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America's most famous radio community, Renfro Valley, near Mount, Vernon, Kentucky, has "come home" to WHAS 
with the Nationally popular Renfro Valley Barn Dance and all the other storied activities of the. founder, John Lair. 
The Barn Dance not only "pulls" a studio audience of 5,000 to most of its shows but fias a record of "command" 
performances in the White House and one 60 -word 'offer of .a. photo brought 234,000: replies! At 840 on the dial. 

HOMER AND JETHRO 

AUNT IDY AND LfllLE CLIFFORD 

GRANNY HARPER 

MIAS 
LOUISVILLE 

Voice of This Year's 
No. Z Opportunity Area 

50,000 WAITS 
BASIC CBS 

Represented By Echo. 
Petry & Co. 

COON CREEK GIRLS 



Leadership in LIbrary ServIce 
West Goes 

East... 
... and you can bet the twain 
have met and are getting along 
very nicely. Translation: Don 
Allen, Standard Radio's high - 
powered production wizard, 
has traveled by easy stages 

from Hollywood to St. Louis to 
New York, where he is now by 
way of recording various talent 
groups in and around the Big- 
gest City. With Don's ear for 

the unusual, Standard Radio 
subscribers may confidently 

expect some pleasant musical 
surprises in Standard releases 
in months to come. 

Did we say Jack Teagarden 
created a tempest? That was 
putting it mildly, because his 

first releases brought a verita- 
ble storm of applauding com- 
ment from our subscribers. 

Typical comments: "What a 

band! "; "Going over big with 
our listeners! "; "Send us more 
Teagarden selections!" 

AIL 

Speaking of dance bands, we'd 
like to go on "record" as say- 
ing that the new Freddie 

Martin releases are his best 

yet. That distinctive Martin 

style "wows" them- meaning 
the folks on the receiving end 
-every time. 

Our new Publicity Service is 

getting a real workout from 
enthusiastic subscribers. They 
all like it, and are making ex- 
cellent use of the publicity 

kit and twice -a -month new 
releases. 

A A. IL 

If you've been adding up as 

you go along the answer at the 
bottom of this column should 
be: Write today for the full 

story of Standard Tailored 

Transcription Service, Stand- 

ard Spot -Ads and Standard 
Super Sound Effects! 
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PROOF OF LEADERSHIP ... IN OUR DAILY MAIL 
"[STANDARD costs us nothing" .. how often our subscribers say that! They mean that Standard 

musical programs SELL .. to the sponsor and for the sponsor .. and when revenue from sales 
of Standard programs more than balance the cost of the Standard Program Library Service . . 

well, there's no other way to look at it than "Standard costs us nothing" .. That's salability, and 
it's due to the fact that Standard offers the music, talent and showmanship that hold listener - 
interest. No wonder so many stations -the largest list of active subscribers -say "Yes" when asked: 

"Are Your Transcriptions Up to Standard ?" 

Sicadazdkadio 
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TO SELL WHERE 
4ç, THEY BUY 

NEW ENGLAND is too populous, too prosperous, 

too definitely key market in character to sell 

by remote control. The effective, efficient method of 

radio promotion is with the Colonial Network's 19 

hometown stations. 

Because these nineteen stations are a vital part of 

the community, your advertising actually goes where 

your prospects live - they hear your messages over 

a station that has their friendly loyalty - they buy 

your products in their neighborhood stores. 

For years this valuable, 

point -of -sale contact has 

been delivering results 

consistently at economical 

cost for foresighted adver- 

tisers. Are you getting 

your 1941 share of New 

England business? 

0 o 

Memo I 
P. LORILLARD CO. 

All of us thank you for 
your continued sponsorship 
of our "Soldiers'Quiz" from 
Camp Edwards. We all will 
get behind Beechnut 
Cigarettes and score a hit. 

LT. 
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HOW ARE YOUR SALES 

IN THE TRI -CITIES? 
Board an airliner and fly the big quadrangle from 

Minneapolis to Omaha to St. Louis to Chicago, and 
you'll have covered a distance roughly half the 
width of the United States- 

-yet the largest concentrated population within 
that huge quadrangle is the Tri -Cities -Davenport, 
Iowa; Rock Island, Illinois; and Moline, Illinois. 

Blanketing this important market is WOC, still one 
of the most remarkable 250 watt stations in the 
world, very soon to increase its power to 1000 watts. 
Granted its license in 1922 -only three months 
after the first commercial station in America - 
WOC has made the Tri -Cities a spectacular radio 
market, responsive to radio as to no other medium. 

Check your sales in the Tri- Cities. If they can bear 
improvement, then ask your Agency to check the 
rates at WOC. We believe you'll be surprised at 
what your money will buy. If you hurry you can 
buy six months of broadcasting on 1000 watts at 
a 250 watt rate. 

WOC 
Davenport Moline Rock Island 

NBC Basic Blue 

Col. B. J. Palmer, Pres. Buryl Lottridge, Mgr. 
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Delay in Enforcing Net Rules Is Foreseen 
Fly Willing to Defer, Revise, Amend; 

Clashes With White at Probe 
ALTHOUGH it may be another fortnight before the broad- 
casting industry learns the fate of the White Resolution to 
block enforcement of the FCC's punitive network monopoly 
regulations, enough transpired last week to dispel the fear 
that the Commission majority will invoke the radical rules 
in their present form by the specified Aug. 2 effective date. 

Willingness of FCC Chairman James Lawrence Fly to make 
deep concessions on the eight rules during his three -day appear- 
ance before the Senate Interstate Commerce Committee 
June 2 -4, tended to alleviate the 
immediate tension. An atmosphere 
of compromise developed and it 
was thought in some quarters that 
before the end of preliminary hear- 
ings on the White Resolution Chair- 
man Wheeler (D- Mont.), may try 
to get an agreement from the FCC, 
NBC, CBS and other industry 
groups to arbitrate. 

Willing to Extend 
While it is too early to predict 

the outcome, Chairman Fly, under 
close examination, definitely com- 
mitted the FCC majority to exten- 
sion of the time element if "good 
faith" is indicated. In some quar- 
ters this was interpreted as open- 
ing the way for across- the -table 
arbitration. Should that happen, 
the committee might not even be 
called upon to vote immediately on 
the White Resolution, which would 
forestall enforcement of the regu- 
lations until 60 days after the com- 
mittee shall have made its report to 
the Senate [BROADCASTING, May 
19]. 

That NBC will not be forced to 

Full running story on the 
Senate Interstate Commerce 
Committee hearings on the 
White Resolution as well as 
additional stories and pic- 
tures will be found beginning 
on page 14. 

divest itself of the Blue network 
by Aug. 2, as inferred under the 
regulations, was promised by Chair- 
man Fly upon insistence of Chair- 
man Wheeler. At least a six months 
leeway was indicated, as far as Mr. 
Fly was concerned. But NBC has 
shown no disposition to capitulate 
to this requirement or to any of the 
rules. 

If the White Resolution does not 
result in thwarting the FCC, both 
NBC and CBS, probably flanked by 
virtually all other elements in the 
industry except MBS, are prepared 
to go to the courts for injunctive 
relief. There is no doubt whatever 
that the organized broadcasters do 
not intend to relent in their determi- 
nation to fight out the battle with 

CHIEF QUIZZER 

AUTHOR of the resolution to in- 
vestigate radio and the FCC, and 
chief interrogator at the hearings, 
is Senator White (R -Me.), one of 
the authors of the Radio and Com- 
munications Acts, who has a more 
thorough knowledge of the history 
and intricacies of radio than any 
other legislator on Capitol Hill. 
Photo taken as he questioned Chair- 
man Fly. 

the FCC on all fronts, on the theory 
that the future of broadcasting is 
involved. 

Meanwhile, attentive ears were 
cocked toward the Anti -Trust Di- 
vision of the Department of Justice. 
Assistant Attorney General Thur- 
man Arnold has a staff, headed by 
Victor O. Waters, special assistant 

to the Attorney General, digging 
into the whole network monopoly 
picture. Based on past perform- 
ances, as well as on comments made 
to the Interstate Commerce Com- 
mittee by Chairman Fly, it is ex- 
pected that anti -trust actions will 
be initiated against the networks 
on purported monopoly grounds. 

One of the salient contentions of 
Senator Wallace H. White Jr. (R- 
Me.), author of the resolution to 
investigate the FCC, was that it 
was not within the purview of the 
FCC to enforce the monopoly laws 
and that Congress should have been 
consulted in advance. 

Arnold Interested 
It is doubted whether the Anti - 

Trust Division will move until an 
expression comes from the Senate 
Interstate Commerce Committee on 
the White Resolution. Meanwhile, 
however, Mr. Waters is continuing 
his study of the voluminous testi- 
mony at the inquiry before the FCC, 
as well as of the FCC committee 
report, majority and minority final 
reports, and other related data. The 
Anti -Trust Division has been short- 
handed but it is expected to pro- 
cure an additional $760,000 appro- 
priation for the new fiscal year be- 
ginning July 1. 

Because of his intense interest in 
radio, it has been indicated that As- 
sistant Attorney General Arnold 
himself would take over direction of 
the action against monopoly in 
radio. 

Already, talk of a "consent de- 
cree", following the recent decrees 
entered in the ASCAP -BMI con- 
troversy, is being heard. This is 

JAM -PACKED COMMITTEE ROOM at the opening of Senate Interstate 
Commerce Committee hearings on the White Resolution. At head of com- 
mittee table (left) are Senators Wheeler (D- Mont.), chairman; Truman 
(D -Mo.); Hill (D- Ala.). At right are other members of the committee 

BROADCASTING Broadcast Advertising 

and principals (clockwise) : Senators Smith (D -S.C.) ; Tunnell (D -Del.) ; 

Gurney (R- S.D.); Stewart (D- Tenn.); Brooks (R- Ill.); Johnson (D- Col.); 
McFarland (D- Ariz.); Clark (D- Ida.); Tobey (R- N.H.); Telford Taylor, 
FCC general counsel; James Lawrence Fly, FCC chairman. 
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commonplace whenever talk of anti- 
trust litigation develops. 

Chairman Fly was still on the 
stand last Wednesday after a three - 
day appearance which hit all the 
notes in the scale. He had repeated 
stiff encounters with Senator White 
and on occasions found it necessary 
to apologize for his inflammatory 
remarks. He charged the "two New 
York corporations" and others with 
attempting to dictate a reorganiza- 
tion of the FCC and of using the 
White Resolution as the device to 
give them time to lobby their way 
out. He insisted the FCC had all of 
the authority necessary to invoke 
the regulations and predicted the 
Government would win hands down 
in the courts. 

Fly Disarming 
While unusual interest was dis- 

played by the committee, Chairman 
Fly apparently made an over -all 
good impression. His willingness 
to comprise and the liberal interpre- 
tations placed by him upon the 
regulations were designed to deflate 
the opposition argument that 
broadcasting would be thrown into 
chaos. 

He insisted that stations could 
continue to serve as outlets of par- 
ticular networks, that networks 
would continue to make good 
money, and that smaller stations 
would not be harmed, but protected. 

The only effect, he argued, would 
be to inject new and healthy com- 
petition into broadcasting, though 
NBC would be forced to divest it- 
self of the Blue (which he said it 
could sell without difficulty), and 
networks would not be permitted to 
own more than one station in such 
key cities as New York, Chicago 
and Los Angeles or San Francisco, 
with other managed and operated 
stations forced on the block. 

MBS Nest on Stand 
Industry reaction was that under 

Chairman Fly's interpretation, the 
regulations would have no teeth at 
all. The chairman's repeated in- 
vitations to the industry to "liti- 
gate" were viewed as an effort 
to have the committee forego ac- 
tion on the White Resolution and 
get the whole matter back in the 
hands of the Commission. 

Chairman Fly was slated to con- 
clude his testimony on Monday, 
June 9. He was to be followed by 
MBS, which was expected to com- 
plete the case in support of the 
regulations. Witnesses for MBS, 
who may consume two hearing 
days, will be Alfred J. McCosker, 
chairman of the board and presi- 
dent of its key station, WOR; Louis 
G. Caldwell, MBS -WGN counsel, 
and Fred Weber, MBS general 
manager. Mr. Caldwell was to tes- 
tify first on the jurisdictional 
phases. 

First witness for the "opposition" 
will be Commissioner T. A. M. 
Craven, who dissented vigorously 
from the majority report, along 
with Commissioner Norman S. 
Case. The former Naval officer did 
not request time but was called 
upon suggestion of Senator White. 

Whie no established order of ap- 
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NETWORK CHIEFTAINS at the Senate hearings (I to r): William S. 
Paley, CBS president; Alfred J. McCosker, chairman of the MBS board 
and president of WOR; Niles Trammell, NBC president. 

pearance has been announced, in- 
dications are that NAB President 
Neville Miller will be the first op- 
position witness for the industry. 
He is expected to testify on the ac- 
tion of the NAB convention in 
St. Louis May 12 -15, resolving 
against the regulations as a threat 
to radio by the American plan. 

The second industry spokesman 
will be Mark Ethridge, former 
NAB president, vice -president and 
general manager of the Louisville 
Courier Journal & Times, which 
operates WHAS, and the industry 
leader without portfolio. 

An advisor and confidante of 
President Roosevelt, Mr. Ethridge 
had been delegated to undertake a 
policy study of broadcasting just 
prior to the FCC majority action 
on the monopoly regulations. In- 
dignant over this action, he was 
largely responsible in St. Louis for 
rallying the industry, except MBS, 
against the regulations and sharply 
attacked Mr. Fly's stewardship. 

Mr. Ethridge doubtless will be 
questioned closely on his allegations 
of politics in the FCC -a topic 

avidly picked up by Senator Tobey 
(R -N.H.) while Mr. Fly was on 
the stand. The so- called "Jesse 
Jones deal," involving a 50,000 - 
watt grant to KTRH, Houston, on 
740 kc., as well as the "48- hour" 
approval of transfer of WSB, At- 
lanta, to former Governor James M. 
Cox, were covered by Senator 
Tobey, who also indicated he would 
have other questions on "smelly" 
radio situations to put to future 
witnesses. 

Chairman Fly had denied on his 
first appearance that political con- 
siderations were involved in Com- 
mission actions, but on the follow- 
ing day said the FCC was "sub- 
jected to an unmerciful line of 
political pressure from a scandal- 
mongering portion of the indus- 
try." 

A number of public service or- 
ganizations, such as the American 
Legion, National Council of Cath- 
olic Men, Federal Council of the 
Churches of Christ in America, and 
women's organizations, voluntarily 
have asked for opportunity to ap- 
pear before the committee in oppo- 

Bill Authorizing Property Requisition 
Covers Power in Communications Law 
VIEWED as only a routine clear- 
ance insofar as radio is concerned, 
a bill to formalize powers of the 
President during the national emer- 
gency and to requisition for fair 
compensation property of any kind 
necessary to the national defense, 
was transmitted to Congress June 
2 by the War Department, with 
President Roosevelt's approval. 

As related to communications, 
the measure is identical in effect 
with the provisions of Section 
606 (c) and (d) of the Communi- 
cations Act of 1934, giving the 
Chief Executive blanket powers to 
take over radio properties in his 
discretion, with "just compensa- 
tion", plus authority to amend or 
suspend rules and regulations, close 
or dismantle stations. 

Right to Sue U. S. 

Under the Communications Act, 
as well as under the new general 
bill, the President can certify the 
amount to be paid for requisitioned 
property, and if the amount is un- 
satisfactory to the principal he is 

to be paid 75% of the assessed 
amount, and authorized to sue the 
United States to recover additional 
money within two years. 

When the unlimited emergency 
was declared last month by the 
President, there was no immediate 
change in the situation as it per- 
tained to radio. Since the declara- 
tion of the `limited" emergency 
with the outbreak of hostilities in 
September, 1939, the provisions of 
Section 606 have been operative be- 
cause the statute does not distin- 
guish between "limited" or "un- 
limited" emergencies. 

The new bill, according to the 
War Dept., has been approved not 
only by the President but by the 
Navy and the Office of Production 
Management. Internal communica- 
tions, which include broadcasting, 
fall within the purview of the Army 
in a national emergency. Assur- 
ances have been given all down the 
line, however, that there is no dis- 
position on the part of the Govern- 
ment to interfere with normal com- 
mercial broadcast operations. 

sition to the regulations. Generally, 
they are expected to deprecate any 
regulatory move in these times that 
would disturb the existing broad- 
cast service. 

For NBC, President Niles Tram- 
mell, and possibly other witnesses, 
will testify. William S. Paley, CBS 
president, will head the roster for 
that network, probably with former 
Judge John J. Burns, CBS general 
counsel who directed that network's 
case before the FCC, to head its 
counsel. Former District Attorney 
John Cahill, of New York, has been 
retained as NBC's chief counsel. 

No Appeasement 
On the eve of the opening of the 

hearings June 1, an extraordinary 
meeting of key broadcasters was 
held at the Mayflower Hotel, Wash- 
ington, at which all overtures to 
"appease" the FCC were flatly re- 
jected. Some two -score broadcast- 
ers, representing independent as 
well as network stations throughout 
the country, selected by NAB Presi- 
dent Miller as an informal steering 
committee, met with the NAB 
executive committee, legislative 
committee and key officials of the 
networks, including RCA President 
David Sarnoff and Messrs. Tram- 
mell and Paley. 

In his first three days of testi- 
mony, Chairman Fly highlighted 
what he described as the studied 
effort of the industry to exaggerate 
the effect of the regulations. He 
pounded away at purported monop- 
oly and tried to pin responsibility 
for the Commission's action on de- 
mand from Congress, even using 
Senator White's past speeches as a 
"motivating force." He was cut 
down by the Maine Senator on 
these allegations in several sharp 
colloquies, however. 

Chairman Fly thought six major 
networks would be enough, but ad- 
mitted that physical limitations 
would make it hard to provide nec- 
essary outlets in key markets. He 
tangled with Senator White on 
many occasions and also with other 
committee members, but whenever 
he appeared to be navigating in hot 
water, Chairman Wheeler inter- 
posed observations which tended to 
clear the atmosphere. 

Chairman Wheeler's position was 
largely anti -network, but he de- 
precated the FCC's haste and re- 
peatedly attempted to remove the 
"heat" in the cross -fire. He thought 
that both sides had become too in- 
flamed and that in these times a 
calm, cool and sane approach was 
essential. He criticized what he 
called the "slugging contest" be- 
tween the FCC and the networks. 

Senator White's over -all view 
was that the FCC had attempted 
to "write its own laws" on monop- 
oly and that as a "creature of Con- 
gress" it does not have the right 
to determine its own legislative 
policies. He berated the Commission 
for in any wise opposing the hear- 
ings on his resolution and advocated 
passage of the legislation so that 
Congress could clearly demark the 
extent to which networks should be 
regulated, and at the same time 
limit the FCC's authority. 

BROADCASTING Broadcast Advertising 



Ickes Support Aids Daylight Move 
OPM Also Understood 

To Favor Adoption 
Of Proposal 

POSSIBILITY that universal day- 
light saving time may come before 
long for the United States, perhaps 
on a year -round basis, gained 
credence during the last week with 
evidence of Administration backing 
of the idea. 

Secretary of Interior Harold L. 
Ickes at his press conference last 
Thursday reaffirmed his advocacy 
of daylight saving time as a means 
of conserving electrical power, in 
line with the defense effort, and as 
BROADCASTING went to press it was 
understood the Office of Produc- 
tion Management was ready to back 
legislation setting up a daylight 
saving time base for the country. 

Universal Time Urged 
Long before the national defense 

program took shape, the daylight 
saving question was bandied about 
the broadcasting industry. Peren- 
nially the argument has broken out, 
arising from the hodge -podge sys- 
tem resulting from observance of 
DST in some communities and its 
non -observance in others. 

The effect of this system of pro- 
gram schedules, inflicting a twice - 
yearly headache on station and net- 
work operators, early brought a 
clamor from the industry for a uni- 
versal time system -all daylight 
saving or all standard time. 

The situation was reviewed and 
suggestions offered early this year 
in BROADCASTING articles by Jack 
Laemmar, radio director of Lord & 

Thomas, and Willard D. Egolf, 
commercial manager of KVOO, 
Tulsa [BROADCASTING, Feb. 3]. 

Secretary Ickes, who for a long 
time has advocated daylight saving 
for Washington and who the week 
before had voiced his support for 
a DST system covering the whole 
nation, stated last Thursday that 
he favored instituting DST imme- 
diately after necessary legislation 
had passed. He indicated also that 
the projected "fast time" system 
should function the year round 
during the defense emergency. 

Secretary Ickes commented that 
he did not think the daylight time 
system could be established by exec- 
utive order, that it would have to 
come through legislation similar 
to that establishing DST during 
World War I. 

Though he had no comment on 
any of the three DST bills now 
pending in the House- introduced 
by Reps. Keogh (D -N. Y.), Mc- 
Lean (R -N. J.) and Rogers (R- 
Mass.) -the tenor of his statements 
led to the belief that the Adminis- 
tration probably would formulate 
legislation of its own, presumably 
on a 12 -month rather than the 6 

and 7 -month basis provided in the 
three pending proposals. 

The House Interstate & Foreign 
Commerce Committee, swamped 

since the beginning of the session 
with other legislation, has com- 
pletely ignored the proposals, al- 
though it has been believed from 
the start that if the Administra- 
tion gave the DST question a shot 
in the arm, Congress would act 
speedily in providing the statute. 
Washington observers feel the Ickes 
statement, coupled with the re- 
ported forthcoming recommenda- 
tion from OPM, will provide suffi- 
cient stimulus for Congressional 
action. 

Industry Sentiment 
The general idea of the pending 

bills already has gained the active 
support of various merchandising 
and business organizations, includ- 
ing the NAB. A recent NAB sur- 
vey of radio stations indicated that 
the majority favor establishing a 
uniform basis for time for the 
whole country, either universal 

daylight saving or universal stand- 
ard time, with strong sentiment 
for DST [BROADCASTING, May 12]. 

On the other hand, considerable 
opposition also has been expressed 
to "fast time ". Fred Brenckman, 
Washington representative of the 
National Grange, has served notice 
on DST proponents that any at- 
tempt to push such legislation 
would meet "strong and determined 
opposition ". Some opposition also 
has been registered by church 
groups. 

Commenting on the opposition of 
farmers, Secretary Ickes said he 
could not understand their po- 
sition. When it was pointed out 
that farmers maintained most of 
their work, such as the milking of 
cows, was governed by natural 
laws, Secretary Ickes declared: "I 
suspect if we had daylight saving 
time on my farm, the cows would 
be milked when we're ready ". 

Revised Schedules of AT &T 
Bring 5% Savings for Radio 

Total Rate Reduction of 14 Millions Provided 
In New Rates As Submitted to the FCC 

SAVINGS amounting to almost 
5% of the $5,376,044 spent in 1940 
by national and regional networks 
for long -line wire service for net- 
work operations are reflected in a 
$14,000,000 rate reduction agree- 
ment by the American Telephone & 
Telegraph Co., announced last 
Wednesday by the FCC. 

Although the reductions apply 
only on intercity and interstate 
connections, and not local, and rep- 
resent specific changes on specific 
rates rather than an overall reduc- 
tion in telephone line costs, new 
tariffs filed by AT &T are expected 
by the FCC to reduce annual rev- 
enue from broadcast lines for net- 
work service $260,000 per year on 
long lines and an additional $26,000 
on other interstate lines. The rate 
change is effective July 10. 

Changes in Rates 
The bulk of the $14,000,000 rate 

reduction results from elimination 
of the report charge on long dis- 
tance calls and a lowering of the 
charge for time beyond the initial 
three minutes on person -to- person 
calls, the FCC explained. The re- 
pert charge previously was made 
for uncompleted person -to- person 
and reversed charge calls. Under 
the new tariff schedule, charges for 
person -to- person calls are reduced 
so that the charge for extra min- 
utes beyond three will be the same 
as for a station -to- station call. 

This is the third major rate re- 
duction obtained through negotia- 
tion between AT &T and the FCC in 
the last four years, and the $14,- 
000,000 reduction prompted dismis- 
sal of a pending FCC investigation 
of the interstate toll rates of the 

AT &T long lines department and 
the 21 associated Bell System com- 
panies. 

According to FCC figures, the 
broadcasting industry in 1940 spent 
a total of $7,968,940 for telephone 
line facilities, including local and 
network operations. Of this, the 
three national networks spent $5,- 
178,730 for lines for network serv- 
ice and an additional $733,375 for 
wire facilities for 23 M &O stations; 
five regional networks spent $197; 
314 for network wire service and 
$34,483 for eight M &O stations; 
and 734 independently operated 
stations, including simultaneous 
selling groups which do not liter- 
ally constitute regional networks, 
$1,825,038. 

It was estimated that about 
$250,000 of the $275,000 reduction 
accruing to broadcast services 
would apply to the network opera- 
tion- amounting to almost 5% of 
the $5,178,730 spent by national 
networks and the $197,314 spent by 
regional networks. In relation to 
the total amount spent for line fa- 
cilities by the industry, the reduc- 
tion amounts to about 3.5% of 
$7,968,940. 

Praise from Fly 
Figures for 1938, developed dur- 

ing the network -monopoly investi- 
gation, show that NBC spent ap- 
proximately $3,600,000 for wire fa- 
cilities for network transmissions; 
CBS, $1,800,000; MBS, $500,000. 
It is believed that the same ratio 
maintains for the 1940 network 
wire charge figures. 

FCC Chairman James Lawrence 
Fly praised the process of regula- 
tion by negotiation which resulted 
in the rate cut, commenting: "This 

Shepard Applying 
For WAAB Shift 
Would Move It to Worcester; 
WNAC Would Key Both Nets 
TO COMPLY with terms of the 
FCC monopoly regulations banning 
ownership of more than one outlet 
in the same city by a single net- 
work group, whether national or 
regional, John Shepard 3d, presi- 
dent of the Yankee and Colonial 
networks in New England, on June 
5 filed with the FCC an application 
to move WAAB, Boston, key to the 
Colonial, to Worcester, Mass. 
WNAC, Boston, Yankee key, pre - 
sumably would become the Boston 
originating station for both net- 
works. 

Whereas it had been presumed 
[BROADCASTING, May 12] the anti - 
dual network operation regulation 
would preclude the joint Yankee 
and Colonial services, Mr. Shepard 
pointed out that the two networks 
do not operate simultaneously, us- 
ing only one network line. When 
Yankee is on the air, Colonial is 
not. 

Provision of Order 
The FCC order specifies that no 

license shall be issued to a standard 
station affiliated with a network 
organization which maintains more 
than one network, but there is the 
proviso that the regulation shall 
not be applicable if such networks 
are not operated simultaneously, or 
if there is no substantial overlap in 
the territory served. 

WAAB operates on 1440 kc. with 
1,000 watts, an assignment that it 
is believed technically will fit into 
Worcester. In addition to serving 
as the Colonial key, it is an MBS 
outlet. The application seeks per- 
mission to increase power of WAAB 
from 1,000 to 5,000 watts, with a 
directional day and night. The 
transmitter would be moved from 
Quincy to Paxton, and the studio, 
signifying location, from Boston to 
Worcester. 

Hecker Series 
HECKER PRODUCTS Corp., New 
York, is using one -minute spot an- 
nouncements for Bixby's shoe pol- 
ish 13 times each on 16 stations in 
the South and in the State of Wash- 
ington. Benton & Bowles, New 
York, is agency. 

More for Dentyne 
AMERICAN CHICLE Co. Long 
Island City, is expanding the list of 
stations carrying one -minute announce- 
ments for Dentyne Gum. Badger, 
Browning & Hershey, New York, is 
agency, 

reduction in rates was brought 
about by mutual agreement of the 
Commission and AT &T. I believe 
this is another example of the 
constructive results which can be 
accomplished when Government and 
industry sit around the conference 
table in an atmosphere of mutual 
respect and good faith." 

Negotiations with AT &T were 
handled for the FCC by Commis- 
sioners Walker and Wakefield. 
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Radio -Press Group 
To Ask for Delay 
In Date of Hearing 
More Time Needed to Prepare; 
Transfer to Fall Likely 
A PLEA for postponement of the 
newspaper divorcement hearings, 
set for June 25, will be made to the 
FCC Wednesday, June 11, by coun- 
sel for the Newspaper -Radio Com- 
mittee, on the ground that addi- 
tional time is needed for prepara- 
tion. 

It was learned at the FCC that 
former Judge Thomas D. Thacher, 
chief counsel, and Sydney M. Kaye, 
associate counsel for the news- 
paper -radio group, will confer with 
FCC Chairman James Lawrence 
Fly to urge a postponement, proba- 
bly until fall. The FCC, at a meet- 
ing May 28, set the June 25 date 
for the beginning of the hearings 
[BROADCASTING, June 2] but the 
formal press announcement was not 
made until June 2. 

Issues Not Divulged 
Because of lack of time in which 

to prepare, it is presumed the 
newspaper station attorneys will 
seek an extended delay. FCC action 
would be necessary to authorize 
the postponement, but there ap- 
pears no disposition to block such 
a move, particularly in the light of 
the White Resolution hearings in 
Congress. Moreover, it is assumed 
the FCC would be loathe to hold 
regular sessions during the usually 
sweltering Washington summers. 

The FCC has not yet released 
any detailed issues to be covered 
in the hearings. As a matter of fact, 
it has not since it is not mandatory 
under FCC regulations. On the 
other hand, this procedure always 
has been followed in the past, par- 
ticularly in matters of transcen- 
dental importance. 

In its formal release June 2 the 
FCC said a substantial portion of 
the testimony could be taken in the 
hearings beginning June 25, but 
the Commission might schedule 
subsequent hearings to permit de- 
velopment of more extensive stud- 
ies. That appeared to augur well for 
and over -the- summer recess even 
if the hearings got underway as 
scheduled. 

Fight Announcers 
DON DUNPHY, chief sports an- 
nouncer of WINS, New York, and 
Bill Corum, syndicated sports col- 
umnist, will announce boxing broad- 
casts sponsored by Gillette Safety 
Razor Co., Boston, on MBS. Their 
first broadcast will take place June 
18 when Joe Louis defends his title 
against Billy Conn. Assignment is 
the first coast -to -coast job for Dun- 
phy who has, however, broadcast 
many fights on WINS. 

FOLLOWING a heart attack suffered 
May 24, Father W. A. Burk, S. J., 
diree r of WEW. St. Louis. is con- 
fined to St. Mary's Hospital in that 
city. 

KNX 'Artillery' 
UNIQUE national defense 
group has been organized re- 
cently at KNX, Hollywood, 
bearing title of "KNX Type- 
writer Artillery ". Composed 
of feminine staff members, 
group has pledged selves to 
the furnishing of vital sup- 
plies, i.e., cigarettes, cookies, 
candy, cake, gum and other 
such equipment for station 
members currently spending 
a year with Uncle Sam. 

ankee- Colonial Acquire 
Cedric Foster for News 
CEDRIC FOSTER, formerly man- 
ager of WTHT, Hartford, is join- 
ing the Yankee -Colonial networks 
June 23, according to an announce- 
ment by Linus Travers, vice presi- 
dent of the networks. 

Foster, now heard daily over 
MBS, will originate his network 
broadcasts from WAAB, Boston. 
In addition, Mr. Foster will be 
heard via FM stations W43B, Bos- 
ton, and W39B, Mt. Washington 
on the Mobilgas news programs. 
Mr. Foster has been associated 
with various New England news- 
papers and has managed WTHT, 
the Hartford Times station, since 
1935. 

Roma Wine Change 
ROMA WINE Co., New York 
(wines), on May 29 changed time, 
format and title of the program 
What Do You Think, broadcast for 
33 weeks on 30 Don Lee stations, 
Monday, Wednesday, Friday, 6:45- 
7 p.m. (PST). New show, titled 
Art Linkletter in Hollywood, is 
remoted from Earl Carroll Theatre, 
Hollywood, on the same network, 
Saturday, 9:15 -9:45 p.m. (PST), 
and will run for balance of original 
52 -week contract. Quiz- interview 
feature is retained wtih impromptu 
audience participation. Jim Gibson 
is announcer. Cesena & Associates, 
Hollywood, has the account. Carl 
Webster Pierce is agency -producer. 

Dreft, Duz Changes 
PROCTER & GAMBLE Co., Cin- 
cinnati, which currently sponsors 
Lone Journey on NBC -Red Monday 
through Friday, 11:30 -11:45 a.m. 
on 30 stations in the West for Dreft 
and 16 stations in the East for Duz, 
on June 16 shifts the program from 
New York to Chicago, continuing to 
advertise Dreft on the Western sta- 
tions only. For Duz, the 16 Eastern 
stations at the same time will 
carry The Goldbergs, also heard 
on 16 CBS stations, 5 -5:15 p.m., 
for Duz. Agency on both prod- 
ucts is Blackett- Sample -Hummert, 
Chicago. 

P & G Chipso Spots 
PROCTER & GAMBLE Co., Cin- 
cinnati, supplementing its network 
coverage, has been placing one -min- 
ute transcribed announcements for 
Chipso in selected markets. In New 
York, company is testing thrice - 
weekly quarter -hour participations 
on the Make Believe Ballroom on 
WNEW, New York, for Camay 
soap. Pedlar & Ryan, New York, 
is agency for both products. 

RADIO WENT ALONG for a test 
ride on the first Army tank built 
by the Baldwin Locomotive Works 
at Eddystone, Pa. WIP, Philadel- 
phia, covered the event, observed by 
military leaders. Announcer Walt 
Newton here props himself atop the 
tank as he relates experiences en- 
countered on the tank's first run. 

Colgate Shifts 
COLGATE - PALMOLIVE - PEET 
Co., Jersey City, on July 5 will 
shift from Thursday to Saturday 
evening the 8 -8:55 period it now 
occupies on CBS with Spotlight 
(Colgate Dental Cream), and City 
Desk (Palmolive Shave Cream). In 
the new Saturday evening period, 
Spotlight will be replaced by a pro- 
gram featuring Guy Lombardo's 
Orchestra, City Desk remaining in 
the second half of the period. In 
other C -P -P changes, The Story of 
Bess Johnson (Palmolive Soap), 
heard on CBS Monday through Fri- 
day 4:40 -4:45 p.m., and NBC -Red 
10 -10:15 a.m., on June 30 will be 
heard on NBC -Red only for KLEK. 
Palmolive Soap is handled by Ward 
Wheelock Co., Philadelphia, the 
other accounts by Ted Bates Inc., 
New York. 

No WFTC Inquiry 
TERMING the incident a "local af- 
fair", FBI headquarters in Wash- 
ington indicated to BROADCASTING 
last Thursday that no Federal in- 
vestigation, at least on its part, 
would follow hints of alleged sabot- 
age in the collpase of the antenna 
tower of WFTC, Kinston, N. C. 
[BROADCASTING, June 2]. The 211 - 
foot steel tower collapsed early the 
morning of May 26, forcing the 
station off the air for several min- 
utes until an emergency antenna 
could be rigged. Jonas Wieland, 
owner and general manager of 
WFTC, indicated that sabotage 
may have caused the collapse, since 
several bolts had been removed 
mysteriously from the structure. 

WOR's 24 -Hour Basis 
IN RECOGNITION of the fact 
that defense measures and the 
present crisis have changed the 
working and sleeping habits of 
millions of Americans, WOR, New 
York, about June 15 will begin a 
24 -hour schedule. Alfred J. Mc- 
Cosker, president of WOR, has 
notified James L. Fly, chairman of 
the FCC and of the Defense Com- 
munications Board, of the station's 
plan which will make it available on 
instant notice for Government de- 
fense call. WOR will operate all 
night five out of seven nights a 
week, shutting off the transmitter 
for necessary maintenance check on 
Sunday and Monday nights. 

PETRILLO REBUKED 
IN WARSHIP DENIAL 

REFUSAL of James C. Petrillo, 
czar of union musicians, to sanc- 
tion of a high school band in 
broadcast ceremonies incident to 
the launching of the new battle- 
ship South Dakota last Saturday, 
was brought to the attention of 
the Senate June 5 by Senator Gur- 
ney (R. -S.D.) himself a former 
broadcaster. 

The Sioux Falls High School 
Band was to have played only in- 
cidental music, such as the nation- 
al anthem and Anchors Aweigh, 
Senator Gurney said, and had ar- 
ranged its schedule to be in Cam- 
den, N. J., for the launching. He 
was joined by Senator Bulow (D: 
S.D.) in asking Petrillo by tele- 
gram, to give permission for the 
non -union aggregation to partici- 
pants. 

Petrillo replied that the Feder- 
ation was "not in position to sanc- 
tion" the band playing over the 
network. "By so doing we would 
be placed in an untenable position 
in having refused many such simi- 
lar requests," he wired. 

In criticizing the refusal on the 
floor, Senator Gurney said all 
Americans should, whenever pos- 
sible, "help in the celebration of 
any accomplishment along the line 
of national defense; and certainly 
the launching of a battleship is a 
large link in our national defense 
program. It is not my intention 
at any time to applaud any organi- 
zation which does not seek to cele- 
brate in a proper manner and co- 
operate in a proper manner in con- 
nection with any event of this 
kind." 

Three School Stations 
Are Requested of FCC 
EXTENSIVE INTEREST in the 
five high- frequency channels re- 
served by the FCC for non -profit 
educational use is indicated in ap- 
plications made by the Board of 
Education of the City of Chicago, 
the San Diego Unified School Dis- 
trict and the U of Illinois to engage 
in non - commercial educational 
broadcast service. These channels, 
adjacent to the FM broadcast band 
set aside last year by the FCC, are 
42,000; 42,300; 42,500; 42,700 and 
42,900 kc. 

This rearrangement of the high 
frequencies to make commercial 
FM broadcast service possible is 
said to have a distinct advantage 
in that the close proximity of the 
non -commercial educational bands 
and the new FM commercial bands 
makes it possible to adapt standard 
FM receivers to receive both types 
of broadcast. In other words, the 
FM receivers now being marketed 
are capable of receiving non -profit 
educational as well as regularly 
sponsored programs. 

Luden's to Buy Spots 
LUDENS Inc., Reading Pa. (cough 
drops), is planning an extensive 
campaign of spot announcements 
to start the latter part of July on 
an undetermined number of sta- 
tions. Schedule is being prepared by 
J. M. Mathes Inc., New York. 
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WITH THIS SURVEY 
YOU CAN BE CERTAIN 
ABOUT YOUR PLANS! 

Do you know the types of programs Iowa farm 

people prefer? Iowa city people? Iowa small -town 

people? And the effects that age, sex, education 

and place of residence have on program preference? 

Do you know the stations that Iowa people "hear 

regularly" or "listen to most "? Do the same facts 

hold true for urban, town and farm families? 

Do you know the proportion of ALL listening that 

is done to stations named as "listened to most "? (In 

other words, the amount of time Iowa people spend 

with their favorite station, as compared with the 

time spent with the second or third choice ?) 

These and many other VITAL FACTS are given 

authoritatively in the 1941 Iowa Radio Audience 

Survey, by Professor H. B. Summers of Kansas 

State College and Dr. F. L. Whan of the University 

of Wichita. With these facts, you can be certain 

about your Iowa plans. Write or wire us for your 

copy, TODAY. No obligation. Address: 

WH. 
for IOWA PLUS ! 
DES MOINES . . . 50,000 WATTS 

J. O. MALAND, MANAGER 
FREE & PETERS, INC National Representatives 
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Advertising in Last War -And This 
WHAT HAPPENED to advertis- 
ing and business during the last 
war? 

The charts show that in 1914 the 
trend was down. When Germany 
marched through Belgium, we had 
a severe break. But immediately 
afterward, business started up as 
allied war orders came flooding in. 
Business went way up. Advertising 
went up, too -but not as far up as 
business. 

One reasonable explanation why 
advertising did not get as much of 
a rise, was that much of the busi- 
ness increase was due to war or- 
ders for which no consumer adver- 
tising was necessary. 

After the Armistice 

Another is that prices rose 
sharply -there were some shortages 
of consumer goods. All of these 
things tended to keep advertising 
under the level it would have 
reached if there had been as great 
a business activity in times of 
peace. 

In 1917, we entered the war as 
an active belligerent. The charts 
show that advertising flattened out 
and did not increase after that 
point until armistice was declared 
in 1918. Then it shot up again. It 
went up in spite of the fact that 
business had a sharp but tempo- 
rary decline. 

This spectacular increase in ad- 
vertising immediately after war 
stopped was attributed by some to 
the excess profits tax which was 
in effect at the time, but the con- 
sensus is that this was not a major 
factor; because when the tax was 
repealed, advertising still kept up 
-and, furthermore, the tax had 
been in effect for some time before 
the increase. A probable major ex- 
planation is that business turned to 
advertising to try to replace lost 
war business with new consumer 
business. 

It took a little time for business 
to shake off the depression which 
the sudden stoppage of war orders 
inevitably meant. But with adver- 
tising's help, the short depression 
of '20 and '21 was followed by the 
upward surge of business which 
lasted all through the '20's. 

Economists believe that the two 
important reasons for this up- 
surge were: 

(1) Peace -time demand for 
things that had been deferred dur- 
ing the war, such as: housing, re- 
placement of durable consumer 
goods, and worn -out capital. 

(2) Reconstruction of Europe, 
financed, incidentally by American 
loans. 

During the war our ability to 
produce things was tremendously 
expanded. New products were de- 
veloped. Patents were pooled. In- 
dustrial technique took tremendous 
strides. When business put its en- 
erg>jes into making things for 
peagetime consumption, then ad- 

Pa 

Business Urged to Abolish Fear and 
Maintain Their Advertising 

By RAYMOND RUBICAM* 
Chairman of Board, Young & Rubicam, New York 

vertising was called on to do the 
thing it does so well -help develop 
mass markets. 

Not only did the last war not 
hurt advertising -it ushered adver- 
tising into a larger usefulness and 
a greater importance. 

What's to Come 

How far the pattern of the pres- 
ent war will follow the last is im- 
possible to tell. As usual, the "ex- 
perts" don't entirely agree, but 
those whose opinions I have heard 
seem to feel that the following is 
about what we can look for: 

Business will surge forward as it 
did during the last war. This is al- 
ready apparent. Advertising is like- 
ly to go ahead, generally speaking, 
but yet not rise as fast as business 
any more than it did during the 
last war. The figures for the first 
quarter of 1941 seem to bear this 
out. Advertising had its best in- 
crease in several years, but not 
anything like that which business 
had. 

One obvious reason for this lag 
is that much of the increase of bus- 
iness will be brought about by the 
production of tanks, airplanes, bat- 
tleships, machine guns and other 
articles not advertised to the con- 
sumer. 

So far, then, the effect of this 
war would run pretty close to the 
pattern of the last one; but econo- 
mists think there is an important 
difference this time. 

In the last war, much of the war 
buying was for consumer goods for 
the army and the allies. Food, 
blankets, bedding and things like 
that. This put an immediate strain 

on the industries producing consu- 
mer goods. 

This war is a war of machines. 
Most of the present defense buying 
is for heavy goods, many of which 
cannot be built until new factories 
have been built. 

The building of these new fac- 
tories has limiting effects on con- 
sumer goods industries to some ex- 
tent because of temporary bottle- 
necks and priorities. But in general, 
those who have studied the situa- 
tion feel that the defense program 
will not interfere with consumer 
goods to the same degree it did 
last time. We are in a much better 
position in this respect to begin 
with. We have tremendous surplus 
stocks of cotton, wheat and many 
other consumer items. We have a 
far greater plant to produce con- 
sumer goods than we had 25 years 
ago. 

And the policy of the Admini- 
stration, as stated by Leon Hender- 
son, appears to be to prevent the 
American standard of living from 
taking a cut if it can be avoided - 
at least in the first stages of our 
program. 

Plenty of Money 

Favorable to this objective is the 
fact that people have more money 
now than in any year since the de- 
pression, and still further improve- 
ment is ahead. 

This purchasing power will be 
reduced to some extent by income 

Excerpts from speech delivered May 28 
at 37th annual exposition and convention of 
Advertising Federation of America, held 

at Boston. 

THEY WERE IN THE ARMY THEN 
One of a Series 

FM DEVELOPMENT is the chief interest of this trio of World War I 
veterans, whose identities and service records are revealed on page 28. 

and excise taxes, and by drives for 
defense saving, but according to 
the best estimates, taxes and sav- 
ings will not by any means offset 
the tremendous increase in pur- 
chasing power. 

According to a report of the Na- 
tional Resources Committee, more 
than 60% of our dollar market is 
made of plain folks who do not 
have more than $2,000 a year to 
spend. Most of the present tax pro- 
posals won't affect incomes much 
below $2,500 or $2,000, so there is 
not a great deal to be feared for a 
time from the consumer tax pro- 
grams as far as mass markets are 
concerned. As a matter of fact, 
there is good reason to expect that 
the base of the market will be im- 
proved. There will be fewer incomes 
of under $1,000 a year, and far 
more in the brackets above $1,000. 

In 1940, for instance, more than 
half -a- million families moved out 
of the $1,000 a year group into 
higher income brackets. 

One estimate is that in 1941 there 
will be 134 million new families 
with incomes from $1,000 to $2,000 
a year to spend. And even the 
higher brackets are due for impor- 
tant increases. 

It does not take much imagina- 
tion to see in these figures an im- 
portant opportunity for advertis- 
ing. 

Here are millions of potential 
new customers for advertising to 
educate. Millions of families who 
will be able to afford more than the 
barest necessities of life for the 
first time in several years. 

Priorities will hit some business- 
es, high taxes will hit all businesses. 
And high taxes will hit buying 
power in the higher income levels. 
America can't enter an all -out na- 
tional defense effort without such 
disrupting consequences. But 
against this dark side of the picture 
we have the broad background of 
expanding markets, of new chal- 
lenges to manufacturing ingenuity, 
of new work for advertising. 

Advertising is more than a meth- 
od of selling. It is a method of get- 
ting mass action -voluntary mass 
action. 

Perhaps never in our history has 
it been as important to act -and 
to induce new action in others -as 
it will be in the conditions likely to 
confront us. 

And advertising is the logical in- 
strument to bring about much of 
this action -advertising whether by 
business or by Government. 

Britain Buys 
We have not yet begun to feel the 

variety of needs for advertising in 
our business and government de- 
fense needs. Speaking of govern- 
ment advertising, I was amazed to 
find that various departments of 
the British government are using 
advertising so extensively under 
wartime stress that in Britain 8% 
of all lineage is now placed by the 
government. 

(Continued on page 82) 
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Running Account of Senate Hearings on White Resolution 
WHEN Chairman Wheeler sound- 
ed the opening gavel June 2, the 
Interstate Commerce Committee 
room had an overflow crowd. Prac- 
tically the entire membership of the 
21 -man committee was present. Of 
the some 300 spectators, about half 
were prominent broadcasters or 
network officials, attorneys and en- 
gineers. 

Chairman Fly was on the stand 
with FCC General Counsel Telford 
Taylor at his elbow. Immediately 
behind the chairman, to supply him 
with essential data, were deQuincy 
V. Sutton, FCC head accountant, 
who participated in the monopoly 
proceedings from the start as the 
accounting expert; Robert Seaks, 
legal assistant to the chairman; 
Seymour Krieger, attorney who 
specialized on the drafting of the 
final report, and Thomas E. Har- 
ris, new senior assistant general 
counsel. 

Authority of FCC 
Is Main Issue 

In opening the hearing Chairman 
Wheeler explained that a "great 
deal of heat has been engendered" 
by the monopoly regulations and 
for that reason the committee had 
decided to hold the prelmininary 
hearings before the resolution per 
se is considered by the committee. 

The fundamental question, ob- 
served the Montanan, is whether 
the Commission is within its juris- 
diction in seeking to impose the 
regulatory restraints upon stations 
and networks. He pointed out that 
some time ago he, along with Sena- 
tor White, had sponsored a reso- 
lution to investigate the entire ra- 
dio scene and that he had always 
felt that a new study was desirable. 

When Senator Tobey (R -N. H.) 
inquired whether consideration of 
the White Resolution would estop 
consideration of his own proposal 
of last year to investigate broad - 
casting, the Maine Senator observed 
that he had long been an advocate 
of a comprehensive study of the 
whole problem. In 1937, he pointed 
out, he had offered a resolution of 
this character, seeking a study of 
the whole regulatory picture, on 
the theory that it was up to Con- 
gress to consider matters of prin- 
ciple and policy. This resolution 
was reported out favorably by the 
committee, he declared. 

White Surprised 
At Opposition 

Senator White then took his first 
shot at the FCC. He pointed out 
that after the FCC had promul- 
gated its regulations -and he "ap- 
breciated their importance to the 
people, Congress and the Commis - 
sion"-he had concluded there 
should be a study of the whole situ- 
ation. 

"It never occurred to me that 
there could be any opposition in any 
quarter to this resolution," he ob- 
served. "I am somewhat shocked 

that the FCC itself should oppose 
it." 

Describing the FCC as a "crea- 
ture of the Congress itself ", Sena- 
tor White said he could not under- 
stand how the Commission could 
"challenge the wisdom and the 
right of the Senate.... The crea- 
ture has become as great if not 
greater than its creator," he add- 
ed. "I resent it." 

Declaring he did not like the 
FCC's attitude, Senator White ob- 
served, after a question and answer 
siege with his colleagues, that he 
hoped the committee would prompt- 
ly report out the resolution and pre- 
pare for a "thorough study of these 
regulations ". 

Senator Wheeler, however, as- 
serted that the sole basic question 
before the committee was whether 
the FCC has exceeded its authority. 
If it has not, he said, the Senate 
Committee should not undertake an 
investigation. He observed further 
that the Communications Act itself 
provides for appellate procedure, 
but this was disputed by Senator 
White, who said that for some time 
he has been preparing in draft 
form legislation to, amend the pro- 
cedural and appellate provisions of 
the Communications Act, to clarify 
questions of appeal. These, he said, 
he had held up pending the prelimi- 
nary study. 

Fly Foresees Delays 
As Result of Probe 

After several colloquies in which 
a half -dozen members of the com- 
mittee participated on the jurisdic- 
tional phase, Senator White ob- 
served that at the appropriate time 
legislation clearly defining the limi- 
tations on jurisdiction should be 
considered. 

Chairman Fly got underway on 
his testimony about a half -hour 
after the session opened, because of 
the cross -fire of committee mem- 
bers. He started to read a prepared 
statement but found it necessary to 
discard it almost at the outset be- 
cause of Senatorial questions. 

The resolution being considered 
by the committee, he observed, calls 
for a study by the Senate of the 
monopoly regulations promulgated 

by the FCC, as well as an investi- 
gation into their probable effects 
upon the broadcasting system in 
the country and particularly the 
network organizations. Quite an- 
other question, he said, is whether 
the processes of judgments of an 
administrative agency "should be 
paralyzed during a long fight and 
the endless delays that could arise 
out of such a chain of events." 

Mincing no words, Chairman Fly 
cited Congress itself as having been 
the "motivating force" for the FCC 
monopoly inquiry, which began in 
1938. Rather than have Congress 
do the job, he said, the Commission 
itself undertook it, after constant 
proddings from members of both 
Houses, including Senator White. 
He quoted at length from Con- 
gressional debates calling for an 
investigation to thwart purported 
monopolistic tendencies in broad- 
casting, particularly by NBC and 
CBS. 

If there is any complaint about 
the manner in which the Commis- 
sion functioned, Chairman Fly said, 
it could be only because it was "too 
blamed slow" in doing the job. In 
this regard he observed that Sena- 
tor Tobey "had some very proper 
remarks to make about that in 
times past ", referring to the New 
Hampshiran's attack on the failure 
of the FCC to act during the Brown 
hearings of June, 1940. 

Chairman Fly quoted at length 
from Congressional debates going 
back to the Radio Act of 1927, when 
Senator Dill, sponsor of the Act, 
called for power "to protect against 
a monopoly ". Then he quoted 
copiously from speeches by Senator 
White along the same line. He 
pointed out that both acts carried 
provisos that authorized the FCC 
"to make special regulations appli- 
cable to stations engaged in chain 
broadcasting ". 

Anti -Monopoly Laws 
Apply, He Says 

After pointing out that the Com- 
munications Act specifically made 
the anti- monopoly laws applicable 
to persons engaged in radio com- 
munication, Chairman Fly said the 

AT MUTUAL'S TABLE is an intent group of counsel and executives, 
including (1 to r, near side of table) Louis G. Caldwell, chief counsel; 
Hammond Chaffetz, counsel; Alfred J. McCosker, WOR president and 
chairman of MBS board; Percy Russell, counsel. At far side are (1 to r) 
William Alfs, WJR, Detroit; H. K. Carpenter, WHK -WCLE, and MBS 
board member; William B. Dolph, WOL, Washington key station; Robert 
S. Maslin Jr., WFBR, Baltimore; Fred Weber, vice -president and gen- 
eral manager of MBS; Frank Scott, WOR counsel. 

Department of Justice has the pres- 
ent monopoly report under consid- 
eration. Responding to queries, he 
said that the Department recently 
had entered into consent decrees on 
the music- copyright situation and 
he described BMI as "patterned 
roughly after ASCAP ". 

The FCC, Chairman Fly as- 
serted, has tried to comply with the 
suggestions made repeatedly in 
speeches by Senator White to "make 
impossible monopoly in broadcast- 
ing". 

Answering what he described as 
criticism of the manner in which 
the FCC conducted its investiga- 
tion, Mr. Fly said he thought "we 
should not suffer the presence of 
that ghost any longer ". He re- 
counted the history of the monopo- 
ly investigation from the time of 
the adoption of the investigation 
order on April 6, 1938, through the 
hearings which ran from Nov. 14, 
1938, through May 19, 1939, and 
the filing of briefs, oral arguments, 
and finally the approval of the re- 
port last May 2. 

He contended that all parties in 
interest had ample opportunity in 
which to state their facts and that 
in the final analysis NBC and CBS 
did not avail themselves of the op- 
portunity to discuss how the pro- 
posed regulations, issued just prior 
to the oral arguments last Decem- 
ber, could best be drafted. "They 
opposed all without playing fa- 
vorites," he said. 

Mr. Fly enumerated the number 
of witnesses who appeared for each 
network, the number of days con- 
sumed, the magnitude of the testi- 
mony and exhibits, briefs and reply 
briefs and, in fact, every detail of 
procedure. 

Praises Help Given 
By Case and Craven 

When the final report was con- 
sidered at a series of eight or nine 
executive sessions prior to the May 
2 adoption, he said, all of the Com- 
missioners were present most of 
the time. Even the Commissioners 
who filed the dissenting report 
(Case and Craven) participated in 
the discussions and many of their 
suggestions were "very helpful ", 
he said. Governor Case's "govern- 
mental and business experience and 
Comdr. Craven's knowledge of the 
history and its technical workings 
of the industry were invaluable to 
the Commission," he asserted. 

The Commission's procedure has 
been criticized both in the press 
and by the networks, he pointed out. 
One syndicated newspaper writer, 
identified as David Lawrence, twice 
alleged that the regulations were 
issued "without hearings ", he said. 
Then he cited the Paley statement 
that the regulations constituted a 
"torpedoing operation" rather than 
"orderly procedure ". 

He said he thought he had said 
enough "to indicate that the Com- 
mission did not act without hear- 
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ings ". The procedure followed by 
the Commission in its investigation 
of chain broadcasting granted the 
interested parties not only the due 
process of law to which they are 
legally entitled "but a full measure 
in excess ", he said. The entire pro - 
ceedings, he pointed out, lasted over 
three years and any charge that 
the action was precipitate is "base- 
less". 

Chairman Fly said the investiga- 
tion disclosed a "centralization of 
power in the hands of the two 
major network organizations that 
was unhealthy." He recited that 
NBC is the licensee of 10 stations, 
CBS of 8 stations, and that NBC 
is the licensee of two stations each 
in New York, Chicago, Washington 
and San Francisco. 

Cites Earnings o f 
M & O Stations 

Of the 18 stations licensed to 
NBC or CBS, 14 have maximum 
power of 50,000 watts and consti- 
tute "the nation's choicest power 
allocations and are located in the 
most lucrative markets ". He said 
they are also the most profitable 
stations. The net operating income 
of the 23 stations owned or oper- 
ated by NBC and CBS in 1938 was 
equivalent to more than half of the 
net operating income of all of the 
637 other commercial stations in 
the country, he declared. 

He quoted these figures as 
$4,958,289 for the 23 stations owned 
or operated by CBS and NBC, as 
against $9,696,156 representing the 
consolidated net operating income 
of 327 stations affiliated with but 
not owned or operated by NBC or 
CBS. Consolidated net operating 
income of 310 unaffiliated stations 
was given as "a deficit of $149,107 ". 

Arousing questions from commit- 
tee members with these observa- 
tions, Chairman Fly said in re- 
sponse to Senator Tobey that he 
thought these figures not only justi- 
fied the Commission's conclusions on 
monopoly, but that they go beyond 
the Sherman Act, since radio is 
"the greatest mechanism of free 
speech in this country ". 

Criticizes CBS for 
Promoting Itself, Not Stations 

Ahead of schedule, Chairman Fly 
found himself embroiled in the 
time -option -exclusivity phases of 
the regulations by reason of Sena- 
tor Tobey's questioning. The chair- 
man's explanations of these provi- 
sions, exhibiting extreme liberality 
in their interpretation, literally 
amazed industry auditors. First he 
commented that there was no ten- 
dency on the part of the industry 
itself "to alleviate this situation ". 
Contrarywise, he said the networks 
and stations appeared to be riding 
a tendency "in the opposite direc- 
tion". 

Chairman Fly then drove into a 
critical analysis of a recent CBS 
brochure on increased power for its 
affiliates -mildly reminiscent of his 
tirade of last year against RCA on 
its sales exploitation drive on tele- 
vision, which resulted in rescinding 
of the limited ccmmercial television 
rules. Several times he punctuated 

his comment, during his reading of 
the sales promotion brochure, with 
the observation that the network 
referred to power increases for 
"CBS stations" rather than "inde- 
pendent stations" on the network. 
CBS, he declared, promotes itself - 
not its stations. 

In the midst of his running ac- 
count of CBS' stations which had 
been accorded power increases, with 
emphasis on 50,000 -watters, the 
Senate's noon quorum call resound- 
ed through the crowded hearing 
room. 

"That's a new station going on 
the air ", he interjected, to the ac- 
companiment of laughter. 

Senator E. D. "Cotton Ed" 
Smith (D -S. C.), immediately sug- 
gested that the hearings be trans- 
ferred to the "bigger room" in the 
Capitol, observing that the Senate 
has "nothing else to do ". He called 
the Senate the "cave of the winds ". 

Resuming his direct testimony 
after Chairman Wheeler decided 
to continue beyond the quorum call, 
Chairman Fly said that of the 30 
"high- power" stations, all but two 

are on NBC or CBS. And the re- 
maining two -WOR and WGN -he 
stated, "own Mutual ". 

This set off Senator Wheeler on 
his anti -clear channel position. He 
said he could never understand why 
the chains have 50,000 -watt outlets 
in big cities, and why these had 
never been "doubled up" on the 
coasts or in the Rocky Mountain 
area. 

Chairman Fly for the first time 
publicly denounced the "waste" of 
such allocations, asserting such sta- 
tions have the best wavelengths 

What gives Pittsburgh high rank among the 
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and are in the "most lucrative mar- 
kets". The tendency in the past, he 
declared, has been to give the net- 
works these choice facilities, but he 
commented that the Commission 
"must bear some part of the re- 
sponsibility". Chairman Wheeler 
said he felt the FCC "should as- 
sume most of it ". 

Location of Clears 
Arouses Comment 

When clear -channel stations are 
located on the coasts, some of the 
"power is wasted over the water, 
with only a part of the signal im- 
parted into the rich markets ", said 
Mr. Fly. He added that the FCC 
is confronted with the question 
"how the public can get most out of 
these clear channels ". 

Because networks are in the na- 
ture of "public service operations ", 
Chairman Wheeler declared they 
should not "pick out the areas 
where they make most money" but 
should serve the general public and 
provide service to the "non- lucra- 
tive areas ". 

Chairman Fly quickly picked up 
the theme. He berated the chains 
"which make so much money out of 
this public franchise" for not "try- 
ing to serve" the remote areas. He 
recalled that an NBC attorney dur- 
ing the FCC inquiry, in response 
to a question, said the chain 
"wouldn't undertake to do a job 
without a profit ". 

When Senator Smith, in expan- 
sive mood, insisted that contracts 
cannot be terminated between net- 
works and stations by an FCC 
whim, Chairman Fly discoursed on 
the effect of the new rules, dis- 
claiming all of the things predicted 
by NBC and CBS. Stations still can 
remain on the networks, he said, 
but the networks will not be in a 
position to option all their time. 
That portion of the time not op- 
tioned, he said, would be free for 
use by other networks, and not re- 
stricted as at present. He insisted 
the rules would make for "greater 
freedom" by both stations and net- 
works, and not for restrictions. The 
networks simply would not be in a 
position to "play dog-in- the -man- 
ger" on time. 

"Stations can take the programs 
they want, day and night, just as 
they have been, for a year in al- 
Vance," said the chairman. "There 
is a tremendous tendency to exag- 
gerate the effect of the rules," he 
charged. "They simply provide that 
another station can get the network 
service if the regular station doesn't 
take it." 

Senator Smith drew applause 
when he commented that it was 
"just like running a Seaboard train 
over the Atlantic Coast Line track ". 

Wheeler Says Stations 
Should Be Free Agents 

Defending Chairman Fly's views 
on exclusivity and time -options, 
Chairman Wheeler said that CBS 
has been wrong for 14 years" in 

optioning all station time. Stations 
should be free to get whatever net- 
work service they please, as free 

ASKS COMPILATION OF SPEAKERS 
Senator Tobey Urges Chairman Fly to Get List 

To See If Radio Remains Fait 

THE FCC was requested last week, 
at the Senate Interstate Commerce 
Committee hearings on the White 
resolution, to ask all stations to 
submit a "compilation" of speakers 
on the "war issue." The request, 
made by Sen. Tobey (R- N.H.), 
came during the second day of tes- 
timony by Chairman James Law- 
rence Fly, who promised to request 
the "compilation," agreeing that it 
would be a "good thing" for the 
ccmmittee to have such informa- 
tion. 

Senator Tobey asked that sta- 
tions submit a list of speakers, 
taken from the log, showing names, 
date and time of broadcast as well 
as copies of the speeches. The Com- 
mission was also asked to request 
the same information from the net- 
works. 

Fears Bias 
In requesting the information, the 

Senator read a statement which 
said in part: 

"Because of its great influence as 
an instrument for molding public 
opinion and disseminating thought 
on majcr issues confronting the 
American people, it is of paramount 

importance that the managers of 
radio stations should treat their re- 
sponsibility with every element of 
fairness. 

"It is understood that a substan- 
tial majority of the American peo- 
ple are opposed to our entrance into 
war, and yet I have been advised 
by a representative of one of the 
large chain broadcasting companies 
that many of the individual stations 
refrain from carrying the messages 
of members of the House and Sen- 
ate who advocate that this country 
remain out of the war. 

"How true this is, I do not know, 
but I believe that the matter is so 
important to the American people, 
because the issue of war involve- 
ment is so grave an issue to the 
American people, that the FCC 
should look into the facts and make 
the facts available to this commit- 
tee at the earliest possible date. 

"It may be that this representa- 
tive of the chain broadcasting com- 
pany was unduly alarmed, but in- 
asmuch as the question is of such 
grave import to the American peo- 
ple, I feel they are entitled to this 
information and that the Congress 
of the United States should have 
this information also." 

agents, if the time is available, he 
said. 

When Senator Gurney (R -S. D.), 
himself a former practical broad- 
caster, asked whether a "network, 
so to speak, does not build its own 
track for sustaining programs ", 
Chairman Fly said the station 
"pays for sustainings ", even though 
the charges may be "scrambled in 
with commercials ". The chains, he 
said, "gets paid for every service 
they render ". 

Chairman Fly raised the spectre 
of the MBS- World's Series contro- 
versy, in citing what the exclusi- 
vity feature does. Responding to 
Senator Smith, he said the "people 
of South Carolina couldn't get these 
games" because the "other net- 
works refused to let them have it ". 
He disagreed heartily with the 
South Carolinian that the regula- 
tions would put networks or sta- 
tions "out of business." 

Senator White said Chairman 
Fly's explanation of the effect of 
the rules was "somewhat in con- 
flict" with his understanding, after 
close reading of the time -option and 
exclusivity provisions. He said he 
could not follow the thesis that the 
rules were "all in terms of free- 
dom, rather than compulsion ". 

Chairman Fly said the "domi- 
nant networks and the stations with 
the juiciest contracts" are opposed 
to the rules. On the other hand, the 
"less fortunate stations" such as 
those on NBC -Blue and MBS, "are 
in support of them." Those who 
"want to serve are opposed to those 
who are softly cushioned ", he said. 

Asked by Senator Tunnell (D- 
Del.), what would happen to net- 
work service if the chains did not 
want the stations under the new 
rules, Chairman Fly commented 

that "these two big organizations 
have made an awful lot of money, 
and I don't think they need fear an 
onrush of competition. They've got 
big establishments and are way out 
in front." 

Tobey Recalls Charges 
By Ethridge at St. Louis 

Fireworks developed at the close 
of the first day's session when Sen- 
ator Tobey alluded to the allega- 
tions made by Mr. Ethridge at the 
NAB St. Louis convention of poli- 
tics in FCC actions, among other 
things. "Has there been an element 
of partisanship and political favor 
in the FCC ?" he asked. 

"There has not, sir," Chairman 
Fly snapped. He said Mr. Ethridge 
had failed to mention names in his 
allegations, and that the FCC 
therefore was not confronted "with 
a particular charge of that kind ". 

Senator Tobey asked about the 
mooted WSB transfer, handled over 
a weekend by the FCC two years 
ago when, he understood, it, took 
"four to six months" to accomplish 
the ordinary transfer application. 
He said he understood that former 
Gov. James Cox "got it through ". 

Chairman Fly stated that Gov. 
Cox had not spoken to him about 
it. He recalled that the case was 
one involving "important considera- 
tions" since the transaction might 
have been "endangered" had ad- 
vance announcement been made. 
Declaring the late Thad H. Brown 
was in effect Gov. Cox's contact, 
he said the FCC knew it was "deal- 
ing with a responsible party "; that 
there were no engineering consid- 
erations involved, and that since 
Gov. Cox was already a licensee by 
virtue of ownership of other sta- 
tions, the FCC had on hand records 
as to his financial status. He de- 
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scribed the transfer of the 50,000 - 
watt station, which involved also 
the sales of the Atlanta Journal 
and WAGA, Blue outlet in that 
city, as the "simplest sort of case 
that could come along ". 

Senator Tobey next inquired into 
the recent action of the FCC in 
granting the "Jesse Jones station" 
in Houston improved facilities in 
record time. Chairman Fly replied 
this was not a case in which the 
time element was a factor since it 
had been pending some months, and 
involved only a "power increase ". 
On April 15, in the face of the FCC 
newspaper -ownership inquiry or- 
der, the FCC granted KTRH, Hous- 
ton, a shift in frequency from 1320 
kc. to 740 kc., with an increase in 
power from 5,000 to 50,000 watts. 
KTRH is owned by the Houston 
Chronicle, with which the Secretary 
of Commerce is identified in an 
ownership capacity. 

White Explains 
Past Remarks on Floor 

Opening the second day session, 
with Chairman Fly still on the 
stand, Senator White essayed to 
clear the record on the repeated 
statements of the FCC official dur- 
ing his initial testimony that Sen- 
ator White's previous declarations 
in connection with purported mo- 
nopoly in broadcasting were a "mo- 
tivating force in the FCC's actions." 

Referring to several volumes of 
the Congressional Record, record- 
ing debates on the Senate floor, 
Senator White cited passages in the 
same speeches to which Chairman 
Fly had referred, showing conclu- 
sively that he always urged that 
Congress itself undertake the re- 
sponsibility of defining the Com- 
munications Act. There was noth- 
ing to indicate that he approved the 
sort of action undertaken by the 
FCC and he held that Chairman 
Fly's conclusions were not at all 
justified. 

"My purpose was an effort to in- 
duce the Congress to make these 
studies and reach its own conclu- 
sions," he said. He quoted from a 
speech in 1938 in which he declared 
that it was his view the FCC 
"should neither have the right nor 
the burden upon it of determining 
such policy." 

Alluding to his mention of mo- 
nopoly, Senator White quoted ex- 
tracts from his speeches in which 
he said the question of monopoly is 
of supreme importance to the Amer- 

KROD's Birthday 
KROD, El Paso, used tran- 
scriptions of its dedicatory 
broadcast of June 1, 1940, 
made by CBS in Hollywood 
during the network's salute 
to the station, as a highlight 
feature of its 85- minute 
broadcast June 1, celebrating 
its first anniversary on the 
air. Open house was held all 
week for the public, with 
guided tours of the studios, 
and paid space in all El Paso 
newspapers to publicize the 
anniversary week. 

ican people and that because it 
involves principle and policy, Con- 
gress ought to lay down broad 
rules "to control our creature, the 
administrative body." 

Summing up, Senator White said 
there was serious question in his 
mind as to whether the FCC should 
not have submitted to Congress its 
findings of fact in the network 
monopoly inquiry, rather than at- 
tempt to lay down a basic public 
policy. "I shrink from the idea that 
the FCC should lay down such pub- 
lic policy," he said. 

Monopoly Colloquy 
Between White and Fly 

Obviously piqued by the Maine 
Senator's criticism, Chairman Fly 
began a dissertation on the history 
of monopoly in this country and 
held that now, "without further 
ado, the anti -monopoly laws become 
applicable to the broadcasting in- 
dustry." He said that no one "im- 
ported" the monopoly phase, but 
that it was written into both the 

Radio Acts of 1927 and 1934. He 
said he could not conceive it would 
be in the public interest "to con- 
tinue to build up those monopolies," 
referring specifically to NBC and 
CBS. 

Reopening the colloquy, Senator 
White said "you have no right to 
suggest that anything I have said 
would indicate that I advocate mo- 
nopolies." When Chairman Fly dis- 
claimed any such inference and said 
he did not want to "embarrass" the 
Maine Senator, Mr. White observed 
that he couldn't be embarrassed but 
that he felt the FCC official had 
come "very close" to suggesting 
that he favored monopoly in radio. 

Tobey Resumes 
Political Questions 

Senator Tobey reopened the Jesse 
Jones KTRH grant, picking up 
where he had left off the preceding 
day. Armed with FCC data, Chair- 
man Fly said the application in- 
volved an increase in power to 50,- 
000 watts and that the station was 

owned by a publishing company In 
which the Secretary of Commerce 
held 59% interest. The application 
was filed Oct. 4, 1940 and was 
granted on April 15, 1941, he said, 
observing that this was "no 48- 
hour" decision. 

Reopening the question of pur- 
ported political influence in FCC 
decisions, Senator Tobey recalled 
that the late Thad Brown, in his 
testimony before the committee a 
year ago, had admitted that pres- 
sures were used on broadcast appli- 
cations. Chairman Fly declared he 
did not say that "there had not 
been efforts to influence Commis- 
sion decisions from many sources." 
On the contrary, he said, "we are 
subjected to an unmerciful line of 
political pressure -pressure from a 
scandal- mongering portion of the 
industry, as we are right now on 
these rules." When Senator Tobey 
said he "abhorred those things," 
Chairman Fly agreed. 

Seeking to offset Senator Smith's 
railroad analogy on the exclusivity 
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ban, in which the South Carolinian 
said the non -exclusive network op- 
eration would be the equivalent of 
the "Seaboard using the Atlantic 
Coastline tracks ", Chairman Fly 
cited a Supreme Court decision of 
1911 in the Terminal Assn. of St. 
Louis case. In that instance, he 
said, the court required all roads 
to use the St. Louis terminal on an 
equal basis, because of lack of 
available physical facilities. He 
called this the closest possible anal- 
ogy to the network situation. 

Reading from a prepared state- 
ment, Senator Tobey asked Chair- 
man Fly whether the Commission 
would undertake a complete indus- 
try survey on time allotted by sta- 
tions and networks to speakers in 
opposition to the Administration's 
war views, including copies of 
speeches, with the data to be sub- 
mitted to the Senate. Mr. Fly 
agreed to follow through [see story 
on page 16]. 

Senator Wheeler loosed a tirade 
against stations that carry only one 
side of controversial issues. Compli- 
menting the networks on their will- 
ingness to afford equal time, he 
said, however, that independent sta- 
tions on the networks ofttimes do 
not accept such sustaining features 
in rebuttal to speeches made by 
other public figures. 

The anti -exclusivity rule again 
was opened by Chairman Fly. He 
started with an analysis of the ma- 
jor network contracts requiring sta- 
tions to affiliate with only one 
major network. But he observed 
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there is nothing in the new regula- 
tions to prevent networks from 
making firm commitments on both 
commercial and sustaining pro- 
grams with present outlets during 
specified hours. The sole effect, he 
reiterated, is with respect to hours 
to which the network and affiliate 
have not been committed. These 
would be available for sale to some 
other network or to "anybody else." 

Senator .Vhite, however, inquired 
whether regional networks and lo- 
cal programs were not excepted 
from these exclusivity provisions in 
existing contracts, but Chairman 
Fly said that the 28 -day notice for 
clearance for network commercials 
leaves the affiliate more or less 
helpless. Senator White inquired 
"what harm, if any, there may be 
in the exclusive contract." 

Chairman Fly insisted that the 
present contract provisions are 
onerous and that they are even 
broader than he had intimated, in 
that regional network affiliations 
also appear to be banned. The Com- 
mission's first interest, he insisted, 
was the freedom of the station it- 
self and that under the existing 
structure, the avenues of network 
competition are obstructed. The net- 
works adopted the exclusivity pro- 
visions to "block competition," he 
maintained. 

90 -Day Period Too 
Short, Says Wheeler 

Asked by Senator White whether 
he had any thought as to the num- 
ber of networks that should oper- 
ate in this country, Chairman Fly 
said in his judgment there might 
be "as many as six" national en- 
tities, plus stronger regionals. He 
conceded there is a "saturation 
point" in view of the lack of avail- 
able outlets in many important 
markets. 

Talk about a "general shakeup 
of the industry" as a consequence 
of the new rules was branded "so 
much moonshine" by Mr. Fly. It 
won't cure all the evils he said, but 
the "big thing is the Blue network 
split ". Existing operations go on 
pretty much as before, he argued. 
but the major networks are "afraid 

of big responsible organizations" 
coming into the field. Talk about 
so- called "fly -by- night" brokers 
was described as irresponsible. 

When Senator White observed 
that MBS has more affiliates than 
either NBC or CBS, despite its 
late start, Chairman Fly countered 
that they were smaller, less power- 
ful stations, but that even under 
such onerous competitive conditions 
MBS entered the field and is rend- 
ering a good public service. 

Laying blame for the purported 
allocations in favor of the older 
networks upon the FCC and its 
predecessor Radio Commission, Mr. 
White declared no one questions 
the authority of the Commission 
to "allocate to Mutual stations as 
much power as necessary." Mr. Fly, 
however, declared the advantages 
of NBC and CBS stem from the 
physical limitations in allocations. 

A commitment from Chairman 
Fly that the FCC is perfectly will- 
ing to extend the 90 -day effective 
date set for the rules was drawn in 
questioning by Senator Clark (D- 
Idaho). He said the question of date 
need not concern anyone and that 
the FCC hoped litigation would be 
initiated to test the legality of the 
rules. He expressed confidence in 
the Commission's ability to resist 
such attack. The rules, both as to 
networks and stations, he declared, 
may from time to time be extended 
upon proper petition. 

Willingness to Defer 
Rules Voiced by Fly 

Chairman Wheeler said he 
thought the 90 -day effective date on 
sale of one of the NBC networks 
was "entirely too short ". That un- 
doubtedly would bring about a 
"forced sale ", he commented, and 
NBC would not be in a position 
to realize a fair price. 

Denial of the inference in the 
White Resolution that the rules 
give the FCC supervisory control 
over program and business policies 
of stations came from Chairman 
Fly in response to questions of 
Senator Shipstead (R- Minn.). The 
FCC could undertake program con- 
trol only if there is a specific man- 

date from Congress, he declared. 
After further questions on the 

existing allocations Chairman Fly 
said he felt his predecessors on the 
Radio Commission and the FCC 
"could have done a much better 
job of allocations ". Senator White 
said he regarded the FCC chair- 
manship as the "toughest job in 
the Government" and that when he 
criticized the FCC, he appreciated 
the "enormity of your task ". 

Observing that it would be al- 
most impossible to start another 
national network, in view of the 
allocations situation, Senator White 
said he was a little surprised to 
hear the chairman suggest six 
chains. He said the local non -net- 
work station has a place, and he 
would not want to see the develop- 
ment of chains to the point where 
such independents would be "com- 
pletely absorbed ". 

In a discussion as to what would 
happen if networks had no time 
options, as the regulations propose, 
Chairman Wheeler said he had 
heard reports that advertising 
agencies or national advertisers 
might schedule their own "chain 
programs" through a sort of "block - 
booking" arrangement using only 
the biggest cities and leaving out 
the smaller stations. Though Chair- 
man Fly said he thought this 
would be feasible, he commented 
that commercial transcriptions 
could be placed more extensively, 
and that this competition, in his 
judgment, "would be healthy ". Sev- 
eral companies already are set up 
for this service, he declared. 

Problem of Arranging 
Time and Lines 

"In the main," continued Chair- 
man Fly, "the national advertisers 
will move through the networks. 
There will be a day -to -day report- 
ing service, so the networks would 
know just what time is available." 

When Senator Bone (D- Wash.) 
posed the question of handling 
telephone lines now leased by indi- 
vidual networks, if several net- 
works supplied service to the same 
station, Chairman Fly said he felt 
this could be arranged through the 
AT &T without undue complications. 

Senator Smith cross -examined 
the FCC official on his allegations 
of "monopoly ", since his testimony 
alluded to three major networks. 
Chairman Fly said that he meant 
the monopoly exhibited through 
the concentration of 86.6% of the 
total night -time power "sewed up 
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exclusively with two New York 
companies ", plus their control over 
"free speech ". 

"Are these two companies com- 
peting with each other or are they 
in cahoots ?" asked the Senator. 

"I have thought from some of my 
observations that they were pretty 
footy- footy ", Mr. Fly retorted. 

Senator Bone asked whether there 
would be active competition if the 
Blue were divorced from NBC with 
four separate networks in the field. 
Chairman Fly said "there ought to 
be ". Then he asked how there could 
be continuity of service if stations 
were not in a position to make "firm 
commitments" with networks be- 
yond the one -year license term and 
the network contract limitation. 

Mr. Fly declared stations and 
networks were free to contract for 
one year commercially, and that 
"if that isn't an adequate time, as 
shown after investigation, we will 
make the term longer ". He recalled 
that stations and networks, despite 
a one -year limitation on licenses, 
had entered longer -term contracts, 
overlapping the license renewal 
period on the expectancy of re- 
newal. 

Almost pleading for a court test 
of the validity of the rules, Chair- 
man Fly concluded his second 
morning on the witness stand with 
the observation that if a station 
wants to litigate, "we will join in 
and leave the outlet on the air." 
The station in no wise would be in 
jeopardy, he contended. "This is not 
a wrecking operation, but a minor 
operation on a few small clauses in 
network contracts. I feel sure the 
FCC will win in the courts." 

Ability to Dispose 
Of Blue Discussed 

Resuming the stand Wednesday 
for the third successive day, Chair- 
man Fly pointed out that Senator 
White's suggestion -that it was 
within the power of the FCC to 
effect more equitable distribution of 
facilities among the networks by 
giving MBS stations better assign- 
ments -did not hold water, since 
the FCC cannot allocate facilities 
to specific networks in that fash- 
ion. There would be no way of hav- 
ing them "stay put ", he said. 

When Chairman Fly commented 
that the FCC cannot say that a 
station shall be assigned to a par- 
ticular network, Senator White ob- 
served this was not more drastic 
than saying to NBC that it must 
get rid of one of its networks. 
This precipitated a protracted dis- 
cussion of NBC's ability to dispose 
of one network which erupted re- 
peatedly during the day's session. 

Chairman Fly insisted the Blue 
could be sold as an entirety with 
no decrease in efficiency, but that 
he felt it would develop as a vastly 
stronger operating entity in the 
public service. He insisted that 
NBC has used the Blue only as a 
"buffer to protect the Red" and 
that there were plenty of buyers 
for it. 

While Senator White said there 
was no question the FCC had the 
statutory power to assign frequen- 

SWEET AND LOW 
WOR Audience Hears Rhymes 

On How to Listen 

LISTENERS to WOR, New York, 
are now hearing occasional station 
announcements in rhyme, to wit: 

Way back when knighthood was in 
flower, 

No radios played with too much 
power, 

You, too, can be a gallant knight, 
Just keep that volume soft and light. 

Idea is the brainchild of George 
Allen of the WOR sales promotion 
department who submitted it to the 
WOR employes suggestion commit- 
tee, won a prize for it, and turned 
it over to Avery Giles of the pro- 
gram department for poetic inter- 
pretation. 

cies, wattage, hours of operation, 
and determine station location, he 
declared it had not used these 
powers to equalize facilities. Chair- 
man Fly again commented that he 
did not approve of the FCC's al- 
locations of the past and that there 
cculd have been a more orderly 
procedure. 

Claims Abuse of 
`Public Interest' Clause 

The FCC was charged by Senator 
White with attempting to do about 
what it wished under the "public 
interest" clause of the act. He in- 
sisted that the FCC is not endowed 
with power to discover or ferret 
out monopolies in radio but this 
reposes in the courts. 

It was never the purpose of Con- 
gress to give to the FCC the power 
to say what constitutes a viola- 
tion of the penal statutes of the 
United States, the ranking minority 
member declared. "That is pretty 
much what you have done ", he said. 

Chairman Fly retorted that the 
FCC should not contribute to the 
building up of the type of monop- 
olies that other Government agen- 
cies are tearing down. But Sen- 
ator White said the Commission 
should have come to Congress with 
its recommendations and permit the 
national legislature to decide policy. 

When it was determined that 
railroads should not own coal com- 
panies or ship lines, Congress did 
not leave the decision to the Inter- 
state Commerce Commission but de- 
cided the policy itself. The same 
applies to holding companies, he 
said. 

Chairman Fly made repeated ref- 
erences during his third day's tes- 
timony to the existence of only two 
stations in Portland, Me. (Senator 
White's home town), and even al- 
luded to a conversation he had held 
with the Senator regarding facil- 
ities in that city. When he was 
asked by Senator Tobey of the cir- 
cumstances surrounding the grant- 
ing of facilities to the newer station 
in Portland, presumably WGAN, 
newspaper- owned, Chairman Fly 
said he was cognizant of it and 
thought there should have been a 
better deal. But Senator Tobey said 
he meant that if the facts came 
out "it wouldn't smell so good ". 

Disputing heatedly Chairman 
Fly's contentions regarding the in- 
tent of Congress, Senator White 
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said he was responsible for the 
drafting of Section 303 (i) of both 
the Radio and the Communications 
Act, giving the FCC authority to 
make special regulations applic- 
able to stations engaged in chain 
broadcasting, as well as for the 
monopoly provisions. Administra- 
tive agencies are prone to guess 
"what was in the minds of Con- 
gress" in the writing of legisla- 
tion, he said. As for this provision, 
he added, it never was intended 
that the authority to write an anti- 
monopoly statute of its own was 
given the FCC. 

Senator Wheeler entered the col- 
loquy and pointed out he recalled 
definitely that Senator Dill, who 
marshalled the 1927 Act to the 
Senate while Mr. White was chair- 
man of the House Merchant Marine 
Committee, definitely had in mind 
language that would prevent a 
monopoly in radio. The language 
might be construed to mean that 
the Commission did not have the 
power to revoke a license until a 
determination by the court, but 
there was ground for confusion, 
he said. 

Senator White said he thought 
Section 303 (i) should be redrafted 
and enlarged to give express au- 
thority to the FCC to deal with 
chain broadcasting, but that along 
with such a grant of power, there 
ought to be a limitation of power. 
Under the FCC regulations, he said, 
chaos and confusion might result 
in a short time and he felt that 
in a matter of fundamental im- 
portance, there ought to be a grant 

of power from Congress and that 
the FCC should not attempt to 
"write the law ". 

Senator McFarland interjected 
that he thought the Congress 
should determine what interpreta- 
tion should be placed upon the stat- 
ute in this regard and that if it 
isn't right, then it should make 
it right "as a part of this inves- 
tigation". 

Exclusivity Angle 
Draws Discussion 

Defining the territorial exclusiv- 
ity provisions of network contracts, 
which would be banned under the 
rules, Chairman Fly said they pro- 
vide that a network will not trans- 
mit to any other station in the ter- 
ritory of an existing affiliate those 
programs which the affiliate does 
not carry. He said this has led to 
dissatisfaction mainly because of 
public service program features, 
including Senatorial speeches, which 
are not carried in many communi- 
ties because of this provision. 

A protracted debate was precip- 
itated in connection with network 
long -term contracts, which usually 
run for five years. While the net- 
work binds itself for only one year 
by virtue of a cancellation clause, 
stations do not have such a recip- 
rocal provision, he said. This seemed 
to stump several members of the 
committee, notably Senator Smith. 

Chairman Fly pointed out the 
new rules provide for one -year net- 
work contracts, but he reiterated 
that stations would be free to con- 
tract for that period for as much 
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Tickets for Soldiers 
TICKETS for CBS radio pro- 
grams are available for the 
asking to soldiers, sailors and 
marines in uniform. Louis 
Ruppel, director of publicity, 
has written to Army, Navy 
and Marine bases, informing 
them that CBS has estab- 
lished a ticket distributing 
office in the lobby of the CBS 
studio building at 49 E. 52d 
St., New York, where men on 
leave can get ducats for their 
favorite programs. CBS has 
also distributed posters to the 
camps announcing the plan. 

time as they chose to give the net- 
works, with only the requirement 
that unused time be available for 
other networks or other users. 

Senator Wheeler observed it was 
inconceivable that NBC and CBS 
would lose money under shorter 
term contracts or non- exclusivity, 
and added that he did not object 
to their making money. His rec- 
ollection was that NBC was forced 
into the time option end and long- 
term contracts, because of leads by 
CBS on its affiliates. 

"I see Mr. Trammell nods his ap- 
proval", Chairman Fly interposed, 
after a glance across the hearing 
room to the NBC bench. "They 
won't lose money under this setup ". 

Power to Reduce 
Station Rate Argued 

Although Chairman Fly said the 
FCC does not approve network 
affiliation contracts, he said he be- 
lieved there was ample power in the 
existing statute for it to assume 
this jurisdiction. "And I believe 
the Supreme Court will uphold 
our power to issue these regula- 
tions, with all deference to Senator 
White ", he added. 

Another furore was precipitated 
when Chairman Fly analyzed the 
NBC contract provision which al- 
lows the network to reduce an out- 
let's network station rate and net- 
work compensation if it sells time 
to national advertisers for less than 
the amount which NBC receives 
for the sale of corresponding pe- 
riods of time. He said the Commis- 
sion felt a station should be free 
to set its own rate without hin- 
drance from the network. 

Chairman Fly said this provision, 
based on testimony during the mo- 
nopoly inquiry, was included so sta- 
tions could not compete with the 
networks on national advertising. 
Thus, he said, a national advertiser 
using transcriptions must pay the 
same rate as a network advertiser. 
While the testimony before the 
Commission revealed there never 
had been an occasion for NBC au- 
tomatically to reduce a station rate 
because of this clause, he described 

it as a "club" for an effective bar 
to the development of national spot 
business. 

Discussing regulation 3.106, which 
bars ownership of more than one 
station in a city by a network, 
among other things, Chairman Fly 
said there seemed to be no argu- 
ment about the desirability of pre- 
venting NBC from owning two sta- 
tions in the same area, such as it 
now does in New York, Chicago, 
Washington and San Francisco. 

Fly Optimistic That 
Blue Can Be Sold 

This rule also states that the 
Commission will not license to a 
network a station in any locality 
where the number of stations is 
so small, or the stations are of 
such unequal desirability that com- 
petition will be restrained. He cited 
NBC's ownership of the 50,000 - 
watt WTAM in Cleveland, and 
CBS' ownership of the 50,000 -watt 
WBT in Charlotte, as outstanding 
examples. There are only three full - 
time stations in Cleveland and only 
two in Charlotte, he pointed out. 

Then came the piece de resistance 
-rule 3.107 -which he described as 
providing in effect "that NBC must 
divest itself of one of its two net- 
works". He said there had been 
misunderstanding and even misrep- 
resentation about the effect of these 
regulations on the Blue network. 
He disclaimed the NBC contention 
that it would wipe out the networks, 
declaring nothing could be further 
from the truth. 

The fact is, he said, that the 
Blue network can cease to be "a 
mere appendage" of the Red and 
may become a full- fledged independ- 
ent network in its own right. He 
insisted there were plenty of buy- 
ers for the Blue, and observed that 
one trade paper [BROADCASTING] 
reported there were several prospec- 
tive buyers. 

He declared the Blue could be 
sold as a going concern so that 
its advertisers, artists, personnel 
and contracts may be continued 
substantially unaffected under an 
independent management. "The 
Commission will do everything in 
its power to facilitate this transfer 
of the Blue network as a unit to an 
independent management ". 

If there is "balanced judgment 
and good faith ", Mr. Fly said, there 
would be ample opportunity given 
to dispose of the Blue. NBC ought 
to be able to sell it "lock, stock and 
barrel, equipment, personnel, con- 
tracts and good -will, and the public 
should not feel the impact of the 
change ". "The next day ", he said, 
"it should be a healthier, better 
operation ". 

Senator White observed that if 
the regulations now are in effect, 
as indicated by Chairman Fly ear- 
lier in his testimony, the FCC can- 
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not renew licenses of any stations 
on the NBC networks unless they 
conform to the rules. Chairman 
Fly then launched a bitter tirade 
against what he described as at- 
tempts to get Congress to hold up 
the regulations and paralyze the 
Commission's work through "long 
delays, extensive debates" and sim- 
ilar purported obstructive moves 
legislatively. He described this as 
"something which challenges the in- 
tegrity and orderly conduct of the 
Government ". 

Plainly indignant over this at- 
tack, Senator White said he in- 
ferred that because he had intro- 
duced his resolution to investigate 
the FCC and hold up the regula- 
tions, there would be "further pen- 
alties" against the industry and 
that there is a "punitive sugges- 
tion in what you have said ". 

Chairman Fly quickly apologized, 
asserting the FCC would welcome 
the investigation, but again Sena- 
tor Wheeler stepped in and said 
there appeared to be misunder- 
standings on both sides. He voiced 
the view that NBC should be given 
at least six months, or such rea- 
sonable time as necessary, to dis- 
pose of the Blue network, to which 
Mr. Fly agreed. And the Montanan 
then commented he would be the 
first to criticize the Commission if 
there were any effort to penalize 
those who litigate. 

Then the cross -fire waxed warm 
again. Chairman Fly charged that 
certain industry elements were pro- 
posing a reorganization of the Com- 
mission, even to the extent of say- 
ing "who should go on", and that 
the networks and others were 
"marching behind" the White bill 
to give them time to promote the 
reorganization. 

Wheeler Criticizes 
`Slugging Contest' 

He said it would be tragic if 
these interests were successful in 
blocking orderly functioning of 
Government. After another cross- 
fire, he again apologized to the 
Maine Senator. He said he would 
never challenge Senator White's 
"complete good faith" and hoped 
that his views were similarly re- 
garded. 

Chairman Wheeler said that in 
his judgment there had been "too 
much heat on the part of the 
broadcasters and on the part of 
the Commission ". The effort should 
be to work out the situation in the 
interest of the public. He declared 
he thought the Commission had 
made serious mistakes by losing its 
temper. Calling for "sane, cool 
judgment ", in the light of the vital 
problems of national policy in- 
volved, Senator Wheeler said he 
had no respect for those who ig- 
nore the facts and enter into a 
"slugging contest of this kind ". 
"It does not do the industry, the 
Commission, or the public any 
good." Chairman Fly again ac- 
quiesced. 

Returning to his dissertation on 
the desirability of disposing of the 
Blue, Chairman Fly insisted that 
NBC did not run the two networks 
competitively but "cooperatively ". 

Programs on the Blue which at- 
tract audiences promptly are 
shifted to the Red, with the Blue 
carrying mainly various "public 
service features ". 

He read a letter from an un- 
named NBC Blue affiliate support- 
ing the separation and stating that 
better service would result. This 
station's experience was that Blue 
stations actually are working for 
the Red. In 1938 only 30% of the 
Blue programs were commercial, as 
against 70% on the Red, he said. 

Cracking back at what he de- 
scribed as an "unfortunate state- 
ment made by CBS" that the FCC 
was endeavoring to fix rates, Chair- 
man Fly declared that just the 
contrary was true under the regu- 
lations. 

Views of Stations 
Draw Controversy 

Asked by Senator Johnson how 
it happens that so many stations 
do not want the regulations, fear- 
ing they will lose network service, 
Chairman Fly declared this does 
not represent the independent view 
of most affiliates and that the in- 
fluence of the networks is reflected. 
Chairman Wheeler agreed that the 
networks were in a position to as- 
sert "tremendous economic pres- 
sure" upon independent stations. 

Chairman Fly persisted in refer- 
ring to the "two New York com- 
panies" or the "New York gentle- 
men" heading the networks who 
exerted this control in the indus- 
try. He said he had discovered dur- 
ing the NAB convention in St. 
Louis "that the stations aren't 
afraid of me ". And he ventured the 
estimate that not more than 1 in 
20 of the men opposing the regu- 
lations ever had read the FCC re- 
port. 

When Senator Johnson said he 
knew of a station weaker than its 
competitor which liked the exclusive 
network clause, because it felt 
under the regulations it would lose 
network service, Chairman Fly said 
that strangely this complaint had 
never been made to the Commis- 
sion by small stations, but rather 
by the big stations who "do not 
eat them up ". The FCC plans to 
promote the small stations in every 
way possible. 

A new avenue was opened by 
Senator Wheeler in inquiring why 
national advertisers were not pre- 
vailed upon or possibly forced by 
the networks to buy stations along 
the line for their programs, instead 
of only those stations in the key 
markets. He made specific refer- 
ence to commercial schedules which 
covered Salt Lake City and Den- 
ver, but did not hit stations in 
Montana. "The networks ought to 
make it so that advertisers would 
have to take the smaller stations ". 
And Chairman Fly agreed that 
something should be done about it. 

Calls Restraints of 
Networks `Onerous' 

Discussing the anti -monopoly 
laws and their relation to radio, 
Chairman Fly said the networks 
had contended that because the 
number of stations available is 

physically limited, there cannot be 
the type of competition apparently 
sought. While there have always 
been limitations of supply in cer- 
tain channels, he said, the type of 
"artificial restraints" placed by the 
networks on stations are onerous 
and unnecessary. 

But the monopoly situation goes 
far beyond these physical aspects, 
he said, because of the staggering 
social implications and because of 
the power of radio over public opin- 
ion and its ability to influence the 
molding of public thinking. This is 
"staggering beyond our imagina.. 
tion", he said. 

Chairman Fly flatly stated it was 
his own opinion that radio is by 
far a more potent force than the 
newspaper. Moreover, its influence 
is growing in that direction, he 
said. 

Senator Wheeler interjected that 
the dictators have found this out. 
"That's why I don't want to see 
Government ownership in the 
United States," he stated. Chair- 
man Fly echoed this and added 
that he was not only opposed to 
Government ownership but was op- 
posed to any steps that would lead 
to it. Anything that tends to re- 
strict radio and narrow the chan- 
nels of communicaions, such as the 
development of monopoly," hour by 
hour, step by step" will undermine 
radio, he declared. 

If the monopoly "gets strong," 
then the Government must move in 
with rate regulation or worse, he 
said. Answering allegations that he 
favored Government ownership, 
Chairman Fly said there was not 
a scintilla of evidence to support it. 

As the hearings closed, Chairman 
Fly asked for an opportunity to sit 
down with the committee after all 
other "opposition testimony" had 
been taken. Chairman Wheeler said 
he could have ample time for re- 
buttal. 

Major's Summer Plans 
MAJOR BOWES' Family Hour, 
heard sustaining on CBS Sundays at 
12 noon for the last 965 weeks, went 
of the air for the summer months 
after the June 1 broadcast. The 
Major's Amateur Hour, sponsored on 
CBS by Chrysler Corp., Detroit, will 
continue through the summer. 

SALES 
P o WER 

A 5- day -a -week advertiser 

climbed from 18th to 2nd 

place in volume -25.000 
women asked grocers for 
membership cards... An 

advertiser gave 72.000 
premiums ... had to order 
240.000 more. 

s0,ott WATTS 

NBC RED NEiWOAb 

i%eee4! 

SALCE Orl N. CS 

FAIRMONT 
wort Industry ei7Carket 

WE COUNTED 

OUR CHICKENS 

And discovered that 

during one day we 

had sold 29,700 baby 

chicks for a client. So 

obviously it's of little 

importance which 

came first -the chick- 

en or the egg. The 

important thing to 

remember is that 

WMMN COMES FIRST 

in the business of in- 

cubating sales. 

l.Ir that old poultry -man, 

JOHN BLAIR 

5,000 WATTS DAY 
1,000 WATTS NIGHT 

WMMN 
FAIRMONT, W. VA. 
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y9144 PPOGPAMS 
ANSWERING the question on 

the Sidewalk Interview on 
WDAS, Philadelphia, "What 
Is Wrong with Radio ? ", one listener complained that radio 

wasn't funny enough; that news- 
papers had their comic strips, mag- 
azines their cartoons, but that ra- 
dio just presented comedians com- 
menting with variations on the suc- 
cess of Bing Crosby's horses. How- 
ever, during the quarter - hour 
period, the station elicited from in- 
terviewees three new program ideas 
when constructive criticism was re- 
quested. The station plans on mak- 
ing this question a weekly feature 
as a new source of program mate- 
rial and ideas. 

* * 

Student Quiz 
A QUIZ PROGRAM that puts the 
knowledge of students to test made 
its bow June 7 on KYW, Phila- 
delphia. Called the Daily News Quiz 
School of the Air, sponsored each 
week by the Philadelphia Daily 
News in cooperation with the His- 
torical Society of Pennsylvania, 
seven students selected from pub- 
lic, private and parochial schools 
compete at each session for a $25 
defense bond. Contestants are di- 
vided into age groups, and ques- 
tions relate to subjects studied at 
school. 

Training Camp Dramas 
A TRAINING CAMP for boxers is 
the locale of a new weekly dramatic 
serial broadcast on MBS Sunday 
evenings which began June 8 as 
a summer feature. Titled Fight 
Camp, the half -hour program is 
written by Frank Dolan, writer for 
Big Town and Good News and other 
programs, and directed by Harold 
McGee, formerly director of RCA's 
Magic Key series. 

. 
Hits of the Week 

HITS OF THE WEEK, highlight- 
ing the song hits, makes for a new 
recorded participating program on 
WPEN, Philadelphia. The selec- 
tions are the week's favorites in 
music machines, sheet music sales, 
record sales and on the radio, based 
on trade paper listings. 
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s 
History of Marine Corps 

HISTORICAL DEVELOPMENT 
of the U. S. Marine Corps will 
serve as subject for a series of 
dramatizations being prepared by 
WFIL, Philadelphia. Designed as 
a weekly half -hour period, the pro- 
gram will feature highlights in the 
exploits of the Marine Corps. The 
station will switch to Washington 
for musical interpolations by the 
Marine Band. The program will be 
carried to either the NBC network 
or to the station's own regional 
web, the Quaker Network. 

Street Spelling Bee 

SPELLING BEE conducted thru 
man - on - the - street - channels is a 
twist to the quiz idea, on WDNC, 
Durham, N. C. Participants dig into 
a container for a word; if they can 
spell it, a cash award is given, de- 
pending on difficulty of the word. 
If three words are spelled without 
a miss, the participant is entitled 
to a chance at the "jackpot word." 
If that word is missed the money 
already won is forfeited to the 
jackpot. He then gets theatre passes 
and a sample of the sponsor's 
product. 

s 

Saturday Eve Party 
CONTINUOUS MUSIC for the 
folks having a party at home on 
Saturday nights will be provided 
during the summer months by 
WHAT, Philadelphia. From 9 -10:45 
p.m., a continuous period of dance 
recordings are provided. At 10:45, 
a 15- minute dramatized program 
with music is interspersed during 
which a buffet luncheon may be 
served. The following hour affords 
light concert, soft and sweet music 
to complete the evening. 

* 

More Prices 
WLW, Cincinnati, is expanding the 
content of the Consumer Founda- 
tion program to include latest price 
quotations on fruits, vegetables, 
fish, poultry and meats in markets 
in Huntington, W. Va.; Ashland, 
Ky., and Columbus, O. Prices are 
compiled each morning before the 
program by Ruth Wood, assistant 
to Marsha Wheeler, director of the 
foundation, and are classified into 
three categories- bargains, budget 
and luxury. 

* * 

His Honor, the Mayor 
THE MAYOR of Salt Lake City 
answers questions on city improve- 
ments which have been submitted 
to the mayor's office by radio listen- 
ers. Titled The Mayor Reports, the 
program, aired on KDYL, is unre- 
hearsed and is designed to give the 
citizens of Salt Lake City a com- 
plete report of the activities of the 
City Commission. 

* s 

Bicycle Court 
BICYCLE COURT carried directly 
from the courtroom every Saturday 
morning is heard on WHIO, Day- 
ton, in cooperation with the Hi -Y 
Boys and Accident Prevention Bu- 
reau of the Dayton Police Depart- 
ment. 

Companies on the Air 
A DIFFERENT COMPANY of the 
Pennsylvania National Guard en- 
campment at Indiantown Gap is 
invited to participate in each epi- 
sode of We 're in the Army Now, 
on WCAU, Philadelphia. Instru- 
mental and vocal talent in each 
company is featured in the broad- 
cast along with the particular com- 
pany band. An interview with the 
commanding officer relates the his- 
tory of the particular division. 

e 

History in Verse 
BASED on a radio adaptation of 
"Tributes to Unsung Americans ", 
by W. C. Handy, noted composer of 
the "St. Louis Blues ", WMCA, New 
York, is presenting a weekly series 
of tributes sung by Wyers Ownes 
Handy, son of Handy, as historical 
sketches in verse. 

Talent Hunt at Shore 
TALENT HUNT among amateurs 
at the many southern New Jersey 
seashore resorts has been started 
in a new weekly series, Stars in 
the Making, on WFPG, Atlantic 
City, sponsored by the Supplee- 
Wills -Jones Milk Co. The contest, 
which will last for 13 weeks, offers 
a week's engagement at the At- 
lantic City Steel Pier as the grand 
prize, with an all- expense trip to 
New York as second grand prize. 

s 
Car for Poem 

POEM in praise of the news pro- 
grams of H. V. Kaltenborn, NBC - 
Red commentator, won first honors 
and a new automobile for Joseph 
R. Downey of St. Paul, in a con- 
test conducted by KSTP, St. Paul, 
for the best 25 -word appreciation 
of a radio program. 

Ot¢7ChancL[ny P7omo#con 
Pugs in Sweaters -Camp for Kids -Alumni lBution.- 

Salt Lake Flashes -On the Screens 

PUGILISTIC PALOOKAS in 
turtle- necked sweaters roamed 
the streets of New York June 
6 as a promotion stunt for 

half -hour dramatic program Fight 
Camp which started June 8 on 
WOR, New York. WOR also issued 
a press book containing special 
stories about the program, and lead- 
ing players in the scripts, Blanche 
Ring, Sam Byrd, Bedelia Falls, 
were interviewed on various WOR 
programs. Fight Camp, while not 
designed as promotion for the 
Twentieth - Century fights which 
start June 18 on MBS under spon- 
sorship of Gillette Safety Razor 
Co., Boston, will from time to time 
call at t e n t ion to these fights 
through the guest appearances of 
boxing personalities. 

* s * 

Theatre Stunt 
IN A UNIQUE radio -theater pro- 
motion between WINS, New York, 
and the Skouras chain of 65 neigh- 
borhood theaters in the New York 
area, the movie houses are exhibit- 
ing a WINS trailer six times a day 
seven days a week. The station, on 
the other hand, is announcing the 
programs at the theaters daily on 
the air in three five -minute periods. 
Copy of the WINS trailer, which at 
present tells patrons of the shift 
on the dial, will be changed month- 
ly. Agreement is said to run for a 
year. 

+. s 

Trips for Boys 
SUMMER CAMP trips are being 
offered to boys between the ages of 
8 and 14 for the best letters on 
"Why I Am Glad I Am an Ameri- 
can" by Arthur Godfrey, early 
morning entertainer on WABC, 
New York. Twenty -five winners will 
spend two weeks at Camp Sebago, 
New York, operated by the Boys 
Athletic Club of New York. 

* * 

Santa in June 
CHRISTMAS greetings are being 
extended to the trade by the WBIG, 
Greensboro, N. C., by distributing 
a card entitled, "Merry Christmas, 
Santa Claus comes in May," which 
explains the greater coverage of 
WBIG's 5,000 -watt fulltime opera- 
tion. 

A utographed Recordings 
AUTOGRAPHED RECORDINGS 
of bandleaders interviewed by 
Harold Davis on his back -stage pro- 
grams from the Earle Theatre, 
Philadelphia, on WDAS, Philadel- 
phia, are offered listeners in a let- 
ter contest. The broadcast series is 
in connection with the personal ap- 
pearance of the bands at the the- 
atre and the five best letters telling 
why they like the music of the par- 
ticular leader, are presented with 
the leader's autographed recording. 

Retail Grocers' Day 
DESIGNED to create good -will for 
its product, The Crescent Macaroni 
& Cracker Co., Davenport, Ia., 
sponsors Guest of Honor, on KSO, 
Des Moines. Each program a retail 
grocer handling the product is 
guest of honor. Music of a tran- 
scribed guest orchestra and a guest 
vocalist make up the musical por- 
tion of the show. Each day 10 the- 
atre tickets are awarded to Cres- 
cent customers. 

* s s 

Shift Revealed 
CKLW, Detroit -Windsor, has put 
out a promotion leaflet with die -cut 
cover showing a dial band pointed 
at 1030 kc. Through an interwoven 
cardboard strip, the dial moves 
from 1030 to 800 when the leaflet 
is opened. On the cover is the cap- 
tion "CKLW moves from 1030 to 
the middle of things ". On the inside 
are listed the advantages to be had 
from the station's new location on 
the dial. 

Winner of the "George Foster Peabody 
Award" for Distinguished and Merito. 
rions Public Service Programs in the 
local channel group durng 1940. 

1400 KC. * 250 Watts 
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Pep Shingles 
FRAMED SHINGLES, designat- 
ing listeners as official co- pilots of 
the all -night Pep Boys' Dawn Pa- 
trot recorded program on WIP, 
Philadelphia, are being sent out by 
the advertising department of the 
sponsoring auto chain stores. The 
shingles, signed by Mort Lawrence, 
conductor of the program and 
"Flight Commander ", are suitable 
for hanging on the wall. In addi- 
tion to certifying the listeners, an 
enclosed return card solicits "confi- 
dential" comments and suggestions 
from listeners on the program. 

* * * 

WDAS Alumni 
BUTTONS tagging all persons ap- 
pearing before the WDAS, Phila- 
delphia, microphones in connection 
with the "man -in- the -street" and 
other audience participation pro- 
grams are being distributed by the 
station. The lapel button reads: "I 
Was on WDAS." It was discovered 
that the buttons serve a double pur- 
pose of satisfying the ego of the 
person who was on the air, and 
makes every one who broadcasts 
over the station a walking adver- 
tisement for WDAS because of the 
questioning he must go through. 

* * * 

More About Radio 
TYING in its affiliation with 
WCCO, Minneapolis, the Minne- 
apolis Star- Journal has revised and 
expanded its Sunday radio page. 
Guest artist plugs, reviews of new 
shows, local news and squibs are 
now incorporated in the quarter - 
page column of George Grim, the 
paper's radio editor. The Star -Jour- 
nal currently has five programs 
airing over WCCO. 

* * * 

Cards in Buses 
BUS CARDS are being used by 
WHBF, Rock Island, in more than 
100 Tri -City Railway buses 
throughout Rock Island, Moline, 
East Moline, Silvis and in Daven- 
port, Ia., to promote the Lone 
Ranger and two Modern Wood- 
men of America programs, House 
of Peter MacGregor and the nightly 
news broadcasts of Fulton Lewis 
Jr. 

* * * 

Salute to Newspapers 
A SERIES of weekly programs de- 
signed to call attention to news- 
papers and industries of Northern 
California was started on KSFO, 
San Francisco, in cooperation with 
the San Francisco Junior Chamber 
of Commerce. The KSFO crew 
travels to the spot to be saluted, 
cuts a transcription and the pro- 
gram is presented later that day. 

* * * 

News Flashes 
SHOPPERS walking down the 
main streets of Salt Lake City can 
hear the latest news flashes from 
KDYL through an arrangement 
with the Intermountain Theatres, 
whereby all regularly scheduled 
newscasts both local and network 
are flashed to speakers in front of 
the theatres. 

* * * 

Theatre Swap 
AN EXPLOITATION DEAL made 
by WMCA, New York, which will 
be featured before an estimated 
weekly audience of a million in the 
48 RKO theatres in Metropolitan 
New York includes a program on 
the station, with lobby space and 
a 55 -foot trailer about the station 
to be shown in the theatres nightly. 

FOR AMERICA'S 
LEADING INDEPENDENT 

STATION 

LABOR 
ARBITRATION 

A unique 45 or 60- minute program 
that actually arbitrates labor disputes. 
Permanent chairman is Samuel R. Zack, 
veteran labor arbitrator who is assisted by 

a revolving panel of guest arbitrators. 
Among its accomplishments LABOR 

ARBITRATION prevented a strike of 
employees in 100 drug stores, stopped a 

strike of 15,000 garage workers and set- 

tled a pending millinery strike which 
would have tied up the industry. 

WITHIN the short span of ten days 
VV Ohio State University* and the 

Women's National Radio Committee awarded 
honors to two programs created, produced and 
heard exclusively over WMCA. 

In honoring AMERICANA QUIZ as an edu- 
cational program which served the interests of 
democracy, the Women's National Radio Corn- 
mittee stated, "Your program was highly corn- 
mended by our New York City listening groups." 
The WNRC consists of 23 national organizations 
with a metropolitan membership of several hun- 
dred thousand women. 

LABOR ARBITRATION was chosen by Ohio 
State University as one of the two programs 
worthy of award in Class 113 against network and 
clear channel station competition. 

These programs are available for sponsorship by 
two clear -thinking, far -sighted advertisers. We. 
think they are two of the best good will programs 
on the air today. 

W M W 
FIRST ON NEW YORK'S DIAL . 570 

NEW YORK: WMCA BUILDING, 1617 BROADWAY 

Chicago: Virgil Reiter & Co., 360 North Michigan Avenue 
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AMERICANA 
QUIZ 

A 30- minute quiz on American 
history by Edward Boykin, author 

of The American History Quiz 
Book." Usual participants are high 

school or college teams. Recom- 
mended by teachers; endorsed by 

patriotic societies. Highly praised 

by leading executives of Camp 
Fire Girls, Boy Scouts and Girl 
Scouts. Now in its third year. / 

.Filth American Exhió'tion 
of Recordings of Educational 
Radio Programs 

June 9, 1941 Page 23 



BG3OOADDCAMN6 
and 

Broadcast Advertising 
MARTIN CODEL, Publisher 
SOL TAISHOFF, Editor 

Published Weekly by 

BROADCASTING 
PUBLICATIONS, Inc. 

Executive, Editorial 
And Advertising Offices 

National Press Bldg. Washington, D. C. 

Telephone- MEtropolitan 1022 

NORMAN R. GOLDMAN. liminess Manager BERNARD PLATT, Circulation M 

J. FRANK BEATTY, Managing Editor It W. R. McANDREW, News Editor 

NEW YORK OFFICE: 250 Park Ave., Telephone - PLaza 5 -8355 
BRUCE ROBERTSON, Associate Editor MAURY LONG. Advertising Manager 

CHICAGO OFFICE: 360 N. Michigan Ave., Telephone - CENtral 4115 EDWARD CODEL 

HOLLYWOOD OFFICE: 1509 N. Vine Street, Telephone GLadstone 7353 DAVID H. GLICKMAN 

Subscription Price: $5.00 per year -15c a copy Copyright. 1941, by Broadcasting Publications, Inc. 

First Inning 
WHATEVER the outcome of the White Reso- 
lution hearings before the Senate Interstate 
Commerce Committee on the FCC "monopoly" 
regulations, a salutary result already is as- 
sured. There won't be any summary execu- 
tions of stations or networks nor will the 
NBC -Blue be dismantled by Aug. 2, when the 
projected regulations are supposed to go into 
effect. In fact, there is every reason to expect 
at least a postponement of the effective date. 

Chairman Wheeler, though far from condon- 
ing the status quo, nevertheless keyed the pace 
with his criticism of the "heat" engendered on 
both sides and the haste in imposing the regu- 
lations. He extracted from Mr. Fly commit- 
ments of no undue haste and no additional 
penalties or recriminations. No matter how 
things turn out, the wisdom of intervention 
by the Senate committee cannot be questioned 
even if it is manifestly disliked by Mr. Fly 
and his majority colleagues. 

Persuasive, often convincing and an exceed- 
ingly able advocate, Mr. Fly may have scored 
with some of the committee members. It is still 
too early to appraise in full perspective the 
effect of his pleading. The situation after his 
three days on the stands can be described as 
the prosecuting attorney's case, deftly pre- 
sented and apparently convincing to some of 
the jurors. But other jurors -some like Senator 
White very well informed about radio, and all 
meaning to be fair -minded -want to hear the 
other side. That he can be answered, chapter 
and verse, with devastating effect, by the in- 
dustry, network, affiliate and other spokesmen 
yet to appear, goes without saying. The indus- 
try defense is founded on fact, experience and 
knowledge of the medium -not hearsay, guess- 
work or skillful dallying with facts and half - 
facts. 

Chairman Fly's disarming willingness to 
concede, compromise, amend, revise or extend 
the eight regulations, committing his majority 
colleagues all down the line, at this juncture 
seems to have won over several members of 
the committee. 

To us there seems to be no answer to the 
contention of Senator White that the FCC is 
not endowed with authority to "write its own 
laws ", tampering with the fate of so vital an in- 
dustry. Certainly the FCC should have gone 
to Congress with legislative recommendations, 
rather than arrogate to itself functions con- 

: . cernmg which there was even slightest doubt. 
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Chairman Fly's remarkable presentation in 
justification of his position, despite obvious 
efforts to hold himself in check, was colored 
to his disadvantage by his vehement criticism 
of the network and other industry efforts to 
get Congress to intervene. Only after Senator 
White rebuked him did he recede. Certainly the 
industry, with a life and death view of the 
regulations, had a right to appeal to Con- 
gress -the creator of the FCC. And certainly 
the FCC -the creature of Congress -has no 
right to object. 

We have said before that the present order 
in radio and more particularly the relationship 
of the networks and their affiliates, is not per- 
fect. It is unfortunate that the networks them- 
selves, by voluntary methods, did not essay 
to remedy certain aspects. But certainly it is not 
the function of the FCC to launch pell mell 
into all aspects of radio operations, and ac- 
tually decree a remaking of the industry on 
a certain date simply because there hasn't been 
enough voluntary self -regulation. 

There will be reforms in network -affiliate 
operations. They may come by compromise or 
by decree. But it's safe to say they won't come 
on Aug. 2, thanks to the White Resolution. 

How else would the industry have known 
about the willingness of the Commission to ex- 
tend and amend if not for the White Resolu- 
tion hearings? Chairman Fly has shouted "free 
speech" from the house -tops. The industry, on 
trial, gets an opportunity at free speech be- 
fore an effective tribunal in the current White 
Resolution proceedings. 

Since early in this session. of Congress, 
when the first of three proposals to estab- 
lish universal daylight saving time as a de- 
fense measure was introduced in the House, 
an endorsement of DST by some branch of 
the Administration was considered all that 
would be necessary to reestablish a DST 
system similar to that in World War I. 
Apparently the shot in the arm has come, 
and passage of some sort of DST legis- 
lation may be expected ere long, follow- 
ing the recommendation in its favor by Secre- 
tary of Interior Ickes and a reported forth- 
coming statement urging DST from the 
Office of Production Management. 

Summer Selling 
BLASTING another time -worn fixation, a sur- 
vey by Sales Management lays at rest the ghost 
of summer -month dullness in the planning of 
advertising campaigns and the issuing of or- 
ders for time and space. Manager Philip Salis- 
bury, in the interests of the advertising busi- 

The RADIO 
BOOK SHELF 
IN A REVIEW of the major internal and ex- 
ternal issues confronting the radio industry 
today, D. A. Saunders, writing in last week's 
Nation (May 30) under the title "Judgment 
Day for Radio ", devotes special attention to 
the probable future course the networks will 
take in combating the monopoly rules of the 
FCC. There are three lines to follow -legal 
action, political pressure and large -scale propa- 
ganda -with the second the main weapon, he 
says. Meanwhile, there seems to be much jock- 
eying about in undefined positions by the FCC 
and White House which Saunders calls merely 
"smart politics" but nothing else. 

FREQUENCY MODULATION, television, 
the NAB code, BMI and other recent develop- 
ments in radio are given their place in the 
third edition of Otto Kleppner's Advertising 
Procedure, just published by Prentice -Hall, 
New York ($5). Written by the president of an 
AAAA agency, this "how- to- do -it" handbook 
of current advertising practice is used as a 
text in advertising courses in some 200 schools, 
colleges and universities. Originally written in 
1925 and now in its 21st printing, the volume's 
publishers proudly proclaim it "the biggest - 
selling book on advertising ever published." 

PROVIDING a brief history of the develop- 
ment of frequency modulation as a background, 
William H. Capen writes an article in the cur- 
rent issue of Electrical Communication explain- 
ing the theory and technical characteristics of 
FM transmitters and receivers as well as the 
practical applications and results. Provided 
also is a bibliography of literature pertaining 
to FM. 

ness as a whole, has given permission to pass 
his findings to the radio field- findings which 
prove that the three summer months are the 
second most important quarter of the year for 
the preparation of advertising campaign plans. 

Before the 1929 collapse most national ad- 
vertisers operated on a calendar year basis, 
resulting in a last -of- the -year congestion of 
planning and buying in agency offices. In re- 
cent years the tendency has been to make com- 
mitments by quarters or half -years, thus 
spreading out buying and planning. Right now 
that is particularly true with radio time -buy- 
ing, which in the national field is markedly on 
a short -term basis. 

All AAA agencies were contacted and 20 %, 
including some of the leaders in radio place- 
ments, responded to the survey. It shows that 
June, July and August, far from being dull, 
are better than the spring months in the re- 
lease of contracts. Steady promotion and on- 
their -toes sales staffs are therefore necessary 
both because of the large amount of planning 
and purchasing being done during these three 
months and the fact that calls from salesmen 
of both radio and publications are less frequent 
during this period. 

The responding agencies, reduced to average, 
showed that 23.4% of their plans for advertis- 
ing campaigns are made during the July -Sep- 
tember quarter; this compares with 40.2% dur- 
ing the October- December quarter; 20.5 %, 
January- March; 15.9 %, April -June. 

In a word, even though the vacation periods 
are setting in, now is the time to redouble 
rather than relax sales efforts and promotion. 

BROADCASTING Broadcast Advertising 
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JAMES LEONARD REINSCH 

THE DYNAMO that is Leonard 
Reinsch was bound to attain high 
speed at an early stage, and at 33 
he's still regarded by his friends 
as a young- man -going -somewhere. 
If radio, as has often been said, is 
essentially a young man's game, 
"Len" Reinsch is living proof of it. 
Only a matter of a few weeks ago 
he was appointed general director 
of all three stations controlled by 
Ohio's former Governor and the 
onetime Democratic nominee for 
President, James E. Cox. 

Detailed from Gov. Cox's WHIO 
at Dayton to Atlanta when the 
noted publisher purchased WSB 
and the Atlanta Journal in Janu- 
ary, 1940, Len Reinsch has under- 
taken the supervision of WHIO, 
WSB and WIOD, Miami. He head- 
quarters at Atlanta, but travels be- 
tween the three stations and their 
managers all report to him. He in 
turn reports to James E. Cox Jr., 
heir apparent to the Governor's ra- 
dio and newspaper properties, the 
latter including the Dayton Daily 
News, Miami Herald, Springfield 
(O.) News and Springfield Sun as 
well as the Atlanta Journal. 

A native of Streator, Ill., where 
he was born June 28, 1908, Len 
Reinsch was attending school in 
1924 when he took part in a min- 
strel show on WLS, Chicago, act- 
ing as interlocutor. He found he 
liked radio, and he did turns on 
eight other Chicago stations from 
time to time, meanwhile studying 
every angle of the business from 
microphone to transmitter. In 1928 
WLS gave him a fulltime job as 
announcer, and next year he turned 
to selling. 

Betimes he attended Northwest- 
ern University, going to classes 
during the day and working at 
night. When his radio schedule was 
shifted to daytime, he went to 
night classes. He was graduated 
from Northwestern with a B.S. de- 
gree in commerce, and he won the 
D. F. Kellar prize for a thesis on 

radio merchandising. This so im- 
pressed the dean that he was asked 
to prepare a suggested curriculum 
for radio courses in the School of 
Journalism. 

Following graduation, he tried 
his hand at agency work, handling 
spot accounts; he helped organize 
two stations, and set up a commer- 
cial schedule for another. All of 
the time, however, he was casting 
about for an opportunity to line 
up with a newspaper -owned station 
-and the chance came in 1934 
when Gov. Cox acquired WHIO. He 
went to Dayton in November of 
that year to help set up the station 
-which was being moved from 
Erie, Pa. -to design the studios, 
engage the personnel and develop 
the accounting and control systems. 
He was named general manager, 
serving at WHIO until his assign- 
ment to the 50,000 -watt WSB. 

When Len Reinsch's appointment 
as director of WSB was announced, 
he was deluged with telegrams and 
letters of congratulation; when 
more recently he got the job of di- 
rector at all three stations, the 
deluge became a flood. He is one of 
the best known figures in the indus- 
try among advertisers, agencies and 
stations. 

Len Reinsch married the former 
Phyllis McGeough, of Chicago, on 
Feb. 1, 1936. They have two chil- 
dren, Penelope Lu, 21h, and James 
Leonard Jr., 1. This family -and 
radio -are his hobby. If he could 
find time, he'd like to devote more 
leisure hours to photography and 
golfing, but long hours at the office 
and on the road leave little time 
for leisure. 

GIL BAYEK, announcer of WDRC, 
Hartford, on June 8 is to become pro- 
gram manager of W47A, new FM sta- 
tion at Schenectady, N. Y. Bayek was 
president of the Strictly Swing Club 
at WDRC, which claims more tnna 
13.000 members. Announcer Elliott 
Miller will succeed him as head of the 
club. 

P-e114 NOTES 
NEAL BARRETT. malinger of 
KOMA, Oklahoma City. former vice - 
president of the Texas State Network 
and the old Southwestern Broadcasting 
System, has resigned and on June 1 
went into partnership with Frank 
Clark as Packard distributor for Okla- 
homa, the Texas Panhandle and sev- 
eral counties in New Mexico. 

SIL ASTON, for 2% years manager 
of the Chicago office of Joseph Hershey 
McGillvra. on June 16 joins the How- 
ard H. Wilson Co., national repre- 
sentative firm, same city. Both the 
Chicago and New York offices of this 
company will be expanded in the near 
future. Additional personnel will be 
announced. 

LOU REKER, formerly of WAVE, 
Louisville, has joined the sales de- 
partment of WRAL, Raleigh, N. C. 

GEORGE JOHNSON, general man- 
ager of KTSA, San Antonio. is con- 
fined to the Santa Rosa Hospital with 
a streptoccocus infection. 

BENN HALL, associate editor of 
Radio Daily, on June 2 resigned to 
join Duell, Sloan & Pierce, New York 
book publishers, as director of adver- 
tising and publicity. Mr. Hall, author 
of the recent Careers on Business Pa- 
pera, was previously associate editor 
of The Billboard. and prior to that 
with The New York Times Sunday 
feature and radio staffs for six years. 

ROGER C. PEACE, publisher of the 
Greenville (S. C.) News and Piedmont 
and owner of WFBC, has been 
named chairman of the Greenville 
county committee to promote the sale 
of defense savings bonds and stamps. 

CHARLES P. MANSHIP. publisher 
of the Baton Rouge (La.) State Times 
and Advocate, operating WJBO, has 
been elected president of the Southern 
Newspaper Publishers Assn. 

THAD HOLT, president of WAPI, 
Birmingham, while convalescing from 
a recent operation contracted the 
measles and will be away from his 
desk for several weeks. 

C. P. PERSONS, salesman of WAPI, 
Birmingham, has been inducted into 
the Army at Fort McClellan, Ala. 

HENRY P. JOHNSTON, vice- nresi- 
dent and general manager of WSGN, 
Birmingham, has been named a trustee 
of the Birmingham Sales Executive 
CIub. 

H. R. TURNER, for 19 years with 
General Motors Corp., has been added 
to the sales department of WBAP- 
KGKO, Fort Worth. 

TOM FOXWORTHY, formerly of the 
sales staff of KMYC, Marysville, and 
Rex Bowen, formerly of KTUC, Tuc- 
son, have joined the sales staff of 
KYOS, Merced, Cal. 

ROBERT T. MASON, president of 
WMRN, Marion, O., on May 23 was 
elected vice- president of the Ohio 
Civil Service Council. 

E. LLOYD MOORE, commercial man- 
ager of CFRB, Toronto, has been 
elected n director of the Advertising & 
Sales Club of Toronto. 

SEYMOUR N. SIEGEL, program di- 
rector of WNYC, New York's munici- 
pal station. on June 16 reports for 
active duty as a second lieutenant 
in the Naval Reserve. 

McCLELLAND VAN der VEER, as- 
sociate editor of the Birmingham Age 
Herald, has joined MBS' list of news 
analysts, broadcasting news from 
Birmingham Saturdays. 

LLOYD E. YODER, general manager 
of KOA, Denver, was elected general 
chairman of the "President's Ball" of 
the Rotary International Convention 
to be held in Denver during June. 

A. LEWIS KING, formerly bead of 
his own agency in New York, has 
closed the organization to join the sales 
department of WNEW, New York. 

ROBERT O. REYNOLDS, manager 
of KMPC, Los Angeles, on June 14 
marries Lee McDaniel of New York 
City. 

JULIUS GLASS of the sales promo- 
tion department of WGAR, Cleveland, 
is the father of a baby girl. 

J. C. McNARY, of McNary & Cham- 
bers, Washington consulting engineers, 
has been ill at his home for the last 
week. 

HOWARD S. MEIGHAN. eastern 
sales manager of CBS Radio Sales, 
New York, on June 28 is to marry 
Miss Maryelaine Pryor of Scarsdale, 
N. Y. 

HAROLD HOUGH, of the Fort 
Worth Star -Telegram (W B A P - 
KGKO) and chairman of the News- 
paper Radio Committee, will speak on 
"Press Radio Ownership" at the 43d 
annual meeting of the International 
Circulation Managers Assn. at the 
Book Cadillac Hotel, Detroit, June 17- 
19. 

Morgan Sexton Is Named 
To Manage New KROS 
MORGAN SEXTON, with Mid- 
western stations as sports an- 
nouncer and singer and more re- 
cently with KSTP, St. Paul, WCCO, 
Minneapolis, and WISN, Mil- 
waukee, has been named general 
manager of the new KROS, Clin- 
ton, Ia., which plans to go on the 
air about Sept. 15. Complete per- 
sonnel will be announced later. Mr. 
Morgan is supervising the remodel- 
ing of 10,000 square feet of floor 
space in the Jacobsen Bldg. for 
three studios. 

The new station was granted 
Feb. 5 to the Clinton Broadcasting- 
Corp. and will use 250 watts on 
1340 kc. Principals in the company 
are: Peter Matzen, proprietary 
manufacturer, pr e s i den t, 130 
shares of stock; C. A. Nordquist, 
general contractor, 100 shares; Dr.. 
T. B. Charlton, physician, vice - 
president, 1 share; W. T. Oakes, 
postmaster, 1 share. 

Walter Craig Appointed 
WMCA Program Chief 
APPOINTMENT of Walter Craig,. 
radio counsel to Street & Finney, 
to be program director of WMCA, 
New York, has been announced by 
Donald S. Shaw, general manager 
of the station. Formerly program 
director of World Broadcasting- 
System and head of a firm of broad- 
cast producers under his own name,. 
Mr. Craig was forced by an illness 
to retire for the last two years. 
During this period he was counsel 
for Street & Finney. 

Simultaneously with the appoint- 
ment announcement was also made 
of realignment of duties in produc- 
tion and news departments whereby 
Leslie Evans Roberts as director of 
public service program will work 
under Craig as well as William L. 
Card, production manager, and Joe 
Rines, musical director. Hal Janis 
will continue to handle sports and 
news with Leon Goldstein in charge 
of publicity and special features. 
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V-AI. 1:J1)RNSUN, fur several years 
editorial commentator on IiSTP, St. 
Paul, on a part -time basis. will devote 
full time to radio as KSTP farm di- 
rector. In addition to his daily Farm 
Forum, Bjornson will continue his 
weekly comments on politics and will 
assist the KSTP news department. 

HELEN OPPEGARD, only woman 
newswriter of the WBBM -CBS news- 
room, Chicago, has been named the 
outstanding woman graduate of 1941 
by the Medill School of Journalism, 
Northwestern U by receipt of the 
Carlyle Award, given by Theta Sigma 
Phi. national journalistic sorority. In 
addition to the Carlyle Award. she 
had previously received the Sigma 
Delta Chi award, given by the na- 
tional journalistic fraternity. 
GEORGE CHANCE, salesman of 
KFJM, Grand Forks, N. D., is the 
father of his first child, Geoffry Wiley, 
born May 23 at Deaconess Hospital, 
that city. 

CHET CLARK, announcer for Sweet- 
heart Soap on WCAE. Pittsburgh, 
will marry Ruth Strickland, recent 
graduate of the Pennsylvania College 
for Women June 16. 

CHARLIE BATTERS, of the WFBR, 
Baltimore, announcing staff will leave 
soon for the Army. 

CHARLOTTE ALLEN, has joined 
the staff of KGNC, Amarillo, and will 
handle the Shopping With Charlotte 
women's participation program. 

WILLARD LEAN has been added to 
the announcing staff of KGNC, Ama- 
rillo, Tex. 

FRANK P. MANSUY, formerly an- 
nouncer of WARM, Scranton, has 
joined WRAL, Raleigh, N. C. as an- 
nouncer- continuity writer. 

LOU FRANKEL, free -lance publicity 
agent most recently for the program 
How Did You Meet?, sponsored on 
NBC -Red by Andrew Jergens Co., Cin- 
cinnati, and previously radio editor 
of Tide magazine, on June 2 joined 
WBYN, new Brooklyn station, as pub- 
licity director. 

FRANK IWANS, of New York City, 
Ed Higgins, of Asheville, N. C., and 
Donald Mack, of Charlotte, have joined 
WDNC, Durham, N. C. 

PHIL McKERNON, announcer- opera- 
tor from the San Francisco Bay area, 
has joined the announcing staff of 
KHSL, Chico, Cal. 

J. B. CLARK, formerly associated 
with WPTF and WRAL, Raleigh, has 
been appointed program director of 
WDNC, Durham, N. C. 

DURWARD KIRBY, announcer of 
NBC Chicago, on June 7 will marry 
Mary Paxton of Chicago. 

Custom -built radio productions 
One minute or one hour - 

live or transcribed 

.9/-te COV ERT e°tr, 
360 N. MICHIGAN AVE.,CHICAGO 

PAUL HUNT, formerly of WSNJ. 
Bridgeton, N. J., and WJRD, Tusca- 
loosa, Ala., has joined WAPI, Bir- 
mingham. 

MAURY FARRELL, sports announc- 
er of WAPI, Birmingham, and CAA 
pilot, has been placed in the 106th Ob- 
servation Squadron, located at the 
Birmingham Municipal Airport. 

CECIL PARSONS. graduate of Bir- 
mingham- Southern College, has joined 
WAPI, Birmingham. 

ROBERT LOUIS SHAYON, pro- 
ducer of WOR, New York, has been 
designated a senior producer by Julius 
F. Seebach, vice- president in charge of 
programs. 
BEULAH M. RODGERS, formerly 
with Ball Bros., Muncie, Ind., Serve, 
Inc., New York, and Paris & Peart, 
New York agency, and more recently 
assistant in 4 -H Club work in the De- 
partment of Agriculture, has been ap- 
pointed director of the Artists Service 
Bureau of KDKA, Pittsburgh. 
ROBERT DU FOUR, announcer of 
WPTF, Raleigh, on June 2 married 
Jane O'Connor, recent college gradu- 
ate. 
HOYT ANDRES, former announcer 
of WOAI, San Antonio, has joined 
KWK, St. Louis. 

ROY KEYES, pianist and star of his 
own program, Keyes at the Keys, on 
KWK, St. Louis, was drafted May 31. 

CHARLES VOLGER, former an- 
nouncer of WHBF, Rock Island, re- 
cently completed the U. S. Naval Re- 
serve course and is now an ensign 
aboard the USS Pensacola in Pearl 
Harbor, T. H. 
JOHN STEADMAN, from Chicago, 
has joined the announcing staff of 
WOAI, San Antonio, Tex., and will 
handle special events. Bill Shomette 
has joined WOAI as field representa- 
tive and will be in charge of farm 
activities. 
JOHN GALBRAITH, radio actor of 
KGO -KPO, San Francisco, recently 
became a junior announcer at the 
NBC stations. 
GALEN PIEPENBURG, pianist at 
KRE, Berkeley, Cal. recently was com- 
missioned warrant officer in the 250th 
Coast Artillery with the rank of band- 
master. He will direct music activities 
at Camp McQuaide, Cal. 

ROY NEAL, radio actor at KYW, 
Philadelphia, joined the announcing 
staff of WIBG, Glenside, Pa. 

JOE NOVENSON, announcer of 
WDAS, Philadelphia, has been named 
summer relief announcer at WFIL, 
Philadelphia. 
JULES RIND, formerly of WJDX. 
Jackson, Miss., Paul Long and Lynn 
Williams, both formerly of KELD, El 
Dorado, Ark., have joined the announc- 
ing staff of KWKH, Shreveport, La. 

PAT FLAHERTY, for 5% years 
sports commentator and chief an- 
nouncer of WOAI, San Antonio, has 
resigned effective June 16. He plans a 
vacation trip through the Northwest. 

DON LOCHNER, for 13 years in the 
theatre and radio fields, starring in 
stock and touring companies besides 
acting and producing for NBC, CBS 
and MBS and various advertising 
agencies in New York, has recently 
been appointed program director of 
WEW, St. Louis. 
CHARLES H. KINSLEY Jr., former 
program director of KYOS, Merced, 
Cal., now stationed at Fort Ord, Cal., 
assigned to the signal section as in- 
structor has been promoted to the rank 
of sergeant. 
RUTH CHILTON, director of wom- 
en's activities of WSYR, Syracuse, 
will be featured speaker at the Ameri- 
can Gas Co. convention in the Syra- 
cuse Hotel July 7 -S. 

DUNCAN MeCOLL, of KOA, Denver. 
has been named director of the local 
Lions Club. 

M 6?8t11 

LADIES. 

SALLY WORK 

NO THEORETICAL homemakcr is 
Sally Work, of WBEN, Buffalo. 
Her home is her greatest delight - 
and her home, her garden and her 
dogs are her hobbies. When she 
talks about products, the listener 
can be sure she knows whereof she 
is speaking, for she puts them all 
through their paces in her own 
home before presenting them on the 
air. Born in Toronto, Sally is a for- 
mer school teacher and newspaper - 
woman. In fact, before coming to 
WBEN she was women's editor of 
the Buffalo Evening News, which 
owns WBEN. Recently her garden- 
ing ideas were put into the field of 
philanthropy when she sold all the 
tomatoes in her garden for the 
benefit of British War Relief. So 
successful was she that a huge Cale- 
donia Market was set up under her 
direction. More than 10,000 people 
have attended and $15,000 raised 
for the cause. In her programs Sally 
Work chats casually, as one home- 
maker to another. In this way," 
she says, "advertising is adminis- 
tered painlessly and effectively." 

WILLIAMS HALL, formerly of 
KMOX, St. Louis, has joined KMPC, 
Beverly Hills, Cal., as announcer. 

RICHARD NORMAN, formerly an 
announcer of WOV, New York, has 
joined W71NY, FM station owned by 
WOR, New York, as an announcer. 

RICHARD NORMAN, formerly an- 
nouncer of WOV, New York, has 
joined W71NY, FM station of WOR, 
New York, in the same capacity. 

ED NICKEL, of the MBS, New York, 
press department, who married the 
former Ruth Faible late in May, con- 
tracted pneumonia on his honeymoon 
and is now home recuperating. 

RICHARD BROOKS, NBC Holly- 
wood commentator, and Jeanne Kelly, 
film player, were married June 1. 

FAHEY J. FLYNN. formerly sports 
announcer of WEMP, Milwaukee, on 
May 29 joined the announcing staff 
of WBBM, Chicago. 
RUSS YOUNG, producer of Bach- 
elor's Children, a WGN, Chicago, dra- 
matic serial, is the father of a baby 
girl, Vicki, born June 1. 

AVERY GILES. formerly of Ruth - 
rauff & Ryan. New York, and poet - 
contributor to such publications as the 
Saturday Evening Posta "Postscript" 
page, has joined the program depart- 
ment of WOR, New York, to handle 
promotional continuity and station - 
break announcements. 
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GEORGE HINDS has joined the an- 
nouncing staff of KLZ, Denver, for 
summer relief assignments. 

ROBERT HEINZ, usher of WGN, 
Chicago, on June 1 was inducted into 
the Army. 

DON DOWD, announcer of NBC Chi- 
cago, is the father of a baby girl, 
Patricia Maurer, born May 24 at the 
Swedish Covenant Hospital, Chicago. 
Mother is the former Betty Anne 
Brown, NBC actress. 

ALEXANDRA BROWN, of the CBS 
office of special events of WJSV, 
Washington, recently married Frank- 
lin Roudybush, director of a foreign 
service school, Washington. 

JANE C. CULLEN, of the KSFO, 
San Francisco program, auditing and 
sales department, bas resigned. 

DAN HYLAND Jr., announcer of 
WSAR, Fall River, Mass., is the 
father of a girl, Diane Marie. 

HARTLEY IS NAMED 
TO POST IN NAVY 

J. HARRISON HARTLEY,former- 
ly with NBC in New York as assis- 
tant director of special events, last 
Monday joined the radio section of 

the Office of Pub- 
lic Relations of 
the Navy Depart- 
ment as supervi- 
sor of special 
events. Mr. Hart- 
ley will work with 
Lieut.Comdr. 
Norvelle Sharpe, 
head of the Navy 
radio section. 

The assignment 
of Mr. Hartley, 
who was a mem- 

ber of the Naval Reserve, to the 
radio section is the first of several 
contemplated personnel additions in 
line with plans to expand the sec- 
tion's functions under direction of 
Frank E. Mason, NBC vice- presi- 
dent in charge of information, who 
late in April was named special 
assistant to the Secretary of Navy 
[BROADCASTING, April 28]. 

Mr. Mason has spent the bulk of 
his time in Washington the last 
fortnight and expects to do the 
same during at least the next two 
or three months, formulating plans 
for operation and expansion of the 
radio section, part of the new Of- 
fice of Public Relations headed by 
Rear Admiral Arthur J. Hepburn. 
Comdr. Sharpe, who previously had 
handled alone the radio section 
functions, remains as the official 
naval head of the radio branch, 
with Mr. Mason functioning as 
civilian advisor, without rank. 

Mr. Hartley 

Defense Dept. 
WIOD, Miami, has set up a 
"defense activities depart- 
ment" and appointed Frank 
Jaffe, promotion manager, to 
coordinate defense programs. 
The move was undertaken to 
make effective the programs 
of the many organizations re- 
questing time. The new de- 
partment will plan ahead on 
defense broadcasts and will 
act as liaison. 

Quick Talker 
FOUND -A newscaster who 
almost equals the record for 
word spieling set by the late 
Floyd Gibbons - 217 words 
per minute. News editors at 
WNEW, New York, gaped 
when the recently employed 
James Coy took over the 
9:45 -10 p.m. news period and 
ran far short of copy at the 
end of ten minutes, though he 
had a quarter -hour script. 
Following tests, Coy was 
found to require six more 
pages than the average news- 
caster for a 15- minute period. 
Coy was previously program 
director of KCMO, Kansas 
City, and freelance announc- 
er in Chicago. 

UP Names Bradford 
A. L. BRADFORD, communica- 
tions, news and business executive, 
recently general manager of United 

Press in South 
America, has 
been appointed 
radio news man- 
ager of UP in 
New York, as an- 
nounced by Hugh 
Baillie, UP presi- 
dent. He succeeds 
Webb Artz, who 
has requested an 
indefinite leave of 
absence due to ill 

health. Joining UP in Washington 
in 1919, Mr. Bradford has worked 
on important assignments for the 
news service in Europe, Africa, 
America and most recently in 
South America. 

Mr. Bradford 

Brenner Heads KTHS 
LEWIS BRENNER, chairman of 
the radio board of the Hot Springs, 
Ark. Chamber of Commerce, has 
been appointed general manager of 
KTHS, Hot Springs, the appoint- 
ment to be effective until the ap- 
plication filed by Col. T. H. Barton 
with the FCC for transfer of the 
station is acted upon. Hub Jackson, 
formerly of the Texas State Net- 
work, has been named KTHS as- 
sistant manager. 

with 
S. &lied 

CIRCUIT DESIGN 

GENERAL j ELECTRIC 
60 It 

Carmichael Is Granted 
Further Duty at WLW 
EXTENSION of the supervisory 
and administrative duties of Cecil 
K. Carmichael, assistant to James 
D. Shouse, vice -president of the 

Crosley Corp. in 
charge of broad- 
casting, was an- 
nounced May 29 
by Mr. Shouse. 
Under the new 
organization plan, 
Mr. Carmichael 
will be in charge 
of all national de- 
fense and public 
service programs 
on the three Cros- 
ley stations - 

WLW, WSAI and WLWO, interna- 
tional shortwave adjunct. In addi- 
tion, publicity, special events, pub- 
lic relations and remote broadcasts 
of all the stations will be under his 
direction. 

Joseph Ries, head of the public 
service department and named co- 
ordinator of defense broadcasts un- 
der the new setup, will report di- 
rectly to Mr. Carmichael. Formerly 
director of WLW's educational de- 
partment, Mr. Ries during the last 
two summers was stationed at New 
York, where he handled direct 
broadcasts from the Crosley Bldg. 
at the World's Fair. Mr. Ries also 
will be responsible to Mr. Car- 
michael for the usual public serv- 
ice type of broadcasts, Mr. Shouse 
explained. 

Mr. Carmichael 

KFRO, Longview, Tex.. has announced 
appointment of Howard H. Wilson Co. 
as national representative. 

ADAM HAT SIGNING 
RIGHTS TO FIGHTS 

WHILE NBC's attempt to block 
transfer of the 20th Century Sport- 
ing Club prize fights broadcasts 
from the Blue Network to MBS 
awaits court action, Adam Hat 
Stores, New York, which has spon- 
sored broadcasts of these contests 
on the Blue for the past four years, 
is continuing its fight broadcasts. 

Only change is that instead of 
broadcasting the 20th Century 
bouts from Madison Square Garden, 
Adam Hats has now contracted for 
exclusive broadcast rights for fights 
staged by clubs in Philadelphia, 
Chicago, Washington, Birmingham 
and Minneapolis, with other con- 
tracts pending. 

First broadcast of the new series 
occurred last Friday, when the Lou 
Nova - Jim Robinson heavyweight 
fight was described from the ring- 
side in Minneapolis by Bill Stern 
and Sam Taub for the listeners to 
138 Blue stations and by Buck 
Canel in Spanish for Latin Ameri- 
can listeners to NBC's shortwave 
stations. Same trio will also an- 
nounce the Pastor -Scott fight from 
Washington June 16, second of the 
new series which will average close 
to a broadcast a week throughout 
the summer. 

Contract for the new fight series, 
advertising the sponsor's hats for 
men in North, Central and South 
America, was placed through 
Glicksman Adv. Co., New York. 

CHARLES MICHELSON has sol, 
portable transcription playback equip- 
ment to WISR, Butler. Pa., WABI, 
Bangor, Me., and KTAR, Phoenix. 

WHAT DO YOU 

WANT TO KNOW 

ABOUT RICHMOND? 

Richmond is at the fingertips of WMBG's sales 

and merchandising staff. You can get the dope 

instantly from WMBG -the Red Network Out- 

let in Richmond -on a food, drug or any other 

situation. As proof, WMBG received the Armour 

Merchandising Award. 

WMBG offers you the Red Network audience- 
5000 watts daytime -1000 watts night and 

equal density of coverage at lower rates. Before 

you buy -get the WMBG story. 

National Representative -John Blair Company. 
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SOUTH BEND GRANT 
FOR FM REISSUED 

SUBJECT to the determination of 
the newspaper -ownership issue un- 
der Order No. 79 scheduled for 
hearing this month, the FCC June 
3 reissued a construction permit 
to W71SB, FM adjunct of WSBT, 
South Bend, Ind., and operated 
by the South Bend Tribune. 

At the same meeting the Com- 
mission placed the application of 
the Gibralter Service Corp., owned 
by the Philadelphia Bulletin, for a 
new FM station in Philadelphia 
in the pending file pursuant to 
Order No. 79. 

Another application for FM in- 
volving newspaper ownership was 
received by the Commission when 
the Tribune Building Co., licensee 
of KLX, Oakland, Cal., and of the 
same ownership as the Oakland 
Tribune, applied for facilities on 
46.5 mc. to cover 1,216 square miles 
and a 1,350,000 population. This 
brings the total number of pend- 
ing applications before the FCC 
to 61. 

AFM Convenes 
CHIEF RADIO interest in the con- 
vention of the American Federa- 
tion of Musicians, opening June 9 
at the Olympic Hotel, Seattle, is in 
the report of Ben Selvin, vice - 
president of Associated Music Pub- 
lishers, on his survey of recorded 
music and its effect on the employ- 
ment of musicians throughout the 
country [BROADCASTING, March 17, 
April 14, May 26], and what action, 
if any, the delegates take toward 
controlling the manufacture and 
use of recordings. The general topic 
of radio's employment of musicians 
since the expiration of the na- 
tional agreement will be discussed 
by James C. Petrillo, AFM presi- 
dent, in his annual report, but no 
recommendation of change in the 
present system of individual con- 
tracts between local unions and sta- 
tions is expected. 

4,vp v 

NOW THEY LOOK LIKE THIS 
See page 12 

PHOTOGRAPHS ON PAGE 12 in same (1 to r) order show: (1) Col 
Gus Reiniger, sales manager of Radio Engineering Laboratories Inc., a 
1913 Annapolis graduate who signed the first application to go to a 
World War Officers Training Camp, served on Pershing's general staff in 
France as a lieutenant colonel. (2) Paul A. deMars, Yankee Network v.p. 
in charge of engineering, former professor of electrical engineering at 
Tufts, who served with the A.E.F. engineers from May, 1918 to June, 
1919 as a master engineer junior grade and saw plenty of action in 
France. (3) Maj. Edwin H. Armstrong, inventor of FM, who went over- 
seas as a Signal Corps captain in October, 1917, and served abroad until 
August, 1919, returning with the rank of major. 

Extensive Use of Radio Medium Is Seen 
As Nutrition Program Gets Under Way 
AN INTENSIVE advertising drive, 
with radio as a prominent medium, 
is foreseen in the food and nutri- 
tion field following the National 
Nutrition Conference in Washing- 
ton May 26 -28. Although national 
defense activity poses uncertainties 
in many consumer and industrial 
fields from the advertising stand- 
point, conference delegates returned 
home determined to whoop it up 
for the new nutrition program and 
to make the United States more 
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"food conscious" than ever through 
educational advertising. 

The National Nutrition Confer- 
ence, called by President Roosevelt, 
was attended by more than 700 nu- 
trition experts, including home 
economists, doctors, public health 
officials, food industry leaders and 
local Government officials. Dele- 
gates backed a long -range national 
program of education in behalf of 
more and better food. 

For Entire Population 
During the Conference, the only 

criticism of food advertising came 
from Paul V. McNutt, National De- 
fense Health & Nutrition Coordi- 
nator, who observed that too much 
of the advertising and promotion 
in the food field was aimed at the 
cream of the market -the upper 
30% of the income groups. He 
urged the food industry to aim its 
advertising and distribution policies 
to reach the entire population. 

Apparently in an effort to aid in 
the general nutrition campaign, 
which can be neatly tied into spe- 
cific food commercial shows, radio 
took a part in the conference, and 
plans are now completed to con- 
tinue the work. The night before 
the conference opened, Mutual's 
American Forum of the Air, was 
turned over to Mr. McNutt, U. S. 
Surgeon General Thomas Parran, 
and other leaders in the field of 
nutrition so they could announce to 
the nation a new set of nutrition 
and food standards developed by a 
quasi -Governmental defense agency, 
the National Research Council. 

During the conference, NBC car- 
ried Vice - President Wallace's 
speech over its Evening Star 
Forum. At the conclusion of the 
conference Dr. Parran announced 

`Welcome to FM' 
THE Milwaukee Journal's 
FM station, W55M, has be- 
gun a series of programs to 
welcome new owners of FM 
receiving sets. Each Tuesday 
evening, 7:30, a program ti- 
tled Welcome to FM is broad- 
cast for new FM listeners. 
The program includes music, 
a sound demonstration, and 
other entertainment designed 
to show advantages of fre- 
quency modulation. A salute 
is made to all who have be- 
come FM owners since the 
preceding broadcast, and they 
are mentioned by name. 

that NBC -Red would start a series 
of programs on June 13, 10:30 -11 
p. m., All Out for Health, to be pre- 
sented in cooperation with the 
Women's National Emergency Com- 
mittee. Each show will incorporate 
a "People's Nutritional Forum", a 
dramatization of an epochal story 
of man's war against hunger and 
malnutrition, a current behind -the- 
news story, and a real -life "before 
and after" case history. Dr. Parran, 
Author Paul de Kruif, and other 
noted figures in the field of nutri- 
tion will act as forum chairmen. 

The new "enriched" bread and 
flour [BROADCASTING, April 21] will 
lead the field in the promotion of 
new nutrition, and large amounts 
of radio advertising promoting spe- 
cific bread and flour products al- 
ready have been placed. Millers are 
ready to expand their advertising 
now because official Government 
standards for their "enriched" flour 
have been announced. Although 
standards are still lacking for 
bread, most bakers are going ahead, 
and the baking industry officially 
declared May 27 as "V- Day" -the 
day when promotion of "enriched" 
bread got under way. 

Market News on FM 
LATEST MARKET QUOTATIONS 
will be given daily via FM beginning 
Monday, June 2, according to an agree- 
ment reached May 28 between John 
Shepard 3d, president of Yankee Net- 
work, and the U. S. Department of 
Agriculture. The program, heard daily 
except Sunday 8 :15-30 a.m. gives up- 
to-the- minute information on agricul- 
ture and its various angles. Charles 
D. Eschbach. director of the New Eng- 
land Radio News Service for the De- 
partment, will handle the broadcast. 

THE MARK 
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NEW PAPER BLANK 
ANNOUNCED BY RCA 

RCA RESEARCH LABS. an- 
nounces a new 16 -inch, fire- resist- 
ant paper -core recording blank 
for reference broadcast use, ac- 
cording to W. W. Early, RCA 
Victor manager of recording and 
record sales. The new disc is 
claimed to be thinner and lighter 
than the aluminum -core blank 
previously used. 

Pointing to development of the 
paper -core disc as a means of 
supplanting aluminum supplies 
needed for defense, he said the 
new recording blanks are being 
sold at half the price of the 
former type. The new 16 -inch blank 
also supplements the smaller paper - 
core blanks previously announced 
by RCA Victor for use in studio 
and home recording. 

"Many months of research pre- 
ceded the perfection of the special 
type of paper used in the core," 
Mr. Early stated. "The result is 
an amazing flexibility which pre- 
vents warping and allows the disc 
to flatten out at the mere pressure 
of the cutting head." 

Press -Radio Race 
THIS newspaper -radio issue 
is beginning to involve per- 
sonalities. Van Patrick, 221 - 
pound sportscaster of WHBF, 
Rock Island, Ill., and Lynn 
Calaway, sports editor of the 
Moline Dispatch, recently took 
a friendly feud to the cinder 
path. In a 100 -yard dash pre- 
ceding a Moline -Springfield 
baseball game, Patrick 
skimmed in in 13 seconds flat 
to win. Both are former col- 
lege dash men, Patrick of 
Texas Christian U and Cal- 
laway of Drake. Incidentally, 
radio fans got a very "panty" 
broadcast of the first few in- 
nings of the game that fol- 
lowed. 

GUEST OF HONOR at WCCO's 
second anniversary for its Satur- 
day Open House feature was lovely 
Eva Brunson, queen of the Min- 
neapolis Aquatennial, slicing the 
birthday cake under the watchful 
eye of Clellan Card, m.c. of the 45- 
minute variety show which plays 
weekly to a studio audience of 450 
housewives. Current sponsors, 
among them Kre -Mel, Vel and Toot - 
sie Rolls, sent telegrams of con- 
gratulation for the May 24 broad- 
cast and furnished samples to the 
birthday program audience. 

CAUGHT BY PLANE 

FCC Tracks Down Operator of 
Illegal Statio 

NEW METHOD of apprehending 
an operator of an illegal transmit- 
ter was described by the FCC in a 
June 4 announcement of the cap- 
ture of an unlicensed operator who 
had been broadcasting under the 
name of "Fritz" and who had per- 
sistently defied the Government to 
catch him. 

A specially- equipped airplane co- 
ordinated with ground mobile radio 
units to enable the authorities to use 
recently -perfected direction finding 
equipment to locate the illegal 
broadcaster at a dwelling in Hay - 
denville, Mass. This, the FCC re- 
ports, is the first time aircraft has 
been used in the search for unau- 
thorized transmissions. The plane 
was loaned by the Connecticut 
State Board of Aeronautics and 
was operated by a member of the 
FCC defense monitoring staff. 

Arrested and sent to Boston in 
custody in default of $5,000 bail, 
the operator identified himself as 
Stanley W. Magdelensky. Under 
his assumed name "Fritz ", Magda - 
lensky had frequently defied the 
authorities and indulged in long 
conversations with amateur opera- 
tors, a factor that aided in his cap- 
ture. In his broadcasts he claimed 
to be transmitting from a ship 
"not far out of Boston." 

Electronic Arts Topic 
Of RCA Dealer Session 
THE FUTURE of electronic arts 
such as radio, television and fac- 
simile is the main subject of dis- 
cussion at the second annual con- 
vention of RCA tube and equipment 
distributors, being held this week 
at the Hotel Morrison along with 
the National Radio Parts show 
June 11. 

Among the RCA personalities 
addressing the convention are E. 
W. Engstrom, director of research 
at the RCA Research Labs.; Dr. 
V. K. Zworykin, associate director 
of research; Mac C. Batsel, direc- 
tor of the sound research labora- 
tories; Dr. G. R. Shaw and Dr. 
Drayton C. Ulrey of the Harrison, 
N. J., tube research laboratories; 
Henry C. Bonfig, RCA commercial 
vice -president, and Thomas F. 
Joyce, vice- president and advertis- 
ing director. 

AFM Reversal Affirmed 
PENNSYLVANIA SUPREME 
COURT by refusing to entertain an 
appeal by Local 77, Philadelphia local 
of the American Federation of Musi- 
cians, upheld a lower court decision 
directing the union to reimburse three 
members for loss of pay resulting from 
disciplinary measures. The three musi- 
cians were accused of working for less 
than the union scale nt the Carman 
Theatre and eventually expelled for 
defaulting $100 fines. 

New Talent Firm 
SCRIPT & RADIO TALENT, a new 
organization devoted to the servicing 
of agency radio departments, has been 
formed by Lewis Herman, formerly 
scriptwriter of Ruthrauff & Ryan, Chi- 
cago. and Seymour Keating. formerly 
radio director of B. G. Feldman Acly. 
Agency, Chicago. Address is 360 N. 
Michigan Ave., telephone is Dearborn 
0351. 
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Various factors govern the signal strength and cover- 

age of a broadcasting station. Among these are de- 

sign, height and insulation of the radiator. Because 

of the experience and researches of B1aw.Knox en- 

gineers in dealing with these problems, covering 

the entire history of radio, Blaw -Knox Vertical Radi- 

ators will enhance the efficiency of any statiòn. We 

will be glad to make our experience and facilities 

available to you 

BLAW.KNOX 
VERTICAL 

RADIATORS 
DIVISION of Blaw -Knox Company 

BLAW Fa`rmX Pittsburgh, Pa. 
Farmers Bank 
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THE RWf1flQ1L OF 
's BROADCASTING 

STATION ACCOUNTS 
ap- studio programs t- tranacriptiona 

an -spot announcements 
ta- transcription announcements 

KSO -KRNT, Des Moines 
Associated Serum Producers, Omaha, as 

series. thru Fairall & Co.. Des Moines. 
Nash Kelvinator Corp., Kenosha, Wis., ta 

series, thru Geyer, Cornell & Newell, 
N. Y. 

Chrysler Corp., Detroit (Plymouth) , sa 
series, thru J. Stirling Getchell Inc., 
N. Y. 

Wm. Wrigley Jr. Co.. Chicago, sa series, 
thru Vanderbie & Rubens, Chicago. 

Packard Motor Car Co.. Detroit, ta series, 
thru Young & Rubicam, N. Y. 

United Drug Co.. Boston, t series, thru 
Street & Finney, Boston. 

Chicago, Milwaukee, St. Paul & Pacific 
RR. Chicago, ta series, thru Roche. Wil- 
liams & Cunnyngham, Chicago. 

Pepsodent Co., Chicago, sa series, thru 
Lord & Thomas. Chicago. 

Chocolate Products Co.. Chicago, sa series, 
thru McCord Co., Minneapolis. 

Geppert Studios. Des Moines, sa series, thru 
Cary- Ainsworth, Des Moines. 

Socony Vacuum Oil Co., New York. ap se- 
ries. thru J. Stirling Getchell Inc., N. Y. 

Nu -Way Mfg. Co., Des Moines (hot water 
heater), sp series, thru Paul Grant Adv. 
Agency, Chicago. 

Carey Salt Co., Hutchinson. Kan., sa series, 
thru McJunkin Adv. Co., Chicago. 

Crescent Macaroni Co.. Davenport, Ia., 8p 
series, thru Walter E. Battenfield Co., 
Des Moines. 

WFIL, Philadelphia 
Procter & Gamble Co., Cincinnati (Dug), 

4 sa weekly, thru Compton Adv., N. Y. 
Stephano Bros., Philadelphia ( Marvel cig- 

arettes), 2 sa weekly, thru Aitken -Kynett, 
Philadelphia. 

Beech -Nut Packing Co., Canajoharie, N. Y. 
( Beechiea), 7 to weekly, thru Newell - 
Emmett Co., N. Y. 

Carter Products, New York (Arrid) 4 to 
weekly, thru Small & Seiffer. N. Y. 

Gardner Nursery Co.. Osage, Ia. (nursery), 
4 as weekly, thru Northwest Radio Adv. 
Co., Seattle. 

WOR, New York 
Davega City Radio. New York, 2 ap weekly, 

thru Publishers Service Co., N. Y. 
Mohawk Bedding Co.. Chicago. 3 sp weekly, 

thru Schwimmer & Scott, Chicago. 
North American Accident Insurance Co., 

Newark. 3 ep weekly, thru Franklin 
Bruck Adv. Corp., N. Y. 

Newspaper PM, Brooklyn. 4 ap weekly. 
thru Harry A. Berk, N. Y. 

Peter Paul Inc., Naugatuck, Conn. (candy. 
gum). 3 ap weekly, them Platt- Forbes, 
N. Y. 

KOA, Denver 
Hamilton Furs, Denver, 2 sa weekly, thru 

Robertson Adv. Agency, Denver. 
Colgate -Palmolive -Peet Co., Jersey City 

(Palmolive soap), sa weekly, thru Ward - 
Wheelock Co.. Philadelphia. 

Kerr Glass Mfg. Corp.. Los Angeles (glass 
jars), 5 as weekly. thru Raymond R. 
Morgan Co., Los Angeles. 

Rit Products Corp., Chicago (Rit dyes). 
11 se weekly, thru Earle Ludgin Inc.. 
Chicago. 

KFI, Los Angeles 
Bank of America National Trust & Savings 

Assn., San Francisco (investments), 
weekly se. thru Charles Stuart Adv. 
Agency, San Francisco. 

Macfadden Publications, New York (Lib- 
erty magazine), weekly ap, thru Erwin. 
Wasey & Co., N. Y. 

WMAQ, Chicago 
American Chicle Co., Long Island (Den - 

tyne gum), 6 sp weekly, 13 weeks, thru 
Badger, Browning & Hersey, N. Y. 

WNAC, Boston 
MacFadden Publications, New York (Tree 

Story Magazine), 8 sa. 26 ta weekly. thru 
Arlthur Kudner, Inc., N. Y. 
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WNEW, New York 
Procter & Gamble Co., Cincinnati (Camay 

soap), 3 sp weekly, 52 weeks, thru Ped- 
lar & Ryan, N. Y. 

Columbian Protective Assn., New York 
(insurance). 6 sp, t weekly, thru Lahn 
& Co., N. Y. 

American Acceptance Corp., New York, 
4 ap, t weekly, direct. 

Parfum L'Orle, New York. 3 sa weekly. 
13 weeks, thru Jasper, Lynch & Fishel, 
N. Y. 

Philco Distributors. New York (radios), 25 
ea weekly, 13 weeks, thru Sternfield- 
Godley, N. Y. 

Virginia Dare Extract Co., Brooklyn, 6 sa 
weekly, thru Clements Co.. Phila. 

Kent Stores, New York. 3 ap weekly, thru 
S. R. Leon Agency. N. Y. 

WHBI, Newark 
General Electric Co., Newark (refrigera- 

tors), weekly ap, 13 weeks. direct. 
Romanoff Caviar Co., New York (French 

Kettle Onion soup). 6 sa weekly, 13 
weeks. thru Piedmont Adv., N. Y. 

Wm. Wrigley Jr. Co., Chicago (chewing 
gum). 6 sa weekly. 13 weeks, thru Van - 
derbie & Rubens, N. Y. 

Westinghouse Mfg. & Electric Co., Newark 
(local distributors), weekly ap, 13 weeks, 

direct. 
Konga Beverages, New York, 8 sa weekly, 

13 weeks, thru Brenallen Co.. N. Y. 
Nehi Corp., Columbus. Ga. (Royal Crown 

Cola). 6 sa weekly, 13 weeks, thru 
BBDO, N. Y. 

KNX, Hollywood 
Brock & Co., Los Angeles (jewelry chain). 

6 sp weekly, thru Hixson- O'Donnell Adv., 
Los Angeles. 

Western Federal Savings & Loan Assoc., 
Los Angeles (investments), 3 sa weekly, 
thru Elwood J. Robinson Adv. Agency, 
Los Angeles. 

California Spray Chemical Co., Richmond. 
Cal. (bug spray). 7 sa weekly, thru Long 
Adv. Service, San Jose. Cal. 

Chris. Hansen's Labs., Little Falls, N. Y. 
(Junket dessert), 6 sa weekly, thru 
Mitchell -Faust Adv. Co., Chicago. 

WAPI, Birmingham 
Daytona Beach, Fla. (resort), 3 sa weekly, 

thru Mark Byron Inc.. Miami. 
Chr. Hansen Labs., Little Falls, N. Y. 

(Junket), as series. thru Mitchell -Faust 
Adv. Agency, Chicago. 

Manhattan Soap Co., New York (Sweet- 
heart Soap), 6 sp weekly, thru Franklin 
Bruck Adv. Co., N. Y. 

Peter Paul Inc.. Naugatuck. Conn. (Crown 
gum), 3 ap weekly. thru Platt -Forbes, 
N. Y. 

WOAI, San Antonio 
Gulf Oil Corp.. Houston, 2 t weekly, thru 

Young & Rubicam. N. Y. 
Goodyear Tire & Rubber Co.. Akron, 4 ap 

weekly, thru N. W. Ayer & Sons, N. Y. 
Welch Grape Juice Co.. Westfield, N. Y., 

t weekly. thru H. W. Kaator & Sons, 
Chicago. 

Packard Motor Car Co.. Detroit. 6 ta week - 
ly, thru Young & Rubicam, N. Y. 

WEAF, New York 
American Chicle Co., Long Island City 

(Chiclets), 3 ap weekly. 13 weeks, thru 
Badger. Browning & Hersey, N. Y. 

KFBK, Sacramento, Cal. 
Chr. Hansens Labs., Little Falls, N. Y. 

(Junket). 3 sa weekly, thru Mitchell - 
Faust Adv. Co., Chicago. 

Crown Products Corp., San Francisco 
(Saniclor cleaner). 7 sp weekly. thru 
Diamond Adv. Agency. San Francisco. 

General Mills. Minneapolis (Cheeri Oats), 
5 t weekly, thru Blackett-Sample- 
Hummert. Chicago. 

Willys Overland Motors, Toledo (autos), 
7 sa weekly, thru Stack -Goble Adv. 
Agency. Chicago. 

Unacal Products, Los Angeles (Bit). 3 to 
weekly. thru Lord & Thomas, Los An- 
geles. 

KINY, Juneau, Alaska 
R. J. Reynolds Tobacco Co., Winston - 

Salem (Camel cigarettes), 6 sa weekly, 
thru Wm. Esty & Co., N. Y. 

Great Northern Railway Co., 3 ea weekly, 
direct. 

KHJ, Los Angeles 
Fifth Street Store, Los Angeles (retail), 30 

sa, thru The Mayers Co., Los Angeles. 
Gallo Wine Co., Modesto. Cal. (wines), 30 

n weekly, thru Charles H. Mayne Co., 
Los Angeles. 

Canada Board May Act 
On Treaty Boost Pleas 
WHETHER Canadian broadcast- 
ers will be allowed to increase 
power to the full extent of the 
Havana Treaty regulations may be 
decided at the June 8 -10 meeting 
of the board of governors of the 
Canadian Broadcasting Corp., at 
Ottawa. The subject of a change 
in CBC policy as regards power 
increases for Canadian stations be- 
yond 1,000 watts is on the agenda. 
Canadian broadcasters have asked 
the CBC board to implement treaty 
power regulations for Canadian 
stations lest they lose rights on 
their channels. 

It is understood that officials of 
the Radio Branch, Department of 
Transport, are in agreement with 
private broadcasters that Canada 
should occupy its frequencies under 
the Havana Treaty with maximum 
allotted power. Private broadcast- 
ers, represented by the Canadian 
Assn. of Broadcasters, last ap- 
peared on this subject before the 
CBC board March 24. At that time 
the board took the matter under ad- 
visement and a ruling is expected 
at the present board meeting. 

RASH RADIO PRODUCTIONS, 
New York, has moved to 17 E. 45th St. 
Telephone number is Murrayhill 
2 -8877. 
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SPONSORS SUPPORT 
SERVICE CAMPAIGN 

RADIO sponsors are overwhelm- 
ingly backing United Service Or- 
ganizations drive for funds to pro- 
vide recreational facilities for men 
in the armed services, according to 
Joseph R. Busk, vice -president of 
Ruthrauff & Ryan, New York, and 
chairman of the radio advertising 
committee of USO. 

The opening USO radio drive got 
under way on June 3 with a special 
broadcast on CBS, NBC -Blue and 
MBS under direction of Edward 
Longstreth, radio director of Col- 
gate - Palmolive - Peet Co., Jersey 
City. 

Blackett -Sample -Hummert, New 
York, through Frank and Anne 
Hummert, announces that all B -S -H 
shows will carry USO announce- 
ments during the drive. On some 
of the B -S -H shows, announcements 
will be substituted for regular com- 
mercials, while on the serials USO 
plugs are being woven into the dia- 
logue. 

The USO radio committee has 
requested two ore more plugs from 
each sponsored program during the 
four weeks of June, when the ac- 
tual drive for funds takes place. 

Members of the radio committee 
are: Joseph R. Busk, chairman; 
Maurice Bent, vice -president, Black- 
ett- Sample -Hummert, New York; 
Caldwell S. Swanson, J. Walter 
Thompson Co., New York; Gregory 
Williamson, radio director, Pedlar 
& Ryan, New York; James Gamble 
Rogers, vice -president, Benton & 
Bowles. Jesse Butcher is USO radio 
director with offices in the Empire 
State Bldg., New York. 

Exchanging of Programs 
Between U. S. and Canada 
Shows Decline in Year 
SOME 36,500 programs covering 
more than 12,000 hours were pre- 
sented by the Canadian Broadcast- 
ing Corp. during the 1940 -41 fiscal 
year ended March 31, 1941, accord- 
ing to figures released by the CBC 
Station Relations Department at 
Toronto. These totals amount to 33 
hours of unduplicated network pro- 
grams every day. 

A considerable decrease in inter- 
national exchange programs be- 
tween the CBC and United States 
networks took place during the past 
year, the drop being from 30% of 
the entire CBC schedule in 1939 -40 
to 20% in 1940 -41. The number of 
programs sent to the United States 
networks by the CBC also decreased. 
On the other hand, exchanges be- 
tween the CBC and the BBC have 
greatly increased, more than 700 
hours of CBC schedules last year 
originating overseas, with the CBC 
sending back 70 hours of recorded 
programs. 

Roughly 600 hours of special war 
broadcasts were aired over the CBC 
networks during the past fiscal 
year, with slightly more than half 
originated by the CBC and the bal- 
ance by the BBC. With Canadian 
contingents overseas, greater stress 
was laid on programs intended to 
serve as links between the Cana- 
dian forces and their families and 
friends at home. The CBC has 
maintained an Overseas Unit with 
r_czrding car in Great Britain 
since early in the war. 
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THOMPSON DISTRIBUTING Co.. 
Hammond, Ind. (Watawax), new to 
radio, on May 19, started a thrice - 
weekly quarter -hour program, Sun- 
shine Jubilee, on WJJD, Chicago. 
Gerber Adv. Agency, Chicago, placed 
the account. Martin Auto Parts Co., 
Chicago, on May 13 started a 52 -week 
schedule of sic -weekly early morning 
half -hour programs featuring John 
Kirby, guitar- vocalist, news, time sig- 
nals and weather reports. Byrne Adv. 
Agency, Chicago, handles the account. 

ADOHR MILK FARMS, Los An- 
geles, consistent users of Southern 
California radio, on June 4 started a 
thrice -weekly quarter -hour program, 
Press Room, on KHJ, Los Angeles. 
Contract is for 13 weeks. A newscast, 
format of show is based on an in- 
formal discussion of current event.; 
with Charles Arlington, James Doyle 
and Norman Nesbit as commentators, 
and L. M. Rutherford, news editor. 
Agency is Lord & Thomas, Los Au- 
geles. 

PERSONAL FINANCE Co., Los 
Angeles, on May 25 started sponsoring 
for 52 weeks a weekly half -hour musi- 
cal program titled Paradise Isle on 
two Don Lee California network sta- 
tions (KHJ KFRC). Series features 
Hawaiian music and poetry readings 
with Tony LeFrano as narrator. Jim 
Bloodworth is writer -producer of the 
show, which originates at KHJ, Los 
Angeles. Anderson, Davis & Platte, 
that city, has the account. 

ARROWHEAD & PURITAS WA- 
TERS, Los Angeles (bottled water), 
out of radio for two years, on May 26 
started participation six times weekly 
in the quarter -hour programs, House- 
wives Protective League and Sunrise 
Salute, on KNX, Hollywood. Con- 
tract is for 13 weeks. Firm plans ex- 
tension throughout Southern Cali- 
fornia. Agency is McCarty Co., Los 
Angeles. 
TOFFENETTI RESTAURANTS, 
New York, the last week in May 
started a 26 -week schedule of seven - 
weekly quarter -hour programs on 
WMCA, same city. Series, presented 
Monday through Saturday 5-5 :15 and 
Sundays 1 :15-1 :30 p.m., features mu- 
sic, news and sport reports. Agency is 
C. Wendel Muench & Co., Chicago. 

HOUSEHOLD FINANCE Corp., Chi- 
cago, on May 26 started a six -week 
schedule of twice -weekly one -minute 
transcribed announcements on WWJ, 
Detroit. Effective July 7, schedule will 
be increased to five -weekly. Contract 
runs to July 3, 1942. Agency is BBDO, 
Chicago. 
ICE CREAM PRODUCTS Inc., Chi- 
cago (Frizz), on June 2 started a 
series of 10- weekly one -minute tran- 
scribed Frizz Kids jingle announce- 
ments on WMAQ and three- weekly on 
WENR, Chicago. Contracts are for 13 
weeks. Agency is BBDO, Chicago. 

JOHN BLAIR & COMPANY 
National Representatives 

of Radio Stations 

FRATERNITY MEN, all members of Sigma Nu, are these three radio 
personages -(1 to r) Ed Kobak, NBC -Blue vice -president, who was a 
"Snake" at Georgia Tech; Lee B. Wailes, general manager of Westing- 
house Radio Stations, at Bethany, West Virginia; William C. Hedges, 
NBC vice -president in charge of station relations, at the U of Chicago. 
Photo taken at the St. Louis convention last month. 

JM Test in East 
JOHNS MANVILLE Co., New 
York (building materials), as a 
test in the East, has added WFBL, 
Syracuse, to the stations carrying 
Your Neighbor Talks, a quarter - 
hour Sunday program in which a 
Johns Manville insulated home is 
visited and the owner interviewed. 
In the West, program is heard on 
KSB, Sacramento; KMJ, Fresno; 
KOY, Phoenix; KWG, Stockton, 
Cal. J. Walter Thompson Co., New 
York, is agency. 

MIDWEST and MASTER MOTOR 
Co., Chicago (used cars), on June 
4 started a series of six-weekly quar- 
ter -hour participation programs on the 
Night Watch on WIND, Gary, Ind. 
Account was placed direct. 

CANADIAN CHEWING GUM Co., 
Toronto (Chiclets, Dentyne) on June 
2, started five- minute studio musical 
program six days weekly on CFRB, 
Toronto. Account was placed by Baker 
Adv. Agency, Toronto. 

UNION LIFE INSURANCE Co., 
Chicago, on June 2 started seven - 
weekly quarter -hour participation pro- 
grams on the Suppertime Frohe on 
WJJD, Chicago. Account was placed 
direct. 

RUSSELL -MILLER MILLING Co., 
Minneapolis (Occident Family Flour), 
consistent user of national spot radio, 
has purchased all outstanding capital 
stock of Standard -Tilton Milling Co., 
St. Louis. 

ATLAS BREWING Co., Chicago 
(beer), on June 7 started a 13 -week 
schedule of six- weekly announcements 
on WBBM, Chicago. Craig Dennison 
& Co., Chicago, is the agency. 

PEPSI -COLA Co., Des Moines, is 
currently running a 26 -week schedule 
of 18- weekly spot announcements on 
KSO, same city. Agency is Cary -Ains- 
worth, Des Moines. 

FIRE UNDERWRITERS 
PLAN RADIO AWARD 
THE RADIO STATION and the 
newspaper which performs the 
most meritorious service within 
its field during the coming year in 
the cause of fire prevention and 
fire protection, will receive an 
award by the National Board of 
Fire Underwriters, in connection with it s "National Defense 
Through Fire Defense" campaign. 

The awards, "offered in order to 
give tangible public recognition to 
those organizations and institutions 
which are already carrying on such 
effective work in fireproofing Amer- 
ica," will be in the form of gold 
medals, and the newspaper and sta- 
tion to receive them will be se- 
lected upon the judgment of com- 
mittees consisting of fire prevention 
experts and "men of recognized 
standing in the press and radio ". 

One of the awards will be known 
as the National Board of Fire Un- 
derwriters' Radio Award, and the 
other as the National Board of Fire Underwriters' Newspaper 
Award. The period for which they 
will be made ends May 1, 1942. 

WALD Inauguration 
FEATURING President Roose- 
velt's Fireside Chat of May 27 as 
the inaugural program, WALB, 
Albany, Ga., went into operation 
with 1,000 watts fulltime on 1590 
kc. Ed Lord, formerly of WFMJ, 
Youngstown, O., is general man- 
ager of the new outlet which was 
authorized last June 25 to the Al- 
bany Herald to operate as a 1,000 - 
watt daytime station on 1230 kc. 
Under the Havana Treaty, WALB 
gained fulltime operation on 1590 
kc. Station is the 178th affiliate of 
MBS. 
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Rubicam 
(Continued from page 12) 

In Britain, the government uses 
advertising for such odd and diver- 
sified jobs as collecting binoculars 
from the public for home defense, 
mobilizing skilled workers for spe- 
cific assignments, selling govern- 
ment savings bonds, educating the 
public to the value of products 
which are plentiful as against those 
which are scarce. 

Industry has found that when it 
is forced to find a substitute it 
often finds something which does 
the job better. Out of this war are 
bound to come new products, great 
technical advances -and many of 
them full of news, tremendously in- 
teresting news, which advertising 
can pass on. 

Many a new great advertised 
name should emerge from this war. 
Certainly some of the old ones will 
leave us. The record of the last war 
shows that some who stopped ad- 
vertising because they had no im- 
mediate sales problem, woke up to 
find that some new firm had taken 
their market away. 

People who are considering the 
launching of new advertised prod- 
ucts have in their favor the power- 
ful fact that buying power in this 
country is greater than it has been 
in many years, and that millions of 
people, having marginal incomes 
for the first time, are forming new 
brand preferences. Some of the 
greatest brand names in advertis- 
ing were first launched in war 
times. 

THERE WAS A HAND for all concerned at the recent Los Angeles 
Advertising Club elections when Tracy Moore, NBC -Blue western 
division sales manager, was unanimously nominated president of the 
organization. Mutual congratulations are exchanged by (1 to r) William 
T. Pickering, president of Heintz Pickering & Co., and first vice -president 
of the club; Tracy Moore; Charles Levitt, president of agency bearing 
his name and secretary- treasurer of the club; Fred J. Tabery, executive 
vice -president of Menard & Tabery, elected second vice- president. 

Perhaps the loss of export mar- 
kets for farm products provides an 
outstanding example of a chance 
to make a virtue of necessity. Mil- 
lions of persons are going to have 
billions more dollars to spend in 
this country. Those millions of per- 
sons are going to take more and 
better things into their lives, in- 
cluding food. This may well be a 
practical chance to sell much of our 
farm surplus to our own people. 

More Money for Farmers 
On the other side of the picture, 

we know that farm incomes are 
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going to rise because at present the 
government favors allowing farm 
prices to rise moderately. This 
means that there will be a farm 
market for manufactured goods far 
in excess of anything we have seen 
recently. What advertisers are go- 
ing to make a determined bid for 
this market? 

The tourist business is another ex- 
ample. When travel to Europe was 
cut off, a market of 140 million dol- 
lars a year was dumped into the 
lap of America's vacation resorts. 
But this is a very perishable mar- 
ket. People do not have to spend 
money on travel. The tourist is "a 
frame of mind" -and advertising 
can put people in that frame of 
mind. 

If we get in this war ourselves, 
there is one thing I certainly hope 
advertisers will not do-and that is 
let fear dictate their decisions and 
lead them to cancel legitimate ad- 
vertising, advertising that can be 
productive in an expanding market 
and help them to do a bigger busi- 
ness to meet bigger taxes. 

Let me read you an interesting 
account of what happened to ad- 
vertising in England when war was 
declared in 1939. I am quoting Cecil 
Chisholm, chairman and editorial 
director of Business Publications 
Ltd.: "The first phase was almost 

'Say, brother, you need a direc- 
tional -like WFDF Flint, Michi- 
gan has on 910 kilocycles with 
1000 watts." 

Song Censor 
WDAS, Philadelphia, has 
designated Announcer Larry 
Thomas as "song censor" to 
meet the objections of church 
organizations against the 
singing of torch and sugges- 
tive songs by youngsters on 
kiddies programs. In addition 
to the clearance of titles, 
Thomas will pass on the song 
lyrics, eliminating those num- 
bers from the broadcasts that 
are too "worldly" and "so- 
phisticated" for youngsters to 
sing. 

chaotic. Some agents took the ma- 
jority of their clients out of the 
newspapers and periodicals. Volume 
of press advertising fell around 
50 %, posters to 20%. In excuse it 
may be said we expected London to 
be bombed night and day from the 
word "go" ... One reason for the 
collapse of advertising was the lack 
of leadership. 

"At the end of the first Septem- 
ber, not a single bomb had been 
dropped on London. Business men 
drew breath again. Courage grad- 
ually returned. But that was only 
half the reason for the return of 
the advertiser. The other was more 
obvious. Advertisers found that 
turnover dropped when advertising 
stopped. Then they discovered that 
sales increased when advertising 
was renewed. The effects of adver- 
tising's power was never more 
pointed." 

Closer to Canada 
Of course, England's position as 

the island fortress, the battleground 
of democracy, is entirely different 
from our own. Taxes and govern- 
ment regulations are fearsome 
things, but they can hardly take 
the place of high explosives and 
fire bombs, and even our own par- 
ticipation in a war would hardly 
bring conditions comparable to 
England's. 

Our position is much closer to 
Canada's, and we can take heart 
from what has happened in Canada 
since the war began. 

Not only has advertising not de- 
clined under the impact of war; 
but, generally speaking, it has ac- 
tually increased. 

And even in England under to- 
day's horrible conditions, advertis- 
ing is still a going institution. One 
of the largest American agencies, 
with offices there, was in the black 
for the year 1940, and is still in the 
black for the year 1941. This agen- 
cy is doing half the volume that it 
did in its peak year -almost a 
miracle under the conditions. And 
this miracle is being worked with- 
out benefit of Government advertis- 
ing, of which the agency, being 
American, gets none. 

Speaking of Canada a moment 
ago reminds me that in Canada 
automobile sales in the first quarter 
of 1941 are 24% ahead of 1940. 
And used car sales are 37% ahead. 
That is in spite of colossal income 
taxes, taxes on the cars themselves, 
and gasoline at 31 cents a gallon. 

And, speaking of automobiles re- 
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minds me that the automobile in- 
dustry is one of those whose con- 
sumer activities is most likely to 
be heavily affected by the defense 
program and by war. To what 
extent should an industry advertise, 
or be permitted to advertise, as its 
production is cut, as its selling prob- 
lem disappears? 

Well, what good is a company's 
plant capacity going to be if- 
when the company is finished with 
Government work -when it is free 
to go ahead and make consumer 
goods in plenty -what good will 
that capacity be if the company 
has lost its standing with the pub- 
lic, if the public has forgotten it, 
if the value of its name is lost? 
The government can give a com- 
pany back its plant capacity, but 
cannot give back a lost consumer 
demand. A wise and just judgment 
is not only going to admit the right 
of a company to keep alive its good- 
will, but is going to want that good- 
will kept alive for the sake of busi- 
ness after the war. 

Consumer Is Boss 
A few moments ago I said I 

hoped that if we get into this war 
advertisers and advertising men 
would not, through fear, withdraw 
legitimate advertising from its le- 
gitimate work. 

I hope just as earnestly that ad- 
vertisers and advertising men will 
not ask advertising to do illegiti- 
mate work in this emergency. 

I hope that no advertising sales- 
man and no advertising agent 
urges any advertiser to increase or 
maintain his advertising because 
he can avoid taxes by so doing. I 
hope as hard as I hope anything in 
connection with our business, that 
we rise above this. It is a bad rea- 
son, and it is a bad attitdue. It will 
injure the standing of advertising, 
of all those who use it and produce 
it, and will only hurt its future. 

I hope that advertising men will 
discourage the use of advertising 
to help make possible unwarranted 
price increases, to aid or misrepre- 
sent unwarranted substitution. 

I hope advertising will recognize 
that in the long run the consumer 
is its boss. Advertising, as an insti- 
tution, cannot meet the criticisms 
or prejudices of every consumer or 
every consumer group. Advertising, 
as an institution, cannot eradicate 

IN APPRECIATION of the oil company's contribution to the Motion 
Picture Relief Fund during the last three years, Jean Hersholt (right), 
MPRF president, presents a silver plaque to Col. J. Frank Drake, presi- 
dent of Gulf Oil Corp., sponsor of the Gulf Screen Guild Theatre on CBS. 
In three years the company has paid in $800,000 to the Fund. In presenta- 
tion group are (1 to r) Tom Lewis, manager of the Young & Rubicam 
radio staff ; Sigurd S. Larmon, Y & R v.-p.; Col. Drake, Mr. Hersholt. 

N. Y. School Proposal 
Covers Program Study 
BECAUSE RADIO has become 
such an important educational fac- 
tor in New York City schools, the 
Board of Superintendents has 
adopted a set of regulations to pre- 
vent school children from being 
influenced by radio propaganda and 
to teach them the proper evalua- 
tion of broadcasts. 

The board has recommended that 
a Teacher's Committee prepare a 
list of recommended programs, by 
age groups. Teachers then can re- 
port to the radio committee any 
broadcast considered undesirable. 

The regulations also provide that 
as the pupils mature, they should 
be taught to determine such ques- 
tions as "Who are the sponsors of 

the offenses of every advertiser or 
every campaign. 

But advertising as a whole can 
perform for the American public, 
in war and in peace, a great and 
diversified service of inducing bene- 
ficial mass action -and can perform 
this irreplaceable service in the 
only way befitting democracy in a 
modern world. 

The future of advertising is the 
future of business. The future of 
business is the future of freedom. 
The future of freedom is what we 
make it by our use of it. 
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the program ", and "what purpose 
have they in mind ?", "are the state- 
ments made as facts, or are they 
matters of opinion ? ", "are all sides 
of the question given or only 
one ? ", "how can facts be checked, 
and how can different points of 
view be learned ?" 

\ \'GNY, Newburgh, N. Y., was author- 
ized June 3 by the FCC to shift from 
1250 to 1220 kc. and increase power 
from 250 to 1,000 watts, daytime only. 

PENN STATE WINS 
KEN DYKE'S AWARD 

FIRST ANNUAL AWARD of the 
Ken R. Dyke Trophy among the 
Chapters of the national advertis- 
ing and marketing fraternity, Al- 
pha Sigma Delta, was won by 
Benjamin Franklin chapter of 
Pennsylvania State College. In ad- 
dition to the trophy, presented by 
Mr. Dyke, NBC sales promotion 
manager and national president of 
the fraternity, the winning chap- 
ter received a $100 cash prize 
awarded by Printer's Ink which 
also awarded $50 second prize to 
George Hatchkiss chapter of New 
York U. 

The winning chapter submitted 
an advertising plan for Spic 'n' 
Span cleaner in which package 
change was recommended and vari- 
ous media suggested after actual 
surveys among housewives and 
retailers and research on market 
area and sales statistics were 
made. 

The judges were Ralph Starr But- 
ler, vice -president, General Foods 
Corp.; Richard Compton, president, 
Compton Adv. New York; Roy 
Dickinson, president, Printer's Ink 
Publications; Mark O'Dea, presi- 
dent, O'Dea, Sheldon & Canaday, 
New York, and Mr. Dyke. 
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'. Today, as since the earliest 
days of radio, the name 
CLARK on processed re- 
cordings is a symbol of 
sterling workmanship and 
quality materials. And to- 
day practically every im- 
portant transcription pro- 
ducer is a CLARK client. 
So, today, we suggest that 
if you are interested in 
quality transcription 
processing you investigate 
CLARK. 
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;1I. S :C'1ti ST. formerly script 
editor of Ted Bates Inc., New York, 
has joined the staff of Bundles for 
Britain as head of radio publicity. 

ROSS ROY Inc., national agency, re- 
cently opened a branch office in Seattle. 
Kirby Torrence of the Kirby Torrence 
Agency. is in charge. Offices are in the 
White- Henry -Stuart Bldg. The office 
will serve Ross Roy clients in the 
Northwest. 

BOB KESTEN. Toronto, freelance 
announcer and producer, formerly with 
CKGB, Timmins, Ont., on June 2 
joined Ardiel Adv. Agency, Toronto, 
as an account executive. 

CAROLE BRONNER, formerly of 
KGIR, Butte, has joined Glasser - 
(lniley & Co.. Los Angeles, as as- 
sistant copywriter. 

EVERETT D. BIDDLE Advertising, 
Bloomington, Ill., has moved its offices 
to 205 American State Bank Bldg.; 
telephone, 231. 

HORACE SCHWERIN, general man- 
ager and director of research of Ray- 
mond Spector Co., New York, on June 
14 will marry Lorraine Roth nt Has - 
bruck Heights, N. J. 
VIRGINIA COOK, freelance writer, 
has joined the radio division of Walter 
K. Neill Inc., Los Angeles. Alva M. 
Johnson has been named secretary. 

SEIDEL ADVERTISING Inc., Wash- 
ington, on May 21 was incorporated 
under that name with Robert Seidel. 
president. radio director and talent 
buyer ; Marinus Koster, vice -president, 
treasurer and space buyer ; Harold 
Earl Seidel, secretary and office man - 
ager. The three, in addition to Curran 
de Bruler and Erwin H. Klaus, will 
serve as account executives. 

FARAON JAY MOSS has severed re- 
lations with Eamon Jay Moss Inc., 
Hollywood advertising agency, to serve 
his national accounts in the health, 
lecture and mail -order fields. His of- 
fices are at 1462 North Stanley, Holly- 
wood. 

LOUIS R. WASEY. president of 
Erwin. Wasey & Co., New York, was 
awarded the degree of Doctor of 
Humane Letters (L.H.D.), at the 
116th Commencement of Hobart Col- 
lege, Geneva, N. Y. He was graduated 
there with the class of 1906. 

DANNY DANKER, Hollywood vice - 
president of J. Walter Thompson Co., 
has returned from Brookline, Mass., 
where he attended funeral of his 
father. Daniel J. Danker Sr. 

EARLE LUDGIN Inc.. Chicago, has 
moved its office to 121 W. Wacker 
Drive; telephone Franklin 1762. 

Grant Drops Suit 
GRANT ADV. Inc., Chicago, has 
dropped its suit against several 
West Coast theatres which had 
booked Lew Valentine, formerly 
vice -president of the agency and 
known as Dr. I. Q., a name taken 
from the Mars Inc., Chicago, candy 
firm, network show of the same 
name, when the show houses can- 
celled the bookings. Valentine was 
dropped as m.c of the radio series 
late in March, the role being taken 
over by James McClain, agency 
radio director. The agency still has 
a suit pending against the actor 
to enjoin him from use of the name. 

John Otis Young 
JOHN OTIS YOUNG, 59, president 
of the J. O. Young Adv. Agency, Kan- 
sas City, died May 26 of heart failure. 

MIDGLEY, OF BBDO, 
JOINS CBS IN JULY 

C. E. MIDGLEY, business manager 
of the radio department of BBDO, 
New York, on July 1 will join CBS 
as sales service manager, it was 
announcedby ' 

William C. Git- 
tinger, CBS vice - president in 
charge of sales. 

Mr. Midgley 
has been with 
BBDO since 1928 
when he joined 
the agency as 
timebuyer. Before 
entering the agen- 
cy field, he was 
associate editor of the Perfumers' 
Journal. A graduate of the Whar- 
ton School of Finance & Commerce, 
U of Pennsylvania, Mr. Midgley is 
a frequent lecturer at Wharton, and 
has conducted a number of courses 
in radio management at New York 
U. 
At CBS, he will succeed Mr. Ber- 

nard J. Prockter, who resigned a 
few months ago to join the Biow 
Co., New York. 

Mr. Midgley 

SCHOLARSHIP GROUP 
JOINS WLW STAFF 
FOUR WINNERS of the annual 
WLW, Cincinnati, scholarships will 
join the station July 1. All are 1941 
college graduates and for the first 
time since the scholarships were es- 
tablished three years ago, a girl, 
Beverly Ann Barnc :, 21, of Sioux 
Falls, N. D., has been selected as 
one of the winners. She is graduat- 
ing from Iowa State U. 

The other three winners are John 
M. Hayes Jr., 22, of Worcester, 
Mass., who is graduating from 
Mass. State College; Lowell Watts, 
21, of Timnath, Col., from Colorado 
State College, and William H. 
Hickman, 21, of near Kirwan, Kan., 
from Kansas State College. 

Starting July 1, each of the win- 
ners will be given six months of ex- 
tensive radio training at WLW. 
They will receive $20 weekly each, 
through Dec. 31, a total of $500. 

Judges were staff executives of 
WLW with Program Director 
George Biggar as chairman. Mem- 
bers of the judging board were 
Cecil Carmichael, assistant to 
James D. Shouse, vice -president of 
the Crosley Corp., in charge of 
broadcasting; Harold Carr, produc- 
tion director; Lee House, continuity 
editor; Peter Grant, chief announc- 
er; Ed Mason. farm program di- 
rector; M. F. Allison, sales promo- 
tion manager and Joseph Ries, co- 
ordinator of defense broadcasts. 

Bakery Serial 
FEUCHTENBERGER BAKER- 
IES, Bluefield, W. Va. (Butternut 
bread) is currently running For- 
bidden Diary series on WHIS, same 
city; WBTH, Williamson, W. Va. 
Nolde Brothers Bakery, Richmond, 
Va. (Nolde's bread) is using the 
same show on WRVA, same city; 
WTAR, Norfolk, WCHV, Char- 
lottesville, Va.; WOPI, Bristol, 
Tenn. Series containing 130 quar- 
ter -hour episodes is produced by 
Frederic W. Ziv Inc., Cincinnati, 
and is being used on a three and 
five -weekly basis. 

CRC Signs 8 Accounts 
For New Spot Campaigns 
EIGHT NEW accounts were re- 
ported booked by the Columbia Re- 
cording Corp., Bridgeport. These 
include: Compania Tabacalera Cu- 
bana, S. A. (La Corona cigarettes), 
one -minute recordings in Spanish, 
through Ruthrauff & Ryan, New 
York. Also through that agency, 
transcribed spots for Gunther 
Brewery, New York. 

For Signal Oil Co., Los Angeles, 
CRC recorded five quarter -hour 
programs featuring Leland Stowe 
for use on the Don Lee network 
through Barton A. Stebbins Adv., 
Los Angeles; for Remington Rand, 
Buffalo, one -minute spot announce- 
ments through BBDO, New York; 
and for Procter & Gamble, Cincin- 
nati (Chipso) announcements to 
supplement network coverage 
through Pedlar & Ryan, New York. 

Other accounts include a special 
transcribed campaign for straw- 
berry season canning for Sure -Jell 
made by General Foods Corp., New 
York, and placed through Benton & 
Bowles, New York; and a new 
theme record for Procter & Gamble 
programs placed through Compton 
Adv., New York. 

`Vox Pop' Plans 
EMERSON DRUG Co., Baltimore 
(Bromo- Seltzer), on Aug. 8 starts 
sponsoring Vox Pop, conducted by 
Parks Johnson and Wally Butter- 
worth, on NBC -Blue, replacing Ben 
Bernie in the 9 -9:30 p.m. spot. Un- 
der Bromo- Seltzer sponsorship, the 
show will be heard for eight weeks 
through August and September on 
both NBC -Blue and CBS, the CBS 
series starting Aug. 4, 8 -8:30 p.m. 
The NBC -Blue show will replace 
the Bernie program, but not as a 
summer replacement, as reported 
in the June 2 BROADCASTING, and 
will conclude a two -month run on 
that network Sept. 26, on a 75 -sta- 
tion hookup. CBS with its Sept. 29 
program will begin carrying Vox 
Pop exclusively for Bromo- Seltzer, 
in October increasing the original 
60- station list to 74, with addition 
of a West Coast repeat. Ruthrauff 
& Ryan is the Emerson Drug Co. 
agency. 

FREDERIC W. ZIV Inc., Cincin- 
nati, is producing a new transcribed 
musical comedy series featuring The 
Korn Kobblers with Allan Courtney as 
m.c. The act is under contract to 
Darryl Zanuck of 20th Century for a 
feature picture. Series will consist of 
130 fifteen- minute shows. Initial list includes WJAS WAVE WFDF 
WCHS WSAZ WCMI WHIS WJLS 
WLOG WBTH WCOL KQV WMBS 
WMMN WHJB WAJR WFBG. 
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WLW's New Dept. 
Headed by Savage 
Personnel Changes Are Made 
In Station Sales Division 
CREATION of new production and 
Copy Department, in which all ad- 
vertising and promotional material 
will be created and produced, fea- 
tures a new align- 
ment of personnel 
in the sales divi- 
sion of WLW, 
Cincinnati, a c - 
cording to Robert 
E. Dunville, gen- 
eral sales man- 
ager of the broad- 
casting division 
of The Crosley 
Corp. 

This new de- 
partment will be headed by Robert 
Savage, who has been a member of 
the merchandising department for 
the last two years. 

The station promotion depart- 
ment, which has been under the di- 
rection of William H. Oldham, has 
been eliminated entirely. Mr. Old- 
ham has been elevated to head the 
grocery division in WLW's trade 
extension department. 

Other Changes 
All research work, which for- 

merly came under Mr. Oldham's 
jurisdiction, now is combined with 
the merchandising department, 
headed by Miss Beulah Strawway. 
This division will be known in the 
future as the merchandising and 
research department. 

Joe Bauer, WLW field represen- 
tative at Columbus, is being trans- 
ferred to the general office at Cin- 
cinnati to become an assistant to 
Miss Strawway in her merchandis- 
ing activities, while Stewart Lewis, 
who has been a member of the re- 
search organization for some time, 
will be in charge of this work under 
Miss Strawway's direction. 

Station promotion activities, for- 
merly directed by Mr. Oldham, have 
been transferred to the sales pro- 
motion department, which now will 
be known simply as the promotion 
department. It will be headed by 
"Chick" Allison, a member of the 
WLW organization for six months, 
who will have as his assistant 
Richard A. Ruppert, sales promo- 
tion manager of WSAI for several 
years. J. E. Rudolph remains in 
charge of the drug division of the 
trade extension department. 

Mr. Savage 

Film Based on Serial 

BREAKDOWN of a radio program, 
disclosing its many stages from incep- 
tion in script form through final re- 
hearsal is basis of the current Para- 
mount Pictures two -reel film, titled 
"Your Favorite Program -Those We 
Love ". Actual cast and engineering 
staff of Those We Love, sponsored by 
Procter & Gamble Co. (Teel, Drene) 
on 71 CBS stations, are featured, with 
Jimmie Fidler, Hollywood commenta- 
tor, as narrator. Producing the film in 
conjunction with Paramount, is Ted 
Lloyd. 

Aid to Baseball 
PROOF that baseball broad- 
casts do not hurt the club's 
box office receipts was estab- 
lished last month in Hopkins - 
ville, Ky., when E r nest 
Lackey, commercial manager 
of the local WHOP which car- 
ries the broadcasts and also 
assistant manager of the 
home town team, received 
from a listener a check equiv- 
alent to three admissions 
with the following notation: 
"Dutch (Mr. Lackey): I feel 
like I owe the club $1.05 for 
three nights' baseball enter- 
tainment over WHOP." 

Radio Station Tax 
Opposed by AFRA 
Talent Union Sees Danger to 
Broadcast Employment 
VIGOROUS protest against the 
proposal of printers' unions to levy 
a tax on incomes of broadcast sta- 
tions was voiced last Monday by 
the American Federation of Radio 
Artists in a telegram to Chairman 
Doughton (D -N. C.) , of the House 
Ways & Means Committee. 

The wire, signed by Emily Holt, 
AFRA national executive secretary, 
and George Heller, national asso- 
ciate executive secretary, followed 
action by the AFRA national board 
in voting to protest the proposal. 

"We have entered into collective 
bargaining agreements for the em- 
ployment of our members both on 
the networks and at independent 
stations," the wire stated. "It is 
our opinion that the employment of 
our members would be subjected 
to jeopardy if this tax were en- 
acted. We see no justification what- 
ever for imposing a discriminatory 
tax that affects radio employes 
only, and which is class legislation 
not directed against any industry 
other than that in which we are 
working." 

The Ways & Means Committee, 
following several weeks of hearings 
on new taxes, last Monday started 
executive sessions to formulate the 
tax bill. Last Wednesday the Corn - 
mittee voted to rule out certain 
Treasury Department recommenda- 
tions, among them the proposal to 
restrict the "normal profits" base 
for the excess profits tax to a ceil- 
ing of 10% on invested capital, 
rather than premising it on aver- 
age earnings for the 1936 -39 base 
period [BROADCASTING, May 26, 
June 2]. The tax bill is expected to 
be out of committee by July 1, 
and possibly sooner, according to 
present reports. 

Standard Subscribers 
STANDARD RADIO announces the 
following new and renewal subscribers 
to its transcription library service: 
\FEED. Rending. Pn. ; WHDF, Calu- 
met. Mich.; WISH, Indianapolis ; 

WKWK. Wheeling; WSIX, Nash- 
Ville ; KJBS. San Francisco, WJLB, 
Detroit ; WHBF, Rock Island, Ill.; 
WALB, Albany, Gn.; WOCB, Cape 
Cod, Mass.; WJJD. Chicago ; KSWO, 
Lawton, Okla.; WNOE, New Orleans; 
KWFT, Wichita Falls. Texas; 
WCMI, Ashland, Icy.; VONF, St. 
John's, Newfoundland. 
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John Blair & Co. Names 
Holly Shively to Direct 
Creative Sales Service 
HOLLY SHIVELY, formerly man- 
ager of Lord & Thomas' Chicago 
radio department, on June 1 joined 

John Blair & Co., 
station represent- 
ative firm, in 
charge of a new 
station creative 
sales development, 
which will be ex- 
panded to all John 
Blair offices. Miss 
Shively will head- 
quarter in Chi- 
cago but spent 
considerable time 

in the New York office. 
The new division, according to 

Mr. Blair, is designed to improve 
service to stations as well as agen- 
cies and advertisers. The first move 
will be a detailed study of each 
station by Miss Shively to provide 
more information to advertisers 
and agencies, and to set up a sys- 
tem of closer cooperation in de- 
veloping new business and servic- 
ing present accounts. 

Miss Shively is well acquainted 
with agencies' needs and by vis- 
iting each station will unify pres- 
entation of material. Stress will be 
laid on local programs built by sta- 
tions. Before joining Lord & 
Thomas, Miss Shively had been di- 
rector of publicity and special 
events for CBS, Chicago. 

Holly Shively 

Grove Sales Expanding; 
More Radio Is Planned 
GROVE LABS., St. Louis, consist- 
ent user of network and national 
spot radio, at the conclusion of its 
recent stockholder's meeting held 
recently, reported a sales increase 
of 11%% for the fiscal year ended 
April 30, 1941. Harry B. Gold- 
smith, president, announced that 
advertising plans for its leading 
product, Bromo Quinine, have been 
greatly augmented. 

Two new products tested during 
the last year will be introduced. 
Radio, it is expected, will receive 
a large share of the expenditures. 
Agencies handling Grove products 
include: Russell M. Seeds Co., Chi- 
cago; J. Walter Thompson Co., New 
York; H. W. Kastor & Sons, Chi- 
cago. 

Iowa Soap Spots 
IOWA SOAP Co., Burlington, Ia. 
(sub. Iowa Soap Co., Camden, 

N. J.), is currently running a se- 
ries of spot announcements on 
KMBC and WDAF, Kansas City, 
for its Magic Washer granulated 
soap. Station list will be expanded 
as distribution increases. Weston - 
Barnett Inc., Waterloo, Ia., placed 
the business. For Eastern radio 
placement by the James G. Lamb 
Co., Philadelphia, see BROADCAST- 
ING, May 5. 

'F.O.B. Detroit' Shifts 
CBS is moving the WJR sustaining 
show F.O.B. Detroit, now heard Sat- 
urday afternoons, to Fridays 7 :30 to 8 
p.m., starting June 13. The show is 
staged from the Scottish Rite theater 
in Detroit with a 33 -piece studio 
orchestra under Samuel Benavie, the 
Don Large chorus of 16 voices and 
two guest soloists. Seventy -four CBS 
stations have been carrying the show. 
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/. BOY! WHAT 

BUYING' INCOME!! 
!(I! 

EFFECTIVE BUYING INCOME 
PER CAPITA* 

St. Petersburg $859 
Miami 786 
Jacksonville 688 
Tampa 654 
U. S. Average 565 

Sales Management figures St. Peters- 
burg is only part of the Tampa Bay Area 
-the "Class A" market covered completely 
and economically by WTSP. 

Added to this bargain -your advertising 
is absolutely free every day the sun fails 
to shine on. . . . 

W T S P 
Sc. Petersburg TIMES Affiliate 

A REGIONAL STATION 
R. S. Stratton, Manager 

St. Petersburg, Fla. 
Represented by 

Radio Advertising Corp. 
New York Cleveland Chicago 

SMOOTH 
GOING! 

1. 
`, 

tiger 

That's Why Greyhound 
Uses Postal Telegraph 

Phone* 

SMOOTH, speedy. 
friendly service! 

That's what Grey- 
hound, world's greatest 
bus line, gives. And 
smooth, speedy friend. 
ly telegraph service is 
what Greyhound get-. 
Because Greyhound - 
like many of America's 
smartest business firms 
-uses Postal Tele- 
graph exclusively. 

This same superior, 
economical service can 
be yours too -at any 
Postal Telegraph of- 
fice. Or - 

'Postal 
Telegraph 

Charger appear on your phone bill 

N ehoork A ccoun is 
All lime E DST unless otherwise indicated. 

New Business 

ADAM HAT STORES, New York, on 
June 6 started fight broadcasts on 
NBC -Blue, averaging about one fight 
weekly throughout the summer. Agen- 
cy : Glicksmnn Adv. Co., N. Y. 

UNION OIL CO. of CAL., Los An- 
geles, on June 16 starts for 13 weeks 
lWilliam. Winter, news analyst, on 3 
CBS California network stations 
(KNX KSFO KARM). Mon. thru 
Fri., 7 :45-8 n.m. (PST). Agency: 
Lord & Thomas, Los Angeles. 
BOWF.Y's Inc.. Chicago (Dari -Rich 
products). ou May 31 started for 52 
weeks Stars Over Hollywood on 45 
CBS stations. Sat., 8:30 -9 n.m. 
( PST) with West Coast rebroadcast 

9 :30-10 n.m. (PST). Agency: Soren - 
sou & Co., Chicago. 
PERSONAL FINANCE Co., Los 
Angeles. on Slay 25 started for 52 
weeks Paradise Isle on 2 Don Lee 
California network stations (KHJ 
KFRC), Sun.. 10:30 -11 p.m. (PST). 
Agency : Anderson, Davis & Platte, 
Los Angeles. 

Renewal Accounts 
R. J. REYNOLDS TOBACCO Co., 
Winston -Salem (Camel cigarettes), on 
June 2 renewed .41 Pearce ce His Gang 
for 26 weeks on 79 CBS stations, Fri., 
7 :30-S p.m. (EST), with West Coast 
rebroadcast 0:30 -7 p.m. (PST). Pro- 
gram discontinued for 18 weeks start- 
ing May 30. Agency: \Van. Esty & Co., 
N. Y. 

ANDREW JERGENS Co., Cincin- 
nati ( Woodbury soap, cosmetics), on 
July 2 renews for 39 weeks the Wed. 
8 -8:30 p.m. period on 66 NBC -Red 
stations, at which time The Thin 
Man starts as summer replacement. 
Agency : Lennen & Mitchell, N. Y. 

AMERICAN SAFETY RAZOR Co., 
Brooklyn (Gem), on June 10 renews 
for 13 weeks Wythe Williams' .4s the 
Clock Strikes on 99 MBS stations, 
8-8 :15 p.m., Mon. thru Fri. Agency : 

Federal Adv. Agency, N. Y. 

P. LORILLARD Co., New York 
(Sensation cigarettes), on July 6 re- 

news for 13 weeks Don't Be Personal, 
on 7 CBS Pacific Coast network sta- 
tions (KNX KARSf KSFO KFPY 
KVI KIRO), Sun. 8 :30-9 p.m. 
(PST). Agency : Lennen & Mitchell, 
N. Y. 
R. J. REYNOLDS TOBACCO Co., 
Winston- Salem, N. C. (Camels), on 
July 10 renews for 52 weeks Cugat- 
Rhumba Review on 75 NBC -Red sta- 
tions and WRCA -WNBI, NBC short- 
wave stations, Thurs., 7 :30-8 p.m. 
(also delayed broadcast to Honolulu 
and Cebu, Manila). Agency : Wm. 
Esty & Co., N. Y. 

BRISTOL -MYERS Co., New York 
(Vitalis), on July 3 renews Mr. Dis- 
trict Attorney on 87 NBC -Red stations 
for 52 weeks, Wed., 9 :30-10 p.m. 
Agency : Pedlar & Ryan, N. Y. 

Network Changes 
NATIONAL LEAD Co., San Fran- 
cisco (Dutch Boy paint), on June 15 
switches Answer Auction on 8 CBS 
Pacific Coast network stations (KNX 
KSFO KARM KROY KOIN KIRO 
KFPY KVI) from Thurs., 8:30 -9 p.m. 
(PST) to Sun., 7:30 -8 p.m. (PST). 

Agency : Erwin, Wasey & Co., San 
Francisco. 
ROMA WINE Co., New York 
(wines), on May 29 replaced 1l'hat 
Do You Think ou 30 Don Lee stations, 
Mon., Wed.. Fri.. 0:45 -7 p.m. (PST) 
with Art Linkletter in Hollywood on 
the same network. Sat.. 9:15 -9:45 
p.m. (PST) . Agency : Cesana & As- 
sociates, Hollywood. 
BAYUK CIGAR Corp.. Philadelphia, 
on June 16 switches Inside of Sports 

GLOBE- CHECKERS on a recent long distance mail pull contest con- 
ducted on the KNX, Hollywood, Midnight- Merry -Go- Round, sponsored 
by Grayson's, Los Angeles (retail chain), are (1 to r) George Moskovics, 
CBS Pacific Coast sales promotion director; A. Ernest Bagge, CBS 
account executive; John Torrey, president of Torrey & Torrey Adv., Los 
Angeles, agency servicing the Grayson account. Nylon hose were offered 
to persons sending in cards from the greatest distance to the program. 
Notes came from the Philippines, Wake Island, Alaska and Australia. 

Priority Not Vital 
In FM Production 
Industry Says It Is Affected 
Less Than Other Lines 
DENYING rumors that FM has 
been hit hardest of all radio 
branches by the curtailment of 
aluminum and other vital metals 
due to national defense, FM Broad- 
casters Inc. has issued a statement 
explaining that in all probability 
the output of FM receivers will be 
less affected than that of standard 
radio sets. "The only important 
use of aluminum in FM circuits is 
for condenser plates and when the 
necessity arises a suitable substi- 
tute can be utilized," FMBI de- 
clares. 

Since a state of national emerg- 
ency exists and since manufactur- 
ers will be able to secure only a 
limited amount of materials, the 
statement points out, "the set 
maker is therefore faced with one 
of two courses. He may continue 
to manufacture cheap AM sets in 
limited volume (because a re- 
stricted amount of raw materials is 
available) and receive only a small 
margin of profit; or he may utilize 
such material as he can secure to 
its best advantage by constructing 
modern, high -grade combination re- 
ceivers that incorporate FM and 
bring him a greater dollar- for -dol- 
lar return because they give a 
greater dollar- for -dollar value. 

"And that's just what the FM 
manufacturers are doing. Not a one 
plans to drop or postpone his plans 
for FM production." 

from 6 Don Lee California network 
stations, Tues., Thurs.. Sat., 7 :15-7 :30 
p.m. (PST), to 10 Don Lee California 
stations. Mon. thru Sat.. 7:1.-7:30 
p.m. (PST). Agency: Ivey & Elling- 
ton, Philadelphia. 
WHEELING STEEL Corp., Wheel- 
ing (institutional), on June 29 dis- 
continues Musical Steelmakers, Sun.. 
5-5 :30 p.m. on 91 MBS stations. to be 
resumed Oct. 5. Agency : Critchfield & 
Co., Chicago. 

Continental's Big Drive 
For Its Nth Motor Oil 
CONTINENTAL OIL Co., New 
York, is introducing its new Conoco 
Nth motor oil with its greatest spot 
radio drive in the company's his- 
tory. Company has placed, through 
Tracy -Locke- Dawson, New York, 
one -minute dramatized spot an- 
nouncements on the following 176 
stations 26 -52 times for the month 
of June: 

KTAR KGLU KVOA KYUM KYCA 
KWJB KFPW KLRA KTHS KGIW KVOR 
KOA KLZ KIUP KFXJ KOKO KGHJ 
WOL KIDO KID KRLC KSEI KFXD 
KTFI KWAL WJBC WCAZ WOWS 
WDAN WSOY WGIL WEBQ WMBD 
WTAD WCBS WROK WTRC WGBF 
WIND KRNT KSO WMT WNAX WOC 
KVFD KGLO KFNF KTSW KGGF KGNO 
KOAM KSAL WIBW KFBI KFH KALB 
KPLC KTBS KVOL WBAL WFBR 
WHDF WJMS WKZO WDMJ WKBZ 
KDAL WDSM WDGY WCCO WMFG 
KFVS WDAF KMBC WHB KFEQ KMOX 
KWOS KXOK KGBX WMBH KGHL KGIR 
KRBM KPFA KFBB KGEZ KGVO KGCX 
KMMJ KFAB KOIL WOW WJAG KGNF 
KGKY KAVE KOB KGGM KVSF KAWM 
KGFL WSOC WCNC WFNC WBIG 
WGBR WRAL WEED WMFD WSJS 
WFTC KFYR WDAY KLPM KASA KHBG 
WKY KADA KVSO KCRC KBIX KTOK 
KGFF KOME KVOO WCOS WSPA KOBH 
KGLO KSOO KRBC KBST KGKL KGNC 
KFYO KTSA KROD KNEL KRIS WFAA 
KRLD KPRC KTRH KFRO KNET KPLT 
KIUN KXOX WACO KWFT KSUB KVNU 
KLO KEUB KOVO KSL KDYL WSLS 
WDBJ WTAR WGH WRNL KHQ KUJ 
KPQ KIT WTAQ WKBH WIBA KDFN 
KFBC KVRS KWYO. 

Test for Oaties 
QUAKER OATS Co., Chicago, on 
May 14 started a 13 -week test cam- 
paign of five- weekly quarter -hour 
live talent variety programs on 
WMBD, Peoria, Ill., promoting its 
new product Oaties, a ready -to -eat 
cereal. Series is titled Quaker Mail 
Bag with Milton Budd as m.c. 
Agency is Ruthrauff & Ryan, Chi- 
cago. 

Vitamin Spots 
ROYAL MFG. Co., Duquesne, Pa., 
through its newly- appointed agen- 
cy, Hirshon -Garfield, New York, in 
the fall will test spot announce- 
ments in the New York area for its 
product, Saxon Vita -Pal vitamins, 
a vitamin capsule. 
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CONTROL 
ROOM 

HAROLD (Patch) SWANSON, en- 
gineer of WJJD, Chicago, on June 
14 is to marry Lucille Castello, of 
Chicago. 
AL SPAN, CBS Hollywood sound ef- 
fects engineer, is the father of a girl 
born May 26. 

J. R. O'KELLY, of NBC Hollywood 
engineering staff, has returned after 
a seven -week leave of absence due to 
a broken jaw. 
BRUCE DENNIS, formerly of Co- 
lumbus. Miss.. has joined the engineer- 
ing staff of KFRO, Longview, Tex., 
succeeding Johnnie Dunn who has 
taken a Government radio post at 
Socrecco, N. M. 

FRANCIS GARUFY, formerly of 
WNLC. New London, Conn.. has re- 
placed Charles Harrison at the trans- 
mitter of WOR, New York, in Car- 
teret, N. J. 
HENRY BRODERICK has been 
added to the engineering staff of 
WDRC. Hartford, and Fred Brill has 
been transferred from the control room 
to the Bloomfield transmitter. 
WILLIAM P. GAINER, transmitter 
engineer of WISN, Milwaukee. and a 
lieutenant of the Naval Reserve, re- 
cently reported for active duty. A 
farewell stag was held in his honor 
at the Hotel Plankinton. 
JACK MURCHISON, engineer of 
WGN, Chicago. and a member of the 
U. S. Naval Reserve, on June 10 re- 
ports to the Navy Radio School, Indi- 
anapolis. He is a seaman first class 
and will serve 3% years. 

J. ROBERT CROUSE. engineer at 
KFJZ, Ft. Worth, was called to ac- 
tive duty with the Navy May 26. He 
left for Charleston, S. C.. where he 
will attend a three -month school. 

CARROLL TIGNER, formerly of 
KNET. Palestine, Tex.. has joined the 
engineering staff of KFJZ, Ft. Worth. 

GENE RIDER, formerly chief engi- 
neer of WQAM, Miami, now radio en- 
gineer of CBS headquarters in New 
York, will marry Laura Ralph, a Pow- 
ers model, next month. 

BOBBY GREVEMBERG, engineer, 
and Dotty Griffin, secretary, both of 
WLW. Cincinnati, were married 
June 2. 

RALPH INGRAHAM, of Manchester, 
N. H., has been named to the engi- 
neering staff of WDRC, Hartford. 

D. D. KAHLE has been appointed to 
the KOA, Denver, engineering staff 
for summer relief duty. 

HAROLD STEIN, Jack Neubauer 
and Fred Olinger have oined the en- 
gineering staff of KLZ, Denver. 

THE Crosley international shortwave 
transmitter at Mason, O., W8XO, has 
applied to the FCC for authority to 
boost its power to 750,000 watts. 

24 -HOURS A DAY 

EVERY DAY 
Represented by Blair 

MARKING ITS INCREASE to 50 kw., WPTF, Ra- 
leigh, N. C., was host to prominent figures from both 
the radio and political world. Assembled as the sta- 
tion assumed its new power are (front row, 1 to r) : 

Mayor Graham Andrews of Raleigh; J. R. Weather - 
spoon, president and treasurer of the WPTF Radio 
Co.; D. E. Cozart, secretary of the station; William 
S. Hedges, v -p. in charge of stations for NBC; 
S. B. Cooley, vice -president of WPTF. Back row, Carl 

Goerch, WPTF commentator; Wade Galen, Raleigh 
representative of Westinghouse E. & M. Co., manu- 
facturers of WPTF's 50 kw. equipment; Richard 
Mason, general manager of WPTF; Jack Field Jr., 
sales manager of the station; Sheldon B. Hickox, 
NBC station relations department; C. Terence Clyne, 
of the New York office of Free & Peters, national 
representatives of WPTF ; Lewis H. Avery, Free & 
Peters, Chicago; E. T. Morris, Westinghouse. 

Standard Oil of Indiana 
Plans New Quiz on Blue 
STANDARD OIL Co. of Indiana, 
through McCann- Erickson, Chi- 
cago, on July 18 starts a 52 -week 
schedule of weekly half -hour pro- 
grams titled Auction Quiz on 49 
NBC -Blue stations, Friday 7 -7:30 
p.m. (CDST). All Standard Oil 
products will be promoted. 

A total of $590 will be given to 
participants on each week's pro- 
gram. Questions sent by listeners 
on blanks procured from Standard 
Oil dealers will be sold to the high- 
est bidders in each audience. 

The person making the final bid 
in the various categories has an 
opportunity of answering the ques- 
tion which is not revealed until that 
particular auction has ceased. Cor- 
rect bidder receives full amount of 
his bid. The person submitting the 
question receives $5, as does his 
dealer. If contestant fails to answer 
the question correctly, the full 
amount of his bid goes to the person 
who sends in the question, plus an 
additional $5. If a question is 
valued at $100 and bidding stops at 
$75 the remaining $25 will be 
placed in a jack pot to be awarded 
to the person answering the last 
question of the evening. 

Tincher to Cavalry 
ROBERT TINCHER, vice- presi- 
dent and general manager of 
WNAX, Yankton, S. D., has been 
called to active duty with the 

Fourth Cavalry 
at Fort Meade, 
S. D. Mr. Tincher, 
who has been in 
the Cavalry re- 
serve for five 
years, holds the 
rank of first lieu- 
tenant. He has 
been granted 
leave of absence 
from his radio 
duties. Prior to 

departure June 2, the staff held a 
banquet in his honor at which 
tables were arranged in the form 
of a T and decorated with military 
emblems. Mr. Tincher was present- 
ed with a portable radio. 

Mr. Tincher 

Sub for Fibber 
S. C. JOHNSON & SONS, Racine, 
Wis. (Carnu), replaces Fibber Mc- 
Gee & Molly on 99 NBC -Red sta- 
tions, Tuesday 9:30 -10 p.m. 
(EDST) effective July 1 with a 
variety show featuring Ransom 
Sherman. Music will be furnished 
by Billy Mills' orchestra. Cecil 
Underwood, West Coast producer 
of the current series, will move 
to Chicago to supervise the new 
production. Contract is for 13 
weeks. Agency is Needham, Louis 
& Brorby, Chicago. 

Nedick's Buying 
NEDICK'S STORES, New York 
(food and soft drink dispensaries), 
are using a daily quarter -hour of 
news and a quarter -hour of sports 
on WHN, New York, to advertise 
their five -cent orange drink forti- 
fied with vitamin B,. Company will 
use radio in Washington and Phila- 
delphia markets where it is open- 
ing additional units. Weiss & Gel- 
ler, New York, is the agency. 

DR. LUIS iRISMEGISTO JATOBA. 
Brazilian announcer of Radio Journal 
Do. Rio de Janeiro. has joined CBS. 
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CHANGE 
OF ADDRESS 

As a preliminary to an increase 
in power to 50,000 watts to be 
effected shortly, Radio Station 
WINS has moved into new studios 
-the last word in technical de- 
sign and layout, planned and fur- 
nished for high quality production 
with the very latest equipment... 

28 WEST 44th STREET 

NEW YORK, N.Y. 
TELEPHONE: BRYANT 9 -6000 

WINS 
Now 1000 on your dial 
"Easy to remember, easy to dial" 
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Net Profits Shown 
In Report of FCC 
Earnings Released as Senate 
Committee Begins Hearing 
APPARENTLY timed to coincide 
with the opening of the Senate In- 
terstate Commerce Committee hear- 
ings on the White inquiry resolu- 
tion, the FCC May 31 for the first 
time disclosed the net profits earned 
by the major networks, based on 
1940 data voluntarily supplied it by 
the industry. 

The actual statistical tables 
[BROADCASTING, June 2] did not re- 
veal the net profit figures, hereto- 
fore held confidential on the ground 
that the Commission was interested 
only in industry -wide calculations 
and would hold in confidence data 
indicating operations of individual 
entities. 

Eleventh Hour 
It was learned the data on net 

incomes were included in the re- 
lease at the eleventh hour, though 
it did not show up in the actual 
fiscal tabulations. Of the business 
of the major networks, according to 
the announcement, NBC, with both 
the Red and Blue, amounted for 
$37,137,823 of total major network 
time sales of $71,919,428. It had a 
net profit of $3,918,772, including 
operation of its own stations during 
1940. 

CBS had a gross of $31,137,823, 
with a net profit of $5,006,634, in- 
cluding its own stations. MBS' 
share of the business was given as 
$3,600,161. This constituted a loss 
of $39,712 in its 1940 operations. 

Artists Service Rumors 
Draw Denial From NBC 
CONSISTENT reports last week 
that NBC and William Morris 
Agency had reached an agreement 
for the transfer of NBC Artists 
Service to William Morris were 
just as consistently denied by the 
officials of both NBC and the talent 
agency. 

Following the CBS announcement 
of sale of its talent subsidiary, 
CBS Artists Bureau, to the Music 
Corp. of America, rumors were 
heard that NBC had likewise dis- 
posed of its talent bureau. NBC 
officially stated that "we have re- 
ceived a number of offers for the 
artists service, which are being con- 
sidered, but no commitments have 
been made with any group nor any 
papers signed." Since then net- 
work executives have stood pat on 
that statement. 

STATIONED at observation headquarters for Newark's recent blackout 
test on the 33d floor of the National Newark & Essex Bldg., a WOR 
crew broadcast the "air raid alert ", "blackout" and "all clear" signals 
that set off local siren warnings. Gathered about the controls, center 
of four pickup points, are (1 to r) Dave Driscoll, WOR director of special 
features and news; J. R. Poppele, WOR chief engineer; Gerald Gross, 
FCC assistant chief engineer for broadcasting; Charles Singer, WOR 
transmitter supervisor; Edmund Franke, WOR engineer. 

Tests of Television Setups Are Made; 
Plans for July 1 Operation Uncertain 
WHILE JULY 1-date set by the 
FCC for the inauguration of com- 
mercial television and with video 
stations required to give a mini- 
mum of 15 hours of program serv- 
ice weekly -is only three weeks 
away, no official announcement of 
programming plans, commercial 
rate or other details has as yet been 
made by CBS, DuMont or NBC 
regarding their proposed sight -and- 
sound broadcasts in New York. 

Nor is any such announcement 
expected until conclusion of the 
Radio Manufacturers Assn. meet- 
ing to be held this week in Chicago, 
at which the manufacturers of ra- 
dio receivers will probably reach 
a decision as to the number of video 
receivers to be manufactured and 
placed on the market this year. 

Tests Conducted 
Meanwhile, however, television 

staffs of all three companies are 
pushing preparations for regular 
operation after July 1. CBS last 
week began making field tests with 
its video transmitter which has 
been altered to conform to the new 
FCC standards and expects its 
sound transmitter to be ready for 
test broadcasts within a few days. 

DuMont engineers have been con- 
ducting field tests for some weeks 
with both sight and sound trans- 
mission. NBC's transmitter is con- 
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tinuing to give a limited program 
service, comprising three telecasts 
of boxing bouts, horse races, ball 
games or similar out -of- studio 
events a week, on the old standards. 
It was explained that the technical 
job of changing the transmitter to 
the new standards can be completed 
in a few hours, between signing off 
one night and on the next day, if 
necessary. 

It is considered probable that the 
three companies will work out some 
sort of time -sharing agreement, to 
give as many hours as possible of 
video service, instead of entering 
into program competition at the 
outset. Such an arrangement, pro- 
viding for 45 hours of non- competi- 
tive service a week, would stimu- 
late the sale of video receivers, and 
so increase the potential circulation 
of all three stations, it is believed, 
more than would fewer hours of 
service, but with a choice of pro- 
grams during those hours. 

CBC has announced tentative 
program plans, comprising dance 
programs, educational and news 
features, women's fashion shows, 
variety programs, and studio sports 
shows, as well as the art 
masterpieces announced previously 
[BROADCASTING, June 2]. For the 
present, CBS is limited to studio 
programs, since its mobile tele- 
vision unit is not scheduled to be 
delivered before August. NBC and 
DuMont have made no announce- 
ments, but it is believed that out- 
side pickups will provide a large 
part of their program material, as 
past experience has shown that see- 
ing things while they are actually 
happening has one of the strongest 
appeals for televiewers. 

DuMont is also planning to fea- 
ture this "real life, unrehearsed" 
technique in a number of its studio 
television programs, patterning 
them on the quiz and audience par- 
ticipation shows that have been so 
popular in sound radio. 

NBC and ASCAP 
Discuss Proposals 
But Differences Still Remain 
Before Contract Signing 
WHILE there are still some dif- 
ferences between NBC and ASCAP 
which will have to be ironed out 
before any contract can be con- 
cluded for the return of ASCAP 
music to NBC's network programs, 
continued progress toward this 
goal was reported following a meet- 
ing last Thursday. 

"Nothing is closed; there are 
still differences, but we are still 
working on the problem," was the 
summation of the session made by 
Mark Woods, NBC vice -president 
and treasurer, who has been con- 
ducting negotiations for his ccm- 
pany. 

Decisions Studied 
The Supreme Court decisi ins, 

which may make ASCAP operations 
illegal in a number of States, will 
not prove a deterrent factor to con- 
tracts with NBC or CBS, as first 
expected, it was learned. ASCAP 
has agreed to give protection to 
the networks for network broad- 
casts of ASCAP music, even when 
these programs are carried by sta- 
tions located in States in which 
ASCAP operations are outlawed. 

Despite this guarantee, however, 
network legal departments are care- 
fully analyzing the opinions of the 
court in the Florida and Nebraska 
cases and their probable effect on 
the broadcasting of ASCAP music 
in those states. 

Earlier last week negotiations 
were resumed between ASCAP and 
CBS, which had halted its conver- 
sations with the music licensing 
group until the court opinions had 
been studied. Meeting was described 
as friendly, but little progress was 
reported. 

Two Die In Accident 
FERNAND LECLERC, chief of 
the special events department of 
the Montreal studios of the Ca- 
nadian Broadcasting Corp., and 
Leo Pol Morin, CBC musician, were 
instantly killed in an auto accident 
40 miles north of Montreal on May 
29. There were two other passen- 
gers. Louis Francoeur, CBC French 
news commentator, suffered two 
broken legs and possible internal 
injuries, and Rev. Wilfrid Morin, 
radio lecturer, was not expected to 
recover. 

Columbia's Station for the 
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`Fortune' Endorses 
Partial Censorship 
But Says It Must Apply Only 
To Outgoing Information 
ADVISABILITY of enforcing a 
"peripheral" censorship, applying 
to outgoing communciations, "which 
may, if necessary, include a limited 
censorship of radio," was pointed 
to in the June issue of Fortune 
magazine. 

In its recommended "censorship 
policy," Fortune also declared "un- 
equivocal opposition to press cen- 
sorship in any form" so long as the 
nation's press cooperates volunta- 
rily in keeping secret facts of strict- 
ly military value "so long as they 
are secret in fact." 

Advocating freedom from cen- 
sorship for ordinary domestic and 
editorial news accounts, in the in- 
terest of keeping United States cit- 
izens completely informed as to de- 
fense and other developments, the 
magazine noted that the most ef- 
fective way of keeping valuable in- 
formation from the enemy lay in 
secrecy at the source, combined 
with peripheral censorship. The ar- 
ticle maintained that "the greatest 
service the press can render a de- 
mocracy in wartime is to remain 
aggressively free, critical and in- 
formative." 

Vital Secrets 
Press cooperation in maintaining 

secrecy of a limited list of truly 
vital technical secrets and of troop, 
ship, and plane movements and 
other information of strictly mili- 
tary value is necessary, the article 
declared, but restrictions should not 
3xtend to politics and public morale. 

"The Army and Navy have the 
undisputed right to control corre- 
spondents and photographers in 
military areas and to censor their 
news and pictures," Fortune stated. 
"Such censorship, however, should 
be limited to vital military and 
naval information and not extend to 
the vague fields of politics and pub- 
lic morale. 

"The case for radio censorship 
has more validity because broad-. 
casting transmits information in- 
stantly beyond our shores -that is, 
beyond reach of peripheral censor- 
ship (mail, cable, wireless). And it 
may be that radio for this reason 
should be subject to censorship in 
some degree. But if censorship is 
applied to radio it should be applied 
for reasons of communication, not 
of dissemination." 
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COMBINATION MEN 
BASIS OF DISPUTE 

FOLLOWING conclusion of a test 
strike, involving a jurisdictional 
dispute between American Federa- 
tion of Radio Artists and Interna- 
tional Brotherhood of Electrical 
Workers, both AFL affiliates, which 
forced KYA, San Francisco, off the 
air for a day- and -a -half late in 
May, IBEW officials are working 
with the San Francisco Employers 
Council in negotiating agreements 
covering combination men. The 
council is acting on behalf of sta- 
tions in the San Francisco area in 
an effort to forestall similar dis- 
putes at other stations. 

The KYA strike, settled finally 
after appeals to both the National 
Labor Relations Board and AFL 
President William Green, lasted 
from 10:30 a.m. May 27 to 4 p.m. 
May 28, with the station off the air 
during that period. According to 
KYA Manager Harold H. Meyer, 
the situation revolved about a juris- 
dictional dispute between AFRA 
and IBEW, each claiming the right 
to bargain for the announcers and 
producers. Upon inquiry, AFL 
President Green declared that radio 
announcers come under jurisdiction 
of AFRA, with Technicians and ra- 
dio service men under IBEW. 

In the strike, announcers and 
producers of the station, who had 
switched from APRA to a special 
IBEW unit, walked out and the 
IBEW technicians joined them in a 
sympathy strike. The contract set- 
tling the controversy finally was 
signed by AFRA. The two -year 
agreement calls for a $42.50 weekly 
salary minimum for announcers 
and producers, retroactive to March 
24, with an increase to $45 weekly 
starting May 1, 1942, along with a 
five -day 40 -hour week, with two 
consecutive days off and two weeks 
vacation with pay after a year's 
employment. 

Bleachette Tested 
AMERICAN CYANAMID Co., Cal - 
co chemical division, Bound Brook, 
N. J.. is testing radio in New York 
for Bleachette, a packaged house- 
hold bleaching chemical. Company 
has started, through J. M. Mathes 
Inc., New York, two participating 
announcements weekly on Helen 
Craig's Woman of Tomorrow on 
WJZ, and quarter -hour foreign lan- 
guage program twice weekly on 
WBYN, Brooklyn. 

Planters Spots 
PLANTERS NUT & CHOCO- 
LATE Co., Wilkes- Barre, Pa., on 
June 16 starts using one and two 
daily spot announcements on the 
Buffalo stations, WKBW WBEN, 
respectively, as well as three per 
day on WTAM, Cleveland, start- 
ing June 30 for 13 weeks. Agency 
is Raymond R. Morgan Co., Los 
Angeles. 

Octagon Additions 
COLGATE -PALMOLIVE PEET Co., 
Jersey City is adding WFBG, Altoona. 
and WJAC, Johnstown, to the fol- 
lowing list of stations carrying one - 
minute spot announcements 10 times 
weekly for Octagon soap chips : 

KWKH. Shreveport ; W.TDX. Jack- 
son, Miss. ; WPTF. Raleigh ; WIS, 
Columbia. S. C.; WFBC. Greenville, 
S. C. ; KTRH, Houston: WTAR. Nor- 
folk. Ted Bates Inc., New York, is 
agency. 

New Pall Mall Cigarette 
Adding 23 Stations for 
Extensive Spot Series 
MORE THAN 1,200 announce- 
ments weekly will be used to ad- 
vertise the modern -designed Pall 
Mall cigarettes in a spot campaign 
starting June 9. American Cigar- 
ette & Cigar Co., New York, will 
add 23 stations in five cities to a 
test list of 16 stations, using from 
16 to 42 announcements weekly per 
station. Ruthrauff & Ryan, New 
York, agency handling the account, 
has produced a dozen different 
transcribed announcements featur- 
ing the modern design theme. 

Following a test campaign 
started last March on 16 stations 
in New York, Chicago and Pitts - 
burgh, the new campaign has been 
extended to include Philadelphia, 
Buffalo, Detroit, San Francisco and 
Los Angeles. Contracts run for 13 
weeks, although in some cases they 
extend for 52 weeks with cancella- 
tion options. Total cost of the sum- 
mer drive is estimated at several 
hundred thousand dollars. 

The full station list for the cam- 
paign includes: WMCA WINS 
WNEW WHN WABC WOR 
WBBM WCFL WJJD WGN 
WAAF WIND WJAS KQV KDKA 
WCAE WBEN WKBW WGR 
WEBR KHJ KECA KFI KNX 
KFWB KFRC KSFO KJBS KROW 
KYA KYW WFIL WCAU WDAS 
WJR WXYZ CKLW WJBK WWJ. 

Florida Fruit Plans 
FLORIDA CITRUS COMMIS- 
SION, Lakeland, Fla., on July 4 
will discontinue Mary Margaret 
McBride on 25 CBS stations, Mon- 
day through Friday at 3 -3:15 p.m. 
L. W. Martin, advertising manager 
of the commission, announced a 
nationwide campaign to promote 
canned citrus juices, primarily 
grapefruit, is planned next year, 
concentrating on spot radio and 
other media. The commission passed 
a resolution praising the promo- 
tional campaign conducted during 
the past season by Arthur Kudner, 
New York. 

SETTLEMENT SEEN 
IN WKRC DIPUTE 

ALTHOUGH the threat of an 
AFRA strike at WKRC, Cincinnati, 
has not been averted, conversations 
still are going forward toward set- 
tlement. Officials of the Times -Star 
station were scheduled to meet with 
representatives of the Cincinnati 
Central Trades Labor Council on 
Monday, June 9. 

An independent union, Radio 
Artists Assn., declared to comprise 
a majority of WKRC's program 
staff, has filed a petition with the 
National Labor Relations Board, it 
was announced. The group seeks 
an immediate labor board election. 
WKRC has approximately a score 
of regular program employes, in- 
cluding announcers, with an over- 
all staff, including parttime people, 
of about 35. 

It has been contended by WKRC 
that AFRA has refused an election 
and that the claim a majority of 
the program staff is AFRA- affili- 
ated has been challenged. Hulbert 
Taft Jr., general manager of 
WKRC, was to confer directly on 
Monday with Jack Hurst, president 
of the Cincinnati Council, it was 
reported. 
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ACTIONS OF THE 

FEDERAL COMMUNICATIONS COMMISSION 

Decisions .. . 

MAY 29 

KGBS, Harlingen, Tex.-Granted mod- 
ification CP new transmitter. 

KDTH, Dubuque, la.- Granted license 
new station 1370 kc 1 kw unl. 

WTAL, Tallahassee. Fla.-Granted CP 
change equipment. 

WRLC. Toccoa. Ga.- Granted license new 
station 1450 kc 250 w unl. 

W47NV. Nashville- Granted license new 
FM station. 

MAY 31 

KMPC. Beverly Hills, Cal.-Granted pe- 
tition intervene herring WTCN application 
shift to 710 ke 10 kw unl. directional. 

KIRO. Seattle- Granted petition inter- 
vene WTCN hearing and WHB hearing 
on request 710 kc 5 kw unl. directional. 

WDAE, Tampa, Fla. -Granted petition 
withdraw application shift to 740 kc 10 
kw unl. directional. 

WIXG, Boston -Granted petition amend 
application and ask CP commercial tele- 
vision. 

NEW, Ellensburg, Wash.- Granted mo- 
tion to continue hearing. 

KRLD, Dallas- Granted petition inter- 
vene hearing application Mid -American 
Broadcasting Corp. for new station. 

JUNE 3 

KOB, Albuquerque- Granted special au- 
thorization 25 kw N 50 kw D 1030 kc. 

WGNY, Newburgh, N. Y.-Granted CP 
new transmitter, shift 1220 kc, increase 
1 kw D. 

KRLH, Midland. Tex.-Granted modifica- 
tion CP to 1230 kc. 

KWBG, Hutchinson, Kan.- Granted trans- 
fer control from W. B. Greenwald (owner 
all outstanding stock) to Stanley Marsh 
(50 %). William Wyse (49.9%) and Wesley 
E. Brown (.1%) for 540,000. 

WQXR, New York- Granted modification 
CP change equipment increase to 10 kw 
unl. 

MISCELLANEOUS- W71SB. South Bend. 
Ind.. granted CP FM station subject Order 
No. 79; NEW. Gibraltar Service Corp., 
Philadelphia. application FM station placed 
in pending file under Order No. 79 ; NEW. 
Texas Star Broadcasting Co., Houston, 
adopted order denying petition for recon- 
sideration and grant without hearing CP 
new station 1250 kc 250 w unl.; WAAF, 
Chicago, adopted decision and order deny 
ing rehearing asked by WAAF in action 
1 -28.41 modification of CP of WWJ for 
directional antenna N; NEW, Ralph L. 
Lewis, Greensboro. N. C., denied petition 
to sever application for new station from 
consolidated hearing with High Point 
Broadcasting Co. 

JUNE 6 

WKWK, Wheeling, W. Va.- Granted li- 
cense to cover CP new station. 

W9XER, Kansas City -Granted license 
to cover CP developmental FM 46.5 mc. 
1,600 w. 

NEW. Natchez Radio Corp., Natchez, 
Miss.- Granted motion to dismiss CP ap- 
plication without prejudice. 

NEW. Orange Broadcasting Corp.. Or- 
ange, Tex.- Granted motion to dismiss ap- 
plication without prejudice. 

KSEI, Pocatello. Ida. -Granted petition 
to withdraw application CP without pre- 
judice. 

Applications . . . 

JUNE 2 

NEW, Trent Broadcast Corp., Trenton, 
N. J. -CP 1230 kc 1 kw uni., amended to 
920 kc. 

NEW, County Broadcasting Co.. Norfolk, 
Va. -CP 1490 kc 250 w uni., contingent on 
WBOC moving to 1230 kc. 

WMC, Memphis - --CP 1 -5 kw amended to 
request 790 kc. 

JUNE 5 

WATR, Waterbury, Conn.-Modification 
CP power increase for new transmitter. 

WAAB, Boston -CP increase to 5 kw 
uni., move transmitter to Paxton, Mass., 
studios to Worcester. 

KWOS, Jefferson City. Mo.-Modification 
license to 1240 kc. 
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MAY 29 TO JUNE 6 INCLUSIVE 
WRDO, Augusta, Me.- Authority trans- 

fer control to Adeline B. Rines from Henry 
P. Rines, deceased (100 shares). 

NEW, Dyke Cullum, Washington -CP 
new station 1450 kc 250 w N 100 w D, 
facilities of WWDC. 

WQBC. Vicksburg, Miss.- Modification of 
license to 1470 kc, increase to 500 w N 
1 kw D. 

WBAA, West Lafayette, Ind.-Modifica- 
tion of CP for new transmitter and direc- 
tional. 

KOAM, Pittsburg. Kan. -CP change to 
500 w N 1 kw D. 

NEW. La Crosse Tribune Co.. La Crosse. Wia. CP FM 46.5 mc 4,520 sq. miles 
166,000 population. 

KECA, Los Angeles -License to cover 
CP increase power. 

JUNE 6 

WAWZ, Zarephath, N. J. -CP new trans- 
mitter, increase to 5 kw D 1 kw N. direc- 
tional. 

NEW, Birney Imes, Tupelo, Miss. -CP 
new station amended to 1490 kc. 

KGDM, Stockton. Cal. -CP change to 
1140 he 1 kw unl. directional. 

Tentative Calendar .. . 

JUNE 6 

NEW. God's Bible School & College. 
Cincinnati -- Petition to hold record open 
in application for international station. 

JUNE 16 

WTMC, Ocala, Fla.-License revocation 
(in Pensacola). 

WDLP, Panama City, Fla.- License 
revocation (in Pensacola). 

JULY 21 

ROO. San Francisco -License renewal. 
KOA. Denver -- License renewal. 
WMAL, Washington- License renewal. 

JULY 15 

KIDW, Lamar, Col.- License renewal. 

JULY 23 

NEW. West Allis Broadcasting Co., West 
Allis, Wis.-CP new station 1450 kc 250 
w D. 

AUGUST 1 

NEW, Symons Broadcasting Co., Ellen - 
burg, Wash.- CP 1140 kc 1 kw uni. 

NEWS OF THE ILL -FATED Bis- 
marck's sinking was intercepted by 
Bob Eastman, news editor of WKY, 
Oklahoma City, as he caught a bul- 
letin on a regular BBC broadcast 
at 5:30 a.m. (CST) early May 27. 
Here at his shortwave receiver 
Newsman Eastman scored for 
WKY by scribbling down the com- 
plete details of the Nazi ship's fate 
and five minutes later flashed the 
news over his station. 

KWBG Transfer 
SALE OF KWBG, Hutchinson, 
Kan., was authorized in an FCC 
action of June 3 allowing W. B. 
Greenwald, present owner of all 
the station's outstanding stock, to 
dispose of his holdings. Purchasers 
are Stanley Marsh, oil refiner, who 
will buy 50% of the stock; William 
Wyse, formerly advertising mana- 
ger with the Plains Radio Broad- 
casting Co. in Texas, who will ob- 
tain 49.9r/c, and Wesley E. Brown, 
an attorney, with the other .1 %. 
Total sale price is reported to be 
$40,000. KWBG, at present operat- 
ing with 100 watts night and day, 
has a construction permit for 250 
watts fulltime. 
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NET TALENT ACTION 
OBSERVED BY AFRA 

WITHDRAWAL of networks from 
the talent management field, begun 
last week by CBS and with NBC 
expected to follow suit in the near 
future, is being closely watched by 
AFRA in the interests of the radio 
performers comprising AF RA 
membership. 

It is considered unlikely, how- 
ever, that the union will take any 
action to block such transfers, as 
there has always been a general 
feeling among union executives that 
the seller of talent should not also 
be the buyer of talent. 

After CBS had announced its in- 
tention of selling Columbia Artists 
Bureau to Music Corp. of America, 
AFRA notified its members of the 
proposed deal and asked that any 
problems arising from the transac- 
tion be immediately reported to 
AFRA executives, who promised to 
arrange for arbitration of any le- 
gitimate individual claims. If no 
answer is received by June 12, 
AFRA will assume the members 
consent to the transfer, the letter 
stated, pointing out that MCA, like 
CBS, is franchised by AFRA and 
is bound by the AFRA require- 
ments for agents. 

Parker House Drive 
THE PARKER HOUSE, Boston, 
on June 2 started test announce- 
ments thrice -weekly at 6:05 and 
6:45 p.m. on WDRC, Hartford, of- 
fering a booklet titled "Boston Is 
a Browsing Town" to find out re- 
sults. The Bellevue Hotel, under the 
same management as The Parker 
House, has been using a similar 
campaign on WGAN, Portland and 
WLBZ, Bangor, Me., and on June 2 
added WSYB, Rutland, Vt. Agency 
is Albert Frank -Guenther Law, 
Boston. 

KOB Gets Boost 
KOB, Albuquerque, N. M., was au- 
thorized June 3 by the FCC to 
operate under special authorization 
with 50,000 watts daytime and 
25,000 watts at night on 1030 kc., 
subject to modification or cancella- 
tion if undue interference is caused. 
The NBC outlet has a regular au- 
thorization for 10,000 watts, but 
has held a 50,000 -watt construction 
permit on 1030 kc. 

Boost for WQXR 
DOUBLE power for WQXR, New 
York, was authorized June 3 by 
the FCC in granting the station 
modification of construction permit 
to use 10,000 watts fulltime on 
1560 kc. The station will make 
changes in equipment and install a 
directional. A request for classifi- 
cation as a I -B station, would per- 
mit power up to 50,000 watts, was 
dismissed. 

WEMP, Milwaukee, has appointed 
The Foreman Co. as its national rep - 
resentative. 

BROADCASTING Broadcast Advertising 
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STATE OF RHODE ISLAND. recreational 
advertising. to Horton -Noyes Co., Provi- 
dence. Using radio. 

KERR GLASS MFG. Corp., Los Angeles 
(Mason jars, caps, etc.), to Raymond R. 
Morgan Co., Hollywood. Spot campaign 
now in progress on 10 stations. 

SPARKLETTS DRINKING WATER Corp., 
to Raymond R. Morgan Co.. Hollywood, 
Cal. Plans include radio for the Southern 
California market. 
PERMO PRODUCTS Corp., Chicago 
(phonograph needles), to Burton Browne 
Inc.. Chicago. Using radio. 
CLAFLIN- DENISON LABS., Providence, 
R. I. (antiseptic salve, shave cream), to 
Cory Snow Inc., Boston. Newspapers and 
radio being used. 

Trommer Spots 
JOHN F. TROMMER Inc., Orange 
(beer and ale), is using one -minute 
transcribed announcements three 
to six times weekly on WNBF, 
Binghamton; WGNY, Newburgh, 
N. Y.; WSLB, Ogdensburg; WTIC, 
Hartford; WMAS, Springfield; 
WMFF, Plattsburg, N. Y.; and 
KGU, Honolulu, Hawaii. Agency is 
Federal Adv. Agency, New York. 

Nesbitt Adds Spots 
NESBITT FRUIT PRODUCTS, 
Los Angeles (beverages), currently 
sponsoring the transcribed quarter - 
hour series titled Passing Parade, 
featuring John Nesbitt as com- 
mentator, on 19 Don Lee stations, 
has supplemented its 13 -week cam- 
paign with the following spot 
schedule: KOB, Albuquerque, N. 
M.; KOVO, Provo, Utah; KAVE, 
Carlsbad, N. M.; KUIN, Grants 
Pass, Ore., KHQ, Spokane, Wash.; 
and KBND Bend, Ore. Program is 
broadcast three times per week, 
with exception of KOB which car- 
ries it weekly. Series was cut by 
World Broadcasting System, Holly- 
wood. Walter K. Neill Inc., Los 
Angeles, has the account. 

Bowey's CBS Series 
BOWEY'S Inc., Chicago (Dari- 
Rich products), on May 31 started 
for 52 weeks Stars Over Hollywood 
on 45 CBS stations, Saturday, 8:30- 
9 a.m. (PST) with West Coast re- 
broadcast one hour later. Program, 
emanating from KNX, Hollywood, 
under production of Paul Pierce, 
feature original two -act plays with 
guest film stars appearing in fea- 
tured roles. Knox Manning is m.c. 
Agency is Sorenson & Co., Chicago. 

CL4SSIFIIED 
Help wanted and Situations Wanted, 7c per word. All other classi- 
fications, 12c per word. Bold face listings, double. BOLD FACE CAPS, 

triple. Minimum charge $1.00. Payable in advance. Count three 
words for box address. Forms close one week preceding issue. 

Help Wanted Situations Wanted 

Experienced Announcer -Major market sta- 
Production -Program Director -Experienced 

-can create ideas - -full of punch and 
tion -5,000 watts. Send complete details imagination. Box 558. BROADCASTING 
immediately. Box 562, BROADCASTING. 

Salesman- Excellent opportunity open in 
eastern metropolitan 5 kw station ; send 
complete details immediately. Box 563 
BROADCASTING. 

Chief Engineer Wanted -Also assistant. 
Thoroughly familiar RCA equipment. 
Full -time station of 1000 watts. Submit 
full resume of qualifications to box 553, 
BROADCASTING. 

A -I Transmitter Engineer Wanted -Ex- 
perience on 5 KW transmitter prefer- 
able. Details of education, experience. 
references, salary and photo first letter. 
Address Box 555, BROADCASTING. 

Wanted- Continuity director. male. for per- 
manent job directing three staff writers 
plus own writing good. punchy commer- 
cial copy for local accounts. No dreamers, 
no poets, no playwrights needed. Must 
understand local merchandising prob- 
lems, have some knowledge program 
building and music and a sense of humor. 
Send samples of announcements and pro- 
grams, photo, background to WGRC, 
Louisville, Kentucky, MBS. 

Sales Manager -One of Americas top 260 
watters in billings in a city of 400,000 
and a network affiliate expects to need 
a sales manager this fall. If you sell per- 
sonally, can handle completely a 4 man 
sales force, know an idea when it comes 
along, and seek a permanent job with 
salary or commission limited only by 
your ability send your record to Box 
560. BROADCASTING. This requires a 

good man --be sure you tell all your 
story. Applications confidential and in- 
terviews will be given the right men. 

Young Man -With limited radio experience 
wants more. Draft exempt. More inter- 
ested in future than immediate earnings. 
Box 556. BROADCASTING. 

Announcer - Experienced in commercial 
continuity and program writing on 
N.B.C. outlet and local station. Draft 
Exempted. Desires Change. Available 
Immediately. Box 557, BROADCASTING. 

Manager -Program Director -For local sta- 
tion . extensive program continuity. 
sales. sales promotion. publicity, public 
relations, and agency experience. Age 27, 
draft exempt. Box 554, BROADCAST- 
ING. 

Progressive. Alert Announcer- Producer- 
With creative ideas and proven ability, 
now with network affiliate. desires asso- 
ciation with progressive California sta- 
tion. Can double equally well as singer, 
actor, writer. Box 551. BROADCASTING. 

Announcer -Sports Commentator -Young 
man, draft exempt. good straight voice, 
rich sports background. Wrote commer- 
cial copy and continuity. Will hit the 
mark, why not with you? E. T. avail- 
able. Box 559, BROADCASTING. 

Proficient Young Man -With good tested 
voice, excellent appearance. radio back- 
ground, seeks connection with radio sta- 
tion, any capacity. College. draft exempt, 
salary secondary, free to travel. Box 564, 
BROADCASTING. 

Production Man ... Director -Experienced. 
Full of audience -building ideas, imag- 
ination. showmanship. References. Box 
661, BROADCASTING. 

For Sale 
For Sale -330 foot narrow base self -sup- 

porting Truscon radiator. Good condition. 
Radio station WIBC, 350 North Meridian, 
Indianapolis, Indiana. 

TRANSMITTER 

WANTED 

1 kilowatt, air cooled, 

must comply with 
good engineering 
standards. Box 550, 

BROADCASTING. 

WRVA COVERS 

RICHMOND 

AND NORFOLK 

IN VIRGINIA! 
50,000 WATTS 

AND WONT 

COLUMBIA AND MUTUAL NETWORKS 

SAUL a .A1M.. CO. NATIONAL .rSnnNrArrvr 

PROFESSIONAL 
DIRECTORY 

JANSKY & BAILEY 
An Organization of 

Qualified Radio Engineers 
Dedicated to the 

SERVICE OF BROADCASTING 
National Press Bldg., Wash., D. C. 

There is no substitute for experience 

GLENN D. GILLETT 
Consulting Radio Engineer 

982 National Press Bldg. 
Washington, D. C. 

JOHN BARRON 
Consulting Radio Engineer 
Specializing in Broodcast and 

Allocation Engineering 

Earle Building, Washington, D. C. 

Telephone NAtional 7757 

HECTOR R. SKIFTER 

Consulting Radio Engineer 
FIELD INTENSITY SURVEYS 
STATION LOCATION SURVEYS 
CUSTOM BUILT EQUIPMENT 

SAINT PAUL, MINNESOTA 

CLIFFORD YEWDALL 
Empire State Bldg. 
NEW YORK CITY 

An Accounting Service 
Particularly Adapted to Radio 

Radio Engineering Consultants 

Frequency Monitoring 

Commercial Radio Equip. Co. 
Main Orne.: Crossroad. of 

7134 Main St. the World 
Kansas City. M.. Hollywood, Cal. 

YNI:.ISr 

RING & CLARK 
Consulting Radio Engineers 

WASHINGTON, D. C. 
Munsey Bldg. Republic 2347 

McNARY & CHAMBERS 
Radio Engineers 

National Press Bldg. DI. 1205 

Washington, D. C. 

el 
PAUL F. GODLEY 

Consulting Radio Engineer 

Phone: Montclair (N. J.) 2-7859 

PAGE & DAVIS 
Consulting Radio Engineer 

Munsey Bldg. District 8456 

Washington, C. C. 

A. EARL CULLUM, JR. 

Consulting Radio Engineer 
Highland Park Village 

Dallas, Texas 

Frequency Measuring 
Service 

EXACT MEASUREMENTS 
ANY HOUR -ANY DAY 

R.C.A. Communications, Inc. 
66 Broad St., New York, N.Y. 

Wh 

RAYMOND M. WILMOTTE 

Consulting Radio Engineer 
Designer of First Directional 

Antenna Controlling 
Interference 

Bowen Bldg. WASH., D. C. NA. 6718 

Advertise in 
E OADCASTING 

for Results! 
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ASCAP to Seek Changes 
Discusses Plans With 

Florida Officials; 
Members Meet 

POSSIBILITY that decision of The 
U. S. Supreme Court which upheld 
the Florida Anti -ASCAP law may 
result in changes, not in those op- 
erations of ASCAP which the law 
declares illegal but in the law it- 
self so as to permit ASCAP to con- 
tinue issuance of blanket licenses, 
was foreseen by ASCAP spokes- 
men last week, following confer- 
ences between State officials and 
executives of ASCAP. 

Meanwhile, at a general member- 
ship meeting, held June 2 at the 
Hotel Astor in New York, ASCAP 
took final steps needed to bring its 
internal organization into conform- 
ity with the requirements of the 
Government consent decree by 
adopting the full agenda of amend- 
ments to its articles of association 
as proposed by its by -laws com- 
mittee and approved by its board 
of directors [BROADCASTING, May 
26]. 

Chief changes are those dealing 
with the election of directors, here- 
tofore chosen by the board itself 
and now, for the first time, to be 
elected by the ASCAP membership. 

Election Plan 

The method of voting worked out 
by the committee, giving to each 
writer member one vote for each 
$20 received from ASCAP during 
the preceding year for domestic 
royalties and to each publisher one 
vote for each $500 so received, oc- 
casioned the most vigorous debate 
of the session, with some members 
advocating the adoption of a "one 
vote per member, regardless of rat- 
ing" system of balloting. The com- 
mittee's ideas prevailed, however, 
and the weighted -ballot system was 
adopted. 

Following this ratification, the 
ASCAP board has appointed nomi- 
nating committees of three pub- 
lishers and six writers, each to se- 
lect the candidates for the six pub- 
lisher and six writer vacancies on 
the board to be filled this year. 
Committees consist of three pub- 
lishers and six writers, the latter 
selected on the basis of income to 
insure representation of all income 
groups. No member of the commit- 
tee may be a board member. 

These committees in turn will 
select the candidates to be sub- 
mitted to the memebrship for elec- 
tion to the board, three writers, 
including the incumbent, and two 
publishers, including the incumbent, 
to be nominated for each vacancy. 
This year six writers and six pub- 
lishers will be elected. Ballots will 
be mailed out to the members as 
soon as the candidates have been 
chosen. 

At the close of the meeting, the 
400 ASCAP members present 
unanimously passed a vote of 
thanks to and confidence in their 
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president, Gene Buck, and their 
present directors. This was taken 
as an indication that the present 
board may be continued without 
change, all members whose terms 
have expired, being re- elected. 

Only reference made at the meet- 
ing to the Supreme Court decisions 
on the Florida and Nebraska anti- 
monopoly laws was the statement 
of Gene Buck, ASCAP president, 
that "the Society will, of course, 
as it always has in the past, comply 
with all laws of the United States, 
both Federal and State." 

Florida Plans 
John G. Paine, ASCAP general 

manager, on his return from Talla- 
hassee that evening reported that 
"ASCAP has been asked to oper- 
ate in Florida as at present for 30 
days during which time ASCAP 
and State officials will work out 
means whereby citizens of Florida 
desiring blanket licenses for use 
of ASCAP music may obtain them 
legally under the new State law." 

With Herman Finkelstein of 
Schwartz & Frohlich, ASCAP coun- 
sel, Mr. Paine had gone to the 
Florida capital following the Su- 
preme Court action to discuss with 
the State's attorney general the re- 
sultant situation and on what basis, 
if at all, ASCAP could continue 
operations in that State. The op- 
timism expressed on his return 
represents a decided change from 
the ASCAP attitude the week pre- 
vious, when the Society had been 
on the verge of informing its 
Florida licensees that their licenses 
were cancelled and they would 
henceforth have to deal directly 
with the individual owners of the 
copyrights of music contained in 
the ASCAP catalog. 

Clearing up any misunderstand- 
ing as to the position of BMI in the 
light of these decisions, Sydney M. 
Kaye, BMI vice -president and gen- 
eral counsel, on June 2 sent the 
following notice to all publishing 

in Statutes 
companies affiliated with BMI: 

To BMI affiliated publishing com- 
panies: 

Statements have been made that the 
recent decisions against ASCAP, rend- 
ered by the Supreme Court of the 
United States, may affect BMI'S abil- 
ity to serve its associated affiliated 
publishing firms. This is not the case. 
The decisions will in no substantial 
way affect either the structure or activ- 
ities of BMI, which has already taken 
steps to comply with the provisions of 
all State statutes applicable to it. The 
very premise upon which BMI was 
founded was that there should be an 
avoidance of all of the monopolistic 
features of ASCAP which have now 
been held to be illegal. 

You may, therefore, be assured that 
BMI will continue to be able to make 
all of the music licensed by it available 
to all music users in all of the States 
of the United States. 

Industry -Wide Support 
BMI has also issued a statement 

concerning the references to its 
structure and activities contained 
in the Mutual "white paper ". Stat- 
ing at the outset that "the broad- 
casting industry does not exist to 
serve BMI" but "BMI exists to 
serve its stockholders and licensees" 
and pointing out that the BMI 
stockholders include approximately 
160 MBS affiliates and all Mutual 
stockholders, with whom it values 
its relationships as highly as it 
does those with any other stations, 
BMI continues that it "does not de- 
sire to be drawn into any contro- 
versies between segments of the 
industry ". 

Planters to Add 
PLANTER'S NUT & CHOCOLATE 
Co., Wilkes -Barre, Pa., on June 23 
starts a heavy news schedule in a 
13 -week eastern campaign which 
includes five -weekly quarter -hour 
newscasts on WSB, Atlanta; 
WMBG, Richmond; WCKY, Cincin- 
nati, and a five -minute news pro- 
gram on WTAM, Cleveland, five 
times per week. Firm plans to spon- 
sor newscasts on additional sta- 
tions. Agency is Raymond R. Mor- 
gan Co., Los Angeles. 

Drawn for BROADCASTING by Sid Hix 

"Darn That Memory Expert ... He's Forgotten His Script Again!" 

BMI About Ready 
For Decree Terms 
Obtains Change to Bring Its 
Pact in Line With ASCAP 
DEADLINE date for BMI to fol- 
low ASCAP's example and com- 
plete its compliance with the terms 
of the consent decree accepted by 
BMI from the Government is June 
11. 

BMI's first preparatory move 
was made last month, when it se- 
cured from U. S. District Judge F. 
Ryan Duffy in Milwaukee modifica- 
tions of the BMI decree to put its 
licensing provisions into the same 
language as those of the ASCAP 
decree. 

BMI claims that the differences 
would place it at a competitive dis- 
advantage, as they appear to have 
been made at ASCAP's instiga- 
tion "to create additional rights or 
eliminate duties on the part of 
ASCAP." 

Change Effected 

For example, BMI's petition 
pointed out, the decree accepted by 
BMI required it to offer a licensing 
plan giving stations the right to 
acquire performing rights in in- 
dividual compositions in the BMI 
catalog, whereas the ASCAP decree 
limits this restriction to " users 
other than broadcasters." This 
would enable ASCAP to sell its 
music to stations on a blanket basis 
by informing them they can get the 
most popular BMI tunes individu- 
ally but that they can't get ASCAP 
music that way. 

Changes in the BMI decree as 
requested were ordered by the Fed- 
eral court May 14 and accepted 
for the Government by Thurman 
Arnold, Assistant Attorney Gen- 
eral; Victor O. Waters, special as- 
sistant to the Attorney General, 
and Warren Cunningham Jr., spe- 
cial attorney. Godfrey Goldmark, 
counsel for BMI in the proceedings, 
accepted for BMI. 

Procter & Gamble Signs 
To Renew Eight Serials 
PROCTER & GAMBLE Co., Cin- 
cinnati, on July 1 will renew for 52 
weeks eight of its five -weekly se- 
rials for different products on 
NBC -Red, as follows: 

Guiding Light (Camay), 3:30- 
3:45 p.m. on 71 Red stations and 
CBC; Road of Life (Chipso), 
10:45 -11 a.m., on 32 Red and CBC; 
Vic & Sade (Crisco), 3:45 -4 p.m., 
on 69 Red; The Goldbergs (Duz), 
11:30 -11:45 a.m., on 16 Red; 
Against the Storm (Ivory Flakes), 
3 -3:15 p.m., on '75 Red and CBC; 
The O'Neills (Ivory soap), 12:15- 
12:30 p.m., on 6 Red; The Story of 
Mary Marlin (Ivory Snow), 11- 
11:15 a.m., on 63 Red, and Pepper 
Young's Family (White Naphtha 
soap), 11:15 -11:30 a.m., on 63 Red 
and CBC. 

Agency on Camay and Chipso is 
Pedlar & Ryan, N. Y.; Benton & 
Bowles, N. Y., handles Ivory Snow, 
and Compton Adv., N. Y., is the 
agency for Crisco, Duz, Ivory 
Flakes and Snow, and White Naph- 
tha soap. 
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"MEET HUGH MOORS AND FAMILY" 
The family of Hugh Moore of Franklin County, Kentucky is repre- 

sentative of the progressive WLW rural audience in the famed Blue 

Grass Region. Mr. Moore is a member of the Franklin County Farm 

Bureau and his wife is active in the Homemakers Club of the com- 
munity. 

The Moores have two grown children, Barbara 19, who is a 

junior at Kentucky State University and Hugh, Jr. who is 23 and is at 
present Secretary- Treasurer and chief clerk of the Franklin County 
Agricultural Conservation Association. 

Although the Moores live over a hundred miles southwest of 
Cincinnati, they depend upon the clear channel facilities of WLW 
to bring them their favorite programs of entertainment, news, weather 
and stock market reports. 

Thirteen- year-old Anne Moore 
is shown her, taking a few 

nutes of relaxation after a 

busy day at Bridgeport High 
School where she is a sopho- 
more. The WLW programs 
which particularly meet with 
Anne's approval are Light of 
the World and Fibber Mc. 
Gee and Molly. 

When it comes to radio entertain- 
ment the tastes of the Moore 
family parallel closely. Mr. and 
Mrs. Moore and Anne spend many ./ 
enjoyable even ings together lis- 
tening to their favorite WLW 
programs -such programs as The 
Boone County Jamboree. Plan- 
tation Party and Walter Win - 
ch ell' s Jergens Journal. at . t+r:. 

+' . . 

'?. 

REPRESENTATIVES: New York - Transamerican 

The fact that the rich blue 
grass soil is excellent for 
raising strawberries is at- 
tested to by M rs. Moore who 
is shown here gathering the 
berries for a shortcake. For 
relaxation, Mrs. Moore turns 
to WLW for her favorite 
programs, among which are 
Ma Perkins and One Man's 
Family. 

Hugh Moore and h is fine team of mules are seen here in a tobacco field that will yield 
a crop next August for the cigarettes of the nation. Like all farmers in the W LW area. 
Mr. Moore is particularly interested in the weather and stack market reports that are 
broadcast by the Nation's Station at times when it is convenient for the farmer to listen. 

Broadcasting & Television Corp. Chicago - WLW, 230 N. Michigan Avenue. San Francisco - International Radio Sales. 



Pt'in the Laboratory -,"in the Field... 

NOW RCA Frequency -Modulation Transmitters 

are 

HAT you want experience... not experiments 

búilt into 'your broadcast equipment, 
has long been an established policy at. RCA. 
And in creating a line of.Frequericy- Modula. 
Lion ..transmitters to bear the RCA name, we 

have not forgótteñ this policy..... . 

Each step was carefully studied. It was the 
long way . ...the way that is unsparing of time 
and expense and effort...but the only way that 
gives you new products ready for commercial 

operation, with every potential source of trouble 
removed. 

The new RCA line of F -M Transmitting 
Equipment is right. Proved in the laboratory 
and proved in the field, its unusual innova- 
tions of design are all fundamentally reliable 
and trustworthy. And the RCA line is complete. 

There are no "shopping tours" for you to make 
-no need to pick up additional units here 
and there ... units which may check up well 
independently, but may not operate perfectly 
if hooked up with unrelated components: 

The new RCA F -M systems feature Direct 
Reactance Modulation and the Crosby Stabil- 
izing. Circuit. The oscillator is swung in ac- 

cordance with modulation by means of a bal 
anted push -pull reactancè modulator. Under 
quiescent conditions, thèse -tubes_ draw equal 

oppositely -phased currents from the oscillator 
tank. The audio signal unbalances these two . 

tubes to produce an effective positive or neg- 
ative reactance shunting the tank, directly 
swinging the oscillator frequency without other 
intervening processes. Since no audio . tubes 
are inserted between the input and the modu- 
lator grids, there is virtually no opportunity 
for distortion to appear at any audio frequency. 

The basic frequency -modulated oscillator is 

a Dow (electron- coupled) circuit used for many 
years in RCA -built government, eqúipment. 
Available to the designers of RCA F -M trans -. 
mitters was a wealth of design and field èx- 

perience on self- excited oscillators of stability . 
comparable to that of crystals, required in 
equipment built to the exacting Army and Navy 
specifications. Inner and outer, constant ,tem- 
perature chambers and cómpensating capac- 
itors for the oscillator are parr- and 'parcel of . 

the simple and convenient way tó obtain high - - 

stability. ' 

To this inherently stable system is added a 

simple and effective frequency -control circuit 
using only three tubes. This stabilizer uses no 
moving parts; is certain and reliable in action. 
Write for complete data on RCA Frequency - 
Modulation broadcast equipment. 

Use RCA Radio Tubes in your station for finer performance 

it FINER PER 
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RCA Manufacturing 
Company 

ew York: 411 Fifth 
e. Chic 

ago: 589 E. 111inois St. 

Inc., Camden. !.. q Canada; 
RCA Victor Co Atlanta: 530 Citizens 

5 outhern 

Service of the Radio Corporation . Ltd. Montreal of America Bank Bldg, Dallas: Santa Fe Bldg. San rancisco: 
170 Ninth St. 80117p.00d: 

1016 N. 7eymoee Ava. 


