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the FM amateur is over. 
Wsalute the passing of a pioneer. The FM 

pioneer. 
He knew so much about radio engineering, he 

could have built his station with his bare hands. 
Sometimes he did. Trouble was, he didn't know 
much about the people. How to interest, enter- 
tain, persuade the people. 

And suddenly for him and for all the rest of 
those wonderful amateurs, the FM pioneers, it 
was either learn - or leave. 

Because almost overnight, FM has grown up. 
Today Americans own 30,000,000 FM sets. 

And over 51% of FM listeners never turn on AM 
radio at all. 

Today FM means big audiences, big advertis- 
ers, big business. Amateurs can't play in this 
league. It's for professionals only. 

Professionals like the people who have 
built the fastest - growing exclusively FM 
network in America: 

The Century Broadcasting Corporation. 
In Chicago, Century's WFMF, the 24 -hour 

music station, has more acceptance, more adver- 
tisers than any other FM station in the city. 

In Detroit, Century's WABX is the most pro- 
vocative FM voice in Michigan. 

In St. Louis, Century's KSHE is the most 
modern facility in Missouri, and the only FM 
station in America to win AP awards for radio 
journalism. 

In Dallas -Ft. Worth, Century's KMAP has 
attracted thousands of new listeners with a 
timely yet unexpected programming concept: 
"The good old days of radio are back." 

Advertisers on Century sell in four major mar- 
kets with a buying population of 15,000,000. 

They get one rate on one order. 
And they deal with professionals. 
Call for the Century Professional 

Century 
Broadcasting Corporation 

111 W. Washington Chicago, Illinois 60602 

WFMF WABX KSHE KMAP 
Chicago Detroit St. Louis Dallas - 

QMI I (PRO) ( Jack Masla Ft. Worth 
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WJR gets to the heart of Detroit's business community 

To the men who make the decisions WJR is part of 
the daily routine. In fact, a lot of businessmen listen 
to WJR more than they listen to their wives. (About 
one and one -half hours a day.) 

The reason? WJR has the type of programming that 
businessmen sit up and listen to. Comprehensive 
world, national, and business news. Adult music. 

Sports. You know, radio for grownups. 

A lot of companies have made WJR their business. 
That's because they've found it the most effective 
way to reach purchasing agents and design engineers 
in the Detroit area. Maybe you ought to make WJR 
your business, too. Just contact your Henry I. 
Christal Co. Representative. 

!^J soon - 
DETROIT 

DIVISION OF CAPITAL CITIES BROADCASTING CORPORATION 
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MULTI -CITY TV MARKET 
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Your business: Gasoline 

$339,734,000 filling station sales -With top - 

audience reach in Lancaster, Harrisburg, and 

York -Channel 8 delivers a great purchasing - 

power audience. Another plus factor is 19%. 

color penetration for its all -color local telecasts 

and NBC full -color programs. Whatever your 

product, WGAL -TV delivers more sales action 

per dollar. 'Rased on June 196e Nielsen estimates: subject to inher- 
ent limitations of sampling techniques and other gual- 
ificalions issued by Nielsen, available upon renuesl. 

NLION WGAL -TV 
LANCASTER, PA. 

Representative: The MEEKER Company, Inc. 

New York Chicago Los Angeles San Francisco 

Steinman Television Stations Clair McCollough, Pres. 
WGAL -TV Lancaster -Harrisburg -York, Pa. KOAT -TV Albuquerque, N.M. 

WTEV New Bedford -Fall River, Mass. /Providence, R.I. KVOA -TV Tucson, Ariz. 
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Back to the table 

New agreement between networks 
and American Federation of Televi- 
sion and Radio Artists, reached last 
month after threats of AFTRA strike. 
may come unglued. Newsmen mem- 
bers of AFTRA have balked at deal 
union officials made for them. News- 
men wanted five -day week with high 
overtime payments for sixth or sev- 
enth day (BROADCASTING, Nov. 14). 
They didn't get it in deal made by 
their AFTRA officers (BROADCASTING, 
Nov. 28) . 

Faced with revolt in key locals by 
newsmen working for networks and 
owned -and -operated stations, AFTRA 
officers have asked networks to reopen 
negotiations. Networks reportedly feel 
that their fees are big enough to com- 
pensate newsmen for time they put in. 
New network -AFTRA talks are set to 
begin in New York Jan. 2. 

Early tickets 
Who will be NAB's next joint -board 

chairman? It's wide open according 
to those who watch such things closest: 
NAB's executive echelon. John F. 
Dille Jr., Communicana Stations, 
Elkhart -Terre Haute, Ind., incumbent 
chairman (resident in Washington for 
at least one week each month under 
present structure), will serve until 
close of June 1967 full board meeting. 
His successor will be selected by 44- 
man board at that meeting. 

While there's no open campaigning. 
these are among names mentioned. 
rather gingerly at this stage: Mr. Dille 
himself, if drafted to serve third stint: 
Clair McCollough. Steinman Stations, 
who has served two separate terms as 
chairman, likewise if drafted; incum- 
bent radio and television board chair- 
man, Grover C. Cobb. xVGB Great 
Bend. Kan.. and Robert W. Fergu- 
son, WTRF -TV Wheeling, W. Va.; Jack 
W. Lee, of Capital Cities' WSAZ -AM- 
FM-Tv Huntington- Charleston, W. Va.. 
who was aspirant year ago; John T. 
Murphy, president, Arco Broadcast- 
ing, and vice chairman of TV board; 
and Charles H. Tower, executive vice 
president, Corinthian Broadcasting and 
former NAB vice president. 

Rep speaks up 

Advertising campaign unusual in 
business of broadcasting will be 
launched in 1967 by leading station 
representative. Katz Agency will in- 
stitute trade series editorializing on 
current issues of importance to broad- 
cast advertising. First ad. to break 

CLOSED CIRCUIT 
next week, takes stand on color pre- 
mium issue. Objective of Eugene Katz, 
head of firm, is to stimulate discussion 
of broadcasting's problems. Lawrance 
K. Grossman Inc., New York, is pro- 
ducing campaign, being placed by 
Fladell, Winston, Pennette Inc., also 
New York. 

ETV on command 

Significant section of forthcoming 
report by Carnegie Commission on 
Educational TV is expected to deal 
with noncommercial TV networking, 
but not in same terms as commercial 
broadcasting. Sense of commission is 
said to lean toward interconnection of 
ETV stations for purposes of informa- 
tion retrieval, freeing teachers from 
straitjacket of specific program sched- 
ule but opening up vast resources of 
national educational institutions. Re- 
port is still closely guarded secret, but 
is expected to be announced after 
middle of next month. 

Retaliation? 

Now that FCC approval of ITT- 
ABC merger has emerged (by 4 to 3 
vote as indicated) insiders are still 
speculating on who tried to blow 
whistle, delaying action that was prac- 
tically set weeks ago. It's freely hinted 
that one of ITT's competitors in 
domestic independent telephone and 
manufacturing end wasn't unhappy 
when Department of Justice raised 
antitrust questions. And, without 
naming names, story is that ITT sev- 
eral years ago didn't discourage anti- 
trust inquiry into acquisitions by sane 
competitor. 

Free ride 
Some radio stations are questioning 

distribution by McCann -Erickson of 
recording of theme music developed 
for its client, International Coffee Or- 
ganization. Recording, called "There's 
Nothing Like Coffee," went out to sta- 
tions in top 15 markets along with 
suggestion that they play it if they 
liked it. Also distributed was return 
card, asking for comment on record 
and whether it would be played. 

Agency says music was developed 
as possible accompaniment to coffee 
organization's TV commercials but 
hasn't been used as such and won't 
be. Idea that TV campaign could pro- 
mote popular song and vice versa got 
wide publicity with Atka- Seltzer's "No 

Matter What Shape" commercial, 
whose music became hit record. One 
recording company has approached 
M.'E for rights to coffee song, which 
belongs to client, according to agency. 

Black's choice 

One loose and remaining to be dis- 
posed of in merger of ABC and Inter- 
national Telephone & Telegraph Corp. 
is decision on part of one ITT director 
as to which of two boards of directors 
he should leave. Eugene R. Black is 
director of ITT and of New York 
Times, owner of WQXR -AM -FM New 
York. Since ABC owns WABC -AM -FM 
New York, he cannot remain with both 
boards without running afoul of com- 
mission duopoly rule forbidding cross - 
ownership or management of two or 
more broadcasting stations of same 
service in same city. 

Those code changes 

If National Association of Broad- 
casters' television code board devel- 
ops "substantive" amendments to com- 
mercial time standards at its February 
meeting, special meeting of parent 
TV board will be called, President 
Vincent Wasilewski has informed TV 
code board members. Several code 
members favoring revisions were con- 
cerned that TV board would not act 
until June meeting, and because of 
necessary lead -in time amendments 
would not become affective until 1968- 
69 season. 

One item likely to be revised is ciga- 
rette advertising. Code's authority is- 
sued guidelines in October with gen- 
erally favorable acceptance. Brown & 
Williamson and its agency, Ted Bates, 
however, have taken issue with code's 
opinion on three of 27 new commer- 
cials and have asked that guidelines 
be reconsidered, since no effective date 
has been set. 

Tape on TV 

New "readout" system of continu- 
ous ticker -tape presentation of stock - 
price quotations via TV, which was 
introduced by KWHY -TV Los Angeles 
(BROADCASTING, Nov. 7), is being 
leased to TV stations and community 
antenna television systems by Trans - 
Lux Corp., New York, entertainment- 
communications complex. In addition 
to KWHY -TV, CATV systems in Palm 
Springs, Calif., and Sidona, Ariz., re- 
portedly are set to install system. 
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OWNED 

WHEN YOU 

THINK OF 

OHIO BASKETBALL, 

DO YOU 

THINK OF 

NBC? 
Few annual sports events evoke the 
interest that the Mid- American Con- 
ference basketball rivalry arouses in 
Ohio. In Cleveland, fans turn to NBC 
Owned Television Station WKYC -TV 
for weekly live coverage, just as they 
do for complete coverage of most other 
community events. 

It's that way in New York, Washing- 
ton, Chicago and Los Angeles, as well 
as Cleveland. In each of these cities, 
the NBC Owned Television Station 
stands alone in its range of program- 
ming and service. No wonder viewers 
look first to their NBC Owned Tele- 

vision Stations - broadcasting almost 
exclusively in color -for news, enter- 
tainment, sports and coverage of com- 
munity activities. 

And broadcasting responsive to 
community interests keeps viewers 
looking first to NBC's Owned Tele- 
vision Stations. Something to think 
about... when you think of NBC. 

Represented by NBC Television Spot Sales. 
WNBC -TV, New York 
WRC -TV, Washington, D.C. 
WKYC -TV, Cleveland 
WMAQ -TV, Chicago 
KNBC, Los Angeles 



WEEK IN BRIEF 

By 4 to 3 vote accompanied by 72 -page scathing dissent 
from Commissioner Johnson, FCC approves merger of ABC 
with ITT. Bartley and Cox join in opposing merger. Morse 
demands congressional hearing. See .. . 

NEW BROADCASTING GIANT ... 21 

Justice Department view of ABC -ITT merger finds pos- 
sibility of anticompetitive results, but agency contem- 
plates no action to block deal. Letter asked FCC to weigh 
such factors, also cited 4th network potential. See ... 

FCC GETS JUSTICE NOD ... 27 

With piggybacks accepted facts of television commer- 
cial life, major station representatives are moving toward 
establishing separate rates for 30- second spots. Move 

could mean extinction of 20- second spots. See ... 
NEW TREND? ... 32 

Seven markets have more than 20% color penetration; 
18 cities have better than 90% UHF penetration. Those 
are figures from ARB's November sweep of more than 230 

TV markets. See .. 

ARB LISTS COLOR, UHF ... 36 

1966 was year of Henry's resignation and Hyde's ap- 

pointment as FCC chairman. Both radio and television 
increased their revenues again, and FCC took CAN indus- 
try under its federal wing. See ... 

UPTRENDS CONTINUE ... 44 

National Association of Educational Broadcasters takes 
look to 1971 and sees need for 364 EN stations on air 
by then. It estimates operating costs for stations and 
networks will be $285 million annually. See .. 

WHAT PRICE ETV? , .. 38 

Election coverage, editorializ' ̂ g, political endorsements 
and fairness policies will be discussed in upcoming 90th 
Congress. Newest item on Hill agenda: vote predictions 
before polls close. See ... 

READYING BILLS ... 37 

Ford Foundation $10 million gift for ETV may go toward 
creation of intercollegiate public affairs -cultural programs 
spearheaded by Columbia Journalism School. Would be 

staffed by newsmen, sent on ETV network. See .. 

FORD'S $10 MILLION ... 43 

TV Information Office to present three -day program 
screenings at Speech Association convention to stress 
value of TV as teaching aid. TV discussion sessions also 
scheduled during parley. See .. . 

TV SYMPOSIUM SET ... 40 

NBC cameramen's, technicians' union protests single 
network pickup by CBS of football's Super Bowl game to 
be carried on both. Only CBS crews scheduled to work 
game. Union files complaint with FCC. See ... 

SUPER BOWL PROTESTS ... 43 
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A science -fiction buff with straight «A" in math... 

now Blair Tyson plots a course to the moon. 

From simple addition to analytical 
geometry, math was a snap for 
Blair Tyson. He was not only a 

whiz kid at mathematics, but he 
had an absorbing interest in any 
and all types of science fiction. 

Graduating from the Milwaukee 
School of Engineering in 1958, 

Blair began working with comput- 
ers for an electronics company. 
Here is where his background in 
science fiction and his aptitude 
for mathematics merged and were 
given direction. This combination 
of interests led him one way . - . 

to the AC Electronics Division of 

General Motors in Milwaukee. 
Now he works on airborne dig- 

ital computers. It is AC's job to 
integrate these computers into 
the guidance systems for space 
project, Apollo. 

The goal is the moon, and GM's 
Blair Tyson helps chart the way. 

General Motors is people making better things for you. 
GM 

MA. OF <.[E«ENCE 



Late news breaks on this page and on page 10 

AT DEADLINE Complete coverage of week begins on page 21 

KTTV(TV) personality Domination of sports by 

off for N. Vietnam 

Louis Lomax, who conducts twice 
weekly late night talk show for KTTv(rv) 
Los Angeles, was set to fly to North 
Vietnam over weekend for interviews 
with country's leaders. 

According to station announcement 
Friday (Dec. 23), Negro commentator 
plans to film his interviews and also 
provide live radio coverage of his trip 
for all Metromedia -owned radio -TV 
stations and possibly syndication. 

Mr. Lomax met with State Depart- 
ment officials in Washington and re- 
ported afterwards agency had no 
objection to visit. He added he had 
been promised by North Vietnamese he 
could meet and talk with American war 
prisoners and Viet chief of state Ho 
Chi Minh. 

WGN -TV upsets Chicago 

news hour with no news 

Format fidgeting has been name of 
game for 10 p.m. news among Chi- 
cago's TV stations during past year as 
major outlets jockey with multiple per- 
sonalities and other embellishments to 
capture audience share. But starting 
Jan. 9 WoN -TV is giving viewers choice: 
no news. Instead it is slotting The Name 
Game, quarter -hour color telephone 
quiz and entertainment package of Wal- 
ter Schwimmer Co., pushing Park - 
Ruddle News to 10:15 p.m. and movies 
to 10:30 p.m. Experiment is bound to 
attract wide attention as viewers have 
option other than traditional news sat- 
uration. 

Taft taking over H -B 

Taft Broadcasting's acquisition of 
Hanna- Barbera Productions formally 
takes place in Cincinnati on Wednesday 
(Dec. 28). Deal calls for partners Joe 
Barbera and William Hanna to turn 
over their 78% of animation film com- 
pany in return for some $12 million in 
cash and 60,000 Taft shares of common 
stock. Initial cash payment will be $2 
million. Stock will be divided among 
Hanna -Barbera relatives. It's believed 
that producer George Sidney. who owns 
remaining 22% of production company, 
will be paid off exclusively in cash. H -B 
will expand its operations as subsidiary 
of broadcasting company (see page 42). 

TV nets attacked by MBS 

MBS is determined to prevent "dom- 
ination" of sports broadcasting by TV 
networks and if voluntary agreement by 
all parties fail, Mutual will seek "appro- 
priate action" through FCC and Justice 
Department. 

Matthew J. Culligan, Mutual presi- 
dent, reported Friday (Dec. 23) that 
he has written heads of three TV net- 
works and to Commissioner Pete Roz- 
elle of National and American Football 
leagues, asking that bids for rights to 
games be made separately for radio and 
for TV. Mr. Culligan claimed that MBS 
was not given opportunity to bid for 
radio rights of Super Bowl (see page 
32) though it had made written request 
that TV and radio rights be offered 
separately (CBS and NBC were granted 
both TV and radio rights to Super Bowl 
at a cost to each of $1 million). 

Mr. Culligan stressed he would seek 
voluntary agreements before taking 
legal action, but made it clear that he 
would "jump in and fight, if necessary." 
He said there is "public interest" in- 
volved in that Mutual, for example. 
serves more than 100 cities that are not 
covered by other networks. 

Short term renewal 

Commission wrath descended on 
WEEP -AM -FM Pittsburgh last week as 
FCC granted stations one -year license 
renewals, expiring Jan. 1, 1968. 

FCC found stations guilty of violat- 
ing operator, technical and logging re- 
quirements, airing 30 advertisements 
without identifying sponsors, and failing 
to protect facilities against improper use 

Better than cookies 

More than 2,700 wives and chil- 
dren of servicemen aboard air- 
craft carrier U.S.S. Franklin D. 
Roosevelt and with 306th Bomb 
Wing had indirect opportunity to 
wish their husbands and fathers 
a merry Christmas. Families were 
recorded by wFTv(Tv) and WFGA- 
Tv, both Orlando, Fla., and shows 
were flown to carrier, off Vietnam, 
and bomb wing, stationed in west- 
ern Pacific. 

because one \VEEP disk jockey was per- 
mitted "to participate in decisions to 
place his own record on the station's 
play list." 

FCC approves transfers 

of KAIL -TV and WCAN -TV 

FCC approval of sales of two UHF 
stations, one in Fresno, Calif., other in 
Milwaukee, were announced Friday 
(Dec. 23) . 

KAIL -TV (ch. 53) Fresno was sold to 
Tel -America Corp. for $236,500. WCAN- 
Tv (ch. 24) Milwaukee, dark since 
1955, was sold to Field Communica- 
tions Corp. for $35,000. 

Commission also denied petition to 
designate KAIL -TV sale for hearing filed 
by Anti -Defamation League of B'nai 
B'rith. ADL had previously charged 
Tel- America's KTYM Inglewood, Calif., 
aired "blatantly anti -semitic" broad- 
casts, which made proposed licensee, 
according to ADL, unfit to be licensee. 

Field also announced that its other 
UHF, WFLD(rv) (ch. 32) Chicago, will 
open New York sales office at 485 
Lexington Ave., effective Jan. 3 (phone 
682 -9100). Manager will be Frank 
Daly, formerly with Television Bureau 
of Advertising and CBS -TV. 

Sterling (Red) Quinlan, Field presi- 
dent, plans to use new Milwaukee out- 
let as part of interconnecting network 
with WFLD(TV) to broadcast Chicago 
White Sox baseball during 1968 season. 

Auto sponsor is nervous 

about drinking sequence 

American Motors Corp., Detroit, is 
getting edgy over drinking sequence in 
Your Show of Shows special scheduled 
by CBS -TV April 5 (8:30 -9:30 p.m. 
NYT). Bernard Kanner, senior vice 
president in charge of media manage- 
ment, Benton & Bowles, New York, 
agency for auto firm, said Friday (Dec. 
23) that he thought issue was being 
"blown up out of proportion" and that 
he believed it could be resolved. He said 
advertiser and agency concern was 
based on script but that if played so 
that scene comes off as broad farce or 
"ludicrous" as often had been case in 
original series there wouldn't be any 
problem. Tape or show, he said, should 
be available this week for screening. 

Problem appeared to be American 
Motors reticence to be associated with 

more AT DEADLINE page 10 
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program that makes point of excessive 
drinking in face of auto industry's de- 
sire to stress safety in driving. Ameri- 
can Motors is sole sponsor of special 
that re -casts stars Sid Caesar, Imogene 
Coca, Howard Morris and Carl Reiner, 
all former regulars in show when it was 
weekly fare on NBC in TV's early years. 
Scene in question apparently parodies 
heavy- drinking episode in "Who's Afraid 
of Virginia Woolf." 

Again seeks FCC approval 
to expand CATV service 

Telerama. CATV system involved in 
court fight with FCC over its right 
to provide distant signals to Cleveland 
suburbs, has asked commission for 
declaratory ruling permitting such serv- 
ice. 

Telerama made request to meet con- 
dition of U. S. Court of Appeals for 
temporarily staying commission order 
barring service in Euclid, Ohio. 

At issue is commission interpretation 
of its rule requiring CATV's to obtain 
commission approval before relaying 
distant signals into new geographical 
areas. Commission said Telerama was 
moving into new area, if it obtained 
new franchise from new community, 
even if extended service remained with- 
in established engineering plans (BROAD- 
CASTING, May 2). Telerama disagreed, 
and took appeal. 

Court last month restrained effective- 
ness of commission order as it applied 
to Euclid, where CATV had done sub- 
stantial work on system, but condi- 
tioned order on Telerama requesting 
commission approval of existing or pro- 
posed operations in communities it pro- 
poses to serve. 

Telerama request applies to 15 Cleve- 
land suburbs, where it proposes to de- 
liver signals of 19 stations, 13 of them 
distant ones. 

Telerama also asked for waiver of 
distant -signal rule in event it is denied 
declaratory order. 

Long -term financing 

Viking Industries Inc., Hoboken. 
N. J., has arranged for loan totaling 
$3 million of 17 year notes with insti- 
tutional investors. Company said two 
thirds of proceeds will be used for gen- 
eral business and acquisition and con- 
struction of CATV systems. One mil- 
lion dollars remaining will be used to 
prepay existing long -term indebtedness. 

Viking makes coaxial cable, transis- 
torized amplifiers and other CATV 
electronic components. It also owns 
CATV systems and manufactures cable 
and equipment for communications 
industry. 

WEEK'S HEADLINER 

Aaron Beck- 
with, director of 
planning and 
business develop- 
ment for RKO 
Pictures since last 
September, elect- 
ed VP in charge 
of sales with re- 
sponsibility for 
network, syndi- 

Mr. Beckwith cated and sports 
sales for new en- 

tertainment division of RKO General 
Inc. Mr. Beckwith formerly was assist- 
ant to board chairman of Schwerin Re- 
search Corp.; VP and television account 
executive at BBDO, New York, and 
program sales manager of ABC -TV. 

Jack Fritz, VP and general manager 
of Blair Television, named to board of 
directors of John Blair & Co., as part 
of several top -level changes in radio and 
TV at company. Kevin McDermott, 
New York sales manager, Blair Tele- 
vision market division, elected VP; Don 
Saraceno, assistant general manager, 
Blair Television, Chicago, elected VP 
sales, Blair Television stations division, 
Chicago; Bob Dwyer, account executive, 
Blair Radio division, New York, and 
John White, account executive, Blair 
Television station division, elected VP's. 

For other personnel changes of the 
week see FATES & FORTUNES Immisimmer 

Filmways set to provide 

Shakespeare for CBS -TV 

Filmways Inc., New York, in associa- 
tion with Royal Shakespeare Co. of 
England will film three plays, "King 
Lear," "Macbeth" and "A Midsummer 
Night's Dream." They will be shown on 
CBS -TV and then released for world- 
wide theatrical distribution. 

Disclosure was made during Film - 
way's annual stockholders meeting. 
Business included election of eight corn- 
pony directors, approval of amendment 
to increase number of common shares 
from 1 million to 1.5 million, and re- 
view of fiscal 1966 in which com- 
pany achieved 58% increase in net 
income (BROADCASTING, Dec. 5). 

Flimways spokesmen said first two 
plays would be ready for CBS -TV's 
1967 -68 season, and third for season 
following. Filmways' other TV activity 
for networks includes new comedy 
series, Doc, for CBS next fall, and 

two pilot projects, also for CBS, Dnit- 
dee and the Culhane, one -hour western, 
and Lassiter, on journalism. Filmways 
said The Pruitts of Southampton that it 
produces for ABC -TV will be renamed 
The Phyllis Diller Show. 

NBC -TV by three points 

in NMA report for week 

NBC -TV was ahead by almost three 
points in Nielsen multi- network area 
ratings reports distributed Friday (Dec. 
23) covering 7:30 -11 p.m. EST periods 
for week ended Dec. 18. Average 
nighttime rating of 19.5, against CBS - 
TV's 16.6 and ABC -TV's 15.0, gave 
NBC its eleventh win in 14 MNA's 
thus far this season. 

Doomsday Flight, made - for - NBC 
movie about airplane sabotage that 
stirred controversy when rash of bomb 
threats against airlines followed its Dec. 
13 presentation (BROADCASTING, Dec. 
19), was highest -rated program of that 
week, with 30.9, followed by Andy 
Williams Show with 29.5 and Bonanza 
with 29.4. NBC had seven of report's 
top ten programs, CBS two. ABC one. 

Another call for probe 

Expressing "deep regret and disap- 
pointment at FCC approval of ABC - 
ITT merger, Representative Silvio O. 
Conte (R- Mass.) Friday called on chair- 
men of both House Commerce Com- 
mittee and House Small Business Com- 
mittee to institute full investigation of 
action. 

Representative Conte had earlier 
questioned merger (see page 24). He 
noted "precipitate manner" in which 
FCC approved deal and said majority 
showed "utter disregard for the very 
valid questions" raised over merger. 

He noted merger might have serious 
impact on small business. 

Edits own movie for TV 

In what could be TV first, Olympia 
Brewing Co., Tumwater, Wash.. sought 
director John Ford's advice on how 
best to preserve continuity of his Quiet 
Man movie that it is sponsoring in its 
entirety over stations in three West 
Coast markets. 

Brewer's advertising agency, Botsford, 
Constantine & McCarty disclosed Fri- 
day (Dec. 23), that Mr. Ford suggested 
seven breaks for commercials, but ad- 
vertiser reduced these to four, plus bill- 
board at opening and close of film. 
Movie will be shown on KRON -TV San 
Francisco, KING -TV Seattle and KGW -Tv 
Portland, Ore., evening of Jan. 2. 

10 BROADCASTING, December 26, 1966 
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South Florida's Christmas present 

Miami's new color television facility. 

Newest and finest in the country ! 

M IAM I, FLORIDA 
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How Good a Barbecue Chef Is 
David Dortort? 

If you're ever invited to a barbecue at David Dor- 

tort's, there's one thing you should remember to do be- 
fore leaving your house. 

Eat. 
Now, don't get us wrong. Mr. Dortort is the most gra- 

cious and most bountiful of hosts. But as a chef, he 
shouldn't be permitted within miles of a barbecue grill. 

Under David's guidance (if that's the word), the fin- 
est steaks get scorched to a fare -thee -well; the choicest 
of chickens emerge tough as hardtack; and overdone 
marshmallows flow limply from their skewer onto the 
coals beneath. Things like that. 

Does the NBC Television Network care that MI 

Dortort is a hopeless chef? Not on your shishkabot 
Far more meaningful to us is his record as the originato 
and producer of a television series called "Bonanza :' 

That's why, earlier this year, we signed him to a long 

term contract for the development of new programs. 
Without question, Mr. Dortort is the creative fora 

most responsible for "Bonanza's" long reign as televi 
sion's most popular show. It's largely because of hi 
unflagging attention to every detail of the series' pro 
duction that "Bonanza:'now in its eighth season, attract 
350 million viewers in 62 countries around the globe. 



It was as a writer that David came to Hollywood 
originally. His best -selling novel, "Burial of the Fruit," 
had sold more than two million copies, and David was 
called to the film capital to write the screen play. There 
followed a long, highly successful stretch of authoring 
scripts for motion pictures and television. (Today, despite 
his exalted reputation as the production genius behind 
"Bonanza," he prefers to think of himself as a writer.) 

Mr.Dortort is one of four front rank producers whose 
exclusive services have recently been committed to the 

NBC Television Network. The other three: comedy - 
and- action wizard Sheldon Leonard; drama master 

Norman Felton; and variety specialist Bob Finkel. 
Together, they are a key element of our continuous 

interest in program development. We're confident that, 
starting with the 1967 -68 season, all four will bring im- 

portant additions to our schedule. 
As for Mr. Dortort's difficulties as an outdoor chef, 

we're afraid that he (and his guests) may be fighting a 

losing battle. 
Isn't it strange that a man so inept with a barbecue 

can be so successful with a range? 

NBC Television Network 
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(Advertisement) 

Color camera obsolete? 

A major manufacturer of color 
television equipment warns broad- 
casters their costly color cameras 
could suddenly become obsolete as 
new, improved image pickup tubes 
are developed. 

Only one color camera on the 
market has the flexibility of accom- 
modating any present or contem- 
plated pickup tube -the Poly- 
chrome camera manufactured by 
Sarkes Tarzian, Inc. of Blooming- 
ton, Indiana. 

Exclusively in the Sarkes Tarzian, 
Inc. color camera will you find: 

Complete image tube versatility; 

Wide band colorimetry; 

Large aperature optics from lens 
to pickup tube; 

Choice of either IO /VID com- 
bination, or four Plumbicon tubes. 
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DATEBOOK 
A calendar of important meetings and 
events in the field of communications. 

indicates first or revised listing. 

Dec. 30- Deadline for comments on pro- 
posed FCC rulemaking to establish a table 
of assignments for the 20 educational FM 
channels (channels 201 through 220, 88.1 
through 91.9 mc). 

JANUARY 

Jan. 3 -4- Executive committee, National 
Community Television Assn. Madison hotel. 
Washington. 
Jan. 10- Closing date for 1966 entries for 
George Foster Peabody Radio and Tele- 
vision Awards. Entries will be considered 
in the following categories: news; enter- 
tainment; education; youth or children's 
programs; promotion of international un- 
derstanding; and public service. Entries 
should be sent to Dean John E. Drewry, 
Henry W. Grady School of Journalism, 
University of Georgia. Athens, Ga. 

Jan. 10 -12 - 1967 Reliability Symposium 
sponsored by the Institute of Electrical 
and Electronics Engineers. Reliability edu- 
cation panel includes H. C. Jones, West- 
inghouse Electric Corp.; S. R. Calabro, 
Aerospace Technology Corp.; Dimetri Kece- 
cioglu, University of Arizona; Charles Lip- 
son, University of Michigan; and W. H. 
Von Alven, ARINC Research Corp. Shera- 
ton -Park hotel, Washington. 

Jan, 11- Annual meeting of the stockhold- 
ers of C -E -I -R Inc. to elect eight directors 
and to transact other business. Marriott 
Twin Bridges motor hotel, Arlington, Va. 

Jan. 14 - New deadline for comments on 
proposed FCC rulemaking to amend part 
73 of the commission rules to specify, in 
lieu of the existing MEOV concept for AM 
stations, a standard method for calculating 
radiation for use in evaluating interference, 
coverage and overlap of mutually prohib- 
ited contours. The MEOV method is used 
to measure radiation from directional an- 
tennas. 
Jan. 14- Annual midwinter meeting of 
Florida Association of Broadcasters. Far 
Horizons, Sarasota. 
Jan. 14 -15 -15th Annual Retail Advertising 
Conference sponsored by the Retail Adver- 
tising Conference Inc. A session on electronic 
advertising is included in the program. 
Hotel Knickerbocker. Chicago. 

J an. 15- Deadline for entries for the 1967 
Ohio State Awards sponsored by the in- 
stitute for education by radio and television 
of the telecommunications center, Ohio 
State University. The awards are open to 
all radio and television broadcasters pro- 
ducing programs whose primary intent is 
to educate or inform rather than to enter- 
tain. For information and entry materials 
write: Institute for Education by Radio - 
Television. 2470 North Star Road, Columbus, 
Ohio 43221. 

Jan. 15 -17 - Annual winter meeting and 
election of officers of the Oklahoma Broad- 
casters Association. Speakers include Robert 
Cahill, legal assistant to FCC Chairman 
Rosei H. Hyde. Skrivin hotel, Oklahoma 
City. 
Jan. 16- Deadline for reply comments on 
proposed FCC rulemaking to establish a 
table of assignments for the 20 educational 
FM channels (channels 201 through 220, 
88.1 through 91.9 mc). 
Jan. 16- Annual winter meeting and elec- 
tion of officers of Idaho Broadcasters As- 
sociation. Downtowner motel, Boise. 
Jan. 16 -17 - Seminar sponsored by the 
Canadian Radio Sales Bureau and Radio 
Advertising Bureau. Toronto. 

Jan. 17- Annual winter meeting of the 
Utah -Idaho AP Broadcasters Association. 
Downtowner motel, Boise, Idaho. 

Wan. 17- Luncheon meeting of the New 
York City chapter of the American Women 
in Radio and Television. Program will be on 
"The Sex Syndrome." Plaza hotel, New 
York. 
Jan. 18- Annual winter meeting of Colo- 
rado Broadcasters Association. Brown Pal- 
ace hotel, Denver. 
Wan. 19- Broadcasters day in North Dakota. 
Vincent Wasilewski, president of National 
Association of Broadcasters, will address 
joint legislative session. Legislative recep- 
tion to be sponsored by North Dakota 
Broadcasters Association. Bismarck. 
Jan. 19 -20 -First annual winter meeting of 
Virginia Association of Broadcasters. Shera- 
ton Motor Inn, Richmond. 
Jan. 19 -20- Meeting of National Association 
of Broadcasters radio code board. Century 
Plaza hotel, Los Angeles. 
Jan. 23-27- National Association of Broad- 
casters joint board meeting. Continental 
Hilton, Mexico City. 
Jan. 24- 26-22d Georgia Radio -TV Institute 
sponsored by Georgia Association of Broad- 
casters and University of Georgia. Speakers 
include Fred Friendly, professor of jour- 
nalism, Columbia University; Peter Jen- 
nings, ABC News, New York; Admiral 
Wallace McDonald, chief of Naval Opera- 
tions. University of Georgia, Athens. 
Jan. 26 -First annual dinner dance of Pa- 
cific Pioneer Broadcasters, featuring installa- 
tion of officers. Beverly Hilton hotel, Bev- 
erly Hills, Calif. 
Jan. 26- 29- Meeting of the board of direc- 
tors of the American Women in Radio and 
Television. Century Plaza hotel, Los Angeles. 
Jan. 27- Annual awards dinner of the UPI 
Broadcasters Association of Massachusetts. 
Sheraton -Boston hotel, Boston. 
Jan. 27- 28- Technical conference on color 
television broadcasting sponsored by the 
Detroit, Toronto, Rochester (N.Y.) and 
Chicago sections of the Society of Motion 
Picture & Television Engineers in coopera- 
tion with the University of Michigan. 
Raekham Memorial Building, Detroit. For 
further information contact Howard W. 
Town, NET Inc., 2715 Packard Road, Ann 
Arbor, Mich. 
Jan. 27 -29 - Midwinter conference of the 
Advertising Association of the West. Sahara 
hotel, Los Vegas. 
Jan. 30 -Feb. 2 -24th annual convention of 
the National Religious Broadcasters. Speak- 
ers include Paul Comstock, vice president 
for government affairs of the National As- 
sociation of Broadcasters. Palmer House, 
Chicago. 

FEBRUARY 

Feb. 1 -New deadline for reply comments 
to FCC on question of whether private 
entities should, or legally can, be authorized 
to operate their own private communications 
satellite systems. 
Feb. 1- Deadline for 1966 entries, including 
radio and TV, in the George Polk Memorial 
Awards sponsored by the department of 
journalism, Long Island University. Appli- 
cants send letters containing background 
descriptions. Radio and TV program entries 
require disk, sound tape or film supple- 
mented when possible with scripts. Material 
should be submitted to Professor Jacob H. 
Jaffee, curator of the awards, Long Island 
University, Zeckendorf Campus, Brooklyn, 
N. Y. 11201. 

Feb. 1- Deadline for entries for the 33d 
annual Headliner Awards for outstanding 
achievement in news reporting and writing, 
news photography, feature writing and 
pictures, and radio and television reporting 
sponsored by the National Headliners Club. 
Awards are included for broadcast editorials 
and public service by a station or network. 
For rules, regulations and entry blanks 
write: Mall Dodson, executive secretary, 
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National Headliners Club, Convention Hall, 
Atlantic City 08401. 

Feb. 1- Deadline for entries for the 35th an- 
nual Sigma Delta Chi Distinguished Service 
Awards. Entries may be submitted in the 
following categories: general reporting, edi- 
torial writing, Washington correspondence, 
foreign correspondence, news photography, 
editorial cartoon, magazine reporting, jour- 
nalism research, radio and television report- 
ing and editorializing, and public service by 
newspapers, magazines, radio stations or 
networks and television stations or net- 
works. Entry blanks may be obtained by 
writing to Sigma Delta Chi, 35 E. Wacker 
Dr., Chicago 60601. 

Feb. 1- Deadline for receipt of entries for 
1966 Medical Journalism Awards sponsored 
by the American Medical Association. All 
entries must be sent to the Medical Jour- 
nalism Awards Committee, American Medi- 
cal Association, 535 North Dearborn St., 
Chicago 60610. 

Feb. 2- Annual winter convention of 
Michigan Association of Broadcasters. Jack 
Tar hotel, Lansing. 

Feb. 2- Annual winter meeting and elec- 
tion of officers of Wisconsin Broadcasters 
Association. Park Motor Inn. Madison. 

Feb. 3- 4-19th annual radio -TV news semi- 
nar sponsored by the Northwest Broadcast 
News Association and the school of jour- 
nalism and mass communication, University 
of Minnesota. Speakers include Bruce Den- 
nis, WGN -TV Chicago and president, Radio - 
Television News Directors Association; Dr. 
Donald Gillmor, author of Free Press and 
Fair Trial; and Wisconsin attorney general 
Bronson La Follette. University of Minne- 
sota, Minneapolis. 
Feb. 6 -7 - Seminar sponsored by the 
Canadian Radio Sales Bureau and Radio 
Advertising Bureau. Vancouver, B.C. 

Feb. 6 -8- Meeting of National Community 
Television Association board of directors. 
Jack Tar hotel, Clearwater, Fla. 
Feb. 6 -8 -Ninth annual Conference on Ad- 
vertising /Government Relations, sponsored 
by the Advertising Federation of America 
and Advertising Association of the West. 
Shoreham hotel, Washington. 
Feb. 13 -Mike Award Dinner of Broadcast 
Pioneers and Broadcasters Foundation, 
honoring WOR New York. Hotel Pierre, 
New York. 

Feb. 15-New deadline for reply commenta 
on proposed FCC rulemaking to amend part 
73 of the commission rules to specify, in 
lieu of the existing MEOV concept for AM 
stations, a standard method for calculating 
radiation for use in evaluating interference, 
coverage and overlap of mutually prohib- 
ited contours. The MEOV method is used 
to measure radiation from directional an- 
tennas. 

Feb. 16 -Radio workshop sponsored by the 
Radio Advertising Bureau and the Associa- 
tion of National Advertisers. St. Regis 
hotel, New York. 
Feb. 17- 18- Annual winter meeting of New 
Mexico Broadcasters Association. Speakers 
include Vincent Wasilewski, National As- 
sociation of Broadcasters president. White 
Winrock motel, Albuquerque. 

Feb. 17- 19- Fifteenth annual meeting of 
the New England chapter of the American 
Women in Radio and Television. Hotel Stat- 
ler- Hilton, Boston. 
Feb. 21 -23 -20th annual conference of the 
Western Radio and Television Association. 
Disneyland hotel, Anaheim, Calif. 
Feb. 22 -23- Meeting of National Association 

of Broadcasters television code board. Phoe- 
nix. 

MARCH 

March 1 -3- Annual National Association of 
Broadcasters state presidents conference. 
Sheraton -Park hotel, Washington. 
March 2- 4- Region II conference of the Na- 

tional Association of Educational Broadcast- 
ers. Robert Meyer hotel, Jacksonville, Fla. 

March 6- 7- Executive committee, National 
Community Television Association. Madison 
hotel, Washington, 

March 9 - International Radio and Tele- 
vision Society awards its Gold Medal for 
1967 to Robert W. Sarnoff, RCA president, 
Waldorf -Astoria hotel, New York. 

March 17- Annual spring meeting of In- 
diana Broadcasters Association. Marriott 
hotel, Indianapolis. 

March 25- Deadline for entries for awards 
for the best use of radio, television and 
film productions to make known on -going 
programs in library radio- television -film 
public relations, sponsored by the American 
Library Association. Five awards will be 
offered: radio spot, radio program, television 
spot, television program, and film. Rules and 
entry blanks may be obtained from, and 
entries should be submitted to: Miss Kath- 
leen Molz, c/o Television Information Office, 
745 Fifth Avenue, New York 10022. 

APRIL 

April 2-5-45th annual convention of Na- 
donal Association of Broadcasters. Conrad 
Hilton, Chicago. 

April 2- 5- Annual convention of the Tele- 
vision Film Exhibit organization. Conrad 
Hilton hotel, Chicago. 

April 7 -8- Meeting of the Alabama AP 
Broadcasters Association, Carriage Inn 
motor hotel, Huntsville. 
April 7 -13 -Third annual MIP -TV Interna- 
tional Television Program Market. Palais 
des Festivals, Cannes, France. For informa- 
tion contact Mr. Charles Michelson, 45 West 
45th St., New York 36. Telephone PLaza 
7 -0695. 

April 15- National convention of the east- 
ern section of the Intercollegiate Broadcast- 
ing System. Bronx campus of New York 
University, New York. 

April 15- 16- Annual national convention of 
the western section of the Intercollegiate 
Broadcasting System. University of Cali- 
fornia, Berkeley. 
April 17- 18- Program meeting sponsored by 
National Educational Television. Statler Hil- 
ton hotel, New York. 
April 18 -20 -Fifth instructional radio tle- 
vision conference sponsored by the instruc- 
tional division of the National Association 
of Education Broadcasters, the Electronics 
Industries Association and the Educational 
Media Council. New York. 
April 19- Educational Television Stations 
division meeting of the National Association 
of Educational Broadcasters. Statler Hilton 
hotel, New York. 
April 20- Peabody Awards Luncheon. Ho- 
tel Pierre, New York. 
April 20- 21- Annual spring meeting of Ore- 
gon Association of Broadcasters. Maverick 
hotel, Bend. 
April 20-23 - Annual spring meeting of 
Mississippi Broadcasters Association. Edge- 
water Beach hotel, Biloxi. 
April 21 -22-- Annual spring meeting of West 
Virginia Broadcasters Association. Holiday 
Inn, Huntington. 
April 24- 27 -32d national convention of 
the Audio Engineering Society. Hollywood 
Roosevelt hotel, Hollywood. 

MAY 

May 2- 3- Annual spring meeting of Mis. 
souri Broadcasters Association. Speaker[ 
include Sherril Taylor, vice president foi 
radio of National Association of Broadcast- 
ers. University of Missouri, Columbia. 
May 3 -7 -16th annual national convention 
of the American Women in Radio and Tele- 
vision. Marriott hotel, Atlanta. 

Indicates first or revised listing. 
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OPEN MIKE ® 

Coffee break 

EDITOR: Many, many thanks for the 
fine two -column -box story on our most 
recent Spot Television Industry Study - 
the one on coffee classification (BROAD- 
CASTING, Dec. 12). 

It was handled in a most interesting 
manner, and, as always happens after 
a story of this nature appears in BROAD- 
CASTING, our telephones started ringing 
and the requests for copies of the re- 
port poured in. . . -Robert L. Hut- 
ton Jr., vice presider!, Edward Petry & 

Co., New York. 

Calling all sheriffs 

EDITOR: May we have permission to 
reprint a news item appearing in 
BROADCASTING, Dec. 19, concerning an 
arson conviction based on a voice from 
a TV program? 

Rather than try to rewrite it or 
"dress it up," I'd prefer to reprint the 
item with credit to BROADCASTING if 
this meets with your approval. 

As one who only recently came to 
my present position as managing edi- 
tor of the nation's leading journal of 
law enforcement after almost a quarter 
of a century in broadcasting (radio 
and TV), I want to do whatever I can 
to promote a closer understanding be- 
tween law enforcement and the news 
media. 

There are many instances of one call- 
ing the other names purely because of 
a lack of understanding. 

Reprinting of the news item will also 
provide an opportunity to let our 22,- 
000 members know there is a journal 
of the electronic world, namely, the 
bible of broadcasters -BROADCASTING. 
-Truman Wairod, managing editor, 
The National Sheriff, National Sheriffs' 
Association, Washington. 

Spreading the word 

EDITOR: Would it be possible to re- 
print from time to time in our Sunday 
supplement, Iowa TV Magazine, arti- 
cles as they appear in BROADCAST- 

ING ?... 
My desire in making this request is 

to try to provide our readers, who in 
the 'aggregate are viewers of 27 tele- 
vision stations, material that is better 
and more significant than the customary 
fan -magazine [or] star -publicity stories 
.... -Ogden G. Dwight, editor, Iowa 
TV Magazine, Des Moines Register 
and Tribune, Des Moines, Iowa. 

(Permission has been granted for both re- 
quests.) 

.OF 
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IVIONDA A AYAEIYIO from ROBERT H. REIS, Needham, Harper & Steers, New York 

Radio puts charge in battery marketing 

Radio has provided a big pay -off for 
the Mallory Battery Co. The story: 

Needham, Harper & Steers a little 
over a year ago was appointed to handle 
advertising and product publicity for the 
Mallory Battery Co. Our assignment 
was two -fold: to introduce a relatively 
new product (Duracell batteries) and 
to project the company into the con- 
sumer market on a national scale. 

The battery company is a division of 
P. R. Mallory & Co., an old -line, estab- 
lished firm which has been making and 
selling electronic components exclusive- 
ly to industry for the past 50 years. 

Mallory had set out to establish a 
dominant position in the consumer mar- 
ket. We were aware that the goal would 
call for all our resources -in marketing, 
research, media, creativity, etc. But we 
knew that we had an excellent product 
to work with: Mallory's Duracell bat- 
teries (mercury and alkaline) are qual- 
ity items -high in performance and 
also higher in price than the popular 
zinc -carbon batteries but vastly superior 
in terms of longer service and greater 
dependability. 

Our emphasis was going to be on 
quality and high performance based on 
"the long distance power cell" theme 
that we had developed. 

Key Markets We decided to employ 
a market -by- market approach and to 
concentrate on five key markets in 
strategic locations across the country. 
Media use was divided about equally 
between spot radio and newspapers. 

Radio, we figured, would give us the 
kind of broad, low -cost coverage we 
were after -newspapers would provide 
the visual identification and recognition 
for the product itself. 

Weighing the results, we found that 
radio had done an outstanding job for 
us. A check of 1,000 consumers in the 
test markets before the campaign started 
revealed only about 10% had heard of 
Mallory and /or Duracell batteries. 

Six months after the campaign, in a 
recheck, 33 %, or more than triple the 
previous number, said they were aware 
of the company and its aroducts. And. 
of this number, more than 60% said 
they became aware of Mallory Duracell 
batteries from radio commercials. 

Similarly, we had made a pre - 
campaign survey among 700 retailers. 
From this group we also got about a 
10% awareness check. But six months 
later another check revealed that 46% 
knew about Mallory-with over 50% 
attributing it to radio. 

What made radio pay off so big? 

It's my feeling that credit should go 
to the total involvement we were able 
to develop with the 19 stations partici- 
pating in the campaign. Their coopera- 
tion was outstanding and was reflected 
in the merchandising -sales promotion 
support we received. 

Equally important, I think, was the 
fact that we visited every one of the 
five cities and talked personally with 
station managers and promotion person- 
nel. This on- the -scene activity enabled 
us to outline our plans in detail, sketch 
out our strategies, and establish a good 
working relationship at the local level. 

Not only did we visit with the radio 
stations and newspapers, but we also 
called on the trade to get its viewpoint 
and advice. We were able to assure the 
trade that we were in its market to stay, 
our advertising scheduled on a continu- 
ing and sustained basis throughout the 
year. 

Station Loyalty The fact that we 
would be on the air with a 52 -week 
schedule also impressed the radio sta- 
tions and helped develop station loyalty 
for our client and its products. At the 
same time, our commitment to a long- 
term schedule assured us of best time 
availabilities and, of course, built up 
continuity for the campaign. 

As a result of this heavy programing, 
the consumer was exposed to our ad- 
vertising message with a high degree of 
frequency -so much so that when he 
needed a replacement battery the 
chances were he'd get the Mallory sales 
pitch at some time within 48 hours of 
the time he was ready to buy. 

In further support of the advertising 
campaign, a "radio rally" publicity pro- 
gram was developed, built around the 
theme of "a transistor radio in every 
home" for use in time of emergency. 

A sweepstakes contest was also ar- 
ranged as part of the promotion, in 
which several hundred transistor radios 
were given away to lucky winners. In 
addition, two college youths were as- 
signed to call on the mayor in each of 
21 cities to obtain official support at 
the local level. 

Another promotion conducted this 
year in our five key markets was the 
"dollar an hour" contest. A transistor 
radio equipped with Duracell batteries 
was set to play continuously 24 hours 
around the clock -and the public was 
invited to guess the number of hours 
the transistor would play before the 
battery ran down. (Tests had showed 
that Duracell batteries were capable of 
performing for more than 1,000 hours.) 

Again we had excellent support from 
radio stations in each of the five cities. 
Contacts were made with personal calls 
and conferences, with station personnel 
working out all promotion and publicity 
angles. 

Expansion Based on the success of 
this year's program, our plans for 1967 
call for an expansion of the market -by- 
market strategy, backed by an increased 
budget. 

More recently, our agency has been 
appointed to handle the advertising for 
the Mallory Battery Co. of Canada, 
Ltd. Radio will undoubtedly come in 
for a substantial share of the Canadian 
advertising effort. 

And with good reason. 
Experience has shown that radio can 

be a powerful selling medium, and that 
coupled with total- involvement sales and 
promotional support of local stations, it 
can be a super selling medium. 

I'll take the grass roots operation 
every time. With it, half the battle is 
won. 

Robert H. Reis is vice president and senior 
director of Needham, Harper & Steers, 
New York. His background includes a stint 
as director of media and broadcast pro- 
graming, also at NH &S, and, prior to the 
merger of Needham, Louis & Brorby with 
Doherty, Clifford, Steers & Shenfield, Mr. 
Reis held the same position with DCS &S. 
Mr. Reis previously served as general man- 
ager, special projects division, United Art- 
ists Television. He has personally visited 
most marketing areas in the U. S. 
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Supertrain proposed by The Budd Co. will travel 160 ,1, 

Republic anticipates needs 
of drastically new 

mass transportation systems 
with modern steels 

Radically faster public transportation systems are 
among the most urgent needs of American society. 
Hundreds of miles of almost continuous metro- 
politan areas are rapidly becoming grand -scale 
traffic jams. 

To overcome these massive traffic jams, many 
major Republic customers are developing a variety 
of fantastically high -speed special systems for the 
future -on the ground, above the ground, and 
underground -on rails, cushions of air, and even 
in pneumatic tubes. 

Republic is aware that rapidly changing markets 
-like transportation -are creating rapidly changing 
problems and opportunities for customers. Basic 
suppliers, like Republic, must, for the national wel- 
fare, anticipate customer needs and build far in 
advance of demands to be able to meet the chang- 
ing metals requirements of the future. 

This STEELMARK of the American Steel Industry 
on a product assures you it is modern, versatile. 
economical Steel. Look for it on products you buy. 

That's why Republic Steel Corporation is investing 
hundreds of millions of dollars in new and improved 
facilities. These funds are available as internally 
generated cash and as bank loans which have been 
or may be extended to us by financial institutions. 
But these huge sums are available to us only be- 
cause we have conducted our business profitably 
in the past. They are further evidence that indus- 
trial profits, resulting from efficient operation, 
aggressive research, and alert management, serve 
the needs of the whole nation and provide the 
sinews for its growth. 

You Can Take the Pulse of Progress at 

REPUBLIC STEEL 
CLEVELAND, OHIO 44101 
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The Communicana Group 
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appoint 
Blair Television 
effective December 5,1966 
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New giant in broadcasting 
ABC -ITT merger squeaks through FCC to create 

biggest corporation in networking; dissents 

are sharp, and there's flak from critics on Hill 

By vote of the FCC last week, ABC 
was transformed from a network forced 
to scramble to stay in sight of its com- 
petitors, CBS and NBC, into one with 
the financial resources to compete with 
them on equal terms. When the merger 
is completed, ABC will be part of a 
corporation bigger than the parent of 
either of its rival networks. 

The vote- 4 -to -3 -was taken on an 
order approving the merger of ABC 
into the International Telephone & Tele- 
graph Corp., one of the giants of the 
communications industry, in the largest 
transfer ever to go before the commis- 
sion. 

But the action, while paving the way 
for consummation of the merger on 
which the two companies had reached 

agreement last year (BROADCASTING, 
Dec. 13, 1965), doesn't end the con- 
troversy that has blown up over the 
proceeding. 

Several members of Congress who 
have been urging the commission to 
delay action until Congress convenes 
criticized the commission's action. And 
one of them, Senator Wayne Morse 
(D- Ore.), asked the Senate Small Busi- 
ness Committee, of which he is a mem- 
ber, to investigate the commission's 
handling of the case (see story page 
24). 

In addition, the strong language of 
the dissenting statements -particularly 
that of Commissioner Nicholas John - 
son-is likely to rankle members of 
the majority for a long time to come. 

"The majority's treatment of this case, 
in my judgment, makes a mockery of 
the public responsibility of a regula- 
tory commission that is perhaps un- 
paralleled in the history of American 
administrative processes," Commissioner 
Johnson said. 

"From the outset, the outcome of 
this case has been a foregone conclu- 
sion," he added. He also said the 
majority opinion leads one "to ask if 
they even believed the merits relevant 
to their decision." It's understood that 
the published text is a "toned- down" 
version of the original draft that Com- 
missioner Johnson circulated among his 
colleagues. 

Commissioner Robert T. Bartley, in 
a separate statement, labelled the hear- 

Two at the top of a new corporate team 
Broadcasting has a new Mr. Big, 

and his name is Harold S. Geneen. 
He is chairman and president of In- 
ternational Telephone & Telegraph 
Corp., whose acquisition of ABC 
was approved by the FCC last week. 
Leonard H. Goldenson, president of 
ABC before the merger, stays on 
as head of ITT's newest wholly 
owned subsidiary. 

Under the merger agreement, ABC 
will operate as a "substantially au- 
tonomous unit under substantially 
the same charter and by- laws" as the 
independent corporation. 

It also provides for interlocking 
boards of directors. Mr. Geneen 
along with Hart Perry, executive 
vice president- finance and treasurer 
of ITT, will sit on the ABC board, 
while Mr. Goldenson, Simon B. 
Siegel, executive vice president of 
ABC and two other ABC directors 
not yet named will sit on the ITT 

Mr. Goldenson (I) and Mr. Geneen 

board of directors. 
In addition, Mr. Goldenson and 

the two ABC directors still to be 
named will be named to the execu- 

tive committee of ITT's board. The 
contract assures ABC representation 
on the parent board and executive 
committee for at least three years. 
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NEW GIANT IN BROADCASTING continued 

ing that was held on the case -an un- 
usual two -day oral hearing at which 
the commissioners questioned the prin- 
cipals in the case and their representa- 
tives- "legally defective." He also 
called on Congress to define national 
policy on licensing broadcast stations 
to "corporate conglomerates" like ITT. 

Cox Holding His Fire The third dis- 
senter, Kenneth A. Cox, said only that 
he concurs substantially in the views of 
Commissioners Bartley and Johnson 
and will issue a statement of his posi- 
tion on the case at a later date. 

The majority was composed of Chair- 
man Rosel H. Hyde and Commissioners 
Lee Loevinger, Robert E. Lee and 
James J. Wadsworth. They said the 
merger would provide ABC- histori- 
cally the third network -with the eco- 
nomic muscle it needs to compete with 
CBS and NBC and, therefore, would 
enhance rather than diminish competi- 
tion in the communications field. 

The majority also saw the merger 
resulting in two more benefits: With a 
sounder financial base, the majority 
said, ABC will be able to improve its 
programing service; expanded news and 
public affairs services were forecast. 
And UHF broadcasting will be aided, 
both through "programing improve- 

ments" that can be expected to 
strengthen ABC's UHF affiliates, and 
through ITT's declared interest in ad- 
vancing UHF technology. 

Harold S. Geneen, chairman and 
president of ITT, and Leonard Golden- 
son, president of ABC, issued state- 
ments expressing pleasure with the 
commission action. "We shall do our 
utmost," said Mr. Goldenson, "now 
and in the future, to live up to the vote 
of confidence given to us by the major- 
ity of the commission. We believe the 
merger will make it possible for ABC, 
in the public interest, to bring to the 
people of the nation the best of pro- 
graming in entertainment, in sports 
and in news and public information." 

Mr. Geneen said the companies can 
now "move forward to complete the 
merger ..." This is not scheduled to 
occur before the expiration of a 30- 
day period beginning on the date of the 
commission decision, Wednesday, Dec. 
21. 

Justice Letter The way for com- 
mission action was cleared Tuesday 
evening with the receipt of a letter from 
the Justice Department stating that it 
would not attempt to block the merger. 
Donald F. Turner, chief of the depart- 
ment's antitrust division, said that 

A rise in individual fortunes 

Since last December when the 
news of ABC's merger with ITT 
was first reported, ABC stock has 
moved upward in price with a clos- 
ing 863 the New York Stock Ex- 
change on Thursday, Dec. 22, the 
day after the FCC announced its de- 
cision to allow the combination. 

During this period, major ABC 
stockholders have, of course, been 
the recipients of handsome gains. 

Before the ABC -ITT, talks were 
acknowledged, ABC stood at 54. On 
Dec. 1, 1965, the day the merger 
plans were confirmed, ABC moved 
up eight points to 62. On Dec. 9, 
1965, the day the merger plans were 
announced officially, ABC stock 
reached 74. 

To the upper echelon of ABC 
management, the increment has been 
substantial. 

As of March 1, according to 
ABC's proxy statement announcing 
its annual stockholders meeting, 
these were the holdings of top man- 
agement: 

Leonard H. Goldenson, president 
97,061 common shares; Simon B. 

Siegel, executive vice president, 18.- 
937 shares; Everett H. Erlick, vice 
president and general counsel, 107 
shares, and Thomas W. Moore, pres- 
ident of ABC -TV, 8,659. 

Messrs. Siegel, Erlick and Moore 
also hold options, at $60 per share, 
for 10,000, 5,000 and 8,500 re- 
spectively. In addition, Mr. Erlick 
holds an option for 7,959 shares at 
$43.309 a share. 

The increment between Thurs- 
day's value and the pre merger price 
of 54 amounts to $3,142,835 for Mr. 
Goldenson, $876,980 for Mr. Siegel, 
$478,127 for Mr. Erlick, and $504,- 
608 for Mr. Moore. 

Under the agreement between ITT 
and ABC, Mr. Goldenson continues 
as president of ABC at an annual 
salary of $125,000, Mr. Siegel as 
executive vice president at $100,000, 
Mr. Erlick as vice president and 
general counsel at $65,000 and Mr. 
Moore as president of ABC -TV at 
$72,500. All also are given rights 
in deferred compensation and pen- 
sion. Mr. Goldenson and Mr. Siegel 
also receive options on ITT stock. 

22 (LEAD STORY) 

although anticompetitive consequences 
may flow from the merger, the possibili- 
ties of such consequences "are too 
speculative to warrant action by the de- 
partment" (see page 27). 

Commissioners Bartley and Johnson 
chided their colleagues for what they 
characterized as undue haste in acting 
on the merger Wednesday. Commis- 
sioner Bartley said the commission had 
"rushed into approval" of the proposal 
with no more than superficial attention 
to the Turner letter. 

Commissioner Johnson, w'-o submit- 
ted his views in an 85 -page (including a 
13 -page introduction) statement, said 
he was "simply stunned and bewildered 
that the majority of this commission 
could receive such a letter after 6 p.m. 
one evening and resolve a case of this 
magnitude before 10 a.m. the next 
morning." 

Actually, although the commissioners 
were explicit Wednesday morning as 
to their intentions in the case, Chair- 
man Hyde didn't call for a vote until 
mid- afternoon, after what was said to 
have been several hours of heated de- 
bate. Officials also pointed out that 
the commission had had the matter un- 
der consideration since March, when 
the applications for transfer and assign- 
ment were filed, and had been prodding 
Justice periodically for its views ever 
since. 

A majority of the commission had 
been prepared to act weeks ago, but 
held off only because of a request from 
Mr. Turner early in November that 
the commission defer action until his 
division had completed a study of the 
antitrust aspects of the case. Thus, 
when the letter was received- contain- 
ing the message that Justice saw no 
basis on which to seek injunction against 
the merger -the effect on the commis- 
sion was like releasing a spring. 

The majority, in a swift drafting job, 
included in the order which had al- 
ready been drafted several passages 
disposing of the points raised by the de- 
partment. It noted that it had already 
considered matters discussed in the letter 
and had concluded on the basis of 
its own experience and expertise that 
the merger would enhance rather than 
lessen competition and, in addition. 
"serve the public interest and the pur- 
pose of the Communications Act." 

Long Consideration One observer 
close to the case said the speed of the 
commission's action should not be sur- 
prising. "Once Justice said it had no 
grounds for action, the commission was 
ready to pass on matters under its 
jurisdiction. It had been considering 
this case for a year, and it's supposed 
to be the expert; if they hadn't been 
prepared to move, that really would 
have been grounds for concern." 

(In a puzzling development Thurs- 
day, however, a Justice Department 
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FCC approval brings market reaction to ABC -ITT merger 
ABC stock took a moderate hop 

upward last week on news of FCC 
approval of its merger with ITT. 

ABC shares closed at 85 on 
Wednesday, the day of approval. 
Trading in the company's shares that 
day was suspended on the New York 
Stock Exchange until the final bell 
when a 17,800 share block crossed 
the tape at 85, up 43/4 points. 

Actually that large block repre- 
sented a number of smaller buy and 

sell orders that had been held up 
until the moment before the ex- 
change closed. 

By merger terms -and based on 
1TT's Thursday price of 753/4-each 
share of ABC would be worth 91, 
about 6% above ABC's Thursday 
price of 863/4. The difference rep- 
resented the slim chance the merger 
might be upset and the time required 
to close the deal. 

Last week's closing prices, net 

changes and volumes traded for 
ABC common stock: 

Volume Close Change 
Mon. 8,600 82% 

-21 Tues. 7,400 80% 
Wed. 17,800 85 +4% 
Thur. 59,200 86% +13iá 
For ITT common: 

Volume Close Change 
Mon. 23,900 7734 +3/a 
Tues. 5,600 76% -11 
Wed. 22,500 76% No change 
Thurs. 10,300 75 %/s -3/a 

spokesman said the case was still under 
investigation, presumably in connection 
with possible antitrust law violations. 
The spokesman declined to elaborate, 
but said only that he had been in- 
structed by his superiors to make the 
statement in response to a number of 
calls the department had received on 
the case since the commission's deci- 
sion.) 

The merger results in the emergence 
on the broadcasting scene of a con- 
glomerate company with worldwide 
holdings having combined assets of 
some $2.3 billion -which makes it the 
20th largest corporation in the country. 
ITT alone, with assets of some $2 bil- 
lion as of Dec. 31, 1965, was ranked 
30th. 

It will be the largest of the three 
network- owning companies. RCA, par- 
ent of NBC, had assets of $1.269 billion 
as of Dec. 31, 1965, and CBS $469 mil- 
lion. In terms of revenues, ITT and 
ABC combined last year had $2.259 
billion, compared with $2.057 billion 
for RCA and $700 million for CBS. 

Compared to such figures, those of 
ABC's last year look puny. ABC's 
total assets were $263 million, and its 
revenues, $476 million. It was against 
the background of these figures that 
the commission said the merger would 
enable ABC to compete with NBC and 
CBS on more equal terms. In this 
connection the majority also cited 
ABC's stated need of $140 million for 
conversion of equipment to color 
broadcasting, for purchasing and equip- 
ping new studio complexes and for 
meeting soaring programing costs. The 
majority also pointed out that the ABC 
television network lost money over the 
last three years while NBC and CBS 
showed profits. (ABC's owned stations, 
however, have been profitable.) 

"In the absence of the financial as- 
sistance that it will receive from the 
proposed merger," the FCC majority 
said, "it appears that ABC will be at 
a substantial competitive disadvantage 
and will be handicapped in its efforts 
to provide the programs and services 
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to the public that it seeks to provide." 
The majority noted that Mr. Geneen 
committed ITT to providing ABC with 
up to $50 million in capital over the 
next three years. 

Dissenters Commissioners Johnson 
and Bartley, however, disputed the 
majority both on the question of corn - 
petition and on ABC's need for ITT 
assistance. With ABC on a par with 
the other networks, Commissioner 
Johnson said, "what little price com- 
petition" that presently exists among 
the networks would disappear. Further- 
more, he said, the merger would re- 
move ITT as a potential owner of a 
new network and would make more 
difficult the entry into the business of 
a fourth network. 

Both Commissioners Bartley and 
Johnson also saw ABC in good financial 
condition, able to get along without 
ITT. Commissioner Bartley said that 
there "is no persuasive showing that 
ABC, with a working capital of $90 
million in 1965, could not secure an 
additional $50 million over a three - 
year period through other means" - 
possibly a merger with a company 
which doesn't pose the same problems 
as ITT, or through stock issue, deben- 
tures or another loan. 

The two commissioners said the net- 
work's chief difficulty in catching up 
with CBS and NBC is lack of affiliates 
in the major markets -and the merger, 
they said, won't solve that problem. 

Technically, all that was before the 
commission were applications for the 
transfer of ABC's six AM, six FM and 
five TV stations. But what was in- 
volved, also, were ABC's television net- 
work of 138 primary affiliates and 132 
secondary affiliates, and its radio net- 
work of 348 basic affiliates, as well as 
a variety of other holdings, including 
400 theaters, a record company (ABC - 
Paramount Records Inc.), three farm 
newspapers, and a TV -film distribution 
company (see details page 28). 

This organization will be geared in- 
to a corporation with more than 105 
principal divisions and subsidiaries 

around the world making and selling 
telecommunications equipment, opera- 
ting telephone companies and interna- 
tional common carriers and, recently 
running a rent -a -car company (Avis). 

The sheer size and diversity of ITT, 
particularly in view of its considerable 
foreign holdings-60% of its revenues 
are earned abroad -constituted a ma- 
jor cause of concern among those 
opposed to the merger. Members of 
Congress as well as the dissenting 
commissioners expressed doubt that 
ABC News could operate independently 
of the business interests of ITT, at 
home and abroad. 

Size No Drawback The majority 
expressed no fear so far as the merged 
company's size is concerned. 

Although the merger will help ABC 
increase its share of national television 
revenues, the majority said, there is 
"no visible prospect that it would en- 
able ABC to dominate the market." 
Besides, the majority added, "televi- 
sion networks exist in a world of eco- 
nomic giants. The largest television 
advertiser [Procter & Gamble] spends 
almost as much annually on television 
advertising" as ABC Television network 
takes in during a year. (The network 
averaged $232.7 million annually over 
the 1962 -65 period). 

The majority also said it is placing 
reliance on the statements of ITT and 
ABC officials in concluding that ABC 
News could be insulated from the other 
business interests of ITT. Messrs. 
Geneen and Goldenson have repeated- 
ly stated that the news operation would 
be autonomous within ABC, which it- 
self is to be a wholly owned subsidiary 
of ITT. However, the majority added 
that the matter "will receive our con- 
tinuing scrutiny for any indication that 
our reliance upon the assurances and 
safeguards ... was not warranted." 

Commissioner Johnson made clear 
he remains unconvinced by the protes- 
tations of the ITT and ABC officials. 
Reliance cannot be placed "on assur- 
ances, albeit sincere, of interested 
parties who may be gone tomorrow," 
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NEW GIANT IN BROADCASTING continued 

he said. He added that the kinds of de- 
cision which the merger "will encour- 
age are not susceptible to scrutiny even 
by the most vigilant agency. And the 
Federal Communications Commission," 
he added, "has the well -earned repu- 
tation of being less than a vigilant 
agency." 

One aspect of the proceeding that 
the majority discussed at length -and 
one that any congressional hearing on 
the merger is likely to focus on -was 
the procedure used in considering the 
case. 

Members of Congress who have criti- 
cized the commission for not holding 
a full -dress evidentiary hearing re- 
ceived considerable support from the 
dissenting statements of Commissioners 
Bartley and Johnson. Commissioner 
Bartley said the commission violated 
the Communications Act provision re- 
quiring a full hearing in the event that 
the commission cannot determine that 
a grant of an application would be in 
the public interest. 

And Commissioner Johnson, who had 
voted for the oral hearing in which the 
commissioners presided denounced the 
manner in which it was conducted. He 
said that it was only through the ques- 
tioning of three commissioners (pre- 
sumably those now in the minority) 
that the hearing was extended to "a 
scant two days." He also said that one 
commissioner's questioning [he pre- 
sumably had Commissioner Loevinger 
in mind] was directed principally to- 
ward discrediting an FCC staff mem- 
ber, and assisting ITT counsel's effort 
to demonstrate the absence of any pos- 
sible antitrust implications of the merg- 
er." 

`Absence' He said the "most notable 
peculiarity of the 'oral hearing' was 
the total absence of any party what- 
soever representing the public." 

The commission majority, however, 
defended the procedure as "extraordi- 
narily painstaking and thorough and 
the most adequate in the circumstances 
of this case that our ingenuity could 
devise." 

The majority said it decided against 
"a laborious and time -consuming hear- 
ing" because there was no substantial 
question of fact involved, and, despite 
the wide publicity given the case, no 
adversary party. The majority also said 
that "voluminous data" was already 
available in the formal documentation 
accompanying the applications and in 
the staff's analysis of the submissions. 

"What was needed was not a hearing 
record of factual data already available 
to us, but an effective means for critical 
review of its legal and policy implica- 
tions," the maority said. 

Accordingly, the commission decided 
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against a conventional hearing that 
would question the principals and their 
representatives. 

None Came It also invited anyone 
with objections to come forward. "None 
did," the majority noted, and added: 
The invitation to "any party" wishing to 
offer evidence to do so went "consider- 
ably beyond the normal commission 
procedure in inviting and permitting. 
intervention without requiring any 
showing of standing." 

What the majority described as "an- 
other departure from routine practice" 
was assigning to a staff member the job 
of making an independent determina- 
tion and public presentation of all ques- 
tions of law and policy involved in the 
case. The majority said this afforded 
"maximum opportunity for considera- 
tion of every pertinent fact. 

VHF Limit Almost lost sight of in 
the attention given the broader implica- 
tions of the merger was the fact that 
the commission's action involved the 
first application of the policy requir- 
ing hearings on applications which 
would result in an individual acquiring 
more than three TV stations (or more 
than two VHF's) in the top 50 markets. 

The commission majority said the 
policy applies to the merger proposal, 
which involves five VHF stations in the 
top 10 markets. "We believe that the 
requirement for a hearing . .. has been 
satisfied by the procedures herein," the 
majority said. The commission has 
granted exceptions to the policy in the 
only four other cases in which it has 
come into play since being enunciated 
on June 21, 1965. 

One possible obstacle to consumma- 
tion of the historic merger loomed un- 
expectedly Thursday, but was quickly 
removed, at least temporarily. Hubbard 
Broadcasting Co., which is engaged in 
a 25- year -old dispute with ABC con- 
cerning the 770 kc frequency which 
Hubbard's KOB Albuquerque, N. M., 
shares with WABC New York, asked the 
U. S. Court of Appeals in Washington 
to stay the effect of the commission's 
order approving the merger. Hubbard 
said it intends to appeal the commis- 
sion's order. 

Hubbard has filed an application for 
WABC's facilities in competition with 
ABC's renewal application, and con- 
tends that the merger would deny it the 
opportunity of competing with ABC as 
it now exists. Hubbard went into court 
after the commission, in its order, re- 
jected Hubbard's request that it deny 
the WABC assignment. The commission 
said it was approving the assignment 
without prejudice to Hubbard's rights 
or to the issues in the case. 

However, Hubbard withdrew his re- 
quest for a stay on Friday, after being 

assured by lawyers for the parties that 
the merger would not be consummated 
for 30 days. This would afford time for 
the filing of an appeal and of a petition 
for stay pending a decision on the ap- 
peal. 

But there was speculation that the is- 
sue would be settled out of court. Ob- 
servers felt that ITT might be more will- 
ing to compromise the old dispute than 
ABC had been, particularly if the con- 
troversy threatens to hold up a closing 
on the merger. At issue is KOB's re- 
quest that wABC's I -A station protect 
its signal at night. 

The merger agreement provides for a 
stock transfer and thus no precise dollar 
value, but based on Thursday's closing 
price of ITT stock of 757/x, holders of 
ABC's 4,681,896 would receive ITT 
shares valued at about $406,349,010. 
The merger agreement calls for ABC 
stockholders to receive .5719 of a share 
of ITT common and .5719 of convert- 
ible preference stock for each share of 
ABC common. 

Senate critics 
threaten probe 
Morse leads attack 

on FCC approval 

of ABC -ITT merger 

Congressional critics of the way the 
FCC has handled the merger of ABC 
and International Telephone & Tele- 
graph Corp. immediately protested the 
commission's approval of the union 
last week, and the angry reaction in- 
dicated the last has not been heard 
from the small but determined band of 
lawmakers. 

Charges of subservience to the in- 
dustry, disregard for the public, political 
coverups and lack of diligence reverbe- 
rated around the Capitol hours after 
word came that the FCC had decided 
in favor of the marriage Wednesday. 

In the most vehement challenge, 
Senator Wayne Morse (D -Ore.) quickly 
requested a "thorough congressional 
investigation" by the Senate Small Busi- 
ness Committee, of which he is a mem- 
ber. He went on to say the "precipitate 
action by the FCC on the most impor- 
tant merger ever to come before it has 
not served the public interest. It can 
only suggest," he continued, "that the 
bigger the corporate interest, the fewer 
the questions, and the faster the FCC 
moves to oblige it. Surely no small - 
scale merger of local stations would 
have been handled with so little inquiry 
and so much disregard for normal FCC 
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Coley Augustine, WIIC -TV Director of Public 
Relations and Promotion, discusses the de- 
velopment of historic Point State Park with 
Pittsburgh Mayor, Joseph M. Barr. 

no smoke. 
plenty of fire. 
Pittsburgh used to be called 
the Smoky City. No more! A 
fantastically successful smoke 
control program is only part of 
Pittsburgh's world- famous ren- 
aissance. 
Another part is WIIC -TV 11, 

Pittsburgh's =1 color station. 
No smoke screen. Just fired -up 
audience enthusiasm. Check 
top spot avails with General 
Sales Manager Roger Rice or 
your Petry -TV man. 

Get your 

Pittsburghers on 

1;t FULL COLOR WI/C-71,11 j 
Basic NBC Television Affiliate 

Coo Broadcasting Corporanon slattons W IIC.TV, Pittsburgh; WSB AMFMTV, Atlanta; WHIO AM-FM-TV, Dayton; WSOC AMFMTV, Charlotte; WIOD AM-FM, Miami; KTVU, Son Frunci&caOokiand 
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A bonus for `Television' subscribers 

A comprehensive directory of 
community antenna television sys- 
tems is in preparation by the staff of 
Broadcasting Publications Inc. and 
will be published in Television maga- 
zine. The issue of Television con- 
taining the CATV directory will be 
distributed to all of the magazine's 
subscribers at no extra charge. 

The directory is being compiled 
from reports on file at the FCC. Un- 
der the FCC's new CATV rules, all 
cable systems must submit detailed 
information on their operations. 

The Television directory will list 
for all CATV systems in the U.S. the 
following data: location; name of 
system; address; principal officers and 
stockholders; population of commu- 
nity served; number of subscribers; 
date the system was started; channel 

capacity; television stations carried 
on the system, together with their 
originating channel number, the 
channel of their CATV carriage, and 
method of pickup (microwave or off 
the air); nature of additional services 
provided by the CATV and time per 
week devoted to each. 

In addition the Television direc- 
tory will include a complete list of 
multiple CATV owners and of 
CATV owners who also have inter- 
ests in radio or television broadcast- 
ing and in microwave services. 

The Television directory is being 
compiled by the same staff experts 
who prepare the editorial content of 
the BROADCASTING YEARBOOK and 
BROADCASTING magazine. The CATV 
directory will appear in an early is- 
sue of Television. 

procedures." 
Competency Questioned Noting the 

strong minority views on the FCC de- 
cision, Senator Morse said the dissent 
by the three commissioners "should 
cause the American people grave con- 
cern as to the judicial competency of 
the majority of the commission." He 
also criticized the Justice Department's 
part in the case, saying: "I am satisfied 
that the political history of this case 
emits an offensive odor which the De- 
partment of Justice has tried to deodor- 
ize." He was referring to charges he 
recalled the week before (BROADCAST- 
ING, Dec. 19) alleging that ITT had 
made political contributions in violation 
of federal statutes. 

He also charged that in the past 
"the FCC lost the confidence of the 
public by its easy compliance with in- 
dustry demands and the failure of 
Congress to exercise appropriate super- 
vision over one of its agents. I hope 
Congress will not again allow the FCC 
to fall to such low estate by allowing 
the public airways to be disposed of 
with only cursory and superficial in- 
vestigation," he concluded. 

He was joined in his indictment 
of the FCC by Senator Gaylord Nelson 
(D- Wis.), who is also a member of the 
Small Business Committee and has also 
kept up a steady flow of statements 
urging the commission to look further 
in the ITT-ABC transaction. Senator 
Nelson said he was "shocked and 
saddened" by Wednesday's commission 
action. He added he had been reluctant 
to judge the merits of the merger and 
had limited himself to raising questions 
concerning public interest in the past 
because he felt the FCC would handle 
the case fairly. But he noted that three 
of the commissioners had leveled 
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serious charges concerning the handling 
of the merger. 

Dissents Noted He said it was 
incredible the commission should be so 
bitterly divided on fundamental pro- 
cedures. In view of the magnitude of 
the merger, he said, the commission 
would have been expected to proceed 
slowly and deliberately. But instead "a 
one -vote majority of the commission 
elected to rani this case through without 
even satisfying the procedural objec- 
tions of three FCC members. 

"The willingness and ability of the 
FCC to consider the public interest in 
such cases has been thrown open to 
serious question," he concluded. "It 
would appear that this is just another 
regulatory agency that has become the 
willing tool of the industry it is sup- 
posed to regulate." 

The other member of the Senate trio 
of critics, Senator Philip A. Hart 
(D- Mich.), chairman of the Antitrust 
and Monopoly Subcommittee, said it 
was "particularly disturbing to learn 
that the commission majority was un- 
willing to take time to study closely the 
many serious public interest questions 
raised by the Department of Justice." 
He said he hoped the department would 
re- examine the matter and consider 
carefully whether court action is war- 
ranted. He added it was inconceivable 
that an agency could approve such an 
important merger after a proceeding 
labelled as an "unprecedented, bob- 
tailed oral hearing," by one of its 
members (Nicholas Johnson). 

Shortly before the announcement of 
the FCC merger approval, Representa- 
tive Silvio O. Conte (R- Mass.) of the 
House Small Business Committee, be- 
came the first in the House to publicly 

criticize the handling of the case. He 
urged the FCC to schedule additional 
hearings. No matter how well- inten- 
tioned the September hearing was, he 
said, it "exhibited an indifference" to 
the public to be served. He said the 
record to date has not upheld whether 
the public interest, convenience and 
necessity will be served by either ap- 
proval or disapproval of the merger. 
He said that thanks only to the senators, 
minority commissioners and the press 
has testimony critical to the issue been 
made part of the unofficial public rec- 
ord. He noted such issues as the com- 
petitive aspects of the merger, the 
impact of ITT's far -flung foreign in- 
terests, and ITT officials' membership 
in the President's Club were unan- 
swered questions needing an answer. 

Charges Renewed Also in advance 
of the FCC approval was a previous 
statement by Senator Morse in which 
he urged the commission to consider 
charges made in 1964 during the course 
of the Bobby Baker controversy assert- 
ing ITT had reimbursed top officers 
ordered to make contributions to po- 
litical campaigns in 1960. Senator 
Morse said that although the Justice 
Department found no illegal campaign 
activity and a grand jury took no action 
(BROADCASTING, Dec. 19), the FCC or 
Congress had an obligation to consider 
the charges. He also noted that since 
the FCC had not asked to see the 
charges, he was making them public. 

The document contained observa- 
tions of J. T. Naylor, former vice 
president of ITT. He said he was told 
to contribute $1,200 to the "Texas 
Business and Professional Men's Com- 
mittee for Johnson for Vice President." 
He was told top officers of the firm had 
been advised to contribute to "butter 
both sides so we'll be in a good position 
whoever wins." He was informed the 
program was "very important to po- 
litical protection and business develop- 
ment," and that his personal contribu- 
tion would be reimbursed by the com- 
pany through adjustment in Mr. Naylor's 
expense account. He said the check was 
then handed to Bobby Baker, former 
Senate majority secretary, who, he re- 
calls, was described to him as "John- 
son's man and Washington representa- 
tive of the Johnson Committee." 

It is unlawful for corporations to 
make direct financial contributions to 
political campaigns. It is also illegal 
for any person or firm doing business 
with the federal government to make, 
promise or solicit political contributions. 

Mr. Naylor quit his post with ITT 
after the incident. The Justice Depart- 
ment earlier last week said it had found 
no evidence to support the allegation. 
An ITT official, who Mr. Naylor said 
asked for his contribution, branded the 
accusation as false, and said he had 
never solicited campaign funds. 
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FCC gets Justice 
go -ahead 
Commission acts quickly 

after receipt of letter 

from antitrust chief 

The possibilities of anticompetitive 
consequences exist and the FCC should 
consider them. But the Justice Depart - 
ment-at present -finds the possibilities 
so speculative that it does not contem- 
plate an effort to block the merger. 

That, in essence, is the Justice De- 
partment's view of the merger of In- 
ternational Telephone & Telegraph 
Corp. and ABC. 

The department's position was out- 
lined to the FCC in a letter which, 
among other things, suggested that - 
but for the merger -1TT might have 
entered broadcasting through the crea- 
tion of a new CATV or broadcasting 
network. 

The letter, written by Donald F. 
Turner, chief of the department's anti- 
trust division, was delivered to the com- 
mission after the close of business on 
Tuesday. Less than 24 hours later, the 
commission acted on the applications 
providing for assignment of the net- 
work's 17 AM, FM and TV licenses 
to ITT. 

In its file when the commission acted 
was a letter from Marcus Cohn, counse 

ITT's $7 million in CATV 

The reference to ITT's $7 mil- 
lion investment in CATV, made 
by Donald F. Turner, Department 
of Justice antitrust chief, in his 
letter to the FCC refers to ITT's 
subsidiary, Federal Electric Corp., 
a company spokesman said last 
week. Federal has interests, some 
substantial, in eight CATV sys- 
tems- Brownsville, McAllen and 
Mission -Phar, all Texas; Oswego, 
N. Y.; Hammonton and Vineland, 
both New Jersey; Seattle, Wash., 
and San Juan, P. R. 

The Texas and New Jersey sys- 
tems are owned by multiple CATV 
owners -Southwest CATV Inc. 
and Garden State TV Cable 
Corp. respectively. 

These interests, it was explained. 
stem from Federal's financing of 
these systems, including stock 
holdings as payment for the com- 
pany's construction of these cable 
systems. 
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for ITT, challenging the accuracy of 
Mr. Turner's major assertions. Mr. 
Cohn's letter was filed at noon Wednes- 
day. 

The commission itself commented 
swiftly on the letter. The majority in 
its decision said it had considered the 
factors mentioned in the letter but had 
concluded that the merger would en- 
hance rather than lessen competition. 
The dissenting commissioners, how- 
ever, took a contrary view. 

Long Wait The commission major- 
ity, which had been ready to act for 
months, had been holding off since Nov. 
3 when Mr. Turner asked the commis- 
sion to defer action pending completion 
of a study by his staff of the anticom- 
petitive aspects of the case. Justice had 
been kept informed since the applica- 
tions for assignment were filed last 
March (BROADCASTING, April 4). 

Mr. Turner indicated the department 
was concerned chiefly with the merger 
resulting in a diminution of independent 
ITT activities in broadcasting as well as 
"in CATV and other fields competitive 
with broadcasting," and in the develop- 
ment of technology that might open the 
broadcasting field to others. 

He also questioned the validity of the 
claim made by the applicants that 
ABC needs ITT's financial support to 
compete successfully with CBS and 
NBC. 

"So far as we are aware," Mr. Turner 
said, "the commission has not had 
before it" information on those matters. 
But, he added, "because of uncertainties 
inherent in predicting developments . . . 

we cannot conclude on the basis of 
the facts presently available to us" that 
a suit to block the merger should be 
filed. 

"We suggest, however," said Mr. 
Turner, "that these anticompetitive pos- 
sibilities warrant serious consideration 
by the commission in its pending pro- 
ceeding since in applying the public 
interest standards of the Communica- 
tions Act, the commission is obliged to 
consider the competitive aspects along 
other public interest issues." 

Mr. Cohn, like the commission ma- 
jority, said the Turner letter contained 
nothing new. ITT's interest in CATV 
was discussed during the two -day oral 
argument the commission held on the 
merger in September, he noted. He also 
said the commission is well aware of 
the technological developments which 
are taking place in the various com- 
munications fields. The information, 
he added, has been filed in innumerable 
commission proceedings, and was re- 
ferred to in the September hearing. 

And over the past decade, Mr. Cohn 
said, ABC has frequently told the com- 
mission and Congress its views concern- 
ing the allocation of television channels 
and the effect those and related develop- 
ments would have on ABC's "pros- 

We get 
channel 
you 
can't g 
anywhe 
else. 

t 
e 

TELEVISION 

In January. Salvador Dali on the tube; 
are viewers ready for this trip? The 
growing importance to advertisers of 
the mushrooming young -adult audi- 
ence. A guided tour of the networks' 
executive suites. Hertz talks back to 
Avis's "We try harder" campaign in 
the TV battle of the year. How the 
networks cover Washington, the news 
capital of the world. Call or write 
Television Magazine, 1735 DeSales 
Street, N.W., Washington. D. C. 
20036. (202) 638 -1022. Or bureaus in 
New York, Chicago. Hollywood. 
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The pieces of a new ABC -ITT 
The merger of ABC and ITT 

joins a relatively specialized compa- 
ny that is principally interested in 
broadcasting and movie exhibition 
with a broadly diversified corpora- 
tion that is engaged in many kinds 
of enterprise, though heavily ori- 
ented toward communications and 
electronics, throughout the world. 

ABC owns a string of valuable 
radio and television stations: WABC- 
AM-FM-TV New York, WLS -AM -FM 
Chicago, WBKB -TV Chicago, IWO- 
AM-FM-TV San Francisco, KARC -AM- 
FM-TV Los Angeles, WXYZ- AM -FM- 
TV Detroit and KQV -AM -FM Pitts- 
burgh. 

The ABC television network com- 
prises 138 primary affiliates cover- 
ing, according to ABC's calculations, 
93% of all U. S. television homes. 
It has secondary affiliations with 
other stations that extend its cover- 
age. 

The ABC radio network has 348 
basic affiliates. 

The company owns some 400 mo- 
tion- picture theaters, concentrated 
mostly in southern and midwestern 
states. 

ABC is in the phonograph record 
business with ABC -Paramount Rec- 
ords Inc. and subsidiaries which 
produce under the labels ABC -Para- 
mount, ABC, Impulse, Apt, Com- 
mand, Grand Award, Westminster, 
Music Guild and Whitehall. 

It owns Prairie Farmer, Wallaces 
Farmer and the Wisconsin Agri- 
culturist, farm publications primari- 
ly distributed in the Midwest. ABC 
subsidiaries operate two Florida tour- 
ist centers, Weeki Wachee Spring 
and Silver Springs. 

ABC Films Inc., a subsidiary, dis- 
tributes film programs to television 

stations in this country and abroad. 
ABC International acts as purchas- 
ing and sales representative for a 
group of foreign television stations 
and holds minority interests in a 
number of foreign television enter- 
prises. 

ABC and Madison Square Gar- 
den Corp. have half- interests each 
in MSG -ABC Productions which has 
an 80% interest in two American 
and two European productions of 
"Holiday on Ice," an ice show. 

ABC has minority interests in 
Microwave Associates (12 %), man- 
ufacturer of electronic components; 
Technical Operations (19%), a re- 
search and development firm, and 
Visual Electronics (preferred stock 
with rights to convert into 20% of 
common), sales and engineering 
company specializing in television 
equipment. 

ITT, with headquarters in New 
York, operates a wide range of busi- 
nesses throughout the world. Fol- 
lowing are its principal divisions and 
subsidiaries as listed in its latest an- 
nual report: 

NORTH AMERICA 

Manufacturing -Sales- Service 

CANADA 
Barton Instruments Ltd. (Canada), Cal- 
gary, Alta.: Cannon Electric (Canada) 
Ltd., Toronto, Ont.; General Controls Co. 
(Canada) Ltd., Guelph, Ont.: ITT Canada 
Limited, Montreal, P.Q.; Royal Electric 
Co. (Quebec) Ltd., Pointe Claire, P.Q.; 
Wakefield Lighting Ltd., (Canada), Lon- 
don, Ont. 
JAMAICA 
ITT Standard Electric of Jamaica Ltd., 
Yallahs. 
MEXICO 
ITT de México, S. A. de C. V., Mexico 
City; Industria de Telecommunicación, S. 
A. de C. V., San Bartolo Naucalpán; 
Industrias Ocelco de México, S. A., Mon- 
terrey; Materiales de Telecommunicación, 
S. A., Toluca: McClellan, S. A., Mexico 

City; Standard Eléctrica de México, S. A., 
Mexico City; Wyatte de México, S. A. de 
C. V., Tlalnepantla. 
PANAMA 
ITT Standard Electric of Panama, S. A., 
Panama City. 
PUERTO RICO 
ITT Caribbean Manufacturing, Inc., Rio 
Piedras; ITT Caribbean Sales and Serv- 
ice, Inc., Rio Piedras. 
UNITED STATES 
Documat Inc., Waltham, Mass.; Federal 
Electric Corp., Paramus, N. J.: Intelex 
Systems, Paramus, N. J.: International 
Standard Engineering, Paramus, N. J.; 
ITT Technical Services, Paramus, N. J.: 
International Standard Electric Corp., 
New York, N. Y.; International Tele- 
phone & Telegraph Corp., Sud America. 
New York: ITT Arkansas Division, Cam- 
den, Ark. 

ITT Cannon Electric (division), Los 
Angeles; ITT Controls and Instruments 
Division, Glendale, Calif.; Barton Instru- 
ment Corp., Monterey Park. Calif.; Gen- 
eral Controls, Glendale, Calif.; Hammel - 
Dahl, Warwick, R. I.; Henze Valve Serv- 
ice, Hoboken, N, J.; ITT Data Services 
(division), Paramus, N.J.; ITT Electron 
Tube Division, Easton, Pa.; ITT Electro- 
Physics Laboratories, Hyattsville, Md. 

ITT Environmental Products Division, 
Philadelphia; Nesbitt, Philadelphia, Pa.; 
Hayes, Torrance, Calif.; Norman, Colum- 
bus, Ohio; Reznor, Mercer, Pa.; ITT Ex- 
port Corp., New York; ITT Farnsworth 
Research Corp., Fort Wayne, Ind.; ITT 
Federal Laboratories (division), Nutley, 
N. J.; ITT Federal Support Services, 
Richland Wash.; ITT Fluid Handling Di- 
vision, Morton Grove, Ill.; Bell & Gos- 
sett Hydronics, Morton Grove, Ill.; Mar- 
low, Midland Park, N. J.; Stover, Free- 
port, Ill. 

ITT Gilfillan Inc., Las Angeles; ITT In- 
dustrial Laboratories Division, Fort 
Wayne, Ind.; ITT Industrial Products Di- 
vision, San Fernando, Calif.; ITT Indus- 
tries Inc., New York; ITT Jabsco Inc., 
Costa Mesa, Calif.; ITT Mackay Marine 
(division), Clark, N. J.; ITT Microwave 
Inc., Mountainview, Calif.; ITT Mobile 
Telephone, Inc., Burbank, Calif.; ITT 
Semiconductors (division), West Palm 
Beach, Fla., and Lawrence, Mass.; ITT 
Telecommunications (division), New 
York; Corinth, Miss.; Milan, Tenn.; Ra- 
leigh. N. C.; ITT Terryphone Corp., Har- 
risburg, Pa.; ITT Wakefield Corp., De- 
troit, Mich. 

ITT Wire and Cable Division. Pawtuc- 
ket, R. I.; Royal, Pawtucket, R. I.; Sur - 
prenant, Clinton, Mass.; Jennings Radio 
Manufacturing Corp., San Jose, Calif. 

Telephone Operations 

PUERTO RICO 
Puerto Rico Telephone Co., San Juan. 
VIRGIN ISLANDS 
Virgin Islands Telephone Corp.. Charlotte 
Amalie. 

pects." There are also "innumerable 
references" to the matter throughout 
the hearing record, Mr. Cohn said. 

Eliminates Fourth Network A key 
point in the Turner letter was the ob- 
servation that the merger would elimi- 
nate the possibility of ITT launching a 
new network. And "the concentration of 
control in three networks over access 
to the principal stations and their au- 
diences places a high premium on pos- 
sible developments which would dilute 
network power," he wrote. 

Mr. Turner said that ITT had con- 
sidered buying one or another of the 
networks, various television station 
groups, and individual stations. If ITT 
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had bought stations. Mr. Turner said, it 
would have had "a base for subsequent 
independent entry into the network 
business." 

He also noted that ITT had invested 
almost $7 million in the construction 
and ownership of CATV systems since 
1965. He said that the possibilities 
"contemplated" included expanding the 
investment, pay -TV operations, "and 
creation of a network linking whole 
areas of local CATV franchises." Mr. 
Turner said ITT's interests in these 
matters "apparently ceased after it 
agreed on merger with ABC -a se- 
quence which indicates a possible cause 
and effect relationship" (see page 27). 

Mr. Turner did not give the source of 
his information regarding ITT's pos- 
sible plans in networking. But it's known 
his staff has questioned ITT officials on 
several occasions since the close of the 
oral argument. 

Mr. Cohn, however, denied that ITT 
ever entertained such thoughts as these 
Mr. Turner attributed to it. ITT "never 
intended nor did it ever have any plans 
or studies prepared on the possibility of 
its entry into nationwide radio or tele- 
vision networking- whether by broad- 
casting or CATV, through internal 
growth or new construction," he said 
in his letter. 

In challenging the validity of the 
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SOUTH AMERICA 

Manufacturing -Sales- Service 
ARGENTINA 
Cimpafiia Standard Electric Agrentia, 
S. A. I. C., Buenos Aires. 
BRAZIL 
Standard Eléctrica, S. A., Rio de Janeiro; 
EletrOnica Industrial S. A., Sao Paulo. 
CHILE 
Compañia Standard Electric, S. A. C., 
Santiago. 
COLOMBIA 
ITT Standard Electric de Colombia, S. 
A., Bogota. 
ECUADOR 
International Standard Electric cf New 
York Ltd. (branch), Quito. 
EL SALVADOR 
International Standard Electric of New 
York Ltd. (branch), San Salvador. 
VENEZUELA 
Standard Telecommunications C. A., Car- 
acas. 

Telephone Operations 

BRAZIL 
Companhia Telefónica Nacional, Curitiba. 
CHILE 
Compañia de Teléfonos de Chile, San- 
tiago. 
PERU 
Compafiia Peruana de Teléfonos Limita- 
da, Lima. 

EUROPE, MIDDLE EAST, AFRICA 

Manufacturing -Sales- Service 

ALGERIA 
Société Algérienne de Constructions 
Téléphoniques, Algiers. 
AUSTRIA 
Standard Telephon und Telegraphen 
Aktiengesellschaft, Czeija, Nissl & Co., 
Vienna. 
BELGIUM 
Bell Telephone Manufacturing Co., Ant- 
werp; ITT Europe, Inc., (branch), Brus- 
sels; ITT Standard S. A. (branch), Brus- 
sels (offices in several countries). 
DENMARK 
Standard Electric Aktieselskab, Copen- 
hagen. 
FINLAND 
Standard Electric Puhelinteollisuus Oy, 
Helsinki. 
FRANCE 
Cannon Electric France S. A., Toulouse 
and Paris; CFRO /SEDE, Paris; Com- 
pagnie Générale de Constructions Télé- 
phoniques, Paris; Les Téléimprimeurs, 
Paris; Compagnie Générale de Métrol- 
ogie, Annecy; International Standard 
Engineering Inc. (branch), Paris; Labora- 
torie Central de Télécommunications, 
Paris; Le Matériel Technique Industriel. 
Paris: Le Matériel Téléphonique, Paris; 
Océanic- Radio, Paris and Chartres; So- 
ciété des Produits Industriels ITT, Paris; 

Société Industrielle de Composants pour 
l'Electronique, Courbevoie. 
GERMANY 
Deutsche ITT Industries G.m.b.H., Frei- 
burg; Standard Elektrik Lorenz Aktien- 
gesellschaft, Stuttgart: Graetz G.m.b.H., 
Stuttgart, and other subsidiaries. 
GREECE 
ITT Hellas A. E., Athens. 
IRAN 
Standard Electric Iran AG, Tehran. 
ITALY 
Fabbrica Apparecchiature per Communi- 
caziont Elettriche Standard S.p.A., Milan: 
Società Impianti Elettrici Telefonici Tele- 
grafici e Costruzioni Edili S.p.A., Flor- 
ence; ITT Domei Italiana S.p.A., Milan. 
NETHERLANDS 
Internationale Gas Apparaten N. V., 
Utrecht; Nederlandsche Standard Elec- 
tric Maatschappij N.V., The Hague. 
NIGERIA 
ITT Nigeria Ltd., Lagos. 
NORWAY 
Standard Telefon og Kabelfabrik A /S, 
Oslo. 
PORTUGAL 
Standard Eléctrica, S. A. R. L., Lisbon 
REPUBLIC OF SOUTH AFRICA 
Standard Telephones and Cables (South 
Africa) (Proprietary) Ltd., Boksburg 
East, Transvaal. 
RHODESIA 
Supersonic Africa (Pty) Ltd., Bulawayo. 
SPAIN 
Compafiia Internacional de Telecomuni- 
cación y Electrónica, S. A., Madrid; Corn- 
pailla Radio Aérea Maritime Española, 
S. A., Madrid; Standard Eléctrica, S. A.. 
Madrid. 
SWEDEN 
ITT Norden AB, Solna; Standard Radio 
& Telefon AB, Barkarby. 
SWITZERLAND 
Intel S. A., Basle; ITT Standard S. A., 
Basle; Standard Téléphone et Radio S. 
A., Zurich; Müller -Barbieri AG, Wetts- 
wil; Steiner S. A., Berne. 
TURKEY 
Standard Elektrik ve Telekomünikasyon 
Ltd., Sirketi, Ankara. 
UNITED KINGDOM 
Cannon Electric (Great Britain) Ltd.. 
Basingstoke; Creed and Co., Brighton; 
ITT Industries Ltd., London; Maclaren 
Controls Ltd, Glasgow, and other sub- 
sidiaries; Standard Telephones and Ca- 
bles Ltd., London; Standard Telecom- 
munication Laboratories Ltd., London. 
and other subsidiaries. 
ZAMBIA 
Supersonic Radio Zambia Ltd., Living- 
stone. 

FAR EAST AND PACIFIC 

Manufacturing-Sales-Service 
AUSTRALIA 
Cannon Electric (Australia) Pty. Ltd., 
(50% interest), Melbourne; Standard 
Telephones and Cables Pty. Ltd., Sydney: 

ITT Australia Pty. Ltd., Brisbane and 
other cities. 
HONG KONG 
ITT Far East and Pacific Inc. (branch), 
Hong Kong; ITT Far East Ltd., Hong 
Kong: Transelectronics Ltd., Hong Kong. 
INDIA 
ITT Far East and Pacific Inc. (branch), 
New Delhi. 
JAPAN 
ITT Far East and Pacific Inc. (branch), 
Tokyo. 
NEW ZEALAND 
Standard Telephones and Cables Pty. 
Ltd., (branch), Upper Hutt, Wellington. 
PHILIPPINES 
Globe- Mackay Cable and Radio Corp.. 
Manila (unit of ICO Group, below); ITT 
Philippines Inc., Makati, Rizal. 

INTERNATIONAL COMMUNICATIONS 

American Cable & Radio Corp., New 
York; All America Cables and Radio 
Inc.; Commercial Cable Company; Globe - 
Mackay Cable and Radio Corp.; ITT 
All America Communications -Caribbean 
Inc.; ITT Cable and Radio Inc. -Puerto 
Rico; ITT Communications Inc. -Virgin 
Islands; ITT World Communications Inc. 
Press Wireless, Inc.; Companhia Radio 
Internacional do Brasil, Rio de Janeiro; 
Compañia Internacional de Radio Bol - 
iviana, La Paz; Compañia Internacional 
de Radio, S. A., Buenos Aires; Com- 
pañia Internacional de Radio, S. A., San- 
tiago; Cuban American Telephone and 
Telegraph Co. (50% interest), Havana; 
Radio Corp. of Cuba, Havana. 

FINANCIAL AND OTHER SERVICES 

Alexander Hamilton Life Insurance Co., 
Denver; American Universal Life Insur- 
ance Co., St. Louis, Mo.; Hamilton Man- 
agement Corp., Denver; ISE Finance 
Holdings S. A., Luxembourg; ITT Avis, 
Inc., Garden City, N. Y.; ITT Financial 
Services Inc., New York; Great Interna- 
tional Life Insurance Co. (50% interest), 
Atlanta; International Telephone & Tele- 
graph Credit Corp., New York; ITT 
Aetna Finance Co., St. Louis: Kellogg 
Credit Corp., New York. 

INTERESTS (minority and other) AND 

ASSOCIATE LICENSEES 

AUSTRALIA 
Austral Standard Cables Pty. Ltd., Mel- 
bourne. 
FRANCE 
Lignes Télégraphiques et Téléphoniques, 
Paris. 
ITALY 
Società Italiana Reti Telefoniche Inter - 
urbane, Milan. 
JAPAN 
Nippon Electric Co., Tokyo; Sumitomo 
Electric Industries, Osaka. 
SPAIN 
Marconi Española, S. A., Madrid. 

claim that ABC needs ITT's resources 
in order to compete, Mr. Turner said 
that ABC hasn't attempted to obtain 
financing elsewhere. He also said that 
although the network has been the 
weakest of the three, it has steadily 
narrowed the gap, and its overall broad- 
casting operations have been quite 
profitable. 

ITT's estimates, he said, indicate that 
ABC's earnings growth rate over the 
next five years would be 16 %. "More 
importantly," he added, ABC was ex- 
pected to yield a cash flow approaching 
$100 million between 1966 and 1970, 
almost all of which was "thought by 
ITT to be available for reinvestment 
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in other fields than the television 
business. 

Besides eliminating any chance ITT 
would participate in broadcasting in- 
dependently of ABC, the merger might 
have three anticompetitive effects, ac- 
cording to Mr. Turner. 

One stems from the integration of 
a large communications technology and 
equipment firm, like ITT, with an exist- 
ing network. Heavy investments in the 
existing broadcasting structure, Mr. 
Turner said, might "blunt" ITT's efforts 
to develop technology of competitive 
systems. Nationwide CATV and direct 
satellite -to -home broadcasting are two 
such systems he mentioned. 

A second possibility involves the as- 
sumption that networks "unintegrated 
with common carriers or equipment 
manufacturers are most likely to bargain 
down the price of transshipment serv- 
ices and equipment." The effect of such 
bargaining, he said, may be to reduce 
barriers to entry for other potential 
networks. 

The third involves the possibility that 
the "acquisition of a network by a large, 
diversified industrial concern may have 
an adverse economic impact on new 
networks "because of placement of the 
firm's own advertising and because of 
the possibility of reciprocal dealings 
and leverage on other advertisers." 

29 



Here Come the TR-70's! 
Top -Performance 
High Band Color Recorder 
Now Rolls to Customers 

Eye -Level Monitoring 

Eye -Level 
Metering 

Space-Age 
Instrumentation 

Input Record 
Controls 

Standard 
Modules 

Picture Monitor 

Push -Button 
Standards 
Selector 

Waist 
-High 

Tape 
Deck 

Foot Switch 

Output 
Play 

' Controls 

4 -Mode 
FM Test 

\Facility 

All -Front 
t Easy 

Access 
Servicing 

UNMATCHED CONVENIENCE -With the TR -70's unexcelled 
features for error -proof operation the best pictures snap in most readily 
and stay in without varying from day to day. 

The one that leap- frogged all other designs is now 
taking another important leap ... to users! Scores of 
these top -performance Tape Recorders with un- 
matched design features are coming off production 
lines as fast as we can make them, destined for users 
in United States, Canada, Australia and Europe...now. 

Those who have waited will be glad they did. If you 
want operating ease that makes even the beginner a 
pro -you've got it. If you want performance that means 
tapes of increased brilliance and realism at all times - 
you've got it. If you want innovations that you expect 
the most trusted name in electronics to provide - 
error- proof controls, standardized modules, switch - 
able FM standards ( all modes built -in )- you've got 
every one and a lot of others, too. 



If you're not yet on the list to receive one of these 
truly amazing recorders we suggest you see your RCA 
Broadcast Representative. Or write RCA Broadcast 
and Television Equipment, Building 15-5, Camden, 
N.J. 08102. 

The Most Trusted Name in Electronics 



BROADCAST ADVERTISING 

PERSPECTIVE ON THE NEWS 

30- second spots: new trend for '67? 
REPS AND STATIONS MOVE TO SET SEPARATE RATES FOR HALVES 

The 30- second commercial seg- 
ment, an accepted member of the 
spot -television family since the gen- 
eral adoption of piggyback announce- 
ments two years ago is beginning to 
shake its attachment to its one - 
minute parent and stand on its own 
feet. 

The implications for the whole 
television business are far -reaching 
in terms of revenues to be generated 
and the number of commercial seg- 
ments that the medium will even- 
tually absorb. 

Major representation companies 
and their stations, recognizing the 
growing dependence of big adver- 
tisers on the piggyback commercial 
(back -to -back 30- second units), are 
moving toward establishment of 
separate rates for 30- second an- 
nouncements. 

The reasons are manifold, but ma- 
jor among them is that the half - 
minute commercial length, no matter 
what it's called or how it appears 
on the screen, is here to stay as far as 
sponsors are concerned. 

The piggyback commercial has 
cost stations and their representa- 
tives plenty in scheduling and book- 
keeping difficulty while netting them 
nothing extra in revenues although, 
when unintegrated, these announce- 

ments must be counted as two com- 
mercial units, thus reducing the 
available inventory of those sticking 
to the commercial limitations of the 
NAB television code. 

Price Tag A number of station 
representatives feel the time has 
come to give the 30- second commer- 
cial a price tag of its own and this 
is frequently more than half of the 
minute rate. 

At the same time stations and 
their representatives have acknowl- 
edged the lack of interest by 
national advertisers in 20- second 
announcements by pricing them 
considerably above half -minutes and 
above half the cost of 60- second 
units. 

The net effect would apparently 
be encouragement of the half- minute 
unit and speedy extinction for the 
20- second announcement. In long - 
range terms this pattern, should it 
advance, seems to suggest more 
commercial segments in the spot -TV 
spectrum and greater revenues for 
the medium. 

Last week two more large repre- 
sentation organizations reported their 
attitudes on the half- minute ques- 
tion, both indicating increasing 
stature for this length of announce- 
ment. Earlier, Blair Television re- 

ported a test under way at 13 of 
the stations it represents in which 
the 30- second price became the base 
figure in their rate cards. According 
to this plan the sponsor now finds 
single 30- second units available. But 
for 60- second piggybacks he must 
pay 160% of that half- minute 
price and for a single minute spot 
he's charged 140% of the half - 
minute base. 

Piggyback Premium Admittedly, 
says the rep, the plan puts a premium 
on the piggyback commercial but 
at the same time it notes these in- 
creases can now be balanced by 
the use of single 30- second an- 
nouncements- previously unavaila- 
ble -which precludes the need for 
piggybacks in instances where both 
halves of the commercial are not 
compatible with the program vehicle 
used to carry them or the time period 
in which they appear. In spite of 
the rep's rationale, sponsors are re- 
ported balking at the idea of a piggy- 
back surcharge, a concept that they 
beat down successfully two years 
ago. 

Last week The Katz Agency, an- 
other major representation company, 
announced that one of its list, 
WKRC -TV, the Taft Broadcasting Co. 
station in Cincinnati, has adopted a 

Sponsors sign for 
Super Bowl TV 

Super Bowl coverage was reported 
last week to be 100% sold to adver- 
tisers st NBC -TV and 75% sold at 
CBS -TV in what will be the first pro- 
fessional football simulcast on two net- 
works Jan. 15 (BROADCASTING, Dec. 19). 

The game was made possible by the 
merger of the National Football League 
and the American Football League. 

In the dual -TV- network coverage (4 -7 
p.m. EST) from the Los Angeles Coli- 
seum, each network will carry 18 
minutes of commercial time, with NBC - 
TV pricing its commercials at $75,000 
a minute and CBS -TV at $85,000 a 
minute. NBC -TV has signed seven 
national and four regional sponsors. 
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CBS -TV said it has contracts with three 
national advertisers, and that negotia- 
tions are underway with two other 
national and a number of regional 
sponsors. 

NBC Radio, it was announced last 
week, will carry the Super Bowl in 
addition to CBS Radio, which had 
already announced its coverage plans. 

The Line -Up CBS Radio, which is 
charging $1,500 per minute, was re- 
ported to have committed all of its 
coverage to four advertisers -Plymouth 
(through Young & Rubicam); An- 
heuser -Busch (D'Arcy); P. Lorillard 
(Grey), and American Express (through 
Ogilvy & Mather). 

NBC -TV's national advertisers are: 
Chrysler Corp. (Young & Rubicam); 
R. J. Reynolds Tobacco (William Esty); 
RCA (J. Walter Thompson); American 
Airlines (Doyle Dane Bernbach); Schick 
Safety Razor Division of Eversharp 

(Compton); Kellogg Co. (Leo Burnett); 
and McDonalds Corp. (D'Arcy). It was 
noted that Chrysler, Reynolds and 
RCA are also regular -season advertisers. 
on AFL telecasts on NBC. 

NBC -TV's regional lineup includes: 
Sun Oil Co. (Esty); Wilson & Co. (Camp- 
bell- Mithun); Haggar Slacks (Tracy - 
Locke), and Lone Star Brewing Co. 
(Glenn Advertising). Regular AFL 
advertisers in this group are Sun Oil 
and Lone Star Brewing. 

CBS -TV reported deals with McDon- 
aids Corp. (D'Arcy), for two minutes; 
Philip Morris (Burnett), for two or 
three minutes, and Trans World Air- 
lines (Foote, Cone & Belding), for three 
minutes. Negotiations as of last Thurs- 
day (Dec. 22) were being held with 
Ford (JWT), for three minutes. Another 
national advertiser was also being con- 
sidered. CBS -TV said it also has six 
regional minutes available for sponsor - 
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new card that offers advertisers spe- 
cific rates for 30- second announce- 
ments in all parts of its schedule. 

The Katz organization drew back 
from a general endorsement of the 
plan for all its stations, but did not 
attempt to disguise its enthusiasm in 
the instant case or deny that it 
would be in favor of the plan for 
other outlets it handles. 

In a letter covering the new card 
Katz said: "It's no secret that piggy- 
back announcements are unwieldy. 

. The servicing of piggybacks - 
scheduling instructions, copy changes, 
late arrival of film -are continuing 
problems." 

An Option This card differs from 
the new Blair plan in that sponsors 
still have the option of purchasing 
one -minute single spots or piggy- 
backs at regular one -minute rates. 
It's difficult to compare the new 
wtcRc -Tv card (effective Jan. I) 
with the old one because coincident 
with the introduction of half- minute 
prices there was a regular seasonal 
adjustment of the station's rates 
based on recent audience rating in- 
formation. However, with its new 
structure the station offers only 30's, 
20's and 10's in prime time, and, 
outside of prime -time. 20's and 30's 
carry precisely the same price, fur- 
ther indication of the moribund 
state of 20- second announcements. 

Outside of prime -time on the 
WICRC -TV card all 30- second prices 
are more than half of minute rates 

although this ratio changes slightly 
throughout the schedule. The one- 
time rate for a minute of class A 
time (7:30 -8 p.m.) is $330 while 
twice the 30- second rate is $364, 
or approximately 10% above the 
minute fee. 

Katz says the new card isn't de- 
signed to discourage piggybacks, 
rather to encourage 30's. 

Still another big rep, Peters, Grif- 
fin, Woodward, put its word in on 
the subject last week. PGW advised 
its stations to review their price 
structures with an eye to establish- 
melt of half -minute rates. PGW 
President Lloyd Griffin said he 
doubts 30's will ever overtake minute 
announcements as the dominant spot 
unit but went on to say piggybacks 
have gone a long way toward estab- 
lishing the value of 30 TV seconds 
and that now this length of time 
ought to be pegged at a "realistic" 
price. 

PGW is suggesting that its stations 
charge between 50% and 65% of 
minute rates for 30- second announce- 
ments in fringe time depending on 
schedule position, pre- emptibility and 
local market conditions. 

Time Eater Asserting that the 
expanding use of piggybacks has 
been attended by lost time in han- 
dling problems at agency, station and 
rep, PGW also said that present 
commercial practices of most major 
advertisers and the commercial for- 
mats of stations and networks are 

not synchronized. 
While suggesting that its stations 

institute half- minute rates, the rep 
firm advised that it be done on an 
ad hoc basis, not with a blanket 
formula. 

Eastman TV puts itself at the 
forefront of those fighting for new 
status for the half -minute announce- 
ment. Al Shepard, president of the 
organization, says letters went out 
to agency media departments two 
weeks ago proclaiming the avail- 
ability of 30- second units in all time 
categories on 15 of the 27 TV sta- 
tions that Eastman represents. The 
half -minute commercials are priced 
at 20- second rates, according to Mr. 
Shepard. 

There has been some speculation 
that networks may soon be offering 
half -minute units for sale in their 
prime -time schedules. And this 
change, if it materializes, would 
likely have side affects on the spot - 
television business. It is remembered 
that piggyback commercials were 
taken in network front doors before 
a reluctant spot industry let them in 
its back door. 

Much of the talk of network half - 
minute pricing has centered around 
CBS -TV. Officials there have denied 
imminent plans for half -minute 
sales, but responsible sources inside 
CBS have predicted that 30- second 
network pricing is inevitable at CBS - 
TV. certainly within several years, 
probably much sooner. 

ship, with negotiations also continuing 
in this area. Philip Morris is a regular 
CBS sponsor on NFL season games. 

Katz upholds idea 

of color charges 

The Katz Agency, which sells time 
for the first TV station to announce a 

color rate card, last week came to the 
defense of higher charges for color but 
professed distaste for the term "pre- 
mium" to describe such increases. 

A color -based rate card was intro- 
duced last October at the Katz- repre- 
sented WHEN -TV Syracuse, N. Y., asking 
a 5% increase for all commercials 
running in color. The new card drew 
protests and threats of business can- 

BROADCASTING, December 26, 1866 

cellations from a number of major 
advertising agencies (BROADCASTING, 
Dec. 5). 

The Katz statement last week sug- 
gested that color TV gives sponsors 
"a new sales medium of unparalleled 
value." 

"The time has come," said Katz, 
"for advertising agencies to accept new 
cost -per- thousand guidelines for color 
television that reflect its added value. 
The old cost -per -thousand standards for 
black- and -white TV no longer apply." 

Kenneth Donnellon, Katz director of 
advertising and public relations, said the 
company was taking a stand on the 
issue now because penetration of color 
sets has reached a significant level in 
many markets and continues to grow 
quickly. 

"Establishing the point at which 
penetration is sufficient to justify rate 
increases has to be determined market 

by market," he said. 
The Katz announcement said: "This 

is not to suggest premiums for color. It 
simply suggests that buyers pay for 
value received. In fact, as color view- 
ing becomes more commonplace, sta- 
tions may be giving discounts to old - 
fashioned black -and -white advertisers." 

Guidelines set for 
banks, S &L ads 

Advertising by banks and savings - 
and- loan associations concerning the 
interest they pay to depositors was the 
subject of a new set of guidelines issued 
by the federal agencies that regulate 
these financial institutions last week. 

The new guides were laid down in 
letters to presidents of all such firms 
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Network TV -radio is formula for more sales 

Formula 409 Inc., Westport, 
Conn., intends to double its adver- 
tising billing in 1967 to $3 million 
from $1.5 million this year as the 
company places its Formula 409 
household spray cleaner in network 
television and radio for the first 
time, starting Jan. 2. 

An estimated 95% of the spend- 
ing for Formula 409 is in TV -radio 
with the product advertised hereto- 
fore by 150 local personalities. With 
its entry into national distribution 
in 1967, Formula 409 will be adver- 
tised by Art Linkletter on three 
CBS-TV programs, House Party, 
Password and To Tell The Truth and 
on CBS Radio's House Party. 

Until February 1965, Fcrmula 
409 was sold exclusively at various 
military installations throughout the 
world. At that time it was placed on 
the civilian market and advertised 
almost exclusively by local TV and 
radio personalities, who improvised 
commercials from a fact sheet sup- 
plied by Wilson Harrell & Co., West- 
port, marketing agency for the prod- 
uct. Sales in 1966 rose to an esti- 
mated $5.6 million wholesale, up 
from $1.6 million in 1965, accord- 
ing to Mr. Harrell. 

Mr. Harrell reported that a new 
Formula 409 spot dry cleaner has 
been developed by the company and 
voiced the view that it will be the 
second product to be placed on the 
market. 

TV -radio personality Art Linkletter 
(I) discusses Formula 409 advertis- 
ing plans with Wilson Harrell, presi- 
dent of Formula 409 Inc. and Wil- 
son Harrell & Co. The household 
spray cleaner goes national on Jan. 
2 and will be advertised by Mr. 
Linkletter on various programs. 

whose deposits are insured by the feder- 
al government. The statements stressed 
the guides were merely "principles" 
but the threat of legal action for failure 
to comply was also implied. 

The four principles outlined were as 
a result of some "flamboyant" types of 
advertising during the interest -rate war 
between banks and S &L's earlier this 

year, one agency official noted. How- 
ever, it was also acknowledged that 
there had been a lessening of such ad- 
vertising recently. Some of these adver- 
tising practices were deemed to be mis- 
leading or "detrimental to the public's 
attitude toward the nation's financial 
system." 

The new advertising requirements 

BUYING TIME 
IN 

JACKSONVILLE? 

lyJKJ A RUST CRAFT STATION 

Represented by Edward Petry, Inc. 
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stressed that only the simple annual in- 
terest rate can be stated in the ads, 
that the ads cannot imply that more 
than the $15,000 deposit ceiling will 
be covered by federal insurance, that 
the word "profit" may not be used to 
describe the interest on deposits and 
that the ads will have to declare any 
minimum time or size requirements for 
deposits. 

The principles were issued jointly by 
the Securities and Exchange Commis- 
sion, the Federal Deposit Insurance 
Corp., the Federal Home Loan Bank 
Board and the Federal Reserve Board. 
Prosecution for violations would fall 
under the antifraud provisions of the 
securities act. 

Nielsen moves up dates 

for all- market reports 

Agencies can move ahead faster new 
with their planning of new spot TV 
schedules, A. C. Nielsen Co. said last 
week in announcing a more -rapid pro- 
duction and distribution of its NSI 
all- market measurement reports. The 
report cycle presently in distribution 
will beat last year by some two weeks 
with top markets already moving a 
week earlier. 

Nielsen's fall measurement of all 226 
TV markets ended Nov. 23 and by Dec. 
7 the first reports were mailed for Chi- 
cago, Indianapolis, Milwaukee and Cin- 
cinnati. Others followed daily with 
New York moving Dec. 20. Nielsen 
said reports for 25 of the top 30 mar- 
kets already have been delivered. 

Business briefly ... 
P. Lorillard Co., for True cigarettes, 
through Foote, Cone & Belding, both 
New York, has purchased 35 -week 
sponsorship in NBC Radio's News on 
the Hour. Wynn Oil Co., Azusa, Calif., 
through Erwin Wasey, Los Angeles, 
has purchased sponsorship in the net- 
work's Monitor. American Tobacco 
Co., through Sullivan, Stauffer, Colwell 
& Bayles, both New York, has renewed 
sponsorship in David Brinkley Reports, 
also on NBC Radio. 

The American Gas Association, through 
J. Walter Thompson Co., both New 
York, will sponsor the special color pro- 
duction of Irving Berlin's Annie Get 
Your Gun, starring Ethel Merman, on 
NBC -TV Sunday, March 19 (8:30 -10 
p.m. EST). 

Austin, Nichols & Co., Maspeth, N. Y., 
through Alfred Lilly Co., New York, 
has doubled its advertising budget for 
Campari (an aperitif) to $50,000. About 
half of that will go into radio. The 
company plans to use WQXR New York, 
WDVR Philadelphia, KPAT San Francisco, 
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and stations in Washington, Boston, and 
New Orleans. 

General Foods Corp., Maxwell House 
Division, White Plains, N. Y., through 
Benton & Bowles, New York, is using 
radio and television in expanding its 
markets for freeze -dried Maxim concen- 
trated instant coffee. Product now moves 
into Ohio area of Akron- Canton -Cleve- 
land -Youngstown. It's already in Indi- 
ana, Arizona and in New York, with 
the exception of New York City. 

Thos. Leeming & Co., division of Chas. 
Pfizer & Co., New York, through La- 
Roche, McCaffrey and McCall Inc., that 
city, has begun heavy selling campaign 
for new Ben -Gay penetrating heat lo- 
tion. Advertising includes continued 
sponsorship through March 1967 on 
nine CBS -TV shows: Ed Sullivan Show, 
Mission: Impossible, Gunsmoke, Thurs- 
day and Friday Movies, and in daytime 
shows, Secret Storni, Andy of May- 
berry, Dick Van Dyke, and To Tell the 
Truth, and on five NBC -TV nighttime 
programs, Run For Your Life, The 
Virginians, Laredo, Star Trek, and Tues- 
day Movies. 

Schlitz Brewing Co., Milwaukee, 
through Leo Burnett Co., Chicago, has 
purchased sponsorship in six NBC -TV 
nighttime shows: Run For Your Life, 
The Girl From U.N.C.L.E., Tuesday 
Movies, I Spy, Star Trek and Saturday 
Movies. 

Rep appointments ... 
WLBW -TV Miami: Storer Television 

Sales, New York (CLOSED CIRCUIT, 
Dec. 19). 

a WNBE -TV New Bern, N. C.: National 
Television Sales, New York. 

KMYO Little Rock, Ark.: Raymer 
Radio Co., New York. 

Wtxx Fort Lauderdale, Fla.: Venard, 
Torbet & McConnell, New York. 

Agency appointments ... 
Vita Pakt Citrus Products Co., Co- 

vina, Calif., has assigned Geyer, Morey, 
Ballard Inc., Los Angeles, to prepare its 
marketing and advertising for all Vita - 
Pakt products, effective February 1967. 
Max W. Becker Advertising, Long 
Beach, Calif., relinquishes the account. 

a The Hartford Insurance Group, Hart- 
ford, Conn., has named LaRoche, Mc- 
Caffrey and McCall Inc., New York, to 
handle its national advertising, effective 
March 8, 1967. The account is now 
with The Marschalk Co., New York. 

a Mrs. Smith's Pie Co., Pottstown, Pa., 
has named J. M. Korn & Son, Phila- 
delphia, to handle advertising and pub- 
lic relations for its Ready -Baked Divi- 
sion, 
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CBS researchers 

hit `Life' study 

CBS -TV Network researchers drew 
a bead last week on a Life magazine 
promotion that sought to show that the 
number of homes actually using tele- 
vision is substantially below the totals 
indicated by the A. C. Nielsen Co.'s 
national reports. 

Life's promotion, they said, was 
based on figures compiled by Alfred 
Politz Media Studies that showed 41% 
of all households were tuned to TV 
during the average minute during the 
6:30 -10 p.m. interview period. Life 
then compared this 41% figure to a 

56% figure derived from the Nielsen 
Television Index (NTI). 

CBS -TV researchers said the Nielsen 
figures, normally expressed as percent- 
ages of TV homes, actually translated 
out to 55% of all homes, not 56 %. 
But they concentrated their fire on the 
techniques and conclusions of the 
Politz study. 

Almost 70% of the difference be- 
tween the Politz and Nielsen figures, 
they said, could be accounted for by 
Politz's finding that 35 %r, of the house- 
holds contacted were "not at home" 
because nobody answered the inter- 
viewer's ringing of the doorbell. 

Households that responded to Politz's 
bell- ringing but refused to be inter- 
viewed were classified as viewing or 
not viewing in the same proportion in- 
dicated by households that cooperated. 
These and other considerations re- 
sulted in an understatement of viewing. 
according to CBS -TV researchers. 

The CBS researchers concluded that 
"several aspects" of the Politz study 
lead them to disregard its findings, and 
neither the study nor the conclusions 
that Life drew from it "give us [any] 
reason to question Nielsen evening 
homes -using -television figures." 

Pulse affirms intent 
to do '67 radio study 

Dr. Sydney Roslow director of The 
Pulse Inc., has written to radio stations 
to answer what he called "scuttlebutt" 
and to assure them that Pulse has "every 
intention" of proceeding with its radio 
coverage study in 1967 and will start 
field work in January. 

Actually, he said, Pulse's original 
plan has been expanded to include field 
work for three months in summer as 
well as three months in winter, which 
he said is "the only adequate basis" to 
give "year- around" circulation figures. 
This expansion was decided upon, he 
said, in response to "legitimate reac- 

tions" of broadcasters who felt a winter - 
only survey would not give a true 
measure of year- around circulation. 

"As a result," he continued, "we have 
been put at a disadvantage because our 
competitors will survey only the spring 
months and consequently have the re- 
port available toward the end of the 
year. Why hasn't the radio industry 
expressed the same reaction to our 
competitor ?" 

Of the "scuttlebutt," Dr. Roslow 
said: "Apparently our competitors have 
succeeded in creating the idea that we 
are not doing our CP '67. As a result, 
we understand that the major reps are 
advising their stations to purchase the 
coverage study that is being planned by 
our competitors. 

"I want you to know that, as of this 
moment, we have every intention of 
executing the circulation study in 1967. 
We go into the field with our survey 
work in January 1967." 

Dr. Roslow's letter did not identify 
his "competitors," but the American 
Research Bureau plans a radio cover- 
age study with station circulation infor- 
mation to be gathered between April 13 

and May 10, 1967, and with the results 
promised for distribution to clients 
early next fall. Two weeks ago ARB 
reported that 28 advertising agencies, 
which is described as a record number, 
had agreed to buy the full study (BROAD- 
CASTING, Dec. 19). 

SPOTMASTER 
Tape 

Cartridge 
Racks 

RS-75 

. from 
industry's 
most comprehensive 
line of cartridge tape equipment. 

Enjoy finger -tip convenience 
with RM -100 wall -mount wood 
racks. Store 100 cartridges in 
minimum space (modular con- 
struction permits table -top 
mounting as well) ; $40.00 per 
rack. SPOTMASTER Lazy 
Susan revolving cartridge wire 
rack holds 200 cartridges. Price 
$145.50. Extra rack sections 
available at $12.90. 
Write or wire for complete details. 

RM-100 

BROADCAST ELECTRONICS, INC. 
8800 Brookville Road 

Silver Spring, Maryland 
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ARB lists color and UHF sets 
Report finds seven markets with over 20% cote 

penetration; 18 cities have over 90% UHF coverage 

The American Research Bureau last 
week released its first figures on color 
TV and UHF set penetration in major 
markets in the United States, based on 
its November research. 

The ARB report showed that seven 
U. S. markets stand at 20% or higher 
penetration of color TV, and, since the 
research firm is releasing color only as 
its surveys are verified, this doesn't in- 
clude such major markets as New York, 
Chicago, Los Angeles, Philadelphia and 
Washington. ARB said that it would 
release these color percentages some- 
time this week. 

According to the Beltsville, Md., re- 
search organization, these are the lead- 
ing markets in color TV receivers: San- 
ta Barbara, Calif., 25% of all homes; 
South Bend -Elkhart. Ind., 24 %; Dayton, 
Ohio, 23 %; Fort Wayne, Ind.. 22 %; 

Youngstown, Ohio, 21 %; Peoria, Ill., 
and Salinas - Monterey, Calif., tied at 
20 %. 

And, the leading cities (metro market 
only) in the UHF sweepstakes, with 
90% or more penetration: Fresno 
Calif., and South Bend- Elkhart, 100 %; 
Evansville, Ind., Fort Wayne, Lexing- 
ton, Ky., Youngstown, each 99 %; 
Wilkes Barre -Scranton, Pa., and Yaki- 
ma, Wash., 98 %; Bakersfield, Calif., 
Madison, Wis., Rockford, Ill., Spring- 
field- Holyoke, Mass., each 97 %; Cham- 
paign- Decatur -Springfield, Ill., Harris- 
burg, Pa., and Montgomery, Ala., each 
96 %; Binghamton, N. Y., and Peoria, 
Ill., each 94 %; and Erie, Pa., 93 %. 

The color and UHF listings come 
from ARB's November sweep of more 
than 230 TV markets. The UHF pene- 
tration figures are complete; the color 

They forgot the FCC 

In the true spirit of Christmas, 
brotherhood, ABC's Washington news 
bureau decided to try harder. The 

decoration on its window calls for 
"Peace on earth -goodwill to NBC 
and CBS." 

listings are only being released as they 
are confirmed. 

Here are the complete listings as re- 
leased by ARB last week: 

UHF penetration: as percent of TV homes, 
by metro markets: 

Atlanta, 36 %; Austin, Tex., 64 %; Bakers- 
field. Calif., 97 %; Baltimore, 38 %; Bingham- 
ton. N.Y., 94 %; Birmingham, Ala., 45 %; 
Boston, 34 %; Buffalo, N.Y., 49 %; Champaign - 
Decatur- Springfield, Ill., 96%; Charlotte, 
50 %; Chicago, 45 %; Cincinnati, 33 %; Cleve- 
land. 39 %; Columbia, S.C., 89 %; Columbus, 
Ohio, 44 %. 

And Dallas -Fort Worth, 40 %; Dayton, 52 %; 
Detroit, 52 %; Erie, Pa., 93 %; Evansville, 
99 %; Flint- Saginaw -Bay City, 48 %; Fort 
Wayne, 100 %; Fresno, Calif., 99 %; Green- 
ville- Spartanburg -Asheville. 24 %; Harris - 
burg, 96 %; Harrisburg- Lancaster -Lebanon- 
York, Pa., 80 %; Hartford -New Haven. Conn., 
69 %; Houston, 41 %. 

And Indianapolis, 41 %; Jacksonville, 85 %; 
Johnstown- Altoona, 50 %; Kansas City, 30 %; 
Knoxville. Tenn., 79 %; Lexington, Ky., 99 %; 
Los Angeles, 46 %; Louisville, Ky., 84 %; 
Madison, 97 %; Miami, 36 %; Milwaukee, 
81 %; Minneapolis -St. Paul, 35 %; Montgom- 
ery, Ala., 96 %; New York, 30 %; Oklahoma 
City, 36 %; Peoria, 94 %; Philadelphia, 58 %; 
Pittsburgh, 35 %; Roanoke, Va., 18 %; Rock- 
ford, 97 %; St. Louis, 54 %. 

And San Antonio, 48 %; San Diego, 38 %; 
San Francisco, 35 %; Seattle- Tacoma. 27 %; 
South Bend -Elkhart, 100 %; Springfield - 
Holyoke, 97 %; Tampa -St. Petersburg. Fla., 
78 %; Toledo. 40 %; Washington, 54 %; Wilkes 
Barre- Scranton, 98 %; Yakima, Wash., 98 %; 
Youngstown, 99 %. 
Color TV set penetration: Biloxi, Miss., 12 %; 
Binghamton, N. Y., 15 %; Bluefield, W. Va., 
10 %; Bristol Va.- Johnson City, Tenn., 11 %; 
Cedar Rapids- Waterloo, Iowa, 16 %; Char- 
lotte. N. C. 12 %; Dayton, Ohio, 23 %; Des 
Moines. 13%; Detroit, 17 %; Duluth. Minn.- 
Superior, Wis., 10 %; Ensign, Kan., 13 %; Eli. rangind pMich., 18%; Fort Wayne, 22%; Grand Rap- 
ids-Kalamazoo, Mich., 18 %; Green Bay, Wis., 
13 %; Greenville -Spartansburg, S. C.-Ashe- 
ville, N. C., 13 %. 

And Greenville -Washington -New Bern, 
N. C. 12 %; Harrisburg- Lancaster- Lebanon- 
York. Pa., 17 %; Hattiesburg -Laurel, Miss., 
11 %; Hays. Kan., 10 %; Huntsville- Decatur- 
Florence, Ala., 8 %; Jacksonville, Fla., 16 %; 
Johnstown -Altoona, Pa., 13 %; Lima, Ohio, 
18 %; Madison, 16 %; Manchaster, N. H., 13 %; 
Mankato, Minn., 12 %; Medford, Ore., 17 %; 
Meridian, Miss., 9 %; Miami, 19 %. 

And Norfolk -Portsmouth -Newport News - 
Hampton, Va., 12 %; Omaha, 13 %; Peoria, Ill., 
20 %; Phoenix, 14 %; Pittsburgh, 13 %; Daven- 
port-Rock Island -Moline -East Moline. Ill 
17 %; Raleigh- Durham, N. C., 11 %; Rich- 
mond, 11 %; Rochester, N. Y., 14 %; Rockford, 
Ill., 17 %; Salinas -Monterey. Calif., 20 %; 
Salisbury, Md., 12 %; Salt Lake City- Ogden- 
Provo, 18 %; San Antonio, 10 %; Santa Bar- 
bara, Calif., 25 %; South Bend -Elkhart, 24 %; 
Springfield -Holyoke, 13 %; Toledo, Ohio, 17 %. 

And Topeka, 12 %; Tulsa, 14 %; West Palm 
Beach, Fla., 19 %; Wheeling- Steubenville, 
W. Va.. 14 %; Wichita -Hutchinson, Kan. 14 %; 
Wilkes- Barre- Scranton, 18% Youngstown, 
21 %; Yuma -El Centro, Calif., 15 %. 

Takes full ownership 

Purchase of 100% ownership of 
WJHF(TV) Raleigh, N.C. by Spring- 
field Television Broadcasting Co. has 
been reported. Springfield, which al- 
ready owns 50 % of the channel 28 sta- 
tion, is aiming to begin programing next 
spring. 

The transaction, made public Friday 
(Dec. 16), calls for Terry Sanford, 
William H. White and Hugh Cannon 
to sell their interests to Springfield Tele- 
vision. Payment will be in stock with 
value estimated between $100,000 and 
$150,000. 

Springfield Television is headed by 
William Putnam. It is group broad- 
caster. 
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Readying bills 
for the hopper 
Congress's interest mounts 

in election- coverage laws; 

fairness procedures hit 

Broadcasters last week were assured 
they will be the subject of much con- 
gressional attention when the lawmakers 
return to Washington early next year. 
At that time members of Congress have 
forewarned that they will again scruti- 
nize broadcasting practices concerning 
editorials, political endorsements, elec- 
tion coverage and fairness policies. 

Already on tap are the Senate Corn - 
munications Subcommittee's fact -find- 
ing into public affairs programing and 
the fairness question and the House 
Commerce Committee's proposed scru- 
tiny of broadcaster endorsement of po- 
litical candidates. 

However, last week came confirma- 
tion that other parties would bring up 
the issue of broadcasting election re- 
turns and the making of vote predictions 
before polls have closed. A lot of words 
were spilled and much time spent on 
these subjects before and after the 1964 
elections but nothing was resolved at 
that time. 

Last week Representative Lionel Van 
Deerlin (D- Calif.), a former broadcaster 
who is a member of the Communications 
Subcommittee, said he would introduce 
legislation forbidding the broadcast of 
state or local election results while any 
polls in the area remain open. The 
Senate Communications Subcommittee 
also confirmed it planned to back Sena- 
tor Vance Hartke's call for it to probe 
radio -TV vote predictions made while 
the polls are still open. The Indiana 
Democrat had been particularly con- 
cerned about the influence such predic- 
tions might have on intentions to vote 
and the impact this might have in close 
races. 

Predicton Hearing The Senate unit 
reportedly is planning to make this 
one of its first orders of business after 
the next session of Congress opens Jan. 
10. Officials of the networks and FCC 

CAMBRIDGE SCHOOL 
RADIO AND TELEVISION BROADCASTING 
Learn by doing. Two Year Work -Study Programs 
to Radio and Television Broadcasting and Man- 
agement, Communications, Liberal Art,. Profes- 
sional training on School Station WCSB and 
WCSB -TV. Activities. Placement. Dormitories. 
Co -Ed. Catalog. 

Write Mr. Roberts, Cambridge Scheel 
632 Beacon Street, Boston. Massachusetts 02215 
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Chairman Rosel Hyde are certain to be 
called when the subcommittee begins 
drafting plans for the inquiry after the 
holidays. 

Representative Van Deerlin told a 
gathering of Triangle Stations personnel 
in New York that he and probably other 
congressmen would introduce bills to 
prohibit the broadcasting of results until 
after voting stops. He noted that in the 
California race, one network had an- 
nounced a winner 27 minutes before the 
close of city polls and that 13 people 
told a precinct worker they were not 
going to bother voting. Admitting the 
suggested bill would bring up questions 
of speech infringement, he said, how- 
ever, that the measure would protect the 
sanctity of the ballot and could stand 
any court test. 

He said that although his measure 
would be confined to reporting of re- 
sults, he knew that other congressmen 
are considering bills to prohibit vote 
predictions. Another Communications 
Subcommittee member, John Moss (D- 
Calif.). and Representative John M. 
Slack Jr. (D- W.Va.) arc reported con- 
sidering such action. 

The former San Diego -area newscast- 
er and commentator also outlined other 
areas of interest to broadcasting he felt 
Congress would study in the upcoming 
session. 

Focus on Extremists Among these 
he mentioned an examination of the 
fairness doctrine with emphasis on the 
use of broadcasting by extremist organ- 
izations and the possibility of manda- 
tory suspension of licenses of any broad- 
caster who is in willful violation of the 
doctrine. Although he said he was pre- 
pared to defend the endorsement of po- 
litical candidates within the confines of 
the fairness doctrine, he predicted that 
bills probably would be introduced to 
ban the practice. He cited outcries by 
House Speaker John W. McCormack 
(D- Mass.), House Commerce Commit- 
tee Chairman Harley O. Staggers (D- 
W.Va.), House Judiciary Committee 
Chairman Emanuel Celler (D -N.Y.) 
and complaints about broadcasters in 
North Carolina and California cam- 
paigns. 

It is also expected there may be some 
backing for legislation to require radio 
and TV stations to keep better records 
on how they are meeting the fairness 
doctrine's equal -time provision. Some 
congressional observers see the stations 
as not bothering to keep records or 
tapes and feel that the doctrine is being 
taken too lightly. 

Representative Van Deerlin also said 
there will probably be a congressional 
inquiry into the subject of quick license 
transfers. He said this would focus on 
"short -haul ownership" whereby pur- 
chasers build up station evaluations for 
quick resale of the property. 

Starling 
the 

criterion for 
solid -state 
CATV 

distribution 
Starline features unitized trunk - 
line station design; maximum 
cascadabilitywith qualit 

y 
recep- 

tion to end -of -line, and unpar- 
alleled flexibility, reliability and 
economy. For details phone 
(215) 925 -9870, or write CATV 
Systems Division, Jerrold Elec- 
tronics Corporation, 401 Walnut 
St., Philadelphia, Pa. 19105. 

JE IR O LII 

FIRST 
IN 
CATV 

OVER 16 YEARS CAT/ EXPERIENCE 

Support National Cable TV Week 
January 30- February 4 

"I'LL SUE YOU!" 
Maybe you thought he was "just bluff- 
ing," when he stormed out of your of- 
fice. But when you are hauled into court 
in a time -wasting suit, you find he 
meant it. And if the verdict goes against 
you, it can cost you thousands. Remem- 
ber, many juries just don't understand. 
You can avoid these excessive and need- 
less losses-and at surprisingly low 
rates. All you need do is agree on an 
amount you will carry yourself, and let 
Employers Reinsurance Corporation 
handle the excess. This specially de- 
signed coverage provides economical 
protection against excessive loss due to 
libel, slander, invasion of privacy, pir- 
acy, violation of copyright, or plagiar- 
ism. Write for details and rates, without 
obligation: 
EMPLOYERS REINSURANCE CORP. 

21 West 10th, Kansas City, Mo. 64105 
New York,111 John San Francisco, 220 Montgomery 
Chicago.176 W. Jackson Atlanta, 34 Peachtree, N.E. 
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What price national ETV? 
NAEB group sees $392 million needed by 1971 for capital 

expenditures, $285 million yearly for operating costs 

Planning ahead for the forthcoming 
report on educational television by the 
Carnegie Commission and the subse- 
quent Senate hearing, educational broad- 
casters have taken a look toward what 
they will need by 1971 to provide a 
truly national ETV service. 

The Educational Television Stations 
division of the National Association of 
Educational Broadcasters said there 
must be "at least 364" operating ETV's 
in 1971 compared to the 118 on the air 
as of Sept. 1, 1966. These stations 
should be operating seven days a week, 
with optimum power and antenna height 
and be capable of color broadcasting, 
the report said. 

After a four -month study, ETS of- 
fered a five -year projection for ETV. 
It estimated $392 million would be re- 
quired for construction and moderniza- 
tion and $285 million annually in oper- 
ating costs. 

It said that capital funds needed to 
construct the 246 new stations would 
be $246,750,000; to update the existing 

118 stations would cost $120,587,500, 
and to construct intrastate interconnec- 
tion systems would cost $25 million. 
The total five -year capital needs would 
be $392,437,500. 

On an annual basis, it estimated sta- 
tion operating budgets at $153 million; 
national and regional instruction and 
noninstructional program service at 
$125 million (a Ford Foundation esti- 
mate); interconnection costs at $7.2 
million. The total annual operating costs 
would be $285,200,000. This figure is 
based, the study said, on the assump- 
tion "there will be no ETV capital cost 
for use of a satellite system." 

As envisioned by the ETS study, the 
364 stations would cover about 90% 
of the country. It broke the stations 
down into five categories: AA, A, B, C 
and D. 

Of the 246 new stations needed by 
1971, ETS said 143 (58 %) would be 
in the D category, primarily satellite 
stations with possible future "minimal 
one -camera capability, equipped with 

minimum video -tape and film playback 
capability." There are now 21 D sta- 
tions on the air. 

It said an additional 54 stations 
(22% ) would be required in the C 
category, small -city outlets with basic 
one -studio production capability. There 
are now 24 C stations on the air. 

ETS said another 25 B category 
stations (10% ) would be needed. These 
are middle -sized city operations with 
two- studio and mobile production facil- 
ities. At present 27 are on the air. 

In the A category, the study saw 
24 stations (10% ) being added to the 
34 now in operation. These are major - 
city stations with complete multiple - 
studio and mobile -unit production cap- 
abilities. 

The AA category now has 12 out- 
lets on the air and ETS does not see 
any more necessary by 1971. The AA's 
are very large regional and national 
broadcast and production facilities 
equipped with large multiple- studio TV 
and film production facilities, mobile 
units, and all attendant studio and 
broadcast services. 

The study, termed by ETS as a 
"model" of "realistic goals" for ETV 
within five years, noted that operating 
funds are more critically needed than 
are capital funds. "We must achieve a 
suitable and stable operations base," 

How would you promote Mel Terrier or Danielle Darreye 
We don't know but .. . 

WIHS -TV, BOSTON will find it easy to promote 

MEL 

in 
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one of the post '60 
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the study said, "allowing for total use 
of the ETV facilities or the multi -mil- 
lion- dollar capital investment will rep- 
resent a considerable waste of public 
and private funds." 

A 1964 ETS study showed ETV's 
average operating budgets were about 
$370,000 annually. The five -year plan 
calls for an average annual budget of 
$390,000. This ranges from a $2 million 
budget for AA stations to $100,000 an- 
nually for D category outlets. These 
were termed "most conservative" by 
Chalmers H. Marquis, ETS executive 
director. 

He noted the figures were simply an 
ETS appraisal of what would be needed. 
"It is by no means a list of how you 
get there," he added, saying he hoped 
the Carnegie Commission report "will 
speak to when and how" these goals 
can be reached. 

New Formula He noted that the 
$32 million in federal money allocated 
as matching funds under the ETV Fa- 
cilities Act of 1962 is now totally com- 
mitted to operating stations, permittees 
and those whose applications have been 
accepted by the FCC. The current for- 
mula for the matching grants is 50% 
for new operations and up to 75% 
federal funds for updating existing sta- 
tions. 

However, he felt the same formula 

won't work with the influx of new sta- 
tions, and that possibly some new for- 
mula will be an outgrowth of the forth- 
coming hearings planned by Senator 
Warren Magnuson (D- Wash.), chair- 
man of the Senate Commerce Com- 
mittee. 

The ETS report noted that local 
matching funds "are already exhausted 
in many states." It said a new program 
providing at least 75% federal funds or 
90 %, similar to the highway support 
program, would be needed. 

NAEB `hopeful' 

of NAB support 

The National Association of Educa- 
tional Broadcasters, which is seeking 
$100,000 to bolster its Washington 
staff (CLOSED CIRCUIT, Dec. 5) -a big 
portion of it from commercial broad - 
casters-is on the verge of getting some 
of the money. William Harley, NAEB 
president, said he has received "assur- 
ances of some imminent" fiscal support 
from foundations and electronics firms. 
How much they are giving is not known. 

NAEB officials met with National 
Association of Broadcasters officials 

two weeks ago in an attempt to find 
common interests between the associa- 
tions. Mr. Harley said the session pro- 
duced "a good deal of agreement in 
general exploratory discussions." He 
said there would probably be addition- 
al meetings with NAB. 

NAEB is hopeful of getting $15,000 
-either directly from NAB, or from 
broadcasters with NAB's assistance. 

The meeting with NAB was initi- 
ated in part by NBC after NAEB had 
approached the network for $25,000. 
It requested a similar sum from CBS. 
ABC was also asked for financial aid. 

NBC suggested that NAEB confer 
with NAB to see if commercial broad- 
casting and educational broadcasting 
had common ground so that any money 
contributed would not be going into re- 
search that would be detrimental to 
commercial broadcasting positions. 

Mr. Harley said one major area of 
agreement was that both commercial 
and educational broadcasting can "exist 
as complementary parts of the total 
broadcast service." He said that the 
NAEB representatives pointed out the 
fear of "creeping commercialism" - 
advertisers underwriting ETV pro- 
grams- represents "no more than 1% 
to 11/2% of the total funds going into 
ETV." 

How would you promote J. P. Mendelbaum? 
We don't know but .. . 

WTMJ -TV, MILWAUKEE will find it easy to promote 

JEAN -PAUL BELMONDO 
in A MAN -M41 ROCCA 

one of the post '60 
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Speech association set for TV symposiums 

TIO PROVIDES FILMS FOR THREE DAYS OF SCREENINGS 

A three -day series of television pro- 
gram screenings will be presented by 
the Television Information Office as a 
major feature of the Speech Associa- 
tion of America's annual convention 
this week in Chicago. 

Morning screenings on Wednesday, 
Thursday and Friday (Dec. 28 -30) will 
be followed in each case by an after- 
noon symposium pointing up televi- 
sion's potential as a teaching tool for 
the 3,500 teachers expected to attend 
the convention. 

Dr. Donald W. MacLennan of Brook- 
lyn College Television Center, New 
York, who is the SAA coordinator of 
television symposiums, said the screen- 
ings and TV discussion sessions repre- 
sent an important advance for teachers. 

"They can help us give the young 
viewers we teach valuable yardsticks for 
appreciating, understanding and criti- 
cizing television," Dr. MacLennan said. 
"The programs the public sees on home 
screens reflect, in the last analysis, the 
public's taste. Thus, as we give our 
students a deeper understanding of what 
makes good and bad television, we will 
shape this powerful medium." 

TIO obtained the films scheduled for 
the SAA screenings, cooperated in ar- 
ranging for symposium participants and 
prepared a program folder for distri- 
bution to the teachers. 

The screenings and symposiums will 
be held at the Conrad Hilton hotel and 
will be divided into three categories. 
Wednesday's will be devoted to televi- 
sion in elementary speech education, 
Thursday's to TV in college speech 
education. Friday's to TV in secondary 
speech education. 

Films to he screened at the ele- 
mentary school level are NBC's The 
First Look -At Words, Wild Kingdom 
-"Voyage to Raza" and Exploring - 
The Constitution; CBS's Juggler of Our 
Lady and ABC's Directions: "Wilder- 
ness of Walden" and Discovery Goes to 
Hong Kong. 

Screenings set for the college -level 
session Thursday are WCBS -TV New 
York's College Counterpoint, "Noon 
Wine" from the ABC Stage '67 series 
and the Eastern Educational Network's 
Broadcasting: Is the Viewer Remem- 
bered? Films to be shown at the sec- 
ondary -level screening Friday are "Vol- 

SEASON'S 
GREETINGS 
and best wishes 

for the New Year 

BLACKBURN & Company, Inc. 
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pone" from NTA's Play of the Week 
and CBS's A Dickens Chronicle. 

Symposium participants include Hub- 
bell Robinson, executive producer of 
ABC Stage '67; Richard Reinauer of 
Don Meier Productions, producer of 
Wild Kingdom, and a number of prom- 
inent educators. 

TIO Busy The SAA's will be the 
second major educational convention in 
which TIO has participated in a little 
more than a month. Late in November 
it cooperated in staging another pro- 
gram of screenings for the National 
Council of Teachers of English con- 
vention and also prepared a folder de- 
scribing the programs for the 7,000 
NCTE delegates (BROADCASTING, Nov. 
28). 

In the program folder being dis- 
tributed at this week's sessions, Dr. Mac- 
Lennan calls 110's "the most extensive 
library and information center covering 
the cultural and sociological aspects of 
television" and suggests that teachers 
may use it with profit. 

Harcourt, Brace gets CP 

for Denver channel 20 

Harcourt, Brace & World Inc., New 
York, which applied earlier this year 
for five UHF licenses, last week re- 
ceived its first construction permit for 
channel 20 in Denver. 

The book- publishing company still 
has applications pending for Augusta, 
Ga. (channel 54); Salt Lake City 
(channel 14) ; Portland, Ore. (chan- 
nel 24), and Phoenix (channel 15) and 
has also said that it will seek com- 
mission approval of a sixth UHF out- 
let in an undisclosed eastern city (BROAD- 
CASTING, Oct. 10). 

The Denver CP is for 627 kw visual, 
125 kw aural and an antenna 930 feet 
above average terrain. 

HB &W is owned by 1.937 stock- 
holders. Hastings Harcourt owns 9.9% 
of the corporation's stock, Katharine 
Brace, 7.8% and Donna Brace Ogilvie, 
7.7 %. 

Changing hands ... 
ANNOUNCED The fallowing station 
sales were reported last week subject to 
FCC approval: 

KBLU -AM -TV Yuma, Ariz.: Sold by 
Robert W. Crites and associates to El- 
ler Telecasting Co. for $470,000. Buy- 
ers are headed by Karl Eller, outdoor 
advertising, and will include Mr. Crites 
who becomes president. No changes 
in personnel are contemplated. KBLU 
is 500 w daytimer on 1320 kc. KBLU - 
TV, on channel 13, is affiliated with 
CBS. 

KEAP Fresno, Calif.: Sold by KEAP 
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Broadcasting Co., principally owned 
since 1958 by Herbert J. Edelman, 
Howard L. Tullis, Mortimer Hall and 
Morton Sidley, to HBC Broadcasters 
Inc., headed by John M. Hooker, for 
$260,000. Mr. Hooker is with Los An- 
geles office of Katz Agency. Other 
stockholders are J. Donald Cena, ac- 
count executive for KBLA Burbank, and 
John H. Burrows, motion picture and 
TV producer. KEAP operates daytime 
only on 980 kc, 500 w. Broker: Hogan - 
Feldmann Inc. 

WGLC -AM -FM Mendota, Ill.: Sold by 
Mrs. Jeanne V. Morgan to John F. 
Hurlbut and group for $125,000. Hurl- 
but group also owns wvMC Mt. Carmel, 
Ill. WGLC operates daytime only on 
1090 kc with 250 w; WGLC -FM is on 
100.9 me with 3 kw. Broker: Hamilton - 
Landis & Associates. 

APPROVED The following transfers 
of station interests were approved by the 
FCC Iasi week (For other commission 
activities see FOR THE RECORD, page 
64). 

KPRL Paso Robles, Calif.: Sold by 
Arthur C. Youngberg Jr. to F. Ray 
and Nancy L. Bryant for $210,000, in- 
cluding $20,000 for noncompeting cov- 
enant. Mr. Bryant owns auto -parts firm 
in Paso Robles. KPRL is on 1230 kc 
with 1 kw days and 250 w nights. 

KKAR Pomona, Calif.: Sold by Har- 
riscope Broadcasting group and others 
to Leonard Walk and Armand Kovitz 
for $160,000. Mr. Walk has substan- 
tial interests in WAMO -AM -FM Pitts- 
burgh, WILD Boston, WUFO Amherst, 
N. Y., and WOAH Miami. Harriscope 
stations retain KTWO -AM -TV Casper, 
Wyo.; KFBB -AM -TV Great Falls, Mont.; 
KLFM(FM) Long Beach, Calif., and 
KBAK -TV Bakersfield, Calif. KKAR is 250 
w daytimer on 1220 kc. 

WJJJ Christianburg and wvvv 
Blacksburg, both Virginia: Sold by A. 
Hundley Griffith to Suburban Radio 
Group and others for $115,000 plus 
$12,000 for agreement not to compete. 
Suburban Radio Group, principally 
owned by Robert R. Hilker and James 
B. Keel, owns wccc Belmont, wECO- 
AM-FM Concord, wsvM Valdese, WFCM 
Winston -Salem and WZKY Albemarle, 
all North Carolina. FCC Commission- 
ers Kenneth A. Cox and Nicholas John- 
son abstained from voting. WJJJ is 
daytime only on 1260 kc with 1 kw; 
wvvv is 5 kw daytimer on 1440 kc. 

COMMUNITY TELEVISION 

Newport- Orleans, Vt.: Sold by Ar- 
thur H. Jones and associates to Frank 
Nowaczek and associates. No price 
was disclosed. Mr. Nowaczek former- 
ly was with Telesystems Corp., Glen - 
side, Pa. (multiple CATV owner). 
Newport system has about 1,000 sub- 
scribers. Broker: Edwin Tornberg & 

Co. 
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No dues due, but he pays 

A year ago, when James Ger- 
ity Jr., president and general man- 
ager, WNEM -FM -TV Flint -Bay- 
City- Saginaw, Mich., was made 
an honorary member of Local 48 
of the National Association of 
Broadcast Employes and Tech- 
nicians, he took it literally. Testi- 
mony of this has come in a tele- 
gram to Mr. Gerity saluting his 
efforts on behalf of good rela- 
tions between labor and manage- 
ment. The wire noted that al- 
though no financial requirement 
is made of honorary members, 
Mr. Gerity has consistently made 
regular dues payments. 

No hidden deals, 

says French bank 

A French bank which owns 20% of 
Columbia Pictures Corp. and plans to 
acquire another 18% says it has no 
agreement concerning the stock with 
any of the financial institutions or the 
stockholder group with which it has 

become involved in its Columbia Pic- 
tures dealings. 

The Banque de Paris et des Pays Bas 
responded last week to a series of FCC 
questions apparently designed to deter- 
mine whether the new acquisition would 
enable the bank to wield effective con- 
trol of Columbia Pictures. The commis- 
sion is concerned because of Columbia's 
control, through a subsidiary, of six 
broadcast stations. 

The bank proposes to acquire the ad- 
ditional shares -340,000 -from a group 
of dissident stockholders, headed by N. 
M. Clairmont of New York, who had 
originally sought to acquire control of 
the company. The purchase is subject 
to commission approval. The bank says 
it will place the additional shares in 
trust, with the U.S. Trust Co., to avoid 
a commission rule permitting the com- 
mission to revoke or refuse renewal of 
the license of a station whose parent 
company is 25% owned by aliens. 

In its letter to the commission last 
week, the bank said there are no agree- 
ments or understandings concerning the 
Columbia stock between it and the 
Clairmont group, the trust company or 
the Madison Fund Inc. and the Dreyfus 
Fund Inc. The bank in November as- 
signed to the two funds 14% of the 
34% of Columbia stock it had original- 
ly purchased through a tender offer in 
October. 
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NBC -TV claims 1.3 

lead in Nielsens 

For NBC -TV last week, the latest 
Nielsen numbers were good news. The 
network had won handily its fourth 
national ratings report in the six issued 
this season. 

In the 7:30 -11 p.m. period in the two 
weeks ended Dec. 4, NBC -TV had 20.2, 
CBS -TV 18.9 and ABC -TV 16.9. 

NBC -TV claimed its win as "the big- 
gest of the season," its 1.3 lead over 
CBS -TV, representing a clean margin 
as compared to past reports of the sea- 
son in which the two networks have 
usually been only a fraction apart. 
CBS -TV has come up on top in two of 
the six reports, while ABC -TV has yet 
to capture the lead spot. 

In computing the figures, NBC -TV 
entered another claim: It said it had be- 
come the first network this season 
"whose average evening program topped 
11 million homes per minute." 

The report gave NBC -TV dominance 
in wins by half -hour periods and nights 
of the week: NBC -TV 26 and Wednes- 
day, Thursday, Saturday and Sunday; 
CBS -TV 17 and Tuesday and Friday, 
and ABC -TV six and Monday. 

National Nielsen TV ranking 
(two weeks ending Dec. 4, 1966) 

Nielsen average audiencet 

Rank Program 

1. Bonanza (NBC) 
2. Red Skelton (CBS) 
3. Lucy Show (CBS) 

Percent 
U.S. TV 

housholds 
34.3 
28.9 
28.5 

PROGRAMING 

4. Andy Griffith (CBS) 26.3 
5. Jack Benny (S) (NBC) 26.2 
6. Saturday Movie (NBC) 25.1 
7. Jackie Gleason (CBS) 25.0 
8. Green Acres (CBS) 24.3 
9. Ed Sullivan (CBS) 24.2 

10. Walt Disney -Color (NBC) 23.3 
11. The Virginian (NBC) 23.1 
12. Gomer Pyle (CBS) 23.0 
13. Daktari (CBS) 22.4 
14. Get Smart (NBC) 22.3 
15. Lassie ** (CBS) 22.2 
16. Lawrence Welk (ABC) 22.1 
17. Family Affair (CBS) 21.5 
18. Daniel Boone* (NBC) 21.2 
18. G.E. Fantasy Hour (S) (NBC) 21.2 
20. Hogan's Heroes (CBS) 21.1 
21. It's A Dog's World (S) (NBC) 20.9 
21. Petticoat Junction (CBS) 20.9 
21. Rat Patrol (ABC) 20.9 
21. Tuesday Movie (NBC) 20.9 

*Telecast only one week of this report. 
* *Telecast, Sunday, 7.7:30 p.m. 
(S) Special or pre -empting program. 
tHouseholds reached during the average min- 

ute of the program. 

Taft moves to clear 

dispute on H -B purchase 

Litigation that threatened to block 
the proposed $26.4 million sale of 
Hanna -Barbera Productions Inc. to Taft 
Broadcasting Co. apparently was cleared 
in a Los Angeles court last week. In 
superior court proceedings, Taft inter- 
ests guaranteed that no prejudicial dis- 
position would be made of 264,000 
shares of stock claimed by John and 
Harry Cohn Jr. until a suit brought by 
the two sons of the late president of 
Columbia Pictures Corp. against Hanna - 
Barbera principals is decided. 

The sons, in a suit filed last year, 
complain that in 1959 their mother, 

Jewish group lashes out at `big lies' on radio -TV 

The broadcast industry has been 
urged by the American Jewish Com- 
mittee to police itself against abuses 
of "talk- back" radio -TV programs 
that provide bigots an opportunity 
to exploit "big -lie" techniques. In a 
Newsletter editorial titled "New 
Kind of Air Pollution" the AJC 
charged the industry to follow its 
own program codes in choosing re- 
sponsible persons for public -affairs 
broadcasts. 

Citing producer desires for "ever 
more sensational guests" with "audi- 
ence response the be -all and end -all," 
the editorial stated: "AJC bows to no 
one in its dedication to free speech. 
But is freedom of speech at stake 
here? We bar the airwaves to frauds, 

slanderers and pornographers. Why, 
then, open them to bigots, who often 
represent no one but their own 
warped selves, and whose invited ap- 
pearances on certain programs are 
meant only to irritate, not educate ?" 

The editorial refuted David Suss - 
kind's recent comment that "kooks 
and bigots" quickly expose them- 
selves under the camera's clinical 
eye. "Too often, guests on these 
programs are masters of the `big -lie' 
technique," the AJC commented, 
"and frequently neither the modera- 
tor, no matter how angry he pretends 
to become, nor questioners from the 
studio audience are equipped to nail 
the lies. Yet we know only too well 
what tragedy big lies can beget." 

Mrs. Joan Cohn, then acting as their 
guardian, was induced to sell their stock 
in the Los Angeles -based production 
company, then known as H -B Enter- 
prises, for $65,000 when it was really 
worth more than $200,000 (BROADCAST- 
ING, Dec. 20, 1965) . The sons demand 
return of the stock, and $3 million 
punitive damages from William Hanna, 
Joseph R. Barbera and George Sidney, 
major stockholders in the animation 
company. The defendants claim that 
the Cohn boys were paid a fair price 
for their stock under conditions then 
existing and have no right to it now. 

In last week's court action, the Cohn 
sons sought an injunction to prevent the 
sale to Taft Broadcasting pending trial 
of their suit. It was revealed that Taft 
will pay $24 a share for the Hanna - 
Barbera purchase. Nearly half of the 
purchase price will be in cash and the 
rest in Taft stock. 

The Hanna -Barbera stock is closely 
held. Mr. Hanna owns 204,000 shares, 
while his two children own 132,000 
shares each. Mr. Sidney owns 264,000 
shares and Mr. Barbera owns 351,000 
shares. Mr. Barberá s former wife, Mrs. 
Dorothy E. Barbera, owns 117,000 
shares. 

Taft Broadcasting has agreed to buy 
all of the 1 million shares outstanding 
in Hanna -Barbera Productions (BROAD- 
CASTING, Oct. 3 1) . 

World rights to Thomas 

series go to CBS Films 

The acquisition by CBS Films of the 
worldwide syndication rights to the 
Make Room For Daddy series, starring 
Danny Thomas, was announced last 
week by Sam Cook Digges, adminis- 
trative vice president, CBS Films. 

Available to stations are 195 black - 
and -white episodes of the series, origi- 
nally telecast on CBS -TV from 1958 -64 
under the title of The Danny Thomas 
Show. The films were purchased from 
Mr. Thomas' production organization, 
which was represented in negotiations 
by the William Morris Agency. 

AM -FM separation stays 

denied for 3 stations 

The FCC last week denied petitions 
filed by WRKO -FM Boston, WROC -FM 
Rochester, New York, and WTOP -FM 
Washington for reconsideration of 
earlier commission actions that denied 
the stations' requests for long -term ex- 
emption from the AM -FM nonduplica- 
tion rule. 

The commission's rule states that 
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FM stations in cities of over 100,000 
persons can devote no more than 50% 
of their broadcast time to duplicating 
the programs of commonly -owned AM's 
in the same area. The effective date of 
the rule was Oct. 15, 1965, but it was 
extended to Dec. 31, 1966, for stations 
that requested exemptions. 

The commission said that the above 
stations and 10 others have until April 
1, 1967, to comply with the rule. 

The commission, in another order, 
gave the chief of the Broadcast bureau 
authority to grant exemptions to the 
rule for periods up to three months 
after the final deadline. 

NBC engineers 

protest Super Bowl 

The National Association of Broad- 
cast Employees and Technicians filed a 
complaint last Thursday (Dec. 22) with 
the FCC, protesting plans for a single 
network pickup by CBS -TV of next 
month's Super Bowl football game 
which would be fed also to NBC -TV 
(see page 32). Copies were sent to the 
Federal Trade Commission, the Justice 
Department, and the House and Senate 
Judiciary committees. 

Woody Schlegel, director of network 
affairs for NABET, which has jurisdic- 
tion over cameramen and technicians at 
NBC, said the complaint was filed after 
Pete Rozelle, commissioner of the Amer- 
ican and National Football Leagues. 
turned down the union's appeal to be 
allowed to handle the pickup for NBC - 
TV. (CBS technicians belong to the 
International Brotherhood of Electrical 
Workers.) 

Mr. Schlegel told BROADCASTING the 
intent of the complaint was to seek an 
investigation by the government into 
what he called "Mr. Rozelle's attempt 
to control the telecasting of pro football 
games." 

One Interest Mr. Rozelle issued a 
statement Thursday saying the decision 
to limit accessibility for TV camera lo- 
cations was based on "a single interest 
-the viewing public at home and in 
the stands." 

NBC and CBS each paid $1 million in 
rights fees to telecast the game between 
the champions of the AFL and the NFL, 
which will be held on Jan. 15 in the 
Los Angeles Coliseum (BROADCASTING, 
Dec. 19). 

NABET's letter to the FCC pointed 
out that NBC had advised Mr. Rozelle 
there was sufficient room at the Coli- 
seum for three or more camera crews, 
but the leagues' commissioner insisted 
that only one camera crew could be ac- 
commodated. NABET also claimed that 
NBC offered to pool the cameras and 
said this arrangement has "worked well" 
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TV in court vould need no `interpretation' 

Adverse newspaper influence might 
not have occurred, Dr. Sam Shep- 
pard has said on WBBM -TV Chi- 
cago, if the first trial for the 
murder of his wife in Cleveland 
had been covered by television. On 
a retrial he recently won art ac- 
quittal. 

Talking on the WBBM -TV At Ran - 
dom conversation show in the early 
hours of Dec. 17, Dr. Sheppard ad- 
vocated using television in the court- 
room to report the facts of a case 
rather than relying upon newspaper 
interpretation of the proceedings. 

"I wish there had been television 

cameras just like these in the court- 
room during the first trial," Dr. 
Sheppard said, "so that the newspaper 
people would not have 'interpreted' 
the facts." 

Describing his dislike of the man- 
ner in which the press handled his 
case and for pretrial publicity in 
general, Dr. Sheppard felt that from 
arrest to trial no statements should 
be made by the defense or prosecu- 
tion to newsmen. At the time of 
trial also, he said, "the prosecutor 
has no right to make any statement 
to the press outside of the court- 
room." 

for more than a year at White House 
telecasts. 

NABET charged CBS with "apparent 
collusion" with the leagues' office. 

The complaint asserted that Mr. 
Rozelle chose CBS to produce the game 
because of "his greater personal famil- 
iarity with CBS" leaving NBC to take 
a video feed but using its own announc- 
ers. It contended that CBS "obviously 
would benefit from the prestige of hav- 
ing the exclusive right to pick up the 
game and feed it not only to its own 
network stations but also to the NBC 
stations." 

A CBS Sports spokesman declined to 
comment on the NABET complaint, 
stating he had not seen it. 

Mutual gets rights 

for Clay -Terrell bout 

Mutual last week said it has pur- 
chased exclusive U. S. and Canadian 
radio rights to the scheduled heavy- 
weight championship fight between 
Cassius Clay and challenger Ernie Ter- 
rell on Feb. 6, 1967 (10 p.m. EST). 
Mutual's price was estimated by one 
source at $ 1 25,000. 

Mutual plans to feed the bout to its 
523 affiliates and to other stations in 
noncompeting markets. Four sponsors 
will be signed, according to Mutual. 

Ancillary radio -TV rights to all of 
Clay's fights are owned by Main Bout 
Inc., New York. A company spokesman 
indicated the bout may also be carried 
live to Hawaii and Japan by Lani Bird 
II, if that satellite is launched success- 
fully on Jan. 11 (CLOSED CtRCUtr, Dec. 
19). Satellite transmissions are also 
being arranged on Early Bird to the 
United Kingdom where Main Bout has 
made closed- circuit TV deals with 
Viewsport and with BBC for live and 
delayed coverage in Britain and Europe. 

Ford's $10 million 
may go to Columbia 

A silence at the Ford Foundation, 
which has made its recently announced 
grant to noncommercial television seem 
like $10 million in search of a taker, 
was partially broken last week although 
not officially. 

Ford Foundation officials have been 
in negotiations with representatives of 
the Columbia University School of 
Journalism looking toward formation 
of a TV program source that would 
present a weekly review of national and 
world affairs and the arts. 

Creation of a staff of professional 
journalists and installation of new stu- 
dio equipment were said to be part of 
the plan that would bring together col- 
leges throughout the country in a 
nonprofit TV service. 

Presumably professional newsmen 
from the television industry and news- 
papers would be asked to join the 
project on leave from their commercial 
employers. 

The idea of a weekly TV program 
that would "speak directly to the great 
issues of the day in every field of ac- 
tion" was mentioned with the original 
announcement of the new Ford grant. 
Who would receive and administer the 
funds has not been disclosed. 

Nothing Definite Dean Edward 
Barrett of the Columbia School of 
Journalism acknowledged last week that 
negotiations between the foundation and 
Columbia about such a project were 
indeed under way but that plans were 
still tentative and nothing had been 
approved by the university's board. 

The weekly two- or three -hour pro- 
gram would be presented to a national 
hookup of close to 100 educational sta- 
tions. 
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SPECIAL REPORT: 1966 

Best news: Uptrends continue 
Year churns out changes as industry grows: 

new jobs, new people; FCC gets new head, 

takes on CATV; ITT -ABC merger caps the climax 

It was a year of change and a year 
of stability. The changes made the news, 
but radio and TV continued their up- 
ward climb, encompassing the changes 
without much of a tremor in their busi- 
ness nerve centers. 

It was the year that saw CATV come 
under full FCC regulation, color TV 
move so quickly to the forefront that 
virtually all network programs are now 
broadcast in color and color TV re- 
ceivers account for more than one - 
third of all set sales to retailers. 

It was the year that saw the country's 
first all- advertising radio station; the 
announcement of a fourth TV network, 
the beginning of commercial space re- 
lays over the Pacific. 

It was the year that saw the multi- 
million- dollar merger of ABC with 
giant, international telecommunications 
firm, ITT, and the ownership of MBS 
change once again. 

And it was the year that saw a one- 
time House Commerce Committee rat- 
ings investigator sued by A. C. Nielsen 
Co. for attempting to rig a CBS spe- 
cial and finally sign a consent order ad- 
mitting the attempt and promising not 
to do it again. 

Television undoubtedly went over the 
$2 billion mark in revenues this year, 
since total revenues reached $1.9 billion 
in 1965. Radio on the other hand is 
inching toward its first billion mark; 
last year radio's total revenues came 
to $792.5 million. Based on financial 
data reported to the FCC in 1966, TV's 
net income before taxes was $447.9 mil- 
lion in 1965; radio's $77.8 million. 

Continuing as TV's top spot buyer 
is Procter & Gamble, which in the third 
quarter of this year had spent over 
$19.5 million in the medium. Total 
TV spot billings for the third quarter 
amounted to $270.6 million, compared 
to $248.3 million for the same nine- 
month period in 1965. 

Ford Motor Co. led in radio spot 
buying at the six -month mark. It spent 
$13.5 million on spot radio, and $160.6 
million on all radio, up 11.5% over 
the same period last year. 

J. Walter Thompson stayed at the 
top of the list of broadcast agencies, 
spending an estimated $225 million in 
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both radio and TV, principally TV. 
BBDO led the list in top radio billing, 
with $32.7 million spent in that 
medium. 

Hyde for Henry As in all years, 
broadcasting saw a lot of people change 
jobs. At the top of the list this year 
was the name of Republican Commis- 
sioner Rosel H. Hyde, a long -time FCC 
career official, who was named chair- 
man by President Johnson. He suc- 
ceeded E. William Henry who resigned 
to help his friend John Jay Hooker Jr. 
in the Tennessee Democratic guherna- 

With the giant ratings garnered in 
September by 'The Bridge on the River 
Kwai' tucked neatly beneath its audi- 
ence- measurement belt, ABC -TV an- 
nounced it had another blockbuster 
film ready for showing in 1971. It had 
spent $5 million to acquire rights for 
two showings of 'Cleopatra' from 20th 
Century -Fox. 

torial primary, but was back in Wash- 
ington following Mr. Hooker's defeat. 
Mr. Henry has joined the Washington 
law firm of Arnold and Porter. 

For Mr. Hyde's full seven -year term, 
President Johnson named Nicholas 
Johnson (no relation), firebrand Mari- 
time Commission executive officer. 

Mr. Hyde's assumption of the FCC 
chairmanship, heralding a more con- 
servative attitude toward broadcast reg- 
ulation, was underlined when a new 
Broadcast Bureau chief was appointed 
to succeed the controversial James B. 
Sheridan. The new chief: George Smith, 
previously legal assistant to Commis- 
sioner Robert E. Lee, and before that 
in private practice in Washington. 

Also in government switches, Oren 
Harris, long -time chairman of the 
House Commerce Committee, resigned 
to assume a federal judgeship in Ar- 
kansas, and Representative Harley O. 
Staggers (D -W. Va.) became the new 
committee chairman. 

And, in the industry at large, the year 
saw Robert E. Kintner resign as chair- 
man of NBC, and a few months later 
accept appointment as an assistant to 
President Johnson as secretary of the 
cabinet; Walter D. Scott named chair- 
man of NBC, and Julian Goodman, 
president. 

John A. Schneider, who took over 
after James T. Aubrey was deposed, 
as president of CBS -TV, became presi- 
dent of the new CBS /Broadcast Group; 
and Thomas H. Dawson became presi- 
dent of CBS -TV after John T. Reynolds 
resigned. Earlier Fred Friendly, hyper - 
charged president of CBS News, re- 
signed because the network wouldn't 
carry full testimony before the Senate 
Foreign Relations Committee hearing 
on the Vietnam War. 

And as the year drew to a close, 
Larry H. Israel, executive vice president 
of Westinghouse Broadcasting Co., was 
named president of the new WBC Sta- 
tion Group; and George B. Storer Jr., 
heir to the Storer Broadcasting- North- 
east Airline empire, resigned as vice 
chairman of both companies. He re- 
mains on the Northeast board, however. 
J. Alphonse Ouimet resigned as presi- 
dent of the Canadian Broadcasting 
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Corp. and Thomas S. Murphy was 
elected chairman and chief executive 
officer of Capital Cities Broadcasting 
Co. following the death of Frank Smith. 

Movies, Movies, Movies Movies be- 
came the staple of TV during the year. 
Every network and virtually every sta- 
tion had at least one movie on during 
the week, and moviegoers could, with- 
out stirring from their homes and 
hearths, see a movie every night. 

The correctness of program managers 
in embracing motion pictures for TV 
was never more underscored than by 
ABC's three -hour, gangbuster presenta- 
tion of Bridge on the River Kwai. It 
zapped all competition and estimates of 
its audience ran as high as 66 million. 
ABC paid $2 million to Columbia Pic- 
tures for the rights to two showings; 
and Ford Motor Co. sponsored the first 
at $1.8 million. 

The blitz galvanized the TV industry. 
ABC signed with two major Hollywood 
producers for about 50 feature films 
laying out almost $40 million for the 
rights. It acquired 17 Twentieth- Century 
Fox films for $19.5 million, including 
Cleopatra which it can't release until 
1971. ABC also paid almost $20 million 
for 32 Paramount Picture features. 
And CBS -TV signed for 63 MGM fea- 
tures at cost estimated at $52.8 million. 

CATV and FCC CATV operators, 
not exactly happy but resigned, came 
under FCC jurisdiction; the move being 
the second step in the commission's as- 
sumption of authority over all CATV. 
Previously it had asserted jurisdiction 
over only those cable systems fed by 
FCC -licensed microwave relays. Legal 
challenges immediately were filed, but 
no definitive decision has yet been 
handed down. 

In its Second Report and Order the 
commission told CATV systems that 
they must carry local stations, provide 
duplication protection to local stations, 
and, for the top -100 markets, keep out 
distant stations that do not provide a 
Grade B signal in the CATV -served 
city. 

But the cable operators' national as- 
sociation heard its president, Frederick 
W. Ford, urge CATV's to begin originat- 
ing local programs. A few began mov- 
ing in this direction, but the great bulk 
were still considering action, the main 
barrier being expense. Nevertheless, a 
firm known as Dal -Worth in Dallas - 
Fort Worth proposed to furnish pro- 
graming to CATV systems in the South- 
west and asked the FCC for permission 
to link up through microwaves a sub- 
stantial number of CATV systems in 
that area. 

On the legislative front, a House 
Commerce Committee reported out a 
bill establishing FCC jurisdiction over 
cable operations and banning all origi- 
nations by CATV with a few execep- 
tions (time, weather, teletype news). 
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Although he didn't make the list of 
10 best dressed men, FCC Chairman 
E. William Henry, turned up as Bat- 
man at the Multiple Sclerosis Society 
benefit ball in Washington on March 
4. But he did make 'Esquire' and other 
national magazines and newspapers 
with this photo snapped at the ball. 
A month later he resigned as FCC 
chairman to take up the cause of his 
friend John J. Hooker Jr. in the latter's 
unsuccessful bid for the Democratic 
nomination for governor of Tennessee. 

A House copyright committee com- 
pleted a full revision of the decades - 
old Copyright Law and included a sec- 
tion on CATV. This would require li- 
cense fees where cable systems carry 
other than local stations. Both bills 

failed to reach the floor, but are ex- 
pected to go the distance in the 90th 
Congress beginning next month. 

On other CATV fronts, the commis- 
sion finally established a CATV task 
force under the leadership of Sol Schild- 
hause, an FCC hearing examiner. The 
task force reports directly to the corn- 
mission, not through the Broadcast 
Bureau as CATV matters initially did. 

A federal judge in New York ruled 
that CATV reception and transmission 
of TV signals are a "performance" un- 
der the copyright law. The decision re- 
sulted from a suit filed several years 
ago by United Artists Corp. against 
a CATV system in Clarksburg, W. Va. 
The judge's definition was appealed. 

Toward the end of the year, the 
CATV trade association and some in- 
dividual systems filed complaints with 
the FCC against AT &T and other tele- 
phone systems. They charged antitrust 
violations, discrimination and other 
illegal activities. 

And in New York City an experi- 
ment got underway that promises cable - 
less CATV, with Teleprompter Corp. 
and Hughes Aircraft Co. cooperating. 
The test is of microwave relays atop 
tall buildings, feeding TV signals to 
master antennas of surrounding tall 
buildings. The same principle, using 
laser beams instead of microwaves, was 
under consideration for Brooklyn, N.Y., 
by Bartell CATV, an applicant for that 
borough of New York. 

Color Sets Color zoomed along, 
with set sales reaching new highs but 
not the totals targeted at the beginning 
of the year. By the week ending Dec. 9, 
a total of 4,325,206 color sets had been 
sold to retailers, compared with 2,535; 
646 at the same time last year. For 
the whole year, a total of 4.7 million 
color units are expected to have been 
shipped or sold by distributors. Al- 
though this doesn't meet the 5 million 
total predicted by some industry leaders 
at the beginning of the year, it's pretty 
close and set makers are happy. 

A definitive figure also finally was 
established for the number of color TV 
sets in homes. Based on a survey made 
in August, the U.S. Census Bureau 
calculated that 13% of all TV homes 
had color sets -7.1 million. 

And, as networks painted virtually all 
programs in color and stations heaped 
up color equipment, a TV station. in 
Syracuse, N. Y. (wHEN -Tv), startled the 
advertising community by imposing a 
5% surcharge for all color advertis- 
ing. Although objections were immedi- 
ately raised, the station has not re- 
scinded the color charge. 

Two events of more- than -consider- 
able interest in the station -network field 
took place during the year. In Los An- 
geles, Gordon McLendon started an 
innovation in American broadcasting, 
an all- advertising radio station. It's 
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KADS(FM), and it carries nothing but 
classified advertising. 

And announced was the long- awaited 
fourth TV network. Underwritten by D. 
H. Overmyer, a national warehousing 
businessman and holder of five construc- 
tion permits for UHF stations across 
the nation, the Overmyer Network 
promises three hours of national pro- 
graming a day, including two hours 
from Las Vegas. President of the new 
network is Oliver E. Treyz, former 
president of the ABC Television net- 
work. 

Space TV Early Bird, the first com- 
mercial communications satellite, con- 
tinued to ride serenely and effectively 
over the North Atlantic, linking Europe 
and the United States. And Lani Bird I, 
although it just missed synchronous 
orbit, gives eight hours daily of space 
communications between the United 
States and Hawaii and Japan and other 
Far East nations. A new Lani Bird and 
a second Atlantic bird are expected to 
be operating in 1967. All carry the 
ability to relay TV in both color and 
black and white. 

But perhaps of more immediate con- 
sequence to broadcasting was the furor 
raised about the establishment of a do- 
mestic communications satellite system. 
Initiated by ABC last year, when it pro- 
posed to put up its own system to feed 
programs to affiliates, the idea churned 
into public controversy when the Ford 
Foundation suggested the creation of 
an all- network private TV satellite 
system, using profits to underwrite ed- 
ucational TV. The battle is still being 
fought before the FCC, with the Com- 
munications Satellite Corp., operator of 
the Early Bird and Lani Bird spacecraft, 
American Telephone & Telegraph Co., 
and other carriers backing a multi- 
purpose domestic systems for all types 
of communications. They also maintain 
that educational TV is a national prob- 
lem and not a field that must be carried 
by commercial enterprise. 

The whole future of educational -TV 
financing is expected to receive a 
thorough review early next month when 
the report of the special Carnegie Com- 
mission on ETV is made public. 

The merger of ABC with the inter- 
national giant, Internation Telephone 
and Telegraph Co., received FCC ap- 
proval only last week (see page 21). The 
merger, under continual sniping from 
Senators Gaylor Nelson (D -Wis.) and 
Wayne Morse (D -Ore.) was given clear- 
ance by the Department of Justice on 
antitrust aspects. 

But if ABC had a tough time join- 
ing up with ITT, the radio -only fourth 
network, Mutual Broadcasting System, 
changed hands once again -for the fifth 
time in a decade. The network, which 
owns no stations, was sold by Minne- 
sota, Mining and Manufacturing Co., 
St. Paul, to a new group headed by 
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John P. Fraim of Dayton, Ohio. The 
price: $3.1 million. 

As the year ended, Capital Cities 
Broadcasting Co.'s purchase of KTRK- 
(TV) Houston for "around $20 million" 
awaited the buyer's decision as to what 
station he already owns was to go. Spec- 
ulation centered on Providence, R.I., 
or Raleigh, N.C. Capital Cities must 
sell because it already owns its FCC - 
imposed limit of five VHF TV stations. 

Discounting Discounts A long - 
established network practice, that of 
offering discounts to advertisers for pur- 
chases of large volumes of time, ceased 
after coming under fire by a Senate 
Antitrust committee, chaired by Senator 
Philip A. Hart (D- Mich.). Both ABC -TV 
and CBS -TV dropped the contentious 
practice early in the year, and as the year 
ended, NBC-TV also discarded the dis- 
counts. Even so, Senator Hart called on 
the FCC to regulate network business 
practices. And Federal Trade Commis- 
sion Chairman W. Rand Dixon let it 
be known that off -card rate deals with 
favored customers might be considered 
an unfair business practice if the trans- 
action was not open to all customers. 

But of greater significance to the ad- 
vertising industry were federal person- 
ages whose observations and activities 
caused dismay. Donald F. Turner, chief 
of the Department of Justice's anti- 
trust division, suggested that large ad- 
vertising appropriations spent by major 
companies might be considered an anti- 
trust violation in that they prevent the 
entry into the market of new firms 
offering similar products. He also ex- 
pressed the hope that some means could 
be evolved to give consumer informa- 
tion to the public, quickly and easily. 

This, of course, is exactly what Mrs. 
Esther Peterson, an assistant secretary 
of labor and President Johnson's ad- 
viser on consumer affairs, has long ad- 
vocated. In fact, with her support, Con- 
gress passed a law requiring the print- 
ing of ingredients on all packages as 
well as other standards for packaging. 
What admen fear is an obvious exten- 
sion of this move; restrictive legislation 
on the contents of advertising. 

Spectrum Study The crowded radio 
spectrum became a top news item when 
a Department of Commerce advisory 
committee recommeded that a study be 
undertaken of spectrum use. It sug- 
gested that this be done by the Com- 
merce Department, but this immediately 
raised FCC hackles and also discon- 
certed the Office of Telecommunications 
Management in the Executive Office. 
All agree on the need for a study, but 
the details of who is to do it and how 
much can be spent on it are still being 
worked out. 

Meanwhile, the perennial cry by land - 
mobile services for more spectrum space 
finally got the FCC's ear. The commis- 
sion suggested that a test in Los An- 

geles on sharing of a TV channel by 
the land- mobile services might be worth- 
while, and arrangements were being 
made as the year came to a close. 

The commission, however, did come 
out with one project that has been 
imminent for over a year; the new TV 
program reporting form, like the one 
for radio, finally was issued. 

In one other FCC field, however, the 
commission found itself faced by a not 
unexpected counterattack. A year ago 
the FCC had proposed that no broad- 
cast entity be permitted to own more 
than three TV stations in the top 50 
markets, and that not more than two of 
the three could be VHF. A group of 
major group owners, under the name 
Committee for Television Development, 
underwrote a $300,000 research study 
by a Cambridge, Mass., organization. 
This report maintained that the com- 
mission's proposal had no relevance to 
the FCC's purported goals, and in fact 
would impede them. If the commission 
is interested in diversity of media, and 
more local programing, it found, then 
the groups at which the proposal was 
aimed were the very ones engaging in 
these desirable practices. 

In news coverage, TV and radio still 
struggled for what could be called ele- 
mental rights. Hope sagged, however, 
when a special committee of the Ameri- 
can Bar Association reported that the 
protection of the rights to a fair trial 
required that police, prosecutors, de- 
fense lawyers and witnesses be barred 
from talking to newsmen. The corn - 
mittee, which was headed by Justice 
Paul C. Reardon of Massachusetts, also 
urged news media to refrain from print- 
ing details not introduced in evidence 
in criminal trials. It even hinted strongly 
that judges could use their contempt 
powers against news media for infrac- 
tions. 

Another setback came in the U. S. 
Supreme Court's decision in the Shep- 
pard case, which reversed the Cleveland 
osteopath's conviction for the murder 
of his first wife because of the "circus" 
atmosphere at the 1954 trial. Cleve- 
land newspapers were the target of the 
Supreme Court's ire, because of the 
heat they engendered against the de- 
fendant. 

The extensive television coverage of 
the congressional and local elections 
this year won many plaudits but were 
marred by errors in predictions by some 
networks and stations. The resulting 
clamor focused attention again on the 
drafting of a law to prohibit reporting 
results until all polls are closed, and 
circumscribing predictions. Some com- 
plaints were made of radio and TV sta- 
tions editorializing in favor of one can- 
didate or another. 

In the music licensing field, a gov- 
ernment attempt to force Broadcast 
Music Inc. to divest itself of its broad- 
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caster stockholders failed when a con- 
sent order entered in New York federal 
court mentioned not one word about 
ownership. BMI, meanwhile, signed a 
new agreement on radio rates; they're 
higher. 

Pay TV got a new breath of life when 
the California Supreme Court ruled 
that the referendum in 1964 banning 
payment for TV programs was uncon- 
stitutional. Moving against his own 
court, the Attorney General of Cali- 
fornia asked the U. S. Supreme Court 
to review this decision, but this petition 
was denied. 

Meanwhile the FCC was studying the 
question of whether to give the green 
light for commercial, over- the -air sub- 
scription TV. 

Kemper Pays A legal benchmark 
of sorts was established when a federal 
court ruled that Kemper Insurance 
Companies had to live up to its con- 
tract with ABC. Kemper had bought 
sponsorship of 26 ABC Evening Report 
news shows. After three programs it 
canceled the contract because it ob- 

jected to the appearance of Alger Hiss, 
convicted perjurer, on a Howard K. 
Smith program about former Vice Presi- 
dent Richard Nixon. The ABC suit to 
collect the $265,000 due, with interest, 
was successful when the U. S. Supreme 
Court refused a Kemper petition to re- 
view a lower court award to ABC. The 
significance of the litigation, observers 
feel, was in binding the sponsor to his 
contract notwithstanding his attitude 
toward other programs on the nework. 

After a spell of tugging and hauling 
on a $2 million headquarters building 
for the National Association of Broad- 
casters, the proposed plans won the 
concurrence of a panel of nationally 
prominent architects. 

NAB re- elected John Dille of the 
Communicana Stations of Indiana for 
a second term as chairman. 

And the code authority wrestled with 
a new commercial specter: The purchase 
of a single minute by two separate com- 
panies to advertise two dissimilar prod- 
ucts. Its conclusion is that where the 
products are related it's a single corn- 

mercial; where not, it's counted as two 
spots. 

A one -time House committee rat- 
ings investigator found himself back in 
the limelight when the A. C. Nielsen 
Co. sued him for $1.5 million, charging 
that he attempted to rig the Carol Chan- 
ting Show on CBS -TV and others. 
After months of cross -charges and in- 
terrogations, Rex Sparger signed a con- 
sent order in Oklahoma City admitting 
that he had made the attempt (he said 
he was collecting material for a book he 
was writing) and that he wouldn't do it 
any more. 

Throughout the year, week -by -week, 
BROADCASTING reported each event as 
it was happening. A review of these 
issues covers the entire field of radio 
and television as well as the related 
fields that influence broadcasting. 

Following are references, grouped by 
subject, to most of the major news de- 
velopments of the year with the date 
of issue. The references include all of 
1966 and, in order to offer fuller con- 
tinuity, the last months of 1965. 

Midyear saw a new skipper at the helm of the FCC: Rosel 
H. Hyde who took over the term of E. William Henry while 
assuming the chairmanship. At the same time, Nicholas 
Johnson came to the commission from the Maritime Com- 
mission, named to a seven -year term that will run to 

Advertiser -Agency Relations 
Agency compensation -tradition 15% versus 

fee system -continued controversial. ANA 
study shows fee system growing, but most 
advertisers still use 15% formula-4/18/66; 
General Foods finds 15% best for estab- 
lished products, fees for new products - 
4/4/66; Gardner adopts combination plan - 
5/9/66. 

Agencies created special departments for 
specialized services: BBDO starts Chil- 
dren's Marketing Opportunity -1//31/66, 
and pharmaceutical ad department - 
5/2/66; Geyer, Morey. Ballard sets up 
science department -6 /20/66; McCann - 
Erickson and Interpublic establish Cen- 
ter for Advanced Practice -6 /20/66. 

Clinic to provide free advertising counsel 
to small business proposed by Carson/ 
Roberts' Carson- 2/7/66. 

J. Walter Thompson buys 82% interest in 
Puerto Rican & American Insurance Co. 
-1/10/66. 

1965 shows new high in agency switches - 
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June 30, 1973. 
At the swearing -in ceremonies in Washington (l -r): 

Chairman Hyde, Supreme Court Justice Hugo Black, Com- 
missioners Johnson, Kenneth A. Cox, Robert E. Lee, James 
J. Wadsworth, Lee Loevinger and Robert T. Bartley. 

1/3/366; pace accelerates in 1986- 7/11/66. 
Merger of AFA and AAW recommended - 

5/9/66, approved 7/4/66, implemented - 
8/8/66, 9/19/66; name is American Adver- 
tising Federation -11/28/66. 

Agency costs, profits for 10 years, reported 
by AAAA- 7/18/66. 

Advertiser -Broadcaster Relations 
ANA broadcast committee divided into one 

for radio, one for TV- 11/22/65. 
Program material provided gratis by adver- 

tisers: is it programing or advertising? 
9/27/65. 

Double billing studied by FCC -10/11/65, 
and outlawed- 10/25/65; broadcasters pro- 
test- 11/22/65; stronger rule asked -8/15/ 
66. 

Consolidated Cigar cancels sponsorship of 
Sammy Davis Jr. special when regular 
series starts first- 11/8/65. 

Networks reject General Motors documen- 
tary- 12/20/65; GM assures own start in 
lineup -8 /8/66; CBS -owned stations turn 

down Shick documentary- 7/4/66; NBC - 
TV accepts it- 8/29/66. 

Colgate -Palmolive co- produces syndicated 
series -11 /15/65. 

Advertiser- supported pilots on increase 
-12/27/85. 

Taft stations offer selective rate protection 
-1 /10 /66. 

Grocery store data service produces busi- 
ness for WPIX(TV) New York -2/28/66. 

Colgate -Palmolive cuts ad schedules as 
strikes slow production- 3/14/66; Hubbard 
stations continue C -P spots without charge 
-3/14/66; as strike ends TV schedules are 
expanded -4 /25/66, 5/9/66, 5/23/66. 

TV network practices hit by Brown & Wil- 
liamson's Burgard -5/30/66. 

TV makes it tough for local merchants, 
Chicago furrier claims -11 /22/65. 

Bristol -Myers wants 15- second TV spots - 
3/7/66. 4/18/66. 

Small advertisers claim they can't get TV 
network time on par with big clients - 
6/6/66. 

Spot TV is great, but too much paperwork. 
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P &G's Young comments-6/6/66. 
Ralston- Purina's TV control system -6 /6/66. 
Mattel gets licensing rights to Huckleberry 

Hound, sets u cross -plug arrangement 
with Kellogg /20/66. 

Alpo's free -ti/ne request miffs broadcasters 
-7/11/66. 

Station sales techniques analyzed- 7/11/66. 
American Humane Society issues guideline 

for pet food advertising- 7/18/66. 
Uniform affidavits for proof of performance 

tested- 7/25/66. 
Church sues to get broadcast services back 

on KWGA -TV- 7/25/66. 
Toymakers plan self -regulation of TV com- 

mercials -8 /8/66. 
United Airlines sponsors convention cover- 

age on hotel closed -circuit TV-8 /8/66. 
"Free" films give business $15 million free 
ride on TV- 8/15/66. 

WALT Tampa guarantees circulation - 
8/15/66, 8/29/66. 

Equitable Life wants more merchandising 
from radio stations -9 /26/66. 

Procter & Gamble contest requires watching 
a program, raises rating questions -10 /3/66. 

Kemper must pay ABC -TV for broadcasts 
canceled after Hiss appearance -11 /14/66. 

Advertisers see need for improvement in 
TV operation -11/21/66. 

Advertiser -Government Relations 
Closer cooperation between government and 

business advocated at AFA -AAW Wash - 
ton conference -2/14/66, 12/12/66. 

Truth -in- packaging bill -5 /9/66, is studied 
by Senate -6 /6/66, and passed -6 /13/66; 
AAAA wants changes- 8/I/66; House Com- 
merce Committee holds hearing- 9/12/66. 
approves modified version- 9/26/66, which 
passes House -10 /10/66, is accepted by 
Senate -10/24/66. 

Court upholds FTC complaint against Gen- 
eral Motors and Libby -Owens -Ford for 
misrepresentation in TV commercials - 
11/15/65; FTC guidelines on TV commer- 
cials- 4/18/66: FTC chairman promises 
crackdown on wolves of advertising - 
2/14/66. 

TV manufacturers ask delay for new rules 
on picture tube size advertising- 3/7/66, 
3/14/66. 

FTC proposes tougher rules for auto tire 
price advertising-3/14/66. 

FTC orders J. B. Williams to stop claims 
for Geritol -10/11/65 American Home 
Products to stop claims for Preparation H- 11/15/66; Merck to stop claims for 
Sucrets-4/25/66. 

Court dismisses FT( order requiring Procter 
& Gamble to divest itself of Clorox - 
3/21/66, as FTC finds General Foods' ac- 
quisition ofC S.O.S an antitrust violation- 
3/21/66; appeals-10/24/66. 

FTC charges Carlton Fredericks with false 
ad claims- 11/8/65, holds hearing-4/4/66, 
initial decision -8/1/66. 

FTC witholds decision on Measurin ads 
until FDA completes its investigation - 
5/30/66. 

Georgia Senate passes bill forbidding alco- 
holic beverage advertising in all media - 
8/14/66. 

USDA condemns Armour promotion -12/5/ 
66. 

Advertising Image 
Unrealistic commercials harm ad image, 

FC &B's Cone asserts -11 /15/65. 3/28/66. 
Advertising Council has record media sup- port- 12/6/65, 11/14/66. 
AFA- AAW -ABBB 9 -point truth-in- adver- 

tising code -4 /11/66. 
ANA -AAAA committee reports fewer com- 

plaints about bad ads -7/18/66. 
Agency- Broadcaster Relations 
S. Walter Thompson is biggest radio -TV 

user for eighth consecutive year, BROAD - 
CASTING's annual agency survey reveals 
-11/22/65, and ninth- 11/28/66. 

Top 50 agencies in radio -TV billings dur- 
ing 1965 -11/22/65. 

Agencies want standardized station billing 
practices -9 /27/65. 

Agency media heads preview use of Radio - 
TV in 1966- 2/21/66. 

Trend toward TV specials deplored by 
agency men-5 /30/66. 

TV commercials contain many violations of 
agency codes, BAR finds -2/28/66. 

Agency creative people need harder sell 
from radio -9/20/65. 

Buying radio without ratings is possible, 
but difficult, FC &B's Stern declares - 
3/7/66. 

Y &R's Chicago office sponsors entire in- 
auguration of WFLD(TV) Chicago - 
1/10/66. 

Satellite -to -home broadcasts will compli- 
cate time -buying, Bates' Pinkham fore- sees- 11/22/65. 

CATV gives advertiser more circulation; 
UHF splinters audience. Bates' Vitt tells 
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ANA -5/30/66. 
Carson /Roberts consolidates print and 

broadcast media operation- 1/31/66. 
Westinghouse Broadcasting Co. takes 85 

media buyers to London -10/18/65. 
D. P. Brother puts all radio spots on tape 

-11/29/65. 
Burnett bases media buying on gross rating 

point levels- 10/10/66. 
SRA tells agencies to put orders in writing 

to end scheduling problems- 10 /10 /66. 
Centralized buying at Ted Bates boosts spot 

TV for Colgate -Palmolive- 10/17/66. 
TV station research of little value, AAAA 

reports -10 /17/66, 
TVB one -day seminar for timebuyers- 

10/31/56. 
Agencies want better demographic data 

from country- western stations -10 /31/66. 
Agency executives find fault with TV, sug- 

gest improvements- 11/21/66. 

Agency- Government Relations 
FTC's director of deceptive practices bu- 

reau says agencies as well as clients will 
be held responsible for misleading ads - 
11/1/65. 

Allocations 
New AM applications pile up despite FCC 

allocation rules- 11/1/65, which are up- 
held -6 /6/66; proposal to raise minimum 
power of Class IV AM's to 250 w- 12/20/65, 
meets mixed response -1 /31/66, but FCC 
does -5 /30/65; delay asked in letting day- 
time stations add predawn hour -7/25/66, 
and protested- 9/19/66. 

Resistance to duplicate assignments on 
clear channels continues. CBS asks FCC 
to hold up applications of Class II-A 
stations for nighttime operations until 
rulemaking completed -11/18/65, 11/22/65; 
U. S. Supreme Court upholds decision 
that FCC was unfair to WABC New York 
in its fight with KOB Albuquerque over 
770 kc- 2/28/66; 25- year -old case back to 
FCC -4/11/66, 5/16/66, 5/30/68, 6/8/66, 6/20/ 
66, 9/5/66; NBC is denied standing in case 
involving grant of KBOI Boise application 
for fulltime on 670 kc, already occupied by 
WMAQ Chicago -5 /30/66; examiner recom- 
mends full-time Class II -A authorization 
for KPIR Eugene, Ore., on 1120 kc- 
11/28/66. 

Superpower for AM stations another con- 
tinuing controversy. FCC develops tech- 
nical criteria -11/15/65; Association on 
Broadcasting Standards opposes idea - 
4/4/66, 5/9/68. so does KSTP Minneapolis - 
St. Paul-4/11/66; FCC shelves plans for 
superpower tests for lack of funds -5/30/ 
68; House gets bill to prohibit more than 
50 kw power for any AM station -7/4/66. 
9/5/66. 

FCC and industry engineers start field 
strength study of VHF -UHF signals - 
9/20/65, 12/13/65, 6/6/66; FCC proposal to 
change curves is opposed -11/28/66. 

House gets resolution to enlarge citizen's 
band radio- 9/20/65. 

Proposal for community TV stations in 
upper UHF band is favored -9/6/65, pro- 
tested- 9/27/65, 12/20/65, 6/6/66. 

Drive to let land mobile services use VHF 
TV frequencies meets opposition -10/4/65, 
but proponents ask for field tests -12/6/65, 
5/23/66, 8/20/66; House Small Business 
Subcommittee studies shortage of land 
mobile frequencies -5 /30/66, asks FCC to 
act-6 /13/66, 6/27/66; New York test 
planned- 7/25/66, 8/1/66; solution not easy, 
FCC chairman asserts -8/8/86; UHF ex- 
ploration urged-8/22/66, 10/3/66; broad- 
casters urged to cooperate -9/26/66, 10/17/ 
66; Congressmen berate FCC for failure 
to act -10/3/66: so do industrialists- 10/24/ 
66,11/21/66; FCC takes steps to ease jam - 
12/5/66. 

Department of Commerce blue ribbon sci- 
ence panel recommends new study of 
spectrum allocations - 10/24/66, 11/7/86: 
12/5/66, 12/12/66; FCC seeks funds to 
strengthen its spectrum management - 
11/14/66; home service by wire instead of 
broadcast might alleviate channel short- 
ages -11 /21/66. 

FCC makes first grant of 100 w VHF -TV 
translator- 10/4/65, stands pat on letting 
them use unoccupied VHF -TV channels- 
12/20/65; AMST urges relocation of trans- 
lator frequencies -12 /27/65, 2/14/66, 3/14/ 
66, 5/9/66. 

Increased power for UHF translators is 
considered- 12/27/65, application is ap- 
proved-1/1/66. 

Proposal to let TV translator operators 
use microwave relays -1 /17/66, draws 
favorable comments -3 /7/66. 

Error to punch card upsets UHF allocation 
table -9 /20/65; revised table issued -2/14/ 
66, educational broadcasters oppose ít- 
3/28/66; FCC won't reconsider -7/18/66. 

FCC prods holders of idle UHF grants - 
2/28/66. 

Cities ask waiver of 10 -mile separation rule 
for police call systems -2 /7/66, AMST op- 
poses- 2/14/66, 6/13/66. 

Replacement of broadcasting by wired serv- 
ice to conserve spectrum space proposed 
-6/20/66. 

Immediate market peneration plan to aid 
UHF -7/25/66. 

Audience 
TV homes are counted by ARF- 12/27/65, 

Nielsen -1/17/66, and Census Bureau - 
1/31/66. 

Audit Bureau of Circulations may measure 
radio -TV audience -10/25/66. 

Gallup "Leisure Index" will measure time 
spent on all recreation -4 /4/68. 

Viewing averaged 5 hours, 29 minutes a day 
in 1965 -1/17/66. 

Multi -set TV homes have larger families, 
higher income -9 /13/65, and different 
viewing habits -1 /17/66. 

Viewing by higher socio- eccnomic groups is 
up, not down, NBC tells critics -10/10/66, 
10/24/66. 

Right of TV as mass medium to appeal to 
mass audience upheld by FCC's Loevinger 
-10/17/66, but FCC's Cox says its not 
enough- 10/31/66. 

TV is favorite entertainment in Milwaukee 
-10/4/65. 

Senior citizens watch TV most- U/15/65, 
and are best audience for all-talk radio 
stations -10 /4/65. 

Agencies are more interested in overall au- 
dience size than demographic data, TVAR 
reports -11/15/65: AAAA details what 
agencies want- 11/22/65. 

Radio reaches 83% of metropolitan popu- 
lation each week -9/20/65; has great ap- 
peal for teen -agers -11 /29/65. 

Talk stations are worth more to advertisers, 
CBS study shows -9/20/65. 

Cost of TV viewing studied -7/18/66. 
Nearly all adult New Yorkers listen to radio 

-8/8/66. 
Negroes listen to Negro -programed sta- 

tions; whites do too- 11/7/66. 

Broadcast Economics 
Broadcast billings are up no more than 9% 

for both radio and TV in 1965, BROAD- 
CASTING estimates -2 /21/66. station prof- 
its increase, NAB fords- 7/11/66. 

FCC reports on TV billings for 1965-8/8/68, 
radio billings -10/24/66. 

TV's 100 top spenders in 1965 -3/28/66; what 
the to 100 newspaper advertisers spent 
on TV-6/20/66; TV has record first half - 9/26/66; TV network billings -3 /7/66, 
3/21/66; TV spot billings -3 /28/66, 9/5/66, 
10/10/66, 12/12/66, average $14.56 per family 
-8/15/66. 

Daytime sales shoot up in volume. profits 
at TV networks -7/25/66, 8/8/66, 10/10/66. 

Radio sets new record in 1964- 10/25/65, and 
again in 1965 -10/24/66; keeps rising -9/19/ 
66, 10/17/66; up in top markets, down in 
small ones -11/8/65; network radio gains 
reported by CBS-6 /20/66; top network 
radio clients -10/4/65, 7/25/65, as billings rise- 9/26/66, 10 /17 /66; spot radio's top ad- 
vertiser- 11/22/65; 5/23/66, 8/8/66; spot 
radio billings up- 11/21/66. 

More big advertisers return to radio - 
5/30/66. 

Top spot radio clients have New York 
agencies -12 /6/65. 

TV commercials on increase- 12/6/65, 2/28/ 
68, 3/7/86, are important to U. S. econ- 
omy- 11/21/66. 

Broadcast activities of auto makers -9/6/65, 
6/13/66, 9/26/66; General Motors is top ra- 
dio network advertiser -10/4/65, 11/22/65, 
9/19/66; Chrysler, Ford head spot radio 
list -9/6/65; Ford plans new campaign - 
11/29/65; brewers strong for TV- 7/25/66; 
carbonate ads big in TV- 10/24/66; food 
advertisers biggest TV spenders-5/16/66; 
top grocery clients of TV-8 /22/86; coffee - 
tea TV ads-8 /29/66, 9/26/66; home fur- 
nishings manufacturers sponsor joint TV 
campaign- 8/15/66; stores increase use of 
radio -12/6/66; household paper products 
are advertised chiefly in TV- 10/11/65: pet 
foods spend most in TV- 9/12/66: petrol- 
eum products get more TV advertising 
-8/29/66; resort and tourist TV adver- 
tising, declines -5 /9/66; major soap corn- 
ponies move back into radio -11 /15/65 
12/6/65; P &G is top user of TV spot -6/13/ 
66; soft drinks on TV- 7/4/66; supermar- 
kets use more TV. less radio -5 /2/66; travel 
firms use little TV, less radio -11/29/65; 
toy makers clear commercials for Christ- 
mas campaigns -9/6/65, 10/11/65; increase 
TV expenditures -11 /1/65: airlines boost 
spot TV advertising- 7/25/66, 8/29/66; so 
do TV set makers -8 /1/66. 

Retailers' use of TV discussed by Burden 
-1/10/66; big stores move slowly into TV- 1/17/66, 2/14/66; Carson's to test 
color TV in Chicago -8 /8/66, 10/17/66. 

Advertising costs cause price increases, 
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Consumers Union charges -9/20/65; RAB 
calls charge "dangerous nonsense " -10/ 
4/65. 

WPHL -TV Philadelphia guarantees cost -per- 
thousand- 2/21/66: SRA research commit- 
tee tells how to figure C -P -M 3/25/66. 

Radio's special values are unappreciated, 
Yankelovich finds in study for ABC radio 
-10/4/65; second study outlined -3 /28/66. 

Radio is best media buy, NH &S study shows 
6/6/66. 

Buying habits vary market to market, year 
to year. TVAR reports -12/6/65. 

LNA- Rorabaugh merger may mean dual 
reports of advertisers' TV billings -7/18/ 
66. 

BAR's Bardex to report monthly spot TV 
expenditures by brand and market -3/ 
7/66. 

Product distribution at supermarkets 
checked by Media Survey Inc. -8 /29/66. 

Teenage market -11 /29/65; youth market 
great for Dick Clark -2/21/66; middle -aged 
adults are good market, often over -looked 
-4/25/66. 

Negroes are intensely brand conscious, sur- 
vey shows -2/7/66, with strong brand 
loyalty- 11/7/66; Negro market attracts 
more advertising -11/17/66. 

Commercials are more effective on well - 
liked programs -1 /17/66. 

Life insurance company seeks public's 
views on beer -wine advertising- 11/15/65. 

Heavy radio listeners are big beer drink- 
ers, CBS finds -10 /31/66. 

Prime Prospect to test consumer attitudes 
-6/27/66. 

Tele- Research runs in -store check on com- 
mercial effectiveness -6 /27/66, 

Computers used by stations, reps to provide 
availabilities -9 /27/66; use by a encies, 
networks and reps reviewed /13/66; 
Campbell -Ewald reorganizes media buy- 
ing around computer- 9/6/65; Carson/ 
Roberts uses computer to keep abreast 
of competitive situation in major TV mar- 
kets- 10/18/65; FCB sets up national data 
processing center -12/20/65; ARB offers 
instant spot availabilities" - 12/27/65: 

NH &S uses computer for media estimates 
-5/16/66; computers can't provide human 
understanding, K &E president asserts - 
10/11/65; make computers your slaves, not 
your masters, AAAA hears -10 /18/65; low 
cost telephone computer service an- 
nounced- 11/22/65; Eastmans Market 
Index ready -7/11/66; Cox computer ana- 
lyses and bills- 12/12/66. 

Station sales total $135 million In 1965 -2/ 
21/66. 

Diversification is pattern for publicly owned 
broadcasting companies- 1/24/66. 

Radio employment: 1965- 10/25/65; more re- 
cruits needed- 10/17/66. 

Pilot program to prepare youth for broad- 
casting careers starting -8 /29/66. 

UHF operation economics -1 /24/66. 
Daytime stations' revenues, profits surveyed 

by NAB -9/6/65. 
Attempt of McLendon Corp. to buy into 

WCIU(TV) Chicago evokes stockholder 
battle -2./14/66, 3/21/66, 3/28/66, 5/23/66, 
6/27/66; McLendon withdraws -9 /5/66. 

Newspaper strikes send retailers to radio 
in New York- 9/27/65, and Boston -3/14/ 
66. 

New York transit strike has little effect on 
broadcasting -1/10/66, 1/17/66. 

Airlines strike brings immediate loss in bill- 
ings seen as recouped in post- strike ad 
acceleration -8/29/66. 

Appeals court finds too low $30,000 award to 
WEOL Elyria, Ohio in station's 15 -year- 
old suit against Lorain (Ohio) Journal - 
4/18/66. 

Licensed for one -year test of want ad sta- 
tion in Los Angeles -7 /4/66, McLendon 
applies for membership in Association of 
Newspaper Classified Advertising Man- 
agers- 7/18/66; KADS surveys listener 
wants -11 /7/66. 

AT &T proposes higher rates for radio and 
TV lines -8/1/66. 

Broadcasting's contribution to gross national 

p 9 du 
ctt 

hard to measure, but NAB tries 

Joint study of TV problems by advertisers, 
agencies and broadcasters proposed by 
ANA TV committee head, accepted by 
TVB- 11/28/66, pondered by AAAA -11/ 
28/66. 

ARB -BAR combine services so advertisers 
compare impact of their TV advertising 
with that of competing products -11/28/66. 

BPA and TVB present first annual awards 
for TV sales presentations -11 /7/66. 

National county -by- county radio coverage 
study planned by Mediastat- 10/31/66. 

Chicago's 30 radio stations 1966 billings 
predicted- 9/26/66, also TV- 12/5/66. 

New multiple owner, Pacific & Southern 
Broadcasting Co.- 11/14/66. 

New York City Suburban Group organizes 
to solicit national advertising -9/19,766, 11/ 
21/66. 

Media Survey finds gaps in distribution of 
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national advertised products -10/31/66. 
Brand preferences in eight major markets 

reported by TVAR -11/21/66. 
Milwaukee Advertising Laboratory reports 

on progress -10/10/66. 
Marketing Information Bank, computerized 

facility, provides data on stations repre- 
sented by Westinghouse -9/19/66; Katz 
forms electronic data processing depart- 
ment- 10/10/66. 

Blair TV stations in major markets testing 
new rate formula- 11/28/66, agencies don't 
like -12/5/66. 

Broadcaster- Government Relations 
89th Congress passes little broadcasting 

legislation- 10/25/65, 10/31/66. 
Communications Act needs replacing 

BROADCASTING'S Taishoff tells NAB 
-4/9/66. 

Presidential use of television accelerated - 
11/8/65; color added -1/17/66, but White 
House studio gets little use-6/6/66; TV 
newsmen irritated -6 /27/66; formal news 
conference held - 7/25/66; Presidential 
statements fit radio news format -3/21/ 

Television achieved what was to be 
labeled one of its finest dramatic 
hours in May when CBS -TV presented 
the two -hour 'Death of a Salesman.' 
The program sent critics rushing to 
dictionaries for new words of praise 
and it was considered a major reason 
that CBS and NBC later in the year 
announced they would pay top dollar 
for fresh dramatic scripts. 

66; President complain's about TV's 
three -man control-10 /24/66. 

Bills to permit radio -TV coverage of House 
debates -11/1/65, introduced- 1/17/66, 2/ 
28/68, supported -3 /21/68, 5/30/68, shelved 
by House Rules Committee -6 /20/66, rec- 
ommended by Joint Committee on Or- 
ganization of Congress -7/25/66, opposed 
-9/12/66, favored -9/26/66; public favors 
-10/17/66. 

Bill introduced to open Senate floor for TV 
-8 /1 /66, test wins praise- 9/5/66. 

New York State Senate admits TV cameras 
for test -5/2/66; Medicare debate cov- 

ered live-5/30/66; Ohio General Assem- 
bly ponders live broadcast coverage -4/ 
11/66. 

Freedom of information bill, guaranteeing 
ppublic access to government records -10/ 
5/2/66, andd byyHouse- 5/9/66,5 6/20/ 6,/ 666/ 

27/66; FCC announces immediate compli- 
ance -7 /25/66. 

Government relations major problems for 
broadcasters-7/25/66. 

Squabbling TV crews upset Senate Corn- 
merce Committee hearing -4 /11/66. 

Appeals court forbids Congressional med- 
dling in cases before FCC, other regula- 
tory agencies -1 /31/66. 

Congressional investigation of foundations 
causes some disposal of broadcast proper- 
ties-11/8/65. 2/7/66. 

Supreme Court declines to review ruling 
that right of privacy is personal, can't 
be inherited, in Capone family suit against Desilu- 10/25/65. 

Rep. Oren Harris (D -Ark.) appointed to 
federal judgeship -10 /4/65, 12/27/65; Rep. 
Harley O. Staggers (D -W. Va.) becomes 
chairman of House Commerce Committee 
-1/24/66, 

Broadcasters ask whether bureau for fast- 
er, fuller storm reports -9 /27/65; termi- 
nology changes -12 /27/65; national warn- 
ing system proposed -3/7/66; broadcast 
pool plan established-4/4/86; emergency 
test works well -7/11/66. 

Uniform daylight savings time bill- 3/14/66, 
passed by Housed /21/66, and Senate - 
3/28/68, goes to President -4/4/66, becomes 
law- 4 /18 /66. 

Proposed uniform sales and use tax opposed 
by NAB-3 /7/66, and Chamber of Com- 
merce -3 /21/66; revised bill- 8/1/66. 

Corinthian stations ask Supreme Court to 
review ruling that network affiliations 
cannot be amortized -11/22/65; court re- 
fuses -2 /7/66. 

Internal Revenue Service studies proposal 
to liberalize film amortization rules -9/6/ 
65, 9/27/65, 1/31/66. 

Tax court lets Desilu count receipts from 
sale of programs to CBS as capital gains 
-12/6/65. 

Taxes on broadcast advertising and loud 
commercials proposed in California -9/27/ 
65, 10/4/65. 

KOLO -TV -Reno fights city licensing of 
broadcast stations -3/21/66, 5/2/66; held 
unconstitutional -10/24/66. 

WTOP's Hayes nominated ambassdor to 
Switzerland - 8/29/66, approved - 9/5/86, 
sworn in- 10/10/66. 

ABC -TV discussion of permartial sex con- 
tributed to delinquency of minors, district 
attorney charges -9 /19/66. 

FTC rejects station plan to supply back- 
ground music and in -store commercials 
to retailers- 10/17/66. 

FTC chairman tells broadcasters special 
rate cut not made public is unfair com- 
petition- 11/14/66. 

Cigarette Advertising 
Cigarette makers spend $216 million for 

broadcast advertising in 1965 -4/4/66; TV 
is primary medium -10/10/66; broadcast 
ad policies are denounced -4 /4/66; NAB 
considers using own code -5 /2/66, as 
Cigarette Advertising Code defines rules 
for commercial placement -5 /9/66; TV 
code board tightens guidelines- 10/10/66, 
10/17/66. 

Local personalities who smoke on TV con- 
cern American Cancer Society -9/27/65. 

Placement of Kent commercial next to 
Beattles questioned by Senate Commerce 
Committee -10 /4/65; agency told to in- 
vestigate -3 /7/66. 

FTC complaint about cigarette advertising 
is answered by NAB -TV Code Authority 
-12/6/65, and by CAC -12/13/65. 

FTC reverses 10 -year policy, permits nico- 
tine and tar content advertising -3 /28/66, 
4/18/66, plans own testing lab-6 /20/66; 
Lorillard resigns from CAC-4 /4/66, in- 
troduces new cigarette low in tar and 
nicotine-4/11/66. 

Magnuson bill would require tar and nico- 
tine content in ads, on packages-8/1 /66; 
FTC investigation requested- 9/5/66. 

Senators ask Dept. of Agriculture to ex- 

pledits /l 
promotion of tobacco sales 

American Radio and Television Improve- 
ment Association tells stations cigarette 
commercials violate Communications Act 
provisions -2 /28/66. 

National Tuberculosis Association offers 
free film on health hazards of cigarette 
smoking- 9/20/65. 

More than 800 radio stations request U.S. 
Public Health Service for spots on hazards 
of smoking -10/24/66; American Anti - 
Smoking Association seeks public service 
spots -10 /24/66; stations asked to match 
cigarette commercials with anticigarette 
spots -12/12/66. 
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Civil Rights 
Ralph Blumberg sells WBOX Bogalusa, 

Miss., boycotted by local merchants for 
stand against Ku Klux Klan -11/1/65, 
3/7/66; is honored by RTNDA -11/15/65 
and NAFBRAT -2/21/66 joins news staff 

WCBS -TV New York- 1/3/66; testifies 
to House Un- American Activities Com- 
mittee- 1/10/66. 

Newsletter charges that Negro disk jockey 
fomented Los Angeles riot- 9/6/65, at- 
tributed to misunderstanding -9/13/65. 

Role of Negro disk jockey assayed by 
NARA- 9/15/66. 

Ad Council launches campaign to help 
Negroes gain economic equality -9 /13/65; 
National Urban League and broadcasters 
start Broadcast Skills Bank to create 
job opportunities for Negroes- 2/l4/66, 
8/29/66; Negro models charge racial dis- 
crimination in casting for TV commer- 
cials -3 /21/66; Hollywood studios give 
Negroes more and better jobs -3 /21/66, 
but are told much more is needed - 
4/4/66. NAACP criticizes producers -7/ 

BROADCASTING report -1/3/66. 
Advertisers can't afford to stay out of color, 

B &B's Webber tell AAAA -1/1/65; color 
gets going over at ANA workshop -12/ 
20/65; NBC -TV establishes color commit- 
tee to work with advertisers, agencies, 
producers - 11/1/65; Webber's guidelines 
for color commercials -1 /3/66; advertisers, 
agencies want color all the way, despite 
problems it creates for spot TV- 1/3/66; 
about 70% of new commercials are in color 
-1/3/66; ANA study finds color ads more 
effective -1/3/66; best medium for meat, 
TVB president states -2/28/66; black -and- 
white TV advertisers move into color 
faster than new clients come to TV, TVB 
reports -4 /4/66; NBC -TV considers charg- 
ing for color -5 /16/66; Grey Advertising 
finds color costs no more if commercials 
are used 10 times -5/23/66; agency interest 
grows -6 /6/66; problems of color com- 
mercials integration studied -7/18/66; cost 
rises to $335 a second -9/19/66; KSTP -TV 
Minneapolis -St. Paul offers free samples 
of color commercials -5 /30/66; major 
agencies produce most TV spots in color 

Representative Harley O. Staggers (D- 
W. Va.) (r) became chairman of the 
House Commerce Committee when 
Oren Harris resigned to take a federal 
judgeship early in the year. In the 

11/66; meetings with Guilds, planned- 
7/18/66. 

TV not doing enough on civil rights, station 
managers, newsmen agree -11/22/65; close 
TV coverage of riots help increase vio- 
lence?- 2/14/66. 

WSOC -TV Charlotte, N. C., calms explosive 
situation with prompt action -12/6/65. 

WCKT(TV) Miami programs bring attacks 
from Ku Klux Klan and Let Freedom 
Ring- 12/20/65. 

Congressman chides FCC for considering 
Negro -oriented program plans in evaluat- 
ing competing applications -7 /4/66. 

Does Negro -oriented programing aid inte- 
gration or divide white and Negro com- 
munities?- 9/5/66; whites listen too -11/ 
7/66. 

Chicago Negro models win equal casting 
chance -9 /19/66. 

KTVU(TV) San Francisco revamps sched- 
ule for special baseball broadcast to ease 
racial tension -10/3/66. 10 /10 /66. 

Broadcast equipment at scene of racial con- 
flict can aggrevate situation by mere 
presence- 10 /10 /66. 

Broadcast Skills Bank to help Neeroes get 
into broadcasting -12/5/66, 12/19/66. 

Media Worshop seeks daily 90- minute inte- 
grated TV show- 12/12/66. 

Color Television 
Status of color TV summarized in special 
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waning days of 89th Congress, Repre- 
sentative Walter Rogers (D -Tex.) (I), 
chairman of the communications sub- 
committee, said he would not run 
again. 

-9/5/66; effectiveness drops as color set 
ownership increases -10 /10/66; labels that 
look good on color TV look better on 
shelves -11 /7/66; WHEN -TV Syracuse puts 
5% excise charge on color commercials - 
11/28/66; agencies protest -12/5/66; sta- 
tion stands firm -12/12/66. 

Station facilities tabulated- 1/3/66. 
TV networks head for full color program- 

ing- 1/3/66, 2/28/66, 5/9/66, 5/16/66; color 
boosts ratings, NBC survey shows -11/1/ 
65; NBC -TV now 100% color -11/7/66. 

Stations buy almost any program that's in 
color- 9/20/65, 3/21/66, 4/4/66; CBS -owned 
TV stations prepare for local color pro- 
graming- 7/18/66. 

Networks, stations rush into color news 
shows -1/3/66; WMAL -TV Washington 
puts all local newsfilm into color -9/6/65; 
ABC -TV moves early evening news show 
into color -6 /20/66; ABC -TV converts 
Hollywood studio to color -7/25/66; CBS 
News goes all color -8 /15/86; Eastman film 
lets station do own color processing -9/ 
5/66; CBS -TV has two -van color mobile 
unit- 9/9/66. 

WMAL -TV Washington sues Visual Elec- 
tronics to force delivery of color cameras 
-9/6/65. 

NBC's new color mobile unit costs $1.5 mil- 
lion- 9/20/65. 

SMPTE sets color film standards -1/24/66. 
Color film processors prepare for prefall 

rush -6 /20/66. 

Color tape commercials boom -8 /22/66. 
WDXI -TV Jackson, Tenn., asks FCC to sus - 

color signals -9/13/65; AT &T asks fortdis- 
missal- 10/18/65. 

Color cameras are bottleneck in conversion 
-1/3/66, dominate NAB equipment ex- 
hibit- 4/11/66; Marconi introduces new 
color camera -12/20/65; RCA steps up pro- 
duction of color cameras-3/28/66, has $30 
million backlog -10/17/66. 

Census Bureau finds 7% of U. S. homes have 
color TV- 11/22/65; NBC finds rises to 15% 
-12/5/66; ARB reports 5 million color 
homes -1 /3/66; color set sales skyrocket 
-10/18/65, 11/15/65, 1/3/66 1/24/66. 3/7/66, 
3/14/66, 5/16/66, 6/6/66, 7/18/66, 8/8/66, 8/ 
22/66, 10/17/66, 10/31/66, 11/7/66, 11/28/66; 
most sold in East North Central region - 
12/13/65; many black- and -white set own- 
ers want color now -7/25/66. 

Set makers accelerate color production, ex- 
pended facilities: Admiral- 9/6/65; Gen- 
eral Instrument -4 /25/66; Motorola -9/6/ 
65; Philco- 12/27/65; RCA -12/27/65. 1 /10/ 
66, 1/17/66, 5/30/66, 7/11/66, 9/12/66. 10/17/ 
66; Sylvania- 10/4/65, 2/21/66; Zenith -11/ 
8/65. 

Color tube output tops 2.5 million in first 
half of 1966 -8/29/66. 

CBS sues Sylvania for infringement of colcr 
tube patents -1 /31/66; Zenith asks for 
dismissal -4 /4/66. 

Britain adopts PAL color system- 3/7/66; 
European divided- 7/25/66. 8/1/66. 

Breakthrough in color tape -to -film transfer 
announced by Acme -8/15/66. 

Commercials 
World's best commercials sought by Inter- 

national Broadcasting Awards -10 /11/65, 
11/22/65; winners honored-3/21/66. 

Chevrolet commercial takes festival honors 
-10/24/66. 

Only three in 10 radio commercials do good 
job, Yankelovich study shows -10/4/65. 

RAB picks best radio commercials -12/6/65, 
5/9/66. 

TV commercials hit or miss in six seconds - 
11/1/65; story boards found more effec- 
tive than finished spots -12 /27/65; com- 
mercial production the MGM way- 12/13/ 
65; Chicago style- 1/17/66; animated spots 
come back back- 2/28/66; low cost rough 
commercial for pretesting- 4/18/66; length 
of life depends on first inpression- 10/31/ 
66. 

Number of piggyback commercials doubles 
in year -3/7/66; NAB Code changes 
blamed -3/21/66; ABC -TV affiliates ask 
network to control or eliminate them - 
4/4/66. 

Off -camera narration on TV commercials 
is windfall for name actors -5 /2/66. 

Two -sponsor spots make controversy -8/15/ 
66; get cool reception by reps -8 /22/66. 
8/29/66, defended by FC&B's Stern -10 /3/ 
66. 

Commercial placement, sequence study pro- 
posed as joint ANA, AAAA, TVB project 
-11/21/66. 

NAB approach to commercial regulation 
called unrealistic by Weiss's Pinsof -11/ 
21/66. 

CBS -TV bunches commercials on cultural 
programs -12 /5/66. 

Radio commercials described in BROAD- 
CASTING include: American Cancer So- 
ciety- 2/7/66; Cain potato chips- 9/13/65; 
California Prune Advisory Board -9/13/65; 
Dorman's Endeco cheese -7/11/66; Gingiss 
formal wear -4 /11/66; Johns Mansville 
home products -3 /21/66; Memphis, Tenn. - 
8/29/66; Northwest Orient Airlines -8/29/ 
66; Oldsmobile dealers- 7/25/66: Puralator 
filter- 4/25/66; Serta mattress- 5/9/66; Sig- 
nal Oil gasoline-11/29/65. 

Television commercials described in 
BROADCASTING include: airlines: East- 
ern- 4/25/66, 8/29/66, United -8 /29/66; 
automotive: Chevrolet -11 29/65, Dodge - 
2/28/66, Hertz -2/14/66, Mercury -9/19/66, 
Opel Kadett- 3/14/66, Plymouth -11/8/66, 
3/28/66, Vespa -4 /25/66, Volkswagen -5/2/ 
66; beverages: Duke beer -3/21/66, Frank's 
beverages -9 /13/65, International Coffee 
Organization -10/3/66, Knickerbocker beer 
-5/2/66, Ovaltine- 11/1/65, Pepsi Cola -10/ 
31/66, Piel's beer -8/15/66, Rainier beer - 
8/6/66, Seven -Up - 11/29/65, 12/20/65, 
Shasta Beverages -7 /4/66; confections: 
Candygram-3/14/66, 5th Ave. candy bar 
11/7/66, Playboy Bunny chocolates -10/24/ 
66, Whitman's Sampler- 1/10/66; drugs: 
Alka Seltzer- 2/7/66, 4/25/66, 5/2/66, Bri- 
oschi- 10/4/65; financial: Bank Americard 
-11/22/65, State Farm Insurance -6 /20/66, 
Texas Consumer Finance -3 /28/66; foods: 
Barbel cheese -5 /30/66, Giraffe bread -3/ 
21/66, Manischewitz kosher foods -3 /28/66, 
Stella Dioro biscuits - 11/7/66, Sunlite 
bread -12/27/65, Sweeta -8 /22/66, United 
Fruit bananas -1 /24/66, Whistles cereal - 
1/10/66; gasoline: Clark- 12/5/66, Flying A 
4/11/66; toiletries: Clairol -5 /2/66, Currier 
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& Ives -11 /22/65, Dandrid shampoo -3/28/ 
66, Gillette razor blades -10 /25/65, Great 
Day hair coloring for men -6/13/66, Lestoil 
-3/28/66, Mennen men's toiletries -3 /7/66 
Sheer Genius- 11/8/65; toys: Barbie doll 
-11/22/65, Francie doll- 1/25/66, OM radio rifle- 11/8/65, Winchester crack flre rifle - 
8/29/66; also Behold -8 /8/66, Benson & 
Hedges 100 % - 8/22/66, Clorox - 7/25/66: 
Drexel furniture --8 /15/66, Gallaghers res- taurant- 5/2/66, GE light bulbs -7 /11/68, 
Gimbels of Pittsburgh department store - 
10/25/65, Hudson paper products -2 /14/66, 
Kodak Recordak -4/18/66 National Coun- 
cil of Churches -2 /7/66, Parker pen -7/4/ 
66, RCA color TV sets -6/6/66, Television 
Advertising Representatives -8/29/66, Win- 
ston cigarettes -4 /4/66. 

Community Antenna Television 
Place of CATV in home communications 

field remained troublesome with broad- 
casters divided whether to fight it or join 
It, and little agreement on how and by 
whom it should be regulated. FCC rule 
requiring CATV system fed by microwave 
relay systems to give 15 -day program pro- 
tection to local stations gets court chal- 
lenge from Idaho microwave operators - 
9/27/65; court upholds FCC -10/25/65, 
which orders systems to comply or get 
waivers -12/13/65. 

NCTA argues that if FCC curtails relay 
service to CATV systems it should per- 
mit them to originate programing, carry 
advertising and operate on pay TV basis 
-9/27/65; FCC ban protested- 3/14/66; 
program origination is standard practice 
for CATV in Chillicothe, Ohio -6 /27/66, 
may become general -7/4/66; Dal -Worth 
to produce programs exclusively for CATV 
-7/4/66, applies for microwave service - 
8/15/66, is opposed- 9/5/66, 9/12/66, 10/24/ 
66, 11/14/66; NCTA considers code -9/26! 
66; FCC's Loevinger endorses idea -10/17/ 
66; broadcasters asked to help -12/5/66. 

AT &T urges that all microwave common 
carriers serving CATV be put into 10,700- 
11,700 me band -10/11/65; FCC puts non - 
common carriers for CATV into 12,700 -13.- 
200 me band -10/18/65; gets criticisms -11/ 
22/65. 

Black Hills Video Corp. gets conditional re- 
newal for microwave stations serving 
CATV- 10/4/65, appeals conditions -11 /1/ 
65; ex parte charges are made -11/15/65, 
denied -2/21/66; oral arguments -11/22!65; 
Black Hills asks to rebrief case -3/7/66; 
hearing set -7/18/66; reviewers protest sig- 
nal quality- 1/17/66; FCC modifies condi- 
tions -2 /7/66, 3/14/66. 

NAB executive committee reaffirms stand 
that FCC has right to regulate CATV and 
should do so Immediately- 9/6/65; WCOJ 
Coatesville objects -9 /20/65; FCC has bill 
asking Congress for explicit grant of au- 
thority- 9/27/65; comments range widely - 
9/27/65, 10/4/65, 12/6/65; NAB holds CATV 
must be kept supplementary to broadcast 
services -10/18/65, is told that rigid regu- 
lation of CATV could lead to similar 
treatment for broadcasters - 10/25/65; 
charges CATV systems not abiding by 
NCTA principles -12 /13/65; board tough- 
ens stand- 1/31/66, NCTA launches mail 
barrage to get Congress to stop FCC -1/ 
24/66; broadcasters reply -2/7/66; FCC 
tours CATV system- 1/31/66; FCC Chair- 
man Henry meets separately with NAB 
and NCTA presidents -2 /7/66; FCC con- 
siders policy -2/14/66. 

FCC asserts jurisdiction over all CATV, re- 
duces nonduplicaticn of local stations to 
one day, with FCC approval needed to 
bring distant signals into top 100 markets 
-2/21/66. 

House Small Business Subcommittee inves- 
tigates CATV regulation- 2/21/66, 3/14/66; 
Congress gets bill to authorize FCC regu- 
lation of CATV- 3/7/66; House Commerce 
Committee holds hearing on opposing bills 
-3/21/66, 3/28/66, 4/11/66; more bills in- 
troduced-3/28/66, 4/4/66, 4,25/66. 

FCC isues order backing up its announce- 
ment of jurisdiction over CATV -3/14/66; 
systems under construction pose problems 
-3/21/66; six -month stay proposed -4/4/ 
66; Congressmen feel FCC has usurped 
power of Congress -3 /7/66, 5/9/66. 

CATV systems ask waivers on Importation 
ban -3/21/66, 4/4/66, 4/18/66, 4/25/66, 5/2/ 
66; FCC has 55 waiver requests -6 /27/66, 
grants some- 7/4/66; exemptions asked for 
UHF signals -8 /22/66; Muskegan, Mich., 
CATV operators charge FCC "misled" 
them -8 /29/66. 

FCC tells Buckeye Cablevision of Toledo, 
Ohio, to stop importing distant programs 
-3/28/66; Buckeye challenges rule -4/25/ 
66; FCC issues cease -and -desist crder -5/ 
30/66, grants temporary waiver for ETV 
programs 6/27/66; Buckeye asks court to 
review FCC right to ban importations - 
7/4/66; other notices to stop bringing out- 
side signals -4 /11/66, 5/16/66, 6/20/66, 6/27/ 
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66; Tele Systems Corp. plans violation to 
bring court test -5 /30/66, 8/1/66; city 
council of Springfield, Ill., asks for city to 
be ranked below top 100 so First Illinois 
Cable Co. can bring outside signals into 
city -5/30/66; KFMB -TV San Diego asks 
FCC to halt CATV importations -7 /18/66, 
hearing ordered -7/25/66. court issues tern - 
porary restraining order against FCC - 
8/15/66, appeals court upholds CATV op- 
erators -8 /29/66; FCC expands hearing - 
11/28/66; FCC charges Pennsylvania com- 
pany with relaying programs to CATV 
systems without station permission -9/12/ 
66, orders halt- 12/5/66. 

WFLD(TV) Chicago asks FCC to stop relay 
of its programs to CATV systems in other 
markets -9/12/66; petition for microwave 
service for Danville, Ill., CATV set for 
hearing - 9/12/66; Alabama stations ask 
FCC to keep Chicago programs out -9/26/ 
66, 10/3/66; appeals court grants stay of 
FCC stop- import order to Michigan micro- 

wave relay- 9/26/66. 
Staggers bill confirming FCC authority over 

CATV nears house action -5/23/66; Corn - 
merce Committee considers it- 5/30/66, 
6/6/66, reports it out-6 /13/66, 6/20/66, 
8/8/66. 

FCC takes regulation of intrastate tariffs of 
telephone companies for CATV relay serv- 
ice away from states -4/11/66; AT &T pro - 
tests -5 /9/66; NCTA backs FCC -5/23/66; 
FCC stands firm-6 /27/66. 

Connecticut Public Utilities Commission, 
given authority over CATV in that state, 
resumes hearings on CATV applications 
-9/20/65, 9/27/65, 10/4/65, 10 /11 /65, 10/25/ 
65, 11/8/65; New Jersey PUC ponders ju- 
risdiction over telephone company lease of 
cables to CATV- 9/27/65; states seek regu- 
latory control- 10/4/65; National Associa- 
tion of Railroad Utility Commissions says 
states should treat CATV systems as pub- 
lic utilities -10/11/65; TAME wants them 
classed as common carriers- 12/6/65; 
FCC's contention they are not is upheld 
by court -4/11/66: Massachusetts attorney 
general says state lacks jurisdiction -5/30/ 
66; municipal franchises considered -8/22/ 
66; Maryland considers putting CATV un- 
der public service commission jurisdiction 
7/18/66; NCTA offers plan- 9/26/66. 

Los Angeles Department of Public Utilities 
and Transportation recommends CATV 
systems be classed as public utilities -11/ 
1/65, changes to recommend regulation by 
City ordinance -11/8/65; city council orders 
ordinance drafted - 2/28/66, PU &T board 
asks for increase in license fees -4/11/66; 
ordinance adopted 5/2/66, 6/27/66; fran- 
chlres granted -8/22/66, 9/26/66, 11/21/66. 

New York City considers multiple franchises 
-11/22/65, gives three grants -12/6/65. 12/13/ 

65, 12/20/65; mayor calls for study of effect 
on broadcast stations -1/3/66; Telepromp- 
ter Corp. seeks right to test on -air system 
-- 4/18/66 gets it 5/2/66, starts service -6! 
20/66, 6/27/66, 7/4/66, 11/7/66; Manhattan 
Cable starts service -9 /12/66; Comtel mas- 
ter antenna system viewed as unauthor- 
ized competitor -11/28/66, 12/5/66, 12/12/ 
66. 

Philadelphia has 10 applicants -12 /13/65, 
may divide grants -12/20/65; Six franchises 
issued -12/5/66. 

Chronicle gets San Francisco franchise, must 
share with Westinghouse- 8 /8 /66. 

36- channel CATV service proposed for Seat - 
tle-10 /17/66. 

Proposed Lakewood, Calif., CATV service 
would offer major sports events with no 
charge for first year -10/17/66. 

FCC passes to FTC complaint about CATV 
practice of giving discounts to subscribers 
who turn In their antennas -11 /14/66, 12/ 
12/66. 

Stromberg- Carlson and Entron promote full 
service CATV operation for telephone 
companies -9/20/65; Illinois Bell proposes 
CATV transmission rates for Chicago area 
-9/27/65; FCC asks AT &T why tariff for 
interstate CATV service was filed with 
states, not FCC -10/4/65; AT &T reply -12/ 
6/65: independent telephone companies see 
CATV as public utility- 10/25/65; Michigan 
Bell doesn't need city approval to serve 
CATV, state court rules -3 /7/66; phone 
company actions alarm CATV operators - 
7/4/66; Florida system sues phone com- 
pany for refusing use of its poles- 7/11/66; 
pole rights pose problems in Warrensburg, 
Mo.- 8!15/66, 8/22/66; court orders Pacific 
Telephone not to sell broadcast signals to 
Altadena CATV -8 /22/66. 

NCTA tells FCC that AT &T is trying to kill 
CATV as independent business -10/17/66; 
hearing ordered - 10/24/66; charges are 
groundless, AT &T maintains- 11/21/66; 
other phone companies agree -11 /28/66; 
Bell companies say they want to serve 
CATV, not own it- 11/7/66: New England 
CATV group asks FCC to order phone 
companies to make pole attachments avail - 
able -11 /14/66. 

Proposal to make federal funds available 

for rural phone companies serving as 
CATV carriers is endorsed, criticized -6/ 
6/66, 7/11/66, stymied -8/29/66. 

Springfield (Mass.) Television Broadcasting 
Corp. proposes rebroadcasting CATV sig- 
nals on its UHF stations -11/15/85; FCC 
says "No "- 12/27/65. 

Cross ownership issue (broadcast stations 
and CATV) may be revived- 11/22/65. 

Group CATV owners surveyed by ASCAP- 
9/19/66. 

Impact of CATV on audience assayed by 
advertisers and agencies -3 /28/66. 

Triangle Stations propose experiment to 
measure impact of CATV on UHF -6/6/ 
66; broadcasters oppose -8 /8/66. 

FCC ponders whether CATV should be han- 
dled by Broadcast Bureau -6 /20/66, pre- 
pares 

-7/l1/66,í 9/5/66, sends it out-10 /3/ 
66; task force prepared -8 /1/66, established 
-8/22/66, needs space -9/5/66. 

NAB board vetoes CATV division -6 /27/66. 
Kaiser & Cox Corp. to build CATV equip- ment- 10/4/65. 
Equipment sales brisk at NCTA convention -7/4/68. 
EIA plans CATV section -7/4/66. 
Erle, Pa., CATV city ordinance's legality 

questioned in court battle -8 /15/66. 

Conventions 
Major meetings of organizations, associa- 

tions and unions directly or indirectly as- 
sociated with broadcasting, as reported 
between Sept. 1 1965, and Dec. 19, 1966. 
ABC Radio Affiliates -4 /4/66; ABC -TV 
Affiliates- 12/6/65, 3/28/66, 4/4/66, 6/20/66; 
68; Advertising Association of the West - 
7/4/66; Advertising Federation of Amer - 
ica-AAW Washington conference -2/14/ 
66; Advertising Research Foundation -10/ 
11/65; 10/10/66. 

Alabama Association of Broadcasters -5/23/ 
66, 10 /11 /65; American Association of Ad- 
vertising Agencies- 10/19/65; 11/1/65; 11/ 
8/65, 5/2/66, 5/9/66, 10/24/66, 10/31/66; 
American Federation of Television and 
Radio Artists -7/25/66; American Institute 
of Aeronautics and Astronautics -5 /9/66; 
American Management Association -8/15/ 
66; American Marketing Association -6! 
20/66; American Society of Composers, 
Authors and Publishers- 10/4/65, 10/3/66; 
American Women in Radio and Television 
-5/9/66. 10/17/66; Arizona Broadcasters 
Association- 12/13/65; Associated Press Ra- 
dio- Television Association- 9/19/66; Asso- 
ciation on Broadcasting Standards -4 /4/66; 
Association of National Advertisers -11/ 
22/65, 12/20/65, 4/4/66, 5/30/66, 6/6/66, 9/ 
19/66, 10/31/66; Broadcasters Promotion 
Association -11/8/65, 11/15/65. 11/21/66; 
Canadian Association of Broadcasters -3/ 
28/66; Catholic Communications and Semi - nar-5/16/66; CBS Radio Affiliates -9/20/ 
65. 9/26/66; CBS -TV Affiliates- 4/4/66, 5/ 
9/66; Clear Channel Broadcasting Service -4/4/66; Committee for Full Develop- 
ment of All -Channel Broadcasting -4/4/ 
66, 6/20/66; Connecticut Broadcasters As- sociation- 10/11/65; Country Music Asso- ciation- 11/1/65, 10/31/66; Electronic In- 
dustries Associaiton - 3/14/66, 10/24/66; Fair Campaign Practices Committee -10/ 
18/65; Federal Bar Association- 9/12/66; 
Federal Communications Bar Association -11/21/66. 

Florida Association of Broadcasters -10/11/ 
65, 6/27/66; Georgia Association of Broad - 
casters -11 /8/65; Illinois Broadcasters As- sociation- 10/18/65; Illuminating Engi- 
neering Society - 5/16/66; Institute of 
Broadcasting Financial Management -9/ 
27/65, 9/26/66; Institute of Electrical and 
Electronic Engineers -3/28/66, 6/20/66, 9/ 
26/66; Intermountain Network - 9/5/66; In- ternational Radio and Television Society 
radio commercial workshop- 5/16/66; In- 
ternational Writers Guild -10/17/66, 11/ 
7/66; Katz Agency management confer- ences- 10/25/65, 3/7/66; Louisiana Associa- 
tion of Broadcasters -9 /27/65; Maine Asso- 
ciation of Broadcasters- 9/13/65; Michigan 
Association of Broadcasters- 9/20/65; Min- nesota Broadcasters Association -10/4/65; 
Missouri Broadcasters Association -11/1/ 
65; Montana Broadcasters Association -9/ 
20/65; Mutual Broadcasting System affili- ates- 11/21/66; National Association of Broadcasters: national convention: 3/21/ 
66, 3/28/66, 4/4/66, 4/11/66; State Presi- 
dents conference -2 /21/66; regional meet- ings- 10/18/65, 10/25/65, 11/8/65, 11/15/65, 
11/22/65, 11/29/65, 10/17/66, 10/24/66, 10/ 
31/66. 11/21/66, 11/28/66; board meetings -1/31/66, 6/27/66; radio program clinics - 
5/16/66, 5/30/66, 6/16/66; National Asso- 
ciation of Educational Broadcasters-11 /8/ 
65. 

National Association of FM Broadcasters - 4/4/66,8/22/66,10 /31/66; National Associa- 
tion of Radio Announcers -8/15/66; Na- 
tional Association of Farm Directors -11/ 
29/65, 12/5/66; National Association of 
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Television Program Executives -5 /30/66; 
National Broadcast Editorial Conference - 
8/1/68; National Community Television 
Assoc4ation -1/31/66, 6/27/66, 7/4/66, 10/ 
17/66. 10/31/66; National Industrial Con- 
ference Board -10/25/65, 10/31/66; Nation- 
al Electronics Conference -11 /1/65; NBC 
Radio Affiliates- 10/25/85, 5/16/66, 10/24/ 
66; NBC -TV Affiliates- 5/16/68; National 
Religious Broadcasters -1 /31/66; New Jer- 
sey Broadcasters Association -10/11/65: 
10/17/66, 10/31/66; New York State Broad- 
casters Association- 7/4/66; Ohio Associa- 
tion of Broadcasters - 11 /1 /65, 5/23/66: 
Radio Advertising Bureau -9 /13/65, 9/27/ 
65, 10/11/65, 9/19/66, 10/3/66, 10/10/66, 
10/17/68. 

Radio Television News Directors Associa- 
tion- 10/25/65; 11/1/65, 10/3/66; Sigma 
Delta Chi- 11/15/65; Society of Broadcast 
Engineers -4 /4/66; Society of Motion Pic- 
ture & Television Engineers - 10/10/66: 
Station Representatives Association -5/23i 
68; Television Advertising Representatives - 2/1/66; Television Bureau of Advertising 
-11/22/65, 11/21/66; Television Film Ex- 
hibitors -4 /4/66, Television Pioneers -4/4! 
66; Tennessee Association of Broadcasters 
-10/31/66; Texas Association of Broad- 
casters- 11/29/85, 10/17/66; United States 
Independent Telephone Association -10! 
25/65; Vermont Broadcasters Association 
-6/13/66; Washington Broadcasters Asso- 
ciation- 11/8/65; Western Electronic Show 
& Convention -8 /29/66; Western States Ad- 
vertising Agencies Association -5/30/66: 
Westinghouse Broadcasting public service 
conference -10/31/66; Worldvision - 5/16/ 
66. 

Copyright 
CATV is copyright's big unsettled question - 9/6/65; may be settled by UA suit 

against Forthnightly- 12/27/65, 2/21/66, 5/ 
23/68, 5 /30/66, 6/6/66, 7/11/66; CBS and 
ASCAP agree CATV should pay -3/7/66: 
House copyright subcommittee proposes 
formula -5/9/68, 5/16/66, 5/23/66; Senate 
Judiciary subcommittee plans separate 
study of CATV -6/27/66, hearing set -8 /1/ 
66. Started -8/8/66, 8/15/66. 8/29/66. 9/12/ 
66; House Judiciary Committee approves 
copyright bill -10/3/66, 10 /10 /66, 10/24/66. 

TV's bill for royalty and performance rights 
exceeds $125 million a year -10/10/66. 

Seeburg forms Coin- Operated Phonograph 
Performance Society to license music for 
use in juke boxes- 11 /1 /65. 

ASCAP's TV fees up 76% between 1957 and 
1964- 2/7/66; ASCAP grosses $42.7 million 
in 1965- 2/28/66; rises in 1966-10/3/66; 
ASCAP steps up payments to new writer 
members -8/29/66. 

District Court gives All- Industry Radio Sta- 
tions Music License Commitee access to 
ASCAP records, 1959 -63- 12/13/65. 

ASCAP seeks right to examine records of 
TV stations -12/20/65, 1/17/68; TV stations 
asks for depositions -12 /20/65; but court 
says no- 6/27/66; another try- 7/18/68; 
All- Industry Television Station Music Li- 
cense Committee confident of victory-I/ 
10/66, questions worth of music in old 
movies -3 /7/66, 6/27/66, 7/25/66; will con- 
tinue to fight -4 /4/66; TV stations ordered 
to show financial records- 9/19/66' nego- 
tiations tried -11/7/66; fail- 11/14/66. 

TV networks and ASCAP are bak at bar - 
gaining table- 12/20/65; CBS -TV signs 
five -year fixed -fee contract -1/17/66. 

BMI wants higher payments from radio sta- 
tions -12 /13/65, 12/20/65. 1/31/66: 2/14/66, 
3/14/66; committee agrees to 12.5% in- 
crease -6 /27/66; stations accept it-8/8/66, 
10/24/66. 

BMI signs consent decree, ending govern- 
ment antitrust suit; broadcasters can keep 
BMI stock -12/5/66. 

SESAC to publish catalogue, FTC closes in- 
vestigation- 7/11/66. 

Montana broadcasters, seeking state control 
of music, are told federal rules govern- 
9/20/65. 

Washington state law requiring "per piece" 
music licenses to get court test -4/18!86. 

Editorializing 
Public favors broadcast editorializing, Rop- 

er survey shows- 10/18/65. 
WCAU Philadelphia editorials lead to new 

law-2 /21/66. 
WJXT(TV) Jacksonville editorials lead to 

grand jury investigation of city officials - 
6/8/66, 7/18/66, 8/15/66. 

KWKH Hutchinson editorially attacks at- 
tempts to halt flow of news about arrest 
-7/4/66, 7/18/66. 

Broadcast editorials grow in number, make 
greater Impact-8/1/66. 

Educational Broadcasting 
Financial problems continued to beset edu- 
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cational TV stations, despite grants from 
the federal government- 11/10/65, 12/27/ 
65, 1/10/66 (bill to extend this aid intro - 
duced -5 /30/66), and states -Kentucky -1/ 
24/66, Maryland- 3/28/66, New York -2/ 
7/66, and TV networks -10/18/65, 5/9/66, 
5/23/66, 6/20/66, and foundations -12/30/ 
65; 1/3/66, 1/31/66, 10/10/66, and program 
donations by advertisers- 12/20/65, 1/17/ 
66, 2/21/66, 6/6/68, 10/10/66; WNDT(TV) 
New York commissions public opinion 
survey on proprietary of limited commer- 
cials on ETV -2/21/66; many favor idea - 
8/15/66; blue ribbon committee named by 
Carnegie Corp. -11/15/65, 12/27/65, 4/25/ 
66 considers excise tax on sets to support 
ETV- 7/4/66 9/12/66, 10/3/66; other pro- 
posals include establishment of foundation 
by commercial broadcasters- 3/28/66, and 
license fees on commercial stations-5/23/ 
66; Ford Foundation proposed commer- 
cial operation of domestic satellite-8/1/68, 
8/8/66, plan questioned -8/22/66, 8/29/66, 
9/15/66, 9/19/66, 12/5/66, 12/12/66; Con- 
gress may help -8 /15/66, 8/29/66; commer- 
cial TV urged to lend personnel to ETV - 
10/17/66. 

Eastman Kodak gives $30,000 for live politi- 
cal coverage by 5 TV stations-8/29/66. 

Danger that extremist group might take 
over an ETV station is seen by senator- 
-9/6/65, pooh -poohed by FCC general 
counse1- 9/20/65 

New York State equips 11 colleges for TV 
-8/22/66. 

Most college students have access to ETV 
-10/11/65. 

More college students major in broadcast- 
ing- 7/25/66. 

National Educational Television negotiates 
with AT &T for ETV network facilities - 
1/10/66. 

FCC authorizes test of "Educasting," ques- 
tion- and -answer systems using two FM 
subcarrier channels -10 /18/65, 4/18/66. 

Midwest Program for Airborne Television 
Instruction gets permission to rebroad- 
cast Detroit instructional station- 11/29/65, 
but not for full six- channel service -12/6/ 

National Educational Radio stations get pro- 
duction grants -11/29/65. 

Catholic ETV "network" planned -8 /1/66, 
and communications department for Jesuit 
colleges -9 /26/66. 

Broadcasters must do better educational 
job, FCC's ETV head states -8/15/66. 

TV tape replaces films for army training - 
10/17/66. 

Subliminal TV seen as educational tool -11/ 
7/66. 

NET plans for ETV network- 12/5/66; first 
coast -to -coast hookup scheduled- 12/12/66. 

Equipment 
TV set sales up 19% in 1965 as color sales 

double -3 /28/66; radio set sales hit new high- 2/11/66; by 1970 electronic sales 
estimated at $23 billion- 10/11/65, to top 
$19 billion in 1966- 10/24/66; with 12.9 mil- 
lion TV sets to be sold -11/8/65. 

Imports of sets rose in 1965 -1/24/68, many 
sold under U.S. names -12/20/65; labeling 
of imported components debated -12/13/ 
65; electronic exports increase -12 /12/66. 

Jerrold produces 82- channel TV receiving 
antenna -11/22/65; broadcasters join an- 
tenna makers in drive to sell outdoor an- 
tennas for better reception -10/4/65, so do 
dealers- 1/24/66. 

Price war rages over transistor radios -12/ 
27/65. 

RCA put microminiaturized integrated cir- 
cuits into TV sets -2/7/66. 

All- channel sets provide base for increased 
use of UHF channels, FCC Commr. Lee 
states -6/27/66. 

Equipment displayed at NAB convention - 
3/21/66, sets new sales record- 4/4/66, 4/ 
11 /66. 

Vietnam war brings rising costs of labor 
and material, shortages and delays -3/14/ 
66, 7/18/66. 

Majority of radio stations either have or 
consider automation - 11/15/65; automa- 
tion devices shown at NAB -4/11/66. 

Ampex puts audio mats into production 
after year's test -9/27/65, introduces solid - 
state audio tape recorders- 2/7/66. 

Laser beams tested as TV program carriers 
by RCA -10/11/65; AT &T experiments 
with long -range high -pulse transmission - 
11/8/65; Octronix introduces bandwidth 
squeeze device to double radio -TV trans- 
mission- 11/8/65; Sylvania's microwave 
oscillating diode may provide new TV 
transmission system -2/7/66; IT &T shows 
optional waveguide device -3 /7/66. 

Perkin -Elmer laser camera takes pictures 
in total darkness -12/6/65; Japanese cam- 
era tube works with virtually no light - 
2/7/66. 

Teledyne develops minicamera for NASA 
-11/1/65; so do Westinghouse and RCA - 
8/1/66. 

Magnavox has way to deliver TV pictures 
by telephone -5/30/66. 

Stereo Sound for TV described at National 
Electronic Conference -11/1/65. 

RCA expands semiconductor plant- 12/13/ 
65. 

Robert W. Sarnoff named president of RCA 
-9/6/65; management organization re- 
aligned- 7/11/66. 

Test of TV multiplexing proposed-6/13/68. 
MGM has new method of sound -on -film re- 

cording- 7/11/66. 
Zenith wins second patent suit against 

Hazeltine, which appeals both decisions - 
11/29/65. 

Home tape cartridge field mushrooms -7/ 
18/66. 

NBC News $250.000 mobile unit-8/1/66. 
Delco's 50 millionth radio -8/15/66. 
Drop in auto sales slows car radio growth 

8/29/66. 
American Enka introduces combination 

phone -CATV dropoff line- 9/5/66. 
3M readies electron beam recording as kine- 

scope replacement- 9/12/66. 
Documenter, recording up to 24 hours of 

audio material on 9 -inch disk, goes on sale- 10/3/66. 
Zenith experiments with laser beam to paint 

TV picture -10/3/66. 
Electrovote system demonstrated by Theo- 

dore Granik Enterprises -10/17/68. 
RCA shows experimental model of tubeless 

camera -11/28/66. 
CBS Labs institutes new educational tech- 

nology department -11/28/66. 
Laser 

12/12 
link 

/66. 
for CATV proposed in New York - 

Ex Pa rte 
Since 1958, when ex parte (off -the- record) 

contacts between applicants for broadcast 
licenses and individual FCC commission- 
ers were suspected to have influenced 
votes on these grants, their validity has 
been argued before FCC and in court. 
During 16 -month period, September 1965 
through December 1966, BROADCASTING 
reported: 

Boston. ch. 5- Examiner recommends full 
renewal for WHDH -8 /22/66. 

Jacksonville, ch. 12 -FCC vacates grant to 
WFGA-TV- 11/22/65; Community First 
files for ch. 12, asks FCC to revoke in- 
terim authority of WFGA -TV- 1/3/66, two 
more applications -3 /7/68. 

Miami, ch. 7 -U.S. Court of Appeals upholds 
renewal of license of WCKT(TV)- 7/4/66. 

Miami. ch. 10 - Grant to WLBW -TV ap- 
pealed to U.S. Supreme Court- 10/4/65, 
10/11/65, 11/8/65, which refuses to review 
Appeals Court ruling upholding FCC's 
grant -1/24/66. 

Orlando, ch. 9 -U.S. Supreme Court refuses 
to review Appeals Court order sending 
10- year -old case back to FCC for new 
hearing with new applicants - 11/1/65; 
FCC vacates grant to WFTV(TV), invites 
applications- 11/22/65; transfer of tempo- 
rary operating authority requested -1/24/ 
86; six applications filed- 3/7/66, 3/28/66; 
Mid- Florida, holding temporary operating 
authority, answers charges -4 /4/66, asks 
FCC to deny application for transfer - 
5/23/66; Orange Nine withdraws- 9/5/66. 

New charge of attempted ex parte influence 
made against Black Hills Video in connec- 
tion with license renewals for microwave 
facilities - 10/4/68, Black Hills denies 
charges - 10/11/65; Black Hills' parent 
Midwest Television also faces ex parte 
question over application for ch. 26. 
Springfield, I11.- 11/22/65. 

Federal Communications Commission 
FCC Chairman E. William Henry resigns- 

4/11/66, 4/18/66, 4/25/66, 5/2/66; joins 
Washitgton law firm -11/28/66; Commr. 
Rosei Hyde named chairman, Nicholas 
Johnson appointed to FCC -6/27/66, makes 
first votes - 8/15/66, 8/22/68, 8/29/66; 
George S. Smith to head Broadcast Bu- 
reau -8 /22/66, 10/3/66. 

Budget of $17.5 million for fiscal 1967 asked 
-1/31/66; FCC asks Senate to restore 
funds cut by House -5/30/66, but Senate 
declines- 8/15/66: final figure same as for 
1966, aggravates FCC money problems -9/ 
5/66; so does presidential economy order 
9/26/66; hopes for 1968 increase -10/17/68, 
12/5/68. 

Abolition of FCC called for -11/29/65. 
Longer licenses seen possible -4 /4/68; FCC 

asked to explain three -year term-4/11/66, 
4/25/66. 5/2/66 s x -year licenses proposed 
-5/13/66, legislation introduced -5 /13/66, 
5/20/66, 8/1/66, dies- 9/19/66, but FCC 
chairman urges Congress to permit them 
-9/26/66. 

Both communications services and FCC 
problems grew in 1965, FCC reports -1/3/ 
66, calls CATV major problem -2/7/66. 

FCC reorganizes operational structure -10/ 
25/65. 
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Election night meant scenes like this at all the networks 
and, on a comparable elaborate scale, at many stations. 
But mixed with the praise for radio -TV's reporting were 
some protests about broadcasting's reports affecting the 

National Industry Advisory Committee, FCC 
emergency defense arm, extended for two 
years -7/4/66. 

House Commerce Committee hears testi- 
mony on bill to let FCC employ outside 
experts with exemptions from conflict -of- 
interest charges -9/20/65; FCC staffers shy 
away from luncheon invitations to avoid 
implication of conflct-of- interest- 12/20/ 
65, 2/21/68. 

Filing fee schedule revised -11/22/65. 
Review board hands down first final deci- 

sion- 4/11/65; value debated-4/18/66. 
FCC clarifies rule on what information 

stations must keep available for local in- 
spection - 10/11/65, eliminates contour 
maps -10/25/65. 

Individual commissioners made personally 
responsible for writing final decisions -2/ 
28/66. 

Court rules that FCC letters aren't orders - 
11/28/66, 12/5/66. 

FCC investigation of AT &T rates -11/1/65, 
11/8/65, 11/22/65, interests Congress 12/6/ 
65; TV networks seek to intervene 12/6/65, 
also NAB -7/18/68, but FCC says no -8 /1/ 
66; NAB tries again -8/8/66; succeeds - 
8/24/66; FCC rejects AT &T pleas for re- 
consideration - 1/3/66; AT &T proposes 
higher rates -8/1/66. 

Right of FCC to force witnesses to testify 
upheld by U.S. Supreme Court, which or- 
ders MCA's Schreiber to answer questions, 
ending five -year court battle -1/10/66, 1/ 
17/86. 

Protecting stations against surprise testi- 
mony, FCC directs Broadcast Bureau and 
WEKY Richmond, Ky., to exchange lists 
of witnesses and exhibits in advance of 
revocation hearing -7/18/66. 

Rule that 1% ownership constitutes control 
called unrealistic - 9/6/65. 9/13/65; CBS 
proposal of 5%- 9/6/65, called too low - 
9/27/65. 

FCC outlaws double billing -10/25/65, draws 
protests -11/22/65, 11/29/65 but won't re- 
consider- 3/7/66. 

Stations warned that when program mate- 
rial is supplied free but underwritten by 
third party, that party must be identified 
-4/18/66. 

Fairness Doctrine. requiring stations to pre- 
sent all sides of controversial issues, con- 
tinued to be controversial itself. Senate 
plans hearings -1 /31/66, 2/28/68, 4/4/86; 
FCC proposes rule making -4/11/86; NAB 
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vote. And several mistakes in computers projection of 
winners further kindled fires that may not be doused 
short of Capitol Hill, A. C. Nielsen Co. said 46.3 million 
households tuned to the TV networks Nov. 8. 

protests -4/18/66; group of licensees con- 
test constitutionality -6/20/66; other sta- 
tions oppose rule - 6/27/66; ACLU and 
unions support it- 7/11/86; Sen. Pastore 
(D. -R. I.) seeks station views -10/31/66. 

John Birch Society could not become an 
ETV licensee, FCC general counsel states 
-9/20/85. 

Complaints against WNDT(TV) New York 
for South African documentary and WPIX 
(TV) New York for interview with Israel 
official- 9/6/65, 10/4/65, are dismissed - 
10/25/65. 

WBRE -TV and WNEP -TV, both Wilkes - 
Barre- Scranton, Pa., ruled unfair for air- 
ing anti -CATV editorials without offering 
chance to reply- 9/27/65. 

WGCB Red Lion, Pa., asks court to stop 
FCC fairness doctrine enforcement -9/27/ 
65, 11/1/65, 11/29/65, 12/13/65; asks doc- 
trine by ruled unconstitutional -3/7/66, 
4/11/66; goes to court -10/3/66; challenges 
Senate questionnaire- 11/14/66, 11/21/66; 
loses appeal -11/28/66; asks rehearing - 
12/5/66. 

Rev. Hargis' air attack on Cook for Nation 
article on hate groups brings recom- 
mendation that 10 stations be found guilty 
of fairness doctrine violation- 10/4/65. 10/ 
11/65, 9/19/68. 

FCC. divided on license renewal for WLBT 
(TV) Jackson, Miss., after charges of dis- 
criminating against Negroes -10 /11/65, ap- 
proves it- 12/6/65; U.S. Court of Appeals 
hears protest of United Church of Christ 
12/6/65, orders FCC to hold hearing and 
grant church group standing on basis 
listening audience has right to be heard - 
3/28/66, 4/11/66, 6/20/66; decision hailed as 
historic -5 /16/66; hearing ordered -5/23/ 
66, 5/30/66, 6/27/66, 7/18/66; FCC puts 
burden of proof on church -9/16/88; court 
appeal - 10/17/66, brings ruling church 
must prove discrimination, station must 
Drove it merits license renewal -11/26/86. 

KTYM Inglewood and WEAW Evanston, 
drop Conservative Viewpoint series after 
complaints by Anti -Defamation League of 
B'Nai B'rith, but KTYM reinstates ít- 
11'22/65, tells FCC it won't he coerced - 
12/6/65; may be test case-4/25/66, 5/2/66, 
6/13/66; FCC renews KTYM license -6/20/ 
66; ADL asks reconsideration- 7/18/68. 

WHAM Rochester. N. Y., had right to can- 
cel church council program, FCC rules 
-8/1/66. 

Women Strike for Peace complains to FCC 
when three Washington, D. C. stations re- 
fuse to sell time for announcements of 
demonstration opposing Vietnam war - 
11/22/65; FCC upholds right of stations 
to refuse -11/29/65. 

Media, Pa., borough council complains of 
anti -Negro polio in telephone -interview 
program on WXUR Media -12/6/65, 12/27/ 
65, 1/10/68, tells FCC changes in program 
have removed cause of complaint -1/24/ 
66; civic groups ask for hearing on license 
renewal -7/25/66, WXUR welcomes hear- ing- 9/5/66. 

Followers of rightwing clergyman McIntire, 
20th Century Reformation Hour, WXUR, 
ask Sen. McGee (D -Wyo.) to stop "perse- 
cuting" him -12/13/65, 2/14/66. 

Sale of KAIL -TV Fresno, Calif.. to Tel - 
America protested by Anti Defamation 
League of /Thai B'rith- 10/10/66: charges 
answered -10/31/66. 

National Rifle Association asks that fairness 
rule be broadened to Include broadcasts 
presenting "unfavorably" positions of in- 
dividuals or groups on public issues -5/23/ 
66. 

FCC plan to limit multiple ownership of TV 
stations in top 50 markets opposed by 
group owners who form Council for Tele- 
vision Development to study matter -9/ 
20/65, 10/11/65, 12/27/85. 2/28/66, 3/14/86, 
4/11/66; reports to NAB-5/23/66; tells 
FCC no danger of concentrated control 
-6/27/66, 9/19/66, 10/10/66; Rep. Harris 
(D -Ark.) proposed balance of VHF and 
UHF ownership -10/11/65; FCC drops plan 
to require maximum owners to sell one 
station before applying for another -11/ 
15/65; Meredith Broadcasting appeal 
against policy- 1/17/66, 3/7/66, 4/11/66, is 
dismissed -7/4/86; FCC asks aid in de- 
termining city rank -1/24/66, extends 
deadline for comment -3 /28/66; Sen. 
Magnuson (D- Wash.) opposes rule -5/30/ 
66; so do multiple owners -11/7/66; 12/12/ 
66. 

WGN asks waiver of top -50- market owner- 
ship rule for acquisition of KCTO(TV) 
Denver -11/1/85, 1/3/66, 1/17/66, 2/21/66; 
transfer approved- 3/7/66, 3/14/66; in 
second exception, FCC also approves sale 
of WUHF(TV) Milwaukee to WKY Okla- 
homa City -3/28/66: Storer asks approval 
of purchase of WIHS -TV Boston without 
hearing -5/23/66; sale of WXHR- AM -FM- 
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TV Boston to Kaiser- 10/17/66, approved 
-10/24/66. 

Radio reporting forms must be used for re- 
newal applications- 9/20/65; FCC explains 
them- 7/11/66; applicants with low per- 
centage of public service time may be 
questioned /6/66, 6/13/66, 6/20/66, most 
get renewals -6/27/66. 

FCC considers new TV reporting form - 
10/18/65, 10/25/65, 1/3/66, 1/10/66, goes to 
Budget Bureau -1/24/66, is criticized by 
broadcast industry committee -6 /6/66, 
moves toward adoption -8/22/66, 9/19/66, 
10/3/66; is issued- 10/10/66. 

How to handle overcommercialization splits 
-11/22/66; reduction drive shapes up- 
12/6/65; maximum for radio put at 20 
minutes in hour -4/11/66, 7/25/66; new 
commissioner does not vote -7/11/66, 8/ 
1/66; votes -8 /15/86, 8/22/66; short -term 
renewals issued to WIL St. Louis, KIRT 
Mission, Tex, KCOH Houston, KBWD 
Brownwood, Tex., KLIN Lincoln, Neb. 
for carrying more advertising than they 
had proposed -12/20/85; and to KCOP -TV 
Los Angeles, KCLV Clovis, N. M., KFOX 
Long Beach, Calif., KGEN Tulare, Calif., 
KIDD Monterey Calif., KLMS Lincoln, 
Neb., KSEL Lubbock, Tex. -2/28/66; FCC 
denies Fox request for reconsideration - 
11/14/66, gives one -year renewals to KTKT 
Tucson, Ariz.; KFOR Lincoln, Neb., KEEN 
San Jose, Calif. -11/7/66, renewal of li- 
cense of WTUP Tupelo, Miss., which pro- 
posed 43% commercial time, called over- 
sight- 1/10/68. 

FCC questionnaire on commercial time 

objects- 11/7/66, 
is 

-10/31/68; 
NAB 

Want -ad station, 100% commercial, proposed 
for Los Angeles by McLendon, multiple 
owner-12/20/65, 

% // gets one-7/6658/2266. 
Problem of overload commercials got more 

talk than action. WFBM- AM -FM -TV In- 
dianapolis pledge to control them -9/13/65; 
FCC writes stations about complaints -9/ 
20/65; California survey suggests decibel 
scale tax -9/27/65; D. P. Brother controls 
volume by sound reference level on each 
tape- 11/29/65: NAB gives progress report 
-12/27/65; NBC asks agencies and pro- 
ducers to help -1 /3/66. 

Concentration of ownership of communica- 
tions media is danger in small towns as 
well as big cities, Commr. Cox maintains 
-9/27/65; ACLU asks FCC to keep news- 
papers from getting UHF licenses -10/ 
11/65; issue raised in proposed sale of 
WEOL -AM -FM Elyria, Ohio, only station, 
to only newspaper- 9/20/65, 9/27/65, 3/7/ 
66, 8/22/66; FCC aproves sale -10/17/66, 
also newspaper purchase of WZIP -AM -FM 
Cincinnati, CP grants to newspapers for 
FM stations in Portland, Me., and New 
Ulm, Minn., by vote split on concentration 
issue -12 /20/65; good record outweighs 
danger in Pennsylvania case, examiner 
concludes- 8/29/66; review board over- 
rules examiner recommendations of Col- 
umbus, Ohio, grant to Peoples, decides in 
favor of Faragut -9 /26/66; Peoples pro- 
test- 10/31/66. 

FCC denies all seven applications for in- 
terim operation on 1380 kc after KWK St. 
Louis leaves air -9/20/65, 11/1/65: accepts 
14 applications -11/22/65, 11/29/65; gives 
interim authority to Radio Thirteen 
Eighty (seven companies) -1/3/66, 1/31/66, 
3/28/66, 3/28/66, 3/7/66, 8/1/66. 

In other loss -of- license cases: KSHO -TV 
Las Vegas, seeks court order for 
renewal refused by FCC -9/6/65, 12/27/65 
but court upholds FCC-6 /27/66; in WWII 
Lorain, Ohio, case, court says FCC can 
refuse to renew license of one station of 
multiple owner without taking his others 
away -9/13/65, a decision which the U. S. 
Supreme Court refuses to review- 4/11/66; 
court remands renewal applications of 
Estes' stations to FCC after original denial 
-10 /11 /65: FCC again revokes license of 
WMOZ Mobile, Ala., but gives Estes 90 
days to sell WPFA Pensacola, Fla. -5/16/ 
66, denies stay -7/18/66; Estes finds buyer 
8/8/66, gets permission to sell -10/10/66: 
revocation of license of WCLM(FM) Chi- 
cago upheld by court- 11/15/65, station 
moves to reinstate appeal- 11/22/65, 5/9/ 
66; WGMA Hollywood, Fla., renewal ap- 
plication 
0/11/65, 11/22/65, 12/20 65; 2/21/66. FCC 

renews license for one year, orders sta- 
tion sold in 60 days -3 /14/66, denies more 
time -4/18/66; gives extension -4 /25/66: 
approves sale -8 /1/66: KAAB Hot Springs, 
Ark., silent since 1963, loses renewal for 
failure to supply information- 3/14/65: 
trustee of WTID Newport News, Va., not 
given renewal without hearing- 10/4/65, 
examiner recommends denial- 10/25/65; 
FCC denies delay in revocation of license 
of WCLM(FM) Chicago -7/25/66. 

Pacifica Foundation stations' programing 
draws complaints -11/29/65; FCC gives 
them one -year renewals -12 /20/65; other 
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short-term renewals go to: KYO and 
KOIT(FM) San Francisco for possible 
failure to control outside activities of 
disc jockies -2 /14/66; stations say charges 
unfair -3/21/66, get full three -year re- 
newals -4 /18/66: WMCW Harvard, Ill., for 
failure to file reports -2/28/66; KATT(FM) 
Woodland, Calif., for unauthorized trans- 
fer of control- 3/7/66. 

Fines levied by FCC, reflecting ability to 
pay as well as severity of offense -9/13/ 
65. were given to: KADY St. Louis -$500 
for lack of proper tower lighting- 12/6/65; 
KAIT -TV Jonesboro, Ark. -$1,000 for 
rebroadcasting programs of a new station 
without permission- 9/12/66; KAYE Puy- 
allup, Wash. -$1,500 for failure to file 
copies of agreements -9/20/65. KAYE pro- 
test publicity before notification- 9/27/65; 
KLAV Las Vegas -$1,500 for unauthorized 
assignment of license and violation of 
operator requirements -9 /20/65, renewal 
set for hearing- 9/12/66; KOAD Lemoore, 
Calif. -$500 for not having properly li- 
censed operator on duty -9/20/65; KODA 
Houston-$500 for broadcasting an ad in- 
volving a lottery- 9/20/65; KRXX Res - 
burg, Ida. -$150 for letting improperly li- 
censed operator run station -9/20/65; 
WEYE Sanford, N. C. -$500 for operating 
with excessive frequency deviation -9/20/ 
65; WGOK Mobile, Ala. -$500 for failure 
to file time broker contracts -11 /1/65; 
WMID Atlantic City, N. 3.- $5,000 for fail- 
ure to paint tower -12/12/66; WMRI 
Marion, Ind. -$2,500 for sponsor and sta- 
tion indentiflcation violations -2 /21/66; 
WTRL Bradenton, Fla.-$500 for not hav- 
ing properly licensed operator on duty - 
9/20/65; WOOK Washington, D. C., should 
be fined $7,500 examiner says-5/9/66. 

FCC announces that stations filing late 
license renewal applications will be fined 
-12/6/65; order protested -1/17/66, but 
is adopted -6/6/66; stations are fined - 
6/27/66, 9/5/66. 

Minneapolis -St. Paul stations win court 
fight against FCC fines for "repeated and 
willful' violations of sponsor identifica- 
tion rule- 1/24/66, 2/7/66; WHAS Louis- 
ville wins second court case against 
FCC in protesting fine for failure to 
identify "true sponsors " -4 /25/66, 5/9/66; 
FCC seeks appeal-6/20/66; KENO, KORK- 
AM-TV, KLAS -TV, all Las Vegas, face 

$1,000 
fines for not identifying sponsor - 

Mishandled promotions brought reprimands 
to WAYS and WIST Charlotte, N. C.- 
2/14/66, and WCHS Charleston, W. Va. 
-7/18/66, 8/15/66; WCHS gets one -year 
renewal- 9/12/66: WIFE -AM -FM Indian- 
apolis, Ind., has its renewal application 
set for hearing -5 /2/66, asks reconsidera- 
tion- 5/30/66, is charged with misrepre- 
sentation- 7/4/66; WSRA Milton, Fla., 
faces revocation hearing -6 /6/66; KCTY 
Salinas, Calif., charged with lottery an- 
nouncements and other violations, has re- 
newal application set for hearing 7/18/ 
66; Commr. Lee proposes rule prohibiting 
promotional excesses -3 /7/66; FCC staff 
unearths old proposal to stop surreptitious 
plugs for station -owned properties -10/ 
25/65. 

Station identification caused trouble for 
some broadcasters: KABL Oakland, cited 
for failure to identify with Oakland instead 
of San Francisco -10 /4/65, has hearing 
4/18/66; examiner asks for maximum fine 
-5/16/66; station insists ID's comply with 
FCC rules -5/16/66, protests fine -10/3/66; 
KISN Vancouver, Wash., liable for $2,000 
fine for identifying with Portland, Ore. - 
10/4/18. says it's ID's are not violations - 
11/8/65. 

Hearing asked on transfer of KBVU Belle- 
vue, to determine whether new owner, 
McLendon, plans to serve Bellevue or 
Seattle- 11/29/65; KFKF Bellevue asks for 
frequency- hearing set -5/2/66. 

Eaton's application to buy KTRG -TV Hono- 
lulu and make it all -Japanese set for 
hearing -10 /3/66. 

Hearing on transfer of WOL -AM -FM Wash- 
ington to Sonderling, previously approved, 
ordered after change in program format - 
3/21/66; examiner recommends affirma- 
tion of transfer -10/31/66. 

Oral hearing before full commission asked 
by manager of three Puerto Rican sta- 
tions after examiner recommends revoca- 
tion of their licenses -10 /10/66. 

FCC adopts policy of determining whether 
applicant for suburban grant plans subur- 
ban or metropolitan area service -1/3/66, 
3/14/66. 

Outside application for ch 9, Los Angeles, 
already occupied by KW -TV- 11/8/65; 
may start trend -11/15/65; RKO asks FCC 
to determine legitimacy of application - 
1/31/66; hearing ordered- 6/6/66; two new 
applicants challenge WOOK -TV Washing- 
ton bid for renewal -9/5/66. 

Applicants for ch 9, Syracuse, propose 
merger -8 /6/66, charge interim operator 
with misconduct-6/13/66; merger pro- 

posal by three of 11 applicants for ch 13, 
Rochester, N. Y.- 9/6/65. opposed by FCC 
Broadcast Bureau -10/25/65; FCC grants 
petition to enlarge issues -10/24/66. 

Reversing grant to KVEK -TV Laredo, U. S. 
Court of Appeals orders hearing on eco- 
nomic ability of community to support 
two TV stations- 10 /4/65; KGNS -TV La- 
redo, which protested second grant, has 
renewal set for joint hearing -11/29/65, 
and drops protest -2/21/66; grant rein- 
stated- 6/6/66; KIMA -TV Yakima. Wash., 
ch. 29, protests application for ch. 35 on 
grounds that market can't support three 
UHF stations -2/14/66; FCC sets joint 
hearing for all three- 3/28/66. 

KIOO(FM) Oklahoma City gets court order 
restraining FCC and FAA from interfering 
with its operations while seeking cause of 
interference with radar control at Tinker 
Air Force Base -7/18/66, 7/25/66, 8/1/66, 

Proposal to all remote control of VHF TV 
transmitters supported by broadcasters, 
opposed by NABET- 1/24/66, 2/7/66, 4/11/ 
66. 

FCC amends logging rule- 1/17/66. 
Proposal to set standards method of calcu- 

lating radiations from AM directional an- 
tennas gets mixed reaction- 1/24/66. 

As technical violations mount, FCC plans 
tougher enforcement -2/21/66. 

NAB asks for all radio stations with 10 
kw or over to be permitted to operate by 
remote control -9/25/66. 8/29/66. 

FCC payola investigation may cost KFWB 
Los Angeles loss of license- 10/24/66, or 
sale- 11/7/66; sale approved- 12/12/66. 

FCC rules MBS affiliates must count net- 
work spots as commercials, even without 
pay -11/14/66. 

Proposal to let translater operators use AM 
microwaves 
support -- 

for 
9/5/66. 

program import gets little 

Proposal to modify hearing procedures gets 
qualified support -9/12/66. 

Theater owner charges ABC and Wometco 
with unfair competition, asks for revoca- 
tion of their station licenses -11/7/66: not 
FCC's concern, ABC maintains -11/28/66; 
Wometco agree -12 /12/66. 

Financial 
Profits, losses and other financial data re- 

ported by organizations In or associated 
with broadcasting. Airmedia- 9/12/66; 
Allied Artists -11/22/66; Ameco -9 /6/65, 
10/11/65, 11/15/65, 3/7/66, 6/20/66, 9/12/66; 
American Broadcasting Companies (form- 
erly American Broadcasting- Paramount 
Theatres)- 11/1/65, 11/22/65, 2/21/66, 2/28/ 
66, 3/28/86, 4/25/66, 5/2/66, 8/1/66, 9/19/ 
66, 10/17/66, 10/24/66, 11/21/66; American 
Society of Composers, Authors and Pub - 
lishers -10 /4/65, 10/3/68; American Tele- 

66;onAmpex1eg1 /22 /65, 11/29% 5. /62/21 16 
6/13/68, 8/22/66, 9/5/66. 11/21/66; Audio 
Devices -2/28/66, 5/9/66, 6/6/66, 8/8/66, 
11/14/66; Avco -1 /31/66, 3/7/66, 3/28/66, 
6/20/66, 6/27/66; Bartell Media -11/22/65, 
5/22/66, 8/15/66, 11/14/66. 

John Blair -11/15/65, 12/13/65, 2/21/66. 4/ 
25/66, 7/18/66, 7/25/66, 9/19/66, 10/31/66: 
Boston Herald- Traveler -1/10/66, 2/21/66; 
Capital Cities Broadcasting -10/18/65. 12/ 
13/65. 1/24/66, 2/7/66, 4/18/66, 6/20/66, 
7/18/66, 7/25/66, 10/24/66; CEIR -12/13/65, 
1/17/66, 2/14/66, 5/9/66, 8/8/68, 11/14/66: 
Chirurg & Cairns- 11/29/65, 2/7/66, 7/18/ 
66: Chris Craft Industries -11/1/65. 3/14/ 
66, 5/9/66, 8/1/66, 9/19/68, 11/7/66; Col- 
lins Radio -9/13/65, 11/22/65. 2/21/66. 3/ 
21/66, 5/30/66, 9/5/66, 9/19/66, 11/21/66; 
CBS -11/15/65, 2/14/66, 3/7/66. 3/14/66, 
3/28/66, 4/18/66, 7/25/66, 8/15/66. 9/19/66, 
9/26/66, 11/14/66; Columbia Pictures - 
10/18/65, 12/20/65. 6/6/66, 10/17/66. 10/24/ 
66, 10/31/66, 11/7/66, 11/21/66, 11/28/66, 
12/12/66: Communications Satellite -1/10' 
66, 8/1/66, 10/31/66, 11/31/66. 

Community Cablevision- 6/20/66; Cosmo 
Broadcasting (formerly Broadcasting Co. 
of the South) -9 /6/65, 11/15/65. 3/21/66: 
Cowles Communications (formerly Cowers 
Magazine & Broadcasting) -11 /29/65. 3/7/ 
68, 4/18/66. 4/25/66. 6/8/66, 11/14/ 
66, 11/28/66: Cox Broadcasting -9/13/ 
65, 10/18/65, 2/7/66: 3/14/66, 3/21/66. 4/18/ 
66, 7/25/66. 9/26/66. 10/10/66. 10/24/66; 
Crowell -Collier Publishing- 11/15/65, 4/4/ 
66, 5/9/66; Decca Div. of MCA (formerly 
Decca Records) -9/13/65. 11/15/65. 12/6/65; 
Desilu Productio ̂ s- 9/13/65. 12/6/65. 12/ 
30/65. 3/21/66, 7/25/66, 8/22/66. 9/19/66. 

Walt Disney Productions -1/10/66, 1/24/66, 
3/28/66, 5/16/66, 8/1/66, 9/5/66, 11/28/66: 
Doyle Dane Bernbach- 1/10/66. 1/31/66, 
2/28/66, 3/21/66, 6/6/66, 6/20/66, 8/1/66, 
9/26/66; Dynamics -11 /7/66: Electrographic 
-5/23/66. 8/22/66; Emerson Television & 
Radio (formerly Emerson Radio & Phono- 
graph)-1/31/66: -1 1/6 2/20/6521 5/9/66: Filmways- 
1/24/66, 2/21/66, 4/4/66. 4/18/66. 5/23/66, 
7/18/66, 12/5/66; Foote, Cone & Belding - 
11/22/65, 12/20/65, 2/28/66, 5/2/66, 5/23/66, 
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7/25/66, 10/24/68, 11/21/66; Foochrome- 
8/22/66; your Star Television- 10/4/85, 
12/6/85, 3/28/66, 10/17/66, 10/24/66; Gen- 
eral Artists -12/6/65. 

.General Telephone & Electronics -3 /21/66, 
5/23/66, 11/28/66: General Tire & Rubber 
4/18/66, 7/4/66, 7/18/66, 10/10/66; Grey 
Advertising- 9/27/65, 5/23/66, 6/13/66, 8/8! 
66, 8/22/66, 11/14/66; Gross Telecasting - 
2/7/66, 3/14/66, 7/18;66, 10íe4 /66; Haui- 
crafters -5 /30/66; Hanna -Barbera Produc- 
tions-11/28/68; H &B American -12/20/65, 
3/7/66, 6/6/66, 10/24/66. 12/5/66; Harris 
Intertype-5/9/66, 8/22/66; Harvey Radio - 
9/27/85; Houston Fearless- 8/22/66; Inde- 
pendent Television- 7/18/66: Intermoun- 
tain Network -9/5/86; Internati,nal Cable - 
vision- 8/29/88; International Telephone 
& Telegraph- 3/14/66, 3/28/66, 5/2/66, 
5/16/68, 7/18/66, 8/15/66, 11/14/66, 11/21/ 
66; Jerrold- 10/25/65, 1/3/66, 5/16/66, 6/6/ 
66, 6/20/66, 6/27/66, 7/18/86. 8/22/66, 9/5/ 
66, 9/26/66, 11/28/66; Kaiser Industries - 
3/14/66, 4/25/66, 5/9/66, 11/7/66; Kastor 
Foote Hinton & Atherton- 1/3/66 5/23/66. 

Lamb Enterprises (formerly Lamb Indus- 
tries)- 7/4/66, 11/7/66; Lear Siegler -11/ 
7/66; Lin Broadcasting- 2/7/66, 7/18/66, 
10/31/66, 11/21/66; Magnavox -11/22/85; 
MCA-3 /28/86, 5/16/66, 5/30/66, 8/22/66, 
11/21/66; Memorex -3/28/66, 7/25/66, 8/1/ 
66, 8/22/66, 11/7/66; Meredith Publishing 
-10/25/65, 11/1/65, 2/7/66 2/21/66. 3/14/66, 
5/2/66, 8/29/66; Metromedia- 10/11/65, 10/ 
18/65, 2/21/68, 3/21/66, 4/18/66, 4/25/66, 
5/16/66, 7/25/68, 10/24/66, 11/28/66; Metro- 
Goldwyn-Mayer-11/29/85, 12/13/65, 1/17/ 
68, 2/28/86, 3/28/68, 4/25/66, 6/6/66, 7/18/ 
88, 8/25/66, 11/21/86, 11/28/66; 3M (for- 

Roanwell- 12,20/65, 8/8/66; Rollins -11/29/ 
65, 2128/66, 7,4/66, 8/29/66, 11/28/66; Rust 
Craft Greeting Cards -10 /4/65, 1/10/68, 4/ 
25/66, 7/11/66, 8/29/66, 9/5/66; Screen 
Gems -10/4/65, 11/22/65, 11/29/65, 12/6/65, 
5/23/66, 9/19/66, 10/3/86, 11/14/66, 11/28/66, 
12/5/66; Scripps Howard Broadcasting - 
11/22/65, 12/14/65, 4/18/66, 4/25/68, 7/4/86, 
10/31/66; Seven Arts Productions -9 /20/65, 
12/20/65, 1/31/66, 2/21/86, 3/7/66, 5/30/66, 
10/3/66, 10/24/66, 11/14/86, 11/21/68, 12/12/ 
66; Spanish Language Television of Ari- zona- 11/7/66; Standard Kollsman Indus- tries- 11/1/65; Stauffer Publications -5/2/ 
66; Sterling Movies USA -7/11/66; Storer 
Broadcasting -10/18/65, 11/1/65, 11/22/65, 
12/20/65, 1/31/66, 2/21/66, 3/7/88, 5/9/88, 
5/30/66, 7/18/68, 8/1/86, 11/7/66, 11/14/66; 
Subscription Television -5/9/86, 10/31/68; 
Taft Broadcasting -10/18/65, 1/24/86 5/9/ 
31/66, 2/21/66, 4/18/66, 5/9/86, 7/11/8, 10/ 
66, 5/23/68, 7/18/66, 7/25/66, 10/24/88, 10/ 
31/66, 11/28/66; Sarkes Tarzian- 9/28/66; 
Tatham - Laird - Kudner -8 /8/66: Techni- 
color-2/14/66, 8/1/68, 9/19/66, 11/7/66. 

Teleprompter -9/6/65, 1/15/65, 1/24/66, 5/9/ 
88, 5/30/66, 6/20/66, 8/8/66, 9/12/66, 11/7/ 
66; Telesystems -3 /7/66; Time -10/25/85, 
4/25/66, 7/25/66, 10/24/66, 10/31/66; Triad 
Stations- 3/14/86; Trans -Lux -9/13/65, 11/ 
22/65, 4/4/66, 5/9/66, 6/6/66, 9/5/66, 11/ 
21/66; Twentieth Century -Fox Film -12/6/ 
65, 3/14/66, 5/23/66, 8/29/86, 11/21/66; 
United Artists -2 /7/66, 4/4/66, 5/9/86, 6/ 
20/66, 7/25/66, 8/15/66, 8/29/66 9/26/68, 
11/28/66, 12/12/86; Universal Pictures - 
9/13/65, 11/15/65, 3/21/66: Video Color - 
10/17/66; Video Pictures-5/18/66, 5/23/ 
68, 8/22/66; Viking Industries -2/28/86, 5/ 

questioned -10/11/85; effective date post- 
poned-1/17/66, 2/28/66, 

83/14/66; 
CBS 

planned 
/11/66, 5/23/66,t8/22 6p NBC to program 

its own FM stations w,th highbrow serv- ice- 5/23/66, 7/25/66; with nonduplication, 
advertisers will now have to pay for FM 
-7/18/66. 

FM sets sale growth outlined by EIA -9/ 
20/65; FM car radio sales double in 1965- 
3/28/66; NAFMB wants FM in every car - 
8/15/68, and all cars advertised on FM- 
12/5/66. 

Zenith gets patents on FM stereo -6 /27/66 
Assignment table for educational FM chan- 

nels proposed- 11/14/66. 

International 
President asks Senate to ratify Interna- 

tional Communications Convention -7/18/ 
66. 

242 AM stations in 65 countries have more 
than 50 kw power -10/18/65. 

Fall programs popular abroad -10/18/65; in- 
ternational sale of US TV shows estimated 
at $76 million for 1965, better in 1966 -5/ 
16/66, but Britain sells more to us than 
we to them -1/31/66. 

U. S. broadcasters accept USIA challenge, 
invite foreign radio -TV newsmen to work 
for 60 days in local newsrooms -11/15/65, 
12/13/65, 5/16/66. 

Voice of America revamps programing - 
9/5/66, 11/14/66. 

International Telecommunications Union 
policies ch_nge- 12/6/65; Consultative 
Committee cn International Radio, ITU 
standard -setting division, prepares for 

Off -beat commercials gained even greater popularity in 
1966 with such as the swinging blonde leading the Dodge 
rebellion, the antics of the Teaberry shuffle and the Mc- 

merly Minnesota Mining & Manufactur- 
ing)- 2/21/68; Motorola-3/21/66: Movie - 
lab- 5/2/66, 6/6/66 8/8/66, 11/7/66. 

IVIPO Vtdeotronics -2/14/66; Mutual Broad - 
casting System- 5/16/66; Natco -9/26/66, 
11/21/68; National General -12/20/65; 2/ 
21/66, 2/28/66, 3/14/66, 3/21/66. 8/1/66, 8/ 
15/66, 12/5/86; National Telefilm Associates 
-8/22/66; National Union Electric-11/7/ 
66, 12/5/66; National Video- 1/3/88, 8/8/66: 
New York Times -4 /18/68; A. C. Nielsen - 
1/10/86, 1/31/66. 2/28/66, 8/8/66, 11/7/66; 
Noramco-2/14/66; Official Films -10/18/65: 
10/24/86; Ogilvy & Mather International 
-5/2/66; Outlet -9 /13/65, 1/3/86, 1/31/66, 
4/25/68, 6/13/66 8/27/66, 9/26/66, 10/24/66: 
Packard -Bell Electronics-2/7/66, 5/2/66. 
5/23/66, 7/18/86, 7/25/66, 8/8/68; Paperi, 
Koenig, Lois- 11/1/65, 1/10/68, 4/4/68, 
10/17/66: Paramount Pictures- 9/8/65, 
12/6/65, 1/31/66, 4/18/66, 5/30/66. 8/15/66, 
9/19/66, 10/24/68; Plough- 9/13/65, 10/18/ 
65, 4/4/86, 4/18/68, 7/18/66, 10/19/66: 
Polaris (merged into Natco)- 12/28/65, 9/ 
26/66; RCA -10/11/65, 12/6/65, 1/3/86. 1/ 
17/66, 2/28/66, 3/14/66, 5/9/68, 5/23/66, 
6/6/68, 6/27/66, 7/11/68, 9/5/68, 10/17/66, 
10/24/68, 10/31/68. 12/12/66; Walter Reade 
Sterling -4 /25/88, 5/23/68: Reeves Broad- 
casting- 11/22/65. 12/6/65. 2/14/88, 3/28/ 
66, 5/16/66, 5/23/66, 8/8/88, 11/14/88; Rego 
Industries- 10/11/65; Republic -7/18/66, 9/ 
19/66; Richmond Newspapers -1/17/66, 4/ 
4/68, 6/6/86. 11/14/66; RKO General -10/ 
18/65, 3/7/66. 
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Goo capers for GE. Singled out last March for top TV 
honors in the International Broadcasting Awards competi- 
tion was this "Stomach Montage" for Alka -Seltzer. 

16/66, 8/29/66, 11/7/66; Visual Electronics 
-9/5/66, 10/31/66, 11/28/66; Warner Bros. 
Pictures -2 /7/66, 3/28/86, 5/16/66, 5/30/66, 
8/8/66, 11/21/66, 12/5/66. 

Wometco Enterprises -10/4/65, 10/25/65, 1/ 
3/66, 10/24/66; Wrather -4 /18/86, 4/25/66. 
5/9/66, 5/23/66, 8/22/66; Zenith Radio - 
9/13/65, 11/15/65, 2/7/68, 3/28/86, 5/9/88. 

Frequency Modulation 
FM commercial outlook brighter -4 /4/66: 

1965 best year yet -10/24/86. 
NAFMB membership at record 246 -4/4/66. 
NAFMB establishes programing informa- 

tion center -6/13/66, holds sales seminar 
8/22/66. 

FM set penetration study planned -4/11/ 
66; Pulse to rate FM along with ÁM- 
4/4/66: Hooper finds FM in 56% of homes 
in 30 major markets -6/27/66; FM has 
45% national penetration, NAB survey 
shows- 10/17/66; ARB plans Chicago FM 
study -7/18/66. 

306 FM -only stations employ 2,407 -10/25/65. 
New York FM stations cluster at Emái-e 

State Bldg. -12/20/65, 2/21/66, 8/1/66, 8/ 
29/66. 

NAB seeks six -month delay for requirement 
of frequency monitoring devices at FM 
stations with stereo or subcarrier opera- 
tions- 6/27/66, gets four -month stay -7/4/ 
68. 

Legality of AM -FM nonduplication rule is 

meeting-6/6/86; Europeans can't agree 
on color TV system- 7/25/66, 8/1/66. 

North American Broadcasting Union pro- 
posed as U. N. agency- 12/6/65. 

J. Walter Thompson's overseas offices bill 
$170 million a year- 12/13/65. 

International Writers Guild plans coordin- 
ated bargaining in four English -speaking 
countries -11 /7/66; Soviet Union film 
writers join- 11/28/66; minimum pay for 
TV writers varies widely around world 
-10/17/66. 

High dubbing costs chief problem in TV 
sales to Latin America -10/31/66; Desilu 
shows virtually sold out there -11 /14/66. 

ABC -TV makes $5 million improvement in 
Mexico City facilities -2 /7/66. 

U. S. and Mexico extend present AM radio 
treaty while negotiating new pact -3/21/ 
66, 4/18/66, 6/6/66, 6/27/66, 7/4/66, 7/18/ 
66. 9/5/66. 9/12/68, 9/19/66. 

Argentina returns network to private 
owners -8/15/86. 

Australian TV broadcasters adopt own 
cigarette advertising code -11/29/65. 

Australia tightens commercial time limits - 
12/5/66. 

Brazilian broadcasters protest Time -Life 
financial deal with TV Globo -10 /17/66. 

Complete overhaul of Canadian broadcast- 
ing regulation and programing is rec- 
ommended- 9/13/65; protested- 9/27/65, 1/ 
31/66. 3/28/68; pursued- 7/11/86; answered 
by CSC -12/12/86. 
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New Canadian license renewal policy is 
bothersome- 9/27/65. 

Board of Broadcast Governors eases regu- 
lations on commercial TV time in Canada 
-11/29/05. 

Broadcast billing rise- 11/29/65, profits too 
-1/31/68, 7/11/66; top radio advertisers 
-5/9/66. 

Set sales are up in Canada -11/29/65, 12/ 
13/65. 

Imports of US TV programs into Canada 
to be cut -1/17/66. 

Experimental Canadian colorcasting to start 
Oct. 1, 1966- 9/27/65, 2/7/66; pushed up to 
Sept. 1- 7/25/66; starts- 9/12/66. 

Sale of CTV TV network to affiliates is 

appproved 3/21/66; 
pondered-2/7/66, ew TV network is 

planned- 5/9/66, approved -5/16/66. 
Canadian football rights go to CTV network 

-5/16/86. 
CATV regulations- 7/4/66. 
France to use SECAM III color TV system 

-8/1/66. 
West German TV is effective ad medium - 

11/8/65. 
West Berlin to get first TV station- 2/7/66. 
German color system recommended for 

British TV- 12/6/65, and adopted-3/7/66; 
color tube plant planned /8/66: BBC 
and independents battle over color sys- 
tems- 11/21/66. 

English agencies use computers -11/21/65. 
Pay TV starts in Britain- 10/21/66. 
Plan for British commercial radio is pre- 

sented-2/7/66; Manx Radio is pilot -9/5/ 
66; prospects seen poor- 9/19/66, 9/26/66. 

Pirate radio bothers England- 8/1/66, 9/26/ 
66, 10/31/66; one station silenced- 12/5/86. 

House of Lords authorizes TV coverage of 
important sessions -7 /4/66; Commons con- 
siders-8/15/66; rejects test -11/28/66. 

CATV regulations in Britain- 7/4/66. 
Hong Kong to get commercial TV- 1/31/66. 
Swezey named to Iran advisory post -11/ 

14/66. 
Broadcast advertising in Italy as seen by 

an English agency man- 11/29/65. 
CBS to help Israel build TV system- 10/17/ 

66. 
Japan's commercial radio networks give 

much time to religious programs -16/17/ 
Jordan prepares for TV-8 /15/66. 
Mexico installs new TV network -8/1/66. 
Netherlands government approves commer- 

cial radio and TV- 9/13/65. 
Nigerian gets a million -watt AM commer- 

cial station-3/21/66. 
Philippines to have color TV- 7/4/66. 
Philippine commercials are speechless - 

8/15/68. 
Rebel Rhodesian government buys into 

radio -TV stations- 11/29/65. 
Saudi Arabia adding two TV stations -8/1/ 

66, network planned -11/14/68. 
Madrid 50 kw UHF TV transmitter under 

construction-1/17/66. 
ABC correspondent in Moscow expelled - 

10/4/85; bureau reopened -4/11/66. 
USSR to use SECAM III color TV system -8 /1 /68. 
Airborne TV for South Vietnam- 1/3/66. 

1/10/68, 2/7/66; 4- station network -7/4/86. 
Firestone report to Canadian parliament 

contends advertising is inflationary - 
11/19/66. 

Labor Relations 
Labor /Management Council on Motion Pic- 

ture Production, East Coast, organized 
to promote harmony between producers 
and unions in New York area -9/27/65. 

AFL -CIO president criticizes Chicago labor 
station, WCRL -8 /29/66. 

Federal court upholds NLRB ruling that 
unions have right to try to stop adver- 
tisers from buying time on struck sta- 
tion in case of KXTV(TV) Sacramento, 
Calif.. versus AFTRA and NABET-2/28/ 
86; NAB asks U. S. Supreme Court to re- 
view- 5/23/66; ruling upheld again -6/27/ 
66. 

NLRB rules that on -air newsmen at KNBR 
San Francisco shall be represented by 
AFTRA; others to vote on NABET repre_ 
sentation- 10/3/66. 

American Federation of Musicians reports 
income from TV up- 12/8/65; three year 
contract for commercials drafted -1/17/66. 
ratified- 2/21/66; new network contract 
ratified -9/5/66. 

AFM Los Angeles members collect $450,- 
000 in penalty and reuse payments in 
1965 -2/28/66. 

American Federation of Television and 
Radio Artists, on strike against KPOL 
Los Angeles. denounces station offer to 
advertisers who stay on during strike as 
"bribery"-9/20/65. puts dancers in picket 
line- 11/8/65, increases dues to cover 
strike costs -12/6/65. expells announcer 
who returns to job at KPOL- 5/2/68; 
NLRB clears KPOL of anti labor prac- 
itce- 8/29/66; AFTRA accuses KPOL ad- 
vertiser with antilabor activities- I1/14/ 
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68. 
Arbitrator orders KFWB Los Angeles to 

reinstate Joe Yocam as disc jockey, with 
nine months back pay; AFTRA had 
charged station with firing him for part 
in 1961 strike -10 /18/65. 

AFTRA strikes KCBS San Francisco -7/4/ 
66; strike is settled- 7/11/66. 

AFTRA can't get union scale for helicopter 
pilot-8/1/66. 

Directors Guild of America's loyalty oath 
requirement is questioned- 10/4/65, 3/28/ 
66; found invalid- 7/18/66; merger with 
Screen Directors International Guild goes 
through after eight years- 10/25/65. 

International Alliance of Theatrical Stage 
Employees' cameramen's locals seek to 
take jurisdiction at TV networks from 
broadcasting engineering unions- 12/6/65. 

International Brotherhood of Electrical 
Workers threatens strike against CBS - 
11/7/66; signs new contract -11/28/66; 
complaint of IBEW local 2206 against 
ICONO -TV San Antonio, Tex., dismissed 
by NLRB- 12/12/66. 

International Ladies Garment Workers 
Union complains to FCC when WTAB 
Tabor City, N. C., refuses to sell them 
time for organizing drive -9 /20/65. 

National Association of Broadcast Employ- 
ees & Technicians complains about use of 
Signal Corps to handle Presidential broad- casts- 3/21/66. 3/28/66; asks FCC to deny 
license renewal to WGR -AM -TV Buffalo - 
4/25/68. 6/25/66; ends strike at WOKR 
(TV) Rochester, N. Y.-7/18/66; New York 
Local 11 initiation fees are excessive, 
NLRB examiner finds -12/12/66. 

Screen Actors Guild reports record resid- 
uals -9 /20/65, 11/8/85; presents new top 
award to Bob Hope -11/15/65. 

SAG -AFTRA negotiations of new pact with 
TV commercial producers and agencies 
for new agreement- 9/19/86, 10/10/66, 11/ 
7/66, 11/14/66. 11/21/66; negotiators agree 
on terms of new three -year pact- 11/28/ 
66. 

Screen Producers Guild board proposes or- 
ganization become a collective bargain- 
ing agency -10/10/66. 

Writers Guild of America and Universal 
pictures reach agreement after six years 
of wrangling- 1/3/66, 1/10/66, 2/7/66, 3/ 
14/66: TV income drops -1/31/66, rises - 
6/6/86; writers vote to return to old 
residual plan -2/28/66: WGAW starts ne- 
gotiations for new contract with networks 
and producers -5 /30/66, 8/6/66, 6/13/66, 
agree on three -year deal -8 /20/66; seeks 
strike authorization in negotiation with 
Association of Motion Picture & Television 
Producers- 12/12/66. 

Liquor Advertising 
Advertising of hard liquor on air became 

issue again as KKHI -AM -FM San Fran- 
cisco carries campaign for Old Bushmill 
Irish Whiskey -11/8/65; WNJU -TV Newark 
takes commercials for Rum Superior -5/ 
30/66, but considers future policy -6/27/ 
66, as legislation is threatened- 6/13/66 
and NAB urges continuation of ban on 
hard liquor ads on air-8 /20/66: WCIU- 
TV Chicago is willing to accept liquor ad- 
vertising -6 /13/66, but decides not to-6/ 
20/66. 

New Jersey Broadcasters Association pro- 
poses lifting ban on radio advertising of 
beer and wine by taverns and retailers- 
5 /30/66. 

Italian Swiss Colony wine cocktail spots 
cancelled after Code Authority finds they 
violate code -11/14/66. 

National Association of Broadcasters 
NAB membership nears 4,000 -4/4/66; most 

stations belong to state associations -11/7/ 
66. 

Board approves 1966 -67 budget of $2.25 mil- 
lion- 1/31/66. 

New headquarters building authorized -1/ 
31/66: plans submitted, criticized -6/27/ 
66: studied by experts -10/31/66, 11/7/66; 
basic design favored -12/12/66. / 

runtime board chairman not needed, in- 
cumbent. John F. Dille Jr., asserts -1/3/ 
66; board returns post to parttime -1/31/ 
66; new chairman choice pondered -4/4/ 
66. 4/11/66; Dille recommended -4/25/66, 
6/13/66. re- elected -6/27/68. 

New radio board -2/28/66; new TV board 
-4/4/66. 

NAB Codes explained in 12- minute film - 
10/18/65 which is withdrawn after ANA 
protests -12 /27/65: codes in agency ac- 
ceptance grow- 10/11/65; codes are good 
for broadcasters, not necessarily for ad- 
vertisers. ANA general counsel charges - 
7/11/66: Code Authority offers guidelines 
on hemorrhoid remedy advertising- 12/13/ 
65; updates guidelines for alcoholic bev- 
erage advertising- 7/11 /66. 

Radio code subscribers added, lost- 9/6/65, 
10/11/65. 1/10/66. 3/7/66, 5/2/66, 5/9/66, 
8/27/66, 7/11/66, 8/15/66. 9112/66, 10/10/66, 

11/9/66, 12/5/66. 
Radio code dues upped 50%- 1/31/66, al- 

lowing increased monitoring 7/4/66. 
Radio code board drops 14- minute- per -hour 

average weekday maximum for commer- 
cials-9/27/65; bans feminine hygiene 
product ads-5 /16/66; forbids disparaging 
commercials but permits factual compari- 
sons -6 /6/66. 

TV code's new subscribers and dropouts- 
3/7/66, 4/4/66, 7/11/66, 8/15/86, 9/12/66, 
11/7/66, 12/5/66. 

TV code dues upped 15%- 1/31/66. 
Code authority tightens rules against dis- 

paraging commercials- 9/6/65, cracks 
down on Renault spots- 9/13/65, Renault 
agency protests, asks about Gillette, Ram- 
bler commercials- 11/1/65; code finds them OK- 11/1/65, 11/8/85; new restraints -12/ 
20/65, policy endorsed by AAAA; re- 
straints strengthened -2/21/66, 3/14/66, 
modified -6/13/66, 8/1/66. 

Tougher time standards for TV urged by 
Corinthian- 10/3/68; code board studies 
problem -10/10/66; other changes sug- 
gested-11/28/68. 

TV code board orders study of "clutter" 
-5/30/66. 

Code Authority clears toy commercials - 
9/6/65, 10/11/65, 9/5/66; spells out toy ad 
limitations -2/7/66; blasts TV liquor spots 
-6/13/66. 

Networks 
Discount policies of TV networks seen as 

favoring large advertisers, Senate Anti- 
trust and Monopoly Committee plans 
probe- 10/4/65, 10/25/65, 11/8/65, holds 
hearing- 5/30/66, 6/6/66, to be resumed - 
9/26/66, 12/12/86, hears networks deny dis- 
crimination in rates -12 /19/86, House Small 
Business subcommittee also investigates - 
1/31/66, 2/28/66, 3/14/66, 3/21/66, 4/4/66; 
CBS -TV drops volume discounts- 1/24/66, 
2/7/66 2/14/66, 3/21/66 4/4/66; so does 
ABC -TV-5/16/68, 11/28/66, and NBC-TV - 
5/23/66 12/19/66. 

ABC and NBC ask FCC to order AT &T to 
pay back $200,000 overcharges -10/4/65, 
dispute settled -1/7/68, 3/21/66. 

Rule requiring networks to provide pro- 
graming for non -affiliates not needed, net- 
works tell FCC- 12/6/65; networks are 
questioned on UHF relations -6 /13/66. 

Station compensation plans are questioned 
-12/13/65. 

American Broadcasting Co. corporate his- tory- 12/6/65. 
ABC merger with IT &T- 12/6/65 approved 

by managements- 12/31/65, and by com- 
pany boards- 2/21/66; application filed 
with FCC-4 /4/66; stockholders approve - 
5/2/66; KOA Albuquerque protests -5/16/ 
68; approval anticipated -7/4/66; FCC 
wants information- 7/18/66, 7/25/66, 8 /1/ 

66. 9/12/66, 9/19/66; hearings held -9/26/86, 
move urged- 10/3/86, 10/24/66, 10/31/68; 

delay asked -11/7/66; ITT answers ques- 
tions -11 /21/66, gets more- 11/28/66, 12/5/ 
66; says ABC News would not be com- 
promised- 12/12/66. 

ABC Radio sales up-9/27/65, 1/24/66, 3/28/ 
66. 6/13/66: new facilities in Los Angeles - 
2/7/66: will produce -syndicate jingles - 
2/21/66; ABC -owned radio stations use 
computer to analyze ratings -9/6/65; to 
sell program service to non-affiliates-7/ 
25/66. 

ABC -TV business booms -11/22/65, 3/13/85, 
3/14/66, 3/28/66, 4/18/66; new top pro- 
gram executives -3 /7/66; new rate card 
with no frequency or volume discounts - 
5/16/66; ABC -owned TV stations have top 
sales -11 /21/66. 

ABC -TV puts four commercials in Batman 
-1/3/66, may do so in all 7:30 -8 p.m. 
shows -3/14/66; WJZ -TV Baltimore 
drops Batman in protest- 1/24/66; fight 
looms at affiliates meeting -3/21/68, where 
matter is tabled-4/4/68; affiliates form 
committee on network relations -4 /18/66, 
5/9/86, 11/21/66; other networks disap- prove- 3/28/66. 

Early evening network news show to be 
half -hour in color -6 /20/66. 

Late night show offered ABC -TV affiliates 
on no- money- compensation basis-8/1/66. 

ABC -TV reorganizes affiliate relations de- 
partment-10/10/66; overall reorganization 

Columbia Broadcasting System diversifica- 
tion policies explained to affiliates- 11/22/ 
65: moves Reynolds to New York -12/13/ 
66: Ream retires -1/10/66; Schneider 
named to new post, group VP for broad- 
casting- 2/14/66; Stanton to continue as presidents /7/66; acquires Creative Play- things- 3/7/68, 7/25/68; revamps operat- 
ing structure-6/13/66, Dawson succeeds 
Reynolds as CBS -TV president- 12/19/66. 

Friendly resigns as CBS News head after 
veto of live coverage of Vietnam hearings 
-2/21/66; Salant takes over temporarily 
-2/21/66, permanently -4 /11/66: Stanton 
comments -3 /7/66. 

Dye encouraged over progress of campaign 
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to get conservatives to buy CBS stock - 
3/7/66. 

Referee recommendations for settling CBS 
stockholder suit against former CBS -TV 
president Aubrey- 11/7/66, accepted by 
CBS stockholders -11 /14 /66. 

CBS Radio sales up- 9/20/65, 1 /10 /68, 3/28/ 
88, 9/26/66. 

CBS -TV finds station clearances improved 
-10/4/65; tightens policy on last minute 
changes in commercial schedules -11 /8/ 
65; will let affiliates sell spots not sold by 
network -11/22/65; proposes fixed rate 
schedule without volume discounts -1/24/ 
66, 2/7/66, 2/14/66, 3/21/66. 4/4/66. 

Mutual Broadcasting System sales up-1/ 
31/66; 3 M sells network to Mutual Broad- 
casters Corp.-5/16/66, 7/11/66; Culligan 

ppnamedpp 
president-10/17/66; plan to ex- 

pand 
ing /pleases 

affiliates- 11/14/ 

National Broadcasting Co. names Kintner 
board chairman as Sarnoff moves to RCA 
-9/6/65; plans changed- 12/13/65, 12/20/ 
65; Kintner resigns- 2/28/66; 3/7/68. 
named special assistant to President -4i 
4/66, 4/11/66; Scott becomes chairman. 
Goodman president-3/7/66. 

NBC sales, profits hit new high- 1/24/66. 
NBC revamps division lineups -8/15/66. 
NBC past reviewed, future previewed --5/ 

16/66. 
NBC -TV 1966 election coverage sold out - 

2/7/66; affiliates like new 1ook-3/7/66; 
daytime sales up-4 /11/86: drops discounts 
from rate card -5/23/66; takes nighttime 
billings lead -8 /8/66; affiliate board gets 
status report- 11/21/66. 

Prime Network, Sunday night hookup, 
planned by Treyz and Weaver- 10/18/65, 
11/29/65, 12/27/65, 1/24/66. 

Radio Continental Network. Spanish -lan- 
guage, starts with 18 affiliates- 3/14/66. 

Unisphere Broadcasting System, UHF TV 
network, sets starting date- 9/27/66, but 
doesn't meet it- 7/18/66. 

Overmyer Network to start in September 
1967 with eight hours nightly programing. 
Overmyer and Treyz are top executives - 
7/18/66, 8/1/66, 8/22/66; KHJ -TV to be 
West Coast key- 10/3/66; nightly Los 
Vegas show -9/19/66, gets station accept - 
ance -10 /3/66 10/10/66, 10/24/66, 12/5/66: 
ON gets rigits to Continental Football 
League -11/28/66. 

TBC, new TV network, offers late evening 
programs, claims more than 50 stations 
will carry them -10/24/68. 

News 
Northeast power failure leaves public de- 

pendent on transistor radios for informa- tion- 11/15/65; broadcasters win loud ac- claim- 11/22/65, 11/29/65, 12/20/65, 1 /10/ 
66. 1/17/86, 2/28/66; radio serves again in Southwestern blackout- 12/6/65. 

Newspapers free, broadcasters not, ANPA 
president asserts -9/6/65. 

Top broadcast news operations ranked on par with best newspapers- 2/21/66. 
Radio is dominant daytime news source - 

10/11/65, 1/31/68. 
National Newspaper Association charges 

radio with stealing news -8/29/66. 
TV network news may become profitable - 

4/25/66: American Home Products spends 
$13 million for network news sponsorship 
in 1965-4/25/66. 

CBS News queries CBS -TV affiliates about late -night news feeds-5/9/68, finds little interest- 7 /11/86, drops idea-7/25 /66. 
MBS studies news feeds to non- affiliates- 

12/13/65, decides not to- 12/27/65, but to beef up news for affiliates -11 /14/66. 
NBC finds its news feeds incorporated into local newscasts- 7/25/66. 
AP makes five -minute news "order of day" 

on its broadcast wire-9 /27/65; MBS' Hur- 
leigh says five minutes not enough -10/4/ 
65; NBC Radio surveys affiliates- 10/25/65. 

WNUS Chicago all -new station, adopts half - 
hour newsreel format- 12/27/66; airs seg- 
ments of Russian newscasts, draws pro - 
tests -2 /7/66. 

WTOP- AM -FM -TV Washington, D. C.. re- 
organizes news department -12/27/65. 

National Hurricane Center at U. of Miami 
inaugurated -9 /13/65. 

Business news programs now on 112 AM, 
47 FM and 22 TV stations- 10/25/65. 

Pulitzer Prizes should include award for 
TV journalism, announcer proposes -11/ 
1/65. 

AP starts news service for CATV- 12/13/65, 
1/31/66; UPI too-1 /17/66. 

UPI takes over Radio Press International 
-12/6/65: reports increased service to 
broadcasters -4/25/66: is selling audio 
news service abroad -7/11/68; has 300 au- 
dio news subscribers-7/18/66; will give 
two -hour feed to ON- 7/18/66. 

Radio -TV newsmen show little interest in 
journalism fellowships -3 /21/66. 

Rep. James B. Utt (R- Calif.) sues CBS for 
55,250.060 charging CBS Reports libeled 
him-5/9/66; suit dismissed -5/16/66. 
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ABC and CBS moved in o new homes 
during the year. ABC (left) signed a 
long -term lease for space in a corn- 

American Bar Association told to revise 
Canon 35 to let judges make own ruling 
on admission of cameras, microphones in- 
to courtrooms -1O /11/65; worst of fight 
over. RTNDA hears -10/25/65; KCMO- 
AM-FM-TV cancels 16 hours of regular 
programs to cover three -day wiretap 
hearing -10/25/65; NBC -TV shows law- 
yers how unobtrusive TV coverage can be 
-11/15/65; Los Angeles murder inquest 
gets live TV coverage-5/30/66. 

ABA tightens curbs on pretrial statements 
-10/3/66; newsmen fear gag rule- 10 /10/ 
66, 10/17/66. 

Prisoner lacks right of privacy, Federal 
judge rules -12 /5/66. 

U. S. Supreme Court ruling in Billie Sol 
Estes case did not bar radio -TV from all 
courtrooms -10/18/65; case is back in Tex- 
as court -2/29/85. 

RTNDA blasts Texas judges who bar cam- 
eras and microphones -12/27/03. 

California 
2/7/66, 3/28/66, re- 

laxed for experimental filming -5/16/68: 
California Bar Association seeks rule bar - ri r g prejudicial pretrial statements -9/26/ 

U. S. Circuit Court for ninth district bars 
radio -TV from courts and adjacent areas 
in West Coast cities -2/21/66; Tennessee 
judge 78 

WRKL 

sso extends ban beyond courtroom 
//2L 

New City, New York, plans court 
test of school board ban of tape recorder 
-9/13/65. 

Stop carnival atmosphere at trials, US Su- 
preme Court tells judges -6/13/66; RTN- 
DA view -10/3/68. 

Voluntary restraint urged on news media, 
police, lawyers and courts by study of 
"Fair Trial versus Free Press" by Ameri- 
can Bar Association committee -10/18/65. 

Straus Broadcasting Group has own code 
for crime reporting -10/10/66. 

Arizona judge enjoins law enforcement 
agencies from discussing murder case 
with newsmen -12/6/65: NAB protests - 
12/13/65. so does SDX -12/27/65. 

Philadelphia Bar Association revises guide- 
lines for lawyers in dealings with news 
media -11/15/65. 

WFTV(TV) Orlando, Fla., asks state su- 

merciai building. CBS (right) moved 
into its own building, which was de- 
signed by Eero Saarinen. 

preme court to cancel local judge's order 
limiting trial coverage to evidence given jury- 11/21/86; denied 12/19/65. 

U. S. is headed for British -type news me- 
dia control, SDX president fears -2/21/66. 

Newsmen and police at odds over news 
roadblock -6 /6/66, 6/13/66. 

New York city council admits radio -TV 
coverage- 8/15/66. 

Complaints over restrictions on news me- 
dia's access to information about Vietnam 
war bring congressional investigation - 
11/15/65; Defense Dept. asks news media 
for voluntary censorship -1 /3/68; broad- 
casters say government hampers report - 
ing-4 /18/66, 7/4/88; poor equipment, 
roundabout routing smothers voice broad- 
casters in "static curtain," ABC Radio 
news head charges- 5/9/66. 

War reporting must be honest if public is 
to understand issues, CBS Stanton says- 
1 '31/66; ABC's Goldenson also defends 
TV coverage of Vietnam- 3/7/66; network 
coverage is stepped up- 2/7/66, 3/21/88; 
TV told to add interpretative background 
to instant realism of war reporting -3/ 
28/68. 

Vietnam war "most intensely covered con- 
flict in history." Pentagon information 
chief asserts -9/5/66; USIA gets classified 
report on coverage -11/7/66. 

CBS News query gets direct answer from 
Ho Chi Minh -8/1/66. 

Charge that network "specials" on Vietnam 

7 t/ poor clearance -6 /20/66, is denied - 
News Bcoverage draws largest TV audiences 

-3/28/66; Pope's UN visit seen in 90% of 
U. S. homes -10 /11/85; AP president urges 
more pooled coverage -10/11/85. 

Telpak AT &T communications package for 
utilities and government, may be opened 
to news media -8/15/66. 

KABC -FM Los Angeles goes all- news -9/5/ 
66. 

Newsmen attacked by mobs in Grenada, 
Miss.- 9/19/66, and in San Francisco - 
10/3/66. 

ABC -TV finds 5 -6 p.m. news period pleases 
viewers, advertisers- 9/26/66. 

AP launches 35mm color slide service -9/ 
26/66. 

Foreign newsmen get month training pro- 
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gram at U. S. stations- 9/26/66, 10/10/66. 
Government relations with news media far 

from perfect, SOX reports -11/7/66. 
CBS News coverage of Haitian invasion 

plans- 11/28/66, draws suit from Haitian 
hotels -12/5/66. 

Broadcast newsman does not have to reveal 
source, Maryland judge rules- 12/5/66. 

Pay TV 

Phonevision, on -air pay TV system, is los- 
ing money and gaining subscribers in 
Hartford, Conn. -1/3/66; licenses Los An- 
geles station- 2/21/66. 

California State Supreme Court, considering 
proposition outlawing pay TV- 1 /10 /66, 
finds it unconstitutional -3/7/66; attorney 
general appeals to U. S. Supreme Court - 
5/30/86, 6/6/66, which won't review case - 
10/17/66. 

Shasta Telecasting plans to take over STV, 
pay TV system formerly operating in 
California - 3/28/66, 5/2/66, may fall 
through- 10/31/66. 

FCC starts study of national pay TV system 
-3/14/66, 3/28/66, 4/4/66; gets technical 
data -8/1/66, 8/15/66; pay TV firms urge 
approval -10/10/66, broadcasters oppose - 
10/17/66, 11/14/66. 

NAB Future of Broadcasting committee 
urges continued opposition to pay TV- 
5/23/66. 

International Telemeter issues franchises in 
three cities -6/6/66. 

Politics 
Sen. Hartke (D -Ind.) pledges light to repeal 

Sec. 315 of Communications Act (requir- 
ing equal treatment of candidates) -10/ 
25/65: Sen. Scott (R -Pa.) would eliminate 
candidates of parties with less than 10% 
of vote in previous election -11/1/65; Re- 
publican Coordinating Committee would 
limit equal time to major party candi- 
dates- 12/20/65; 12 major licensees (of 49 
stations) start fight to get Sec. 315 re- 
pealed- 6/20/66: congressmen join -10/10/ 
66. 

New York's mayoralty campaign raises 
equal time problem- 9/13/65, 10/4/65, 11/ 
8/65; CBS -owned stations endorse Lindsay 
-11/1/65; viewers prefer entertainment to 
returns -11 /8/65. 

Reagan's appearance on NBC -TV draws 
equal time requests -11/8/65: when he an- 
nounces candidacy for California gover- 
norship he is replaced as Death Valley 
Days host in California only - 1/10/66. 
then fully- 7/18/66. 

Broadcaster -Legislator Howell withdraws 
candidacy because of equal time rule -7/ 
25/66. 

FCC rules that third party candidates aren't 
necessarily entitled to specific time they 
want -10/24/66: good faith and good judg- 
ment are basic in applying equal time rule 
-10/31/66; few complaints during 1966 
campaign -11/21/66; fleeting appearance of 
candidate on another's TV spots gives rival 
38 seconds of prime time- 11/7/66. 

Bill on campaign financing could solve 
equal time problem- 10 /10 /66, 10/17/66, 
10/13/66, 10/24/66. 

TV has shattered traditional political pat- 
terns- 10/10/66. 

Brown -Reagan TV debate off -10/10/66. 
Pennsylvania CATV operators offer free 

time to Congressmen- 10/10/66. 
Congressmen challenge right of broadcasters 

to endorse candidates -10/31/66, as KNXT 
(TV) Los Angeles endorses Reagan -11/ 
7/66: public disapproves endorsements, 
NAB study shows -10 /17/66. 

Networks and news services will pool re- 
sources to collect returns data in 1966. 
1968 elections -4 /4/66; TV networks sell 
1966 election return broadcasts -8/29/ 
66; computers ready for News Election 
Service- 10/17/86, 10/24/66: TV gives full, 
fast coverage-11 /7/66, 11/14/66; hasty, 
wrong conclusions draw criticism- 11/28/ 
66: Wisconsin bill would ban early predic- 
tions- 12/5/86; Congressional investiga- 
tions coming up- 12/12/86. 

Non -election shows get top rating in New 
York on election night -11/14/66. 

WRAL -TV charged with conspiracy to de- 
feat congressman- 11/21/66. 

Sen. Curtis (R -Neb.) wants uniform ooll- 
closing time -9/27/65, 4/11/66; governors 
ask for study -7/11/66: CBS endorses uni- 
form voting day -12/5/66; ABC agrees - 
12/12/68. 

Early projections did not influence West 
Coast voting in Johnson- Goldwater elec- 
tion. U. of California survey reports -11/ 
29/65. 

Fair Campaign Practice Committee praises 
television for enlightening Public on poli- 
tics- 10/18/65; rebukes GOP for Johnson 
tape editing- 10/31/66, 11/7/66; get few 
complaints about radio -TV- 11/21/66. 

American Security Council, bi- partisan, 
anticommunist organization, has programs 
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rn over 900 radio stations- 9/13/65. 
Sen. Morton (R -i.y.) asks broadcasters and 

politicians to make conventions more in- 
teresting, more dignified- 10/18/65. 

Costs of 1964 campaign analyzed -5/30/66. 
8/29/66. 

Steve Allen continues as host of I've Got a 
Secret after withdrawing as congressional 
candidate -10/25/65. 

American Nazi Party paid political spots 
surrounded by disclaimers -11/1/65. 

Democrats suggest selling convention cov- 
erage- 3/14/66. 

Shapp credits broadcast media for victory 
in Democratic primary for governor of 
Pennsylvania -5/23/66. 

Gov. Brown's primary campaign expenses 
-7/18/66; Gov. Rockefeller's campaign 
costs -12/5/66. 

Eastman Kodak underwrites New York con- 
vention coverage on ETV- 8/29/66. 

Programing 
FCC asserted authority to regulate pro- 

graming, objected to by Commr. Loevin- 
ger- 9/27/65, may get court test -4 /4/66; 
public feels programs could be better but 
government meddling not way to get im- 
provement- 10/25/66; FCC is obliged to 
look at religious programing, Commr. Cox 
believes-1/31/66. 

FCC proposal to limit network control of 
nighttime TV to 50 %- 9/20/65, is move in 
right direction, FCC Chairman Henry 
states -9/27/65, good but not enough, Rep. 
Cellar (D -N.Y.) says -10/25/65; producer 
Montgomery agrees -4 /25/66; SAG en- 
dorses proposal -2/14/66; producer Mc- 
Guire asserts network control now com- 
plete- 2/28/66, 3/7/66; Dept. of Justice 
sees antitrust violations- 7/25/66; Westing- 
house Broadcasting Co. wants network 
control limited -4 /18/66: producer Robin- 
son feels change would be for worse -12/ 
20/65: proposal also opposed by broad- 
casters. advertisers, agencies. others -1/ 
10 /66, 2/14/66, 4/18/66, 5/2/66, 5/9/66, 6/ 
6/66 7/25/66, 8/29/66, 11/14/66; Little 
report says result would be more expen- 
sive, less efficient operation, not better 
programing- 3 /7/66: Westinghouse stations 
challenge Little -4/18/66; CBS cites in- 
crease in station time available for syn- 
dicated shows -6/6/66, 6/13/66. 

FCC asks what factors affect decision to 
drop programs- 3 /14/66; NBC replies -4/ 
18/66: ABC -4/25/66; CBS -6/13/66. 

Simultaneous launching of 1965 -66 season by 
all three TV networks -9/6/65, gives none 
a pronounced lead in audience -9 /20/65, 
9/27/65, 10/11/65, 10/18/65, 10/25/65, 11 /1/ 
65. 11/29/65, 12/27/65: changes start early 
at CBS -TV- 10/11/65, ABC -TV- 10/18/65, 
all networks -11 /8/65, 11/15/65, as Nielsen 
and TvQ find audiences smaller than year 
ago-l1 /1/65, 11/8/65, but ARB reports Oc- 
tober increase-1/3/66, and ABC -TV says 
November audience was up to par -12/ 
20/65. 

ABC -TV's "second season" starts as "smash 
success." Trendex reports- 1/17/66. 1/31/ 
66; Batman sets trend -3/21/66, 8/29/66. 

New summer programs planned by all three 
TV networks- 12/6/65; summer schedules 
-7/11/66. 

For 1966 -67 season, half -hour comedies seen 
dominating -11/29/65, pilot production at 
record pace -1/10/66, 2/7/66; networks 
view pilots- 2/7/66, 2/21/66; schedules 
tentatively set -2/28/66; but keep changing 
-3/7/66, 3/21/66; ABC -TV to showcase 
experimental programing in prime time - 
11/8/65, also to present adaptations of 
Broadway successes -6/20/66, shows com- 
plete schedule of affiliates- 3/28/66, 4/4/ 
66; NBC -TV has 32 prime time programs 
in development -11/22/65; sales of 1966 -67 
season far ahead of year ago -2/28/66, 3/ 
28/66; K &E previews new season -6/6/66: 
to be year of specials- 7/4/66; ABC -TV 
breaks with traditional starting date the- 
ory-12/6/65, will jump gun on other net - 
works -7 /18/66, 7/25/66. 

1966 -87 season has record promotion -9/5/ 
66, but gets off to shaky start- 9/12/66, 
9/19/66. 9/26/66: cancellations start early 
-10/3/66,10/24/66,11 /7/66, 11/14/86; agen- 
cy executives find season dull- 10/17/66; 
ratings show viewers divided almost 
equally among three TV networks -9/19/ 
66. 9/26/66, 10/10/66. 10/17/66, 10/31/66, 11/ 
7/66, 11/21/66, 12/12/86. 

Despite slowdown in 1967 -68 program de- 
velopment, CBS -TV has 25 projects in 
works- 8 /1 /66; NBC -TV reveals program 
development plan- 11/21/66. 

CBS -TV offers top prices for original dra- 
mas- 6/27/66, 8/15/66, 8/22/66. 

Royal Shakespeare Company to produce 
dramas for CBS -TV- 11/7/66. 

NBC -TV plans experimental theatre -8/8/ 
66; signs for Broadway plays- 8/15/66, 8/ 
29/66. 

Recent movies offered to TV by MGM - 
10/25/65. bought by CBS -TV- 10/3/66; Al- 
lied Artists -10/25/85; CBS -TV adds sec- 

ond night of movies -1/10/66; ABC -TV 
buys features from Seven Arts -1/10/66, 
Selznick- 3/14/66, Paramount and 20th 
Century- Fox -10/3/66; CBS -TV from Tele- 
vision Enterprises -3/21/66; Seven Arts 
has new film package-3/7/66: sells 30 
films to CBS -TV- 8/1/68; MCA -TV finds 
good market for pre -1948 features -3/7/ 
66; Walter Reade- Sterling has new pack- 
age 5/2/66; American stations buy more 
British films than Britain buys from us- 
1/31/66; Russian films packaged for U. S. 
TV- 7/4/66. 

BBDO finds feature films best buy on net- 
work TV- 3/7/66, 10/3/66, 10/31/66, but so. 
much time devoted to old movies poses. 
employment problem for actors- 7/11/66.. 

TV editing of theatrical movies, inserting: 
of commercials. bothers producers. Prem- 
inger tries to halt editing and commer- 
cials in syndicated TV showing of "Anat- 
omy of a Murder " -10/11/65; court blocks 
editing, allows commercials -10/18/65, re- 
jects Preminger plea for permanent in- 
junction against editing -1/24/66; he ap- 
peals- 2/7/66, loses again- 5/16/66; Stev- 
ens asks court to stop NBC -TV from edit- 
ing or putting commercials into "A Place 
in the Sun " -11/1/65; court rules network 
can show picture but must not destroy its 
artistic value -2/14/86: NBC -TV does no 
editing but inserts commercials -2 /21/66: 
Stevens dislikes telecast -3 /21/66, seeks 
contempt ruling against NBC and Para- 
mount Pictures -4 /11/66, 5/9/66, 5/23/66: 
court rules NBC not in contempt -6/6/ 
66; Holden tries to halt TV showing of 
"Bridge on the River Kwai "- 9/26/66, on 
ABC -TV, which gets top rating- 10/3/66. 

Programing grows more adult, provocative. 
especially feature films -4/18/66; Commr. 
Lee warns broadcasters against sexlaced 
movies -1 /17/66, 5/9/66, also protests off- 
color jokes in late -night live TV shows - 
12/13/65. 

New field emerges: feature films produced' 
for both TV and theatres -11/15/65, 1 /10/ 
66; RKO General enters field -11/15/66, 
finds business good -5/2/66: Warner Bros. 
makes deal with CBS- 12/20/65; cost or 
"decent" feature for TV put at $1.5 mil-. 
lion -1/17/66; Westinghouse gets in -1/31/ 
66; 2/28/66; Development Program Asso- 
ciates plans -2/21/66; Tele -Graff starts: 
producing movies for TV- 5.30.66; Uni- 
versal producing features with all three 
TV networks -1/31/66; other co- produc- 
tion deals: ABC Films and MPO Video - 
tronics- 1/31/66; CBS and Warner Bros. - 
3/21/66; CBS and Ivan Tors -5/2/66; ABC 
and MGM -3/21/68; ABC and Allied Art- ists- 7/25/66; CBS and AA- 8/1/66: ABC 
and Tele -Graff Film- 8/8/66: CBS. AA and 
Associated British Productions - 8/22/66: 
NBC and Television Enterprises -10/24/ 
66; Westinghouse Broadcasting and Lon- 
don Independent Producers-10/24/66; 
NBC plans more made -for -TV movies - 
7/4/66. 

Comedies most popular programs -8/15/66. 
Documentaries now prime -time, big-audi- 

ence-11/15/65. 
Weekly political debate, Firing Line, offered 

to ETV stations in markets where not sold 
to commercial stations -9/5/66. 

Making wide- screen movies fit 21 -inch tube 
-10/3/66. 

Reversing custom, TV shows become comic 
strips -11/29/65, and feature films -6/13/ 

Animation big at MGM -TV- 1/3/66. 
Schwerin has new way to test audience re- 

action to TV shows -1/24/66. 
USATV wants more public service program - ing- 2/28/66. 
Mexican consul general protests over TV 

portrayal of Mexicans as buffoons and 
bandits -5 /9/66. 

ABC -TV drops Les Crane Show -10 /25/65, 
considers reentry into late -night program- 
ing-7/18/66; signs Joey Bishop- 8/1/66: 
CBS -TV also studies situation -7/18/88, 
decides to wait until 1968 -10/10/66. 

CBS -TV has actors workshop -7/18/66; 
ABC -TV gives scholarships to drama 
school -7/18/66, extends Yale grant for 
playwriting course- 9/19/66. 

Shifting status of Hollywood production 
firms assessed -3/28/66; production costs 
rise sharply -4 /4/66, 4/18/66, 4/25/66; CBS_ 
TV signs co- production deals - 5/2/66: 
runaway production studied by advertis- 
ers, agencies, unions -7 /4/66, 7/18/66, 8/ 
1 /66, 9/5/66: overseas production acceler- ates- 8/22/66. 

Seeking more program material. broadcast- 
ers form Associated Productions -11/22/ 
65; Developmental Program Associates 
screen syndicated programs - 12/6/65: 
bumoer crop of off -network shows -5/2/ 
66; Official Films develops pilots for syn- 
dication- 5/2/66; ABC Films plans inde- 
pendent production -5/30/66; color a ma- 
jor factor in syndication sales -3 /21/66, 
4/4/66; Batman sets trend for syndication 
"camp" shows -3 /21/66. 

Strong local programing helps UHF stations 
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-4/4/66, which are good market for syn -r 
dicated shows- 11/14/66; KWAY -TV (UHF), 
Los Angeles gives stockmarket reports 
eight time a day- 11/7/66. 

Schwimmer gets injunction against imita- 
tor of Let's go to the Races -7 /18/66. 

New Emmy awards system lambasted -9/ 
20/85, 9/27/65; categories restored -10/4/ 
65; presentaticn more subdued -5/30/66; t 
critics protest -5/16/66. make own awards P; 
-5/3J /e6. '3 Radio, country and western music has big 
audience and profits -10 /18/65. 8/1/66, with 
a station a day switching to this format - 
4,/4/66. 

Reqt.est radio is new format-9/12/66. 
Southern stations drop Beattie records -8/8/ 

66. 
MAB investigates suggestive lyrics -8/15/66. 
Talk programing was also on the rise -6/ 

27/66; CBS -owned radio stations are 80% 
news -talk- 3/21/66; telephone open -mike 
shows may need regulation, Sen, Clark (D- 
Pa.) suggests -10/11/65, but FCC shelves 
proposal for special regulations- 3/14/66; 
WTTM Trenton, N. J., announcer is beaten 
while conducting telephone interviews - 
1/31/66; KLAC Los Angeles goes tele- 
phone -talk 24 hours a day- 2/28/66; 
WYSL -FM Buffalo, N. Y. has variation - 
3/14/66. 

CBS Radio has old dramatic shows available 
if stations want them -7/18/66; they don't 
-8/29/66. 

Seeburg stereo music system uses computer 
techniques for automatic operation -10/4/ 
65. 

Negro oriented stations have specialized 
program formats -11/7/66. 

KDAY Santa Monica, Calif., recreates 
Pearl Harbor Day in day -long broadcast - 
12/12/66. 

Birch Society weekly program- 1/31/66, has 
wide acceptance -3/21/66, and pressure 
charged when KDAY Los Angeles drops it-4 /25/66. 

Payola charges by former record promoter 
Huskey checked by FCC- 10/25/66; closed 
hearings planned -5/23/66, held -6/27/66, 
7/4/66, 7/11/66, halted -7/18/66; KLIF 
Dallas. Tex., denies improperly taking 
best -selling record off its top -40 play list 
-4/25/66; KFWB Los Angeles sale threat- 
ened- 10/24/66, 11/7/66, approved- 12/12/ 
66. 

New York court upholds right of Morrison. 
assertedly innocent contestant on rigged 
quiz show, to sue producers Barry and 
Enright -1 /3/66. 

Two TV season proposed by Burnett pro- 
gram executive- 7/25/66; MJ &A's Gray de- 
fends summer rerun- 8 /1 /66. 

Lucky Bucks promotion revised after FCC 
complaint -7/18/66, 8/15/66. 

Radio Advertising Bureau 
RAB holds management conference -9/27/ 

65; plans regional offices -10 /4/65, adds 
FM service -12/6/65, establishes West 
Coast media advisory council- 12/20/65. 
produces campaign to promote transistor 
set in every home -3/28/66, is asked to 
set up special division for Spanish -lan- 
guage radio -5 /9/66; does so- 10/10/66. 

a4 

[ 

Ratings 
Rating trouble looms as Nielsen suspects 

rigging -3/7/66, investigates- 3/14/66, con- 
firms it- 3/21/66; sues Sparger- 3/28/66, 
4/4/86, 4/11/66, 4/18/66. 5/2/66, 6/6/66. 7/ 
11 /66, 8/22/66, drops suit when Sparger 
signs consent decree- 9/5/66. 

Broadcast Rating Council issues first ac- 
creditation- 9/27/65, 11/29/65; reviews first 
year -11/29/65; eyes Metromedia's acquisi- 
tion of mailmarketing firm -3/14/66. 

All Radio Methodology Study progress re- 
port-10/11/65: 
1 

cost exceeds 
g /65. 11/22 65; fit report due soon- 12/6/65; preliminary report -4 /4/66, pets 

mixed reaction- 4/11/66, confusion -4/18, 
66, concern -5/9/66. 

FTC guidelines for use of ratings- 11/1/65. 
Self regulation seems to be working, Rep. 

Harris (D -Ark.) states -1/17/66. 
Committee on National Television Audi- 

ence Measurements gives network rat- 
ings clean bill of health -2/7/66. 

Multiple -set homes call for im proved rat- 
ing t hninnee- 2'14 /66. 

Audit Bureau of Circulations ponders 
expansion into broadcast media- 1/24/66; 
ABC Radio announces way to measure 
auto listening- 1/24/66: NBC Radio has 
way to produce cumulative radio audience 
figures- 2/28/66. 3/14/66; California State 
Electronic Association may get into audi- 
ence measurement -4/18/66: Media Statis- 
tics announces new TV rating service -5/ 
23/66. 6/27/66, 7/4/86 

American Research Bureau tests "diary 
sweeptakec" to encourage diary fillout 
-2/14/66; Dr. Langhoff named ARE presi- 
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As Notre Dame and Michigan State 
battled it out on the snow -swept field 
in East Lansing, Mich., viewers in 
sunny Hawaii were taking it all in with 
the first mainland- Hawaii live feed 
from Lani Bird satellite. At half -time 

dent -5/9/66: SRA objects to ARB's fall 
TV study plans -6 /6/66, 8/13/66, 6/20/66, 
survey date changed -6 /27/66; will use 
radio only diary for fall radio survey - 
7/18/66. 

Pulse plans TV ratings- 10/25/65; will in- 
clude FM with AM ratings -4/4/66; na- 
tionwide survey of station coverage -6/16/ 
68; pilot project to test new method -6/ 
20/86. 

More trouble for Nielsen and ARB as WISC- 
TV Madison, Wis.. asks FTC to halt pub- 
lication of audience survey combining 
audiences of WKOW -TV Madison and 
WAOW -TV Wausau, Wis.- 10/25/65. 11 /1/ 
65, 11/22/65: asks BRC to revoke accredi- 
tations- 12/20/65, 12/27/65; request denied 
-3/14/66. 3/21/66. 

Spanish International Network charges 
Nielsen and ARB with false measurements 
of Spanish -speaking TV audience -3/7/ 
66; Sonderling stations complain about in- 
correct ethnic audience measurements of 
Nielsen and ARB -3/7/66. 

TvQ measures impact of program- 1/1/65. 
P &G agencies take Nielsen local market 

service -9/1365: C -P agencies pick ARB 
-9/27/65; WHN New York drops Pulse 
and Hooper, buys ARB's new radio serv- ice- 9/27/65. 

Nielsen reassesses eligibilty rules -12/27/65. 
Ratings not essential to radio buying, but 

they help, says FC &B's Stern -3 /7/66. 
Today's TV ratings won't work much longer. 

according to K &E's Caplan -6/6/66. 
Nielsen ignores UHF, WFLD(TV) Chicago 

charges -8/1/66; agrees to count Chicago's 
UHF homes -10/24/66. 

Space Communications 
ABC proposal for operating its own domes- 

tic communications satellite -9/20/65, 9/ 
27/65, 10/25/65, raises legal problems - 
11/29/65, and argument -2/7/66. 2/28/66: 
AT &T wants one too -3/28/66: question: 
should Comsat facilities be limited to com- 
mon carriers ?, is discussed- 10/11/65, 11/ 
1/65, 11/8/65. 1/10/66, 3/7/66: FCC rules 
only common carriers may lease Comsat 
channels -6 /27/66. is asked to reconsider 
-7/11/66, prehearing on rates -7/25/66: 
Comsat files new data- 11/21/66; hearing 
may not be needed- 12/5/66. 

Domestic satellite problems attract wide 
attention -2/7/66, 2/28/66, 4/11/66. 4/25/66, 
5/9/66: Ford Foundation proposal- 8/1/66, 
8/8/66, 8/22/66, 8/29/66; Congress investi- 
gates-8/15/66; 

lfile 
; domestic 

d at FCC -12/19/66. 
Feasibility of direct satellite -to -home broad - 

casts fore.een soon -990/65. 5/9/66. and 
not so soon -1/31/66, 4/4/66. 6/13/66; study 

of the game, the mainland viewers got 
this glimpse of the 50th state. The 
live color feed originated from KHVH- 
TV Honolulu and Mason Altiery, the 
station's news director, described 
Waikiki as a "tourist paradise." 

proposed -11/29/65; would change role of 
local stations -11 /22/65, and raise social, 
political questions- 11/28/66. 

internationally, Comsat seeks bids for earth 
stations in Washington and Hawaii -9/6/ 
65; plans four trans -Pacific satellites -10/ 
4'65, gives contract to Huges Aircraft - 
11/29/65. asks for designs for 10 channel 
satellite- 1/3/66, will build six global 
satellites -3/14/66, 6/27/66; FCC maintains 
order that international common carriers 
take turns serving Early Bird satellite - 
12/20/65; Early Bird weekend rates are 
lowered -12/27/65; British firms combine 
to sell satellite ground terminals- 4/18/66; 
Worldvision symposium urges broadcast 
priority for satellites- 5/11/66; satellites 
seen serving under -developed nations - 
2/28,66; Atlantic and Pacific satellites to 
be launched by NASA- 8/1/66, 8/29/66; TV 
tariffs proposed, but government and tele- 
phone to get most time -10/24/66. 

Pacific satellite, Lani Bird, is launched -10/ 
31/66, but misses synchronous orbit -11/ 
7/66, postponing second Atlantic satellite - 
11/14/66, takes Notre Dame -Michigan State 
game to Hawaii -11/28/66, starts limited 
commercial service -12/5/66; picture 
quality bad, networks say- 12/12/66. 

Satellite ground stations should be owned 

FCClrules- 12/12/66. 
d ce^:m'n carriers, 

Western Union seeks right to provide serv- 
ice via satellite -9 /12/66, 9/26/66. 

Satellite seen as source of income for ETV 
-9/5/66, 9/26/66, 10/24/66. 

European nations study feasibil'ty of having 
own communications °,tePlte system -11/ 
28/66; Canada too-12 /12/66. Australia 
builds ground station- 12/12/68. 

FCC and Comsat tangle over regulation -6/ 
6/66, 7/4/66; military intervenes -7 /11/66. 

Comsat plans multimillion lab -6/27/66. 
Live TV coverage of Gemini astronauts' 

splashdown is planned- 9/20/65, 10/25/65, 
12/6/65: rates protested -11/29/65; carried 
out -12/20/65, 12/27/65. 3/21/66, 6/13/66; 
laser ham for satellite -to -earth messages 
-12/6/65; Soviet moon pictures -2 /7/66, 
American too -6/6/66: Apollo manned 
flight to have TV camera aboard -10/17/ 
66. 

Meterological satellite planned- 9/6/65, be- 
gins operation- 3/14/66. 

Special Reports 
During period Sept. 1, 1965 -Dec. 12, 1966. 

BROADCASTING published special re- 
ports on: baseball broadcasting outlook 
for 1966 season- 2/28/66, color TV- 1/3/66. 
computers -6 /13/66, country music -10/ 
18/65. 8/1/66. equipment shown at NAB 
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national convention -4/11/66, 40 years of 
NBC-5 /9/66, 1965 history- 12/27/65, Per- 
spective 1966 -2/21/66, talk radio -6/27/66, 
football preview- 8/8/66, Spanish market 
-9/19/66, Negro market -11/7/66. election 
coverage -11 /14/66, BPA seminar- 11/21/ 
66. 

Sports 
Sports broadcasting is big business. NBC - 

TV sells $22.6 million worth of sports 
packages in week -1/3/66; major league 
baseball 1986 season broadcast rights sell 
for $27.5 million -2/28/66; football rights 
total $44 million -8/8/66; Los Angeles 
sportcasts have sharp price rise -1 /10/86. 
but FC &B's Stern warns that prices may 
be rising faster than ad values- 2/7/66. 

CBS now owns Yankees 100 %- 9:26/66: 
Ballentine drops Yankees sponsorship 
after 20 years -10 /3/66. 

Rheingold renews Mets for five years -12/ 
12/66. 

AT &T proposed rate increase would raise 
line costs for home bailgames fivefold - 
10/17 /66. 

Baseball's Saturday broadcasts get Yankees. 
but other problems persist- 9/6/65, 10/4/ 
65. 10/4/65, 10/18/65; move to NBC -TV 
in package with World Series and All - 
Star Game -10 /25/65; times standardized 
-3/21/66. 

L. A. Dodgers keep TV coverage to mini- 
mum waiting for pay TV- 11/22/65. 

Radio sponsors of major league baseball 
get good package -11/22/65. 

White Sox radio rights go to WMAG Chi - 
cago-8/8/66, WFLD(TV) gets TV rights - 
11/16/86, 11/21/68. 

Houston Astros set up Spanish radio net- 
work- 8/1/66. 

Football TV broadcasts tops with male 
viewers -12/13/65; CBS -TV gets NFL 
rights -12/20/65, 12/27/66. 1/3,"66, 1 /10,86, 
4/11/86, 7/18/66, also bowl games- 1/7/66, 
and championship games -2/21/66; NBC - 
TV puts AFL games Into prime time - 
1/3/66; AFL -NFL merger plans -6/13/66. 
go to Congress -9 /26/66, 10/3/86. 10/10/66. 
10/17/68, 10/24/66: Superbowl game 
planned- 11/14/66, 12/19/66. 

Despite NBC -TV protests -10 11 65. ABC - 
TV gets NCAA college football broadcast 
rights- 10/18/65, 11.18/65, 4/4/66; Liberty 
Bowl games also go to ABC -TV- 12/13/65: 
NCAA Eastern "big five" may get own 
network -8/8/66. 

United States Football League seeks TV 
coverage -7/4/66; Continental Football 
League gets some --8 /29/66, signs with 
Overmyer Network -11/28/66. 

Big Ten radio coverage expands -8/22/66, 
NFL Films find film rights to NFL games 

profitable- 11/8/65; Screen Gems get dis- 
tribution rights -4 /4/66. 

Blackouts of sports broadcasts continued 
bothersome. Senate passes bill to give 
high schools same protection against 
professsional telecasts that colleges have 
-9/6/65, 9/12/66, 9/19/66. 9/26/66: profes- 
sional sports ask copyright protection 
against CATV- 9/6/65; AMST says prob- 
lem can be solved -9/20/65; FCC protests 
blackout of Texas -Oklahoma game ordered 
by NCAA- 10/18/65; Notre Dame told to 
halt CATV pickups or lose own broadcast 
rights -10/25/65, 11/1/65, 11/8/65: NCAA 
plans CATV investigation- 1/17/66, stands 
pat on blackout rule -1/24/66; Georgia 
State Senate calls for TV coverage of 

Taking two steps up the corporate 
ladder this year, Thomas H. Dawson 
was made senior vice president of the 
CBS -TV Network in July and advanced 
to the network's presidency Dec. 15. 

Georgia -Georgia Tech games despite 
NCAA rules -1/31/66; viewer sues to 
change NCAA regional games selections - 
11/7/66; legislation planned to reduce 
blackout areas for UHF-6 /13/66; pro 
football drops black -out rule -6 /6/66. 

NCAA tries to make time- out -for -commer- 
cials less irritating -7/25/66. 

Theater -TV group outbids ABC -TV for 
Patterson -Clay TV rights- 9/20/65; ABC 
ge s radio rights -9 27 65: ABC -TV gets 
rights lo C' ay-Cooper bout- 5.2 ;66, and 
Clay- London match- 7/25/66: MBS gets 
adio righ,s--7, 25 66. also to Clay -Wil- 

1 arns bout -10.10.66. 11, 7/66: Madison 
Square Garden -RKO General Sports Pres- 
entations formed to syndicate live broad- 
casts from Garden -11 29 65. 1 '10 /66, lines 
up stations, sponsors for Tiger- Griffith 
match -4 /4/66, also for Torres -Tiger fight 
-11/28/86, 12/5/66; WBKB -TV Chicago 
rents ballroom to stage TV fight -12/13. 
65; KPRC -TV Houston sued for alleged un- 
authorized filming, broadcast of parts of 
Clay- Williams match -11/28/86. 

Pool proposed for 1968 summer Olympic 
Games in Mexico City- 12/20/65. but 
rights go to ABC, which already has win- 
ter games -4 /18/68. 

National Professional Ski League gets New 
England TV coverage for championship 
meet -1/24/86. 

Triangle gets Daytona sports car race - 
2/7/66; international auto race special - 
8/1/68. 

Hockey Stanley Cup play -off games go to 
NBC -TV-4 /4/66. also weekend games - 
6/13/66, waive option -7/25'68: New York 
Rangers and Detroit Red Wings syndicate 
tapes- 12/13/65; Black Hawks sign with 
WGN -TV Chicago -8/15/66: CBS -TV pets 
National Hockey League rights -9/26/88. 

Professional Golfers Association tourna- 
ment for 1967 -68 divided between ABC - 
TV and Sports Network -7/25 .'66. 

CBS gets radio -TV rights to Kentucky 
Derby -8/1 /66. 

Atlantic Richfield gets broadcast rights to 
Los Angeles Lakers (pro basketball) and 
Kings (pro hockey) for 10 years- 9/26/86. 

CBS -TV buys Sunday games of National 
Professional Soccer League -10110.'66. 

JmadcastiiiqrNf 
BUSINFSSWFI7(fY UF rF1 f VISICY nNU RpIR Washington, D. C. 20036 

1735 DeSales Street, 

Please start my subscription for Cor¡ [7 52 issues $8.50 

Naine 

Company 

Business 
[] Home 

City 

Position 
52 issues and 

'67 Yearbook 
$13.50 

rl 1967 Yearbook 
$5.00 

Payment 
enclosed 

State Zip n Bill me 

The Forum, new Los Angeles sports arena, 
provides top radio -TV facilities -11 /7/66. 

SNI plans regional TV feeds of college 
basketball- 12/12/66; Missouri Valley Con- 
ference basketball network moves into 
color in fouth season -12/12.66. 

Success Stories 
Reports of sales successes from radio ad- 

vertisers; W. G. Allen Jr. (land develop- 
ers)- 12/12.'66; Bache & Co. (brokerage) - 
2/21/66; Boettcher & Co. (brokerage) -1/ 
10/66; Bucks Jewelry Stores -11/7/66; 
Campus Cover Shop -11,7, 66; Carney Tire 
Co.- 12/12/66; Culligan (water softeners) 
-2/21/66: Dorman's Endeco cheese -7/11/ 
66: Eckerd drug stores- 4/4/86: Flores 
I travel) -9, 19/66; Greyhound Bus- 11/7/66; 
E. F. Hutton (brokerage) -9/12/66: Jax 
beer -11/7/66; Lincoln Homes -11/7/66; 
Magnovox (home entertainment) -2/21/ 
66: Martex Itowels) -6 /27/66; Oldsmobile 
dealers -7, 251 66; Plymouth dealers - 
12/6/65; Pearl Beer -8/1/86; Prepared 
Products (Inglehoffers mustard. Dixie Fry) 
-8/27/66; Quaker Oats -11/7/66; Safeway 
Stores -11 /7/66; Schlitz (beer)- 7/4/66; 
Serta (mattress) -5/9/66; Southern Cali- 
fornia Gas Co. (institutional) -10/11/65; 
Standard Oil Co. of California- 1/31/66; 
Thom McAn (shoes) -9/28/68; Uncle Bob's 
(auto repairs)- 11/7/86; Thriftimart mar- 
kets- 9/13/65; U. S. Air Force -7 /18/66; 
U. S. Forest Service (fire prevention)- 
1/24/66; Vita Food Products (herring)- 
2/21/68; Witbeck (household appliances) 
-4/4/66. 

Television: Aerosol (household sprays) - 
11/8/65; Avon (cosmetics) -11/8/65; Bank 
of America (credit card) -3/7/66, 4/18/66: 
Buddies (supermarket chain) -1/3/66; 
Canada Dry (Wink)- 2/21 /66; Carney Tire 
Co.- 12/12/66; Cudahy (meats)- 2/21/66; 
Ford (Mustang) -11/22/65; Golden Grain 
(Rice -A- Roni)- 2,21/66: Hawaiian Punch 
-2/21/66; Illinois Bell Telephone -2/28/ 
86; Lay's potato chips-2/21/68; Mattel 
(toys)- 10/31/66: Mutual of Omaha (in- 
surance)- 5/30/66: Obid's Furniture-8/1/ 
66; Plymouth dealers -12,8/65; Touche 
(beer)- 9/19/66; U. S. Forest Service (fire 

(meats)-11/29/65: (ma 
chain) prevention)-1/24/88; 

Wis- 
co- nsin Finance -9/6/65: Xerox (office 
copiers) -11/22/65. 

Tall Towers 
Antenna farm rulemaking proposal of FCC 

-10/4/65, endorsed by aviation groups 
-10/18/65. 12/6/65, opposed by NAB and 
AMST- 11/22/65; ABC opposes AMST 
stand -12/20/65. 

FM stations in New York move to Empire 
State Bldg.- 12/20/65, 2/21/68; UHF move 
opposed -8/15/66; Chicago TV farm 
planned atop Hancock Center -10 ;25/65: 
San Francisco TV tower fight argued in 
federal court- 12/20/65, upholds FCC - 
7/25/66; planning commission approves 
plans -3 /21/66, so does board of super- visors- 5/23/66; KRON -TV drops 10 -year 
fight -10/17/88; common tower for Wash- 
ington, D. C., stations proposed -11/22/65, 
approved by FCC -6/6/68, but residents 
protest- 7/11/68. 

FAA sets 20,000 feet as initial peak for 
TV antennas -7/18/66, 

Vandalism 
KNX Los Angeles transmitting tower is 

toppled; station offers reward -9/20/65; 
FBI moves in- 9/27/65; temporary towers 
-7/18/66; new permanent tower- 8/1/66. 

Disc jockey sets fires at WANS Anderson. 
S. C., and WDRW Augusta, Ga.- 9/20/65. 

Bullets knock WNHC New Haven off air 
temporarily -8 /18 /66, 

Video Tape 
TV tape recorders grow smaller- 4/11/66. 
Westel portable tape camera introduced at 

NAB -4/4/66. 
Status of home TV tape recorders assessed 

-5/23/68: firms active in field include: 
Ampex -8/6/66, 6/20/68; Audio -8 /15/66: 
Defense -2 /14/68; GE- 7/11/66: Research 
Institute of Illinois Institute of Technology 
-3/28/66, 7/11/66: 3 ax-5/2 -66; Par Vision 
-5/23/66; Sony -201/66. 

TV disc recorders shown by Sony- 3/7/66. 
and MVR-3/21/66. 

Ampex has new color VTR -3/28/66. 
Ampex ordered to pay triple damages of 

Mach -Tronics and Precision Instrument 
-9/27/65, loses motion for new trial - 
10/18/65; collects $20.000 from MVR, 
settles with Precision -12/6, 65, and with 
MVR -8/31 '64. 

Mid America Video Tape Productions turns 
out 2.000 commercials a year, plus pro- 
grams- 10/4/65. 
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FATES & FORTUNES 

BROADCAST ADVERTISING 

Mr. Boden 

Sheldon Boden, VP 
of Norman, Craig & 

Kummel. New York, 
also named media di- 
rector. 

Don Tennant, ex- 
ecutive VP in charge 
of creative services, 
Leo Burnett Co., Chi- 
cago, named chairman 

of creative review committee effective 
Jan. 1 succeeding agency founder Leo 
Burnett, who continues as committee 
member. Mr. Tennant becomes chief 
operating officer in area of creating and 
judging advertising of agency. John E. 
Matthews and Howard C. Shank, asso- 
ciate creative directors, elected senior 
VP's. Together these four make up 
creative review group which now also 
becomes standing corporate committee. 

Thomas M. Comer- 
ford, VP of Broad- 
cast Communications 
Group. New York, 
also named to newly 
created post of gener- 
al manager -television 
sales. Justin Palmer 

Mr. Comerford 
Paltrow, account ex- 

Mr. at WQAM Mi- 
ami, joins BCG, New York, as account 
executive. 

James Ryan and Frederick Harvey, 
senior VP's with West, Weir & Bartel, 
New York, named board chairman and 
secretary of corporation, respectively. 
Mr. Ryan, with agency since 1950, fills 
post vacated by William A. Bartel, who 
joins Celanese Corp., West, Weir client. 
Paul Smith, executive VP. becomes sen- 
ior consultant. J. Lewis Ames and Du- 
lany Smith elected executive VP's. 

Jim Mullen, creative director of Er- 
win Wasey, Los Angeles, and Fred- 
eric Manley, creative director of agen- 
cy's New York office, named senior 
VP's. John L. Spencer, technical serv- 
ices marketing director, named VP. 
Margo Rieman Martin, columnist and 
copywriter, joins EW, Los Angeles, to 
augment agency's women's group. 

Richard C. Francis, VP, Chevrolet 
account services, Southern California, 
at Campbell -Ewald Co., Los Angeles, 
and with C -E for 41 years, retires Jan. 
1. 

Casper Yost, president of Ridgway 
Advertising Agency, St. Louis, named 
board chairman. Other new officers: 
Richard M. Donnelly, president; Wil- 
liam V. Weston, executive VP for crea- 
tive services, and Kenneth J. Bayer, 
executive VP for account services. 
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Robert N. Bauer, George A. Kibby, 
Neil Mc Greevey and Donald E. Rutz 
named VP's at Clinton E. Frank Inc., 
Chicago. Mr. Bauer is director of media 
department; Messrs. Kibby and Rutz 
are account supervisors, and Mr. Mc 
Greevey is head of promotion depart- 
ment. 

Herbert D. Condie Ill, with Stemmler, 
Bartram, Fisher & Payne, St. Louis, 
named VP. 

Ray Maneval, senior VP of Schwerin 
Research Corp., joins Alberto- Culver 
Co., Melrose Park, Ill., as creative su- 
pervisor. Frederick J. Nabkey, formerly 
with BBDO and Edward H. Weiss & 

Co., Chicago, joins Alberto- Culver as 
merchandising manager. 

Frazer Tindall, with J. Walter Thomp- 
son Co., New York, appointed media 
director of Kingsley, Manton & Palmer, 
that city. 

Arthur H. Pearson, with Bristol -Myers 
Products division of Bristol -Myers Co., 
named chairman of advertising plan- 
ning and evaluation committee of Asso- 
ciation of National Advertisers. 

Mike Lee, account executive at WLS- 
FM Chicago, named sales manager. Earl 
J. Gallagher, with wcco Minneapolis, 
joins sales staff of wr.s. 

Robert W. Mazur, 
general sales manager 
of WMCA New York 
and of Straus Broad- 
casting Group, elected 
VP of that group. 

Dale Landsman, ex- 
ecutive art director, 
and Keith Reinhard, 
copy supervisor, Need- 

ham. Harper & Steers, Chicago, elected 
VP's. Robert E. Bonette, account super- 
visor at NH &S. New York. elected VP. 

Burton M. Adams, account executive 
for Harrington, Righter & Parsons, New 

Mr. Mazur 

York, appointed to newly created post 
of director of client services. Joseph 
Kelly, from Corinthian division of H -R 
Representatives, New York, joins HR &P 
there as account executive. 

Michael B. Disney, 
sales representative 
for R K O General, 
Chicago, appointed 
manager of new At- 
lanta office of Major 
Market Radio Inc. 

David Larsen, on 
sales staff of Adver- 
tising News of New 

York, appointed manager of San Fran - 
cinco office of Savalli /Gates. 

John F. Ackerman, regional director 
of Radio Advertising Bureau, New 
York, named associate director of RAB's 
small markets division. 

Merle Edwards, account executive at 
KGB -AM -FM San Diego, appointed sales 
manager. 

Hugo Papstein, with sales staff of 
tarts Eureka, Calif., named sales man- 
ager. 

Milton M. Lang, assistant local sales 
manager of wFTV(TV) Orlando, Fla., 
appointed local sales manager. 

Connie Dorman, with J. Walter 
Thompson Co., named head of radio - 
TV production at Allen, Anderson, 
Nielfeld & Paley, Chicago. 

Lester N. Lukkason, director of edi- 
torial services, W. L. Towne Co., New 
York. industrial PR agency, joins Geyer, 
Morey. Ballard, same city, as manager 
of technical and industrial communica- 
tions. 

Michael G. Elliot, from Benton & 
Bowles, New York, joins television sales 
staff of The Katz Agency, that city. 
Gilbert Miller, with radio sales staff, 
H -R Representatives. New York, joins 

Mr. Disney 
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radio sales staff of Katz, same city. 

Larry A. Olshan and Don F. Willen- 
burg named media supervisors at Foote, 
Cone & Belding, Chicago. 

Peter J. Herrmann, account executive 
with Knox Reeves -Fitzgerald Advertis- 
ing, New Orleans, joins The Marschalk 
Co., New York, as account executive. 

Dick Stein, advertising manager for 
Allied Chemical Corp., New York, joins 
Warren, Muller, Dolobowsky there as 
account executive. 

George W. Smith joins Kvoo -TV Tulsa, 
Okla., as account executive. 

James A. Carroll, advertising man- 
ager for Maine Insurance Co. of Port- 
land, Me., appointed account executive 
for WGAN -FM, that city. 

Cliff Roberts, with Elektra Film Pro- 
ductions, New York, joins Video Pic- 
tures Inc. there as director. 

Arnold Becker, freelance writer for- 
merly with Wilding Studios, joins Post - 
Keyes- Gardner, Chicago, as copy writer. 
Joseph W. Biety, with Compton Adver- 
tising, joins PKG as account executive on 
Hamilton Beach. Charles B. McCann, 
VP of PKG, named account supervisor 
on new Amana Refrigerator Inc. ac- 
count. 

MEDIA 
Arthur M. King, president of Mengel 

Wood Industries Inc. from 1961 to 
1965, joins WAVE -AM -TV Louisville, Ky., 
as VP and secretary effective Jan. 16, 
1967. 

Carl F. Hallberg, station manager, 
WDBO -AM -FM Orlando, Fla., named as- 
sistant VP, WDBO- AM- FM -TV. 

Mr. Payne 

Charles Payne, who 
has been with head- 
quarters staff of West- 
inghouse Broadcasting 
Co. since October, has 
been named general 
manager of WINS New 
York. He succeeds 
Joel Chaseman, who 
was named WBC VP- 

radio (BROADCASTING, Dec. 19). Previ- 
ous to WBC post, Mr. Payne was VP- 
general manager, KLIF Dallas and sales 
manager, KABL Oakland, Calif. 

Leonard A. Cohen, with WBCN(FM) 
Boston, appointed general manager. 

Marlin R. Taylor, with WHCN(FM) 
Hartford, Conn., named general man- 
ager. 

John R. Kaufmann, treasurer of Co- 
lonial Mortgage Service Co. of Califor- 
nia, joins KRON -TV San Francisco as 

manager of accounting department. 

Charles E. Hughes, sales manager of 
WMAK Nashville, appointed general 
manager, succeeding Larry Edwards, 
who moves to parent office of Lin 
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TVSi picks slate 
A. Louis Read, president of 

wDSU -TV New Orleans, was nom- 
inated unanimously as chairman 

of board of TV 
Stations Inc. at 
directors meet- 
ing in New York 
last week. Mr. 
Read will suc- 
ceed retiring 
ChairmanDoug- 
las L. Manship, 

Mr. Read president of 
wBRZ(TV) Baton 

Rouge, La. at annual meeting next 
spring. 

Nominated as board members 
for 1967: Jack S. Atwood, WCSH- 
TV Portland, Me.; Charles A. Bat- 
son Sr., WTOL -TV Toledo, Ohio; 
Jack N. Berkman, Rust Craft 
Broadcasting Co.; Thomas C. 
Bostic, KIMA -TV Yakima, Wash.; 
Joseph L. Floyd, KELO -TV Sioux 
Falls, S. D.; James J. Gerity Jr., 
WNEM -TV Bay City, Mich.; Joseph 
M. Higgins, wAll -TV Atlanta; Carl 
E. Lee, wxzo -Tv Grand Rapids, 
Mich.; Mr. Manship; Mr. Read; 
Hamilton Shea, Gilmore Broad- 
casting Corp.; William B. Smullin, 
KTVM(TV) Medford, Ore., and 
Herb Jacobs, president, TV Sta- 
tions Inc. Nomination is tanta- 
mount to selection at TVSI. 

TVSI is a cooperative enter- 
prise wholly owned by 125 mem- 
ber stations and is now in its 14th 
year. It acts as an overall pro- 
graming consultant and as buying 
office for its affiliates. 

Broadcasting Co. 

William J. McCarter, general man- 
ager of noncommercial WETA -TV Wash- 
ington, named VP. 

C. T. Garten, with WSAZ -AM -TV Hunt- 
ington, W. Va., and WCYB -AM -TV Bris- 
tol, Va.-Johnson City- Kingsport, Tenn., 
appointed adviser on acquisition of 
broadcast properties for R. L. Drake 
Co., electronics manufacturers in Mi- 
amisburg, Ohio. 

Mr. Tucker 

Chamberlain Inc. 
ecutive assistant 
AM -FM, that city. 

Raymond J. Tucker, 
director of corporate 
accounting for Cox 
Broadcasting Corp., 
Atlanta, named to 
newly created position 
of controller and as- 
sistant treasurer. 

William B. Cham- 
berlain, with Kaplan- 
, Houston, named ex- 
to president of Kxvz- 

Mr. Wearn 

Wilson C. Wearn, 
new president of 
Southeastern Broad -_ 

casting Corp. (BROAD- 
CASTING, Dec. 19) was 
incorrectly identified 
as R. A. Jolley in pho- 
to accompanying that 
story. Mr. Wearn, who 
was executive VP, suc- 

ceeded Mr. Jolley who became chair- 
man of executive committee of group 
that comprises WFBC- AM -FM -TV Green- 
ville, S. C.; WBIR- AM -FM -TV Knoxville,. 
Tenn., and WMAZ- AM -FM -TV Macon, Ga. 

PROGRAMING 
Lewis Freedman leaves as VP of 

programing for noncommercial WNDT 
(rv) Newark, N.J.-New York. Lee 
Polk, executive producer of news and 
public affairs programing, and Chris- 
topher Lukas, director of cultural pro- 
graming, assume Mr. Freedman's duties. 

Arthur A. Jacobs, account executive, 
Telesynd Inc., New York, syndication 
company, named sales manager. 

Wayne Jordan, music director for 
KXL -AM -FM Portland, Ore., named pro- 
gram director. 

Jack K. Walker Jr., with wcIT Lima, 
Ohio, named program director. 

John D. Yottes, program director, 
WFAS -AM -FM White Plains, N. Y., joins. 
WOR -FM New York, to coordinate all 
production and programing. 

Ed Robbins, program director at 
WCCC -AM -FM Hartford, Conn., named 
program manager for KPAT -AM -FM 
Berkeley, Calif. 

Leonard Andersen, with KINS Eureka, 
Calif., named program manager. 

Don Bruce, station manager of WNOR 
Norfolk, Va., joins Showcase Produc- 
tions division of Pepper Sound Studios, 
Memphis, as executive producer. 

Kurt Lassen, independent producer, 
joins IMO Productions Inc., New York, 
as producer- writer. 

George Walsh, producer- director at 
WFIL -TV Philadelphia, named produc- 
tion manager. 

Raymond DeTournay, creative direc- 
tor for KTAR -TV Mesa -Phoenix, joins 
KNxr(rv) Los Angeles, as production 
manager. 

Lucien A. Lessard, creative director 
of Video Tape Center, New York, joins 
Tele -Tape Productions there as director 
of production. 

Linda Pettenger, operations assistant 
to producer of special programs at 
WABC New York, joins WCBS, that city, 
as coordinator of special programs. 

Bill Mason, farm broadcaster with 
midwest stations joins WGN -AM -TV Chi- 
cago as associate farm service director. 
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He succeeds John Almburg who be- 
comes president of newly formed United 
Commission Co. which will handle fu- 
tures trading at Chicago Board of Trade 
and Mercantile Exchange. 

NEWS 
Ed Hughes, with WXEX -TV Peters- 

burg- Richmond, Va., named news di- 
rector. 

Alfred L. Den Beste named AP cor- 
respondent at Bismarck, N. D., succeed- 
ing Richard Palmer, who resigned. Tom 
Kuhn, with AP bureau in Helena, 
Mont., and formerly news director of 
KBMY Billings, Mont., and Nelson B. 
Wadsworth join AP bureau at Salt Lake 
City. 

Ray Scott, Green 
Bay Packers pro foot- 
ball broadcaster on 
CBS -TV, joins wcco 
Minneapolis to broad- 
cast news, sports and 
documentary pro- 
grams. 

John Masterman, 
administrative assist- 
ant to Representative Walter Rogers (D- 
Tex.), joins WRC-AM-FM-TV Wa,tlington 
as general assignment news reporter. 

FANFARE 
Douglas Scott, classified promotion 

manager for San Francisco Examiner, 
named advertising and sales promotion 
manager for KCBS San Francisco. 

Robert B. Parsil, with Toledo (Ohio) 
Blade, appointed promotion manager of 
wsPo -Tv Toledo. 

Matt Heidorf, account executive with 
Foster & Kleiser outdoor advertising 
division of Metromedia Inc. in Cleve- 
land, joins corporate PR department of 
Metromedia in New York. 

EQUIPMENT & ENGINEERING 
John H. Gullans, 

facility manager in 
operations and engi- 
neering department of 
NBC, New York, ap- 
pointed director, radio 
network operations. 

Edward Hamel, 
with engineering de- 
partment of CBS since 

1932 and with WBBM Chicago since 
1941, retired last week. 

Finn Jorgensen, director of research 
at Winston Research Corp., named to 

Mr. Scott 

Mr. Gullans 

ZOOM LENS 
RENTALS 

ZOLOMATICS 
5815 MELROSE Av vOE e'OOL1 , 13x E, PU AE) .. 

new position of manager, recording re- 
search, for Memorex Corp., Santa 
Clara, Calif. 

Carroll E. Thomas, chief engineer at 
noncommercial WHRO -TV Hampton -Nor- 
folk, Va., joins Kentucky Authority for 
Educational Television, Lexington, Ky., 
as television systems supervisor. 

James W. Ritter, product marketing 
manager with Sylvania Electric Prod- 
ucts Inc., Seneca Falls, N. Y., appointed 
marketing manager- original equipment 
sales for electronic components group. 

Bob Cassidy, formerly with WJPS 
Evansville and WTCJ Tell City, both 
Indiana. appointed assistant chief engi- 
neer at weHT(TV) Evansville. 

George F. Maynard, with Teletronix 
division of Babcock Electronics Corp., 
Costa Mesa, Calif., named operations 
supervisor. 

Ted F. Akins, with CATV system in 
Savannah, Ga., joins Ameco Inc. in 
Dallas as CATV sales engineer. 

ALLIED FIELDS 
Keith L. Andre, VP 

and general manager, 
Paul H. Raymer Co., 
Chicago, named Mid- 
west manager of 
broadcast sales for 
American Research 
Bureau, that city. 

Ted Nelson, radio - 
TV director of Diener 
& Dorskind, New York, resigns to de- 
vote full time to his own consultant 
firm, Ted Nelson Associates, that city. 

H. I. Romnes, president, American 
Telephone and Telegraph Co., New 
York, elected chairman of board to 
succeed Frederick R. Kappel, who is re- 
tiring. Ben S. Gilmer, executive VP, 
elected president, and John D. deButts 
elected vice chairman of board. Both 
were also elected directors of company. 
Angus S. Alston, VP- personnel rela- 
tions, becomes executive VP and is suc- 
ceeded by William C. Mercer, former 
VP- marketing. William M. Ellinghaus, 
assistant VP- marketing and rate plans, 
becomes new VP- marketing. 

Charles B. Lemonick, formerly with 
Alfred Politz Research and A. J. Wood 
Research, and Sanford B. Heiman, pre- 
viously with Blue Cross, New York, 
join R. H. Bruskin Associates there as 
senior project directors. 

LeRoy F. Gillead, formerly on staff 
of Haryou Act Inc. and with United 
Nations, appointed director, Broadcast 
Skills Bank, National Urban League, 
New York. 

Marshal L. Cole, with Washington 
law firm of Wilner & Bergson for eight 
years, has become partner. Firm's name 
changes Jan. 1, 1967 to Wilner, Scheiner 

Mr. Andre 

& Greeley. New name recognizes Arthur 
Scheiner, who joined Morton Wilner 
about five years ago from FCC, and 
James Greeley, who joined firm four 
years ago. Philip Bergson died last year. 

INTERNATIONAL 
J. R. Wakefield named superintendent 

engineer, sound broadcasting, British 
Broadcasting Corp., London, succeeding 
Dr. F. W. Alexander, who retires after 
33 years' service. 

Mr. Callahan 

Michael Callahan 
of Airtime Quality 
Sales elected president 
of Station Represen- 
tatives Association of 
Canada. Other officers 
elected: Hugh Clark 
of Stovin -Byles Tele- 
vision Ltd., 1st VP; 
Bart Gibb of Byles, 

Gibb & Associates Ltd., 2d VP; Ross 
McCreath of All- Canada Radio & Tele- 
vision Ltd., secretary; and Alex Bedard 
of Paul L'Anglais Inc., treasurer. 

DEATHS 
Kenneth David Soble, 55, president - 

general manager of CHCH -TV and 
owner -president of CHML, both Ham- 
ilton, Ont., died Dec. 16 in Hamilton. 
Mr. Soble first proposed $75- million 
space -satellite television network which 
Board of Broadcast Governors will con- 

SUBSCRIBER 
SERVICE 

Please include a BROADCASTING address label 
whenever you write about your subscription 

TO SUBSCRIBE mail this form with payment. 
Mark new subscription or renew present 
subscription. 
Subscription rates on page 7 

a. 
iV 

S 
a éx 

co 

BROADCASTING 
1735 OeSaNs St., Washington, B. C. 2007G 

BROADCASTING, December 26, 1966 63 



sider next March (BROADCASTING, Dec. 
12). Mr. Soble was one of organizers 
of Broadcast News Ltd., radio and TV 
news subsidiary of Canadian Press, and 
was on board of Canadian Association 
of Broadcasters. 

Floyd E. Wetteland, 60, recently re- 
tired manager, technical operations 
scheduling for NBC -TV, Burbank, 
Calif., died of cancer Dec. 14 in Holly- 
wood West hospital. Mr. Wetteland be- 

came station announcer in Oregon in 
1930 and came to NBC in Hollywood 
in 1936 as studio engineer. He is sur- 
vived by his wife, Phyllis, son and 
daughter. 

Syril N. Brooskin, 46, associate pro- 
ducer of CBS -TV's Gilligan's Island 
series died Dec. 14 at his Hollywood 
home. He is survived by his wife, 
Naomi, and two children. 

Verna Felton, 76, character actress 

FOR THE RECORD 

STATION AUTHORIZATIONS, APPLICATIONS 

As compiled by BROADCASTING, Dec. 
15 through Dec. 21 and based on filings, 
authorizations and other FCC actions. 

Abbreviations: Ann. announced. ant. -an- 
tenna, aur.- aural. CATV- community an- 
tenna television. CH- critical hours. CP- 
construction permit. D -day. DA- direction- 
al antenna. ERP- effective radiated power. 
kc- kilocycles. kw- kilowatts. LS -local sun- 
set, mc- megacycles. mod. -modification. N 
-night. SCA- subsidiary communications 
authorization. SH- specified hours. SSA - 
special service authorization. STA- special 
temporary authorization. trans. -transmitter. 
UHF -ultra high frequency. U- unlimited 
hours. VHF -very high frequency. vis.- 
visual. W- watts. - educational. 

New TV stations 
APPLICATIONS 

Springfield, D(72 r Broadcasting Co. SeksUHch. 55716-2 m ERP 
kw vis.. 60 kw aur. Ant. height above aver- 
age terrain 969 ft; ant. height above ground 
999 ft. P.O. address: 1023 Munsey Building, 
Washington 20004. Estimated construction 
cost $616,197, first -year operating cost $250,- 
000: revenue $300,000. Geographic coordin- 
ates 39° 47' 24" north lat.; 89° 28' 12" west 
long. Type trans. RCA TTU -30A Type ant. 
RCA TFU -30J. Legal counsel Fletcher. 
Heald, Powell, Kenehan & Hildreth, 
Washington; consulting engineer Serge 
Bergen, Fairfax, Va. Principals: Peter F. 
Mack Jr. and Stanley C. Myers (each 50 %). 
Mr. Mack is assistant to president of South- 
ern Railroad, president of Mack Motors Inc. 
and has interest in and is vice president of 
Archway Broadcasting Corp., KNK (inter- 
im), applicant for 1380 kc. Mr. Myers is 
president, general manager and 10% owner 
of department store and treasurer of Holi- 
day Inn in Ann Arbor, Mich., and has in- 
terest in Sangamen Valley Broadcasting 
Corp., applicant for VHF ch. 2 Springfield, 
channel deleted. Ann. Dec. 14. 

Newark, N. J.- Vikcom Broadcasting Corp. 
Seeks UHF ch. 68 (794 -800 mc): ERP 896 kw 
vis. 163 kw aur. Ant. height above average 
terrain 616 ft; ant. height above ground 
300 ft. P. O. address: 830 Monroe Street, 
Hoboken, N. J. Estimated construction cost 
$530,000; first -year operating cost $307,000; 

on CBS -TV's December Bride, Pete 
and Gladys, died Dec. 14 at her North 
Hollywood home of stroke. Her son, 
actor Lee Millar, survives. 

Edwin Misurell, 54, writer of "TV 
Cameos," newspaper column syndicated 
nationally by King Features Syndicate, 
died Dec. 13 enroute to his home in 
North Brunswick, N. J. He is survived 
by his wife, Jean, two sons and 
daughter. 

revenue $400,000. Geographic coordinates 
40° 47. 14" north lat.; 74° 15' 17" west long. 
Type Gans. GE TT-59 -A. Type ant. GE 
TY -25 -F. Legal counsel Cohen and Berfield: 
consulting engineer Raymond E. Rohrer & 
Associates, both Washington. Principals: 
Arthur Baum, president, Theodore Baum, 
executive vice president and treasurer. 
Robert Baum, vice president and secretary, 
and John Gault, vice president in charge of 
operations. Viking Industries Inc., Hoboken, 
N. J., is 100% owner. Mr. A. Baum is presi- 
dent and chairman of board of Viking In- 
dustries. Messrs. Theodore and Robert Baum 
are vice presidents of Viking Industries. Mr. 
Gault is executive vice president of Con- 
tinental CATV Corp. (wholly owned sub - 
sidiary of Viking Industries), Hoboken. Ann. 
Dec. 15. 

FINAL ACTIONS 
Denver- Harcourt Brace & World. Broad- 

cast Bureau granted UHF channel 20 (506- 
512 mc); ERP 627 kw vis., 125 kw aur. Ant. 
height above average terrain 930 ft., above 
ground 304 ft. P. O. address: c/o Margaret 
Mary McQuillan, 757 Third Ave., New York 
10017. Estimated construction cost $733,136; 
first -year operating cost $400,000. Studio lo- 
cation to be determined; trans. to be located 
on Lookout Mt., Colo. Geographic coordin- 
ates 39° 43. 38" north lat., 105° 14. 35" west 
long. Type trans. RCA TTU -30A: type ant. 
RCA TFU -30J. Legal counsel Cohen & Ber- 
field, consulting engineer Jules Cohen & As- 
sociates. both Washington. Harcourt Brace 
& World is owned by 1.937 stockholders, of 
which Hastings Harcourt owns 9.9 %. Kath- 
aríne Brace owns 7.8% and Donna Brace 
Ogilvie 7.7 %. Harcourt Brace is printer of 
text books and other books and is appli- 
cant for new UHF's in Phoenix and Port- 
land, Ore. Ann. Dec. 19. 

St. Petersburg, Fla.- Hubbard Broadcast- 
ing Inc. Broadcast Bureau granted UHF ch. 
44 (650 -656 mc): ERP 802 kw vis., 160 kw 
aur. Ant. height above average terrain 1,460 
ft., above ground 1.460 ft. P.O. address: c/o 
Stanley S. Hubbard, 3415 University Ave. 
St. Paul 55114 Estimated construction cost 
$1,612,200; first -year operating cost $500.000 
revenue $350,000. Studio location to be de 
termined; trans. to be located in Riverview, 
Fla. Geographic coordinates 27° 49' 51" north 
lat., 82° 16' 00" west long. Type trans. RCA 
TTU -50C: type ant. RCA TFU -30J. Lega 
counsel Frank U. Fletcher; consulting en 
rineer Lohnes and Culver, both Washing 
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ton. Principals: Stanley E. Hubbard 

9uaro 15),r a%. S. Hbbd(.84 
%), ulette B Godfrey 

Harrison (5.65 %) and Crocker Citizens Na- 
tional Bank, trustee under will of Vera S. 
Bragg, deceased. Hubbard Broadcasting is 
licensee of KSTP- AM -FM -TV St. Paul, 
KOB- AM -FM -TV Albuquerque, N. M. and 
WGTO Cypress Gardens, Fla. Action Dec. 15. 

Tulsa, Okla.- Beacon Television Corp. 
Broadcast Bureau granted UHF ch, 41 (632- 
638 mc); ERP 42.6 kw vis., 4.27 kw aur. Ant. 
height above average terrain 450 ft., above 
ground 440 ft. P. O. address: c/o Robert M. 
Robbins, 100 Bayshore Dr., Room 1111, 
Miami 33132. Estimated construction cost 
$225,450; first -year o erating cost $300,000; 
revenue $300,000. Studio location to be deter- 
mined; trans. to be located in Tulsa. Geo- 
graphic coordinates 36° 09' 11" north lat., 
95° 59' 23" west long. Type ant. RCA TFU - 
24DM; type trans. RCA TTU -2A, Legal coun- 
sel Welch & Morgan, Washington; consulting 
engineer Serge Bergen, Fairfax, Va. Princi- 
pals: Robert M. Robbins, Harold Thurman 
and David Landau (each 333, %). Messrs. 
Robbins, Thurman and Landau are each 
33%% stockholders in Acorn Television 
Corp., applicant for assignment of license 
of WHJR -TV Clearwater, Fla. Mr. Robbins 
is in acreage investment in Florida. Mr. 
Thurman is financial consultant. Mr. 
Landau is 100% stockholder in psychiatric 
treatment center. Action Dec. 15. 

*Erie, Pa.- Educational Television of 
Northwest Pennsylvania Inc. Broadcast Bu- 
reau granted UHF ch. 54 (704 -710 mc): ERP 
191 kw vis., 19.1 kw aur. Ant. height above 
average terrain 880 ft., above ground 690 ft. 
P. O. address: c/o Robert J. Chitester, Box 
1795, Erie 16507. Estimated construction cost 
$414,697; first -year operating cost $234,834. 
To be supplied by various civic groups and 
individuals as well as state and local funds. 
Studio and trans. both to be located in Erie. 
Geographic coordinates 42° 02. 20" north 
lat., 80° 03' 45" west long. Type trans. 
Townsend TA25AG; type ant. CO. EL. CO- 
29. Legal counsel Stratford Smith, Washing- 
ton. Consulting engineer George R. Town- 
send. Springfield, Mass. To be administered 
by board of directors. Action Dec. 13. 

OTHER ACTIONS 
Review board in Hutchinson, Kan., 

standard broadcast proceeding. Doc. 16588- 
90, and 16848, granted motion filed on Dec. 
15 by The Plains Broadcasting Company and 
extended to Jan. 6 time within which 
to file further responses to following plead- 
ings each filed hearing on Sept. 26, 1966: 
Petition to enlarge issues filed by KAKE- 
TV and Radio Inc. (KANE); motion to 
modify and enlarge issues filed by Columbia 
Broadcasting System Inc. and motion for 
change of hearing issues filed by The Plains 
Broadcasting Company and Inc. Action 
Dec. 16. 

e Review board in Albany, N. Y.. tele- 
vision broadcast proceeding, Docs. 16737 -8, 
by memorandum opinion and order grant- 
ed petition to clarify or enlarge issues, filed 
on Oct. 25 by Adirondack Television Corp., 
to extent of adding issue to determine 
whether Northeast TV Cablevision Corp. 
submitted complete and accurate informa- 
tion in Its application and whether it has 
kept commission advised of substantial and 
significant changes, and extent to which 
facts adduced bear upon comparative quali- 
fications of Northeast. Board Member Nelson 
absent. Action Dec. 19. 
e Review board in Syracuse , N. Y., 

television broadcast proceeding, Docs. 14368 
et al, granted motion filed on Dec. 16 by 
Six Nations Television Corp. and extended 
to Dec. 20 time within which to file appeals 
from rulings of Hearing Examiner. Board 
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Member Nelson absent. Action Dec. 19. 
Review board in Galveston, Tex., tele- 

vision broadcast proceeding. Does. 16735 -8, 
granted motion filed on Dec. 8 by Galveston 
Television Inc. and extended to Dec. 19 
time within which to file reply to opposi- 
tion and comments to petition for partial 
reconsideration filed on Nov. 18 by Galveston 
Television Inc. Action Dec. 14. 

By report and order in Doc. 16763 com- 
mission deleted ch. 29 and added ch. 27 and 
33 at Dallas, Tex. to provide channel for 
each of competing applicants for ch. 29 
and to eliminate short -spacing. Commis- 
sioner Cox concurred. Action Dec. 15. 

Commission, by memorandum opinion 
and order, denied petition of Commonwealth 
Telecasting Corp. requesting an unreserved 
UHF channel assignment in Utuado, P. R. 
Two unreserved UHF channels assigned to 
Arecibo are available upon application to 
Utuado under provisions of the "15- mile" 
rule and an elaborate reshuffling of present 
assignments to assign an unreserved chan- 
nel to Utuado is not warranted. Action Dec. 
15. 

ACTIONS ON MOTIONS 
Hearing Examiner Charles J. Frederick 

in Dec. 16 in proceeding on TV applications 
of Adirondack Television Corp.. and North- 
east TV Cablevision Corp., Albany. resched- 
uled hearing from Jan. 4 to Jan. 20, 1967 
(Does. 16737 -38). 

Hearing Examiner Jay A. Kyle cn Dec. 
20 in proceeding on TV applications of D. 
H. Overmyer Communications Co. and Max- 
well Electronics Corp., both Dallas. sched- 
uled further hearing conference for Dec. 
28 (Does. 16388 -89); by separate order in 
same proceeding, granted petition for leave 
to amend application of Maxwell Electronics 
Corp. (financial). 

Hearing Examiner Forest L. McClenning 
on Dec. 15 in proceeding on TV application 
of Island Broadcasting System t WRIV) Inc., 
Riverhead. N. Y. granted applicant's motion 
and continued hearing from Jan. 3 to Feb. 
27, 1967, and rescheduled other procedural 
dates (Doc. 16709). 

Existing TV stations 
FINAL ACTIONS 

WECO -TV Pittsburgh- Broadcast Bureau 
granted mod. of CP to change name to D. 
H. Overmyer Communications Co. Inc. 
Action Dec 13. 

WGR -TV Buffalo - Broadcast Bureau 
granted CP to change trans. location to 
lot 53, Warren Hill Road, Wales, N. Y. and 
ant. height to 1.000 ft. Action Dec. 13. 

KJDO -TV Rosenburg, Tex.- Broadcast Bu- 
reau granted mod. of CP to change name to 
D. H. Overmyer Broadcasting Co. Inc. Ac- 
tion Dec. 13. 

WJRJ -TV Atlanta, Ga.- Broadcast Bureau 
granted mod. of CP to change ERP to 832 
kw vis., 115 kw aur., type of trans., type 
ant. and increase ant. height to 1,100 ft. Ac- 
tion Dec. 13. 

WJRJ -TV Atlanta. Ga.- Broadcast Bureau 
granted mod. of CP to extend completion 
date to May 29, 1967. Action Dec. 13. 

WDHO -TV Toledo, Ohio- Broadcast Bu- 
reau granted mod. of license to change 
name to D. H. Overmyer Telecasting Co. 
Inc. Action Dec. 16. 

WIBF -TV Philadelphia, Pa.- Broadcast 
Bureau granted med. of CP to change ERP 
to 891 kw vis., 89.1 kw aur. ant. height 
1.110 ft.. and make changes in ant. system; 
conditions. Action Dec. 16. 

WSPA -TV Spartanburg, S. C.- Broadcast 
Bureau granted license covering installation 
of auxiliary ant. at main trans. and ant. 
site. Action Dec. 15. 

WACS -TV(ED) Dawson, Ga.- Broadcast 
Bureau granted mod. of CP to extend com- 
pletion date to April 1, 1967. Action Dec. 15. 

State Board of Directors for Educational 
Television Rapid City, S. Dak.- nroadcast 
Bureau granted CP to install auxiliary ant. 
system at main trans. and ant. location. 
Action Dec. 15. 

KCYS Richland, Wash. -Broadcast Bureau 
granted change in remote control authority. 
Action Dec. 15. 

WSAU -TV Wausau, Wis.- Broadcast Bu- 
reau granted mod. of license covering change 
in name to Forward Communications Corp. 
Action Dec. 14. 

OTHER ACTIONS 
By Order, commission denied applica- 

tions filed (a) by W. R. G. Baker Radio and 
Television Corp., Onondaga Broadcasting, 
Inc., and Salt City Broadcasting Corp. on 
Oct. 25; and (b) by Syracuse Television 
Inc., on Oct. 26. for review of Review 
board's memorandum opinion and order en- 
larging issues in Syracuse, N. Y., ch. 9 
television proceeding (Does. 14368 et al.) 
Commissioner Bartley concurred in part in 
denial but dissented to denial of Syracuse's 
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request for amendment; Commissioners 
Loevinger, Cox and Johnson not participat- 
ing. Action Dec. 21. 

By order, commission denied applica- 
tion filed by Fidelity Television Inc., seek- 
ing review of Review board's memorandum 
opinion and order (FCC 66R -430 released 
Oct. 31), which denied petition for enlarge- 
ment of issues in ch. 9 television proceed - 
ing in Los Angeles. Calif. (Does. 16679. 
16680). Commissioner Cox concurred but 
would add program issue; Commissioner 
Johnson not participating. Action Dec. 21. 

RULEMAKING PETITIONS 
Lincolnwood, Ill., Lawrence H. Metcoff- 

Requests amendment of rules so as to 
either reallocate or provide rule waiver for 
one of the channel in 70 to 83 UHF band 
for use as a facsimile transmission medium; 
also requests a grant to Telebiblios Inc., 
license to use this band for a facsimile 
broadcast station devoted to educational 
service. with initial operations limited to 
metropolitan Chicago area. Ann. Dec. 16. 

Hazard, Ky., Hazard Television Inc. -Re- 
quests amendment of the television table 
of channel assignments so as to add ch, 45 
to Hazard. Ann. Dec. 16. 

Anaheim, Calif., Morrie) Publishing Co.- 
Requests amendment of rules so as to in- 
clude a UHF TV channel for Anaheim. Ann. 
Dec. 16. 

RULEMAKING ACTIONS 
By report and order in Doc. 16661, com- 

mission amended its table of television as- 
signments so as to delete ch. 6 assignment 
at Silver City, N. M. because of its failure 
to meet commission's minimum mileage 
separation requirements as assigned to that 
community, Channel will remain available 
for future assignment to meet needs of any 
community to which it can be assigned in 
compliance with commission's rules and 
serve the public interest. Reservation of ch. 
10 for noncommercial educational service 
in Silver City was continued. Provisions of 
Sec. 74.735(a) of commission's rules were 
waived to permit WGAL Television Inc. to 
operate a 100 w translator service on ch. G 
in Silver City as specified in BPTTV -2831. 
Action Dec. 15. 

DESIGNATED FOR HEARING 
By memorandum opinion and order, 

commission designated for hearing applica- 
tion of WLCY -TV Inc. to move trans.. 
increase ant. height and make other changes 
in facilities of station WLCY -TV, ch. 10. 
Largo, Fla. On its own motion, commission 
made WSUN Inc. (WSUN -TV. ch. 381 St. 
Petersburg, Fla.; L. B. Wilson Inc. (WLBW- 
TV, ch 10) Miami, Fla.; Association of Maxi- 
mum Service Telecasters: and Hubbard 
Broadcasting Inc., and Sarasota- Bradenton 
Florida Television Inc.. applicants for CP's 
for new TV's to operate on ch. 44, St. 
Petersburg and ch. 40. Sarasota. respective- 
ly, parties to the proceeding. Commissioner 
Bartley dissented with statement in which 
Commissioner Lee joined; Commissioner 
Cox concurred in result with statement in 
which Commissioner Wadsworth joined. 
Action Dec. 15. 

New AM stations 
APPLICATIONS 

Reidsville. Ga. -John M. Masters. Seeks 
1080 kc, 1 kw, P. O. address: 295 Ty Tv 
Street. Jesup, Ga. Estimated construction 
cost $27,500: first -year operating cost $26.- 
900: revenue $36.000. Principal: John M. 
Masters (100''/, I. Mr. Masters is performer 
and free lance salesman for WLOP Jesup, 
Ga. Ann. Dec. 21. 

Fayetteville, W. Va.- Claude R. hill. Jr. 
Seeks 1450 kc, 250 w -1 kw -LS. P. O. ad- 
dress: Box 356 Love Building. Fayetteville. 
W. Va. Estimated construction cost $22.500: 
first -year operating cost $42.0(10: revenues 
$45,000. Principal: Claude R. Hall Jr. Mr. 
Hill is attorney and tanker. Ann. Dec. 21. 

FINAL ACTIONS 
By order, commission denied applica- 

tion of Garden City Broadcasting Inc. 
(KYSS) for review of Review board's de- 

cision of June 21, which granted applica- 
tion of Leslie L. Sterling and William H. 
Patterson, d/b as Flathead Valley Broad- 
casters (KOFI), for construction permit for 
new Class II -A standard broadcast station 
on 1180 kc at Kalispell, Ment., and denied 
the mutually exclusive application of KYSS 
for construction permit for such facility at 
Missoula, Mont. (Does. 15815 -6). By same 
order, commission denied KYSS's petition 
for leave to file additional pleading, and dis- 
missed its accompanying petitirn for certi- 
fication of question and ancillary relief. 
Action Dec. 21. 

Spray, N. C. Ray A. Childers- Broadcast 
Bureau waived Sec. 1.569 of rules and ac- 
cepted for filing application for new day- 

time AM to operate on 1130 kc, 1 kw. Ac= 
tion Dec. 15. 

Bellaire, Tex., T. J. Shriner- Broadcast 
Bureau granted request for waiver of Sec. 
1.569 of the rules and placed in line for 
processing in normal course application for 
a new daytime AM station to operate on 
1170 kc, 250 w (BP- 12137). 

Lubbock, Tex. -La Fiesta Bcstg. Co. Re- 
view board granted 1420 kc, 500 w D. P. O. 
address: c/o J. R. Earnest, Box 88, Lamesa, 
Tex. Estimated construction cost $25,175, 
first -year operating cost $30,000, revenue 
$55,000. Principals are John A. Flache and 
J. R. Earnest, equal partners. Mr. Flache is 
theater owner. Mr. Earnest is in invest- 
ments. At same time Review board denied 
application of Mid- Cities Broadcasting Corp. 
for same authorization. Action. Dec. 5. 

INITIAL DECISIONS 
Hearing Examiner David I. Kraushaar 

issued supplemental initial decision reaffirm- 
ing in all respects basic initial decision 
which was released on June 6 which granted 
application of WQIZ Inc. (WQIZ) for CP 
for standard broadcast station to operate 
from Saint George, S. C. on 810 kc (class 
II), with 5 kw -D (conditions) ; and denied 
application of Franklin D. R. McClure, 
Jessie Claude Casey, James H. Satcher and 
Van E. Edwards, Jr. d/b as Edgefleld- Saluda 
Radio Co. (WJES) for CP for standard 
broadcast station to operate from Johnston, 
S. C. on 810 kc (class II) with 1 kw -D 
only (Does. 16340 -41). Action Dec. 15. 

OTHER ACTIONS 
By memorandum opinion and order, 

commission (a) accepted application of 
Rocket City Broadcasting Inc., for new AM 
at Huntsville, Ala. (1000 kc, 10 kw- DA -D); 
(b) returned as unacceptable for filing 
amendment of June 13 to application of 
Tennessee Valley Broadcasting Inc. for new 
station at Huntsville, Ala. (1000 kc, 10 kw- 
DA-D); (c) designated aforementioned ap- 
plications and application of Fine Music 
Inc. (WFMI) Montgomery, Ala. requesting 
change from 1500 kc, 500 w -D, to 1000 kc, 
5 kw -D, for comparative consideration in 
consolidated proceeding, and (d) granted 
in part Rocket City Broadcasting Inc. "ap- 
plication for review" of previous return of 
application as unacceptable for filing. Action 
Dec. 15. 

By memorandum opinion and order. 
commission granted application of Mid - 
America Publishing Corp. for new daytime 
AM to operate on 1080 kc, 250 w -DA -D in 
Red Oak, Iowa; conditions, and granted 
petition by May Broadcasting Co. (KMA) 
Shenandoah, Iowa in imposing condition on 
grant. Commissioner Bartley dissented to 
condition; Commissioner Lee absent. Action 
Dec. 15. 

Review board in Elmhurst, Illinois, 
standard broadcast proceeding, granted 
petition filed on Dec. 15 by Du Page County 
Broadcasting Inc., and extended to Jan. 6. 
1967, time within which to file oppositions 
to petition to enlarge issues filed on Nov. 
25 by Central Du Page County Broadcasting 
Company (Does. 16965 -6) . Action Dec. 16. 

Review board in New Orleans, standard 
broadcast proceeding, Doc. 16036, granted 
joint motion filed June 15 by Storz Broad - 
casting Co. and Voice of Dixie Inc. and 
held in abeyance action on requests for 
oral argument in proceeding. Board Mem- 
ber Berkemeyer absent. Action Dec. 14. 

Review board in Reno, Nevada. stand- 
ard broadcast proceeding. Does. 16110 -5, 
granted motion to enlarge issues filed on 
Sept. 28 by WGN Continental Broadcasting 
Company to extent of enlarging issues to 
determine in view of financing proposed by 
Radio Nevada herein and by Tel- America 
Corporation in BALPCT -82, whether two 
applicants may reasonably expect combined 
first -year operating revenues of at least 
$96,210 and. if not, whether Radio Nevada 
has other funds available to it to make up 
the deficiency. Board Member Berkemeyer 
absent. Board Member Slone dissenting 
with statement. Action Dec. 15. 

Review board in Matawan, N. J.. stand- 
ard broadcast proceeding, Docs. 14755 -7, by 
memorandum opinion and order granted 
appeal from examiner's ruling filed on Seot. 
20 by Somerset County Broadcasting Co. 
and granted appeal from examiner's ruling 
and request for consolidation with earlier 
appeal filed on Sept. 28. Both appeals were 
from examiner's ruling overruling Somer- 
set's objection to admission into evidence of 
certain replies to interrogatories. Board 
Member Berkemeyer absent. Action Dec. 14. 

Review board in Everett, Pennsylvania, 
standard broadcast proceeding, Docs. 15942- 
3, granted request filed on Dec. 15 by the 
Broadcast Bureau and extended to Dec. 20 
time within which to file responses to 
petition to reor'en record and to enlarge 
issues, filed on Dec. 2 by Dennis A. Sleight - 
er and Willard D. Sleighter. Action Dec. 16. 

65 



ACTIONS ON MOTIONS 
Office of Opinions and Review granted 

petition by Madison County Broadcasting 
Inc. (WRTH) Wood River, Ill.. for exten- 
sion of time to Jan. 19. 1967 to file petition 
for reconsideration in proceeding on its 
AM application (Doc. 16980). Action Dec. 15. 

e By order, commission granted motion 
by Louis Prado Martorell for extension of 
time to Dec. 20 to file responsive pleadings 
to petition by Augustine L. Cavallaro, Jr., 
for reconsideration of designation order in 
proceeding on their applications for new 
AM stations in Loiza and Bayamon, P. R., respectively (Dots. 16890 -1). Action Dec. 20. 

Hearing Examiner Basil P. Cooper on 
Dec. I9 in proceeding on AM applications of Sawnee Broadcasting Company, Cumming, 
Georgia, and Hall County Broadcasting 
Company. Gainesville, Georgia, received interrogatories of Sawnee Broadcasting Company, closed record and ordered pro- posed findings to be filed by Jan. 17, 1967 (Does. 16301. 16312). And in proceeding on AM application of Goodman Broadcasting 
Co., Madison, Ala.. denied applicant's peti- tion for leave to amend (reduction in power) (Doc. 16860). 

Hearing Examiner H. Gifford Irlon on Dec. 16 in proceeding AM applications of KWEN Broadcasting Co.. Port Arthur, Tex., and Woodland Broadcasting Co., Vidor, Tex., granted petition for extension of time of applicant Woodland Broadcasting Co. and extended date of proposed findings from Dec. 16, 1966, to Jan. 4, 1967 (Dots. 14597, 15203). 
Hearing Examiner Jay A. Kyle on Dec. 

15 in proceeding on AM applications of Carter Broadcasting Corp., Burlington, Ver- mont, and Metro Group Broadcasting Inc., Plattsburgh, N. Y., rescheduled hearing from Jan. 5 to Jan. 30. 1967, and scheduled other procedural dates (Dots. 18972 -73). And in proceeding on AM applications of Jupiter Associates Inc., Matawan, N. J., Somerset County Broadcasting Co.. Som- erville. N. J., and Radio Elizabeth Inc., Elizabeth, N. J., on Dec. 15 granted joint motion of three applicants and extended time for filing proposed findings from Dec. 23, 1966. to Jan. 13, 1967, and replies from Jan. 9 to Jan. 30, 1967 (Does. 14755 -57). And in proceeding on AM applications of Jupiter Associates Inc., Matawan, N. J., et al.. on Dec. 20 reopened record, cancelled pro- cedural dates scheduled in order released Dec. 16 and scheduled further hearing con- ference for Feb. 9, 1967 (Does. 14755 -57). Hearing Examiner Herbert Sharfman on Dec. 14 in proceeding on AM application of Emmet Radio Corp., Estherville. Iowa, granted applicant's petition for leave to amend specifying new trans. site (Doc. 16699). 

Existing AM stations 
APPLICATIONS 

KTOH Lihue, Hawaii- Requests CP to change frequency from 1490 kc to 1350 kc; increase day and night power from 250 w, 1 kw -LS to 5 kw; change studio and remote control point to 3141 Kuhio Hwy., Lihue, Hawaii. Ann. Dec. 15. 

FINAL ACTIONS 

e nsadfot og r renewal r following stations: WBLA Elizabethtown. C.; 
WC 

Oxford, WABV Abbeville. . : WB Benson, N C. and WOL Washington. Action Dec. 15. Review board in Washington, D. C. broadcast assignment proceeding, Doc. 16533. Board Members Nelson, Pincock and Slone adopted decision approving motion to withdraw exceptions filed on Dec. 1 by WOL Inc., and making effective Initial Decision of Examiner Jay A. Kyle, FCC 66D -59 re- leased Oct. 26, 1966, which affirmed assign- ment of licenses here involved to WOL. Action Dec. 16. 
WSEB Sebring, Fla.- Broadcast Bureau granted mod. of CP for extension of com- pletion date to Apr. 11, 1967. Action Dec. 20. 

Bu- reau granted antedltCP oto change ant.-trans. and studio location. Action Dec. 20. KBUY 
granted license Dcovering CP which author- ized change in ant.- trans. and studio loca- tion. Action Dec. 20. 

KBUY Amarillo, Tex. -Broadcast Bureau granted license covering CP for installation of auxiliary alternate main trans. Action Dec. 20. 
WKVM San Juan. P. R.- Broadcast Bureau granted mod. of CP for extension of comple- tion date to June 15, 1967. Action Dec. 14. WSAU -AM -FM Wausau, Wis,- Broadcast Bureau granted mod. of licenses covering changes in name to Forward Communica- tions Corp. Action Dec. 14. 

reuaRgran granted to increase power to 10 kw, 
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installation of new trans., condition. Action 
Dec. 19. 

KXRX San Jose, Calif.- Broadcast Bureau 
granted license covering increase In power, 
installation of new trans., change in ant. 
sytem, specify type trans. Action Dec. 15. 

KAPA Raymond, Wash.- Broadcast Bu- 
reau granted CP to change ant.- trans. and 
studio location. Action Dec. 15. 

WNUZ Talladega, Ala. -Broadcast Bu- 
reau granted mod. of CP for extension of 
completion date to Mar. 1, 1967. Action Dec. 
15. 

KAWW Heber Springs, Ark. -Broadcast 
Bureau granted mod. of CP for extension 
of completion date to June 30, 1967. Action 
Dec. 15. 

WOKY Milwaukee, Wis.- Broadcast Bu- 
reau granted license covering change in 
nighttime DA- pattern. Action Dec. 15. 

KLAK Lakewood, Colo. -Broadcast Bu- 
reau granted license covering installation of 
auxiliary trans. at main trans. location. Ac- 
tion Dec. 15. 

KLAK Lakewood, Colo. -Broadcast Bu- 
reau granted license covering increase in 
nighttime power, change in ant. trans. loca- 
tion, studio location, make change in ant. 
system and ground system, and specify type 
trans. Action Dec. 15. 

KXRX San Jose, Calif.- Broadcast Bureau 
granted license covering use of old main 
daytime trans. as auxiliary day and night 
trans. at main trans. location for auxiliary 
purpose only. Action Dec. 15. 

OTHER ACTIONS 
KAPA Raymond, Wash.- Broadcast Bu- 

reau determined grant of Dec. 15, for 
change of site should be set aside pending 
clearance of site with FAA. Action Dec. 
19. 

IN By letter. commission returned applica- 
tion of Charles W. Dowdy to change facili- 
ties of WROA Gulfport, Miss. on 1390 kc- 
D from 1 kw to 5 kw- DA -2 -U. Application 
did not meet requirements of Sec. 73.37 
of rules. Action Dec. 15. 

ACTIONS ON MOTIONS 
Office of oninio ̂ s and review on Dec. 

13 granted request by Arthur Powell Wil- 
liams for extension of time to Dec. 21 to 
file reply to opposition by the Broadcast 
Bureau to petition for reconsideration in 
proceeding on his application for renewal 
of license of KLAV Las Vegas, Nev. (Doc. 
16864). 

Hearing Examiner H. Gifford Irion on 
Dec. 14 in proceeding on AM application of 
Madison County Broadcasting Inc. (WRTH) 
Wood River, Ill., cancelled hearing date of 
Jan. 11, 1967 and adjourned prehearing con- 
ference to Jan. 30, 1967 (Doc. 16980). 

FINES 
WWGO Erie, Pa., was notified of ap- 

parent liability for forfeiture in amount of 
$2,000 by commission letter adopted Dec. 
15. Notice of apparent liability states that 
on many days required entries were not 
made in operating log. in violation of Sec. 
73.113(a) (3) of rules and that on various 
days in Jan. 1966 station was operated with 
daytime power of 1,000 w prior to local =un- 
rise as specified in its license. WWGO is 
authorized to operate with 1 000 w -D and 
250 w at night. Action Den. 15. 

Commission directed that notice of ap- 
parent liability for forfeiture in amount of 
$2.000 be sent to WHIH Portsmouth, Va. for 
violation of numerous rules as discovered 
during an inspection on July 18. Among 
practices cited were operation with exces- 
sive power, various logging violations and 
faulty operation of cell controlling tower 
lights, with result that lights did not burn 
in manner specified by rules. Action Dec. 15. 

CALL LETTER ACTIONS 
By Commissioners Hyde (Chairman), 

Bartley, Loevinger, Wadsworth and John- 
son, took the following action on Dec. 20: 
waived 30 -day waiting requirement of Sec. 
1.550(d) of rules and granted request by 
Robert Lloyd Hoover (KOFE), Pullman, 
Wash., for assignment of call sign KPUL: 
subject to completion of general procedural 
requirements and possible withdrawal in 
event that valid phonetic objection thereto 
is received. 

DESIGNATED FOR HEARING 
By memorandum opinion and order, 

commission designated for hearing the ap- 
plication of Western North Carolina Broad- 
casters Inc. for renewal of license of WWIT. 
Commissioner Bartley concurred in result 
but voted to put burden of proof on appli- 
cant; Commissioner Cox concurred in re- 
sult with statement. Action Dec. 15. 

New FM stations 
APPLICATIONS 

07ark, Alabama -Ozark Broadcasting 

Corp. Seeks 104.9 mc, ch. 285A, 2.86 kw. 
Ant. height above average terrain 178 ft. 
P. 0. address: Alabama Highway 27, 21Z 
miles west of Ozark. Estimated construc- 
tion cost $16,741; first -year operating cost 
$12,000; revenue $18,000. Principals: Douglas 
Brown, president (6.22 %); W. C. Brown, 
secretary (49.3 %); W. A. Brown, vice presi- 
dent (21.5 %), and estate of Fred Saliba 
Burkett (4.36 %). Mr. W. C. Brown is part- 
ner in pharmacy, banker and realtor. Mr. 
W. A. Brown is partner in pharmacy, 
banker and realtor. Mr. D. Brown is at- 
torney, realtor and banker. Estate of Fred 
Burkett owns and operates four businesses 
in Ozark. Ozark Broadcasting Corp. owns 
and operates WOZK Ozark. Ann. Dec. 21. 

San Clemente, Calif. -San Clemente 
Broadcasting. Seeks 107.9 mc, ch. 300, 30 
kw. Ant. height above average terrain 115 
ft. P. O. address: 7550 Chaminade Avenue, 
Canoga Park, Calif. Estimated construc- 
tion cost $33,840; first -year operating cost 
$27,840; revenue $36,000. Principals: Charles 
D. Pedretti (25 %); Tom D. Atkins Jr. (25 %); 
Robert A. Conover (25 %) and Wallace L. 
Conover (25 %). All principals serve in en- 
gineering capacity with Jet Propulsion Lab- 
oratory, Pasadena, Calif. Ann. Dec. 15. 

Miami, Fla. -Edward Winton, Silve M. 
Feldman, David Ginsburg, Norma Fine and 
Al Lapin Jr., d/b as WSKP Broadcasters. 
Seek 107.5 mc, ch. 298, 100 kw. Ant. height 
above average terrain 749 ft. P. O. address: 
420 S. W. 2nd Avenue, Miami. Estimated 
construction cost $45,557. Partnership d/b 
as WSKP Broadcasters is licensee of WOCN 
Miami. Ann. Dec. 21. 

Carrollton, Ky. -Titan Broadcasting Corp. 
Seeks 100.1 mc, ch. 261A, 3 kw. Ant. height 
above average terrain 295 ft. P. O. address: 
437 Mechanic St, Jeffersonville, Ind. Esti- 
mated construction cost $36,179; first -year 
operating cost $12,000; revenue $15,000. 
Principals: William F. Ransdell, president 
(2.6 %); Charles Cutler, vice president 
(52.6 %); Cecil H. Dorten, treasurer (2.6 %); 
Glenn Cannon, secretary (5.2 %); Dwight 
Moreillon (13.1 %); D. D. Ringwald (5.2 %); 
A. Z. Howard (2.6 %); Jerry Gullion (5.2 %); 
John Tilley (1.0 %); John Wright (2.6 %); 
John Ransdell (5.2 %) and George Cutler 
(2.0 %). Mr. William Ransdell is owner of 
funeral homes in Kentucky. Mr. Charles 
Cutler is chief engineer of WTMT Louisville, 
Ky. Mr. Dorten is oil distributor. Mr. 
Cannon is accountant. Mr. Moreillon is elec- 
trician. Mr. Ringwald is auto mechanic. Mr. 
Howard is field manager of food firm. Mr. 
Gullion is owner of furniture store. Mr. 
Tilley is county judge. Mr. Wright is at- 
torney. Mr. John R. Ransdell is employed 
by armaments manufacturer. Mr. George 
Cutler was dispatcher with electric com- 
pany, now retired. Ann. Dec. 19. 

Kearney, Neb.- Kearney State College. 
Seeks 91.5 mc, ch. 218, 10 w. Ant. height 
above average terrain 99.9 ". P. O. address: 
Kearney State College, Kearney, Neb. 
68847. Estimated construction cost $2,050: 
first -year operating cost $500. Principals are 
all officials and members of board of Kear- 
ney State College. Ann. Dec. 19. 

Portland, Ore. -Ralph Weagant tr /as 
Western Broadcasting Co. Seeks 101.9 mc, 
ch. 270, 28.5 kw. Ant. height above aver - 
age terrain 210 ft. P. O. address: 5500 4th 
Plain Boulevard, Vancouver, Wash. Esti- 
mated construction cost $15,950: first -year 
operating cost $6,000; revenue $7,500. Prin- 
cipal: Ralph C. Weagant (100 %). Mr. Wea- 
gant is 100% owner of KKEY Vancouver, 
Wash. Ann. Dec. 21. 

Gate City, Va. -Tri- Cities Broadcasting 
Corp. Seeks 104.9 mc, ch. 285A, 1.175 kw. 
Ant. height above average terrain 449 ft. 
P. O. address: 133 Jackson Street. Gate City. 
Estimated construction cost $13,122; first - 
year operating cost $7,972; revenue $10,260. 
Principals: Herman Long, president and gen- 
eral manager, and James B. Roberts, sta- 
tion manager and progrem director. Ann. 
Dec. 19. 

Oconto, Wis.- Robert Henry Koeller. Seeks 
107.1 mc, ch. 296A, 3.0 kw. Ant. height above 
average terrain 210 ft. P. O. address: Box 
197. Oconto, Wis. Estimated construction cost 
$17,442; first -year operating cost $10,000; 
revenue $15,000, Principal: Robert Henry 
Koeller. Mr. Koeller is owner and manager 
of WOCO Oconto. Ann. Dec. 15. 

FINAL ACTIONS 
Winchester, Ind. -Ind -Io Radio Inc. Broad- 

cast Bureau granted 98.3 mc, ch. 252, 3 kw. 
Ant. height above average terrain 300 ft. 
P. O. address: James Barnett, R. R. 1, Lynn, 
Ind. 47394. Estimated construction cost 
$47,608; first -year operating cost $48.000: 
revenue $60,000. Principals: Ind -Io is a 
corporation with 12 stockholders. Action 
Dec. 15. 

Magee. Miss. -Marvin L. Mathis, Robin 
H. Mathis. Ralph C. Mathis, Rad W. Mathis, 
John B. Skelton Jr. db /as Southeast Missis- 
sippi Broadcasting Co. Broadcast Bureau 
granted 107.5 me, ch. 298, 100 kw. Ant. height 
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P !', OF 1H;SSI®NAIL CARDS 
JANSKY & BAILEY 

Consulting Engineers 

2411 - 2419 M St., N.W. 

Washington 37, D. C. 296 -6400 

COMMERCIAL RADIO 
EQUIPMENT CO. 

Everett L. Dillard, Gen. Mgr. 
Edward F. Lorentz, Chief Engr. 

PRUDENTIAL BLDG. 
DI 7 -1319 

WASHINGTON, D. C. 20005 
Member AFCCE 

KEAR & KENNEDY 

1302 1816 St., N.W. Hudson 3 -9000 

WASHINGTON 6. D. C. 

Member Af (CF. 

GEO. P. ADAIR ENG. CO. 
CONSULTING ENGINEERS 

Radio -Television 
Communications -Electronics 

901 20th St.. N.W. 
Washington, D. C. 
Federal 3 -1116 

Member .4FCCH 

JULES COHEN 
& ASSOCIATES 

9th Floor. Securities Bldg. 

729 15th St., N.W., 393 -4616 
Washington 5, D. C. 

Member AFCCE 

PETE JOHNSON 

& Associates 

CONSULTING m -tin-tv ENGINEERS 

P.O. Box 4318 304 -342 -6281 

Charleston. West Virginia 

E. HAROLD MUNN, JR. 
BROADCAST ENGINEERING 

CONSULTANT 
Box 220 

Coldwater, Michigan -- -49036 
Phone: 517 -- 278 -6733 

JAMES C. McNARY 
Consulting Engineer 
National Press Bldg. 

Wash. 4, D. C. 

Telephone District 7 -1205 
Member .91Cf,F. 

A. D. Ring & Associates 
42 Years' Experience in Radio 

Engineering 

1710 H St., N. W. 298 -6850 
WASHINGTON 6, D. C. 

Member AFCCE 

A. EARL CULLUM, JR. 
CONSULTING ENGINEERS 

INWOOD POST OFFICE 
DALLAS 9, TEXAS 

MElrose 1 -8360 
Member AFCCE 

WALTER F. KEAN 
CONSULTING RADIO ENGINEERS 

Associate 
George M. Sklom 

19 E. Quincy St. Hickory 7 -2401 
Riverside, III. IA Chicago suburb) 

,Nember AFCCE 

CARL E. SMITH 
CONSULTING RADIO ENGINEERS 

8200 Snowville Road 

Cleveland 41, Ohio 

Phone: 216 -526 -4386 
Member AFCCE 

MERL SAXON 
CONSULTING RADIO ENGINEER 

622 Hoskins Street 

Lufkin, Texas 

NEptune 4 -4242 NEptune 4 -9558 

JOHN H. MULLANEY 
and ASSOCIATES 

A Division of Multronics, Inc. 
Multronics Building 

5712 Frederick Ave., Rockville, Md. 
la suburb of Washington) 

Phone: 301 427 -4666 
Member AFCCE 

-Established 1926 - 
PAUL GODLEY CO. 

CONSULTING ENGINEERS 

Box 798, Upper Montclalr,N.I.07043 
Phone: 1201) 746 -3000 

Member AFCCE 

GAUTNEY & JONES 
CONSULTING RADIO ENGINEERS 

930 Warner Bldg. National 8 -7757 

Washington 4, D. C. 

Member AFCCE 

GUY C. HUTCHESON 
817 CRostview 4 -8721 

P. 0. Box 808 

1100 W. Abram 

Arlington, Texas 76010 

Service Directory 

COMMERCIAL RADIO 
MONITORING CO. 
PRECISION FREQUENCY 

MEASUREMENTS 
AM -FM -TV 

103 S. Market St. 
Lee's Summit, Mo. 

Phon. Kansas City. Laclede 4 -3777 

CAMBRIDGE CRYSTALS 
PRECISION FREQUENCY 
MEASURING SERVICE 

SPECIALISTS FOR AM -FM -TV 
445 Concord Ave. 

Cambridge 38, Mass. 
Phone TRowbridge 6 -2810 
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HAMMETT & EDISON 
CONSULTING RADIO ENGINEERS 

Box 68, International Airport 
San Francisco 28, California 

Diamond 2 -5208 

Member AFCCE 

VIR N. JAMES 
CONSULTING RADIO ENGINEERS 

Applications and Field Engineering 
345 Colorado Blvd. -80206 

Phone: (Area Code 303) 333 -5562 
DENVER, COLORADO 

Member AFCCE 

WILLIAM B. CARR 

CONSULTING ENGINEERS 
Walker Bldg., 402E Daley 

Fort Worth, Texas 

AT 4 -9311 

Member AFCCE. 

ROSNER TELEVISION 
SYSTEMS 

ENGINEERS-CONTRACTORS 
120 East 56 +11 St. 

New York, N. Y. 10022 
(212) 752 -4922 

CHARLES NEENAN ASSOCIATES 

Television Lighting and 
Audio -Visual Consultants 

Bridgewater, Connecticut 06752 
(203) 354 -9055 

SPOT YOUR FIRM'S NAME HERE 

To Be Seen by 100,000 Readers 
-among them, the decision -mak- 
ing station owners and manag- 
ers, chief engineers and tedsni- 
cians- applicants for am, fm, h 
and facsimile facilities 
ARB Continuing Readership Study 

GEORGE C. DAVIS 
CONSULTING ENGINEERS 

RADIO 0 TELEVISION 
527 Munsey Bldg. 
STerling 3 -0111 

Washington 4, D. C. 

Member AFCCE 

Lohnes & Culver 

Munsey Building District 7-8215 

Washington 5, D. C. 

Member AFCCE 

SILLIMAN, MOFFET 
& KOWALSKI 
1405 G St., N.W. 
Republic 7 -6646 

Washington 5, D. C. 

Member AFCCE 

JOHN B. HEFFELFINGER 

9208 Wyoming PI. Hiland 4 -7010 

KANSAS CITY 14, MISSOURI 

A. E. Towne Assocs., Inc. 
TELEVISION and RADIO 

ENGINEERING CONSULTANTS 

727 Industrial Road 

San Carlos, California 94070 

Phone 592 -1394 Res. 593 -6706 

RAYMOND E. ROHRER 
& Associates 

Consulting Radio Engineer 
436 Wyatt Bldg. 

Washington 5, D. C. 
Phone: 347 -9061 
Member AFCCE 

OSCAR LEON CUELLAR 
CONSULTING ENGINEER 

2844 East Edison 
Phone (Area Code 602) 326 -7805 

TUCSON, ARIZONA 
mber AFCCE 

PAUL DEAN FORD 

Broadcast Engineering Consultant 

R. R. 2, Box 50 

West Terre Haute, Indiana 47885 

Drexel 8903 

contact 
BROADCASTING MAGAZINE 

1735 DeSales St. N.W. 
Washington, D. C. IDCe6 

for availabili+ies 
Phone: 1202) 638-1022 
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above average terrain 480 ft. P. O. address: 
Ec o Marvin L. Mathis, Box 426, Magee 39111. 

stimated construction cost $45,778; first - 
year operating cost $11,000; revenue $16,000. 
Southeast Mississippi Broadcasting is licen- 
see of WSJC Magee. Action Dec. 15. 

*Cleveland- Western Reserve University. 
Broadcast Bureau granted 91.1 mc, ch. 216, 
10 w. Ant. height above average terrain 195 
ft. P. O. address: c/o John D. Cremer, 2040 
Odelbert Rd., Cleveland 44106. Estimated 
construction cost $3,449; first -year operating 
cost $2,416. To be supported by student ac- 
tivities fees. To be administered by board 
of directors. Action Dec. 7. 

Denison -Sherman, Tex. - KDSX Inc. 
Broadcast Bureau granted 101.7 mc. ch. 269 
3 kw. Ant. height above average terrain 
260 ft. P. O. address: Box 331, Denison, Tex. 
75021. Estimated construction cost $20,000; 
first -year operating cost $7,000; revenue 
$7,200. Principals: B. V. Hammond Jr. 
(52%), L. L. Hendrick (48%). Principals 
have equivalent ownership in KDSX Deni- 
son- Sherman. Action Dec. 15. 

OTHER ACTIONS 
Albert I. Chance and Virginia C. Chance, 

Joseph Gamble Stations Inc. Stockton, Calif. 
-Broadcast Bureau designated for consoli- 
dated hearing applications for new FM sta- 
tions to operate on ch. 257 (99.3 mc). ERP 
3 kw- Chance with ant. height of 203.5 ft., 
and Joseph Gamble Stations with ant. 
height of 186.8 ft. Action Dec. 15. 

ACTIONS ON MOTIONS 
Hearing Examiner Elizabeth C. Smith 

on Dec. 19 in proceeding on FM applications 
of BBPS Broadcasting Corp. and Scott 
Broadcasting Co. of Pennsylvania, Inc., both 
Ellwood City Pa., reopened record, set 
aside dates scheduled for filing of proposed 
findings and scheduled further prehearing 
conference for Jan. 6, 1967 (Does. 18861, 
16863). 

RULEMAKING APPLICATIONS 
By second report and order in Doc. 

16601, commission amended its FM table of 
assignments by substituting ch. 255 for chs. 
252A and 257A at Boone and by adding ch. 
296A at Ames, all Iowa. It also modified 
license of KFGQ -FM (ch. 257A), Boone 
Biblical College, to specify operation on 
ch. 255 with specified conditions. Decision 
would permit station KFGQ -FM to operate 
on class C channel and would provide for 
second FM in Ames. This report terminates 
proceeding. Commissioner Cox dissented. 
Action Dec. 15. 

Existing FM stations 
FINAL ACTIONS 

WNBH -FM New Bedford, Mass.- Broad- 
cast Bureau granted CP to change auxiliary 
ant.-trans. location to Crow Island, Fair- 
haven, increase ERP to 670 w, decrease 
ant. height to 320 ft. Action Dec. 20. 

WLRW(FM) Champaign 111.- Broadcast 
Bureau granted mod. of CP to change type 
trans., dual polarized ant., increase ERP to 
20 kw. remote control permitted. Action 
Dec. 20, 

WGAL -FM Lancaster, Pa.- Broadcast Bu- 
reau granted mod. of CP to change type 
ant. Action Dec. 20. 

WTOS(FM) Wauwatosa, Wis.- Broadcast 
Bureau granted CP to change ant.-trans. 
and studio location, increase ERP to 20 kw, 
Increase ant. height to 115 ft. Action Dec. 13. 

WDDS -FM Syracuse, N. Y.-Broadcast Bu- 
reau granted CP to install new ant. Action 
Dec. 13. 

WJBC -FM Bloomington, . Dl.- Broadcast 
Bureau granted CP to install new type ant., 
condition. Action Dec. 13. 

WISM -FM Madison, Wis.- Broadcast Bu- 
reau granted request for SCA on subcarrier 
frequency to 67 kc. Action Dec. 13. 

Commission denied, by memorandum 
opinion and order, petition for rulemaking 
which requested assignment of FM ch. 232A 
at Rushville, Ind. Proposal would not con- 
form to coverage requirements of rules at 
site meeting minimum spacing rules. Action 
Dec. 15. 

WAMF(ED -FM) Amherst, Mass.- Broad - 
cast Bureau granted CP covering changes 
in transmission line. Action Dec. 13. 

KAMU(FM) Anchorage, Alaska- Broad- 
cast Bureau granted CP to change ant.- 
trans. location, decrease ERP to 2.60 kw, 
increase ant. height to 230 ft. Action Dec. 
13. 

KPIK -FM Colorado Springs, Colo.- Broad- 
cast Bureau granted CP to change ant: 
trans. location, install new ant., increase 
ERP to 1.40 kw and increase ant. height to 
minus 340 ft., remote control permitted. 
Action Dec. 13. 

WDOK(FM) Cleveland, Ohio - Broadcast 
Bureau granted CP to change studio loca- 
tion to Seven Hills, Ohio, change type trans., 
install dual polarized ant., make changes in 
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ant. system, increase ERP to 50 kw, in- 
crease ant. height to 370 ft. Action Dec. 13. 

KBEW -FM Blue Earth, Minn.- Broadcast 
Bureau granted license for FM. Action Dec. 
12KGVM 

-FM Idaho Falls, Idaho - Broadcast 
Bureau granted license for FM station. Ac- 
tion Dec. 15. 

WLOW -FM Aiken, S. C.- Broadcast Bu- 
reau granted license for FM station and 
specify type trans. and type ant. Action 
Dec. 15. 

WTGN(FM) Lima, Ohio -Broadcast Bu- 
reau granted license for FM station and 
specify type trans. Action Dec. 15. 

KCNM(FM) Carlsbad, N. M.- Broadcast 
Bureau granted license for FM station and 
specify type trans. Action Dec. 15. 

WPIX -FM New York, N. Y.- Broadcast 
Bureau granted license covering change in 
ant.- trans. location, installation of new 
trans. and ant., change ERP and ant. height. 
Action Dec. 15. 

WPIX -FM New York, N. Y.- Broadcast 
Bureau granted license covering change in 
ant.-trans. location, installation of new 
trans. and ant., change ERP and ant. height. 
Action Dec. 15 

WLPR(FM) Mobile, Ala.- Broadcast Bu- 
reau granted CP to install auxiliary ant. at 
proposed main ant.- trans. location for aux- 
iliary purposes only. Action Dec. 14. 

WRBS(FM) Baltimore, Md. - Broadcast 
Bureau granted CP to install new trans., 
install vertical polarized ant., increase ERP 
to 20 kw. Action Dec. 14. 

KMET(FM) Los Angeles, Calif.- Broadcast 
Bureau granted mod. of CP to install new 
trans., change type ant., condition. Action 
Dec. 14. 

WSLI -FM Jackson, Miss. Broadcast Bu- 
reau granted license for FM station. Action 
Dec. 15. 

WNYC -FM New York, N. Y.-Broadcast 
Bureau granted license covering change in 
ant.- trans. location, installation of new 
trans. and ant., change in ERP, ant. height, 
and ant. system. Action Dec. 15. 

WHBI(FM) Newark, N. J.- Broadcast Bu- 
reau granted request for SCA on subcarrier 
frequency. Action Dec. 15. 

WRFY -FM Reading, Pa.- Broadcast Bu- 
reau granted license covering change in 
ant.- trans. location, installation of new ant. 
and trans., change ERP and ant. height. 
Action Dec. 19. 

WFAW -FM Port Atkinson, Wis.- Broad- 
cast Bureau granted CP to install new trans., 
new ant., increase ERP to 50 kw. and ant. 
height to 210 ft. Action Dec. 19. 

KWAX(ED -FM) Eugene, Oreg.- Broad- 
cast Bureau granted CP to install new 
trans., ant., make changes in ant. system, 
increase ERP to 400 w, ant. height to minus 
45 ft. Action Dec. 19. 

Broadcast Bureau granted renewal of 
licenses for following stations: WCPS -FM 
Tarboro, N. C.: WCRS -FM Charleston, S. C., 
and WOL -FM Washington. Action Dec. 15. 

FINES 
Commission notified licensee of KVOR- 

FM Colorado Springs of apparent liability 
in amount of $100 for willful or repeated 
failure to comply with Sec. 73.265(a) and 
(b) of commission's rules. (Operation of 
station on 11 days in August 1966 by person 
lacking commercial operator's license of 
any class.) Commissioner Wadsworth dis- 
sented to imposition of forfeiture. Action 
Dec. 15. 

RULEMAKING PETITIONS 
Cedartown, Ga., J. Franklin Proctor 

WGAA- Requests amendment of rules so as 
to allocate ch. 296A to Rockmart (Polk 
county), Ga. Ann, Dec. 16. 

Elwood, Ind. Charles R. Banks -Requests 
amendment of rules so as to allocate ch. 
285A to Rockville, Ind. Ann. Dec. 16. 

RULEMAKING ACTIONS 
Commission on Dec. 14 granted request 

by National Association of Broadcasters and 
National Association of FM Broadcasters for 
extension of time from Dec. 19, to Feb. 20, 
1967 to file comments and from Dec. 30 to 
March 3, 1967 for replies in matter of amend- 
ment of Secs. 73.211(e) and 73.211(d), mini- 
mum power requirements for FM broadcast 
stations (Doc. 16992). 

The commission on Dec. 12 granted re- 
quest by Intercollegiate Broadcasting Sys- 
tem Inc. (IBS) and extended from Dec. 
30, 1966 to Feb. 13, 1967 time to file com- 
ments with replies extended to Feb. 28, 
1967 in matter of revision of FM broadcast 
rules, partcularly as to allocation and tech- 
nical standards (educational FM channels) 
in Doc. 14185. 

Translators 
ACTIONS 

K78AH Joplin, Chester, Inverness and 

Rudyard, all Mont. -Broadcast Bureau 
granted CP to change principal community 
to counties of Toole, Liberty and Glacier, 
all Montana; and make changes in ant. 
system for UHF TV translator station. Ac- 
tion Dec. 14. 

K11DU, KO6CN Pinos Altos, Ft. Bayard, 
Santa Rita, Arenas, Hurley and Silver City 
all New Mexico -Broadcast Bureau granted 
mod, of CPs to change trans. locations to 
6 miles north of Silver City, make changes 
in ant. systems; and change frequency of 
KO6CN to KO2ES for VHF TV translator 
stations. Action Dec. 14. 

KO7EB Pinos Altos, Fierro, Hanover and 
Santa Rita, Arenas, Arenas Valley and Hur- 
ley, Silver City and N. suburban area of 
Silver City, all New Mexico- Broadcast Bu- 
reau granted CP to change trans. location 
to 6 miles north of Silver City, and make 
changes in ant, system for VHF TV trans- lator station. Action Dec. 14. 

Alpine Community Television Alpine, Ariz.- Broadcast Bureau granted CP for 
VHF -TV translator station to operate on ch. 
10 by rebroadcasting programs of KVOA -TV 
(ch. 4) at Tucson, Ariz. Action Dec. 15. West Lane Translator, Inc. Mercer Lake, Oreg. -Broadcast Bureau granted CP for VHF -TV translator station to operate on 
ch. 4 by rebroadcasting programs of KCBY- 
TV Coos Bay, Ore. Action Dec. 13. 

K79BL Iowa City, Iowa -Broadcast Bu- reau granted license for new UHF -TV translator station. Action Dec. 19. 
KA -2XWQ Burien, Wash. -Broadcast Bu- reau granted CP for new developmental TV translator station. Action Dec. 13. 
KA -2XWR Philadelphia, Pa.- Broadcast Bureau granted CP for new developmental instructional TV fixed station. Action Dec. 

13. 
By letter, commission (1) denied waiv- 

er of Sec. 74.732(e) (2) of rules and dismissed 
application of Southeastern Broadcasting 
Corp. for CP for new VHF -TV translator at Burnsville, N. C. to operate on ch. 9, 
by rebroadcasting programs of WFBC -TV 
(ch. 4), Greenville, S. C., and (2) informed Skyway Broadcasting Co. by letter that its application for a CP to modify TV trans- lator station WO6AG Burnsville N. C.. to specify operation on ch. 8 could not be granted without a hearing. Action Dec. 15. Broadcast Bureau granted licenses for the following VHF -TV translator stations: 

WO4AO Murphy N. C. (BLTTV- 1609): 
K07HB Lyman, Wyo. (BLTTV- 1617); KO9HD 
Mountain View, Mo. (BLTTV -1616) KI3HP Hot Springs & Euclid Heights, Ark., (BLTTV -1613); K11HN Horse Ranch Area, 
Area West of Fergus, Mobridge Area and Roy. Mont. (BLTTV -1629). Action Dec. 19. 

CATV 

APPLICATIONS 
Capitol Cablevision Corp. -Requests dis- tant signals from WDTV(TV) Weston -Fair- 

mont; WHIS -TV Bluefield; WBOY -TV 
Clarksburg, all West Virginia; WECO -TV 
Pittsburgh-_ WVUT(TV) Morgantown, 
W. Va.; WTTG (TV), WRC -TV, WMAL -TV, 
and W'TOP-TV all Washington to Charles- 
ton, W. Va. 

Fresno Cable TV Co. Inc. -Requests dis- tant signals from KHS -TV, KMEX -TV, 
KTLA(TV) and KTTV(TV) all Los Angeles; 
KTVV(TV) Oakland -San Francisco and 
KQED(TV) San Francisco to Fresno, Cali- fornia. 

Sight and Sound Service Corporation -Re- quests distant signals from WHIO -TV and 
WLWD(TV) Dayton, Ohio; WAVE -TV, 
WHAS -TV and WLKY -TV all Louisville, 
Ky.; and WSCO -TV Newport, Ky., to Greensburg, Indiana. 

General Electric Cablevision Corporation- 
Requests distant signals from WGN -TV, WC(TV), WFLD(TV) and WTTW(TV) 
all Chicago; WILL -TV Champaign- Urbana, 
Ill.; WNDU -TV South Bend, Ind.; and 
KS2XGA -H Montpelier, Ind., to Marion 
County, Indiana. 

United Transmission, Inc.- Requests dis- 
tant signals from WON -TV, WCIU(TV), 
WFLD(TV) and WTTW(TV) all Chicago to 
Warsaw, Indiana, Kosciusko County, Indiana, 

ACTIONS 
Office of Opinions and Review granted 

request by Video Service Co. Atlanta, Ga., 
and Danville Community Antenna System 
Inc. for extension of time to Jan. 3, 1967 
to file respone to opposition of Midwest 
Television Inc. (WCIA`TV]), in proceeding 
on Video's application for new fixed (video) 
radio stations at Lafayette and Wayneton, 
Ind. (Doc. 16865). Action Dec. 15. 

Commission en banc, by Commissioners 
Hyde (Chairman), Bartley, Lee, Cox, Loev- 
inger and Johnson, took following actions 
on matters relating to CATV on December 
21: 

Issued an order to be directed to Twin 
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County Trans -Video Inc., owner and opera- 
tor of CATV systems in Bethlehem. Onn- 
rod, Freemansburg, and Greenawalds, Pa.. 
to show cause why it should not cease and 
desist from further operation in violation of 
Secs. 74.1105 and 74.1107 of commission's 
rules. Commissioners Bartley and Loevinger 
dissented. 

Bdyy memorandum opinion and order de- 
nie petition 

y requirements of Sec. 74.103 (e)eof 
the commission's rules, filed by Resort 
Cable TV Inc., operator of CATV systems at 
Saranac Lake and Lake Placid. N. Y. Com- 
missioner Bartley dissented; Commissioner 
Loevinger concurred in result. 

By memorandum opinion and order. de- 
nied petition for waiver of program ex- 
clusivity requirements of Sec. 74.1103(e) of 
commission's rules, filed by Lowville Video 
Communication Inc., operator of CATV sys- 
tem at Lowville, N. Y. Commissioner Bart- 
ley dissented; Commissioner Loevinger 
concurred in result. 

By memorandum opinion and order, de- 
nied petitions filed by Stephen Vaughan and 
Associates (CATV 100 -7) and by Multivi- 
slon Northwest, Inc. (CATV 100 -73) for 
waiver of Sec. 74.1107 of commission's rules 
to permit their CATV systems to relay dis- 
tant TV signals to communities of Cleve- 
land, Tenn., and Dalton, Ga., in the Chat- 
tanooga Tenn. TV market which is ranked 
92nd and consolidated proposals for market 
hearing. Interim authority was granted 
Stephen Vaughan to carry three Knoxville 
network stations and Athens. Ga.. educa- 
tional station; hearing was waived as to 
Multivision's carriage of three Atlanta UHF 
stations. Commissioner Bartley dissented; 
Commissioner Cox concurred in part and 
dissented in part. 

By memorandum opinion and order, de- 
nied petition for waiver of program ex- 
clusivity requirements of Sec. 74.1103(e) of 
the commission's rules, filed by Florida 
Cablevision Corp., operator of CATV sys- 
tems at Fort Pierce and Vero Beach, Fla. 
Commissioner Bartley dissented; Commis- 
sioner Loevinger concurred in result. 

By memorandum opinion and order, de- 
nied petition for waiver of carriage require- 
ment of Sec. 74.1103(a) of the commission's 
rules, filed by Madisonville Cable Corp.. op- 
erator of CATV system in Madisonville, 
Texas. Commissioner Bartley dissented; 
Commissioner Cox concurred in result. 

Issued an order amending its Table of 
Organization to formalize the establishment 
of CATV Task Force and delegating au- 
thority to Chief of CATV Task Force to 
act upon certain applications for community 
antenna relay stations. 

By memorandum opinion and Order, de- 
nied petition for waiver of program ex- 
clusivity requirements of Sec. 74.1103(e) of 
the commission's rules. filed by Macon TV 
Cable Corp., operator of CATV system in 
Macon, Ga. Commissioner Bartley dissented: 
Commissioner Loevinger concurred in the 
result. 

OTHER ACTIONS 

Commission en banc, by Commissioners 
Hyde (Chairman), Bartley, Lee, Cox, Loev- 
inger, Wadsworth and Johnson, by memo- 
randum opinion and order, granted the re- 
quest of California Water and Telephone 
Co. to cancel immediately its Community 
Antenna Television (CATV) Channel Serv- 
ice Tariff F.C.C. No. 2 now in hearing status 
in Doc. 16928. Commission also ordered 
company to file on 30 days' notice properly 
constructed substitute tariff within 120 days 
from date of action. Company's CATV Chan- 
nel Service Tariff F.C.C. No. 1, which was 
also designated for hearing along with Tariff 
F.C.C. No. 2, will remain in effect during 
120 -day period. However, Tariff F.C.C. No. 
1 is applicable to only one CATV customer 
and commission's order requires company 
to notify commission of any new CATV 
customer request for channel service during 
120 -day period so that, if necessary or de- 
sirable, application of Tariff F.C.C. No. 1 
can be appropriately amended to include 
service to other CATV customers. Action 
Dec. 21. 

Hearing Examiner Charles J. Frederick 
on Dec. 15 in proceeding in matter of The 
Associated Bell System Companies, Tariffs 
for Channel Service for use by Community 
Antenna Television System, rescheduled 
prehearing conference from Dec. 19 to Dec. 
21 (Doc. 16943). 

Hearing Examiner Jay A. Kyle on Dec. 
15 in proceeding in matter of Daily Express 
Inc., complainant, v. AT &T Co., The Bell 
Telephone Co. of Pa.. and The United Tele- 
phone Co. of Pa. rescheduled hearing from 
Feb. 13 to Feb. 211. 1967 (Doc. 16690). 

Hearing Examiner Forest L. McClenning 
on Dec. 16 in proceeding in matter of peti- 
tions by Taft Broadcasting Co. and WLEX- 
TV Inc., Lexington. Kentucky, to stay con - 
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AM 

FM 
TV-VHF 
TV-UHF 

Commercial 
Noncommercial 

SUMMARY OF COMMERCIAL BROADCASTING 
Compiled by BROADCASTING, Dec. 22 

ON AIR NOT ON AIR TOTAL APPLICATIONS 
Lic. CP's CP's for new stations 

4,080 
1,530 

476 
3 

16 
34 
18 
30 

88 
257 

24 
115 

AUTHORIZED TELEVISION STATIONS 
Compiled by BROADCASTING. Dec. 22 

VHF UHF 

519' 239 
70 98 

COMMERCIAL STATION BOXSCORE 
Compiled by FCC, Sept. 30, 1966 

Licensed (all on air) 
CP's on air (new stations) 
CP's not on air (new stations) 
Total authorized stations 
Applications for new stations (not in hearing) 
Applications for new stations (in hearing) 
Total applications for new stations 
Applications for major changes (not in hearing) 
Applications for major changes (in hearing) 
Total applications for major changes 
Licenses deleted 
CP's deleted 

AM FM 

4,071' 1,514 
22 49 
75 245 

4,170 1,808 
299 146 

81 42 
380 188 
175 41 
33 0 

208 41 
0 0 

1 1 

'Breakdown on UHF and VHF applications not available. 
' Includes three noncommercial stations operating on commercial channels. 
' In addition, two AM's operate on Special Temporary Authority. 
' In addition, two licensed VHF's and two licensed UHF's are not on the air. 
s In addition, two VHF's operate with Special Temporary Authority. 

401 
202 
188` 

Total 

758 
168 

TV 

567' 
46' 

127 
746 
109 
66 

175 
26 

9 

35 
0 

0 

struction and prevent expansion of CATV 
systems in Lexington market area by Berea 
Cablevision Co. Inc.. Gregg Cablevision Inc., 
and Mt. sterling Antennavision Co., sched- 
uled further prehearing conference for Jan. 
16, 1967, and continued without date hear- 
ing presently scheduled for Jan. 9, 1967 
(Doc. 16990) . 

Ownership changes 
APPLICATIONS 

KMOP Tucson, Ariz. -Seeks voluntary ac- 
quisition of positive control of licensee 
corp., Golden State Broadcasting Corp., by 
Joseph R. Scholz (20% before, 60% after) 
thru purchase of stock from William L. 
Miles (40% before. none after). Ann. Dec. 
21WRWH 

Cleveland, Ga. -Seeks voluntary 
acquisition of positive control of Newsic 
Inc., licensee corp., by J. I. Dover thru 
purchase of stock from William Clay 
Strange. Mr. Strange now owns 37.4% of 
voting stock of licensee corp. Acquisition 
of Mr. Strange's stock by Mr. Dover would 
give him 62.2% of voting stock. Ann. Dec. 
21, 

ULA Honolulu -Seeks voluntary assign- 
ment of license from KULA Broadcasting 
Corp. to Hercules Broadcasting Co. of 
Hawaii Ltd. Principals: Manning Slater, 
president and treasurer; J. Kenneth Brad- 
ley, secretary and chairman of board; H. G. 
Fearnhead, vice president (10 %); and Her- 
cules Broadcasting Co., Del. corp. (90 %). 
Mr. Slater is president and general manager 
of KRAK Sacramento, Calif. Mr. Bradley 
is attorney. Mr. Fearnhead is stockholder, 
director and vice president of Sierra Com- 
munity Antenna Service, CATV system in 
Oakhurst, Calif. Hercules Broadcasting is 
licensee of KRAK Sacramento, Calif., and 
is applicant for TV station in Sacramento. 
Consideration: $300,000. Ann. Dec. 21. 

KQRS -AM -FM Golden Valley, Minn. - 
Seeks Assignment of license from Western 
Broadcasting Corp., Hudson Land Corp. and 
John Poole Radio Properties Inc.. db /as 
Minneapolis -St. Paul Radio Broadcasters, 
Minneapolis, a joint venture to Western 
Broadcasting Corp., Hudson Land Corp., 
John Poole Radio Properties Inc. and John 
Poole Northern Broadcasting Co. db /as 

Minneapolis -St. Paul Radio Broadcasters. 
John H. Poole, president of John Poole 
Radio Properties Inc. and John Poole 
Northern Broadcasting Co., wishes to as- 
sign one -half of interest of John Poole 
Radio Properties Inc. in joint venture to 
John Poole Northern Broadcasting Co. Also 
seeks assignment of license from Western 
Broadcasting, Hudson Land, John Poole 
Radio Properties and John Poole Northern 
Broadcasting to Western Broadcasting, John 
Poole Radio Properties and John Poole 
Northern Broadcasting. Western Broad- 
casting and Hudson Land, each 100% owned 
by James A. McKenna Jr., wish to termin- 
ate Hudson Land's interest so that there- 
after Western Broadcasting will hold 50% 
interest in joint venture. Ann. Dec. 16. 

KYLT Missoula, Mont. -Seeks voluntary 
assignment of license from W. L. Molter 
tr /as The Scottie Broadcasting Co. to W. 
L. Bolter and Leo A. McLachlan tr /as The 
Scottie Broadcasting Co. Principals: Mr. 
MacLachlan (25 %) is employed with KLTZ 
Glasgow Mont. and would become manager 
of KYLT. Mr. Bolter (100% before, 75% 
after) is also licensee of KLTZ. Considera- 
tion: $25,000. Ann. Dec. 19. 

KSTL(FM) St. Louis -Seeks voluntary as- 
signment of license from Radio St. Louis 
Inc. to Foreground Music Inc. Principals: 
Sherwin Mollner, president and treasurer 
(66 % %) and Richard Friedman, vice presi- 
dent (331/2%). Mr. Mollner is sales manager 
with and holds 54% stock ownership in 
KFMX -FM San Diego. Mr. Friedman is 
sales manager with and holds 27% stock 
ownership in KFMX -FM. Consideration: 
$70,000. Ann. Dec. 16. 

WJHF(TV) Raleigh, N. C. -Seeks volun- 
tary transfer of permittee corp. from Terry 
Sanford, William H. White and Hugh Can- 
non to Springfield Television Broadcasting 
Corp. Permittee corp. is Crescent Broad- 
casting Co.. wholly owned subsidiary of 
Springfield Television Broadcasting. Messrs. 
Sanford, White, and Cannon currently hold 
all outstanding Class A stock in Crescent 
Broadcasting. Springfield Television wishes 
to issue 7,500 shares of its common voting 
stock to above individuals in return for 
their 5,000 shares of Class A common stock 

(Continued on page 76) 
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CLASSIFIED ADVERTISEMENTS 
(Payable in advance. Checks and money orders only.) (FINAL DEADLINE- MONDAY preceding publication date.) 

SITUATIONS WANTED 250 per word -$2.00 minimum HELP WANTED 300 per word -42.00 minimum. 
DISPLAY ads $25.00 per inch- STATIONS FOR SALE, WANTED TO BUY STATIONS, EMPLOYMENT AGENCIES, 

and BUSINESS OPPORTUNITY advertising require display space. 5' or over Billed R.O.B. rate. 
All other classifications, 350 per word -$4.00 minimum. 
No charge for blind box number. Send replies: c/o BROADCASTING, 1735 DeSales St., N.W., Washington, D. C. 20036. 

APPLICANTS: If tapes, films or packages submitted, $1.00 charge each for handling. (Forward remittance separately please) All 
transcriptions, photos, etc., sent to box numbers are sent at owne s risk. BSOADCASTLNG expressly repudiates any liability or responsi- 
bility for their custody or return. 

RADIO 

Help Wanted -Management 
Midwest AM, FM- Stereo wants aggressive, 
experienced man in sales and programing 
to take complete charge of Stereo -FM opera- 
tion. Would be able to call on all accounts 
in this medium market for FM- stereo sales 
and direct programing. Send resume to 
Box M -123, BROADCASTING. 

Young growing chain needs two managers 
and one chief engineer, capable of doing 
miner air work. Call or send resume to 
Jim Vernon, WYGO Radio, Corbin, Ken- 
tucky. 
Manager for small- market daytimer. Salary, 
incentive plan. Give references. Box A 
Brookfield, Missouri or call 816- 258 -4123 
after 6, weekends. 

Staffing a new station: Need manager, sales- 
men, announcers, and engineer. Norman A 
Thomas & Associates, P. 0. Box 428, Chat- 
tanooga, Tenn. 37401. 

Sales 
salesman for high volume station Houston. 
Texas, management capability, 5 station 
group, proven record, top salary plus bonus. 
Box L -174, BROADCASTING. 

Salesman for new Ohio major market f ull- 
timer. Fine opportunity. Box M -254. 
BROADCASTING. 

Excellent opportunity for local time sales- 
man in Southwest Iowa. Only those who 
want a permanent, secure position and 
whose personal and credit references are 
excellent need apply. Contact Sales Man- 
ager, KMA, Shenandoah. Iowa. 

Rapid expansion demands capable salesmen. 
Five figure income certain for proven sales 
ability. Apply P. O. Box 1651, KMO Radio, 
Tacoma, Washington. 
Salesman -sales manager for leader, two 
station market. Active account list. Heart of 
Big Sky Country. Contact Ed Peiss, KXLF, 
Butte, Montana. 
Country music is on the move! And Boston's 
only country station has an immediate open 
ing for an imaginative radio time sales man- 
ager and salesman. Excellent opportunity 
for the right person. Send complete resume 
to WHIL -FM, Boston, Mass. 02155. 

Tremendous earning potential for aggres- 
sive imaginative radio time salesman in 
major market. Excellent opportunity for the 
right person, Send complete resume to 
WHIL Radio, Boston, Mass. 02155. 

A Sales Operations director, to handle 
regional and local sales activity. Base salary 
plus commission- minimum potential $700. 
per month. Growing station group. Possible 
management potential with stock option. 
Sales background necessary. "Broadcasting 
Position" Box 748, Albany, Oregon. 

Announcers 
Top 40 dj, medium market, New England. 
Immediate opening. Send recent photo. re- 
sume and tape. Box H -181, BROADCAST- 
ING. 

Morning man. Experienced only. Good music. 
Pleasant voice. Excellent pay. Operate own 
board. Send tape and resume to Box L -23, 
BROADCASTING. 

Experienced announcer- newscaster needed 
for Ohio daytimer. We will send you to 
school to get a first phone. 110/wk start. 
(If you already have 1st, we will start at 
135 /wk.) Box M-6, BROADCASTING. 

Announcers -(cont'd) 
Career opportunity. Michigan MOR ex- 
panding. Large market group ownership. 
$110 - $135. Tape, resume to Box M -119, 
BROADCASTING. 
Number one rock station has immediate 
opening for combo man mid -night shift. 
First phone. No maintenance. Announcing 
experience preferred but not necessary. 
Rush tape and resume to: Box M -154. 
BROADCASTING. 
Newsman-young hustler with "beat" cover- 
age experience. Must have authoritative 
mature voice. Expanding news operation. 
Large Fla. Market needs aggressive man 
who can take directions. Send Tape & 
resume to Box M -169. BROADCASTING. 
Three mature voiced, first phone jocks. 
Midwest medium market. Group operated, 
top benefits. Send resume tape, photo and 
salary requirements. Box M -178, BROAD- 
CASTING. 
Announcer wanted; Middle -of -the -road mu- 
sic station in central Illinois. Experienced 
only. 3rd class with endorsement. If you 
are a Kook and /or a swinger please dis 
regard. Box M -182, BROADCASTING. 
Announcer to join our staff Feb. 1st, 1967. 
Multiple station owners. Both AM and FM 
stereo. Most beautiful city in southwest. 
Full Blue Cross and life insurance paid. If 
you live in New Mexico or adjoining state 
send letter that tells about you and your 
goals as a professional broadcaster. Write 
Box M -187 BROADCASTING. Our staff 
knows of this ad. 
Wanted: Announcer with experience and a 
third class telephone operators license with 
an endorsement. Send resume to Box M- 
203. BROADCASTING. 
Near New York, a New Jersey AM -FM good 
music station needs a mature staff announcer 
who can also gather and write news. Send 
tape, resume and salary requirements. In- 
terview will follow. Box M -206, BROAD- 
CASTING. 

Experienced announcer -newscaster needed 
for Ohio daytimer. We will send you to 
school to get a first phone. $110 wk start. 
(If you already have 1st, we will start at 
$135 wk.) Box M -215, BROADCASTING. 

Announcer -first phone for radio announc- 
ing and TV switching assignments with 
powerful midwestern outlets. Beautiful 
family city under 100.000. Recreational and 
educational center. Excellent salary and 
fringe benefits. Fine opportunity for com- 
petent 1st class man to combine announc- 
ing and light maintenance talents. Send 
resume, audition tape and recent photo- 
graph to Box M -219, BROADCASTING. 

Progressive midwest stations seek jocks and 
newsmen for permanent positions. Jocks 
can be MOR or top 40. Send tape and res- 
ume today to Box M -242, BROADCASTING. 

Experienced wake -up personality with 
straight or gimmick format for MOR swing- 
er in 5 station, eastern market. We've got 
the newsmen, contests & gimmicks to back 
you up and you'll fill the shoes of a good 
jock who's ready to help pave the way for 
you. Modern air -conditioned studios with 
top quality equipment. Send tape, resume 
& references at once. We're ready to move. 
All tapes returned. Box M -250, BROAD- 
CASTING. 

We offer surf and sunshine in a top Florida 
market. 6 to midnight man needed yester- 
day. Box M -256, BROADCASTING. 

Thinking announcer needed by 5kw CBS 
regional fulltimer MOR. TV opportunity 
included with 5 day week. Tape and quali- 
fications to Doug Sherwin, KGLO, Mason 
City, Iowa. 

Announcers-(coned) 
An established midwest metro contempor- 
ary music station is adding a deejay to its 
growing staff. Minimum of three years com- 
mercial experience required, production 
ability also desirable, expanding to tele- 
vision in 1967. excellent opportunity. Send 
tape and resume to James M. Watt, KSTT, 
Inc., Davenport, Iowa. 
KTBB in Tyler, Texas, is expanding its 
operations in 1967 and can use top dj and 
production man, play by play sportsman and 
salesman. Preferably combination of the 
above. Write telling all or call M. E. Dan- 
born. General Manager, area code 214 -LYric 
4 -7278. 
Needed now: Announcer with first class 
ticket. No engineering required. Must pull 
air shift late afternoon and night. Will ac- 
cept a person with little experience if de- 
sire is present. Salary open. Call A. K. 
Harmon. Station WBSC. Bennettsville. S. C. 

Immediate opening for announcer with first 
phone. No maintenance. Liberal benefits. 
Send salary requirement, tape, resume 
WEED, Box 752, Rocky Mount, N. C. 27801. 

New england good music station has im- 
mediate opening for announcer. Pay will fit 
experience. Send tape, resume and photo. 
WFST. Box 600, Caribou, Maine. 
Immediate opening; 1st phone, combo man. 
Night shift. Will run 2'/ hour teen -age 
show. We will train beginner. Salary open. 
Rush tape and resume now to: WITY, Dan- 
ville, Illinois. 
Experienced radio announcer. Salary open. 
Send tape, resume to George Walker, WKEI, 
Kewanee, Illinois. 
WREO, Ashtabula, Ohio has immediate 
opening for top 40 dj- personality. Full em- 
ployee benefits. No selling. Send tape and 
resume to Manager, WREO, P.O. Box 738, 
Ashtabula, Ohio. 
Permanent position for announcer with first 
phone by newspaper owned good music 
AM -FM stations in northern Indiana's lake 
region. Emphasis on news and commercial 
announcing. Excellent opportunity. Call col- 
lect or send tape, resume, to Manager. 
WRSW, Warsaw, Indiana. 
WSBT & TV offers young announcer chance 
to move up to established top rated station. 
Good variety staff duties including AM dj, 
and program preparation for automated FM. 
Also sports backup as required. Attractive 
day schedule, stable operation plus excel- 
lent benefits. Send tape. photo to Personnel 
Director, South Bend Tribune, South Bend. 
Indiana 46626. 

Announcer- morning man with personality 
for good music station. Must be experienced. 
Salary plus talent. Play by play sports help- 
ful. Contact Mr. Ed Huot, WTRC, Elkhart, 
Indiana. 
Immediate opening. - announcer. Salary 
open. Contact Mr. Lubin, WVOS, Liberty, 
N'. Y. 914- 292 -5533. 

"Southern California calling." Need an- 
nouncers and news men . . good music 
format. . . In Los Angeles area.. . Send 
non -returnable air check and resume to 
Ray Bridges, Box 1758. Santa Ana. Cali- 
fornia 
Immediate opening, way out west where the 
air is clean. First phone. Good voice. No 
maintenance. Scenic mountains. Good hunt- 
ing, fishing, boating, and skiing. Small, 
friendly community 80 miles from major 
market. Phone 752 -6101, Osborn, Idaho, or 
send tape to Box 512. 

Wanted: 1st phone announcer night shift 
medium market station. Minimum two years 
experience. Write or Call Randy Craig. Box 
250. Mt. Vernon, Washington. Call 206 -424- 
2430. No collect calls. 
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Technical 
Chief engineer -DA plus studio mainte- 
nance. Suburban N.Y.C. Immediate open- 
ing. Box M -121, BROADCASTING. 
Maintenance engineer for Florida radio and 
TV. Must have experience on TV studio 
mamtenance. Reply Box M -196, BROAD- 
CASTING or call 813- 949 -4404. 

Chief engineer for well established Michigan 
AM -FM station with night -time directional 
signal. Must be qualified to handle all 
maintenance and be willing to work eve- 
nings. Prefer man who can announce. Sal- 
ary open. Send complete information in- 
cluding qualifications. Box M -227, BROAD- 
CASTING. 

Cable TV system in northern Illinois has 
immediate opening for technicians. First 
or second class licensed radio or TV engi- 
neers can qualify for starting salary of $140 
a week plus overtime. Excellent opportu- 
nity for advancement in rapidly expanding 
business in fast growing area. List age. 
marital status, experience, references. Box 
M -243, BROADCASTING. 

"Help! Need first phone engineer -announcer 
immediately for small town C & W daytime 
station. Maintenance a must. Up to $400, 
depending on ability. Send tape and resume 
to KCLW, Box 592 Hamilton, Texas. 

Chief engineer needed for new 1- kilowatt 
AM just outside Yellowstone. Some an- 
nouncing, if desired. KIGO, St. Anthony. 
Idaho 83445. 

Engineer with first phone. No announcing; 
strictly competent maintenance. Any age 
or experience level. Attractive salary, bene- 
fits, work environment, and growth poten- 
tial. 40 miles west of Philadelphia. Contact 
Ch. Engr., WCOJ, Coatesville, Pa. 215 -384- 
2100. 

Chief for daytimer remoted by announcers. 
WILA, Danville, Va. Contact C. E., WENZ 
Richmond, Va., 703 -643 -7437. 

Engineer with first phone. Experience pre- 
ferred but not essential. No announcing. 
Union. WFMF Radio Chicago, Ill. FR 2 -7838. 
Need qualified first phone operator for 
maintenance, some announcing. Contact 
WSYB, Rutland. Vermont. 

Chief engineer. Some announcing. Eastern 
Carolina AM -FM. P. O. Box 590, Williams - 
ton, N. C. 

NEWS 
Authoritative newsmn. College town in in 
NE. 

goExperienced d man. Box 
only. 

266. BROADCASTING 
to 

Have immediate openings for news director. 
morning and p.m. di's. Must be experienced. 
Good pay. Send tape and resume to Box 
L -24. BROADCASTING. 
Young but mature news reporter wanted. 
Must be strong on newcasting and profes- 
sional in approach. Outstanding opportunity 
for skilled radio newsman to break into 
television in large market. Send tape, re- 
sume to Box M -166, BROADCASTING. 

News director for heavy news, sports, talk, 
MOR station in Great Plains. Write Box 
M -195, BROADCASTING or call 402 -462 -5101. 

News director for progressive N. J. station 
in N. Y. Metropolitan area, Emphasis on 
local coverage. Must be experienced in all 
phases of local news operation with mature 
delivery. Resume and tape to Box M -198, 
BROADCASTING. 

Have opening for news director with single 
market station in midwest. Prefer a family 
man and someone interested in settling with 
good MOR station, opportunity for some 
play -by -play if desired. Top wages to start 
but person must have experience and am- 
bition. Send tape and resume right away 
to Box M -221, BROADCASTING. 

Five figure opportunity for talented young 
news director on fast -growing, solid Cali- 
fornia AM. Need experienced local news 
specialist with flair for bright, sharp copy, 
accurate reporting. Box M -224, BROAD- 
CASTING. 

If You're an experienced newsman and 
want to joint a news team that pulls no 
punches, then send a tape and background. 
Medium market news & talk format with 
middle of the road music. Box M -252, 
BROADCASTING. 

NEWS-(Coned) 
Newsman for top N. Y. S. mid- Hudson sta- 
tion. Excellent salary. Box M -253, BROAD 
CASTING. 
Thinking reporter -writer- newscaster needed 
by 5kw CBS regional fulltimer, TV oppor- 
tunity included with 5 day week. Tape 
and qualifications to Doug Sherwin, KGLO, 
Mason City, Iowa. 
Newsman -reporter -special events director. 
Minimum air work. Maximum opportunity 
with stable progressive company. Send a re- 
sume to: Manager. KMA, Shenandoah, Iowa. 
Vacant: 1 mobile unit. needed: 1 radio 
journalist. Salary commensurate. Could use 
1 M.O.R. Announcer too. Send tape and 
vital statistics to John Wydra, WAZY AM 
& FM, Box 1410, Lafayette. Indiana. 
Newsman, authorative, to write in -depth 
news, local features. Good pay, good work- 
ing conditions, paid life and disability. 
Advancement to News Director, in Spring. 
Apply John Rohwer, WJVM, Box 237, 
Sterling, Illinois. 
University Broadcast service needs mature. 
experienced news -public affairs director to 
administer and build regional radio -TV news 
service. Position involves supervision of 
professional and student participation in 
news gathering editing, reporting. Radio - 
TV air experience necessary. No teaching 
experience required, Salary dependent upon 
qualifications and experience. Position open 
February 1st. Send Audition tape & resume 
to: Broadcast Services, Ohio University. 
Athens, Ohio 45701. 

Production -Programing, Others 
Staff expansion requires immediate top 
production /airman for multi- station mar- 
ket's number one! Top 100 market. Con- 
temporary, progressive operation. Salary 
open: Commensurate with ability. Rush 
reply to Box M -228, BROADCASTING. All 
applicants will receive an immediate reply! 
"Program director for adult music station. 
Mature voice for morning show. Must ex- 
cel in production, music choice, sales - 
oriented. Southern California multiple 
group." Box M -255 BROADCASTING. 

RADIO 
Situations Wanted - Management 

Seasoned, successful TV -Radio executive 
available for management position in TV or 
radio. Presently employed, earning high 
five figure income. Box M -124, BROAD- 
CASTING. 
Strong, dedicated, top market pro seeks 
challenging career opportunity with com- 
mensurate earnings. Highly knowledgeable 
all phases of radio. Profit oriented, 17 years 
sales and group management experience. 
Family man, 41. Journalism degree. Box 
M -199, BROADCASTING. 
Small market specialist seeking selary for 
supervising . selling . . speaking . 
scribing . . . shaping -sound . . setting 
standards . . saving silver and sweeping 
station. Churchman. Great family. Fifth - 
century broadcasting. Consider living only 
small western market. Measurements . . 

mug -shot. confidential rooters . . 

through Box M -209, BROADCASTING. 
Salesman with major market station de- 
sires medium or small market management. 
College degree. First phone. Experienced in 
engineering -programing -promotions. Excel- 
lent references. Box M -211, BROADCAST- 
ING. 
Extensive radio & TV experience . 6 
years as G.M. Profit and P. R. conscious. 
Excellent record in small & medium mar- 
kets; ready for the "big move." Broadcast 
degree. Thirty -nine with family. Respon- 
sible. Box M -248, BROADCASTING. 

Situations Wanted -Announcers 
Now working New York Metro area. Warm, 
richly experienced talent, first phone. Wants 
greater opportunity this market: adult 
oriented format. Box M -145, BROADCAST- 
ING. 
Desire advancement with progressive group 
operation. Strong on news, classics. 3rd 
phone presently employed at stereo -FM in 
medium Florida market. Southwest pre- 
ferred. Box M -208, BROADCASTING. 
Reasonably well -informed. single, service 
completed, four years radio, locate good 
music radio -in or near populated area 
north eastern U. S. Box M -210, BROAD- 
CASTING. 

Situations Wanted - Announcers 

Continued 
Announcer. Negro. Modern approach. Some 
experience. Tape available. Box M -216, 
BROADCASTING. 

I'm ready to move into a large market. 
Top 40 only. Box M -217, BROADCASTING. 
R &B-DJ announcer news commercials will 
relocate. Third phone. Tight board. Box 
M -222, BROADCASTING. 

Announcer: 20 years exp. all all phases. 
FCC. Network experience. "Cool ". Box M- 
223. BROADCASTING. 

Beginner DJ seeks week -end work within 
100 miles N.Y.C. Third, college, draft ex- 
empt. Prefer top 40, or MOR. Box M -225, 
BROADCASTING. 

Top 40 with 1st phone. Box M -226. BROAD- 
CASTING. 

Announcer -1st phone. Married, military ob- 
ligation complete -Wash, D.C. area. 4 years 
experience combo. Box M -235, BROAD- 
CASTING. 

You wantum ratings? And wampum? Me 
getum for you for New Year! Been heap 
big chief programing stations to top of totem 
pole ratings for 15 years. No. 1 morning 
man with first phone now in top 10 mar- 
kets needs more wampum for Squaw and 
Papooses. Box M -238, BROADCASTING. 
Aggressive, contemporary program director 
on the way up. Knows top 40 music inside 
out. Strong on ideas- promotions -produc- 
tion. Swinging, happy air style. 1st phone 
-married -draft exempt, Box M -239, 
BROADCASTING. 

On year's experience, some college, third, 
speech trained. Box M -246, BROADCAST- 
ING. 

Recent radio graduate . .. mid twenties . , . 
single . . . military service behind. Locate 
at any MR station. Salary no problem. 
Steady- reliable. Write Box M -249, BROAD- 
CASTING. 

Young di, experienced In M.O.R. and C &W 
wants rock job with emphasis on R &B. 
Low -keyed, non -screamer; warm and inti- 
mate. Write to Don Cook, P.O. Box 393, 
Milford, Pa 18337. Please include details. 
Strong on production spots, news delivery 
and run tight board. 3rd class ticket. Ex- 
perienced in top 40, also MOR and country 
format. 11 years experience. Family man. 
Contact: Richard Hoff, 130 12th Ave., Green 
Bay. 

Deliver commercials enthusiastically -news- 
casts authoritatively. 3rd phone endorse- 
ment. Air Force vet, 24. Some college, 
broadcast school grad. Will relocate. Re- 
quest tape and resume. Steve M. Edelstein, 
2521 Glenview Road, Glenview, Illinois 
60025. 

Tough top forty team will consider all 
package -deal offers. 30 years total experi- 
ence. Consistently top -rated. Not avail- 
able before January. Pat O'Day, Sir Arthur, 
Johnny Gee, Bill Vermillion, WLOF, Or- 
lando, Florida. 

Technirsl 
Electronics serviceman -first phone. Store - 
cast. stereo, station, outside. Box M -229, 
BROADCASTING. 

lst- phone -experience in control room. 
Light on maintenance -can do production. 
Married, discharged from Army. Box M -237, 
BROADCASTING. 

1st phone- experienced, wants to locate in 
Michigan. 3 years maintenance. 2!íi years 
announcing. Call 616- 454 -1202. 

NEWS 

Experienced broadcaster- reporter. Solid all - 
around background. Employed. Box M -214, 
BROADCASTING. 

Newsman, 26. college degree. Hard working. 
Desires position in TV news reporting. 
Three years experience in radio news. Pres- 
ently writer and reporter for newspaper 
Southwest or west desired. Box M -233, 
BROADCASTING. 
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NEWS- (Coned) 

Experienced news delivery-can write in- 
telligently. Short on gathering -have 1st 
phone. Married, military obligation com- 
plete. 

Md.TÌNGVa. 
only. Box M -236, 

Ex -NBC man available for free lance as- 
signments New York area day or night. 
Clayton Willis, 300 E. 46th St., New York. 
212- 867 -9868. 

Production- Programing, Others 

Creative program director. Personality/pro - 
duction some sales . TV Presently 
employed. Box M -230, BROADCASTING. 

Experienced traffic girl. Third. Stable Ari- 
zona station. 602 -836 -2672. 

TELEVISION --Help Wanted 

Management 
Hemmed in? Topped out in your present 
position? We're looking for an aggressive 
sales oriented" VP and GM for one of our 

AM -TV's in the midwest. Excellent base, 
good incentive, beautiful community. Here's 
a good spot to settle down. Box M -205. 
BROADCASTING. 

Sales 
CBS Owned, KMOX -TV St. Louis, Mo. Out- 
standing opportunity in a newly created 
position, Assistant to the Director of Ad- 
vertising and Sales Promotion. The man 
we're looking for must be sales research 
oriented. He will develop and write sales 
presentations, prepare sales promotion 
materials for national and local sales staffs, 
analyze and distribute summaries of all 
rating reports, etc. Excellent growth po- 
tential. Send confidential detailed resume, 
salary requirements, samples of your work 
and whatever else you believe provides in- 
sight on your abilities. Mail to: Judd 
Choler, Director of Advertising and Sales 
Promotion, KMOX -TV, 1215 Cole Street, 
St. Louis, Mo. 63108. An equal opportunity 
employer. 

Announcers 
Booth announcer wanted by midwest TV 
station. Some on- camera work, some copy- 
writing. Will consider man with solid radio 
background ready to move into TV. Send 
audio or video tape, resume, picture, full 
details. Box M -104, BROADCASTING. 

Thinking announcer needed by VHF, CBS 
affiliate. Radio opportunity included with 
5 day week. VTR or audio tape and quali- 
fications to Doug Sherwin, KGLO -TV, Mason 
City, Iowa. 

Technical 
Technical director -for radio -TV group in 
north east. Engineering degree desirable 
but not essential. Please give experience 
and salary requirements with first letter. 
Color and VTR knowledge important. All 
replies confidential. Box M -89, BROAD- 
CASTING. 

We're looking for engineers to run camera, 
projection, video -tape. 1st ticket or can be 
close to getting one. Medium market in 
midwest. Chance to learn operations. Send 
resume to Box M -177, BROADCASTING. 

Maintenance engineer for Florida radio & 
TV. Must have experience on TV studio 
maintenance. Reply Box M -197, Broadcast- 
ing or call 813 -949 -4404. 

Television Operations supervisor for large 
eastern University Medical Center. Imme- 
diate opening. Closed circuit TV operation. 
Coordinate physical functions and perform 
maintenance on TV equipment. Starting 
salary commensurate to qualifications. 
Liberal benefits. Apply by resume to Box 
M -218, BROADCASTING. An equal em- 
ployment opportunity. . . 

First class operator -switcher. Midwestern 
radio -TV stations in medium size market 
with excellent educational institutions and 
excellent sports area. Good salary and 
fringe benefits. Latest RCA equipment. 
Would like man with some announcing 
capabilities, however, announcing not ab- 
solutely necessary. Announcing assignments 
would add to income. Please send resume 
recent photograph to Box M -220, BROAD- 
CASTING. 

Technical -(Coned) 
Wanted: Television transmitter engineer. 
Experience desirable but not necessary. 
Opportunity to gain all around experience 
Contact Chief Engineer KCND -TV, Pembina, 
N.D. Telephone: 701- 825 -6292. 

California VHF . experienced /unexperf 
enced engineers needed for expanding sta- 
tion on California's central coast. Trans- 
mitter and studio engineers. Usual company 
benefits, 2 weeks vacation after first year. 
Send salary requirements with first appli- 
cation and available date to Rod Funston, 
KCOY -TV, P.O. Box 1299, Santa Maria, 
Calif. 93454. 

Southwestern VHF has opening for experi- 
enced, responsible engineer with multi- 
faceted ability. Position is interesting and 
challenging in that it will require you to 
have or achieve familiarity with studio, tape. 
transmitter, long haul microwave and 
maximum powered translator equipment, 
all operating in color. First phone and 
some travel will be required. Many com- 
pany benefits are offered. For information 
and application write Chief engineer, 
KOAT -TV, Box 4156, Albuquerque, New 
Mexico 87106. 

Transmitter engineer: Immediate opening, 
strong on maintenance, excellent working 
conditions. Send resume to Chief engineer, 
KVIQ -TV, P.O. Box 1019, Eureka, California. 
It you are a "displaced midwesterner," 
here is your opportunity to return to 
"God's country!" KWWL -TV in Waterloo. 
Iowa, has just finished remodeling its 
television studio from the ground up and 
installing all new solid state RCA color 
equipment. We have permanent positions 
open for both an operating and a mainte- 
nance engineer at TV master control. First 
class license required, but previous experi- 
ence is not necessary for operational posi- 
tion. Contact: E. M. Tink, Engineering Vice 
President. 
We are growing! Channel 30, WGTE -TV, 
Toledo, Ohio needs another staff engineer; 
1st phone, experience preferred, transmit- 
ter prime responsibility, $7,000 annually. 
Contact Scott Roberson, C.E., We are an 
equal opportunity employer. 
Studio supervisor, heavy on maintenance, 
desire background in video tape, some color 
experience helpful. Also combo mainte - 
nance -operator man for transmitter duty de- 
sired. All company benefits. Contact Chief 
Engineer, WPTZ -TV Channel 5, Box 249, 
Plattsburg, New York. 

Television maintenance engineer -first class 
phone-experienced installation, main- 
tenance ad operation of tube type and 
solid orthocon camera. Ampex 1000 A, film 
cameras and projectors. - Submit resume 
and salary requirement in first letter. 
Liberal fringe benefits. Contact Dr. M. W. 
Ellerbroek, College of the Desert, 43 -500 
Monterey. Palm Desert, California 92260. 

Major new england TV station has openings 
for FCC first class licensed engineers. Write 
P. O. Box 1859, New Haven, Connecticut. 

NEWS 
Need experienced newsman to direct radio - 
TV news department of growing midwest 
station. Send resume, photo and radio tape 
or 16 mrn film audition. State salary re- 
quirements. Box J -238, BROADCASTING. 

Television newsreporter wanted. Must be 
strong on airwork. Outstanding opportunity 
to advance your profession in large tele- 
vision radio combination. Prefer young 
man with a mature, professional approach. 
We will train employee in all phases of the 
radio -TV news profession if he is willing 
to work for his future. Send VTR, which 
can be returned or audio tape & resume 
Box M -167, BROADCASTING. 

Medium market, midwest looking for news- 
man to air 10 pm TV news. Write, edit, 
report as part of news staff in radio TV 
operation. Send VTR, SOF or audio tape 
and picture to Box M -171, BROADCASTING. 

Can you deliver television newscasts with 
crisp authority, moderate public affairs pro- 
grams in a highly -professional manner, 
and assist in preparing these programs with 
clear thinking and sharp writing? If so, 
you could be the No. 1 news and public 
affairs air man for a news -minded, group - 
owned station in the midwest. Send resume, 
photo, tapes, writing samples to Box M -247, 
BROADCASTING. 

NEWS -(Coned) 
Experienced radio reporter- writer -news- 
caster needed by VHF CBS affiliate for TV 
preparation and on camera. Radio oppor- 
tunity included with 5 day week. VTR or 
video tape and qualifications to Doug 
Sherwin, KGLO -TV, Mason City, Iowa. 
Reporter /photographer -1 -2 years experi- 
ence. No airmen wanted. Good salary, ex- 
cellent news operation. Resume to Tom 
Dorsey, WBNS -TV, Columbus, Ohio. 
Progressive VHF needs experienced alert 
news man, who can handle all phases of 
news operation to join growing 4 man news 
team. Possibility of air work. Salary based 
on ability. Contact operation director, 
WTVM Columbus, Ga. 

Production- Programing, Others 
Medium market, 100% color, group owned 
NBC affiliate has immediate opening for 
studio cameraman. Possible advancement 
to control board operations. Prefer person 
with small to medium market experience 
or will consider graduate of trade school. 
This is an opportunity to work with the 
latest color studio facilities. Box M -176, 
BROADCASTING. 
Network -owned VHF station in top 10 
market needs three experienced personali- 
ties-a newsman, a weatherman and a 
sportscaster. Must be able to write, report 
and air own material. Send resume, salary 
range and VTR, if available. VTR's will be 
returned. Box M -179, BROADCASTING. 
Experienced TV cameraman, $102 -$112 per 
week. Day shift -Virginia. Box M -207, 
BROADCASTING. 
Film Director sought by leading northeast 
VHF, experienced all phases of editing, still 
and cine photography, to manage film de- 
partment. Send resume, references and sal- 
ary requirements to Box M -231. BROAD- 
CASTING. 
Restaffing station -Need cameramen, di- 
rectors, and announcers with experience 
and imagination. Send resume and salary 
requirements to Box M -241, BROADCAST- 
ING. 
Announcer /director -We contemplate ad- 
ditional expansion in the afore mentioned 
category and therefore will accept applica- 
tions for experienced TV director, min. 2 
yrs. experience. Strong background in live 
news program also important. Man we seek 
probably 25 to 31, college graduate. mar- 
ried, seeking larger market and full -color 
station opportunity. Former applicants 
need not re- apply. Ted Dooley, Pgm. Mgr., 
KCRA TV, 310 10th St. Sacramento, Calif. 
Cameraman needed for production crew of 
WPTA -TV in Fort Wayne, Indiana. Con- 
tact Marc Mangus. Mail resume of experi- 
ence and salary requirements or phone 
219 -483 -0584. 

Program director to set up & direct service 
originations for new CATV system. Operate 
camera. VTR. Handle CATV promotion. 
State College town, wonderful year -round 
climate, two hours drive from Albuquerque. 
Phone 505 -425 -7107 or send resume. Earl 
Hickam, Box 1088, Las Vegas, N'. M. 87701. 

TELEVISION 

Situations Wanted - Management 

Presently employed in top 100 market TV 
station as manager and sales manager. De- 
sire change and challenge. MA in market- 
ing. 29 years of age. Four years with present 
organization. Will arrange personal inter- 
view. Write Box M -212, BROADCASTING. 

NEWS 
Radio -TV sportscaster and newsman seeks 
relocation. Reliable. Box M -128, BROAD- 
CASTING. 

Very interested in documentary news work 
-columnist, editorial writer, major metro- 
politan daily; 28, married; Who's Who in 
America, 1968. Box M -147, BROADCAST- 
ING. 

Production- Programing, Others 

Director with 9 years experience in all 
phases of television wants relocation with 
prestige organization. Producer -director 
position desired. Capable, conscientious, 
versatile with strong production back- 
ground. Box M -100, BROADCASTING. 
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Production -Programing, Others 

Continued 
TV film producer- cameraman seeks assign- 
ment in Viet Nam. Experience, awards, etc. 
Write Box M -234, BROADCASTING. 

Production Manager. . Top 50 market. 
Seeks directing position with creative 

opportunities. 10 yrs. commercial experience 
in all phases production, including network. 
Valid teaching certificate.... Family man. 
- .. Box M -245, BROADCASTING. 

WANTED TO BUY 

Equipment 
We need used, 250, 500, 1kw & 10 kw AM 
transmitters. No junk Guarantee Radio 
Supply Corp., 1314 Iturbide St., Laredo, 
Texas 78040. 

Magnecord PT6 amplifier and PT6 tape 
mechanism. Must be in excellent condition. 
LaVern Garton, WMNE, Menomonie, Wis- 
consin. 

Need Collins 1 kw AM transmitter. AM 
frequency monitor. Norman Thomas & As- 
sociates, P. O. Box 428, Chattanooga, Tenn. 
37401. 

Wanted: A 600 to 1,000 foot tower, will dis- 
mantle if necessary. Reply Box M -213, 
BROADCASTING. 

Tower erectors wanted. Need three 5 -man 
crews with equipment, to install light- 
weight 300 -foot towers on foreign soil. 
Swager Tower Corp., Fremont, Indiana. 
Need, good used modulation transformer 
for RCA BTA -5H AM transmitter. WCTA, 
Andalusia, Alabama." 

FOR SALE-Equipment 
Television radio transmitters, monitors 
tubes, microwave, cameras, audio. Electro 
find, 440 Columbus Ave.. N.Y.C. 

Co -axial cable -Hellax, Styroflex, Spiroline 
etc. Also rigid and RG types in stock. New 
material. Write for list. Sierra -Western Elec- 
tric Co., Willow and 24th Streets, Oakland 
Calif. Phone 415 - 832 -3527. 

Spotmaster cartridge tape equipment, QRK 
turntables, all models available. Will take 
in trade as partial payment any type of 
audio or transmitting gear, regardless age -or condition. AUDIOVOX, 4310 SW. 75th 
Ave., Miami, Florida. 

For Sale. I RCA TRT -1B monochrome tape 
recorder. Complete with pixlock. Available 
immediately. Call or write John A. Carroll. 
Chief Engineer WNYS -TV, Channel 9. 
Shoppingtown, Syracuse, N. Y. 13214, 446- 
4780. 

Available at once -Western Electric 405 -32, 
5 kilowatt AM transmitter, frequency, mod- 
ulation monitors and associated audio gear. 
Contact Joe Gill, WIS, Columbia, South 
Carolina. 

Check our listings for your used equipment 
needs . Broadcast Equipment & Supply 
Co., Box 3141, Bristol, Tennessee. 

550 feet of used Andrews -737 64 ohm 
Tha copper coax. 75` per foot plus freight. 
MILT, Box 6067, Beaumont, Texas. 

Used G.E. UHF transmitter complete, type 
TT -33B, rated at 45kw visual; excellent 
condition, now in operation. Delivery is 
about 90 days. Price is $75,000, a real bar- 
gain. Box M -106, BROADCASTING, 

Speech input console RCA BC 3C, 8 mix 
channels-4!k yrs old in excellent condition. 
Self- contained PWR sply, $950. FOB Wash 
ington, D.C. Contact: Paul Tharp, National 
Education Association, 1201 16th St., N.W., 
Washington, D.C. Ph 202 223 -9400, Ext. 289. 

Ampex 350 -C console 7.5 and 3.75 Ips new 
appearance, good condition $750. Phone 
309- 342 -2360. 

Fairchild dynaifzer -brand new -solid state 
-useful for recording and broadcast appli- 
cation. Cost new $303 will sell $250. Paul 
Tharp, National Education Assoc., 1201 16th 
St., N.W., D.C. Ph 202 223 -9400. Ext 289. 

FOR SALE - Equipment 

continued 
For sale -One 50KW DuMont type 12000 
transmitter. Will tune from Channels 7 
through 13. Contains negative offset. Many 
spare parts, tubes and other ancillary equip- 
ment goes with package. In excellent con- 
dition. Can be inspected on location at the 
Empire State Building. In operation until 
approximately the beginning of 1967. Will 
be available at that time. For further 
details please contact: Steve de Satnick 
(Director of operations & engineering) at 
212- 581 -6000 or write 304 West 58th St 
New York City. 

For Sale: Motorola CC -3012, 25 watt base 
station, and two -way remote unit. FCC as- 
signed frequency 170.15 mcs. Also, 150 feet 
copper cable, and antenna for base station. 
Full price: $500. c/o KLBS, P. O. Box 672, 
Los Banos, Calif. Telephone 209 -826 -4996. 

1 -Used Gates limiter, good shape, $100.00; 
1 -Rust stereo console, like new, available 
in 30 days, $1,500.00, KCFM Radio, 532 De- 
Valiviere, St. Louis, Mo. 63112. PA 6 -1077. 

1 Ampex 450. Magnecord 914. Seeburg 200. 
G. E. 10 watt 2,000 mcs. transmitter & re- 
ceiver. Box M -251, BROADCASTING. 

MISCELLANEOUS 
30,000 Professional Comedy Lines! Topical 
laugh service featuring deejay comment 
introductions. Free catalog. Orben Comedy 
Books. Atlantic Beach, N. Y. 

Instant gags for deejaysi Hundreds of One 
Liners on Weather, Traffic. Radio, Music 
etc., $5.00 -Write for free "Broadcast Com- 
edy" catalog. Show -Biz Comedy Service 
1735 E. 26th Street, Brooklyn, N. Y. 11229. 

Coverage, Maps, Station Brochures, Broad- 
cast Sales aids of all types custom -designed. 
Noyes, Moran & Co., Inc., 928 Warren Ave- 
nue, Downers Grove, Illinois 60515. 

Deejays! 6000 classified gag lines, $5.001 
Comedy catalog free. Ed Orrin, 8034 Gentry, 
North Hollywood. Calif. 91605. 

30 minute tape- "quickiee" pop -in voices - 
sexy gal talks to di-hundreds different 
voices-effects. $10 tape shipped return 
mail. Davis Enterprises, P.O. Box 981, Lex- 
ington, Kentucky. 
Composite week analysis of your logs for 
AM, FM, TV license renewal. Full audit of 
past performance plus percentages of pro- 
posed. Also, continuing log analysis for 
constant percentage and commercial matter 
control. Noyes, Moran & Co., Inc., 928 War- 
ren Avenue, Downers Grove, Ill. 60540. (312) 
969 -5553. 

INSTRUCTIONS 
F.C.C. license preparation thru high -quality 
training in communications electronics. If 
you want more than a piece of paper -if 
you are serious about better technical edu- 
cation- investigate Grantham correspond- 
ence and /or resident courses. G.I. Bill ap- 
proved in Hollywood, Seattle, and Wash - 
ington, D. C. FCC license in 4 months. 
ASEE degree in 16 months -we do not be- 
lieve in the "license -in -six -weeks philoso- 
phy." Now in our sixteenth year. Grantham 
School of Electronics, 1505 N. Western Ave.. 
Hollywood, Calif. 

Learn Radio -TV announcing, programing, 
production, newscastin sportscasting, con- 
sole operation, disc -jockeying, and all - 
phases of broadcasting on the nation's only 
commercial station, fully operated for 
training purposes by a private school - 
KEIR-FM. Highly qualified professional 
teachers. Country's finest practice studios. 
Elkins Institute. 2603 Inwood Road, Dallas, 
Texas 75235. 

The masters. Elkins Radio License School 
of Minneapolis offers the unmatched suc- 
cess of the Famous Elkins Laboratory and 
Theory Classes in preparation for the First 
Class FCC license. Fully G.I. approved. 
Elkins Radio License School, 4119 East Lake 
Street, Minneapolis, Minnesota. 

Be prepared. First class FCC license in 
six weeks Top quality theory and labora- 
tory training. Fully G.I. approved. Elkins 
Radio License School of Atlanta, 1139 Spring 
St., N.W., Atlanta, Georgia. 

INSTRUCTIONS -(Confd) 
The nationally known 6 weeks Elkins train- 
ing for an FCC First Class License. Out- 
standing theory and laboratory instructions. 
Elkins Radio License School of New Orleans, 
333 Saint Charles, New Orleans, Louisiana. 

ELKINS has -The Nation's largest -the na- 
tion's most respected -the nation's highest 
success rate of all six -week First Class Li- 
cense courses. (Well over ninety percent of 
all enrollees receive their licenses). Fully 
G.I. approved. Elkins Institute -2603 Inwood 
Road -Dallas, Texas 75235. 

Elkins Radio License School of Chicago - 
Six weeks quality instruction in laboratory 
methods and theory leading to the FCC 
First Class License. Fully G.I. approved. 
14 East Jackson St., Chicago 4, Illinois. 

Since 1946. Original course for FCC first 
phone operator license in six weeks. Over 
420 hours instruction and over 200 hours 
guided discussion at school. Reservations 
required. Enrolling now for classes starting 
January 4, & March 8. For information, ref- 
erences and reservation write William B. 
Ogden Radio Operational Engineering School, 
5075 Warner Ave., Huntington Beach, Calif. 
92647. Formerly of Burbank, Calif. 

America's pioneer. 1st in announcing since 
1934. National Academy of Broadcasting, 
Bond Bldg., 3rd Floor, 1404 New York Ave., 
N.W., Washington, D. C. 

"Warning" accept no substitute. REI is #1 in-success -guarantee-lowest tuition - 
highest reliability of all five (5) week 
schools. FCC 1st phone license in five (5) 
weeks. Tuition $295. Rooms and apartments 
$10 -$15 per week. Over 95% of REI grad- 
uates pass the FCC exams. Classes begin 
Jan. 2-Feb. 6 -Mar. 13 -Apr. 17. Write Ra- 
dio Engineering Institute. 1336 Main Street 
in beautiful Sarasota, Florida. 

Be sure to write, BROADCASTING INSTI- 
TUTE, Box 6071, New Orleans, for radio 
announcing careers. 

Help! Our placement dept. has more jobs 
than we can fill for 1st class FCC license 
technicians & combo -men. First phone train- 
ing with proven results. Licensed by New 
York State -Approved G.I. bill. Earn while 
you learn. Also audition tapes for announc- 
ers at special rates. Contact: A.T.S., 25 
W 43rd St., N.Y.C. OX 5 -9245. 

New England's only F.C.C. 1st phone course. 
Newly revised evening course gives you 
training to pass F.C.C.'s new exams. 15 
weeks. Class begins January 16. Write 
now for information, Northeast Broadcast- 
ing School, F.C.C. Course, 883 Boylston St., 
Boston, Mass. 02116. 

Your 1st Class License in six weeks or less 
at America's foremost school of broadcast 
training, the Don Martin School of Ra- 
dio and Television (serving the entire 
Broadcastng Industry since 1937). Make 
your reservations now for our Accelerated 
Theory Class starting Jan. 3. Most experi- 
enced personalized instruction and methods. 
Lowest costs -finest accommodations avail- 
able close -by. Call or write: Don Martin 
School, 1653, N. Cherokee, Hollywood, Calif. 
(213) HO 2 -3281, 

Professional training in announcing and 
station management. Immediate enrollment. 
Financing plan. Job Guaranteed. Tennessee 
Institute of Broadcasting, 1811 Division, 
Nashville, Tennessee 256 -7622. 

RADIO 

Help Wanted 

Management 

VICE PRESIDENT 
and 

GENERAL MANAGER 
for Midwest AM -TV. Good base, excel- 
lent incentive. Fine community, good 
schools, college. An ideal community in 
which to live. 

Box M -204, Broadcasting. 

i 

i 
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To A.T.S. Grads 
and ALUMNAE COAST -TO -COAST E 

Announcers & F.C.C. 1st Class Techs.- j 
CHEERS 

FOR THE NEW YEAR 
iThanks for building our proud reputa- a tion. We have a gift for you. Please 

contact: 
ANNOUNCER TRAINING STUDIOS - i 25 West 43rd St. 

New York City ri 
or Phone OXford 5 -9245 
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RADIO-Help Wanted 

PUBLIC UTILITY ACCOUNTING SPECIALISTS 
National accounting firm seeks technical and administrative public utility and 
transportation specialists to fill responsible positions in its organization. 
Prefer experience in all phases of public utility accounting, finance and regula- 
tion, together with management, oraglization and methods analysis. Auditing 
experience essential. 
Ability to organize programs and to relate them orally and in writing essential. 
Experience in speaking and testifying extremely helpful. University education 
and CPA preferred. Travel required. 
Compensation will be based on experience and ability. 

Box M -240, Broadcasting. 

Announcers 

SWINGING 'TOP -40' DJ'S 
WANTED IMMEDIATELY 

Large, powerful "independent" North Lou- 
isiana station with FM /TV affiliates. Good 
salary, good benefits, good equipment! 
Please, no drifters! ! ! No amateurs! ! ! We 
need swingers! ! ! Air Mail "air-check" 
tape, resume and photo immediately to: 

Norm Perry, KNOE Radio, Monroe, La. 
Phone 318. 322.8155 

NEWS 

WE WANT A GO GETTER 

.- 
to take charge of Radio News in a Major j 
market combination. Experience and strong 

I 
voice essential but ability to make radio 
news alive and vibrant is vital. Send tape 
and resume to: 

Box M -96, Broadcasting. 

TELEVISION -Help Wanted 

HAPPY HOLIDAYS 
Broadcast 
Personnel 
Consultants 

645 N. Michigan Ave., Chicago, III. 60611 

TELEVISION -Help Wanted -Technical 

TECHNICIANS 
Need experienced studio and 
master control technicians 
with at least 2nd class license 
for Major Northeastern Mar- 
ket VHF station. Send com- 
plete resume and salary re- 
quirements to: 

Box M -181, Broadcasting. 

An Equal Opportunity Employer 

Television- Technical (Cont'd.) 

STUDIO TECHNICIAN 
Requires First Class Radio Telephone - 
License. Minimum three years experi- I 

r ence. 
I WRITE: Lou Bell KNTV I 

I 645 Park Ave. 
r San Jose, California 95110 

Equal Opportunity Employer 1 

NEWS eoeeo 
e 
e 

e 

e 

T'Y NEWSMAN 
KOVR 

Sacramento, California 
Wanted: Experienced newsman capa- 
ble of gathering, writing and deliver- 
ing on camera. Submit resume and 
16mm 50F audition if available to: 

Personnel Department 
McClatchy Broadcasting 

21st & Q Sts. 
Sacramento, California 

e 

e 

e 

MISCELLANEOUS 

WASHINGTON BROADCAST NEWS 
Ken Scheibe', Bureau Chief 

TV -Radio beepers, film clips 
We cover your Senator, Congressman in 
Washington; also news and events vital 
to your city and broadcast area. 
Phone or write 1251 Natl. Press Bldg. 

Washington, D.C. 702- 628 -7227 

FOR SALE -Equipment 
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é NAGRA RECORDERS 

in stock i 
America's Midwest distributor of pro- 

® fessional recording, motion picture, 1 
audio -video and broadcasting studio 
equipment. 

i AUDIO DISTRIBUTORS, INC. 
2342 S. Division Ave. - 

Grand Rapids, Michigan 49507 E 
616 -452.0309 - 

WE BUY -SELL -TRADE 
s 
O 

-1 113 12-111'111113111[:11111;111111111111!1182 

FOR SALE COST 

7- RCA -580D Power Supplies 4- RCA -WP -33 Power Supplies 2- RCA -TA -1A Distribution Amps. 1- RCA -MI- 40217- Monitran 2- 11CA- TI'C -3B Camera Chains 41/2" Orth. 2- TD -3B Camera Pedestals 2- M126203A-Cradle Heads 
1 -Hills Filmatic Super 16 mm Negative/ 

Positive Processor 

5280.00 Ea. 
576.00 Ea. 
595.00 Ea. 
590.00 

17,000.00 Ea. 
1,800.00 Ea. 

350.00 Ea. 

4,500.00 

All equipment guaranteed to be in excellent operating condi- 
tion. Contact -Cecil Suitt, KTHV, Little Rock, Arkansas 

CHIEF ENGINEER 
Group owned, CBS affiliate in Pennsylvania seeks 

° e experienced man. 5kw regional AM, max. power 
TV -FM. Send resume and salary requirements in 
strict confidence to: r 

Box M -257, Broadcasting. ¡ 
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CCA 

Vitality 
TRANSMITTERS 
AM 

AM Dual Reliable 
FM 

1 KW-$4850 

5 KW-$9900 

CCA ELECTRONICS CORP. 
GLOUCESTER CITY. N. J. 

(6091456 1716 
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Bob Graham 
netted $58,657.41 
last year. 
He did it with a Columbia School of Broadcasting franchise. 
The most amazing broadcast school in the world. Serving the 
world's largest broadcast industry. All the teaching is done 
via audio visual means from San Francisco -sent directly to 
the student's home -a franchisee does none. If you are an 
experienced broadcaster with financial resources in excess 
of $15M and are interested in this kind of net, send for our 
booklet describing a Columbia School of Broadcasting fran- 
chise. We will air mail it back to you. 
Write President, Columbia School of Broadcasting, 4444 Geary 
Boulevard, San Francisco, 94118. Not affiliated with CBS, Inc. 
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EMPLOYMENT SERVICE 

527 Madison Ave., New York, N.Y. 10022 

BROADCAST PERSONNEL AGENCY 
Sherlee Barish, Director 

FOR SALE -School 

PRICED 
for 

IMMEDIATE SALE 

Radio announcing school in New York City. 
Licensed by the state of New York. Ap- 
proved by Federal Government for GI bill. 
Asking $75,000. $22,000 cash needed. If 
interested in partnership, have equal part- 
ner willing to run school. 

Box M -163, Broadcasting. 

WANTED TO BUY - Stations 

AFTER 25 YEARS 

of being employed at some of the 
country's top stations . I now 
wish to get on the capital -gains 
side of the fence. I will buy your 
station on a lease- option basis, or 
offer me your own deal. 

Box M -232, Broadcasting. 

BROADCAST OR CATV 
PROPERTY 

$300,000 available for purchase of 
above items. All replies confidential. 

Box M -244, Broadcasting. 

FOR SALE -Stations 

EAST CATV 

Over 9,000 connections served by 
single head -in high band. Favorable 
long term franchise agreement. Asking 
$300 per connection. Approximately 
eight times cash flow. 

TaXt to 4IeDiu giruhers Phtc_ 

116 CENTRAL PARK. SOUTH 
NEW YORK. N. Y. 

265.3430 

N.Y. 

S.W. 

S.E. 

Gulf 

N.E. 

small 

medium 

medium 

metro 

suburban 

daytime 

fulltime 

profitable 

daytime 

daytime 

$135M 

90M 

135M 

200M 

650M 

terms 

terms 

29% 

terms 

terms 

...:1 
CHAPMAN ASSOCIATES 

\i 2043 PEACHTREE. ATLANTA. 0A. 20202 
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(Continued from page 69) 
in Crescent Broadcasting. Ann. Dec. 16. 

WERT -AM -FM Van Wert, Ohio -Seeks 
voluntary assignment of license from Van 
Wert Broadcasting Co. to WERT Inc. Prin- 
cipals: Raymond Kandel, president (50 %); 
John J. Coté, treasurer; Chester Finn, esq., 
secretary; Robert Ent ley, vice president and 
Coté Inc. (50 %). Mr. Kandel is realtor and 
owns 99% of WKLC St. Albans, W. Va. 
33)4% WMON Montgomery, W. Va., and 
98% of KYVA Gallup, New Mexico. Mr. 
Coté has interests in Coté Inc., grocery 
stores, restaurant, insurance agencies and 
Kanawha Cable Television Co., licensee of 
CATV in St. Albans, W. Va. Mr. Finn is 
lawyer. realtor, assistant secretary of Coté 
Inc., and 5% stockholder in St. Albans 
CATV. Mr. Entley is vice president and 
general manager of St. Albans -Nitro Broad- 
casting Co., licensee of WKLC -AM -FM St. 
Albans and 10% stockholder of St. Albans 
CATV. Coté Inc. (Messrs. John J. and 
Joseph L. Coté) is 100% owner of WKLC- 
AM-FM, KTUC and KFMM -FM, both Tuc- 
son, and WOHP Bellefontafne, Ohio. Con- 
sideration: $185,000. Ann. Dec. 19. 

KYMN Oregon City, Ore. -Seeks voluntary 
transfer of control of Republic Broadcasting 
Inc., licensee of KYMN, from KIMN Broad- 
casting Co. Kenneth E. Palmer, John C. 
Hunter, Robert Wonner Jr. and J. Elliott 
Knoll to Mettyropolitan Radio Corp. Princi- 
pals: Elroy McCaw, 

vice president 
(45%); 35; H. 

Dewayne Kreager, treasurer (10 %) and 
Willard J. Wright, secretary (10 %). Mr. 
McCaw is president of and 50% stockholder 
in Central Broadcasting Corp. licensee of 
KELA Centralia- Chehalis, Wash., and 100% 
owner of KTVW Inc., licensee of KTVW 
Tacoma, Wash. Mr. Ballinger is real estate 
salesman. Mr. Kreager is consulting indus- 
trial economist. Mr. Wright is Seattle 
lawyer. Agreement calls for sale of 100% 
of stock of licensee corp. to transferee. 
Consideration: $100,000 subject to condi- 
tions. Ann. Dec. 16. 

KATU(TV) Portland Ore. -Seeks volun- 
tary assignment of license from Fisher 
Broadcasting Co. to Fisher's Blend Station 
Inc. Fisher's Blend Station Inc. presently 
owns 80% of stock of Fisher Broadcasting 
Co. Asssignment of license would come 
about by merger of Fisher Broadcasting Co. 
into Fisher's Blend Station Inc. Fisher's 
Blend Station is licensee of KOMO -AM -TV 
Seattle. Ann. Dec. 21. 

WCOY Columbia, Pa. -Seeks voluntary 
assignment of license from Tri- Cities Broad- 
casting Corp. to Krancer Communications 
Inc. Principals: Ronald A. Krancer, presi- 
dent (100 %); Anne Krancer, and Lawrence 
D. Biele. Mr. Krancer is self employed. 
Mrs. Krancer is housewife. Mr. Biele is 
attorney and secretary- treasurer of WKTV 
Utica, N. Y., KAUZ Wichita Falls, Tex., and 
Central New York Cable TV Inc., operator 
of CATV system In Smith Hill- Utica. N. Y. 
Consideration: $135,500. Ann. Dec. 21. 

KYLE -FM Temple, Tex. -Seeks voluntary transfer of control of licensee corp., Texas 
Radio Corp., from Frances Tinsley Secrest 
(60% before, none after), Executrix of 
Estate of Jarrard Secrest, deceased. to 
Charles Gillespie (20% before, 80% after). 
Mr. Gillespie is physician and vice presi- 
dent of KYLE -FM. Ann. Dec. 21. 

KBBO Yakima, Wash. -Seeks transfer of 
affirmative control from James Christenson 
and Fred G. Maloney to larger group con- trolling Yakima Broadcasting Co. New con- trol group would include all of present plus 
five new stockholders. Stock transfer. Ann. 
Dec. 15. 

ACTIONS 
KKAR Pomona, Calif.- Broadcast Bureau 

granted assignment of license from Intra- 
state Broadcasters Inc. to West Coast Com- munications Inc. Principals: Leonard Walk 
(80 %) and Armand Kovitz (20 %). Mr. Walk 
is president, director and has interest in 
Dynamic Broadcasting Inc., licensee of 
WAMO -AM -FM Pittsburgh, and WILD Bos- 
ton; president, secretary and director of 
Dynamic Broadcasting of New York Inc., 
licensee of WUFO Amherst, N. Y. which is 
applying for renewal of license; president 
and director of Latin Broadcasting Corp., 
licensee of WOAH Miami. which has appli- 
cation to change frequency and power, and 
he is 1635% partner In Upper Broadcasting 
Co. Mr. Kovitz is oh roles staff of KPRO 
Riverside, Calif. Consideration $160,030. Ac- 
tion. Dec. 15. 

KSGV(FM) West Covina, Calif.- Broad- 
cast Bureau, upon showing of compliance 
with exception to the three -year holding 
rule, granted assignment of license from 
San Gabriel Valley Broadcasting Co. to Robert Burdette Investments Inc. Principal: 
Robert Burdette (98 %). Mr. Burdette Is president, director and majority owner of 
Robert Burdette & Associates Inc., owner 
General Sound Engineering Co., owner 
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Robert Burdette Enterprises, owner Lensco 
Associates, majority owner Burdette & Res- 
nick. Consideration $60,000. Action Dec. 14. 

WKAT-AM-FM Miami- Broadcast Bureau 
granted transfer of control from Ucola Col- 
her Katzentine, executrix of Estate of A. 
Frank Katzentine, deceased, to Ucola Col- 
lier Katzentine, Mrs. Katzentine is owner of 
WKAT Inc., licensee of WKAT- AM -FM. No 
consideration. Action Dec. 16. 

WEBS Calhoun, Ga.- Broadcast Bureau 
granted assignment of license from New 
Echota Broadcasting Co. to New Echota 
Broadcasting Inc. Principals: William E. 
(60 %) and Emma H. Stocks (40 %). No con- 
sideration. Action Dec. 19. 

KGU Honolulu- Broadcast Bureau granted 
transfer of control from Advertiser Pub- 
lishing Co. Ltd., to The Copley Press Inc. 
for $1,100,000 (stock transfer). It is the 
desire of transferor to reacquire minority 
interest held in it by the transferee. Prin- 
cipal: James S. Copley (99.4 %). Mr. Copley 
is director of Southern California Associated 
Newspapers, chairman and director of San 
Pedro Printing and Publishing Co., owner, 
president and director of Copley News- 
papers Inc., Delaware, chairman and direc- 
tor of Copley International Corp., director 
Spasors Electronics Corp. and has interest 
in investment corporation. Action Dec. 13. 

WKZI Casey, I11.- Broadcast Bureau 
granted assignment of license from Paul 
Dean Ford to Ford F. M. Inc. Principals: 
Paul Dean Ford, president (100% before. 
84% after) and Eleanor J. Ford (none be- 
fore, 16% after). No consideration. Action 
Dec. 19. 

WFLW -AM -FM Monticello, Ky.- Broad- 
cast Bureau granted assignment of license 
from Fred A. Staples to Stephen W. Staples 
as Regional Broadcasting Co. for $65,000. Mr. 
Stephen Staples, son of Fred Staples. is gen- eral manager of WFLW -AM -FM and has 
50% interest in farm. Action Dec. 15. 

WMKT South St. Paul, Minn.- Broadcast 
Bureau granted (upon showing of compli- 
ance with exception to three -year holding 
rule) transfer of control of licensee corpor- 
ation. South St. Paul Broadcasting Co., from 
Roger D. Wilson (76% before, none after) 
to Sterling H. Saunders and Stanley H. 
Krinsky (none before, 38% each after). 
Messrs. Saunders and Krinsky are both pres- 
ently stockholders in WMKT and are ap- 
plicants for new AM in Oshkosh, Wis. Con- 
sideration $55,000. Action Dec. 15. 

WLEF Greenwood, Miss.- Broadcast Bu- 

reau granted assignment of license from 
William E. Hardy to Kathleen E. Stutts for 
$71,000.00. Assignor Is selling for reasons of 
health. Mrs. Stutts is owner of WRJW 
Selma, Ala. Mr. A. B. Stutts, husband, has 
10% interest in CATV franchises issued to 
Clear Vision TV Corp., Meriden, Miss. Ac- 
tion Dec. 16. 

KBFM(FM) Lubbock, Tex. -Broadcast 
Bureau granted voluntary assignment of li- 
cense and SCA from Background Music Inc. 
to H. E. Corbin, Glenn E. Corbin and Larry 
Corbin db /as Corbin Broadcasting Co. Prin- 
cipals named each own 331/2% of Corbin 
Broadcasting Co. licensee of KLLL Lubbock. 
Consideration $45,000. Action Dec. 16. 

KATQ Texarkana, Tex. -Broadcast Bureau 
granted assignment of license from Floyd 
Bell to KATQ Radio Inc., a corporation 
(Floyd Bell, 100% owner). No consideration. 
Action Dec. 15. 

WTIP and WTIO -FM Charleston, W. Va.- 
Broadcast Bureau granted transfer of con- 
trol from Olga Zaharis to Chemical City 
Broadcasting Co. (45.4% before, 60.1% after). 
Principal: Gus Zaharis. Olga Zaharis desires 
to dispose of her 20.7% and Gus Zaharis will 
acquire stock total $16,001.37. Mr. Zaharis 
will pay $4,318.27 and Chemical will pay 
$11,683.10 at the time of closing. Action 
Dec. 13. 

WIGM Medford, Wis.- Broadcast Bureau 
granted transfer of control of WIGM Inc_ 
from Lucie Spence Murphy and Marine Na- 
tional Exchange Bank of Milwaukee, coex- 
ecutors of estate of Harold R. Murphy, de- 
ceased husband, to Paul Allman, Ray Boh- 
nert and Joe Dahlvig (each 14.36% before, 
33% after). For $92,000 (made by State Bank 
of Medford as loan equal to total pur- 
chase price). Entire stock interest will be 
redeemed and Mrs. Murphy will resign as 
officer- director (51.1% before, none after). 
Mr. Allman is general manager of WIGM 
Inc., Mr. Bohnert is chief engineer, Mr. 
Dahlvig is sales manager. Action Dec. 16. 

Broadcast Bureau by order, on Novem- 
ber 30, stayed grant of assignment of license 
of KUBO San Antonio, Tex., from Radio 
KUBO Inc. to Turner Broadcasting Corp. 
and allowed 20 days from receipt of letter 
being sent to Turner Broadcasting Corp. for 
submission of verified answer to questions 
concerning proposed programing plans. 
KEPO Broadcasting Inc. (KBER) San An- 
tonio, filed a contingent petition for recon- 
sideration of the Aug. 10 grant. Action 
Dec. 16. 

COMMUNITY ANTENNA ACTIVITIES 

The following are activities in corn- 
munity antenna television reported to 
BROADCASTING through Dec. 21. Re- 
ports include applications for permis- 
sion to install and operate CATV's, 
grants of CATV franchises and sales 
of existing installations. 

Indicates franchise has been granted. 

Auburndale, Fla.- Universal Cablevision 
(multiple CATV owner) has been granted 
a 10 -year franchise, with an option for an 
additional 10 years. The city will receive 
3% of the annual gross receipts for the first 
five years, and 4% thereafter. The installa- 
tion charge will be $4.95 with a monthly 
charge of $5. 

Centralia, Ill. -Abel Cable Inc. has ap- 

willdbefor $150w with a 
franchise. 

monthlyInstallation charge. 
Company will pay 3% of gross receipts. 
Other applicants are Tele -Cable Inc., Cen- 
tralia Cable Co., Egyptian Cable TV Co., 
and Charles Gross of Centralia. Mt. Vernon 
Cable TV currently operates a franchise. 

Quitman, Miss. -TV Cable of Quitman 
(O. W. Rushing Jr.) has been granted a 25- 
year nonexclusive franchise. The city will 
receive 4% of the annual gross receipts. The 
installation charge will not exceed $15 and 
the maximum monthly charge will be $5.75. 

West Wildwood, N.J. -South Jersey Tele- 
vision Cable Co. has applied for a 30 -year 
franchise. 

Willingboro, N. J.- General CATV has 
been granted a 15 -year nonexclusive fran- 
chise with an option for a five -year exten- 
sion. The city will receive $5,000 minimum 
or 7% of the annual gross receipts, which- 
ever is greater. The city set the maximum 
charges at $10 for installation and $5 for 
monthly service. The system to he con- 
structed must have a minimum of 18 chan- 
nels. Tri- County CATV (a subsidiary of 
Philadelphia CATV) and Mercer Commu- 
nity TV also applied. 

Highland N. Y.- Highland Community 
Television 

Highland, 
applied for a franchise. Corn- 

pany will provide 9 channels plus FM. 
Keeseille N. Y.- AuSable Communica- 

tions Inc. (George Beckwith, president) has 
applied for a franchise. Installation fee will 
be $20 with a $5 monthly charge. Company 
will provide eight channels plus severe/ 
FM channels. 

Lloyd Town, N. Y.- Highland Cable Ltd. 
(CATV multiple owner) has applied for a 
franchise. Another applicant is Nelson Com- 
munication. 

Derry twp, Pa. -WHJB Inc. has ben 
granted a franchise. Installation fee will be 
$10 with a $4.75 monthly charge. Company 
will pay $1,000 or 3 to 15% of gross receipts. 
Another applicant was Highland Cabe TV 
Inc., Latrobe, Pa. 

Franklin twp., Pa.- Armstrong Utilities 
Inc., Kittanning Pa. (CATV multiple 
owner), has applied for a franchise. There 
will be no installation fee with a $4.75 
monthly charge. Company will pay 5% of 
gross receipts. Other applicants are WHJB- 
AM-FM Greensburg and Community An- 
tenna TV Co., Laceyville (CATV multiple 
owner), both Pennsylvania. Johnstown Ca- 
ble TV Inc. currently holds a franchise. 

Mount Pleasant, Pa.- National Cable Corp. 
(Yolonda Barco, George Barco, and Jay 
Sedgwick, representatives) has applied for 
a franchise. There will be no installation 
fee, with a $4 monthly charge. Company 
will provide 12 channels. Another applicant 
is WHJB Cablevision Inc. 

North Sewickley twp.. Pa.- Armstrong 
Utilities Inc., Kittanning, Pa. (CATV multi- 
ple owner), has applied for a franchise_ 
There will be no installation fee with a 
$4.75 monthly charge. Company will pay 
5% of gross receipts. 

Perry twp.. Pa.- Armstrong Utilities Inc., 
Kittanning, Pa. (CATV multiple owner), 
has applied for a franchise. There will be 
no installation fee with a $4.75 monthly 
charge. Company will pay 5% of gross re- 
ceipts. 

Custer, S. D.- Continental Community An- 
tenna Corp., a subsidiary of the Continental 
System of St. Louis, has applied for a fran- 
chise. 
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AT this moment Leo Burnett Co.'s 
Don Tennant is digging his toes 

into soft Pacific sands warming himself 
under a genial Hawaiian sun and scrub- 
bing his mind of even the slightest tend- 
ency to digress into advertising's great 
10- second nightmare: 

AGENCY MAN (surprised) : Wow, Mr, 
Client, thanks for the $10 zillion ac- 
count! 

CLIENT (serious): Now that I'm here, 
do me something creative. I'll wait. 

But by this time next week Mr. Ten- 
nant will be clutching his coat tighter 
against Chicago's winds and very much 
aware of the challenges of his new re- 
sponsibilities. Agency -founder Leo Bur- 
nett has picked Mr. Tennant to succeed 
him as chairman of the creative- review 
committee and in this post he will be 
the chief operating officer in the area 
of creating and judging the advertising 
of Burnett. 

Quality Control a As executive vice 
president of the agency and head of its 
creative services division, Mr. Tennant 
has been a member of the creative -re- 
view committee since 1958. John E. 
Matthews and Howard C. Shank, execu- 
tive directors who become senior vice 
presidents, also serve on the committee. 
Mr. Burnett continues as a member of 
this key four -man group as well as 
board chairman of the agency. 

Burnett this year has pushed up to 
the No. 4 position among the top broad- 
cast agencies. It invests nearly 75% of 
its some $212 -million billings in the 
television and radio media. 

"I'm really not a very modest guy," 
Mr. Tennant says, "but the truly signifi- 
cant news about this appointment isn't 
me at all. It's the recognition of reality 
today by a major agency, the fact that a 
TV man made it." 

Recalling Burnett's hard -won reputa- 
tion as a creative shop, a heritage he is 
determined to preserve, Mr. Tennant 
feels his priority project is the agency's 
basic challenge: "how to be big and 
still swing." 

"Even though we have millions in bill- 
ings and thousands of commercials each 
year," Mr. Tennant explains, "content is 
still more important than numbers." 

TV: Hard Row to Hoe Mr. Tennant 
was Burnett's first full -time television 
writer -producer when he joined the 
agency in the fall of 1950. As in most 
agencies at that time, there seemed to be 
a battle for some years before television 
could win the acceptability and respect- 
ability among its print media peers. 

"That battle was won," he notes, "and 
now my battle internally is to keep the 
windows open and the creative breezes 
blowing through. You need certain lay- 
ers of organization and working tools, 
but you need creative freedom. You 
must save good ideas from getting killed 
by committees. That's why our creative 
review group is composed of creative 
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VP at Burnett 
scores with 
TV background 
people." 

Creativity begins with the response to 
a challenge, Mr. Tennant believes, "the 
challenge to change something in life to 
something better." The creative man, 
he feels, "is any man who persists in 
looking at life in new ways." 

Mr. Tennant worked for many years 
on the Kellogg account and his Tony 
the Tiger creation of 1952 continues to 
be a top tiger even these days when 

WEEK'S PROFILE 

Donald George Tennant -executive VP in 
charge of creative services, Leo Burnett 
Co., Chicago; b. Nov. 23, 1922, Sterling, 
III.; BA 1943 Knox College, Galesburg, 
III.; U.S. Navy 1943 -46 Lt (j.g.); theatri- 
cal director, John B. Rogers Producing 
Co., Fostoria, Ohio, 1946; radio producer 
and writer, NBC, Chicago, 1947-49; pro- 
ducer, writer and performer, ABC -TV, Chi- 
cago, 1949-50; joined Burnett in October 
1950 as first fulltime TV writer -producer, 
becoming TV copy supervisor in 1952 and 
VP in 1957; named head of agency's TV 

commercial department in 1958 and in 

charge of entire creative services division 
in 1962; member of creative review com- 
mittee since 1958, member of board since 
1960 and member of executive committee 
since 1962; elected executive VP 1964; 
m. Sept. 13, 1948, Barbara Jean Fuller 
of Chicago; children -Tim 15, Andy 11 

and Tracy 9; they live in suburban Floss - 
moor where he likes to tinker with his 
Model T Ford and make experimental 
movies. 

there's one in every campaign as well as 
every tank. He also wrote the original 
Marlboro commercials that introduced 
the brand to TV more than a decade ago. 

Marlboro Man "I'm very proud of 
them," he says, recalling that the Marl- 
boro spots "influenced many in the busi- 
ness and sold a hell of a lot of ciga- 
rettes." 

But, he notes, "I can't claim one piece 
of advertising I ever did all by myself. 
This is important and particularly true 
in television; you can't execute alone. 
All who touch contribute. TV is so big 
and so complex." 

What makes a good commercial? Mr. 
Tennant relates that early in his career 
he became convinced "that there is a 
factor that research can't research, an 
intangible thing" triggering like or dis- 
like in the viewer. "We're in the selling 
business," he explains, "but a commer- 
cial doesn't have to be dull. You've got 
to move people to do something. It isn't 
enough to just evoke emotional re- 
sponse." 

The greatest sin is the commercial 
that is boring, Mr. Tennant says, as a 
viewer, "for it takes my time without 
rewarding me." Many commercials, he 
adds, make the same mistake the movies 
made "in substituting opulence for in- 
genuity, or if you can't make it better 
make it bigger'." 

However the movies learned some- 
thing the networks still are learning, he 
observes, "that it is impossible to predict 
what the human animal will like. Show 
business is a crap shoot no matter what 
you do." 

Taken for Granted Yet he is trou- 
bled that broadcasting, radio or TV, no 
longer is "an event." He explains that 
"the sheer quantity and sheer availability 
of television today is like water at the 
tap or the electric light, a familiarity 
that breeds indifference." Television 
must regain its significance. 

Mr. Tennant learned the basics of 
winning audience response long before 
his advertising days. Even as a young- 
ster he played theater, built miniatures 
and dreamed of some day being a movie 
stunt man, a job that still intrigues him. 
His ingenuity was tested often in the 
Navy during fighting in the Pacific in 
World War II. Example: He got a piano 
for his crew by swapping a canned ham 
and a crate of eggs with a British force 
closing a hospital in the New Hebrides. 
Postwar jobs ranged from nightclub 
comedian to puppeteer. Puppeteering 
came while he was with ABC -TV in 
Chicago, when Kukla, Fran & 011ie 
moved to NBC. He not only replaced 
them in a daily live stint in voices and 
characters but made his own star pup- 
pet, Newton Figg. 

Newt still sits by his desk, a reminder 
"to keep getting my hands dirty" ex- 
perimenting, looking for new answers 
to challenges, he says. 
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EDITORIALS 

Where the action is to be 

EVENTFUL as 1966 has been for broadcasting, as the 
Special Report elsewhere in this issue reminds us, 1967 

promises to provide an even livelier calendar. 
In the great business and programing centers of New York 

and Los Angeles the ferment of change will continue to be 
evident. In other markets there is forecast no diminution 
of challenges and opportunities. But it is Washington that 
is destined to be in 1967 the scene of great debates and 
perhaps some actions that could profoundly alter the con- 
ditions of broadcasters everywhere. 

In the Congress there is bound to be an investigation into 
all of broadcasting's journalistic practices. The focus at the 
outset will be on the treatment of political campaigns and 
elections, but it can be expected to extend beyond that to 
all forms of news and commentary on controversial sub- 
jects. The Senate Subcommittee on Communications is al- 
ready laying the groundwork for its hearings on the fairness 
doctrine and the coverage of political affairs. Key figures 
in the House have announced their interest in covering at 
least part of the same ground: editorializing in support of 
political candidates and the broadcast of election returns and 
projections while some polls are still open. Broadcasters 
will need to muster all the strength at their command to 
retain their already circumscribed freedom. 

The next will also be the year the Congress comes to 
grips with the planning of the noncommercial television 
system. The Senate Commerce Committee will be the arena 
for conflicts over the size, nature and funding of noncom- 
mercial TV. The outcome of that committee's considera- 
tions could make great changes in both the commercial and 
noncommercial systems. 

Attempts to tidy up the management of spectrum alloca- 
tions will create another problem of key importance to 
broadcasters. While these are going on, certainly at the 
FCC, perhaps at the Department of Commerce which has 
announced its interest in the subject, as well as at the Office 
of Telecommunications Management, nonbroadcast users of 
the spectrum will be intensifying their campaigns for more 
frequencies. The threat of constriction of the broadcast 
allocations will loom larger in 1967 that it did in 1966. 

These are but a few of the more obvious matters that will 
engage the broadcasters' serious intention. There will be 
others as the year wears on. If at the end of 1967 the broad- 
casters have merely held their ground, they may breathe a 
sigh of relief. 

Dirksen takes the first 

SENATOR Everett M. Dirksen, of Illinois, leader of the 
Republican opposition, on Dec. 15 denounced those 

government officials and economists who "believe that ad- 
vertising is economically wasteful and antisocial." 

If Senator Dirksen had issued that statement a couple of 
months earlier it would have been dismissed as political by- 
play: Even on Dec. 15 it might be regarded as having such 
overtones, but the significant difference is that last November 
that party for which Senator Dirksen is spokesman won a 
shattering victory over the incumbent Democrats in Congress 
and in the state houses. The voice of Senator Dirksen there- 
fore is a voice of infinitely greater authority. 

The eloquent Illinoisan chose the 175th anniversary of 
the Bill of Rights for his broadside, in which he warned 
against tampering with the news media -including advertis- 
ing-as an interference with the First Amendment. 

"People dare not forget," he said, "that advertising is as 
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much a means of informing our people as any other part 
of a newspaper or other news media. If one may tamper 
with or abridge the freedom of one portion of the press, 
then the entire press structure is jeopardized." 

Senator Dirksen's stout defense of advertising as part and 
parcel of the freedoms protected by the First Amendment 
must be applauded, even though administrative and court 
decisions are not as clearly defined in that area as they are 
where news and editorial content are concerned. But the 
strength of Mr. Dirksen's position is that he recognizes that 
media of information should not be used for "wrongful or 
for unlawful purposes" and that the "public trust" cannot 
be betrayed. 

Moreover, Senator Dirksen isn't dogmatic in his approach 
to the obvious problem of government interference with the 
extent, volume and quality of advertising. Public policy, he 
holds, "demands that the Congress should step in and make 
certain that this nation is not beginning to undergo a new 
'revolution' by arbitrary and capricious administrative edict." 

The opportunity for examination and restatement of pub- 
lic policy may come at the new session of Congress just a 
fortnight away. Representatives of all media and of mar- 
keting should be prepared to make the most of it. 

Rule without a reason 

HE FCC says it will stiffen its station identification rule 
1 so that a broadcaster in Oakland, across the bay from 

San Francisco, cannot say something like "in the air every- 
where over San Francisco." 

What's so nefarious about stations claiming coverage of 
areas they cover? The rule now says stations are located 
wherever their main studio happen to be. But hundreds of 
broadcast transmitters are located in separately incorporated 
cities, towns and even different states remote from their 
main studios. 

The public certainly isn't being misled when stations in 
St. Paul say they cover Minneapolis or those in Dallas cover 
Fort Worth and vice versa. Oakland -San Francisco is one of 
scores of hyphenated markets. And since the FCC is think- 
ing ahead these days, what about those megalopolises spring- 
ing up almost everywhere? 

The Communications Act contains a mandate that the 
government encourage larger and more effective use of the 
spectrum. It can't achieve that by defying the law of nature 
that says radio signals know no boundaries. 

Drawn for BROADCASTING by Sid Hix 
"I didn't know until we got color ... she blushes when she 

reviews these modern novels!" 

BROADCASTING, December 26, 1966 
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If people don!t believe 
in the station, theywon!t 

believe your cologne 
will make them irresistible. 

The people of Pittsburgh know KDKA -TV 
will be around to back up anything 
it says. This is the station that has kept 
Pittsburgh well informed for years, now. 
You can see the evidence of this station's 
dedication to news every day at noon. In 

the quality of the news. And in the quality 
of the personalities who present it. 
Bill Burns is Mr. Pittsburgh. He's the most 
popular television personality in the 
tri -state area. And it's not just a fleeting 
success he enjoys. He's been handling The 

news in his warm, responsible way for 
thirteen years now. "Did you hear what 
Burns said about... ?" is a phrase you'll 
often hear in Pittsburgh. 
Marie Torre has something to say, too. 
And not just to other women. She's a city - 
side reporter whose passion is hard news. 
But this station's dedication to news isrl't 
confined to just noon time. It begins early 
in the morning. Consistently reappears 
throughout the day with a full hour report 
at 6:30 PM. And doesn't end until the 
11 o'clock news when Bill Burns wraps up 
the day. And the people of Pittsburgh 
appreciate it. And listen. 
In fact KDKA -TV is a part of their routine. 
Every day. It's always in their schedule 
somewhere. Isn't this the kind of station 
that should be in your advertising 
schedule? Every day? As a matter of 
routine? This is one routine that could 
prove very exciting for your product. 
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