
What is an 

llUenlble 
A potential customer who lis- 

tens to Sturz radio. An influ- 
encible is a modern young 
adult, probably married, most 
certainly with buying power 
and a need and desire to buy 

many products and services. 

Storz radio effectively reaches 
more of these potential cus- 
tomers who are forming life- 
time buying habits. Influence 
the Influenciblesc''. Get the re- 

sponse you want with Storz 
radio. 
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THE GLORY BRIGADE 
VICTOR MATURE LEE MARVIN 

ONLY THE BEST 
SUSAN HAYWARD GEORGE SANDERS 

NIGHT WITHOUT SLEEP THE KID FROM LEFT FIELD 
LINDA DARNELL GARY MERRILL DAN DAILEY ANNE BANCRO 

THREE CAME HOME ELOPEMENT THE ABOMINABLE SNOWMAN OF THE HIMALAYAS NAKED EARTH 
CLAUDETTE COLBERT PATRICK KNOWLES CLIFTON WEBB ANNE FRANCIS FORREST TUCKER PETER CUSHING RICHARD TODD JULIETTE GR 

VICKI 
RICHARD BOONE JEANNE CRAIN 

TEENAGE REBEL 
GINGER ROGERS MICHAEL RENNIE 

EVERYBODY DOES IT THAT WONDERFUL URGE 
PAUL DOUGLAS LINDA DARNELL TYRONE POWER GENE TIERN 



ENTYTHREE PACES TO BAKER STREET 
VAN JOHNSON VERA MILES 

THE LAST WAGON 
RICHARD WIDMARK FELICIA FARR 

DANCING IN THE DARK 
WILLIAM POWELL BETSY DRAKE 

THE GAMBLER FROM NATCHEZ 
DALE ROBERTSON DEBRA PAGET 

THE OREGON TRAIL 
3ED MAC MURRAY GLORIA TALBOT 

THE REMARKABLE MR. PENNYPACKER 
CLIFTON WEBB DOROTHY MCGUIRE 

MEET ME AFTER THE SHOW 
BETTY GRABLE EDDIE ALBERT 

HIPPODROME 
GERHARD REIDMANN WILLY BIRGEL 

THE LIEUTENANT WORE SKIRTS 
TOM EWELL SHEREE NORTH 

TAKE CARE OF MY LITTLE GIRL 
JEANNE CRAIN DALE ROBERTSON 

HILDA CRANE 
JEAN SIMMONS GUY MADISON 

WOMAN OBSESSED 
SUSAN HAYWARD STEPHEN BOYD 

42 REASONS WHY WE NOW HAVE 

78 SATISFIED CLIENTS... 
and 20 of these excellent reasons are in color. 
If you're not one of these 78 stations, you should be taking a close look 

right now at the 42 "Films of the 50's and 60's" in Seven Arts' Volume 8. 

Volume 8 looks great ... and, obviously, is an outstanding feature film 

investment. 

For the facts and figures for your market, please call your nearest Seven 

Arts' sales office. 

Sevene Arts 
ASSOCIATED CORP. 

A SUBSIDIARY OF SEVEN ARTS PRODUCTIONS, LTD. 

NEW YORK: 200 Park Avenue, YUkon 6 -1717 
CHICAGO: 4630 Estes, Lincolnwood, III., ORchard 4 -5105 
DALLAS: 5511 Royal Crest Drive, EMerson 3 -7331 
LOS ANGELES: 3562 Royal Woods Drive, 

Sherman Oaks, Calif., STate 8 -8276 
TORONTO. ONTARIO: 11 Adelaide St. West. EMOire 4 -7193 
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Top Appeal in Entertainment Programming... 

plus Integrity in Informational Telecasting .. . 

plus Equipment Equal to Tomorrow ... 
plus Experienced, Cooperative Personnel .. . 

equal QUALITY THAT PRODUCES DOMINANCE 

for KRLD -TV in the Dallas -Fort Worth Market... 

21% more homes per average quarter hour 
than the second station in the market. 

For a most efficient buy for your clients, see 
your ATS representative. 

ARB - Market Report May 1965 
Television Audience Estimates 

9:00 A.M. to Midnight 
Monday through Sunday 

represented nationally by 
Advertising Time Sales, Inc. 

e/t, a f n e9 7 Otíf.aU Ft YV - 

Clyde W. Rembe rt. President 

MAXIMUM POWER TV -TWIN to KRLD radio 1080, CBS outlet with 50,000 watts 
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Packing them in 

Leading station reps, worried about 
surge of doubled -up TV commercials 
that co -star products of different com- 
panies (BROADCASTING, Aug. 15, 22), 
are planning unusual step. They've 
drafted and expect to release shortly 
statement publicly thanking networks 
for stand they've taken in challenging 
and rejecting questionable doubles. 
Tribute would be landmark event 
since reps traditionally regard net- 
works as natural enemies of whom 
little good can be said, at least in 
public. 

Reps think surge is far from over 
and may be worsening. Now, some 
authorities say, broadcasters are being 
asked to accept 60- second messages 
shared not by just two products but 
by several. One example cited is 
Procter & Gamble offering that shows 
three soap- detergent products (Bold, 
Cascade, Joy), invites viewers to use 
labels as premiums toward acquisition 
of Kodak Instamatic camera -and 
lias further innovation of devoting 
practically all of its sell to camera 
rather than P &G products. Another 
entry in doubled -up derby is said to 
he Diet Rite cola invitation to viewers 
to qualify for 10 cents off by buying 
five or six specified Quaker Oats 
cereals. 

Where there's smoke 

In unusual procedure National 
Association of Broadcasters Code 
Authority may go before TV code 
board meeting in early October with 
proposed set of guidelines on cigarette 
advertising. NAB code staff is now 
evaluating more than 140 current and 
upcoming cigarette TV commercials 
in light of its 1964 guidelines which 
were never released. If code author- 
ity does propose guidelines, they'll 
undoubtedly be more stringent than 
rules imposed by tobacco firm's own 
cigarette advertising code. Although 
NAB Code Director Howard Bell has 
authority to issue guidelines on his 
own, feeling is that this issue is so 
touchy staff would rather leave deci- 
sion to code board. 

Copyright negotiations 

Informal approach to copyright 
problem generated by CATV opera- 
tions is being made by FCC with both 
National Association of Broadcasters 
and National Community Television 
Association. Under direction of FCC 
Chairman Rosel H. Hyde, Commis- 

CLOSED CIRCUIT® 
sioner Robert E. Lee has met with 
Douglas Anello, NAB general coun- 
sel, and Fred W. Ford, NCTA presi- 
dent, in effort to reduce issues to 
minimum essentials. 

Legislation to establish degree of 
responsibility for use of copyrighted 
works by NCTA has been subject of 
hearings before Senate Judiciary Sub- 
committee on Patents, Trademarks 
and Copyright (see page 64) and 
House Judiciary subcommittee (Btu) An- 
CASTING, May 9). While copyright 
owners (ASCAP, BMI, SESAC) want 
no exemptions and maximum safe- 
guards through payment of royalties 
for what they regard as public per- 
formance for profit, NCTA has taken 
position that CATV's have only limited 
liability because copyright fees are 
already paid by broadcasters whose 
programs they rebroadcast. NAB has 
taken mid- ground position, premised 
on its basic opposition to CATV orig- 
ination of programs. 

Piggies under glass 

Several top agencies are either work- 
ing with, or giving attention to, 
Schwerin Research Corp. attempts to 
measure potential audience of specific 
piggyback commercials. New York TV 
commercial- testing firm in preliminary 
tests has found measurable change in 
audience size when positioning of 
product advertised in some multi -prod- 
uct commercials is changed. Schwerin 
is of opinion that testing can help point 
up statistically which product ought 
to lead off in first position in 60- second 
commercial and in tests already held 
has actually measured gain or loss of 
potential audience when product mes- 
sages are switched. Schwerin is using 
its new "channel choice" testing meth- 
od on piggybacks. It works this way: 
Theater is equipped with two screens, 
but viewers must pull lever to get audio 
on one that appeals more. 

On deck 

New operating head of Washington 
Post- Newsweek Stations, to succeed 
President John S. Hayes, expected to 
be Laurence E. Richardson, now vice 
president -general manager of PN's 
w.rxr(Tv) Jacksonville, Fla. An- 
nouncement will be made after Mr. 
Hayes's confirmation by Senate as am- 
bassador to Switzerland (see page 78). 
Mr. Richardson was named manager 
of Jacksonville station in mid -1964 

after having served in executive capac- 
ities under Mr. Hayes in Washington 
for 14 years. 

Over the dam 

When Newton Minow was FCC 
chairman, Chicago telecasters swal- 
lowed hard over probe of local -live 
TV efforts there. But all's forgiven 
now. Late last week they unanimously 
picked Mr. Minow to represent them 
in negotiations for antenna sites atop 
100 -story Hancock Building now under 
construction. Attorney Minow will 
speak for all but ch. 26 wciu(Tv) and 
ABC's ch. 7 WBKB -Tv. Latter is atop 
new Marina City. 

Big look 

Super -study of communications in 
relation to nation's gross national prod- 
uct is being conducted by James D. 
O'Connell, director of telecommunica- 
tions management at White House. 
All facets of communications, includ- 
ing broadcast services, telephone, tele- 
graph, cable, are embraced in study 
which presumably will become basis 
for recommendations governing na- 
tional communications policy. 

Back to the attic 

Now that comic books have be- 
come accepted source of program ma- 
terial for TV series, Hollywood pro- 
ducers are looking to famous radio 
serials for creative inspiration. Writer - 
producer- director Leslie Stevens is 
turning out pilot of I Love a Mystery 
for Universal TV, and movie producer 
Sam Katzman, who just purchased 
The Whistler radio property, will 
make TV pilot of it for MGM -TV. 
Indications are that both projects will 
retain most of radio flavor but will use 
present -day background and situations. 

Net is out 

Recurring reports that CBS is ne- 
gotiating for acquisition of Curtis 
Publishing empire were denied on 
highest network authority last week. 
But Curtis, it was learned, is among 
at least dozen enterprises, including 
McGraw -Hill, being investigated as 
part of CBS project to expand and 
diversify. At least three other pros- 
pects were described as possibly more 
attractive than Curtis from standpoint 
of potential. 
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If people don't believe in 
the station,theywon!'t believe 

that tinyvitamin pills will 
make their kids big and strong. 

People believe that WOWO knows what is good 
for a family. After all, it was WOWO that set 
the climate for, and helped raise the money for 
the Franke Park Children's Zoo. 
And soon Fort Wayne will have a three and 
one -half million dollar library. This Group W 
station was a major factor in arousing public 
support for that project. 
For the past 23 years, WOWO has 
served as almost the sole source for school 
authorities to advise the people of 
northeastern Indiana, southern Michigan and 
northwestern Ohio when it becomes 
necessary to close schools for natural or special 
reasons. WOWO provides this service even if it 
means that regular programs must be sacrificed. 
WOWO also originated an on- the -air fire drill 
for schools and a whole week during which 
fire prevention talks are aired every evening. 
But WOWO doesn't confine its interests to only 
the children of the community. WOWO, like 
Group W stations in seven other communities, 
is vitally concerned with people of all ages. 
And does its best to help them all. 
In fact, WOWO has a whole holiday project 
dedicated to the welfare of the needy people 
in the area. The project is called Penny Pitch. 
But the listeners have responded so 
enthusiastically that they have made that 
name sound misleading. Last year they sent in 
265,000 pennies. That's not small change. 
Wouldn't you like people to respond like that 
to your commercials? Have WOWO put 
in some good words for you. 

GROUP 

WOWO 1 w 
WESTINGHOUSE BROADCASTING COMPANY 

REPRESENTED NATIONALLY BY AM RADIO SALES CO. 



WEEK IN BRIEF 

Newspaper industry showing print getting larger share 
of new advertisers arouses broadcasters. TV industry rep- 
resentatives claim survey is misleading, that national and 
regional buyers prefer TV. See .. . 

ARE NEWSPAPERS GAINING? ... 29 

Radio broadcasters have lot riding on automakers new 
car plans. Diminished auto production plus tape cartridge 
competition eyed closely. Ford in heavy promotion of 
cartridges. See .. . 

AS AUTOS GO ... 59 

FCC presses Comsat, carriers into study of second East 
Coast satellite communications station. Action comes 
after FCC is criticized by telecommunications director for 
slowness in making decision. See .. 

SECOND SATELLITE UNIT? ... 76 

Justice Department opposed to blanket extension of 
copyright: laws to cover CATV's. Tells Senate subcommit- 
tee that anticompetitive consequences are raised by such 
extension. See .. . 

COPYRIGHT EXEMPTION ... 64 

FCC approves station sales valued at $7 million. Largest 
involves Avco's acquisition of KYA, KOIT(FM) San Fran. 

cisco for $4.4 million. McLendon, Medallion and O. Roy 

Chalk get TV's. See .. . 

WEEK'S SALES ... 46 

DEPARTMENTS 

AT DEADLINE 9 

BROADCAST ADVERTISING 29 

BUSINESS BRIEFLY 37 

CHANGING HANDS 52 

CLOSED CIRCUIT 5 

DATEBOOK 12 

EDITORIAL PAGE 96 

EQUIPMENT & ENGINEERING 59 

FANFARE 77 

FATES & FORTUNES 78 

FILM SALES 69 

FINANCIAL REPORTS 62 

FOR THE RECORD 82 

INTERNATIONAL 76 

TV networks tell Pastore they like idea of supporting 
ETV but don't look favorably on Ford Foundation satellite 
plan that would make them virtually sole financial backers 
of ETV. See ... 

FAINT PRAISE FOR FORD ... 40 

Feeling is radio -TV will recoup much of $4.5 million in 

airlines ad billings that were lost during strike through 
expanded back -in- service campaigns. Airlines also boost- 
ing ad outlays. See .. . 

IN STRIKE'S WAKE ... 32 

FCC's newest member, Nicholas Johnson views long - 
range patterns and ramifications of decision as more im- 
portant than immediate question. His position on issues 
is still mystery to colleagues, industry. See ... 

JOHNSON STILL ENIGMA ... 42 

NAB, APBE and local broadcasters work with Wabash 
Valley Junior College in setting up pilot program to pre- 
pare students for careers in radio. Plan looked on as boon 

to small markets. See . 

RADIO'S NEED ... 48 

Grantray- Lawrence enters programing field with comic 
book characters from Marvel Comics. Applying Xerography, 
firm sets up 195 episodes which are already sold to 35 TV 

stations for fall. See . 

`SUPER -HEROES' ... 68 

LEAD STORY 29 

THE MEDIA 40 

MONDAY MEMO 24 

OPEN MIKE 10 

PROGRAMING 64 

WEEK'S HEADLINERS 10 

WEEK'S PROFILE 95 

AMERICAN BUSINESS PRESS, INC. 

Ikoailcastinq 
Published every Monday, 53d issue 
(Yearbook Number) published in 
January by BROADCASTING PUBLICATIONS 
INC. Second -class postage paid at 
Washington, D. C., and additional 
oirices. 

Subscription prices: Annual sub- 
scription for 52 weekly issues $8.50. 
Annual subscription including Year- 
book number $13.50. Add $2.00 per 
year for Canada and $4.00 for all 
other countries. Subscriber's occu- 
pation required. Regular issues 50 
cents per copy. Yearbook Number 
$5.00 per copy. 

Subscription orders and address 
changes: Send to BROADCASTING Cir- 
culation Dept., 1735 DeSales Street, 
N.W., Washington, D. C., 20036. On 
changes, please include both old and 
new addresses plus address label from 
front cover of magazine. 
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THE 1966 1967 SEASONS OF 

THE METROpOliTAN OPERA 

The Ncwl'oiIc Philharmonic 

THE BOSTON SYMPHONY ORCHESTRA 

Clat tI2J3 

r The Chicago Symphony Orchestra g YmP Y 

are on WQXR. 

Wt1EIE WILLYCIJ ILE? 

Decide today. This exciting lineup is just part of 
WQXR's exceptional fall schedule. Join the grow- 
ing list of advertisers who know the effectiveness 
of showcasing their message on America's Number 
One Fine Music Station. Tomorrow you're a hero. 
For details, call Bob Krieger at LA 4 -1100 in New 
York. WQXR 1560 am 96.3 fm /The Radio Stations 
of The New York Times. 
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Late news breaks on this page and on page 10 AT DEADLINE Complete coverage of week begins on page 29 

Ultravision recommended 

for channel 29 in Buffalo 

FCC hearing examiner has recom- 
mended that commission favor Ultra - 
vision Broadcasting Co. over WEBR 
Inc. in their contest for channel 29 in 
Buffalo. 

Ultravision is owned by three area 
residents, Florian R. Burczynski 
(45 %), Stanley J. Jasinski (45 %) and 
Roger K. Lund (10 %). Mr. Jasinski 
is 54% owner of WMMJ Lancaster, 
N. Y. 

Hearing Examiner Basil P. Cooper, 
in initial decision released Friday (Aug. 
26), gave WEBR "substantial demerit" 
for "continuing refusal" to amend ap- 
plication to reflect principals' involve- 
ment in CATV systems, in violation of 
rules. WEBR's parent, Buffalo Courier - 
Express, owns Courier Cable Co. in 
Buffalo. 

Examiner also favored Ultravision 
in area of integration of ownership 
with day -to -day management of pro- 
posed station, and said it deserved "sub- 
stantial preference" in that grant would 
promote greater diversity of ownership 
of mass media. 

License period extension 

seen coming from Hill 

All signs "point to an extension of 
license periods perhaps by the next ses- 
sion of Congress," Arkansas broadcast- 
ers were told Friday (Aug. 26). 

Sherri] Taylor, vice president for ra- 
dio of National Association of Broad- 
casters, told Arkansas Broadcasters As- 
sociation meeting in Little Rock that 
signs from FCC, Budget Bureau and 
Congress indicate three -year license term 
soon will be extended. 

Mr. Taylor noted Budget Bureau has 
pushed FCC to reduce paperwork and 
this has been supported by several com- 
missioners. In addition he noted sup- 
port of several congressmen who have 
introduced bills to extend terms. 

"Nearly 40 years of broadcasting ex- 
perience," he said, "have amply demon- 
strated that broadcasters deserve a long- 
er license period." 

Single -gun color set 

Paramount Pictures Corp., holder of 
rights to Chromatron color tube (Law- 
rence single -gun tube) is expected to 
announce pact with manufacturer for 

U S. marketing of sets using tube -an- 
nouncement to come in about two weeks. 

Its 19 -inch Chromatron- equipped pro- 
totype sets are said to be five to seven 
times brighter than shadow -mask type 
color tubes. Sources at Paramount in- 
dicate sets would be priced under $500. 

Paramount now licenses Chromatron 
tubes to Sony Corp., which holds rights 
to manufacture sets in Japan. 

Fulbright remarks hint 

problem for John Hayes 

There were indications that President 
Johnson's selection of John S. Hayes, 
president of Post -Newsweek stations and 
executive vice president of Washington 
Post, as U. S. ambassador to Switzer- 
land (see page 78) might not have 
pleased at least one influential senator. 

Senator J. William Fulbright (D- 
Ark.), chairman of Senate Foreign Re- 
lations Committee which must approve 
ambassadorial appointments, has been 
at odds recently with Washington Post's 
editorial policies on Vietnam and with 
paper's handling of his speeches. He 
recently charged Post and Washington 
Evening Star with distorting some of 
his remarks because "of their eagerness 
to please the administration." 

After Hayes nomination was an- 
nounced, Senator Fulbright commented 
on "interesting" report of Mr. Hayes's 
selection. He added Post's "enormous 
and complex and fabulously rich empire 
obviously has great influence not only 
in Washington, but throughout the na- 
tion as well." 

There was no indication how Senator 
Fulbright might regard Mr. Hayes's 
nomination at committee hearing on 
nomination, still unscheduled last Fri- 
day (Aug. 26). 

LBJ takes Hyde along 

President Lyndon B. Johnson had 
local hero to introduce to folks he ad- 
dressed Friday (Aug. 26) in Idaho - 
FCC Chairman Rosel H. Hyde. 

President invited Chairman Hyde, 
native of Idaho and Republican, to ac- 
company him on speaking tour in state, 
which included stops in Pocatello and 
Arco, both Idaho. Mr. Hyde was on 
platform when President spoke at Arco 
atomic reactor site, and was introduced 
by President to audience. 

President's speaking tour includes 
Denver and Pryor, Okla., from where 
he goes to Texas ranch. 

Words and wiggles on TV 
Religious group looking over 

"trends" in television warns of 
"shocking development" toward 
obscenity on U.S. screens (liberal 
use of "damn" and "hell" and 
"what used to be known as doc- 
tor's office terms "), but that's not 
all, according to booklet dis- 
tributed by Radio and Television 
Commission of Southern Baptist 
Convention, Fort Worth. 

With prospect of TV becoming 
more international in nature 
( BROADCASTING, Aug. 22) , book- 
let notes that French TV, which 
offers viewers "far better picture 
quality than we," also features one 
late -night show from Paris club 
"complete with striptease." Con- 
cludes commission: "trend to the 
risque and obscene is internation- 
al in scope." 

Storz group is returning 
its headquarters to Omaha 

Storz Broadcasting Co. is reestablish- 
ing headquarters in Omaha, Neb., ac- 
cording to President Robert H. Storz. 

Firm operates KxOK St. Louis, wDGY 
Minneapolis, WHB Kansas City, WQAM 
Miami, WTIX New Orleans, and KOMA 

Oklahoma City. Home offices once were 
in Omaha but have been in Miami dur- 
ing past few years. 

Firm also announced Stanleigh Torg- 
erson, formerly manager of radio sta- 
tion WMC in Memphis, appointed man- 
ager of WQAM, filling vacancy created 
by death of Jack Sandler. 

Moving to remodeled quarters in 
Omaha are George W. Armstrong, ex- 
ecutive vice president of firm, formerly 
operating manager of WHB, and Herbert 
S. Dolgoff, vice president and general 
counsel. 

New additions to headquarters staff 
include Perley W. Tribou, formerly 
technician with Voice of America, who 
will be Storz chief technical director, 
and John W. Johnson, CPA formerly 
with Peat, Marwick, Mitchell and Co., 
who will be firm's comptroller. 

Sale of WILD Boston 
to Dynamic group okayed 

Dynamic Broadcasting Corp., group 
radio owner, was granted FCC approval 
last Friday (Aug. 26) of its purchase 

el_ more AT DEADLINE page 10 
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WEEK'S HEADLINERS 
ZETUMEM:: 

Mr. Goldberg Mr. Grossman 

Martin E. Goldberg, VP in charge of 
electronic data processing for H -R Tel- 
evision, New York, named VP and di- 
rector of data processing and research 
planning. Mel Grossman, director of 
sales promotion and special events, 
named VP and director of television 
sales research and promotion. Also an- 
nounced was designation of Avery Gib- 
son, VP in charge of H -R Facts, effec- 
tive Oct. L Sales promotion and re- 
search activities for H -R radio and tel- 
evision stations will now be handled 
separately, with Ruth Berenstein, who 
has been in charge of radio research 

and promotion since early last year. 
becoming director of radio sales devel- 
opment. Dale Paine, western division 
research manager, named manager of 
research, with responsibility for day - 
to -day sales research activity for all 
H -R Television divisions. 

Fred L. Lemont, marketing VP 
of Carter Products division of Car- 
ter- Wallace, New York, joins Wells, 

Rich, Greene, that 
city, as executive 
VP and head of 
all mearketing 
services. At Car- 
ter, Mr. Lemont 
was responsible 
for marketing 
such products as 
Arrid, Rise and 
Hot Rise. Previ- 
ously he spent 
seven years at 
Ted Bates, New 

York, where he was a VP and account 
group head and three years at Procter 
& Gamble. 

Mr. Lemont 

For other personnel changes of the week see FATES & FORTUNES 

of WILD Boston from Noble Broadcast- 
ing Corp. for $275,000 and agreement 
not to compete for five years within 50 
miles. 

Dynamic Broadcasting is owned by 
Leonard E. Walk, James H. Rich and 
Bernard M. Friedman, and is licensee 
of WAMO -AM -FM Pittsburgh, WUFO Am- 
herst, N. Y.: WOAH Miami and is appli- 
cant for new UHF in Youngstown. 
Ohio. 

In addition to purchase price, Nelson 
Noble, president and principal stock- 
holder of Noble Broadcasting, will be 
employed as consultant for two years 
at $25,000 per year. WILD, founded in 
1946 and acquired by Noble in 1958, 
operates daytime on 1090 kc with 1 kw. 

Chicago Bulls for WGN -TV 

WGN -TV Chicago has announced it 
has obtained exclusive rights to air 
dozen out -of -town games of Chicago 
Bulls, new member of National Basket- 
ball Association. Schedule starts in 
October. 

Orders two mobile color units 

RCA reported Friday (Aug. 26) ad- 
ditional $837,000 order by WHDH -TV 
Boston for two color TV mobile units, 
bringing station's current orders for 
RCA color equipment to more than $1.4 
million. Earlier contract included 10 

cameras, seven live, three film plus re- 
lated gear. 

One mobile unit will have four and 
other will have two live color cameras, 
and both will carry audio and switching 
equipment along with power generators, 
making units serviceable as self- sustain- 
ing "studios." 

Sophia Loren on color TV? 

Illustrative of trend toward co-pro- 
duction abroad by U. S. companies 
(BROADCASTING, Aug. 22), Wolper Pro- 
ductions is on verge of closing deal that 
would star Sophia Loren in two one - 
hour color specials. One program is 
understood to be musical show center- 
ing around Italian actress and second 
is TV profile on Miss Loren. Wolper 
is division of Metromedia Inc. 

Viking earnings double 

on rise in sales of 42% 

Theodore B. Baum, executive vice 
president of Viking Industries Inc., Ho- 
boken, N. J., has announced increase 
of 114% in earnings and 42% rise in 
sales for six months period. Mr. Baum 
attributed firm's favorable results to 
ready acceptance of company's solid 
state amplifier line and to increased 
orders for coaxial cable. 

Viking Industries manufactures CATV 

cable, electronic parts and operates 
CATV systems in Pennsylvania and 
Ohio. 

For six months ended June 30: 

1966 1965 
Earnings per share' $0.43 $0.20 
Net sales 8,075,423 5,685,351 
Net income 557,529 260,313 
'Adjusted for 3 for 2 split paid May 27, 1966. 

Klein group gets `Chargers' 

Eugene V. Klein, president of Na- 
tional General Corp., large CATV op- 
erator and theater exhibitor, is new pres- 
ident of San Diego Chargers of American 
Football League. Mr. Klein and Samuel 
Shulman, vice president of NGC, each 
acquired 20% of Chargers in sale of 
team late Thursday (Aug. 24). Team 
was purchased by 21 businessman for 
$ 10 million, highest price ever paid for 
professional football team. 

George Whitney, vice president and 
general manager, and Bill Fox, station 
manager of KFMB -TV San Diego are 
among minority stockholders in new 
ownership. Also among new owners is 
Pierre Salinger, former White House 
news secretary, now vice president of 
Continental Airlines. 

Fremantle sells direct 
to Australasia sponsors 

Fremantle International has con- 
cluded two advertiser sales abroad for 
TV series it distributes overseas. Rho- 
desian Breweries Ltd., Salisbury, 
bought The Greatest Fights of the Cen- 
tury and Texas Rasslin', and S. H. 
Benson, Nairobi, has contracted for 
156 episodes of Hint Parade for brew- 
ery client. 

Fremantle reported direct sales fol- 
lowing trip (of 30,000 miles) by Bob 
Lapthorne, "Australasian" managing 
director of Fremantle, covering East 
and West Africa; South Arabia, Mauri- 
tius, India and Hong Kong. In nine - 
week trip he sold 22 series (1,434 epi- 
sodes) in all of active Africa TV 
markets. Among 22 series: The Beatles 
(half -hour cartoon), The Beachcomber, 
Si lents Please, Knockouts, It's a Small 
World, The Eartha Kitt Show, Debbie 
Drake and The Magic Boomerang. 

Record high at Fox 

Revenues from film- rentals of fea- 
ture films to theaters and TV, and of 
TV film series reached record high at 
Twentieth Century-Fox Film Corp., 
during first six months of 1966, accord- 
ing to report issued by Darryl F. Zan - 
tick, president. 

For six months ended June 25, 1966: 

1966 1965 
Earnings per share $2.13 $2.03 
Film rentals 97,502,000 60,469,000 
Net earnings 6,110,000 5,811,000 
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Frank Sinatra 

Dean Martin 

Angie Dickinson 

OCEAN'S 11 

Two of the big ones in from 

Troy Donahue 

Connie Stevens 

Diane McBain 

another great selection of feature `notion pictures for television 

WARNER BROS. TELEVISION DIVISION 666 Fifth Avenue, New York 19, N. Y. Circle 6 -1000 



We're only 

1/4 mile 

away... 

from making 
Omaha an 

even greater 
TV market! 

One -quarter mile straight up, 
that is. But it won't be long - 
in the early fall of 1966 - 
when WOW -TV will be tele- 
vising from its new, 1380 -foot 
tower I a.a.t. ). 

Already a great market 
(46th'''), the new tower will 
bring an improved WOW -TV 
signal to an area with nearly 
11/2 million in population and 
over 425,000 television 
households. 

{ Everything is looking up in 
\the Omaha Market. Why 

don't you look us up? Repre- 
sented by Blair -TV. 

WOW -TV 6 

one 
of the 
Meredith 
P - bunch 

46th primary market in aver- 
age number of TV homes 
reached in prime time: 46th 
market in average total homes, 
per the ARB 1965 Television 
Market Analysis. 

DATEBOOK 
A calendar of important meetings and 
events in the field of communications. 
Indicates first or revised listing. 

. Aug. 28 -Sept. 1- Annual convention of the 
Association for Education in Journalism. 
Sessions are included on newsroom design 
and architecture, "Getting into Color News 
and Documentaries." and on broadcasting 
teaching. University of Iowa, Iowa City. 
Aug. 30 - Special stockholders meeting. 
Rust Craft Greeting Cards Inc., and Boise 
Cascade Corp., to vote on merger. Rust 
Craft meeting is in Dedham, Mass.; Boise 
Cascade in Boise, Idaho. 

SEPTEMBER 

Sept. 1 - New deadline for comments on 
FCC's proposed rulemaking which would 
authorize TV translator operators to use 
microwave relays to bring in TV signals. 

Sept. 6 -New deadline for comments on 
FCC's proposed rulemaking aimed at in- 
corporating into the commission rules a 
modified version of the rules of discovery 
now employed in all federal courts. The 
rules are designed to shorten hearings and 
prevent opposing sides from springing sur- 
prises. 
Sept. 8- 10-6th district conference of the 

American Federation of Advertising. Speak- 
ers include Robert J. Coretz, retired senior 
vice president, Foote, Cone & Belding; Alex 
Franz, president, Alex Franz Agency, Chi- 
cago; Richard N. Murray, western manager, 
Reader's Digest, international editions; 
Charles A. Sweeny, director of the bureau 
of deceptive practices, Federal Trade Com- 
mission; Jo Foxworth, president and crea- 
tive director, Calkins & Holden, New York; 
Dan Powers, director of public relations for 
the Greyhound Corp.; Gail Smith, general 
director of advertising and merchandising of 
the General Motors Corp.: and Kenneth 
Laird, chairman of the board, Tatham, Laird 
& Kudner, Chicago. Ramada Inn, Cham- 
paign, Ill. 

Sept. 8- 11- Annual fall meeting of T.nnisiana 
Association of Broadcasters. Speakers in- 
clude Douglas Anello, general counsel. Na- 
tional Association of Broadcasters. Down - 
towner hotel, New Orleans. 
Sept. 11-14--Fall election meeting. Pacific 
Northwest Community Television Associa- 
tion. Portland Hilton hotel, Portland. Ore. 
aSept. 12- Meeting of the New York City 
chanter of the American Women in Radio 
and Television. Speaker will be Sir Hugh 
Greene. general director, British Broad- 
casting Corp. Hotel Pierre. New York. 
Sept. 14- 15- National program committee 
meeting of the Educational Television Sta- 
tions Program Service of the National Asso- 
ciation of Educational Broadcasters. Indiana 
University, Bloomington, Ind. 
Sept. 14 -17- Annual fall meeting and elec- 
tion of officers of Michigan Association of 

NAB FALL CONFERENCES 

Oct. 13- 14- Statler- Hilton hotel, Dallas 
Oct. 17 -18 -Mark Hopkins hotel, San 
Francisco. 
Oct. 20- 21- Hilton hotel. Denver. 
Oct. 24- 25- Radisson hotel, Minne- 
apolis. 
Nov. 10 -11- Chase -Park Plaza hotel. 
St. Louis. 
Nov. 14 -15 - Waldorf- Astoria hotel. 
New York. 
Nov. 17 -18 -Queen Charlotte hotel. 
Charlotte, N. C. 
Nov. 21 -22- Robert Meyer hotel, Jack- 
sonville, Fla. 

FALL MANAGEMENT CONFERENCES 
OF RADIO ADVERTISING BUREAU 
Sept. 12- 13- Hilton Inn, Atlanta. 
Sept. 26 -27 -Hyatt House (near San 
Francisco). 
Sept. 29- 30- Warwick hotel, Houston. 
Oct. 6- 7- Hilton Inn, Tarrytown, N. Y. 
Oct. 10 -11- Northland Inn, Detroit. 
Oct. 13- 14- Pheasant Run Lodge, Chi- 
cago. 

Broadcasters. Hidden Valley, Gaylord. 
Sept. 15 -New deadline for reply comments 

on FCC's proposed rulemaking which would 
authorize TV translator operators to use 
microwave relays to bring in TV signals. 
Sept. 16 -17- Annual meeting and election 
of officers of Maine Association of Broad- 
casters. Speakers include Douglas Anello, 
general counsel, National Association of 
Broadcasters, Sebasco Lodge, Sebasco Es- 
tates. 
Sept. 16 -18 - Southwestern area conference 
of the American Women in Radio and Tele- 
vision. Skirvin hotel, Oklahoma City. 
Sept. 17 -18- National executive committee 
meeting of the National Association of Edu- 
tional Broadcasters. Georgetown Inn, Wash- 
ington. 
Sept. 18- 20- Annual meeting and election 
of officers of Nebraska Broadcasters Asso- 
ciation. Speakers include William Carlisle, 
vice president for station services, National 
Association of Broadcasters. Holiday Inn, 
Norfolk. 

Sept. 19 - Annual stockholders meeting. 
Jerrold Corp. Fidelity- Philadelphia Trust 
Building, Philadelphia. 
Sept. 19 -20- Meeting of the national board 
or directors of the eductional television 
stations of the National Association of 
Educational Broadcasters. Kenwood Country 
Club, Bethesda, Md. 
Sept. 19 -21 - General membership confer- 
ence for 1966 of Institute of Broadcasting 
Financial Management. Brown Palace hotel, 
Denver. 
Sept. 20 -Board meeting of the Broadcast 
Pioneers. 10 a.m., Barclay hotel, New 
York. 
Sept. 20 -New deadline for reply comments 
on FCC's proposed rulemaking aimed at in- 
corporating into the commission rules a 
modified version of the rules of discovery 
now employed in all federal courts. 
Sept. 20 -21- Executive committee, National 
Community Television Assn. Madison hotel, 
Washington. 
Sept. 20 -21- Thirteenth annual convention 
of the CBS Radio Affiliates Association. New 
York Hilton hotel, New York. 
Sept. 22 -24- Industrial TV Broadcast Sym- 
posium sponsored by the Institute of Elec- 
trical and Electronics Engineers. Mayflower 
hotel, Washington. 
Sept. 23- "Newsmaker" luncheon of Inter- 
national Radio & Television Society. Speak- 
er will be FCC Chairman Rosei Hyde. Wal- 
dorf- Astoria hotel, New York. 
Sept. 23 -25 - Southern area conference of 
the American Women in Radio and Televi- 
sion. Robert E. Lee hotel, Winston -Salem, 
N. C. 

Sept. 24 -First statewide educational radio 
conference of the West Virginia Educational 
Broadcasting Authority. Buckhannon. 
Sept. 26- 28- "Wingspread Conference on 
Educational Radio as a National Resource" -a national educational radio seminar of 
the National Association of Educational 
Broadcasters. Johnson Foundation, Racine, 
Wis. 

Sept. 28 -Oct. 1 -1966 international confer- 
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BALTIMORE COLTS and WMAR -TV 
SUCCESS STORY-BALTIMORE STYLE! 

WMAR -TV is NFL Football in Baltimore! It has been for years! In addition to pre -season games, sponsored 
by Western Electric Co. and The National Brewing Co., WMAR -TV is featuring "Inside Football" with Bob 

Williams (former NFL star) for Coca-Cola, "Football Preview" with Jim Mutscheller (former Colt star) for 
Norelco, "Corrallin' the Colts" for The National Brewing Company and "The Colts in Action" for Thom 

McAn, The National Brewing Company and JF Theatres. Jack Dawson completely covers all sports! WMAR's 

SUCCESS STORY- BALTIMORE STYLE reaches into all categories: daytime, fringe and prime time, late 

movies! All segments have long been acclaimed by Maryland viewers and by important clients. Astute 
advertisers and agencies recognize this by showing their preference for this top -performance station! 

JACK 

lAWSON 

SCORES 

BIG 

IN 

BALIIMORE 

In Maryland 
Most People Watch COLOR -FULL 

VI/MAR -TV 
CHANNEL 2, SUNPAPERS TELEVISION O TELEVISION PARK, BALTIMORE, MD. 21212 

Represented Nationally by THE KATZ AGENCY, INC. 

BROADCASTING, August 29, 1966 

JACK DAWSON 
WMAR -TV Sportscaster 

(photo at left) 
Featured in 

"THE SPORTS PICTURE" 
7:20 PM, MON. thru FRI. 

Sponsored by: 
PABST BLUE RIBBON BEER 

SINCLAIR REFINING CO. 

"THE SPORTS FINAL" 
11:15 PM, MON. thru FRI. 

Sponsored by: 
UNION TRUST COMPANY 

OF MARYLAND 
PARK CIRCLE MOTOR CO. 

"JOHN MACKEY SPORTS" 
with Jack Dawson 

11:15 PM, SUNDAYS 
Sponsored by: 

THE COCA -COLA COMPANY 
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Get a good hold on it! 
What a whale of a market 
prize. KELO -LAND. The full 
sweep of its 5 -state distribu- 
tion flow. You have it all in 
your grasp - with a single 
origination of your commer- 
cial on KELO -tv Sioux Falls. 
KELO -LAND TV's three in- 
terconnected transmitters op- 
erate as one super -powered 
station. Your product is dis- 
played simultaneously to 
more than a quarter of a mil- 
lion homes. More than double 
the Metro Share of any other 
station. More total coverage 
than by all other stations com- 
bined. An amazing selling 
force. 

ONE OF 
AMERICA'S GREAT ADVERTISING 

BUYS IS 

CBS ABC 

ILe10.1ci17Gitv 
KELOtr KOLO-tv K/LO-rr (Interconnected) 

JOE FLOYD, President 
Evans Nord. Exec. VicePres. & Gen. Mgr. 
Larry Bentson. VicePresident 
General Offices: Sioux Falls, S.D. 
Represented nationally by HR 
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ence of the Radio -Television News Directors 
Association. LaSalle hotel, Chicago. 
Sept. 29- 30- Annual fall meeting of Min- 
nesota Broadcasters Association. Speakers 
include Paul Comstock, vice president for 
government affairs, National Association of 
Broadcasters. Holiday Inn, Duluth. 
Sept. 30 -A "Salute to David Sarnoff" 
dinner honoring the RCA chairman and 
commemorating the 60th anniversary of his 
start in communications, sponsored by the 
Electronic Industries Association, the In- 
stitute of Electrical and Electronics Engi- 
neers and the National Association of Broad- 
casters. Waldorf- Astoria hotel, New York. 
Sept. 30 -Oct. 1- Meeting of the Kentucky 
Community TV Assn. Continental Inn, 
Lexington. 
Sept. 30 -Oct. 2 - Northeastern area con- 
ference of the American Women in Radio 
and Television. Pine Tree Point Club, Alex- 
andria Bay, N. Y. 

OCTOBER 

Oct. 1- Annual Paul White Memorial Ban- 
quet of Radio -Television News Directors 
Association. LaSalle hotel, Chicago. 
Oct. 2 -7 -100th Semiannual Technical Con- 
ference and Equipment Exhibit sponsored 
by the Society of Motion Picture and Tele- 
vision Engineers. Ambassador hotel, Los 
Angeles. 

Oct. 3 - Deadline for comments on 
FCC's proposed rulemaking that would pro- 
hibit group owners from acquiring more 
than three television stations, not more 
than two of them VHF's in the top -50 tele- 
vision markets. 
Oct. 3- 5- Annual fall convention and elec- 
tion of officers of Illinois Broadcasters As- 
sociation. Sheraton -Blackstone hotel, Chi- 
cago. 
Oct. 3- 5-1966 National Electronics Confer- 
ence. McCormick Place, Chicago. 
'Oct. 5- Twelfth annual conference of the 
Advertising Research Foundation. Morning 
session on research and the creative en- 
vironment includes Roger Purdon, D'Arcy 
Advertising; Albert Shepard, Motivation Dy- 
namics Inc.; Herbert E. Krugman, Marplan; 
Alvin A. Achenbaum, Grey Advertising; 
Charles R. DeCarlo, International Business 
Machines, and panelists yet to be announced. 
Luncheon speaker: Sherwood Dodge, ARF 
president, with Paul E. J. Gerhold of J. 
Walter Thompson and ARF chairman, pre- 
siding. Afternoon session on budgeting stra- 
tegy and media measurements includes 
James O. Peckham of A. C. Nielsen Co.; 
William S. Blair, Harper -Atlantic Sales Inc.; 
G. Maxwell Ule, consultant; Melvin A. Gold- 
berg, John Blair & Co., and Peter Langhoff. 
American Research Bureau. Waldorf- Astoria 
hotel, New York. 
Oct. 6- 8- Annual fall meeting and election 
of officers of Alabama Broadcasters Associa- 
tion. Speakers include John Chancellor, di- 
rector, Voice of America; Robert Eastman, 
president Robert E. Eastman & Co. Stafford 
motor hotel, Tuscaloosa. 
Oct. 7 -9 - East central area conference of 
the American Women in Radio and Televi- 
sion. Ambassador hotel, Chicago, 
Oct. 8 -9- Annual meeting of the Missouri 
AP Radio TV Association. Ramada Inn, 
Jefferson City, Mo. 

Oct. 10- Deadline for comments on pro- 
posed FCC rulemaking to provide for a 
nationwide system of over -the -air pay tele- 
vision and for comments on FCC notice of 
inquiry into the possibility of pay TV by 
wire. 
Oct. 10 -11- Annual fall meeting and elec- 
tion of officers of New Jersey Broadcasters 
Association. Shelburne hotel, Atlantic City. 
Oct. 11- 12- Annual fall meeting of Texas 
Association of Broadcasters. Stotler Hilton, 
Dallas. 
Oct. 13- 14- Annual fall meeting of Ohio 
Association of Broadcasters. Speakers in- 
clude George W. Bartlett, vice president 
for engineering, National Association of 

NATIONAL COMMUNITY 
TELEVISION ASSOCIATION FALL 

REGIONAL MEETINGS 
Oct. 10 -Plaza hotel, New York 

(Region 1). 

Oct. 14- Marriott hotel, Dallas (Re- 
gion 4). 

Oct. 21- Davenport hotel, Spokane, 
Wash. (Region 7). 

Oct. 24- Tropicana hotel, Las Vegas 
(Region 8). 

Oct. 26- Raddison hotel, Minneapolis, 
(Region 6). 

Oct. 31- Sheraton -Gibson hotel, Cin- 
cinnati (Region 2). 

Nov. 2- Dinkier Plaza hotel, Atlanta 
(Region 3). 

Nov. 4- Skirvin hotel, Oklahoma 
City (Region 5). 

Broadcasters; John Elliott, board chairman, 
Ogilvy & Mather. Christopher Inn, Colum- 
bus. 

Oct. 13- 14- Annual fall meeting and elec- 
tion of officers of Missouri Broadcasters As- 
sociation. Ramada Inn, Jefferson City. 
Oct. 13- 14- Annual fall meeting and elec- 
tion of officers of Indiana Broadcasters Asso- 
ciation. Marott hotel, Indianapolis. 
Oct. 13- 14- International Film & TV Festi- 

val of New York. Americana hotel, New 
York, Further details are available from 
Industrial Exhibitions Inc., 17 East 45th St., 
New York 17. 

Oct. 14- Thirty -first annual convention of 
the Audio Engineering Society. Speakers on 
stereo broadcasting and reception include 
Harold L. Kassens. FCC; Arno M. Meyer, 
Belar Electronics Laboratory; Lawrence C. 
Middlekamp, FCC; Peter Onnigian, Jampro 
Antenna Co.; William S. Halstead, Multiplex 
Development Corp.; Richard W. Burden, 
Richard W. Burden Associates; and David 
N. Leonard, Steve T. Ou, and Jack H. Aber- 
nathy, all with Texas Instruments Inc. Bar- 
bizon Plaza hotel, New York. 
Oct. 14 -16- Mideastern area conference of 
the American Women in Radio and Televi- 
sion. Pocono Manor Inn, Pocono Manor, Pa. 
Oct. 14- 16- Western area conference of the 
American Women in Radio and Television. 
Olympic hotel, Seattle. 
Oct. 15- 24- MIFED, International Film, TV 
Film and Documentary Market, Milan, Italy. 
Oct. 16 -18 - Annual meeting of the North 
Dakota Broadcasters Association. Town 
House, Fargo. 
Oct. 17- 18- Annual meeting of NBC Radio 
network affiliates, Walter D. Scott, chair- 
man of the board, and Julian B. Goodman, 
president, NBC, and Stephen B. Labunski, 
president, NBC Radio, will address the con- 
vention. Royal Orleans hotel, New Orleans, 
Oct. 17 -19 -Board of directors, National 
Community Television Association. Del 
Monte lodge, Carmel, Calif. 
Oct. 17 -20 - Fall conference of the Elec- 
tronic Industries Association. San Francisco 
Hilton, San Francisco. 
Oct. 20- 21- Special board of directors meet- 
ing of the Association of Maximum Service 
Telecasters. Del Monte Lodge, Pebble Beach, 
Calif. 

Oct. 20 -22 -41st birthday celebration of 
WSM's Grand Ole Opry. Nashville. 

Oct. 21 -23 - West central area conference 
of the American Women in Radio and Tele- 
vision. North Star Inn, Minneapolis. 

Oct. 22 -23 - Annual fall conference of 
Florida Association of Broadcasters. Holiday 
Inn, Tallahassee. 

Indicates first or revised listing. 
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WERE RADIO* 
"THE TALK OF CLEVELAND" 

IS NOW 

Represented By 

CBS R DIO SPOT SALES 

'WERE- Cleveland's only News Talk Information Radio Station 

CBS 

e RADIO 
SPOT 

''` SALES Representing America's Most Influential Radio Stations 
C WEEI Boston. Mass. WKAT Miami. FU. . WBBM Clucago. III. :. KTRH Houston. Texas 
C WCBS New York. N.Y. WERE Cleveland. Ohio : KMOX St. Louis. Mo. CT KCBS San Francixo. Calif. 
C WCAU Philadelphia. Pa. .. WCCO Minneapolis-St. Paul, C KCMO Kansas City, Mo. O KNX Los Angeles, Calif. 
O WTOP Washington, D.C. Minn. 
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We get 
channel 
you 
can't g 
anywhe 
else. 

t 
e 

T1 L1Jv1 7l-O 

In September: Why satellite television 
has stirred up the biggest dogfight of 
the space age. Exclusive forecast of 
all the ratings of the new season. An 
inside look at the pivotal shows that 
all three networks are really counting 
on. And more. Interested? Call or 
write Television Magazine, 1735 De- 
Sales Street, N.W., Washington, D. C. 
20036; (202) 638 -1022. Or bureaus in 
New York, Chicago and Hollywood. 
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OPEN MIKE° 

No 'special' studies 

EDITOR: Thanks for the story (BRoAD- 
CASTING, Aug. 15) on our "Sales Mes- 
sages Delivered" plan, but it needs a 

small correction. 
Our guarantee will not be as you 

say "... from special Pulse surveys ..." 
Most definitely not. It will, in fact, 
be based on the regular, multistation 
participated and ordered Pulse studies. 
The exact studies made in the exact 
periods as they have been for the past 
seven years. 

Not for a second do we wish any 
advertiser to think that we are going to 
order any kind of "special" surveys or 
studies. Rather, we are as eager to be 
as pure as little ole Caesar's wife. 

WALT is sticking its electronic head 
right on the block. That we know. But, 
if it is going to be chopped off, then we 
want everyone (who wishes) to be able 
to have their hands on the axe handle! 
-Lee Gorman, general sales manager, 
WALT Tampa, Fla. 

(The story, "Circulation guaranteed by 
Florida station," described a WALT plan 
to assure sponsors a 6.0 rating for sales 
messages or a cumulative weekly audience 
of 35,000 homes. Guarantees are based on 
regular, not special surveys, as reported.) 

Agency viewpoint 

EDITOR: As I interpret your article on 
integrated television spots, (BROADCAST- 
ING, Aug. 15) with two sponsors shar- 
ing a single commercial, it seems that 
the sole concern of "many broadcasting 
authorities" and "a vice president of one 
of the largest representation companies" 
is the depressing effect this technique 
might have on network and station in- 
come. 

I guess the networks and stations have 
the right to set the rules for use of their 
facilities. I know the agency has the 
obligation to get maximum value for the 
client's advertising investment. If, as 

"one network official" said, advertisers 
could cut their TV budgets 20% to 30% 
while maintaining present efficiency, by 
using integrated commercials, then both 
the advertiser and his agency certainly 
should try to do so. 

And it might be long -term wisdom 
for networks, stations and reps to en- 
courage the highest possible efficiency 
of the medium, thus keeping most of 
the revenue they now enjoy, and drawing 
more away from other media which do 
not concern themselves with delivering 
maximum efficiency. 

Is television pricing itself out of the 
competition for the media dollar, or 
isn't it? If it is, shouldn't it be very 
much concerned with increasing ef- 
ficiency at least as fast as its rates? Is 
it now so concerned? 

I doubt that the quoted rep is any- 
where close to the truth when he blames 
the integration trend on "agencies' guilt 
about their media commission system of 
compensation." 

We have no such problems, because 
we never have used the ancient, unreal, 
inequitable commission system. 

When enough advertisers realize the 
value to them of the fee system in sav- 
ing advertising dollars now wasted 
largely on inefficient media, our rep 
friend and many others on his side of 
the desk may wish that they had done 
everything possible to increase media 
efficiency, instead of concentrating their 
efforts on inflating rates. -George John- 
son, George Johnson Advertising, St. 
Louis. 

Crystal clear ... 
EDITOR: Curtis Swanson in his Aug. 15 

letter disagrees with a description of 
crystal -set listening used in ad copy. 

Mr. Swanson's memory serves him 
well; crystal -set reception was pure and 
clean. But for most of us of the galena 

An open letter from the Vice 

On April II, the President an- 
nounced the beginning of his 1966 
Youth Opportunity Campaign to 
provide one million extra summer 
jobs for our 16 -21- year -olds. 

On Aug. 10, I reported to the 
President that the goal he set had 
been exceeded. Reports received di- 
rectly from employers and from 
state employment offices around the 
country, extra federal hiring and 
Neighborhood Youth Corps alloca- 
tions has yielded a total of 1,048,554 
extra jobs for youth. 

President 

I have asked BROADCASTING to 
pass on to all of you my sincere 
thanks for another public service 
superbly rendered by the broadcast- 
ing industry. Your interest in the 
Youth Opportunity Campaign played 
a most significant part in bringing 
this important message to the em- 
ployers -and the young men and 
women -of America. The results 
speak for themselves. I know we 
can count on your continued support. 

With best wishes. - Hubert H. 
Humphrey. 
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"Warner managed to 
produce movies with gusto" 

Chicago Daily News, April 30, 1966 

36 M Ñ° S ós BATTLE-ACTION 
The consistent success of war movies on TV- especially war -story strips -is pro- 
verbial in the mid -'60s. Reason: Battle -action delivers all the guts, gusto and explo- 
sive impact your viewers look for when they flip the dial. UAA has selected more 
than three -score of the most powerful combat shows from Warner and RKO for you 
... stories of WW I and II, the Korean, Crimean ( "Light Brigade ") and Indian 
Wars. Many stations are playing them now -many have renewed, to continue their 
profitable business in UAA battle action. 

BROADCASTING, August 29, 1966 

FOR FULL PARTICULARS, WRITE, WIRE OR PHONE 

UNITED ARTISTS ASSOCIATED 
555 MADISON AVE., NEW YORK, N. Y. 10022 area code 212 688 -4700 

uaa 
UNITED ARTISTS ASSOCIATED 
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Nobody in 
Washington 

debates about 
which is the 
important 

station: 
WTOP RADIO 

A POST -NEWSWEEK STATION represented by CBS Radio Spot Sales 

18 {OPEN MIKE) 

and cat -whisker era, it was far from 
"static- free ". 

Static results from natural sources 
(lightning) and from man -made devices 
(electrical switches, relays, etc.). 

Since the ad copy described listening 
to a Tunney- Dempsey fight in 1927 and 
since the listener was in Huntington, 
W. Va., he probably did hear static and 
plenty of it. Although one station was 
operating in Huntington in 1927, one 
in Charleston (40 miles), three in 
Columbus (115 miles) and four in Cin- 
cinnati (130 miles), he probably was 
listening to a Pittsburg station 190 miles 
away. 

I suggest that Mr. Swanson listen in 
Chicago to wowo Ft. Wayne during the 
next electrical storm (and preferably on 
a child's crystal set). 

In 1927, as now, it took a local signal 
to override the static. -John P. Shipley, 
manager, New York Broadcast & Com- 
munications Sales. RCA. 

EDITOR: Curtis Swanson notes that crys- 
tal -set radio reception was static -free. 
I think my own memory agrees with his. 
But I don't think he was as accurate in 
his reading of the ad copy about Gene 
Smith of Huntington, W. Va. (BRoAD- 
CASTING, July 25). 

The ad didn't say Gene listened to the 
second Dempsey -Tunney fight Sept. 22, 
1927, over a crystal set. It just said, in 
a later paragraph, he started in radio by 
building crystal sets. 

I don't know where Mr. Swanson was 
in September 1927, but by that time 
most of the rest of us had graduated to 
the more sophisticated (and noisy) re- 
ceivers like superheterodynes and their 
offspring. As for static -ask anyone who 
ever listened to a superhet's pop, crackle, 
squeal. 

I remember listening to the aforesaid 
Dempsey -Tunney fight. One will get 
Mr. Swanson 10 the radio was "crack- 
ling with static." -Bruce Palmer, Lowe 
Runkle Co., Oklahoma City. 

C &W's on the march 

EDITOR: WFIG is a country and western 
station serving a three -county area in 
South Carolina. Information from the 
SPECIAL REPORT in the Aug. 1 issue will 
be valuable to us. 

Please consider this an order for 
100 copies of the reprint. Edward H. 
Savage, sales manager, WFIG -AM -FM 
Sumter, S.C. 

EDITOR: Congratulations on the excel- 
lent C &W SPECIAL REPORT. 

Please send 50 reprints. George W. 
Chernault, Jr.. vice president, WSLS -AM- 
FM-TV Roanoke, Va. 

(Reprints are available for 300 each, 25.' 
each in quantities from 100 to 50 200 each 
for orders for more than 500, plus shipping 
charges. Address request to BROADCAST- 
ING. 1735 DeSales St.. N.W. Washington 
20036.) 

BROADCASTING, August 29, 1966 



Going places KGGM TV, leading TV station in Albuquerque, 
N.M., joins America's most dynamic television stations. Bruce Hebenstreit, 
General Manager, announces the appointrpent of Blair Television 1 
as exclusive national representative, effective September 1, 1966 
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(Vow 
MONDAYS AT 8:30 PM, EASTERN TIME. 
(PREMIERE: SEPT. 12) 

THURSDAYS AT 10:00 PM, EASTERN TIME. 
(PREMIERE: SEPT. 15) 

A Show In Themselves 
What's the key ingredient of a great variety pro- 
gram? Well, a talented host certainly helps, says 
the NBC Television Network. 

This season, we're saying it four times over. Which 
brings us first to the fast -rising star of the brand - 
new "Roger Miller Show." 

Young Mr. Miller is a man who delights in singing 
his own songs -a perfectly natural inclination for 

the composer of such world- famous hits as "King 
of the Road" and "England Swings." 

In addition to composing, singing and guitaring, 
the lad from Oklahoma spins a funny story when 
he's of a mind to, and likes nothing better than 
to swap merry badinage -and goodinage -with 
guests. (Among his scheduled visitors: Bill Cosby, 
George Burns, Vince Edwards and Liberace.) 



SUNDAYS AT 10:00 PM, EASTERN TIME. 
(PREMIERE: SEPT. 11) 

Happily, Mr. Miller is not the only versatile per- 
former among the musical- variety hosts on this 
season's NBC -TV lineup. 

"The Dean Martin Show" and "Andy Williams 
Show" are both distinguished by multi -talented 
stars. Not only do Dean and Andy sing beauti- 
fully, but they thoroughly enjoy dabbling in com- 
edy on their shows, when they're not completely 

Chrysler presents a 
BOA HOPE 
COMEDY SPECIAL 

WEDNESDAYS AT 9:00 PM, EASTERN TIME. 
(PREMIERE: SEPT. 28) 

wrapped up in song. (Another NBC -TV host - 
fellow named Bob Hope -even gets laughs while 
singing, although he doesn't plan it that way.) 

In short, when better musical- variety shows are 
built, you'll find an NBC -TV per- 
former at the helm. 

Or, to put it another way, the show- 
men must go on. 

1E3 
THE FULL COLOR NETWORK 



A word 
from 
WGAN 
radio -tv 
Portland 
Maine 

IS THE PUBLIC 
The broadcaster watching current subcom- 

mittee hearings on satellite transmission al- 
locations can only shake his head in disbelief. 

The scramble by self- interested common 
carrier giants, the lack of technical under- 
standing by some committee members, the 
outspoken endorsements of Chairman Pastore 
(D., RI) in favor of the Ford Foundation pro - 
postal, the aloof dodging of substantive plan- 
ning by McGeorge Bundy plus Fred Friendly's 
defection (et tu, Fred ?) is resulting in a lively 
if not hysterical show for knowledgeable 
broadcasters. 

The continual use by Chairman Pastore of 
the LEONARD BERNSTEIN (commercial) program 
as his example of ETV and how it should be 
transmitted by educational satellite lent a 

somewhat foolish tone to the entire proceed- 
ings. 

All of this is not to say ETV has no place. 
It does. 

In the hearts and minds of the "educators" 
ETV understandably occupies first place. While 
at some institutions ETV monies are allocated 
after new buildings and other needs, the main 
thrust of educators is to replace individual 
striving for knowledge with tax -supported out- 
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INTERESTED? 
of- school ETV programming to the unveneered 
masses. 

It has been amply demonstrated that local 
and network commercial broadcasters can and 
do offer substantial creativity in the "educa- 
tional" field. One need only recall TWENTIETH 

CENTURY, NBC WHITE PAPERS, et al, plus a 

myriad of locally produced material that daily 
serves the community requirements. 

If satellite broadcasting of educational pro- 
gramming is to be a "viable and meaningful" 
addition to help win the race between catas- 
trophe and education then it must be directed 
and nurtured by commercial broadcasters as 
a part of an overall system. A tax -supported 
one -sided governmental facility, no matter how 
idealistic, is not practicable. Since there is no 
demand except from congressional and founda- 
tion elements that would cram education down 
our throats like so much unwanted spinach to 
a child, the current hearings are firmly based 
on quicksand. 

The solution is clear. Again the NAB and 
FCC must take upon their broad shoulders a 

full understanding of individual demands and 
come forth with a realistic and practical 
answer. It will not be easy but it will be 
founded on fact not fancy and rooted in need 
not nonsense. 

GENE WILKIN 

Vice President 
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WHY DOES ONE STATION HAVE 
SO MANY GREAT SHOWS 

Because we have the 

CREAM 

NBC &of CBS 

WHERE THE COLOR IS 
NBC Color /CBS Color /Color Film /Color Tape /Color Slides/ 
Local Live Color On The Way. 

WAPI -TV BIRMINGHAM, ALABAMA 
Represented nationally by Harrington, Righter, and 

Parsons, Inc. 

Bonanza 

Gourer Pyle, U. S. M. C. 

The Andy Griffith Show 

The Road West 

The Garry Moore Show 

The Girl From U.N.C.L.E. 

Red Skelton 
I Spy 

Star Trek 

Dean Martin 
Tarzan 

Mission Impossible 
Jericho 
Gunsmoke 

NFL Pro Football 

And Many More- 

channel 
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MONDAY MEMO from DONALD L. CLARK, Xerox Corp., Rochester, N.Y. 

Defining the audience for results, not philanthropy 

When it comes to television adver- 
tising, it seems that a number of peo- 
ple both within and outside the industry 
view Xerox Corp. as another Ford or 
Rockefeller Foundation. Any time a 
producer wants to do a program about 
the home life of an aardvark or some 
other subject that's too esoteric even 
for educational television, he brings it 
to us. 

We're gratified, of course, that some 
people look upon us as a philanthropic 
institution because of our reputation for 
quality television. But let's set the record 
straight. We're a profit -minded corpora- 
tion and we select the programs we 
sponsor for primarily the same reason 
as any television advertiser -to enhance 
our reputation and to sell our products 
and services. 

Of course it's fortunate that the pro- 
grams we determine will best sell our 
products are the ones that find most 
favor with television critics and colum- 
nists, as well as with our peers in the 
industry. 

Our sponsorship of such programs as 
The Making of the President (1960 and 
1964), of The Kremlin, The Louvre 
and, more recently, Death of a Sales- 
man had been honored during the past 
year alone by a Peabody Award, the 
Trustees' Award of the National Acad- 
emy of TV Arts & Sciences and by the 
"Critics Consensus" award. 

To Xerox, such awards are meaning- 
ful. We believe it is good business for 
us to be known as sponsor of some of 
the most outstanding programs on TV. 
It enhances our image. 

Perhaps our concentration on pro- 
grams such as these is also what leads 
producers -or would -be producers - 
to the assumption that we're interested 
in virtually any program, regardless of 
its rating potential, so long as it's in 
the public affairs or information cate- 
gory. But that is only partially correct. 

We no longer concentrate only on 
documentaries. We have recently ex- 
panded into TV drama and other pro- 
grams that fall more into the area of 
straight entertainment. Even more im- 
portant, we are experimenting with and 
searching for any quality television 
special which we believe will reach the 
specific audience we are after. 

The Viewer Target What is that 
audience? When we entered the mass - 
TV market just five years ago, Xerox 
was a manufacturer only of office copy- 
ing machines and other graphic com- 
munications equipment. Our programs 
had to appeal to people who make the 

decisions about whether to buy or lease 
our products and services. 

Research had indicated that we could 
reach this influential leadership group 
more effectively through documentary 
television than through the usual types 
of mass -appeal programs. 

Experience proved this to be correct. 
The Louvre, for example, scored 83% 
higher among college -educated groups 
than it did among the entire audience. 
Penetration of college- educated groups 
by the top 10 programs that season, on 
the other hand, scored lower than their 
national average. Statistics were sim- 
ilarly favorable among professional, 
white -collar viewers and in terms of 
household income for other documen- 
taries we sponsored. 

Today, as our company has matured, 
we find we must expand the types of au- 
diencewe are after. We are no longer 
just a copier company. We're now in- 
volved in education, in space research, 
in new methods of information storage 
and retrieval. Our audience studies in- 
dicate that the audience for documen- 
taries is not necessarily the audience 
that we want to talk with about our 
new corporate interests. Of course we 
will continue to sponsor documentaries. 
But we are now expanding into other 
program areas as well. 

Our TV advertising objectives can be 
summed up this way: 

Xerox programs must be "specials" 
in every sense of the word. They must 
be the most important program of the 
night, the week, and hopefully, even 
the month. 

We must be willing to gamble. We 
felt that a program about the dangers 
of drug addiction would be important 
enough, if done correctly, to reach our 
targeted audience. Because such a pro- 

gram was unavailable, we provided 
Robert Drew Associates with $125,000 
to produce the show. We hope you'll 
agree, when you view Storm Signal on 
our "Xerox network" of local stations 
between Sept. 6 and 9, that the gamble 
paid off. 

We must be innovative. When we 
found we could not purchase the prime 
time periods we desired on the three 
major networks for some of our docu- 
mentaries, we conceived the idea of 
creating our own network of stations 
across the country. In virtually every 
instance, this Xerox network has de- 
livered an audience comparable in size 
to that delivered by ABC, CBS or 
NBC. 

We must be pace- setters. Our spon- 
sorship of Death of a Salesman on CBS 
this past May helped trigger a tre- 
mendous revival of drama scheduled for 
TV this coming season. 

Similarly, our success with documen- 
taries during our early days helped bring 
numerous other advertisers into this 
area. 

Our programs must lend themselves 
to intensive prior promotion and sub- 
sequent acclaim. This not only creates 
goodwill for Xerox as a corporation but 
also adds to the attentiveness with which 
viewers watch our programs -and, 
hence, our commercials. 

As important as any objective, 
finally, is the requirement that our pro- 
grams must reach the audience we want 
to hit to sell our products. 

Who knows? Someday we may de- 
cide to sponsor an hour -long documen- 
tary about the home life of an aardvark 
-but only after we determine that 
potential viewers for such a show are 
potential Xerox customers. 

Donald L. Clark, vice president, corporate 
advertising, Xerox Corp., Rochester, N. Y., 

is a member of the Association of National 
Advertisers, the Sales Executives Club 
and the Phi Beta Kappa fraternity. He was 
elected vice president in 1964 after having 
been made manager in 1961 of market- 
ing and later director of marketing plan- 
ning. He joined Xerox in 1954 as special 
assistant to the branch sales manager 
after having served as market research 
manager at General Electric Co., Syracuse. 

24 BROADCASTING, August 29, 19G6 



F 

SIGN -ON TO SIGN -OFF 
AGAIN WSYR -TV is No. 1 in Homes 

MR6 for March, 1966. 
11-11:30 P.M. News, 
Monday thru Friday. 

Data quoted, or derived from Audience Sur- 
veys, are estimates subject to sampling and 
other errors. Advertisers and their agencies 
are referred to the complete survey for details. 

Delivered in the Syracuse Market: 

*32.3% More Than Station No. 2 

*83.6% More Than Station No. 3 

Channel 3' Affiliate 100 K W 

BROADCASTING, August 29, 1966 

SYRACUSE, N. Y. 

Plus WSYE -TV channel 18 ELMIRA, N.Y. 

Get the Full Story from HARRINGTON, RIGHTER & PARSONS 
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tmenca 
Lovelier Than Ever -in Color on NBC 
We wouldn't dream of claiming that the new Miss America 
will be more beautiful than her predecessors. 

But in millions of homes it will seem that way, for the annual 
Miss America Pageant comes to the NBC Television 
Network this year. And that means, of course, that the 
Pageant will be seen in color for the first time (Saturday 
Sept. 10, 10:00 pm EDT, immediately following NBC's 
exciting special, "The Class of '67 "). 

If previous winners have looked lovely in black- and -white, 
picture how radiant the latest will be in blushing color. 

We can't think of a more glamorous prelude to NBC WEEK, 
and NBC cameras will be covering all of it -right up through 
the traditional moment when the winner bursts into tears. 

Of course, this Miss America should remain smiling through 
it all, since she'll know that the entire nation is admiring 
the color of her eyes, her hair and her beautiful gown. 

But then, you know women. 

NBC TELEVISION NETWORK Q 
The Full Color Network 



WBTV'S "Early Report" tops all 
local early- evening newscasts in 

Washington, Atlanta, 
Cincinnati, Miami, Baltimore, 

Kansas City, Milwaukee, Dallas: 

Charlotte Atlanta Baltimore 

Cincinnati Dallas 

WBTV ranks 20th among 185 CBS 
affiliates - ahead of Kansas City, Milwaukee, 
Houston, Providence, Seattle and Cincinnati 
(tie).** 

WBTVdelivers more Television homes 
than the leading station in Providence, Louisville, 
New Orleans, Denver or Syracuse*** - reaching 
505,400 homes each week." 
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BUY_ 
THE 
BIG 
ONE 

WBTV 

Milwaukee 

WBTV 
CF-IA RLOTTE 
JEFFERSON STANDARD 

BROADCASTING COMPANY 

WBT/WBT- FM/WBTV/ 
WBTW /Jefferson Productions 
Represented Nationally by 

Television Advertising ya, Representatives. Inc. 

° Mar. /66 ARB 
ARB /65 TMA (avg.gtr.hr. am- mid.,M -S) 
ARB /65 TMA (ADC prime -time) 
ARB /65 Coverage Study 
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Are newspapers gaining on TV? 
ANPA sees trend toward print; TVB says B of A 

figures shortchange television, fail to stress 

national, regional advertising where TV is strongest 

Television took a startled look last 
week at suggestions that the trend in 
advertising favors newspapers and found 
the idea odious and something less than 
accurate, but sobering. 

The nub of the situation appeared to 
be that newspapers are gaining more 
"new" dollars than television, but that 
television is still increasing its share of 
total advertising expenditures while the 
newspaper share is diminishing. Both of 
these changes -down for the newspaper 
share, up for TV's -are discernible only 
in fractional percentage points, how- 
ever. 

National advertising generally and 
the biggest advertisers specifically, re- 
flecting the judgment of advertising's 
most sophisticated practitioners, are still 
preponderantly concentrating on tele- 
vision, while local advertising remains 
even more heavily oriented toward 
newspapers. 

The issue was ignited by a report 
from the Bureau of Advertising, Ameri- 
can Newspaper Publishers Association, 
purporting to show that media revenue 
breakdowns "establish a trend toward 
print in general and newspapers in par- 
ticular." 

Dr. Leo Bogart, executive vice presi- 
dent and general manager of the B of A, 
said media analysis over the last five 
years shows newspapers have been get- 
ting an increasingly larger share of new 
monies going into the four major meas- 
ured media. 

Gain Slackening This year, he esti- 
mated, television will corner 27% of 
new billing going to the four media - 
newspapers, magazines, radio and TV- 
whereas five years ago it took 56% of 
the total gain. Newspapers' share of the 
new money, he predicted, will reach 
49% as against 16% five years ago. 

Television industry representatives 
took issue with Bureau of Advertising 
estimates for 1966 TV revenues, claim- 
ing they had been shortchanged by some 
$50 million, or 25 %. But more im- 
portantly they questioned the signifi- 
cance of the comparisons the newspaper 
trade group was making. 

BROADCASTING, August 29, 1966 

The Television Bureau of Advertising 
noted that national and regional ad- 
vertisers this year are again placing a 
larger share of their budgets in tele- 
vision. These same advertisers, accord- 
ing to TVB estimates, will increase their 
allocation to television from 46.9% of 
their budgets in 1965 to 47.3% in 1966, 
and at the same time will decrease 
their share for newspapers from 19.3% 
to 19.0 %. 

The Bureau of Advertising, which 
estimated that newspaper revenues will 
grow by $355 million to $4,456.5 mil- 
lion this year, also estimated television 
will experience a $200 million advance 
in the same period. 

"Even using their figures," TVB re- 
search Vice President Harvey Spiegel 
asserted, "both media would be showing 
the same gain of 8 %." 

Mr. Spiegel said TVB anticipates lo- 
cal television billings will increase $49 
million whereas the Bureau of Adver- 
tising accords local TV a gain of only 
$21 million. 

Nationally, the Bureau of Advertising 
saw a $179 million advance for tele- 

vision while TVB thought $201 million 
would be closer to the mark. "Instead 
of an 8% total gain for TV this year, 
10% would be more accurate," accord- 
ing to TVB. 

It was noted the B of A "neglected 
to point out" that well over 80% of 
newspapers' anticipated increase this 
year will be coming from local ad- 
vertisers, "an area they've had pretty 
much to themselves in the past." 

Gain, Not Loss Even so, TVB re- 
ported that according to its own figures 
television's part of the three local media 
total (television, radio and newspapers) 
would be 9.3 %, representing a gain of 
three -tenths of a percentage point in- 
stead of a loss of two-tenths of a point 
as calculated for local television by the 
B of A. 

TVB's Mr. Spiegel suggested with 
some annoyance that "the easiest way 
to make yourself look good is to under- 
estimate how well your competition is 
doing. This was obviously the B of A's 
approach to 1966." 

According to TVB, newspapers' share 
of local ad dollars will show a decline 

1966 advertising sales: two versions 

The table below shows how the 
newspapers' Bureau of Advertising 
and the Television Bureau of Ad- 
vertising differ in their predictions 
of 1966 sales -local, national and 
total -and in the TV and newspaper 
shares of total expenditures in the 
four major measured advertising me- 
dia. Dollar figures are in millions. 
Percentages in parentheses represent 

the dollar figures' share of total pro- 
jected expenditures in television, 
newspapers, radio and magazines. As 
the table shows, TVB accepted B 
of A's newspaper dollar projections 
at face value, but its higher projec- 
tions for TV reduced somewhat the 
newspapers' share of total expendi- 
tures while somewhat increasing TV's 
share. 

B of A: Local National) Total 

Television $ 432.0 ( 8.8 %) $2,290.0 (47.0 %) $2,722.0 (27.9 %) 
Newspapers $3,882.0 (78.8 %) $ 930.0 (19.1 %) $4,812.0 (49.0 %) 

NB: 
Television $ 460.0 ( 9.3%) $2,312.0 (47.3 %) $2,772.0 (28.0 %) 
Newspapers $3,882.0 (78.3%) $ 930.0 (19.0 %) $4,812.0 (48.8 %) 
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Coffee firms increase, tea companies decrease TV buying 

A report issued last week by the 
Television Bureau of Advertising 
shows that leading TV advertisers of 
coffee and tea products invested 
more than $54 million in spot and 
network in 1965. 

Coffee advertisers raised their 1965 
television investment by 4% over 
1964, while the tea companies de- 
creased their spending by 17.8%. 
TVB reported that television at- 
tracts an overwhelming share of the 
measured media advertising budgets 
from leading coffee and tea advertis- 
ers but noted their TV activity has 
not grown at the same rate as other 
beverages (soft drinks, for example). 

TV's top coffee advertiser last year, 
with an investment of $14,484,300 
(91.2% of the media total), was 
General Foods for its Maxwell 
House, Yuban and Maxim brands. 
Lever Bros.' Lipton tea was in first 
place in that category, spending $4,- 
419,300 (99.3% share of budget) in 
television. 

A major development in coffee ad- 
vertising this year has been the tele- 
vision campaign of the World Coffee 
Promotion committee. The WCP unit 
was created specifically to promote 
greater consumption of coffee, using 
a youth - oriented commercial ap- 
proach directed to the 17 -25 age 
bracket. 

COFFEE 

Top 15 TV advertisers in 1965 
(for coffee brands only) 

Company 
1965 1965 

Network Spot 
1965 

TV Total 
1964 

TV Total 
% 

Change 

General Foods $ 8,599,000 $ 5,885,300 $14,484,300 $16,148,200 - 10.3 
Procter & Gamble 7,109,400 7,109,400 5,927,500 + 19.9 
Nestle & Co. 3,060,200 2,202,800 5,263,000 4,590,000 + 14.7 
Hills Bros. 188,300 3,769,900 3,958,200 3,265,400 + 21.2 
Standard Brands 1,730,300 1,692,900 3,423,200 3,535,200 - 3.2 
Nat'l. Fed. /Colombia Coffee - 2,146,300 2,146,300 2,021,200 + 6.2 
Coca -Cola Co. - 2,067,700 2,067,700 1,941,800 + 6.5 
M.1.B. Co. - 1,678,000 1,678,000 1,597,300 + 5.1 
Chock Full O'Nuts - 1,621,800 1,621,800 713,300 +127.4 
S. A. Schonbrunn - 826,600 826,600 608,200 + 35.9 
Wm. B. Reily - 483,300 483,300 933,000 - 48.2 
Beech -Nut Life Savers - 266,600 266,600 571,900 - 53.4 
W. F. McLaughlin - 262,400 262,400 50,400 +420.6 
Brazilian Coffee Council - 233,000 233,000 285,000 - 18.3 
Manhattan Coffee - 146,600 146,600 141,000 + 4.0 

Totals: $13,577,800 $30,392,600 $43,970,400 $42,329,400 + 3.9 

Sources: Network TV: (net time & program costs) TVB /LNA -BAR; Spot TV: (gross time) TVB/ 
Rorabaugh 

TEA 

Leading TV advertisers for tea brands only in 1965 

1965 1964 
Company Network Spot Total TV Total TV Change 
Lever Brothers $3,160,200 $1,259,100 $ 4,419,300 $ 4,880,400 - 9.4 
Nestle Co. 1,163,800 1,006,800 2,170,600 1,806,300 +20.2 
Standard Brands 294,000 1,137,200 1,431,200 1,928,100 -25.8 
Brooke Bond - 1,049,400 1,049,400 645,500 +62.6 
Beech -Nut Life Savers - 943,100 943,100 2,067,700 -54.4 
Salada Foods - 370,200 370,200 1,302,600 -71.6 

Totals: $4,618,000 $5,765,800 $10,383,800 $12,630,600 -17.8 
Sources: Network TV: (net time & program costs) TVB /LNA -BAR; Spot TV: (gross time) NB/ 

N. C. Rorabaugh 

ARE NEWSPAPERS GAINING ON TV? continued 

this year from 78.5 to 78.3% of the 
three -media total. 

Taken as a percentage of total ad- 
vertising revenues being collected by the 
four major media, television's billing 
will be up from 27.8% in 1965 to 28% 
in 1966 by TVB calculations or to 
27.9% by Bureau of Advertising reck- 
oning. 

"However the figures are read," said 
TVB's Mr. Spiegel, "they could hardly 
be construed to show a surge for news- 
papers at the expense of television." 

In fact TVB has data showing news- 
papers' biggest advertisers are much 
bigger television advertisers. The prefer- 
ence for TV demonstrated by the papers' 
top spenders has continued to grow in 
recent years. In 1965 the top 100 news- 
paper advertisers funneled $319.3 mil- 
lion into papers, a 3.7% increase over 
the previous year. At the same time, 
however, these same blue -chip news- 
paper customers were pouring $996.7 
million into television in 1965 for a 
6.8% gain. Thus newspapers' top 100 
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were spending in television more than 
three times their combined expenditures 
in papers. 

Measured by Volume In terms of 
volume, television got an increase of 
$63.3 million from this elite newspaper 
group while newspapers themselves took 
an $11.4 million gain from them. 

The top 100 national advertisers also 
feed television the most attractive por- 
tion of their total ad billings- 62.7% 
in 1965. The same year the leading 
national advertisers jumped their aggre- 
gate network and spot TV outlays from 
$1,537 million in 1964 to $1,692 mil- 
lion last year, a 10.1% advance. 

TV's number -one advertiser, Procter 
& Gamble, placed 90.6% of its $177.6 
million media budget in TV. 

Among the top 100 advertisers, 25 
spend $20 million or more annually in 
television, but only two spend that much 
in newspapers. Of 65 who spend 50% 
or more of their media dollars in tele- 
vision; none spend as much as 50% in 

newspapers. 
The Advertising Bureau's Dr. Bogart 

said the television industry will un- 
wittingly aid the future growth of the 
newspaper medium. "Television," he 
suggested, "is becoming a victim of its 
own success." 

According to Dr. Bogart, technologi- 
cal developments such as UHF and 
community antenna television and an 
increasing number of multi -set televi- 
sion families should increase television's 
total audience. But he said that audience 
would be fractionalized making TV a 
less efficient medium for sponsors. 

Mr. Spiegel of TVB characterized 
this line of reasoning as ridiculous. Seg- 
mented audiences wouldn't reduce tele- 
vision's total revenues, he maintained. 
On the contrary, he said, this could 
make it easier for sponsors to reach 
specific audiences. 

Bogart View Mr. Bogart also stated 
newspapers stand to gain from an im- 
proving educational level of the Ameri- 
can population, noting that newspaper 
reading and educational achievement 
are correlated. 

He predicted total advertising volume 
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COFFEE Advertising media investments in 1965 
(for coffee brands only)* 

Company Total TV Magazines Newspapers Radio 
% TV 

Total Media Share 

General Food:; $14,484,300 $ 298,700 $1,103,100 - $15,886,100 91.2 
Procter & Gamble 7,109,400 51,600 607,000 7,768,000 91.5 
Nestle & Co. 5,263,000 466,800 15,600 23,000 5,768,400 91.2 
Hills Bros. 3,958,200 170,400 602,000 4,730,600 83.7 
Standard Brands 3,423,200 355,100 629,000 4,407,300 77.7 
Nat'l. Fed. /Colombia Coffee 2,146,300 - 2,146,300 100.0 
Coca -Cola Co. 2,067,700 28,900 200,400 - 2,297,000 90.0 
M.J.B. Co. 1,678,000 900 - 1,678,900 99.9 
Chock Full O'Nuts 1,621,800 - 1,621,800 100.0 
S. A. Schonbrunn 826,600 55,300 145,000 - 1,026,900 80.5 
Wm. B. Reily 483,300 132,400 - 615,700 78.5 
Beech -Nut Life Savers 266,600 58,400 325,000 82.0 
W. F. McLaughlin 262,400 154,600 - 417,000 62.9 
Brazilian Coffee Council 233,000 109,100 180,500 - 552,600 44.6 
Manhattan Coffee 146,600 - - - 146,600 100.0 

Totals: $43,970,400 $1,113,400 $2,413,400 $1,861,000 $49,358,200 89.1 

*Ranked by top 15 TV advertisers of coffee brands only. 
Sources: Network TV: TVB /LNA -BAR; Spot TV: TVB /Rorabaugh; Magazines: PIB; Newspapers: 

Bureau of Advertising; Radio: Radio Advertising Bureau (top 100 spot radio users) 

TEA Advertising media investments in 1965 
Ranked by total TV investment for tea brands only 

% TV 

Company Total TV Magazines Newspapers Radio Total Media Share 

Lever Brothers $ 4,419,300 - $ 30,900 - $ 4,450,200 99.3 
Nestle Co. 2,170,600 53,200 3,800 210,000 2,437,600 89.0 
Standard Brands 1,431,200 157,600 112,800 22,000* 1,723,600 83.0 
Brooke Bond 1,049,400 - 29,000 - 1,078,400 97.3 
Beech -Nut Lite Savers 943,100 124,500 8,200 983,000 2,058,800 45.8 
Salada Foods 370,200 125,100 - 451,000 946,300 39.1 

Totals: $10,383,800 $460,400 $184,700 $1,666,000 $12,688,900 81.8 

*Spot radio only- network radio total for Standard Brands not broken down by brand. 
Sources: Network TV: TVB /LNA -BAR; Spot TV: NB /N. C. Rorabaugh; Magazines: PIB; News- 

papers: Bureau of Advertising; Radio: RAB's top 100 listings for spot and network 
radio 

would reach. $20 billion by 1970, "as- 
suming continuing expansion of the 
economy," and he estimated newspapers 
would show a gain of one -third over 
their current volume by that time, this 
would put their volume at $6.4 billion 
in 1970. 

He considered the success of news- 
papers partially attributable to a stable 
milline rate (an advertising efficiency 
index based on lineage cost per thou- 
sand circulation and a rough equivalent 
of television's cost per thousand). 

"Expressed in real dollars-discount- 
ing inflation -the milline rate for all 
U. S. newspapers last year actually was 
lower than it was back in 1945." he 
said. 

Why should newspapers discount in- 
flation in their efficiency calculations, 
TVB asked, when other media stick to 
dollar figures for a given year ?. 

The Association of National Adver- 
tisers' publication on newspaper circu- 
lation and rate trends from 1946 
through 1965 shows the newspaper mil - 
line rate increased 70% from $2.88 to 
$4.90. 

BROADCASTINIi, August 29, 1966 

Prudential blanketing 

early- evening news slots 

The Prudential Insurance Co. of 
America, Newark, N. J., reported last 
week that it will be represented in all 
early- evening newscasts on the three 
TV networks in 1966 -67. 

The advertiser said it has a $3- million 
television budget for the 1966 -67 sea- 
son. The first of its newly produced 
color commercials will be telecast on 
Sept. 12. 

Prudential estimates that its com- 
mercials will be seen in more than 32 
million homes at least once during a 

30 -day period using a lineup of partici- 
pations in the Peter Jennings (ABC), 
Walter Cronkite (CBS) and Huntley - 
Brinkley (NBC) news shows. 

A series of new commercials has 
been prepared by Prudential's agency, 
Reach, McClinton & Co., New York, 
to illustrate basic needs for insurance. 
Among the commercials is one that was 
filmed in Hawaii, using champion sur- 

fer Butch Van Arsdale. This commer- 
cial, dramatizing that even a "healthy, 
virile specimen" needs insurance, opens 
with action shots made both from a 
helicopter and from underwater using 
a 1,000 -mm lens. One of the under- 
water sequences shows the surfer rid- 
ing a wave over the camera. 

Memphis buys spot radio 

in major markets 

A spot campaign on KFI Los Angeles 
promoting the glories of Memphis, 
Tenn.? It not only could be, it is. 
And WHN New York, along with WON 

Chicago, is airing the promotion. 
The campaign lists the advantages 

that Memphis offers as the site for 
new industrial plants. The ads are aimed 
at busy executives, which explains the 
choice of cities as well as the particular 
radio stations. According to James R. 
Pirtle, manager of the industrial de- 
partment of the Memphis Area Cham- 
ber of Commerce, the radio stations 
used in the promotion were selected be- 
cause "they're in the three main cities 
where big business executives work, 
and they're the kind of adult stations 
big business executives listen to." 

Greenshaw & Rush Inc., a Memphis 
advertising agency, handles the cam- 
paign which is jointly sponsored by the 
Chamber of Commerce and the Mem- 
phis Light, Gas and Water Division. 
Last year Light, Gas and Water spent 
$50,000 on the effort with the Chamber 
of Commerce contributing $25,000. 
This year they have allocated $75,000 
and $37,500 respectively. 

In addition to spot radio, the promo- 
tion uses ads in magazines and news- 
papers keyed to businessmen. Gift bot- 
tles of Memphis water are also part 
of the effort. The radio and water - 
samples campaigns were developed by 
Bill Greenshaw, executive vice president 
of Greenshaw & Rush. 

The spots are scheduled in prime 
radio time when businessmen are on the 
way to the office. "We're aiming for that 
captive audience in the man's car," 
Mr. Pirtle said. 

Rep appointments .. . 

WERE Cleveland: CBS Radio Spot 
Sales, New York. 

WEET Richmond, Va., and WOLO -TV 

Columbia, S. C.: Venard, Torbet & 

McConnell Inc., New York. 

WJCw Johnson City, Tenn.: Jack 
Masla & Co., New York. 

WBLY Springfield, Ohio: Burn -Smith 
Co., New York. 
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In the wake of airline strike 
Although radio -TV stations may lose some immediate 

billings, feeling is they'll recoup much by year end 

The tentative verdict on the cost to 
radio -TV advertising of the 44 -day air- 
line strike that ended Aug. 19 is that the 
net loss was significant but not across - 
the -board or permanent. 

Much of the estimated $4.5 million in 
airline billings that would have been 
placed during the strike will be im- 
mediately recovered through expanded 
back -to- service campaigns. And, over 
the long haul, monies not directly re- 
placed are expected to be substantially 
recouped as airlines strive to refill their 
depleted coffers through advertising. 

Representatives of two of the five 
struck carriers, National and Trans 
World Airlines, reported an immediate 
net decline in radio -TV billings, United 
and Northwest Orient said they could 
not immediately determine whether 

their post- strike advertising counterbal- 
anced strike losses, and the fifth struck 
line, Eastern, said radio and TV sta- 
tions will break even on their Eastern 
account by the end of the year. 

A sampling of several major sta- 
tion representatives pointed to radio as 
the least hit and felt that spot TV, 
though harder hit, will bounce back 
eventually. The grounded lines, which 
lost an estimated $8 million a day, de- 
pend to a great extent on spot TV to 
keep profits flying high. 

The reps said ad revenues from non - 
struck airlines did not appreciably cush- 
ion the strike losses because many mere- 
ly used already scheduled commercial 
positions to advertise the fact they were 
still flying. 

Billings estimates in the following 

summary unless otherwise stated are 
based upon 1965 third- quarter reports 
of the Television Bureau of Advertising 
and the Radio Advertising Bureau. 

Eastern Air Lines, New York. 
Broadcasters should at least break even 
because of Eastern's $4 million ad cam- 
paign, half of which is being allocated 
to radio -TV, according to Thomas En- 
glemann, Eastern account executive at 
Young & Rubicam, New York. The 
first five weeks of the post- strike cam- 
paign, which runs until the end of the 
year, will place advertising 175% above 
Eastern's normal rate. 

When the strike hit July 7, Eastern 
had already begun a reduced summer 
schedule in seven TV and nine radio 
markets. (Most airlines plan on heavy 
vacation traffic without heavy advertis- 
ing during July and August). It then 
cancelled all its radio -TV except for a 
couple of special sports TV programs in 
Atlanta. 

When the machinist's union ratified 
the strike settlement on Aug. 19, East- 
ern had already begun that morning a 
96 -hour radio flight of 1,770 one -minute 

How three of the lines came back on radio and TV 

VIDEO 

OPEN ON LINE -UP 
ON A/C AS SUN 
RISES (AT JFK) (7 
AM TAKE OFF) 

SHOW VARIOUS 
VIEWS OF EAST- 
ERN PLANES LIN- 
ING UP, TAKING 
OFF, LOADING, 
ETC. 

EASTERN JET TAKES OFF. 

AUDIO 

Eastern jets are on the 
wing again. 

If you were inconveni- 
enced while we were 
grounded, we can only 
say we're sorry. Now 
we're back where we be- 
long. Our jets are warmed 
up and so is our service. 
We're cleared for take- 
off. 

SUPER: SEE HOW 
MUCH BETTER AN 
AIRLINE CAN BE. 

UNIT 

VIDEO 

ROLL 60- SECOND 
VERSION, DC -8 
AIR -TO -AIR FOOT- 
AGE. 
(C- 209 -DC -8.60) 
SUPER: "FLY THE 
FRIENDLY SKIES 

Come join us and see 
how much better an air- 
line can be. 
(Super: Telop EASTERN 
plus local phone num- 
ber) 

ED AIRLINES 

AUDIO 

MUSIC: THEME, 58 -SEC- 
OND VERSION, FROM 
START OF SOUND 

The Eastern jet into the sun as an opener 

OF UNITED ". 
KILL SUPER. 
SUPER: "UNITED 
IS FLYING AGAIN ". 

KILL SUPER. 

SUPER: "FLY THE 
FRIENDLY SKIES 
OF UNITED ". 

ANNCR: (VO) United Air 
Lines is flying again. The 
strike is over. 
We know it created many 
hardships. You were 
greatly inconvenienced; 
you had to make exas- 
perating changes in your 
plans. We hope you have 
some idea how deeply 
we regret the many prob- 
lems. But now United is 
flying ... with more jets 
to more cities than any 
other airline. With Unit- 
ed people who say, "It's 
good to be back ". Who 
invite you once again to 
fly the friendly skies of 
United. Call us or your 
travel agent. And thanks 
for your understanding. 

NORTHWEST ORIENT (radio) 

ANNOUNCER: The strike is over! North- 
west Orient Airlines has resumed service. 
All Northwest offices are open -ready to 
help you with whatever travel plans you may 
have. If you find the Northwest telephones 
are busy -and you can't get through to res- 
ervations, just go directly to the airport - 
where you'll find space is available. Yes . 

Northwest Orient Airlines is flying again. For 
reservations, call your travel agent ... or 
Northwest -the Fan -Jet Airline. 

Yes ... the airline strike is over. North- 
west is back in business. Space is available 
on all flights. 
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LONGEST 
REACH 
IN 
DAYTON... 
WHIO-TV 

Your money does a lot of talking on WHIO -TV... goes out and reaches 
42 surrounding counties versus only 33 for our major competitor. 
We also outscore him with more daytime viewers, more prime time 
nighttime listeners, more prime time color programming.* 

If you want your money to talk, talk to WHIO -TV .. , longest reach 
in the Dayton area. 

*Source: ARB. Comprehensive Report of TV Circulation. The figures quoted are 
estimates and subject to the standard deviations inherent in the survey. 

QaO 
awHra l 

-*.roO> 
Represented by Petry 

rCox Broadcasting Corporation stations: WSB AMFMTV, Atlanta; WHIO AM.FM -TV, Dayton: WSOC AM.FM.TV, Charlotte; WIOD AMFM, Miami; ATVU, San Francisco.Oahland; WiIC 1V. Pittsburgh 
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Lubricant firms spending more in TV 

National and regional petroleum 
advertisers raised their combined in- 
vestment in network and spot TV 
to $49 million in 1965, a gain of 
13% over 1964, according to the 
Television Bureau of Advertising. 

The TVB report, which covered 
the companies' media investments 
for gasoline and automotive lubi- 
cants only, showed that TV ac- 
counted for a 79% share of the 

combined total of almost $62 million 
in television, magazines and news- 
papers. Radio was not included in 
the table of measured media spend- 
ing, it was pointed out, because fig- 
ures were not available from all 16 
companies. 

The Radio Advertising Bureau has 
reported that eight of the companies 
spent more than $15 million in the 
medium last year. 

GASOLINE & LUBRICANTS: Leading TV advertisers in 1965 

(Ranked by total TV investment, including companies and distributors)* 

1965 1965 % 
Company Spot TV Network 1965 Total 1964 Total Change 

Shell Oil $ 5,568,600 $ 4,985,900 $10,554,500 $ 7,712,300 -I- 37 
American Oil 3,574,600 2,416,100 5,990,700 5,337,000 + 12 

Gulf Oil 3,402.400 547,100 3,949,500 2.737,900 + 44 
Socony Mobil 1,289,500 2,350,200 3,639.700 5,018,300 - 27 
Phillips 2,740,500 - 2,740.500 2,381,800 + 15 
Humble Oil 1,035,000 1,611,600 2.646.600 3,998,600 - 34 
Sun Oil 1,228,300 1,406,200 2,634.500 3.210,400 - 18 
Stand. Oil of Ohio 2,447,600 - 2,477,600 1,872,400 + 32 
Texaco 835,500 1,620,200 2.455,700 3.031,100 - 19 

Sinclair 2,082,000 - 2,082,000 1,591,900 + 31 

Stand. Oil of Calif. 1,426,900 528,400 1,955.300 1.042,500 + 88 
Pure Oil 1,898,500 - 1,898,500 1,805.700 + 5 

Cities Service 959,600 825,900 1,785,500 1,077,200 + 66 
Atlantic 1,502,000 - 1,502,000 1,290,300 + 16 
Clark Oil 1,437,200 - 1,437,200 1,325,500 + 8 
Tidewater Oil 1,265,000 - 1,265,000 - +Inf. 

Totals: $32,723,200 $16,291,600 $49,014,800 $43,432,900 + 13 

Sources: Spot TV: TVB /Rorabaugh (gross time); Network N: TVB/ LNA -BAR (net time & pro- 
gram costs) 

GASOLINE & LUBRICANTS: Major media investments in 1965 

Leading TV advertisers (companies & distributors)* 

Company Total TV Magazines Newspapers Total TV 

Shell Oil $10.554,500 $ 187,000 $ 293,100 $11,034,600 96 
American Oil 5,990,700 161,800 1,786,500 7,939,000 75 
Gulf Oil 3,949,500 - 781,400 4,730,900 83 
Socony Mobil 3,639,700 - 484,000 4,123,700 88 
Phillips Petroleum 2,740,500 243,800 - 2,984,300 92 
Humble Oil 2,646,600 324,300 2,703,600 5,674,500 47 
Sun Oil 2,634,500 - 2,503,200 5,137,700 51 
Stand. Oil of Ohio 2,477,600 - 228,600 2,706,200 92 
Texaco 2,455,700 - 700,500 3,156,200 78 
Sinclair 2,082,000 - 648,100 2,730,100 76 
Stand. Oil of Calif. 1,955,300 - 665,100 2,620,400 75 
Pure Oil 1,898,500 - 91,500 1,990,000 95 
Cities Service 1,785,500 553,100 554,400 2,893,000 62 
Atlantic 1,502,000 - - 1,502,000 100 
Clark Oil 1,437,200 - - 1,437,200 100 
Tidewater Oil Co. 1,265,000 - - 1,265,000 100 

Totals $49,014,800 $1,470,000 $11,440,000 $61,924,800 79 

*Includes only gasoline and lubricants billings. 
Sources: Spot TV: TVB /Rorabaugh; Network TV: TVB /LNA -BAR 

Magazines: PIB; Newspapers: Bureau of Advertising. 
(net time & program costs); 

commercials in 21 markets announcing 
the resumption of service. Monday 
night (Aug. 22) radio was cut to 10 
markets and TV began in 17 markets. 
As with the other airlines, the back -to- 
service TV commercials were usually 
pre -strike shots of planes in flight with 
special voice -overs or superimposed 
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"headlines." 
Eastern's current five -week "phase 

two" of its 19 -week thrust is promoting 
"impulse vacation" with newspaper, 
transit, and outdoor advertising in ad- 
dition to its radio and television. The 
third phase will push Eastern's new DC- 
9 jet and the line's new route to 

Toronto, 
Eastern's 1965 summer billings were 

$1.25 million TV; $162,000 radio. 
National Airlines, Miami. The air- 

line was in a summer campaign in 13 
TV markets and four radio markets 
when the strike forced a cancellation of 
all its broadcast advertising according 
to an official at National's agency, Pap - 
ert, Koenig, Lois, New York. 

The night after the strike's end, Na- 
tional began a punch campaign of ID's 
in 16 TV markets and five radio mar- 
kets that was to end Sunday night (Aug. 
28). 

The commercials offered travel pack- 
ages, including a four -day weekend for 
$136. National plans a fall campaign, 
that may include funds above its ordi- 
nary fall radio -TV budget. National's 
present course represents a definite im- 
mediate loss to broadcast advertising 
with only the possibility of some recoup- 
ing during the fall camapign. 

National's summer radio-TV last year 
represented $1.42 million in spot TV 
and $139,000 in spot radio. 

Northwest Orient Airlines, Minne- 
apolis. According to account executive 
Donald Ittner of Campbell -Mithun, 
Minneapolis, the airline believes it's too 
soon to compute the radio-TV effects 
of the strike: "There may be some 
loss." Northwest is using only spot radio 
this year. 

Many of its radio commercials, nor - 
malley broadcast in 36 markets, were re- 
scheduled, Mr. Ittner said. Three -quar- 
ters of its schedule was retained during 
the strike in New York, Chicago, St. 
Paul -Minneapolis and Seattle, on -line 
cities for military flights to the Orient. 

On the last two -days of the strike 
period Northwest reactivated its normal 
one -minute and 30- second spots plus six 
extra commercials in 12 cities. The 
spots said Northwest would resume its 
civilian service shortly after the ex- 
pected end of the strike. 

By last Monday (Aug. 22) the car- 
rier was back to its normal 36- market 
schedule. Last July, August and Sep- 
tember it billed $445,000 in spot radio 
and $68,200 in spot TV. 

Trans World Airlines, New York. 
TWA cancelled all radio -TV in its 25- 
market summer line -up Carl Finkbeiner, 
the airline's director of media said. On 
the night of the strike setllement TWA 
began a 48 -hour spot radio thrust of 
10- second announcements in its major 
markets. No TV was employed. Last 
Monday, the carrier placed display ads 
in 10 on -line city newspapers and then 
resumed its normal cross -media adver- 
tising. TWA's agency is Foote, Cone & 
Belding, New York. 

Last summer TWA put $1.27 million 
in spot TV and $541,000 in spot radio. 
Mr. Finkbeiner said broadcasters have 
suffered a "definite loss" from TWA's 
grounding. 

United Air Lines, Chicago, through 
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Now local full -color 
television 

WXYZ -TV just became the only station in Michigan that 
can telecast all local programs in full color. We've just 
installed new RCA TK42 color cameras, a color film 
processor, color film and slide chains, full -color video Detroit. tape facilities -the works! Local color. One more reason 
why WXYZTV is the station to watch in Detroit. 

Only WXYZ -TV has it 
WXYZ -TV THE ABC OWNED TELEVISION STATION IN DETROIT REPRESENTED BY ABC SPOT SALES INC. 





an official of its agency, Leo Burnett, 
Chicago, said, "nobody will know about 
a net radio -loss from United until the 
year's end when we tally up dollars lost 
and recovered." 

When the strike began, United pulled 
its entire newspaper schedule, as much 
of its magazine schedule as possible, 
and all its TV- radio, which involved 
20's, 30's and 60's in 16 TV and 12 
radio markets. 

At the strike's conclusion, United be- 
gan a five -week "heavy -up" that added, 
for example, extra radio markets and 
the third TV station in some three -sta- 
tion markets where the line had only 
used two. 

After the five -week blast, United is 
to return to its normal advertising pace. 
The airline, however, may keep some of 
the stations and markets it added dur- 
ing the current build -up. 

United's billings last summer were 
$2.09 million in TV and $455,000 in 
radio. 

Newsmagazine expands 

Ivy League sponsorship 
In an attempt to reach areas where 

old Ivy grads have likely taken to roost, 
Time magazine this year is expanding 
its sponsorship of Ivy League football 
games from one station in New York to 
a total of six stations in six areas. 

Time, now in its seventh year as spon- 
sor on wCBS New York for nine games, 
is purchasing additional time for five 
games on each of the following outlets: 
WEDO McKeesport, Pa. (Pittsburgh); 
WQMR Silver Spring, Md. (Washington); 
WDOK Cleveland; WEEF Highland Park, 
Ill. (Chicago); and WPON Pontiac, Mich. 
(Detroit). Time's play -by -play an- 
nouncer will be Alex Kroll and han- 
dling color will be Bob DeLaney. 

Four schools are competing in the 
Ivy schedule, broadcast through fa- 
cilities of the Ivy Alumni Network, 
New Haven, Conn. The quartet in- 
cludes Yale, Harvard, Princeton and 
Dartmouth. 

High cost of politics 
The 1964 election cost the 

Democratic Party more than $200 
million, and the cost of campaign- 
ing is rising, President Johnson 
told a group of party leaders in 
Washington last week. The Presi- 
dent cited a five -minute TV spot, 
now costing $30,000, as an ex- 
ample of high campaign costs. He 
urged the meeting, formulating 
a "Dollars for Democrats" cam- 
paign, that it must seek out the 
small contributors -those contrib- 
uting from $1 to $10. 
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Putting their money where their market is 

Television Advertising Representa- 
tives Inc. is practicing what it 
preaches. The TV station represen- 
tative has bought time for a week- 
long campaign in Chicago and New 
York, starting today (Aug. 29) to 
sell spot TV. 

The cost of the campaign, which 
consists of a saturation schedule of 
20- second spot announcements on 
WCBS -TV New York and WBBM -TV 

Chicago, is reported to be more 
than $25,000. 

The commercial created by Dele- 
hanty, Kurnit & Geller, New York, 
and produced at Videotape Produc- 
tions, New York, spotlights a shep- 

Business briefly ... 
Colgate -Palmolive Co., through Ted 
Bates, both New York, has bought 
three programs in Four Star Interna- 
tional's first -run musical color series, 
Something Special, for presentation in 
10 markets over the next eight weeks. 

Datsun Motor Co., Los Angeles, divi- 
sion of Nissan Motor Corp., U.S.A., 
Secaucus, N. J., through Parker Adver- 
tising Inc., Palos Verdes, Calif., has 
started a four -month, $400,000 cam- 
paign for its cars and trucks. A major 
radio buy, keyed to specific dealer 
area strengths, reportedly calls for a 
total of more than 5,000 60- second 
spots. Print and outdoor also will be 
used extensively. Most of the promotion 
will be focused in western states. 

Hanes Knitting Division, Hanes Corp., 
Winston -Salem, N. C., is conducting a 
four -week color -TV campaign on four 
NBC -TV and eight ABC -TV daytime 
programs. Participations include 40 one - 
minute commercials weekdays in the 
10 a.m. to 4:30 p.m., EDT, periods 
through Sept. 9. Agency: N. W. Ayer 
& Son. Philadelphia. 

Renault Inc., New York, through Gil- 
bert Advertising Co., that city, is sched- 
uling a fall campaign for the 1967 Re- 
nault automobile. Campaign (estimated 
at $2.5 million) starts on Sept. 7 and 

herd relaxing in a pastoral setting 
with a TV set nearby. The voice - 
over says the commercial is aimed 
at advertisers and agency timebuyers 
in New York (Chicago) and adds: 
"Wouldn't it be a waste, if it ran 
nationally and some shepherd in 
Lonesome Gulch, Montana, saw it? 
With spot television, you can put 
your money where your market is." 

TVAR believes this is the first time 
a station representative has used TV 
to promote spots. The TV sched- 
ule will be supported by advertise- 
ments in consumer newspapers in 
New York and Chicago and in the 
broadcast advertising trade press. 

PUT YOUR MONEY WHERE YOUR MARKET IS. 

includes one -third spending in local 
dealer -cooperative advertising in radio - 
TV and newspapers. For TV, Renault 
has prepared a one -minute color com- 
mercial with dealer tie -ins. 

Chevrolet Division of General Motors 
Corp., Detroit, through Campbell - 
Ewald, that city, is renewing its spon- 
sorship in NBC Radio's News of the 
Hour for 48 weeks. Schick Safety Ra- 

Election coverage sold 

Two of the three television net- 
works have their election cover- 
age sold to sponsors the night of 
Nov. 8. 

CBS -TV has sold a one -quar- 
ter of its coverage to each of 
three advertisers -Magnavox, In- 
stitute of Life Insurance and Car- 
nation - with the remainder 
picked up by American Motors, 
Koratron and Carnation. 

NBC -TV has Xerox, Bulova 
and the Institute of Life Insur- 
ance, making the insurance or- 
ganization a participating sponsor 
on two networks that night. 

ABC -TV has not announced 
sales of its election coverage. 
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zor Co., Culver City, Calif., through 
Compton Advertising, Los Angeles, also 
bought into News on the Hour. 

General Mills, Minneapolis. plans to 
use spot TV in a number of markets 
to support heavy daytime and evening 
network participation for the introduc- 
tion of new Betty Crocker Chiquita 
banana cake and frosting mixes. Agen- 
cy is Needham, Harper & Steers, Chi- 
cago. 

New MSI service 

nears 30 clients 

A service that checks product distri- 
bution at top supermarkets reports that 
its station clients are on the rise only 
four months after first offering the re- 
ports to broadcasters. 

Media Survey Inc. (MSI), New York, 
said last week its surveys will go to a 
station client list that soon will near a 
total of 30 and said it expected to hit 
the 100 mark by the year's end. 

MSI, of which Sam Wyman is presi- 

Reliving the past 
The stirring sounds of the old 

West are heard. The call for a 
cavalry charge is blown. It's the 
nation's leading toy- maker, Mattel 
Inc., Hawthorne, Calif., setting 
the stage for another new product 
introduction on television. The 60- 
second spot, out of Carson /Rob- 
erts /Inc., Los Angeles, opens with 
Indian war whoops and cowboy 
yells and then cuts to children 
playing with Mattel's Winchester 
Crackfire rifle while on a visit to 
a reconstructed western ghost 
town. The spot is scheduled to be 
shown on network television in 
the fall. 
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dent, makes its in -store checks bi- 
monthly with reports to media within 
seven working days after the survey 
period. Unlike several other firms in 
the field. MSI prepares its reports for 
media clients, not manufacturers. 

Stations use the service as a sales 
tool to entice additional spot business, 
it was explained last week. Stations 
evolve an eligibility requirement for ad- 
vertisers to receive the information. 
WPAT Paterson, N. J. (New York), for 
example, requires an advertisers to place 
a minimum $12,000 worth of business 
over 52 weeks in order to receive the 
checking reports. WPAT, MSI officials 
said, has a list of some 10 clients using 
the plan. 

MSI noted that wptx(Tv) New York. 
using a similar plan, claimed it obtained 
more than $1 million in additional spot 
business in IO months. 

The Method Used In each city 
surveyed, the service selects the top - 
volume supermarkets that would ac- 
count for at least 50% of total vol- 
ume there. The number of supermarkets 
varies according to city, about 100 in 
most cities, hut 500 in the New York 
City area and 200 in Chicago. 

In late July, MSI, which says it 
offers its survey reports to any adver- 
tising medium. had eight station clients, 
but last week could list the call letters 
of a total of 17 stations, reporting 
wttc(Tv) Washington and WBNS Co- 
lumbus, Ohio, as the most recent to 
sign. Contracts are for a minimum of 
one year. 

The service checks the availability 
shelf display and position of products 
in supermarkets. It reports on distribu- 
tion (whether an item is in stock or 
out of stock), the number of items on 
the shelf, number of shelf facings, the 
shelf position, special displays and point 
of purchase. Its data is tabulated and 
reported via a computer operation. 

NAB code stands draw 

praise from BBB 

The National Association of Broad- 
casters' new code provision intended to 
eliminate advertising which disparages 
a competitior's products or services is 
being commended today (Aug. 29) by 
the Association of Better Business Bu- 
reaus International. The disparagement 
amendment goes into effect Sept. I. 

The ABBBI, made up of 131 bu- 
reaus in the U. S. and affiliates in other 
countries, has been concerned with the 
"increasing trend toward disparagement 
as the basis of advertising themes," ac- 
cording to President Victor H. Nyborg. 
He said the bureaus "could not be in 
fuller agreement" with the new code 
ruling. 

The new NAB code advertising stand- 
ards provide that "advertising could 

offer a product or service on its posi- 
tive merits and refrain by identification 
or other means from discrediting, dis- 
paraging, or unfairly attacking corn- 
petitors, other industries, professions or 
institutions." 

Mr. Nyborg reported that the BBB's 
have been cautioning advertisers that 
the "go-get-'em" advertising theme 
would result in a diminution of public 
credibility in the advertised message. 

FC &B takes 
look at CATV 
Agency feels CATV's 

'could' materially change 

TV's advertising patterns 

A concise status paper on community 
antenna television has been prepared by 
a major advertising agency which takes 
note of the possibilities that CATV 
might fragment audiences, harm mar- 
keting plans and curb television's flexi- 
bility. 

Foote. Cone & Belding's media de- 
partment in Chicago prepared the paper, 
a memorandum for the information of 
the agency's own people. It takes no 
position pro or con on the issues but 
reports observations of others. 

The memo said an advertising direc- 
tor for a major soft drink firm (unidenti- 
fied) felt that CATV's "leapfrogging" 
of station signals into distant markets 
would fragment the audience and dis- 
rupt local bottler promotions. The firm 
has 525 local bottlers, each with full 
control of the advertising budget for 
his area. If the promotion in one area 
were exposed elsewhere on CATV it 
would confuse the viewer, it was noted. 

Compulsion to Look The FC&B 
memo noted that one agency man has 
described CATV as a Pandora's box, 
full of "all kinds of strange, unfamiliar 
things, but you can't resist taking a look 
inside." 

The memo quoted him as saying: "In 
a relatively short time television has 
changed, influencing marketing concepts 
to the degress that much sales data have 
been correlated with marketing areas di- 
rectly related to TV coverage areas. 
Local budgets are based on TV -homes 
data, etc. The introduction of CATV 
would add much confusion to plans 
based on this kind of marketing." 

Television as it exists today offers a 
great deal of flexibility to advertisers 
with varying budget levels because na- 
tional, regional and local coverage is 
available to them, the FC &B memo con- 
tinued, but "CATV could change this 
situation considerably." 
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On August 28 
began buying 
what 

usually sell: 

pot Television. 

Our commercial schedule reaches New York and Chicago 
advertisers and agency time buyers. 

We bought it because we know that Spot Television lets you 
put your money where your market is. And lets us put our money where 
our market is. 

Our market goes home at night. And watches television there. 
And so our message literally will get them where they live. 

Television Advertising Representatives, Incorporated 

Representing: WBZ -TV Boston WJZ -TV Baltimore WTOP -TV Washington WBTV Charlotte 
WJXT Jacksonville KDKA -TV Pittsburgh KYW -TV Philadelphia KPIX San Francisco 
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Faint praise for Ford ETV plan 
TV networks take turn at bat as Pastore group 

turns from carriers for additional testimony; 

consensus: ETV should have `no sole support' 

The Senate hearing on the Ford 
Foundation plan to aid educational 
television through a nonprofit domestic 
satellite system ended last week with 
the apparent need for the foundation 
to furnish more details on finances and 
fund distribution if it expects the tele- 
communications industry to give the 
venture more than moral support. 

Representatives of the TV networks, 
like the communications carriers be- 
fore them, last week warmly endorsed 
the idea of bolstering educational tele- 
vision but also showed definite reluc- 
tance to go along with other aspects of 
the plan. All rejected the notion that 
the commercial networks should be- 
come the sole supporters of ETV. They 
all also complained of a lack of infor- 
mation about the bread -and -butter issue 

of who would pay how much to aid 
ETV. 

The Senate Communications Sub- 
committee hearing, headed by Senator 
John O. Pastore (D- R.I.), was held 
to "lay all the cards on the table" con- 
cerning the plan proposed by the foun- 
dation in a filing before the FCC 
(BROADCASTING, Aug. 1, 8). 

A subcommittee source later said the 
hearing had accomplished this objec- 
tive but had also pointed out that the 
proposal needs more detail. The source 
also indicated, as had Senator Pastore 
earlier, that the hearing might be re- 
sumed to get the views of the FCC 
and Director of Telecommunications 
James O'Connell on the complex con- 
troversy. FCC Chairman Rosel H. Hyde 
and Mr. O'Connell had testified earlier, 

NAEB's Hull NET's White 

ETV spokesmen wholeheartedly back Ford plan 
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but only to recount progress to date on 
satellite communications and to preview 
the issues that might be raised by the 
Ford Foundation proposal. 

Questions Raised The issues were 
given a full airing during the hearing but 
the decisions to resolve them are still 
pending. The issues raised by the foun- 
dation plan revolve mainly around who 
would establish a domestic satellite sys- 
tem-a nonprofit entity or one of the 
communications firms. However, para- 
mount among the considerations was the 
question of how the nonprofit group 
would raise the millions the foundation 
envisions for ETV. Another major prob- 
lem was also raised concerning who 
would make the decision on these is- 
sues -the FCC or Congress. The or- 
ganizations favorable to the foundation 
plan generally felt that the FCC had 
the authority to make the decision, 
while those who had reservations gen- 
erally favored a congressional solution. 
Senator Pastore also made it clear that 
Congress would reserve the right to act 
in any event. 

The common attitude among all the 
officers of the commercial netwolrks, 
whose appearance concluded this phase 
of the hearing, was that they would op- 
pose their becoming the sole support of 
ETV through the Ford nonprofit satel- 
lite. 

CBS President Frank Stanton stressed 
that the diversified support that has 
characterized American education must 
also apply to ETV. He said he empha- 
sized this because he felt that even the 
additional funds anticipated by the Ford 
proposal would be inadequate "for the 
unparalleled opportunity facing educa- 
tional television," and because a variety 
of support leads to a variety of controls, 
substance and functions. 

He said that the Ford plan, if the 
problems are ironed out and safeguards 
established, might prove to be a "giant 
step forward" in meeting the needs of 
ETV, "but we must be as certain as 
we can that it is a right step and that 
we are not lulled into accepting it as the 
only step," he said. 

Efficiency Questioned He also raised 
questions as to the efficiency of a single - 
purpose TV- satellite system and of an 
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CBS's Stanton NBC's Goodman 

Networks cool to acting as ETV's sole support 

inexperienced organization operating 
such a system. He also questioned 
whether such an organization should be 
given preference over an established 
firm, be given a monopoly and be given 
the right to charge premium rates. 

NBC President Julian Goodman re- 
iterated the network's stand that basical- 
ly supported the Ford concept but in- 
dicated that the network would also 
support any plan that could serve the 
objectives better. 

Everett H. Erlick, vice president and 
general counsel of American Broadcast- 
ing Co., whose firm also filed plans, re- 
jected on a technicality by the FCC, to 
establish a satellite system, came the 
closest to backing the Ford plan. He 
said ABC welcomed the Ford plan, 
commended the foundation for its will- 
ingness to undertake the venture and 
supported it in principle. "Pending a 

review of all its details, it is fair to say 
at this time that ABC would look favor- 
ably on the implementation of the Ford 
proposal...." However, he joined Dr. 
Stanton and Mr. Goodman in opposing 
the suggestion that commercial TV 
should be the sole support of ETV. 

The Ford Foundation plan received 
the wholehearted support, however, of 
John F. White, president of National 
Educational Television, and Richard 
B. Hull, chairman of the joint board 
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of directors of the National Association 
of Educational Broadcasters. Both, 
however, stressed that the Ford plan, 
could not meet the financial needs of 
ETV by itself, even if it realized all the 
savings and provided the funds to ETV 
it envisioned. 

Mr. White said that although the 
plan might not be perfect in every re- 
spect, it was the best answer yet and 
challenged others to come up with a bet- 
ter answer. He said that last year NET 
had spent $9 million, $6 million of 
which came from the Ford Foundation, 
to provide its affiliated stations with five 
hours a week of new program material. 
However, he added this was far from 
adequate and that additional resources 
were urgently required. 

Seen as a Start Mr. Hull called the 
foundation proposal "at least the be- 
ginning of a solution to the financial 
difficulties which have brought educa- 
tional television to its present cross- 
roads." These crossroads, he said, 
pointed either to a continued struggle 
by dedicated people for simple survival, 
or toward full expression in terms of 
program service. He said that, thus far, 
noncommercial broadcasting has fallen 
far short of original hopes. Mr. Hull 
observed that the $30 million the Ford 
Foundation estimates would be funneled 
to ETV by its satellite plan would be 

ABC's Erlick 

but 10% of the system's need. The 
plan, he added, was but one answer to 
a three -dimensional problem. 

Senator Pastore also suggested for 
the first time the idea of government 
ownership of such a domestic satellite 
system that would operate under the 
principle of the Tennessee Valley Au- 
thority to provide benefits to the en- 
tire public. The suggestion drew the 
instant opposition of the three net- 
work representatives. 

The Ford Foundation proposal was 
also the subject of the Today program 
on NBC -TV Wednesday (Aug. 24). 
McGeorge Bundy, president of the 
foundation; James McCormack, chair- 
man of the Communications Satellite 
Corp.; Senator Pastore; Senator Warren 
G. Magnuson (D- Wash.), chairman of 
the Commerce Committee and author 
of the Educational Television Facilities 
Act, and Mr. White of NET were in- 
terviewed on the program. 

Generally the participants covered 
ground already covered during the 
hearing. However, Mr. Bundy said the 
foundation and the American Telephone 
& Telegraph Co., which had disputed 
some of the foundation's financial esti- 
mates, would meet to discuss these 
differences. "We are not concerned 
about the cost of one system against 
another," he said, "but whether this 
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will aid the nation." He also said the 
foundation was extremely happy with 
the reaction the proposal had received 
in the three weeks since it was made 
public. "We were not pushing one pro- 
posal. We sought to promote discussion. 
This we have done," he observed. 

On the program, Senators Pastore 
and Magnuson also commented that 
they felt the support of ETV should be 
broad -based rather than limited to one 
source because the foundation's efforts, 
even if successful, would not be enough. 

FCC's Johnson 
still `enigma' 
But an interview reveals 

his interests, and desire 

to consider all approaches 

Two months after his appointment to 
the FCC, Nicholas Johnson remains 
something of an enigma to his colleagues 
and the communications industry. His 
position on controversial issues, remains 
unstated. But his approach to problems 
is becoming clear. And it's evident that 
to him, it's not so much the specific 
question that's up for a vote that counts 
but the gestalt. 

It's important, he said in an interview 
last week, to examine a problem "in 
its total context," to look at all related 
questions. "We also need to examine 
problems in terms of where we want to 
be 20 years from now and of what we 
need to do now to get there." 

The Ford Foundation proposal for 
establishing a nonprofit corporation to 
operate a domestic communications 
satellite system raises, he said, "in a 
creative and constructive way" a host 
of issues concerning domestic -satellite 
ownership and the funding of public 
service programing. The foundation - 
proposed corporation would service com- 
mercial television and turn over its 
profits to educational television. 

"But it would be useful in dealing 
with such issues to consider all the 
reasonable alternatives that are avail- 
able to reach goals that the proposals 
are designed to reach, and to consider 
issues in their broadest possible con- 
text," he said. 

Priorities Commissioner Johnson, 
who in his previous job as chief of the 
Federal Maritime Commission gained 
a reputation as an aggressive adminis- 
trator who was less than impressed with 
traditional ways of doing things, said he 
feels the commission should attempt to 
anticipate problems. He doesn't like to 
be made aware of problems by suddenly 
finding them in his "in" basket. 
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"lt would be useful," he said. "to set 
up a priority list of what we believe 
will be the most pressing problems con- 
fronting the nation in the field of com- 
munications for the rest of the century 
-and to take them up, one at a time." 

After his still short period of service 
on the commission, he sees the major 
issues confronting the commission as 
important as any domestic issues facing 
the nation. (And the "trivial ones," he 
feels, are as trivial as any to he found 
at any government agency.) 

What are some of the issues he would 
put on the list? In no particular order, 
they would include: 

"All ramifications" of the question 
of economic concentration. This would 
involve such matters as the proposed 
merger of International Telephone and 
Telegraph Corp. and ABC and the com- 
mission's proposal to curb the entry of 
multiple TV- station owners into the top 
50 markets. 

The exploding technological revo- 
lution in communications. What are the 
economic, social and potential implica- 
tions of the changing technology? And 
what should government's role be in 
encouraging research and development? 

Financing and support of public - 
service programing. The Ford Founda- 
tion proposal would be considered in 
this connection. So might proposals that 
have been advanced for an excise on 
television sets or for other tax -based 
funding. What might the commercial 
networks' role be in providing noncom- 
mercial programing? 

Spectrum usage. What are the pres- 
ent requirements for spectrum space, 
and what will they be in, say, 1980? If 
the demand is greater than the supply, 
what system should be used in allo- 
cating the available space? 

International implications for corn- 

Stations offer training 
A Broadcast Skills Bank, de- 

signed to recruit, train and employ 
minority-group manpower for 
careers in broadcasting has been 
established in the Delaware Valley 
area 

Cooperating in the venture are 
the Television and Radio Adver- 
tising Club of Philadelphia, the 
Philadelphia Urban League and 
local radio and TV stations. 

Instrumental in organizing the 
project were Fred Walker, general 
manager of KYW -TV; John O. 
Downey, vice president and gen- 
eral manager of wcnu; and David 
C. Croninger, vice president and 
general manager of wtr, all Phil- 
adelphia. 

The stations' local efforts will 
parallel network activity on the 
national level. 

munications. This would involve the 
prospect of direct broadcast via satel- 
lite. 

Commissioner Johnson would like the 
communications industry's help in at- 
tacking such problems. "Everybody 
would work on this together," he said. 
"Everybody would benefit in consider- 
ing the implications of problems at the 
present time and what they may lead 
to in 20 years." 

He would have the commission liter- 
ally provide a "hall" where industry rep- 
resentatives could participate in formu- 
lating and studying the issues. But taking 
note of where the buck stops and re- 
sponsibility for viewing the total con- 
text lies, he said, "the commission 
shouldn't be loathe to initiate discussion 
and advance solutions." 

A busy week 

in CATV market 

The sale of three CATV systems in- 
volving 11,500 customers and $3 mil- 
lion was announced last week -one of 
the busiest weeks in recent CATV sales 
history. 

The major acquisition was of the 
Georgia TV Cable Co., a group opera- 
tion, by GT &E Communications Inc. 
for a reported price in excess of $2 mil- 
lion. GT &E Communications is a sub- 
sidiary of General Telephone & Elec- 
tronics Corp. 

Georgia TV Cable, owned princi- 
pally by Allan J. McDonald, serves 
8,000 customers in 14 communities in 
eastern Georgia. They are: Athens, 
Toccoa, Sandersville, Tennille, Cochran, 
Hawkinsville, Lyons, Vidalia, Eastman, 
McRae, Hazelhurst, Fitsgerald, Helena 
and Ocilla. Georgia TV Cable was 
established in 1962. Its affiliated com- 
panies are Toombs County TV Cable 
Inc., Athens TV Cable Inc. and Toccoa 
TV Cable Inc. 

The acquisition by GT &E Commun- 
ications brings to 24 the number of 
CATV systems owned by that company. 
Of these, 17 (including the 14 just ac- 
quired) are operating, three are under 
construction. GT &E's systems are in 
western Pennsylvania, Indiana, Michi- 
gan and Washington. 

The two other sales involved the 
Fayetteville, N.C., CATV system and 
the Emporia, Kan., cable company. 

The Fayetteville system, serving 2,000 
subscribers and with the final 90 miles 
of its 150 -mile plant completed early 
this month, was bought by Meredith - 
Avco Inc. The price was understood 
to be in excess of $500,000. 

The Fayetteville system, principally 
owned by Derwood Godwin and asso- 
ciates, was established late in 1964. It 
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"Hey, buyer! 
Hire Mack and Myer 

MCMLXIII Trans -Lux Television Corporation All Rights Reserved 

Hire them for what? For laughs! Pure, unadulter- 
ated, bellyshaking laughs! These two buffoons are 
right in tune with the modern madness for wild sit- 
uation comedy. And they're all set to riot with 200 
111/2- minute hilarious stories filmed exclusively for 
TV. Alias Joey Faye and Mickey Deems, they and 
their many guest stars are all tops in comedy. And, 
they're ready to work- morning, afternoon or eve- 
ning -for you and your advertisers. So don't just sit 
there, hire them! 

Call, wire or write for an audition print. 

MACK AND MYER FOR HIRE 

200 11'/, min. programs 

BROADCASTING, August 29, 1966 

RANS -ICN 
TELEVISION CORPORATION 

625 Madison Avenue, NEW YORK, N.Y. 10022 PLaza 1 -3110 CHICAGO HOLLYWOOD 

Trans -Lux Television International Corporation Zurich. Switzerland 
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provides nine TV channels plus an edu- 
cational TV from Chapel Hill, N.C. 

With the Fayetteville system, Mere- 
dith -Avco, equally owned by Meredith 
Publishing Co. and Avco Corp., both 
group broadcasters, owns or has in- 
terests in 15 cable television systems, 
serving 25,000 subscribers in eight 
southeastern states. 

The five -year -old Emporia system 
serving 1,500 customers was sold by 
William L. White, publisher of the 
Emporia Gazette to Oregon CATV 
Inc., a multiple CATV group owner 
which is owned by Memorial Drive 
Trust, the employes pension fund of 
Textron Inc. The price was calculated 
to be about $500,000. 

Oregon CATV owns cable systems at 
LaGrande, Baker and Union in that 
state and in Woodward, Okla. The 
Oregon CATV's serve 6,000 customers; 
the Woodward cable system, 2,200. 
Broker was Daniels & Associates. 

Final action on FCC, 

FTC appropriations 

Congress last week gave final approval 
to a $14 billion independent offices ap- 
propriations bill that included funds for 
the FCC and the Federal Trade Com- 
mission. 

The action came on a Senate voice 
vote which sent the bill, worked out in 
a Senate -House conference, to the 
White House. Both houses of Congress 
had previously agreed that the FCC 

appropriation request be reduced to re- 
main the same as in the previous fiscal 
year. That amount totaled $17,338,500 
for the fiscal year that began July 1, 
a reduction of $181,500 in the FCC 
request. 

The conferees agreed on an appropri- 
ation of $14 million for the FTC, 
$9,000 less than the agency had asked 
for. The amount was, however, $135,- 
000 more than the FTC received last 
year. 

The FCC, which received the same 
amount as last year, will have to absorb 
the funds to meet the salary increase 
by curtailing some programs. 

Examiner upholds KPOL 

in unfair -labor case 

Radio station KPOL Los Angeles, 
picketed for the last 16 months by a 
striking talent guild, was cleared last 
week of unfair- labor -practice charges 
filed against it. In a recommended order, 
National Labor Relations Board Trial 
Examiner Arthur M. Goldberg, who 
tried the case last spring, dismissed the 
complaint that the station discrimi- 
natorily fired four announcers because 
of their union activities. 

The charge was lodged by the Amer- 
ican Federation of Television and Radio 
Artists, which has been striking the 
station since April 2, 1965. KPOL main- 
tained that the announcers had been 
replaced because of a change in the 
station's operation towards automation. 

Translators up the CATV ante in Cumberland 

For the last year, Potomac Valley 
TV Co., the CATV system in Cum- 
berland, Md. -one of the oldest and 
largest in the nation (founded in 
1951 and now claiming 18,000 sub- 
scribers) -has been thinking of re- 
vising its plant from its present five 
channels to 12. But it was only when 
TV translators began operating in 
the area and throwing interference 
into subscribers' receivers that it was 
determined to move ahead with the 
revised facility. 

Three months ago, three VHF 
translators began operating in down- 
town Cumberland on channels 2, 4 
and 5. These are three of the five 
channels Potomac Valley uses to 
bring programs to its customers. The 
interference became intolerable, af- 
fecting almost one -third of Potomac 
Valley's subscribers. Although the 
CATV firm's engineers installed 
shielding in the receivers of corn- 

plaining customers, the results were 
not satisfactory. 

Last week, the Cumberland CATV 
officially reported that it plans to go 
"all- band" as soon as possible. It 
plans to spend $1 million on a 12- 
channel system. It proposes to in- 
crease its service by bringing to its 
subscribers not only the current five 
channels, but also additional ones, 
from Washington, Baltimore, Al- 
toona and Johnstown, both Pennsyl- 
vania and Harrisonburg, Va. 

Besides the three VHF translators 
in downtown Cumberland, there are 
two other VHF translators operating 
in the city, three UHF translators 
broadcasting from a mountain top a 
few miles outside the city, and three 
additional VHF translators operating 
in Wellersburg, Pa., a few miles 
away. None of these however, cause 
insurmountable interference prob- 
lems. 

Fund bill for co -ops 

serving CATV stymied 

An administration proposal that 
would have extended additional funds 
to rural telephone co- operatives that 
serve as carriers for CATV systems has 
been blocked by a deadlocked House 
Agriculture subcommittee. 

Representative Harold D. Cooley 
(D- N.C.), chairman of the parent Agri- 
culture Committee, said that if the stale- 
mate is not broken a comprehensive 
study of the financial needs of the rural 
electric co- operatives will be undertaken 
in order to find the funds sought in the 
controversial bill. 

The rural CATV funds were included 
in an administration -drafted plans to 
establish two federal banks to supple- 
ment Rural Electrification Administra- 
tion funds to rural electric and tele- 
phone companies. The plan was 
endorsed by Agriculture Secretary Or- 
ville Freeman and rural co -ops but ran 
into stiff opposition from private power 
companies and some congressmen. 

The bill originally came up before 
the full Agriculture Committee, but 
when a deadlock developed there, the 
group voted to send it to a subcommit- 
tee in the hope that a compromise might 
be worked out. However, the subcom- 
mittee split evenly on whether to ap- 
prove or reject the bill. 

In the Senate, Senators John Sherman 
Cooper (R -Ky.) and Ross Bass (D- 
Tenn.) have introduced a revised ver- 
sion of a similar bill they offered earlier 
this year and the Subcommittee on 
Rural Electrification and Farm Credit is 
conducting hearings on the measure. 

Station owner acquires 

15th newspaper 

Ridder Publications Inc., group news- 
paper publishing company that also 
holds broadcast properties, gained its 
15th newspaper with the acquisition of 
the Gary (Ind.) Post- Tribune, it was 
announced last week. Not included in 
the transaction was WLTH Gary, ac- 
quired by the newspaper corporation 
two years ago. Terms of the sale of the 
evening and Sunday newspaper, with a 
circulation of 68,000, was not made 
public. 

The Gary purchase was made by 
Northwest Publications Inc., a subsid- 
iary of Ridder Publications (B. H. Rid- 
der Sr. and family). Besides newspapers 
in New York City, and in California, 
Minnesota, North and South Dakota, 
Rider owns WDSM -AM -TV Superior, Wis. 
(Duluth, Minn.); 26.5% of WCCO -AM- 
TV Minneapolis -St. Paul, and KsDN Ab- 
erdeen, S. D. 
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BIG THINGS ARE `' fg 
HAPPENING IN 

MID -PENNSYLVANIA: 

a 

.. AND 
WJAC -TV 

DOMINATES 
THE MIDDLE! 

...5 BIG DAMS CREATE AN 

OASIS IN WATER -SHORT EAST 

SERVING MILLIONS FROM 
ATOP THE ALLEGHENIES 

Represented Nationally by 

HARRINGTON,RIGHTER 

& PARSONS, INC. 
Affiliated with WJACAM -FM 

The Johnstown TribunaDamocrat Stations 

BROADCASTING, August 29, 1966 

Pure, soft water in abundance 
gives this area a bright future. 
In addition, industrial dams as- 
sure production uninterrupted 
by water shortages. Also huge 
areas are being dammed for rec- 
reational purposes. Mid -Penn- 
sylvania is alive . . . and green. 
WJAC -TV serves 259,000 homes 
in this market . . . America's 
43rd largest . . . with the only 
full color facilities in mid and 
western Pennsylvania. 
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Week's station sales: $7 million 
Avco's $4.4 million transaction involved AM and FM; 

TV buys: McLendon in Dakota, Chalk in Puerto Rico 

There were more than $7 million in 
four station sales approved by the FCC 
last week, but the biggest one, $4.4 
million, involved an AM and FM only; 
the other three were television stations. 

The major sale was Avco Broad- 
casting Corp.'s purchase of KYA and 
KotT(FM) in San Francisco. 

Other approvals: McLendon Corp.'s 
buy of KCND-TV Pembina, N.D.; O. Roy 
Chalk's purchase of WTSJ (TV) San 
Juan, P. R., with its two satellites, and 
Medallion Pictures Corp.'s acquisition 
of WDTV(TV) Weston, W. Va. 

The Avco $4.4 million purchase 
gives that group broadcaster its fourth 
radio property; it already owns 
WLW Cincinnati, WWDC -AM -FM Wash- 
ington and WOAI San Antonio. It also 
owns television stations WLWT(TV) Cin- 
cinnati, WLwc(Tv) Columbus and 
wt.wD(TV) Dayton, all Ohio; wt.WI 

(TV) Indianapolis and WOAI -TV San 
Antonio. 

KYA, founded in 1926, operates full - 
time on 1260 kc with 5 kw day, and 
i kw night. Ko9T began in 1959 on 
93.3 me with 15 kw. 

Commissioners Robert T. Bartley and 
Kenneth A. Cox dissented to the grant; 
Commissioner Nicholas Johnson con- 
curred in the result. 

Avco bought the San Francisco sta- 
tions from Churchill Broadcasting 
Corp. (Clinton Churchill) which 
bought the Bay Area stations from 
Bartell Media Group in 1962 for $1.25 
million. Churchill at one time owned 
WKBW -AM -TV Buffalo, N.Y., sold in 
1961 to Capital Cities Broadcasting 
Corp. for $14 million. 

McLendon's First The McLendon 
acquisition of channel 12 KCND -TV 
which also serves Winnipeg, Manitoba 

WAPA -TV San Juan readies new facilities 

In early November, WAPA -TV San 
Juan, P. R., will move into new quar- 
ters, turn on its color equipment and 
start beaming a signal from a new 
tower, 1,049 feet above ground. The 
tower, studios, offices and equipment 
are part of a $2.5 million expansion 
program aimed at all- island coverage. 
The Dresser -Ideco tower cost about 
$1 million. 

Norman Louvau, president of 
WAPA -TV Broadcasting Corp., a sub- 
sidiary of Screen Gems Inc., said 
tests from the new tower show the 
station will cover two -thirds of the 

island's 400,000 TV homes. WOLE- 
ry Aguadilla, P. R. (partially owned 
by Screen Gems), WAPA -TV's affiliate, 
covers the remaining one -third of the 
TV homes. WAPA-TV'S test signal, 
Mr. Louvau added, has also been 
shown to be clearly in range of the 
5,000 TV sets on the Virgin Islands 
of St. Thomas and St. Croix. 

The new WAPA -TV studio -office 
complex will consist of a large multi- 
story building connected to four 
smaller buildings (see above). The 
station will be equipped by RCA for 
full color. 
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in Canada, is on a lease basis -68 
months for $850,000 with an option to 
buy at $500,000. It is McLendon's 
first operating TV property; the group 
broadcaster already owns five AM -FM 
stations in that many cities and two 
FM outlets in two cities. 

McLendon stations: KLIF and KNUS- 
FM Dallas, KILT and KOST -FM Houston, 
KABL -AM -FM Oakland, Calif.; WYSL- 
AM-FM Buffalo, N. Y.; WNUS -AM -FM 
Chicago; KGLA(FM) Los Angeles (to 
be the nation's first want -ad -only sta- 
tion, under call letters KAns[FM] re- 
quested of the FCC), and WDTM(FM) 
Detroit. 

Although there were no dissenting 
votes, there was some concern ex- 
pressed by some of the commissioners 
over the lease arrangement; the fear 
that the McLendon's might have de 
facto voice in legal control of the sta- 
tion. Commissioner Kenneth A. Cox, 
however, abstained from voting. 

The McLendon purchase was the 
third action involving the contemplated 
merger of the Polaris Corp. with J. B. 
Fuqua's Natco Communications Corp. 
(BROADCASTING, Dec. 20, 1965). 

The commission previously had ap- 
proved the transfer of WFAI Louisville 
from Polaris to station broker Edwin 
Tornberg and his associates under a 
lease agreement for $258,000 plus an 
option to buy (BROADCASTING, July 4); 
last week it approved the sale of KPLS 
Santa Rosa, Calif., from Polaris to 
Joseph Stamler and wife for $120,000. 
Mr. Stamler is executive president of 
Polaris. 

Pending Still pending FCC approval 
is the transfer of Polaris' wrvw(rv) 
Evansville, KTHI -TV Fargo and KXOA- 
AM-FM Sacramento to Natco. Natco 
was acquired last year by Mr. Fuqua 
who placed two TV stations he owned, 
WJBF(TV) Augusta, Ga., and KTVE(TV) 
El Dorado, Ark., into the company. 
Natco also is engaged in the produc- 
tion of clay structural products. Polaris 
also has extensive interests in leasing, 
warehousing and real estate. 

The Natco -Polaris merger involves 
the exchange of stock valued at $3.85 
million, with Natco the surviving cor- 
poration. 

Kctvo-TV, which began operating in 
1960, is affiliated with ABC and NBC. 

In Puerto Rico, Mr. Chalk, princi- 
pal owner of an airline, a city bus 
transportation system, and a newspaper, 
acquired WTSJ(TV) San Juan and its 
satellites, WPSJ(TV) Ponce and WOMz 
(TV) Mayaguez from Julio Ortiz and 
Clement L. Littauer. The consideration 
was $669,825 plus 27,900 shares of 
stock in Trans -Caribbean Airways Inc., 
valued at $425,275, and the assumption 
of obligations amounting to $245,372. 

Mr. Chalk last year bought wRSJ- 
AM-FM Bayamon, P. R., from the same 
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Stay up front with the NBC Owned Stations 

One sure way to stay up front is to keep up with the 

younger generation. 
In Washington, NBC -OWNED WRC -TV has been doing 
it for years with IT'S ACADEMIC, a weekly quiz battle - 
in color -among high schools in the capital area. 
So keen is the rivalry that teams show up escorted by 

bands, cheerleaders, mascots and rooting sections. 

Washington adults were delighted by this evidence that 
youngsters could hail mental triumphs as ardently 
as gridiron victories. In fact, the program's popularity 

inspired NBC OWNED TELEVISION STATIONS in New 

York and in Chicago to present their own weekly 

editions Of IT'S ACADEMIC. 

Since NBC -OWNED STATIONS are traditional trend- 

setters, the time could well be coming when rooters 

throughout the nation will have to learn chants of 

Think, Team, Think! and We Want An Answer! 

In September, all editions of IT'S ACADEMIC begin a 

new season to the cheers of enthusiastic audiences. 
Your turn to cheer. 

Represented by NBC Spot Sales 

WNBC TV New York! WRC -TV, Washington, D.C. / WKYC -TV, Cleveland! WMAQ -TV Chicago! KNBC, Los Angeles 
OWNED 
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two men. In addition to Trans- Carib- 
bean Airways, Mr. Chalk owns Wash- 
ington's D.C. Transit Co., and New 
York's Diario -La Prensa, a Spanish - 
language newspaper. 

WTSJ went on the air in 1964 and 
operates on channel 18; wGMZ is on 
channel 16 and wPSJ is on channel 14. 

Distributor into TV Medallion Pic- 
tures Corp., which owns theatrical and 
TV distribution rights to 900 feature 
films, is purchasing wDTV(TV) Weston, 
W. Va., from Thomas P. Johnson, 
George W. Eby and J. P. Beacom for 
$571,720. This is Medallion's first 
entry into TV station ownership. The 
company is headed by B. R. Schrift 
as president. 

Mr. Johnson is an attorney and prin- 
cipal owner of the Pittsburgh Pirates 
baseball team; Mr. Beacom is owner 
of wvvw Grafton, W. Va., and 50% 
owner of WBUT -AM -FM Butler, Pa. 

WDTV operates on channel 5 and has 
an ABC affiliation; it started operating 
in 1960. Commissioner Bartley ab- 
stained from voting. 

Radio's need 

for personnel 
Illinois school's pilot 

course studied by NAB; 

idea may be expanded 

Small -market broadcasters, many of 
them crying for qualified personnel, are 
looking hopefully toward Wabash Val- 
ley Junior College in Mount Carmel, Ill., 
where a pilot program to prepare stu- 
dents for careers in radio will begin 
next month. 

The five -semester program was de- 
veloped by officials of the college, area 
educators, the National Association of. 
Broadcasters and the Association for 
Professional Broadcasting Education. 
About 15 to 20 students are expected 
to sign up for the initial program, which 
will include courses in newswriting, ad- 
vertising and copywriting, electronics 
and on- the -job training. They will also 
receive a broad liberal arts background. 

The NAB's Small Market Radio Com- 
mittee, at its inaugural meeting last May, 
cited the need for such programs in 
junior colleges. Wabash Valley's pro- 
gram will be studied by other schools 
and if it is successful, NAB officials 
hope to interest other colleges and the 
American Association of Junior Col- 
leges in establishing similar programs. 

Dr. Harold Niven, assistant to the 
NAB president and one of the partici- 
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Participating in the Aug. 18 session 
where the pilot radio curriculum for 
Wabash Valley Junior College was 
developed were (seated, l -r): Jack Har- 
gett, director of technical courses at 
the college; Dr. Harold Niven, assist- 
ant to the president, NAB, and exec- 
utive secretary of APBE; Mrs. Vera 
Lauglin, dean of the college, and Dr. 
Hugh V. Cordier, chairman of radio- 

pants who drafted the Wabash radio 
curriculum, said one of its major fea- 
tures will be in "going beyond just pre- 
paring a student to get his first -class 
operator's license. A student getting his 
first ticket will also be able to maintain 
the equipment." 

Although not all the students will get 
that far, all of them will have their 
third -class licenses before they begin 
their field work. Students who show 
an aptitude for electronics will continue 
course work leading to the first -class 
license. 

Students will get three hours each of: 
introduction to broadcasting, radio 
newswriting, and radio advertising and 
copywriting. They will have 12 hours of 
on- the -job training at area radio stations. 
This latter category includes a weekly 
seminar to evaluate their progress and 
analyze what they have learned from 
station management. 

In addition to the 21 hours of radio - 
only courses, the student will get 40 
hours of liberal arts. John Hurlbut, 
wvmc Mount Carmel, a member of the 
NAB Small- Market Radio Committee, 
and a participant in the development 
of the program, said: "We're looking 
for people with some liberal arts train- 
ing to go along with their technical 
knowledge, because today's beginners 
are required to do air work as well as 
handle operational duties." 

WVMC and wsAB(FM) Mount Car- 
mel will provide internships for some 
of the students. Others will be placed 
at stations within 50 miles of the school. 

television department, University of 
Illinois, past president of APBE; 
(Standing, 1 -r): John Hurlbut, WVMC 
Mount Carmel; Mrs. Louise Williams, 
WSAB(FM) Mount Carmel; Vilas 
Woods, county superintendent of 
schools; Robert Bowen, district super- 
intendent of schools, and Alvin M. 
King, NAB director of state associa- 
tion liaison. 

Court says no 

to the FCC 
Appeals court's injunction 

supplants earlier stay 

in San Diego CATV case 

A West Coast panel of federal judges 
last week told the FCC it could not im- 
pose a stop to the growth of two San 
Diego CATV systems, but they couched 
their "interlocutory injunction" care- 
fully. 

The Ninth Circuit Appeals Court 
panel told the FCC that because of the 
irreparable damage a commission order 
against the CATV's might cause, the 
FCC's command for them to cease add- 
ing subscribers cannot be allowed to 
stand -at least until the CATV's appeal 
can be heard by the court. 

It all started last month when the 
FCC told four operating CATV sys- 
tems in sections of San Diego that 
they should curb their expansion until 
after it held a hearing on a complaint 
by KFMB -TV San Diego that the CATV 
operations were adversely affecting San 
Diego's TV stations (BROADCASTING, 
July 25). 

All four of the systems were operat- 
ing before Feb. 15, the effective date of 
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The RICK SHAW 
'fk SHOW )4` 

Now!... 60 Minutes 

7-8AM 

Latest recorded hit tunes, top name talent, 
celebrity interviews, school news and views, 
news and sports headlines, time and 
weather information, choreographed dance 
and exercise routines and special daily sur- 
prises make up the fast -paced format of 
South Florida's most popular young adult 

television program. 

TAKE TEN wul SEE 
WLBW -TV, MIAMI, FLORIDA 

AFFILIATED WITH WCKY 50 XVI CINEINNAT, OHIO 
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the FCC's Second Report and Order 
bringing all CATV's under FCC juris- 
diction. One of the rules in the order, 
which was issued March 8, prohibits 
CATV systems from importing TV sig- 
nals beyond their grade B contour into 
any of the top 100 markets. San Diego 
ranks 54th. 

The FCC's July 25 order barred the 
CATV's from relaying Los Angeles TV 
signals into areas that were not being 
served on Feb. 15. The commission 
allowed the Los Angeles signals to be 
provided, however, to pre -Feb. 15 cus- 
tomers and to new subscribers in the 
pre -Feb. 15 areas. It also said that in 
new areas of the systems, the Los 
Angeles TV programs could be served 
only to those customers who had signed 
for service before Feb. 15. 

Where the CATV's expand into new 
areas of the city, the FCC said, cus- 
tomers may receive only the San Diego 
TV stations. 

The Companies Involved The com- 
mission's stop orders were directed at 
Mission Cable TV Inc. and Pacific 
Video Cable Co.. both of El Cajon; 
Southwestern Cable Co., San Diego; 
Rancho Bernardo Antenna Systems Inc., 
La Jolla, and Poway Cable TV, Poway, 
Calif. The last two were deleted from 
the complaint when the first was found 
to be serving a real- estate development 
and adding new subscribers only when 
new homes were built: the other 
reached an agreement with KFMB -TV. 

The remaining three CATV's filed an 
appeal against the FCC's order to the 
U. S. Court of Appeals for the Ninth 
Circuit. They also asked for and re- 
ceived a temporary restraining order 
from Circuit Judge Walter Ely in Los 
Angeles (BROADCASTING, AUg. 18). 

At the request of the FCC, a hear- 
ing was held in San Francisco last 
week before Circuit Judges Frederick 
G. Hamley, James W. Browning and 
Ben. C. Duniway. Arguing for removal 
of the restraining order was Daniel R. 
Ohlbaum, FCC deputy general counsel, 
and Charles Miller, for KFMB -TV. Argu- 
ing for continuance of the judicial stay 
were Arthur W. Scheiner, for South- 
western Cable Co.. and Robert L. 
Heald, for Mission Cable TV and Paci- 
fic Video Cable. 

In their ruling Aug. 23, one day after 
the argument, the three appeals judges 
found that Southwestern might be 
forced to suspend all operations if it 
was required to abide by the FCC's 
order and that in any event it will lose 
"substantial and irretrievable gross in- 
come"; that Mission Cable and Paci- 
fic Video will lose "substantial and irre- 
trievable gross income" and will be re- 
quired to lay off "a substantial number 
of highly skilled workmen ". 

The court also was impressed by the 
argument that none of the CATV's was 

in violation of any FCC rules. 
In issuing the temporary injunction, 

the judges specified that it applied only 
to that part of the FCC's order requir- 
ing the cable companies to desist from 
adding new subscribers to their trunk 
and feeder lines in existence on Aug. 
23. They also advised the commission 
that it may apply for an order from 
the court expediting review of the ap- 
peal. 

Meany critical 
of union outlet 
Concedes necessities in 

method of operating WCFL 

but urges reassessment 

AFL -CIO President George Meany 
unexpectedly criticized labor - owned 
WCFL Chicago last week while attend- 
ing a political luncheon in Chicago. He 
said later he would support WCFL'S 
television application, however, although 
he has not been asked to do so. 

WCFL, licensed to the Chicago Fed- 
eration of Labor and Industrial Union 
Council, is in a competitive fight for 
UHF channel 50 with Chicagoland Tel- 
evision Co., co -owned by Fred Living- 
ston, head of his own advertising agen- 
cy, and Tom Davis, general manager of 
WAAF Chicago. The comparative hear- 
ing record for channel 50 has been 
closed and an initial decision from an 
FCC examiner pends. 

Mr. Meany was in Chicago for a 
meeting of the AFL -CIO executive 
council and early in the week attended 
a private luncheon to discuss financial 
support of the election campaign of 
Senator Paul Douglas (D- III.). William 
A. Lee, president of the Chicago Feder- 
ation of Labor also was at the lunch- 
eon. During the talks Mr. Meany re- 
portedly claimed WCFL was more inter- 
ested in profits than service, an infer- 
ence said to have stunned Mr. Lee. 

At a news conference Wednesday 
Mr. Meany was asked what actually 
took place. "I said I felt the Chicago 
Federation of Labor should examine its 
position and the operation of WCFL," 
he replied, "in the light of the type of 
station Knockles and Fitzpatrick had in 
mind when they founded it in 1930." 
Edward Knockles was secretary- treasur- 
er of the Chicago federation at that time 
and John Fitzpatrick was president. 

Educational Functions Mr. Meany 
explained that he also had told the 
luncheon group he felt WCFL "should 
be largely an educational station," not 
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merely for union members but also for 
the public at large, exploring "the vital 
and burning issues of the day" in all 
areas of life. 

Mr. Meany told newsmen: "WCFL is 
a pretty good commercial station." He 
admitted he understood why the station 
had to be partly commercial; to pay its 
way it couldn't be completely educa- 
tional. 

Mr. Lee felt the station already is do- 
ing well the very things Mr. Meany 
cited. WCFL recently revised its format 
to place more emphasis on popular 
music and news. 

Mr. Meany said he would want to see 
WCFL serve the community via tele- 
vision too. If asked to take a position 
on the TV application, he said he would 
endorse it. 

At WCFL neither Mr. Lee nor any 
other station official would comment on 
Mr. Meany's remarks. For anonymous 
attribution, however, the station ex- 
plained that "we are convinced that the 
operations of WCFL are for the best 
interests of labor and the community. 
It is impossible to conduct a quality and 
interesting radio station without revenue 
that will pay the big daily operating 
costs." 

Limit on federal funds 

hampering ETV -Javits 

Senator Jacob K. Javits (R -N.Y.) 
last week urged a change in the Edu- 
cational Television Facilities Act that 
limits federal funds for educational TV 
to $1 million per state. 

He said the present restrictions im- 
pede the progress of ETV in the indi- 
vidual stales. He pointed to his home 
state of New York as an example of 
the effect of this limitation. He said 
New York has five educational TV sta- 
tions in operation and that two more 
are expected this fall. 

However, he said further progress 
will be frustrated and three other cities 
will not be able to fulfill their plans for 
ETV if the law is not amended be- 
cause New York State's federal alloca- 
tion for ETV was used up this spring. 

He said the Ford Foundation pro- 
posal to aid ETV through a nonprofit 
domestic -satellite system and the forth- 
coming Carnegie Commission report on 
ETV were focusing attention on the 
problems of ETV at an opportune time 
because the ETV facilities act expires 
at the end of the current fiscal year. A 
major responsibility and opportunity 
that the Congress and the nation must 
face next year, he said, is extension of 
the act. "I hope very much that we 
will enable the states to go forward in 
accordance with their ability and will- 
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ingness to go forward," he concluded, 
"rather than hampering and aborting 
them with this narrow limitation in the 
basic act." 

Mergers, FM net 

seen by Culligan 

The future of radio will see wholesale 
mergers, absorbtions and failures that 
will result, according to Matthew J. 
Culligan, in "fewer and better" stations. 

Mr. Culligan, former head of NBC 
Radio and later president and chief ex- 
ecutive officer of and now consultant to, 
the Curtis Publishing Co., presented this 
view after participating in the WNEW 
New York weekly program, The Truth 
about Radio: A WNEW Inquiry, which 
was to be broadcast last night (Aug. 
28). 

During the radio interview with mod- 
erator Richard K. Doan. syndicated 
columnist and former radio -TV editor 
of the New York Herald Tribune, Mr. 
Culligan predicted the FCC's AM -FM 
separation ruling would accelerate the 
economic push toward radio station in- 
terdependence. 

"The whole FM situation is moving 
toward one solution: networking." said 
Mr. Culligan. He believes an FM net- 
work would include an automated pro- 
gram center feeding 40 -50 stations, even 
to the extent of automated news and 
commercials. 

Resurgence Mr. Culligan holds 
that radio is "infinitely better" today 
than 10 years ago. Radio's current re- 
surgence shows a proper balance be- 
tween network and local radio and re- 
flects advertisers' realization that the 
medium can supplement TV, he said. 

Radio should also extend its unique 
attributes -such as objectivity and flexi- 
bility- within the context that it is now 
a service medium. Radio will never be 
an entertainment medium again "to the 
degree that you would consider major, 
unless you consider music as enter- 
tainment," said Mr. Culligan. 

When Mr. Doan asked whether Mr. 
Culligan, if he owned a station, would 
program it for "image or money," Mr. 
Culligan replied: "The people who do 
the best public service are the people 
who make the most money." 

The Ford Foundation's proposal that 
a commercial satellite system be used 
to help underwrite educational TV, Mr. 
Culligan added, exemplifies the con- 
structive use of money made in busi- 
ness. 

"You can't have false pride and enjoy 
radio," he observed. Those seeking 
glamor should go into TV, he said, be- 
cause radio today "is not a glamor busi- 
ness but a utility business." 
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Applicants' records erase monopoly doubts 
EXAMINER PROPOSES FM'S IN WESTERN PENNSYLVANIA 

An FCC hearing examiner last week 
recommended that the commission grant 
the applications for three FM frequen- 
cies that it had set for hearing on two 
questions of concentration of control 
of media. 

The applications, which are for the 
only FM channels in the three Pennsyl- 
vania communities, were filed by inter- 
related companies with direct or indirect 
control of five AM stations, one FM sta- 
tion and five newspapers. 

Examiner Isadore A. Honig, in rec- 
ommending the grants, cited what he 
considered the excellent record of the 
applicants as broadcast -station and 
newspaper owners as well as the cover- 
age of the communities involved by 
outside media. 

The applications at issue were filed by 
Huntingdon Broadcasters Inc., for an 
FM in Huntingdon; WDAD Inc., for a 
channel in Indiana; and Clearfield 
Broadcasters, for one in Clearfield. 
WDAD Inc. is controlled by Clearfield 
Broadcasters, which owns 84% of its 
stock. 

One question originally raised was 
whether a grant of the Huntingdon ap- 

plication would result in a concentration 
of control of media contrary to the 
public interest, since the applicant al- 
ready owns the community's only broad- 
casting station, WHUN, and its only 
newspaper. 

Regional Concentration All three 
applications pose a question of regional 
concentration of control because of the 
interests of the applicants' principals, 
John H. Biddle of Huntingdon and Wil- 
liam J. Ulerich of Clearfield, in media 
in six Pennsylvania communities. 

Messrs. Biddle and Ulerich have 
common interests in three of those 
communities. These include the only 
radio stations in Indiana and Clearfield 
(WOA) and WCPA, respectively) and in 
the only daily newspapers in Clearfield 
and Danville. In addition, Mr. Biddle, 
besides his properties in Huntingdon, 
has interests in the only broadcast sta- 
tion in Bedford, WBFD, as well as in 
that community's only weekly and daily 
newspapers; while Mr. Ulerich owns 
WMA3 -AM -PM State College. 

In recommending the grant of the 
Huntingdon application, Examiner Ho- 

check Blackburn 
about financing! 
Arranging the proper financing that responsible 
buyers and sellers need to do business is just one 
of the full range and depth of services of Blackburn, 
the reliable broker. Others, equally important, include 
an accurate appraisal or actual as well as potential; 
a good name that is worth more to us than any single 
commission could ever be. 

BLACKBURN & Company, Inc. 

RADIO TV CATV NEWSPAPER BROKERS 
NEGOTIATIONS FINANCING APPRAISALS 
WASHINGTON, D.C. CHICAGO ATLANTA BEVERLY HILLS 

James W. Blackburn H. W. Cassill Clifford B. Marshall Colin M. Selph 
Jack V. Harvey William B. Ryan John G. Williams Bank of America Bldg. 
Joseph M. Sitrick Hub Jackson Mony Building 9465 Wilshire Blvd. 
RCA Building Eugene Cart 1655 Peachtree Rd. 274 -8151 
333 -9270 333 N. Michigan Ave. 873 -5626 

346 -6460 
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nig said that the applicant's exclusive 
ownership of the community's only 
newspaper and radio station "has not 
been accompanied by monopolistic 
practices. 

"Quite to the contrary," he added, 
"both the Daily News and wHUN 
have been operated with scrupulous 
consideration for the public interest." 
He said this record makes it "unlikely" 
that the FM facility, if granted, "will be 
handled any less responsibly." 

Regional Issue He cited similar con- 
siderations in concluding that a con- 
centration of regional control contrary 
to the public interest would not result 
from a grant of all three applications. 
He said there is no evidence of co- 
operative arrangements between the 
Biddle and Ulerich properties in adver- 
tising solicitation or discount practices. 

Moreover, he added, "there is no 
evidence of any other monopolistic 
practices in the conduct of the Biddle 
and Ulerich media, and the organization 
of their media and their modes of opera- 
tion of such media reflect a scrupulous 
concern for the public interest." 

He also said that, in the context of 
the total newspaper and broadcast facil- 
ities in the area where existing Biddle and 
Ulerich properties are located, "their 
media interests, both existing and pro- 
posed, constitute a relatively small 
factor, the significance of which is 
lessened by the presence of other media 
publications from outside the region." 

Two other factors were citied as 
significant. One is the location of all 
the communities involved, except Dan- 
ville, close to the Altoona and Johns- 
town urbanized areas, "which consti- 
tute important business centers for the 
general area." The other is the com- 
munities' relative isolation from one 
another because of mountainous ter- 
rain. 

Changing hands 

ANNOUNCED The following station 
sales were reported last week subject to 
FCC approval: 

KOFY San Mateo, Calif.: Sold by 
Tele- Broadcasters Inc. to H. Scott Kill- 
gore for $425,000. Mr. Killgore is 
president and principal stockholder of 
Tele- Broadcasters, which is being sold 
to United Broadcasting Co. (Richard 
Eaton) for $1.9 million subject to ad- 
justments (BROADCASTING, April 25). Mr. 
Killgore reported to stockholders that 
because of the FCC limitation on station 
ownership to a maximum of seven radio 
stations, one of the Tele- Broadcasters 
stations had to be sold before the sale to 
United could go through. Since then, ac- 
cording to Mr. Killgore in an Aug. 17 let- 
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You say 
you're trustworthy, 

loyal, brave, clean, and 
the fastest bank 

with a buck in town ? 

WEEI Radio says 
talk is cheap. 

You've got to spend money to make 
money these clays. Especially if you're 
a bank. 
So last year American banks and 
savings and loan associations invested 
over S70 million in advertising. 
Mostly. they got a handsome return. 
Especially the ones who spent a good 
chunk of their budgets on the kind of 
radio stations that yield a higher 
rate of interest. 
Figure the percentages. Which would 
hold your attention: good talk or 
some background music? That's why 
News /Talk /Information stations like 
WEEI in Boston and all the CBS 
Owned radio stations keep talking. 
To keep people involved. It's only 
common sense. 
Now it's more than just common 
sense. A new research study. Mike and 
Mike, audits all the facts and figures 
that show exactly how much more 
attention people pay to talk stations ... 
Audience Involvement Radio. Make 
us prove it. Send for a copy and 
convince yourself of the simple truth. 
Talk is cheap. 

THE CBS OWNED RADIO STATIONS 
Audience Involvement Radio. 
wens New York. w'nnN (:Ringo, WCAU Philadelphia. 
WEEI Boston, Knox St. Louis. xxx Los Angela. 
xens San Francisco. Represented by CBS Radio Spot Sala. 





This fall 
new G -E live -color 
cameras will cover 
the Cowboys 
in black and blue 
and green and red. 

KRLD -TV in Dallas -Ft. Worth 
owns five 
General Electric PE- 250's. 

Whenever there's action at The 

Cotton Bowl this season, KRLD -TV will 
bring it to the nation with G -E PE -250 
live -color cameras. 

These cameras weigh only 155 lbs. 
complete. They can instantly follow every 
touchdown and cover every fumble. And 
four lead oxide Plumbicons'' in the new 

PE -250 give the highest color fidelity 
in television today. 

These are perhaps the two most important 
reasons why General Electric's PE -250 
cameras will also do the shooting for 
the following "TV" group ownerships: 
RKO General Broadcasting, Metromedia, 
Inc., Storer Broadcasting Co., Taft 
Broadcasting Co. as well as many others. 

But see for yourself. This fall watch 

the Dallas Cowboys. General Electric, 
Visual Communications Products, 
7.315, Electronics Park, 
Syracuse, New York 13201. GE.35 

Registered Trademark of North American Philips Company, Inc. 

GENERAL í,'ii ELECTRIC 



This is a news desk? 

Yes, but this "editor's" concern for the who, what, 
when, where and how is not to write a news story, 
but to make sure of delivery of a life- saving drug. 
The "editor" shown above is a security guard at 
Lederle Laboratories in Pearl River, New York. 
When the phone rings at two o'clock in the morn- 
ing, he answers it. This time a hospital in Wyo- 
ming needs an emergency shipment of gas gan- 
grene antitoxin, and there's no other place to get 
it. Just as your deskman knows how to handle the 
news story, this "editor" is trained to respond to 

the most difficult situations. 
Once the call is received, Lederle's emergency 
product shipment procedure goes into effect. 
It requires close and fast cooperation among 
Lederle physicians and people responsible for 
plant security, packing, routing and shipping the 
goods. Soon the life- saving antitoxin is aboard a 
plane headed west. 
Routine procedure? Seems like it, but, just as in 
meeting any deadline, it takes preparation and 
practice to make it so. 

LEDER LE LABORATORIES A Division of American Cyanamid Company, Pearl River, New York 



ter to stockholders, the company has 
been unable to find a buyer for KOFY, 
and in order not to hold up the sale 
to United any longer, he has offered to 
buy the station, himself. Naragansett 
Capital Corp., the principal secured 
creditor of Tele- Blroadcasters Inc., feels 
that the entire transaction should be 
completed as quickly as possible, Mr. 
Killgore said. KOFY operates daytime 
only on 1050 kc with 1 kw. 

WcAN -Tv Milwaukee - Construction 
permit sold by Lou Poller to Field 
Communications Corp. for out of 
pocket expenses not exceeding $35,000. 
Field Communications (Field Enter- 
prises Inc. -Chicago Daily News and 
channel 32 WFLD[Tv] Chicago) had an- 
nounced it was applying for channel 
30 in Milwaukee but if its purchase of 
now dark WCAN -TV (ch. 24) is approved 
by FCC, no application will be required. 
Sterling (Red) Quinlan, president of 
Field Communications Corp., said it 
was hoped that FCC approval of pur- 
chase could be obtained before end of 
year. If so, he added, Field plans late 
1967 or early 1968 air target date. Mr. 
Poller, who now lives in Florida, oper- 
ated WCAN -TV from 1953 to 1955 when 
he sold physical assets to CBS. 

WLAF LaFollette, Tenn.: Sold by 
David Rawley Jr. and others to Elmo 
Mills, Jack P. Mills and Herman G. 
Dotson for $170,000. Messrs. Mills 
and Dotson are licensees of WFTG Lon- 
don, and WCPM Cumberland, both Ken- 
tucky and WNRG -AM -FM Grundy, Va. 
Associated with Mr. Rawley are James 
Childress, Frank Pellegrin, Carlin 
French and Dick Jones. WLAF oper- 
ates fulltime on 1450 kc with 1 kw 
day and 250 w night. Broker: Hamil- 
ton- Landis & Associates. 

APPROVED The following transfers 
of station interests were approved by the 
FCC last week (For other commission 
activities see FOR THE RECORD, page 
82). 

KYA and KDIT(FM) San Francisco: 
Sold by Churchill Broadcasting Corp. to 
Avco Broadcasting Corp. for $4.4 mil- 
lion (see page 46). 

KCND -TV Pembina, N.D.: Sold by Po- 
laris Corp. to The McLendon Corp. for 
68 months lease at $850,000 with option 
to buy for additional $500,000 (see 
page 46). 

WTsJ(Tv) San Juan, WMGZ(TV) 
Mayaguez and WPSJ(TV) Ponce, all 
Puerto Rico: Sold by Julio Morales Or- 
tiz and Clement L. Littauer to O. Roy 
Chalk for $669,825 plus 27,900 shares 
of Trans Caribbean Airways stock and 
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assumption of $245,372 obligations (see 
page 46). 

WDTv(Tv) Weston, W. Va.: Sold by 
Thomas P. Johnson, George W. Eby 
and J. P. Beacom to Medallion Pictures 
Corp. for $571,720 (see page 46). 

KPLS Santa Rosa, Calif.: Sold by Po- 
laris Corp to Joseph Stamler and his 
wife, Ruth, for $120,000 (see page 46). 

New TV station 
WSUF -TV (ch. 16) Tampa, Fla., non- 
commercial, received FCC approval to 
go on the air Aug. 24 with ERP of 603 
kw visual and 120 kw aural, operating 
from antenna 1,010 feet above average 
terrain and 1,024 feet above ground. 
University of Southern Florida is li- 
sensee. 

Existing TV station 
WRLP(TV) (ch. 32) Greenfield, Mass., 
received FCC approval on Aug. 23 to 
suspend operation. Station operated 
with ERP of 200 kw visual and 100 kw 
aural from antenna 920 feet above aver- 
age terrain and 666 feet above ground. 
WRLP is satellite of wwLP(Tv) Spring- 
field, Mass., and is licensed to Spring- 
field TV Broadcasting Corp. 

Norman B. Mec,rs LL 

`FCC misled' says 

CATV in appeal 

A charge that the FCC misled a 
CATV operator into starting opera- 
tions in Michigan, and now is attempt- 
ing to penalize it before a hearing on 
requests for waivers of the rules on 
bringing in distant signals was made 
last week. 

The charge was made by Booth 
American Co., operator of a CATV sys- 
tem in Muskegon and North Muskegon, 
asking a U. S. appeals court to stay 
the FCC's cease -and -desist order issued 
last month. The commission in a 4-to -2 
vote, told Booth to stop carrying four 
Milwaukee signals and one from Chi- 
cago into the two communities because 
Muskegon and North Muskegon are 
within the Grand Rapids -Kalamazoo 
market, the 38th largest in the country. 
The FCC rules prohibit a CATV system 
from carrying outside signals within any 
of the top 100 markets. 

Booth American alleged that it had 
been misled by the language in the 
commission's Feb. 15 notice of its in- 
tention to assert jurisdiction over all 
CATV's. Booth American claimed that 

EXCLUSIVE BROADCAST PROPERTIES! 

MIDWEST -Daytimer with excellent frequency serving city zone 
population of 12,000. This profitable operation has 
potential of doing much better with aggressive staff. 
Some real estate included. Priced at $165,000 with 
$82,500 down. Contact -Richard A. Shaheen 
in our Chicago office. 

ROCKY -High power major market FM station, stereo 
MOUNTAIN equipped. Land and building included in the sale 

STATE of this excellently equipped, one -roof operation. 
Priced at $150,000 with 29% down. Contact - 
John F. Hardesty in our San Francisco office. 

./ /' 
%%l J 

& ASSOCIATES, INC. 
John F. Hardesty, President 

NEGOTIATIONS APPRAISALS FINANCING OF CHOICE PROPERTI 

WASHINGTON, D.C. CHICAGO DALLAS SAN FRANCISCO 

1737 OeSales St., N.W. Tribune Tower 1511 Bryan St. 111 Sutter St. p 

393 -3456 337 -2754 748 -0345 X92 -5671 
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the notice said that the hearing require- 
ment on importing distant signals would 
apply to CATV's proposing to operate 
within the Grade A contour of all exist- 
ing television stations in that market. 
When the actual order was issued March 
8 this provision was changed to apply 
to all CATV systems in the Grade A 
contour of any station in the top mar- 
kets. 

Booth American claimed that Musk- 
egon and North Muskegon were within 
the Grade A contour of only one sta- 
tion, WZZM -TV Grand Rapids. It there- 
fore assumed, based on its reading of 
the Feb. 15 order, that it was not 
affected. 

The FCC argued, however, that 
Booth American started its service in 
Muskegon April 15, after the March 
8 order was issued. Booth American 
began operating in North Muskegon, 
however, on March 4, but even this 
is a "flagrant violation" of the rules, 
the FCC said. 

All the FCC wants to do, it told the 
court, is to maintain the status quo 
until it can hold a hearing on the Musk- 
egon CATV situation. 

Paul Dobin argued for Booth Amer- 
ican; Daniel Ohlbaum for the FCC. 
The appeals court panel: Circuit Judges 
Warren E. Burger, Harold Leventhal 
and J. Skelly Wright. Judge Wright 
was not present at the argument. 

NAFBRAT changes name 

Tired of being nicknamed "brat," the 
National Association for Better Radio 
and Television (NAFBRAT) last week 
changed its name to the National Asso- 
ciation for Better Broadcasting (NABS). 
At the same time the Los Angeles -based 
organization announced the election of 
seven new members to its board of di- 
rectors and the reelection of James V. 
Bennett as president for another year. 

TV repair threat seen 

in phone- company CATV 

Television repairmen were told last 
week that they have nothing to fear 
from CATV, but they have a great deal 
to fear if telephone companies become 
CATV operators. 

Bill Adler, a CATV consultant and 
owner of several CATV systems in West 
Virginia, told members of the National 
Electronic Association meeting in Win- 
ston- Salem, N.C., that the CATV in- 
dustry is not interested in installing or 
repairing TV sets. 

But, he warned, the serviceman has 
much to fear from the entry of tele- 
phone companies into the CATV field 
because telephone companies have a 
tradition of owning, installing and re- 
pairing all their equipment. 

Taverns, TV tilts still 

mix in Trendex survey 

During television's early years, the 
coverage of boxing bouts attracted high 
viewership in taverns. A special Tren- 
dex coincidental survey of on- premise 
drinking places and country clubs in 
24 major cities on the evening of the 
recent Cassius Clay -Brian London 
heavyweight championship bout indi- 
cates there is still a substantial audi- 
ence for fight telecasts in such out -of- 
home locations. 

According to Trendex information 
released last week by ABC -TV, which 
telecast the bout on ABC's Wide World 
of Sports on Aug. 6, more than two 
million adults viewed the bouts in tav- 
erns and country clubs. The study also 
shows that three -fourths of the TV sets 
in these locations were in use during 
the bout and almost 90% of the re- 
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Represented by 

Edward Petry & Co., Inc. 

WJKS/TVZ17 
A RUST CRAFT STATION 

ceivers were tuned to the event. ABC - 
TV pointed out that the two -million 
figure does not include the TV audi- 
ence outside of the home at such sites 
as institutions, hospitals, resorts, hotels 
and motels. 

FCC dismisses Rust 
Craft UHF application 

FCC uncertainty as to whether Rust 
Craft Broadcasting Co.'s proposed UHF 
on channel 54 in Toledo, Ohio, would 
materialize if network programing was 
not available to the station has 
prompted the commission to dismiss the 
company's application. 

According to the FCC, Rust Craft 
said that only after the grant of its 
construction permit could the company 
determine the extent of its future affilia- 
tion with a network. The company had 
replied to a commission request for 
clarification of Rust Craft's program- 
ing proposals and intention to build the 
new TV station. 

Rust Craft also had asked the FCC 
to dismiss the UHF application if it 
could not be granted immediately with- 
out a hearing. The commission said that 
Rust Craft could resubmit its proposal 
once the questions of intent to con- 
struct and network affiliation were 
clarified. 

WRVA -AM -FM sets target 

WRVA -AM -FM Richmond, Va., plans 
to move into its new $300,000, 14,000 - 
square -foot office- studio building in 
early 1968. The station had announced 
purchase of property for construction 
a fortnight ago. 

Media reports ... 
Grants available Criteria for a re- 
search grant from the National Associa- 
tion of Broadcasters were announced 
last week. The NAB joint board earlier 
had approved up to 510,000 in grants 
to stimulate interest in research relat- 
ing to broadcasting. Grants of up to 
$1,000 each will be awarded to studènts 
whose proposals will be judged by a 
committee of broadcasters, broadcast 
researchers and academicians. Appli- 
cation forms are available from How- 
ard Mandel, NAB's vice president for 
research, 485 Madison Avenue, New 
York 10022. 

New name Bob Dore Associates Inc., 
New York, has changed its corporate 
name to Dore & Allen to reflect the 
addition of Jack Allen as partner, ex- 
ecutive vice president and director of 
media /market research. Robert Dore is 
president of the rep firm. 
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EQUIPMENT & ENGINEERING 

As autos go, 

goes radio 
Falling Detroit production 

means fewer car radios; 

tape can cut listeners, too 

When Detroit's auto manufacturers 
introduce their new cars next month, 
radio broadcasters will be watching 
with more than usual anticipation. 

For as go auto sales, so goes the 
installation of auto radios -three out 
of every four passenger cars are radio - 
equipped at the factory-and for the 
last six months this increment in the 
auto radio listening audience has been 
slipping behind the comparable months 
of 1965. 

But beyond the mere numbers of 
automobiles sold, radio broadcasters 
have a new competitor for the drivers' 
ear. This is the tape cartridge player, 
introduced late in 1965 by the Ford 
Motor Co., and being heavily promoted 
by Ford as the next major accessory 
for driving enjoyment. 

If car riders are listening to a tape 
cartridge, they're not tuning to radio 
stations. It's as simple as that. 

For many radio stations across the 
country, the car -riding audience con- 
stitutes a sizable segment of their lis- 
tening public. 

Diminished production of autos by 
U. S. manufacturers is already a fact. 
For the first seven months of this year, 
automobile production is over half a 
million less than the 1965 January-July 
period when 5,898,957 cars were made. 

Ever since the boom year of 1965 
when 8.8 million automobiles were pro- 
duced by Detroit, auto production and 
its concomitant auto -radio production 
have been dragging. 

Production Softens In the first six 
months of this year. passenger car pro- 
duction has fallen behind the equiva- 
lent period in 1965. And in line with 
auto production, auto radios have also 
softened. 

In January of this year, 780,425 
American -made passenger cars were 
sold in the U.S., compared to the 782,- 
787 sold in the same 1965 month. And 
in the same 1966 month, 746,399 auto - 
radios were made by radio manufactur- 
ers, compared with the 781,009 made 
in January 1965. 

This same drop has continued for 
the other six months of this year. In 
June, 802,491 U.S. -produced passenger 
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cars were sold, compared to 880,915 in 
the same month last year. And in June, 
823,607 auto radios were sold, corn - 
pared with the 848,252 auto radios sold 
in June 1965. 

For the whole 1965 year, 10 mil- 
lion radio auto sets were produced, 
of which 6.5 million were installed at 
the factory into the total 8.8 million 
automobiles made that year. In 75% 
of all passenger cars sold a radio was 
installed at the factory- ranging from 
radios in all Lincolns and Thunder- 
birds sold, and in virtually all Cadillacs, 
to only 41.6% in Ramblers and only 
44.7% in Valiants. 

Some other radio percentages: 
Chevrolet, 65.5 %; Chevelle, 64.3 %; 
Corvair, 62.9 %; Ford, 78.7 %; Falcon, 
54.6 %, and Mustang, 78.9 %. 

New Item But beyond sagging auto 
production, the burgeoning acceptance 
of the tape cartridge player for the 
riding public poses a potential long- 
term threat to radio stations. If the 
cartridge takes hold, it could cut into 
one of radio's major mass audiences 
(the other is the personal- transistor 
crowd). At the moment the cartridge 
is being promoted as a novelty, but 
early reactions by car owners who jump 
on new items quickly foretell disquiet- 
ing news for broadcasters. 

Although automobile makers' plans 
for tape cartridge players in 1967 
models are as closely guarded as the 
styling of the new cars, some informal 
estimates from auto company execu- 
tives who have responsibility for radios 
indicate a trend. 

For example, Ford expects to have 
between 70,000 and 80,000 tape cart- 
ridge players in its passenger cars this 
year. In its 1967 models, twice and 
maybe three times this number are ex- 
pected to be sold. In fact, tape cart- 
ridge players will be standard "op- 
tional" equipment for all 1967 Ford 
and Mercury models and they will be 
totally integrated with the car radios. 

General Motors officially has made 
no public announcement of its plans 
for 1967. There are reports, however, 
that GM's radio -making subsidiary, 
Delco Radio Division, Kokomo, Ind., 
is building an eight -track stereo system 
for 1967 Chevrolets and Oldsmobiles. 

Chrysler has refused to comment on 
its cartridge plans. During 1966, how- 
ever, it furnished dealers with Lear - 
Siegler stereo cartridge tape players for 
dealer installation. How many were fur- 
nished and how many installed cannot 
be determined from Chrysler sources. 

Even as the cartridge boomlet con- 
tinues, the National Association of FM 
Broadcasters is undertaking a campaign 

Grant's grant in effect 

Under the guidance of Milton 
Grant (1), president and general 
manager of wDCA -TV Washington 
(ch. 20), FCC Chairman Rosei 
H. Hyde last Tuesday (Aug. 23) 
turned on the station's new RCA 
TTU -50 -C transmitter. The chair- 
man's flip of the switch nearly 
doubled WDCA -TV'S effective radi- 
ated power, increasing it from 646 
kw visual and 64.6 kw aural to 1,- 
120 kw visual and 112 kw aural. 
WDCA -TV went on the air four 
months ago. 

to put an FM set in all passenger cars, 
buses and trucks (BROADCASTING, Aug. 
15). This could make sense. Since 
cartridge players are all stereo, since 
many FM stations are programing 
stereo heavily and since the future of 
the cartridge player seems to be as an 
integral part of the auto -radio system, 
a single stereo system for cartridges and 
FM reception may evolve. 

NBC -TV adds unit 
to mobile color fleet 

A new, NBC color TV mobile unit, 
which cost $1.5 million to construct 
over a nine -month period, was placed 
on public display in front of the net- 
work's headquarters in New York last 
week. 

The unit, which will be used to ac- 
commodate the expansion in NBC -TV 
color programing, raises the network's 
mobile color fleet to a total of 21 
vehicles carrying 33 cameras and 13 
color tape units. The unit consist of 
three 40 -foot tractor -trailers. 

The unit was constructed under the 
supervision of William H. Trevarthen, 
vice president, operations and engineer- 
ing, NBC. James Wilson, director, op- 
erations and engineering, and Allen .A: 
Walsh, manager, facilities design and 
construction, headed the construction 
project. 
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Engineer OK's 
satellite idea 
TV industry can justify 

its own space equipment, 

WESCON speaker holds 

"Has the television industry now ma- 
tured to the point where it can justify 
a satellite designed uniquely for its own 
purposes ?" This question was rhetori- 
cally asked last week by Paul S. Visher, 
assistant manager, Space Systems Di- 
vision, Hughes Aircraft Co. He an- 
swered it decidedly in the affirmative, 
saying that future television industry 
and noncommercial TV communication 
demands "clearly can justify one or 
more satellites." 

Mr. Visher's statement was one of the 
highlights of the 1966 Western Elec- 
tronic Show and Convention staged for 
four days in Los Angeles last week 
(Aug. 23 -26). The annual WESCON 
meeting, said to be the biggest in the 
nation, attracted nearly 700 electronics 
and aerospace exhibitors and more than 
45,000 visitors. 

Speaking on the subject of "TV dis- 
tribution via satellites" during a satellite - 
communications technical session at the 
show, Mr. Visher quickly mentioned 
and then avoided the current contro- 
versy over ownership of a special do- 
mestic communication satellite. "The 
question as to who should own the 
satellite is not the prerogative of the 
engineer to answer," he made clear. 
"It must be determined by the regula- 
tory bodies and the Congress." 

Engineering Proposition In areas 
of engineering disagreement, however, 
he was less demure. He weighed the en- 
gineering proposition of a single com- 
munication system composed of multi- 
purpose satellites, providing lowest -cost 
services of all types, against a specially 
designed television distribution satellite 
system that can economically justify 
its own existence. Based on the past 
histories of other industries, which he 
outlined, Mr. Visher indicated there 
would not only be specialized communi- 
cation satellites to meet commercial 
TV's needs, but also ones to meet the 
peculiar requirements of the military, 
airplane industry, navigation, meteorol- 
ogy and other "yet unimagined applica- 
tions." 

Concluding his talk, the space indus- 
try executive pointed out that "there are 
no inherent technical reasons" why sat- 
ellite systems could not be owned by 
individual corporations. "We only dis- 
agree with the proposition that there 
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should never be a specially designed 
system for use by the television indus- 
try," he stressed. "Such a proposition is 
in conflict with the history of other in- 
dustries, with the recent experience on 
international communication satellites 
and our own best engineering judg- 
ment." 

Flat Tube? In another presentation 
made at the WESCON meeting, with 
particular interest to the TV industry, 
Frederick H. Townsend of the Westing- 
house Electronic Tube Division, Elmira, 
N. Y., gave a brief review of the early 
history of the cathode -ray tube as a 
television display device and then of- 
fered some suggestiones as to possible 
future developments in the field. 

Taking his glimpse into the future, 
Mr. Townsend predicted that the most 
urgent demand "will be for picture tubes 
better suited for operation in transis- 
torized receivers." Discussing what he 
called "the most persistent" future sug- 
gestions for use of TV tubes: "for a 
flat 'hang on the wall' picture," the West- 
inghouse engineer was anything but san- 
guine. "Like so many science -fiction 
ideas," he said, "this one will probably 
come true some day, but what are the 
prospects for the near future? Not very 
bright, I am afraid." 

Microelectronics Elsewhere at the 
annual showcase event, swift growth for 

Radio with a reach 

Wayne Miller, an engineer affil- 
iated with the California Institute 
of Technology seismology labora- 
tory, Pasadena, Calif., claims to 
have developed a radio receiver 
that can pick up a station signal 
only one -tenth as strong as can be 
picked up by an ordinary transis- 
tor receiver. It needs no more 
power than presents sets. 

Although his receiver, designed 
to be used with portable seismo- 
graphs to pick up National Bu- 
reau of Standards radio time sig- 
nals, operates primarily in the low 
frequency range, Mr. Miller be- 
lieves the circuitry readily can be 
modified to receive commercial 
signals in higher frequencies. 

The receiver contains a total of 
29 transistors, with two transistors 
instead of the usual one at each 
point where the signal is amplified. 
This is supposed to provide the ra- 
dio with its capability for a com- 
bination of low power consump- 
tion and high sensitivity. 

Reportedly, the new receiver 
operates with comparable power 
and without significant sacrifice in 
the quality of the sound. 

microelectronic devices was widely fore- 
cast. Steve Levy, a Motorola Inc. offi- 
cial, predicted that although computers 
are now the prime market for integrated 
circuits, by 1970 most TV sets will be 
composed of 80% of the super -small 
circuits, "with only 20% of the circuitry 
composed of discrete components." 

He expects integrated circuits, which 
are tiny chips containing as many as 70 
electronic components such as transis- 
tors, resistors and capacitors, to reach 
$157 million in sales this year. 

New transmitter ready 

for WNYC -FM use 

New York -owned WNYC -FM is sched- 
uled to begin broadcasting from its 
new transmitter atop the Empire State 
building on Friday (Sept. 2) with dedi- 
cation ceremonies coinciding with the 
weekly meeting of Mayor John V. 
Lindsay's cabinet. 

Seymour Siegel, director of commu- 
nications for the City of New York, 
said the new Gates transmitter and its 
site on the the 86th floor of the build- 
ing will enable WNYC -FM to reach a 
potential audience of more than 13 mil- 
lion listeners. He noted that the trans- 
mitter is capable of multiplexing and 
said the station is seeking FCC permis- 
sion to use a sub -channel for a closed 
circuit service to various city agencies. 

Want remote transmitter 
operating rules changed 

WGBH Educational Foundation and 
Post -Newsweek Stations last week told 
the FCC that all radio stations with 
more than 10 kw should be permitted 
to operate by remote control without 
having to wait 12 months to demon- 
strate transmitter reliability. 

In a joint statement the foundation, 
licensee of noncommercial WOBH -FM 
Boston and WFCR -FM Amherst, Mass., 
and Post -Newsweek, licensee of wroF- 
AM -FM Washington, stressed their sup- 
port of a petition filed last month by the 
National Association of Broadcasters 
which urged revision of the FCC rules 
in this area (BROADCASTING, July 25). 

WGBH and Post -Newsweek stated that 
developments in the art of demonstrat- 
ing transmitter reliability have made the 
12 -month trial period for higher -power 
stations unnecessary. The petitioners 
agreed with the NAB that the present 
restrictions impose an unwarranted bur- 
den on licensees by requiring them to 
hire additional manpower to keep the 
performance logs. They also claimed 
that "in view of the fact that UHF 
television stations can operate at much 
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greater powers without such restrictions, 
these restrictions are clearly outmoded 
and anachronistic." 

Woex and Post -Newsweek also stated 
that the substitute provisions suggested 
by the NAB had "more than adequate 
safeguards for protecting against trans- 
mitter unreliability." The NAB had 
said earlier that the 12 -month trial pe- 
riod could be eliminated and the same 
objective achieved by requiring sub- 
mission of reliability test data from 
manufacturers and a simple block sys- 
tem diagram from licensees. 

New EIA service 

gives color -tube data 

Factory sales of color TV tubes for 
the first six months of this year reached 
2,537,514, the Electronic Industries As- 
sociation announced last week -the first 
time it has reported month -by -month 
factory sales of color tubes. 

In June 509,914 color tubes were 
sold to customers, up 25,000 from the 
May figure. Color TV tube sales have 
gone up continuously, except for one 
month (April), during the six -month 
period, beginning with January's 348,- 
766. Figures for color TV tubes sales 
for the same period last year are un- 
available. 

Monochrome tube sales slumped from 
January's high of 831,922 to June's 
703,197, although June topped May's 
624,787. For the six months of this 
year, 4,339,027 black- and -white TV 
tubes were sold, compared with 4,334,- 
447 in the same 1965 period. In dol- 
lar volume, monochrome sales for the 
year's six months amounted to $72; 
205,911 -some $300,000 less than the 
$72,523,093 for the 1965 period. 

Sales of receiving tubes for the Jan- 
uary-June period went up by 16.5% - 
from 188,049,000 units in 1965 to 219,- 
130,000 in 1966. 

Technical topics ... 
Status control system Moseley Asso- 
ciates Inc., Santa Barbara, Calif., is 
producing the SCS -1, a solid -state eight - 
channel fault alarm or remote control 
system designed to operate over a tele- 
phone circuit or an STL radio circuit. 

Ampex literature The printing presses 
were busy at Ampex Corp. in Redwood 
City, Calif. last week as two new tech- 
nical brochures rolled into publication. 
Literature containing descriptions, spec- 
ifications and features of the Ampex 
VR -2000 high -band color video tape 
recorder for broadcast use is available 
in data sheet V-016. Also available is 
literature (A -063) detailing features 
and specifications of the AG -300 solid - 
state master recorder. 

Color sets help fuel 

corrugated -box boom 

Continued growth of color television 
is putting more money in pockets of 
paperboard box manufacturers. Box 
makers have raised prices about 5 %, 
third industry increase in a year, and 
they expect it to stick because of the de- 
mand for their products. 

Color TV manufacturers are demand- 

ing almost twice as many boxes this 
year with set sales expected near 5 mil- 
lion. Boxes for color sets require heav- 
ier, stronger shipping cartons than are 
used for black -and -white sets. 

Examples of the set makers' in- 
creases are shown by Magnavox which 
this month ordered 87% more tons of 
corrugated containers than it did last 
August and increased purchases from its 
major suppliers by 42 %, and by Ad- 
miral Corp.'s orders, which are up about 
70%. 

BUT... You Can Cook Up BUSINESS 

in the 39th Market with WKZO -TV! 
Most hard- boiled buyers know that 
Grand Rapids -Kalamazoo (and the 
Greater Western Michigan area 
covered by WKZO -TV) is the 
39tht television market, but we'd 

WKZO -TV MARKET 

COVERAGE AREA ARB '65 

be laying an egg if we didn't tell 
you how the flock is growing! 

For instance: Kalamazoo alone, 
with four new plants, has 7,200 
new industrial and service jobs. 
They brought over 18,000 new 
people to town and added another 
$25,000,000 to retail sales. That's 
just Kalamazoo -and it's going on 
all over the market! 

Buy WKZO -TV and cover the 
whole Western Michigan hatchery! 
Your Avery -Knodel man has the 
facts and wants to help; let him. 

And if you want all the rest of up- 
state Michigan worth having, add 
1V117TV /IVIVUP -TV, Cadillac - 
Sault Ste. Marie, to your 1VKZO -TV 
schedule. 
The ostrich egg -7" long, 6" in diameter` 
takes 40 minutes to boil. 
tARS's 1965 Television Markel Analysis. 
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WKZO -TV 
100,000 WATTS CHANNEL 3 1000' TOWER 

Studies In lark Kalamazoo and Grand Rapids 

For Greater W Michigan 

Avers- Ynadel, Ins., Errlusive National Rep reeeeewives 
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FINANCIAL REPORTS 

Stockholders may stop 
Rust Craft -Boise plans 

A proposed merger of Rust Craft 
Greeting Cards Inc., Dedham, Mass., 
with Boise Cascade Corp., Boise, Idaho, 
received a jolt last week when Rust 
Craft indicated "substantial stock- 
holders' opposition" to the union. 

The opposition, Rust Craft said, 
could be attributed to several reasons 
including "present economic condi- 
tions." 

Rust Craft thought it unlikely that a 
two- thirds vote necessary for merger ap- 
proval would be passed at a special 
stockholders meeting set for tomorrow 
(Aug. 30). That day Boise Cascade 
shareholders are also scheduled to vote 
on the merger proposal (BROADCASTING, 
July 11) . 

One report shows that insiders at 
Rust Craft control close to 47% of the 
firm's outstanding stock -a margin that 
could well stop the merger. 

Rust Craft, which is in the greeting 
cards business, owns five TV, six AM 
and five FM stations. Its interests also 
include eight CATV outlets. Boise Cas- 
cade is a diversified forest -products 
company. 

Rollins reports net up 
28.5% in first quarter 

Rollins Inc., Wilmington, Del., 
achieved record earnings and revenues 
for the first quarter. Net earnings 
jumped 28.5% and revenues were up 
8.6% for the period, according to an 
announcement last week at the com- 
pany's annual stockholders meeting in 
Wilmington. 

Rollins operates 11 radio and tele- 
vision stations, an advertising agency, 
a finance company, a pest control corn- 

pany, a pesticide manufacturing firm, a 
building maintenance company, an out- 
door advertising firm, and citrus groves 
in south Florida. 

For three months ending July 31: 

1986 1965 

Earnings per share $0.51 $0.40 
Revenues 20,036,800 18,446,083 
Net earnings 1,584,949 1,233,061 
Average shares 

outstanding 3,118,683 3,079,583 

Florida CATV cuts loss 

Ralph M. LaPorte, president of In- 
ternational Cablevision Corp., Vero 
Beach, Fla., reported that consolidated 
net loss for the fiscal year ended June 
30 was $133,182. This compares to the 
prior fiscal year's loss of $210,365. In- 
ternational Cablevision has just sold its 
Tallahassee CATV system to Westing- 
house Broadcasting Co. for $350,000 
(BROADCASTING, Aug. 22). 

Marsteller picks up 

two L.A. agencies 

Marsteller Inc., a medium -size eastern 
agency, last Friday (Aug. 26) an- 
nounced the acquisition of Frojen Ad- 
vertising of Los Angeles through ex- 
change of stock and the purchase of 
Willard G. Gregory & Co., a smaller 
Los Angeles agency. 

The principals of the two West Coast 
firms become executives of Marsteller. 
Frojen bills about $3.5 million annually, 
Gregory $1 million and Marsteller about 
$36 million. The combination will 
add consumer product to Marsteller's 
listings, which have been heavier in 
industrial and agricultural fields. Mar - 
steller has been active in farm broad- 
casting. 

Robert C. Frojen becomes executive 
vice president and western manager of 
Marsteller Inc. and join's the agency's 
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board. Robert H. Carpenter and Blair 
B. Walker, Frojen vice presidents, be- 
come vice presidents of Marsteller as 
does Willard Gregory who headed the 
agency bearing his name. 

Marsteller, founded in 1951, has 
offices in New York, Pittsburgh, Chi- 
cago, Toronto and Geneva, plus several 
other foreign joint ventures. 

Sales top $100 million, 

Meredith net up 43% 

Meredith Publishing Co., Des 
Moines, Iowa, has reported an increase 
of 43.7% in net earnings for the year 
ended June 30. Revenue for the year 
reached an all -time high of over $100 
million. 

Meredith Broadcasting, a division of 
the publishing company, owns KCMO- 
AM-FM-TV Kansas City, Mo.; KPHO -AM- 
TV Phoenix; WOW- AM -FM -TV Omaha, 
and WHEN -AM -TV Syracuse, N.Y. 

In addition to its broadcasting activ- 
ities, Meredith Publishing is engaged in 
magazine publishing (Better Homes and 
Gardens, Successful Farming), book 
publishing, contract printing for other 
publishers, and the manufacture of 
geographical globes. 

For the year ended June 30: 
1986 1965 

Earnings per share $2.53 $1.77 
Revenue 100,402,776 89,829,223 
Net earnings 6,856,886 4,772,126 
No. of shares 2,714,130 2,688,870 

'Adjusted for the one -for -one stock dis- 
tribution on Oct. 29, 1965. 

UA net up in first half 

United Artists Corp. last week re- 
ported a slight decline in gross income 
and a comfortable increase in net earn- 
ings for the first six months of 1966 
as compared to the corresponding per- 
iod of 1965. 

For six months ended June 30: 
1966 1965 

Income per share $1.78 $1.46 
Net income 7,541,000 6,189,000 
Gross income 93,848,000 95,543,000 

$1 million half 

Golden Arrow Films, television syn- 
dicator, has announced that it had 
sales volume in excess of $1 million for 
second half of fiscal year ended July 
30. 

The company currently is distributing 
more than 100 U.S.-produced feature 
films to television. It also has acquired 
another package of 100 movies, these 
produced in Russia and soon will dis- 
tribute them to U.S. television. 
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He listens and rocks 

He rocks and listens 

-4 

He listens and spends! 
The Mutual Tween-ager. 

You can reach the Teen -ager and 
Middle -ager on any network. But'. 
it's the Tween -ager between 18 
and 49 who really jingles the cash 
register! The Tween -ager spends 
heavily on his young, large or 
growing- larger family. 

Mutual has a higher percentage of 
Tween -agers in its vast audience than 
any other network.* In over 500 markets 
coast to coast. 
If you want reach - plus a firm grasp 

on those all- important Tween -age purse 
strings - hitch onto Mutual Radio! 
*Sindlinger 
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PROGRAMING 

Copyright exemption 
supported for CATV's 
Justice Department foresees `anticompetitive 

consequences' if liability is extended 

The CATV industry, in its fight to 
escape liability for copyright payments, 
found an ally in the Justice Department 
last week. 

Edwin M. Zimmerman, acting assis- 
tant attorney general, testified before a 
Senate Judiciary subcommittee studying 
the application of copyright liability to 
CATV. He opposed any blanket cov- 
erage of CATV, and said the blanket 
extension of copyright laws "raises pos- 
sibilities of harmful anticompetitive con- 
sequences and that this extension is not 
justified by valid considerations of the 
right to copyright protection." 

Finally, he said, "we believe that the 
problems with which it attempts to deal 
may be better handled through flexible 
regulation by the FCC uninhibited by 
a blanket copyright liability." 

Among the anticompetitive aspects of 
the proposed bill, according to Mr. Zim- 
merman, would be the possibility that 
the networks, as copyright holders, 
might withhold permission to rebroad- 
cast their programs and thereby seek 
to reserve the CATV market for them- 
selves. The networks, for the same rea- 
son, might also be able to limit the 
spread or independence of CATV's in 
origination of their own programs, if 
they were eventually allowed to do so, 
Mr. Zimmerman said. This control by 
the networks would also be harmful, in 
the depa;rtment's view, in case the 
CATV cable to each home might also 
in the future provide access to new 
electronic service. 

The Justice Department also felt that 
the bill would run counter to the prin- 
ciple behind the copyright laws. "Copy- 
right protection imposes a toll upon the 
use of the copyrighted material," Mr. 
Zimmerman said. "The toll is not de- 
signed to compensate the copyright 
owner for costs associated with the 
particular use of the material which 
may be small, or as in the case of 
CATV use, nonexistent. Nor is it the 
purpose of the copyright to insure that 
the creator automatically participates 
in every profit derived from his crea- 
tion. (Our economic life is filled with 
instances in which the creator of a good 
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idea watches others profit from it.)" 
Rather, he continued, the primary 
consideration behind the copyright toll 
is to provide incentive to authors to 
write. 

Among other observations made by 
Mr. Zimmerman were that the issue 
boils down to how far the copyright 
holder's monopoly should extend; that 
because CATV extends a station's view- 
ing audience the station should be able 
to charge higher rates to advertisers in 
order to compensate it for CATV's 
possibly destroying a potential audience. 
He also said the viewer would have to 
pay twice for watching a program since 
he already pays for it by buying the 
advertisers' products and since the 
CATV system might also have to raise 
its subscription costs if it had to pay 
copyright fees. 

This view of the situation, however, 
was not shared by the other witnesses 
testifying before the Senate Subcommit- 
tee on Trademarks, Patents and Copy- 
rights. Richard W. Jencks, deputy gen- 
eral counsel of CBS, said the network 
would favor limiting any exemption to 
CATV to retransmission of TV broad- 
casts to subscribers within the normal 

FCC sets composite week 

The composite week to be used 
for the preparation of program 
log analyses submitted with re- 
newal applications for AM, FM 
and TV licenses which have 1967 
termination dates has been an- 
nounced by the FCC. The sample 
week will consist of the following 
dates: 

Sunday Dec. 5, 1965 
Monday Jan. 3, 1966 
Tuesday March 8, 1966 
Wednesday May 4, 1966 
Thursday April 28, 1966 
Friday Feb. 11, 1966 
Saturday Aug. 13, 1966 

coverage area of the station initiating 
the program. This exemption, he added, 
should be granted only under certain 
conditions. These would include a re- 
quirement that CATV systems carry the 
entire schedule of the station whose 
broadcasts it retransmits, that they 
should be prohibited from originating 
programs in competition with broadcast- 
ing stations, that the system could not 
charge a separate or direct fee for any 
particular program or transmission and 
that any exemption apply only to pri- 
vate homes and apartments for the time 
being. 

He also disagreed with the Justice 
Department's view of the copyright 
principle. He testified that the Constitu- 
tion saw copyrights as promoting "the 
progress of science and useful arts by 
securing for limited times to authors and 
inventors the exclusive right to their 
respective writings and discoveries." He 
added that encouragement of author- 
ship can be achieved only through al- 
lowing the copyright owher the oppor- 
tunity to license his works under free 
marketing conditions. 

Evelyn F. Burkey of the Writers 
Guild of America said that to allow 
CATV companies to operate outside the 
restrictions of the present copyright 
laws or the proposed laws "would be 
to undermine the financial structure of 
motion picture and television produc- 
tion." A writer must have copyright 
protection for the works which he 
creates if he is to earn a living as a 
writer, she went on. 

After the scheduled witnesses had 
been heard, Herman Finkelstein, repre- 
senting the American Society of Corn - 
posers, Authors and Publishers, was 
granted an opportunity to respond to 
Mr. Zimmerman's testimony. He said 
the Justice Department views were the 
same arguments used by broadcasters, 
who now pay copyright fees, in the 
early days of radio when they sought 
exemption by claiming they weren't in- 
volved in public performances and 
weren't making a profit. He said it was 
also similar to the jukebox industry ex- 
empted in 1909 which is now making 
$500 million a year with the use of 
copyrighted music. In challenging a 
statement by Mr. Zimmerman that the 
TV industry has no difficulty in getting 
program material. Mr. Finkelstein said 
that if Mr. Zimmerman had read the 
latest issue of BROADCASTING, he would 
have read that TV is now going abroad 
for new, fresh material. "There is 
enough talent in America," he said, "if 
the money is there to pay the writers." 
He also said it would be unwise to ex- 
empt CATV since the future of the 
broadcasting industry is unknown because 
with the development of satellite broad- 
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casting the future of TV might well pass 
into the hands of CATV, Mr. Finkel- 
stein said. 

Senator Quentin N. Burdick (D- 
N. D.), acting chairman of the sub- 
committee, commented after the hearing 
that the opposing parties in the contro- 
versy seemed to be closer to agreement 
now than they were when they testified 
before a House subcommittee earlier 
and added that he hoped they would 
continue to get closer. A few weeks ago 
the subcommittee had heard from other 
witnesses representing the motion pic- 
ture and television industries, the FCC 
and various licensing and performers' 
groups. It had also heard the CATV in- 
dustry back down from its previous in- 
sistance on unlimited exemption from 
copyright laws and agree to some lia- 
bility. 

CBS Radio drops idea 

of reviving early dramas 

CBS Radio authorities disclosed last 
week that they had abandoned thoughts 
of syndicating dramatic programs from 
CBS Radio's earlier days. 

Station interest in carrying the pro- 
grams proved to be "far below" mini- 
mum levels for starting the service, 
they explained. 

They have been sounding out sta- 
tions for several months to see how 
many would be interested in buying, at 
weekly prices ranging from $20 to $400 
for a strip, such programs from radio 
drama's heyday as Gunsmoke, Have 
Gun, Will Travel, Johnny Dollar, Philip 
Marlowe, Escape and Columbia Work- 
shop. (BROADCASTING, July 18). 

The programs were offered first to 
CBS radio affiliates. Where they showed 
no interest, other stations in the market 
were checked. 

Officials last week did not say how 
many had finally indicated interest in 
the project, but described the number 
as "far below" the level that informal 
queries in recent years had suggested it 
might be. 

They said their decision to drop the 
project did not mean that it or some- 
thing akin to it would never be revived, 
but that they were writing it off for the 
immediate future. 

Producer charges Fox 

with underpricing films 

It's happened to mink coats, washing 
machines, Beethoven record albums 
and last week a Hollywood producer 
charged that it happened to his movie: 
being used as a loss leader to stimulate 
bigger sales. And nobody but the pubilc, 
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NAB Code group huddles with movie producers 

Officials of the National Associa- 
tion of Broadcasters Code Authority 
went to Hollywood last week to talk 
with some of their associate mem- 
bers and to discuss the proposed new 
motion picture code (BROADCASTING. 
Aug. 22). 

At a Tuesday (Aug. 23) luncheon, 
the code executives outlined the 
code's aims and actions to members 
of the Association of Motion Pic- 
ture & Television Producers. The 
14 AMPTP members are associate 
members of the television code and 
produce much of the fare on the 
networks and in syndication. 

On Wednesday, the NAB code 
officials met with Geoffrey Shurlock, 

administrator of the Motion Picture 
Production Association code on the 
growing closeness of the two indus- 
tries in terms of product and rela- 
tionship of codes. The motion picture 
studios turn out an increasing num- 
ber of films designed exclusively for 
TV or for TV after theatrical first - 
run. 

Among those at the Tuesday lunch- 
eon were (1-r): John Zinn, AMPTP; 
Bob Vogel, code director for MGM; 
Jonah Gitlitz, NAB code; Howard 
Bell, NAB code director; Bill Dover, 
Walt Disney Productions (back to 
camera in foreground); Duke Wales, 
AMPTP, and Tony Frederick, Uni - 
versal-TV. 

it seems, loves a loss leader. So pro- 
ducer Frank Ross filed a suit in Los 
Angeles superior court against 20th 
Century -Fox Film Corp. and 20th 
Century-Fox TV for $100,000 plus fur- 
ther damages in asking for an account- 
ing and alleging improper television 
syndication of the feature film, "De- 
metrius and the Gladiators." The movie, 
produced by Mr. Ross, was released 
theatrically by Fox in 1954. 

Since that time, the producer con- 
tends in his suit, "Demetrius" has 
grossed more than $8 million. Despite 
this and in complete disregard of its 
proved value, it's argued, the movie 
was used by Fox as a leader in selling 
a package of feature films, all at the 
same individual price, in syndication to 
television stations across the country. 
This breached a fiduciary relationship 
between Mr. Ross and Fox, the com- 
plaint states. It's further charged that by 
improperly distributing "Demetrius" to 
television, Fox has substantially im- 
paired and reduced the potential profits 
of the movie and in turn piled up 
substantial profits for itself from the 
other films sold along with the loss 
leader. 

From elephant jokes 

to elephant series 

Elephants and elephant boys may be 
the in -thing in television programing 
come 1967 -68. NBC -TV said last week 
it planned to film Maya, a one -hour 
adventure series, on location in India 
based on a Metro-Goldwyn -Mayer mo- 
tion picture now in release with that 
title. CBS -TV is already a known entry, 
with an "elephant" project of its own 
(BROADCASTING, Aug. 22). 

The NBC series, which will be pro- 
duced by the King brothers, deals with 
two teen -age boys, one an American and 
the other an Indian who owns a rare 
and valuable white elephant. Warner 
Brothers, CBS -TV and ABC -TV Ltd. 
are also involved in a production ar- 
rangement for a one -hour action- adven- 
ture series to be filmed in India and 
reminiscent of "Elephant Boy." This, 
too, is contemplated for 1967 -68. 

Asked last week if it was aware of 
NBC's plans, a CBS programing official 
said the network was but that "we 
think our series will be better." 
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Broadway- destined 

play to open on TV 

A fee of $112,500 will be paid by 
NBC -TV for a new play by William 
Hanley, which originally was intended 
for production on Broadway next win- 
ter and will be presented for the first 
time instead on the network in early 
1967. 

The agreement is said to be the 
first time TV has obtained a stage prop- 
erty just before a contract with a 
Broadway producer was to be signed. 
The fee is regarded as the highest 
an author has received from TV for a 
single work. 

The play, Flesh and Blood, will be 
telecast as a two-hour production. It 
is described as a contemporary drama 
about a closely knit New York family. 

Broadway producer Andre S. Goul- 
ston had agreed to produce the drama, 
but no contract was signed. Mr. Goul- 
ston said last week he may still produce 
the play but pointed out "nothing like 
this has ever happened before." 

NBC -TV's payment will be for an 
original and a repeat showing of the 
drama. It also obtains an option to 
invest in a theatrical production of 
Flesh and Blood. Mr. Hanley retains 
theatrical and motion picture rights. 

Earlier this year playwright Arthur 
Miller received a fee estimated at $75,- 
000 to $100.000 for Death of a Sales- 
man, carried on CBS -TV. That network 
is now offering $25,000 as the top price 
for original drama scripts. 

NBC -TV will produce Flesh and 
Blood in association with Mr. Hanley, 
who retains creative control. A net- 
work spokesman said the play will be 
carried unabridged "although some pro- 
fanities will have to come out." 

In a related move, NBC recently 
bought the rights to the Peter Weiss 
drama, "The Investigation," in advance 
of its premiere on Broadway this fall 
for showing on the network next Feb- 
ruary (BROADCASTING, Aug. 15). The 
network paid an estimated $500,000 to 
producers of the play for a taped color 
presentation to run 90 minutes or two 
hours. 

Fair -trial speaker 

cites TV influence 

A suggestion was offered last week 
that perhaps too much attention is be- 
ing centered on the influence of the 
printed press on trial proceedings when, 
in reality, television would appear to 
have a greater influence with the pub - 
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lic than do newspapers. 
The importance of TV in influencing 

or prejudicing an issue before actual 
trial proceedings was posed by Sidney 
Zagri, Washington, an attorney for the 
Teamster's Union. 

Mr. Zaggri appeared with other au- 
thorities last week in a special program, 
Free Press and Fair Trial, shown on 
three non -commercial TV stations: 
WNDT(TV) Newark, N. J. -New York; 
WHYY -TV Wilmington, Del.-Philadel- 
phia, and WETA(TV) Washington. 

In support of his contention he cited 
studies, such as one by the Elmo Roper 
research firm, that show TV's influ- 
ence to be greater than newspapers. 
He also referred to a network telecast 
in which, he noted, a Senate committee 
(McClellan investigation) attitude to- 

VISTA offers a view 

The Office of Economic Op- 
portunity, Washington, has com- 
pleted two semi -documentary 
films entitled "A Year Toward 
Tomorrow" to dramatize and em- 
phasize the work of Volunteers 
in Service to America (VISTA). 
The films, of 15- minute and 30- 
minute lengths, star VISTA 
volunteers and local residents re- 
enacting events as they occurred. 
Paul Newman does the narration 
for these two films shot on loca- 
tion in an all-Negro slum in At- 
lanta and a Navajo reservation 
in the Arizona desert. The films 
will be available to television and 
theaters sometime in September. 
Sun Dial Films Inc., New York, 
produced the films for the OEO. 
Films wil be available to inter- 
ested TV stations in early Sep- 
tember. Inquiries should be di- 
rected to Gordon Edilson, com- 
munity relations, VISTA, OEO, 
Washington 20506. 

Mr. Newman and Karen Murkett, 
VISTA volunteer, in the Navajo 
reservation sequence. 

ward Teamster chief Jimmy Hoffa was 
given wide exposure before Mr. Hoffa 
was to stand trial in Tennessee. 

Self Discipline Lawrence Prattis, 
chairman of the committee on fair trial 
and free press of the Philadelphia Bar 
Association, declared his committee fa- 
vored self- discipline of news media as 
opposed to restrictions imposed by 
others. He indicated, however, that re- 
strictions of some kind might be deemed 
necessary to protect juriors from be- 
coming influenced, during a trial, by 
what appears in print. He noted that his 
committee is receiving radio -TV co- 
operation in its deliberations. 

Most of the program dealt with pre- 
trial publicity, such as that given the 
arrest of Richard Speck in the recent 
slaying of eight student nurses in Chi- 
cago. Doubts were expressed, however, 
about the effectiveness that actions 
limiting news media would have in as- 
suring a fair jury trial. 

There was also a suggestion that the 
generally held belief that news coverage 
"undercuts" the objectives of a "fair" 
trial may be assumption only, not 
backed by evidence. Doubt was also 
voiced as to the desirability of inhibiting 
news coverage, noting that this in itself 
may pose a greater danger. 

In addition to Mr. Zagri and Mr. 
Prattis, participants in the telecast in- 
cluded Sidney Zion, a reporter of the 
New York Times, and Howard Felsher, 
author of "Press in the Jury Box." 
Mitchell Krauss, moderator, and Ron- 
ald Goldfarb, who directed the pro- 
gram for the Brooklings Institution, 
also appeared on the show. 

NBC -TV accepts 

Schick's special 

A special that stations owned by the 
CBS Television Division declined to 
carry last month (BROADCASTING, July 
4), has been accepted for telecast on 
NBC -TV tomorrow (Aug. 30), 7:30- 
8:30 p.m. It will be sponsored by the 
Schick Safety Razor Co., Culver City, 
Calif., through Compton Advertising, 
Los Angeles. 

The special, Up with People, was 
produced by Schick and spotlights 130 
high school and college members of 
Moral Re- Armament. Pat Boone is 
host on the songfest special. 

CBS executives said the program was 
rejected because its policy prohibits 
commercial entertainment shows with 
an editorial or ideological point of view. 

An NBC spokesman last week said 
the company had reviewed the program 
and had found nothing wrong with it. 
He said that the special "is a plea for 
understanding and appreciation of free- 
dom." 
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`Super- Heroes' 
on the way 
New animation process 

uses actual comic -book art 

to depict characters 

Literally, by virtue of Xerography, 
five super -heroes from the Marvel Com- 
ic Group are coming to television. They 
are coming, via syndication, just the 
way they appear in the comic books, 
same stories, same art work, same 
color. It's said to be the first time 
that an animation process has attempted 
to show comics exactly as they original- 
ly appeared, except with limited mo- 
tion. 

Marvel Comics, point of origin for 
the super- heroes, are considered best- 
sellers in the comic book field, reported - 
ly read regularly by 60 million readers. 
That's why Grantray -Lawrence, un- 
til now principally a TV commercial - 
maker, decided to take the realistic in- 
stead of the traditional cartoon ap- 
proach to translating the comics to the 
television screen. 

"Why change anything?" asks Rob- 
ert Lawrence, partner in the company 
and executive producer of the new TV 
series. "We already have best -selling 
readership and established characters. 
We also have the terrific art work that 
appears in comic books." 

"The people that work for comic 
books," he points out, "are great art 
directors, great cameramen. They have 
a tremendous feel for continuity, for 
action. Their work gives the impression 
of movement." 

Copying Process Grantray -Lawrence 
President Ray Patterson, secretary- 
treasurer Grant Simmons (both also 
are partners in the company) and Vice 
President Robert (Tiger) West adapted 
Xerography -basically the same photo- 
copying process used to duplicate docu- 
ments-to make the literal translation 
from comic books to TV animation. 
What Xerography does is simply repro- 
duce the comic on to a celluloid, thus 
bypassing the tedious human process 
and insuring more than a reasonable 
facsimile. 

Grantray -Lawrence employs several 
special Xerox machines, at a cost of 
about $8,000 each, for the work. The 
balloons that explain the action and car- 
ry the dialogue in the comic books are 
eliminated for television. Instead, voices 
for each character and narrator and all 
sound effects are dubbed. But such titles 
as whroom, throk, zap, in a sense ex- 
ploding on the screen as the action de- 
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Upper left, 'Sub- Mariner'; upper right, 'Captain America'; center, 'The Incredi- 
ble Hulk'; lower left,'Ironman'; lower right, 'The Mighty Thor' 

velops, are sometimes inserted to lend 
emphasis to the sound effects. 

The animation effect produced by the 
Xerographic process is somewhat limi- 
ted. Producer Bob Lawrence explains: 
"We do not want to fully animate be- 
cause then the figures on the screen 
become cartoony, or caricatures. Ac- 
tually, the human movement cannot be 
animated. What we do is force people 
to use their minds to fill in the gaps. 
We've done this as if it's a feature 
rather than a cartoon." 

The complete array of comic -book 
characters to be seen are "Captain 

Newspapers are noticing 

Another example of newspa- 
pers' recognition of the profes- 
sional caliber of broadcast news- 
men has come from the Moline 
(Ill.) Daily Dispatch. In an edi- 
torial regarding the credibility gasp` 
about information on the war in 
Southeast Asia, the newspaper 
lauded the reports from Vietnam 
made by Jim King, news director 
of WQAD -TV Moline. 

"No one laid a hand on Mr. 
King's material or attempted to 
guide his findings," the Dispatch 
declared. "They are the honest 
reports of an experienced news- 
man.... Mr. King and WQAD -TV 
have performed a valuable service 
to their community." 

America," who uses his shining shield to' 
vanquish super -villains;,;," "The Mighty 
Thor," who can cause storms and can 
fly by swinging his enchanted hammer; 
"The Incredible Hulk," a sort of jolly 
green giant who's been belted by gam- 
ma rays; "Sub- Mariner," half human 
and half descendant of the underwater 
kingdom of Atlantis, and "Íronman," 
who comes fully equipped with a suit 
of armor, jet flying power and transis- 
torized. gadgets. 

TV rights to these five super -heroes 
have been tied up by Grantray -Law- 
rence Animation, New York and Hol- 
lywood, producer of the new action - 
adventure program. The animatibti bom- 
pany, in turn, is distributing its -pro- 
duction through Krantz Films, New 
York. 

35 Outlets Currently, some 35 sta- 
tions across the nation, including the 
five RKO General -owned outlets, are 
scheduled to show the comic -book pro- 
gram, starting in September. In all, 195 
six- and -a -half minute color episodes, 
with openings, closings and bridges to 
make up, 65 half -hours, "are being made 
available" to stations on a market -by- 
market basis. 

Stations will run three segments -to- 
gether (all concerning an individual 
super -herd) to make up a single half - 
hour. Indications are that Marvel Su- 
per- Jfe,'áês will be shown most -fre- 
gitently during the 5:30 -7 p.m. time 

`.p`errtods, with some. markets stripping the 
program 'across the", board, five nights 
a- week. 

In anticipation of favorable audience 
reaction to the first dose of super - 
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heroes, Mr. Lawrence and his cohorts 
have tied up more than a dozen other 
Marvel Comics Group characters for 
future television production. Among 
them is "The Spider," which the pro- 
duction company thinks is strong 
enough for a program of its own, pos- 
sibly in prime time. 

Indeed, Grantray- Lawrence expects 
Marvel Super- Heroes to appeal to as 
many adults as children. The animation 
firm also is counting heavily on a full 
range of licensed merchandising items 
to call attention to the new program. 

Included in the merchandising line, 
all rights to which belong to the Mar- 
vel Comics Group (the publishing com- 
pany has a participation in the TV 
syndication sales as well), are items 
ranging from Halloween costumes and 
masks to trading cards and tattoo trans- 
fers. Merchandising is projected to total 
some $35 million a year in sales. 

Justice letter only 
for guidance -CBS 

CBS has politely told the FCC that 
the Justice Department's letter concern- 
ing the commission's proposal to limit 
network ownership of prime -time pro- 
graming is irrelevant. 

Donald F. Turner, the department's 
antitrust chief, told the commission 
last month that the networks' owner- 
ship of more than 90% of prime -time 
programing raises serious antitrust ques- 
tions (BROADCASTING, July 25). The 
letter was seen as encouraging the com- 
mission to take action in the matter, 
but it did not endorse the agency's pro- 
posed rule or an alternative suggested 
by Westinghouse Broadcasting Corp. 

CBS last week, in a letter signed by 
Vice President and General Counsel 
Leon R. Brooks, said Mr. Turner had 
not accused the networks of violating 
the antitrust laws -that he had merely 
cited general statements of antitrust 
principles for the commission's guid- 
ance. 

But, Mr. Brooks said, neither the 
data in the letter nor that in the 
record of the rulemaking proceeding 
provide grounds for believing that net- 
work practices involve antitrust law 
violations. 

The commission proposal, which has 
been attacked by networks, broadcast- 
ers generally and advertisers, would pro- 
hibit networks from owning more than 
50% of their prime -time nonnews pro- 
graming, and bar them from acquiring 
proprietary rights in independently 
produced programs. WBC's proposal 
would prohibit stations in the top -50 
markets having at least three outlets 
from carrying more than three hours 
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of network programing, other than 
news, between 7 and 11 p.m. Both are 
designed to promote greater competi- 
tion among program suppliers. 

Mr. Brooks noted that Mr. Turner 
said the Sherman Antitrust Act would 
be applicable if the networks used 
"monopoly power" in program produc- 
tion to foreclose competition by deny- 
ing access to network schedules of ad- 
vertiser- supplied programs, or even if the 
networks merely have the "power and 
motive" to engage in illegal activity. 

Cites the Record But, said Mr. 
Brooks, "there is a striking lack of evi- 
dence" that the networks have tried to 
exclude advertiser- supplied programs, or 
to acquire subsidiary rights in inde- 
pendently produced programs. He said 
the evidence is largely to the contrary. 

He also said the networks have 
neither the power nor the incentive to 
engage in restrictive practices. He said 
no one network has anything approach- 
ing monopoly power over the program - 
production market. And rather than 
acting collectively to control the market, 
the three networks, he said, compete 
vigorously with one another in devel- 
oping and procuring programs. 

The networks have no incentive to 
restrict their schedules to their own 
productions, he said, since network- 
supplied programs involve development 
costs not present in those provided by 
advertisers -a point the networks made 
in their comments in the rulemaking 
proceeding. 

Film sales... 
The Myth & the Menace (Triangle) : 

WREX -TV Rockford, Ill., and wnto -TV 

Duluth, Minn. 

Gigantor (Trans -Lux) : Ko0O -TV San 
Diego. 

Top Draw (Trans -Lux) : WNEw -Tv 
New York and WNAC -TV Boston. 

The Mighty Hercules (Trans -Lux) : 

WHTN -TV Huntington -Charleston, W. 
Va. 

Felix the Cat (Trans -Lux) : WLEX -TV 

Lexington, Ky. 

The American Civil War (Trans - 
Lux) : WusF -TV Tampa, Fla., noncom- 
mercial. 

Radio series sales ... 
Dream World Series (Triangle) : 

WPAY Portsmouth, Ohio; wCBA Corn- 
ing, and WBRV Boonville, both New 
York; won Geneva, Ill.; WTAP Parkers- 
burg, W. Va.: KRCO Prineville, Ore.; 
wHJB Greensburg, Pa.: xAVR Apple 
Valley, MOT Barstow and KJOY Stock- 
ton, all California. 

Papers charge 
news pirating 
NNA asserts old practice 

of reading newspaper items 

on air is continuing 

Echoes of the charge that radio news- 
men take their news right off the front 
pages of their local newspapers heard 
widely in the 1930's but stilled since 
World War II -are being heard again. 

This time, the allegations are being 
publicized by the National Newspaper 
Association, a trade association of small - 
town daily and weekly newspapers. 

The association is publicizing the ac- 
cusations in the September issue of its 
monthly magazine, the National Pub- 
lisher. The NNA represents over 
8,000 small -town dailies and weeklies. 

NNA sent out 137 questionnaires to 
its member newspapers in communities 
also having a radio station. The ques- 
tionnaire asked if the radio station used 
news from the newspapers, and whether 
this was done with the approval of the 
publishers. 

Of the 67 returns, NNA says, 56 said 
the local radio station picked up and 
sometimes used, verbatim, news items 
from their pages. 

The extent of what NNA called "this 
pirating" ranged from very little to 
complete reading of the pages of the 
newspaper as the station's newscast, ac- 
cording to the magazine article. It 
quotes a number of publishers who said 
they were looking for a legal way to 
stop this practice; it quoted others who 
said they had reciprocal agreements 
with the stations and had no objections. 

In the magazine article, written by 
Beverly Cardwell, of the NNA staff, 
reference is made to the suit filed last 
May by the Madisonville (Ky.) Mes- 
senger against WFMW -AM -FM in that 
city. The newspaper is asking for $70,- 
000 and a temporary injunction enjoin- 
ing the radio stations from "pirating, 
pilfering and plagiarizing" news from 
the pages of the Messenger. 

An argument on the temporary in- 
junction was held only last month. No 
ruling has yet been handed down. 

H. W. Wells, vice president and gen- 
eral manager of WFMW, said that the 
station only occasionally picked up and 
rewrote a local news item from the 
newspaper. The station, he added, em- 
ploys one regular newsman, but uses 
all its 12 employes as newsgatherers. It 
also receives newstips from listeners, 
he emphasized. 

At one time the newspaper owned 
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On location: Disney crews are cranking out the footage 

It happens every summer. Rang- 
ing from the Arizona deserts to the 
Puget Sound country, as many as 
eight film crews are cranking through 
the raw stock that will become Walt 
Disney Productions' 1967 -68 tele- 
vision season. 

No production company in Holly- 
wood does more location work. And 
no production company in Holly- 
wood is so assured of the future. At 
a time when television film- makers 
are pulling in their horns and only 
making programing -development 
moves after network commitment, 
Walt Disney Productions has be- 
tween 35 and 40 program projects in 
the works. Among these are 12 
nature studies and nine animation 
shows. 

Disney's Wonderful World of 
Color prime -time, Sunday- evening 
anthology has been signed for NBC - 
TV for the 1967 -68 season, with ar- 
rangements being completed for the 
1968 -69 and the 1969 -70 seasons. 
Thus, unlike other TV film- makers, 
Disney never need hold back produc- 
tion in fear of dangling options. 

The current contract calls for 26 
shows a season. As many as six of 
these do not have to be television 
originals but can come from other 
entertainment sources. The Disney 
operation succeeds by getting more 
mileage out of product; movies are 
parlayed into television and TV 
shows are parlayed, into featurettes 
and into foreign markets. 

Six -Year -Old The Wonderful 
World of Color moves into its sixth 
year on NBC -TV this fall. Actually, 

Disney Productions has been plying 
the television field for 12 years. Dur- 
ing that time the company has put 
together the most treasured backlog 
of filmed TV shows in the business. 
It includes some 280 hours of un- 
syndicated television programing, 
and Disney owns and controls all 
the negatives. 

A Disney hour averages $75,000 
in location costs, with another $100,- 
000 spent by the studio applying 
finishing touches. And whenever a 
film crew goes out on location to 
shoot a television program, the aim 
is always to come up with a sleeper 
substantial enough to be shown as a 
theater feature. 

Among 1967 -68 TV projects now 
being filmed that may some day ap- 
pear as movie material are "One 
Day on Bettle Rock," described as 
a drama in the world of nature; 
"The Wild Heart," a story about two 
youngsters nursing an oil- sickened 
sea gull back to health and "Memories 
of A Big Dog," a three -part story, 
co- produced by Roy Disney Jr., 
about a Newfoundland dog raised to 
be a hunting dog. 

In the coming season, Disney will 
continue the now -established TV 
programing technique of extending 
shows over several weekly segments. 
Plans for 1966 -67 include three 
three -part dramas and one two-part 
show. "Gallegher Goes West," a 
multiple -part program introduced 
last season, will continue in a four - 
part run this fall. 

As in recent seasons, each pro- 
gram in the color series will be 

sponsored by one of three rotating 
advertisers: Eastman Kodak, Ford 
and RCA. 

'66-67 Schedule Complete sched- 
ule for Walt Disney's Wonderful 
World of Color on NBC -TV in 1966- 
67: 

Sept. 18, "Emil and the Detec- 
tives"-II (first part of the two -part 
program was the last show of the 
1965 -66 season and will be rerun 
on Sept. 11) ; Sept. 25, "The Legend 
of El Blanco "; Oct. 2, "Savage Sam" 
-I; Oct. 9, "Savage Sam " -II; Oct. 
16, "The 101 Problems of Hercules "; 
Oct. 23, "Gallegher Goes West" - 
VII; Oct. 30, "Gallegher Goes 
West" -VIII; Nov. 6- preemption; 
Nov. 13, "Ranger's Guide to Na- 
ture"; Nov. 20, "The Moon - 
Spinners"-I; Nov. 27, "The Moon - 
Spinners"-II; Dec. 4, "The Moon - 
Spinners" -III; Dec. 11, "Jocker, The 
Amiable Ocelot "; Dec. 18, "Disney- 
land Around the Seasons" and Dec. 
25, "The Truth About Mother 
Goose." 

Also, Jan. 1, 1967, "The Silver 
Fox and Sam Davenport "; Jan. 8, 
"The Boy Who Flew with the Con- 
dors"; Jan. 15, "Willie and the 
Yank " -I; Jan. 22, "Willie and the 
Yank " -II; Jan. 29, "Willie and the 
Yank" -III; Feb. 5, "Man on 
Wheels "; Feb. 12, "Gallegher Goes 
West " -DC; Feb. 19, "Gallegher 
Goes West " -X; Feb. 26- preemp- 
tion; March 5, "Atta Girl, Kelly!" - 
I; March 12, "Atta Girl, Kelly!" - 
II; March 19, "Atta Girl, Kelly!" - 
III; March 26, "A Salute to Alaska" 
and April 2, "Pets is Pets." 

75% of the radio stations. Three 
years ago, Mr. Wells and E. L. Kelley, 
Jr., who is president of Sound Broad - 
castets Inc., licensee of the stations, 
bought out the Messenger's interest. 
They had owned 25% between them. 
During the time the newspaper con- 
trolled the station, Mr. Wells said, it 
was a regular practice for the stations to 
broadcast news items taken directly 
from the newspaper. 

The NNA article also refers to the 
1963 Pennsylvania Supreme Court find- 
ing that the Pottstown (Pa.) Mercury's 
suit against WPAZ in that town for news 
pirating could be heard in federal court. 
A federal judge, however, last year re- 
manded the case to the local state court, 
where it is still pending. The NNA arti- 
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de gives the impression that the state 
supreme court ruled against the radio 
station. 

Football's minors get 

some of radio -TV action 

The Continental Football League, a 
minor professional league, is sinking its 
cleats into TV this season with cover- 
age already set for six of the 10 teams 
in the league. Its biggest TV effort is 
aimed at a regional network for the 
Dec. 4 championship game to be fed 
live and in color to the 10 team cities, 
and possibly to Detroit, Milwaukee, Chi- 
cago and a West Coast outlet. 

It was announced last week that CFL 
has an estimated $60,000 contract for 
eight Brooklyn Dodgers games to be 
shown on Saturday nights on wpix(rv) 
New York. Sealtest Foods division of 
National Dairy Products Corp., through 
N. W. Ayer & Son, both New York, 
has signed for one -half sponsorship. 
WPix plans to program the games at 
8 p.m., each one preceding a Saturday 
Night Football show (11 p.m.) of 
collegiate games. 

The Hartford (Conn.) Charter Oaks 
have a heavy schedule of at least 11 
games on wacT(TV), the Hartford pay - 
TV station. Six games of the Philadel- 
phia Bulldogs are scheduled on WFIL -Tv 
Philadelphia. 

Other CFL teams on TV are: Mon- 
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treal Beavers, five away contests on 
CFCF -TV Montreal; and the Orlando 
(Fla.) Panthers and the Norfolk (Va.) 
Neptunes, each with one game on 
wFTV(Tv) Orlando. And WTAR -TV Nor- 
folk, respectively. 

Arrangements for the games are han- 
dled through Castleman D. Chesley 
Co., Philadelphia, the league's sport 
consultant. 

In radio the CFL has every team 
committed except Brooklyn. The sched- 
ule includes: Charleston (W. Va.) Roc- 
kets on wic4z Charleston; Norfolk Nep- 
tunes on WTAR Norfolk; Orlando 
Panthers on WABR Winter Park, Fla.; 
Philadelphia Bulldogs on WFIL; Rich- 
mond (Va.) Rebels on WLEE Rich- 
mond; Toronto Rifles on CKEY Toronto; 
Montreal Beavers on CJAD (English) 
and CJMS (French), both Montreal; 
Wheeling (W. Va.) Ironmen on WKWK 
Wheeling, and Hartford Charter Oaks 
on WTIC Hartford. 

NAB gets permission 

to enter AT &T probe 

The National Association of Broad- 
casters' second petition to participate in 
the FCC's inquiry into AT &T rates was 
approved last week by the commission's 
telephone committee. 

The NAB had requested that its 
participation and interest in the case be 
limited to the issue of the proper rate 
base for broadcast -program transmis- 
sion service. Because this issue has not 
yet been considered by the FCC, NAB's 
testimony and cross -examination on the 
subject, the committee said, may be of 
some assistance to the commission in 
its study. 

The NAB's first petition to intervene 
in the proceedings submitted last month 
was denied by the commission on the 
grounds that the association had not 
shown good cause for filing after the 
deadline and had not clearly indicated 
how its participation in the case would 
assist the FCC -in resolving the issues 
(BROADCASTING, Aug. 1). 

In its second filing (BROADCASTING, 
Aug. 8) the NAB said that the need for 
an industry spokesman in the rate in- 
vestigations was not readily apparent 
until the bulk of AT &T's testimony was 
filed with the FCC on May 31. The 
need for a representative was confirmed 
on July 29, NAB said, when AT &T pro- 
posed increases amounting to $18.4 mil- 
lion a year in station and network tar- 
iffs (BROADCASTING, Aug. 1). 

The association said that its proposed 
testimony would present "industrywide 
statistics so that the commission will 
have before it the facts that should be 
considered in the determination of a 
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proper rate base for all broadcast 
charges." 

WPIX Inc., licensee of wPix(Tv) New 
York, last week also sought to add its 
name to the already lengthy list of some 
70 participants in the FCC's inquiry 
into AT &T rates. 

The corporation stated that its par- 
ticipation would allow the presenta- 
tion of a viewpoint which cannot be 
adequately expressed by any of the 
parties currently represented in the pro- 
ceeding. 

In a petition for intervention sub- 
mitted to the FCC last week, wPix said 
that as the licensee of an independent 
New York VHF, it is one of the na- 
tion's major users of AT &T's program 
transmission services for which it spends 
approximately $150,000 annually. 
AT &T's proposed increases in station 
and network tariffs, announced July 29 
(BROADCASTING, Aug. 1) would have a 
"profound" effect on WPIX'S ability 
to continue much of the live program- 
ing from other cities which it presently 
carries, the licensee said. 

WPIX also said that at the time of 
the FCC's deadline for petitions to in- 
tervene in the case (Dec. 2, 1965) 
there was no indication that AT &T 
would propose to increase the rates 
for its program transmission services. 
It was not until AT &T's announcement 
of the proposed increases last July, 
argued WPIX, that the station realized 
the necessity of having its interests rep- 
resented in the AT &T proceedings now 
before the commission. 

ABC head calls for 
cultural effort 

Apparently disappointed by the soft 
market for cultural programing, Thom- 
as W. Moore, president, ABC -TV, in 
an address before a men's civic group, 
Town Hall, in Los Angeles, asked for 
greater understanding and more cooper- 
ation from hdvertisers. 

Mr. Moore's talk, never an outright 
attack or defense, not even a full -blown 
admonishment, was more like the speech 
of a possible defendant copping a plea. 
He first told what commercial television 
is not. "It is not, and probably never 
will be," he said, "an art form." In- 
stead, it's "a cultural force of enormous 
magnitude," . which "reflects and 
helps shape modern life in all parts of 
the world." Still, "television is, has been, 
and will continue to be primarily a me- 
dium of entertainment." 

Then Mr. Moore discussed "the grow- 
ing social revolution" in the U.S., the 
maturing of the post -war baby into to- 
day's hip adult, the coming of a wave 

of awareness that has made the pro- 
verbial "little old lady in Dubuque" 
know all about "The Games People 
Play." This swing to a better -educated 
populace has influenced television's pro- 
graming responsibility, and made it clear 
that the medium now "must respond 
to both cultural and demographic 
changes" to be successful. 

`Potboilers' Fading In answering its 
new challenge, "television today is in 
an era of accelerated transition," the 
ABC -TV exeutive pointed out, with the 
programing emphasis on "quality, crea- 
tivity and reality." And as the tele- 
vision industry strives to give viewers 
not only what they want, but possibly 
what they seem to need to become even 
more aware, he said, "the day of the 
potboiler" program is fast fading, and 
the worst production gamble "is the thin 
situation comedy with the loud laugh 
track attached." 

Then getting to both the nub and 
the rub of his talk, Mr. Moore made 
what sounded much like an appeal. 

. Can the networks, alone," he 
wondered, "spend millions of dollars and 
long thoughtful hours working on the 
creation and presentation of upgraded 
programing, if advertisers do not adjust 
their sights to the new realities of 
American life." Illustrating the net- 
work's dilemma more dramatically, he 
asked whether it was fair in TV's rat- 
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ings game to match an NBC White 
Paper audience against the people at- 
tracted to Batman. In Mr. Moore's opin- 
ion the answer is clear -cut. ". . . The 
concept of heaping all programs col- 
lectively into one rating bin is not only 
fallacious," he said, "it penalizes any 
network which attempts to serve the 
public better." What's more, "the one- 
rating -bin concept inhibits television in 
its quest for excellence." 

How is such a discouraging situation 
be alleviated? Mr. Moore had a sugges- 
tion for a start. Oddly, it sounded like a 
variation of a theme that TV's most 
persistent critics have been using for 
years. ". . . We should reassess the 
measurement system so that entertain- 
ment is measured against entertain- 

ment, documentary against documenta- 
ry, cultural programing against cul- 
tural programing," ABC -TV's top man 
said. 

Lower attacks 

`secrecy passion' 

A top -echelon newsman, Elmer M. 
Lower, attacked the government's in- 
formation policy in a speech at the an- 
nual San Francisco Radio and Televi- 
sion Awards dinner. 

The president of ABC News rapped 
the government's "passion for secrecy" 

Expanding a repeat to help stop repeaters 

A repeat program is usually just 
that: exact repetition of the original. 
However, on Aug. 21, KYW-TV Phila- 
delphia ran a repeat that was an ex- 
panded version of the original pro- 
gram. 

On June 29, xvw -Tv ran a one- 
hour special Calling All Criminals, 
from 10 -11 p.m. It was aimed at 
young lawbreakers and potential 
criminals and featured about 40 se- 
quences with convicted criminals, 
victims of crimes and innocent by- 
standers. Arlan Specter, Philadelphia 
district attorney, appeared through- 
out the program in an attempt to 
communicate with young lawbreak- 
ers. 

A key part of the program was 
urging potential criminals to call a 
special number where members of 
the DA's office and city welfare 
agencies manned the phones. They 
received 112 calls, many from poten- 
tial criminals who were worried 
about their future or from ex -con- 
victs who were having difficulty stay- 
ing out of trouble. 

One call came from a young man 
who told an assistant district attorney 
what he had been able to tell his 
psychiatrist: "I have a strong temp- 
tation to commit murder." The DA's 
office re- established contact between 
psychiatrist and patient and the 
young man is again undergoing treat- 
ment. 

On the repeat, law- enforcement of- 
ficials from the three -state metro- 
politan area took part. The station 
had felt that by bringing New Jersey, 
Delaware and other Pennsylvania 
authorities into the program it was 
bringing the idea closer to potential 
lawbreakers throughout the area and 
not just Philadelphia. Special phone 

lines were installed in the offices of 
all the participating law- enforcement 
agencies. 

One of the factors in determining 
a program's success is memorability 
of the message. Edward J. Hendrick, 
superintendent of prisons in Phila- 
delphia, intends to show it in the 
city's institutions, "particularly to 
first offenders" because it "deserves 
to be shown over and over again . . . 

to many of our youth." 

Dave Brenner, writer- producer -di- 
rector of KYW -TV's 'Calling All Crim- 
inals,' talks with inmates at Penn- 
sylvania State Penitentiary prior to 
filming a sequence of the one -hour 
special. 

and called for the formation of a sort 
all -media free -America organization. He 
specifically chided the administration 
for its failure "to establish a direct line 
of communication with the American 
public -on radio and television." 

Seeing freedom of the press endan- 
gered, Mr. Lower called for "all news 
media to join together to fight for free- 
dom of access the world over." This is 
necessary, he added, because "we are 
in the midst of what I can only call a 
secrecy wave." He pictured all news- 
men waging battle against widespread 
governmental attempts to keep secret 
all information that's not totally flatter- 
ing. 

He was especially critical of Assis- 
tant Secretary of Defense Arthur Syl- 
vester and the National Aeronautics and 
Space Administration. He would like 
NASA "to allow American citizens and 
the world to have a ringside seat in 
outer space" by placement of a live TV 
camera aboard a spacecraft. He indica- 
ted that Mr. Sylvester and his Pen- 
tagon colleagues managed the news 
and he also expressed fear that once 
television, spurred by miniaturization of 
equipment and satellite transmissions, 
attempts to cover the war in Vietnam in 
greater depth, the government "may 
meet this electronic challenge to news 
management by either direct censor- 
ship," or elect to use the indirect tac- 
tics of harrassment and more guarded 
briefings. 

`Freedom Office' To block such a 
development, Mr. Lower asked that a 
"freedom of information office" be es- 
tablished, a nonpolitical organization 
that would have enough prestige and 
power to do more than "simply view 
with alarm." 

"Would this office have power in the 
courts ?," he asked furthur. "Should it 
have a legal staff? Could such an office, 
by its very existence, cause public serv- 
ants to think twice before suppressing 
or withholding information ... circum- 
venting issues the public has a right to 
know about? 

"These are some questions our pro- 
fession might well ask itself right now," 
he concluded. 

ASCAP adds lure 

for new members 

In a move that seemed sure to in- 
tensify its rivalry with Broadcast 
Music Inc., the American Society of 
Composers, Authors and Publishers last 
week anounced plans to expedite its 
payments to new writer members. 

"These changes will result in putting 
more performance money in the pockets 
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of new writer members [of ASCAP] 
and in giving new writers their money 
much sooner," ASCAP's announcement 
said. In addition, the plans provide for 
ASCAP to make advances to its writer 
members under ground rules more lib- 
eral than in the past. 

The changes, part of a series of ad- 
justments in ASCAP's complex credit- 
ing and compensation system, were 
detailed in a 44 -page booklet distributed 
to ASCAP members. Some of the 
changes require amendment of the anti- 
trust consent decree governing ASCAP's 
operation and hence must get court 
approval before they can go into effect. 
The Justice Department has given its 
consent to the amendments. 

Observers saw in the move an effort 
by ASCAP to become more competitive 
with EMI in the perennial competition 
to sign up new writers. Some labeled 
it an attempt to "raid" the BMI mem- 
bership. 

ASCAP authorties, asked whether it 
would improve ASCAP's bargaining 
position in competition with BMI, said 
that "we hope every change we make 
improves our position." 

BMI declined to comment pending 
an opportunity to study the ASCAP 
plans. 

ASCAP President Stanley Adams de- 
scribed the objectives of the changes as 
being "first, to give all possible aid, 
encouragement and financial assistance 
to new talents who wish to enter the 
song -writing profession; second, to keep 
song- writing as a profession alive and 
independent, and third, to build an 
American musical repertory equal to 
the stature of our nation." 

Program notes ... 
Taking the plunge In her first televi- 
sion dramatic role, Olivia De Havilland 
will co -star with Jason Robards Jr. in 
the ABC Stage 67 presentation of 
Katherine Anne Porter's "Noon Wine," 
to be adapted and directed by Sam 
Peckinpah, and produced by David 
Susskind and Daniel Melnick. 

TV on radio's firing line Southern 
California radio listeners will have a 
chance this week to find out about new 
network TV programing practically 
from the horse's mouth. Three top net- 
work programing executives, Leonard 
(Buzz) Blair, head of program develop- 
ment, West Coast for CBS -TV; Herbert 
Schlosser, vice president of NBC -TV 
programing, West Coast; and Harve 
Bennett, vice president of ABC -TV pro- 
graming, western division, are sched- 
uled to answer telephone questions from 
listeners when they appear on PM Fir- 
ing Line, a telephone -conversation pro- 
gram, on KNX Los Angeles, Aug. 30. 
The radio station is owned by CBS. 

Station complains ABC -owned two- 
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TV San Francisco is embroiled in a con- 
troversy over violation of freedom of 
the press with the U.S. Navy, the fed- 
eral government, the California judici- 
ary and municipal authorities. The sta- 
tion claims that one of its newsmen 
and his cameraman were manhandled 
and harassed by marines and sheriff's 
deputies at the Concord Naval Weap- 
ons Station outside of San Francisco 
last week as they attempted to com- 
plete an assignment to film a protest 
demonstration that was in progress. Da- 
vid M. Sacks, ABC vice president and 
station general manager, has lodged a 
formal protest and demand for investi- 
gation with naval, federal, state and 
local officials. 

Go sign Normal Felton's Arena Pro- 
ductions has received a go -ahead from 
NBC -TV for Two for the Money and 
No Place to Go, half -hour comedy seri- 
es projected for the 1967 -68 season. 
The series is the third Arena is devel- 
oping for the network. 

Educational affairs National Educa- 
tional Television will launch NET Jour- 
nal, its first weekly series of one -hour 
documentaries on Monday, Oct. 3. Each 
program will deal with a vital issue con- 
fronting the American people today 
and, when necessary, will examine vari- 
ous aspects of a complex subject in 
separate installments. The Vanishing 
Newspaper, a two -part examination of 
the American press, will also be pre- 
sented by NET in late October and 
early November. The first of the two 
one -hour documentaries will deal with 
the big -city newspaper, examining its 
failure to deal effectively with a number 
of community and national problems. 
The second program will assess the small 
town newspaper. 

Documentary program KRLA Pasa- 
dena, Calif. will broadcast a documen- 
tary program that the station says took 
more than 800 man -hours over a six - 
week period to put together. The hour 
special, The Pill, is a study of the use 

of birth control drugs throughout the 
country. KRLA newsmen are said to 
have conducted more than 500 inter- 
views in researching the program. 

'UN concept' WHBI -FM New York 
has added eight hours of Greek pro- 
graming to its weekly schedule and is 
now transmitting programs in 17 lan- 
guages including Arabic, Albanian, 
Bulgarian, Turkish and Italian. 

First -run on pay TV The RKO Gen- 
eral subscription TV station in Hart- 
ford, Conn., scheduled the first show- 
ing of a feature film, "The Little Nuns," 
starring Catherine Spaak, in that area 
on Aug. 24 prior to its release to 
theaters there. 

Special election report CBS-TV will 
colorcast two CBS News special reports 
on South Vietnam's elections next 
month, on Sept. 11 and Sept. 18 (6- 
6:30 p.m., EDT) with Far East cor- 
respondent Peter Kalischer. The Sept. 
11 broadcast, Election Day in Vietnam, 
will give background of the balloting 
and early returns. The second broad- 
cast, The Vietnam Assembly, will re- 
port extensively on results of the elec- 
tion and on the kind of constitution the 
new assembly is expected to write. 

TV tennis ABC -TV will have live 
color coverage of 85th annual U.S. 
national tennis championships from 
Forest Hills (N.Y.) stadium on Sept. 
11 (3 -5 p.m., EDT). 

Music to play by "All That Brass," 
an assortment of 10 march -music LP's 
featuring the Oklahoma, Pennsylvania 
and Purdue University bands and the 
All- American band directed by Karl 
King, is the latest package from SESAC 
for stations. 

It's a deal Under a new agreement 
with CBS Films, Association Films Inc. 
will distribute to schools, libraries, 
churches and governmental organiza- 
tions more than 160 titles from the 
The Twentieth Centurry half -hour se- 
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ETV's hook up to do Senate play -by -play 

While a Senate hearing was devel- 
oping views on how to assist educa- 
tional television in meeting its poten- 
tial as a forum for matters of com- 
munity importance, quick improvisa- 
tion by four eastern ETV stations 
demonstrated to what degree this 
could be done. 

When the Senate Communications 
Subcommittee announced a hearing 
into the Ford Foundation plan to es- 
tablish a nonprofit satellite system to 
aid ETV, the four stations, united re- 
cently in a temporary regional ETV 
network, decided this would be a good 
opportunity to display just the kind 
of service ETV was capable of per- 
forming. 

The four stations, WNDT(TV) New- 
ark, N. J. - New York, WETA -TV 

Washington, WGBH -TV Boston and 
WHYY -TV Wilmington, Del., had 
formed their network to broad- 
cast an experimental nightime news 
and interview program and had al- 
ready decided to telecast live and 
in its entirety the Senate hear- 

ing on urban problems. They had 
decided to broadcast this hearing 
live since they had already leased 
the interconnecting lines for their re- 
gional loop for all day operation 
anyway. WETA -TV had been pro- 
viding the crews to handle the ur- 
ban affairs hearing while the night- 
time news program, Focus '66, com- 
bined teams from all stations. 

Extra Crew from Boston When 
the Ford Foundation hearing on the 
fate of ETV broke, the four added 
this coverage to their already busy 
schedule. Since the WETA -TV person- 
nel were already occupied with the 
earlier Senate hearing, a crew from 
woBH -Tv drove down to the nation's 
capital in a remote unit to work on 
the ETV hearing. The ETV hear- 
ing was taped and transmitted each 
night from the WETA -TV studios to 
the network partners who preempted 
their regular schedule. 

Viewers of these stations thus 
got a visual example by the ETV 
stations themselves of the public 

affairs activities the witnesses at the 
hearing were hoping would some- 
how arise out of their discussions. 

WETA -TV General Manager Wil- 
liam J. McCarter said the coverage 
taxed the resources of the stations 
involved since 10 to 15 people were 
active on each of the two Senate 
hearings and the stations divided up 
the costs. But he added this was a 
necessary function that should be 
accepted by the noncommercial com- 
munity stations since their viewers 
had such a large stake in the hear- 
ings' outcome. He observed that the 
viewer reaction had been heavy and 
favorable. 

The coverage of the urban affairs 
hearing, headed by Senator Abra- 
ham A. Ribicoff (D- Conn.), also 
resulted in some exclusive interviews 
and sound material for the network 
news program as well as providing 
live coverage. Mr. McCarter also 
said that the stations hope to revive 
the network concept after this experi- 
ment ends in September. 

ries which recently completed nine 
years on CBS -TV. 

Expanded Vietnam program A spe- 
cial one -hour program in NBC -TV's 
Vietnam Weekly Review series, which 
usually runs a half -hour. will be pre- 
sented on Sept. 4 (2 -3 p.m.) to assess 
developments in the Vietnam conflict 
this summer. The program will include 
interviews with commanders of U.S. 
troops in the field. 

Joint effort Three St. Louis television 
stations- KMOX -TV, KSD -TV and KTVI 
(Tv) -are joining efforts to telecast 
three special half -hour programs Sept. 
6 -7 for the city's board of education 
annual staff meeting. The annual event 
has grown too large for the city's big- 
gest auditorium, it was learned, so this 
year it was arranged for the school 
officials to talk to teachers in their own 
schools by TV instead. The public too 
can "attend" this year's meeting, thanks 
to the commercial outlets. Each is air- 
ing one special. 

Wanta' drag? The National Tape 
Network, Indianapolis. and a special 
drag- racing radio network will origi- 
nate daily live and taped coverage from 
the 12th Annual National Hot Rod As- 
sociation Championship Drag Races 
Sept. 1 -5 at Indianapolis Raceway 
Park. A weekly syndicated five- minute 
radio program, Let's Go to the Drags, 
is also available from NTN. 
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Kodak backing live 

politics on 5 ETV's 

A $30,000 grant was announced last 
week by Eastman Kodak, Rochester, 
N. Y., for two -day coverage by five 
noncommercial stations of the Republi- 
can and Democratic state conventions in 
New York. 

The Kodak grant will usher in the 
first use of a live interconnection of the 
five stations, a network planned for 
some time but now a reality. The tele- 
casts are set for Sept. 7 and 8 origin- 
ating in two cities, Buffalo (Democra- 
tic) and Rochester (Republican). 

The ETV coverage will switch be- 
tween cities, where the state political 
conventions are being held concurrent- 
ly. In addition, the network -owned 
commercial TV stations in New York - 
WABC-TV, WCBS -TV and WNBC -Tv -will 
have pooled coverage that will be avail- 
able to the noncommercial group. 

Eastman Kodak officials said they 
viewed the grant as a major step in the 
plans for statewide ETV interconnec- 
tion. 

There have been several advertiser 
underwritings or grants to ETV in New 
York in the past. Bristol -Myers Co., 
has completed a $250,000 underwrit- 
ing of a Sunday Showcase series of 12 
programs on performing and fine arts 

on WNDT(TV) Newark, N. J.-New York 
with the tapes available to other non- 
commercial stations (BROADCASTING, 
Jan. 17). A renewal of Showcase is 
being negotiated for next season. In 
the past such advertisers as Shell Oil 
and Philip Morris supported the cost of 
news programing on WNDT. 

Customary Credit In all of these 
"limited sponsorships," the supporting 
companies have received customary on- 
air credits of five seconds before and 
after each program, noting by slide and 
voice -over that they have made the 
programing possible. Eastman Kodak 
will receive a minimum of four on -air 
credits on each day of the two -day 
coverage. The credits will be placed be- 
fore and after the coverage day (10 
a.m. to about 11 p.m.) and before and 
after a luncheon "break" in convention 
proceedings. 

In addition to WNDT, the other sta- 
tions taking part in the coverage are 
WMHT(TV) Schenectady, WCNY -TV Syr- 
acuse, wxxt(TV) Rochester and WNED- 
TV Buffalo. 

WNDT will produce the cooperative 
project with Lee Polk as executive pro- 
ducer. 

A few weeks ago, WNDT announced 
findings of a poll taken in metropolitan 
New Yark by Louis Harris and Associ- 
ates. That survey, commissioned by the 
station, found a substantial number of 
people in favor of financing educational 
TV through "limited commercials" 
(BROADCASTING, Aug. 15). 

BROADCASTING, August 29, 1966 



Weather laboratory 
set up by WCBS -TV 

WCBS -TV New York has established 
its own weather laboratory with Harry 
Geise, an authority in weather predic- 
tions and a weather -report broadcaster, 
named as its chief meteorologist. He'll 
be on the air starting today (Aug. 29) 
in the early evening and late- evening 
news periods on the station and will 
present forecasts with his own specially - 
developed interpretations, according to 
Clark B. George, vice president and 
general manager of WCBS -TV. 

The new laboratory is extensively 
equipped. In addition to the global and 
national communication circuits and 
weather -map facsimilies, the station's 
new weather department has machines 
that feed specially coded information 
which is available only to professional 
meteorologists. Costs are substantial, it 
was said, particularly for the leasing of 
lines to convey the special material. 

A report that the station might con- 
sider a step beyond regular on -air 
weather forecasting and offer the service 
to private users was said by station 
authorities to be "premature." 

Two more for ABC -TV 

ABC -TV has signed for a half -hour 
western adventure series, Two Rode 
West, to be produced by Thomas Spell- 
ing Productions and presented in the 
1967 -68 television season. The lead 
is to be played by Walter Brennan. The 
network had announced earlier another 
entry for the '67 -'68 season, a half - 
hour western comedy called Rango 
and starring Tim Conway. ABC says 
neither series commitment calls for 
production of a pilot. 

Brown - Reagan debate set 

California Governor Edmund (Pat) 
Brown, Democratic candidate for re- 
election in November, and Republican 
gubernatorial nominee Ronald Reagan 
are going to confront each other on 
television, it was decided at a closed - 
door meeting in Los Angeles last week. 
Tentative agreement for a mid -October 
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television debate between the two can- 
didates was reached by their representa- 
tives. 

Plans call for a one -hour confronta- 
tion on one of the three network -owned 
stations in Los Angeles. The originat- 
ing station would have to agree to tele- 
cast the debate live and in prime time. 
The program would be supplied to any 
other TV and radio stations requesting 
it. It also was agreed that neither can- 
didate would be permitted to bring pre- 
pared material with him, but would be 
allowed to make notes during the de- 
bate. 

Station sets free -time 

schedule for candidates 

WoKR(TV) Rochester, N. Y., is in- 
stituting a policy of providing free 
broadcast time for political candidates 
and is making available $50,000 worth 
of time for seekers of certain offices 
in the coming November elections. 

WOKR will give each candidate for 
governor, lieutenant governor, comp- 
troller, attorney general and U. S. Con- 
gress $500 worth of station time or 
service (production) credits. In addi- 
tion, the station has allotted a specific 
dollar amount of credit for other offices, 
including the state senate, city court 
judges, surrogates, family court judges, 
city clerks, county district attorney and 
county supervisors. 

Richard C. Landsman, president and 
general manager of WKOR, said the sta- 
tion's experience with the current offer 
will determine its willingness to repeat 
it in future elections. He noted that 
woKR's position is that its equal op- 
portunity mandate is reduced to the 
common denominator of equal dollar 
credits, either for production or time. 

Dual rocket launchings 
to be covered Sept. 9 

The TV -radio networks' pool cover- 
age of the Gemini -Titan 11 manned 
space mission, scheduled to begin Sept. 
9, will cover two rocket launchings on 
the same day and transmit live pictures 
from the downrange Atlantic recovery 
area, it was announced last week. 

The flight is scheduled to end on the 
morning of Sept. 12, approximately 70 
hours after the launching. Other high- 
lights of the GT -11 mission include two 
"extra- vehicular" (EVA) experiments 
by Lieutenant Commander Richard F. 
Gordon Jr., and a special maneuver in 
which he and Commander Charles Con- 
rad Jr., the other astronaut, will tie the 
Gemini spacecraft and the Agena target 
vehicle together and rotate the pair 
to create artificial gravity. 
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Second eastern satellite unit? 
Comsat, carriers form two committees to study 

technical and policy considerations for FCC 

The Communications Satellite Corp. 
and seven other carriers were pressed 
into service by the FCC last week in an 
effort to short- circuit problems blocking 
establishment of a second East Coast 
earth station needed for developing a 
global communications satellite system. 

One problem is the conflicting ap- 
plications that have been filed for the 
station by Comsat (for one in Moore- 
field, W. Va.) and by the three carriers 
(jointly for one in Woodland, Ga.). In 
addition, both proposed stations would 
pose interference problems with existing 
microwave stations. 

Accordingly, the commission in a 
meeting on Monday (Aug. 22) organized 
representatives of the carriers into two 
committees to deal with these problems. 
A technical committee will concentrate 
on station site selection, technical speci- 
fications and construction plans. 

A policy committee will consider 
whether an interim consortium of the 
carriers can be set up to plan, finance, 
construct and operate a station pending 
a resolution of the conflicting claims. 
The commission said the aim would be 
an arrangement that would not "preju- 
dice the interests of any entity in the 
final decision as to ownership and op- 
eration." 

In addition to Comsat, the carriers 
represented at the meeting were AT &T, 
ITT World Telecommunications, RCA 
Communications, Western Union Tele- 
graph Co., Western Union International 
and General Telephone and Electronics 
Corp. (Western Union International, 
ITT World Communications and RCA 
are the joint applicants for the Georgia 
station.) The committees set up last 
week are scheduled to give the commis- 
sion a progress report Tuesday. 

Slow to Move? FCC Chairman 
Rosei H. Hyde called the carriers into 
the meeting after the commission had 
been criticized by James D. O'Connell, 
director of telecommunications manage- 
ment and telecommunications adviser to 
the President, for what he considered its 
slowness in moving ahead on the earth - 
station matter. Commission officials feel 
the criticism is unfair, contending that 
the principal barrier to movement is the 
engineering problems in the proposals 
that the applicants have failed to solve. 

One earth station, at Andover, Me., 
is now in operation. Others are under 
construction at Brewster Flat, Wash., 
and on the Hawaiian island of Oahu. 
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The commission, which has not yet 
reached a final policy decision on own- 
ership of the stations, has licensed 
Comsat to operate all three on an in- 
terim basis. 

The fight over the ground stations in- 
volves the fact that construction costs 
can be figured into the rate base of the 
carrier that owns them and, in addition, 
the carriers' desire to control access to 
the stations that communicate with the 
satellites. Comsat, in addition, argues 
that its ownership of the U.S. portion of 
the satellite system will count for little 
if it doesn't own the ground stations. 

GSA Petition In another aspect of 
the international satellite question last 
week, the General Services Administra- 
tion, the housekeeping arm of the gov- 
ernment, and Comsat urged the com- 
mission to reconsider its order restrict- 
ing Comsat almost entirely to the role 
of a "carrier's carrier (BROADCASTING, 
June 27). The commission said it would 
authorize Comsat to deal directly with 
noncarriers, including the government, 
only in "unique and exceptional" cases. 

The commission, which has been un- 
der pressure from Mr. O'Connell to per- 
mit direct Defense Department dealing 
with Comsat (BROADCASTING, July 25), 
had met Aug. 19 to discuss revising its 
order. However, a decision on that ques- 
tion has been postponed pending con- 
sideration of the GSA petition. 

GSA said the commission should 
modify its order to make clear that the 
government is not required to make a 
special showing in order to deal directly 
with Comsat. GSA said that the corn - 
mission had acknowledged in its order 
the government's legal right as an au- 
thorized user but that the policy deci- 
sion to limit government use of the 
satellite system "places the existence of 
the right itself in doubt." 

Clearly Indicated "The desirability 
of a separation of the commission's 
legal and policy views in this area, and 
a recognition of the authority and re- 
sponsibility vested in the director of 
telecommunications management is 
cleanly indicated," GSA said. 

Comsat also stressed that the Com- 
munications Satellite Act vests in the 
executive branch, not the commission, 
the authority to determine when the 
government should deal with Comsat. 
"There is not a shred of support" for 
the view that the government is to be 

limited in direct access to Comsat only 
to unique situations, Comsat said. 

The company also disputed a major 
assumption on which the commission 
decision was based - that the carriers 
would suffer economic harm unless 
tight restrictions were placed on direct 
dealings by the government with Com- 
sat. In any event, Comsat said, satellite 
technology should not be prevented 
for customers on the basis of its own 
cost advantages and that rates charged 
for satellite services should not be kept 
artificially high to protect carriers. 

RCA Communications Inc. filed a 
petition supporting the order but urging 
that procedures be adopted to prohibit 
Comsat from concluding agreements 
wtih noncarriers pending a commission 
decision to permit the service. 

Radio Free Asia 
starts in Korea 

Radio Free Asia, a new operation 
established recently to pierce the Bam- 
boo Curtain of Communist Asia, has 
begun broadcasting to the Chinese main- 
land. 

The system, which operates from a 
500 kw transmitter in Seoul, South 
Korea, inaugurated its broadcast opera- 
tions on Aug. 15 with programs in 
Korean to North Korea. Plans are to 
expand broadcast services to include 
Vietnamese to North Vietnam as soon 
as possible. 

Radio Free Asia is a new project of 
the Korean Cultural and Freedom 
Foundation, a private nonprofit Ameri- 
can group. The foundation has its 
headquarters in Washington. It hopes 
eventually to reach a potential audience 
of over 763 million in China, North 
Korea, North Vietnam, Cambodia, 
Laos and Mongolia with 24- hour -a -day 
operations. 

SSC &B gets block of 
Lever accounts in P.R. 

Advertising for almost half of Lever 
Brothers Co.'s 24 consumer products 
in Puerto Rico last week was assigned 
to Sullivan, Stauffer, Colwell & Bayless 
Inc., Santurce, P. R. 

SSC&B in New York said the Lever 
account -its biggest in that area - 
brings billings with over 85% in radio - 
TV much nearer to a $1- million goal" 
for that office. 

Lever has reassigned 11 products 
from National Export Advertising Serv- 
ice of Puerto Rico Inc., leaving NEAS 
as the agency for 13 Lever brands. The 
products picked up by SSC &B include 
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Rinso, Cold Water Surf and Vim laun- 
dry detergents, Lux and Dove beauty 
bars, Pepsodent tooth paste and tooth- 
brushes, Life Line toothbrushes, Dove - 
for- Dishes liquid detergent, Final Touch 
fabric softener and Golden Glow mar- 
garine. NEAS retains: Brisa, "All," 
Wisk and Cold Water "All" laundry 
detergents, Todo household cleaner, 
Lifebuoy toilet soap, Lux and Swan 
liquid dishwashing detergents, dish- 
washer "All" detergent, Imperial mar- 
garine, Mrs. Butterworth's pancake 
syrup, Spry shortening and Lucky Whip 

dessert topping mix. 
SSC &B was also named to bill on all 

Lever consumer products advertised to 
the U. S. armed forces worldwide. Bill- 
ing of Lever products in Alaska, 
Hawaii, Guam and the Virgin Islands 
will continue with NEAS. 

International film sales ... 
The Mighty Hercules, Felix the Cat 

(Trans -Lux): Cyprus Broadcasting 
Corp., Nicosia, Cyprus. 

Registration drive California television 
executives have been asked to take the 
lead in combating citizen apathy to- 
ward voting. Philip G. Lasky, West 
Coast vice president of Westinghouse 
Broadcasting Co., and KPnt in San 
Francisco, acted officially for a non- 
partisan voter registration committee 
appointed by the governor. Mr. Lasky 
addressed personal letters to 19 north- 
ern California TV station general man- 
agers, urging support. 

Water show Three diverse business 
interests in Southern California will 
join hands next month to present a free 
water show for the citizens of San 
Diego. KOOO -TV San Diego, the Mc- 
Culloch Corp., Los Angeles, power tool 
manufacturer; and Mission Bay Asso- 
ciates will be joint sponsors of a 20- 
act water -skiing spectacular at Mission 
Bay Aquatic Park. Several x000 radio 
and TV personalities will be on hand 
to meet the public at the event. A 
week prior to presentation of the live, 
outdoor public show, the television sta- 
tion will preview it for TV viewers by 
way of a half -hour color film. 

New schedules With the new TV 
season to begin officially after Labor 
Day, Avery- Knodel has begun distrib- 
uting its new "TV Network Guide" for 
the 1966 -67 schedule. The guide 
indicates network programs that are 
carried over from the past season, those 
which are in a new time period and 
new shows. This season, the station 
representation firm has added daytime 
and early evening lineups to the night- 
time schedule. Some 5,000 people in 
the broadcast advertising business now 
receive the sales and reference guide 
twice a year. Noted are the number of 
color shows: all shows in the nighttime; 
13 on NBC, two on CBS and one on 
ABC in the daytime periods (8 a.m. - 
7:30 p.m. weekdays); 16 on ABC, 11 

on CBS and 17 on NBC on weekends 
and all in color on Saturday morning 
(8 a.m. -1:30 p.m.). 

TV to benefit theater KcoP(Tv) Los 
Angeles has scheduled a live, color, 

FANFARE 

Marine Boy (Seven Arts TV): Cas- 
pian Advertising Service, Teheran, Iran; 
Cyprus Broadcasting Corp., Nicosia, 
Cyprus; Kuwait TV, Kuait; Thai TV, 
Bangkok, Thailand; Broadcasting Di- 
vision, Ministry of Culture, Singapore; 
Rediffusion, Hong Kong, and cxco -Tv 
Kitchener, Ont. 

Bonanza, Get Smart, I Spy (NBC 
International): Productores Asociados 
S. A., Santo Domingo, Dominican Re- 
public. 

telethon to help the Pasadena (Calif.) 
Playhouse, which owes the Internal 
Revenue Service some $30,000 in back 
taxes. The benefit program on KCOP, 
scheduled for Aug. 27, will feature 
guest appeals from such personalities as 
Lloyd Nolan, Ralph Bellamy, Charlton 
Heston and Dana Andrews. 

Fearless drama Staffers of WET -AM- 
FM Charlotte, N. C. took over a local 

theater -in- the -round facility and pro- 
duced on original musical review for 
benefit of 200 local and regional clients. 
All told, 40 station hands -from secre- 
taries on up to Charles H. Crutchfield, 
president of group -owner Jefferson 
Standard Broadcasting Co. -trod the 
boards before an audience already plied 
with cocktails and dinner. Mr. Crutch- 
field portrayed an announcer looking 
for a job. He didn't get it. 
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A newcomer to Shubert Alley 

,CBS-TV is promoting its new sea- 
son's program schedule at Shubert 
Alley in New York's famed theater 
district with a billboard that; covers 
the east wall. The panel display, 
aimed at Broadway theater audiences 
and passers -by, advertises eight night- 
time shows on the network's sched- 
ule. 

According to CBS officials, this is 
the first time in the alley's 53 -year 
history that the location has been 
used to attract attention to a TV 

network program schedule (CBS has 
utilized Shubert Alley in the past 
to promote a particular entertainment 
show). It's estimated that some 5 
million people pass through the 
alley during a theatrical season. 
CBS's display will run through Sept. 
17. 

Examining the 18 -foot by eight - 
foot billboard are Michael H. Dann, 
senior vice president, programs (I), 
and John P. Cowden, vice president, 
information services, both CBS -TV. 
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BROADCAST ADVERTISING 

Jack Hardingham, director of tele- 
vision sales development for The Meek- 
er Co., New York, named VP. Ronald 
Cochran, media buyer at Young & 

Rubicam, New York, joins The Meeker 
Co. there as television account execu- 
tive. 

Mr. O'Reilly Mr. MacDonald 

Richard T. O'Reilly, VP and man- 
ager of N. W. Ayer & Son, Detroit, 
joins Sullivan, Stauffer, Colwell & 
Bayles, New York, as senior VP. John 
MacDonald, art supervisor at SSC&B, 
New York, elected VP. 

Richard Siebrasse, Edward Boyer 
and Samuel Earp, account executives 
at Lennen & Newell, New York, named 
VP's. 

Jerry Della Femina, VP and cre- 
ative director, Delehanty, Kumit & 

Geller, New York, appointed VP and 

FATES & FORTUNES 

creative supervisor, Ted Bates & Co., 
same city. 

Frank E. Reilly, president of Elec- 
trographic Corp., Wilmington, Del., 
elected chairman of board; and Law- 
rence W. Kanaga Jr., executive VP, 
named president. Other Electrographic 
appointments:Thomas Swan, president 
of Emerson Swan Co., Boston, and 
Nathan S. Sax, executive VP of fi- 
nance, both named directors; George 
Thompkins, head of Video Pictures 
Inc. film and TV production division, 
named executive VP and director. Elec- 
trographic acquired VPI in recent stock 
exchange (BROADCASTING, Aug. 22). 

John A. Adams, account executive, 
Grey Advertising, New York, appointed 
manager of new Detroit office. 

Douglas G. Elliott, assistant to divi- 
sion marketing director of Carling 
Brewing Co., Baltimore, named east- 
ern division advertising manager. 

Dana Parker named account man- 
ager at Compton Advertising, Chicago. 

James Aucone, senior media buyer, 
Cunningham & Walsh, New York, ap- 
pointed media supervisor. James 
Hutelmyer, assistant account manager 
for Compton Advertising, New York, 
joins Cunningham & Walsh, that city, 

as account executive. 

Mr. Rabbitt 

Lawrence D. Rab - 
bitt, manager of pub- 
licity and public rela- 
tions for Hewitt- Rob- 
ins division of Litton 
Industries, Stamford, 
Conn., joins Geyer, 
Morey, Ballard, New 
York, as account ex- 
ecutive and supervisor 

in charge of advertising and public re- 
lations for group of industrial accounts. 

Jack Olsen, account executive at 
KFBB -TV Great Falls, Mont., named 
local sales manager. 

Lee Dolnick, with WITI -TV Mil- 
waukee, named general sales manager. 

Samuel C. Hansen, advertising man- 
ager for California Packing Corp., San 
Francisco, producer of Del Monte 
Foods, Lyman E. Schlosser, sales pro- 
motion manager, and Rober G. Use - 
dom, advertising and sales promotion 
manager, all named to newly created 
positions of advertising- promotion man- 
ager, to be responsible for assigned 
product groups under Del Monte label. 
In addition, Peter B. Bennett, assistant 
ad manager, and Donald D. Hurd, as- 
sistant sales promotion manager, both 

LBJ picks John Hayes as ambassador to Switzerland 

President Lyndon B. Johnson last 
week nominated John S. Hayes, Post - 
Newsweek Stations president, as U.S. 
ambassador to Switzerland. 

Mr. Haye's nomination has been 
sent to the Senate for confirmation. 

In addition to running the Post - 
Newsweek stations (wTOP- AM -FM- 
TV Washington and waxr[Tv] Jack- 
sonville, Fla.), Mr. Hayes is an execu- 
tive vice president of the parent 
Washington Post Co., publisher of 
the Washington Post and owner of 
Newsweek Magazine. He served as 
radio -TV advisor to Mr. Johnson in 
the campaign for Vice President in 
1960 and for President in 1964. 

Active in broadcast industry af- 
fairs, Mr. Hayes since 1964 has been 
chairman of the committee on inter- 
national broadcasting of the National 
Association of Broadcasters. He is 
also currently a member of the com- 
mittee on educational television, 
established last year, with President 
Johnson's blessings, by the Carnegie 
Corp. to enage in an in -depth study 
of the problems of ETV and to 
recommend future courses of ac- 

Mr. Hayes 

tion to invigorate ETV. Currently 
a member of the board of the As- 
sociation of Maximum Service Tele- 
casters, he has also been a board 
member of the National Association 
of Broadcasters. 

Born in 1910 in Philadelphia, Mr. 
Hayes received his A.B. degree in 
1931 from the University of Penn- 
sylvania. His broadcasting career be- 
gan with wIP Philadelphia, where 
he became program manager; later 
he served in the Mutual Broadcast- 
ing System's executive echelon; the 
New York Times' WQXR and then 
WQxQ(FM) New- York. In 1948, 
he joined the Washington Post, in 
charge of its broadcast activities. 

During World War II, Mr. Hayes 
was a key organizer of the American 
Forces Network, and as the war end- 
ed, its commanding officer. For his 
wartime service Lt. Col. Hayes was 
decorated with the Bronze Star, the 
Order of the British Empire and the 
French Croix de Guerre. 

He was a founder of the United 
Givers Fund of the Greater National 
Capital Area; and served as presi- 
dent of the United Community 
Funds and Councils of America Inc. 
He is the author of a book, Behind 
Both Sides of the Microphone. He 
is married to the former Donna 
Gough, and they have four children. 
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named assistant advertising and pro- 
motion managers. 

Robert P. Hauck, president and gen- 
eral manager of Lufkin Rule Co., Bar- 
rie, Ont., appointed advertising man- 
ager for Gold Bond Stamp Co., Minne- 
apolis. 

Ben F. Howe, advertising manager, 
Dole Co., San Jose. Calif., appointed 
advertising and sales promotion man- 
ager, The Mennen Co., Morristown, 
N. J. 

Thomas F. Costello, director of na- 
tional brands at Alberto- Culver Co., 
Melrose Park, Ill., named general man- 
ager of firm's new household division. 
Paul W. Rogers named general sales 
manager of new division. Philip Kap- 
lan named director of national brands, 
toiletry and proprietary division. 

Glenn W. Malme, advertising man- 
ager with Western Gear Corp., Lyn- 
wood, Calif., joins Altec Lansing 
Corp., Anaheim, Calif., as advertising 
manager. 

John M. Wolfe, VP at Earle Ludgin 
& Co., Chicago, named to new position 
of assistant management supervisor. 
Leonard Strouse, account executive, 
named account supervisor. William 
Dye, with Tatham -Laird & Kudner, 
joins Ludgin as art director. Millicent 
Fleming, formerly with Fred A. Niles 
Communications Center, joins Ludgin 
as assistant producer. 

Frank W. Julsen, advertising and 
merchandising manager of grocery 
products division of A. E. Staley Manu- 
facturing Co., Decatur, Ill., named 
marketing planning manager. 

Fred G. Kohl, art director with Ted 
Gravenson, New York, joins Doremus 
& Co. there as art director. 

Ron Berman, with Honig -Cooper & 

Harrington, San Francisco, named as- 
sistant creative director. Sue Loewin- 
sohn, with Cappel, Pera & Reid, San 
Francisco, joins HC&H there as copy- 
writer. Andy Mitchell, with HC&H, 
Chicago, joins agency's San Francisco 
office as assistant account executive. 

Charles Gerber, with WABC -TV New 
York, named senior research analyst 
and assistant to director of research 
and advertising services. He succeeds 
Ron Laufer, who becomes a director 
of research at WXYZ -TV Detroit. 

John J. Murphy Jr., TV account ex- 
ecutive, Peters, Griffin, Woodward 

ZOOM LENS 
RENTALS 

ZOLOMATICS 
5875 MELROSE AV. HOLLYWOOD CALIFORNIA TEL. '2131 463 -2181 
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Inc., New York, joins WNEW -TV, same 
city, as account executive. 

Paul William Faser appointed ac- 
count executive with KPLR -TV St. Louis. 

Paul E. Mills, VP of Merle Hanson 
Candy Co., appointed account execu- 
tive of WKJG -FM Fort Wayne, Ind. 

Larry Walsh, with Ogilvy & Mather, 
New York, joins sales staff of Robert 
E. Eastman & Co., that city. 

MEDIA 

Mr. Whitney 

Robert V. Whitney, 
member of Westing- 
house Broadcasting 
Co. national radio 
program staff, New 
York, named general 
manager of Kvw 
Philadelphia. He re- 
places Richard H. 
Harris, named recent- 

ly as general manager of WIND Chi- 
cago (BROADCASTING, Aug. 8). 

William F. Sherry, local sales man- 
ager of WIBG -AM -FM Philadelphia, ap- 
pointed general manager of WJBK -AM- 
FM Detroit. 

Paul H. Henson, president and chief 
executive officer of United Utilities Inc., 
also elected board chairman, succeed- 
ing C. A. Scupin, who retires. Mr. 
Scupin will continue on board of di- 
rectors. United Utilities is holding 
company which operates United Tele- 
phone System and United Transmis- 
sion Inc. (group CATV owner). Gene 
E. Olson, central office equipment engi- 
neer for United Telephone Co., New- 
ton, Iowa, named manager of new re- 
gional office for Missouri and Kansas 
of United Transmission in Clinton, Mo. 

Robert Harvit, WBTH Williamson, 
elected president of West Virginia 
Broadcasters Association. Others elect- 
ed: Jack Lee, WSAZ -TV Huntington, 
W. Va., VP; Tony Gonzales, WWNR 
Beckley, secretary- treasurer. 

Jerry Laufer, with Jerrold Electron- 
ics, Philadelphia, joins Telecable Inc., 
Seattle, as engineering VP. James A. 
Hirshfield joins Telecable as financial 
and marketing analyst. 

Chuck Mizner appointed general 
manager of KYUM Yuma, Ariz. 

Bruce Underwood, with WKUL Cull- 
man, Ala., named general manager. 

Philip B. Callahan, with Entron 
Inc., Silver Spring, Md., named gen- 
eral manager of Entron's CATV sys- 
tem in Wilmington, N. C. 

Phil Stout, operations and program 
manager for WDVR (FM) Philadelphia, 
named station manager. 

G. Robert Tobia, account executive 
with woos Washington, named station 

manager of WATC Gaylord, Mich. 

PROGRAMING 
Hal Marc Arden, associate producer 

and director of public relations at 
Sturgis -Grant Productions, New York, 
named VP of MPO Productions, sub- 
sidiary of MPO Videotronics Inc., that 
city. 

Joel Ramirez, art director for NBC, 
New York, joins wrix(Tv), that city, 
as creative art director. 

George Faber, director of client re- 
lations for CBS Films Inc., Hollywood, 
named to newly created post of inter- 
national manager- Hollywood. 

Murray J. Chikofsky, corporate secre- 
tary and head of legal division of 
Movielab Inc., New York, named VP 
for legal and business affairs of The 
Landau /Unger Co. 

Johnny Canton, with wixY Cleve- 
land, appointed program director. 

George Dietrich, formerly western 
division sales manager for Cardinal TV 
Programs and National Telefilm Assoc- 
iates, appointed western division sales 
manager for Allied Artists Television 
Corp., Hollywood. 

Abiyi R. Ford, film experimenter and 
producer of "Discussion at West End 
Bar" film short, appointed observer, 
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Universal City Studios, New York, on 
all phases of production during shoot- 
ing of "The Borgia Stick," two -hour 
feature being produced for NBC -TV. 

Rev. Wynn B. Ward, with United 
Presbyterian Synod of Nebraska and 
Nebraska Council of Churches, ap- 
pointed executive director of Minne- 
sota church committee on radio -TV of 
National Council of Churches of 
Christ, effective Jan. 1, 1967, succeed- 
ing Bruce Sifford, who retires Sept. 
30. 

Tom Lynch, manager at WGNE Pan- 
ama City Beach, Fla., appointed pro- 
gram manager of KFIF Tucson, Ariz. 

Harry Sydney Franklin, free lance 
television writer, and production ex- 
ecutive, joins TV division of King 
Brothers Productions at MGM as as- 
sociate producer on projected series, 
Maya, to be filmed on location in 
India. 

Smith J. Brown, senior director at 
KHOU -Tv Houston -Galveston, appointed 
producer- director at wwL -TV New Or- 
leans. 

Stephen A. Fitz, with WSNY Sche- 
nectady, N. Y., joins noncommercial 
wMHT(Tv), that city, as special events 
director. 

Robert Hazlett, with KTVT(TV) Fort 
Worth -Dallas, appointed operations 
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manager. 

J. R. Underwood, Scott county 
(Iowa) extension director, joins woc- 
AM-FM-TV Davenport, Iowa, as farm 
director. 

Anne Campbell, administrator in 
community programs department of 
WCAU -TV Philadelphia, named manager 
of community relations. 

Thomas Shovan, program director, 
WDOT Burlington, Vt., named produc- 
tion manager of wPOP Hartford, Conn. 

NEWS 
Harry Reasoner, CBS News White 

House correspondent in Washington, 
joins CBS News in New York for 
duties on special documentary and news 
assignments as well as to continue CBS 
Sunday News with Harry Reasoner. Dan 
Rather, CBS News London corre- 
spondent on assignment in Vietnam, 
succeeds Mr. Reasoner. Peter Kalisch- 
er, CBS News Far East correspondent, 
named Paris correspondent after near- 
ly 20 years in Far East. Bernard Kalb, 
now Paris correspondent, becomes Far 
East correspondent at CBS News bu- 
reau in Hong Kong. Hughes Rudd, 
CBS News Moscow correspondent, 
named Bonn -Berlin bureau chief, with 
responsibility for central and eastern 
Europe. George Syvertsen succeeds 
Mr. Rudd in Moscow. Robert Schakne, 
CBS News Latin American correspond- 
ent, Rio de Janiero, returns to New 
York for special assignments. Bert 
Quint becomes Latin American corre- 
spondent in Mexico City. CBS News 
reporter Ike Pappas moves from New 
York to South Vietnam. 

Bruce Cohn, campaign manager for 
Norbert A. Schlei, Democratic nominee 
for secretary of state of California, 
joins ABC News as manager of News 
Election Service (NES) for state of 
Michigan. News Election Service (for 
1966 and 1968 elections) consists of 
ABC News, Associated Press, CBS 
News, NBC News and United Press 
International. Edward Magruder Jones, 
producer of news and public affairs 
at WABC -TV New York, named West 
African producer for ABC -TV's Africa 
project. 

Frederick W. Moen, chief of bureau, 
Associated Press, Phoenix, appointed 
chief of bureau, Nashville. He succeeds 
Tom Aden, who has been appointed to 
Phoenix post. 

Dave Shayer, with wJBR(FM) Wil- 
mington, Del., joins wDVR(FM) Phila- 
delphia, as assistant programing and 
news director. 

Edward Edelson, science editor of 
former New York World -Telegram and 
Sun, named science editor for Metro- 
media Inc., New York. 

Frank Tomlinson, news director of 

Nessen to return to work 
Ron Nessen, NBC News cor- 

respondent, who now is recovering 
from a chest wound from a hand 
grenade while covering the war 
in South Vietnam, is expected to 
be back at work at NBC sometime 
in September. Mr. Nessen was hit 
while accompanying a patrol of 
American soldiers near Dak -to on 
July 12. He's been under treat- 
ment at Walter Reed Hospital in 
Washington. 

WJR Detroit, joins wxYZ, that city, as 
news director. 

William R. Rice, news writer at wLs 
Chicago, appointed editorial director. 

Jess Marlow, news director for 
KtvTV(TV) San Jose, Calif., joins KNBC 
(Tv) Los Angeles, as news reporter. 

Jim Harper, with staff of Michigan 
legislature, rejoins news department of 
WJR Detroit. 

Bob Scott, former newsman at WAAT 
Trenton and WJLK -AM -FM Asbury 
Park, both New Jersey, joins news staff 
of WNAC Boston. 

Phil Oakley, with Know Austin, Tex., 
joins news staff of wFAA Dallas. 

Ralph Ray Gordon, news director of 
wane Southern Pines, N. C., joins news 
staff of wsoc Charlotte, N. C. 

FANFARE 
Bill Silag, director of public rela- 

tions, WABC New York, appointed to 
newly created position of director of 
special projects, public relations and 
planning, broadcast division, ABC, 
New York. 

Sandra Marshall, with KTvu(Tv) 
Oakland -San Francisco, appointed pub- 
licity director. 

Parker H. Jackson, advertising and 
promotion director for KHJ -Tv Los An- 
geles, joins KDEO San Diego as adver- 
tising and promotion manager. 

Mr. Foster 

Aug. 8). 

Richard H. Cooper, with WPHL-TV 
Philadelphia, joins PR department of 
Zoological Society of Philadelphia. 

Robert D. Willis, assistant promotion 
director and publicity director at wnc- 
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Michael J, Foster, 
VP in charge of press 
information for 10 
years at ABC, New 
York, named VP in 
charge of New York 
office of Richards As- 
dates, Washington - 
based public relations 
firm (CLOSED CIRCUIT, 



Fulton Lewis Jr., radio commentator, dead at 63 
Fulton Lewis Jr., 63, conservative 

radio commentator and syndicated 
columnist, died Aug. 22 at Doctor's 
hospital in Washington after suffer- 
ing his second heart attack in four 
days. 

At the time 
Lewis had two 
and 15 minutes 

Mr. Lewis 

of his death, Mr. 
daily broadcasts, 5 
each, carried by the 
Mutual Broadcast- 
ing System on over 
500 stations across 
the country. For 
the past two months 
(after Mr. Lewis 
underwent surge- 
ry), his son, Fulton 
Lewis III, has been 
substituting for his 

father on the radio programs. The 
Mutual network said his son will 
continue the shows. Fulton Lewis 
Jr. was also known through his syn- 
dicated newspaper column, "Wash- 
ington Reports," which appeared in 
more than 200 newspapers. 

Mr. Lewis felt he was a spokesman 
for the small -town businessman and 
the average listener. 

In 1937, Mr. Lewis, after nine 
years as head of the Washington bu- 
reau of Hearst's Universal News 
Service, joined Mutual's Washing- 
ton- affiliated station (woL) . Two 
months later he was carried by Mu- 
tual's coast -to -coast network. 

Mr. Lewis served as a war cor- 
respondent in 1945. He gained fame 
also by working to secure radio press 
gallery privileges in the House and 

Senate at a time when such privi- 
leges were enjoyed only by news- 
papers. 

Statements on one of his broad- 
casts caused a large libel award to 
be returned against Mr. Lewis. In 
1959 a $145,000 judgment was won 
in the District of Columbia by Pearl 
A. Wanamaker, superintendent of 
public instruction for the state of 
Washington. District Court Judge 
George L. Hart Jr. set aside the 
judgment, holding that the verdict 
was influenced "by passion or prej- 
udice" The case was later settled 
out of court. 

In April 1962, the Senate subcom- 
mittee on freedom of communica- 
tions reprimanded Mr. Lewis for 
openly backing Richard M. Nixon 
on the eve of the 1960 election. The 
subcommittee ruled that Mr. Lewis 
had violated the "fairness doctrine" 
of the Communications Act by say- 
ing, in a broadcast: "I shall cast my 
vote for Nixon." The subcommittee 
report said that newscasters "who 
abuse the public franchise" in such a 
way "should probably be barred 
from use of the medium." 

After President Kennedy was as- 
sassinated on Nov. 22, 1963, WOR 
New York cancelled Mr. Lewis's 
broadcast for several days in keeping 
with a temporary political mora- 
torium. The station, however, re- 
ceived hundreds of protest calls, and 
Mr. Lewis returned to the air. 

Mr. Lewis is survived by his wife, 
Alice, his son and daughter. 

TV Pittsburgh, joins WKBS -TV Burling- 
ton, N. J.- Philadelphia, as promotion 
manager. 

Lt. Colonel Robert Cranston, U. S. 
Army, officer -in- charge of Armed 
Forces Radio and Television Service, 
Los Angeles, received Netherlands Na- 
tional Tourist Office award of merit, 
first time presentation has gone to 
American. 

EQUIPMENT & ENGINEERING 
William B. Kirkpatrick, marketing 

manager of RCA's communications 
systems division, Camden, N. J., named 
division VP, marketing department. 

Art Robertson, general manager of 
KFML -AM -FM Denver, named VP and 
chief engineer of KMYR(FM) there. 

Harley Engel, engineer at KMNS 
Sioux City, Iowa, named chief engi- 
neer. 

Milton (Chris) Walker, with Lindsay 
Communications sales division of Ana- 
conda Wire and Cable Co.. Kansas 
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City, Mo., named territorial manager. 

Robert H. Foley, with Delta Elec- 
tronics Inc., Alexandria, Va., appointed 
sales manager. 

Mike Selwyn, with Publication Engi- 
neers, Los Angeles, appointed field en- 
gineer for Cohu Electronics, Beverly 
Hills, Calif. 

James J. Conway appointed staff as- 
sistant to Tyler Nourse, staff VP of 
Electronic Industries Association's parts 
division and staff director of EIA dis- 
tributor products division. 

William A. Beavers, product sales 
manager for Consolidated Electrody- 
namics Corp., appointed sales engineer 
for Memorex Corp., serving out of 
magnetic tape producer's new branch 
office in Birmingham, Ala. 

ALLIED FIELDS 
F. L. Peter White, former Army Air 

Force intelligence officer, named as- 
sistant director of Center for Advance- 
ment of Human Communication at 

Fairfield University, Fairfield, Conn. 

Gerald Lukeman, director of client 
relations, Audience Studies Inc., New 
York, appointed VP and director of 
client services. 

Mr. Bennett 

Robert Bennett, 25, 
cum laude graduate of 
Harvard Law School, 
where he was member 
of Law Review, ap- 
pointed to staff of 
F C C Commissioner 
Nicholas Johnson. Mr. 
Bennett, native of 
Chicago, was Phi Beta 

Kappa at Harvard College and gradu- 
ated summa cum laude. He recently 
completed year's study at London 
School of Economics, which he at- 
tended on Knox fellowship. 

Richard J. Scholem, general man- 
ager of WTIG Massillon, Ohio, resigns 
to become radio -television coordinator 
at Kent State University, Kent, Ohio. 

Gennaro D. Caliendo, with FCC's 
Broadcast Bureau, Washington, joins 
law firm of Lauren A. Colby, that city. 

John V. Tranchitella, president of 
musicians union local 47 in Los An- 
geles, appointed to international ex- 
ecutive board of American Federation 

N OW 

BILL VEECI( 

SHOW 
Author, syndicated columnist, 
15,000,000 readers follow 
Bill Veeck's column each week 
in the nation's leading newspapers. 
The country's most articulate, 
most colorful, most amusing, least 
awed -and soundest- sports 
authority -Now Available to You 
for Radio --5 Minute Show, 
5 Days a Week! 

Phone, write or wire collect : 

PROGRAM ASSOCIATES, INC. 
645 North Michigan Avenue, 
Chicago, Illinois 60611, Phone 337.4518 
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of Musicians, AFL -CIO. 

Truman H. Walrod, director of com- 
munity and public affairs for wwTv(Tv) 
Cadillac, Mich., appointed managing 
editor of The National Sheriff, publica- 
tion of National Sheriff's Association, 
Washington. 

INTERNATIONAL 

James Benson, as- 
sistant managing di- 
rector of Ogilvy & 
Mather Ltd., London, 
named managing di- 
rector, succeeding Guy 
Mountfort, who re- 
tires. Mr. Mountfort 
continues as consult- 
ant and director of 

parent company, Ogilvy & Mather In- 
ternational. 

Fred L. Kost, with wRc -Tv Washing- 
ton, joins NBC International as chief 
engineer of Vietnamese TV network 

Mr. Benson 

being established for government of 
Vietnam. 

Simon Kershaw, general manager at 
Granada's Manchester TV Center in 
England, appointed operating director 
of Film Producers Guild. 

Charles Greenwell, film script- 
writer at Tyne Tees Television, Lon- 
don, leaves company Sept. 2 to free- 
lance. 

Robert B. Morin, president of Scan - 
dia Films, named resident representa- 
tive for RKO General Productions, 
Rome. 

DEATHS 
Paul Archinard, 67, former corre- 

spondent for NBC and retired manager 
of that network's Paris bureau, died 
Aug. 18 in Paris of heart ailment. Mr. 
Archinard became newsman for Radio - 
Diffusion Francaise in France in 1933, 
and joined NBC News six years later 
as correspondent. He covered German 

entry into Paris and reported on Petain 
government in Vichy, France, from 
1940 to 1942. Mr. Archinard was also 
assigned to Berne, Switzerland, for 
NBC News during World War II. He 
became bureau manager in Paris in 
1952. Surviving are his wife and two 
daughters. 

Francis X. Bushman, 83, matinee 
idol of silent film days and sometime 
character actor in television series, 
died Aug. 23 in his Pacific Palisades 
(Calif.) home as result of fall. He is 
survived by his fourth wife, Iva. 

A. Leo Bowman, 63, radio timebuyer 
for many years at Reinhardt Advertis- 
ing, Oakland, Calif., died Aug. 16 at 
Merritt hospital in Oakland after long 
illness. Surviving are his wife, Evelyn, 
daughter and son. 

Komma Gudelsky, 79, father of Hil- 
liard Gates, VP and general manager of 
WKJO- AM -FM -TV Fort Wayne, Ind., 
died Aug. 16 in Muskegon, Mich. He 
is survived by his wife and two sons. 

FOR THE RECORD 

STATION AUTHORIZATIONS, APPLICATIONS 

As compiled by BROADCASTING, Aug. 
18 through Aug. 24, and based on 
filings, authorizations and other FCC 
actions. 

Abbreviations: Ann. -announced. ant. -an- 
tenna. aur.- aural. CATV -community an- 
tenna television. CH- critical hours. CP- 
construction permit. D -day. DA- direction- 
al antenna. ERP- effective radiated power. kc- kilocycles. kw- kilowatts. LS -local sun- 
set. me- megacycles. mod. -modification. N. -night. SCA- subsidiary communications 
authorization. SH- specified hours. SSA - 
special service authorization. STA- special 
temporary authorization. trans. -transmitter. 
UHF -ultra high frequency. U- unlimited 
hours. VHF -very high frequency. vis.- 
visual. w- watts. 'educational, 

New TV stations 
ACTION 

Jackson, Mich. -Jackson Television Corp. 

Granted CP for new UHF on channel 18 
(494 -500 mc); ERP 39.8 kw vis., 7.94 kw aur. 
Ant. height above average terrain 271 ft., 
above ground 345 ft. P.O. address: c/o Walter 
Patterson, 15001 Michigan Ave., Dearborn, 
Mich. 48121. Estimated construction cost 
$386,482; first -year operating cost $206,844; 
revenue $200,000. Studio and trans. both on 
outskirts of Jackson. Geographic coordinates 
42 11. 31" north lat., 84 25' 57" west long. 
Type ant. RCA TFU -24DL; type trans. RCA 
TTU -2A. Legal counsel Robert M. Booth Jr., 
consulting engineers, Commercial Radio 
Equipment Co., both Washington. Principals: 
Jackson Broadcasting Corp. (51 %), Southern 
Michigan Broadcasting Corp. (17 %), Knorr 
Broadcasting Corp. (17 %), Edwin R. Huse, 
Walter Patterson, Robert M. Booth Jr. (each 
5 %). Jackson Broadcasting is licensee of 
WKHM -AM -FM Jackson. and 35% owner 
of Jackson TV Cable Co. Southern Mich- 
igan Broadcasting is licensee of WKFR- 
AM-FM Battle Creek, Mich. Knorr Broad- 
casting is licensee of WKNR -AM -FM Dear- 
born, Mich. Messrs. Huse and Patterson are 
involved in management of above named 
broadcast companies. Mr. Booth is Washing- 

EDWIN TORNBERG 
& COMPANY, INC. 

Negotiators For The Purchase And Sale Of 
Radio And TV Stations CATV 

Appraisers Financial Advisors 

New York -60 East 42nd St., New York 17, N. Y. MU 7.4242 
West Coast -1357 Jewell Ave., Pacific Grove, Calif. FR 5-3164 
Washington -711 14th St., N.W., Washington, D.C. Dl 7 -8531 

ton lawyer with 331% interest in WSAL- 
AM-FM Logansport, Ind. Action Aug. 24. 

APPLICATION 
Aurora, Ill. -Aljir Broadcasting Co. UHF 

channel 60 (746 -752 mc); ERP 200 kw vis., 
20 kw aur. Ant. height above average ter- 
rain 255 ft., above ground 300 ft. P. O. ad- 
dress: c/o Ronald L. Boorstein, 69 West 
Washington St., Chicago 60602. Estimated 
construction cost $340,000; first -year operat- 
ing cost $273,750: revenue $150,000. Studio 
to be determined; trans. to be located in 
Aurora. Geographic coordinates 41. 450 29" 
north lat., 88. 18' 55" west long. Type trans. 
GE TT-56 -A; type ant. GE TY -23 -F. Legal 
counsel Welch & Morgan, consulting engi- neer David L. Steel, both Washington. Prin- 
cipals: Al Lapin Jr. (55 %), Viola Lapin 
(25 %). Ronald L. Boorstein, Herbert R. 
Morse, Irving A. Bernstein and Jud Hol- 
stein (each 5 %). Mr. Lapin is in investments. 
Mr, & Mrs. Lapin are also in restaurant 
business. Mr. Boorstein is attorney. Mr. 
Morse is In restaurant business. Mr. Bern- 
stein is attorney. Mr. Holstein is in life 
insurance business. Messrs. Lapin and Bern- 
stein have interests in KIHP -TV Santa Bar- 
bara, Calif.; WDUV -TV Jacksonville, Fla., 
and in new TV's in San Bernardino Calif., 
San Francisco and Minneapolis. Mr. Lapin 
also has interest in WOCN Miami. Ann. Aug. 
23. 

Existing TV stations 
ACTIONS BY FCC 

By letter, commission dismissed without 
prejudice application by Rust Craft Broad- 
casting Co. for new TV to operate on chan- 
nel 54 in Toledo, Ohio. In response to re- 
quest for further information concerning 
programing proposal and intent to construct, 
applicant informed commission that, without 
construction permit, no detailed exploration 
was conductible as to future network possi- 
bilities, that only after grant would it be 
able to determine whether it will receive 
network programing and requested that, In 
event application could not be immediately 
granted without hearing, it be dismissed 
without prejudice. Commission did not be- 
lieve applicant's response evinced uncondi- 
tional intention to construct if network 
programs are not available for proposed 
station. Commissioner Johnson abstained 
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from voting. Action Aug. 24. 
KICU -TV Visalia, Calif.- Waived secs. 

73.614(a) and (b) (4) and 73.685(e) of rules 
and granted mod. of CP to increase vis. ERP 
to 155 kw and ant. height to 850 ft., and 
make equipment changes; conditions. Ac- 
tion Aug. 18. 

By letter, commission waived sec. 73.682 
of its rules to permit Bay Area Educational 
Television Association to transmit scrambled 
programs of medical nature over its non- 
commercial educational TV KQED(TV) San 
Francisco, on experimental basis from Sept. 
30, 1966 to June 30. 1967. Conditions include 
limiting scrambled operation to not more 
than one hour each week and for use speci- 
fically to medical educational programs. 
Action Aug. 17. 

By memorandum opinion and order, 
commission (1) waived footnote 1 to sec. 
73.614(b) of rules and granted application 
of South Bend Tribune to increase vis. ERP 
of WSBT -TV South Bend, Ind., to 2,175 kw 
and install new trans., subject to engineer- 
ing condition and that authority to operate 
with vis. ERP in excess of 1,000 kw may be 
terminated by commission after April 30, 
1967, in event Canada does not consent to 
further extension, and (2) denied opposing 
petition by Indiana Broadcasting Corp., Fort 
Wayne. Action Aug. 17. 

NEW CALL LETTERS ASSIGNED 
KSHD(TV) Spokane, Wash. - Spokane 

School District No. 81. Assigned KSPS -TV. 
Owensboro, Ky.- Owensboro On The Air 

Inc. Assigned WVJS -TV. 
Cheyenne, Wyo. - CCC Inc. Assigned 

KDWN -TV. 

New AM stations 
ACTIONS BY FCC 

Martinsville, Ind. -Keister and Keister. 
Granted CP for new AM on 1540 kc, 250 w. 
D. P.O. address: 448 West Hallett, Hillsdale, 
Mich. Estimated construction cost $20,352; 
first-year operating cost $33,000; revenue 
$40,000. 

ster 
Principals: 

Mrs. Keister 
Ruth 

s free- 
lance writer for Ionia County News, Ionia, 
Mich. Action Aug. 18. 

Petoskey, Mich. -Harrington Broadcasting 
Co. Granted CP for new AM on 1110 kc, 
10 kw DA -D, D. P.O. address: 303 Howard 
St., Petoskey. Estimated construction cost 
$62,856; first -year operating cost $48,000; revenue $76,000. Principals: John Harrington 
(70 %), William H. Maus, Allan McCune, 
Martin B. Brelghner, Benjamin B. Blum, 
L. W. Fochtman and James F. Behan (each 
5 %). Mr. Harrington is licensee of WJML- 
FM Petoskey. Action Aug. 17. 

Sandusky, Mich. -Sanilac Broadcasting Co. 
Granted CP for new AM on 1560 kc, 1 kw, 
DA -D. P.O. address: 89 North Howard Ave., 
Croswell, Mich. Estimated construction cost 
$37,200; first-year operating cost $36,000; rev- 
enue $45,000. Principals: George E. Benko, 
Robert P. Benko and Robert Cudney (each 
33!5 %). George Benko is attorney. Robert 
Benko is urban renewal director for Port 
Huron, Mich. Mr. Cudney is teacher and 
news director of WTHM Ladeer, Mich. Ac- 
tion Aug. 19. 

Lochart, Tex. - Heath -Reasoner Broad- 
casters. Granted CP for new AM on 1060 
kc, 250 w, D. P.O. address: 124 Hankins 
Drive, Azle, Tex. Estimated construction cost 
$22,604; first -year operating cost $21,600; 
revenue $27,600. Principals: Marion Reasoner 
and Dan Heath (each 50 %). Mr. Reasoner 
owns electronic service firm in Azle. Mr. 
Heath was engineer for KVLB Cleveland, 
Tex. Action Aug. 24. 

APPLICATIONS 
Blue Ridge, Ga.- Robert E. Thomas and 

Ferris A. Maloof db /as Click Broadcasting 
Co. 1500 kc, 500 w, D. P.O. address: Box 624, 
Blue Ridge 30513. Estimated construction 
cost $16,113; first -year operating cost $33.600; 
revenue $37,800. Messrs. Thomas and Maloof 
are each 50% owners. Mr. Thomas is owner 
of daily newspaper. Mr. Maloof is 50% 
owner of department store. Neither has any 
present broadcast interests. Ann. Aug. 23. 

Springfield, Mo.- Stereo Broadcasting Inc. 
1060 kc, 500 w, D. P.O. address: c/o E. K. 
Meyer, 907 Empire Bldg., Springfield 65896. 
Estimated construction cost $18,175; first- 
year operating cost $38,500; revenue $70,000. 
Principals: Kenneth E. Meyers, Thomas A. 
Barneby (each 31.1 %), Urso W. George 
(21.7 %) and others. Stereo Broadcasting is 
licensee of KTXR -FM. Ann. Aug. 22. 

Freehold, N. J. -Molly Pitcher Broadcast- 
ing Co. 1070 kc, 1 kw, DA -D, D. P.O. address: 
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c/o Norman Brenner, 93 Deerfield Lane, 
Matawan, N. J. 07747. Estimated construc- 
tion cost $78,970; first -year operating cost 
$40,000; revenue $40,000. Principals: Norman 
K. Brenner, Harold M. Michaels, Milton S. 
Greenwald, Joseph Morris and Charles Pas - 
ternack (each 20%). Messrs. Brenner, Mich- 
aels, Greenwald and Pasternack are all em- 
ployed with WCBS -TV New York. Ann. Aug. 

N. J. -John L. Kelly Sr. and 
John L. Kelly Jr. db /as Kel Broadcasting 
Co. 1070 kc, 500 w, DA -D, D. P.O. address: 
c/o John L. Kelley, M.D., 313 Hathaway 
Lane, Wynnewood, Pa. 19096. Estimated con- 
struction cost $37,635; first -year operating 
cost $35,000; revenue $42,000. Mr. Kelly Sr. 
is psychiatrist. Mr. Kelly Jr. is in army. 
Ann. Aug. 22. 

Geneseo, N. Y. -Oxbow Broadcasting Corp. 
1140 kc, 500 w, D. P.O. address: c/o Wm. J. 
Bruckel, 3 Genesee St.. Avon, N. Y. 14414. 
Estimated construction cost $26,000; first - 
year operating cost $56,000; revenue $60,000. 
Principals: Lee J. Grills (42!2 %), William 
J. Bruckel, Mary B. Cole (each 211/4%) and 
James H. Green (15 %). Mr. Grills is sales 
manager of electrical equipment company. 
Mr. Bruckel is lawyer. Mary Cole is 50% 
owner of farm and 100% owner of milk 
hauling service. Mr. Green is communica- 
tions engineer. Ann. Aug. 19. 

Warsaw, N. Y. -John B. Weeks. 1140 kc, 
1 kw, DA -D, D. P.O. address: 47 North 
Main St., Warsaw 14569. Estimated construc- 
tion cost $37,332; first -year operating cost 
$42,000; revenue $60,000. Mr. Weeks is owner 
of general office and stationery supplies 
company. He has no other broadcast inter- 
ests. Ann. Aug. 19. 

Monroe, N. C.- Monroe Broadcasting Co. 
1190 kc, 500 w, D. P.O. address: 109 South 
Main St., Monroe 28110. Estimated construc- 
tion cost $30,075; first -year operating cost 
$38,000; revenue $42,000. Principals: Joe N. 
Ross, Paul J. Helms (each 40 %) and H. David 
Hedrick (20 %). Mr. Ross is owner of furni- 
ture stores. Mr. Helms 1s owner of ladies 
clothing shop. Mr. Hedrick is station mana- 
ger of WDOG Allendale, S. C. Ann. Aug. 22. 

Rose Hill, N. C.-J. M. Farlow and Wil- 
liam Mills db /as Dnplin County Broadcasters. 
710 kc, 250 w, DA -D, D. P.O. address: c/o 
J. M. Farlow, Route 2, Asheboro, N. C. 
27203. Estimated construction cost $35,000; 
first -year operating cost $80,000; revenue 
$65,000. Principals: J. M. Farlow (90 %) and 
William D. Mills (10 %). Mr. Mills is attorney. 
Mr. Farlow is owner of bakeries and has 
interests in two supermarkets. Messrs. Mills 
and Farlow are applicants for new AM in 
Midway Park, N. C. Mr. Farlow is applicant 
for new AM in Asheboro, N. C. Ann. Aug. 
22. 

Existing AM stations 

ACTIONS BY FCC 

By memorandum opinion and order, 
commission (1) approved agreement where- 
by Heath -Reasoner Broadcasters will pay 
Medina Broadcasting Co. $500 as part of 
latter's expenses in seeking new AM to 
operate on 1060 kc at Hondo, Tex., and 
Medina amending to specify 1460 kc, and, 
in consequence, (2) granted Heath's applica- 
tion for new AM on 1060 kc, with 250 w, 
DA, at Lockhart, Tex., and placed in proc- 
essing line Medina's amended application 
which will be assigned new file number. 
Action Aug. 24. 

By letter, commission granted request 
of Charles Smithgall, controlling partner 
in North Atlanta Broadcasting Co.. North 
Atlanta, Ga., for waiver of duopoly rule 
in sec. 73.35 to permit him to serve on 
board of regents, University System of 
Georgia, which governs Georgia Institute of 
Technology and controls WGST Atlanta. 
Smithgall will abstain from participation 
in any decision made by board which might 
affect operation of WGST. Commissioner 
Bartley dissented. Action Aug. 24. 

By letter, commission denied request 
by Childress Broadcasting Corp.. West 
Jefferson, N. C., for acceptance for filing 
its retendered application to change facil- 
ities of WKSK West Jefferson, from 1600 
kc, 1 kw, D, to 580 kc. 500 w. D, and re- 
turned same. Action Aug. 24. 

By letter, commission denied request 
by Tri County Broadcasting Co. for ex- 
pedited consideration of its application for 
new AM to operate on 1380 kc, 500 w -N, 
5 kw -LS, DA -N, in Safford, Ariz. Com- 
missioner Johnson abstained from voting. 

Action Aug. 24. 
By letter, commission granted request 

by Sundial Broadcasting Co. for waiver 
of sec. 73.37 of overlap rules and accepted 
for filing its application for new AM to 
operate on 1000 kc, 500 w, DA, in Parma, 
Ohio. Action Aug. 17. 

Commission waived sec. 73.37 of overlap 
rules and accepted for filing following ap- 
plications: Eastern Carolina Broadcasters 
Inc. for new AM to operate on 1490 kc, 
250 w -N, 1 kw -LS, in Florence, S. C., and 
William D. Stone to change facilities of 
WRDS South Charleston, W. Va., from 1410 
kc, 1 kw, D, to 1450 kc, 250 w -N. 1 kw -LS. 
Commissioner Cox abstained from voting. 
Action Aug. 17. 

By letter, commission granted request 
by Golden Triangle Broadcasting Inc. for 
waiver of sec. 73.37 of overlap rules and 
accepted amendment to its application to 
change facilities of WEEP Pittsburgh, on 
1080 kc, D from 1 kw to 50 kw, 25 kw -CH, 
DA -2. Action Aug. 17. 

NEW CALL LETTERS ASSIGNED 
KFDA Amarillo, Tex. -Lone Star Broad- 

casting Co. Assigned KPUR. 
KHEB Heber Springs, Ark.-Newport 

Broadcasting Co. Assigned KAWW. 
WORL Boston -Pilgrim Broadcasting Co. 

Assigned WRYT. 
Wellington, Kan.-Sumner Broadcasting 

Co. Assigned KLEY. 
Hot Springs, Ark. -Christian Broadcasting 

Co. Assigned KXOW. 
*Window Rock, Ariz.- Navajo Bible 

School & Mission. Assigned KHAC. 

APPLICATIONS 
KXLW Clayton, Mo. -CP to increase power 

from 1 kw to 5 kw; install DA -D; install 
new trans. Ann. Aug. 22. 

WGOK Mobile, Ala. -CP to change fre- 
quency from 900 kc to 960 kc. Ann. Aug. 18. 

New FM stations 
ACTIONS BY FCC 

*Conway, Ark. - Arkansas State Teachers 
College. Granted CP for new FM on 91.5 
mc, channel 218, 10 w. Ant. height above 
average terrain 411 ft. P.O. address: c/o Don 
Garnett, ASTC Speech Dept., Conway 72032. 
Estimated construction cost $3,423; first -year 
operating cost $3,000; supported by funds 
supplied by college. Administered by board 
of trustees. Action Aug, 19. 

Swainsboro, Ga. -Radio Station WJAT Inc. 
Granted CP for new FM on 98.3 mc, chan- 
nel 252, 3 kw. Ant. height above average 
terrain 283 ft. P.O. address: c/o John J. 
Bailes, P.O. Box 371, Swainsboro 30401. Esti- 
mated construction cost $17,250; first -year 
operating cost $24,000; revenue $26,000. Prin- 
cipals: Webb N. Pierce and estate of James 
Denny, Dollie D. Denny, John Denny, J. 
William Denny, Thomas Evans and Mary 
Rhodes, executors, (each 50 %). Radio Station 
WJAT Inc., licensee of WJAT Swainsboro, 
is 100% owner of WSNT Sandersville, and 
99.8% owner of WBRO Waynesboro, both 
Georgia. Mr. Pierce and estate of Mr. Denny 
are both 1% owners of WBRO Waynesboro. 
Action Aug. 18. 

Danville, Ill. - Northwestern Publishing 
Co. Granted CP for new FM on 102.1 mc, 
channel 271, 11 kw. Ant. height above aver- 
age terrain 377 ft. P.O. address: 17 W. North 
St., Danville 61833. Estimated construction 
cost $43,490: first -year operating cost $20,600; 
revenue $27,400. Northwestern Publishing is 
wholly owned by Gannett Co. Gannett Co. 
also owns the following companies that 
have broadcast interests: Binghamton Press 
Inc.. licensee of WINR -AM -TV Binghamton, 
N. Y.: WHEC Inc.. Rochester, N. Y., licensee 
of WHEC -AM -FM Rochester, N. Y., and 
WREX -TV Inc., Rockford, Ill., licensee of 
WREX -TV Rockford, Ill. Northwestern Pub- 
lishing Co. is licensee of WDAN Danville, 
Ill. Gannett Co. also has interests in several 
CATV systems, and owns newspapers in 
New York, New Jersey, Connecticut and 
Florida. Action Aug. 17. 

Maquoketa, Iowa -Dennis W. Voy tr /as 
Maquoketa Broadcasting Co. Granted CP 
for new FM on 95.3 mc, channel 237, 3 kw. 
Ant. height above average terrain 110 ft. 
P.O. address: 1361,2 S. Main St., Maquoketa 
52060. Estimated construction cost $12,674; 
first -year operating cost $2,600: revenue $5: 
200. Maquoketa Broadcasting is licensee of 
KMAQ Maquoketa. Action Aug. 18. 

*Collegeville, Minn. -Order of St. Bene- 
dict. Inc. Granted CP for new FM on 90.1 
mc, channel 211, 37.2 kw. Ant. height above 
average terrain 480 ft. P.O. address: c/o 
William H. Kling, St. John's University, 
Collegeville 56321. Estimated construction 
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cost $47.016; first -year operating cost $18.693. 
Station will be governed by St. John's 
University. Action Aug. 18. 

Oklahoma City - Electronic Broadcasting 
Co. Granted CP for new FM on 94.7 mc, 
channel 234, 36 kw. Ant. height above aver- 
age terrain 195 ft. P.O. address: c/o Ronald 
T. Tutor, 1445 Southwest 34th St., Oklahoma 
City. Estimated construction cost, first -year 
operating cost and revenue not given. Prin- 
cipals: Ronald T. Tutor, E. Earl Decker, 
Harley G. Wingate and Bill L. Hines. Action 
Aug. 17. 

Portland, Ore. - Contemporary FM Inc. 
Granted CP for new FM on 99.5 mc, channel 
258, 35 kw. Ant. height above average terrain 
940 ft. P.O. address: 4636 S.W. Council Crest 
Dr., Portland 97201. Estimated construction 
cost $7,550; first -year operating cost $28,- 
000; revenue $22,000. Principal: Bernard D. 
Seitz (100 %). Mr. Seitz has no other busi- 
ness interests. Action Aug. 18. 

*Austin, Tex. -Capitol Broadcasting Asso- 
ciation Inc. Granted CP for new FM on 89.5 
me, channel 208, 1.32 kw. Ant. height above 
average terrain 878 ft. P.O. address: c/o 
Noyes W. Willett, P.O. Box 7158, Austin 
78712. Estimated construction cost $27,023: 
first -year operating cost $17,346, to be pro- 
vided for by fund drive. Administered by 
board of trustees. Action Aug. 22. 

APPLICATIONS 
Leesburg -Eustis, Fla. -Heard Broadcasting 

Inc. 106.7 mc, channel 294, 40 kw. Ant. 
height above average terrain 231 ft. P.O. 
address: c/o H. James Sharp, 615 Lake 
Shore Dr., Leesburg 32748. Estimated con- 
struction cost $35,398; first -year operating 
cost $9,000; revenue $12,000. Principals: Ed- 
win Mead, Arthur Dennis Pepin, Harold 
James Sharp (each 25 %), D. Richard Mead 
Jr. (16.87 %) and Robert E. Warfield Jr. 
(8.33 %). Principals are owners of WLBE 
Leesburg. Mr. Pepin is also 1S owner of 
WPRY Perry, Fla. Ann. Aug. 18. 

*Davenport, Iowa -St. Ambrose College. 
90.1 me, channel 211, 10 w. Ant. height above 
average terrain 48 ft. P.O. address: 518 
Locust St., Davenport 52803. Estimated con- 
struction cost $2,120; first -year operating 
cost $500. To be supplied by individual do- 
nations and existing college budget. To be 
administered by board of directors. Ann. 
Aug. 24. 

*Sioux Center, Iowa -Dordt College Inc. 
91.3 mc, channel 217, 47.09 kw. Ant. height 
above average terrain 290 ft. P.O. address: 
Dordt Campus, Sioux Center 51250. Esti- 
mated construction cost $25,000; first -year 
operating cost $18,000. To be administered 
by board of trustees. Ann. Aug. 19. 

Columbus, Miss. -Birney Imes Jr. 103.1 mc, 
channel 276, 3 kw. Ant. height above aver- 
age terrain 289 ft. P.O. address: c/o C. O. 
Whitlock, 224 Idlewild Rd., Columbus 39701. 
Estimated construction cost $32,594; first - 
year operating cost $45,984; revenue $72,576. 
Mr. Imes is 20% owner of WONA Winona, 
Miss., and is also owner of daily newspaper 
in Columbus. Ann. Aug. 18. 

*Cleveland- Western Reserve University. 
91.1 mc, channel 216, 10 w. Ant, height above 
average terrain 195 ft. P.O. address: c/o 
John D. Cremer, 2040 Adelbert Rd., Cleve- 
land 44106. Estimated construction cost $3,- 
449; first -year operating cost $2.416. To be 
supported by student activities fees. To be 
administered by board of directors. Ann. 
Aug. 18. 

Memphis, Tex. - Jerry L. Hooser, Dick 
Fowler and Frank I. Guess db /as M.W.C. 
Broadcasting Co. 103.7 mc, channel 279, 53.5 
kw. Ant. height above average terrain 136 
ft. P.O. address: Box 1130. Memphis 79245. 
Estimated construction cost $23,100; first -year 
operating cost $6,000; revenue $15,000. Messrs. 
Hooser, Fowler and Guess are each 1/4 part- 
ners. They are licensees of KBGH Memphis, 
Tex. Ann. Aug. 23. 

Existing FM stations 

NEW CALL LETTERS ASSIGNED 
Kirksville, Mo.- Community Broadcasters 

Inc. Assigned KRXL(FM). 
Carlsbad, N. M. -Radio Carlsbad Inc. 

Assigned KCNM(FM). 
Xenia, Ohio -Baker Broadcasters Inc. 

Assigned WBZI(FM). 
Monticello, Ind.- Fidelity Broadcasting 

Co. Assigned W VTL (FM) . 

Ownership changes 
ACTIONS BY FCC 

KYA-KOIT(FM) San Francisco -Granted 
transfer of control of licensee corporation, 
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Churchill Broadcasting Corp., from Clinton 
D. Churchill, Clinton H. Churchill, estate 
of Edythe E. Churchill, Lewis H. Avery and 
Edward H. Kavinoky to Avco Broadcasting 
Corp., wholly owned subsidiary of Avco 
Corp., Cincinnati. Avco Broadcasting is li- 
censee of WLW, WLWT Cincinnati; WLWC 
Columbus; WLWD Dayton, all Ohio; WLWI 
Indianapolis; WOAI -AM -TV San Antonio, 
Tex., and WWDC -AM -FM Washington. Con- 
sideration 4,400,000. Action Aug. 24, 

KPLS Santa Rosa, Calif.- Granted assign- 
ment of license from Producers Inc. to 
KPLS Inc., owned by Joseph Stamler (67 %) 
and Ruth Stamler (33 %). Mr. Stamler, until 
April of this year, was executive vice presi- 
dent and chief executive officer of Polaris 
Broadcasting. Neither he nor Mrs. Stamler 
have other broadcast interests. Considera- 
tion $120,000. Action Aug. 23. 

WDSR Lake City, Fla.- Granted assign- 
ment of license from Alfred H. Temple 
and Alma Horn Temple dblas Deep South 
Radioways to Deep South Radioways Inc., 
owned by Joe L. Duckett, Miles H. Ferguson 
and W. C. Woodall Jr. (each 331x, %). Mr. 
Duckett is sales manager of WRLD West 
Point, Ga. Mr. Ferguson is 98.1% owner of 
WRLD, and 20% partner of WJHO Opelika, 
Ala. Mr. Woodall owns 50% interest in 
WDWD Dawson, 25% interest in WGRA 
Cairo, 25% interest In WFPM Fort Valley, 
51% Interest in WBBK Blakely, all Georgia, 
and 341% interest in WGSW Greenwood, 
S. C. Consideration $140,000. Action Aug. 17. 

WYND Sarasota, Fla. -Granted transfer of 
control of licensee corporation, Radio WYND 
Inc., from John T. Rutledge, Richard L. 
Baird and Gene Stuart to Republic Invest- 
ments Inc., owned by 103 investors of which 
William F. Nave owns 9.58 %, Leonard K. 
Nave 7.6% and Owen L. Range 2.9 %. Repub- 
lic Investments has interest in application 
for new TV in Sarasota, Fla. Consideration 
$104,683. Action Aug. 22, 

WBJA -TV Binghamton, N. Y.- Granted 
transfer of control of Empire Television and 
Radio Inc. (parent corporation of licensee 
WBJA -TV Inc.) from Alfred E. Anscombe 
and James E. Greeley (together 63.5% before, 
none after) to Oliver Lazare, Gerald Arthur 
and J. J. L. Hessen, (none before, 63.5% 
after). Mr. Arthur is officer, director and 
stockholder of Sunrise Press Inc. (and its 
majority stockholder, Horizon Broadcasting 
Co.), which publishes weekly newspapers 
on Long Island, N. Y. Mr. Lazare is in textile 
business. Mr. Hessen is New York lawyer. 
All three men are officers, directors and 
stockholders of Mercury Media Inc., licensee 
of WEEE Rensselaer, N. Y. Consideration 
$656,000. Action Aug. 17, 

KCND -TV Pembina, N. D.- Granted as- 
signment of license from Pembina Broad- 
casting Co. to The McLendon Corp., princi- 
pally owned by B. R. McLendon, Gordon 
McLendon and Dorothy M. Manning. The 
McLendon Corp. is licensee of KLIF, KNUS 
(FM) Dallas; KILT, KOST(FM) Houston; 
WYSL -AM -FM Buffalo, N. Y.; KABL -AM- 
FM Oakland, Calif.; WNUS -AM -FM Chicago, 
and KGLA(FM) Los Angeles. It also has 
pending before commission assignment of 
license of KBVU Bellevue Wash. Considera- 
tion $850.000 for 68 months' lease with option 
to buy for $500,000. Action Aug. 24. 

WBRX Berwick, Pa.- Granted assignment 
of license from Columbia County Broad- 
casters Inc., principally owned by John S. 
Booth and Harry J. Daly, to Berwick Broad- 
casting Corp., owned by Edward R. Newman 
(50 %), Roy H. Cohn and Thomas A. Bolan 
(25% each). Mr. Newman is executive and 
40% stockholder of WRNJ(FM) Atlantic 
City, N. J., and 50% owner of WRLC(FM) 
Palmyra, Pa. Mr. Bolan is also 50% owner 
of WRLC(FM) Palmyra. Mr. Newman is also 
owner of advertising agency. Mr. Bolan is 
in fight promotion. Messrs. Bolan and Cohn 
are lawyers. Mr. Cohn was counsel during 
Senator McCarthy's investigations in 1950's. 
Consideration $125,000. Action Aug. 19. 

WEPA -TV Erle, Pa.- Granted transfer of 
control of Empire Television and Radio Inc. 
(parent corporation of licensee WEPA -TV 
Inc.) from Alfred E. Anscombe, and James E. 
Greeley (together 63.5% before, none after) 
to Oliver Lazare, Gerald Arthur and J. J. L. 
Hessen (none before, 63.5% after). See above 
WBJA -TV Binghamton, N. Y. 

WICU -AM -TV Erie, Pa.- Granted assign- 
ment of license from Dispatch Inc. to Lamb 
Enterprises Inc., both of which are owned by 
Edward Lamb and family. Realignment of 
properties; no consideration. Action Aug. 18. 

WENZ Highland Springs, Va.- Granted re- 
linquishment of negative control of licensee 
corporation Baron Radio Inc., from Ralph 
J. and Judith M. Baron (50% before each, 
each 40% after) through sale of stock to 
Neill McMillian and George J. Lund (none 

before, each 10% after). Consideration $5,- 
000. Messrs. Lund and McMillian are both 
employes of WENZ. Action Aug. 22. 

KNDX(FM) Yakima, Wash.- Granted as- 
signment of license from The Cater Corp. to 
Corporation of The Catholic Bishop of 
Yakima. Consideration $20,000. Action Aug. 
18. 

WDTV Weston, W. Va.- Granted transfer 
of control of WJPB -TV Inc., licensee cor- 
poration from J. P. Beacom, Thomas P. 
Johnson and George W. Elby to Medallion 
Pictures Corp., N. Y. Consideration $571,720. 
Action Aug. 24. 

WMGZ(TV) Mayaguez, P. R. - Granted 
transfer of permittee corporation Telesan- 
juan Inc., from Julio Morales Ortiz and Cle- 
ment Littauer (each 50 %) to Radio San Juan 
Inc. Radio San Juan is wholly owned by 
Transportation Communications of America 
Inc., which is principally owned by O. Roy 
Chalk, transportation magnate. Radio San 
Juan is licensee of WRJS(AM -FM) Bayamon, 
P. R. Transportation Communications also 
owns Trans -Caribbean Airways Inc. Con- 
sideration $669,825 plus 27,900 shares of 
Trans -Caribbean Airways stock and assump- 
tion of $245,372 obligations. Action Aug. 24. 

WPSJ(TV) Ponce, P. R.- Granted transfer 
of permittee corporation, Telesanjuan Inc., 
from Julio Morales Ortiz and Clement L. 
Littauer (each 50 %) to Radio San Juan Inc. 
Radio San Juan is wholly owned by Trans- 
portation Communications of America Inc., 
which is owned principally by O. Roy Chalk 
transportation magnate. (See WMGZETV) 
Mayaguez, P. R. above.) 

WTSJ(TV) San Juan- Granted transfer of 
permittee corporation, Telesanjuan Inc., 
from Julio Morales Ortiz and Clement L. 
Littauer (each 50 %) to Radio San Juan. 
Radio San Juan is wholly owned by Trans- 
portation Communications of America, Inc., 
which is principally owned by O. Roy Chalk, 
transportation magnate. (See WMGZ(TV] 
Mayaguez, P. R. above.) 

APPLICATIONS 
KAIL -TV Fresno, Calif. -Seeks assignment 

of license from B. L. Golden and L. W. 
Fawns to Tel- America Corp. owned 100% by 
A. J. Williams. Mr. Williams is licensee of 
KTYM -AM -FM Inglewood, Calif. Considera- 
tion $236,500. Ann. Aug. 23. 

KSFR(FM) San Francisco -Seeks assign- 
ment of license from KSFR Inc. to Metro- 
media Inc. Metromedia is licensee of KEWB 
Oakland Calif. KLAC Los Angeles; KMBC- 
AM-TV and KMBR(FM) Kansas City, Mo.; 
KMET(FM) and KTTV(TV) Los Angeles; 
WCBM -AM -FM Baltimore; WHK -AM -FM 
Cleveland; WIP and WMMR(FM) Philadel- 
phia; WNEW- AM -FM -TV New York, and 
WTTG(TV) Washington. Consideration $380,- 
000. Ann. Aug. 22. 

KXFM(FM) Santa Maria, Calif. -Seeks as- 
signment of license from KXFM Inc. to 
KXFM Stereo Inc., owned by Clark B. 
Smith, Wilma W. Smith (each 23.33 %), Nor- 
man R. Adair and Betty Adair (each 26.66 %). 
Mr. Smith is president and chief engineer 
of KXFM. Mr. Adair is mechanical engineer 
with Boeing Co. Consideration assumption of 
long term obligations, wage claims and other 
scheduled liabilities. Ann. Aug. 19. 

KFKA Greeley, Colo. -Seeks assignment 
of license from The Mid Western Radio 
Corp. to RG Inc., owned by Publishing En- 
terprises Inc. (51.25 %), Joseph J. Tennessen 
(11.25 %), Peter M. Macdonald, Robert Wells 
and William W. Hansen (each 9.375 %). Con- 
sideration not available, Ann. Aug. 23. 

KBGN -AM -FM Caldwell, Idaho -Seeks as- 
signment of license from F. Demcy Mylar 
and Gene K. Shaw, executrix of estate of 
Harold W. Shaw, deceased, db /as Christian 
Broadcasting Co. of Idaho to Gene K. Shaw. 
Mrs. Shaw was 50% owner and now wishes 
to purchase remaining 50 %. Consideration 
$6,000, Ann. Aug. 19. 

WGLC -AM -FM Mendota, I11. -Seeks as- 
signment of license from Jeanne V. Morgan 
tr /as Vanco Broadcasting Co. to Mendota 
Broadcasting Corp., owned by Hugh Hill, 
Frank J. Reynolds (each 33.05 %), Richard 
Goldberg (17.35 %) and Harris Burnam & 
Silets (16.66 %). Mr. Hill is reporter with 
WBKB -TV Chicago. Mr. Reynolds is news 
correspondent with ABC Washington. Mr. 
Goldberg is news director with WBKB -TV 
Chicago, Harris, Burman & Silets is Chicago 
law firm. Consideration $125,000, including 
10 -year noncompete agreement. Ann. Aug. 19. 

KLGR Redwood Falls, Minn. -Seeks assign- 
ment of license from Eugene George Ran- 
dolph to Redwood Broadcasting Co., owned 
by Eugene Randolph (51 %) and Alver Leigh - 

BROADCASTING, August 29, 1966 



\// NAL CA DS 
JANSKY & BAILEY 

Consulting Engineers 

2411 - 2419 M St., N.W. 

Washington 37, D. C. 296 -6400 

COMMERCIAL RADIO 
EQUIPMENT CO. 

Everett L. Dillard, Gen. Mgr. 
Edward F. Lorentz, Chief Engr. 

PRUDENTIAL BLDG. 
DI 7 -1319 

WASHINGTON, D. C. 20005 
Member AFCCE 

KEAR & KENNEDY 

1302 18th St., N.W. Hudson 3 -9000 

WASHINGTON 6, D. C. 

Member AFCCE 

GEO. P. ADAIR ENG. CO. 
CONSULTING ENGINEERS 

Radio -Television 
Communications -Electronics 

901 20th St., N.W. 
Washington, D. C. 
Federal 3 -1116 

Member .4FCCE 

JULES COHEN 
& ASSOCIATES 

9th Floor, Securities Bldg. 
729 15th St, N.W., 393 -9616 

Washington 5, D. C. 

Member AFCCE 

PETE JOHNSON 

& Associates 
CONSULTING amfmty ENGINEERS 

P.O. Box 4318 304 -342 -6281 

Charleston, West Virginia 

E. HAROLD MUNN, JR. 
BROADCAST ENGINEERING 

CONSULTANT 
Box 220 

Coldwater, Michigan -49036 
Phone: 517- 278 -6733 

JAMES C. McNARY 
Consulting Engineer 
National Press Bldg. 

Wash. 4, D. C. 

Telephone District 7 -1205 
Afember AFCCE 

A. D. Ring & Associates 
42 Years' Experience in Radio 

Engineering 
1710 H St., N. W. 298 -6850 

WASHINGTON 6, D. C. 

Member AFCCE 

A. EARL CULLUM, JR. 
CONSULTING ENGINEERS 

INWOOD POST OFFICE 

DALLAS 9, TEXAS 

MElrose 1 -8360 
Member AFCCE 

WALTER F. KEAN 
CONSULTING RADIO ENGINEERS 

Associate 
George M. Sklom 

19 E. Quincy St. Hickory 7 -2401 
Riverside, III. IA Chicago suburb) 

Member AFCCE 

CARL E. SMITH 
CONSULTING RADIO ENGINEERS 

8200 Snowville Road 

Cleveland 41, Ohio 
Phone: 216 -526 -4386 

Member AFCCE 

MERL SAXON 

CONSULTING RADIO ENGINEER 

622 Hoskins Street 

Lufkin, Texas 

NEptune 4 -4242 NEptune 4 -9558 

JOHN H. MULLANEY 
and ASSOCIATES 

A Division of Multronics, Inc. 
Multronics Building 

5712 Frederick Ave., Rockville, Md. 
(a suburb of Washington) 

Phone: 301 427 -4666 
Member AFCCE 

Service Directory 

COMMERCIAL RADIO 
MONITORING CO. 
PRECISION FREQUENCY 

MEASUREMENTS 
AM -FM -TV 

103 S. Market St., 
Lee's Summit, Mo. 

Phone Kansas City, Laclede 4 -3777 

CAMBRIDGE CRYSTALS 
PRECISION FREQUENCY 
MEASURING SERVICE 

SPECIALISTS FOR AM -FM -TV 
445 Concord Ave., 

Cambridge 38, Mass. 
Phone TRowbridge 6 -2810 

-Established 1926 - 
PAUL GODLEY CO. 

CONSULTING ENGINEERS 

Box 798, Upper Montclair, N.1.07043 

Phone: (2011 746 -3000 
Member AFCCE 

GAUTNEY & JONES 
CONSULTING RADIO ENGINEERS 

930 Warner Bldg. National 8 -7757 

Washington 4, D. C. 

Member AFCCE 

GUY C. HUTCHESON 
817 CRestview 4 -8721 

P. 0. Box 808 

1100 W. Abram 

Arlington, Texas 76010 

HAMMETT & EDISON 
CONSULTING RADIO ENGINEERS 

Box 68, International Airport 
San Francisco 28, California 

Diamond 2 -5208 

Member AFCCE 

VIR N. JAMES 
CONSULTING RADIO ENGINEERS 

Applications and Field Engineering 
345 Colorado Blvd. -80206 

Phone: (Area Code 303) 333 -5562 

DENVER, COLORADO 
Member AFCCE 

WILLIAM B. CARR 

CONSULTING ENGINEERS 
Walker Bldg., 4028 Daley 

Fort Worth, Texas 

AT 4 -9311 

Member AFCCE 

TELETRONIX 
Division of Babcock Electronics 
FM and TV applications and 
construction Precision 
Frequency Measurements 
2952 Randolph Street 
Costa Mesa, Calif. 92626 

ROSNER TELEVISION 
SYSTEMS 

ENGINEERS -CONTRACTORS 
120 East 56th St. 

New York, N. Y. 10022 
(212) 752 -4922 

CHARLES NEENAN ASSOCIATES 

Television Lighting and 
Audio- Visual Consultants 

Bridgewater, Connecticut 06752 
1203) 354 -9055 

GEORGE C. DAVIS 
CONSULTING ENGINEERS 

RADIO & TELEVISION 
527 Munsey Bldg. 
STerling 3 -0111 

Washington 4, D. C. 

Member AFCCE 

Lohnes & Culver 

Munsey Building District 7 -8215 

Washington 5, D. C. 

Member AFCCE 

SILLIMAN, MOFFET 
& KOWALSKI 
1905 G St., N.W. 
Republic 7 -6646 

Washington S, D. C. 

Member AFCCE 

JOHN B. HEFFELFINGER 

9208 Wyoming PI. Hiland 4 -7010 

KANSAS CITY 14, MISSOURI 

A. E. Towne Assocs., Inc. 
TELEVISION and RADIO 

ENGINEERING CONSULTANTS 

727 Industrial Road 

San Carlos, California 94070 

Phone 592 -1399 Res. 593 -6706 

RAYMOND E. ROHRER 
& Associates 

Consulting Radio Engineers 
436 Wyatt Bldg. 

Washington 5, D. C. 
Phone: 347 -9061 
Member AFCCF. 

TERRELL W. KIRKSEY 

CONSULTING ENGINEER 

525 E. Park Valley Drive 
Hopkins, Minnesota 55343 

Phone (Area code 612) 935 -7131 

OSCAR LEON CUELLAR 

CONSULTING ENGINEER 
2844 East Edison 

Phone (Area Code 602) 326 -7805 

TUCSON, ARIZONA 
Member AFCCE 

AMPLI -VISION CORP. 
CONSULTING ENGINEERS 
CATV, MATV, RADIO & TV 

2000 Stoner Avenue 
Los Angeles 25, California 

213/478 -7751 
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AM 
FM 

TV-VHF 

TV-UHF 

Commercial 
Noncommercial 

SUMMARY OF COMMERCIAL BROADCASTING 

Compiled by BROADCASTING, Aug. 24 

ON AIR 

Lic. CP's 

4,064 
1,493 

473 
91 

20 
29 
21 

31 

NOT ON AIR TOTAL APPLICATIONS 
CP's for new stations 

76 
261 

23 

99 

AUTHORIZED TELEVISION STATIONS 

Compiled by BROADCASTING, Aug. 24 

VHF 

518' 
70 

UHF 

221 
77 

COMMERCIAL STATION BOXSCORE 
Compiled by FCC, June 30, 1966 

Licensed (all on air) 
CP's on air (new stations) 
CP's not on air (new stations) 
Total authorized stations 
Applications for new stations (not in hearing) 
Applications for new stations (in hearing) 
Total applications for new stations 
Applications for major changes (not in hearing) 
Applications for major changes (In hearing) 
Total applications for major changes 
Licenses deleted 
CP's deleted 

'Breakdown on UHF and VHF applications not available. 
' Includes three noncommercial stations operating on commercial channels. 
' In addition, one AM operates on Special Temporary Authority. 
' In addition, two licensed VHF's and two licensed UHF'S are not on the air. 
'In addition, two VHF's operate with Special Temporary Authority. 

AM FM 

4,057' 1,494 
18 21 
78 229 

4,153 1,744 
309 180 

66 50 
475 230 
193 42 
37 0 

230 42 
1 0 

1 2 

404 
211 
185 

Total 

739 
147 

TV 

558' 
55' 

118 
735 
142 
68 

210 
25 

7 

32 
o 
o 

ton (49 %). Consideration $7,000. Ann. Aug. 
19. 

WLBS Centreville, Miss. -Seeks assignment 
of license from Benton O. Bickham tr /as 
La -Miss Broadcasting Co. to E. Al Robinson. 
Mr. Robinson is employe of state of Louisi- 
ana. Consideration $20,000. Ann. Aug. 19. 

WSLE Wallace, N. C. -Seeks acquisition 
of negative control of licensee corporation, 
Duplin Broadcasting Co. by H. E. Kramer 
and Samuel Leder (each 45.45% before, 50% 
after) through sale of stock from Vivian 
Kramer (9.10% before, none after). Con- 
sideration not given. Ann. July 25. 

KRAE Cheyenne, Wyo. -Seeks assignment 
of license from Louis C. Erck, Walter E. 
Nagel and J. B. Shockley db /as Radio Chey- 
enne to Radio Cheyenne Inc., owned by 
Louis C. Erck (47 %), Walter E. Nagel (33 %) 
and J. B. Shockley (20 %). Assignment is 
for legal reasons; no ownership change or 
consideration. Ann. Aug. 19. 

Hearing cases 

INITIAL DECISIONS 
Hearing Examiner Isadore A. Hornig is- 

sued initial decision looking toward grant- 
ing applications for new FM's of (1) Hunt- 
ingdon Broadcasters Inc. to operate on 
channel 292 (106.3 mc), ERP 2 kw, ant. 
height minus 153 ft., in Huntingdon, Pa., 
(2) WDAD Inc., channel 276 (103.1 mc). 
ERP 3 kw, ant. height 86 ft., in Indiana, 
Pa., and (3) Clearfield Broadcasters Inc. 
channel 228 (93.5 mc), ERP 3 kw, ant. 
height minus 241 ft., in Clearfield, Pa. 

These applications, for only FM channels 
in their respective communities, by inter- 
related interests which, directly or indi- 
rectly, control 5 AM's, 1 FM and 5 news- 
papers in Pennsylvania, were designated 
for consolidated hearing on issues to deter- 
mine whether grant would create concen- 
tration of control of mass media communi- 
cation and whether Huntingdon proposal 
represents efficient channel use. 

Examiner held that grant of Huntingdon 
application would not result in local con- 
centration of communications media con- 
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trary to public interest, that Section 307(b) 
efficiency considerations do not preclude 
grant of that application, and that grant 
of all three applications would not create 
regional concentration of control of mass 
media contrary to public interest. Action 
Aug. 23. 

Hearing Examiner Forest L. McClenning 
issued initial decision looking toward grant- 
ing application of Highwood Service Inc. 
for new UHF TV to operate on channel 27 
in Topeka, Kan. Conditions. Action Aug. 
23. 

FINAL ACTION 
By order, commission denied applica- 

tion by Wilkes Broadcasting Co., licensee of 
WKBC -AM -FM North Wilkesboro, N. C., for 
review of June 23 action of review board 
which (1) granted joint petitions of Wilkes- 
boro Broadcasting Co. and Wilkes County 
Radio, applicants for new AM's to operate on 
1240 kc, 100 w, U, in Wilkesboro, N. C., for 
approval of agreement whereby latter would 
reimburse Wilkesboro $3,000 for expenses 
incurred in return for its withdrawal, (2) 
dismissed Wilkesboro's application and (3) 
granted Wilkes County leave to amend its 
application as to transmitter site, retain 
file number and remain in hearing status. 
Action Aug. 17. 

DESIGNATED FOR HEARINGS 
The Fox River Broadcasting Co. and Radio 

Oshkosh Inc. Oshkosh, Wis.- Designated for 
consolidated hearing applications for new 
AM's to operate on 690 kc with DA -Fox 
River with 250 w, and Radio Oshkosh with 
1 kw, DA -CH; made Federal Aviation 
Agency party to proceeding. Commissioner 
Cox issued statement concurring in part 
and dissenting in part, in which Commis- 
sioner Bartley joined. Action Aug. 17. 

By memorandum opinion and order, 
commission designated for consolidated 
hearing applications of Branch Associates 
Inc. and Ascension Parish Broadcasting Co. 
for new AM's to operate on 1090 kc with 
DA, in Houma and Donaldsonville, both 
Louisiana- Branch with 5 kw, and Ascen- 
sion with 500 w. Action Aug. 17. 

OTHER ACTIONS 
By separate actions in Homewood - 

Birmingham, Ala., TV proceeding in Doc. 
15461 et al., review board granted petitions 
by Birmingham Broadcasting Co. to extend 
time to Aug 29 to file opposition to peti- 
tions by Alabama Television Inc., and 
Birmingham Television Corp. to enlarge 
issues. Action Aug. 22. 

Review board granted motion by Mid- 
west Television Inc. San Diego, to extend 
time to Sept. 2 to file responsive pleadings 
to petition by Mission Cable TV Inc., Pacific 
Video Cable Co. and Trans -Video Corp. for 
enlargement and clarification of issues in 
proceeding on Midwest's petition for relief 
against extensions of service of CATV sys- 
tems carrying signals of Los Angeles sta- 
tions into San Diego area. Action Aug. 19. 

In Syracuse, N. Y., TV Channel 9 pro - 
ceeding in Doc. 14388 et al., review board 
granted petition by Syracuse Television 
Inc. to extend time to Aug. 24 to file reply 
to remaining applicants' opposition pleading 
to Syracuse petition to enlarge issues. 
Action Aug. 18. 

Routine roundup 
ACTIONS ON MOTIONS 

By Office of Opinions and Review 
In proceeding on applications of Cos- 

mopolitan Enterprises Inc. and H. H. Hunt- 
ley for new AM's in Edna and Yoakum, 
both Texas, granted motion by Huntley for 
extension of time to Aug. 29 to file opposi- 
tion to petition by Cosmopolitan for review 
of two actions of July 29 by review board. 
Action Aug. 19. 

By Chief Hearing Examiner 
James D. Cunningham 

Designated Examiner Elizabeth C. 
Smith to preside at hearings in proceeding 
on applications of 1400 Corporation for 
renewal of license of KBMI Henderson, 
Nev., and for assignment of license of 
KBMI to Thomas L. Brennen, and of Joseph 
Julian Marandola for new station in Hen- 
derson; scheduled prehearing conference 
for Sept. 12 and hearing for Oct. 24. Action 
Aug. 17. 

By Hearing Examiner Thomas H. Donahue 
On examiner's own motion, continued 

indefinitely hearing scheduled for Sept. 1 
in proceeding on applications of Lafayette 
Broadcasting Co. and State Line Broad- 
casting Co. for new FM's in Lafayette, 
Tenn., and Scottsville, Ky., respectively. 
Action Aug. 22. 

On examiner's own motion, continued 
hearing scheduled for Sept. 1 to date to 
be determined at conference and further 
ordered that in lieu of hearing conference 
will be held Sept. 1 in proceeding on appli- 
cations of Century Broadcasting Co. and 
RKO General Inc. for new FM's in Mem- 
phis. Action Aug. 22. 

Granted request by Broadcast Bureau 
to extend time from Aug. 18 to Aug. 26 to 
file proposed findings in proceeding on 
AM application of Naugatuck Valley Serv- 
ice Inc., Naugatuck, Conn. Action Aug. 17. 

By Hearing Examiner H. Gifford Trion 
Changed hearing on nonengineering 

issues from Sept. 14 to Oct. 3 in proceeding 
on applications of Porter County Broadcast- 
ing Corp. and Northwestern Indiana Radio 
Co., for new FM's in Valparaiso, Ind. Ac- 
tion Aug. 18. 

By Hearing Examiner Jay A. Kyle 
Granted request by Wilkes County 

Radio and scheduled evidentiary hearing for 
Sept. 20 in proceeding on its application 
for new AM in Wilkesboro, N. C. Action 
Aug. 22. 

By Hearing Examiner Herbert Sharf man 
Granted petition by Tri -State Broad- 

casters Inc. to extend time to Aug. 25 to 
oppose petition by Emmet Radio Corp. for 
leave to amend in proceeding on their ap- 
plications for new AM's in Sioux Center and 
Estherville, Iowa, respectively. Action Aug. 
22. 

BROADCAST ACTIONS 
by Broadcast Bureau 
Actions of August 23 

Granted renewal of licenses for following 
main stations and co- pending auxiliaries: 
WATR Waterbury, Conn., and WQTW 
Latrobe, Pa. 

Actions of August 22 
KHVH Honolulu- Granted CP to change 

ant.-trans. location 
WAMG Gallatin, Tenn.- Granted mod. of 

(Continued on page 93) 
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CLASSIFIED ADVERTISEMENTS 
(Payable in advance. Checks and money orders only.) (FINAL DEADLINE -MONDAY preceding publication date.) 

SITUATIONS WANTED 250 per word - 42,00 minimum HELP WANTED 300 per word- ,f2.00 minimum. 
DISPLAY ads $25.00 per inch -STATIONS FOR SALE, WANTED TO BUY STATIONS, EMPLOYMENT AGENCIES, 

and BUSINESS OPPORTUNITY advertising require display space. 5" or over Billed R.O.B. rate. 
All other classifications, 350 per word -$4.00 minimum. 
No charge for blind box number. Send replies: c/o BROADCASTING, 1735 DeSales St., N.W., Washington, D. C. 20036. 

Arrucanrs: If tapes, films or packages submitted, $1.00 charge each for handling. (Forward remittance separately please) All 
transcriptions, photos. etc.. sent to box numbers are sent at owner s risk. BROADCASTING expressly repudiates any liability or responsi- 
bility for their custody or return. 

RADIO 

Help Wanted- Management 

Require immediate general manager with 
sales experience for local N. Y. daytimer. 

Top salary. Box H -247, BROADCAST- 
ING. 

City in Georgia has opening for aggressive, 
experienced sales manager with proven rec- 
ord. Excellent opportuniy. Replies confi- 
dential. Box H -271, BROADCASTING. 

Sales manager material. If you have strong 
personal sales background including com- 
petitive market experience, have the desire 
and ability to move up to top 20 market 
and hungry for big money potential, send 
us your story immediately. Include all, as 
this is one of the industry's top deals! Re- 
plies confidential. Box H -298, BROADCAST- 
ING. 

Sales 
Detroit -solid salesman- proven track rec- 
ord- management capability -multiple group 
-good starting salary, plus -Box F -26, 
BROADCASTING. 

$7,500.00 salary plis commission. If you have 
succesfully sold C &W radio, here is a secure, 
profitable spot for you in middle Atlantic 
metro market. Send resume. Box H -241, 
BROADCASTING. 

Local sales manager for mid -west. fuiltime, 
adult station ln attractive, booming market. 
Stable and successful operation. Excellent 
opportunity for proven salesman to move 
up. Good salary plus. Send resume and 
earning record. Box H -266, BROADCAST- 
ING. 

City in Georgia has opening for aggressive, 
experienced sales manager with priven rec- 
ord. Excellent opportunity. Replies confi- 
dential. Box H -272, BROADCASTING. 

Five figure income for sales pro. Massachu- 
setts. You could be our number one sales- 
man. Good base of active accounts to get 
you started. Send resume to Box H -299, 
BROADCASTING, 

Experienced, young and ambitious salesman 
for a rapidly growing station. Drawing ac- 
count plus commissions. Box H -347, BROAD- 
CASTING. 

Real opportunity for young man with ex- 
perience in time sales. Contact Bud Webster, 
WAIK Galesburg, Illinois. 

Sales manager -WGNU Granite City, Illi- 
nois, C. Norman. 

Madison Wisconsin- Number 1 music /news 
station has career opportunity for young 
creative type salesman on way up. Seven 
station Midwest group seeks man with man- 
agement ability. Opening result of promo- 
tion. We offer best pay, living conditions, 
opportunity for future management and 
stock interest. Consideration for Ill. and 
Mich. stations very possible. WISM Madi- 
son, Wisconsin. 

Rare opportunity for a sales account execu 
tive in the sound recording field. We are 
looking for a man in the 25 -40 age bracket 
who has working familiarity with advertis- 
ing agencies and thoroughly enjoys selling. 
Knowledge of the film business helpful but 
not essential. Base salary and generous 
commission for the right person. Send de 
tails to Manhattan Sound Company, 460 
West 54th Street, New York 10019 or tele- 
phone Jack House at (212) PL 7 -9800. 

Announcers 

Good music station wants experienced 1st 
class combo announcer. Must have superior 
voice, delivery & be able to follow strict 
format. Station located 60 miles from New 
York City. Salary starts at $175 a week. 
Box H -214, BROADCASTING. 

Wanted: Announcer with experience and a 
third class telephone operators license with 
an endorsement. Send resume to Box G -227, 
BROADCASTING. 

Daytime radio station located on the beau- 
tiful eastern shore of Maryland about to 
lose announcer because of draft. We present 
an exciting opportunity for a third class 
beginner or with some experience. Please 
send tape, resume and photo immediately 
to Box H -57, BROADCASTING. 

1st phone di, major midwest market. Box 
H -141, BROADCASTING. 

Experienced first phone . . . beautiful Utah 
. #1 station. Tape, resume. Box H -143, 

BROADCASTING. 

Top 40 dj, medium market, New England. 
Immediate opening. Send recent photo, re- 
sume and tape. Box H -181, BROADCAST- 
ING. 

Within 150 miles NYC. Some station experi- 
ence. MOR. Salary open. Box H -211, 
BROADCASTING. 

Experienced morning man who can also 
handle play -by -play and sports. Salary on 
experience and ability. Box H -228, BROAD- 
CASTING. 

Southern new england, good music station. 
Growing organization. License for second 
station pending. Qualifications in order of 
importance: Announcer. first phone. news - 
sports man. Tapes and resume to: Box H- 
254, BROADCASTING. 

Wanted: Announcer with experience and a 
third class telephone operators license with 
an endorsement. Send resume to Box H -283 
BROADCASTING. 

Announcer -dj, 3 yrs experience. family, re- 
sponsible, salesman, not floater. or prima 
donna. Box H -286, BROADCASTING. 

Announcers for new FM operators in New 
England. Must have rich, mellow voice, and 
broad range of music knowledge. Send re- 
sume, photo, and audition tape. Box H -301, 
BROADCASTING. 

Personality for middle -of -road medium mar- 
ket Ohio station. Good pay with extra bene 
fits. Send tape, photo, resume. Box H -308, 
BROADCASTING. 

Announcer -first phone required for metro 
market contemporary music format on all 
night shift. Good salary and working con- 
ditions. Send tape and details to Box H -310, 
BROADCASTING. 

Wanted: Announcer and combo man, in col- 
lege and resort community. Send tape, pic- 
ture & resume. Position available imme- 
diately. Salary above average. Combo man 
must have 1st ticket. Box H -316, BROAD- 
CASTING. 

Announcer for future opening. Must be ex- 
perienced in copy writing and production 
and have stable employment record. Submit 
air check, resume and references. Want 
draft exempt man to settle in nice Cali- 
fornia town. Box H -318, BROADCASTING. 

Announcer- sales, aggressive, metro. FM- 
top money. Ohio- Kentucky area. Box H -320, 
BROADCASTING. 

Announcers -(cont'd) 
Midwest! Swinger! Market of quarter of 
million desiring to restaff. Three -state cov- 
erage. If you like promotions. excel in pro- 
duction can be yourself and smile on the 
air, we're looking for you in our young 
growing chain of stations. Send tape, con- 
taining production and air work along with 
resume /photo to Box H -331, BROADCAST- 
ING. 

Expanding midwest fulltimer needs pro mid - 
western announcer with interest in news. 
and endorsed third. Will provide thorough 
news training to accompany basic interest. 
Salary open -to $150. Replies to Box H -336, 
BROADCASTING. 

Happy sound for morning shift. Good salary 
with opportunities open. South Texas day- 
time station. Rush tape and references. Box 
H -348, BROADCASTING. 

Announcer, newsman for middle of road sta- 
tion with bright sound. Major southern mar- 
ket. Air check, pix and resume to Box 
H -351, BROADCASTING. 

Wanted: Two announcers for progressive 
station. Replacements needed for expanded 
operation. Send tape, resume, and salary, 
all in first letter. Box H -357, BROADCAST- 
ING. 

New Mexico -Arizona . need announcer- 
first phone, Santa Fe, New Mexico, KAFE, 
2 announcers, Flagstaff, Arizona, KAFF. 
Southwesteners preferred. If you have per- 
sonal and money problems don't apply. No 
collect calls. 

Wanted: Young announcer willing to learn 
all phases of proven successful radio in 
beautiful resort community In Colorado. 
Salary between $400.00 and $600.00 per month, 
depending upon length and broadness of ex- 
perience. First ticket desirable but not 
necessary. Send tape, resume and snapshot 
to Mrs. Marcie Fitch, KGLN, Box 70, Glen- 
wood Springs, Colorado. 

Announcer- sales-3rd class -or first. $425 
mo. plus incentive. KEIL, Willcox. Arizona. 
Professional top 40 morning man with 1st 
phone. Salary plus hops will gross you be- 
tween $500 and $600 per month. Contact 
Tom Elkins, KKJO, St. Joseph, Mo. 

Announcer for middle of road station with 
bright sound. Immediate opportunity for 
ambitious, stable man in successful group 
operation. Salary based on experience and 
ability. We have a permanent position for 
a talented individual. Write KMNS, P. O. 
Box 177, Sioux City, Iowa 51102 or Call Ted 
Laurie, at 712- 258 -0628. 

AM and soon FM radio station in a beauti- 
ful Minnesota valley needs additional an- 
nouncer. Must have first- phone, but no 
maintenance required. Good music -man type 
of announcer. A shift that would be flexible, 
late morning, early afternoon preferred, or 
nitetime FM announcer. A good salary. Send 
tape and info to: Dan Sehafer, KRBI St. 
Peter, Minnesota. 

WAUK- AM /FM- Milwaukee metro. Immedi- 
ate opening. 1st phone announcer M.O.R. 
Send tape, resume, salary. WAUK Wau- 
kesha, Wis. 

Announcer- copywriter who can service ac- 
counts. Good opportunity to break into sales. 
Established station in a good small market. 
WBYS Canton, Illinois. 

Immediate opportunity. 1st phone announcer/ 
di. Evening shift with respected A -1 op- 
eration. Middle -road, adult oriented. Good 
salary for mature sounding responsible, all - 
around announcer. Send tape and resume 
WCMB, Box 3433, Harrisburg, Pa. 17105. 
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Announcers -- (coats) 
Immediate opening for morning man capa- 
ble on news, sports and announcing. Per- manent position. Send tape and resume: 
WDDY Gloucester, Va. 
For regional network operation 50 kw FM, 
5 kw AM. Experienced craftsman, age 35- 
50 with family, seeking permanency. Send full resume references, recent photo and tape to Don Knowles, WDEA, 68 State Street, Ellsworth, Maine. 
Opening for bright, ambitious, top 40 di at top -rated station broadcasting from new 
show- window studios. Excellent opportunity 
for person interested in production and/or news. $85.00 to start. Send tape, resume. photo to WELK Charlottesville, Virginia. 
Immediate opening for play -by -play an- nouncer. We are still looking for the right 
man to work afternoon shift and do play - by -play sports. Good pay and good hours. 
Send tape, references, and salary expected 
to William M. Winn, Program Director, 
WESB, Bradford, Pa. 
Staff announcer with first class ticket. Light maintenance, growing organization. Good pay, liberal benefits. Excellent opportunity 
in single station market. WFRL Freeport, Ill. 
If you have a first class license and if you have a voice, you may have the opportunity 
of a lifetime by answering this advertise- ment. A 5000 -watt daytimer with FM fa- cilities in Kingston, N. Y., has an immediate opening. Salary can range from $100 a week to $135 depending upon experience and qualifications. Regular salary increases as- sured. Three -week vacation, paid medical and hospital plan, paid life insurance. Ex- cellent chance for advancement in either radio or TV owned by parent organization. 
Will pay part of moving expenses. Apply Harry M. Thayer, President, WGHQ King- ston, N. Y. Send tape. 
Down -state Illinois kilowatter, in modern. prosperous city has desirable opening for showmanship announcer. Must be familiar with both modern and adult music, be able to keep things moving with tight produc- tion, sell on the air for advertisers, help create lively friendly sound for progressive, established fulltime station. Excellent pay, fine fringe benefits for top notch man. Write WKAN Kankakee, Illinois with details of tape, WSKW -AM -FM Platteville, Wis, 
Combination announcer - engineer (first phone), no maintenace, WRBN, Warner Robins, Georgia. 
Sports man needed to assist in play -by -play football and basketball. One of Kentucky's most sports minded station in small market. Last season, did over 90 basketball games. CBS affiliate with heavy local programing concept. Production copy experience also helpful news writing too. Send tape and resume to: Paul G. Fyffe, President, WSIP Radio, Paintaville, Kentucky. 
Sportscaster- announcer needed for expand - ing station moving into FM facility. Need solid reliable experienced announcer with sports play -by -play experience. Send resume, tape, WSKW -AM -FM Plltteville, Wis. 
DJ to work day -time shift. Call collect WSLB Ogdensburg, New York, (315) 393- 1100. 

Expansion creates need for announcers at leading CBS affiliate. Mature, bright, ex- perienced staff announcers for new FM pro- graming and challenging drive -time show. Rush tape, resume: WSOY, Box 2250, De- catur, Illinois 62528. 

Wanted: Announcer, first -phone required. Immediate opening for station located in Martinsville, Virginia area, one of the fastest growing communities in the state of Vir- ia. Call Arnold Terry, 703 -638 -7014 day, 03- 847 -8493 night. 
Midwest openings for announcers, engineer and salesman. AM/FM separation and ex- pansion. Can lead to administration. No phone calls. Resume first, tape later. Box 
60, West Bend, Wisconsin. 
Wanted: Announcer, first- phone, desire to learn maintenance. Sept. 1st opening in northern lower Michigan. Call Norm Pike, 
517 -366 -5364. 

Opening now for mature, experienced first phone announcer at 5 kw central Washing- 
ton fulltimer. Good ability -good pay. Call Moses Lake 509- 765 -3441, 
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Announcers-(cont'd) 
Experienced announcing staff wanted for 
new tall tower one hundred thousand watts 
FM station opening in early October. Extra 
good salaries with fringe benefits for variety 
of people who can help out -program AM 
stations with an AM format on an FM 
frequency. Especially need a country music 
announcer with format approach rather 
than "howdy friends and neighbors." No 
bluegrass. Also especially need mature MOR 
announcer with desire to do part news 
gathering looking toward more development 
in news. Salaries are open and dependent 
on experience and ability but will range 
upward from $110 per week. This separately 
programed and sold FM is part of group 
ownership with financial ability to operate 
with best programing regardless of income 
for next few years. Mostly interested in 
people from Oklahoma, Kansas, Missouri, Arkansas and Western Tennessee. Will per- 
sonally interview before final employment. 
Contact J. A. Shepherd, Box 309, Moberly, 
Mo. Phone 816 -AM 3 -1230. 

Technical 
Young first class man who likes to con- struct and maintain good equipment. Good 
work environment with benefits and growth 
opportunity. Strictly engineering, East. Box 
F -245, BROADCASTING. 

Need assistant chief engineer for 50,000 
watt stereo FM and directional AM. Also 
two first phone holders. (Beginners trained). 
University city -excellent chance to work 
while attending school, 304, 292 -9488. No 
collect calls. Box H -215, BROADCASTING. 

AM -FM operation- upstate New York -needs 
experienced first class ticket. Strictly en- gineering, with definite plan to replace 
retiring chief if you qualify, Box H -224, 
BROADCASTING. 

If you are a first phone combo man looking 
for an interesting job with good security 
and good annual income, contact me at once. 
Box H -233, BROADCASTING. 

5 kw, DA 3 needs 1st phone for night -time transmitter watch. Beginners considered. 
Contact Chief engineer, KMPL Sikeston, 
Missouri. 

Man with first phone for transmitter. Will 
train beginner. Station WAMD, Aberdeen, 
Md. 

First class licensed operator for transmitter 
duty. 5 kw DA -2, 50 kw FM. No main- 
tenance. Send resume and references to Don 
Knowles, WDEA Ellsworth, Maine. 

First class licensed operator for 5 kw AM 
operation. Must have experience in fast 
control board operation. No announcing. 
Hitchcock, WDRC, P.O. Box 1360, Hartford, 
Connecticut 06112. 

Pittsburgh station needs chief engineer, 
present chief retiring. Desire experienced 
man to assume full maintenance non- direc- 
tional AM/FM. Excellent future possibilities 
for man with administrative ability. Fine 
salary dependent upon experience. Contact 
Myron Jones, WEEP Pittsburgh, Penna. 

Staff announcer with first class ticket. Light 
maintenance. Growing organization, good 
pay, liberal benefits. Excellent opportunity 
in single station market. WFRL Freeport, 
Ill. 

WKVA Radio Is seeking experienced first 
class operator to serve as chief engineer. 
Top salary plus fringe benefits. Excellent 
opportunity for right man. Send resume and 
references to Robert L. Wilson, Box 432, 
Lewistown, Pa. 

Seek good 1st license strong on maintenance 
and engineering for chief engineer position. 
Call or write: WMWM, P. O. Box 1, Wilm- 
ington, Ohio 45177, 513 -382 -0000. 

Washington, D. C. area -WQMR, 1000 watts 
non -directional and WGAY, 50,000 watts 
stereo, is losing it's chief engineer because 
of military obligation. We offer brand new 
studios and equipment, a salary of over 
$9,000 to start plus insurance and hospitali- 
zation plans. We want an experienced, ma- 
ture family man who will give us a full 
days work -no floaters need apply. Send 
resume to WQMR, World Bldg., Silver 
Spring, Md. 20910. 

Technical- (Cont'd) 
Have immediate opening for engineer with 
1st phone. Must have some knowledge or 
interest in DA's, AM -FM transmitter and 
audio. For details, write Grady Dixon, 
Chief -Technical Department, WROK, 1100 
Tamarack Lane, Rockford, Illinois. 
Wanted immediately. Studio / transmitter 
technicians, FCC first class license. Good 
wages, vacation, benefits. AM -FM, with 
television opportunity. Contact George Hil- 
lier, WVEC- AM -FM, 110 North Third Street, 
Norfolk, Virginia. 

NEWS 
Northern New Jersey station with active 
and established news department seeks 
working newsman -gather, write and de- 
liver. Send tape, resume, and salary ex- 
pected. Box H -226, BROADCASTING. 

Immediate opening for experienced news 
director in N.Y.S. Start $150 weekly. Box 
H -281, BROADCASTING. 

Major east coast R&B outlet looking for 
all- around newsmen now. The men we want are equally adept at writing, gathering and 
getting the news, as well as airing it. Send 
tape, resume, minimum salary expected to 
Box H -333, BROADCASTING. 

News director. $540.00 plus per month. Pre- 
fer experience, but will consider all. Tape 
and letter to KBRZ Freeport, Texas. 
Immediate opening for local newsman for 
WELV Ellenville, N. Y. Call or write Al 
Dresner, 914 -831 -1260. 

Additional news editor for 5 kw fulltimer, 
WHWH Princeton, N. J. Consider #2 or #3 
man in larger department or recent grad- 
uate with journalism background. Fine op- portunity at 1965 "Community Service" 
winner in New Jersey. Excellent opport- 
tunity to grow with high rated station . 
work with pros . not afraid to experi- 
ment. Must have good voice no regionalisms. 
Send tape, resume and salary requirements 
to David A. Moss, General Manager, Box 
1350, Princeton. 

Radio Journalist. Writer, reporter, and out- 
side general assignments reporter /asst. news 
director. If you speak, write & report clear- 
ly and colorfully, have creative curiosity 
and like to be challenged, apply for either 
of these positions with tape, copy and re- 
sume. WICC Bridgeport, Connecticut. Attn: 
Steve Young. 

News director for award -winning Ohio single 
station market where news comes first. 
Complete responsibility for one -man news 
department. News your first love, first - 
person reports your approach, digging and 
reporting hot news your forte ... excellent 
opportunity awaits you with top pay. Pre- 
vious news director after 5 years going 
to metro market ad director of 5 -man oper- 
ation. Air tape, photo, resume General 
Manager, WMVO Mount Vernon, Ohio. 

Strong newscaster. We need mature de- 
livery and sharp writing for prime time 
slot on news -minded group station. Send 
resume, photo, tape to Daryl Sebastian, 
Fetzer Television, Cadillac, Michigan 49801 -Dial 616- 775 -3478. 

Capable newsman with good voice, to write 
local news, in -depth reports and editorials. 
New station. Five and one -half day week, 
good pay, fringe benefits. Write Communi- 
tron Incorporated, Box 237, Sterling, Illinois. 

Production -Programing, Others 

Operations manager - To take complete 
charge of inside operations. Midwest, long 
established AM/FM. Must have 1st class li- 
cense and be capable of effectively super- 
vising all operating personnel. State detailed 
experience and salary requirements first 
letter. Box H -302, BROADCASTING. 

Wanted - Experienced writer. Announcer/ 
writer combination possibility of fulltime 
writer for AM & TV. Send copy samples and 
full resume including picture. Box H -344, 
BROADCASTING. 

Complete new staff for swinging top 40! 
P.D. - DJ's traffic - copy - salesmen. Rush 
tapes & resume -WWOW Conneaut, Ohio. 
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RADIO 

Situations Wanted -Management 
Aggressive, professional radio /advertising ex- 
ecutive seeks management opportunity with 
investment possibilities. Solid radio /agency 
background. Box H -297, BROADCASTING. 

40- family -now 6 profit years FM, radio - 
formerly TV -radio sales manager- complete 
broadcast experience - College prof. - want 
TV or radio managership or sales manager- 
ship. Box H -300, BROADCASTING. 

Station manager -one of New York cities 
top radio and television announcers for 14 
years. Later manager for one of New York's 
most successful radio stations. Currently 
executive Vice- President in charge of sales 
of large firm. Box H -319, BROADCASTING. 

"Feel better ... Solve problems." Available 
December. 10 years radio -TV sales, announc- 
ing, programing, production. 6 years top 
management, management /sales training, 
promotion, advertising. Box H -34I, BROAD- 
CASTING. 

Sales 

Outstandingly successful sales manager pres- 
ently employed by leading top 40 station in 
major market, now ready to move up to 
general manager. Box H -311. BROADCAST- 
ING. 

Situations Wanted -Announcers 
Negro dj /announcer. Real swinger. Broad- 
cast school graduate. Will relocate. Box 
H -149, BROADCASTING. 

First phone announcer looking for position 
with MOR station upon completion of mili- 
tary service in January. Four years corn - 
mecial experience. Prefer Seattle. Portland 
or San Diego. Box H -230, BROADCASTING. 

If you're looking for a nice, mellow style 
talk man then I don't qualify! If you're 
looking for a talk man with enthusiasm, life, 
zest, guts, dynamic style and controversial 
appeal, then I do qualify! People like and 
dislike me but, people listen to me. Box 
H -246, BROADCASTING. 

Rare bird - Modern morning personality. 
First phone. Major experience. Box H -284, 
BROADCASTING. 

Talk is hot! Nationally known speaker. In- 
telligently articulate in hundreds of subjects. 
500 appearances coast -to- coast. Pulled un 
believeable 60% total tune -ins on daily talk 
program. Tops straight talk- interviews- 
beeper. 20 year veteran. Minimum $15,000. 
Box H -287, BROADCASTING. 

Broadcasting school grad. DJ /news, would 
like position in east or south. M.O.R. or 
top 40. Box H -292, BROADCASTING. 

Bright personality: DJ- announcer, authori 
tative newscaster, cooperative, dependable, 
nonfioater, professional attitude. Box H -294, 
BROADCASTING. 

Jock 7 yrs: experience -Production. di, PD, 
metro market. Worker. $165 min. want to 
settle. Box H -295, BROADCASTING. 

DJ- announcer -sportscaster. Talented, well - 
trained beginner. Opportunity for play -by- 
play. Box H -312, BROADCASTING. 

Attractive personality pro broadcaster, fe- 
male, can write, perform, news, di, your 
right hand if need be. Available imme- 
diately. Box H -313, BROADCASTING. 

DJ- Broadcast school graduate -with happy 
sound -fast, tight board. Authoritative news. 
Will relocate. Box H -314, BROADCASTING. 

Announcer, 25, married, draft exempt, seeks 
top -40 in midwest. College, radio school, 
one year experience in rock and M.O.R., 
good news. Honest. sober, steady. Box H- 
317, BROADCASTING. 

DJ- announcer, authoritative newscaster -ex- 
perienced- willing to travel. Box H -321, 
BROADCASTING. 
Negro announcer -All around experienced 
one year. Strong on news, commercials. 
Operates tight show. Pleasant positiva atti- 
tude. Seeking station who wants an announ- 
cer who will give his last. Third phone. 
Draft exempted. Box H -322, BROADCAST- 
ING. 

Announcers- (contd) 
1st phone, 4 years experience, desires eve- 
ning shift or weekend show in southern 
California. Box H -323, BROADCASTING. 

Moving, exciting, basketball- baseball play - 
by- play. First phone. 5 years experience. 
Want stable organization. Box H -324, 
BROADCASTING. 

Reasonably well informed. Pleasant sincere 
sound. 3S2 years radio announcer. TV experi- 
ence. Service completed, 25, single. Wants to 
associate with good music or affiliate radio/ 
TV station in populated area in east. Box 
H -329, BROADCASTING. 

Large market station willing to give experl 
enced small market man first chance in 
competitive market, middle of road, top 40 
and play -by -play. Prefer personal interview 
but have tapes. Box H -332, BROADCAST- 
ING. 

First phone rocker personality. Equally 
strong, engineering -announcing. Ambitious. 
Married. Box H -337, BROADCASTING. 

Major market Negro di . . College degree. 
Good production, ratings builder, any slot, 
young, highly qualified, R&B, pop, jazz .. . 

Box H -339, BROADCASTING. 

N.Y.C. experienced dj, third endorsed. 
Strong, bright personality for top 40, but 
versatile. Tight board, authoritative news. 
Tapes or I will travel immediately. Box 
H -342, BROADCASTING. 

Will go anywhere for play -by -play job with 
future: oombo with board shift, news, mar- 
ried, stable. Box H -343, BROADCASTING. 

DJ- Talented top 40 or middle road. Want 
California -from east. Some experience 5000 
watt AM regional. Broadcast Grad -3rd. Box 
H -350, BROADCASTING. 

Surely somewhere there is a permanent lo- 
cation with decent working conditions and 
wages for one who cannot play jungle stuff 
but who offers thirty years experience with 
first phone, play -by -play, news editing and 
presenting, prefer Florida but will consider 
all offers. Sober, sincere adult. References. 
Box H -359, BROADCASTING. 

Combo -man Announcer interested in 
top 40 station. First class license. Available 
Immediately. Limited experience. Ron Sob - 
czak, 418 E. Pearl St., Toledo, Ohio 419- 
726 -9940. 

Available immediately- immediately -imme- 
diately -five years experience in play -by- 
play of sports, dj and news. Small market 
preferred with security. Personal interview 
preferred. Married 8 years, 30 years old, 
willing to relocate anywhere in USA. Sta- 
tion must have possibilities for advance- 
ment, Telephone Gene -944 -7120, Baltimore, 
Md. anytime, Salary open. 

Technical 

Top -notch chief with full management po- 
tential. Directionals; construction, mainte- 
nance. Good announcer. Can sell. Box H -338, 
BROADCASTING. 

Experienced engineer AM, FM, microwave, 
directional, studio, transmitter experience. 
Available immediately. No location pre- 
ferred. Box H -346, BROADCASTING. 

Engineer experienced first class ticket AM 
and FM. Richard Roeder, 504 Bennor Street, 
Highland Park, New Jersey. 

1st phone recent vacation relief experience 
DA, 2 years amateur experience. Desires 
part time work leading to steady. Near re- 
tirement civil service. L. I., N. Y. area. 212- 
539 -0553. 

NEWS 

Experienced newscaster /reporter wishes to 
join station in metro market. Aggressive. 
College grad. Box H -232, BROADCASTING, 

Intelligent, imaginative, articulate, stable 
newsman, now in prime time slot with top 
AM -TV station in 4th market. Married, 
Master's degree. Seeking challenging on -air 
news work with aggressive metropolitan 
station. Resume and tapes upon request. 
Box H -234, BROADCASTING. 

NEWS -(Cont'd) 
Young aggressive newsman/dj with network 
news experience looking for right place to 
raise a family. Resume sent on request. Will 
give full days work and more for full days 
pay. Box H -259, BROADCASTING. 

Radio newsman looking for future. Experi- 
enced- gathering, writing, editing, airing. 
College grad. Box H -277, BROADCASTING. 

Sportscaster -with sensational credits. N. Y. 
Yankees -Rangers, Ivy League football . 
Am looking for important sports director 
spot. Will do all sports . Top connections 
and sponsor credits. Rush letters to Box H- 
349, BROADCASTING. 

Production - Programing, Odgers 

Larger market serious music and talk FM 
-Need the best in announcers, PD, pub- 
licity, copy, management assistance? All this 
and first ticket tool And one man yet! 
Write Box H -274, BROADCASTING. 

Success depends on leadership. Professional 
broadcaster ready for program director. 
Must have living salary with dynamic and 
interested station. Florida or southeast. Box 
H -285, BROADCASTING. 

Graduate with BA in radio and television. 
Emphasis in advertising and management. 
Young, talented and frank. Would like 
chance. Draft exempt. Too tall -6'9 ". Box 
H -305, BROADCASTING. 

Film director- experienced. Supervisory, ad- 
ministrative. Booking, scheduling, program- 
ing, editing. Available now. References. Box 
H -330, BROADCASTING. 

Production manager 14 years experience all 
phases production including color. Desires 
northwest location. Married. Best references. 
Box H -334, BROADCASTING. 

Announcer /copywriter. Deep voice best 
suited to commercials, news, better music. 
Quality copy. Box H -345, BROADCASTING. 

Dependable, combo -pd. Experienced all for- 
mats. North Texas, consider other. Box H- 
355, BROADCASTING. 

TELEVISION 

HELP WANTED 

Saks 
Management position soon to be available 
sales department of Washington, D. C. Tele- 
vision station. Need go- getter who knows 
the Washington -Baltimore market and can 
turn up business, as well as fine service. 
All replies to Box F -300, BROADCASTING 
will be given strictest confidence. 

Annonncels 
KWTX -TV seeks mature, experienced, en- 
camera announcer for staff duties. Prefer 
man with southwest background and ade- 
quate knowledge of area sports. Mail letter 
of application and recent photo along with 
audition tape and /or sound on film to Ralph 
Webb, P. O. Box 7128, Waco, Texas. 

Need good stable young man to take over 
our sports department and work TV booth 
shift. Excellent opportunity for radio man 
wanting television experience. Must have 
good appearance and be able to deliver 
commercial copy. Send tape, photo & re- 
sume to: Al Rowe, Production Director, 
WRBL -TV Columbus, Georgia. 

Strong southeastern VHF needs sports di- 
rector and booth man. Salary plus talent. 
Will consider radio man with solid sports 
background. Call Operations Director, FAIr- 
fax 2 -8828, Columbus, Georgia. 

Technical 
Florida VHF has opening for transmitter 
engineer. Maintenance experience and car 
necessary. Interested applicants please sub- 
mit resumes to Box H -168, BROADCAST- 
ING. 

Florida TV needs film lab technician to take 
charge of new color and b/w film lab. Somd 
experience needed in either ME4 or 13/W. 
Contact Chief Engineer. Box H -293, BROAD- 
CASTING. 
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Help Wanted 

Technical- (Cont'd) 

Wanted: Experienced television technician 
with 1st phone. Send detailed resume to' 
Chief Engineer, KCRG -TV Cedar Rapids, 
Iowa. 

Wanted immediately: Studio / transmitter 
technicians, FCC first class license. Good 
wages, vacation, benefits. Large market 
VHF. Contact George Hillier, WVEC -TV, 
110 North Third Street, Norfolk, Virginia. 

Wanted immediately - Studio technicians 
with first class license. Top wages. Large 
market VHF station. Contact Arthur Bone, 
WJRT -TV, Flint, Michigan. 313 -239 -6611 col- 
lect. 

NEWS 

KOLO -TV Reno -The man we are looking 
for must be able to report the news. Film 
stories, rewrite, process and edit newsfilm. 
Immediate opening at Nevada's No. 1 radio - 
television news operation. Send VTR or 
16mm SOF audition, plus resume to: Bob 
Carroll, News Director, KOLO -TV Reno, 
Nevada. 

Production- Programing, Others 

Sports director for radio -TV in big 10 city. 
Experience in sports writing and covering 
local sports for daily TV and radio shows 
a must. Send resume, photo, football play 
by -play tape to Box H -243, BROADCAST- 
ING 

Publicity and promotional director for mid - 
west CBS affiliated television and radio sta- 
tion. Creative writing, sales promotion, mer- 
chandising experience essential. Attractive 
salary and working conditions with many 
fringe benefits. Administrative responsibility 
as department head. Send complete experi- 
ence resume and samples of work to Box 
H -244, BROADCASTING. 

Television director needed to fill position 
of creative, imaginative, production minded, 
professional telecaster. Excellent opportunity 
for advancement. Please send resume, refer- 
ences and salary requirements to Box H -340, 
BROADCASTING. 

Production manager to supervise on -the- 
air operations, studio crewmen, video tap- 
ing, switching and demands of position for 
expanding station. Creative, varied, pro- 
fessional background and experience and 
college degree in television on theatre re- 
quired. Send photo, resume, references and 
minimum salary to Jeff Pemberton 
Program Manager, KBMT -TV, P.O. Box 
1550, Beaumont, Texas 77704. 

TELEVISION -Situations Wanted 

Management 

General manager of station or group. Thor- 
oughly experienced in administration, sales, 
programing, production and promotion. Tele- 
vision-12 years. radio -13 years. Have de- 
veloped five losers into profitable, prestige 
properties in southeast and midwest. Now 
selling VHF for twice investment. Accus- 
tomed to much responsibility. Capable of 
developing profitable, prestige station or 
group. Box H -30, BROADCASTING. 

Technical 

EE engineer looking for chief or assistant, 
14 years experience, xmtr., studio operation, 
maintenance, installation. Also microwave. 
Sober nondrinker, Not a floater. Box H- 
358, BROADCASTING. 

NEWS 

Intelligent, imaginative, articuate, stable 
newsman, now in prime time slot with top 
AM -TV station in 4th market. Married, 
Master's degree. Seeking challenging on -air 
news work with aggressive metropolitan 
station. Resume and tapes on request. Box 
H -235, BROADCASTING. 

90 

NEWS- (Cont'd) 
Authoritative, literate newsman; 41. Top 
copy, editing, thorough background every 
phase radio and TV, VTR, tape available. 
Box H -264, BROADCASTING. 
13 years experience can be at your disposal. 
Now directing AM, FM, and TV news de- 
partment. To arrange interview at R.T.N.D.A. 
Convention write Box H -290, BROADCAST- 
ING. 
Responsible, dedicated young newsman; 
Masters; gathers, writes, reports, shoots; 
seeking feature, documentary work. Box H- 
304, BROADCASTING. 

Production -Programing, Others 
Producer -director ten years color experi- 
ence in live, remote and closed circuit work. 
Excellent background in news, special events 
and documentaries. Immediately available - 
salary open. Box H -291, BROADCASTING. 
TV graphic artist desires to relocate in 
northwest. 14 years experience all phases 
TV production including live color, slide 
and set design. Excellent references. Box 
H -309, BROADCASTING. 
Presently employed, married, college grad- 
uate, 7 years TV experience, film director, 
program operation & production- adminis- 
tration. Film buying. Seeks challenge in pro- 
graming with opportunity for advancement. 
Box H -325, BROADCASTING. 
Creative position for imaginative art assis- 
tant /photographer. Production background. 
Box H -352, BROADCASTING. 

WANTED TO BUY 
Equipment 

Equipment Wanted: U.H.F. transmitter 10 
or 12 kw, Box E -131, BROADCASTING. 
Wanted to buy -Immediately . Air -cooled 
50 kw AM broadcast transmitter. Must be 
complete and preferably not over 10 -12 
years old. Contact WQIK, 1924 Main, Jack- 
sonville, Fla. 904 -354 -4501. 
We buy worn -out osculating tubes, 10 kw 
and up. We pay freight. Sharon Machinery 
Company, 49 Gilbert, Quincy, Mass. 02169. 

FOR SALE 
Equipment 

Television radio transmitters, monitors 
tubes, microwave, cameras, audio. Electro- 
find, 440 Columbus Ave., N.Y.C. 

Co -axial cable - Heliax, Styrofiex, Spiroline, 
etc. Also rigid and RG types in stock. New 
material. Write for list. Sierra -Western Elec- 
tric Co Willow and 24th Streets. Oakland, 
Calif. Phone 415- 832 -3527. 

Let us serve your used equipment needs 
Broadcast Equipment & Supply Co., 

Box 3141. Bristol. Tennessee. 

For Sale. 1 RCA TRT -1B monochrome tape 
recorder. Complete with pixlock. Will be 
available Jan. 1967, Call or write John A. 
Carroll, Chief Engineer, WNYS -TV, Chan- 
nel 9, Shoppingtown, Syracuse, N. Y. 13214. 
446 -4780. 

Real live money -maker. Flying saucer that 
actually carries passengers about six inches 
off ground. Ideal to stimulate or replace 
radio remotes. Great for kiddy shows, grand 
openings, advertiser promotions. Trailer, or- 
bital path and flying machine. Excellent 
condition. For details call Howard Wolfe, 
WKNX Saginaw, Michigan 753 -4471. 

Gates remote control -model M -4589 for anv 
non -directional AM or FM transmitter. All 
essential functions. Good operating condi 
lion. First $300.00. P. O. Box 231, Peters- 
burg, Va. 23803. 

Audio equipment - Whatever your needs, 
check us first. New and used. Ampex 
Altec, AKG, EV, Fairchild, Neumann, 
Langevin, Rek- O -Kut, Uher, Viking. Send 
for equipment list. Box E -121, BROAD- 
CASTING. 

General Electric BF -2 -A FM transmitter in 
good condition. Has Moseley direct FM 
exciter, ready for stereo and MPX. Has 
4CX5000A final tube. Calibrated micro -match. 
Factory tuned to your frequency including 
harmonic trap $2.500. Good set of working 
tubes plus some spares. Box H -296, BROAD- 
CASTING. 

FOR SALE- Equipment 

Continued 
Duplicators- recorders, (2) concertone model 
90 mono and stereo !z & ?¡ track, rack 
mount, 15 -30 IPS. Like new. $1,500.00 for 
pair, FOB. Contact M &M Tape Corporation, 
Birmingham, Alabama. 

Portable battery tape recorder (4 lbs.) with 
broadcast quality, solid state, for salesman 
selling air time or covering news events at 
the scene. Tested and used at our station. 
Ten day money back trial, 90 daffy warranty. 
After hearing this machine, you'll purchase 
a half dozen. Price $39.95 pre -paid. Will be 
the best buy you ever made in radio equip- 
ment. Send check to: W.L.V.P. Electronics, 
Franklin, New Jersey. 

Collins 550 A, 500 /250 watt xmtr -$2,100., 
Gates Levil Devil- $225., RCA mod 76 Mod 
mon (just rebuilt) $160., Gales 1 kw ant. 
tuning unit $125., two new Budd 5' racks 
$90. both, 220 ft. guyed tower $700. Remote 
amplifier (2 channel) $100. F.O.B. Gene 
Wells, Box 5297, Fayetteville, N. C. 919- 
485 -3342. 

ATC PC -2 and AC -2 tape cartridge units, 
RCA BN -6B portable mixers, LC1A speakers 
and housings with BA -34B amplifiers. Box 
136, Rowayton, Conn. 

New QRK turntables, all models available. 
Cash or will trade for any type of used 
equipment regardless age or condition. 
Audiovox, 4310 S.W. 75th Ave., Miami, Flor- 
ida. 

For sale: Model BF2A General Electric FM 
transmitters; includes one 3 kw complete; 
one complete 1 kw; one 1 kw amplifier; one 
four -bay Andrews antenna. Call Webster 
at 615- 388 -4127; write Middle Tennessee En- 
terprises, Box 142, Columbia, Tennessee. 

1 -TG 12 RCA sync generator. Very good 
condition. $1,400. 1 -TS 20 A RCA video 
switcher. Very good condition. $1,400. Call 
Chief Engineer, WYAH -TV Portsmouth, Vir- 
ginia, telephone 393 -6001. 

MISCELLANEOUS 
30.000 Professional Comedy Lines! Topical 
laugh service featuring deelay comment 
Introductions. Free catalog. Orben Comedy 
Books. Atlantic Beach, N. Y. 

Instant gags for deejaysl Hundreds of One 
Liners on Weather, Traffic, Radio, Music 
etc. $5.00 -Write for free "Broadcast Com- 
edy" catalog. Show -Biz Comedy Service, 
1735 E. 26th Street. Brooklyn, N.Y. 11229. 

Coverage, Maps, Station Brochures, Broad- 
cast Sales aids of all types custom -designed. 
Noyes, Moran & Co., Inc., 928 Warren Ave- 
nue, Downers Grove, Illinois 60515. 

Deejays! 6000 classified gag lines, $5.00! 
Comedy catalog free. Ed Orrin, 8034 Gentry, 
North Hollywood, Calif. 91605. 

If you are interested in a television remote 
bus for rent after January first, with four 
camera chain, monchrome, video tape. Con- 
tact Box H -289, BROADCASTING. 

Attention top forty stations! Weekly idea 
service sparkles programing, one subscriber 
per market. All ideas fresh, money making, 
audience building. Write or call now Ire 
Abrams, 2038 Vardon Lane, Flossmoor, Illi- 
nois. 799 -5270 (312). 

"The Weekly Prompter." Radio Division, 
4151 West Lake Avenue, Glenview, Illinois. 
Seven sections sample script. Exclusive. 

INSTRUCTIONS 
FCC License preparation through quality 
training in communications electronics. G.I. 
Bill approved for home study or resident 
classes. Free information. Write Dept. 6 -W, 
Grantham School, 818 -18th St. N.W., Wash- 
ington, D. C. or Dept. 6 -H, Grantham School. 
1505 N. Western Ave., Hollywood, Calif. 

Learn Radio -TV announcing, programing. 
production, newscasting, sportscasting, con- 
sole operation, disc -jockeying, and all- 
phases of broadcasting on the nation's only 
commercial station, fully operated for 
training purposes by a private school - 
KEIR-FM. Highly qualified professional 
teachers. Country's finest practice studios. 
Elkins Institute, 2603 Inwood Road, Dallas, 
Texas 75235. 
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Profitable Adult Variety 
or Kid Show? 

1 -A "winner" In vastly different markets 
Mkt. "A "- Leading Kid Show 
Mkt. "B" -Top variety show -4 sta. 

mkt. top IS 
2- Several yrs. delivering profit and sta- 

tion prestige 3- Personal friendships with many lead- 
ing screen, TV, Club headliners. Over 
200 name stars performed on my shows 

4-Play dozens orig. comedy characters, 
M.C. and sing 

5-My advertisers my best references - 
I'll list them, you check them. 

6-Personal character and habits a credit 
to any station. 

7- Interested in good station or group. 
Syndication potential. 

Don Melvoin 
4226 Kessler Blvd., North Dr. 

Indianapolis, Indiana 
one 317 -AX 3 -2855 q} 

SPORTS PERSONALITY, REPORTER E. 

Must be able to work with a film crew. 
100 percent of the time devoted to 
sports with emphasis on reporting. 

1 
g. 

E 

Top ten VHF station needs e young 
air personality with a sports background 
to dig out the stories and side bars, 
develop and present them on the air. 

Send photo, detailed resume of report- 
ing and air work experience, salary 
requirements and if available a sample 
film or videotape. 

Box H -353, Broadcasting 

3 I N S T R U C T I O N S 

continued 

The masters, Elkins Radio License School 
of Minneapolis offers the unmatched suc- 
cess of the Famous Elkins Laboratory and 
Theory Classes in preparation for the First 
Class FCC license, Elkins Radio License 
School, 4119 East Lake Street, Minneapolis. 
Minnesota. 

Be prepared. First class FCC license in 
six weeks Top quality theory and labora- 
tory training. Elkins Radio License School 
of Atlanta. 1139 Spring St., N.W., Atlanta, 
Georgia. 

The nationally known 6 weeks Elkins train- 
ing for an FCC First Class License. Out- 
standing theory and laboratory instructions. 
Elkins Radio License School of New Orleans, 
333 Saint Charles, New Orleans, Louisiana. 

ELKINS has -The Nation's largest -the na- 
tion's most respected -the nation's highest 
success rate of all six -week First Class Li- 
cense courses. (Well over ninety percent of 
all enrollees receive their licenses). Fully 
GI approved. Elkins Institute -2603 Inwood 
Road -Dallas, Texas 75235. 

Elkins Radio License School of Chicago - 
Six weeks quality instruction In laboratory 
methods and theory leading to the FCC 
First Class License. 14 East Jackson St., 
Chicago 4, Illinois. 

Since 1946. Original course for FCC first 
phone operator license in six weeks. Over 
420 hours instruction and over 200 hours 
guided discussion at school. Reservations 

Orequired. 
Enrolling now for classes starting 

ber 19. For information, references and 
reservation, write William B. Ogden Radio 
Operational Engineering School, 5075 Warner 
Ave., Huntington Beach, Calif. 92647. For- 
merly of Burbank, Calif. 

America's pioneer. let in announcing since 
1934. National Academy of Broadcasting, 
Bond Bldg., 3rd Floor, 1404 New York Ave., 
N.W. Washington, D. C. 

"It's RBI and Here's Whyl" First phone 
license In (5) weeks -and we guarantee It, 
Tuition only $285. Rooms $6 -$12 per week. 
Classes begin every 5 weeks in beautiful 
Sarasota by the sea, on Sept. 5 -Oct. 10- 
Nov. 14. Call or write Radio Engineering 
Institute, 1336 Main St., Sarasota, Fla. 

Announcing, programing, first phone, all 
phases electronics. Thorough, intensive 
practical training. Methods and results 
proved many times. Free placement serv- 
ice, Allied Technical Schools. 207 Madi- 
son, Memphis, Tennessee. 

Train now in N.Y.C. for FCC first phone 
license. Proven methods, proven results. 
day and evening classes. Placement assist- 
ance. Announcer Training Studios, 25 W. 
43rd, N. Y. OX 5 -9245. 

Be sure to write, BROADCASTING INSTI- 
TUTE, Box 6071, New Orleans, for radio 
announcing careers. 

New England's only FCC 1st phone course. 
Revised evening course gives you training 
to pass F.C.C. 's new exams. 15 weeks. 
Class begins Sept. 12. Write now for infor- 
mation. Northeast Broadcasting School, 
F.C.C. Course, 883 Boylston Street, Boston, 
Mass. 02116. 

Your 1st Class License in six weeks or less 
at America's foremost school of broadcast 
training, the Don Martin School of Ra- 
dio and Television (serving the entire 
Broadcasting Industry since 1937). Make 
your reservations now for our Accelerated 
Theory Class starting Oct. 3. Most experi- 
enced personalized instruction and methods. 
Lowest costs -finest accomodations available 
close -by. Call or write: Don Martin School, 
1653, N. Cherokee, Hollywood, Calif. (213) 
HO 2 -3281. 
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RADIO 
Help Wanted -Sales 

FM AND TV PRODUCT MANAGER 

Excellent opportunity for a sales- minded 
and customer -oriented individual who will 
be respansible for administration and co- 
ordination of all activities for the sale of 
FM and TV transmitters and accessories 
equipment. Large broadcast equipment 
manufacturer who operates on a planned 
growth program. 

Age 28 to 40. 85 degree or comparable 
experience required. Excellent opportunity 
for advancement. Complete company bene- 
fits. An equal opportunity employer. 

Box H -269, Broadcasting. 

SALES ENGINEER 
BROADCAST EQUIPMENT 

Profitable, growth -minded company, 
leader In broadcast equipment field, 
located in the Midwest, has Immediate 
opening for sales engineer to travel and 
sell technical equipment primarily to 
AM, FM and TV stations in exclusive 
territory. Requires good knowledge of 
broadcast equipment. Must be sales 
minded. Self-starter. BSEE or equivalent 
and minimum three years in field of 
radio broadcasting. Excellent salary plus 
commission. Travel expenses paid. Com- 
plete company benefits. An equal op- 
portunity employer. Send resume to: 

Box H -268, Broadcasting. 

SALES OPPORTUNITY 
Pepper Sound Studios 

National Headquarters: 51 S. Florence 
Memphis 4, Tennessee 

is expanding their national field force 
and is interested in attracting execu- 
tive caliber salesmen. Only applicants 
with a record of S figure income (or 
over) need apply. 

If interested, send resume and picture. 

Our employees are aware of this ad. 

Announcers 

RADIO ANNOUNCER 
Wanted ambitious young DJ for drive time 
show on Finger Lakes leading Station. Must 
have 3rd class ticket, be strong on com- 
mercials. Send tape ó resume immediately to: 

PAUL DUNN 

WGVA, GENEVA, NEW YORK 
An Equal Opportunity Employer 

6 j 
NEWS 

* * * * * * * * * * * * * * * * * * * * * * * * * ** 
* NEWSMAN 
* for ma ¡or SE market. Good voice essential. * Excellent salary, facilities and company * * benefits. Will consider training excellent * 

*voice. Our employees know of this ad. All * 
replies confidential and will be answered. * 

* Box H -307, Broadcasting. >f 
tt ** * * *** ****** Y Y Y Y *** * * * * ** 

Production -Programing, Others 

° PRODUCTION MANAGER r 
° WITH FIRST TICKET e¡ 
cMust be skilled commercial announcer, se 

e with ability to create and produce top % 

Pqualit 
spots. 88-10,00 PLUS COMPANY % 

e 
ni GRAM and other FRINGE BENEFITS. . Box H -303, Broadcasting. 

ae 

7.%%%%%%%%%%%%%%%%%%%%%%-e% m l 
Situations Wanted 

Production -Programing, Others i-.... 

TELEVISION -Help Wanted 
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Management 

Top Three Market 
TV station (UHF) looking for 
dynamic, experienced manager, 
and also a sales manager, well 
versed in all phases of TV 
selling. 

Write Box H -326, Broadcasting 
Full resume. 

Announcers 

Station Announcer /Weather Man 
Top ten VHF market station needs a 
staff announcer capable of doing week- 
end weather programs on camera. Must 
be knowledgeable and experienced in 
weathercasfing as person selected will 
back up staff meteorologist as necessary. 
Send detailed resume, photo, salary re- 
quirements and if available a sample 
film or videotape to: 

Box H -354, Broadcasting. 
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TELEVISION -Help Wanted 

Announcers 

Continued 

Large- market TV Station 

Looking for intelligent personalities 
to handle controversial interview 
shows. 

Write Box H -327, Broadcasting. 
All Details. 

Sales 

TIGERS 
NO PUSSYCATS HERE 

We are hunting for tigers who want 
to explore a 

G- R- R- O- W -1 -N -G 
phase of the 

television industry 
M -A -T -V 
C -A -T -V 

or 
SOUND AUDIO 

Position open for aggressive individuals 
with strong following in a related field 
of communications. 
Must have immediate sales following 
Do not apply if background not as 
required. Electronic Distributor Sales- 
man. 
The limits of the demand for our 
products are beyond the horizon and 
a firm solid future lies ahead. 
Based in: 

Protected territory 
Heavy travel 
Company car 
Full expenses paid 

TOP SALARY 
Generous company paid benefits 
Investigate the potential of this 

exciting field. 
We have a place for you!!!! 

Send detailed letter to: 
Box H -358, Broadcasting 

Help Wanted -Technical 

BROADCAST FIELD 
ENGIN EERS 

RCA 
Career opportunities for field engineers 
experienced in the maintenance of tape 
and camera color studio equipment. 
Positions are in the East, South and 
Midwest. 

RCA offers outstanding benefits, includ- 
ing liberal vacation, 8 paid holidays, life 
insurance, retirement plan. Plus free 
medical insurance for you and your 
family. 
Write: Mr. E. C. Falwell, RCA Service Com- 
pany, Bldg. 201 -1, Cherry Hill, Camden, 
N. 1. 08101. 

An Equal Opportunity Employer M&F 

RADIO CORPORATION OF AMERICA 

92 

Technical -(Coned) Help Wanted 

EXPERIENCED 
TECHNICIANS 

Because of our rapidly in- 
creasing volume, we need 
men with experience fo fill 
jobs in the following areas: 

or video tape commercials, 
contact Don Collins, Chief 
Engineer, Videotape Center, 
101 West 67th Sf., New York, 
N.Y. 10023 (212) TR 3 -5800 

YIlil 1111 1111 I III 1111 III! IIII 11111111 IIII 1111 III I II S 

Color Video Control 
Maintenance 
VTR Operation 

If you want to work for the 
largest and fastest growing 
independent producer of col- 

An Equal Opportunity Employer 

Production- Programing, Others 

TV Station in 
large mid -west market is looking for 
creative talent- writers, and producers 
with exciting new ideas and award - 
winning ambitions. 
Write: Box 11-328, Broadcasting 

SITUATIONS WANTED 

NEWS 

With S.E. Minnesota's most viewed 
and listened to broadcast facility. 
4 -years experience. 27, single. 

As newsman has won 
accolades from all 
associates. Desires 
permanent move to 
larger market. Excel- 
lent references. 

Video tape available. University graduate. 
Contact: 

David Lee Olson 
2116 36th St. NW.. Rochester. Minnesota 

(area code 507) 288 -1668 

Employment Service 

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII 

TV -RADIO 

PLACEMENT 

SPECIALISTS 

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII 

° IIIIUIIIIIIIIIIII IIIlIIIIIIIIUNIIWUIIIIIIIIUIIIIIUlIWIIICIIIIHIIIItlIUB118IIIIlIIIUIINIIIIIlA18111Nllllll 

WE CAN PROVIDE 

THE RIGHT PEOPLE 

FOR ANY OPENING! 

DIAL: 312 -337 -7075 
THE DIRECT LINE TO 

QUALIFIED PERSONNEL" 
We have placed key personnel with such leading companies as; 

NBC, ABC, CBS, WESTINGHOUSE, STORER, 
METROMEDIA, Cr RKO GENERAL! 

Nationwide Broadcast Personnel Consultants 
645 North Michigan Avenue 

Chicago, Illinois 
Area code 312 337 -7075 

"the professional employment service for broadcasters" 

IIII IIIIIIIIIIIIIIIIIIIIIIIIIIIIIII IIIIIIIIIIIIIIIIIIHIIIIIIIIIIIIIIIIIII IHUIIIIIIHIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII IIIIIIUIIIIIHIIIHHI@IIIHIIIIHIIHIIIIIIIHIIHHHMIIHHIHHIUl 
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EMPLOYMENT SERVICE 

o 
PLACEMENTS 

A courteous confidential 
service for Broadcasters 

1615 California St., (303) 292.3730 
Denver, Colorado 80202 

BUSINESS OPPORTUNITIES 

OPPORTUNITY FOR A 
CO- INVESTOR 

who will also manage and operate a day - 
timer in top southern market. Must be 

experienced in all phases of management. 
Rare chance to capitalize your experience 
into equity ownership. 

Box 11-361, Broadcasting. 

FOR SALE -Equipment 

CUSTOM 
AUTOMATION SYSTEM 

(Monoural) 
VERSATILE -EXCELLENT CONDITION 

3 -Ampex 450 Transports - 33/4 or 71/2 up 
to 14" reels - Silence or tone sensing 
I -Ampex 351 reel to reel 
Complete master sequence selector system 
- handles up to 8 tape decks. 
Clock controlled memory system. All rack 
mounted ready to operate. 

ALSO 
Harkins XC -I sub- carrier generator 
Ampex 450 playback rackmounted with 
G.E. unilevel amplifier 
14-SCA receivers (67kc) 
I--CBS Audiomax R II Z (like new) 
I -Gates S 39 B Limiting Amplifier 

Lyle R. Richardson 
XVVDB Radio 

P.O. Box X -1320 
Oceanside, California 714- 722 -8294 

WANTED TO BUY -Stations 

TO BUY 
RADIO STATION 

Anywhere east of the Missis- 
sippi. Price can go from 100,- 
000 to 300,000. Must be in 
a growing market and making 
money. All information in 
strict confidence. 
Write to: 

Box H -335, Broadcasting 

Experienced announcer /writer 

management & sales background, 
wishes to purchase interest 
in AM or FM outlet U.S. or 

Canada. Brokers' inquiries invited. 

Box H -288, Broadcasting. 

FOR SALE 

BROADCAST SCHOOL 
FOR SALE 

1965 Gross over $76,000 
Cash flow over $30,000 

Priced at $75,000. 29% down -terms 
Box H -315, Broadcasting 
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(Continued from page 86) 

CP to change ant.- trans. location; condi- 
tions. 

Actions of August 19 

WKAL Rome, N. Y.- Granted increased 
daytime power from 250 w to 1 kw, con- 
tinued operation on 1450 kc with 250 w -N. 
and install new trans.; conditions. 

WSMC -FM Collegedale, Tenn.- Granted 
CP to change ant. -trans. location, install 
new type trans. and new type ant.; change 
frequency to chnanel 214 (90.7 mc); ERP 
70 kw, ant. height 570 ft.; remote control 
permitted. 

KMET(FM) Los Angeles- Granted CPs to 
change ant.-trans. location, install new 
trans. and ant.; and install auxiliary trans. 
and auxiliary ant. at main ant.- trans. loca- 
tion; remote control permitted. 

WFLN -FM Philadelphia- Granted CP to 
install new trans., make changes in ant. 
at main ant.-trans. location. 

KBCA(FM) Los Angeles- Granted CP to 
install new trans. make changes in ant. 
system, decrease ERP to 17.5 kw, increase 
ant. height to 2,920 ft.; remote control per- 
mitted. 

*KFCA(FM) Phoenix - Granted CP to 
change ant.-trans. and studio locations and 
change frequency to channel 218 (91.5 mc). 

WHJE(FM) Carmel, Ind. -Granted CP to 
install new trans.; ERP 350 watts, ant. 
height 88 ft. 

KLAC Los Angeles- Granted mod. of li- 
cense to operate main trans. by remote 
control; conditions. 

WMPC Lapeer, Mich.- Granted mod. of 

FOR SALE -Saalions 

FOR SALE BY OWNER 
1ICW daytime -Major south- 
eastern city. 29% down, good 
terms. Principals only. 

Box E -360, Broadcasting. 

NORTHERN CALIFORNIA 
FM 

Major market. Excellent potential. 
Asking $55,000 with terms, but open 
to offer from qualified purchaser. 

Box H -306, Broadcasting. 

1tt iiue 4liEl.ebitt !rakers Jim. 

RADIO TV CATV 

Suite 14N 
HUGH BEN LA RUE 116 Central Park South 

265 -3430 New York, N.Y. 10019 

Fla. 

Gulf 

Miss. 

M.W. 

N.E. 

small daytime $ 40M terms 

medium fulltime 130M cash 

medium daytime 71M SOLD 

metro FM 128M 29% 

major daytime 650M terms 

i v CHAPMAN ASSOCIATES 
2045 PEACHTREE. ATLANTA. OA. 30202 

license to change specified operating hours 
on 1230 kc, 250 w. 

KRES(FM) Moberly, Mo.- Granted mod. of 
CP to change type trans. and ant. and 
make changes in transmission line; remote 
control permitted. 

KLAC Los Angeles- Granted mod. of CP 
to operate alternate main trans. by remote 
control (DA -N); conditions. 

Granted renewal of licenses for following 
main stations and co- pending auxiliaries: 
WBBF -AM -FM Rochester, N. Y.; WJRH 
(FM) Easton, Pa., WKOP Binghamton, 

N. Y.; WMNS Olean, N. Y., and WSAJ 
Grove City, Pa. 

Actions of August 18 

WUSF(FM) Tampa, Fla.- Granted CP to 
change ant.- trans. location, install ant., In- 
crease ERP to 21 kw and ant. height to 
820 ft. 

WCAO -FM Baltimore- Granted CP to in- 
stall new trans.-ant. make changes in ant. 
system, increase ERP to 50 kw, and ant. 
height to 410 ft.; remote control permitted; 
conditions. 

+WBGU(FM) Bowling Green, Ohio- Grant- 
ed CP to install new ant. 

KRGV -TV Weslaco, Tex. -Granted CP to 
change type ant.; ant. height 950 ft. 

WBTM Danville, Va.- Granted CP to in- 
stall new trans. as an auxiliary day and 
alternate main night; remote control day. 

WFMN(FM) Newburgh, N. Y.- Granted 
mod. of CP to change type trans., install 
ant., and decrease ant. height to 200 ft.: 
remote control permitted. 

WPDR -FM Portage, Wis.- Granted mod. of 
CP to change type trans., type ant., and 
decrease ant. height to 135 ft. 

Following stations were granted extensions 
of completion dates as shown: WABW -TV 
Pelham, Ga., to Feb. 18, 1967; WDCO -TV 
Cochran, Ga., to Feb. 18, 1967; WCLP -TV 
Chatsworth, Ga., to Feb. 18, 1967. 

Actions of August 17 
Remote control operation permitted KUOW 

(FM) Seattle. 
WONN Lakelanu. Fla.- Granted license 

covering change in ant.-trans. and studio 
location and changes in ant. system. 

KLCN Blytheville, Ark. -Granted license 
for auxiliary trans. 

WSJM St. Joseph, Mich.- Granted license 
covering use of former main trans. at main 
trans. location as alternate main nighttime 
and auxiliary daytime. 

KVET Austin, Tex. -Granted license cov- 
ering use of main daytime trans. at main 
trans. location as auxiliary nighttime trans. 
and use of main nighttime trans. as auxil- 
iary daytime trans. and license covering 
increase in daytime power, change DA sys- 
tem, installation of new daytime trans. 
and specify type trans.; condition. 

WRTH Wood River, I11.- Granted license 
covering installation of new alternate main 
trans. at main trans. location. 

WGNC Gastonia, N. C.- Granted license 
covering change in ant. -trans. and studio 
locations with remote control operation. 

KBCH Lincoln City, Ore. -Granted license 
covering change in ant. -trans. location and 
change in ant. system; remote control per- 
mitted. 

KVOE Emporia, Kan. - Granted license 
covering change in ant. system. 

KSTP St. Paul- Granted licenses covering 
installation of new trans. employing nondi- 
rectional ant. system; and installation of new 
auxiliary trans. employing daytime auxiliary 
ant. system and nighttime directional ant. 
system. 

WAWK Kendallville, Ind.- Granted CP to 
change frequency from 1570 kc to 1140 kc 
continued operation with 250 w, D; condi- 
tions. 

WCBM Baltimore- Granted CP to make 
changes in day and night DA patterns. 

Granted licenses for following AM's: 
WVMG Cochran, Ga., and specify type 
trans.; KCCC Carlsbad, N. M., and specify 
type trans.; and KSPR Springdale, Ark., 
and specify type trans., studio and remote 
control point. 

Granted licenses covering increase in day- 
time power and installation of new trans- 
mitter for following stations: KRBA Lufkin. 
Tex., and specify type trans.; WRHC Jack- 
sonville, Fla.; KEYY Provo, Utah, and 
specify type trans.; and WJQS Jackson, 
Miss. 

Actions of August 16 
Remote control operation permitted KPFA 

Berkeley, Calif.; and WPJB -FM Providence, 
R. I. 

Remote control operation permitted WPXI 
Roanoke Va. 

Action of August 12 

Remote control operation permitted WINS 
New York. 
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Revocations 
By memorandum opinion and order, 

commission denied motion by Carol Music 
Inc., licensee of WCLM(FM) Chicago, for 
stay of effective date of revocation order 
of July 27, 1964 (now effective Aug. 17) 
to permit continued operation through Nov. 
4 to wind up its affairs, but permitted Carol 
Music, at its discretion, to operate through 
Aug. 27 to allow for orderly termination 
of operations; further ordered that effective 
Aug. 28 call letters WCLM and all its li- 
cense records will be deleted. Action Aug. 
17. 

Fines 

ORDER OF FORFEITURE 
By memorandum opinion and order, 

commission ordered High Fidelity Stations 
Inc., licensee of KAHR Redding, Calif., to 
forfeit $1,000 for rule violations including 
inaccurate meter readings, operation with 
improperly operating remote control equip- 
ment, and failure to have available com- 
plete equipment performance measurements. 
This action was taken after considering 
licensee's response to a Sept. 29, 1965 no- 
tice of apparent liability for $2,000. Com- 
missioner Johnson abstained from voting. 
Action Aug. 24. 

NOTICE OF FORFEITURE 
Commission notified Richmond County 

Broadcasting Co., licensee of WKDX Ham- 
let, N. C. that it has incurred apparent 
liability o>? $500 

including 
six violations of com- 

mission's rules ncluding not having prop- 
erly licensed operator on duty and in ac- 
tual charge of transmitter and failure to 
provide proper supervision of transmitter 
Licensee has 30 days to contest or pay for- 
feiture. Commissioner Johnson abstained 
from voting. Action Aug. 24. 

RELIEF OF FORFEITURE 
By memorandum opinion and order, 

commission relieved Arcadia -Punta Gorda 
Broadcasting Co. of liability for $100 for- 
feiture of which it was notified June 28 
for failure by its WAPG Arcadia, Fla., to 
keep maintenance log. In response to notice 
of apparent liability, licensee's chief engi- 
neer explained that required information 
had been logged in combined transmitter 
and maintenance log, but separate mainte- 
nance log is now being maintained. Action 
Aug 24. 

Rulemakings 
AMENDED 

By reports and orders, commission 
amended its TV table of allocations to (1) 
assign channel 59 to Waynesville, N. C. (2) 
add channel 16 to Somerset, Ky., and (3) 
add channel 21 to Bend, Ore. Action Aug. 
24. 

By report and order in Doc. 18714, com- 
mission amended its FM table of assign- 
ments to add second channel- 296A -to 
Glens Falls, N. Y. Olean Broadcasting 
Corp., one of two applicants for sole chan- 
ne1 -240A -had petitioned for additional 
channel to permit early institution of FM 

ETV fund grants 
Following grants for educational 

television have been announced by 
Department of Health, Education and 
Welfare: 

Milwaukee -Milwaukee Board of 
Vocational and Adult Education. $229; 
806 for expansion and improvement 
of studio facilities of WMVS (TV), 
channel 10, and WMVT(TV), chan- 
nel 36, both Milwaukee. and for pur- 
chase of color equipment. Total pro- 
ject cost $306,408. 

Morgantown, W. Va. -West Virginia 
University. $835,599 total of two 
grants to activate new station on 
channel 24 in Morgantown. Television 
facilities grant of $522,874 and $313,- 
725 grant under Appalachian Rede- 
velopment Act. Total project cost 
$1,045,748. 

service to area without burden to parties 
and commission of comparative hearing 
and without adversely affecting any other 
station or assignment. Action Aug. 24. 

PROPOSED 
Commission invited comments to fol- 

lowing proposals to change its TV channel 
assignment table: 

(1) Assign channel 16 for noncommer- 
cial educational use at Norfolk, Neb. Ne- 
braska Educational Television Commission 
petitioned for assignment on channel 19 
or some other suitable UHF channel in 
Norfolk to provide adequate educational 
TV coverage of northeastern Nebraska; and 

COMMUNITY ANTENNA ACTIVITIES 

The following are activities in com- 
munity antenna television reported to 
BROADCASTING through Aug. 24. Re- 
ports include applications for permis- 
sion to install and operate CATV's, 
grants of CATV franchises and sales of 
existing installations. 

Indicates franchise has been granted. 

North Port Charlotte, Fla. -William S. 
Hemminger Co. has been granted a 15 -year 
franchise. The firm proposed to pay the 
city 3% the first five years, 4% the second 
five and 5% the last five. 

Putnam county, Fla. -General Cable - 
vision Co. has been granted a franchise. 
The firm will pay 6% of its annual gross 
receipts to the city of Palatka, Fla. 

Gilman, Ill. -Cable Television Co. of Illi- 
nois has applied for a franchise. The firm 
proposes a $5.95 monthly charge for 12 
channels and will return 3% of gross rev- 
enues to the city. 

Granville, I11.- Television Cable Co., Peru, 
Ind., has applied for a franchise. 

Elwood, Ind. -All Channel Cable Vision 
Inc. (Robert Tam, representative), has ap- 
plied ata $5 monthly 

franchise carge. Powell 
channels 

Inc., Barbourville, Ky., nd Telesis 
Engineering Inc. (Group CATV owner). 
Evansville, Ind., are previous applicants. 

Adrian, Mich. -Tahquamenon Cable Vision 
of Escanaba and General Telephone and 
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Electronics Corp. of New York, have each 
applied for franchises. Taquamenon pro- 
posed a $9.95 installation charge, a $4.95 
monthly charge, and 5.1% payment to the 
city. General Telephone and Electronics 
proposed an installation charge of $10, a 
monthly charge of $4.50, and would pay 
5% of its annual gross receipts to the city. 

Kansas City, Mo.- Kansas Telecable Inc. 
and the Milaine Corp. have each applied 
for a franchise. Kansas Telecable proposed 
to pay the city 5% of its annual gross re- 
ceipts and to charge $5.50 monthly to 
subscribers. Milaine proposed to pay the 
city 3% the first year, 4% the second and 
5% thereafter. Both companies seek a 20- 
year franchise. 

Haverstraw, N. J.- Rockland Cablevi- 
sion Inc. has been granted a franchise. The 
firm will begin construction within the 
year and be in full service by July 1968. 

LaGrange, N. Y. -Time -Life Broadcast Inc. 
(group CATV owner), WEOK Poughkeepsie 

N.Y. (Paul Smallen, representative), and 
North East Cablevision Corp. (Lee Orlich, 
president), have applied for franchises. 
Time -Life proposes 12 channels; North East 
10 channels and WEOK, the same trans- 
mittal service as the other companies, but 
would charge no installation fee and offer 
a discount on the $4.75 monthly charge to 
senior citizens. 

Tuxedo, N. Y. -Good -Vue CATV Inc. of 
Rockland County, is seeking a franchise. 
Better TV of Orange County, Monroe, N.Y. 
has also applied. 

Woodbury, N. Y.- Better TV of Orange 
County, Monroe, N.Y., has been granted a 
nonexclusive franchise. Good -Vue CATV 

(2) on own motion, substitute channel 
43 for 36 at Courtland, Va. This would 
provide flexibility needed by Virginia edu- 
cational interests for site contemplated 
north of Courtland and would also resolve 
short spacing to pending applicant for 
commercial channel 35 at Richmond, Va. 
Action Aug. 24 

TERMINATED 
By report and order, commission ter- 

minated rulemaking proceeding in Doc. 
16622 which proposed assigning UHF TV 
channel 65 to Martinsville, Va. In comments 
to notice of proposed rulemaking filed by 
Martinsville Broadcasting Co., Martinsville, 
which had petitioned for channel 16 (not 
available for assignment to that city), in- 
dicated that it was unwilling to venture 
into operation on channel 65 in Martins- 
ville. No other comments were filed, and 
commission concluded there is no basis for 
assigning UHF channel to Martinsville at 
this time. Action Aug. 24. 

CATV REQUESTS FOR WAIVERS 
Jerrold Corp., Lake Wales, Fla., requests 

waiver to carry WSUN -TV St. Petersburg - 
Tampa, WESH -TV Daytona Beach -Orlando, 
WLCY -TV and WEDU -TV Tampa, all 
Florida. 

Monroe AU Channel Cablevision Inc., 
Bloomington, Ind., requests waiver to carry 
WHAS -TV, WAVE -TV. WLKY-TV, all 
Louisville, Ky.; WGN -TV and WTTW(TV), 
both Chicago. 

Huntington CATV Inc., Huntington, 
requests waiver to carry WTTV(TV) 
Bloomington, WSJV(TV) Elkhart WFBM- 
TV, WISH -TV, WLWI -TV, all Indianapolis, 
WTAF -TV Marion, WSBT -TV and WNDU- 
TV, both South Bend, all Indiana. 

Clearview TV Cable Inc., Russel, Raceland, 
Flatwood, Kenwood, Worthington and Belle- 
fonte, all Kentucky, requests waiver to 
carry WLEX -TV and WKYT -TV, both 
Lexington, Ky. 

New call letters requested 
WKVK Virginia Beach -Sea Broadcast - 

ing Corp. Requests WVAB. 
Sterling, Ill.- Communitron Inc. Requests 

WJVM(FM). 
Salt Lake City- Holladay Broadcasting 

Co. Requests KRSP(FM). 
Lebanon, Tenn.-Cumberland College of 

Tennessee. Requests WBES(FM). 
Henderson, Nev.- Charles Vanda. Requests 

KHBV (TV) . 

Wailuku, Maui, Hawaii- University of 
Hawaii. Requests KMEB(TV). 

Inc. of Rockland County is a previous ap- 
plicant. 

Ashtabula, Ohlo -Total -Vue Inc., Chagrin 
Falls, Ohio, is an applicant for a franchise. 

Parma City, Ohio -Total -Vue Inc., Chagrin 
Falls, Cleveland Area Television Inc., and 
Telerama Inc. (group CATV owner), Cleve- 
land, all Ohio, have applied for franchises. 

Elizabethtown, Pa.- Television Community 
Services Inc., Lancaster, Pa., (WGAL -TV) 
and United Transmission Inc., have applied for franchises. 

Ellwood City, Pa.- Armstrong Utilities, Kittanning, Pa. (group CATV owner) has been granted a franchise for which it will 
give 10% of gross receipts to the city, a 4% discount to customers if they pay yearly 
and charge no installation fee for initial hookups. 

Hanover, Pa. - Radio Hanover Inc. 
(WHVR) and the Hanover (Pa.) Evening 
Sun have been granted franchises. 

Mountville, Pa.- WGAL -TV Lancaster, Pa., (Daniel W. Shields, representative), and United Transmission Inc. (group CATV owner), have applied for franchises. 
Somerset, Pa. - Laurel Cable Vision is seeking a franchise. 
Spearfish, S. D. -South Dakota Cable Inc. has applied for a franchise. 
Freeport, Tex.- Brazosport Cable TV Inc. has applied for a nonexclusive franchise. The firm proposed a maximum fate of $4.95 monthly. 
Seattle, Wash. -Northwest Cablevision Inc. lost its bids to build a 100 -ft. CATV tower because the construction would not be com- patible with the residential complexion of the neighborhood. 
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FOR a man who jumped just a year 
ago from a role as a newsman for 

NBC to the top post at what ranks as 
the fourth largest radio network in the 
world, John Chancellor appears to have 
taken to his new job as head of the 
Voice of America as though it had been 
created for him. 

"I used to complain about editors," 
he mused recently. "Now I complain 
about reporters." The transformation 
from hired hand to top man has also 
given the 39- year -old former newscas- 
ter a chance to philosophize about his 
role in communications in general and 
his job as head of the United States' 
international broadcasting arm. 

"I've had to think a good deal about 
communications, where I had not be- 
fore," he remarked, "and how you com- 
municate and how to translate theory 
into practice." 

This contemplation and the brass - 
tacks discussions that followed are 
about to result in a new orientation 
for the Voice's programing. The Voice 
will soon embark on extensive altera- 
tions in the content of its broadcasts 
to include more entertainment and fea- 
ture material to supplement its tradi- 
tional diet of news, music and discus- 
sion programs. 

A Different Pattern The need for 
such a change, he feels, results from 
changes in the past few years in the 
traditional listening relationship be- 
tween the short wave broadcaster and 
the audience. "We have been ques- 
tioning the assumptions and concepts on 
which such broadcasting is based," he 
said. In the early days of short wave 
international broadcasting, he went on, 
there existed a sense of participation 
and involvement on the listeners' part 
because there usually was only one 
broadcast a day at a specified time and 
the listener had to interrupt his routine 
and then often risk his life to listen to 
foreign messages. 

"We don't want to be just American 
radio or foreign radio, but a different 
type of sound that just happens to 
come out of radio. We're trying to 
achieve a degree of intimacy on a one- 
to-one basis that allows us to talk to 
people instead of at people, with little 
of the theatrical in it, but mostly 
through conversation," he says, de- 
scribing the new approach. 

Being a former newscaster himself, 
he also places great stress on accuracy 
and news. "We try to take our place 
alongside the regular news services. 
Otherwise we'd be throwing tax money 
out the window. We must maintain 
accuracy and the respect of our audi- 
ence or we'd lose that audience. In our 
news broadcasts we must grapple with 
race riots and the problems of our 
society. We broadcast them automati- 
cally as news and we must also broad- 
cast criticism of the administration that 
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Newsman's 
new sound for 
America's voice 
becomes news in the U.S. and abroad. 
As well as having the responsibility of 
explaining the U.S., we must also pay 
attention to the occurrences that give 
comfort to our enemies." 

Mr. Chancellor is the first working 
newsman to head the Voice of Amer- 
ica. His emphasis on news content and 
accuracy naturally stems from his more 
than 17 years as a reporter. 

Before he went on to far -ranging in- 
ternational posts for NBC News, he 
spent two years with the Chicago 
Sun -Times. He joined NBC in Chi- 
cago in 1950 as Midwestern correspon- 
dent. In 1956 he covered presidential 
candidate Adlai E. Stevenson and the 
political conventions. 

WEEK'S PROFILE 

John Chancellor -director, Voice of 
America. b. Chicago July 14, 1927; U.S. 
Army 1946 -47; University of Illinois 
1947.1948; reporter rewrite man, feature 
writer, "Chicago Sun -Times," 1948 -50; 
midwestern correspondent, NBC News 
1950-58; chief, Central European corres- 
pondent, NBC News, Vienna, 1958.60; 
chief, Moscow bureau, NBC News, 1960- 
61; host "Today" program, NBC -TV 1961; 
covered Far West election campaigns, 
NBC News, 1962; studied European 
Common Market, chief Common Market 
bureau, NBC News, Brussels, 1963; 
Berlin correspondent, NBC News, 1963; 
reporter Republican, Democratic presi- 
dential conventions, NBC News 1964; 
chief White House correspondent, NBC 
News, 1965; director Voice of America, 
1965. m. Barbara Upshaw. 

;f 

Following other domestic assign- 
ments, he was appointed NBC's chief 
Central European correspondent in 
1958. 

Recalled for Elections He was later 
assigned to the London bureau and in 
1960 was named chief of the Moscow 
news bureau where he covered the trial 
of U -2 pilot Francis Powers and other 
top news stories. His stay in Moscow 
was interrupted by an assignment to 
aid in NBC's coverage of the 1960 
elections. He traveled with the candi- 
dates, appearing with them on the tele- 
vision Great Debates and handling the 
Midwest desk on election night. After 
a brief return to Moscow, he was 
again recalled to this country for a 
one -year stint as host of the Today 
program. He spent the balance of 
1962 reporting political developments 
on the West Coast during the election 
campaign. 

He returned to Europe in 1963 to 
study the Common Market and later 
was named head of the team covering 
the European organization in Brussels. 
His last post overseas was as Berlin 
correspondent after which he returned 
to the U.S. in 1964 to prepare for the 
presidential nominating conventions. 

When appointed to the Voice of 
America by President Johnson a year 
later, he was the chief White House 
correspondent for NBC. 

Looking back on the year since then, 
he feels that perhaps his greatest ac- 
complishment in office is not anything 
glamorous but merely overcoming one 
of the routine difficulties that face 
many administrators- getting more 
working space for his growing staff. He 
also dislikes to look upon any event as 
a setback or failure, because what might 
be today's setback could turn around 
and become tomorrow's achievement. 

He also reflects upon his tenure as 
VOA director as an extremely reward- 
ing experience. "A management job is 
rewarding and government service is 

also most rewarding," he concludes. "A 
government post gives a chance to take 
part in a decision- making role. It also 
always bothered me that in the past I 
never had to meet a payroll. All re- 
porters should be involved with a bud- 
get for a while in their career." 

He feels that in the future he 
will be better off for having had a good 
dose of high -level and decision -making 
experience. He does not foresee when 
he will return to the ranks of working 
journalists but predicts it will be when 
the "exciting, creative period" of his 
government service is over. But he says 
the end to the challenge of his new 
job is not even in sight because of the 
list of projects to be accomplished. 

However, when he resumes his 
former career, he says he will insist on 
a newsman's job, not a vice president's 
or administrator's desk job. 
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EDITORIALS 

Just a minute ... 
AS extensive stories in the past two issues of this magazine 

have reported, advertisers are getting more and more 
ingenious in their use of multiproduct commercials. They 
are teaming up in many ways to share minutes at the minute 
rate which, divided by two, comes to less than the rate for 
30- second commercials. 

As the multiproduct spot proliferates, it can only cause 
problems. Surely the mention of more products within con- 
ventional commercial intervals will add to what has been 
called the clutter of nonprogram elements on television. 
Also there would seem to be at least some danger to broad- 
casters' revenues in the swing toward multiproduct purchases 
at prices lower than would be paid for single -product expo- 
sure in equivalent lengths of time. 

It may become as difficult for broadcasters to reject the 
new generation of multiproduct spots as it was for them to 
resist the piggybacks that caused so much fuss a few years 
ago. The piggyback is to be seen all across the schedules 
nowadays. 

Maybe the answer resides in a reworking of rates. 

Both sides of ETV's coin 

T WO subjects that are inherently unrelated have been 
artificially joined in the current discussions of (1) the 

methods of distributing television network programing and 
(2) the financing of noncommercial and educational TV. 
If either subject is to be given the sensible consideration it 
deserves, it must be treated in its own context. 

It was the Ford Foundation that originally got these 
things mixed up when it suggested a satellite system to serve 
both the commercial and proposed noncommercial networks 
(BROADCASTING, Aug. 1 et seq.). Ford's aim was to develop 
the financing of the noncommercial networking from the 
savings the commercial networks would realize by shifting 
from the facilities now provided by AT &T to the less expen- 
sive satellite system. 

There is a good deal of superficial appeal in the Ford 
Foundation plan, but on closer inspection its unnatural 
mating of satellite TV and ETV becomes evident. The 
closer inspection has been provided by the Senate Commu- 
nications Subcommittee in its hearing of the past two weeks. 

So far the only broadcasting interests to appear before 
the Senate subcommittee have been the television networks 
and the ETV organizations. Yet the issues at stake are at 
least as important to the owners of commercial broadcast 
stations as to the networks. Implicit -but still not empha- 
sized-in the dialogue of recent weeks is the growing belief 
in some quarters that commercial television -all of it, not 
just the networks -must eventually foot the bill for a na- 
tional noncommercial television service. That belief is bound 
to be asserted with more clarity in the coming months. 

There can be no question that the U. S. educational tele- 
vision system has gone about as far as it can go under 
present arrangements of financing. If it is to develop into 
anything like a force in the nation's family of communica- 
tions media, it must be given vastly larger sums. But what 
kind of a force is it to be, and where is the money to come 
from? Those are pressing questions that are occupying the 
attention of many interests in and out of government -in- 
cluding a special commission, sponsored by the Carnegie 
Foundation, that has promised a report by the end of the 
year. They are not questions that have much if anything to 
do with the wholly separate problem of network distribution. 

With advances in satellite technology, it may be that the 

AT &T system now in use is obsolete and that satellite relay 
would be a more efficient and lest costly means to connect 
networks and their affiliates. If that determination is ulti- 
mately made, it will be as applicable to the transmission of 
educational or noncommercial programing as to commercial 
networking. But the determination ought to be made on the 
comparative merits of the different distribution systems and 
wtihout reference to the fiscal problems that are peculiar 
to ETV. 

Wise appointment 

APPOINTMENT by President Johnson of John S. Hayes 
as ambassador to Switzerland is a tribute not only to 

the man but to the broadcasting profession. 
Mr. Hayes, president of the Post -Newsweek Stations and 

chairman of the executive committee of the Washington 
Post Co., has spent his adult life in broadcasting -even 
during his World War It tenure as commanding officer of 
the American Forces Radio Network in ETO. 

The Swiss assignment is a key diplomatic post at the cross- 
roads of Europe. Moreover, the International Telecommuni- 
cations Union is headquartered in Geneva. 

Mr. Hayes's expertise will benefit the United States in 
the negotiations dealing with the allocation and regulation 
of global communications, notably in the highly sensitive 
space and satellite confrontations directly ahead. 

Fulton Lewis's legacy 

FULTON LEWIS Jr., who died last week at 63, ended a 
radio era. He was the last of the angry men among com- 

mentators. For three decades he had pleaded conservative 
causes using Mutual lines to feed networks of up to 600 sta- 
tions, with his program available for local, as distinguished 
from national, sponsorship. 

All but forgotten, except to old -timers, was Mr. Lewis's 
fight for recognition of radio reporters, who had been ex- 
cluded from the press galleries of Congress and from the 
White House and other government agencies. In 1939, 
largely as a result of his crusade, Congress established radio 
galleries, and full accreditation soon came for radio reporters 
in the executive branch. 

Recognition of radio journalism -even 30 years ago - 
was inevitable. It came about faster because Mr. Lewis 
made it his cause. 

Drawn for BROADCASTING by Sid Hix 
"OK, butterfingers, hold on to the house and car this time!" 
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Everything looks like the 4th of July when you sell it on KPRC -TV, Houston 
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Funnier than aluminum siding! Greater impact than 

a pierced ear! Able to leap tall listeners at a single bound!- it's... 

Superfun is the programming additive that encompasses all forms of radio comedy. 
It has Meyer the Spyer, the zaniest serial feature ever. It has parodies such as Creative 
Homemaking with Rebecca Sunnybrook. It has hilarious running characters. It has 

droll comedy and ridiculous vignettes. It has guts. It has warmth. 
It has chrome. And much much more. 

Superfun does for radio what cartoons do for magazines. 
What would the New Yorker be without cartoons? What would 
Playboy have without its cartoons? Besides those. 

From the giggling housewife to the convulsive motorist to the 
smirking teenager, Superfun creates total audience involvement 
no matter what your format. Superfun is hundreds of tiny fun 
capsules, from 10 seconds to 21/2 minutes in length. 

Superfun is created and produced by 

MEL BLANC ASSOCIATES 
performed by a cast that still has 
Grauman's Chinese Cement between their toes. 

Call or write Dick Morrison for your copy. 

ileI'. You'll find him at 
Spot Productions 

11'/1111'1" P.O. Box 9360, Fort Worth, Texas. 
Area code: 817, phone: 336 -8151. 
Call collect! 
And call today. Just for laughs. 

PoT 
PRODUCTIONS 


