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time buyers, account executives! 

c l i p and k e e p this important list .. . 

... 
Here are the 16 great war -active 

cities of more than 100,000 

people each covered every hour 

of every day by WO R. 

That WOR has sold -does sell -; 
that WOR can add dealers; 

simplify and safeguard distribu- 

tion, in these cities and beyond 

them is more than adequately 

proved in the majority of 99 

WOR success stories. Call, 

write, or wire 
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Intensive Coverage 
This is the fourth in a series 
ing WLS coverage, by counties, 
These 19 counties comprise 
ninth congressional districts 
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This Area 

of THREE Families Wrote 
this area of Michigan, WLS last year received 70,398 letters. In the 

there are 189,550 radio homes. Thus we received definite evidence of 
from 37% of the radio homes - better than one out of three! That's 
coverage! The WLS Major Coverage Area, as proved by mail response, 

over an even larger area of Michigan and includes the majority of 
Indiana and Wisconsin as well! This is Midwest America, where the 

of radio families habitually tune to WLS. They listen and respond ... 
than a million letters a year! 
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As Ffexk4/e As 4 He//cop ter 
This is a helicopter. It can fly in any direction, 

has wheels and pontoons, can land on your 

lawn or your favorite swimming hole. To say 

that an advertising medium is as flexible as 

a helicopter is indeed to pay it a compliment. 

Yet radio is just that. You can buy spot an- 

nouncements or programs. You can be on to- 

morrow, even tonight. You can address men, 

women and children ... separately or simul- 

taneously. You can pick your markets and 

concentrate your advertising where it pays most. 

That, of course, is where WDRC comes into 

the picture. Hartford is second in income only 

to Washington, D. C. And WDRC is second to 

none in presenting your product to Hartford. 

It's natural that each year more advertisers 

spend more of their appropriation 1) on radio, 

2) in Hartford, and 3) on WDRC. Write Wm. 

Malo, Commercial Manager, for a schedule 

that will fit your needs. 

DASIC CsS HARTFORD 

D 
CONNECTICUT'S PIONEER BROADCASTER 

Published every Monday, 63rd issue (Year Book Number) published in February by BROADCASTING 
second class matter March 14, 1933, at Post Office at PUBIon, 
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INC., 870 National Press Washington, D. C., under act of Building, Washington, D. C. Entered am 



Motorman Botts has discovered 
the secret of success . . . 

400". I . I 
He's gone to buy up 

time on KFAB . e 

You, too, can easily learn how to be 

a Successful Business Man. Simply 

place your accounts on this station. 

Here's why! Our listeners, in the 

farm and small town areas through- 

out Nebraska and her 
largest farm 

states, are spending the 
Such income 

income in their history 
the cycle 

is doubled and tripled by 

of its spending -from farmer to mer- 

chant to doctor to grocer to whole- 

saler to farmer ad infinitum 

When these people buy, they buy 

what KFAB recommends. It becomes 

exceedingly obvious, therefore, which 

station you need to do a complete 

selling job for your account. 
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NO. 1 CENTER OF WAR ACTIVITY 

Metropolitan Area Population Now - 
-1). 1,151,000 4- 

a 25% increase of 231,000 persons since 1940 

Tell your message in America's key market at 
WOL's low rates. No rate increase since 1938 

Gel the Fat, Iron WOL - Washington. D. C.- Affiliated with MUTUAL BROADCASTING SYSTEM 

BROADCASTING Broadcast Advertising 



Independent 

WORLD NEWS COVERAGE 

From its organization in 1907 the United Press has gathered worldwide 

news from its independent sources, from its own American trained corre- 

spondents. Likewise since this date it has distributed American news abroad 

in a constantly growing volume. 

Such barriers as existed to free and independent news gathering and 

distribution throughout the world were leveled by the U.P. very shortly 

after its organization. The result was a revolution in world news -gathering 

and distributing methods. 

Since 1907, the news of the North American continent has been dis- 

tributed to newspapers in foreign countries via cable and wireless by the 

United Press. 

The United Press began the sale of world news to the newspapers of 

Latin America in 1916, more than two years prior to any attempt by any 

other American news agency to operate in that field which theretofore had 

been monopolized by the Havas Agency. 

United Press clients never have been dependent for their world news 

coverage on the propagandized and often nationally biased services furnished 

by Reuters (British), Havas (French), or Wolff (German). 

NOW AS ALWAYS 

The World's Best Coverage of the World's Biggest News 

by UNITED PRESS 



On WABC leading station in New York 

KATE SMITH SOLD 

Before sunrise on October 6th Kate Smith 

arrived at the studios of WABC, 485 

Madison Avenue, Manhattan. At 6:00 A.M. 

she went on the air for 5 minutes urging 

people to buy War Bonds and to telephone 

or telegraph their orders to her personally. 

During the rest of that day and night 

(until 2 :00 A.M. the following morning) 

she was on the air 30 different times. Ted 

Collins alternated with her on the air with 

31 eloquent appeals. And 22 times that day and night WABC's staff announcers made appeals. 

Under Kate Smith's leadership, the coordination of her magnificent talents with the facilities 

of WABC, the New York Telephone Company and the Postal Telegraph Company, a day in radio, 

the like of which no man has ever heard, and a personal patriotic triumph the like of which no 

man or woman has ever matched, resulted in the sale at WABC of $572,000 in U. S. War Bonds. 

And during this day and night Kate Smith personally answered over 1900 telephone calls from 

purchasers- answered them graciously, unhurried, warm and friendly, as only Kate can be. The 

New York banks gallantly and eagerly added their sales of War Bonds for the day to swell this 

amazing total to $2,013,500. 

Of the humble but efficient part which WABC played in this historic achievement, we are 

pardonably proud. We've never assisted in a more inspiring demonstration of the power of radio 

to reach the hearts and minds and pocketbooks of the world's greatest city. 

Owned and operated by the COLUMBIA BROADCASTING SYSTEM. Represented nationally by 
Radio Sales with offices located in Chicago, Los Angeles, St. Louis, San Francisco, Charlotte. 

THIS IS THE POWER OF 



on WJSV leading station in Washington 

`3,000,000 IN WAR BONDS! 

Three weeks after her New York success, Kate Smith stood before a WJSV microphone in Wash- 

ington, D.C., at daybreak of October 29th. As the studio clock clicked to 6:05 A.M. she went on 

the air to speak for five minutes about the purchase of War Bonds. It was the first of 29 patriotic 

pleas Kate Smith made before one o'clock the next morning. 

For nineteen tireless hours Kate "stood by" at microphone and telephone - making and taking 

orders for War Bonds - bringing to bear on this great cause all the deep sincerity of her nature, 

the persuasive power of her personality. At her side was Ted Collins, joining his efforts to Kate's 

with 23 air -appeals of his own. 

Both Postal Telegraph and the Chesapeake & Potomac Telephone Company lent their facilities 

to the campaign. And as in New York the listen- 

ing public responded magnificently- telephon- 

ing and wiring Kate Smith at WJSV until War 

Bond sales for the day soared to $511,650. 

Washington's banks- sharing the warm enthu- 

siasm of the public- donated their sale of Bonds 

to the Kate Smith campaign to bring the day's 

total to $1,016,750. 

In this great tribute to a cause, Kate Smith 

stands supreme. WJSV feels privileged to have 

been the means of carrying Kate's voice to every 

corner of the nation's capital market. 

Owned and operated by CBS. 

À S ]; I N G T D yr Represented by Radio Sales: New 
f York, Chicago, Los Angeles, St. 

uor Louis, San Francisco, Charlotte. 

LEADERSHIP IN RADIO 



What do 90U 
Now the War of Nerves is backfiring! 

On September 21, untold thousands of Ger- 

mans and their conquered slaves heard the 

first of a new kind of radio propaganda 

program, sent as part of the dedicatory 

program of WGEO, General Electric's new 

100,000 -watt shortwave station beamed at 

Europe. 

The program was a three -quarter -hour broad- 

cast written by Ted Huston and produced 

under the direction of John Sheehan. In 

blood - curdling dramatic re- enactment it 

depicted the horrors of the German war 

machine in its ruthless march against civili- 

zation. Then it foretold the revenge of justice 

and the inevitable doom of Hitlerism. In a 

think of SONDUOX, Hitler? 
rising roar of wind and factory whistles and 

wheels of American production, the voice of 

fate spoke out -in actual words -to promise 

the death of the Nazi monster... . 

We wish you could have heard it. like us, 

you would have been shocked and thrilled 

and stirred. Like us you would have 

been deeply impressed with the capacity 

of Sonovox to create dramatic illusions -to 
help sell Freedom as easily as it helps sell 

any of the products listed at the right... . 

How can you use Sonovox to increase the 

effectiveness of your radio efforts? Our top- 

flight Production Department would be glad 

to submit some ideas. Get them! No obliga- 

tion, of course. Address: 

WRIGHT- SONOVOX. INC. 
"Talking and Singing Sound" 

CHICAGO .... NEW YORK .... HOLLYWOOD 

FREE & PETERS, INC., Exclusive National Representatives 

SONOVOX CAMPAIGNS 

Allied Mills, Inc. (Wayne Feeds) 

American Chicle Co. (Black Jack Gum) 

American Industries Salvage Committee 
(Steel Scrap Drive) 

Bismarck Hotel Co. 

Buick Motors Division of General Motors 
Sales Corp. 

Chicago, Milwaukee, St. Paul and 
Pacific R. R. 

Chick Bed Company (Chick Bed Litter) 

Emerson Drug Company (Bromo Seltzer) 

Christian Feigenspan Brewing Company 
(Feigenspan and Dobler P.O.N. 
Beers and Ales) 

Colgate -Palmolive Peet Company 
( Vel, Palmolive) 

Feltman -Curme Shoes 

Forum Cafeterias of America 

Grocery Store Products Sales Co., Inc. 
(Fould's Macaroni Products) 

Christian Hansen Laboratory, Inc. 
(Junket Quick Fudge Mix) 

Lever Brothers Co. (Lifebuoy Soap) 

Naval Aviation Selection Board 

Navy Seabees (U. S. Navy, Construction 
Battalions) 

Pan American Coffee Bureau 

Purity Bakeries Corp. (Taystee Bread, 
Grennan Cakes) 

Alvino Rey and his Orchestra (in all 
broadcasts) 

Shell Oil Company 

U. S. Treasury Dept. 

Velie -Ryan, Inc. (Nesbitt's California 
Orange Drink) 

CHICAGO: :Ro N. Michigan NEW YORK: 247 Park Atv. 
Franklin 6373 Plaza 5 -4131 

SAN FRANCISCO:: s s Sutter HOLLYWOOD: s 512 N. Gordon 
Sutter 4353 Gladstone 3949 

ATLANTA: 322 Palmer Bldg. 
Main 5667 
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Tax Relief Available on Excess Profits 
Treasury to Rule 

On Individual 
Petitions 

RELIEF from the 90% tax on 
excess profits may be procurable 
by many broadcasters under Sec- 
tion 222 of the Revenue Act of 
1942, officials of the Bureau of In- 
ternal Revenue told BROADCASTING 
last week. Each appeal for relief, 
however, must be decided separ- 
ately and no provision of the Act 
will provide general benefit for the 
industry. 

The new Section 222 amends and 
liberalizes reductions permitted last 
year under Section 722, extending 
permission for corporations to com- 
pute their tax on the net income 
for an average base period instead 
of on capital investment. 

Types of Adjustments 
Industry observers have pointed 

out that, as a service industry, 
broadcasting has a relatively light 
capital investment and that with- 
out benefit of the average income 
tax base, the taxable excess profits 
would be much higher. 

The 1942 tax law virtually per- 
mits all corporations to use average 
income over a period of years as 
the basis of excess profits calcu- 
lations. Section 222 provides a num- 
ber of instances in which the "aver- 
age income" may be modified to 
reduce the tax in case the sample 
years 1936 -39 do not fairly repre- 
sent "average years" of the firm's 
operations. 

Some of the instances where 
broadcasters may expect adjust- 
ments are: 

1. Where production of serv- 
ice was interrupted in the pe- 
riod 1936 -39 by fire, strikes 
and other events, and where 
earnings have therefore suf- 
fered. Such a year, the Internal 
Revenue people say, is not rep- 
resentative of the earnings of 
the corporation. 

2. Where one or more of the 
base years was particularly un- 
profitable because of unusual 
economic conditions. This has 
been interpreted by the Bureau 
of Internal Revenue to include 
unfavorable local business con- 
ditions or other individual eco- 
nomic reverses. 

3. Where a broadcaster has 
suffered from economic rever- 
ses common to the entire in- 
dustry, if figures proving such 
a reverse can be demonstrated 
for one of the base years. 

4. Where the taxpayer either 
during or immediately prior to 
the base period 1936 -39 has 
commenced business, or 
changed the character of his 
business. The law states that 
if the earning level, by the end 
of the base period had not 
reached an amount it would 
have attained if the change 
had been made two years pre- 

vious to the date it was actual- 
ly made, relief may be had. 
"Change" here will be inter- 
preted as a change in the op- 
eration or management; a dif- 
ference in the product or 
services offered; a difference 
in capacity for production or 
operation; a difference in the 
ratio of non -borrowed capital 
to total capital. 

5. Any other factor which 
might reasonably be consid- 
ered as resulting in an inade- 
quate standard of normal earn- 
ings. 
These five opportunities for ad- 

Expense in Sale of War Bonds 
Is Deductible, Treasury Rules 

But 5% Net Income Deduction for Time Donated 
To Federal Programs Is Deemed Unlikely 

WHILE THE Treasury has not 
yet formally decided whether broad- 
cast stations will be permitted to 
make a 5% net income deduction 
on tax returns for time donated to 
Government programs, it was indi- 
cated in a ruling of the Bureau of 
Internal Revenue :overing time 
donated for War Bond sales that 
such special credits probably will 
not be allowed. 

Guy T. Helvering, Commissioner 
of Internal Revenue, last Wednes- 
day notified the NAB that expenses 
incurred in connection with sales of 
War Bonds are "deductible as or- 
dinary and necessary business ex- 
penses". He said the same reason- 
ing had been applied in the case 
of newspapers. 

'Ordinary, Necessary' 
Mr. Helvering's letter was in 

response to questions propounded 
by Russell P. Place, NAB counsel, 
last July, having to do with War 
Bond sales. The direct question of 
tax deductions for all types of Gov- 
ernment campaigns and programs 
was not covered, though observers 
felt Commissioner Helvering's con- 
clusion in the War Bond case prob- 
ably would apply to the broader 
question. 

The test of whether expenditures 
are deductible from gross income 
is whether they are ordinary and 

necessary costs directly connected 
with or pertaining to the taxpayer's 
trade or business, Commissioner 
Helvering wrote apropos the bond 
sale question. 

By broadcasting information as 
to the necessity of buying War 
Bonds, he added, stations are car- 
rying on "one of the functions for 
which they are organized and the 
expenses incurred in connection 
therewith are deductible as ordi- 
nary and necessary business ex- 
penses on the basis of the reason- 
ing applied in the case of news- 
papers". 

At the Treasury it was reported 
that the matter of total deductions 
for Government programs was still 
under consideration. This will in- 
volve an interpretation of an 
amendment to the 1942 tax law al- 
lowing a maximum of 5% of the 
taxpayer's net income to be de- 
ducted where contributions or gifts 
to Federal and State governments 
are involved. If it is concluded that 
the donations of time by stations 
constitute contributions, stations 
will be permitted to deduct the 5% 
item. 

Letter a Precedent 

Although there was no formal 
statement from Internal Revenue, 
it was indicated that the NAB let - 

(Continued on page 47) 

justments, the Bureau of Internal 
Revenue explained, can legitimate- 
ly be interpreted to allow major 
relief for stations that have in- 
creased their facilities, or improved 
their network affiliations in recent 
years. Such adjustments may easi- 
ly be interpreted to mean "chang- 
ing the character of the business" 
under (4) above. The same provi- 
sion will be of considerable aid to 
operators who have taken over 
their property since 1936, and who 
suffered depressed earnings in the 
base year period. 

Average Net Income 

Importance of the provision was 
made clear by broadcasting serv- 
ice income figures supplied by the 
FCC since 1938. The average net 
income of 50,000 -watt clear -channel 
stations has jumped from $302,400 
in 1938 to $370,477 in 1941, accord- 
ing to the FCC figures. Under the 
tax law, the stations conceivably 
could be taxed the maximum 90% of 
most of the $68,000 increase. How- 
ever, the FCC figures show that 
there were 31 50,000 -watt clear - 
channel stations in 1938, and 42 
in 1942. At least 11 of these sta- 
tions, those that obtained increased 
power, will be able to get adjust- 
ments in their tax base under the 
section, the Bureau of Internal 
Revenue demonstrated. 

BROADCASTING'S informant at In- 
ternal Revenue pointed out that 
stations seeking relief because of 
local difficulties might find it valu- 
able to provide figures proving 
that their earnings for a particu- 
lar base year were below the gen- 
eral trend for the industry. Sam- 
ple earning figures fer average 
fulltime radio stations in recent 
years, computed by BROADCASTING 
from FCC reports on industry in- 
come, follow: 

1938 1939 1840 1941 
50 kw. 
Clear __$302,400 $284,094 $299,096 $370,477 
5 -26 kw. 
Clear __ 55.765 40,834 63,460 28,887 
Regional 43.275 82,222 48,367 56,397 
Local __ 8,127 4,827 7,327 7,894 

The value of such figures is ac- 
centuated by a notation in the In- 
ternal Revenue instruction book 
noting that a taxpayer should be 
prepared with figures of this na- 
ture when seeking to prove that 
his earnings during the base years 
were abnormally low. He should 

(Continued on page 54) 
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Federal Probes Cover Locals' Income 
Plight of Independents 

Concerns Several 
Branches 

DISTURBED over reports that 
a number of independent locals, 
notably those in the Rocky Moun- 
tain area and in the South, may be 
forced to suspend operations be- 
cause of depleted income, several 
Government agencies are undertak- 
ing studies to ascertain the status 
of thee stations, their need in the 
war e ort and methods of coming 
to their aid. 

Gardner Cowles Jr., assistant di- 
rector of the Office of War Infor- 
mation in charge of domestic op- 
erations, said last Wednesday the 
Government is preparing to investi- 
gate the plight of the smaller non - 
network stations which have been 
hard -pressed since the war's out- 
break. 

His comment came after FCC 
Chairman James Lawrence Fly 
had stated last Monday he believed 
"some way ought to be worked out 
to enable non -network stations to 
remain on the air and perform" 
a necessary service to the people 
and the Government. 

Mountain Area Hit 
While Mr. Cowles did not indi- 

cate what OWI planned to do about 
relieving the stations of their diffi- 
culties after the study, to be under- 
taken promptly, Chairman Fly said 
there were several possibilities in- 
cluding loan, payment for pro- 
grams by the Government, and 
some measure of relief through 
tax measures [see editorial, BROAD- 
CASTING, Dec. 7 and this issue]. 

Mr. Cowles, president of the 
Cowles stations in Iowa, editor -in- 
chief of the Des Moines Register - 
Tribune and publisher of Look, said 
the preliminary reports indicated 
that the stations most seriously 
affected are in the Rocky Mountain 
area. He added, however, that the 
study would not be confined to that 
section of the country. 

"I don't know how serious the 
situation is, nor how widespread," 
he declared. "We are on the verge 
of making a fact -finding investiga- 
tion to find out which stations are 
suffering and whether it is national, 
regional, or local advertising that 
has suffered." 

Reports have been current that 
a substantial number of stations 
may be forced to give up the ghost 
by next March if some relief is 
not afforded them. There has been 
some talk of expanding network 
operations to supply such stations 
with program service. It was 
pointed out, however, that while 
network service might attract ad- 
ditional business, it could not be 
ascertained whether this would be 
enough to offset the red ink. 

Queried directly whether he 
meant Government payment for use 
of time, Mr. Fly answered affirma- 
tively at his Monday press confer- 

ence. Then after considering the 
possibility of loans momentarily he 
opposed that possibility, saying that 
he was "reluctant to see the Gov- 
ernment get any sort of stake in 
private broadcasting ". In fact he 
said he preferred to see the prob- 
lem handled otherwise, but felt that 
the problem must receive serious 
consideration promptly. 

Staying on the Air 
Mr. Fly said he didn't think it 

was a question of whether the FCC 
was going to keep stations on the 
air but rather one of how such sta- 
tions could be kept on the air. In 
defining smaller stations, Chair- 
man Fly said he had particular 
reference to those situated in small 
cities reliant upon local radio busi- 
ness, which is drying up as a re- 
sult of the reduced civilian econ- 
omy. 

Furthermore, he observed that 
such stations seldom share in the 
institutional advertising now prev- 
alent among national advertisers 
currently involved in war produc- 
tion, since this type of advertising 
is predominantly placed with the 
networks. 

To illustrate the importance of 
the smaller stations. Chairman Fly 
said that some of these stations are 
the only mediums available to Gov- 
ernment in reaching the people in 
scattered rural communities. Con- 
versely, he said that the people in 
such communities have come to be 

"mightily dependent" upon those 
stations to stay on the air, per- 
forming a necessary service to the 
people and the Government alike. 

It was suggested that the Bu- 
reau of Internal Revenue was con- 
sidering a plan to allow deductions 
for time given to the Government. 
Chairman Fly pointed out this was 
a matter for the Bureau of Internal 
Revenue, but he commented that 
such a move would not likely pro- 
vide adequate relief for the smaller 
stations which are not presently 
making money. 

Chairman Fly explained that 
stations are gathered in clusters 
around the larger cities owing to 
economic factors, whereas public 
need is not an important determi- 
nant in the situations of stations. 
Consequently he said there was no 
way of shifting stations around 
because the economics of the sta- 
tion's location insure a station's 
profitable operation. He could see 
no value in closing down stations 
in larger cities except for the man- 
power which would result from 
such a closure. 

He admitted he had no idea of 
how programs could be paid for, 
but recognized the urgent need. He 
said he would not limit considera- 
tion of payment to the smaller sta- 
tions, but emphasized that isolated 
communities with only one station 
need relief promptly to serve the 
needs of the Government and their 
listeners. 

'17 Buyers for Blue' -- Kobak; 
Network, Petrillo Hold Talks 
THERE are 17 prospective buyers 
of the BLUE Network Co. -all 
equally as big as RCA. 

The BLUE is progressing in its 
talks with Petrillo, while the indus- 
try as a whole is fighting him. 

Plans for the rebroadcast via 
transcription of many of the net- 
work top productions during the 
daylight hours to compete with the 
"soap operas" are being formu- 
lated by the BLUE. 

These and other revelations 
came from Edgar Kobak, execu- 
tive vice- president of the BLUE, 
in a stopover in San Francisco 
during a business swing around the 
country. He was guest of honor and 
principal speaker at a luncheon 
Dec. 4 attended by approximately 
100 leading business executives, 
advertisers and advertising agency 
officials at the St. Francis Hotel. 

Commenting on the satisfactory 
talks with Petrillo, Mr. Kobak said 
the industry was fighting the music 
czar, but not the BLUE. It chose 
to meet him on his own ground and 
thrash out their differences in per- 
son, he said. "You can't smear a 
labor leader and win your case," he 
explained. 

Mr. Kobak told of some of the 
innovations introduced by the 

BLUE and of its steady increase 
in commercial sponsorship. War- 
time advertising, he maintained, 
is picking up in all media. True, 
some advertisers are dropping out 
but others quickly take their places. 
The group buying more advertising 
comprises the manufacturers whose 
plants have been converted to war 
industries but want to keep the 
public mindful of their products, 
he said. Among those attending 
were Don E. Gilman, BLUE vice - 
president in charge of the western 
division, and William Ryan, BLUE 
manager in San Francisco. 

WTAG Names Rayner 
APPOINTMENT of the Paul H. 
Raymer Co., exclusive station rep- 
resentative, as national sales rep- 
resentative of WTAG, Worcester, 
effective Dec. 14, was announced 
last week by E. E. Hill, WTAG 
managing director. Raymer re- 
places Edward Petry & Co., which 
has shifted from WTAG to WAAB, 
Yankee Network outlet removed 
this month from Boston to Wor- 
cester. WTAG now is an NBC out- 
let, but shifts to CBS next April. 
WAAB is an MBS outlet. The 
Petry Co. represents all four of 
the Shepard- operated stations. 

WAAB ON THE AIR 
FROM WORCESTER 

WAAB, former Boston s t a t i o n, 
went on the air officially from Wor- 
cester, Sunday, Dec. 13, at 8 a.m., 
operating on 1440 kc., 5,000 watts 
day and night. WAAB will carry, 
in addition to Mutual programs, 
broadcasts originating at WNAC, 
Boston, key station of the Yankee 
network. Studios are located in the 
Barnard Dept. Store building, 
Worcester, the transmitter at Hol- 
den. 

Supervisor and sales manager is 
Mrs. Dorothy Robinson, former 
producer of radio plays and later 
commercial manager of WTAG, 
Worcester. Edward Crockett and 
Margaret Schaeffer will assist Mrs. 
Robinson in the business depart- 
ment. 

New Quarters for NAB 
Will Be Opened Dec. 21 
NEW HEADQUARTERS of the 
NAB, a few blocks away from the 
existing offices, will be open for 
business Monday, Dec. 21, accord- 
ing to C. E. Arney Jr., assistant 
to President Neville Miller. Final 
arrangements for the removal 
were completed last week with the 
approval by the District of Colum- 
bia Zoning Commission of use of 
the building for "educational pur- 
poses". 

NAB, along with other occu- 
pants of the Normandy Bldg. at 
1626 K St., NW, was forced to va- 
cate when the Government took 
over the entire building for use by 
the Rubber Conservation Board. 
The new quarters, at 1760 N St., 
NW, were purchased by NAB for 
$31,000 (see cut in Nov. 30 issue). 
Mr. Arney said the moving would 
take place the weekend of Dec. 19. 
The telephone number -NAtional 
2080 -remains the same. 

Lt. Chandler Prisoner, 
Not Killed, Kin States 
LT. BARRON CHANDLER, 
USNR, reported several weeks ago 
as killed in action in the South Pa- 
cific, is believed to be a Japanese 
prisoner, taken when Corregidor 
fell last May, according to his 
brother -in -law, Paul M. Lion, chief 
of radio operations of the FCC's 
Common Carrier Division. 

Mr. Lion, himself a retired Naval 
officer, asserted that last available 
information from the Navy indi- 
cated that Lt. Chandler had been 
wounded while commanding a mo- 
tor torpedo boat in the South Pa- 
cific and had been taken to Cor- 
regidor. He suffered machine gun 
wounds in both ankles. Just two 
days before Corregidor fell, Lt. 
Chandler was reported as conval- 
escing at that fort. Consequently, 
he said, it is presumed that he is 
a prisoner. The official records now 
show him to be "missing in action ". 

Corning Glass Spots 
CORNING GLASS WORKS, Corn- 
ing, N. Y., started Dec. 13 a 12- 
day campaign in behalf of its 
Christmas tree ornaments, using 

`transcribed announcements on a 
nationwide basis. Agency is BBDO, 
New York. 
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A JOB TO DO 

AND WE'RE DOING IT! 
WSIX has a job to do for its advertisers - 
delivering coverage of the rich Nashville 
market. That's a complex job, but we're do- 

ing it! 

Wire for full information on the 
Nashville market and sta- 

tion coverage 

BROADCASTING Broadcast Advertising 

Our station strategy includes heavy use of 

news, sports and music to draw the listeners, 
with ample power (5,000 watts day and night) 
to reach them. 

SPOT SALES, INC. 
National Representatives 

STATION I 
New York Chicago San Francisco 

NASHVILLE, TENN. 

KILO980 

CYCLES 
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Philadelphia Tests 
Coordinated Plan 
For Federal Plugs 
Ow! Scheduling Is Said to 
Ease Broadcast Problem 
PHILADELPHIA stations are be- 
ing used as a "guinea pig" by the 
Office of War Information to test 
the new coordinated plan of broad- 
casting all Government war agency 
announcements which will be 
adopted on a nationwide scale 
shortly after the first of the year. 
The plan, it was announced, has 
been in operation in Philadelphia 
since Dec. 1. 

The nine network and inde- 
pendent stations in the city have 
been used as a testing field while 
11 other OWI regions throughout 
the country were being organized 
for nationwide adoption of the sys- 
tem. The ultimate aim is to have 
all broadcasting stations in the 
country schedule 12 to 16 one- 
minute periods daily of war agency 
announcements prepared by the 
national and regional office of OWI. 

Station executives in Philadel- 
phia say the new system simplifies 
war message broadcasts and makes 
more effective scheduling possible. 
Dissemination of important war 
agency pronouncements covering a 
variety of subjects from rationing 
to manpower problems is said to be 
facilitated. OWI officials pointed 
out that the new plan is entirely 
voluntary and was worked out by 
the radio industry to avoid con- 
fusion and to assure broadcast of 
vital messages from the welter of 
information which various Govern- 
mental agencies clamor to get on 
the air. There is no suggestion of 
censorship, station operators be- 
ing free to use the announcements 
at their convenience, it is stated. 

Improved Scheduling 
Dr. Leon Levy, consultant for 

the Philadelphia region for the 
OWI and president of WCAU, 
Philadelphia, said the experiment 
in the Philadelphia area has been 
so successful that it will be extend- 
ed to all stations in Pennsylvania, 
Maryland and Delaware on Dec. 
21. Results of the wider regional 
experience then will be worked 
out in the national plan. 

All Government announcements 
are handled through national and 
regional OWI offices. Strictly na- 
tional announcements are covered 
in weekly recordings sent from 
Washington, but to allow for pres- 
entation of local or regoinal prob- 
lems, the national announcements 
are limited to '75% of the total. 
The one -minute messages vary 
from 16 per day for independent 
stations to 12 per day for network 
or affiliated stations. Thus, if an 
independent station uses 12 an- 
nouncements from Washington, it 
will also schedule four of the re- 
gional announcements. The latter 
are prepared in typescript by the 
regional OWI office. Typescripts 
of the recordings are also furnished 
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Appeals From Monopoly Rules 
Filed With the Supreme Court 

NBC, CBS Claim Net Rules Unconstitutional and 
Destructive; Justice Dept. Suit Deferred 

THE LAST and most important 
lap in the life- and -death battle of 
NBC and CBS against the FCC 
chain -monopoly regulations was en- 
tered last Thursday with filing of 
automatic appeals from the adverse 
decision of the statutory three - 
judge court in New York in the 
Supreme Court of the United 
States. In separate pleadings CBS 
and NBC asked the Supreme Court, 
which once before had reversed the 
lower court on the question of juris- 
diction, to nullify the regulations 
as unconstitutional, improper and 
destructive of their operations. 

The statutory three -judge court, 
in its actions last month, upheld 
the Commission's contentions of 
jurisdiction but enjoined the agen- 
cy from enforcing its rules until 
there had been adjudication of the 
issues in the highest tribunal. 

Regulations Held Up 
The appeals are automatic under 

the Urgent Deficiencies Act, which 
provides for direct appeal to the 
Supreme Court from judgments or 
decrees of three -judge courts. Argu- 
ment is expected during the cur- 
rent term. The New York tribunal 
issued an order restraining the 
FCC from enforcing its regula- 
tions until Feb. 1, or the argument 
of the appeal before the Supreme 
Court, whichever is earlier. 

The NBC appeal was filed by 
John T. Cahill, its chief counsel, 
joined by David M. Wood, solicitor 
for WOW, Omaha, which partici- 
pated in the original action as an 
NBC outlet; and Thomas H. Mid- 
dleton, attorney for WHAM, Ro- 
chester, which participated as a 
BLUE Network outlet prior to the 
separation of the RCA -owned com- 
panies. The CBS appeal bore the 
signatures of Charles Evans 
Hughes Jr., who handled argu- 
ments in the lower courts, and for- 
mer Judge John J. Burns, CBS 
general counsel. 

In the light of the Supreme Court 
appeals, Federal Judge John P. 
Barnes, of the Chicago Federal 
District Court, last Tuesday au- 
thorized postponement until April 
12 of the Government's anti -trust 
suit against RCA -NBC and CBS, 
after the parties had joined in the 
plea. The case had been set for trial 
Dec. 11. 

The MBS $10,000,000 triple - 
damage suit against RCA -NBC, set 
for trial on the same date, also was 

to permit a station to make "live" 
announcements. 

The announcements are limited 
to Government information, includ- 
ing that emanating from the Army, 
Navy and Marine Corps, and are in 
addition to strictly local campaigns 
such as charity drives, meat con- 
servation, transportation, and 
similar activities. 

granted a 120 -day postponement. 
The issues in the anti -trust suit 
largely parallel those involved in 
the pleadings before the Supreme 
Court. In granting the extension, 
Judge Barnes indicated it was un- 
likely that the radio litigation 
would come to trial April 12 in 
view of the pendency of a multi- 
million- dollar patent suit before his 
court. 

The CBS Supreme Court appeal 
was broader than that entered by 
NBC, as had been the case in the 
court below. CBS counsel contend- 
ed that because affiliated stations 
fear the loss of their licenses as a 
result of the eight punitive regu- 
lations, they will not negotiate for 
or enter into or renew affiliation 
contracts, and have threatened to 
cancel and repudiate them. Many 
stations, it was claimed, have noti- 
fied the network that because of the 
regulations they will not be bound 
by their contracts after the regula- 
tions become effective. 

Holding that the regulations im- 
pair seriously the ability of CBS 
to compete for national advertising 
and to maintain its identity and 

goodwill, CBS argued they will 
make the operation of the network 
burdensome and more costly, re- 
duce earnings and compel a change 
in the fundamental character of its 
business and render its property 
less valuable. 

An overall attack upon the FFC's 
authority to promulgate the regula- 
tions was made. The order was 
branded illegal and void, and be- 
yond the statutory authority of the 
Commission as well as Constitu- 
tional guarantees. The court was 
asked to set aside, annul and per- 
manently enjoin the regulations. 

The rules were further branded 
as arbitrary and capricious in that 
they "bear no reasonable and ra- 
tional relationship" to the statu- 
tory standard of "public interest, 
convenience and necessity". 

In stating its grounds for ap- 
peal, NBC, joined by WOW and 
WHAM, held that the FCC order is 
repugnant to the terms of the Com- 
munications Act and of the first 
amendment to the Constitution. The 
order was labelled an attempt by 
the FCC to regulate network broad- 
casting under the anti -trust laws, 
in violation of the intent of the Act 
and in derogation of the power of 
the Dept. of Justice and the Fed- 
eral Courts. 

It was held, moreover, that the 
action of the three -judge court in 
dismissing the appeals was not in 
accordance with the principles cov- 
ering judicial review. 

Dept. of Justice Will Appeal 
AFM Case to Supreme Court 
AFM CZAR James C. Petrillo must 
face further legal proceedings, as 
well as a legislative inquiry, be- 
cause of his arbitrary bans against 
public music performance. The 
Dept. of Justice last week procured 
authority to appeal direct to the 
Supreme Court its anti -trust case 
against AFM, which on Oct. 12 had 
been dismissed by the Chicago Fed- 
eral District Court. 

Authority to take the suit to the 
highest tribunal, under the Ex- 
pediting Act, was granted last 
Thursday to Assistant Attorney 
General Thurman Arnold by Fed- 
eral District Judge John P. Barnes 
in Chicago. The request came after 
Attorney General Francis Biddle 
and Solicitor General Charles Fahy 
had authorized the action. 

In requesting leave to appeal 
from the Chicago court's decision, 
U. S. Attorney Albert Woll, in Chi- 
cago, told the court that the case 
raised issues of "great public im- 
portance since it involves a pro- 
gram of action by the union, which 
if permitted to continue, ultimately 
will deprive the public of the means 
of recreation hitherto available at 
small cost and will deprive the na- 
tion in wartime of important radio 
communications." 

In dismissing the Government 
suit Oct. 12 without a written 
opinion, Judge Barnes concluded 
that the case was essentially a 

"labor dispute" and that the pro- 
ceeding was brought under the 
wrong statute. Assistant Attorney 
General Arnold, who had argued 
the case personally, immediately 
announced his intention of seeking 
Supreme Court review. 

The Government has 40 days in 
which to perfect its appeal, which 
is taken as a matter of right under 
the expediting statute. It was indi- 
cated that because of the urgency 
of the case, particularly in con- 
nection with the ban on phono- 
graph and transcription recordings, 
in force since Aug. 1, that the ap- 
peals would be perfected within a 
couple of weeks. 

Mr. Petrillo is scheduled to ap- 
pear Jan. 12 before the Senate Sub- 
committee headed by Sen. D. Worth 
Clark (D- Idaho) which will con- 
duct a far -reaching inquiry into the 
entire music situation. He will be 
the first witness. 

Herbert M. Bingham, Washing- 
ton attorney retained by the five - 
man subcommittee for the inquiry, 
is developing the committee's 
agenda. The inquiry is pursuant to 
the Clark resolution (SRes -286) 
which contemplates remedial leg- 
islation. Introduction of the meas- 
ure was prompted by the Petrillo 
onslaughts not only involving the 
recording issue but banning non- 
professional orchestra perform- 
ances and the "made work" issue. 
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Morency Renamed 
As NAB Director 
Of First District 
Boston Session Studies War 
Operation and Manpower 
WINDING up the 1942 series of 
district meetings which began in 
mid -October, the first district, com- 
prising the New England States, 
meeting in Boston 
Wednesday a n d 
Thursday,re- 
elected Paul W. 
Morency, WTIC, 
Hartford, as di- 
rector for an- 
other two -year 
term. The n e w 
term will begin 
at the end of the 
NAB Convention 
to be held next spring. 

A veteran member of the board 
and several times an officer, Mr. 
Morency was field director of the 
NAB early in its organization in 
the '20s. He has been one of the 
most active members of the trade 
group and served on its executive 
committee prior to its dissolution 
two years ago. 

The largest registration in the 
history of meetings of the first dis- 
trict was enrolled at the Boston 
session, with 92 broadcasters, Gov- 
ernment and industry representa- 
tives present. C. E. Arney Jr., as- 
sistant to President Neville Miller, 
outlined work of the NAB in Mr. 
Miller's absence the first day. The 
NAB president had been called 
back to Washington following the 
meeting earlier in the week of the 
second district in New York. 

Industry Problems 
Following the pattern of the 

earlier sessions, broadcasters were 
told of the problems of the war that 
affect the industry by spokesmen 
for Government agencies. Among 
those who addressed the sessions 
were Carl Haverlin, headquarters 
consultant, Radio Branch, OWI; 
Eugene Carr, Office of Censorship; 
Capt. Jack Harris, Radio Branch, 
Army; Lt. Corn. L. R. Collier, chief, 
radio section, Navy Public Rela- 
tions. Office; Capt. William H. Price, 
district public relations office, Ma- 
rine Corps; James Donovan, re- 
gional director, Office of Civilian 
Defense; and George E. Shrigley, 
assistant regional representative, 
USES, who spoke also for the War 
Manpower Commission. 

The luncheon meeting on Wed- 
nesday was addressed by Neal 
O'Hara, Boston columnist and 
humorist, who entertained the del- 
egates with off -the -record observa- 
tions on the life of a professional 
humorist. Immediately following 
the luncheon on the first day, Lewis 
H. Avery of NAB, and Walter C. 
Johnson, commercial manager of 
WTIC, outlined to the meeting the 
retail promotion committee plan, 
which was enthusiastically re- 
ceived. 

On the second day, a morning 
(Continued on page 52) 

Mr. Morency 

P e 14 December 14, 

Shifting of XEAW to 1570 kc. 
EasesMexican Border Problem 

XEG, Monterrey, Given 1050 kc in Realignment 
Of Stations Following American Protests 

TANGIBLE evidence of the desire 
of Mexico's Communications Min- 
istry to eliminate the "border sta- 
tion" problem was seen last week 
with reassignment of the 1050 kc. 
I -A channel to REG, Monterrey, 
and forced removal of REAW, 
Reynosa, operated by Carr Collins, 
to its regularly assigned though 
less desirable 1570 kc. channel. 

For several weeks Mr. Collins, 
head of Crazy Waters Crystal Co., 
Mineral Wells, Tex., had sought 
desperately to cling to the more 
desirable frequency at Reynosa, to 
serve American rather than Mexi- 
can, listeners. The State Dept., 
however, through the American 
Embassy in Mexico City, had ob- 
jected to the assignment because 
it was at variance with the Havana 
Treaty and more particularly the 
subsequent bilateral agreement 
governing use and location of sta- 
tions. 

License Revocation 

Gen. Maximino Avila Camacho, 
Minister of Communications & 
Transportation and brother of 
Mexico's president, last week set- 
tled the issue by authorizing use 
of the contested 1050 kc. channel 
in Monterrey by REG. The fre- 
quency originally had been as- 
signed to that station for opera- 
tion by a Mexican company hav- 
ing American connections. In lat- 
ter October, however, the REG 
license was revoked and the sta- 
tion went off the air. 

XEAW procured a "temporary 
assignment" on the frequency at 
Reynosa. This was cancelled Dec. 
5, however, and REG returned to 
the air with authorized power of 
150,000 watts but operating output 
of approximately 50,000 watts. 

XEAW, it is reported, resumed 
operation with its main transmitter 
on 1570 kc. Complaints, however, 
were made to the U. S. Govern- 
ment and to Mexico, because of 
reported harmonic interference 
with Canadian aviation communi- 
cations and with other operations. 

REG originally was licensed to 
Rodolfo Junco de la Vega, editor 
of the Monterrey El Sol. Because of 
purported Fascist tendencies, how- 
ever, his authorization was re- 
voked in October. The American 
company participating in the op- 
eration, headed by James A. Sav- 
age, president of the North Amer- 
ican Adv. Agency, San Antonio, 
immediately proposed to reorgan- 
ize the company, with other Mex- 
ican participants, to comply with 
the Mexican laws. Mr. Savage 
represents a group of Kansas in- 
vestors in the commercial opera- 
tion of REG. 

During the reorganization pe- 
riod, Mr. Collins succeeded in get- 
ting the temporary assignment for 

XEAW on 1050 kc. Previously, the 
station had operated on 1010 kc. 
but because of protests from our 
Government it was forced to relin- 
quish that frequency in early 
October. 

The 1050 -kc. operation of XEAW 
caused interference with WHN, 
New York, also assigned to the 
channel. But the basic complaint 
was that the frequency could not 
be used closer to the border than 
the Monterrey location. On this 
basis Gen. Avila Camacho ordered 
the reassignment of REG. 

Other Protests 
Mr. Collins, accompanied by his 

attorney, Thomas Love, spent con- 
siderable time both in Washington 
and in Mexico in his effort to re- 
tain the 1050 kc. assignment. It 
was understood that at one stage 
he offered to remove XEAW to 
Monterrey in order to retain the 
frequency. This also was vetoed. 

There are several other border 
station assignments against which 
other signatories to the Havana 
Treaty have proested. These are 
being studied, it is reported, with 
prospects of remedial action in the 
near future. Harvey Otterman, of 
the State Dept. International Com- 
munications Division, is handling 
the Treaty matters for the depart- 
ment. At the American Embassy 
in Mexico City, Sidney E. O'Donog- 
hue, second secretary, is handling 
contacts with the Mexican Gov- 
ernment on broadcast assignments. 

AFRA Preparing Pact 
For Increasing in Wages 
DETAILS of the plan for putting 
into effect the increases of 10% in 
sustaining minimum scale for radio 
performers were being worked out 
last week by the American Fed- 
eration of Radio Artists, to be sub- 
mitted upon completion to the net- 
works and stations concerned. 
Agreement to the increase was 
reached Dec. 3 by AFRA and NBC, 
CBS and MBS and the individual 
stations having sustaining con- 
tracts with the union [BROADCAST- 
ING, Dec. 7]. 

Meanwhile conversations be- 
tween AFRA and the BLUE con- 
tinued in an effort to reach a so- 
lution to what this network feels 
are its individual problems, with 
both sides confident that they will 
be able to come to an agreement 
shortly. Mrs. Emily Holt, execu- 
tive secretary of AFRA, said the 
revised contracts would not be 
ready for submission to the other 
broadcasters for some time, as 
there are 42 individual contracts 
to be revised, many with differing 
terms and conditions, so the task 
is not an easy one. Work has been 
further delayed by the illness of 
Henry Jaffe, AFRA counsel. 

TIE FIRM PLACES 
NATIONWIDE SERIES 

GREGOR ZIEMER, commentator 
for WLW, Cincinnati, is featured 
in a new series of transcribed spots 
to be aired over 160 radio stations 
from coast to coast, during Decem- 
ber. Sponsor is Beau Brummell 
Ties Inc., Cincinnati. 

The campaign, according to 
Harry Weisbaum, Beau Brummell 
Ties executive, is being conducted 
both as stimulant for the Christ- 
mas gift tie business and as a test 
for the effectiveness of radio as a 
medium for national merchandising 
of neckwear. 

Ziemer, author of Education for 
Death, a current best seller now 
being filmed for release early in 
1943, uses a narrative style in 
these Beau Brummell Tie spots - 
a technique that contrasts favor- 
ably with the many "breathless" 
types of spots and chain -breaks 
currently being used. 

Included in the list of stations 
carrying the schedule are: WLW, 
Cincinnati; W E E I, Boston; 
WGST, Atlanta; WCCO, Minne - 
apolis; KRLD, Dallas; WISN, 
Milwaukee; WTAM, 

Dallas; 

CKLW, Windsor, Ont., Canada; 
WRNL, Richmond, Va.; KQV, 
Pittsburgh; WBAL, Baltimore; 
WIRE, Indianapolis; KMBC, Kan- 
sas City; WMC, Memphis; WOAI, 
San Antonio; KSD St. Louis; 
WLAC, Nashville; WPTF, 
Raleigh; KFEL Denver; KRNT, 
Des Moines; WOW, Omaha; 
WINS, New York. 

Agency is Key Adv. Co., Cincin- 
nati. 

Press Assn. Sends Disc 
To All PA News Users 
A UNIQUE Christmas gift in the 
form of a 30- minute transcription 
dramatizing eventful happenings 
of 1942 is being sent this week by 
Press Assn. Inc., radio subsidiary 
of the Associated Press, to all radio 
stations using AP news. Titled 
This We Have Done, the transcrip- 
tion dramatizes thrilling news 
events of last year. Written and di- 
rected by Paul Girard of PA, the 
program was produced by Press 
Assn. and includes such radio 
names as Ed Herlihy, who does 
narration; Maurice Tarplin, David 
Kerman, Jack Manning, Richard 
Sanders, Hester Sondergard, Ted 
DeCorsi, Roger DeKoven, Peter 
Cahill and Al Binnie, sound man. 
The program is recorded so sta- 
tions can sell it to a sponsor or 
use it as sustaining feature for 
opening the New Year. 

MBS Gross Rises 
MBS GROSS billings for the 11 
months of 1942, totaling $8,775,305, 
represent an increase of 38.1% 
over a corresponding period in 
1941, and mark the highest 11- 
month cumulative figure ever at- 
tained by the network. Billings for 
November, 1942, were $910,167, a 
dip of 5.1% from 1941 November 
figures. 

POWER INCREASE for WRDW, 
Augusta, Ga., from 250 to 5,000 watts, 
effective Dec. 6, and a shift in fre- 
quency from 1490 to 1480 kc., was 
marked by a banquet and special con- 
gratulatory program on CBS, parent 
network, Dec. 10. 
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FIRST AID FOR WARTIME ADVERTISERS 

COVER THE FATTEST MARKET - . 

Even though your budget's short, you can still make 
ends meet ro cover the fattest market in the U. S. 

Use WJZ's thrifty coverage of Greater New York. 
(WJZ recently pulled nearly 10,000 requests from 
four low-cost announcements on "The Woman of 
Tomorrow ".) 

E-- KEEP TRADE NAMES ALIVE 

Keep your trade name alive for the duration 
by the WJZ "respiration" method. You're the 
one who'll be tickled. Because you'll keep that 
name alive and kicking in the minds of Greater 
New York's millions at lower cost over WJZ. 

FINGERS ON PULSE -+ 

Keep your fingers on the pulse of what really counts 
in wartime advertising. WJZ advertising is up 37% 
for 1942. And there's a reason. For example, when 
WJZ and a competitor recently carried the same 

announcement 22 and 21 times respectively, WJZ. 
pulled 20% better! 

E- KEEP MESSAGE WARM 

You'll find your advertising message getting 
hoc with the help of WJZ's extra coverage... 
5,336,253 radio homes in the Greater New 
York Market -658,253 more than its closest 
competitor. It's the lowest cost coverage of 
the world's greatest market! 

wJz 
50,000 WATTS 

77 ON YOUR DIAL 

New York's First Station and 
Key Station of the BLUE NETWORK 



WPB to Proceed 
With Repair Parts 
Receiver Maintenance Plan 
To Be Started by Jan. 1 
WPB's twin programs for replace- 
ment parts and tubes for home 
radios will be ready to go into 
operation by the beginning of 1943 
despite some disagreements with 
distributors and manufacturers 
over the details of the program, a 
spokesman for the Radio & Radar 
Division said last week. 

A deadline for today (Dec. 14) 
was given tube makers and dis- 
tributors at a Tube Advisory Com- 
mittee meeting last Monday, he 
said, and the WPB will probably no 
longer consider changes in the pro- 
posed list of 118 tube types that it 
will make in a concentrated produc- 
tion effort for the first quarter of 
the year. 

To Avoid Delay 

The spokesman indicated that 
the Tube Advisory Committee 
failed to approve all the tube types 
WPB intended to make. He said 
there were further minor changes 
suggested by the tube makers, but 
the WPB did not want to delay 
the program beyond Jan. 1. The 
Dec. 14 deadline was set as the 
last chance for changes before 
WPB prepares orders for produc- 
tion of tubes. 

The tube program is not a limi- 
tation program, he explained, and 
does not forbid manufacturer of 
any of the 300 -odd types allowed 
under the Tube Limitation Order. 
Rather it is a production schedule 
requiring production of a scheduled 
number of fast -selling tube types. 

Production of tubes under the 
program will be divided among 
seven manufacturers, he said, with 
each manufacturer concentrating 
on selected types. 

Meanwhile the WPB's other pro- 
gram, the Victory Model line of re- 
placement parts condensers, 
transformers, resistors - was 
further curtailed by engineers at 
a meeting of the American Stand- 
ards Assn. in New York Dec. 8. The 
WPB spokesman said the revised 
program will be resubmitted to 
manufacturers and will probably 
receive final approval at an ASA 
meeting Dec. 23. 

Aleshire in Red Cross 
EDWARD ALESHIRE, radio di- 
rector of H. W. Kastor & Sons, 
Chicago, has been granted a leave 
of absence to join the American 
Red Cross. After a brief training 
period at national headquarters in 
Washington, Mr. Aleshire will 
leave for an overseas assignment 
in charge of radio at one of the 
Red dross foreign operation points. 
He will be succeeded as radio di- 
rector by Ben Green, present radio 
production director of the agency. 

EDWARD W. HOBLER has resigned 
from the radio department of Benton 
& Bowles, New York, where he 
handled spot radio and recording 
sales to enter the Naval Reserve 
as an ensign. His duties have been 
taken over by Hugh Hole, formerly 
his assistant. 

Holiday Breather 
DROPPED for the holidays will 
be Simon & Schuster's radio cam- 
paign for the new issue of Your 
Income Tax, giving people a rest 
Dec. 20 -Jan. 3 from the reminder 
of approaching tax payments. Ed- 
win A. Kraft, manager, Northwest 
Radio Adv. Co., agency handling 
the account, says that schedules 
will be doubled and tripled on best 
producing of the 516 stations now 
being used, while others will be 
dropped. The book was America's 
best seller. for 1941. 

Bernie Program Covers 
Local Manpower Needs 
IN VIEW of the fact that the na- 
tion's manpower problem is pri- 
marily a local one, a plan for local 
cut -in announcements on com- 
munity employment needs has been 
introduced on Ben Bernie's five - 
weekly CBS program, sponsored by 
William Wrigley Jr. Co., Chicago. 
Worked out through the OWI, the 
plan calls for a period of time set 
aside on the network broadcasts for 
local station cut -ins bringing mes- 
sages on local employment prob- 
lems as presented in cooperation 
with the local U. S. Employment 
Service officials. 

Under this arrangement, for ex- 
ample, should the need arise for 
chemists in a particular city, a 
local announcement would be intro- 
duced by the station urging all 
chemists not engaged in war pro- 
duction to get in touch with the 
local Federal employment office. 
Agency for Ben Bernie's broad- 
casts is Arthur Meyerhoff & Co., 
Chicago. 

TEXAS MOVIE CHAIN 
FAVORS AIR SERIES 
APPROVAL of the plan for dis- 
tributor participation in the insti- 
tutional radio program Show Time 
presented in the Southwest by the 
Interstate Circuit has been voiced 
by the majority of the motion pic- 
ture companies, according to R. J. 
O'Donnell, general manager of the 
Texas Interstate Circuit, who was 
in New York last week. 

Four film companies are actively 
participating in the Circuit's Sun- 
day evening program, promoting 
six of their current productions, it 
was reported, with others expected 
to join in the project. 

The plan itself has been under 
way for over a year in Texas, with 
the Interstate presenting regularly 
scheduled broadcasts on four Texas 
stations. Name bands and talent 
appearing on the stage of various 
Interstate theatres participate, and 
commercial announcements pro- 
mote both the pictures currently 
being shown and the theatres them- 
selves. In this way film distribu- 
tors can divide the cost of the spon- 
sorship on a cooperative basis. 

Emmeo Sponsors 
EMMCO INSURANCE Co., South 
Bend, Ind., is sponsoring a thrice - 
weekly quarter -hour program But 
Not Forgotten on WMAQ, Chicago, 
to call to mind the "good ole days" 
in Chicago. Herbie Mintz furnishes 
background piano music and Norm 
Barry recalls events of the past. 
MacDonald -Cook Co., South Bend, 
is agency. 

New Treasury Ruling Permits Bonuses 
In Line With Policy of Last Two Years 
BONUSES in line with policies 
of the last two years may be paid 
to employes whose salaries are con- 
trolled by the Treasury under the 
Salary Stabilization Program with- 
out previous permission from the 
Treasury, Guy T. Helvering, Com- 
missioner of Internal Revenue said 
Friday. 

In a statement explaining the 
Treasury regulations for execu- 
tive, professional and administra- 
tive personnel earning less than 
$5,000, and other salaried people 
above $5,000 -all under the Treas- 
ury as a result of the National 
Stabilization Program - Commis- 
sioner Helvering explained in de- 
tail bonus regulations touched at 
in earlier Treasury stabilization 
orders [BROADCASTING, Dec. 7]. 

Formula Specified 
At the same time, the War Labor 

Board, which has jurisdiction over 
workers earning $5,000 or less, not 
controlled by the Treasury, said 
that bonuses of the same size or 
smaller than previously, or based 
on any previously established 
formula, would need no approval. 

Commissioner Helvering's state- 
ment for the Treasury says bonuses 
may be paid without consulting 
Stabilization Regional offices when: 

1. The amount in 1942 is not 
greater than the bonus paid that 

employe, or paid the employe hold- 
ing that position in 1941. 

2. A contract exists, dated be- 
fore Oct. 3, 1942, binding the em- 
ployer to pay a specified bonus, or 
a bonus determined by a specified 
manner provided the amount of 
that bonus could be determined on 
Oct. 3, 1942. 

3. If, over a period of two years, 
the employer has paid bonuses 
based on a fixed percentage of 
salary, his bonus may be increased 
so long as it is based on the same 
percentage. 

4. A bonus is based on percent- 
age of sales. All such bonuses based 
on rates agreed on previous to Oct. 
3, 1942 may be paid. 

All other types of bonuses re- 
quire the approval of the Commis- 
sioner of Internal Revenue, which 
is to be obtained at 13 regional 
stabilization offices [BROADCASTING, 
Dec. 7]. 

The Treasury also announced 
last week that application forms 
for employes seeking to adjust sal- 
aries upward are now available at 
these 13 offices. The Treasury will 
have at least two forms. The first 
is a simple inquiry sheet for a rul- 
ing on jurisdiction and procedure. 
The second is the actual applica- 
tion, involving two pages of ques- 
tions and complete instructions. 

Occupational List 
May Be Revised 
Breakdown of Definitions for 
Various Industries Included 
EXPECTED this week is a revision 
of Occupational Bulletin No. 27, is- 
sued last October, which establish- 
ed the essential occupations within 
the communications field, including 
broadcasting [BROADCASTING, Oct. 
19]. The revision is not expected to 
affect broadcasting, one War Man- 
power Commission spokesman said, 
explaining it would cover certain 
vital occupations within the other 
industries which were originally 
overlooked. 

As soon as this basic bulletin is 
revised the USES will be ready to 
release its breakdown list of defini- 
tions to local offices for use in guid- 
ing local draft boards. Formerly, 
little satisfaction was found by the 
industry in cooperation attempted 
by USES offices with local draft 
boards. Now as a result of the cen- 
tralization of manpwer agencies 
under WMC it is expected that 
guidance offered by USES will be 
accepted by local boards in classifi- 
cation of draft registrants. 

Manning Tables 
Another advantage of the cen- 

tralization will develop in the use 
of manning tables [BROADCASTING, 
Nov. 9], whose value was consid- 
ered minimized by the absence of 
coordination between WMC and 
Selective Service. Since unity was 
established by Executive Order of 
the President combining all man- 
power agencies and ending volun- 
tary enlistments in the armed 
forces, the manning tables take 
on an added importance. 

By announcement of the WMC 
last Wednesday, manning tables 
will provide the "blueprints" for all 
manpower mobilization. They are 
designed for the use of the 35 es- 
sential industries, including broad- 
casting, and for war plants en- 
gaged in at least 75% war produc- 
tion. From the information obtained 
in these reports from each com- 
pany, a careful withdrawal can be 
arranged for the men who must be 
released to the armed services, it 
was said. 

Thomas P. Littlepage Sr. 
Dies After Heart Attack 
ONE OF Washington's pioneer ra- 
dio attorneys, Thomas P. Little - 
page Sr., died in Washington last 
Thursday of a heart attack. Mr. 
Littlepage, 69, was senior member 
of the law firm of Littlepage, Lit - 
tlepage & Williams, was under - 
going treatment for pneumonia 
when fatally stricken. He had been 
in ill health for several years. 

He is survived by his widow and 
five children, Mrs. Willard L. Hart, 
Mrs. William B. Fletcher; John M. 
Littlepage and Thomas P. Little - 
page Jr., both of whom were mem- 
bers of his law firm; James H. 
Littlepage, patent attorney of Rich- 
mond, Va. Mr. Littlepage, was born 
in Spencer County, Indiana. He 
had been active in Washington and 
nearby Maryland civic and politi- 
cal affairs. 
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TO ALL AFFILIATED STATIONS 

Today we sent by express a complete ready -to- 

air program for your use at the end of the year. 

"THIS WE HAVE DONE" is a 30 minute dramatized 
transcription of 1942 which we have produced 
for your use and profit. We suggest that you re- 

serve your best half hour availability, because 

when you hear this program you will want to see 

your best prospect. 

«THIS WE HAVE DONE" is not a promotion piece 

but a factual dramatization of all the history -shap- 

ing events of 1942. We suggest that, after you use 

it, you keep the program in your files perman- 
ently. It is contemporary history and you will 

want to use it again! 

Do NOT send your check 
for "THIS WE HAVE DONE ". 

It's "on the house ". 

PRESS ASSOCIATION, INC. 
Radio Subsidiary of 

The Associated Press 
50 ROCKEFELLER PLAZA, NEW YORK, N. Y. 
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mer Davis Expected to Start 
dio Reports in Near Future 
Ready for Criticism, He Says; OWI Oversea Unit 
May Be Reorganized; Tells of Africa Reports 

ALTIOUGH Elmer Davis would 
not idddicate the possible date for 
start of his own broadcast series 
of reports to the nation, he indi- 
cated at his press conference last 
Wednesday that he had only post- 
poned the start of such a series 
owing to the pressure of other 
work. He explained that he hoped 
to get back to the plan which was 
originated several months ago as 
soon as he felt that various admin- 
istrative responsibilities were be- 
ing cared for adequately. 

Questioned as to format of such 
a program he said it would be in- 
terpretive and background in char- 
acter, without spot news. The pos- 
sibility was raised that he might 
be competing with other commen- 
tators and he said, "I realize that 
I would be competing with some of 
my old friends in giving them (lis- 
teners) interpretation ". 

Not a `Propagandist' 
Mr. Davis emphasized, though, 

that his material would not contain 
spot news; instead he would try to 
tell listeners either "occasionally 
or perhaps in a regular weekly 
period" how the general situation 
appears. He felt that periodic 
broadcasts would probably be bet- 
ter but said nothing was certain. 

It was suggested that such a 
broadcast might establish him as 
the official voice of Government but 
he quickly countered that it would 
be official insofar as OWI is con- 
cerned but would not be official in 
any other sense. Also in discussing 
the content of such a program he 
conceded that some of his material 
might come from previously unpub- 
lished information but promised 
that all such information would be 
made instantly available following 
any given broadcast. 

The question arose as to the po- 
tential danger he faced in becom- 
ing a direct propagandist of the 
Government but Mr. Davis belit- 
tled this suggestion, explaining 
there is always a "danger of being 
accused of something no matter 
what you do." 

Queried on the published report 
that representatives of the OWI 
and British Broadcasting Corp. in 
North Africa were unable to broad- 
cast because Admiral Darlan didn't 
like the type of broadcasts planned, 
Mr. Davis asserted some use had 
been made of the Algiers radio but 
none had been of the Morocco radio 
so fa, as he knew. Furthermore he 
point 
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d out that the news from Mo- 
is a seeming confirmation but 

that detailed reports are 
g and an exact presentation 
facts is still unknown. 

the case of the Algiers radio 
id that OWI representatives 
not to his knowledge operat- 

ing the station but were furnishing 
some material. Some reports from 
Morocco are "open to considerable 

Pag 

doubt ", he added, since they are 
inconsistent with news as reported 
by American sources. He added 
that there is even variance with 
official accounts put out by Army 
headquarters. Despite inconsisten- 
cies, he said he wouldn't discredit 
all radio reports from Morocco and 
Algiers. 

Pearl Harbor Story 
As part of a general roundtable 

on OWI activity he claimed full re- 
sponsibility for the release of the 
news of the Pearl Harbor attack. 
In retrospect he felt that the only 
fault, if such, lay in the "rehash 
of all of those old sores" which pro- 
vided the Axis radio with offensive 
material for their psychological 
warfare at a time when all other 
news was decidedly defensive for 
them. He also pointed out that the 
facts of Pearl Harbor "had to be 
told sometime" and were not re- 
leased prior to his entrance into 
the OWI post last June. Laying 
aside rumors to the contrary he 
accepted the Pearl Harbor facts as 
the whole story insofar as he was 
informed. 

In commenting on activity of the 
OWI Overseas Branch he admitted 
that a reorganization was under 
study but added that decision was 
still uncertain because it was diffi- 
cult to decide whether to organize 
it geographically or ideologically. 
Whether a radio and news division 
and a publications division should 
be established or whether all ac- 
tivity should be divided purely on 
the basis of geography was the 
crux of the reorganization problem, 
he said. He explained that no con- 
clusion had been reached but sug- 
gested the possibility that the final 
solution might conceivably be a 
combination of both organizational 
concepts. 

1939 

TOTAL NUMBER OF HOURS OCCUPIED DAI Y BY FOREIGN 
LANGUAGE TRANSMISSIONS 

6 hn. 

NUMBER OF FOREIGN LANGUAGES BROADCAST. 

I EACH SIONIFSES ONE LANGUAGE I 

THIS DIAGRAM released by the 
BBC illustrates the tremendous ex- 
pansion of the BBC foreign lan- 
guage transmissions. In 1939 five 
shortwave transmitters broadcast 
in nine languages, six hours a day. 
Within the three years the number 
of shortwave transmitters has been 
increased to approximately 50 (the 
exact number is a military secret) 
and they broadcast in 43 foreign 
languages including Cryptiot, a 
rare Mediterranean tongue, and 
Afrikaans, dialect Arabic, spoken 
in North Africa. 

Although Mr. Davis conceded 
that the Overseas branch enjoys 
few listeners in Japan he empha- 
sized the importance of many other 
listeners in the South Pacific area. 
Furthermore, he said, West Coast 
stations are also being used to 
transmit news, information and en- 
tertainment to American troops in 
the Pacific. Then he explained that 
certain medium wave broadcasts 
are beamed from Australia into 
occupied islands and territories. In 
explaining the medium wave trans- 
mission, he said the Japs have been 
confiscating shortwave sets but are 
unable to combat the medium 
waves. At the same time he re- 
ported plans under study for medi- 
um wave broadcasts from China 
to Japan. 

Owl Handling Only Its Own Programs 
I n New Yo rk, I nde penden is A re I n f o rm ed 
CHARGES by the Assn. of Re- cated and careful scheduling. In 
cording Studios that the Office of addition one OWI spokesman said 
War Information was creating a private recorders would have to be 
recording organization which men- used for some of the work. 
aced the interests of independent 
recorders, were answered by OWI 
last Wednesday in a report explain- 
ing that there is no intention of 
competing with private industry. 
The report points out that the re- 
cording studios already established 
will only be used for OWI pro- 
grams and will not handle record- 
ing needs of any other Federal 
agency. 

In fact, the report stated, it 
would be impractical to handle any 
other agency's recording since it 
would hamper OWI's own work and 
even now OWI's recording opera- 
tions in New York require compli- The report explains at length 

Cost of Equipment 
These facts have been made 

known to representatives of the 
recorders and an OWI spokesman 
said there appeared to be no issue 
since all of the factors have been 
clarified. At the same time he said 
there had been a misconception in 
the minds of recorders as to the 
quantity of equipment installed. 
The recorders originally main- 
tained that OWI had spent $500,- 
000 for equipment whereas the 
actual cost was announced as 
$35,000. 

the gradual recognition of the need 
for recording studios to be used ex- 
clusively by OWI. Before January, 
1942, it says, OWI and its prede- 
cessor, the Foreign Information 
Service Branch of the Coordinator 
of Information, had no recording 
equipment. Operations carried on in 
outside recording studios were 
found difficult as the programming 
activities of the unit expanded. 
Time lost by producing personnel 
in traveling to and from recording 
studios decreased efficiency and in- 
terfered with orderly operation of 
the production department, the re- 
port states. 

In December 1941, the last month 
before installation of recording 
equipment, there were 107 recorded 
programs, 105 by New York studios 
and two in Detroit. 

Installation of its own equipment 
was made necessary when the need 
for many simultaneous, multi - 
language distributions of news and 
commentaries increased. In June, 
1942, when OWI was organized and 
absorbed several other agencies, the 
volume jumped to a monthly total 
of 1,369, of which 1,132 were pro- 
duced on OWI equipment and the 
remaining 237 came from private 
studios. Of these 233 were made in 
five studios in the New York City 
area and two were produced out- 
side New York, one in Detroit and 
another in Hollywood. 

When the program was an- 
nounced under which the OWI 
leased 14 shortwave stations and 
announced plans for 22 additional 
transmitters, it was felt private 
programming responsibilities would 
justify additional studios. Accord- 
ingly space was rented in New 
York and plans made for studios to 
provide adequate programming, ac- 
cording to the report. 

Cost Factor 
Another aspect of the need for 

its own production of transcribed 
discs develops in a consideration of 
the cost involved. During October, 
for example, OWI produced 1,665 
15- minute instantaneous recordings 
at a total cost including blank rec- 
ords, processing by outside com- 
panies, recording engineers, de- 
preciation, rent and miscellaneous 
expenses, of $7,946.38. Based upon 
the charges shown in the General 
Schedules of Supplies- Recording 
and Transcription Service, Class 
103, Supplement No. 2, the report 
states these recordings would have 
cost the Government $15,900. In 
other words it would have cost the 
Government an additional $7,954 
to have the work done by existing 
recorders who it was felt would 
have difficulty fitting the OWI 
schedule into their own. 

Filtrex Buys Spots 
FIRST advertising of any kind to 
be undertaken by Filtrex Co., Eliz- 
abethtown, N. J., a New firm pro- 
moting Heatrex boiler - cleaning 
compound, consists of participa- 
tions on Arthur Godfrey's early - 
morning program on WABC, New 
York, on a thrice -weekly basis. 
Company does not plan to expand 
its advertising for the present. 
Business is placed direct. 
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Take stock and you'll find Kansas City in the 

midst of a record - shattering agricultural 

boom. You'll also find KMBC hogging most of 

the farm audience hereabouts ... (surveys 

proving this are available on request). The 

explanation lies in a policy of "selling farmers 

by serving 'em" which has never yet laid an 

egg for an advertiser. Consider: In Phil Evans, 

nationally -known agricultural authority, KMBC 

has the only full -time farm service director in 

Kansas City radio. Only KMBC is authorized 

by the Kansas City Livestock Industry to 

broadcast market reports from the Livestock 

Exchange Building. KMBC is the only station 

broadcasting nearly thirty solid hours of farm 

service programs each week. For greener 

profit pastures, farm out your sales problems 

on KMBC - the station that's "9 Ways the 

Winner." Remember? 

IiIBC 
OF KANSAS CIITY 
FREE & PETERS, INC. CILS BASIC NETWORK 



N. Y. District Seeks 
NAB Urged to Move for 

Relaxed Technical 
Regulations 

HIGHLIGHTED by John Benson, 
president of the American Assn. of 
Advertising Agencies, and Paul 
West, president of the Assn. of Na- 
tional Advertisers, the meeting of 
NAB District 2 was held last Mon- 
day and Tuesday at the Biltmore 
Hotel, New York. 

In addition to a review of the 
music situation and a presentation 
of the plan whereby the industry 
hopes to secure a fairer share of 
the advertising of department 
stores and other large retailers, 
the two -day meeting also featured 
a report of the method whereby 
more than 4,000 radio engineers 
have been trained in upstate New 
York through the efforts of the 
broadcasters and an avid discus- 
sion of the entire manpower prob- 
lem. 

Manpower Stand 
On this latter subject the con- 

vention, attended by more than 100 
members of the broadcasting and 
affiliated industries, adopted the 
following resolution: "Whereas, ra- 
dio stations, especially the smaller 
ones, are facing a serious man- 
power problem, due to the loss of 
technicians to the armed forces and 
to various war industries. The re- 
laxation of the regulations by the 
FCC has been very helpful and the 
stations are very grateful for the 
cooperation received from the FCC. 
However, many have found that 
operators now holding restricted 
operator's licenses will not be able, 
in the six -months period, to pass 
the required examination, due to 
the demands made upon their time 
and to the lack of technical in- 
struction available. 

"Therefore, be it resolved, that 
the broadcasters of District 2 urge 
upon the officials of NAB to bring 
to the attention of the FCC the 

Easing of Rules 
aforesaid difficulties, to the end 
that a further relaxation of the 
rules and regulations of the Com- 
mission be made so that operators 
holding restricted licenses, showing 
good reason for not being able to 
pass the required examination, 
may be permitted to continue to 
perform their duties for such 
further period as the FCC may 
deem advisable and proper." 

Convention also passed resolu- 
tions approving the radio allocation 
plan of the OWI, expressing ap- 
preciation for the work of the re- 
tail promotion committee and en- 
dorsing the efforts of the NAB 
executive board and steering com- 
mittee in their handling of the 
AFM ban on recordings. 

Music Problems 
Tuesday morning session, de- 

voted largely to music problems, 
opened with a review of the BMI 
status by Carl Haverlin, BMI vice - 
president as well as OWI execu- 
tive, who stated that "there's 
nothing wrong with BMI that a 
little performance won't cure ". 

Merritt Tompkins, BMI vice - 
president and general manager, re- 
ported that a number of BMI - 
licensed tunes are among the lead- 
ers in sales and performances each 
week. He announced that BMI has 
just secured the performance 
rights to the Harry James catalog. 
Mr. Haverlin said BMI bulletins 
are being combined into a single 
volume, to be issued about the first 
of the year, and that henceforth the 
weekly bulletins will be consoli- 
dated quarterly. 

Reviewing the Petrillo ban on 
recordings and its effects on both 
the recording and broadcasting in- 
dustries, Sydney Kaye, NAB coun- 
sel on musical affairs, said the im- 
pending Senatorial hearings may 
be helpful by requiring Petrillo to 
answer such questions as: "What 
do you want? From whom? To 
whom shall it be paid, and How 
much ?" 

Expressing disappointment that 
no recording company has taken 
legal action in the State courts to 
test the AFM's right to prohibit 
the making of commercial tran- 
scriptions for one -time use, which 
Petrillo himself admitted do not 
harm the musicians, Mr. Kaye 
pointed out that this action cannot 
be taken by the NAB but must 
originate with one of the transcrip- 
tion companies which has been di- 
rectly affected. 

Support for NAB 
The ensuing discussion, partici- 

pated in by Lloyd Egner, NBC Ra- 
dio- Recording; Clinton Finney, As- 
sociated Music Publishers; C. O. 
Langlois, Lang -Worth Feature 
Programs; Milton Blink, Standard 
Radio, evoked expressions from all 
speakers that the problem must 
be faced by the entire broadcasting 
industry and they pledged their 
support to the NAB and to what- 
ever plan of action its steering 
committee may evolve. 

Leonard Callahan of SESAC 
spoke briefly on the liaison work 
his organization has done between 
the broadcasters and the Treasury 
on the War Bond sales drive. J. M. 
Collins, of ASCAP, invited any in- 
terested broadcaster to come to 
ASCAP's offices for information 
about the Society's program serv- 
ices. 

Speaking at the luncheon session, 
Paul West, president, Assn. of 
National Advertisers, declared the 
war, following a world depression, 
is having a terrific effect on the 
American system of merchandising 

NAB Labor Booklet 
NAB Labor Relations Dept. has 
revised its booklet "The Wage and 
Hour Act: How It Affects a Broad- 
casting Station," for a third edi- 
tion, now on the press. The new 
edition contains a supplementary 
section on salary stabilization. It 
will be distributed within a few 
weeks. 

and distribution, an effect which 
is just beginning to be felt, but 
which within the next six months 
will hit full force. Stressing the 
need for straight thinking and 
facing realities, he declared that 
under today's conditions there is 
no place for advertising which does 
not perform a useful function and 
which fails to be truly the voice 
of business. 

Advertising must rediscover the 
individual, he declared, and must 
learn again that markets are not 
a mass of people or of pocketbooks 
but individuals. 

Radio Club Quiz 
H. V. Kaltenborn, NBC commen- 

tator, gave an analysis of the war 
situation and the luncheon session 
concluded with a question and an- 
swer session put on by members 
of the Radio Executives Club of 
New York, which was introduced 
by Tom Lynch, William Esty & 
Co., president of the club. Partici- 
pants included: Murray Grabhorn, 
BLUE, quiz master; Beth Black, 
Joseph Katz Co.; Walter Duncan, 
WNEW; Carlos Franco, Young 
& Rubicam; John Hymes, Lord & 
Thomas; Linnea Nelson, J. Walter 
Thompson Co. 

Remainder of the day was given 
over to a discussion of sales prob- 
lems, with Charles Phillips, WFBL, 
Syracuse, chairman of the NAB 
sales managers committee, presid- 
ing. Lewis Avery, NAB director 
of broadcast advertising, presented 
the retail promotion plan and re- 
ported that 201 stations have al- 
ready pledged their support, about 
half the number required for carry- 
ing out the plan. 

OWI Spot Plan 
Carl Haverlin, OWI headquar- 

ters consultant for the radio in- 
dustry, opened the meeting Monday 
morning with a report on the al- 
location plan, with each station 
asked to take 16 one- minute an- 
nouncements (12 if the station is 
a network affiliate) daily for the 
war effort, and five quarter -hour 
transcriptions a week, the latter 

(Continued on page 26) 

MEETING OF 2D DISTRICT NAB was held in New York Dec. 7 -8, cli- 
maxed by this luncheon session at the Biltmore., At the speaker's table, 
top, are (1 to r) : William S. Paley, CBS; Charles Phillips, WFBL; Lew 
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Avery, NAB; Col. Stoopnagle; Kolin Hager, WGY; John Benson, AAAA; 
Neville Miller, NAB; Lt. Corn. Morgan Reichner, Navy; Gene Carr, 
Office of Censorship; Joe Ream, CBS. 
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NO. S IN A SERIES. 

PORTRAYING THE ADVEN- 
TURES OF RADIO'S 
INDISPENSABLE MAN - 
THE TIME BUYER! 

KEX IS "THE VOICE OF THE, 
OREGON COUNTRY" WHERE THE 

WORLD- FAMOUS KAISER SHIPYARDS 
ARE LOCATED -A MARKET 

"HOT- SPOT" FROM EVERY 
POINT OF VIEW ! 

JOHNNY TIMEBUYER AT YOUR 
SERVICE! EVEN IF YOURE "ALL 

WRAPPED UP" IN YOUR WORK, IT 
WILL TAKE ME JUST A MOMENT TO 

TELL YOU ABOUT KEX -THAT 
SUPER -DUPER STATION OUT 
IN PORTLAND, OREGON ! 

BONNEVILLE DAM, ONE OF THE WORLD'S 
GREATEST -HYDRO- ELECTRIC PROJECTS, HAS 

HASTENED THE AREA -WIDE INDUSTRIAL 
DEVELOPMENT OF THE KEX MARKET - 
MEANING: BONNEVILLE POWER HAS 
ENHANCED PURCHASING' POWER 

IN THIS MARKET !.!" 

THE KEX MARKET IS 5 /6, VITAL, 
ROBOSTAN'MODERN -RIGHT TO IT'S 
ENAMELED FINGER-TIPS! 'BOUT THE '',,,, 

ONLY PLACE AN AVERAGE CITIZEN SEES 

A COWBOY OR INDIAN \\\ill //i 
IS IN A CIRCUS ! GEE MOM! ARE < 

THOSE REAL INJUNS? 

-AN' OF COURSE KEX GIVES SPOT 
RADIO ADVERTISERS THE FULL 
BENEFIT OF THAT GOLD -PLATED, 
STERLING SILVER, DYED- IN -THE- 
WOOL BLUE NETWORK PROGRAM 
SCEDULE FOR THIS FALL AND 

WINTER ! 

YES... I 

CAN STILL GIVE 

YOU SOME KEX 
TIME 

YOU'LL HIT THE SPOT (AND THE 
JACK -POT!) BY PUTTING KEX 
ON YOUR SCHEDULE. GRAB 
THE PHONE AN' CALL YOUR 
NEAREST PAUL H. RAYMER 

OFFICE -OR WRITE OR 
WIRE DIRECT ! 

>,, 

AM,AN./ 
GOSH -HOW THE 

ORDERS ROLL IN! 
THOSE RAYMER BOYS 
CAN'T FOOL US - WE 
WE KNOW IT'S EASY 
TO SELL KEX - IT'S 

AMERICA'S BEST 
RADIO BUY ! "THE VOICE OF 

THE OREGON 
couNTR''" 

PORTLAND, 
OREGON 
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CONSISTENTLY 

REACHES & 

INFLUENCES 

the cream of 
your sales 
potentials 

600 KC 

CBS BASIC 

5,000 WATTS 

DAY & NIGHT 

Paul H. Raymer Co. 
Nat'l Sales Representatives 

P 

Nathan Lord New 7th District Director; Transfer of WJW 
NAB Music, Retail Plans Are Approved 
REPLACING J. Harold Ryan, as-. 
sistant director of censorship for 
radio on leave as vice -president and 
general manager of the Fort Indus- 
try Co. stations, 
Nathan Lord, 
general manager 
of WAVE, Louis- 
ville, was elected 
director of the 
NAB for the 7th 
district, compris- 
ing Ohio and 
Kentucky, at a 
two -day district 
meeting in Co- 
lumbus Dec. 4 -5. 

Mr. Lord, former newspaperman 
and for the last decade the execu- 
tive head of the Louisville NBC 
outlet, begins his term with the 
end of the 1943 NAB convention, 
to be held in New Orleans or Chi- 
cago next spring. 

Following the same general 
theme of preceding district meet- 
ings, the Columbus session was ad- 
dressed by NAB President Neville 
Miller. Nearly 100 broadcasters, 
Government and industry repre- 
sentatives attended, with Mr. Ryan 
presiding. 

Praise for Mr. Ryan 

Resolutions adopted at the meet- 
ing included approval and endorse- 
ment of the OWI allocation plan; 
the work of the Retail Promotion 
Committee of NAB and the de- 
partment store exploitation pro- 
ject; action of the NAB board and 
its officers in handling the Petrillo 
recording and transcription ban. 
The meeting also extended its 
thanks to Mr. Ryan for his able 
representation of the district on 
the NAB board during the last four 
years. 

At the opening day's session, 51 
members and representatives of 
the Ohio Assn. of Broadcasters 
convened at a luncheon presided 
over by Mr. Ryan as president of 
the association. The remainder of 
the group of 91 attended a gen- 
eral luncheon presided over by 
President Miller. Gov. John W. 
Bricker of Ohio addressed the 
sessions and praised the free Amer- 
ican system of broadcasting which 
he said permitted full and fair dis- 
cussion of political issues of the 
times and made them available to 
every corner of the country. He 
especially stressed the impartial 
handling of the recent political 
campaign in Ohio. 

OAB elected Carl Everson, of 
WHKC, Columbus, president for 
the ensuing year. Robert T. Mason, 
WMRN, Marion, O., was elected 
vice -president; and Laben Smith, 
WCOL, Columbus, was named sec- 
retary- treasurer. 

At the second day's session, the 
delegates were guests of the Fort 
Industry Co. at luncheon. Lewis 
H. Avery, director of the NAB's 
Department of Broadcast Adver- 
tising, spoke on "Good Taste in 
Radio Advertising ". 

Mr. Lord 

The general two -day sessions 
were addressed by Carl Haverlin, 
headquarters consultant, Radio 
Branch, OWI; Eugene Carr, Office 
of Censorship; Lt. Holman Faust, 
radio officer, Navy, Great Lakes, 
Ill.; Ben H. Darrow, director of 
radio, Fifth Region, Office of Civil- 
ian Defense; and Maj. R. P. For- 
ster, British Army Staff. 

Following the sales meeting on 
the second morning, which was pre- 
sided over by W. I. Orr, of WBNS, 
Columbus, district chairman of the 
sales managers, Mr. Miller pre- 
sented the AFM- Petrillo problem, 
with supporting talks by Milt Blink 
of Standard Radio and Cy Lang- 
lois, of Lang- Worth. 

At the afternoon meeting on the 
second day, Mr. Miller outlined the 
manpower problem and explored 
the many difficulties which radio 
stations currently face under the 
Selective Service Act and other 
regulations and restrictions of Gov- 
ernment. 

At Columbus Meeting 
Lewis H. Avery, NAB ; Howard Barton, 

WTAM; David M. Baylor, WGAR; Wallace 
Beavers, WCOL; George L. Beebout, 
WFMJ; Milton Blink, Standard Radio; 
Walter A. Callahan, WLW, WSAI Harry 
Callaway, WHAS; Harry Camp, KGAR; H. 
K. Carpenter. WHK -WCLE Eugene Carr, 
Office of Censorship; I. T. Cohen, ASCAP; 
J. F. Cox, WAVE; Donald S. Cummings, 
WBNS; Ben H. Darrow, Office of Civilian 
Defense; Walter L. Davis, WRRN; War- 
ren. G. Davis, WCMI; Lt. J. P. Devaney, 
U.S.N.R.; Fred Dodge, WKRC; Jack Doty. 
WCOL; Ralph Elvin, WLOK; Carl Ever- 
son, WHKC; H. E. Fast, WKRC; Lt. Hol- 
man Faust, Great Lakes, Ill. ; Samuel E. 
Feldman, ASCAP ; O. E. Fields. WMAN; 
Ed Flanigan, WSPD; Major R. P. For- 
ster, British Army; Katherine Fox. WLW- 
WSAI; Lt. J. B. Garfield, U.S.N.R.; Carl 
E. George, WGAR; Allen Raid, WHIZ; 
K. K. Hackathorn, WHK -WCLE; Carl 
Haverlin, BMI - OWI; Frank Heibeck. 
WCOK; R. C. Higgy, WOSU; Felix Hin- 
kle, WHBC ; H. H. Hoessly, WHKC; Fred 
Hover. WFIN; C. M. Hunter. WHK - 
WCLE; Frank N. Jones. WCOL; Paul 
H. Karnes, AP -PA; Robert S. Keller, 
AMP; Robert L. Kennett, WHAS; Carl H. 
Kent Jr., WAKR; Robert J. Kerns 
WHIZ; Howard C. Lane, CBS; "Cy" Lang- 
lois, Lang -Worth; John Iceux, WSTV ; 

J. M. LeGate, WHIO; H. Y. Levinson, 
W CAR ; L. T. March, WMRN ; Paul Mar- 
tin, WCOL; Reggie Martin, WIZE; Robert 
T. Mason, WMRN; G. C. McKelvey, WSTV; 
Hal Metzger, WTAM; Neville Miller, NAB; 
Robert Morrison, WMRN; John B. Moses, 
WHKC; Len Nasman, WFMJ; W. I. Orr, 
WBNS; John M. Outler Jr., WSB; Fred 
A. Palmer. WCKY John F. Patt, WGAR; 
George Patterson, WAVE ; C. W. Pette- 
grew, WOSU; L. A. Pixley, Fort Industry 
Stations; V. H. Pribble, WTAM; Ralph 
Pett. WPAY; Jack Price, WBNS; R. W. 
Richmond, WRRN; J. Harold Ryan, 
WSPD ; Alex Sherwood, Standard Radio; 
E. A. Sherwood, ASCAP; L. T. Smith, Neal 
A. Smith, WCOL; Lester Spencer, WHIO; 
Burt Squire. SESAC ; Geo. B. Storer, Fort 
Industry Co. ; W. M. Thompson, OWI: 
Gene Trace, WKBN; Jack Treacy, NBC 
Thesaurus; A. E. Tyler, WCMI; Katherine 
Uebel, OWI; W. P. Williamson Jr., 
WKBN; Pierre Weis, Lang -Worth; R. H. 
Woody, WHIO; Easton C. Woolley, NBC; 
Bob Wilson, WADC ; Tod Williams, WSPD; 
Ronald B. Woodyard, WING. 

At Indianapolis Meeting 
[See BROADCASTING, Dec. 7] 

J. J. Flanigan, WIBC; Ben H. Darrow, 
Civilian Defense; Miss Helen Kennedy, 
Kroger Grocery & Baking Co.; Rex Schepp, 
WIRE; C. E. Schindler, David Wilburn, 
WGRC; Lt. John T. Barnett, USNR; Lt. 
Holman Faust, 9th Naval District; Gene 
Faughn, WFBM; C. Bruce McConnell, 
R. E. Bausman, WISH; I. T. Cohen, Samu- 
el E. Feldman, ASCAP; Eldon Campbell, 
Steve Conley. WOWO; H. G. Wall, WIBC; 
Miss Blanche Young, Indianapolis Public 
Schools; Burt Squire, SESAC; Howard 
Loeb, WFDF; Paul H. Karnes, Press 
Assn.; John E. Fetzer, WKZO; Eugene 

Explained by Fly 
Chairman Says No Departure 
From BWC Policy Involved 
CLARIFYING the FCC's position 
on modification of the permit grant- 
ed to WJW, Akron, which allowed 
the station to move its plant 14 
miles closer to Cleveland, FCC 
Chairman Fly denied the action 
was any departure from the BWC 
freeze order of April 27. "Circum- 
stances would justify an exception 
there," he told his press confer- 
ence. 

He pointed out that the move al- 
lows better coverage of Cleveland 
and does not involve any new criti -, 
cal materials since all material to 
be used in the structure had been 
earlier authorized. Furthermore, he 
added, "the Cleveland situation is 
one which everybody in the indus- 
try and everybody in the Commis- 
sion has long felt ought to be al- 
leviated." 

Sixth Market 
Elaborating on this point, he ob- 

served that Cleveland is the sixth 
largest city in the country and the 
"sixth most important market in 
the country and the only city any- 
where near its size that doesn't 
have adequate service." In effect 
this action provides the BLUE 
with a Cleveland outlet by permit- 
ting the station to locate its trans- 
mitter about 14 miles nearer to 
Cleveland and move its main stu- 
dios from Akron to Cleveland. 

Chairman Fly also pointed out 
that the move had "long been con- 
templated" and the action repre- 
sented the first opportunity to 
remedy the situation of service to 
the Cleveland market. 

Standard Oil Salute 
STANDARD OIL Co. of Cal., San 
Francisco, extensive user of net- 
work radio on the Coast, will spon- 
sor a nationwide institutional 
Christmas Day program on NBC 
to greet former employes of the 
company now with the armed 
forces. Lewis Stone, Hollywood 
actor, will be m.c. of the 12:16 -1 
p.m. program, which will feature 
pickups from Army, Navy and Ma- 
rine bases in the United States and 
Honolulu, music by Robert Arm - 
bruster's orchestra. No commercial 
announcements will be included in 
the broadcast. Agency is BBDO, 
San Francisco. 

Carr, Office of Censorship; "Cy" Langlois, 
Pierre Weis, Lang -Worth; Porter Smith, 
WGRC; Harmon L. Stevens. WHLS; H. 
M. Bitner, William F. Kiley, WFBM; 
Robert S. Keller, AMP ; Louis P. Hutchin- 
son, Robert LaBlonde, OWI ; C. Howard 
Lane, CBS; Grant F. Ashbacker, W. C. 
Wester, WKBZ; Owen F. Uridge, WJR; 
Leo Fitzpatrick, WJR ; M. H. Latour, Air 
Raid Warning System, Chicago; Lt. Fred 
A. Chastain, Air Raid Precaution Officer, 
Chicago; 3rd Officer Ruth W. Morton, 
WAAC, Fort Des Moines ; Milton Blink, 
Standard Radio; Charles Lee Harris, 
WGRC; Frank O. Sharp, WFBM ; Vincent 
McMahon. Press Assn.; O. J. Kelchner, 
WIBC ; Easton C. Woolly, NBC; Neville 
Miller, NAB; John W. O'Harrow, WKZO; 
Dan Jayne, WELL; Eugene C. Pulliam, 
WIRE ; Geo. M. Jackson, WBOW; Jack 
Treacy, NBC Thesaurus ; Lewis H. Avery, 
NAB; Carl Haverlin, BMI -OWI; Col. 
Robinson Hitchcock, State Dir. Selective 
Service, Indianapolis. 
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This is a machine to help Germans remember 
It works very simply. An American steps before it and calmly 
reads a script in German. Powerful short -wave transmitters 
beam the words to Axis Europe. That's all there is to it. 

Yet to the Fascist dictators, this simple process is a thorn 
in their sides, a threat to their power, a danger to the 
success of their bloody schemes. 

Why? Because these American short -wave broadcasts are 
often devoted to waking up German memories -on a subject 
Der Fuehrer would prefer to be forgotten. That subject is: 
What America's might and manpower will mean to 
the cause of the United Nations. 

Hitler wants the Germans to forget what happened in the 
last war when America swung in its full strength. He wants 
them to forget the boatloads of ammunition, the fleets of 
soldier -packed transports, the food and the weapons. He 

wants them to forget the Yanks ever came, because mem- 
ories like that are not good for Fascist morale. 

That's why American short -wave stations WRCA and 
WNBI are so busy nowadays giving a memory course to the 
German people. RCA is proud that its equipment, used by 
these stations, can help remind Axis - dominated Europe that 
America is again on the march, that America's factories are 
rolling out the tanks and the planes and the guns, that 
America's shipyards are sending out an ar- 
mada of transports and freighters and battle- 
ships, that America's manpower is moving 
... moving fast ... moving with all its might. 

Yes, you Fascists who fight for Hitler, this 
is something to remember: the Yanks are 
coming- again! 

\14.... LIM 

RCA BROADCAST EQUIPMENT 
RCA MANUFACTURING COMPANY, INC., CAMDEN, N. J. 



pATTERNED after a detec- 
tive story, written and illus- 
trated in a humorous mood, a 
recent promotion piece re- 

leased by WDBO, Orlando, Fla., 
discloses the mystery of the Cen- 
tral Florida market, shunned by 
potential radio advertisers on the 
basis that sales records showed 
few shipments to the Orlando area. 
Put on the right track by Dept. of 
Commerce figures, showing retail 
sales per capita to be actually 
higher for Orlando than for sev- 
eral nearby competing cities, the 
station "unearths" the solution 
from grocery and drug merchants. 
Supplies are first shipped to Flori- 
da sea -ports, then trucked to Or- 
lando, thus benefitting from com- 
petitive water rates. 

* * * 

Signs for Retailers 
STORES carrying radio advertised 
goods have been receiving signs in 
recent months from CKBI, Prince 
Albert, Sask., reading "As Adver- 
tised on CKBI ", thus keeping the 
station in the public eye. 

/llatchandiJiny Pzomotion 
Florida Market Mystery -Oakland Sports - Laughing 

Shirts -Column -Tips on Copy 

Bowling Tournament 
KROW, Oakland in cooperation 
with the Post- Enquirer, evening 
newspaper, is currently sponsor- 
ing a bowling tournament for ship- 
yard workers. The tourney com- 
mittee is made up of public rela- 
tions officials from the Bethlehem, 
Kaiser, Gen e r a 1 Engineering, 
Moore Drydock, United Engineer- 
ing and Pacific Bridge shipyards 
and is headed by Lloyd (Speed) 
Maddock, sports writer for the 
newspaper and commentator on 
KROW. Participants are inter- 
viewed on Ten -Pin Topics on 
KROW each Thursday night. Sev- 
eral hundred 18 x 24 inch cards an- 
nouncing the tournament have been 
distributed to the shipyards and 
posted by the publicity officials. 

Shirts for Chuckles 
DAILY CHUCKLES, a five -minute 
daily series on CFCF, Montreal, 
features laughs contributed by lis- 
teners who receive a Pioneer shirt 
from the sponsor for each chuckle 
used. Response of the public to the 
program conducted by Brahm Sey- 
mour has been excellent. 

* * I 
Car Card Plugs 

ADAPTING its promotion tech- 
nique to changing habits of people 
and changing methods of transpor- 
tation, KSO and KRNT, Des 
Moines, have supplemented their 
outside car cards with new car 
cards plugging shows which are 
placed inside buses and curbliners 
now overcrowded with potential 
buyers. 

retzgam&gi:Z;... 

simas 1942 

e have come a long way since last Christmas, all of us. 

American Amateurs have flocked to the colors - made 

themselves the backbone of the great Army Signal Corps and 

a ^;t Navy Communications. Makers of Amateur equipment have 
c(sx 
leeir entire effort into design and construction of Military communi- 

cations units. For example, the Hallicrafters have, since Pearl 
Harbor, turned out production that would normally 

have taken seven years! x`r We can all be proud that we 

have in one short year turned the tide of battle from 

cv almost unopposed conquest by the enemy to the first stages of the 

Victory drive on every front. And, let us all fervently hope that another 
wartime Christmas will be unnecessary. 
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'Of Mikes and Men' 
FINDING that local newspapers in 
Long Island, New Jersey, Connecti- 
cut and Brooklyn would be inter- 
ested in carrying a radio column, 
if provided with impartial, news- 
worthy material, WLIB, Brooklyn, 
has started issuing a weekly radio 
feature, written by Walter Kaner, 
publicity director. Some 20 papers 
carry the column, "Of Mikes and 
Men ", which features network pro- 
grams, radio personalities, and 
news of WLIB and other stations. 

* * * 

Promoting Theatres 

EMBASSY Newsreel Theater, New 
York, participating sponsor in 
Nancy Booth Craig's Woman of 
Tomorrow on WJZ, New York, in- 
vited program listeners to tea and 
a newsreel show last week at a 
special rate, as part of a promotion 
campaign for its five New York 
theatres. Other advertisers on Miss 
Craig's program were represented 
at the tea by displays and distribu- 
tion of samples of their products. 

* * I 

Sales Problems Solved 

WIBW, Topeka, has still another 
promotion stunt: Encased in a gift 
box mailed to "future radio ad- 
vertisers" is a bottle of bright red 
nail polish and a note to the firm 
describing how with the aid of 
WIBW it can "polish" off three 
pests -Hitler, Mussolini and Hiro- 
hito -and meet 1943 sales prob- 
lems that may result from the war. 
Carter -Owens Adv. Agency, Kan- 
sas City, originates the local and 
national direct mail material for 
WIBW. 

Plugging Its Shows 

WAIT, Chicago, is distributing a 
series of direct mail promotional 
pieces calling attention to the in- 
dividual live- talent, locally origi- 
nated programs on the station with 
a brief description of the m. c. and 
the format of each show. The cam- 
paign is being supplemented with 
a comprehensive stand -up presen- 
tation. 

* * * 

WTAG's Copy Guide 
TO AID local advertisers prepare 
radio copy and to maintain high 
standards, WTAG, Worcester, has 
issued a Radio Advertising Copy 
Guide, containing a time -table of 
dates when copy is due, standards 
of good taste recommended in the 
NAB Code and helpful hints on 
copy length and preparation and 
copy limitations. 

* * * 

Dial Habit 
TO BUILD the "77 on your Dial" 
habit in the New York area, WJZ, 
New York, has launched a car card 
advertising campaign in subways, 
featuring its news commentators 
for the first month and big name 
bands heard on the station, the sec- 
ond. 

* * * 

Ward Matches 
WARD BAKING Co. (Tip -top 
bread) is distributing through 
grocers one -half million book 
matches promoting the five -weekly 
quarter -hour early morning lis- 
tener participation program on 
WBBM, Chicago. 
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OVER THE HILLS IS FAR AWAY 

FROM THE NATION'S 19t_" MARKET! 

If you know Northeastern Pennsylvania, you know how 
population is centered in the Scranton - Wilkes -Barre valley. You 
know this big, bustling industrial section (The Nation's 19th Market) 
is isolated by miles of mountains. And you know that -even for 
radio-"Over the hills is far, far away." 

That's why most national spot advertisers depend on WGBI 
to reach the 629,000 spenders in the valley. Inside the market, 
WGBI is bigger, more powerful than any other station. And WGBI 
works the market inside out to give you more sales for every dollar 
spent. Call your John Blair man and BUY WGBI. 

SCRANTON 

CBS AFFILIATE 

910 KC 
1000 WATTS DAY 
500 WATTS NIGHT 

G 1 

PENNSYLVANIA 

rblAlR 
& COMPANY 

FRANK MEGARGEE, President National Representatives 
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Scrooge to Be Portrayed 
By Lionel Barrymore 
DESPITE conflicting reports, Lio- 
nel Barrymore, for the sixth time 
on the air, will re -enact the part 
of "Scrooge" in Charles Dickens' 
"Christmas Carol" as the feature 
of the Dec. 24 broadcast on NBC 
of the Sealtest Rudy Vallee pro - 
gram. The dramatization of the im- 
mortal story, now a radio institu- 
tion, has been heard twice on the 
Vallee program, with Barrymore in 
the main role. Program is spon- 
sored by Sealtest Inc., New York, 
account handled by McKee & Al- 
bright, Philadelphia. Barrymore is 
heard in his own series Mayor of 
Our Town, on CBS for Lever Bros. 
Co., Cambridge (Rinso). Ruthrauff 
& Ryan, New York, is Rinso 
agency. 

WCAU Buys Building 
PREPARING for the post -war 
period, WCAU, Philadelphia, has 
purchased the eight -story Perry 
Bldg. at 16th and Chestnut, Phil- 
adelphia, to house television and 
FM facilities after the war. Sale 
of the building by the trustees of 
the estate of Edward Perry to 
the WCAU Broadcasting Co. was 
approved last week by Judge Allen 
M. Stearne in Orphans' Court. 
The purchase price was $505,000. 
Regular broadcasting facilities are 
housed in the nine -story WCAU 
Bldg. at 1622 Chestnut St. The ad- 
ditional floor space in the new 
building will be used to house tele- 
vision . and frequency. modulation. 
Present tenants of the Perry Build- 
ing will not be disturbed. 

NAB in New York 
(Continued front page 20) 

programs with a war theme but 
suitable for local sponsorship. Her- 
bert L. Pettey, WHN, New York, 
and radio consultant to the OWI 
from the district, also spoke briefly 
on this topic. 

Neville Miller, NAB president, 
outlined the war work of the NAB. 
Representatives of the war services 
thanked radio for its vital contri- 
butions to them, with Lt. Col. Ed- 
ward M. Kirby speaking for the 
Army, Lt. Com. Morgan S. A. 
Reichner for the Navy, Capt. White 
for the Marine Corps and Law- 
rence Bender for the Office of 
Civilian Defense. Col. Lemuel Q. 
Stoopnagle spoke on whimsical 
humor. 

John Benson, president, Ameri- 
can Assn. of Advertising Agencies, 
was featured speaker at the lunch- 
eon meeting, with "Solidarity: An 
Indispensable Need ", as his topic. 

Reviewing the industry solidarity 
in meeting various problems, Mr. 
Benson cited case after case of 
united action by different branches 
of advertising, including the sup- 
port by one medium of its competi- 
tors, such as the newspaper oppo- 
sition to the tax on broadcasting 
and outdoor advertising which 
aided materially in its defeat. 

Exposed to Attack 

"There is no sector in the whole 
advertising circle which is more 

THEY ASKED FOR IT ! 
Raster 

program Lu 
.Month of November 

1942 

New York, New Jersey, Connecticut 

requested the November 
Program Booklet, listing all 
musical selections, corn - 
posers, and theme songs 
to be heard over WLIB. 

That's 
Listener -Loyalty 
for YOU! 

WLIB listeners are the "all -day- 
every -day" kind because WLIB 
alone gives them what they 
like BEST and want MOST: 
"The Popular Classics with a 
Blend of the Modern ... and 
News ". And WLIB advertisers 
are CASHING IN on this con- 
sistent, persistent LISTENER - 
LOYALTY! 

And Remember: WLIB is 
still maintaining the LOW- 
EST RATE FOR EFFECTIVE 
COVERAGE OF THE 
METROPOLITAN NEW 
YORK MARKET. 

RICO BUILDING, NEW YORK Chicago Representative - The Walker Co. 
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exposed to external attack than 
broadcasting," he said. "It must 
have a franchise to use the air, 
backed by popular sentiment. Good- 
will would seem to be imperative 
between this medium and the pub- 
lic for whom it has become indis- 
pensable in their daily lives. This 
holds also for solidarity between 
networks and individual stations, 
so that no wedge may be driven 
between them to their common hurt. 
Any active discord inside the in- 
dustry about this problem under- 
mines the whole system of national 
broadcasting as a well- organized 
and firmly knit medium of mass 
communisation. 

"May there be full harmony 
among us so that we can present a 
solid front, not so much of pro- 
test as of service during the re- 
maining days of war and the peace 
which follows." 

Opening the afternoon meeting 
Eugene Carr, of the Office of Cen- 
sorship, told broadcasters they 
should use their censorship code 
book as "a yardstick for measuring 
the things you put on your station" 
and urged them when in doubt to 
consult the OC. Censorship is a 
vital military weapon, he said, de- 
claring that if voluntary censor- 
ship does not work there is only 
one alternative. 

G. Lynn Sumner, New York 
State War Savings Staff, described 
the growth of the War Bond and 
Stamp sales and paid tribute to 
broadcasters for their splendid 
work in this field, both in carrying 
Bond programs and in acting as 
selling agents for bonds. There are 
now '730 stations licensed as selling 
agents, he said, and quoted Vincent 
Callahan, director of the Trea- 
sury's radio activities, that these 
stations have sold very nearly 
$30,000,000 worth of Bonds. Adri- 
enne Ames, motion picture actress, 
now a commentator on WHN, New 
York, spoke on the work of women 
in the war. 

Labor Problems 
Aid by New York broadcasters 

in getting the colleges of the state 
to establish evening courses for the 
training of radio engineers, result- 
ing in the training of approximate- 
ly 4,000 men and 190 women as 
qualified operators, was described 
by Col. Harry Wilder, president, 
WSYR, Syracuse, and head of the 
committee on this project. Most of 
the men have gone into the Army 
Signal Corps or the Air Force's 
communications branch, Col. Wil- 
der said, but added that some of 
them, who are not suited for mili- 
tary service, and all the women are 
available for work at stations need- 
ing replacements in their operat- 
ing personnel. 

Neville Miller, NAB president, 
concluded the first day's session 
with an informal discussion of the 
general manpower problems of 
broadcasters. He said deferment 
for radio station employes will be 
increasingly harder to get. 

He urged broadcasters not to 
wait until their technicians are 
called up before attempting to 

have them deferred, but to go to 
their local draft boards now, ex- 
plaining the needs of the stations 
and stating which men are most 
essential, which next, and so on. If 
each man is made the basis for an 
individual fight for deferment, he 
said, one or two may be kept, but 
then when a chief engineer or other 
key employe comes up the local 
draft board is apt to tell the sta- 
tion it is trying to keep all of its 
employes and to take this man, 
regardless of his essential status 
at the station. 

He suggested also that when fil- 
ing a 42 -A form for deferment a 
supplemental letter be attached, de- 
scribing in detail what the em- 
ploye's duties are and their im- 
portance to station operation. The 
NAB has also secured letters from 
the armed services and Govern- 
ment departments, which may be 
attached to the file to show how es- 
sential radio is considered to the 
war effort by the Government. 

Filling Vacancies 

Mr. Miller said applications to 
the U. S. Employment Service for 
replacements for employes whose 
draft is anticipated are valuable 
in showing the draft boards that 
the USES has been unable to fill 
the vacancies. The military demand 
for technicians, however, will un- 
doubtedly create many vacancies 
in technical staffs, he said, and he 
urged the employment of women, 
stating that stations employing wo- 
men as operators have in the main 
found them very satisfactory. This 
is also the experience of the BBC, 
which now has an operating staff 
of about 60% women. 

There has been some opposition 
to the employment of women by 
local unions, he stated, adding that 
the national unions appreciate the 
situation and will do what they 
can to help break down resistance 
from the locals, although the lat- 
ter are autonomous and have the 
final say on this subject. Often the 
locals will not object if the wives 
of the drafted men are taken on 
to replace their husbands, Mr. Mil- 
ler reported, probably on the theory 
that after the war the women will 
return to their homes, turning the 
jobs back to their husbands. 

Stating that the smaller stations 
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Beulah Karney_ talks 

...and housewives listen ! 

FIVE DAYS A WEEK Beulah Karney airs her 
"Woman Today" program over Chicago's powerful 
WENR. 

In a one minute announcement, opposite the World 
Series, Miss Karney offered a booklet on rationing for 
a local participating sponsor. More than 2,000 requests 
were received, and they're still coming in ! 

For another sponsor she pulled 700% more inquiries 
than the client considered satisfactory. 

Every day she receives hundreds of letters asking 
questions about home- making and food. Women listen 
when Beulah Karney speaks. 

If you have a message for women, investigate this ex- 
clusive WENR feature. The cost is low, the coverage is 
great. Call a Blue Spot Sales representative for all the facts. 

CHICAGO'S BASIC BLUE NETWORK STATION 
50,000 WATTS 890 H.C. 

OWNED AND OPERATED BY THE BLUE NETWORK COMPANY 
REPRESENTED NATIONALLY BY BLUE SPOT SALES 

NEW YORK CHICAGO ;SAN FRANCISCO .. HOLLYWOOD DETRIT 



are being hit the hardest, Mr. Mil- 
ler said some of them have secured 
restricted licenses, good for six 
months, for men in the sales or 
program departments. 

One difficulty with this, he said, 
is that such men seldom pass the 
examination given at the end of 
the six -month period, partly be- 
cause they are not interested in 
remaining as engineers and so do 
not apply themselves to learn any 
more than the actual work requires 
and partly because the demands of 
a short -staffed station leave little 
time for instruction. Applications 
have been made to the FCC to re- 
lax their requirements and permit 
restricted licenses to run for more 
than six months, he said. 

From conversations with broad- 
casters throughout the country, 
Mr. Miller concluded that by and 
large, women make better replace- 
ments. -than older men, who do not 
pick up new skills so readily. Girls 
with telephone experience have 
worked out especially well, he said. 
He also reported that many sta- 
tions are using women as announ- 
cers and have had a good reaction 
from listeners. 

At New York Meeting 
John T. Adams, WINS; Ben Adler, 

RCA; Herb Akerberg, CBS; W. C. Al- 
corn, WBNX; George Allen, WABC; War- 
ren F. Ambrose, BLUE; C. E. Arney Jr., 
NAB; Lewis H. Avery, NAB ; Carol Bag- 
ley, WNEW; Jerome B. Barnum, Syra- 
cuse (guest) ; Claude Barrere, NBC; 
Charles Barry, WJZ; Arthur Beckwith, 
AMP; Lawrence Bendiner, 2d Region, 
OCD, New York; Herman Bess, WNEW ; 

LONGINES- WITTNAUER HONORS John P. V. Heinmuller, president 
of the company, on his 30th year of service with a custom -built transcrip- 
tion player. The company, well -known for its use of spot broadcasting, 
sponsors the transcribed World's Most Honored Music programs over 
many stations. With Mr. Heinmuller (holding transcription) are (1 to r) : 

Fred Cartoun, vice- president in charge of sales and advertising; Edward 
Detjen, vice -president and secretary; Fred Wilkinson, dean of the sales 
force; Morris Guilden, treasurer. Mr. Heinmuller joined the New York 
office as a stock clerk coming from the company's offices in Switzerland 
and took his present post in 1936. He also was advertising manager. 
Milton Blink, Standard Radio; H. K. Boice, 
WQXR. 

Leonard D. Callahan, SESAC; H. Car- 
man, WGBB; Eugene Carr, Office of Cen- 
sorship; Woodberry Carter, WTRY; Ruth 
Chilton, WSYR; Edward Codel, Atlantic 
Coast Network; Martin Codel, BROADCAST- 
ING; J. M. Collins, ASCAP ; Nathan W. 
Cook, WIBX; Albert E. Dale, NBC ; Jerry 
A. Danzig, Public Relations Office, USNR ; 
William Doerr Jr., WEBR; Richard Dris- 
coll, WBTA; Walter Duncan, WNEW; C. 
Lloyd Egner, NBC; F. C. Erdman, ASCAP ; 

B. Estes. WINS. 
William Fay, WHAM; C. M. Finney, 

AMP; Raymond C. Gantter, WFBL; Clif- 
ford H. Glick, WNEW; Stanley W. Goul- 
den, RCA; Herman Greenberg, ASCAP; 
S. D. Gregory, WEAF; J. G. Gude. CBS; 
Ruth Hardke, WSYR; Carl Haverlin, BMI; 
L. B. Hawkins, WNBF; Arthur Hull 

Hayes, WABC; William S. Hedges. NBC; 
S. B. Hickox Jr., NBC; George H. Jas - 
pert, WPAT ; Bernice Judis, WNEW; 
Robert S. Keller, AMP; Dorothy A. Kem- 
ble, BLUE; Marvin Kirsch, Radio Daily; 
C. A. Kracht, Howard H. Nelson Co. 

Bert Lambert, WNEW; William T. Lane, 
NBC ; Joseph Lang, WHOM; Jack Lee, 
WHAM; Harry C. Levin, OWI ; Charles 
Lewis, 2d Region, OCD; Maury Long, 
BROADCASTING; I. R. Lounsberry, WGR; 
E. B. Lyford, NBC; Alex MacDonald, 
WGY ; T. S. Marshall, WOLF; Jay Mason. 
WJTN; John Mayo, AMP; E. Ray Mc- 
Closkey. WNBF; John McKay, NBC ; John 
McNeil. WJZ ; Maurice Mermey, NAB; B. 
M. Middleton, WABC; Henry L. Miller, 
WPAT; Neville Miller, NAB; William 
Burke Miller, NBC; Kermit J. Moss, 
WNEW; John T. Murphy, NBC ; M. S. 
Novik, WNYC; Brut! Olin Jr., WKIP; 
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Lt. John R. Overall, 3d Naval District; 
John J. Paine, ASCAP; William S. Paley, 
CBS; Connie Porreca, WOV ; Willis B. 
Parsons, NBC; Herbert L. Pettey, WHN; 
Charles F. Phillips. WFBL. 

J. H. Ream, CBS; Lt. Corn. M. S. A. 
Reichner, USNR; William Riple, WTRY; 
Fred R. Ripley, WSYR; Bruce Robertson, 
BROADCASTING; I. R. Rosenhaus, WAAT; 
B. J. Rowan, General Electric Co.; Frank 
M. Schmitt, RCA; Bill Schudt Jr., CBS ; 

Frank A. Seitz, WFAS; Ben Selvin, AMP; 
M. H. Shapiro, Radio Daily; Alex Sher- 
wood, Standard Radio; Frank Stanton, 
CBS ; Elliott Stewart, WIBX; Col. Stoop - 
nagle, radio comedian. 

Dale Taylor, WENY; C. Robert Thomp- 
son. WBEN; Jack Treacy, NBC ; Roland 
Trenchard, WAAT ; M. E. Tompkins, 
BMI; Oscar C. Turner, NBC; Edgar H. 
Twamley, WBEN; H. C. Vance, RCAM; 
Ernest Walker; Ralph N. Weil, WOV ; 
Pierre Weis, Lang -Worth; Frank K. White. 
CBS; Norman H. White Jr., USMC; Mr. 
Wilcox, WHOM; D. C. Wilkins, WJTN; C. 
O. Wiig, WHEC; Sylvia Weiss, Radio 
Daily; Helen Wood, WIBX. 

Members of Radio Executives Club of 
New York attending luncheon of District 
2 Meeting of NAB: 

Elizabeth Black, Joseph Katz Co.; A. 
R. Brayshaw, Press Assn.; Robert Buech - 
ner, Free & Peters ; Ralph Dennie, BLUE; 
Chick Doty, BLUE ; Jules Dundee, WABC ; 
Walter Duncan, WNEW; Bob Eastman, 
BLUE; Rae B. Elbrock, Franklin Bruck 
Adv. Co.; E. Schuyler Ensell, WABC; 
Hugh Feltis, BLUE; Carlos Franco, Young 
& Rubicam ; Paul Frank, Weed & Co.: 
Murray Grabhorn, BLUE ; Jerome B. Har- 
rison, WABC; John Hymes, Lord & 
Thomas; Paul H. Karnes, Press Assn.; 
James M. Kelly, Radio Adv. Corp.; Alan 
Kent, WJZ. 

Maury Long, BROADCASTING; John M. 
Lyden, Ted Bates Inc.; Thomas H. Lynch, 
Wm. Esty & Co.; Lucille Maftecci, J. Wal- 
ter Thompson Co.; Charles Michelson, 
Michelson Radio Transcriptions; Albert 
Moss Jr., Radio Adv. Corp.; Linnea Nelson, 
J. Walter Thompson; Ed Shurack, WHN; 
Peggy Stone, Spot Sales; Larry Swars, 
Walter P. Burns Co.; G. Richard Swift. 
WABC; Helen Thomas, Spot Broadcasting; 
Arthur Toulson, WHN; Harry Trenner, 
MSS; Donald J. Wallace, McCann- Erick- 
son; Anne Wright, J. Walter Thompson 
Co.; Chet Young, Press Assn., Stanley 
Young, Foreman Co. 
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RADIO SERVICE EMBLEMS 
Demand Created for Industry Plaques Typifying 

Broadcasting's National Role 

REMEMBER T HAT handsome 
radio button that WGAR, Cleve- 
land, placed beside delegates' lunch- 
eon plates during the 1942 NAB 
convention. 

It made an immediate hit. When 
the supply ran out the disappoint- 
ment was intense. So much so that 
WGAR and BROADCASTING, as a 
non -profit service, ordered a new 
supply and undertook their sale 
throughout the industry. Radio sta- 
tions, advertising agencies, radio 
industry personnel bought them; 
several thousand were sold. 

At Eastern State Penitentiary, 
Philadelphia, Horace H. Moore, an 
inmate, saw the emblem pictured 
in BROADCASTING and made a lino- 
leum -cut replica 12 inches in di- 
ameter. He shipped it to BROAD- 
CASTING as a gift, where it at- 
tracted so much attention that Mr. 
Moore was commissioned to make 
10 more which were distributed to 
key radio officials in Washington. 

Many Send Orders 
Neville Miller, president of the 

NAB, liked his so well that he 
volunteered to carry it throughout 
the nation to a series of NAB dis- 
trict meetings. As a result of his 
personal salesmanship many more 
plaques were sold, and additional 
orders are being received through 
BROADCASTING. 

Mr. Moore has written to BROAD- 
CASTING expressing his delight at 
the way his plaques have been 
received. John F. Patt, vice- presi- 
dent, general manager of WGAR, 
has ordered a number of them and 
writes that "everyone who sees 
them thinks they cost $20 to $25 in- 
stead of the $5 you charge us." 
Norman R. Goldman, business 
manager of BROADCASTING, recent- 
ly visited Mr. Moore and found 
his cell fitted as a workshop. 

Institutional Capt. Kelley, who 
acted as escort, explained that Mr. 
Moore works steadilj on the radio 
plaques from 7:30 a.m. to 9:30 
p.m. It was learned that Mr. Moore, 

365,000 people make the 
Youngstown metropoli- 
tan district the third 
largest in Ohio. 

WFMJ 
Has more listeners in 
this rich market than 
any other station. 

Headley -Reed Co. 
National Representatives 

i 

Prison Artisan 

who reads BROADCASTING and sev- 
eral other advertising publications, 
is a journalism graduate and saw 
two years of foreign service in 
World War I. While at the peni- 
tentiary he has taken correspon- 
dence courses in advertising and 
radio. In 1940, entering a contest 
conducted by Boston University 
featuring Arrow Shirts advertise- 
ments, he won first prize over 268 
contestants from many colleges. 
He will soon be eligible for com- 
mutation of sentence. 

Over a period of years Mr. Moore 
has made himself known, through 
his interest in radio, advertising 
and linoleum cuts, to many people 
prominent in advertising. Recently 
he received a letter of commenda- 
tion from Brig. Gen. Robert L. 
Denig, Marine Corps, on a linoleum 
plaque reproducing the Marine in- 
signia. 

Davis Buys KMAC 
HOWARD W. DAVIS, veteran 
Southwest broadcaster, has pur- 
chased the other half of KMAC, 
San Antonio, 250 watts on 1240 
kc., he announced last week. Mr. 
Davis, who has managed the sta- 
tion since 1933, purchased the 50% 
ownership of the Walmac Co., li- 
censee, from W. W. McAllister. No 
change is planned in the operation 
of the station. Mr. Davis is also 
president of Laredo Broadcasting 
Co., licensee of KPAB, Laredo, 
Tex., which he owns in company 
with Mr. McAllister and J. K. 
Beretta, banker. 

Chicago Committee 
COPYWRITERS of Chicago agen- 
cies who have been selected by the 
War Savings Staff of the Treasury 
Dept. to serve on Chicago editorial 
committee which edits scripts and 
announcements before air presen- 
tation are: Kirby Katz, Leo Bur- 
nett Co.; Howard Crum, H. W. 
Kastor & Sons Adv. Co.; G. F. 
Drake, Blackett -Sample -Hummert; 
Kathryn Brady, Guenther - Brad- 
ford; Frank Tyson, Erwin, Wasey 
& Co.; William Ohle, Needham, 
Louis & Brorby; Garrick Taylor, 
Goodkind, Joice & Morgan. 
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T'S KOA 

AS" 
DELAYER N 

It doesn't take a mathematical marvel to figure 
the "best buy" in Denver radio. It's as easy as 
ABC to see it's KOA ...the only station in Colo- 
rado that can put 50,000 watts behind your 
sales messages. Not only that, but KOA is 
owned and operated by the National Broad- 
casting Company ... the network most people 
listen to most. 

Let your nearest NBC 
representative give you 
the full story. Call him 
today about KOA! 

From every Vantage Point 

Ain Denver 
FIRST 

REPRESENTED NATIONALLY BY 
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The Facts First 
RELIEF for local non -network stations 
caught in the downward local business spiral 
appears to be in the offing. Last week two gov- 
ernment officials- FCC -BWC Chairman James 
Lawrence Fly and Gardner Cowles Jr., assis- 
tant director of OWI, himself a practical 
broadcaster and publisher -took cognizance of 
the plight of these stations. OWI is to inves- 
tigate, as the agency charged with the weighty 
task of handling war information. 

Of course, the simple way of meeting the 
crisis would be for the Government to buy time 
for particular types of war -effort programs. 
That, however, has some disadvantages which 
are readily evident. Consideration is being 
given to allowance of credits for taxes which, 
while admittedly attractive, likewise might 
smack of discrimination or even subsidy. 

It has been suggested that network service 
be a tended to these stations, so that pro- 
gram structures would be lifted, and business 
there y attracted to stations. That has some 
meri but it can't be applied generally with 
the s me result. 

Mr. Cowles, we believe, is pursuing the only 
reaso table course in undertaking an investiga- 
tion iefore he decides upon relief measures. 
There are many factors to be considered. 
Wheieas FCC records indicate some 177 sta- 
tions I lost money last year, they do not reveal 
how many of those stations were comparative- 
ly new operations, how many were adjuncts 
of other businesses which may have made 
money, and how many actually were destitute 
and faced with suspension of operations. 

The Government, as a wartime measure, is 
interested in having service maintained na- 
tionally, with at least one effective signal in 
every community. Of the stations that lost 
money last year, approximately 100, we un- 
derstand, were the only outlets in their com- 
munities. But there is no information as to 
how many of these communities received ac- 
ceptable service from stations in nearby cities. 

We assume a substantial number of the sta- 
tions now in peril are included among those 
licensed in the last two or three years. In 
1935 there were 600 standard broadcast sta- 
tion . That figure has jumped to some 920. 
App oximately 100 stations were newly- 
lice ed in the last two years -until the April 
27 f eeze order terminated new grants. 

If it develops in the final analysis that only 
a h dful of the red -ink stations are deemed 
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essential for war information purposes, it 
would seem some means might be evolved 
whereby the industry itself would see to it 
that they were sustained. In that fashion, all 
semblance of Government subsidy, or of dis- 
crimination in favor of one medium as against 
others, would be eliminated. 

But before anything is done, the facts should 
be known. They are readily accessible, and lit- 
tle time will be lost in making the essential 
preliminary analysis. It is refreshing to ob- 
serve the government's swift action in taking 
notice of the situation. 

`Scare Advertising' 
RADIO, TOO, has faced occasional charges of 
"scare advertising ", which high Government 
sources, otherwise quite friendly disposed to- 
ward the necessity of wartime advertising, 
have taken occasion in recent weeks to con- 
demn. All media are equally blamed for allow- 
ing some short- sighted retailers to urge people 
to buy merchandise because of expected short- 
ages or impending rationing. 

This and what might be called "flag waving 
selling " - telling people to buy a certain com- 
mercial product because it is "patriotic" to do 
so-are problems that can be met by closer 
scrutiny of copy with an eye to its effect on 
wartime policies rather than short -term mer- 
chandising. 

The condemnation of "scare advertising" 
comes not only from the Dept. of Commerce 
and OPA Administrator Leon Henderson, but 
also from the National Better Business Bu- 
reau. None of these agencies has evinced any 
anti -advertising attitude. Indeed, the Dept. of 
Commerce, as it states, has shown an attitude 
that "has been a vigorous refutation of the 
carelessly voiced claim that the Government 
is against all advertising." And Mr. Hender- 
son, in supporting the BBB's current campaign 
against this form of advertising, stated: 

"Today's advertiser has a tremendous op- 
portunity in this war. He can be a leader for 
good. He can mold minds in the right direc- 
tion. And through the medium of newspapers, 
magazines, radio, direct mail and outdoor ad- 
vertising, he can dramatize to the public the 
part it must play in helping win the victory. 
Yes, the advertiser can do all these things. 
And, praise be, literally hundreds of advertis- 
ers are doing them every day. They stand as 
an enlightened information industry function- 
ing for the common good." 

That doesn't sound like crackdown. It's an 

appeal to common sense, and so is the Dept. of 
Commerce's echoing warning against building 
up "unnecessary fears" and sending a "panicky 
public rushing to stores" for needless buying 
that fosters hoarding and speeds the day of 
actual shortages. 

Like bad -taste commercials, the danger of 
"scare advertising" is that its use by a few 
sponsors creates an impression that casts re- 
flection on the zealous war efforts of adver- 
tising as a whole. So far as radio is concerned, 
eternal vigilance must be exercised. The great 
war job the broadcasting industry as a whole 
is doing should not be obscured by a few mis- 
steps. 

Electronics at War 
THE OTHER DAY news reports from London 
told of the precisely -planned bombing raid by 
United Nations' fliers which completely de- 
molished the Phillips radio tube factory at 
Eindhoven, Holland. The real significance of 
that action will become apparent as the war 
progresses. 

Because the whole story of electronics and 
communications in this global war cannot yet 
be told, one can only surmise the importance 
of that magnificently executed action. We know 
that today the vacuum or electronic tube is 
perhaps the closest approach to the "secret 
weapon" of this war. Its use far transcends 
the actual field of communications, though 
it is the all- important link in guiding the 
greatest war armadas on land and sea and in 
the air in world history. The vacuum tube 
is being used in the armament factories for 
innumerable industrial purposes. 

The Phillips factory was reputed to be the 
most important radio manufacturing plant 
in Europe. It is reported that, following Nazi 
occupation of Holland, it was greatly aug- 
mented. It probably was the greatest single 
producer of radio equipment for the Axis, as 
evidenced by the fact that it was heavily 
defended. 

We don't know what the Axis has or had 
in the way of electronic development, though 
they appear to be well advanced in this revo- 
lutionary art. The intelligence services of the 
United Nations, however, must have known, 
because the levelling of the Phillips plant was 
the planned objective of our bombs. 

When historians get around to the job of 
writing the story of this war, it is entirely 
possible that the December 6 bombing of Eind- 
hoven will prove a highly important incident 
in the breaking down of Axis production and 
communications supply lines. But that will be 
only an infinitesimal part of the story yet to 
be told about the role of the vacuum tube in 
the war. 

GREAT generals of all time have recognized 
the value of psychological warfare and propa- 
ganda as adjuncts to the work of their fighting 
forces. The armies of Genghis Khan, whose 
conquests are still without parallel, were pre- 
ceded by secret agents who worked on the 
populations of the countries he was about to 
attack, spreading defeatism and division, and 
softening them up so that they had less heart 
to put up a really tough fight when the Mongol 
armies came along. And if there had been 
radio broadcasting in those days, never doubt 
that Genghis Kahn would have used it.- 
Elmer Davis, director of the Office of War 
Information. 
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RICHARD FITZGERALD CONNOR 

WORKMANSHIP goes into 
Wbuilding the ship of state 
as surely as into a ship of 
the line, but there are few 

tried and skilled in both. One such 
is Richard Fitzgerald Connor, re- 
cently appointed chief of station 
relations, Radio Bureau, Office of 
War Information. 

When only a youngster, Dick 
Connor, as rivet heater and ship 
fitter in the shipyards of Califor- 
nia, was assigned to do a man's 
work with boy's hands during 
World War I. In this cúrrent global 
conflict, he conceived and organized 
a unified emergency broadcast plan 
for the West Coast. Not only has it 
been used as model for other simi- 
lar setups nationally, but its suc- 
cess is largely responsible for his 
appointment as national coordi- 
nator of station relations. 

Born in Denver Sept. 15, 1902, 
Dick was the youngest of two boys. 
The family moved to California in 
1906, settling first in San Fran- 
cisco, and a few months later 
shifting to Los Angeles. Shortly 
after that Dick and his brother 
Ned, now general manager of 
KRKD, Los Angeles, applied them- 
selves to the task of maintaining 
the family home. Only a little fel- 
low, Dick did his share. Most of the 
responsibility was Ned's until 1917, 
when he went overseas. Dick left 
grammar school and starting as 
rivet heater in the shipyards helped 
build ships in both San Francisco 
and Los Angeles. 

Four years later he found time 
to catch up on his education, enter- 
ing Manual Arts High School, Los 
Angeles, at 19. He was graduated 
in June, 1922, after completing the 
four -year course in only two. A 
year at the University of Cali- 
fornia at Los Angeles followed. 
Then the newspaper field beckoned. 

Headquartered in San Francisco, 
he tried his hand as publishers rep- 
resentative from June, 1923, to 
1926. Returning to Los Angeles in 
January of that year, he joined 

the Examiner merchandising serv- 
ice. Lewis Allen Weiss, now vice - 
president and general manager of 
Don Lee Broadcasting System, 
Hollywood, was then his "boss ". 
A year on the editorial staff of the 
old San Francisco Bulletin in 1927 
followed. With merging of that 
newspaper with the San Francisco 
Call in early 1928, Dick joined the 
Fresno (Cal.) Bee. He remained 
there only a few months, returning 
to Los Angeles in the fall of that 
year to join the reportorial staff of 
the old Express. 

Dick ran the gamut of depart- 
ments and resigned his newspaper 
job to join KMIC, Inglewood, Cal. 
(now KRKD). Through his efforts 
in April, 1929, radio facilities were 
installed in the Los Angeles City 
Hall. With the City Hall studio as 
center, first one and then another 
radio station was woven into a local 
network. Dick with his microphone 
would roam through the courts, in- 
to the mayor's office asking ques- 
tions for the more than 10,000 in- 
terviews that were a feature of 
this eight -year interval. 

Dick relinquished his roving re- 
porter role Feb. 10, 1935, to be- 
come general manager of KMPC, 
Beverly Hills, Cal. When the sta- 
tion was sold to G. A. (Dick) 
Richards following death of its 
original owner in June 1936, Con.. 
nor organized his own Los Angeles 
radio advertising agency. He con- 
tinued as head of that firm until 
Jan. 1, 1941. 

Then he gave up active manage- 
ment to assume duties as radio re- 
porter on the Don Lee- Mutual pro- 
gram from Sacramento, Affairs of 
State. With completion of that as- 
signment, he returned to his Los 
Angeles agency but war inter- 
rupted management of his agency 
in December of that year. 

With shock of Pearl Harbor just 
past, Southern California broad- 
casters felt urgently their need to 
line up individual facilities into 
some regional plan of emergency 

NOTES 
ROBERT SCHEUTZ, manager of 
NBC Radio -Recording Division, Hol- 
lywood, has been commissioned a lieu- 
tenant in the Navy and on Dec. 15 
reports to Naval Training School at 
Hollywood, Fla. After a period of 
training there, he will be enrolled at 
Harvard U for additional study. Jack 
Richardson, his assistant for the past 
six months, has taken over Scheutz' 
former duties. 

JAMES KELLEY, Chicago manager 
of Radio Adv. Corp., station represen- 
tatives, has been inducted into the 
Navy as lieutenant (j.g.) and will re- 
port to Great Lakes, Ill. He is suc- 
ceeded as Chicago manager by R. L. 
(Bud) Swats, formerly in charge of 
testimonial and station promotion at 
Blackett -Sample -Hummert, Chicago. 

DAVE TAYLOR, commercial man- 
ager of WBBB, Burlington, N. C., re- 
cently enlisted in the Air Force En- 
listed Reserve; he begins flight train- 
ing at Elon College, N. C., Dec. 15. 

PAUL KESTEN, CBS vice -president 
and general manager, has left his of- 
fice for a three -week vacation. He is 
expected to return around the end of 
December. 

defense. They met and on Dec. 15, 
1941 selected Connor as radio co- 
ordinator of the Southern Califor- 
nia Broadcasters Assn. Today the 
emergency broadcast plan conceived 
in Southern California and involv- 
ing some 29 stations in that area, 
has been taken as model for similar 
setups throughout the nation. 

Cognizant of the work and skill 
involved, the IV Fighter Command 
asked Connor to repeat that job on 
a coastwise scale. No other part of 
the United States can boast of a 
better radio coordination, it is 
claimed. In recognition, Connor, in 
addition to his post with the South- 
ern California Broadcasters Assn., 
was appointed radio coordinator 
of the Pacific Coast War Emer- 
gency Broadcast Plan. Then the 
OWI made him a regional radio 
consultant. 

His recent shift to Washington, 
D. C. as chief of station relations, 
Radio Bureau, OWI, has meant not 
only a move for Dick, but for his 
family as well. Married to Lucile 
Kerns of Los Angeles on Aug. 8, 
1928, they had made their home in 
Manhattan Beach, Cal. Completing 
the family circle are Gloria, aged 
13; Richard Jr., 12, and Ned 2 
years old. Admittedly a driver and 
energetic, Dick disclaims any hob- 
bies but loves a romp with his three 
children. He is a Mason, Knight 
Templar, Shriner and Phi Delta 
Theta. 

Dick's present job in the na- 
tion's capital is a far cry from 
tossing hot rivets in a California 
shipyard. The boy who helped build 
ships for World War I has turned 
knowledge, coordination and abil- 
ity acquired in 25 years to a simi- 
lar purpose. Only this time his con- 
tribution is via radio. 

WILLIAM D. OLDHAM, head of 
grocery trade relations of WLW, Cin- 
cinnati, has been commissioned an en- 
sign in the Navy and reported Dec. 
11 for indoctrination at Princeton U. 
Before joining WLW three years ago 
he was promotion manager of Coopers 
Inc., Kenosha, Wis. (underwear). 

H. G. (JACK) FEARNHEAD, dis- 
bursement accountant in the auditing 
department of NBC Hollywood, has 
been commissioned a lieutenant in the 
Royal Air Force. 

JAMES ISHAM CHRISTIE, former 
chief of NBC's Brazilian section, in- 
ternational division, has joined the 
Naval Reserve as ensign, and reports 
for duty Dec. 15 at the Florida indoc- 
trination school. 

CRAIG LAWRENCE, vice -president 
of the Iowa Broadcasting Co., cele- 
brates his tenth anniversary with the 
company this month. He became sta- 
tion manager last April, replacing 
Maj. Luther L. Hill, who is in the 
Army Air Forces. 

HARRY R. LUBCKE, television di- 
rector of Don Lee Broadcasting Sys- 
tem, Hollywood, is in New York for 
conferences. 

L. W. BROCKINGTON, advisor to 
the Empire Division, British Ministry 
of Information, will address the nation 
via CBS in a broadcast from WJSV, 
Washington, Dec. 15, after his arrival 
in this country from England. 

DAN McARTHUR, chief news editor 
of the Canadian Broadcasting Corp., 
Toronto, is on a tour of the western 
CBC regions to check on CBC news 
bureaus. 

GEORGE TAGGART, assistant pro- 
gram supervisor of the Canadian 
Broadcasting Corp., Toronto, has re- 
turned East after a tour of Pacific 
Coast and prairie region CBS pro- 
gram offices. 

ROBERT STODDARD, formerly 
business manager of KFRE, Fresno, 
Cal., is now sales manager of KFBK, 
Sacramento. 
WOODROW HATTIC, formerly di- 
rector of public relations, agriculture 
and sports of WWL, New Orleans, 
has joined KMPC, Beverly Hills, Cal., 
as director of war activity. 
WILLIAM ANDREWS of the staff 
of Movie -Radio Guide, on Dee. 21 joins 
the press department of the National 
Safety Council, Chicago. 
LAWRENCE W. McDOWELL, com- 
mercial manager of KFOX, Long 
Beach, and president of Southern Cali- 
fornia Broadcasters Asan., has been 
appointed a regional radio consultant 
of the OWI. 
RALPH WHITMORE, formerly ac- 
count executive of CBS San Fran- 
cisco, is serving with the Army in 
North Africa. 
POWELL ADAMS has been appoint- 
ed commercial manager of WCHV, 
Charlottesville, Va., after three years 
with WSIY. Nashville, and WLAK, 
Lakeland, Fla. Before entering radio 
Mr. Adams was drummer with Jan 
Garber's and Francis Craig's orches- 
tra. 
M. WAYLAND FULLINGTON. pro- 
motion manager of KWTO-KGBX, 
Springfield, Mo., reported as a volun- 
teer officer candidate at Ft. Leaven- 
worth antiaircraft artillery school 
Nov. 27. 

DR. JOHN GRAY PEATMAN, di- 
rector of the office of research. radio 
division, College of the City of New 
York, has been advanced from the 
rank of assistant professor to associ- 
ate professor of psychology. 

MAJ. HAROLD W. KENT. recently 
transferred from the War Dept. pub- 
lic relations bureau's radio branch to 
the review branch [BROADCASTING, 
Dec. 7] has been moved back to the 
radio branch on detached duty. 
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PATRICIA GRIFFITH, of the dra- 
matic department of WHO, Des 
Moines, became the station's first fem- 
inine contribution to the military ser- 
vice by joining the WAAC Nov. 30. 
Ken Gfeller of the continuity depart- 
ment enlisted in the Navy the same 
day. Vivian Griffith, sister of Pat, has 
left community service of WHO to ac- 
cept a teaching position at Lorimor, 
Ia. 
TOMMY SNOWDEN, program direc- 
tor of WEED, Rocky Mount, N. C., 
has joined the Army, and has been re- 
placed by Douglas Hunt of the an- 
nouncing staff. 
GOODWIN E. (Cody) ANDERSON, 
announcer of KJBS, San Francisco, 
has been inducted into the Army. 
JOHNNY O'HARA, sports announcer 
of KWK, St. Louis, is teaching code 
to students at St. Louis U. 
STANLEY B. TALL joined the Phil- 
adelphia office of the OWI on Dec. 7 
as station contact man and script- 
writer. Before joining the OWI radio 
division, he handled the network 
broadcasts for the Office of Education, 
and prior was in program planning 
and scriptwriter of WBAL, Baltimore. 
MARY SCHWARTZ, personal secre- 
tary of Arthur Simon, general man- 
ager of WPEN, Philadelphia, and 
Fred Kligman, of the Marine Corps, 
were married Dec. 6. 
DAYTON LUMMIS, formerly of 
WCAM, Camden, joined the announc- 
ing staff of W69PH, FM adjunct of 
WCAU, Philadelphia. He replaces 
Tom Livezey, who joined the staff of 
WIP, Philadelphia. 
JOHN SCHEUER Jr., announcer of 
WFIL, Philadelphia, and Lois An- 
drews, of the station's promotion de- 
partment, announced their marriage 
Nev. 28. 

DON DOUGLAS, announcer and 
actor of WMCA, New York, has re- 
signed to continue his work on a free- 
lance basis. 

MRS. MARGARETTA SMITH, for- 
merly of WLPM, Suffolk, Va., has 
been appointed commercial traffic man- 
ager of WTAR, Norfolk, Va. Milton 
Green, of WINX, Washington, has 
joined the announcing staff. 
GEORGE COMINOS and Shirley 
Heege, recent graduates of the Mis- 
souri U School of Journalism, have 
been added to the KXOK, St. Louis, 
radio news department. 

Griper Hired 
"DO YOU think you can do 
any better!" challenged the 
program director of WINX, 
Washington, when William 
Grayson, a fan, wrote that 
the announcing of the pro- 
gram to which he had been 
listening was considerably 
less than satisfactory. Gray- 
son did; so did the program 
director when Grayson pre- 
sented himself to prove it. 
Grayson is now WINX Sun- 
day Symphony Hour announ- 
cer. Program director is Sam 
Lauder. 

STEWART DEAN, announcer and 
newscaster of WFAA -KGKO, Dallas - 
Fort Worth, a native of Hamilton, 
Ontario, has received his final natural- 
ization papers. Gene Martin, news edi- 
tor of WFAA -WBAP, has become 
father of a girl. 

CHARLIE DAVIS has been named 
chief announcer of WFBC, Greenville, 
S. C. 

LANDIS WILKINSON has joined 
the announcing staff of KXOK, St. 
Louis. Stan Daugherty, music director, 
and Bob Heuer, of the KXOK orches- 
tra, have been inducted into the Army. 

GRADY COLE, farm editor of WBT, 
Charlotte, N. C., has been named by 
North Carolina's governor to the post 
of State Radio Chairman of the state's 
Salvage- for -Victory drive. Grady has 
been conducting a "Farm- Church" 
scrap drive on WBT. 

JOY STORM, announcer- producer of 
NBC Hollywood, has been appointed 
Western division special events and 
news director of the network. Those 
departments were formerly under su- 
pervision of John Swallow, Western 
division program manager. 

JERRY SEARS, formerly an NBC 
staff musical director as well as a free- 
lance composer, arranger and m.c. for 
other networks, on Dec. 27 will join 
WMCA, New York, as musical direc- 
tor. Mr. Sears replaces Don Bryan, 
resigned. 

EUNICE DOTY, formerly in promo- 
tion department of KSO -KRNT, Des 
Moines, has resigned to join her hus 
band at Quantico Marine Base, where 
he is an instructor. 

LLOYD INGLE, former auditor of 
WNAX. Yankton, S. D., has been 
transferred to the auditing department 
of KSO-KRN.T, Des Moines. 

BOB CONLON has joined the sound 
effects department of NBC Hollywood. 

Tennessee farmers hit pay -dirt in December. 
The burley tobacco markets open next month 
putting hundreds of dollars in pockets of 
thousands of farmers. And WJHL is the only 
single station that can reach the farmers 
served by the five big markets in this area. 

1000 WATT 910 KC BLUE NET 

SPOT SALES, Inc. 
Representatives 

WJHL 
Johnson City, Tenn. 

W. Hanes Lancaster 
Manager 
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JILL JACKSON 

FVERYTHING from "play by 
play -blow by blow" sports 
descriptions to "radio re- 
takes" of Helen Hayes' dra- 

matic interpretations - that's the 
record of Jill Jackson, versatile 
sports commentator, special events 
announcer, Hollywood reporter and 
actress of W W L, New Orleans. 

A back injury changed Jill's 
career from cup winner in tennis 
and golf tournaments to a unique 
position in radio. Unusually tal- 
ented in all sports from her college 
days at Tulane U, New Orleans, 
Jill won many city and college 
titles in tennis as well as the muni- 
cipal golf title. After her injury on 
the links she turned to another 
talent, the stage, and later made 
her bow in radio. 

Jill writes, produces and delivers 
all material used on her shows and 
appears in her spare moments in 
WWL's dramas. Employed by the 
Jackson Brewing Co. of New Or- 
leans, she has become known as 
one of the most active radio women 
in the South and one of the few 
women sports commentators in the 
country. 

HOWARD A. PETRIE, NBC an- 
nouncer on Gary Moore's Everything 
Goes, and 1942 winner of the H. P. 
Davis Memorial Announcers' Award, 
has been named announcer for The 
Story of Mary Marlin, sponsored on 
NBC by Procter & Gamble Co., Cin- 
cinnati, for Ivory Snow. 
JAMES MARION, after seven months 
on the junior announcer staff of NBC. 
has been promoted to the rank of 
senior announcer. 
MARY SETZEK, teletype operator 
of NBC Hollywood, resigned that post 
in early December to marry Howard 
Dill, Minneapolis businessman. 

We have the peak soil 
conductivity in the U. S. 

-plus the Joe Louis 

"punch" of a 580 kc 

frequency. The result is 

RESULTS! 
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ALLAN DILL has been appointed 
farm commentator for the Canadian 
Broadcasting Corp. Maritimes region, 
succeeding Ralph Marven who has 
joined the Dominion of Agriculture. 
Dill is a practical farmer as well as 
former newspaperman. He is attached 
to CBA, Sackville, N. B. 
TIM DAVIS has resigned from the 
recording department of NBC Holly- 
wood, to join the Navy. 
JACK SHNELL, sound effects man 
of NBC Hollywood, has been trans- 
ferred to KPO, San Francisco. 

JOHN REDDY, newswriter of CBS 
Hollywood, is the father of a girl 
born Nov. 25. 

MIKE CLARK, staff announcer of 
WWL, New Orleans, has joined the 
Army. Sharing his announcing duties 
are Jack Lewis, Ervin Viktor and 
John Kent, who replaces Clark as 
staff announcer. 
BOB FRANKLIN, announcer of 
KGW -KEX, Portland, Ore., has be- 
come a Naval air cadet and is sta- 
tioned at the training station near 
Boise, Ida. 

DOUGLAS EDWARDS, for five years 
announcer of WSB, Atlanta, has 
joined the CBS announcing staff. 

DONALD J. DEAN, formerly as- 
sistant promotion manager and in 
charge of farm department of WCKY, 
Cincinnati, has been commissioned a 
second lieutenant of the Army, fol- 
lowing successful completion of the 
officer candidate course at The Infan- 
try School, Fort Benning, Ga. 

JON DUFFY, newscaster and pro- 
ducer of KWID, shortwave station 
in San Francisco, joined the Marines 
Dec. 7 as a combat correspondent. 

JOSEPH W. GRAHAM, former an- 
nouncer of WCKY and WCPO, Cin- 
cinnati, inducted into the Army a 
year ago, has been selected for officer 
candidate training and is now at Fort 
Benning, Ga. 

LILLIAN ZATT, formerly in charge 
of promotion and publicity of wo- 
men's programa and activities of 
WMCA. New York, has joined 
WNEW, New York, as assistant to 
Jack Banner, publicity director. She 
succeeds Betty Frear, who resigned 
to join her husband, who is completing 
his military training in Florida. Prior 
to joining WMCA, Miss Zatt served 
in the promotion department of the 
Yew York Doily News. She has 
also been associated with CBS and 
BBC in a production capacity. 

DON BESTOR on Dec. 14 joins 
WHN, New York, as leader of the 
studio band, replacing Dick Ballon. 
Don Albert continues as manager of 
the band, also handling some of the 
conducting. 

DICK ALLAN, announcer of WLIB, 
Brooklyn, has joined the Army Sig- 
nal Corps Reserve and will study ra- 
dio communications while continuing 
his announcing duties. The station 
has added Evelyn Dworkin to the 
music department, and Jeanne Te- 
desche to the program department. 
JEAN CAMPBELL, formerly news- 
writer and arranger of woman's pro- 
grams of KGKO and WBAP, Fort 
Worth, Tex., has joined the English 
section of NBC's International Di- 
vision, as a news writer. 
GENE CHENAULT, formerly of 
KMJ, Fresno, Cal., is now program 
director of KFRE, that city. Del For- 
rest has been added to the announcing 
staff. Robert Davis has been made 
special events director of KFRE, with 
Miss Frances Quinn, war -program 
manager as well as director of wo- 
men's programs. 
LESLIE RADDATZ, in publicity de- 
partment of NBC Hollywood, and 
Mona Bottriell of Los Angeles, were 
married Nov. 28 in Casa Grande, 
Ariz. 
STOCKTON HELFFRICH, manager 
of NBC's continuity acceptance de- 
partment, is father of a son born 
Dec. 6. 

Ensign Clinton Missing 
ENSIGN JACK W. CLINTON, 
formerly of the CBS Junior Train- 
ing Group, Hollywood, and recent- 
ly on combat duty in the Solo- 
mon Islands, is reported missing 
by the Navy. 

JOHN WOOLF, handling joint work 
in the program and announcing de- 
partments of KDYL, Salt Lake City, 
is now fulltime announcer. Dave Sim- 
mons, promotion manager, is assisting 
George Snell, continuity editor, on 
special assignments. 

CAPT. WALLACE BEEBE, former 
announcer of KIT, Yakima, Wash., 
now with the Army somewhere in the 
Pacific, is the father of a boy. 

MILLICENT POLLEY, formerly wo- 
men's director and member of the 
sales staff of WHBF, Rock Island, 
Ill., has enlisted in the WAVES. 

DURWARD KIRBY, BLUE staff 
announcer, and his wit, Mary Paxton, 
m.c. of The Wishing Well, on WBBM, 
Chicago, are parents of a son, born 
last week. 

HENRY SCHACHT has left OWI 
in San Francisco to write, produce 
and voice a new agricultural pro- 
gram on KPO, San Francisco, which 
is scheduled to begin on the air about 
the first of the year. 
BILL NEWELL, for seven months 
with the OWI in San Francisco, has 
rejoined KOMO -KJR. Seattle, in the 
news and special events department. 
HOMER J. BLISS, education director 
of WHAM, Rochester, N. Y., and 
member of the Army Signal Corps 
reserve, was called for active duty 
December 8. Gordon Kestor, of the 
U of Rochester, will handle some of 
Bliss' announcing duties. 
WILLIAM S. RAYBURN of the 
CBS sales promotion department, 
became the father of a boy Nov. 27. 
DICK DE FREITAS, formerly chief 
announcer of WFAS, White Plains, 
N. Y., and previously of WAAT and 
the Alabama Network, has joined the 
announcing staff of WHN, New York. 
GRACE HELLERSON, of the BLUE 
program department, has been ap- 
pointed manager of the booking office 
of the BLUE, replacing Grace Gund- 
erman, resigned. Geraldine Bohne has 
been named booking supervisor. 

CHARLIE BARNET 
records for 

LANG -WORTH 
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SGT. ARTHUR E. BARNETT, once 
known as the "court jester" of WJZ, 
New York, where he conducted a dance 
music program, is serving with the 
Special Service office at Fort Dix, 
N. J. He has just received a first lieu- 
tenant's commission. Fer the past 
several months, he has been broadcast- 
ing a thrice- weekly program on 
WTTM, Trenton, titled Fort Dim 
Passes in Review. 

JOE KELLY Jr., formerly a member 
of the guide staff of NBC Chicago, 
and son of Joe Kelly, m.c. of BLUE 
Quiz Kids and NBC National Barn 
Dance, sponsored by Miles Labs., Elk- 
hart, Ind., has joined the Quartermas- 
ter Corps of the Army. 

BESSIE BEATTY, who conducts her 
own hive- times- weekly woman's pro- 
gram on WOR, New York, on Dec. 11 
was chairman and guest of honor on 
"Radio Day" at the 21st anniversary 
Christmas sale of articles made by the 
blind ln New York. 

PAGE GILMAN, who portrayed 
Jack Barbour in the NBC serial 
One Man's Family, sponsored by 
Standard Brands (Fleishmann's 
yeast), has been inducted into the 
Army. He is the son of Don E. Gil- 
man, BLUE western division vice - 
president. 

DOROTHY R. SPICER, formerly of 
WWJ, Detroit, and WCCO, Minne- 
apolis, has joined the publicity staff 
of Free & Peters, Chicago. 

ADELAIDE GERWIG, of Wright - 
Sonovox Division of Free & Peters, 
New York, was recently married to 
Lt. Lloyd Bethune of the Army Air 
Forces. 

ALICE MUSCATINE has been placed 
in charge of traffic department of 
WTTM, Trenton, and Charlotte Wolf, 
new to radio, has been appointed con- 
tinuity director. Russ Andrews, for- 
merly of WFPG, Atlantic City, has 
joined the announcing staff of WTTM. 
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RALPH L. POWER having become 
an inspector in the Army Signal Corps 
and assigned to a field unit, the Los 
Angeles agency bearing his name has 
been taken over by Mrs. D. H. Camer- 
on, for the past ten years office man- 
ager. The agency, specializing in tech- 
nical radio equipment manufacturers, 
has resigned all accounts, with one 
exception, and will remain inactive 
for the war duration. Universal Micro- 
phone Co., Inglewood, Cal., will be 
serviced on a wartime budget by Mrs. 
Cameron. 

EMILY PETERS, former traffic man- 
ager of KHJ and the Don Lee Net- 
work, will become the bride of J. Glen 
Turner, former chief engineer in mas.. 
ter control at KHJ, now in Govern- 
ment work. Miss Peters' duties have 
been assumed by Mary Ellen Ryan, 
assisted by Betty Seerest and Betty 
Cowen. Former KHJ page -boy, Irwin 
Buckstan, has enlisted in the Signal 
Corps. He is replaced by Bob Weber. 

RICHARD H. CUTTING. formerly 
announcer of KFSD, San Diego, has 
joined KFAC, Los Angeles. 

TED FEN, announcer of WGST, At- 
lanta. married Betty Cain of Atlanta 
Dec. 7. 

LT. STARR SMITH, former radio 
special events announcer, has been 
appointed public relations officer for 
the Army Air Forces Flying School, 
Stuttgart, Ark. 

MAX KARL, educational director of 
WCCO, Minneapolis. shot a 225 - 
pound 11 -point buck, the biggest 
taken in Minnesota this season, within 
thirty miles of his home. 

LEE NEAL, formerly news editor of 
WPAR, Parkersburg, W. Va., has 
joined the announcing staff of WIND, 
Chicago. 

FRED WIETING, stage and screen 
critic of WIBG, has enlisted in the 
Navy. 

KGU Staff Changes 
KENTON CASE, formerly of 
KGMB, Honolulu, has assumed the 
duties of program director, and 
Josephine Silva, f o r m e r l y of 
KMOX, St. Louis, is a new com- 
mentator at KGU, Honolulu. Ken 
Carney, former program director 
of NBC San Francisco, and head 
of the radio department of Bow- 
man, Holts, MacFarlane & Richard- 
son, has just been appointed pub- 
lic relations director of Hawaiian 
Sugar Planters Assn., but remains 
in radio by producing the MBS 
show Hawaii Calls. Bill Paine, 
former assistant manager of KGU 
is now an ensign in the Navy. 

Arthur Perles Is Named 
As Crandall Assistant 
ARTHUR PERLES, formerly in 
charge of CBS shortwave pub- 
licity, has been appointed assistant 
director of CBS publicity, it was 

announced l a s t 
week by George 
Crandall, recent- 
ly -named CBS di- 
r e c t or of pub- 
licity. 

Joining C B S 
four years ago as 
publicity copy 
editor, Mr. Perles 
was assigned in 
July, 1941, to di- 
rect publicity 

here and abroad for all CBS short- 
wave activities, including the new 
CBS Latin American network - 
Cadena de las Americas. Prior to 
entering radio he was with the 
Daily News and other New York 
newspapers. Perles has also served 
as assistant U. S. Commissioner for 
Public Relations involving federal 
participation in the New York's 
World Fair. 

Mr. Perles 

Clay Leaves KMOX 
LLOYD CLAY, continuity direc- 
tor of KMOX, St. Louis, has left 
to join the FBI in Washington, 
the eighth KMOX executive to go 
on war duty. Of a hundred men on 
the KMOX payroll, 28 are now in 
the armed forces. Executives who 
have taken war posts are: Louis 
M. Young, chief engineer, now a 
Lt. Col. in the Army; Larry Ne- 
ville, continuity director, FBI; C. 
Cabanna Link, publicity direc- 
tor, Army Air Forces; Thomas 
Rooney, promotion manager, Mar- 
itime Service; James C. Douglass, 
production manager, Lt. (s.g.) 
Navy; Chester (Tiny) Renier, pro- 
gram director, filling a war vacan- 
cy at CBS, New York. 

Schafer Succeeds Hull 
WALTER SCHAFER, for the last 
10 years with WDZ, Tuscola, Ill., 
has been appointed manager of the 
station, succeeding Clair B. Hull, 
who resigned as of Dec. 15 to join 
Ferry -Hanley Co., Kansas City 
agency [BROADCASTING, Dec. 7]. 
Mr. Schafer, who has worked as an- 
nouncer, program producer and 
salesman, will also supervise the 
commercial end of WDZ. Mr. Hull 
had held the joint posts of manager 
and commercial manager. 
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NO HOBBY! Skating is transpor- 
tation for these two employes of 
KNX, Hollywood. With advent of 
gas rationing, Ken Hodge, staff 
producer, rolls 8 miles to work, 
meeting his secretary, Elaine Fi- 
bush, at the station entrance. 

Drake Promoted 
JOHN DRAKE, assistant promo- 
tion manager of KSO -KRNT, Des 
Moines, has been named promotion 
manager, replacing Wayne Welch, 
who has joined the Menough Adv. 
Agency, Des Moines. Drake was 
formerly a writer of KGGF, Coffey- 
ville, program director of KCKN, 
Kansas City, Kan., and studio man- 
ager of KGNO, Dodge City. Wilda 
Whitescarver has joined the KSO- 
KRNT staff to handle general pro- 
motion and the house organ, Dial 
Tones. She was formerly in the 
traffic and continuity departments 
of WMBH, was program director 
of KCKN, Kansas City, and in the 
continuity department of KTUL, 
Tulsa. 

Benny's Movie Plans 
DESPITE wage ceiling, effective Jan. 
1, 1943, and spiking reports to the con- 
trary, Jack Benny, star of the weekly 
NBC show bearing his name, spon- 
sored by General Foods Corp. (Grape - 
Nuts Flakes), will not limit his ac- 
tivities to that program. Agreement 
for at least one United Artists film 
each year is still in force, according 
to the radio -film star. He will begin 
a new film assignment upon selection 
of a suitable story. Plans for an in- 
dependent motion picture producing 
company with release through United 
Artists, however, have been set aside 
for the war's duration. 

THE ENTIRE announcing staff of 
WTTM, Trenton, has enlisted in the 
Signal Corps Reserve of the Army. 
Program director Milton March has 
staggered the hours of his staff to 
permit the men to attend the evening 
courses at Rutgers University. 

"And to think those announcers 
on WFDF Flint Michigan were 
worrying me!" 

BOSTON SYMPHONY 
IS SIGNED BY BLUE 

NEGOTIATIONS in progress two 
weeks ago between the BLUE and 
the Boston Symphony Orchestra, 
which recently signed a three -year 
contract with the American Fed- 
eration of Musicians, were settled 
last week, with the announcement 
by Mark Woods, president of the 
BLUE, that the orchestra, under 
the direction of Serge Koussevitsky, 
will begin a series of weekly con- 
certs Dec. 26 on 145 BLUE sta- 
tions. 

Absent from the air for five 
years, the Boston Symphony has 
held the unique position of the only 
major nonunion orchestra in the 
country until last month when the 
AFM amended its by -laws to give 
Koussevitzky full control over the 
employment of his musicians 
[BROADCASTING, Nov. 30]. The new 
series of concerts on the BLUE, 
most of which will originate from 
Symphony Hall in Boston, will be 
heard Saturday evenings 8:16 -9:16 
p.m. under a long -term contract 
covering a season of 46 weeks each 
year. 

At the expiration of this year's 
season on May 1, 1943, the BLUE 
will broadcast the Pops concerts 
under Arthur Fiedler as well as 
the open air concerts on the Charles 
River Esplanade, Boston, later in 
the summer. It is hoped by the 
BLUE that conditions will permit 
resumption of the Berkshire Sym- 
phonic Festival at Tanglewood in 
Lenox, Mass. 

McCaw Named Major 
PROMOTION of Capt. J. Elroy 
McCaw, principal owner and mana- 
ger of KELA, Centralia, Wash., 
to rank of major in the Directorate 
of Communications of the Army 
Air Forces, headquartering in 
Washington, was announced last 
week by the War Department. Maj. 
McCaw, an engineer, was commis- 
sioned a second lieutenant last 
March and was jumped two grades 
to a captaincy a month later. He 
is chief of the Liaison Section of 
the communications directorate, 
working directly under Col. Alfred 
W. Marriner. 

WHITEY FORD, formerly the "Duke 
of Paducah" on NBC Plantation 
Party, on Dec. 10 left for overseas as- 
signment in the USO. 

VALUE of MANUFACTURED PRODUCTS 

NORTH 
CAROLINA 

Source: - Census of Manufactures, 1939 

AVERAGE OF 
NINE OTHER 

SOUTHERN STATES 
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r 
"Radio homes coverage ? -more 
than the whole state of 
Maine." 

t_ J 

WCOP has 
grown faster in 
sales and audi- 
ence in pro- 
portion t h a n 

any other Bos- 

ton station. 

h[AoLE,REED CO. 

BELONGS ON YOUR SCHEDULE 

MYRON DUTTON, Hollywood pro- 
ducer of the Biow Co. on the weekly 
NBC Johnny Presents Ginny Simms, 
sponsored by Philip Morris & Co. 
(cigarettes, tobacco), has resigned 
that post to assume a similar assign- 
ment on two CBS programs featuring 
Orson Welles. Dutton currently han- 
dles the weekly quarter hour Ceiling 
Unlimited, sponsored by Lockheed 
Aircraft Corp. (institutional), as 
*ell as the half hour weekly sustain- 
ing feature on that network, hello 
Americans. 

CLAIRE OLMSTEAD, for two sea- 
sons production manager of Orson 
Welles' radio shows, has re &oined 
Young & Ruhicam as producer of the 
new John Charles Thomas - John 
Nesbitt program, to be sponsored by 
Westinghouse Electric & Mfg. Co. on 
NBC starting in January, Sunday, 
2:30 -3 p.m. (EWT). 
CLYDE L. WOOD. one time produc- 
tion manager of Transcription Co. of 
America, Hollywood, has joined Biow 
Co., that city, as production contact 
on the NBC Johnny Presents Ginny 
Simms, sponsored by Philip Morris 
& Co. (cigarettes). 
NORRIS HOUGHTON. formerly of 
the production staff of USO -Camp 
Shows Inc., on Dec. 7 joined BBDO, 
New York, as program coordinator 
for the NBC Cavalcade of America 
program, sponsored by E. I. DuPont 
de Nemours & Co., Wilmington. 
GEROLD M. LAUCK Jr., assistant 
account executive of N. W. Ayer & 
Son, New York, and son of Gerold M. 
Lauck, executive vice -president of the 
agency in Philadelphia, has enlisted 
as an aviation cadet. 

ONCE 

EACH OF OUR DE 
TO BE AC 

accurate 

RTMENTS IS TRAINED 
RATE 

E E D 
AnD comPAnY 

RADIO STATION REPRESENTATIVES 
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T. V. HARTNETT, president of 
Brown & Williamson Tobacco 
Corp., Louisville, receives an award 
on the B & W Plantation Party on 
NBC from Clark E. Woodward 
(right), vice -president of the Lib- 
erty Mutual Insurance Co., Boston. 
The record of over 12,000,000 man - 
working hours without an accident 
was established by the B & W 
Petersburg plant as their part in 
the "Smash the 7th Column" cam- 
paign against careless accidents. 

MORTON GOULD has been appoint- 
ed musical director for the William 
H. Weintraub Co., agency, New York, 
and will have complete charge of all 
music pertaining to broadcasting, an- 
nouncements and programs. 
GATES FERGUSON, formerly of R. 
L. Polk Co., New York, directory pub- 
lishers, has joined the public relations 
staff of N. W. Ayer & Son, New York. 
DONALD S. HARRIS, former ac- 
count executive of McCann- Erickson, 
Minneapolis, for the Pillsbury Flour 
Mills Co. account, has joined the Food 
Unit of Ruthrauff & Ryan, Chicago. 
ESTER D. SIGAL, for 15 years an 
administrator in the advertising de- 
partment of Ex -Lax Inc., has resigned, 
effective Dec. 31, with no future plans 
announced. 

Walker Promoted 
ROBERT F. WALKER, account 
executive of Lord & Thomas, Chi- 
cago, since 1935, has been appointed 
vice -president. Prior to association 
with Lord & Thomas, where he has 
been in charge of advertising for 
Armour & Co., Mr. Walker headed 
his own agency and served for 
several years as vice -president and 
general sales manager of Jewel 
Tea Co. 

DO YOU KNOW 

YOUR IOWA 
MARKET? 

+-Gei this 
latest survey 
now-FREE! 

Do you know what station 
is "listened to most" by 

55.7% of the Iowa radio audience? . . . 

Who writes to radio stations, and why? 
These and many other questions o 

n 

a big 
market are fully answered in the "Iowa 
Radio Audience Survey ". Impartial, in- 
formative, helpful. Get yours today, with- 
out obligation! Write! 

CENTRAL BROADCASTING CO. 

916 Walnut St. Des Moines, Iowa 

Build Mental Attitude 
For War, LaRoche Urges 
CREATION of "the mental atti- 
tude that will make for the most 
successful prosecution of total 
war ", is the challenge facing ad- 
vertising men, according to Chester 
J. LaRoche, chairman of the Ad- 
vertising Council and chairman of 
the board of Young & Rubicam, 
New York, speaking last week be- 
fore the American Assn. of Adver- 
tising Agencies at the Medinah 
Club in Chicago. 

Calling upon the advertising in- 
dustry to apply talents and facili- 
ties in explaining total war to all 
the people, Mr. LaRoche empha- 
sized the importance of advertising 
as a "mighty weapon of psycholog- 
ical warfare ". 

Florsheim Joins Blue 
STANLEY C. FLORSHEIM, for- 
merly of the Dan B. Miner Co., Los 
Angeles, and previously head of his 
own company, has joined the pro- 
gram department of the BLUE to 
specialize in promoting the sale 
of local cooperative programs. Cur- 
rently, the BLUE has five locally 
sponsored program s, including 
Baukhage Talking; Daily War 
Journal with William Hillman; 
Roy Porter's News, Scramble and 
Counterspy, the latter sponsored by 
Mail Pouch Tobacco Co. on 63 
BLUE stations and available to 
local sponsors on the remaining 
stations of the network. Mr. Flor- 
sheim was at one time with the 
Wessel Co., Chicago, where he spe- 
cialized in the development and 
sale of local cooperative programs. 

Ad Club Laughs 
WITH C. C. AGATE, advertising 
manager of Piel Bros., Brooklyn, 
as chairman, the Dec. 9 luncheon 
meeting of the Advertising Club 
of New York was officially desig- 
nated "Laugh Day" based on a 
special "program" put on by the 
cast of It Pays to Be Ignorant, 
sponsored by Piel's on WOR, New 
York. Tom Howard, George Shel- 
ton, Harry McNaughton, Lulu Mc- 
Connell, the cast, and Roger Bower, 
producer, were present. 

Meldrum to Council 
DOUGLAS MELDRUM, for 20 
years an executive of N. W. Ayer 
& Son in this country and abroad, 
has joined the Advertising Council 
as project director. Most recently, 
Mr. Meldrum was general sales 
manager of the Package & Con- 
tainer Corp., New York, and prior 
to that was with Ivey & Ellington, 
Philadelphia. 

THE 5000 WATT 
Voice of the Tri- Cities 
ROCK ISLAND DAVENPORT MOLINE 

WfIf 
Affiliate: Rock Island ARGUS 
Basic Mutual Network 

1270 KC FULL TIME 
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AGE Y 
Preti,#ine0 

MORRIS ROSENBERG Co., Los Angeles 
(Rose peanut butter), to Gerth-Pacific 
Adv. Agency, Los Angeles. 
ANDERSON- LITTLE Co., Fall River, 
Mass. (men's clothing), to Bo Bernstein & 
Co.. Providence, R. I. Newspapers, radio 
and possibly magazines. 

CHAP STICK Co., Lynchburg, to Sher- 
man K. EIlis & Co., New York, for a 
medicated lipstick. Largely magazines un- 
til now, future media plans, not set. 
SPERRY CORP., New York, holding com- 
pany for Sperry Gyroscope Co., Brooklyn, 
Ford Instrument Corp.. New York, and 
Viokers Inc., Detroit, and Waterbury, 
Conn., to Young & Rubicam, New York. 
CHICAGO SUN, Chicago, to Leo Burnett 
Co., Chicago. 
CUDAHY PACKING Co., Chicago (food 
products division), to Grant Adv. Inc.. 
Chicago. 

THOMAS RICHARDSON Co., Philadelphia 
(mints), to Lincoln Rosen Inc., Philadel- 
phia. 
PRESS -ON Inc., New York (mending 
tape), to Reiss Adv., New York. Radio, 
magazines, trade papers and window dis- 
play will be used. 

LEA & PERRINS Inc., New York (sauce). 
to McCann- Erickson, New York. 
SOCONY -VACUUM Oil Co. Inc., Milwau- 
kee (Wadhams Division), to Compton Adv. 
Inc., N. Y. 

SOCONY- VACUUM Oil Co. Inc., Detroit 
(White Star -Ohio Division). to Compton 
Adv. Inc., N. Y. 

Ashley Joins Lyons 
ARTHUR H. ASHLEY, president 
of his own advertising agency, 
Arthur H. Ashley Adv., New York, 
has joined A. & S. Lyons, New 
York, talent agency, as vice- presi- 
dent in charge of the radio division. 
In addition to expanding the agen- 
cy's package shows and talent list, 
Mr. Ashley will take over the duties 
of William Tuttle, who is joining 
the Army Air Forces this month. 
The Ashley office will continue its 
Government work and foreign lan- 
guage series, such as the trans- 
cribed programs of "You Can't 
Do Business With Hitler ", now on 
stations throughout the country. 

WALTER CASSELL, Metropolitan 
Opera baritone, has been selected by 
E. R. Squibb & Sons, New York, as 
the singing star of the thrice -weekly 
CBS program Keep Working, Keep 
Singing, America, succeeding Frank 
Parker, who made his final appearance 
on the Dec. 11 broadcast prior to 
joining the U. S. Maritime Service as 
a chief bos'n. 

No Penny 
Pinchers 

Winston-Salem wage earners are well 
paid, e sure of their jobs and 
spend freely. A campaign on WAIR 
will convince you that these good 
people like the good programming 
of this good station. 

WAIR 
Winston -Salem, North Carolina 

Sound Studios Opened 
SOUND STUDIOS Inc., Washing - 
ton, representing Muzak Transcrip- 
tions Inc. and General Sound Corp. 
of New York, formally opened its 
studios Dec. 11, at the Burlington 
Hotel, 1124 Vermont Ave. The new 
studios offer vertical and lateral 
transcription facilities with eight 
channels of recordings available. 
Robert J. Coar, formerly owner 
and general manager of Broadcast 
Service Studios, Washington, is 
president and general manager of 
Sound Studios. 

Writer Enlists 
THIRD War Savings staff radio 
man to enlist in the Naval Reserve 
in two months is Lloyd Bartlett 
Dunning, chief copy writer of the 
radio section, who reported at 
Princeton U Dec. 11. Dunning, who 
assumed his Treasury post Janu- 
ary 1942, previously worked in the 
copy department of the J. Walter 
Thompson and Maxon agencies, 
New York. 

POST -WAR PLANNING 
Cecil & Presbrey Consultants 

To Appraise Ideas 

TO ASSIST companies which are 
too busy now with war production 
to be able to plan for the period 
following peace, Cecil & Presbrey, 
New York advertising agency, has 
established a post -war planning 
department to be directed by 
David C. Moss of the investment 
firm of Moss, Pratt & Co., New 
York. Eight parttime consultants 
with outstanding records in par- 
ticular fields will assist Mr. Moss 
as a "planning board ". They in- 
clude: 

Dr. Donald F. Othmer, head of 
chemical engineering at Brooklyn 
Polytechnic Institute; E. R. Mel- 

1 e n g e r, engineering consultant, 
John W. Young, mechanical engi- 
neer; Joseph F. Platt, industrial 
designer; Orson D. Munn, patent 
attorney and president of Scien- 
tific American; Hearn W. Streat, 
former vice -chairman of the board, 

Sales Plan Offered 
A PLAN for broadcast sales pro- 
motion was presented by Bill 
Wright, of Stovin & Wright, Tor-. 
onto station representatives, at the 
joint luncheon meeting December 
7 of the Broadcast Sales Club of 
Toronto and the directors of the 
Canadian Assn. of Broadcasters at 
Toronto. The joint luncheon was 
held in conjunction with the meet- 
ing of the CAB board of directors 
from all parts of Canada. The sales 
promotion plan in the form of a 
scenario for a film was drawn up 
by Bill Wright and Jack Part of 
Mason's United Advertisers Agen- 
cy, Toronto. The luncheon was at- 
tended by about 40 broadcasters, 
agency and station representatives, 
with Glen Bannerman, CAB presi- 
dent, presiding. 

Blair & Co., investment bankers; 
Howard L. Wynegar, president of 
Commercial Credit Co., for consul- 
tation on sales financing, and L. F. 
Triggs, merchandising counsel for 
Cecil & Presbrey. 

It would take a Z 
to follow Martha Brooks on the radio 

visits she makes every day. 
Martha is the gal who conducts WGY's 

"Market Basket" participation program from 
8:45 to 9 a.m. every weekday morning. 
She is a nosey gal who isn't content to stay 
in her own primary airea. She goes out and 
gets regular listeners more than 200 miles 
from Schenectady, throughout New York and 
western New England, from Rochester to the 
outskirts of Boston. 

The map you see here is what came out 
of a ten -day tussle recently between Martha 
and 4490 letters and cards received during 
that time. 

P.S. It takes a lot more space than this to 
tell the story of Martha. In fact it takes at 
least 12 pages. We'll be glad to send you a 
copy of her story in exchange for your name 
on a postcard. 

* the airea's only 50,000 -watt station 

* the airea's lowest frequency 

* the airea's only outlet for those popular 
NBC programs 
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STATION ACCOUNTS 
sp- studio programs 
ne -news programs 
t- transcriptions 

sa -spot announcements 
ta- transcription announcements 

WOWO -WGL, Fort Wayne 
Gilbert Shoe Co., Thiensville, Wis., 800 

sa, direct. 
Seeck & Kade, New York ( Pertussin), 78 

t, thru Erwin, Wasey & Co., N. Y. 
Centlivre Brewing Corp., Fort Wayne, 260 

ne, 624 sp, thru Wertheimer & Co., St. 
Louis. 

Chicago Sun, Chicago, 21 aa, thru Wade 
Adv. Agency, Chicago. 

Terre Haute Brewing Co., Terre Haute, 
Ind. (Champagne Velvet beer), 25 t, 
direct. 

Vick Chemical Co., New York (Vane Rub), 
195 t. thru Morse International, N. Y. 

Morton Salt Co., Chicago, 30 t, thru 
Klau -Van Pietersom- Dunlap Assoc., Mil- 
waukee. 

Sears -Roebuck & Co., Chicago (toys), 18 
ap, direct. 

Allis- Chalmers Mfg. Co., Milwaukee (farm 
machinery), 3 ea, thru Bert S. Gittens, 
Milwaukee. 

Luden's Inc., Reading, Pa. (cough drops), 
24 sa, thru J. M. Mathes Inc., N. Y. 

Gibson Inc., Kalamazoo, Mich. (Casite), 65 
t, direct. 

Dairy Assn. Co., Lyndonville, Vt. (Kow- 
Kare), 78 t, thru Hays Adv. Agency, 
Burl' gton, Vt. 

Reid, Murdock & Co., Chicago (Monarch 
foods), 364 sa, thru Rogers & Smith, 
Chicago. 

Pet Milk Sales Corp.. St. Louis, 104 t, 
thru Gardner Adv. Co., St. Louis. 

Lincoln Natl. Bank & Trust Co., Fort 
Wayne, 29 ap, direct. 

Hubinger Co., Keokuk, Ia. (starch), 
13 sa, thru Ralph Moore Inc.. St. Louis. 

Stark Sound Engineer Corp. (radio school), 
7 sa, 1 t, direct. 

Carter Products Inc., New York (little 
liver pills), 156 t, thru Ted Bates Inc., 
N. Y. 

WNEW, New York 
Rogers Department Store, New York, 6 ne 

weekly, 16 weeks, thru Callo, McNamara 
& Schoeneick, N. Y. 

American Tobacco Co., New York (Lucky 
Strike cigarettes), 6 ap weekly, 13 weeks, 
thru Lord & Thomas, N. Y. 

RKO Pictures, New York ( "The Cat Peo- 
ple"). sa, thru Donahue & Coe, N. Y. 

Paramount Pictures, New York ( "Palm 
Beach Story "), ta, thru Buchanan & Co., 
N. Y. 

N. Y. Journal American, New York, sa, 
direct. 

Newark Star Ledger, Newark, N. J., sa. 
thru Scheck Adv.. N. Y. 

BROADCASTING 
KGNF, No. Platte, Neb. 

Paxton & Gallagher, Omaha (canned 
goods), 6 ne weekly, 13 weeks, thru 
Buchanan -Thomas Adv. Co., Omaha. 

Procter & Gamble Co., Cincinnati (Duz), 
20 ta, thru Compton Adv. Agency, N. Y. 

Red Top Brewing Co., Cincinnati, 4 ta 
weekly, 4 months, thru Jesse M. Joseph 
Adv. Agency, Cincinnati. 

Miles Labs. Inc., Elkhart, Ind. (Alka- 
Seltzer), 4 t weekly, 1 year. thru Wade 
Adv. Agency, N. Y. 

Dr. W. B. Caldwell Inc., Monticello, Ill. 
(laxative senna), ta daily, 11 weeks, thru 

Sherman & Marquette, N. Y. 
Morton Salt Co., Chicago, 30 ta, thru 

Klau -Van Pietersom -Dunlap Assoc., Mil- 
waukee. 

United Drug Co., Boston (Rexall drugs), 
14 ta, thru Street & Finney, N. Y. 

Sidles Co., Lincoln (Casite oil), 52 ta, 
direct. 

WSAU, Wausau, Wis. 
Procter & Gamble Co., Cincinnati (Duz), 

6 t weekly, 52 weeks, thru Compton Adv., 
N. Y. 

Chicago, Milwaukee, St. Paul, and Pacific 
R. R.. Chicago. 13 t. thru Roche, Wil- 
liams & Cunnyngham, Chicago. 

Manhattan Soap Co., New York, 104 t, 
thru Franklin Bruck Adv. Corp.. N. Y. 

Morton Salt Co., Chicago, 30 t, thru Klau- 
Van Pietersom- Dunlap Assoc., Milwau- 
kee. 

Rit Products Corp., Chicago (dyes), 112 t, 
thru Earle Ludgin Inc., Chicago. 

Wisconsin Dept. of Agriculture, 7 sa, thru 
Bert S. Gittins Adv., Milwaukee. 

Willard Tablet Co., Chicago, 3 ne weekly, 
10 weeks, First United Broadcasters, 
Chicago. 

Simon & Schuster, New York (publish- 
ers), 6 t weekly, thru Northwest Radio 
Adv. Co., Seattle. 

WHN, New York 
Hearn Dept. Stores, New York, weekly 

sp, 66 weeks, thru Milton Rosenberg, 
N. Y. 

P. Lorillard Co., New York (Old Gold), 
ea, 17 weeks, thru J. Walter Thomp- 
son Co., N. Y. 

Consolidated Drug Trade Products, Chica- 
go (Peruna, Kolor -Bak), 6 t weekly, 13 
weeks, thru Benson & Dail, Chicago. 

Admiracion Labs., Harrison, N. J. (Sham- 
poo), sa, 20 weeks, thru Chas. Dallas 
Reach Co., Newark, N. J. 

Vick Chemical Co., New York (Vitamins 
Plus), ea, 13 weeks, thru Morse In- 
ternational, N. Y. 

WIND, Chicago 
Gruen Watch Co., Cincinnati. 14 sa week- 

ly, 62 weeks, thru McCann- Erickson, 
Chicago. 

E. J. Brach & Sons, Chicago (candy), 5 as 
weekly, 13 weeks, thru U. S. Adv. Corp., 
Chicago. 

Esquire. Inc., Chicago (Coronet maga- 
zine), 36 sa, thru Schwimmer & Scott, 
Chicago. 

Reps. 

KXL IS WELDING FAST FRIENDSHIPS 
THE SAME AS ALL 
THE 'WELDERS IN 
THIS BOOM AREA 
OF OREGON AND 

S.W. WASH INC)TON - J1l .:.ìv 
_- ` // 

l ._ _. 

_ 

)ule /i= ial. 
message always means more when it's introduced by a friend. 
oseph Hershey McGillvra- 10,000 Watts, 750 Ka. Adv. 
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KHJ, Hollywood 
Quaker Oats Co., Chicago (Aunt Jemima), 

6 t weekly, thru Sherman K. Ellis & 
Co., Chicago. 

Sunny Sally Vegetable Growers. Vernon, 
Cal., (packaged salad vegetables), 3 ap 
weekly, thru T. Tyler Smith Adv. & 
Mdsg., Hollywood. 

Thomas Leerring & Co., New York (Baume 
Bengue), 10 weekly ta, thru William 
Esty & Co., N. Y. 

Allcock Mfg. Co., Ossining, N. Y. (porous 
plaster), 3 weekly ta, thru Small & Sief- 
fer, N. Y. 

F. & J. Gallo Winery, Modesto, Cal. (wine), 
weekly ap, thru Chas. H. Mayne Co., 
Los Angeles. 

Purex Corp., Los Angeles (bleaching so- 
lution), 3 weekly ap, thru Lord & 
Thomas, Los Angeles. 

E. Fougera & Co., New York (Vapex), 
30 sa, thru Spot Broadcasting Inc., N. Y. 

Beaumont Labs., St. Louis (4 -way cold 
tablets, vitamins). 2 weekly ne, thru 
H. W. Kastor & Sons Adv., Chicago. 

Mcllhenny Co., Avery Island, La. (tobacco 
sauce), 5 weekly ta, thru Aubrey. Moore 
& Wallace, Chicago. 

Bohemian Distributing Co., Los Angeles 
(Acme beer), 118 te, thru Brisacher, 
Davis & Staff, Los Angeles. 

Broadway Dept. Stores Inc., Los Angeles, 
6 sa weekly, thru Lee Ringer Adv., Los 
Angeles. 

KLX, Oakland 
Montgomery Ward & Co., Oakland, 8 as 

weekly, direct. 
Sears Roebuck & Co., Oakland, 52 sa, direct. 
Scudder Food Products, Los Angeles (pea- 

nut butter, potato chips). 104 t, thru 
Brisacher, Davis & Staff, Los Angeles. 

Laher Spring & Tire Corp., Oakland 
(Lasco brake relining), 312 se, thru the 
Lyon Agency, San Francisco. 

Mor -Wear Paint Co., Oakland, 7 sa weekly, 
thru Ryder & Ingram, Oakland. 

Beneficial Casualty Ins. Co., Los Angeles, 6 
ne weekly, thru Stodel Adv. Co., Los 
Angeles. 

Wm. Wise & Co., New York (Modern 
Home Physician), 8 t weekly, thru Huber 
Hoge & Sons, N. Y. 

Pacific Telephone & Telegraph Co., San 
Francisco, 3 sa weekly, direct. 

Federal Outfitting Co., San Francisco 
(clothing chain), G ne weekly, 1 year, 
thru Allied Adv. Agencies, San Fran- 
cisco. 

Maryland Pharmaceutical Co., Baltimore 
(Rem), 6 ea weekly, 6 months, thru 
Joseph Katz Co., Baltimore. 

Westland Life Insurance, 5 sp weekly, thru 
Brisacher, Davis & Staff, San Francisco. 

WABC, New York 
Kibblets, Newark (dog food), weekly se, 

thru Al Paul Lefton Co., N. Y. 
Barbasol Co.. Indianapolis, 6 sa weekly, 

thru Erwin, Wasey & Co., N. Y. 

WGY, Schenectady 
Lever Bros., Cambridge, Mass. (Rinso), 82 

ta weekly, 8 weeks, thru Ruthrauff & 
Ryan, N. Y. 

Lehn & Fink Products Corp., New York 
(Hinds honey & almond cream), ta & 
op, 6 weeks, thru Wm. Esty & Co., N. Y. 

American Pop Corn Co., Sioux City. Ia., 
sa, thru Buchanan- Thomas Adv. Co., 
Omaha. 

United Drug Co., Boston. Mass. ( Rexall 
products), t. thru Street & Finney, N. Y. 

Mother Hubbard Products, New York 
(Golden Center wheat germ), sa, tbra 
H. C. Morris & Co., N. Y. 

New York State Savings Bank Asan., New 
York, 66 ea. thru Ruthrauff & Ryan, 
N. Y. 

Simon & Schuster, New York (income tax 
book), 6 ap, thru Northwest Radio Adv., 
Seattle. 

Reid, Murdoch & Co., Chicago (Monarch 
foods), 6 sa weekly, 1 year, thru Rogers 
& Smith, Chicago. 

Chris Hansen Labs., Little Falls, N. Y. 
(Rennet products), 3 sp weekly, 4 
months. thru Mitchell -Faust Adv. Co.. 
Chicago. 

McKesson & Robbins, Bridgeport (Bexel). 
3 ne weekly, 3 months, thru J. D. 
Tarcher & Co., N. Y. 

Seeck & Kade, New York (Pertussin), 6 ta 
weekly, 26 weeks, thru Erwin, Wasey & 
Co.. N. Y. 

Macfadden Publications Inc., New York, 
8 sa daily, thru Arthur Kudner Inc., 
N. Y. 

Allis Chalmers Mfg. Co., Milwaukee (farm 
machinery), 3 sa daily, thru Bert S. 
Gittins, Adv., Milwaukee. 

WHK -WCLE, Cleveland 
Garrett & Co., New York (Virginia Dare 

wines), 166 ta, thru Ruthrauff & Ryan, 
N. Y. 

American Cigarette & Cigar Co., New 
York (Pall Mall). 222 ta, thru Ruth - 
rauff & Ryan, N. Y. 

Block Drug Co., New York, 260 sa. thru 
J. Walter Thompson Co., N. Y. 

M. Werk Co., Cincinnati (Werx, Tag 
soaps), 21 t, thru Frederick W. Ziv Inc., 
Cincinnati. 

Socony- Vacuum Oil Co., New York (floor 
wax), 90 ta, thru J. Stirling Getchell, 
Detroit. 

Plough Inc.. Memphis (St. Joseph's As- 
pirin), 11 ta weekly, six months, thru 
Lake -Spiro-Shurman, Memphis. 

Coronet Magazine, Chicago. 52 ta, thru 
Schwimmer & Scott, Chicago. 

Mcllhenny Co.. Chicago (tabasco sauce), 
104 ta, thru Aubrey, Moore & Wallace, 
Chicago. 

The Pepsodent Co., Chicago (tooth brush), 
48 sa, thru Lord & Thomas, Chicago. 

WOR, New York 
Barbasol Co., Indianapolis (shave cream). 

2 ne weekly, thru Erwin, Wasey & Co., 
N. Y. 

Graham Co., New York (Red Bow Food 
Products), ea, 62 weeks, thru Blaine - 
Thompson Co., N. Y. 

Grove Labs., St. Louis (Bromo-Quinine), 
2 ap weekly, thru Russel M. Seeds Co., 
Chicago. 

WOL, Washington 
Joseph Burnett Co., Boston (flavoring ex- 

tracts), sa, thru H. B. Humphrey Co., 
Boston. 

Thos. Learning & Co., New York (Baume 
Bengue), se. thru Wm. Esty & Co., 
N. Y. 

Gotham Silk Hosiery Co., 8 ap weekly, di- 
rect. 

N 
B 

AFFILIATES 

Rings the bell every time 
(KGIR -KRBM -KPFA -the Z Net) 

New York -Chicago Reps. -The Walker Co. Adv. 
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Vale* 

COCILANA Inc., Brooklyn (Cocilana 
Cough Nips), on Dec. 3 started spon- 
sorship of Johannes Steel, news com- 
mentator, on WIP, Philadelphia, sched- 
uled on Thursdays and Saturdays at 
9:30 p.m. for 15 minutes. The broad- 
casts originate at WMCA, New York, 
and fed by special line to WIP for the 
local sponsorship. Placed through Al 
Paul Lefton Agency, Philadelphia. 

ITALIAN SWISS COLONY, Asti, 
Cal. (wine), in a pre -Christmas cam- 
paign during December, is sponsoring 
twice- weekly, Fulton Lewis jr., com- 
mentator, on 3 Don Lee -Mutual moun- 
tain stations (KOVO KEUB), Tues- 
day, Thursday, 5 -5:15 p.m. (MWT) 
and KLO, 9 -9:15 p.m. (MWT). Leon 
Livingston Adv., San Francisco, has 
the account. 

SHUTTER CANDY Co., Chicago, 
thru Roche, Williams & Cunnyngham. 
Chicago, is using time signals six times 
a week on WBBM, Chicago, for nine 
weeks which started Dec. 1. 

CONSOLIDATED MERCHANTS, 
Los Angeles, placing direct, in a cam- 
paign which started Dec. 3 to promote 
a gasoline saving device is currently 
sponsoring five participations five - 
times weekly in Rise á Shine on KHJ, 
Hollywood. Contract is for 13 weeks. 

CRAWFORD CLOTHES, New York. 
men's clothing stores, has renewed 
for 52 weeks its schedule on WMCA, 
New York, totaling over nine hours of 
time weekly. Crawford uses straight 
and dramatized news for over half of 
its schedule, the remainer consisting 
largely of recorded music programs. 
Renewal was effective Dec. 7. Agency 
is Al Paul Lefton Co., New York. 

ROYAL CROWN COLA Co., Boston 
(beverage), started Dec. 14 on 
WORL, Boston, a five -weekly ten - 
minute newscast, Spilling the Beans, 
featuring Joseph F. Dinneen, author 
and columnist of the Boston Globe. 
David Malkiel Adv. Agency, Boston, 
handles the account. 

ALTA WINERY, Dinuba, Cal., (St. 
Charles wine), in a 52 -week cam- 
paign which started Dec. 7 is spon- 
soring a thrice -weekly quarter -hour 
sportscast featuring Sam Baiter on 
KHJ, Hollywood. Agency is Barton 
A. Stebbins Adv., Los Angeles. 

MINALL LABS., Pasadena, Cal. 
(breakfast cereal), new to radio, in a 
13 -week test campaign which started 
Dec. 4, is sponsoring thrice -weekly 
participation in Priscilla Alden, wom- 
en's program, on KPAS, that city. 

Broadcasters! 

LET YOUR AUDIENCES NEAR 

STARLIGHT SONATA 
the most unforgettable melody since 

"My Sister and I" 
Lyrics by Helen Bliss 

Music by Henry Manners 

and 

AMERICA'S VICTORY SHOUT 

HALLELU! 
(Judgment Day is Cumin') 

to be featured by Judy Canova in 
her forthcoming Republic pieture 
"Chatterbox ". Words and music by 

Paul J. Winkoop 

Both songs have been arranged for 
orchestra by JACK MASON 

BROADCAST MUSIC, Inc. 
580 fifth Ave. - New York City 

BELL TELEPHONE Co. Ltd., Mon- 
treal, has started a test campaign on 
CHRC, Quebec, to urge people to look 
up telephone numbers in the telephone 
book rather than taxing unnecessarily 
the services of the telephone informa- 
tion service and thanking telephone 
users for their cooperation. The cam- 
paign is expected to be used in other 
citied as well. Account is placed by 
Cockfield, Brown & Co. Ltd. 
CANADIAN PACKERS Ltd., To- 
ronto (various products), has started 
daily quarter -hour n e w s c a s t s on 
CJGX, Yorkton, Sask. ; five -minute 
newscasts on CKBI, Prince Albert, 
Sask. ; and five -minute On The Farm 
Front program on CKCA, Kenora, 
Ont. Account was placed by Cockfield, 
Brown & Co. Ltd., Winnipeg. 
HAWTHORNS MELODY Farms 
Dairy, Chicago (dairy products), has 
placed a series of half- minute tran- 
scribed spot announcements on WIND, 
WCFL and WJJD, Chicago, and six 
station break announcements weekly 
on WBBM, Chicago. Agency is Harry 
E. Clark Adv., Chicago. 

Correction 
IN AN ITEM about a new program 
series sponsored by Sachs Quality 
Furniture Inc., New York, on 
WMCA in that city appearing in 
BROADCASTING, Dec. 7, Neff -Rogow 
Co., New York, was erroneously 
listed as the agency handling the 
account. Company places its adver- 
tising direct. 

ALFRED BUSIEL, head of Lady 
Esther Co. (cosmetics), Evanston, 
Ill., sponsoring the weekly half -hour 
Screen Guild Players on 116 CBS sta- 
tions, is headquartering in Southern 
California for the winter. 

° ALAI R 
Er. COMPANY 

NATIONAL RADIO STATION REPRESENTATIVES 

0!460 

nun 
ST .AS 
SIX FRANCIS. 

WS INCLUES 

BROADCASTING Broadcast Advertising 

T LY 
e 

EN Chicago 

C O S 
E 

audience 
má the 

in the 

Thel g 
second 

largest 
tage seGO 'WM A Q. 

area--the to 

e 

I O U S L 
Chicago 

is 

first 
statyOtti 

tt 

TThe fg 

i 

WMA 
THE STATT ::1LOOO 

T 

December 14, 1942 Page 41 



56"0,42tA444-- 
MIMEOGRAPHED news letter, slug- 
ged "The Mail Bag ", is being issued 
monthly and sent to 87 former CBS 
Holly rood employes now in the armed 
forces in this country and abroad. 
Inaugurated recently with Frances 
Farmer Wilder, West Coast director 
of education as editor, the red and blue 
bordeded 10 -page mailing piece con- 
tains news and gossip from the net - 
work staff as well as excerpts from 
missives written by the servicemen 
themselves. News letter will be a regu- 
lar monthly feature for the war's dura- 
tion. 

HEEDING THE Government's plea 
for paer conservation, WHEB, Ports - 
moutld{ N. H., is combining the usual 
Chris mas greetings from operating 
and talent staff and station represen- 
tatives, with its December program 
sched>hle, which bears appropriate holi- 
day decorations. 

WTOL, Toledo, covered the meetings 
of the American Vocational Assn., 
with seven broadcasts for which na- 
tional education figures were brought 
to the microphone. These included J. 
Clyde Marquis, advisor, Office of For- 
eign Agriculture Relations, J. C. 
Wright, Asst. Commissioner for Vo- 
cational Training and Harry A. Jager, 
chief of the Occupational Information 
and Guidance Service of the Office of 
Education. 

W69PH, FM adjunct of WCAU, Phil- 
adelphia, has arranged to carry the 
productions of the Philadelphia Opera 
Co. from the Academy of Music. The 
grand operas are presented in English 
and the entire opera is broadcast. 

WIND, Chicago, has signed for Inter- 
national News Service, in addition to 
Associated Press and Trans -Radio, to 
supply the 44 daily newscasts. 

THRDD STATIONS to sign recently 
for the special AP radio wire of Press 
Asan., are WORD, Spartanburg, S. C.; 
KARR, Aberdeen, S. D. ; WTAD, 
Quincy, 111. 

Too Many Orders 
H. COOK Sporting Goods 
Co., Albuquerque, sponsoring 
football scores on KOB, Al- 
buquerque, discovered that 
ducks are plentiful and am- 
munition scarce in the South- 
west. The sponsor had to dis- 
continue advertising guns 
and ammunition because it 
was deluged with mail or- 
ders. A California listener 
offered to pay $40 express 
charges on two cases of am- 
munition. 

KEX, Portland, Ore., is promoting 
he "Top 10% by New Years" War 

Bond drive with a half -hour dramatic - 
musical program titled Everybody, 
Every Payday. Dramatic sequences 
portray the sacrifices of the men in 
the armed forces and the advantages 
of saving through bond purchases. 

6ENENAL 

MANA6fN 

NEW FACES of 1943 
New laces step into private offices all over the country as 

Uncle Sam calls executives to his service. Radio station sales 
problems become more complex, more numerous. 

A sales engineer moves over to advertising responsibilities 
... a company official takes added duties as sales manager... 
an executive moves into a new field ... 

These men, conditioned by developments to the impor- 
tance of acquiring quickly the new knowledge demanded of 
them, know that obsolescence in advertising can be costly. 

And, so, many of them are joining the large army of sub- 
scribers to PRINTERS INK. This magazine meets their needs 
for practical information on advertising, management and 
sales methods. It will meet your needs as a low -cost, clear - 
channel route to your hottest sponsor -prospects. Add this 
"salesman" to your staff nowt 

RINTIERS9 INK 
The Weekly Magazine of Advertising, Management and Sales 
205 EAST 42ND STREET NEW YORK, N. Y. 
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Radio networks and stations using 

Printers' Ink during the first 
eleven months of 1942 

BLUE NETWORK CO., INC. 
BUFFALO BROADCASTING CO. 
COLUMBIA BROADCASTING SYSTEM 
COLUMBIA PACIFIC NETWORK 
COWLES STATIONS 
DON LEE BROADCASTING SYSTEM 
MUTUAL BROADCASTING CO. 
NATIONAL BROADCASTING CO. 
N.B.C. SPOT AND LOCAL SALES 
NEW ENGLAND REGIONAL NETWORK 
WESTINGHOUSE RADIO STATIONS 
YANKEE NETWORK 
KDKA, PITTSBURGH 
KEEL, DENVER 
KJR, SEATTLE 
KMOX, ST. LOUIS 
KNX, LOS ANGELES 
KOMO, SEATTLE 
KENT, DES MOINES 
KSO, DES MOINES 
KWKH, SHREVEPORT 
KYW, PHILADELPHIA 
WABC, NEW YORK 
WBBM, CHICAGO 
WET, CHARLOTTE 
WEZ-WBZA, BOSTON 
WCAE, PITTSBURGH 
WCAU, PHILADELPHIA 
WCCO, MINNEAPOLIS 
WCKY, CINCINNATI 
WCOP, BOSTON 
WDRC, HARTFORD 
WDZ, TUSCOLA 
WEAF, NEW YORK 
WEEI, BOSTON 
WEVD, NEW YORK 
WEIL, PHILADELPHIA 
WGAR, CLEVELAND 
WGBI, SCRANTON 
WGL, FORT WAYNE 
WGN, CHICAGO 
WGR, BUFFALO 
WGY, SCHENECTADY 
WHBF, ROCK ISLAND 
WHEC, ROCHESTER 
WHK, CLEVELAND 
WHO, DES MOINES 
WJR, DETROIT 
WJSV, WASHINGTON 
WJwc, CHICAGO -HAMMOND 
WJZ, NEW YORK 
WKBW, BUFFALO 
WLIB, NEW YORK 
WLS, CHICAGO 
WMED, PEORIA 
WMC, MEMPHIS 
WMT, CEDAR RAPIDS- WATERLOO 
WNAX, SIOUX CITY- YANKTON 
WNEW, NEW YORK 
WOR, NEW YORK 
WORL, BOSTON 
WOW, OMAHA 
WOWO, FORT WAYNE 
WRNL, RICHMOND 
WSGN, BIRMINGHAM 
WSM, NASHVILLE 
WSYR, SYRACUSE 
WTAM, CLEVELAND 
WTAR, NORFOLK 
WTRY, TROY 
WWL, NEW ORLEANS 

WHO's sixth annual Radio Corn 
Festival was slated for Dec. 12 in the 
lobby of the Hotel Kirkwood. Cash 
and seed corn awards valued at more 
than $350 were offered, with time - 
buyers cooperating. Among WHO 
users taking part were : Hi -Bred Corn 
Co., Des Moines ; DeKalb Agricultural 
Assn., DeKalb, Dl.; Vinton Hybrid 
Corn Co., Vinton, Ia. Funk Brothers 
Hybrid Corn Co., Bloomington, Ind. 

TO HANDLE state and regional news 
of the upper plains and Great Lakes 
area, Press Assn. has set up a radio 
news bureau in Minneapolis. PA re- 
gional bureaus have also been estab- 
lished recently at Omaha and Balti- 
more. WSAN, Allentown, Pa., BLUE 
and Quaker Network affiliate, has just 
announced acquisition of the special 
AP radio wire of Press Assn. 

WOK'S child entertainer, "Uncle 
Don ", sold War Bonds and Stamps to 
his listeners at the new War Bond 
Square in Manhattan, last Saturday, 
designated as "Uncle Don Day." Pur- 
chasers were invited to make record- 
ings of their voices, to be mailed free 
of charge to friends or relatives in the 
armed forces. 

WGN, Chicago, has started a 25 -min- 
ute afternoon Monday through Friday 
program titled Open House With 
Johnnie Neblett featuring philosophy 
and informal observations. 

Clarence Roberts 
CLARENCE ROBERTS, 52, edi- 
tor of The Farmer - Stockman for 
16 years, affiliated with KVOR, 
Colorado Springs, WKY, Oklahoma 
City, and KLZ, Denver, died from 
asthma Dec. 4, after a year's ill- 
ness. Mr. Roberts was a student 
of cooperative marketing; a direc- 
tor of the Federal Reserve Bank in 
Kansas City, and was frequently 
called to Washington as a con- 
sultant of the AAA. 

Mass Induction Via Radio 
MADE POSSIBLE through radio, 
the largest induction ceremony ever 
held in military history was broad- 
cast Dec. 7, anniversary of Pearl 
Harbor, when 2,000 young men in 
radio studios in 128 cities across the 
country and in Honolulu took 
their oaths as naval aviation cadets 
simultaneously via NBC. Lt. Comdr. 
Albert F. Rice, officer in charge of the 
naval aviation cadet selection board, 
New York district, administered 
the oath from the stage of the Vander- 
bilt Theatre, New York, during the 
7 p.m. broadcast of Fred Waring's 
Pleasure Time. Some 300 inductees 
were present while similar groups 
took the oath before microphones 
throughout the country. 

WCHS 
CHARLESTON, W. VA. 

5,000 ON 580 

CBS AFFILIATE 
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FOREIGN -LANGUAGE STATION WHOM, Jersey City, points with 
pride to the fact that its listeners since Labor Day have purchased more 
than $1,250,000 worth of War Bonds, sold through its foreign- tongue 
programs, with four staff women devoting fulltime to this chore. Top 
photo (1 to r) : West W. Willcox, assistant manager; Joseph Lang, gen- 
eral manager; Arnold Jaffe, director of Yiddish programs. Bottom row: 
Frieda Schneider, War Bond purchaser; Casimir Jarzebowski and Mrs. 
Jarzebowski, who sold about $400,000 worth on their Polish Hour alone; 
George Orzazewski, also of the Polish Hour. 

Radio Sponsors Named 
By Advertising Council 
THE Advertising Council last week 
announced the formation of a sub- 
committee of radio advertisers to 
work with the Council's agency ra- 
dio advisory committee in coopera- 
tion with the Office of War Infor- 
mation. Members of the new com- 
mittee are: Charles G. Mortimer 
Jr., General Foods Sales Co., chair- 
man; Robert Brown, Bristol -Myers 
Co. William A. Hart, E. I. duPont 
de Nemours & Co.; William Ram - 
sey, Procter & Gamble Co. They 
will serve as individuals and not as 
representatives of their companies, 
in line with the policy which the 
agency group adopted at its incep- 
tion, the Council reported. 

Members of the agency radio ad- 
visory committee are: Heagan 
Bayles, Ruthrauff & Ryan, chair- 
man; John Carter, Pedlar & Ryan; 
William A. Fricke, AAAA; John 
Hymes, Lord & Thomas; John Mul- 
len, Benton & Bowles; Arthur 
Pryor Jr., BBDO; Hubbell Robin- 
son, Young & Rubicam; R. J. Scott, 
Schwimmer &. Scott, and A. K. 
Spencer, J. Walter Thompson Co. 

NBC Shortwave Service 
NBC is currently shortwaving a 
total of 35 hours a week of news 
and entertainment to American 
servicemen stationed abroad. More 
than 30 news broadcasts and over 
a dozen sports features are included 
in the programs, which are ar- 
ranged as complete, hour -long units 
designed to offer the greatest possi- 
ble variety in a limited period. 
NBC's English language programs 
for men in the armed forces are 
beamed eastward via WBOS, from 
1 -5:15 p.m. and over WNBI from 
5:15 to 6 p.m. 

Peek for Stamps 
AS STIMULANT during a 
one -day War Bond sales rally, 
CBS Hollywood, on Dec. 10 
displayed in its forecourt the 
two -man Japanese suicide 
submarine captured at Pearl 
Harbor. Portholes cut in the 
sides of the "Tojo cigar ", 
which is virtually a crew - 
controlled giant torpedo, af- 
forded an interior view for 
purchasers of War Bonds and 
Stamps. Forty -ton sub is cur- 
rently on national tour under 
direction of the Treasury. 

Bacus Joins Navy 
ROY BACUS, commercial manager 
of WBAP -KGKO, Fort Worth, for 
two years, has been commissioned 
a lieutenant (j.g.) in the Naval 
Reserve and ordered to report for 
active duty at the Naval Training 
Station at the U of Arizona, Tuc- 
son. George Cranston, manager of 
the station, simultaneously an- 
nounced promotion of H. R. Turner, 
of the sales staff, to succeed Lt. 
Bacus. Mr. Turner has been with 
the stations for the past year -and- 
a -half, after having been for 20 
years on the sales staff of General 
Motors Corp. and assistant man- 
ager of General Motors Acceptance 
Corp. Lt. Bacus was a Texas news 
paperman before entering radio. 

SAM HAYES, noted West Coast news 
commentator, recently presented his 
1,000th news broadcast for his spon- 
sor, Sperry Flour Co., subsidiary of 
General Mills. His program is heard 
daily over NBC network on the 
Coast. 

ILLINOIS? 
For a big chunk 

of it, use the 
DECATUR station, 

250 W. 1340. Full time. 
Sears & Ayer, Reps. 

How can we help you? 
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ICOOPERATIVE PICKUPS 
Wartime Plan for Remote Jobs 

Effects Savings 
COOPERATIVE COVERAGE of 
all special events on remote pick- 
up for the Philadelphia stations as 
a means of conserving equipment 
and manpower is proposed by Jack 
Steck, director of public relations 
of WFIL. Other stations have sig- 
nified interest in the plan. Instead 
of each station sending out its mo- 
bile unit to cover a special event, it 
is proposed that only one station 
be assigned to make the pick -up, 
feeding it to all the other stations. 

No station mention would be 
made by the announcers covering 
the event, call letters being cut 
in at the studios by the individual 
stations. Expenses would be shared 
equally by the participating sta- 
tions and each station with a mo- 
bile unit will take turns in cover- 
ing the various events. 

Apart from the conservation ele- 
ment, the plan allows for a better 
coverage of all special events in 
the city, especially in connection 
with Government and patriotic 
drives. As a result of shortages 
in engineers, it has often been im- 
possible for a station to spare an 
engineer from the control room to 
make a desired pickup. In addi- 
tion, rationing of tires and gaso- 
line looms as an important fac- 
tor in scheduling remote pickups 
of the outdoor events. Moreover, 
the smaller stations will be able 
to enjoy the same advantages in 
technical and announcing facilities 
as the larger stations, which would 
take turns in making the pickups. 
Stations unable to clear time for 
the special events will cut their 
own records for rebroadcasts. 

Clapper on Shortwave 
RAYMOND CLAPPER, MBS com- 
mentator sponsored by General 
Cigar Co., New York, after the first 
of the year will start a series of 
weekly news broadcasts to be short - 
waved to Latin America on the 
San Francisco shortwave outlets 
KWID and KGEL. Asked to take 
the assignment by the Office of the 
Coordinator of Inter -American Af- 
fairs, Mr. Clapper will give the 
talks by phone from Washington to 
San Francisco, where they will be 
recorded for rebroadcast. Aim of 
the series is to reach the English 
speaking residents of Latin Amer - 
'ca, as well as the United States 
citizens residing there. 

50,000 WATTS 
The Greatest Selling POWER 

in the South's Greatest City 

CBS Affiliate 
Nat'l Rep. - The Katz Agency Inc. 

Personalities 

that SELL.. 

...KEEP 

ADVERTISERS 

SOLD 

Says JOHN McDOLE: 
(Sun Ray Cleaners) 
"We have opened as 

many as forty -five new ac- 
counts in one week ... as 

many as ten calls directly 
following our participation 
on your program." 
Using Helen Watts Schreiber, KSO 

Says J. E. TONE: 
(Tone's Coffee) 

"The news program really 
gave Tone's Pressure Pack 
Coffee its greatest momen- 
tum right from the start with 
the first week's broadcast." 

Using News, KRNT 

Says W. H. BISHOP: 
(Mrs. Clark's Dressing) 
"This may sound surpris- 

ing -but in the 13 weeks we 
have been on the air, our 
sales on this item have in- 
creased over 600 %." 

Using News, KSO 

Nothing succeeds like success 
and the success of KSO -KRNT 
in selling should be consid- 
ered when buying radio time 
in Iowa 

KSO 
BASIC BLUE 
AND MUTUAL 
5000 WATTS 

KRNT 
BASIC 
COLUMBIA 
5000 WATTS 

The Cowles Stations in 

DES MOINES 

Affiliated with the Des Moines 

Register and Tribune 

Represented by The Katz Agency 
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NOTED ANALYSTS 
SUB FOR WINCHELL 

ALTHOUGH no permanent re- 
placelient has been decided upon 
for the Sunday 9 -9:15 p.m. period 
on the BLUE during the leave of 
absence of Lt. Corn. Walter Win - 
chell, Andrew Jergens Co., Cincin- 
nati, has presented for the past 
two Sunday evenings three noted 
comirentators on a special pro- 
gram Three - Thirds of the News 

BROADCASTING, Dec. 7]. The edi- 
torial trio includes Baukhage, John 
Gunther and Robert St. John. 
Future programs for the quarter - 
hour period have not been deter- 
mined, according to Lennen & 
Mitchell, New York, agency in 
charge. 

Jeijgens did decide one replace- 
ment program last week, however, 
announcing that Mr. & Mrs. North, 
based on the Lockridge stories in 
the New Yorker magazine, would 
definitely replace The Adventures 
of the Thin Man Dec. 30 on NBC. 
The company is still, considering 
plans to replace The Parker Fam- 
ily, BLUE program heard Sundays 
9:15.9:30 p.m., with a quarter -hour 
of Hollywood gossip by Hedda 
Hopper. 

GM News Plan 
GENERAL MOTORS Corp. (Chev- 
rolet Motor Division), Detroit, is 
considering a quarter -hour news- 
cast twice a week as an institu- 
tional series for Chevrolet. Com- 
pany has signed John B. Kennedy 
as newscaster pending network 
clearance. Campbell -Ewald, Detroit, 
is agency. 

WITNESSES GALORE were present (unseen), as Jack Starr, sports 
editor of KROK, St. Louis, was sworn in as a member of the U. S. Navy. 
Taking part in the induction ceremonies were (1 to r) : Arthur E. Kaye, 
business manager of Star -Times; Oscar E. Zahner, vice -president of 
Ruthrauff & Ryan; Lt. Charles K. Saltsman, Navy recruiting officer, St. 
Louis; Mr. Starr; Clarence G. Cosby, sales manager, KROK; Roy Shan- 
non, advertising manager, Griesedieck Bros., sponsor of Starr's programs. 

RADIO ON THE FARM FRONT 
Le tters to AMA Radio and Market News Section 

Cite Aid to Farmer's War Effort 

THE VITAL part radio is playing 
in wartime farming in the United 
States has been revealed in letters 
to Elwyn J. Rowell, chief of the 
Radio and Market News Section of 
the Agricultural Marketing Admin- 
istration, from farm directors of 
radio stations and networks. 

"Radio in wartime, as far as the 
farmer is concerned, is of untold 
value," writes William E. Drips, 
director of public service, central 
division, BLUE Chicago. "With a 
scarcity of help farmers have had 
to stay at home more than ever 
and likewise with tire restrictions 
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and now, gasoline rationing, they 
have to depend on the airwaves for 
first -hand information. I personal- 
ly feel that radio is doing and can 
do an outstanding service, can 
bring information quickly to every 
farmer in the country. 

"It behooves every farm opera- 
tor to know, for example, what 
products are in demand, such as 
those being bought in quantities 
by Lend -Lease and AMA, and with- 
out radio to give this first -hand 
information and explain to him 
the need for greater production, 
things might be decidedly differ- 
ent." 

Kentucky Praise 
John F. Merrifield, agricultural 

coordinator of WHAS, Louisville, 
relayed to Mr. Rowell the com- 
ments of farm officials in the Ken- 
tucky area. 

L. F. Skeffington, manager of the 
Livestock War Emergency Service 
Council at Louisville's Bourbon 
Stockyards, praised the work of 
WHAS. "Farmers all over the 
Bourbon Stockyards area have re- 
peatedly told me of the important 
part radio broadcasts from WHAS 
gave in their war effort. Livestock 
shippers, livestock truckers, and 
livestock handlers have been kept 
closely advised of every marketing 
order issued, every ODT order is- 
sued, and of every price fluctuation, 
and have thus been able to do a 
more orderly job of supplying the 
foods needed to carry on the war 
effort. This service does not confine 
itself to livestock and livestock 
problems alone; but to every other 
agricultural commodity as well!" 

The WHAS campaigns for hemp 
production and hog staggering were 
lauded as of definite value in war- 
time by M. D. Royse, chairman 
of the Kentucky Agricultural Con- 
servation program and the Ken- 
tucky Agricultural War Board; 
and Cecil Embry of Tatum -Embry 
Livestock Commission Co. of Louis- 
ville. 

From C. M. East, County Agri- 
cultural Agent of Floyd County, 
Indiana: "The farm labor short- 
age in this area is acute. But it 

Capudine Reply Denies 
Charges Made by FTC 
ANSWER of the Capudine Chemi- 
cal Co., Raleigh, N. C. (Hick's 
Liquid Capudine), to a Federal 
Trade Commission complaint filed 
Oct. 21, has been received by the 
Commission, the FTC announced 
last week. The firm was one of six 
headache powder and medicinal 
remedy firms cited. 

Capudine denied that it dis- 
seminated misleading advertising; 
declared that FCC quotations from 
its ads "were not typical "; insisted 
that it includes full and complete 
directions and cautionary state- 
ments on its label. Answers from 
three of the six firms, due Dec. 9, 
had not yet been received by the 
FTC last Friday. 

Grove Rumor Spiking 
GOVERNMENT agencies will sup- 
ply accurate answers to Axis - 
inspired rumors in a rumor -spiking 
series launched on WOR, New 
York, Sunday, Dec. 6, by Grove 
Labs., St. Louis, on behalf of 
Bromo- Quinine. Program format of 
the weekly broadcasts, titled The 
Rumor Detective, featuring Tro- 
man Harper, has been officially ap- 
proved by the OWI, which has made 
an exhaustive survey of thousands 
of rumors that have been spread 
throughout the country since the 
outbreak of the war. The program 
is part narration, part dramatiza- 
tion of false rumors, with the gen- 
eral policy of making the answer 
to the rumor more exciting than 
the rumor itself. Grove's has just 
launched a twice- weekly program 
on WOR, titled Melody Lane. Agen- 
cy, Russell M. Seeds Co., Chicago. 

could be a lot worse, were it not for 
the type of radio programs being 
broadcast by your station 
(WHAS). Through these pro- 
grams several farmers have been 
able to use their equipment and 
their available manpower much 
more efficiently. However, the need 
for more help is still alive." 

Inspiration to Youth 
A 4 -H Club leader at the Col- 

lege of Agriculture, U of Kentucky, 
J. D. Whitehouse, said: "Farm 
radio programs have proven to 
be of vital importance since the 
start of the national emergency, 
in that they have inspired the young 
people to greater effort." 

Describing the service to farm- 
ers given by WSB, Atlanta, Bill 
Prance, the station's farm director, 
writes: ". . our information di- 
rected toward the farmers involves 
a great variety of crops and live- 
stock which are included in your 
Lend -Lease purchases, dehydra- 
tion, livestock and ceiling prices, 
marketing orders and operations. 
And, of course, each is supported 
in season with market reports... . 

I don't think any of these groups 
could function properly without 
the timely information they re- 
ceive from radio on market, ceiling 
prices, Lend -Lease or marketing 
orders -in peace time or war time, 
and of course, it's more important 
in war time." 
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Evening Listening 
Found Increasing 
But Daytime Quarter -Hours of 
Nets Are Showing Decline 
A "SUBSTANTIAL upswing in 
nighttime audiences from the 1941 
level" during July, August and 
September, is reported by the Co- 
operative Analysis of Broadcasting 
in its review on "Radio Listening - 
Third Quarter 1942," issued last 
week, which notes a gain of '7% 
in the average ratings of evening 
network programs. This trend is 
reversed for daytime listening, 
however, as the CAB discovered the 
average ratings of quarter -hour 
daytime network programs dropped 
7% during the three -month period. 

"Whether the shift is the begin- 
ning of a definite trend or whether 
it was a mid -summer interlude 
awaits the conclusions that can be 
drawn from future reports," the 
CAB states. "The stimuli that af- 
fected listening, curving the night- 
time level upward and the daytime 
level downward, can be rational- 
ized as the result of gasoline ra- 
tioning, increased employment, and 
so on. Isolation of the actual rea- 
sons, however, requires exacting 
research which is outside the scope 
of regular audience measurements." 

Interested in News 
The CAB also found the interest 

in news programs far greater last 
summer than during the summer 
of 1941, with a rise in news listen- 
ing "even larger than the spurt in 
listening to such programs that 
took place in the months immedi- 
ately after Pearl Harbor." 

High- ranking special events of 
the third quarter included the 
broadcasts of Cordell Hull, Secre- 
tary of State, on July 23, which 
scored a rating of 34; Prime Min- 
ister Winston Churchill's address 
shortwaved from England Aug. 24, 
rating 26.1, and President Roose- 
velt's cost -of- living talk Sept. 7, 
which was credited with a rating 
of 55.8. 

JOHN W. VANDERCOOK, NBC 
news commentator, has been signed by 
Columbia Pictures to handle the com- 
mentary for is short feature on the 
North African situation. Booking was 
by National Concerts & Artists Corp. 
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WNAX Girl 
WYNN HUB 
tor of WNAX, 
started a new 

Newscaster 
LER, women's direc- 

Yankton, S. D., has 
mid- morning news - 

last. Using the 
services of Associ- 
ated Press and 
the United Press, 
Miss Hubler gives 
an individual 
analysis of the 
news, together 
with a factual 
summary, every 
morning at 10. 

Miss Hubler Miss Hubler is a 
pioneer in this 

field, being one of the first women 
newscasters in the Northwest. 

THE Chicago Sun, morning news- 
paper published by Marshall Field, has 
appointed Leo Burnett Co., Chicago, 
to handle radio, billboard and news- 
paper promotion. The radio program, 
Jolly Joe and Hia Pala, daily quarter - 
hour reading of the comics on WBBM, 
Chicago, will continue to be placed 
through Wade Adv. Agency, Chicago. 

SERVICES REVISING 
BROADCAST PLANS 

WHEN ALL enlistments were 
halted recently by Executive Order 
of President Roosevelt, it became 
apparent that use of the broadcast 
medium by the Army, Navy and 
Marines would be affected to an 
extent not clear among radio offi- 
cials of the three armed forces. 

It was considered likely that use 
of spot announcements would be 
reduced, since their primary pur- 
pose was in recruiting. However, 
Navy spots will continue on behalf 
of youths between 17 and 18, spe- 
cialists and the Woman's Reserve. 
Army and Marine officials were not 
clear on the exact use of spots, 
since their policies have not yet 
crystalized. 

All three service units were em- 
phatic, however, about their use of 
other time, stating that programs 
previously utilized for recruiting 
would now be used to tell the story 
of each branch of service, its his- 
tory and its present day problems. 

BMI, SPA Dickering 
NEGOTIATIONS between BMI 
and the Songwriters Protective 
Assn. towards acceptance by the 
broadcasters music organization of 
the basic SPA agreement are ap- 
proaching a conclusion, it was re- 
ported last week, with BMI ready 
to sign if SPA will waive its pro- 
hibitions on bulk deals and tele- 
vision rights, both of which would 
conflict with commitments already 
made by BMI. Allowance for sale 
of rights in bulk has previously 
been made by SPA for ASCAP 
publishers, so it is expected to pre- 
sent no undue difficulty in the case 
of BMI. 

Swing Candy Spots 
E. J. BRACH & SONS, Chicago 
(Swing Candy Bar), has placed one 
and five -minute transcribed musi- 
cal announcements on WBBM 
WMAQ WIND WCCO KMOX 
KMBC WISH WGAR WLW 
WXYZ WTMJ, featuring har- 
monica talent. Agency is U. S. 
Adv. Corp., Chicago. 

441gre 
4a$,F. 

for uit S0\J 
Like loaded dice (but for a different reason). 
KFYR pops up with the RIGHT combination for 
making sales figures climb ... not just sometimes 
. . . but CONSISTENTLY, year -in- and -year -out. 
KFYR has mastered the ability to get . .. and 
HOLD ... the vast rural audiences of the Great 
Northwest. one of the nation's richest agricultural 
regions. 

May we cast the dice for YOU? 

Ask any JOHN BLAIR man. 

K F R ismaz eh.. 
550 iocyelti N. Dak. 5000 Vt/atts 
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KNOX PRAISES CBS 

Sends Letter to Paley on 
Religious Series 

i 
CONGRATULATIONS have been 
received by William S. Paley, pres- 
ident of CBS, for the CBS Church 
of the Air program in the form of 
a letter from Secretary of the Navy 
Frank Knox, who wrote: "May I 
express the appreciation of the 
Navy Dept., as well as my personal 
congratulations, to you on your 
religious broadcast program, 
Church of the Air, conducted by 
chaplains of the armed services. 

"I can assure you that Navy 
chaplains were delighted to have 
this opportunity to participate in 
this program. I am sure that these 
broa casts will comfort many par- 
ents the realization that 
thei sons in the armed services 
have the counsel and the inspira- 
tion of our Catholic, Protestant and 
Jewish chaplains." 

"Cap" Cotton says: 
"MEMPHIS IS THE 

COTTON CAPITAL OF 

THE WORLD AND THE 

INDUSTRIAL CAPITAL 

OF THE MID -SOUTH." 

Covored by 5,000 Watts Day 

WMC* 1,000 Watts 
err MEMPHIS, TENLA. 

Night 

NBC RED NETWORK 
Owned and Operated by 

THE COMMERCIAL APPEAL 
Represented Nationally by 

THE BRANHAM CO. 

1111111111n- T,. ,... 
' PRESENTS.. (iiRFRf 

FORBES 

TO PROMOTE and merchandise programs and products sponsored 
from time to time, WFBM purchased one of the largest signs available 
at an important intersection in Indianapolis streets. The three inserts 
on the right of the four -color sign are changed by the station each week 
to call attention to CBS national and local programs in alternate weeks. 

NBC's NEW YEAR PARADE 
New Promotion Project Planned as Sequel to 

Successful Autumn Campaign 
FOLLOWING up reports from 
NBC affiliates on the success of 
NBC's "Fall Parade of Stars ", a 
program promotion plan insti- 
tuted in September [BROADCAsT- 
INC, Aug. 10] the network has de- 
cided to continue the campaign in 
a second project, to be named the 
"New Year's Parade of Stars ". 

The second drive will follow the 
plan of its predecessor which con- 
sisted basically of an elaborate 
portfolio of recordings made by ad- 
vertising agencies especially for 
the purpose of promoting, through 
local stations, radio's leading co- 
medians, musicians and commenta- 

YOU CAN'T 
MISS WITH 

CKLW 
5000 WATTS DAY and NIGHT 

MUTUAL BROADCASTING SYSTEM 

NOTE: War production and earnings in the CKLW 
primary trading area, covering 8,000,000 persons, 
are setting new records. Investigate CKLW now! 
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tors of the approaching season. 
Included with the recordings was a 
variety of promotion material. 

Promotion Technique 
Reports from NBC outlets re- 

vealed that 7,566 broadcasts of the 
recordings were made, represent- 
ing 314 hours of entertainment in- 
cluding spot announcements. Ac- 
cording to data supplied to NBC, 
the merchandising campaign was 
further carried out through the 
use of 4,552 window posters; 3,965 
counter cards; 49 bill -board dis- 
plays; 1,760 car and bus cards; 
1,737 window displays; 1,377 lob- 
by decorations; 2,957 newspaper 
advertisements; 52 rotogravure 
spreads; 2,646 press notices; 661 
newspaper feature spreads; and 
52 table card placements in hotels 
and restaurants. All material was 
taken from the publicity helps in- 
cluded in the portfolio. Cited as 
examples of the type of cooperation 
received was the fact that a Texas 
newspaper affiliated with a local 
NBC station, devoted an entire 
issue to the "Parade "; and that 
one broadcaster alone made over 
200 spot announcements calling at- 
tention to NBC's sponsored shows. 

The material in the merchandis- 
ing package now in preparation 
will emphasize the theme that dim - 
outs and rationing will have no 
effect on the network's morale - 
building broadcasts, and will stress 
the need for features supplying 
relaxation for workers laboring 
longer hours in the nation's war 
production program. 

Dr. Black's 10 Years 
DR. FRANK BLACK, general music 
director of NBC, on Dec. 12 com- 
pleted 10 years in that position. An ad- 
vance observance of his anniversary 
was heard on NBC Dec. 5 when a 
special NBC Symphony Orchestra 
under Dr. Black's baton played a con- 
cert in his honor. 

MANPOWER CRISIS 
IN CANADA PROBED 

MANPOWER, priorities and co- 
operation with government depart- 
ments were discussed at a meeting 
of the Canadian Assn. of Broad- 
casters Board of Directors at To- 
ronto Dec. 7 -8. Recommendations to 
the government's National Selec- 
tive Service on manpower problems 
of the industry were authorized by 
the board and are to be taken up 
with the NSS at Ottawa about mid - 
December. 

A suggestion for a swap ar- 
rangement with the NAB at 
Washington was discussed in con- 
nection with increasing shortage in 
transmitter equipment. The board 
approved the work done by the re- 
search committee on preliminary 
steps for an audience audit bureau 
and the work done with agency 
timebuyers on a new rate structure 
to apply to all Canadian stations. 
Both subjects were approved for 
discussion at the annual meeting 
at Toronto, Feb. 15 -17. 

Presiding at the meetings was 
Harry Sedgwick, of CFRB, To- 
ronto, chairman of the CAB board, 
who came up from New York where 
he is now located as representative 
of the Canadian Wartime Informa- 
tion Board. Present were George 
Chandler, CJOR, Vancouver; A. A. 
Murphy, CFQC, Saskatoon, Sask.; 
Col. Keith Rogers, CFCY, Char- 
lottetown, P. E. I.; N. Nathanson, 
CJCB, Sydney, N. S.; James 
Browne, CKOV, Kelowna, B. C.; 
Jack Cooke, CKGB, Timmins, Ont.; 
Phil Lalonde, CKAC, Montreal; 
Glen Bannerman, president and 
general manager, CAB, Toronto; 
Ed. Sandell, CKTB, St. Catherines, 
Ont.; Arthur Evans, CAB secre- 
tary- treasurer, Toronto. 

The CAB board were tendered a 
luncheon Dec. 8 by the Advertising 
& Sales Club of Toronto, at which 
Arthur Porter of the Canadian In- 
stitute of Public Opinion (Gallup 
Poll) spoke. A joint luncheon with 
the Broadcast Sales Club of To- 
ronto was held Dec. 7. 

FM Film Honored 
A FILM produced by the General 
Electric Co., Bridgeport, Conn., en- 
titled "Listen -It's FM ", has been 
classified among the ten best 16mm. 
nontheatrical pictures produced in 
1942, by New York Movie Makers 
Magazine, trade publication of the 
I6mm. motion picture industry. Movie , 

was made by the Sales Education Sec- 
tion, of Bridgeport, and produced by 
the GE Radio, Television and Elec- 
tronics Dept. 

Sustainer's 700th on CBS 
ONE OF radio's oldest consecutively 
presented sustaining programs, the , 

Sunday morning Salt Lake City 
Tabernacle and Organ program, heard 
on CBS, celebrated its 700th nation- 
wide network broadcast Dec. 13. Con- 
ceived and promoted by Earl J. Glade, 
managing director of KSL, Salt Lake 
City, station originating the series, it 
went on the air July, 1929, shifting to 
CBS in September, 1932, where it has 
remained ever since. 

WKZO 
CBS 5000 WATTS 

KALAMAZOO -GRAND RAPIDS 
Ask your Agency to ask the Colonel! 

FREE fr PETERS. Inc., National Representatives 

BROADCASTING Broadcast Advertising 



A HOMEMAKERS' PROGRAM 
conducted by men is going great 
over WIRE, Indianapolis. Titled 
Eat -itorially Speaking, the daily 
daytime participating feature cov- 
ers wartime food budgets, prepar- 
ation and selection of foods and 
nutritional values, interlarded with 
comedy. Dick Stone (center) or- 
iginator and narrator, is a food 
consultant and his copyrighted 
"Eatitorials" columns is carried 
in some 25 newspapers. Push -card 
Pete (right) the Cranberry mer- 
chant, provides the comic relief 
along with Uncle Wally (left) the 
announcer. 

War Bond Expense 
(Continued from page 9) 

ter will be considered a precedent 
and a definite ruling for all broad- 
casters. Moreover, it was stated in- 
formally that the decision dispels 
any hope that broadcasters will be 
allowed to deduct the 5% item from 
their 1942 taxes for donated time. 
This was on the preliminary as- 
sumption that stations make no 
actual "contribution" in money by 
donating time. 

Any extraordinary expenses in- 
curred in placement of Government 
programs will be deductible as ex- 
pense, it was pointed out. Should a 
station hire an orchestra especially 
for a government program, that 
expense would be deductible, it was 
pointed out. Services of additional 
clerks, switchboard operators and 
the like, working on War Bond cam- 
paigns, also are deemed deductible. 

Revenue Bureau officials said 
that extraordinary expenses, to be 
allowable, must be incurred for 
an "instrumentality of the Gov- 
ernment". Thus, additional ex- 
penses for Government program- 

630 KC. 5000 WATTS DAY AND 

NIGHT * BLUE NETWORK 

ming, whatever their nature, would 
be deductible items. On the other 
hand, expenses incurred in a cam- 
paign such as the recent scrap 
metal drive would not have been de- 
ductible. Though conducted with 
the cooperation of the Federal Gov- 
ernment, this campaign was not 
organized by the Government itself. 

The text of Commissioner Hel- 
vering's letter to Mr. Place follows: 

Further reference is made to your 
letter of July 21, 1942, regarding the 
deductibility for Federal income tax 
purposes of expenses incurred by radio 
stations in promoting the sale of 
War Bonds. You enclosed two copies 
of the "NAB War Service Bulletin ", 
which you state indicates, in a general 
way, the kind of expenses that will be 
incurred by radio stations in promot- 
ing the sale of War Bonds. Plans of 
handling the matter by radio stations 
are set forth therein as follows: 

"Plan 1. A station becomes an is- 
suing agent and gets a supply of bonds. 
Its employes handle the over -the- 
counter as well as mail order sales. 
An all -out promotion job is launched; 
listeners are urged to come in and buy 
or send in their checks. The station 
is in the bond selling business. 

"Plan 2. A station does not become 
an issuing agent but establishes a basis 
of all -out cooperation with some estab- 
lished issuing agency or agencies. Lis- 
teners are urged to go and buy or send 
in their mail orders direct to these 
agencies. 

"Plan 3. A station becomes an issu- 
ing agent and gets its bond supply. 

"Some volunteer organization, like 
Navy Relief, etc., takes on the job of 
handling the over -the- counter as well 
as the mail order sales. Again an all - 
out promotion campaign is launched 
to get buyers to come in or write in 
and buy. 

"Plan 4. A station steps -up its pres- 
ent War Bond sales and agrees to 
receive mail orders and see that they 
are transmitted to an issuing agent." 

You also enclosed a newspaper clip- 
ping from the Advertising Age of 
June 25, 1942, concerning the deducti- 
bility for Federal income tax purposes, 
of expenses incurred by newspapers in 
promoting the sale of War Bonds, 
under section 23(a) of the Internal 
Revenue Code. 

Bureau Ruling 
The test of whether expenditures 

are deductible from gross income is 
whether they are ordinary and neces- 
sary expenditures directly connected 
with or pertaining to the taxpayer's 
trade or business. As indicated by the 
newspaper clipping submitted, the 
Bureau has ruled that expenses incur- 
red by newspapers in directing public 
attention to the vital necessity of the 
successful marketing of War Bonds 
are deductible as ordinary and neces- 

"Congratulations on the 

top -notch job ASCAP's 

script writers are doing!" 
WMOB 

ASCAP Radio Program Service 
offers, without cost to any ASCAP - 
licensed station, programs that are 
written to entertain and to sell. If 
you are not using these programs 
you're missing a bet. Write or 
wire at once and the new series 
will be sent you immediately. 

ASCAP 
Radio Program Service 
30 Rockefeller Plaza New York 
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sary business expenses. Such ruling 
is based upon the recognition that it 
is the business of newspapers, among 
other things, to disseminate news and 
bring to the attention of readers mat- 
ters of public interest. Newspapers in 
thus promoting the sale of War Bonds 
are considered to be engaged in carry- 
ing on one of the functions for which 
they are organized and the expenses 
incurred are identified as being directly 
connected with the business of oper- 
ating a newspaper. 

It appears that the business of a 
radio station includes, among other 
things, broadcasting of news, advertis- 
ing of products and dissemination of 
other matters of interest to the pub- 
lic. By broadcasting information as 
to the necessity of buying War Bonds. 
radio stations are carrying on one of 
the functions for which they are or- 
ganized and the expenses incurred in 
connection therewith are deductible 
as ordinary and necessary business ex- 
penses on the basis of the reasoning 
applied in the case of newspapers. 

Acting As Agent 

As appears from the plans above 
set forth, it is contemplated that in 
addition to broadcasting information 
as to the necessity of buying War 
Bonds, radio stations may either re- 
ceive mail orders for Bonds and see 
that they are transmitted to an issu- 
ing agent or sell Bonds as issuing 
agents, either by mail or over -the- 
counter, using their own employes for 
these purposes. Expenses incurred by 

radio stations in carrying on such 
activities may properly be considered 
as expenses for institutional or good- 
will advertising, which are also de- 
ductible from gross income under sec- 
tion 23(a) of the Internal Revenue 
Code if reasonable in amount. In this 
connection attention is called to I.T. 
3564, I.R.B., 1942 -28, 2, which reads 
as follows: 

"Advice is requested as to the de- 
ductibility for Federal income tax 
purposes of amounts expended by 
business concerns for advertising 
which promotes the sale of United 
States War Bonds and Stamps. 

"The test of whether expenditures 
for advertising are deductible is 
whether they are ordinary and nec- 
essary and bear a reasonable rela- 
tion to the business activities in 
which the enterprise is engaged. 
This is not intended to exclude in- 
stitutional advertising in reasonable 
amounts or goodwill advertising cal- 
culated to influence the buying hab- 
its of the public. If such expendi- 
tures are extravagant and out of 
proportion to the size of the com- 
pany or to the amount of its adver- 
tising budget in the past, or if they 
are not directed to public patronage 
which might reasonably be expected 
in the future, such payments will be 
disallowed as deductions. 

"The above general tests are 
equally applicable in determining 
the deductibility of amounts ex- 
pended for institutional or goodwill 
advertising which promotes the sale 
of War Bonds and Stamps." 
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Rochester's Most Modern Furniture Store 

W H EC Furnishes The Medium - 
WEIS & FISHER'S Furnish The Homes 
IT TAKES a lot of business acumen to keep going as long 
as Weis & Fisher's. In a field where competition is extremely 
keen, this firm has grown steadily in both size and reputation 
for more than sixty years. 

How natural then, when confronted with 
the question of radio advertising, for 
Weis & Fisher to rely heavily on WHEC 
to reach the prosperous Rochester market. 
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WHEC is Rochester's 
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BASIC CBS McKinney & Son, Representative 
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AEF Tour Project 
Receives Approval 
Hollywood Agencies and Stars 
Endorse Army Morale Plan 
UNANIMOUS approval of a plan 
for top radio stars to entertain the 
AEF for periods of four weeks 
each, was accorded when talent 
and advertising agency executives 
met Dec. 3 in Hollywood Radio 
City. Kay Kyser, star of the weekly 
NBC College of Musical Knowledge, 
sponsored by American Tobacco 
Co. (Lucky Strike cigarettes), and 
also chairman of the talent com- 
mittee of the OWI, presided. 

Although no definite plan of 
operation was set up, all talent at- 
tending favored the proposal ad- 
vanced by the OWI and Special 
Services Bureau of the War Dept. 
Suggested project would be put 
into operation early next year with 
many of the high Crossley shows 
flown abroad as morale builders 
for service men waiting call to 
battle. 

To Use Substitutes 
Under the plan, which is now 

being presented to advertisers for 
approval, various radio stars would 
pinch hit on sponsored shows for 
those on entertainment overseas 
duty. It is believed that if the pro- 
ject can be worked out satisfac- 
torily by the talent, there will be 
'no objection on part of advertis- 
ers. 

For promulgation of a more defi- 
nite plan drafted from suggestions 
of the involved performers and 
their agencies, a similar session 
will be held in Hollywood in late 
December, it was said. Besides 
Kyser, speakers at the initial meet- 
ing were Lt Col. Marvin Young of 
Special Services Bureau and for- 
merly producer of NBC Holly- 
wood; Morgan Wallace of USO- 
Camp Shows; and Sidney N. Strotz, 
NBC western division vice- presi- 
dent. 

BONUS based on earnings for the 
year will be paid in the form of 6% 
tax savings notes to the 1,000 em- 
ployes of the Louisville Courier -Jour- 
nal and Times, including WHAS, it 
was announced Dec. 10 by Mark Eth- 
r dge, publisher. Employes now in the 
armed services will be included up to 
the time they left. 

EARLY MORNING SHIFT 

In the first glow of sunrise before the morning shift begins, 
The towers stand silhouetted against the sky. 

By the early morning's light, their rugged grandeur seems 
Lacy and ethereal to the eye. 

Soon from their lofty peaks the unseen carrier will hurl 
To the waiting world 
News - music - laughter and song; a veritable panorama 
Of sound unfurled. 

What news of victories, or defeat, from these towers 
Will come today? 
Only the passing hours will tell, for that 
No one can say. 

For the man on the early shift it remains a lasting thrill 
To send those first words out on the morning air so still, 
While skyward the towers seem imbued with life anew 
As they hurl the morning's first words and music out to you. 

THOMAS NELSON 
KHSL, Chico, Cal. 

GE SURVEYS FM 
Listener Reaction Favors 

Quality and Tone 
FM BROADCASTING recently re- 
ceived an anonymous survey, con- 
ducted by General Electric in 14 
cities through an independent re- 
search organization. During the 
study the fact that the survey was 
being made on behalf of a manu- 
facturer of FM receivers was not 
mentioned, as hundreds of FM set 
owners were interviewed. Their 
names were secured from dealers 
in each of the cities covered. 

Here is what the survey de- 
veloped: 

79% of those interviewed are 
satisfied with the FM quality of 
reception. 

85% believe FM quality a decided 
improvement over regular broad- 
casts. 

'75% tune in on FM stations more 
than once a week; over 60% listen 
to FM at least once a day. 

91% would recommend a set 
equipped with FM to their friends. 

45% believe that "improved tone 
quality" is the best FM advantage; 
41% think "freedom from noise 
and static" is the most important. 

'79% said their friends had lis- 
tened to FM on their radio, and 
that 90% of their opinions were 
"favorable ". 

BILL GOODWIN, announcer -actor 
on the CBS Burns ri Allen Show, 
sponsored by Lever Bros. Co. (Swan 
soap), will portray Capt. Nunes in 
the Paramount film "So Proudly We 
Hail ". 

HAVE YOU SEEN HENRY 
... The Pole Vaulting Fish? 

If not, visit beautiful WAKULLA SPRINGS, 20 miles south 
of Tallahassee, Florida. See enchanting underwater scenes and 
thousands of rare fish through the glass bottom boat. Enjoy 
a boat cruise through primeval Florida jungles. See the new 
home of underwater photography. Swim in the crystal clear 
water of the world's largest single spring, and relax in Florida's 
healthful sunshine. 

The Perfect Place to Spend Your Vacation 

MODERN LODGE 
Write for free booklet and rates: Wakulla Springs Lodge 

Wakulla, Florida 
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Latins Will Study 
Techniques in U. S. 
Radio Observers Also Are to 
Serve as Consultants 
LATIN AMERICAN radio people 
will be given an opportunity to 
study American broadcasting tech- 
niques and in turn will serve as 
consultants on shortwave programs 
directed to their respective coun- 
tries through a project sponsored 
by the Office of the Coordinator of 
Inter- American Affairs. 

Plans call for the selection of ten 
professional radio workers to be 
brought to this country in January 
for a six -month period of training 
and consultation with the OCIAA. 

Picking Candidates 
One representative from each of 

the following countries will be 
chosen: Argentina, Chile, Colom- 
bia, Ecuador, Mexico, Peru, Uru- 
guay, and three Central American 
Republics. Various Latin American 
radio organizations are now being 
invited to submit qualifications of 
likely candidates from the produc- 
ing, writing and announcing fields. 

The group will spend a major 
portion of its time with the New 
York office of the OCIAA, and the 
remainder with Washington head- 
quarters, making a first -hand ob- 
servation of broadcasting processes 
in American studios. Members of 
the group will also be available in 
a consultant capacity to the native 
Latin American personnel of the 
OCIAA for radio programs direct- 
ed to their respective countries, and 
in some instances will handle actual 
assignments. 

The 

CLEVELAND 
ORCHESTRA 

Broadcasts 
A NEW SERIES OF WORLD -WIDE 

RADIO CONCERTS 

SATURDAYS 5 TO 6 P.M. E.W.T. 
Over th. Colombia Broadcasting System and 

Shan -Wave Around th. World 

Sponsored by Radio Station WGA-R Cleveland 

Beer Time Is Increased 
To Meet Cap Shortage 
RESEARCH Co. of America, New 
York, has released a "Basic Mar- 
keting Chart of the United States ", 
originally prepared for its own 
clients by A. Edwin Fein, general 
manager, to record basic facts and 
figures for each state and geo- 
graphic area. Among the figures 
included are those on population, 
retail sales, income tax returns, 
distribution of families, housing 
facilities and equipment, such as 
telephones or radios, and educa- 
tional status. 

The company also released a re- 
port last week on beer sales in the 
United States for the first 10 
months of 1942. Total was 64,615, 
989 barrels as compared with 48; 
176,666 for the corresponding 
period in 1941, an increase of 
13.4 %. According to the report, ad- 
vertising by leading brewers in- 
creased substantially in recent 
months "to circumvent the pros- 
pective loss in beer sales volume 
due to WPB restrictions which 
limit the purchase of bottle 
crowns." 

UP War Correspondents 
Address New York Club 
WARTIME experiences of two 
United Press correspondents, re- 
cently returned to this country, 
highlighted the Dec. 9 meeting of 
the Radio Executives Club of New 
York, designated as "United Press 
Day ". Walter Rundle, sales promo- 
tion manager of UP, handled ar- 
rangements. 

Robert Bellaire, manager of the 
news service's Tokyo bureau, told 
of a typical day of prison life in 
Tokyo during his internment there 
with other American correspon- 
dents, prior to returning on the 
SS Gripeholm. Desert warfare and 
the attitude of the Russian people 
toward the Nazis was outlined by 
Virgil Pinkley, European manager 
of UP, who has been covering war 
in those areas. 

Out-of -town guests at the lunch- 
eon included Nathan Cook, WIBX, 
Utica; Winslow Leighton, WSNY, 
Syracuse; Bernie Goodrich, WHCU, 
Ithaca; John Carey, WIND, Gary; 
Robert T. Mason, WMRN, Marion, 
Ohio; Ronald Woodyard, WING - 
WIZE, Dayton; Norman Brown, 
WSUN, St. Petersburg, and Grace 
Gibson, Transcription Co. of Amer- 
ica, Hollywood. It was announced 
that this week's meeting would be 
"WABC Day ". 

War Songs Rated 
BEST WAR SONG to be published 
professionally during the year end- 
ing Dec. 7, 1942, is "Praise the 
Lord and Pass the Ammunition ", 
in the opinion of a board of judges 
from the radio and music fields, 
charged with making an award 
initiated by Barry Wood, NBC 
singer on Hit Parade [BROADCAST- 
ING, Dec. 7]. Announcement was 
made last week on the NBC pro- 
gram. Frank Loesser, who wrote 
the song, received a plaque by 
proxy -a private, stationed in 
California, he was unable to be on 
hand at the presentation. Runners- 
up in the contest were: 'This Is the 
Army, Mr. Jones," and "Just a 
Letter From Home ". 
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ASCAP DISTRIBUTES 
FUNDS FOR QUARTER 
DISTRIBUTION of roughly $1,- 
150,000 for the fourth quarter of 
1942 to ASCAP members was 
authorized last Thursday by the 
society's board of directors. This 
brings the total disbursements for 
the year to more than $4,300,000, 
of which some $3,000,000 came 
from the broadcasting industry. 

Robert L. Murray, public rela- 
tions directors of ASCAP, leaves 
this week on a Western trip ex- 
pected to last from four to six 
weeks, during which he will confer 
with state officials of Wisconsin, 
North Dakota, Washington, Kan- 
sas and Nebraska in an effort to 
streghten out details in the laws of 
those States and so enable ASCAP 
to resume operations within their 
boundaries. Pointing out that 
ASCAP is willing to comply with 
whatever requirements a State 
deems necessary for the protection 
of its citizens, Mr. Murray said that 
ASCAP does object to being out- 
lawed in any state and that during 
this trip he hopes to reach an 
understanding which will eliminate 
that condition in these States. 

In the State of Washington, 
ASCAP has recently filed a suit 
for a declaratory judgment of its 
rights under the statute of that 
State, naming as defendants the 
Secretary of State, the attorney 
general and associations and indi- 
viduals who are users of music. 
ASCAP's contention is that it has 
already complied with the require- 
ments of the law of the State for 
licensing public performances of 
music and that the defendants are 
in error in claiming that the So- 
ciety has failed to comply with the 
State's copyright law. Suit is de- 
signed to clarify the exact require- 
ments of the law. 

Iceland Pickup 
WTAG, Worcester, planned 
to stage a War Bond selling 
show Dec. 14 at 5:10 p.m., 
featuring an address by As- 
sistant Secretary of the 
Treasury John L. Sullivan 
and pickups from England 
and Iceland, where Worcester 
men are to be heard. From a 
local war plant were to come 
interviews with workers. The 
program was designed to sell 
$300,000 more bonds than in 
November, with a bomber to 
be named for Worcester. 

IN KANSAS CITY 

MORE PULL 

MORE COVERAGE 

FOR YOUR MONEY 

National Representative 
JOSEPH HERSHEY McGILLVRA 

Hope Is Named Cha 
In Motion Picture 
FOR THE SECOND consecutive 
year Bob Hope has been voted the 
"Champion of Champions" by the 
more than 600 radio editors and 
columnists of United States and 
Canadian newspapers in the seventh 
annual radio poll conducted by Mo- 
tion Picture Daily. 

The year's outstanding new star 
was Dinah Shore, while the award 
for the most effective film player 
on the radio also went to a woman 
-Madeleine Carroll. Among the 
new classifications introduced in 
this year's poll was an award to 
Herb Shriner as the most promis- 
ing star of tomorrow; best program 
for women to the Martha Deane 
program, conducted by Marian 
Young, and best musical show, won 
by The Pause That Refreshes on 
the Air. 

Cecil Brown, CBS correspondent, 
won the editor's citation for his 
broadcasts from the Pacific area, 
winning the best news job per- 
formed in radio in 1942, while CBS' 
all- around coverage of news won 
second place in that category. Best 
commercial war program was 
Cheers From the Camps, and best 
Government war program was The 
Army Hour. 

Asked to state which network 
and which local station had given 
them the best news service during 
the year, the radio editors selected 
CBS as the network with the best 
publicity department, while WGN 
and WBBM, Mutual and CBS out- 
lets in Chicago, respectively, tied 
for first place in the local station 
group. 

The poll results follow: 
Champion of Campions - Bob Hope, 

Fred Allen, Fibber McGee & Molly. 
Most Promising Star of Tomorrow - 

Herb Shriner. Casa Daley, Garry Moore. 
Comediennes -Fanny Brice, Molly McGee, 

Gracie Allen. 
Master of Ceremonies - Bing Crosby, 

Clifton Fadiman, Don Ameche. 
Male Vocalist (Popular) -Bing Crosby, 

Dennis Day. Berry Wood. 
Female Vocalist (Popular) - Dinah 

Shnre. Rate Smith. Ginny Simms. 
Studio Announcers -Ken Carpenter, Don 

Wilson. Harry von Zell. 
Sports Announcers - Bill Stern, Ted 

Hosing. Red Barber. 
Symphonic Conductors -Arturo Toscanini, 

Leopold Stokowski, Eugene Ormandv. 
Years Outstanding New Star - Dinah 

Shore. Zero Mostel, Red Skelton. 
Comedians - Bob Hope, Jack Benny. 

Fred Allen. 
Comedy Teams- Fibber McGee & Molly, 

Burns & Allen. Jack Benny & Mary Liv- 
ingstone. 

Film Players on Air -Madeleine Carroll, 
Lionel Barrymore, Orson Welles. 

Male Vocalist (Classical) - Richard 
Crooks. Nelson Eddy, John Charles Thomas. 

Female Vocalist (Classical) - Gladys 
Swarthout, Lily Pons, Vivian della Chiesa. 

Commentators - Raymond Gram Swing, 
H. V. Kaltenborn, Boake Carter. 

Women Commentators -- Dorothy Thomp- 
son. Kate Smith, Shee'ah Carter. 

Symphonic Orchestras -New York Phil- 
harmonic. NBC Symphony Orchestra, 
Philadelphia Orchestra. 

Dance Bands (Swing) - Harry James, 
Benny Goodman, Tommy Dorsey. 

Morning Programs - Breakfast Club, 
Everything Goes, Vic and Sade. 

Dramatic Series -One Man's Family, The 
Aldrich Family, Mr. District Attorney. 

Variety Programs - Kraft Music Hall, 
Bob Hope, Fibber McGee & Molly. 

Programs for Children - Let's Pretend, 
Quiz Kids, Lone Ranger. 

Musical Shows -Pause that Refreshes on 
the Air, Telephone Hour, *Fred Waring's 
Victory Tune Time, *Cities Service Con- 
cert, *Kraft Music Hall. 

Educational Programs -School of the Air 
of the Americas, University of Chicago 
Round Table, Town Meeting of the Air. 

Commercial War Programs- Cheers from 
the Camps, Stage Door Canteen, Vox Pop. 

Dance Bands (Sweet) -Guy Lombardo, 
Sammy Kaye, Fred Waring. 

BROADCASTING Broadcast Advertising 

mpion of Champions 
Daily's Radio Poll 

Daytime Serials -Vic and Sade, Against 
the Storm, David Harum. 

Dramatic Programs -Lux Radio Theatre, 
Cavalcade of America, Screen Guild Play- 
ers. 

Programs for Women - Martha Deane, 
*Bessie Beatty, *Kate Smith, *Mary Mar- 
garet McBride, *Breakfast at Sardi's. 

Comedy Shows -Bob Hope, Fibber Mc- 
Gee & Molly, Jack Benny. 

Quiz Shows - Information Please, Quiz 
Kids, Truth or Consequences. 

News Job by Radio in 1942 - Cecil 
Brown, All- Around Coverage, John Van - 
dercook's News of the World. 

Government War Programs -The Army 
Hour, Treasury Star Parade, Men, Ma- 
chines and Victory. 

New Order Lowering Age 
Of Service Assists Radio 
SINCE President Roosevelt's Ex- 
ecutive Order revamping the man- 
power structure also lowered the 
age group for military service to 
38, it now appears likely that the 
radio broadcasting industry will 
derive a larger pool of essential 
employes, according to an an- 
nouncement by the NAB last Fri- 
day based upon the results of its 
Manpower Survey Questionnaire. 

Stations which participated in 
the survey were requested to list 
key men from 20 -45 and 600 sta- 
tions listed 2,488 employes as "nec- 
essary". Reducing the age limit 
for military duty to 38 provides 
another 510 essential men. 

OWI Names Trimmer 
FRED H. TRIMMER was named 
last Monday as administrative 
officer for the OWI Bureau of 
Communications Facilities, serving 
as an assistant to Murry Brophy, 
OWI facilities chief. Mr. Trimmer 
has served in various administra- 
tive capacities with the Office of 
Emergency Management and Fed- 
eral Housing as well as with 
private industry. 

Now Col. White 
LT. COL. EDWIN L. WHITE, 
former FCC principal engineer, 
last week was promoted to a full 
colonelcy. He has been transferred 
from the Air Forces Foreign Serv- 
ice Concentration Command to the 
post of communications officer with 
the Army Air Transport Command, 
and is understood to be slated for 
foreign duty. 

POSTER STAMPS 
A TIMELY ANSWER 

FOR AN EFFECTIVE 
PREMIUM PROGRAM 
Replaces plastics or metal. 
Investigate this proven quick 
action premium program. Ex- 
clusive applications can tie -in 
with products, travel and re- 
sorts. Interesting and appeal- 
ing. Send for case histories 
and detailed information of 
How You Can Use Poster 
Stamps Effectively - at Low 
Unit Cost. No obligation. 

Mid - States Gummed Paper Co. 
2315 5, Damen Avenue, Chicago, III. 

Amicizia 
Freindsha f t 
Przyjazn 
Amistad 
Freundschaft 

FRIENDSHIP is spelled differently in every 
language but 5,000,000 listeners in 

greater New York have learned to identi- 
fy WBNX as the FRIENDLY VOICE of 
their own tongue. All of which adds up 

to proven sales satisfaction for na- 
tional and regional advertisers in the 
world's richest market. For effective yet 
economical coverage of metropolitan New 
York, WBNX is an outstanding value. 

Over 70 % of New York's popu- 
lation is foreign born or of for- 
eign parentage. 

Winner of the PEABODY 

CITATION for Public Ser- 

vice to Foreign Language 
Groups. 

WBNX 
5000 Watts 

Wessizotek car 
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R dio News Policy 
In Canada Studied 
Pre s Service Cooperation 
To is at Board Meeting 
PO ITICAL broadcasts and news 
fea red the meeting of the Ca- 
nad an Broadcasting Corp. Board 
of overnors meeting at Ottawa, 
Dec 7 -8, the first meeting since the 
charge in general managership 
from Gladstone Murray to Dr. J. 
S. Thomson. Presiding was Rene 
Morin, Montreal, whose appoint- 
ment as chairman of the CBC 
Board was recently renewed for 
three years. 

The board discussed with repre- 
sentatives of the Canadian Press 
arr ngements for cooperation be- 
tween the CBC and CP in CBC bul- 
letins. Both CP and British United 
Press at present supply news free, 
the news being prepared by the 
CBC News Bureau and not com- 
mercially sponsored. 

Lease of CFPR, Prince Rupert, 
B. d. [BROADCASTING, Nov. 30] by 
the CBC was discussed, particularly 
from the viewpoint of supplying 
programs to the armed forces in 
the Northern British Columbia re- 
gion where reception is not good 
and where landlines are few. A 
pension fund for CBC staff mem- 
bers was approved in principle, the 
fund to be on a contributory basis 
and to provide for retiring annui- 
ties at 65. 

The board ruled that no politi- 

BALTIMORE'S BLUE 

NETWORK 

OUTLET 

John Fe,o,, ,nnd>, 
G q- N. Yor ee ,. G 

SPOT SALES, INC. 
New York - theca, - Son Francisco 

PROFESSOR JERRY COLONNA took on extra curricular duties re- 
cently when the Bob Hope Show sponsored on NBC by the Pepsodent 
Co., Chicago, made a non -broadcast appearance at Scott Field, Ill. to 
probe into the why and wherefore of NBC engineering equipment. En- 
deavoring to carry on in spite of the professor's able assistance are 
(I to r) Bob Jensen, G. J. DeVlieg, engineers, and Jack Hill, producer. 

cal program or speech will be per- 
mitted "which by means of a me- 
chanical reproduction achieves in- 
directly or by evasion what a rul- 
ing of the CBC prohibits ", the 
board statement reads. The board 
upheld General Manager Thomson's 
decision in refusing to grant the 
Conservative Party permission to 
purchase time it had already been 
refused on a sustaining basis. It 
agreed to give time to the prospec- 
tive new Conservative Party leader 
on Dec. 14 in the event a new leader 
had been appointed by that time. 

Present were Rene Morin, Mon- 
treal; J. W. Godfrey, Halifax; Rev. 
Canon W. E. Fuller, Saskatoon; 
Dean Adrien Pouliot, Quebec; R. 
Rowe Holland, Vancouver; E. H. 
Charleson, Ottawa. 

WCCO, Minneapolis, sent Christmas 
packages containing cigarettes, candy, 
peanuts, polish and gum to 18 former 
staff members now in the armed 
forces. 

CBC Election Policy 
A POLITICAL furore has devel- 
oped in Canada over refusal of the 
Canadian Broadcasting Corp. to al- 
low network time for the National 
Conservative Convention at Winni- 
peg, where the party is to elect a 
new leader. In an official state- 
ment answering Gordon Graydon, 
national chairman of the Conser- 
vative party, CBC general mana- 
ger, Dr. J. S. Thomson stated that 
the CBC board of governors had 
been consulted on the subject and 
"their decision was that such a 
broadcast would come under their 
statement of policy on controver- 
sial broadcasting..." 

WIBG Studios Move 
MOVING DAY FOR WIBG, Phil- 
adelphia, is Dec. 16, when studios 
and offices are shifted from the 
present Glenside location to new 
quarters at 1425 Walnut St., Phil- 
adelphia, where it will take the 
air the morning of Dec. 17. 

50% INCREASE 

On top of an all time high for October, WIBC's mail contain- 
ing proof of purchase showed an increase of 50% for the month 
of November. 

To sell your merchandise now in metropolitan Indianapolis and 
all over rural Indiana put your message on WIBC, the only 
Indianapolis station that is programmed to reach both markets. 

WIBC 
Represented Nationally by Paul H. Raymer Company 
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W -E ACHIEVEMENTS 
IN WAR REVIEWED 

A RECORD of what Western Elec- 
tric Co. has been doing during the 
first year of World War II is con- 
densed in a 31 -page booklet titled 
"The Western Front, prepared by 
the company under the direction 
of Will Whitmore, advertising su- 
pervisor, for the information of its 
employes, as well as in commemor- 
ation of Pearl Harbor. 

The addition of 20,000 women 
workers brings the total personnel 
at Western Electric to 75,000, of 
which 43,000 are men and 32,000 
women, the booklet discloses, add- 
ing that this represents a growth 
from 60,000 a year ago despite the 
fact that 13,000 W -E men are now 
in the armed forces. 

The war production this staff 
has been turning out includes an 
extensive list of special combat 
equipment ranging from radio tele- 
phones for airplanes, tanks, land 
stations and ships to specialized 
electronic equipment surrounded 
with military secrecy. W -E also 
has equipped more than 2,000 mili- 
tary camps, depots, airfields and 
arsenals with standard telephone 
apparatus, cable and wire while 
continuing to supply the essential 
needs of the Bell System. 

One of the most interesting fea- 
tures in the vividly illustrated 
booklet is "The Invasion of Island 
'X' "- showing how "communica- 
tions . equipment made by Western 
Electric helps our fighting men in 
the conquest of an enemy strong- 
hold." 

The company looks ahead to 
"vastly greater" effort during the 
coming year, according to a state- 
ment addressed to employes by 
C. G. Stoll, president of W -E. And 
closing on the "Victory" note, the 
record of the year sets forth the 
resolve to Western Electric work- 
ers "that we shall put into each 
new day, each week, each month 
our total strength in the knowledge 
that our increased effort brings 
victory and peace that much 
nearer." 

Butler Honored 
MADISON BUTLER, assistant 
chief inspector of the Stromberg- 
Carlson Tel. Mfg. Co., Rochester, 
has been awarded the highest 
honor within the power of the 
War Production Board, for a sug- 
gestion and design of a testing de- 
vice for communications instru- 
ments. The WPB's "Citation of In- 
dividual Production Merit," was 
bestowed on Butler by President 
Roosevelt, in a ceremony at the 
White House, Dec. 10. 

WAKE UP... Your 
Georgia 

I/ Sales 
with 

Represented by SPOT SALES hic. 
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ROOM 
D. W. MAY, formerly sales manager 
of the metropolitan New York dis- 
tributing branch of General Electric 
Co., has been named eastern regional 
manager of the receiver division of 
G -E's radio, television and electronics 
department. In his new post, Mr. May 
will direct regional sales of radio re- 
ceivers and renewal tubes. 

FRED B. BEELER has joined KWK, 
St. Louis, as transmitter engineer. 

R. E. TODD, former merchant ma- 
rine operator, joins KLZ, Denver, as 
a studio engineer, replacing Jack Neu- 
bauer, who has become an instructor 
in the Army Signal Corps. 

HAROLD HIGBY, studio engineer of 
WHO, Des Moines, recently became 
the father of a girl. 

BILL BRENNAN, formerly record- 
ing engineer of the Wright -Sonovox 
Division of Free & Peters, Chicago, 
has joined RCA, Indianapolis. 

TED SOUZA and Merle Hannah, an- 
nouncer- technicians of KFRE, Fres- 
no, Cal., have joined the Coast Guard 
and Army radio branch, respective- 
ly. Jack Mullin and Edward Ramer 
have taken over their duties. 

DICK PRESENZ of the engineering 
staff, CBR, Vancouver, has returned 
to Vancouver after representing the 
Canadian Broadcasting Corp. British 
Columbia region at a CBC national 
engineering conference at Ottawa. 
BARRY WATKINSON, engineer of 
Eccles Disc Recordings Inc., Holly- 
wood transcription concern, has en- 
listed in the Army Signal Corps. 

FRED LINES, new to radio, has 
joined the engineering staff of WHEB, 
Portsmouth, N. H. 

PAUL QUAY and Marion Snedeker, 
engineers of WHK -WCLE, Cleveland, 
recently became fathers of a boy and 
girl, respectively. 

W. A. DUFFIELD, chief engineer of 
CKY, Winnipeg, has been promoted 
to Captain in the Royal Canadian 
Corps of Signals, Reserve Army. 

VINCE MeMAHON, operator of 
CKY, Winnipeg, recently became 
father of a boy, Thomas Edward. Tom 
Lewis, CKY operator, has joined the 
Royal Canadian Air Force. 

Further Experiments in video Sought AFM BAN INCLUDES 

In Preparation for Post -War 
The letter expresses confidence 

that, despite the admitted shortage 
of equipment and manpower, the 
needs of the "mere handful" of 
licensed television stations are so 
limited in comparison with their 
"vital contributions to the develop- 
ment of this industry" that "steps 
can be taken to release what will 
be required." 

Stating that current events 
abroad indicate that the war could 
end suddenly, the letter continues: 
"Both government and business 
have an obligation to the boys at 
the fighting fronts, to do every- 
thing possible to be prepared for 
the transition that will become 
necessary when tens of millions of 
men and women must quickly turn 
from the military services and war 
production to gainful peace -time 
employment, if catastrophe is to 
be averted. 

"While war research has been re- 
sponsible for great advances in 
television and electronics from a 
technical standpoint, this makes it 
all the more imperative that pro- 
gramming keep pace, if this great 
industry of the future is to be 
counted upon to step quickly into 
the breach. The growth of the in- 
dustry will, to a large extent, de- 
pend upon the presentation of tele- 
vision programs that are good 
enough to make the public want to 
possess television receiving sets." 

THE NEED for continued experi- 
mentation in the field of television 
programming through the war 
period, to prepare for the expected 
rapid development of this industry 
after the war, is stressed by 
American Television Society in a 
letter sent recently to the heads 
of NBC, CBS, Philco Radio & Tele- 
vision Corp., Balaban & Katz., Don 
Lee Broadcasting System and other 
operators of sight- and -sound sta- 
tions. Copies of the letter were also 
sent to government authorities 
concerned with television. 

Pointing out that television is re- 
garded as a "pilot industry" for 
post -war reconstruction, the letter 
states that "while we recognize the 
need for certain wartime restric- 
tions and limitations -and are in 
accord with the FCC's changed 
rulings permitting as little as four 
hours of weekly operation -we 
view with alarm the present tend- 
ency for the transmission of mo- 
tion picture program material or 
slides." 

Post -War Problems 
Norman D. Waters, ATS presi- 

dent, in a separate statement, ex- 
plained that "at the present time, 
General Electric at Schenectady 
and DuMont in New York are be- 
lieved to be the only studios still 
transmitting live programs, as 
CBS turned to motion pictures last 
week and NBC has presented only 
movies or slides since last summer. 
Philco put on live programs until 
several months ago, when their 
studios were moved to a new loca- 
tion, and have since been engaged 
in testing." 

GLEN A. DAVIS, for the last 13 
years chief engineer of WCPO, Cin- 
cinnati, has left the station to accept 
a commission in the Navy. 
WILSON PACE, chief audio opera- 
tor of WFBC, Greenville, S. C., mar- 
ried Miss Hazel Hicks, that city, on 
Nov. 26. 

EDWARD ANTHONY has joined 
the engineering staff of WTAR, Nor- 
folk, Va., where his wife, Virginia 
Anthony, is employed. 

Period FILM SOUND TRACK 

Ham Rule Suspended 
WARTIME conditions have caused 
the FCC to extend its suspension of 
regulations governing licenses of 
amateur radio operators and sta- 
tions until January 1, 1943. The 
Commission first acted similarly in 
December 1941 to protect those in 
the military service and the con- 
tinued existence of war made an 
extension of the suspension nec- 
essary. 

WILLIAM HILLMAN, news com- 
mentator heard on the BLUE on a 
local cooperative basis, is now bring- 
ing his listeners interviews with prom- 

inent Washington personages. 

USE OF film sound tracks for 
recordings to plug current and fu- 
ture motion picture releases is the 
latest inclusion under the tran- 
scribed music ban handed down by 
the AFM. Hollywood film studios 
and radio stations have been thus 
informed by Los Angeles Musi- 
cians Mutual Protective Assn., 
Local 47, upon instruction from 
New York headquarters. 

Since union members are for- 
bidden to make transcriptions or 
recordings without special permis- 
sion of James C. Petrillo, president, 
it was pointed out that utilizing 
work of AFM members in any film 
for broadcast purposes is a vio- 
lation of the general ruling which 
went into effect on July 31. Use 
of sound tracks for recordings to 
plug films is, in effect, the same 
as musicians recording directly, 
according to the union. 

New ban affects advertising cam- 
paigns of several film companies 
who have been transcribing brief 
musical excerpts of current pic- 
tures for radio release. Practice 
has been to put film sound on re- 
cordings and broadcast portions as 
advertising. While this normally 
would not involve musicians, but 
concerned actors, use of film sound 
tracks was thought immune from 
the Petrillo edict. Since music, how- 
ever, backgrounds the spoken word 
and is used for dramatic dressing 
and sound effects, ruling was or- 
dered. 
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NAB First District 
(Continued from page 14) 

meeting for station managers was 
conducted simultaneously with a 
meeting of sales managers, over 
which Kingley F. Horton, of 
WEEI, district chairman, pre- 
sided. The managers listened to a 
discussion of the AFM- Petrillo 
problem by President Miller, who 
hurried from Washington to par- 
ticipate in the second day's ses- 
sion. 

The delegates unanimously en- 
dorsed the OWI allocation plan, 
the retail promotion committee 
plan, and the NAB board stand on 
the Petrillo situation. At the sales 
managers session, Miss Linnea 
Nelson, timebuyer for J. Walter 
Thompson Co., New York, out- 
lined what buyers want to know. 
Dr. Robert Elder, of Lever Bros., 
a pioneer in broadcast economics, 
also addressed the session. 

The second day's luncheon was 
featured by a discussion by Irv- 
ing T. McDonald, news analyst, 
who covered "A World at War ". 
The second day's session concluded 
with further discussion of the re- 
tail promotion committee plan and 
of other sales problems, with Mr. 
Horton presiding. 

The attendance included: 
Ben Adler. RCA Mfg. Co.; A. N. Arm- 

strong Jr., WeOP; C. E. Arney Jr., 
NAB; Jack Atwood, WDRC ; Lewis H. 
Avery, NAB; T. F. Allen, WFCI; Claude 
Barrere, NBC Recording; F. E. Beiber, 
WTHT; Samuel Berkett, ASCAP; Winslow 
Bettinson, WHEB; Milt Blink. Standard 
Radio; Haskell Bloomberg, WLLH; F. R. 
Bowes, WBZ; John J. Boyle, WJAR; Q. 
A. Brackett, WSPR; Major Walter Brown, 
Army; A. R. Brayshaw, Press Assn.; W. 
T. Bush, WPRO; David Carpenter, 
WKNE; Vincent H. Chandler, WMUR; 
Earle Clement, WLNH; C. G. Delaney, 
WTHT; L. G. Decaatillo, WEEI; Robert 
F. Donahue, WLLH; Monroe B. England, 
WBRK; Robert Feldman, WMAS. 

Harold E. Fellows, WEEI; Lawrence 
Flynn, WMEX; Bert Georges, WHEB; 
Harry D. Goodwin, WBZ; Stanley W. 
Goulden, RCA; Warren Greenwood, 
WHAI; Martin Gunther, WHEB; Walter 
Hackett, Office of War Information, Bos- 
ton; Capt. Jack Harris, Army ; Carl Hav- 
erlin, OWI -BMI; Sheldon B. Hickox Jr., 
NBC; E. E. Hill, WTAG; K. F. Horton, 
WEEI; Don Horter, WBZ; Staff Sergeant 
H. Y. Hurtwitz, Marine Corps; W. E. 
Jackson, Westinghouse; Walter C. John- 
son. WTIC. 

Robert S. Keller, AMP ; George F. 
Kelly Jr., WCSH; Robert Kelley ; Elmer 
Kettell, NBC; H. W. Koster, WPRO; H. 
L. Krueger, WTAG; Cy Langlois, Lang - 
Worth; George Lasker, WORL; W. H. 
Latham, WSPR; William Malo, WDRC; 
Jack Manning, Army; John J. Matheson, 
WHDH; John Mayo, AMP; Harold H. 
Meyer, WSRR; R. Howard Milner, WBZ; 
P. J. Montague, WHYN; Paul W. Moren- 
cy, WTIC ; Harold B. Morrell, WLAW; 
Thomas C. McCray, WTIC; Miss Betty 
McDonald, Army; H. W. Nichols, WHAI; 
Miss E. Palmer, WTAG; William S. Pote. 
WMEX; Capt. William H. Price, Marine 
Corps. 

William H. Rines, WCSH; Ashley L. 
Robinson, WORL; Irving E. Rogers, 
WLAW; Manuel Rosenberg, The Adver- 
tiseer; Robert Sanford, WORL; Bill 
Schudt, CBS; Ben Selvin, AMP; Alex 

IN LOVE with their jobs are these KTUL, Tulsa, women in key positions 
Betty Dyer, switchboard operator and now a fully qualified control room 
operator demonstrates for (1 to r) Berenice Ash, continuity chief; Nancy 
Hurd, announcer; Dorothy Ray Stern, traffic manager and Lillian Smith - 
line, musical director. Mrs. Edythe Alexander, personnel director; Helen 
Lee, saleswoman and Sylvia Stecher, executive secretary, not shown help 
keep the station going until the men come back from the service. 

NBC Juggles Lineup of Commentators 
With Shift of Morgan Beatty to London 
WITH announcement that Morgan 
Beatty, NBC Washington military 
analyst, has been transferred to 
the network's London office, and 
that Robert St. John, NBC foreign 
correspondent, will succeed him in 
Washington, William F. Brooks, 
NBC director of news and special 
events, last week effected a num- 
ber of changes in NBC's news staff 
to extend further the network's 
coverage of world news. 

Mr. Beatty will go to London 
shortly to replace Alex Dreier, who 
has been serving in that office most 
recently and was formerly in Ber- 
lin for NBC. Mr. Dreier has al- 
ready returned to this country, on 
Dec. 14 resuming his daily NBC 
broadcasts under sponsorship of 
Skelly Oil Co., Kansas City. 

The NBC Washington staff has 
been further increased with the 
addition of Richard Harkness, for- 
merly on the newsstaff of United 
Press and a member of the Wash- 

Sherwood. Standard Radio; George E. 
Shrigley, War Manpower Commission, Bos- 
ton; David F. Shurtleff, WFEA; George 
W. Slade, WBZ; Leslie F. Smith, WMUR; 
James Spates, WHAI; Mildred P. Stanton. 
WORC; George Sutherland, WFCI; W. 
Gordon Swan, WBZ; Warren Teskey, 
WEIM ; Harold Thomas, WATR; Levon 
Thomas, WNAB. 

Howard W. Thoruley, WFCI; Capt. 
Stanley A. Ward, Marine Corps; Pierre 
Weiss, Lang -Worth; and C. S. Young, 
WBZ; Thompson Guernsey, WLBZ, Bang- 
or, Me.; Dal Wyant, WHEB, Portsmouth. 
N. H.; Milton H. Meyers, WEIM, Fitch- 
burg, Mass. 
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iugton bureau of The Philadelphia 
Inquirer. Carey Longmire, news 
commentator on WEAF, NBC's 
New York outlet, and formerly a 
European correspondent for The 
New York Herald -Tribune, has also 
been transferred to NBC in the 
Capital. 

Edward R. Wallace, NBC war 
news editor in New York, has been 
assigned by Mr. Brooks as chief 
reporter for NBC in the South 
Pacific area, with headquarters in 
Sydney, Australia. 

Succeeding John McVane, now 
with General Eisenhower's Allied 
headquarters in North Africa cov- 
ering that phase of the war, will 
be Elmer W. Peterson, noted Asso- 
ciated Press correspondent, who 
will join the NBC London staff. 

Peterson, also a radio commen- 
tator, has covered war in Spain, 
China, Poland, Denmark, Norway, 
Finland and the Balkans. He was 
chief of bureau for AP in charge 
of Southeast Europe and chief of 
bureau for Scandinavia at the time 
of the German invasion of those 
countries. He was also in Warsaw 
in a similar post for the AP when 
Germany conquered that country. 

Meeting on Co-Op 
THE NAB Code Committee was 
scheduled to meet with representa- 
tives of NBC, CBS and the Co- 
operative League of the USA Dec. 
14 -15 at the Mayflower Hotel, 
Washington, to consider the prob- 
lem of selling time on the air to 
the Cooperative League without 
violating the language of the NAB 
Code [BROADCASTING, Dec. 7]. Net- 
works and League officials are 
slated to attend the sessions. Wil- 
liam S. Hedges will represent NBC 
and Robert Smith, member of the 
committee on publicity and educa- 
tion of the Cooperative League, will 
represent that group. 
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Five Sponsored Programs Weekly Slated 
To Carry Government's Bond Messages 
SIX commercially- sponsored net- 
work broadcasts during the week 
of Dec. 21 will devote their com- 
mercial time entirely to the sale of 
War Bonds and Stamps and from 
then on an average of five spon- 
sored programs weekly on the net- 
works will go on for the Govern- 
ment's Bond program, with the 
message of their regular sponsors 
cut to a mere credit line [BROAD- 
CASTING, Aug. 31, Dec. '7]. 

These broadcasts are part of a 
general plan for the drug, cosmetic 
and allied industries worked out 
last summer [BROADCASTING, Aug. 
31], by a policy committee headed 
by Lee H. Bristol, vice -president in 
charge of advertising, Bristol - 
Myers Co., in cooperation with the 
Advertising Council. 

Will Donate Time 
Plan calls for advertisers to aid 

in the war effort by voluntarily 
donating 5% of their advertising 
appropriations, either in cash or in 
"kind ", to War Bond advertising. 
Instead of devoting 6% of the time 
or space of each advertisement to 
the Bonds, this plan calls for every 
twentieth advertisement, either on 
the air or in print, to be devoted 
exclusively to Bonds and Stamps. 

Allocation of network broadcasts 
of participating sponsors under 
this plan calls for two broadcasts 
a year of each once -a -week pro- 
gram, five broadcasts annually of 
the twice -a -week programs, 10 
broadcasts of the four -a- weekers 
and 13 of the five -times -weekly pro- 
grams to be turned over to the 
Bond drive. These Bond programs 
will be spaced throughout each ad- 
vertiser's yearly schedule as evenly 
as possible, with allotments stag- 
gered from schedule to schedule "so 
that an even flow of War Bond 
effort is maintained and a continu- 
ing effect be given to this cam- 
paign," according to the presenta- 
tion of the plan distributed 
throughout the drug, cosmetic and 
associated industries in August. 

A similar allocation plan was 
prepared for magazines, with the 
first advertisement appearing in 
Time for Dec. 7. Advertisers in spot 
radio, newspapers, outdoor, etc., 
were asked to make their own 
schedules for giving 5% of their 
time or space to the Bond drive, as 
the committee felt that the estab- 
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lishment of allocation plans for 
those media on an overall basis was 
impractical. 

Advertisers donating network 
time during the week of Dec. 21, 
and their programs, are as follows: 
Vick Chemical Co., Dr. I. Q., NBC, 
Mon., 9:30 -10 p.m.; Anacin Co., 
Just Plain Bill, NBC, Wed., 5:30- 
5:45 p.m.; also Easy Aces, CBS, 
Wed., 7:30 -7:45 p.m.; R. L. Wat- 
kins Co. (Dr. Lyons Toothpowder), 
Second Husband, CBS, 11 -11:15 
a.m.; Charles H. Phillips Chemical 
Co. (Milk of Magnesia), Young 
Widder Brown, NBC, Thurs., 4:45- 

5 p.m.; Kolynos Co., Romance of 
Helen Trent, CBS, Tues., 12:30- 
12:46 p.m. 

Grant Adv. Agency, Chicago, 
placed the Dr. I. Q. programs; all 
others are handled by Blackett - 
Sample- Hummert, New York. Con- 
centration of the Bond commercials 
in the early part of the week is 
presumably due to the advent of 
the Christmas holiday on Friday. 

Directors to Meet 
GOVERNMENT war programs will 
be discussed at the regular member- 
ship meeting of the Radio Director's 
Guild, Dec. 14 at the organizations 
headquarters in the Hotel Berkshire, 
New York. Election of new members 
will take place at this time. A council 
meeting will precede the membership 
gathering. 

Bailey Joins Pearson 
W. K. (Bill) BAILEY, formerly 
Chicago manager of Spot Sales, ra- 
dio representatives, has joined the 
Chicago office of John E. Pearson 
Co. Mr. Bailey was at one time ac- 
count executive of Schwimmer & 
Scott, Chicago, and also served as 
commercial manager of WCAR, 
Pontiac. Peterson Kurtzer, who 
was formerly manager of the Chi- 
cago office of Spot Sales, will re- 
sume that position Jan. 1, follow- 
ing an honorable discharge from 
the Navy because of eye trouble. 

RAYMOND EDWARD JOHNSON. 
radio actor on BLUE programs, has 
been given the leading role in "The 
Patriots ", new Sidney Kingsley play 
which will start rehearsal next week. 
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WOOD STARTS 5 kw. 
IN GRAND RAPIDS 

NINE neighboring cities sent their 
mayors and city managers to join 
the celebration of George W. Tren- 
dle and H. Allen Campbell of the 
King -Trendle Broadcasting Corp., 
owners of WOOD, Grand Rapids, 
andl Stanley W. Barnette, manager, 
upon the occasion of the station's 
increase in power from 500 to 5,000 
watts. More than 200 persons as- 
sembled in the ballroom of the 
Pantlind Hotel for the inaugural 
broadcast last week. 

Coincident with the power in- 
crease, the new four -building lay- 
out of WOOD, including the fire- 
proof transmitting plant headquar- 
ters, was opened. The new equip- 
ment includes a control system 
which can be pre -set so that the 
station may be put on the air by 
touch of a button. Among the 
equipment features installed in the 
maiib plant is a system whereby the 
building is heated in winter, and 
cooled in summer, by the station's 
tubes. Emergency cooking and 
sleeping facilities are also provided. 

FOLLOWING out its customary cov- 
erage of visits of Latin American gov- 
ernment officials, through shortwave 
broadcasts to the South, NBC is cov- 
ering the activities of General Ful- 
gen io Batista, president of the Re- 
public of Cuba, who arrived in this 
country Sunday, Dec. 6. In addition 
to special broadcasts of ceremonies in 
the general's honor, NBC is transmit- 
ting a nightly resume of his daily ac- 
tivities, in collaboration with the CMQ 
network, and Radio Salas. NBC's Pan - 
American affiliate in Cuba. 

220,900 people in Jefferson and 
Orange counties, with a month- 

ly payroll of 54,215,000,000. 
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TRANSMITTER BUILDING and towers of the new four -building layout 
of WOOD, Grand Rapids, which increased its power to 5,000 w. Dec. 1. 

Tax Relief 
(Continued from page 9) 

also have actual earnings figures 
for other radio stations offering 
similar services, and similarly sit- 
uated. 

A Growing Industry 
BROADCASTING also compiled fig- 

ures from the reports of Dr. Her- 
man Hettinger in the 1942 BROAD- 
CASTING Yearbook, showing an or- 
derly progression in the volume of 
radio business for the past ten 
years. Although these figures indi- 
cated that 1936 -39 were not aver- 
age years, since the industry was 
growing, a tax expert at Internal 
Revenue said no special relief for 
expanding industries is provided. 
Dr. Hettinger's estimates of radio 
gross billings, made in cooperation 
with Paul F. Peter; NAB director 
of research, show this orderly in- 
crease over the last nine years: 

1938___$ 67,000,000 1937__3144,142,000 
1934___ 72,887,000 1938___ 150,118,000 
1935___ 87,624,000 1939___ 171,114,000 
1936___ 107,551.000 1940___ 207,958,000 

1941___ 287,600,000 

Although these figures might in- 
dicate income gains for broad- 
casters, the number of stations was 
constantly expanding during these 
years, jumping from 610 in 1933 to 
923 on Dec. 31, 1941. Expense of 
operation has kept pace with the 
expansion of business, the average 
income figures show. With excep- 
tion of 50,000 -watt clear -channel 
stations, the average broadcast 
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service income has not greatly in- 
creased. 

I n t ern a 1 Revenue also told 
BROADCASTING that no special pro- 
vision in the tax law will allow 
broadcasters any exemptions from 
unusually high 1941 incomes on 
grounds that as a service industry, 
annual income may fluctuate, and 
that special reserves should be per- 
mitted. 

Among the other items which 
may give relief to broadcasters is 
a provision in the Act that any 
change in the capacity for produc- 
tion or operation of the business 
made subsequent to 1938 under an 
agreement completed before Jan. 
1, 1940 shall be considered a change 
in the business made during the 
base period. 

This has been interpreted, so 
far as radio is concerned, to mean 
that a station which agreed during 
1939 to change its network affilia- 
tion, or received a construction 
permit for increased power, need 
not have benefitted from that 
change within the actual base pe- 
riod. If income increases in subse- 
quent years as a result of the 
agreement made during the "sam- 
ple" period, an adjustment will be 
permitted to increase the average 
income for the sample period, and 
thus reduce the excess taxable in- 
come. 

Intangible Assets 
Corporations which were not in 

existence or authorized during the 

Now Southern California's third most 

powerful station, but fifth in cost. KMPC offers 

absolutely unsurpassed coverage at lowest 
rates. 
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period 1936 -39 will have to deter- 
mine their tax on the basis of capi- 
tal investment. This involves con- 
siderable handicap to broadcasters, 
since the allowance is only 8% of 
the investment, and radio involves 
relatively low capital compared to 
returns. 

Some relief may be had even in 
these cases, Internal Revenue said, 
for intangible assets not includible 
in invested capital; for goodwill; 
and cases where invested capital 
is "abnormally low." Intangible 
assets may be interpreted to in- 
clude such things "going concern" 
value accruing from licensed oper- 
ation. 

WOR MEETS THE WAR 
Poppele Tells How Station 

Solves Problems 

COMING of war has caused no 
emergency in maintaining the com- 
plex broadcasting facilities of 
WOR, New York, according to J. 
R. Poppele, WOR chief engineer, 
who revealed recently that the con- 
servation and efficiency program 
adopted by the station long before 
the war has proved completely suf- 
ficient in maintaining perfect trans- 
mitting conditions for WOR listen- 
ers. "Even the present manpower 
shortage was anticipated by WOR," 
Mr. Poppele said. "We realized our 
technicians would be next to impos- 
sible to replace immediately in an 
emergency, so we had to plan 
ahead." He explained that the' 
workings of highly technical appa- 
ratus has been reduced to an A -B -C 
plan of operation, making it less 
difficult to replace the highly- skilled 
men called to the colors than it 
would have been otherwise. 

Replacements of burned -out 
equipment have also been cut down 
to a minimum, he added, although 
WOR sometimes "has to spend 
more money renewing old parts 
than it would cost to replace them." 

KXOK Round the Clock 
KXOK, St. Louis, recently began 
operating round the clock. Announ- 
cer Jerry Burns, assigned to the 
all -night program, will broadcast 
news every hour on the hour, begin- 
ning at 1:00; dramatic and comedy 
sketches and music will be aired 
between newscasts. Among special 
features Burns has planned is a 
once -weekly newscast, News of Our 
Neighbors, for which items from 
surrounding small -town papers are 
selected to interest people who have 
moved into St. Louis from the 
towns named. 
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`Club' Heads List Bing Crosby Is Named Top Personality 
In Louisville Poll In Cleveland Plain Dealer Radio Poll 
MOST popular program among 
readers of the Louisville Times and 
Courier- Journal is the BLUE 
Breakfast Club, according to the 
annual poll of the newspapers. The 
Club was far ahead of its nearest 
competitior, Radio Theatre, accord- 
ing to Joe Cresson, Courier -Jour- 
nal radio editor. 

Favorite serial was One Man's 
Family and Bob Hope led the list 
of comedians. Bing Crosby had 
nearly five times as many votes as 
Dennis Day, his nearest competitor 
among male popular singers. Re- 
sults of the poll follow: 

Most Popular Program -Breakfast Club, 
Radio Theater, Take It or Leave It. Kate 
Smith Hour. 

Most Popular Singer (female) -Kate 
Smith, Nancy Martin, Ginny Simms, Dinah 
Shore. 

Most Popular Serial -One Man's Family, 
Life Can Be Beautiful, Helen Trent, Vic 
& Sade. 

Most Popular Orchestra -Kay Kyser, 
Fred Waring, Guy Lombardo, Horace 
Heidt. 

Most Popular Comedian -Bob Hope, Jack 
Benny, Bob Burns, Red Skelton. 

Most Popular Singer (male) -Bing 
Crosby. Dennis Day, Richard Crooks, Ken- 
ny Baker. 

Most Popular Announcer -Ted Collins, 
Harlow Wilcox, Dick Fisher, Milton T. 
Cross. 

Most Popular News Commentator-Wal - 
ter Winchell, Gabriel Heatter, Earl Godwin, 
Cedric Foster, Lowell Thomas. 

Award to U. S. Disc 
FIRST GOVERNMENT show to 
receive the award, "Production of 
the Month ", is the program, Food 
'Is a Weapon, Agricultural Market- 
ing Administration dramette. Writ- 
ten by Millard C. Faught and pro- 
duced by Dorothy Vanston, the 
quarter -hour program has been re- 
corded by Brinckerhoff Studios, 
New York, and is offered to sta- 
tions by the AMA. 

KENNETH W. MacGREGOR, chief 
of production of WGN, Chicago, is a 
contributor to Richard's Topical En- 
cyclopedia with an article "The Ro- 
mance Behind a Broadcast ". The new 
edition of the juvenile encyclopedia, 
published by Richards Inc., Chicago, 
will appear early next year. 

FROM a list of 61 nominated en- 
tertainers Bing Crosby is 2 -1 choice 
to be "captain" of the All -America 
1942 Radio Personality Eleven of 
the Cleveland Plain Dealer Read- 
er's Poll. In a new classification, 
war programs, The Army Hour was 
selected as the favorite among six 
nominees. Others in the group were 
March of Time, Stage Door Can- 
teen, Cheers From Camps, Soldiers 
With Wings, Cavalcade. 

Complete results of the poll fol- 
low : 

All -America Radio Personalities Eleven - 
Bing Crosby, Kate Smith, Lionel Barry - 
more, Red Skelton, Don Ameche, Paul 
Barbour, Fibber McGee, Fred Allen, Edgar 
Bergen, Bob Hope, Joan Davis. 

Favorite Programs -The Music Hall, Ra- 
dio Theater, McGee & Molly, Red Skelton, 
Fanny Brice, Duffy 's Tavern, Fred Allen, 
Vic and Sade, Bob Hope, Aldrich Family, 
Those We Love. 

Comedians -Bob Hope, Red Skelton, Fib- 
ber McGee, Edgar Bergen, Fred Allen, Ed 
(Archie) Gardner, Jack Benny, Mr. 
Whimple, Abbott -Costello. Great Gilier- 
sleeve, Herb Shriner. 

Drama -Radio Theater, Aldrich Family, 
Those We Love, One Man's Family, Light 
of World, Cavalcade, Mr. District Attorney, 
The Thin Man, Abié s Irish Rose, First 
Nighter, Conrad Nagel. 

Variety -Music Hall, Kate Smith, McGee - 
Molly, Red Skelton, Edgar Bergen, Fred 

News to Gunners 
EACH DAY at 2:30 p.m., the 
public relations department 
at Tyndall Field's gunnery 
school calls WDLP, Panama 
City, Fla., and takes a tele- 
phonic report of the UP news 
bulletins, which are then 
typed and put on bulletin 
boards. Thus the officers and 
soldiers who are unable to 
tune in the newscasts are 
able to get the latest news 
while carrying on their reg- 
ular work assignments. This 
policy was fostered by Ed- 
ward J. Conture, program 
and production director of 
WDLP. 

4 FREE & PETERS Inc - National Representatives 
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Allen, Rudy Vallee, Fanny Brice, Duffÿ s 
Tavern, Bob Hope, Jack Benny. 

War Effort -The Army Hour, March of 
Time, Stage Door Canteen. Cheers from 
Camps, Soldiers With Wings, Cavalcade. 

Feminine Vocalists- Vivian della Chiesa, 
Kate Smith, Dinah Shore, Gladys Swarth - 
out, Margaret Speaks, Lucille Manners. 

Male Vocalista -Bing Crosby, Richard 
Crooks, Frank Parker, Frank Munn, Nel- 
son Eddy, John Charles Thomas. 

Symphonic Groups -New York Philhar- 
monic, NBC Orchestra, Philadelphia Or- 
chestra, Cleveland Orchestra. 

Middle Music -Andre Kostelanetz, Family 
Hour. Crooks- Wallenstein, Manners -Black. 
Percy Faith Ensemble. 

Dance Bands -Guy Lombardo, Kay Kyser. 
Sammy Kaye, Xavier Cugat, Tommy Dor- 
sey, Glenn Miller (now in service). 

Forums -Chicago University Round Table, 
Cleveland City Club, Western Reserve Round 
Table, America Town Meeting. 

Quiz Programs - Information Please, 
Take It Or Leave It, Quiz Kids. Truth Or 
Consequences, Dr. I. Q. 

Commentators- Lowell Thomas, Edward 
R. Murrow, Walter Winchell, Raymond 
Gram Swing, Upton Close, Gabriel Heatter, 
H. V. Kaltenborn. 

Hammond on WMC Spot 
LAURENCE HAMMOND, radio 
chief of the War Manpower Com- 
mission, has taken over as remote 
interviewer on the WMC program, 
What's Your War Job, heard on 
the BLUE. He replaces Ted Col- 
lins, who has withdrawn from the 
series because of difficulties arising 
from the necessity of travelling to 
remote pick -up points for inter- 
views with war workers, and at 
the same time continuing his daily 
CBS program with Kate Smith, 
which originates in New York un- 
der sponsorship of General Foods 
Corp. Collins is understood to be 
preparing a similar series for CBS 
under the auspices of the War 
Manpower Commission. Arrange- 
ments may be made whereby Col- 
lins will be piped in to New York 
for his midday broadcasts with 
Kate Smith from whatever war 
center he may be visiting for the 
Government broadcasts. 

`Steelmakers' Award 
NATIONAL SAFETY Council 
Wartime Award for Distinguished 
Service to Safety was presented 
to the Wheeling Steel Corp., on the 
December 13 broadcast of the Mu- 
sical Steelmakers on the BLUE 
network. Presentation of the award 
was made in recognition of the rec- 
ord established by the Portsmouth 
works of Wheeling for the least 
number of working hours lost be- 
cause of accidents. Award, which 
has previously been received by 
Bayuk Cigars, Inc., sponsors of the 
Cal Tinney Program, was received 
by E. A. Ellis, director of Welfare 
and Safety of the corporation, from 
Ned H. Dearborn, executive vice - 
president of the National Safety 
Council. 

New Gennett Lineup 
GENNETT RECORDS, Richmond, 
Ind., one of the few independent re- 
cording firms with its own processing 
plant on the premises, has just com- 
pleted building new recording studios. 
Under the new organizational set -up, 
Harry Gennett is president, Hyland 
Jones general manager and Charles 
Michelson, of the New York transcrip- 
tion firm, New York sales manager. 
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Actions of the 
FEDERAL COMMUNICATIONS COMMISSION 

DECEMBER 5 TO DECEMBER 11 INCLUSIVE 

Decisions . . . 

DECEMBER 8 

New. Worcester Telegram Publishing 
Co.. Worcester, Mass. -Set for hearing 
application for CP for new FM station 
on 46100 kc., with service area of 10,000 
square miles. 

W6XYZ, Los Angeles- Granted modifi- 
cation of CP to change type of aural and 
visual transmitters, change aural emission. 
power rating, antenna system and extend 
completion date to March 16, 1943. 

W9XER, Kansas City -Set for hearing 
application for CP to install new trans- 
mitter and increase power to 3 kw. 

KBTM, Jonesboro, Ark. -Approved pow- 
er of attorney for affairs of J. P. Beard. 
owner and licensee of KBIM, to be handled 
by His wife. Veda Beard, during his serv- 
ice in armed forces. 

DECEMBER 9 

WIBA, Madison, Wis.- Granted peti- 
tion to intervene in hearing of WISH, In- 
dianapolis. Ind., for CP for 1310 kc., 6 
kw; unlimited; DA- night. 

WMBD. Peoria. Ill.- Postponed one 
week action on petition for leave to in- 
tervene in hearing on license modification 
of WQBC, Vicksburg, Mies. 

WALE, Albany. Ga.- Denied petition for 
consolidated hearing to be held in Albany 
instead of Washington, but granted right 
to present depositions of witnesses unable 
to attend (See Tentative Calendar). 

WORK. York, Pa.- Granted continuance 
of hearing on modification of CP to Jan. 
22. 1943. 

W55NY, New York -Granted continu- 
ance of hearing to Jan. 28, 1943, on ap- 
plication for modification of CP. 

KFAC. Los Angeles -Granted post- 
ponement of hearing on CP to Jan. 26, 
1943. 

Applications.. . 

DECEMBER 7 

KTRH, Houston, Tex. -License to cover 
CP for frequency change, power increase, 
movement of transmtiter (740 kc.) 

KXYZ, Houston, Tex.-Same (1320 
kc.) 

DECEMBER 8 

W57PH. Philadelphia- License to cover 
CP authorizing new high frequency broad- 
cast station, in part. 

WSBT, South Bend, Ind.-License to 
use present licensed main transmitter as 
auxiliary transmitter (960 kc.) 

NEW, Balaban & Katz Corp.. Chicago -CP for new experimental television 
broadcast station using facilities of com- 
mercial television station WBKB. Frequen- 
cy: Channel No. 2, 60,000- 66,000 ke.; 
power: aural 2 kw; visual 4 kw. Emission 
A5, special for FM for aural 

KGER. Long Beach, Cal. -License to 
cover CP for new equipment, increased 
power. DA- night, and move of transmitter 
(1390 kc.) 

KHSL Chico. Cal. -Modification of 
CP. as modified. authorizing DA-day & 
night, power increase, and extension com- 
pletion date to Jan. 16, 1943. 

DECEMBER 11 

KTRB, Modesto, Cal. -Modification of 
license to move main studio locally. 

Tells of African Assault 
JOHN LELAND CROSBY Jr., for- 
mer BLUE page boy, gave an account 
of his participation in the North 
African invasion as an ensign in the 
U. S. Navy, on a recent broadcast of 
the BLUE's Men of the Land, Bea c 
Aie. Crosby was in charge of a group 
of assault boats launched from his 

tr nsport at Fedala, French Morocco. 

D. SIGMUND SPAETH, musical 
co entator of WQXR, New York, 
had a "coming of age" party Sunday, 
D c. 13, in celebration of his 21 years 
of continuous radio performing. 

XR threw the party, to which sev- 
eral radio veterans, now celebrities, 
were invited. 

Tentative Calendar... 
KOBH, Rapid City. S. D. -CP for 610 

kc.. 5 kw., unlimited; DA- night & day. 
(Dec. 15). 

WALE, Albany, Ga. - (Consolidated 
hearing) : Renewal of license. 1690 kc., 1 
kw., DA- night; unlimited. Voluntary as- 
signment of license, Herald Publishing Co. 
to Albany Herald Broadcasting Co.; CP 
for 1650 kc., 1 kw., DA- night; unlimited. 
(Dec. 15). 

NEW, Nashville Broadcasting Co.; 
Tennessee Radio Corp. Nashville -(Fnr- 
ther consolidated hearing) CP for 1240 ke.. 
250 w; unlimited, on facilities of WXIX 
when vacated (Feb. 15, 1943). 

WORK. York. Pa.- Modification of CP 
for 1350 kc., 1 kw; DA- night, unlimited 
(Jan. 22. 1943). 

WHKC. Columbus. O. -CP for 610 kc., 
1 kw.; DA- night; unlimited. (Dec. 16). 

KFAC, Los Angeles- Petition +o re- 
consider pending application for CP for 
1330 kc., 6 kw; unlimited; DA -night (Dec. 
17). 

WCSH, Portland. Me. -CP for 970 kc., 
5 kw; unlimited; DA -night and day (Dec. 
18). 

WRDO, Augusta. Me.- Petition to re- 
consider pending application for CP for 
1400 kc., 250 w; unlimited (Dec. 18). 

NBC Doubles War Time 
NBC's total amount of time devoted 
to the war effort during the first 15 
days of October is approximately 
double the time allotted to this purpose 
in the entire month of January, 1942. 
The October figure, 45 hours and 25 
minutes, is also an increase of six 
hours and two minutes over the pre- 
ceding two -week period. 

CFPR Changeover 
CFPR, Prince Rupert, B. C., re- 
cently leased by the Canadian 
Broadcasting Corp. to give better 
radio service to Canadian and 
American fighting men in the 
northern British Columbia area, is 
now in the changeover status. Dick 
Halhed and James Gilmore, of 
CBC Vancouver offices, will become 
program director and chief engi- 
neer of CFPR, respectively. Both 
are equipped to exchange posts 
with the other in case of emer- 
gency. Before joining the CBC, 
Halhed was with CKLN, Nelson, 
B C.; CKOV, Kelowna, B. C.; and 
CFCT, Victoria, B. C. James Gil- 
more came to the CBC from CJOR, 
Vancouver. 

FCC Names Cohn 
MARCUS COHN, who joined the 
FCC in August, 1940, has been 
named new chief of the inquiry 
section of the War Problems Divi- 
sion to replace Seymour Kreiger, 
now in the Army. Mr. Cohn form- 
ally took over his new duties last 
Monday but he will continue repre- 
senting the Commission in the 
hearings being held in connection 
with the license of WBAX, Wilkes - 
Barre. 

Motor Ruling 
PURCHASER of electric motors must 
show that the horsepower of the motor 
he is applying for is no greater than 
required to do the job, the WPB ruled 
last week. Conservation Order L -221 
prohibits the delivery or acceptance of 
motors unless they comply with cer- 
tain standard specifications and are of 
the simplest design. 

MR. RADIOMAN: 

Your Opportunity is NOW! 

GET THE BETTER 

RADIO JOB YOU WANT 

CREI Technical Training Enables You To Go After -and get 

The Better - Paying Engineering Jobs in Broadcasting! 

Mr. Radioman - let's face the facts. 
Present -day conditions which surround 
employment and promotion in all 
branches of both civilian and military 
radio are actually unbelievable. The tre- 
mendously expanded demand for tech- 
nically trained radiomen has created a 
condition wherein there are many more 
jobs than qualified men to fill them. 

Every page in Broadcasting could be 
filled with more astounding facts con- 
cerning employment opportunities for 
trained radiomen . but this is not 
news to the majority of you who are 
now in broadcasting. It may be evident 
in your own locality. The important thing 
is ... what are you going to do to obtain 

the greatest benefit from the present 
opportunities? 

If you have a commonplace job -a tem- 
porary job. If you have the ambition to 
hold a position of greater responsibility 
with higher pay . . then enrolling for, 
and completing a CREI home study 
course in Practical Radio Engineering 
is the most important thing you can 
do toward accomplishing your ambition 
at this most opportune time. 

SEND FOR OUR FREE 
32 -PAGE BOOKLET 

and facts about 
CREI Home Study Courses 

CREI STUDENTS AND GRADUATES, ATTENTION! 
The CREI Placement Bureau is flooded with requests for CREI trained radiomen. 
Employers in all branches of radio want trained men. Your government wants 
every man to perform his job, or be placed in a job, that will allow him to work 
at maximum productivity. If you are or wiU be in need of re- employment write 
your CREI Placement Bureau at once. 

CAPITOL RADIO ENGINEERING INSTITUTE 
Home Study Courses in Practical Radio Engineering for Professional Self -Improvement 

DEPT. B, 3224 16th Street, N. W. Washington, D. C. 
Contractors to U. S. Signal Corps and U. S. Coast Guard. 
Providers of well -trained Technical Radiomen for Industry 

N elwork ACCOUFIEs 
All time Eastern Wartime unless indicated 

New Business 
ASSOCIATED DENTAL Supply Co., San 
Francisco (Painless Parker toothpowder, 
toothpaste). on Dec. 1 started for 13 
weeks Boake Carter. news analyst, on 
9 Don Lee Pacific Coast stations (KHJ 
KFRC KGB KFRE KALE KDB KFIO 
KM() KOL), Tues., Thurs.. 9 -9:15 p.m. 
(PWT). Agency: McCann -Erickson, San 
Francisco. 
KELLOGG Co., Battle Creek, Mich. (cer- 
eal), on Jan. 4 starts for 3 weeks, 
Superman, on 83 D^,. L'e Pacific steeinns 
Mon. thru Fri.. 5:15 -5:30 p.m. (PWT). 
Agency: Kenyon & Eckhardt, N. Y. 

STANDARD OIL Co. of California, San 
Francisco, on Dec. 26 only sponsors Christ- 
mas program on NBC. Fri.. 12:15-1 p.m. 
Agency: BBDO, San Francisco. 

Renewal Accounts 
PHARMACO INC., New York (Feen -a- 
mint), on Dec. 26 renews for 13 weeks 
Double or Nothing on 207 MBS stations, 
Fri., 9:30 -10 p.m. Agency: Wm. Esty & 
Co., N. Y. 

AMERICAN CHICLE Co.. L. I. City 
(Dentyne Chewing Gum), on Dec. 30 re- 
news Bill Henry, news commentator, on 6 

NBC Pacific Coast stations (KPO KM.? 
KFI KGW KOMO KHQ). Wed.. Thurs. 
and Fri., 5:46 -6 p.m. Agency: Badger. 
Browning & Hersey, N. Y. 

CONTI PRODUCTS Corp., New York 
(soap and shampoo). on Dec. 6 renewed 
Background for News on 9 MBS stations, 
Sun.. 10:45 -11 a.m. Agency: Bermingham, 
Castleman and Pierce, N. Y. 

WILLIAM WRIGLEY JR. Co., Chicago 
(institutional), on December 31 has re- 

newed The First Line on 125 CBS sta- 
tions Thurs., 10 -10:30 p.m. Agency: 
Arthur Meyerhoff & Co., Chicago. 

Network Changes 
LIGGETT & MYERS Tobacco Co.. New 
York (Chesterfield cigarettes), on Dec. 8 

shifted Harry James & His Music Makers, 
on 117 CBS stations, Tues.. Wed., Thurs., 
7:15 -7:30 p.m. (EWT), (West Coast re- 
peat, 8:15 -8:80 p.m. (PWT)) from New 
York to Hollywood for 4 weeks or more. 
Agency: Blow Co., New York. 

ANDREW JERGENS Co.. Cincinnati 
(Woodbury Face Cr -am. Powder), on Dec. 
30 replaces The Adventures of the Thin 
Man. on 79 NBC stations, Wed.. 84:30 
p.m.. with Mr. and Mrs. North, adding 47 
NBC stations, making a total of 126 NBC 
stations, Wed., 8 -8:30 p.m. (Pre -repeat, 
Tues.. 9 p.m. PWT). Agency: Lennen & 
Mitchell, N. Y. 

UNION OIL Co., Los Angeles. on Jan. 
6 adds 4 stations (KWG KFBK KERN 
KOH), to Point Sublime on 11 NBC Pa- 
cific Coast stations. Wed.. 9 -9:80 p.m. 
(PWT). Agency: Lord & Thomas, Los An- 
geles. 

Price Debates on Blue 
OVER 247 colleges and universi 
ties have registered for the second 
series of National Intercollegiate 
Radio Prize Debates held under 
the auspices of the American Eco- 
nomic Foundation in cooperation 
with the BLUE. Subject is "Should 
American Youth Support the Re- 
establishment After the War of 
Competitive Enterprise as Our 
Dominant Economic S y s t e m ?" 
Eight qualifying radio debates in 
selected cities precede the finals, 
which will be debated Sunday, 
April 18, at the Wake Up, Ameri- 
ca period, 3:15 -4 p.m., WJZ, New 
York. First prize is a $1,000 War 
Bond and $250 cash; second, a $500 
War Bond and $125 cash. 

DON DUNPHY, Mutual sportscaster, 
will cover the annual New Year's Day 
Cotton Bowl football game, to be 
broadcast on Mutual under sponsor- 
ship of Gillette Safety Razor Corp., 
Boston. Agency, Maxon Inc. 
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Labor Priority Ratings 
Are Listed in Canada 
IN THE FIRST published list of 
priority ratings of labor under the 
Canadian National Selective Serv- 
ice, operational staffs of radio sta- 
tions obtained a "high B priority" 
along with workers in electric light 
and power, telegraph, cable and 
telephone companies, reports the 
Ottawa Journal. Newspaper print- 
ing and publishing under the list 
published in the Ottawa Journal 
is a "low C priority" for manpower. 

The National Selective Service 

has been grading jobs as a pre- 
liminary move to channelling all 
man and womanpower in the Do- 
minion. Top priority is A, high 
priority is B, low priority is C, and 
no priority is D. "The priority 
yardstick so far has been used 
only in the voluntary transfer of 
labor from dispensable civilian 
jobs to essential occupations," says 
the Journal. "This grading of es- 
sential jobs likely will be used to a 
greater degree in operation of the 
compulsory military service draft. 
It has been used to some extent as 
a guide in granting deferments." 

CLASSIFIED 
Situations Wanted, 10c per word. Help Wanted and other classi- 
fications, 15c per word. Bold face listings, double. BOLD FACE CAPS, 
triple. Minimum charge $1.00. Payable in advance. Count three 
words for box address. Forms close one week preceding issue. 
Send Box replies to BROADCASTING Magazine, National Press Build- 
ing, Washington, D. C. 

Help Wanted 
Midwest Local -Wants program director, 

man or woman, who is sober, and de- 
pendable. Must be able to take full 
charge of all programs, write new shows, 
and all commercial copy. Musical ability 
as organist, pianist or instrumentalist, 
and announcing experience helpful but 
not necessary. Salary $60.00 per week. 
Give availability date and full partic 
viers in first letter. Box 108, BROAD- 
CASTING. 

Can You Do Personality Mail -pull Pro- 
grams? -Are you good at musical clock 
type programs? If so, there may be a 
place for you on the staff of a progres- 
sive 6,000 watt western network station. 
Send qualifications, draft status, age. and 
salary requirements to Box 109, BROAD- 
CASTING. 

IMMEDIATE OPENINGS - Announcers 
and licensed technicians. State details 
and requirements. WFPG, Atlantic City, 
N. J. 

An Experienced Copy Writer -A man 
capable of announcing and who can 
write forceful copy. A new station in 
Western Pennsylvania. Salary commen- 
surate with ability. Box 110, BROAD- 
CASTING. 

Combination Announcer- Operator Wanted 
-Excellent announcer with first class 
operator's lie -use. Must be oualified 
newscaster. Submit transcription of 
newscast and commercials with appli- 
cation. KSEI, Pocatello, Idaho. 

Wanted -- Studio or transmitter engineer, 
WHIO, Dayton, Ohio. 

First or Second -class operator -Man or 
woman. Experience unnecessary. Apply 
Box 118. BROADCASTING. 

First or Second Class Operator -Per- 
manent position for draft -exempt sober 
man or woman. State experience and 
references. Radio Station KLO, Ogden, 
Utah. 

Announcer -Good salary for 4 -1' or man 
with dependents capable of assuming re- 
sponsibility. Network station. Good liv- 
ing conditions. Permanent. WHDL, 
Olean, New York. 

Engineer -Announcer - Any class ticket. 
Thirty -five dollars week start. Good an- 
nouncing essential, engineering secon- 
dary. Give experience, draft status, photo. 
Woman acceptable. KFFA, Helena, Ar- 
kansas. 

Announcer -Wanted at once by an old 
established 6 KW network station. The 
man selected must be thoroughly experi- 
enced and have unquestionable back- 
ground. This job is permanent -not just 
duration. Prefer man from Michigan. 
Ohio, Illinois, Pennsylvania or Indiana. 
Write Box 121, BROADCASTING. 

Help Wanted (Cont'd) 
Two More First or Second Class Operators 

-For Alaska broadcasting stations 
working in close cooperation with War 
department and Office War Information. 
Edwin A. Kraft, 708 American Building, 
Seattle, Washington. 

Situations Wanted 
First Class License -Thre- years' exper- 

ience as chief engineer. Please give full 
details. Box 111, BROADCASTING. 

ENGINEER -28, married. 3A. First phone. 
second telegraph. Ten year background. 
Available now. Permanent. Box 112, 
BROADCASTING. 

Experienced Newscaster -Seeks change. 
Highest character references. Available 
January. Box 113, BROADCASTING. 

Commercial Manager -Desires connection 
with good big station or manager of 
good small station. Successful in present 
position with outstanding station. Uni- 
versity graduate. Age thirty -five. Family. 
Box 114, BROADCASTING. 

Announcer -4F. College graduate. Sports, 
news. Available in February. Box 116, 
BROADCASTING. 

Operator -First class. Available January. 
No combinations. Box 119, BROAD- 
CASTING. 

PROGRAM DIRECTOR -TOP CONTINU- 
ITY WRITER -Production man, with 
good commercial ideas. Know music. 
sports, news. Can handle mike. Now 
employed 50 KW station. Draft exempt. 
Box 123, BROADCASTING. 

ALERT YOUNG LADY -Secretarial and 
other diversified experience. Familiar ad- 
vertising and radio production. Box 122, 
BROADCASTING. 

Wanted to Buy 
One complete broadcast remote -control 

equipment. Box 116, BROADCASTING. 

Hammond Organ -In good condition. 
WJTN, Jamestown, New York. 

One Good Used Portable Recorder- Prefer- 
ably Presto Y -2 or similar. Two Western 
Electric or RCA 70B or 70C turntables 
with pickups. One good tube to line 
transformer. Station KLO, Ogden, Utah. 

For Sale 

1 Presto Y2 Portable Recording Unit - 
With Y2 Presto Amplifier complete and 
good as new. Latest type Presto cutting 
head included. Roland Jones, McPherson, 
Kansas. 

TUBES -Five 212E. one 849, one 204A. 
four 852, four 242C, three 837, four 
249B, all in exceptionally good condition. 
Box 117, BROADCASTING. 
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Kibling's Remotes 
CHARLES KIBLING, one- 
time engineer of WOR, New 
York, who handled remote 
dance broadcasts before en- 
tering the Army Signal 
Corps, is still doing remotes, 
but now they are a little 
further away. When Mutual's 
correspondent Jack Thomp- 
son went on the air from Al- 
giers, the master control 
room at WOR recognized 
Kibling's familiar voice, 
though he didn't identify 
himself by name. 

TOWERS 
FOR SALE 

Three Truscon, welded, 
self - supporting, insu- 
lated radio towers. Two 
are 194 feet high; one is 
172 feet high. Towers 
standing. Midwest city. 

Box 120, BROADCASTING 

T - - - The 

RANGERS 
Library \, is on 

WJSV 
Washington 

and other stations, large 
and small, coast to coast 

Available also to agencies and 
advertisers. For full details, write 

George E. Halley 
TEXAS RANGERS LIBRARY 
HOTEL PICKWICK KANSAS CITY. MO. 

PROFESSIONAL 
DIRECTORY 

.JANSKY & BAILEY 
An Organization of 

Qualified Radio Engineers 
Dedicated to the 

SERVICE OF BROADCASTING 
Nails... I eras. Bldg., Wash., D. C. 

PAUL F GODLEY 
CONSULT/NG RADIO ENGINEERS 

MONTCLAIR, N.J. 
MO 2 -7859 

GEORGE C. DAVIS 
Consulting Radio Engineer 

Munsey Bldg. District 8456 

Washington, D. C. 

Frequency Measuring 
Service 

EXACT MEASUREMENTS 
ANY HOUR -ANY DAY 

R.C.A. Communications, Inc. 
66 Broad St., New York, N.Y. 

RING & CLARK 
Consulting Radio Engineers 

WASHINGTON, D. C. 
Munsey Bldg. Republic 2347 

McNARY & WRATHALL 
CONSULTING RADIO ENGINEERS 

National Press Bldg. DI. 1205 
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IBEW Plans to Adopt Policy 
To Cover Women Technicians 

Local Units to Be Encouraged to Hire Female 
Operators; Matter Before Executive Council 

ISSUANCE of a statement of pol- 
icy >lirging local units of the Inter - 
natiJnal Brotherhood of Electrical 
Workers (AFL) to take in women 
technicians for the duration of the 
man ower crisis is now under con - 
sideation at International head - 

qua ters in Washington, it was 
learned last week, and a prelim - 
inarly draft has already been pre- 
pared for consideration of the 
union's Executive Council. 

The statement, the first opinion 
on women as broadcast engineers 
ever issued by the union, was 
drawn after several locals had 
expressed fear that they would be 
unable to meet contract obliga- 
tions. Organizational technicalities 
of t IBEW up to now have pre - 
ven d any substantial number of 
wo en from obtaining membership. 

Proposed Requirements 
Officials of the International 

Union said the statement would be 
accompanied by a "memorandum of 
understanding" which each woman 
working in a union station would 
have to sign. Among other things, 
the memorandum will probably pro- 
vide that she join the union, receive 
regular union pay scale, and that 
the employer release her within six 
months after the war. Approxi- 
mately 300 stations would be af- 
fected. 

Approval of the statement of 
policy had been expected at an Ex- 
ecutive Council meeting Dec. 1, 
BROADCASTING learned, but minor 
disagreements on provisions of the 
memorandum interfered. Some lo- 
cals still report opposition to em- 
ployment of women, an IBEW of- 
ficial said, most of it based on fear 
that their training will "threaten 
the economic security of men after 
the war." 

In some instances, the same 
IBEW sources pointed out, Union 
people, both in the locals and in 
Washington, have slowed adoption 
of the statement in hope that 
other measures, involving less seri- 
ous IBEW internal adjustments, 
might be found. A suggestion heard 
this week proposed an intensive 
recruiting campaign to train men 
over 38 as broadcast technicians. 

Proponents of this plan contend 
that after Feb. 1 large numbers of 
electric workers and radio service - 
metl now engaged in construction 
work for defense will be released, 
as expansion of the nation's in- 
dustrial power will then be in its 
final stages. These men, many of 
them already IBEW members, 
might be "converted" to broadcast 
work, they say. 

Majority of IBEW officials favor 
a "temporary arrangemenL" for 
women to work as studio engineers, 
BROADCASTING was told. It is gen- 
erally believed that stations will be 
able to get deferments for a skele- 

ton staff of transmitter engineers, 
it was said. With these trained 
men for mechanical emergencies, 
it will probably be possible for at 
least the smaller stations to get 
along with the remainder of the 
staff of women and lesser skilled 
trainees, it was explained. 

The IBEW is fully aware of the 
seriousness of the manpower prob- 
lem, it was added, and will take 
definite action to prevent an emer- 
gency. The Union told of a station 
with a seven -man technical staff. 
Membership cards showed that six 
were within draft age, and one had 
already gone into service. 

According to the present draft 
of the memorandum providing for 
employment of women, the station 
and the union recognize that "the 
impact of war upon the radio 
broadcasting industry may make it 
necessary to develop and utilize 
the temporary services of female 
employes." 

The employer agrees to seek 
help from the union before em- 
ploying any women, and the union 
concedes that when such help is not 
available, the employer shall be 
free to hire qualified women. These 
women are limited to duties as 
studio control operators, however, 
and are not to be used for studio 
maintenance, field, master control 
room, or transmitter operations. 
The total number of women shall 
not exceed 50% of the staff of a 
prearranged date, it is proposed. 

Women are to be employed on a 
probationary basis for 90 days at 
a stated wage. Within a week of 
their being employed, they are to 
apply for membership in the union, 
and the union agrees to act on 
these applications within the 90 
days, according to the plan. If 

Convention by Air 
FOR THE second time, a national 
meeting of school teachers unable 
to hold conventions because of war- 
time travel restrictions, will meet 
via NBC broadcasts, Dec. 14 when 
the Educational Policies Commis- 
sion of the National Education 
Assn., presents a half -hour broad- 
cast on the full network. Program 
will be followed by discussions 
among listening groups assembled 
throughout the country. Reports of 
the first teachers' meeting by air, 
heard over NBC this fall, indicated 
an attendance of 81,000 at such 
meetings. The NEA will broadcast 
a third radio meeting in coopera- 
tion with NBC. 

she is rejected or expelled from 
the union, her employment shall 
end. If she remains after the pro- 
bationary period, she is to receive 
"not less than the minimum scale 
of wages or rates of pay prescribed 
for technicians." 

"No female technicians shall be 
retained in the employ of the em- 
ployer for more than six (6) 
months after the cessation of hos- 
tilities between the United States 
of America and the Axis Powers," 
the agreement in its present form 
says. "The employer shall inform 
all female technicians of this par- 
ticular provision at the time they 
are employed for their probation- 
ary employment period." It con- 
cludes with a statement that noth- 
ing contained therein shall conflict 
or abrogate provisions of current 
working agreements. 

Principle point holding up the 
agreement, it is understood, is dis- 
agreement over the amount women 
shall pay the union. Some officials 
believe they should not be expected 
to pay the full initiation fee for 
their limited employment service 
and should be free from paying 
certain other union monthly fees. 

Most of these questions involve 
technicalities of the IBEW national 
constitution, which officials explain 
include "delicate matters of policy" 
which must be worked out by 
unanimous agreement among the 
IBEW Council members. 
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Charge of Raiding 
Denied by IBEW 
Union Says It Has Not Placed 
Obstacles to Hinder WGRC 
OFFICIALS of the International 
Brotherhood of Electrical Workers 
last week denied charges of S. A. 
Cisler, general manager of WGRC, 
Louisville, that the Louisville local 
of the union "raided" WGRC and 
imposed other obstacles on the 
supply of trained technicians at 
the station. 

In a letter to the Louisville local, 
Mr. Cisler had protested union 
methods which, he charged, dis- 
criminates against smaller sta- 
tions. He also had complained that 
the union "imposed obstacles in the 
training of women ". The Cisler 
letter criticized union rulings re- 
quiring two men in some jobs 
"where one could do the work" 
[BROADCASTING, Dec. 7]. 

Denies `Raiding' 

Guy Horne, president of IBEW 
Local 1286, Louisville, defended 
the union's relationship with 
WHAS, declaring "it is our opin- 
ion that both WHAS and the union 
have the normal intelligence to 
meet whatever conditions may 
arise." He denied there had been 
any "raiding" of WGRC techni- 
cians, asserting that a WGRC tech- 
nician was within his rights in 
applying for work at WHAS. 

Mr. Horne's letter said the union 
felt no obligation to meet with Mr. 
Cisler to work out relief for his 
problems since "we have no agree- 
ment with you even though we 
have been trying since June to ne- 
gotiate one." 

Lawson Wemberly, international 
representative of the IBEW, said 
in Washington that the agreement 
with WGRC lapsed and had not 
been renewed. He said WHAS had 
gone on a 24 -hour schedule at re- 
quest of the Army and that two 
men were required at some WHAS 
technical posts because of the 
equipment to be handled. 

WMOB to Join Blue 
WMOB, Mobile, Ala., on Jan. 1, 
1943, will join the BLUE as a 
member of the Southcentral group, 
making a total of 146 affiliates of 
the network. Owned by S. B. Quig- 
ley, WMOB operates on 250 watts, 
1230 kc., with network evening 
hour rate of $100. Making the 
145th BLUE affiliate, WFIG, 
Sumter, S. C., has already become 
a bonus outlet of the BLUE South- 
eastern group. It operates on 250 
watts, 1340 kc. 

New MBS Outlets 
TWO ALABAMA stations to be- 
come affiliated with Mutual Nov. 
23 are WBHP, Huntsville, and 
WLAY, Muscle Shoals, both full 
time. Owned and operated by Wil- 
ton Harvey Pollard, WBHP oper- 
ates on 1230 kc., with 100 watts. 
WLAY is owned and operated by 
the Muscle Shoals Broadcasting 
Corp., on 1450 kc., with 250 watts. 

BROADCASTING Broadcast Advertising 



FRANK SMOTHERS - 
Germany 

MARTIN AGRONSKY - 
Turkey;'Europe 

1 

- 

South America 

DR. RICHARD STRUNA - 
`_ zechoslovakia 

WHAT DO YOU KNOW 
ABOUT THE PEOPLE OF 

Ta#u'$a,.lYewGa/0:ea, hedía 

HAL P. MILLS - 
Far East 

As Pearl Harbor flamed into total war, news dispatches 
of the conflict were flooded with names of strange 
places known only to most people in legend and story. 
Almost immediately the need became apparent for 
fuller understanding, greater knowledge of the coun- 
trymen our soldiers would meet in waging global war. 
The significance of news happenings would be clearer, 
we felt, if our listeners understood the political back- 
ground, the mingled race heritages, the conflicting 
national aims of countries on whose soil war would 
be fought. 

Accordingly, nine months ago, we inaugurated the 
World Front Guest Observer series. This series has 
brought to the microphone nearly a score of people 
who are peculiarly fitted by reason of profession or 

nationality to give authentic background information 
on the nations which have become a part of the thea- 
tre of war. They have given revealing accounts of its 
political, social and economic aspects in Europe, the 
Far East, Russia, Burma, Czechoslovakia, Holland, 
North Africa and many other countries. 

World Front Guest Observers augment what is perhaps 
the most comprehensive independent station news cov- 
erage in radio. WLW is served by all of the major 
American news services -AP, WIDE WORLD, INS, and 
UP -plus the dispatches of Reuters, famous European 
agency. No expense has been spared to assemble an 
able staff of news writers, reporters and commentators 
who rewrite and present the news in radio style to fit the 
listening requirements of the Middle Western audience. 

New names are being added continuously to the list of distinguished men and women who have ap- 
peared as guests on the "World Front Observer" series ... WLW welcomes your suggested names 
of new arrivals from war fronts, who in your opinion might contribute fo the interest of this series. 

THE NATION'S MOST MERCHANDISE -ABLE STATION 
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WHY travels your dollar farther 

Your dollar buys 741/2 % more afternoon listeners 
on WKY in Oklahoma City than on the next station, 
and more than twice as many as on either of the 
other two. That's based on Hooper measurements of 

listening in Oklahoma City, May through September, 
and each station's 13-time quarter hour rate. 

Morning and night, too, WKY gives advertisers 
the most for their money, delivering more listeners 
than all three other stations put together and at 
substantially lower unit cost. 

Reaching more listeners at less cost is the way 
WKY makes more sales at lower advertising cost. 

It's the reason why WKY advertising is exceptionally 
resultful, economical, profitable. 


