during 1937. Local 
sustaining programs were divided 
78% live talent and 22% transcrip- 
tion. For the first nine months of 
1938, local commercial time was 
divided 61% live talent and 39% 
electrical transcription; local sus- 
taining time, 70% live talent and 
30% transcription. 

Other Runyon exhibits covered 
an analysis of non -New York net- 

work originations over CBS for 
1937 and the first nine months of 
1938; a compilation of sustaining 
programs of public interest and 
service broadcast locally by WJSV 
as a typical example; analysis of 
local commercial time for the 1937 
and 1938 periods, broken down be- 
tween national spot and local ad- 
vertising, and a sample time con- 
tract of WABC and that employed 
by Radio Sales, spot subsidiary of 
CBS. 

Mr. Runyon explained that Gil- 
son Gray, CBS commercial editor, 
passes on the acceptability of both 
products and programs sponsored 
over CBS, and over owned and 
operated stations. Joseph H. Ream, 
CBS secretary and general attor- 
ney, is consulted on contest and 
lottery issues as well as other ques- 
tionable program ideas. 
Local Managers 
p'lave Refusal Right 

CBS has a policy against selling 
time for presentation of controver- 
sial issues, except during campaign 
ears by qualified candidates, Mr. 
unyon asserted. The same policies 
pply for managed and operated 

stations, except where local and 
State election campaigns are in- 
volved. Script always is requested 
in advance, and questions of policy 
are submitted to Mr. Ream. 

There are certain high -quality 
sustaining features which are in 
the "must" category, he said, and 
network commercials likewise gen- 
erally are carried, but can be can- 
celled for the presentation of a 
local civic feature of widespread 
local interest. When Mr. Porter 
pressed him on the refusal right 
of the local manager of owned and 
operated stations to make way for 
local sustainings, Mr. Runyon re- 
iterated that the decision finally is 
the prerogative of the local man- 
ager. The network, he said, has 
the primary responsibility, b u t 
nevertheless relies upon the local 
manager's judgment on clearance. 
Linder no circumstances, he .said, 
does CBS req it a regular affiliates 
t3- carry- Su§taiififig pr o g r a ms, 
bluugh certain . sustainings ä r e 
mandatory with managed .__á.li d 
owned stations. 
""Station managers likewise con- 
trol local sales policies of the owned 
and operated stations, Mr. Runyon 

(Continued on page 70) 

DEADLY SERIOUS were the expressions of these CBS executives short- 
ly after the opening gavel for presentation of the CBS testimony Jan. 10 
at the FCC network inquiry. Left to right are M. R. Runyon, vice - 
president for owned and operated stations; Duke M. Patrick, Wash- 
ington attorney and of CBS counsel; Harry C. Butcher, CBS Washington 
vice- president, and Frank K. White, CBS treasurer. 
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AFRA Threatens Net Talent 
Local Unions to Vote 

By Jan. 22 on the 
AAAA Scale 

THREAT of a nationwide strike 
of radio talent that might conceiv- 
ably throw every commercial net- 
work program off the air was 
raised Jan. 12 at a meeting of the 
national board of the American 
Federation of Radio Artists. 

Passing a resolution that "con- 
ditions have arisen in the field of 
commercial radio broadcasting 
which make it imperative that 
members of AFRA refrain from 
working for advertising agencies 
and producers who fail to become 
signatories to AFRA's Code of 
Fair Practice," the union officials 
issued a call to all locals to hold 
meetings of their memberships not 
later than Jan. 22 to vote on the 
strike issue. This notice was sent 
to locals despite the fact that at 
the union's recent convention in 
St. Louis, the national board was 
given power to call a strike on its 
own initiative. 

Call for a strike vote of the 
6,000 radio actors, singers and an- 
nouncers comprising AFRA mem- 
bership followed the union's action 
in breaking off negotiations with 
a committee representing the ad- 
vertising agencies after a year of 
conferences on the question of es- 
tablishing a code of minimum 
wages and conditions for perform- 
ers employed on network commer- 
cial programs. At a meeting held 
Jan. 10, the agency committee sub- 
mitted its suggested minimum 
wage rates, in answer to the code 
submitted by AFRA to the agen- 
cies Dec. 8 [BROADCASTING, Dec. 
15]. The AAAA minima, according 
to AFRA's statement following the 
meeting, "were so far below pre- 
vailing rates for national network 
sponsored programs that the AFRA 
representatives informed the Agen- 
cy Conference Committee that it 
was their unanimous opinion that 
no v al u able purpose could be 
served by continuing the confer- 
ences." 

Stating that conferences with in- 
dividual agencies indicate that some 
of them are willing to adopt a code 
of fair practices satisfactory to 
AFRA, the board said that no ac- 
tion will be taken by AFRA mem- 
bers against any agency or its pro- 
grams if it signs the AFRA Code. 
The board also instructed AFRA 
members not to sign any contracts 
for radio work without the ap- 
proval of the union's executive sec- 
retary, and unless such contracts 
contain a clause rendering them 
void at the time a strike is called 
unless the agency or producer has 
signed the Code. 

The AAAA Proposals 
Minimum pay for actors sug- 

gested by AAAA is $15 for a quar- 
ter -hour show, including 2 hours 
rehearsal; $20 for a half -hour 
show, including 3 hours rehearsal, 
and $25 for an hour show, with 
four hours rehearsal, rebroadcasts 
to carry an additional 25% of the 
base rate. Overtime rehearsals to 
be paid for at $1 per quarter -hour. 

(AFRA's suggested minimums 

were: $15 for a quarter -hour and 
$10 for a rebroadcast; $25 for a 
half -hour and $12.50 for rebroad- 
cast; $35 for an hour and $17.50 
for a rebroadcast, with all rehear- 
sals being paid for at $6 per hour.) 

AAAA also suggests discounts 
of 10% for two shows weekly, 20% 
for three, 25% for four and 33%% 
for five or more programs per 
week. (AFRA included no such dis- 
count in its proposals.) Solo sing- 
ers in the AAAA minimum scale 
would receive the same rate of pay 
as actors, with rates for singers 
other than soloists to be propor- 
tionately discounted for the num- 
ber taking part, and with due re- 
gard to their total cost to the spon- 
sor. (APRA classified its singers 
into four groups, with a sliding 
scale ranging from $14 for a quar- 
ter -hour program for singers in 
groups of nine or more to $40 for 
a quarter -hour for soloists; half 
scale for rebroadcasts and extra 
pay for rehearsals.) 

For making transcriptions, 
AAAA suggests a minimum fee of 
75% of the broadcast fee for a 
single transcription of not less than 
15 minutes, with proper discounts 
to be negotiated between agency 
and talent and based on time con- 
sumed when multiple shows are re- 
corded at the same session. There 
is to be no charge for taking shows 
off the line for recording, as no ad- 
ditional effort is required of the tal- 
ent (but use of records should be 
restricted to the same sponsor un- 

Strike 
less otherwise agreed). Where a 
program is broadcast live on a net- 
work and there is a separate ses- 
sion for recording the same pro- 
gram, the additional fee shall be 
the same as for a rebroadcast. 

Other AAAA suggested minimum 
scales: Dramatized commercials, 
when actor is not otherwise in the 
cast, $10 each, regardless of length 
of program, including a one -hour 
rehearsal, and with 25% additional 
for rebroadcast. Bit parts, $6 mini- 
mum per show, including a two - 
hour rehearsal (crowd effects ex- 
cepted). No charge for doubling 
parts in the same show. Program 
auditions, 50% of broadcasting 
minimum rate of pay; voice and 
talent tests free of charge. Scale 
for actors and singers is also ap- 
plied to announcers, except staff 
announcers for whom minimum 
commercial scales have already 
been established. 

Regarding cancellations, the 
AAAA suggestion is that the terms 
should be fair to both talent and 
employer; avoid involving the lat- 
ter in unmerited embarrassment 
and the former in unmerited loss 
of employment. 

These proposals were submitted 
to AFRA in a letter signed by the 
A gene y Conference Committee, 
John La Roche, chairman, which 
reads as follows: 

The Conference Committee, com- 
posed both of members of the AAAA 

(Continued on page 74) 

Suggested Minimum Pay For Actors and Singers 
On Sponsored National Network Broadcasting 

(Does not apply to regional or local broadcasts) 

$15 for r/ hour show -including 2 hours rehearsal. 
$20 for 1h hour show- including 3 hours rehearsal. 
$25 for 1 hour show -including 4 hours rehearsal. 

(25% of base rate additional for rebroadcast) 
Rehearsal overtime -$4 per hour, payable $1 for each quarter -hour or fraction thereof. 
Discount for multiple shows per week : 33 1/3% for 5 or more shows; 

25% for 4 shows; 20% for 3 shows; 10% for 2 shows. 
Thus the minimum for 5 shows per week would be $50 ($62.50 with 

rebroadcast). 
Dramatized commercials, when actor is not otherwise in the cast, $10 

each, regardless of length of show, including 1 hour rehearsal, and with 25% 
of base rate additional for rebroadcast. 

Rehearsal overtime -$4 per hour, payable $1 for each quarter -hour or 
fraction thereof. 

Bit parts $5 minimum per show including 2 hour rehearsal (Crowd effects 
excepted). 

For making transcriptions: For single shows, where the program is for 
transcription only and is not less than 15 minutes in length, 75% of above 
minima for live broadcast. For multiple shows recorded at the same session, 
a proper discount to be negotiated between agency and talent and based on time 
consumed. 

For taking show off the line for recording: No charge in view of no 
additional effort being required of the talent (but use of records should be 
restricted to same sponsor as broadcast, unless otherwise agreed). 

Where a program is broadcast live on a network and there is a separate 
session for recording the same program for transcription broadcast, the addi- 
tional fee shall be the same as for a rebroadcast. 

For auditions: 50 %n of broadcasting minimum rate of pay for program 
auditions; voice and talent tests should be free of charge. 

Doubling parts in the same show; no charge. 
Rates for singers, other than soloists. to be proportionately discounted 

for number taking part, and with due regard to their total cost to the 
sponsor. 

Above scale and conditions for actors and singers to apply also to an- 
nouncers except staff announcers for whom minimum commercial scales have 
already been established. 

Cancellation terms: Should be fair to both talent and employer; avoid 
involving the latter in unmerited embarrassment and the former in unmerited 
loss of employment. No employer should be bound to continue with an artist 
who, in the producer's opinion, proves incompetent or detrimental to a show 
through no fault of the employer, but employer should guarantee artist 50% 
of minimum scale for the broadcast in question. 

Each employer should have the right to discharge any employee for 
justifiable cause without payment of any guarantee. 

These various suggested provisions are related to one another in con- 
stituting a total cost to the sponsor. 

ACA. WORK SCHEME 
REJECTED BY FCC 

THE FCC is not justified at this 
time in adopting a suggestion of 
the Joint Unemployment Council, 
American Communications Assn., 
for a group of radio projects de- 
signed to employ jobless men, the 
Commission informed the ACA in 
a letter dated Jan. 11. 

After careful study and con-. 
sultation with the WPA, the FCC 
said it found that some of the proj- 
ects were meritorious but "a de- 
tailed analysis indicates that the 
Commission is not justified at this 
time in sponsoring them because of 
the practical difficulties involved." 
In addition it is stated that the 
WPA would not look with favor 
upon projects which involve a 
house -to -house canvass. 

The Commission points out that 
"it is unable to assign the neces- 
sary supervisory and planning per- 
sonnel as its staff is already over- 
burdened with regular work. Also, 
the funds available from the Corn- 
mission appropriation are insuffi- 
cient to permit the purchase of 
necessary technical apparatus re- 
quired to carry out the projects." 
The FCC said it will continue to 
study the projects which appear to 
have greatest merit and, "if it is 
found that the difficulties and per- 
sonnel and financial restrictions 
can be overcome, consideration will 
again be given to the practicability 
of carrying out such of these as 
may be within the scope of Com- 
mission activities." 

ACA Contract Includes 
Most of WPEN's Staff 
WITH THE exception of staff mu- 
sicians, station manager and press 
agent, every employe of WPEN, 
Philadelphia, is included in the 
contract signed by the station's 
management with the American 
Communications Assn., CIO union. 
Even p o r t e r s and switchboard 
operators are included under the 
terms of the one -year agreement, 
which calls for a closed shop, hir- 
ing to be done through ACA, va- 
cations with pay and sick leave. 
Contract calls for pay increases 
for all employes except technicians, 
who already have an ACA contract 
which runs until March. 

Engineers at WFIL, Philadel- 
phia, will get 10% salary increases 
under a new contract, retroactive 
to Nov. 1, 1938, signed by the sta- 
tion and ACA recently. Station 
had been operating under the terms 
of a former contract, which ex- 
pired Oct. 31. New contract also 
gives technicians two weeks vaca- 
tion with pay annually, extra pay 
for working on legal holidays, sick 
leave with pay and leave of ab- 
sence up to six months in case of 
illness. ACA is also discussing a 
joint contract for engineers and 
announcers at WIP, Philadelphia. 

Thermal Testing 
THERMAL INSTITUTE, Detroit 
(instruction in air conditioning), 
on Jan. 11 started Your Oppor- 
tunity, quarter -hour Monday eve- 
ning show, on WBBM, Chicago. 
Agency is Rickerd, Mulberger & 
Hicks, Detroit. The show may be 
extended. 
KATE SMITH, radio songstress, 
commentator and authoress, has been 
named on the recently announced list 
of ten "Outstanding Women of 1938" 
issued by American Women, feminine 
equivalent of Who's Who. 
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FACSIMILE becomes a regular service at another station as WBEN of 
the Buffalo News begins regular service this month on its regular 900 
kc. channel nightly except Sundays and Mondays from 1 to 2 a. m. At 
left is a reproduction of the first issue of the regular schedule; it 
measures S' x7 inches. In photo at right, Elliott Roosevelt (right), 
president of Hearst Radio Inc. and the Texas State Network, views the 
installation at KSD of the St. Louis Poet- Dispatch Jan. 5 with George 

M. Burbach, the newspaper's advertising manager and station director. 
Exactly 30 minutes after this photograph was taken it was reproduced 
in the daily radio facsimile edition carried on shortwaves by W9XZY, 
the KSD facsimile adjunct. Both the WBEN regular -wave and the KSD 
shortwave facsimile installations are RCA. Paramount Newsreel featured 
the Post -Dispatch facsimile station in its first week's release of 1939, de- 
picting graphically the reception of the first regular facsimile newspaper. 

Lever Acquires Hecker 
LEVER BROS. Co., Cambridge, 
Mass., maker of Lux, Rinso and 
Lifebuoy soap products and Spry 
shortening, has acquired the soap 
business of Hecker Products Corp., 
New York, including Gold Dust, 
Silver Dust, Fairy Soap and Sunny 
Monday, for a reported cash pay- 
ment of $2,500,000. Remaining 
Hecker division, milling, cereal and 
shoe polish, continue as before. 
Change in ownership of the 
Hecker soap products will not af- 
fect the present agency setup. 
BBDO, New York, will continue to 
handle advertising for these prod- 
ucts, and the other Lever business 
will continue to be placed through 
J. Walter Thompson, New York, 
and Ruthrauff & Ryan, New York. 

New Fleischmann Show 
STANDARD BRANDS, New York 
(Fleischmann's Yeast), has tenta- 
tively set Jan. 16 to start a five 
weekly quarter -hour afternoon ad- 
venture- mystery series, title of 
which was not revealed at this 
w r i t i n g, on approximately 10 
NBC- Pacific Red network stations. 
Series is to be heard Mondays thru 
Fridays, 3 -3:15 p. m. (PST), for 
26 weeks in a test campaign. If 
test is successful, it will then go 
transcontinental on NBC -Red. 
Show is being written by Carlton 
E. Morse, author of One Man's 
Family, weekly serial sponsored by 
Standard Brands Inc. (Tenderleaf 
tea), on NBC -Red. Agency is J. 
Walter Thompson Co., New York. 

WOV, New York, has inaugurated a 
new policy of giving a resume in Ital- 
ian of the highlights of talks by Presi- 
dent Roosevelt and other national 
figures. Resumes, which are given 10 
minutes after each broadcast, are han- 
dled by Dr. Leandro Pomo, Italian 
news commentator. 

Women Pay 7 ribute to Recent Advance 
In Child Programs at NBC Conference 
PARENTS, educators and broad- 
casters found children's programs 
improved when they met in round- 
table discussion Jan. 13 at a 
luncheon given by NBC in the 
Rainbow Room of the RCA Bldg. 
The luncheon was arranged by 
Margaret Cuthbert, director of 
women's activities of NBC, and 
was attended by leaders of worn- 
en's, parents, educational and cul- 
tural groups. 

The majority agreed that the 
luncheon marked a step toward the 
ideal in radio entertainment and 
that the problem of improving pro- 
grams was not so great as it had 
appeared. Dr. James Rowland An- 
gell, NBC counsellor on education, 
emphasized NBC's efforts to im- 
prove programs to which children 
listen. 

Miss Cuthbert announced the re- 
cent addition of four children's 
programs selected after a careful 
study of letters from thousands of 
individual listeners and of many 
organizations. Programs include 
the return to the air of Irene 
Wicker with her Music Plays, dra- 
matic readings of Hans Christian 
Anderson's stories, Renfrew of the 
Mounted and C h i m n e y House, 
prize -winning serial for children. 

Dr. Jacob List, child psychologist 
and consultant to clients sponsor- 
ing children's programs, outlined 
some of the problems of commer- 
cial sponsors and Mrs. Thomas G. 
Winter, director of public relations 
of the Motion Picture Producers 
and Distributors of America, dis- 
cussed the close relation between 
radio, motion pictures and news- 
papers. 

Dr. Angell's Views 
Dr. Angell, former president of 

Yale University, speaking as a 
parent and grandparent said: 

BROADCASTING Broadcast Advertising 

"I wouldn't pretend for a mo- 
ment that there can't be great im- 
provement in children's programs, 
and I want to assure you that so 
far as NBC is concerned, it has 
nothing more seriously on its mind. 
It has made the most serious effort 
to make those programs what I 
think most of you would desire to 
have them, programs to which 
children can listen with interest 
and understanding and profit and 
certainly without damage to their 
central nervous system or any 
other portions of their anatomies." 

Dr. Angell was followed by Mrs. 
Henry M. Robert Jr., D.A.R. pres- 
ident general, who paid tribute to 
the fine work accomplished by edu- 
cational and children's programs 
and suggested that more programs 
be built around Americanism and 
the virtues of truth, virtue, and 
sacrifice. These suggestions were 
praised and amplified by several of 
those present during the discussion 
following the speeches. 

During the round table discus- 
sion Mrs. W. H. Corwith, radio 
chairman of the Women's Auxiliary 
of the American Legion, expressed 
the opinion that certain types of 
programs dealing with adult life 
should be modified in view of the 
fact that they attracted a large 
child audience, but stated that as 
far as she knew none of NBC's 
sustaining children's programs had 
ever been criticized. 

Mrs. Sidonie M. Gruenberg, di- 
rector of the Child Study Assn., 
declared: "We exaggerate the mag- 
nitude of the problem" and pointed 
out that in their first studies of 
children's programs there was a 
great difference of opinion be- 
tween "what the children like and 
what the adults detested and 
feared ". She said that education 
and a better understanding of the 

preferences of children since that 
time has served to help parental 
guidance. 

Dr. Walter Damrosch, NBC's 
music counsel and director of the 
Music Appreciation Hour, said 
that when radio came into his life 
it fascinated him so Eat it is the 
only thing he has followed con- 
tinuously since. 

He thanked radio for giving him 
the opportunity of bringing music 
and the appreciation of it to the 
masses of the American people. 

As a representative of the mo- 
tion picture industry, Mrs. Winter 
declared that adults failed to give 
children credit for their apprecia- 
tion of the finer things in radio 
and movies. She said: 

"We have a very important job 
to do, because I think we are the 
great agencies, the great tools, of 
today. The newspaper, the radio 
and the motion picture are the 
three elements that meet the mil- 
lions and they are learning very 
rapidly what they can do for the 
agencies that have considered 
themselves dominant and have for- 
gotten some of the things that we 
radio and motion picture people 
have learned so thoroughly and 
that is the value of the emotional 
life in backing up the truth." 

Listener Reaction 

It was explained by Miss Cuth- 
bert that the four new NBC chil- 
dren's programs were selected 
after a careful study of the sug- 
gestions and recommendations of 
thousands of individual listeners 
and of many educational, cultural, 
women's, and parent and teacher 
organizations. Every week NBC 
receives thousands of letters from 
its listeners, she said. Each one of 
these is carefully read and all 
worthy suggestions noted and 
passed on to executives responsible 
for the production of programs. In 
some cases where further enlarge - 

(Continued on page 76) 
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Canadian ASCAP 
Is Refused Boost 
Appeal Board Understood to 
Have Kept Present Rate 

By JAMES MONTAGNES 
CANADIAN broadcasters will pay 
copyright fees in 1939 based on 
the rate of 8 cents per licensed re- 
ceiver, the same rate which has 
been in effect since 1935. The Ca- 
nadian Performing Rights Society 
(Canadian ASCAP) had asked the 
Canadian Copyright Appeal Board 
for an increase to 14 cents per li- 
censed set. 

The findings of the Appeal Board 
have not yet been officially issued, 
but the reported ruling is consid- 
ered authentic by the Canadian 
Association of Broadcasters, who 
issued a report to all member sta- 
tions on Jan. 9, the day they re- 
ceived their report from Ottawa. 
The authenticity of the ruling is 
based by the CAB on a press re- 
port and the fact that the CPRS 
have issued their January 1939 
bills on the 8 cent rate. 

More Licensed Sets 
Canadian broadcasters will pay 

the CPRS in 1939 a sum of $88,- 
336.43 which has been apportioned 
among the stations by agreement 
between the CBC and the CAB 
under a formula which takes into 
consideration the power of the sta- 
tions. The amount is about $5,000 
more than in 1939 by reason of an 
increase in the number of licensed 
receivers. 

Had the CPRS rates been 
granted the broadcasters would 
have had to pay $154,534.94. For 
two consecutive years the CPRS 
has asked for a substantial in- 
crease in the per set rate and on 
each occasion this has been denied. 
The case was keenly contested by 
the CPRS and the broadcasters, 
the latter being represented by 
Samuel Rogers, K. C. ( King's 
Counsel) Toronto, for the CAB and 
by Brooke Claxton, Montreal, for 
the CBC. 

The CPRS this year, due to an 
amendment in the Canadian Copy- 
right Act, asked broadcasters to 
pay $36,370 additional to compen- 
sate for the users of radio re- 
ceivers in public places, such as 
hotels, restaurants, barber shops, 
etc., which the C o p y r i g h t Act 
amendment freed from a payment 
of $10 for each receiver to the 
CPRS. The sum was reduced by 
the CPRS before the Appeal Board 
to $17,000 and the Appeal Board 
ruled the broadcasters would have 
to pay the CPRS $1,000 for such 
commercially used receivers. Nei- 
ther the CAB nor the CBC have 
yet decided as to whether they will 
pay this, since they feel that if 
they do. they should be allowed to 
tell such users of receivers what 
stations they should tune in. 

The whole question of copyright 
will be thoroughly discussed at the 
forthcoming CAB convention at 
the Royal York Hotel. Toronto. 
Jan. 23 -24. It is felt the Appeal 
Board may grant the CPRS its re- 
quest the next time (next Decem- 
ber), and the broadcasters should 
prepare for such an eventuality. 
So far the CAB and CBC counsel 
have been able to persuade the Ap- 
peal Board. 

Also at the CAB convention will 
be discussed rate standardization; 
the technical report on the results 
of the Havana agreement as it af- 
fects Canadian broadcasters 
(BROADCASTING Jan. 1); CBC reg- 

State Laws Affecting ASCAP Argued 
In Supreme Court; Ruling in Montana 
INITIAL tests of anti -monopoly 
statutes adopted by the States of 
Florida and Washington and vital- 
ly affecting future operations of 
ASCAP were argued before the 
U. S. Supreme Court. Jan. 10. 

An appeal taken by Florida 
from a decision of the three -judge 
Federal court in that jurisdiction 
granting ASCAP an injunction 
against the Florida State anti-mo- 
nopoly law, constituted the basis 
for one of the Supreme Court re- 
views. The other came up on ap- 
peal of ASCAP from a decision of 
a three -judge court in Seattle de- 
nying ASCAP a temporary re- 
training order. 

Only the jurisdictional question 
of whether the State statutes are 
subject to Federal review is in- 
volved in each proceeding. To be- 
come a federal matter, it must be 
shown that the statutory minimum 
amount of $3,000 is involved. The 
Washington court held it was not, 
whereas the Florida court took the 
opposite position. 

Montana Ruling 

Supplementing these two ac- 
tions, the three -judge Federal court 
in Helena, Mont., on Dec. 30 dis- 
missed the petition of ASCAP for 
a temporary injunction to restrain 
the State from prosecuting viola- 
tions of its anti -monopoly act 
which is basically similar to those 
in force in Washington and Flor- 
ida. Here the court also dismissed 
on the constitutional grounds that 
the statutory minimum of $3,000 
was not involved. 

In the argument before the Su- 
preme Court, Tyrus A. Norwood. 
Assistant Attorney General of 
Florida, divided his argument with 
Lucien H. Boggs, Jacksonville at- 
torney and special counsel for the 
Florida State Association of Broad- 
casters. The Washington case was 
argued by Alfred L. Schweppe, Se- 
attle attorney, retained by the 
Washington State Broadcasters 
Association and also representing 
the State. Appearing for ASCAP 
was former Judge Thomas Haight 
of New York. 

Mr. Boggs contended the courts 
should not grant aid in the "fur- 
therance of a monopoly" and ar- 
gued that ASCAP's petition and 
supporting record disclosed that it 
was in the monopoly category. 

Associate Justice Black repeat- 
edly interrogated Judge Haight in 
connection with purnorted price 
fixing aspects of ASCAP. Associ- 
ate Justice Reed also displayed 
considerable interest in this phase 
and Associate Justice Entler, ob- 
serving A SCAP's contentions, com- 
mented that there was no such 
thing as a "benevolent monopoly ". 

Mr. Boggs analyzed the manner 
in which ASCAP assessed royal- 
ties on broadcasting stations and 
held that it was within its power 

ulations and commercial policy, 
including price mention and use 
of transcriptions during evening 
hours. The agenda for the conven- 
tion has not yet been set, but it is 
expected the Association of Cana- 
dian Advertisers and the Canadian 
Association of Advertising Agen- 
cies will be able to discuss current 
problems with the broadcasters. 
Practically full attendance of the 
58 member stations is expected. 

Neutral Observer 
TO WARD OFF allegations 
of bias in reporting political 
news, WSM, Nashville, has 
secured as Your Capitol Re- 
porter William H. Eagle, 
first assistant state's attor- 
ney general, who nightly re- 
counts the progress of the 
Legislature to WSM listen - 
era -and who can afford to 
be neutral, since he is ap- 
pointed by the State Su- 
preme Court for an eight - 
year term. 

to discriminate between competing 
stations. He cited two stations in 
the same city, one newspaper 
owned and the other independent, 
having the same power and ap- 
proximately the same facilities, yet 
paying different royalty rates to 
the music licensing association. 

Mr. Schweppe relied principally 
upon the jurisdictional question, 
holding that the decision of the 
Washington Court was correct in 
that nowhere in the record could 
it be determined that ASCAP or 
its members sustained a loss in ex- 
cess of $3,000 by reason of the 
operation of the State law. 

Under ordinary court procedure, 
it is expected the Supreme Court 
will decide the jurisdictional ques- 
tions raised in the appearance 
within a month. 

On behalf of ASCAP, Judge 
Haight brought out that the De- 
partment of Justice had filed an 
anti -trust suit against ASCAP sev- 
eral years ago and that it has been 
dormant since 1935. He also con- 
tended that if ASCAP complied 
with the several State laws enact- 
ed during the past two years af- 
fecting ASCAP it would mean a 
substantial loss to publishers and 
composers of music. Individual 
composers, he said, might lose 
$12,000 to $25,000. He held also 
that the revenues received from 
licensees in Florida and Washing- 
ton did not bulk large, amounting 
to only $59,000 for Florida in 1936 
and some $60,500 for Washington 
during the same year. 

It was brought out that anti- 
monopoly laws similar to those be- 
fore the Court have been enacted 
in Nebraska and Tennessee as well 
as Montana, Florida and Wash- 
ington. In Michigan, similar legis- 
ation was passed but was vetoed 

by former Gov. Murphy. 

Allentown (Pa.) Cal 
"His radio contract with Hrunchee 

Horn says he has to." 

Southern Californians 
Urge Stations to Adopt 
Free Radio Music Plan 
HAVING approved the movement 
undertaken by Davis & Schwegler, 
Los Angeles music publishing com- 
pany, to lessen ASCAP's domina- 
tion of music in radio, the South- 
ern California Broadcasters Asan. 
has given further endorsement. 
Organization at its January meet- 
ing, by resolution, recommended 
and urged that Southern Califor- 
nia broadcasters subscribe to the 
firm's free -music -for -radio p 1 a n 
of 64 transcribed and recorded 
songs m o n t h l y [BROADCASTING, 
Dec. 15]. 

Davis & Schwegler have several 
hundred songs, submitted by 
known and unknown composers, 
ready for publication, and on Feb. 
1 plans to start recording 64 
monthly for distribution to sta- 
tions subscribing to its service. 
Firm plans to have several thou- 
sand songs in its library service 
by December, 1940, when ASCAP's 
contract with radio expires. Tran- 
scriptions and recordings issued 
will be varied enough to meet re- 
quirements of stations and de- 
mands of listeners, according to 
Carl Haverlin, general manager. 
It was pointed out that the broad- 
casting industry pays ASCAP 
more than $6,000,000 annually for 
music privileges. 

KFI, Los Angeles, devotes a 
weekly half -hour program, Song 
Search, exclusively to the com- 
pany's tunes. Don Lee Broadcast- 
ing System, Los Angeles, is also 
fostering the movement with an 
amateur - professional opportunity 
contest starting Jan. 16, winding 
up in a Davis & Schwegler contract 
to make recordings for winners. 
Contest is to be continued in six 
week's series, winning competitor at 
close of each period to be awarded 
a contract. Similar song writer 
discovery programs will be inaug- 
urated on stations nationally, Mr. 
Haverlin said. 

Brookfield K. C. Test 
SWIFT & Co., Chicago (Brook- 
field sausage), on Jan. 8 started a 
transcribed spot campaign of 21 
weekly announcements on three 
Kansas City stations - KMBC 
WDAF KCKN. The campaign may 
be expanded following the test. 
Agency is J. Walter Thompson Co., 
Chicago. 

Geppert May Resume 
GEPPERT STUDIOS, Des Moines 
(photo enlargements), is contem- 
plating a new spot campaign of 
from five to 15- minute discs, three 
or six times weekly. It is under- 
stood that the campaign will be 
used on about 100 stations. Cool- 
idge Adv. Co., Des Moines, is 
agency. 

Chamberlain Spots 
CHAMBERLAIN Laboratories, 
Des Moines (Chamberlain's Lo- 
tion), on Jan. 13 started minute 
spot announcements five times 
weekly on 32 stations in a national 
c a m p a i g n. Discs were cut by 
WBS. Agency is John H. Dunham 
Co., Chicago. 

MRS, on Jan. 15 started using the 
Skytop Theatre, located on the 50th 
floor of the Chanin Bldg., New York, 
for the Sunday afternoon broadcasts 
of The People's Rally, sponsored by 
the Mennen Co., New York. 
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elf I Owned 
Aping M etropolitan 

Standards Deemed 
A Mistake 

By EMERSON BREWER 
I HAVE bought what amounts to 
quite a little time on the air. I 
would prefer to use small stations, 
as the small station idea fits into 
my plan of sales and distribution 
much better than do the larger 
stations with chain affiliations. I 
like their flexibility, the opportu- 
nity for localization. 

I use some small stations now, 
but I find, and I can prove this 
by comparative figures, that the 
smaller stations are losing their 
audience. They are losing circula- 
tion, to paraphrase the newspaper 
space - salesman. Spectacular and 
world - known programs and per- 
sonalities are making the radio au- 
dience lose sight of the fact that 
there are small stations on their 
dial that should and could give 
them the entertainment they want. 

At no time of the day or night 
are there programs on all of the 
larger stations sufficiently inter- 
esting and sufficiently broad in ap- 
peal, to take all of the potential 
local listening audience. If this is 
true and I have proved to my sat- 
isfaction that it is, why then do 
not the smaller stations do a better 
advertising job for the advertiser? 

Small -Town Slant 

I think the fault can be attrib- 
uted to the small station owner 
and to the small station program 
director. Either they try to emu- 
late their bigger, richer and strong- 
er brothers or they fail to analyze 
and appreciate the wants and the 
interests of their own audience. In 
trying to compete with the larger 
chain and affiliated stations in the 
matter of talent, they find them- 
selves confronted with one of two 
situations. Either they spend so 
much that they rapidly deplete 
their small treasury and then are 
forced to resort to the phonograph 
programs or they use inferior tal- 
ent and uninteresting programs 
and drive their audiences to a 
larger station with a program 
more general. 

What the average small station 
should have in its employ is a man 
who has had training on a small - 
town newspaper. I would not care, 
if I were the station owner, if that 
man had worked on a small weekly 
in a so- called hick town. He would 
have the training and would be 
able to sense the program desires 
and the news interest of the people 
which the small station owner 
must soon decide is his proper au- 
dience and the audience which 
those commercial buyers to whom 
he can appeal, most desire. 

Small station owners and pro- 
gram directors still believe that 
somewhere, somehow they will find 
another Amos 'n' Andy or another 
Prof. Quiz or a new type of pro- 
gram that will knock an audience 
dead ... a program that will have 
the Charlie McCarthy fans tuning 
him out to grab snatches of their 
new find; but they will never find 

a Small Radio Statio 
it and if they do, they cannot keep 
the act. 

The sooner the small station 
owner sits down in the quiet and 
calm of his own bedchamber and 
looks his situation squarely in the 
face, the sooner he will begin to 
make money and give to his listen- 
ing audience and his community 
the type of station they are sup- 
posed to have and the types of 
program that will appeal to them. 
The directing head of the small 
station today is looking at his sta- 
tion and his program in the terms 
of wavelengths and strength. I 
have yet to meet one who has not 
been sure that in just a short time 
he was going to be granted greater 
power or join a group that would 
run NBC and CBS out of business. 
I said what they needed was a di- 
rector or an employe or a man who 
had been a small town newspaper 
employe to advise them. I do not 
mean a man who was born and 
raised in New York, Chicago or 

from school, brought guests and 
they were to be entertained with a 
dance at the Country Club, that 
story would go on the air. My an- 
nouncers would be reporters and 
everyone in my employ would be 
out from time to time or would be 
on the telephone getting these 
items, as they are called in small 
communities. I would take a leaf 
from the small town editors' news 
book and I would mention the 
names of as many people of that 
community as many times and as 
often as I could. 

Stress Local Situations 
I would ignore national news, 

national characters and use local 
situations as often and as much as 
was possible. There would be regu- 
larity to this program. In this way 
every housewife, every kid and 
every father would know where to 
find that which interested them the 
most. I would promote children's 
programs. I would encourage chil- 

THERE'S a lot of floss and tinsel and costly luxuries around 
big -time radio stations, and smaller operators often try to 
emulate their city cousins. Right there is where they make a 

mistake, the author feels. Liking small towns and small townish- 
ness, he takes the position that it's silly to put neon lights in 
haymows. He used to be a newspaperman himself, all the way 
from country weeklies to metropolitan dailies; has served time 
with a number of advertising agencies; has planned merchan- 
dising campaigns on packaged products. Later he was adver- 
tising manager at Schenley Distillers, and left there to handle 
the McKesson- Robbins account for Gardner Adv. Agency. 

Philadelphia, but a man who 
knows small communities and ap- 
preciates that what is news in 
Boonville is not news in New York 
and it is doubly true that New 
York news, as such, is not now or 
was ever able to compete with local 
news in the small community. 

Small But Profitable 

If I owned a small station I 
would be satisfied to have it re- 
main a small station but I would 
insist that it make money for me. 
I would make that station my 
community's station. That wave- 
length and dial number would be 
better known to my audience than 
WABC or WEAF. That would be 
the number to which every house- 
wife would turn at certain hours 
and she would turn with the con- 
viction that she was to hear a pro- 
gram that would interest her. 

My small station would become 
that community's local newspaner. 
If Mrs. Jones entertained at bridge, 
I would report that fact during a 
period devoted to local news. I 
would carry every community fact 
in which people of that community 
and that community alone, would 
be interested. I would carry an- 
nouncements of community inter- 
est and carry them free. If the 
Catholic Church or the Methodist 
Church was giving an ice -cream 
social on the rector's lawn, people 
would hear about it. 

If Joe Zilch's daughter, home 

dren's activities. I would report local 
athletic contests, even if I had to 
have a crew of small boys running 
between the school gymnasium and 
my office with written play -by -play 
stories of the progress of the game. 

Now what would be the result? 
In the first place I would build a 
listening audience made up of 
those and only those within the 
confines of my own trading area. 
But I would know that I had that 
audience and I could pour proof 
onto the desk of any time buyer 
who doubted it. 

In the second place, and this has 
no doubt already suggested itself 
to you, I would find a dozen local 
commercial tie -ups for every one of 
these local nrograms. In the third 
place I would go to the advertising 
agencies that are handling spot 
programs for national advertisers 
and I would show them that I had 
what I claimed I had and that I 
could make money for them and I 
would make a lot of money for 
myself . and it would be net. 
MavbP I mivht not take in as much 
over the counter at first. hut when 
the commissions had all been naid 
and the make -"nod time written 
off. I would discover that I had 
more in the bank than I ever had 
had since I was granted the call 
letters. 

I said I could cite proof, and I 
can. I can cite actual visible, unas- 
sailable proof that any number of 
small stations have lost or are 

WAY UP in Flin Flon, Manitoba, 
CFAR staged a drive to buy an 
iron lung and raised so much money 
that an oxygen tent and baby in- 
cubator were purchase d. The 
$1,000 goal was passed easily and 
the final figure was $2,300. Here 
Larry Thorsteinson (right), an- 
nouncer, interviews Jack Penson, 
business manager, as he emerges 
from the iron lung. 

losing their listening audience. I 
do not have to prove that any 
number of small stations are so 
terribly far in the red only forlorn 
hope keeps the owners on the job 
at all. In so far as proving that 
my idea of localizing the station 
and making it part and parcel with 
local activities, is concerned, I have 
only to point to the small town 
newspapers. Does the New York 
Times compete with the Patchogue 
local sheet? It does not and if the 
Times circulation in that small 
Long Island town were to double, 
it would affect the local paper not 
one bit. 

And this is true of all small 
communities located outside of 
other centers as well. In sections 
where the towns and cities are 
more self- contained and less de- 
pendent on, and less a part of the 
larger center, this is doubly true. 

There is the same place for the 
small community station, contrib- 
uting ,its share to local events, 
local advertising and fighting for 
the local issues and disseminating 
the local news about local people 
that there is for the small news- 
paper. 

I could have called attention to 
the necessity of the small station 
doing a real job with the local 
dealer affiliated with a national 
advertiser, just as the local paper 
carries the local portion of the 
national Buick advertising cam- 
paign. Every national campaign 
needs must have and every nation- 
al sales promotion manager wants, 
a local tie -up with his local points 
of distribution. But he will not tie - 
in either with spot transcriptions 
or local announcements unless he 
can be made to believe that the 
small station has a local audience. 

Indeed today and tomorrow more 
than ever you are going to have to 
prove that you have that local au- 
dience and the national advertis- 
ing man is going to make a few 
tests. He is going to watch the re- 
sults and if you have not the au- 
dience which will make the local 
tie -up profitable your contract will 
be cancelled. 

The vast majority of small sta- 
tion owners will have a tough job 
proving this, unless they do some- 
thing and do it fast to make their 
station a truly local station, an 
actual part of their community, 
upon which those who are really 
their listening audience in their 
own trading area can depend for 
programs of actual local interest. 
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Policies on Religion, Politics 
Are Retained by NBC Group 

Advisory Council Sees Need of Scrutiny but Votes 
For Continuance Without Change 

NBC's policies covering programs 
of religious, political or controver- 
sial nature were presented by Le- 
nox R. Lohr, NBC president, to 
the Advisory Council of NBC at 
its regular meeting Jan. 9, and 
after a full discussion of each point 
the Council unanimously approved 
the continuance of these policies 
without change. The meeting was 
the first attended by former Gover- 
nor Alfred E. Smith, who was 
elected to membership to fill the 
vacancy created by the death of 
Judge Morgan J. O'Brien, promi- 
nent Catholic layman. 

Formed at the time of NBC's 
organization, the Advisory Coun- 
cil is composed of public- spirited 
men and women representing edu- 
cation, religion, social welfare, 
music, labor and industry, who per- 
iodically meet to review the work 
of the network in serving the pub- 
lic and to aid in plans for further 
service. Attending the meeting were 
Owen D. Young, chairman; Dr. 
James R. Angell; Mrs. August Bel- 
mont; Dr. Henry Sloane Coffin; 
Miss Ada Comstock; Dr. Walter 
Damrosch; Dr. Francis D. Farrell; 
William Green; David Sarnoff; 
Gov. Alfred E. Smith. Mr. Lohr 
and John F. Royal, vice -president 
in charge of programs, also attend- 
ed. Illness or absence from New 
York prevented the presence of the 
following members: Paul D. Cra- 
vath, Hon. John W. Davis, Gen. 
James G. Harbord, Dr. Robert M. 
Hutchins, Henry S. Pritchett. 

Still Sound 
Expressing the belief that NBC's 

policies, followed for as long as 11 
years, are still sound and appli- 
cable, but admitting the wisdom of 
scurtinizing them again in the light 
of present -day conditions for 
either re- affirmation or amendment, 
Mr. Lohr read the policies, as fol- 
lows: 

NBC does not sell time for religious 
programs, as this course might result 
in according a disproportionate rep- 
resentation to those individuals or 
groups who chance to command the 
largest purses. 

In view of the vast numbers of re- 
ligious sects, the company cannot at- 
tempt to serve each individually. It 
cannot of its own choice wisely sin- 
gle out particular individuals to rep- 
resent special forms of faith. It has 
accordingly chosen responsible organ- 
izations representing the three domi- 
nant religious groups in America, i.e., 
Protestants, Catholics and Jews, to 
suggest speakers and prepare pro- 
grams. 

NBC does not permit attacks upon 
religious faiths or upon racial groups. 

A religious message should be non- 
sectarian and non -denominational in 
appeal, interpreting religion at its 
highest, so that it may bring to the 
individual listener a realization of his 
responsibility to the organized church 
and to society. Speakers on NBC re- 
ligious programs seek to comply with 
these ideals. 

During the period of elections only, 
the company sells time to the official 
representatives of the major political 
parties. It does not accept dramatic 
presentations of political issues, for it 
is impossible to prevent essential mis- 

representation and unfairness when 
this technique is employed. 

In connection with its own sustain- 
ing programs, the company attempts 
at all times as nearly as possible to 
give equal representation to opposing 
sides of every controversial question 
which materially affects the life or 
welfare of any substantial group. If 
one side of such an issue is broadcast, 
this fact does not convey, as a mat- 
ter of right, an opportunity for the 
opposing sale or individual to be given 
equal opportunities to reply. But in 
permitting the first broadcast the NBC 
has assumed an obligation to the pub- 
lic to present the differing views so 
that the public may be fully informed 
on the subject. 

It follows the same principle on 
sponsored programs, where particular 
opinions on important controversial 
issues are expressed. In this case the 
sponsor may be required to yield time 
to a representative of views opposed 
to the sponsor's speaker. 

Freedom of the air is not to be 
construed as synonymous with free- 
dom of the press or freedom of speech. 
Each form of bringing opinion to the 
public notice has its own character- 
istics and limitations. 

A speaker having been granted time 
on the air, NBC does not censor or 
edit his opinions. It must. however, 
check for violations of the law and 
for libelous, slanderous or seditious 
statements, as the courts have held 
broadcasters responsible for any dam- 
aging statement made over their fa- 
cilities. 

Limiting of Agent's Fee 
To 10%SoughtbyTalent 
COMMISSIONS allowed Holly- 
wood radio talent agents will be 
cut to 10%, the same fee allowed 
legitimate film bookers. New scale 
will probably become effective Feb. 
1, eliminating the heavy fees many 
actors claim they are now forced 
to give agents for spots on radio 
programs. 

Pact providing for licensing of 
agents by Screen Actors Guild is 
being rushed to completion for sub- 
mission to its board of directors 
on Jan. 16. Meeting of Artists 
Managers Guild has been sched- 
uled for Jan. 30 to pass on the 
agreement if it is approved by 
actors. The SAG investigation dis- 
closed that some radio talent had 
paid as high as 55% while a 33.3% 
charge was not common. The or- 
ganization has dozens of reports 
from members listing salaries re- 
ceived for radio appearances and 
amounts paid agents. Fee for 
agents in the film field will also 
be limited to 10 %, sidetracking 
personal management contracts 
which now call for a higher per- 
centage. No agent will be permit- 
ted to represent film talent or ra- 
dio artists unless he has a fran- 
chise from SAG. 

Alkaline's Spots 
ALKINE Co., New Brunswick, N. 
J., recently appointed Charles Dal- 
las Reach Co., Newark, to direct 
its advertising. A campaign of 
three to four spot announcements 
is carried weekly on WCAU, 
WPEN and WDAS, Philadelphia; 
WJAS, Pittsburgh; WAAT, Jer- 
sey City; WMCA, New York. It 
will continue until the end of the 
"cold season ". 
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Flocks of Spots 
CHALLENGING the recent- 
ly published spot sales rec- 
ord of WIBC, Indianapolis, 
KYOS, Merced, Cal. harks 
back to Oct. 31, 1938, when 
it sold every available spot 
for the day -73 in all -to the 
Tredway Furniture Co., of 
Merced. The 75 -word spots 
were broadcast between 7 a. 
m. and 4 p. m. for the com- 
pany's Golden Harvest Sale, 
and brought "unprecedented 
customer response" f r o m 
buying out KYOS' broadcast 
day. Again on Christmas day 
KYOS sold every shred of 
available time for 127 holi- 
day greetings f r o m mer- 
chants in 15 towns in the re- 
gion. 

CBS and NBC Contract 
For Crossley City Study 
TO OBTAIN statistics on urban 
listening habits similar to those 
on the listening habits of rural 
residents collected by the Joint 
Committee on Radio Research, 
whose report on the survey is ex- 
pected to be released within the 
next few days, NBC and CBS have 
engaged Crossley Inc. to interview 
set -owners in 107 representative 
cities. While many surveys have 
been made of the radio habits of 
city dwellers, both networks felt 
that a new survey, with data col- 
lected and tabulations made on the 
same lines as were used in the 
rural study, would provide a means 
of accurate comparison of the two 
types of audience. 

Rural study which was financed 
cooperatively by the two networks, 
was made by the JCRR to deter- 
mine set -ownership and b r o ad 
range listening habits of farmers 
and dwellers in small towns and 
was used by the Committee in its 
estimate of set ownership through- 
out the country, which was pub- 
lished last spring. Final draft of 
the report is now in the hands of 
Committee members and will be 
published as soon as all members 
have approved it, probably before 
Feb. 1. 'Urban survey, while using 
the same technique, is being con- 
ducted by NBC and CBS without 
the supervision of the Committee. 

Ross Dog Food Test 
DR. W. J. ROSS Co., Los Alamitos, 
Cal. (dog foods), to introduce a 
new brand, Rosco, on Jan. 26 will 
start a 30 -day test campaign on 
KFSD, San Diego, Cal., using daily 
spot announcements in addition to 
a weekly quarter hour live talent 
program, Roscoe Radio Revue. 
Newspapers, store and window dis- 
plays, and point of purchase car-. 
tons will be tied in with the radio 
campaign. Extensive use of West 
Coast radio will be utilized, follow- 
ing the test, to introduce the prod- 
uct, with similar campaigns 
planned as territory opens. Ray 
Advertising Agency, Los Angeles, 
has the account. 

EDWIN C. HILL and Clem Mc- 
Carthy have been chosen to give the 
blow -by -blow and color descriptions 
of the Joe Louis -John Henry Lewis 
heavyweight championship bout on 
Jan. 25, which will be broadcast ex- 
clusively by NBC under the sponsor- 
ship of the Buick Division of the 
General Motors Corp., Detroit. 

New Book Covers 
Radio Law Field 
Socolow Treatise Delves Into 
All Phases of Regulation 

By ANDREW W. BENNETT' 
Member, D. C. Bar 

THE LAW of Radio Broadcasting, 
by A. Walter Socolow of the New 
York and FCC Bars [Baker, Voor- 
his & Co., Jan. 2, 1939, $25] covers 
the entire field of broadcasting law. 
Legal text books as a rule are un- 
interesting, but Mr. Socolow's style, 
method and thoroughness in treat- 
ing the various legal problems of 
the broadcasting industry made the 
reviewer's task a pleasure and an 
education. 

The author's objective apparent- 
ly was to create in one work (two 
volumes, 1,600 pages), a text book 
which would be of daily value to 
layman and lawyer alike, for he 
has covered the broad field of 
broadcasting law in understandable 
language, yet profusely annotated. 
Statutes, treaties, court decisions 
and problems involved in broad- 
casting are analyzed in the light 
of applicable legal principles. The 
author does not hesitate to point 
out the weaknesses and limitations 
of various decisions and statutes. 

Supplement Planned 
The first chapters are devoted to 

a discussion of the Federal juris- 
diction over radio, the various Fed- 
eral statutes, the procedure before 
the FCC and on appeals, and the 
decisions of the Commission and of 
the courts. The new FCC rules of 
practice and procedure promulgated 
after the book went to press are 
not included, but the publisher an- 
nounced that a supplement em- 
bracing all changes as of March 1 
1939, would be issued. A pocket for 
this purpose is provided in the back 
of the volumes. The subjects of 
contracts, agency, defamation, un- 
fair competition, labor, etc., are 
treated in their relation to the in- 
dustry, but the general aspects of 
such subjects have not been dis- 
cussed in detail. 

Special chapters are devoted to 
a full discussion of the law with 
reap e c t to programs; liabilities 
arising out of the operation of 
studios , contracts between stations 
and advertisers; labor relations; 
injury to employes; social security 
taxes; talent; authors of script; 
news broadcasts and rights to pri- 
vacy; contest programs and - lot- 
tery; federal regulation of broad- 
cast advertising; censorship; net- 
works. The all- important subject 
of copyright and its application to 
broadcasting is covered in detail 
and a brief chapter is devoted to 
problems likely to arise with the 
advent of television in commercial 
proportions. 

The chapters devoted to the reg- 
ulation and taxation of broadcast- 
ing and its related activities by 
states are of particular interest at 
the moment with the convening of 
State legislatures. 

INSTITUTE For Maintaining Dry 
Cleaning Standards, New York, has 
had a series of 13 recordings cut by 
the Transamerican Broadcasting & 
Television Corp., New York, for a 
test demonstration at the annual 
meeting of the National Association 
of Dyers & Cleaners in Dallas early 
in February. The quarter -hour pro- 
grams, entitled Why Do We Do It?, 
consist of dramatized conversations, 
and after the testing will be available 
to cleaning and dying organizations 
on their local stations. 
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WHO offers 
247,000 EXTRA 
TELEPHONES 

in "IOWA PLUS"! 

Statisticians know that residence telephones are one 

of the very best barometers of prosperity. 

WHO's Iowa has 370,761 residence telephones -as 
many as Maine, Vermont, New Hampshire and Mary- 

land all rolled together! 

But the fact we want to emphasize here is that WHO 

also reaches an EXTRA 247,000 telephone sub - 

scribers OUTSIDE of Iowa -a bonus of prosperous 

listeners who can be reached by no other single station. 

WHO 
FORIOWA PLUS !" 

DES MOINES ... 50,000 WATTS 
J. O. MALAND, MANAGER 

FREE & PETERS, INC., Representatives 
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Major Networks' Gross Billings by Advertisers :1938 

NBC Gross Billings 
Procter & Gamble Co. $4,860,155 

Camay $658,218 
Chipso $446,896 
Crisco $507,954 
Dash $2,921 
Dreft $113,872 
Drene $514,472 
Ivory Flakes $701,930 
Ivory Soap $661,002 
Lava Soap $119,458 
Oxydol 6597,977 
White Naptha Soap $536,956 

Standard Brands, Inc. $2,670,467 
Chase & Sanborn Coffee $965,484 
Foil Yeast for Health $168,093 
Royal Desserts. Yeast $375,299 
Tender Leaf Tea $544.363 
Yeast for Bread $219.829 
Royal Desserts $397,449 

General Foods Corp. $2,619,220 
Diamond Crystal Salt $28,666 
Grape Nuts $484,796 
Huskies $32,814 
Jello $651,441 
Log Cabin Syrup $108,512 
Maxwell House Coffee $836,814 
Post 40% Bran Flakes $376,187 

Sterling Products. Inc. $2,486,452 
Bayer Aspirin $414,553 
Cal- Aspirin $36,633 
Dr. Lyon's Toothpowder $816,264 
Haley's M -O $48,867 
Phillips Milk of Magnesia $273,964 
Phillips Milk of Magnesia 

Creams $148,202 
Phillips Milk of Magnesia & 
Face Cream $310,696 
Phillips M of M Toothpaste & 

Tablets 8443,253 
American Home Products Co. $1,683,340 

Aero White $24,477 
Anacin $473,050 
Bisodol $476,904 
Edna Wallace Hopper 

Cosmetics $83,177 
Fly -Ded $40,021 
Freezone $89,708 
Hill's Cold Tablets $23,606 
Hill's Nose Drops $22,197 
Kolynos $188,669 
Louis Phillippe Cosmetics $184,762 
Old English Floor Wax $128,589 

Campbell Soup Co. $1,665,637 
Food Products $1,468,358 
Tomato Juice $97.284 

National Dairy Products Corp. $1,466,957 
Kraft $973,029 
Sealtest $493,928 

Miles Laboratories, Inc. $1,387,906 
American Tobacco Co. $1,831,884 

Lucky Strike Cigarettes $1.074,649 
Pall Mall Cigarettes $267,835 

General Mills, Inc. $1,200,886 
Cereals & Flour $823,469 
Corn Kix $68,348 
Sperry Flour Products $117,488 
Wheaties $191,696 

Bristol -Myers Co. $942.930 
Ipana -Sal Hepatica $708,012 
Vitalis $234,918 

Quaker Oats Co. $878,068 
Aunt Jemima Pancake Flour $247,720 
Puffed Rice & Puffed Wheat $169,926 
Quaker Oats $470,422 

Radio Corporation of America ___3827,640 
Institutional $804,939 
RCA -Manufacturing $22,701 

S. C. Johnson & Son, Inc. $675,190 
Brown & Williamson Tobacco Corp. $656,306 

Avalon Cigarettes $144,898 
Bugler Tobacco $80,584 
Kool & Raleigh Cigarettes $480.824 

Cities Service Co. $638,205 
Firestone Tire & Rubber Co. $635,206 

Farm ' Praetor Tires $32,472 
Tires & Tubes $602.784 

Sun Oil Co. $681,667 
The Andrew Jergens Co. $622,277 

Jergen's Lotion $206.878 
Woodbury Soap & Cosmetics 

$415.904 
Liggett & Myers Tobacco Co $571,016 
Pillsbury Flour Mills Co. $563,400 
Carnation Co. $560,872 

Albers Brothers $47,282 
Carnation Milk $513,640 

Cummer Products Co. $666.367 
Energine $205.428 
Molle $349,939 

Philip Morris & Co. Ltd. $626,664 
Kellogg Co. $496.404 

Breakfast Food $281.784 
Krispies $264,620 

Lady Esther Ltd. $459,897 
B. T. Babbitt Inc. $487,700 
Lewis -Howe Co. $419.840 
General Electric Co. $891.871 
Stewart -Warner Corp. $384.195 

Alemite $128.066 
Radios $128,065 
Refrigerators $128,065 

Ralston -Purina Co. $380,246 
Ralston Cereal $186.950 
Ry -Kriap $193,296 

F. W. Fitch Co. $864.563 
Campana Sales Corp. $364,298 
Pacific Coast Borax Co. $339.296 

Pepsodent Co. $339,260 
All Products $282,320 
Antiseptic $56,940 

Lamont -Corliss & Co. $305,536 
Danya Hand Lotion $15,184 
Nestles Eveready Cocoa $14,976 
Pond's Creams & Face Powder 

$275,376 
Wander Co. $304,952 
Borden Co. $301.469 
Welch Grape Juice Co. $267,080 
Nehi Inc. $247,792 
Sherwin- Williams Co. $231,409 

Acme Paints $99,588 
S -W Paints $131,821 

Time Inc. . _. $220.023 
Richfield Oil Corp. $202,940 
Grove Laboratories Inc. $182,140 
Macfadden Publications Inc. $172,032 
J. B. Williams Co. $167.336 
Goodyear Tire & Rubber Co. $166,139 
Wm. R. Warner Co. $156,114 
Packard Motor Car Co. $146,220 
National Biscuit Co. $130,520 

Biscuits $93,616 
Shredded Wheat $36,904 

Bowey's Inc. $129,172 
G. Washington Coffee Refining 

Co. 8129,001 
Falstaff Brewing Corp. $126,232 
Princess Pat Ltd. $123,580 
Colgate- Palmolive -Peet Co. $118,676 
Vick Chemical Co. $116,448 
National Ice Advertisers Inc. $114,456 
Group of American Banks $103,365 
Regional Advertisers Inc. $99,744 
Drackett Co. $93,984 
Standard Oil Co., of California___392,785 
Swift & Co. $88,487 

Institutional $2,307 
Sunbrite Cleanser $86,180 

Emerson Drug Co. $88,463 
Servel Inc. $86,632 
Ward Baking Co. $80.848 
Richardson & Robbins $79,823 
Fels Co. $78,493 
Adam Hat Stores Inc. $76,736 
Larus & Brother Co. $71,436 
Penn Tobacco Co. $69,769 
Musterole Co. $69,216 
Household Finance Corp. $67,770 
Lambert Co. $67,320 
Allis- Chalmers Mfg. Co. $67,236 
C. F. Mueller Co. $67,200 
John Morrell & Co. $65,651 
Signal Oil Co. $61,921 
H. Fendrich Inc. $69.712 
Horlick's Malted Milk Corp. _$58,682 
Political Advertisers $54,369 
Union Oil Co. $53,172 

Bif Fly Spray -Glass Cleaner 
$5,148 

Gas & Oil $48,024 
American Rolling Mill Co. 352,962 
Glass Container Asa n of America $51,165 
Gilmore Oil Co. $49.652 
Packer's Tar Soap Inc. $49,140 
Canada Dry Ginger Ale Inc. $48,276 
Wesson Oil & Snowdrift Corp._ 645,562 
Benjamin Moore & Co. $42.924 
Glidden Corporation $42,078 
Cardinet Candy Co. $35,032 
Gallenkamp Stores Co. $30.420 
S & W Fine Foods Inc. $30.168 
J. W. Marrow Manufacturing Co.__$28,028 
Charles Gulden Inc. $27,786 

George W. Luft Co. $24,024 
Mennen Co. $21,892 
Ballard & Ballard Co. $23,780 

Flour $7.928 
Poultry & Dairy Feed $15,852 

Tidewater -Associated Oil Co. $21,444 
Modern Food Process Co. $21.432 
Thomas Cook & Son -Wagon Lits 

Inc. $19,364 
Pepperell Manufacturing Co. $16,719 
General Motors Corp. (Buick Di- 

vision) $13,158 
Tillamook County Creamery Ass'n_310,220 
International Shoe Co. (Peters 

Division) $10,062 
Globe Grain & Milling Co. $8,576 
Vocational Service Inc. $6,912 
Griswold Manufacturing Co. $5,764 
Pittsburgh Coal Co. $6,646 
Nestle's Milk Products Inc. $4,212 
Charles B. Knox Gelatine Co. Inc.__$4,088 
American Oil Co. $8,541 
American Radiator & S. S. Corp.__38,200 
Oxo Ltd. $3.136 
United Drug Inc. $2,920 
Pacific Guano Co. $2.236 
Johnson, Carvell & Murphy $2.236 
Local Loan Co. $492 

CBS Gross Billings 

Lever Brothers Co. _._ $2,790.141 
General Foods Corp. 2,720,386 
Colgate -Palmolive -Peet Co. 1,779,489 
Procter & Gamble Co. 1,310,707 
American Tobacco Co. 1,298,826 
William Wrigley Jr. Co. 1,241.706 
Liggett & Myers Tobacco Co. 1,118,366 
Ford Motor Co. 
Chrysler Sales Corp. 
R. J. Reynolds Tobacco Co. 
Campbell Soup Co. 
Continental Baking Co. 
P. Lorillard Co. 
Pet Milk Sales Corp. 
General Mills, Inc. 
Philip Morris & Co., Ltd. 
U. S. Tobacco Co. 
Texas Co. 
Gulf Refining Co. 
Lady Esther Co. 
Coca Cola Co. 
Nash -Kelvinator Corp. 
Cudahy Packing Co. 
U. S. Rubber Products Co. 
Anacin Co. __. 
Bayer Co. 
Edna Wallace Hopper Inc. 
E. I. duPont de Nemours & Co. 

Ltd. 
Lambert Co. 
H. J. Heinz Co. 
Lehn & Fink Products Co. 
Chesebrough Manufacturing Co._ 
Household Finance Corp. 
Kolynos Sales Co. 
Brewers' Radio Show Association 
Kellogg Co. 
Vick Chemical Co. 
Griffin Manufacturing Co. 
International Cellucotton Co. 
Campana Sales Corp. 
R. B. Davis Co. 
McKesson & Robbins Inc. 

1,003,612 
1,000,184 

713,788 
650,260 
644,905 
594,013 
567,035 
463.380 
495,120 
405,265 
899,960 
372,160 
858,940 
345.334 
340.767 
304,155 
297,69 
282,25 
267,194 

250,45 
242,895 
226.96 
219,494 
211,05 
208.820 
193,43 
192.75 
192,72 
180,01 
174,049 
166.66 
156,10 
154.02 
150,15 

1938 Network Advertisers by Industries 

*NBC 
Automotive $ 927,251 
Building Materials 56,162 
Cigars, Cigarettes, Tobacco 3,286,786 
Clothing 76,736 
Confectionery, Beverages 331,100 
Drugs & Toilet Goods 12,686,022 
Financial & Insurance .. 171,627 
Foods & Food Beverages 14,559,775 
Garden & Field 2,236 
House Furniture & 

Furnishings 743,407 
Jewelry & Silverware 
Lubricants & Fuel 1,983,534 
Machinery, Farm Equipment 99,708 
Paints & Hardware 274,333 
Radios & Musical 955,705 
Schools & Corres. Courses 6,912 
Shoes & Leather 64,959 
Laundry Soaps & 

Housekeepers' Supplies. 4,491,316 
Stationery & Publishers 392,055 
Travel, Hotels, Amusements 19,364 
Wines & Beers 125,232 
Political 54,369 
Miscellaneous 154,090 

Totals $41,462,679 

Combined Red and Blue. 

CES MBS Totals 
$ 2,976,346 $ 871 $ 3,904,468 

5,827 68,215 130,204 
4,969,474 524,209 8,780,469 

5,880 82,616 
1,676,051 9,030 2,016,181 
5,773,504 954,334 19,413,860 

214,143 385,770 
6,596,827 627,681 21,784,263 

2,236 

743,407 
85.095 85,095 

993,909 55,455 3,032,898 
43,405 24,130 167,243 

274,333 
237,875 1,193,580 

6,912 
174,049 29,353 268,361 

3,077,079 55,793 
78,616 

10,450 5,061 
192,750 9,255 
52,803 30,933 

265,810 441,528 

7,624,188 
470,671 

34,875 
327,237 
138,105 
861,428 

$27,345,397 $2,920,324 $71,728,400 

Hudson Motor Car Co. 139,73 
A. S. Boyle Co. 136,319 
General Motors Corp. 130,61 
Philco Radio & Television Corp._ 129,83 
Noxzema Chemical Co. 109,55 
Zenith Radio Corp. 108,615 
General Baking Co. 108,237 
Barbasol Co. 106,63 
International Silver Co. 85,09 
Skelly Oil Co. 62,45 
Penick & Ford Ltd. 62,03 
Florida Citrus Commission 61,97 
Phillips Petroleum Corp. $9,990 
Joe Lowe Corp. 51,156 
Carborundum Co. 43,405 
Durkees Famous Foods 34,200 
Rio Grande Oil Co. 27,72 
F & F Laboratories 15,600 
Penn. Publicity Commission 14,995 
Euclid Candy Co. 14,03 
Pure Oil Co. 13.82 
Atlantic Refining Co. 18.050 
Bayuk Cigars Inc. 12,870 
Tidewater Associated Oil Co. 11,10 
Brown & Williamson Tobacco Co. 10,834 
Wilmington Transportation Co. _ 10,450 
Cardinet Candy Co. 10,17 
S & W Fine Foods 7,950 
Mennen Co. _ __ 7,820 
Holland Furnace Co. 5.82 
Beneficial Management Corp. 6.82 
Soil Off Manufacturing Co. 6,042 
Roma Wine Co. _ 4,950 
Tillamook County Creamery Assn. 4,37 
Sales Affiliates Inc. 4,29 
Ralston Purina Co. 8,660 
California Prune & Apricot 

Growers Assn. _ _ _ 3,050 
Tea Garden Products Co. 2,295 
George W. Caswell Co. 2,14 
Richfield Oil Corp. _ __ __ 536 
Refrigeration & Air Conditioning 

Inst. 36 
Political Advertisers ___.. 52.80 

MBS Gross Billings 

Bayuk Cigars. Inc. $259.43 
Gospel Broadcasting Assn. 182.84 
Gordon Baking Co. _. 182,574 
Ironized Yeast Co. 179,72 
Lone Ranger (Cooperative Prog.) 149,550 
General Mills _ 137,492 

Cornkix, $16.920 
Wheaties. $120,672 

P. Lorillard Co. ____. 99,948 
Lutheran Laymen's League 94.034 
Vadeco Sales Corp. 90,978 
Philip Morris & Co. 78.310 
Journal of Living Publications 72,166 
J. B. Williams Co. 70,4.26 
Wheeling Steel Corp. 68,215 
Hecker Products Corp. 65,421 

H -O. $41,350 
Silver Dust, $24,071 

Musterole Co. & E. W. Rose Co.__ 68,464 
The Lambert Co. 58,108 
Delaware Lackawanna & Western 

Coal Co. _ 58,872 
Show of the Week 49,996 

(Local Coop. Program) 
JO Min. in Hollywood 48,809 

(Local Coop. Program) 
Brown & Williamson Tobacco Co. 48,650 
Elizabeth Arden 41,958 
Wheatena Corp. 38,257 
American Tobacco Co. 37,866 
Kellogg Co. (Pep cereal) 36,844 
Green Hornet (Coop. Frog.) 36,452 
Cudahy Packing Co. 31,721 
General Shoe Corp. 29,353 
Oakland Chemical Co. 28.750 
Mennen Co. 26,926 
Allis -Chalmers Mfg. Co. 24.130 
Maine Development Comm. 23,754 
Rocke News Syndicated Prog. __ _ 20,412 
N. Y. State Democratic Committee 20.291 
The Bosco Co. 17,517 
Emerson Drug Co. 17,024 
Lamplighter (Coop. Program) 14,297 
Humphrey Horneo. Medicine Co. 12,731 
Thos. Leming & Co. 11,730 
American Bird Products Co. 10,543 
E. Fougera & Co. 10,050 
R. B. Semler 9,620 
Gambarelli & Davitto 9,255 
Famous Jury Trials 8,159 

(Coop. Program) 
Barbasol Co. 7,114 
Varaday of Vienna Inc. 6,939 
Slide Fasteners Inc. 5,830 
John L. O'Brien Citizens Comm. _ 5,004 
Atchison, Topeka & Santa Fe Ry. 

Co. .._- 5.061 
Admiracion Laboratories 4,144 
Macfadden Publications 3,616 
W. A. Sheaffer Pen Co. 2,835 
Little Crow Milling Co. 1,400 
Democratic National Committee 938 
N. Y. County Republican Comm. _ 938 
Non -Partisan Citizens Comm. ___ 893 
Special Cooperative Hookups 303,793 
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B -S -H Again Tops 
Network Accounts 
J. Walter Thompson Second, 
Young & Ruhicam Third 
BLACKETT - Sample - Hummert 
again takes first rank in combined 
billings placed on nationwide net- 
works during 1938 by major adver- 
tising agencies, with J. Walter 
Thompson Co. and Young & Rubi- 
cam running neck and neck for 
second and third positions. 

Among accounts making up a 
good portion of the B -S -H total 
were General Mills, Procter & 
Gamble Co. and Sterling Products, 
with daytime strip serials forming 
a heavy share of the program fare. 

The B -S -H network billings in 
1938 totaled $9,093,125, with J. 
Walter Thompson Co. totaling $5,- 
320,608 and Young & Rubicam 
$5,093,640. Benton & Bowles was 
fourth with $4,800,399, followed by 
Lord & Thomas with $4,791,686 
and Ruthrauff & Ryan with $4,- 
015,959. 

In all, 21 agencies billed more 
than a million dollars with net- 
works last year, a compilation of 
the three major networks shows. 

[Individual account billings on 
each of the networks are published 
on page 20.] 

P & G the Largest 
Procter & Gamble Co. was easily 

the top sponsor on NBC networks 
during the year with total billings 
of $4,860,155. In addition P & G 
booked $1,310,707 on CBS where it 
ranked as fourth largest sponsor. 

Second on NBC was Standard 
Brands with $2,670,467, followed by 
General F o o d s with $2,519,220. 
General Foods also used $2,720,386 
in CBS time, ranking as second 
largest sponsor on that network. 
Sterling Products was fourth larg- 
est NBC account, spending $2,486,- 
452. American Home Products Co., 
another drug account, was fifth 
with $1,683,340 on NBC and Camp- 
bell Soup Co. was sixth with 
$1,565,637. Other million dollar ac- 
counts on NBC were National Dai- 
ry Products Corp., $1,466,957; Miles 
Laboratories, $1,387,906; American 
Tobacco, $1,331,884 and General 
Mills, $1,200,886. 

Top CBS account was Lever 
Brothers Co., which used $2,790,141 
in time during the year. Other 
CBS million dollar accounts were 
General Foods, $2,720,386; Colgate - 
Palmolive -Peet â o . , $1,779,439; 
Procter & Gamble Co., $1,310,707; 
American Tobacco Co., $1,283,826; 
William Wrigley Jr. Co., $1,241,- 
705; Liggett & Myers Tobacco Co., 
$1,118,355; Ford Motor Co., $1,052,- 
895; Chrysler Sales Corp., $1,003,- 
612; R. J. Reynolds Tobacco Co., 
$1,000,184. 

Heading Mutual billings were 
the special cooperative shows, with 
billings of $303,738. First among 
individual accounts was Bayuk 
Cigars with $259,436, followed by 
Gospel Broadcasting Assn., $182,- 
842; Gordon Baking Co., $182,574; 
Ironized Yeast Co., $179,724; Lone 
Ranger (cooperative), $149,586; 
General Mills, $137,492. 

Junket to Place 
JUNKET Co., Little Falls, N. Y. 
(Quick Fudge Candy Mix), follow- 
ing a successful spot test in De- 
cember on WGY, Schenectady, will 
soon start a spot campaign on an 
undetermined number of stations. 
Mitchell -Faust Adv. Co., Chicago, 
is agency. 

Network Billings by Agencies; 1938 
Ranked in Order of Combined Gross Billings 

By NBC, CBS and MBS 

Brackett- Sample- Hummert $9,093,125 
J. Walter Thompson Co. 5,320,608 
Young & Rubicam 5.093.640 
Benton & Bowles 4,800,899 
Lord & Thomas 4,791,586 
Ruthrauff & Ryan 4,015,959 
Compton Advertising 3,107,788 
Ward Wheelock Co. 2,258,425 
Newell- Emmett Co. 1,693,314 
Batten, Barton, Durstine & 

Osborn 1,588.554 
Pedlar & Ryan 1,588,185 
Lennen & Mitchell 1,500,635 
N. W. Ayer & Son 1,897,636 
Wade Advertising Agency 1,882,741 
H. W. Kastor & Sons Adv. Co.__ 1,245,802 
Gardner Advertising Co. 1,109,681 
Ervin Wasey & Co. 1,105,072 
Wm. Esty & Co. 1,096,359 
Biow Co. 1,081,116 
Stack -Goble Advertising Agency 1,007.060 
Roche Williams & Cunnyngham 1,004,166 
Neisser- Myerhoff 920, 
No Agency (Billed Direct) 879,157 
McCann Erickson 836,851 
Arthur Kudnee ____.. 785,449 
Needham, Louis & Brorby 675,190 
Hays MacFarland & Co. 648,815 
Sweeney & James Co. 636,206 
Maxon Inc. 617,831 
Hutchinson Advertising Co. 563,400 
Aubrey Moore & Wallace 520,398 
McKee & Albright 606,798 

Now McKee, Albright & Ivey) 
Cecil, Warwick & Legler 497,894 

(Now Warwick & Legler) 
Lambert & Feasley 446,818 
Buchanan & Co. 416,106 
L. W. Ramsey Co. 866,063 
D'Arcy Advertising Co. 858,940 
Geyer, Cornell & Newell 345,334 
Frances Hooper, Adv. 381,985 
Campbell -Ewald Co. 299.655 
Morse International 296,463 
Ivey & Ellington 269,436 
Russell M. Seeds Co. 261,097 
Knox Reeves Advertising 247,993 
James A. Greene & Co. 247,792 
U. S. Advertising Corp. 243,905 
Sherman K. Ellis & Co. 240,774 
Hixson- O'Donnel Adv. 231,201 
Henri. Hurst & McDonald 189,019 
R. H. Alber Co. 188,638 
Bermingham, Castleman & 

Pierce 174,049 
Brooke, Smith & French 139,735 
MacMenus, John & Adams 130,615 
Hutchins Advertising Co. 129,360 
Westoo Advertising Agency 117,488 
Donahue & Coe, 114,456 
Franklin Bruck Adv. Co. 110,926 
Charles W. Hoyt Co. 107,659 
Lawrence C. Gumbinner 107,412 
Wessel Co. 108,365 
Botsford, Constantine & Gardner 100,672 
Redfield- Johnstone 98,805 
Kelly, Stuhlman & Zahrndt 94,084 
Ralph H. Jones Co. 93,984 
Critchfleld & Co. 89,885 
Kenyon & Eckhardt 88,805 
Bowman & Columbia 87,750 
Glickaman Advertising Co., 78,736 
Bert S. Gittins, Advertising 67,236 
Gale & Pietsch 65,656 
Albert M. Ross 72,019 
Brown & Tarcher 62,400 

Logan & Stebbins 
McJunkin Advertising Co. 
H. M. Kiesewetter Adv. Agency 
Scholts Advertising Service 
Baker Adv. Agency 
J. M. Mathes Inc. 
Tomaschke- Elliott 
Long Advertising Service 
Fitzgerald Advertising Agency _ 
C. Wendel Muench & Co. 
Rohrabaugh & Gibson 

(Now C. M. Rohrabaugh & Co.) 
Emil Brisacher & Staff 
Federal Advertising Agency 
Baggaley, Horton & Hoyt 
Badger & Browning 
Kleppner Co. Inc. 
Walsh Advertising Co. 
Cockfield, Brown & Co. 
Brooke, Smith, French & 

Dorrance 
Fishier, Zealand & Co. 
Emil Reinhardt 
Clements Co. 
Walker & Downing 
Rocke Productions 
Flack Advertising Agency 
Marschalk & Pratt 
L. D. Wertheimer Co. 
Sterling Advertising Agency 
Sidney Garfinkel Adv. Agency 
Leo Burnett Co. 
Walter Biddick Co. 
Weston -Barnett 
Small & Seiffer 
De Bisai Advertising Agency 
Philip Klein Adv. Agency 
Dan B. Miner Co. 
Morgan Reichner & Co. 
J. Ralph Corbett 
Arnold & Chase 
A. McKim Ltd. 
G. Lynn Sumner 
Albert Frank- Guenther -Law 
Milton Weinberg Co. 
C. Ellsworth Wylie Co. 
Hillman -Shane Adv. Agency 
Joe Lowe Agency 
James Houlihan Inc. 
MacLaren Advertising Co. 
Leon Livingston Adv. Agency 
Charles Dallas Reach 
H. M. Frost Co. 
Gillman Advertising 
Joseph Katz Co. 
Dowd- Ostreicher Inc. 
Blaker Advertising Agency 
Doremus & Co. 
Lowe Features (Political) 
D'Evelyn & Wadsworth 
Shattuck & Ettinger 
Larsen & Aurrecoechea 
Lockwood- Shackelford Adv. 

Agency 2,730 
William A. Ingoldeby Co. 2,236 
Burton A. Osterhoudt 2,040 
Gem Advertising Agency 1,913 
Rogers & Smith 1.400 
Kelly, Mason & Winsten 1,190 
J. P. Muller & Co. 856 
Mason L. Ham, Advertising 816 
Howard G. Hanvey 680 
Theodore H. Segall Adv. Agency 424 
James R. Lunke 860 
Ray Davidson 860 
C. Brewer Smith Adv. Agency 290 
Faraon Jay Moss Inc. 288 

61,921 
57,924 
56,138 
54,430 
49,245 
48,276 
47,438 
46,169 
46,662 
42,078 
38,257 

38,118 
86,904 
35,017 
29,353 
28,750 
26,000 
25,165 

23,754 
23,100 
22,008 
21,432 
20,541 
20,412 
20.360 
20.291 
15,420 
14,297 
14,080 
13,829 
12,825 
10,543 
10,050 

9,256 
9,030 
8,576 
9,348 
8,169 
7,770 
6,920 
5.880 
5,828 
5,870 
5,150 
5,042 
5,040 
4,950 
4.500 
4,212 
4,144 
4,125 
3,870 
8,641 
9,825 
9,200 
3,136 
8,096 
2,920 
2,864 
2,751 

Domino May Extend 
LARUS & BRO. Co., Richmond, 
will sponsor The Shadow of Fu 
Manchu, transcribed serial drama. 
three times weekly on WRVA, 
Richmond, beginning Jan. 16, in 
the interest of Domino cigarettes. 
If the program is successful there, 
sponsor is expected to extend it 
to other markets. The agency is 
Warwick & Legler, New York. 
Program, Which is produced by 
Fields Brothers, Hollywood, and re- 
leased through Radio Attractions, 
New York, will also start broad- 
casting this month on K D K A 
WFBR WRC WFBL WICC WEAN 
WNAC WBAX WDRC. 

New Candy Series 
WALTER H. JOHNSON CANDY 
Co., Chicago (Power House Candy 
bars), on Jan. 13 started weekly 
quarter -hour disc show on WMAQ, 
Chicago, and 14 stations in the 
South. Agency is Campbell -Ewald 
Co., Chicago. 

Bank Group Disc Series 
Acquires 85 Sponsors 
AMERICAN BANKERS Assn., 
New York, has lined up a total of 
85 banks to sponsor its Song & 
Story series of transcribed pro - 
gram on local stations, the ma- 
jority of which are grouped under 
the Kansas City Clearing House 
Assn., with a membership of 13 
banks; the Wisconsin Bankers 
Assn., with 17 banks; the New 
Mexico Bankers Assn., with 37 
banks, and the Jamestown Clear- 
ing House Assn., with seven banks. 

Although sponsorship is still in 
a rather preliminary stage, the 
following stations have been defi- 
nitely decided upon: KCKN WCOU 
WJMS WJDX KOB WJTN WMFF 
WDNC WBNS WPIC WBAX and 
WTMJ. The series consists of 13 
quarter -hour transcriptions, record- 
ed by the NBC Transcription Serv- 
ice, which are largely musical with 
a brief "skit" included in each por- 
traying the service banks offer to 
the average family. 

Network Billings 
For Year Again 
Achieve Records 
NBC and MBS Show Boosts; 
CBS Downs 4.8% in 1938 
GROSS time sales of the nation- 
wide networks in 1938 again 
reached a new high, though by a 
slimmer margin than previously. 
The year's combined total gross 
billings of NBC, CBS and MBS 
reached $71,728,400, a gain of 3.0% 
over the 1937 total of $69,612,482. 
For NBC and Mutual, 1938 was 
the best year in their history. 
NBC's 1938 total was $41,462,679, 
an increase of 7.3% over the $38; 
651,286 billed in 1937. Mutual's 
1938 total of $2,920,324 topped last 
year's $2,239,078 by 30.4 %. CBS 
alone fell behind the 1937 total, 
ending up the year with billings of 
$27,346,397, 4.8% behind the pre- 
vious year's billings of $28,722,118. 

December figures were pretty 
much in line with those for the en- 
tire year. NBC's $3,887,072 was 
6.8% ahead of the $3,369,086 billed 
in Dec. 1937. Mutual showed the 
largest percentage gain with $337; 
369 billed in Dec. 1938, 30.4% over 
the $245,465 billed in the final 
month of 1937. CBS sustained a 
loss of 9.2 %, dropping from 
$2,786,618 in Dec. 1937 to $2,529,- 
060 for the same month of 1938. 
Combined figures for all three net- 
works total $6,753,501, a gain of 
1.2% from the Dec. 1937 figure of 
$6,671,169. 

Gross Monthly Time Sales 
NBC 

Jan. 
Feb. 
March 
April 
May 
June 

Aug. 
Sept. 
Oct. 
Nov. 
Dec. 

% Gain 
1938 over 1987 1937 

$3,798,516 7.1% $8,541,999 
3,498,053 6.1 3,296,782 
8,806,831 5.3 3,614,283 
8. 310.606 1.0 3,277.887 
8,414,200 6.2 8,214,819 
8.200,569 6.6 3,008,387 
2.958,710 9.8 2,707,450 
2,941,099 6.6 2,784.977 
2,979,241 4.5 2.850,681 
8.778,964 13.0 3,399,739 
8,898,919 15.8 3,381.346 
3,887,072 6.8 3,639,086 

Total ___$41,462.679 7.8% $38,651,286 

CBS 
Jan. 32,879,945 21.1% $2,878,620 
Feb. 2,680,836 18.4 2,264,317 
March 8,084.317 19.5 2.669,716 
April 2,424.180 - 5.4 2,563,478 
May 2.442,283 - 4.6 2,660,558 
June 2,121.496 -14.8 2,476,576 
July 1,867,357 -31.2 1,988,412 
Aug. 1.423.866 -27.2 1,965.280 
Sept. 1,601,756 -21.0 2,028,585 
Oct. 2,387,895 - 4.6 2,505.485 
Nov. 2,453.410 - 7.6 2,654.473 
Dec. 2,629.060 - 9.2 2,786,618 

Total ___$27,345,397 - 4.8% $28.722.118 

MBS 
Jan. $ 269,894 26.8% $ 218,748 
Feb. 253,250 9.0 282,286 
March 232.877 - 5.9 247,431 
April 189,545 - 5.8 200,184 
May 194,201 26.6 154,638 
June 202,412 72.4 117,388 
July 187,108 101,458 
Aug. 164,626 70.4 96,629 
Sept. 209,842 50.8 132,866 
Oct. 847.771 45.7 238,688 
Nov. 860,929 89.7 268.357 
Dec. 887,869 87.4 245,466 

Total ____$2,920,824 80.4% 52,289,078 

AMERICAN Civil Liberties Union 
announced Jan. 9 that it will ask 
support of all political elements in 
Congress for a variety of bills, in- 
cluding several "providing for greater 
freedom on the air by requiring all 
radio stations to set aside time for 
public issues, to treat controversial 
issues on equal terms and to free sta- 
tions from responsibility for libel or 
slander on public time." 
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Latest Questionnaire of FCC 
Taps Inner Station Business 

Details of Ownership, Operation and Policy as 
Well as History of Personnel Are Sought 

IN ITS apparently endless search 
for data from station licensees, the 
FCC on Jan. 5 dispatched a new 
questionnaire to all stations seek- 
ing data on the innermost phases 
of ownership, operations and poli- 
cies -and even the antecedents of 
personnel. 

Labelled as information desired 
for the so- called network inquiry, 
with its related monopoly phases, 
the new questionnaire, in the opin- 
ion of informed observers, ap- 
pears to transcend in some respects 
the scope of the FCC's authority 
and packs a few "sleepers ". This 
is seen notably in connection with 
inquiries about the income and 
profit derived by station licensees 
or corporations from businesses in 
which they may be engaged aside 
from broadcasting. Also asked are 
the past experiences, functions and 
authority of such employes as man- 
agers, commercial managers, pro- 
gram directors and other depart- 
ment heads. 

The new questionnaire supple- 
ments that sent out prior to the 
opening of the network inquiry last 
November to corporate sharehold- 
ers, corporations owning capital 
stock in stations and station direc- 
tors. In all, it was announced that 
the four questionnaires, including 
the newest one to the some 800 
broadcast licensees, have been dis- 
patched to about 2,300 stations, 
holding companies, and others hold- 
ing direct or indirect stock inter- 
ests in stations, and to stockhold- 
ers and officers. 

Commissions Included 
It is apparent too that the FCC 

is probing for anything smacking 
of unfair competition or restraint 
of trade, for it seeks to learn 
whether licensees having interests 
in other businesses use their sta- 
tions to advertise them (most of 
them do) and whether they give 
themselves special discounts, or 
charge themselves anything at all. 
It also apparently is seeking to 
determine whether excessive com- 
missions are paid for business, be- 
cause the name of every individual 
procuring compensation from sta- 
tions other than on a "flat amount 
for salary agreed upon in advance" 
is requested. 

The purpose is to ferret out full 
information on "multiple owner- 
ship, absentee ownership, tenden- 
cies toward monopoly, character of 
ownership and other business af- 
filiations." That falls under one of 
the general headings of the net- 
work inquiry now in progress and 
likely to run until late spring or 
even summer. 

All this data, after analysis, will 
be introduced at the hearings by 
FCC witnesses, primarily members 
of its accounting staff. At this 
stage, it appears likely the Com- 
mission will put this data in evi- 
dence following the first phase of 
the inquiry, relating to networks. 
That, however, may be a month or 
two off, since CBS, MBS and a 

score of regional and state net- 
works are yet to complete their 
presentations. NBC alone occupied 
the stand from Nov. 14 through 
Jan. 5. 

The broadcast station licensees 
must return the new forms by Jan. 
25. Because of the far -reaching na- 
ture of the questionnaire, it is ex- 
pected many stations, primarily 
those in the local classification, will 
find considerable difficulty in exe- 
cuting them. Many industry eye- 
brows are being lifted because of 
the latest excursions into the most 
intimate phases of station opera- 
tion, particularly since it obvious- 
ly places greatest hardship upon 
the smaller units in the industry - 
those 100 -watters and independents 
that find the going hard and were 
authorized primarily to give local 
communities an opportunity for 
"self- expression ". 

Easier for Larger Stations 
The larger stations, while they 

may experience difficulty in re- 
sponding so hurriedly to some ques- 
tions raised, nevertheless are in 
a far better position to supply the 
information, by virtue of greater 
man -power, ability to hire lawyers. 
and otherwise to meet require- 
ments about written policy, delega- 
tion of authority and the like. 

In its release, the FCC stated 
that replies, when analyzed, will 
show the extent and character of 
absentee ownership, use of voting 
proxies in effecting or maintaining 

COPY DEADLINE 
Week Lag on Music Programs 

Ordered by WTMJ 
CONTINUITY on musical pro- 
grams must reach the station at 
least a week before the day of 
the program, according to n e w 
schedules of closing dates on con- 
tinuity recently started by WTMJ, 
Milwaukee. This gives the musical 
department time to select numbers 
and coordinate the program with 
the continuity department. 

All copy for announcements to 
be used on Saturday and Sunday 
must reach the studio by Thurs- 
day noon; Monday copy, by Fri- 
day noon; and noon of the pre- 
ceding day for all other days of 
the week. If any special writing 
or handling is necessary, the copy 
must be in the WTMJ office three 
or four days in advance of broad- 
cast date to give time for advertis- 
er's or agent's approval, according 
to the regulations. 

direct or indirect control of sta- 
tions, "second tier" control, and 
that sort of material. Information 
about management control, trans- 
fers of control, authority of differ- 
ent members of the executive per- 
sonnel, and the qualifications of 
each is also sought. 

Chairman's Explanation 
Chairman Frank R. McNinch 

said the press release made it plain 
the Commission has taken no posi- 
tion with respect to the propriety 
of any of the practices under in- 
vestigation, and all present effort 
is aimed at obtaining full informa- 
tion about the conditions and prac- 
tices existing. 

Of individual licenses, the Com- 
mission first seeks information for 

AUDIENCE AT WOWO DISC SERIES 

Heckling and Wisecracks Lure Fans to Program 

Every Morning and They Like It 

WHY is a studio audience? 
The usual answer, that people 

come to the broadcasting studios 
to get a glimpse of the stars they 
have been hearing on the air, may 
be right some of the time, but it 
won't serve at WOWO, Fort 
Wayne, where for more than 18 
months now, a half -hour program 
of transcriptions has been doing 
an SRO business five mornings 
weekly. Titled Bill Board of the 
Air, program is sold to advertisers 
on a participating basis and, ac- 
cording to the station, has been un- 
usually effective in producing re- 
sults for its sponsors. There is no 
prepared continuity, but John 
Hackett, sports and specialty man, 
runs the program according to the 
dictates of his fancy and the tastes 
of the studio audience of the day. 

Beginning with a drum roll and 
a fanfare, the show includes music 
from the NBC Thesaurus, recorded 
library, informal interviews with 
the audience, individually and col- 
lectively, and comic interludes. 
Typical of the program's comedy 
was an interview with "Philbert, 
the Fly", a one -minute announce- 
ment, transcribed at 33% r.p.m. 
and played at 78 r.p.m. Heckling 
is encouraged and is dispensed 
freely by both audience and master 
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THIS is a picture of a studio audi- 
ence. The audience is enjoying a 
program of transcriptions. John 
Hackett, master of ceremonies, 
stands at the right, beside his 
trusty turntable. 

of ceremonies. The audience also 
assists in making the announce- 
ments. At 11:30 Hackett looks at 
the clock and says, "Folks, the 
time is now 11:30 ", whereupon the 
audience responds in a body, "The 
music on this program is electri- 
cally transcribed." Listeners con- 
tribute to the entertainment by 
sending in jokes which are read 
between musical numbers. All in 
all, everyone seems to get a lot of 
fun out of the whole thing. But it 
still leaves the question: 

Why is a studio audience? 

1938 on the total gross income de- 
rived from each business other than 
broadcasting in which the licensee 
is engaged, along with net income, 
expenses, number of employes, and 
related data. It inquires whether 
the licensee devotes full time to 
the station; detailed data on em- 
ployes hours, and whether they 
have other work. 

Licensee Affiliations 

That the Commission proposes to 
determine whether any unfair com- 
petition exists, is reflected in the 
question as to whether licensees 
who are engaged in other busi- 
nesses use the station to advertise 
those businesses, and whether they 
pay for the time, or get reduced 
rates. Particular emphasis was 
placed on this by FCC counsel dur- 
ing presentation of NBC's testi- 
mony Jan. 4 and 5 when it was tes- 
tified that RCA, which owns NBC, 
received rate concessions on the 
Magie Key account on the Blue 
Network. 

With respect to personnel, the 
Commission asks about the exper- 
ience of the licensee, station man- 
ager, commercial manager a n d 
other executives, with particular 
reference to their qualifications for 
the positions they hold. A descrip- 
tion of the authority and respon- 
sibility of each executive is asked, 
and the class of problems with 
which each deals without first con- 
sulting the licensee, is sought. 

A copy of general policies es- 
tablished at the station is request- 
ed, and if not written, their sub- 
stance is requested. If there are no 
written or oral policies, the appli- 
cant must so state. (An affirmative 
response to the latter question 
might be used against the licensee, 
it is thought in some quarters). 

Endless Array of Data 
Background announcements for 

other than station licensees must 
be supplied under another ques- 
tion. Finally, full information on 
commissions paid to any station 
employe or contact, including man- 
ager, salesman, agency, agent, les- 
sor and lessee is requested. 

In such instances, the station li- 
censee must give the name of each, 
his relation to the station, his dut- 
ies, if an employe, or his business 
if not; the basis for compensation; 
the amount and percentage or por- 
tion; the arrangements under 
which the compensation is paid. 

Essentially similar data is sought 
from licensee corporations, except 
that in addition excerpts from the 
minutes of each meeting of the 
board of directors since Jan. 1, 
1938, on all matters concerning the 
stations must be supplied. More- 
over, a description is requested of 
the experience of each director and 
officer in operating or conducting 
the affairs of a station before join- 
ing the organization. 

Horlicks May Add 
HORLICK'S MALTED MILK 
Corp., Racine, Wis., on Jan. 2 start- 
ed Mad Hatters, five weekly quar- 
ter -hour live strip show, on WLW, 
Cincinnati. It is understood that 
the series may expand to other sta- 
tions in the near future. Roche, 
Williams & Cunnyngham, Chicago, 
is agency. 
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Station in Mobile 
Is Granted by FCC 
Improved Facilities Awarded 
To Four Other Stations 
A NEW station was authorized in 
Mobile, Ala., and four existing sta- 
tions secured improved facilities, in 
decisions rendered by the FCC Jan. 
9, all to become effective Jan. 16. 

The new station in Mobile will 
operate with 100 watts daytime 
only on 1200 kc., and the licensee 
will be S. D. Quigley, owner of 
the Quigley Motors Co. and the 
Quigley Specialty Co. In making 
the grant, the Commission sus- 
tained the recommendation made 
following a hearing by Examiner 
Seward. 

Two stations in Pennsylvania 
which have been sharing time at 
night on 1200 kc., were authorized 
to go to full time on the same fre- 
quency. They are WKBO, Harris- 
burg, and WEST, Easton. Each 
uses 100 watts night and 250 day. 

WGNY, Newburgh, N. Y., oper- 
ated by Peter Goelet, with 100 
watts on 1210 kc., was authorized 
to increase its power to 250 watts 
daytime and shift to 1220 kc. It 
is thus relieved from its present 
time -sharing arrangement with 
WBRB, Red Bank. N. J.; WFAS, 
White Plains. N. Y., and WGBB, 
Freeport, N. Y. 

WMBO, Auburn, N. Y., recently 
transferred from Roy Albertson to 
the Auburn Citizen - Advertiser, 
was granted a license to increase 
its daytime power from 100 to 250 
watts on 1310 kc., and to operate 
with new eauipment. 

Two applications for new sta- 
tions were denied in decisions Jan. 
3. William F. Huffman, newspaper 
publisher of Wisconsin Rapids, 
Wis., was denied his application 
for a new 260 -watt full -time out- 
let there on 580 kc. Abraham Plot-. 
kin, seeking a new 1.000 -watt sta- 
tion on 1570 kc. in Chicago. failed 
to appear for a scheduled hearing 
and his application was denied as 
in default. 

The application of WAIR. Wins- 
ton -Salem 

on 1250 k 

, N. C., asking for full 
time in lieu of daytime hours only 

c., with 250 watts. was 
denied because it was held it might 
cause obi actionable interference to 
other stations. 

New 'Listener's Digest' 
FIRST issue of Listener's Digest, 
a new monthly publication featur- 
ing digests of radio programs heard 
on networks and stations, made its 
appearance on the newsstands the 
week of Jan. 9. It is edited by 
George T. Eggleston and published 
in New York in cooperation with 
the Conde Nast Publications. It 
carries no advertising and its for- 
mat is much like that of Reader's 
Digest except that it features a 
photograph (Toscanini) on the 
front cover and the table of con- 
tents on the back. It sells for 25c. 

New `Radio Digest' 
M. L. ANNENBERG Publications. 
551 Fifth Ave., New York, issued 
Vol. 1, No. 1 of Radio Digest as its 
February edition, and placed it on 
the newsstands at 25 cents. Like the 
new Listener's Digest, it carries 
excerpts of radio broadcasts and 
does not carry advertising. Editor 
is Curtis Mitchell, who is also edi- 
tor of Radio Guide. Managing edi- 
tor is Ken W. Purdy. 

WHBY to Appleton, Wis. 
WHBY, Green Bay, Wis., 100 -watt 
night and 250 daytime outlet on 
1200 kc., on Jan. 3 was authorized 
by the FCC to move its transmitter 
to Appleton, Wis., where it will 
install new equipment, including a 
vertical antenna. The station is 
now operated jointly commercially 
with WTAQ, a regional on 1330 
kc., also in Green Bay, by St. Nor- 
bert College, a Jesuit institution, 
which will continue to operate the 
station in Appleton. Father James 
A. Wagner is director of both sta- 
tions. 

Serutan Buys News 
HEALTHAIDS Inc., Jersey City 
(Serutan), is sponsoring quarter - 
hour news broadcasts five and six 
days weekly on WOR W H D H 
WJJD WFIL WCAE and WXYZ. 
The company is also running a 
series of half -hour programs pro- 
moting its Journal of Living pub- 
lication with health talks by Victor 
Lindlahr five times weekly on 
WFIL WHDH WJJD WHK and 
KFWB, and three times weekly on 
WOR; and one weekly talk by Nor- 
man Brokenshire on WOR. Ac- 
count is handled by Austin & Spec- 
tor, New York. 

Lorillard Expands 
P. LORILLARD Co., New York 
(Sensation cigarettes), on Jan. 24 
adds KSO WHK WKBW WSAY 
WSYR WMT and WNBF to Don't 
You Believe It program, now heard 
on 12 MES stations, Tuesdays and 
Thursdays, 7:30 -7:45 p. m. Begin- 
ning Jan. 30, the following stations 
will carry transcriptions of the 
program: WDBJ W I O D WJAX 
WFLA WLAK WPTF. Lennen & 
Mitchell, New York, placed the ac- 
count. 
AXTON -FISHER TOBACCO Co., 
Louisville (Twenty Grand cigarettes), 
on Jan. 16 starts Capt. E. D. C. 
Herne, aviator, engineer and world 
traveler, in a six weekly news com- 
mentary programs on, WGN Chicago, 
('i :15-6 :30 p. m. CST. Agency is Mc- 
Cann- Erickson, New York. 

NEW "Perifone" mike to be used 
by WOR- Mutual during the New 
York World's Fair year gets the 
careful eye of WOR Chief Engi- 
neer J. R. Poppele, who explains 
that the instrument should give a 
truer reproduction because of the 
convex mesh ear. Another advan- 
tage is that the sphere eliminates 
pockets of sound behind the in- 
strument. He predicted the Peri- 
fone would mark the end of purely 
utilitarian microphones, and added 
that it is proposed eventually to 
install it in all MBS stations. 

Armco Back 
FRANK SIMON'S Armco Band 
starts its tenth consecutive season 
on the air, sponsored by American 
Rolling Mill Co., with a concert se- 
ries Jan. 15 on 42 NBC -Blue sta- 
tions. Scholastic musical champions 
are to be featured soloists, and 
short talks by the Ironmàster also 
ars carried weekly. The account is 
handled by N. W. Ayer & Son. 

RADIO PAYS, BANK DISCOVERS 
Louisville Institution Shows Amazing Growth as 

Result of 13 Years on the Air 
THIRTEEN years of continuous 
use of radio, has convinced the 
Greater Louisville First Federal 
Savings & Loan Association that 
radio advertising pays -its re- 
sources having grown from $2,000,- 
000 to more than $11,000,000 over 
that period. 

The Association began its 14th 
year as an extensive user of radio 
over Louisville's stations, WHAS 
and WAVE, on Dec. 31, when L. 
Frank Withers, president, and Gus- 
tav Flexner, secretary- treasurer, 
in microphone appearances over 
WAVE paid high tribute to the 
part radio played in the develop- 
ment. 

The Association began its radio 
campaign Dec. 31, 1925, over 
WHAS, using a vocal ensemble. It 
has never changed that program. 
When WAVE began operation in 
1934, it began using that station. 
At present the Association uses a 
half -hour each Saturday night and 
six 15- minute daytime programs 
Mondays through Saturdays on 
WAVE, and six 15- minute broad- 
casts Mondays through Saturdays 
on WHAS. The company main- 

tains its own studio in its own 
building in Louisville. 

President Withers, in his talk 
beginning the 14th year, said the 
reason the company has been on 
the air continuously was because 
it had succeeded in selling good- 
will. The entire effect, he said, has 
been to fix in the listener's mind 
the name "Greater Louisville ". He 
added, "We believe that when you 
think of investing or when you 
think of borrowing, the name 
Greater Louisville comes before 
you. That is what we have been 
trying to sell, goodwill. We think 
we have it, we hope to keep it. 
That's advertising. Without its 
benefits to us, we could not give 
you entertainment. Without us and 
others like us, the radio stations 
would not function as they do." 

Mr. Flexner, in opening the 
birthday broadcast, observed that 
radio's progress needs no comment. 
The progress of the Loan Associa- 
tion, he added, should speak for it- 
self "in that its resources have 
grown from $2,000,000 in 1925 to 
more than $11,000,000 now." 

Elliott Roosevelt Urge 
KTHS Management Plan 
With Power of 50 Kw. 
A PROPOSAL that KTHS, Hot 
Springs 10,000 wetter, apply to 
the FCC for 50,000 watts and be 
operated under a management cor- 
poration capitalized at $150,000, 
was laid before members of the Hot 
Springs Chamber of Commerce, li- 
censee of the station, at a confer- 
ence in that city Jan. 3 by Elliott 
Roosevelt, who is president of the 
Texas State Network and also 
heads Hearst Radio Inc. 

According to the Hot Springs 
Sentinel- Record, the local group 
"looked with favor" on the proposal 
under which about $175,000 would 
be spent on new equipment and 
under which Mr. Roosevelt would 
head the new corporation and agree 
to pay all of the operating costs of 
the stations plus a percentage of 
gross revenues each year for 10 
years. He guaranteed interest and 
at least a $5,000 annual return. 

The corporation would consist 
of local and Arkansas citizens, and 
it was stated the deal would in no 
way violate the existing contract 
with Col. Tom H. Barton, who 
bought the station several years 
ago for $75,000 with the thought 
of moving it into Little Rock. Col. 
Barton withdrew his bitterly con- 
tested application for transfer of 
ownership when the case came up 
for hearing at the FCC Nov. 3 
after entering into an agreement 
that the station should not be 
leased or sold within the next 10 
years unless he is given an equal 
chance to assume its operation. A 
management contract, it was stat- 
ed, would not violate this agree- 
ment. 

FCC Reaffirms Its Grant 
Of Austin, Tex., Station 
HOLDING that Texas A. & M. 
College, operating the 500 - watt 
WTAW on 1120 kc. at College Sta- 
tion, Tex., had failed to show need 
for additional time in order to 
broadcast its educational programs 
or commercial programs which it 
proposed to begin carrying, the 
FCC on Jan. 3 reaffirmed its de- 
cision of July 6, 1937, authorizing 
a new station at Austin, Tex., to 
use 1,000 watts daytime and share 
time with WTAW. 

The college protested the grant 
of the new station, to be known as 
KTBC, which was allotted the time 
not used by WTAW which operates 
only a few hours daily. College au- 
thorities had failed to agree on a 
time division with the State Capi- 
tol Broadcasting Assn., the group 
to whom the CP was issued. The 
group comprises R. B. Anderson, 
president of the State Tax Coin - 
mission; A. W. Walker Jr., law 
professor of the U. of Texas, and 
R. A. Stuart, Fort Worth attorney. 

Folger Back on 17 
FOLGER COFFEE Co., San Fran- 
cisco (coffee), after a six -week 
layoff, on Jan. 9 renewed for 26 
weeks its five -minute live talent 
Today's Best Buys on 17 stations. 
From three to five programs week- 
ly are being used on KNX KSFO 
KGW KHQ KGB KDYL KOY 
KGHL KQW KFBK KMJ KMED 
KFOX KOH KWG KERN KSRO. 
Agency is Raymond R. Morgan 
Co., Hollywood. 
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Du Mont Brochure Lists 
Paramount's Obligation 
For Loans of $200,000 
PARAMOUNT Pictures owns 
the 14,000 outstanding shares of 
Class "B" stock of Allen B. Du 
Mont Laboratories, cathode ray 
tube manufacturers and television 
experimenters, and has options to 
buy the remaining 42,000 shares at 
par value, according to a prospec- 
tus of the company issued by Hoit, 
Rose & Troster, New York invest- 
ment firm. In return for these op- 
tions Paramount has agreed to 
lend Du Mont up to $200,000 for 
10 years, the prospectus states. 

In its description of the present 
state of television development, the 
prospectus states this new pictor- 
ial art, "without the experience, 
technique, background of develop- 
ment, script writers and perform- 
ers, especially the stars, will logi- 
cally have to turn to that other 
great pictorial art, the motion pic- 
ture industry." The Du Mont sys- 
tem, which plans for nationwide 
television coverage through films 
that can be shipped to stations 
throughout the country for tele- 
vising, and which further "con- 
templates the local 'piping' of news 
events and motion picture features 
direct from local transmitters to 
local theatres," has "unusual possi- 
bilities of development through use 
of Paramount Pictures talent, the- 
atres and exhibitor contacts," the 
report states. 

Technically, the Du Mont system 
is described as broadcasting along 
with the image "controlling fac- 
tors necessary for holding the re- 
ceiver in perfect step with the 
transmitter," eliminating "much of 
the work heretofore done at the 
receiver" and six or seven tubes 
and three or four controls, which 
it is stated will reduce the cost of 
Du Mont receivers about 30% as 
compared to other instruments. 
The Du Mont receiver is also said 
to be able to handle images of 
any definition up to 882 lines, twice 
the present standard. 

Radio Being Widely Used 
For Citrus Fruit Drives 
RADIO is being uced as part of 
the nationwide promotion of citrus 
fruit through a series of national 
sales sponsored jointly by distri- 
butor organizations and the citrus 
industries of Texas, California and 
Florida. Promotion for the first 
sale, Nov. 25 -Dec. 4, was handled 
by Arthur Kudner Inc., advertis- 
ing agency for the Florida Citrus 
Commission. The second, to be held 
Jan. 26 -Feb. 4, is handled by Leche 
& Leche, Dallas, for the Rio Grande 
Valley Citrus Exchange (Texas in- 
dustry). The third sale, March 2- 
12, is in charge of Lord & Thomas, 
agency for California Fruit Grow- 
ers Exchange. 

Twenty -page selling and mer- 
chandising brochure, created for 
the second sale by Leche & Leche, 
is supplied all participating agen- 
cies, including Independent Food 
Distributors Council, representing 
153,000 grocery stores; National 
Assn. of Food Chains; 

stores; 
Mar- 

ket Institute; National Restaurant 
Assn.; National Assn. of Chain 
Drug Stores; National Assn. of Re- 
tail Druggists; Limited Price Va- 
riety Stores Assn., and the Insti- 
tute of Distribution. 

L____A BOOST FOR PATRIOTISM 
__Farley Letter Is Feature of 'We Americans' 

Program Broadcast by WBIG 
AS PART of its We Americans 
program, an idea originated by 
WHK -WCLE, Cleveland, and made 
available to all stations, WBIG, 
Greensboro, N. C., on Jan. 2 in- 
cluded a letter from Postmaster 
General James A. Farley to Major 
Edney Ridge, WBIG manager, 
praising the program's patriotic 
ideals. 

"I think you have chosen a happy 
theme in which to re- emphasize 
the priceless blessing of American 
citizenship through the medium of 
your radio program, We Ameri- 
cans," Mr. Farley stated in his let- 
ter, which was read in full. "Until 
a few years ago I think most of 
us had the hope that the curse of 
tyranny and minority oppression 
was gradually disappearing from 
the face of the earth. Unfortu- 
nately, we know now that such a 
view was tragically mistaken. The 
cruel force of absolute despotism 
has been reborn in many lands, 
bringing with it in the conduct of 
international relations the equally 
false principle that might makes 
right. As a result, it may be said 
in all truth that the world has 

i 
taken a backward step. As Ameri- 
cans there is little or nothing we 
can do to direct the course of hu- 
man affairs outside the boundaries 
of the United States. But here in 
America, we can rekindle the faith 
of the people in the justice of dem- 
ocratic government by constantly 
reminding them, as you are doing 
through your program, how neces- 
sary it is to preserve the heritage 
of free government handed down to 
us by the founding fathers. 

"The essence of patriotism, as I 
see it, is to insist upon the main- 
tenance of our own rights while 
at the same time being scrupulous- 
ly zealous to respect the rights 
of others. There is no danger of 
alien systems taking hold here if 
the American people are 
thoroughly grounded in the value 
and worth of their own democratic 
institutions. The events in the past 
few years have demonstrated once 
again that we are fortunate to be 
living under the finest system of 
government ever devised by man. 
Please accept my sincere congrat- 
ulations on the work you are doing. 
I know it will bear fruit." 

Minority Group in RCA 
Charges Assets Wasted 
THREE suits by minor stockhold- 
ers in RCA have been brought in 
New York Supreme Court against 
that company, General Electric, 
Westinghouse and A.T.A T. charg- 
ing waste of corporate assets as a 
result of the consent decree where- 
by GE and Westinghouse owner- 
ship of RCA stock was relin- 
quished. The cases have been con- 
solidated for trial on motion of de- 
fendants. 

In all three complaints RCA di- 
rectors are charged with alleged 
failure to regain 2,000,000 shares 
of RCA common given to GE and 
Westinghouse in 1932 allegedly in 
return for patent and other rights 
said to have been terminated by the 
Federal Government consent de- 
cree. Rose Druckerman, owner of 
25 shares of common, charges that 
this caused an $80,000,000 loss to 
RCA, and also alleges that RCA 
lost $250,000,000 as a result of a 
deal with GE and Westinghouse in 
1929 whereby it is charged 6,580,- 
375 shares of common allegedly 
worth $290,000,000 were given the 
two corporations for assets said to 
be worth not more than $39,300,- 
000. 

Statement by RCA Counsel 
Col. Manton Davis, vice- presi- 

dent and general manager of RCA, 
made the following statement: 

"Suits have been commenced by 
stockholders of the RCA against 
directors and former directors of 
the Radio Corporation and against 
General Electric Co., Westing - 
House Electric & Manufacturing 
Co. and American Telephone & 
Telegraph Co. The complaints 
charge that certain contracts en- 
tered into six years ago were un- 
favorable to the Radio Corporation 
and to the advantage of the other 
companies. These contracts formed 
the basis for the settlement, in 
1932, of the proceedings which had 
been brought by the Government 

Shopping News Expands 
CLUETT, PEABODY Co., New 
York, which has been conducting a 
shopping news program for San - 
forized-S h r u n k merchandise on 
WCAU, Philadelphia, for the last 
three months, has met with such 
success for this method of building 
retail sales by providing consumers 
with a newsy, dependable shop- 
ping service, covering all stores, 
that it has expanded it to other 
cities. On Jan. 9 it started the same 
type of program on stations in 
Detroit, and will soon start in Chi- 
cago and Los Angeles. WWJ, De- 
troit, is carrying the program six 
times weekly from 9:30 -945 a. m. 
and early in February WGN, Chi- 
cago will carry the program, which 
features Nancy Dixon, shopper, 
giving style hints and price details 
of the merchandise offered during 
the six shopping days of the week. 
Young & Rubicam, New York, 
places the account. 

against the Radio Corporation, 
General Electric Co., Westinghouse 
Electric & Manufacturing Co., 
American Telephone and Tele- 
graph Co. and others. 

"The contracts and the terms of 
settlement of the Government suit 
were not only approved by the di- 
rectors of the RCA at that time 
but were submitted to the stock- 
holders of the Corporation and ap- 
proved by them. For the past six 
years the companies affected car- 
ried on their operations under 
these contracts. 

"After full consideration of the 
complaints the directors of the 
Corporation are of the opinion 
that the pending stockholders' suits 
are entirely without foundation. 
The charges in the complaints that 
the payment of dividends by the 
Corporation to its stockholders has 
resulted in the impairment of its 
capital, show a complete lack of 
information on the part of the in- 
dividuals making the charges." 

W HBF Operates 
Now As Regional 
New Plant Is Dedicated and 
Station Joins MBS Net 
WHBF, Rock Island, Ill:, serving 
the Rock Island, Moline and Dav- 
enport, areas popularly known as 
the Tri- Cities, went from the local 
to the regional classification Jan. 
14, dedicating its new transmitting 
plant and becoming on the same 
day the 110th affiliate of the Mu- 
tual Network. The station, former- 
ly a local on 1210 kc., is now oper- 
ating with 1,000 watts full time on 
1240 kc under a recent FCC grant. 

Coincident with the dedication, 
John W. Potter, 
president of the 
Rock Island 
Broadcasting Co., 
and editor and 
co - publisher o f 
the Rock Island 
Argus, announced 
the appointment 
of Les C. John- 
son, for 20 years 

Mr. Johnson connected with 
the Argus and the newspaper's ad- 
vertising manager for the last 10 
years, as vice -president and gen- 
eral manager of the station. Since 
the death of James L. Hughes in 
1937, Mr. Potter has been acting 
as manager. Ben H. Potter is sec- 
retary- treasurer; Maurice Corken, 
commercial manager; Ivan Streed, 
production manager; J. E. Gray, 
chief engineer. 

Salutes From Mutual 
The new transmitter is an RCA 

and operates with two 350 -foot 
Truscon radiators, directive at 
night. The plant cost $35,000. 

The dedication started at noon 
Jan. 14 when Chief Engineer Gray 
went on the air to describe the new 
plant, after which Mr. Street in- 
troduced Mr. Potter. Various state 
and local dignitaries then spoke 
and messages from many others, 
including President Neville Miller 
of the NAB, Chairman Alfred J. 
McCosker, President W. E. Mac- 
farlane and General Manager Fred 
Weber, of MBS, were read. In the 
early evening mayors and civic 
leaders of the Tri -Cities spoke. 
Mutual greeted its new affiliate 
with salutes from WOR, Newark; 
WGN, Chicago, and KHJ, Los An- 
geles. 

Nurseries in South 
GOOD & R E E S E Nurseries, 
Springfield, O., on Jan. 16 will 
start a varied schedule of thrice 
weekly five and 16- minute disc 
shows on an undetermined number 
of Southern stations. Albert Kir- 
cher Co., Chicago, is agency. 

Holland Furnace Starting 
HOLLAND FURNACE Co., Hol- 
land, Mich., on Feb. 1 will start a 
campaign of spot announcements 
on approximately 55 stations. 
Agency is Ruthrauff & Ryan, Chi- 
cago. 

NBC-BLUE on Jan. 21 will start 
Southwestern Stars, half -hour pro- 
gram originated by WKY, Oklahoma 
City featuring Allen Clark's orches- 
tra. Ben Bezoff's news story of the 
week. Ken Wright at the console, 
with Terry O'Sullivan as master of 
ceremonies. Ir is scheduled for 6 :30 
p. m. ES'l'. 
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Financial History of NBC From Its Inception: Consolidated Statement of 
Total 

Nov. 1926 
to 

Dec. 1937 
% of 
Total 

1937 1938 1935 1934 

Amount 
% of 
Total Amoanl 

% of 
Total Amount 

% of 
Total Amount 

% of 
Total 

$211,125,670.06 74.76 Time Sales (Net After Discounts) $33,690,245.87 81.02 $30,148,758.13 78.90 $26,679,834.86 76.27 $23,585,180.38 75.15 
7,530,238.98 2.67 Sustaining Income 941,427.79 2.66 1,021,246.98 8.26 

52,954,005.48 18.75 Talent Bookings 6,032,274.33 14.60 6.348,886.41 16.62 6,599,820.77 18.62 5,658,762.11 18.07 
10,795,069.48 8.82 House Orchestra, Wire &Other Income 1,860,819.03 4.48 1,713,109.60 4.48 1,224,489.06 8.45 1,101,654.53 3.52 

8282.404,984.00 100.00 TOTAL $41,583,339.23 100.00 888,210,749.14 100.00 $35,445,571.98 100.00 681,816,793.90 100.00 

$42,897,858.19 15.19 Compensation to Stations $7,166,363.35 17.24 $6,123.748.54 16.03 $5,875,188.14 16.68 $5,000,649.83 15.97 
80,891,429.12 10.98 Advertising Agency Commissions 5,052,481.58 12.16 4,483,392.31 11.73 3,978.184.56 11.22 8,478,060.30 11.11 
48, 655,660.10 17.23 Payments to Talent for Commercial Radio, Concert 

and Other Bookings 5,357,382.81 12.88 5,708,096.61 14.94 5,972,117.79 16.85 5,212,314.28 16.64 26,654,714.63 9.44 Sustaining Talent & House Orchestras 3,847,288.64 8.05 2,872,808.75 7.52 2,498,018.50 7.04 2,596,322.87 8.29 87,087,601.05 18.13 Salaries & Wages -Other than Talent 5,433,553.86 13.07 4,865,073.93 12.78 4,728,659.93 18.84 4,844,814.06 18.87 
6,938,609.71 2.46 Rent of Studios & Offices 1.515,586.44 8.64 1,111,748.72 2.91 908,886.37 2.55 758,478.58 2.42 

28,351,887.96 10.04 Wire Expenses 8,242,649.78 7.80 3,063,773.88 8.02 2,635,878.11 7.44 2,628,427.84 8.89 5,929,083.64 2.10 Leased and Programmed Stations 1,031,972.57 2.48 998,306.25 2.61 910,686.89 2.57 911,043.26 2.91 4,239,224.53 1.60 Taxes Including Federal Income 1,102,868.62 2.65 905,388.55 2.37 692,103.35 1.95 442,618.68 1.41 6,715,973.15 2.38 Depreciation & Goodwill Write OH 685,414.58 1.65 648,089.84 1.68 947,516.79 2.67 1,084,408.53 8.46 
2,972,762.21 1.05 Music License Fees 550,110.27 1.32 518,877.69 1.36 476,120.64 1.84 376,700.41 1.20 

22,184,647.01 7.86 All Other Expenses 3.398,780.37 8.17 8,358,775.56 8.77 2,736,409.50 7.72 2,417,663.76 7.73 
5268,519,451.80 98.31 TOTAL ALL EXPENSES 337,883,952.82 91.10 334,647,080.48 90.67 692,354,764.57 91.27 529,251,492.28 93.40 
$18,885,532.70 6.69 Net Operating Profit $3,699,886.41 8.90 63,568,668.66 9.83 $3,090,807.41 8.78 $2,065,301.62 6.60 

NBC Nets 22 Million in 12 -Year Period 
Gross of 325 Million 

Recorded, FCC Is 
Informed 

DURING the 11 years of its oper- 
ation, from 1926 to 1937, networks 
of NBC realized a net operating 
profit of $18,885,532 out of a gross 
income of $282,404,984. With esti- 
mated total revenues of $42,211; 
268 for the 1938 calendar year, the 
lifetime record of the NBC net- 
works will show a gross income of 
$324,616,252, while the net operat- 
ing profit is expected to rise $3,- 
451,971 for 1938 to bring the 12- 
year profit figure to $22,337,503. 

[Comparable CBS figures, sub- 
mitted during that network's phase 
of the hearings, will be found in 
article beginning on page 12 and 
tables on page 70 -71.] 

These figures were made avail- 
able for the first time Jan. 4 dur- 
ing the FCC network inquiry. Mark 
Woods, vice- president and treas- 
urer, produced statistical data, in- 
cluding a consolidated statement 
of income, expenses and network 
operating profit from its formation 
in 1926 through 1937. Because 
NBC is a wholly -owned subsidiary 
of RCA, revenue data of this char- 
acter never before have been 
broken down, but have been in- 
cluded in RCA's balance sheets. 

One Year in the Red 
NBC wound up presentation of 

its case in chief Jan. 5 with its 
president, Lenox R. Lohr, testify- 
ing as to policies and administra- 
tion. He had been preceded by Mr. 
Woods. David Sarnoff, RCA presi- 
dent and NBC board chairman, 
who launched the network inquiry 
Nov. 14 when he delivered a pre- 
pared statement in which he advo- 
cated industry self- regulation on 
programming, is yet to appear for 
cross- examination - probably after 
CBS completes its presentation, 
which began Jan. 10. 

NBC was in the "red" only dur- 
ing the first year of its operation, 
from November, 1926, to Decem- 
ber, 1927, according to Mr. Woods' 
compilations. Its net profit in 1928 
was $427,239; jumped to some 
$714,000 the following year; fell 

short of $2,000,000 in 1930; reached 
$2,325,229 in 1931; dropped to 
slightly over $1,000,000 in 1932; 
plunged to only $508,000 in 1933; 
skyrocketed to more than $2,065; 
000 in 1934; exceeded $3,090,000 in 
1935; increased to $3,563,000 in 
1936, and reached $3,699,386.41 in 
1937. The 1938 estimates were ob- 
tained later by BROADCASTING. 

Precise figures for the 11 -year 
period showed a total gross income 
of $282,404,984, of which $211,125,- 
670 represented net time sales 
after discounts, with the net oper- 
ating profit $18,885,532. Of the 
aggregate operating profit, $11,- 
400,000 had been paid in dividends 
to RCA during the years 1935, 
1936 and 1937. 

Alcoholics Barred 
Maj. Lohr, in his discussion of 

network program policies, revealed 
that effective at once, NBC will 
not accept any alcoholic beverage 
advertising, whether beer, wine or 
hard liquors. NBC now is reducing 
to writing definite standards gov- 
erning program acceptance, deal- 
ing among others, with children's 
programs, which have been under 
revision during the last six months. 
The plan is to call in a group of 
important advertising agency rep- 
resentatives and discuss the pro- 
posed rules with them, after which 
written codes will be promulgated. 

Testifying on a question- answer 
basis, with the queries propounded 
by Phillip J. Hennessey Jr., NBC's 
inquiry counsel, Maj. Lohr ex 
plained that shortly after he joined 
NBC three years ago, he embarked 
upon the policy of adding affiliates, 
the number having increased from 
some 85 to a 1939 total of 166 un- 
der his direction. The reason, he 
said, was that after "analyzing 
out" the situation, he found there 
were many areas without adequate 
service, particularly during day- 
time. Moreover, he said, it costs the 
network no more to feed additional 
stations as far as talent and pro- 
duction are concerned, and expan- 
sion of the networks permitted 
greater public service. 

Joint operation of the Red and 
Blue networks by NBC came in for 
another siege on examination of 
both Messrs. Lohr and Woods in 

questions from the bench and by 
FCC General Counsel William J. 
Dempsey. Maj. Lohr said he felt 
the two networks were not only 
competitive b u t complementary, 
and that the operation of addi- 
tional networks does not mean di- 
vision of the audience, but actually 
its multiplication, since listener 
surveys reveal that the ten top 
programs get only about 20% of 
the audience. 

After a series of counsel -table 
huddles with DeQuincy V. Sutton, 
FCC head accountant assisting him 
on financial aspects of the inquiry, 
Mr. Dempsey asked Mr. Woods 
why NBC did not break down its 
Red and Blue network operations 
figures, particularly in the light of 
the competitive operating claim. 
Explaining this was quite difficult 
because it is practically impossible 
to segregate rental overhead, per- 
sonnel and other expense factors 
common to NBC as a whole, Mr. 
Woods nevertheless contended there 
was actual competition in sales, and 
that the networks could be devel- 
oped along parallel lines. 

A Risky Business 

While this may not be competi- 
tion in the ordinary sense, Mr. 
Woods said it is in an economic 
way. Today network salesmen are 
"plugging the Blue for all it's 
worth, because there is more time 
to sell on it ", he said. 

The trend of questioning with re- 

Lohr Celebrates 
WHEN Lenox R. Lohr took 
the stand before the FCC 
Network Committee in Wash- 
ington Jan. 4, it was the 
third anniversary of his serv- 
ice as president of NBC. 
Asked by Acting Chairman 
Thad H. Brown whether he 
had been sworn as a witness, 
Maj. Lohr observed that he 
had taken the oath on the 
first day -Nov. 14. Col. 
Brown then noted; "But that 
was last year." NBC's well - 
exploited "8- Ball" [BRGAD- 
CASTING, Dec. 1] adorned 
Maj. Lohr's lapel. 

Final NBC Witness 

LENOX R. LOHR 
spect to NBC's dual network oper- 
ation tended to confirm the earlier 
view that the FCC proposes to 
make it a major issue in its in- 
quiry. Practically every policy wit- 
ness who has appeared for NBC 
has been interrogated along that 
line. 

Maj. Lohr declared he also was 
responsible for the institution of 
the five -year NBC contract, shortly 
after his assumption of the NBC 
presidency. Broadcasting, he said, 
is different from any other busi- 
ness, principally because it is in 
the nature of a personal service, 
like that performed by a lawyer 
or doctor, as distinguished from a 
manufacturing or industrial oper- 
ation. NBC, for example, does not 
own its headquarters building or 
the wire lines it uses. It also is a 
"hazardous business" in that sta- 
tions operate only on a six -month 
license, and NBC's business is 
transacted with only about 25 ma- 
jor customers. Should two or three 
accounts drop, he said, the entire 
structure would be placed in jeop- 
ardy. 

Because of these factors, Maj. 
Lohr said NBC must resort to 
long -term planning and building 
of audience loyalty. If it were pos- 
sible for one or two stations in im- 

Page 26 January 15, 1939 BROADCASTING Broadcast Advertising 

www.americanradiohistory.com

www.americanradiohistory.com


Income, Expenses and Net Operating Profit, 1926 -1937, Inclusive 
1933 1932 1931 1930 1929 1928 Nov. 1926 to Dee. 1927 

Amount 
% of 
Tot& Amount 

% of 
ToW Amount 

% of 
Tolal Amount 

%of 
Total Amount 

%of 
Total Amount 

% of 
Total Amount 

% of 
Told 

$18,005,368.90 74.21 $20,915,979.04 71.93 $20,455,210.83 69.01 $15,701,830.60 70.86 611,353,119.54 79.00 $7,256,178.86 72.82 $8,884,519.20 66.27 
987,686.94 4.07 980,817.89 3.87 903,614.87 8.05 698,001.12 8.15 726,885.00 4.67 770.701.69 7.78 500,506.75 9.66 

4,620,167.88 19.04 6,465,144.76 22.23 7,294,005.27 24.61 4,788.098.76 21.61 2,669.265.88 17.16 1,501,485.55 16.07 976.153.85 18.82 
650,029.85 2.68 718,697.87 2.47 987,455.76 3.83 974,240.70 4.39 808,808.41 5.17 436,126.95 4.88 824,638.22 6.26 

424,263,158.55 100.00 $29,080.689.05 100.00 $29,640,286.23 100.00 622.161.671.07 100.00 $15,552.518.78 100.00 $9,964.443.05 100.00 $5,185.818.02 100.00 

$3,383,994.88 13.95 $3,911.845.75 13.45 $8,962,047.91 13.37 $3.038,112.17 18.71 62,372,739.83 15.26 $1,486,145.96 14.91 $577,522.43 11.14 
2,648,208.58 10.91 3,002,868.66 10.33 2,996.905.65 10.11 2,272,200.66 10.25 1,688,016.40 10.18 971,072.92 9.74 425,037.65 8.20 

4,888,483.51 18.07 6,117,408.12 21.02 6,798,062.22 22.93 4.372,952.98 19.78 2,415,978.80 15.58 1,383,897.13 13.89 938,970.96 18.01 
2,714,601.89 11.19 8,582,257.72 12.15 8,249,224.17 10.96 2.306,083.10 10.41 1.828,987.90 11.78 1,055,849.88 10.60 658,826.71 12.70 
3,268.715.99 13.45 3,644,597.82 12.53 8,710.122.78 12.52 2,968.657.52 13.33 2,047,182.59 18.16 1,289,966.64 12.96 806,256.54 16.55 

538,541.92 2.22 577.924.61 1.99 498,208.88 1.68 879.888.58 1.71 290.654.74 1.87 282,206.70 2.88 131,540.22 2.64 
2,659,812.05 10.96 3,229,851.02 11.11 2,799,916.71 9.45 2,546,135.69 11.49 2,188,432.88 14.04 1,911,547.07 19.18 1,450,468.58 27.97 

972,284.10 4.01 851,458.27 2.93 268,333.30 .85 
128,608.66 .53 148,162.65 .51 405,234.39 1.87 289,079.74 1.80 110,285.80 .71 4,861.17 .06 10,613.45 .20 

700,232.75 2.89 765,578.42 2.63 562,857.14 1.90 473,525.18 2.14 420,586.27 2.70 894,158.80 3.96 39,115.86 .75 

814,194.09 1.29 248,299.88 .84 165,216.77 .56 129,114.48 .58 82.127.56 .58 84,086.08 .84 83,465.49 .66 

2,047,628.81 8.44 2,006,778.01 6.90 1.914,428.38 6.46 1,494,660.40 6.75 1.508,677.68 9.70 723.468.64 7.26 583,890.90 11.24 

$28,755,202.11 97.91 $28,080.525.88 96.89 $27,816,056.65 92.16 $20.255,800.45 91.40 $14.838,669.45 95.41 $9,537,208.99 95.71 $5,660,208.12 108.95 

$507.951.44 2.09 81,050,118.67 3,61 $2,325,229.58 7.84 $1,906,370.62 8.60 $713,849.33 4.59 $427,289.06 4.29 -$464,385.10 -8.95 

portant markets to drop the net- 
work at will, the whole structure 
likewise would be placed in jeop- 
ardy. The network, he said, is the 
trustee for all stations affiliated 
with it and must assure them and 
their audiences continued high - 
quality program service. 

Maj. Lohr said he felt that 
NBC's operation and ownership of 
its Artists Service was in the best 
interests of both the organization 
and the public. The special tech- 
nique required for radio, differing 
from the stage and the movies, 
makes it desirable, he said, adding 
that he did not imagine existence 
of any conflict until he had "read 
the testimony" of earlier NBC wit- 
nesses. 

Invariably it has been found that 
when a sustaining program goes 
commercial it immediately multi- 
plies its audience several times, 
the NBC president said. Merchan- 
dising done by the advertiser and 
the agency, plus the fact that af- 
filiates will maintain a commercial 
on regular schedule, whereas they 
might drop the sustaining feature 
from time to time, no matter how 
good, are the primary factors. 

Advisory Council Policy 
Maj. Lohr said he thought it pos- 

sible to sponsor 75 to 80% of the 
programs and still render excel- 
lent service, if not the best avail- 
able, yet have ample facilities to 
handle public service features, in- 
cluding education, religion and spe- 
cial events. He declared he saw 
little reason to change the existing 
program fundamentals outlined by 
NBC's Advisory Council when the 
network was first formed, but that 
"this is a changing world, and 
radio certainly is a changing art ". 

[The Advisory Council met Jan. 
9 and affirmed the existing policy. 
See article on page 18 in this issue.] 

Regarding religious broadcasts, 
Mr. Lohr said his own idea is that 
the present policy of refusing to 
commercialize them is sound, but 
it will be reviewed by the Advisory 
Council. NBC's policy is to limit 
sale of time to those who sell goods 
or services. Otherwise, he declared, 
that group which has the most 
money or could raise most, would 
be in a position to put over its 
philosophies. This same policy ap- 
plies to presentation of controver- 
sial issues in sponsored programs, 
though this has happened either as 

a secondary consideration or ac- 
cidentally, he said. In such in- 
stances, the sponsor must hold him- 
self ready to give any substantial 
opposition groups the opportunity 
to answer on an equal basis. 

Attitude on Alcoholics 
In announcing the new plan on 

all alcoholic beverage advertising, 
Maj. Lohr pointed out that to date 
only hard liquor has been forbid- 
den. Now that embargo is being 
extended to cover light wines and 
beer, despite the fact that "quite 
a few" think that beer is desirable 
in influencing the public against 
indulgence in hard liquors. He said, 
however, that after mature 
thought, it was concluded that NBC 
will render best public service and 
satisfy most people by eliminating 
all such copy. 

Maj. Lohr disclosed that NBC 
had turned down two distillery pro- 
posals -one to sponsor classical 
slumber music after 11 p. m., with 
only the sponsor's name as the 
commercial credit, and the second 
whereby the distiller proposed that 
a church group be permitted to 
select a temperance speaker on reg- 
ular schedule, with only the distil- 
ler's name as credit. 

Regarding commercial credits, 
Maj. Lohr said it is "not easy" to 
make decisions on admissibility of 
copy, involving good taste. Fre- 
quently, hairline decisions are nec- 
cessary. As to length of commer- 
cials, he deprecated any iron -clad 
system which would put a "stop 
watch" on copy. Theme songs, dra- 
matized commercials and other in- 
novations would make it most dif- 
ficult, and might cause numerous 
accounts now using short commer- 
cials to expand them to the maxi- 
mum. NBC rules now specify that 
no commercials shall exceed 10% 
of the commercial time, and that 
three minutes is the maximum for 
a quarter -hour. 

Children's Programs 
Discussing revision of NBC's 

program rules, Mr. Lohr jerked 
from his pocket a "tear- sheet" deal- 
ing with children's programs, after 
Chairman McNinch had made an 
inquiry. This proposed new rule, 
reduced to writing, specifies that 
children's programs shall be care- 
fully written, espouse law and or- 
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MARK WOODS 
der, adult authority and good liv- 
ing. The hero or heroine must be 
depicted as intelligent and morally 
clean, and fair play must be 
stressed. In adventure stories there 
can be no torture, horror, super- 
natural, profane or vulgar aspects. 
Kidnaping is out, along with any 
serial climax of "morbid suspense 
or hysteria ". Likewise there can 
be no excessive gun -play and no 
deaths or physical torture. 

Introducing his fiscal exhibits, 
Mr. Woods explained that the paid - 
in capital stock of NBC amounts 
to $3,300,000, represented by 3,300 
shares of no par value sold at $100 
per share. Originally this stock 
was issued 50% to RCA, 30% to 
General Electric and 20% to West- 
inghouse, but RCA in 1930 took 
over the entire stock and NBC was 
acquired as a 100% subsidiary. 

Payments to Affiliates 

There was detailed cross- exami- 
nation by Mr. Dempsey on the con- 
solidated statement, particularly in 
connection with depreciation items 
and compensation to stations. The 
statement showed that since NBC 
began operation in 1926 through 
the end of 1937, it had paid affili- 
ates $42,897,858 or 16.19% of gross 
income. In 1937, the figure was 
$7,166,363 of its gross of $41,583,- 
339 or 17.24 %. Mr. Woods stated, 

however, that this included the 
NBC owned and managed stations, 
and that the independent affiliates 
received as an average in the 
neighborhood of 30% of the gross 
take. 

Music license fees, or payments 
to ASCAP, along with the other 
miscellaneous copyright licensing 
groups, amounted to about $3,000,- 
000 for the 11 -year period or some- 
thing over 1% of the gross. In 
1937, it totaled $550,110.27, or 
1.32% and about the same for the 
preceding years back to 1933. In- 
dependent stations pay on the 
basis of 5% of their net receipts, 
plus arbitrary sustaining fees to 
ASCAP alone, under contracts 
which expire in 1940, though many 
newspaper stations pay on an en- 
tirely different basis. 

SixYear Writeoffs 
Asked about the depreciation and 

goodwill write -offs shown on the 
consolidated statement, Mr. Woods 
said these represent the difference 
between the actual physical prop- 
erty value of the seven stations 
purchased by NBC and their cost, 
along with depreciation on equip- 
ment, furniture and other physical 
properties. Whereas NBC original- 
ly sought to depreciate equipment 
at 33%% because of the swift ob- 
solescence factor, this was reduced 
to 25% and then to 16%% or a 
six -year write -off on o r din a r y 
equipment. A new scale, introduced 
in 1938, includes: 

Standard broadcast transmitters, 
depreciated over six years prior to 
1938, now over 10 years; interna- 
tional broadcast transmitters six 
years then and now; experimental 
high- frequency transmitters, six 
years then and four years now; 
studio speech input equipment, six 
years then and 10 years now; field 
speech input, six years then and 
now; sound recording and repro- 
ductions, six years then and four 
years now; receivers, loud- speak- 
ers and amplifiers, six years then 
and now; equipment held under 
lease, six years then and 10 years 
now, or the length of the lease; of- 
fice furniture and equipment, eight 
years then and 10 years now; auto- 
mobiles, four years then and five 
years now; leasehold i m p r o v e- 
ments, written off during life of 
lease. 

As for the good -will item on sta- 
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tions purchased, which were seven 
in number, NBC paid $4,498,500 
for them. It placed the good -will 
figure at $3,480,054.98, and the 
value of plant as $1,018,445.02. 
Two of the stations -WJZ, New 
York, and WRC, Washington - 
were turned over by RCA to NBC 
for the value of the WJZ land, or 
at $23,500. 

Mr. Dempsey asked if it was not 
a fact that NBC has realized some- 
thing like 500 to 600% on its capi- 
tal investment, in view of the $19,- 
000,000 net profit as against the 
$3,300,000 stock sale over the 
11 -year period, but Mr. Woods held 
this was not an equitable conclu- 
sion. There has been a very sub- 
stantial investment in plant im- 
provement out of profits, he said, 
emphasizing that network opera- 
tion is largely a service business. 

Asked by Judge Sykes whether 
the Internal Revenue Bureau had 
approved the depreciation sched- 
ules, Mr. Woods' said some of the 
items still are in negotiation, and 
therefore outstanding. 

The Radio City Lease 
The intricacies of NBC's Radio 

City lease were explained by Mr. 
Woods in describing an item of 
$2,730,463 paid to RCA for settle- 
ment of this lease. NBC originally 
contracted to lease 500,000 square 
feet, but when the depression came 
along late in 1929, it was neces- 
sary to renegotiate, which RCA 
undertook for the network. The 
space was cut to 386,000 square 
feet, saving NBC approximately 
$17,000,000, he declared. There also 
was a reduction in rent from $2.75 
per square foot, to a flat $1 fee to 
Rockefeller Center Inc., for the 
first year, and a gradual increase 
each year, so that NBC now is pay- 
ing the original rate of $2.75. Thus 
in exchange for the reduction of 
space and negotiations of the new 
lease, NBC issued RCA the note, 
which since has been paid. 

NBC sells telephone service to 
the extent that it resells, with an 
overhead differential, special wire 
facilities to its advertisers, Mr. 
Woods explained under cross -ex- 
amination. 

RCA's use of NBC time came 
under scrutiny with Mr. Woods on 
the stand. He explained that the 
RCA Magic Key program on Sun- 
days over the Blue is not billed at 
card rates, though affiliated stations 
are paid on the regular scale. Orig- 
inally card rates were paid, but dur- 
ing the past three years or so, he 
said, RCA simply reimburses NBC 
for its "out-of-pocket" expenses, such 
as special line costs, compensation 
to affiliates, and similar overhead 
factors. Moreover, there is no 
agency commission involved, since 
Lord & Thomas no longer places 
this account. 

On redirect examination, Mr. 
Woods brought out that sponsored 
programs of RCA Mfg. Co., ad- 
vertising receiving sets or phono- 
graph records are paid for at card 
rates, whether spot or network. 
The Magic Key, he elaborated, is 
regarded as an institutional fea- 
ture for the various RCA services, 
such as manufacturing, broadcast- 
ing, communications and the like, 
and the cost is prorated. NBC as 
well as the other RCA subsidiaries 

Economic Obstacles to Visual Advance 
Cited by Lohr; Relay Methods Studied 
SPEAKING of the possibility of 
developing a nation -wide television 
network{ Lenox R. Lohr, president 
of NBC, estimated that construc- 
tion of a coaxial cable stretching 
from coast to coast to connect out- 
lets with program- originating 
points alone would cost $100,000,- 
000 at present rates. However, lab- 
oratory developments have indicat- 
ed that cascaded radio relay sta- 
tions may be a more feasible and 
economic solution to television net- 
work operations, Maj. Lohr added. 

Testifying at the FCC chain - 
monopoly inquiry Jan. 5, as NBC 
was ending its presentation, the 
NBC president emphasized the 
high cost of developing and produc- 
ing visual broadcasts. A nominal 
increase in video activities by NBC 
will necessitate an outlay of sev- 
eral million dollars for additional 
technical equipment, along with 
greatly increased production cost, 
he declared. 

Television development breaks 
down into three definite categories, 
technical, programs, and economics, 
Maj. Lohr stated. He told of sit- 
ting in his home in Tarrytown, N. 
Y., about 27 miles from the NBC 
television studios in the Empire 
State Bldg., and during the last 
two years receiving programs of 
visual quality comparable to home 
movies. Technical development of 
television is comparable to that of 
the 1912 or 1914 automobile, he 
commented, and is far enough ad- 
vanced to give to the public. 

Visual programs may be pro- 

duced from motion picture film, live 
studio presentations and outside 
pickups, he explained. Although 
film is "an ideal means" of repro- 
duction for television, it is still too 
expensive -$3,000 per minute -and 
feature films produced by movie 
concerns are unavailable for broad- 
cast because a television showing 
would kill box office on the regu- 
lar theatre showings. Live studio 
programs, also expensive, entail 
larger studios, sets and prop s, 
scene changes, long rehearsals and 
memorized rather than read -from- 
script continuity, along with other 
factors not necessary for sound 
broadcasts. He estimated that a staff 
of 40 fulltime employes would be 
necessary to produce as little as 
three hours of visual broadcasting 
weekly. Roughly, the ratio ex- 
pressed by BBC -$1,000,000 a year 
to produce and transmit one hour 
of programs per day -would hold 
true for program production cost 
here, Maj. Lohr said. 

"You must start full blown" with 
television, contrary to the humble 
start of many radio operators, he 
continued. Stating that there is "no 
solution at present" for the eco- 
nomic problem, Maj. Lohr said that 
a contemplated schedule of two 
hours per week of television pro- 
grams would cost NBC about $500,- 
000 a year, and if the schedule 
were expanded beyond three hours 
weekly, it would involve expenses 
of around $3,500,000 for additional 
technical facilities, in addition to 
rapidly increasing production costs. 

derive a definite benefit from this 
service, he said. 

Completing his direct testimony 
early in the Jan. 5 session, Maj. 
Lohr said NBC could make more 
money, although it had not and 
would not, by carrying certain pro- 
grams which under present stand- 
ards are completely acceptable but 
which are deemed inadvisable for 
sake of the future of broadcasting, 
by selling present sustaining peri- 
ods to commercial sponsors at the 
expense of the network's public 
service, and by cutting down the 
expenses of producing high class 
sustaining features. He said he 
thought the most healthy situation 
would be "a nice balance" between 
profit, allowing for unforeseen de- 
velopments, and expanding activi- 
ties, "ploughing back" profits into 
better programs and improved 
equipment. 

Radio on the Farm 
Referring to an REA News ex- 

hibit, published by the Rural Elec- 
trification Administration, Maj. 
Lohr pointed out that a survey of 
REA subscribers indicated radios 
were owned by 86 %, while the 
nearest appliance of similar price, 
vacuum cleaners, was owned by 
only 16% of the rural subscribers. 
Furthermore, he observed, radios 
were shown to be more or less 
evenly distributed over the country 
as a whole, unlike other appliances, 
which tended toward spotty distri- 
bution. 

Direct examination by Mr. Hen- 
nessey concluded with testimony 
by Maj. Lohr on television develop- 
ments, covered in a separate story 
on this page. 

Cross- examined by Mr. Dempsey, 
and asked for a definition of "edu- 
cational broadcast ", Maj. Lohr cit- 

ed Information Please, which he 
said was an educational program 
sponsored by a commercial adver- 
tiser, but which remains fully as 
valuable from an educational 
standpoint as it was as a sustain- 
ing feature. Pressed further to de- 
fine, he reiterated the difficulty of 
drawing an all- inclusive definition 
and offered to wire New York im- 
mediately and obtain a copy of one 
recently made by Dr. James Row- 
land Angell, NBC educational coun- 
sellors, after three days intensive 
consideration. The two -paragraph 
definition, received within a few 
minutes after the request, said: 

Defines Education 
"Any program may be regarded 

as educational in purpose which 
attempts to increase knowledge, to 
stimulate thinking, to teach tech- 
nique and method, to cultivate dis- 
cernment, appreciation and taste, 
to enrich character by sensitizing 
emotions and by inspiring social- 
ized ideals that may issue in con- 
structive conduct. 

"Education is essentially t h e 
process by which individuals come 
to adjust themselves intelligently 
to life. Society has institutionalized 
much of this process in the form 
of schools, yet every event in a 
man's life exercises some educa- 
tional effect upon him and the rela- 
tively enduring moulds in which a 
given culture flourishes -its eco- 
nomic, social and political fabric - 
exert a constant and almost ir- 
resistible educational pressure. But 
we have extracted from all these 
meanings implicit in the term the 
notion of education as something 
which society or the individual con- 
sciously sets up to bring about the 
most valuable results in the life 
of each succeeding generation. It 

is at this point that radio comes 
into the picture." 

The degree to which radio educa- 
tion can invade the classroom is 
limited, Maj. Lohr continued, be- 
cause formal education is not gen- 
erally adaptable to broadcasting 
and because the educator must be 
educated to the advantages of ra- 
dio as an educational adjunct. 
Teachers generally dislike interrup- 
tions to their established curricula, 
he explained, and a process of 
adapting curricula to radio is 
necessary. His classification of edu- 
cational programs included those 
designed primarily for use in 
schools, like NBC Music Apprecia- 
tion Hour conducted by Dr. Walter 
Damrosch; those appealing to a 
particular group, like the Farm .fe 
Home Hour; a general educational 
slant "sugar- coated with entertain- 
ment" and having high interest 
value, like spelling bees and discus- 
sions and forums on controversial 
subjects, and programs such as the 
religious type, which have indirect 
educational values. 

Quality of programs may deter- 
mine educational value, Maj. Lohr 
continued, asserting that a swing 
band, if it is "a superlative swing 
band ", has an educational value 
since it represents the best in its 
field. He also cited the University 
of Chicago Round Table as an ex- 
cellent educational program, not 
only because it was designed as 
such and presented well -qualified 
experts but also because it stressed 
the personality qualification i n 
choosing participants. Alluding to 
"man -hours of education ", he said 
he had computed a short time ago 
that if the program had two mil- 
lion listeners, each week it account- 
ed for one million man -hours of 
education, "as much in one year 
from this one program as in send- 
ing thousands of persons through 
four years of college." 

"The only purpose of education- 
al programs is to give us a fuller, 
happier, contented life," he said, 
adding that affiliated stations" co- 
operate very loyally in carrying 
public service programs ". 

Freedom of Press and Air 
Questioned further by Mr. Demp- 

sey, the NBC official drew distinc- 
tions between freedom of the press, 
speech and air. Freedom of the 
press, he explained, embodies the 
right of an editor to print what 
will best suit his community, busi- 
ness, and himself ; f r e e d o m of 
speech, the right to express any 
opinion on any occasion, with the 
protection of law, and freedom of 
the air, the right to "equal oppor- 
tunity" for both sides in matters of 
interest. Carrying this further, he 
said NBC's policy is not to express 
any editorial opinions in any mat- 
ters, that it does not censor a 
speaker's opinions, but in question- 
able cases asks for a waiver from 
liability for libel before the speak- 
er takes the air. He added that he 
thought if radio had existed at the 
time of the Constitutional Conven- 
tion, it would have been provided 
for in the Bill of Rights along with 
press and speech. 

Mr. Dempsey followed with an 
observation that if this is the pol- 
icy of radio operators, the speaker 
in effect does not say what he 
wants, but rather what the sta- 
tion thinks he should say. Maj. 
Lohr said this held true only so far 
as the speaker's statements might 
not be in good taste, and added that 
to his knowledge only one speaker 

(Continued on page 59) 
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A Moment, 
Madam -Please! 

Yes, we know, Miss Plimsoll. Of 
course you must make the 4:18. 
But there's a train every fifteen 
minutes. News like this breaks rare- 
ly. Sit down, won't you? May we 
hold your parasol? Porter! The bags 
here. That's the good fellow. 

We remember it began on a Tues- 
day at nine. It was the morning of 
December 20, 1938 to be quite pre- 
cise. The day was clear; the air fine. 
Being winter, there were no larks. 

We have a curiously vivid recol- 
lection of seven investigators em- 
ployed by a firm known as Hooper - 
Holmes. 

What's that, Miss Plimsoll? 
Espionage? Dear lady, no! A survey 
merely -new style. But, to con- 
tinue ...We called Hooper -Holmes. 
We told them: "Go look into cars - 
don't touch - parked cars, in paid - 
space, parking lots, garages, in 
Manhattan, Brooklyn, Queens, 
Bronx -Westchester, Newark. Find," 

we said. "to what stations the dials 
are set." Out went Hooper -Holmes. 
In time came this report - 

SURVEY MADE- Tue.., Dee. 40th, 1098 

CARS LOOSED INTO -ssso 
TOTAL CARS RADIO -EQUIPPED 40% 

New York's 
Four 50kw 

Stations 

% of Auto-Radio 
Dials Set al 
Call - Letters 

WOR 23% 
STATION B 17% 
STATION C 13% 
STATION D 10% 

In other words, more people were 
listening to WOR than to any other 
Metropolitan -New York station. In 
fact, 35% more auto -radio dials 
were found set at WOR than the 
next most popular station; 130% 
more dials were set at WOR than 
at Station D. 

"Then WOR must be putting out 
the kind of programs most people 
want ?" 

Precisely, Miss Plimsoll. You DO 
catch on! Not only that, dear lady, 

but if we popped up on this many 
auto-radio dials, imagine how often 
we must be popping up on the dials 
in the more than 4,250,000 radio 
homes we smother with sound! 

Whatever the reason -we can't 
see how it could be any but the one 
you mentioned- there's still room 
on WOR. Big load. little load. WOR 
delivers in high. If, Miss Plimsoll, 
you should drop into the parlor -car 
and meet an advertiser. or an agent 
or a space -and -time -buyer, we hope 
you'll recite the facts regarding this 
little survey. You might also tell 
him that more than 73% of «'OR's 
sponsors are among America's great- 
est national advertisers. And that 
WOR is carrying more national spot 
placements than any station any- 
where, 
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Attitude of Women 
Shown by Survey 
Too Much Advertising on Air, 
Majority Tell Magazine 
TOO MUCH of radio's time is 
given over to advertising, but with- 
in reasonable limits advertising on 
the air is not objectionable; some 
radio programs for children are 
too exciting; it's the responsibility 
of the station, not the parent, to 
protect children against such 
broadcasts. 

That's what the women of Amer- 
ica think about radio, says the Feb - 
rary issue of Ladies' Home Jour- 
nal in an article titled "What Do 
the Women of America Think 
About Entertainment ? ", which dis- 
cusses movies as well as radio. Fea- 
ture is one of a list of surveys pur- 
porting to give a cross- section of 
the opinions of the 37,000,000 wom- 
en in the United States. 

Twisted Questions 
Women were not given an op- 

portunity to express their general 
opinion of radio entertainment and 
the five questions were all so 
phrased as to make the natural 
answer adverse to radio. Even so, 
the American system of broad- 
casting supported by advertising 
was approved by a two -to -one vote. 
Answers to questions are summar- 
ized herewith: 

Sixty per cent of Journal read- 
ers said they believe too much time 
is given to advertising on radio programs, 40% said no; "all 
others" answered in exactly the 
same ratio. 

Fifty -six per cent of readers an- 
swered affirmatively the question 
"Does it annoy or irritate you ?" 
and 44% said no; the ratio among 
"all others" was 50 -50. 

Thirty -three per cent of readers 
said they would prefer no adver- 
tising at all, 67% answered the 
other way; for "all others" the pro- 
portion was the same. 

Sixty -eight per cent answered 
yes to the question "Do you think 
some radio programs are too ex- 
citing?" 32% answered no; for "all 
others" the ratio was 62 -38. These 
four questions were asked only of 
radio owners. 

"Should it be the radio station's 
responsibility to keep programs un- 
desirable for children off the air, 
or should parents keep their chil- 
dren from listening to such pro- 
grams?" This fifth question covers 
"all respondents" regardless of ra- 
dio ownership. Sixty -two per cent 
of Journal readers answered "sta- 
tions" responsibility, 38% "par- 
ents" responsibility; among "all 
others" the ratio was 55-45. 

Union Pacific Discs 
UNION PACIFIC RAILROAD 
Co., Omaha (transportation) on 
Jan. 4 started for 26 weeks, using 
a thrice -weekly transcribed series, 
Surprise Your Husband, on 15 
stations nationally. Each program 
carries an original thumbnail play- 
let and features recipes of Union 
Pacific dining car chefs. Stations 
are KNX KFRC KMOX WMAQ 
WCCO KMBC WHO KSL KOIN 
KLZ BIRO WOW KHQ KIDO 
KGIR. Writing and production of 
the series is under supervision of 
Lee Meehan, radio executive of 
Caples Co., Los Angeles, agency 
servicing account. 

AGAIN A CHAMP 
Charlie McCarthy Wins Poll 

Of Radio Editors 

CHARLIE McCARTHY, Edgar 
Bergen's noted "partner" again in 
1938 has been chosen the "radio 
champion of champions" by a ma- 
jority of the 600 radio editors and 
columnists who were asked to nomi- 
nate their favorite radio perform- 
ers in the third annual popularity 
poll conducted by Motion Picture 
Daily. Jack Benny ranked second, 
while Bing Crosby and Fred Al- 
len ran fourth and fifth. Most spec- 
tacular of the five top names was 
that of Orson Welles, director of 
the Mercury Theatre, who was 
ranked in the third place although 
he was unmentioned in 1937. This 
rise in popularity probably comes 
largely from the Martian "war 
scare" broadcast last November. 

Comparatively little change took 
place in the various classifications 
since last year. H. V. Kaltenborn, 
CBS commentator, because of his 
outstanding work during the Ger- 
man -Czech crisis, was ranked as 
radio's foremost newscaster and 
editorialist, while almost 95% of 
the voters awarded CBS the year's 
best special events coverage for its 
presentation of the same crisis. Al- 
so outstanding was the choice of 
the Ford Sunday Evening Hour 
as the best classical musical series, 
with the NBC Symphony Orches- 
tra conducted by Toscanini chosen 
as the best liked classical musical 
unit, and a special citation to Can- 
ada Dry's Information Please pro- 
gram on NBC. 

Walker Named Manager 
Of R C A Record Staff 
FRANK WALKER, head of RCA 
Victor's broadcast transcription 
activities, has been named manager 
of the Victor and Bluebird record 
department, succeeding Edward 
Wallerstein, who resigned to be- 
come president of American Record 
Corp. following its acquisition by 
CBS [BROADCASTING, Jan. 1]. Mr. 
Walker first asso- 
ciated with the 
recording busi- 
ness in 1919. In 
1924, he was 
made general 
manager and di- 
rector of Colum- 
bia Phonograph 
Co. In 1933 he 
joined RCA Vic- 
tor to organize Mr. Walker 
the company's electrical transcrip- 
tion business, which has grown into 
a substantial part of its business 
in the recording field. 

Assisting him are W. T. Walker, 
manager of record manufacturing; 
Max Batsel, in charge of recording 
research activities; Fred Wilson, 
director of field sales; Vance Wood - 
cox, vice- president in charge of 
package goods sales; Eli Oberstein, 
popular recordings; Charles O'Con- 
nell, director of Red Seal record - 
ings; Tom Joyce, advertising and 
sales promotion manager and Ju- 
lius Haber, publicity director. 

CONTROL of WCHV, Charlottes- 
ville, Va., local outlet on 1420 kc., 
will pass to Mrs. Nancy Curtler, 
wife of Hugh M. Curtler, manager of 
the station, if the FCC approves an 
application disclosed Jan. 3. At pres- 
ent Mrs. Curtler owns 44% of the 
stock and W. B. Brown, of Hatties- 
burg, Miss., 40 %. 
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ARTHUR J. KEMP (right) of 
Radio Sales Inc., CBS spot sales 
subsidiary, and recently trans- 
ferred to San Francisco from New 
York, has been made sales mana- 
ger of the CBS Pacific network. 
His appointment was announced by 
Donald W. Thornburgh, CBS Pa- 
cific Coast vice -president in Holly- 
wood. Kemp came to San Francisco 
last August as special representa- 
tive of Radio Sales on the Pacific 
Coast and will continue to make 
that city his headquarters. He was 
formerly sales promotion manager 
of KNX, Hollywood, until that sta- 
tion was sold in 1936 to CBS, after 
which he was sent to New York 
as eastern representative of the 
Columbia Pacific network. Harry 
W. Witt, headquartered in Holly- 
wood, continues as CBS southern 
California sales manager. 

Willis' New Post 
FREDERIC A. WILLIS, CBS as- 
sistant to the president, has been 
given the additional position of di- 
rector of shortwave operations in 
the network program department, 
a newly -created post that gives 
him authority over all international 
programs sent to Europe or Latin 
American by the network's short- 
wave transmitters. Appointment 
places Willis on a par with Frank 
Mason at NBC and is expected to 
produce a reorganization of CBS 
international broadcasts similar to 
that which has taken place at NBC 
during the past year. 

KMPC -CBS Accord 
THROUGH a friendly agreement 
between CBS and KMPC, Beverly 
Hills, Cal., that station on Jan 9 
started broadcasting 11 hours 
weekly of network sustaining pro- 
grams. Leo B. Tyson, general man- 
ager of the station, stated that 
there was no significance to the 
agreement. He pointed out that be- 
cause of a heavy commercial sched- 
ule on KNX, Hollywood, CBS was 
forced to eliminate many impor- 
tant sustaining network features 
from the Los Angeles area. Rather 
than deprive listeners of these pro- 
grams, arrangements were made 
for their release over KMPC. Sta- 
tion is owned by G. A. Richards 
who also heads WGAR, Cleveland, 
and WJR, Detroit, both CBS affili- 
ates. 

Lewistown Loses CP 
AUTHORZIED for construction in 
1936, KDNC, Lewistown, Mont., 
has lost its FCC construction per- 
mit and will not be built. Repeated 
extensions of time to build were 
asked by the publishers of the 
Lewistown Democrat -News, hold- 
ers of the CP, and once a default 
was ordered but reinstated last 
May. The station was to have oper- 
ated with 100 watts night and 250 
day on 1200 kc. 

Wallerstein Foresees 
Benefits in Recording 
And Radio Cooperation 
EDWARD WALLERSTEIN, re- 
cently elected president of the new- 
est CBC affiliate, American Record 
Corp. [BROADCASTING, Jan. 1], has 
been in the recording field since 
1920, for the past 5% years as 
manager of the record and record- 
ing division of RCA Victor. His re- 
cording career began, curiously 
enough, with the Brunswick- Balke- 
Collender Co., from which de- 
veloped the Brunswick Record Co. 
which is now a subsidiary of Amer- 
ican Record. Beginning as sales- 
man in the Baltimore branch, after 
three years he was made manager 
of the New York branch and in 
1929, eastern sales manager. In 
1931, when it was purchased by 
American Record, Wallerstein was 
made general sales manager of 
Brunswick. Two years later he 
joined RCA Victor. 

In contradiction to the frequent- 
ly expressed opinion that radio has 
killed the sale of phonograph rec- 
ords, Mr. Wallerstein believes that 
the collaboration of radio and the 
recording industry will make the 
phonograph record "a major factor 
in the field of home entertainment." 
Stating that "the falling -off of in- 
terest in phonograph music is at- 
tributed more than is justified to 
radio," he continues that "the rec- 
ord business flourished through the 
beginnings of radio, progressing to 
the revolutionary period that pro- 
duced the orthophonie principle 
and electrical recording. The real 
drop dates, in common with every- 
thing else, from the depression." 

Improved instruments and rec- 
ords, plus the general revival of 
interest in music, due largely to 
radio, have caused a re- growth of 
the recording industry in the last 
five years, Wallerstein adds. 

This same sentiment is voiced by 
George K. Throckmorton, president 
of RCA Mfg. Co., who in his year- 
end statement hails "the accelera- 
tion of public interest in recorded 
music of all types" as one of the 
most significant developments of 
1938. "For the sixth successive 
year," he states, "there has been a 
marked increase in the popularity 
of recorded music over the year 
before. While public demand for 
recorded music has been increas- 
ing s t e a d i l y, distribution has 
lagged behind. This is one of the 
big jobs ahead for 1939 -to make 
it easier for the public to get the 
recorded music it craves, whether 
of the 'popular' or 'classical' types, 
in every section of the country." 

Duart Regional 
DUART MFG. Co., San Francisco 
(Creme of Milk cosmetics) returns 
to network broadcasting with a 
new program scheduled to start 
Jan. 15 on the CBS Pacific network. 
The program, titled Human Interest, 
will be released Sunday, 2:30 -3 
D. m. (PST) over KNX. KSFO. 
KARM, KIRO KVI, KOIN, KFPY. 
It will originate in San Francisco. 
Listeners will be invited to write 
in, seeking solutions to their per- 
sonal problems. These will then be 
presented, anonymously, by one of 
the two "monitors" and they will 
be discussed informally by a group 
of young people. The contract, for 
26 weeks, was placed through the 
San Francisco office of Erwin, 
Wasey & Co. 
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NORTHERN STATION MANAGER "Envious" 
"I wish I had a station with 5 

tintes the power of any other for 
miles around, plus leadership 
through brilliant service- that's 
WWL New Orleans." 

AIR PILOT "Amazed" 

"I fly from Houston 
400 miles to New 
Orleans,and then 500 
miles more to Atlanta 
before I reach an- 
other station with the 
power of WWL." 

OLDEST INHABITANT 

"Indignant" 

"So WWL has 50,000 
wafts! Now those dad - 
gum Yankees con hear o 

favorite New Orleans stá- 
fion all the time I" 

TIME BUYER 

"Elated" 
"Buy one station and get 
complete dominance of a 

prospering territory with 
10,000,000 people. No 
puzzle there! l'il give you 
WWL and give you results." 
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THE CONFLICT of the com- 
mon man to attain and main- 
tain democratic privileges is 
dramatized in Road to Free- 

dom, sponsored on WMAL, Wash- 
ington, by the Washington Star. 
The program is one of the most 
elaborate in Capital radio his- 
tory, with Charles Dillon, Red 
Cross radio writer, handling script 
and production under supervision 
of Bill Coyle, Star radio director, 
and with the Washington Civic 
Theatre providing talent. Details 
are checked for historic accuracy 
by Dr. James Lowell of George- 
town U. The Saturday night half - 
hour is especially suitable for 
newspaper sponsorship. Among 
episodes have been the fight of 
Editor Elijah Lovejoy for freedom 
of the press and the persecution of 
Chirstians by Roman emperors. 

* * 

News of a Week 
USING six different voices, along 
with music and sound effects, WHP, 
Harrisburg, Pa., has started News 
in Review, a novel Sunday news- 
cast that runs the gamut from 
international to local and women's 
to sports news. Tickers, radio sig- 
nals, roar of presses and musical 
excerpts are used in the program. 
Transradio is the chief news source, 
with local material written by the 
announcers themselves. The pro - 
gram was created and directed by 
Dick Redmond. 

* * 

To the Chief 
DIRECT from the studios of the 
Department of Interior in Wash- 
ington, Secretary Harold L. Ickes 
for the first time in history dic- 
tated to a radio audience his de- 
partment's annual report to Con- 
gress, during a special program, 
Dear Mr. President, originated for 
MBS by WOL, Washington, Jan. 8. 
In addition to Secretary Ickes, 
other officials of the Department 
spoke on the program. A number 
of the individual department re- 
ports were dramatized. 

* 

Guess Who's News! 
STAGE and screen gossip feature, 
Sound Track, conducted by David 
Lowe, has been rescheduled thrice - 
weekly on WNEW, New York. 
Short biographies of motion pic- 
ture stars are given, in addition to 
news and views of Hollywood and 
Broadway. and listeners guess 
identities of persons describe d. 
Theatre tickets go to first 40 cor- 
rect answerers. 

* * * 

Sports Forum 
NEW slant on a sports program 
is Following the Ball, a full hour 
afternoon show on WAAF, Chica- 
go, featuring two commentators in arguments about outstanding 
sportsmen and sports events. Har- 
ry Creighton and King L e a r, 
sportscaster of WAAF, take sides 
and argue their ways through all 
local and national sports contro- 
versies. 

* * * 

Chicago's Meeting 
WENR, NBC -Blue outlet in Chica- 
go, on Jan. 31 starts WENR's 
Town Meeting, a full hour Tues- 
day evening show designed for dis- 
cussions of local interest. Pat- 
terned after NBC's America's 
Town Meeting of the Air, the new 
show will feature Dean Samuel 
Stevens of Northwestern U. as 
moderator. 

PROG RAMS 
Refugee Program 

AMALGAMATED Clothing Work- 
ers of America, an organization of 
250,000 trade unionists of which 
Sidney Hillman is president, on 
Jan. 20 will sponsor a weekly pro- 
gram entitled Artists in Exile on 
WEVD, New York, with Dr. Sig- 
mund Spaeth, music authority, as 
m.c., and Prof. Joseph Turnau, for- 
mer director of the State Opera 
House in Vienna, as musical direc- 
tor. Outstanding refugee artists in 
America will be brought to the pro - 
grams by The American Committee 
for Christian German Refugees, 
the German Jewish Club and the 
Greater New York Coordinating 
Committee for German Refugees. 
Other leading writers and educa- 
tors will present talks centering 
around the subject of Democracy 
under the chairmanship of Hendrik 
Willem van Loon. 

+ * 

Air And Hounds 
RADIO communication between an 
airplane flying overhead and cars 
on the ground below was used to 
direct 1,000 nimrods during a big 
rabbit hunt in Stanton County, 
Neb., recently, with shortwave sig- 
nals from the plane picked up and 
rebroadcast by WJAG, Norfolk, 
Neb. The hunt covered 30 square 
miles, and observations from the 
plane were passed on by WJAG to 
receivers in automobiles accom- 
panying the hunters as they closed 
in their huge circle. 

* * 

Saving Our Resources 
UNITED STATES' battle to re- 
gain its treasure of natural re- 
sources is the theme of What Price 
America, new weekly dramatic se- 
ries to be carried on CBS, 5-6:30 
p. m. (EST), beginning Jan. 28, 
in collaboration with the Depart- 
ment of Interior. Dramatizations, 
prepared by Interior Department 
experts, will be produced by CBS 
technicians, directors and actors. 

+ * 

Bill Stern's Sports 
PATTERNED on a newspaper 
sports section, Bill Stern's Sport 
Scraps, scheduled to begin weekly 
on NBC -Red Jan. 19, will present 
latest sport news and human in- 
terest stories of athletes. 

CIRCUS impressions of an 8 -year- 
old boy, including an elephant -back 
ride with Frank Buck, were carried 
by WAGA, Atlanta, on a special 
circus f ea t u r e when the Sells 
Floto -L. G. Barnes show came to 
town, with Buddy Swicegood, son 
of WAGA Manager Jess M. Swice- 
good, at the microphone. 
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Dog House Lament 
DESIGNED to alleviate, mitigate, 
ameliorate and otherwise relieve 
the sufferings of all good men who, 
because of misunderstandings with 
wives or sweethearts, are in the 
"dog house ", WLW, Cincinnati, has 
started Big Ben Dog House for 
Brown & Williamson Tobacco Co. 
The thrice- weekly half -hour fea- 
tures "Uncle Ben" and his obser- 
vations on a man's little troubles, 
Phil Davis' 17 -piece band, the "Big 
Ben" male quartet, and "Sweet 
Adeline ", feminine singer. Musical 
theme is "The Prisoner's Song ", 
and prizes are given for best "how 
I got in the dog house" stories. 

* * 

Drama At Floor Show 
INNOVATION in floor show enter- 
tainment was Drums of Hate aired 
on WBBM, Chicago, Jan. 10 from 
the Marine Dining room of the 
Edgewater Beach Hotel, that city. 
Charles P. Hughes, writer of the 
Campana First Nighter, produced 
the dramatic show, and special 
sound effects were given by Lee 
Random of WBBM. Purpose of 
the show was to experiment with 
a late evening dramatic serial for 
night club and radio presentation. 

* * * 

Quiz on Government 
CIVIC FORUM quiz has started 
on WLS, Chicago, in a quarter - 
hour Wednesday evening series 
under auspices of the Chicago City 
Manager Committee. Studio audi- 
ence asks questions dealing with 
government and an expert answers 
the queries. Listeners' questions are 
passed on by a nonpartisan advi- 
sory board representing all politi- 
cal and social attitudes. 

* I * 

Luck At Last 
HUMAN interest angles of song 
writing and the theatrical world, 
featuring Josef Cherniaysky's or- 
chestra and a large dramatic cast 
are presented on a new series of 
weekly programs on MBS. The pro- 
gram, My Lucky Break, also gives 
some unknown composer an oppor- 
tunity to win $25 if the song he 
sends is played on the air. 

* * * 

Johnny Q's Perspective 
ALFRED SEGAL, columnist of 
the Cincinnati Post, is conducting 
a series of four weekly programs 
called Mr. Dodd Looks at the News 
on the NBC -Red network. The pro- 
gram, which consists of first hand, 
up -to- the- minute interpretations of 
happenings of the day, is presented 
with the aim of showing the aver- 
age man's slant at the news. 

* * * 

Boggs on Dogs 
NEW series on dogs, with Peter 
Boggs, canine expert, answering 
pet -owners' queries, has started on 
a thrice- weekly basis on WEEI, 
Boston. Heard during the week on 
Tuesdays and Thursdays, the Sun- 
day show is in dramatized form, 
with dogs in star roles. 

* * 

Gleaned From Weeklies 
IN COOPERATION with weekly 
newspapers of Western Montana, 
Weekly Clippings on KGVO, Mis- 
soula, Mont., presents local news 
and editorials gleaned from the 
papers in its territory. 

Turntable in Cell 
READY to transcribe an in- 
quiring reporter broadcast 
involving local celebrities, 
during a recent visit to a 
small eastern Colorado com- 
munity by the mobile unit of 
KLZ, Denver, Chief Engi- 
neer T. A. McClelland re- 
quested space to accommo- 
date his portable equipment. 
Told to use an adjoining 
room, McClelland opened the 
door and found himself in 
the town calaboose - and 
that's where they made the 
record. 

Roving Newsman 
SENDING its own reporter into 
Los Banos, a neighboring town, 
KYOS, Merced, Cal., has had such 
good results from a news- commer- 
cial program aimed directly at the 
news -listeners and merchants of 
the community, that it is planning 
to start the same idea in other 
towns served only by a weekly 
newspaper. The reporter gathers 
local news, dispatches it to KYOS, 
and it is broadcast soon afterward 
on Los Banos Daily News, along 
with commercials from local mer- 
chants. 

* 

Pronounced Value 
THE Court of Value is the title 
of the latest commercial program 
innovation on s t a t i on KWLK, 
Longview, Wash. The purpose of 
the program is to sell price for 
a cutrate drug concern in Long- 
view and Kelso. With one announc- 
er taking the part of the prosecut- 
ing attorney, and a member tak- 
ing the part of a product, all the 
merits of the product are brought 
out in the interview. When the in- 
terview is over, Judge Value will 
pound his gavel and ex c l a i m: 
"Case dismissed, I pronounce this 
product a value." 

+ « 

Real Tea Party 
TITLED Tea in Studio One is a 
new feature launched on KSFO, 
San Francisco, in December. Dick 
Aurandt's KSFO Orchestra pro- 
vides the background for a real tea 
party, with Elma Latta Hackett 
as hostess and mistress of cere- 
monies. Tro Harper is a special 
guest at the studio tea party, 
broadcast Friday afternoons from 
4:30 to 4:45. 

* * * 

Wise Guise 
OLD GAME in new guise is 
Knowledge Pays, on KIRO, Seat- 
tle. Participation in the question - 
answer feature is open to all lis- 
teners, with cash prizes to winners. 
Phone call scheme produces not 
only evidence of program's merit, 
but also mailing list for sponsor, 
Schwabacher Bros. & Co., whole- 
sale grocers. 

* 

Tulsa Duel 
ON ITS sponsored Consumer's 
Spelling Bee recently KTUL, Tul- 
sa, presented spelling teams com- 
posed of staff members of KV00 
and KOME, Tulsa, from the KTUL 
studio. 

* * 

Inside Glimpses 
BEHIND -the -scenes description of 
a different place each week, from a 
hotel kitchen to the municipal fil- 
tration plant, is provided on the 
weekly quarter -hour interview pro- 
gram, Tell Tale Mike, conducted by 
Carl Mark on WHK, Cleveland. 
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Lone Star Salute 
SALUTING their new 653 - foot 
vertical radiator, WFAA -WBAP, 
Dallas -Fort Worth, presented a 
program, The Tower of Texas, Jan. 
7. The feature also was carried by 
WOAI, San Antonio, and KPRC, 
Houston, members of TQN with 
WFAA -WBAP. Harold V. Hough 
and Martin B. Campbell, general 
managers of WBAP and WFAA, 
respectively, spoke, along with R. 
C. Stinson and Ray Collins, tech- 
nical supervisors. Highlight of the 
broadcast was the finale, with The 
Eyes of Texas played by orchestras 
in Fort Worth and Dallas syn- 
chronized from both stations. 

* 

What Can You Do? 
PHILADELPHIA DAIRY Prod- 
ucts Co., Philadelphia (ice cream), 
has signed a 52 -week renewal with 
J. Roy McLennan to produce the 
What Can You Do? program on 
WSAL, Salisbury, Md. McLennan, 
former manager of WSAL, origi- 
nated the feature when the station 
opened in November, 1937, and 
went under the ice cream com- 
pany's sponsorship Jan. 16, 1938. 
The account is handled by Scheck 
Adv. Agency, Newark. 

* * * 

Night in New York 
NEW kind of musical variety pro- 
gram is now being presented week- 
ly on WHN, New York, through 
the cooperation of the editors of 
Cue magazine. Entitled Gotham 
Nights, the show features stars 
from the legitimate theatre, from 
New York's many night spots, 
from society and from the screen, 
with Don Albert's orchestra and 
Ed East as commentator. 

* * 

Among the Lawmakers 
NEWS of the Texas Legislature 
at Austin is reviewed weekly on 
State Capital News, started by 
WFAA, Dallas, Jan. 3. Reports for 
the new feature are prepared by 
William M. Thornton, staff corres- 
pondent, and Alonzo Wasson, edi- 
torial analyst of the Austin bu- 
reau of the Dallas News, and are 
read by James Alderman, of the 
WFAA news staff. 

* 

Campus Conceptions 
COLLEGE students' reactions to 
contemporary happenings are in- 
vestigated on The Student Takes 
the Mike, carried by CBS Jan. 14 
and 21. Informal discussions be- 
tween students of Northwestern, 
Chicago, Illinois and DePaul Uni- 
versities are introduced by Parker 
Wheatley, of the University Broad- 
casting Council. 

* * * 

Class in Singing 
SINGING lessons, with listeners 
coming to the studio for personal 
instruction as part of the program 
and free transcripts of the pro- 
grams for interested parties, are 
provided by WCOP, Boston, on 
Singing School of the Air, conduct- 
ed by Charles Jacobs, baritone, 
with piano accompaniment by Ivar 
Sjostrom. 

* * * 

Laurels of 1938 
REVIEWING its accomplishments 
during the year, WAML, Laurel, 
Miss., carried a 30- minute sustainer 
late on Dec. 31. Manager R. V. 
DeGruy reviewed the closing year, 
while Station President D. A. Mat - 
ison forecast the coming year. Staff 
members were introduced and in- 
terviewed briefly. 

Cash From Home 
JACK ELIASSEN, of th 
sales staff of KDON, Monte 
rey, Cal., has turned the new 
home he is building into a ra- 
dio studio, with remote broad- 
casts from the residence site. 
Sponsors are building supply 
firms and contractors han- 
dling construction. 

Man Tells Women 
WLS, Chicago, claims to have the 
only male household hinter on the 
air. Henry Hornsbuckle (Merle 
Housh) conducts Henry's Exchange 
in a daily afternoon series. House- 
wives seem to like Henry, whose 
mail count in three weeks was 13,- 
562 letters. One listener sent in 
256 hints gathered by three gen- 
erations of her family's house- 
wives. 

* * 

How About It? 
CYNTHIA DREW, formerly in 
the research department of Lord 
& Thomas and Young & Rubicam, 
New York, has incorporated her 
findings in a five -weekly quarter - 
hour program, How About It ?, on 
KEHE, Los Angeles. She writes 
and produces the series. 

* * * 

Ideas of All Sorts 
IDEA EXCHANGE with listeners 
invited to send in their ideas on 
everything from the proper way to 
change the baby to the settlement 
of war debts is Everybody's Ideas, 
now passing its eight successful 
month on KGIR, Butte, Mont., and 
the Z Bar Net. 

* * * 

Radio Primer 
FROM ABC of Radio, recently pub- 
lished NAB radio primer, WTMJ, 
Milwaukee, has built a series of 
weekly quarter -hour program s 
dramatizing radio and its phenom- 
ena to teach listeners how it all 
works. 

* 

All About Jobs 
REASONS why people took up 
their various professions, along 
with hints to others who might be 
looking for such jobs, are voiced 
by the jobholders interviewed by 
Clint Blakely on The Other Fel- 
low's Job, on WAPI, Birmingham. 

* * 

The Theatre Pays 
WITH THE theatre paying for 
time and line charges, Auditions of 
the Air is carried weekly direct 
from the stage of a local theatre 
on KOME, Tulsa. Amateurs get a 
chance to be heard on the air and 
by a visible theatre audience at 
the same time. 

* 

Ways of the Air 
NEWS appealing to aviation en- 
thusiasts and model builders, in- 
cluding interviews with distin- 
guished aviators, is presented by 
Bruno Marchi. model plane au- 
thority, in a weekly quarter -hour, 
Airways, on WCOP, Boston. 

* * 

Edmonton Melange 
CLEARING house for ideas and 
opinions of listeners is General De- 
livery on CJCA, Edmonton, Alta. 
Beside holding open forum on sub- 
jects like child care and such, the 
program embodies a Radio Pen 
Pals Club. 

More of the Farm 
WEEKLY agricultural feature, 
Everybody's Farm, on WLW, Cin- 
cinnati, was extended from 30 min- 
utes to a full hour Jan. 7. New 
feature of the expanded program 
is a question -answer contest among 
vocational ag students, 4 -H Club - 
bers and other rural organizations, 
along with an outstanding farm 
speaker each week of special in- 
terest to farm women. In coopera- 
tion with neighboring state agri- 
cultural extension services, several 
full -hour remotes will be carried 

I from state agricultural colleges. 

Stuff From Students 
SCHOOL news, gossip, sports dope 
and glee club performances, with 
local high schools participating, 
are presented on the new High 
School Studio Party series, started 
on WMAQ, Chicago, under auspices 
of the Chicago Radio Council. 

Treed by Pals 
CBS Hollywood pranksters 
recently made Al Span, sound 
effects engineer, butt of a 
practical joke. Listing Span's 
home phone number, an ad- 
vertisement was inserted in 
the Los Angeles Times an- 
nouncing he was buying old 
Christmas trees. When the 
suspicious classified ad taker 
asked the perpetrator what 
salvage value there was to a 
de- tinseled spruce tree he was 
informed it was indispensable 
to making of rustic furniture. 
Ad ran for three days in the 
Times before Span, weary 
from answering calls, discov- 
ered the gag and had it can- 
celled. 
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Dealers to Assist 
Radio Promotion 
NAB and RMA Pushing Plan 
For Cooperative Action 
RADIO is expected to play a more 
prominent part in the local adver- 
tising of receiving set dealers, un- 
der a plan evolved Jan. 6 at a 
meeting of representatives of the 
Radio Manufacturers Association 
with the NAB, as part of the co- 
operative promotional campaign re- 
cently approved. 

RMA officials agreed to project 
various means of using radio lo- 
cally in their prospectuses to deal- 
ers for local promotion. Along 
with mats, copy ideas and other 
data distributed by them to deal- 
ers for local newspaper merchan- 
dising, they will include sugges- 
tions for spot announcements, use 
of local studio presentations and 
adaptation of transcription fea- 
tures. Thus, use of radio will be 
given an equal break along with 
printed media, as far as the manu- 
facturers' merchandising books are 
concerned. 

Plans Under Way 

Meanwhile, the two groups are 
progressing with general plans for 
a national cooperative campaign 
to promote radio. Several program 
building organizations and tran- 
scription companies have volun- 
teered their services, along with 
networks and independent stations. 
The fourfold objective, broadly, is 
to increase the number of hours of 
listening; improve quality of lis- 
teners; sell the excellence, diversity 
and extent of program service, sell 
the American system of broad- 
casting and the contributions made 
by individual stations. 

To launch the cooperative offort, 
Washington dealers soon will be in- 
vited to a conference, as the guests 
of the four Washington stations 
for a round -table discussion. The 
whole discussion will be recorded 
and transcriptions after revision 
and zramatization, will be sent to 
all NAB members, with the ob- 
jective of holding similar dealer - 
broadcaster cooperative sessions. 
Dealers and distributors will be in- 
vited into the broadcasters' studios 
and advised how they can increase 
set sales, and at the same time 
generally develop industry -wide 
team work. 

Attending the Jan. 6 meeting for 
the RMA were Sayre M. Ransdell, 
Philco executive; Frank Mullen, 
director of public relations of RCA, 
and Bond P. Geddes, executive vice 
president of RMA. Neville Miller, 
NAB president, and Ed Kirby, pub- 
lic relations director, represented 
the broadcasting industry. 

White King Series 
LOS ANGELES SOAP Co., Los 
Angeles (White King soap), thru 
Raymond R. Morgan Co., Holly- 
wood, on Jan. 2 started for 13 
weeks, using from three to five live 
spot announcements weekly on 
KNX KSFO KSL KGIR KFBB 
KOIN KOMO KHQ KTUL KFI 
KGW WFAA KGNC KMOX KRGV 
KPRC KVI KJBS KMBC KPSM 
KOIL KOMA KFSD KOA KPSA 
KARM KOY KGAR KSUN. Firm 
in addition on Dec. 22 renewed for 
10 weeks Early Morning News on 
13 California Don Lee network sta- 
tions, Tuesday, Thursday, Satur- 
day, '7:45-8 a. m. 

VERSATILE ANNOUNCERS 
By ANDRE BARUCH 

MORE and more the trend is to 
"humanize" announcers. This is a 
departure from the custom a few 
years ago, when the announcer was 
a staid, pompous individual who 
read his script with a supercilious 
air -as though he were king's mes- 
senger. Eventually we were allowed 
to get away from "stiff" announc- 
ing and be ourselves, for a change. 

Of course, the tests for new an- 
nouncers are just as stringent as 
ever. A thorough educational back- 
ground is still important. So is ab- 
sence of dialect. And it's essential 
to know how to wrap one's tongue 
around such musical names as 
Dvorak, Drakla, Prokofieff, Wiea- 
waki, and Ryadier. The announcer 
must take in his stride French, 
German, Spanish, Latin and Ital- 
ian words, so that he will never be 
feazed by such musical terms as 
" Cavalleria Rusticana" "Badin- 
age", "Empfindsamkeit ", "Haba- 
nera" and "Gaudemus ". 

The current turmoil abroad has 
made it necessary for announcers 
to study up the pronunciation of 
geographical terms that don't come 
up in ordinary conversation. 

Howard Hughes' recent flight 
around the world gave the an- 
nouncers such new tongue twisters 
as Omsk, Yakutsk, Krasnoyark, 
Novosibirsk and Kansk. 

The battles in the Orient have 
brought into prominence such eerie 
sounding places as Kiukiang, Poy- 
ang, S u c h o w, Ichang, Wuhan, 
W a c h an g, Swatow, Chungking, 
Yangtze, Kweichih, Kuomintang, 
Tisyan, Hopeh and Lung -hai. 

Knowledge of pronunciation is 
important to an announcer, but it 
is only a basic fundamental. It 
isn't how you pronounce a word, 
it's the way you say it that counts. 

There was a time when members 
of the announcing staff had two 
tones of voice -the artificial man- 

ner they assumed on broadcasts 
and the tone they used in ordinary 
conversations. The difference some- 
times was so vast that you couldn't 
recognize a radio announcer's voice 
if you heard him speak naturally. 
Today, the difference is small. An- 
nouncers are naturally more choosy 
of their rhetorical p's and q's when 
they are facing the microphone, 
but at least they are themselves. 
They don't put on airs. 

While many announcers have be- 
come successful as specialists, it 
also is a good idea to be so versa- 
tile that you can fill any type of 
job at a moment's notice. The vet- 
erans are quite accustomed to quick 
changes. 

When I got my first job as an 
announce r, on W CGU, Coney 
Island, I not only read announce- 
ments, I also sang, played the 
piano, wrote scripts, acted in plays 
and even acted as repairman when 
trouble developed in the mechani- 
cal apparatus. This training was 
invaluable, in that it prepared me 
for every type of contingency in a 
broadcasting studio. For the an- 
nouncer of today is often called 
for extraordinary duties. He has a 
hand in production, he participates 
in the dramas, he acts as stooge 
for comedians and does other odds 
and ends. 

Every announcer, I believe, has 
his eye on something higher in the 
radio profession, and it is true that 
the profession has been a stepping 
stone. Harry VonZell, for example, 
is now a production manager for 
Young & Rubicam. Louis Dean, for- 
mer announcer, has an executive 
job with Campbell -Ewald. Larry 
Harding is a production manager 
for CBS. Graham McNamee, Jean 
Paul King, Kenneth Roberts and 
numerous other announcers now 
have posts with the newsreel com- 
panies. 

KOME in Operation 
KOME, Tulsa. new 250 -watt day- 
time station on 1310 kc., is now 
in full operation, after going on 
the air Christmas Day. It is a unit 
of the Oklahoma Network which is 
a ffi listed with MBS. Harry 
Schwartz, president of the Tulsa 
Federation of Labor, is licensee, 
and his staff consists of Glenn 
Condon, manager; Harold Grimes, 
formerly in newspaper work, com- 
mercial manager; Jimmie Wilson, 
manager of studios at Sapulpa, 
Okla.; Ann Moore, chief accountant 
and secretary; Bob Latting, pro- 
gram director; Jay Crum, news- 
caster; Al Hunter, announcer; 
James Manship, chief engineer; 
Dan Smith, transmitter engineer; 
Rodney Cross, control operator; 
Buddy Siegel, sports announcer; 
Emery Winn, continuity chief; 
Dorothy Doan, musical director; 
Jane Austin, home economist. It is 
WE equipped throughout. 

Signs Cleveland Games 
GENERAL MILLS and Socony 
Vacuum Oil Co. will sponsor the 
broadcast of games of the Cleve- 
land Indians on WHK-WC LE , 

Cleveland, during the 1939 base- 
ball season, according to an an- 
nouncement of K. K. Hackathorn, 
WHK -WCLE sales manager. The 
stations were granted exclusive 
broadcast rights for the season, 
with WCLE scheduled to carry all 
week -day games and WHK, Sun- 
day games played away from 
Cleveland. No Sunday broadcasts 
are allowed when the Indians play 
at home. 

Nucor Foreign Discs 
NACOR MEDICINE Co., Indian- 
apolis (asthma remedy), on Jan. 
21 will start a spot campaign of 
daily transcribed announcements 
on three or four foreign language 
stations. E. H. Brown Adv. Agen- 
cy, Chicago, is agency. 

HARRY BLANEY (right), presi- 
dent of the Cincinnati Advertiser's 
Club, thanks Dewey H. Long, 
WSAI general manager, for the 
entertainment his staff of radio 
artists provided for club members 
at their December annual meeting, 
and for the half hour coast -to- 
coast- Mutual broadcast from the 
dinner, which brought congratula- 
tions from other advertiser's clubs 
all over the country. Among the 
many WSAI artists appearing on 
the coast -to -coast broadcast from 
the dinner were Josef Cherniaysky 
and his orchestra, William Stoess 
and the DeVore sisters. 

Plans for New WTRY 
F. R. RIPLEY, vice- president of 
WSYR Syracuse, will be manager, 
Ed Robinson, formerly of WSYR 
and WJTN, Jamestown, N. Y., will 
be commercial manager, and W. F. 
Moore, now of WNBX, Springfield, 
Vt., will be chief engineer of the 
new WTRY, Troy, N. Y., construc- 
tion of which will start shortly, ac- 
cording to Harry C. Wilder, opera- 
tor of WSYR, WJTN and WNBX, 
who will head the WTRY operating 
company. The new station, with 
1,000 watts daytime on 950 kc., 
will use an RCA transmitter and 
a 256 -foot Lino tower, Mr. Wilder 
reported. It will occupy studios in 
the Proctor Bldg., and is expected 
to go on the air some time in the 
spring. 

Emporia's New Outlet 
CONSTRUCTION is proceeding 
on the new KTSW, Emporia, Kan., 
authorized last Nov. 20 by the 
FCC, and K. W. Trimble, general 
manager, reports the station will 
be ready for operation in latter 
January or early February. The 
station will operate with 100 watts 
daytime on 1370 kc., using Collins 
transmitting equipment and WE 
microphones with a Lingo radiator. 
Mr. Trimble, formerly in news- 
paper and agency work in Chicago, 
is one of a group of 16 local resi- 
dents who secured the construction 
permit, headed by Dr. C. S. Trim- 
ble, largest stockholder with 20 %. 
Sidney Anderson has been engaged 
as program director and Paul H. 
Daniels, formerly at KFBI, Abil- 
ene, Kan., will be chief engineer. 

Would Sell KGVB 
SUBJECT to FCC ratification, 
KGVB, 100 -watt outlet on 1370 kc. 
in Great Bend, Kan., has been sold 
to Miss Helen Townsley, local busi- 
ness woman engaged in bookkeep- 
ing and investments, for $22,353. 
The station is licensed to Ernest 
Edward Ruehlen, grocer, who se- 
cured a construction permit in the 
fall of 1937 and who put the sta- 
tion on the air last March 1. 
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GOSH. VARIETY 

This means a lot to us ! 

But it means SO MUCH MORE to advertisers ! 

Boy! Are we pleased ... and proud ... over our 

VARIETY Showmanship Award! And not alone be- 

cause of the honor itself, but because impressing 
VARIETY is the best possible proof to advertisers 
that we have thoroughly impressed our market first. 

And that, after all, is the important thing about 
these VARIETY awards. Sure, the piacque looks 
pretty, hanging in a conspicuous place in the studio 
... but it's what's back of it that really matters. 

Back of KVOR's, for instance, is all the experi- 
ence that, for the past 4 years, has caused VARIETY 

to rank WKY in Oklahoma City and KLZ in 
Denver, tops in their respective markets ... Back 
of it is the half-century history of attainment that 
centers around the Oklahoman and Times ... that 
has made the Farmer- Stockman the greatest farm 
paper in the Southwest. 

In its own way and in its own sphere, KVOR 
matches these outstanding performances. As 

unique as the market it serves, this station sells the 

Pikes Peak Region front within . . . influences 
the buying habits of this highly -concentrated, 
wealthy area as no other medium can possibly 
influence it ... reflects, in its exceptional equip- 
ment, skilled personnel and now nationally- recog- 
nized showmanship, the unusual personality of its 
market. 

That's the thing that's significant to advertisers 
... and for telling then) about it through your 
gratefully- acknowledged citation .. . well, Gosh, 
VARIETY -Thanks! 

LARGEST TURN -AWAY CROWD ever assembled in Colorado 
Springs' Municipal Auditorium drove through torrential 
rains to witness final broadcast of KVOR's "Road to 
Fame" programs.... one of the spectacular displays of 
showmanship that keeps the Pikes Peak Region (below) 
sold on KVOR. 
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RCA...the name symbolizing creation, progress, achieve- 
ment in radio ! RCA ...Radio Corporation of America... 
a family of doers writing history with sound in the sky! 

Makers of instruments for radio transmission and re- 

ception of sound, code messages and facsimile reproduc- 
tion. Makers of instruments for the recording of sound 
on records and on motion picture film. Creators of count- 
less radio devices vital to science, industry, medicine, 
telephony, and public safety. 

RCA...creator of a nation -wide broadcasting service, 
the National Broadcasting Company. 

RCA...creator of a world -wide radio communications 
system with direct circuits between the United States 
and 43 foreign countries, and with ships at sea...a mes- 

sage service with the speed of lightning. 
RCA...pioneerin research in radio, sound and television. 
RCA...truly American, owned by a quarter of a million 

stockholders in 48 states. 
RCA ...19 years a name across the sky.. . i 9 years of 

service to all the world. 

Listen to the "MAGIC KEY" every Sundae, 2 to 3 P. M., E. S. T., on the NBC Blue Network 

of America RADIO CITY, NEW YORK 
National Broadcasting Company R.C.A. Communications, Inc. 
Radiomarine Corporation of America 
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Pickets Continue 
New York Parades 
WMCA and CBS Are Targets; 
Their Comments Recorded 
PICKETING of WMCA, N e w 
York, on behalf of Father Charles 
E. Coughlin, whose Sunday after- 
noon speeches have been dropped 
by the station because he refuses to 
submit manuscripts in advance, 
continued Jan. 1 and Jan. 8, and 
on the latter date the pickets ex- 
tended their lines for the first time 
to the Madison Ave. headquarters 
of CBS. That network, like NBC 
and MBS, has refused to carry the 
Coughlin talks on grounds of pol- 
icy. 

The pickets parading be f o re 
WMCA's Broadway studios Jan. 
1 numbered about 500 while picket 
leaders claimed there were some 
1,500 in the CBS demonstration the 
following Sunday. Network officials 
declined to make any comment 
whatever, but at WMCA micro- 
phones were shoved out of the win- 
dow to record the anti -Semitic, 
anti -Roosevelt and anti -LaGuardia 
remarks made by the pickets to be 
used as evidence later if necessary. 

It was reported by picket lead- 
ers that they intended to march 
next on WOR. Investigation showed 
that organizations calling them- 
selves the United Christian Front 
Against Communism, Protestant 
War Veterans and American Pat- 
riots, Inc. were behind the picket- 
ing, but none of these was listed in 
the telephone directory. 

During all of the picketing large 
squads of patrolmen, mounted po- 
lice and plain -clothesmen were on 
hand to keep order. 

Papal Radio Blessing 
A PAPAL blessing has been be- 
stowed on the Ave Maria broad- 
casts over WMCA, New York, and 
the Intercity Network which it 
keys, and the parchment document 
will be framed and hung on the 
walls of the chapel in St. Christo- 
pher's Inn maintained by the 
Franciscan Friars of the Atone- 
ment at Graymoor, N. Y. One of 
the oldest radio programs on the 
station, the feature each week 
dramatizes the lives of Catholic 
saints and is handled by the Fran- 
ciscan Friars. The document bears 
the seals and signatures of Vatican 
officials. The program has been car- 
ried since 1935 and is recorded 
from the WMCA performances and 
carried on 130 other stations as 
transcriptions. 

Walnuts Renewed 
CALIFORNIA WALNUT Growers 
Assn., Los Angeles (walnuts), 
sponsoring the weekly half -hour 
transcribed Diamond Walnut pro- 
gram on 8 stations nationally since 
Oct. 16, renewed the series for an- 
other 13 weeks effective Jan. 15. 
Program features George Fisher, 
commentator; Bill Goodwin, an- 
nouncer and emsee; Lou Bring's 
orchestra and Frances Hunt, sing- 
er. RCA Mfg. Co., Hollywood, is 
cutting the series under direction 
of James Fonda, producer of Lord 
& Thomas, Hollywood agency serv- 
icing the account. 

WMCA, New York, has signed with 
various refugees organizations and 
with news services which supply re- 
ligious newspapers to receive factual 
data for use on a new weekly semi - 
editorial program, Persecutions Must 
End, which is to he broadcast. 

Gallup Poll Shows 3,500,000 Heard 
Father Coughlin Regularly in December 
DURING December approximate- express an opinion. Of those who 
ly 15,000,000 persons listened to did have opinions seven voters in 
one or more of the Sunday broad- ten disapproved, while only three 
casts of the Reverend Charles E. in ten approved. The survey also in- 
Coughlin, Detroit priest and radio dicated that the regular Coughlin 
commentator, according to esti- listener is more likely to be a city 
mates of the American Institute dweller than a farm or small town 
of Public Opinion, headed by Dr. resident and more likely to be in 
George Gallup, after a recent the lower income groups than a 
national survey of listeners in all member of the well -to -do or middle - 
walks of life and from every state. income groups. 
The survey indicates that only Members of Father Coughlin's 
about 3,500,000 listeners heard Fa- own faith were said to form less 
ther Coughlin regularly during the than half his "regular" audience, 
month, however, the largest num- only four out of 10 of those who 
ber being composed of casual lis- listened in December stating they 
teners who tuned in for one or two were Catholics and the rest Protes- 
speeches. Of the regular listeners, tants and others. Democrats, or 
67% approved of what the priest persons who said they voted for said, while 33% disapproved. Occa- Roosevelt in 1936, form a greater sional listeners showed a 

disapproval. 
51% ap- 

proval and 49% 
part of the audience than Repub- 

An interesting feature of the licans despite the priest's bitter 
survey was the vote of persons who attacks on the President in the 
had not listened to the broadcasts, 1936 campaign urging the election 
75% of whom said they could not of Lemke on a third party ticket. 

CALLS TO MAJOR 
1,2600,000 Voted in Two Years 

For Bowes Talent 
LISTENERS attempted to make 
1,260,000 voting calls for Major 
Bowes' Original Amateur Hour, 
sponsored by Chrysler Corp., from 
Sept. 17, 1936 to Sept. 7. 1938. 
according to a recent report pre- 
pared by H. Arnold Moseley, sta- 
tistician. The report reveals that 
during the two-year period Major 
Bowes saluted 105 cities in 35 
states. 

These cities had a total of 4.- 
410,000 residence phones. Of the 
1,260,000 attempted calls, 680,000 
were completed and 580,000 were 
lost because of "busies ". The calls 
were handled by 6,700 operators us- 
ing as many specially wired tele- 
phones connected to 104 specially 
constructed switchboards erected 
by AT &T in the 104 cities. Some 
210 supervisors directed operators 
handling votes, which were rushed 
to 500 tally clerks by 250 page 
boys, and from the tally clerks re- 
layed by 208 trained long distance 
operators manning both ends of 104 
long distance lines from the cities 
to the basement of CBS's Broad- 
way studio. 

WTMA Starts in March 
WITH Douglass L. Bradham di- 
recting construction, the new 
WTMA, Charleston, S. C., 100 
watts night and 260 day on 1210 
kc., expects to be ready for opera- 
tion on or about March 15, accord- 
ing to Y. W. Scarborough and J. 
W. Orvin, president and vice- presi- 
dent respectively of the Atlantic 
Coast Life Insurance Co., who will 
be partners in the enterprise. Mr. 
Bradham was formerly chief en- 
gineer of WCSC, Charleston, and 
lately has been with WIS, Colum- 
bia, S. C. Mr. Scarborough stated 
that he will himself assume the 
managership, with Ed ward C. 
Powers as commercial manager and 
Harry A. Wescott as program di- 
rector. Mr. Powers formerly was 
in radio and at present is adver- 
tising manager of the Atlantic 
Coast Life Insurance Co. 

CANADA SUSPENDS 
PRIEST FROM AIR 

FOR BREAKING the CBC regu- 
lation concerning political broad- 
casts within 48 hours of an elec- 
tion, Rev. Charles Lanphier, of To- 
ronto, was indefinitely suspended 
from the air by Gladstone Murray, 
CBC general manager. Father Lan - 
phier on Jan. 1, "intervened active- 
ly in the municipal campaign in 
Toronto ", Mr. Murray said in his 
official statement suspending the 
priest for the second time. 

"This action is taken not because 
of the nature of Father Lanphier's 
political partisanship, [he attacked 
Communism and candidates for the 
municipal elections on Jan. 2] but 
because of the violation of the 
Broadcasting Act and of the fla- 
grant breach of the conditions un- 
der which his broadcasting was re- 
sumed last year ". The broadcast 
was over CBL, Toronto. 

The CBC also is investigating a 
German language broadcast over 
CKAC, Montreal, on Jan. 1, which 
has aroused public interest due to 
remarks made by Karl Denneberg, 
secretary of the National Socialist 
Party of Canada, who broadcast 
on CKAC's annual consular New 
Year's program as acting German 
consul for Montreal. 

There is nothing in the CBC 
rules to prohibit broadcasting in a 
foreign language. The rules pro- 
hibit the broadcast of attacks on 
any race or creed, false or mislead- 
ing news, malicious or defamatory 
statements, obscene or indecent 
language. 

Kohler Placing 
KOHLER MFG. Co., Baltimore 
(headache remedy and corn cure), 
has placed its account with Court - 
land D. Ferguson Inc., and plans 
to use spot announcements in se- 
lected markets nationally. A test 
already has been placed on WFBR, 
Baltimore, for spot announcements 
over a one -year period. Arthur 
Booth, of the Ferguson Baltimore 
office, is account executive. The 
full schedule will be under way in 
about three weeks. 

EDDIE CANTOR, star of the Mon- 
day evening Camel Caravan on CBS, 
has adopted a portable chest micro- 
phone for his broadcasts. 

Town Meeting Sets New 
Plan for All -Star Cast 
In Americanism Session 
TOWN HALL, New York, from 
which are broadcast the Thursday 
night America's Town Meeting of 
the Air programs on NBC -Blue, 
has announced that the much -dis- 
cussed program on Jan. 19 has 
been definitely scheduled as a dis- 
cussion of the subject "Is America 
Menaced by Foreign Propa- 
ganda?" Plans were in progress 
early in January for this program 
to present Earl Browder, Dorothy 
Thompson, Hugh S. Johnson and 
Reverend Charles E. Coughlin in 
a discussion of "What is Ameri- 
canism ?", but Father Cough- 
lin refused to participate in the 
broadcast [BROADCASTING, Jan. 1]. 

The new setup of speakers in- 
cludes Browder; Morris, L. Ernst, 
noted liberal attorney and author; 
Channing Pollock, the playwright, 
and Prof. J. B. Matthews, a recent 
witness before the Dies Committee 
investigating un- American activi- 
ties. At first it was planned to 
schedule Rep. Dies in the priest's 
place. 

Rep. Dies will be heard on MBS 
Jan. 19 when he discusses the work 
of his Congressional Committee 
before a special meeting of the 
Sons of the American Revolution 
and other patriotic societies at the 
Hotel Plaza, New York. Scheduled 
also for that evening is a talk by 
a speaker, as yet unselected, under 
the auspices of the American Civil 
Liberties Union, who will broad- 
cast a reply on CBS to Mr. Dies' 
recent speech on that network. 

A new radio forum, planned by 
the General Federation of Wom- 
en's Clubs and devoted to that is- 
sue most affecting women in line 
with the Federation's slogan Ad- 
justing Democracy for H u m a n 
Welfare, is now being broadcast 
the first Wednesday in each month 
on NBC -Blue under the direction 
of Mrs. Harold V. Milligan, chair- 
man of the radio division. Differ- 
ent speakers are presented each 
month followed by a discussion 
period in which the studio audience 
participates. 

Lipton Tea in Canada 
THOS. J. LIPTON Ltd., Toronto 
(tea), has expanded its radio cov- 
erage to eastern and western Can- 
ada and is using on daily spot an- 
nouncements CHNS, Halifax; 
CFCY, Charlottetown, P. E. 1.; 
CFNB, Fredericton, N. B.; CJCB, 
Sydney, N. S.; CKPR, Fort Wil- 
liam, Ont.; CJRC, Winnipeg; 
CKCK, Regina; CFQC, Saskatoon, 
Sask.; CFRN, Edmonton; CFCN. 
Calgary; CJOC, Lethbridge, Alta.; 
CKWX, Vancouver. A weekly half - 
hour network live talent show has 
been renewed on CBL, Toronto; 
CBM, Montreal; CKCH, Hull, Que. 
Vickers & Benson Ltd., Toronto, 
placed the account. 

Chicles in Carolinas 
AMERICAN CHICLE Co., Long 
Island City, N. Y., is running a 
test campaign of eight transcribed 
announcements weekly for Dentyne 
gum on seven stations in North and 
South Carolina, which have not 
been announced by the agency in 
charge of the account, Badger, 
Browning & Hersey, New York. 
For Chiclets the firm has started 
Swing to Chiclets with Adrian Rol - 
lini and Trio on WJZ, New York, 
Thursdays, '7:30-8 p. m. 
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HOW NBC BLUE 
OFFERS 

LOWEST 
CO T 

f 

Network Historyv ..: 

,/ ,s. 

New surveys prove high per cent of regular 

listeners - NBC BLUE 

REGULAR AUDIENCE 

PREFERRED TIME 
You have a selection of choice hours at which 

to broadcast- NBC BLUE 

NEW DISCOUNTS* 
Make it easy for you to "go National" on a 

modest budget- NBC BLUE 

* For advertisers who want national coverage the NBC has set up an 

economy discount schedule that provides wider opportunity at 

lower cost. The strong Basic Blue Network, plus valuable supple- 

mentaries, is now available for your programs at rates that per- 

mit coast-to- coast circulation for very 
little more than the cost of the Basic 

alone. You can have the whole story 

quickly, completely, concisely by com- 

municating with the nearest NBC office. 

NATIONAL 
BROADCASTING 

COMPANY 
A Radio Corporation 

ofAn erica8ervice 
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Lack of FCC Power Decried 
By McNinch in Annual Report 

Chairman Asks More Funds and Says Substantial 
Progress Has Been Made by the Commission 

WHILE the FCC's annual report 
to Congress, made public Jan. 16, 
was devoid of sensational recom- 
mendations for new legislation, 
Chairman Frank R. McNinch 
nevertheless served notice of pros- 
pective pleas for a more stringent 
law by decrying the Commission's 
limited regulatory authority. 

In a four -page letter of trans- 
mittal, accompanying the report, 
Chairman McNinch claimed sub- 
stantial progress in increasing the 
effectiveness of the agency, but at 
the same time asked for increased 
appropriations to relieve its person- 
nel shortage. Regulation of broad- 
casting, he contended, was mainly 
responsible, because it commands 
a large share of the Commission's 
attention. 

"The technical perfection and the 
usefulness and potential usefulness 
of broadcast stations are increas- 
ing with their numbers and the 
facilities," he stated. "As radio 
makes perhaps the most powerful 
of all impacts upon the mass -mind, 
capable of influencing importantly 
our destiny as a people, the re- 
sponsibility resting upon this Com- 
mission is very great, even though 
our regulatory authority is limit- 
ed". 

Covering the fiscal year ended 
June 30, 1938, the report itself was 
confined to a review of the Com- 
mission's work during that period. 
In his letter, however, Chairman 
McNinch sought to bring Congress 
up to date on the status of FCC 
work, and described the reorgani- 
zation steps taken under his leader- 
ship. He said these reforms have 
two broad purposes -"first, great- 
er efficiency, and second, the ut- 
most protection attainable against 
possible improper influence by those 
having business with the Commis- 
sion." He concluded they "promise 
decidedly improved administration 
of the Communications Act." 

May Seek Laws 
Another inference that legisla- 

tive recommendations pertaining to 
broadcasting may be expected was 
given by the Chairman in alluding 
to the current investigation of net- 
work broadcasting and of possible 
monopoly. The inquiry is being 
conducted, he said, "in order to get 
the necessary information upon 
which to base regulations and pos- 
sible recommendations for legisla- 
tion." He asserted that it "prom- 
ises to produce much information 
of value." 

Only two direct suggestions of 
recommendations for additional or 
amendatory legislation were made. 
One was to soften the penalty for 
unlicensed operation of radio equip- 
ment by youngsters of school age, 
and the other to bring within the 
jurisdiction of the Commission 
diathermy machines and carrier 
telephone inter -communicating sys- 
tems, as well as other apparatus 
in this category which, though not 
intended for radio propagation, 
nevertheless interfere seriously 
with radio service. Because these 
devices are rapidly increasing in 
number, the Commission reiterated 
the view it expressed in its pre- 
ceding annual report that unless 

measures for suppression or miti- 
gation can be promptly undertaken, 
"there is real danger that the use- 
fulness of a large part of the radio 
spectrum for communication pur- 
poses will be destroyed." 

That the FCC has in mind insti- 
tuting as a regular requirement the 
periodic collection of revenue and 
other statistical data on the broad- 
casting industry was officially con- 
firmed in the annual report. As has 
previously been reported by 
BROADCASTING, the Commission in- 
formed Congress that the data col- 
lected by questionnaire and released 
last June during the so- called al- 
location hearings represented "the 
initial effort of the Commission to 
develop rather extensive financial, 
operating, and other statistical 
data regarding broadcast licensees 
and broadcast stations and net- 
works in the United States." 

New Stations 
The number of licensed broad- 

cast stations, as of Dec. 1, was 763, 
Chairman McNinch stated in his 
transmittal letter. During the fiscal 
year, 47 new stations were author- 
ized, representing about a third of 
the new stations for which appli- 
cations had been filed. 

Chairman McNinch, for the edi- 
fication of Congress, brought out 

McNinch Stays -FDR 
PRESIDENT ROOSEVELT 
himself on Jan. 6 dispelled 
constantly recurring reports 
that FCC Chairman Mc- 
Ninch would return to the 
Federal Power Commission 
any time soon by asserting 
he will stay right where he 
is until further notice. The 
statement came at a press 
conference, after a news- 
man's inquiry. Chairman Mc- 
Ninch was appointed to the 
FCC in the Fall of 1937 for 
a temporary tenure, but now 
it appears his appointment 
will be indefinite. 

that no broadcaster has or can ac 
quire any vested interest or right 
in a frequency, and he is only li- 
censed to use a frequency in the 
public interest. 

"This definitely stamps radio 
with a peculiarly high obligation to 
put public service ahead of all other 
considerations and to use the fre- 
quencies primarily for programs 
that are informative, educational, 
entertaining, or now and then per- 
haps all three," he admonished. 

In support of his plea for great- 
er man -power, he said the admin- 
istrative and regulatory task for 
which Congress made the FCC re- 
sponsible has increased both in 
scope and in importance. In broad- 
casting alone, he said there were 
nearly 7,000 authorizations applied 
for in every classification, each of 

(Continued on Page 67) 

1 elevision Not Yet Ready for Public 
On Commercial Basis, Says FCC Report 
WHILE technical phases of the 
television art "are progressing in 
a satisfactory manner" it is never- 
theless generally agreed that it is 
not ready for standardization or 
commercial use by the general pub- 
lic, the FCC informed Congress 
Jan. 6 in its annual report. 

"Television has developed to the 
state where complete transmitting 
equipment is available on the mar- 
ket", the report stated, "but such 
equipment is costly and, because of 
the experimental status of the art, 
may become obsolete at any time 
due to new developments. A few of 
the existing licenses are attempt- 
ing scheduled program transmis- 
sions as part of their research and 
development work." 

Bright prospects for frequency 
as opposed to amplitude modula- 
tion in ultra -high frequency work, 
along the lines of experiments be- 
ing conducted by Dr. Edwin H. 
Armstrong, were foreseen by the 
FCC's engineering department. 
The major drawback, it said, is 
that the frequency band necessary 
is increased several fold over that 
required by the system using ampli- 
tude modulation. 

Available data concerning use of 
frequency modulation in the ultra - 
highs, the report stated, "indicate 
a material gain in the effectiveness 
of reception through static, espe- 
cially the type of static resulting 
from nearby thunderstorms and 
from some types of man -made elec- 
trical disturbances." It is also shown 
that the signal -to -noise ratio nec- 
essary for satisfactory reception is 
considerably less than that required 
for the same reception with a 

broadcast system employing ampli- 
tude modulation. This results in 
good reception at greater dis- 
tances from the transmitter and a 
correspondingly larger service area 
for the same power used at the 
transmitter. 

In experimental broadcast serv- 
ice, the report covered several 
operations during the fiscal year. 
Most significant was the experi- 
mental research to determine the 
feasibility of operating a synchron- 
ized transmitter with a broadcast 
station without the use of wire - 
line connections between the two 
transmitters. This was successful- 
ly completed by one licensee 
(WBBM, Chicago and KFAB, Lin- 
coln), with these conclusions: Such 
a system may be utilized for im- 
proving coverage and broadcast 
service, and synchronization with 
the transmitter of the station is 
practical without the use of wire - 
line connections between the two 
stations. 

In the international broadcast- 
ing field, the FCC said that reports 
of reception in foreign countries of 
programs from international sta- 
tions in this country indicate no 
material improvement during the 
last year. This, it was held, sup- 
ports other evidence to the effect 
that the use of both increased 
power and directional antenna is 
necessary to provide reliable serv- 
ice. Certain licensees, it added, 
have manifested an interest in bet- 
ter coverage as evidenced by the 
fact that several were increasing 
power and erecting or improving 
antenna systems at the close of 
the fiscal year. 

GE Gets Approval 
of Visual Stations 
ESTABLISHMENT of four ex- 
perimental television stations by 
General Electric Co., at an overall 
cost of nearly $400,000 was ap- 
proved Jan. 9 by the FCC. In ap- 
proving the recommendations of 
Rosei H. Hyde, former examiner, 
following hearings held last May 
26, the Commission held the ultra- 
high frequency visual experiments 
proposed for two stations in Sche- 
nectady and one each in Albany 
and Bridgeport, Conn. would serve 
public interest. 

In its presentation GE said 
$195,000 would be spent for the 
station in Bridgeport, to operate 
in the band 66,000- 82.000 kc.. with 
10,000 watts for its visual trans- 
mitter and 3,000 watts for the 
aural; $155,000 for the Albany sta- 
tion, which would operate with sim- 
ilar power in the same band; and 
$5,000 each for the Schenectady 
stations, which would be visual only 
and use 40 watts power. One would 
operate in the band of 156,000 -162,- 
000 kc., and the other in the 44,- 
000- 50,000 kc. band. 

GE stated it proposed to use a 
system similar in general to that 
developed by RCA and NBC, but 
contemplates a number of detail 
variations, different from any other 
system known to them. The Schenec- 
tady stations would be used for pre- 
liminary testing and visual relays. 

Commercial Television 
Seen Several Years Away 
COMMERCIAL television is still 
several years away, C. W. Farrier, 
NBC television coordinator, told a 
meeting of the Art Directors Club 
of New York on Jan. 6. Stating 
that when NBC begins a regular 
television schedule in the near 
future it will be broadcasting prac- 
tically into thin air, since there 
are only a few hundred video re- 
ceivers in the New York area, he 
continued: "It is not likely that ad- 
vertisers generally will become in- 
terested in television as an adver- 
tising medium until there are per- 
haps 400,000 receivers in this area. 
Our immediate problem is there- 
fore one of building up an audience 
for television. That will probably 
require several years of broadcast- 
ing. Until that time NBC and any 
other broadcaster who enters the 
field will be operating a medium 
which has no income." 

Explaining that the range of 
visual transmission is limited 
roughly by the visual horizon, Far- 
rier expressed the belief that tele- 
vision would not be extended to 
rural areas for many years. If it 
is extended to cover the country's 
96 principal markets, he said, it 
would still reach only about 5% of 
the total area, although embracing 
about half of the population. Since 
the rapid decrease in population 
density in rural areas means that 
extending television beyond cities 
and suburbs would add only small 
additional coverage, he stated, and 
since no one now knows ust how 
the country will be covered by tele- 
vision, "it is highly probable that 
the people in most of the United 
States will have to be served by 
sound broadcasting alone for many 
years to come." 

ANNUAL meeting of the Canadian 
Association of Broadcasters will be 
held in the Royal York Hotel, Toron- 
to, Jan. 23 -24. 
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g34 
PROGRAM IDEAS 

AI10 TITLES 

A Summary -Index of successful radio programs reported in 

BROADCASTING during 1937 and 1938... indispensible to radio 

advertisers, advertising agencies, radio stations and everyone 

engaged in building radio programs ... one of the entirely new 

features in the 400 page 1939 BROADCASTING Yearbook Number.* 

The Summary -Index is divided into the following program 

classifications. 

Advertising & 

Promotion 

Charity 

Civics & Government 

Contests 

Drama 

Education 

Employment 

Entertainment Tips 

Farm 

Fashions & Shopping 

Food & Recipes 

Health 

History 

Homes & Gardens 

Human Relations 

Interviews & Forums 

/'/ 

Juvenile 

Light Music 

Literature 

News 

Patriotic 

Pets & Hobbies 

Program Announce- 
ments 

Quiz 

Schools & Colleges 

Serious Music 

Sports & Outdoor Life 

Swaps 

Traffic & Motoring 

Travel & Tourists 

Variety 

Women's Clubs 

B ROAD,%AST I NG 
Aikértit 

BROADCASTING MAGAZINE 
National Press Bldg. 
Washington, D. C. 

Please enter my subscription 
1939 YEARBOOK Number: the 

NAME 

FIRM_ __- 

ADDRESS 

CITY 

TITLE 

14/E?., ?elit4r.e.-a07 

to BROADCASTING at once and send 

STATE. 

Bill me. 

Check enclosed. 

No extra charge for Canadian subscription. Add $1 for foreign subscription. 

me $3°II 
FOR ORE YEAR 

$89nr 
FOR TWO YEARS 

Clip this and get U BROADCASTING Magazine twice a month U big 1939 YEARBOOK Number! 
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WOKO uf.an. 

WGST Wan en 

WBAL Baltimore, 

WGR-WKBW Buffalo 

WCKY . Cincinnati 

WHK-WCLE . Cleveland 

WHKC Cnlun.b,.s 

WIS C,o,mbi.. 

KGKO . Dalla.-Ft. Worth 

WHIO Dayton 

WBIG Creensr,or,. 

WTIC Hartford 

KTRH Houston 

KMBC JCansa. City 

KLRA little Rork 

KHJ Lo. 'Ingeles 

KHJ . . LosAngeles 

KGB . . San Di,'... 
KDB . Santa Barbara 

DON LEE KFXM San Bernardino 
SOUTH'N 
CALIF. 

KPMC Bakersfield 

GROUP 
KVOE . Santa Am, 

KXO . . El Comm. 

KVEC San Luis Obisp.. 

DON LEE 

NORTH'N 
CALIF. 
CROUP 

KTKC 

KFRC 

KOW 

KDON 

KIEM. 

KGDM 

. Pj.nlia 

San Francise.. 

San JO.. 
. Monterey 

. Eureka 

. Stockton 

COMPLETE 
DON LEE 

CALIFORNIA 
NETWORK I 

WMAZ Macon 

WREC M.mph:s 
WIOD Miami 
WISN Nil rook... 
WSFA Nontg.00ery 

WLAC Nash till. 
KOMA Oklahoma City 

WCAU . Philadelphia 
KOY Phoenix. 

ARIZONA 1 
KSUN . Bisbee 

NETWORK 
KOY . Phoenix 

KGAR . Tue,on 
WCAE . . . . Pittsburgh 

(See Stations In 
Northern and 
Southern Lr..up. t 

KOIN -KALE . . . Portland 
WRVA . Richmond 
WHAM Roch 

KDYL . Salt Lake City 
KTSA Sa,, intoni.. 
KGB San Dieg.. 

KFRC. San Francise.. 
KDB . Santa Barbara 
KIRO s«atNe 

KWK St. Louis 
WFBL Syracuse 

WTAG Rurce,tec 

.Additional station, 
e being added are 

focom- 
plete the mar 
market coverage of 
the Cnired States. 

WORLD BROADC 
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YOUR BEST BUY! 

In 
E fast growing Gold Group is not a network, but every member station is a network station. 

1 In building its new transcription system, World surveys each major market ... studies each 
station for popularity, aggressiveness, merchandising cooperation with advertisers ... and 
then chooses its newest Gold Group member. 

City by city, the choicest stations join the World Transcription System, building the strong- 

est possible radio coverage. 

You can use few or many Gold Group stations as your markets dictate ... good station 
periods are provided, regardless of time zones ... you enjoy uniform dealer merchandising 
service at point of sale ... there are substantial savings in production costs. And all this with 

one centralized control for simplicity and responsibility. 

World's new Gold Group serves as the most efficient vehicle for the broadcasting of the 

famous World Vertical-Cut Wide Range transcriptions, which have always been recognized as 

the finest achievement in high fidelity recording. 

We invite inquiries of agencies and advertisers. Address the World Broadcasting System, 

711 Fifth Avenue, New York City. New Y3rk (301 East Erie Street, Chicago, Illinois; 1000 

North Seward Street, Hollywood, California). 

WORLD TRANSCRIPTION SYSTEM 

A SERVICE OF 

ASTING SYSTEM 
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Court Restrains 
Jersey Radio Act 
Board Ordered Not to Proceed 
Against Shortwave Station 
A PERMANENT injunction re- 
straining the Board of Public Util- 
ity Commissioners of New Jersey 
from interfering with the erection 
or operation of an experimental 
ultra -high frequency station now 
being built by NBC at Bound 
Brook, N. J., was ordered issued 
Dec. 30 by a three -judge Federal 
statutory court, which ruled that 
the Commission has no authority 
to regulate interstate broadcasting. 

NBC, which had previously se- 
cured permission from the Federal 
Communications Commission cov- 
ering the transfer of the station, 
W2XDG, from New York to Bound 
Brook, had argued that Congress 
had preempted all control of broad- 
casting and that therefore the New 
Jersey law is unconstitutional. 

Defense counsel had opposed 
finding the law unconstitutional on 
the grounds that the State has the 
right to regulate intrastate broad- 
casting facilities, such as those 
operated by the State Police De- 
partment. The court did not rule 
on this point, claiming that there 
was no necessity of a ruling as to 
the law's constitutionality since the 
State Board had not contended 
that NBC was engaged in purely 
intrastate commerce. 

Judge Philip Forman of the U. 
S. District Court, explained that 
the only difference between the 
parties is whether or not the State 
act should be declared wholly un- 
constitutional. "The plaintiff," he 
said, "contends that this type of 
regulation is exclusively within 
the power of Congress. The defend- 
ants urge that the act is not un- 
constitutional insofar as it applies 
to such radio operation as might 
be considered strictly intrastate 
commerce. This court is not called 
upon to decide this difference be- 
cause the defendants do not ques- 
tion that the plaintiff is or will be 
engaged at the station in question 
in the radio field on a scale that 
constitutes interstate commerce. 
Hence this plaintiff is subject to 
regulation only by the Federal 
Communications Act and not by the 
New Jersey Radio Broadcasting 
Act and a permanent injunction 
will issue restraining the defend- 
ants from proceeding against the 
plaintiff under the State statute." 

Disc Study 
S. KING FUNKHOUSER, recently 
appointed attorney assisting Gen- 
eral Counsel William J. Dempsey 
on the FCC network inquiry, spent 
the week of Jan. 9 in New York 
in connection with preliminary 
phases of the transcription portion 
of the study. He was accompanied 
by DeQuincy V. Sutton, FCC head 
accountant who likewise has been 
assisting in the inquiry, but the 
latter returned to Washington on 
Jan. 10. Mr. Funkhouser, to famil- 
iarize himself with the background 
of the transcription business, vis- 
ited a number of leading transcrip- 
tion firms, it is understood, as well 
as several New York stations. 

LEWIS ALLEN WEISS, vice- presi- 
dent and general manager of Don Lee 
Broadcasting System, Los Angeles, has 
been appointed radio departmental 
chairman of the Pacific Advertising 
Clubs Assn. convention to be hehl in 
Oakland. Cal., June 25 -29. 

Rangers Cited 
IN A SPECIAL CBS coast - 
to -coast broadcast Jan. 14, 
Gov. James V. Allred of Tex., 
granted commissions as Texas 
Rangers to the Texas Rang- 
ers musical unit of KMBC, 
Kansas City. After the open- 
ing, KMBC switched to Aus- 
tin where retiring Gov. All- 
red spoke to Kansas City. 
Arthur B. Church, president 
of KMBC, accepted commis- 
sions for the Texas Rangers 
group, which included Clar- 
ence Hartman, Paul Sells, 
Gomer Cool, Herb Kratoska, 
musicians, and Rod May, 
Fran Mahaney, Bob Craw- 
ford, Edward Knonenbold, 
vocalists, along with Tex 
Owens, cowboy singer. 

McClatchy Facsimile 
GUY C. HAMILTON, general 
manager of the McClatchy radio 
stations a n d vice -president and 
general manager of the McClatchy 
newspapers in California, an- 
nounced in Sacramento recently 
that fascsimile receiving sets are 
being installed in 50 homes in Sac- 
ramento and a like number in Fres- 
no. They will be used on an experi- 
mental basis for one year, with no 
cost to the recipients. The Mc- 
Clatchy interests have been pio- 
neering facsimile broadcasting in 
the West for many months. 

TRANSFER OF KVOA 
CONTROL GRANTED 
THAT the newspaper ownership 
issue apparently is no longer in- 
volved in the policy of the FCC 
was again demonstrated Jan. 9 
when the Commission authorized 
the transfer of all the stock of Al- 
bert Steinfeld & Co., licensee of 
KVOA, Tucson, Ariz., to the KTAR 
Broadcasting Co., operator of 
KTAR, Phoenix. The purchase 
price was $35,000 in cash plus 
$5,000 worth of time for the Stein - 
field company, operating depart- 
ment, grocery and hardware stores 
and other enterprises. 

KVOA, 100 watts full time on 
1260 kc., effective Jan. 16 thus 
comes under common ownership 
with KTAR. The KTAR Broadcast- 
ing Co. is 77.3% owned by the Ari- 
zona Publishing Co., publishers of 
the Phoenix Republic and Gazette, 
and 19.6% owned by the Electrical 
Equipment Co. The management 
of KVOA will remain the same, 
with E. B. Williams as manager 
and commercial manager. 

Goodrich Plans News 
B. F. GOODRICH Co., Akron 
(tires), on March 6 is planning to 
sponsor three evening news pro- 
grams weekly on a list of CBS sta- 
tions which have not been decided 
upon at the present date. Ruth - 
rauff & Ryan, New York, handles 
the account. 

Means to Reduce Radio Interference 
From Diathermy Apparatus Discussed 
APPROXIMATELY 100 represen- 
tatives of the broadcasting indus- 
try, the medical profession and the 
firms that manufacture diathermy 
machines and 
other electrical 
medical appara- 
tus met at Colum- 
b i a University 
Jan. 9 to discuss 
the problem of 
radio interference 
created by this 
medical equip- 
ment. 

T h e morning 
session was devoted to discussion of 
interference in the various fields 
of radio communication; in the af- 
ternoon the doctors described the 
great value of diathermy in medi- 
cine and the manufacturers of 
electrical therapeutic instruments 
presented their side of the picture. 
Session ended with the adoption of 
a resolution to request the Physical 
Therapy Council of the American 
Medical Association and the Fede- 
ral Communications Commission 
to cooperate in organizing a com- 
mittee to study the problem and 
suggest a solution. While divergent 
points of view were expressed by 
various speakers, the meeting was 
friendly and harmonious, with all 
groups seriously facing the prob- 
lem and endeavoring to find a so- 
lution that would free radio from 
unnecessary interference without 
placing any hindrance in the path 
of further development of radio 
therapy which has been of such 
great value in many fields of medi- 
cal work. 

Howard A. Carter, secretary of 
the AMA Council on Physical Ther- 
apy. under whose auspices the 
meeting was held. turned the chair 

Mr. Jett 

over to E. K. Jett, FCC chief 
engineer, during presentation of 
the case for radio. Mr. Jett asked 
for c o m p l e t e cooperation. With 
other speakers he voiced apprecia- 
tion of diathermy devices in mod- 
ern medicine and the belief that in- 
terference could be stopped. An- 
drew Ring, FCC assistant chief en- 
gineer for broadcasting, O. B. Han- 
son, NBC engineer vice- president 
and H. H. Beverage, of RCA Com- 
munications described interference 
and demonstrated how it affects 
signals. 

Dr. L. P. Wheeler, chief of the 
FCC technical information section, 
said a survey showed the extent 
of interference and he said screen- 
ing and filtering could eliminate it. 
L. C. F. Horle of RMA and R. 
M. Wilmotte of the NAB offered 
their cooperation. Dr. Frank Kru- 
sen, of the Mayo Clinic, explained 
value of electrical devices and said 
the interference might be consid- 
ered as an SOS signal taking pre- 
cedence over all other communi- 
cations. 

Among others at the meeting 
were Robert M. Morris, C. W. 
Horn, R. E. Shelby, NBC; J. D. 
Parker, John M. Hollywood, CBS; 
E. O. Johnson, C. B. Jolliffe, R. S. 
Holmes, John E. Henry, D. E. Fos- 
ter, B. E. Shackleford, C. W. Sid- 
ney, RCA ; George Gramme r, 
American Radio Relay League; L. 
Spangenberg, H. Pratt, Mackay 
Radio; Jack Kaufman, Globe Wire- 
less; W. G. H. Finch, W. G. Hal- 
stead, Finch Telecommunications 
Laboratories; William N. Parker, 
Philco; F. M. Ryan, V. B. Bagnall, 
A. T. & T.; R. H. Lindsay, A. L. 
Durkee. R. A. Shetzline, Pierre 
Mertz, Bell Laboratories; John T. 
Orr, F. W. Cummiskey, ERPI. 

Associated Oil Starts 
Basketball Schedule on 
8 West Coast Stations 
TIDE -WATER Associated Oil Co.. 
Associated Division, San Francisco. 
on Jan. 3 launched a schedule of 
basketball broadcasts over eight 
stations on the Pacific Coast, 
bringing to the listening audience 
descriptions of all the Pacific Coast 
Conference and important non -con- 
ference games to the end of season 
early in March. 

Harold Deal, advertising and 
promotion manager of the oil firm, 
stated that Associated would spend 
approximately the same amount 
this year on its basketball spon- 
sorship as it did last year. One of 
the heaviest schedules goes to 
KYA, San Francisco and KSRO, 
Santa Rosa, 50 miles distant, which 
will be tied up in a special net- 
work for the release of the con: 
tests. KYA will broadcast 22 
games. Associated likewise has 
formed another special network in 
the Pacific Northwest, linking five 
stations. KEHE, Los Angeles will 
be tied with KYA and KSRO in 
California on four of the scheduled 
basketball broadcasts, Mr. Deal 
stated. 

The stations in the Pacific North- 
west on the Associated schedule 
are KXL, Portland, Ore.; KAST, 
Astoria, Ore.; KRSC, Seattle; 
KFIO, Spokane and KRLC, Lewis- 
ton, Idaho. 

Frank Bull will be the sports- 
caster for the Los Angeles games; 
Doug Montell and Phil Ray in the 
San Francisco Bay area; John Car- 
penter at Portland, Ore.; Leo Las- 
sen in Seattle and Rod Klise at 
Lewiston, Idaho. 

It is understood that Tidewater - 
Associated plans to follow up the 
basketball schedule with the broad- 
cast of the intercollegiate track 
and field meets on the Pacific 
Coast. The basketball account was 
placed through Lord & Thomas, 
San Francisco. 

Ultra -High Transmitter 
Nearly Complete at KNX 
INSTALLATION of an RCA 100 - 
watt transmitter of ultra- high -fre- 
quency signals will be completed 
during late January at CBS Holly- 
wood studios and a weekly sched- 
ule of 40 hours experimental broad- 
casting inaugurated, according to 
Donald W. Thornburgh, Pacific 
Coast vice- president. Transmitter 
will operate on 35.6 megacycles 
with call letters W6XDA. A tuned 
concentric antenna rising 40 feet 
above the roof of CBS studios is 
being created. 

No television experiments are 
intended or contemplated o v e r 
W6XDA in the future, CBS of- 
ficials declared, contra d i c t i n g 
rumors heard recently. The ex- 
perimental transmitter will not in- 
terefere with programs of KNX, 
although all broadcasts over the 
CBS Hollywood station will be 
available for the short -waver. John 
M. Dolph, executive assistant to 
Mr. Thornburgh, currently in 
charge of West Coast programs, 
plans to use time on W6XDA for 
training younger members of the 
CBS personnel who are ambitious 
for production apprenticeship. 
Whatever programs are broadcast 
will have no effect on experimental 
work directed by Les Bowman, 
CBS Pacific Coast chief engineer. 
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A curtsy to Variety for five punch -laden 
words in its December 14, 1938 issue: "WKY 
remains the regional Barnum." 

But this is not the first time the top journal 
of show business has pointed to WKY's 
ability to put on a full three -ring circus at 
a single admission price. Back in 1936 
Variety singled out WKY and said, "WKY 
by a mile in Oklahoma City. Builds pro- 
grams, spawns ideas. Stunts, news, sports, 
vox pop. Active on all fronts and out to get 
places." 

What are a few of these WKY Barnumisms? 
For those who come early to get in on the 
animal acts and the jugglers there was the 
time that Gene Autry's horse moved into 
WKY's main studio and neighed into a mike 

. or the time Maxie Baer downed through 
an interview. The next ring appealed to the 

more serious, featuring every detail of the 
first visit to Oklahoma of a living U. S. 

President. Down in the end ring was the 
music lovers' delight ... the Festival of the 
Southwestern High School band competition. 
That's why there's never a dull moment in 
any of WKY's rings. Neither is there ever 
a dull moment at counters where WKY - 
exploited products are being sold. WKY 

1. WKY presents its own orchestra in a specially con- 
structed hotel ballroom when the show taxes the capacity 
of WKY's four regular studios. 
2. Uncle Leo, former big -top clown and animal trainer, 
now in charge of Oklahoma City's zoo, puts on a weekly 
show for children. 
3. From an Eastern Oklahoma flood area WKY's 200 -watt 
mobile transmitter eyewitnessed the disaster and destruction, 
broadcast descriptions and interviews. 
4. Gene Autry's horse starred in the center ring when he 
was brought into WKY's main studio. 

remains the regional Barnum ... and Barnum 
knew how to pack 'em in! 

Iziah,arrta L 
OWNED AND OPERATED BY THE OKLAHOMA PUBLISHING COMPANY 

OKLAHOMA CITY TIMES THE FARMERSTOCKMAN MISTLETOE EXPRESS 

THE DAILY OKLAHOMAN 

KVOR. COLORADO SPRINGS 

KLZ. DENVER (Under AU Waled M meal) REPRESENTED NATIONALLY BY THE KATZ AGENCY. INC. 

www.americanradiohistory.com

www.americanradiohistory.com


BROADCASTING 
and 

Broadcast Advertising / 
National Press Bldg. Washington, D. C. 

MARTIN CODEL, Publisher Telephone- MEtropolitan 1022 

SOL TAISHOFF, Editor 
/4 

GATE TAYLOR, Advertising Manager 
Subscription Price: $3.00 per year -15c a copy- Copyright, 1939, by Broadcasting Publications, Inc. 

J. FRANK BEATTY, Managing Editor BERNARD PLATT, Circulation Manager 
NORMAN R. GOLDMAN, Advertising Representative 

NEW YORK OFFICE: 250 Park Ave., Telephone - PLaza 5 -8355 
BRUCE ROBERTSON, Editorial MAURY LONG, Advertising 

CHICAGO OFFICE: 360 N. Michigan Ave.. Telephone - CENtral 4115 PAUL BRINES 

HOLLYWOOD OFFICE: 1509 N. Vine Street, Telephone GLadstone 7353 DAVID H. GLICKMAN 

Published b, 
BROADCASTING 
PUBLICATIONS, Inc. 

Executive and Editorial Offices: 

Rates and Ruts 
WHENEVER business gets a bit tough (and 
it hasn't been too sprightly lately in national 
spot) the little man with the pitchfork begins 
poking into rates. Fragmentary reports indi- 
cate that national advertisers are beginning 
to reap a harvest of time- buying at local 
rates, approaching the good old days when 
they regarded broadcasters as the biggest 
suckers in advertising. 

Many times in these columns we have led 
with our rapidly doubling chin in favor of a 
single rate for radio. We're still for it, not only 
because it is the one solution for rate- ratting 
during business ruts, but because there really 
isn't much justification in these times for a 
differential. It is conceded when a station pays 
no local agency commission, there is a basis 
for a 15% differential. But those 30's and up 
are hard to justify. 

Business really isn't tough now, though 
there may be an understandable dip in long- 
term spot. Advertisers are gearing their pro- 
motion close to sales because they don't want 
to run big inventories or obligate themselves 
too far ahead in uncertain times. Competition 
may be a little tougher with networks relaxing 
certain policies to entice spot accounts their 
way. Magazines may be offering bundle stuff 
that for the nonce appears more attractive. 
That's competition. Radio hasn't yet met a 
competitive situation that it couldn't beat. 

In the final checkup a station's self -respect 
is involved in rate- chiseling. To begin with 
a national account doesn't expect to get the 
retail rate, but he'll try to get it every time. 
If he does, he figures he has saved money, but 
he isn't sure he has saved as much as his 
competitor, who unquestionably got his own 
special deal. From there on, the station is 
under suspicion. The word spreads to other 
accounts, and the agency looks for the same 
sort of deals (or better) for other clients, 
at the same time perhaps being a bit chagrined 
because he lost commission when the rate -cut 
was wangled. 

And the station representative working on 
the account, or some other, a la rate carte, 
finds himself in a mess. He takes the rap for 
the station, because he doesn't know what the 
agency or advertiser knows about that bargain 
business. 

It's a sucker game all around for the broad- 
caster. In signing off, we would like to confess 
the grapevine we get is that things aren't 
serious yet, either in the loss of business or 

the degree of rate -ratting. We're simply hoist- 
ing the warning in the hope of averting a 
spread of the infection. 

Kudos for Radio 
WHEN a publication like The Nation, mouth- 
piece of the ultra -liberals, finds something to 
praise in radio, which it usually attacks, that's 
news. The magazine's Honor Roll for 1938, in 
which it extends its kudos for liberal activity 
during the year, cites CBS "for its intelligent 
and objective reporting of the events leading 
up to the Munich pact and the dismemberment 
of Czechoslovakia, which set a new standard 
in broadcasting." Included also is Vladimir K. 
Zworykin, the RCA television scientist, "for 
perfecting a model electron microscope which 
promises to open new vistas to the scientist 
comparable to those afforded by the invention 
of the first optic microscope." 

Ever since the European crisis, which once 
again proved the American system's superior- 
ity over all others so far as honest and ob- 
jective and complete coverage of the news is 
concerned, we have noted a diminution of criti- 
cism of Radio by the American Plan. The 
Nation's citations indicate that the blow -hards 
and chronic fault -finders, whether in Congress, 
on the Commission or elsewhere, are going to 
find their arguments if not their publicity 
paths scrutinized much more carefully here- 
after. 

Six Month -itis 
A RATHER unusual annual report has been 
submitted to Congress by the FCC. It has been 
a sort of time -honored custom for governmen- 
tal agencies to make their reports just about 
as dull and drab and hackneyed as the me- 
chanical specifications for a warehouse. While 
the body of the FCC's report more or less fol- 
lows the dry -as -dust formula, Chairman Mc- 
Ninch's letter of transmittal fairly bristles. 
It goes beyond the fiscal year, and essays to 
bring Congress up to date on FCC affairs. The 
energetic little FCC chieftain knows how to 
turn a phrase and does it with gusto. 

Actually, there is nothing really startling 
in the letter. As was expected, both it and the 
report dwell largely upon broadcasting, rather 
than other phases of the FCC's multifarious 
functions. But we got a jolt when we read in 
the letter that "because of their large number 
and the requirement that licenses be renewed 

The RADIO 
BOOK SHELF 

"TO PUT DOWN a story that is a good story 
and to put it down in dialogue that is good 
dialogue; that is all any writer needs to have 
in order to write good radio," says Max Wylie, 
director of script and continuity at CBS, in 
the first chapter of Radio Writing (Farrar & 
Rinehart, $3.75). Volume, written in text -book 
manner, deals with all types of scripts and 
continuities and includes frequent writing ex- 
ercises and several chapters of analysis of 
students' work that should be invaluable for 
the embryo radio writer. 

every six months," broadcast stations claim a 
large share of the Commission's attention. 

We were not aware that the law prescribes 
a six -month license. Quite the contrary. The 
law permits the licensing authority to issue 
broadcast licenses for terms not to exceed 
three years. The onerous six -month tenure is 
of the Commission's own making. Broadcast- 
ing is the only industry extant, big or little, 
that is forced to pass regulatory muster twice 
a year. 

For more than a decade, broadcasters have 
entreated the FCC and its predecessor Radio 
Commission to encourage stability in their in- 
dustry by extending the license to the three - 
year limit permitted in the statute. As far as 
we know, there has never been anything in 
the nature of a plausible answer. 

We concur in Chairman McNinch's conclu- 
sion that the FCC is snowed under and that 
its regulation of broadcasting is its major 
work. But instead of seeking from Congress a 
greatly increased appropriation by leaning so 
heavily on its claim of a six -month license re- 
newal requirement, we respectfully suggest 
that it follow the plain dictates of Congress 
by the very simple expedient of adopting a 
new order for three -year broadcast licenses. 

Dollars for Dollars 
MANY banking and financial organizations, 
we have often pointed out, are missing a bet 
by neglecting radio advertising. A substantial 
number, resourceful and progressive, are us- 
ing it and finding that money spent on radio 
rings their own little registers. Others have 
tried radio, flopped and now remain aloof 
because they expected too much or perhaps 
because they considered it beneath their dig- 
nity. 

The most eloquent testimonial on radio re- 
sults we have seen in many a day comes from 
Louisville. There, the Greater Louisville First 
Federal Savings & Loan Association has be- 
gun its 14th successive year on the air. It uses 
both Louisville stations six days a week. Its 
resources since it began radio advertising in 
1925 have increased from $2,000,000 to $11,- 
000,000. 

The banking firm, says its president, L. 
Frank Withers, has sought only to sell good- 
will. Deposits and loans logically followed. 
The company even maintains its own broad- 
cast studio in its own building in Louisville. 
Its basic program has remained unchanged. 
It is satisfied with its radio results, for it 
went into radio for the long pull and did not 
look for rabbits out of a hat. 
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We Pay Out Xespeetl - 

ROGER WILLIAM CLIPI' 
IN THE LEGAL profession the 
Philadelphia lawyer has become a 
sort of legendary figure, whose 
technical prowess theoretically is 
greater than that of his colleagues 
in any other area. In radio, the 
same locale may become famous 
for the keenness of its broadcast- 
ers, because in no other metropoli- 
tan area is competition for the lis- 
tener's ear and the advertiser's 
dollar more vigorous. This is so 
not only because Philadelphia has 
nine stations of its own, but be- 
cause it must vie with the clear 
channel stations in neighboring 
New York to a great extent. 

A few months ago there emerged 
into this Quaker City's competition 
a young fellow well known in 
broadcasting. He took over the 
helm of WFIL, an aggressive re- 
gional, and has more than kept it 
in the swim. He wasn't new to 
Philadelphia radio because he had 
served as business manager of 
W F IL since its reorganization 
three years before. But the task 
of directing its destinies was a new 
assignment, and, as its general 
manager, he has had an opportu- 
nity to try out long pent up ideas 
which seem to be clicking. 

Roger William Clipp, 35, short, 
stocky and trim, with the physical 
fitness that bespeaks exercise, has 
known radio since his knee pants 
days. Like many another station 
executive, he started as a "ham," 
became an engineer, and finally 
fixed his destiny in the front of- 
fice. In addition to his general man- 
agement of WFIL, the official rec- 
ords show that he is half owner 
of WTBO, Cumberland, Md. re- 
gional. By remote control, he also 
supervises its broad policies. Near- 
by Hagerstown, also in Maryland. 
is his native city where he first 
became interested in radio when 
it was still called wireless. 

Last September, when Donald 
Withycomb resigned as general 
manager of WFIL, young Clipp, 
his lieutenant not only at WFIL 
but during preceding years at 
NBC, promptly was elevated to 
succeed him. Samuel R. Rosenbaum, 
president of WFIL, paid him high 
tribute when he remarked that he 
did not have far to look for Mr. 

Withycomb's successor. "In the 
three years that Roger Clipp served 
us faithfully as business manager," 
he said in announcing the appoint- 
ment, "I was continually impressed 
by his keen knowledge of radio and 
its many complex problems, his ef- 
ficiency, his capacity for work, and 
above all, his ability to make quick, 
decisive decisions." 

When a lad of 10 attending 
grammar school in Hagerstown, 
Roger Clipp first heard about ra- 
dio. A teacher had expounded at 
length on the Marconi discovery, 
then in its early stages. Roger was 
intrigued. Two years later he had 
a "ham" set in operation -the pre- 
cursor of the first licensed trans- 
mitting and receiving station in 
the state. It was a makeshift, to 
be sure, by good enough for the 
government to use for dissemina- 
tion of farm news. 

While Roger was soaking up 
every bit of literature on radio he 
could lay his hands on, and mak- 
ing plans for a future career in 
radio, fate interfered and he found 
himself off on a ten -year detour 
that carried him through college, 
a banking career and experience 
in insurance selling. In 1929, how- 
ever, opportunity knocked and he 
found himself back in radio, with 
NBC. 

It was in 1920, while still stor- 
ing away as much radio knowledge 
as he could get, that Roger ob- 
tained his first class commercial 
operator's license, and served a 
tour as a "brass- pounder" on the 
high seas. Hungry for a better edu- 
cational background, he enrolled 
in the Wharton School of the Uni- 
versity of Pennsylvania, and dur- 
ing his undergraduate days worked 
his way through, doing odd jobs 
and serving as advertising manager 
of t h e University's Claaaboard. 
When he was graduated in 1925, 
opportunities in broadcasting were 
few, so he reluctantly returned to 
his home town and stepped into a 
junior executive position in the 
trust department of the Hagers- 
town Bank & Trust Co. Then he 
went back to Philadelphia to join 
the Independence Indemnity Co. 
Still casting about for an opening 
in radio his big chance came in 
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NOTES 
SID S'l'ROTZ. former program man- 
ager of the NBC Central Division, 
Chicago. has been named acting man- 
ager of the Central Division. C. L. 
Menser has been promoted to program 
manager nad .Tules Herbuveaux suc- 
ceeds Menser as production manager. 
Wynn Wright. formerly of the NBC 
production staff. has been named as- 
sistant production manager. 
ROBERT HUTTON. of CBS. New 
York. has been named sales promo- 
tion manager of WCCO, Minneapolis. 
by Manager E. H. Gammons. He is 26 
years old. and a graduate of Prince- 
ton. With advertising agency and trade 
journal experience. he joined the CBS 
sales promotion department Dec. 1. 
19í,S. joining WCCO early in donn- 
a ry. 
GENE TI- IOMAS. station sales man- 
ager at WOR, Newark. on Jan. 5 
announced his engagement to Miss 
Sunny Maxwell of Cleveland. with 
tentative wedding plans for May or 
June. 
MILES A. METZGER on Dec. 31 re- 
signed as manager of WJRD. Tusca- 
loosa, Ala., which post he held under 
n nutnagement contract since June 1. 
and .Tames R. Doss. licensee. has re- 
sumed management. Mr. Metzger has 
applied for the facilities of the sta- 
tion in an application pending before 
the FCC. 
CHARLES BROWN, sales promotion 
manager for the NBC Western Divi- 
Sion, left Saut Francisco Jan. 4 for 
the NBC Hollywood Radio Center. 
He was the last of the NBC network 
executives to be transferred to the 
Southern California broadcasting cen- 
ter. 
SYDNEY GAYNOR has been ap- 
pointed commercial manager of KHJ, 
Los Angeles, a newly -created post. 
Gaynor was assistant to Thayer 
Ridgway, commercial manager of Don 
Lee Broadcasting System, of which 
KHJ is a key station. He will func- 
tion under Ridgway. 

II ALE BONDURANT, sales manager .f WHO, Des Moines, who fractured 
a leg recently, returned to his office in 
early January. Harold Fulton, WHO 
merchandising manager, also has re- 
turned to work after recovering from 
all attack of streptococcie pneumonia 
while in Kansas City. 
GEN..TAMESG. HARBORD. chair- 
man of the board of RCA and chief 
of the Service of Supply of the A.E.F. 
during the World War, on Dec. 31 
married Mrs. Anne Lee Brown at 
Rapidan, Va. She is the widow of 
Col. Lewis Brown, who served in the 
cavalry with Gen. Harbord. 
HARRY SCHULER. program man- 
ager of WSAI, Cincinnati, for the 
last year. was transferred back to the 
WSAI sales department recently. No 
successor has been named. 
ROY THOMPSON, owner of CFCH, 
North Bay ; CJKL, Kirkland Lake; 
and CKGB, Timmins, Northern On- 
tario. has sailed for a three -month va- 
cation in Europe. 
DON ROBBINS, formerly San Fran- 
cisco sales head for the McClatchy 
stations in California and more re- 
cently account executive at KYA, San 
Francisco resigned the latter past Jan. 
I. His future plans were unknown. 
FRANK OXART, formerly San Fran- 
cise. manager for Allied Advertising 
Agencies and account executive of 
KYA, resigned Jan. 1 and on Jan. 9 
joined KSFO as account executive. 
FRANK COFFIN, formerly in the 
auto business. has joined the sales and 
announcing staff of KWLK. Long- 
view, Wash. 
JOHN ELMER, president and com- 
mercial manager of WCBM, Balti- 
more. was in Hollywood during early 
January on station business. 
FRANK KEEGAN, sales representa- 
tive of KLRA, Little Rock, Ark on 
Dec. 30 married Francis Ann Earley, 
of Lexington, Ky. Leonard Coe, for- 
merly of KFJZ, Fort Worth, has 
joined the KLRA sales staff. 
JOHN FOX, for the past three years 
production manager of the CBS sales 
promotion department, has been ap- 
pointed space buyer of trade paper 
advertising for the network and will 
henceforth hold down both positions. 
LEONARD REINSCH, manager of 
WHIO, Dayton, is the father of a 
girl, Penelope Lou, born Jan. 6. 

1929 when he joined NBC in New 
York as assistant to Glenn W. 
Payne, chief commercial engineer. 

During those developmental days 
of network broadcasting, Roger's 
store of technical radio informa- 
tion served him in excellent stead. 
When he left NBC three years ago, 
he was assistant manager of owned 
and operated stations. During the 
preceding half -dozen years he had 
handled investigations of commer- 
cial policies and methods; studied 
organization and costs of depart- 
ment operation; delved into rates 
and station compensation; worked 
for months on plans to revise the 
network's communications system 
-and he had the satisfaction of 
seeing many of the reforms in 
which he had participated adopted 
by NBC. 

In 1935, when Sam Rosenbaum 
offered Don Withycomb the general 
management of WFIL, which had 
just come into being as NBC's 
Blue outlet through the combina- 
tion of two part time stations, 
WFI and WLIT, Roger went along 
with his former boss. For three 
years he served as watchdog of 
the station's purse strings. During 
that time he was instrumental in 
setting up and directing the Quaker 
Network, a two -year -old infant 
chain of 17 Pennsylvania stations, 
created originally to handle politi- 

cal business. As a one -man organ- 
izer, traffic department, time sales- 
man and general factotum, he sold 
nearly $100,000 worth of business 
to Democrats and Republicans dur- 
ing the 1936 race. Today the net- 
work still flourishes. In the May 
primaries of last year, political 
placements exceeded $180,000, and 
that figure was topped in the 1938 
campaign. 

Despite a ten- hour -a -day siege 
at the office, and intense listen- 
ing at night, Clipp still finds time 
to lead a contented and typically 
American home life. He lives in 
suburban South Ardmore with his 
wife and two children, Bette, 11 
and Sammy, 8. He manages to get 
in a couple of rounds of golf a 
week, shooting in the low 90's. He 
is an active Mason, and while he 
no longer maintains his own ham 
set, he still QSO's on the equipment 
of one of the WFIL engineers 
when he can find the time. 

As for the future, Roger Clipp 
doesn't look beyond WFIL and his 
object of making it the best 1,000 - 
watter in the land. He believes the 
station, with its exclusive NBC - 
Blue, MBS and Quaker Network 
affiliates, and its new plant and 
studios entailing a $300,000 ex- 
penditure, is all dressed up to go 
places. 
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EDWARD SCRIVEN, formerly of 
BBDO, Chicago, bas been named vice - 
president of A. C. Nielsen Co., Chi- 
cago research firm. BROADCASTING was 
in error Dec. 15 when it stated that 
Mr. Scriven will head the firm's radio 
index. Hugh L. Rusch, executive vice - 
president, is in charge of the radio 
index department. 
THOMAS D. CONNOLLY. formerly 
advertising manager of Abraham & 
Straus, Brooklyn department store. 
and previously for 14 years with John 
Wanumaker, New York department 
store. as advertising and sales mana- 
ger, has joined the CBS sales promo- 
tion staff in New York. 
EDWARD D. CLERY. former gen- 
eral manager of WTNJ. Trenton, has 
been named commercial manager of 
WIBG, Glenside, Pit.. succeeding T. 
G. Tinsley, resigned. 
TED MATTHEWS. formerly with 
WNAX, Yankton, S. D., has joined 
the commercial staff of KTSA. San 
Antonio, heading the national accounts 
department. and not of WOAI as er- 
roneously reported in the Jan. 1 

BROADCASTING. 
JAMES R. CURTiS. manager of 
KFRO, Longview, Tex.. has been 
elected a director of the local Cham- 
ber of Commerce. 
.TERRY BRANCH. of the engineer- 
ing department of WLW. Cincinnati. 
has been transferred to the office of 
James D. Shonse. vice- president of 
the Crosley Corp. in charge of bmnd- 
casting. in an advisory capacity. 
MARTIN BOWES, who left the sales 
staff of WATR. Waterbury, Conn., in 
the spring to direct an amusement 
park, has returned for the winter 
months. 
C. W. FARRIER. television coordi- 
nator of NBC, addressed the New 
York Art Directors Club ou Jan. 6. 
speaking on the present status of tele- 
vision development. 
WALTER ELY, chief engineer of 
KGFW, Kearney, Neb., since 1935, 
on Jan. 1 became manager of that sta- 
tion, succeeding William E. Baker. 
Fred Christensen, former manager of 
the Grand Island studios of KGFW, 
has been named program director at 
Kearney. 
BILL SANFORD, formerly with the 
display advertising department of the 
Cedar Rapida Gazette, has joined the 
sales staff of WMT, Cedar Rapids. 
WILLIAM C. GILLESPIE, manager 
of KTUL, Tulsa, reports that Lawson 
Taylor is now KTUL commercial 
manager instead of Bury! Lottridge. 
ED McCAFFERY has resigned as 
commercial manager of KPMC, Ba- 
kersfield, Cal.. and is vacationing in 
Honolulu. 
TOM HAMILTON, for three years 
It member of the advertising depart- 
ment of Tide, and previously on the 
sales staff of P. Lorillard & Co., re- 
cently joined the sales staff of WNEW. 
New York. 
THEODORE M. THOMPSON of 
NBC's general service department, re- 
cently became administrative assist- 
ant to Walter G. Preston, NBC di- 
rector of educational programs. 
WALLACE S. JORDAN, formerly 
of McKnight & Jordan. New York, 
has been named radio director of Wil- 
liam Morris Agency, Chicago talent 
and production firm which has moved 
to larger quarters on the 20th floor 
of 203 N. Wabash St. 
T. G. TINSLEY II, onetime sales 
manager of WIBG, Glenside, Pa., and 
Donald H. Greenfield, recently with 
the Philadelphia Record, have joined 
the reorganized sales department of 
WI-IL, Philadelphia. 
ART MOSBY, general manager of 
ROVO, Missoula, recently was elected 
to the board of directors of the Mis- 
soula Chamber of Commerce for a 
three year term. He is also a member 
of the city park board. 
RONALD B. WOODYARD, manager 
of WALR, Zanesville, has been ap- 
pointed Muskingum County chairman 
for the President's Birthday Ball. 

LOCAL CUPID is what the 
Cleveland Press called John Patt, 
manager of WGAR, because of the 
unusual number of marriages 
among his staff members, latest of 
them the nuptials this month of 
Hostess Mildred Bruder and Pro- 
duction Manager Carl Georg e, 
which was the subject of an article 
by Radio Editor Norman Seigel. 
This fanciful cartoon accompanied 
the yarn and is reprinted by cour- 
tesy of the newspaper. 

MRS. CLARENCE COSBY, wife of 
the general manager of KWK, St. 
Louis, is reported well on the road to 
recovery after having been confined 
to home and hospital with a serious 
illness for some time. 

DOROTHY AYLESWORTH, daugh- 
ter of the former president of NBC, 
was married in St. Bartholomew's 
Church, New York, Jan. 4, to Robert 
G. Knott, of New York City. 
WILLIAM B. DOLPH has been 
elected executive vice -president and 
general manager of American Broad- 
casting Co., operating WOL, Wash- 
ington. Mrs. Helen S. Mark bas suc- 
ceeded her husband, the late LeRoy 
Mark, as president. 
CLINTON F. IVINS, formerly vice - 
president of the Pathescope Co. of 
America, on Jan. 1 joined Audio Pro- 
ductions, Long Island City, New 
York, in an executive capacity. 
MELVIN H. DALBERG, former 
principal examiner of the FCC, on 
Jan. 9 was admitted to practice be- 
fore that agency. A native of New 
York, Mr. Dalberg has not announced 
his future plans. 
ROBERT J. McANDREWS, has of- 
ficially taken over his post as sales 
promotion manager of the San Fran- 
cisco office of NBC, where he was 
transferred from the press depart- 
ment several months ago. 

R. L. Stricklen Jr. 
R. L. STRICKLEN Jr., 29, for the 
last two years manager of the 
Staunton office of WSVA, Harris- 
onburg, Va., died Dec. 30 as the 
result of an acute attack of appen- 
dicitis. Prior to joining WSVA, he 
was for a number of years adver- 
tising manager of a Staunton de- 
partment store. 

HUGH R. BROWN has sold the 
Kearney (Neb.) Hub, but will retain 
his interest in KGFW, Kearney lo- 
cal. in which his wife is listed as 50% 
stockholder. 

BEHIND 

MIKE 
TED REAM, formerly with WRVA, 
Richmond, Va., and Harry Clark, au- 
nouncer for WTIC, Hartford, on Jan. 
1 joined the CBS announcing staff fn 
New York replacing Bert Parks and 
John Laing. Mr. Parks leaves for Hol- 
lywood for a singing -announcing as- 
signment on the Eddie Cantor pro- 
gram. while Mr. Laing has accepted 
an RKO -Radio picture contract. 

J O E MATTHEWS, formerly of 
KGGM, Albuquerque, has been named 
program director of KBIX, Muskogee, 
Okla. O'Darrell Cunningham. former- 
ly with KFXR, Oklahoma City, and 
KBIX has joined the sales staff of 
WMRH, Joplin, Mo. 

DOROTHY VAUTIER who has been 
conducting n woman's program on 
2GB, Sydney, Australia, for several 
years, arrives in Los Angeles Jan. 23 
on the Monterey. She will make a se- 
ries of travel transcriptions for the 
Australian Women's Weekly of Syd- 
ney. 

BILL KENNEDY, former Army pi- 
lot who is learning radio from the 
ground up, now is in the program de- 
partment of WKY, Oklahoma City, 
receiving elementary instruction about 
production and programming. He has 
just completed a three -month tour nt 
the WKY transmitter. 
BILL EVANS. m.c. of Top O' the 
Morning on WTMJ, Milwaukee, is 
the father of a boy horn Christmas 
day. 

TOHN E. REILLY, program director 
of WMEX, Boston, was named toast- 
master of a radio luncheon held by the 
Advertising Club of Boston. 

JIMMIE WILSON, whose Catfish 
String Band from Polecat Creek was 
a popular novelty in early Oklahoma 
radio. has been named manager of 
the Sapulpa studios of ROME. Tulsa. 
He has revived the Catfish band 
among Sapulpa business men and 
airs it weekly from the ROME Sa- 
pulpa studios. 
CY CAIRNS, pianist and announcer 
of CFQC. Saskatoon, Sask., has been 
appointed program director of the eta - 
tion. 

LYLE DANIELS, member of the 
music production staff nt KYA. San 
Francisco, was slightly injured Jan. 
4 in an automobile accident in Oak- 
land. 
FREI) GARRIGUS, announcer at 
WEEI, Boston, is the father of a 
boy horn Dec. 29. 

RICHARD REED. formerly of 
WHIO. Dayton, has joined WIRE. 
Indianapolis. as night operations man- 
ager. 

REX FROST, CFRB, Toronto, com- 
mentator, has sailed for a European 

flu 
tripb, 

. 

to obtain facts for his Armchair 

TRO HARPER, KSFO, San Fran - 
eiscv, announcer and Jane McGreevy, 
actress. recently announced their en- 
gagement, with the wedding scheduled 
.Tan. 31. 

WILLIAM WINTER. news commen- 
tator of WET, Charlotte, has been 
appointed local chairman of the com- 
mittee for the celebration of the Presi- 
dent's birthday. 
EDWARD GRANEMAN, promotion 
manager of 20th Century Radio Pro- 
ductions. Hollywood, has resigned to 
handle publicity of the new Monkey 
Farm iu that city. 

.1 A C K DONNELL, formerly of 
KCOA. Siloam Springs, Ark., has 
joined KWOS, Jefferson City, Mo. 

KING WHITE, formerly of KVOA, 
Tucson, Ariz., has been named pro- 
gram director of WALR. Zanesville, 
O. Mark McCulloch, of Muskingum 
College, has joined the WALR an- 
nouncing staff, along with Betty Kern, 
of the University of Missouri. 
SAM KURTZMAN, Holly-wood writ- 
er, has joined the scripting staff of 
NBC Bob Hope Show, sponsored by 
Pepsodent Co. 

SIDNEY ANDORN has been named 
special events director of WGAR, 
Cleveland, according to a recent an- 
nouncement of Manager John Patt. 
FLORENCE HUNTSINGER. traffic 
manager of KDYL. Salt Lake City, 
for the last four years. married Burke 
Braithwaite of the Civil Aeronautics 
Authority in December. 
BILL EDMONDS, formerly of KWK. 
St. Louis, and other Midwest stations, 
has joined the announcing staff of 
WLW -WSAI, Cincinnati. 
HAROLD DORR, pianist for the 
Boston Keith houses for the last 15 
years, has joined WABI. Bangor. 
Me., as musical director. Hugh Mac- 
Kinnon, formerly vocalist on sustain- 
ers. has joined the announcing staff. 
(TAYLOR CARTER has joined 
KFWB, Hollywood. as staff organist. 

LESTER L. GRIFFITH, announcer 
of NBC -Chicago, married Marion 
Garner Jan. 2. 

HAL BURNETT, public relations di- 
rector of WBBM, Chicago, has an 
article titled `Radio Takes to the 
Highways" in the January issue of 
Automobile d Trailer Travel. 'l'he ar- 
ticle discusses news reporting from 
the WBBM mobile unit. 
VIRGINIA BARBER, continuity 
writer of Fields Brothers Enterprises, 
Hollywood production firm, was mar- 
ried Nov. 26 to Boyce Middleton, Los 
Angeles businessman. 
P A U I, HENNING, formerly of 
KMBC, Kansas City, and presently 
writer on the Fibber McGee show, on 
,fan. 8 married Ruth Barth, continuity 
writer and actress of NBC Chicago. 
CRAWFORD SULLIVAN, continui- 
ty writer of Fields Brothers Enter- 
prises, Hollywood, on Jan. 1 left for 
n year's writing in Suva. 
DAVID BAYLOR, traffic manager of 
WGAR, Cleveland, is the father of a 
girl born[ Dec. 31. Mrs. Baylor is 
heard on WGAR as Shirley Selden. 
THOM HAFFEY, formerly in radio 
in Philadelphia, St. Louis and Colum- 
bus, has been signed by the Carpenter 
Agency, Cleveland, for six half -hours 
weekly on WGAR. Cleveland. for 
Home -Glo Coke. 

DOUGLAS EVANS, KFI -KECA, Los 
Angeles, announcer, has been granted 
a license to operate shortwave trans- 
mitter W6QUW. 
CARL GEORGE, production man- 
ager of WGAR. Cleveland, is to marry 
Mildred Bruder, formerly WGAR hos- 
tess, late in January. New hostess is 
Peggy Lyndall. 
STANLEY DARLING, acoustics ex 
pert of the Australian Broadcasting 
Commission, was in Chicago in early 
January to study the acoustical de- 
velopments at NBC. 
JACK WHITE, sportscaster of 
CKLW, Windsor -Detroit, on Turn. 7 
married Wilda Arnold of the staff of 
('KTB. St. Catherines. Ont. 
HAROLD BEAN. program director 
of WMBD, Peoria. Ill.. for the last 
two years, is joining the NBC pro- 
duction department in Chicago Jan, 

CLAUI)E SMITH. formerly secretary 
of the Cleveland Community Fund ra- 
dio bureau. has joined the continuity 
department of WHK -WCLE, Cleve - 

Iannd. 

GONZALEE PETERS. singer heard 
on WDBJ, Roanoke, Va., recently an- 
nounced her marriage to Talmadge 
Cunnbie, a nun- ptvfessiounl. 
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WHEN YOU DO A 108 
OF S'POr7-1IV6... 

REALLY 

When you have a job of spot- advertising 
to do, use the NBC Programmed Stations 
listed herewith. 

Collectively, these 15 stations form a 

sound pattern -the logical result of NBC 
Engineering and Programming. Individu- 

ally, they have clear -cut local identity and 

prestige. This ideal local condition, backed 
by nationally famous NBC Network Pro- 

grams, has given these stations complete 
command of radio homes in their markets 

... the richest markets in America. And 
their sales -results have written one of 
NBC's favorite Success Stories. 

The NBC spot- advertising specialist in any 

of these cities, also Detroit and Hollywood, 
will be glad to assist you in solving your 
own particular spot- advertising problem. 
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CHARLES McMAHON, formerly of 
WNOX, Knoxville, has joined WCSC, 
Charleston, S. C., as program director. 
He will be assisted by Judy Arden, 
formerly of WBIG, Greensboro, N. C. 
The reorganized WCSC department 
now also includes announcers John 
Watkins, formerly of WHAS, Louis- 
ville, Bob Lehigh, formerly of WGRC, 
New Albany, Ind., and Phil Sutter - 
field, formerly of WHAS and WLAP, 
Lexington, Ky. 

LEONARD L. LEVINSON, Holly- 
wood writer on the NBC Pacific 
Coast sustainer, Hall of Fun, and 
Leonard Neubauer of that city, have 
sold a short story, Wages of Inno- 
cence, to Collier's magazine. It was 
originally written for radio. 

RUTH CHILTON, women's commen- 
tator of WSYR, Syracuse, has been 
elected to the Syracuse Zonta Club, an 
organization of executive women, and 
the National League of American Pen 
Women. 

BOB HUSSEY has been placed in 
charge of radio exploitation of Para- 
mount Pictures, film productions and 
personalities, with headquarters in 
Hollywood. He is the father of a baby 
girl born Jan. 2. 

Back From Gridiron 
BOB REYNOLDS, after an ab- 
sence of several months during 
which he played professional foot- 
ball with the Detroit Lions, has re- 
turned to the sales staff of KMPC, 
Beverly Hills, Cal. He is a former 
All- American tackle. The Detroit 
Lions team is owned by G. A. 
(Dick) Richards, who also controls 
WJR, Detroit; WGAR, Cleveland, 
and KMPC. 

FRANK RAND, publicity director of 
CBS- Chicago, spoke Jan. 10 before 
the Niles Center P. T. A. on "Radio 
and Educational Broadcasting ". 

LEE CHADWICK, continuity writer 
of WTAR, Norfolk, has been named 
editor of the Port Advocate, monthly 
publication of the Norfolk Junior 
Chamber of Commerce. 

JEFF BAKER, formerly of WTAR, 
Norfolk, has joined WRVA, Rich- 
mond. Mrs. Elizabeth Wilder has 
joined WTAR, replacing Grace Gat - 
ling, recently shifted to WRTD, Rich- 
mond, as program director. 

BETTY EISLEY of KDKA, Pitts- 
burgh, has been named assistant to 
Traffic Manager G. Dare Fleck by 
Manager S. D. Gregory. Don Dixon, 
formerly assistant librarian, has been 
promoted to librarian and Nancy 
Brooke his assistant. 
LOWELL SLAY, new to radio, has 
joined the staff of WAML, Laurel, 
Miss., as student announcer. 
H. J. McALLISTER, former chief 
announcer of KVI, Tacoma, has 
joined KVO, Missoula, as chief an- 
nouncer and director of special events. 
VERNON McGAHAN, announcer of 
KCVO, Missoula, married Florence 
Kliev, of Great Falla, Mont., May 31, 
1938, it was announced recently. 
BILLY GEYER, pianist, has joined 
WOAI, San Antonio, to perform with 
Beatrice Morin at the organ as the 
Pepperettes. Hoyt Andres, formerly 
of KRIS, Corpus Christi, has joined 
the WOAI announcing staff. 
DOUG DOAN, formerly with several 
stations in the West, has organized a 
free lance agency in Tulsa to produce 
radio programs for individual station 
and network sponsors. Mrs. Doan, 
formerly Dorothy Demaree, is musical 
director of KOME, Tulsa. 

Good Things from i Radio- 

and How! 
On Sale at all News Stands Now 
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Inevitable Wards 
DURING George Comte's 
drama series, Your Wiscon- 
sin, which is sponsored on 
WTMJ, Milwaukee, by Sears - 
Roebuck and deals with his- 
torical episodes of the state, 
Actor Manfried Gross recent- 
ly had the line, ".... and it's 
a good thing the Montgomery 
Guards got there in the nick 
of time ". And sure enough - 
Gross read the line, ". 
and it's a good thing the 
Montgomery Wards got there 

DAVE FULTON, announcer of WJW, 
Akron, on Jan. 7 married Marion 
Crenner, at one time with WCAE, 
Pittsburgh. Karl Bates, WJW an- 
nouncer, also recently married Mar- 
guerite Barnett, one -time member of 
the WJW office staff. 
KEN FROGLEY, formerly Loa An- 
geles Daily News radio editor, and 
Constance Manrell of Vancouver, B. 
C., were married in the latter city 
Dec. 17. Frogley is now Doily News 
sports editor. 
JACK WATTS, formerly of WJEJ, 
Hagerstown, Md., has joined the spe- 
cial events announcing staff of WJW, 
Akron. 
GENE LAVALLE. formerly in charge 
of production at WHK -WCLE, Cleve- 
land, has been named production man- 
ager and program director of WJW, 
Akron. 
CARLOS W. HUNTINGTON, public 
relations director in charge of special 
events at KYA, San Francisco, re- 
cently was appointed to the World's 
Fair Advisory Commission for the 
city of San Francisco by Mayor An- 
gelo J. Rossi. 
MARSHA WHEELER has joined 
\USAI, Cincinnati, to conduct the 
11'S.4I Wonder Kitchen. 
BILL EDMONDS, formerly of KWK, 
St. Louis, has joined the announcing 
staff of WLW -WSAI, Cincinnati. 
GEORGE W. IRWIN, production 
manager of KEHE, Los Angeles, has 
announced his engagement to Eleanor 
Smith, of Santa Monica, Cal. 

Four pounds 
of digestible 
directory 
data . . to 
be published 
in a few 
weeks! 
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EDMUND ABBOTT and Clellan 
Card, announcers of WCCO, Min- 
neapolis, received Christmas promo- 
tions to assistant production men. In 
addition to announcing, they will have 
various production assignments. 

MILTON DEUTCH, formerly of 
WHBI, Newark, has joined WATR, 
Waterbury, Conn. 
CELINE KOESTER, formerly heard 
on WNEW and WQXR, New York, 
has joined WATR. Waterbury, Conn., 
along with Don Ford. 

CHARLES CUTLER. press relations 
head of WATR. Waterbury, Conn.. 
and columnist for the Waterbury 
Democrat, has been named columnist 
of the Connecticut Radio Timetable. 

AMELIA UMNITY, NBC New York 
fashion commentator. was in Holly- 
wood to broadcast fashions at opening 
of the Santa Anita racing season, 
Dec. 31. 

STELLA WHITE, continuity editor 
of WIND, Gary, has sold a dramatic 
script show, Working Wife, to the 
Gardiner Agency, St. Louis. 

MARTIN JACOBSEN has joined the 
announcing staff of WCFL, Chicago. 
replacing Ed Burke, who has resigned 
to direct the radio shows of the Chi- 
cago Neological Society on WJJD. 

BYRON MILLS. continuity accept- 
ance editor nt NBC, San Francisco. 
is recuperating in an East Oakland 
Hospital from an appendectomy. 

E. A. STOCKMARS. program traf- 
fic supervisor of NBC -Chicago, is the 
father of a girl born Jan. 4. 

BOB JOHNSTON has joined the art 
staff of the promotion department of 
KSO -KRNT, Des Moines. 

COLE McMARTIN Jr.. New York 
free -lancer on NBC and CBS, recently 
joined the announcing staff of WNAX, 
Yankton. 
ARCHIE LEONARD and Art Brown, 
both from the Drake University school 
of radio at Des Moines, have joined 
WNAX, Yankton, S. D. 

GRACE GATLING, formerly of 
WTAR, Norfolk, has been named 
program director of WRTD, Rich- 
mond, replacing Peco Gleason, now 
announcing full time and supervising 
the WRTD sports department. 

SIDNEY ADLER, formerly night 
manager for WHN. New York. on 
Jan. 2 joined WHOM, Jersey City, 
to announce and take charge of pro- 
duction. 
JACK VOTION, who recently re- 
signed from NBC Hollywood Artists 
Service, has joined M. C. Levee Agen- 
cy, talent bureau in that city, as an 
associate. 
DAN SEYMOUR and Del Shnrbutt, 
CBS announcers on the respective 
programs, Aunt Jenny and Ask -It- 
Basket, are fathers of girls born re- 
cently. 
VINCENT SORRY, conductor of the 
Musical Clock orchestra on WOR, 
Newark, and musical director for the 
International Radio Club, has been 
appointed musical director for the In- 
ternational Television Radio Corp. 

IREENE WICKER, formerly the 
Singing Lady and now presenting a 
series of Musical Plays for children 
on NBC, on Jan. 12 lectured before 
the script writing course of Columbia 
University, New York, on the writing 
of radio dramatizations. 

VIC ROWE has been added to the an- 
nouncing and newscasting staff at 
CFQC, Saskatoon, Sask. 

JAMES HURLBUT, news editor of 
WJSV, Washington, is the father of 
a 6 pound 12 ounce baby girl, Pamela 
Sue, born Jan. 11. 

ELLIOTT GROSS, newspaperman 
new to radio, has joined the announc- 
ing staff of WFMD, Frederick, Md. 

"RADIO'S been good to me," 
smiled George M. Cohan, star of 
"I'd Rather Be Right" as he was 
greeted in Oklahoma City Jan. 6 
by John Shafer, WKY special 
events chief. The fact that it was 
6:30 a. m. didn't keep Cohan from 
smiling and wise -cracking nor keep 
WKY's mobile staff from being on 
the job. 

J. Howard Doyle 
J. HOWARD DOYLE, 29, an- 
nouncer of WOR, Newark, died 
Jan. 3 as a result of injuries sus- 
tained in an automobile accident en 
route to New York from Colum- 
bus, where he had spent the Christ- 
mas holidays with his family. Mr. 
Doyle had announced at WMCA, 
New York, before joining WOR, 
and started his announcing career 
with WLW, Cincinnati. 

SHORT STORY, Hypotenuse, writ- 
ten by Mrs. Dorothy Grant Franklin 
of the continuity department of WBT, 
Charlotte, has been selected by the 
Charlotte Writer's Club as the best 
story written in North Carolina dur- 
ing 1938. 

Staff Changes at WSYR 
EIGHT personnel promotions and 
assignments affecting the program 
department of WSYR, Syracuse, 
were announced Jan. 10 by Col. 
Harry C. Wilder, president. Fred 
R. Ripley, vice -president of WSYR 
and local sales manager, adds to 
his duties the positions of manager 
and treasurer of WTRY, new 
1,000 -watt regional assigned to 
Troy, N. Y., and to be licensed to 
the Troy Broadcasting Co., of 
which Col. Wilder is president. 
Station expects to start in the 
spring. Other changes send Al 
Parker, WSYR's chief announcer 
and formerly of WGY, Schenec- 
tady, to WTRY as program direc- 
tor as Bill Rothrum becomes head 
announcer of WSYR; Lansing 
Lindquist, WSYR continuity 
writer and graduate of WNBX, 
Utica, to program director's post 
while Raymond Servatius con- 
tinues as continuity chief and li- 
brarian. Florence Cumming s, 
WSYR traffic manager, retains 
present post and also moves up to 
assistant to Vice -President Ripley. 

Guests at White House 
AMONG the guests attending 
President and Mrs. Roosevelt's re- 
ception for the judiciary at the 
White House Jan. 5 were FCC 
Chairman and Mrs. Frank R. Mc- 
Ninch, and Commissioner T. A. M. 
Craven, Eugene O. Sykes, Thad H. 
Brown, Paul A. Walker, and Nor- 
man S. Case, along with FCC Gen- 
eral Counsel William J. Dempsey. 

THE FCC has denied as in case of 
default the application of KGEK, 
Sterling, Col., to move studio and 
transmitter into Denver. 

SHOUSE APPOINTS 
PARK NBC CONTACT 

ELDON PARK, assistant program 
manager of WLW, is taking an ex- 
tensive course of study in New 
York and Chicago, headquarters of 
NBC program policies, to prepare 
for his appointment as NBC policy 
contact man for the Crosley sta- 
tions. Announcement of the ap- 
pointment was made by James D. 
Shouse, vice -president of the Cros- 
ley Corp. in charge of broadcast- 
ing. Mr. Park will assume his new 
duties upon his return to Cincin- 
nati in the near future. 

Commenting on the appoint- 
ment, Mr. Shouse said: "Definite 
recognition of the increasing im- 
portance of WLW as an originat- 
ing point for both commercial and 
sustaining NBC programs is found 
in this new arrangement between 
Crosley Corp. and NBC." NBC 
commercial originations from Cin- 
cinnati have increased from three 
to 16 programs per week in the 
space of less than a year. 

"It is felt by both NBC and the 
Crosley Corp. that this new ar- 
rangement will not only expedite 
the handling of Cincinnati com- 
mercial originations but will elimi- 
nate one of the primary obstacles 
in the path of WLW as an origi- 
nating point of increasing impor- 
tancfield.e 

" 
in the network broadcasting 

DR. FRANKLIN DUNHAM, NBC 
educational director, has been elected 
to honorary membership of the Na- 
tional Thespian Honor Society of 
High Schools because of his interest 
in high school radio groups and dra- 
matic organizations. The honor will 
be conferred at the Society's annual 
meeting in May. 

N eIrvoi- N el Wvtrtk N i 
Network stations regardless of power or location do not 
serve the WTBO service area consistently or effectively. 

no n ETWORK STRTIORS 
S E R V E ' T H I S CITY ... 

WTBO is the only station with 
a consistently satisfactory sig- 
nal in Maryland's second rich- 
est market and the vast con- 
tiguous area in 17 counties in 
Pennsylvania, Virginia, West 
Virginia and Maryland. 

800 K C C L E R 

n RT I O n R L R E P R E S 

TBO 
Ce.f.,, f///Q/ÚrL cGJLi/ 

R C H R n n E L // 2 5 0 W P T T S 

EnTRTIRE er 7171. /%fc91%14frhz,.. 
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THE authtQ4 OF 

!'$ BROADCASTING 
STATION ACCOUNTS 

sp- studio programs t- transcriptions 
sa -spot announcements ta- transcription announcements 

WGAR, Cleveland 

Deisel -Wemmer- Gilbert, Lima, O. (R. 
G. Dun cigars), weekly 8p, thru 
Brace Beemer, Detroit. 

Smith Bros., Poughkeepsie, N. Y. 
(proprietary), 4 sa weekly, thru 
Brown & Tarcher, N. Y. 

Rio Grande Valley Citrus Exchange, 
Dallas, 3 sa weekly, thru Leche & 
Leche, Dallas. 

Lever Bros Co., Cambridge (S TU), 
0 sa weekly, thru Ruthrauff & Ryan, 
N. Y. 

Ex -Lax Mfg. Co., Brooklyn. 10 sa 
weekly, thru Joseph Katz Co., Bal- 
timore. 

Chrysler Corp., New York (Dodge), 5 
80 weekly, thru Ruthrauff & Ryan, 
N. Y. 

Pacquin Inc., New York (cosmetics) 
10 sa weekly, thru Wm. Esty & 
Co., N. Y. 

Procter & Gamble Co., Cincinnati 
A(Crisco), weekly sa, thru Compton 
dv., N. Y. 

R. J. Reynolds Tobacco Co., Winston - 
Salem, N. C. (Camels), 7 sa week- 
ly, thru Wm. Esty & Co., N. Y. 

Sedarex Co., Minneapolis (proprie- 
tary), 6 sa weekly, thru Campbell - 
Mithun, Minneapolis. 

Thomas Leeming & Co., New York 
(Baume Bengue), 10 sa weekly, 
thru Wm. Esty & Co., N. Y. 

M. J. Breitenbach Co., New York 
(Gude's Pepto Mangan), 5 sa week- 

ly, thru Morse International. N. Y. 
Practical Diesel Training Co., Detroit, 

weekly sp, thru Rickerd, Mulberger 
& Hicks, Detroit. 

WGY, Schenectady 
M. J. Breitenbach Co., New York 

(proprietary), 3 sa. weekly, thru 
Morse International, N. Y. 

Curtice Bros. Co., Rochester (food), 
weekly sp. thru N. W. Ayer & Son, 
Philadelphia. 

E. L. Knowles, Springfield (Rubine). 
6 sa weekly, thru Lawrence M. 
O'Connell, Springfield. 

Richfield Oil Corp.. New York, 5 sa 
weekly, thru Sherman K. Ellis, 
N. Y. 

Tidewater Associated Oil Co., New 
York, 3 ap weekly, thru Lennen & 
Mitchell, N. Y. 

Williamson Candy Co., Chicago (Oh 
Henry), 5 ta weekly, thru John 
H. Dunham Co., Chicago. 

WBT, Charlotte, N. C. 

American Chicle Co., Long Island 
City, 8 ta weekly, thru Badger and 
Browning & Hershey, N. Y. 

Standard Oil Co., New York (Esso), 
4 sp daily, 52 weeks, thru Mars - 
chalk & Pratt, N. Y. 

P. Lorillard & Co., New York (cigar- 
ettes), 2 t weekly, thru Lennen & 
Mitchell, N. Y. 

Olson Rug Co., Chicago, 6 t weekly, 
thru Presba, Fellers & Presba, Chi- 
cago. 

Benjamin Moore Co., New York 
(paint), 2 ap weekly, direct. 

Lily Mills Co., Shelby, N. C. (thread), 
3 sa weekly, thru Bennet Adv. Co., 
High Point, N. C. 

WDBJ, Roanoke, Va. 

Ex -Lax Mfg. Co., Brooklyn (proprie- 
tary), 5 ta weekly, thru Joseph 
Katz Co., N. Y. 

KDKA, Pittsburgh 
Standard Oil Co. of N. J., New York, 

4 sp daily (renewal), thru Mar - 
schalk & Pratt. N. Y. 

Pacquin Labs., New York (cosmet- 
ics), 5 sa weekly, thru H. W. Kas- 
tor & Sons Adv. Co., N. Y. 

Little Crow Milling Co., Warsaw, Ind. 
(Coco -Wheats), 6 ap weekly thru 
Rogers & Smith. Chicago. 

Richfield Oil Co.. New York, sa series, 
thru Sherman K. Ellis & Co.. N. Y. 

Williamson Candy Co., Chicago, to 
series, thru John H. Dunham Co., 
Chicago. 

Mail Pouch Tobacco Co., Wheeling 
(chewing tobacco). 6 sp weekly, 
thru Merrill Adv. Co.. N. Y. 

Air Conditioning & Training Corp.. 
Youngstown, weekly t, thru National 
Classified Adv. Agency, Youngs- 
town. 

Olson Rug Co., Chicago, 6 t weekly, 
thru Presba, Fellers & Presba, Chi- 
cago. 

WHO, Des Moines 
Paxton & Gallagher, Omaha (But - 

ternut coffee), 312 8p, thru Buch- 
anan- Thomas Adv. Agency, Omaha. 

B. F. Goodrich Co.. Akron, 3 sp 
weekly, thru Ruthrauff & Ryan, N. 
Y. 

Flex -O -Glass Mfg. Co.. Chicago. 
weekly sn. thru Presbn, Fellers & 
Presba. Chicago. 

Household Magazine, Topeka. 12 sp, 
thru Presba, Fellers & Presba, Chi- 
cago. 

Oshkosh Overall Co.. Oshkosh, Wie. 
(Oshkosh B'Gosh) 39 sp, thru 
Ruthrauff & Ryan. N. Y. 

Interstate Transit Lines, Omaha. 65 
sa. thru Beaumont & Hohman, 
Omaha. 

WADC, Akron 
Centlivre Brewing Co., Fort Wayne 

(Nickel Plate beer), 4 sa weekly, 
thru Suedhoff & Co., Fort Wayne. 

Kraft -Phenix Cheese Co.. Chicago 
(Parkay). 15 ea weekly. thru Need- 
ham. Louis & Brorby. Chicago. 

Miles Laboratories. Elkhart, Ind.. 3 
t weekly, thru Wade Adv. Co., Chi- 
cago. 

Smith Bros., Poughkeepsie. N. Y. 
(proprietary). 5 sa weekly, thru 
Brown & Tarcher, N. Y. 

Cleveland Cleaner & Paste Co.. Cleve- 
land (Walvet). 30 sa, thru Camp- 
bell- Sanford Adv. Co., Cleveland. 

CJBR, Rimouski, Que. 
J. O. Lambert, Montreal ( Sirop Lam- 

bert), 100 t, thru J. E. Huot Agen- 
cy, Montreal. 

Standard Brands, Montreal (Fleisch- 
mann's yeast, Magic baking powder. 
Tender Leaf tea) 39 89, 17 sp, 39 
ap, thru J. Walter Thompson Co., 
Montreal. 

Walter M. Lowney Co. Montreal 
(chocolate), 17 sp, thru A. McKim 

Ltd., Montreal. 

KPO. San Francisco 
Narbet Food Co., Huntington Park, 

Cal., (Marco pet food) weekly sp, 
thru Long Adv. Service, San Fran- 
cisco. 

National Porcelain Co., Trenton, N. J. 
(ash trays) 6 sa weekly, direct. 

Artichokes Ltd., Campbell, Cal. (arti- 
choke bread) 3 sa weekly, thru 
Long Adv. Service, San Francisco. 

North American Accident Insurance 
Co., Newark (accident insurance) 
2 sp weekly, thru Franklin Bruck 
Adv. Corp., N. Y. 

McFadden Publications, New York 
(True Story magazine) 5 t weekly, 
thru Kenyon & Eckhardt. N. Y. 

Firestone Tire & Rubber Co., Akron 
(tractor tires) 2 t weekly, thru 
Sweeney & James, Cleveland. 

KFI, Los Angeles 
MaFFadden Publications, New York 

(True Stories), 5 t weekly, thru 
Kenyon & Eckhardt, N. Y. 

Ex -Lax Inc., Brooklyn, N. Y. (laxa- 
tive), 150 ta, thru Joseph Katz Co., 
Baltimore. 

North American Accident Insurance 
Co., Newark, (insurance). 2 sp 
weekly. thru Franklin Bruck Adv. 
Corp., N. Y. 

WEEI, Boston 
Helena Rubenstein Inc., New York, 2 

sp weekly, thru Pettingell & Fen- 
ton, N. Y. 

Cranberry Canners, S. Hanson, Mass., 
daytime as series, thru Harry M. 
Frost Co., Boston. American Pop- 
corn Co., Sioux City, Ia., sa series, 
thru Coolidge Adv. Co., Des Moines. 

Lever Bros. Co., Cambridge (Spry). 
sa series, renewal, thru Ruthrauff 
& Ryan, N. Y. 

CFCF, Montreal 
Geo. Weston Co., Toronto, (biscuits) 

weekly t, thru Richardson -Mc- 
Donald Adv. Service, Toronto. 

Justrite Pet Foods, Montreal, weekly 
t, thru J. J. Gibbons, Montreal. 

Kik Co. Montreal, (soft drink), 
weekly t, thru General Broadcast- 
ing Co., Montreal. 

Oxo Co. of Canada, Toronto, (ex- 
tracts) 52 sa, thru A. McKim Ltd., 
Montreal. 

KFBK, Sacramento 
Standard Oil Co. of Cal., San Fran- 

cisco, 3 ea daily, 52 weeks, thru 
McCann -Erickson, San Francisco. 

Rumford Chemical Works, Providence 
(baking powder), 3 sa daily, 52 

weeks, thru Atherton & Currier, 
N. Y. 

Aurora Laboratories, Chicago (pro- 
prietary). 2 sp weekly, thru Erwin 
Wasey & Co., Chicago. 

KJBS, San Francisco 
Morris Plan Co., San Francisco (loans 

and savings) 6 weekly sa, thru Leon 
Livingston Adv. Agency, San Fran- 
cisco. 

I can concentrate on my putting since we turned over our selling to WRC. 
Pd. Adv. 

WOR, Newark 
Kirkman & Sons, Brooklyn, 3 sp 

weekly thru N. W. Ayer & Son, 
N. Y. 

New York Telephone Co., New York, 
5 ap weekly thru BBDO, N. Y. 

Winter & Co., New York (Musette 
pianos), weekly ap, thru S. C. 
Croot Co., N. Y. 

Quaker Oats Co., Chicago (Ful -O- 
Pep poultry feed), weekly sp, thru 
Benton & Bowles, Chicago. 

Refrigeration & Air Conditioning In- 
stitute, Chicago, weekly ap, thru 
James R. Lunke & Associates, Chi- 
cago. 

North American Accident Insurance 
Co., Newark, 2 ap weekly, thru 
Franklin Bruck Adv. Corp.. N. Y. 

Gambarelli & Devitto. N. Y. (wines), 
weekly ap. thru De Blasi Adv. 
Agency, N. Y. 

Tidewater Associated Oil Co., New 
York. 3 sp weekly, thru Lennen & 
Mitchell, N. Y. 

Olson Rug Co., Chicago. 3 ap weekly, 
thru Presba, Fellers & Presba, Chi- 
cago. 

Childs Co., New York (restaurant 
chain), 3 ap weekly. thru Blackett- 
Sample-Hummert, N. Y. 

Colgate- Palmolive -Peet Co., Jersey 
City (soaps), 10 t weekly, thru 
Benton & Bowles, N. Y. 

KNX, Hollywood 
Household Magazine. Topeka, (publi- 

cation), 2 t weekly, thru Presba, 
Fellers & Presba, Chicago.. 

Helms Bakeries. Loa Angeles (chain 
bakery), 6 ap weekly. thru Martin 
Allen Adv., Los Angeles. 

Los Angeles Soap Co., Los Angeles 
(White King soap), 5 sa weekly, 
thru Raymond R. Morgan Co., 
Hollywood. 

Fisher Flouring Mills Co.. Seattle 
(Biscuit -Mix), 6 sp weekly. thru 
McCann- Erickson. Los Angeles. 

Rumford Chemical Work. Providence, 
R. I. (baking powder), 12 sa week- 
ly. thru Atherton & Currier. N. Y. 

Pacquin Laboratories. New York 
(hand cream). 10 saa weekly, thru 
Wm. Esty & Co.. N. Y. 

Washington State Apples. Wenatchee, 
Wash.. 6 an weekly. thrn J Walter 
Thompson Co.. San Francisco. 

WHN, New York 
Mellquist Reducing & Cosmetic Salon, 

New York. 6 sa weekly. 52 weeks. 
thru Frank Kiernan & Co.. N. Y. 

Mirrolike Mfg. Co.. Long Island City. 
N. Y. (furniture polish). 2 sa 
weekly. 52 weeks. thru Fishier. Zea- 
land & Co.. N. Y. 

I. J. Fox. New York (furriers). 21 
an and 56 sa weekly thru Lew 
Kashnk Agency. New York. 

Carter Medicine Co., New York (liv- 
er Hills). daily aa. 52 weeks thru 

Street & Finney, N. Y. 

WDBJ. Roanoke, Va. 
Rumford Chemical Works. Providence 

(baking powder), sa series, thru 
Atherton & Cornier. N. Y. 

Southern Dairies. Washington (ice 
cream). 5 t weekly. direct. 

Richfield Oil Co. of N. Y.. 5 to weekly. 
thrn Sherman K. Ellis & Co.. N. Y. 

KDYL, Salt Lake City 
Wander Co., Chicago (Ovaltine). 5 

sa weekly. thru Blackett- Sample- 
Hummert. Chicago. 

Union Pacific Railroad. Omaha, 156 
sa, thru Caples Co., Omaha. 

KMPC, Beverly Hills, Cal. 
Compagnie Parisienne, San Antonio, 

Tex.. (perfume), 6 t weekly, thrn 
Northwest Radio Adv. Co., Seattle. 

KMJ, Fresno, Cal. 
Standard Oil Co. of Cal.. San Fran- 

cisco, 3 sa daily, 52 weeks, thru Mc- 
Cann- Erickson, San Francisco. 

WABC, New York 
B. Fischer & Co., New York (Astor 

coffee), 3 ap weekly, thru Neff - 
Rogow, N. Y. 
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HELENA RUBENSTEIN, New York 
(cosmetics), on Jan. 10 started a 

campaign on WEEI, Boston, consist- 
ing of two quarter -hour programs 
weekly This Way to Beauty which 
will run for 13 weeks to advertise the 
opening of her new beauty salon in 
Boston. The programs are made up of 
talks giving hints on beauty by Ma- 
dame Angela, woman commentator. 
Hartman & Pettingell, New York, 
placed the account. 
HANOVIA CHEMICAL & MFG. 
Co., Newark (sun lamps), on Jan. 7 
renewed its 10- minute Saturday pro- 
gram Sunshine in Your Home on 
KYW, Philadelphia. The program, 
consisting of live announcements and 
NBC Thesaurus music, was tested 
throughout December and will be con- 
tinued during February and March. 
Scheck Adv. Agency, Newark, han- 
dles the account. 
CALIFORNIA Food Products. Oak- 
land (Calo pet food) recently con- 
tracted with KSFO, San Francisco, 
for release of three evening news 
broadcasts weekly with Bob Garred 
as newscaster. placed through Emil 
Brisacher & Staff, San Francisco. 
WINTER & Co., New York, makers 
of Musette pianos, is sponsoring a 
series of broadcasts featuring Louise 
Witcher playing a Musette on WOR, 
Newark, and WGN, Chicago. The 
programs are heard Tuesdays, 5:45- 
6 p. m. Account is handled by Samuel 
C. Croot Co., New York. 
NASSOUR BROS., Los Angeles (cos- 
metics), which has appointed Hugo 
Scheibner Inc., that city, to direct 
advertising and to promote 42 Euca- 
lyptus Oil Shampoo, is planning a 
spot announcement campaign, using 
11 major Pacific Coast stations. Start- 
ing date has not been revealed. A con- 
test will be conducted along with the 
spot campaign. Edwin D. Klein is the 
agency account executive. 
HEALTHAIDS Inc., Jersey City 
(Serutan), has increased its advertis- 
ing budget 60 % for 1939, M. B. Ros- 
enhaus, president, has announced. De- 
troit, Cleveland and Los Angeles mar- 
kets are being opened, and extensive 
newspaper advertising will supplement 
radio in New York, New England, 
Philadelphia, Chicago and other estab- 
lished markets. Austin & Spector Co., 
New York, handles the account. 

LIGGETT DRUG Co., New York, has 
begun sponsorship of three quarter - 
hours of the Morning Almanac, Phil 
Cook's daily program on WABC, New 
York, each week, broadcasting Mon- 
day, Wednesday and Friday from 
7:30 -7:45 a. m. Neff -Rogow, New 
York, is the agency. 

EVANS FUR Co., Chicago, has en- 
larged its schedule of quarter -hour se- 
ries featuring Dr. Preston Bradley, 
religious commentator, to thrice week- 
ly. Auspitz & Lee, Chicago, is agency. 

AMERICA'S 4th MARKET 

KEHE 
IS GOOD INSURANCE 

IN LOS ANGELES 

General Mills Agencies 
DONALD D. DAVIS, president of 
General Mills, Minneapolis, in re- 
cent letter to media carrying Gen- 
eral M i11s advertising schedules 
clarified agency alignments for the 
firm's products. Effective June 1, 
1939, he said, Blackett- Sample- 
Hummert will have sole agency re- 
sponsibility for advertising Gold 
Medal Kitchen - Tested" flour, 
Korn Kix and Softasilk Cake 
Flour, while Knox Reeves Adver- 
tising solely will handle Wheaties 
and Bisquick. 

CHIP STEAKS Co. of California, 
Los Angeles (frozen meat products), 
out of radio for some months, thru 
Glasser Adv. Agency, that city, on 
Jan. 9 started using daily spot an- 
nouncements on KFVD and in Feb- 
ruary will expand activity to include 
other Southern California stations. 
An extensive West Coast campaign 
is contemplated for late winter. 
LEVER BROS., for Lux and Lux 
Toilet Soap. started Jan. 6 a half - 
hour weekly French language studio 
show over a network of Quebec sta- 
tions. J. Walter Thompson & Co. 
handled the account. 
COCA COLA Bottling Works, Cin- 
cinnati, has renewed its Civic Club 
of the Air. twice -weekly five- minute 
program of church and fraternal news, 
for 52 weeks on WCKY. Cincinnati, 
making the tenth consecutive year for 
the feature on WCKY. 
PHILIP MORRIS & Co.. New York 
(Paul Jones cigarettes), has renewed 
for six months its sponsorship of John 
B. Hughes' news program twice week- 
ly on KFRC. San Francisco; KDON. 
Monterey ; KQW. San Jose; and 
KIEM, Eureka, Cal. Biow Co., New 
York, placed the account. 
BINKLEY COAL Co., Kansas City, 
is sponsoring the broadcast by tran- 
scription of Kansas U basketball 
games on WREN, Lawrence. Due to 
prior commercial commitments, the 
games, starting at 7:30 p. m.. are 
transcribed and broadcast later. 
MULVENEY'S REMEDIES, Toron- 
to, which has been using small sta- 
tions for its patent medicine products, 
has started a test on larger stations. 
by using CFRB. Toronto. exclusively 
to push one of its products, and will 
expand if the program is successful. 
Tandy Advertising Agency, Toronto, 
placed the account. 
LEE MACK MARSHALL on Jan 1 
became advertising manager of the 
Continental Baking Co., New York. 
(Wonder Bread and Hostess Cakes) 
replacing Cedric Seaman. now direc- 
tor of sales and advertising. 

THE ADVERTISING TESTSTATION `L IN THE ADVERTISING TEST CITY* e HART FORD.CONN. 

"The Shadow 
Of Fu Manchu" 
Radio's greatest 

serial, available for 
national sponsor! 

The sensatisnal, madly scheming 
Dr. Fu Manchu -in a thrilling se- 

rial, crammed with drama, ro- 
mance, intrigue and destined 

for radie history during 
1939. A fifteen minute 
program dramatized three 

times weekly. Wire 
for full details! 

BASIC STATION OF 
COLUMBIA, BROADCASTING SYSTEM 

National Representatives 
PAUL H. RAYMER COMPANY 

BROADCASTING Broadcast Advertising 

WESTERN CANADA Flour Mills, 
Toronto, (Purity Flour) starts on 
Jan. 16 a weekly live talent program 
and contest in western Canada on 
CJOR, Vancouver; CHWK, Chilli -. 
week, B. C. ; CFJC, Kamloops. B. 
C. ; CKOV, Kelowna. B. C. ; CFPR, 
Prince Rupert B. C. ; CJOC, Leth- 
bridge, Alta. ; CFAC, Calgary ; CJCA, 
Edmonton ; CFGP, Grande Prairie, 
Alta. CKBI, Prince Albert, Sask.; 
CFQÓ, Saskatoon, Sask.; CKCK, 
Regina ; CJGX, Yorkton. Sask.; 
CFAR. Flin Flon, Man. ; CKX, Bran- 
don, Man. ; CJRC, Winnipeg ; and 
CKPR, Fort William, Ont. Account 
was placed by A. McKim Ltd., To- 
ronto. 
GAMBARELLI & DAVITTO, New 
York (wines), on Jan. 6 renewed its 
Moonbeams program for 26 weeks on 
WOR, Newark, WAAB, Boston, and 
WOL, Washington. The program un- 
der the direction of George Shackley, 
conductor, has been shifted back to 
the late evening spot, 11:15 -11:45 p. 
m., which made it famous for six con- 
secutive years from 1929 to 1935 be- 
fore it left the air to return last fall 
At an earlier hour. De Biasi Adv. 
Agency, New York, handles the ac- 
count. 
OLE'S CHILI PRODUCTS Co., Chi- 
cago, on Jan. 4 started a weekly quar- 
ter -hour series in Swedish dialect, 
Ole's Phooloaophy, on WIND, Gary. 
Agency : Dasho -Rogers, Chicago. 
WILLIAM R. WARNER & Co.. To- 
ronto (Sloan's Liniment) has started 
five weekly transcribed spot announce- 
ments on CFCY, Charlottetown, P. 
E. I. ; CJCB, Sydney, N. S. ; CFNB, 
Fredericton, N. B. ; CKCW, Monc- 
ton, N. B.; CJKL, Kirkland Lake. 
Ont. ; CJIC, Sault Ste. Marie, Ont.; 
CKGB, Timmins, Ont. ; CKBI, Prince 
Albert, Sask. ; CFGP, Grande Prairie, 
Alberta ; CFJC, Kamloops, B. C.! 
CKOV, Kelowna, B. C.; and CJAT. 
Trail, B. C. James Fisher Co., Toron- 
to, placed the account. 

PUT YOUR STATION 

on the PROFIT SIDE with 

Tap. iictitt `W 
TRANSCRIBED SHOWS" 

Wouldn't you like +o have 
proof of profit when you 
buy a radio show? Every 
MacGregor client gets "90 
days to prove it pays" ... 
and you may choose from 
the full library of the world's 
largest producers of dra- 
matic shows. 

Request details of our 90- 

day proof of profit plan 
today. 

Serving the Nation's Radio Stations 
since 1929... ask your Local Station 

cI? m AC GREGOR 
129 S. WESTERN AVE. HOLLYWOOD, CAL. 

Going 
UP 

UP 

UP 

UP 

UP 

UP! 
We have a mania at WWVA 

for smashing records! Eyes 
are continually glued on those 
monsters - "last year's fig- 

ures", with but one ambitious 
vengeance in mind -BREAK 
'EM! 

1937 was the all -star year for 
that famous WWVA Jambo- 
ree, with 106,123 turning the 
stile, which meant a terrific 
job of "breaking" for 1938. 

But after the final shot was 
fired and the smoke cleared 
away Saturday, December 31, 
we did it with a "paid" for 
1938 of 107,061. 

That, we can assure you, was 
a job of jobs for a year that 
columnists tell us was not so 

hot. Up, Up, Up, Up, Up and 
UP for six interesting years, 
have gone our Saturday night 
Jamboree attendance records; 
all of which speaks volumes 
for the listener loyalty enjoyed 
by "The Friendly Voice From 
Out of the Hills of West Vir- 
ginia". 

Yes, and we broke our all -time 
annual mail record during 
1938, with 295,180 letters! 

Do you have a sales record to 
break? Let's take a look at it! 

National Representatives 

JOHN BLAIR & CO. 
NEW YORK . . . CHICAGO 
DETROIT .. SAN FRANCISCO 

Columbia Station 

5,000 WATTS 

16 o K iLvca7 uigl 
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The Hit Show 
of the Year 

Copyright 1937, Frederic W. Ziv, Inc. f4ft Y ftavn/ 
"Has clicked here 109%." 

Cherry City Baking Co., Salem, Ore. 

The program sold 9 tons of cakes in 
one week in Atlanta." 

Columbia Baking Co., Atlanta, Ga. 

"Sales at highest point in SS years 
thanks to your program." 

Rubel Baking Co., Cincinnati, O. 
"Tremendously pleased with results." 

Wella Wella Be king Co.. 
Walla Walla, Wash. 

260 IS- MINUTE EPISODES 
COMPLETE MERCHANDISING PLAN 

FREDERIC W. ZIV, INC. 
2436 Reading Road 

CINCINNATI, OHIO 

PROCTER & GAMBLE, for Ivory 
Soap, has renewed for one year the 
daily Italian quarter - hour, Ivory 
Masques, on WOV, New York, and 
WPEN, Philadelphia. In addition to 
Ivory Masques Procter & Gamble 
sponsors two other 15- minute shows, 
Meditations for Camay soap, and Al- 
bum of Love for Oxydol. Agency: 
Compton Advertising Inc., N. Y. 

CAMPBELL SOUP Co., Camden, 
has added two five- minute news peri- 
ods on WMAQ, Chicago, making a 
total of 18 newscasts weekly featur- 
ing Fort Pearson in Campbell's Con- 
densed News. Ward Wheelock Co., 
Philadelphia, is agency. 

ONTARIO Hydro - Electric Power 
Commission, government -owned utili- 
ty, plans a spring and fall Old Fash- 
ioned Garden of Melody series of 
broadcasts on a small Ontario net- 
work to run 13 weeks each season. 
MacLaren Adv. Co. Ltd., Toronto, is 
in charge of the account. 

IDAHO AUTOMOBILE ASSOCIA- 
TION, Boise, in a campaign to curb 
careless and reckless driving, is using 
a weekly quarter -hour transcribed 
program. Cavalcade of the Highway, 
on KIDO, KTFI and KID. Other 
stations are to be added during the 
campaign. Series was produced by 
Peck Radio Productions, Los Angeles. 

PTrRI BAKING Co., Eau Claire, 
Wis., on Jan. 16 starts Adventures 
of Ace Williams, five weekly quarter - 
hour disc show. on WEAU. that city. 
W. E. Long Co., Chicago, handles the 
account. 

RALSTON- PtRINA & Co., Wood- 
stock. Ont., (Purina Flour) is ex- 
panding the Checkerboard Time tran- 
scription series which after Jan. 16 
goes on CFRB, Toronto ; CFCY, 
Charlottetown, P.E.I. ; CFNB, Fred- 
ericton, N.B.; CFCO, Chatham, Ont.; 
CBO, Ottawa. James Fisher & Co., 
Toronto, handled the account. 

THE UNITE 

When you buy WHK or WCLE, 
you know you're not going to be 
shifted around by network shows. 
For theUnited Broadcasting Com- 
pany through careful manage- 
ment, has definitely reserved for 
advertisers an amazing amount 
of desirable guaranteed time. A 
postcard, phone call or wire will 
bring you complete information. 

National Representatives: 
RADIO ADVERTISING CORPORATION 

W.0 E 1/ ,... 

D BROADC STING COMPANY 
Also Operating WNNC- Columhut. Ohio 
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IT WAS a happy event for (left to right), Donald W. Thornburgh, 
CBS Pacific Coast vice -president; Chester J. LaRoche, president of 
Young & Rubicam Inc.; Rosalind Russell, Screen Actors Guild talent 
committee member and Col. J. Frank Drake, president of Gulf Oil Corp., 
when the Hollywood Guild was launched Jan. 8 on 61 CBS stations. 
Series presented under auspices of Screen Actors Guild is being spon- 
sored by Gulf Oil Corp., with the Motion Picture Relief Fund netting 
in the neighborhood of $10,000 weekly for duration of the contract. 

NATIONAL TEA Co., Chicago, on 
Jan. 9 started Junior á Sis, a quar- 
ter -hour fire- weekly script show. 10- 
10:15 a. m. (CST) on WGN. Chica- 
go. It is understood that the show 
may be used in other markets follow- 
ing a test period. Agency : Stack - 
Goble Adv. Agency, Chicago. 
LYDIA E. PINKHAM MEDICINE 
Co., Lynn, Mass., on Jan. 9 started 
n transcription campaign of its MBS 
program Voice of Experience, consist- 
ing of three quarter -hour broadcasts 
weekly on 10 Canadian stations. Er- 
win, Wasey & Co., New York. placed 
the account. 
WALTER M. LOWNEY & Co.. 
Montreal. (chocolates) has renewed 
for 13 weeks a weekly hour French 
variety show with CKAC. Montreal. 
as key ate tion, and CHLN. Sher- 
brooke ; CHRC, Quebec ; CJBR, Rim - 
onski; CKCH, Hull; CHLT, Three 
Rivers. on the network. A. McKim 
Ltd.. Montreal, placed the account. 
COLONIAL BEACON OIL Co., Bos- 
ton (Esso). on .Tan. 2 contracted for 
the three five -minute Esso Reporter 
news broadcasts a day. six days a 
week. on WCSH. Portland, and 
WLBZ, Bangor, Me., through Mar - 
schalk & Pratt, New York. 
McCONNON Co., Winona, Minn. 
(foods and cosmetics), on Jan. 3 

started Your Friendly Neighbor, twice 
weekly quarter -hour show featuring 
Chauncey Parsons. tenor, on WBBM. 
Chicago, thru McCord Co., Minneapolis. 
CONSOLIDATED DRUG Products 
Co.. Chicago, on :Inn. 11 started an 
hour program on WMCA, New York, 
six times weekly. 4 -5 p. m. to pro- 
mote various products. The program 
features Zeke Manners and hillbillies. 
and will run for 13 weeks nt the end 
of which time other stations may be 
added. Agency : Benson & Dall, Chi- 
cago. 

WSYR 
Lowest Cost 
per Listener 
,. Both RED 
g,BlueNBC shows 

SYRACUSE 

AGE Y 

ELIZABETH ARDEN, New York (cos- 
metics), to Cecil & Presbrey Inc., N. Y. 
ROMA WINE Co., Lodi, Cal. (Cella grape 
juice), to Cessna & Assoc.. San Francisco. 
THE ALKINE Co., New Brunswick, N. J. 
(Fleur -O -Lyn Cough Remedy), to Chas. 
Dallas Reach Co., Newark. Radio, news- 
papers, and car cards will be used. 
PREMIER -PABST SALES Co., Chicago 
(Pabst Blue Ribbon Beer), to Lord & 
Thomas, Chicago. No radio plans for 
present. 
GORHAM Co.. Providence, R. I. (gold- 
smiths), to Abbott Kimball Co., N. Y., 
effective Jan. 1. 

WM. UNDERWOOD Co., Watertown, 
Mass. (soups, deviled ham), to BBDO, 
N. Y., effective Jan. 1. 
BUDGET FINANCE PLAN, Los Angeles 
(savings), to Stodel Adv. Co., Los An- 
geles. 
BOSTON & MAINE Railroad, Boston, to 
Harold Cabot & Co., Boston, effective 
Feb. 1. 

BEECHNUT Packing Co., New York, to 
Alley & Richards Co., New York, for its 
biscuit and cracker division. 
PETER DOELGER BREWING Corp., 
Harrison, New York, to Platt- Forbes, 
New York, for First Prise Beer and Ale. 

Typical Film Premiere 
For New Gulf Program 
SCREEN Actors Guild series, ti- 
tled Hollywood Guild, which start- 
ed Jan. 8, Sun., 7:30 -8 p. m. 
(EST), for 39 weeks under spon- 
sorship of Gulf Oil Corp., Pitta - 
burgh (gasoline), on 61 CBS sta- 
tions from El Capitan Theatre, 
Hollywood, was given a premiere 
rivaling a film opening. Col. J. 
Frank Drake, president of Gulf 
Oil Co., Pittsburgh, Chester La 
Roche and S. S. Larmon, president 
and vice -president, respectively of 
Young & Rubicam, New York, as 
well as the biggest names in Holly- 
wood radio and motion pictures at- 
tended the initial broadcast. 

More than 1,000 Screen Actors 
Guild members have volunteered 
services for the series. Screen Di- 
rectors Guild and Screen Writers 
Guild are also actively cooperating. 
Sponsorship of the series by Gulf 
Oil Corp. will net the Motion Pic- 
ture Relief Fund $10,000 weekly. 
Tom Lewis of Young & Rubicam 
Hollywood staff is supervising pro- 
duction of the series. Agency 
writers are Jess O p p e n h e i m, 
Charles Pazwell, and Sam Kurtz- 
man, with Austin Peterson, super- 
visor. 
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C. P. MAcGREGOR, Hollywood tran- 
scription concern, has signed the fol- 
lowing as new subscribers to its pro- 
gram library service: WHEB, Ports- 
mouth, N. H. ; KGEK, Sterling, Colo.; 
KABR, Aberdeen, S. D. ; KGKB, Ty- 
ler, Tex. ; WSFA, Montgomery, Ala.; 
WHMA, Anniston, Ala.; WHBU, An- 
derson, Ind.; KYOS, Merced, Cal.; 
KMPC, Bakersfield, Cal. Firm is re- 
cording a series of symphonic pro- 
grams under direction of Dr. Nikolai 
Sokoloff. which will be placed on sta- 
tions nationally by the WPA. 
MERTENS & PRICE, Los Angeles 
production unit, is producing a new 
39- episode quarter -hour southern dra- 
matic serial, Coon Hollow, written by 
Mary Margaret Headley. Series is 
being cut by Recordings Inc., Holly- 
wood, under direction of R. Calvert 
Haws. It features the Headley Play- 
ers of Springfield, Mo. Firm has com- 
pleted a new quarter -hour transcribed 
series titled Leisure House, directed 
to the electrical appliance trade. 
ASSOCIATED Cinema Studios. Hol- 
lywood transcription and production 
firm, early in January filed bankruptcy 
proceedings. Firm was started 11 
years ago by Freeman Lang, now in 
Honolulu. He sold out two years ago 
to stockholders of a firm which 
changed the name. Mark L. Gerstle, 
vice- president of the Emporium, San 
Francisco department store, was pres- 
dent of Associated. 
AKERS - HUMPHREY Productions. 
new Hollywood production unit, has 
been formed with headquarters at 
1611 Cosmo St. Jerry Akers, formerly 
Denver radio executive, is president. 
Other officers include Albert P. Lapic. 
vice -president; Malcolm Eagle, secre- 
tary and C. S. Humphrey, treasurer. 
FRED CANNON, of the Calgary of- 
fice of All -Canada Radio Facilities 
Ltd., has been transferred to the tran- 
scription department of the Toronto 
office. 

STANDARD RADIO announces the 
following new subscribers to its Stan- 
dard Library Service: KPLT, Paris, 
Tex.; WICA, Ashtabula, O.; KID, 
Idaho Falls, Ida. 

The year 
'round radio 
advertising 
industry di- 
rectory num- 
ber . on 
your desk 
soon! 

r B R PRE D I C S 
for BALTIMORE-1939 

e January, February: Lots 
of cold, lots of precipitation, 
lots of slush, lots of "dirty 
weather." 

Baltimoreans will buy drugs, 
cold remedies, coal, fuel -oil, 
anti -freeze, skid -chains, ga- 
loshes, good, solid foods! And a 
lot of them, fleeing to kindlier 
climes, will buy vacation togs. 

3 March, April: Spring 
rains, spring sunshine, re- 
lapse into winter, Easter 
weather. 

Baltimoreans will splurge on 
Spring finery, new cars, more 
gas and oil, will attend races 
and "Point -to- Points," will 
visit the cherry blossoms in 
Washington. Lots of parties; 
grocers and liquor dealers wear 
happy smiles. 

e May, June: Spring flowers 
and a foretaste of summer. 
The Preakness at Pimlico. 
Graduations. Bevies of Beau- 
tiful Brides. 

Baltimoreans go home -hunt- 
ing, furniture business booms, 
jewelers celebrate their "sec- 
ond Christmas," caterers work 

overtime.Golf gets going; nine- 
teenth hole gets busy. 

July, August: "Is it hot 
enough for you ?" 

Brewers and bottlers rush; ice 
cream goes on the daily diet. 
Summer clothes and air -con- 
ditioning sales soar, sunburn 
counts its victims by the thou- 
sands. Lots of Baltimoreans 
vacation right on the beautiful 
Chesapeake, so food sales in 
Maryland know no summer 
drop -off. 

eC September, October: Late 
hot spell that lingers after 
Labor Day -then snappy fall 
-with Indian Summer. Foot- 
ball weather at last. 

Baltimoreans change into win- 
ter- weights, lay in season's sup- 
ply of fuel, shop for new oil - 
burners. 

November, December: From 
Indian Summer to zero. Auto 
Show -Last of the races; Tur- 
key Day and Christmas Spirit. 
Baltimoreans will spend more 
money in November and De- 
cember than in any other four 
months! 

In short --there are going to be lots of business oppor- 
tunities --and the best way to meet those opportunities 
halfway is on Baltimore's favorite airway --W FB R . 

IRÌPAP1I41:J[il1111.1ij:Ii1!1iI161114141[1] 
BASIC N.B.C. RED NETWORK 
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F. O. B. THIRTY -NINE 

550 new homes during the first 
eleven months of 1938 120% more 
than in the entire year of 1937); 
98.72% of its office space occu- 
pied; one of the best places in the 
United States for "concentrating 
sales efforts, for collections and 
for promoting business opera- 
tions". (See Forbé s Magazine, 
December 1st, 1938). 
Those are facts of 1938 about 
Jackson. 
Translate them into terms of profit 
for 1939. Invest your advertising 
dollars with WJDX, Mississippi's 
dominant radio station. 

O.aed and Operated By 

LAMAR 
LIFE INSURANCE 

COMPANY 
JACKSON, MISSISSIPPI 

DONALD H. CRANDAL has been 
named production director of the re- 
organized radio department of H. 
Charles Sieck Inc. Ltd., Los Angeles, 
agency. 

W. B. GEISSINGER, for the last 
several years advertising manager of 
California Fruit Growers Exchange. 
will join the Chicago office of Lord & 
Thomas Feb. 1 in an executive capa- 
city. 

JEFF WADE, formerly of WLS. 
Chicago, has joined Wade Advertis- 
ing Agency, Chicago, as continuity 
writer. 

ROBERT P. ROBINSON, account 
executive of Lord & Thomas, Chicago, 
for the last 14 years, has taken an in- 
definite leave of absence for travel 
and recreation. 
DOE - ANDERSON Advertising 
Agency, Louisville, Ky., is the new 
name of the former Elmer H. Doe 
Agency, effective Jan. 1, with no 
change in personnel, address or own- 
ership. 
E. GARRISON METTEE, veteran 
advertising executive and specialist on 
shoe merchandising, has joined Fulton, 
deGarmo & Ellis Inc., New York, as 
vice -president. He will have general 
charge of coordinating the business in 
addition to servicing his personal ac- 
counts. 
HARTMAN & PETTINGELL, New 
York, advertising agency recently 
formed from the L. H. Hartman Co. 
and Pettingell & Fenton, Inc., will 
move early in February from 444 
Madison Avenue, New York, to 50 
Rockefeller Plaza, with the new tele- 
phone number Circle 7-4664. 

stepping 

along . e . 

PREDICTIONS are in the air. Forecasts are being 
made everywhere. Were not going to stick our chin 

out. Though we do have plenty to shout about. It is suf- 

fice to say that such outstanding Stars as Ivory Soap, 
Old Gold, Oxydol, Pillsbury, to mention a few, are step-c, 

ping along with us every day "The Italo- American 
Way." Time is fleeting so for a flying start for 1939 get 
your reservations in NOW! 

FV 

NEW YORK 

1000 WATTS 

THE INTERNATIONAL 

BROADCASTING CORP. 

NEW YORK 

AV 

V Iß=1 

NEW YORK 
5000 WATTS 
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Geissinger to L & T 
W. B. GEISSINGER has resigned 
as advertising manager of the Cali- 
fornia Fruit Growers' Exchange, 
Los Angeles, to accept an executive 
position in the Chicago office of 
Lord & Thomas. Under his direc- 
tion as advertising manager, more 
than '75% of Sunkist's total of 
$27,000,000 in advertising invest- 
ment has been made. He will as- 
sume his new duties in Chicago on 
Feb. 1. He is a former vice- presi- 
dent of the Association of National 
Advertisers and participated in 
formation of the Traffic Audit Bu- 
reau. 

JAMES PARKS, formerly radio di- 
rector of William Morris Agency, Chi- 
cago, has been named assistant to 
Charles Claggett, radio director of 
Gardner Adv. Co., St. Louis. 
JIM BEALLE, formerly assistant, 
has been elevated to publicity direc- 
tor of J. Walter Thompson Co., Hol- 
lywood, succeeding Ed Fortman, re- 
signed to form his own publicity firm. 
CARROLL O'MEARA, radio pro- 
ducer of Young & Rubicam Holly- 
wood, married Jean Van der Pyl, 
radio and film actress, Jan. 1. 

MARJORIE L O V I N G E R, radio 
writer, has joined Malcolm- Howard 
Adv. Agency, Chicago. 
MEREDITH PAGE, recently direc- 
tor of the Ohio State U. radio work- 
shop, and previously announcer and 
program director at WOR, Newark, 
joined the radio department of N. W. 
Ayer & Son, New York, late in De- 
cember as a commercial writer. 
WILLIAM M. TYACK, former vice - 
president of the Amsterdam Agency, 
New York, which was recently dis- 
solved, on Jan. 1 joined Metropolitan 
Adv. Co., New York, to head the 
resort and transportation advertising 
department. 
MACKAY -S P A L D I N G Co., New 
York, has announced the election of 
the following officers: H. K. Stroud, 
president; James Mackay, vice-presi- 
dent ; C. Henry Fallass, treasurer; 
and William L. Rech, secretary . 

GEORGE H. PIERRE, formerly mer- 
chandising counsel for several national 
advertisers, has joined J. M. Korn 
& Co., Philadelphia, as head of mer- 
chandising activities. 
GARDNER ADV. Co., St. Louis and 
New York, has announced that ef- 
fective immediately the space buying, 
art, copy and production departments 
of the New York office are being 
transferred to St. Louis, while the 
executive headquarters and radio de- 
partment will remain in New York 
under direction of H. S. Gardner, 
chairman of the board, and Roland 
Martini, radio director. Fred Kenkel. 
media director, will work back and 
forth between the two offices. 

WE DO NOT 
Have to tell readers of 
this excellent magazine 
that radio broadcasting in 
Nova Scotia has brought 
good returns to sponsors 
as it has elsewhere. We re- 
mind you all, however, 
that 

CI-INS 
HALIFAX, NOVA SCOTIA 

is located in the most thickly 
radio populated area of the 

Maritimes. 

Cecil and Presbrey Merge 
New York Agency Firms 
THE advertising agencies of Cecil, 
Warwick & Legler, New York and 
Frank Presbrey Co., New York, 
effective Jan. 1 were joined under 
the name of Cecil & Presbrey Inc., 
with offices in New York, Chicago, 
Richmond, Va., and Miami. Head- 
quarters are at 247 Park Ave., 
New York. James M. Cecil becomes 
chairman of the board, Charles 
Presbrey, president, and John 
Cecil, secretary and treasurer and 
in charge of the Richmond office, 
LeRoy A. Kling is a partner in the 
firm and vice -president in charge 
of the Chicago office, and Weston 
Hill is in charge of the Miami of- 
fice. Henry Souvaine is in charge 
of radio activities in New York. 
As previously reported, H. P. War- 
wick and Henry Legler have 
formed their own agency under the 
name of Warwick & Legler at 230 
Park Ave., New York [BRonOcesT- 
ING, Oct. 1]. 

Paul Cornell, formerly with 
Geyer, Cornell & Newell, N e w 
York, and at present head of the 
Rumford School of Boys in Con- 
necticut, on Jan. 9 was elected to 
the board of directors of Cecil & 
Presbrey to be exclusive consultant 
for the agency and to handle spec- 
ial assignments. Mr. Cornell was 
chairman of the AAAA for the 
year 1936 -37. 

In addition to the Presbrey ac- 
counts, the Cecils brought the fol- 
lowing accounts to Cecil & Pres- 
brey : Elizabeth Arden, The Corn.- 
Sri e n t a t o r, Craddock -Terry Co., 
Lamont, Corliss & Co. (Nestle 
products)', Selznick International 
Pictures, State of Virginia, and 
George Washington Coffee Refin- 
ing Co. 

HOWARD ALDRED JONES, for- 
merly vice- president of Blackett -Sam- 
ple-Hummert, Chicago, has joined the 
executive staff of Lord & Thomas, 
New York. 

MORTIMER W. MEARS has been 
appointed manager of Gerth -Knollin 
Adv. Agency Los Angeles office, and 
transferred from the San Francisco 
staff, He succeeds J. J. Dickely, re- 
signed. 
HARRY FEIGENBAUM Adv. 
Agency, Philadelphia, has moved to 
new offices at 1420 Walnut St. 
GREENLEAF Co., Boston advertis- 
ing agency, has ceased operation. 
E. D. KOLLOCK Adv. Agency, Bos- 
ton, bas consolidated with Harry M. 
Frost Co., Boston, 
C. M. ROHRABAUGH Co., Philadel- 
phia, is the new name of the former 
Rohrabaugh & Gibson agency. 

Baker to New York 
WILLIAM R. BAKER Jr., vice - 
president of Benton & Bowles, in 
charge of the agency's Hollywood 
offices, has been transferred to New 
York with increased responsibili- 
ties. He has taken over agency su- 
pervision of the contact and plan 
work on Maxwell House Coffee, 
Log Cabin Syrup, Walter Baker's 
Cocoa and Chocolate, Certo, Sure - 
Jell and Diamond Crystal Salt, all 
General Foods Corp. products. Tom 
Revere, Benton & Bowles New 
York vice- president in charge of 
radio, is scheduled to arrive in Hol- 
lywood during late January for a 
couple months. Thereafter he will 
divide his time between the two 
cities, supervising radio activities. 
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GEORGE ROESLER, who repre- 
sents CKLW, Windsor- Detroit, in the 
Chicago area, with offices at 360 N. 
Michigan Ave., is now also the Chi- 
cago branch manager for the new 
Radio Advertising Corp. [BROADCAST- 
ING, Jan. 1] with headquarters in the 
same office. Victor Short, formerly of 
Standard Rate & Data, has been 
named RAC assistant manager in 
Chicago. 
WTAQ, Green Bay, Wis., has ap- 
pointed Reynolds -Fitzgerald Inc. as 
its national representative. Its sister 
station, WHBY, also operated by St. 
Norbert's College, has been author- 
ized by the FCC to move to Appleton, 
Wis. 
WALTER BIDDICK Co., Los An- 
geles, has been appointed Pacific Coast 
representative of the following Texas 
stations: KGNC, Amarillo; KFYO, 
Lubbock and KRGV, Weslaco. 
KELLY -SMITH Co., effective Jan. 2, 
took over national representation of 
WSPA, Spartanburg, S. C. 
FREE & PETERS announces that 
its Atlanta office has been moved to 
larger quarters at 617 Walton Bldg., 
telephone Jackson 1678. 
KTFI, Twin Falls, Idaho, and KSEI, 
Pocatello, have named Gene Furgason 
& Co. as national representative. 
ROBERT D. BONIEL, of Edward 
Petry & Co., Chicago, married Mrs. 
Helen Bartel Dec. 27 in Miami, Fla. 

Bacher Continues Shifts 
In Star Theatre's Cast 
REVAMPING of the CBS Texaco 
Star Theatre, sponsored by Texas 
Co., which saw departure of Una 
Merkel, film comedienne, and Jane 
Froman, vocalist, from its regular 
cast, will be extended under a 
policy inaugurated by Producer 
Bill Bacher. Frances Langford on 
Jan. 4 replaced Miss Froman and 
Cliff Arguette, parrot imitator, was 
added to the cast which includes 
Ned Sparks and Charles Ruggles, 
comedians; Kenny Baker, singer; 
David Broekman's orchestra and 
Jimmy Wallington, announcer. 

With John Barrymore leaving 
the program following the Jan. 11 
broadcast to appear in a New 
York stage production, a weekly 
guest m. c. policy has been intro- 
duced. Selected thus far are Eddie 
Cantor for the Jan. 18 program, 
with Ken Murray the following 
week and on Feb. 1. Guest m. c. 
policy is expected to continue until 
a suitable and permanent one can 
be found that will fit format of 
the show. Guest talent appearance 
on the weekly program will also 
continue. When Texaco Star The- 
atre took its new time, Wed., 9 -10 
p. m. (EST), Becher stated format 
would be changed materially from 
week to week, and these changes 
are in line with the new policy. 

NOW - FULL TIME! 

Wll-i M P 
Milwaukee 

Choice Evening Time 
Still Available - 

But Hurry! 
*Good Immediate Buy: 

U -P News Strip at 8 P.M. 

Lehn & Fink List 
LEHN & FINK Co., New York, 
which started a campaign of 10 
spot announcements weekly for 
Hinds lotion on Jan. 9, is using 
the following stations: WAPI 
WTIC WJSV WJAX WIOD WSB 
WJJD WIRE WHO WIBW WHAS 
WWL WFBR WEEI WNAC WJR 
WCCO WOW WBEN WMCA 
WNEW WHN WTMJ WINS 
WEVD WHAM WGY WKRC 
WGAR WTAM WBNS WKY 
WCAU WCAE W P R O W M C 
WLAC WRVA KSFO KOA KSTP 
KMBC KMOX KVOO KGW KDYL 
and KOMO. Wm. Esty & Co., 
New York, handles the account. 

Ten Get Candicod 
STANDARD VITAMIN C o r p., 
New York (Candicod liver oil), on 
Jan. 11 started a 13 -week test cam- 
paign of three to eight spot an- 
nouncements weekly on WCAE 
WWVA WOKO WHAM WGR 
WBEN WIBX WSYR WCAU and 
WTAM. Peck Adv. Agency, New 
York, handles the account. 

Butch 
WALTER LINTHICUM, an- 
nouncer of WBAL, Balti- 
more, recently was busy with 
the Time for Romance show 
when he received word that 
Cardinal Mundelin was to 
deliver a special message on 
the network. Linthicum im- 
mediately cut the local pro- 
gram and switched to the 
network. Returning to the 
studio, not knowing the mike 
was open, and thinking the 
engineer on duty, Bill O'Con- 
nor, needed prompting to 
switch back to the local, 
Linthicum called airily, "All 
right, Butch " -to listeners 
and all. Now, wherever he 
goes, people call after him, 
"All right, Butch "! 

THE new KRBM, Bozeman, Mont., 
local, authorized recently by the FCC 
does not expect to get under way un 
til about March 15, according to 
Robert B. Me ab Jr. 

General Foods Serial 
GENERAL FOODS Corp., New 
York, on Jan. 23 started a cam- 
paign of five quarter -hour weekly 
serial programs titled Young Dr. 
Malone, for Post's Bran Flakes 
on the following list of stations, 
with plans to add several more be- 
fore the opening of the campaign; 
WIRE WGN KMBC KRLD WKY 
WCAU WJR KPRC WJAS and 
KFI. Benton & Bowles places. 

TRANSCRIBED PROGRAMS 

For the Low Budget Account 

Programs of proven ability 
that have established audi- 
ence acceptance at a cost 
that must prove profitable. 

Send for complue Catalogue 

CHARLES MICHELSON 
545 FIFTH AVENUE NEW YORK 

Listeners write down and huy the products they hear talked about 
on WIBW. They have been doing it for years now. In 893,770 farm 
and small-town homes, having a WIBW sales message boost your 
product is like getting a recommendation from a neighbor on the 
same party line ... WIBW is just that friendly and close to its listen- 
ers. Let us show you what this friendly selling service can do for you. 

!! a 

C .71ozco..... ú 1 COLUMBIAS OUTLET 1-O/' KANSAS 

11 

BEN LUDY, Manager 
Represented by 

CAPPER PUBLICATIONS, INC. 
New York -Detroit -Chicago -Kansas City, Mo. -San Francisco 
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CIVIC PRIDE STUFF. Alert stations recognize 
importance of back - scratching. KSFO makes it 
interesting to scratchees and public alike. 

ALL -AMERICAN VIC BOTTARI is an object of civic pride 
hereabouts. So KSFO makes a ceremony of presenting the 
Kate Smith All- Collegiate award to him, with Bill Leiser. 
sports editor of the S. F. Chronicle, officiating. 

SALUTING LOCAL INDUSTRY, each week ESFO parades 
the romance of various industries before the mike. Here 
Walter Guild interviews W. H. Moulthrup, representing 
Sight Seeing. 

FOR SAFER HIGHWAYS, the KSFO show, "It Happened So 
Quickly." has been a real contribution. Herbert Heisenberg, 

Educational Director of the State Department of Motor 
Vehicles, goes over a sequence with Ed Ayres, 

Bay Bridge patrolman. 

K J 
"'THE AUDIENCE STATION "' SAN FRANCISCO 
KSFO, Palace Hotel, San Francisco - 560 KC, 5000W day, 1000W night 

PHILIP G. LASKY. General Manager 
National Representative: FREE & PETERS, Incorporated 

COLUMBIA BROADCASTING SYSTEM 
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Originations in Frisco FIGHT TOURNAMENT 
Are Increased by CBS SPONSORED BY WHO 
CBS is increasing its Pacific Coast 
sustaining production schedule 
from San Francisco. according to 
John M. Dolph, aegOstant general 
manager of the CBS Pacific net- 
work in charge of programs. Ar- 
thur T. Kemp, newly- annointed 
CBS Pacific Coast sales manager; 
Henry Jackson, Northern Califor- 
nia sales manager. and Van Flem- 
ing. the network's San Francisco 
program director, were in Holly- 
wood during early January for 
several days conference with Dolph 
and Donald W. Thornburgh. Pa- 
cific Coast vice- president, on an- 
nounced plans. 

"The recently completed CBS 
San Francisco studios in the Pal- 
ace Hotel are ideal for the produc- 
tion of additional Pacific Coast 
programs by our newly- enlarged 
staff in that city." Mr. Dolph 
stated. "San Francisco is one of 
the principal financial and mer- 
chandising centers of the Pacific 
Coast. moreover, and traditionally 
provides an appropriate setting for 
entertainment of the highest char- 
acter." 

Golden Gate Fair Plans 
`Cavalcade of the West' 
ART LINKLETTER, former radio 
manager for San Francisco's Gold- 
en Gate International Exposition, 
has completed the script for the 
spectacle Cavalcade of the (;olden 
West, which dramatizes the history 
of the West in 23 scenes and which 
will be the theme production of the 
Treasure Island fair on San Fran- 
cisco Bay. The production of the 
spectacle calls for an outlay of 
more than a quarter -million dol- 
lars and will be underwritten by 
the fair. It will play three times a 
day on an outdoor stage 300 feet 
long, 175 feet deep, before a cov- 
ered grandstand seating 6,000 per- 
sons. 

The dialogue and music will 
come from concealed amplifiers 
placed to give what is called 
"audio-perspective ". The whole 
title for the sound system is 
"stereophonic" and simply means 
that the sound cast takes all parts, 
working on mikes which feed the 
dialogue and music into units 
which are turned on and off, de- 
pending on where the action takes 
place. 

DON LEE Broadcasting System an- 
nounces that, effective Jan. 1, KGDM, 
Stockton, Cal., terminated its affilia- 
tion with that network and with MES. 

SECOND annual Des Moines 
Golden Gloves Tournament, to be 
held in Des Moines Feb. 14 -22, al- 
ready has drawn over 300 applica- 
tions for entry from amateur box- 
ers to WHO Radio Enterprises 
Inc., according to Bill Brown, 
WHO sports editor and director of 
the tourney. Entries have been re- 
ceived from 21 towns in Iowa, Ar- 
kansas, North Dakota and Florida, 

The Des Moines tournament, 
sponsored by WHO Radio Enter- 
prises, is sanctioned by the Chicago 
Tribune, founder of the Golden 
Gloves competition, and the Ama- 
teur Athletic Union. The winning 
team of eight, one fighter in each 
weight class, will go to Chicago 
with all expenses paid to compete 
in the sectional finals. 

WHO was the first radio station 
granted permission to conduct an 
amateur boxing tournament with 
assurance that the winning team 
would be recognized in the Chicago 
finals. Golden Gloves tournaments 
previously had been reserved for 
newspaper promotion. The idea of 
WHO sponsorship, conceived by 
Brown and Bobby Griffin, WHO 
announcer, became an official un- 
dertaking Jan. 16, 1938 when J. O. 
Maland, vice -president of Central 
Broadcasting Co., approved plans 
for a Des Moines Golden Gloves 
meet. After official sanction by the 
Tribune, WHO conducted its first 
tournament last year. 

For the first tournament free 
training quarters were made avail- 
able to all competitors, with Hymie 
Wiseman, recent contender for the 
world lightweight crown, as offi- 
cial trainer and coach. Training 
quarters were supplied by the 
American Legion and equipment 
by WHO, the Legion and the Elks 
Club. The first meet drew 700 ap- 
plications for entry cards from 125 
towns in 12 states and Canada, and 
397 registration cards had been 
filled out and returned when the 
deadline for entries arrived. 

New Fair Radio Chief 
ARTHUR ROWE, for many years 
affiliated with radio and the elec- 
trical industry in San Francisco, 
has been named supervisor of ra- 
dio and public address for the 
Golden Gate International Exposi- 
tion in San Francisco Bay. He 
succeeds Art Linkletter, who has 
been transferred to executive as- 
sistant to Mr. Rowe. The exposi- 
tion has borrowed Jack Lyman 
from the KPO -KGO production 
staff to assist in the broadcasting 
schedules from the fair grounds. 
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FAIRCHILD RECORDERS 

have 

Center Drive turntable and 
Synchronous Motor that guar- 
antee constant speed at 33 1/3 
r.p.m. 

Sound Equipment Division 

FAIRCHILD AERIAL 

CAMERA CORPORATION 

88 -06 Van Wyck Blvd. 
Jamaica, Long Island 

New York 

NBC's Phase of Hearing Ends 
(Continued from Page 28) 

had been cut off during an NBC 
program, and he for using profan- 
ity. 

Freedom of the air is in an en- 
tirely different category, with its 
own attributes and limitations, and 
there is no such thing as freedom 
of speech on the air, he declared. 

Questioned by Mr. Dempsey 
along lines similar to Roy C. Wit- 
mer, NBC vice -president in charge 
of sales, earlier in the proceedings, 
Maj. Lohr said he did not think 
one big network would yield a 
greater diversity of programs, be- 
cause networks at present watch 
each other's programs very closely 
and consciously try to offer some- 
thing new all the time. Asked how 
many networks he thought could 

WAVE 
CAINT 
GARNTEE 
MARROW' 
BONE! 
WAVE doesn't cover the miles of Kentucky moun- 

tains and back-lands 
Summer Shade the est; 

bone in the East, WAVE 

doesn't cover Wild Dog and Hazel Patch.. . 
in Kentuc 

does cover the best 
fans -3 -Yea hes 

counties 
over a ni pion 

and Southern 
people who do the biggest part of Kentucky's 

buying, and who look to WAV E for their complete 

N.B. C. entertainment! Shall we send all the facts? 

NATIONAL REPRESENTATIVES: 
FREE & PETERS, 

STATION 

W AV E 
INCORPORAVO 

LOUISVILLE, KY. 

1000 WATTS ... 940 K. C. 
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be operated in America, he said 
the number was naturally limited 
by facilities and talent, which is a 
very definite limitation, although 
the number of stations constitutes 
the present limiting factor. 

In the early days NBC decided 
competition would be healthy for 
itself in forcing it to remain con- 
stantly alert and progressive, he 
stated, and did not stand in the 
way of the formation of CBS. He 
told of a station applying to NBC 
for affiliation, NBC's action in re- 
turning the application with the 
explanation that it already had 
ample coverage in the station's ter- 
ritory and then referring the ap- 
plicant to MBS for possible affilia- 
tion. Competition puts the net- 
work "on your toes ", more from a 
program than a sales standpoint, 
and it makes necessary the best 
possible programming, he said. 

"I feel that some competition is 
necessary. I do not think it advis- 
able that one broadcaster control 
all network operations with no 
competition, for the name audience 
and customers, to keep him on his 
toes," he declared. 

Queried about NBC's agency ac- 
tivities through its Artists Service, 
Maj. Lohr said no conflict exists 
between the functions of NBC as a 
purchaser -user and agent of tal- 
ent, and that the artists benefit, 
even though radio may be a small 
part of their professional activi- 
ties, from having at their disposal 
all the advantages radio can give. 
With close contact with artists, 
NBC can get the all- valuable vari- 
ety in programming, cultivate 
artists and bring up young ones 
from the ranks, he explained. This 
could be done without the agent 
contracts, he admitted, but not to 
the same extent. Its agency activi- 
ties cut a small figure financially 
in the NBC setup, taking in only 
about $200,000 in commissions out 
of a $4,000,000 business, he added. 

As for children's programs, he 
explained that NBC's new policy 
was a change from the former 
"good taste" basis to a matter of 
reducing criticisms received from 
listeners to definitely specified im- 
provements and prohibitions which 
could be posted as "do" a n d 
"don't." He told Chairman Mc- 
Ninch that he thought the new reg- 
ulations will bring substantial im- 
provements. 

Even adult programs must be 

LARGEST 

PUBLIC DOMAIN 

RECORDED LIBRARY 

in the WORLD 

LANG -WORTH 
FEATURE PROGRAMS 

420 Madison Ave. 
New York 

edited with the idea in mind that 
children somewhere in the country 
are listening to a network pro- 
gram. For this reason he said he 
had decided against a program in 
which occurred an account of an 
execution in the death house. He 
added that mention of subjects 
like "adolescent pimples" also must 
be watched closely, since they 
might occur at meal time in some 
parts of the country and hence of- 
fend some listeners. 

It is good policy not to offend 
any group of people, even a small 
group, Maj. Lohr declared, hence 
the ban on liquor advertising or 
mention of human afflictions. "The 
thin edge of a wedge could easily 
open up your whole policy," he 
said in justifying the complete ex- 
clusion of liquor advertising. 

As the session ended, concluding 
NBC's presentation, Mr. Hennessey 
said that NBC would furnish cer- 
tain supplementary exhibits re- 
quested by FCC counsel during the 
proceeding and thanked the Com- 
mission for a "fair and patient 
hearing ". Mr. Dempsey responded 
for the Commission, thanking NBC 
for presenting "a picture of the 
facts as requested ". 

Singer Fur Spots 
ALBERT H. SINGER FUR Co., 
New York, is running a campaign 
of two spot announcements weekly 
on WHO, Des Moines, and five 
spots weekly on WCCO, Minneapo- 
lis, which will run through the 
season of annual fur sales. Green - 
Brodie, New York, handles the ac- 
count. 

COMING EVENTS 

CAST THEIR 

SHADOWS! 

MY ADVENTURES are known 

the world over ... Magazines, 

Books, Screen, Stage! But 'tis 
merely a shadow of the power- 

ful appeal my Radio dramatiza- 

tions will command from the 

ready -made Audience eager to 

engage in a battle of wits with 

me. Fools -to think they can 

escape from the web of intrigue 

spun by the cunning and crafty 

fU MANCf1U 

RADIO - atttactioni 
INCORPORATED 

It o BLDG. RADIO CITY N. Y. 
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Oldest Radio Employe 
J. W. DEBELL, 74- year -old clerk in 
the music library of WHK -WCLE, 
Cleveland, and Mrs. DeBell will cele- 
brate their golden wedding anniversary 
Jan. 16, when staton employes will 
fete them at a party in their honor. 
Maj. DeBell, who came to this coun- 
try from Canada to enter radio work 
at the age of 67, is the oldest em- 
ployee of any Cleveland radio station. 
Before that time he was passenger 
agent for the Canadian Pacific Rail- 
road in Winnipeg, Man. 

WOL 
WASHINGTON, D. C. 

1,000 Watts 
DAY & NIGHT 

Affiliated With the 
Mutual Broadcasting System 

1 230 KC. 

GUNNAR \VIIG, general manager 
of WHEC, Rochester, N. Y., reverted 
to his sports announcing days recently 
during the vacation of Lowell Mac- 
Millan, sports director. Called on to 
broadcast the play- by-play story of 
the city playground ping poug cham- 
pionship finals. Mr. Wiig reversed the 
usual procedure by having a table 
set up in the station's organ studio 
and bringing the players to the sta- 
tion where the matches could be 
broadcast under the best conditions. 
KMOX, St. Louis, claims a scoop in 
flashing the appointment of Felix 
Frankfurter to the U. S. Supreme 
Court when it was announced by 
President Roosevelt recently. When 
a UP flash was received at 11 :03 :45 
a. m.. Don Owenby, on duty in the 
KMOX news department, checked the 
schedule, found a news courtesy an- 
nouncement set for 11:04:30, shouted 
the flash down the copy chute to the 
announcer's room, where it was typed 
and broadcast exactly 45 seconds after 
the flash was received from Washing- 
ton. KMOX now has Transradio as 
well as UP service. 

IN 

KNOK, St. Louis, and KFRU, Col- 
umbia, Mo., carried exclusive broad- 
casts of the Missouri State Legislature 
opening Jan. 4, with KFRU lines run 
direct to the capitol building in Jef- 
ferson City. During the two -hour 
Pickup. listeners heard an interview 
with the speaker of the house. assem- 
bly of the legislature, and the gov- 
ernor's address. Bruce Barrington and 
Paul Aurandt of KKOK announced. 
and Bob Haigh, KFRU, operated 
equipment. 
KGVO, Missoula, is now occupying 
its new studio and office building on 
West Front Street in Missoula. The 
entire setup is expected to be com- 
pleted and ready for public inspection 
in time for KGVO's birthday cele- 
bration Jan. 18. 

WKY, Oklahoma City, has built a 
special studio in the Oklahoma capitol 
building from which a legislative news 
program will originate each day the 
state legislature is in session. 

THREE -STATION network was used 
Jan. 8 for the first time during Your 
Illinois a Sunday afternoon public 
service program on WJJD. Chicago 
On that date, W. Emery Lancaster 
president of the Illinois Civil Service 
Commission. spoke from Quincy of 
WTAD, that city ; WCBS, Spring 
field, and WJJD, Chicago. 

A LESSON 
MATHEMATICS! 

20 small markets 1 LARGE MARKET 

Simple Isn't it ? 

But it is salesologically correct. KFYR serves these many 

markets which combine to give you a large potential market 

of 500,000 Radio families. 

NBC Affiliate 
550 Kc. 

Let us sell your story 

KFYR 
The Regional station with the 

cleared channel coverage 

5000 W. Day 
1000 W. Night 

MEYER BROADCASTING CO. 
BISMARCK N. D. 

National Representatives -Gene Furgason & Co. 
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WLW Awards 
TO HONOR those who have 
served the broadcasting de- 
partment of the Crosley 
Corp. for many years, WLW 
will broadcast "In Recogni- 
tion" Monday, January 23, 
from 11:15 to 11:45 p. m., 
EST. Powel Crosley, Jr., 
president of the Crosley Cor- 
poration, will appear on the 
broadcast. Awards for out- 
standing services during 
periods of 5, 10 and 15 years 
will be presented during the 
half - hour broadcast. Miss 
Beulah Strawway, WLW's 
director of trade relations, 
suggested the title. 

WENR, Chicago, and WIND, Gary, 
aired an half -hour evening progran 
Jan. 5 on behalf of the German Refu 
gees Committee in a drive said to 
have been inspired by A. L. Lasker, 
retired board chairman of Lord & 
Thomas advertising agency. Dramati 
zations of actual experiences of ref u 
gees were featured on the program 
which was credited with being largely 
responsible for raising $1,100,000. 
WIBW, Topeka, carried an account 
of the inauguration of a new state ad- 
ministration in five episodes Jan. 8, 
starting at noon with the oath of of- 
fice taken by Governor -elect Payne 
Ratner and other state officials and 
late rincluding the First Lady's re- 
ception at the Governor's mansion, an 
interview with the new chief execu- 
tive in his statehouse office, the Gov- 
ernor's reception at the mansion. and 
finally the grand march at the inaug- 
ural ball in the evening. All the re- 
mote broadcasts were supervised by 
Art Holbrook, special events announc- 
er, and Karl Troeglen, chief engineer. 
KSTP, St. Paul, provided Minnesota 
inauguration -day accounts for listeners 
unable to listen to their radios during 
the day by recording highlights, along 
with the full inaugural ceremony, edit- 
ing the whole and re- recording the sig- 
nificant parts, then cueing these into 
a continuity covering the entire day 
and rebroadcasting the transcribed 
program later in the day. 
NBC -Chicago, has established a de- 
partment of information as a subdi- 
vision of its press department headed 
by William Ray. The new department 
will handle all comments and listen- 
ers' questions, combining previous 
functions of the audience mail de- 
partment and night manager's office. 

WALTER HARRISON, editor of :he 
Oklahoma Times, is heard Sundays on 
the non -commercial show, News Comes 
to Light, on WKY, Oklahoma City. 
Program is in interview -discussion 
form, with Ben Bezoff, WKY news 
editor, asking the questions. 

THE EARS 
HAVE IT! 
Thousands upon thousands of 
ears perk up when WAIR tells 
a sales story. Here's a station 
that has both the listeners and 
the listeners' confidence. 

WAIR 
Winston- Salem, North Carolina 

National Representatives 

Sears & Ayer 
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263 
quarter hour 

participations 

in the KMBC 
Happy Kitchen 
were used by 

national 
advertising 

agencies 
in 1938! 

(no extensions 
or unexpired 

contracts 
included) 

Ask any 
Free & Peters 
salesman to 
give you his 
newest story 

KMBC 
OF KANSAS CITY 
The Program Building 
and Testing Station 
FREE & PETERS, Inc., Nat'l Reps. 

WITH a new information morgue 
covering practically every subject 
from .Alice in Wonderland to zoos, 
CBS is developing one of the most 
complete information centers in ra- 
dio. The project, started last June. is 
corder the direction of Stanford Mir - 
kin. who estimates he has 13.000 clip- 
pings with 600 coming in each week 
for sorting and filing. They come from 
CBS employes who are helping to fill 
the files with information on subjects 
in which they specialize. 
USING "unofficial" conversations 
with church and state lenders in 
South America as background mate- 
rial. Dr. Maurice S. Sheehy. head of 
the Department of Religions Educa- 
tion at Catholic U. Washington. is 
giving a series of talks on the fur- 
ther unification of the Americas 
through cultural relations. which are 
broadcast on the NBC networks from 
the different points in South America 
where Dr. Sheehy stops on his 18.000 - 
mile good -will tour of the continent 
accompanied by Bishop James H. 
Ryan of Omaha. 
AS A RESULT of their appearance 
on the Refugee Theatre of the Air 
program on WHN, New York, the en- 
tire group of artists were booked for 
n stage presentation the week of Jan. 
13 nt Faya Theatre in Providence by 
E. M. Fay owner of the theatre, who 
had not even seen the performers. 
REITERATING allegations of cen- 
sorship on the big chains [BROAD- 
CASTING, Jan. 11 Boake Carter. at 
present on a country -wide lecture 
tour was interviewed during a visit 
nt West Palm Beach, Fla.. by Gun- 
nar Back, program director of WJNO, 
West Palm Bench. The interview was 
recorded and rebroadcast via tran- 
scription on that station. 
MEMBERS of the staff of KSFO. 
San Francisco, were presented with 
Christmas bonus checks equal to a 
week's pay by Manager Philip G. 
Lasky. 

It Speaks 
Their 

Language 

CKAC 
MONTREAL 

About 3/4 of Montreal's 

population speaks French 

CKAC speaks French 

Canada's 
Busiest 
Station 
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NEWS every hour, on the hour, 
supplemented by four news periods 
daily, now is being broadcast over 
WJW, Akron. Edythe Fern Mel- 
rose, who joined WJW Dec. 1 as 
commercial manager, contracted 
for complete UP news service, and 
the news is sponsored by Richman 
Brothers, nationwide retailers of 
men's clothing. The first sponsored 
program originated in the show- 
rooms of the A k r on Richman 
Brothers store. Shown in the photo 
taken on that occasion are (1 to r): Newscaster Bill Griffiths, An- 
nouncer Jack Watts and Jack Baer, 
who operates the Richman store. 

STAFF members of WGAR, Cleve- 
land, for the third consecutive year 
received a 10% bonus from Manager 
John F. Patt at the annual Christ- 
mas party. After the staff get -together 
and check distribution, the party was 
opened to the local press and adver- 
tising agencies. 
FRIENDLY spirit in radio is demon- 
strated every Sunday in Detroit, where 
two stations carry the New York 
Philharmonic program -WJR the first 
hour and WJBK the full two hours. 
At intermission WJR tells its listen- 
ers that the balance of the program 
may be heard on WJBK. 
KTSM, El Paso, originated a descrip- 
tion of the colorful Pageant of Le- 
gends Parade, principal feature of the 
annual Southwestern Sun Carnival, 
for a network of six stations Jan. 2, 
including WHK, Cleveland, WGN, 
Chicago, WREN. Kansas City ; WWJ, 
Detroit, WTCN, Minneapolis. The 
Sun Bowl football game between the 
Utah and New Mexico U's was car- 
ried by KTSM, KOB, Albuquerque, 
and KUTA, Salt Lake City. 
W9XA, shortwave adjunct of Corn - 
merciai Radio Equipment Co., Kan- 
sas City, has added to its schedule 
several rebroadcasts of programs car- 
ried by KCKN, Kansas City, Kan., 
along with others of WLW, Cincin- 
nati, KSL, Salt Lake City, and KITE, 
Kansas City. W9XA operates on 
26450 kc. with 1,000 watts. 
WATR. Waterbury, Conn.. is plan- 
ning to move its transmitter during 
January to a new site on the out- 
skirts of the city. 

7 out of 10 
Listeners to 

BUFFALO STATIONS 

tune in 

WGR or WKBW 
between 5 and 7 P. M. 

says Ross Federal 

BUFFALO BROADCASTING 
CORPORATION 

RAND BUILDING, BUFFALO 

Represented by 
FREE & PETERS 

AT LEAST two California stations 
which heretofore carried foreign lan- 
guage programs, have changed their 
policy to eliminate all such type of 
broadcasts. When Reiland Quinn was 
named manager of KYA, San Fran- 
cisco, three months ago, he brought 
about the cancellation of all foreign 
language programs on the "station. Re- 
cently KROY, Sacramento, formulated 
an all- English policy and put it into 
effect on Jan. 1. 
WBT. Charlotte. on Jan. 9 began 
signing on at 5:30 a. m. to carry the 
Farm Features program with Grady 
Cole. and now runs on a 201/2-hour 
working schedule. 
ACTIVITIES of the current Indiana 
Legislature are being covered by 
WLW, Cincinnati, with news bulle- 
tins sent each morning to the station's 
news rooms by Edmond C. Fount, edi- 
tor of the Hoosier Farmer. the Indi- 
ana Farm Bureau publication. Peter 
Grant broadcasts the bulletins. 
WCHS, Charleston, W. Va., has in- 
stalled a basketball court in its audi- 
torium, where City League and itiner- 
ant teams' games are played. 
WCCO, Minneapolis. nt the request 
of the newly- elected state government, 
originated the broadcast of Gov. 
Harold E. Stassen's inaugural ad- 
dress for a state -wide Minnesota net - 
work Jan. 3. WTCN, Minneapolis. 
and KSTP, St. Paul, made individual 
pickups, but all other stations in the 
state took the broadcast by wire from 
WCCO. Over the largest state -wide 
network in the history of Minnesota 
broadcasting. the address was carried 
through WCCO by KATE, Albert 
Lea ; WEBC, Duluth ; KDAL. Du- 
luth ; KGDE. Fergus Falls; KYSM, 
Mankato; KWNO. Winona ; WDGY, 
Minneapolis; K V O X. Moorhead: 
KROC. Rochester; KFAM, St. Cloud, 
WNAX. Yankton, S. D. 
WLS. Chicago, reports that $0.500. 
was sent in by listeners to its Good 
Neighbor spot announcements during 
the Christmas season. The listener - 
donations are used for purchasing 
wheel chairs for Chicago's invalid 
children. 

YOU KNOW 
THIS IS 

THE FACT! 

YOU KNOW the only thing 
that counts in Radio today is 

the Program! You know that 
husband, wife, son and daughter 
thrill to programs of Intrigue, 
Romance and Adventure! 
You know these are the pro- 
grams that build and hold audi- 
ences! You know that is what 
keeps sponsors on the air -and 
you know what I have been 
doing for 25 years for Colliers, 
Doubleday Doran, MGM and 
Paramount Pictures! 

TU MINCHU 
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We can accurately check 
any program you broad- 
cast as to number of lis- 
teners, economic level of 
listeners, and competing 
programs. 

Send for folder 
describing this 

new method. 

THE HOOPERHOLMES BUREAU, INC. 

Radios in 40% of Cars 
SURVEY of automobiles parked 
in paid -space parking lots and ga- 
rages in Metropolitan New York 
showed 40% of the cars to be radio 
equipped, seven investigators from 
Hooper- Holmes Bureau, on Dec. 
20, having peered into 6,850 parked 
cars in Manhattan, B r o o k l y n, 
Queens, Bronx - Westchester and 
Newark. 

109 MAIDEN LANE, NEW YORK 

Junket's Canadian Spots 
CHRIS. HANSEN Laboratories, 
Toronto (Junket), on Feb. 1 starts 
a spot announcement and contest 
campaign to run in February, 
April and June on a Canada -wide 
list consisting of CHNS, Halifax; 
CHSJ, St. John N. B. CHRC, 
Quebec; CFCF Montreal; CKAC, 
Montreal; CBO, Ottawa; CFRC, 
Kingston, Ont.; CFRB, Toronto; 
CHML, Hamilton, Ont.; CKTB, 
St. Catherines, Ont.; CKCR, Kitch- 
ener, Ont.; CFPL, London, Ont.; 
CFCH, North Bayy CJKL, Kirk- 
land Lake, Ont.; CKGB, Timmins, 
Ont.; CKLW, Windsor CKPR, 
Fort William, Ont.; CJIC, Sault 
Ste. Marie, Ont.; 

Ont.; 
Winni- 

peg; CKX, Brandon, Man.; CKCK, 
Regina, Sask.; CFQC, Saskatoon, 
Sask.; CKBI, Prince Albert, Sask.; 
CJOC, Lethbridge, Alta.; CFAC, 
Calgary; CJCA, Edmonton; CJAT, 
Trail, B. C.; CKOV, Kelowna, B. 
C.; CFJC, Kamloops, B. C.; 
CHWK, Chilliwack B. C.; CJOR, 
Vancouver; CKWX, Vancouver. 
Account was placed by A. McKim 
Ltd., Toronto. 

Ted Silenced 
A FREAK accident caused a 
13- minute break in Ted Hus- 
ing's broadcast of the Orange 
Bowl football game at Mi- 
ami Jan. 2 over CBS. The 
Tennessee team had just 
scored its first touchdown 
when an airplane spraying 
crops a few miles north of 
Fort Lauderdale crashed into 
the telephones wires connect- 
ing South Florida with the 
rest of the country, killing 
both telephone and network 
radio a e r v i c e. Emergency 
crews of the telephone com- 
pany in less than 15 minutes 
set up a temporary circuit 
around the break. 

WOW, Omaha, recently donated spo 
announcements to Omaha Taxpayers 
Assn. for its drive to collect delin 
quent taxes, which has netted over a 
half- million dollars in unpaid taxes in 
Omaha and Douglas County, Neb. 

FACILITIES 
that CHALLENGE ! 

While Reaching Canada's Richest Market 
at CFRB, TORONTO, ONTARIO 

(77*: 

Now, more than at any other time, comments are 
pouring in about the fine job being done by Canada's 
favourite radio station! CFRB listeners are respond- 
ing to the station's highest calibre entertainment by 
supporting the manufacturers sponsoring CFRB 
commercials! To obtain the maximum results from 
YOUR radio dollar, present your message to Cana- 
dians through CFRB, Toronto, Ontario. 

Right up to the minute describes the facilities of 
CFRB, Toronto, the most popular radio station in 
Ontario, Canada's wealthiest province! CFRB's trans- 
mitter has 100% modulation crystal control, right 
at the centre of this greatest Canadian purchasing 
market! 

Of CFRB's trained staff of announcers, one was 
recently voted Ontario's favourite! Four large stu- 
dios equipped with Johns -Manville Acoustic Installa- 
tion are available, including commodious Studio No. 1 
with its ample stage. You need merely look -in on 
one of our participating programs to note the ready 
enthusiasm of the public for any of the many spon- 
sored and sustaining programs to which CFRB wel- 
comes them. Double turntable equipment of the 
latest type, for broadcasting 78 R. P. M. and 33 1/3 
R. P. M. is ever available to handle your transcrip- 
tion needs. 

ENO WONDER.'-- 
CFRB's PRO- / 
GRAMS HAVE 

EVERYTHING. 

CFRB HAS 
EVERYTHING! 

J 

k 

\, 

CFRB TORONTO 
THE KEY TO ONTARIO SALES! 

Advertising Representatives in U. S. A. 
JOSEPH HERSHEY McGILLVRA 

New York Chicago San Francisco 
Los Angeles Atlanta 
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INSTALLATION of the new CBS 
television transmitter in the Chrysler 
Bldg., New York, is progressing at a 
pace which is expected to make it 
ready to go on the air by the time 
the New York World Fair opens April 
30. RCA equipment is being installed. 
Latest reports are that the television 
transmitter being built by DuMont 
Laboratories at Passaic, N. J. will 
be ready about Feb. 1. 
A WESTERN Electric transmitter 
has been ordered for the new WENY, 
Elmira, N. Y., authorized for con- 
struction by the FCC to operate with 
250 watts daytime on 1200 kc. It 
will be operated jointly with WESG, 
leased from Cornell University by the 
Elmira Star -Gazette also to be the 
licensee of WENY. 
NORTHERN Broadcasting Co., has 
bought two Lingo vertical radiators 
for its two new 1,000 -'watt stations, 
CJKL, Kirkland Lake, Ont., and 
CKGB, Timmins, Ont. 
AUSTIN studios of KATE, Albert 
Lea, Minn., have been rewired by En- 
gineer George Church for a separate 
patch panel through which remotes 
from Austin are patched at night. A 
new Clough Brengle tube tester and 
analyzer also had been added to the 
KATE equipment. 
WTAR, Norfolk, has purchased a 
Type 5 -D Transmitter, contingent 
upon the grant of power increase to 
5 kw. 

NORMAN HURLEY, chief engineer 
of WAPI, Birmingham, is planning 
new remote equipment for the station, 
and Jimmy Evans has completed speci- 
fientions for the new WAPI mobile 
unit. 
WTAR, Norfolk, is rushing installa- 
tion of its new 5,000 -watt transmit- 
ter, including enlarging of the trans- 
mitter house at Glen Rock, Va., to 
accommodate the RCA 5 -D equipment. 
Installation, supervised by Technical 
Director J. L. Grether, is expected to 
be finished by Jan. 21. 

WBBM, Chicago, has remodeled its 
mobile unit to install duplicate chan- 
nels, and automatic equalizers. RCA 
recorders are used in the mobile trail- 
er unit. 
WHK -WCLE, Cleveland, recently 
completed six new ultrahigh frequency 
receivers to be used in conjunction 
with the stations' shortwave equip- 
ment. One set is to be installed in 
the WHK -WCLE mobile unit, four 
others at remote points throughout 
the city, and the sixth packed in a 
portable case to be used anywhere. 
Revamping of the shortwave equip- 
ment also included installation of a 
new speech amplifier in the mobile 
unit. 

HIGH WINDS destroyed the 155 - 
foot vertical antenna of WHMA, An- 
niston, Ala., the morning of January 
5. Erecting a temporary antenna im- 
mediately, the station carried on with- 
out losing any time on the air. 
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WDRC Ultra -High Tests 
PRACTICAL tests of frequency 
modulation, as opposed to the con- 
ventional amplitude modulation, 
for broadcast purposes in the high 
frequencies, were authorized Jan. 
9 by the FCC, in granting the ap- 
plication of WDRC, Hartford. The 
station was authorized to use a 100 
watt transmitter developed by Dr. 
Edwin H. Armstrong, New York 
inventor, in the frequencies 86,000 
to 400,000 kc., and 401,000 kc. and 
above from the studios of WDRC. 
While employing a wider frequency 
band, of some 200 kc. as against 
10 kc., for standard transmission, 
preliminary experiments have in- 
dicated that greater coverage, less 
interference and superior quality 
is possible. 

BEN FARMER, operating WGTM, 
Wilson, N. C., has applied to the FCC 
for a new local outlet on 1370 Ice. in 
Concord, N. C. 

hS/ 
COUNT 
MOST 

WCPO 
Cincinnati 

The three major sur- 
veys conducted here 
in 1938 show WCPO 
the third station in 

Cincinnati 
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ROOM 
JAMES R. DONOVAN, chief engi- 
neer of WDOD, Chattanooga, on Jan. 
17 rejoins WTOC, Savannah, re- 
placing Laws Meador, resigned. Mr. 
Donovan, until he joined WDOD a 
year and a half ago, was WTOC's 
chief engineer. 
MARTIN KIEBERT, engineer of the 
FCC, was transferred Jan. 3 from 
Seattle to the Washington, D. C. 
office. He formerly served as consult- 
ing engineer to 22 Pacific Coast sta- 
tions. 
JOSEPH. H. COHEN, CBS Holly- 
wood engineer, ma r r i e d Eleanor 
O'Connor at Santa Ana, Cal. Dec. 30. 
JAMES MIDDLEBROOKS, CBS 
New York liaison engineer, now in 
Hollywood, is the father of a 7%- 
pound girl, born Dec. 29. 
MARJORY BECK, of KGER, Long 
Beach, Cal., is said to be the only 
feminine sound effects engineer in 
Southern California. 
DR. VICTOR J. ANDREW, consult- 
ing engineer has been elected chair- 
man of the Chicago section of the In- 
stitute of Radio Engineers for 1939. 
WALLACE MILLER, new to radio. 
has joined the engineering staff of 
KATE, Albert Lea, Minn. 
ROBERT T. ANDERSON, radio 
"ham" who operated his own station 
W9MWC at Harrisburg, Ill., during 
the Ohio River flood in January, 1937, 
and for his heroic work won the Wil- 
liam S. Paley Amateur Radio Award, 
has been made engineer for the CBS 
broadcasts of the New York Philhar- 
monic- Symphony Orchestra. 
BEECHER HAYFORD, chief engi- 
neer of WCOA, Pensacola, will also 
be chief engineer of the new WJHP, 
Jacksonville, recently authorized by 
the FCC. The John H. Perry news- 
paper interests, operating WCOA, will 
also operate WJHP. 

A COMPLETE 

QUARTZ CRY'S`TALS 

HOLDERS and OVENS 

BLILEY ELECTRIC COMPANY 
UNION STATION BUILDING ERIE, PA. 
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Shirt Echoes 
NBC sound engineers, at a 
recent Toscanini broadcast 
of the NBC Symphony Or- 
chestra, discovered that the 
tone values, especially in the 
higher frequencies, were reg- 
istering with unusual sharp- 
ness, and after investigation 
found this was due largely 
to the fact that most of the 
gentlemen in the studio audi- 
ence were wearing stiff dress 
shirts. Because of this, the 
sound waves came bouncing 
back in a manner which 
caused a reverberation, not 
present when informal attire 
was worn, sufficiently percept- 
ible to register on the oscillo- 
graph which testa acoustical 
conditions in the studio. They 
further reported that large 
persons, especially men, ab- 
sorb sound waves better than 
small persons. 

GARLAND WILSON has been en- 
gaged as engineer of the new KTSW, 
Emporia, Kan., now under construc- 
tion, whose chief engineer will be Paul 
H. Daniels, formerly at KFBI, Abil- 
ene, Kan. 
"MIKE" CHUCKRAY, formerly of 
KFRU, Columbia, Mo., has joined the 
control staff of KXOK, St. Louis. 
JIM BELOUNGY, chief engineer of 
WBT, Charlotte, and a well -known 
marksman and hunter, recently was 
honored by the National Rifle Assn. 
with appointment as a life member 
of the organization. 
DAN SMITH, formerly of KBIX, 
Muskogee, Okla., has joined the en- 
gineering staff of KOME, Tulsa. 
ARTHUR MARTIN has joined the 
engineering staff of WALR, Zanes- 
ville, O. 
FRANCIS RIES, formerly of KITE, 
Kansas City, has joined the engineer- 
ing staff of KCKN, Kansas City, Kan. 
MEL JOHNSON, chief engineer of 
KDON, Monterey, Cal., is engaged 
to marry Dorothy Miltz, of Oakland. 
S. J. BEGUN, well known for bis 
electrical and radio developments, has 
joined the Brush Development Co., 
Cleveland. 
LOUIS BOOKWALTER, technical 
director of KOIN -KALE, Portland, is 
the father of a boy born Jan. 3. 
REMBERT R. OWEN has joined the 
engineering staff of WATL, Atlanta. 
WALT H. R A D K E has joined 
WIBW, Topeka, temporarily to fill 
in for Chief Engineer Karl Troeglan, 
who is supervising construction of the 
new WIBW transmitter. Radke, a 
former WIBW control engineer from 
1930 to 1935, has been with a Mil- 
waukee advertising agency. 
JAMES M. BURKE of the transmit- 
ter staff of WAGA, Atlanta, and Mrs. 
Burke became the parents of a son, 
James II, born Jan. 3. Mr. Burke 
formerly was chief engineer of WRGA, 
Rome, Ga., and later with WDOD, 
Chattanooga, Tenn. 
R. D. AVERY, chief engineer of 
WDBJ, Roanoke, Va., has accepted 
a position with the State Motor Ve- 
hiele Department in charge of con- 
struction of a statewide police radio 
system in Virginia. J. W. Robertson 
has been promoted to chief engineer. 

Harry Fouch 
HARRY FOUCH, recording engi- 
neer of Universal Microphone Co., 
Inglewood, Cal., died Jan. 3, a few 
days after a major operation. He 
is survived by a son, James L. 
Fouch, laboratory technician of 
Universal, and a brother James R. 
Fouch, president of the firm. 

New Plan of Measuring 
Volume Level Developed 
A NEW SYSTEM of measuring 
volume or program level, designed 
to eliminate the confusion caused 
by a lack of any previous standard 
method of measurement, is em- 
ployed in calibrating the new vol- 
ume indicator developed by engi- 
neers of CBS, NBC and the Bell 
Telephone Laboratories, assisted by 
the Weston Electrical Instrument 
Corp., which is manufacturing the 
new meter. These indicators are 
now being installed by the net- 
works and the Bell System and on 
May 1 they will adopt the new 
calibration as standard for volume 
measurements. 

This standard system sets zero 
volume level as one milliwatt with 
an impedance of 600 ohms. Read- 
ings are designated in terms of 
"vu ", numerically equal to the 
number of db above volume level 
which was the previous terminol- 
ogy and which was less exact as 
there was no agreement as to what 
should constitute zero level. New 
standards, of course, can be used 
only in reference to the new meter, 
which is now available only as a 
Weston Type 30 Volume Level In- 
dicator. Specifications have been 
made available to other manufac- 
turers, however, and it is expected 
they will enter the field. Announce- 
ment was signed by H. A. Affel, 
assistant director of transmission 
development, Bell Telephone Lab- 
oratories; Howard A. Chinn, engi- 
neer in charge audio engineering, 
CBS, and Robert M. Morris, devel- 
opment engineer, NBC. 

LIVA MORGAN CRAFT, of Cedar 
Rapids, Ia., on Jan. 10 was issued 
Patent No. 2,142,999 by the U. S. 
Patent Office. It covers an oscillation 
ystem and was partially assigned to 

Collins Radio Co., Cedar Rapids. 

LOOK AT THAT 
CHART -I'M 
INSULTED! 

I'M THE supreme mastermind. 
I have always been able to out- 
wit my pursuers. But there is no 
escaping the efficiency boys and 
their graphs. From the looks of 
this audience chart maybe Pm 
making a mistake broadcasting 
my exploits. Maybe roo,000,000 
minds are too much for me. 
no, No, NO -not for 
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Publisher Buys Time 
THE Toronto Globe & Mail on Jan. 
15 starts a series of five Sunday 
half -hour addresses by its pub- 
lisher, George McCullagh, on the 
theme "Let's do some plain talking 
about conditions in Canada ", on 
practically all privately -owned sta- 
tions in Ontario and one Montreal 
station. MacLaren Adv. Co., To- 
ronto, handles the account. 

I.O OSIASMlE/ 

TELEVISION STUDY 
IS BEGUN BY FCC 

IMPETUS recently given televi- 
sion through announcement Jan. 3 
by RCA of plans to market trans- 
mitters to broadcasters, received 
official cognizance of the FCC with 
the appointment of a committee to 
study the whole subject and pre- 
pare recommendations. Commis- 
sioner T. A. M. Craven, former 
chief engineer, was named chair- 
man. Other members are Thad 
Brown and Norman S. Case. 

The Commissioner announced 
that the application of the Mil- 
waukee Journal Co., operating 
WTMJ, to inaugurate an experi- 
mental television service to test 
public reaction, had been referred 
to the committee. Along with it 
the Commission referred the pro- 
posed standards for television 
transmission and reception submit- 
ted by the Radio Manufacturers 
Assn. several months ago, after 
long deliberation by its engineer- 
ing committee. 

The Milwaukee Journal has con- 

Akron Lamp on Six 
AKRON LAMP & MFG. Co., Ak- 
ron, O. (farm lamps), has started 
a varied schedule of minute spot 
announcements or quarter - hour 
participations on Barn Dance pro- 
grams on six Midwestern stations 
including KITE and WSM. Guen- 
ther- Bradford & Co., Chicago, is 
agency. 
tracted for the purchase of an RCA 
1,000 watt television transmitter- 
the first to enter the field under 
the new RCA policy. The applica- 
tion looks toward revision of FCC 
regulations to permit setting up an 
experimental program service for 
home reception as a test of "looker 
interest" in visual programs. Un- 
der existing rules the Commission 
requires research and technical ex- 
perimentation by all those holding 
experimental television licenses 
[BROADCASTING, OCt. 15, Nov. 1, 
1938]. 
Regarding the proposed television 

standards of RMA, the FCC stated 
that a number of manufacturers 
and experimenters have expressed 
opposition to their promulgation. 

ATCII SALES SOAR 
The KSCJ PERPETUAL 

SURVEY WAY ! 

Sales soar when you fit 
your radio advertising to 
your products the KSCJ 
Perpetual Survey way. 

There's no hocus -pocus 
to the success of the KSCJ 
Perpetual Survey. It's simply 
an hour by hour, day by day 
check of listener preferences 
in the rich, extensive KSCJ 
area. And it has been going 
on daily for over a year. 

Ask George Hollingbery 
about it, or write to KSCJ for 
further details. 

Over 1,688,070 Listeners in 

KSCJ .02 Millivolt 
Area ! 

THE QUESTION: 

"Is Your Radio Turned On? 

If so, to What Station are 

You Listening ?" 
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Television Creates 
Highspot in Radio 
THE first public demonstrations 
of television receivers in New York 
last June and the subsequent prog- 
ress of this infant art toward its 
debut into the entertainment world 
were chosen by Fortune as the out- 
standing radio news of the year. 
In its summary, "A. D. 1938 ", 
published in the January issue, 
Fortune says: 

"Radio made the popular tech- 
nological news of the year when in 
June television receiving sets were 
demonstrated to large crowds by 
several New York stores. RCA 
after having put on a television 
broadcast of a Broadway play for 
the first time, pinched out the 
flurry by suspending its experi- 
mental broadcasts, inferring that 
television was not yet quite ripe. 
However, Mr. Sarnoff was able to 
say later that limited television 
broadcasts and some receivers 
would be ready in time for the 
opening of the World's Fair early 
in 1939. The sale of television parts 
to experimenters went forward 
merrily, and RCA's roaming tele- 
vision trucks made their first news 
broadcasts. RCA further developed 
its new large- screen pictures pro- 
jected from a cathode -ray tube and 
opened up a television demonstra- 
tion to the general public. GE ap- 
plied for experimental television 
licenses, CBS began to install a 
transmitter, and Paramount let it 
be known that it was ready to 
jump into the production of tele- 
vision shows." 

Television to Be Shown 
By RCA in Exhibit at 
Golden Gate Exposition 
THE RADIO division of the Golden 
Gate International Exposition in 
San Francisco has announced that 
television will be shown in corn - 
plete detail at the Treasure Island 
fair, which opens Feb. 18. David 
Sarnoff, president of RCA, has 
signed a contract calling for 15,000 
square feet of floor space in the 
Palace of Electricity & Communi- 
cations on Treasure Island. 

The television feature will pre- 
sent several reception sets of three 
dimensional animated pictures, 
made life -like by sound. Television 
transmission also will be shown. 

M. F. Burns, West Coast mana- 
ger of RCA Photophone, stated that 
RCA also will show radio facsimile 
and other new developments in the 
field of ultra -short -wave transmis- 
sion and reception at the Fair. Vari- 
ous services of RCA including ra- 
diomarine equipment manufacture, 
RCA communications and NBC ac- 
tivities will be revealed. Burns is 
in San Francisco supervising con- 
struction and the placing of the 
exhibit. 

KFRU 

COLUMBIA, MISSOURI 

A Kilowatt on 630 
A Sales Message over KFRU 
Covers the Heart of Missouri 
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Engineer Shifts 
Effected by CBS 
Over 30 Employes Are Given 
New Network Assignments 
WITHIN the last two weeks some 
30 of the engineers employed by 
CBS have begun work in a differ- 
ent network headquarters or owned 
and managed station. Eight men 
were transferred from W AB C, 
New York, and a like number from 
WBBM, with two leaving each of 
the network's other m. and o. sta- 
tions, each vacancy being filled by 
a man from some other part of 
the country. Reason for this whole- 
sale exchange of technical person- 
nel, which in many instances will 
give the individual engineers duties 
of a different nature, is to broaden 
the experience of the men to the 
mutual advantage of themselves 
and CBS. 

"Many of our engineers have 
abilities which their present jobs 
leave neglected," Mefford R. Run- 
yon, CBS vice -president, explained, 
"and we hope that by giving them 
a chance to work under new con- 
ditions we may uncover these la- 
tent possibilities. Individual trans- 
fers, which are going on all the 
time, have resulted in the advance- 
ment of certain men as they were 
enabled to show their diversified 
talents. 

Union Angle Belittled 
The routine nature of the trans- 

fers, exceptional only in the num- 
ber of men involved, was stressed 
by Mr. Runyon and by engineering 
executives, who pooh -poohed alle- 
gations that the men were being 
shifted for the purpose of segre- 
gating leaders of union activity, 
especially those who had tried to 
swing CBS technicians from their 
own organization, Associate d 
Broadcast Technicians, in t o the 
ranks of the CIO affiliate, Ameri- 
can Communications Assn. The 
former was recently certified as 
bargaining agent for all engineers 
at CBS owned and managed sta- 
tions by the National Labor Rela- 
tions Board, following an election 
held under NLRB auspices. 

Engineers transferred include: 
K. E. Davis, from WABC to 
WBBM; Gene English, from WABC 
to KNX; F. M. Evans, from WABC 
to WEEI; L. F. Farkas, from 
WABC to WBBM; V. M. Gamble, 
from WABC to WBBM; A. W. 
Hingle, from WABC to WBT; C. 
H. Kleinman, from WABC to 
WBBM; C. H. Malmstedt, from 
WABC to WBBM; E. B. James, 
from WEEI to WABC; R. G. Web- 
ster, from WEEI to WKRC; H. A. 
Forry, from WJSV to KMOX; D. 
S. Mahaffey, from WJSV to 
WBBM; J. G. Carey, from WBT 
to WABC; J. M. Whitman, from 
WBT to WJSV; Robert DeHart, 
from WKRC to WEEI; Ed Hamel, 
from WKRC to WBBM; L. S. Fisk, 
from WBBM to WCCO; F. R. Neu- 
berger, from WBBM to WABC; D. 
E. Hulse, from WBBM to KNX; 
F. K. Jones, from WBBM to 
WCCO; R. G. Kania, from WBBM 
to WABC; E. F. Knight, from 
WBBM to WBT; M. B. Korf, from 
WBBM to WABC; Edward Mal- 
colm, from WBBM to WABC; John 
Palmquist, from WCCO to WJSV; 
L. W. Smith, from WCCO to 
WABC; W. F. Castanis, from 
KMOX to WKRC; H. C. Fischer, 
from KMOX to WABC; J. B. 
French, from KNX to KMOX, and 
R. W. Miller, from KNX to WBBM. 

The Other Fellow's 

VIEWPOINT 
i 

Religion Locally 
EDITOR, BROADCASTING: 

I read with a great deal of in- 
terest and varying reactions your 
editorial "Religion Via Radio" in 
the Dec. 1 BROADCASTING. I am of 
the opinion that there is much in 
so- called commercial r el i g i o u s 
broadcasts that may well be sub- 
jected to the keen edge of criti- 
cism. It goes without saying that 
the "preaching of intolerance and 
fomenting hatred ", as you term it, 
can overstep the bounds of free 
speech as we know it in the United 
States. 

It is to be regretted that some 
there are who must flay with 
stripes of sarcasm, those who, in 
the true spirit of American free- 
thinking, worship their God in their 
own way. And I say this regard- 
less of where the whipping -post 
may be erected -be that location 
in pulpit, platform, newspaper, 
magazine or our own broadcasting 
lanes. There are some few trans- 
gressions which not even our sa- 
cred doctrine of free speech can 
countenance with grace, but let 
us not single out broadcasting as 
the only medium to feel the blade 
of condemnation. 

Religion and Networks 

In the present controversy cov- 
ered by your editorial, much stress 
is laid on what the networks do or 
do not do in connection with their 
policies as they may apply to re- 
ligious broadcasting. Frankly, I 
cannot see how it is possible to 
operate on a nationwide basis and 
do otherwise. And I say this with 
the utmost respect for the net- 
works which can and have done so 
much to elevate the standards of 
broadcasting. 

But, by the same premise, it is 
impossible to fully and completely 
apply network policies to local op- 
erations. Your statement that the 
networks "allot periods to the rec- 
ognized clergy which through their 
associations they divide among 
themselves" is indeed an excellent 
plan-excellent because networks 
are in the enviable position of be- 
ing able to regiment the nation's 
finest religious talent. But how 
about the local stations which seem 
to be urged by you to "Go and do 
thou likewise "? 

You term such a course a "sen- 
sible" one, and we agree -BUT- 
only if we, in our local field, can 
regiment a quality of religious 
broadcasting talent which is ac- 
ceptable to our own standards, 
which we do conscientiously try to 
maintain. Our experience along 
such lines has been extensive and 
interesting. We have and do, offer 
our services to local religious 
groups, only to have such service 
grossly misused at times. Inferior 
talent, last- minute preparations, 
and a general lack of responsi- 
bility have been a few of the trans- 
gressions. It has been our experi- 
ence that no few such organizations 
are fully appreciative of the value 
of broadcasting and the responsi- 
bilities it demands for acceptable 
performance. 

I am in no wise defending what 
you so aptly classify as "invective 
and rabble - rousing" religious 
broadcasting - no true American 
can do that and still keep faith 
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with those principles which have 
been guarded with so much life 
blood. But I do believe there are 
many stations carrying local com- 
mercial religious programs which 
perform a real service to their lis- 
teners. This of course focuses at- 
tention on your own suggestion: 
"Evidently they realize handsomely 
by their direct or indirect solicita- 
tion." 

I do not believe that the average 
local commercial religious broad- 
caster actually realizes so hand- 
somely in a financial way. The dif- 
ficulty, as I see it, is that all must 
pay the price exacted by the trans- 
gressions of the lesser number of 
unscrupulous commercial preach- 
ers. Isn't that true of all of us? 
Isn't the conscientious self- sacri- 
ficing minister subjected to public 
criticism which has its source in 
the conduct of the few who accept 
the obligations of the cloth with 
selfish gain as their guiding light? 

There are conscientious broad- 
casters and there are questionable 
broadcasters; t her e are worthy 
ministers and there are those who 
are unworthy; there are honest 
public servants and there are dis- 
honest public servants. Perhaps 
you know editors who may not 
measure up to your own ethics and 
most certainly we freely admit that 
there are questionable commercial 
religious broadcasters. 

In your closing aragraph you 
quote "By their fruits ye shall 
know them" and a good quotation 
it is. "By their fruits " - fruits of 
service to those who listen -should 
we judge all religious broadcasters, 
be they sustaining or commercial. 
I believe that I have had an op- 
portunity such as comes to so very 
few broadcasters, to observe the 
"fruits" of commercial religious 
broadcasting. Through extensive 
personal contact with listeners; 
through unsolicited letters from 
listeners and from close observa- 
tion, I am conscious of "fruits" 
which are flavored with a sincere 
appreciation for local commercial 
religious broadcasting. 

Sometimes I feel that the sophis- 
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tication of metropolitan living 
warps our opinions on what reli- 
gious service should or should not 
be. I say this because when I catch 
the pulse of those who live along 
the by -ways, I am conscious of a 
simple and homely religious theory 
which differs so much from my 
own. 

Yes, there are phases of com- 
mercial r e I i g i o us broadcasting 
which every honest and conscien- 
tious broadcaster should toss into 
outer darkness. They have no place 
in the realm of broadcasting. May 
we have the courage to act and the 
ability to sift the chaff from the 
wheat. But let's not unjustly con- 
demn the so- called "commercial 
preacher" just because he has the 
courage to buy time and the abil- 
ity to make that time profitable 
in a manner which fair thinking 
men can judge as her ful to many. 

GEORGE W. SMITH 
Managing Director, 

WWVA 
Wheeling, W. Va. 

Industry Cooperation 
Editor Broadcasting: 

The editorial on page 12 of the 
Jan. 1 issue is splendid. 

Your plea for industry coopera- 
tion is most timely and important, 
and it seems that an editorial of 
this nature would be unnecessary. 
It stands to reason that the broad- 
casters must work wholeheartedly 
together in their own interests and 
in the interests of sound public 
relations, in order to perpetuate 
our American System of Broad- 
casting, through which we, the lis- 
teners, obtain the finest radio pro- 
grams in the world. 

G. W. Weston, 
Secretary- Manager 
Electric Ass'n, 

Kansas City. 

PARDON ME FOR 
FORGETTING MY 

MODESTY! 

RAVE PRESS NOTICES? Certain- 
ly. I'm used to that! But when 
I begin to monopolize the air 
waves the Fan magazine editors 
and the Radio columnists will 
have to find new adjectives to 
tell about radio's greatest serial 
program. (I must make a note 
to have Karameh* arrange to 
take care of that fan mail.) 
That good old public will be 
getting into a new habit in 1939 
-the habit of dialing for and 
listening to 
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600,000 New 
Englanders 
have the same 
WT AG lis- 
tening habit. 

NBC BASIC RED NETWORK 
WEED and CO. 

¡National Representative 

2,.dß A N D i« h r,._ 
NBC will contine its series of broad- 
casts from the campuses of state agri- 
cultural colleges during the National 
Farm d: Home Hour in 1939. The first 
program in the new series will origi- 
nate at the University of Idaho Jan. 
18, 12:30 p. m., on NBC -Blue. Oth- 
ers are planned for the U of Missouri, 
Feb. 15, U of Georgia, March 15, U 
of Nebraska, April 19, and Oklahoma 
A. & M. College, May 17. 

COURSES in the technique of writ- 
ing for radio will be given during the 
winter term of the Writer's School 
conducted by the New York Chapter 
of the League of American Writers. 
which opens Feb. 6. An advanced 
course in radio for professional writ- 
ers will be taught by Helen Bergovoy, 
of the CBS Workshop; and George 
Asness, originator and director of the 
Federal Theatre Radio Unit, will con- 
duct the course for beginners. 

M 
RI&I+T OUT OV 
THE GROUND! 

Making money out of the Red River Valley's fertile soil 
comes sorta easy to our industrious hayseeds. And 
spending it is even easier! For instance, $58,704,000 is 
spent annually for food by WDAY's 1,509,706 listen- 
ers. $57,317,000 for automotive products. And so on. 
Nowhere in the Nation can you find a better market 
that can be cultivated at so little cost. Won't you write 
for all the facts? 

w]c., 
INC 

Affiliated with the Fargo Forum 
FREE and 
PETERS, INC. 
NATIONAL 
REPRESENTATIVES 

FARGO 
N. D. 

940 KILOCYCLES 
Sena WATTS DAT 

inne WATTS NIGHT 
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RADIO WORKSIIOP has been or- 
ganized in Beverly Hills, Cal., to ac- 
quaint laymen with problems and 
methods of modern radio. Headed by 
Jerome Schwartz, continuity editor 
of KMPC, that city, and Thorburn 
Cowan, Hollywood producer and em- 
see, the Workshop is giving an eight - 
week course in radio. Each week a 
different phase of radio is discussed 
by a prominent member of the in- 
dustry. Maintaining an atmosphere 
of the industry, the group holds its 
meetings in the main studio of KMPC. 
CHICAGO Radio Council reports 
that 244 local schools have 649 radio 
sets. Similar survey last June showed 
only 350 sets in 125 schools. For com- 
plete coverage of its many programs 
on Chicago stations, the Council es- 
timates that schools of 1,000 pupils 
need at least six table model radio 
sets. 
NEW serial for children, Chimney 
House, featuring characters from 
juvenile literature in new situations, 
is broadcast weekly on NBC-Red. The 
serial was written by Pauline Gibson 
of Scholastic Magazine, who has or- 
ganized the Scholastic National Ra- 
dio Guild, among high school groups 
interested in radio. 
KSFO, San Francisco, recently in- 
augurated a discussion program with 
cooperation of the San Francisco 
School of Social Studies. It is a 15- 
minute weekly feature and is entitled 
Social Studies Round Table. From 
time to time outside experts are in- 
vited to join with members of the 
school staff in special discussion on 
the program. The School of Social 
Studies, an experiment in adult edu- 
cation, was founded by Dr. Alexander 
Meiklejohn in 1932 and last year re- 
ceived a grant from the Carnegie 
Foundation. 
CELEBRATING the tenth anniver- 
sary of Nation's School of the Air, 
heard daily on WLW -MBS, four 
speakers reviewed the progress of the 
radio school during a special broad- 
cast Jan. 7. Speakers included B. H. 
Darrow, who set up the first broad- 
cast for the parent Ohio School of the 
Air; John W. Bricker, governor - 
elect of Ohio, one of the early teachers 
on the program ; Joseph Ries, WLW 
educational director, and W i 11 i a m 
Dow Boutwell, director of the Radio 
Workshop. 
HARRIET H E S T E R, educational 
director of WLS, Chicago, was music 
judge of the annual Rural Music and 
Drama Festival given in mid- January 
under auspices of Illinois U College 
of Agriculture. 

7Ather Advertiser 
Reports: 
"WFBL pulls definite results 
for us;" says Matthew Quinn 
of the Moore & Quinn Brewery. 
renewing his 52-time contract 
for the 3rd consecutive time - 
a contract that will bring the 
total broadcasts up to 150. 
Let WFBL strengthen your 
Syracuse sales efforts. Write 
or wire for rates and time. 

WFBL 
Syracuse, N. Y. 

or Free & Peters, Inc. 
National Representatives 

SYRACUSE 

Am/ 

EDUCATIONAL series explaining 
the functions of the Federal Bureau 
of Investigation, started by KLZ, 
Denver, recently is spotted immedi- 
ately after each Friday night news 
broadcast. The program, prepared un- 
der direction of J. Edgar Hoover, is 
devoted to interviews with Wayne B. 
Listerman, special agent in charge of 
the FBI Denver office. 

ON THE SPOT educational broad- 
casts from Kentucky's industries fea- 
ture the University of Kentucky's 
1939 radio schedule, which has just 
been published in booklet form and 
is available free of charge from the 
studios at the University of Ken- 
tucky, Lexington. 
IN ORDER to promote Americanism 
and in an effort to acquaint the peo- 
ple of Southwestern Washington with 
the freedom afforded them under the 
Bill of Rights, KWLK, Longview. 
Wash., has arranged for a series of 
forum programs to be presented by 
the members of the Cowlitz County 
Bar Association. On each broadcast. 
two or three members of the bar dis- 
cuss an article of the Bill of Rights. 
WLS, Chicago, originated its noon- 
time Dinner Bell program from Pur- 
due U. Jan. 9-10 and from Illinois 
U. Jan. 11 -12, featuring speakers 
from the Agricultural Conference and 
the Farm & Home Week Convention 
respectively. George Menard, WLS 
farm director, was in charge of the 
remotes. 
WIND, Gary, has started a new 
weekly series called The City under 
auspices of the University Broad- 
casting Council, Chicago. Purpose is 
to present a sociologcal discussion of 
the place a city has in the social 
structure, with emphasis on police 
protection, insanity, blighted areas and 
child welfare. 
DOROTHY GORDON, conductor of 
the MES program for children Not 
So Long Ago, on Jan. 20 will present 
her regular quarter -hour broadcast of 
songs and stories before the annual 
meeting of the General Federation 
of Women's Clubs, convening that 
day at the Mayflower Hotel in Wash- 
ington, D. C. 

TWICE- WEEKLY classes to give 
high school and college students a 
practical understanding of radio, both 
from a layman and professional view- 
point, have been started on WALR, 
Zanesville. O., under direction of 
King Whyte, program director. 

Children's Program Survey 
RADIO Division of the Massachu- 
setts State Federation of Women's 
Clubs is currently conducting a sur- 
vey to discover which children's 
programs are best designed to in- 
terest and develop the mind and 
character of children under 12 
years of age. A questionnaire has 
been sent out to some 80,000 wom- 
en in Massachusetts asking such 
questions as "What is your child's 
favorite program ? ", "Does it have 
educational value ?" "Is the child's 
emotional response desirable ? ". 
This information will be used by 
the Federation in its attempt to 
maintain radio programs. 

LOCAL SPONSORS! 
Use Radio's Greatest Salesman 

SMILIN' ED 

McCONNELL 
NEW SERIES 
HYMN TIME 

Transcribed 
NOW 78Programs 

Supplied by 

i 

PRESS-RADIO FEATURES,INC. 
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A CIVIL TEST FOR ANNOUNCERS 
New York Municipal Station Demands a Broad 

Knowledge of Microphone Candidates- 
DIFFERING from most radio 
stations, which employ announcers 
largely on the basis of perform- 
ance tests, WNYC, New York's 
non -commercial municipal station, 
requires its candidates for an- 
nouncing jobs to pass a six -hour 
written examination prepared by 
the Municipal Civil Service Com- 
mission, and only then admits them 
for the oral tests. More than 1,000 
candidates for the four vacancies 
in the station's announcing staff 
took the written examination in 
December as a preliminary to the 
oral examination which will be 
given in February to the 30 high- 
est scorers on the written part. A 
few of the questions follow: 

"The best way to evaluate a radio 

c 

The Encyclo- 
pedia of the 
whole radio 
advertising 
industry .. . 

out soon! 

program is to count the number of 
its listeners." Is this a valid state- 
ment? Why or why not? 

"Every radio program should be an 
entity which is complete in and of 
itself." Do you agree? Why or why 
not? 

List three important principles of 
direction which you should bear in 
mind in the direction of radio dramatic 
sketches. 

List three factors which determine 
the number of regular listeners which 
a radio station attracts. 

Can any radio program be entirely 
devoid of propaganda? Why or why 
not? 

"One of the most significant facts 
in modern government is the rise of 
the administrative agency." What is 
the basis for this statement? 

Is it possible for a radio station to 
affect the crime rate? How? 

Write a 50 -word announcement on 
the purpose of the Lima Conference 
in introduction to the radio presen- 
tation of a talk on Pan -American re- 
lations. 

Write a 50 -word announcement on 
Liszt suitable in introduction to the 
radio presentation of the Hungarian 
Rhapsody No. 2. 

Explain briefly the following musi- 
cal terms: oratorio, concerto, fugue, 
symphony, sonata, tone -poem. Name 
a well -known composition of each type 
and its author. 

Definitions were asked for 25 words. 
including: diapason, etymology, chore- 
ography. spoliate. torpid, etc. 

Finally the candidates were given 
25 sentences. some with grammatical 
errors, to correct. F o r example: 
"This data can be interpreted with 
great ease ;" "This is his, yours, and 
my problem ;" "They are as good as 
us." 

Actions by FTC 
THE Federal Trade Commission 
has charged M. L. Clein & Co., 
Atlanta (cold remedies) with mak- 
ing misleading claims for its Men - 
tho- Mulsion and Malco Cold Tablets. 
Zendejas Products Corp., Los An- 
geles, is charged with misrepresen- 
tation in the sale of proprietaries 
advertised in Spanish. Pinaud Inc., 
New York, has been ordered by the 
FTC to cease certain claims for 
its 612 Creme de Mascara. Eliza- 
beth Arden Sales Corp. and affili- 
ates have agreed to cease certain 
claims for cosmetics. 

"THE EARLY BIRD" 
CATCHES THE WORM 

... and the worm in this case is a load of sales for the 
participating sponsors of this easy -to- start -the -day -with 
program filled to the brim with music, weather signals, 
temperature reports, etc., under the direction of popu- 
lar Charlie McCarthy. Write, wire or 'phone for details. 

WHN 
DIAL 1010 

.,r, "..,H+,.,"n, w 
ww.ro"maco-wc 

FCC Annual Report 
(Continued from page 40) 

which required some form of ac- 
tion. Increasing use of radio for 
police, marine, fire, aviation and 
other services has swelled the num- 
ber of radio operators who must be 
licensed by the Commission to near- 
ly 40,000. Some 60,000 amateurs al- 
so are licensed. 

"The administrative task through- 
out the range of the Commission's 
functions is accordingly large, varied. 
and difficult ", the report continued. 
"Experience has demonstrated that the 
Commission is gravely understaffed 
for its task and that this condition is 
largely responsible for the accumula- 
tion of work and the inability to keep 
a great part of this work current. 
Overtime work by the staff is unavoid- 
able. and excessive. 

"It amounted in the fiscal year to 
2.062 days, or the equivalent of about 
5 days for every person in the Com- 
mission's headquarters organization 
of less than 400 people. Since the 
end of the fiscal year the overtime 
condition has grown somewhat worse. 

"To remedy this situation of un- 
derstaffing. overload, and accumula- 
tion, ns well as to provide more ade- 
quate and effective facilities for regu- 
lation. the Commission has recommend- 
ed this year a substantial increase in 
its budget. 

"Reorganization steps already taken 
have helped materially but they are 
not. and alone cannot he, a complete 
cure. The Commission was behind on 
its work on pending applications for 
broadcasting licenses, as well as some 
other phases of its work. Through 
speeding up, and n great deal of over- 
time work. this accumulation of cases 
and work has been handled and made 
practically current. 

"The divisional method of organiza- 
tion (i. e. Telephone. Telegraph and 
Broadcast Divisions), which divided 
responsibility for Commission action. 
was abandoned. The work was merged 
into a single organic whole. 

"Since the close of the fiscal year 
we have adopted measures to com- 
plete, or largely to complete, the re- 
organization of the Commission's ad- 
ministrative set -up, and the Examin- 
ing Division, as well as the Informa- 
tion Office as formerly operated were 
abolished. Formerly, recommendations 
made by the examiners were, in part, 
the basis for n great majority of the 
Commission's decisions. Under the new 
practice each hearing is to be conduct- 
ed by the Commission, by a commis- 
sioner, or by one or more suitably 
qualified employees. chiefly lawyers. 
The Commission. instead of the per- 
son who presided at the hearing. will 
file a proposed report of findings of 
fact and conclusions of law in each 
case, which report shall be public. Op- 
portunity will be afforded for the filing 
of exceptions and oral argument be- 
fore the Commission issues its final 
report or order. This procedure pro- 
vides for "fair play" by apprising the 
parties of the proposed decisions be- 
fore they are made final, as the Su- 
preme Court advocated in its decisions 
in the Morgan and other cases." 

NORTHWEST'S LEADING RADIO STATION 

5Ó0Ó WATTS 

OFFERS 

L I F E L I K E 

RECEPTION 

NEW 
TRANSMITTER 

BASIC RED 
N E T W O R K 

MINNEAPOLIS SAINT PAUL 

Recording Groups Merge 
Into Single Organization 
MERGER of the National Asso- 
ciation of Performing Artists and 
the American Society of Record- 
ing Artists into a single organiza- 
tion under the NAPA title was an- 
nounced Dec. 30 at NAPA head- 
quarters in New York. Since both 
groups were working for the same 
objective, "legislative and judicial 
recognition of the artists' rights in 
the mechanical reproduction of 
their interpretative works," the 
announcement s t ate s, "it was 
deemed wise to centralize the ef- 
forts under the supervision of one 
organization of a purely mutual 
character, one operated by the 
artists themselves for their own 
interests." 

All members of the ASRA have 
been accepted into the NAPA, 
which now claims to include "prac- 
tically all the recording artists in 
North America, both vocal and 
musical." Al Jolson, ASRA presi- 
dent, has been made a vice- presi- 
dent of NAPA, and the following 
members and directors of ASRA 
have been elected to the directorate 
of NAPA: Alfred Hertz, Mary 
Garden, Dick Powell, John McCor- 
mack, Al Jolson, Lucrezia Bori, 
Victor Young, Noel Coward, Arthur 
W. Levy, Richard Crooks. Fred 
Waring, NAPA president, called 
the merger the best thing that 
could happen for recording talent, 
whose efforts "have been shame- 
fully exploited for commercial pur- 
poses" and who "must make a 
united drive for universal recogni- 
tion and equitable consideration 
from the manufacturers and users 
of mechanical reproductions of our 
interpretative efforts." 

I F I RAN A RADIO 

STATION- 

IWOULD give my audience the finest 

programs the entertainment market 

offered. For I know there is no limit 

to public response if you give the 
public what it wants. 

I would make available to my 

sponsors only the finest programs in 

order to assure maximum results. For 
they richly deserve this for spending 
their money buying my time and for 
affording the public outstanding en- 

tertainment. 
And to keep faith with myself and 

with these 1939 resolutions . I 

would begin with Radio's Greatest 
Serial Program 

U MANCI O 

RADIO - tftactiane 
INCORPORATED 

RED BLDG. RADIO CITY N. Y. 

SEE PAGE 69 
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FROM $3 A DAY, SINGLE FROM $4.50 DOUBLE 
LARGE, BRIGHT ROOMS, NEWLY FURNISHED! 
NEWLY DECORATED! EACH WITH PRIVATE BATH! 

2 POPUULAR PRICED RESTAURANTS 

HOTEL 

McALPIN 
BROADWAY AT 34th STREET, NEW YORK 
Uncle: KNOTT Management JOHN J. WOELFLE, Manager 
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Would Retain WPTF 
(Continued from page 10) 

tion more than 10 years ago, it had 
been its consistent policy to de- 
velop it in the public interest, Mr. 
Coley reviewed the conditions of 
the agreement whereby WPTF be- 
gan operation during evening hours 
on 680 kc. with NBC's consent and 
with the option whereby NBC 
could purchase the station as a 
definite part of the arrangement. 

He pointed out that the only 
point of disagreement has been 
Durham's refusal to subordinate 
the rights of WPTF to those of 
KPO at a time when the FCC was 
considering changes in its regula- 
tions which might give WPTF an 
opportunity to further increase its 
power and hours and operation. 

Public Interest 
In his reply to Mr. Coley, Mr. 

Hedges said that after careful con- 
sideration "we have concluded that 
the public interest of the State of 
North Carolina will best be served 
by the ownership and operation of 
WPTF by the recently formed 
North Carolina Radio Corp., whose 
widely distributed ownership rep- 
resents the finest elements of a 
well diversified cross -section of the 
business and civic activities of the 
State of North Carolina." 

Furthermore, Mr. Hedges said 
that since Durham had already as- 
sured NBC of its willingness to 
cooperate in the acquisition of the 
station by NBC "we therefore feel 
sure that you will not only be will- 
ing but anxious to extend that 
cooperation to the North Carolina 
Radio Corp., composed as it is of 
such able and representative citi- 
zens of North Carolina and I 
therefore earnestly urge that you 
confer with their officers and di- 
rectors with that end in view." 

He added he was sure that mem- 
bers of the new corporation "would 
welcome the inclusion of yourself 
and your associates in their ranks, 
since it is their purpose to repre- 
sent as widely diversified interests 
as possible so as to insure at all 
times a truly impartial and disin- 
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You'll do 
your job bet- 
ter with the 
1939 Year- 
book Num- 
ber at elbows - 
reach! - 
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DISTRICT SESSIONS 
ARRANGED BY NAB 

FIVE district meetings of the NAB 
in the West and on the Pacific 
Coast, will be attended by NAB 
President Neville Miller from Jan. 
18 to Feb. 2. He will address the 
meeting in Denver (Colorado, Utah, 
Wyoming, Idaho and Montana) 
Jan. 18 -19 with Director Gene 
O'Fallon, KFEL, presiding; Port- 
land (Oregon, Washington, Alaska) 
Jan. 23, with Director O. W. Myers, 
KOIN -KALE, presiding; San Fran- 
cisco, (Northern California, Neva- 
da and Hawaii) on Jan. 26, with 
Director Ralph R. Brunton, KJBS- 
KQW, presiding; Los Angeles, 
(Southern California, Arizona, New 
Mexico), Jan. 27, with Director 
Donald Thornburgh, CBS vice pres- 
ident, presiding; Dallas, (Texas 
only) Feb. 2, with Director O. L. 
Taylor, KGNC, presiding. 

In addition to the district meet- 
ings, Mr. Miller also will attend 
sessions of the Sales Managers' 
Committee, to be held the day pre- 
ceding or the day following the 
main sessions. He will leave Wash- 
ington Jan. 16, accompanied by Ed 
Kirby, NAB public relations direc- 
tor, who also will address the 
broadcasters on phases of NAB ac- 
tivity under his supervision. 

Appointment of committees au- 
thorized at the meeting of the 
NAB board of directors in Wash- 
ington last month, including the 
important Pr o g r a m Standards 
Committee, probably will be de- 
ferred until President Miller's re- 
turn. He intends discussing ap- 
pointments with key broadcasters 
during his trip. Meanwhile, codi- 
fying of all of the policies relating 
to programs, including those of 
networks and independent stations, 
is going forward under his direc- 
tion. 

terested policy for the manage- 
ment and operation of WPTF." 

With the formation of the new 
corporation in December, it had 
been stated it was that organiza- 
tion's desire to retain as manager 
of the station Richard H. Mason, 
who has directed it for several 
years. It was learned, however, 
that there have been absolutely no 
negotiations with Mr. Mason and 
that he has refused to discuss this 
matter unless and until the com- 
pany has a radio station in Raleigh 
for which it is seeking an execu- 
tive head. 

WWNC 
ASHEVILLE, N. C. 

Fr!! Time NBC Affiliate 
1,000 Wan, 

The Onk Blanket Radio 
Cover of Prosperous 
Western North Carolina 

"The Quality Market 
of The Southeast" 
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Quaker Oats on WOR 
QUAKER OATS Co., Chicago, on 
Jan. 7 started a new weekly pro- 
gram The Man on the Farm on 
WOR, Newark, for Ful -O -Pep poul- 
try feed. The half -hour program 
is heard Saturdays and consists of 
musical transcriptions combined 
with ten minutes of interviews 
with local dealers and customers 
conducted by Joe Bier as m.c. The 
acount is handled by Benton & 
Bowles, Chicago. 

EXCLUSIVE contract for broad- 
casting 1939 baseball games of the 
Syracuse Chiefs of the International 
League over WSYR has been signed 
by the Atlantic Refining Co., which 
has sponsored Syracuse U football 
games over the station for several 
years. Account was placed through 
N. W. Ayer & Son, Philadelphia. 

230.6 METERS 
1300 KILOCYCLES 

NEW YORK'S 
S T A T I O N 

or DISTINCTIVE 

FEATURES 

112.119 WEST 116Th ST. 

NEW YORK 

EXCELS IN 
RESPONSE THRU 

ESTABLISHED 
FEATURES IN 

ENGLISH 

JEWISH 

ITALIAN 

POLISH 

Late Personal Notes 
GEORGE H. PAYNE, FCC commis- 
sioner, returned to Washington in 
early January after having been in 
Florida for several weeks -his second 
trip there since presenting a physi- 
cian's affidavit stating he was suffer- 
ing from "hyper- tension complicated 
with a valvular heart disease" and 
that he must "take a complete rest for 
a period of at least several months." 
NILES TRAMMELL, NBC execu- 
tive vice- president, arrived in Holly- 
wood Jan. 9 and planned to remain 
over for the Jan. 15 debut of the new 
Kellogg program The Circle. 
J. L. VAN VOLKENBURG, assistant 
manager of CBS -Chicago, went to 
Hollywood Jan. 3 to supervise the 
new Wrigley show titled Gateway to 
Hollvt000d. He is expected to return 
to Chicago about Jan. 25. 

JOHN PARSONS, formerly of 
WBNX. Springfield. Vt., and Edward 
Burns and Leo Keegan of Providence 
have joined the sales force of WNBC. 
New Britain, Conn. 
ED WOOD, sales manager of WGN. 
Chicago. has returned to his desk fol- 
lowing a week's illness. 
ROSSER FOWLKF,S, announcer of 
WAIR. Winston -Salem, N. C., has 
been placed in charge of continuity 
and production, renlacine Don Gardi- 
ner who joined WRC -WMAL, Wash- 
ington. 
GEORGE E. HALLEY, director of 
national program sales for KMBC. 
Kansas City, arrived in New York 
Jan. 11 for a two-week business stay. 

LEO BOULETTE, of the continuity 
staff of WLS. Chicago, is the father 
of a baby girl born Jan. 7. 

GEORGE JOHNSON, staff violinist 
of KVI. Tacoma, recently married 
Maxine Erickson. 

flow.. W H F 
ROCK ISLAND - MOLINE, ILLINOIS 

and DAVENPORT, IOWA 

MUTUAL 
BROADCASTING SYSTEM 

WITH POWER INCREASE 

FULL TIME TO 

1000 WATTS 
1240 Kilocyles 

THOROUGHLY BLANKETING 
a daytime area of 

600,000 People 
NIGHT 300,000 PEOPLE 

GENE FURGASON & CO., National Representatives 
NEW YORK CHICAGO KANSAS CITY 
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RICHARD E. O'DEA, vice -president 
of WNEW. New York, who has been 
ill with a heart ailment for the last 
three months, has left St. Joseph's 
Hospital, Paterson, N. J., and plans 
to return to work soon. 

J. F. DOBOSY and Albert J. Pekkola 
have joined the engineering staff of 
WHK -WCLE, Cleveland, as control 
operators. J. D. Woodward recently 
resigned from the engineering staff 
to become chief engineer of WBOE. 
new station of the Cleveland Board 
of Education, whose construction 
Woodward supervised while still on 
the WHK -WCLE staff. 

PHIL MYGATT, en route to Sydney 
to head J. Walter Thompson Co. ra- 
dio department in Australia, was in 
Hollywood Jan. 6 to confer with Dan- 
ny Danker, West Coast vice -president 
in charge of radio. 

HELEN SINCLAIR. of the radio 
copy department of Schwimmer & 
Scott, Chicago, has returned to work 
after an appendectomy. 

GAYLORD AVERY and Miss Laura 
York. both of the staff of WOW, 
Omaha. have announced their engage- 
ment. They are known as the "kid- 
dies". since both are less than five 
feet tall. 

J. OREN WEAVER. news editor of 
WBBM, Chicago, spoke Jan. 12 be- 
fore the Illinois Federated Women's 
Clubs, Chicago, on "Backstage in Ra- 
dio". 

WALTER ZIVI, formerly of Selviair 
Broadcasting System Inc., Chicago 
agency, has been named account ex- 
ecutive of Newby. Peron & Flitcraft 
Inc., Chicago. 

ART BEN7,ON. engineer of KVI. Ta- 
coma. is the father of a girl horn 
Christmas day. 

JACK HOINS formerly with the 
New York Daily News, has joined the 
CBS New York press department as 
copy editor. replacing Wallace West 
who was taken off the desk to handle 
publicity on television. shortwave on- 
erations and the network's new sub- 
sidiary. American Record Corp. Hal 
Davis has been transferred from the 
day staff to become night publicity 
manager. 

JEFF BAKER, announcer and dra- 
matic director of WTAR. Norfolk. has 
joined the staff of WRVA, Rich- 
mond, as announcer, replacing Ted 
Reams, now with CBS in New York. 

JOHN S. deRUSSY, for the last four 
years a member of the advertising 
department of the Philadelphia Rec- 
ord, has been appointed to the KYW 
sales staff. 

Universal 
AIRMASTER 
Microphones 

A new constant 
air velocity super 
microphone. Notable 
for fidelity of tone. 
sensitivity and wide 
range pickup. Free. 
range 30 to 12.000 
CPS. Output level 
-62 db. Includes 3. 
prong look ring plug 
and 25 ft. rubber 
covered cable. 

Model AV -H, high impedance (direct 
to grid): AV - P. to match 500 ohms line: 
AV -L. to match 200 ohm line: and 
AV- D, 33 ohms to match inputs, mixers 
or other low impedance lines. 

Microphone Division 

l *!1 2fniuenlc.l Mrawfslw.se Ca., Bd. 
NGLEWOOD E.poe,/A/Y GALiF S A. 

WILLIAM B. GELLATLY, former 
sales manager of WOR, Newark, has 
resigned from Miller Broadcasting 
System, sound -on -tape reproduction 
company, of which he has been sales 
manager for six months. No succes- 
sor has been named. 

J. E. BAUDINO, chief engineer of 
KDKA, Pittsburgh, on Jan. 10 spoke 
on "Developments in Radio Broadcast- 
ing" at the monthly meeting of Ra- 
dio Service Men's Assn. 

JACOB HEFFLER, comptroller of 
WCAU, Philadelphia, is the father 
of a girl born recently. 

MRS. JOSEPHINE GOFF, dramatic 
producer of KSL, Salt Lake City. 
has been named state chairman of 
radio publicity for the President's 
Birthday Ball. 

LARRY ROLLER, educational direc- 
tor of WHK, Mutual's Cleveland affil- 
iate, will direct six programs from the 
convention of the American Associa- 
tion of School Administrators, to be 
held in Cleveland Feb. 25 -March 2. 

GEORGE GERWING has resigned 
on doctor's orders as executive secre- 
tary of Los Angeles Chapter, Ameri- 
can Federation of Redo Artists. Ger- 
wing held the post only six weeks. and 
prior to that was Southern Califor- 
nia director of the Federal Theatre 
Project, from which he had resigned 
to become associated with AFRA. I. 
B. Kornblum, AFRA counsel, will 
handle duties of the executive secre- 
tary until the vacancy is filled. 

RUSS PAULSON, who managed the 
Los Angeles office of J. Walter Thomp- 
son Co. before it was consolidated 
with the Hollywood radio division on 
Jan. 1, has resigned from the agency. 

FRED GARRIGUS, of the staff of 
WEEI, Boston, and Mrs. Garrigus 
are the parents of a son, David Her- 
sey, born Dec. 29. Office Manager 
Helen Lee of WEEI was married to 
Bernard Smith, of Cleveland, Dec. 
10. Dorothy Drake has been appointed 
WEEI publicity director. 

IT TAKES MORE 
COURAGE NOT 

TO ACT! 

IAM DESTINED to be one of the 
big hits on the air. Everybody admits 
that. Many of the leaders amongst 
radio stations, (K D K A, W R C, 
WNAC, WRVA, WFBL, WFBR, 
WEAN, WBAX, WDRC, etc., 
etc.) have acted early and tied in 
with me. Successful people succeed 
with little effort where others fail 
with great effort -than s because suc- 
cessful men have learned to ride 
successful vehicles. Ask Collier's... 
ask Doubleday -Doran ... ask MGM 

. ask Paramount. When there is so 

much evidence of imminent success, 
it does not take courage to act -it 
takes more courage NOT to act. 

-U MANCOU 

RADIO ' tttactione 
INCORPORATED 

RKO BLDG. RADIO CITY N. Y. 

SEE PAGE 59 
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Financial History of CBS From Its Inception: Consolidated Statement of 
Total 

April 5, 1927 to Jan. I, 1938 
52 Weeks Ended 

Jan. 1, 1938 
53 Weeks Ended 

Jan. 2, 1937 
52 Weeks Ended 

Dec. 28, 1935 
52 Weeks Ended 

Dee. 29, 1934 

Gross income from sale of fa- 
cilities, talent and lines (after 
elimination of intercompany 

$159,500,871.85 sales) $34,239,896.09 227,780,300.67 $21,417,182.65 $17,823,387.51 
$24,351.185.22 Lees: Time discounts $6,592,656.55 $4,669,885.83 $3,588,616.92 $2,780,590.58 
17.703,369.60 42.054,554.82 Agency commissions 3,817,695.52 10,410,351.87 3,171,604.11 7,841,489.94 2,425,494.04 6,014.110.96 2.058.838.25 4,839,423.83 

$117,446,317.03 Net Income 23,829.544.22 19,938,810.78 15,403,071.69 12.988,963.68 
Operating and development 

67,694,885.16 expensen 18,045,118.26 10.601,120.01 8,403.816.32 7,22 24.4(4.53 

Net after operating and de- 
$49,751.481.88 velopment expense 10,784,425.96 9.337,690.72 6.999,255.87 5,759,559.15 

$835,186.82 Maintenance and repairs 181,031.67 30,388.05 24,225.92 20,631.27 
3,276,281.11 Depreciation 535.152.53 485,478.76 466,582.13 480.097.56 

Taxes -other than Federal 
988.232.90 income 369,318.19 225.821.07 95.614.83 83,279.72 

2,357,827.57 Rente 736,411.24 499,316.37 318,667.20 277,584.89 
Bad debts and provision for 

271.884.20 doubtful accounts 9,203.60 9,759.66 16,632.07 39,940.27 
Selling, general and adminis- 

21.034,852.70 28.213,765.30 trative expenses 3,894.395.24 5,675,512.41 3,712.549.27 4,963,313.18 2.941,191.91 8,862,914.06 2.803,167.78 8.204,650.99 

$21.537,666.58 Net after other expenses 5,108,913.49 4,374,377.54 3.186,841.31 2,554,908.16 

Other income: 
5102.671.50 Dividends 33,976.50 13,179.00 7,290.00 

Interest on marketable se- 
313,311.11 curities 41,645.15 84,646.77 80.855.68 56,182.05 

Interest on bank deposits 
84.058.23 and notes receivable 519.89 2.796.18 8,572.33 7,618.48 

Prior year's amortization of 
premium on marketable se- 

10,656.40 curities sold during 1937 10,656.40 
Profit on retirement of por- 

tion of stock of subsidiary 
16.983.00 company not consolidated 16,988.00 
27.153.84 Bad debts recovered 3,320.03 2.025.76 10,981.24 10,826.81 

Profit on sale of portion of 
12,487.92 stock of affiliated company. 12,497.92 

Profit on sale of marketable 
securities (specific certifi- 

18,252.45 cate or bond) 12.436.82 531.26 5,284.87 
96,424.13 Non -recurring income 

195,106.86 877,105.44 Sundry (net) 41.665.40 148,766.37 19,555.59 147 128.04 29.626.36 182,856.87 12,271.67 92,188.28 

$22,414,772.02 Total.. 5,267,679.86 4,621,505.58 8,269,198.18 2,647,091.44 

Income deductions: 
682,260.86 Interest 44,828.61 19.631.28 11.989.52 1,123.02 

Loss on sale of marketable 
securities (specific certifl- 

18.767.93 Cate or bond) 18,767.93 
Amortization of premium on 

47.066.92 marketable securities 2.891.23 29,614.21 14,661.48 
7,127.18 155.222.83 Sundry 63,091.54 22,522.46 41.003.73 15,684.50 

Net income before pro- 
vision for Federal income 

$22,259,549.19 taxes 5,194,588.32 4,498,983.12 3,228,194.45 2,631,406.94 
Provision for Federal income 

8.278,820,52 taxes 897,021.50 743,460.13 418,115.75 357.286.95 

Consolidated net income 
after provision forFederal 

$18,980,728.67 income taxes $4.297,566.82 $3,755,522.99 $2.810,078.70 $2,274,119.99 

CBS Phase of Network Inquiry 
(Continued from page 13) 

said. While the contracts prescribe 
certain fixed periods, he said these 
policies are sufficiently flexible to 
care for conditions which might 
arise locally, such as an automobile 
show which runs for a week, and 
other programs of shorter dura- 
tion than the customary 13 -week 
minimum schedule. 

Referring Mr. Runyon to the ex- 
hibit dealing with national spot ad- 
vertising on the owned and operat- 
ed stations, Mr. Porter asked 
why WKRC's national spot busi- 
ness represented only 5% of its 
local commercial time. Mr. Runyon 
responded that the competitive sit - 
uation is such that WKRC is 
used primarily for local advertis- 
ing accounts. Network affiliation, 
he said, has nothing to do with it. 
General competition with the other 
Cincinnati stations as well as with 
WLW affects the national spot 
picture there, he said. 

Asked whether CBS makes an 
effort to sell national spot through 
Radio Sales, Mr. Runyon declared 
he hoped it made a "better effort" 
than others. The manager of each 
station in cities where Radio Sales 
does not have an office, acts as the 
Ra d i o Sales representative for 
other CBS owned stations. 

WKRC does not procure Procter 
,& Gamble spot business, despite its 

Cincinnati location, though other 
CBS stations have it, Mr. Runyon 
declared in responding to Mr. Por- 
ter. Asked why WA13C's national 
spot time was so small, Mr. Run- 
yon declared that CBS had never 
made any particular effort to sell 
the station in that way because of 
its status as the network key. 

Network's Development 
Traced by Mr. White 

Resuming the stand Jan. 11, Mr. 
Runyon again was questioned on 
the power of local station man 
agers to refuse network commer- 
cials or sustainings to make way 
for important local programs. Mr. 
Runyon said he did not recall a 
single serious dispute in connec- 
tion with clearance of local time 
over owned and managed stations 
and that in many instances, mat- 
ters of that character were simply 
handled in routine fashion and did 
not come to his attention. 

Clearance of time for important 
local features is a very distinct as- 
set to the network, he said, since 
the effort is to build community 
popularity and handling of local 
public service features is definitely 
in the best interests of the station 
and the network. 

Frank K. White, treasurer of 

More for Watches 
INCREASED advertising 
appropriations of 25% for 
1939, to be used principally 
for expanded radio coverage, 
were announced by the Bulo- 
va and Benrus watch com- 
panies at their annual sales 
conventions held the week of 
Jan. 9 in New York. Both 
companies use chiefly time 
signals. Agency for Bulova 
Watch Co. is the Biow Co., 
New York. Brown & Tarch- 
er, New York, handles Ben - 
rus advertising. 

CBS, and in charge of all of its 
financial matters, was called as the 
next witness and traced the mete- 
oric development of CBS from its 
beginning in 1927 to the present. 
The entire capital structure of the 
network, even during the days 
when it was known as United In- 
dependent Broadcasters Inc., was 
described, followed by the presen- 
tation of actual operating figures 
on a consolidated basis. 

Unlike its major competitor, 
NBC, CBS's balance sheets have 
been made available a n n u a 11 y, 
since the corporation is independ- 
ently operated. NBC, on the other 
hand, being a wholly -owned sub- 
sidiary of RCA, has not made pub- 
lic its individual balance sheets 

annually since these were absorbed 
in the RCA annual statements. 

The consolidated profit and loss 
statement for CBS from 1927 to 
Jan. 1, 1938, disclosed an aggre- 
gate net income of approximately 

19,000,000 -just about equal to 
NBC's figures since its inception 
from 1926 [see pages 26 and 27]. 

In tracing the history of CBS, 
Mr. White explained it was first 
known as United Independent 
Broadcasters but in April, 1927, 
made an arrangement with the 
Columbia Phonograph Co. which 
acted as its sales agent, the com- 
pany then becoming the Columbia 
Phonograph Broadcasting System. 
Subsequently the name was 
changed to Columbia Broadcasting 
System through a merger of the 
former two companies and in Jan- 
uary, 1929, CBS became a separate 
corporation and United Indepen- 
dent Broadcasters absorbed by it. 

A stock breakdown of CBS 
through the years was described 
by Mr. White, along with the man- 
ner in which the corporation func- 
tioned. As of May, 1928, he said 
CBS had 4,683 Class A stockhold- 
ers and 1,794 Class B stockholders, 
with the total number of outstand- 
ing shares aggregating 949,026 
Class A shares, and 758,924 Class 
B shares. An aggregate of 1,500,- 
000 shares of Class A and B stock 
is authorized, with the balance re- 
maining in treasury stock. All of 
this data, he explained, has been 
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Income, Expenses and Net Operating Profit. 1927 -1937, Inclusive 
52 Weeks Ended 
Dee. 30, 1933 

53 Weeks Ended 
Dec. 31, 1932 

52 Weeks, Ended 
Dee. 26, 1931 

52 Weeks Ended 
Dec. 27, 1930 

52 Weeks Ended 
Dec. 28, 1929 

52 Weeke Ended 
Dec. 31, 1928 

April 5, l92î 
3e 

Dec. 31,1927 

$12.402,508.86 115.949.971.20 $14,482,370.98 $8,726,884.64 25,059.414.19 21.448,998.64 $176,557.52 
$1,895.025.19 $2,060.854.00 $1,747.571.56 $644,221.45 2338.839.77 $88,428.37 
1,429.539.99 8,324,565.18 1.721,674.54 3,782,528.54 1,504,915.96 3,252,487.52 886,481.52 1,590,702.97 548.001.68 881.941.40 139.129.24 177,552.61 

9,077,943.18 12,167,442.66 11.229.882.86 7,196,181.67 4.172.072.79 1,270,846.03 9176.557.62 

5,697,750.10 7.962.678.98 6,429,899.82 4,750.357.01 2,698,683.33 1.241,456.00 845,150.79 

8,480,198.08 4.804.768.68 4,800.483.04 2,445,824.66 1,478.439.46 29.390.03 (168,598.27) 

48,785.88 46,516.86 33,657.17 
457,904.24 421,326.62 246.819.13 114.695.32 86,795.96 91.428.86 

115,922.60 81,783.83 16.495.16 
205,977.63 182,996.43 136.924.41 

81.519.08 88.495.64 30,893.88 

1,560,714,07 2,460,773.40 2,193.204.74 2,959,328.62 1.807.210.62 2,271,988.37 1,443.068.21 1,657,763.59 964,726.10 1,001.522.06 172,973.09 204,401.89 61.651.79 

1,019.419.68 1,845,440.06 2,528,544.67 888,061.19 476.917.40 (175,011.86) (220,245.00) 

8.226.00 40,000.00 

25,647.51 16.005.99 8.327.96 

19.545.71 22.602.97 16,962.65 10,440.02 

96.424.19 
19,810.62 65,008.84 9,188.66 47,797.62 15,908.96 145,849.69 f 46,901.19 97,341.21 178,62 

1,084.423.62 1,893,237.68 2.674.894.86 986.402.34 476,917.40 (175,011.86) (22(4066.48) 

459.19 5.097.66 236.63 

459.19 5,097.65 236.63 2.714.27 4,412.86 

1,089,964.33 1,888,140.03 2.674,157.78 985,402.34 474,203.18 (179,424.72) (220,066.48) 

160.169.62 264,688.19 827,991.70 110.686.68 

6923,794.71 $1.628,451.84 $2,346.766.03 $874,715.66 $474,208.18 ($179,424.72) (220,066.48) 

registered with the Securities & 
Exchange Commission and the 
stock is listed on the New York 
Exchange. 

Prior to November 1927, the pred- 
ecessor of the present CBS, was 
not controlled by any one indi- 
vidual but in November, 1927, Je- 
rome H. Louchheim, prominent 
sportsman and industrialist, Isaac 
D. Levy, and Dr. Leon Levy, Phil - 
adelphia broadcasters, purchased 
control. The next change in control 
developed in September, 1928, at 
which time William S. Paley and 
members of his family purchased 
2,515 shares of the then total au-. 
thorized stock of 5,000 shares. This 
control continued until August, 
1929, at which time Paramount 
Famous Lasky acquired one -half of 
the Class A stock but Mr. Paley 
held the majority of the Class B 
stock. 

In March, 1932, Paramount Pub - 
lix Corp., successor to Paramount 
Famous, sold its Class A stock to 
various officers of CBS. The Paley 
family then procured control of 
both classes of the company stock. 

While CBS has never made a 
public offering of its facilities, it 
has sold stock to individuals, Mr. 
White testified. On March 7, 1932, 
an agreement was made by Mr. 
Paley with a group of underwrit- 
ers, Brown Brothers, Harriman & 
Co., under which 18,246 shares of 

stock were sold for approximately 
$1,500,000 for resale to the public. 
An option covering 6,082 additional 
shares at the same price per share 
also was exercised by the under- 
writers and disposed of to its 
customers. 

Paley's Stock Holdings 
Are Disclosed 

Among the exhibits introduced 
by Mr. White dealing with the CBS 
ownership, was one covering a 
schedule of officers and directors 
as of Oct. 1, 1938, showing the 
amount of stock held by them both 
outright and beneficially as of May 
27, 1938. William S. Paley was 
shown as the owner of 20,530 
shares of Class A and the bene- 
ficial owner of 108,510 shares of 
Class A. He also held 400,088 
shares of Class B and beneficially 
an additional 340,726 shares of 
Class B [see page 72]. 

Second largest individual stock- 
holder was shown as Isaac D. Levy, 
with 64,200 shares of Class A 
owned outright and 63,200 shares 
of Class A owned beneficially. He 
also held 23,465 shares of Class B 
outright and 23,465 beneficially. 
His brother, Dr. Leon Levy, held 
the third largest block -37,850 
shares of Class A owned outright 
and an equal amount held bene- 

ficially and 44,900 shares of Class 
B stock owned with 49,900 shares 
owned beneficially. 

Considerable cross - examination 
developed in connection with an 
option plan devised by Columbia 
under which key officers are per- 
mitted to purchase stock in pro- 
portion to bonuses or additional 
compensation voted by the board. 
This showed that Mr. Klauber, as 
executive vice -president, had a right 
to 64,980 shares of stock, Vice - 
President Keston, 2,556 shares; 
Vice- President R u n y o n, 1,704 
shares; Vice -President Lowman, 
626 shares; H. K. Boice, former 
sales vice -president, 1,186 shares; 
Vice- President Aker b e r g, 712 
shares, and H. Leslie Atlass, Chi- 
cago vice- president, 656 shares. 

Mr. White explained that this 
officers option plan was in the 
nature of a stock bonus proposi- 
tion. Mr. Klauber, for example, he 
explained, could not purchase the 
additional shares except to the ex- 
tent of one -half of the additional 
bonus or annual compensation voted 
him. He cited that as of Jan. 10, 
1938, Mr. Klauber was entitled to 
purchase 1,328 shares of the total 
of 4,980 shares available to him 
but that up to this time he had not 
exercised the option. He can do so 
up to March 10, 1939, he explained. 
The price for the stock was placed 
at $15 per share, he said. 

A summary of capital stock is- 
sued, held in the treasury and out- 
standing, from CBS' inception in 
1927, through Jan. 1, 1939, also 
was offered as an exhibit. As of 
Jan. 1, 1939, this showed that a 
total of 1,900,747 shares had been 
issued with a par value of $2.50 
per share. The total par or stated 
value of this stock was $4,751,- 
867.50. Of this total, 192,600 shares 
were held in the treasury with a 
value of $1,055,670.64. The total 
number of outstanding shares, 
therefore, was 1,708,147. 

Another exhibit covered a break- 
down of affiliations of officers, di- 
rectors and principal stockholders 
(those owning more than 1% of 
CBS stock) with national advertis- 
ing agencies, users, national repre- 
sentatives of stations or broad- 
casters, this information being sup- 
plied in specific response to the 
FCC's notice of hearing. 

Securities Held by 
Officers Are Shown 

William S. Paley was shown as 
the owner of 110% shares of 
WCAU as well as less than 1% of 
the stock in a group of companies 
including Sante Fe Railroad, Gen- 
eral Foods, General Motors, Lig- 
gett & Myers, Texas Co., Time Inc., 
and U. S. Rubber. Isaac D. Levy 
was shown as the owner of 326% 

BROADCASTING Broadcast Advertising January 15, 1939 Page 71 

www.americanradiohistory.com

www.americanradiohistory.com


shares of WCAU; Leon Levy as 
owner of a like amount in WCAU; 
Mr. Lowman as a director and 
owner of 112 shares of common 
stock in WDRC, Hartford; 111 
shares in WHP, Harrisburg, and 
350 shares in Western Ontario 
Broadcasting Co., former licensee 
of CKLW, Windsor- Detroit. 

Leslie Atlass was shown as the 
owner of 205 shares of stock in the 
Public Service Broadcasting Co., 
and as vice- president of WIND and 
a director of WJJD, operated by 
the latter company. Sam Pickard, 
CBS vice -president, was shown as 
the owner of 138 shares in WHP; 
300 shares in Western Ontario and 
less than 1% in Chrysler, General 
Motors, Texas and Phillips Pe- 
troleum. 
Real Property and 
Transmitter Shown 

Mr. Porter asked whether 
WCAU, as a corporation, had not 
recently purchased 2,000 shares of 
CBS stock in addition to the ex- 
tensive holdings of the Levy Broth- 
ers, individually. Mr. White said 
the records did not show that but 
Chief CBS Counsel Burns de- 
clared further testimony would be 
offered in that connection. 

Among other exhibits introduced 
was one on real property and 
transmitting plants owned by CBS 
as of July 1, 1938, covering its 
owned and managed stations, stu- 
dios, and related properties. An- 
other exhibit showed properties 
held under lease by CBS including 
its headquarters building, theatres 
used for studios, space leased for 
its owned and operated stations 
and rehearsal studios and other 
properties. 

A consolidated balance sheet dis- 
closed that as of Jan. 1, 1938, CBS 
had total assets of $13,572,654.86. 
Of this amount $3,636,397.04 repre- 
sented cash and negotiable securi- 
ties; $2,295,040.98 notes and ac- counts receivable; $128,524.31, 
other current assets; $38,791.59 in- 
vestments in affiliated companies; 
$1,961,147.57 in land; $2,427,193.08 
in buildings, equipment, etc., 
$2,258,361.58 in good will and 
$827,198.71 in other non -current 
assets. 
Goodwill Item in 
Balance Sheet Explained 

In describing the comparative 
consolidated balance sheets for 
CBS since its origin, Mr. White 
explained that the item of good- 
will, as carried on its books, is 
anchored strictly to payments made 
by CBS for station facilities and 
in no way represents an appraisal 
or mark -up. In other words, he as- 
serted, the figure is entirely cared 
for by subtracting from the price 
CBS has paid for station facilities, 
the actual value of those facilities, 
the balance being regarded as the 
goodwill item. For its eight owned 
stations, CBS has paid $3,308,701, 
he said, with the net worth of 
these assets computed at $1,050,- 
339. Thus, he said, the goodwill 
item of $2,258,361.58 was ar- 
rived at. 

There was considerable cross -ex- 
amination on this item, which also 
played a significant part in the 
NBC testimony where a different 
method of computing goodwill was 
employed. 

Mr. White reiterated under this 
questioning that the goodwill re- 
flected the excess of cash actually 
paid for facilities over the net 
worth of those companies. Respond- 

Holdings of CBS and Other Stock 
By Officers and Directors as of May 27, 1938 

(As reported to FCC at hearing Jan. 11) 

NAME 
William S. Paley (a) 

Prescott S. Bush (b) 
Ralph F. Colin 
J. A. W. Iglehart. Jr. (c) 
Paul W. Kesten 

Edward Klauber 

Isaac D. Levy (d) 
Leon Levy (e) 
Jerome H. Louchheim (f) 
Jacob Paley (g) 
Samuel Paley (h) 
Dorsey Richardson 
Mefford R. Runyon 

Herbert Bayard Swope 
Herbert V. Akerberg 
H. Leslie Atlass (i) 
Hugh K. Boite (resigned 

effective 10- 20 -38) 
Harry C. Butcher 
W. B. Lewis 
Lawrence W. Lowman (j) 
Sam Pickard (k) 
Donald W. Thornburgh 
Frank K. White 
Joseph H. Ream 
James M. Seward 

S. R. Dean 

Arthur S. Padgett 

POSITION 
Class B Director 

President 
Class A Director 
Class B Director 
Class A Director 
Class A Director 
Vice President 
Class A Director 
Exec. V. Pres. 
Class B Director 
Class B Director 
Class B Director 
Class B Director 
Class A Director 
Class A Director 
Class B Director 
Vice President 
Class A Director 
Vice President 
Vice President 

Vice President 
Vice President 
Vice President 
Vice President 
Vice President 
Vice President 
Treasurer 
Secretary 
Assistant Secretary 

Asst. Treasurer 
Assistant Treasurer 

Comptroller 
Auditor 

uK es 
0y 

sd II áy 
ó,d ? 
'o« 

ú é.,. 4s m qm* 
$áé .°° ca 
Ú^'. ó°X,, w«'r 
400,088' 840,726 

18s 

g 
°óü 

óutl óov e «3"é Úóy Wy 
20,530 108,510' 

14' 
1,044 1,044 
2,200 2,200 

544 544 

1.820 
64,200 
37,850 
19,010 
21,458 
13,000 

1,820 
63,200 
37,850 
19,010 
21,458 
13,000 

1,346 1,346 
10,000 

230 280 
300 300 

674 674 
800 

3,768 
802 
100 

4,088 
4,676 

100° 

40 40 
20 20 

23,465 23,465 
44,900 49,900 

38,862° 
2,000 28,000° 

40 40 

200 200 

' The said 108,610 shares include 87,980 shares which William S. Paley owns indi- 
rectly, such 87,980 shares being owned by The Park Corporation, all of the outstanding 
stock of which is owned by William S. Paley. 

2 The said 400,088 shares include 69,362 shares held by William S. Paley as Voting 
Trustee under a certain Voting Trust Agreement, dated September 27, 1934. Said Voting 
Agreement was terminated under date of October 24, 1938 and William S. Paley is no 
longer the holder of the 59,362 shares. 

s Owned indirectly through a corporation, some of the stock of which is owned by 
Prescott S. Bush. -- 

The said 33,362 shares were held of record by William S. Paley as Voting Trustee 
under a certain Voting Trust Agreement, dated September 27. 1934. Said Voting 
Trust Agreement was terminated on October 24, 1938 and the 33,882 shares are now held 
directly by Jacob Paley. 

° The said 28,000 shares include 26,000 shares which were held of record by William 
S. Paley as Voting Trustee under a certain Voting Trust Agreement, dated Sept 27, 1934. 
Said Voting Trust Agreement was terminated on October 24, 1938 and the 26.000 
shares are now held directly by Samuel Paley. 

° The said 100 shares are held by Donald W. Thornburgh and Julia K. Thornburgh, 
as joint tenants with right of survivorship and not as tenants in common. 

(a) Also owner of 110 2/3 shares of WCAU Broadcasting Co. common stock. and 
owns stock in Atchison Topeka & Sante Fe R.R. Co. ; E. I. Dupont de Nemours & Co.; 
General Foods Corp. ; General Motors Corp. ; Liggett & Myers Tobacco Co. ; Texas Co. ; 

Time Inc. ; U. S. Rubber Co. 
(b) Through partnership, of which he is a member, has indirect interests in 

American Home Product stock owned by said partnership. 
(c) Owner of stock in Time Inc. 
(d) Chairman of board, director and treasurer, WCAU Broadcasting Co. ; owner 

of 826 2/8 shares of WCAU Broadcasting Co. common stock. 
(e) Director and president, WCAU Broadcasting Co. ; owner of 326 2/3 shares 

WCAU Broadcasting Co. common stock. 
(f) Owner of stock in Continental Baking Co. 
(g) Director, WCAU Broadcasting Co. ; owner of 8 shares WCAU Broadcasting 

Co. common stock ; also owner of stock in Atlantic Refining Co., Bank of America, 
Chrysler Corp., Genera) Motors Corp.. Texas Corp. 

(h)Director, WCAU Broadcasting Co. ; owner of 108 shares WCAU Broadcasting 
Co. common stock ; owner of stock in American Tobacco Co.. Atlantic Refining Co., 
Chrysler Corp., Coca Cola Co., E. I. Dupont de Nemours & Co.. General Motors Corp., 
Liggett & Myers Tobacco Co., Philip Morris & Co. Ltd., Procter & Gamble Co. ; R. J. 
Reynolds Tobacco Co., U. S. Rubber Co. 

(i) Vice president, Johnson -Kennedy Radio Corp. (Station WIND) ; director, 
WJJD Inc. ; director, vice -president and treasurer Public Service Broadcasting Co., 
owner of 206 shares Public Service Broadcasting Co. common stock. 

(j) Director, WDRC Inc. ; owner of 112 shares WDRC Inc. common stock ; owner 
of 111 shares WHP Inc. common stock ; owner of 850 shares Western Ontario Broad- 
casting Co. Ltd., stock. 

(k) Owner of 138 shares WHP Inc. common stock ; owner of 300 shares Western 
Ontario Broadcasting Co. Inc. common stock ; owner of stock in Chrysler Corp., General 
Motors Corp., Texas Co., Phillips Petroleum Co. 

ing to Counsel Burns, he said all 
of these figures were arrived at as 
a result of "arm's length transac- 
tions" and that there was no ele- 
ment of write -up or appraisal in- 
volved. 

Mr. White said figures for 1938 
year would not be available until 
some time in March. He estimated, 
however, that net profit for the 
year will be within a few thousand 
dollars of $3,500,000 or approxi- 
mately $800,000 less than 1937 and 
even below 1936. 

Asked by Judge Sykes why the 
net profit has fallen off that 

amount, Mr. White asserted that 
a good bit of it could be charged 
off to the very substantial increase 
in operating expense factors which 
developed during latter 1937 and 
1938. The contracts entered into 
with AFM for employment of mu- 
sicians on a standardized basis, 
plus other talent costs, contributed 
to it, he said, together with pay- 
roll increases. Moreover, various 
operating departments were placed 
on a five -day week resulting in a 
substantial increase in the number 
of persons employed. Finally, he 
declared there was less income 

since "sales fell off badly during 
the summer". When Acting Chair- 
man Brown observed that the sum- 
mer slump was a customary thing, 
Mr. White responded that it has 
not been as bad as that which de- 
veloped last summer. 

The CBS board prefers to keep 
on hand a minimum of $4,000,000 
and a maximum of about $5,000; 
000 in ready capital, Mr. White de- 
clared. The rapid technical prog- 
ress of the industry, the obsoles- 
cence factor insofar as equipment 
is concerned and new developments 
such as television, necessitates this 
type of budget. 

Source of Business 
For Year Is Shown 

Of CBS total business during 
1937, 82% was derived from net- 
work time sales, 12% from local 
time sales of owned and operated 
stations and the remaining 6% 
from all other sources, including 
talent, line charges and the like, 
Mr. White asserted. Annual net- 
work sales of facilities segregated 
as between owned and operated 
stations and those of affiliated sta- 
tions amounted to $28,155,757 gross 
in 1937 and $18,673,725 net. Of 
these totals, affiliated stations ac- 
counted for $19,850,481 of the 
gross with the owned and operated 
stations representing $8,305,276. 
The net figures were $13,116,726 
for affiliated stations and $5,556,- 
999 for owned and operated sta- 
tions. 

In another exhibit, the mooted 
subject of payments to affiliated 
stations was covered as part of a 
consolidated expense sheet for 1927 
through 1937 inclusive. This tended 
to show that CBS has substantial- 
ly increased its payments to affili- 
ates as its own business has in- 
creased and that the percentage 
for 1937 practically doubled that 
of 1931. 

In 1937, according to this break- 
down, CBS had aggregate expenses 
of $18,720,630. Network line costs 
amounted to $1,556,037. Payments 
to affiliated stations totaled $5,556,- 
623. Another exhibit showed the 
ratio of payments to affiliated sta- 
tions, to network sales of affiliated 
stations for the years 1931 to 1937. 
In 1931, the percentage of pay- 
ments was 21.53% of net sales and 
this increased year to year until 
1937 when it amounted to 42.36%. 
From the standpoint of gross sales 
by the network, the percentage in- 
crease was from 15.62% in 1931 
to 27.99% in 1937. 

Payments Dropped 
In Only One Year 

Only in one year, it was ex- 
plained, did the payments to affili- 
ated stations actually drop. That 
was in 1933, when they aggregated 
$1,446,827 as against the 1932 fig- 
ure of $1,805,211. 

Questioned closely by Chairman 
McNinch as to the meaning of 
these figures, Mr. White sought to 
explain that the ratio of payments 
to affiliates increased as the busi- 
ness on the network increased and 
also that the proportion of revenue 
received by the average station 
graduated upward as the sale of 
that station's facilities by the net- 
work improved. 

In breaking down the gross sales 
of CBS, Mr. White brought out 
that of the aggregate business of 
$34,239,896 in 1937, network time 
sales represented $28,155,757, local 
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time sales of owned and operated 
stations $4,174,526 and miscellane- 
ous sales of lines, talent, etc., 
$1,909,611. 

Ramifications of the CBS finan- 
cial structure consumed all of the 
session Jan. 12, with Mr. White 
still on the stand. He was sub- 
jected to detailed questioning by 
Mr. Porter and to a lesser extent 
by acting Chairman Brown and 
Commissioner Sykes on phases of 
CBS ownership from its inception. 

Opening the testimony, Mr. 
White brought out that he had esti- 
mated that CBS and its key sta- 
tions during 1937 spent approxi- 
mately $o,z)0,000 for sustaining 
programs or an average of about 
$10u,0..1 per week. While records 
of this character were not kept on 
regular ledgers, he said he felt this 
was a "fair and reliable estimate ". 

The manner in which CBS com- 
putes depreciation of its physical 
assets was outlined by Mr. White, 
after he had explained that cur- 
rent rates are in conformity with 
percentages established by the In- 
ternal itevenue Bureau for tax 
purposes. These depreciation rates 
were fixed after conferences with 
internal Revenue officials in 1926, 
and reserves for depreciation have 
been adjusted retroactively to 
bring the accrued depreciation into 
line with Bureau rulings, he de- 
clared. 

Data Sought on Personal 
Holding Company 

In 1962, furniture and fixtures 
were depreciated at 15% but now 
are 124 %, he said. Improvements 
to leased premises have been de- 
preciated over the terms of the 
lease; rearrangements of improve- 
ments are depreciated at 33% for 
1932 and 1937; studio technical 
equipment, 20% in 1952 and 165á% 
in 1937; remote or field equipment 
20% in 1932 and 33%% in 1937; 
photographic equipment, no figure 
for 1982 and 15% for 1937; gen- 
eral engineering equipment, no fig- 
ure for 1932 and 50% in 1937; 
transmitter technical equipment, 
25% in 1932 and 16%% in 1937; 
ground antenna 33'iá% in 1932 
and 16%% in 1937; towers 20% 
in 1932 and 16%% in 1937; trans- 
mitter buildings, 15% in 1932 and 
16Qíá% in 1937; shortwave equip- 
ment, 25% in 1932 and 25% in 
1937. 

Introduced along with the de- 
preciation exhibit was another 
showing a summary of annual 
charges in reserve for depreciation 
from the fiscal years 1928 to 1937. 
This figure has grown from ap- 
proximately $37,000 at the end of 
1928 to $2,216,553 at the end of 
1937. 

Taking up cross -examination of 
Mr. White, Assistant General 
Counsel Porter first pursued the 
corporate history of CBS from its 
origin through the present. He 
sought to establish when the Paley 
family acquired control and how 
the Paramount-Famous Lasky 
Corp. figured in the ownership as 
had been related in the direct testi- 
mony of the witness. 

It was in September, 1926, the 
Paley family acquired 2,515 shares 
of the 5,000 shares then outstand- 
ing to procure control, Mr. White 
reiterated. At that time Isaac D. 
Levy had 473 shares and Leon 
Levy 120 shares. 

In breaking down the stockhold- 
ings, Mr. Porter dwelt particular- 
ly on the Park Corp., personal 
holding company for President 
Paley. Ralph F. Colin, general 

counsel of CBS and member of the 
law firm of Rosenberg, Goldmark 
& Colin, was listed as treasurer of 
this company. Mr. Porter asked 
that he be called as a witness to 
testify in connection with certain 
stock transactions involving the 
company and also in connection 
with a company identified as Par - 
col Corp., which apparently had 
been a separate corporation hold- 
ing stock at the time Paramount 
was half owner of CBS preferred 
stock. Mr. Burns declared that Mr. 
Colin would be called to testify 
sometime before CBS concluded 
presentation of its case. 
Voting Control by 
Stockholders Reviewed 

Mr. Porte r, concluded cross - 
examination of Mr. White at the 
morning session Jan. 13, question - 
ing him further on the status of 
CBS stock issues and accounting 
details. Mr. Porter led the CBS 
treasurer through a detailed analy- 
sis of portions of CBS exhibits on 
its financial setup, largely amount- 
ing to a recapitulation of previous 
testimony. Mr. Porter's queries ex- 
tended to the consolidated balance 
sheet and the treatment and dis- 
posal of items like goodwill and de- 
preciation for subsidiary com- 
panies, along with payments to 
affiliates. 

Asked by Commissioner Brown 
if there was any distinction in ac- 
counting practice between "good- 
will" and `going concern" treat- 
ment, Mr. White finally said he 
was "a little inclined to the going 
concern angle ". 

Mr. Porter, concluding his cross - 
examination reviewed his requests 
for additional information on 
CBS's transactions with Para- 
mount, along with exhibits on 
stockholdings in CBS from 1933 to 
1938 and a breakdown of the tabu- 
lation of good will items. Upon 
agreement of counsel, an appear- 
ance was set Jan. 17 for Mr. Colin, 
who is to testify on dealings with 
Park Corp. and Parcol. 

On redirect Judge Burns pointed 
out in the record a statement pre- 
viously made by Mr. White that 

Ob 
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New Production Firm 
TESTED Radio Productions is the 
name of a new organization an- 
nounced by Philip Fuhrmann, pres- 
ident, located at 122 W. 42d St., 
New York, established to produce, 
sell and distribute programs which 
have been tested on the air com- 
mercially. First of these success- 
fully tested programs is to be 
Calling All Cars, sponsored by the 
Rio Grande Oil Co. on CBS Pacific 
stations for the last five years, 
and recently given the Institute of 
Audible Arts award for the finest 
drama on the West Coast during 
1938. Axton- Fisher Tobacco Co., 
Louisville, Ky., has bought the re- 
corded version of Calling All Cars 
for a test campaign for Twenty 
Grand cigarettes to be presented 
twice weekly on half -hour pro- 
grams through McCann -Erickson, 
New York. The series, a gangster 
show, will start on Jan. 19 on 
WJR, Detroit, to be heard on 
Thursdays and Sundays, and on 
KMOX, St. Louis, on Tuesdays 
and Thursdays. 

Mr. Paley, by his control of 52% 
of the Class B stock as of Jan. 1, 
1938, could "control the board ". 
Mr. White explained that the 
proper statement of the situation 
was that these holdings amounted 
merely to "control of voting" for 
Class B stock. He pointed out that 
with seven directors each for Class 
A and Class B stockholdings, al- 
though Mr. Paley in effect could 
vote the seven class B directors, 
he still did not hold enough Class 
A stock -11.4 % -to elect a single 
Class A director, and hold a ma- 
jority on the board. 

From this Mr. Porter drew the 
conclusion that if Mr. Paley did 
not want something done, he could 
see that it was not done, through 
his voting control, while Judge 
Burns and Mr. White countered 
with the observation that converse- 
ly he could not insure acceptance 
of something else he did want 
done, through his voting power 
alone. 

Responding to another question 
by Acting Chairman Brown, which 
could not be answered by Mr. 
White, Judge Burns explained that 
separate roxy committees are ap- 
pointed for Class A and Class B 
stock. Quotations on the A and B 
stock run very closely together, 
with little comparative fluctuation 
and neither standing consistently 
above the other, Mr. White an- 
swered to a further query by Com- 
missioner Brown. 

Operations in Europe 
Explained by Murrow 

Edward R. Murrow, European 
director of CBS, took the stand 
Jan 13 to describe briefly the CBS 
operations abroad. As soon as 
transoceanic relays became feas- 
ible in 1930, CBS began to take 
advantage of this mode of pro- 
gram transmission, he explained, 
and now maintains a European 
staff, including part -time represen- 
tatives in every major capitol of 
the continent, working under his 
direction. 

In 1938, he declared, there were 
241 broadcasts from abroad, of 
which 204 originated in Europe. 
Placed in the record were two pub- 
lications produced by CBS, one 
dealing with the Austrian coup by 
Germany and the other with the 
Czechoslovakian crisis, both of 
which were extensively covered by 
CBS. 

Mr. Murrow recited that there 
was only one instruction he re- 
ceived from CBS when he took over 
the European assignment in April, 
1937, and that was to follow the 
same principles that govern CBS 
operations in this country. He was 
advised that CBS has no editorial 
policy and that there should be no 
interpretation and nothing that 
would reflect a given point of 
view or opinion. 

Under cross -examination by Mr. 
Porter, Mr. Murrow said that on 
several occasons he has experienced 
difficulty in obtaining land -line fa- 
cilities from certain European 
points. These difficulties generally 
occur during a crisis when the 
communications facilities are over- 
loaded, he asserted. 

When Mr. Porter asked whether 
any preference was given to any 
other American companies in con- 
nection with facilities for rebroad- 
cast, Mr. Murrow said he could re- 
call of no instance where such 
preference had been given to any 
of CBS's competitors insofar as 
transmission facilities were con- 
cerned. 

Handling of Traffic 
Explained by Cowham 

Hugh A. Cowham, CBS commer- 
cial manager in charge of its traf- 
fic department, called as the next 
witness, outlined the manner in 
which CBS traffic is handled. He 
placed in the record CBS contracts 
with the AT &T dating back to its 
origin and explained the various 
types of AT &T service. CBS at 
present spends about $130,000 per 
month for transmission facilities, 
he declared. In 1936, he explained, 
the basis for charging for lines was 
changed by AT &T from circuit lme 
mileage to air line mileage but the 
charges at the same time were 
altered to compensate in part for 
this change. 

In 1938 CBS disbursed an ag- 
gregate of $1,835,568 for all trans- 
mission facilities, which figure was 
about $3,000 higher than that for 
1937 but more than $100,000 below 
the 1936 figure of $1,952,003. 

For permanent lines, CBS spent 
$1,549,000 in 1938. Temporary lines 
involved an expenditure of $158; 
750; overseas service disbursements 
to RCA $20,862.31; overseas serv- 
ice to AT &T $18,820.09 and the 
balance for Western Union, Postal, 
RCA and teletype messages. 

Wire mileage used on its pro- 
gram service network as of Dec. 1, 
1938 totaled 12,812 miles of Sched- 
ule A or high grade permanent 
lines, and 751 miles of Schedule C, 
or permanent service speech cir- 
cuits. In 1931 Schedule A lines ag- 
gregated 11,977 miles. 

Mr. Cowham estimated that in ad- 
dition approximately $100,000 per 
year is expended by CBS for re- 
mote pickups. 

Mr. Cowham said he also made 
arrangements for shortwave facili- 
ties with AT &T and RCA. Asked 
if any preference was shown as be- 
tween the two, Mr. Cowham said 
that at times facilities are available 
only from one company or the other 
while on other oeccasions both com- 
panies will have facilities. He said 
there were no priorities in effect 
as between CBS and its competitors 
and that only the business neces- 
sities and the availability of the 
service were the determining fac- 
tors. Facilities were bought on the 
basis of tariffs filed with the FCC, 
he said. 
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Mobile Unit's Commercials 
PAUL F. BEICH Co., Blooming- 
ton, Ill. (candy), on Jan. 17 starts 
a twice weekly quarter -hour series 
called High. School Sports Quiz on 
WBBM, Chicago. Program is disc 
show of interviews by Pat Flana- 
gan of WBBM with high school 
students carried from local candy 
shops near the schools via the 
WBBM mobile unit. Fitzpatrick 
Bros. Inc., Chicago (Automatic 
soap flakes), has increased its 
schedule to five quarter -hours 
weekly of Mrs. Go to Market, an 
afternoon disc show recorded by 
the mobile unit at various food 
marts. Neisser- Meyerhoff Chicago, 
is agency for Fitzpatrick; N. W. 
Ayer & Son, Chicago, for Beich. 

(U.P.) 

THE MARK 

OF ACCURACY, SPEED 

AND INDEPENDENCE IN 

WORLD WIDE NEWS 

COVERAGE 

UNITED PRESS 

AFRA Threatens 
(Continued 

and of non -members, has given care- 
ful consideration to the revised pro- 
posals presented by you concerning ra- 
dio talent, their wages and conditions 
of employment. 

Our opinions which follow are of- 
fered in the spirit of the last para- 
graph of a letter addressed to the 
chairman of this Committee by your 
president, Eddie Cantor, which reads 

We believe the advertising agen- 
cies have a sense of responsibility con- 
cerning the ethics of their profes- 
sion, and that even those who may 
consider themselves exempt from the 
foregoing abuses will join with us 
in our efforts to stabilize the indus- 
try and to protect the performers 
from exploitation." 

We acknowledge our concern with 
the ethics in our business. It is not 
only with those with whom we work, 
and their recognition and rewards, but 
also with the future of that business. 

This Conference Committee heartily 
concurs with the AFRA in desiring 
elimination of any abuses in work- 
ing conditions in the radio business. 
We are happy to tell you that the 
Committee definitely favors a minimum 
wage, uniform time limits for re- 
hearsals and pay for overtime there- 
after, together with a definite rate 
of pay for rebroadcasts. 

The investigation by this Commit- 
tee supports the view that radio en- 
tertainers on the whole compose an 
industry of high pay and satisfactory 
working conditions. Any individual 
abuses that may exist, or which might 
later be introduced, we believe can be 
corrected by the suggestions which fol- 
low. 

While our concern is to secure for 
talent conditions under which it can 
deliver its best performances, we are 
no less concerned with the mainte- 
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Net Talent Strike 
from page 14) 

nance of radio's competitive position 
with other media. We are definitely 
opposed to any measures that would 
raise the present cost of broadcast- 
ing to advertisers. We believe our sug- 
gestions can cure conditions which you 
report as existing, without raising the 
average cost of radio broadcasting. 

In considering the wage rates here- 
inafter mentioned, it must be remem- 
bered that they are minimum and in- 
clude the least important regular per- 
former. The purpose of a minimum 
wage is to protect performers against 
isolated cases of unreasonably low pay. 
The minimum is high compared with 
other industries and other phases of 
entertainment, even those with the 
same risks of irregular employment. 

It does not purport to equal the 
highest wages paid to non -star per- 
formers, wages which the industry as 
a whole cannot afford to pay as a 
minimum, especially the rank and file 
of smaller advertisers whose resources 
are limited. 

We do not believe minimum wages 
will become the maximum any more 
than they have in the past ; in our 
opinion, agencies will go on paying 
the maximum rates they have hither- 
to, regardless of any minimum. 

The multiple discounts are practi- 
cally confined to multiple day -time 
shows, giving steady weekly employ- 
ment to the artist and enabling a fair 
weekly compensation with ample time 
to appear on other programs. 

As we have informed you from the 
start, our body is not an employer of 
radio talent, nor are we in a position 
to make any commitment for sponsors 
or agencies; furthermore we have no 
authority to deal with the question of 
the Guild or Closed Shop, as indi- 
cated by our letter to you of Sept. 
]3, 1938. Not being an employer, our 
position has been that of a volunteer 
fact- finding body, to bring to your at- 
tention actual operating conditions as 
they exist between radio talent and 
their employers and give you our 
opinion relative thereto. 

It should be definitely understood 
that acting in this capacity as a fact - 
finding body, we do not take the posi- 
tion that all employers of radio talent 
can meet the conditions mentioned 
herein. This is a problem which each 
employer must consider and solve for 
himself. Each individual employer of 
radio talent must determine for him- 
self whether our conclusions of what 
are fair working conditions are in ac- 
cordance with his experience and re- 
quirements. 

In expressing our views we cannot 
put ourselves in the position of com- 
bining with AFRA to embarrass any 
employer in regard to working condi- 
tions or a minimum wage which might 
injure his business, nor can we be 
put in the position of preventing bud- 
ding talent from securing employment, 
or handicapping it in any way. 

The information that we have gath- 
ered indicates to us that if radio, as 
an advertising medium, is to be en- 
couraged to continue to hold its com- 
petitive position and be permitted to 
grow, and if at the same time there is 
to be maximum employment and future 
opportunity for the great body of per- 
formers. then these needs can best be 
met, in our opinion, by the following working conditions and minimum 
rates. [See scale on page 14.] 

AFRA Chicago Complaint 
In late December, AFRA filed a 

complaint with NLRB, Chicago, 
charging the production depart- 
ment of NBC Central Division with 
unfair labor practices. Specifically, 
the complaint alleged that 10 of 
NBC's 13 production men had vot- 
ed to join AFRA last Nov. 20, that 
on Dec. 5 Don Thompson was dis- 
charged and on Dec. B Lyle Barn- 
hart was put on probation allegedly 
for concerted union activity, that 
on Dec. 9 and 16 NBC had refused 

to bargain collectively with AFRA. 
Prior to last November the NEC 
production staff belonged to Radio 
Production Directors' Guild, a pri- 
vate organization with no outside 
affiliation. 

Sid Strotz, acting manager of 
NBC -Chicago, told BROADCASTING 
Jan. 10 that NBC had not been of- 
ficially notified of the complaint. 
He said further that the NBC pro- 
duction department now numbers 
15 exclusive of the production di- 
rector. In commenting on the com- 
plaint, Ray Jones, executive secre- 
tary of AFRA, Chicago, said that 
it in no way concerned NBC sound 
effects men. 

AFRA has filed a protest with 
the National Labor Relations Board 
against KWK, St. Louis, charging 
the station management with in- 
timidation of employes in an elec- 
tion held at the station on Jan. 6 
under NLRB auspices, to deter- 
mine the bargaining agent for its 
singers, actors and announcers. A 
similar vote at WEW, St. Louis, 
resulted in the naming of AFRA 
as the agent for the talent em- 
ployed at that station. KSD, St. 
Louis, waived an election, stipulat- 
ing that AFRA should represent 
its talent. Previously the NLRB 
had certified AFRA as agent for 
the KMOX talent. 

Ovaltine's Second Net 
WANDER Co., Chicago, will ex- 
pand the daytime serial program, 
Carters of Elm Street, from 
WMAQ, Chicago, to a seven -sta- 
tion Red network hookup on Feb. 
13. Program, which has been spon- 
sored by the company for several 
months in a test campaign on 
WMAQ, will be the second net- 
work show for Ovaltine, which is 
also advertised on the Orphan 
Annie juvenile serial which con- 
tinues on the Red five days week- 
ly. Both programs are placed 
through Blackett- Sample -Hum- 
mert, Chicago. 

HOUSEHOLD MAGAZINE, Topeka, 
on Jan. 10 started a daily spot an- 
nouncement campaign on 40 stations 
including WHKC, Columbus and 
CKLW, Windsor- Detroit, featuring a 
recipe contest. Presba, Fellers & Pres- 
ha, Chicago, is agency. 

THE FCC has denied as in default 
applications of Abe Corenson, former- 
ly owner of the old KELW, Los An- 
geles, for construction permits for 
new local outlets in Evanston and 
Elgin, Ill. 
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Newspapers Urged 
To Use Facsimile 
Vance of RCA Says Process 
Will Develop Rapidly 
HINTING that newspapers for 
their own good should "embrace 
and capitalize" on facsimile, H. C. 
Vance, manager of facsimile sales 
of RCA Mfg. Co., declared that 
"this new process of news distri- 
bution" will continue to develop 
regardless. He spoke to the con- 
vention of the Pennsylvania News- 
paper Publishers Assn. at Harris - 
burg, Pa., Jan. 13. 

Mr. Vance said that while rural 
populations p robs b l y could be 
served adequately by facsimile 
transmission during the night on 
regular long waves, city audiences, 
demanding more up -to- the -minute 
news, could be better s e r v e d 
through use of the ultra -high fre- 
quency channels over which fac- 
simile can be broadcast at any 
time. He also foresaw the simul- 
taneous transmission, on separate 
wavelengths, of inter -related sound 
and facsimile programs, i.e., a 
cooking school or kitchen program 
broadcast on the sound channel 
and copies of the recipes via fac- 
simile. 

Up to the Public 

"The newspaper industry has 
been following closely the rapidly 
increasing possibilities of radio 
broadcast facsimile," he observed. 
"Some newspapermen have ex- 
pressed the thought that if news- 
papers generally do not enter the 
broadcast facsimile field, no such 
service will ever be developed for 
the public. 

"History has shown many ex- 
amples of the old story about the 
king who commanded the tide not 
to rise, but found that it rose any- 
way. If the public wants a broad- 
cast facsimile service, that tide will 
rise, regardless of whether the 
present newspapers embrace it or 
not. Under these circumstances, 
should not the newspapers place 
themselves in a position to capital- 
ize on this new process of news 
distribution? 

"It is interesting to note that a 
large percentage of stations ob-. 
taining facsimile licenses are news- 
paper owned. They include the Mc- 
Clatchy stations at Sacramento 
and Fresno, Cal.; the Buffalo Eve- 
ning News; the St. Louis Post -Dis- 
patch; the Chicago Tribune; the 
Detroit News and the Cleveland 
Plain- Dealer." 

Plans for New WJLS 
JAMES L. COX, formerly with 
various stations in West Virginia 
and Pennsylvania, will be commer- 
cial manager of the new WJLS, 
Beckley, W. Va., now under con- 
struction under the direction of 
Joe L. Smith Jr., who secured the 
construction permit from the FCC 
last October. Mr. Smith reports the 
station will go on the air around 
Feb. 1 and that he will be manager. 
He is 22, and is interested in a 
local electrical appliance shop, hotel 
and newspaper. The station will 
operate with 100 watts night and 
250 day on 1210 kc., and will be 
equipped with a composite trans- 
mitter, Collins speech input and a 
198 -foot Wincharger tower. 

Gilmore Circus Renews 
GILMORE OIL Co., Los Angeles 
(petroleum products), a consistent 
user of regional radio, on Feb. 17 
for the third consecutive year re- 
news for 62 weeks the Gilmore Cir- 
cus, on six NBC -Pacific Coast Red 
network stations (KPO, KHQ, 
KOMO, KGW, KMED, KFI). Firm 
is one of the oldest radio users on 
the Pacific Coast, having started 
Gilmore Circus on an independent 
Los Angeles station several years 
ago, later switching to network. 
Agency is Botsford, Constantine & 
Gardner, Los Angeles. 

Law Urged to Prohibit 
Liquor Sponsors on Air 
ENACTMENT of legislation to 
prohibit radio advertising of alco- 
holic beverages is proposed by W. 
S. Alexander, Federal Alcohol Ad- 
ministrator, in his annual report to 
Congress, filed Jan. 5. The report 
also urges prohibition of alcoholic 
beverage advertising in Sunday 
newspapers; advertising portray - 
ing women, children and religious 
objects and insignia; and advertis- 
ing referring to the tonic, food or 
medicinal qualities of alcoholic bev- 
erages. 

In commenting on radio advertis- 
ing, Mr. Anderson said, "I bring 
again to the attention of the Con- 
gress the fact that the present law 
does not prohibit radio advertising 
of alcoholic beverages. Although 
for a number of years there has 
been little or no advertising of dis- 
tilled spirits over the radio, beer 
and wine are being so advertised. 
Unless radio advertising of alco- 
holic beverages is prohibited by 
law, it is not unlikely that the dis- 
tilled spirits industry will desire to 
make use of this medium. I am con- 
vinced that radio advertising of al- 
coholic beverages is against good 
public policy and should be pro- 
hibited." 

Aurora on MBS 
AURORA LABORATORIES, Chi- 
cago (Clear- Again), on Jan. 9 
started a new series of thrice 
weekly programs conducted by 
Stella Unger, Your Hollywood 
News Girl, on 10 MBS stations. 
Miss Unger, lyricist, script writer, 
and commentator, receives stories 
from her friends in Hollywood 
which make the news on her quar- 
ter -hour programs. Erwin, Wasey 
& Co., New York, handles the ac- 
count. 

BROADCASTING Broadcast Advertising 

Growing Public Interest 
In Television Prompts 
RCA to Expand Exhibit 
RAPID rise in public interest in 
television since the announcement 
that sets would be placed on the 
market in the spring has caused an 
almost complete revision in RCA's 
plans for its exhibit at the New 
York World's Fair, that company 
has announced, with a more than 
double increase in the audience ca- 
pacity for viewing television over 
that originally planned. 

Details of the revision are now 
being mapped out by architects 
and engineers, and all that is set- 
tled so far is that the "Television 
Living Room of Today," with pe- 
riod furniture and a new home 
model television receiver, and the 
"Radio Living Room of Tomorrow," 
with ultra -modern furniture and a 
combination instrument for receiv- 
ing sound and sight broadcasting 
and facsimile and for recording 
and reproducing phonograph rec- 
ords, will be retained from the ori- 
ginal plans. 

Radio, television, motion pictures, 
telegraph, telephone, printing and 
the postal service will be dramati- 
cally presented in the Communica- 
tions Exhibit at the New York 
World's Fair. Exhibit, which is be- 
ing constructed by the Fair itself, 
is being designed by Donald Des - 
key, industrial designer, and will 
include models of the anticipated 
radios and other communications 
apparatus of the future. Exhibits 
will be described by a mechanical 
commentator. 

SALESMEN of KDYL, Salt Lake City, 
have been provided portable radio sets to 
carry into client's offices. 

Calls to Work 
THE International Longshoremen's 
and Warehousemen's Union, San 
Francisco local, has requested from 
the FCC a ruling on whether KYA 
had the right to ban call -to-work 
announcements on the CIO -spon- 
sored radio program. The San 
Francisco district council has been 
sponsoring a quarter -hour labor 
news period over KYA for several 
months. According to Chris Chris - 
tensen, secretary for the longshore- 
men and warehousemen's union, 
the work call had been previously 
announced during this period. He 
said that the radio station saved 
men hours of waiting at the union 
hall and is directly of value in the 
efficient functioning of the port. 

THEY RE TUNING IN WAT L 

IN ATLANTA 

BLACK GOLD 
ttIaws in 

i ? h -A- Tex.- tea 
Oil, the BLACK GOLD of the Southwest, 
flowing from thousands of wells in a com- 
pact area completely blanketed by KWKH 
and KTBS in SHREVEPORT made this sec- 
tion one of the few consistent WHITE SPOTS 
on the nation's business map in 1938. It 
placed and still places ready cash in the 
pockets of hundreds of thousands WHO 
SPEND FOR WHAT THEY WANT! 

There's GOLD APLENTY in them "thar" 
ARK- LA -TEX wells and "thar" will be for 
years to come! Don't overlook the OPPOR- 
TUNITIES AFFORDED by KWKH and 
KTBS in giving BLANKET COVERAGE to 
this GOLDEN MARKET! 

9n the Center air the WortdS Greatest OLL and Gas Area 

10,000 WATTS C/JS 11114=1.110 - 

m nn.0 Cs. 1.000 WATTS ;lac 
SHREVEPORT LA 
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Freer Named Chairman; 
FTC Policies Unchanged 
COMMISSIONER Robert E. Freer, 
of Ohio, on Jan. 3 took office as 
chairman of the Federal Trade 
Commission for the calendar year 
1939, under the rotating chairman- 
ship plan of the FTC. Chairman 
Freer, who succeeds Commission- 
er Garland S. Ferguson, will re- 
main in charge of the Radio & Per- 
iodicals Division, at least for the 
time being. It is believed no 
changes will be made in division 
assignments for the FTC commis- 
sioners. 

President Roosevelt appointed 
Commissioner Freer as a Republi- 
can member of the FTC Aug. 24, 
1935, to fill the unexpired term of 
Commissioner George C. Mathews, 
resigned. This unexpired term end- 
ed Sept. 25, 1938, and on Sept. 3, 
1938, President Roosevelt reap- 
pointed Mr. Freer for the seven - 
year term authorized by statute. 

Hollywood Radio Tours 
NBC Hollywood Radio City, re- 
cently constructed at Sunset Blvd. 
and Vine St., that city, the first 
week in January was opened to the 
general public on regularly con- 
ducted tours with an admission 
charge of 40 cents per person. Al- 
though studio auditoriums have 
been opened to the public since in- 
auguration of a program service 
in late September of last year, bal- 
ance of the building was closed to 
inspection until now. CBS also 
charges a 40 cent admission for 
conducted tours of its Hollywood 
Columbia Square building. 

fINCH 
IMILE SYSTEM 

PAT /NTfD C PAT'S PEND'G. 

LEADS THE WAY 

FIRST 
in "Home' 

FIRST 

to open the NEW seid 
Facsimile broadcasting. 

SYSTEM placed in ac- 
tual operation by the MAJORITY of 
MAJOR facsimile broadcasting sta- 
tions. 

FIRST to PERFECT automatic 
fully visible, c o n t i n u o u s feed 
"HOME" recorders, requiring neither 
liquids nor carbon transfer sheets. 

FIRST to develop an auto- 
matic selec tive synchronising 
method which permits "HOME" fac- 
simile recording in all AC or DC 
power 

FIRST to open the NEW field 
in facsimile broadcasting for AIR- 
CRAFT, POLICE, and other mobile 
services. Demonstration by appoint 
ment. Call Plaza 5 -6570. 

FINCH 
TELECOMMUNICATIONS 

LABORATORIES, INC. 
37 W. 57th St., New York City 

Congress Opens, Quiet on Radio 
(Continued from page 11) 

mittee are Senators Hill (D-Ma.), 
Mead (D -N. Y.), Barbour (R- 
N. J.). 

Rep. Celler (D -N. Y.) "extended 
his remarks" in the Congressional 
Record Jan. 3 calling for estab- 
lishment of a government owned 
and operated shortwave station in 
Panama for broadcasts to South 
America following the line of his 
defeated proposal of last session. 
With the Administration's policy 
being to encourage goodwill in 
Central and South American coun- 
tries, strong pressure may be ap- 
plied during this session for such 
legislation. Rep. Celler intends to 
reintroduce his bill, 

Chairman MeNinch put in an ap- 
pearance on Capitol Hill Jan. 12 
but it did not concern radio. He at- 
tended the public hearing of the 
Senate Judiciary subcommittee on 
the nomination of "my old friend 
Felix Frankfurter" as Associate 
Justice of the United States Su- 
preme Court. 

While at the hearing Mr. Mc- 
Ninch heard the future Justice de- 
fend the right of free speech not 
only in public assemblage but over 
the radio. Mr. Frankfurter's posi- 
tion was quite contrary to those 
who are now demanding close cen- 
sorship of radio speeches. 

Rep. Maloney (D -La.), on the 
opening day introduced a bill 
(HR -94) which would require that 
personal endorsements of articles 
advertised over the air be accom- 
panied by a statement that the en- 
dorsement is paid for, if that hap- 
pens to be the case. The bill speci- 
fies that it would be unlawful for 
any individual to broadcast by ra- 
dio any recommendation of the use 
of any article, and, in such broad- 
cast, to indicate that such person 
has used such article "unless such 

y 

i 
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individual shall, at the time of 
such broadcast, also broadcast the 
fact, if true, that the recommen- 
dation was secured by the promise 
or payment of money or other val- 
uable consideration, or that such 
person has been promised or has 
received money or other valuable 
consideration for the broadcast of 
which such recommendation is a 
part." 

Senator Johnson (D -Col.) and 
Rep. Culkin (R-N. Y.) have intro- 
duced bills to prohibit the adver- 
tising of alcoholic beverages by ra- 
dio. 

Senator Sheppard (D -Tex.) on 
Jan. 12 reintroduced his bill 
(S. 550), to amend the Radio Act 

by making it mandatory that a 
radio operator be at least 21 years 
of age but this would not apply to 
amateur operators. 

Members of Committees 

Full membership of the Senate 
committees having jurisdiction over 
legislation of interest to the broad- 
casting industry is: 
INTERSTATE COMMERCE - Democrats: 
Wheeler, Montana, chairman ; Smith, 
South Carolina; Wagner, New York; 
Barkley. Kentucky; Neely, West Vir- 
ginia ; Bone, Washington ; Donahey, 
Ohio ; Minton, Indiana ; Truman, 
'Missouri; Andrews, Florida ; Johnson. 
Colorado; Schwartz, Wyoming; Hill, 
Alabama ; Stewart, Tennessee. Repub- 
licans: White. Maine; Austin, Ver- 
mont; Tobey, New Hampshire; Reed. 
Kansas; Gurney, South Dakota. 
Farmer Labor: Shipstead, Minnesota; 
Lundeen, Minnesota. 
coIMERCE-Democrats: Bailey, North 
Carolina. chairman ; She ipard 
Texas ; Caraway, Arkansas ; Clark. 
Missouri; Overton. Louisiana ; Bilbo. 
Mississippi; Donahey, Ohio; Guffey. 
Pennsylvania ; Maloney, Connecticut; 
Radcliffe, Maryland; Pepper, Florida; 
Lee, Oklahoma ; Hill, Alabama ; Mead, 
New York. Republicans: Me Nary, 
Oregon ; Johnson, California ; Van - 
denburg. Michigan; White. Maine; 
Gibson, Vermont; Barbour, New Jer- 
sey. 
PATENTS- Democrats: Bone, Wash- 
ington. chairman ; Smith. South C'ar- 
olinn; Pepper, Florida; Clark. Idaho; 
Lucas. Illinois. Republicans : Norris, 
Nebrtaska; White, Maine. 

House committee selections had 
not been completed as BROADCAST- 
ING went to press Jan. 13, but were 
expected to be announced momen- 
tarily. 

wORLO'S OBEATEST TOBACCO MARKET! 

?Leart34- ?X : *me' 

"The new shortwave mobile unit of 
WGTM is another reason why dials 
in Eastern North Carolina stay 
tuned to 1310." 

Radio Libel Relief Bill 
Introduced in California 
WITH the convening of State leg- 
islatures, a number of bills bear- 
ing on radio have been introduced. 
In California, two measures were 
introduced which would relieve 
broadcast stations of liability for 
libel or slander uttered over their 
facilities and another would waive 
the requirement for posting bond 
in libel and slander actions. 

In the New York Legislature, 
several bills have been introduced 
which would make it a misdemean- 
or to incite racial or religious 
hatred and provide for a minimum 
fine of $200 and a minimum jail 
sentence of 90 days for violation. 
The owner of any station or other 
equipment for dissemination of in- 
formation who knowingly would 
permit such utterances would be 
held liable along with the actual 
speaker. 

Children's Programs 
(Continued from page 15) 

ment of an idea or suggestion is 
believed advisable the writer of a 
letter, if he lives near New York 
City, is invited to come to Radio 
City to discuss the matter. 

Often letters received by NBC 
show that listeners are directing 
criticisms at the networks in a 
general way for programs that are 
not presented over NBC networks, 
Miss Cuthbert pointed out. These 
letters indicate that listeners fail 
to realize that networks are the 
least serious offenders in the pro- 
duction of poor programs for chil- 
dren. 

Some of the "bad children's pro- 
grams" mentioned in letters are in 
reality popular adult programs 
broadcast over the networks at a 
time when normally children are 
asleep, she explained. 

These problems are often dis- 
cussed by Miss Cuthbert's staff 
with which the staff is constantly 
in touch. These organizations have 
a membership of more than 8,000.- 
000. They are consulted often and 
their suggestions always are in- 
vited. 

Appearing for NBC were Presi- 
dent Lenox R. Lohr; John F. 
Royal, vice- president in charge of 
programs; Martha McGrew, as- 
sistant to the president; Dr. Frank- 
lin Dunham, educational director; 
Walter G. Preston, educational as- 
sistant to Mr. Royal; Clay Morgan, 
public relations director; Janet 
MacRorie, commercial continuity 
acceptance director; June Hynd 
and Alma Kitchell, assistant di- 
rectors of women's activities. 

"HELLO, CLIFF SAMUELSON" 
(Gen. Mills, Minneapolis) 3' ZJo« atay MARKET'? 

VT New Mexico Is a big state. Its 
population is 423,000. PEON!. 
AREA Is a rich. compact little : area all within 60 miles of 
Peoria. yet IT has 605,646 peo- i pie -high farm income -big in- 
pustrial payrolls. You can cover 

/ PEORIAREA thoroughly with 
/ lust ONE station -WMBD. 

fs Free & Peters, ernwa., 

Nat. 
nc. u1Cvr 

REPS: Bryant , Griffith and 
Brunson. Inc. MEMBER G B S NETWORK 
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Bakers bring new significance 
to the term: 

New sp 

ASK YOUR ENGINEER 
to check -up on these latest pace- setters! 

EW single unit loud speakers by Bell 
Telephone Laboratories and Western 

Electric - 
That give you high quality reproduction 

at moderate power levels - 
That distribute sound over angles of 30° 

to 45 °- making them admirably suited for 
monitor or public address applications - 

That reproduce so faithfully, that the 
artists are brought into the "presence" of 
the listener - 

That acid crystal clear "definition" that 
enables monitor operators and production 
men to better evaluate program balance- 

That employ an entirely new diaphragm 
formation, new type permanent magnet 
and other new design features. 

Ask your engineers about this suitable 
companion to the Western Electric 94 type 
amplifier. Or better yet -order one speaker, 
evaluate its reproduction quality and let 
your monitor operators and production 
men tell you how much it helps them! 
Then you'll order more! 

DISTRIBUTORS 
ceevbar Electric Co.. Gr.pb.r Building, New York, N. Y. 
In Canada and Newfoundland t Northcrn Electric Co., Lid. 
In other countries: International Standard Electric Corp. 

HIGH QUALITY 

DIRECTIVE BEAN 

make the 

150A and 1518 

ideal for 

MONITORING 

Western Electric 
RADIO TELEPHONE BROADCASTING EQUIPMENT 
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TITLED Charlie Grimm's Fairy 
Tales, a new Monday evening sports 
review starts on WBBM, Chicago, 
Jan. 16. The former Chicago Cuba 
manager will recount spring training 
camp stories with Jim Crusinberry, 
WBBM sports writer. 

RADIANT FINISH Co., Chicago 
(Hy -Glo and Nu -Glo polishes), has 
started a six weekly five- minute series 
on WCFL, Chicago, called Hy -Glo 
Safety Club, a traffic safety program. 
Industrial Adv. Assn., Chicago, is 
agency. 

i 

PROFESSIONAL 
DIRECTORY i 

JANSKY & BAILEY 
An Organization of 

Qualified Radio Engineers 
Dedicated to the 

SERVICE OF BROADCASTING 
National Press Bldg., Wash., D. C. 

There is no substitute for experience 

GLENN D. GILLETT 
Consulting Radio Engineer 

982 National Press Bldg. 
Washington, D. C. 

J O H N B A R R O N 
Consulting Radio Engineer 

Specializing in Broadcast and 
Allocation Engineering 

Earle Building, Washington, D. C. 
Telephone NAtional 7757 

HECTOR R. SKIFTER 
Consulting Radio Engineer 

FIELD INTENSITY SURVEYS 
STATION LOCATION SURVEYS 
CUSTOM BUILT EQUIPMFNT 

SAINT PAUL, MINNESOTA 

A. EARL CULLUM, JR. 
Consulting Radio Engineer 

2935 North Henderson Avenu. 
Telephones 34039 and 5 -2945 

DALLAS, TEXAS 

FEDERAL RELATIONS 
BUREAU, Inc. 

Southern Bldg. Washington, D. C. 
FCC matters prepared, filed 
and prosecuted by our staff 
of attorneys and engineers. 

McNARY and CHAMBERS 
Radio Engineers 

National Press Bldg. Nat. 4048 

Washington, D. C. 

PAUL F. GODLEY 
Consulting Radio Engineer 

Phone: Montclair (N. J.) 2 -7859 

PAGE & DAVIS 

Consulting Radio Engineers 

Munsey Bldg. District 8456 

Washington, D. C. 

HERBERT L. WILSON 
Consulting Radio Engineer 

Design of Directional Antennas 
and Antenna Phasing Equip- 
ment, Field Strength Surveys, 
Station Location Surveys. 
260 E. 161st St. NEW YORK CITY 

Out West Its 
R. D. MARTIN 

Consulting Engineer 
Field Surveys 

Over all Transmitter and 
Antenna Testing 

7 S. Howard St. Spokane, Wash. 

They Navet Á1ie1 .. . 

Station owners, managers, 
sales managers and chief en- 
gineers comb every issue of 
BROADCASTING. 

FREQUENCY MEASURING SERVICE 
Many stations find this exact measuring service of great 
value for routine observation of transmitter perform- 
ance and for accurately calibrating their own monitors. 

MEASUREMENTS WHEN YOU NEED THEM MOST 
at any hour every day in the year 
R. C. A. COMMUNICATIONS, Inc. 

Commercial Department 
A RADIO CORPORATION OF AMERICA SERVICE 

66 BROAD STREET NEW YORK, N. Y. 
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Bekins Fund Up 
BEKINS VAN & STORAGE Co.. 
Los Angeles, one of the oldest con- 
sistent users of spot announce- 
ments on the Pacific Coast, has in- 
creased its 1939 radio advertising 
appropriation 20% over that of 
last year. Firm spent more than 
$28,000 during 1938 maintaining 
regular time signal schedules on 
major Pacific Coast stations. It is 
currently using KHJ KFRC KSFO 
KGB KDB KARM KMJ KFBK 
and will substantially increase 
coverage to include other stations. 
Details are now being completed. 
Brooks Adv. Agency, Los Angeles, 
has account. 

WITH a record of having made a 
real contribution to law enforcement 
in the nation, the program Gang Bus- 
ters on Jan. 11 marked its third year 
on the radio. Sponsored by Colgate - 
Palmolive- Peet Co., the broadcast on 
CBS presents an unusual record of 
public service with 110 criminals of 
all kinds apprehended as a direct or 
indirect result of the clues given on 
this Wednesday evening series. 

B. T. BABBITT Co., New York 
(Bab-0 cleanser), recently added 
KPO, San Francisco, to the list of 
West Coast stations carrying the tran- 
scribed serial David Harum, Monday 
through Friday, 2:30 -2:45 p. m. Ac- 
count was placed through Blackett - 
Sample- Hummert, New York. 

LaGuardia Asks Lifting 
Of Experimental Ruling 
REVIVAL of the issue over lifting 
of the experimental ban on inter- 
national and other high -frequency 
broadcast stations, which prevents 
direct or indirect sale of time, has 
been provoked by New York's 
Mayor F. H. LaGuardia and will 
be the subject of a hearing before 
the FCC. A petition filed by the 
Mayor on behalf of WNYC, muni- 
cipally -owned regular broadcast 
station, seeking changes in re- 
broadcasting rules, resulted in the 
designation for hearing before a 
Commissioner or group of FCC 
members. 

Existing regulations prescribe 
that operators of high- frequency 
a n d international broadcast sta- 
tions may not realize any pecuni- 
ary return from them. Mr. La- 
Guardia's petition not only asked 
that the provision be revised but 
that other rules be amended to 
permit rebroadcasting of such pro- 
grams by international stations on 
a regular basis. 

RIVAL PACKING Co., Chicago (dog 
food), on Jan. 16 starts Miniature 
Minstrels on WMAQ, that city, a 
Monday evening 15- minute minstrel 
show featuring Jack Holden and the 
Vagabonds. Agency: Charles Silver 
Co., Chicago. 

CLASSIFIED ADVERTISEMENTS 
Help Wanted and Situations Wanted. 7c per word. All other classifications. 
12e per word. Minimum charge $1.00. Payable in advance. Count three 
words for box address. Forms close 25th and 10th of month preceding issues. 

Help Wanted 

WANTED: Experienced commercial 
man for station in southwest. Must be of 
exceptional sales ability, progressive and 
willing to establish himself in one of the 
best towns in the west. Give references. 
qualifications, present employment and 
photograph in first letter. Here's an ex- 
cellent opportunity for a real worker. Ad- 
dress Box 220, BROADCASTING. 

Situations Wanted 

Salesman: Experienced. acquainted na- 
tional accounts. Go anywhere. Employed - 
wants change. Box A216. BROADCASTING. 

Announcer -producer knows dramatics and 
program lines. Educated. Single. Refer- 
ences. Box A209, BROADCASTING. 

Commercial Manager -Four years' time - 
selling experience. Now employed. Desires 
relocation anywhere with opportunities. 
Box A221. BROADCASTING. 

Desire radio operator position, preferably 
broadcast station. Holder of Radiotelephone 
Operator First Class and Radiotelegraph 
Operator Third Class Licenses. Single. 
twenty -six, high school education. Further 
information if desired. Eugene Ferguson. 
2717 Revere Avenue, Dayton, Ohio. 

Chief Engineer: Long experience. exec- 
utive ability, now employed but seeking 
new connection. Personal interview. Box 
A215, BROADCASTING. 

Producer, continuity writer. announcer 
with new program ideas. Regional station 
and network experience. Desires change. 
Box A219. BROADCASTING. 

Station Manager with new, live ideas; 
guarantees results for your station. Box 
A217, BROADCASTING. 

Experienced radio operator. First Class 
Radio telephone license, R. C. A. gradu- 
ate. Good references. Desires position in 
small station anywhere. Box A218, BROAD- 
CASTING. 

Radio operator- telephone 1st class. 
Twenty -five years old, married, 2% years 
college E. E., A. T. I. trained, proficient 
typist. Go anywhere immediately. Box 
A212. BROADCASTING. 

Station Manager thoroughly experienced 
and well qualified with excellent references. 
Familiar with all details of station oper- 
ation but with widest experience in na- 
tional and local selling. Available immedi- 
ately. Box A210, BROADCASTING. 

Situations Wanted (Cont'd.) 
Announcer -single man, experience with 

network outlet. wishes announcing any- 
where. Box A206, BROADCASTING. 

General announcer including commercial. 
ballroom. special events, baseball, football. 
wrestling. Now employed. Ten years' ex- 
perience including regional network. Ex- 
cellent voice. diction and references. Write 
Box A213. BROADCASTING. 

Announcer and program director de- 
sires job with local independent station. 
Single, reliable. Consider anything reason- 
able, will go anywhere. Invite investiga- 
tion. Write Lloyd Hutchins, Thackerville, 
Oklahoma. 

Production man. ten years' experience, 
production, programming, promotion, writ- 
ing. Employed, but wants to make change. 
Married. Will accept small salary. Box 
A166. BROADCASTING. 

Schools 
WRITING FOR RADIO 

WRITERS: are your programs clicking? 
AGENCY MEN: why not learn how? 
ANNOUNCERS: prove more valuable! 
Home Study Course of Collegiate standing. 
Send for Circular B. Approved School. 
RADIO INSTITUTE OF AMERICA, 160 
W. 78 St.. New York City. 

For Sale - Equipment 
Bargain: Two 7 -B Presto professional 

ecorders with six lead screws. Original 
oat $750 each -will sacrifice both units 
or $600. Individual price, $226.00. Box 

A211, BROADCASTING. 

FOR SALE 
One Western Electric 6B standard 

lAkilowatt 
transmitter with type 

frequency monitor for immedi. 
ate sale for $2,000 cash; $1,000 
without monitor. 

Box A214, BROADCASTING 

For Rent -Equipment 
Approved equipment, RCA TMV -75B 

field strength measuring unit (new), di- 
rect reading; Estiline Angus Automatic 
Recorder for fading on distant stations; 
G. R. radio frequency bridge; radio oscilla- 
tors, etc. Reasonable rental. Allied Re- 
search Laboratories, 260 East 161at Street, 
New York City. 

BROADCASTING Broadcast Advertising 
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Mexican Approval of Treaty Seen 
(Continued from page 9) 

ernment on the interference situ- 
ation. This has been confused by 
the fact that shifts in assignments 
of Havana stations have been made 
frequently with the result that in- 
terference has cropped up all over 
the band for stations in this coun- 
try. 

October Refusal 
The Mexican Senate last Octo- 

ber refused to ratify the treaty in 
secret session. The only statement 
forthcoming was that it based its 
action on its view that the broad- 
cast agreement "imposed limita- 
tions upon Mexico without afford- 
ing any benefit in return." Unoffi- 
cially, however, it was reported 
that operators of Mexican border 
stations established to serve Amer- 
ican rather than Mexican audi- 
ences, had in some measure influ- 
enced the adverse action. Credence 
is given to that theory, since such 
stations, under the terms of the 
treaty, eventually would be elimi- 
nated and since definite facilities 
would be allocated for clear channel 
assignments in the interior of the 
country where they could serve 
Mexican nationals r a t h e r than 
American listeners. 

After this development, the FCC 
named Commissioner T. A. M. Cra- 
ven, who headed the American del- 
egation to the conference, and 
Judge E. O. Sykes, charter member 
of both the Radio Commission and 
the FCC and familiar with treaty 
affairs, to consider the entire mat- 
ter. Subsequently the Mexican Sen- 
ate adjourned, leaving the way 
open for action by administrative 
agreement. The Mexican Senate 
does not convene again until next 
September. 

By the terms of the treaty and 
the proposed rules and regulations, 
the existence of all stations in this 
country is assured, with many pro- 
visions also made for improvement. 
Many of the time- sharing stations 
would procure full -time by virtue 
of reduction in the number of clear 
assignments and revision of station 
categories, from three to six gen- 
eral classifications. In most in- 
stances, stations would be shifted 

Do you know French 
Canada's Listener 

Preference? 

The Only Field of Its Kind 
in America! 

Unbiased Radio Surveys 
That Tell The Truth 

Write for details 
ADVERTISING RESEARCH 

BUREAU 
1425 Dorchester St. West 

Montreal, Quebec. 

from 10 to 30 kc. within the band 
550 -1600 he. as a means of ac- 
commodating stations in Mexico 
and Cuba as well as Canada. The 
present three station classifications 
of clear, regional and local would 
be supplanted by a six -class struc- 
ture, with duplication provided on 
all save Class I -A or dominant 
clear stations. 

Division of Channels 

Under the agreement, 59 of the 
channels would be designated as 
clear, 41 as regional and six as lo- 
cal, with mutual use of regionals 
and local channels among the na- 
tions, according to prescribed en- 
gineering specifications developed 
largely by the FCC and agreed to 
at a preliminary engineering con- 
ference in Havana two years ago. 
In the clear channel category, the 
treaty provides the United States 
would have accommodations for 
63 stations, Mexico 15, Canada 14, 
Cuba 5, and Newfoundland, Domin- 
ican Republic and Haiti one each. 
Of the total of 32 exclusive chan- 
nels assigned to this country, the 
original FCC proposal was that 25 
of these channels be made Class 
I -A with minimum power of 50,000 
watts. How these channels would 
be divided, along with the super- 
power issue, constitute the most 
controverted portions of the pro- 
jected new allocations. 

4outof 
NEBRASKANS 

Of Nebraska's 1,337,963 popula- 

tion, Omaha and Lincoln, Nebras- 

ka's only large towns, total only 

289,939. That leaves a little more 

than a million "just folks" . . . 

the kind of buying -minded Nebras- 

kans who use soap, breakfast foods, 

automobiles, motor fuels . . . and 

who listen to KMMJ. Let us show 

you how you can use KMMJ to 

reach these four out of five Ne- 

'raskans. 

KMMJ 
Clay Center, Neb. 

Randall Ryan, Mgr. 

BROADCASTING Broadcast Advertising 

In the country's large cities, trained 
telephone men at special switching 
panels guard and guide the radio pro- 
grams of the nation. At scheduled times 
and at split- second signals, programs 
are routed from station to station, form- 
ing networks almost instantaneously. 

Back of these men and this equip- 
ment stand the resources of the Bell 

Telephone Laboratories, insuring con- 

tinuous progress in the science of sound 
transmission. 

The faithful transmission of network 
programs is a substantial contribution 
of the telephone engineer to the pub- 
lic's enjoyment of radio. 
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ACTIONS OF THE 

FEDERAL COMMUNICATIONS COMMISSION 
DECEMBER 30 TO JANUARY 13, INCLUSIVE 

Decisions .. . 
DECEMBER 80 

MISCELLANEOUS -NEW, Phila. Radio 
Bcstg. Co., Philadelphia, granted dismissal 
without prejudice applic. new station; 
KAND, Corsicana, Tex., granted order 
take depositions; WJBW, New Orleans, 
granted petition take depositions. 

JANUARY 3 
MISCELLANEOUS -KUSD, Vermillion, 

S. D., license extended on temporary basis 
pending action on renewal applic.; WFBG, 
Altoona, Pa., denied hearing on same 
date as WJAC (1- 11-39) ; NEW, United 
Theatres, San Juan, P. R., granted peti- 
tion take depositions; KGEK. Sterling, 
Col., denied as in default applic. move 
studio and trans. to Denver; WJIM, Lan- 
sing, Mich., granted dismissal without 
prej. applic. CP 630 kc 600 w 1 kw LS 
unl., heretofore set for hearing. 

JANUARY S 
NEW, W. F. Huffman, Wisconsin Rapids 

-Denied CP 580 kc 250 w unl. 
WTAW, College Station; KTBC, Austin, 

Tex. -WTAW denied CP move equip., in- 
crease hours ; KTBC granted mod. CP 
change equip. 

WNYC, New York -Applic. rebroadcast 
high -frequency programs set for hearing. 

WTMJ, Milwaukee --- Television applic. 
referred to committee of Commissioners 
Craven, Brown, Case. 

WAIR, Winston -Salem, N. C.- Denied 
mod. license unl. time. 

MISCELLANEOUS -WHBY, Green Bay, 
Wis.- Granted CP to move to Appleton, 
Wis., new radiator, etc.; WMC, Memphis, 
granted 30 -day auth. 5 kw N. NEW. 
Edward Breen & A. R. Loomis H. Fort 
Dodge, Ia., granted change of applicant 
to Northwest Bcate. Co., and for further 
hearing; NEW, Abraham Plotkin, Chi- 
cago, denied as in default applic. CP 
1570 kc 1 kw unl.; KIDO, Boise, Idaho. 
retired to close ales applic. Increase power. 

Motion of WLTH, WARD to strike pro- 
posed findings of fact on behalf of WBBC 
denied; granted extension time for WLTH, 
WARD to file briefs; WBBC granted ex- 
tension time file briefs. 

SET FOR HEARING -NEW, Spartan- 
burg Adv. Co., Spartanburg, S. C., CP 
1870 ke 100 -250 w unl.; NEW, Panama 
City Bcstg. Co.. Panama City, Fla., CP 
1200 kc 100 -260 w unl.; WHDH, Boston, 
CP new equip., directional antenna. in- 
crease 1 to 5 kw unl.; WNAC, Boston, ap- 
plic. mod. CP amended to directional N, 
increase N 1 to 6 kw unl.; WNAC, Boston, 
applic. mod. CP amended to directional 
N, increase N 1 to 6 kw; KFJZ, Fort 
Worth, CP amended move trans., studio, 
new equip., directional antenna, change 
1870 ke 100 -250 w to 930 kc 500 w unl. 

JANUARY 5 
NEW, Wm. F. Huffman, Wisconsin 

Rapids, Wis.- Denied CP 680 kc 250 w 
unl. 

WAIR, Winston- Salem, N. C.- Denied 
mod. license to 1260 kc 250 w unl. 

WTAW, College Station, Tex.; KTBC. 
Austin -WTAW denied CP increase hours; 
KTBC granted mod. CP re equip. 

WINS, New York -Granted CP new 
equip. 

WJHL, Johnson City. Tenn. -Granted 
license for CP 1200 ke 100 -250 w uni. 

MISCELLANEOUS - NEW, Tacoma 
Beare., Tacoma, Wash., granted oral ar- 
gument 1- 19 -39; NEW, Michael J. Mingo, 
Tacoma, same; effective date of order can- 
celling modi!. license of Long Island 
Bcstg. Corp. extended 80 days from 1-5-39; 
WAGA, Atlanta, hearing continued to 
2- 14-89; WNEL, San Juan, P. R.. granted 
auth. take depositions; WKAQ, San Juan, 
same. 

JANUARY 7 
MISCELLANEOUS - NEW, Elgin 

Bcstg. Assn., Elgin, III., denied as in de- 
fault CP 1500 kc 100 w D ; NEW, North- 
western Bcstg. Asan., Evanston, Ill., de- 
nied as in default CP 1310 kc 100 w unl.; 
NEW, Dalhart Bcstg. Co., Delbert, Tex., 
denied as in default CP 1500 kc 100 -250 w 
unl.; orders to take depositions granted 
Suffolk Bcstg. Corp., Gate Bests.. Co.. 
Northside Baste. Corp., Juan Pisa, Radio 
Corp. of Puerto Rico; NEW, Brockway 
Co., Watertown. N. Y., granted motion 
intervene; KTAT. Wichita Falls, granted 
continuance hearing and consolidation of 
hearings on applic. increase power, move 
to Wichita Falls and transfer control; 
KTBS, Shreveport. La.. granted petition 
accept answer re KCMC applic.; WMEX. 
Boston, denied bill of particulars re WLAC 
applic.; KGB, KFSD, overruled joint pe- tition 80 days extension to file proposed 
findings of fact and conclusions in KEHE 
and KECA grants; KGGG, San Francisco, 

granted extension time applic. renewal and 
vol. assign. license; NEW, Abraham Plot- 
kin, Chicago, 1570 kc 1 kw uni., denied 
as in default. 

JANUARY 9 

WEST, Easton, Pa.; WKBO, Harris- 
burg- Granted mod. license to unl. 

KVOA, Tucson, Ariz. -Granted applic. 
transfer control to KTAR Bcstg. Co. 

General Electric Co.- Granted four tele- 
vision stations, one at Albany, one at 
Bridgeport, two at Schenectady. 

WGNY, Newburg, N. Y.- Granted CP 
1220 kc 260 w D. 

NEW, S. B. Quigley, Mobile- Granted 
CP 1200 kc 100 w D. 

MISCELLANEOUS -KFAB and WBBM 
granted extension exp. auth. synchronize; 
WAPI, granted extension exp. auth. 5 
kw; KVOO. Tulsa. granted extension exp. 
auth. 25 kw unl; KWKH, Shreveport; 
granted extension exp. auth. 10 kw ; 

WPTF, Raleigh, granted extension exp. 
auth. 5 kw N ; W W L, New Orleans, 
granted extension exp. auth. 10 kw; 
WLAC, Nashville, denied reconsideration 
and grant without hearing applic. 50 kw 
etc.; KDAL, Duluth, rescinded order of 
12 -12 -38 setting renewal for hearing along 
with applic. transfer control, and granted 
applic. transfer control to Dalton A. and 
Charles LeMasurier; WBIL, New York, 
license extended on temporary basis. 

SET FOR HEARING -KFAB, Lincoln, 
Neb., CP amended re equip., etc., to 1080 
kc 60 kw unl; WFBG, Altoona, Pa., mod. 
license to unl.; NEW, Birney Imes, Col- 
umbus, Miss., CP 1370 kc 100 -250 w unl.; 
NEW, Thomas R. McTammany, Modesto, 
Cal., CP amended to 1340 kc 250 w unl.: 
WSUI, IOWA City. Ia., CP increase to 
1 -5 kw directional. 

JANUARY 10 

MISCELLANEOUS - WGNC, Gastonia, 
N. C., granted mod. CP trans. studio 
sites, radiator; KOME, Tulsa, granted li- 
cense for CP new station 1310 kc 250 w D. 

JANUARY 19 
MISCELLANEOUS-Orders to take dep- 

ositions granted KCRJ, KRRV, Gateway 
Bcstg. Co., Enrique Abarca Sanfeliz, 
WFMD, Albermarle Bcstg. Co.; NEW, Ra- 
dio Enterprises, and NEW, Assoc. Ark. 
Newspapers, Hot Springs, Ark., granted 
dismissal applies. new stations; NEW, 
Pee Dee Bcstg. Co., Florence. S. C. 
granted extension time file proposed findings 
re applic. mod. license, etc.; NEW, Olney 
Bcstg. Co., Olney, Ill., denied motion strike 
part of proposed finding of WGBF and 
WBOW. 

Examiners' Reports . . . 
NEW, Orville W. Lyerla, Herrin, Ill.; 

WEBQ, Harrisburg, Ill.; KFVS. Cape 
Girardeau, Mo.- Examiner Seward recom- 
mended (I.755) that applic. Orville W. 
Lyerla for CP 1310 kc 100 -260 w unl. be 
granted; applic. WEBQ mod. license to 
1310 ke 100 -250 w unl. be denied; applic. 
KFVS mod. license to unl. be denied. 

KROC, Rochester, Minn.; NEW, So. 
Neb. Bcstg. Co., Hastings, Neb.- Exami- 
ner Seward recommended (I -757) for CP 
change 1310 kc 100 -250 w uni. to 920 kc 
500 w 1 kc LS unl. be denied; that applic. 
So. Neb. Bestir. Co. for CP 920 kc 1 -5 kw 
unl. be denied as in default. 

KTBS. Shreveport, La.- Examiner Ber- 
ry recommended ( I -7 5 8 ) that applic. 
change 1460 kc 1 kw unl. to 620 ke 1-5 
kw unl. be denied if either KMLB or 
KWFT applies. be granted; otherwise 
that KTBS applic. be granted. 

WDEL, Wilmington. Del. - Examiner 
Bramhall recommended (I -759) that ap- 
plie. increase D to 1 kw be granted. 

NEW. McComb Bests. Corp., McComb, 
Miss.- Examiner Berry recommended (sup- 
plemental to I -658) that applic. CP 1200 
kc 100 w D be granted. 

NEW, Drohlich Bros., Sedalia, Mo. -Ex- 
aminer Irwin recommended (I -760) that 
applic. CP 1500 kc 100 -250 w unl. be 
granted. 

KHSL, Chico, Cal.; KVCV, Redding, 
Cal.- Examiner Irwin recommended 
(I -762) that applic. transfer control to 
Ray McClung, Horace E. Thomas and 
Stanley R. Pratt Jr. be granted. 

Applications . . . 
JANUARY S 

WESG, Elmira, N. Y.- Extension exp. 
auth. 860 kc to LS New Orleans, 1 kw. 

WTIC, Hartford- Extension exp. auth. 
Simul. KRLD uni. 1040 kc. 

WFMJ, Youngstown -Mod. CP re trans., 
antenna. 

KDKA, Pittsburgh -CP new equip.. 
change trans. to Middle Road, Indiana 
Two., Pa. 

KPLT, Paris. Tex. -Mod. license D to 
uni. 100 w N. 

KMAC, San Antonio -CP change 1370 
kc 100 -250 w to 630 kc 1 kw uni. 

WCLS, Joliet, Ill.- License for CP 
change equip. 
WCHV, Charlottesville, Va.- Transfer con- 
trol to Mrs. Hugh M. Curlier. 

WIRE, Indianapolis- License for CP 
aux. trans. 

JANUARY 6 
WJBK, Detroit -CP move trans., new 

antenna. 
WGPC. Albany, Ga. -Mod. license to 

Albany Bests.. Co. 

PLANS have been completed for the participation of RCA in the Golden 
Gate International Exposition at San Francisco, which opens Feb. 18. 
Various services of RCA, including RCA Mfg. Co., Radiomarine, RCA 
Communications and NBC, will participate in an exhibit showing ex- 
perimental television, radio facsimile, new developments in the field 
of ultra -shortwave transmission and reception, action of the automatic 
SOS alarm, and the latest improvements in home radio receivers. Photos 
show Fair's Electrical and Communications Building, with inset show- 
ing one of the exhibits to be shown there, an RCA facsimile receiver. 

Page 80 January 15, 1939 

Muzak Home Service 
MUZAK Corp., which for three 
years has been supplying musical 
programs without advertising to 
hotels and restaurants in New 
York and which recently started 
a sponsored program service for 
bars and grills, has entered the 
home entertainment field with the 
installation of a "carrier current 
transmitter" in the Crystal and 
Crystal buildings at 405 E. 54th 
St. and 404 E. 65th St., Manhat- 
tan. Programs, transmitted over 
the electric power lines of the 
building, are available through spe- 
cial equipment housed in a cabinet 
resembling a radio receiver, which 
has six buttons, one for Muzak's 
non -commercial musical service, 
four for the programs of the four 
leading stations and one for "off ". 
Rental cost is approximately that 
of a telephone. Muzak plans to ex- 
pand this home service to other 
apartment buildings in the near 
future. 

Dudley B. McGowan 
DUDLEY B. McGOWAN, radio 
technical expert, at one time as- 
sociated with the U. S. Radio Su- 
pervisor's office in San Francisco 
and more recently radio mainte- 
nance chief of the San Francisco 
Department of Electricity, died in 
the bay city Jan. 8 of complica- 
tions which followed an appendec- 
tomy. Mr. McGowan, recognized as 
one of the West's most brilliant 
electrical experts, supervised the 
installation of all police radio 
equipment in San Francisco. He is 
survived by his mother, Mrs. Jes- 
sie McGowan of San Francisco. 

WNBC, New Britain, Conn., made a 
1,700 -mile pickup Dec. 31 when a lo- 
cal high school football team played 
at Baton Rouge, La. Harry Ginsberg 
did the play -by -play account. 

NEW, John R. Pepper, Greenville, Miss. 
-CP 1810 kc 100 -250 w uni. 

WIS, Columbia, S. C. -Vol. assign. li- 
cense to Liberty Life Insurance Co. 

KRLD, Dallas - Extension exp. auth. 
Simul.-WTIC. 

WHBL, Sheboygan. Wis. -Mod. CP re 
trans. 

ROOS, Marshfield, Ore. -License for 
CP new trans. 

JANUARY 7 
WWRL, Woodside, L. I. -Mod. license 

for WCNW facilities amended to unl. and 
also WMBQ facilities. 

WHIO, Dayton -OP change trans. 
WICA, Ashtabula, O.-CP new trans., 

increase 260 w to 1 kw. 
WSTP, Salisbury, N. C.- License for 

CP new station. 
KFDA, Amarillo, Tex. -Mod. CP change 

equip.. trans., antenna. 
KVGB, Great Bend. Kan. -Vol. assign. 

license to Helen Townsley. 
KVNU, Logan, Utah -License for CP 

new station. 
WCOU, Lewiston, Me. -CP increase to 

100 -250 w. 
WCBS, Springfield, Ill. -CP new trans., 

directional, change 1420 kc 100 -250 w to 
1290 kc 1 kw, amended to 500 w 1 kw D. 

NEW, Grant Union High School Dis- 
trict, N. Sacramento, Cal. -CP 1420 kc 
100 w D, amended to 1370 kc. 

JANUARY 12 
WDRC, Hartford -CP increase N to 5 

kw, amended to directional. 
WOR, Newark-CP change antenna, 

trans. 
CBS -Extension auth. transmit pro- 

grams to CBC. 
NEW, Northwest Bcstg. Co., Fort Dodge. 

Ia.-CP 1870 kc 100 -250 w uni., amended 
to change corporate name as listed here- 
with. 

BROADCASTING Broadcast Advertising 
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N e /work Accoures 
MI time EST unless otherwise indicated. 

New Business 

PERSONAL FINANCE Co., New- 
ark (loan service), ont Jan. 23 starts 
Doc Barclay's Daughters ou 29 CBS 
stations, Mon. thru Fri., 2 -2:15 p. m. 
Agency : Blackett- Sample - Hummert, 
N. Y. 

DUART MFG. Co., San Francisco 
(Creme of Milk products), on Jan. 

15 starts Human Interest on 8 CBS 
Pacific stations, Sun., 2 :30.3 p. m. 
Agency : Erwin, Wilsey & Co.. San 
Francisco. 

VANETTE HOSIERY MILLS, Dal- 
las. Tex., on Jan. 14 started Fashion 
Previews featuring Lorraine Andre- 
sen, Sat., 7:45 -8 a. m. (CST). origi- 
nating in Chicago and aired on fol- 
lowing NBC southern network : 

WREN WKY KGKO KXYZ KRG\ 
KTBS KTHS WMPS WDSU. Agen- 
cy: Grant Adv. Inc., Dallas. 

CALAVO GROWERS of California, 
Los Angeles (avocados), on Jan. 5 
started for 4 weeks, Housewives Pro- 
tective League with Fletcher Wiley, 
commentator, on 6 CBS Pacific Coast 
stations Thurs., 12 :45-1 p. m. (PST). 
Agency : Lord & Thomas, Los Angeles. 

WANDER Co., Chicago (Ovaltine), 
on Feb. 13 starts Carters of Elm 
Street on 7 NBC -Red stations, Mon. 
then Fri., 12 -12 :15 p. m. Agency : 

Blackett- Sample -Hummert, Chicago. 

NARAGANSETT BREWING Co., 
Cranston, R. I., on Jan. 3 started 39 
participations in Yankee Network 
News Service, on 15 Yankee stations. 
Agency: Arthur Braitsch, Providence. 

Renewal Accounts 

CHAS. H. PHILLIPS CHEMICAL 
Co., New York (milk of magnesia), 
on Feb. 3 renews Waltz Time on 45 
NBC -Red stations, Fri., 9 -9:30 p. m. 
Agency: Blackett -Sample - Hummert, 
N. Y. 

STANDARD OIL Co., of California, 
San Francisco, on Jan. 5 renewed 
Standard School on 12 NBC Pacific 
stations. Thurs.,11 -11 :45 a. in. (PST), 
and Standard Symphony on 5 NBC - 
Pacific stations, Thurs., 8:15 -9:15 p. 
m. (PST). Agency: McCann -Erickson, 
San Francisco. 

R. L. WATKINS Co., New York (Dr. 
Lyons toothpowder), on Feb. 5 re- 
news for 52 weeks Manhattan Merry - 
Go -Round on 33 NBC -Red stations, 
Sun., 9 -9:30 p. in. Agency : Blackett - 
Sample- Hummert, N. Y. 

STERLING PRODUCTS, Wheeling 
(Bayer Aspirin), on Feb. 5 renews 
for 52 weeks American Album of Fa- 
miliar Music on 59 NBC -Red stations 
Nun., 9 :30-10 p. m. Agency: Black- 
ett- Sample- Hummert, N. Y. 

AMERICAN HOME PRODUCTS, 
New York (Bi- So-Dol), on Jan. 31 
renews for 52 weeks Mr. Keen, Tracer 
of Lost Persona on 44 NBC-Blue sta- 
tions, Tues., Wed., and Thurs., 7:15- 
7:30 p. m. Agency: Blackett- Sample- 
Hummert, N. Y. 

ANACIN Co., Jersey City (Anacin 
tablets), on Jan. 31 renews for 52 
weeks Easy Aces on 45 NBC -Blue 
stations, Tues., Wed., and Thurs., 
7 -7:15 p. in. Agency: Blackett-Sam- 
ple-Hummert, N. Y. 

FLORIDA FUN for fatigued "fur- 
liners" might caption this shot. 
Seated, 1. to r., are L. B. Wilson, 
WCKY, Cincinnati, who spends his 
winters at Miami Beach and Fred 
Hopkins, owner of WJBK, Detroit, 
his guest at the Five O'clock Club, 
Miami Beach night spot. 

GOSPEL Broadcasting Assn., Los 
Angeles (religious), on Jan. 1 re- 
newed for 52 weeks, Old Fashioned 
Revival Hour, on 86 MBS network 
stations, Sun., 6 -7 p. m. (PST). 
Agency : R. H. Alber Co., Los An- 
geles. 

LOS ANGELES SOAP Co.. Los An- 
geles (White King soap), on Dec 22 
renewed for 10 weeks Early Morning 
News on 13 California Don Lee sta- 
tions, Tues., Thurs., Sat., 7 :45-8 a. in. 
Agency : Raymond R. Morgan Co., 
Hollywood. 

PACIFIC UNION CONFERENCE, 
Seventh Day Adventists, Los Angeles 
(religious), on Jan. 1 renewed for 

52 weeks Voice of Prophecy on 13 
California Don Lee network stations, 
Sun.. 9:30 -10 p. m. Agency : Lisle 
Sheldon Adv., Los Angeles. 

GENERAL MILLS, Minneapolis 
(Corn Kix), on Jan. 17 renews for 13 
weeks The Grouch Club on 3 Califor- 
nia CBS stations (K N K K S F O 
KARM) and adds KFPY, KOIN. 
KIRO, KVI to list. Tues., 9 :30-10 
p. m. (PST). Agency : Blackett, Sam- 
ple & Hummert, Chicago. 

GENERAL FOODS Corp., New York 
Postum), on Jan. 2 renewed for 

,,2 weeks Lum d Abner on 41 CBS 
stations, Mon., Wed., Fri., 7:15 -7:30 
p. M. (EST) with rebroadcast, 8 :15- 
8:30 p. m. (PST). KARM, Fresno. 
Cal., is to be added on Feb. 27. 
Agency : Young & Rubicam, N. Y. 

LADY ESTHER Co., Chicago (cos- 
metics), on Feb. 3 renews Lady Es- 
ther Serenade on 47 NBC -Red sta- 
tions, Fri. 9-9 :30 p. m. for 52 weeks. 
Agency : Lord & Thomas, Chicago. 

LEWIS H O W E Co., St. Louis 
(Tunis), on Jan. 10 renewed Vocal 
Varieties, Tues. and Thurs., 6:15- 
6:30 p. m., on 30 NBC -Red stations. 
Agency : H. W. Kastor & Sons Adv. 
Co., Chicago. 

CUMMER PRODUCTS Co., Bedford. 
O. (Molle shaving cream). on Jan. 10 
renewed Battle of the Sexes on 34 
NBC -Red stations, Tues., 8-8 :30 p. m., 
(CST). Agency. Stack -Goble Adv. 
Agency, Chicago. 

GENERAL MILLS, Minneapolis 
(Corn Kix), on Jan. 17 renews 
Grouch Club and adds 4 CBS Pacific 
stations, making a total of 7 in all, 
Tues., 9 :30-10 p. m. PST. Agency : 

Blackett -Sample- Hummert, Chicago. 

FOR YOUR NEW STUDIOS - 
Choose 

Gates Speech Equipment 
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Like Hour of Charm 
WOMEN'S Nat i on a 1 Institute, 
sponsored by the Women's Na- 
tional Exposition of Arts and In- 
dustries, recently sent out a ques- 
tionnaire to over 200 women music 
lovers throughout the country to 
discover their opinion of General 
Electric Co.'s Hour of Charm pro- 
gram on NBC which features Phil 
Spitalny and his all -girl orchestra 
with Dorothy Thompson as com- 
mentator. According to Mrs. Ger- 
trude E. Fox, chairman of the In- 
stitute, "the success and growing 
popularity of the Hour of Charm 
will undoubtedly influence the ap- 
preciation and greater demand for 
women in the arts." The survey re- 
sulted in a 50% return from the 
women heading radio and musical 
clubs to whom it was sent and 
showed a high appreciation of 
Spitalny's music, with special 
praise for Dorothy Thompson and 
for Evelyn with her "magic vio- 
lin." 

GILMORE OIL Co., Los Angeles 
(petroleum products), on Feb. 17 re- 
news for 52 weeks. Gilmore Circus, 
on 6 NBC- Pacific Red network sta- 
tions. Fri., 9 -9:30 p. m. (PST). Agen- 
cy : Botsford. Constantine & Gardner, 
Los Angeles. 

Network Changes 
EUCLID CANDY Co., Oakland. Cal.. 
(candy), on Jan. 9 added KSL, and 

on Jan. 16 adds KOY and KGAR to 
Headlines on Parade with Knox Man- 
ning on 6 CBS Pacific network sta- 
tions. 
CARNATION Co., Milwaukee (con - 
densed milk), added 27 stations of 
Maritime. Ontario and Prairie groups 
of CRC to Contented Hour on 63 
NBC -Red stations. Mon., 10 -10:30 p. 
m. Agency : Erwin, Wasey & Co., 
New York. 

STANDARD BRANDS, New York 
(Fleischmann Yeast), added 27 CBC 

stations True or False on 20 NBC - 
Blue stations, Mon. thru Fri., 11:45- 
12 noon. Agency : J. Walter Thomp- 
son, Montreal. 
STANDARD BRANDS, New York, 
(Chase & Sanborn coffee) added 27 
CBC stations to Chase d Sanborn 
hour on 59 NBC-Red stations, Sun., 
8 -9 p. m. Agency : J. Walter Thomp- 
son. Montreal. 
R. J. REYNOLDS TOBACCO Co.. 
Winston -Salem (Camel cigarettes) on 
Jan. 16 switched Eddie Cantor's 
Cannel Caravan on CBS from New 
York to Hollywood. 
STANDARD BRANDS, New York, 
on Feb. 2 switches Rudy Vallee Vari- 
ety Hour on NBC -Red from Holly - 
wood to New York. 

"The Crystal Specialists Sind 1925" 

SCIENTIFIC 
LOW TEMPERATURE 

0- EFFICI ENT CRYSTALS 
Approved by FCC 

Two for S75.00 Each 

Supplied in Isolantite Air -Gap Hold- 
ers in the 550 -1500 Ke. band. Fre- 
quency Drift guaranteed to be "leee 
than three cycles" per million cycle 
per degree centigrade change in 
temperature. Accuracy "better" 
than .01%. Order direct from- 

124 JACKSON AVENUE 
University Park 

HYATTSVILLE. MARYLAND 

Calling All Fires 
O. A. JOHNSON Insurance 
Agency, operated by a full - 
b l o o d e d opportunist, has 
placed a standing order with 
KGNF, North Platte, Neb., 
to broadcast a spot announce- 
ment on fire insurance every 
time a fire occurs in North 
Platte. The telephone com- 
pany notifies the station of 
the exact location of the fire, 
the announcer on duty breaks 
into whatever sustaining pro- 
gram is on the air, sounds a 
fire siren sound effect and 
reads the location, along with 
a previously prepared an- 
nouncement elaborating on 
the benefits of fire insurance. 
Timeliness of the announce- 
ment is reported to have 
brought immediate sales re- 
sults. 

WHEELING STEEL Corp., Wheel- 
ing (metal products), on Jan. 15 adds 
WAAB, WDGY, WATL, KTAT to 
MBS Musical Steelmakers, Sun., 5- 
5:30 p. m. CKLW Jan. 22 and WRVA 
as soon as time can be cleared. 

PHILIP MORRIS & Co., New York 
(cigarettes), on Jan. 31 renews for 
52 weeks Johnny Presenta on 60 NBC - 
Red stations, 8 -8:30 p. m. (repeat, 
11 :30-12 midnight) ; on Jan. 28 
changes to Johnny Green's orchestra 
on CBS, Sat., 8 p. m. 

AMERICAN TOBACCO Co., New 
York (Lucky Strike cigarettes), on 
Jan. 28 will renew Your Hit Parade 
on 96 CBS stations. Sat., 10 p. m. 

MR. E. R. 
RIETIKE 

It's 

PRESIDENT 
OF CREI 

YOUR JOB 
Today - 

to prepare for a better 
radio job tomorrow ! 

Don't say you never had the opportunity to gat 
ahead -for HERE IT IS! Radio wants you - 
and needs you -for those new Important lobe 
that new equipment and new development. have 
created. But you must have ADEQUATE TRAIN- 
ING FIRST. CREI courses In Practical Radio 
Engineering 'ill develop your ability to qualify 
for a better Job. Today is your chance to send 
for our important story. 

FREE Booklet! 

Write today for mils 
of our Illustrated 
booklet - "A Tested 
Plan for Future In 
Radio." 

CAPITOL RADIO 
ENGINEERING INSTITUTE 

Dept. B -1 3224 16th Street, N. W. 
WASHINGTON, D. C. 
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USING the theme "Men, 
M 
the Oklahoma Publishing 

and Machinery ", 

Co., operating two newspa- 
pers, a farm paper and three 

broadcast stations 
(WKY, Okla- 
homa City; KLZ, 
Denver, and 
KVOR, Colorado 
Springs) has 
launched a com- 
prehensive p r e- 
motional cam- 
paign for 1939, 
using trade me- 

Mr. Meyerson dia and a series 
of direct mail brochures. 

Evolved by E. K. Gaylord, presi- 
dent and founder, and Edgar T. 
Bell, secretary- treasurer and gen- 
eral manager of the company, the 
campaign is under the personal di- 
rection of J. I. Meyerson, sales 
promotion coordinator. All com- 
pany properties are included in the 
campaign, which coincides with the 
observance of Oklahoma's Golden 
Anniversary, and the founding of 
the Oklahoma Times, as well as 
the 36 years of achievement of the 
Oklahoma P u b l i s h i n g Co., the 
growth of which has been synony- 
mous with Oklahoma's develop- 
ment. 

Mr. Meyerson graphically port - 
trayed the exploitation in presen- 
tations in Chicago and New York 
on Jan. 4 and 5, respectively, to 
selected audiences, including per- 
sonnel of the Katz Agency Inc., 
national representatives. In addi- 
tion to the Times and the three 
stations, the organization also pub- 
lishes the Oklahoma City Okla- 
homan, and the Farmer -Stockman, 
and operates Mistletoe Express, a 
unique organization which started 
a decade back for statewide distri- 
bution of the company's newspa- 
pers, but which now maintains a 
general express service, including 
even hauling of the U. S. mails to 
remote Oklahoma areas. 

* * * 

Ten Ten in Tunnels 
WHN, New York, has arranged 
with the Port of New York Au- 
thority to advertise its call letters 
and its slogan, Dial 1010, on large 
signs placed at all toll booths of 
the Lincoln and Holland Tunnels, 
the George Washington, Goethals 
and Bayonne Bridges, and the Out - 
erbridge Crossing. 

WHEATIES trophy for the best 
merchandising job in behalf of the 
breakfast food's All -Texas Football 
Roundup was awarded recently to 
KXYZ, Houston, T S N affiliate. 
Here are, I to r, Tilford Jones, 
president, and Frank Smith, man- 
ager of KXYZ, receiving the tro- 
phy from Sam Bennett, vice- presi- 
dent of TSN, representing Elliott 
Roosevelt, TSN president. 

/Xatchanciainy fs Aomotion 
Tube Signs -Pins on Map - Manning's Book - 

Ding Dong -Knob Collar -Trailers 

MBS Ads Selected 
AMERICAN Institute of Graphic 
Arts has selected three Mutual ad- 
vertisements- "Eyes That Do Not 
See ", "Who Said Radio Is Expen- 
sive?" and "Whales for Sale" -for 
copy excellence, design and layout. 
This is the third award for the 
MBS sales promotion department 
in the past six months. MBS pro- 
motion was chosen as one of the 
50 direct mail leaders in 1938, and 
Robert A. Schmid, sales promotion 
director, was given a place in the 
Gallery of Direct Mail in the latest 
issue of Reporter & Postage and 
Mail Bag, first radio man to be so 
honored. 

Sales promotion booklet What 
Goes on Here and an ad titled Out 
of Our Hat, part of the WOR 
sales promotion, were honored by 
the Institute. Joseph Creamer heads 
the WOR sales promotion depart- 
ment. 

* * 

Christmas in Longview 
TWO NEW angles on the "Christ- 
mas Greetings" idea were institut- 
ed by KWLK, Longview, Wash. 
Instead of the regular spot an- 
nouncement, the station recorded 
five -minute talks by the merchants 
of Longview and Kelso. Some of 
the merchants included their en- 
tire staffs on the discs and each 
had a word of thanks for the past 
year's patronage. Another Christ- 
mas and New Year plan was used 
by KWLK. A local department 
store purchased two quarter -hours 
on each of the two days and spent 
the entire time calling a list of 
patrons on the telephone, wishing 
them a personal *holiday greeting. 

Functional Animation 
CARICATURES of the activities 
of NBC's various departments, 
drawn by Bill Eddy, television en- 
gineer, are used as illustrations 
for a 1939 calendar sent out by 
NBC. A dozen cartoons, one for 
each month, deal with station rela- 
tions, transmission engineers, traf- 
fic, television, guest tours, produc- 
tion, sales, artists service, interna- 
tional division, press, chimes and 
the legal department. Caricatures 
were first published in The Trans- 
mitter, NBC house organ. 

* * * 

Plugs for WTAR 
TO PROMOTE its power boost, 
WTAR, Norfolk, Va., is sending 
key agencies six -inch transcrip- 
tions with a message from t h e 
management. The cutting starts 
with an imitation of the familiar 
tobacco auctioneer, followed with 
". . sold to WTAR, Norfolk, 
Virginia, 5,000 watts!" 

* * * 

Tellers of Bank Tales 
TO BOOST interest in Musical 
Favorites, transcribed music- inter- 
view half -hour presented by Mil- 
waukee County banks on WTMJ, 
Milwaukee, sponsors are putting 
out lively little blotters for distri- 
bution at bank tellers windows. 

* * * 

Pins in Birmingham 
WAPI, Birmingham, has installed 
a big coverage map in its offices on 
which a pin is stuck at the source 
of every fan letter as it is received. 
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Ranger Trailer 
K W T O, Springfield, Mo., runs 
movie trailers calling attention to 
its Lone Ranger broadcasts, thrice - 
weekly for Princess crackers, at 
two theatres running the Lone 
Ranger serial in picture form. Ar- 
ranged for KWTO by John E. 
Pearson, manager of national ac- 
counts, the trailer runs immediate- 
ly after the movie version, calling 
attention to the radio program on 
the station, and KWTO in return 
plugs the screen version for the 
theatres. 

* * 

Much About Manning 
LATEST promotional brochure of 
WTAM, Cleveland, is in the mail to 
advertising agencies and station 
representatives. It is a large three - 
page folder, printed in red and 
black, telling of Sports Announcer 
Tom Manning's accomplishments. 
The copy includes a full -page pic- 
ture of the trophy presented Man- 
ning by the Sporting News, as "the 
outstanding baseball announcer of 
1938 ". The brochure is the work 
of Howard Barton, WTAM promo- 
tion and sales manager. 

* * * 

Crosley at Fair 
CROSLEY Corp., Cincinnati, has 
signed for three -quarters of an 
acre of space at the New York 
World's Fair, according to Powel 
Crosley Jr., president. An exhibit 
hall and studio will be erected, the 
studio to be used by WLW. Con- 
struction will begin soon, Mr. Cros - 
ley said. The building will be mod- 
ern in treatment, built along two 
sides of a wedge -shaped plot on 
the Court of Communications. Ex- 
hibits of Crosley products will be 
on display. 

* * * 

Chimes in Stores 
SEVERAL San Francisco depart- 
ment store radio quarters are ring- 
ing NBC chimes, the Christmas 
gift of the network's San Francisco 
press chief, Milton Samuel. They 
were sent to heads of radio depart- 
ments in stores, who had cooper- 
ated with the NBC press division 
in using picture displays of NBC 
artists. The radio departments use 
the chimes to summon salesmen 
when customers are waiting. 

* * 

Collar for Radio Knobs 
BACKING its Story of Mary Mar- 
lin serial on WTMJ, Milwaukee, 
Procter & Gamble sent a factory 
detail man to the city to head a 
crew of 25 distributors who sam- 
pled 80% of Milwaukee homes with 
Ivory Soap and hung on each door- 
knob a promotion piece, to be hung 
on the radio knob, instructing, 
"Listen to the Story of Mary Mar- 
lin daily at 2 p. m. over WTMJ ". 

* * 

Rate Cards in Leather 
RATE CARDS for Iowa Broad - 
casting System stations - WMT, 
Waterloo; KSO and KRNT, Des 
Moines -along with WNAX, 
Yankton, are being distributed to 
a list of leading radio agencies and 
advertisers in a leather folder car- 
rying the name of individual recip- 
ients. 

KSFO Promotion 
DELETION of the radio columns 
and news in the San Francisco Bay 
area newspapers has been respon- 
sible for the birth of many unique 
promotion schemes by the Golden 
Gate stations [BROADCASTING, Dec. 
1]. KSFO has formulated several 
merchandising and promotional 
ideas, calling attention to its f ea- 
ture programs and personalities. 
Philip G. Lasky, general manager, 
anounces that KSFO has a perma- 
nent display in a huge showcase 
at the San Francisco Ferry Bldg., 
which is viewed by thousands of 
commuters daily. The station is 
advertising its major features in 
a weekly pamphlet published by 
San Francisco Theaters Inc. Fif- 
teen thousand of these are dis- 
tributed weekly to all San Fran- 
cisco restaurants, stores and cigar 
stands by a chain of six theaters. 

Tying in with various San Fran- 
cisco theaters, KSFO has estab- 
lished a "Black Chapel Club" for 
theater patrons who don't want 
to miss the weekly Hollywood mys- 
tery drama. Each Friday night be- 
tween 11:45 and midnight the the- 
aters dim their house -lights, take 
their film off the silver screen and 
through their public address sys- 
tems, bring the mystery thriller to 
their patrons, with full credit go- 
ing to KSFO. The station also has 
a trailer tie -up with a group of 
theaters, has a huge display of 
photographs of KSFO and CBS ar- 
tists in a .Palace Hotel window on 
Market Street and in other down- 
town buildings. 

* 

Pictures on WSYR 
TWO -PAGE pictorial spread on 
studio personalities was g i v en 
WSYR, Syracuse, in the city's new 
picture magazine, "Night and Day 
in Syracuse ", which made its de- 
but Jan. 1. The display, captioned 
"Night and Day ... at Radio Sta- 
tion WSYR ", offers pictures of the 
station's program department. Edi- 
tors of the magazine plan to run 
two more pages of WSYR staff 
members in the February issue. 

* * * 

WCAE's White Space 
W C A E, Pittsburgh during the 
holiday season used four full -page 
ads in the Pittsburgh Sun -Tele- 
graph in a 10-day period and in- 
creased its daily space from 12 to 
30 inches to list its services. Ads 
included a tribute to druggists, a 
Christmas greeting to listeners, a 
list of WCAE educational features, 
and a New Year's Pledge to pre- 
sent the best programs during 1939. 

* * * 

WSAI Trailers 
MOVIE trailers promoting com- 
mercial broadcasts on WSAI, Cin- 
cinnati, have been placed in eight 
local theatres. 

Finding Charley 
WHEN the Chase & San- 
born Program recently was 
withdrawn from stations of 
the NBC Southeastern group, 
WIS, Columbia, S. C., re- 
sponded graciously with the 
announcement that although 
the program no longer was 
carried by Carolina stations, 
"WIS listeners who are par- 
ticularly interested in the 
program may desire to know 
that it is still scheduled over 
WSB, Atlanta, and WLW, 
Cincinnati." 

BROADCASTING Broadcast Advertising 
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To handle news the 

WLW way requires: 

UP and INS News 

Service 

8 teletype machines 

8 rewrite men 

1 news editor 

5 commentators 

... that's 

na- 

tion that's why 

front as hwthye P 

Sullivan is so far out 
i 

. . 

top i 

single station com- 
mentator of the na- 

so many mid-west- 
erners DEPEND on 

Peter Grant's crisp 
comments and inter- 
pretations. 

www.americanradiohistory.com

www.americanradiohistory.com


RCA 

906 -P4 -WHITE SCREEN ... $15.00 
introducing the new RCA -906 -P4, a 3 -inch 
television Kinescope. Similar to the pres- 
ent RCA -906 Cathode -Ray Tube, this new 
tube features a white fluorescent screen - 
and an unusually low cost! In addition to its 

low inital cost, this new tube provides low 
circuit cost because of its low voltage op- 
erat ion. Has conductive coating which mini - 
mixes deflecting -plate loading and prevents 
drifting of the pattern with changes in bias. 

1802 -P4 -WHITE SCREEN ... $27.50 
Introducing the 1802 -P4, a 5 -inch televi- 
sion Kinescope having electrostatic deflec- 
tion and white screen. This tube provides 
excellent quality television pictures. The 
deflection sensitivity is such that the beam may 

be deflected across the entire screen with no more 
voltage than is required for full deflection on 3- 

inch tube. Separate terminals are provided 
in the new Magnat 11 -pin base for each 
deflecting plate. 

1802-P1 -GREEN SCREEN .. $24.75 
Introducing the 1802 -P1,a new 5 -inch os- 
cillograph tube which is similar to the 1802 - 
P4 except for its green screen. In oscillo- 
graphic application the 1802 -P1 represents 

extremely high quality because it is capable 
of providing excellent television pictures. 
For television purposes this tube operates 
well with an anode potential of 1200 volts. 

NEW RCA MONOSCOPE 
The new RCA -1899 Monoscope provides a convenient source 
of video signal for testing television equipment and for dem- 
onstrating television principles. The pattern contains cali- 
brated resolution wedges to indicate the amount of detail the 
associated equipment can resolve. Other features of the pat- 
tern provide tests for linearity of scanning, spot defocusing, 
amplitude response, frequency response, phase response, and 
general quality of picture reproduction. Price $95.00. 

RCA presents the Magic Key every Sunday, 2 to 3 

P. M, E. S.T., on the NBC Blue Network 
RCA Radio b. at.fer....t In at..., 

11nN I. performance 

RCA Manufacturing Company, Inc., Camden, N. J. A Service of the Radio Corporation of Americt 
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