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SEATED (LR) THAD SANDSTROM. WIBW AM-TV, TOPEKA, KAN.; FRANK BALCH. WJOY, BURLINGTON. VT., APRA 1ST VICE PRESIDENT; TOM POWELL, 
WDAU, SCRANTON, PA., APBA PRESIDENT; FRED HAMMOND WWL, NEW ORLEANS, LA,; WILLIAM ARMSTRONG, KOSI, AURORA, COLO., APBA VICE 

WESTERN 
MEX.DW. 

GLOVER 
W ONE LÍ COLNTON, N.C.; RALPH ENICK,NWTVJ.TV,RMIAMI, FLAT APRAEVICE PRESIDENT, SOUTHERNT IST. GEORGE 

VO LGER, KWPC, MUSCATINE, IA., APRA VICE PRESIDENT, CENTRAL DIST.; JOHN M. DAY, WHDH, BOSTON, MASS., APBA VICE PRESIDENT, EASTERN DIST.; 
REX DAVIS, KMOX, ST. LOUIS, MO.; THOMAS FRAWLEY. COX BROADCASTING CORP, WASHINGTON, D.C. 



LAUGH-IN'S * 

GARY OWENS 

CREATES 'THE GARY 

OWENS SPECIAL REPORT" 
ROWAN AND MARTINS' LAUGH-IN 

260 HILARIOUS SHOWS AVAILABLE (90 SECONDS EACH). A Revenue Producer for your 
Station because GARY OWENS will personally provide your client with Commercials written 
and voiced by him. FREE! Station Promos, Jock Promos, G.O. Special Report Promos, Etc. 

PLEASE RUSH ME DEMO & INFO ON 
THE GARY OWENS SPECIAL REPORT! 

Name 

Title 

Station 

City 

State 

Dept 

Zip 

L 

CLIP-OUT COUPON AND MAIL NOW TO: GARY OWENS SPECIAL REPORT BLDG., 1591 CROSSROADS 
OF THE WORLD, HOLLYWOOD, CALIF. 90028 OR PHONE COLLECT (213) 461 -4866. 



"I REMEMBER 
RADIO... 
...do you? " 

Now laugh your way 
down memory lane... 
with wonderful old-time radio! 
COMEDY! DRAMA! SPORTS! HISTORY! 

WHAT A GRAND AND GLORIOUS 
-- TI' H t, 

go 
ME 

ldenYOUeLL mmories 
AVE 

thrill 
as hese 

you 
great 
again 

and again! Actual broadcasts just 

as you heard them. 
Do you remember Senator Clag- 
horn, Titus Moody and all the 

a uproarious goings -on in Allen's 
Alley? Do you remember how you 

split your sides laughing when Amos 'n Andy got on 
the telephone? Remember Fibber McGee and that 
famous overflowing closet? Remember how Baby Snooks 
(Fanny Brice) drove her Daddy wild? Vas you dere, 
Sharlie? as Baron Munchausen (Jack Pearl) would 
say -and he's here too! All the magnificent humor, w' 

TWO YEARS 

IN THE MAKING 
AT A COST OF 
NEARLY 
$500.000 

ALL YOURS for family funl -this amazing parade of old -time radio favorites. caught at their best! 

The Easy Aces Bing Crosby Fred Allen Allen's Alley 
Bob Hope Jack Benny and Mary Livingston Baby Snooks 

lack Armstrong, All American Boy The Lone Ranger 
Sgt. Preston and His Dog King Terry and The Pirates Mary 
Noble, Back Stage Wife The Romance of Helen Trent 
Lorenzo Jones Just Plain 8,11 Mary Margaret McBride 
with guest, Athen Barkley PLUS the most exciting and 
significant sports and news broadcasts in radio history! 

The DempsePTunney Long Count, with announcer Graham 

McNamee Whirlaway wins The Kentucky Derby, with an- 
nouncer Clem McCarthy 
The First Election returns broadcast by radio President 
Calvin Coolidge presents Charles Lindbergh to Congress 
Billy Sunday lights against the repeal of prohibition Old - 
time commercials 
Special: A full-length ARCH OBOLER terror -tale produced in 

the old-lime manner especially for this exclusive Longines 
Symphonette release! 

You're at the ringside with the famous "long count" 
at the Dempsey -Tunney fight! You're in the stands 
screaming as Whirlaway wins the most famous and 
exciting Kentucky Derby! You're crouched over your 
crystal set as radio's first variety show goes on the 
air! You ride a landing craft on D -Day! 

But we hardly can begin to describe the entire big 
6- record Treasury with its magnificent feast of Golden 
Memories...great music, great singers, great dra- 
matic shows, great moments that never will happen 
again...30 or more years of the world's greatest en- 
tertainment...yours FREE for 10 days! 

the breath- taking adventures, the nostalgic music 
of the old -time radio years...wrapped up for the first 
and only time in this historic Treasury. 

IF YOU MISSED THE WORLD'S GREATEST NEWS BROAD- 

CASTS -HEAR THEM NOW! 

With all the magic of time turning back...this great 
Treasury brings you the Duke of Windsor renouncing 
his throne for the "woman I love "...the famous emo- 

tion- packed account of the Hin- 
denburg disaster... Neville Cham- 
berlain declaring war on Germany 
...Arthur Godfrey's long- remem- 
bered account of FDR's funeral 
...Harry Truman giving the first 
news of the atomic bomb on that 
fatal day in 1945. 

YOU RISK NOTHING when you send 

the coupon and receive by return 

mail this great Treasury! More than 

80 priceless excerpts -over three 

hours of nostalgia and delight! And 

you can return the Treasury, owe 

nothing, and KEEP the great Bonus 

Album we also send you! 

6 purest vinyl records 
worth up to $29.70 

in fine stores 

ONLY$5 

OR JUST $14.98 
Special enhanced 

Stereo Edition 
just $1.80 extra! 

A 
MONTH 

FREE! 
RECORD ALBUM 

Yours -Just For Examining 
The Six -Record Set. 

People call it "The record that proves a par, 
ent knows more than his child!" Here are 20 
of RADIO'S FAMOUS THEME SONGS you'll 
greet with delighted recognition! Call in your 
friends for a grand guessing game -but they'll 
have to be older than the TV generation! 
TAKE THIS FREE RECORD ALBUM JUST FOR 
VISITING THE GOLDEN YEARS OF RADIO! Keep 
it -even if you return the Six -record Treasury! 

MAIL COUPON TODAY! 
THE LONGINES SYMPHONETTE SOCIETY 

Symphonette Square, Larchmont, New York 10538 
Yes, send my FREE BONUS RECORD ALBUM along With the six -record 
Treasury, GOLDEN MEMORIES OF RADIO. I may return the Treasury 
within 10 days and owe nothing, or send just $5 a month until $14.98 
(plus modest postage and handling) Is paid. I keep my FREE bonus 
record album, Radio's Famous Theme Songs, no matter what I decide. 

CHECK ONE: High Fidelity 
Stereo (Electronically rechanneled to simulate stereo 
listening.) (just $1.80 more). 

I Mr. 
I Mrs 
I Miss 

I Address 

(-1 City state 
t 01 02 01990 -072 



YOU LEARN 
A LOT IN 

44 YEARS 
Storer Broadcasting has learned a 
few things over the years. We hope 
we never forget them. 

We've learned that the most im- 
portant element in a station's suc- 
cess is a responsive, continually 
building audience with confidence 
in a broadcaster's integrity and cred- 
ibility. We've learned that the best 
way to develop such audiences is to 
become sincerely involved in the 
communities our stations serve -in 
the problems, the aspirations, the 
undertakings, the achievements, even 
the failures, when the objectives are 
worthwhile. 

All this is not entirely out of char- 
ity. There's a tangible reason, too. 
The more effective we are in our 
communities, the more effective we 
are for our advertisers, the more 

effective we are for ourselves. Our 
"most important product" is our 
audience and community reputa- 
tion. We've worked at it for 44 years 
and plan to continue working at it 
as good neighbors, involved friends 
and effective broadcasters. That way 
everybody wins. 

STORER 
BROADCASTING COMPANY 

Detroit 
WJBK -TV 

Cleveland 
WJW -TV 

Boston 
WSBK -TV 

Atlanta 
WAGA -TV 

Milwaukee 
WITI -TV 

Toledo 
WSPD -TV 

Detroit 
WDEE 

Cleveland 
WJW 

New York 
WHN 

Miami 
WGBS 

Los Angeles 
KGBS 

Toledo 
WSPD 



Weekliißriel 

Office of Telecommunications Policy Director Clay T. 
Whitehead, in an interview with BROADCASTING editors, 
provides amplification of the startling proposals he un- 
leashed in IRTS speech two weeks ago. See .. . 

Whitehead's reach for consensus ... 17 

The educational broadcasting fraternity, all too conscious 
of its progress and growing pains, will ponder both at 
this week's NAEB convention in Miami Beach. Whitehead 
address is anticipated highlight. See .. . 

A gathering of many forces . .. 20 

BROADCASTING magazine heralds its 40th anniversary 
with a retrospective anthology of anecdotes, requiems and 
reflections on the individuals and events that shaped this 
thriving medium over its first decades. See .. . 

Yesteryear's yarns, tomorrow's legends ... 29 

Figures compiled by FCC reveal that television stations 
spent more on syndicated programs in 1970 than ever 
before. But although $171.7 million figure represents new 
high, rise in cost over 1969 is lowest on record. See .. . 

Cost of nonnetwork fare still rising ... 76 

Broadcasters filing comments in tirst phase of FCC's in- 
quiry into fairness doctrine, dealing with applications of 
fairness to advertising, give credence to Chairman Burch's 
observation that chaotic situation is at hand. See .. . 

Comments on the chaos ... 88 

Federal Trade Commission's hearings on advertising in- 
dustry begin this week, with American Association of 
Advertising Agencies, Association of National Advertisers 
and other experts prominent on witness list. See . . 

FTC to hear advertising story ... 92 

Massive economic study tiled with FCC last week by 20 
TV licensees contends that implementation of commis- 
sion's distant- signal importation proposals for CATV would 
be 'disastrous' for local stations, See .. 

More come in against FCC's CATV plan ... 96 

RKO General Inc., incumbent licensee in KHJ -TV proceed- 
ing, and Fidelity Television Inc., competing applicant, meet 
in oral argument before FCC. Both contend that alleged 
wrongdoings by opponent warrant disqualification. See ... 

Challenged meets challenger ... 97 

When it comes to educational broadcast stations, minori- 
ties with complaints apparently can get swifter relief at the 
Department of Health, Education and Welfare than at the 
FCC -because HEW can cut off federal funds. See ... 

Minorities look to HEW ... 101 

All three networks are represented at Senate hearings on 
freedom of press, as NBC's Julian Goodman and ABC's 
Elmer Lower warn of dangers of government intervention. 
CBS -ex Fred Friendly takes different approach. See ... 

Goodman, Lower: Insulate newsrooms ... 105 

ighltine 
AT DEADLINE 9 SPECIAL REPORT 29 

BROADCAST ADVERTISING 88 WEEK'S HEADLINERS 10 

BROADCAST JOURNALISM 105 WEEK'S PROFILE 121 

CHANGING FORMATS 80 

CHANGING HANDS 99 

CLOSED CIRCUIT 7 

DATEBOOK 15 

EDITORIALS 122 

FATES & FORTUNES 110 
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FOR THE RECORD 114 

LEAD STORY 17 

THE MEDIA 96 ote. 
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WGN ContinEntal Broadcasting Corrpa- y 

Chicago: WGN Radio, WGN Television, 
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WGN World Travel Services, Inc. 
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Denver: KWGN Television 
Michigan and California: WGN Electronic Systems Company 

New York, Chicago, Los Angeles, San Francisco and Tokyo: 
WGN Continental Sales Company 



&OWL 
Off again 
What was to have been last week's fait 
accompli becomes this week's riddle on 
FCC's make -up. Peter Flanigan, Presi- 
dent Nixon's chief talent scout, last 
Tuesday visited Senator John Pastore 
(D -R.I.) to advise him of intended 
nomination next day of FCC general 
counsel, Richard Wiley, for unexpired 
portion of seven -year term of Robert 
Wells ending July 30, 1977. He ran into 
buzz -saw over what fiery chairman of 
Senate Commerce Subcommittee argued 
was failure to fulfill commitment to 
name black, presumably for either Wells 
post or for commissionership to be va- 
cated by Robert T. Bartley when his 
term expires June 30. 

It's expected Wiley nomination will 
go up this week (Commissioner Wells's 
own deadline for departure is Nov. 1). 
Question now is whether President 
simultaneously will announce intention 
to appoint black when Bartley term ex- 
pires, or even whether Senator Pastore 
would be "satisfied" in light of what 
he regards as previous broken promises. 
There was talk last week too of White 
House consideration of John H. Powell 
Jr., 40, avid black Republican candidate 
for Wells's job, as FCC's new general 
counsel. This would involve transfer 
from his present post as general counsel 
of U.S. Commission on Civil Rights and 
presumably put him in line for next 
Republican vacancy on FCC if black 
were not named to succeed Commis- 
sioner Bartley next June 30. Mr. Powell 
is New Yorker and has Democratic as 
well as GOP endorsements. 

High command 
Speculation is growing that CATV pol- 
icy recommendations being formulated 
by high -level administration committee 
will require changes in rules FCC has 
proposed, assuming recommendations 
are translated into legislation. Observ- 
ers note that Office of Telecommunica- 
tions Policy Director Clay T. (Tom) 
Whitehead, chairman of committee, has 
made number of comments on CATV, 
some at variance with direction being 
taken by commission. On several occa- 
sions, for instance, he has talked of reg- 
ulating CATV systems on at least limit- 
ed common -carrier basis. Committee 
will present President with several op- 
tions, but will specify plan it recom- 
mends. 

Committee, composed of three cabi- 
net officers and three White House 
aides, as well as Mr. Whitehead, missed 
self -imposed deadline Friday (Oct. 15) 

BROADCASTING, Oct. 18, 1971 

for completing work, but hopes to have 
recommendations on President's desk 
this week. Working group, composed of 
representatives of committee members, 
finished its job last week, and Mr. 
Whitehead plans to meet with members 
early this week to put finishing touches 
on project. 

Back to the Hill 
FCC Chairman Dean Burch apparently 
had no more success in bringing peace 
to warring parties in controversy over 
commission's proposed CATV rules 
than did Clay T. (Tom) Whitehead, 
director of Office of Telecommunica- 
tions Policy (BROADCASTING, Oct. 11). 
But responsibility this time is being 
placed at door of broadcast - industry 
representatives; they "bailed out," is 
way it is being put at commission, where 
no further meetings are planned. When 
Mr. Whitehead gave up peacemaker 
role, OTP gave out word that intransi- 
gence of CATV interests caused break- 
down of talks. 

With disputants still apart, issue is 
back where it was -before Congress, 
which could be scene of bloody battle 
between friends of broadcasters and 
friends of CATV interests -with friends 
of copyright owners swinging weight to 
whatever side appears to offer most to 
their cause. 

Face to face 
International Radio and Television So- 
ciety is reported to be lining up series 
of "confrontation" luncheons in New 
York this year, first one to feature FCC 
Commissioner Nicholas Johnson and 
CBS Washington Vice President Rich- 
ard W. Jencks some time next month. 
IRTS is lining up other adversary repre- 
sentatives to give industrywide forum to 
problems and issues in broadcasting. 
Planned format is not debate, but rather 
responses to questions coming from 
audience. 

This move is part of broader effort by 
IRTS to stimulate dialogue on broad- 
casting problems. Another is weekly 
evening forum in which 10 young mem- 
bers of IRTS and 10 nonmembers, who 
are in TV- radio, will meet with three or 
four top TV -radio officials for no- holds- 
barred discussion of industry problems. 
Third project is one in which broadcast- 
ing executives will seek to speak before 
meetings of community organizations in 
their home localities and fourth in- 
volves taped interviews of industry offi- 
cials for distribution to college radio 
stations. 

Farther with fairness 
FCC is expected to break new ground 
in fairness- doctrine interpretation in de- 
cision due out this week. Question is 
whether appeals for such organizations 
as United Givers Fund can be contro- 
versial within meaning of fairness doc- 
trine. In Dayton, Ohio, at least, com- 
mission appears to be persuaded they 
can be. Order being circulated among 
commissioners last week would support 
view of Dayton group that appeals for 
United Appeal there are controversial 
and that critics are entitled to time to 
present their views. 

Opponents contend that United Ap- 
peal is run by establishment, with in- 
adequate inner -city representation, and 
criticize manner in which funds are 
allocated. Although matter was not yet 
resolved as of Friday (Oct. 15), one 
commissioner who opposes such appli- 
cation of fairness doctrine is ready with 
dissenting opinion. 

Navigators 
House Rules Committee, which now 
has jurisdiction over two principal 
pieces of political- spending legislation, 
may hold hearings on bills, committee 
spokesman said Friday (Oct. 15). Hear- 
ings would not concentrate on merits of 
proposals but on how to handle passage 
to floor, i.e., whether to combine bills 
before sending them to floor or whether 
to send just one of the measures. 

World of wire ? 

Among features being planned for In- 
stitute of Electrical and Electronics En- 
gineers convention next March is ses- 
sion on cable TV that, from contem- 
plated make -up of panel, seems apt to 
be both far -ranging and free -wheeling. 
IEEE officials hope to get FCC Chair- 
man Dean Burch as key panel member. 
Proposed panelists are Joseph Charyk, 
president of Communications Satellite 
Corp.; Dr. Peter Goldmark, inventor - 
scientist who retires at end of this year 
as president of CBS Labs; Irving Kahn, 
chairman of Teleprompter Corp., and 
Paul Klein, former NBC vice president 
who now heads Computer Television 
Inc. 

With that line -up, session could ex- 
plore CATV in almost any context, in- 
cluding computers, satellites and, pre- 
sumably, wire- network grid. Tentatively 
titled "CATV: What's Happening," 
panel is one of some 80 sessions sched- 
uled for IEEE convention, to be held 
March 20 -23 in New York. 
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Congratulations to the winners of the BmI 1971 Country music Achievement Awards 

ALL FOR THE LOVE OF SUNSHINE 

Lalo Schilrin 
Mike Curb 

Harley Hatcher 
Hastings Music Co. 

ALI I HAVE TO DO IS DREAM 

Boidleaux Bryant 
House of Bryant Publications 

AMOS MOSES 

Jerry Reed 

Vector Music Corp. 

ANGELS DON'T LIE 

Dale Noe 

Acclaim Music, Inc 
BILOX1 

Larry Kingston 
Window Music. Inc. 

BY THE TIME I GET TO PHOENIX 

Lim Webb 

Rivers Music Cu. 

CAN YOU FEEL IT 

Bobby Goldsboro 

Detail Music. Inc. 

COAL MINERS DAUGHTER 

Loretta Lynn 

Sure-Fire Music Ca , Inc 

COME SUNDOWN 

Kris Kristoflerson 
Combine Music Corp. 

DADDY WAS AN OLD TIME 

PREACHER MAN 

Dolly Parton 
Dorothy Ju Hope 

Owepar Publishing. Inc. 

DON'T CRY DADDY 

Mac Davis 

Elvis Presley Music, Inc. 

B.mO Music, Inc. 
DON'T KEEP ME HANGING UN 

Sonny James 

Carole Smith 
Marson, Inc. 

DREAM BABY 

(HOW LONG MUSS I DREAM) 

Cindy Walker 
Combine Music Corp. 

EVERYTHING IS BEAUTIFUL 

Ray Stevens 
Ahab Music Co, Inc. 

ENOLESSIY 

Clyde Otis 
Brook Benton 
Vogue Music. Inc 

FLESH AND BLOOD 

Johnny Cash 
House of Cash. Inc. 

FOR THE GOOD TIMES 

Kus Kristoflerson 
Buckhorn Music Publishing. Inc. 

GENTLE ON MY MIND 

John Hartford 
Glaser Publications. Inc. 

GEORGIA SUNSHINE 

Jerry Reed 

Vector Music Corp. 
A GOOD YEAR FOR THE ROSES 

Jerry Chesnut 

Jerry Chesnut MusmC 

GREEN GREEN GRASS OF HOME 

Curly Putman 
Tue Publishing Co.. Inc. 

HE LOVES ME Alt THE WAY 

Carmel Taylor 

Billy Sherrill 
Norms Wilson 
Algee Music Corp 

HEART OVER MINO 

Mel Tillis 
Cedarwood Publishing Co., Inc. 

HELLO DARLIN' 

Conway Twitty 
Twitly Bird Music Cs. 

HELP ME MARE IT THROUGH THE NIGHT 

Kris Kristollerson 
Combos Music Corp. 

HUMPHREY THE CAMEL 

Jack Blanchard 

Back Bay Music 
I CAN'T BE MYSELF 

Merle Haggard 

Blue Book Music 
I CAN'T BELIEVE THAT YOU'VE 

STOPPED LOVING ME 

Dallas Frazier 
Arthur Leo Owens 

Blue Crest Music, Inc. 

Hill and Range Songs, Inc. 

I CAN'T STOP LOVING YOU 

Don Gibson 
Scuff.Rose Publications, Inc. 

I DO MY SWINGING AT HOME 

Billy Sherrill 
Algee Music Corp. 

I NEVER ONCE STOPPED LOVING YOU 

Bill Anderson 

Ian Howard 

Stallion Music. Inc 
Moss Rose Publications, Inc. 

I NEVER PICKED COTTON 

Charlie Williams 
Bobby George 

Freeway Music Corp. 

Central Songs, Inc. 

IF I EVER FALL IN LOVE WITH 

A HONKY TONR GIRL 

Tom T. Hall 

Newkeys Music. Inc. 

IS ANYBODY COIN' TO SAN ANTONE 

Dave Kirby 

Glenn Martin 
Tree Publishing Cu., Inc. 

IT'S JUST A MATTER OF TIME 

Brook Benton 

Clyde Otis 

Belford Hendricks 

Eden Music. Inc. 

ITS ONLY MAKE BELIEVE 

Conway Twitty 
lack Nance 
Marielle Music Publishing Corp. 

JESUS TAKE A HOLD 

Merle Haggard 

Blue Book Music 
JOSHUA 

Dolly Parton 

Oweper Publishing, Inc. 

KANSAS CITY SONG 

Red Simpson 
Buck Owens 
Blue Book Music 

KENTUCKY RAIN 

Dick Heard 

Eddie Babbitt 
Elvis Presley Music. Inc. 

S-P-R Music Corp. 
KING OF THE ROAD 

Roger Miller 
Tree Publishing Co.. Inc. 

LONG LONG TEXAS ROAD 

Dennis Linde 

Combine Music Corp. 

LOUISIANA MAN 

Doug Kershaw 
Acuff-Rose Publications. Inc. 

ME AND BOBBY McGEE 

Kris Kristoflerson 
Fred Foster 

Combine Music Corp. 

MORNIN' MORNIN' 

Dennis linde 
Combine Music Corp. 

MULE SKINNER BLUES 

Jimmie Rodgers 

George Vaughn 
Peer International Corp. 

MY ELUSIVE DREAMS 

Curly Putman 

Billy Sherrill 
Tree Publishing Co. . Inc 

MY LOVE 

Tony Hatch 

Duchess Music Corp. 

MY WOMAN. MY WOMAN. MY WIFE 

Marty Robbins 
Mariposa Music. Inc. 

NO LOVE AT ALL 

Wayne Carson Thompson 

Johnny Christopher 
Rose Bridge Music. Inc. 

Press Music Co.. Inc. 

OH. LONESOME ME 

Don Gibson 
Acutf.Rose Publications. Inc. 

OH, PRETTY WOMAN 

Roy Orbison 

William M. Dees 

Acuff -Rose Publications, Inc. 

ONE MINUTE PAST ETERNITY 

William E. Taylor 

Stanley Kesler 

Hi.Lo Music, Inc. 

Varia Publishing Co. 

THE POOL SHARK 

Torn T. Hall 

Newkeys Music. Inc. 
RELEASE ME 

Eddie Miller 
W. S. Stevenson 
Four Star Music Co.. Inc. 

RISE AND SHINE 

Carl Perkins 
Cedarwood Publishing Co.. Inc. 

ROCKY TOP 

Boudleaux Bryant 
Felice Bryant 
House of Bryant Publications 

p NEVER PROMISED YOU Al 

ROSE GARDEN 

Joe South 
Lowery Music Co.. Inc. 

RUBY DON'T TAKE YOUR LOVE 

TO TOWN 

Mel Tillis 
Cedarwood Publishing Co.. Inc. 

RUN WOMAN RUN 

Ann Booth 
Duke Golf 
Dan Hoffman 
Algee Music Corp. 

SHE'S A LITTLE BIT COUNTRY 

Harlan Howard 

Wilderness Music Publishing Co 

SINGING MY SONG 

Tammy Wynette 

Billy Sherrill 
Glenn Sutton 

Al Gallico Music Corp. 

STAND BY YOUR MAN 

Tammy Wynette 
Billy Sherrill 
Al Gallico Music Corp. 

STAY THERE TILL I GET THERE 

Glenn Sutton 
Al Gallico Music Corp. 

THE STRAIGHT LIFE 

Sonny Curtis 
Viva Music. Inc. 

The most performed Country Songs April 1, 1970 to March 31, 1971 

[3\11 
BROADCAST MUSIC. INC. 

SUNDAY MORNIN' COMIN' DOWN 

Kris Kristof Jerson 

Combine Music Corp. 

THE TAKER 

Kris Kristoflerson 
Sher Silverstein 
Combine Music Corp. 

TALK ABOUT THE GOOD TIMES 

Jerry Reed 

Vector Music Corp. 

TENNESSEE BIRD WALK 

Jack Blanchard 
Back Bay Music 

THAT'S HOW I GOT 10 MEMPHIS 

Tom T. Hall 

Newkeys Music, Inc. 

THERE GOES MY EVERYTHING 

Dallas Frazier 

Blue Crest Music, Inc. 

Husky Music Co., Inc. 

THERE MUST BE MORE TO LOVE 

THAN THIS 

William E. Taylor 

LaVerne Thomas 

Varia Publishing Co. 

Chimneyville Music Publishing Co., Inc. 

De Capo Music, Inc. 

A THING CALLED LOVE 

Jerry Reed 

Vector Music Corp. 

TOM GREEN COUNTY FAIR 

Dennis Linde 

Combine Music Corp. 

TOMORROW NEVER COMES 

Ernest Tubb 

Johnny Bond 

Noma Music, Inc. 

TRUE LOVE IS GREATER 

THAN FRIENDSHIP 

Carl Perkins 
Ensign Music Corp. 

Cedarwood Publishing Co., Inc. 

TULSA 

Wayne Carson Thompson 

Earl Barton Music. Inc. 

WATCHING SCOTTY GROW 

Mac Davis 

B.n'B Music. Inc. 

WE'RE GONNA GET TOGETHER 

Buck Owens 

Blue Book Music 

WHAT IS TRUTH 

Johnny Cash 

House of Cash. Inc. 

WHEN A MAN LOVES A WOMAN 

(THE WAY THAT I LOVE YOU) 

Bill Eldridge 

Gary Stewart 
Forrest Hills Music. Inc. 

WHERE IS MY CASTLE 

Dallas Frazier 

Blue Crest Music, Inc. 

A WOMAN ALWAYS KNOWS 

Billy Sherrill 
Algee Music Corp. 

WONDER COULD I LIVE THERE 

ANYMORE 

Bill Rice 

HalbClemenl Publishing Co. 

THE WONDERS YOU PERFORM 

Jerry Chesnut 
Jerry Chesnut Music 



Late news breaks on this and overleaf. 
Complete coverage of the week begins on page 17. Atßeadhie 

ABC -TV jumps CBS -TV 
in ratings battle 
ABC -TV passed CBS -TV to move into 
first place in ratings for fourth week, 
ended Oct. 10, of new season according 
to Nielsen multinetwork -area report 
(MNA) out Friday (Oct. 15). 

Ratings averages varied depending on 
method used for computation. ABC had 
19.6, CBS 19.1 and NBC 17.6 when 
analyses by networks of President's talk 
on Phase II of economic policy were 
included. Without analyses programs 
included, scores were ABC 19.8, CBS 
19.2 and NBC 17.6. 

In nights of week, ABC won Tues- 
day, Friday and Sunday; NBC had 
Monday, Wednesday and Thursday, and 
CBS took Saturday. 

Top 40: 1. Marcus Welby (ABC); 
2. Movie of the Week (ABC); 3. Flip 
Wilson (NBC); 4. All in the Family 
(CBS); 5. ABC Sunday Movie; 6. 
Mystery Movie (NBC); 7. Funny Face 
(CBS); 8. Mod Squad (ABC); 9. Man - 
nix (CBS); 10. Room 222 (ABC); 11. 
Dick Van Dyke (CBS); 12. Partridge 
Family (ABC); 13. CBS Friday Movie 
and Laugh -In (NBC); 15. NBC Mon- 
day Movie; 16. Medical Center (CBS) 
and Brady Bunch (ABC); 18. Adam -12 
(NBC); 19. Mary Tyler Moore (CBS); 
20. CBS Sunday Movie; 21. Gunsmoke 
(CBS); 22. Here's Lucy (CBS); 23. 
Monday Night Football (ABC); 24. 
Love, American Style (ABC); 25. 
Longstreet and Odd Couple (both 
ABC); 27. Mission: Impossible (CBS) 
and Night Gallery (NBC); 29. Carol 
Burnett and Thursday Movie (both 
CBS); 31. FBI (ABC); 32. Doris Day 
(CBS); 33. Country Music Awards 
Special (NBC); 34. Dean Martin 
(NBC); 35. O'Hara, U.S. Treasury 
(CBS); 36. Owen Marshall (ABC); 
37. Cade's County (CBS) and Bonanza 
(NBC); 39. Hawaii Five -O (CBS); 40. 
NBC Saturday Movie. 

Giving up EBS- temporarily 
Last December, FCC authorized ran- 
dom, surprise tests of Emergency 
Broadcasting System. Last week it sus- 
pended such tests pending revision of 
EBS by National Industry Advisory 
Committee and, although it did not 
say so, recommendations from Office of 
Telecommunications Policy. 

FCC said Friday (Oct. 15) test sus- 
pension is due to problems in first test 
last January, mistaken transmission of 
actual emergency action notification last 
February, and operational shambles that 

resulted from test held last Sept. 14. 
NIAC recommendations have been 

submitted to FCC; those from OTP are 
due Oct. 22. 

U.S. media will try 
to dig out from under 
U.S. Media International, New York, 
financially pressed independent media - 
buying service (BROADCASTING, Oct. 
11), filed petition for reorganization 
last Friday (Oct. 15) under chapter 11 

of U.S. Bankruptcy Act. This would 
allow firm to stay in business pending 
approval of plan to pay creditors. 

Petition, filed in U.S. Southern Dis- 
trict Court in New York, lists liabilities 
of $8,095,215 and assets of $4,158,159. 
Principal creditors are Continental Bank 
of Philadelphia and Sherwood Diversi- 
fied Service, New York holding com- 
pany. Other listed creditors are broad- 
cast stations and agencies. Represent- 
ing U.S. Media is attorney Seymour 
Launer of Garden City, N.Y. 

Spokesman for U.S. Media said that 
reports published in some publications 
stating that Continental Bank had called 
in its notes were "erroneous, and true 
facts will come out in proceedings." 

Whitehead likes closer 
cable- broadcaster ties 
Clay T. (Tom) Whitehead, director of 
Office of Telecommunications Policy, 
does not agree with FCC that television 
broadcasters should not own CATV 
systems in cities where they operate 
their stations. 

"We think it's only natural" that 

broadcaster should have role in devel- 
oping cable television as new medium, 
Mr. Whitehead said during taped ap- 
pearance on wTOP -TV Washington, 
Saturday (Oct. 16). He said broadcast- 
er knows his community, and how to 
find "what's interesting and appealing 
to the television- viewing public." 

Mr. Whitehead is chairman of admin- 
istration committee preparing CATV 
policy recommendations for President 
Nixon. He said his remarks were not 
prejudgment of what committee will 
recommend or of what President will 
propose in way of legislation. 

Mr. Whitehead also said administra- 
tion views cable television as "exciting 
new technology that can bring an awful 
lot of benefits to the American public." 
In short run, he said, it can provide 
more channels, more diversity, more 
choice; in longer run, "whole range of 
new services, and probably even a 
whole new concept for television." 

NAB in Atlanta: 
talking over things 
Television Bureau of Advertising would 
be interested in developing and admin- 
istering code of ethics governing selling 
of TV time if antitrust and other legal 
problems could be resolved first, TVB 
President Norman E. (Pete) Cash said 
Friday (Oct. 15). 

He said such code could solve pre - 
emptibility and related problems that 
are now causing nondelivery of hun- 
dreds of thousands of dollars worth of 
ordered spots and thereby are under- 
mining advertiser confidence in TV 
medium. Mr. Cash spoke in response to 
questions at television session of first 
1971 regional meeting of National As- 

Just how hard life 
could really be 
If FCC or Congress enact just three 
proposals, TV industry's entire 1970 
net profit before taxes would be wiped 
out says M. H. Seiden, Washington eco- 
nomic consultant, who told Illinois 
Broadcasters Association on Oct. 13 
that if regulations were passed, in addi- 
tion to loss from cigarettes, cost to TV 
would be over $900 million annually. 

Starting with ban on cigarette com- 
mercials that cost TV $225 million 
yearly, Mr. Seiden estimated that limita- 
tion on advertising of drugs, discussed in 
Congress as well as by FCC Commis- 
sioner Nicholas Johnson, would cost 
TV $238 million annually; proposed 

elimination of advertising on children's 
Saturday programs, $75 million yearly 
plus $335 million annually in lost reve- 
nues plus $50 million yearly in costs 
to produce programs if 14 hours weekly 
of non -sponsored children's programing 
is required, and finally $14 million an- 
nually to fill prime -time hour daily de- 
leted from network time. 

Notion that TV is extremely profit- 
able underlies demands being made 
upon it, he said. But, he added, 30% 
of TV stations operated at loss in 1970. 
Eleven corporations outside communi- 
cations each earned more in 1970 than 
entire TV industry, including three net- 
works, he noted; Coca Cola Corp. had 
higher profits in 1970 than combined 
profits of 671 TV stations in same year. 
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sociation of Broadcasters at Atlanta. 
More than 300 attended Atlanta session, 
increase of 10% over last year's opener, 
NAB said. 

Second regional meeting is scheduled 
today (Oct. 18) in Chicago. 

NAB members were also cautioned 
by Stockton Helffrich, director of NAB 
Code Authority, that TV's code prob- 
lems "were never so horrendous as 
now "; were told by A. Louis Read of 
wnsu -TV New Orleans, chairman of 
Television Information Committee, that 
they must use own air -and any other 
means available to them -to stem tide 
of public criticism of TV; and were 
warned by John Summers, NAB general 
counsel, that FCC's philosophy on 
CATV would allow cable to trade on 
broadcast services to their detriment. 

Question of bias in network news 
arose in earlier panel session when, in 
response to question from floor, Wil- 
liam R. James, VP and general man- 
ager of WJR(AM) Detroit, said he 
thought network news was biased - 
later he called it a small bias -and that 
his station sometimes carried disclaimer 
saying its views are not necessarily those 
of CBS, with which it is affiliated. 
Charles Kuralt of CBS News, moderat- 
ing panel, said he did not think network 
news was biased but he thought station 
managers might think it was. 

Mr. James said problem of "network 
bias" was minor in comparison with 
importance of all station managements 
being prepared to fight, individually if 
need be, against government attempts 
to control news and what Richard Bar- 
ron, executive vice president of wsas- 
TV Winston -Salem, N.C., called current 
climate of "fear, intimidation and 
harassment" of broadcasters by gov- 
ernment. 

Going out in style 
Senator Sam J. Ervin Jr.'s (D -N.C.) 
Constitutional Rights Subcommittee will 
shut down hearings on freedom of 
press for rest of year with more of 
bang than whimper (see page 105). 

Witnesses scheduled for session to- 
morrow (Oct. 19) include William L. 
Springer (R- Ill.), ranking minority 
member of House Commerce Commit- 
tee, and NBC newsman David Brinkley. 
Following day FCC Chairman Dean 
Burch and Commissioner Nicholas 
Johnson are scheduled to testify. Hear- 
ings, which focus on application of First 
Amendment to print and broadcast 
journalism, will resume early next year. 

Jerrold gets out of cable 
General Instrument Corp., parent of 
multiple -CATV owner Jerrold Corp., 
says it will sell all 10 of its cable sys- 
tems to National Transvideo Corp. for 
$30 million cash. Major transaction- 
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Stever Aubrey, manager, J. Walter 
Thompson Co.'s New York office, 
named group executive VP. Mr. Aubrey 
will assist Henry Schachte, chairman 
of executive committee, in operation of 
all JWT's offices in U.S. Don Arm- 
strong, corporate officer for planning 
and review procedures, elected execu- 
tive VP and corporate director of re- 
search and media at JWT. Mr. Arm- 
strong continues as review boards chair- 
man in New York (also see this page). 
John Malone, VP, General Instrument, 
Newark, N.J., named president of firm's 
subsidiary Jerrold Corp., Philadelphia. 
He succeeds Robert Beisswenger, who 
continues as chairman. 
John A. Hardin, president and chief 
executive officer, Mutual Broadcasting 
Corp., New York, also elected board 
chairman. All other board members 
continue with no other changes in offi- 
cers, according to Mutual statement 
following annual meeting in New York 
Thursday (Oct. 14). 

For other industry developments 
see "Fates & Fortunes" page 110 

to be completed by Oct. 31- supersedes 
previously announced plan to sell six 
systems to Telesystems Corp., Jenkin- 
town, Pa. Those negotiations have been 
terminated, according to General In- 
strument. 

National Transvideo is subsidiary of 
Sammons Enterprises, Dallas; principal 
shareholder is Charles A. Sammons. 

An overlapping decision 
FCC last week issued ruling that offers 
some clarification of question posed by 
CATV importation of local, nonmarket 
TV signals in overlapping markets. 

Case in question involved request by 
Cable TV of Rio Vista (Calif.) to im- 
port 11 signals on its system. Rio Vista 
falls within overlapping Stockton- Sacra- 
mento, Calif., and Oakland -San Fran- 
cisco markets. 

Commission authorized cable opera- 
tor to carry four of requested signals, 
all in Oakland -San Francisco market. 
Several Sacramento -Stockton area sta- 
tions had objected to commission's June 
1 authorization to Cable TV to operate 
Rio Vista system. Licensee of KxTV(Tv) 
Sacramento had complained that sta- 
tions system might want to carry are not 
significantly viewed in Rio Vista area. 

Commission last week said it agreed 
with 'c ry that significant viewing is 
important criterion in cases such as this. 
Surveys showed that only four stations 

it is authorizing system to import are 
viewed to great extent in Rio Vista. In 
addition, commission said, exclusivity 
issue should minimize impact of their 
importation on Sacramento -Stockton sta- 
tions, since three of four stations to be 
imported are network affiliates on lower 
priority scale. 

More room for microwave 
FCC has eased some of restrictions that 
have previously been placed on micro- 
wave relay facilities for CATV systems. 

Under rule amendment adopted by 
commission last Thursday (Oct. 14), 
CATV microwave will be allowed lim- 
ited use of 4- and 6 -ghz common -carrier 
bands. They had previously been lim- 
ited to I1 ghz frequency. Applications 
for new facilities on those lower bands, 
however, will only be granted by waiver, 
commission said, noting that it intends 
to continue policy of prohibiting new 
facilities on these frequencies under 
ordinary circumstances. 

Existing facilities on 4- and 6 -ghz that 
were authorized under extenuating cir- 
cumstances will be granted uncondi- 
tional license renewals. Previous FCC 
ruling had stated that such renewals 
would only be granted after Feb. 1, 
1971, under certain conditions. 

Shifting weight at JWT 
Account- management responsibility in 
New York office of J. Walter Thompson 
Co. is to be divided among three newly 
elected executive vice presidents in re- 
structuring announced today (Oct. 18). 

Named executive vice presidents: E. 
Wyatte Hicks, management supervisor 
at agency and at one time advertising 
manager of Libbey- Owens -Ford; Dr. H. 
J. Barnum Jr., who established Thomp- 
son's Deltakos (medical and scientific 
division) in 1967 and will also continue 
to head that division, and Edward W. 
Dooley, who has been management su- 
pervisor on agency's Warner- Lambert 
and RCA accounts. All three executives 
will be responsible to Henry Schachte, 
chairman of agency's executive com- 
mittee. 

Dan Seymour, president and chief 
executive officer, described realignment 
as "natural progression" in growth of 
business in Thompson's New York of- 
fice over last decade. He said each man 
"now will supervise almost as much 
business as our whole office had only 
10 years ago." Mr. Seymour said re- 
alignment is also in line with move 
earlier in year of associate manager 
Edward B. Wilson II from New York 
to agency's Chicago office as manager, 
and last week's election of New York 
manager Stever Aubrey as group execu- 
tive vice president for all six JWT of- 
fices in U.S. (see "Week's Headliners," 
this page). 
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how big \ is big numbers radio? 

13,220,600 
Americans 
Statistics sure, but with feeling. 
ABC Owned Radio Stations 
attract the largest audience 
of any radio group in the country. 
For good reason too. 

Our success is based on our belief: 
find a community need and fill it. 
It proves that when we listen to the 
things that make a city a hometown, 
the people listen to us. And that's what 
makes your ABC advertising work 
harder in seven ABC cities. 
AM and FM, A.M. and P.M. 

ABC OWNED RADIO STATIONS 42 

NEW YORK WABC WPLJ / PITTSBURGH KOV WDVE 
DETROIT WXYZ WRIF / CHICAGO WLS WDAI 
HOUSTON KXYZ KAUM / SAN FRANCISCO KGO KSFX 
LOS ANGELES KABC KLOS 

'Estimates from the April /May 1971 ARB'surveys; total cumulative persons 12 +; total areas Mon -Sun. SAM- Midnight; qualifications available on request. 



FIRST IN THE NATION 
WFAA -TV's AWARD -WINNING NEWS TEAMS ARE FIRST TO ORIGINATE 

FOUR HOURS OF NEWS- FORMAT PROGRAMMING PER DAY* 

"NEWS 8 ETC..." 7 -8:30 AM 

Morning news with interviews 
delving into local reaction to today's 
top stories. 

"NEWS 8 AT NOON" 12 -12:30 PM 
Noon news and weather plus film reports and 
first -hand information from reporters return- 
ing from morning assignments, includes live 
interviews with news -maker guests. 

"CHANNEL 8 NEWS" 6:007:00 PM 

Following ABC's Howard K. Smith and Harry Reasoner, an hour of local and 
national news, sports and weather, filmed, compiled and edited by a crew of 
52 dedicated professionals. 

"CHANNEL 8 NEWS" 10 -11:00 PM 

A complete award- winning report of today's top news, sports, and weather, 
including Paul Harvey commentary. Within the past year, WFAA -TV's news 
teams have shot, processed and edited more than one million feet of 
color film. 

'Survey of Top 30 Markets originating news Monday through Friday. (If you know of any station that produces as much or more news, we'd like to hear from you) 

WFAA-TV DALLAS -FORT WORTH 
ABC, Channel 8, Communications Center. Broadcast Service of the Dallas Morning News, Represented by Edward Petry & Co., Inc. 



fY1OI11ItViI!8IllO from Archa O. Knowlton, General Foods Corp., White Plains, N.Y. 

Approaching an advertising turning -point 
Let's start with an oh-we've-heard-all- 
of-this-before kind of statement: Adver- 
tisers are right now staring face to face 
with some of the greatest challenges 
they have ever confronted. The first 
human, when he climbed down from 
the trees, probably turned a somewhat 
similar phrase, but it still applies. 

Never have the media been faced 
with such pressures -economic, social 
and political. How the advertising in- 
dustry and the media react to these 
pressures will have a lasting effect upon 
both. 

The key to the future, it seems to me, 
is for us, the advertisers, to begin look- 
ing at media from a significantly differ- 
ent perspective. Fundamental assump- 
tions that have guided our industry for 
more than 20 years are coming into 
question. And media people, more than 
any other group, are at the hinge -point 
-the pivot -in writing a new, impor- 
tant and potentially fruitful set of 
ground rules for the media game. 

That time -worn statement in our busi- 
ness that we advertisers do not know 
"which half of our advertising is work- 
ing for us" may be about to go by the 
boards. This is because it may no longer 
be even as much as one half the adver- 
tising that works. It may be only a third. 
And if two- thirds is not working for 
us-or it may even be that two- thirds 
of our advertising is working against us, 
we are in deep trouble. 

We must be more concerned with 
how much momentum we are generat- 
ing for our products or services in the 
media we employ, and not just how 
many people we can reach, how often 
we can reach them and how much does 
it cost to reach them. 

And we must be more concerned with 
the kinds of reactions we want to initi- 
ate when our message is exposed in a 
particular environment. 

Many people already believe that 
prospect targeting and editorial environ- 
ment are fast on their way to being the 
principal considerations in media plan- 
ning and buying. 

The days of "top -rated shows" and 
top- circulation print media in terms of 
total households may be well behind us. 
This will have a big impact on future 
media availabilities -to say nothing of 
what is developed. 

Advertisers will have to be more so- 
phisticated in the placement of adver- 
tising weight on a geographic basis in 
view of demands for a greater return 
on media investment. National media 
(especially TV) have such radical skews 
from market to market -just as most 
products do -that they alone cannot do 
the job for us. All the precision of the 
most up -to -date management systems 
must be called upon for the optimum 
allocation of advertising weight. 

Also, media men who do not consider 
the social and political impact of day -to- 
day planning and buying will have to 
readjust their thinking. For the adver- 
tiser, there is a positive side in this 
trend: He has an opportunity to help do 
something about local and national is- 
sues that are of utmost importance to 
all of the people. Of particular rele- 
vance are pollution, drug addiction, 
racial problems, prison reform and ju- 
venile problems. 

Advertiser support -by focusing on 
these problems -can earn one credit, 
appreciation and business. This proposi- 
tion may not necessarily be supported 
by media data only, but some of the 
best decisions have been made in spite 
of specific supporting data. 

But there is some media data we can- 
not afford to ignore. There is that pop- 
ulation shift about to take place: the 
teen -agers who were part of a heavy 
bulge prominent for the past few years 
and who had such a heavy impact on 
America are passing into their 20's. 
From a media viewpoint their real im- 
portance is only now beginning. They 
must now face up to reality on their 
own, such as a job, a family to feed, 
a mortgage on the house, doctor bills, 
and the like. The media as well as the 
creative person who can anticipate how 

to reach them may well have a leg up 
on the competition. 

And there is the question of whether 
the media man is comfortable with the 
commercial environment -or does he 
squirm a little as he sits and watches 30- 
after 30- after 30- [second commercial] 
or page facing page facing page. 

I know the numbers support what we 
are doing. I know the research, such as 
it is, gives us some comfort, but as to 
common sense, are we being realistic? 

Would it make sense to use an envi- 
ronment a little less cluttered even if 
the numbers are not so good? I do not 
know the answer. But these are some of 
the things all of us must consider. 

There is still another area. 
Should we give more thought to a 

re- examination of the traditional "effi- 
ciency" yardsticks we have used for so 
many years, as an all -out effort to up- 
grade the quality of media? Media can- 
not do it alone. Nor can media think 
broadly when hemmed in by costs -per- 
thousand that make the higher -quality 
projects unrealistic and untenable. 

Can we continue to carp at bland 
programing and cluttered pages and the 
like if at the same time we are unwill- 
ing to help improve the vehicles with 
some of our own financial support? 

This is not to suggest that we ease up 
on our tough bargaining approaches. 
We may need these more than ever. 

It is to suggest, however, that we 
recognize something that is out of the 
ordinary, that we can contribute to im- 
provement of quality that we support it. 
In helping media in this way, we may 
even be helping ourselves more. 

It is usually by hindsight that turning 
points in history are recognized. With 
foresight, the advertising industry has 
a chance to get the jump on change. 

Archa O. Knowlton is General Foods director 
of media services, corporate marketing, a post 
he assumed in 1964 after six years with the 
corporation as its director of media coordina- 
tion. He is also presently chairman of the 
Association of National Advertisers Media 
Policy Committee, in which capacity he pre- 
sided at ANA'.s media workshop held in New 
York several weeks ago (BROADCASTING, Oct. 
4). His more pertinent introductory remarks 
are condensed in this "Monday Memo." 
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We sell 
music... 
But a lot of 
people don't 
know us. We 
also create, 
direct and pro- 
duce imagina- 
tive sounds for 
Station I.D.'s, 
Radio and TV 
commercials, 
film scores, 
syndicated 
series and 
records. 
Give usacall 
collect and 
let's get 
acquainted 

PRODUCTIO IS 

OF TEXT - \S, INC, 
21 Turtle Creek Square 
Dallas, Texas 75219 
214/522-4940 

CCA SERVICE 
IS 

WORLDWIDE! 

I i 

Three broadcasters, within a six 
week period, experienced fires 
with competitive transmitters!! 
WLFH, Little Falls, N. Y., CKWL, 
B. C. Canada and KZOO, Hawaii. 
CCA air lifted within 12 hours after 
contact, custom tested transmit- 
ters ... another demonstration of 
CCA service to the broadcast 
industry!! 

CCAELECTRONICS 
CORPORATION 

716 JERSEY AVE.. GLOUCESTER CITY, 
N. J. 08030 Phone: (609) 456.1716 
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OpenMike, 

Onward, upward 
EDITOR: Congratulations for your steady 
growth in coverage and presentation of 
industry news. BROADCASTING continues 
to appraise itself and improve, a virtue 
programers can well emulate - Burt 
Rosen, president, Winters/ Rosen Pro- 
ductions, Los Angeles. 

Half -hour jump 
EDIroR: Like every broadcast operation, 
we have a couple of staff members who 
always open BROADCASTING to the classi- 
fied ads first. One of these characters 
saw the WSBA -TV York, Pa., ad for a 

salesman in the Sept. 20 issue and 
promptly thrust it under my nose. 

"How come," says he, "We've been 
claiming to be America's oldest UHF 
station for the last 15 years or so when 
they claim the same thing ?" 

"Actually," I said, "There were two 
UHF stations that went on the air be- 
fore WSBT -TV. Portland's KPrv(Tv) be- 
gan in September 1952. The industry's 
first three production -model transmitters 
were released simultaneously by RCA 
In December 1952. One went to Atlan- 
tic City, one to York, and one to us. 
Atlantic City got a test pattern on the 
air about an hour before we did." 

"So how does that make us the 
oldest ?" 

"KPry soon got a VHF assignment 
and they're now on channel 12. Atlantic 
City went dark after a year or so, and 
that left us as the oldest UHF." 

"What about WSBA -TV's statement ?" 
"Well, let's check the BROADCASTING 

YEARBOOK, SRDS and Television Fact - 
book. See- wsBA -Tv -air date, Dec. 22, 
1952. WsBT -ry -air date, Dec. 21, 
1952. 

"How come you know so much 
about it ?" 

"Back in those days, I was an an- 
nouncer. I signed wsBT -TV on the air 
for the first time at 11:30 p.m., Dec. 21. 

"Gee, you have a pretty good mem- 
ory for being so old." 

"1 know. That's what my wife tells 
me. "- Justin Meacham, promotion 
manager, WSBT -TV South Bend, Ind. 

Editorial nod 
EDITOR: Congratulations for the edi- 
torial in the Sept. 20 issue entitled "In- 
flation." We agree: "Who gave the FCC 
authority to get into program regula- 
tion?" I hope President Nixon reads it. 
-Blaze J. Gusic, educational commu- 
nications coordinator, Pennsylvania ETV 
Network, Harrisburg, Pa. 

BROADCASTING PUBLICATIONS INC. 

Sol Taishoff. chairman. 
Lawrence B. Taishoff, president. 
Maury Long, rice president. 
Edwin H. James, rice president. 
Joanne T. Cowan, secretary. 
Irving C. Miller, treasurer. 
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TELEVISION 

Executive and publication headquarters 
BROADCASTING- TELECASTING building, 
1735 DeSales Street, N.W., Washington, 
D.C. 20036. Phone 202 -638 -1022. 

Sol Taishoff, editor. 
Lawrence B. Taishoff, publisher. 

EDITORIAL 
Edwin H. James, executive editor. 
Donald West. managing editor. 
Rufus Crater (New York), chief correspondent. 
Leonard Zeidenberg, senior correspondent. 
Frederick M. Fitzgerald, Earl B. Abrams, 
senior editors. 
Steve Millard, J. Daniel Rudy associate editors. 
Clara M. Biondi, Alan Steele Jarvis, 
Tom Madden, Don Richard staff writers. 
Sandra Bartolina, William Blakefield, 
Sharibeth Mandel, editorial assistants. 
Elaine Garland, secretary to the editor. 

SPECIAL PUBLICATIONS 
Art King, director; Joseph A. Esser, associate 
editor; Joan Lowden, editorial assistant. 

ADVERTISING 
Maury Long, general manager. 
David N. Whitcombe, director of 
marketing. 
Jill Newman, classified advertising. 
Doris Kelly, secretary to the general 
manager. 

CIRCULATION 
Bill Criger, subscription manager. 
Julie Janoff, Kwentin Keenan, Patricia Johnson, 
Jean Powers. Dolores Ratchford, Shirley Taylor. 

PRODUCTION 
John F. Walen, assistant to the 
publisher for production. 
Harry Stevens, traffic manager. 
Bob Sandor, production assistant. 

ADMINISTRATION 
Irving C. Miller, business manager. 
Dorothy Coll, Sheila Thacker. 
Lucille DiMauro, secretary to the publisher. 

BUREAUS 
NEW YORK: 7 West Slat Street, 10019. 
Phone: 212- 757 -3260. 
Rufus Crater, chief correspondent. 
David Berlyn, Rocco Famighetti, senior editors. 
Helen Manastan, Michael Shahs, 
Cynthia Valentino, staff writers. 
Robert L. Hutton, sales manager; Eleanor 
R. Manning, institutional sales manager; Greg 
Masefield, Eastern sales manager; Georgina 
Quinn, Harriette Weinberg, advertising 
assistants. 

HOLLYWOOD: 1680 North Vine 
Street, 90028. Phone: 213 -463 -3148. 
Stephen Glassman, staff writer. 
Bill Merritt, Western sales manager. 
Sandra Klausner, assistant. 

CHICAGO: Midwest advertising sales repre- 
sentative, Bailey & Co., David J. Bailey, 
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Phone: 312- 381 -3220 

BROADCASTING* Magazine was founded in 
1931 by Broadcasting Publications Inc., 
using the title BROADCASTING*-The 
News Magazine of the Fifth Estate. 
Broadcast Advertising was acquired 
in 1932, Broadcast Reporter In 1933, 
Telecast. in 1953 and Television in 
1961. Broadcasting -Telecasting was 
introduced in 1946. 
Reg. U.S. Patent Office. 
CS 1971 by Broadcasting Publications Inc. 
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ilatebofl/1 . A calendar of important meetings and events in communications 

This week: 

Oct. 17-19--Annual convention, North 
Carolina Association of Broadcasters. 
Speakers include Herb Klein, special as- 
sistant to President Nixon and director of 
communications, executive department: 
Richard Wiley, general counsel. FCC: 
Richard Chapin, chairman, joint board. 
and Andrew Ockershausen, chairman, radio 
board, both National Association of Broad- 
casters, and Representative James T. Broy- 
hill (R- N.C.), member of House Com- 
merce Committe. Grove Park inn, Ashe- 
ville. 

Oct. 17- 19- Annual convention, Nevada 
Broadcasters Association. Sahara -Tahoe 
hotel, Lake Tahoe. 

Oct. 17- 20- Annual convention, National 
Association of Educational Broadcasters. 
Fontainebleau hotel, Miami Beach. 
Oct. 17- 20- Campaign management semi- 
nar. sponsored by Republican party. Roger 
E. Ailes, White House TV consultant, will 
speak and participate in panel on political 
broadcasting. Dulles- Marriott hotel, Wash- 
ington. 
Oct. 18 -Sales clinic, sponsored by Radio 
Advertising Bureau. Statler Hilton, Boston. 
Oct. 18- Second national symposium on 
children and television. sponsored by Ac- 
tion for Children's Television and Ameri- 
can Academy of Pediatrics' Committee on 
Public Information, as part of Annual 
Conference of the American Academy of 
Pediatrics. Luncheon speaker will be FCC 
Commissioner Nicholas Johnson. Panel on 
"Children and Television: Professional 
Opinions" will be conducted by Evelyn 
Sarson. Among speakers at session will be 
Miles W. Kirkpatrick. chairman. Federal 
Trade Commission, and Fred Rogers. pro- 
ducer and performer, Misterogers' Neigh- 
borhood. 

Oct. 18 -Sales clinic, sponsored by Radio 
Advertising Bureau. Sheraton Inn (air- 
port), Denver. 

Oct. 18- 19- Regional meeting, National 
Association of Broadcasters. Pick Congress 
hotel, Chicago. 
Oct. 18- 19- Annual conference, Asher- 

rising Research Foundation. New York 
Hilton, New York. 
Oct. 18 -20 -Joint conference of industrial 
Television Society and National Industrial 
Television Association. Meeting will be 
held concurrently with 47th annual con- 
vention. National Association of Educa- 
tional Broadcasters. Fontainbleu hotel. 
Miami Beach. 

Oct. 18.20 -Fall electronics conference, 
sponsored by Institute of Electrical and 
Electronics Engineers. Co- chairmen: Dr. J. 
Robert Betten, University of Missouri, and 
O. H. Cunningham, Illinois Bell Telephone 
Co. Pick Congress hotel, Chicago. 

Oct. 19 -Sales clinic, sponsored by Radio 
Advertising Bureau. Hilton Hotel. Kansas 
City, Mo, 
Oct. 19- Senate Judiciary Subcommittee 
on Constitutional Rights hearing on appli- 
cation of First Amendment to broadcast 
and print journalism. 10 a.m., Room 1114, 
New Senate Office building, Washington. 
Oct. 19 -Sales clinic, sponsored by Radio 
Advertising Bureau. Warwick hotel, Phila- 
delphia. 
Oct. 19-21- Hearings by Canadian Radio 
Television Commission on license awards, 
renewals, amendments and station change 
of ownership. Regina inn, Regina, Sask. 
Oct. 20 -Sales clinic, sponsored by Radio 
Advertising Bureau. Howard Johnson mo- 
tor inn, Oklahoma City. 
Oct. 20 -Sales clinic, sponsored by Radio 
Advertising Bureau. Horizon House, Wash- 
ington. 
Oct. 20- Senate Judiciary Subcommittee 
on Constitutional Rights hearing on appli- 
cation of First Amendment to broadcast 
and print journalism. 10 a.m. Room 318, 
Old Senate Office building, Washington. 
Oct. 20- Reception in honor of new FCC 
Commissioner Charlotte Reid. National 
Broadcasters Club, Washington. 
Oct. 20- 21- Federal Trade Commission in- 
quiry into advertising, with special empha- 
sis on television. Four major areas are to 
be considered: advertising addressed to 
children; TV advertising as it may exploit 

desires, fears and anxieties; technical as- 
pects of the preparation and production 
of TV commercials; consumers' physical, 
emotional and psychological responses to 
advertising. FTC building, Washington. 

Oct. 20-22-18th annual convention, Ad- 
rertisbng Media Credit Executives Interna- 
tional Association. Bellview Stratford 
hotel. Philadelphia. 

Oct. 20.22- Meeting, Kentucky CATV As- 
sociation. Continental Inn, Lexington. 
Oct. 20 -22 -Fall meeting, Indiana Broad- 
casters Association. Speaking will be Sol 
Taishoff, editor, BROADCASTING, and Herb 
Klein, President Nixon's director of com- 
munications. Ramada Inn, Nashville, Ind. 

Oct. 20 -22- Meeting, Pennsylvania Com- 
munity Antenna Television Association. 
Host farm, Lancáster, Pa. 

Oct. 21 -Sales clinic, sponsored by Radio 
Advertising Bureau. Hollenden House, Cle- 
veland. 
Oct. 21 -Sales clinic, sponsored by Radio 
Advertising Bureau. Shamrock Hilton, 
Houston. 
Oct. 21- 22- Regional meeting, National 
Association of Broadcasters. Statler Hilton 
hotel, Boston. Senator Marlow W. Cook 
(R -Ky.), Senate Commerce Committee, 
will speak. 

Oct. 21 -23- Annual fall meeting, Missouri 
Broadcasters Association. Stouffer's River - 
front Inn, St. Louis. 
Oct. 22 -23- Annual advertising seminar, 
Mid -Oregon Advertising Club, Eugene 
hotel, Eugene. 

Oct. 22-24--Western conference, American 
Inn- Fisherman's Wharf, San Francisco. 
Oct. 22- 30- Meeting, International Film, 
Women in Radio and Television. Holiday 
TV Film and Documentary Market 
(MIFED). Contracts will be made for ne- 
gotiating agreements in any branch of film 
production, co- production, financing and 
issue of import and export licenses made. 
Advance booking should have been made 
to MIFED before Sept. 25. Largo Do- 
modossola 1 -20145 Milan, Italy. 

Also in October 

Oct. 25 -26 -Fall meeting, Kentucky Association 
of Broadcasters, Phoenix hotel, Lexington. 
Oct. 26-New deadline for filing comments in 
FCC rulemaking proceeding on regulating a new 
restricted radiation device which produces an RF 
carrier modulated by a TV signal (Doc. 19281). 
Oct. 26- 27- Annual convention, NBC Radio Net- 
work Affiliated Stations. Opening address will be 
made by Julian Goodman, NBC president. Ann 
Landers, NBC Radio's Emphasis, is luncheon 
sreaker. News panel will discuss "Politics '72." 
Waldorf -Astoria, New York. 
Oct. 26-28 -Fall conference, North Central CATV 
Association. Radisson South, Minneapolis. 
Oct. 27- Senate Commerce Committee hearing on 
Truth in Advertising Act (H.R. 1461) and Na- 
tional Institute of Advertising, Marketing and 
Society Act (H.R. 1753). 9:30 a.m., Room 5110, 
New Senate Office building. Washington. 
Oct. 27- Newsmaker luncheon, sponsored by In- 
ternational Radio and Television Society, on 
"The New TV Season." Panelists will be network 
program vice presidents Martin Starger of ABC - 
TV. Fred Silverman of CBS -TV and Mort Werner 
of NBC -TV. Moderator will be Sylvester L. (Pat) 
Weaver Jr., consultant and former NBC presi- 
dent. Waldorf- Astoria, New York. 
Oct. 27- 30- Annual meeting. Association of No- 
tional ,4drertlsers. The Homestead, Hot Springs. 
V a. 

Oct. 28- 29- Srecial meeting, board of directors, 
Association of Mnxlmunt Service Telecasters. Ly- 
ford Cay Club. Nassau, Bahamas. 
Oct. 29-31--Mideast area conference, American 
Women in Radio and Television. Motor House, 
Williamsburg, Va. 

November 

Nov. 1 -New deadline for comments in FCC in- 
quiry seeking to define "superior service" as re- 
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lated to broadcast renewal applicants, particularly 
within comparative hearing process (Doc. 19154). 
Reply comments due Dec. 1. 

Nov. 2 -5- Annual educational communication 
convocation, New York State Educational Com- 
munication Association. Grossinger's, Grossinger, 
N.Y. 
Nov. 3- 6-Fall convention, California Community 
Television Association. Hotel Del Coronado, San 
Diego. 

Nov. 4-5 -Fall conference, Oregon Association of 
Broadcasters. Benson hotel, Portland. 
Nov 4- 7- Western region fall conference, Ameri- 
can Advertising Federation. Harrah's, Reno. 

Nov. 8 -New deadline for filing reply comments 
in FCC rulemaking proceeding on regulating a 
new restricted radiation device which produces an 
RF carrier modulated by a TV signal (Doc. 
19281). 
Nov. 9-1I- Annual convention, Television Bureau 
of Advertising. Continental Plaza hotel, Chicago. 
Nov. 10-13 -62nd anniversary convention, Sigma 
Delta Chi. Statler Hilton, Washington. 
Nov. I1 -12- Regional meeting, National Associa- 
tion of Broadcasters. Sands hotel, Las Vegas. 
Nov. 11.14 -Sixth annual Radio Program Confer- 
ence, Roosevelt hotel. New Orleans. FCC Corn - 
missioner Robert Wells will deliver opening ad- 
dress on Nov. 12. 

Nov. 12 -14- Meeting. board of directors, Ameri- 
can Women in Radio and Television. Stardust 
hotel, Las Vegas. 

Nov, 14-17- Seminar, sponsored by Broadcasters 
Promotion Association. Washington Plaza hotel, 
Seattle. 
Nov. 15- 16- Regional meeting, National Asso- 
ciation of Broadcasters. Brown Palace hotel, 
Denver. 
Nov. 17- Freedom of expression discussion spon- 
sored by school of communication, Boston Uni- 
versity. Featured speaker will be Dr. Frank Stan- 

ton, president of CBS, who will discuss freedom 
of expression in broadcast field. Law school audi- 
torium, BU, Boston. 
Nov. 18- Newsmaker Luncheon, sponsored by In- 
ternational Radio and Television Society. Waldorf - 
Astoria, New York. 
Nov. 18- 19- Regional meeting, National Asso- 
ciation of Broadcasters. Fairmont hotel. Dallas. 

Clay T. (Tom) Whitehead, director, Office of 
Telecommunications Policy, will speak. 
Nov. 19-FM Day, sponsored by Georgia Asso- 
ciation of Broadcasters. Regency Hyatt House, 
Atlanta. 
Nov. 24- Deadline for filing comments on FCC's 
inquiry into fairness doctrine, phase regarding 
"access generally to the broadcast media for the 
discussion of public issues." 

December 
Dec. 3 -Fall meeting, Arizona Association of 
Broadcasters, Mountain Shadows, Scottsdale. 
Dec. 9 -10- Winter meeting, TV Code Review 
Board of National Association of Broadcasters. 
Arizona Biltmore hotel, Phoenix. 
Dec. 10- Deadline for entries, International 
Broadcasting Awards. Awards to be made March 
21, 1972, in Los Angeles. 

Major meeting dates in '71 and '72 

Nov. 1447- Seminar, sponsored by Broad- 
casters Promotion Association. Washington 
Plaza hotel, Seattle. 
April 9-12, 1972- Annual convention, Na- 
tional Association of Broadcasters, Conrad 
Hilton hotel, Chicago. 
May 4-7, 1972 -Annual convention, Amer- 
ican Women in Radio and Television. Star- 
dust hotel, Las Vegas. 
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Big wheels, action wheels... CG viewers make things move in northern 

Indiana and southern Michigan. Last year they spent $411 million* on 

automotive purchases. Let WSJV-TV move your products and services. 

Call Blair today. 
Source: Sales Management. 1971 Survey of Buy nq Pourer. 
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Whitehead's reach for consensus 
Telecommunications architect dots is on dramatic call 
for policy revision, softens pro- broadcasting stance 

Clay T. (Tom) Whitehead, director of 
the Office of Telecommunications Pol- 
icy, leaned back in a leather chair in his 
office one day last week, stretched out 
his legs, and launched into what might 
be called Whitehead's Phase II for re- 
making the regulatory framework with- 
in which broadcasters operate. Phase I 
was the speech in New York in which 
he called for elimination of the fairness 
doctrine and its replacement with a 
statutory right of paid access, removal 
of government from the area of pro- 
gram regulation (a proposal that con- 
tains a provision for protecting broad- 
casters against challengers at license - 
renewal time) and de- regulation of 
radio (BROADCASTING, Oct. 11). 

Now he was submitting to questions 
seeking elaboration and illumination of 
the points he made. It was part of an 
effort on his part to stimulate discussion 
of the new "direction" he has suggested 
that the government take in the regula- 
tion of broadcasting; discussing specific 
legislative proposals at this point, he 
feels, would be "premature." 

For openers, he made it clear that - 
as some broadcasters who heard his 
speech apparently suspected -his new 
direction is not intended to provide 
them with "a bed of roses." But he also 
offered fresh evidence for his view that 
broadcasting should be kept "a private 
enterprise activity," free of a govern- 
ment with power to make detailed deci- 
sions affecting programing. 

One point that puzzled those who 
studied the speech was Mr. Whitehead's 
emphasis on the need for broadcasters 
to ascertain and serve local needs. How 
was that to be reconciled with his view 
that government should be removed 
from program regulation? 

"You can't find a perfect solution," 
Mr. Whitehead said. "At least we 
haven't been able to do it. We have 
pretty well convinced ourselves that 
there isn't any perfect solution lurking 
around the corner. What we have to do, 
then, is to try to structure the institu- 
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tions so that the problems are mini- 
mized and so that the incentives work 
in the right direction as opposed to the 
wrong direction. Now, there's no way 
you can get government out of some 
oversight of programing. Why? Because 
that's what broadcasting's all about and 
the government has to decide who's go- 
ing to get the license... . 

"So what we have tried to do is to 
restructure things slightly so that broad- 
casters' incentives are to look to the 
local community and program to meet 
local needs. We will evaluate him 
on that basis rather than evaluating on 
the basis of what the FCC thinks, in 

Whitehead on Whitehead: 

"The broadcaster has heard 
an encouraging word. 
[But] I think the public - 
interest groups have also 
heard an encouraging word." 

great detail, about what he ought to be 
programing. The FCC will ultimately 
make the judgment; there's no getting 
around that and that's probably not too 
bad a solution. But as long as the cri- 
teria are looking to the local commu- 
nity . . 

But, it was noted, the commission 
now makes much of the view that 
broadcasters must program to meet 
local needs. What would prevent the 
development of national standards -for 

instance, specific percentages of pro- 
graming that the commission is now 
considering as a means of determining 
the quality of a station's service? 

"By explicitly stating in guidance and 
criteria for the FCC that they are to 
look to local needs. They are not to 
set up national programs ... By telling 
the FCC that they are to do this over 
the period of the license -over a range 
of many issues and not let the FCC 
have the power to get involved with any 
one specific issue at one specific point in 
time and use all of their great licensing 
authority to swing the broadcaster on 
that..." 

But, he conceded, there must be a 
mechanism through which the commis- 
sion determines whether a broadcaster 
is serving local needs. "Clearly, it hinges 
on things like complaints, the proce- 
dures that the broadcaster has gone 
through to determine what his commu- 
nity is interested in," Mr. Whitehead 
said. "The FCC would have to further 
develop some of the things they've al- 
ready done in that area. It's not going 
to be a bed of roses for the broadcaster. 
It's not a license to just do anything and 
everything." 

So the community groups that are 
now using the fairness doctrine and 
the license -renewal process to pressure 
broadcasters into adopting employment 
and programing practices more to their 
liking would still have a tool, "rusty or 
not," to use in dealing with local li- 
censees? 

"They would definitely still have a 
tool," Mr. Whitehead said. And he 
agreed that his proposal would 
"sharpen" the tool. "It clarifies what 
the games are that they can play. I don't 
use 'games' in the pejorative sense. I 
think that's why community groups 
have not rejected it out of hand." (Mr. 
Whitehead says he has discussed his 
proposals with individuals engaged in 
disputes with stations who were "cau- 
tious" but not negative in their reaction. 
He declines to identify them, however, 
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saying he does not want to "commit 
anyone" to any position on the pro- 
posals.) 

He feels the "tools" are now being 
used for "a whole range of things" and 
says this is "unhealthy," that the tools 
should be used to determine "whether 
the licensee is doing a good job, not to 
allow the government to tell him how to 
do his job." 

Thus the speech was not intended to 
read the public out of a part in the 
broadcast process. Mr. Whitehead says 
the reference in his speech to the pub- 
lic's discovery and use of "the rusty 
tools of program content control -li- 
cense renewal and the fairness doc- 
trine-" was not meant to suggest that 
community groups should not seek to 
impose their version of the public in- 
terest on licensees. 

"That sentence was intended to com- 
municate to the broadcaster that the 
public does have and will continue to 
have leverage over his programing. That 
was intended to make the broadcaster 
aware that the ball game has changed; 
that he cannot run the station as it has 
been run, just on his judgment." 

He also points to his proposal for a 

right of paid access. Such access, he 
said, is coming "through court deci- 
sions," a reference to the decision of the 
U.S. Court of Appeals in Washington 
holding that broadcasters who sell time 
for advertising cannot refuse to sell it 
for the discussion of controversial is- 
sues. But as he sees it, the question is 

whether "it is a clean -cut thing or 
whether you inject government in great 
detail into conditions of paid access." 

Mr. Whitehead feels the court's direc- 
tive to the commission to devise guide- 
lines for implementing paid access is an 
invitation to a "quagmire," of "more 
and more bureaucratic resolution of ac- 
cess disputes." He also disagrees with 
the court's conclusion that the right of 
paid access derives from the First 
Amendment. "We're simply saying that, 
given the situation that we find our- 
selves in today, there should be created 
a right of paid access." 

Does not the proposal for a right of 
paid access suggest a common- carrier 
obligation on the part of the broad- 
caster? 

"In no way. Common carrier is a 

term that has a very definite and com- 
plete meaning. It refers to the amount 
of capacity that is to be made available, 
what the rates are, and so on. It usually 
implies rate regulation. Most people use 
the term common carrier to mean equal 
access. It means far, far more than that. 
All we were doing was placing a nega- 
tive restraint on the broadcaster -if he 
sells time he may not discriminate 
among those wishing to buy time." 

As for a right of free access, he said, 

18 LEAD STORY 

Whitehead on the business of broadcasting: 

"You don't invest millions of dollars in 
[a broadcast facility] if you think there is a 
probability that you are going to lose it. 
Nor do you invest millions of dollars if you think 
there is a slight probability, if the effect of 
that slight probability is to downgrade rather 
significantly the fair market value, thereby 
rendering your investment uneconomic. Maybe that 
sounds pro- broadcasting, but in my way of thinking 
it's not. How do you get the money, the talent 
and the interest in this field to produce the pro- 
graming that people want? That's a side of the 
equation the public -interest groups rarely really 
mention. So some kind of stability is important. 
We're trying to recognize that.. .. As long as he 
[the licensee] is doing that [trying to meet 
community needs] are you really going to tear down 
the whole structure of things? Are you really 
going to erode the whole competence of the industry? 
Are you really going to erode the capital base? 
Are you going to do all of that just because in a 
very formal adversary hearing somebody promises 
more than somebody else? Is that a responsible 
thing to do? We don't think so." 

"we concluded that there is no such 
thing ... that Tom Whitehead nor any 
other individual has a right of free ac- 
cess to a broadcast station, no more 
than I have a free right to a full page 
color ad in the front part of Life maga- 
zine. But I, as a member of the public, 
have a right to have a broad range of 
issues of concern in my community 
available to me through the mass media, 
and we specifically recognize that as a 
public right, and we provided a process 
for getting to that." A significant part 
of the public that feels it is being denied 
access to that range of ideas "can hold 
the licensee to task, in the license -re- 
newal process, much as they do now." 

The fairness doctrine is designed to 
assure the public's access to a wide 
range of ideas on important public is- 
sues, but Mr. Whitehead feels it has 
ramifications that make it undesirable. 
"We're saying it is bad news to use the 
fairness doctrine on an issue -by -issue 
basis.... Fairness is great, but do you 
want the FCC, issue by issue, day by 
day, community by community, decid- 
ing what's fair and what's not fair? Or 
do you want to define a process that 
you think is generally fair and realize 

that there will be local imperfections 
and live with that? What we're saying is 
that's the way to do it. I propose that 
the fairness doctrine be replaced with a 
paid right of access and an obligation 
on the part of a licensee over a period 
of time, over a range of issues, to pro- 
gram what meets the needs and con- 
cerns of his community." 

He also has a broader view of how a 
community's needs can be served than 
is available from the vantage point of 
a single station. In a large market 
served by a number of stations a broad- 
caster should look at what the other out- 
lets are doing and determine how he can 
best serve what the other needs are. We 
think that specialized formats probably 
make a lot of sense. We do not want to 
enforce that on the broadcaster, but we 
would be very surprised if in a city like 
New York broadcasters who attempted 
to determine and meet the needs and 
concerns of the community did not 
evolve specialized formulas, because 
that would best meet the needs. It that's 
true, why should the FCC be enforcing 
its views ?" 

If one aim of the proposals is to make 
licensees responsive to local needs, why 
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extend the TV license period beyond 
three years, as Mr. Whitehead pro- 
posed? 

He sees it as a kind of "trade -off." "If 
the license period were one year, the 
commission's renewal process would 
necessarily be pro forma, except in the 
most egregious cases. A license period 
that was indefinite in duration might 
sound desirable to broadcasters, but the 
FCC would be free to pick any one guy 
and make him a goat and perhaps spend 
two, three, four or five years developing 
a case against him, addressing the prob- 
lems in great detail. I'm not sure anyone 
would like that. So it has to be a bal- 
ance. We said that the period ought to 
be something longer than three years. 
I doubt that we would go to 10 years or 
to an indefinite term. I just don't know." 

And what of the proposal to protect 
a license against challengers at license - 
renewal time? How does it work into 
the over -all plan? Wouldn't the plan 
have worked as well without it? Mr. 
Whitehead proposed that the commis- 
sion entertain applications for an occu- 
pied channel only when the license of 
the incumbent is not renewed or is re- 
voked. 

"It's a trade -off. That's the trouble 
with this thing; everything about it is a 
trade -off. Do you want broadcasting to 
be essentially a private- enterprise ac- 
tivity, or do you want the government 
making detailed decisions? We felt, by 
and large, that the public and the coun- 
try were better served by keeping 
broadcasting a private enterprise. 

"If someone were to ask every seven 
years, 'Could somebody do a better job 
of publishing Life magazine ?' that 
would be an almost impossible question 
to answer, and for some of the very 
good reasons that the broadcasters point 
out: 'You're measuring my past per- 
formance against somebody else's prom- 
ises.' We figured that the best way to 
move was to say, 'Is this guy doing a 

responsible, good job.' Not is he doing 
a perfect job, not can someone else do 
a little bit better job. If he is doing a 

good, responsible job, why should we- 
simply because someone promises a little 
bit more -jerk his license and in the 
process of doing that raise questions 
about the stability of the whole broad- 
casting system? 

"It doesn't make the front pages of 
the newspapers, but I talk to many 
broadcasters who are seriously question- 
ing whether or not they should make 
new investments for program facilities 
in their communities because they don't 
know how stable their licenses are. You 
don't invest millions of dollars ... if you 
think there is a high possibility that you 
are going to lose it. 

"Maybe that sounds probroadcasting, 
but in my way of thinking it's not. How 
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do you get the money, the talent and 
the interest in this field to produce the 
programing that people want? That's a 

side of the equation the public- interest 
groups rarely mention. So some kind of 
stability is important. We're trying to 
recognize that. 

"You can always buy a television 
station if you think you can do a little 
bit better job for the community. Or if 
you really have a point of view that you 
want to get across, go ahead and buy a 

television station." Here he paused. then 
added, "It's expensive, isn't it ?" 

Of all the proposals in the Whitehead 
package, the one to de- regulate radio is 

the one that he believes "will move 
ahead fastest." He has discussed the pro- 
posal with FCC Chairman Dean Burch 
and regards him as "generally sympa- 
thetic" to the idea. Mr. Whitehead has 
proposed that OTP and the FCC co- 
operate in an experiment to deregulate 
commercial radio operations. He sug- 
gested that one or two markets be se- 
lected as "deregulatory test markets." 

However, he does not see radio -de- 
regulation as a pilot project for televi- 
sion. "Radio is just a different medium, 
and we're proposing to treat it as a dif- 
ferent medium. Having said that, there 
may be some things there that will help 
in television." 

What does the White House -apart 
from OTP, which serves as the Presi- 
dent's adviser and spokesman on tele- 
communications policy -think about all 
of this? 

"I think the general feeling is that 
we've got problems, and we ought to do 
what we can to sort them out. This of- 
fice was created to think about those 
problems and to try to come forward 
with proposals that make sense. We 
made the proposal. It is not the Presi- 
dent's. We would like to see what people 
think about it. We think it's a step for- 
ward. We know it's not perfect; we 
doubt that it cannot be improved upon. 
But at this point in time ... our further 
refining of the proposals, our going into 
more detail, would not be very produc- 
tive. 

"What we're interested in is thoughts 
from other people. We're not asking 
anybody on the Hill to generate some 
legislation. We're saying, 'Here is a dif- 
ferent direction. Think about what it 
means to you; think about what it 
means to the country. Think about the 
details of it; they haven't all been 
thought out.' It's just a continuation of 
OTP's role, except that we thought the 
goal was best advanced for now by 
making some fairly definite proposals." 

At the close of the interview, Mr. 
Whitehead agreed that, yes, "the broad- 
caster has heard an encouraging word." 
Then he added, "I think the public -in- 
terest groups have also." 

Tiernan on Whitehead 
Representative Robert O. Tiernan (D- 
R.I.) has attacked the suggested by Clay 
T. Whitehead, director of the Office of 
Telecommunications Policy, that the 
fairness doctrine be abolished. It is "one 
of the worst porposals I have heard in 
the four years I have been in Congress," 
he said in an address Oct. 8 to the 
Massachusetts Broadcasters Association. 

Mr. Tiernan, member of the House 
Communications Subcommittee, pointed 
out that the doctrine goes beyond equal - 
time requirements and includes items 
such as the personal- attack rule. "Arc 
we to allow the airwaves to become 
nothing better than forums for personal 
attack ?" he asked. In view of television's 
vast influence, he said, the fairness doc- 
trine is an "absolute necessity." 

Mr. Tiernan said he could "live with" 
Mr. Whitehead's suggestion that the 
FCC grant license renewals for a longer 
period. But least offensive of the White- 
head proposals, he said, is that of experi- 
mental deregulation of radio. He cau- 
tioned that the pilot program should in- 
clude various types of radio markets 
to better gauge over -all results. 

Standing fast on fairness 
Even before the last of the comments in 
the first phase of the FCC's inquiry into 
the fairness doctrine had reached the 
commission (see page 88), one gadfly 
in numerous proceedings at the agency 
was mapping future plans to play an 
active role in the fairness issue. 

The Executive Council of the United 
Church of Christ, whose Office of 
Communication has provided assistance 
to several citizen groups challenging 
license renewals, last Wednesday (Oct. 
13) adopted a resolution to oppose "any 
dilution of the fairness doctrine" by the 
FCC. The Council, meeting in Wichita, 
Kan., said it supports "the broadest ap- 
plication of fairness requirements in 
broadcasting as a means of protecting 
freedom of speech and of assuring 
access to television and radio by the 
public." 

The Rev. Dr. Everett C. Parker, di- 
rector of the Office of Communication, 
said in presenting the resolution to the 
council: "A democratic society depends 
upon the ability of its citizens to inform 
themselves adequately on public ques- 
tions and to act on the basis of an in- 
formed public opinion." A basic foun- 
dation of the confidence which the pub- 
lic has come to hold in broadcasting, he 
said, "is the requirement of fairness in 
the handling of controversial issues of 
public importance." 

The council directed Dr. Parker and 
his staff "to take all the necessary steps 
to preserve and strengthen the principles 
of fairness in American broadcasting." 
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NA fB Con ve n fion A d v anc e 

A meeting of many forces in Miami Beach 
Whitehead address will highlight gathering 
shot through with politics and problems 

Large as a convention of commercial 
broadcasters, impatient as a gathering 
of cable operators, and disparate beyond 
comparison with any other group of 
professional communicators, the public 
broadcasting fraternity takes its progress 
and its growing pains to Miami Beach 
this week for the annual convention of 
the National Association of Educational 
Broadcasters. 

It is a remarkable agglomeration - 
encompassing everything from the paro- 
chial classroom orientation to the mod- 
em corporate ethos -and, inevitably, is 
vulnerable to internal and external 
battles of every description. They are 
almost too easy to enumerate: a fund- 
ing problem that is reaching the show- 
down stage; a government problem that 
includes most of commercial broadcast- 
ing's traditional headaches and several 
that are unique to the noncommercial 
world; an entire network of disagree- 
ments related to the question of centrali- 
zation-of whether public broadcasting 
should be a loose federation or a tightly 
knit structure; and, of course, the recur- 
ring question of what audience, and how 
much audience, public broadcasting 
should seek -whether it exists to supple- 
ment commercial programing, to collide 
with it head -on, or perhaps both. The 
list could be extended indefinitely. 

Yet, without denying either the reality 
or the severity of these problems, it 
must also be said that public broadcast- 
ing has come a very long way in the 
last five years -a fact that sometimes 
becomes obscured by the Noncommer- 
cial Crisis of the Month. Unlike its com- 
mercial counterpart, public broadcasting 
exists as a program vehicle and for no 
other reason; the question of its proper 
audience is open to varying interpreta- 
tions, but the question of its commit- 
ment to a distinctive breed of program- 
ming is not. And judged by that one 
criterion, the progress of the noncom- 
mercial media has been swift and im- 
pressive. 

The list of programs, special and 
continuing, is too well known to need 
enumeration -which is precisely the 
point. Public broadcasting is drawing 
attention; more and more people know 
what its stations program and watch 
at least sporadically. And while its 
ratings lag far behind those of the net- 
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works, its influence is demonstrable, and 
growing, as the old image of the pro- 
fessor on a three -legged stool gives way 
to a more polished, professional look 
and sound. The noncommercial media 
have not arrived -indeed, it is difficult 
to get two people to agree on where they 
ought to be when they do arrive -but 
they compel recognition as a potent 
force in broadcasting. 

And if a medium's influence may be 
measured by the amount of governmen- 
tal attention and internal dialogue it 
generates -a perverse but not entirely 
unreliable criterion -then even its ever - 
larger problems attest to the growth of 
public broadcasting. Both the problems 
and the possibilities will be on continu- 
ous display at the NAEB convention. 
For example: 

No gathering of public broadcasters 
is without its agonizing over money - 
specifically, whether there will ever be 
enough of it and whether a permanent 
financing plan will ever be created 
(some within the noncommercial media 
are begining to doubt that it will). The 
latest chapter in that struggle may 
emerge on Wednesday (Oct. 20), the 
final day of the convention, when Clay 
T. (Tom) Whitehead, director of the 
Office of Telecommunications Policy, 
addresses a general session. OTP and 
the Corporation for Public Broadcasting 
have been trying for months, without 
success, to reach agreement on new 
legislation providing for long -range fi- 
nancing; it is believed that Mr. White- 
head, who is billing his speech as a 
"major address," will set forth OTP's 
latest thinking on the subject, perhaps 
in the form of outlined legislation. 

The diverse sources of govern- 
mental influence on public broadcasting 
are reflected in the other major speak- 
ers: In addition to Mr. Whitehead, FCC 
Chairman Dean Burch and U.S. Com- 
missioner of Education Sidney L. Mar - 
land will speak to the NAEB. Their ap- 
pearances come on the heels of public 
broadcasting's latest brushes with the 
government. One was the suspension by 
the Public Broadcasting Service of a 
segment of The Great American Dream 
Machine involving the FBI, which com- 
plained of alleged errors in the piece 
and in turn aroused congressional re- 
sponse (BROADCASTING, Oct. 11; also 

see page 108). The other, more a mood 
than an event, is the thinly veiled dis- 
may within the Nixon administration 
over the hiring of former NBC news- 
men Sander Vanocur and Robert Mac- 
Neil- neither regarded as friendly to 
the administration -to key posts in pub- 
lic broadcasting's new National Public 
Affairs Center for Television ( "Closed 
Circuit," Oct. 11.) 

The impact of technology on non- 
commercial broadcasting will get a 
thorough airing. One focus of attention 
will be the proposal, made earlier this 
year by NAEB President William G. 
Harley and since adopted as a theme 
of the organization, that public stations 
should begin developing into "public 
telecommunications centers," utilizing 
the latest technology, from cables to 
cassettes and beyond, in their program- 
ing mission. A special session, "What 
Did Mr. Harley Mean by 'Telecommu- 
nications Center' ?" will be devoted to 
this subject. There will also be more 
than usual attention given to cable TV, 
with 70 cable exhibitors on hand. 

Although the convention is NAEB's, 
the delegates are from every corner of 
the public broadcasting establishment; 
sessions and speakers will be taken 
from the Corporation for Public Broad- 
casting, the Public Broadcasting Serv- 
ice, National Public Radio and all other 
components in public television and 
radio. The diversity reflects the fact 
that, although NAEB itself is not the 
most prominent noncommercial broad- 
casting organization, it stands alone as 
the one with the broadest constituency 
and range of concerns. 

And, there will be a healthy diet of 
traditional NAEB topics: instructional 
sessions, membership meetings of the 
major public broadcasting organiza- 
tions, technical sessions. Only scattered 
matters, but that hardly diminishes their 
meetings deal explicitly with political 
importance. Inside and out, public 
broadcasting is shot through with poli- 
tics and government, as the 5,000 -plus 
delegates are more than aware. In this 
year of the 47th annual NAEB conven- 
tion, public broadcasting has grown too 
large and conspicuous for it to be other- 
wise. 

Official NAEB agenda starts on page 22 
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On tap in Miami Beach: Official NAEB agenda 

Sunday, Oct. 17 
All meetings at Fontainebleau 

8:00 -9:00 a.m. Breakfast, public members, NAEB board of 
directors, suite 16D. 
9:00 -12:00 a.m. NAEB executive board of directors meeting, 
Voltaire room. 
12:00 -2:00 p.m. NAEB executive board of directors lunch- 
eon Lafayette room. 
1:00 -3:00 p.m. FCC ITFS committee, Louis Philippe room. 
2:00 -4:30 p.m. NAEB executive board of directors meeting, 
Voltaire room. 
2:00 -5:00 p.m. NPR scheduled tape service: instructional 
radio committee, Imperial III suite. 

NAEB council of state educational telecommunications 
authorities, N. Riviera room. 

Engineering advisory committee, suite 16H. 
4:00 -5:30 p.m. Central Educational Network board of direc- 
tors, Imperial I suite. 

Western Educational Network board of directors, Imperial 
1 V suite. 

Southern Educational Communications Association mem- 
bership meeting, Pasteur room. 
5:00 -6:00 p.m. Reception, educational broadcasting review 
authors and contributors. By invitation only. Lafayette room. 
5:30 p.m. Newcomers' briefing, French room. All registrants 
attending their first NAEB convention are invited to meet 
the NAEB staff and to hear an overview of the NAEB con- 
vention and exhibits. 
6:00 -9:00 p.m. Opening reception, East ballroom. Open to 
all convention registrants. Admission by registration badge 
or ticket. 

Monday, Oct. 18 

Check program listing for meeting room location. (CC) is 
Convention Center: (F) is Fontainebleau. 
'7:45 a.m. Breakfast. ETS instructional television committee, 
Suite 16H. Breakfast. ETS CATV committee, suite 16B. 
9:00 a.m. Exhibits open. Exhibit hall (CC). 
9:15 -11:15 a.m. Opening General Session, auditorium (CC). 
Presiding: William G. Harley, president, National Associa- 
tion of Educational Broadcasters. Invocation: Rabbi Irving 
Lehrman, Temple Emanuel, Miami Beach. Introduction of 
members of the executive board: Mr. Harley. Report of the 
chairman of the executive board: Warren A. Kraetzer, 
executive vice -president, WHYY(TV)- WUHY(FM) Phila- 
delphia. Report of the office of minority affairs: Lionel 
Monagas, director. Briefing for convention exhibits: Dr. 
William Kessler, W. J. Kessler Associates, Gainesville, 
Florida. Presentation of the distinguished service award: 
Vernon Bronson, executive consultant, NAEB, recipient. 
Address: Dean Burch, chairman, FCC. 
11:30 a.m.-12:30 p.m. Concurrent sessions: 

How to use the NAEB personnel service -Coral Room 
(CC). How pr Fessional practitioners and employing insti- 
tutions can ma' . constructive use of NAEB's new personnel 
service policies. '.articipants: Sharon Greenwell, coordinator, 
NAEB personnel service; George L. Hall, associate director, 
professional services, NAEB. 

Report of the chairman of the instructional and profes- 
sional services board -Tropical room (CC). Annual report 
on the association's professional and instructional service 
activities. Speaker: Kenneth L. Warren, head, instructional 
materials and equipment services, Oregon State System of 
Higher Education. 
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Graphics /staging /lighting- Marine Room (CC). Presen- 
tation on foam utilization and a sculpt -in at the graphics dis- 
play. Participants: Melvin Miller, wriu(rv) Bloomington, 
Ind.; Robert Gibson, wMF :(rv) Baltimore. 
12:30 -2:30 p.m. Free time. Delegates are invited to visit the 
exhibits, or the poolside cabanas at the Fontainebleau where 
representatives of educational broadcasting agencies will be 
available for consultation and discussion. 
12:30 -2:00 p.m. Luncheon. NPR scheduled tapes service: 
program advisory committee. Louis Philippe room (F). 
2:30 -2:45 p.m. Concurrent sessions: 

Vocabulary development in the inner city -Palm room 
(CC). Report on highly successful use of broadcasting to 
improve vocabulary skills in St. Louis. Chairman: Kenar 
Charkoudian, general manager, KRVM(FM) Eugene, Ore. 
Speaker: Dr. Gerald H. Moeller, director, division of evalu- 
ation and research, St. Louis public schools. 

Graphics /staging /lighting- Marine room (CC). Demon- 
strations of plastic scenery, stat machine and typositor, 
and color -key utilization. 

Instruction: Case reports on the organization of educa- 
tional communication centers in higher education -Veteran's 
room (CC). The organizational and staffing operations 
requisite to the functioning of professional telecommunica- 
tions centers for institutions of higher education. Partici- 
pants: David Humphrey, manager, educational communica- 
tion centers, State University of New York. William Archer, 
director of instructional services, Florida Atlantic University. 

ETV stations management and business meeting -Cypress 
room (CC). Comprehensive session for ETV station man- 
agement with status reports on financing, programing, 
legislation, minority affairs, cable, FCC and facilities. Chair- 
man: Howard D. Holst, managing director, WKNO -TV 
Memphis, and, chairman, EST division board. Participants: 
John W. Macy Jr., president, Corp. for Public Broadcasting; 
Hartford N. Gunn Jr., president, Public Broadcasting Serv- 
ive: William G. Harley, president, National Association of 
Educational Broadcasters: Presley D. Holmes, director, edu- 
cational television stations, NAEB: John P. Witherspoon, 
director of television activities, CPB. Michael E. Hobbs, 
director of administration, PBS: Raymond J. Stanley, direc- 
tor, educational broadcasting facilities program, U.S. Office 
of Education. 

Public programing: Case report on environmental pro- 
graming- Tropical room (CC). Report on simulation tech- 
niques in environmental programing. Chairman: Rod Thole, 
station manager, WHA -TV, Madison, Wis. Speaker: Erik R. 
VandeBogart, director of educational services, Maine Public 
Broadcasting Network. 

NER division membership meeting- French Room (F). 
Annual business meeting of National Educational Radio 
division of NAEB. Open to all radio station personnel. 
Chairman: Richard K. Estell, manager, WKAR- AM -FM, East 
Lansing, Mich., and chairman, NER division board. Par- 
ticipants: William G. Harley, president, NAEB; Chalmers 
Marquis, executive vice president, NAEB; James Robertson, 
director, NER division, NAEB; Gerald Yokom, associate 
director, NER division, NAEB; Albert Hulsen, director, 
radio activities, Corp. for Public Broadcasting; Donald 
Quayle, president, NPR; Hugh Cordier, chairman, instruc- 
tional radio task force; Raymond J. Stanley, director, edu- 
cational broadcasting facilities program, U.S. Office of Edu- 
cation. 

Public relations in public broadcasting- Flamingo room 
(CC). An analysis of what a promotion /publicity/adver- 
tising effort in public broadcasting ought to be in 1971 -72. 
Chairman: Dr. Thomas Skinner, vice president, WQED(TV) 
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Pittsburgh. Speakers: Edward Morris, director of public 
information, PBS. James Barrett, director of public infor- 
mation, NPR. 

Broadcast education -Coral room (CC). A review of 
activities generated by the broadcast education professional 
emphasis group during the current year and a preview of 
sessions planned for the convention. Special briefing on 
document services for teachers and students. Chairman: Dr. 
Charles Woodliff, director of instructional communications, 
Western Michigan University. Reports: Donald Coombs, 
co- director, ERIC Clearinghouse, Stanford University. James 
Prevell, Education Information Services, Washington. 

Engineering: Status reports -Dolphin room (CC). (Part 
I) Chairman: Marvin Rahm, director of engineering, NET, 
Ann Arbor, Michigan. Papers: "Program Retrieval," Walter 
Weeks, vice president for engineering, display systems corp.; 
"High Energy Tape for Video Recording Application," H. 
Lee Marks, technical services engineer, 3M Co. (Part II) 
Chairman: Daniel R. Wells, director of engineering, PBS. 
Papers: "National Time Signals on Television," George 
Kamus, National Bureau of Standards: "Interconnection 
Update: PBS and NPR," George Geesey, director of opera- 
tions, NPR; Arnie Labaton, director of network operations, 
PBS: "Satellites," Philip Rubin, director of engineering re- 
search and development, CPB: "Cable Systems," Delmer 
Ports, director of engineering, National Cable Television 
Association: "Vertical Interval Test Signals," John Ball, PBS. 
4:30 -6:00 p.m. Concurrent sessions: 

Television teaching case studies- Pasteur room (F). 
Chairman: Lawrence E. Crum, studio teacher, WHRO -TV 

Norfolk, Va., and field coordinator, Studio Teaching PEG. 
Presentations: "Television and the Inquiry Method," Dr. 
Mary Scieford, assistant director, utilization and develop- 
ment, educational services, WQED(TV) Pittsburgh, "Attain- 
ing Learning Objectives with Humor," Larry Broquet, direc- 
tor of ITV services, WMUL(AM) Huntington, W.Va.; 
"Expanding Learning Environments Through ITV Film 
Use," Ruth Kotila, wvtz(FM) Cleveland. 

CPB audience research and adult learning program - 
Cyprus room (CC). Reports on 1) audience research, and 
2) a slide /tape progress report on "ALPS" now in its second 
phase of development. Follow -up with audience response in 
small group discussions. Chairman: John P. Witherspoon, 
director of television activities. CPB. Reports: "Public Tele- 
vision: How Our Users See Us," Leroy N. Miller, director 
of audience research, CPB; "Adult Learning Program Serv- 
ice" (ALPS), Robert D. B. Carlisle, director of educational 
projects, CPB. 

Public programing: Case report on developing new pro- 
gram topics -Tropical room (CC). A detailed description of 
procedures followed in developing background material, 
funding sources, and production resources for programing 
about the elderly. Chairman: Rod Thole, program man- 
ager, WHA -TV Madison, Wis. Speakers: Valerie Wolk, 
research associate, PBS Warren Park, director of program- 
ing and operations, Maryland Center for Public Broadcast- 
ing; Michael Labonia, program director, KDIN -TV Des 
Moines, Iowa. 

Engineering- Dolphin room (CC). Continuation of ses- 
sions shown at 2:30 -4:15 p.m. 

Graphics /staging /lighting- Marine room (CC). Continu- 
ation of session shown at 2:30 -4:15 p.m. 

NER membership- French room (F). Continuation of 
session shown at 2:30 -4:15 p.m. 

Broadcast education: Overseas study in broadcasting - 
Coral room (CC). A review of several programs of study 
for U.S. students abroad. Chairman: William D. Shigley, 
general manager, wRvo(FM) State University of New York, 
Oswego. Speakers: Timothy Harward, Controller, Center 
for Communication Studies, The Polytechnic of Central 
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London: Arthur Hungerford, Pennsylvania State University; 
Walter Emery, Ohio State University; Robert Fazio, student, 
State University of New York, Oswego. 
5:00 -6:00 p.m. Reception. NER members only. S. Riviera 
room. 
8:00 p.m. Demonstration films. Sponsored by graphics pro- 
fessional emphasis group. Voltaire room (F). 

CEN program managers. Pasteur room (F). 
Florida Public Radio Association. Imperial IV suite (F). 

8:30 p.m. The educational broadcasting facilities program. 
Suite 16G (F). All radio station managers are invited to 
meet informally with the educational broadcasting facilities 
program staff. Raymond J. Stanley, director, educational 
broadcasting facilities program; Stuart Hallock, program 
specialist, educational broadcasting facilities program. 

Tuesday, Oct. 19 
7:45 a.m. Breakfast. Eastern Educational Network board. 
Imperial suite III. 
8:00 a.m. EARLY BIRDS: 

Instructional radio task force open hearings -Imperial 
suite II (F). Registrants are invited to address the NAEB 
instructional radio task force. 

Status report on instructional technology overseas- Pasteur 
room (F). A report on projects and plans for the develop- 
ment of educational technology overseas. Chairman: Dr. 
Charles Northrip, director of media services, University of 
Alaska. Reports: Thomas Singleton, director of broadcasting 
division, Center for Educational Development Overseas, 
London; Dr. John Clayton, specialist on educational tech- 
nology, Organization of American States, Washington. 

EBI preview: Instructional design -Lafayette room (F). 
Preview session of first two units of Educational Broadcast- 
ing Institute course in instructional design. Chairman: Ken- 
neth L. Warren, head, instructional materials and equipment 
services, Oregon State System of Higher Education. 

Instruction: Report on the third annual survey of helical - 
scan VTR usage -Voltaire room (F). Participants: Dr. 
Clair Tettemer, director of operations, division of communi- 
cation services, Northern Illinois University; Michael 
Stowers, associate director of operations, division of com- 
munication services, Northern Illinois University. 
8:15 -11:00 a.m. 

ETV management/ national organizations group discus- 
sions -Group I- French room (F). Group II -Jade room 
(F). Group III-S. Riviera room (F). National program- 
ing, system financing, and cable and local community respon- 
sibilities will be discussed in three common- interest groups of 
licensees. (National Programing) Chairman: Samuel C. O. 
Holt, coordinator of programing, PBS. Participants: Billy 
B. Oxley, associate coordinator of programing, PBS; Robert 
M. Reed, director, Public Television Library: David Stewart, 
director of national program projects, CPB; Robert D. B. 
Carlisle, director of educational projects, CPB. (System 
Financing) Chairman: Chalmers H. Marquis, executive vice 
president, NAEB. Participants: William E. Duke, director 
of public affairs, CPB: John P. Witherspoon, director of 
television activities, CPB. (Cable and Local Community 
Responsibilities) Chairman: H. Holt Riddleberger, deputy 
director, ETS /NAEB. Participants: Robert A. Woods, 
Schwartz and Woods; Philip Rubin, director of engineering 
research and development, CPB; Wally Briscoe, managing 
director, NCTA. 
9:00 a.m. Exhibits open. Exhibit hall (CC). 
9:30 -11:00 a.m. Concurrent sessions: 

Broadcast education: New approaches to programs of 
study for public communication and educational telecom- 
munication- Flamingo room (CC). An outline of two de- 
veloping plans for curriculum renovation and expansion. 
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More on tap at NAEB convention .. . 

Chairman: Dr. Michael Meeske, assistant professor of com- 
munication, Florida Technological University. Participants: 
Dr. Lawrence Myers Jr., chairman, department of television 
and radio, S. I. Newhouse School of Public Communications, 
Syracuse University; Dr. Thomas Olson, chairman, graduate 
committee, department of radio and television, Southern 
Illinois University. 

Public radio and politics -Tropical room (CC). A forum 
on the relationships among public radio stations, politics. 
and politicians. Chairman: Gerald G. Yokom, associate 
director, National Educational Radio division, NAEB. 
Panel: Richard Steck, station manager, WUSF -FM University 
of South Florida; David Platts, chief executive, WFSU -FM 
Florida State University; Representative Richard Pettigrew, 
speaker, Florida House of Representatives; Louis Schwartz, 
communications attorney, Washington: Robert Woods, corn - 
munications attorney, Washington. 

How computers can help manage instructional services - 
Veteran's room (CC). How four ETV stations use com- 
puters to help collect and analyze certain data important to 
the management of efficient school services. Chairman: 
George L. Hall, associate director, professional services, 
NAEB. Participants: Shirley Gillette, school services, WNET- 
TV New York; Richard Pioli, school services, WETA -TV 
Washington; Rhea Sikes, school services, WQED -TV Pitts- 
burgh; Richard Hair, school services, WITF -TV Hershey, 
Pennsylvania. 

Graphics /staging /lighting- Marine room (CC). 
Engineering -Dolphin room (CC). Chairman: William 

Woods, director of engineering, wTTw(Tv)- wrrx(Tv) Chi- 
cago. Papers: "The Case for a Better Television Receiver," 
William J. Kessler, W. J. Kessler Associates; "Slow -Scan 
Television via FM," Glen Southworth, Colorado Television 
Inc.; "Development of a 220kw UHF Transmitter," N. L. 
Jockem, vice president, Gates Radio Co.; report on current 
labor trends, Mr. Woods. 
11:15 -12:00 a.m. General session. Cypress room (CC). 
Chairman: Dr. Floyd T. Christian, commissioner, Depart- 
ment of Education, state of Florida. Address: Dr. Sidney 
Marland, U.S. commissioner of education. 
12:00 -2:30 p.m. Free time. 
12:00 -1:00 p.m. Reception. National Educational Radio and 
National Public Radio boards of directors. Suite 16G (F). 
2:30 -4:15 p.m. Concurrent sessions: 

Development in public broadcasting -Flamingo room 
(CC). An examination of total development efforts through 
an analysis of two success stories that illustrate how stations 
used total staff to make an effective impact. Chairman: Karl 
A. Peckmann, Director of Development, wHYY(Tv) Phila- 
delphia. Presentations: Bruce Herbert, director of develop- 
ment, wscT(TV) Jacksonville, Fla. Dale Ourts, executive 
vice president and general manager, KPTs(Tv) Wichita, Kan. 

The Future of the non qualified public radio station - 
Tropical room (CC). What the future holds for public radio 
stations not qualified for CPB support. Chairman: James 
Robertson, director, National Educational Radio Division, 
NAEB. Panel: Kenar Charkoudian, general manager, xRVM- 
FM Eugene, Ore.; Harvey C. Jacobs, director, Center for 
Broadcasting & International Communications, KRWG -FM 
New Mexico State University; Judd C. Doughty, director, 
KPLU -FM Pacific Lutheran University; Albert Hulsen, direc- 
tor or radio activities, CPB; Lee Frischknecht, director of 
network affairs, NPR; Michael Harris, manager, NPR 
scheduled tapes. 

National Public Radio membership meeting -Coral room 
(CC). Membership meeting for NPR member station repre- 
sentatives. Reports and discussions of programing, public 
information and network affairs. Chairman: Donald R. 

Quayle, president, NPR. Participants: Lee Frischknecht, 
director, network affairs, NPR; William Siemering, director, 
programing, NPR; Jim Barrett, director, public information, 
NPR; Michael Harris, manager, scheduled tapes, NPR. 

Public Broadcasting Service business meeting- French 
room (F). Voting representatives from PBS member stations 
should sit in the forward section. Chairman: Dr. James L. 
Loper, president and general manager KcET(TV) Community 
Television of Southern California; and chairman, PBS. 

Engineering -Dolphin room (CC). (Part I) Chairman: 
Oscar Reed, Jansky and Bailey, Washington. Panel: "TV 
Transmitter Remote Control," Louis Schwartz, communica- 
tions attorney, Washington; Alan McIntyre, North Carolina 
ETV Network; George Townsend, vice president, Ampex 
Corp.; Gene Napier, wJcT(Tv) Jacksonville, Fla.; Jack 
Moseley, president, Moseley Inc.; Harold Kassens, chief, 
rules and standards division, Broadcast Bureau FCC. (Part 
II) Chairman: Thomas B. Keller, director of engineering, 
WGBH(TV) Boston. Papers: "Quality Audio," The Dolby 
System: "Audio Origination," The Boston Pops; "16 -Track 
Audio Techniques," The Ampex Corp.; "New Techniques 
in the Television Production of the Jean Shepherd Show." 

Graphics /staging /lighting- Marine room (CC). Demon- 
strations of Animation -2 stage projectors and hotpress. 

Instruction: Status of the open university in the U.K. and 
the U.S.- Pasteur room (F). Status report on Britain's Open 
University and plans for related developments in the U.S. 
Chairman: Paul Steen. director of operations, KPBS -TV San 
Diego. Panel: Dr. Walter Perry, vice chancellor, Open Uni- 
versity, Bletchley, England: Dr. James Hall, Acting Director, 
Empire State College. The University of the State of New 
York, Saratoga Springs. Dr. Kenneth Jones, professor of 
radio and television, San Diego State College. 

Instruction: Case studies in ITV utilization- Veteran's 
room (CC). Three case studies documenting practices de- 
signed to bring about more effective classroom utilization of 
televised instructional material. Chairman: Larry Broquet, 
director of ITV services, wMuL(Tv) Huntington, W.Va. 
Presentations: "A Survey of Utilization Techniques," Wil- 
liam Neil, instructor in telecommunications, Coast Com- 
munity College District, Huntington Beach, Calif.; Robert 
Shy, utilization coordinator, Kentucky Educational Tele- 
vision; "Meeting the Utilization Challenge Through Teacher 
Education," Robert J. Gunther, supervisor, ITV curriculum 
development, Maryland State Department of Education; 
"The Chicago Cluster Concept: Organizing to Meet the 
Learner's Need," Carole R. Nolan, director instructional 
television, Chicago Board of Education. 
4:30 -6:00 Concurrent sessions: 

Development in public broadcasting -Flamingo room 
(CC). Continuation of 2:30 -4:15 program. 

The future of the nonqualified public radio station - 
Tropical room (CC). Continuation of 2:30 -4:15 program. 

National public radio membership meeting -Coral room 
(CC). Continuation of 2:30 -4:15 program. 

Engineering -Dolphin room (CC). Continuation of 2:30- 
4:15 program. 

Public broadcasting service business meeting -French 
room (F). Continuation of 2:30 -4:15 program. 

Graphics /staging /lighting- Marine room (CC). Con- 
tinuation of 2:30 -4:15 program. 

What did Mr. Harley mean by "telecommunications 
center " ? -Voltaire room (F). An explanation of what public 
telecommunications complexes can do to serve their com- 
munities, what facilities and staff components will be needed, 
and what organizational options such new structures might 
have. Chairman: George L. Hall, research and development 
officer, NAEB. Presentations: Robert Smith, manager, WNVT- 
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i 
BARKER'S 

BITE IS 
BACK 
ON 

When Eddie Barker, dean of Southwest Newsmen 
and past president of RINDA, goes after newsmakers 
in the public eye, his bite stings! It has gained him 
an uncommon reputation in Texas. 

Now Barker's back to anchor the 6:00 and 10:00 
P.M. news and viewers are delighted ... but the 
mavericks of Texas don't exactly cotton to Barker's 
biting barbs. (After having been No. 1 newsman in 

the market, over a long period of years, Barker has 
confined appearances the past year to commentary 
and editorials.) 

Presented Nationally by 

What makes it even better is the new format which 
brings the daily telecasts directly from the news 
department- In4mation Central -where all the action 
congregates. (We spent a half million turning it into a 

studio.) And the flexible format encourages dia- 
logue between Barker and his reporting special- 
ists ... who really liven things with their opinions, 
too! 

Call your HR Representative today and see how 
you can get a bite of Barker's News 4 Now. It has 
a real Texas flavor! 

KDFW-TV 
DALLAS -FORT WORTH /THE DALLAS TIMES HERALD STATIOI.. CES R. BOX PRESIDENT 



Wrapping up convention activities ... 
TV Annandale, Va.; Mark Handley, ETV planner, University 
of Wyoming; Richard Catalano, vice -president, wNET(Tv) 
New York; James A. Fellows, director of professional serv- 
ives, NAEB. 

Status report on CPB adult learning program service - 
Veteran's room (CC). Progress report on the CPB adult 
learning program service. Chairman: Robert D. B. Carlisle, 
director of educational projects, CPB. 
5:00 p.m. Instructional radio task force open hearings. Im- 
perial suite II (F). Registrants are invited to address the 
NAEB instructional radio task force. Chairman: Hugh V. 
Cordier, director of broadcasting, wsus(AM)- Ksul(FM) Uni- 
versity of Iowa, Iowa City, Iowa. 
6:00 -7:00 p.m. Reception. Alumni of Educational Broad- 
casting Institute. By invitation only. Fontaine room (F). 
8:00 -10:00 p.m. Presentation of winners in Graphics PEG 
film competition and demonstration films from computer 
graphics and video synthesizer. South Riviera room (F). 

Individual consultations by ETV management with person- 
nel from NAEB /ETS, CPB, PBS, HEW /BLET /EBFP, FCC, 
NCTA, producers of nationally distributed programs, and 
other agencies. Jade room (F). 
8:30 p.m. FCC and Legal Matters for Radio. Suite 16G (F). 
Radio personnel are invited for informal discussions of FCC 
and legal matters affecting public radio. Participants: Harold 
Kassens, Chief, rules & standards division, Broadcast Bureau, 
FCC: Louis Schwartz, communications attorney, Washing- 
ton; Robert Woods, communications attorney, Washington. 
8:30 p.m. Open Forum on New Audio Technologies -Louis 
Philippe (F). Chairman: Albert P. Fredette, manager, 
WAMC -FM Albany Medical College, N.Y. Participants: Lee 
E. Franks, executive director, educational communications 
division, State of Wisconsin: Don Voegeli, technical director, 
National Center for Audio Experimentation, Madison, Wis.; 
George L. Hall, associate director, professional services, 
NAEB. 

Wednesday, Oct. 20 
7:45 a.m. Breakfast, ETS copyright group. Suite 16B (F). 
8:00 a.m. Early birds: 

Television teachers: PEG discussion -Imperial III (F). 
An opportunity for television teachers to meet with their pro- 
fessional emphasis group field coordinator and association 
staff to discuss professional development activities and serv- 
ices. Chairman: Lawrence E. Crum, studio teacher, WHRO- 
TV Norfolk, Va. 

EBI preview: Instructional design -Louis Philippe room 
(F). Preview of first two units of Educational Broadcasting 
Institute Course in instructional design, Chairman: Marion 
Lowry, instructional television coordinator, Broward county 
schools, Ft. Lauderdale, Fla. 

Instructional radio task force open hearings -Imperial II 
(F). Registrants are invited to address the NAEB Instruc- 
tional Radio Task Force. 
9:00 a.m. Exhibits open. Exhibit Hall (CC). 
9:00 -10:45 a.m. General session. Veteran's Room (CC). 
"Interaction: Minorities and Public Broadcasting." Chair- 
man: Lionel J. Monagas, director, office of minority affairs, 
NAEB. Participants: William Harley, president, NAEB; 
Donald Quayle, president, NPR; Howard Holst, chairman, 
ETS board, NAEB; Dr. James Loper, chairman, PBS. 
11:00 a.m. -12:30 p.m. General session. Annual business 
meeting- Auditorium (CC). Presiding: Warren Kraetzer, 
executive vice president, wHYY (TV )- WUHY (FM ) Philadelphia 
and chairman, NAEB executive board of directors. Report 
of the president: William G. Harley; Report of the treasurer: 
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Col. Ernest A. Hough; discussion and resolutions. 
12:30 -2:30 p.m. Luncheon. NPR scheduled tapes. Instruc- 
tional radio committee. N. Riviera room (F). 
2.30 -3:15 p.m. General session. Fontaine room (F). Chair- 
man: Chalmers H. Marquis, executive vice president, NAEB. 
Speaker: Dr. Clay T. Whitehead, director, Office of Tele- 
communications Policy. 
3:30 -6:00 p.m. Concurrent sessions: 

Accountability in instructional design- Veteran's room 
(CC). Presentations of procedures, techniques and practices 
which will produce more accountable instructional materials. 
Chairman: James Pearson, researcher -validator, Dade 
County Florida School System. Presentations: "How to Pro- 
vide Instructional Videotape and Film Accountability," Dr. 
Warren L. Wade, manager, KTEH(TV), San Jose, Calif.; 
"Case Study in Validation: Patterns in Arithmetic," Dr. 
James Braswell, associate examiner, math department, test 
development division, Educational Testing Service; "Valida- 
tion: the Florida Model," J. Warren Binns, administrator, 
educational television and radio, State Department of Edu- 
cation, Tallahassee, Fla. 

Broadcast education: Criteria for evaluating programs of 
academic study- Tropical room (CC). Analysis of criteria 
for evaluating programs of study, based on an outline of 
discussion points prepared by Mr. Light. Chairman: Dr. 
John Hayman, professor of education, Pennsylvania State 
University. Paper: Eric Light, senior, Temple University, 
Philadelphia; Respondents: David Bell, president, Media 
Five Films, Los Angeles; Dr. Sheldon Goldstein, professor 
of radio -television, University of Minnesota. 

Engineering -Dolphin room (CC). Chairman: F. Lee 
Morris, director of engineering, Mississippi Authority for 
Educational Television and engineering PEG field co- 
ordinator. Committee Reports: Minority Employment - 
William Woods, wTTW(TV) Chicago; Standards -Daniel 
Wells, PBS; Curriculum- Robert Hall, wHYY (TV ) -wuHY- 
(FM) Philadelphia; Career Development -Henry Owen, 
Eastern Educational Network. Papers: "Helical Scan VTR 
for Broadcast," Charles Anderson, vice president, Ampex 
Corp.: Keith Reynolds, senior applications engineer, Inter- 
national Video Corp.; Robert Hurst, R.C.A. Respondent: 
Norman Ritter, 3M Co. 

Graphics /staging /lighting- Marine room (CC). Presen- 
tations: "Quick Color Slides from Black and White," Melvin 
Miller, WTIU -TV Bloomington, Ind.; "The Printed Page and 
Its Application to TV," J. Michael Essex, WQED(TV) Pitts- 
burgh; Films and concluding discussion. 

Public programing: Innovative developments in program- 
ing- Pasteur room (F). Reports on two new approaches to 
community involvement and access to public broadcasting. 
Chairman: David Crippens, executive producer, WQED(TV) 
Pittsburgh. Reports: Paul Kaufman, National Center for 
Experiments in Television, KoEn(Tv) San Francisco; Robert 
Larson, general manager, WGBH -TV Boston. 

Public radio: What audiences does it serve? What aud- 
iences should it serve? -Coral room (CC). Chairman: 
Richard K. Estell, manager, WKAR -AM -FM East Lansing, 
Mich. Panel: Leroy Miller, director of audience research, 
CPB; Donald Holloway, director, Institute of Public Broad- 
casting, Morehead State University, Morehead, Ky.; Eliza- 
beth S. Czech, manager, WSHA -FM Shaw University, Raleigh, 
N.C.; Godwin Oyewole, manager, business affairs & de- 
velopment, WFCR -FM University of Massachusetts. 

Western educational network membership meeting -Fla- 
mingo room (CC). 

Public television managers council -Palm room (CC). 
7:00 -9:00 p.m. Reception: Fontainebleau Gardens. 
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Spreading the word -by bicycle. 

Youngsters love to cycle, but many are ho -hum about the 

rules of the road. Realizing this, the Fetzer Station in 

Grand Rapids built a unique Talking Bicycle that would 

tell the safety story to the youngsters. Station engineers 

put it all together, and the result was "JEF." On tour, 

"JEF" operates itself, talks about bicycling rules and 

shows how to use brakes, lights and horn. 17,000 grade 

school kids are scheduled to meet "JEF." Spreading the 

good word is not just an on- the -air activity at Fetzer 

. Stations - as this project proves, it can even be done 

by bicycle. 

Ste eF4eit 
WKZO WKZO -TV KOLN -TV KGIN -TV WJEF 

Kalamazoo Kalamazoo Lincoln Grand Island Grand Rapids 

WWTV WWUP -TV WJFM WWTV -FM WWAM KMEG -TV 
Cadillac Sault Ste. Marie Grand Raoids Cadillac Cadillac Sioux City 



Two of 
America's Outstanding 
Television 
Stations 

DELIVERS MOST VIEWERS 
IN ITS MULTICITY MARKET 

WGAL-TV 
Channel 8 

Lancaster- Harrisburg 

York -Lebanon, Pa. 

GROWING GREATER IN ITS 
MULTICITY MARKET 

STEINMAN STATIONS 
Clair McCollough, Pres. 

Channel 6 
Providence, R.I. 

New Bedford -Fall River, Mass. 



SpecíalReport 

Yesteryear's yarns, tomorrow's legends 
In keeping with today's nostalgia kick, herewith some memories 
of how broadcasting got into the shape it's in 

Editor's note: A year or so ago, in an- 
ticipation of this magazine's 40th anni- 
versary, which occurred last Friday, 
Oct. 15, BROADCASTING began collecting 
interviews with broadcast pioneers. 

There was no attempt to compile a 
history, with dates, places and events 
arrayed in orderly detail as they were in 
the special report published Nov. 2, 
1970, in commemoration of radio's 
50th year. Instead, the aim was to pre- 
sent a retrospective. The stories that 
follow are of a kind that, told contem- 
poraneously, would have been described 
by the late Edwin C. Hill as the human 
side of the news. 

These are personal recollections that 
we have no doubt will evoke others 
among those readers who are old 
enough to remember that there was a 

broadcast system of consequence before 
the 23 -inch tube became a fixture of the 
American living room. As radio in- 
spired listeners to form pictures of their 
own, this report may move readers to 
fill in the blanks in the assembled remi- 
niscences. 

In browsing through this collection 
the reader will encounter a genius or 
two, any number of fallible men and 
perhaps one infallible woman, a scat- 
tering of mountebanks and cutthroats 
and failures. It is merely a random sam- 
ple of the people who gave life, and 
sometimes lives, to the formation of the 
American broadcasting system. - Sol 
Taishofi`. 

When competition 
was dog eat dog 
The Columbia Broadcasting System had 
been organized, reorganized and reor- 
ganized again. It was now 1929 and 
Columbia, under its new owner, William 
S. Paley, was struggling to stay afloat, 
looking for station affiliates, the neces- 
sary lifeline for any network. 

Stanley E. Hubbard, a tough, gruff, 
barnstorming aviator who had landed 
and was running xsTP(sm) in Minne- 
apolis-St. Paul, received word that there 
was a network affiliation to be had. 
Wcco, Mr. Hubbard's bitter rival, al- 
ready had the NBC Red and Blue net- 
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works locked in. KSTP needed a net- 
work affiliation to stay competitive. 

Mr. Hubbard went to New York to 
see Major J. Andrew White, who after 
a colorful career as sports announcer, 
business promoter and generally free- 
wheeling soul now was in charge of 
station relations for Columbia. Major 
White was called away to a meeting, and 
Mr. Hubbard was left to be entertained 
by Ted Husing, the network's star 
announcer. 

Lunch was at a midtown hotel where 
Mr. Husing spent considerable time 
greeting and being greeted by fans and 
friends. When Mr. Hubbard finally got 
him to talk business, he found that the 
announcer knew nothing about network 
operations, about programing, affiliation 
contracts or advertising policies. Mr. 
Husing did know that the network was 
having troubles, and, as a matter of 
fact, he wasn't doing too well himself. 
Could Mr. Hubbard lend him $25? 

For one of the few times in his life, 
Stanley Hubbard was nonplussed. He 
handed over the money. 

Meanwhile the host made no move to 

Potted -palm concessions were worth 
fortunes in early studios such as this. 

pick up the check. The waiter kept 
brushing imaginary crumbs off the table- 
cloth. Finally, the guest from the Mid- 
dle West paid for the meal. 

This was Stanley Hubbard's introduc- 
tion to the Columbia network. His ap- 
praisal now: "I didn't think it was too 
stable a deal." 

If stability was what Mr. Hubbard 
was seeking at the time, he found it not 
long afterward when Niles Trammell, 
then NBC vice president in charge of 
the central division, tried to move the 
Blue network service from wcco. As 
Mr. Trammell has recently remembered 
it, he told Henry Bellows, then manag- 
ing wcco, that NBC needed more clear- 
ances for its two networks than one 
affiliate could provide. "You can't take 
all of our programs from one network, 
much less two," Mr. Trammell says he 
told Mr. Bellows. 

The reaction was to have been ex- 
pected from half of a two -man feud that 
was reaching epic proportions in the 
Twin Cities. "Bellows was just as stub- 
born as hell," Mr. Trammell said. He 
dumped both NBC networks and shifted 
to CBS. "He never left Columbia," said 
Mr. Trammell. "Later he went to work 
for Columbia; represented them down 
in Washington." 

Few holds were barred in the compe- 
tition between wcco and KSTP. Mr. 
Hubbard in the early days believed him- 
self the underdog. pitted against a sta- 
tion owned by the Washburn Crosby 
flour empire, which was later incorpo- 
rated into General Mills. "In 1927 the 
Radio Act was passed," Mr. Hubbard 
recently recalled. "In order to get a good 
wave length Washburn Crosby thought 
it would be smart for Bellows to go on 
the Radio Commission. They had Hoo- 
ver appoint him. 

"The first thing Bellows did, after 
he got on the commission, he came 
back to Minneapolis, and in his own 
office at wcco, he wrote me a letter 
reducing my power to 500 watts from 
1,000 watts. I didn't think that was quite 
ethical. He wrote that letter with a 
wcco-paid stenographer in a wcco of- 
fice with a wcco typewriter. Whether 
wcco paid for the stamp I don't know." 

When Mr. Hubbard warms to the 
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subject of his rivalry with wcco -then 
or now -there is no stopping him. All 
his life he has been a nonstop talker, 
whose thoughts race ahead of his articu- 
lation. In the late thirties, another vet- 
eran broadcaster, the late L. B. Wilson, 
of WCKY(AM) Cincinnati, was intro- 
duced to Mr. Hubbard at a broadcast- 
ers' convention, Mr. Wilson himself de- 
parted from the managerial norm. With 
elevator shoes he attained the height of 
4 feet 11 inches, but as a showman he 
towered above many contemporaries. 
His station, which had an exceptional 
nighttime signal reaching all through 
the mountains of the Southeast, made 
a fortune in mail -order business. Be- 
tween the keening of hill -billy singers 
and untuned mandolins, it would offer at 
bargain prices the artifacts its audience 
held dear. An item dependable for 
steady volume was a family Bible ac- 
companied by a bonus of a hand - 
illumined photograph of Jesus. 

After Mr. Wilson had listened in awe 
to a Hubbard recitation, he turned to 
his host and said: "That's the only man 
I ever heard talk shorthand." 

All in the mind 
In years of Sunday -night exposure to 
the radio audience, Charlie McCarthy, 
as manipulated by Edgar Bergen, be- 
came the most successful dummy in 
theatrical history. To millions of listen- 
ers Charlie had a life of his own. 

Once, when the act was summoned 
to perform at the White House. Eleanor 
Roosevelt. a gracious hostess, extended 
her hand and said: "So you're Charlie 
McCarthy." 

They never made it in television. Mr. 
Bergen's lips moved. 

The wondrous world 
of make -believe 
From the earliest days of radio there 
were disk jockeys, but the craft was 
lifted to its apogee by Martin Block, a 
refugee from the New York City streets 
where for a time he was in business 
with a suitcase full of razor blades and 
other notions. He found his destiny at 
wNEw(AM) New York, an independent 
station striving for attention in the very 
fountainhead of big -time network radio. 
WNEW was then managed by one of the 
shrewdest women in radio, Bernice Judis. 

The two were made for each other, 
as became evident in a recent recollec- 
tion by Miss Judis of the great event. 
"Martin Block came in to see me one 
day for an audition. He was just a radio 
bum," Miss Judis paused. "I saw every- 
one," she said with an indulgent sigh. 

"He said: You're having trouble with 
your music, I have some ideas'." 

The ideas included a program format 
called The Make -Believe Ballroom with 
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Martin Block as the master of cere- 
monies that only a pitchman could de- 
scribe with a straight face. He wanted 
Miss Judis to believe he was presiding 
in a huge hall containing a revolving 
stage on which were arrayed the most 
popular musical groups in the country. 
At Martin Block's command Tommy 
Dorsey would come and go, Benny 
Goodman would induce his pack to full 
cry and then yield to Artie Shaw who, 
obedient to the master of the ballroom 
if to no other force on earth, would 
strike up "Begin the Beguine" and then 
fade away to a commercial. 

The sheer gall of Mr. Block's pres- 
entation- delivered in a voice that 
dripped with pure honey -commended 
him to the manager of WNEW. He was 
signed to a contract at 25 dollars a 

week. At the time neither mentioned- 
and Martin Block forever swore he 
never knew -that The Make -Believe 
Ballroom was the earlier invention of a 
Los Angeles disk jockey, Al Jarvis. 

The years of Martin Block were 
happy years at WNEW. which became 
the most profitable independent in the 
nation. 

"Block was so brilliant," Miss Judis 
recalls. "He didn't get up and sell. I 
remember something called Madison 
Personal Loan. He wouldn't tell listen- 
ers to go and get a loan. He'd say: 
'When you're home and the doorbell 
rings, don't peek through it to see who 
it is. Don't be afraid. If you think it's a 

Martin Block, the richest of them all, 
arrives by helicopter at Miami Beach to 
attend a 1959 convention of disk jockeys. 
The convention, sponsored by the Todd 
Storz stations, was among the biggest 
bashes in broadcast history. It featured 
an all -night show with the biggest names 
in music of the time. 

creditor, go to Madison Personal Loan. 
Then you can go to the door, fling it 
open and say: "Hello, whomever you 
are." ' " 

Grammar would only have encum- 
bered a man with so deep a feeling for 
the human condition. "In six months," 
Miss Judis recalls, getting to the essen- 
tials of the history, "Martin Block was 
making 300 dollars a week. Toward the 
end he was making 200,000 dollars a 
year. One year he made 300,000." 

What was the real magic of Martin 
Block? 

"He had sex in his voice," says Miss 
Judis. "And he lied." 

The late, late shows 
of early broadcasting 
When Leo J. Fitzpatrick died at the age 
of 77 a month ago the obituaries noted 
his managerial associations with, in 
order, WDAF(AM) Kansas City, WJR- 
(AM) Detroit and WGAR(AM) Cleve- 
land and his later ownership of W012- 

(AM) Buffalo, N.Y. There was no men- 
tion of his creation of one of the ear- 
liest and most popular radio shows, 
Nighthawk Frolic on WDAF. Inaugurated 
in the late fall of 1922, the show was 
on from 11:45 p.m. to I in the morning. 

There were several late -night pro- 
grams on the air in those days. Stations 
-even those with low -power -could be 
heard over great distances, especially 
at night. DXing, or tuning the radio 
dial in hopes of bringing in a long -dis- 
tance signal, was a nationwide preoccu- 
pation. This growing audience needed a 
reason to stay up and tune in. 

Lambdin Kay of wsB Atlanta, Har- 
old Hough of WBAP Fort Worth, George 
Hay of WLS Chicago, Bill Hays of 
KFKX Hastings, Neb., provided region- 
ally- flavored entertainment. They were 
welcomed into the home, clasped as 
friends. Only Mr. Hays, a somewhat 
more formal personality, was without a 
nickname. Mr. Kay was the "Little 
Colonel "; Mr. Hough, the "Hired 
Hand "; Mr. Hay, the "Solemn Old 
Judge." To the far -flung audience of the 
Nighthawk Frolic, Leo Fitzpatrick was 
the "Merry Old Chief." 

Fitz, as he was known to his friends, 
got into radio through the newspaper 
business. He was an ace reporter for 
the Kansas City Star. The Star manage- 
ment thought it possible that the paper's 
correspondents in Topeka and Jefferson 
City and Washington could file their 
stories via short -wave radio and in that 
way eliminate the costs of telephones. 
Fitz was sent to find out about radio. 

in Detroit he studied wwj, the radio 
operation of the Detroit News. In New 
York he delved into the technical back- 
ground of radio, assisted by the people 
at Western Electric and Bell Laborato- 
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WBEN-TViS 
full dour 

First learn News 
More time. 

More people. 
More news. 

Ever wonder why TV news programs rarely "follow up" on yesterday's stories? 
Or present reviews of the performing arts? Or why, along with all the "hard" news, there 

seldom seem to be any warm, human stories that might brighten the picture? 
The answer is simple: there just isn't time, in the traditional half -hour news format, to cover 

it all. That's the reason behind WBEN -TV's new full hour First Team News. 
We've got more news. More people to gather it. More time to tell it. Total Information. 

It happens Monday thru Friday from 6 to 7 P.M. 

FIRST TEAM NEWS 
7bta11n(ormation 

Buffalo, New York 

Represented nationally by Harrington, Righter & Parsons, Inc. 





On October 15, 1931, . a handful of pioneer 
received the first issue of the first magazine 

to serve their industry. 
Newsy, accurate, and eminently readable, 

Broadcasting was launched and has become an 
essential part of the work week for everyone 
connected with radio and television. Which should 
come as no surprise to anyone who has ever met the 
man behind the magazine, Sol Taishoff. ' 

Forty years ago, he had already decided that 
Broadcasting would do more than report the news of 
the industry. It would also stimulate, provoke, goad. 

That he has succeeded can be attested to by the 
thousands of readers who think of Broadcasting as the 
industry bible; but a bible so peppery, so independent 
in its editorial view that the very men who swear by it 
often find themselves swearing at it, and in doing,so, 
testify to its journalistic integrity. 

On this 40th anniversary, Group W extends its 
congratulations to Broadcasting Magazine, its staff, and 
to Sol Taishoff ... for doing "a common thing 
uncommonly well. ". 

GROUP 

WESTINGHOUSE BROADCASTING COMPANY 

o 

o 

The thought is from H.J.Heinz. The interpretation is by Cor ita Kent of In rnar.ulate Heart College. 



ries. Back home he wrote a series of 
articles entitled "Tuning Out the 
Preacher and Tuning in Jazz." In cov- 
ering what various stations around the 
country were doing with their pro- 
graming, he came to the then original 
conclusion that people tended to listen 
more to popular music than they did to 
religious programing. 

As a result of Fitz's survey, the news- 
paper decided to apply for its own sta- 
tion license. WDAF, the Star's station, 
took to the air with a Western Electric 
500 -watt transmitter on June 5, 1922. 

Fitz was an unabashed ham. He 
could sing, was glib, had a lively, reten- 
tive mind. One of his first ideas was the 
creation of the Nighthawk program. 
There was a remarkable musical group 
playing at the local Muehlebach hotel, 
the Coon- Sanders Orchestra, led by 
Carlton Coon and Joe Sanders. Fitz sim- 
ply put a microphone in the Plantation 
Grill of the Muehlebach, where the or- 
chestra was performing, and started 
broadcasting. All the sounds of merri- 
ment and dining -out were allowed to go 
out over the air. In a sense, he gave 
every home a nightclub of its own. 

The Nighthawk program became the 
model for remote -control pickups of the 
time. The orchestra would play for 15 
minutes, then sit out for about 10. Fitz 
as master of ceremonies would need to 
fill time. He began reading telegrams 
and letters from listeners. He would 
make a wisecrack, tell a joke. Carlton 
Coon -Coony, they called him -was a 
looney sidekick. His bit was ringing a 
cow bell or tooting a boat whistle. Fitz, 
Coony, and Joe Sanders all had favorite 
expressions. When it was deemed time 
for the cowbell, for instance, the ex- 
pression was, "Let's give them a bovine 
lavaliere." 

The Star was reluctant to expose staff 
members to public notice. Two of its 
top men had been hired away by na- 
tional magazines after they had become 
particularly well- known. Fitz had to 
pick a pseudonym. The "Merry Old 
Chief" seemed a happy choice. It 
caught on immediately. 

Soon the Chief was getting requests 
to address fraternal clubs and social 
groups as far west as California. During 
the late spring and summer of 1924, he 
headed a road version of the Night- 
hawks on a Chautauqua tour that lasted 
four months and covered 101 towns. 

Back on the air, he promoted mem- 
berships in the Nighthawks. The station 
distributed billfold -sized cards display- 
ing a cartoon of a nighthawk (the bird, 
not the late -night person) sitting on a 
perch with an antenna coming out of 
its head. It was estimated that more 
than 2- million membership cards were 
issued. 

Each card certified that the bearer 
was a member of the Nighthawks. The 
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cards were signed by the Merry Old 
Chief. Names of new members would 
be announced on the air during the 
program. Sometimes entire towns would 
apply for and be granted mass mem- 
berships or charters, as they were called. 
Usually such announcements would be 
accompanied by a cowbell or boat whis- 
tle salute. 

Fitz's flowery sign -off became the 
station's trade mark. "The night shall 
be filled with music," he rhapsodized. 
"The cares that infest the day shall fold 
their tents like the Arabs and silently 
steal away." Then he would close with, 

.. Good morning to all on the At- 
lantic Coast, good night to those on the 
Pacific Coast, and goodbye to everyone 
until tomorrow night." 

Fitz signed off for good from the 
Nighthawks in 1925 and went to De- 
troit at double the $258 a month he 
had been paid to run WDAF. The Night- 
hawks went on for several years. 

Reminiscence 
lack Webb, who was to become a na- 
tional figure as the producer and star of 
Dragnet, first on radio and later on tele- 
vision, broke into broadcasting as just 
another hired hand. As he tells it: 

Everything started for me in San 
Francisco about the time that the United 
Nations conference was being held, in 
1945. I had met a producer in Los 

Mr. Webb 

Angeles who was a fair drinking buddy 
and he said they needed radio announc- 
ers in San Francisco. 

I had never announced anything in 
my life. So I went to San Francisco and 
checked into Taylor and O'Farrell 
Streets, which in those days was xco- 
the American Broadcasting Co. I got 
off at the third floor, and a rather tall, 
dark woman grabbed me by the arm 
and asked: "Are you an announcer ?" 

I said, "Well, yes, ma'am." 
That's as far as I could get. She said, 

"Come with me." 
She put a piece of paper in my hands. 

We went downstairs into a studio the 
likes of which I'll bet a lot of us in the 
business have forgotten. It was all done 
in overstuffed furniture and table lamps 
and, hell, you had a terrible time find- 
ing the microphone. 

This woman gave me a script and 
pointed to a control and said: "Just 

push the button, young man, and read 
what's on the paper." 

And I said, "Now, we bring you 
Hedda Hopper's Hollywood." 

She seemed satisfied and said, "I'm 
going to put in a good word for you." 
I'm glad she did, because then I went 
upstairs and sat in the program direc- 
tor's office for two more days before I 
was hired. 

Those were the days. There was still 
a little bit of the war left. I used to get 
up at 4:30 every morning. We had what 
was known as an announcer's delight. 
There were a bunch of control buttons 
that you pushed, and all sorts of lights 
came on. Today no self -respecting an- 
nouncer in the world would push those 
buttons. But we did in those days. And 
the engineers would sit there and if you 
didn't push the buttons, they wouldn't 
either. 

And if you didn't push a button that 
said NEMO -I guess that's some Greek 
word that means out of nowhere - 
which was the network control, the net- 
work just didn't come on, that's all. 

I had to be there around 4:48 each 
morning, so I'd get up at 4:30. I lived 
just one block from tzco. 

It was downhill and I could stagger 
that far. I used to go in and punch that 
NEMO button and I used to say, "And 
now here's Taylor Grant from New 
York." 

At 7 the chief announcer came in. 
It was usually about three minutes to 7, 
as he went on the air at 7. He was a 
big, overgrown, bushy- haired fellow, 
with a heavy moustache. We didn't have 
a lounge. Instead we had a little office 
with a couple of beat -up old desks 
butted together. 

And this was this announcer's routine 
for the four years that I served in San 
Francisco: He would sit down, open 
the bottom desk drawer, pull out a 
bottle of rye, put it on the desk, take out 
those little pleated Dixie cups (the col- 
lapsible jobs, you know), put one on his 
desk, fill it up with rye -now, mind you, 
he hadn't said a word, hadn't even said 
good morning -pick this cup up, slug 
the rye down, reach into the top drawer 
of his desk, get out a can of Copenhagen 
snuff, tap it a little bit, open it up, 
get a big draw, let out a big sigh, look 
at me and say: "Boy, life at best is a 
task." 

After one more shot of rye he'd walk 
into the announce booth and play an 
old Raymond Scott thing -a 10th cen- 
tury gardener, or whatever -full of all 
kinds of little rinky -dink music. Then 
he'd fade that down and he'd say: 
"Good morning, friends, time for music 
for the family." 

And if you don't think that was 
rough, I had to do the 7:15 newscast 
and inhale that microphone when he 
got through. 
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Get it all together and get the 3rd largest TV audience in the West. 

KOVR 
STOCKTON/ 

SACRAMENTO 

KMJ -TV 
FRESNO 

The picture of success -KOVR 13 Stockton /Sacramento 
and KMJ -TV 24 Fresno. 

Put these two big channels together and you've 
got the nation's: 

13th largest market in TV households. 
12th largest market in total retail sales. 

Make sure you're using McClatchy TV to cover 
these vital California areas thoroughly. 
Source: ADI -AR8 1/71 800,900 households; Retail sales (1970) SRDS 7/71; 

Television Factbook 1971 -72- counties in which the net weekly circulation is 5% or better. 

McCLATCHY BROADCASTING 
Represented Natonally by Katz TV West. 



RADIO STRATEGY 

WTIC 

IF Napoleon were to plan a radio invasion of 

New England HIS FIRST MOVE would be to choose 

the Station in that territory with the greatest 

FE2S;1,_.7_S` 2.r`755=7.5'J p E R '5522îcE :_25ôcrZSL:S5 

THE TRAVELERS BROADCASTING SERVICE CORPORATION 
HARTFORD CONNECTICUT « » ASSOCIATE N » B » C 

MEMBER OF NATIONAL ASSOCIATION OF BROADCASTERS 
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WE'VE COME 

A Lor«q WAy, 

BAby, SINCE 

"NAPOLEON'S 

RAd1O INVASION 

IN 1931 

buT... 

WE ACI<NOWIEdÇE NAPOLEON AS ONE OF HISTORY'S GREATEST STRATEGISTS. 

His 1951 RAdio INVASION PLAN FOR NEW ENGLANd WAS AbSOLUTEIy RIGHT. 

BUT NAPOLEON WAS ALSO A GREAT TACTICIAN. IN 1971, HE Would Add 
WTICTV TO WTIC RAdio ANd would EAsily CONQUER Rich, Rich SOUTHERN 

NEW ENGLANd, NOT JUST WITH POWER, bui WITH OVERWHELMING PERSUASION. 

THAT'S WHAT ALL SMART ADVERTISING STRATEGISTS DO! 

WTIC TV -AM-FM 
BROADCASTPLAZA, INC., HARTFORD, CONNECTICUT 



Start talking 
through 
our hat 

As a broadcaster, you can't keep 
your mouth shut. 

You've got to portray events. Express 
opinions. Air ideas. 

And, no matter how careful you 
are, someone somewhere in your vast 
audience may not like the words 
you say, the pictures you show, the 
music you play. And the result can be 
trouble. Big, expensive trouble. 

Which is why we urge you to do 
your talking through our hat -with 
Broadcasters' Professional Errors and 
Omissions Insurance from Fireman's 
Fund. It's the broadest, the best 
protection you can buy. Here's why: 

1. Unlike other carriers, Fireman's 
Fund protects you on a virtually all -risk 
basis rather than named perils. 

2. You're guarded not only from 
traditional hazards faced by your own 
station, but also a) advertising for 
your own station, b) news materials 
prepared by you for use by other 

stations, c) printed bulletins issued by 
your station during newspaper strikes. 

3. You get an individual policy rating. 
Most insurers have a single rate 
structure -but Fireman's Fund tailors 
the rate to your own programming and 
past record. Plus, a special rate 
consideration for more than one station. 

4. You're protected against multiple 
claims. There's one limit per claim; 
another, higher limit against several 
claimants in one incident or multiple 
claims in the course of the year. 

5. Lower limits than any other carrier. 
You can insure yourself against as 
little as $10,000 per claim; $20,000 
annual aggregate. (Why pay for more 
protection than you need ?) 

6. You don't have to take a deductible 
policy. If you want full protection, 
it's yours. Or, if you prefer, you can 
take your choice of deductibles: as high 
as $5,000 and even more. 

7. You're provided with legal defense. 

Your policy provides that we defend you 
-even if you have a deductible provision. 
8. No endless waiting for final 
judgement to determine your liability. 
(With some carriers, you often wait. 
And wait. And wait and wait and wait.) 
9. If you need more insurance, your 
policy provides that we be given first 
refusal. Which means your additional 
coverage will be compatible with 
primary coverage. 

So there you have it. Nine reasons 
why you should start talking through our 
hat: the hat that represents the biggest 
insurer of this coverage in the country. 

Call the nearby independent agent 
who represents us. (You'll find him 
listed in the Yellow Pages.) And tell 
him: "I want more facts on Fireman's 
Fund's Broadcasters' Professional 
Errors and Omission Insurance." 

You'll be saying quite a mouthful. 
Fireman's Fund American Insurance 
Companies, San Francisco 0 



A first president 
and first victim 
The first president of the first network 
was Merlin Hall Aylesworth, who was 
recruited from the National Electric 
Light Association, a lobbying organiza- 
tion, to head NBC. Son of an Iowa 
preacher, he was called Deac, short for 
Deacon, a role he never quite played 
to the hilt. 

"Deac had a flair for showmanship," 
William Hedges, retired NBC vice presi- 
dent, recently recalled. "But his sense 
of economics was not as sound as that 
of some of his successors." Mr. Hedges, 
who had managed NBC's WMAQ(AM) 
Chicago, was summoned to New York 
in 1934 to take charge of all owned sta- 
tions. He was warmly greeted by the 
president who advised him that the new 
assignment was unique: The stations 
were not expected to make money. 

When Mr. Hedges had recovered his 
breath, he thought swiftly of a way to 
persuade the boss that solvency was not 
necessarily a vice. "I said, `Deac, how 
do you propose to build a strong com- 
pany if we can't demonstrate to our 
affiliates that our own stations can co- 
operate with the network and make a 
good profit ?' " Mr. Aylesworth finally 
saw the light. 

John Royal, who was vice president 
in charge of programing during the 
Aylesworth regime and after it, has re- 
membered a mission to Washington. 

"I went down with Aylesworth before 
a Senate committee, Mr. Royal said. 
"He was a pretty slick operator. He said 
that Amos 'n' Andy was the greatest 
educational act in show business. The 
senators all laughed." 

Mr. Aylesworth gravely waited for 
the derision to subside. "Then he point- 
ed out," said Mr. Royal, "that Amos 
and Andy, who were sponsored by 
Pepsodent and had a tremendous follow- 
ing, made more people use toothbrushes 
than all the dentists in the country." The 
legislators -to a man four -square 
against tooth decay- nodded sagely in 
agreement. 

In the recollection of contemporaries, 
Mr. Aylesworth, who was recruited by 
Owen D. Young, chairman of the par- 
ent RCA, suffered a fatal handicap dur- 
ing his tenure at NBC. He was consid- 
ered a threat by an earlier Young 
protege, David Sarnoff, RCA president. 
Mark Woods, the original treasurer of 
NBC (and later president of ABC), re- 
members "great jealousy between Sar- 
noff and Aylesworth." 

It took a while, and it started by 
utter coincidence, as Mr. Royal now 
recalls. 

Richard C. Patterson Jr., commission- 
er of correction for the city of New 
York, had a practice of inviting promi- 
nent figures to make Sunday talks to the 
inmates on Welfare Island. One day Mr. 
Aylesworth was asked. 

"Aylesworth always took a quartet 
around with him, the Southerners," Mr. 
Royal said. "They'd sing 'Only God Can 
Make a Tree.' That was his favorite. 

"So he came to me and asked for the 
Southerners, and they went over to Wel- 
fare Island, and he made a speech. 
Afterward Patterson said to him some- 
thing about this radio business being 
very interesting and how he'd maybe 
like to get in it. 

"Well, a week later Patterson invited 
General Harbord over to make a speech 
and said something about getting into 
NBC. [James G. Harbord had by then 
succeeded Owen D. Young as RCA 
chairman.] Next week Patterson was 
made executive vice president of the net- 
work. He wasn't in here two days before 
he was cutting Aylesworth's throat." 

Mr. Patterson also cut his own. Not 
he, but another outsider, Lenox Lohr, 
who had managed the Century of Prog- 
ress Exposition in Chicago, succeeded 
Mr. Aylesworth as president of NBC. 

(Mr. Aylesworth died in 1952 at the 
age of 66. He had put in his declining 
years as a consultant to Cities Service.) 
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CCNGUATIJLATIONS TC 
"[3UCADCAST1 ING" 

...ECU COMING INTO 
THE IIICTI J UE ALMOST 
[EFCIE TI-U EIRE WAS , IICTIJIIE. 



Actually, "Broadcasting" made its debut just two weeks 

before NBC's first TV transmissions from the Empire State 
Building. That was in the fall of 1931, and perhaps the 

luckiest thing about those primitive signals was the size of 
the audience (negligible). 

Radio, of course, was a different matter, with more than 

half of the nation's families already owning sets and NBC 

already established as the medium's outstanding service. 

(1931 was the year we inaugurated such features as the 

Metropolitan Opera programs, "American Album of Fa- 

miliar Music" and - if anyone's forgotten - "Little Orphan 
Annie. ") 

And that same spirit of innovation carried over into TV, 

when its time came. Inevitably it was NBC that introduced 
such formats as "Today" and "Tonight "; presented the first 
"Specials "; and pioneered in color. 

Now? Well, we're still innovating every season. And 
we're still the leader in our line. Just as "Broadcasting "is in 

its line. 

For that - once again - congratulations. 

INATICNAD DDCADCASTI NC 
CCMDANy 



920 Local radio listeners heard live cover - LV age of an unforgettable balloon - 
gondola wedding. The broadcaster KSTP. 

Complete Merchandising Service 
Inaugurated by KSTP to Assist 

Radio Advertisers and Agencies 

Northwest's Leading Radio Station Develops New 

Department to Give Broadcasters Essential 

Sales Promotion Facilities 

pa al 
,.......a: : .^ 

10,000 WATTS 
n MODULATION 

FULL TIME KSTP 
SAINT PAUL 

AND 
MINNEAPOLIS 

NORTHWEST'S LEADING RADIO STATION 

R 

n. 

1 
011 1 Broa dcasting, first business publication for the radio Industry, mode Its debut 

_rinq a _ _ 

1930A unique babybuggy vehicle, one of the earliest radio mobile units, enabled fans to hear on- the -spot re- 70 porting from the National Open in Minneapolis -first live coverage of a golf tournament. Thanks to KSTP. 



HANG THE PISST! 
WE'RE ALREADY FRAMING THE FUTURE. 

1948 The upper midwest welcomed its first television station and NBC -TV an- 
nounced its first affiliate in the nation. Both were talking about KSTP-TV. 

1971 
Today's events are more exciting than ever on "The World Today" 
with all -pro anchorman Ted O'Brien, Barry ZeVan the weather- 

man and grand -slam sportscaster Tom Ryther. It's the newest news, weather 
and sports format on television. Provocative, interesting, comprehensive - 
and on KSTP -TV. 

We've come a long way since 

our board chairman, Stanley 
E. Hubbard, pioneered the 

first autonomous commercial 
radio station in 1924. And for 
the past 40 years, "Broadcast- 
ing" has been an important 
part of our picture. 

KSTP radio was first with a 

complete news bureau, first 
with a special events depart- 
ment complete with mobile 
units and first with a full -time 
educational department. We 
were first in TV in our area and 
first in full -color broadcasting. 
And you heard about it first in 

"Broadcasting." 

Our goal for tomorrow is the 

same as it was nearly 50 years 
ago when we began - to pio- 
neer new and better ideas in 

programming and service to 
our growing market. Hang in 

there, "Broadcasting." We'll 
give you more big stories to tell. 

RADIO AND TELEVISION 
MINNEAPOLIS -ST. PAUL 

DIVISION OF HUBBARD BROADCASTING, INC., INCLUDING WTOG -TV TAMPA - 
ST. PETERSBURG, WGTO -AM CYPRESS GARDENS, KOB- AM -FM -TV ALBUQUERQUE. 
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Performing on cue 
Fred Allen, probably the brightest wit 
in the heyday of network radio, was a 
failure in television and retired. Paul 
Henning, writer -producer, has recalled 
a visit to New York after Mr. Allen 
had left the air. 

Mr. Henning, his wife and another 

couple not in show business were stay- 
ing at the Algonquin hotel. "Fred called 
and invited us to have dinner with him," 
Mr. Henning related. "I accepted and 
asked him to come up and have a drink 
with us first. I hung up and said: 'Fred 
Allen is coming by, and we're all going 
out to dinner.' 

"This couple couldn't wait to see 
Fred Allen. They knew he was going to 
say something funny. I said: 'Now wait 
a minute. This is a man who is coming 
by for a social evening, and please don't 
expect him to be a comedian.' 

"I couldn't convince them. Well, 
when Fred walked in, he looked over 
at the television set. A big basket of 
fruit that the manager of the Algon- 
quin had sent up was sitting on top of 
it. The first thing Fred Allen said was: 
'That's the best thing I've seen on tele- 
vision yet.' " 

A baby Earle Anthony 
wouldn't give up 
Earle C. Anthony, who owned a string 
of Packard dealerships in California 
when the Packard was a head -to -head 
competitor of Cadillac, started KFI Los 
Angeles in 1922 and built it into prob- 
ably the best physical facility in the 
West. Mr. Anthony's eccentricities ex- 
panded with his station's influence. 

"He didn't supervise," recalls Carl 
Haverlin, who was once program direc- 
tor of KFI, later vice president of Mutual 
and president of Broadcast Music Inc. 
"He just bothered you." 

A typical performance of Mr. An- 
thony was to call in the middle of a 
program to demand that a musical num- 
ber he liked be played again. No amount 
of explanation about the delicacies of 
program timing would make him change 
his mind. 

Mr. Anthony demanded that the call 
letters of KFI be pronounced with abso- 
lute clarity, with long pauses between, 
during station identifications. He had a 
private railroad car in which he had in- 
stalled a special radio receiver. Travel- 
ing across the country, he was outraged 
if he could not make out his station's 
call. 

Niles Trammell, former president of 
NBC, with which KFI has been affiliated 
since the inception of the network, re- 
members Mr. Anthony with fondness. 
"Every time Earle would come to New 
York, the first thing he'd do was call 
me," Mr. Trammell reported. " 'Come 
on over,' he'd say. I'd have to spend the 
afternoon and evening with him getting 
drunk." 

During and after the Trammell re- 
gime, NBC repeatedly tried to buy KFT, 

always with the same rejection. "Now, 
Niles," Mr. Anthony once told Mr. 
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Trammell; "I wouldn't sell my wife. 
Why would I sell KFI ?" 

He was, however, on the verge of a 

deal with Gene Autry, head of Golden 
West broadcasters, at his death. As now 
related by Mr. Autry, the deal involved 
the sale of Mr. Autry's KMPC Los An- 
geles to NBC and Mr. Autry's acquisi- 
tion of KFI. The two had agreed to get 
together upon Mr. Anthony's return 
from a sojourn at Bohemian Grove, a 
resort near San Francisco. He never 
came back alive. 

Reminiscence 
In New England an irascible son of a 
more irascible father became the domi- 
nant figure in early broadcasting. John 
Shepard III developed and ran the 
Yankee Network, with money supplied 
by his father's department stores in 
Boston and Providence, R.I. Here's how 
Cedric Foster, later a widely known 
news correspondent for Mutual, remem- 
bers the Yankee Network period: 

They always called John Shepard 
doctor. I don't know why. Of course he 
was a real pioneer. I remember one 
story about him, a true story. We had 
an announcer by the name of Fred 
Lang in Boston. His actual name was 
Langenheimer. He had a beautiful 
voice, a marvelous, clear, resonant voice. 
He went on the air one day and said: 
"Good morning, ladies and gentlemen, 
the Yankee Network takes great pleas- 
ure in bringing you the 66th annual 
commencement of the Massachusetts 
institute of Technology from the audi- 
torium in Cambridge, Massachusetts. 
First I should explain to you, ladies and 
gentlemen, that from my vantage point. 
sitting up here as I am behind a post. 
I can see absolutely nothing." 

John Shepard was listening to this. 

and he said, "Fire the son -of -a- bitch, 
fire him." He had a high -pitched, nasal 
voice. So Lang was fired; that's all there 
was to it. Some time later Shepard 
called Linus Travers, the Yankee Net- 
work's vice president, into the office and 
said: "Where in the hell is Fred Lang? 
I haven't heard him on the air re- 
cently." Travers told him, 'Why, you 
fired him. Mr. Shepard." He could 
hardly get the words out. "Hire him 
back," Shepard said. "He's the best God- 
damned announcer we've got." And 
that's the way he ran his radio stations. 

John Shepard always worked for his 
father, John Shepard Jr., who lived to 
be 94 years old and to sell the Yankee 
Network to Tom O'Neill and the Gen- 
eral Tire & Rubber Co. The old man 
treated John Shepard the third just like 
dirt under his feet. He was arrogant, a 
little bit of a guy, hair parted on the 
back of his head; the part went right 
down to the nape of the neck. 

The only reason the old man sold the 
Yankee Network, pulled it right out 
from underneath his son who was damn 
near 70 at the time, was that he needed 
the money for tax purposes when he 
died. Right up to the end that old man 
was active. sharp -he was bing, bing, 
bing. 

An early dreamer 
of possible dreams 
Who knows how many bright young 
boys Hugo Gernsback inspired? A 
wholesale dealer of radio parts in New 
York, Mr. Gernsback, starting in 1910, 
made a hobby of predicting develop- 
ments in the radio and scientific fields. 
Some of his predictions came true. In 
1921, when radio apparatus still was 
screwed to an open breadboard, he pre- 
dicted the radio console, calling it "Ra- 
diotrola." In 1935, he stated the con- 
viction "that a satisfactory solution of 
television will have come about by 
1950." 

Half -charlatan, some people consid- 
ered him, but his predictions were 
soundly based, never half -baked. He 
reached the public through Gernsback 
Publications Inc., New York, and by 
1935 was publishing such periodicals as 
Radio -Craft, a monthly for the service 
man, dealer and "radiotrician." He also 
was putting out Wonder Stories, Official 
Radio Service Manual, and Short Wave 
Craft. A typical sell line in a Gernsback 
publication would read: "Here is a 
simple, reliable receiver that can be built 
by anyone." Following would be a de- 
tailed circuit drawing of the receiver. 
For the youngster, scientifically inclined, 
the Gernsback publications offered a 
compelling challenge. 

As a boy, John P. Taylor harbored 
an ambition to become a forester. 
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"Black America will watch 
to see if those of you who 
profess equality ... will give us 
the money, time and facilities 
to produce for you our 
picture of White America." 

-Clifford L. Alexander, Jr., in an 
address to NAB, Chicago, March 1971 

< 'Cliff Alexander -Black on 
White' begins Sunday 
on W TV." 

In his Chicago NAB 
address 7 months ago, 
Alexander envisioned, 
"Blacks creating, pro- 
ducing and reporting 
their findings on the 
White America they see." 

Well, it's on the air. 
Now. In all Washington Star Station Group 
markets. And it isn't a back -of- the -bus 
complaint department. 

Cliff Alexander. Yale Law School grad- 
uate; former NSC Foreign Affairs Officer 

-The Washington Post, Sept. 1971 

under President Kennedy; former Deputy 
Special Counsel under President John- 
son; former Chairman, Equal Opportun- 
ity Employment Commission; Board 
member of several universities and 
institutions. 

"This isn't going to be a typical inter- 
view show. I won't just be asking ques- 
tions of guests, but I'll state my own 
opinions." 

"Cliff Alexander -Black on White," 
now available. Call Warren Day at 
202 -686 -3195 

WASHINGTON STAR STATION GROUP 
WMAL- AM- FM -TV, Washington, D. C., 

WLVA- AM -TV, Lynchburg, Va., 
WCIV (TV), Charleston, S.C. 



MINNEAPOLIS WCCO SAINT PAUL 

L 

Cleared Channel - - 810 Kilocycles 

Intensive Service Area Shown 
in Solid Black. 

Good Service Area Shown in 
Parallel Lines. 

$0.00052 

I O W A 

Half an hour's evening time on WCCO at the general one -time rate, costs fifty -two one -thousandths of a cent 
for each receiving set in WCCO's demonstrated intensive and good service area. 

414,130 
Receiving sets are in this good service area, as shown on the map. In the intensive service area there are 

283,551 sets. 

A 2 -Cent Stamp 
Covers the cost of delivering a half -hour's evening program from WCCO, normal talent cost included, to 

twenty -five receiving sets in the intensive and- good service area. 

The foregoing figures are based on the following factors: 
1. The recent survey made by WCCO to determine its area of dependable service, full details of which are 

available on application. 

2. The United States Census Bureau's 1930 figures for radio receiving sets in homes. 

3. WCCO's published rate card. 

What other medium can offer such wide regional coverage at so small a cost? 

NORTHWESTERN BROADCASTING, Inc. 
H. A. BELLOWS, Pres. Offices: Nicollet Hotel, Minneapolis E. H. GAMMONS, Vice Pres 
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More WCCO Radio really "brings 'em in" in the Minneapolis /St. Paul market. 

e:ie 
More than tv! It's because WCCO Radio projects such clear pictures. p ictures of this market's best news, weather and farm reporting. Major 

league sports coverage. The most popular personal- 
ities. As a result, WCCO Radio delivers bigger watch WCCO audiences than tv. More people 12 +. More adults. 
More men. More women. Average quarter hour all 
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Minneapolis /St. Paul tv station. The latest ARB es- 
timates will make a believer of you. Check 'em. Then 

Vbring 'em in with the station that brings 'em in. The . Bigger- Than -TV Station: WCCO Radio. than 
WCCO RADIO 
MINNEAPOLIS /ST. PAUL 

REPRESENTED BY CBS RADIO SPOT SALES 
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1971. 
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His grandfather, who lived next door to 
him in Williamsport, Pa., had spent 
most of his life in lumber camps. But 
when John Taylor was 12 grandpa's 
stories about lumbering days paled in 
comparison to anew interest. John was 
given a subscription to The Electrical 
Experimenter, Hugo Gernsback's first 
magazine. The publication excited John 
Taylor, started him reading about the 
people who were making electronics 
happen. He read biographies of De- 
Forest, Fessenden, Steinmetz, decided 
the career for him was inventor. 

In 1920, young Taylor built a rep- 
lica of a receiver design that he found 
in The Electrical Experimenter. His 
father, a small -town banker, gave him 
the money to buy parts for a tube set, 
more expensive and sophisticated than 
the common crystal receiver. He was 
14, uncertain about what he was doing, 
had only the magazine as a guide. The 
Taylor family had a summer place in 
the mountains of Northern Pennsyl- 
vania. John Taylor took his receiver 
there with him, strung a long wire up 
to a mountain top. 

He worked and worked on his re- 
ceiver. By the time he had $25 invested 
in it, the receiver was providing beauti- 
fully clear reception from Pittsburgh 
where a man named Frank Conrad was 
broadcasting phonograph music. 

John Taylor went to Harvard univer- 
sity, earned a degree in electrical com- 
munication, joined RCA as an engineer 
in 1930, staying with that company for 
the next 40 years. For much of that 
time, John P. Taylor was in charge of 
advertising of the broadcast equipment 
division. In his career he sold some of 
the most sophisticated television hard- 
ware now in use -more complicated 
than Hugo Gernsback saw in his wild- 
est dreams. 

Reminiscence 
In her 41st year of writing serial drama 
for both radio and television, Irna Phil- 
lips figures she had written enough 
words to fill 2,500 average -length nov- 
els. For 21 years she wrote Guiding 
Light, first for radio and then television. 
The first serial created for television, 
As the World Turns, was hers. Here, 
in her words, is how she got started at 
WGN(AM) Chicago: 

I was called down by the program 
manager. "Do you know how to write ?" 
he asked. I had not been prepared in 
any way to write for a living. Yes, I 
had a major in English. Yes. I had 
practically completed my masters at 
the University of Wisconsin. But writ- 
ing regularly never entered my head. 
My answer was, "Yes, I can write." 

"Can you write a family story ?" I 

was asked. I said, "Oh, yes, a family 
story. I'm the youngest of 10 children. 
Who should know a family story bet- 
ter than I?" 

They permitted me to have one other 
actress, Irene Wicker, who later became 
The Singing Lady. She and I would do 
all the parts. Every day I would bring 
so many pages to the studio. I did the 
writing and I also performed. Irene and 
I both did the sound effects. She did 
the barking of the dog. I did the mys- 
tery woman who lived in the home. I 
also did the mother, who was Mother 
Moynihan. I named her after the 
mother -in -law of the program manager. 

The character was really my mother 
who was widowed when I was 7 years 
old. She brought up her children on her 
own. I took much of it from my own 
life and what I had learned and knew. 
All the male characters were off stage. 
It was originally titled Sue and Irene. 
It was renamed Painted Dreams by the 
manager of the station. 

Painted Dreams was not episodic. It 
was a truly serial story, a continuing 
story of this family and their friends 
next door. It ran 10 minutes daily with 
an announcer. And sometimes the 
scripts weren't long enough so we had 
to ad -lib. 

We got a sponsor, Nickleberry sau- 
sage. We'd know by the letters that 

KEY to SUCCESS 
*63% METRO SHARE ... Daniel Boone with 34,000 homes! 

*57% METRO SHARE ... 6 PM News with 42,000 homes! 

*63% METRO SHARE ... 10 PM News with 35,000 homes! 

And this is only port of the success story! 
*All Figures from Baton Rouge ARB, May 1971. 

1749' of Dominant Success! 

WBRZ-TY , 
IIATOM 110l. 

- 

BATON ROUGE, LA. 

Represented Nationally by 

RADIO TELEVISION SALES, INC. 
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WWJ Congratulates Sol Taishoff and Broadcasting Magazine for 
40 Years of Dedicated Service to the Broadcasting Industry. 

WWJ HAS JUST 1111 11/11111 

71/VE" 
...FOR YOU! 

WWJ -FM 
MUSIC 

STEREO 

The finest spectrum of 
music available anywhere 

Pleasant 

Enjoyable 
Relaxing 
Stereo 
Day and night 

wwNf 
All news -all day 

Local -National 
-International 

Analysis 
Sports 
Traffic advisories 
Listener exchanges 

All the news Oe t rn f twants... 
All the music Detroit likes! 

WWJ AM/fM 
Owned and Operated by The Detroit News Affiliated with NBC National Representatives: McGavren- Guild -PGW Radio, Inc. 

Associated Stations: WWJ -TV Detroit, Michigan KOLD -TV Tucson, Arizona WALA -TV Mobile, Alabama 
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What does 
Nov. 15,1936 
have to do 

Mith Wil DII 
Boston? 

"Upon my arrival in Boston in 1936, I began a radio ministry 
over WHDH. This has continued unbroken for thirty -five 
years. Through this station my message of the Word of 

God as Pastor of Park Street Church and then as President 
of Gordon College and Gordon -Conwell Theological 
Seminary has blanketed metropolitan Boston and has 
reached into other New England States and Canada. 

For more than ten years of this time WHDH -TV has afforded 
me time for a weekly telecast entitled "I Want An Answer" 

During these many years, the constant interest and 
assistance of WHDH people has helped make my 

broadcast ministry most rewarding." 

Dr. Harold J. Ockenga 
Pastor Emeritus, Park St. Church 

President, Gordon College 

Serving community needs with its 
facilities and its people has been a WHDH 

tradition for over a quarter century. 

WIIDII BOSTON 
AM /FM /TV /CBS TV IN BOSTON 





In 1964, long after he had left the Presidency, Harry Truman made a television 
series for Screen Gems. A half -hour documentary in 26 episodes, it depicted 
critical events during his administration. In the photo he appears on the set before 
a blow -up of a picture of his historic meeting in the Pacific wth General Mac- 
Arthur before the general was retired by order of the President. 

How Presidents 
rank as performers 
Most broadcasters who were around at 
the time agree that Franklin D. Roose- 
velt was the all -time champion of radio 
delivery. 

"Roosevelt was the master," says 
Harry Butcher, who was CBS Washing- 
ton vice president at the time. "The 
President was always interested in his 
Hooper ratings. Hooper would make an 
overnight survey on a Fireside Chat and 
call me the next morning from New 
York. Then I would call over to the 
White House and give the figures to 
Steve Early, the President's press sec- 
retary." 

Ed Craney, a veteran Montana broad- 
caster with strong political ties during 
his active years, asserts that Mr. Roose- 
velt was the biggest single force in the 
development of radio. The Fireside 
Chats, in Mr. Craney's words, "took 
the front pages off the newspapers and 
put them on the radio." From then on 
radio boomed. 

J. Leonard Reinsch, president of Cox 

Broadcasting Co., has had closer looks 
at presidential broadcast experiences 
than any other broadcaster. He has 
been associated with broadcast plans or 
convention management or both in 

every Democratic national convention 
since 1944. He scores Mr. Roosevelt 
number -one as a radio figure and Jack 
Kennedy as the most adapted to tele- 
vision. Suppressing his party loyalties, 
he judges Richard Nixon to have made 
"the best use of the broadcasting media 
of anyone in high political circles." 

Harry Truman, to whom Mr. Reinsch 
was regular radio adviser, was not a 

natural talent. "He had a little problem 
on delivery,' Mr. Reinsch recalls. "He 
had a flat, Missouri accent, and he 
had a tendency to race through his 
speeches." 

Once Mr. Reinsch asked Mr. Truman 
why he talked so fast. "It wasn't very 
interesting, and I wanted to get it over 
with," the President said. "Why didn't 
you cut it ?" Mr. Reinsch asked. "Oh," 
said Mr. Truman, "a lot of nice people 
worked on the speech. and T didn't want 
to hurt their feelings." 

came in that people really liked us. 
I thought it was time the show went 

on more stations. 
The station locked me out of the 

studio. They cast another Mother 
Moynihan. Her voice was different so 
they said that Mother Moynihan had a 
goiter operation. They brought in an- 
other writer. 

I went over to NBC. No matter 
what other claims there are, I feel 
that Painted Dreams was the first day- 
time serial. 
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Reminiscence 

Broadcasters had trouble with federal 
administrations long before Spiro Ag- 
new came along. Harry Butcher, now a 
cable- television investor and resident of 
Santa Barbara, Calif., recalled an in- 
cident from his tenure as CBS repre- 
sentative in Washington. 

Hoover's press secretary called me 
over to the White House. We had 
bumped Julius Klein's program when 
the Depression began to hit. Klein was 

undersecretary of commerce and had 
a 15- minute program on CBS. 

But Fiorello LaGuardia, who was 
then a congressman, had begun to char- 
acterize Klein's assessment of the eco- 
nomic situation as Julius Klein's bed- 
time story. 

The press secretary gave me a read- 
ing on how embarrassing it was to have 
the program dropped and how hard 
Klein worked on the program week 
after week. I said: "What comes to 
mind when you're speaking to me like 
this is what Joseph Pultizer had to say 
when Theodore Roosevelt was Presi- 
dent and complained about something. 
Pultizer said the tenure of a President 
of the United States is only an incident 
in the career of the Pulitzer press." 

How long it took 
to make a TV hit 
Jugglers became comedians, comedians 
became orchestra leaders, orchestra 
leaders became crooners, singers be- 
came comedy writers. That's the way 
it was in radio in the early 1930's. The 
growing medium was feeding on talent. 
At local stations, by economic neces- 
sity, the talent had to be strictly home- 
grown and willing. 

Paul William Henning, a small -town 
boy from Independence, Mo., was a 
singer who got started on the famous 
Nighthawk Frolic program on WDAF 
Kansas City. Now at another Kansas 
City station, KMBC, he was on the staff 
as a singer. He also announced, wrote 
commercial copy -did a little bit of 
everything. 

Young Henning was receiving $10 a 
week salary from the station. The only 
way he could earn more was to land 
another sponsor. He checked with a sta- 
tion salesman, Merle Jones (later to be 
a top CBS executive), on which adver- 
tisers might be looking for a program 
as a vehicle for their messages. Mr. 
Jones told him about the Allied Inde- 
pendent Grocers, an alliance formed to 
combat the new competition of chain 
stores. 

Henning, the singer, worked out a 
program concept. He went to the sta- 
tion's program director, then named 
Alden Russell, later Ted Malone (who 
was subsequently to gain fame as the 
host of Between the Bookends on net- 
work radio), and said. "I have this idea 
for a show. Mr. Jones thinks that the 
Allied independent Grocers would be 
interested." 

"Fine," Mr. Malone answered, "write 
it." Mr. Henning was shocked. "I'm a 
singer, not a writer," he pointed out. 
"Well, we don't have any writers," said 
Mr. Malone. "if you want to do the 
program you'll have to write it your- 
self." 

With Mr. Malone's help, Mr. Hen- 
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The 
Insigmlicance 

Age. 
Its true importance can never be 
gauged in time spent. But rather 
in the degree of timelessness 
achieved. 
A publication celebrates its 

fortieth year, and remains a vital 
force in the dynamic industry it 

has chronicled almost from the 
very beginning. A man achieves 
nine decades and is still the 
dominant figure in a field which 
he himself revolutionized. 
CBS salutes Broadcasting on a 
milestone occasion. 
We would also like to take this 
opportunity to remind its readers 
that later this week we'll be 
marking the birthday of another 
hardy pioneer. 
Pablo Picasso. 

The master -his paintings, his 

lifestyle -will be the subject of an 
hour special, "Picasso Is 90;'to be 
presented October 21, 9pm (EDT). 

As we hail this remarkable man 
and his years 
of achievement, 
it is warming to 
note the benefi- 
cence of time. 
For those who 
use it well. 

of 
Birthda 

CBS. 



ping devised a program in which he 
would sing jingles about the grocery 
products. The advertisers bought it, and 
for six days a week Mr. Henning wrote 
and performed on Al and George, the 
Musical Grocers. It meant four songs 
a day, six days a week, or 24 different 
humorous pieces of humorous material. 

It must have been good training. 
Some 30 years later the same writer 
was turning out every script of the 
number -one -rated TV show in the land, 
The Beverly Hillbillies. 

Reminiscence 
Frank Stanton, now vice chairman and 
chief operating officer of CBS Inc., ex- 
plained how he got into the business: 

I grew up with radio. My brother 
was an amateur radio operator. I made 
my first so- called crystal set -I know it 
was before I went into Scouting so it 
must have been around the age of 10 
or 11 -in 1918 or 1919. There was 
nothing terribly special about it. Some 
kids went for stamp collecting and 
others went in different directions. 
Come to think of it, though, I didn't 

Those were the days of headphones 
and long before the so- called AC re- 
ceivers that you could plug into wall 
outlets. 

i took all the course work prelimi- 
nary to taking the examination for a 

licensed operator and then never pur- 
sued the licensing route. I just wasn't 
that interested in becoming a ham oper- 
ator. 

My next special interest in broadcast- 
ing was in the late '20s, in my junior 
year as an undergraduate [at Ohio Wes- 
leyan University, Delaware, Ohio]. I 
was permitted to take a special course, 
a nonclassroom course, in the Depart- 
ment of Economics. As a semester's 
project, I took the whole development 
of commercial broadcasting -it was a 

matter of a few years of age -and did 
a paper on how it was being used for 
advertising purposes. I did a full semes- 
ter's work on just cataloguing how 
many sets there were and how many 
stations, with a very primitive kind of 
description of the industry. There were 
no source materials at that time and 
most of what I included in my paper 

Dr. Stanton in familiar role, testifying in Washington. 

know anybody my own age who was 
playing around with radio except my 
brother. 

Where my interest came from, I can't 
say. It certainly didn't come from my 
parents, who weren't opposed to it but 
there wasn't any disposition on their 
parts to foster this interest. My interest 
was not in the circuitry. My interest 
was in the content of the broadcasting 
rather than the how you did it. 

I guess for a kid I was an avid lis- 
tener. There wasn't much to listen to 
until late at night, only one local station 
and it had very limited operating hours. 
If you stayed up late at night you could 
get distant signals. Wt-w was right in 
my backyard because in many ways it 
was a local station [born in Muskegon, 
Mich., Dr. Stanton later lived in Day- 
ton, Ohio], The Pittsburgh stations, the 
Chicago stations, and Des Moines, 
Iowa, are ones I recall very clearly. 
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I had to dig and get from individuals. 
Afterwards I did one or two other 

things in the way of special papers on 
radio, In the department, I became the 
sort of expert on radio broadcasting. 
But I didn't plan to go into broadcast- 
ing at that time. 

I next came face to face with this 
interest when I was in graduate school 
and was exploring various avenues of 
research for my doctoral work [at Ohio 
State University, Columbus]. I was try- 
ing to decide where I wanted to spend 
a good portion of my life and there was 
this recurring interest in broadcasting - 
and more particularly in the impact or 
the effect it had on the listener. That's 
when I became interested in the whole 
measurement technique of not only 
counting noses, so to speak, to get 
measurements of audience size, but in 
content analysis and the more subtle 
effects of broadcasting on the selling of 

merchandise and the effects of political 
broadcasts. 

My whole orientation was toward 
what people do rather than what do 
signals do. It was behavioral- oriented 
research. 

When I was working on my doctoral 
research, I took a good hard look at all 
the methods for measuring audiences 
then known to man. I catalogued these 
and described their advantages and 
shortcomings. Then I proposed a new 
system, which was the automatic re- 
corder, the system that Nielsen went on 
to use. (Of course it has gone way be- 
yond anything I dreamed of.) I made a 
battery of recorders, installed them on 
home receivers, and checked the ability 
of the person to recall what had been 
automatically recorded on the tape as 
having been listened to. 

I not only proposed the automatic 
recorder, but I built them and did the 
experimental work. Shortly after I got 
involved in this. I was in correspond- 
ence with people at both NBC and 
CBS. CBS, quite interested in what I 
was up to, invited me to bring one of 
my recorders over. It was a very primi- 
tive device, but they followed my work. 
As soon as I finished my research, I was 
offered an opportunity to join CBS. 

Then I had to make the choice of 
whether I was to go into commercial 
work or whether I was to go on into 
university work. In the meantime, I had 
gotten interested in experimental work 
in psychology, having nothing to do 
with broadcasting. I debated with my- 
self whether I would go on in that di- 
rection or come into business. This was 
still during the Depression years so 
while I had a couple of university of- 
fers, I decided that I always wanted to 
live in New York, and that I wanted to 
try out some of the things that I be- 
lieved about research in terms of man- 
agement. 

I accepted the CBS offer. That was 
in the fall of 1935. It's the only job 
I've ever had. 

I was just a staff member in the mar- 
ket- research department. I think there 
were only two men and a girl in the 
department. When I left the department 
-after a span, I would say, of seven 
or eight years -I think we had more 
than 100 people in research. 

I applied research against anything 
you could think of: to station -relations 
problems, how you select affiliates, how 
you select programs, how you schedule 
programs during the day. I applied re- 
search, obviously, to audience measure- 
ment in the crude sense of just counting 
noses, and I certainly applied it to the 
handling of audience mail. I set up a 

reference department because I found 
out one day that we hadn't even re- 
tained our first rate card; there were no 
systematic files essential to any busi- 
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WHAT IS AVCO BROADCASTING? 

It's a radio station broadcasting an ex- junkie's worst fears. 

"When you overdose on heroin ... uh, your heart usually stops beating, you 
stop breathing ... you get the ultimate down when you O.D. and you just go 
down so far that you quit ..." 

A heroin addict has more than a fifty or sixty dollar -a -day habit to worry about. 
He's terrified about an O.D., the fatal overdose, the "ultimate down." That's the 

way an ex- junkie expressed it as part of a 15- segment documentary, produced 
by station WLW, Cincinnati. 

Entitled "The Straight Dope ", the documentary was part of a month long cam- 
paign produced "to inform the public in the hope that some of the fear and some 

of the ignorance about drugs will disappear." Programs contained interviews with 
drug users, community leaders, researchers and police. 

The documentary was backed up with five editorials "calling for positive local, 
state, and national action in the areas of drug abuse treatment and prevention." 

In addition, the station aired the results of a drug survey taken in the Cincinnati 
Public Schools during February, 1971. 

What is Avco Broadcasting? A corporation with a concern for and involvement in 
the community. And what is perhaps the most tragic problem in the country today. 

Avco Broadcasting . a progressive, involved group of twelve stations serving eight cities. RADIO: 
WLW Cincinnati, WOAI San Antonio, RYA & KOIT San Francisco, WWDC & WWDC -FM Washington, BROADCASTING CORPORATION 

D.C. and WRTH Wood River /SI. Louis, TELEVISION: WLWT Cincinnati, WLWC Columbus, WLWD Day- 
ton, WLWI Indianapolis and WOAI -TV San Antonio. Represented by Avco Radio Television Sales, Inc. " . .. shaping the 70's through communication." 



ness enterprise. If anyone wanted to go 
back and see the early history of the 
rate structure of the network, there just 
weren't any records kept. The tools of 
the trade were just not stored. 

I kept taking on other areas that 
needed to be covered in a growing in- 
dustry. We had to make up for a late 
start by doing special things. NBC, 
which in those days was made up of 
the Red and Blue networks, had more 
of the 50 kilowatt clear -channel AM 
stations than we had, and they had 
more of the low- frequency clears. So 
we had to make up for physical defi- 
ciencies. 

We were a decided second and so we 
had to do all sorts of things to attract 
advertisers, to attract audiences, to per- 

suade affiliates to move from one net- 
work to another, to help us build a 
stronger organization. 

Research was one of the things that 
put us ahead of the pack. We did a lot 
of the early research on what made ra- 
dio do the job. We became sort of the 
headquarters for the facts and figures 
about the industry. We felt the rub -off 
from selling the medium would accrue 
to our advantage. We didn't do the re- 
search just for CBS programs or CBS 
stations. We did it for the industry as a 
whole, but we were very clear to point 
out in the covering material that went 
along with the research that CBS was 
a pretty good place to do business. 

It was more than research. It was the 
Office of Facts and Figures for broad- 

JOyeer/d elee&ai A de 
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Harold Grams 
Vice President, Broadcasting 
The Pulitzer Publishing Company 

KSD Radio 
KSD -TV 
KVOA -TV 
KOAT -TV 

St. Louis 
St. Louis 
Tucson 
Albuquerque 
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casting. Agencies would call me and get 
research information on coverage of 
stations that weren't even affiliated with 
us. All figures on expenditures by cate- 
gories of advertisers -all that type of 
information, in the very early days - 
was fragmented. What I tried to do was 
pull all the material together so that 
you could get a reading on what was 
really going on in broadcasting. 

Management here was very good to 
me. They didn't stint a bit on letting me 
do it. For me, it was a lot of fun. 

One for all and all 
for one -sometimes 
Commercial radio had been operating 
only briefly when broadcasters sensed 
a need to unite for mutual protection. 
The founding convention of the Na- 
tional Association of Broadcasters was 
held Oct. 11, 1923, in the Commodore 
hotel, New York. Eugene F. McDonald 
Jr., of Zenith Radio Corp. later re- 
garded by many broadcasters as a mor- 
tal enemy after he began to promote, 
first, pay radio and, then, pay TV -was 
elected president. As might have been 
expected of any organization to which 
broadcasters consistently tithed while 
their own fortunes were buffeted from 
Washington, the NAB has had its ups 
and downs. 

In all its years the NAB has had no 
more consistent defender or harder 
worker than Clair R. McCollough, pres- 
ident of the Steinman Stations based 
in Lancaster, Pa. "Without the NAB," 
Mr. McCollough has asserted, "the 
broadcasting industry, with all its many 
elements and factions, would have torn 
itself apart. 

"The NAB goes in cycles," Mr. Mc- 
Collough said. "There came a time 
when they had to have someone who 
understood the law and could be sure 
that Jimmy Petrillo was handled. They 
hit upon Judge Justin Miller who served 
his purpose and served it very well." 

(James C. Petrillo, the late president 
of the American Federation of Musi- 
cians, for years carried on a last -ditch 
fight against the replacement of live 
studio orchestras by recorded sound.) 

"After they got Petrillo out of the 
way," Mr. McCollough continued, 
"they began to think it was time for 
a broadcaster. Eventually they had a 

fine broadcaster, Harold Fellows, who 
worked himself to death with a heart 
attack. 

"Then a lot of people began yelling 
it was time for a national figure. So we 
employed Governor Collins. And now 
the industry is about as mixed up as it 
ever has been. We'll probably go 
through another cycle." 

Mr. McCollough modestly omitted 
mention of his own role in the recruit- 
ment in 1961 of LeRoy Collins, for- 
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RESULTS.. .Where They COUNT! 

Muscular Dystrophy is a human scourge, especially of children. 

MONEY is the need ... for research and treatment. WMAR -TV devoted nineteen uninterrupted hours to 
the Labor Day Telethon for Muscular Dystrophy research ... and Maryland pledges piled up to $148,500! This is 

nearly three times the previous high, when the appeal was voiced to this area from a Washington station. 

CHUCK RICHARDS, veteran TV personality on WMAR -TV, and past president of the MD Association of 
Maryland, made the appeals to Maryland viewers, along with the Governor, the Mayor and eminent specialists 

who are conducting research sponsored by the public's pledges. 

For RESULTS ... where they are NEEDED ... the matchless impact of Channel 2 in Baltimore 
is ever ready to serve! 

In Maryland Most People Watch 

WMAR-TV 
TELEVISION PARK, BALTIMORE, MD. 21212 
Represented Nationally by KATZ TELEVISION 



mer governor of Florida, to head the 
NAB (which he left a couple of years 
later). As chairman of the selection 
committee, Mr. McCollough had inter- 
viewed a number of prominent figures 
before being steered by the late Phil 
Graham, then head of the Washington 
Post, to Mr. Collins -who at the mo- 
ment was out of work. 

By prearrangement they met in a 
Jacksonville, Fla., hotel, where Mr. 
Collins, in a fit of eagerness, arrived 
early. He knocked at Mr. McCollough's 
door while the latter was awaiting the 
return of the suit he had sent to be 
pressed. Mr. McCollough, caught in his 
underwear, was disarmed by the appli- 
cant's enthusiasm. The governor had 
come prepared with an elaborate resume 
and pictures of his handsome family. 
Later, after Mr. Collins had been hired, 
Mr. McCollough admiringly explained 
why the decision went the Collins way. 
"He wasn't afraid to ask for the order." 

Reminiscence 
The Rev. Charles E. Coughlin, the "ra- 
dio priest of the Shrine of the Little 
Flower," started modestly on wJR(AM) 
Detroit in a program scheduled Sundays 
at 3 p.m. He answered questions put to 
him by Leo J. Fitzpatrick, the station's 
general manager. At first the discussions 
were confined to the dogma and prac- 
tices of the Roman Catholic church. 
Before long his subjects and his influ- 
ence spread. Not long before he died 
(last Sept. 15) Leo Fitzpatrick talked 
about Father Coughlin. 

I always said there were only three 
men in my whole experience in radio 
who could hold an audience for an hour 
by talking. One was Churchill, another 
was Roosevelt, and the third was Father 
Coughlin. 

It started out on WJR as a weekly 
program. Then we decided to reach out. 
So I called up my friends Bill Hay in 

Chicago at WMAQ and John Clark at 
wt.w Cincinnati, and I tied up the three 
of us on our Sunday program. Then our 
mail just tripled. In the mail were these 
contributions. People must have thought 
in the same way Father Coughlin 
thought. 

The thing that got him in trouble was 
when he took on the Roosevelt admin- 
istration. And then he took a very diffi- 
cult attitude toward the Jews, which is 
hard to reconcile with the wide -spoken 
medium that radio is. 

We had him sold on the Columbia 
Broadcasting System for an hour on 
Sunday night for one year. He got a 

little hot to handle, and Columbia 
wouldn't renew. Then I had to go out 
and set up a network on my own. 

At one time I had 80 stations on an 
independent network. He paid all the 
telephone lines, paid for the time and 
everything else over a period of five 
years. We had a tremendous impact. 

Mr. Paley Mr. Stein 

When Paley and Stein 
gutted NBC's line -up 
It was late in radio's history but early 
in television's when William S. Paley, 
chairman of CBS, with the assistance of 
one of the wiliest talent agents of all 
time, stole just about all the swift horses 
in NBC's camp. The assistance came 
from Jules Stein, head of Music Corp. 
of America, which represented more 
stars than any other firm. Mr. Stein 
figured out how principal performers 
could incorporate their shows and sell 
them as properties in a single transac- 
tion. On the proceeds they would pay 
a capital -gains tax of about 25% instead 
of the much higher income tax that was 
taking up to 90% of some salaries. 

In the winter of 1948 -49 CBS spirited 
away Jack Benny, Amos and Andy, Red 
Skelton, Burns and Allen and Bergen - 
McCarthy, to name a few. The memory 
still burns with a hard, white flame in 
the heart of Niles Trammell, then the 

General Sarnoff 

NBC president, now retired in Miami. 
"Paley was the one that started it on 

me," Mr. Trammell said not long ago. 
"I don't blame Bill for it. See, I had 
everybody. I had Amos and Andy. I 

had Jack Benny. Well, you just name 
them, and I had them. 

"Jules Stein -and I don't blame Jules 
-did this to me. Jules found out about 
those capital gains. God damn it, he 
worked it on me. 

" Sarnoff wouldn't let me do it. I 
went before the board and told them 
what was going to happen. We were go- 
ing to lose this talent. I told them that 
while it was repugnant to us, there was 
nothing dishonest about it and that 
eventually, I was afraid, we were going 
to have to come to it. 

"And Sarnoff just sat back and said: 
'We'll never do it. I'm not going to pay 
anybody a capital gain unless I can 
make a capital gain.' " 

A footnote has been added by Frank 
Stanton, president of CBS at the time 

Mr. Trammell 

and now vice chairman. The first capi- 
tal -gains deal that CBS engineered at- 
tracted little attention. A program called 
the Housewives Protective League, with 
Galen Drake as MC, had been running 
on the CBS -owned radio stations for 
years. CBS bought the show from Mr. 
Drake for a still- unannounced sum on 
which he paid a capital -gains tax and 
then syndicated it to other stations. That 
was the example Mr. Paley followed on 
a larger scale with the NBC stars. 

"In those days we were talking about 
the survival of radio," Dr. Stanton said. 
"Now these things helped us later on in 
television, but I don't think too much 
emphasis should be laid on the televi- 
sion side of the acquisitions." 

Still another footnote was added by 
Mr. Bergen, speaking from his affluent 
retirement: "The switch from NBC to 
CBS was the brainchild of MCA and 
Jules Stein. I used to think in hundreds 
of dollars. Jules taught me to think in 
thousands." 
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Too much to bear 

Edwin Howard Armstrong was a 

young wonder. In the winter of 1912- 
13, when he was 22 and still an under- 
graduate at Columbia University, he dis- 
covered the renegerative circuit which 
demonstrated that the audion tube, in- 
vented by Lee DeForest six years be- 
fore, not only detected radio waves but 
also amplified and generated them. 

That discovery alone would have 
marked him in radio history, but he fol- 
lowed with two other inventions that 
became basic in radio development. In 
1918, while serving as a major in the 
Army Signal Corps in France, he creat- 

ed the superheterodyne receiver, which 
became the standard principle in most 
radio sets. In 1936, by then a professor 
of electrical engineering at Columbia, 
the major, as he wanted to be called 
after his World War I service, demon- 
strated the system of frequency modu- 
lation. 

Major Armstrong spent much of the 
rest of his life in disputes over his in- 
ventions and their application. He car- 
ried on interminable patent suits but 
never won any big ones. He persistently 
argued for the abandonment of the AM 
radio system in favor of FM. He be- 
came a lonely advocate who was con- 
vinced that the broadcast establishment 

"Business 
Beat" 
Brings Wall Street 
to Main Street 
...and put Janus 
in our 
trophy case. 

Voted by Mortgage Bankers 
Association of America "BEST 
FINANCIAL NEWS PROGRAM 
OF 1971 
This original financial 
feature is a regular part 
of our 6 PM and 10 PM 
newscasts weekdays. Re- 
porter is Ken Wayman, 
experienced TV news- 
man, successful stock 
broker and partner in a 
local brokerage firm. 
We thank MBA for recog- 
nizing our efforts to keep 
KCAU "First in Sioux City 
Television ". 

Janus. mythical guard - 
,an of doorways. 
public buildings, trans- 
actions and communi- 
cations His two faces 
look back to the les- 
sons of the past and 
forward to the future. 

SIOUX CITY, IOWA 

60 SPECIAL REPORT 

THE FORWARD GROUP: 

WSAU 
AM -FM WAUSAU, 

WISCONSIN 

WTRF-TV 
WHEELING, 
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was conspiring to frustrate FM develop- 
ment. 

On Feb. 1, 1954, Major Armstrong 
dressed himself in his fashionable River 
House apartment on New York's East 
Side. He put on suit, overcoat, hat, scarf 
and gloves and stepped through a win- 
dow 13 stories above the street. 

Not until after death did Major Arm- 
strong's litigation pay off. Infringement 
settlements in the millions were made 
with his estate. 

Man with a mission 
The late James Lawrence Fly, who was 
chairman of the FCC from Sept. 1, 

1939, to Nov. 13, 1944, may have been 
the toughest man to hold that job. 

In his tenure, rules restricting net- 
work operations were adopted. He tried 
repeatedly, but failed, to invoke re- 
straints on cross ownerships of radio 
stations and newspapers. 

Mr. Fly and the broadcasting estab- 
lishment were perpetually at odds. Dur- 
ing a national convention of the Na- 
tional Association of Broadcasters, he 
said the organization reminded him of 
a mackerel in the moonlight: "It both 
shines and stinks." 

Saul Haas, founder of KIRO- AM -FM- 
TV Seattle, which he sold to the Mor- 
mon church several years ago, has this 
appraisal of Larry Fly: 

"There are men who have the need 
of being saviors or dragon slayers. But, 
God damn it, one of their great prob- 
lems is that they run out of sinners or 
dragons. So they create sins. Fly created 
duopoly." 

Kingfish on the air 
Huey P. Long, a striking political lead- 
er in American life in the early to mid - 
1930's, used to go on radio and, in 
rattling tempo, say: "Huey P. Long 
talking at you- United States senator 
from the great state of Louisiana. I've 
come to talk to you about 30 minutes 
tonight. I'm not going to have anything 
very important to say for the first few 
minutes, so you call up your friends 
and neighbors and tell them that Huey 
P. Long is talking at you- United 
States senator from Louisiana." 

It was one -to -one oratory. The man 
exuded charm. 

"Every man a king," he would say. 
"Share the wealth," he would promise. 

The networks would rotate Huey 
Long -first CBS, then Mutual, then 
NBC. He was on the air on the aver- 
age of once a month. 

Huey P. Long talked "at" the coun- 
try and talked some more. He talked 
so frequently that he overexposed him- 
self. Some time before his assassination 
Huey P. Long, United States senator 
from the great state of Louisiana, had 
begun to lose his audience. 
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Lord Clark of Saltwood's 13 -part 
television series, Civilisation (lat- 
er a book spelled the same way), 
made culture worth rushing home 
to last season. Chairman (1954 -57) 
of the Independent Television Au- 
thority that blueprinted Britain's 
present system of commercial TV, 

he has remained a tireless viewer 
and interviewer. Here, Lord Clark 
interviews himself. 

Question: Lord Clark, how long 
have you been interested in tele- 
vision? Since 1938, when I ap- 
peared on a BBC quiz program in 
which artists guessed who had 
written certain lines of poetry, and 
poets guessed who had painted 
details out of certain pictures. I 

was the chairman. The great ad- 
vantage of television in those days 
was that as no one had a set, it 
did not really matter what you said. 

May I plunge into the middle of the 
subject and ask you whether pub- 
lic- service television or commer- 
cial television is the better system? 
I have no hesitation in answering. 
I am absolutely certain that public- 
service TV is necessary to main- 
tain quality. Whether it should be 
state -supported oran independent 
corporation like the BBC is a dif- 
ferent matter. Personally, I think 
the BBC system is nearly ideal. 
Contrary to what is usually sup- 
posed, the BBC really is remark- 
ably independent of the govern- 
ment, and yet it can act with a sense 
of public responsibility. 

What leads you to this conclusion? 
Simplyexperienceofwatching pro- 
grams on both BBC and commer- 

N if Civilifafion 

".....-.-.--_ 
BY KENNETH CLARK 

cial television. A commercial sys- 
tem is run to make money. It can- 
not afford big risks; it can always 
shelter behind a supposed obliga- 
tion to its shareholders. So it can- 
not possibly undertake a series of 
large enterprises of the kind that 
the BBC has done. For one thing, 
they cost too much; for another, 
they are difficult to fit into a net- 
work. They are likely to lose view- 
ers; and finally, they may be a flop. 
Curiously, our commercial televi- 
sion has done much better with 
documentariesthan anyone would 
have supposed -almost as well as 
the BBC -butwhen it comes to the 
dramatization of famous novels, 
like HenryJames' Portraitofa Lady, 
or specially written series like The 
Six Wives of Henry VIII, the BBC 
is in a different class. 

What induced you to become the 
first chairman of the Independent 
TelevisionAuthority ?I am opposed 
to any kind of monopoly. It leads 
to self- satisfaction and to certain 
injustices. The BBC had a built -in 
tendency to self- satisfaction that it 
has not entirely lost. It needed a 

sort of gadfly to get it moving. It 
also paid extremely mean wages. 
But, I confess the thought of start- 
ing a large new institution from 
scratch had a strong appeal to me. 

You did not find the milieu of im- 
presariosdisconcerting? Not in the 
least; they were much easier to 
deal with, and on the whole, more 
straightforward than people in the 
art world. They have remained my 
friends. Some of the speculators 
involved were not so hot. 

A moderate man's approach to television 

Reprinted by courtesy of the Editors from the September 7th, 1971 issue of LOOK MAGAZINE. Copyright 1971 by Cowl 



At that time, there was a good deal 
of opposition to television on the 
part of intellectuals. Was not some 
of it directed at you? Yes, it most 
certainly was. I was positively 
booed in the Athenaeum Club. It 
was thought that television would 
preventpeoplefrom reading, which 
showed an almost incredible lack 
of knowledge of the working class- 
es. Ever since the invention of 
printing, there has been an idea 
that information can only be ab- 
sorbed through the printed word. 
When the first illustrated newspa- 
pers appeared, they were attacked 
in hysterical terms very similar to 
those used by the antagonists of 
television in the 1950's. Things 
change quite quickly; when I tried 
to get permission to put on a re- 
ligious program on Sunday and 
visited the then Archbishop of 
Canterbury, whom I knew quite 
well, he was scandalized at the 
idea. A year later, his photograph 
was on the cover of the TV Times. 

Do you in fact think that television 
stops anybody from reading? Yes, 
I believe that middle -class children 
are less well -read than they were, 
although probably far better in- 
formed about public affairs. On the 
other hand, there has been a vast 
increase in the readership of plays 
and novels that have been suc- 
cessfullydramatized for television. 
Do you think there are some things 
that television can do better than 
others? That question must be an- 
swered seriatim: In drama, it can 
be extremely good for any work 
that depends for its effect on solil- 
oquy. For a hundred years, solil- 

oquy has been an awkward device 
on the stage, and yet Shakespeare 
is full of it, and even Turgenev and 
Chekhov continued to employ it. It 
comes off perfectly on television. 
I recently had the opportunity of 
comparing two productions that I 

saw both on the stage and on tele- 
vision: one was Ian McKellen's 
Richard ll and the other was the 
reallydazzling performance by Rex 
Harrison as Chekhov's Platonov. 
In both instances, the television 
performance came off better. At 
first, it seemed that opera would 
defeat the medium because close - 
ups of opera singers would be un- 
attractive, but the famous produc- 
tion of Benjamin Britten's Billy 
Budd completely destroyed that 
idea.Television has produced a 

new style in playwriting, with a 

concentration on few characters in 
a small area that is extremely ef- 
fective. 

What is your feeling about docu- 
mentaries? I like documentaries 
about animals, birds and fish, but 
I confess that we have rather too 
many documentary programs on 
social problems. Week after week, 
we have maladjusted children, un- 
married mothers and so on. I am 
sure the BBC does this with a high 
sense of social duty, but I believe 
if I came home tired after a day's 
work on a building site, I would 
like a different kind of viewing. 

Which American programs do you 
enjoy most? I still think /Love Lucy 
one of the best commercial pro- 
grams ever put out in America. 

Should American commercial TV 
produce a series similar to your 
"Civilisation," based perhaps on 
American culture and history? The 
BBC at the moment is producing 
a program of the scale and char- 
acter of Civilisation, dealing with 
American history, written and nar- 
rated by Alistair Cooke, and pro- 
duced by Michael Gill, director of 
Civilisation. 

Do you think that on balance tele- 
vision has done more harm than 
good? What a question! What harm 
can it have done? Increased vio- 
lence perhaps. If a prospective 
President finds it worthwhile to 
spend millions buying time to cre- 
ate an image of benevolence, com- 
petence and reliability,presumably 
an almost nonstop outpouring of 
violence must have some effect 
too. But nearly all psychologists 
say that the aggressive instinct 
would work itself out without the 
help of television. It may lead in 
the end to a general lowering of 
intellectual standards. But perhaps 
that is only another way of saying 
that it is the great democratic in- 
strument. Also, it gives us a com- 
mon subject of conversation. 

However, I think it is a mistake 
to make television into a kind of 
watershed between those who are 
seeking excellence and those who 
believe in democracy. A great deal 
of what has been done has been 
excellent by any standards, and it 
has vastly increased people's un- 
derstanding of human nature, lit- 
erature and even history. Through 
television we realize that we are 
all one, all over the world. 

Post -Newsweek Stations 
WTOP -TV Washington, D.C. 
WJXT -TV Jacksonville, Florida 
WPLG -TV Miami, Florida 



Reminiscence 
Lowell Thomas was a famous writer 
and lecturer before he ever went on the 
air. He had made a specialty of the life 
of the English adventurer, Lawrence of 
Arabia, whom he turned into a house- 
hold name. Here is how he remembers 
entering radio: 

One day in August 1930 I had a 
phone call from New York. The person 
on the other end of the line said: "You 
don't know me, but I heard you at the 
Royal Opera House in London. I heard 
you tell the story of Lawrence of Ara- 
bia." Then he explained how he was in 
danger of losing his job and said he 
figured I was the only person who could 
save it for him. This sounded odd in- 
deed. He appealed to me to come to 
New York "just for a few minutes." 

All this was so unusual it aroused my 
curiosity. At any rate, a few days later, 
I went to 485 Madison Avenue. At the 
time it was known as the Columbia 
Broadcasting Company building. There 
I met my man, who in turn introduced 
me to a young Mr. William Paley -who 
had come over from Philadelphia with 
some of his father's cigar -company 
money and had bought control of this 
junior radio network which was at- 
tempting to compete with the radio 
colossus, the National Broadcasting Co. 

The chap who had phoned me turned 
out to be the sales head of the organi- 
zation. Actually he soon vanished. I 
didn't rescue him. I don't even remem- 
ber his name. 

Bill Paley took me up to the 20th or 
21st floor and put me in front of a 
microphone. At a given signal Paley 
said he wanted me to start speaking. 
He said, "We don't care what you talk 
about. Just go ahead and talk." Then he 
left the room. 

When I looked around I saw three 
men with musical instruments. They 
were obviously a standby musical group 
such as was used in those days if the 
star of a program failed to show up or 
because of some other emergency. I 
turned to them and said. "You heard 
what the man told me. I don't know 
what this is all about, but you gentle- 
men are musicians and would you mind 
playing some background music ?" I 
said I'd tell a story or two about expe- 
riences in Arabia, India, Burma, the 
Malay jungle. maybe Afghanistan -so 
would they play a bit of soft Oriental 
music? 

When the signal was given I started 
talking. Fifteen minutes later, Mr. Paley 
came in and took me to a floor below, 
to the board room where a group of 
men were sitting around a long table. 
He introduced me to the elderly gentle- 
man at one end who then introduced 
me to the others who turned out to be 
the editors and executives of Funk & 
Wagnalls and The Literary Digest. R. 

J. Cuddihy, their president, explained 
how they had been on the air for seven 
months with Floyd Gibbons as their 
radio newsman, and how for certain 
reasons they had come to the end of 
the trail, had been trying for weeks to 
find a successor, and had about given 
up because they had failed to find any- 
one they thought the equal of their 
man, Gibbons. The partial explanation 
for this was that although they had 
tried out various able speakers, Floyd 
Gibbons had developed a unique style 
of delivery. This had caught the fancy 
of America and they just hadn't found 
anyone they thought was in his league. 
He had developed a novel, staccato, 
machine -gun style which turned out to 
be most effective for news, injecting into 
it a note of excitement- bang -bang- 
bang -bang. 

Floyd was still on the air. His con- 
tract still had a few weeks to go. Said 
Mr. Cuddihy: "We'll listen to you at 

bit. I replied with a laugh: "All right, 
Mr. Paley, if you loan me all your best 
brains, I'll see if I can round up any 
brains. We'll make a real event out of 
this." 

So I called up my publishers, Dou- 
bleday. I got them on the phone and 
said: "Mr. Doubleday, have you any 
brains out there? If you have will you 
loan them to me ?" When I explained, 
he laughed and said, "Sure, I'll send 
you several of the ablest people we 
have," which he did. 

I took the penthouse at the old 
Princeton Club for the day, brought 
along a secretary, who had court -re- 
porter experience. But I also did some- 
thing else to stimulate our brilliant as- 
semblage of brains. This was during the 
Prohibition era. 

I brought to town three jugs of 
Dutchess county's best applejack, and 
put them on the table. We started our 
session around 9 in the morning. Bill 

Yesteryear and Mr. Thomas 

6 o'clock piped down to us as we sit 
here; then at 6:45 we'll listen to Gib- 
bons again, and then give you our an- 
swer." 

What Mr. Paley did was interesting. 
Suddenly he saw a chance to take a 
million -dollar contract away from his 
competitor. Bill Paley, starting to build 
up the Columbia Broadcasting empire, 
wanted this Literary Digest program - 
and now maybe he could get it. So he 
said: "We'll loan you the best brains we 
have at Columbia to prepare your try- 
out news broadcast." 

I'd been speaking all my life -had 
always prepared my own material -and 
to have somebody suggest there would 
be others assigned to prepare this cru- 
cial radio talk, the idea startled me a 

Paley had sent us Jessie Butcher, for- 
merly of the New York Times. Colum- 
bia then had no news department. Ra- 
dio hadn't gotten that far. He also sent 
Paul Kesten, one of his ablest execu- 
tives, and a genial character named 
Nick Dawson, who, I was told, was 
their top trouble shooter. Then there 
were two brilliant young men from 
Doubleday. 

For my part I had lined up Dale 
Carnegie, an old friend who then was 
an unknown (long before he wrote his 
"How To Win Friends and Influence 
People"). First question: How to start 
a news broadcast? Then what format to 
follow? Their voices got higher and 
higher. Dale Carnegie and Jessie Butch 
er never did get beyond their discuss; 
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Actually, we don't really have to say any more . . our 
call letters tell the whole story. For more than 90 broad- 
cast years WTMJ has been in service to the community 
. . . 44 years of AM radio . . . 24 years of television 
. . . and 22 years of FM radio. Establishing our call let- 
ters as being synonymous with community leadership has 
been, and will continue to be, our on -going objective. 
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SPENDING MONEY IN PHILADELPHIA 

Buyers ! 

THOUSANDS and thousands of them doing their buying in Philadel- 
phia's great shopping district. 

The picture is a typical daily scene on the main shopping streets where 
the residents of communities within a radius of fifty miles buy. 

Philadelphia is one of the greatest retail markets in the United States 
because, in its buying area, there are more than 

642,149 DWELLINGS ... the majority owned by the occupants. 
1,152,292 ... male buyers, over 15 years. 
1,161,021 ... female buyers, over 15 years. 

Radio sets are in the majority of these homes. Recent surveys conducted 
by students of the Wharton School of the University of Pennsylvania, 
show that Station WCAU is by far the most popular local station. 

It is economical to use Station WCAU to reach this vast army of poten- 
tial buyers because it has the greatest circulation. 

WCAU 
PHILADELPHIA 

is the only station in Eastern Pennsylvania operating 
on a nationally clear channel using 10,000 watts 
power, 10 times stronger than any other local station. * 

*50,000 watts power has recently been 

granted bytheFederal Radio Commission. 
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of how to launch such a show. There 
was only one of the group who made a 
real contribution. He was a young man- 
uscript reader for Doubleday, a chap 
who I was told spent his spare time 
writing unusual verse. His name was 
Ogden Nash. Oggie did a couple of use- 
ful paragraphs for me. 

In the late afternoon, when I saw 
how we were getting nowhere, I slipped 
away. They didn't even know I had 
gone. Outside on the street I picked up 
the afternoon papers, made a few hur- 
ried notes, walked up to 52d and Madi- 
son, did a 15- minute news thing -and 
succeeded Floyd Gibbons. 

At the time, although I had the only 

daily news program on the air any- 
where in the world, H. V. Kaltenborn 
was on twice a week with a commen- 
tary piece. But it wasn't long until 
others joined us. As for my listening 
audience, it was enormous for two rea- 
sons: first, of course, because of Floyd 
Gibbons. He had been immensely pop- 
ular. But there was another reason. In 
those days nearly everyone in America 
-at 7 each evening -tuned in to Amos 
'n' Andy. Luckily the Literary Digest 
show preceded them. What a stroke of 
good fortune this was. Naturally people 
would turn their dials a bit ahead of 
time. So Floyd had picked up the vast 
Amos 'n' Andy audience, which I in- 

BUT... you can conquer the 36th TV 

market with the big gun in 

ratings - WKZO -TV. 

With a 429- prime -time share in the 3- station 
36th TV market, WKZO -TV carries out 
your strategy at one of the lowest CPMs 
in the top fifty picture. 

Avery -Knodel will snap to attention and 
deliver all the details on this giant 22/3 billion 
dollar retail sales market. Ask them for the 
latest dispatches on WKZO -TV. 

Source: SRDS and ARB, Feb /March 1971 

*The smallest army in the world is that of 
San Marino, with eleven men including officers. 

WKZO -TV MARKET 

COVERAGE AREA ARB 
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herited. The Literary Digest finally de- 
cided not to give the entire thing to 
CBS. They divided America into two 
parts, keeping NBC for the East and 
Columbia for the West -the only time 
in radio history for a program to be 
shared by both networks. CBS put me 
on at a later hour for the West. 

Then after six months of this, R. J. 
Cuddihy decided perhaps they'd prefer 
to deal with only one network. So, NBC 
got it, and I was with NBC for 16 
years: and 24 more years with CBS. 

Egghead in residence 
In 1937, NBC management, feeling a 
need for identification with academic 
types whose attitude was one of amused 
contempt for commercial radio, hired as 
a consultant Dr. James Rowland An- 
gell, who had just retired after 16 
years as president of Yale University. 
Dr. Angell was also elected to the com- 
pany's board of directors. 

It turned out that Dr. Angell had 
practical contributions to make in addi- 
tion to the intellectual luster he added 
to the network. He had not been long 
in NBC's employ before he happened 
into a high -level meeting that had been 
called in an emergency. 

At CBS Bill Paley had decreed there 
would be no advertising for deodorants 
and had delivered a lecture to a National 
Association of Broadcasters' convention 
calling for bans on all personal- product 
advertising. Lennox Lohr, then NBC 
president, asked Dr. Angell what his 
views on the subject were. 

"What this involves," said the eminent 
educator, "is body odor. We all have 
it. I don't see why we shouldn't men- 
tion it." 

Deodorants have been on NBC to 
this day. 

When networks lifted 
a ban on recordings 
Herbert A. Morrison, a staff announcer 
with wLS Chicago, asked George Big- 
gar, promotional director for the sta- 
tion, to fly to Lakehurst, N.J., to cover 
the landing of the new and luxurious 
German dirigible, the Hindenburg, 
scheduled for May 6, 1937. He pro- 
posed to take along Charles F. Nehlsen, 
a staff engineer, with equipment to cut 
a disk recording. Mr. Morrison wanted 
to experiment with recording news for 
delayed broadcast, an untried technique. 

Herb Morrison had gone prepared. 
"I've got most of the expense covered," 
he told Mr. Biggar. "American Airlines 
will furnish our rides for some on -the- 
air plugs." Mr. Biggar consulted with 
General Manager Glenn Snyder, and it 
was decided to let the boys go. 

Announcer Morrison and Engineer 
Nehlsen arrived at Lakehurst in time to 
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As we celebrate 
broadcasting's 
past, we're 
getting ready 
for its future. 
WTAE -TV and Radio studios are currently 
undergoing a $1,000,000 expansion pro- 
gram, providing concrete proof of the sta- 
tion's belief in the ever -growing broadcast- 
ing industry. Ground -breaking took place 
this past Spring and the completed reno- 
vation (as shown below) will be completed 
by the end of this year. 

The addition, comprising three .floors of 
new space, will provide: 

New facilities for the WTAE -TV /Radio 
News Department 
Radio will have new facilities on the 
ground floor that include three new 
on -air studios, control rooms and 
office space 
Added film screening rooms 
New Executive Offices 
Space for a Data Processing Computer 
System facility 
New lobby and waiting room for visi- 
tors and groups touring the studios 

Broadcasting has had a fabulous past, and 
we pledge to help the 
future be even brighter. 

wtae -tv 4 
wtae radio 1250 

WTAE Division -the Hearst Corporation 
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DEAR SOL 

Viva la 

40! 
and the same 
to Larry,Maury, 
Ed, Art, Rufe, 
Earl and all the 
others who 
have worked 
with you in 
providing a 
superb service 
to our industry 
Want'a try for 

80? 

AM FM TV 
WINSTON -SALEM-GREENSBORO 

HIGH POINT 
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record an account of the worst airship 
disaster of its time. 

"The back motors of the ship are just 
holding ... just enough to ..." Mr. 
Morrison never finished his common- 
place report of landing procedures. 

"It burst into flames! Get out of the 
way; get out of the way!" he yelled. 
Still, his professionalism didn't desert 
him. "Get this, Charley; get this, Char- 
ley," he cried to his engineer. 

The rest was pure emotion: "It's ris- 
ing terribly ... oh, the humanity .. . 

Oh, this is terrible.... This is one of 
the worst catastrophes in the world... 
T can't talk, ladies and gentlemen... . 

It lays there a mass of smoking wreck- 
age.... Charley, that's terrible." 

The German government, anxious to 
protect its stake in dirigible transporta- 
tion, did its best to confiscate the re- 
cording. But Messrs. Morrison and 
Nehlsen immediately flew back to wr.s, 
and the station's Dinnerbell program 
audience heard it the following noon. 
Within 48 hours the recording had been 
broadcast over NBC stations from 
coast -to- coast, and played on all net- 
works within 72 hours, breaking the 
previous network policy of banning all 
recordings. 

Curtain call 
Lee DeForest, a minister's son, was 
imbued with a strict ethic: Work hard 
and achieve. A passage entered in his 
diary while he was an undergraduate at 
Yale was revealing: "The morning 
wasted, bitterly will its hours be craved, 
but no tears or remorse avail to bring 
back one golden moment." 

By the time Lee DeForest died, at 
the age of 87 in 1961, he had regis- 

tered some 300 patents and had gained 
and lost several fortunes. His most im- 
portant invention was among his first: 
the audion tube in 1906. When its full 
potential as a detector, amplifier and os- 
cillator of radio waves was recognized, 
Dr. DeForest's tube made broadcasting 
possible and started the whole sweep of 
electronic development. 

It was half a century after he fash- 
ioned the tube that Lee DeForest 
emerged from the obscurity of advanced 
age to make a speech before a small 
organization of Los Angeles club 
women, the National Association for the 
Betterment of Radio and Television, 
which not long afterward disappeared. 
Addressing himself to broadcasters, he 
criticized current television programing 
and commercials and asked: "What 
have you done to my child?" He never 
got an answer. 

Reminiscence 
Dr. Allen B. DuMont was a pioneer in 
television manufacturing and broadcast- 
ing, but his personal interests were con- 
centrated on technical things. Here is 
how Larry Israel, now president of 
Post -Newsweek Stations, remembers a 
visit by Dr. DuMont to one of the Du- 
Mont Television Network's owned -and- 
operated stations. 

KDKA -TV in Pittsburgh was originally 
wDTV, part of the DuMont network, 
when I worked for it. I'll never forget 
my early conversations with Dr. Du- 
Mont. He came into town by train. He 
didn't like to fly. We walked down 
to Union Station. 

I said to him: "Doctor, you're going 
to have a great property here one day." 
I said: "We're going to do a million 

At a dinner of engineering pioneers in New York in 1954 Dr. Allen B. DuMont 
(r), a developer of the cathode -ray tube used in television, presented Lee De- 
Forest with a model of the more primitive audion tube that Mr. DeForest in- 
vented in 1906. The DeForest tube was the key that opened the whole world of 
electronics. 
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Dallas 

A perfect spot 

for spots... 
in the Dallas - 
Fort Worth 
market 
A highly skilled 
and imaginative 
staff of broad- 
casters, combined 
with the most 
technically qualified, 
experienced news gather- 
ing crews anywhere, 

presents news, weather and sports. 
\It's no wonder that WBAP -TV's 

"Texas News" at 6 and 10 PM 
is long standing as the 

most respected newscast 
in the Dallas -Fort Worth area. 

WBAPTV GYBC 

DALLAS - FORT WORTH 

Represented Nationally by 
Peters. Griffin, Woodward, Inc. 

Texas 
Stadium 



dollars a year here." He sort of looked 
at me in wonderment and said: "Oh, 
my God, all we really have here is a 
little satellite operation." 

We had no live studio at the time, no 
live facilitie0. As I got to talking pro- 
graming with him, he kept fiddling with 
the picture in the back of the set at the 
station. All he thought about was the 
icing on the tower and improving the 
picture. 
(Footnote: At about that time, the Du- 
Mont Television Network lost its prin- 
cipal program property, Jackie Gleason, 
to CBS -TV. Mortimer Loewi, head of 
the DuMont network, told a BROAD- 
CASTING reporter in all seriousness that 
DuMont's strategy was to let CBS -TV 
outspend DuMont for talent. It would 
only be a matter of time, he said, be- 
fore CBS -TV would go broke.) 

Reminiscence 
From Robert Trout, now retired after 
30 years of broadcasting with CBS and 
five with NBC: 

Until 8 o'clock on that Sunday night. 
March 13, 1938, no one on this earth 
had ever heard a World News Round- 
up. Not that we called that first pro-. 
gram a roundup. When I went on the 
air to introduce the 35- minute program, 
I described it as "a special broadcast 
which will include pickups direct from 
London, Paris and such other European 
capitals as at this late hour abroad have 
communications channels available." 

Two days earlier. on Friday, the Ger- 
man army had marched across the fron- 
tier into Austria in Germany's first of- 
fensive since 1914, and a new word 
entered our language here in America: 
anschluss. For many a day and sleep- 
less night, CBS News had been broad- 
casting an account of Adolf Hitler's 
mounting campaign of pressure against 
the Austrians, and finally we reported 
the virtually unresisted invasion. 

CBS News consisted chiefly of a suite 
of offices on the 17th floor at 485 Madi- 
son Avenue in New York. I was called 
the "Voice of CBS News," not a cor- 
respondent. There were no radio cor- 
respondents then. News Director Paul 
W. White had had curtains hung on the 
walls on one of the offices to deaden 
the sound. rigging up an improvised 
studio for the crisis. Many of our meals 
were brought into us from outside and 
we often took naps on one of the studio 
couches. 

In Europe, Edward R. Murrow, Co- 
lumbia's European director, had gone 
to Poland to arrange a broadcast as part 
of his administrative duties. America 
had not yet heard that famous voice 
saying every night. "This is London." 
William L. Shirer, whom Ed Murrow 
had hired to be Columbia's central Eu- 
ropean director, was holding down the 
fort in London. Suddenly, on that Sun- 
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Mr, Trout covering Franklin Roosevelt. 

day after the German troops marched 
in, the Germans reopened the broad- 
casting station in Vienna and Ed Mur- 
row hurried from Warsaw to Vienna. 

So, on this first broadcast from more 
than one European city on the same 
program, our director from London 
spoke from Vienna while the central 
European man spoke to us from Lon- 
don. Actually, we didn't have much 
hope of bringing in Ed Murrow from 
Vienna. I'd written a little apology ex- 
plaining that the Vienna transmitter was 
closed and had not even prepared a 
Vienna introduction in advance. 

Newspaper correspondents overseas 
played a large part in that first round- 
up. as we didn't have correspondents of 
our own. There were Edgar Mowrer of 
the Chicago Daily News in Paris, and 
Pierre Huss of the International News 
Service in Berlin, among others. When 
I switched the broadcast line to Berlin, 
i said: "Herman Goering, the number - 
two Nazi left in charge of Germany's 
capital while Hitler tours Austria, is 
hinting again that Germany's next ob- 
jective is Czechoslovakia." As I intro- 

No way to talk 
In radio's early days. mike fright was a 
common seizure, even among experi- 
enced performers from other media. 

When Sears, Roebuck opened Wes 
Chicago (for "world's largest store ") 
on the night of April 12, 1924, it en- 
listed Ethel Barrymore, a star of the 
stage, and Bill Hart, a hero of western 
movies, as its principal attractions. The 
station management was worried wheth- 
er Mr. Hart, whose forte was silent pic- 
tures, would project by voice alone. 
Miss Barrymore was assumed to be 
ideal for her assignment. 

When the introduction was completed 
and the actress started to address the 
microphone, she froze. "Turn the 
damned thing off," she finally croaked 
and then fled. 

Mr. Hart gave a flawless reading of 
"Invictus." 

duced Frank Gervasi, INS man in Italy, 
I said: "Apparently shocked by the 
German advance to Italy's northern 
border, Rome quickly recovered, an- 
nouncing that the German invasion was 
started with Italian approval." 

We used legislators as reporters, too. 
In London, William Shirer introduced 
Ellen C. Wilkenson, a member of Par- 
liament. And a senator had the last 
word. Senator Louis Shwellenbach of 
the state of Washington, a Democratic 
member of the Foreign Relations Com- 
mittee, performed as our final newsman. 

By the next day, congratulations were 
coming in for what many called "the 
international round table." So that next 
night, Monday, we did it all over again. 
That's the way the World News Round- 
up was launched. 

Never a joiner 
In many ways the late Walter Damm 
was the antithesis of the conventional 
broadcaster. He belonged to no clubs, 
shunned the local chamber of corn- 
merce, was known only to a few friends 
in his home town. But he ran what was 
conceded to be among the best man- 
aged stations in the country. 

Behind his back his staff called him 
the Great God Damm. "He was a very 
demanding individual," George Comte, 
who succeeded to the managership of 
WTMJ- AM -PM -TV Milwaukee, has said. 

He used to get detailed cost and 
revenue figures from the central ac- 
counting office that served the stations 
and the commonly owned Milwaukee 
Journal. "Mr. Damm would laboriously 
transfer the figures by hand into a set of 
books that he kept," said Mr. Comte. 
"He did it all by himself so he would 
remember literally everything that was 
paid for, everthing." 

Mr. Damm was for years chairman 
of the NBC affiliates committee and 
was in frequent conflict with the net- 
work. "I used to have trouble with 
Walter Damm," Niles Trammell, for- 
mer NBC president, reported. "But 
everybody did." 
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29,394O? 

'29- That's when WSPA got going -we're 42 -FIRST in South Carolina. 

'40- That's Broadcasting Magazine -they got going early too. 

Both 
Veterans in service and dedication to Free Broadcasting 

WSPA -FM, like WSPA, FIRST in South Carolina (1946) and FIRST in 
Southeast with Stereo. 

'39- WSPA -TV (1956) now serves the 39th TV Market in the U.S. 

Cut it anyway you choose -WSPA and Broadcasting Magazine have 
been on the go a long time. 

WSPA is proud to salute Sol Taishoff and his staff on their 40th Anni- 
versary and wish them 40 more years of success to the cause of Free 
Broadcasting. 

WS a 
RADIO & TELEVISION 

SERVING THE GREF .NVILLE- SPARTANBURG -ASHEVILLE MARKET 
CBS Affiliate National Representative: H -R Television 

Owned and operated by Spartan Radiocasting Co.. Walter J. Brown, President 
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each issue 
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JIM WOODRUFF, JR. 

WRBL Radio 1928 

WRBL -FM 1946 

WRBL -TV 1953 

Compressor- Limiter 

Amplifier 

wow 

(The Great Leveler) 

You can stop riding gain now, even when 
a shouter and whisperer are on the 
same talk show. The Model CLA 20/40 
Compressor -Limiter Amplifier does it 
automatically ... instantaneously . . 

for both AM and FM. Switchable controls 
permit symmetrical (FM) or asymmetri- 
cal (AM) peak limiting; pre -emphasized 
or flat response; compress /limit, com- 
press only, or compress /limit off. Auto- 
matic gain control range is 40 dB dy- 
namic, and the compression ratio is 
better than 10:1. All solid state, plug -in 
modular construction assures trouble. 
free reliability. Write for complete de- 
tails. 

BROADCAST ELECTRONICS, INC. 
F1lmway Company 

8810 Brookville Rd., Silver Spring, Md 20910 
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Reminiscence 
Victor Emanuel was chairman of the 
board of Aviation Corp. (now Avco) 
when it acquired the Crosley Broadcast- 
ing System. At the time Ward Quaal, 
now president of WGN Continental 
Broadcasting, was with Crosley. Here's 
how Mr. Quaal remembers Mr. 
Emanuel: 

Victor Emanuel was not a broadcast- 
er. He wasn't a businessman. He was a 
financier. He was a gambler. I say this 
with respect. He died after what I think 
must have been 12 heart attacks. He ate 
nitroglycerin pills like popcorn. 

In his apartment in New York he 
had a white hassock about five times 
the size of a cocktail table. He'd sit 
there with his legs crossed. He'd sit 
there like Mahatma Gandhi with a pair 
of shears that must have been a yard 
long. And he'd clip out something from 
BROADCASTING magazine or from the 
New York Times that Sunday morning, 
and you'd get it air- special the next 
morning. 

He would send this material to three 
people in Cincinnati: Jimmy Shouse, 
chairman of the board: Bob Dunville, 
president and general manager of the 
system, and me as vice president and 
assistant general manager. 

Maybe somebody had written about 
Pat Weaver's idea for the Today show. 
Emanuel would write a little message on 
the clipping: "Pis note and comment. 
V.E." You would get this at 8 o'clock 
on Monday morning. The Avco plane 
would fly it from Westchester airport. 
And Monday night at 7 o'clock your 
reply had better be on that plane. 

That was the way Victor Emanuel 
would operate. A magazine might have 
an editorial blasting a certain member 
of Congress. He would write to Jimmy 
Shouse or to me: "What do you think 
of this fellow? Have we given him any 
money lately? if so, let's stop." 

I had two girls working for me when 
I started at Crosley, and I wound up 
with four because of having to answer 
all of Emanuel's stuff. But I learned an 
awful lot from him. 

Reminiscence 
The late Edward 1. Noble was rich when 
he bought the Blue network from NBC, 
which had been ordered by the govern- 
ment to get rid of either the Blue or the 
Red. It was easy to figure out how he 
got that way, as the late Edwin R. Bor- 
rofj, who once headed Blue sales in the 
Midwest, recounted before his death. 

Ed was a very peculiar guy. He 
owned the Life Saver Co. and United 
Drug Co., but he was a tightwad. I used 
to meet him at the 20th Century Limited 
when it pulled into Chicago. He'd get off 
the train with his homburg and chester- 
field coat and carrying his own bags. 

I'd take him to the Drake hotel and 
we'd get a suite for him and he'd say: 
"Who did this ?" And I would say: 
"Well, I thought you would like this." 
He'd say: "I will pay 15 dollars, no 
more." I'd always agree and then just 
charge it off on the expense account. 

When he'd get ready to go back to 
New York, he'd call and say: "Ed, are 
you busy? Would you like to ride over 
to the train with me ?" Of course, I 
would get my car and pick him up at 
the Drake and pay all the bills. Then 
we'd get to the station and go over to 
the newsstand and he'd pick up a Life 
magazine, a Time, a newspaper. Then 
he'd start to fumble, and when I de- 
cided he had fumbled long enough I 
would go up and pay for the stuff and 
get him a redcap and he'd get on the 
train. His wife packed a lunch for him 
on the Century, he'd tell me, on the 
trip coming out from New York, and 
he would miss that going back. 

Long before lib 
Bertha Brainard was petite, quiet, styl- 
ish and feminine, but also forceful and 
ambitious. As commercial program 
manager in the early years of NBC, 
she had a big hand in building what 
amounted to a succession of amateur 
hours into big- money, top -personality 
slices of show business. 

Much of the time she worked for 
John Royal, the inventive NBC vice 
president in charge of programs. They 
got along fine. 

Women in broadcasting? There were 
few, and those who were in were mostly 
insignificantly placed. For years Bertha 
Brainard was sort of the house female 
-to whom broadcasters could point 
and say: "See, there's no sexual dis- 
crimination." 

(Material used in this special report was 
collected by Morris Gelman while on 
detached service as senior editor, Holly- 
wood.) 

Two dandies dressed to cover the New 
York Easter parade in 1936 are Lucius 
Beebe (i) and George Hicks, the latter 
pointing to a portable transmitter de- 
veloped for that occasion. 
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Prngraminq 

Costs of nonnetwork fare still rising 
FCC data reveals that growth rate has slowed however, 
climbing only 0.7% in 1970 over previous year 

the cost of syndicated programing to 
television stations reached a new high 
of $171.7 million in 1970, according to 
FCC data furnished to BROADCASTING 

last week. The figure was only 0.7% 
more than that of the preceding year, 
and was the lowest growth rate recorded 
in the six years the commission has com- 
piled such data; however, it left intact 
an unbroken string of rising film and 
tape costs, stretching back to 1964. 

The commission's 1970 figures for 
the top 100 markets show that New 
York stations spent by far the most 
money on syndicated programs -over 
$25 million. The lowest figure recorded 
was for stations in the Paducah, Ky. - 

Cape Girardeau, Mo. - Harrisburg, Ill. 
market -$79,000. (Figures were not 
disclosed for six markets, where there 
are fewer than three local stations.) 

Following are the commission's mar - 
ket-by- market figures and a comparison 
of the annual totals and growth rates 
from 1964 through 1970. 

Rank Market 

1. New York, N.Y. 
2. Los Angeles, Calif. 
3. Chicago. Ill. 
4. Philadelphia. Pa. 
5. Boston, Mass. 
6. Sen Francisco, Calif. 
7. Detroit, Mich. 
8. Cleveland. Ohio 
9. Washington, D.C. 

10. Pittsburgh, Pa. 
11. St. Louis, Mo. 
12. Dallas -Fort Worth. Tex. 
13. Minneapolis -St, Paul, Minn. 
14. Houston, Tex. 
15. Baltimore. Md. 
16. Atlanta, Ga. 
17. Seattle- Tacoma, Wash. 
18. Indianapolis, Ind. 
19. Miami, Fla. 
20. Cincinnati. Ohio 
21. Hartford, New Haven, Conn. 
22. Buffalo, N.Y. 
23. Milwaukee, Wis. 
24. Kansas City, Mo. 
25. Sacramento- Stockton. Calif. 
26. Tampa -St. Petersburg, Fla. 
27. Portland, Ore. 
28. Memphis, Tenn. 
29. Providence, R.I. 
30. Nashville, Tenn. 
31. Columbus, Ohio 
32. Denver, Colo. 
33. Birmingham, Ala. 
34. Charleston -Huntington, W. Va. 
35. New Orleans. La. 
36. Grand Rapids- Kalamazoo. Mich. 
37. Albany- Schnectady -Troy, N.V. 
38. San Diego. Calif. 
39. Louisville, Ky. 
40. Charlotte. N.C. 
41. Greenville -Spartanburg, S.C.- 

Asheville, N.C. 
42. Oklahoma City. Okla. 
43. Dayton, Ohio 

Film and 
tape expense 

($000) 
25,354 
18,478 
10,561 
7,917 
5,403 
6.415 
3,727 
4,408 
2.718 
3,652 
3,194 
2,754 
1,858 
2,375 
1.557 
2.419 
2,121 
1,590 
1,640 
1,479 
1.901 
1,901 
1,831 
1,877 
1,453 
1,476 
1,561 

633 
964 
724 
967 

1.890 
654 
671 

1,211 
760 
829 
896 
784 
728 

556 
592 
815 

Rank Market 
Film and 

tape expense 
($000)290 

1,315 
44. Syracuse. N.V. 
45. Phoenix, Ariz. 
46. Norfolk- Newport News, Portsmouth - 

Hampton, Va. 
47. Wichita -Hutchinson, Kan. 
48. Harrisburg-York-Lancaster- 

Lebanon, Pa. 
49. San Antonio. Tex. 
50. Greensboro- Winston -Salem- 

High Point, N.C. 
51. Orlando -Daytona Beach, Fla. 
52. Salt Lake City, Utah 
53. Tulsa. Okla. 
54. Flint- Saginaw -Bay City, Mich. 
55. Little Rock, Ark. 
56. Shreveport, La.- Texarkana, Tex. 
57. Richmond, Va. 
58. Wilkes Barre -Scranton. Pa. 
59. Toledo, Ohio 
60. Jacksonville, Fla. 
61. Rochester, N.Y. 
62. Roanoke -Lynchburg, Va. 
63. Knoxville, Tenn. 
64. Omaha, Neb. 
65. Mobile, Ala.- Pensacola, Fla. 
66. Davenport, Iowa -Rock Island - 

Moline. III. 
67. Des Moines, Iowa 
68. Fresno, Calif. 
69. Raleigh- Durham, N.C. 
70. Champaign -Decatur -Springfield, Ill. 
71. Cedar Rapids- Waterloo, Iowa 
72. Green Bay, Wis. 
73. Jackson, Miss. 
74. Johnstown -Altoona, Pa. 
75. Portland -Poland Spring, Me. 
76. Greenville -New Bern -Washington, N.C. 
77. Paducah.Ky.-Cape Girardeau, Mo.- 

550 
252 

448 
642 

490 
393 
957 
857 
737 
570 
292 
393 
340 
585 
524 
636 
280 
271 
615 
411 

442 
407 
624 
274 
264 
291 
391 

91 

250 
447 
211 

A 
Hugh Downs (r) checks over program 
notes with Frank McGee just prior to 
Mr. Downs's last performance as host 
of the Today Show on the NBC -TV 
network. Last Monday (Oct. 11), Mr. 
Downs rounded out nine years as the 
show's host with filmed and taped 
"goodbyes" from friends Johnny Carson, 
Dan Rowan and Dick Martin, Dave Gar - 
roway, Dinah Shore and Congress - 
woman Shirley Chisholm. Mr. McGee 
became permanent host Oct. 12. 

Rank Market 
Film and 

tape expense 
($000) 

79 
530 
227 
245 
127 

Harrisburg, Ill. 
78. Spokane, Wash. 
79. Chattanooga, Tenn. 
80. Youngstown, Ohio 
81. Lincoln- Hasting- Kearney, Neb. 
82. Springfield, Mass. 
83. Albuquerque, N. Mex. 
84. Honolulu, Hawaii 
85. Bristol, Va.- Kingsport- 

Johnson City, Tenn. 
86. Peoria, Ill. 
87. Sioux Falls- Aberdeen, S.D. 
86. South Bend -Elkhart, Ind. 
89. Fort Wayne, Ind. 
90. Amarillo. Tex. 
91. Evansville, Ind. 
92. Duluth, Minn. -Superior. Wis. 
93. Fargo, N.D. 
94. Wheeling, W. Va.- Steubenville, Ohio 
95. Lansing, Mich. 
96. Rockford. Ill. 
97. West Palm Beach, Fla. 
98. Salinas- Monterey. Calif. 
99. Baton Rouge, La. 

100. August, Ga. 

384 
944 

141 
259 
148 
301 
346 
378 
222 
170 
107 

300 

411 

Less than three stations in market. 
Cost of syndicated Growth rafe over 

Year programs prior year 
1964 S 113.7 
1965 121.0 6.4% 
1966 131.7 8.8% 
1967 139.2' 5.7% 
1968 157.5 13.1% 
1969 170.5 8.3% 
1970 171.7 0.7% 

Average growth rate: 7.2% 

Music -license group meets, 
retains Emanuel Dannett 
The All- Industry Radio Music License 
Committee met in New York last 
Wednesday (Oct. 13) to formulate 
pláns for the renegotiation of radio 
music licenses with the American So- 
ciety of Composers, Authors and Pub- 
lishers, which expire on Feb. 29, 1972. 

The committee, by unanimous agree- 
ment, retained Emanuel Dannett of 
Graubard Moscowitz McGoldrick Dan - 
nett & Horowitz, New York, as counsel. 
Mr. Dannett has represented the com- 
mittee in negotiations since 1958. 

The committee reported that addi- 
tional meetings will be held in New 
York on Nov. 3 and Dec. 8 to frame 
the industry's proposals. The committee 
also said that letters were sent last week 
to all radio stations, requesting financial 
support for its work and information on 
current music -licensing problems. 

Members of the committee present at 
the meeting were Elliott M. Sanger, its 
chairman (retired chairman of wQxR- 
(AM) New York; Abiah A. Church, 
vice chairman (vice president of Storer 
Broadcasting); Roger B. Read, treasurer 
(administrative vice president, Taft 
Broadcasting); J. Allen Jensen, secre- 
tary (president and general manager, 
KID[AM] Idaho Falls, Idaho); Harold 
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RKO General 
salutes 

the newcomer! 

Five RKO stations, WOR -New York, 
WRKO- Boston, KHJ -Los Angeles, 
WHBQ- Memphis and KFRC- 
San Francisco, had all been serving 
their areas from six to ten years prior to 
1931 when Broadcasting made its debut. 

le 
RKO RADIO 
DIOSON OF Rao GENERAL INC 

NEW YORK : WOR /WOR -FM 
LOS ANGELES : KHJ /KHJ -FM 
BOSTON : WRKO/WROR 
SAN FRANCISCO : KFRC /KFMS 
WASHINGTON, D.C.: WGMS /WGMS -FM 
MEMPHIS: WHBQ /WHBQ -FM 
Represented nationally by 
RKO Radio Representatives, Inc. 

They and the other radio and television 
stations of RKO General today comprise 
the nation's leading independent 
broadcast group, providing information 
and entertainment across a wide spectrum 
of community needs and interests. 

Ir1\IñIÚ 
TELEVISION 
DIVISION OF RKO GENERAL. INC 

BOSTON WNAC -TV 
HARTFORD WHCT (TV) 
NEW YORK WOR -TV 
MEMPHIS WHBQ -TV 
LOS ANGELES KHJ -TV 
Represented nationally by RTVR RKO 

Television Representative, Inc. 

NKO 

GENERAL 



,40 
with a Norelco 
color camera that uses 

triaxial cable. 



Savings with the new Norelco triax cable cameras are immediate and substantial. 
Our $63,000 figure is a conservative estimate, calculated by determining such normal (and 
inevitable) costs as initial outlay for cable, set -up and strike, cable repair and storage, 
and depreciation, and extending the good news over a five year period. We repeat, $63,000 is 
conservatively estimated. In checking our cost figures against your own, it is almost a 
certainty that you will arrive at an even greater saving. For the down -to -earth facts, send for 
our paper, "The Economics of Triaxial Cable Color Television Cameras." 
It will allow you to define your savings in detail. 

Norelco PC- 1OOA...the only camera 
with A.C.T. Plumbicon` tubes ... solve high - 
contrast problems at the source. 

Here's the camera that introduced two revolutions in 
color television. A cable revolution -using light, 
low -cost triaxial cable. And a tube revolution with the 
new Anti- Comet -Tail "A.C.T." Plumbicon. 

A new gun design gives the A.C.T. Plumbicon tube 
an unprecedented dynamic range (inherent 
overbeaming capability equivalent to five or more 
f -stops overexposure) with no washout or loss of 
detail even in action scenes with brilliant highlights 
and deep shadows. It's standard in the PC -100A, 
and the contrast problem is defeated at the source 
... not partially offset through complicated, costly, 
extra -option hardware. As a bonus, the A.C.T. tube 
handles low -light situations with matchless fidelity. 

This is the camera that stunned every audience at 
NAB with its remarkable reliability ... with quick, 
easy assembly ... three and one -half minute cable 
butting ... and sparkling color pictures that were 
called "the best color television picture 
ever achieved." 

Nore/co 
PHILIPS BROADCAST EQUIPMENT CORP. 

A NORTH AMERICAN PHILIPS COMPANY 

Norelco PCP-90B... the only broadcast - 
quality portable. It operates LI RF fully system - 
Integrated Triax system -Integrated 

Backpack -to -VTR fully N.T. S. C. 

This is the tried and proven hand -held color camera 
that is enabling broadcasters and production firms to 
go where they never went before, get pictures 
never before attainable. 

Part and parcel of the Norelco camera revolution, 
the PCP -90B is adding daily to its illustrious record of 
getting the action -anywhere and anytime -and 
getting it in faithful, crisp Norelco color. 

Best of all, the PCP -90B operates on triaxial cable 
to afford the same kind of day -in and day -out 
savings now possible with the PC -100A. When it isn't 
on a remote, the three -Plumbicon PCP -90B doubles 
as a studio camera. Truly far -out mobility comes with 
the camera's optional microwave link; great 
examples are the widely acclaimed helicopter 
applications of this unique broadcast -quality camera. 
It is the most versatile camera available, and can 
be fielded as a self- contained battery- operated 
camera with a portable video tape recorder to record 
the action. And remember, you get all these 
revolutionary advantages on top of tremendous 
operational dollar savings. 

tWrile on your letterhead for our detailed report, 
"The Economics of Triaxial Cable Color Television Cameras." 
Plug in your figures and compute your short - 
and long -term savings. 

One Philips Parkway, Montvale, New Jersey 07645 (201) 391 -1000 Reg. TM N. V. Philips of the Netherlands 



What 
FM 

transmitter 
power 
do you 
need? 

Gates has the most complete line of FM 
transmitters in the industry. From 10 to 
40,000 watts. All with a 100% solid -state 
exciter employing DCFM (direct carrier 
frequency modulation) and DAFC (digital 
automatic frequency control). 

The TE -3 exciter is the heart of all H3 
series transmitters -one tube (1 kW), two 
tube (2, 3, 5 and 10kW), and three tube 
(20kw). All FCC -type accepted, ready for 
prompt shipment. 

Tell us the power you need and ask for 
data on our FM antennas. Write Gates, 
123 Hampshire St., Quincy, Illinois 62301, 
or phone (217) 222 -8200 today. 

HARRIS 

NT RTYPE CATES 
A DIVISION OF HARRISINTERTVPE 
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R. Krelstein, president of Plough Broad- 
casting; Richard C. Percival, assistant 
treasurer, Cowles Communications Inc.; 
Robert L. Pratt, vice president and gen- 
eral manager, Midwest Broadcasting, 
and Donald A. Thurstone, president of 
Berkshire Broadcasting. 

A new order 
for the third week 
ABC outdoes NBC 
and moves into second 
in the ratings derby 

ABC -TV pulled the first upset in the 
third week of the new -season ratings 
race by slipping past NBC -TV into sec- 
ond place behind CBS -TV, the solid 
front -runner. According to the Fast Na- 
tional Television Index published last 
week, the averages for the week Sept. 
27 -Oct. 3 were CBS 19.9, ABC 18.0 
and NBC 17.4. 

ABC had moved up steadily in the 
ratings. It bettered its average by three - 
fifths of a point in the second week, and 
in the latest report moved up another 
three -tenths of a point. 

Toward its continuing dominance of 
the Nielsens, CBS in the third week pro- 
gramed "To Sir, With Love" as its Sun- 
day Movie, third highest rated program 
that week; had 10 of the top-20 shows, 
and won Sunday, Saturday and Wednes- 
day nights. ABC in its climb won Tues- 
day and Friday and NBC took Monday 
and Thursday. 

ABC's Monday Night Football, in its 
second outing, duplicated the showing 
of the previous week, ranking 27th in 
both Nielsen reports. 

The make -up of the top -10 Nielsen 
list, aside from a CBS special, showed 
little change. ABC's Marcus Welby 
(No. 1) and CBS's All in the Family 
(No. 2) continued as the most popular 
regular prime -time fare on the networks. 
Then came the CBS Sunday Movie, 
ABC's Movie of the Week, NBC's Flip 
Wilson, CBS's Mannix and its Short 
Summer special, Gunsmoke, Medical 
Center and NBC's Mystery Movie. 

Of the new shows, Funny Face (CBS), 
which moved down from 6th to 18th, 
and Cade's County (CBS), up from 
34th to 20th, were in the top 20; Dick 
Van Dyke (CBS) moved from 12th to 
21st; Movie of the Weekend (ABC) 
improved from below 50th to 29th. 

ABC's Longstreet slipped from 28th 
to 32d, Cannon on CBS from 23d to 
37th, Nichols on NBC from 33d to 
39th, Night Gallery (NBC) from 29th 
to 42d. 

NBC's new Jimmy Stewart Show, 
though 44th, increased its ranking from 
49th; ABC's Owen Marshall slid from 
39th to 48th position, and The DA 

ChanpInQFannats 

The following modifications in program 
schedules and formats were reported 
last week: 

WIRK -FM West Palm Beach, Fla.-Ken- 
Sell Inc. changes stations "sweet music" 
programing to "Olde Golde" format. 
WIRK -FM operates on 107.9 mhz with 
54 kw with an antenna 155 feet above 
average terrain. 
WSEB -FM Sebring, Fla. -Francis J. 
Matrangola, licensee, announces that 
the station has ceased simulcasting 
wsEB(AM) there. The FM has instituted 
its own easy- listening middle -of- the -road 
format independent from middle- of -the- 
road programing featured on the AM. 
Wsee operates on 1340 khz with 1 kw 
day and 250 w night. WSEB -FM operates 
on 105.5 mhz with 3 kw and an antenna 
150 feet above average terrain. 
KFH -FM Wichita, Kan. -Radio Station 
KFH Co. announces that station has 
modified its format from progressive - 
rock music to automated good music 
targeted at the 25-49 demographic 
group. Station broadcasts on 97.9 mhz 
with 31 kw and an antenna 375 feet 
above average terrain. 
WUBE -FM Cincinnati -Seattle, Portland 
& Spokane Radio announces that station 
has altered its good -music format to 
country- and -western programing. Sta- 
tion operates on 105.1 mhz with 32 kw 
and has an antenna 920 feet above aver- 
age terrain. 
Wacw(AM) Johnson City, Tenn. -Tri- 
Cities Broadcasting modifies station's 
format from progressive middle- of -the- 
road to country- and -western and gospel 
programing. W.rcw operates on 910 
khz with 5 kw day and 1 kw night. This 
corrects a listing in BROADCASTING 
Oct. 4. 

(NBC) was 50th after having been 
ranked below that level previously. 

In the upper half of the below -50 
rankings were the new shows Sarge and 
The Funny Side on NBC; The Persuad- 
ers and Getting Together on ABC, and 
Bearcats! on CBS. In the bottom half 
of the below -50 rankings were NBC's 
The Partners and The Good Life; CBS's 
Chicago Teddy Bears, and ABC's Man 
and the City and Shirley's World. 

ITC's special package 
A new package of five musical -variety 
markets, has been announced by Inde- 
pendent Television Corp., New York. 
ITC sold The Fabulous 5, Group 2 
starring Engelbert Humperdinck and 
other name talent in markets which in- 
clude New York, Los Angeles, Phila- 
delphia, Washington, Atlanta, Denver 
and Salt Lake City. 
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ASCAP 
congratulates 

BROADCASTING 
-the voice of 
the industry- 

on the occasion of its 
40th 

Añn.versary. 
Our more than 17,000 writers and publishers will continue 

to create America's finest music for your industry. 

ASOIP 
American Society of Composers, Authors and Publishers. 

One Lincoln Plaza, New York, New York 10023 (212) 595 -3050 



It's not just that old -time religion 
Two over -the -air preachers get their message 

across with contemporary and prime -time shows 

There was a time when evangelical re- 
ligious broadcasting was a Sunday - 
morning faith- healing program and a 
moment of prayer at sign -off. But prose- 
lytizing is no longer confined to the very 
nonprime time. On television, veteran 
preacher Oral Roberts has found that 
one way of successfully reaching a 
larger audience with his message is 
through the variety special. His latest 
effort, Oral Roberts in Hawaii, is airing 
this month on approximately 250 sta- 
tions. For radio, one new vehicle for 
bringing religion to the younger genera- 
tion is today's popular music. That 
sound is incorporated in J. Richard Lee's 
Contemporary Sounds program. 

What's prompted this change? Al 
Bush, president of the Oral Roberts As- 
sociation, Tulsa, Okla., said it was one 
way of getting religious programs into 
prime time. The Oral Roberts specials, 
which purchase the time on all but a 
few stations, would reach much larger 
audiences in prime time. "We wanted 
the audience that would not tune in on 
a Sunday morning," Mr. Bush said. "To 
do that meant packaging a show in such 
a manner so that it would gain the gen- 
eral interest. We had to create a show 
that people would want to see." 

In the past three years, 11 Oral 
Roberts specials have been created, and 
the guest list is heavy on big -name 
talent. It all began in early 1969 with 
Mahalia Jackson, continued that year 
with Pat Boone and Dale Evans, and 
concluded with Anita Bryant at Christ- 
mas. The following year reflected an 
even more contemporary approach with 
guests like Lou Rawls, Stu Gillim and 
Jeannie C. Riley, and in 1971 Sarah 
Vaughn and Bobby Goldsboro and most 

recently, Don Ho and the World Action 
Singers. The 12th in the series, set for 
broadcast during the upcoming Christ- 
mas season, features Johnny Mathis and 
Della Reese. 

"We spend between $450,000 and 
$500,000 on each special," Mr. Bush 
said. "That's from beginning to end and 
includes the time and advertising costs." 

The result has been to nearly triple 
the mail of Oral Roberts in the last two 
years alone. Mail response to the indi- 
vidual specials, those who write in spe- 
fically requesting the giveaway item on 
that broadcast, has ranged from a low 
of 110,000 from the early specials, to a 
high of 400,000 pieces from the Expo 
'70 show taped in Japan and aired in 
late 1970. "This does not include letters 
from people who just say they like the 
show," Mr. Bush added. "Those that say 
they dislike the show get a personal 
answer explaining why we're doing this 
or that, but even those letters have 
dropped off from about 2,000 when we 
first started to about 250 or 300 now." 

The philosophical approach for radio 
is much the same as it was for television 
-to reach those who wouldn't ordi- 
narily listen. To do that, J. Richard 
Lee, an ordained minister in the Church 
of God, and president of J. Richard Lee 
Advertising, Los Angeles, has created a 
program called Contemporary Sounds in 
Communicating Good News. 

The sustaining half -hour show, car- 
ried by 13 stations, might be mistaken, 
at first, for any other popular -music 
radio program. One tape featured re- 
cording artists Bread, Simon and Gar - 
funkle and the Partridge Family. 

"Our efforts are directed at reaching 
the 25- and -under group," Mr. Lee said, 

"because that group has turned off insti- 
tutions, per se, yet are among the van- 
guard in some areas in rediscovering 
Christ." The difficulty in preparing the 
show, which has been on the air in 
some locations for over four years, is 
staying away from saying what the or- 
ganized church should do. Rather, Mr. 
Lee noted, the emphasis is on the indi- 
vidual and his relationship to God. But 
mostly, it's the music. Mr. Lee plays an 
average of six songs per half hour, some- 
times more, interspersed with quotes 
from the Old and New Testaments. 
Each show also features a giveaway 
item for which listeners are invited to 
write. The average mail response is be- 
tween 30 and 40 letters per week, but 
the former commercial broadcaster 
notes that none of the letters ask merely 
for the giveaway. "All the letter -writers 
take time to talk to me," Mr. Lee said, 
"even if it's to complain. A few people 
wrote to say that the show turned them 
off the first few times they listened." 

Music selection is made with the help 
of the record trade publications and the 
emphasis is placed on the top -10 rec- 
ords. In that way, with shows taped 
three to four weeks in advance, the 
records used are still current when the 
show is aired. Even the songs with a 
heavy religious overtone are not played 
unless they are hits. The ever increasing 
number of those songs, however, is mak- 
ing music selection a bit easier. 

in the four years Mr. Lee has been 
doing the show, he's never sent out audi- 
tion tapes. Most outlets, he indicated, 
took the show because they'd heard it 
on another station. 

Since 1954, Mr. Lee has represented 
religious clients through J. Richard Lee 
Advertising. He produces and distributes 
10 different shows per week for radio 
and television, most of them paid reli- 
gion. Contemporary Sounds, however, 
is offered sustaining. 

While both continue with standard 
religious formats in other shows in 

Find the religion in these pictures. It is not easy -above left, 
Don Ho and the World Action Singers grab a prime -time 
audience for the variety -show packaged Oral Roberts in 
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Hawaii. And Richard Lee is shown in the studio where his 
radio program, Contemporary Sounds, is taped to soft -sell 
Christianity to the under -25 group. 
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For a program 
as old as Broadcasting 
...a home as newas 

tomorrow! 

Our new Grand Ole Opry House, scheduled for 
completion in 1973, will be the only theatre of its 
kind in all the world. 

Constructed at a cost of over $10 million and 
with more than 150,000 square feet of space, it 
will, nevertheless, retain all the charm of the unique 
old revival tabernacle in downtown Nashville that's 
housed the Grand Ole Opry for as long as most 
of us can remember. 

The new Grand Ole Opry House will be the 
focal point of "Opryland, U. S. A.," a 385 -acre all - 
family entertainment complex that will open next 
year to be one of the greatest attractions in the 
nation... "The Home of American Music." 

For a radio program that began with very little 
fanfare back in 1925, 
the Grand Ole Opry has Tsin 
come a long, long way. NASHVILLE 

An affiliate of The National Life and Accident Insurance Company 



This is 
the 

world's 
finest 
and 

largest 
selling 

turntable. 

Gates 
CB-77 

For complete details on the CB -77 12 -inch 
turntable, write Gates, 123 Hampshire St., 
Quincy, Illinois 62301. 

iNTERTTPE GATEs 
A DIVISION OF HARRIS.INTERTYPE 
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which they are featured or producers, 
J. Richard Lee and Oral Roberts will 
both attest to the existence of a mar- 
ket for these different kinds of pro- 
grams. The next television special to be 
hosted by Mr. Roberts, after the Christ- 
mas show, is built on the theme of 
gospel music in America. Contemporary 
Sounds changes with the record charts 
and begins taping in stereo in the near 
future for FM stations. 

Dick Ross, producer of the Oral 
Roberts specials, which were nominated 
for an Emmy Award in 1970, may have 
the explanation for the emergence of 
this form of religious broadcast. He 
thinks the church has become irrele- 
vant, not because it hasn't anything to 
say but because of the way it's being 
said and the setting in which it's de- 
livered. What Oral Roberts and J. 
Richard Lee have done is change the 
setting and the script while retaining 
the message. 

Mobil oils CTW 
with $250,000 
The Children's Television Workshop re- 
ceived its second $250,000 grant from 
the Mobil Oil Corp. last week to help 
underwrite its new series, The Electric 
Company. The program is designed to 
teach reading to 7 -to -10 -year olds. Last 
year, Mobil's grant paid for publication 
to children in low- income area. 

Mobil Oil is also a heavy commercial 
television advertiser. According to com- 
pany estimates, the oil concern backed 
its 1970 television campaign with over 
$2 million in network and some $3.7- 
million in spot expenditures. Radio esti- 
mates put the budget over $2.5 million 
mark with total ad monies running over 
$13.2 million. 

Mobil's allocation in noncommercial 
TV includes $1.12 million to the Public 
Broadcasting Service to help fund the 
Masterpiece Theater series from Octo- 
ber 1971 through June 1973 (BROAD - 
CASTING, July 19). 

Akron area facility established 
Cathedral Teleproductions will open its 
doors near Akron, Ohio, on Nov. 1. It 
will offer independent and agency tele- 
vision producers 10.000 square feet of 
studio space. The facilities include two 
sound stages and three individual con- 
trol rooms. Each control room, in addi- 
tion to its own switching unit and re- 
mote lighting control, features sepa- 
rate 40- channel audio consoles with 
full equalization, echo, stereo and mono 
recording, mixing and monitoring, mas- 
tering and playback capabilities. Under 
construction in the same building is 
"Nashville North," a 40- channel. 16- 
track recording studio. The complex 

also provides two editing theaters with 
35mm film capacity. One -inch video 
tape machines are also available for 
viewing and editing. The firm is at 2690 
State Road, Cuyahoga Falls, Ohio 
44223. 

Series night game plays 
to biggest TV audience 
NBC estimated 61- million viewers 
watched some part of the fourth game 
of the World Series telecast in prime 
time on NBC -TV Wednesday night 
(Oct. 13). The game between the Pitts- 
burgh Pirates and Baltimore Orioles was 
the first in World Series' history to be 
played at night. Game coverage started 
at 8 p.m. and concluded at approxi- 
mately 11:15 NYT. 

NBC said Thursday that it had esti- 
mated before the game that the telecast 
would receive an audience of 58 mil- 
lion. The revised estimate was based on 
Nielsen overnight ratings giving NBC 
an average rating in prime time in New 
York of 32.4 and a 50% share of the 
audience. A week earlier, NBC's aver- 
age prime -time rating for Wednesday 
night in New York was 22.6. CBS's 
programing in network prime time in 
New York averaged 19.6 on Oct. 6 and 
18.3 on Oct. 13; ABC averages were 
9.4 and 8.0. 

It was learned that a special Arbitron 
overnight report taken Wednesday night 
showed NBC had a national rating aver- 
age of 30.4 and 52% share of audience 
between the hours of 8 and 11 p.m. 
(NYT). The Arbitron (American Re- 
search Bureau) overnights gave CBS an 
average of 15.6 rating and 27% share 
and ABC an 8.6 rating and 15% share. 

According to NBC, the TV audience 
was the largest for any World Series 
game. The previous high, it said, was 
the 58.5 million who watched at least 
some part of the fourth game of the 
1963 World Series on a Sunday after- 
noon (New York Yankees vs. Los An- 
geles Dodgers). 

Plnpeotes 

New for Tomorrow Tomorrow Enter- 
tainment Inc. has formed a network 
sales department and international tele- 
vision division. Heading these new units 
as vice president is Anthony D. Thom - 
opoulos, who will join TEI on Oct. 25 
from RCA Selectavision where he has 
been director of programing. Tomor- 
row Entertainment is subsidiary of Gen- 
eral Electric Co. 

Alto Fonic to DDS Dental Dynamic 
Systems, Los Angeles, has acquired Alto 
Fonic Programing Inc. there and the 
latter's two subdivisions, National Tele- 
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The character and quality of a magazine 
reflect the character and quality of a man. 
BROADCASTING is Sol Taishoff. 

Both reflect something uncom- 
mon and important. The highest profes- 
sional standards of journalism. A deep 
understanding of a complex industry and 
its role in our society. A commitment to 
the principle that the service of broad- 
casting (like most other things in the so- 

ciety including our political leadership) 
is best determined by the choice of the 
people and the competitive response of 
broadcasters to that choice. A willingness 
to speak out with reason, courage and elo- 

quence on issues that threaten the ongoing 
vitality of our system of broadcasting. 

Corinthian and its five televi- 

sion stations admire and respect Sol 
Taishoff and the 40 years of BROAD- 
CASTING. 

Ho 
OcU.TV 

* V mise 

KXTV 
StmmccIO 

m WANE -TV 
Fori Wayne 

m WISH -TV 
imian:oais 

cos Athliates 

THE CORINTHIAN STATIONS 
RESPONSIBILITY IN BROADCASTING 



CLEAR NOW 
For This Winter's 

BI6*COLLEOE 

Basketball Games 

Michigan 
vs 

Marquette 
SAT. DEC.11 -9 PM EST 

North Carolina 
Vs 

MARYLAND 
Wed. Feb. 16 - 9 PM EST 

and more to come 

All Games In Color 

N.Y., Chi., L.A., Phil., 
Bos., S.F., Wash., D.C., 
Balt., Cinn., Atl., Miami 
-and many more 
cities already cleared! 

`THE FOUR TEAMS IN THE 
FIRST TWO GAMES ARE 
PICKED TO BE IN TOP TEN 

FOR'71 -'72 SEASON 

CONTACT 

DENNIS DUNN,INC. 
14 West 25th Street, 

Baltimore, Md. 21218 
or call collect 

(301) 366 -3020 

ALSO AVAILABLE 
American Basketball 

Association 

"Game of the Week" 
(Miss. East) 

Artis Gilmore, Rick Mount, 
Mel Daniels. other stars 

CONTACT DENNIS DUNN, INC. 
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systems Corp. and Tel -Info Inc. Also 
announced at the time of acquisition 
was the intention to change the name 
of the firm to Alto Communications 
Inc. Alto Fonic Programing Inc. is a 
supplier of prerecorded programing and 
music libraries to radio stations. NTC, 
which began as a program service to 
CATV systems, is now also engaged in 
marketing services. D. Alan Clark, pres- 
ident of Alto Fonic, has been named 
president of DDS, Jack H. Mann, presi- 
dent of NTC, has been appointed vice 
president, marketing, of the new cor- 
poration, and Don W. Clark, also with 
Alto Fonic, has been elected vice presi- 
dent and secretary. 

Fight for MBS Mutual Broadcasting 
System has acquired exclusive broadcast 
rights to the Nov. 17 boxing match be- 
tween Muhammad Ali and Buster 
Mathias. Some 600 mutual and special 
non -affiliated stations, including 400 
armed forces radio stations, are sched- 
uled to pick up the bout from the 
Houston Astrodome starting at 10 p.m. 
EST. Television coverage will be limited 
to cable -TV and closed- circuit in 
theaters. 

Teamwork ABC -TV has signed former 
Boston Celtic basketball player Bill Rus- 
sell as a commentator for the NBA 
Game of the Week. First NBA telecast 
is scheduled for Friday, Nov. 26 (2-4 
p.m. EST) with playoff contests sched- 
uled for mid -April. Mr. Russell will 
team, on an alternating basis, with play - 
by -play men Chris Schenkel and Chris 
Jackson. 
New detective series Television rights 
to Stakeout, a new one -hour detective 
series, have been acquired by Alfred W. 
Schwalberg, independent producer and 
former president of Paramount Film 
Distributing Co. Negotiations for dis- 

tribution are now underway, but no 
decision on syndication or network 
placement for 13 completed shows has 
been made. Mr. Schwalberg's address 
is 171 West 57th St., New York 10019. 
Telephone: (212) JU 2 -3112. 

Pre -release Sales Larry Harmon Pic- 
tures Corp., Hollywood, reports pre- 
release sales of Bozo's Window on the 
World to WTAR -TV Norfolk, Va., and 
WITI -TV Milwaukee. The five- minute 
live- action series for children is intended 
for use in local live Bozo shows or in 
other programs appearing on a station's 
schedule. 

The eyes have it The American 
Optometric Association is offering a 
new fall series of public service spot 
announcements on vision care to radio 
and television stations. The radio tran- 
scription is called "Vision Care Goes to 
School," and features 14 spots of inter- 
views and narratives by students, teach- 
ers, parents and vision care specialists. 
The spots are available in 15 -, 20-, 30- 
and 60- second lengths. The television 
announcement, "Get the Picture ?" is a 
16 mm color film offered in 30- and 60- 
second lengths. It utilizes humor to 
examine eye care. Both radio and tele- 
vision versions are available to stations 
without cost through the Public Infor- 
mation Division, American Optometric 
Association, 7000 Chippewa Street, St. 
Louis 63119. 

Evans runs Clios Wallace A. Ross, 
president of the American TV Corn - 
mercials Festival, has granted rights to 
operate the 1972 Clio Award compe- 
tition for radio, television and print ad- 
vertising to William N. Evans, who has 
been executive vice president of the 
corporation. Mr. Ross plans to spend 
the next year on speaking, writing and 
seminar commitments. 

Alistair Cooke, journalist and author, films a segment of a new series for the 
BBC, America -A Personal History of the United States, in the House of Bur- 
gesses in Colonial Williamsburg, Va. The 13 -part series is envisioned as a sequal to 
Sir Kenneth Clark's popular Civilisation programs. With Mr. Cooke on the set are 
cameraman Kenneth MacMillan and assistant producer Ann Turner. Producer for 
the series is Michael Gill. 
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New low price 
for instant replay: $5 /hour 
TeleMatioris* VIDEODISC' VDR -1000 Instant Replay NTSC Recorder 
The $19,000 you save when you buy it (initial cost of chief 
competitive unit, about $75K; of VIDEODISC, about $56K) 
is just the beginning. Our single -disc, two -head design 
(much simpler than our chief competitor's two -disc, four - 
head unit) means fewer dropouts, higher reliability, and 
lower operating cost. 
When you average out initial equipment purchase and 
disc /head replacement costs for the leading competitive 
unit -we'll call it Brand A -you come up with $18.00 to 
$20.00 an hour. The VIDEODISC VDR -1000, on the other 
hand, costs about $5.00 an hour. That's a saving of up to 
$15.00 for every hour that you use it. 

So much for the economy story- there's more. 
For example, the clearest, sharpest stop- action, slow - 
motion and time -lapse images you've ever seen. The only 
disc recorder that provides full 4.2 MHz bandwidth, with 
retention of luminance level in stop action and slow motion. 
Five speeds instead of two or three. Visual fast -forward 
and fast -reverse at any speed, including time lapse. Joy- 
stick speed control. Twenty indicator lamps to show you 

exact head position second -by- second. Chromecote® pro- 
prietary protection to extend disc and head life. Disc design 
proven in long -term computerized data processing appli- 
cations. Rugged construction and packaging foroutstand- 
ing mobile operation. Modular design and built -in test 
circuits for easy maintenance anywhere. Test -panel access 
to all critical signal test points. Plus the fact that you don't 
have to replace heads just to change a disc. 
If you can't see the point in working harder, worrying more, 
and paying four times the price for performance that falls 
short of ours, call or write us for a VIDEODISC demonstra- 
tion. Instantly. 
The "Instant Replay' product line developed over the years by DMI has been assumed 

by TeleMation. This product will henceforth have the financial, engineering and market- 
ing background and support of TeleMation. 

TEL EMA TION 
P.O. Box 15068, Salt Lake City, Utah 84115 
Phone: 801-487-5399 

TeleMation systems /sales offices in Albuquerque, Atlanta, Burlingame (Cal.), Chicago, Dallas, Denver, Houston, Indianapolis, Las Vegas. Little Rock, Los Angeles, Milwaukee. 
Needham Heights (Boston area), New York City. Norwalk (Conn.). Phoenix, St. Louis, Salt Lake City, San Diego, Tulsa, Washington, D.C. 



Broadcastodvettising 

Comments on the chaos 
Quotation of Chairman Burch gets general concurrence 
in the FCC's inquiry into fairness and advertising 

In light of recent court decisions, public 
outcry and uproar from the industry, 
FCC Chairman Dean Burch has been 
quoted in regard to the current status of 
the fairness doctrine as it applies to 
product commercials as saying: "Blunt- 
ly, we face a chaotic mess." Comments 
on the fairness issue that landed at the 
commission last week give the unmis- 
takable impression that broadcasters 
couldn't agree more with the chairman. 

The comments in question were sub- 
mitted in "phase III" of the commis- 
sion's current inquiry into the handling 
of public issues under the fairness 
doctrine, which deals with "access to 
the broadcast media as a result of the 
carriage of product commercials." The 
deadline for this phase of the inquiry 
was last Monday (Oct. 11). The three 
other parts of the inquiry-the fairness 
doctrine generally, the doctrine in rela- 
tion to the discussion of public issues, 
and fairness in regard to political broad- 
casts -will be conducted later. 

The general consensus of the broad- 
casters commenting last week was that 
the advertising ramifications of fairness 
are indeed a muddled affair at present. 
Regarding future procedures by the 
commission in this area, broadcasters 
generally agreed that any attempt by 
the commission to draw indirect infer- 
ences of controversial issues in a specific 
commercial from the relative mountain 
of potential inferences must be con- 
sidered arbitrary-and unfair. The pros- 
pect of the commission's handling each 
complaint on a case -by -case basis would 
be administratively unworkable at the 
commission level and would serve to do 
broadcasters significant harm on the 
home front. If, the broadcasters said, 
the doctrine is to be extended to include 
all commercials, as indeed seems to be 
the direction that some parties- includ- 
ing the U.S. Court of Appeals -would 
have it follow, the industry as a com- 
mercial entity is on the verge of ruina- 
tion. Not only would broadcasters be 
relegated to the status of common 
carriers but advertisers faced with the 
possibility that their broadcast spots 
might be subject to automatic reply 
would naturally seek out another medi- 
um for their message. 

Most of the broadcasters filing last 
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week agreed that there does exist a pos- 
sibility that some commercials, namely 
those in which the advertiser purchases 
time to deliberately comment on an 
acknowledged issue of public impor- 
tance, are subject to fairness applica- 
tions. However, these "editorial" spots 
are entities in themselves and should 
not be tied in with ordinary product 
commercials, they said. The mere men- 
tion of the name of a company that is 
associated with a certain controversial 
issue is not ground for a fairness review. 

But above all, they said, broadcasters 
should not be precluded from exercising 
discretion as to what commercial matter 
is "controversial," and what course to 
take when such a case arises. Govern- 
ment intervention in the delicate area of 
programing, they said, "looms as a con- 
stant and forboding threat." 

While most broadcasters were in ac- 
cord as to the nature of the fairness/ 
commercial problem, there were several 
different solutions offered. The most 
direct of these was the relief sought 
by CBS, which asked the commission 
to rule that commercials directed in any 
way toward the sale of a product or the 
promotion of any establishment are ex- 
empt from the fairness doctrine and do 
not create a right of reply. CBS said 
that the real issue at hand in the fair- 
ness /commercial controversy is whether 
the commission's 1967 decision that 
stations that air cigarette spots must air 
antismoking spots is to be expanded to 
include all products advertised over the 

Forensics 
A discussion, "Should Children's TV 
be Free of Commercials? ", is scheduled 
for Public Broadcasting System's The 
Advocates series, Friday, Oct. 22 (8 -9 
p.m. NYT). The side arguing against 
commercials includes Evelyn Sarson, 
president, Action for Children's Tele- 
vision, and Warren Braren, associate 
director, Consumers Union, publishers 
of Consumer Reports. Foes of the pro- 
position include Bob Keeshan, of CBS - 
TV's Captain Kangaroo; Dr. Joseph 
Plummer, executive with Leo Burnett 
Inc., and Roy Danish, director, Tele- 
vision Information Office. 

air. In the wake of the Court of Ap- 
peals' Friends of the Earth decision, 
which applied fairness to commercials 
for high -performance cars and leaded 
gasoline, CBS said, it can easily be con- 
strued that an extension of the cigarette 
decision is indeed in store for the in- 
dustry. And the fears associated with 
such an extension cannot be dismissed 
as what the commission has called a 
"parade of horribles," CBS said. "The 
real parade has already begun." If, for 
example, fairness was applied to all 
commercials promoting cereals, auto- 
mobiles, gasoline and oil, drugs and de- 
tergents, CBS said, and replies to these 
ads were aired in a one -to-five ratio, the 
three networks would have sustained a 
revenue loss in 1970 of about $50 mil- 
lion, which would have put networking 
in the red for that year. 

The National Association of Broad- 
casters, American Association of Ad- 
vertising Agencies, ABC, NBC and a 
number of individual licensees all con- 
tended that only commercials that pro- 
mote controversial views in an "ex- 
plicit" manner should be subject to 
fairness; those that make inferences to 
such controversies in an "implicit" 
fashion should be immune, and licensees 
should be the arbitors in drawing the 
line between the two. 

NAB warned the commission against 
attempts to "set ratios, specify broad- 
cast times, require tracking of com- 
mercials or permit any individual right 
of access" in enforcing "explicit" fair- 
ness cases. Fairness responsibilities aris- 
ing out of commercials, NAB said, 
"should be framed within the objective 
of that doctrine 'that the American pub- 
lic must not be left uninformed.' " 

ABC said it would be discriminatory 
for government to subject broadcasters 
to an extension of fairness to commer- 
cials while other communications media 
are exempt from such controls. The 
FCC should take "initial caution" in 
modifying fairness, to assure that the 
modifications are not "unworkable, or 
even harmful," ABC said. And where 
remedial action may be required, ABC 
suggested that a "modified" rather than 
a "dramatically new" procedure be ad- 
hered to. 

NBC urged that a licensee that incurs 
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tissues? 

KLEENEX 
AMERICANA® 

tissues? 
KLEENEX 
BOUTIQUE ® 

bathroom 
tissues? 

It helps to be specific when you call for Kleenex. 

It would help if you were specific when you wrote or spoke the 
word Kleenex, too. It's just a matter of a cap K, because Kleenex 
is a registered trademark of the Kimberly -Clark Corporation. And 
because our Kleenex name stands for a long line of quality 
household paper products, we ask that you use it correctly. 
Kleenex Boutique tissues or Kleenex towels never just Kleenex. 
So whether you call for us or write us, be specific. 
Give us a cap K. O.K.? 

Kleenex, Boutique, Kleenex Boutique, Kleenex Little Travelers, 
Kleenex Americana and Vogue are registered trademarks 
of the Kimberly -Clark Corporation. 
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a fairness obligation through com- 
mercials it broadcasts should be allowed 
to fulfill that obligation as it deems 
appropriate. Whether the station chooses 
to invite holders of contrasting view- 
points to purchase time, alter the bal- 
ance of its programing dealing with the 
issue in question, or conclude that no 
reply is warranted because the public 
has been adequately informed on the 
issue, the FCC should "sustain the li- 
censees' judgments if there is reasonable 
basis for them," NBC said. 

Storer Broadcasting Co. took a dif- 
ferent approach. "It now appears that 
the only effective way to prevent abso- 
lute chaos in the application of the fair- 
ness doctrine to product spots," Storer 
said, "is an amendment to the Corn - 
munications Act, expressly limiting the 
fairness doctrine to explicit discussion 
or assertions of views of public interest." 

On the opposite side of the fence, 
several parties asked the commission to 
apply fairness to all instances where the 
public's knowledge of a particular issue 
has been apparently blown out of pro- 
portion as a result of any broadcast. 
commercial or otherwise. 

Noteworthy among the organizations 
holding such a position was the Na- 
tional Citizens Committee for Broad- 
casting, whose brief was prepared by 
Tracy Westen of the Stern Community 
Law Firm, Washington. Among NCCB's 
proposals was a system by which li- 
censees would set aside 20% of all time 
allocated for commercials for the pres- 
entation of rebuttals. It also proposed: 
that all commercial time should be open 
to paid access for opposing view- 
points; "whenever reasonably possible," 
countercommercials should be run back - 
to -back with the related product com- 
mercial; no commercial should be 
broadcast until the full text is sub- 
mitted to the Federal Trade Commis- 
sion for inspection; the FCC should 
refer commercial complaints to other 
agencies (such as the FTC. Food and 
Drug Administration and the National 
Highway Safety Administration) for 
examination, after which they should 
be returned to the commission for a 
ruling on whether the commercial 
should be broadcast; and licensees that 
air a contested commercial should in- 
form viewers either visually or aurally 
that a complaint has been filed against 
the spot and warn that the information 
included in it may be "deceptive, false 
or misleading." 

Also filing were two organizations 
that have been directly involved in fair- 
ness cases before the commission and 
subsequently in the courts. One was 
Communications Workers of America, 
whose fairness complaint against spots 
placed by the Bell System during a 

recent labor dispute was denied by the 
commission, and is now pending litiga- 
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tion. "Without distending logic," CWA 
said, "it can be argued that broadcasters 
played a role on behalf of the Bell 
System during the course of the 1971 
strike. CWA contended that while the 
FCC has become more aware of the 
fairness problem in the past two dec- 
ades, "it has been lagging" in light of 
the corresponding change in social at- 
titudes. The union proposed that the 
FCC "flatly and without qualification 
put the broadcasters on notice that they 
accept and broadcast program content 
-paid and unpaid -at their peril" 
when a controversial issue is involved, 
and that broadcast of such material 
would automatically compel them to 
furnish reply time. 

The second such organization was 
Friends of the Earth, which argued that 
any attempt by the FCC to exclude 
commercials from the doctrine "would 
have to contain irrefutable evidence 
that the fairness doctrine is about to 
spell the doom of private broadcasting. 
No such evidence, of course, exists," it 
said. FOA proposed a 20% reply spot 
system identical to that recommended 
by NCCB. Such a practice, FOA con- 
tended, would allow broadcasters to 
continue in the present vein of financial 
viability and at the same time fulfill the 
public's "First Amendment preroga- 
tives." 

A fairness plea 
from right field 
Turndown of TV documentry 
against Red China in UN 

prompts recourse to FCC 

At a time when the FCC is attempting 
to find a realistic way to apply the fair- 
ness doctrine -amid a spate of demands 
from groups with political leanings left 
of center -the right -wing Committee of 
One Million has entered that particular 
arena. 

The committee, which since 1953 has 
been fighting against the admission of 
Red China to the United Nations, last 
week filed a fairness complaint with the 
commission against NBC, CBS and 
ABC, as well as New York stations 
WNBC -TV, WCBS -TV, WABC -TV, WNEW- 
TV and won -TV, and Washington's WRC- 

TV, WMAL -TV, WTTG -TV and WTOP -TV. 
The organization's complaint stems 

from the refusal of the networks and 
stations to sell it time for the presenta- 
tion of a one hour documentary U.S. 
China Policy: Danger at the Crossroads. 
The program, narrated by William F. 
Buckley Jr., was commissioned by the 
committee following President Nixon's 
decision last July to follow a policy 

favoring communist China's admission 
to the world body. The program, the 
committee said, "presents a discussion 
with eyewitnesses and experts exposing 
the danger that Red China represents 
to the world community." 

The reasons cited by each broadcast 
outlet approached for refusing to run 
the program, the committee said, were 
in each case "totally unsatisfactory." 
While a number of reasons were given 
for refusal, it said, the main reason cited 
was that the show was "too controver- 
sial." Such reasoning, the committee 
said, is a departure from the ruling of 
the U.S. Court of Appeals in its recent 
Business Executives for Vietnam Peace 
decision, when the court held that "a 
flat ban on paid public issue announce- 
ments is in violation of the First 
Amendment, at least when other sorts 
of paid announcements are accepted." 

While the committee recognized the 
licensee's right to discretion in determin- 
ing the controversiality of proposed pro- 
graming, it contended that there exists 
in some circumstances a "limited right 
of access . . . which places upon the 
licensee the duty to carry the requested 
program except for most compelling 
reasons." A licensee's prerogative to 
deny access, the committee said, "is not 
absolute; it must be tested against the 
public interest standards; and occasion- 
ally access must be granted." In its own 
case, the committee argued, such access 
is justifiable due to the vital nature of 
the issue at hand, despite the fact that 
its program is "concededly controver- 
sial." It asked the commission to issue 
a declaratory ruling supporting its posi- 
tion. 

The only station approached by the 
committee that did accept the program 
is wPrx(Tv) New York, which is cur- 
rently involved in a renewal challenge 
against a competing applicant for chan- 
nel 11 (see page 100). 

The Committee of One Million, with 
headquarters in Washington, claims to 
have the support of 125 members of 
Congress. Its steering committee includes 
Senator Peter H. Dominick (R- Colo.) 
and Senate Minority Leader Hugh Scott 
(R -Pa.). Former Congressman Walter 
H. Judd (R- Minn.) is its chairman. 

Now allied with Ally 
Carl Ally has picked up heavy broad- 
cast billing from the Pharamcraft di- 
vision of Pennwalt Corp., Rochester, 
N.Y. Products include Allerest hay -fever 
remedy (which had over $5 million in 
1970 in network and spot television) 
with over $800,000 for first half of 
1971, as well as Coldene cough syrup 
and Ting athlete's foot medicine. 
Former agency was Rumrill -Hoyt, New 
York. Products moving to Carl Ally 
bill some $4 million in total. 
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FTC to hear advertising story 
4A's, ANA will be among first to testify 
at hearings that may be in for a lengthy run 

The advertising industry is mustering a 
blue -ribbon assembly of experts to ex- 
plain to the Federal Trade Commission 
the motives and practices of the busi- 
ness. 

Scheduled to testify in Washington 
before the FTC during its major inquiry 
(which begins Wednesday, Oct. 20) 
into today's advertising world are rep- 
resentatives of the largest advertisers, 
and experts in the research, writing, 
production, placement and evaluation 
of advertising. These witnesses will 
delve into sociological as well as eco- 
nomic aspects of the ad business. 

The first of the 15 to 17 days of hear- 
ings planned will be devoted to laying 
the groundwork for presentations and 
opening statements by commission rep- 
resentatives. 

The American Association of Adver- 
tising Agencies, jointly with the Asso- 
ciation of National Advertisers, have 
been allotted the second through fifth 
days to use as they wish to present their 
view of the industry. 

Robert R. Mullen & Co., Washing- 
ton, has been retained by the associa- 
tions to assist with publicity. The firm 
has announced that its first presenta- 
tion will be primarily concerned with 
outlining the role of advertising in the 
business process and its socio- economic 
effect. 

Appearing on behalf of advertisers 
will be C. W. Cook, chairman of the 
General Foods Corp.; Donald M. Ken- 
dall, president of PepsiCo. Inc.; Andrew 
Heiskell, chairman of Time Inc., and 
Norman Cousins, editor of Saturday 
Review. 

Industry experts will follow this 
phase of advertising's exposition. 
Among topics to be covered are the 
use of advertising as a sales tool, an eco- 
nomic force, a psychological stimulant 
and a socio- cultural contributor. 

The effect of advertising on business 
at the retail level will be detailed by 
Milton Perlmutter, president of Super- 
markets General Corp. Dr. Harold 
Demsetz. economics professor at UCLA, 
will illustrate the part advertising plays 
in the national economic scene. 

Dr. Herbert E. Krugman, General 
Electric Co.'s manager of opinion re- 
search, will address the psychological 
impact of advertising, and E. M. Theile, 
Leo Burnett Co. vice chairman, will 
sketch the dimensions and structure of 
the industry for the commission. 

A series of other agency officials will 
each detail an aspect of the business 
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with which they are familiar. In addi- 
tion, communications lawyers and small - 
business representative will outline their 
positions in relation to advertising and 
advertisers. 

Following the industry's testimony, 
the FTC will examine advertising's role 
in the lives of children. 

Media experts, child psychiatrists and 
psychologists and others with specific 
interest or knowledge in this area are 
expected to testify. 

A commission spokesman said the 
hearings are expected to conclude near 
Thanksgiving, but other sessions will 
probably be scheduled, perhaps outside 
of Washington, due to the large re- 
sponse generated by the inquiry. FTC 
has continually stressed the "informa- 
tional nature" of the hearings, express- 
ing the wish to learn all about the in- 
dustry it must regulate, "not only what 
it can do, but what it doesn't do." 

Set makers' ads 
next on FTC list 
12 manufacturers given 
60 days to substantiate 
advertising claims 

The Federal Trade Commission last 
week named its fourth target industry 
in its campaign to require substantia- 
tion of advertising claims -TV set 
marketers. 

On the day following public release 
of responses from its first target, seven 
auto manufacturers, the commission or- 
dered 12 TV set manufacturers and dis- 
tributors to provide within 60 days all 
substantiation for specified claims made 
in national TV, radio and print adver- 
tisements. 

The companies named are Admiral, 
General Electric, Magnavox, Mat- 
sushita Electric, Montgomery-Ward, 
Motorola, Ford Motor, RCA, Sears 
Roebuck, Sony, GT & E and Zenith. 

Some of the claims that are asked to 
be substantiated are: that Motorola's 
Quasar insta -matic color tuner activates 
five different controls with the push of a 
single button; that GT &E's Sylvania 
wraparound black composite will pro- 
vide the sharpest color picture obtain- 
able; that Sears's automatic gain control 
minimizes picture flutter and color fade 
and that Sears's 23 -inch color set has 

tuning that can be set and forgotten; 
that Matsushita's Panasonic 12 -inch 
portable has all the features of higher 
priced sets and that GE's 10 -inch de- 
luxe color portable TV is light weight 
and costs only half the price of many 
color sets. 

At the same time, the FTC ordered 
seven manufacturers of air conditioners 
to document their advertising. Two of 
these companies -White Consolidated 
Industries and General Electric -were 
among the 11 air conditioner manufac- 
turers ordered Aug. 24 to document ad 
claims (BROADCASTING, Aug. 30). At 
that time, several electric shaver manu- 
facturers were also directed to substan- 
tiate advertising. 

The new air conditioning firms named 
are Crutchers Resources, Fedders, Ford 
Motor, National Union Electric, and 
Sears Roebuck. They also have 60 days 
to document specific advertising claims 
in national media named in the FTC 
order. 

An FTC spokesman said that public 
reaction to the release of the automobile 
documentation reports has been less 
than enthusiastic. He said that most of 
those viewing the more than 1,200 pages 
of data have been members of the 
press. 

Robert Pitofsky, director of the FTC 
bureau of consumer protection, said the 
responses from the four industries 
would form the basis for a report to the 
Senate Commerce Committee next 
spring. The committee is considering 
consumer protection legislation. 

Nader recruiting allies 

for his `raiders' 
The nation's leading consumer advocate 
has urged the advertising industry to 
take the initiative in creating a mecha- 
nism for change in industry and society. 

Speaking at an Advertising Club of 
Metropolitan Washington luncheon last 
week, Ralph Nader suggested that each 
person with a social conscience make a 
list of things to advocate -things that 
"would get you fired, demoted, or re- 
duced in pay." Then, compare lists with 
three or four others and branch out 
from there to publicize what now are 
unmentionable topics, and thereby cre- 
ate a climate of awareness which will 
lead to improvements in American life, 
he said. 

Noting the success of antismoking 
advertisements, which Mr. Nader said 
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were done by skilled advertising profes- 
sionals on the side, he advocated that 
others become involved in filling "the 
tremendous need for public- interest ad- 
vertising ... Advertising firms should 
be set up to assist organizations that do 
not have the talent or means to have 
their message heard." 

Steps in this direction are now under- 
way, Mr. Nader said: The Federal 
Trade Commission's new program of 
requiring substantiation of advertising 
claims and FTC hearings to investigate 
today's advertising practices (see page 
92); and consumer protection legisla- 
tion pending in Congress, particularly 
the Moss -McGovern bill which would 
go further than the FTC program and 
require documentation of advertising 
claims not only to the FTC but to in- 
dividual consumers as well. 

However, the FTC consumer -oriented 
policy is weak, Mr. Nader said. If a 
company cannot provide documentation 
of its advertising claims, it is not in vio- 
lation of FTC regulations, and the FTC 
is not looking hard at the substantiation 
that is presented, Mr. Nader added. 

With legislative action delayed on the 
Moss -McGovern bill until next April at 
the earliest (BROADCASTING, Oct. 11), 
Mr. Nader feels that the protection of 
the consumer through legislation will be 
much stronger at that time, "when Con- 
gress sees the limitations of the FTC 
program." 

Mr. Nader said his consumer -advo- 
cate associates, known as "Nader's 
Raiders," will testify at the FTC hear- 
ings and before Congress on consumer 
protection legislation. 

NOW on National ads: 
`vulgar' and `sexist' 
The new National Airlines ad campaign 
was the specific target last week of the 
National Organization of Women's con- 
tinuing campaign against advertisements 
that the feminists believe are degrading 
to women. 

NOW's "image committee" said it 
found the $9.5- million campaign, 
launched Oct. 4 (BROADCASTING, Sept. 
20), both "vulgar" and "sexist." 

The campaign is backed by some $2- 
million in spot -TV in seven U.S. mar- 
kets and by approximately $2.9 million 
in radio (currently 20 markets) and 
magazines. 

National is using various lengths, in- 
cluding 60 -, 30- and 10- second spots, in 
its campaign. For the drive, every jet in 
National's fleet was to carry a girl's 
name on the fuselage. Names used rep- 
resent the 60 most popular names 
among the National Airlines female em- 
ployes. 

The commercials feature a stewardess 
who introduces herself and invites the 
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viewer or listener to "Fly with me" 
( "I'm Cheryl. Fly with me. "). 

Midge Kovacs, coordinator of the 
image committee, said NOW found the 
ads "tastelessly vulgar in its copy ap- 
peal" and an exploitation of women as 
"blatant 'come -on sex objects.' " 

Peter Finn, account supervisor at Na- 
tional's agency, F. William Free & Co., 
Miami office, said he had not been con- 
tacted by the NOW committee but that 
public reaction, so far, had been "highly 
favorable." He added he would listen 
to NOW complaints. 

Timex buys specials, 
six of them, on CBS -TV 
CBS-TV announced last week plans for 
six one -hour specials to be sponsored 
by Timex, through Warwick & Legler, 
both New York: Appointment with 
Destiny, a series of five dramas, each 
re- creating a particular story in history, 
and The American West of John Ford, 
a tribute to the famed director of "The 
Iron Horse" and "The Informer." 

The Destiny series will be inaugu- 
rated with "The Last Days of Dillinger" 
on Nov. 19 (8:30 -9:30 p.m. NYT). 
Each chapter of the series was filmed at 
the site of the historical event. 

The American West of John Ford 
will be aired Dec. 5 (9:30 -10:30 p.m. 
NYT). The special includes clips from 
the director's classic films with com- 
mentary by John Wayne, Jimmy Stewart 
and Henry Fonda. Bob Banner is the 
executive producer. 

Warren V. Bush, of David Wolper 
Productions, is the executive of the Des- 
tiny series which also includes "The 
Plot to Kill Hitler ", "Lee and Grant at 
Appomattox ", "Showdown at the OK 
Coral" and "The Crucifixion ". 

Taking sides 
on consumerism 
West Coast ad men 
hear opposite views 
at 4A's meeting 

West Coast advertising forces gathered 
last week in San Diego under the aus- 
pices of the American Association of 
Advertising Agencies and heard verbal 
barbs, pro and con, directed at the con- 
sumer movement. 

Edward M. Thiele, chairman of the 
4A's and keynote speaker at the meet- 
ing, took a hard look at what he termed 
irresponsible consumerism, inventing an 
illness, consumeritis, which he defined 
as "a contagious inflamation of the con- 
sumer- interest portion of the brain, 
often resulting from political ambition 
or desire to derive favor from groups 
of consumers through personal pub- 
licity." Mr. Thiele went on to say that 
he found it incredible that the print and 
broadcast media which make so much 
of the publicity seekers fail to realize 
that "there are consumer activists who 
have fewer scruples than the businesses 
which they call unscrupulous." 

"Nor do I understand why," Mr. 
Thiele continued, "when these activists 
question the motivations of business, the 
news media do not similarly question 
the motivations of the activists." 

The answer is for businesses to re- 
spond, not in kind but with facts, to the 
charges leveled against them, according 
to the 4 -A chairman. He cited the Ford 
air -bag advertisements as one example 
of a willingness to talk back. Mr. Thiele 
believes that one result of the ad was 
the delay of airbags on cars until 1976. 

"The surest, most hopeful sign of all 
is that business is improving its own 
performance so conscientiously that our 
critics have fewer and fewer targets to 
shoot at," Mr. Thiele said. 

Other speakers at the convention in- 
cluded James Turner, of the Consumer 
Action for Improved Food and Drugs, 
who challenged the "public" representa- 
tion on the new National Advertising 
Review Board. He compared the board 
to the National Association of Broad- 
casters, calling the NARB a "new, more 
contemporary version of organizations 
such as NAB, which has been notable 
for its lack of success in policing tele- 
vision advertising." 

"What this means," Mr. Turner said, 
"is that while those who created the re- 
view board understand the need for 
close scruitiny of advertising, they fail 
to understand the more basic problem 
of how to build credibility into such 
scrutiny." 

Although he did not offer a method 
for the same, he contended that the only 
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way for the NARB to be a useful tool 
would be for the public to elect those 
who will represent them. 

Mr. Turner also countered Office of 
Telecommunications Policy director 
Clay T. (Tom) Whitehead's recent pro- 
posal to do away with the fairness doc- 
trine (BROADCASTING, Oct. 11). He said 
that one way for the NARB to build its 
credibility would be by taking a strong 
position against those who would advo- 
cate abolition of that doctrine. "It is 
naive to argue that any individual who 
desires it can buy time on television," 
Mr. Turner said. "There must be mech- 
anisms created for the individual to 
hear both sides of national issues of 
controversy and to hear them regularly 
and completely as they now hear adver- 
tisements." 

Representative Chet Holifield, (D- 
Calif.), chairman of the House Commit- 
tee on Government Operations, may 
have thrown an even bigger scare into 
the advertising community when he told 
the conference that, in his opinion, 
self -regulation would be only a supple- 
ment to, and not a substitute for, gov- 
ernment intervention and regulatory 
controls. This would be necessary, the 
congressman said, because of the many 
possible hazards to consumer health, 
safety and economy. 

His statement followed a lengthy dis- 
cussion of the Consumer Protection Act 
of 1971 (HR 10835) which he intro- 
duced in the House on Oct. 12. 

ARF starts wheels 
on open -audit plan 
Uniform accreditation 
for research services 
is aim of Gerhold project 
Advertising research services were in- 
vited last week to register with the Ad- 
vertising Research Foundation's new 
open -audit plan. 

Under its plan, the foundation will 
provide ARF -controlled spot auditing 
of the commercial services' operations 
at no cost to the research companies. 

ARF, which announced the new op- 
eration at a briefing in New York last 
Thursday (Oct. 14), had first proposed 
its registration /auditing project when its 
president, Paul E. J. Gerhold, called 
upon members at last year's ARF con- 
ference to contribute to a $100,000 
fund to establish the "open- audit" plan 
(BROADCASTING, Nov. 16, 1970). 

Mr. Gerhold had said at the time that 
research "is frequently more commer- 
cial than it is professional." 

ARF began its fund raising in mid - 
January 1971 and on March 19 had 
reached its goal (actually raising $104,- 
000). The 26 member companies spon- 

soring the audit and which make up the 
governing committee each contributed 
$4,000. 

The sponsors include ABC and CBS 
among the networks; several of the 
larger advertising agencies (BBDO, 
Benton & Bowles, Compton, Dancer - 
Fitzgerald- Sample, Ogilvy & Mather, 
SSC &B, J. Walter Thompson and Young 
& Rubicam), advertisers (Coca -Cola, 
General Mills, Lever Brothers, Thomas 
J. Lipton, Procter & Gamble, Jos. 
Schlitz Brewing and Joseph E. Sea- 
gram); eight magazine publishers and 
one newspaper. 

The sponsors, according to ARF, are 
committed to "guaranteeing, to the best 
of their ability, that competitive re- 
search services will be treated equally 
under the open audit program." Mr. 
Gerhold said that the sponsors would 
not "pass judgment" on the services but 
"essentially provide informative and de- 
scriptive reports" of audits performed. 

ARF said there are four major cate- 
gories of research services being invited 
to register: syndicated audience studies 
of all types of consumer media; stand- 
ard or syndicated measurements of ad- 
vertising communication to consumers; 
standard ad- testing services using "the- 
ater and other controlled exposure fa- 
cilities," and standard facilities for con- 
trolled advertising and marketing ex- 
periments. Mr. Gerhold estimated some 
60 services would fit one or more of 
these categories. 

With registration, the research service 
will be permitted use of a new ARF 
symbol with a statement to the effect 
that its operation is open to ARF in- 
spection and reporting. This material 
could be used on reports and on pro- 
motion. 

Mr. Gerhold said he could not predict 
how many services would apply for reg- 
istration. In answer to a question, Mr. 
Gerhold said that the funds now avail- 
able would be sufficient for ARF to con- 
duct 30 to 40 audits. 

Also announced were chairmen and 
vice chairmen of three committees that 
will operate under the plan. Law- 
rence D. Gibson, director of marketing 
research, General Mills, is chairman 
and Jules P. Fine, senior vice president 
and director of marketing services, Ogil- 
vy & Mather, is vice chairman of the 
executive and operations committee. 
Kirk Hollingsworth, associate research 
director, Lever Brothers, is chairman, 
and Ted Giletti, corporate research di- 
rector of Fawcett Publications, is vice 
chairman of the priorities and schedules 
committee. Rene Isaac, research direc- 
tor of Reader's Digest Association, is 
chairman and Seymour Amlen, director 
of program and primary research of 
ABC, is vice chairman of the review 
and publication committee. 
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Late -night one -shot 
by Arrow shirts 
All the network, much local 
time bought for talk -show 
advertising splurge 

Arrow Shirts will spend about $300,000 
on the TV networks on Oct. 28 for 
"choice' fringe time. It is not all 
that unusual for an advertiser, except 
that: 

The shirt manufacturer will have 
24 minutes, all the available network 
commercial time on the late -night 
shows of NBC's Tonight with Johnny 
Carson (eight minutes): CBS's Mery 
Griffin Show (nine minutes), and ABC's 
Dick Caverr Show (seven minutes). 

Arrow also had interested retailers 
from coast to coast to purchase time 
locally in those shows -there are gen- 
erally as many local minutes available 
on each station as there are network 
minutes in the late -night talk shows. As 
of last week, Young & Rubicam, which 
worked closely with Arrow (division of 
Cluet, Peabody & Co., New York), re- 
ported that more than 60 markets were 
sold out in local time in the three shows, 
and that in about 20 or 25 additional 
markets at least some Arrow commer- 

cials will be carried in local time during 
all three shows. 

In the 60 markets where local sale 
is heavy it is expected that viewers will 
see only Arrow commercials on any one 
of the networks' late -night (11:30 -1 
a.m. NYT) shows that date. 

Young & Rubicam officials said last 
week that the Arrow splurge was "un- 
precedented," either on the national or 
local level. But why this route? Agency 
spokesmen said the idea took hold after 
an initial, though unsuccessful, search 
for a special on network television that 
the client could merchandise at the re- 
tail level. 

"This procedure was seized upon," a 

Y &R executive said, "because it was an 
efficient buy, a special splash that could 
be merchandised -we could easily have 
dealer tie -ins." 

To whip up dealer momentum, Ar- 
row used its co -op advertising allow- 
ances in selective markets wherever ap- 
plicable and also in many markets 
where no co -op advertising plans were 
available. Y &R said that the Television 
Bureau of Advertising helped the drive 
along by writing the stations involved, 
asking them to assist Arrow salesmen 
by clearing time on that night (a Thurs- 
day) where feasible by accepting firm 
contracts months in advance. 

Local TV stations were given the 

name and the number of the local 
Arrow representative, and Arrow sales 
reps were supplied with call letters, ad- 
dresses and phone numbers of the sta- 
tions, and names of the managers. 

Y &R said that Arrow, "to be sure 
that the often difficult area of payment 
for local co -op advertising presents no 
problem with this unusual purchase, the 
company reminded its retailers that, in 
accordance with long standing printed 
agreements, a station invoice will be re- 
quired to validate the co -op claim." Offi- 
cials acknowledged last week that it was 
not quite possible to estimate the dollar 
volume of the local purchases. 

In another unusual aspect to the buy, 
Arrow will also use two -minute com- 
mercials where they are possible. 

American Kitchens in TV 
The first major television campaign 
for American Kitchen Foods under its 
new agency, Kenyon & Eckhardt Ad- 
vertising, begins this week in key spot 
markets throughout the U.S. The 
agency was awarded the $3- million ac- 
count last March. Former agency was 
Kane, Light, Gladney, New York. The 
Greenwich, Conn. -based food manu- 
facturer processes under its own and 
the Birds Eye label. K &E's campaign 
uses 30- second spots for Birds Eye's 
Tasti -Fries and Tasti- Stripes. 

Sometimes a broadcaster 
needs a bank that's on his 

wavelength. 
During the last three years First 

National City has financed more 
group broadcasters than any other 
bank. 

In fact, First National City Bank 
has an entire department which 
specializes in lending to and serv- 
icing companies in the TV, radio, 

CATV, printing, publishing and mis- 
cellaneous media, entertainment 
and service industries. 

Next time you want to talk to a 
banker about a property, talk to the 
bank that's tuned in. Citibank. Just 
call Bill Moeller, (212) 559 -8857. 

First National City is tuned in. 
FIRST NATIONAL CITY BANK 

Innovators in corporate banking 

PALAN AVENT!. NEW YORK. N.Y. 10021 NENNEN EPIC 
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More come in against FCC's CATV plan 
Special study claims proposals to import 
distant signals would do great harm to over -air service 

Licensees of 20 television stations last 
week hauled out a massive new eco- 
nomic study for direct assault on the 
FCC's proposals for overhauling the na- 
tion's CATV regulations. The report, 
added to others already in the record, 
the broadcasters said in a pleading filed 
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fied and equipped to tap a 

source of substantial additional 

income you never even thought 

of. 

If you, or your station, want to 

earn an additional $500 to 

$10,000 per month, depending 
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letterhead, for free booklet 
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with the commission, provides "over- 
whelming" evidence that implementa- 
tion of the proposals dealing with the 
importation of distant signals "would 
have a disastrous and irrevocable im- 
pact on locally oriented free over -the- 
air broadcast service." The broadcasters 
ask that the proposals be "withdrawn 
forthwith." 

The proposals were submitted to Con- 
gress on Aug. 5 in a commission "letter 
of intent" that was adopted by a 6 -to -1 
vote of the commission. The commis- 
sion has indicated that, barring firm 
guidance from Congress to the contrary, 
it intends to implement them. 

The proposals dealing with distant 
signals are the most liberal the CATV 
industry has ever seen emanate from 
the commission. They would permit sys- 
tems in the top -50 markets to import 
whatever distant signals were needed to 
provide a minimum service of three net- 
work and three independent stations; 
those in markets 51 -100, three network 
and two independent outlets. In addi- 
tion, systems in all of those markets 
would be entitled to carry two distant 
signals, regardless of local availabilities. 
In markets below the top 100, systems 
would be entitled to carry three network 
stations and one independent. 

The new economic report, by Leon- 
ard L. Fischman, who has written other 
studies that have been filed in the CATV 
rulemaking proceeding, is the first study 
to be submitted specifically in connec- 
tion with the Aug. 5 proposals. And it 
could complicate current efforts of FCC 
Dean Burch to persuade broadcasters, 
CATV interests and copyright owners 
to compromise their differences on the 
proposals and abandon efforts to rally 
support for their respective positions on 
Capitol Hill (BROADCASTING, Oct. II). 
A confrontation in Congress would 
probably frustrate commission plans to 
adopt the CATV plans by early next 
year. 

The new economic study is not likely 
to induce a spirit of compromise in 
broadcasters already uneasy over what 
the commission has proposed. Among 
other things, it provides grounds for 
optimism that UHF may be on its way 
to economic viability -provided it is 
not hurt by competition from CATV 

systems offering distant signals and frag- 
menting the audience. 

The study makes these points: 
Importation of two distant inde- 

pendent signals into a three -station mar- 
ket could cause all -day audience losses 
of betwen 20% and 30 %. In fact, a 
system's ability to pick and choose 
among the distant stations it imports 
could have an even greater impact -far 
"beyond any levels that might be de- 
ducible from statistical analysis of past 
independent -station records." 

The UHF "handicap," inherent in 
the disadvantages of UHF technology, 
is fast disappearing. By 1975, it will 
have declined to a point where UHF 
stations will have little to gain from 
CATV carriage, when the circulation 
thus assured is measured against the 
losses resulting to signals imported un- 
der the Aug. 5 proposals. 

Most stations are in no position to 
absorb audience losses that would re- 
sult from such signal importation with- 
out cutting back on programing service; 
many would face the risk of going dark. 
Virtually every UHF independent sta- 
tion operates with substantial losses or 
with "only modest profits." Four out of 
five UHF network affiliates are in a 
similar situation. One out of three VHF 
affiliates and three out of four VHF in- 
dependents operate at a loss or are only 
marginally profitable. 

In the absence of distant signals, 
substantial growth in UHF revenues 
could be expected. This would "gen- 
erally permit" both independent and 
network UHF's in intermixed markets 
to reach the breakeven point by 1980. 
Network stations in all -VHF or all -UHF 
markets would not be harmed by CATV 
systems that did not import distant sig- 
nals. Network and independent VHF 
stations in intermixed markets would 
face stiff competition from UHF sta- 
tions, but not enough to adversely affect 
them. 

But implementation of the Aug. 5 
proposals would alter the outlook. Net- 
work stations in all -VHF or all -UHF 
markets would lose more revenues than 
would be compensated through normal 
growth, with the result that many now 
operating at a loss or at a slight profit 
would reduce their programing effort. 
VHF stations in intermixed markets 
would be hurt by the combined impact 
of UHF and CATV competition and 
would generally be forced to make 
severe reductions in program expendi- 
tures. 

But again, UHF would show surpris- 
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ing if still only relative strength. UHF 
stations would be able to improve their 
position but the distant signals would 
prevent most of them from achieving 
the kind of revenues they would need 
to break even within the decade. 

The stations represented in the plead- 
ing are KOB -Tv Albuquerque, N.M.; 
KFVS -TV Cape Girardeau, Mo.; WMT -TV 

Cedar Rapids, Iowa; wcIA(Tv) Cham- 
paign, Ill.; WF!E -TV Evansville, Ind.; 
WFRV -TV Green Bay, Wis.; WLEX -TV 
Lexington, Ky.; WAVE -TV Louisville, 
Ky.; WMTV -TV Madison, Wis.; wcov -Tv 
Montgomery, Ala.; WPSD -TV Paducah, 
Ky.; WEEK -TV and WMBD -TV, both 
Peoria, Ili.; KOAM -TV Pittsburgh, Kan.; 
KSL -Tv Salt Lake City, Utah; KFMB -TV 
San Diego, Calif.; KVTV -TV Springfield, 
Mo.; WSAU -TV Wausau, Wis.; and WTRF- 
TV Wheeling, W. Va. 

Burch talks to NAB Las Vegas 
FCC Chairman Dean Burch will speak 
at the National Association of Broad- 
casters fall regional conference at Las 
Vegas Nov. 12. An NAB spokesman 
also announced that FCC General 
Counsel Richard E. Wiley will attend 
the Denver conference Nov. 15, and on 
Nov. 19, Wallace E. Johnson, chief of 
the FCC broadcast bureau will speak at 
the Dallas meeting. (See page 14 for 
other speakers at the fall conferences.) 

RKO, challenged, meets Fidelity, challenger 
KHJ -TV licensee rebuts charges of poor performance 
by competing applicant in oral argument proceedings 

Should a broadcast licensee be penalized 
for doing with its station essentially 
what it had promised to do? More spe- 
cifically, should the criterion for judging 
the merits of an incumbent licensee in 
a comparative hearing be that of prom- 
ise vs. performance, or the quality of 
past performance? Those were questions 
put before the FCC last week by RKO 
General Inc., in the course of an oral 
argument between RKO and Fidelity 
Television Inc., the competing applicant 
for the channel presently occupied by 
RKO's KHJ -TV Los Angeles. 

Aside from the interogatory aspects 
of RKO's presentation, the incumbent 
emphasized a relatively new issue which 
Harold Cohen, attorney for RKO, told 
it asserted is ground for a new hearing. 
the commission that a new hearing must 
be conducted to determine whether 
Fidelity's failure to report a change in 
its board of directors until three years 
after the change occurred is sufficient 
reason for disqualification. 

In an impassioned, hour -long presen- 
tation, Mr. Cohen attempted to refute 
Fidelity's accusation that KHJ -TV is the 

"worst" station in the Los Angeles mar- 
ket. Mr. Cohen contended that Hearing 
Examiner Thomas H. Donahue had 
erred in several categories in his August 
1969 initial decision recommending 
denial of KHJ -TV'S license in favor of 
Fidelity. Arguing that the initial deci- 
sion was "a thorn in the side of the 
broadcast industry," Mr. Cohen said 
that decision was laden with flaws, not 
the least of which were the comparative 
demerits Mr. Donahue added against 
KHJ -TV for failing to editorialize and for 
running a superfluous number of com- 
mercials. Pointing out that KHJ -TV now 
runs editorials, Mr. Cohen contended 
that although the station is under no 
legal obligation to do this, its present 
programing policy should be weighed 
favorably against its programing of six 
years ago, upon which it was judged by 
the examiner. On the issue of commer- 
cialization, Mr. Cohen claimed that 
KHJ -TV adheres to RKO's corporation 
code and "in the main" to the National 
Association of Broadcasters' guidelines 
in this area. 

Mr. Cohen argued that Mr. Donahue 

Want a Colorful Christmas Radio Show? 
Big names -fast -moving -bright -? IT'S YOURS! 

Dr. Oswald Hoffmann 
taping the show with 
President and Mrs. 
Marcos 

Spice up your Christmas programming with our 
1971 annual Radio Special - "Christmas in the 
Philippines." Last year over 2,900 stations all over 
the English speaking world carried our free 
special, "Christmas in Norway" and reported 
wonderful listener acceptance. 

This year's Philippine Special is even better - 
a great show, sparkling with lots of Philippine 
Christmas music, and featuring Philippines' 
President and Mrs. Ferdinand Marcos. Narrated 
by Dr. Oswald Hoffmann, heard every week 
by more people around the world than any other 
radio personality. A fine public service feature. 

This 30 minute (29:30) show available to you 
on disc at no cost. 

Write to: Tommy Thompson, Lutheran Laymen's 
League, 2185 Hampton Ave., St. Louis, Mo. 63139. 

DO IT NOW! 
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had been guilty of the defective reason- 
ing in that RKO, a conglomerate with 
no local interest, ran too many com- 
mercials to make money, "so let's give 
the station to a citizens group.... He 
didn't care if they [RKO] were com- 
petent or incompetent; he just wanted 
to make a change.... He would have 
given it to anybody." 

"It would be a farce," Mr. Cohen 
said, "to trust a station of KHJ -TV's im- 
portance to an applicant such as Fidel- 
ity." Not only is Fidelity "mediocre." he 
said, it is "not a very stable form of 
organization," refering to the company's 
change in its board of directors. 

The thrust of Mr. Cohen's presenta- 
tion was directed in defense of nu-Tv's 
programing, which consisted predomi- 
nantly of movies and syndicated fare. 
He argued that, contrary to vehement 
criticism by Fidelity, the programing of 
films in prime time, particularly by an 
independent station such as KHJ -TV. is 

quite justifiable when it is shown that 
they meet a public demand. Mr. Cohen 
contended that RKO's research had 
shown that there was a need for such 
programing, and consequently the sta- 
tion proposed a heavy concentration of 
films in its last renewal application -in 
1962. The station's programing in the 
succeeding three -year license period 
coincided with this proposal, he said. 

Fidelity Attorney Walter H. Sweeney, 

in his presentation, refuted Mr. Cohen's 
position. Fidelity's principals, back in 
1965 when they were looking for a Los 
Angeles channel which they intended to 
fill with local -interest programing, Mr. 
Sweeney said, decided to challenge "the 
worst station in Los Angeles." KHJ -Tv, 
he said, was the obvious choice with its 
"substantial revenues and inferior pro- 
graming." The station's daily program- 
ing schedule, he said, consisted of 60% 
old movies -six to I I movies a day on 
the average -and most of the remainder 
consisted of syndicated old shows. Most 
newscasts, he continued, were one -min- 
ute news "headlines" broadcast repeat- 
edly throughout the day in order to 
build up the station's percentage of news 
programing in accordance with its pro- 
graming proposal, and some of these 
newscasts were repeatedly rebroadcast. 
(Mr. Cohen, in rebuttal, said that KHJ - 
Tv broadcast two 15- minute news sum- 
maries a day; 

When Chairman Dean Burch asked 
Mr. Sweeney if Fidelity is asking the 
commission to choose between the past 
programing of KHJ -TV and the proposed 
programing of Fidelity, he replied: 
"Yes.... Anybody could have done a 
better job than RKO did." 

Mr. Sweeney also contended that 
RKO should be disqualified on the issue 
of alleged reciprocal trade agreements it 
made with its parent company, General 
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Tire and Rubber Co. RKO, he said, 
"made every attempt" to conceal the 
nature of these agreements in the course 
of the KHJ -TV hearing. The reciprocity 
issue, in which RKO is accused of using 
GTR revenues to build itself up and 
enhance GTR's products, is a major 
consideration of a hearing involving the 
renewal of RKO's WNAC -TV Boston and 
two competing applicants. The commis- 
sion, however, refused a motion by the 
FCC Broadcast Bureau last August to 
reopen the KHJ -TV hearing on this issue 
and consolidate it with WNAC -Tv 
(BROADCASTING, Aug. 2). Mr. Sweeney 
later said that while Fidelity considers 
the reciprocity issue to be of major sig- 
nificance in the KHJ -TV proceeding, it is 
content to rest its case with the evidence 
on hand. 

The "unreported" change in Fidelity's 
board of directors was probably the 
most significant issue of the oral argu- 
ment, since this disclosure is a relatively 
new aspect of the proceeding. Mr. 
Cohen, in his presentation, charged that 
Fidelity deliberately attempted to cover 
up the change in fear that it could dam- 
age its status in the hearing. Pointing 
out that Fidelity had asserted that these 
changes were "perfunctory," Mr. Cohen 
noted that the changes took place in 
1968- before Mr. Donahue's initial de- 
cision -but were not brought to the 
commission's attention until last August. 

In rebuttal, Mr. Sweeney said that 
the failure to file information regarding 
the changes was an oversight on his 
part, not of Fidelity. Fidelity, he said, is 
a "dormant corporation; it meets a 
couple of times a year to determine the 
status of its application and then retires 
until next year." 

Mr. Sweeney last week told BROAD- 
CASTING that the changes entailed the 
departure of two stockholders from Fi- 
delity's board and the election of four 
new directors. The two directors that 
were not re- elected, he said, were Mer- 
vin Le Roy, a Hollywood producer, and 
Nello Di Corpo, a staff member of Ceri- 
dos College in suburban Los Angeles, 
who is to be Fidelity's director of public 
affairs. Both said they had trouble attend- 
ing the afternoon board meetings because 
of other business commitments, Mr. 
Sweeney said. Elected in their place 
were area businessmen John V. Lawson 
and Edward Olsen. In addition, he said, 
Thomas R. Sheridan was elected to fill 
a vacancy on the board and Phillip S. 
Twombly was elected to an additional 
directorship. Both are local business- 
men and stockholders in Fidelity, he 
said. Fidelity, which had four stock- 
holders at its inception six years ago, 
now has 17. Mr. Sweeney added that 
he regarded RKO's motion to reopen 
the hearing on this issue as a "last gasp" 
effort to hold on to the station. 

Thomas B. Fitzpatrick, chief of the 

98 THE MEDIA BROADCASTING, Oct. 18, 1971 



FCC's hearing division, told the com- 
mission last week that while the staff 
does not feel that Fidelity's failure to 
file notification of the board change is 
sufficient grounds for disqualification, it 
should be regarded as a significant issue 
against Fidelity. He said the commis- 
sion's rules specify that any major 
change effected in an applicant's organi- 
zation requires notification within 30 
days of the final change. Mr. Sweeney, 
however, later commented that he felt 
that Mr. Kirkpatrick misinterpreted the 
rules and that the change which was 
in question was not of "decisional sig- 
nificance." 

ChangingNa>7ds 

Announced 
The following sales of broadcast sta- 
tions were reported last week, subject to 
FCC approval: 

WSLS -AM -FM Roanoke, Va.: Sold by 
Roy H. Park to Sid Richardson Bass 
and others. Price is as yet undetermined 
but it is estimated that the figure will be 
in excess of $1 million. Mr. Park also 
owns wsLS -TV Roanoke, wTVR -AM- 
FM-TV Richmond, Va.; WNCT- AM -FM- 
TV Greenville, N.C.; WJHL -TV Johnson 
City and WDEF- AM -FM -TV Chattanooga, 
both Tennessee; wuTR -Tv Utica, N.Y.; 
WNAX(AM) Yankton, S.D., and KRSr- 

AM-FM Minneapolis and wEBC(AM) 
Duluth, both Minnesota. Mr. Bass and 
his three younger brothers own WLST- 
TV Amarillo and KAUZ -TV Wichita Falls, 
both Texas. They are also purchasing 
KDNT -AM -FM Denton, Tex., and own 
CATV systems in Amarillo and Plain- 
view, Tex. Wst.s(AM) is full time on 
610 khz with 5 kw day and 1 kw night. 
WsLS -FM operates on 99.1 mhz with 
200 kw with an antenna 1,890 feet 
above average terrain. 

KSDR(AM) Grand Coulee, Wash.: 
Sold by Philip Tonken and Robert 
Douglas to Frank Del Vecchio and Wil- 
liam Y. Tankersley for $55,000. Messrs. 
Tonken and Douglas own KTIL(AM) 
Tillamook, Ore. Buyers were formerly 
engineering supervisors at WMAL -AM- 
FM-TV Washington. KsDR operates on 
1,360 khz with 1 kw. Broker: Black- 
burn & Co. 

WPVA(AM) Petersburg, Va.: Sold by 
Norman J. Suttles and others to Sterling 
C. Livingston, Irving Hill and George 
Crump for $275,000. Sellers own wGAI- 
(AM) Elizabeth City, WISP(AM) Kins- 
ton,wFBs(AM) Spring Lake -Fort Bragg, 
WRNC (AM ) Raleigh, WSMY(AM) Wel- 
don and wsML(AM) Graham- Burling- 
ton, all North Carolina. Mr. Livingston, 
who is making an initial broadcast ven- 
ture, is the son of Sterling Livingston, 

coordinator of the National Association 
of Broadcasters' radio seminars at Har- 
vard College. Mr. Crump has an inter- 
est in wcMs(AM) Norfolk, Va., and Mr. 
Hill is employed at that station. WPVA 
operates on 1290 khz with 5 kw day. 
Broker: Blackburn & Co. 

Approved 
The following transfers of station own- 
ership were approved by the FCC last 
week (for other FCC activities see "For 
the Record," page 114). 

WMUM(FM) Palm Beach, Fla.: Sold 
by Norman Knight to Robert M. Weeks, 
James W. Walter and others for $250,- 
000. Mr. Knight also owns WHEB(AM)- 
WPFM -(FM) Portsmouth, WGIR(AM)- 
wNHJ(FM) Manchester, and WTSV -AM- 
FM Claremont, all New Hampshire; 
WEIM(AM) Fitchburg, WSRs(FM) Wor- 
cester, and wsAR(AM) Fall River, all 
Massachusetts, and WQxT(AM) Palm 
Beach. He is also selling wcx.s(FM) 
Cocoa Beach, Fla. Buyers own WJNO- 
(AM) West Palm Beach and WMFJ -AM- 
FM Daytona Beach, both Florida. Mr. 
Walter has a minority interest in group 
broadcaster Cosmos Broadcasting Corp. 
WMUM is on 97.9 mhz with 100 kw 
and an antenna 300 feet above average 
terrain. 

Kaiser Broadcasting 
going TV -only 
Firm will sell its AM, 
two FM's, close its station 
rep division, Quality Media 

Kaiser Broadcasting Corp., Oakland, 
Calif. -based broadcast group and sub- 
sidiary of diversified Kaiser Industries, 
is getting out of radio to concentrate 
on television. It notified clients last 
week that it was closing its Quality 
Media Inc., station representative. It 
will sell its one AM and two FM's. 

Richard Block, vice president and 
general manager, indicated the decision 
had come from the parent company. He 
said QMI clients, about 20 FM's, had 
been advised to seek other representa- 
tion. Robert Summerville, one -time 
manager of Kaiser's KFOO(FM) San 
Francisco, has been put in charge of 
QMI in its closing days. Robert E. Rich- 
er, former QMI general manager (from 
whom Kaiser originally bought the rep 
firm), has left the company. 

KFOG is on the market at an asking 
price of $2.5 million. WcAS(AM) Cam- 
bridge, Mass., and wJIB(FM) Boston 
are being jointly offered at $5 -6 million, 
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those two stations are 90% owned by 
Kaiser and 10% by the Boston Globe. 
The FCC was asked last week to ap- 
prove a change in the AM's call from 
WCAS to wale, in the interest of offer- 
ing it and the FM as a package. 

Kaiser owns four UHF television sta- 
tions (KBHK -TV San Francisco; WKBD -TV 

Detroit, WICBS -TV Philadelphia and 
KBSC -Tv Los Angeles [Corona]), 50% 
of a fifth, WKBF -TV Cleveland (the other 
half owned by Frank V. Mavec and as- 
sociates), and 90% of a sixth, WKBG -TV 

Boston (the other 10% owned by the 
G lobe). It has been dickering to buy 
WFLD -TV Chicago from the Marshall 
Field interests, but no deal is believed 
near. 

A federalization 
of broadcasting? 
Former FCC commissioner 
now sees radio, TV 
going way of railroads 

FEDCAST is a federal corporation that 
operates all commercial broadcasting 
stations after their economic viability 
has been destroyed by federal rules that 
choke off advertising, and their freedom 
of programing has been constricted to 
the scope desired by the FCC. At pres- 
ent, at least, it exists solely in the Orwel- 
lian imagination of former FCC Com- 
missioner Lee Loevinger. But if present 
trends continue, he warns, FEDCAST 
will become a reality. 

To reverse the trends and obviate the 
need for a broadcast equivalent of 
AMTRAK, the federal corporation that 
has taken over operation of virtually 
all passenger -train transportation, Mr. 
Loevinger told the convention of the 
Illinois Broadcasters Association in Chi- 
cago last week, legislation is essential. 

"All state associations and all broad- 
casters must understand that we are 
today fighting for the survival of the 
American system of free and independ- 
ent broadcasting," he said. "The interest 
of broadcasters in their business in this 
instance coincides with the public in- 
terest in free speech and independent 
broadcasting journalism." Therefore, he 
said, broadcasters and their associations 
must work "as long as necessary to se- 
cure appropriate legislation -as if their 
lives depended upon it- because they 
do." 

Mr. Loevinger, who served on the 
commission from 1963 to 1969, recited 
a list of commission and court decisions 
he said put in jeopardy broadcasters' 
"right to continue to operate and the 
right to compete economically." 

The court decisions he mentioned 
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charming FCC commissioner, former Congresswoman Charlotte T. Reid. She was 
being feted at a reception by the American Women in Radio and Television held 
last week in the National Museum of History and Technology building in Wash- 
ington. Reading over her shoulders (l -r) are Marianne Campbell, national 
AWRT president; FCC Chairman Dean Burch; Mal Johnson, program coordinator 
of the Washington AWRT chapter, and Betty Bialek, president of the AWRT local. 

struck at commission efforts to afford 
broadcasters protection against chal- 
lengers at license -renewal time, held 
that broadcasters could not reject spot 
announcements dealing with controver- 
sial subjects and extended the fairness 
doctrine to commercial products other 
than cigarettes. He also cited the corn - 
mission decision denying WHDH -TV Bos- 
ton's license- renewal application and 
awarding the contested channel to a new 
applicant. 

The legislative remedies he suggested 
were similar in thrust as well as, in 
some cases, detail to those being offered 
by Clay T. (Tom) Whitehead, director 
of the Office of Telecommunications 
Policy (see page 17). For instance, he 
suggested that a broadcaster who has 
complied with the laws and regulations 
"and thus operated in the public inter- 
est" would be presumed to be "entitled 
to renewal." Competing applications 
would not be accepted until that pre- 
sumption was overcome. 

However, Mr. Loevinger also said 
that while seeking legislative remedies 
broadcasters should recognize that 
"there are many in this country to 
whom free speech and a free press are 
merely abstractions and that there are 
others who say that these are simply 
slogans which the establishment uses to 
protect itself against the just demands 
of the people." 

And broadcasting, he said, must 
"listen and respond to the demands and 
needs of the poor, the disadvantaged 
and the oppressed. As broadcasting 

should not be subject to pressures or 
demands from any agency of govern- 
ment," he said, "it must be voluntarily 
responsive to pressures and demands 
from all segments of the public." 

WPIX hearings marked 
by racial -bias charges 
A former producer of the Clay Cole 
Show on wptx(Tv) New York has 
charged that station's management with 
a policy of racial bias. Terry Bennett, 
now an insurance salesman, told FCC 
Hearing Examiner James F. Tierney 
that a memo was posted in the wPrx 
control room telling the show's staff to 
reduce the number of blacks appearing 
as talent and audience. 

The allegation was made during a 
full -day hearing last Tuesday (Oct. 12) 
in the continued license- renewal fight 
for channel 11. Forum Communication 
Inc. is the competing applicant. 

Mr. Bennett was unable to produce 
the alleged memo when asked by a 
WPtx lawyer. He was then asked to 
name one black act that was not car- 
ried on the program during his tenure 
because of color. Mr. Bennett said he 
could not. 

His testimony was supported by a 
former director of the program, Henry 
C. Felice, who had been a wvix em- 
ploye for more than 17 years before 
moving to noncommercial WNYE -TV 

New York three years ago. Mr. Felice 
recalled that Mr. Bennett had told him 
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the memo existed, and that Mr. Bennett 
also told him he had been instructed by 
wrtx President Fred Thrower not to 
have so many blacks on the show. Mr. 
Felice said he did not see the memo 
himself. 

On the previous Friday (Oct. 8), Ken 
Johnson, who was a Clay Cole producer 
after Mr. Bennett, testified that before 
artists were booked for the show, pic- 
tures had to be submitted, but only if 
the acts were black, as far as he knew. 
He said the only conversation he re- 
membered having with Mr. Thrower 
was when the president congratulated 
him on his work hut noted that Mr. 

Johnson was showing "too many nig- 
gers" on the program. 

Mr. Thrower stated after the Friday 
hearing that there has never been a 

policy of racial discrimination associ- 
ated with the Clay Cole Show or any 
other operations of wrtx. He cited sev- 
eral syndicated shows carried by the 
station which regularly feature black 
talent and audiences. Wrtx, he said, has 
been "a major avenue of access to tele- 
vision for blacks in New York." 

The hearings will resume Oct. 20 
when the financial fitness of the appli- 
cants will be examined as part of the 
comparative phase of the inquiry. 

Minorities look to HEW for TV changes 
Ethnic groups with grievances against ETV 
appeal to the agency that can hold up funds 

When it comes to educational broadcast 
stations, minority groups with com- 
plaints apparently have a swifter, more 
effective remedy at the Department of 
Health, Education and Welfare than at 
the FCC. HEW can cut off the federal 
funds on which the stations rely. 

One state educational television sys- 
tem- Alabamá s- submitted a plan for 
involving blacks more directly in its 
operations, and in serving them more 
effectively, after HEW's office for civil 
rights asked the system to answer ques- 
tions raised by complaints received 
from black groups. 

New Jersey's Public Television Au- 
thority entered into negotiations with a 

Puerto Rican group in Trenton after the 
group filed a complaint with HEW. The 
complaint was later withdrawn, but 
HEW is still checking into the matter. 

In addition, HEW's office for civil 
rights is looking into complaints involv- 
ing several other state educational 
broadcast systems, including Mississip- 
pi's. The complaints come not only 
from the affected states directly but 
occasionally from public -interest law 
firms. The Citizens Communications 
Center in Washineton is among those 
that contacted HEW concerning com- 
plaints about educational broadcasting 
in Alabama and Mississippi. 

Virtually all educational stations re- 
ceive federal funds, most under the 
Educational Broadcasting Facilities Pro- 
gram and are therefore subject to the 
provision of the Civil Rights Act of 
1964 which bars the use of federal 
money in activities that are discrimina- 
tory on grounds of race, color or na- 
tional origin. HEW's office for civil 
rights is responsible for making sure 
educational broadcasters comply with 
that provision of the law. 

That office contacted the Alabama 
Educational Television Commission 

after receiving a complaint from CCC 
that the state's eight educational sta- 
tions were rejecting programs of in- 
terest to blacks. 

A determination by the office for 
civil rights that a station was not in 
compliance with the Civil Rights Act 
would result in a cutoff of new funds 
to the station pending the outcome of a 

hearing on the charges, or until the sta- 
tion voluntarily comes into compliance. 
At issue in a hearing would be the 
question of whether the station should 
be declared eligible for continuing 
grants. No station has yet been cited 
for noncompliance. 

AETC. which has filed 10 applica- 
tions seeking a total of $2.7 million, 
was declared eligible under the act after 
submitting a plan designed to meet the 
needs of minority groups. It provides 
for ascertaining the needs of Alabama 
blacks. expanding AETC's citizens ad- 
visory committee to include six blacks 
and 13 whites (it had been all white), 
involving four black universities in the 
development of programs, and estab- 
lishing a program production center at 
the Alabama A &M, a black university, 
at Huntsville. It also commits the Ala- 
bama commission to the establishment 
of a training program for blacks in 
broadcasting. 

A spokesman for the office for civil 
rights said last week that one of the 
AETC's applications, for $89,000, has 
been granted. The others are still pend- 
ing. 

The AETC's applications for renewal 
of eight television licenses were op- 
posed before the FCC last year by 
blacks, principally on the ground the 
stations had rejected programs of in- 
terest to the black community. The 
commission in July 1970 renewed the 
licenses, asserting that the programing 
decision was one of "taste and judg- 
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ment" that was within the state agency's 
discretion. But the case is not yet 
closed; the commission is still consider- 
ing petitions for reconsideration that 
were filed in the same month (BROAD- 
CASTING, Aug. 3, 1970). 

The office for civil rights spokesman 
said the New Jersey Public Television 
Authority, which operates one station, 
WNJT(TV) Trenton, and has plans to 
build another, is seeking $734,000 in 
federal funds. He also said the ETV 
authority is regarded as being in corn- 
pliance with the Civil Rights Act, al- 
though the office for civil rights is con- 
tinuing to check to determine if the 
authority is serving minority needs. 
The authority has committed itself to 
maintaining contact with the local 
Puerto Rican group and to carrying 
Spanish -language programs. 

The complaints concerning the Ala- 
bama and New Jersey agencies are the 
only ones on which the office for civil 
rights has moved that have thus far 
received public attention. However, the 
office for civil rights is also said to be 
planning a review of complaints con- 
cerning the Mississippi Authority for 
Educational Television, which is seek- 
ing some $1 million in federal funds. 
The complaints allege the authority is 

developing a statewide network with- 
out the active participation of blacks, 
who comprise 40% of the state's 
population. 

William Smith, who directs the au- 
thority, said last week he knew nothing 
about such a complaint until shortly 
before he was contacted by BROADCAST- 

ING. The office for civil rights had told 
him he was to receive a letter raising 
a number of questions. Mr. Smith 
flatly denied the charge, asserting: 
"Nothing could be more wrong. I 
wouldn't work here if it meant exclud- 
ing blacks." 

Mr. Smith, a native of Cleveland, 
Ohio, is a former HEW official. He 
had worked in the educational tele- 
vision facilities branch and had been 
deputy assistant secretary to the under- 
secretary for educational television be- 
fore leaving the government in 1965 to 
take his present post. 

Another educational television sys- 
tem likely to be contacted by the office 
for civil rights is the one operated by 
the University of New Mexico and the 
Albuquerque Public School System, 
licensees of KNME -Tv Albuquerque. The 
office for civil rights spokesman said the 
office had indicated interest in the 
charge leveled against KNME -TV Albu- 
querque by the Alianza Federal de 
Pueblos Libres. The Alianza has peti- 
tioned the FCC to deny the renewal ap- 
plications of KNME -TV and two commer- 
cial stations on the ground that the 
stations carried few if any programs 
dealing with the organization's two 
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stated aims -elimination of discrimina- 
tion against Mexican -Americans and 
restoration to their ownership of about 
half the land area of New Mexico. 
which the Alianza says was guaranteed 
to them by treaty (BROADCASTING, 

Aug. 23). 
In a related development, the Alianza 

last week filed a complaint with the 
Corporation for Public Broadcasting, 
asking it to withhold funds it makes 
available to KNME -TV, on the ground 
the station is in violation of the Civil 
Rights Act. 

High Court washes 
its hands of WHDH 
Now it's back to FCC, 

which awaits 
appeals -court decision 

The judicial string has finally run out on 
WHDH Inc. in its effort to hold on to its 
license for WHDH -TV Boston. But being 
the kind of case it has proved to be over 
the last 14 years, it is not over yet. 

The Supreme Court last week in a 

brief order denied WHDH'S petition for 
reconsideration of the decision in which 
it refused to review the FCC order 
denying WHDH'S renewal application and 
granting the competing application of 
Boston Broadcasters Inc. 

That action, however, simply put the 
ball back into the commission's court. 
The commission had asked the U.S. 
Court of Appeals in Washington, which 
had affirmed the commission's decision 
in the case, to remand the proceeding 
for oral argument. The commission 
wants help from the parties on what 
action it should take in light of the civil 
suit the Securities and Exchange Com- 
mission has filed against BBI principal, 
Nathan David (BROADCASTING, Aug. 
2). That suit is still pending before the 
SEC. 

Two weeks ago, the court asked the 
commission to submit additional infor- 
mation in support of its request, in 
the event the Supreme Court denied 
WHDH'S petition for rehearing (BROAD- 
CASTING, Oct. 4). The court wants to 
know if the commission has any infor- 
mation that BBI or any of its principals 
has been guilty of ex parte activities or 
misrepresentation, the commission's view 
of the court's authority to grant the re- 
mand request, and whether the commis- 
sion could protect the public interest by 
separating Mr. David from interest in 
BBI pending further consideration -and 
permanently, if it "so orders." 

The commission's response is due to- 
morrow (Oct. 19). The appeals court 
asked for the commission's submission 
within one week of the Supreme Court's 

denial of the WHDH petition for rehear- 
ing. 

WHDH meanwhile, has admitted de- 
feat in court but is eager to resume the 
battle before the FCC. In a pleading 
filed with the appeals court on Friday, 
WHDH said that, in view of the present 
posture of the case -the commission de- 
cision affirmed and 'no further judicial 
proceedings pending -it is unnecessary 
for the court to remand the case to the 
commission. 

WHDH said the commission should on 
its own motion reopen the original rec- 
ord to determine whether it "selected 
the wrong applicant and, if necessary, 
modify its decision accordingly." WHDH 
said the commission's authority to take 
that action is clear. 

Besides the matter involving Mr. 
David, who is accused in the SEC suit 
of fraudulently selling unregistered stock 
on the basis of misrepresentation and 
concealment of facts, WHDH has ac- 
cused BBI of violating commission rules 
in failing to disclose promptly the inter- 
ests of several of its principals in CATV 
in the Boston area. WHDH also said that 
the connection had a bearing on the di- 
versification of ownership of media is- 
sue, on which BBI was given a deci- 
sional preference by the commission. 

The pleading, in addition, cited 
changes in BBI management that WHDH 
said, affects BBI's integration of man- 
agement and ownership proposals, and 
CBS's announced intention to switch its 
affiliation to WNAC -TV Boston, in the 
event WHDH -TV goes off the air, as a 
"substantial" change in BBrs program- 
ing proposals. 

WHDH, addressing the questions the 
court posed to the commission, said the 
public interest would not be protected 
by separating Mr. David from any in- 
terest in BBI, if that is intended to imply 
that BBI would be authorized to operate 
a television station. 

WHDH noted that the commission's 
conclusion that BBI's operation of the 
station would serve the public interest 
was tied to Mr. David's proposed role 
as executive vice president in charge of 
the station's operation. 

WHDH, which won its original grant 
in a comparative hearing in 1957, found 
its license in jeopardy almost immedi- 
ately because one of its principals was 
found to have had off -the -record con- 
tacts with the FCC. 

After a long series of proceedings 
before the commission and the courts, 
in which it held on to its authorization, 
WHDH finally lost its bid for a renewal 
of license in January 1969. The appeals 
court affirmed the decision on Nov. 13, 
1970, and the Supreme Court denied 
WHDH'S petition for review in June. 
BBI's station, wcva -TV, is already built 
and prepared to begin operating. 
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Kahn bribery trial 
gets under way 
Teleprompter executive 
pleads innocent; city 
officials plead guilty 

The federal government opened its case 
last week against the Teleprompter 
Corp. and Irving B. Kahn, its chairman, 
as two of three other defendants pleaded 
guilty to charges of bribery and con- 
spiracy in the award to Teleprompter of 
a CATV franchise in Johnstown, Pa. 

Pleading guilty on the first day of the 
trial last Tuesday (Oct. 12) were Mayor 
Kenneth O. Tompkins of Johnstown 
and J. Howard Deardorff, a member of 
the Johnstown city council in 1966 
when the bribery and conspiracy acts 
allegedly were committed. Mr. Tomp- 
kins resigned as mayor of Johnstown 
shortly after pleading guilty. Another 
defendant, Johnstown Councilman Rob- 
ert P. McKee, is scheduled to go on 
trial separately later this month to give 
his attorney, F. Lee Bailey, more time 
to prepare his defense. 

Mr. Kahn pleaded not guilty on be- 
half of himself and Teleprompter. He 
was indicted on one count of con- 
spiracy, three counts of using inter- 
state travel to commit perjury, and one 
count of perjury before a grand jury 
that was investigating the case. Mr. 
Kahn was charged with having paid 
$15,000 in bribes to the three accused 
Johnstown officials to assure their votes 
for granting Teleprompter an exclusive 
10 -year CATV franchise in Johnstown. 
In defense, Mr. Kahn repeatedly has 
said that the Johnstown officials ex- 
torted payments from him by threaten- 
ing to deprive Teleprompter of the 
franchise it originally had obtained in 
1961. 

Mr. Tompkins testified for the gov- 
ernment on Wednesday (Oct. 13). He 
said Teleprompter had a nonexclusive 
cable franchise in Johnstown in 1966 
when a meeting in a Johnstown hotel 
was arranged with Mr. Kahn, at which 
he, Mr. McKee and Mr. Deardorff were 
present. 

Mr. Tompkins testified that Mr. 
Kahn offered to pay them $7,500 if 

Teleprompter obtained the exclusive 
franchise. The ex -mayor said this was 
"a surprise, because it was the first time 
I heard about money." He said that he 
conferred with Mr. Deardorff and Mr. 
McKee in a washroom and then re- 
turned to Mr. Kahn. 

"We said, 'We will accept this if you 
pay us $5,000 apiece,' and Mr. Kahn 
agreed," Mr. Tompkins testified. 

Another prosecution witness was Mr. 
Tompkins's son, Kenneth O. Tompkins 
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II, who testified that he picked up a 
check for $7,500 from Mr. Kahn in 
New York early in 1966. He said he 
deposited the check in his own account 
in New York, and sent two $3,500 
checks to his father, keeping $500 for 
himself. 

Teleprompter won the exclusive fran- 
chise in 1966 when the three accused 
Johnstown officials provided a majority 
on the five -member city council that re- 
jected all bids submitted by Tele- 
prompter competitors. 

Mr. Tompkins and Mr. Deardorff 
could receive up to five years in prison 
and $10,000 in fines when they are 
sentenced on Nov. 30 by Judge Con- 
stance Baker Motley of the U.S. South- 
ern District Court in New York, who is 
hearing the case. If convicted, Mr. Kahn 
faces up to five years in prison and 
$10,000 in fines on each count, and 
Teleprompter also could be fined. 

In a separate action, Mr. Kahn was 
named early this year as co- conspirator 
but not a defendant on charges of il- 
legally paying $50,000 to city officials 
of Trenton, N.J., in 1968 to obtain an 
exclusive CATV franchise in that city. 

Under cross -examination on Thurs- 
day (Oct. 14) by counsel for Mr. Kahn, 
the elder Mr. Tompkins acknowledged 
he had been offered "a substantial 
participation" in a $50,000 pay-off if 

the Johnstown cable franchise were 
given to Johnstown Traction Co., a 
competitor of Teleprompter in 1966. 
He named a Johnstown insurance man 
as the person who made the offer and 
testified he turned it down. 

"But when Mr. Kahn offered you 
less, you took it ?" demanded the de- 
fense counsel. 

"Absolutely," Mr. Tompkins replied. 

Warner parent ready 
for jump into cable 
Kinney is negotiating 
with TVC, telephone firm 
for CATV properties 

Kinney Services Inc., New York, 
signaled its entry into the CATV field 
last week when it announced agreements 
in principle to acquire Television Com- 
munications Corp. and the cable -TV 
properties of Continental Telephone 
Corp., Bakersfield, Calif. 

FCC approval will be required be- 
cause of TVC's station ownership (it 
owns WKJG -TV Fort Wayne, Ind., and 
WBNB -TV Charlotte Amalie, St. Thomas, 
Virgin Islands). 

Under the agreements, Kinney will 
buy TVC for approximately 1,264,000 
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shares of Kinney common stock and 
will acquire the cable properties of 
Continental for about 550,000 shares of 
Kinney common. Kinney closed at 331/2 
last Tuesday (Oct. 12) on the New 
York Stock Exchange, giving the trans- 
actions an indicated value of $60.8 mil- 
lion. 

Kinney's directors, Continental's ex- 
ecutive committee and Television Com- 
munications shareholders must also ap- 
prove the agreement. Superseded is a 

prior agreement by TVC to acquire 
Continental's cable -TV properties, an- 
nounced last summer. 

If the acquisitions are completed, 
Kinney would rank in the forefront of 
CATV- system operators, with more 
than 175,000 subscribers in 25 states. 
Alfred E. Stern, president of TVC, is 

slated to become chief executive officer 
of the combined operations after their 
acquisition by Kinney. 

TVC owns and operates 23 systems 
serving more than 105,000 subscribers. 
Continental owns 70 systems with about 
70,000 subscribers. TVC recently re- 
ported record revenues of $8,725,397 
for the fiscal year ended last July 31 
and net income of $661,944, equal to 
17 cents a share, as compared with 
$462,243, or 12 cents a share in the 
prior fiscal year. 

In the nine months ended last June 
30, Kinney's net income totaled $29.9 

million, or $1.60 a share, on revenues 
of $440.6 million. Kinney is a diversi- 
fied service and leisure -time firm. It 
owns Warner Bros. Picture Corp. 

Can cable make it 
in major markets? 
Rand economist says 
yes - with looser FCC rules 
and special inducements 

A Rand Corp. economist predicts pene- 
tration of the top -100 markets by cable 
television if the FCC's proposed rules 
governing CATV become fact. 

Dr. Rolla E. Park warned, however, 
that cable couldn't thrive in such an 
atmosphere unless it offered its poten- 
tial viewers "more enticement than bet- 
ter reception and more distant signals." 

Working under a grant from the John 
and Mary R. Markle Foundation of 
New York, Dr. Park based his findings 
on a survey of 63 cable systems operat- 
ing in a variety of conditions that en- 
abled him "to apply a complex set of 
analytical tools simulating the major 
market conditions." 

Basing his estimates of the attractive- 
ness of cable in the major markets on 
such services as better reception and 

The brokers are coming! 
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distant signals, Dr. Park said CATV 
could subscribe 20% to 35% of center 
city households and 30% to 60% of 
TV households in fringe areas with 
weaker over- the -air signals. 

Program origination on the local level 
could push the estimates higher, but 
Dr. Park said, that brings up the dilem- 
ma of providing new services and sub- 
scribers to fund them in addition to sup- 
porting new programs to attract new 
subscribers. Dr. Park's question: Which 
comes first? 

Another way to increase market pene- 
tration is to reduce subscription fees, 
he added. Cable systems concerned with 
long -term return on investments would 
be most likely to reap such benefits, not 
only from a corporate view but from 
the social benefits to be derived as well. 

He warned of the danger of un- 
coordinated growth in cable operations. 
CATV systems "may well wire up com- 
munities on the fringes of the markets 
where higher penetration is expected 
and leave the central cities unserved .. . 

or served by separate, impoverished 
systems." 

Dr. Park said it appears that the 
proposed FCC rules meet their own 
objective: to get cable moving without 
damaging over -the -air broadcasting. 

EEOC's Brown on 
job discrimination 
He says broadcasters 
should be leaders in fight 
for equal opportunities 

Job discrimination is alive and well in 
this country, according to William H. 
Brown III, chairman of the Equal Em- 
ployment Opportunity Commission. Mr. 
Brown told a National Broadcasters 
Club luncheon in Washington last week 
that EEOC expects the number of com- 
plaints to continue increasing this year 
as they did last year. 

And broadcasting "is not a paragon" 
of virtue, Mr. Brown added. The 
figures gleaned from complaints are 
sometimes appalling, in his view. Broad- 
casters, he added, should be in the 
forefront of the fight against discrimina- 
tion. They have an opportunity for in- 
volvement of minorities and women, 
not only as talent, or before camera or 
mike, but also in technical and adminis- 
trative areas, he said. From president 
of the station down to janitor, qualified 
minority group personnel or women are 
available and can be found, if the 
broadcaster is sincere in his search, Mr. 
Brown said. 

EEOC is not hung up on quotas, per 
se, Mr. Brown said, but he urged broad- 
casters to impose voluntary quotas. 
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Goodman, Lower: insulate the newsrooms 
Network officials cite dangers from government 
at Ervin hearing; but Friendly has other opinions 

Attempts by the government to inject 
itself into the editorial decisions of 
broadcast journalists were attacked by 
NBC President Julian Goodman and 
ABC News President Elmer Lower last 
week at Senate hearings on freedom of 
the press. But former CBS News Presi- 
dent Fred W. Friendly contended that 
the real cause of news censorship lies 
in the high cost of air time and also in 
the networks' reluctance to relinquish 
it. 

The hearings are part of a series which 
were begun earlier this month by Senator 
Sam J. Ervin Jr.'s (D -N.C.) Constitu- 
tional Rights Subcommittee scheduled to 
examine the application of the First 
Amendment to both broadcast and print 
journalism (BROADCASTING, Oct. 4). 

Mr. Goodman argued before the sub- 
committee that the protection of press 
freedom is essential to offset the power 
of government to mold public opinion 
its way. This is particularly true of 
television journalism, he said, because 
the public relies on TV as its primary 
source of information. And, the fact 
that broadcasting is licensed and print 
is not "does not license the government 
so set aside constitutional principles," 
he added. 

Mr. Goodman cited subpoenas of 
newsmen and the FCC's use of the fair- 
ness doctrine to regulate the broadcast 
press as particular threats to broadcast- 
ers. "The expansion of government 
power in these areas is alarming even 
though it may fall short of direct censor- 
ship," he said. 

Government subpoenas of material 
that has not been broadcast, he said, 
tend to dry up confidential news 
sources and can create public distrust 
of the press "if it is forced to become 
an agency of public or private liti- 
gants." Mr. Goodman supported the 
concept of Senator James B. Pearson's 
(R -Kan.) Newsman's Privilege Act (S. 
1311) which would in most cases insure 
protection of a newsman's confidential 
sources. 

Mr. Goodman contended that the 
fairness doctrine has in recent years 
"been expanded to the point where 
officials of government, rather than 
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professional journalists, can determine 
most of the elements that involve news 
judgment on presenting controversial 
issues: what is the issue; what repre- 
sents a position on the issue; and the 
extent and manner for presenting other 
positions." 

He said the problem is aggravated 
by the fact that in most fairness com- 
plaints "the complainant is a special - 
interest group that seeks to use broad- 
casting as its propaganda instrument." 
Hopefully, he added, the FCC will 
re- examine its position and apply the 
fairness doctrine "so that it does not 
make the government the ultimate edi- 
tor of broadcast journalism." The doc- 
trine "should be limited to situations 
where the material broadcast directly 
and clearly advocates a position on a 
controversial issue, and the broadcast 
schedule does not elsewhere inform 
the public on other viewpoints on the 
issue," he maintained. 

Mr. Lower also criticized govern- 

ment's interference into editorial deci- 
sions of broadcasters. 

Fairness is not a minute -by- minute 
proposition, but an obligation to air the 
major viewpoints of a controversy, he 
said. And, he added, the FCC, Con- 
gress or the courts have no right to sub- 
stitute their judgments for those of the 
broadcaster. 

"If broadcast journalism is to be free, 
it must be free to criticize government," 
he said. "It cannot be free if govern- 
ment reserves the power to penalize the 
broadcaster for the way he reports the 
news." Even if a broadcaster's editorial 
judgment is wrong, he said, the cure of 
government interference "is far worse 
than the disease." 

One specific danger to press freedom 
is, he said, a congressional subpoena 
power to compel the disclosure of un- 
broadcast material. "If journalists were 
required time and again to troop down 
to Washington, lawyers in tow, to jus- 
tify news reports and editorial judg- 

Old antagonists on a new battlefield Fred W. Friendly (1), former president of CBS 
News, and Julian Goodman (r), former NBC news executive and now network presi- 
dent, paired off in testimony given last week at hearings before Senator Sam J. 
Ervin's Constitutional Rights Subcommittee. Hearings are being held on the appli- 
cations of First Amendment rights to the print and broadcast media. 
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ments, I could envision a process by 
which fear and excessive caution would 
enter the news gathering process. The 
reporter would tend not to report unless 
he could back it up with affidavits at 
some future congressional inquiry." 
Since "the journalist is the guardian of 
the public's right to a free -flow of in- 
formation," he said, "it is the public 
that suffers if the Congressional sub- 
poena becomes a condition to exercising 
freedom of the press." 

Another danger to press freedom, he 
said, is the potential power of the courts 
to compel disclosure of confidential in- 
formation or sources. Whatever the 
short -term gain for law- enforcement, 
he said, such disclosure dries up sources, 
restricting the flow of information. 

And, when investigators and others 
use press credentials as covers. he said. 
the reputation of credibility of the 
press suffers and it becomes more diffi- 
cult to gather news. 

But Mr. Friendly put the blame for 
censorship on the networks themselves 
rather than the FCC, which he de- 
scribed as "a leaning tower of Jello, 
more concerned with citizen's -band 
radio and marine frequencies than 
with the crucial communications that 
shape our lives." 

It is the networks' "corporate con- 
cern for maximizing profit," he said, 
"that causes the network evening -news 
programs to remain a half -hour in 
length, when every newsman and pro- 
ducer knows they should be an hour. 
Tt is the dollar sign, not the govern- 
ment's censorship stamp, that has 
caused the termination of all weekly 
scheduled documentaries and public 
affairs in prime time." Vice President 
Agnew's attacks on broadcast journal- 
ism have not caused the cancellation or 
abridgment of programs, he stated. 
"The real censor remains the high cost 
of air time." 

Mr. Friendly. now a professor of 
broadcast journalism at Columbia Uni- 
versity Graduate School, said "the First 
Amendment should apply to broadcast 
journalism, but T also believe that the 
broadcast industry must meet the Bill 
of Rights half way. There ought to be 
an electronic Bill of Rights, but to 
make that work there would have to 
be an electronic 'Bill of Responsi- 
bility.' Broadcasters would have to 
give their professional consciences 
'equal time' with their corporate bal- 
ance sheets." 

He said the fairness doctrine, Section 
315 of the Communications Act and 
the FCC's requirements for program 
diversity "are nothing more than a sub- 
stitute for this Bill of Responsibility, 
and they are not adequate." The fair- 
ness doctrine is "awkward to enforce," 
Section 315 is "counterproductive and 
causes less public access, less debate, 
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not more," he said, and pointed out 
that the commission's programing re- 
quirement is sampled only at renewal 
time "and even then it is seldom suc- 
cessfully met." 

Congressional and FCC investigators 
have no place in the newsroom or in 
second -guessing the editing of docu- 
mentaries, he said, adding that govern- 
ment subpoenaing of a reporter's notes 
"is a futile exercise which is as unpro- 
ductive as it is unconstitutional." 

He said the Pearson bill is "a step 
in the right direction," and suggested 
that cameramen and photographers be 
included in the bill's coverage. That 
suggestion was also voiced in the testi- 
money of Dave Hamer, president of 
the National Press Photographers As- 
sociation and newsfilm cameraman for 
KMTV (TV) Omaha. 

"It is the absence of an electronic 
'Bill of Responsibilites'," Mr. Friendly 
continued, "which necessitates broad- 
cast editors compressing complex is- 
sues to such a point that too often they 
must maximize heat at the expense of 
light. TV is so unfair to its own jour- 
nalists in distribution of air time, it can't 
possibly be fair to everyone. 

"Cable television, the wired city, 
could virtually eliminate limited ac- 
cess and the other problems which now 
make it difficult to apply all of the 
principles of the First Amendment to 
broadcasting," he contended. "It could 
happen if we re -order our priorities 
and create the kind of long -range com- 
munications policy that can carry us 
into the next century." 

Harold W. Andersen, president of 
the Omaha World -Herald told the sub- 
committee he has "serious reservations 
about the proposition that a heavily - 
regulated, licensed industry like broad- 
casting has automatically and inevit- 

ably the sanie First Amendment pro- 
tections afforded the nation's newspa- 
pers." What may be needed, he said, 
is "some kind of legislative emancipa- 
tion for at least the news and public 
affairs operations of the broadcast 
media." 

Mr. Andersen said the intent of the 
Pearson bill is "laudable" but noted that 
the subpoena issue is pending in three 
cases before the Supreme Court and 
recommended action on the bill be de- 
ferred until the court hands down a 
decision. 

He disagreed with allegations that 
the Nixon administration is engaged 
in a campaign to intimidate the news 
media and said that some of Vice Pres- 
ident Agnew's criticisms of the media 
have been justified. "I fail to under- 
stand the almost hysterical reaction to 
those criticisms in some quarters," he 
said, pointing out that "Mr. Agnew 
hasn't dismantled a single TV network 
or cost a single TV commentator his 
job. And at last report The New York 
Times was still publishing daily." 

Echoing the sentiments of Mr. Good- 
man and other broadcasters who have 
testified before the Ervin Subcommit- 
tee, Emil W. Reutzel Jr., editor of the 
Norfolk (Neb.) Daily News contended 
that "the greatest danger in existence 
today" to First Amendment principles 
"is the attempt on the part of the gov- 
ernment, through the [FCC], to im- 
pose special judgment on radio and 
television." 

When the government went a step 
beyond its licensing powers to deter- 
mine if licensees were presenting 
things fairly, he said, "then at that in- 
stant it began to encroach upon free- 
dom of the press and of speech in a 
literal sense." 

But, the solution to the problem is 
not better administration of the fair- 
ness doctrine and the equal -time rule, 
he said. "These things have been in 
existence long enough to prove their 
worthlessness." He added: "The time 
has come to tell the broadcasters they 
are on their own; to tell the people, too, 
who are apt to become more healthily 
skeptical because they would then 
know that a broadcaster would be 
bound only by his conscience about 
'fairness.' " 

Like the printed press, he said, TV 
and radio "ought to be free to point out 
the errors in fact or judgment which it 
finds apparent, without fear of inter- 
vention by regulatory third parties." 
But, he concluded, "no legislation and 
no licensing requirements can overcome 
such errors -only a press free of any 
but its own restraints can." 

The testimony of William H. Fitz- 
patrick, executive editor of six news- 
papers owned by Landmark Communi- 
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cations, and Robert B. Williamson, 
chairman of the Twentieth Century 
Funds' Task Force on Government 
Power and Press Freedom, focused pri- 
marily on the merits of newsman's 
privilege legislation. 

Mr. Fitzpatrick said such a "shield 
law" could be unconstitutional and 
could be frequently amended to have 
the reverse effect. Mr. Williamson said 

the task force "would extend the privi- 
lege beyond the bounds of confidence 
to protect news organizations from com- 
pulsory production of unpublished 
photographs or unused television films 
of public events. Such protection is not 
presently given in any shield law." 

The subcommittee will resume its 
hearings tomorrow (Oct. 19) and 
Wednesday (Oct. 20). In the course 

Doubts about data in Efron book 
Arbitrary categorizing in analyzing news programs, 

oversight of other factors cited in rebuttal for CBS News 

An independent study commissioned by 
CBS News questions sharply the meth- 
odology employed by Edith Efron in 
examining the content of network tele- 
vision news programs, described in her 
book, "The News Twisters" (BROAD- 
CASTING, Sept. 27 et seq.). 

The critique, released last week, was 
made by Dr. Charles Winick, professor 
of sociology at the City University of 
New York, who has conducted content 
analyses of TV programs, fan mail, mo- 
tion pictures and other outlets of corn - 
munications. 

A second study commissioned by 
CBS News, which is to be completed 
shortly, will review CBS News' coverage 
of the final seven weeks of the 1968 
presidential campaign on CBS Evening 
News with Walter Cronkite, the period 
cited in Miss Efron's book, which 
ascribes a "Democratic- liberal -radical- 
left axis of opinion" to network news. 
It is being conducted by International 
Research Associates Inc., New York. 

Dr. Winick's central complaint was 
that Miss Efron's book in its analysis of 
news programs does not recognize some 
of the accepted practices in the field. 

For example, "The News Twisters" 
concerns itself only with the 7 p.m. net- 
work news during the pre -election pe- 
riod, Dr. Winick noted. He claimed this 
is not representative of the total news 
programing of the day, or of news 
broadcasts at other times of the year. 

"A sample of broadcast news chosen 
for content analysis should be reason- 
ably representative of all broadcast 
news," he asserted. "By selecting a pre- 
election period, 'The News Twisters' is 

essentially presenting a study of pre- 
election coverage." 

Dr. Winick suggested that "a much 
fairer procedure" would have been to 
sample news broadcasts at other times 
of the year when there would be "a 
greater spectrum of both content and 
opinion" than is possible before elec- 
tion. 

He also observed that a study of net- 
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work coverage of news should embrace 
more than one program, which may be 
subject to special considerations in 
terms of content because of its brevity, 
time of broadcast, differences among 
time zones and responsiveness to "hard 
news." 

But even with respect to the 7 p.m. 
network news, Dr. Winick pointed out, 
less than one -fourth of the total number 
of words broadcast was coded, and neu- 
tral or non -partisan material was not 
considered. He felt that latter material 
might be classified as "neutral" or could 
be placed in a "balanced" category to 
provide a fuller and more valid content 
analysis. 

Dr. Winick claimed that key- coding 
categories and concepts are not clearly 
defined in the book and neither intensity 
nor degree of opinion was systematically 
measured. He said the word count of 
"pro" and "anti" opinion, the basic 
quantitative procedure used in the book, 
is "probably less desirable than other 
measures might have been." 

A "word count restricted to opinions 
may not accurately measure the con- 
tent of a story in terms of how it will 
be perceived by the viewer," he said. 
"A long story which implicitly conveys 
the overall thrust of being on one side 
of an issue but expresses no explicit 

of last week's hearings, Senator Ervin 
announced that the subcommittee will 
hold a second set of hearings on free- 
dom of the press "in early 1972" to 
obtain testimony from other individuals 
and groups and "to arrange for the 
presentation of the views of the ad- 
ministration." He said Attorney Gen- 
eral John Mitchell would probably 
testify next year. 

opinion for that side might contain a 
one sentence opinion which would be 
tabulated on the other side." 

He criticized "The News Twisters" for 
not considering the impact of the com- 
municator, quoting Miss Efron as say- 
ing, "It does not matter who is voicing 
the opinions -it matters only what opin- 
ions are being voiced." "If George Ball 
says, 'Humphrey should get the Negro 
vote,' it would be clearly pro- Humphrey; 
the same remark from George Wallace 
would have to be classified as anti - 
Humphrey." 

Another shortcoming of Miss Efron's 
methodology, according to Dr. Winick, 
is its reliance on only the sound aspect 
of network television news and the ab- 
sence of consideration of the impact of 
the visual content. He contended that 
the voice, phrasing, gestures, and timing 
of a communicator can "substantially 
contribute to the direction and intensity 
of what he is saying." 

Dr. Winick stressed that in content 
analysis the issue of reliability is impor- 
tant, particularly in studies of contro- 
versial material where a coder's bias 
may intrude in spite of himself. He said 
the "non -use of any reliability proce- 
dures" in "The News Twisters" is, "in the 
view of the seriousness of its charges, a 
barrier to its credibility." 
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`Dream' FBI segment 
offered to stations 
That suspended segment of The Great 
American Dream Machine, dealing with 
alleged FBI provocation of violence 
within radical organizations, has now 
been made available to public broad- 
casting stations, with an accompanying 
two -hour discussion of the dispute. 

The original report, a revised version 

and the discussion were all shown on 
Oct. 8 on wNET(TV) New York. That 
same day -two days after the Public 
Broadcasting Service had deleted the 
segment -PBS decided to offer the en- 
tire wNET program to its stations. 

The panel discussion, a detailed ex- 
ploration of the events leading up to 
suspension of the program, brought 
from A. M. Rosenthal, managing editor 
of the New York Times, the comment 
that the segment had been a "most in- 

adequate piece of journalism." That 
was also PBS's basic position, but Mr. 
Rosenthal added: "The most interesting 
thing to me is that PBS and NET [Na- 
tional Educational Television, which 
produces Dream Machine] don't know 
how to resolve their differences." 

There was no further word late last 
week whether House Communications 
Subcommittee Chairman Torbert Mac- 
donald (D- Mass.) might hold hearings 
on the incident (BROADCASTING, Oct. 4). 

focusOnFinance. 

RCA net depressed 

by computer decision 
RCA shows a huge net loss for the third 
quarter of 1971 and for the first nine 
months of the year because of the ex- 
traordinary charge of $250 million re- 
lated to the company's withdrawal from 
the general -purpose computer field. 

RCA's net loss in the third quarter 
amounted to $231 million, against a 
profit of $14 million in the comparable 
period of 1970. It was noted that the 
entire extraordinary charge of $250 mil- 
lion was written in the third quarter of 
1971, and, exclusive of this item, RCA 
would have shown a profit of $18.9 
million for the period. 

Robert W. Sarnoff, chairman, said 
sales at NBC were below the third quar- 
ter of 1970, reflecting the loss of ciga- 
rette advertising, lagging commitments 
by major advertisers and softness in 

sales registered at the local station level. 
Mr. Sarnoff repeated an earlier state- 

ment that "a greatly strengthened" RCA 
would result from the computer deci- 
sion (BROADCASTING, Oct. 4). 

For the first nine months ended 
Sept. 30: 

1971 1970 
Earned (loss) 

per share $ (2.58) $ 0.64 
Net earning (loss) (187.800.000) 51.400.000 
Sales 2,560,500,000 2,391,200,000 
Extraordinary 

charges (250,000,000) 

Upbeat third quarter 
for CBS finances 
CBS Inc. reported last week that esti- 
mated net income and net sales for the 
third quarter of 1971 rose by 17% and 
9% respectively, though earnings for 
the first nine months of the year were 
off from last year's levels. 

William S. Paley, chairman, and 

Frank Stanton, vice chairman, said: 
"We have now registered increases in 
two consecutive quarters following a 

first quarter which was severely de- 
pressed by the mandated loss of ciga- 
rette advertising. The excellent third 
quarter performance reflected year -to- 
year gains in nearly all our major oper- 
ations including network television, do- 
mestic and international recordings and 
publishing. We believe this strength 
augurs well for an improved fourth 
quarter." 

Estimated net income in the third 
quarter amounted to $18.8 million, 
equal to 67 cents a share, compared 
with net income of $16 million, equal to 
57 cents a share, in the third quarter 
of 1970. 

For the first nine months ended 
Sept. 30: 

1971 1970 
Earned per share $ 1.46 $ 1.59 
Net sales 882,500,000 875,400,000 
Net income 41,300,000 44,700,000 

The Broadcasting Stock Index 
A weekly summary of market activity in the shares of 113 companies associated with broadcasting. Approx. Total market 

shares capitali- 
Stock Ex- Closing Closing Net change 1971 ouf zation 

symbol change Oct. 13 Oct. 6 in week High Low (000) (000) 

Broadcasting 
ABC ABC N 451 47% - 21 48 25 7,089 $303,055 
ASI Communications ASIC 0 2% 2% + Y. 4% 2% 1,789 6,709 
Capital Cites CCB N 491/2 481/4 + % 49y 29 6,236 293,092 
CBS CBS N 46 471 - 11 49Ye 30Ye 27,210 1,244,858 
Cox COX N 351/4 351/4 - 9'e 36% 173A 5,802 173,306 
Gross Telecasting GGG A 13 133/4 - 3/4 16 10% 800 11,296 
LIN LINB O 131/4 133/4 + Ye 15% 6Y. 2,294 32,690 
Mooney MOON 0 91/4 91/4 - 91 4 250 2,313 
Pacific & Southern PS00 0 11 111 - Y. 17Yz 10y 1,637 20,872 
Rahall Communications RAHL 0 11 111 - '/. 29 8% 1,037 10,889 
Scripps- Howard SCRP O 23 203/4 + 21 25 18 2,589 58,890 
Sonderling SDB A 211/4 2251/2 - 1Ye 34 211/4 997 24,177 
Starr SBG M 184'e 171/2 + 11/4 201 8Ye 496 9,672 
Taft TFB N 42 421 - 1 44V. 234'e 3,707 147,798 

Total 61,933 $2,339,622 

Broadcasting with other major interests 
Avco AV N 171 18 - e/. 181 121 11,475 $176,371 
Bartell Media BMC A 33/8 4 -% 8 3i'e 2,254 9,580 
Boston Herald -traveler BHLD 0 21 21 - 28 19 577 15,579 
Chris -Craft CCN N 63/4 61/4 - Ye 9% 51 3,901 22,431 
Combined Communications CCOM O 24 241 - Y. 241 101/2 2,131 39,424 
Cowles Communications CWL N 131/4 12'1 + 4'e 13% 8 3,969 45,644 
Fuqua FOA N 201/2 201/2 261/4 131 6,700 162,475 
Gable Industries OBI N 243/4 231/2 + 11 243/4 91/2 1,667 34,590 

A- American Stock Exchange Shares outstanding and capitalization as of Aug. 25. 
M- Midwest Stock Exchange 
N -New York Stock Exchange 

Over- the -counter bid prices supplied by Merrill Lynch, 
Pierce Fenner & Smith Inc., Washington. 

0- Over- the -counter (bld price shown) 
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Stock 
symbol 

Ex- 
change 

Closing 
Oct. 13 

Closing 
Oct. 6 

Net change 
In week High 

1971 
Low 

Approx. 
shares 

out 
(000) 

Total market 
capitall- 
ration 
(000) 

Gannett GCI N 583/4 59 - / 60 321/4 7,519 403,169 
General Tire GY N 263/4 27 - Y. 281/4 2114 18,713 502,818 
Gray Communications 0 63/4 61/2 + / 8 51/4 475 2,670 
ISC Industries ISC A 6 5% + Ys 8 4% 1,959 11.499 
Lamb Communications O 214 2 + Ya 2% 2 475 1,069 
Lee Enterprises LNT A 173/4 17% - % 20 17 1.957 54,052 
Liberty Corp. LC N 191/2 20% - '7e 24 17% 6.744 151.740 
Meredith Corp. MDP N 233/4 23% 2914 193/4 2,754 68,850 
Metromedia MET N 261/4 24% - 1% 30V. 17% 5,756 163,298 Multimedia Inc. O 34 34% - / 343/4 25 2,406 79,398 
Outlet Co OTU N 16% 18 + % 22 141/4 1,332 23,470 
Post Corp. POST 0 161/4 161/4 - 161/4 91/4 734 10,643 
Publishers Broadcasting Corp. PUBB 0 33/4 3% - 1e 4% 1% 916 2,977 
Reeves Telecom RBT A 2 2Ve - Ye 3V. 2 2,292 5,730 
Ridden Publications RPI N 271/4 26% + % 28% 23% 8,236 213,065 
Rollins ROL N 38 38 - 43% 2514 8,065 306,470 
Rust Craft RUS A 453/4 45 + % 481. 283/4 1,159 47,519 
Schering- Plough PLO N 863/4 86 + % 871/4 601/2 25,174 2,089,442 Storer SBK N 291/4 26% + 2% 333/4 19 4,223 124,030 Time in TL N 591/4 58V. + % 623/4 40% 7,257 377,364 
Trans -National Communications 0 Y. / - 11/4 Y. 1,000 370 Turner Communications 0 2% 3 - Ye 4 2 1,328 4,143 
Wometco WOM N 18 1835 - 3/4 23Ye 163/4 6,037 120,740 

Total 149,185 $5,270,620 

CATV 
Ameco ACO 0 2% 214 + Ye 123/4 21/4 1,200 $30,000 
American Electronic Labs. AELBA 0 53/4 61/4 - Y2 10 3 1,636 11,043 
American TV & Communications AKIN 0 21/ 223/4 + 1% 26% 173/4 2,042 41,861 
Burnup & Sims BSIM 0 261/2 2615 - Y. 373/4 201/2 2,962 80,715 
Cablecom- General CCG A 171/4 13 - 41/4 173/4 11% 2,485 30.739 
Cable information Systems 0 2 21/4 - Y. 4% 2 955 2,626 
Citizens Financial Corp. CPN A 133/4 143/4 - % 15% 121/4 1,590 21,863 
Columbia Cable CCAB 0 11% 111/4 + Y. 1512 9% 900 9,675 
Communications Properties COMU O 10% 11% - 114 11% 73/4 1,800 14.850 
Cox Cable Communications CXC A 21 213/4 - % 253/4 1612 3,552 62,586 
Cypress Communications CYPR 0 81/2 8% + 11/2 101. 7 2,384 19,954 
Entron ENT A 3V. 3 + Ys 73/4 3 1,320 4,950 
General Instrument Corp. GRL N 173/4 19% - 112 29% 161/2 6,368 145,636 
Sterling Communications STER 0 51/2 53/4 - V. 6334 3% 1,100 6,182 
Tale- Communications TCOM 0 2212 223/4 - Y. 223/4 12 2,856 54.264 
Teleprompter TP A 811/2 90% - 9% 95 5612 3,077 255,391 
Television Communications TVCM 0 9% 8% - 1% 10% 7 3,804 29,481 
Viacom VIA N 14% 141/2 - Y. 21 121/2 3,760 59,220 
Vlkoa VIK A 612 6% - 141/4 6 2,339 15,204 

Total 46,130 696,240 

Programing 
Columbia Pictures CPS N 10 101/2 - % 173/4 9/ 6,342 $83,420 
Disney DIS N 9714 105% - 7% 128% 77 12,854 1,511,887 
Filmways FWY A 5% 5/ + % 1114 51/4 1,829 11,431 
Four Star International O 1/ 114 - 1% 1 666 1.166 
Gulf & Western GW N 27 27% - % 31 19 14,964 433,956 
Kinney Services KNS N 34% 331/4 + 1% 39% 2814 11,230 383,168 
MCA MCA N 27% 27% - / 30 21% 8,165 198,001 
MGM MGM N 213/4 213/4 - 26% 151/2 5,886 119,898 
Music Makers MUSC 0 1% 1% - 3%/e 1/ 589 1,543 
Tele -Tape Productions 0 2 21/4 - Y. 2% 1 2,183 4,912 
Transamerica TA N 171/2 19 - 11/2 201/2 151/4 63,841 1,188,719 
20th Century Fox TF N 914 9% - V. 15% 8% 8,582 84,507 
Walter Reade Organization WALT O 21/4 2% + Ye 5% 1% 2,414 3,911 
Wrather Corp. WCO A 7% 7Ve + / 8% 61/4 2,164 16,230 

Total 148,686 $4,203,165 

Service 
John Blair BJ N 1714 18% - 1V. 24% 16 2,584 $50,388 
ComSat CO N 54 82% - 8% 84/ 491/2 10,000 651,200 
Creative Management CMA A 91/2 10% - Ye 173/4 7% 1,050 10,500 
Doyle Dane Bernbach DOYL 0 241/4 2414 + 1e 261/2 21 1,929 38,098 
Elkins Institute ELKN 0 912 9% + % 18% 81/2 1,664 16,008 
Foote, Cone & Belding FCB N 103/4 10% - 13% 7% 2,196 28,548 
Grey Advertising GREY 0 163/4 16 + % 163/4 914 1,209 20,251 
Interpublic Group IPG N 241'2 26 - 11/2 27V 24/ 1,673 43,498 
Marvin Josephson Assoc. MRVN 0 7% 7 + 1e 12 7 902 7,442 
LaRoche, McCaffrey & McCall 0 113/4 113/4 - 16/ 9 585 6,435 
Marketing Resources & Applications 0 714 71/4 - 1814 2% 504 4,914 
Movielab MOV A 2% 212 - % 4 13 1,407 2,983 
MPO Videotronics MPO A 4% 4% - 812 4% 557 3,130 
Nielsen NIELA 0 41% 41% + Ye 493/4 391/4 5,299 229,182 
Ogilvy & Mather OGIL 0 353/4 361/4 - / 361/4 24 1,096 37,264 
PKL Co. PKL A 93/4 73/4 + 2 9% 3% 742 6,678 
J. Walter Thompson JWT N 44% 4214 + 2% 60 34% 2,721 1,143 
Transmedia International 0 - % - 33/4 % 535 134 
Wells, Rich, Greene WRG N 20 19334 + % 25% 15% 1,601 34,213 

Total 38,254 $1,192,009 

Manufacturing 
Admiral ADL N 1714 173/4 - 12 21 8 5.163 $98,097 
Ampex APX N 1512 15% + % 25% 1312 10,873 171,250 
CCA Electronics CCAE O 4% - - 43/4 21/4 897 3,588 
Collins Radio CRI N 1314 13 + Ye 20% 113/4 2,968 40,424 
Computer Equipment CEC A 312 33/4 / 71/4 31/2 2,434 9,736 
Conran CAX N 23 25 - 2 29 15% 1,259 29,423 
General Electric GE N 6214 633/4 - 1% 65% 52% 181,626 11,215,406 
Harris- Intertype HI N 57 591/4 - 21/4 69% 4912 6,333 378,397 
Magnavox MAG N 51% 5112 - Ye 55 37% 17,283 933,282 
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Continued from page 109 
Stock 

symbol 
Ex- 

change 
Closing 
Oct. 13 

Closing 
Oct. 6 

Net change 
in week High 

Approx. 
shares 

1971 out 
Low (000) 

Total market 
cannon- 
zatlon 
(000) 

3M MMM N 1241/4 1251 - 1 1261 951 56,186 6,847.388 
Motorola MOT N 781/4 793/4 - 13/4 893/4 511 13,370 1,166,532 
RCA RCA N 351 37 - 11/4 403/4 28 74.437 2,679,732 
Reeves Industries RSC A 3 31 - Y. 6./8 23/4 3.458 12,968 
Telematlon TIMT O 81/4 71 + 1 133/4 71 14,040 135.065 
Westinghouse Wx N 931 97 - 3% 973/4 651 41,555 3.854,226 
Zenith ZE N 471/2 471 + 4L 541 363 19,022 977,160 

Total 450,904 528,552,674 

Grand Total 893,072 $42,454,330 

Standard & Poor Industrial Average 109.15 110.24 - 1.09 

fatßSßJO#llfl8S® 

Broadcast Advertising 

Mr. Moore 

Kummel, New 
of directors. 

Michael D. Moore, 
VP and associate 
director of media 
management, Ben- 
ton & Bowles, New 
York, elected se- 
nior VP. 

David L. Smith, 
senior VP and man- 
agement supervisor, 
Norman, Craig & 

York, elected to board 

J. Anthony Montgomery, VP and ac- 
count executive, Tinker Pritchard 
Wood. New York agency, joins War- 
wick & Legler there as VP and man- 
agement supervisor. 

Gary G. Pranzo and George W. Sharpe 
III, group media supervisors, and Jack 
M. Kline, manager of account service, 
marketing/ research department, all 
Young & Rubicam. New York. named 
VP's. 

Robert C. Blackmore, director of par- 
ticipating program sales, NBC -TV. 
New York, named VP for participating 
program sales. 

James A. Brown Jr., general sales man- 
ager of Golden West Broadcasters' 
KsFO(AM) San Francisco, appointed to 
newly created post of VP in charge of 
new business development at GWB's 
headquarters in Los Angeles. He is suc- 
ceeded by Herbert S. Briggin, sales 
manager of GWB's Kvt(AM) Seattle. 

Edward J. Wollock, director of sales, 
ABC -TV, Chicago office, appointed di- 
rector of sales proposals for central di- 
vision there. 

Robert Twersky, VP for advertising, 
National Car Rentals. Minneapolis of- 
fice, joins Pepper & Tanner, Memphis, 
as VP of media sales. 

Joseph F. Schramm, media and re- 
search director, Henry J. Kaufman & 
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Associates Inc., Washington agency, 
named VP for media and research. 

Jim Hunt, director of account services, 
Cranford /Johnson & Associates, Little 
Rock, Ark., agency, named executive 
VP. Jim D. Johnson, VP and director 
of account services, named senior VP. 
William J. Stover, director of broadcast 
services, named to head new broadcast 
division of agency, responsible for ex- 
panded creative and production services 
in areas of TV, radio, film and other 
audio -visual materials. 

Roy A. Podorson, formerly with The 
Lampert Agency, New York, joins The 
Nolan Marketing Group, new Tampa, 
Fla., agency, as creative director. 

Douglas Spellman, director, West Coast 
operations, Ed Libov Associates, agency 
and media -buying service, Los Angeles, 
joins Carson /Roberts Inc. there as 
media supervisor. 

Todd E. Thomas, senior VP and gen- 
eral manager, D'Arcy-MacManus- Inter- 
marco's Minneapolis -St. Paul office, 
named to agency group's board. Gil 
Rosoff, art director /producer, D'Arcy- 
MacManus- Intermarco, New York, ap- 
pointed associate creative director. Ger- 

aid A. Mandel, Gardner Advertising, 
St. Louis, joins D'Arcy -MacManus- In- 
termarco there as TV -radio writer - 
producer. 
Donald A. Bandman, VP and account 
director, Ted Bates & Co., New York, 
joins Homelite, division of Textron, 
Port Chester, N.Y., with responsibility 
for all phases of advertising and pro- 
motion for Homelite products, including 
chain saws and lawn and garden equip- 
ment. 

Robert G. Hill, manager of corporate 
advertising and sales promotion, Am- 
pex Corp., broadcast equipment manu- 
facturer, Redwood City, Calif., joins N. 
W. Ayer /Jorgensen /Macdonald, San 
Francisco, as account supervisor. 

Michael E. McDonald, media super- 
visor, Carson /Roberts, Los Angeles, 
joins Clinton E. Frank /West Coast 
there as associate media director. 

John T. Vinson Jr., account executive, 
Doyle Dane Bernbach, New York, joins 
Clyne Maxon Inc. there in same ca- 
pacity. 

Richard J. Westman, VP and media di- 
rector, Clinton E. Frank/ West Coast, 
Los Angeles, joins Katz Television, New 

Convening in Kansas City, Mo., Oct. 9 -11, the National Association of Farm 
Broadcasters elected new officers for 1972: (1 to r) Bob Buice, KAttK- AM -FM -Tv Little 
Rock, Ark., re- elected historian; Dean Curtiss, KDHL -AM -FM Faribault, Minn., 
retiring president; George Logan, W[hW- AM -FM -Tv Topeka, Kan., president -elect; 
Russell Pierson, WKY -AM -TV Oklahoma City, elected first VP, and Lynn Adair, 
KSL- AM -FM -TV Salt Lake City, elected second VP. 
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York, as firm's director of retail sales. 

Mark Moran. VP and general manager, 
Bearden Associates, Atlanta agency, has 
formed Mark Moran Advertising there. 

Charles Borchard, local sales manager. 
WKNR -AM -FM Dearborn. Mich., ap- 
pointed general sales manager. Jack T. 
West, with WKNR sales staff succeeds 
Mr. Borchard as local sales manager. 

Rudolph S. Nelson, local sales manager. 
KvA(AM) San Francisco, joins WMEX- 
(AM) Boston, as general sales manager. 

Bob Whyte, with local sales staff. KTVH- 
(Tv) Hutchinson -Wichita, Kan., ap- 
pointed local sales manager. 

Robert C. Rohde, general sales man- 
ager, WPGH -TV Pittsburgh. joins WTCN- 
TV Minneapolis -St. Paul as director of 
local sales. 

John Paley, VP, marketing, Diamond 
P. Productions, Los Angeles. named 
general sales manager, KNX -FM Los An- 
geles. 

Burton I. Greenspan, president, in- 
dustrial Graphics. Philadelphia -based 
graphics design firm, joins Kalish & 
Rice, agency there, as account execu- 
tive. 

The Media 

Robert M. Carano, station manager. 
wvrv(Tv) Youngstown, Ohio, named 
VP and general manager of licensee. 
Wv'ry Inc. 
John S. Muir, VP, H & B American 
Corp., Los Angeles, prior to that firm's 
merger with Teleprompter Corp., and 
executive with Teleprompter, joins Cy- 
press Communications Corp., Los An- 
geles, group CATV owner and opera- 
tor, as VP. 

Thomas F. Cosgrove Jr., VP, Viacom 
Communications, CATV spin -off from 
CBS, New York, joins WWEL(FM) Chi- 
cago, as VP and general manager. 
WWEL is licensed to Sudbrink Broad- 
casting, group owner there. Mr. Cos- 
grove will serve as VP for station group. 
Roland S. Tremble, VP for finance and 
board member, Downe Communica- 
tions, New York. and Peter J. Callahan, 
VP, Bartell Media, New York, named 
to Bartell board. Downe Communica- 
tions is diversified company with broad- 
cast interests in Bartell Media, group 
owner, in which Downe is major share- 
holder. 
Charles T. Ireland Jr., CBS president 
and Henry B. Schacht, president, Cum- 
mins Engine Co., diesel manufacturer, 
Columbus, Ind., elected to CBS board, 
New York. Mr. Ireland was named 
CBS president in early September 
(BROADCASTING, Sept. 13) and entered 
office effective Oct. 1. Mr. Schacht, 
at 36, is one of youngest presidents 

of any major U.S. corporation. 
Kenneth J. Stein, production controller, 
ABC. New York, joins noncommercial 
WRJC(FM) Baltimore, as general man- 
ager. 

Larry Bowin, assistant to Donald V. 
Taverner, former president of National 
Cable Television Association, Washing- 
ton, joins noncommercial WETA -FM -TV 
as director of administrative activities. 
Mr. Taverner is now president of sta- 
tions' licensee, WErA Inc. 

Harris L. Bryan, manager, noncommer- 
cial WNJC -FM Senatobia, Miss., joins 
National Public Radio, opening NPR's 
Atlanta office as its station relations as- 
sociate for Southern region. 

Gordon A. Lawrence, program director, 
noncommercial Wove -Tv Athens, Ohio, 
joins noncommercial wcvc(Tv) Grand 
Rapids. Mich., as station manager. 

Stewart D. Cheifet, editor- correspond- 
ent, ABC News, Los Angeles, joins non- 
commercial KVZK(TV) Pago Pago, 
American Samoa. as general manager. 

Programing 

Pierre Weis, presi- 
dent of United 
Artists Television, 
New York, joins 
Metromedia Pro- 
ducers Corp., there, 
as VP, special proj- 
ects. Mr. Weis had 
held a variety of 
executive positions 
with UATV and 

Mr. Weis its predecessor com- 
panies during past 21 years. 

Jon Eichstaedt, director, marketing and 
marketing research, American National 
Enterprises, motion -picture distributors, 
Salt Lake City, appointed director of 
marketing, Bill Burrud Productions, 
Hollywood. 

Fred Seiden, program director, Cine- 
Vox Productions, program producer and 
distributor, New York, joins Bonne- 
ville Program Services there as produc- 
tion manager. 

Jean Arley, director of casting, CBS - 
TV, New York, appointed associate pro- 
ducer. 

Jerry Knight, with wtcc(AM) Bridge- 
port, Conn., appointed program di- 
rector. 

Vivian Homer, assistant professor of 
psycholinguistics and education, Fer- 
kauf Graduate School of Yeshiva Uni- 
versity, New York, joins Children's 
Television Workshop there as director 
of research of CTW's new series, The 
Electric Company. 

Michael B. Levine, director of infor- 

The 
Compact 
Criterion. 

Only 
81/2 inches 

wide. 

We've taken the world's finest tape car- 
tridge playback system and reduced 
both cost and size. Two units now fit in 
the space formerly occupied by one! 

The Compact Criterion, developed for 
crowded control rooms, retains the fea- 
tures that made the Criterion tape car- 
tridge system the industry standard for 
excellence. New features include: sin- 
gle -card electronics for mono or stereo 
units and air -damped solenoid for whis- 
per quiet operation. 

For complete information on the Com- 
pact Criterion playback unit, write Gates, 
123 Hampshire Street, Quincy, Illinois 
62301. 

MARRIS 
INTE RTTPE 

CORPORATION 

GATES 
A DIVISION OF HARRIS- INTERTVPE 
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mation and promotion for Public 
Broadcasting System's The Advocates, 
joins National Educational Television, 
New York, as director of information 
for This Week with Bill Moyers. 
Roy Carlson, director, marketing serv- 
ices, Teletape Corp., New York, 
appointed general manager of Tele- 
tape Realtime Communications, newly 
formed division specializing in video 
cassette programs for business and 
home entertainment. 
Cecil Skidmore, production manager, 
WFRV -TV Green Bay, Wis., appointed 
production manager, WITt -TV Mil- 
waukee. 
John Small, station manager. WKNR-FM 
Dearborn, Mich., appointed operations 
manager, WKNR Inc., licensee of WKNR- 
AM-FM. 

Ty Ford, news director, wAYE(AM) Bal- 
timore, appointed program and music 
director. 

Broadcast Journalism 
Daniel Blackburn, deputy director, pub- 
lic affairs, Peace Corps. Washington. 
D.C., joins xxx(AM) Los Angeles, as 
news writer- broadcaster. 
Jim Davis, manager of Georgia studio, 
wcTv(Tv) Thomasville. Ga.- Tallahas- 
see, Fla., appointed director of news 
and public affairs, WALK -TV Albany, 
Ga. Ed Lightsey, newsman, wcTV(Tv) 
Thomasville -Tallahassee, Fla., appoint- 
ed news editor. WALB -TV. 

Roy Brassfield, anchorman. WCHS -TV 
Charleston, W. Va., appointed assistant 
news director. 
Al Edel, with ABC News. New York, 
joins Ksoo -Tv Sioux Falls, S.D., as an- 
chorman. 
Patrick J. Sheehan, with Connecticut 
Public Television, Hartford. joins 
WTNH -TV New Haven, as newsman. 
Jim Holder, with news and sports staff, 
WDRQ(FM) Detroit, joins KSD -AM -TV St. 
Louis as news and sports announcer. 
James Brooker. assistant news director, 

WKNR -AM -FM Dearborn, Mich., ap- 
pointed director of news and public 
affairs. 
Pierre Rinfret, international economic 
and financial consultant, and president 
of his own firm, joins swop- AM -FM -TV 

Washington, as economic affairs com- 
mentator. 
Dave Russell, local sales manager, 
KFDM -TV Beaumont, Tex., appointed 
public affairs director. 

Promotion 
Carol Jones, PR account executive, New 
York office, D'Arcy, MacManus, Inter - 
marco, appointed to newly created posi- 
tion of corporate PR representative. 
Fred Baum, VP, Filmways Inc., Los 
Angeles, appointed director, advertis- 
ing. publicity and promotion, Warner 
Bros. Television, Burbank, Calif. 
Joseph Ondrick, promotion manager, 
WPGH -TV Pittsburgh, joins KDKA -TV 
there in similar capacity. 
Ira Slakter, with WNBC -TV New York, 
joins KDKA -TV Pittsburgh as promotion 
director. He succeeds Tom Stanford, 
who moves to similar position, KIRO -TV 

Seattle. 
George Staudt, promotion manager, 
WZZM -FM -TV Grand Rapids, Mich., 
joins WGR -TV Buffalo, N.Y., in similar 
capacity. 

Equipment & Engineering 
Stanley B. Scheinman, VP for finance 
and administration, USV Pharmaceuti- 
cal Corp., division of Revlon, Tucka- 
hoe, N.Y.. joins MCI Communications 
Corp., Washington, as senior VP and 
chief finance and administration officer. 
MCI manufactures microwave commu- 
nications equipment and promotes com- 
mon carrier service. 
Harold C. Blakeslee, national sales man- 
ager for industrial and educational 
products. International Video Corp., 
Sunnyvale, Calif.-based equipment man- 
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ufacturer, joins Telemation, Los An- 
geles, as marketing specialist for firm's 
new TMM -500 information display 
channel, designed to provide stations 
with various data services and adver- 
tising or public service spots. 

Arthur W. Taylor, chief engineer, 
wyTv(Tv) Youngstown, Ohio, named 
VP for engineering of licensee, WYTv 
Inc. 

International 
Julian AvRutick, senior VP in charge 
of Western operations, Young & Rubi- 
cam, Hollywood, appointed head of 
agency's Mexico City office. 

Allied Fields 

Leo L. Beranek, president of Boston 
Broadcasters Inc., permittee of wcvB- 
TV Boston's channel 5 facility, has been 
awarded first Gold Medal Award made 
by Audio Engineering Society. Award 
is given in recognition of his "outstand- 
ing achievement, sustained over a pe- 
riod of years, in the field of audio en- 
gineering," and for contributions "to 
the design of speech communications 
systems, electro- acoustic instrumenta- 
tion, loud speakers, and acoustical 
spaces for broadcasting, convention and 
musical performances." 
Chester D. Roberts Jr., supervisory 
general attorney, office of the general 
counsel, FCC, Washington, appointed 
chief of FCC enforcement and defense 
division. Mr. Roberts was acting divi- 
sion head until appointment. 

Deaths 
Cesar Saerchinger, 86, early CBS Radio 
broadcaster, died Oct. 9 at Mar -Salle 
convalescent home, Washington. Mr. 
Saerchinger, who organized first regu- 
larly scheduled trans -Atlantic radio 
broadcasts, interviewed such notables as 
Adolph Hitler, H. G. Wells and George 
Bernard Shaw on his radio program for 
CBS from 1930 -1937. In 1937 he began 
a program series, The Story Behind the 
Headlines, which ran for 10 years. Be- 
fore entering broadcast field he was 
foreign correspondent for New York 
Evening Post and Philadelphia Ledger. 

John Haneman Jr., 48, senior VP, di- 
rector and member of executive corn - 
mittee, Albert Frank- Guenther Law, 
New York advertising and PR firm, 
died Oct. 12 of cancer in Huntington 
hospital, Huntington, N.Y. Mr. Hane- 
man joined agency in 1947 and became 
VP in 1951. Ten years later he was 
named director. He is survived by his 
wife, Bettina, three daughters and two 
sons. 
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PROFESSIONAL CARDS 
_ -- 

JANSKY & BAILEY 

Consulting Engineers 
1812 K St., N.W. 

Wash., D.C. 20006 296 -6400 
Member AFCCE 

COMMERCIAL RADIO 
Consulting Engineers 

Everett L. Dillard 
Edward F. Lorentz 

PRUDENTIAL BLDG. 
347 -1319 

WASHINGTON, D. C. 20005 
Member AFCCE 

KEAR & KENNEDY 

1302 18th St., N.W., 785 -2200 
WASHINGTON, D.C. 20036 

Member AFCCE 

HAMMETT & EDISON 
CONSULTING ENGINEERS 

Radio & Television 
Box 68, International Airport 

San Francisco, California 94128 
(415) 342 -5208 

Member AFCCE 

JAMES C. McNARY 
Consulting Engineer 

Suite 402, Park Building 
6400 Goldsboro Road 
Bethesda, Md. 20034 

(301) 229 -6600 
Member AFCCE 

A. D. Ring & Associates 

CONSULTING RADIO ENGINEERS 

1771 N St., N.W. 296 -2315 

WASHINGTON, D. C. 20036 

Member AFCCE 

A. EARL CULLUM, JR. 

CONSULTING ENGINEERS 
INWOOD POST OFFICE 
DALLAS, TEXAS 75209 

(214) 631 -8360 
Member AFCCE 

JOHN B. HEFFELFINGER 

9208 Wyoming PI. Hiland 4 -7010 

KANSAS CITY, MISSOURI 64114 

-Established 1926 - 
PAUL GODLEY CO. 

CONSULTING ENGINEERS 

Box 798, Upper Montclair, N.1. 07043 
Phone: 1201) 746 -3000 

Member AFCCE 

GAUTNEY & JONES 

CONSULTING RADIO ENGINEERS 

2922 Talgstar Ct. 1703) 560 -6800 

Falls Church, Va. 22042 

Member AFCCE 

SILLIMAN, MOFFET 
& KOWALSKI 

711 14th St., N.W. 
Republic 7 -6646 

Washington, D. C. 20005 

Member AFCCE 

JULES COHEN 
& ASSOCIATES 

Suite 716, Associations Bldg. 
1145 19th St., N.W., 659 -3707 

Washington, D. C. 20036 

Member 4700E 

COHEN & DIPPELL 
CONSULTING ENGINEERS 

Formerly GEO. C. DAVIS 
527 Munsey Bldg. 

(202) 783 -0111 
Washington, D. C. 20004 

Member AFCCE 

LOHNES & CULVER 
Consulting Engineers 

1242 Munsey Building 
Washington, D. C. 20004 

1202) 347 -8215 
Member AFCCE 

STEEL, ANDRUS & ADAIR 
CONSULTING ENGINEERS 

2029 K Street N.W. 
Washington, D. C. 20006 

1202) 223 -4664 
13011 827 -8725 

Member AFCCE 

CARL E. SMITH 
CONSULTING RADIO ENGINEERS 

8200 Snowville Road 

Cleveland, Ohio 44141 

Phone: 216 -526 -4386 
Member AFCCE 

VIR N. JAMES 
CONSULTING RADIO ENGINEERS 
Application and Field Engineering 

345 Colorado Blvd. -80206 
Phone: (Area Code 303) 333 -5562 

Data Fone (303) 333 -7807 
DENVER, COLORADO 

Member AFCCE 

E. HAROLD MUNN, JR, 

BROADCAST ENGINEERING 
CONSULTANT 

Box 220 
Coldwater, Michigan-49036 

Phone: 517- 278 -6733 

ROSNER TELEVISION 
SYSTEMS 

ENGINEERS -CONTRACTORS 
29 South Mall 

Plainview, N.Y. 11803 

15161 694 -1903 

ORRIN W. TOWNER 

Consulting Engineer 

11008 Beech Road 

Anchorage, Kentucky 40223 

15021 245 -4673 

SERVICE DIRECTORY 

COMMERCIAL RADIO 
MONITORING CO. 
PRECISION FREQUENCY 

MEASUREMENTS, AM -FM -TV 
Monitors Repaired & Certified 

103 S. Market St. 
Lee's Summit, Mo. 64063 

Phone (816) 524 -3777 

CAMBRIDGE CRYSTALS 
PRECISION FREQUENCY 
MEASURING SERVICE 

SPECIALISTS FOR AM -FM -TV 
445 Concord Ave. 

Cambridge, Mass. 02138 
Phone 1617) 876 -2810 

SPOT YOUR FIRM'S NAME HERE 

fo Be Seen by 120,000* Readers - 
among them, the decision making sta- 
tion owners and managers, chief engi- 
neers and technicians -applicants for 
am fm tv and facsimile facilities. 
*1970 Readership Survey showing 3.2 
readers per copy. 

MERL SAXON 
CONSULTING RADIO ENGINEER 

622 Hoskins Street 

Lufkin, Texas 75901 

634 -9558 632 -2821 

JOHN H. MULLANEY 
CONSULTING RADIO ENGINEER 

9616 Pinkney Court 
Potomac, Maryland 20854 

(301) 299 -8272 
Member AFCCE 



forlheRece 

As compiled by BROADCASTING, Oct. 5 
through Oct. 12 and based on filings, 
authorizations and other FCC actions. 
Abbreviations: Alt.- alternate. ann.- announced. 
ant.-antenna. aur.- aural. aux.- auxiliary. CATV 
-community antenna television. CH- critical 
hours. CP- construction permit. D -day. DA -di- 
rection antenna. ERP- effective radiated power. 
khz- kilohertz. kw- kilowatts. LS-local sunset. 
mhz- megahertz. mod. -modification. N- night. 
PSA- presunrise service authority. SCA- subsidiary 
communications authorization. SH- specified hours. 
SSA -special service authorization. STA- special 
temporary authorization. trans. -transmitter. UHF 
-ultra high frequency. U- unlimited hours. VHF 
-very high frequency. vis.- visual. w- watts. - 
educational. 

New TV stations 
Final action 

Terre Haute, Ind. -FCC remanded to review 
board petition by Terre Haute Broadcasting Corp. 
and Alpha Broadcasting Corp., competing appli- 
cants for CP for new television broadcast station 
on ch. 66, Terre Haute, so that it may pass upon 
joint request for approval of agreement under 
which Terre Haute's application would be dis- 
missed, Alpha's would be granted, and stock in 
Alpha would be acquired by Terre Haute's prin- 
cipals (Does 18321 -22). Action Oct. 6. 

Action on motion 
Hearing Examiner Chester F. Naumowicz Jr. in 

Los Angeles (Los Angeles Unified School District 
and Viewer Sponsored Television Foundation), 
TV proceeding, granted petition by Los Angeles 
Unified School District for leave to amend its 
application with regard to changes in membership 
of school board (Doa. 19100 -1). Action Sept. 28. 

Existing TV stations 
Final actions 

KCRA -TV Sacramento, Calif.- Broadcast Bu- 
reau granted CP to change ERP to 14.4 kw vis.; 
2.88 kw aur.; make changes in trans. equipment 
and ant. system. Action Oct. 4. 

WATR -TV Waterbury, Conn. -FCC denied ap- 
peal by WATR Inc., licensee, from review board 
decision released April 5, denying WATR's appli- 
cation to change its operating facilities and ant. 
site (Doc. 18376). Action Oct. 6. 

WOW -TV Omaha -FCC dismissed complaint 
by Meredith WOW Inc., licensee, that there was 
"second harmonic" interference to reception of 
WOW -TV's signal in vicinity of trans. of city's 
educational station (KIOS -FM) and asking that 
station's power be reduced or that station be shift- 
ed to another frequency. Action Oct. 6. 

WBRE -TV Wilkes- Barre, Pa. -FCC dismissed 
request by WBRE -TV Inc., licensee, for issuance 
of cease and desist order requiring Service Elec- 
tric Cable TV Inc., Pennsylvania cable company 

to show cause why it should not provide WBRE - 
TV with program exclusivity. Action Oct. 6. 

FCC ordered response to requests by licensees 
of KOA -TV Denver. and KTAR -TV and KOOL- 
TV, both Phoenix. for adjustment of hours to be 
defined as "prime lime" in Mountain time zone, 
that television stations in that time zone, subject 
to provisions of prime time rule, may redesignate 
their prime time hours as 6 to 10 p.m. (M.T.) in- 
stead of 7 to ll p.m. Stations in Arizona subject 
to rule may redesignate hours of 5 to 9 p.m. 
(M.T.) on Saturdays and Sundays as their prime 
hours instead of 7 -11 or 6-10. Action Oct. 6. 

FCC granted request by CBS, for waiver of 
rules to permit network affiliated stations to carry 
one -time only news and public affairs programs in 
prime time, in addition to maximum amount of 
network programing permitted under rules, during 
1971 -72 season. Second CBS request for waiver of 
rule to permit affiliates to carry two news series 
in prime time on Sunday evenings was denied. 
Action Oct. 6. 

New AM stations 
Actions on motions 

Hearing Examiner Frederick W. Denniston in 
Las Cruces, N.M. (Marvin C. Hanz), AM pro - 
ceding, granted request by Broadcast Bureau and 
extended to Oct. 26, time to file proposed findings 
and to Nov. 9, time to file replies (Doc. 18714). 
Action Sept. 29. 

Hearing Examiner Lenore G. Ehrig in West 
Branch. Mich. (Ogemaw Broadcasting Co.), AM 
proceeding, received Ogemaw Exhibit 6; closed 
record; and Broadcast Bureau may, within ten 
days, file reply findings (Doc. 18835). Action 
Oct. 4. 

Hearing Examiner Charles J. Frederick in Free- 
land and West Hazleton, both Pennsylvania (Sum- 
mit Broadcasting, et al.), AM proceeding, set 
certain procedural dates; scheduled hearing for 
Dec. 20; and cancelled prehearing conference now 
scheduled for Oct. 4 (Doa. 18489.91). Action 
Sept. 30. 

Hearing Examiner Isadore A. Honig in Fergus 
Falls, Minn. (Harvest Radio Corp.), AM proceed- 
ing, granted petition by Harvest Radio Corp. for 

Editor's note 
This week's For the Record" is of 
shorter length than that to which 
BROADCASTING'S readers are normally 
accustomed, due to a holiday schedule 
and space requirements of the 40th an- 
niversary special report. FCC actions 
not reported this week will appear in 
the Oct. 25 issue. 

EDWIN TORNBERG 
& COMPANY, INC. 

Negotiators For The Purchase And Sale Of 

Radio And TV Stations CATV 

Appraisers Financial Advisors 

New York -60 East 42nd St., New York, N.Y. 10017 
212. 687 -4242 

West Coast -P.O. Box 218, Carmel Valley, California 93924 
408- 375 -3164 
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leave to amend its application (Doc. 18852). 
Action Oct. 1. 

Hearing Examiner Isadore A. Honig in Hum- 
boldt, Tenn. (Communication Associates Inc.), 
AM proceeding. granted request by applicant and 
extended date for exhibit exchange to Oct. 25, and 
date for notification of witnesses to Nov. 5, with 
hearing date of Dec. 7, being unchanged (Doc. 
18987). Action Oct. 4. 

Hearing Examiner David I. Kraushaar in Eu- 
reka, Calif. (Phil D. Jackson, et al.), AM pro- 
ceeding. set certain procedural dates; rescheduled 
hearing for Nov. 29; and further ordered that all 
agreements and understandings of parties arrived 
at during prehearing conference are approved and 
that transcript of conference is incorporated by 
reference with same force and effect as if it had 
been cited verbatim (Dots. 19294-6). Action Sept. 
30. 

Other actions 
Review board in Mobile, Ala., AM proceeding 

held in abeyance for five days consideration of 
community needs and suburban issue amendment 
to application of Azalea Corp., pending receipt 
of proof of service of amendment. (Does. 17555- 
8). Action Oct. 5. 

Review board in Lebanon, Mo., ordered held in 
abeyance applications by Risner Broadcasting 
Inc., for new FM in Lebanon, and for AM in 
same community, for 15 days to permit applicant 
further explanation and possible amendment of 
its Suburban showing (Doa. 17899, 18043), 
Action Oct. 6. 

Existing AM stations 
Applications 

WILT Wilimantic, Conn. -Seeks CP to increase 
tower height. Ann. Sept. 15. 

WYYZ Jasper, Ga. -Seeks mod. of CP to 
change ant.-trans. and studio location to Hood 
Road near L & N Railroad crossing, Jasper. Ann. 
Oct. 7. 

KVOZ Laredo, Tex. -Seeks mod. of CP to in- 
crease ant. height to 300 ft.; decrease D power to 
250 w; and change type trans. to RCA BTA -250. 
Ann. Sept. 15. 

Final actions 
WWJB Brooksville, Fla. -Broadcast Bureau 

granted license covering use of former main trans. 
for aux. purposes only. Action Sept. 28. 

WTMP Tampa, Fla. -Broadcast Bureau granted 
license covering use of former main trans. for aux. 
purposes only. Action Sept. 28. 

WFMD Frederick, Md.- Broadcast Bureau 
granted CP to specify MEOV's on the daytime 
radiation pattern. Action Sept. 30. 

KLUC Las Vegas -Broadcast Bureau granted 
license covering use of former main trans. for 
aux. purposes only. Action Oct. 1. 

WGIR Manchester, N.H. -Broadcast Bureau 
granted CP to install new trans. for alt. main N 
and aux. D use on 1 kw. Action Oct. 1. 

WBBX Portsmouth, N.H. -Broadcast Bureau 
granted CP to install new trans. for aux. use. 
Action Oct. 1. 

WNJR Newark, N.J. -FCC granted request by 
city of Newark, for extension of time to Dec. 31, 
to operate facilities of former station WNJR on 
interim basis. Action Oct. 6. 

WABY Albany, N.Y. -Broadcast Bureau grant- 
ed CP to install a new ground system. Action 
Oct. 4. 

WDRK(FM) Greenville, Ohio -FCC granted 
petition by Lewel Broadcasting Inc. for reconsid- 
eration of commission ruling dismissing its appli- 
cation for license renewal of WDRK, and its li- 
cense renewed for period ending Oct. 1, 1972. 
Action Oct. 6. 

KOMA Oklahoma City -Broadcast Bureau 
granted CP to modify MEOV's. Action Sept. 30. 

WVAB Virginia Beach. Va.- Broadcast Bureau 
granted CP to install new trans. on 1 kw for aux. 
purposes. Action Oct. 4. 

Actions on motions 
Hearing Examiner Jay A. Kyle in Fargo, N.D. 

(Northwestern College (KFNW)), AM proceed - 

188(Doc. 19313). ActionsriOncg 
conference for Oct. 

(Continued on page 119) 
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CLASSIFIED ADVERTISING 
Payable in advance. Check or money order only. 
Deadline for copy: Must be received by Monday for publication next Monday. 
Please submit copy by letter or wire. No telephone calls accepted without 
confirming wire or letter prior to deadline. 
Help Wanted 30¢ per word -$2.00 minimum. 
Situations Wanted 25¢ per word -$2.00 minimum. 
All other classifications 35¢ per word -54.00 minimum. 
Add $1.00 for Box Number and reply service (each ad), per issue. 

Display ads. Situations Wanted (Personal ads) -$25.00 per inch. All others- $40.00 
per inch. 5" or over billed at run -of -book rate. -Stations for Sale, Wanted to 
Buy Stations, Employment Agencies, and Business Opportunity advertising require 
display space. Agency commission only on display space. 
Applicants: If tapes or films are submitted, please send $1.00 for each package 
to cover handling charge. Forward remittance separately. All transcriptions, pho- 
tos, etc., addressed to box numbers are sent at owner's risk. BROADCASTING 
expressly repudiates any liability or responsibility for their custody or return. 
Address replies: c/o BROADCASTING, 1735 DeSales St., N.W., Washington, D.C. 
20036. 

Radio Help Wanted 
Management 

16mm Film Laboratory Manager. Experienced all 
phases color -B /W operation to include complete 
knowledge of quality control procedures, process. 
ing, printing, and single and double system edit. 
ting. Good salary and benefits. Please send complete 
resume and references. Washington, D.C. Needed 
immediately. Box G -276, BROADCASTING. 

Immediate ownership opportunity for experienced 
small market manager to take complete charge of 
profitable Illinois AM -FM stations. Send tape, resume 
and references. Box K -166, BROADCASTING. 

Experienced salesman to take over strong list of 
local, regional, and national accounts in upstate New 
York. Position of general sales manager will be open 
for right man when present Sales Manager moves 
up to General Manager. Send resume, recent photo 
and other pertinent material to Box K.181, BROAD- 
CASTING. All respondents will be contacted. 

Manager for AM/FM established MOR. Small town 
(30,000) station. Midwest. Previous manager expert. 
once a must. Salary 1000.00 per month plus (de- 
pending on your experience and ability) plus car 
and fringes. Send full information with first letter. 
Send to Box K -190, BROADCASTING. 

Sales 
Florida. Before freezing winter comes make that 
move. Let others enjoy the problems of the north. 
Your family will love this 100,000 metro west coast 
paradise. You will like selling both the fulltime 
separately programed AM and FM. Both the most 
powerful in the market. One owner for almost 20 
years. Fishing, hunting, golfing year round and 
$150 week plus 15 %. Today send resume to Box 
J -248, BROADCASTING. All replies confidential. Life 
can be beautiful. 

Salesman with some experience. Willing to work 
hard. 60 miles north of N.Y.C. fast growing area. 
Salary plus commission and bonus. Interview a 

must. Send resume to WBNR 8 WSPK -FM, Beacon, 
New York 12508. 

Salesman wanted with the area's fastest growing 
radio station. Contact General Manager, WCCC -AM- 
FM, Hartford, Conn. 

Wanted two experienced salesmen for Charlotte's 
top contemporary station WIST. We are expanding 
and this is a real opportunity. The men we are 
looking for must have an outstanding sales record. 
Account lists are protected and salary, commissions, 
bonuses and fringe benefits afford a solid secure op- 
portunity for exceptionally high earnings and ad- 
vancement as we are one of a five- station group. 
Tell us about yourself. Write: Jake G. Gurley, Gen- 

- eral Manager, Radio Station WIST, P.O. Box 59 
Charlotte, N.C. We are an equal opportunity em- 
ployer 

Announcers 
Swingin soul jock for major midwest market. Must 
be tight, modern and have knowledge of music. 
Production capability a must. Send resume, picture 
and salary requirements to Box J -121, BROADCAST- 
ING. 

Talk man -one of nation's leading all- talk -news 
stations in major market has opening for experi- 
enced talk -man -conservative. Some news. Top 
salary and potential. Send resume, air check and 
photo to Box .1.174, BROADCASTING. 

Early morning or mid -morning man with young 
adult appeal. Experience in music directing, pro- 
graming and handling of D.J.'s Tennessee.... Send 
resume and tape immediately. Box K.10, BROAD- 
CASTING. 

Young lady with first phone and sweet voice to do 
all night love -in type show on popular east coast 
station over 100,000 market. Experience unim- 
portant but must have talent, charm and desire to 
succeed. Write telling us about yourself and enclose 
picture if possible. Box K -107 BROADCASTING. 

We are a New York good music operation, and we 
are auditioning for permanent /part -time announcers. 
Residence in or near New York; experience and 
mature sound are musts. Send us a letter and 
resume. We will contact you for an in- person audi- 
tion. An equal opportunity employer. Box K.136, 
BROADCASTING. 

Announcers continued 
Illinois Station: Needs first phone announcer. Will 
also consider beginner with good voice, willing to 
work. Salary open. Send tape, resume and refer. 
ences. Box K -167, BROADCASTING. 

Black jock to work at Drake type station within 
top 50, talented, stable, $180 per week. Box K -169, 
BROADCASTING. 

Wanted -mature young announcer for 1,000 watt 
full timer that sounds like a 1,000,000. Must be able 
to read well and do creative production. Immediate 
opening. Station located forty miles from Panama 
City, Florida in a single station market. Mod country 
format. Send resume and tape to WBGC, Chipley, 
Florida 32428. 

First phone -afternoon drive time. Good starting 
salary. Experience. Send tape, resume and photo 
to WBNR, Beacon- Newburgh, New York. 

First phone- immediate opening -good voice for 
good music WLKW Providence. Call Al Makkay 
401- 331 -7810. 

Experienced announcer with 1st phone needed for 
24 hour FM. Deep voice, good on production for 
Bla Band format. Send tape and resume to WRWC, 
P.O. Box 83, Rockton, Illinois 61072 or call Reinhard 
Metzger (815) 624-7227. No collect calls please. 

3rd phone- 50,000 watt FM Good music format. 
6 PM -1 AM. Good voice Must do news, Send 
tape resume and photo. Immediate opening. WSPK- 
FM, P.O. Box 1703, Poughkeepsie, New York. 

You could be WVOJ's PM drive man if you're 
country pro with bright pace and a voice. Send tape 
and facts to Box 37150, Jacksonville, Fla. 32205. 

Outgrown Drake? Prefer Leon Russell to the Os- 
mends? Innovative stereo rocker looking for sensi- 
tive, creative human to pilot evening show. Send 
aircheck, commercial sample, and resume to Pro- 
gram Director, WWWW, 2930 East Jefferson, Detroit 
48207. 

Technical 
Chief engineer- engineering only -northeast fulltime 
AM directional -must be strong -studio man, company 
benefits. Complete resume and references first letter. 
Box 1 -244, BROADCASTING. 

Radio chief engineer wanted -If you are experienced 
in directional antenna systems, solid state, two way 
communications and would like to get in on the 
ground floor in building a highly sophisticated new 
studio complex we have a position open. Salary of 
five figures awaits the right man. If you can handle 
a three tower, DA -2, you could be the top notch 
engineer we're looking for. Send complete resume 
and references at once. Box K -48, BROADCASTING. 

Chief engineer -able to maintain AM and FM 
medium market N.J. stations. Send resume and 
salary requirements. To Box K -123, BROADCASTING. 

Chief engineer to handle AM -FM 24 hours and addi- 
tional AM within 50 miles. Good position for con- 
scientious worker. Box K -170, BROADCASTING. 

Chief engineer fully qualified on AM/FM , STL, 
SCA, who announces. Good pay, security, an equal 
opportunity employer. Job in smog -free traffic -free 
southwest. Write all details, picture, tape, experi- 
ence to Box K -179, BROADCASTING. 

Technician, major market group owned station tem- 
porary position approximately one year. First phone 
experienced wiring and transmitter maintenance 
Box K -187, BROADCASTING. 

Field Service and transmitter testing: CCA Elec- 
tronics has immediate openings for experienced 
AM and FM transmitter engineers, preferably chief 
engineers, who are familiar with the technical phase 
of a broadcast station operation. CCA is expanding 
its total service to the broadcast industry and re- 
ouires competent technical people in our service 
growth. Supply resumes together with salary re- 
quirements to: Bernard Wise, President, CCA Elec- 
tronics, 716 Jersey Avenue, Gloucester City, N.J. 
08030. 

Radio Help Wanted News 
Highly successful medium market AM/FM seeks take - 
charge news director. Authority, experience a must. 
First phone and automation experience helpful. Mi- 
nority applicants encouraged. Box K -138, BROAD- 
CASTING. 

Newsman: a top -rated southern Ontario radio station 
requires e top-rated newsman for prime time slot. 
Must be creative and authoritative. Opportunity to 
advance offered to right man. Send resume and air 
check to Box K -144, BROADCASTING. 

Immediate opening for morning news announcer /re- 
porter at one of Arizona's top adult stations. Send 
tape, photo, references, resume and rewrite of wire 
copy for 5 minutes news to Tom Churchill, KRFM, 
P.O. Box 10098, Phoenix, 85016. For return of tape, 
include stamped self -addressed envelope. Mature, 
voice and minimum 5 years news experience re- 
quired; ability to deliver, gather, edit, rewrite and 
interview essential. Equal opportunity employer. 

Newsman. Aggressive, shirtsleeve digger to gather, 
deliver local news. Voice essential. Send tape, 
resume, salary requirements: Ed K. Smith, WCMB, 
Harrisburg, Pa. 17105. 

News director wanted. Must have radio experience. 
Will listen to tapes but personal interview will be 
required. Starting salary $140 to $150 per week. 
Opening effective 

on Ñ r 1st. Apply: H. M. 
Thayer, ayer WGHOKngst 

Programing, Production, Others 
Copywriter- announcer. Looking for a production man 
who likes taking commercials all the way from the 
client to putting them on the air. Must have an- 
nouncer quality voice. Great opportunity with subur- 
ban New York City radio station. Send resume and 
tape to Box K -118, BROADCASTING. 

Development Officer- Excellent career opportunity at 
West Virginia University in fund raising program. 
College degree and fund raising experience re- 
quired. Starting salary based on qualifications. Ex- 
cellent benefits. located in scenic area 70 miles 
south of Pittsburgh, Pa. Apply by resume to: E. J. 
Podeszwa, Office of Personnel, West Virginia Uni- 
versity, Morgantown, West Virginia 26506. An equal 
opportunity employer. 

Situations Wanted Management 
Hard- driving professional salesman with engineer- 
ing and programing backoround looking for right 
management opportunity. Now billing $107,000 an- 
nually in 6- station $1,200,000 local market. RAB 
trained. Major university graduate. Current A/E 

poOADCASTINGe years. 
29. First ticket. Box J.227, 

o I manager -29- sales /programing pro-1st 
phone- experience all phases- proven results-show 
me permanent future. Box K -109, BROADCASTING. 

Major market programer and broadcaster wants 
medium market contemporary to manage . . or 
manaae/program. Prefer FM let's talk at the 
17M level or desirable stock options. Box K -121, 
BROADCASTING. 

Broadcaster seeking new challenge. Strong manage- 
ment, sales, programing and construction back- 
ground, both AM & FM. Twenty years major B 
medium markets. Box K -I28, BROADCASTING. 

Ambitious, young midwestern CPA currently em- 
ployed as senior accountant with international firm 
looking for financial or dual capacity position. Have 
many faceted small market exposure and seek chal- 
lenge- references and resume upon request. Box 
K -129, BROADCASTING. 

Business manager, strong take charge station con- 
troller background . . . seeking right move from 
agency back to broadcasting. Phone (201) 768 -1253 
or write Box K.143, BROADCASTING. 

Experienced manager /salesman available. 39, mar- 
ried, family. Prefer small to medium market. Look- 
ing for final move. Box K -155, BROADCASTING. 

Capable- intelligent- outgoing executive secretary/ 
administrative assistant. Extensive background in 
advertising and television college graduate plus 
secretarial school. Box K -162, BROADCASTING. 
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Situations Wanted Announcers continued 

Management -continued 
Heavyweight manager needs relocation to southwest 
or adjacent for personal reasons. Now manag- 
ing in top 50 market. All the skills plus excellent 
reputation and credentials. An effective professional 
broadcaster wants association with solid substantial 
ownership needing responsible operating executive. 
Box K -172, BROADCASTING. 

Broadcast journalist currently employed at network 
owned station seeks challenging position as news 
or program director. I can offer vast experience and 
best credentials. If you can offer challenge and 
growth potential let's exchange resumes. Box K -189, 
BROADCASTING. 

Available today. Thoroughly experienced manager, 
salesman, programer, administrator. Family man. 
Charles Doll, 301 -761-0998, between 9 AM- 1 PM. 

Sales 
Experienced time salesman seeks position leading to 
management. All around radio experience. First 
phone. Single, sober. State salary. Box K -184, 
BROADCASTING. 

Announcers 
Graduate top NYC broadcasting school -professionally 
trained -will locate anywhere in the U.S. -tight 
board -authoritative news -sales oriented -third en- 
dorsed, Box J -146, BROADCASTING. 

Program /music director. Modern country. Top refer- 
ences. Box K -17, BROADCASTING. 

Self starter, first, maint., production, remotes, seven 
years. Box K -46, BROADCASTING. 

Combo -man, first phone, di, announcer, profes- 
sionally trained. Available immediately. Box K -71, 
BROADCASTING. 

First phone experienced announcer with low key 
adult approach seeks New Jersey or New York 
metropolitan area. Box K -72, BROADCASTING. 

Soul d¡- newscaster, announcer. Experienced. De- 
pendable, creative, versatile. Tight board. 3rd class. 
Prefer east coast. Box K -75, BROADCASTING. 

Older man with business acumen can motivate 
others. Over 4 years small market announcing, pro- 
duction, copy, traffic. Desire chance to prove po- 
tential as PD. Big band, country and "good music" 
grounded. Box K -94, BROADCASTING. 

first phone -announcer /personality; happy, vet, col- 
lege, experienced, employed. Seeking uptempo 
MOR /adult contemporary. Authoritative news; also 
sales. Box K -119, BROADCASTING. 

lit ticket, experienced, black, prefer Southwest, 
midwest soul, top 40, modern country. Box K -125, 
BROADCASTING. 

Mature, versatile announcer /newsman seeking light 
music format. Graduate top NYC broadcasting 
school, tight board, commercial copywriting, 3rd 
endorsed. Box K -132, BROADCASTING. 

Exceptional potential, good references with 3rd en- 
dorsed. Dedicated with solid music background en- 
compassing T40 and progressive rock. Resume, etc. 
Box K -145, BROADCASTING. 

Gnat Black air personality, plus sharp salesman, de- 
sires dual talent and sales position with medium or 
major market soul station. Box K -147, BROAD- 
CASTING. 

Disc jockey available immediately. For more infor- 
mation call me, Ray David at, 717 -823.3606 or Box 
K -151, BROADCASTING. 

First phone, light experience, desires full time posi- 
tion. Announcing and writing experience. Music 
degree. Draft exempt. Reply Box K -152, BROAD- 
CASTING. 

First phone winner wants progressive MOR winner. 
Nine years of communicating with sincerity, wit, in- 
telligence, good voice, personality, and showman. 
ship. Three years with present employer. Married, 
want to move up, can't here. Desire program or 
music directorship. Let's talk. Box K -153, BROAD- 
CASTING. 

Major market talk show host. 5 years experience. 
Married. Will relocate. Box K -154, BROADCASTING. 
Radio and television announcer -performer. Musically 
talented. Talk shows, children's show, on- camera 
commercials, production, booth work. Top 40 easy 
listening personality. Ready for major market. Box 
K -158, BROADCASTING. 
Black DJ, newscaster. First phone, 29, salary open, 
two years 
hours, AM orxFM. B Box K.163, BROAD 
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New England and vicinity ... mature lad with first 
phone adult delivery. Have engineering and sales 
ability. Excellent record . good references. Make 
me an offer. Box K -173, BROADCASTING. 
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Young Black jock -looking for first chance on soul 
station. Little asp, but willing to learn. Tight board, 
3rd endorsed. Box K -175, BROADCASTING. 

Format expert, major market personality and pro- 
graming experience, first phone, college, excellent 
record. A real pro seeking format installation pro- 
graming or top 40 jock slot. Box K -177, BROAD- 
CASTING. 

I ans looking for a good MOR (or easy -listening) 
station in a larger -small or medium size market. 1 

have 11/2 years experience and em ready to move 
up. Will work hard to grow. Have 1st ticket. Pre- 
fer California, but all replies welcome. Box K -178, 
BROADCASTING. 

Gerry Gogan, one of the industry's most stable and 
professional jocks, is looking for permanent em- 
ployment on the east coast of Massachusetts. Pre- 
fers small market of 250,000 population. He's been 
employed by us for ten years and we don't want to 
lose him but he wants to go back home. Full par- 
ticulars available from: Cleve Brien, President and 
Owner or Thom Smith General Manager WNVY, 
P.O. Box 8098, Pensacola, Florida 32505. 

Soul DJ. 5 years experience or will consider pro - 
gram director. Formerly WWRL, New York, WTLC 
Indianapolis 212- 427 -3086. 

School teacher wishes to return to small market 
radio anyplace except where car is essential. Have 
first phone but third phone job ok. Worked year 
for KMFB, Mendocino, Ca. Good voice, very de- 
pendable, available now. Call Rene Canonica col- 
lect, person -to- person, (415) 474.4213. No top -40 
please. 

Sex ... thanks for your attention Michigan, North- 
east. DJ, copy, production. Experienced, 3rd, good 
voiced. 1.313 -881 -9348. 

First phone, versatile, professionally trained, talk, 
rock, MOR, strong musical background, good news 
de livery, married relocate anywhere. Stable, dedi- 
cated, looking for first job. Tape, resume on re- 
quest. Danny Odess, 724 N. Edinburgh Avenue, Los 
Angeles, California 90046. (213) 653.6641. 

Looking for first break. 3rd phone. Some college 
radio experience. B.A. Good voice. Prefer progres- 
sive or MOR. Tape, resume, and photo available. 
Daniel Shields, 1309 5. Grove, Park Ridge, III. 
60068. 

Looking for a bright young man with a great deal 
of potential. (Mac Allen, WKDA)? For tape etc., 
contact Jeff Mark, 16 William Ct., For Rockaway, 
N.Y. 11691 or 212-471-2267. 

Vibrant personality available immediately. Beginner 
with a lot of potential if given the opportunity. 
DJ, 3rd endorsed, loves top 40, tight board, can 
and will do news. Will relocate anywhere. Give me 
a chance and we'll both benefit. For tape, resume 
and other information call or write Tony Venturoli, 
106 Ladner Avenue, Buffalo, New York 14220. 716 - 
822 4720. 

Three years experience. third phone, interested in 
progressive MOR or top forty format, communicate 
bast with the youth market. Interested in college 
town or medium market, excellent references, con- 
tact Harvey Aoatoff at 4006 Fallstaff Road, Balti. 
more, Maryland 21215, (301) RO 4 -1496. 

DJ /A , is moving to Houston area. 3 yrs. 
experience both radio and TV, news and produc. 
tion, 3rd endorsed. Call Tom Stephens, 732 -3516 
A.C. 217. 

2 Ist phones wish to relocate in the Md., W. Va. 
or S. Pa. area. Write Martin Gilden, 4 Stewart Ave., 
Annapolis, Md. 269 -0085. 

2 yrs. experience Southern Calif., small medium 
market jock -young. B.S. degree- radio, references, 
1st phone and all those things. . . . Now, let me 
communicate to your top 40 audience. Tape, resume. 
714 -582 -4753. 

Young married first phone in medium market seeks 
nermanant relocetion, preferably small market in 
Virginia or Carolinas. Will consider medium. Randy 
Swingle. 443 Prospect, Ashtabula, Ohio 44004. 216- 
997.7768. 

Anywhere? Vas! This younn man is willinn to work 
anywhere in the US or Canada. DJ, announcing, 
ne,. and if W. Mile. that'. hi. hag! 3rd endorsed, 
veteran and available immediately. Contact Daniel 
Duarte (212) 991 -8624, 1569 Bruckner Blvd., Bronx, 
New York 10472. 

Michigan -Ohio. Evperienced jock 'th family. Pro- 
fessional. Dependable. Country MOR copy produc- 
tion, music and programing. 505. 393 -8154. 

Professionally trained third class announcer with a 
contemporary format and 360 hours of simulated ex 
perience. Single. draft exempt, will relocate any- 
where. Available. Walter Kittelberger, 125 W. 
Chestnut #101, Glendale, Ca. 91204. 

Announcers continued 
First phone beginner, some experience, single, re- 
liable, 4A, experience more important than money, 
will relocate. Ken Mathison, 513 37th Ave. N., St. 
Pete, Fla. 33704. 

Hardworking, creative, married pro desires immed. 
opening. 2 years exp. all formats. T. Jones, 4339 
Pine St., Philo, Pa. 19104. 215 -386.5569. 

Young aspiring announcer, not a pro but some 
board experience. Doug Galliher, 3907 Angol Place, 
Jacksonville, Fla. 32210. 904. 771 -7386. 

Ambitious announcer wants to break in 22. Single. 
Draft exempt. 3rd endorsed. Willing to relocate. 
Mitchell Peck, 2100 Creston Ave., Bronx, New York 
10453. 

Hire my voice. Experienced hardworking pro's body, 
brain, programing, production, engineering talents 
and ticket free. Mundae 317-362-8977. 

Technical 

Is your station in need of personal engineering at- 
tention from a good engineer? Well rounded back- 
ground. Also willing to assume short air shift. 
Prefer east coast. If interested, let me hear from 
you. Box K -122, BROADCASTING. 

Engineer AM-FM 11 years experience desires posi- 
tion east coast Florida. Box K -137, BROADCASTING. 

News 

V 'le, competitive, mature, inside- outside re- 
porter, major market exposure. Excellent, investiga- 
tive, exciting legman, professional airman. Cover 
municipal happenings, mobile reports, sports inter- 
views. College, political science, 26, single. Proper 
position takes me anywhere. Box K -77, BROAD- 
CASTING. 

Seeking challenge. Small market news director can't 
hack small town life, small town news. Experience 
includes NYC all -news, suburban 10 kw AM /FM, NY 
metro educational -TV. College grad, good voice, top 
writing, editing street work, references. Box K -135, 
BROADCASTING. 

Qualified and professional. Now with 080, 8 yrs. 
experience, documentary, features, talk host, inter- 
view specialist, TV -Radio anchor, cinematographer, 
writer, good voice, delivery appearance, M.A., 1st 
phone, believer in broadcasting, ready for right 
position. not over -priced. Let's talk. Box K-148, 
BROADCASTING. 

Versatile news director or chief reporter can fur- 
nish own ideas or adapt to your format. Professional 

Age Q31. 

radio 
K 

8 commentary. 
K-156, BROADCASTING. 

Damned good outside reporter and news writer. 
Box K -185, BROADCASTING. 

Sportscaster . . . 3 semesters college radio experi- 
ence, including hockey, baseball PBP, talk-show 
host 8 sports director. Box K -192, BROADCASTING. 

News di . available immediately over 
10 years radio -TV .. call Bill Winchell 815- 398 -7664. 

Programing, Production, Others 
Swap snow for sun- veteran program director /an- 
nouncer- top -rated good music FM stereo station in 
Midwest medium market seeking comparable posi- 
tion /salary in Florida. Box K -103, BROADCASTING. 
Experienced announcer , programer . produc- 
tion whiz. 8 years AM -FM-TV experience. Interested 
in small investment. Not afraid of work. Box K -159, 
BROADCASTING. 
Florida born program director with 8 years radio 
experience -desires move to cooler climate, more 
money. Box K -176, BROADCASTING. 
Too rated P.D.-D.J. in Los Angeles, Dallas, Cincin- 
nati, Kansas City available. First phone. Melton, 
714 -797.7666. 

Television Help Wanted 

Management 
Supervisor of television programing and operations 
responsible for "on- the -air look" and audience po- 
sition. Not a public service or community relations 
job, but must administer all programing activities 
including supervision of local programs, directors, 
talent, total production and program traffic. Contact 
Pete Orne, WTNH -TV, New Haven, Conn. 

Sales 
Major market aggressive local sales manager. Must 
have recent local experience. Strong retail. Salary 
open. Box K -168, BROADCASTING. 
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Announcers 
Versatile TV announcer to deliver weekend sports 
and weather shows with a daily booth shift. Top 
VHF 25 market in northeast. Right money for right 
man. An equal opportunity employer. Send replies 
to Box K -191, BROADCASTING. 

Technical 
TV transmitter maintenance engineer south Texas 
Box K -149, BROADCASTING. 

Wanted: Entire engineering department for video 
tape production and remote company. We need a 

chief engineer, video, audio, tape, maintenance and 
unit engineers. Top dollar wages. Reply to Box 
K -160, BROADCASTING. 

TV engineer, major midwest university needs engi- 
neer with 5 years experience, to work with TR -70's, 
TK -44's as well as helical VTR's and CCTV equip- 
ment. Starting salary, $12,000, 28 days vacation, ex- 
cellent hours. Send resume to Box K -180, BROAD- 
CASTING. 

Senior video engineer three to five years experience 
all aspects of color television for operational and 
maintenance duties with two stations ETV operation 
immediate vacancy, temporary position apply chief 
engineer, WMSV -WMVT, 1015 North 6 Street, Mil- 
waukee, Wisconsin 53203. 

Immediate opening for experienced transmitter tech- 
nician in major New England market. If qualified 
contact Chief Engineer, WPRI -TV, Providence, R.I. 
401 -521 -4000. An equal opportunity employer. 

News 
TV -Radio station in midwest wants newsman with 
at least one year's experience, college degree pre- 
ferred. Send audio tape, resume and recent picture 
to Box K -64, BROADCASTING. 

Medium market VHF station is looking for experi- 
enced news anchor man for nightly newscast. Ap. 
plicant must also be willing to do outside assign- 
ments in addition to anchor duties. Excellent work- 
ing conditions and very attractive starting salary. 
Submit complete resume and photo to Box K.161, 
BROADCASTING. 

Programing, Production, Others 
Art director for group owned, top 20, network 
affiliated station. Experienced, creative, innovative 
artists will love working for progressive operation 
in country's No. 1 resort city. Box K -108, BROAD- 
CASTING. 

Artist for northeast 25th market. Experienced in 
commercial, promotional and newspaper layouts. 
Send complete resume detailing qualifications along 
with samples in first letter Box K -126, BROADCAST- 
ING. 

Television Situations Wanted 
Management 

Experienced midwest AM/TV manager- small -me- 
dium market preferred. Box J -212, BROADCASTING. 

Local sales management desired. Successful in local/ 
regional sales in two top 20 markets. $20.1- income 
past 3 years with independent stations. Strong back - 
ground in retail development, sales promotion and 
ARB research. Box K -134, BROADCASTING. 

Producer- director with management experience in 
112 and top 20 markets seeks: production -manager 
or on air promotion manager position, or both, in 
medium size market. Cumulative 13 years of broad- 
casting experience. Prefer midwest, consider others. 
Box K -141, BROADCASTING. 

Dynamic executive major representative seeks high 
station or challenging group management position. 
Under 30, married, family, BS television; network 
and agency experience. Outstanding qualifications 
and references. Box K -142, BROADCASTING. 

General manager who gets things done. Who moti- 
vates and relates. Who knows all phases; local and 
national sales, FCC rules, promotion -marketing, 
CATV and then some. Who has the profit philosophy. 
Communicates with the community. 15 years in top 
management. Available now or can wait for right 
offer. Box K -174, BROADCASTING. 

Production /operations manager -Good background 
in station operation and administration, commercial 
and remote production, sports. MA degree, 31, fam- 
ily man. Will accept producer /director spot. Top 
references, will relocate. Stan Marinoff, 6621 N. 
2nd Street, Philadelphia, Pa. 19126, 215-548-4112. 

Technical 
Chief engineer, BSEE, first phone, fifteen years ex- 
perience including TR- 70C's, TK- 44A's. Fully informed 
of latest equipment. Resume available, Box K -150, 
BROADCASTING. 

News FOR SALE Equipment continued 
Gutsy, objective discussion host, news analyst, 
anchorman editorialist. Late 30's. Eye patch. Emmy, 
heavy background. Negotiable $11,000. Start now 
VTR available. (312) 642 -6770 or Box K -39, BROAD- 
CASTING. 

Innovative, energetic and experienced radio news 
director looking for a position in television 
news. BA, journalism. Box K-66, BROADCASTING. 

Energetic young anchor /reporter in major west coast 
market seeks challenge. Proven ratings. Box K -96, 
BROADCASTING. 

Personality, as well as journalistic ability, leads to 
success in broadcast sports and news. I have both. 
A northwestern university graduate with an Army 
career behind me, sportscasting is my field, but I 

can work in any broadcast position. Three years 
play -by -play experience while in college. Box K -131, 
BROADCAST' NG. 

Damned good news writer and radio outside re- 
porter. Box K -186, BROADCASTING. 

Programing, Production, Others 
Cinematographer /photographer comes equipped with 
Beaulieu, Nikon gear & morel Well versed all as- 
pects film, TV. Presently employed, wish to re- 
locate. Box J -200, BROADCASTING. 

Educational director with Norman Vincent Peale on 
the brain seeking employment with communications 
outfit. Educationals, commercials, cables, production 
houses, contact immediately. I'm going places, are 
you? You can't tell if I'm your men till you write. 
Box K -23, BROADCASTING. 

TV producer. director now working Los Angeles, 
available Nov. 1st. 35, single, college, vet, strong 
background, film, VTR, management, admin, engi- 
neering.... Box K -133, BROADCASTING. 

Want: production /operations manager- producer /di- 
rector position. Have: heavy production/administra- 
tive experience, degree, references. Now: free- 
lancing N.Y. Will: relocate for right offer. Box 
K -146, BROADCASTING. 

I'm one of those "rare breed," an experienced 
Black professional in television /film. Degree in corn 
munications and broad experience. I want to return 
to television with an opportunity to produce and 
direct. I can shoot, edit and direct. Make offer and 
let's talk. Box K -164, BROADCASTING. 

MS in TV production; male 24, no experience; look. 
ing for first job; single, can relocate. Ed Steinmann, 
1441 Orchard, Des Plaines, II. 60018. 

Wanted To Buy Eauipment 
We need used 250, 500, 1 kw & 10 kw AM and 
FM transmitters. No junk. Guarantee Radio Supply 
Corp., 1314 Iturbide St., Laredo, Texas 78040. 

Wanted -RCA model 630-TS television receiver. Does 
not have to operate, but cabinet and external con- 
trols must be intact. State condition. Box K -140, 
BROADCASTING. 

Used twelve bay bat wing for Channel 7. Box 
K -182, BROADCASTING. 

Used 800 to 1000 foot guyed TV tower. Box K -183, 
BROADCASTING. 

Wanted Moseley PBR 21, remote control unit 1077- 
2-3 meter panels. Box K -188, BROADCASTING. 

FM exciter needed for new educational station. 412- 
745 -6479. 

For Sale Equipment 
Hellas-styrenes. Large stocks- bargain prices -tested 
and certified. Write for price and stock lists. Sierra 
Western Electric, Box 23872, Oakland, Calif. 94623. 
Phone (415) 832.3527. 

Television Transmitter -Ampex UHF TA15 -BT bought 
new and used for tests only. Modify to your chan- 
nel and higher power or for standby. With color 
and in perfect condition. Newsvision Company, 
1016 Broad St., Bridgeport, Conn. 06603 or call 
evenings 203 -378 -9242. 

13/4" -50 OHM Gas Filled Line. Complete w / "N" 
connectors; equipped for pressurization Brand New, 
Phelps Dodge #STA 158-50 One length @ 1000 ft. 
one length @ 400 ft. $1.60 per foot for all. Action 
Electric Sales 312- 235 -2830. Need Coax, bare copper, 
power cable? 

Continental 315 5KW transmitter in good operating 
condition, $3,500.00. Contact Glenn Callison, Direc. 
tor of Engineering, The McLendon Corporation, 1917 
Elm St., Dallas, Texas (214) 747-9311. 

Now in our stock -Scully 280's 270's, Metrotech 
526A's Ampex AG-600'x -500 and 440's- complete 
Ampex spare parts -call collect AC 305- 563 -0495- 
Broadcast Automation Associates, 3101 N. Federal 
Hwy., Fort Lauderdale, Fla. 33306. 

Ampex 1100 tape machine, in good condition, 
$15,000. Call WXXI -1- 716 -473 -4160. 

New mobile business display van -International 
chasis, completely air conditioned. Van manufac- 
tured by Lyncoach and Truck Co. length 35 feet, 
height 12'8 ". Equipment in van, 1 Onan 15kw 
generator, 3 power vents in roof, 2 -d1362 Chrysler 
air conditioners, 5 -WA 20 wall MTD electric heaters, 
6 double 40 watt florescent fixtures, 1 complete 
lavatory, water tank with air compressor, electric 
hot water heater, 11 double 110-3 prong recepticals, 
paneled and carpeted. Will sell for one half of 
original price. For further information call collect. 
607.785 -7971. 

Ampex VTR, 1,000.B including full monitoring, video 
head, like new condition, less 5,000 hours, available 
immediately, reasonable price. KOREX, Box 65725, 
L.A. Calif. 90065. 

Three complete Schafer automation systems. Mono 
and stereo. 1 to 5 years old. Each as complete sys- 
tem or will break down. Cash or financing. Phone 
AC 214. 586.2211. 

Ampex model 600 /601 users -noise, heat, and flut- 
ter reduction kits available from VIF International, 
Box 1555, Mtn. View, Calif. 94040. 408- 739 -9740. 

One stop for all your professional audio require- 
ments. Bottom line oriented. F.T.C. Brewer, Box 
8057, Pensacola, Florida 32505. 

MISCELLANEOUS 
Deejaysl 11,000 classified gag lines. $10.00. Un- 
conditionally guaranteed. Comedy catalog free. 
Edmund Orrin, Mariposa, Calif. 95338. 

Prizes! Prizes! Prizes! National brands for promo- 
tions, contests, programing. No barter, or trade 

better! For fantastic deal, write or phone: 
Television á Radio Features, Inc., 166 E. Superior 
St.. Chicago, Illinois 60611, call collect 312 -944- 
3700. 

"Free" Catalog . everything for the deejayl 
Comedy, books, airchecks, wild tracks, old radio 
shows, FCC tests, and morel Write: Command, Box 
26348, San Francisco 94126. 

AMS comedy -Now in its third year. Weekly ship- 
ments. For free sample -3924 Browning, Raleigh, 
N.C. 27609. 

Interested in Christian format for your station? We 
can help youl Call Dr. Crews, Christian Radio 
Consultant, 912-432-6436 or write Box 942, Albany, 
Ga. 31702. 

Dee¡ay lines by top comedy writers. Monthly. 3 
recent samples -$5.00. Yearly (12 issues) $25. Humor 
Originals, Box 86B, East Meadow, N.Y. 11554. 

INSTRUCTIONS 
Attention Broadcast Engineers: Advance yourself. 
Earn a degree in electronics engineering while you 
remain on your present job. Accredited by Accredit- 
ing Commission; NHSC. Course approved under 
G.I. bill. Be a real engineer -higher income, prestige, 
security. Free brochure. Grantham School of Engi- 
neering, 1505 N. Western, Hollywood, California 
90027. 

First class FCC License theory and laboratory train- 
ing in six weeks. Be prepared let the masters 
in the nation's largest network of 1st class FCC 
licensing schools train you. Approved for veterans 
and accredited member National Association of 
Trade and Technical Schools. Write or phone the 
location most convenient to you. ELKINS INSTI. 
TUTE in Texas, 2603 Inwood Road, Dallas, 
Texas 75235. Phone 214- 357 -1001. 

ELKINS In California, 160 South Van Ness, San 
Francisco, California 94102. Phone 415- 626.6757 

ELKINS in Connecticut, 800 Silver Lane, East Hart- 
ford, Connecticut 06118. Phone 203. 568 -1110. 

ELKINS in Colorado, 420 South Broadway, Denver, 
Colorado 80209. Phone 303 -744 -7311 

ELKINS in Florida, 1920 Purdy Avenue, Miami 
Beach, Florida 33139. Phone 305.532.0422 

ELKINS in Georgia, 51 Tenth Street at Spring, 
N.W., Atlanta, Georgia 30309. Phone 404- 872 -8844 

ELKINS in Illinois, 3443 N. Central Avenue, 
Chicago, Illinois 60634. Phone 312 -286 -0210 

ELKINS in Louisiana, 333 St. Charles Avenue. 
New Orleans, Louisiana 70130. Phone 504 -581 -4747. 

ELKINS*** in Minnesota, 4103 East Lake Street, 
Minneapolis, Minnesota 55406. Phone 612 -721 -1687 

ELKINS in Missouri, 4655 Hampton A , St. 
Louis, Missouri 63109. Phone 314 -752.4441. 

ELKINS in Ohio, 11750 Chesterdale Road, Cincin- 
nati, Ohio 45246. Phone 513. 771.8580 
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-CREATIVITY STEMS SUCCESS - 

Need a #1 disc jockey? Program Director? Chief i 
engineer? All of the above? None of the above? 

i Zappo . . . Me! Five years in all phases with 
1 resume and tape all ready to go. Prefer medium i 

1 

or large market. (Don't We All?) Eight -one -five 1 

Nine -three -three seven- one -six -oh. 

i BOX K -165, BROADCASTING 

Instructions continued Radio Help Wanted 

ELKINS in Oklahoma, 501 N.E. 27th St., Oklahoma 
City, Oklahoma 73105. Phone 405- 521.1426. 

ELKINS. In Tennessee, 1362 Union Ave., Memphis, 
Tennessee 38104. Phone 901-274-7120 

ELKINS' in Tennessee, 2106.A 8th Avenue, South. 
Nashville, Tennessee 37204. Phone 615- 297 -8084 

ELKINS in Texas, 6801 Viscount Blvd., El Paso, 
Texas 79925. Phone 915- 778.9831. 

ELKINS in Texas, 1705 West 7th Street, Fort Worth, 
Texas 76101. Phone 817- 335 -6569 

ELKINS in Texas, 3518 Travis, Houston, Texas 
77002. Phone 713- 526 -7637 

ELKINS in Texas, 503 South Main, San Antonio, 
Texas 78204. Phone 512. 223 -1848 

ELKINS in Washington,. 4011 Aurora Ave., North 
Seattle, Washington 98103. Phone 206-634 -1353. 

ELKINS in Wisconsin, 611 N. Mayfair Road, Mil. 
waukee, Wisconsin 53226. Phone 414 -778 -1234. 

A ing Programming, production, newscast- 
ing, sportscasting, console operation, disc lock - 
eying and all phases of radio broadcasting. All 
taught by highly qualified professional teachers. 
One of the nation's few schools offering 1st Class 
FCC Licensed Broadcasting in 18 weeks. Approved 
for veterans' and accredited member of NATTS. 
Write or phone the location most convenient to 
you. ELKINS in Dallas' - Atlanta - Chi. 
cago" - Denver - Hartford - Houston - Mem- 
phis` - Miami - Minneapolis' - Nashville - 
New Orleans - San Francisco - Seattle - San Antonio - Oklahoma City. 

Since 1946. Original six week course for FCC 1st 
class. 620 hours of education in all technical 
aspects of broadcast operations. Approved for vet- 
erans. Low -cost dormitories at school. Starting dates 
Jan. 5, April 12. Reservations required. Wil- 
liam B. Ogden Radio Operational Engineering School, 
5075 Warner Ave., Huntington Beach, Calif. 92647. 

Zero te first phone in 5 weeks. R.E.I.'s cl begin 
Nov. 15, Jan. 3 and Feb. 7. Tuition $395.00. Rooms 
$15.520 per week, call toll free: 1.800-237-2251 for 
more information or write: R.E.I., 1336 Main Street, 
Sarasota, Florida 33577. V.A. approved. 

R.E.I., 3123 Gil lham Road, Kansas City, Missouri 
64109. Call Joe Shields (816) 931 -5444. 

R.E.I., 809 Caroline St., Fredericksburg, Virginia 
22401. Call Ray Gill (703) 373 -1441. 

R.E.I., 625 E. Colorado St., Glendale, Calif. 91205. 
Call toll free, 1. 800. 237.2251. 

Li el by New York State, veteran approved for 
FCC 1st Class license and announcer. disc -Jockey 
training. Contact A.T.S. Announcer Training Studios, 
25 West 43 St., N.Y.C. (212) OX 5.9245. 

First elms F.C.C. license theory and laboratory 
training in five weeks. Tuition $333.00. Housing 
$16.00 per week. VA approved. New classes 
every Monday. American Institute of Radio, 2622 
Old Lebanon Road, Nashville, Tennessee 37214. 
615. 889 -0469. 

F.C.C. Type Exams . . Guaranteed to prepare you 
for F.C.C. 3rd, 2nd, and 1st phone exams. 3rd class, 
$7.00; 2nd class, $12.00; 1st class, $16.00; complete 
package, $25.00. Research Company, 3206 Bailey 
Street, Sarasota, Florida 33580. 

Pennsylvanie and New York. F.C.C. first phone in 
1 to 8 weeks. Results guaranteed. American Acad- 
emy of Broadcasting, 726 Chestnut Street, Phila 
delphia, Pa. 19106. WA 2-0605. 

FCC 1st class in 6 weeks. Established 1943. Cost 
$370. Graduates nationwide. Reasonable housing 
available. Class limit 10 students. National Institute 
of Communications, 11516 Oxnard St., No. Holly- 
wood, California 91606. 

F.C.G. first class license in 5 weeks. Classes begin 
Oct. 25 8 Nov. 15. $300.00 total cost. Write United 
Broadcasting College, 3217 Atlantic Blvd., Jackson- 
ville, Florida. 

Need 1st phone fast? Then the Don Martin School 
Intensive Theory Course (five weeks) is the one you 
need (approved for Veterans) (Bank financing avail- 
able). Learn from the finest instructional staff in the 
country. Utilizing animated films in addition to 
other visual aids you are assured of obtaining your 
1st phone as well as gaining a good basic back- 
ground in communications electronics. Our proven 
record of success is surpassed by no one. Why take 
chances on second best or CAA courses? Our next 
Intensive Theory Course will begin November 1, 
1971. For additional information call or write Don 
Martin School of Radio 6 TV, 1653 N. Cherokee, 
Hollywood, Calif. 90028, HO 2 -3281. 

News 

A major network owned station in a top ten 

market is looking for a top contemporary news- 

man. We're looking for more than a voice. 

You've got to show us creative talent on and 

off the air. An equal opportunity employer. 

BOX K -139, BROADCASTING 

Situations Wanted 

Management 

GENERAL MANAGER 

...WITH A PLAN 
If you're an AM fulltimer and your current 
format isn't producing the sales it used to .. . 

you may be ready to change to a format high- 
lighting sports and recreation. 

If you're interested in. learning more about 
this fresh format approach and the man with 
the unique background to carry it out, please 
contact well -known twenty -year radio /TV veteran 
with blue -chip national, regional and local cre- 
dentials in the negotiation, acquisition, sale, 
promotion and production of sports and recreation 
programing -plus thorough knowledge of all 
phases of regular station programing and sales. 

High income history, but would consider equity 
arrangement in right community. 

BOX K -130, BROADCASTING 

r. 

ATTENTION FM STATIONS 
Program expert, successful business manager, 
former U.P.I. audio /video reporter; experienced 
all phases FM broadcasting, with own library 
and equipment, wants position as manager, 
newsman, sales plus format revamp to suit area. 

BOX K -157, BROADCASTING 

1 

Sales 

iiiiiiiiii iiii iiiiiiiiiiiiiiiiiiiiiiiiiiiiiii // 
ATTENTION TEXAS BROADCASTERS... 

Experienced Morning Man with excellent track 
record in sales desires return to southwest. Job 
here good, but miss Texas climate ... Tape, 
resume, salary req., on request . . DON'T 
DELAY . .. Want to relocate before it snows .. 

BOX K -171, BROADCASTING 

,i / / / / / / / / / / 4 / / / /H / / // / / / / / / / / / / / / / / I VVV / í 
Announcers 

News 

NEWSCASTER -FIELD REPORTER 
Excellent writer, interviewer, announcer. Army 
radio experience. 2 years Don Martin Broadcast- 
ing School. First phone. 2 years college, journal- 
ism and speech. 31 yrs. old, hard worker, good 
mature voice. Willing to relocate anywhere. 
Salary open -just want an opportunity. Call 213- 
892 -7036 or write for tape and resume Mark 
Manning, 16462 Rayen St., Sepulveda, Calif. 
91343. 

Television Help Wanted 

Programing, Production, Others 

TOP 10 MAJOR MARKET 

Network affiliated television station needs ex- 
perienced Program Department Manager. 
Pre- requisite abilities: 

Administrative and creative. 
Working knowledge of feature and syndicated 
film. 
Detailed familiarity with responsibilities pre- 
scribed station by FCC. 

Both commercially and community minded to 
join dedicated aggressive department head 
team. 

Send complete resume to: 

BOX K -67, BROADCASTING 

All replies confidential 
An Equal Opportunity Employer 

Technical 

CATV GROUP OPERATION 
needs experienced Chief Engineer whose capa- 
bilities include mapping, construction main- 

tenance and technical know -how. Excellent op- 
portunity. Rush all information. 

BOX K -45, BROADCASTING 

Miscellaneous 

HOW MANY 

MILLIONAIRES 
ARE THERE IN THE 

UNITED STATES? 
. and how many NEW mil- 

lionaires join the ranks every 
year? How did they quire 
their wealth? The number and 
the reasons may astonish you! This amazing story 
is revealed in valuable new booklet, 
"NEW ROADS TO WEALTH AND OPPORTUNITY." 
Even more exciting are the factual details about 
a specific business opportunity that is nothing 
short of a gold mine. Why? Because, ao seso- 
ciate of the organization providing the oppor- 
tunity, you help others to succeed. 
For your free copy of "New Roads to Wealth and 
Opportunity,' phone, wire, or write immediate- 
ly to: 

B.R.O.K. INTERNATIONAL 
Sox 2212S Denver. Colorado 00222. 1303)751 -5500 

Beautiful Office To Sublet 

'/2 block from FCC 

3 rooms (660 sq. ft.) with plush 
carpeting, suitable for law office or 
representative of broadcast or com- 
munication co. If desired, some furni- 
ture, equipment and books (Pike & 
Fischer RR, etc.) may be made avail- 
able. Present tenant forming new 
association. Phone: 202 -659 -4131. 

'1 
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Employment Services 

527 Madison Ave., New York, N.Y. 10022 

13 
BROADCAST PERSONNEL AGENCY 

Sherlee Barish, Director 

BY BROADCASTERS -FOR BROADCASTERS ampsr 
RADIO AND TELEVISION PERSONNEL 

(213) 820-2678 11661 San Vicente Blvd. 
Suite 300 Los Angeles, California 90049 

Wanted To Buy Equipment 

WANTED: 25_ VRtöi 
State price, availability, accessories, age, and 7t 

I¡1I 

condition in first letter. Principals only, no 11 
brokers. Attention G. Alfred Dodds, 

APPLIED VIDEO ELECTRONICS, 
INCORPORATED 

4936 Caroline Drive 
Cleveland, Ohio 44128 3Ott'f0 

uf # * ìs * is ìt uf ìt # it ìt it ìt * ìt it+* ìs * it * ì4t it # 

# 
# 
# 

BOX K-193, BROADCASTING * 
# 

* * * * * * * * * 
* *A41#4t*ìt*4t4tit*+*K**4t4t**4t4t*** 

WANTED 

Profitable AM or AM /FM Combination, medium 
to small market. Location unimportant. Prin. 
Cipals only. 

For Sale Stations 

LLt6-- - sCrYCS:Cr-',LsP, -- G-,dsO(r 
D 

90 Miles from N.Y.C. Rq 

A large market non-directional daytimer. Gross- 
ing $300,000 with net before taxes and owners 1( ' salary of $100,000, and sales up in first quarter 

JI) of new fiscal year by 15 %. Terms available. 
Qualified buyers only. 

BOX K -60, BROADCASTING 

Eau ri)itt Brnkrrs int. 
116 CENTRAL PARK SOUTH 

NEW YORK, N.Y. 

EAST COAST WEST COAST 

(212) 265 -3430 (213) 677-0055 

For Best Results 
You Can't Top A 

CLASSIFIED AD 
in 

TMBröädästinq 

FOR SALE Stations 

continued 

LARSON /WALKER & COMPANY 

Brokers, Consultants, & Appraisers 

Los Angeles, Calif. 90067 Wash., D.C. 20006 
1601 Ave. of the Stars 1725 Eye St., N.W. 
Century City, Suite 501 Suite 714 
213/277.1561 202/223 -1553 

ARIZONA Dandy kilowatt daytimer on good 
(req. 6125,000 -terms. 

COLORADO Regional fulltime, good power, 
low freq. $400,000 cash. 

IDAHO 
-5 KW -D. Middial.;225,000. Might 

sell Class C FM with it. 

WYOMING 
;15 000 down. 

-Class 
, 

IV. Clean facility. $60,000. 

MOUNTAIN STATES MEDIA BROKERS 

Box 99, Broomfield, Colorado 80020 

(303) 466 -3851 

L -J 

STATIONS FOR SALE 

1 PACIFIC NORTHWEST. Profitable daytimer 
serving diversified market. Priced at 
$140,000. Long term payout. 
UPPER MIDWEST. Regional daytimer. AO- 
sentee owned. $300,000. 29% down. 3 SOUTHWEST. University town. AM -FM. 
$325,000. Terms. 4. MAJOR MARKET FM. $650,000. Terms. 

Jack L. Stoll 
and ASSOCIATES 

egJU Sunset aiva., Suite 1113 
P.O. Box 550 

Los Angeles, California 90028 
Area Code 213- 464.7279 

SE small daytime 110M 29% 

MW medium fulltime 275M 29% 

SW medium AM & FM 350M nega 

MW suburban FM 440M nega 

NE metro fulltime 275M 100M 

Fla. 

NE 

MW 

SW 

MW 

small 

small 

medium 

metro 

metro 

fulltime 

FM 

fulltime 

FM 

FM 

CHAPMAN ASSOCIATES 
media brokerage service® 

85M 

160M 

315M 

65M 

150M 

ATLANTA CHICAGO DALLAS DETROIT NEW YORK 

Please write: 5 Dunwoody Park, Atlanta, Ga. 30341 

cash 

29% 

cash 

cash 

29% 

(Continued from page 114) 
Chief Office of Opinions and Review in Key 

West, Fla. (John M. Spottswood IWKWF]), 
granted motion by Florida Keys Broadcasting 
Corp. and extended through Oct. 8, time to file 
oppositions (Doc. 19290). Action Sept. 27. 

Fines 

KASM Albany, Minn -FCC notified Stearns 
County Broadcasting Co., licensee, that it has in- 
curred apparent liability in amount of 5500 for 
willful or restated violation of rules by allowing 
improperly licensed operator to perform routine 
operation of station. Action Oct. 6. 

WTIK Durham, N.C. -FCC notified W and W 
Broadcasting Co., licensee of WTIK, that it has 
incurred apparent liability for 52,000 forfeiture 
for numerous logging violations. and failure of 
licensee to exercise reasonable diligence to obtain 
information from employees to make announce- 
ments required by Communications Act. Action 
Oct. 6. 

WAQT Ashtabula, Ohio -FCC notified Quests 
Inc., licensee. that it incurred apparent liability 
in amount of 5500 for willful or repeated viola- 
tion of rules by failing to make required daily 
equipment inspections at least five times a week, 
and by failing to enter into maintenance log nota- 
tion indicating readings of tower base current 
meters and associated remote meters. and indi- 
cating calibration of remote meters. Action Oct. 
6. 

New FM stations 
Final action 

Orlando, Fla. -FCC denied objection by Walt 
Disney Productions to application by Shamrock 
Development Corn., to change call sign of station 
WKIS -FM Orlando, to WDIZ, and grant of appli- 
cation affirmed without conditions. Action Oct. 6. 

Actions on motions 
Hearing Examiner Lenore G. Ehrig in Ander- 

son, Ind. (Eastern Broadcasting Corp. and Broad- 
casting Inc. of Anderson). FM proceeding, grant- 
ed petition by Eastern Broadcasting Corp. for 
leave to amend its application to reflect its acqui- 
sition of WBOW -FM Terre Haute, Ind., as well 
as current information concerning its financial 
position (Dots. 19018.9). Action Oct. 6. 

Hearing Examiner Jay A. Kyle in New Albany. 
Ind. and Louisville. Ky. (Lankford Broadcasting 
Co. and Radio 900 Inc.), FM proceeding, on own 
motion reopened record. corrected transcript. and 
closed record (Does. 18637 -8). Action Sept. 30. 

Hearing Examiner Ernest Nash in Dayton. 
Tenn. (Erwin O'Conner Broadcasting Co. and 
Norman A. Thomas). FM proceeding. closed rec- 
ord and set certain procedural dates (Does. 18547- 
8). Action Sept. 30. 

Hearing Examiner James F. Tierney in Easton. 
Md. (Community Broadcasters Inc. and Easton 
Broadcasting Co.). FM proceeding. due to un- 
avoidable conflict in case and trial calendar of 
examiner, postponed hearing without date (Does. 
19303.4). Action Sept. 27. 

Hearing Examiner James F. Tierney in Tulsa. 
Okla. (American Christian College Inc.), FM 
proceeding, on request of American Christian Col- 
lege Inc.. scheduled prehearing conference for 
Oct. 7 (Doc. 19195). Action Sept. 29. 

Hearing Examiner James F. Tierney in Harri- 
man. Tenn. (Folkways Broadcasting Co. Tnc. and 
Harriman Broadcasting Co.), FM proceeding. 
granted motion by Folkways Broadcasting nune 
nro tune for leave to amend its application to re- 
flect changes in ant. model and certain of Its ex- 
pense and deferred credit figures (Dots. 18912 -3). 
Action Sept. 24. 

Other actions 
Review board in Bangor, Me., granted request 

by Penobscot Broadcasting Corp. for extension of 
time to Oct. 6, within which to file reply to oppo- 
sitions by Bangor Broadcasting Corp. to further 
motion to enlarge issues (Doa. 19165 -6). Action 
Oct. 6. 

Review board in Albuquerque, N.M., and Sun 
City, Ariz., certified to commission for considera- 
tion of consolidating proceeding involving appli- 
cations of Zia Tele- Communications Inc., and 
Alvin L. Korngold, for new FM station at Albu- 
querque, with proceeding involving applications of 
Korngold and Sun City Broadcasting Corp. at 
Sun City (Does. 19178 -9 and 19087 -8). Action 
Oct. 6. 

Initial decision 
Herbert Sharfman in Salem, Ill., proposed ap- 

plication of Thomas S. Land and Salem Broad- 
casting Company for new FM to operate on ch. 
261A at Salem (Doc. 18290). Ann. Oct. 5. 
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Summary of broadcasting 
Compiled by FCC Oct. 1, 1971 

Commercial AM 

Commercial FM 

Commercial TV -VHF 

Commercial N -UHF 
Total commercial N 
Educational FM 

Educational TV-VHF 
Educational TV-UHF 
Total educational TV 

On air 
Licensed STA CP's 

4,334' 4 

2.239 1 

501 2 

173 0 

674 2 

460 1 

82 0 

108 0 

190 0 

12 

39 

8 

13 

21 

10 

5 

9 

14 

Total 
on air 

4,3501 

2,279 

5112 

1882 

697 

471 

87 

117 

204 

Not 
on air Total 
CP'S authorized 

61 4,4111 

110 2.389 

15 5262 

79 2652t 
94 791 

70 541 

4 91 

14 131 

18 222 

Special Temporary Authorization. 
1 Includes 25 educational AM's on nonreserved channels. 
2 Indicates lour educational stations on nonreserved channels. 
t Does not include six commercial UHF TV's licensed but silent. 

Existing FM stations 
Final actions 
a WZAM -FM Mobile, Ala.- Broadcast Bureau 
permitted remote control. Action Sept. 29. 

KAYN(FM) Tucson, Ariz. -Broadcast Bureau 
granted mod. of CP to change trans. and studio 
location to 5505 S. Country Club Road; change 
trans. and ant.: make changes in ant. system - 
ant. height 88 ft; ERP 50 kw (horizontal), 15 kw 
(vertical). Action Oct. 4. 

KXOW -FM Hot Springs, Ark. -Broadcast Bu- 
reau granted license covering new FM; ERP 310 
w, ant. height 790 ft. Action Sept. 28. 

KKDJ(FM) Los Angeles- Broadcast Bureau 
granted CP to change trans. location; change 
studio and remote control location to 6290 Sunset 
Boulevard; make changes in ant. system -ERP 
8 kw (horizontal maximum), 7.8 kw (vertical 
maximum); ant. height 2960 ft., remote control 
permitted; install new ant. and trans. Action Oct. 
4. 

KPPC -FM Pasadena, Calif.- Broadcast Bureau 
granted CP to install new aux. trans. at main 
trans. location. Action Oct. 4. 

KOME(FM) San Jose. Calif. -Broadcast Bu- 
reau granted CP to install new trans. and new 
ant.; make changes in ant. system; ERP 12.5 kw; 
ant. height 880 ft.: remote control permitted. 
Action Sept. 2g. 

KYMS(FM) Santa Ana. Calif.- Broadcast Bu- 
reau granted license covering changes; ant. height 
130 ft.; ERP 3 kw. Action Sept. 28. 

WETA -FM Washington -Broadcast Bureau 
granted CP to install new aux. ant. Action Oct. 4. 

WSMT -FM Litchfield, Ill.- Broadcast Bureau 
granted license covering changes; ERP 193 kw; 
ant. height 175 ft. Action Sept. 28. 

WRHS(FM) Park Forest, 111.- Broadcast Bu- 
reau granted CP to operate by remote control 
from 203d at Route 54, Olympia Fields: install 
new trans. and ant. Action Oct. 4. 

WRWC(FM) Rockton. Ill.- Broadcast Bureau 
granted CP to install new ant.; ant. height 300 ft.; 
condition. Action Sept. 30. 

WFMS(FM) Indianapolis- Broadcast Bureau 
granted CP to make changes in trans. equip- 
ment, ERP 50 kw. Action Oct. 4. 

WTCA -FM Plymouth, Tnd.- Broadcast Bureau 
granted CP to install new trans. and new ant.: 
ERP 3 kw; ant. height 220 ft., remote control per- 
mitted. Action Sept. 30. 

WROT(FM) Rochester, Ind.- Broadcast Bureau 
granted license covering new FM; ERP 3 kw; 
ant. height 100 ft. Action Sept. 30. 

WMAR -FM Baltimore -Broadcast Bureau grant- 
ed CP to install new trans.: change TPO: ERP 
29 kw (horizontal), 27 kw (vertical); ant. height 
620 ft.; remote control from 6400 York Road, 
Baltimore. Action Oct. 4. 

WTTR -FM Westminster, Md.- Broadcast Bu- 
reau granted CP to install new aux. ant.; ant. 
height 352 ft.; aux. trans. 1 kw; TPO 1 kw; ERP 
2.25 kw. Action Oct. 4. 

WYON(FM) Grand Rapids, Mich. -Broadcast 
Bureau granted CP to specify trans. and studio 
location as 1 mile north of Moseley, Mich.; in- 
stall new trans.; new ant.: make changes in ant. 
system; change TPO 17 kw; ERP 50 kw; ant. 
height 420 ft. Action Oct. 4. 

KTCC(FM) International Falls, Minn.-Broad- 
cast Bureau granted CP to change trans.; studio 
location to Highway 71 and 15 Street., Interna- 
tional Falls; install new trans. and new ant. for 
noncommercial educational FM. Action Oct. 1. 

WQST(FM) Forest, Miss. -Broadcast Bureau 
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granted CP to make changes in ant. system; ERP 
27.5 kw; ant. height 290 ft. (horizontal), 285 ft. 
(vertical). Action Oct. 1. 

KGLR(FM) Reno, Nev.- Broadcast Bureau 
granted license covering new FM; ERP 31 kw; 
ant. height minus 390 ft. Action Oct. 1. 

WJTN -FM Jamestown, N.Y.- Broadcast Bu- 
reau granted CP to change trans. location to 2 

Orchard Road. Jamestown: install new trans. and 
new ant.: make changes in ant. system: ERP 11 

kw; ant. height 640 ft.; condition. Action Oct. 1. 

WXUR -FM Media, Pa.- Broadcast Bureau 
granted CP to install dual polarized ant.; ERP 
4.2 kw; ant. height 440 ft. Action Sept. 30. 

WDVE(FM) Pittsburgh - Broadcast Bureau 
granted mod. of permits to make changes in trans- 
mission line and trans. equipment: ERP 20.5 kw. 
Action Sept. 30. 

Renewal of licenses, all stations 
KOOL -TV Phoenix- Broadcast Bureau granted 

renewal of license. Action Oct. 4. 

Other actions, all services 
FCC granted applications of ABC for renewal 

of licenses of stations WDAI(FM) and WLS- 
AM-TV, both Chicago. and WRIF(FM) and 
WXYZ- AM -TV, both Detroit, and of CBS, for 
renewal of licenses of stations WBBM- AM -FM- 
TV Chicago. and KMOX- AM -FM -TV St. Louis, 
subject to the outcome of anti -trust suit brought 
against ABC and CBS by 13 members of the 
Motion Picture Association of America. Action 
Oct. 6. 

FCC adopted final versions of two report forms 
that must be filed by CATV operators. FCC Form 
325 (general information. CATV services and 
ownership information) and FCC Form 326 
(financial information) (Doc. 18397). Form 325 
will be due March 1. 1972 and Form 326 will 
be due April 1. 1972. Action Oct. 6. 

Translator actions 
Estes Park. Colo. -FCC affirmed grant of CP's 

to Platte Valley Farm Supply Co., for five new 
UHF translators on chs. 57, 59, 61. 63 and 65, to 
serve Estes Park, Colo. Action Oct. 6. 

K13KH Townsend. Mont.-Broadcast Bureau 
granted license covering changes for VHF trans- 
lator. Action Sept. 29. 

KO2GT Windy Creek. Azalea, Wolf Creek and 
Glendale. all Oregon- Broadcast Bureau granted 
license covering new VHF translator. Action 
Oct. 4. 

Hawley. Pa., Northeastern Pennsylvania Educa- 
tional Television Association- Broadcast Bureau 
granted CP for new UHF translator to serve 
Hawley. operating on ch. 64 by rebroadcasting 
proTrams of WVIA -TV Scranton. Pa.: condition. 
Action Oct. I. 

Waymart. Pa., Northeastern Pennsylvania Edu- 
cational Television Association- Broadcast Bureau 
granted CP for new UHF translator to serve Way - 
mart, operating on ch. 66 by rebroadcasting pro- 
grams of WVTA -TV Scranton, Pa.; condition. 
Action Oct. I. 

K7ODD Circleville, Kingston and Junction, all 
Utah -Broadcast Bureau granted CP to change 
frequency of UHF translator from ch. 70 to ch. 7; 
change trans. and make changes in ant. system; 
change call letters to KOFJH. Action Sept. 24. 

Escalante, Utah, Escalante TV Association - 
Broadcast Bureau granted CP for VHF translator 
to serve Escalante operating on ch. 7 by rebroad- 
casting programs of KUED Salt Lake City. Action 
Sept. 28. 

K78BY Panguitch and rural Garfield county, 
Utah -Broadcast Bureau granted CP to change 
frequency of UHF translator from ch. 78 to ch. 7; 
change trans.; make changes in ant. system; 
change call sign to KO7JW. Action Sept. 24. 

Tropic. Utah, University of Utah -Broadcast 
Bureau granted CP for new UHF translator to 
serve Tropic, operating on ch. 82, by rebroadcast - 
ing the programs of RUED Salt Lake City. Action 
Oct. 4. 

KO6DY Uintah county, Fort Duchesne, Roose- 
velt. Neola and Indian Reservation, all Utah; 
KO8CS Roosevelt, Fort Duchesne. Neola and Deep 
Creek, all Utah: KIODD Fort Duchesne, Roose- 
velt, Neola and Deep Creek, all Utah -Broadcast 
Bureau granted CP's to specify principal commu- 
nities of VHF translators as Roosevelt, Lapoint 
and Mountain Home. all Utah: change trans. loca- 
tions to Butcher Knife Park. 4 miles southeast of 
Bluebell; change trans. and make changes in ant. 
systems. Action Oct. 1. 

KI2FG Fort Duchesne. Roosevelt. Neola, Deep 
Creek. Uintah county, all Utah -Broadcast Bu- 
reau granted CP to specify principal community 
of VHF translators as Roosevelt, Lapoint and 
Mountain Home: change trans. location to Butcher 
Knife Park, 4 miles southeast of Bluebell; change 
trans. and make changes in ant. system. Action 
Oct. 1. 

Modification of CP's, 
all stations 

KMPH(TV) Tulare. Calif.-Broadcast Bureau 
granted mod. of CP to change trans. and ant.: 
make changes in ant. structure and ant. height 
2730 ft. Action Oct. 4. 

WIOAO Bowling Green. Ky.- Broadcast Bu- 
reau granted mod. of CP to extend completion 
date for VHF translator to April 4, 1972. Action 
Oct. 4. 

KWSC(FM) Wayne, Neb.-Broadcast Bureau 
granted mod. of CP to make changes in ant. sys- 
tem: ant. height 96 ft. Action Oct. 1. 

WMGM(FM) Atlantic City, N.J. -Broadcast 
Bureau granted mod. of CP to change type trans. 
and ant. Action Oct. 1. 

WWRJ(FM) Southampton. N.Y.- Broadcast 
Bureau granted mod. of CP to change name of 
nermittee to Sandpiper Broadcasting Corp. Action 
Oct. 1. 

WIAC -FM San Juan. P.R- Broadcast Bureau 
granted mod. of CP to move trans. to a new loca- 
tion: delete remote control. Action Sept. 30. 

KINL(FM) Eagle Pass. Tex- Broadcast Bu- 
reau granted mod. of CP to change type trans.; 
ant.: change TPO 1.60 kw; ant. height 185 ft.; 
remote control from trans-studio site at 127 Kilo- 
Watt Drive. Eagle Pass: granted mod. of CP to 
extend date of completion to Dec. 1. Action 
Oct. 4. 

KVMV -FM McAllen. Tex. -Broadcast Bureau 
granted mod of CP to change ERP 76 kw: speci- 
fy studio location from trans. site at 3.5 miles 
south of Pharr, Tex. Action Sept. 30. 

Broadcast Bureau granted mod. of CP's to ex- 
tend completion dates for following stations: 
KIOO(FM) Porterville, Calif.. Gateway Broad- 
casters Inc. to March 21, 1972; WINU(AM) 
Highland. Ill., to Jan. 4. 1972: WNNN(FM) 
Canton. NJ.. to March 23. 1972: WPET(AM) 
Greensboro. N.C.. to Dec. 11: and WFAA(AM) 
Dallas, Tex.. to Jan. 1. 1972. Action Sept. 30. 

CAN 
Final actions 

Corning, Calif.-FCC authorized Cable Televi- 
sion Bureau to grant application for assignment 
of license of Comntueity Antenna Relay Station 
KLC -54 from Valley TV Cable Inc.. to State TV 
Cable and for CP for mod. of facilities. Action 
Oct. 4. 

Macomb, FCC granted request by Macomb 
Cable TV Inc., Macomb. for waiver of leapfrog- 
ging rrovisions of proposed cable TV rules for 
authorization to import distant signals of WON - 
TV and WFLD, both Chicago. Action Oct. 6. 

Nicholasville. Ky. Jessamine All- Channel Cable - 
vision Inc. -Cable Television Bureau dismissed 
as moot petition for temporary and permanent re- 
lief against importation of distant signals filed by 
WLEX -TV Inc. on Nov. 21. 1967. Action Oct. 5. 

Nicholasville, Ky. Jessamine All- Channel Cable - 
vision Inc. -Cable Television Bureau dismissed as 
moot petition of WKYT for special relief filed 
by Kentucky Central Television Inc. on Dec. 11, 
1967. Action Oct. 5. 

WIC -60 East Meadow, N.Y. -Cable Television 
Bureau granted CP for new CATV relay station 
to be used with system in East Meadow. Action 
Sept. 29. 

WIC-61 Islip, N.Y. -Cable Television Bureau 
granted CP for new CATV relay station to be 
used with system in Islip. Action Sept. 29. 
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He is far from the most conspicuous or 
controversial of public broadcasting's 
leaders. His style is quiet, dignified, con- 
ciliatory, almost (not quite) profes- 
sorial; his influence is now, by his own 
choice, principally in the realm of pol- 
icy and long -range planning rather than 
detailed direction. But when he ad- 
dresses the opening general session of 
this week's National Association of 
Educational Broadcasters convention, or 
when he proposes -as he did several 
months ago -that public broadcasting 
stations begin planning to become, not 
just stations, but "telecommunications 
centers," he owns the respectful aten- 
tion of everyone in noncommercial 
radio and television. Over a period of 
nearly 15 years, as NAEB has moved 
from a tiny office in Urbana, Ill., to 
Washington, to its present size and 
strength -and as the entire world of 
public broadcasting has undergone no 
less radical transformation -one of the 
few islands of continuity has been the 
leadership of NAEB President William 
G. Harley. 

When Bill Harley first sold NAEB on 
the idea of moving to Washington - 
back in the late fifties, while serving in 
what was then the unpaid job of presi- 
dent -the organization was in its fourth 
decade, but the modem history of non- 
commercial broadcasting was just be- 
ginning. The reservation of frequencies 
for educational channels was still a rela- 
tively recent event, the entire noncom- 
mercial- broadcasting community was 
tied almost exclusively to educational 
institutions, and resources available to 
most stations make today's counterparts 
look downright rich by comparison. 

To Mr. Harley, that simply made 
visibility all the more necessary. "I told 
them," he recalls, "that we couldn't have 
an impact on anything just sitting in a 

basement in Urbana, Illinois. I also said 
that we should have a full -time presi- 
dent." That position quickly prevailed, 
and NAEB moved to Washington late 
in 1960, with Dr. Harry Skomia as 
president. Dr. Skomia's tenure lasted 
four months; he was offered, and ac- 
cepted, a professor's chair at the Uni- 
versity of Illinois. That left Mr. Harley, 
who was then chairman of NAEB's 
board, with a new Washington organi- 
zation and no president. "So," he re- 
calls with a chuckle, "I said I'd be will- 
ing to go down and get the damn thing 
opened." He obtained a leave of ab- 
sence from his administrative position 
at the University of Wisconsin and went 
to Washington; three years later it had 
become "the longest leave of absence in 
the university's history," and he com- 
mitted himself to NAEB. 

A staff of five in Urbana and a budget 
of $87,000 have now become a staff of 
38 and a budget of over $1 million; in 
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Bill Harley: 
leading NAEB 
into maturity 
the intervening years, Bill Harley and 
NAEB have participated in every one of 
noncommercial broadcasting's battles, 
including two landmarks -the Educa- 
tional Broadcasting Facilities Act and 
the Public Broadcasting Act. Although 
NAEB, obviously, has long since ceased 
to be noncommercial broadcasting's sole 
representation in Washington, it is still 

Week'sProfile 

William Gardner Harley - presi- 
dent, National Association of Edu- 
cational Broadcasters; b. Madison, 
Wis., Oct. 9, 1911; BA in journal- 
ism, University of Wisconsin, 
1935, and MA in speech, 1940; 
University of Wisconsin radio - 
television faculty, 1940 -51; co- 
ordinator, NAEB adult education 
project, 1951 -52; returned to uni- 
versity, 1952 -60, as professor of 
radio -television education and pro- 
gram director of Wisconsin State 
FM Network; put WHA -TV Madi- 
son, Wis., on air in 1954, was in 
charge of its operation until 1960; 
unpaid president of NAEB, 1957- 
58, and chairman of board, 1959- 
60; full -time paid president Nov. 
1, 1960 -; member, board of di- 
rectors, Joint Council on Educa- 
tional Broadcasting and U.S: 
Japan Television Program Ex- 
change Center; president, Educa- 
tional Media Council; member, 
National Industry Advisory Com- 
mittee of FCC, and U.S. Commis- 
sion for UNESCO; m. Jewell 
Bunnell, 1940; children -Cynthia 
(Mrs. Kenwood Foster), 28; Linda 
(Mrs. John Smith), 24; hobbies - 
boating, drawing. 

-as the trade association for all com- 
ponents of public broadcasting -the one 
with the broadest range of concerns. 

It is a necessary role at a time when 
public broadcasting comprises a crazy - 
quilt assortment of institutions and fac- 
tions, and a natural role for Mr. Harley. 
"We all tend to compartmentalize," says 
an official at the Corporation for Public 
Broadcasting, "to focus on our own 
areas of interest to the exclusion of 
others. Bill Harley is one of the ties to 
the entire field of public broadcasting." 

A tall, trim, relaxed man who speaks 
in a trained bass, Bill Harley looks and 
sounds like the veteran educational 
broadcaster he is. His experience before 
joining NAEB was virtually all at the 
University of Wisconsin, where he won 
degrees in journalism and speech and 
stayed as a faculty member in the broad- 
casting field. At the time he joined 
NAEB, Mr. Harley's title was professor 
of radio -television education (although 
his work was principally administrative) 
and he was program director of the 
Wisconsin State Broadcasting Service, 
where he was responsible for the pro- 
graming on several FM stations and on 
WHA -AM -TV Madison, the university sta- 
tions. The TV station, where he was in 
charge of all operations until moving to 
Washington, was one of the nation's 
first ETV outlets. 

However, he is far from old- school 
when dealing with today's issues in pub- 
lic broadcasting, as his extensive in- 
volvement in international- broadcasting 
matters (he represents NAEB at meet- 
ings of the European Broadcasting 
Union and has worked on educational - 
broadcasting projects in other countries 
from Turkey to Japan) and his focus on 
"telecommunications centers" would in- 
dicate. The latter idea --- that public 
broadcasters should employ all available 
technology, from cables to cassettes and 
beyond, in their program distribution - 
has been an NAEB preoccupation from 
the moment Mr. Harley first presented 
it earlier this year and will be the sub- 
ject of a special convention session. 

Given the progress of public broad- 
casting and the new focus on techno- 
logical possibilities, it would be natural 
to suppose that NAEB might want to 
exchange the "educational broadcasters" 
in its title for something a bit more 
contemporary. Mr. Harley and his staff 
have kicked that one around, too; in 
fact, there was once a 10- second flirta- 
tion with name "Public Telecommuni- 
cators Association," until the initials 
penetrated somebody's consciousness. 
Presumably, a new name will emerge in 
time; but, by whatever name it is called, 
NAEB will remember the Harley years 
as the time that it, and the portion of 
broadcasting it represents, grew to ma- 
turity. 
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Burch -Whitehead entente 
Suddenly broadcasters are the objects of rescue missions 
from every side. Legislation is introduced in the Senate to 
protect them against poachers. In the House there are new 
signs of support for similarly purposed bills. The President's 
chief of telecommunications is advocating a liberalization of 
the Communications Act. At the FCC sentiment favors an 

experiment in the de- regulation of radio. 
The surge of help is comforting to victims who had been 

left to drown in regulation churned to chaos by recent court 
decisions. But now there may be more help on the way than 
can be used. A consolidation is in order. 

A recapitulation of recent developments must begin with 
the program sketched out two weeks ago in speeches by Clay 
T. Whitehead, director of the Office of Telecommunications 
Policy, and amplified in an interviw with BROADCASTING last 
week. If Mr. Whitehead's proposals contract somewhat on 

second look, as the story elsewhere in this issue indicates, 
they still constitute the most ambitious package anywhere 
around -and have aroused no dissent from the White House. 
The Whitehead plan continues to deserve strong support. 

In its totality, however, the package cannot be wrestled 
into legislation and regulation soon. It remains a major 
project to be shaped and advanced over the longer range. 
Meanwhile lesser projects need attention. 

As Mr. Whitehead suggested, the FCC can embark on the 
test of radio de- regulation on its own -without a need to 
ask Congress for legislation. Mr. Whitehead has only out- 
lined a general guide. It remains for the FCC to work out 
the hard details of the experiment. Hopefully it will do so 

soon. The separation of radio and television from common 
regulation is overdue. 

All broadcasters, radio and television, still face the threat 
of contests for their facilities at license -renewal time. That 
threat can be reduced only by legislation. 

Most of the bills now pending in the House to provide 
protection against license challenges were taken from the 
original Senate bill introduced in 1969 by John O. Pastore 
(D- R.I.), chairman of the Communications Subcommittee. 
It would admit no rival applicants to seek an occupied 
facility unless the incumbent had first been disqualified to 
continue operation. Such a bill may be difficult to get. 

The Pastore bill, despite illustrious backing, was in trouble 
in January 1970 when the FCC adopted a policy statement 
urged upon it by Chairman Dean Burch to restore order to 
the renewal process that had been upset by a freak decision 
in the WHDH -TV Boston case. Backers of the bill were re- 

lieved when the commission took them off the hook. 
The defect of the Burch policy was not in its usefulness 

but in its vulnerability to reversal by a District of Columbia 
appellate court that has been invariably hostile to any FCC 
action that doesn't lead to tighter controls. The court per- 
formed in character last June in outlawing the 1970 policy. 

Legislation incorporating the principles of the Burch 
policy would not be as vulnerable to court attack. Surely Mr. 
Burch can find enough like- minded colleagues to join him in 
drafting and submitting to the Congress a legislative version 
of the policy that served so well during its brief period of 
invocation. (Broadcasters who yearn for safer ground are 
reminded that while the Burch policy was in effect not one 
competing application was filed against a licensee.) 

Indeed the times call for Mr. Burch to assume a role of 
leadership in the movement toward a restoration of order. A 
Burch -Whitehead entente would at this point be in order. 

Shop talk at 40 
If anyone needs proof of the maxim that what is past is 
prologue, he has but to leaf through Vol. 1 No. I of BROAD- 

CASTING, The News Magazine of the Fifth Estate (as we 
called ourselves in our maiden issue, Oct. 31, 1931, and in 
a few issues thereafter). 

The chairman of the then Federal Radio Commission, in 
the lead story, called American broadcasting the best in the 
world, but urged improvement in programs. The president 
of the National Association of Broadcasters (an honorary 
post then) exclaimed that broadcasting in the United States 
"today stands in grave jeopardy." The legislative dangers 
that were cited included wave -grabbing, legal tyranny, 
dubious commercial practices and the Depression, which in 
1931 was heading toward the bottom. 

What has taken place in the four decades since we made 
our bow? Radio "by the American Plan" added the dimen- 
sions of sight, color, FM, CATV, satellites, along with other 
less -known offshoots. Self -supporting free -enterprise broad- 
casting, both in television and radio, has been supplemented 
by public, subsidized facilities. 

The spectacular growth of the broadcast media is well 
documented in the 80 volumes of BROADCASTING that have 
been published since the first 40 -page, black- and -white, semi- 
monthly issue rolled off a flat -bed press. 

Our lead editorial in that issue proclaimed radio the "Fifth 
Estate " -a new dimension in American life and the counter- 
part of the "Fourth Estate" -the printed press. 

The "Fifth Estate" subtitle gave way, as did Broadcast 
Advertising which became Telecasting in 1945. Telecasting 
was not dropped until 1957. But throughout, the bonnet was 
BROADCASTING -the all- inclusive, all- embracing banner. All 
of the electronic media are, or are destined to be, subject to 
similar regulatory controls. So it is with CATV and with 
other services that inevitably will evolve. 

Forty years ago we stated editorially that "BROADCASTING 
intends to report fairly and accurately the thoughts and the 
activities that motivate the field of broadcasting and the men 
who are guiding and administering broadcasting." We prom- 
ised that we would "play nobody's 'game' but that of the 
broadcasting industry as a whole." 

That credo still sounds pretty good to us and, we hope, to 
all of you. 

f4/1-1r^x 
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Drawn for BROADCASTING by Std MX 
"I thought educational TV wasn't supposed to have any 
clutter!" 
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A lot has happened 
in Broadcasting 

in the last f9rty years. 
Congratt4ations. 

KPRC Broadcasting 
Serving Houston since 1925. 

Edward Petry & Co., National Representatives 

NBC -TV Affiliate 



Anew number one 
from number one. 

RCA's TT-50 FH. The latest from 
the company that's been number 

one in TV transmitters since 
TV began. It's the most solid 

state VHF color television trans- 
mitter ever made. It uses the 
latest technology. 

Performance specs are 100 per- 
cent better than any previous 
generation transmitter. 

For example, visual amplitude 
vs. frequency response went 
from ± 1.5 dB to +0.75 dB. 

Modulation capability (visual) 
from 10% to 3 %. Subcarrier 

phase vs. brightness from ±7° to 
2°. Differential gain from 15 dB 

to 0.5 dB maximum. And harmonic 
radiation from -60 dB to -80 dB. 

The TT -50FH has solid state 
diode modulation at carrier fre- 

quency and sideband shaping at 
the output, so you get greater as- 
surance of spectral purity than 
from any other transmitter. With 

only two tuned visual amplifier 
' stages, the TT -50FH is easy to 

maintain.The fewer stages. the less 
,l adjusting, the less chance for trouble. 

You make an adjustment and it 
lasts. Because the design is reliability 

itself. Circuits are solid state design up to 
the IPA. Only three tubes in each transmitter. 
Only two tube types. And solid state control 

logic. That's more solid state than any other trans- 
mitter. Planning unattended operation? The TT -50FH 

is designed for it, with provisions for automatic logging 
and remote control. It's the only VHF transmitter spe- 
cifically designed as a twin system, which fulfills the 
FCC's requirements for remote operation with once -a- 

week inspection. Because it has built -in redundancy. 
That's what superior performance is 

all about. That's what the TT -50FH 
is all about. The number one transmitter R n 
from the number one company. 


