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Introducing 
KPRC's new prime spot. 

We've pinned down one of the best avails 
in Houston. 

And we're now in the final stages of 
production, so we can have our first air date 
early in 1972. 

We're going to run with our new spot, TFN. 
And it will set a new standard for fixed 

position effectiveness in Houston broadcasting. 
Our new prime spot. 

KPRC BROADCASTING 
Radio/TV Houston, Texas 



How to 
finance an Indian 

uprising. 

In the early fifties, oil was dis- 
covered in Navajoland (which 
occupies 25,000 square miles of 
Arizona, New Mexico and Utah). 

Since then about $235 million 
in oil royalties, bonuses and 
rents have been paid to the 
Navajo by Humble and other 
companies. 

The Navajo didn't just divide 
the money among themselves. 
They put it to work by investing 
in and building businesses like 
a motel, discount store, an elec- 
tronic assembly plant, a shoe 

factory and a utility company. 
Result? In the past 10 years, 

average family income has 
tripled. Infant mortality rate has 
been reduced by 50 %. The 
school drop -out rate has been 
reduced from 60% to under 25% 

And the Navajo have estab- 
lished a $10 million scholarship 
fund so that their youth can 
attend any college they wish. 

There is still room for growth. 
But because of their decision to 
pool tribal wealth, life for the 
Navajo is certainly on the rise. 

And Humble is proud to have 
helped. Because we've learned, 
as we go about our business of 
making good products and a fair 
profit, that there's added satis- 
faction in doing something more 
for people. 

Humble is doing more. 

HUMBLE 
Oil & Refining Company 



Anything 
You Can Do 

The brand new game that men and women have played for over 5,000 years 

Here is a first run half hour television game series that's 
destined to capture family audiences wherever and whenever 
it s shown. 

Because 'Anything You Can Do' is a battle of the sexes... 
the game people have been playing since history began. 

Genial host, Gene Wood, has teams of men and women 
competing in events based on their usual, everyday activities. 
But it's the unusual turn of events that makes this show the new 
laugh -filled half hour that can boost ratings in your market. 

'Anything You Can Do' is produced for daytime or 
nighttime shipping plus a special weekly prime time production 
designed to beat the competition at their own game. 

Everyone wins with 'Anything You Can 
Do'; the contestants, your audience and ' ff your station. Ifs fun, it's action, it's exciting ' I LAI ̀

` 
and it's the game show people will relate to. 

NEW YORK (212) LT 1 -7777 
With over 5,000 years of practice it can't miss. CHICAGO (312) 263 -0800 

HOl1YWOOD: (243) NO 3 -3311 
ATLANTA (404) 255 -0777 



ITS THE PERFi E T TLPIE fiai 

A refreshing new concept 

in primetime 

television programming from 

Walt Disney Productions 

SOLD. 
To the NBC Stations 

KNBC Los Angeles 
WNBC -TV New York 

WMAQ-TV Chicago 
WKYC -TV ClevellnDd 

D.C. 
WRC -TV Washington 

34 Weeks Set to Go JAN 72! 

O Walt Cheney Product,ons 

A whimsical, weekly half -hour of fun and entertainment! 

A nationally syndicated, quality production! 

A unique, fast -paced format! 

A comedy surprise to delight the whole family! 

It's file pas feet time for yogi to be 
"TOPS" in your marketing area: 

FILM NOW AVAILABLE FOR SCREENING Call your nearest Walt Disney /Buena Vista Representative: 

NEW YORK 
Irving H. Ludwig 
Buena Vista Distribution Co. 
477 Madison Avenue 
(212) 759 -3880 

LOS ANGELES 
Phil Sammeth 
Walt Disney Productions 
Burbank, California 
(213) 849-3411 

ATLANTA, GEORGIA 
87 Walton Street, N.W.,Rm. 503 
William Brower -Walter Walker 
(404) 525 -4647 

BOSTON, MASSACHUSETTS 
31 St. James Avenue 
Herb Scheeler- Floria Simi 
(617) 426-9360 

BUFFALO. NEW YORK 
344 Delaware Avenue, RT. 304 
Jack Chinch 
(716) 856 -6283 

CHARLOTTE, NO. CAROLINA 
221 South Church Street 
Jack Kirby 
(704)333 -8491 

CHICAGO, ILLINOIS 
203 No. Wabash Ave., Suite 2200 
Charles Good -Lee Heidingsfeld 
(312) 641 -6970 

CINCINNATI, OHIO 
817 Vine Street 
Phil Fortune 
(513) 721 -4766 

CLEVELAND, OHIO 
19201 Villaview Road 
Pat Halloran -Larry Seidelman 
(216) 481-3512 

DALLAS. TEXAS 
1907 Elm Street, Rm. 1504 
Sabe Miller -Dick Resch 
(214) 748 -5306 

DENVER, COLORADO 
88 Steele Street 
Marvin Goldfarb 
(303) 321 -1200 

DETROIT, MICHIGAN 
23300 Greenfield Road, Suite 218 
Oak Park, Michigan 
Harold Morrison 
(313) 566-1357 

INDIANAPOLIS, INDIANA 
300 Meadows Parkway, Suite 101 

Jack Gorman 
(317) 545 -7236 

JACKSONVILLE, FLORIDA 
Seaboard Coastline Bldg.,Suite 1014 
Bob Pollard 
(904) 355-0741 

KANSAS CITY, MISSOURI 
110 West 18th Street 
Bill Williams 
(816) 221 -6929 

LOS ANGELES, CALIFORNIA 
291 S. La Cienega Blvd., Suite 200 
Beverly Hills, CA 
Doug Desch -Roger Lewin 
(213) 657 -4550 

MINNEAPOLIS, MINNESOTA 
100 N. 7th Street, Rm. 511 
Irving Marks 
(612) 336 -8607 

NEW ORLEANS, LOUISIANA 
2 Canal Street, Suite 1438 
Paul Back 
(504) 525 -2259 

OMAHA, NEBRASKA 
203 So. 72nd Street, Suite 1 

Bill Lyons 
(404) 393 -2321 

PHILADELPHIA, PENNSYLVANIA 
1612 Market Street, Suite 1502 
Lawrence Terrell -Tony Lomanaco 
(215) 567 -0845 

SALT LAKE CITY, UTAH 
600 Philipe Petroleum Bldg. 
Thomas McMahon 
(801) 322 -1255 

SAN FRANCISCO, CALIFORNIA 
680 Beach Street, Suite 432 
Norman Chesler 
(415) 673 -1215 

SEATTLE, WASHINGTON 
2419 Second Avenue 
Homer Schmitt 
(206)624 -0186 

ST. LOUIS, MISSOURI 
539 North Grand Blvd., Suite 402 
Carl Notti 
(314) 535-1159 

WASHINGTON, D.C. 
1100 Vermont Avenue, N.W.,Rm.1006 
Joe Brecheen -Harry Hower 
(202) 296 -7730 
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Office of Telecommunications Policy Director Clay T. (Tom) 
Whitehead is again seeking to break the impasse over the 
FCC's proposed cable TV rules. He tossed the ball back 
into the NCTA court for a last- chance compromise. See ... 

Heat's on cable for compromise ... 16 

New prime -time programing on the three major networks 
has been less than an unqualified success this year. At 
midseason, network economic realities are forcing a new 
look at the faltering fare. See .. 

That midseason moment of truth ... 19 

After a week of in -depth analysis of the commercial pro- 
duction process and the impact of the finished product, the 
FTC turns its spotlight on the currently hot topic of chil- 
dren and television advertising. See .. 

Next at FTC: children and commercials ... 24 

A unique communications medium is put into perspective 
four years into its modern history. The new life, good times 
and hard knocks experienced by public broadcasting in its 
fledgling efforts are examined. See .. . 

The story of public broadcasting ... 30 

The National Association of Broadcasters has formulated 
proposed legislation to combat unlimited challenges to 
licensees at renewal time. The draft bill, in essence, is the 
FCC's 1970 renewal policy statement. See .. . 

Favoring performance over promise ... 37 

The question of who should bear the expenses of chal- 
lenges by citizen groups is under consideration by the U.S. 
Court of Appeals in Washington. Citizen groups want it to 
be the licensee challenged. See .. . 

Criteria for reimbursing the piper? ... 40 

Renewal applications of 17 California stations are being 
challenged by black, oriental and chicano groups. Three 
others are negotiating with challengers. It is expected to 
light fire under FCC revision of renewal policy. See .. . 

Catchword in Calif. renewals: minorities ... 42 

Applying the fairness doctrine to television news was hotly 
debated last week on the public television network series, 
The Advocates. Author of 'The News Twisters,' Edith Efron, 
argued for, while Theodore Pierson was opposed. See ... 
Equaltimeforfairnesson 'TheAdvocates' ... 45 

Consumerism, cable television and syndication will high- 
light the upcoming Broadcasters Promotion Association 
seminar in Seattle. President Nixon's communications di- 
rector, Herb Klein, will keynote the meeting. See .. . 

Mixed bag for BPA ... 47 

The FCC denied last week, for the first time in its history, 
the renewal application of a television station on grounds 
of violation of technical rules. Commission cites a decade - 
long series of violations, See . . . 

It was a bad day at Black Hills ... 48 

Departments 

AT DEADLINE 8 

BROADCAST ADVERTISING 24 

BROADCAST JOURNALISM 45 

CHANGING FORMATS 22 

CHANGING HANDS 38 

CLOSED CIRCUIT 7 

DATEBOOK 10 

EDITORIALS 66 

EQUIPMENT & ENGINEERING 48 

FATES & FORTUNES 43 

FOCUS ON FINANCE 49 

FOR THE RECORD 55 

LEAD STORY 16 

THE MEDIA 37 

MONDAY MEMO 14 

OPEN MIKE 12 

PROGRAMING 19 
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Published 51 Mondays a year (com- 
bined issue at year end), by Broadcast- 
ing Publications Inc., 1735 DeSales 
Street, N.W., Washington 20036. Sec- 
ond -class postage paid at Washington 
and additional offices. 

Subscription prices: one year $14, 
two years $27, three years $35. Add $4 
a year for Canada and $6 a year for 
all other countries. Subscriber's occupa- 
tion required. Regular issues $1 a copy. 
BROADCASTING YEARBOOK published 
each January, $14.50 a copy; CATV 
SOURCEBOOK annually, $8.50 a copy. 

Subscription orders and address 
changes: Send to BROADCASTING Circu- 
lation Department. On changes include 
both old and new address plus address 
label from front cover of magazine. 
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r 
variety of projects 

adds spice to 
WGAL -TV 

community series 

L J Demonstration by volunteer members of the 
Manheim Township, Pa., Ambulance Association. 

York, Pa., Archers recently returned 
from competition in York, England. 

Bethel No. 8 Drill Team, Job's Daughters, 
Millersville, Pennsylvania. 

C,.,,..... 

roJ,. 
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HARRISBURG 
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..,.... - \1 . YORK 
LANCASTER 

. . ...... 
. 
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The fast -moving daily, half -hour show, 
"Noonday on Eight," places strong accent 
on public service. Its resourceful program- 
ming and reporting produces features which 
uniquely match widely varied community 
needs. This daily presentation is one of the 
continuing segments of WGAL -TV public 
affairs telecasting. 

WGALTV 
Channel 8 Lancaster, Pa. 
Representative: The MEEKER Company, Inc. 

New York Chicago Los Angeles San Francisco 

STEINMAN TELEVISION STATIONS Clair McCollough, Pres. 
WGAL -TV Lancaster - Harrisburg- York - Lebanon. Pa. WTEV Providence. R. I / New Bedford -Fall River. Maus 
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Cable trouble 
Before cabinet -level committee report 
on cable television is submitted to Pres- 
ident Nixon about two weeks hence, 
there's one policy difference to be set- 
tled: whether CATV should be licensed, 
entailing legislation. Clay T. Whitehead, 
director of Telecommunications Policy 
and chairman of group, favors non - 
licensing plan that would deal Congress 
out, except for approval of copyright 
procedures that would be agreed to in 
advance by various parties (see page 
16). But others, more media oriented, 
insist CATV should be regulated under 
same ground rules governing broadcast 
media, of which, they contend, CATV 
is part. 

Intensive campaign of CATV inter- 
ests to get approval of FCC letter of in- 
tent is reaching White House as well as 
Congress. One White House observer 
said it was evident that campaign to ex- 
pedite approval of original FCC regula- 
tory plan was prefabricated because sub- 
stance of some 75 to 100 letters re- 
ceived as of last week contained same 
misspelling: Cable operators called 
themselves "purplexed." 

Schildhause next? 
Now that Robert V. Cahill, administra- 
tive assistant to FCC Chairman Dean 
Burch, has resigned to enter private 
law practice in Washington (BROAD- 
CASTING, Nov. 1) are other executive 
staff resignations likely? Insiders predict 
Sol Schildhause, chief of CATV Bureau, 
will leave by year end, to join Mr. 
Cahill. It is presumed he desires to 
button up CATV regulation along lines 
of compromise he was advocating last 
week (see page 16) before he takes 
leave of his present job. 

Switch 
In reversal of recent roles, A. C. Nielsen 
Co. is in trouble with local TV broad- 
casters and American Research Bureau 
apparently is not. When first Nielsen 
local- market reports for October ar- 
rived late last week, station reps and 
broadcasters set up immediate howl 
that important information had been 
dropped. Biggest complaint was that 
Monday- Friday averages by half -hour, 
which formerly extended from sign -on 
to 7:30 NYT and from 11 p.m. to sign - 
off, now stop at 3:30. Thus only by 
laborious calculations in other sections 
of report could they ascertain average 
homes and shares for, say, 6 p.m. news 
-or for any other local program after 
3:30. Reps also protest they were not 
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told change was coming, so had no 
chance to oppose it -which they im- 
mediately started to do. Nielsen au- 
thorities say cut -off was "oversight" that 
"will be corrected," as early as Novem- 
ber reports if possible. 

ARB, frequently under fire in recent 
years, owes its unaccustomed place out- 
side of target area to number of factors. 
Most recent is viewing levels in ARB 
October reports that appeared last 
week. Broadcasters have long contended 
ARB viewing estimates are much too 
low. In those received last week, figures 
were consistently and often dramatically 
up from October 1970. ARB authorities 
said analysis of first 20 reports showed 
that, on 9 a.m.-to-midnight basis, 
homes- using -TV levels were up by aver- 
age of 10 %. Broadcast sources offered 
some individual market examples: Also 
on 9 a.m.- midnight basis, Pittsburgh 
was said to be up 16% in homes view- 
ing, 25% in people viewing; Chicago, 
up 9% and 12% respectively; San 
Francisco up 8% and 12 %; Los An- 
geles up 3% and 5 %, Philadelphia up 
25% and 37% and Boston up 20% and 
26 %. In addition, reports for last of 
33 October markets are due out by to- 
day (Nov. 15), ahead of usual de- 
livery dates, thereby removing another 
frequent source of complaint. 

Rilly big shew 
Sullivan Productions, New York, 
headed by Ed Sullivan, is reported to 
have completed pilot of new half -hour 
country -music and pop series, The Lynn 
Anderson Show, starring country artists. 
Series is being produced in Nashville 
in association with Show Biz Inc. of 
that city, which will handle syndication 
for start on stations early next year. 
Since demise of Ed Sullivan Show on 
CBS -TV at end of 1970 -71 season, pro- 
duction company has concentrated on 
producing series of six one -hour specials 
for CBS -TV and developing various 
syndicated and network properties. 

Hang -up 
McGraw -Hill Inc. is facing more com- 
plicated task in clearing away citizen - 
group opposition to its purchase of five 
Time Inc. TV stations than was faced 
by Capital Cities Broadcasting Corp. 
when it bought three Triangle Publica- 
tions television properties. Chicano 
groups are said to be concerned pri- 
marily about regulatory issues raised in 
petition to FCC to deny sales -alleged 
concentration of control of media and 
conflict of interest, among them. 

Capcities negotiated its way out of 
trouble with elaborate commitment that 
included promise to devote $1 million 
to local minority- interest programing 
at three stations over three -year period 
(BROADCASTING, March 1). And Mc- 
Graw -Hill within last two weeks has 
submitted proposal to groups in five 
cities reportedly containing jobs -and- 
programing commitment. But there is 
no response to question as to how regu- 
latory issues might be resolved. As re- 
sult, there is some doubt groups will 
accept proposals. 

Expert on the bench 
Interesting sidelight to recent court 
cases involving Teleprompter Corp., 
New York, largest cable -TV system: 
Judge Constance Baker Motley of U.S. 
Southern District Court in New York 
sat on Board of Estimate of New York 
City Council (as borough president of 
Manhattan) in December 1965 when 
Teleprompter's original application for 
two -year franchise in New York was 
unanimously approved. Later appointed 
to federal court, Mrs. Motley was judge 
in both recent cases involving Tele- 
prompter: CBS's civil suit against the 
cable -TV company for alleged copyright 
infringement (her decision is expected 
some time after Nov. 15) and criminal 
trial in which jury convicted Telepromp- 
ter Chairman Irving B. Kahn of con- 
spiracy, bribery and perjury, and Tele- 
prompter of conspiracy and bribery 
(BROADCASTING, Oct. 25). 

Writing the score 
Although specifics remain to be worked 
out, All- Industry Radio Music License 
Committee plans to seek both lower 
rate and new form of rate calculation 
in upcoming negotiations with Ameri- 
can Society of Composers, Authors and 
Publishers. Under current licenses, 
which expire next Feb. 29, radio sta- 
tions pay 2% of time sales (after spe- 
cified deductions), plus sustaining fee, 
for their use of ASCAP music. New 
rate they will seek has not been decided, 
but it's almost certain to represent sub- 
stantial reduction since Broadcast Music 
Inc.'s rate is 1.5% (with no sustain- 
ing fee) and broadcasters insist they 
use much more BMI music than 
ASCAP music. Committee also wants 
stairstep formula under which stations 
would pay at one rate on sales up to 
some specified base and at lower rate 
on sales above that, a la TV stations' 
current ASCAP contract. 
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AtlleadIie Late news breaks on this and facing page. 
Complete cóverage of the week begins on page 16. 

Armistice Day on cable November 11? 
Parties under Thursday deadline to go, no go on Whitehead plan 

Crunch on cable- television regulation 
was set for this week in round of emer- 
gency preparations taken last Friday. At 
prodding of Clay T. Whitehead, director 
of Office of Telecommunications Policy, 
who is mediating new attempt at com- 
promise (see page 16), broadcasters and 
cable operators called special meetings 
to take action no later than Thursday 
night, Nov. 11, deadline Mr. White- 
head imposed. 

National Association of Broadcasters 
summoned its radio and television 
boards to Royal Orleans hotel, New 
Orleans, on Wednesday morning, Nov. 
10. Earlier, National Cable Television 
Association had called its board to 
Washington meeting at same time. Still 
another board -that of Association of 
Maximum Service Telecasters -is to 
meet in Atlanta on morning of Mr. 
Whitehead's deadline. Purpose of all 
three meetings is to take position on 
compromise regulation submitted by 
Mr. Whitehead (see text, page 16). 
Word given to all parties was that terms 
were nonnegotiable. "We take it or 
leave it," one broadcast representative 
said. He added, however, that there was 
no prohibition against later bilateral ad- 
justments of specific features of pro- 
posed plan if broadcasters and cable 
operators could agree on them. 

Reaction was mixed late Friday after 
all three disputants -copyright owners, 
cable operators and broadcasters -had 
been presented with Whitehead plan. 
Though no broadcast leaders would 
comment publicly, it was understood 
that some felt compromise was possible. 
One highly placed broacast official gave 
it "better than a 50 -50 chance." 

Broadcast representatives were last to 
meet with Mr. Whitehead. On Friday 
morning three -man committee that had 
negotiated earlier with FCC Chairman 
Dean Burch on stiffer set of cable pro- 
posals were given new plan at meeting 
in Mr. Whitehead's office. Attending 
were Vincent T. Wasilewski, NAB pres- 
ident; A. Louis Read (wDsu -Tv New 
Orleans), chairman of NAB television 
board, and Jack Harris (KPRC -TV 
Houston), president of Association of 
Maximum Service Telecasters. Cable 
and copyright officials had met with Mr. 
Whitehead earlier in week. 

Reaction among cable interests was 
also mixed, but less concealed. At- 
tempt at compromise was dominant sub- 
ject at convention of California Corn- 
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Freeze in the thaw? 
Although parties to dispute over FCC's 
proposed rules have not yet analyzed 
compromise plan in detail, some CATV 
sources see at least one new element as 
possible sticking point, from their point 
of view -provision in proposed copy- 
right legislation dealing with compul- 
sory licenses. Section says such licenses 
would be granted for all local signals 
and in addition for distant ones "au- 
thorized under the FCC's initial pack- 
age and those grandfathered when the 
initial package goes into effect." In view 
of CATV industry sources, this would 
effectively freeze number of distant 
signals systems could carry. 

munity Television Association conven- 
tion that happened to be going on at 
time. Some cable operators took hard 
line. 

Leon Papernow, executive vice presi- 
dent of Cypress Communications Corp., 
Los Angeles, urged convention to "push 
the panic button" and mount "massive 
demonstration" in Washington. There 
were those who urged more moderate 
course. Bruce Lovett, chairman of 
NCTA legislative- action committee, 
urged resistance, but not of type Mr. 
Papernow proposed. Mr. Lovett said 
concessions were being forced upon 
cable industry for lack of political 
muscle. 

Robert V. Cahill, who recently re- 
signed as administrative assistant to 
FCC Chairman Burch to enter private 
law practice, urged California conven- 
tion to accept compromise, for which 
he said Mr. Burch "is struggling might- 
ily." Mr. Cahill told cable operators 
new plan was not ideal for CATV but 
was "the only ball game in town." 

Spokesman for Office of Telecom- 
munications Policy said last Friday that 
Mr. Whitehead had asked for report 
from various parties by Thursday in 
hope he could in turn report on Fri- 
day to Senator John O. Pastore (D- 
R.I.), chairman of Senate Communi- 
cations Subcommittee. Senator Pastore 
has asked for White House comments 
on FCC's intended regulation. It is in 
Senator Pastore's subcommittee that 
dispute will land if compromise is re- 
jected. 

Spokesman said OTP was "optimis- 
tic" about prospects of agreement. 

Pressure in print 
Group of state cable associations, led by 
Ohio group, were placing "letter to 
President Nixon" in major newspapers 
late last week, calling for implementa- 
tion of FCC's letter of intent without 
further delay. Letter appeared in New 
York Times, Washington Post and Wall 
Street Journal; listed sponsors were as- 
sociations in Ohio, New England, New 
Jersey, Illinois- Indiana, North Caro- 
lina, Florida and Louisiana, as well as 
presidents of Pennsylvania, Michigan 
and Tennessee groups. 

Who's afraid of intimidation? 
Democratic National Chairman Law- 
rence F. O'Brien has accused Nixon 
administration of using broadcast and 
print media as "whipping boy" to ex- 
plain away administration's "division, 
discord and ineptness." 

In speech prepared for delivery Sun- 
day (Nov. 7) in Newport, R.I., before 
Society of New England Editors, Mr. 
O'Brien said administration is trying 
to eliminate bad news about itself by 
attacking and intimidating media. 

Scare tactics used, he said, include 
directing FCC to obtain from networks 
transcripts of commentaries on presi- 
dential speech about Vietnam; recom- 
mending (through Office of Telecom- 
munications Policy Director Clay T. 
Whitehead) abolition of FCC's fairness 
doctrine, and trying to subpoena film 
clips of CBS -TV's program dealing with 
Black Panthers. 

And, he added, "while clubbing the 
media with one hand, this administra- 
tion is doing everything in its power to 
change the face of the news in hopes 
the press will swallow it as prescribed." 

Mr. O'Brien accused administration 
of trying to subvert letter and spirit of 
First Amendment. He referred to re- 
port issued last September by American 
Civil Liberties Union which said there 
is subtle tendency for press to engage 
in self- censorship in effort to avoid 
criticism (BROADCASTING, Oct. 4). 

Big question, little answer 
Federal Trade Commissioner Mary 
Gardiner Jones zeroed in Friday (Nov. 
5) on one of predominant themes of 
that agency's current hearings on mod- 
ern advertising practices: Do present - 
day techniques, aimed at emotions of 
consumer, exploit him? 

She put questions along those lines 
to Dr. Bruce John Morrison, experi- 
mental psychologist of Miami Univer- 
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sity, Oxford, Ohio. Dr. Morrison, whose 
principal testimony dealt with use of 
sexual themes in advertising, said he 
couldn't answer Miss Jones because not 
enough tests have been undertaken. 

Dr. Morrison vigorously questioned 
validity of much research done by ad- 
vertisers and agencies; they are done 
under supervision of clinical psycholo- 
gists, he declared, who are not trained 
for purpose. This is field for experi- 
mental psychologists, he said. (See 
story page 24.) 

CPB volleys back 
at Whitehead 
Corporation for Public Broadcasting. 
responding to administration's assault 
on growth pattern of noncommercial 
media, says legislative goals set by Pub- 
lic Broadcasting Act are being realized 
even though "the government has never 
delivered on its promise of financing." 

In document mailed to stations Fri- 
day (Nov. 5), CPB took issue with 
conclusions of Clay T. (Tom) White- 
head, director of Office of Telecom- 
munications Policy, who in speech last 
month to National Association of Educa- 
tional Broadcasters convention charged 
public broadcasting with betraying goals 
set forth in Carnegie Commission report 
and Public Broadcasting Act (BROAD- 
CASTING, Oct. 25). 

CPB said Mr. Whitehead misunder- 
stood structure and purposes of Public 
Broadcasting Service and National Pub- 
lic Affairs Center for Television; mis- 
takenly charged that public broadcasters 
are "hooked on the ratings" and pro- 
gram for elite, and took "cheap shots" 
at Ford Foundation. Moreover, CPB 
said, he wrongly implied "that the cor- 
poration should be carrying out all 
the principles and mandates of the 
Public Broadcasting Act and the Car- 
negie Commission even while appro- 
priations are at half their proper level 
and even though the act and the com- 
mission report by no means agree on 
all points." 

It was noted that commission report 
proposed vastly greater funding than 
CPB has so far acquired, even though 
it directed attention only to TV. Pub- 
lic Broadcasting Act broadened man- 
date to include radio, added instruc- 
tional responsibilities, and rejected Car- 
negie idea that Department of Health, 
Education and Welfare should provide 
general station support. 

CPB enclosed chart showing how 
Carnegie proposals had been altered by 
law and implemented by CPB. But, it 
added, "the real question is not how 
to respond to Mr. Whitehead" but how 
to obtain permanent financing. And 
although OTP director said "in straight- 
forward political language" that admin- 
istration would reject permanent financ- 
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ing until public broadcasting conforms 
to its expectations, CPB said, public 
broadcasters must not yield. To do so, 
it said, would be conclusive evidence 
that "we can be had." 

Another figure in public broadcast- 
ing who made his case late last week 
was Jim Karayn, vice president and 
general manager of National Public 
Affairs Center for Television. In infor- 
mation sent to stations and in letter to 
Mr. Whitehead himself, Mr. Karayn 
said administration and some in press 
have leaped to erroneous conclusion 
that NPACT will do nightly news show 
(it will be weekly); that it will compete 
with networks, and that it will be public 
broadcasting's only source of public - 
affairs material. NPACT, he told sta- 
tions, will "widen your choice of na- 
tional public- affairs programs" rather 
than result in centralization or in re- 
placement of existing programs. 

Damned spot out 
Despite off -year nature of last Tuesday's 
(Nov. 2) elections, FCC was, as usual, 
forum for complaints arising from al- 
leged violations in connection with cam- 
paign spots. Most conspicuous so far 
was filed by Buffalo Mayor Frank Sedita 
against four of that city's TV stations. 

Mr. Sedita demanded removal by 
wort-TV, WREN -TV, WKBW -TV and WITTY- 
(Tv) of commercial played by opponent 
Edward Regan. Spot reportedly showed 
Sedita campaign poster on vacant build- 
ing with obscene word scrawled under 
Mr. Sedita's name. Incumbent called 
commercial "heinous affront to public 
decency" and "vicious slander." 

All four stations removed spot from 
air immediately, saying questioned seg- 
ment appeared only momentarily and 
was so well camouflaged that they had 
missed it in pre- screening. 

Mr. Sedita lost election by 70,000 
votes. 

Blair profits sag 
John Blair & Co. last week reported net 
earnings for first nine months of 1971 
decreased 32% while revenues dipped 
2% from the corresponding 1970 
period. Firm said similar declines ap- 
peared in the third quarter. Drop in 
that quarter was attributed to broad- 
casting- representative and graphics di- 
visions. It was said decline in rep earn- 
ing was due to 8% decrease in com- 
missions, caused by reduced advertising 
expenditures. Blair's sales in the 1971 
nine -month period amounted to $36,- 
369,000 and commissions earned totaled 
$10,454,000 compared to $36,503,000 
and $10,912,00 in 197. 

For nine months ended Sept. 30: 
1971 1970 

Earned per share E 0.70 S 1.02 
Revenues 46,980,000 47,731,000 
Net earnings 1,805,000 2,648,000 

It's week seven, 
it's CBS in front 
CBS -TV was back in ratings lead -at 
least in Nielsen multinetwork -area re- 
ports-as of Friday (Nov. 5). In MNA 
for week ended Oct. 31, seventh in new 
season, CBS was at 19.4, ABC at 18.8 
and NBC at 18.1. (For latest fast Niel- 
sen report, see page 20.) 

But CBS cornered only one night of 
week, Saturday, while ABC took Mon- 
day, Tuesday and Sunday, and NBC 
landed Wednesday, Thursday and Fri- 
day. 

Among new entries, "Columbo" seg- 
ment of NBC Mystery Movie trilogy 
scored fifth; CBS's Cannon was 12th; 
ABC's Longstreet was 14th; CBS's Fun- 
ny Face was 16th; CBS's Dick Van 
Dyke was 21st; NBC's Night Gallery 
took 24th position; ABC's Owen Mar- 
shall had 31st spot and CBS's Cade's 
County was 34th. 

Also in MNA's: ABC's Monday Night 
Football scored 18th in tie with ABC's 
Movie of the Week; CBS's new movie 
slot on Sunday rated 15th and ABC's 
new Movie of the Weekend 36th. ABC's 
Sunday Movie was tops in feature films, 
scoring eighth. 

Top-10 list had what are now familiar 
show title and rankings: Marcus Welby 
(ABC), Flip Wilson (NBC), All in the 
Family (CBS), Mannix (CBS), Mystery 
Movie (NBC), FBI (ABC) and Disney 
World Special (NBC) in tie; ABC Sun- 
day Movie, Hawaii Five -O (CBS) and 
Laugh -In (NBC). 

One if by day 
NBC research reports that for first 
time since 1962, NBC -TV was leading 
daytime network 10 a.m. -4:30 p.m. dur- 
ing week of Oct. 18 -22 ( "Closed Cir- 
cuit," Oct. 11). NBC said national 
television index ratings for period show 
network averaged 7.4 rating, edging out 
CBS -TV, perennial daytime leader, 
which posted 7.2 rating, and ABC -TV, 
at 6.6. 

Shake -up at Filmways 
Richard L. Bloch, West Coast real- estate 
developer and president of Phoenix Suns 
professional basketball team, has been 
elected chairman and chief executive of 
Filmways Inc., New York. He suc- 
ceeds Martin Ransohoff, who steps 
down to post of president in move that 
company says will allow Mr. Ransohoff 
to concentrate on motion -picture and 
television production. Mr. Ransohoff's 
downward move to president put Rich- 
ard St. Johns out of that slot and into 
that of executive vice president, post 
held by Alfred di Scipio, who resigned. 
Filmways has been plagued financially 
by losses in recent quarters and has 
been closing unsuccessful operations. 
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Books for 
Broadcasters 
Broadcast 
Management 
by Ward L. Quaal 

and Leo A. Martin 

Explores, in detail, all 
management problems 
in American radio and 
television ... including 
audience, radio and 
television programing, 
engineering and tech- 101. 

nical factors, national and local sales, profit 
management, personnel matters, and govern- 
ment regulations. 
2/2 pages, charts, tables, notes, index $8.95 

ORDER FROM - 
Broadcasting Book Division 
1735 DeSales St., N.W. 
Washington, D.C. 20036 
Send me the books I've checked below. My payment 
for the full amount is enclosed. 

101. Broadcast Management, $8.95 

104. 1972 Broadcasting Yearbook, 514.50 
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* AM TRANSMITTERS 
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* TURNTABLES 

* TONE ARMS 

* ACCESSORY STUDIO 
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PRODUCTS 

CCA 
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ELECTRONICS 
CORPORATION 

716 Jersey Avenue, Gloucester City, 
New Jersey 08030 (609) 456 -1716 

Subsidiaries 

QRK / REK -O -RUT 
FRESNO, CALIFORNIA 
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&O DA ® A calendar of important meetings and events in communications 

This week 
Nov. 8 -New deadline for filing reply comments 
in FCC rulemaking proceeding on regulating a 
new restricted radiation device which roduces an 
RF carrier modulated by a TV signal (Doc. 
19281). 
Nov. 9-4 nrerican Advertising Federation Public 
Policy Forum. AAF President Howard Bell and 
Executive Vice President Joe Gitlitz will appear 
in discussion of major issues facing advertising 
industry. Century Plaza hotel, Los Angeles. 
Nov. 9.12- Federal Trade Commission hearings on 
advertising continue. Subject of this three -day 
segment is children's advertising. Among those 
appearing will be Evelyn Sarson. Action for Chil- 
dren's Television. Room 532, FTC building, Wash- 
ington. 
Nov. 9 -10- Eastern marketing conference, spon- 
sored by Grocery Manufacturers of America. Edu- 
cational and socio- economic trends, their implica- 
tions and role that have given rise to "new con- 
sumer" will be treated. Speakers will include: 
Daniel P. Moynihan, former special adviser to 
President Nixon; former Representative Richard 
L. Ottinger: Clarence G. Adamy, president of Na- 
tional Association of Food Chains; Terrance 
Hanold. commissioner of Food and Drug Admin- 
istration: Gerald E. Peck, executive VP, National - 
American Wholesale Grocers Association: Esther 
Peterson, consumer adviser, Giant Foòd chain, 
and John Phillips, president of RJR Foods. Wal 
dort- Astoria hotel, New York. 
Nov. 10- Wavemaker luncheon with Clay T. (Tom) 
Whitehead, director of Office of Telecommunica- 
tions Policy. Broadcasters Club, Washington. 
Nov. 11 -12th annual distinguished awards ban- 
quet of University of Southern California School 
of Journalism. CBS among those to be honored. 
Nov. 10- 13-62d anniversary convention, Sigma 
Delta Chi. Stotler Hilton, Washington. 

Nov. I1 -t2- Regional meeting. National Associa- 
tion of Broadcasters. Sands hotel, Las Vegas. 

Nov. 11 -14 -Sixth annual Radio Program Confer- 
ence, Roosevelt hotel. New Orleans. FCC Com- 
missioner Robert Wells will deliver opening ad- 
dress on Nov. 12. 

Nov. 12.14- Meeting, board of directors, Ameri- 
can Women in Radio and Television. Stardust 
hotel, Las Vegas. 

Nov. 14-17- Seminar, sponsored by Broadcasters 
Promotion Association. Membership meeting on 
Nov. 16. Washington Plaza hotel, Seattle. 

Nov. 14 -15- Regional meeting. National Associa- 
tion of Broadcasters. Brown Palace hotel, Denver. 

Also in November 

Nov. 15- 16- Annual conference, Advertising Re- 
search Foundation. New York Hilton, New York. 
Nov. 16-17- Regional meeting, National Associa- 
tion of Broadcasters. Fairmont hotel. Dallas. Clay 
T. (Tom) Whitehead, director, Office of Telecom- 
munications Policy, will speak. 
Nov. 17- Freedom of expression discussion spon- 
sored by school of communication, Boston Uni- 
versity. Featured speaker will be Dr. Frank Stan- 
ton, president of CBS, who will discuss freedom 
of expression in broadcast field. Law school audi- 
torium, BU, Boston. 
Nov. 18- Newsmaker Luncheon, sponsored by In- 
ternational Radio and Television Society. Waldorf - 
Astoria, New York. 
Nov. 18- Annual Southeastern Radio Day, spon- 
sored by Georgia Association of Broadcasters. 
Featured speakers will be Richard W. Chapin. 
Stuart Enterprises, Lincoln, Neb.. chairman of 
board, National Association of Broadcasters; Wil- 
liam B. Ray, FCC; John Summers, NAB. Regency 
Hyatt house, Atlanta. 
Nov. 19 -Pulse Man of the Year award to be pre- 
sented to Thomas B. Adams at luncheon meeting 
of Detroit Adcraft. Stotler Hilton. Detroit. 
Nov. 19- Presentation of TV Pioneer Award, 
"Golden Mike," to Steve Allen at luncheon meet- 
ing of Pacific Pioneer Broadcasters. Sportsmen's 
lodge, North Hollywood, Calif. 
Nov. 19-FM Day, sponsored by Georgia Asso- 
ciation of Broadcasters. Regency Hyatt House, 
Atlanta. 
Nov. 24- Deadline for filing comments on FCC's 
inquiry into fairness doctrine, phase regarding 
"access generally to the broadcast media for the 
discussion of public issues." 
Nov. 30 - Dec. 2- Seminar on lighting, sponsored 

by Professional Education Division of Klieg, 
Bros., Long Island City, N.Y., designed to cover 
aiming and focusing lights, controlling light in- 
tensity, and applications of lighting to various 
program needs. Cost per participant is 5250 and 
registration is limited to 25 students. Other semi- 
nars are anticipated. Details from Kliegl Bros., 
32.32 48th Avenue, Long Island City, N.Y. 11101. 
Initial seminar will be conducted at KATV(TV) 
Little Rock, Ark. 

December 

Dec. 3 -Fall meeting, Arizona Association of 
Broadcasters, Mountain Shadows, Scottsdale. 

Dec. 9 -10- Winter meeting, TV Code Review 
Board of National Association of Broadcasters. 
Arizona Biltmore hotel, Phoenix. 
Dec. 10- Deadline fur entries, International 
Broadcasting Awards. Awards to be made March 
21, 1972, in Los Angeles. 
Dec. 10-New deadline for filing comments in 
FCC inquiry into handling of public issues under 
fairness doctrine, phase regarding "access gener- 
ally to the broadcast media for the discussion of 
public issues" (Doc. 19260). 

Dec. 15- Christmas Benefit, sponsored by Inter- 
national Radio and Television Society. Waldorf - 
Astoria, New York. 

January 1972 

Jan. 7.9- Midwinter conference, Florida Associa- 
tion of Broadcasters. Silver Springs Shores, Fla. 
Jan. 14-16- Meeting, board of trustees, Educa- 
tional Foundation of American Women In Radio 
and Television. Holiday Inn, Hollywood. 
Jan. 17 -21- Winter meeting, TV and radio boards 
and joint board, National Association of Broad- 
casters. Marco Beach hotel, Marco Island, Fla. 
Jan. 23 -26, 1972 -National Religious Broadcasters 
29th annual convention. Washington Hilton hotel, 
Washington. 
Jan. 24- Deadline for filing comments in FCC's 
inquiry into fairness doctrine, phase regarding 
"application of the fairness doctrine to political 
broadcasts." 

February 1972 

Feb. 8 -11 -Ninth conference, National Association 
of Television Program Executives exploring FCC's 
prime -time access rule effects, barter, first -run 
syndication, minority programing, children's shows. 
ratings. next season's programs and local innova- 
tions. Fairmont hotel, San Francisco. 

March 1972 

March 3- 5- Meeting board of directors, Ameri- 
can Women in Radio and Television. Americana 
Bal Harbour, Miami Beach. 

March 21- International Broadcasting Awards, 
Century Plaza Hotel, Los Angeles. 
March 9.10- Spring convention, Arkansas Broad- 
casters Association. Sheraton hotel, Little Rock. 

April 1972 

April 9- 12- Annual convention of National Asso- 
ciation of Broadcasters. Conrad Hilton hotel, 
Chicago. 

April 15 -18- Convention, Southern Cable Televi- 
sion Association. Location to be announced, 
Myrtle Beach, S.C. 

Major meeting dates in '71 and '72 

Nov. 9- 11- Annual convention, Television 
Bureau of Advertising. Continental Plaza 
hotel, Chicago. 
Nov. 14-17-Seminar, sponsored by Broad- 
casters Promotion Association. Member- 
ship meeting on Nov. 16. Washington 
Plaza hotel, Seattle. 
April 9-12, 1972 -Annual convention, Na- 
tional Association of Broadcasters, Conrad 
Hilton hotel, Chicago. 
May 4-7, 1972 -Annual convention, Amer- 
ican Women in Radio and Television. Star- 
dust hotel, Las Vegas. 
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THE FIRST CH!LDREN'S 

SERIES TO BLEND 

EDUCATION AND 

ENTERTAINMENT IN A 

MUSICAL COMEDY 

FORM FOR 

COMMERCIAL 

TELEVISION 

CURRENTLY: 70% STATION 
LINE -UP 

HALF -HOUR SHOWS 5 DAYS 

PER WEEK 52 WEEKS 

RECIPROCAL TRADE 

AVAILABLE JAN. '72 

"I feel that "The New Zoo Revue" is 

the freshest, most delightful entry for 

children's programming on commercial 
television that I have seen in many years. Its 

unique combination of educational content, com- 

bined with highly imaginative and delightful entertain- 

ment, results in a truly outstanding concept." 

DICK WOOLLEN 
VICE-PRESIDENT PROGRAMMING 
METROMEDIA TELEVISION 

"One of the best children's offerings that 
we've seen in a long time. "The New Zoo 

Revue" will not only have a positive 
impact with kids, but also with their 
parents and others interested in 

improvement of children's fare." 
RICHARD C. BLOCK 
VICE -PRESIDENT & GENERAL MANAGER 
KAISER BROADCASTING 

"THE NEW ZOO REVUE ": Executive producer STEPHEN 

W. JAHN Producer -director WILLIAM CARRUTHERS . 

Created by BARBARA ATLAS & DOUGLAS MOMARY 

Costumes by SID & MARTY KROFFT Program consultants 
EDDIE SMARDAN & BARBARA ATLAS 

FOR PILOT /SERIES INFORMATION CONTACT: EDDIE SMAROAN, 

New Zoo Company, 5900 Wilshire Blvd. 16th Floor 
Los Angeles, Calif. 90036 Telephone (213) 937.7900 
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Yen for yesteryear (cont'd) 
EDITOR: I have just finished reading the 
40th anniversary issue and needless to 
say I enjoyed it immensely. I offer my 
heartiest congratulations and once again 
say that I believe yours is by far the best 
trade magazine I have ever read. -R. 
M. Fairbanks, president, Fairbanks 
Broadcasting Co., Indianapolis. 

EDITOR: You have been great for the in- 
dustry for all 40 years. -Thomas S. 
Murphy, chairman and president, Capi- 
tal Cities Broadcasting Corp., New 
York. 

EDITOR: Congratulations on your great 
40th anniversary issue. We read and 
relished every article. -Robert Fergu- 
son, WTRF -TV Wheeling, W. Va. 

EDITOR: My heartiest congratulations to 
you and yours on this big [40th] anni- 
versary for BROADCASTING. I have relied 
on you for 35 years myself and have 
always regarded BROADCASTING as one 
of the monuments of the industry. May 
you and the magazine you founded have 
many more years of health and prosper- 
ity.-Elliott M. Sanger, New York. 

EDITOR: I, like many in our industry, 
have developed the "must- read -BROAD- 

cAsTING -on- Monday- habit" over many 
years. Then came your 40th anniversary 
issue of Oct. 18! Truly an enjoyable and 
delightful reading experience. The nos- 
talgia was marvelous minus syrupy sen- 
timent. The personal reflections of in- 
dustry leaders provided a warm and 
human touch which exemplifies BROAD- 

CASTING'S people -to- people orientation. 
Congratulations on providing this high 
caliber of journalism to the trustees of 
the "Fifth Estate" during these past 40 
years. Andrew C. Erish, director of 
advertising and promotion, ABC Radio 
Stations, New York. 

Noteworthy nuance 
EDITOR: An article in BROADCASTING 

[Nov. 1] dealing with a challenge by a 
number of Denver citizen groups and 
individuals to KBTR(AM)'s proposed 
transfer and abandonment of its all - 
news format, characterized those groups 
as "under the sponsorship of Media 
Access Project, Washington...." This 
is inaccurate. At the request of public 
groups and individuals, like the Denver 
petitioners, Media Access Project will 
provide legal representation before regu- 
latory agencies and the courts. However, 
Media Access Project "sponsors" no liti- 
gation or public organizations to engage 
in litigation. -Thomas R. Asher, execu- 
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tive director, Media Access Project, 
Washington. 
(Mr. Asher describes the Media Access Project as 
a "one -man public- interest law firm," much in the 
vein of the Stern Community Law Firm and Citi- 
zens Communications Center. In fact, he shares 
office space and "some expenses" with the latter, 
describing himself as a "sub- tenant" of Albert H. 
Kramer. Citizens' director. Mr. Asher organized 
the project last August and has since filed com- 
ments in the first phase of the FCC's inquiry into 
the fairness doctrine. He is also, independently, 
providing counsel for Business Executives Move 
for Peace, proponents of a controversial fairness 
case that now seems destined for the Supreme 
Court. The project will not dedicate itself solely 
to public -sector involvement in broadcast matters, 
Mr. Asher says; it also will deal with the access 
issue as it applies to all communications media. 
It is. for instance, currently providing legal coun- 
sel for an abortion referral service seeking to 
place ads on busses.) 

Nixon scores again 
EDITOR: The second smartest thing 
President Nixon ever did was to appoint 
Clay T. Whitehead as director of the 
Office of Telecommunications Policy. 
Let us praise the Lord! -Frank E. 
Pellegrin, wROL(AM) Knoxville, Tenn., 
WFGA -TV Jacksonville, Fla. 
(Readers who are curious about the first smart 
thing Mr. Nixon did will have to contact Mr. 
Pellegrin.) 

Wrong pew 
EDITOR: In your Oct. 25 story "De- 
bating Advertising and Children's TV," 
Ron Powers is identified as the TV critic 
for the Chicago Tribune. Mr. Powers is 
a fine reporter, a writer of unusual com- 
petence, a gifted wit, a prince of a fel- 
low and the TV critic for the Chicago 
Sun - Times. There are a good many 
prime -evening times when I wish Mr. 
Powers were the Tribune critic, but 
wishing doesn't make it so. Clarence 
Petersen, TV critic, The Chicago 
Tribune. 

Wrong town 
EDITOR: As much as we would like to 
have him join us in Los Angeles, James 
A. Brown Jr. will continue to operate 
out of San Francisco and not from 
Golden West Broadcasters' Los Angeles 
headquarters, as your recently published 
note on his new position states. -John 
Asher, Golden West Broadcasters, Los 
Angeles. 
(Mr. Brown has been named VP for new business 
development for Golden West.) 

Worth repeating 
EDITOR: I read with interest Don Cun- 
ningham's "Monday Memo" in the Oct. 
25 issue. May we have permission to 
reprint the article and distribute it to 
advertising people in our area? -Bill 
Logan, promotion director, WAVE -AM- 
Tv Louisville, Ky. 
(Permission granted.) 
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26 HaHhours In color 

THIS IS ONLY PAflT OF THE STORE: 
STATION MARKET REPRESENTATIVE NETWORK ON 

AFFILIATION THE AIR 
WCBS-TV New York, N.Y. CBS Television Stations National Sales CBS Yes 

KNXT Los Angeles, Calif. CBS Television Stations National Sales CBS Yes 

WBBM-TV Chicago, Ill. CBS Television Stations National Sales CBS Yes 

WCAU-TV Philadelphia, Pa. CBS Television Stations National Sales CBS Yes 

WW1-TV Detroit, Mich. Peters, Griffin, Woodward, Inc. NBC Yes 

WCVB-TV Boston, Mass. Harrington, Righter & Parsons, Inc. 

W1W-TV Cleveland, Ohio Storer Television Sales, Inc. CBS Yes 

WMAL=fV Washington, D.C. Edward Petry & Co., Inc. ABC 

KDKA-TV Pittsburgh, Pa. Television Advertising Representatives, Inc. CBS * 
KMOX-TV St. Louis, Mo. CBS Television Stations National Sales CBS Yes 

KSTP-TV Minneapolis -St. Paul, Minn. Edward Petry & Co., Inc. CBS Yes 

WBAL-TV Baltimore, Md. TeleRep NBC Yes 

WLW I-TV Indianapolis, Ind. Avco Television Sales ABC Yes 

WHNB-TV Hartford, Conn. Adam Young, Inc. NBC Yes 

KI RO-TV Seattle, Wash. Peters, Griffin, Woodward, Inc. CBS Yes 

WCKT Miami, Florida Harrington, Righter & Parsons, Inc. NBC Yes 

KCMO-TV Kansas City, Mo. Blair Television CBS * 
KGW-TV Portland, Ore. Blair Television NBC Yes 

WTEV Providence, R.I. The Meeker Company ABC Yes 

WHEN-TV Syracuse, N.Y. Katz Television CBS * 

WHAS-TV Louisville, Ky. Harrington, Righter & Parsons, Inc. CBS Yes 

WAVY-TV Norfolk, Va. Blair Television NBC * 
KTAR-TV Phoenix, Arizona Avery -Knodel, Inc. NBC Yes 

WLOS-TV Greenville /Asheville, N.C. Peters, Griffin, Woodward, inc. ABC Yes 

KARD-TV Wichita, Kansas TeleRep NBC Yes 

KUTV Salt Lake City, Utah RKD Television Representatives, Inc. NBC Yes 
WDAU-TV Wilkes Barre- Scranton, Pa. H -R Television, Inc. CBS Yes 
WNEM-TV Saginaw, Mich. Katz Television NBC -k 
WOW-TV Omaha, Neb. Katz Television CBS 
WDBJ-TV Roanoke, Va. Peters, Griffin, Woodward, Inc. CBS * 

WCSH-TV Portland, Me. Katz Television NBC Yes 
KHQ-TV Spokane, Wash. Katz Television NBC * 
WAAY-TV Huntsville, Ala. Adam Young, Inc. NBC * 
WCAX-TV Burlington, Vt. Avery-Knodel, Inc. CBS * 
KMEG-TV Sioux City, Iowa Avery -Knodel, Inc. CBS Yes 

WLBZ-TV Bangor, Me. Katz Television NBC Yes 

KLAS-TV Las Vegas, Nev. Edward Petry & Co., Inc. CBS Yes 
KBLU-TV Yuma, Ariz. Avery- Knodel, Inc. NBC * 

* -Scheduled for January start 

ASK YOUR REP! 



MondayMenfrom George Simko, Benton & Bowles, New York 

New technology for an `old' problem 

Every so often new terminology enters 
the vernacular of broadcasting -usually 
the result of either new problems or 
new opportunities. This year the phrase 
is "slow pay " -"slow payers" being ad- 
vertising agencies that do not pay bills 
from television stations as fast as those 
stations would like them to. 

In this case the problem itself is 

not a new one -it's that the media are 
becoming more vocal about it. The 
noise level surrounding slow pay has 
increased to the point where publicity 
is being released listing agencies which 
are major offenders, and some stations 
are threatening to tack interest onto 
overdue bills. 

If the sound and the fury would de- 
crease a few decibels, maybe the solu- 
tion would be more evident. Anyone 
with even a moderate knowledge of 
spot -television buying- and -selling opera- 
tions knows that difficulties in bill pay- 
ing are an outgrowth of the inherent 
complexity of the spot -TV business - 
particularly as it relates to the com- 
munication and paperwork process 
among buyer, seller and station. 

And in recent years, that complexity 
has helped spawn the development of 
outside buying services, electronic moni- 
toring systems and firms specializing in 
computerized post- buying analysis, as 
well as the development of standardized 
availability forms, contracts, invoices 
and billing cycles. 

But from our point of view at Benton 
& Bowles, the single, most effective tool 
in gaining control of spot television - 
from buying to bill paying -has been 
the development of mechanized data 
processing to the point where it helps 
buyer and seller alike. Several years 
ago, we determined that a key factor 
in maintaining control of spot -TV 
operations must be a sophisticated and 
flexible on -line computer system. And 
this system should be backed up with 
a long -range program of systems de- 
velopment that would mechanize all 
aspects of spot TV that, in fact, are 
mechanically oriented while providing 
more time and tools for the buyer to 
use in making effective purchases. 

With all this in mind, the "console 
spot buying system" and a three -phase 
systems -development program were set 
up. CSBS was so named because the 
instrument of communication with the 
computer is a remote keyboard console 

equipped with a cathode -tube readback 
screen. 

At present CSBS is fulfilling all of 
the goals that we initially established, 
and it has become an effective tool for 
the buyer. In brief, it works like this: 

The buyer enters spots available 
and their costs into the system. 

The computer calculates audience 
based on ratings data bank and auto- 
matically adjusts levels for the season, 
calculates demographic efficiences and 
provides a report showing the efficiency 
rank of each spot among the total. 

The buyer uses the ranking report 
in negotiating his final purchase. He then 
recalls appropriate spots, amending data 
as necessary, e.g., costs, and enters 
them into the system. 

Within 24 hours, the computer re- 
turns print -out of what was purchased, 
with all necessary summary data while 
retaining purchase data in the memory 
bank for later reconciliation with billing. 

While the above is an oversimplifica- 
tion of the process, it nonetheless points 
up the speed and efficiency of the system. 
CSBS is also flexible enough to accom- 
modate schedule changes, post evalu- 
ations as later audience data becomes 
available, and special reports related to 
the analysis of each schedule. In short, 
it has allowed us to gain control of 
those aspects of spot television that 
are within our capability to control and 
it has paved the way for future appli- 
cations -film trafficking, talent pay- 
ment, etc. 

From the station's point of view, 
CSBS allows us to process billings faster 
and more accurately than ever before - 
resulting in more prompt bill payment. 

We are still confronted with the prob- 
lem of stations running advertising on 
a basis other than what was ordered, 
and even when there is early determina- 
tion of this the response time of the 
station and its representative in recon- 
ciling these problems often leaves some- 
thing to be desired. 

In our judgment, much of the com- 
plexity inherent in spot television could 
be alleviated by applying the same type 
of systems approach. Benton & Bowles 
believes there are phases of station and 
representative operations that are basi- 
cally mechanical and have nothing to 
do with the use of experienced, profes- 
sional judgment or salesmanship. What 
is required is to identify these opera- 
tions and develop up-to -date systems 
for handling them. These systems must 
at the same time be consistent from 
station to station and from representa- 
tive to representative. As it was in our 
own case, the goal should be to simplify 
and streamline the overburdening paper- 
work process that is so much at the 
heart of the slow -pay problem so that 
paperwork does not get in the way of 
effective advertising placement. But the 
solution is not a one -way street. The 
same type of effort is required at the 
station and representative level. 

We think it is appropriate for stations 
and their representatives to spend less 
time with punitive thinking -like lists 
of slow -pay offenders and interest penal- 
ties -and more time with positive think- 
ing in the areas of streamlined, efficient 
and timely systems of communication. 
In our judgment, that would be one 
very large step toward eliminating "slow 
pay" from the industry lexicon. 

George Simko has devoted 18 years to adver- 
tising, seven and a half of them with Kenyon 
& Eckhardt and the balance with Benton & 
Bowles. He joined Benton & Bowles in 1960 
as a media buyer and progressed to assistant 
media director, vice president and group head, 
vice president and manager of the media de- 
partment, and this September he was named 
senior vice president and director of media 
management. He is a panel member of the 
Advanced Media Concepts Seminar conducted 
by the International Radio and Television 
Society. 
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Nobody gets into New York like... 

eleven's news at 10 

WPIXTV 
Left to right foreground: Phyllis Haynes, Solon Gray, Doug Ramsey, Tim Ryan. Left to right second row: Roy Whitfield, Don Elli- 
son, Sam Salzarulo, Martin Bookspan. Background: Marc Howard, Paul Bloom, Ross Yockey, Sal Orso, Bob Sarro, Jeffrey Lyons, 
AnneKaestner, Dr.Fred Hess,Jack Flaherty,JimManzione,Nat Buchman, Frank Casey, RayQuinlan,Jim Malone, DannyVan Sand. 
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Heat's on cables for compromise 
Whitehead, resuming mediation with Burch's assent, 
meets all three disputants -with CATV in the middle 

The pressure has been building for 
weeks. The time for decision has ar- 
rived. And it is the 25- member board of 
the National Cable Television Associa- 
tion that is being looked to-by the 
administration and by members of Con - 
gress-to break the impasse over the 
FCC's proposed CATV rules. 

Clay T. (Tom) Whitehead, director 
of the Office of Telecommunications 
Policy, on Tuesday (Nov. 2) handed 
John Gwin, NCTA board chairman, a 
proposed compromise that has been 
endorsed by FCC Chairman Dean 
Burch. To Mr. Gwin, it was "not all 
beauty," but he circulated it among his 
board members and will discuss it with 
them in a special meeting in Washing- 
ton on Wednesday. 

It is on the reaction of the NCTA 
board that the fate of this third effort at 
compromise -Mr. Whitehead tried once 
before, as did Mr. Burch -hangs, ac- 
cording to OTP officials. Mr. White- 
head met on Monday with representa- 
tives of the copyright owners and on 
Friday with spokesmen for the broad- 
casters. But it is the NCTA that OTP is 
concerned about. "If cable doesn't buy 
the plan," an official said, "there is no 
point in going forward." 

The proposed compromise would: 
Leave the commission's distant- 

signal proposals untouched but would 
tame the "wild- card" provision, under 
which CATV systems could import a 
signal from any market, by adding an 
antileapfrogging regulation. 

Provide exclusivity protection for 
nonnetwork programing in markets 1- 
100, though more in the top-50 mar- 
kets, and reduce from same -day to 
simultaneous the time of exclusivity 
protection given network programs. 

Raise the standard for determining 
whether an out -of- market independent 
station is local. 

Pave the way for congressional 
action on copyright legislation by com- 
mitting the parties to the dispute to 
support of separate copyright legislation. 
The proposal outlined would establish 
copyright liability for all CATV except 
existing systems with fewer than 3,500 
subscribers and would grant com- 
pulsory licenses for local and distant 
signals authorized under the commis- 
sion's initial package. 

Afford radio a measure of pro- 
tection; a CATV system that imported 
a distant radio signal would, on re- 
quest, be required to carry the signals 
of all local AM or FM stations. 

Grandfather existing systems as to 
present rules regarding signal carriage. 
Generally, this would permit systems to 

expand currently offered service through 
their franchised areas. 

NCTA officials have yet to comment 
on the proposal in any detail. But Mr. 
Gwin last week said "there are some 
things in the proposed agreement we 
have to take a long look at." And in 
an appearance on Thursday at the fall 
convention of the California Community 
Television Association, in Coronado, he 
seemed pessimistic about the chances 
for compromise. He said he was un- 
certain as to the outcome of the "battle." 

But he made it clear that, in his view, 
the broadcasters were adamant on four 
points -the number of distant signals 
cable operators could import, restric- 
tions on leapfrogging, stringent regula- 
tions on service from overlapping mar- 
kets, and insistence on exclusivity pro- 
tection. These are among the points the 
National Association of Broadcasters, 
in a letter to Chairman Burch last 
month, said are essential to any com- 
promise (BROADCASTING, Oct. 25). Mr. 
Gwin warned that "it will be impossible 
for cable to grow" if the cable industry 
gives too much on those four points. 
Distant signals, he said were the single 
most important issue; the others "are 
just vehicles to erode our right to use 
distant signals." 

The proposed compromise would not 

Here is the text of the "proposed com- 
promise" offered last week by Clay T. 
Whitehead, director of the Office of 
Telecommunications Policy, to repre- 
sentatives of copyright owners, CATV 
operators and broadcasters: 
Local signals: 

Local signals defined as proposed by the FCC, 
except that the significant viewing standard to be 
applied to "out -of- market" independent stations in 
overlapping market situations would be a view- 
ing hour share of at least 2% and a net weekly 
circulation of at least 5 %. 
Distant signals: 

No change from what the FCC has proposed. 
Exclusivity for nonnetwork programing (against 
distant signals only): 

A series shall be treated as a unit for all ex- 

clusivity purposes. 
The burden will be upon the copyright owner 

or upon the broadcaster to notify cable systems 
of the right to protection in these circumstances. 

A. Markets t -50. A 12 -month pre-sale period 
running from the date when a program in syndi- 
cation is first sold any place in the U.S., plus run - 
of- contract exclusivity where exclusivity is written 
into the contract between the station and the 
program supplier (existing contracts will be pre- 
sumed to be exclusive). 

B. Markets St -100. For syndicated programing 
which has had no previous nonnetwork broadcast 
showing in the market, the following contractual 
exclusivity will be allowed: (I) For off- network 
series, commencing with first showing until first 
run completed, but no longer than one year. 
(2) For first -run syndicated series, commencing 
with first showing and for two years thereafter. 
(3) For feature films and first -run, non -series 
syndicated programs, commencing with availability 
dale and for two years thereafter. (4) For other 

programing, commencing with purchase and until 
day after first run, but no longer than one year. 
Provided, however, that no exclusivity protection 
would be afforded against a program imported by 
a cable system during prime time unless the local 
station is running or will run that program during 
prime time. Existing contracts will be presumed 
to be exclusive. No pre -clearance in these markets. 

C. Smaller Markets. No change in the FCC 
proposals. 

Exclusivity for network programing: 
The same -day exclusivity now provided for net- 

work programing would be reduced to simultan- 
eous exclusivity (with special relief for time -zone 
problems) to be provided in all markets. 

Leapfrogging: 
A. For each of the first two signals imported, 

no restriction on point of origin, except that if it 
is taken from the top -25 markets it must be 
from one of the two closest such markets. When- 
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reduce the number of distant signals 
CATV systems could import. But it 
does favor broadcasters, to a degree, 
at least, on the other points Mr. Gwin 
says most concern them. 

CATV systems, under the corn - 
promise, would still be entitled -indeed 
required -to provide minimum service 
of three network and three independent 
signals in the top -50 markets; three net- 
work and two independent signals in 
markets 51 -100, and three network and 
one independent signals in the smallest 
markets. A system would import distant 
signals if it could not fill out its mini- 
mum quota with local stations. 

Out -of- market network stations would 
still be considered local if they had a 
3% share of audience and a net weekly 
circulation of 25 %. Independents, how- 
ever, would have to do a little better 
under the compromise plan than under 
the commission proposall to be con- 
sidered local -2% share of audience 
and 5% net weekly circulation, instead 
of 1% and 5%. 

In addition, systems in the top -100 
markets would still be able to import 
two distant signals, regardless of local 
availabilities, as under the commission's 
plan. However, where the commission 
would have permitted the system to im- 
port one of the signals from any market, 
the compromise does not allow that 
freedom if the signals are to be im- 
ported from the top -25 markets. The 
system would be limited to the two 
closest such markets. However, a sys- 
tem would not be required, as under 
the commission's plan, to select a UHF 
signal as one of its two bonus picks. 
And the wild -card spirit, at least, would 
survive in an exception: When a system 
blacked out programing from a distant, 
top -25 market station it normally 
carries, it could substitute any distant 
signal without restriction. 

The exclusivity provision would be 
expected to impede CATV growth in 
the major markets, since it would pro- 
hibit cable systems from carrying any 
syndicated material for one year after 
its first appearance in any market and 

Principal players in the latest go at cable 

Schildhause Gwin Burch 

Harris Wasilewski Read 

then for the life of the contract under 
which it is sold to a local station. In 
markets 51 -100, various nonnetwork 
material would be protected for varying 
lengths of time, up to two years. 

Whatever the virtues of the plan, it 
is clear that NCTA is under consider- 
able pressure to accept it. For a collapse 
of the talks would shift the locus of the 
controversy to Congress, particularly; the 
Senate, an event that officials in Congress 
and the White House have been trying 
to avoid since July, when Mr. White- 
head made his initial effort to bring 
the contending parties into agreement 
(BROADCASTING, July 26). 

CATV is a highly charged political 
issue in Congress, where both the NAB 
and the NCTA have been vigorously 
lining up support for their respective 
sides. Senator John O. Pastore (D- 
R.T.), chairman of the Senate Com- 
munications Subcommittee, who has 
asked OTP for its comments on the 

commission's proposed rules, is said to 
have been inundated recently with mail 
from senators urging on him the posi- 
tion of one side or the other. And it 
would be in that atmosphere that he 
would be expected to hold hearings if 
the talks fail. 

Indeed, various sources say that Mr. 
Whitehead might make hearings vir- 
tually unavoidable, if the compromise 
effort fails, by writing a letter sharply 
critical of the commission plan. (He is 
scheduled to deliver his views on the 
commission's plan by next week.) 

This would probably not be difficult 
for him, since he is said to feel the 
commission should not in any case 
proceed without policy guidance from 
Congress. He is chairman of a high - 
level administration committee that is 
preparing policy recommendations - 
presumably including legislative pro- 
posals -for President Nixon. 

If an agreement is reached, however, 

ever a CATV system must black out programing 
from a distant top -25 market station whose signal 
it normally carries, it may substitute any distant 
signal without restriction. 

B. For the third signal, the UHF priority, as 

set forth in the FCC's letter of Aug. 5, 1971, p.16. 

Copyright legislation: 
A. All parties would agree to support separate 

CATV copyright legislation as described below, 
and to seek its early passage. 

B. Liability to copyright, including the obli- 
gation to respect valid exclusivity agreements, 
will be established for all CATV carriage of all 
radio and television broadcast signals except 
carriage by independently owned systems now in 
existence with fewer than 3,500 subscribers. As 
against distant signals importable under the FCC's 
initial package, no greater exclusivity may be 
contracted for than the commission may allow. 

C. Compulsory licenses would be granted for 
all local signals as defined by the FCC, and ad- 
ditionally for those distant signals defined and 

authorized under the FCC's initial package and 
those signals grandfathered when the initial pack- 
age goes into effect. The FCC would retain the 
power to authorize additional distant signals for 
CATV carriage; there would, however, be no 
compulsory license granted with respect to such 
signals, nor would the FCC be able to limit the 
scope of exclusivity agreements as applied to such 
signals beyond the limits applicable to over -the- 
air showings. 

D. Unless a schedule of fees covering the 
compulsory licenses or some other payment 
mechanism can be agreed upon between the copy- 
right owners and the CATV owners in time for 
inclusion in the new copyright statute, the legisla- 
tion would simply provide for compulsory arbi- 
tration failing private agreement on copyright 
fees. 

E. Broadcasters, as well as copyright owners, 
would have the right to enforce exclusivity rules 
through court actions for injunction and monetary 
relief. 

Radio carriage: 
When a CATV systems carries a signal from an 

AM or FM radio station licensed to a community 
beyond a 35 -mile radius of the system, it must, 
on request, carry the signals of all local AM or 
FM stations, respectively. 

Grandfathering: 
The new requirements as to signals which may 

be carried are applicable only to new systems. 
Existing CATV systems are " grandfathered." They 
can thus freely expand currently offered service 
throughout their presently franchised areas with 
one exception: In the top -100 markets, if the sys- 
tem expands beyond discrete areas specified in 
FCC orders (e.g., the San Diego situation), 
operations in the new portions must comply with 
the new requirements. 

Grandfathering exempts from future obligation 
to respect copyright exclusivity agreements, but 
does not exempt from future liability for copy- 
right payments. 

BROADCASTING, Nov. 8, 1971 17 



he would not be expected to torpedo it 
-although he would probably make 
no secret of his feelings as to where 
policy should be set. 

The possibility that the failure of the 
Whitehead mission could result in Sen- 
ate hearings has been pointed out to 
Mr. Gwin as a reason for accepting 
the compromise. For hearings could, 
as one Hill source put it last week, 
"muddy the waters" and possibly result 
in a delay in the adoption of the com- 
mission's rules. The commission's pres- 
ent timetable calls for a completion of 
the rulemaking proceeding by March 
1. And it is the broadcasters who would 
be expected to benefit most from delay. 

In addition, Mr. Whitehead is under- 
stood to have made it clear to Mr. 
Gwin that the compromise agreement 
has "wide support" within government 
-including Congress and FCC Chair- 
man Burch. And Mr. Burch has been 
the cable industry's brightest hope in 
Washington. 

What may be another element in the 
pressure being applied to NCTA is the 
circulation being given views attributed 
to Mr. Whitehead by those around him. 
Mr. Whitehead, normally low key in 
his approach, is said to feel that the 
proposed compromise is not only "fair 
and equitable" but that "if cable turns 

it down, it would be a flagrant disre- 
gard for public policy and a demonstra- 
tion of greed." 

"The same goes for broadcasters," a 
source said. But OTP officials appear 
confident that broadcasters will accept 
the proposal if NCTA does. And this 
is based on more than the view that the 
proposal meets some of their objections. 
It is assumed that broadcasters would 
not deliberately frustrate an important 
government official who has initiated 
a movement to restructure -in a man- 
ner many find generally appealing -the 
regulation of broadcasting. 

Mr. Whitehead met Friday with Vin- 
cent Wasilewski, president of NAB; A. 
Louis Read (wnsu -Tv New Orleans), 
chairman of NAB's television board, 
and Jack Harris (KPRC -TV Houston), 
chairman of an NAB committee that 
had attempted to negotiate with CATV 
and copyright interests. They had met 
with Mr. Burch in his effort last month 
to bring the sides together -and earlier 
with Mr. Whitehead in his first effort. 

In spite of the pressure, Mr. Gwin 
last week was talking bravely. "We're 
not about to crack under pressure," he 
said. "We've had our backs to the wall 
in the past, and come out in style." 

He said that the commission's letter 
of intent represents NCTA's position, 

as it has since August. He also indicated 
what might be NCTA's reason for hope 
it could withstand the pressure, if it 
decides on that course. Mr. Burch, he 
noted, "is not opposed to agreement, 
but he never said that, in the absence 
of an agreement, he would not go ahead 
with the commission's plans." 

The effort at persuading NCTA to 
accept the Whitehead compromise was 
even being made last week at Coro- 
nado. Sol Schildhause, chief of the 
FCC Cable TV Bureau and regarded 
by cable operators generally as sympa- 
thetic to their cause, made a direct and 
strong appeal for compromise. 

He acknowledged that "it's no secret 
that we're dealing down in our nego- 
tiations." But he said acceptance of 
compromise would establish a firm and 
secure starting place for cable. "Sta- 
bility is essential," he said. 

The uncertainties generated by the 
negotiations in Washington dominated 
every discussion at the convention of 
the largest state CATV association. And 
Henry R. Goldstein, president of the 
association, captured that mood in his 
keynote address, at the ornate Del 
Coronado hotel, across the bay from 
San Diego. The cable industry, he said, 
is on the brink -but on the brink of 
what, he confessed, he did not know. 

Multiple owners, take heart 
Whitehead says in interview he feels a corner 
on the market is impossible in broadcasting 

Clay T. (Tom) Whitehead, the director 
of the Office of Telecommunications 
Policy, has given broadcasters -multiple 
owners, anyway- another reason for 
supporting the proposal he has advanced 
in broad outline for restructuring the 
regulation of broadcasting (BROADCAST- 
ING, Oct. 11) -and, politically speaking, 
for supporting his formula for cable 
(see above). If the proposal were 
adopted, he says, he could see the com- 
mission's multiple- ownership rules suf- 
fering the same fate he has in mind for 
the fairness doctrine -extinction. 

Mr. Whitehead, in an interview with 
wTV,r(TV) Miami that will be broad- 
cast in four segments this weekend 
(Nov. 13 -14), said that if the govern- 
ment measured broadcasters' service 
against a standard of responsiveness to 
local needs and interests, it would make 
no difference "almost how many" sta- 
tions a broadcaster owns -as long as 
he did not have a nationwide monopoly. 

Mr. Whitehead has proposed elimi- 
nating the fairness doctrine and replac- 
ing it with a statutory right of paid 
access and with a new license- renewal 
process in which a licensee would be 
judged on the basis of whether he had 
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made a good -faith effort to ascertain 
and serve local needs and interests; the 
FCC, insofar as it sets national stand- 
ards, would be removed from program- 
ing. He would also extend the license 
period beyond three years and afford 
broadcasters protection against compet- 
ing applications at license -renewal time. 
An additional proposal calls for the ex- 
perimental de- regulation of radio. 

All of these elements, he said in the 
interview, are interrelated -a statement 
that may trouble some broadcasters who 
like only parts of the package. "You 
can't give on one unless you take some- 
thing on the other," he said. "The whole 
system has to work right." 

He offered the comment in stating 
he would not have supported the Pas- 
tore bill, which his proposal for pro- 
tecting renewal applicants against chal- 
lenges resembles. The bill introduced 
in the last session of Congress by Sen- 
ator John O. Pastore (D -R.I.) would 
have prevented the commission from 
accepting an application for an occupied 
channel until the incumbent had been 
found unqualified to be a licensee. 

Mr. Whitehead said the bill was de- 
fective in that it "addressed only the 

license- renewal standards and didn't ad- 
dress them in the context of all these 
other problems." 

Mr. Whitehead put his views on the 
multiple- ownership question in relation 
to his proposal this way: "Look, there 
are some 600 or more television stations 
in this country. One company owning 
20 of them is hardly going to have a 
corner on the market. 

"If in each of the 20 cities, he's doing 
an outstanding job finding out what the 
people want and meeting those needs, 
meeting those interests -then I'd be 
happier with that guy than with a local 
businessman who doesn't care too 
much ..." The limit is now seven. 

Mr. Whitehead also indicated he 
shares the commission's view as to the 
proper federal agency to be concerned 
with the regulation of advertising. In 
response to a question about advertising 
in children's programing, Mr. White- 
head suggested he would not like to 
see the commission holding up license 
renewals because of advertising in chil- 
dren's programing. By and large, he 
would prefer to have the Federal Trade 
Commission, "which is concerned with 
children's advertising generally, look 
into that kind of problem." The corn - 
mission two weeks ago, in a series of 
rulings, said it would continue to defer 
to the FTC on deceptive advertising 
(BROADCASTING, Nov. 1). The White- 
head interview was recorded on Oct. 29. 
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Programinq 

That midseason moment of truth 
With no new show a hit, salvage operations 
get under way at the television networks 

If the TV networks had unlimited bud- 
gets, fewer commitments and surplus re- 
placements, they could easily discard a 
dozen or more of this season's new 
shows and move ahead with added 
strength at midseason. 

Network economics require, however, 
"the playing of the game," as one ad- 
vertising- agency executive described last 
week the current exercise of all three 
networks in rejuggling, revamping or 
repairing prime -time schedules as each 
approaches the second lap of the 1971- 
72 season. 

As of last week, the networks ap- 
peared to be far from dumping whole- 
sale the "dozen or more" shows com- 
monly identified as faltering. Efforts 
were being made to salvage as many of 
the troubled new series as possible. And 
while most decisions had yet to be 
made, there were the following de- 
velopments: 

ABC will drop the Shirley Mac - 
Laine show (Shirley's World, Wednes- 
day, 9:30 -10 p.m.). Reportedly the 
network has ordered an end to produc- 
tion of episodes beyond the 17th. CBS 
is expected to dump Bearcats! (Thurs- 
day, 8 -9), though a report of a produc- 
tion halt could not be confirmed, and 
Chicago Teddy Bears (Friday, 8- 8:30). 
Weakest shows on NBC: The Funny 
Side (Tuesday, 9:30 -10:30), Partners 
(Saturday, 8 -8:30) and The Good Life 
(Saturday, 8:30 -9). 

There is not one sure -fire hit in the 
crop of new series. But there are many 
misses, of which some will survive only 
because of other considerations. 

At NBC, it was speculated that sev- 
eral shows may be moved around on the 
schedule in advance of midseason in an 
effort to pick up immediate ratings 
strength. (NBC is second to CBS in 
average ratings up through the sixth 
week of the season, and is being 
crowded by ABC, which is only a few 
tenths of a point behind.) 

Among the replacement shows most 
commonly mentioned: 

ABC: It is committed to a one -hour 
variety show that will star British come- 
dian Marty Feldman. The program will 
be produced by Sir Lew Grade's As- 
sociated Television. Another show is 
a Screen Gems half -hour comedy 
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with Paul Lynde in the leading role. 
CBS: A one -hour comedy -variety, 

Sonny and Cher (summer series that 
played Sunday, 8:30 -9:30 and pulled 
good ratings), is a possibility for Tues- 
day, 7:30 -8:30, where it would bump 
Glen Campbell into another night. Two 
half -hour comedies, one with Don 
Rickles, the other entitled The Chimp 
and I, are on hand. 

NBC: It has Sanford and Son (half - 
hour comedy, with all -black cast and a 
U.S. version of the British Steptoe and 
Son); Cutter (a black detective in ac- 
tion- adventure show, 90- minute pilot 
for the one -hour series already filmed 
in Chicago); a Herb Brodkin -20th Cen- 
tury Fox Lights Out, one -hour mystery 
drama, a pilot taped in Brooklyn; WOW, 

one -hour comedy- variety, and the one - 
hour Banyon (which almost started in 
the 1971 -72 season). 

There is general agreement among 
agency executives and network spokes- 
men on new shows that have made the 
grade, those that have missed and those 
that are in between. 

On the plus side: 
ABC -Longstreet and Owen Mar- 

shall: Counselor at Law on Thursday and 
the new Movie of the Weekend on 
Saturday. 

CBS -Cade's County (Glenn Ford) 
on Sunday, which "rides on the Sunday 
night movie on CBS "; Cannon on Tues- 
day ( "it would do even better if it did 
not compete against ABC's Marcus 
Welby); O'Hara U.S. Treasury, and 

Bearcats! 

Shirley's World Chicago Teddy Bears 
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The Fast Nielsens: 
ABC -TV won the Fast Nielsen report 
covering the sixth week (Oct. 18 -24) of 
the new season. 

It was ABC's first national win in the 
fourth quarter since the fall of 1966, 
and according to the network "a clear 
indication of the competitive strength 
the network has developed over the past 
two seasons." ABC also won the MNA's 
(multinetwork -area report) for that 
week (BROADCASTING, Nov. 1). 

In the Fast Nielsen averages, ABC 
had 20.1, CBS 19.4 and NBC 17.9. The 
tandem programing by ABC of Marcus 
Welby with the new Owen Marshall: 

Counselor at Law that week, in which 
the story was begun on the former and 
concluded on the latter, placed 
those shows in the second and third 
ranking following NBC's Flip Wilson. 
Accounting in part for the ABC show- 
ing was CBS's news programing that 
occupied all of prime time on Thursday, 
Oct. 21 (see page 22). 

In nights of the week, NBC took 
Thursday, with ABC winning Tuesday, 
Friday and Sunday and CBS, Monday, 
Wednesday and Saturday. 

Also in the top -10 were CBS's Gun - 
smoke, ABC's new Longstreet, CBS's 
Here's Lucy, ABC's Sunday Movie, 
CBS's Mannix tied with NBC's Snoopy 

1 

at the Ice Follies and CBS's Medical 
Center tied with ABC's Movie of the 
Week. 

Other programs in the top 40: Nichols 
on NBC, Dick Van Dyke on CBS, 
Funny Face on CBS, NBC Mystery 
Movie, Cannon on CBS, O'Hara, U.S. 
Treasury on CBS, and Jimmy Stewart 
on NBC. CBS's Sunday Night Movie 
(Part I, "The Battle of the Bulge ") was 
39th in the list. 

CBS's news prOgraming on Oct. 21 
rated in the bottonp 10 in the Fast Niel- 
sen report. Its 60 Minutes scored slightly 
above, but the tWV' -hour CBS Reports 
was behind ABC' The Man and the 
City and Shirley's orld. 

The New CBS Friday Night Movie on 
Friday, and Funny Face and Dick Van 
Dyke on Saturday. Sandy Duncan, star 
of Funny Face, underwent eye surgery 
last week, injecting an element of un- 
certainty over what otherwise had been 
a shoo -in. The show had proved itself 
in the ratings, helped in part by the star's 
fresh -to -TV personality and in part by 
the audience lead -in of All in the Family, 
which precedes it. 

NBC -Mystery Movie ( "because it 
has the magic word, movie, in the title ") 
and Night Gallery (an "in- between, 30- 
share Rod Serling Twilight Zone ") on 
Wednesday; Nichols (also "in- between" 
and surviving mostly because of the 
Flip Wilson lead -in) on Thursday; The 
D.A. (rated both plus and minus; one 
description was a "workmanlike show 
to fill the time ") on Friday. 

Described as failures or uncertainties 
were: 

ABC -Shirley's World and The Man 
and the City on Wednesday. Shirley has 
been canceled. City (Anthony Quinn) 
has a firmer commitment from ABC 
and is believed salvageable if the net- 
work could increase hypo audience 
sampling). Getting Together (Bobby 
Sherman) on Saturday is considered 
doomed. The Persuaders on Saturday 
will be retained because of a commit- 
ment. 

CBS- Bearcats! on Thursday and 
Chicago Teddy Bears on Friday are out. 

NBC -Jimmy Stewart on Sunday is 
weak, but it is a Proctor & Gamble 
series and tied in for one season 
(through summer repeats). Sarge is a 
disappointment and up against ABC's 
tough Tuesday -night scheduling and 
CBS's Hawaii Five -O. The Funny Side 
on Tuesday and The Partners and The 
Good Life, both Saturday, are question- 
able. 

ABC is expected on Mondays to pro- 
gram a movie starting at 9 after the 
football season and may place a mixture 
of entertainment and news specials at 
8 -9. This would move Nanny and the 
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Professor (now at 8) to another night, 
while the 8:30 -9 slot, now station time, 
would be returned on another night, 
perhaps at 10:30. Bewitched in the 
8 -8:30 lead -off period on ABC's 
Wednesday schedule is considered weak, 
but the network is committed to the 
Screen Gems show and may move it to 
another night. 

CBS is said to be considering a move 
of My Three Sons from Monday (10- 
10:30) to Saturday at 8:30 to replace 
Funny Face should that show be forced 
off the schedule at midseason. 

Defunct lawyer shows 
honored by regional ACLU 
Six courtroom TV series and particular 
programs from courtroom series, all 
no longer in production -one out of 
production for more than a decade - 
have been singled out by the American 
Civil Liberties Union of Southern Cali- 
fornia for outstanding contributions "to 
keeping the Bill of Rights alive in the 
hearts and minds of Americans." 

The six TV shows are: CBS -TV's The 
Defenders, out of production since 
1965; NBC -TV's The Law and Mr. 
Jones, out of production since 1963; 
ABC -TV's Judd for the Defgnse, out of 
production since 1969; NBC -TV's Jus- 
tice Series, out of production since 
1960; "The Senator" segment of NBC - 
TV's The Bold Ones series, last seen in 
March; and `The Invasion of Kevin 
Ireland" episode of the "Lawyers" seg- 
ment of The Bold Ones, presented last 
September. 

The stars and producers of these pro- 
grams will be honored by the ACLU on 
the evening of Dec. 11 at a dinner 
celebration in Los Angeles of the 180th 
anniversary of the signing of the Bill 
of Rights. In announcing the honorees, 
the ACLU expressed the hope "that giv- 
ing recognition to these rare and out- 
standing series ... will encourage net- 

works and members of the industry to 
do much more such programing." 

Macdonald will look 
into pay -TV siphoning 
The inroads of closed -circuit TV into 
sports programing that in the past has 
been the preserve of over -the -air televi- 
sion will be explored at hearings planned 
for next year by House Communications 
Subcommittee Chairman Torbert H. 
Macdonald (D- Mass.). 

A spokesman for Mr. Macdonald said 
the congressman may propose legisla- 
tion in the second session of the 92d 
Congress to prohibit such siphoning by 
CCTV and possibly cable television. The 
legislation may also prohibit like acqui- 
sitioning of motion pictures he added. 

Two similar proposals have been re- 
ferred to the Macdonald subcommittee. 
One bill (H.R. 6718), introduced by 
Representative Les Aspin (D -Wis.) and 
33 co- sponsors, would prohibit the 
showing of championship fights, the 
Super Bowl, World Series games and 
other major sports events on closed - 
circuit TV. It would place CCTV under 
the jurisdiction of the FCC's Broadcast 
Bureau and require promoters to accept 
the highest bid by a TV network or sta- 
tion for the broadcast rights to the 
event. Another proposal (H.R. 6992) by 
Representative Charles W. Sandman Jr. 
(R -N.J.) would require promoters of 
championship sports events to obtain a 
permit from the FCC before holding the 
events. The permits would be issued 
only after a showing that the electronic 
media have had a chance to bid com- 
petitively for the broadcast rights and 
that the highest bid or bids in each 
medium have been accepted. Both bills 
were introduced following the Joe Fra- 
zier- Muhammad Ali heavyweight fight 
last March, shown exclusively on closed - 
circuit (BROADCASTING, March 15, et 
seq.). 
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It puts the best signal out there 
because we put only the best in here. 

Introducing the most advanced VHF 
transmitter ever made. It's RCA's new 50kW 
TT50FH. And it puts out the best color -tele- 
vision signal in the business. 

Why? For one thing, the TT50FH gives 
you solid state diode modulation at carrier 
frequency and our sideband shaping takes 
place at the output, so you get greater assur- 
ance of spectral purity than you do from any 
other transmitter. 

Also, the TT50FH has only two tuned 
visual amplifier stages, so it's easy to maintain. 
The fewer stages you have, the fewer adjust- 
ments you have to make, and there's less 
chance for trouble. 

The design is reliability itself. The 
circuits are all solid state up to the IPA. There 
are only three tubes in each transmitter Only 
two tube types. And the control logic is solid 
state. That's more solid state than any other 
transmitter. 

If you're planning unattended operation, 
the TT50FH is designed for it, with provisions 
for automatic logging and remote control. It's 
the only highband VHF transmitter specifi- 
cally designed as a twin system, which fulfills 
the FCC's requirements for remote operation 

with once -a -week inspection. 
It all adds up to superior performance. 

The TT -50FH performance specs are 100 per- 
cent better than the previous generation 
transmitter. 

We've been the leader in TV transmitters 
since television began. Now we have some- 
thing new for you. The most advanced trans- 
mitter on the market. Ready for remote con- 
trol. The most reliable design. The best per- 
formance. The best signal. All the best. 

The TT 50FH. By RCA. 

RCA 



Old guard carries 
SAG elections 

Insurgents defeated 
in first real challenge 
to nominating committee 

In what was the first contested election 
in the 38 -year history of the AFL -CIO 
Screen Actors Guild, actor John Gavin, 
well -known for his performances in 
motion pictures and television, was 
elected by a large margin to a one -year 
term as president of the 20.000- member 
national union. Mr. Gavin, the candi- 
date of SAG's nominating committee, 
defeated character actor Bert Freed 
by a vote of 6,407 to 3,237. Mr. 
Freed had unexpectedly challenged Mr. 
Gavin's candidacy and entered his own 
slate of candidates for lesser offices in 
the union as well. The entire insurgent 
slate of 20 candidates was defeated. 

Mr. Gavin succeeds Charlton Heston, 
who served for six one -year terms as 
president of SAG but was not a candi- 
date for re- election. Mr. Heston sup- 
ported the nominating committee's can- 
didates. 

The election contest was a bitter one 
that on occasion descended to name - 
calling. Mr. Freed and actor Donald 
Sutherland, who ran for first vice presi- 
dent, made it a contest by entering their 
names after SAG's nominating commit- 
tee announced its slate of approved can- 
didates. The insurgents charged that 
SAG leadership had turned the guild 
into a "sweetheart union." implying that 
the union was working in collusion with 
management. 

Union membership across the coun- 
try voted by mail ballot. Votes were 
counted by the certified public account- 
ing firm of Lybrand, Ross Brothers & 

Montgomery in Hollywood on Nov. 1. 

Winning candidates for national offices 
and board of directors, all backed by 
the guild's nominating committee, and 
the votes they received were, in addi- 
tion to Mr. Gavin and Mr. Freed: 

Ed Platt, 6,156, over Donald Suther- 
land, 3,474, for first vice president; 
Robert Lansing, 6,436, over Frank 
Maxwell, 3,176, for second vice presi- 
dent; Robert Easton, 5,058, over Barry 
Sullivan, 4,515, for third vice president; 
Joyce Gordon, 5,903, over John A. 
Randolph, 3,687, for fourth vice presi- 
dent; Kathleen Freeman, 6,179, over 
Beah Richards, 3,442, for recording 
secretary; Gilbert Perkins, 6,262, over 
Don Knight, 3,271, for treasurer. 

Newly elected officers and directors 
were scheduled to be installed at a na- 
tional board meeting at guild head- 
quarters in Hollywood on Nov. 5. 

Elected to three -year terms on the 
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guild's board of directors were: Frank 
Aletter, Whit Bissell, Ann Doran, Joe 
Flynn, Ena Hartman, Rodolfo Hoyos, 
Victor Jory, Jack Gruschen, Monte 
Markham, Mercedes McCambridge, Ed 
Nelson, Walter Pidgeon, William Reyn- 
olds and Ray Teal. Elected for one -year 
board terms were Fritz Feld and Dennis 
Weaver. 

In a separate election in the New 
York branch of the guild, Ralph Bell, 
Leon Janney, Bob Kaliban, Laurence 
Luckinbill, Pat Mahen, Joe Silver and 
Karl Weber were elected to the national 
board of directors. In San Francisco, 
Johnny Weissmuller Jr. was elected to 
the national board. In Chicago. Paul 
Barnes and Norman Barry were elected 
to similar positions. 

CBS's all -news night: 
a told -you -so disaster 
Why did CBS -TV devote the entire eve- 
ning of Oct. 21 to news and public - 
affairs programing when it had to know 
its ratings would be depressed, not only 
for that evening but for the entire week? 

Robert D. Wood, CBS -TV president, 
said last week that the question really 
involved only one hour, 8 -9 p.m. EDT, 
and whether to program it with enter- 
tainment or public affairs, because the 
network was already committed to pull 
the Thursday Night Movie and carry 
news 9-11 p.m. once a month. 

In view of critics' frequent contention 
that there isn't enough public -affairs pro- 
graming, he said, "we thought it would 
be an interesting experiment, though 
dangerous probably, to see what hap- 
pens when a whole evening goes to pub- 
lic affairs." The network thought it had 
a good program line -up for such an ex- 
periment, so it put in 60 Minutes, which 
normally will be seen on Sundays, and 
documentaries on Picasso and on West 
Coast Mexican -Americans. The rating 
results became clear when the Nielsen 
70- market report appeared (BROADCAST- 
ING, Nov. 1) and again when Nielsen's 
Fast National came out last Monday 
(see page 20): CBS dropped from first 
to second place in the weekly reports for 
the first time this season. 

Mr. Wood put it this way: "We 
wanted to see what audiences will do 
and we found out. They defect to enter- 
tainment in droves. Absolute disaster." 

Is CBS -TV likely to try the experi- 
ment again any time soon? Mr. Wood 
had his doubts. 

Rhodes to L.A. 
Rhodes Productions, syndication and 
distribution division of Taft Broadcast- 
ing Co., has moved from New York 
City to Los Angeles. Facilities for video 
tape and film screening as well as office 

space for sales research and promotion 
personnel have been leased at 6535 Wil- 
shire Boulevard. According to Jack 
Rhodes, head of the company, the move 
is for "closer contact with the major 
production sources of syndicated pro- 
graming." 

Rhodes Productions handles product 
produced by Hanna -Barbera Produc- 
tions, another Taft subsidiary. Rhodes 
also provides sales and distribution serv- 
ices for other independent producers of 
TV programing. 

Cbangiagformats 

The following modifications in program 
schedules and formats were reported 
last week: 

Kosv(AM ) Texarkana, Ark. -Gateway 
Broadcasting announced that station has 
discontinued its middle -of- the -road for- 
mat in favor of contemporary program- 
ing. Station operates on 790 khz with 
1 kw day and 500 w night and a night- 
time directional antenna. 
WEDR (FM ) Miami -WEDR Inc. an- 
nounced that station has switched from 
top -40 format with limited amounts of 
underground programing to predomi- 
nantly black- oriented programing. Sta- 
tion broadcasts on 99.1 mhz with 18 
kw and an antenna 175 feet above 
average terrain. 
WRIE(AM) Erie, Pa. -Radio Erie Inc. 
announced that station has increased 
total broadcast week from 12311 hours 
to 18111 hours. Station broadcasts on 
1330 khz with 5 kw and a directional 
antenna with patterns varying in day- 
time and night -time hours. 

WIRF(FM) Jenkintown, Pa. -Fox Broad- 
casting has augmented station's foreign - 
language programing. It has added 
nearly 16 hours of Italian and Spanish 
shows to its schedule. Station broadcasts 
on 103.9 mhz with 180 w and an an- 
tenna 1000 feet above average terrain. 

WBCM(AM) Bay City, Mich.- Michi- 
gan Broadcasting announced that sta- 
tion's middle -of- the -road format has 
been changed to top -40 programing. 
WBCM operates on 1440 khz with 1 kw 
day and 500 w night. 
WCUE -FM Akron, Ohio. -WcuE Radio 
has modified station's format from up- 
tempo middle -of- the -road to more con- 
temporary music. WCUE -FM will simul- 
cast wcuE(AM) for 75 hours of its 164 
hour broadcast week. WCUE -FM oper- 
ates on 96.5 mhz with 50 kw and an 
antenna 105 feet above average terrain. 

WIZO -FM Franklin, Tenn. -Harpeth 
Valley Broadcasters announced station 
has ceased simulcating AM, except for 
special hour -long program and news 
segments. FM has also increased its 
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broadcast week by six hours and modi- 
fies its music format to include contem- 
porary popular music while reducing 
talk and commercials. Wtzo -Fes is on 
100.1 mhz with 2.5 kw and an antenna 
320 feet above average terrain. 

AFM local acquits officers 
The president and the treasurer of the 
16,500- member Los Angeles local of 
the American Federation of Musicians 
last week were cleared of charges of 
malfeasance in office after a marathon 
mass membership meeting of the union 
in the Hollywood Palladium. Keith B. 
Williams, president of the AFL -CIO 
Musicians Local 47, and Sid Weiss, 
Local 47 treasurer, were found not 
guilty of various acts of misconduct 
ranging from spending union money 
without proper approval of the board of 
directors to "paying off" supporters of 
their candidacy by giving out jobs in 
the union organization. 

At a night -long meeting of the union 
that started on Nov. 1, 537 members 
voted to clear Mr. Williams, while 352 
members voted against him. The vote 
supporting Mr. Weiss was 592 to 329. 
It would have taken a two -thirds ma- 
jority of voting members to remove Mr. 
Williams and Mr. Weiss from their 
offices held since January. 

The how -much of baseball 
Major -league baseball club owners have 
agreed to release details of their con- 
tract with NBC -TV to the Baseball 
Players Association, it was learned last 
week. Club owners will reveal the fig- 
ures within the next two weeks, accord- 
ing to Marvin Miller, director of the 
association, but it has not been decided 
whether they will be made public, he 
said. The players' organization had filed 
an unfair labor practice charge against 
the club owners with the National Labor 
Relations Board under a law stating that 
an employer must supply information 
on a subject where collective bargaining 
takes place. The players pension plan is 

related to the amount of revenue re- 
ceived through the network contract and 
therefore is relevant to bargaining, said 
the association. Those charges against 
the owners have now been dropped. 

ABC's Cavett coup 
ABC -TV has renewed The Dick Cavett 
Show through 1972, it was announced 
last week. 

The late -night series (11:30 p.m.- 
I a.m.) -whose future had recently 
been in question -began on ABC -TV in 
December 1969. 

ABC -TV said the Fast Nielsen report 
for the week ended Oct. 24 showed 
the program receiving a 4.2 rating, said 
to be an increase of 35% in the number 
of homes tuning in since September. 

ProgramNates 

Democratic diagnosis NBC -TV will 
telecast an NBC News in -depth study of 
the Democratic party on Nov. 21 
(5:30 -6 p.m.). Titled The Loyal Op- 
position: A Democratic Reformation, 
the program will examine the efforts 
being made for party reform and for 
streamlining and improving convention 
structure and procedure. NBC News 
correspondent Bill Monroe will be 
anchorman. 
Betting on betting Woa -TV New York 
will telecast a half -hour program, Mon- 
day through Saturday, 11 -11:30 p.m., 
of racing from the Monticello, N.Y., 
race track. Rights to the live and taped 
telecasts, beginning Dec. 15 and con- 
tinuing through Jan. 8, 1972, were 
acquired by the New York City Off - 
Track Betting Corp., which believes the 
approach will stimulate betting at its 
offices. The station reported there is 
"considerable sponsor interest." 
Roundball round -up Live telecasts of 
The Best of Collegiate Basketball have 
been contracted by 50 stations, with an 
expected 100 by the kick -off game - 
Dec. 22 (UCLA vs. Notre Dame). The 
new collegiate package is being pro- 
duced by Coliseum Sports and distrib- 
uted by Showcorporation, both New 
York. Jim Simpson, Charlie Jones and 
Dick Enberg will share announcing 
chores for the games, scheduled to run 
through March. Sponsorship has not 
been announced. 

'Donahue' goes to jail 
for week of programs 
Avco Broadcasting's Phil Donahue Show 
will originate this week from inside the 
walls of the Ohio State Penitentiary in 
Columbus. An Avco spokesman said 
the company feels it will be the first 
time a live television show, aside from 
news, has been conducted from within 
a penal institution. 

The show will follow its usual format, 
with the inmates becoming the "studio" 
audience. Phone lines will be set up for 
viewers to call in, and the inmates will 
be free to question and comment. 

Guests for the week -long program in- 
novation include heavyweight boxing 
champion Joe Frazier, singer John Hart- 
ford, blues singer B. B. King, attorney 
F. Lee Bailey, Congressman John Con- 
yers (D- Mich.), Louis Wolfson, a mil- 
lionaire who was imprisoned for nine 
months after conviction of selling un- 
registered stock, and Bennett Cooper, 
commissioner of the Ohio Division of 
Corrections. 

The syndicated show is seen in 44 
cities. 

SOUL 
SEARCHING 

There's a lot of talk about it. 
How many of us do it? 

Soul searching is what happens 
when we try to figure out the 
ratings. Why are we No. 1 in our 
market, or as the case may be, 
sometimes No. 3 or 4? 

Soul searching is the business of 
M & H, and we search out the 
heart, soul, affection and defec- 
tion of audiences toward stations. 
The audience knows why it likes 
your station and why it doesn't, 
person by person, program by 
program. Since the viewers and 
listeners spend far more time with 
the stations than anyone in man- 
agement, they are amazingly hon- 
est and articulate about what they 
like or dislike. Ratings only tell 
you how you make out with these 
audiences, not WHY. 

We find out why through the use 
of the social scientist and in- 
home, in- person interviewing. But 
we do a lot more during the 
course of the year -we work for 
you. We make specific recom- 
mendations for change, monitor- 
ing you and your competitors on 
a regular basis. We make sure 
that constructive change occurs to 
get things going in the right di- 
rection -and keep it that way. 
We literally harass you into im- 
proving. 

There is a lot more to it though, 
and it doesn't fit in an ad. Give us 
a call for a presentation, with 
absolutely no obligation on your 
part. 

McHUGH AND HOFFMAN, INC. 
Television & Advertising Consultants 

430 N. Woodward Avenue 

Birmingham, Mich. 48011 

Area Code 31.4 

644-9200 
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Br n a d c a s tA d ve r ti s ing 

Next at FTC: children and commercials 
That currently hot topic comes onto hearing agenda today 
after hearing last week dissects the commercial per se 

The Federal Trade Commission, which 
has been looking into the scope and 
impact of contemporary advertising 
practices for the last three weeks 
(BROADCASTING, Oct. 25 et seq.), opens 
up today with what many feel is bound 
to be its most controversial segment: 
children and advertising. 

The hearings on this section of the 
inquiry, with TV seen as the primary 
medium, start with professional psy- 
chologists and medical doctors, but also 
includes a covey of critics of children's 
advertising (BROADCASTING, Nov. 1). 

Meanwhile, the FTC last week heard 
about the uses of fantasy and humor 
in commercial TV advertising. Eugene 
Case of Case & Krone, New York, 
presented two fantasy -humorous TV 
commercials to mark his principal 
point: That if the advertiser were to 
be required to validate each claim 
made in those commercials, it would de- 
stroy this type of advertising. 

Mr. Case's testimony engendered 
questions from FTC Commissioner 
Mary Gardiner Jones, the principal one 
being whether the public receives the 
commercial exactly as the advertise- 
ment's creator intended. 

Mr. Case explained that pre- broadcast 
tests are made on occasion and that 
generally the audience's reaction is ex- 
actly what the creators intended. 

Radio's stimulation to a listener's 

imagination was stressed by Julian 
Cohen of No Soap Radio Ltd., New 
York -based audio production firm. 

He played several commercials for 
Volvo automobile to demonstrate the 
difference between having an announcer 
simply read the commercial copy, and 
the full -blown advertisement, with 
sound effects and dialogue. This is a 
much more effective way of capturing 
the listeners attention, Mr. Cohen skid. 

Earlier in the week, FTC members 
heard from Norman E. (Pete) Cash of 
the Television Bureau of Advertising: 
and on radio from Miles David of the 
Radio Advertising Bureau. 

The FTC hearings last week also 
heard two casting experts tell about the 
role of models in both TV and radio. 
They were Walter B. Booth of Camp- 
bell -Ewald Co., Detroit, and Maureen 
Scott, New York casting agent. 

Casting presents no problem, Mr. 
Booth said; the creator's idea for the 
commercial dictates the type of model 
required. Market demographics also 
indicate the type of persons selected 
to appear, he said. 

Mr. Cash gave the FTC members a 
rundown on TV's dimensions, noting 
that more than half of TV homes now 
have at least one color set. 

Average yearly watching now is more 
than six hours a day, Mr. Cash said. He 
also stressed that 2 -to -5- year -olds spend 

20 hours weekly watching TV, but only 
half of that time is spent on daytime 
programs. This means, he said, that 
children of that age group spend the 
other half of their time watching TV 
during the evening and night hours. 

TV, he emphasized, is "planned" view- 
ing. He also noted that advertisers some- 
time find that their commercials do not 
always register as they are supposed to 
with consumers. In one test, undertaken 
by TVB, Mr. Cash said that a commer- 
cial for a Cleveland department store 
was tested on a group of Philadelphia 
housewives, with two sets of audio-one 
the regular audio, the other a new, fact - 
crammed presentation. That informa- 
tion -type commercial raised the re- 
spondents' esteem for the store, Mr. 
Cash noted, but the desire to shop in 
that store slipped noticeably. 

In another test, Mr. Cash reported 
that TV commercials were found to be 
below the medium on believability and 
honesty. Part of this view, Mr. Cash 
said, "may be due to the high score TV 
advertising earns for its creativity-the 
creativeness of TV commercials may 
lead people to feel they aren't as honest 
or believable [as other types of adver- 
tising]." 

In discussing commercial sponsorship 
of public- service announcements, a 
trend that Mr. Cash has been promoting 
heavily in appearances throughout the 

r 
Two panels of experts discussed two topics for the Federal 
Trade Commission last week. One, above left, was on the 
role of advertising, and included as members (1 to r) Colston 
Warne, Consumers Union; Professor Raymond A. Bauer, 
Harvard Business School; Samuel Thurm, Lever Bros., and 
Professor William G. Shepherd, University of Michigan. 
Also on that panel, but absent when this picture was taken, 
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was John O'Toole of Foote, Cone & Belding, New York. 
The other panel, above right, was on the media mix, and 

had as its members (1 to r) Miles David, Radio Advertising 
Bureau; Norman E. (Pete) Cash, Television Bureau of Adver- 
tising; Stephen E. Kelly, Magazine Publishers of America; 
Robert Delay and John Jay Daly, Direct Mail Advertisers. 
Association. 
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country, he stressed that when a cor- 
poration official promises to clean up 
water pollution attributable to his corn - 
pany, he is making a commitment to 
10- million people. 

The pervasiveness of radio, and its 
lower cost and higher imagination quo- 
tient was the theme of Mr. David's pres- 
entation. 

The RAB president emphasized that 
radio stations are programed to special- 
ized audiences and that well over 90% 
of all people listen weekly, and about 
75% in a single day. 

Radio, he stressed, is first in news 
events, and also in service (traffic re- 
ports, weather, warnings of natural dis- 
asters, etc.). In more than 500 cities and 
towns, he said, where there are radio 
stations, there are no daily newspapers. 

In other presentations during the 
week, the FTC heard Professor Ray- 
mond A. Bauer of the Harvard Busi- 
ness School state unequivocally that 
price competition plays a relatively 
small part in the market place; heard 
John O'Toole, president of Foote, Cone 
& Belding, explain that the concept of 
information in advertising has a variable 
meaning to different people. 

The only criticism of the week came 
from Colston Warne of Consumers 
Union. He declared that a lot of today's 
advertising "fails to inform, fails to be 
rational, fails to be responsible." Mr. 
Warne said his quarrel is with that seg- 
ment of advertising "that distorts the 
information function." 

Stephen E. Kelly of Magazine Pub- 
lishers of America warned that regula- 
tion of advertising beyond that of fraud 
and deception could result in the destruc- 
tion of advertising. He noted that al- 
though magazine revenues have in- 
creased since 1955, from $657 million 
then to almost $1.2 billion in 1970, its 
share of advertising dollars with TV has 
steadily decreased, from 48% in 1955 
to 31% in 1970. 

Robert Delay of the Direct Mail Ad- 
vertisers Association discussed the di- 
mensions of direct -mail advertising. He 
told the FTC commissioners that his or- 
ganization had instituted a practice of in- 
tervening on a consumer's behalf when 
there is some problem with making a 
purchase through direct mail solicita- 
tion. He also noted that a consumer may 
now have his name added or deleted 
from mailing lists. 

AgencyAppeintmenCs 

American Photograph Corp. has ap- 
pointed as its agency Kane, Light, Glad - 
ney Inc., New York, to conduct a 
major move into key -city radio, TV 
and Sunday- newspaper supplements. 
The family and business photographic 
portrait company, with studios in more 
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than 350 American department stores, 
has budgeted $750,000 for advertising 
and sales promotion each year. 

Cook Industries Inc., Memphis, has 
chosen Doyle Dane Bernbach, Los 
Angeles, to handle $1- million account of 
its Terminex division. Terminex, manu- 
facturer of termite and pest- control 
products, has been a substantial broad- 
cast user. Former agency was Freberg 
and Thyme Inc., Los Angeles. 

The Bic Pen Corp., has named N. W. 
Ayer & Son and Wells, Rich, Greene, 
both New York, to handle respectively 
its current line of ball point pens (bill- 
ing an estimated $3.7 million in TV) 
and new felt -tipped pen, scheduled for 
introduction in 1972. Clifford A. Bot- 
way, same city, which has brought tele- 
vision time for Bic, will continue its 
assignment for Ayer. Former agency 
was Kurtz Kambanis Symon, New 
York. 

John Rockwell & Associates Inc., 
New York, has picked up an estimated 
$5 million in billings from the Baumrit- 
ter Corp., New York, furniture manu- 
facturer. Rockwell will handle local ad- 
vertising for Baumritter's Ethan Allen 
retail dealer organization of more than 
200 showcase stores. Advertising had 
been handled separately by each of the 
dealers. Radio and television spots were 
being prepared for distribution to the 
dealers. 

Castrol Oils (automotive lubricants), 
Hackensack, N.J., has appointed Smith/ 
Greenland, New York, as its advertis- 
ing agency. The budget will run over 
$1 million in 1972. 

Dancer -Fitzgerald- Sample, New York, 
has been appointed to handle the ad- 
vertising campaign for Hanes brand 
hosiery, Winston -Salem, N.C. DFS cur- 
rently is responsible for L'eggs Prod- 
ucts, unit of Hanes Hosiery, and a por- 
tion of the advertising for Hanes Knit- 
wear, a division of Hanes Corp. Cur- 
rent billings for the account average 
$1.5 million annually. 

Commercial cutback 
WPHL -TV Philadelphia will limit the 
number of commercials on its afternoon 
block of children's programing to no 
more than 12 minutes per hour, effec- 
tive Jan. 1, 1972. In announcing the 
new standards, Frank Minner, WPHL -TV 

president, said the station has been 
cognizant of the "growing interest" by 
government and private groups in chil- 
dren's TV programing and added that 
"we are attempting to be responsive to 
the views voiced by these groups and 
especially the views that have been 
espoused by the chairman of the FCC." 
The TV code of the National Associa- 
tion of Broadcasters restricts nonpro- 
gram material in nonprime -time periods 
to 16 minutes per hour. 

TVB agenda puts 
accent on selling 
General Mills's Gail Smith 
General Foods's Mitchel 
among speakers in Chicago 

Close to 200 TV broadcasters are ex- 
pected in Chicago this week for the 
Television Bureau of Advertising's 17th 
annual meeting, to start Tuesday eve- 
ning (Nov. 9) and continue through 
Thursday luncheon with a program 
geared to boosting sales. 

The meeting, at the Continental 
Plaza hotel, will open with a reception 
and dinner featuring the keynote ad- 
dress by TVB President Norman E. 
Cash and a speech on advertisers' use 
of local public- affairs programs by F. 
Kent Mitchel of General Foods, who 
will accept a TVE award for his corn - 
pany's public- affairs program sponsor- 
ships. 

Wednesday morning the members 
will hear a report on economic and pop- 
ulation trends by James Landon of Cox 
Broadcasting. There also will be a run- 
down on spot, network and local busi- 
ness by a panel of specialists in those 
areas, and briefings on subjects as di- 
verse as TVB's 1972 sales clinics (by 
James Mathis of WFBM -TV Indianapolis 
and William Colvin of TVB), making 
sure on -air copy is right (by William 
H. Ewen of the National Advertising 
Review Board) and "The Detroit Pic- 
ture" (by Gail Smith of General 
Motors). 

Theodore Sorenson, attorney and 
former special counsel to President 
Kennedy, will address the Wednesday 
luncheon on "How Telecasters and Gov- 
ernment Can Live Better Together." 
Then the members will hear reports on 
new promotional and public- service 
campaigns and be given tips by Jerry 
Smith of Jerry Smith Studio, Milwau- 
kee, on how to create good local com- 
mercials inexpensively. 

Wednesday's business activities will 
wind up with a closed session for of- 
ficers' reports and election of board 
members. 

The final day's sessions will open 
with a breakfast presentation of findings 
from a new TVB- sponsored research 
study of "The Working Woman." Then 
a panel of retail advertising specialists 
will deal with the question of "How 
Clients Can Make Better Local Com- 
mercials," and Ernest W. Jennes, Wash- 
ington attorney, will address problems 
to be faced in government and business 
relationships. 

The nine award winners from 279 
entries in TVB's fourth annual local 
commercials competition will be an- 
nounced at the luncheon Thursday. 
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Listerine bad -mouthed by the FTC 

Commission cites cold -preventive claims of mouthwash 
in complaint proposal charging false advertising 

Listerine used to be touted as the answer 
to bad breath, but more recently it has 
been advertised as good for colds and 
sore throats. That's where the Federal 
Trade Commission decided to step in. 

The FTC announced last week that it 
proposed to issue a complaint against 
the Warner- Lambert Pharmaceutical 
Co., Morris Plains, N.J., charging that 
that firm's Listerine mouthwash will not, 
as allegedly advertised, cure or prevent 
colds or sore throats or cause them to 
be less severe than they otherwise might 
be. 

The complaint was termed "abso- 
lutely without foundation" by a spokes- 
man for Warner- Lambert immediately 
after the FTC announcement. The 
pharmaceutical firm said that "exten- 
sive" scientific data, which has been 
supplied to the FTC for more than two 
years, fully supports Listerine's adver- 
tising. 

The company noted that a similar 
complaint involving Listerine was issued 
by the FTC in 1940, but was dismissed 
in 1944 without action. Robert Pitofsky, 
director of the agency's Bureau of Con- 
sumer Protection, in a news conference 
announcing the complaint, commented 
that new evidence has come to light 
about the causes and prevention of colds 
and that the law has been changed re- 
garding the adequacy of scientific sub- 
stantiation. 

Mr. Pitofsky also noted that the 80- 
year -old Listerine was not required to be 
found effective by the Food & Drug Ad- 
ministration because the 1963 law mak- 
ing this finding mandatory did not apply 
to drug products on the market before 
1938. The fact that the FDA had not 
questioned the efficacy of Listerine was 
stressed by the company in its rebuttal 
statement. 

Among the examples cited by the 
FTC in its proposed complaint were two 
TV story boards for Listerine spots, 
placed by J. Walter Thompson, the 
company's agency, which, contrary to 
other recent FTC complaints, was not 
mentioned in the Listerine case. Also 
cited by the FTC were claims made on 
package labels and in print advertise- 
ments. 

The FTC said it would ask for an 
order prohibiting these alleged mis- 
representations, and would also ask that 
the company be required to carry for 
one year at least 25% of advertising 
for the product disclosing that the trade 
agency had alleged that the previous ad- 
vertising was false. Two FTC commis- 
sioners dissented from this prospective 
provision, as they have in other cases 
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previously; they are Commissioners Paul 
Rand Dixon and Everette Maclntyre. 

The FTC said that the company has 
30 days to settle the case; otherwise a 
formal complaint will be issued and set 
for hearing before an FTC examiner. 

Listerine was said to be the pre- 
eminent product in the mouthwash field; 
its $200 million in sales last year repre- 
sents 48% of the market. Its nearest 
competitor, it was noted, is Lavoris, 
only $14 million in sales. 

Last year Listerine spent $8,785,800 
in network TV, and $3,634,100 in spot 
TV; for the first six months of this year, 
the figures are $3,717,900 for network, 
and $1,739,000 for spot TV, according 
to the Television Bureau of Advertising. 

Old king coal was 
a fairness complaint 
It has often been said in the past that in 
West Virginia, coal is king. But with the 
advent of environmental concern 
coupled with a history of mine catas- 
trophies and growing assertions of coal- 
mine health hazards, West Virginia has 
in recent years been host to a number of 
groups seeking to topple the coal dy- 
nasty. Four of these organizations last 
week asked the FCC to rule that the 
state itself, through its sponsored radio 
network, should be required to afford 
them time to respond to claims made 
by the coal industry's institutional ad- 
vertising- claims they contend fall far 
short of the truth. 

The petitioners voiced their fairness 
complaint against the state -owned Uni- 
versity Broadcast Service, which is 
known as Mountaineer Sports Network. 
The network, run by the University of 
West Virginia at Morgantown, feeds 
university football and basketball games 
to a statewide network of some 25 sta- 
tions. Named as a co- defendant was 
wHAR(AM) Morgantown, which initiates 
the feeds. 

The subject of the complaint are spots 
run as part of the network package 
placed by the West Virginia Coal Asso- 
ciation. The association has for several 
years purchased 50% of the partici- 
pating time in the network's advertising, 
or 25% of the total advertising time of 
the broadcasts. The general theme sug- 
gests that coal, West Virginia, safety and 
the environment, are inseparable. 

The petitioners -West Virginia Black 
Lung Association, Association of Dis- 
abled Miners and Widows, Citizens to 
Abolish Strip Mining, and Mountain- 

eers to Save West Virginia -told the 
FCC that they had been refused free 
time by university officials to offer re- 
buttal to the WVCA spots over the net- 
work and had instead been notified of 
the "possibility" of placing rebuttal an- 
nouncements late in the basketball sea- 
son. The university claimed that com- 
mercial time in the network package 
was limited. It also affixed a cost in the 
area of $15,000 for the spots, which the 
petitioners claimed was far beyond their 
economic means. 

The petitioners' formal complaint to 
the commission was prepared by the 
Appalachian Research and Defense 
Fund Inc., a Charleston, W. Va.-based 
public -interest law firm largely funded 
by federal antipoverty allocations. John 
L. Boettner, an ARDF attorney repre- 
senting the petitioners, based the major 
part of his legal argument on the com- 
mission's Friends of the Earth decision 
last May, in which the agency, while 
denying the petitioner's fairness com- 
plaint against commercials for high -per- 
formance automobiles and leaded gaso- 
line, pointed out: "If an announcement 
sponsored by a coal mining company 
asserted that strip mining had no harm- 
ful ecological results, the sponsor would 
be engaging directly in a debate on a 
controversial issue and fairness viola- 
tions would ensue." 

North to Alaska: 
General Tire on location 
The search for a more authentic testing 
ground for its line of snow tires led the 
General Tire Corp., Akron, Ohio, to 
send its advertising agency (D'Arcy, 
McManus, Intermarco) and production 
firm (Lee Lacy) to Alaska's White Out 
Glacier. There, the firm's "Belted Grip- 
per" and "Winter Cleat" tires were put 
through the rigors of finding the legen- 
dary "abominable snowman." 

The test resulted in General's current 
spot -TV campaign, the biggest in its his- 
tory. The concentrated push, running 
during November, is backed by more 
than half of General's $750,000 ad 
budget. The announcements, 30 and 60 
seconds, began Monday, Nov. 1, in 21 
markets. They will run in states that are 
in or north of the U.S. snowbelt, accord- 
ing to an agency spokesman. 

The two commercials were created to 
work within the same scheduled pro- 
gram, usually in early or late -night news 
broadcasts. The first commercial (60 
seconds) will appear at the beginning 
of a program, with the second (30 sec- 
onds) designed to refine and pick up 
the theme of the first, aired at the end 
of the show. The theme of the commer- 
cials is, "Only a brute of a tire could 
bring man face -to -face with the brute 
of the mountains." 
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Nixon sets up 
own ad shop 
Peter Dailey to head 
special Washington agency 
for '72 campaign 

Some time late this month, Peter H. 
Dailey, a successful young advertising 
man from the West Coast, will arrive 
in Washington, settle into quarters at 
1701 Pennsylvania Avenue, and begin 
building an advertising agency from 
scratch. He will have only one client, 
and the business is doomed to fold with- 

in a year. But he should find the work 
interesting. 

Mr. Dailey, president of Dailey and 
Associates, of Los Angeles, was picked 
by Nixon political aides to build and 
operate an agency dedicated exclusively 
to the re- election campaign of President 
Nixon. 

He will hire the creative specialists, 
timebuyers, planners, and technicians 
he needs. He will also conceive the ad- 
vertising campaigns and implement 
them. 

The idea is not unprecedented in 
politics. Some senators have established 
agencies to promote their campaigns, 
but probably no one has established 

The WJEF Countrywise buyers 
...they know what they want 

and can afford it! 
Today's WJEF Countrywise buyers 
are very particular families. 

Typically, they're under thirty, 
own their own homes, have two cars 
and three children. If they live in 
Kent County they have a family in- 
come of about $10,117. Ottawa 
County families have an average in- 
come of $9,193. They're solid citi- 
zens with buying power to get what 
they want. And they learn about 
products from WJEF. 

WJEF -ers may be bankers, busi- 
nessmen or farmers. But more likely, 
they're among the 70 thousand or 
so working in the area's 880 manu- 
facturing plants -part of an expand- 
ing economy already accounting for 
$902,087,000 in retail sales. Their 
particular like is WJEF. If you'd like 
these particular people, contact 
Avery -Knodel. They'll give you some 
wise advice on our Countrywise 
buyers. 
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such a specialized agency on the order 
the President's aides have in mind for 
what is being called the Nixon Agency. 

The Nixon -Agnew ticket spent $12.6 
million on radio and television and $1.2 
million on newspaper ads, in 1968. The 
amount Mr. Nixon's team spends in 
1972 will be governed by whatever po- 
litical- spending bill, if any, emerges 
from Congress. But it is not likely to be 
less than was spent in 1968. 

Initially, at least, Mr. Dailey will 
work closely with the Committee for 
the Re- Election of the President, a 
private group composed principally of 
former White House assistants. Later, 
when a campaign manager is named - 
it is expected to be the present attorney 
general, John Mitchell -Mr. Dailey will 
work under him. 

Committee sources dismissed as non- 
sense one report that the in -house 
agency was being established to save the 
15% commission normally paid adver- 
tising agencies. "We'll be paying that 
out in salaries and other expenses," one 
staffer said. He doubted whether more 
than 1% would ultimately be saved. 

The principal reason for establishing 
the agency, he said, is that it provides 
the campaign managers with a more ef- 
ficient and effective way of handling the 
advertising. The campaign officials have 
more direct control over an in -house 
agency and more direct communication 
with it than they would with a con- 
ventional shop. 

Rules also approved the procedure by 
which Republicans Clarence J. Brown 
(Ohio) and Bill Frenzel (Minn.) may 
offer their own bill in the form of a 
substitute. The measure (H.R. 11280) 
is identical to the version passed by the 
Senate last August (BROADCASTING, 
Aug. 9). 

Political advertising 
set for floor action 
The House Rules Committee, after a 
second hearing on political- spending 
legislation (BROADCASTING, Nov. 1), 
last week finally released the two bills 
within its grasp and cleared the way 
for their consideration on the floor - 
probably this week. 

The bills being sent to the floor are 
the Administration Committee's H.R. 
11060 and the Commerce Committee's 
H.R. 8628. Rules has granted them 
an open rule, which provides that any 
portion of the bills will be open for 
amendment. Debate is limited of one 
hour on each of the measures. 

The main vehicle for floor debate is 
to be the Administration Committee's 
bill. But it has been ruled that the Com- 
merce Committee bill will be eligible to 
be combined with that measure on the 
floor by adding it as Title I. 
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FOE asks for funds 
from advertising 
Friends of the Earth is appealing to 
the advertising industry for funds and 
creative services to be used by FOE to 
produce television commercials which 
will emphasize the environmental pol- 
lution caused by internal combustion 
engines. 

An appeal was made in an ad ap- 
pearing in the Nov. 1 issue of Adver- 
tising Age. The headline over the ad 
reads: "We need every adman we can 
help keep alive," and a coupon for a 

contribution is attached at the bottom. 
"Advertising people, like all other 

living beings, are susceptible to the 
ravages of pollution," the advertisement 
begins. "The only difference is, adver- 
tising people can do more about it than 
most creatures. By eloquently protest- 
ing. And by educating the unconcerned 
to the cause for concern," The ad con- 
cludes: "We'll use your money to put 
the power of advertising together with 
the influence of Friends of the Earth." 

Gary A. Soucie, former executive 
director of FOE, now a member of the 
organization's board of directors said 
FOE's goal is to raise about $250,000 
in cash and contributed services but 
"probably we will have to settle for 
less." FOE would like to have about 
"a dozen TV commercials produced" 
to alert the public to the environmental 
problems created by automobiles and 
gasoline, he said. FOE also plans to 
produce radio commercials, though the 
main emphasis will be on TV. 

"The FOE commercials will be of- 
fered to television stations as public - 
service announcements to aid the sta- 
tions in discharging the responsibilities, 
obligations and policies affecting the 
environment," Mr. Soucie said. 

Friends of the Earth had filed with 
the FCC in March 1970 a fairness - 
doctrine complaint against WNBC -TV 
New York for carrying commercials 
promoting the sale of automobiles and 
gasoline. The FCC dismissed the com- 
plaint, but a petition to the U.S. Court 
of Appeals in Washington resulted last 
August in a decision that such advertis- 
ing does raise a fairness -doctrine issue. 
The court remanded the matter to the 
FCC for further review under the fair- 
ness doctrine. 

Kaiser counsels candidates 
Kaiser Broadcasting Corp. is offering in- 
struction in the use of television to po- 
litical candidates at all levels at all -day 
workshops in six cities in 1972. 

The free -of- charge workshop to be 
conducted for Kaiser by Roger Ailes 
Associates, New York, will include Mr. 
Ailes who is a special consultant to the 
White House on television projects and 
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T. M. Cormaney, a vice president of the 
Ailes organization. Serving as hosts for 
the session will be the Kaiser -owned 
TV station in each city: WKSS -TV Phil- 
adelphia; WKBG -TV Boston; WKBD -TV 
Detroit; WKBF -TV Cleveland; KBSC -TV 
Los Angeles, and KBHK -TV San Fran- 
cisco. The workshops will be held be- 
tween Feb. 1 and June 30, 1972. Also 
invited to attend are candidates' cam- 
paign managers and their agency ac- 
count supervisors. 

D.C. stations face 
4% ad -tax threat 
TV and radio stations in Washington 
are in for a tax bite on their advertising 
if an amendment remains in a District 
of Columbia revenue bill. 

The measure (H.R. 11341) has been 
reported out of the House Committee 
on the District of Columbia, and ac- 
cording to a committee spokesman, it 
should reach the floor this week. 

An amendment adopted in commit- 
tee would impose a 4% sales tax on 
advertising in all media, including TV, 
radio, motion pictures, newspapers, bill- 
boards, magazines and periodicals. 

The National Association of Broad- 
casters has written state associations 
urging them to ask their congressmen 
to have the tax provision stricken from 
the bill. 

Meanwhile, Senate District of Colum- 
bia Committee Chairman Thomas F. 
Eagleton (D -Mo.), has tentatively 
scheduled a hearing for Nov. 16 on 
the Senate's D.C. revenue bill. But, a 
hearing on the measure -which does 
not contain a sales tax on advertising - 
must wait for passage of a House bill. 
A spokesman said that the senator has 
in the past staunchly opposed advertis- 
ing taxes. 

Free -time appeal loses 
A 20- year -old college student, who is 

candidate for San Francisco's board of 
supervisors, has lost a fight for free 
television time that he had taken to 
federal district court. 

Michael Kim Wong said he lacked 
funds to buy time but that he was en- 
titled to free exposure on the basis of 
constitutional guarantees of due process 
and equal protection of law. He sought 
an injunction that, in effect, would have 
required KRON -TV, KPIX -TV and KGO-TV 

to grant him free time. 
However, Judge George Harris, who 

had granted a temporary injunction, re- 
fused to grant a permanent injunction 
after argument in his court. He said 
the injunction is designed to maintain 
the status quo but that the injunction 
being sought by Mr. Wong would only 
serve to upset the situation in which 

the candidates are treated equally. 
The stations had argued that Section 

315 of the Communications Act bars 
them from giving free time to one can- 
didate while requiring others to pay. 

Interpublic's fourth 
officially in business 
Tinker, Dodge & Delano, which ex- 
pects to bill at the yearly rate of $22 
million with about $10 million in broad- 
cast, has started operating as a fourth 
agency in the Interpublic Group. 

The new shop merges the former 
Dodge & Delano and Interpublic's 
Tinker -Pritchard Wood Associates 
(BROADCASTING, Sept. 13). Interpublic 
also includes McCann -Erickson, The 
Marschalk Company and Erwin Wasey. 

Interpublic said that Bruce M. Dodge 
is Tinker, Dodge Sr Delano's chairman; 
Lester A. Delano, president; M. Carl 
Johnson Jr., chairman of the executive 
committee, and J. Desmond Slattery, 
vice chairman. Clients include Arm- 
strong Rubber, Borden, British Overseas 
Airways, Coca -Cola, Connecticut Mu- 
tual Life Insurance, Esso Chemical, 
Jones & Laughlin Steel, Heublein, Shul- 
ton, Florida (State) citrus and Warner - 
Lambert Pharmaceutical. 

Outdoor group finds 
outdoor outdoes TV 
Results of a test said to show outdoor 
advertising out -performing spot TV in 
sales effectiveness were released last 
week by the Institute of Outdoor Ad- 
vertising. 

The institute declined to identify the 
advertiser participating in the test, other 
than to say that the product involved 
was a heavily advertised ready -to-eat 
cereal, but other sources identified it as 
General Foods, the same advertiser that 
participated in the widely publicized 
test of magazines versus TV in associa- 
tion with Life, Look and Reader's Di- 
gest more than a year ago. 

The outdoor test was conducted for 
nine months (January through Septem- 
ber 1970) in two markets - Tulsa, 
Okla., and Green Bay, Wis. -where 
outdoor was substituted for spot TV in 
support of the cereal's basic network - 
TV advertising. For comparison two 
control markets -Oklahoma City and 
Madison, Wis.- continued the brand's 
normal all -TV media plan. 

The institute reported that the cereal's 
share of market gained an advantage in 
the markets where outdoor was used - 
nearly a share point in Tulsa, about 
two- tenths of a point in Green Bay. 
Institute officials estimated that, na- 
tionally, a share point in the dry- cereal 
field is worth about $10 million. 
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SpecialReport 

The story of public broadcasting 
A perspective on the new life, good times and hard knocks 

that come with the territory of a unique communications medium 

FOUR YEARS into its modern history, public broadcasting has 

come up against the facts of life. Hard. 
The new medium -and a new medium it indeed is- 

was assigned the destiny of becoming a powerful source of 
alternative programing, something never before attempted 
on a major scale in this country, and put under a spotlight 
of attention and prestige appropriate to that role. It assumed 
the mantle with many of its leading players acting, speak- 
ing and presumably thinking they could somehow please 
everybody -as though the very name "public" and an 
obvious attempt to do something worthwhile and differ- 
ent in broadcasting would be enough to induce a warm 
glow in the nation's collective soul. 

Their reward -and the medium's -has been the discov- 
ery that it doesn't work that way. If public broadcasting 
draws large audiences, it is attacked for seeking the masses; 
if it programs for small, select groups, it is damned as an 
insufferable snob. If it tackles a tough issue, it is trendy. 
left -wing, unrepresentative and misusing the taxpayers' 
money; if it presents fine drama and stimulating discussion, 
it is aloof and uninvolved. If it moves toward centralization, 
the specter of autocracy is raised; if it does not, there is 
the accusation that it is frittering away its public money 
without seizing the chance to make an impact on the national 
consciousness. Anything it does, in any realm, is sure to be 
attacked by someone as contrary to the spirit of the Carne- 
gie Commission report or the Public Broadcasting Act - 
both of which mean many different things to many different 
people. Meanwhile, the struggle for federal funding limps 
along; federal appropriations increase, but freedom from 
annual accounting does not. 

In television and radio, there is no way to be both a Good 
Guy and a tough, visible force. Whether or not all of public 
broadcasting's leaders have recognized that truth, the choice 
has been made. Public broadcasting- identity crisis, critics 
and all -has crashed upon the American scene as a major 
force in television and radio. It has produced and distrib- 
uted programs that matter, both for their quality and for 
their influence, while simultaneously attempting to carve out 
a structure unlike any other in world broadcasting. Now it 
is learning to live on a height that is also a precipice. 

"We're pioneering in an institutional sense," says Ward 
Chamberlin, executive vice president of New York's Educa- 
tional Broadcasting Corp. "There's never been even a re- 
mote analogy." That is undeniable: There is no precedent 
for the structure of the Corporation for Public Broadcast- 
ing, or for the Public Broadcasting Service with its produc- 
tion centers and its federated elements. But institutional inno- 
vation is a means, not an end. "You can't just let the general 
idea of 'public broadcasting' or 'educational broadcasting' 
lie there," says Robert Larson, general manager of WGBH -TV 
Boston. "You have to make it work." 

The real story of the medium in 1971 is not the occa- 
sional wrath it generates at one end or another of the politi- 
cal spectrum, but what public broadcasters themselves are 
doing to "make it work " -to evolve their unique system 
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into an effective program vehicle. The noncommercial 
medium is not torn to shreds by strife, as some reports might 
indicate, or whipped into submission by external pressures, 
as others suggest. There is even -surprisingly enough -some- 
thing approaching a broad consensus within the medium on 
what its components ought to be doing and where they ought 
to be headed. There are, however, honest disagreements 
among practitioners, and the resolution of these basic issues 
is the key to the medium's present and immediate future. 

These exchanges are typical. 
"There should be a direct line in terms of program con- 

tact between the various centers that make up the produc- 
tion centers and the stations themselves," says Alvin H. 
Perlmutter, executive producer of The Great American 
Dream Machine. 

"In the long run," says James Day, president of the Edu- 
cational Broadcasting Corp., "television programs require 
that one person lay his talents on the line." 

"There are people in the system who think the Public 
Broadcasting Service is supposed to be a mail drop for pro- 
ducers' programs," says PBS President Hartford Gunn. "But 
somebody's got to make choices. Somebody's got to say: 
'This goes, and that doesn't go.' " 

That is one kind of debate: argument over program con- 
trol, over centralization, whether it should exist and what 
form it should take. 

"Is it you [station managers] or PBS who has been taking 
the networks' approach and measuring your success in rat- 
ing points and audience ?" asks Clay T. (Tom) Whitehead, 
director of the Office of Telecommunications Policy, as 
prelude to an accusation. "You check the Harris poll and 
ARB survey and point to increases in viewership. Once 
you're in the rating game, you want to win. You become a 
supplement to the commercial networks and do their things 
a bit better in order to attract the audience that wants more 
quality in program content." 

"It doesn't do any good to be different," says EBC's Ward 
Chamberlin, "if you don't get a substantial number of peo- 
ple looking in. And being so goddam deadly serious in pro- 
graming isn't going to do it." 

David Ives, president of WGBH -TV responds with one 
word when asked how he would react if that station sud- 
denly found itself ranked second in its market: "Yippeeee!" 

That is another kind of debate: What audience should 
public broadcasting seek, and what specific programing mis- 
sion should it set for itself in contrast or complement to the 
commercial networks? 

"We're running on a budget of $600,000, yet we need 
everything a commercial station needs," says Charles 
Vaughan, president and general manager of wcEr(TV) Cin- 
cinnati. "You say, 'Well, what about the sales staff ?' We 
have a development division for precisely the same purpose. 
Sooner or later, we have to drive home the fact that it takes 
every bit as much money and talent to operate a noncom- 
mercial station successfully as it does to operate a commer- 
cial one." 

"We have three legislative charges," notes John Wither- 
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that PBS might compensate its stations for carrying programs 
as a means of encouraging greater carriage, a broadcaster 
such as Robert Ellis- director of broadcasting and general 
manager for Arizona State University's noncommercial KAET- 
(Tv) Phoenix -will reply. "I'm already compensated. Where 
else can a local station get programs like Sesame Street ?" 

The real dispute is betweeil PBS and NET. PBS is the 
incumbent, the national network that must select and dis- 
tribute programs to a nationwide group of stations. NET is 
the displaced king; once the pre -eminent leader in providing 
national programs for educational television and still the 
principal source of prime -time evening programing, it is no 
longer the heart of the national system. It is one of several 
production centers that supply programs for national dis- 
tribution. 

There are two lines of dispute --one largely fading from 
view, the other very much alive. The first has already been 
mentioned: NET felt, as an experienced source of program- 
ing, that it should be both a cetner of production and a 
source of distribution -a national center of expertise. It has 
not been permitted to assume that role, and although EBC 
President James Day still makes the argument academically, 
he no longer presses it as an important live issue. The more 
important question is whether NET, or any other production 
center, should enjoy a direct line of access to the stations. It 

decisions of its managers about what programs it will run, 
what times it will run them, and what programs will be 
transmitted in the first place, because the members have a 
large voice in managing the network, and because there is 
no economic penalty for anything. 

What about radio? The answer is that National Public 
Radio, the newest noncommercial organization, is more like 
PBS than unlike it. Both are membership organizations 
managed by the members; both draw from local sources in 
their programing. There are two basic differences. The first 
is that NPR produces a 90- minute daily newsmagazine pro- 
gram, All Things Considered (for which some of the ma- 
terial is drawn from local stations), and is planning two other 
programs of its own; PBS itself produces nothing. The second 
involves the method of getting local programs. PBS draws 
from local stations, particularly the specified production 
centers, which get their national programing funds prin- 
cipally and directly from CPB. National Public Radio gets 
its basic funding from CPB, then contracts out with local 
stations for the specific programs to be carried on the net- 
work. The results, in terms of centralization, are not that 
much different; both are far more decentralized than any 
commercial counterpart. 

At one point, it was proposed that PBS manage the radio 
interconnection as well as the television one, but the differ- 

A short course 
in public broadcasting 
There are 212 operating noncommercial 
television stations, 515 noncommercial 
radio stations in the U.S. Of the TV 
stations, 62 are licensed to universities, 
59 to nonprofit community corpora- 
tions, 68 to state or municipal authori- 
ties, 23 to school systems; 134 licensees 
operate the total 212. Existing TV 
stations reach 74% of the population; 
radio stations 75 %. An estimated 39 
million viewers watch public television 
at least once a week. The medium draws 
a viewing average of 1.9 hours daily. In 

fiscal 1970, the most recent year for 
which comprehensive figures are avail- 
able, the total dollars coming to stations 
from all sources was $103,640,692. 
Of that amount, $30 million came from 
state governments or boards of educa- 
tion, another $20 million from local 
sources including schools and various 
boards of education; state universities 
and colleges provided $10 million; intra- 
industry (including CPB) provided $8 
million; the federal government $5 
million; national foundations (primarily 
Ford) $8.5 million; subscribers, indi- 
viduals and industry $8.8 million; no 
other single category accounted for 

more than 4% of the total. The Public 
Broadcasting Service receives $7 million 
annually and National Public Radio 
slightly more than $3 million, both prin- 
cipally from CPB. The average budget 
for a noncommercial television station is 
$650,000. The system now depends on 
seven geographically spread production 
centers for the bulk of "national" pro- 
gram material (although 22 individual 
stations contributed programs last sea- 
son): wNET(Tv) New York (with NET); 
WGBH -TV Boston, WETA -TV Washington, 
wQED(TV) Pittsburgh, WTTW (TV) Chi- 
cago, !WED (TV ) San Francisco and 
KCET(TV) Los Angeles. 

is the view of Jim Day and the people who work for him that 
it should -that, once a program has been produced and 
cleared by management, it should be fed through PBS 
without interference, leaving the individual stations to decide 
whether or not they will run it. The opposing position, as laid 
out by PBS's Hartford Gunn, goes this way: 

"I certainly agree that the final decision rests with the 
stations, as to whether or not they should run it. But there 
are very real problems; a number of our stations, probably 
20 or 30 stations on the average, cannot see a preview prior 
to broadcast, because they get the signal off air by their relay 
system. It's a technical problem. In effect, there are a num- 
ber of stations that are not directly interconnected at the 
time we can preview programs ... and so they have to look 
to PBS to provide them with some guidance. 

"The second reason is that it's purely one of our mandates 
from our own board of directors, the majority of whom are 
station managers." At one of their board meetings, the 
managers adopted this position: "Adherence to standards 
of fairness, objectivity and balance must be a joint process 
by the producing agencies such as NET and PBS, with the 
former having the initial responsibility, and PBS having 
final responsibility for the program service." 

That is the essence of the difference between PBS and a 
commercial network. The former is far more subject to the 
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ences between the two media led to the scuttling of that 
idea. As NPR President Quayle puts it, "Radio is much 
more a series and a process than a group of neatly packaged 
programs. You can't operate it on television principles." 

There is one problem that both networks, all stations and 
everyone else in public broadcasting share, and they will 
confront it as long as any funding system other than an im- 
personal mechanism exists. One top broadcaster expressed 
it this way. "When there's a crisis in the system, like the 
Dream Machine dispute, people outside the system don't 
think that Hartford Gunn did that or the PBS board did that. 
People think: John Macy did that." Another leader in the 
system says, "John Macy has the most thankless, grueling 
job in the United States, bar none. Hartford Gunn isn't too 
far behind, but Hartford can please some of the people some 
of the time. John can't please anybody." 

That is both a slight exaggeration and an excellent point. 
Hartford Gunn and Don Quayle, for all their assorted 
problems, are providing a free service, under guide- 
lines established through a painfully democratic process 
that directly involves the stations themselves. John Macy 
and CPB are (1) providing money, of which there is 
never enough to satisfy everybody, and (2) involved in 
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granting funds for programing, which immediately raises the 
specter of benevolent despotism. Let one person say, "even 
the production centers are onto the fact that they're being 
told what to produce," and all the denials in the world never 
seem to obliterate the stigma. 

The problem is not simply one of influence, but of the 
appearance of influence, and it does not begin and end 
with CPB, which is acutely conscious of its own delicate 
situation. It is axiomatic that strings are attached to money, 
no matter who gives it away. CPB does not "tell" people 
what to produce, but it consults with every production 
center about program plans before awarding money. It has 
to; the corporation can't spin a roulette wheel or pick a 
figure out of a hat. But, having talked about programing, 
it has by definition placed itself in the business of setting 
priorities. 

So it is with the Ford Foundation, which has always 
had a thorough centralist bias that only added to some local 
managers' distaste for anything associated with New York. 
So it is also with school boards, which by definition are first 
of all in the business of instruction, or with state govern- 
ments, which are generally rather conservative funding 
sources. (At times in the history of the medium, idealistic 
station staffs have collided with station managers who 
answered to more conservative boards of directors and 
funding sources; it is said that Boston, New York, Los 
Angeles and Pittsburgh have at one time or another seen 
such upheaval, unseating boards or unseating station man- 
agers.) About the only no- strings- attached funding to be 
obtained comes from station "auctions" (a popular public 
fund- raising device), which exist more to keep stations alive 
than to help them grow rich and prosperous. 

However, CPB's money is relatively free of ideological 
strings, simply because the corporation operates under those 
specific legislative mandates. There are certain things it must 
do and must not do under the law. Those requirements make 
CPB different from any broadcast organization anywhere on 
the globe. It was established by the government, but it is an 
independent, private corporation that draws funds from both 
federal and non -federal sources. It was to pave the way for 
interconnection, but not to operate the network. It was to 
encourage the diversity of program sources and increase sup- 
port to local stations, but it was not to engage in any pro- 
graming ventures of its own. 

The corporation has what initially appears to be a lot of 
money to distribute. After struggling into existence in 1967 
with slightly more than $2 million in grants from private 
sources, it reached the $40- million mark in this fiscal year. 
Nearly all of that amount goes back out. (The largest single 
chunk of that amount goes to PBS-$9 million.) The more 
revealing figures, however, are yielded in a breakdown by sta- 
tion of the approximately $7.5 million CPB is doling out in 
general station support -aside from the national program 
production. Spread that across the spectrum of public broad- 
casting, and nobody gets too much. A typical example is 
WKNO-TV Memphis, which operates on a budget of $450,- 
000, and which received $22,500 in general support money 
from CPB -5% of its total operating costs. Across the board, 
CPB contributes only about 18% of its total funds to general 
support for stations. The pressure is on to raise that figure 
dramatically. 

CPB's John Witherspoon, who recently talked with nearly 
all of the nation's public television managers in a series 
of meetings, says there is hardly any point in constructing 
a hierarchy of concerns at the local level: Money over- 
shadows everything else. There is no need to invoke the 
Carnegie Commission; it is simply that the people need 
money, they know where to find it, and they want more. 

In fiscal 1970, the most recent year for which compre- 
hensive figures are available, the largest single source of 
funding for local stations in the system was state govern- 
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ments, which pumped in over $19 million. Behind them were 
local schools and boards of education ($17.5 million), state 
boards of education ($10.7 million), and, in fourth place, 
"intra- industry sources " -principally CPB -which con- 
tributed $8.2 million. 

The Ford Foundation, which over a 15 -year period has 
poured over $200 million into the noncommercial media, 
is also the principal reason that NET exists at all. Even 
today with CPB a going concern, Ford is the largest con- 
tributor to the New York production center: its $6 million 
still surpasses the $4 million delivered by CPB -and the 
latter figure represents CPB's largest single contribution to 
any station or national production center. 

The other principal source of funding is the Office of 
Education, which in this fiscal year has $13 million in 
federal money to distribute in the form of facilities grants. 
OE also contributes $7 million to the Children's Television 
Workshop, and is looking around for other instructional 
projects to fund. 

There are assorted other sources of income: underwriting 
by private corporations, auctions, subscriptions from listeners 
and viewers -none of which can do more than help keep 
individual stations afloat while they await the big national 
paymasters. 

Until the arrive, public broadcasting will have to cope 
with image -killers like the recent flap over a segment of 
The Great American Dream Machine. NET came up with 
a 12- minute piece in which the FBI was acused of en- 
couraging or actually instigating violence within radical 
organizations. To simplify a long and already told story, 
PBS suspended broadcast of the segment, contending that it 
was insufficiently documented and too brief to carry such 
sensitive charges. NET, of course, stood by the piece and 
maintained that PBS had no business making editorial de- 
cisions. Ultimately, the network ran a two -hour discussion 
of the entire incident, during which the original piece and 
a later, revised version were shown. 

The problem was that, while PBS and NET were ago- 
nizing over the film, FBI Director J. Edgar Hoover wrote 
a letter to NET. Based upon his understanding of the piece, 
Mr. Hoover said, it was "totally inaccurate." (Mysteriously, 
Mr. Hoover wrote the letter on stationary marked "Depart- 
ment of Justice," to inform NET that he had "referred the 
matter to the Justice Department." "Maybe Mr. Hoover 
has taken to talking to himself," Hartford Gunn mused at 
a PBS business meeting.) Since the suspension -it was not 
an outright cancellation- followed close behind receipt of 
the letter, there was an immediate suspicion that someone 
had been intimidated. As it happened, the matter had been 
a source of internal dispute for days before that letter was 
received, and Mr. Gunn was still insisting, two days after the 
event, that he had not even seen the letter. Apparently, no- 
body involved heard anything from John Macy, who is 
understandably wary of appearing to have any connection 
with such a dispute. Before the Dream Machine dispute was 
anything else, it was one of those internal disagreements that 
are the stuff of public broadcasting's existence. Nevertheless, 
the widespread suspicion persists, and will continue to per- 
sist at least until permanent financing is produced. 

The most widely discussed proposal toward that end is 
still the Carnegies Commission's plan for an excise tax on the 
sale of television sets. But, as John Macy points out, "this 
isn't exactly the ideal time to talk about adding a new 
excise tax, with the government repealing excise taxes." 
The interim proposals that have been kicked around by 
OTP provide for much more money than the medium now 
receives, but they are not a permanent, insulated approach. 
The administration, which at the NAEB convention 
measured public broadcasting by the standards of the 
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spoon, director of television activities for the Corporation for 
Public Broadcasting, "diversifying and expanding national 
production, interconnection, and expansion of stations. There 
is no predetermined order of importance there -but two of 
the three are off /on. Either you're going to have a PBS, or 
you're not. Either you're just going to add a little bit of 
programing to NET [National Educational Television], or 
you're going to diversify. We've made headway in those 
areas, and our principal commitment now is to raise the 
level of support for local stations." 

That, of course, has to do with the oldest and still strong- 
est debate: money -where it is to come from, how it is to 
be used. It is less a debate than a continuing process of 
communication; Charlie Vaughan and John Witherspoon are 
certainly not in constant disagreement the way that, say, 
Hartford Gunn and Jim Day are. Everyone agrees that the 
time has come to pump money into the stations; the ques- 
tions now are when it will happen and what the mechanism 
will be. But the questions remain. 

Thus the basic issues -- structure, audience, money. They 
cannot be neatly separated; there is, for example, no sensi- 
ble way to part the question of how money is to be used 
from the problem of structure. But they are the problems 
that must be faced -by people inside the medium, not out- 
side. They are the issues that underlie a lot of sloganeering 
about "the fourth network," "the Eastern elite" and the 
"bedrock of localism." 

The existence of these problems in their present forms is 
itself evidence of public broadcasting's new influence. With- 
out the presence of a going network, feeding national 
programs of some substance, there would be no de- 
bate over the possible dangers of centralization. Without 
programs that draw, not just the elite that once kept "edu- 
cational" television alive, but a consistently larger and more 
diverse audience, there would be no debate over the merits 
or demerits of going after the "masses." And although there 
have been money problems ever since there was educational 
broadcasting, they now attract national attention and ac- 
quire a sense of urgency because of the widespread percep- 
tion that something of special, major significance is being 
done with the money. 

To identify these as the principal problems is automati- 
cally to eliminate two others: programing and politics. If 
there is a "programing" problem, it is a function of these 
more fundamental issues: The character of programing on 
public stations is determined by the structures through which 
it passes, the audiences for which the media are reaching and 
the money available for programs. (It is also determined by 
the presence of creative talent, which is not so much a prob- 
lem to be solved as a gift to be nurtured.) 

As for politics, it is not an "issue" to which someone in 
public broadcasting might say Yes or No. It is the very fab- 
ric of the business. And to understand that point, it is neces- 
sary to distinguish the internal and external "politics" of 
public broadcasting. 

Of all the words that have been said about internal 
politicking in public television, few have been very specific, 
and most have been worded as if to throw a cloak of in- 
trigue over the subject. In reality, politics is public broad- 
casting's substitute for the marketplace. There is no imper- 
sonal economic process in public television, nothing that 
even pretends to be an Invisible Hand. All the hands are 
giving or reaching for available money of one kind or 
another, and all are quite visible and personal. In the absence 
of commercial economic mechanisms, there are only two 
possible paths for public broadcasting: autocracy, in which 
centralized controllers dole the funds and dictate the pro- 
graming; or something resembling democracy, in which the 
various factions seek their share of money and influence. 
Public broadcasting -the statements of administration 
spokesmen to the contrary notwithstanding -is still far 
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closer to the democratic model than to the autocratic one. 
External politics -the relationship of public broadcasting 

to Congress and the executive branch -is a different story 
altogether: It is the long -range attempt of public broadcast- 
ers to use politics to transcend politics. By obtaining through 
the government, some day in the probably distant future, a 
means of permanent financing, public broadcasters hope to 
insulate themselves once and for all from the vagaries of 
political life. At this stage in public broadcasting's history, 
internal politics is (up to a point) a sign of health; external 
politics is the mark of a job unfinished. 

Most of the attention goes to external politics, usually on 
the assumption that every unkind murmur from a govern- 
ment official sends public broadcasting into frenzied terror. 
The reality is somewhat different: that the medium is 
still struggling to find the combination of money, target 
audience and workable structure that will permit it to func- 
tion as an independent system. 

OTP Director Whitehead had his finger on a portion of 
that struggle when he spoke to the National Association of 
Educational Broadcasters' convention last month (BROAD- 

CASTING, Oct. 25). He charged public television, in particu- 
lar, with becoming a "centralized national network" and 
with adopting the commercial networks' concern for "rating 
points and audience." There are station people who would 
agree with that analysis to some extent, but its significance to 
them pales by comparison with what he left out: There was 
not a specific word in his speech about a funding bill, long - 
range or otherwise. The message was unmistakable, although 
Mr. Whitehead never made it explicit: If you expect a 
satisfactory funding bill from this administration, watch it. 

Does this mean that public broadcasters will now 
stumble all over themselves in an effort to get the money 
they need so desperately? "Look at it this way," responds a 
CPB spokesman. "Suppose we said: 'Let's do it. Let's pattern 
ourselves along these lines, because we, by God, need the 
money.' Then what happens? Then you get another adminis- 
tration in office -Ed Muskie, John Lindsay, whoever -and 
that administration says: 'Hey, guys, we want it done another 
way.' Once you get started along that road, you become like 
a ping -pong ball, and there's just no end to it." 

This does not mean that public broadcasting's leaders be- 
long on the pages of "Profiles in Courage," nor does it mean 
that there have been no instances of apparent buckling under 
political pressure. It does mean that there is a set of serious, 
sometimes undramatic core issues that must be resolved if 
public television is to flourish, and that these issues exist 
independently of whatever political winds may be blowing. 

The noncommercial media have traveled a long road to 
confront problems and opportunities of such magnitude. 

Remember educational television? Before there was pub- 
lic television, there was educational television- impover- 
ished, noble and often deadly dull. It was heavily tied, for- 
mally and in spirit, to educational institutions and /or an 
intellectual elite. The results were sometimes an intriguing 
contrast to commercial fare, often a numbing series of 
pedantic duds, and always cursed with negligible audiences. 

Whatever else it was or was not, however, educational 
television was at least a potential alternative to the com- 
mercial networks. The existence of that alternative and the 
efforts of NAEB contributed to the creation of the Carnegie 
Commission on Educational Television. Arthur L. Singer Jr., 
who was instrumental in establishing the Carnegie Commis- 
sion, recalls conditions of that time. "Irresistibly one could 
see, in prime -time television, a vacuum that commercial TV 
was not designed to fill, and had moreover no desire to fill, 
and in educational television an instrument that could be 
shaped to fill that vacuum." 

In a sense, the Carnegie Commission report was an at- 
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tempt to help "educational" broadcasting overcome its own 
past. The local stations were licensed almost exclusively to 
educational institutions, state school systems or school 
boards, and their purposes were correspondingly educational 
in nature: to expand or enrich the classroom experience. 
(Many of the stations had stumbled into areas other than 
instructional programing almost by inadvertence, when the 
Ford Foundation -the earliest and best friend the educa- 
tional system ever had -began diverting some of its money 
out of instructional programing and into more general mate- 
rial.) More important, their presentation smacked of the 
classroom rather than the broadcast media: The "perform- 
ers" were usually print- oriented educators with little feel for 
the special possibilities of television and radio. One fair 
measure of public broadcasting's development is the consid- 
erable distance between Miss Pringle's second -grade reading 
class and The Electric Company, which serves the same pur- 
pose in an incredibly different way. 

The commission felt it necessary to note this problem. 
"Education is not always somber or laborious," it said. "It is 
co- extensive with the full range of human experience and 
includes joy and gaiety as well as hard intellectual en- 
deavor." And, of course, it was the Carnegie Commission 
that rejected the very name "educational broadcasting" as 
too suggestive of classrooms and other things not likely to 
compete successfully with Bonanza -or, for that matter, 
with My Mother, the Car. It divided the field into "instruc- 
tional" programing, which is what the name says it is, and 
"public" broadcasting, which is everything else. 

But the point to remember about the Carnegie Commis- 
sion is that it was not striving only for a stronger system 
founded upon the "bedrock of localism," although it went 
to great lengths to drive that point home. It was not simply 
proposing the replacement of poor local stations with rich 
local stations. The central conclusion of the commission, 
which is not exactly buried in its report (the statement turns 
up in the first sentence), is this: "A well -financed and 
well- directed system, substantially larger and far more per- 
vasive and effective than that which now exists in the United 
States, must be brought into being if the full needs of the 
American public are to be served." Whatever else the Car- 
negie report may have been -and it was something a little 
different to almost everyone who read it -the report was 
first of all a conclusion that the system it christened "public" 
broadcasting should become a high -powered enterprise of 
national significance, and that the first requirement in reach- 
ing that goal was to develop at least some national leader- 
ship. 

The Carnegie Commission made its report public and dis- 
appeared into the sunset, but its recommendations (expand- 
ed to include radio) were central to the Public Broadcasting 
Act of 1967, which marks the beginning of the medium's 
modern history. As CPB's Mr. Witherspoon noted earlier, 
two of the three legislative directions to the corporation were 
national and go, no go in significance: It was to provide inter- 
connection and to develop outlets for national programing. A 
third and equal responsibility, but only one of three, was to 
increase the support given to local stations. 

CPB was created by law late in 1967, but did not acquire 
a chairman (Frank Pace, a former secretary of the army 
and business executive, now head of the International Execu- 
tive Service Corps) and a board of directors until early in 
1968 and did not find a president until February of 1969 
(John W. Macy Jr., who had been chairman of the Civil 
Service Commission for eight years under Presidents Ken- 
nedy and Johnson). Shortly thereafter, CPB announced its 
plan to establish a Public Broadcasting Service to manage the 
interconnection. That service did not become operational 
until 18 months later, in October of 1970. The establishment 
of production centers became a reality with the launching of 
PBS. National Public Radio, a noncommercial radio inter- 
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connection service -which, unlike PBS, produces some of 
its own programs-came into being in May 1971. 

As it crossed each major divide, public broadcasting came 
face to face with its own diversity; many of the fiercely inde- 
pendent local operators, expressed reservations about the 
effect these new organizations might have on "local auton- 
omy." When CPB was first formed, there were rumblings 
from the ranks about the dangers of centralized control by 
an "Eastern establishment." These gradually subsided, and 
the debates became centered on specific policies rather than 
on the institution itself. Then PBS came along, and the old 
feelings were expressed again. "We are really concerned 
with the erosion in local production and control," one said. 
"We must watch that centralization of control in Washington 
doesn't happen," said another. That was the majority view 
at the time (BROADCASTING, April 14, 1969). 

Time altered these difficulties, although it never erased 
them. The fundamental disagreements no longer involve the 
finding of goblins at the national level, but rather the search 
for a balance that will make the system work -of locating 
the right mix of central and federated control, determining 
the appropriate audience, and obtaining enough no- strings- 
attached funding. 

The debate over centralization has centered on the 
creation and operation of the two networks, PBS and Na- 
tional Public Radio. 

When the Public Broadcasting Service was created, the 
question was not whether interconnection should exist, but 
what form it should take. National Educational Television, 
which for years had been the principal supplier of programs, 
argued that it should continue to serve as a principal pro- 
duction center while at the same time exercising control 
over the distribution of programs, but the idea at the time 
was that such a division of functions would create a hope- 
less conflict of interest. 

The decisive fact was that NET was not a membership - 
governed organization. For years, it had been the almost 
exclusive supplier of whatever national programing public 
television had commanded. At the same time, it had been 
the source of enormous discontent among station people in 
public broadcasting. both because it was an Eastern -oriented, 
liberal outlet and because stations had felt no voice in the 
programing process. Donald Quayle, now president of Na- 
tional Public Radio and previously a consultant to CPB 
while PBS was being formed, says: "If NET had been a 
membership organization, there might never have been a 
PBS. That's all speculation, but it's possible." 

That was a large part of why PBS came into being. It 
was not just that public television people wanted a strong 
interconnection service; they wanted a service they could 
reasonably expect to control. They got it. 

As it was created and now exists, PBS is unlike any other 
national broadcasting network. It is far more federated, far 
more loosely organized. The programs it distributes are pro- 
duced by the major centers and funneled through the net- 
work, but the final responsibility for clearance and scheduling 
still rests with the local stations. To facilitate that process, 
PBS is organized so as to permit screening of programs by 
local stations before they go on the air. 

Most important, the governing body of PBS is a board 
of directors that is dominated by station types. The network's 
policy is made by that organization. And no other network 
president but PBS's Hartford N. Gunn Jr. would be likely 
to tell a business meeting: "Do not entrust more power to 
[the network] than is absolutely necessary." 

So where is the tension between PBS and its affiliates? It 
does not come principally from the medium and smaller - 
sized stations; they control the board, and whatever specific 
disagreements they may have, they generally like the idea 
of PBS as it now exists. When confronted with the notion 
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Carnegie Commission report, still is not ready to imple- 
ment the funding recommendations that were central to 
that report. And public broadcasting is still dangling from 
all those strings. 

The one structurally independent programing organization 
associated with public broadcasting is the Children's Tele- 
vision Workshop, producer of Sesame Street and The Electric 
Company. CTW is sometimes listed as an "eighth production 
center," but is actually a nonprofit corporation with no ties 
to anybody except in the area of funding (CPB, the U.S. 
Office of Education and the Ford Foundation contribute 
much of its money). If the entire noncommercial broadcast- 
ing establishment were to go up in flames tomorrow morn- 
ing, CTW is the one organization that might survive the 
wreckage. It is distributing foreign- language children's pro- 
grams, conducting research into further programing, looking 
into the future -film market, and exploring the possibility of 
gaining control of cable franchises in major cities. 

But if CTW never made another contribution to public 
broadcasting, it would be remembered as the organization 

Small audiences mean small impact; larger ones mean visi- 
bility and a large political problem. 

That such a problem may already have arrived is demon- 
strated by the Nixon administration's displeasure over the 
formation of a news and public affairs center in Washington, 
the National Public Affairs Center for Television -the me- 
dium's first attempt to mount "major news coverage," al- 
though its approach to news is expected to differ from that 
of the commercial networks. 

Moreover, the nature of public television has led it to 
adopt a special measuring stick. What public television uses to 
gauge its success is not standard ratings (which would still 
be an embarrassment, comparatively speaking), but the 
number of people who watch public television at least once 
a week. At last count, the number had reached 39 million, 
although the average weekly viewing time was only 1.9 
hours. In part, this reflects a conviction that any system 
as varied as public television can succeed only by drawing 
different sets of people to different kinds of programs. De- 
voted, all- evening viewers are generally regarded as both 
unobtainable and probably undesirable. "The [traditional] 
assumption," says WGBH's David Ives, "is that the ideal 

Names behind the initials 
CPB: Corporation for Public 
Broadcasting, nonprofit body established 
by Congress in 1967 to promote and 
finance development of noncommercial 
television and radio. Provides grants for 
programing but produces none of its 
own. Funds come from both govern- 
ment and private sources. Headed by 
Frank Pace, John Macy. 
CTW: Children's Television Workshop. 
Independent, nonprofit corporation with 
no formal ties to other organizations in 
public broadcasting. Noted for produc- 
tions Sesame Street and, most recently, 
The Electric Company. Headed by Joan 
Ganz Cooney. 
FF: Ford Foundation. The largest non - 
government source of public television 
financing, and the organization tnost 
responsible for the tnedium's support in 
pre -CPB times. Ford has invested over 
$200 million since 1953, now puts about 

$12.8 million into it each year. Headed 
by McGeorge Bundy, with public 
broadcasting activities under the charge 
of Fred Friendly. 
NAEB: National Association of Edu- 
cational Broadcasters. The trade asso- 
ciation of noncommercial television and 
radio, funded by its members. Headed 
by William G. Harley. 
NET: National Educational Television. 
Formerly basic source of national pro- 
graming for public television and 
manager of distribution for system. 
Now one of seven regional production 
centers, but still largest and by far best - 
funded in system. Organizationally 
merged in 1960 with noncommercial 
wrier (iv) New York to from Educa- 
tional Broadcasting Corp. (EBC). 
NPACT: National Public Affairs Center 
for Television Organized in 1971 to 
provide public affairs service. Center 
for much of recent criticism due to 
hiring of liberal ex- network commen- 

tators Sander Vanocur and Robert 
MacNeil. Headed by James Karayn. 
NPR: National Public Radio. The com- 
panion "network" for radio. Unlike 
PBS, it produces programs on its own 
as well as managing interconnection. 
Like PBS, board is drawn principally 
from station management, funding 
comes primarily from CPB. 
OE: U.S. Office of Education. Ad- 
ministers Educational Broadcasting 
Facilities Act, which since 1962 has 
provided federal money to noncom- 
mercial stations for upgrading physical 
plants. Also provides funds to CTW for 
Sesame Street and The Electric Com- 
pany. Headed by Sidney P. Marland. 
PBS: The Public Broadcasting Service, 
public television's "network." Selects, 
schedules and promotes programs to be 
distributed nationally. Produces none 
of its own. Reports to board drawn 
from public television management. 
Headed by Hartford Gunn Jr. 

that brought the first flood of audience and recognition to 
public television. It was not just that the medium suddenly 
acquired a devoted band of 4-year -old viewers (and a 
devoted group of adults who thrilled to the Cookie Monster 
on the sly); there was also, as CTW President loan Ganz 
Cooney remembers it, "a flood of grateful letters from 
parents, many of whom sent in a lot of money" and many 
of whom gained a new perception of the fare on their edu- 
cational channel. (In the spring of 1970, after Sesame Street 
had made its big splash, spokesmen for the noncommercial 
media went to Capitol Hill for their annual hat -in -hand 
ritual, and sold the program's virtues so often and so hard 
that House Communications Subcommittee Chairman Tor- 
bert H. Macdonald (D- Mass.) -a strong advocate of long - 
range funding -finally threw up his hands in despair and 
groaned: "One program does not a network make.... I'm 
tired of hearing about Sesame Street. ") 

That one children's program brought public television's 
audience problem into sharp focus, because nothing else on 
the schedule has yet matched its impact. And the programs 
that have have only made the dilemma more apparent. 
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person is someone who has his television set on 18 hours a 
day. We don't buy that." 

In order to draw such an audience, however, public tele- 
vision needs to overcome such mundane problems as ac- 
cumulated habit - people still think of the commercial net- 
works as "television" -and its own image. The approach has 
been to mount a vigorous promotional campaign, stretching 
all the way to the commercial networks, and to place a lot 
of emphasis on polish. Absolutely everybody in public broad- 
casting comments on the latter point -the quest for smooth- 
ness of production is at opposite poles from the old the - 
word's- the -thing approach. 

There is, in fact, no evidence at all to support the popu- 
lar conclusion that people in public television associate 
virtue with small audiences. The trick is to win those audi- 
ences without sacrificing the commitment to a distinctive 
and varied breed of programing. Perhaps the best illustration 
of how complicated that quest can be is the success of The 
Six Wives of Henry VIII -on CBS. The program not only 
won critical acclaim; it cleaned up in the summer ratings 
in a way that was impressive even by commercial standards, 
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and dwarfed any audience ever attracted by public televi- 
sion. Yet the program itself was just the kind normally 
associated with public television. Quite apart from the ques- 
tion of quality or singularity, there is a conditioning problem 
to be overcome, and the solution may take years. 

The ultimate answer, if there is one, may be provided 
as much by technology as by programing. When NAEB 
President William G. Harley proposed earlier this year that 
public broadcasting stations begin planning to become "tele- 
communications centers," employing all available means of 
distribution, he was not speaking entirely without precedent, 
nor was he merely marching along with fashionable dis- 
cussions about tomorrow's hardware. He was articulating 
what may be a key to the effective survival of local public 
television. If the real mission of public stations is pro- 
graming, and if the costs of being a station operator cut 
too deeply into the quality of that programing, then station 
operators will ultimately have to concentrate their energies 
on being programers and leave management of the tech- 
nology to others. That is an extreme version of the case, 
but not an unthinkable one. 

The recognition of this problem is not confined to station 
operators and their representatives. It is also expressed by 
people like Lloyd Morrisett, president of the John and Mary 
R. Markle Foundation. That organization, which until 
recently poured all its resources into medical causes, has 
shifted entirely into communications, and now distributes 
about $2 million to communications research, Action for 
Children's Television and, most recently, into programing: 
a series of media criticism, Behind the Lines, on New York's 
wNET(TV). Its principal interest, however, is in cable tele- 
vision, which Mr. Morrisett sees as the key to public tele- 
vision's future. "I don't see much prospect of long -term 
insulated federal financing," he says. That to him makes 
cable all the more important, as a bridge between public 
programing and the audience. "The public broadcaster," 
Mr. Morrisett says, "simply doesn't need to operate a 
facility." 

It cannot be said that cable and other developing tech- 
nologies are perceived by station people as part of their 
immediate future. In other quarters, however, there is almost 
a sense of urgency about the subject. Michael Dann, who 
left CBS last year as chief of television programing to be- 
come vice president and assistant to the president of Chil- 
dren's Television Workshop, speaks as if the question were 
beyond debate. "Obviously," he says, "from 1978 to 1983 
we will move into a wired society, with a corresponding 
fragmentation of the audience" -which can only benefit 
public broadcasting. Then, with a glance downtown toward 
the CBS building, he reads signs in the present: 

"When CBS moves its base from the 60- second to the 30- 
second spot; when there is no regular documentary series 
in prime time; when the basic profits are from daytime 
programing; when you're almost glad that the FCC saved 
your skins by cutting back a half -hour of prime time; when 
there's not a single new live variety show; when William 
S. Paley, perhaps the most professional broadcaster in the 
history of broadcasting, picks a new president with no 
broadcast background -then you can be certain that these 
changes are already under way." 

Not everyone is as certain as Mr. Dann, but there is 
widespread agreement with his general scenario, and grow- 
ing realization of its implications for public broadcasting. 
In the meantime, the medium waves its flag and shouts its 
name in an attempt to change the viewing pattern of 20 
years. 

The managerial task here is the toughest I've ever faced," 
says EBC's Ward Chamberlin, whose background includes 
private business. "We're technically in a noncommercial 
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business -but it's commercial in every way except the 
sources of funds. You're in a business that devours money, 
where cost control is terribly difficult -and without the 
ruthlessness that's inherent in the commercial system." 

That kind of talk is heard more and more frequently as 
public broadcasting grows away from its origins and assumes 
new forms. The attempt to program conspicuously and well 
for different audiences, to evolve a complicated system into 
something both workable and democratic, and to amass 
enough money to do anything at all, does indeed have more 
in common with big business than might be suspected. Less 
and less audible are the voices of people like Vernon Bron- 
son, winner of this year's NAEB Distinguished Service 
Award and an instructional pioneer with 30 years of experi- 
ence, who two years ago told this magazinte. "We spent a 
decade getting the educational community together for ETV 
channels. And we got them for education -not social causes 
or culture." Today, the more widely accepted notion is that 
instructional programing (funded principally by educational 
organizations) can co -exist quite legitimately with a far 
wider range of programing (funded principally by national 
organizations). 

There are other broad areas of agreement. It is generally 
conceded that anything so big and increasingly powerful 
must stay democratic or die. There is recognition that more 
national money must be funneled to the stations. There is 
virtually unanimous agreement that the quest for larger 
audiences -not as large as the commercial networks, but 
larger than public broadcasting is accustomed to-is legiti- 
mate and necessary, so long as that growth is coupled with 
both diversity and the exercise of independent standards. 
The differences involve the precise balances to be struck 
in each area. 

But what about "localism "? What about that element 
in the Carnegie report, so important to many station people 
and so prominent in the Whitehead speech to NAEB? The 
answer depends on your use of the word. "Localism" may 
mean: Give the stations a hefty cut of available funds, 
don't tell them what to do, increase their options, and give 
them a powerful voice in whatever national organizations 
may be developed. In this sense, "localism" is the opposite 
of centralization, and is a part of the blueprint for American 
public broadcasting. 

There is another use of the word, however, and it is more 
dangerous. There are times when the call for localism, 
whether it comes from inside or outside the media, sounds 
dismayingly like an attempt to keep the idea of national 
service at arm's length. When Tom Whitehead called PBS 
an emergent "centralized, national network," he used the 
words almost as synonyms. Nobody has taken exception 
to the idea. 

They are not the same thing at all, and must not be con- 
fused. Centralization is a way of operating, a structure; it 
was clearly unacceptable to those who framed public broad- 
casting's charter. National service, on the other hand, de- 
fines a kind of reach and impact; it is absolutely funda- 
mental to the goals those who initiated this new medium 
hoped it would reach. 

Whether or not the present configuration of public broad- 
casting happens to align in all respects with the Carnegie 
report may not be the most important of all criteria. Whe- 
ther that configuration points the medium toward its assigned 
role is critical. 

Public broadcasting will not suffer in the long run because 
its critics shoot from mdre than one direction, or because 
one administration is made nervous by Sander Vanocur. It 
will betray the dream only if it forgets one inescapable 
mandate: that it make a difference. 

(This special report on public broadcasting was written 
by Steve Millard, associate editor, Washington.) 
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Favoring performance over promise 
That's principle of license - renewal bill 

drafted by NAB in image of FCC's '70 policy 

Leaders of the National Association 
of Broadcasters last week carved out 
the legislation they think is needed to 
overcome the threat of unlimited chal- 
lenges to broadcast license renewals - 
and in essence it is the FCC's 1970 re- 
newal policy statement. 

The draft legislation, which NAB 
officials hope will be introduced in Con- 
gress soon (hut they were unable last 
week to identify a Hill sponsor) would 
require the FCC in any hearing to grant 
renewal of a license if the licensee 
proved that its programing had been 
"attuned to meeting the needs and inter- 
ests of its area" and that its operation 
showed no serious deficiencies. 

The prospective bill, as approved by 
the NAB's executive committee last 
week, also contained another modifica- 
tion of the Communications Act: ex- 
tending license terms from the present 
three years to five. Licenses in non - 
broadcast services are for five years, 
NAB officials noted. 

Vincent T. Wasilewski, NAB presi- 
dent, said that the renewal criteria pro- 
posed in the draft were similar to those 
originally advanced by FCC Chairman 
Dean Burch two years ago. (The ex- 
tension of license terms was not in the 
chairman's recommendations.) 

Mr. Burch made his proposals dur- 
ing Senate hearings on a bill submitted 
by Senator John O. Pastore (D- R.I.), 
chairman of the Communications Sub- 
committee. The Pastore bill would have 
permitted the FCC to accept competi- 
tive applications for an occupied broad- 
cast facility only if the incumbent op- 
erator had first been disqualified. 

The FCC chairman suggested a less 
protective procedure in which new ap- 
plicants could get a comparative hear- 
ing but incumbents would be favored 
if they showed a record of "substantial 
service" to their communities. The 
Burch proposal became the core of the 
policy later adopted by the FCC 
(BROADCASTING, Jan. 19, 1970). 

The policy statement was outlawed 
last June by a decision of the U.S. 
Court of Appeals. 

Mr. Wasilewski said he had talked 
with Mr. Burch about the proposed 
legislation and that he thought Mr. 
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Burch "empathizes ". He noted that the 
commission is conducting its own study 
of proposed changes in renewal pro- 
cedures. 

A number of bills are already pend- 
ing in Congress, including a revival of 
the Pastore bill submitted in the House 
by Representative James T. Broyhill 
(D -N.C.) . 

Mr. Wasilewski and other NAB ex- 
ecutives, emphasized that if they could 
have their way they would opt for the 
stronger protection of the Broyhill bill 
(H.R. 539). But, Mr. Wasilewski ob- 
served, the more moderate NAB bill is 
more likely to attract support. 

In preparing the draft, NAB officials 
have consulted officials in the Congress, 
FCC and executive department. 

Mr. Wasilewski, in a statement issued 
after the executive committee meeting, 
termed the proposed bill "strong, posi- 
tive and reasonable." 

He said the bill is intended to return 
the license -renewal situation to the 
standards that prevailed before the FCC, 
in early 1969, voted to take Boston 
channel 5 from WHDH -TV and give it 
to a competitive applicant on grounds 
of media diversification and integration 
of ownership and management. That 
decision, which was regarded as a 
declaration of open season on all li- 

Service counts 
Here is how the NAB's draft legislation 
would amend the Communications Act: 

"In the first sentence of Section 
307(d) change 'three years' to five years 
and add the following proviso to the 
second sentence of Section 307(d): 
'provided further that in any hearing 
for the frequency or channel of an 
applicant for renewal of a broadcast 
license, the applicant for renewal of 
license shall be awarded the grant if 
such appicant shows that its program 
service during the preceding license 
term has been attuned to meeting the 
needs and interests of its area and the 
operation of the station has not been 
characterized by serious deficiencies, 
and shall be awarded a substantial de- 
merit if it does not make such a 
showing.' " 

censces with multimedia ties and widely 
held stock, was what the FCC attempted 
to correct with its 1970 statement. 

Mr. Wasilewski said the NAB's bill 
was expected to gain wide support. "We 
urge all broadcasters to get behind it." 

Now that a legislative draft has been 
prepared, the special task force set up 
by the NAB to seek corrective legisla- 
tion is expected to intensify its work. 
Task force chairman Mark Evans, of 
Metromedia, is now appearing at a series 
of chamber -of- commerce gatherings to 
explain the broadcasters' need for relief. 

Mr. Wasilewski said the NAB hoped 
to have the bill enacted in toto. He said, 
however, that if something had to give, 
the NAB would prefer adoption of the 
license -renewal provisions at the sacri- 
fice of license -term extension. 

He noted also that the phraseology 
of the proposed bill would apply to 
hearings on rival applications for exist- 
ing facilities and to hearings held in 
response to petitions to deny filed by 
disgruntled viewers and listeners who 
themselves are not seeking the facility 
but whose complaints ask for a hearing. 

FCC wants FM's 
on more time 
The FCC has proposed an FM rule 
change that would provide for licensing 
all FM stations for unlimited time oper- 
ation and require them to maintain a 
minimum operating schedule of eight 
hours daily and four hours nightly. 

Presently, FM stations must broadcast 
at least 36 hours weekly between 6 a.m. 
and midnight, and not less than five 
hours daily, except Sunday. The new 
rule would require at least eight hours 
between 6 a.m. and 6 p.m., and at least 
four hours between 6 p.m. and mid- 
night, except Sunday. All times are 
local. 

The commission pointed out that in 
spite of increasing economic viability of 
FM outlets, a "number of stations are 
operating at or near the minimum level 
permitted under the rule." The commis- 
sion added that when "there are needs 
for more aural service in many places, 
this appears hardly consistent with the 
public interest." 
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Misunderstanding of rules 
is no excuse -FCC 
A potential competing applicant for the 
channel occupied by KWAB -TV (ch. 4) 
Big Springs, Tex., has been thwarted by 
the FCC before it really got started. The 
commission announced last week that 
the application of Pictronics Inc. for a 
new television station on channel 4 in 
Big Springs is unacceptable for filing be- 
cause it had been submitted five days 
past the cut -off date for filing mutually 
exclusive applications. 

Pictronics's application was tendered 
for filing at the commission on July 6. 
The company later requested a waiver 
of the FCC rules pertaining to cut -off 
dates for competing applicants, claiming 
that its local -programing proposal was 
superior to that of the incumbent li- 
censee, Grayson Enterprises Inc. The 
cut -off rule specifies that competing ap- 
plications must be filed no later than 30 
days prior to the expiration date of the 
incumbent station's license, which in the 
case of KWAB -TV was Aug. 1. 

In requesting the waiver, Pictronics 
contended that its delay in filing was due 
to a misunderstanding of the commis- 
sion's rules in this area. Grayson coun- 
tered that Pictronics had shown no plau- 
sible reason for its misunderstanding, 
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nor had it shown any justification for 
the waiver. 

The commission noted that Grayson" 
had made an over -the -air announcement 
on KWAB -TV as early as April 25 con- 
cerning the filing of its renewal applica- 
tion, as is required by the commission's 
rules. It filed the application on May 3. 
Pictronics's alleged misunderstanding of 
FCC filing procedures, the commission 
said, "cannot be considered a circum- 
stance beyond the control of the appli- 
cant and is not sufficient reason" for 
waiver of the rules. Nor can Pictronics's 
contention that its programing proposal 
surpasses the incumbent's justify a 
waiver, since compliance with the cut- 
off rule "would not present a hardship," 
the commission said. 

Cooke keeps pushing 
on Kahn ouster 
A show -cause order returnable tomor- 
row (Nov. 9) in the U.S. Southern Dis- 
trict Court in New York calls on the 
Teleprompter Corp., New York, to ex- 
plain why its chairman, Irving B. Kahn, 
should not be ousted from his post and 
why a scheduled meeting for election of 
company directors on Nov. 24 should 
not be adjourned. 

The show -cause order was obtained 

A new face 
in Chicago .. . 

MEET ROGER H. O'SULLIVAN 
an old hand in the broadcast industry, with 
24 years experience, including 15 years in 
sales management and 6 years as Executive 
Vice President. Member of Board of Direc- 
tors of prominent national radio and televi- 
sion representatives. Past President of Chi- 
cago chapter of Station Representatives As- 

sociation. Broadcast consultant to advertisers 
and stations in all phases of sales. Graduate 
of De Paul University. We're proud to have 
him join the Blackburn team. 
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by attorneys for Jack Kent Cooke, West 
Coast industrialist and Teleprompter's 
single largest stockholder. Mr. Cooke 
resigned from the company's board last 
summer after Mr. Kahn initially agreed 
in principle to leave Teleprompter and 
subsequently was elected to remain as 
chief executive officer. Mr. Cooke is 
seeking to have Mr. Kahn removed 
from his position and to postpone the 
Nov. 24 meeting pending determination 
of the validity of an agreement which 
Mr. Kahn claims enables him to vote 
the Teleprompter stock owned by Mr. 
Cooke. 

Mr. Cooke contends that the agree- 
ment is invalid because of Mr. Kahn's 
recent conviction for bribery, conspir- 
acy and perjury in connection with the 
award of a cable -TV franchise in Johns- 
town, Pa., to Teleprompter in 1966 
(BROADCASTING, Oct. 25). 

Teleprompter's board of directors 
voted unanimously at a special meeting 
on Oct. 29 to make no management 
changes at present and to proceed with 
a scheduled election of directors on 
Nov. 24. The board said it was "con- 
vinced there is good reason to hope for 
the ultimate vindication of Mr. Kahn 
and the corporation" in the Johnstown 
case. 

CCangingHands 

Announced 
The following sale of a broadcast sta- 
tion was reported last week, subject to 
FCC approval: 

WTVB(AM)- WANG(FM) Coldwater, 
Mich.: Sold by Harold W. Shepard and 
Harry Wilber to Tri State Broadcasting 
Co. for $260,000. Paul R. Ruse is the 
president and majority stockholder of 
Tri State. He was formerly general man- 
ager of KOEI.(A)4) Oelwein, Iowa. 
WTVB operates full time on 1590 khz 
with 5 kw day and 1 kw night. WANG 
is on 98.5 mhz with 50 kw and an 
antenna 180 feet above average terrain. 
Broker: Hamilton- Landis & Associates. 

Approved 
The following transfers of station own- 
ership were approved by the FCC last 
week (for other FCC activities see "For 
the Record," page 55). 

KHAK -AM -FM Cedar Rapids, Iowa: 
Sold by Nat Agruss and others to group 
owner Communications Properties Inc. 
for $200,000, including a seven -year 
covenant not to compete within a 100 - 
mile radius of Cedar Rapids. Communi- 
cations Properties owns KATE(AM) 
Albert Lea, Minn.; KFGO(AM) Fargo, 
N.D.; wnac(AM) Escanaba, Mich., and 
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torted the news and has not served the 
community satisfactorily. 

Former Mayor Robert F. Wagner 
submitted an affidavit saying he had "a 
particularly high regard for the news, 
local election and public- affairs pro- 
graming of wIIx." Under cross- examin- 
ation, he was asked if New York was 
adequately served when only 11 blacks 
and three Puerto Ricans appeared on 
programs on local issues (excluding 
newscasts) from 1966 to 1969. 

"As of now, today, that could be 
criticized," Mr. Wagner replied. "Such 
programs and discussions of minority 
problems are generally more prevalent 
today than during the 1966 -69 period." 

Among the political leaders who sub- 
mitted affidavits and appeared to testi- 
fy in support of wptx's news and public 
service efforts were Louis J. Lefkowitz, 
New York State attorney general; Abra- 
ham D. Beame, city controller; Mario 
Procaccino, former controller; Bertram 
Gelfand, city councilman and Vincent 
Impelliteri, former mayor. 

Theodore W. Kheel, labor mediator, 
testified to numerous appearances he 
had made on wPlx to discuss various 
community issues 1966 -69. Dr. Robert 
Baird, director of the Haven Clinic in 
Harlem for narcotics addicts, cited cov- 
erage given by station to the narcotics 
problem. John J. DeLury, head of the 
Uniformed Sanitation Men's Associa- 
tion, lauded wetx's news coverage of 
the union's nine -day strike in 1968. 

State Supreme Court Justice Francis 
S. Smith testified that in 1953 wptx 
was the only station to allow him, then 
an assistant district attorney in Queens, 
to present his views on juvenile delin- 
quency. He also recalled wptx support 
of campaigns against drug addiction and 
consumer frauds. 

Sell -off of Jerrold 
CATV's is finalized 
General Instrument Corp. has an- 
nounced that the sale of nine of 10 
cable -TV system groups owned by its 
Jerrold Corp. subsidiary was consum- 
mated last Tuesday (Nov. 2) and that 
sale of the 10th was expected in time 
to permit closing before the end of the 
year. Sammons Enterprises, Dallas, 
bought all 10 systems for $30 million 
in cash (BROADCASTING, Oct. 18). 

Moses Shapiro, chairman of General 
Instrument, said the transaction puts 
Jerrold, largest manufacturer of CATV 
equipment and constructor of CATV 
systems, "in a unique position to finance 
the expansion that will be required for 
the substantial systems -building pro- 
gram throughout the nation which is 
expected to take place under the antici- 
pated new FCC regulations." 
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Hope from the Hill 
on renewal relief 

Texas congressman says 
protection can be had, 
but others see hard going 

Representative James Collins (R -Tex.) 
believes Congress can be counted on to 
enact legislation on license renewals 
along lines of the Broyhill bill (H.R. 
539) if broadcasters can muster about 
150 members of the House to become 
co- sponsors of the measure. 

He told the Texas Broadcasters Asso- 
ciation convention in San Antonio Oct. 
31 that he believed a majority of both 
the House Communications Subcommit- 
tee and the full Commerce Committee 
would favor legislative relief. He is a 
member of both panels. 

The bill he advocated was introduced 
by Representative James T. Broyhill (R- 
N.C.) and would amend the Commu- 
nications Act to prohibit the FCC from 
accepting competing applications for oc- 
cupied facilities unless it had first found, 
in a hearing, that the incumbent was 
disqualified. 

But the Texas congressman's opti- 
mism was not shared by other speakers 
at the two -day session, highlighted by 
the appearance at the closing banquet 
session Nov. 1 of former President and 
Mrs. Lyndon B. Johnson to honor the 
president of the Johnson family -owned 
Texas Broadcasting Corp., Jesse C. Kel- 
lam, selected as the Texas pioneer 
broadcaster of the year. 

Jack Harris, president of KPRC -AM -TV 

Houston and of the Association of Max- 
imum Service Telecasters; former FCC 
Commissioner Lee Loevinger, Wendell 
Mayes Jr., Kxow(AM) Austin, vice 
chairman of the radio board of the Na- 
tional Association of Broadcasters, and 
Sol Taishoff, editor of BROADCASTING, 

told the Texans that favorable action on 
the Broyhill bill, introduced last Janu- 

ary, or on any meaningful substitute 
measure would not come easily. They 
cited the inevitable opposition of so- 
called "public interest" and citizen 
groups. 

Asked about "antibroadcasting bias in 
Congress," Representative Collins, a 
former insurance- company chief execu- 
tive, said that station operators are in no 
disfavor but that the networks "have the 
lowest rating -next to the bankers." He 
told the station delegates that the net- 
works seem "to work at developing the 
worst image they ever had," but that 
"you fellows have a good image." 

On motion of Vann Kennedy, xstx- 
(AM) and xzrv(Tv) Corpus Christi, 
the TBA voted unanimously to endorse 
the Broyhill bill and to notify the NAB 
and all state associations of its action. 

Representative Collins gave the Broy- 
hill bill first priority. CATV, he said, 
needs a "legislative yardstick." He also 
saw a need to prevent charitable founda- 
tions from underwriting news programs 
on "government- subsidized stations." He 
characterized these programs "as the 
most slanted news on the air." 

Mr. Harris, fresh from a meeting of 
the board of directors of AMST, spoke 
of "the threat of unbridled development 
of CATV." Describing the outlook as 
"bleak," he said that broadcasters have 
very few friends in Congress they can 
count on and that in the months or years 
ahead pay -TV, tied into domestic- satel- 
lite relays into the home, is likely if the 
present trend continues. Local origina- 
tion on CATV will be at commercial 
rates competitive with radio rather than 
TV. He foresaw high -school sports as 
prime origination features and said that 
although the quality will be poor, it 
nonetheless will be acceptable as was in 
early live local TV sports coverage. 

Both radio and television broadcasters 
reacted bitterly to what they interpreted 
as more than veiled threats from Juan 
Rocha Jr., legal counsel for the Bi- 
Lingual Bi- Cultural Commission on 
Mass Media, of San Antonio. 

Labeling his address "Brown Power- 

Why buy us 
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Now," he said broadcasters would save 
money if they settled with minority 
groups on programing and hiring, rather 
than face challenges based on examina- 
tion of the files and ascertainment of 
community needs. While he disclaimed 
any intention of "threatening licensees," 
he readily admitted that strong measures 
are taken to "get your attention," and 
that FCC decisions, implemented by 
court decisions, make this legal. He said 
his group and others, with "help" from 
the United Church of Christ, the Albert 
Kramer and other Washington "public - 
interest" law firms, are opening new 
fronts on license renewals in California, 
Arizona and New Mexico in the names 
of citizen groups. 

Several broadcasters, who had been 
in negotiation with minority groups, 
challenged Mr. Rocha's analysis and 
recommendations. He insisted he and 
his co- workers were simply exercising 
their rights under the laws, as inter- 

Former President and Mrs. Lyndon B. Johnson made it a double surprise for J. C. 
Kellam (1), president of Johnson -owned Texas Broadcasting Co., last Monday 
(Nov. 1). Mr. Kellam received Texas Pioneer Broadcaster of the Year award at 
banquet of Texas Broadcasters Association in San Antonio. Mr. Johnson, there for 
ceremonies, said: "If 1 had a son, Jesse Kellam is the kind of man I'd like him 
to grow up to be." 

preted by the FCC and the courts. But pitches as out -and -out threats of reprisal 
most of those present regarded his if "settlements" were not made. 

Catchword in California renewals: minorities 
Blacks, Orientals and chicanos pile up 18 petitions to deny; 

it just might get the FCC moving on reforms 

For months, citizen groups in Cali- 
fornia, following the path taken before 
them by groups all over the country, 
had been talking to local broadcasters, 
pointing out areas of their service the 
groups found unsatisfactory. Last week, 
on Nov. 1, the deadline for formally 
notifying the FCC of their continuing 
dissatisfaction, through petitions to deny 
license- renewal applications, had passed. 

By the close of business at the com- 
mission on that day, this was the box 
score on the California renewals: Eight- 
een petitions to deny had been filed 
against the renewal applications of 17 
stations, including nine television out- 
lets and two AM -FM combinations. 
Only Texas tops California in the num- 
ber of renewal applications challenged 
-18. But groups in California are con- 
tinuing to negotiate with three stations 
under extensions of the filing deadline 
to which the stations agreed. 

One likely result of the California 
petitions will be to increase the com- 
mission's determination to modify the 
renewal process to accommodate the 
growing interest on the part of citizen 
groups in participating in license -re- 
newal proceedings. Before the California 
deluge hit, renewal applications of some 
70 stations were already on the commis- 
sion's deferred list as a result of petitions 
to deny -some dating back to February 
1970. (About 10 other applications were 
granted after petitions were withdrawn 
or dismissed.) The commission is con- 
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sidering revising its procedures in a way 
designed to encourage citizen groups 
and stations to resolve their differences 
without jamming its machinery with 
petitions to deny. Staff recommenda- 
tions are expected to be presented to 
the commission next month. 

The latest petitions, plans for most of 
which became known two weeks ago 
(BROADCASTING, Nov. 1), generally fol- 
low the pattern established elsewhere: 
They allege a failure to ascertain and 
meet community needs, particularly the 
needs of minority groups, and discrimi- 
nation in employment. 

But there were some new develop- 
ments: 

The petitions filed by the Commit- 
tee for Open Media, based in San Jose, 
and accusing KPIX -TV and KRON -TV, 
both San Francisco, of violating the 
First Amendment by failing to provide 
an adequate forum for the discussion 
of public issues. (The KRON -TV petition 
also raises the question of whether that 
station, whose 1968 renewal application 
is still in hearing status as a result of 
an earlier petition to deny, can be held 
accountable for its performance over 
the last three years.) 

And the petition of the Committee 
for Children's Television charging KPIX- 
TV with failure to ascertain and serve 
the needs of one quarter of its potential 
audience -children under 14 years of 
age. 

In all, Westinghouse Broadcasting 

Co., faces four petitions to deny KP1X- 
TV'S renewal application. One more con- 
ventional petition was filed in behalf 
of three individuals- Marcus Garvey 
Witcher, Ray Rivera and Jimmie Wong 
-who are said to be "black, brown and 
yellow" community leaders, and whose 
names appear in other petitions as rep- 
resentatives of various organizations. It 
accuses KPIX -TV of failing to adequately 
ascertain and serve the needs and prob- 
lems of the Bay Area's "substantial 
minority population ". 

Some or all of the petitioners were 
also involved in three other petitions - 
those aimed at ABC's KGO -TV, NBC's 
KNBR -AM -FM and RKO General Broad- 
casting's KFRC(AM) and KF MS(FM), all 
San Francisco. All three involved al- 
legations of failure to ascertain and 
meet needs of minority groups, and 
failure to maintain nondiscriminatory 
employment practices. 

The fourth petition directed against 
KPIX -TV is also aimed at KLO-TV and 
KRON -TV. It was filed by Alan F. 
Neckritz, of Oakland, who was one of 
the complainants in the fairness -doctrine 
case involving commercials for Chevron 
F -310 gasoline. The commission re- 
jected the complaint, but Mr. Neckritz 
has appealed to the U.S. Court of Ap- 
peals in Washington, and he is using 
the complaint as the basis for his peti- 
tion against the three stations. He says 
that, in carrying the commercials, the 
stations failed to discharge their obliga- 

BROADCASTING, Nov. 8, 1971 



wino(Am) Dubuque, Iowa. Hart N. 
Cardozo Jr. is majority owner of the 
company. KHAK(AM) operates daytime 
only on 1360 khz with 1 kw. KHAK -FM 
is on 98.1 mhz with 4.19 kw and an 
antenna 240 feet above average terrain. 

Cable television 
Cypress Communication Corp., Los 

Angeles -based multiple -CATV owner, 
has acquired Canterbury Cablevision 
Corp., Columbus, Ohio. Terms of the 
acquisition were not disclosed. Canter- 
bury Cablevision reportedly holds pole 
attachment agreements and has started 
construction in an area encompassing 
some 80,000 homes in the greater city 
limits of Columbus, the city of Upper 
Arlington, and portions of Franklin 
county, all Ohio. Cypress estimates that 
there are about 200,000 homes in the 
total area covered by Canterbury's 
franchise. As of last month, Cypress 
was serving more than 150,000 primary 
subscribers and almost 40,000 second- 
ary subscribers. The company claims a 

total of 470,000 potential subscribers. 

Teleservice Corp. of America, Tyler, 
Tex., has acquired DeRidder Cable 
Television Inc., operator of a cable 
system at DeRidder, La., from Leg- 
horn Corp. for an undisclosed amount. 
The system has 1,200 subscribers. Tele- 
service operates systems at Natchitoches 
and Winnfield, both Louisiana. Broker: 
Hamilton- Landis & Associates. 

Franklin Cable TV Inc. has sold its 
system at Farmington, Me., to Skow- 
hegan Cable TV Inc., Skohegan, Me., 
for an undisclosed amount. The system 
presently has 500 subscribers. Skow- 
hegan also operates systems in Madison, 
Anson and Skowhegan, all Maine. John 
J. Pineau is the president of the firm. 
He and his brother, Gerald, also own 
WPNO(AM) Auburn, Me., and WORM- 
AM-FM Skowhegan. Broker: Blackburn 
& Co. 

For sure, something 
happened at KPPC -FM 
Amid charges and countercharges, 
KPPC -FM Pasadena, Calif., one of the 
leading so- called underground or pro- 
gressive rock stations in the country- 
a free -form station -has terminated the 
employment of the bulk of its creative 
and sales staff. The exact number of 
employes fired is itself a subject of 
controversy. 

Doug Cox, general manager of KPPC- 
FM, claims the station employed 22 
people and that a total of 13 were dis- 
missed. Spokesmen for staff members 
who were fired say that 27 people in all 
were let go, including program director 
Les Carter, all disk jockeys and on -air 
personalities, and sales personnel. They 

also say that "the firings, apparently, 
were based on nothing more than a 

personal vendetta between the staff and 
the station manager." 

Mr. Cox, who also is general man- 
ager of progressive -rock station KMPX- 
(FM) San Francisco, (both KPPC -FM 
and KMPX are owned and operated by 
National Science Network, New York), 
said the dismissed staff members had 
endangered the license of the station, 
with "more than one or two" of them 
making regular log infractions. "We're 
changing the face of the station com- 
pletely to a much more positive ap- 
proach toward broadcasting which was 
impossible as long as those people were 
aboard," he explained. The firings came 
on Oct. 24. 

Patterson sentenced 
for IRS violations 
California broadcaster Norwood J. Pat- 
terson has been sentenced to 10 months 
imprisonment and fined a total of $7,984 
for failing to collect, account for and 
pay to the Internal Revenue Serv- 
ice federal income and social security 
taxes withheld from the employes of 
KBtF(AM) Visalia and KICU -TV Fresno, 
both California. Mr. Patterson owned 
both stations at the time of the viola- 

tions and continues in that capacity. 
Mr. Patterson, who also owns KTW- 

f AM) Seattle, was convicted of 16 
counts of tax violations by a federal 
jury in San Francisco last Aug. 27 
(BROADCASTING, Sept. 6). He could 
have received a sentence of one year 
in prison and a fine of $5,000 for each 
of the counts. 

In response to Mr. Patterson's state- 
ment that he is presently liquidating his 
assets in order to pay back taxes, Judge 
Lloyd L. Burke of the U.S. District 
Court in San Francisco remarked that 
if the defendant had paid the taxes 
initially he would not have had the 
assets to liquidate. As president of KBIF 
Inc. and Sierra Broadcasting Co., li- 
censees of KBIF and KICU -TV, respective- 
ly, Mr. Patterson was required under 
federal law to set aside funds withheld 
from employes' salaries in a special trust 
fund for IRS. The court ruled that this 
was not done, and that the two com- 
panies' failure to deposit funds in the 
name of IRS dates back to 1965. 

In addition to the fines, Mr. Patterson 
was directed to pay IRS civil taxes and 
penalties in excess of $100,000. 

It was reported last week that KTw 
has been placed in receivership. The 
FCC has held up action against the sta- 
tions pending outcome of the court case. 

The big winners will be in town 
Hamilton- Landis will be at the NAB 

in Las Vegas. Roll on over and say 
hello to Don Reeves and Bill Exline. 

HAMILTON- LANDIS 
AND ASSOCIATES. INC. THE MEDIA BROKERS 

Brokers of Newspaper, Radio, CATV & TV Properties 
Washington /Dallas /San Francisco /Chicago 
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Criteria for reimbursing the piper? 

That's frequently asked in appeals court argument 
on paying costs of citizen groups who drop challenges 

The U.S. Court of Appeals in Washing- 
ton, which in recent years has issued 
rulings promoting citizen participation 
in broadcast license- renewal proceed- 
ings, last week heard oral argument on 
a suit designed to open up a source of 
financing for such participation -the re- 
newal applicants themselves. 

At issue was the appeal of the Office 
of Communication of the United 
Church of Christ against the FCC deci- 
sion-on a 4 -to -3 vote -refusing to ap- 
prove an agreement under which KTAL- 
TV Texarkana, Tex., would reimburse 
UCC $15,137 for the legal and techni- 
cal assistance it gave a number of black 
groups. The groups had petitioned the 
commission to deny the station's renewal 
application, then withdrew the petition 
after the station had agreed to adopt a 
number of changes in its programing 
and employment practices (BROADCAST- 
ING, June 16, 1969). 

The commission counsel, Joseph Ma- 
rino, told the appeals court that the FCC 
was concerned about the potential for 
abuse of a policy of approving financial 
settlements which might attract oppor- 
tunists more interested in private gain 
than the public interest. The FCC also 
felt such settlements are not essential to 
citizen participation in renewal proceed- 
ings. Nothing in the Communication 
Act requires reimbursement, he said. 

However, Mr. Marino appeared to be 
on the defensive. Not only was he out- 
numbered, with three parties urging the 
court to overturn the commission's de- 
cision barring reimbursement, but one 
of the parties was the U.S. government, 
in the person of Justice Department at- 
torney Robert Nicholson. It was a rare 
case of the Justice Department, normal- 
ly the counsel for government agencies 
in court matters, arguing against the 

position of one of its federal clients. 
Furthermore, although the questions 

judges ask of attorneys during an argu- 
ment are not always a good index as to 
how they will ultimately decide a case, 
the three -judge panel hearing the KTAL- 
Tv case -Chief Judge David Bazelon, 
Judge John Danaher and Judge Spotts- 
wood W. Robinson III -seemed inter- 
ested in help in deciding how the corn- 
mission was to be overturned, not 
whether. "How can we direct the com- 
mission to allow" stations to make reim- 
bursements? Judge Bazelon asked at one 
point. Should the court establish a stand- 
ard? Judge Robinson wanted to know. 
Judge Danaher appeared principally 
concerned with where the line between 
permissible and impermissible reim- 
bursements was to be drawn. 

As the Justice Department did in its 
brief in the case (BROADCASTING, April 
12), Mr. Nicholson argued that the 
commission had erred in basing its de- 
cision on whether reimbursement agree- 
ments were "necessary" to advance the 
public interest. He said the commission 
should have considered the question of 
whether such agreement would advance 
public -interest goals by facilitating the 
filing of petitions to deny and encour- 
aging settlements of renewal -proceeding 
disputes. 

Mr. Nicholson noted that twice in 
recent years the appeals court had "em- 
phasized the importance of public inter- 
vention in renewal cases." He referred 
to the court's decisions, in 1966 and 
1969, overturning commission actions 
renewing the license of wLBT(TV) Jack- 
son, Miss., whose renewal had been 
challenged by a group of citizens aided 
by United Church of Christ. 

Albert H. Kramer, of the Citizens 
Communications Center, who repre- 

TELEVISION CHANNEL 
Available in Bridgeport, Connecticut. Only channel in metro 
area of 375,000 where 4 radio stations do well over a million 
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John H. Ives 
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sented the church in court, said the 
commission's decision was "discrimi- 
natory"; the agency allows applicants in- 
volved in comparative hearings to buy 
off competing applicants by reimbursing 
them for out -of- pocket expenses incur- 
red in prosecuting their applications in 
return for their withdrawal from the 
contest. 

The commission, Mr. Kramer said, 
should apply the same test to reimburse- 
ment agreements involving citizen -group 
challenges to renewal applicants as it 
does those involving comparative hear- 
ings: whether they serve the public in- 
terest. He urged the court to direct the 
commission to determine whether the 
KTAL -TV financial settlement does that 
and, if it does, to approve it. 

The Friends of the Earth, an environ- 
mentalist group that has entered the 
case as a friend of the court, argued that 
it will be severely handicapped in pro- 
moting its goals through license -renewal 
challenges if it is denied the opportunity 
of reimbursement. FOE says it has 
$20,000 for litigation in its budget. 

(Mr. Kramer made a similar argu- 
ment for the church, contending its 
"limited" funds prevent it from respond- 
ing to all the requests for aid it receives 
from citizen groups concerned about 
local broadcast service. The church is 
conducting its broadcast -related opera- 
tions under a $100,000 Ford Founda- 
tion grant. 

Charles Halpern, of the Center for 
Law and Social Policy, who represented 
FOE, urged the court either to make a 
determination of the case on the basis 
of the record before it, or to send it 
back to the commission along with 
"guidelines as to the nexus" between 
effective citizen participation and reim- 
bursement of costs and attorney fees "in 
meritorious" license challenges. 

"Citizen participation is going to be 
possible in the long run," he told the 
court, "only if recovery of attorney fees 
in appropriate cases is allowed." 

City officials speak up 
for WPIX programing 
Numerous present and past New York 
City officials and community leaders 
last week praised the news coverage 
and the public- service programing of 
wPtx(Tv) New York. 

The endorsements were given in re- 
sumed hearings on the station's appli- 
cation for license renewal, conducted 
by the FCC's Broadcast Bureau at the 
Association of the Bar in New York. 
The hearings have been held for more 
than a year in both New York and 
Washington, with testimony coming 
from witnesses for the station and for 
competing Forum Communications Inc., 
New York, which alleges wPlx has dis- 
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tions, as stated in a 1961 commission 
policy statement, "to protect the public 
from false, misleading or deceptive 
advertising . . . 

A petition to deny the renewal ap- 
plication of the fourth VHF station in 
the San Francisco Bay area- KTvu(Tv) 
Oakland -was filed two weeks ago by 
the California La Raza Media Coalition 
along with 17 other Spanish- surnamed 
groups (BROADCASTING, Nov. 1). It ac- 
cuses the station of discriminating in 
programing and employment against 
the Spanish- surnamed Americans in the 
Bay Area. 

Two other San Francisco stations 
whose renewals were challenged are 
KEST(AM) and KOFY(AM). KEST, Which 
weathered a protest last year when it 
changed its format from black oriented 
to middle of the road, is accused in the 
petition filed by the Joint Action and 
Strategy Commission of the Northern 
California Council of Churches, of fail- 
ing to justify its format change, of 
ignoring programing proposals made in 
1968 and of not proposing programing 
for the new license period that responds 
to the needs and interests of minority 
groups. Discrimination in employment 
is also charged. The KOFY application 
was challenged by the La Raza groups, 
which allege that the station -the only 
100% Spanish outlet in the area -"has 
kept the La Raza community in a vir- 
tual information and news blackout." 

Elsewhere in the state, petitions were 
filed against KJTV(TV) and KWAC(AM), 
both Bakersfield, by, respectively, Kern 
Council for Civic Unity and by the 
Community Service Organization and 
the United Farm Workers Organizing 
Committee, which is headed by Cesar 
Chavez; KOGO -TV San Diego, by the 
Chicano Federation of San Diego 
County, and KCOP -TV and KGFJ(AM), 
both Los Angeles, by the Council on 
Radio and Television. 

In every case, the station whose re- 
newal is being challenged is accused of 
failure to determine the needs of mi- 
nority groups or to program to meet 
them, and of failure to provide equal 
employment opportunities. KWAC, which 
directs 97% of its programing to Mexi- 
can- Americans, for instance, is said to 
have conferred with only seven Mexi- 
can- American "leaders" and an unspeci- 
fied number of individuals "affluent 
enough to have telephones from among 
that audience," in making its commu- 
nity -needs survey. In all, the station is 
said to have checked 43 "represent- 
ative" individuals. 

CORT, in addition, accused KGFJ, a 
black -oriented station, of failing to pro- 
tect its audience against misleading and 
unethical advertising, and of overcom- 
mercialization. It also sought to make 
an issue of the "quality" of KCOP-TV'S 
programing; CORT said that it was "ex- 
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tremely poor" and that most of the 
station's entertainment fare "is standard 
pap." 

Not all of the petitions to deny were 
filed by community groups. Gill Indus- 
tries, licensee of KNTV(TV) San Jose, 
petitioned the commission to deny the 
renewal applications of KSBW -TV Salinas 
and KSBY -TV San Luis Obispo. Gill In- 
dustries charges that Central California 
Communications Corp. has attempted to 
conceal from the commission xsBY -TV's 
status as a satellite of KWBY -TV. 

Gill Industries' concern involves com- 
petitive considerations. It says that 
KSBY -TV's alleged satellite status gives 
KSBW -TV, whose service area overlaps 
KNTV's, an advantage in ratings, since 
San Luis Obispo county is included in 

the Salinas -Monterey ADI, and permits 
Central California to charge combina- 
tion rates. 

Most of the citizen groups' petitions 
were signed by local counsel. But some 
of the groups received outside assist- 
ance from the Citizens Communications 
Center of Washington and the Office of 
Communication of the United Church 
of Christ. The CCC was listed either as 
counsel or as of counsel on two of the 
KPlx -TV petitions (filed in behalf of the 
Committee on Children's Television and 
the Wilcher- Rivera -Wong group), and 
on the KCOP -TV, KEST, KFRC -KFMS, 
KNBR -AM -FM and KGJ -TV petitions. 
Earle K. Moore, the New York at- 
torney retained by the United Church 
of Christ, is aiding the petitioners who 
have filed against KWAC, KJTV and 
KOGO -TV. 

U. of San Francisco 
seeks KALW frequency 
The University of San Francisco has re- 
portedly been interested in obtaining a 
noncommercial FM station for several 
years. But with no frequencies open in 
the immediate Bay Area and no desire 
on the part of present licensees to share 
their facilities, the school has decided 

to take the most drastic available meas- 
ure to fulfill its goal. It has filed with 
the FCC a competing application for 
the frequency occupied by the San 
Francisco school system's noncommer- 
cial KALW(FM). 

According to George M. Malti, the 
university's attorney, USF had ap- 
proached the San Francisco Unified 
School District with a proposal whereby 
KALW would be run under a dual- licen- 
see system. Under the plan, the school 
district would operate the station dur- 
ing the day with its present programing, 
which is predominantly of an instruc- 
tional nature for the benefit of students 
in the city's public schools. USF, a 
Jesuit institution, would take over pro- 
graming functions in the evening with 
a more diversified public- broadcast 
schedule. The school district rejected 
the proposed plan. 

USF's program proposal for the sta- 
tion on 91.7 mhz calls for three basic 
schedules. The station would program 
instructional and "open mike" -type fare 
during the day, public- affairs program- 
ing in the early evening and music, 
news and information geared toward 
young adults, particularly USF students, 
in the late evening. 

The school estimates that it will cost 
only $4,825 to put the new facility on 
the air. It plans to use the existing 
studios of its campus -limited, carrier 
current station, KusF(AM), for the new 
operation. 

Mr. Malti contends that the facili- 
ties of KALW are not being used suffi- 
ciently by the school district and that its 
predominantly instructional programing 
does not provide adequate public radio 
service to the various segments of the 
city's residents. 

There are two other noncommercial 
FM outlets currently on the air in San 
Francisco: KCMA(FM), which is owned 
by Simpson Bible College, and the Bay 
Area Educational TV Corp.'s KQED -FM. 
In addition, Poor People's Radio Inc. 
has been granted a CP to build a new 
noncommercial facility. 
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Renewals clouded 
by bribe charges 
Five TV's set for hearing 
on allegations 
of affiliation pay -offs 

The alleged acceptance by ABC -TV em- 
ployes of bribes in connection with 
awards of network affiliations has 
prompted the FCC to designate for 
hearing the license revocation of one 
television station, the license renewal of 
another and the initial licenses of three 
new facilities. 

Named in the commission's action 
are WMUR(TV) Manchester, N.H. 
(which faces revocation action), and 
wMET(Tv) Baltimore, and new stations 
KECC -TV El Centro, Calif., xDUB -Tv Du- 
buque, Iowa, and WJJY -TV Jacksonville, 
Ill. WMUR and WMET are controlled by 
group broadcaster Richard Eaton, whose 
United Broadcasting Co. is also the per - 
mittee for KKECC -TV. Mr. Eaton's WFAN- 
Tv and wooK(AM), both Washington, 
are currently involved in a renewal hear- 
ing in which the licensee is charged with 
deceptive advertising. 

All five designation orders came as a 
result of the commission's investigation 
into the question of alleged bribery in 
connection with ABC -TV affiliation 
agreements. The investigation was initi- 
ated in March 1970, after ABC accused 
Thomas G. Sullivan, a network em- 
ploye, of accepting bribes to promote 
an ABC -TV affiliation for WKTR -TV 
Dayton, Ohio (BROADCASTING, March 
2, 1970). The order became known two 
weeks ago ( "Closed Circuit," Nov. 1). 

The hearing order for the Eaton sta- 
tions was based on evidence arising in 
the Dayton investigation that Mr. Eaton 
had entered into a "consultancy agree- 
ment" with Carmine Patti, an ABC rep- 
resentative. 

The commission also added an issue 
in the WFAN -TV and WOOK hearing stipu- 
ating that if those applications are 

eventually granted, final action would 
be withheld until the disposition of the 
bribery issue in the new hearing, the out- 
come of which would be a determining 
factor in the final outcome of the wooK- 
WFAN case. 

In the case of WDUB -TV, the commis- 
sion said that a hearing is necessary in 
light of evidence unearthed in the same 
investigation concerning payments made 
to an undisclosed ABC employe by 
Gerald Green, president of Dubuque 
Communications Corp., the KDUB -Tv 
permittee, and general manager of the 
station. The commission said the hear- 
ing will examine all the facts and cir- 
cumstances surrounding Mr. Green's 
alleged pay out, noting that any such 
payment to obtain a network affiliation 
raises a question as to the party's quali- 
fications as a licensee. 

Substantial question also arises, the 
commission said, regarding the qualifi- 
cations of Look Television Corp., per - 
mittee of WJJY -TV, to obtain a license in 
light of an alleged payment made by 
Look President Keith Moyer to a repre- 
sentative of ABC, whose name was also 
undisclosed. 

More newspapers 
bought by Gannett 
Group broadcaster and publisher Gan- 
net Co., Rochester, N.Y., announced 
last week its acquisition of the six news- 
papers of Honolulu Star -Bulletin Inc. in 
a stock- exchange deal valued at $34 mil- 
lion. 

The transaction was facilitated 
through an exchange of 619,918 shares 
of Gannett common stock, which is 
traded on the New York Stock Ex- 
change, for 900,000 shares of Honolulu 
Star -Bulletin stock. The $34- million fig- 
ure was compounded to reflect the $55 
NYSE closing price for Gannett stock 
as of Friday, Oct. 29. 

The papers included in the H S -B 
package are: The Honolulu Star- Bulle- 
tin, an evening daily, and the Sunday 
Star Bulletin and Advertiser, which is 
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published jointly with the separately - 
owned Honolulu Advertiser; The Hunt- 
ington (W. Va.) Herald- Dispatch and 
Advertiser; Dickinson (N.D.) Press, and 
the Pacific Daily News and Dateline, 
both of which are published on Guam. 
Gannett has also acquired the Star - 
Bulletin Printing Co. 

Gannett's broadcast group includes 
wJIEC- AM -FM -Tv Rochester and wINR- 
AM-Tv Binghamton, both New York; 
WDAN -AM -FM Danville, Ill., and WEZY- 
AM-FM Cocoa, Fla. 

Radio de- regulation: 
NAB likes the idea 

And it tells Whitehead so; 
but it wants larger test 
than the one he suggested 

A delegation of members of the Na- 
tional Association of Broadcasters' hier- 
archy last week told Clay T. Whitehead, 
director of the Office of Telecommuni- 
cations Policy, that they were fully be- 
hind his idea to test out radio de- regula- 
tion, but expressed the view that the 
pilot project should encompass a large 
geographical area that contains all types 
of markets, rather than the one or two 
major markets that Mr. Whitehead has 
suggested. 

NAB sources indicated that the orga- 
nization's suggestion of a larger regional 
test area has the approval of FCC 
Chairman Dean Burch. 

It was Mr. Whitehead who enunciated 
the idea of radio de- regulation by the 
FCC in a speech to the International 
Radio and Television Society in New 
York last month (BROADCASTING, Oct. 
II). In that speech, Mr. Whitehead also 
suggested that the present fairness policy 
be dropped, but that the right of access 
be legislated by Congress. He also pro- 
posed in the same speech that the cur- 
rent FCC license- renewal processes be 
changed to get the government out of 
programing. 

Visiting Mr. Whitehead were Richard 
W. Chapin, Stuart Enterprises, Lincoln, 
Neb., who is chairman of the NAB 
board: Andrew M. Ockershausen, Eve- 
ning Star Stations, Washington, who is 
chairman of the NAB's radio board; 
Vincent T. Wasilewski, president, and 
James Hulbert, executive vice president 
for public relations, both of the NAB 
staff. 

Following the visit with Mr. White- 
head, the group, minus Mr. Wasilewski, 
paid what was described as a courtesy 
call on new FCC Commissioner Char- 
lotte Reid, where again, it is understood, 
the principal topic was radio de- regula- 
tion. Mr. Chapin reported that although 
no commitment was made by Commis- 
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sioner Reid, he felt her reaction was 
"positive." 

Also present at the meeting with Mr. 
Whitehead was Henry Goldberg, an 
OTP attorney. 

Holding a mirror 
up to the networks 
'Feedback' programs 
want people to look 
more closely at the media 

"Feedback is a method of controlling 
a system by re- inserting into it the 
results of its past performance. If the 
information proceeding backwards from 
the performance is able to change the 
method and general pattern of perform- 
ance, we have a process which may well 
be called 'learning'." 

Norbert Wiener, known as the father 
of automation, said that. A group in 
New York known as the Network 
Project has taken that concept and ap- 
plied it to research into the infrastruc- 
tures and effects of network television 

that they have been conducting over the 
last I I months. 

On the basis of their research, they 
presented last week the first in a series 
of programs entitled Feedback, that will 
"investigate network broadcasting and 
. , get people [to] think about the 
system of communications and how it 
effects their lives." The series is pre- 
sented by wBAI(FM) New York. 

There are six full -time members in 
the project, which works out of Earl 
Hall Center at Columbia University. 
The group has no official affiliation with 
the university and all members are 
volunteers. 

"We started out very fresh and naive 
about network telecommunications," 
Greg Knox, a member of the project, 
said in describing the beginnings of the 
group. They have, over the past months, 
enlisted the aid of hundreds of people 
both inside and outside the networks 
to help in their research. 

Feedback utilizes a fast -paced, mon- 
tage -type format, splicing together inter- 
view material, quotations from late his- 
torians and critics, and opinion. Drum 
rhythms, music and the liberal use of 

reverberation and repetition all heighten 
the effects of the commentary and add 
continuity. Bruce Salloway of the WBAI 
staff is the producer. 

Last week's pilot program dealt 
broadly with the subject of television 
as a medium, contending that "the corn- 
munications media, ironically, have 
failed to communicate." Future pro- 
grams will focus on the economics of 
broadcasting, the Corporation for Public 
Broadcasting, programing (both jour- 
nalistic and nonjournalistic), censorship 
and regulation, and the alternatives to 
network television, both technical 
(cable, laser transmission, etc.) and 
structural. 

"We want simply to raise these is- 
sues in the community. We don't exist 
to impose a single alternative on people 
-there can be alternatives, plural," 
Mr. Knox explained. 

Network Project is funded solely by 
personal contributions. Much of the 
money, according to Mr. Knox, comes 
from several network employes. And he 
said the project is now in the process 
of formulating a proposal in order to 
seek funds from the CBS Foundation. 

BroadcastJouinalism 

Equal time for fairness 
on 'The Advocates' 
The issue of exempting television news 
from the fairness doctrine was debated 
vigorously last week on The Advocates, 
a one -hour weekly series presented on 
public television stations. 

Leading off the argument for that 
exemption was W. Theodore Pierson, a 
Washington communications attorney, 
who said that fairness's effect has been 
"to gradually diminish the quantity and 
quality of the product that journalists 
could give to the television viewers if 
permitted." He elaborated, saying that 
over the years interpretations of the doc- 
trine by the FCC and by the courts have 
tended to persuade broadcasters to "stay 
away from programs that ... are high- 
ly controversial." 

Under questioning by the advocate 
for the opposing view, Mr. Pierson 
agreed that broadcast journalists have 
their biases as have other people. But 
he added it is their professional respon- 
sibility to try to eliminate them. 

Edith Efron, author of the recently 
published book, "The News Twisters," 
which attributed a liberal left -wing ori- 
entation to network newscasts during 
1968 pre -election coverage, supported 
the continuance of the fairness doctrine 
under present conditions. She added that 
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the "ideal solution" would be to "blow 
the government out of television alto- 
gether," but said that could not happen 
until CATV and pay TV emerged as 
viable media. For the time being, she 
said, the fairness doctrine is "the only 
hedge" against the "basically monopolis- 
tic situation that exists." 

Siding with Mr. Pierson were Fred- 
erick Wiseman, a TV- documentary pro- 
ducer, and Jeffrey St. John, newspaper 
columnist and radio -TV news commen- 
tator. Mr. Wiseman voiced the view that 
television does not become involved in 
coverage of controversial issues in the 

community because of the fairness doc- 
trine and an exemption could lead to 
more searching out by reporters of sig- 
nificant developments. Mr. St. John 
made the point that the fairness doc- 
trine represents a threat to freedom of 
the press, "particularly if the govern- 
ment is empowered to intimidate those 
who are the transmission belt for ideas, 
whether we agree or disagree with those 
ideas." 

Buttressing Miss Efron's argument 
were Arthur Alpert, news director of 
WRVR -FM New York and a former TV 
news producer, and Paul Weaver, pro- 
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fessor of government at Harvard Uni- 
versity. Mr. Alpert said the fairness 
doctrine is needed "as long as the tele- 
vision system is a monopoly" in order 
to provide access to the medium by per- 
sons with differing views. Professor 
Weaver pointed out that the U.S. Su- 
preme Court recently held that the fair- 
ness doctrine does not contradict the 
First Amendment rights of free speech. 
He added it does not restrict the TV 
networks from disseminating their views, 
as long as they also give access the 
views of those who disagree. 

Judge keeps Attica 
closed to newsmen 
CBS newsman Robert Schakne is one 
of six journalists whose request for im- 
mediate access to inmates at the Attica 
(N.Y.) Correctional Facility has been 
denied by a federal court. 

In a decision issued in Buffalo, N.Y., 
Oct. 28, Federal District Judge John T. 
Curtin refused to order the facility to 
permit newsmen to interview Attica 
prisoners. The newsman said they had 
been denied access to the prison since 
the uprising at the prison was crushed 
Sept. 13. They contended the ban on 
interviews violated their First Amend- 
ment rights of press freedom. 

The decision affected only part of a 
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suit brought by the newsmen last March, 
seeking freer access to state -prison in- 
mates. Judge Curtin directed lawyers 
for the newsmen to inform him by next 
Friday (Nov. 12) whether they want to 
present further evidence relating to the 
over -all suit. 

Tying the campus 
to the newsroom 
Emerson College sets 
conference to bring together 
all factions of journalism 

Emerson College, Boston, which spe- 
cializes in communication arts and sci- 
ences, is planning a conference that its 
officials hope will be followed by other 
ventures involving colleges, universities 
and broadcasters in cooperative efforts 
to improve broadcasting, particularly 
broadcast journalism. 

Richard Chapin, president of Emer- 
son College, announced the school's 
plans and called for closer cooperation 
between education and broadcasting in 
a speech sharply critical of broadcast 
news coverage as "shallow and un- 
balanced," but at the same time mind- 
ful that "improvement cannot be ac- 
complished by scolding and bullying, or 
attempting to render [television] impo- 
tent by politicizing it." 

Dr. Chapin said television has be- 
come increasingly reluctant to present 
in -depth studies of controversial sub- 
jects, it tends too often to select news 
stories on the basis of their sensa- 
tionalism, and it depends on pictures to 
tell the stories. 

Emerson's current plan is "a hard - 
hitting, no- holds -barred conference" on 
"Television: The Confrontation Medi- 
um," with leaders of communications, 
government, education and the public 
presenting and defending their positions 
and proposing solutions. 

But cooperation between broadcasters 
and educators can and should take 
many forms, he said, including research 
conducted within the institutions on 
questions important to-if not critical 
of -the future of broadcasting; sabbati- 
cal exchanges in which broadcast news- 
men would spend time in colleges and 
faculty members would serve on news 
staffs, and broadcasters' use of faculty 
members to help develop ideas in pro- 
graming and other areas. 

Dr. Chapin said Emerson's "con- 
frontation" conference would be held 
"within the next few months" and that 
plans were being developed by a steer- 
ing committee consisting of Daniel 
Lounsberry, TV producer and member 
of the Emerson faculty; Seymour Siegel, 
former director of communications of 

New York's Municipal Broadcasting 
System, who is a visiting lecturer at 
Emerson, and Norman Gladney of 
Kane Light Gladney, New York ad- 
vertising agency, who is a member of 
the Emerson parent's council. 

Mr. Chapin spoke at an Oct. 26 
dinner for men and women whom 
Emerson has honored in the past for 
their contributions to the college. 

Same as ever: 
Agnew on the news 
It has been almost two years since Vice 
President Sprio T. Agnew first created 
an uproar by publicly charging the 
media- broadcast and print -with bias. 
And in that time, he has found no rea- 
son to change his views on that score. 

The Vice President, during an inter- 
view last week with Mutual Broadcast- 
ing System's Steve McCormick, was 
asked whether he thought anything had 
changed since his Des Moines, Iowa, 
speech (BROADCASTING, Nov. 17, 1969). 

"Not with respect to the national 
media's continued lack of balance," he 
said. "I think that the Efron book [ "The 
News Twisters," By Edith Efron, which 
accuses the network news operations of 
a liberal bias (BROADCASTING, Sept. 2)] 
is entirely correct." 

He said there is more public skepti- 
cism "about what the pundits may re- 
flect when they get together to discuss 
the problems of the world." But, he 
added, "I don't think they themselves 
have seen the light toward true objec- 
tivity because they continue to accuse 
me of intimidation whereas all I'm do- 
ing is saying that they themselves are 
exercising too much censorship in their 
selectivity of the people who prepare 
the opinions" 

SDX on its way 
to Washington 
More than 1,000 journalists are expect- 
ed to converge on Washington this week 
for the annual national convention of 
Sigma Delta Chi, beginning Wednesday 
(Nov. 10). 

The professional journalistic society 
will hear from such diverse speakers as 
Secretary of State William P. Rogers, 
Reuven Frank, president of NBC News, 
and Dick West, United Press Interna- 
tional columnist. In addition, Max 
Frankel, New York Times Washington 
bureau chief, will address the conven- 
tion along with Allen H. Neuharth, 
president of Gannett Co., and Represen- 
tative Morris K. Udall (D- Ariz.). 

"Covering the White House" will be 
the topic of a Thursday afternoon panel 
which will feature Dan Rather, CBS. 
Helen Thomas, UPI, and Hugh Sidey, 
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Time -Life. Representing the White 
House will be Ronald Ziegler, presiden- 
tial press secretary. 

Friday morning, news coverage in 
Washington will be discussed by syndi- 
cated columnist James J. Kilpatrick, 
Bill Lawrence of ABC News, Chicago 
Daily News Washington bureau chief 

Peter Lisagor and Sally Quinn of the 
Washington Post. 

An afternoon session on Friday will 
center on "Image Makers '72." Roger 
Ailes, political campaign consultant; 
Bob Squier, TV consultant to Sen. Ed- 
mund Muskie (D -Me.), and Frank 
Mankiewicz, Sen. George McGovern's 

(D -S.D.) press consultant, will discuss 
the 1972 campaign. 

Theodore F. Koop, retiring CBS vice 
president in Washington, is general 
chairman of the convention, which is 
expected to draw representatives from 
each of the more than 200 SDX chap- 
ters around the world. 

Pm lllotioll 

Mixed bag 
for BPA 

Consumers, syndication, 
cable, trade press 
and Herb Klein at seminar 

Consumerism will share top billing with 
other industry- oriented topics at this 
year's seminar of the Broadcasters Pro- 
motion Association to be held Nov. 14- 
17 in Seattle. 

The BPA agenda, announced last 
week, also includes explorations of 
syndication and cable television, a key- 
note address by Herb Klein, the Presi- 
dent's director of communications, and 
several workshop sessions. 

A consumerism panel opens the 
formal agenda Nov. 15 at the Washing- 
ton Plaza hotel, and features Howard 
Bell, president of the American Adver- 
tising Federation; Michael Pertschuk, 
chief counsel, Senate Commerce Com- 
mittee, and Harrison Wellford, an asso- 
ciate of Ralph Nader. Andrew Erish, 
of ABC -owned radio stations, is pro- 
ducing this session. 

An "idea exchange" panel follows 
with Howard Wry, WHNB -TV Hartford, 
Conn.; Kirt Harriss, KPRC -TV Houston; 
Bill Camfield, KTvT(Tv) Dallas; Amos 
Eastridge, xMTV(TV) Omaha; Barbara 
Wighan, WFAA -TV Dallas; Fred Bergen - 
dorff, KNX -AM -FM Los Angeles; Alex 
Dusek, waz -TV Boston; E. Boyd Seg- 
hers Jr., WGN(AM) Chicago; Casey 
Cohlmia, KDFW -TV Dallas; K. C. 
Strange, WFBM(AM) Indianapolis; Dr. 
John Thayer, Peters, Griffin, Wood- 
ward, New York, and Chuck Hertley, 
wcco(AM) Minneapolis. Phil Wygant, 
WRAP -TV Fort Worth, is producing the 
session. 

Mr. Klein's luncheon speech will be 
followed by afternoon workshops on 
radio, CATV and "How to Use the 
Trade Press Effectively." 

The session on syndication will be 
held Tuesday. Panelists: Jack Barry 
(Juvenile Jury), Pat Pantonini (Mike 
Douglas Show), Isobel Silden (Lassie) 
and Lou Tondl (Wild Kingdom). Joe 

Costantino, AVCO Broadcasting, is the 
session's producer. 

A "Crystal Ball: Forecasts for the 
Future" panel, which is set for the 
afternoon of Nov. 16 following the 
awards luncheon, includes science - 
fiction Author Alan Nourse; Charles 
Warner, vice president and general 
manager, CBS Radio Spot Sales, and 
Les Brown of Variety. 

A community- awareness and public - 
affairs session featuring the "Up with 
People" singing group and a multi- 
media presentation, entitled "Jantzen 
Fashions of '72," close the seminar 
Wednesday morning. 

A new entry to this year's seminar 
is a "Public- Service Announcement 
Production" session, under the direction 

of Marge Injasoulian, 'coot-AM -TV 
Phoenix, at which on -air promotion will 
be produced on behalf of the broadcast- 
ing industry for station use. 

At least four station -rep meetings 
for promotion managers are planned 
for Nov. 13, just before the seminar 
opens: H -R Representatives; Peters, 
Griffin, Woodward; the Katz Agency, 
and Harrington, Righter & Parsons. 
Moderators of panel discussions desig- 
nated by each of the reps for their 
client -station promotion managers: Bob 
Zauner, sales promotion director, H -R; 
Ken Mills, director, research -promotion, 
Katz; Lon King, vice president, crea- 
tive services, PGW, and Sally Beau- 
champ, promotion director, HR &P. 

BPA Workshop participants include 

Look for the good guys in 
the white hats. 
Hamilton- Landis will be at the NAB 

in Denver. Ride on over and say hello 
to George Moore, Don Reeves and 
Dick Shaheen. 
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Eddie Allgood, WDVA(AM) Danville, 
Va., and Mr. Warner (CBS Radio Spot 
Sales) on radio; G. L. Davenport, Cox 
Cable, and Jack Gilbert, wrtc -TV Pitts- 
burgh, on CATV, and Morris Gelman, 
BROADCASTING; Lee Kerry, Mac; Sol 
Paul, Television/ Radio Age; Les Brown, 
and Kathryn Sederberg, Advertising 
Age, on the use of the trade press. 

EPA officials reported advance regis- 
tration of 246, which, they said, is 
running about equal to that of last year. 

PromotionNotes 

According to Ad Council "God is 
hope. God is now," is the theme of a 
new Advertising Council campaign for 

Religion in American Life. Radio and 
television stations throughout the U.S. 
are being asked to donate time for the 
campaign set to start today (Nov. 1). 
Radio spots will run in 30- and 60- 
second lengths and TV announcements 
will use 10 -, 30 -, and 60- second spots. 
The RIAL campaign is the first under 
its new volunteer agency, Lieberman - 
Harrison Inc., New York. 
Rocks of peace Kvt(AM) Seattle has 
introduced a plan to construct what the 
station hopes will become known as an 
international peace monument in the 
state of Washington. The plan calls for 
each of 154 countries of the world to 
contribute a 10 -pound rock. The rocks 
will be used to construct the monument. 
Each will bear a brass plaque identify- 
ing the country of its origin. Construc- 

tion and dedication of the monument is 
scheduled for next spring. Kvi is asking 
listeners to suggest an appropriate con- 
struction site. The 10 most likely sug- 
gestions will be put to vote, with resi- 
dents of Washington state eligible to 
cast ballots. 
To see them ski Chirug & Cairns Inc., 
New York, has created a series of 30- 
and 60- second radio and TV spots for 
the U.S. ski team. "Japan won't come 
cheap" is the theme of public- service 
broadcast and print campaign, which 
asks listeners and viewers to help fund 
the team's visit to Sapporo, Japan, for 
the 1972 Winter Olympic Games be- 
ginning in February. The spots are cur- 
rently being distributed to radio and 
TV networks and 200 TV and 300 
radio stations across the country. 

fq uip m e í í t fi gi n e e rin, 

It was a bad day 
at Black Hills 
Technical violations over 
decade move FCC to deny 
renewals to TV and satellite 

The FCC, as it said in its decision last 
week, is "reluctant" to deny renewal of 
a broadcast license simply because of 
violations of its technical rules. But, 
given sufficient cause, it will. And, to 
the Heart of the Black Hills Stations, 
it did. 

For 10 years Black Hills's KRSD -TV 
(ch. 7) Rapid City, S.D., and its satel- 
lite, xnsJ -Tv (ch. 5) Lead, operated 
so out of phase with rule requirements 
for satisfactory operation that the public 
in those cities was deprived of the serv- 
ice for which the stations were licensed, 
the commission said, in a decision su- 
pervised by Commissioner Robert T. 
Bartley. 

As a result: "We are virtually com- 
pelled to the conclusion that renewal 
[of the station's licenses] is neither jus- 
tified nor warranted in the public in- 
terest." 

Some radio stations have been denied 
renewal of license over the years solely 
for technical -rule violations, but not a 
television station, until last week, com- 
mission officials said. Indeed, until 
WHDt{ Inc. lost its license to operate on 
channel 5 Boston to Boston Broadcast- 
ers Inc., in a comparative hearing de- 
cided in January 1969, not a single 
television station had been denied re- 
newal. 

The commission's decision overrode 

48 

an initial decision of Hearing Examiner 
Thomas H. Donahue, who, following a 
hearing on issues as to whether the li- 
censee's operation had been so "neg- 
ligent, careless or inept" as to indicate 
it cannot be relied on to discharge its 
obligations, had recommended one -year 
license renewal for each license. 

The commission, however, said it had 
concluded that the licensee -owned by 
Eli and Harry Daniels -is not tech- 
nically qualified to retain its authoriza- 
tions, even for a short term. "We are of 
the opinion that the examiner failed to 
give sufficient weight to this serious and 
adverse impact which the licensee's vio- 
lations had on its obligations to render 
a satisfactory service to the public." 

Mr. Donahue found that the hearing 
had delineated areas where corrections 
in the stations' operations were required 
and that the licensee he given ample 
time to make them. Yet, the commission 
said, its inspectors in 1969 found the 
stations still guilty of violations that had 
been uncovered in 1966 and 1967. 

One or both stations were found to 
have been guilty of -among other things 
-emission of spurious signals, opera- 
tion below authorized power, and seri- 
ous deficiencies in the quality of picture 
transmission. The commission said the 
deficiencies had the cumulative effect of 
depriving viewers in Rapid City and 
Lead of a picture of usable quality 
"since at least 1965." 

It noted that in 1966 it was "com- 
pelled" to waive its CATV carriage and 
nonduplication rules for the Rapid City 
CATV system because KRSD -TV'S signal 
was so poor "it was not usable by the 
CATV system." The waiver, which was 
to remain in force only until the station 

provided a signal of acceptable quality, 
is still in effect. 

Viewers, too, helped influence the 
commission's decision. The commission 
noted that in 1967, 2,000 viewers in 
Rapid City (out of a population of 
43,836 and a net weekly circulation of 
23,000) signed a petition urging the 
commission and NBC, with which 
KRSD -TV is affiliated, to attempt to im- 
prove service. Two years later, the corn- 
mission noted, an FCC inspector found 
the station's picture unsuitable for 
broadcast. 

In concluding that renewal of the sta- 
tion's licenses was neither justified nor 
warranted the commission said it agreed 
with the position taken by its Broadcast 
Bureau, in opposing the examiner's rec- 
ommendation for one -year renewals: 

"The number, nature and extent of the 
violations reflected in the record of this 
proceeding represent perhaps the most 
flagrant dereliction of a licensee's re- 
sponsibility in the operation of its tele- 
vision stations that has yet to come be- 
fore the commission." 

The commission authorized the li- 
censee to continue operating until 12:01 
a.m., Dec. 31, 1971, in order to wind 
up its affairs. However, if the licensee 
seeks rehearing or judicial review, it will 
be authorized to operate until 30 days 
after final disposition of the appeal. 

The commission vote was 5 -to -0, 
Commissioners Robert E. Lee and Char- 
lotte Reid did not participate. 

IVC sells well at NAEB 
International Video Corp., broadcast 
equipment -maker based in Sunnyvale, 
Calif., reported orders in excess of $1.1 
million written during the week of the 
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National Association of Educational 
Broadcasters convention and the Na- 
tional Industrial Television Association 
meeting, both Oct. 18 -22 in Miami 
Beach. According to IVC, the largest 
single order placed with the company 
was for $281,000 from the New York 
Institute of Technology, Old Westbury, 
N.Y., for a complete color studio. It 
also was announced that orders for 
IVC -960 broadcast recorders received 
during the week totaled $141,000 and 
included four broadcast installations. 

International Video Corp. manufac- 
tures and markets color -TV cameras, 
systems, and video -type recorders for 
broadcast and closed- circuit use in inter- 
national as well as domestic markets. 

Ampex consolidates 
video operations 
Ampex Corp. has combined its Video 
Products division and its Videofile In- 
formation Systems division to form a 
new division to be known as the Video 
Systems division. The new operation 
will be based in Redwood City, Calif., 
headquarters for the parent company. 
Charles A. Steinberg, vice president - 
general manager of Videofile will di- 
rect the operations of the new division. 
Video Products, based in Redwood 
City, manufactures equipment for tele- 
vision broadcasting and production. 
Videofile. which was based in Sunny- 

vale, Calif., produces information stor- 
age and retrieval systems via video 
recording and computer technologies. 

According to Ampex, the two exist- 
ing divisions have been consolidated 
"for more efficient management of Am- 
pex resources in the video field." Im- 
mediately prior to the consolidation 
there had not been a vice president - 
general manager in charge of Ampex's 
Video Products division. Recently Laur- 
ence Weiland, who had been vice presi- 
dent- general manager of the division. 
moved into a marketing position as vice 
president of Audio -Video Marketing. 
Thomas E. Davis, group vice president 
for Ampex, had been acting general 
manager of Video Products. 

focu41na1a 

TV sales at Fox 
jump $10 million 
Twentieth Century -Fox Corp. reported 
a net profit of almost $10 million in the 
first nine months of 1971, compared to 
a net loss of more than $21 million in 
the comparable period of 1970. 

The turnabout for Fox was achieved 
through a substantial reduction in the 
amortization of its feature -film costs 
and through extraordinary gains in the 
1971 period totaling more than $5 mil- 
lion. Income from the sale of motion 
pictures to television jumped to almost 
$13.5 million during the first three quar- 
ters of 1971 from almost $3.2 million 
last year. Income from series produced 
for TV dropped to less than $20 million 
from $27 million in 1970. 

For the nine months ended Sept. 25: 
1971 1970 

Earned (loss) per share $ 1.15 S (2.49) 
Income 131,774,000 150,845,000 
Net earnings 9,885,000 (21,303,000) 

Triangle -Poole deal 
boosts Capcities earnings 
Capital Cities Broadcasting Corp., New 
York -based group station owner, last 
week reported quadrupled earnings for 
the first nine months -largely due to 
accounting procedures involving the 
sale of Capcities's former WsAZ -Tv 
Huntington, W. Va., and WTEN(TV) 
Albany, N.Y., to Poole Broadcasting. 
Capcities, in April, sold those stations 
to comply with multiple- ownership rules 
when it at the same time purchased Tri- 
angle Broadcasting -owned Wm- AM -FM- 
Tv Philadelphia, wNHC- AM -FM -TV New 
Haven, Conn.; KFRE- AM -FM -TV Fresno, 
Calif., and Triangle's program- syndica- 
tion (BROADCASTING, May 3). 

Capcities noted that the extraordinary 
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items tied to the gain in 1971 on the 
sale of the two TV's and to costs in 
1970 relating to a discontinuance of 
printing operations less a gain on the 
disposal of properties, accounted for the 
jump in income. Consolidated net in- 
come in the nine -month period in 1970 
had been $7.9 million from which an 
extraordinary item of $6.2 million was 
deducted while a gain of more than 
$17.8 million was added to consolidated 
net income of $8.6 million in the com- 
parable period in 1971. 

The station owner also reported that 
in third -quarter 1971 it had a 9% rise 
in consolidated net income and a 17% 
increase in revenues (from $644,000 to 
$2.6 million in consolidated net income 
and from $20.2 million to $23.7 million 
in revenues). The company said the 
third -quarter 17% rise in revenues, in 
what is normally a slow -sales quarter, 
could be attributed principally to its Tri- 
angle purchase. For the nine months 
ended Sept. 30: 

Earned per share 
Revenues 
Net income 

1971 1970 

6 3.54 S 0.85 
68,759.000 64,407,000 
26.485,000 6,266,000 

Compaoyßepoits 

LIN Broadcasting Corp., New York - 
based group broadcaster, reported last 
week increased revenues for both the 
third quarter and the first nine months 
of 1971. Operating profits of broadcast 
properties, exclusive of WFIL(AM) Phila- 
delphia, which LIN acquired on April 
28, rose 24 %, as compared to the simi- 
lar period a year ago. 

For the nine months ended Sept. 30: 
1971 1970 

Earned per share $ 0.16 S 0.36 
Revenues 13,958.396' 10,537,142 
Net income 377,393 805.846` 
Includes WFIL(AM) from April 28. 
'Net, after loss from disposition of music division 
of $2,200.000 and recovery of federal tax of $1,233,- 
200 in 1971 and after recovery of federal tax of 
$406,146 in 1970. 

Media General Inc., Richmond, Va., 
newspaper publisher and broadcast - 
station owner, last week reported in- 
creased net income on decreased reve- 
nues for both the third quarter and the 
first nine months of 1971, as compared 
to the similar periods a year ago. The 
company attributed the decline in reve- 
nues for the first nine months in part to 
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a strike at its Evening News in Newark, 
N.J., which began on May 27 and, as 
of last week, was still continuing. 

For the nine months ended Sept. 30: 
1971 1970 

Earned per share $ 1.36 S 1.26 
Revenues 89,281,980 93.937.814 
Net income 4,879,293 4,326,457 
Shares outstanding 3.590,718 3,410.978 

The Interpublic Group of Companies, 
New York, advertising complex inluding 
McCann- Erickson, Marschalk, Erwin 
Wasey and Tinker and Dodge & Delano 
agencies, reported increased billings and 
substantially improved profits for the 
nine months ended Sept. 30: 

1971 1970 
Per -share earnings $ 1.03 S 0.04 
Billings 523,901,000 510.462,000 
Net profit 2.087,000 109,000 
Shares outstanding 1.944,035 1.700.408 
'Assumes full conversion of convertible debentures. 

Combined Communications Corp., 
Phoenix, with interest in radio and TV 
station operation and outdoor advertis- 
ing, reported sharply increased gross 
and profits for the nine -month period. 

For the nine months ended Sept. 30: 
1971 1970 

Earned per share $ 0.69 $ 0.44 
Revenues 23,387,985 17,378,387 
Net income 1,515,947 857,719 
Shares outstanding 2,206,475 1,945,929 
Notes: Per -share earnings for 1971 Include 11 cents 
from $251,058 in special tax credit carry- forwards. 
Per -share earnings for 1970 include 4 cents from 
$82.200 in special tax credit. 

The Signal Companies Inc., Los An- 

geles, which owns about 50% of group - 
station owner Golden West Broadcast- 
ers, reported third -quarter net income 
increased 20% before extraordinary 
items, in spite of a 13% decrease in 
sales. Net income for the nine -month 
period, however, showed a sharp de- 
cline. 

For the nine months ended Sept. 30: 
1971 1970 

Earned per share 5 0.89 $ 1.12 
Revenues 970.285,000 1,100.078.000 
Net Income 19,408.000 24,313.000 
Shares outstanding 21,785,000 21,704,000 
Note: Net income after extraordinary gain of $2.21 
million or 10 cents a share in 1971 vs. extraordinary 
gain of $7.06 million or 33 cents a share in 1970. 

Pacific Southwest Airlines, San Diego, 
regional airline carrier with interests in 
radio -station operation, reported solid 
increases in revenues and earnings for 
the first nine months of the calendar 
year. 

For the nine months ended Sept. 30: 
1971 1970 

Earned per share $ 1.20 $ 1.11 
Revenues 76.686.000 70,724,000 
Net income 3.935,000 3.569.000 
Shares outstanding 3,513,000 3,437,000 

Teleprompter Corp., New York, re- 
ported last week that net income in- 
creased by 39.6% and revenues by 
24.5% in the first nine months of the 
year, ended Sept. 30: 

Metro -Goldwyn -Mayer Inc., Culver 
City, Calif., reported its best earnings 
performance in 25 years for the fiscal 
year ended Aug. 31. Net income, which 
included an extraordinary gain of $8.5 
million from sales of studio property 
and theaters, increased $14.8 million 
over net income for the previous fiscal 
year which included an extraordinary 
gain of $9.8 million. The turn -around 
in operating profitability was achieved 
despite a drop in profits from television 
programs, music recording and publish- 
ing, and miscellaneous income. Income 
from television program was down to 
$1,246,000 from $1,715,000. Feature- 
film production and distribution largely 
accounted for MGM's profitability this 
year. For the year ending Aug. 31: 

1971 1970 
Earned per share $ 2.76 5 .27 
Revenues 169.408,000 170,726,000 
Net earnings 16,358,000 1.573,000 
Notes: In fiscal 1970 there was an extraordinary 
gain of $9,801.000 or $1.67 a share. In fiscal 1971 
there was an extraordinary gain of $6,523,000 or 
$1.44 a share. 

The Outlet Co., Providence, R.I., 
whose interests include ownership of 
radio and TV stations, has reported an 
increase in revenues and a decline in 
earnings for the first six months ended 
July 31: 

1971 1970 1971 1970 
Earned per share $ 1.55 

$24,191.264 
Earned per share $ 0.22 $ 0.36 

Revenues 30,111,047 Revenues 32,278,045 29,717.916 
Nel earnings 4,880,670 3.496,131 Net income 353,412 541,435 

TheiroadcastingStockIndex 
A weekly summary of market activity in the shares of 114 companies associated with broadcasting. 

Stock Ex- Closing Closing Net change 1971 
symbol change Nov. 3 Oct. 27 In week High Low 

Approx. 
shares 

out 
(000) 

Total market 
capitali- 
zation 
(000) 

Broadcasting 
ARC ABC 
ASI Communications ASIC 
Capital Cites CCB 
CBS CBS 
Cox COX 
Gross Telecasting GOO 
LIN LINB 
Mooney MOON 
Pacific ó Southern PSOU 
Rahall Communications RAHL 
Scripps- Howard SCRP 
Sonderling SDB 
Starr SBG 
Taft TFB 

N 
O 
N 
N 
N 
A 
O 
O 
O 
o 
O 
A 
M 
N 

43ró 
2K 

43% 
44% 
31% 
12% 
11% 
8% 
814 
8% 

2814 
20 
15 
36% 

42% 
2% 

46% 
42% 
32% 
12% 
11% 
8% 

10% 
9% 

21% 
20Ve 
18 
36 

+ 11/e - Ye - 3 

+ 2 - % 

- '/e - '/. - 1'/e - 
+6% - Ye 

+ 3/e 

48 
4% 

49% 
49% 
361/. 
18 
1514 
9,/ 

1714 
29 
25 
34 
2014 
4414 

25 
2% 

29 
3014 
17% 
10% 
6'/ 
4 

10% 
8% 

18 
1914 
61s 

23% 
Total 

7.089 
1,789 
6,236 

27,210 
5,802 

800 
2,294 

250 
1,637 
1.037 
2,589 

997 
496 

3.707 
61,933 

$303,055 
6,709 

293,092 
1,244,858 

173,306 
11,296 
32,690 
2,313 

20,872 
10,889 
58,890 
24,177 

9.672 
147,798 

$2,339,622 

Broadcasting with other major Interests 
Avco AV 
Bartell Media BMC 
Boston Herald- Traveler BHLD 
Chris -Craft CCN 
Combined Communications CCOM 
Cowles Communications CWL 
Fugue FOA 
Gable Industries 661 
Gannett GCI 
General Tire OY 
Gray Communications 
ISC Industries ISC 
Lamb Communications 
Lee Enterprises LNT 
Liberty Corp. LC 
Meredith Corp. MDP 
Metromedia MET 
Multimedia Inc. 
Outlet Co OTU 
Post Corp. POST 
Publishers Broadcasting Corp. PUBB 
Reeves Telecom RBT 
Bidder RIDD 
Rollins ROL 
Rust Craft RUS 
Schering- Plough PLO 

N 
A 
O 
N 
o 
N 

N 
N 

N 

N 

O 
A 

0 
A 

N 

N 

N 

0 
N 

O 
o 
A 
O 
N 
A 
N 

141/2 

37A 

21 

63/4 

2014 
11% 
18% 
21 

551/4 

23 % 
61/4 

51/4 

2 

17 
173/4 

23 
253/e 
33 
151/4 

153/. 
21/4 

21/4 

26 
401/2 

40 
80 

14 
4 

21 

61e 
231/ 
12 
18% 
21 Y4 

5414 
24 
6% 
6 

2Y. 
17 
17% 
23% 
25% 
34% 
14 Y. 
1514 

3 

2 
26 
39% 
40% 
78Yz 

+ Y - '/e 

- - Ye - 3 

- % 
1/2 

1/2 

} 3/4 

'/e - - Ye - 1// 

- 
+ Ye - % - - 11/4 

F 1 

+ '/. 
- % 
+ 'le - 
+ 3/4 

3/4 

-t-11/2 

183/4 
8 

28 
12 
241/4 

131/2 

261/2 

241/2 

60 
28'/. 

8 
8 

274 
20 
24 
291/2 

301/44 

343/4 
22 
161/4 

41/4 

31/4 

28 % 
4314 
481/4 

871/2 

121/4 

3% 
19 

51/2 

101/2 

8 

13% 
91/2 

321/4 

211/2 

51/4 

4% 
2 

17% 
171/4 

193/4 

173/a 

25 
1314 

91/4 

1% 
2 

231/2 

25'/e 
283/4 
631/2 

11,475 
2,254 

577 
3,901 
2,131 
3,969 
6,700 
1,667 
7,519 

18,713 
475 

1,959 
475 

1,957 
6,744 
2,754 
5,756 
2,406 
1,332 

734 
916 

2,292 
8,236 
8,065 
1,159 

25,174 

$176,371 
9,580 

15,579 
22.431 
39,424 
45,644 

162.475 
34,590 

403,169 
502,818 

2,670 
11,499 
1,069 

54,052 
151,740 
68,850 

163,298 
79.398 
23,470 
10,643 

2,977 
5,730 

213,065 
306,470 

47,519 
2,089,442 

Continued on page 52 
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We've come upon the fact 
that total U.S. viewing of 
local TV news is 65% greater 
than that of network news. 

That may not surprise you, 
but it did us. We always 
thought -as we think most 
people did -that it was the 
other way around ... that a 
majority of news viewing was 
of the Cronkites, Chancellors, 
Reasoner -Smiths, et al. 

We're checking out that sta- 
tistic and other news about 
news to report further in ... 

Above and Beyond in Local 
TV Journalism 
A Broadcasting Special 
Report, November 29 

As readers -and advertisers - 
know well, Broadcasting is 
not in the habit of writing its 
stories before it does its 
research. 

But wecan tell you that 
Broadcasting will report on 
what stations are doing 
"above and beyond" what 
everyone thinks they're 
doing. In other words, we'll 
report on what TV stations 
are doing over and above - 
within and outside -the daily 
diets of hour or half -hour 
local news broadcasts. 

This special report will be the 
ideal medium for every tele- 
vision station that wants to 
tell its own unique news 
story. 

And to augment its own regu- 
lar coverage Broadcasting 
will distribute the November 
29 issue with its special re- 
port on Local TV Journalism 
to all members of the United 
States Senate, the House of 
Representatives, the com- 
missioners and important 
staff members of the FCC, all 
state governors and key ad- 
vertising and marketing 
executives. 

Your advertising message is 
invited. Closing date: Novem- 
ber 22. For more details and 
opportunities available, con- 
tact your nearest Broadcast- 
ing representative. 

Washington, D.C. 
Maury Long 
1735 DeSales St., N.W., 20036 
202 -638 -1022 

Hollywood, California 
Bill Merritt 
1680 N. Vine Street, 90028 
213 -463 -3148 

New York, N.Y. 
Bob Hutton, Greg Masefield, 
Eleanor Manning 
7 West 51st Street, 10019 
212 -757 -3260 

Barrington, Illinois 
David J. Bailey 
P.O. Box 562, 60010 
312 -381 -3220 

Brqädçästing 
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Stock 
symbol 

Ex- 
change 

Closing 
Nov. 3 

Closing 
Oct. 27 

Approx. total market 
shares capltall- 

Net change 1971 out ration 
in week High Low (000) (000) 

Storer SBK N 243/4 261 - 13/4 333/4 19 4,223 124,030 
Time Inc. TL N 5414 55 - 1 823/4 40% 7,257 377,364 
Trans -National Communications 0 % % - 174 Y. 1,000 370 
Turner Communications 0 2% 23/4 - Ys 4 2 1,328 4,143 
Wometco WOM N 16Y. 163/4 + Ys 23'/s 1634 6,037 120,740 

Total 149,185 $5,270,620 

CATV 
Ameco ACO 0 1% 2V. - % 123/4 1% 1,200 $30,000 
American Electronic Labs. AELBA 0 5% 6Ys - % 10 3 1,636 11,043 
American TV & Communications AMW 0 193/4 19 + 3/4 26% 193/4 2,042 41,861 
Burnup & Sims BSIM 0 221 2214 - 373/4 2014 2,962 80,715 
Cablecom- General CCG A 10%s 11% - 1 173/4 93/e 2,485 30,739 
Cable Information Systems 0 1% 2 - Y. 43/4 13/4 955 2,626 
Citizens Financial Corp. CPN A 12 13V. - 1Ye 15% 1174 1,590 21,863 
Columbia Cable CCAB O 11% 1114 - Ys 151 93/4 900 9,675 
Communications Properties COMU 0 7% 9% - 21/2 111/2 73/4 1,800 14,850 
Cox Cable Communications CXC A 171/2 1714 - % 253/4 161/2 3,552 62,586 
Cypress Communications CYPR 0 6V. 83/8 - Y. 101/4 7 2.384 19,954 
Entron ENT A 23A 3 - Y. 734 23A 1,320 4,950 
General Instrument Corp. GRL N 1614 17 - % 29% 15V. 6,368 145,636 
LVO Cable Inc. LVOC 0 9 - - 101 7 1,466 13,194 
Sterling Communications STER 0 4% 5% + 1 Y 63/4 3Yx 1,100 6,182 
Tele- Communications TCOM 0 17V. 1811. - 11/2 22% 12 2,856 54,264 
Teleprompter TP A 7874 703/4 + 73/4 95 561 3,077 255,391 
Television Communications TVCM O 5'/e 83/4 - % 10% 5% 3,804 29,481 
Viacom VIA N 12% 12% - 21 121/4 3,760 59,220 
Vikoa VIK A 51/2 6V. - % 1414 5V. 2,339 15,204 

Total 46,130 896,240 

Programing 
Columbia Pictures CPS N 8% 9Ye - Y. 17 . 8%e 8,342 $63,420 
Disney DIS N 106% 107 - V. 128% 77 12,854 1,511,887 
Filmways FWY A 51/2 5 + Y: 11% 4'/. 1,829 11,431 
Four Star International 0 1V. 1% - 1% 1 668 1,166 
Gulf á Western GW N 25% 26 - 13/4 31 19 14,964 433,956 
Kinney Services KNS N 30Ys 29% + 1 39% 2814 11.230 383,168 
MCA MCA N 22% 2314 - % 30 21% 8,185 198,001 
MGM MGM N 20 17 + 3 26% 15% 5,886 119,898 
Music Makers MUSC 0 1% 1% - 3% 11/4 589 1,543 
Tete -Tape Productions 0 1 V 1% - Y. 2% 1 2,183 4,912 
Transamerica TA N 17 16% + % 20% 151/. 63,841 1,188,719 
20th Century Fox TF N 8% 8Ve + % 15% 7% 8,562 84,507 
Walter Reade Organization WALT 0 13/4 2 - Y. 533 1% 2,414 3,911 
Wrather Corp. WCO A 6 6 - 81/4 53/6 2.184 16,230 

Total 146,666 $4,203,165 

Service 
John Blair BJ N 15V. 15% - % 243/4 14% 2,584 $50,388 
ComSat CO N 53 5474 - 11/4 84% 49V. 10,000 651,200 
Creative Management CMA A 8% 9 - Vs 17% 7% 1,050 10,500 
Doyle Dane Bernbach DOYL 0 2114 22% - 1V. 261 21 1,929 38,098 
Elkins Institute ELKN 0 63/4 8 - 111 16% 8 1,664 16,008 
Foote, Cone & Belding FCB N 10% 9% + Ys 13% 7% 2,196 28,548 
Grey Advertising GREY 0 13% 15 - 13/4 16% 914 1,209 20,251 
Interpublic Group IPG N 22 22 271 211/2 1,673 43,498 
Marvin Josephson Assoc. MRVN 0 774 6% + % 12 6% 902 7,442 
LaRoche, McCaffrey & McCall 0 - 12 - 16Vu 9 585 6,435 
Marketing Resources á Applications 0 81/4 71 - 18% 2% 504 4,914 
Movielab MOV A 1% 21/a - Y. 4 1a/. 1,407 2,983 
MPO Videotronlcs MPO A 3V. 4V. - Y. 81/2 3% 557 3,130 
Nielsen NIELA O 37% 3911 - 13/4 493/4 397. 5,299 229,182 
Ogilvy á Mather OGIL 0 3174 331/2 - 214 3614 24 1,096 37,264 
PKL Co. PKL A 8% 83/4 - Ya 10Ye 3% 742 6,678 
J. Walter Thompson JWT N 381 403/4 - 21/2 60 341 2,721 1,143 
Transmedia International O % % - V. 9% % 535 134 
Wells, Rich, Greene WRG N 19 18% + % 25% 151/4 1,601 34,213 

Total 38,254 $1,192,009 

Manufacturing 
Admiral ADL N 17 153/4 + 1Y. 21 8 5,163 $98,097 
Ampex APX N 14% 14 + % 25% 13% 10,873 171,250 
CCA Electronics CCAE O 4% 5Ye - Y. 5% 2% 897 3,588 
Collins Radio CRI N 11% 10% + 1% 20Y. 11 2,968 40,424 
Computer Equipment CEC A 3 3 71/4 1011. 2,434 9,738 
Conrac CAX N 21 203/4 + % 29 15% 1,259 29,423 
General Electric GE N 583/4 57% + 1Y. 65% 52V. 181,626 11,215,406 
Harris -Intertype HI N 53' %4 5014 + 3% 69% 491/2 8,333 378,397 
Magnavox MAG N 4714 497s - 1Vs 55 37% 17,283 933,282 
3M MMM N 12774 120% + 31 12614 9574 56,186 6,847,388 
Motorola MOT N 773/4 7414 + 31/2 893/4 611 13,370 1,166,532 
RCA RCA N 3314 323/4 + % 403/4 26 74,437 2,679,732 
Reeves Industries RSC A 2% 2% - 63/4 23/4 3,458 12,968 
Telematlon TIMT 0 714 714 - 13% 714 14,040 135,065 
Westinghouse WX N 88 831 + 414 9744 653/4 41,555 3,854,226 
Zenith ZE N 437 42 + 1% 547. 363/4 19,022 977,160 

Total 450,904 $28,552,674 

Grand Total 893,072 $42,454,330 

Standard & Poor Industrial Average 109.15 110.24 - 1.09 

A- American Stock Exchange Shares outstanding and capitalization as of Aug. 25. 
M- Mldwest Stock Exchange 
N -New York Stock Exchange 

Over -the -counter bid prices supplied by Merrill Lynch, 
Pierce Fenner & Smith Inc., Washington. 0- Over -the- counter (bid price shown) 
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fatesSfortunes 

Broadcast Advertising 
Daniel R. Makowski, senior VP and 
director of client services and business 
development, Klau -Van Pietersom -Dun- 
lap, Milwaukee, elected executive VP 
and chief operating officer. G. Edward 
Heinecke, group VP, and Tom A. Kai- 
las, director of agency's marketing and 
advertising research operation, elected 
to board of directors. 

Norman R. Ander- 
son, president, Al- 
lent, Anserson, 
Niefeld & Paley, 
Chicago - based 
agency, appointed 
director of adver- 
tising, Pearl Brew- 
ing, San Antonio, - Tex. Mr. Anderson 
will be responsible 

Mr. Anderson for Pearl Beer, 
Country Club Malt Liquor and Judson 
Candies as well as Pearl's Royal Crown 
Cola franchises in Dallas, Houston and 
San Antonio. 

Vincent J. Schifano, art director, Len - 
nen & Newell, New York, named VP 
and art group head. 

Gene Lothery, with sales staff, New 
York office, CBS Television Stations 
National Sales, moves to CBS -owned 
KMOx -TV St. Louis, as station's Eastern 
sales manager, newly created position. 

Ken Tremayne, senior account execu- 
tive, Clinton E. Frank /West Coast, Los 
Angeles, named VP and director of 
presentations, department responsible 
for creating and presenting reviews of 
current advertising as well as submitting 
budget proposals. 

Arthur A. Silver, VP and associate crea- 
tive director, Clinton E. Frank, Chicago, 
joins Dailey & Associates, San Fran- 
cisco, as VP and creative director. 

David E. Murphy, account executive in 
New York office of CBS Television Sta- 
tions National Sales, named to newly - 
created position of Eastern sales mana- 
ger for CBS -owned KNxT(Tv) Los An- 
geles, making his headquarters in New 
York. 

Robert E. Richer, VP and general man- 
ager, Quality Media, station representa- 
tive, New York, recently closed by 
parent Kaiser Broadcasting in move to 
concentrate on TV, appointed to newly 
created position of VP in charge of 
radio, Adam Young Radio, station rep- 
resentative there. Rick Kapnick, with 
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Quality Media, joins Adam Young 
Radio, as radio manager for firm's Chi- 
cago office. 

Dale Ziegler, creative director, House 
of Windsor, Yoe, Pa., subsidiary of 
United States Tobacco Co., Greenwich, 
Conn., appointed advertising manager 
of parent firm. 

J. Winston Ball Jr., formerly with ad- 
vertising and PR staff of Dallas Cham- 
ber of Commerce, opens his own 
agency, Ball Advertising, there. 

Rose Carpinelli, senior media buyer, 
U.S. Media International, New York, 
joins Media Partners, there, in same 
capacity. 

The Media 

Martyn S. Weinberg, accounting super- 
visor, KBHK -TV San Francisco, appointed 
assistant controller for Kaiser Broad- 
casting, station's licensee. Robert D. 
Johnson, business manager of Kaiser's 
WKBG -TV Boston, appointed business 
manager of KBHK -TV. James M. Lawless, 
accounting supervisor, WKBS -TV Bur- 
lington, N.J. -Philadelphia, also Kaiser 
station, appointed business manager of 
station. 
Albert B. Pellegrino, VP and general 
manager, wxCI(FM) Hamden, Conn., 
named VP of licensee, Kops- Monahan 
Communications, New Haven, Conn., 
group owner. 

Frank M. Drendel, VP and chief operat- 
ing officer, Continental Transmission, 
CATV subsidiary of Continental Tele- 
phone Co., St. Louis, joins Cypress 
Communications, Los Angeles, as VP 
with responsibilities for system opera- 
tions, research and development. 

Robed M. Chandler, VP in charge of 
national sales, Lake Huron Broadcasting 
Corp., Saginaw, Mich., named VP and 
general manager of firm's KENR(AM) 
Houston. 
Merritt Wiley, VP, corporate public af- 
fairs, marketing and research for Lotus 

Walsh back into law practice 
Francis Walsh, who left the FCC last 
July after a year's service as Broadcast 
Bureau chief, joined the San Francisco 
law firm of Farrand, Malti & Spillane 
last Monday (Nov. 1). The firm will be 
renamed Farrand, Malti, Spillane & 

Walsh. Mr. Walsh was dean of law at 
the University of San Francisco before 
appointment to FCC staff. 

Theater Corp., Hollywood, licensee 
of KWKW(AM) Pasadena, Calif, ap- 
pointed VP and general manager of 
station. 
Phil Costin, with sales staff, WIOD -AM- 
FM Miami, appointed local sales man- 
ager for AM station. 

Eugene J. Dowie, general manager, out- 
door advertising division of Stoner Sys- 
tern, diversified firm with broadcast 
interests, Des Moines, Iowa, named ex- 
ecutive VP and chief operating officer, 
assuming control of firm's broadcast, 
outdoor advertising and continuing edu- 
cation divisions. Stoner stations include: 
KSO(AM)- KFMG(FM) Des Moines and 
WONT(AM) Huntington, W. Va. 

Elaine C. Berger, with WDAS -AM -FM 
Philadelphia, appointed controller of 
stations. 
Jerre) Shepherd, owner and general 
manager, KWIx(AM) Moberly, Mo., 
elected president, Missouri Broadcasters 
Association. Other newly elected officers 
include: Gordon French, general mana- 
ger, xMOx -TV St. Louis, VP; Lou Shel- 
burne, general manager, KTGR -AM -FM 
Columbia, elected secretary- treasurer. 
Elected to board are: Mr. French and 
Ellis Shook, general manager, KMBC -TV 

Kansas City, both incumbents; Mr. 
Shelburne, and Don Moeller, general 
manager, KYTV(rv) Springfield. 

Charles R. Simms, WDXI (Am ) Jackson, 
Tenn., elected president, Tennessee As- 
sociation of Broadcasters. Other newly 
installed officers include: Hugh E. Trot- 
ter, WSEV -AM -FM Sevierville, elected VP 
for east Tennessee; Tommy King, wsM- 
ry Nashville, elected VP for middle 
Tennessee; Lee Hanson, WDIA(AM) 
Memphis, elected VP for west Tennes- 
see, and Frank Cupples, WTJS -AM -FM 
Jackson. elected association secretary - 
treasurer. 

Tom Whitehead Jr., with KWHI -AM -FM 
Brenham, Tex., elected president, Texas 
Association of Broadcasters. Jim Scott, 
KNUZ(AM) Houston, elected VP. Jim 
Terrell, xTVT(TV) Fort Worth, elected 
secretary- treasurer. Other appointments 
include: Bonner McLane, Austin agency 
head, re- elected executive VP and 
Marie Venable, elected executive secre- 
tary. Directors elected for three -year 
terms include: Dean Borba, KHOU -TV 

Houston; Denson Walker, WFAA -AM- 
FM-TV Dallas; Bill Fox, KRBC -AM -TV 

Abilene, and Mel Gilbert, KSNY(AM) 
Snyder. 

Robert L. Harper, WCPS -AM -FM Tar- 
boro, N.C., elected president, North 
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Carolina Association of Broadcasters. 
Doyle Thompson, WFMY -TV Greens- 
boro, elected VP for TV and Robert 
Mendelson, WJNC(AM) Jacksonville, 
elected VP for radio. Newly elected 
board members include: Dick Paul, 
WITN -TV Washington; Mr. Thompson, 
Allen Askins, WHCC(AM) Waynesville; 
Robert Smith, WNOS -AM -FM High Point, 
and Joe Warner, WCEC(AM) Rocky 
Mount. 

Robert R. Michael, VP and general 
manager, wTBY(AM) Waterbury, Conn., 
joins wcvA(AM) Geneva, N.Y., as gen- 
eral manager. 

Tames B. Macris, with sales staff, WVOR- 
(FM) Rochester, N.Y., appointed sta- 
tion manager, WFLY(FM) Syracuse, 
N.Y. Both are Functional Broadcasting 
stations. 
Charles Jenkins, acting general man- 
ager, wxvw(AM) Jeffersonville, Ind., 
appointed general manager. 

Programing 

Derk Zimmerman, 
program manager, 
WKBG -TV Boston, 
appointed to newly 
created position of 
director of chil- 
dren's programing 
of parent group 
owner, Kaiser 
Broadcasting. He 
will continue his 
responsibilities as 
WKBC -TV program manager. 

Steven L. Vagnino, writer -producer, 
Gardner Advertising, St. Louis, and 
concurrently radio -TV director, George/ 
Sayan Advertising there, opens his own 
commercial production firm, Television 
Corporation of America there. 
Ron Riley, program director, wpnQ- 
(AM) Jacksonville, Fla., joins WCAO- 
(AM) Baltimore in similar capacity. 

Therese A. Carusi, supervisor of re- 
search, Southwest division, HR Tele- 
vision, New York station representa- 
tives, joins Group W Productions, New 
York, as research analyst. 

Tom Grasso, radio -TV producer for 
Enyart & Rose Advertising, Los 
Angeles, appointed director of sales for 
The Film Factory, Hollywood -based 
production company. 

Peter Strand, senior producer, non- 
commercial WTTW(TV) Chicago, joins 
wsxs(TV) there as director of produc- 
tion. 

Ralph Blank, program director, WIND - 
(AM) Chicago, moves to WCFL(AM) 
there as operations manager. 
David B. Liroff, with faculty, Ohio Uni- 
versity's school of radio -TV, Athens, 

Mr. Zimmerman 
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Nobel to CBS Labs's Gabor 
Dennis Gabor, staff 
scientist at CBS 
Laboratories, Stam- 
ford, Conn., was 
named winner of 
1971 Nobel Prize 
for Physics last 
week for his in- 
vention and devel- 
opment of Holo- 
graphy, three - di- 
mensional imagery 

technique whose future application may 
extend to television and motion pic- 
tures. Dr. Gabor, 71, is also professor 
emeritus of applied electronic physics 
at Imperial College of Science and 
Technology in London and divides his 
time evenly between Europe and U.S. 

He became associated with CBS Labs 
as consultant in 1960, became staff sci- 
entist in 1967. Patents he has received 
and assigned to CBS cover, among 
others, techniques for panoramic holo- 
graphy, sonography (underwater holo- 
graphy), portrait holograms and pro- 
jection of three -dimensional motion 
pictures in theaters without need for 
special glasses. At CBS Labs he has 
worked with one of his one -time fresh- 
man research assistants at University 
of Vienna, Peter C. Goldmark, who re- 
tires at end of this year as CBS Labs 
president. 

Mr. Gabor 

Ohio, appointed public TV program 
director, noncommercial WOUB -TV there, 
university -licensed station. 

Stephen Fredericks, feature reporter and 
commentator, KIIs(AM) Los Angeles, 
opens radio programing and consulting 
firm, Stephen R. Fredericks Productions 
there. 
Doug O'Brien, formerly program direc- 
tor, WELX (Am ) -yam M(FM) Xenia, 
Ohio, joins WOBL(AM) Oberlin, Ohio, in 
similar capacity. 
Jim Fitzpatrick, with production staff, 
WBBM- AM -FM -TV Chicago, joins WNCR- 
(FM) Cleveland as production director. 
Billy Bass, program director, WNCR- 
(FM) Cleveland, appointed to similar 
position at WMMS(FM) there. 

Broadcast Journalism 

John Gibbs, supervisor of news opera- 
tions, WMAQ -TV Chicago, appointed 
manager of news operations. He is suc- 
ceeded by Esther Berry, editor, NBC 
News, Chicago. 
Michael Ludlum, senior producer in 
charge of special investigative and 
feature unit and producer of Report on 
the Drug Scene series, wcas(AM) New 
York, appointed assistant director of 

news operations and programs at sta- 
tion. 
Mark Pierce, with news staff, WWLP- 
(Tv) Springfield, Mass., joins wKEF- 
(Tv) Dayton, Ohio, as news director. 
Stephen Schiff, with Cleveland bureau, 
NBC News, joins wnsu -TV New Orleans 
as reporter and anchorman. 
Robert Cohen, with WSAV -TV Savannah, 
Ga., joins wsB -TV Atlanta as investi- 
gative reporter. Walt Elder, with news 
staff, WQXI -AM -FM Atlanta, joins wsB- 
TV news staff. 

Robert G. Blow, president, WJAK(AM) 
Jackson, Tenn., elected president, Ten- 
nessee Associated Press Broadcasters. 

George Skinner, with WCKT(TV) Miami, 
appointed managing editor, WJBK -TV 
Detroit. 
R. D. Sahl, with news staff, KBTR(AM) 
Denver, appointed news director. 

Phil Morgan, with KFJz(AM) Fort 
Worth, joins KXOL(AM) there as news 
director and newscaster. 

Ginny R. Wiltse, reporter, wLW(AM)- 
WLWT(TV) Cincinnati, joins news staff 
WTIC -AM -FM Hartford, Conn. 

Stephanie Colbert, with engineering de- 
partment, WRC -AM -FM Washington, ap- 
pointed community affairs adminis- 
trator. 
Inez Pedroza, news reporter with KRLA- 
(AM) Pasadena, Calif., appointed 
hostess of xNBC(TV) Los Angeles public 
affairs program. 
Loretta Bacon, in business outside 
broadcasting in Minneapolis, joins 
WSFA -TV Montgomery, Ala., as public 
affairs director. 

Promotion 
Merl Moore, with Gross, Pera & 

Rockey, San Francisco, division of Clin- 
ton E. Frank/ West Coast, moves to 
Frank's Los Angeles office as director 
of PR. Thomas C. Brown, with GPR, 
San Francisco, appointed office's direc- 
tor of PR. 

Kristine Oddsen, promotion assistant, 
WMAL -AM -FM Washington, joins wRC- 
AM-FM there as advertising and promo- 
tion manager. 

Robert W. Donaghey, assistant to busi- 
ness manager, Needham, Harper & 

Steers, New York, joins wpix(Tv) 
there as PR manager. 

Equipment & Engineering 

John P. Taylor, VP for commercial 
marketing programs, RCA Communi- 
cations System division, Camden, N.J., 
retires to open his own marketing con- 
sulting firm, Haddonfield, N.J. He will 
continue as consultant to RCA in addi- 
tion to work in broadcasting, cable, 
communications and electronics. Ad- 
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dress: 711 E. Greenman Road, Haddon- 
field, N.J. 08033. 
Bryan Hickox, director of sales train- 
ing for Ampex Corp., Redwood City, 
Calif., named president of Image Trans- 
form Inc., Hollywood, new TV- motion 
picture service company using video 
tape -to -film transfer techniques. 

S. E. (Sam) Baker, sales representative, 
Whitney Blake, broadcast and CATV 
equipment manufacturer, New Haven, 
Conn., joins Superior Continental's 
Communication Apparatus Corp., equip- 
ment manufacturer, Hickory, N.C., as 
regional sales representative for Vir- 
ginia, West Virginia, North Carolina 
and South Carolina. 

Allied Fields 
John H. Bone, VP and general man- 
ager, Metromedia Inc., Washington, 
joins Hamilton- Landis Associates, media 
broker, Chicago, as VP with responsi- 
bility for Midwest region. 

Deaths 
Ben H. Potter, 74, president of Rock 
Island Broadcasting, died Nov. 3 at St. 
Anthony's hospital, Rock Island, Ill., of 
heart attack. Mr. Potter was member of 
Rock Island Argus newspaper publish- 

ing family, which owns controlling in- 
terest in WHBF -AM -TV Rock Island and 
KBUN(AM) Bemidji, Minn. At the time 
of his death, Mr. Potter was also presi- 
dent of Rock River Cablevision, Ster- 
ling, Ill. He is survived by his wife, 
Irene, and one daughter. 
Don Searle, 72, formerly VP and gen- 
eral manager of ABC network's west- 
ern division and owner and manager 

of radio stations 
for more than 40 
years, died Oct. 29 
in Monterey, Calif., 
of heart ailment. 
Mr. Searle began 
his broadcasting 
career by building 

. and managing 
(vu.;. 1111itC - KOIL(AM) Council 
Mr. Searle Bluffs, Iowa (now 
leas PHOTO in Omaha). He 
took charge of ABC's western division, 
operating out of Hollywood, in 1942, 
remaining until 1947. Mr. Searle later 
was VP and general manager of KOA- 

(AM) Denver and helped put KOA -TV on 
air. He subsequently owned xMMJ(AM) 
Grand Island, Neb., and KXXX(AM) 
Colby, Kan., selling them in 1969 when 
he retired from broadcasting. Mr. Searle 
is survived by his wife, Dottie; one son, 
Don Jr., sales promotion manager for 

KTLA(TV) Los Angeles; and one daugh- 
ter. 

Richard L. Evans, 65, program com- 
mentator of so- called "Spoken Word" 
of weekly Salt Lake Tabernacle Choir 
radio broadcasts since 1930, died Nov. 
I in Salt Lake City of neurological 
complications from pneumonia. Mr. 
Evans, elder in ruling body of the 
Church of Jesus Christ of Latter -Day 
Saints, began his broadcasting career at 
KSL(AM) Salt Lake City as staff an- 
nouncer. Mr. Evans became associated 
with Salt Lake Tabernacle Choir year 
after group began its weekly nation- 
wide radio broadcasts and continued as 
program's commentator until his death. 
Mr. Evans was also director of ¡CSL and 
Bonneville International Corp., station 
group owner, which itself is owned by 
church. He is survived by his wife, 
Alice, and four sons. 

Cassius M. Keller, 66, news editor and 
writer for Voice of America, Washing- 
ton, since 1961, died at his home Oct. 
31 of heart attack. In 1960 he had 
served as press assistant to former 
Senator Kenneth Keating (R- N.Y.). 
From 1945 to 1960 he was with WRC- 
AM-FM-TV Washington. Mr. Keller is 
survived by his wife, Helen, and two 
sons. 

fiorlheRecnfft 

As compiled by BROADCASTING, Oct. 26 
through Nov. 2 and based on filings, 
authorizations and other FCC actions. 
Abbreviations: Alt. -alternale. ann.- announced. 
ant. -antenna. aur.- aural. aux.- auxiliary. CATV 
-community antenna television. CH- critical 
hours. CP- construction permit. D -day. DA -di- 
rection antenna. ERP- effective radiated power. 
khz- kilohertz. kw- kilowatts. LS -local sunset. 
mhz- megahertz. mod. -modification. N- night. 
PSA- presunrise service authority. SCA- subsidiary 
communications authorization. SH- specified hours. 
SSA -special service authorization. STA- special 
temporary authorization. trans.- transmitter. UHF 
-ultra high frequency. U- unlimited hours. VHF 
-very high frequency. vis.- visual. w- watts. - 
educational. 

New TV stations 
Application 

Charlottesville, Va. Virginia Broadcasting Corp. 
-Seeks UHF ch. 29 (560 -566 mhz): ERP 438 kw 
vis, 87.6 kw aur. Ant. height above average ter- 
rain 1,196 ft.; ant. height above ground 305 ft. 
P.O. address: e/o Robert W. Stroh, 223 East Main 
Street, Charlottesville 22902. Estimated construe. 
tion cost $150.000; first -year operating cost $465: 
000; revenue $175,000. Geographic coordinates 37° 
59' 00" north lat.; 78° 28' 54" west long. Type 
trans. RCA TTU 30A. Type ant. RCA TFU 30.1 

DA. Legal counsel Arnold & Porter, Washington; 
consulting engineer Harold Wright, vice president. 
Principals: Robert Stroh, president (21 %), et al. 
Mr. Stroh is 65.5% owner of WELK(AM) Char- 
lottesville. He also has interest in movie theater 
there. He also is stockholder and director of First 
Virginia Bank, Charlottesville. and has interest in 
real estate firm there. Ann. Oct. 28. 

Alpena, Mich. Thunder Bay Broadcasting Corp. 
-Seeks VHF ch. 11 (198 -204 mhz); ERP 316 kw 
vis., 32.8 kw aur. Ant. height above average 
terrain 483 ft. P.O. address c/o Thomas Scanlan, 
8107 Braeburn, North Drive, Indianapolis 46219. 
Geographic coordinaes 45° 03' 40" north lat., 
83° 43' 05" west long. Type trans. GE TT 36A: 
type ant. GE TY -28F. Legal counsel, none. Con- 
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suiting engineer, applicant. Principals: Thomas 
Scanlan, president (331/2%); Thomas A. Scanlan 
Jr. (17.3 %); Charles L. Petch (10 %); Robert G. 
Boynton (6.681/2), et al. Thomas A. Scanlan is 
chief of instruction, radio and television depart- 
ment, Department of Defense Information School, 
Indianapolis. Mr. Scanlan Jr., his father, is re- 
tired executive. Mr. Petch has several business 
interests in Alpena. Mr. Boynton is executive sic 
president, First Federal Savings and Loan. Alpena. 
Ann. Oct. 5. 

Existing TV stations 
Final actions 

KBSA(TV) Guasti, Calif.- Broadcast Bureau 

granted mod. of CP to extend completion date to 
Jan. 5, 1972. Action Oct. 5. 

KMUV -TV Sacramento, Calif.- Broadcast Bu- 
reau granted mod. of CP to extend completion 
date to April 8, 1972. Action Oct. 8. 

KPIX(TV) San Francisco- Broadcast Bureau 
granted mod. of CP to extend completion date to 
April 5, 1972. Action Oct. 5. 

WBRZ(TV) Baton Rouge -Broadcast Bureau 
granted CP to install former main trans. as 
aux. trans. at main trans. location. Action Oct. 21. 

KRTV(TV) Great Falls, Mont. -Broadcast Bu- 
reau granted CP to change ERP to vis. 87.1 kw, 
aur. 17.4 kw; trans. and studio location to U.S. 
Hwy. #87. 2 miles north of Missouri River. Great 

EDWIN TORNBERG 
& COMPANY, INC. 

Negotiators For The Purchase And Sale Of 
Radio And TV Stations CATV 

Appraisers Financial Advisors 

New York -60 East 42nd St., New York, N.Y. 10017 
212 -687 -4242 

West Coast -P.O. Box 218, Carmel Valley, California 93924 
408.375 -3164 
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Falls; type trans.; make changes in ant. structure; 
ant. height 590 ft. Action Oct. 8. 

WCTI -TV New Bern, N.C. -Broadcast Bureau 
granted mod. of CP to extend completion date to 
Jan. 5, 1972. Action Oct. 5. 

WUNL -TV Winston -Salem, N.C. - Broadcast 
Bureau granted CP to replace expired permit for 
new noncommercial educational TV station. Ac- 
tion Oct. 21. 

KTSD -TV Pierre, S.D. - Broadcast Bureau 
granted license covering new noncommercial edu- 
cational television station. Action Oct. 5. 

WRIP -TV Chattanooga - Broadcast Bureau 
granted mod. of CP to extend completion date to 
April 5, 1972. Action Oct. 5. 

WTOP -TV Washington -FCC denied complaint 
filed by Consumers Assn. of D.C.. charging that 
CBS and its affiliated station, WTOP -TV, have 
failed to protect public from false, misleading or 
deceptive advertising. Action Oct. 26. 

Other action 
Review board in Tampa, Fla. denied application 

of Hillsborough Broadcasting Co. Inc., permittee 
of WTSS -TV (ch. 28) Tampa for extension of 
time to complete construction of station. CP and 
call letters have been cancelled (Doc. 19305). 
Action Oct. 26. 

Actions on motions 
Hearing Examiner Lenore G. Ehria in Jackson. 

Miss. (Lamar Life Broadcasting' Co. et al.), TV 
proceeding, granted petition by Jackson Television 
Inc. for leave to amend its application to reflect 
resignation of its treasurer Robert P. Guyton and 
election of B. B. McClendon Jr. as new treasurer 
(Does. 18845 -9). Action Oct. 26. 

Hearing Examiner Jay A. Kyle In Norfolk, Va. 
(WTAR Radio-TV Corp. [MAR -TV], Hampton 
Roads Television Corp.) TV proceeding. granted 
request by Hampton Roads Television Corp. and 
ordered that it may file appeal from hearing ex- 
aminer's ruling issued Sept. 27 (Dots. 18791 -2). 
Action Oct. 22. 

Hearing Examiner Chester F. Nauntowicz, Jr. 
in Daytona Beach. Fla. (Cowles Florida Broad- 
casting Inc. (WESH -TV], et al.), TV proceeding. 
granted motion to produce documents by Central 
Florida Enterprises Inc. to extent that Cowles will 
respond to Central requests within 14 days of 
delivery date of deposition session, or Nov. 19, 
whichever is sooner; that Cowles will produce 
transmission logs of certain WESH aux. trans.; 
WESH programs logs for dates on which it is to 
receive aux. trans. logs; viewer mail and editorial 
mail files: and Community Affairs Program Re- 
ports (Does. 19168 -70). Action Oct. 21. 

Network affiliations 

ABC 
Formula: In arriving at clearance payments 

ABC multiplies network's station rate by a 
compensation percentage (which varies accord- 
ing to time of day) then by the fraction of hour 
substantially occupied by program for which com- 
pensation is paid, then by fraction of aggregate 
length of all commercial availabilities during pro- 
gram occupied by network commercials. ABC 
deducts 2.05% of station's network rate weekly 
to cover expenses. including payments to ASCAP 
and BMI and interconnection charges. 

KOVR(TV) Stockton, Calif. (McClatchy News- 
papers). Contract dated June 21 replaces one 
dated March 18. 1969; effective date July 2 to 
Jan. 2, 1973. First call right. Programs deliverd 
to station. Network rate: $1.125 and $1.175 after 
Jan. I, 1972; compensation paid at 30% prime 
time. 

CBS 
Formula: Same as ABC. 

WTVM(TV) Columbus, Ga. (Martin Theaters 
of Georgia Inc.). Contract dated Sept. 8. effec- 
tive Sept. 6 to Sept. I, 1972. Terms call for de- 
livery of certain CBS programing to station from 
time to time by mutual consent. Network rate: 
$850; compensation paid at 30% prime time. 

WREC -TV Memphis (New York Times Broad- 
casting Service Inc.). Agreement dated Oct. 15, 
1971 and effective that day, acknowledged that 
WREC -TV affiliation between CBS -TV and Cow- 
les Communications Inc., former licensee, has been 
transferred unconditionally to New York Times 
Co. 

New AM stations 
Application 

Waseca, Minn. The Waseca- Owatonna Broad- 
casting Co.-Seeks mod. of CP to change ant: 
trans. location to three miles south of U.S. Hwy. 
#14 on County Road approximately two miles 
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south of Meriden, Waseca, and make changes in 
ant. system. Ann. Oct. 15. 

Initial decision 
Pikesvllte, Tenn. -FCC gave notice that initial 

decision proposing grant of application of Pike- 
ville Broadcasting Co. for CP for new AM to 
operate on 1110 khz, with 250 w power at Pike- 
ville, became effective Oct. 20 under rules (Doc. 
19146). Ann. Oct. 21. 

Action on motion 
Hearing Examiner James F. Tierney in Guyama 

and Yubucoa, both Puerto Rico (Fidelity Broad- 
casting Corp. et al.), AM proceeding, by separate 
actions granted petition by Lucas Tomas Muniz 
for leave to amend application to reflect results of 
studies conducted under requirements of commu- 
nity ascertainment primer; ordered hearing sched- 
uled for Nov. 9, postponed without date (Does. 
19055-7). Action Oct. 22. 

Existing AM stations 
Applications 

WTRU Muskegon, Mich. -Seeks CP to make 
changes in N pattern of MEOV's. Ann. Oct. 26. 

WCBT Roanoke Rapids, N.C. -Seeks CP to 
change trans. site to Birdsong Street and Roanoke 
Avenue. Roanoke Rapids. and make changes in 
ant. system. Ann. Oct. 26. 

WBAC Cleveland. Tenn. -Seeks CP to 'change 
ant.- trans. site to 450 ft. due northeast of Arnold 
Street. Cleveland. and make changes in ant. sys- 
tem. Ann. Oct. 26. 

WROL Knoxville. Tenn. -Seeks CP to change 
ant: trans. site to near Middlebrook Pike, five 
miles west of main post office. Knoxville. and 
make changes in ant. system. Ann. Oct. 26. 

WDUZ Green Bay, Wis. -Seeks CP to remove 
portion of presently existing ant. resistor in order 
to increase radiation. Ann. Oct. 26. 

Final actions 
KSDO San Diego, Calif.- Broadcast Bureau 

granted mod. of CP to extend completion date to 
April 14. 1972. Action Oct. 8. 

KDKO Littleton. Colo. - Broadcast Bureau 
granted mod. of CP to extend completion date to 
Jan. 25, 1972. Action Oct. 8. 

WTIC Hartford, Conn. - Broadcast Bureau 
granted license covering use of former main trans. 
as alt.-main trans. only. Action Oct. 27. 

WSTU Stuart, Fla.- Broadcast Bureau granted 
license covering use of former main trans. as 
aux.-D, alt: main -N trans. only. Action Oct. 27. 

WGUN Atlanta - Broadcast Bureau granted 
mod. of CP to extend completion dates to March 
I, 1972. Action Oct. 8. 

KHAI Honolulu -FCC granted application by 
Griffith Broadcasting of Hawaii Inc. for change 
in frequency from 1090 to 1080 khz. Action Oct. 
28. 

WRTL Rantoul, 111.- Broadcast Bureau granted 
CP to increase tower height of #2 tower to 300 
ft. to accommodate FM ant. Action Oct. 21. 

KWKY Dcs Moines, Iowa- Broadcast Bureau 
granted license covering aux. trans. Action Oct. 27. 

KIKS Sulphur, La.- Broadcast Bureau granted 
mod. of CP to extend completion date to Jan. 15, 
1972. Action Oct. 8. 

WITL Lansing, Mich. -Broadcast Bureau grant- 
ed mod. of CP to extend completion date to Dec. 
12. Action Oct. 8. 

KXLW Clayton, Mo.- Broadcast Bureau grant- 
ed mod. of CP to extend completion date to Feb. 
I. 1972. Action Oct. 8. 

KRVN Lexington. Neb. - Broadcast Bureau 
granted mod. of CP to extend completion date to 
April 25, 1972. Action Oct. 8. 

WKNE Keene, N.H.- Broadcast Bureau grant- 
ed CP to specify MEOV's on directional pattern. 
Action Oct. 2. 

WEGG Rose Hill, N.C. - Broadcast Bureau 
granted mod. of CP to extend completion date to 
Feb. 19, 1972. Action Oct. 21. 

WOHI(AM) and WRTS(FM), both East Liver- 
pool, Ohio- Broadcast Bureau granted renewal of 
licenses. Action Oct. 20. 

KDOV Medford, Ore. and KCNO Alturas, 
Calif. -FCC scheduled oral argument for Dec. 13 
in proceeding involving renewal application of 
Medford Broadcasters Inc. for KDOV (Doc. 
18351), renewal application of R. W. Hansen for 
KCNO (Doc. 18350), and application for trans- 
fer of control of Medford Broadcasters from 
Ralph Silkwood and K. C. Laurance to W. H. 
Hansen (Doc. 18349). Action Oct. 28. 

KVOZ Laredo, Tex. -Broadcast Bureau granted 
mod. of CP to install new 300 -ft. tower with FM 

side mounted at top; redescribe studio and trans. 
location as U.S. Hwy. #83 and Marion Street. 
Action Oct. 21. 

Ihitial decisions 
WRMF Titusville, Fla. -FCC gave notice that 

initial decision issued Aug. 31 proposing grant of 
application of WRMF Inc to change facilities of 
WRMF Titusville, from 1,050 khz, 500 w, non- 
directional ant., daytime, to 1,050 khz, 10,000 w 
power, daytime D, and 5,000 w N directional, be- 
came effective Oct. 20, under rules (Doc. 19022). 
Ann. Oct. 21. 

WROA Gulfport, Miss. -FCC gave notice that 
initial decision issued Aug. 31 proposing grant of 
application of Charles W. Dowdy to change fa 
cilities of WROA Gulfport from 1,390 khz, 1 kw 
power, D only to 5 kw power unlimited time, 
using different DA D and N became effective 
Oct. 20 under rules (Doc. 18941). Ann. Oct. 21. 

Actions on motions 
Hearing Examiner Charles J. Frederick in 

Sumiton, Ala. (Sumiton Broadcasting Co. Inc.), 
AM proceeding, granted motion by Hudson Millar 
Jr. and James Jerdan Bullard (interventors) and 
ordered transcript corrected accordingly (Doc. 
18204). Action Oct. 22. 

Chief Hearing Examiner Arthur A. Gladstone 
in Calhoun, Ga. (John C. Roach), AM proceed- 
ing. on request of applicant ordered place of hear- 
ing changed from Washington to Calhoun on date 
to be determined by the presiding officer (Doc. 
176951. Oct. 26. 

Acting Chief Hearing Examiner Jay A. Kyle in 
Key West. Fla. (John M. Spottswood), for re- 
newal of license of WKWF, granted request by 
Florida Keys Broadcasting Corp. and ordered that 
time for answering interrogatories served by John 
M. Spottswood on Roth E. Hook shall be on or 
before Nov. 4, in lieu of Oct. 21 (Doc. 19290). 
Action Oct. 22. 

Hearing Examiner Ernest Nash in Mt. Pleasant, 
Iowa (Pleasant Broadcasting Co.), AM proceed- 
ing et al., ordered record closed; date for filing 
findings of fact and conclusions be on or before 
Dec. 9. and reply findings on or before Dec. 23 
(Does. 18594 -6). Action Oct. 26. 

Chief. Office of Opinions and Review, in Key 
West. Fla. (John M. Spottswood), for renewal of 
license of WKWF, granted motion by applicant 
and extended through Oct. 27. time to file reply 
to broadcast bureau's opposition to petition for 
reconsideration and opposition of Florida Keys 
Broadcasting Corp. (Doc. 19290). Action Oct. 26. 

Fines 
WYGO -AM -FM Corbin, Ky. -FCC denied ap- 

plication by James C. Vernon for mitigation or 
remission of $1,500 forfeiture imposed on stations. 
Action Oct. 28. 

KMLB -AM -FM Monroe, La. -FCC ruled that 
KMLB inc., licensee, his incurred apparent lia- 
bility in amount of $700 for willful or repeated 
violation of terms of station authorization by 
failing to make and record field intensity measure- 
ments each week at monitoring points of direc- 
tional array, during weeks of Jan. 3, 10, 17, 31, 
Feb. 7, 14, and March 7. and for violation of 
rules by tailing to make weekly entries in main- 
tenance log of notations indicating readings of 
tower base current ammemeters and associated 
remote ammcmeters throughout Jan., Feb. and 
March. Action Oct. 28. 

KPOS Post. Tex. -FCC ruled that Post Broad- 
casting Co., licensee, must forfeit $200 for willful 
or repeated violations of rules by failing to make 
equipment performance measurements at least 
once each calendar year. Action Oct. 28. 

New FM stations 
Final actions 

El Dorado, Kan. Meosho County Broadcasting 
Inc.- Broadcast Bureau granted 99.3 mhz, 3 kw. 
Ant. height above average terrain 135 ft. P.O. 
address 226 West Central, El Dorado 67042. Esti- 
mated construction cost $20,298; first -year oper- 
ating cost S26.598; revenue $9,500. Principals: 
Dale W. McCoy Jr., president, et al. Principals 
own KBTO(AM) El Dorado. Action Oct. 5. 

Cadiz, Ky. Barkley Lake Broadcasting Co.- 
Broadcast Bureau granted 106.3 mhz, 3 kw. Ant. 
height above average terrain 220 ft. P.O. address 
Will Jackson Road, Cadiz 42211. Estimated con- 
struction cost $21,502; first -year operating cost 
$27,462; revenue 512,000. Principals: John S. 
Woodruff, president et al. Principals own WKDZ- 
(AM) Cadiz. Action Oct. 5. 

Hartford, Ky. Hayward F. Spinks- Broadcast 
Bureau granted 106.3 mhz, 3 kw. Ant. height 
above average terrain 280 ft. P.O. address Wards 
Lane, P.O. Box 160, Hartford 42347. Estimated 
construction cost 524,637; first -year operating cost 

(Continued on page 63) 
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PROFESSIONAL CARDS 

JANSKY & BAILEY 

Consulting Engineers 
1812 K St., N.W. 

Wash., D.C. 20006 296 -6400 

Member AFCCE 

COMMERCIAL RADIO 
Consulting Engineers 

Everett L. Dillard 
Edward F. Lorentz 

PRUDENTIAL BLDG. 
347 -1319 

WASHINGTON, D. C. 20005 
Member APOCE 

KEAR & KENNEDY 

1302 18th St., N.W., 785 -2200 

WASHINGTON, D.C. 20036 

Member AFCCE 

HAMMETT & EDISON 
CONSULTING ENGINEERS 

Radio Cr Television 
Box 68, International Airport 

San Francisco, California 94128 
1415) 342 -5208 

Member AFCCE 

VIR N. JAMES 
CONSULTING RADIO ENGINEERS 
Application and Field Engineering 

345 Colorado Blvd. -80206 
Phone: (Area Code 303) 333 -5562 

Data Fane 1303) 333 -7807 
DENVER, COLORADO 

Member AFCCE 

JAMES C. McNARY 
Consulting Engineer 

Suite 402, Park Building 
6400 Goldsboro Road 
Bethesda, Md. 20034 

(301) 229 -6600 
Member AFCCE 

A. D. Ring & Associates 

CONSULTING RADIO ENGINEERS 

1771 N St., N.W. 296 -2315 

WASHINGTON, D. C. 20036 

Member AFCCE 

A. EARL CULLUM, JR. 
CONSULTING ENGINEERS 

INWOOD POST OFFICE 
BOX 7004 

DALLAS, TEXAS 75209 
(214) 631.8360 

Member AFCCE. 

JOHN B. HEFFELFINGER 

9208 Wyoming PI. Hiland 4 -7010 

KANSAS CITY, MISSOURI 64114 

E. HAROLD MUNN, JR. 
BROADCAST ENGINEERING 

CONSULTANT 
Box 220 

Coldwater, Michigan -49036 
Phone: 517- 278 -6733 

-Established 1926 - 
PAUL GODLEY CO. 

CONSULTING ENGINEERS 

Box 798, Upper Montclair, N.). 07043 

Phone: 1201) 746 -3000 
Member AFCCE 

GAUTNEY & JONES 

CONSULTING RADIO ENGINEERS 

2922 Telestar Ct. (703) 560 -6800 

Falls Church, Va. 22042 

Member AFCCE 

SILLIMAN, MOFFET 
& KOWALSKI 

711 14th St., N.W. 
Republic 7 -6646 

Washington, D. C. 20005 

Member AFCCE 

JULES COHEN 
& ASSOCIATES 

Suite 716, Associations Bldg. 
1145 19th St., N.W., 659 -3707 

Washington, D. C. 20036 

Member AFCCE 

ROSNER TELEVISION 
SYSTEMS 

ENGINEERS -CONTRACTORS 
29 South Mall 

Plainview, N.Y. 11803 

(516) 694 -1903 

SERVICE DIRECTORY 

COMMERCIAL RADIO 
MONITORING CO. 
PRECISION FREQUENCY 

MEASUREMENTS, AM -FM -TV 
Monitors Repaired 8 Certified 

103 S. Market St. 
Lee's Summit, Mo. 64063 

Phone (816) 524 -3777 

CAMBRIDGE CRYSTALS 
PRECISION FREQUENCY 
MEASURING SERVICE 

SPECIALISTS FOR AM -FM -TV 
445 Concord Ave. 

Cambridge, Mass. 02138 
Phone (617) 876 -2810 

SPOT YOUR FIRM'S NAME HERE 

fo Be Seen by 120,000* Readers - 
among them, the decision making sta- 
tion owners and managers, chief engi- 
neers and technicians -applicants for 
am fm tv and facsimile facilities. 
'1970 Readership Survey showing 3.2 
readers per copy. 

COHEN & DIPPELL 
CONSULTING ENGINEERS 
Formerly GEO. C. DAVIS 

527 Munsey Bldg. 
(202) 783 -0111 

Washington, D. C. 20004 
Member AFCCE 

LOHNES & CULVER 
Consulting Engineers 

1242 Munsey Building 
Washington, D. C. 20004 

1202) 347 -8215 
Member AFCCE 

STEEL, ANDRUS & ADAIR 
CONSULTING ENGINEERS 

2029 K Street N.W. 
Washington, D. C. 20006 

(202) 223 -4664 
(301) 827 -8725 

Member AFCCE 

CARL E. SMITH 
CONSULTING RADIO ENGINEERS 

8200 Snowville Road 

Cleveland, Ohio 44141 

Phone: 216 -526 -4386 
Member AFCCE 

ORRIN W. TOWNER 

Consulting Engineer 

11008 Beech Road 

Anchorage, Kentucky 40223 

1502) 245 -4673 

TERRELL W. KIRKSEY 

Consulting Engineer 

5210 Avenue F. 

Austin, Texas 78751 

1512) 454 -7014 

JOHN H. MULLANEY 
CONSULTING RADIO ENGINEER 

9616 Pinkney Court 
Potomac, Maryland 20854 

(301) 299 -8272 
Member AFCCE 



\bifreA 
Good Man, 

Sid Hi 

So good, in fact, that lots of your 
fans have implored us to preserve 
your pixy genius for posterity. 

So, in response to popular demand, 
andin the public interest, conven- 
ience and necessity, we herewith 
announce the first printing of ... 

The Lighter Side of Broadcasting 
A Collection of Sid Hix Cartoons 

119 pages, 124 selected cartoons, 
$5.50 per copy prepublication, 
$6.95 per copy after publication. 

Broadcasting Book Division, 

Please send me- copies of 
The Lighter Side of Broadcasting 
at $5.50 each. My $ pre- 

1735 DeSales St. N W, Washington, DC 20036 

Please send me _copies of 
The Lighter Side of Broadcasting. 
I understand I will be billed, after 
publication, at $6.95 per copy. publication payment is enclosed. 

Name 

Firm 
Address 
City 

State Zip 



CLASSIFIED ADVERTISING 
Payable in advance. Check or money order only. 
Deadline for copy: .`Rust be received by Monday for publication next Monday. 
Please submit copy by letter or wire. No telephone calls accepted without 
confirming wire or letter prior to deadline. 
Help Wanted 30e per word -52.00 minimum. 
Situations Wanted 25¢ per word -$2.00 minimum. 
AU other classifications 35¢ par word -$4.00 minimum. 
Add $1.00 for Box Number and reply service (each edl, per issue. 

Display ads. Situations Wanted (Personal ads) -$25.00 per inch. All others-S40.00 
per inch. 5" or over billed at run -of -book rate. -Stations for Sale, Wanted to 
Buy Stations, Employment Agencies, and Business Opportunity advertising require 
display space. Agency commission only on display space. 
Applicants: If tapes or films are submitted, please send $1.00 for each package 
to cover handling charge. Forward remittance separately. All transcriptions, pho- 
tos, etc., addressed to box numbers are sent at owner's risk. BROADCASTING 
expressly repudiates any liability or responsibility for their custody or return. 
Address replies: c/o BROADCASTING, 1735 DeSales St., N.W., Washington, D.C. 
20036. 

Radio Help Wanted 
Management 

Manager /sales. Expanding group has excellent op- 
portunity in a beautiful modern Rocky Mountain 
city. The station is a fulltime contemporary and re- 
quires a total pro in sales and administration. Must 
possess a reel talent for creative selling in a com- 
petitive market. The producer who assumes this 
assignment will thoroughly enjoy the climate, the 
community and the recreational opportunities (ski- 
ing, snowmobiling, fishing, camping, etc.). If you 
have the aforementioned prerequisites and share 
our philosophy, "win today, tomorrow is too late," 
it'll be a pleasure to hear from you. Good salary 
plus attractive override waiting for our man. Equal 
opportunity employer. Box L -25, BROADCASTING. 

SW full -lime modern country facility seeking heavy- 
weight self -starter with proven treck record. Man- 
agement excellent future possibility. Include all 
particulars. Ta Box 1 -67, BROADCASTING. 

Sales 
Wanted: Salesman- announcer. Small mid -west mar- 
ket. Lots of potential. Excellent opportunity. Box 
L -61, BROADCASTING. 

We have the know -how and enthusiasm. If you 
have the ambition and good track record, let us 
show you how you could earn $12,000 the first 
year. Midwest. Rush resume and photo. Box L -107, 
BROADCASTING. 

Sales manager wanted, Florida fulltime AM east 
coast operation. Good adult rock sound but need 
strong man to spearhead sales and be number one 
biller. Send resume past success stories, minimum 
salary and incentive plan and your strongest sales 
pitch to Box 1 -109, BROADCASTING. 

Florida east coast AM adult rock needs sales pro 
who can make money for himself and us in fast 
growing metro area. Sell yourself with recommen- 
dations, past billing figures, etc. Box L -117, BROAD- 
CASTING. 

Salesman wanted with the area's fastest growing 
radio station. Contact General Manager. WCCC -AM. 
FM, Hartford, Conn. 

Salesman for south Florida, modern -rock progressive 
AM- expanding Palm Beach County. Unique format 
requiring a sincere, stable producer who wants clean 
ocean air combined with a strong list, weekly draw 
against 20% of net collections. Write Roby Yonge, 
WQXT Radio, 3000 South Ocean Blvd., Palm Beach, 
Florida. Equal opportunity employer. 

Salesman who wants to grow in growing market. 
Salary plus commission. Send resume to Sam Ever- 
ette, WTQX, Selma, Ala. 

Announcers 
Talk man -one of nation's leading ell- talk -news 
stations in major market has opening for experi. 
enced talk -man -conservative. Some news. Top 
salary and potentiel. Send resume, air check and 
photo to Box J -174, BROADCASTING. 

50,000 watt northeast contemporary is looking for 
a new idea for 9 to Noon. If you have it, send tape, 
resume and picture. No beginners, just a mature 
seasoned pro. All references will be checked. Box 
L -63, BROADCASTING. 

Staffing new 50,000 watt FM in suburban NY. 
Greater N.Y. coverage. Excellent opportunities in all 
new facility. Many fringes, pension plan. Send re- 
sume, tape to Box L -81, BROADCASTING. 

Leading mid -Atlantic beautiful music station looking 
for bright, personable announcer. Need polished 
professional for very important shift. Tape, resume 
to Box L-86, BROADCASTING. An EOE employer. 

1st phone announcer for up -tempo MOR in N.C. Sta- 
bility and good working conditions. Salary commen- 
surate with ability and experience. Send immediate 
reply and audition tape to Box L -100, BROAD- 
CASTING. 

Top five market. Progressive station seeks fresh, pro- 
fessional and production talent. Box 1.114, BROAD- 
CASTING. 

Announcers continued 
Ara you ready for New York? Then come serve the 
21/2 million suburban people the New York stations 
miss. We want a mature, intelligent, professional, a 

communicator; bright, concerned with the world 
around him; a man with good ideas and production 
capabilities to grab and serve an adult audience. 
The country's best suburban station wants someone 
to become a part of this prosperous area. Send re- 
sume, tape, salary requirements to Box L -113, 
BROADCASTING. 

Minnesota medium metro market, modern country 
format station looking for D.1. with 3rd to join 
growing operation. Send tape, resume to Program 
Director, KAOH, Duluth 55802. 

Experienced dj /pd. C&W, permanent. 3rd phone. 
Also need two salesmen or combination. Wes Nine. 
mire, KCAN, P.O. Box 956, Canyon, Texas 79015. 
806 -655 -2589. 

Wanted now -morning drive lock with ticket for 
country station. Must be strong on production. Send 
tape and resume at once to Jack Pride, KTRM, 
Beaumont, Texas 77706. 

MOR contemporary going 24 hrs. if you're right man 
with 1st phone to pull 12 to 6 A.M. Good salary, 
excellent benefits. Send tape, resume, Billy Powell, 
WFBC, Box 788, Greenville, S.C. 29602 

Experienced man for morning show, progressive 
rock station. Need not be doing prog. rock now, but 
must know music. Tape, resume to Jack Ambrozic, 
WNCR, Statler Hilton Hotel, Cleveland, Ohio 44101. 

Help. 1 need a morning mans, morning men. A 
talent that can talk, get involved with the com- 
munity, and be #1 in the 451h, market. For such 
e man we offer excellent benefits, excellent living 
conditions end a realistic salary. If you are a 

dedicated broadcaster, have a good set of pipes, 
and intelligence, send tapes and resume to Jay 
Clark, P.D., WIRY, 92 Fourth St., Troy, N.Y. 12180. 
We are an equal opportunity employer. Sorry, no 
tapes returned. 

You could be WVO1's PM drive man if you're 
country pro with bright pace and a voice. Send 
tape and facts to Box 37150, Jacksonville, Fla. 
32205. 

Nome, Alaska 10 KW. Need 1 experienced an- 
nouncer and 1 newsman to replace volunteers 
finishing their yearly tour of duty in Alaska's 
newest educational radio venture. Men with ideals. 
Audience 95% English speaking Eskimos in 100 
remote villages. All new Collins equipment. Non. 
salaried positions. Travel and all living expenses 
paid. Minimum of one year service. Must have 
voice, delivery, personality and great interest in 
helping others. Must have excellent work character 
references. Send "on -air" tape (both news and 
DJ) resume, and photo. Contact Fr. Jim Poole, 
S.J., Box 101, Nome, Alaska 99762. Prefer 1st 
class license. 3rd class with broadcast endorsement 
required. All varieties of popular music format 
with educational spot -type fill. Broadcast 7 AM to 
11PM. One hour of religious programing a day. 
Station sponsored by Catholic Bishop of Northern 
Alaska. 

Technical 
Chief engineer -maintenance of AM /FM stereo sta- 
tions . all new equipment. Will consider combo 
announcer or sales. Send resume, references and 
salary requirements. Box 1.8, BROADCASTING. 

Chief engineer. $16,000. Directional. Must be hard 
worker and able to direct men. Prefer stable family 
man. An equal opportunity employer. Send resume, 
references and latest picture to Box L -69, BROAD- 
CASTING. 

Chief engineer -DA. experience for group broad- 
caster in major market. New station added to group 
in mid. south. Salary open. Equal opportunity em- 
ployer. Box L -89, BROADCASTING. 

Leading 5 KW (directional night) has opening for 
alert young transmitter engineer. Should have fun- 
damental knowledge transmitter operation and main- 
tenance and capability to learn and advance to chief 
transmitter engineer under guidance our technical 
director. Profit sharing and other benefits. Private 
apartment available if desired. WSAV Radio and 
Television, Savannah, Ga. 

Technical continued 
2 -way technician. Opportunity for man with one full 
year FM servicing experience & management pate, 
tial. 24 year Motorola SS and RCC, clean air and 
four seasons. Othel Vrana, 316 -262 -2646, 1020 East 
English, Wichita, Kansas 67211. 

News 
Newsman for aggressive, youth oriented news oper- 
ation. Strong journalism background essential. Col- 
lege degree preferred. Top 20 market, southwest, 
major group owner. Send resume, tape to Box L -110, 
BROADCASTING. 

A major network owned station in a top ten 
market is looking for a top contemporary news- 
man. We're looking for more than a voice. You've 
got to show us creative talent on and off the air. 
An equal opportunity employer. Box L -119, BROAD- 
CASTING. 

50,000 watt KOB in Albuquerque needs top -notch 
newsman immediately, Must have strong air voice 
and writing ability. Tape, resume, and references 
first correspondence, please. Don Madsen, 505.247. 
9888. 

Immediate opening in news dept. of Des Moines 
rocker. Good pay, profit sharing, paid insurance. 
Ability to dig for local actualities a must. Send 
tape, resume, photo and salary required to Perry 
St. John, K50. 

Major midwest market, talk and news station, 
seeking experienced, all- around newsman who can 
read, write, edit, report, use some judgment. Tapes, 
pictures, resumes to Paul Burke, News Director, 
WAVI -WDAO, Dayton, Ohio, No phone calls. 

Programing, Production, Others 
Wanted Black program director, must be thoroughly 
experienced in the new sound of Black radio. Also 
must be able to handle a 3 to 4 hour show. Forward 
tape, resume, recent photo and salary requirements. 
Box L -58, BROADCASTING. 

Program director and morning man who is quali- 
fied to write copy and direct announcing staff. Must 
be strong morning man on top -40 radio who can 
pull high ratings. If interested send resume with 
picture and tape to Box L -115, BROADCASTING. 

Metro N.Y.C. -10,000 watt seeks experienced first 
phone personality, heavy on production. Immediate 
opening. Send tape and resume to Kevin Koughan, 
Radio station WRAN, Millbrook Ave., Dover, New 
Jersey. 

First phone P.D. with experience in top -40 format. 
Position available immediately. Write Box 3845, 
Cocoa, Florida with resume, tape and salary re- 
quirements. 

Situation Wanted, Management 
Female manager with first. Know and enjoy radio. 
Long hours and hard work no obstacle. Prefer small - 
medium market in southeast. Box 1 -26, BROAD- 
CASTING. 

Presently station, sales manager, unusually strong 
sales; 25 years experience all phases, earning 
$20,000, will consider managerial change with 
complete responsibility. Box L -62, BROADCASTING. 

Sales oriented broadcaster now managing success- 
ful AM -FM operation $500,000 range. Major mar- 
ket group experience. Format specialist. Seeks me- 
dium plus market to expand. Let's talk at $22M-4 -. 
Box L -76, BROADCASTING. 

Experienced manager /salesman available. 39, mar- 
ried, family. Prefer small to medium market. Look- 
ing for final move. Box L -85, BROADCASTING. 

General manager: 16 years top management of 
broadcast companies -familiar with all facets of 
broadcast operations. Specialist in sales and prof- 
its. Top references. Box 1.106, BROADCASTING. 

Sales 
Young, degree, married, draft free, light experience. 
Seeking sales position after 1st of year. Box L -38, 
BROADCASTING. 
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Situations Wanted 
Sales continued 

Want to live and work in small market south or 
southeast. Experienced sales, P.D., announcing, man- 
agement or combination. Prefer MOR. Box L -53, 
BROADCASTING. 

32, married, four years top fifty market, 100K bill- 
ing. Use Pulse, BRI, hold 3rd ticket, radio sales 
seven years. Sales management in two small mar- 
kets. Box L -98, BROADCASTING. 

B years broadcasting experience in small and med- 
ium market management and sales. Desires position 
around the first of the year. Call 513 -275 -6787 or 
mail inquiry to 4511 Blueberry Ave., Dayton, Ohio. 

Announcers 
Exceptional potential, good references with 3rd en. 
dorsed. Dedicated with solid music background en- 
compassing T40 and progressive rock. Resume, etc. 
Box K -145, BROADCASTING. 

Announcer /D.J., dedicated, responsible. Third en- 
dorsed. Available now. Box K -252, BROADCASTING. 

Experienced announcer, can handle interviews and 
production. Looking for a progressive format. Box 
L16, BROADCASTING. 

Nine months experience announcer, news director, 
desires new location. Box 1.19, BROADCASTING. 

Rape . . thanks for your attention . . loose 
board . . 4th phone . can't talk. Really lookin 
for break into the biz, E.B.I. grad, 1st . small 
town to live and work in ... no premadonna . 

good hard worker and witty. Find out. Box L -59, 
BROADCASTING. 

3 years experience, 3rd endorsed, mature, 28, sin- 
gle, dependable. Presently in New England but 
willing to move, prefer MOR operation. Box L-66, 
BROADCASTING. 

Humorous personality and program director. Con - 
temporary-up MOR. 10 years experience, family 
man. Box L -70, BROADCASTING. 

I'm sick of bubblegum; screaming; antique equip- 
ment; poverty pay; president dick. Is there an FM 
underground with the guts to hire an honest broad- 
caster? First phone. Box 1.73, BROADCASTING. 

Mexican American, vet, 1st phone, broadcast school 
graduate, seven months radio experience rock, 
willing to relocate. (714) 295 -2229. Box L -77, 
BROADCASTING. 

1st phone, 26, 3 years college, 2 years in radio. 
Experience in top 40, contemporary MOR, news, and 
talk. I'm not ready for the Geritol generation, and 
impending format change to Guy lombardo music 
necessitates move. Military service complete. South- 
west area preferred. Box L -78, BROADCASTING. 

Black, college graduate . . di /news /sales . . . 

desires job . . . in North Carolina . or . 

Virginia third endorsed. . . . Box L -79, 
BROADCASTING. 

Morning drive, able communicator in I million mar- 
ket ready to meet your major market standards 
with the professionalism I have applied to my 
present ¡ob. Box 1 -82, BROADCASTING. 

Three years experience, third, some college, theatre 
background. Box L -87, BROADCASTING. 

D.J. announcer -soul N.Y. trained good voice. Ex- 
cellent production. Will relocate. Box L -91, BROAD- 
CASTING. 

Menu: appetizer- college radio major -entree -18 
years top ratings in top markets in radio and TV, 
program director, disc jockey, newsman, play -by- 
play, sales, production. Dessert -first phone. Box 
L -94, BROADCASTING. 

Experienced professional. Rock or MOR. Desire 
immediate move. Box L95, BROADCASTING. 

Florida stations are you 2nd or 3rd in your mar- 
ket? I'd like to work for you. I offer eight years 
experience, maturity with enthusiasm, first phone. 
Box L -96, BROADCASTING. 

Announcers continued Technical continued 
DJ, tight board, good news, commercials, 3rd 
phone. Box L -116, BROADCASTING. 

Enterprising man needs work. Have good knowledge 
of and feel for current music scene, as well as 
fair background in classical music. Am improving 
in writing copy. Will relocate anywhere for a start. 
Robert Fowler, 1462 Gary St., Selma, Calif. 93662. 

Young , 22, single, draft exempt. Only 
six months experience, but ambitious. 3rd class. 
Major university graduate. Bob Nadler, 511 Mar - 
gerette St., Lake Mills, Wis. 414 -648 -2541. 

Old smoothie on music, pleasant dignity on phone 
gab, news. No jabberwocky. Markle, 1920 Ruddell 
243, Denton, Tex. 76201. Tel 817.385.7275. 

Jackie soul -formerly. WWRL N.Y. -WTLC Indian. 
apolis. (212) 427.3086. 

Good voice for good music. 3rd phone. 11/2 years 
experience, 21/2 years college, broadcast school 
orad. Age 24. Married. Veteran. Call 516 -585 -8563. 

Bachelors and Masters degrees -three years news- 
paper writer- European correspondent Stars & 
Stripes -two years TV cameraman and writer -vet- 
married. Teacher three years -wish radio or TV 
news, talk show, or DJ position. Third phone en 
dorsed- Elkins graduate -good voice. Phone 612- 
721.7864 or write Norman Rockwell, 2802 East 55th 
Street, Minneapolis, Minn. 

Young, king employment. 3rd en- 
dorsed, unmarried, draft exempt, broadcast school 
graduate, some work experience. Jazz, MOR, sports, 
some play -by -play. Need a break. Salary secondary) 
Prefer northeast. Phone: (401) 944 -2296. 

First, nine years radio. Disc jockey, production en- 
gineer, control board operator with union station. 
No maintenance. Don Heumann, 1813 Yale Avenue, 
Metairie, Louisiana 70003. 

Announcer/di, 11/2 years experience, 3rd phone 
Robert Erschen, 313 Bryant St., Dubuque, Iowa 
52001 (319) 582-0870. 

1st phone, D.J., news, production, broadcast school 
grad, limited experience. Relocate. Bob Romanski, 
165 Calla Ave., Imperial Beach, Calif. Phone (714) 
424 -5557. 

Experienced first phone announcer. Some sales, 
mature voice, dependable. Desire south or midwest 
area. Bill Hannan, Prior Lake, Minnesota 55372, 
612 -447 -2835. 

Experienced jock looking for progressive formated 
FM. 313 -663.3743. Robert Young, 725 W. Huron; 
Ann Arbor, Michigan 48103. 

Experienced good voice with 1st seeks position 
with station in Phila., Baltimore area. PD. experi- 
ence, jazz oriented preferred. Mike Volgus, 514 
Bingaman St., Reading, Pa. 19602. 

1st phone, contemporary jock, news background, 
strong on production. Business Master's degree. 
Jeff Portnoy, 14 Eisenhower Dr., Yonkers, N.Y. 
914 -WO 1 -8559. 

Needed- announce. position in progressive rock or 
jazz format. Music director, production manager, 
chief announcer background. Gene Rusco, 118 Hy- 
land, Ames, Iowa 50010. 

Available immediately. Dedicated, young, married, 
first phone with small and some medium market 
experience. Good production. No maintenance. Lo- 
cate Ohio or adjacent states. Small to medium mar- 
ket only. Minimum 8125. Prefer immediate serious 

Ointerview. Randy Swingle, 614. 596-5093, McArthur, 
hio 45651. 

First phone, 26, personality DJ with desire, copy 
and news experience. Try me, you'll like me! Box 
94, Route 3, Fort Atkinson, Wisc. 53538. 

Technical 
Have 1st phone, Black, seek studio and(or) trans- 
mitter work. Short on experience but long on 
ability. Desire equal opportunity employer. Box 
K.242, BROADCASTING. 

Mature, experienced, first phone announcer look- First phone: AM -TV, strong on engineering. Box 
ing for new challenge in northeast. Box L -97, 1.12, BROADCASTING. 
BROADCASTING. 

Radio school graduate (mid.western, Chicago) tight 
board -3rd phone endorsed -all formats, and TV 
training -tapes. Box L -102, BROADCASTING. 

Over 10 years experience . 1st phone 
married . age 45 . now located in Iowa 

prefer small friendly community. Box L -84, 
BROADCASTING. 

First phone announcer. Rock or MOR, or any other Experienced, responsible engineer, first phone, format. Available immediately. Box L -103, BROAD- wishing to relocate. Box L -93, BROADCASTING. 
CASTING. 

First phone, veteran, married, experienced, tight. 
Seeking progressive rock or top forty with poten- 
tial for moving up. Box L-111, BROADCASTING. 
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First phone, experienced AM transmitter and studio 
maintenance, including directional,. Updated edu. 
cation. Midwest preferred, permanent 513.821 -3374. 
Box L -101, BROADCASTING. 

Twelve years engineer -announcer, small and large 
markets. Prefer small. West only. References. 1421 
South Evanston, Tulsa, Oklahoma 74104. 918 -932- 
4083. 

News 
Electronic journalist for hire: 22, BS, 1 -Y, dedicated. 
Box L -46, BROADCASTING. 

Talk -man, sports, play -by -play, news, variety. Fully 
experienced. Major markets and personal interview 
preferred. Presently employed. Available soonest. 
Box L -49, BROADCASTING. 

Newsman, 29, 3 yrs. AFRTS, college. Good writing, 
creative production. Limited experience but uncom- 
mon willingness to work and learn. Will relocate 
anywhere. Allen Tumey, 4815 N. College Ave., In- 
dianapolis, Ind. 46205 (317) 283.7466. 

Experienced local government /political reporter, 
able to buttonhole politicians for more than just 
cliche answers. BA journalism, worked in Milwau- 
kee. Professional journalist, not a broadcasting 
school wonder, Brian Cislak, 1671 N. Prospect 
#605, Milwaukee, Wisc. 53202 (414) 276.2004 
collect. 

Dynamic duo . Mr. Inside and Mr. Outside. 
Either title fits either man. Top promoters and pro- 
fessional broadcaster. We fill the bill. Only hitch 
we move together. Proven track record proven sales 
ability. If your station isn't feeling well, we're 
the medicine you need. Prefer upper midwest but 
will look at all offers. Call evenings 612 -781 -2360 
or 319- 785 -6268. 

Experienced newsman available in southwest . 

actualities interviews sports PBP ... call 505- 334 -2688. 

Programing, Production, Others 

Contemporary personality, 2 years experience -all 
phases, including studio maintenance, no floater, 
classified 4-A, married, 23, first phone, wants Rocky 
Mountains region. Box L -32, BROADCASTING. 

Operations manager with NYC station seeks posi 
tion in radio /television programing or production 
on same market. Versatile, responsible. Box L -71, 
BROADCASTING. 

Black P.D. available (515) 243 -6873. Ask for his 
majesty. 

Television 

Help Wanted 

Sales 
Maier market aggressive local sales manager. Must 
have recent local experience. Strong retell. Salary 
open. Box K -168, BROADCASTING. 

Television sales service /traffic director needed in 
midwest top 15 market. Able to supervise all 
phases of sales service, traffic and continuity. Send 
resume to Box L -75, BROADCASTING. An equal 
opportunity employer. 

Are you a proven producer stuck behind some- 
body? Now open, general sales manager position. 
Network affiliate. Top 50 market. Send resume and 
snapshot. Box L -88, BROADCASTING. 

Announcers 
Maier league play -by -play baseball announcer. 
Only experienced big league professional should 
reply. Howard Reser, WTCN -TV, 2925 Dean Blvd., 
Minneapolis, Mn 55416. 

Technical 
TV engineer, major midwest university needs engi- 
neer with 5 years experience, to work with TR -70's, 
TK -44's, as well as helical VTR's and CCTV equip- 
ment. Starting salary, $12,000, 28 days vacation, ex- 
cellent hours. Send resume to Box K -180, BROAD- 
CASTING. 

Chief Engineer, University FM upper south going 
50,000 watts, January. First phone, all maintenance, 
some administrative duties. Minimum board work 
desirable. Good pay, benefits. November I. Box 
L -65, BROADCASTING. 

Wanted: Aggressive engineer with ambition and 
knowledge for AM -TV operation in southwest. In- 
dividual now probably a second man wanting op- 
portunity to prove self. This is your chance to be 
chief, if you have what it takes. Wire or call Gen- 
eral Manager, KRGV -TV, Weslaco, Texas, 512 -968- 
3131. 
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News 
Medium market VHF station is looking for experi- 
enced news anchor man for nightly newscast. Ap- 
plicant must also be willing to do outside assign- 
ments in addition to anchor duties. Excellent work- 
ing conditions and very attractive starling salary. 
Submit complete resume and photo to Box K -161, 
BROADCASTING. 

Programing, Production, Others 
Producer director -lop station in large southeast 
market offers advancement for young, energetic, 
personable director ready to move up. Minimum 
three years experience in all phases of production 
required. Send resume immediately. Box L -72, 
BROADCASTING. 

Television programing- experienced men for CATV. 
Job involves administration, detail, sales, hours. Ex- 
cellent potential. N.Y.C. location. Box L.99, BROAD- 
CASTING. 

Television Situations Wanted 
Management 

General Manager. Profit minded, fully experienced 
all phases. Area not important, growth potential is. 
All inquiries answered and held in confidence. 
Write Box L -105, BROADCASTING. 

Successful broadcaster with years experience man. 
agement, sales, production and talent wants to 
become part of dynamic cablecasting industry! 
Presently employed and successfully operating TV 
station. Box L -108, BROADCASTING. 

Sales 
Salesman billing 1/4 million in local sales desires 
mgr. or sales mgr. position. 12 years same station. 
Small market TV. Age 37, family. Will work. Box 
1 -2, BROADCASTING. 

Technical 
Progressive chief engineer with major market expe- 
rience seeks new challenge. Box 1.-80, BROAD- 
CASTING. 

First phone engineer. Looking for a job in TV; 
audio or video. Available immediately. Box L -104, 
BROADCASTING. 

Well qualified chief engineer B.S.E.E. with elec- 
tronic elective. Put 19 years of solid engineering 
to work tor you. Construction, troubleshooting, 
maintenance, supervision. UHF, VHF, AM, FM. Call 
616-964.6619. 

News 
News photographer ... not just a newsman who 
happens to shoot movies. Wide experience in single 
and double system sound, editing, processing. Draft 
exempt, available. Reply to Box K.237, BROAD- 
CASTING. 

Experienced, educated, employed, 32, seeking new 
challenge. Box L -9, BROADCASTING. 

Energetic, pleasant young reporter seeks challenge, 
heavy work load. Recent political science gradu- 
ate. Experience in every phase of journalism. Top 
references. Call Greg Brumley (314) 334.6120. 

Programing, Production, Others 
Television time buyer and producer. Have pro- 
duced over 30 television commercials during the last 
three years. Heavy experience in mail order. Very 
diversified. Box L -1, BROADCASTING. 

Program /operations mgr. -currently major market. 
12 years experience includes major market net affil. 
plus 3 independents. FCC, film buying, traffic sys- 
tems, sales /production coordination, policy. Avail- 
able for immed. interview. Reply to Box L -17, 
BROADCASTING. 

Young producer -director seeks position with inde- 
pendent TV station to develop innovative and 
graphic techniques of videotape production to- 
wards creation of exciting and imaginative local 
programing. Contact Box L -74, BROADCASTING. 

Assistant promotion manager ready to move up. 9 
years experience with p.r., research, audience and 
sales promotion. Will relocate, available on short 
notice. Resume, excellent samples available. Box 
L-83, BROADCASTING. 

Cameraman -newsreel & TV documentary network 
staff 8 major market. Experience own equipment. 
Willing to travel or relocate. Salary negotiable. 
Resume on request. Box 1.90, BROADCASTING. 

Wanted To Buy Equipment 
We need used 250, 500, 1 kw & 10 kw AM and 
FM transmitters. No funk. Guarantee Radio Supply 
Corp., 1314 Iturbide St., Laredo, Texas 78040. 

Wanted To Buy Equipment FOR SALE Equipment 

continued 
Wanted -RCA model 630-TS television receiver. Does 
not have to operate, but cabinet and external con- 
trols must be intact. State condition. Box K -140, 
BROADCASTING. 

Used 250, 500, or 1 kw transmitters. Must be in 
operating condition. Box L -30, BROADCASTING. 

Wanted immediately, one good used 250 -watt AM 
transmitter or operable 1,000 /500 /250 -watt trans- 
mitter. Unit must be licenseable. Call chief engineer 
collect at WMOA Radio, Marietta, Ohio. (614) 
373 -1490. 

FM exciter needed for new educational station. 
412- 745 -6479. 

For Sale Equipment 
Heliast- styrofiax. Large stocks -bargain prices- tested 
and certified. Write for price and stock lists. Sierra 
Western Electric, Box 23872, Oakland, Calif. 94623. 
Phone (415) 832 -3527. 

Television Transmitter -Ampex UHF TA15 -BT bought 
new and used for tests only. Modify to your chan- 
nel and higher power or for standby. With color 
and in perfect condition. Newsvision Company, 
1016 Broad St., Bridgeport, Conn. 06603 or call 
evenings 203. 378 -9242. 

1% " -SO OHM Gas Filled Line. Complete w / "N" 
connectors; equipped for pressurization Brand New, 
Phelps Dodge #STA 158-50 One length @ 1000 ft. 
one length @ 400 ft. 51.60 per foot for all. Action 
Electric Sales 312 -235 -2830. Need Coax, bare copper, 
power cable? 

Moseley SCG -4, SCA generator. 67kc. New, never 
used. Best offer. KNXR, Rochester, Minn. 507- 
288 -7700. 

Used RCA color equipment consisting of (2) RCA 
TX -1 -D colorplexer (1) Burst Flag Gen. M140202 (I) 
RCA Tube type color bar gen. (I) RCA WP15 Power 
Supply. Will sell as package $500 or make offer. 
Tom Werner, Chief Engineer, KVVU, 1800 Boulder 
Hwy., Henderson, Nevada 89015-702/565-9755. 

RCA TT 50AH television transmitter. Available 2nd 
quarter 1972. Consists of RCA monitors and trans- 
mitter control Console. Eighteen years old, operet. 
ing on Ch. 13. Well maintained, clean inside and 
out, excellent condition. Aural and visual final com. 
pletely overhauled six months ago. Excellent stand- 
by transmitter. Contact Welton M. Roy, Chief Engi- 
neer, WHBO -TV, Box 11407, Memphis, Tennessee 
38111. Tel. 901- 323 -7661. 

Ideal translator pre -amplifier -CADCO's patented All 
American Sports Amplifier has ultra low noise, high 
gain and high rejection of adjacent channels. New 
amplified bandpass filter concept. Available kit 
($49.95) or wired and tested ($109.50). Write for 
free data sheet. CADCO SYSTEMS, Box 18904, Okla- 
homa City, Oklahoma 73118. 

Circa 1947 Western Electric 506 -B -2 ten kilowatt 
transmitter plus spare parts inventory; just retired 
from daily use. Best offer over $500. Can be 
bought complete with RCA BTE -10 -B stereo exciter 
(not available separately) at best offer over $1,250. 
Box L -64, BROADCASTING. 

WSJM equipment for sale. 3 -TEAC A.4000SU 4 
track automatic reversing. Good condition. $160.00 
ea. 1- Collins copy R -150 Record Unit working 
cond. $45.00. 1- Tape.O -Matit 728 Recorder, good 
condition. $50.00. 1- Herald 3- channel Mixer good 
cond. $20.00. 1 -Ampex 450 playdeck w /amplifiers 
$150.00 I- Magnegord Control Panel. Pt -6V. $50.00. 
2- Invicta 701 recorders. $50.00. 7- Collins FM an- 
tenna rings. $200.00 or best offer. 1 -Gates MO- 
2890 AM frequency monitor. $250.00 Note: Equip- 
ment may be held for sale by phone call but sale 
must be confirmed in writing by purchasing agent. 
WSJM, Inc., 414 State St., St. Joseph, Michigan. 
Tel.: (616) 983.3992. 

One stop for all your professional audio require- 
ments. Bottom line oriented. F.T.C. Brewer, Box 
8057, Pensacola, Florida 32505. 

Fer sale, Towers, AM, FM, and Cable T.V. United 
States Tower end Construction, 249 Bartow Lane, 
Petersburg, Virginia. 

RCA rigid transmission line. 24 lengths, 20 feet 
long, plus hangers and misse. hardware. Make 
offer. Robert A. Jones, Consulting Engineer, 72 S 

La Grange Rd., La Grange, Illinois 60525. 

2 SatchelI- Carlson color monitors $350.00 ea. I 
Tektronix RM 15 Oscilloscope $350.00 ea. 2 IVC 
model 800 Video -Tape recorders $2500.00 ea. 1 

RCA 23" Receiver Monitor. $275.00 ea. 1 Conrac 
VHF Tuner $350.00 ea. 2 Conrac 8" transistorized 
B/W Monitors $275.00 ea. 20 Rolls Memorex 
CHROMA 4B 1" Video Tape $8.00 per roll. 2 Navy 
Surplus 21" B/W monitors $15.00 ea. Ricketts En- 
terprises International, 1674 Broadway, New York, 
New York 10019. 

continued 
The University of California offers for sale to the 
highest bidder 2 only Ampex VR 1100 videotape 
recorders with mark ten heads, one playback only. 
Accessories: Electronic editor, vertical lock boards, 
processing amplifier, Mincom dropout compensator, 
Smith tape splicer. Minimum acceptable bid for lot 
$20,000. Sealed bids must be submitted to Univer- 
sity of California, Purchasing Department, Santa 
Barbara, California 93106 no later than 2:30 P.M. 
December 17, 1971. For bid forms, please contact 
above address or call A/C 805 -961 -2588. 

Ampex AG350- 4 -1/2" w /Sel sync -good condition 
-received minimal use in an 8 -track studio -ideal 
for Commercial Production. In console. Asking 
$4500. Continental Recordings, Inc. (617) 879.2430. 

Ampex model 600 /601 users -noise, heat, and flutter 
reduction kits available from VIF international, Box 
1555, Mtn. View, Calif. 94040. 408 -739 -9740. 

MISCELLANEOUS 
Deejaysl 11,000 classified gag lines. $10.00, Un- 
conditionally guaranteed. Comedy catalog free. 
Edmund Orrin, Mariposa, Calif. 95338. 

Prizes) Prises) Prizes! National brands for promo- 
tions, contests, programing. No barter, or trade 

better! For fantastic deal, write or phone: 
Television & Radio Features, Inc., 166 E. Superior 
St., Chicago, Illinois 60611, call collect 312.944. 
3700. 

"Free" Catalog . everything for the deejay! 
Comedy, books, airchecks, wild tracks, old radio 
shows, FCC tests, and morel Write: Command, Box 
26348, San Francisco 94126. 

Notice! Adirondack Park Museum and Hall of Fame. 
Potential 200,000 visitors annually at $2.00. Needs 
promoter. Lease. Sell. Winter address Box 787, 
Clearwater, Florida. 

Still number one with custom promos, drop -ins, 
jingles and more for stations and di's. Exclusive 
"talking moog" promos $10.00 each. Free samples 
and literature. Mother Cleo Productions, Box 521, 
Newberry, S.C. 29108. 

Pop charts. Our books are being used continuously 
by dee jays at most of the country's leading sta- 
tions. You won't believe what we have done to 
the charts! For information write: Convex Indus- 
tries, Dept. 10, 4720 Cheyenne, Boulder, Colorado 
80303. 

INSTRUCTIONS 
Attention Broadcast Engineers: Advance yourself. 
Earn a degree in electronics engineering while you 
remain on your present job. Accredited by Accredit- 
ing Commission, NHSC. Course approved under 
G.I. bill. Be a real engineer -higher income, prestige, 
security. Free brochure. Grantham School of Engi- 
neering, 1505 N. Western, Hollywood, California 
90027. 

First Class FCC License theory and laboratory train- 
ing in six weeks. Be prepared . let the masters 
in the nation's largest network of 1st class FCC 
licensing schools train you. Approved for veterans 
and accredited member National Association of 
Trade and Technical Schools... Write or phone the 
location most convenient to you. Elkins Institute 
in Dallas, 2603 Inwood Rd. 357-4001. 

Elkins in Ft. Worth, 1705 W. 7th St. 

Elkins in Houston, 3518 Travis. 

Elkins in San Antonio**, 503 S. Main. 

Elkins in San Francisco, 160 S. Van Ness. 

Elkins in Hartford, 800 Silver Lane. 

Elkins in Denver", 420 5. Broadway. 

Elkins in Miami, 1920 Purdy Ave. 

Elkins in Atlanta, 51 Tenth St. at Spring, N.W. 

Elkins in Chicago, 3443 N. Central. 

Elkins in New Orleans', 2940 Canal. 

Elkins in Minneapolis..., 4103 E. Lake St. 

Elkins in St. Louis, 4655 Hampton Ave. 

Elkins in Cincinnati, 11750 Chesterdale. 

Elkins in Oklahoma City, 501 N.E. 27th. 

Elkins in Memphis***, 1362 Union Ave. 

Elkins in Nashville, 2106 -A 8th Ave. S. 

Elkins in El Paso*, 6801 Viscount. 
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Instructions continued 
Elkins in Seattle ', 4011 Aurora Ave., N. 

Elkins m Milwaukee, 611 N. Mayfair Rd. 

Elkins in Colorado Springs', 323 South Nevada Ave. 

Since 1946. Original six week course for FCC 1st 
class. 620 hours of education in all technical 
aspects of broadcast operations. Approved for vet- 
erans. low -cost dormitories at school. Starting dates 
Jan. 5, April 12. Reservations required. Wil- 
liam 8. Ogden Radio Operational Engineering School, 
50/5 Warner Ave., Huntington Beach, Calif. 92647. 

Zero to first phone in 5 weeks. R.E.I: s classes begin 
Nov. 15, Jan. 3 and Feb. 7. Tuition $395.00. Rooms 
$15.320 p,r week, call toll free: 1.800- 237.2251 for 
more information or write: R.E.I., 1336 Main Street, 
Sarasota, Florida 33577. V,A. approved. 

R.E.I., 3123 Gillham Road, Kansas City, Missouri 
64109. Call Joe Shields (816) 931 -5444. 

R.E.I., 809 Caroline St., Fredericksburg, Virginia 
22401. Call Ray Gill (703) 373 -1441. 

R.E.I., 625 E. Colorado St., Glendale, Calif. 91205. 
Call toll free, 1.800- 237.2251. 

Licensed by New York State, veteran approved for 
FCC 1st Class license and announcer -disc- jockey 
training. Contact A.T.S. Announcer Training Studios, 
25 West 43 St., N.Y.C. (212) OX 5 -9245. 

First class F.C.C. license theory and laboratory 
training in five weeks. Tuition $333.00. Housing 
$16.00 per week. VA approved. New classes start 
every Monday. American Institute of Radio, 2622 
Old Lebanon Road, Nashville, Tennessee 37214. 
615 -889 -0469. 

F.C.C. Type Exams . . Guaranteed to prepare you 
for F.C.C. 3rd, 2nd, and 1st phone exams. 3rd class, 
$7.00; 2nd class, $12.00; 1st class, $16.00; complete 
package, $25.00. Research Company, 3206 Bailey 
Street, Sarasota, Florida 33580. 

Pennsylvania and New York. F.C.C. first phone In 
I to 8 weeks. Results guaranteed. American Acad- 
emy of Broadcasting, approved for veterans, 726 
Chestnut Street, Philadelphia, Pa. 19106. WA 2 -0605. 

FCC 1st class in 6 weeks. Money back guarantee. 
Cost $370. Graduates nationwide. Reasonable hous- 
ing available. Class limit 10 students. National In- 
stitute of Communications, 11516 Oxnard St., No. 
Hollywood, California 91606. (213) 980-5212. 

To a first class FCC License in only 4 weeks-S285./ 
or/ become a radio /TV broadcaster in 6 months. 
Easy terms, no interest, results guaranteed, life- 
time job -placement, individual training, actual 
equipment. Call or write for a free brochure today; 
Nashville Broadcasting 8 Electronics Training Cen- 
ter /101 -D Harris St., Madison, Tennessee 37115 
(1- 615 -865 -8891). Next Class Begins on Nov. 8th. 

FCC license -taped instruction complete with FCC 
reprints. Elements 16 II only $12.50. Spectra, Box 
356, State College, Pa. 16801. 

Radio Help Wanted 

TECHNICAL 

field We have immediate openings in the Field Service Department 
of our leading commercial broadcast equipment manufacturing 

company for Service Engineers. You will be responsible for 
handling customer technical problems involving field service 

service trips and telephone /correspondence contacts. We re- 
quire 3.5 years technical broadcast station experience 
(radio or TV) and formal electronics schooling. Exten- 

sive travel is required. 
Salary is fully commensurate with back - 
ground and responsibilities plus a full range 
of benefits including relocation expenses. 

For further information, send your resume, in confidence to or 
CALL: Robert T. Fluent, Assistant Personnel Manager. (212) 222.8200 

engineers 
GATES RADIO COMPANY 

A Division of Harris- Intertype Corporation 
123 Hampshire St., Quincy, Illinois 62301 

An Equal Opportunity Employer (m /t) 

Technical 

TV TECHNICIAN -MALE OR FEMALE 

Network owned VHF in top 10 midwest market 
seeking guy or gal with first class license. Ex- 

perienced preferred but a good technical back- 

ground might do it. Immediate opening. Equal 
opportunity employer. Rush resume. 

BOX L -60, BROADCASTING 

Programing, Production, Others 
rl 

TV FILM SALESMAN 
To represent major independent film owner/ 
distributor with substantial feature film library. 
Large midwest territory with numerous first run 
availabilities. Prefer experienced TV film sales- 
man but will consider film buying or programing 
experience. Large earnings potential from V 
generous commission basis. 

BOX L -68, BROADCASTING 

V 

TELEVISION 

Situations Wanted 

Announcers 

PHILADELPHIA-MOR-PERSONALITY 
Seeking opportunity, challenge, money. Need 
freedom to be creative, clever and amusing. 
Exp. in TV as well; TV weather /booth strong 
personality not time and temp man. Now em- 
ployed, good refs. Request personal interview. 
East coast majors only. Min. base pay $350.00 
wkly. Available soon. 

Vandergrift, 19 Garden Circle N. 
West Chester, Pa. 19380 

News 

I WANT TO BE YOUR NEW DIRECTOR ... 
Former NBC News Correspondent almost 20 yrs. 
broadcast experience but still a young 36. 
Anchor work okay, also adept at public affairs 
talk programs. Prefer East Coast but all replies 
considered on confidential basis. Personal inter- 
view must. 

BOX 1.92, BROADCASTING 
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Programing, Production, Others 

Management 
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Ó 50KW Top 40 

Seeks a station mgr. This is a career oppor- 
tunity or a man very strong in sales who wants 
o manage. uccess ul applicant is probably a 

young salesman and impatient. We are a young 
and growing station and offer security, excel- 
lent salary, al insurance an ositive 0 or- 

unI y or a vancement. CK is brilliantly pro - 
rame a in us monts aS become a 0 

station in an aggressive radio market. Send reply: 

Executive Vice Pres., 

Announcers 

TALKMASTER 

Experienced in 2 -way and 3 -way telephone talk, 4 news and interviews. Can become powerful voice 
4 

,in 
large midwest market. Send tape of talk 

show, and news, along with resume to 

BOX L -112, BROADCASTING 

Situations Wanted 

Sales 
-=g10410414=141C: lI 

Outstanding radio and TV personality in 
L.A. wants to relocate In major market 
in cast. Powerful on -air salesman. 

BOX L-118, BROADCASTING 

._tICitOgg.itGl 
Television Help Wanted 

Management 

* TV EXECUTIVE 
* it 

Rapidly expanding executive "search" firm needs f 
television executive to contact major broadcast # 

IF companies for recruiting assignments and find ìr 
qualified management personnel to fill these it 
openings. Interesting position with considerable .1r 
corporate involvement. $35,000 to $50,000 earn - it * ing potential. depending on ability. Limited * travel. Contact 

* Ron Curtis, Nationwide Broadcast Services * 
* 645 North Michigan Avenue * 

Chicago, III. 60611 # 
* Phone: 13121 331 -5318 * 
* * * * * * * * * * * * * * * * * * * * * * * * * ** 

2 A'S EXPE'IE C R III - 
All phases -from announcer in small market to 
headquarters staff with large group operator. 
Specializing in programing and operations with 
emphasis on practical, commercial methods of 
applying all license obligations to day to day 
output. Top references -phone 215-644 -1283 or 
write 

ti BOX L -7, BROADCASTING -/ IIIl lll, /I- /././l- /Yl./IIIlI./ 
Miscellaneous 

f- BOOKS: TV -RADIO -FILM 
New, current, out -of -print and foreign hooks 
and periodicals -every aspect of broadcasting: 
nistory, technique, biography, criticism, program- 
mg, commercials. Station managers: we special- 
ize In servicing station reference libraries. Send 
for catalog. 

Booklord's, P.O. Box 177, Peter Stuyvesant 
Station 

New York, New York 10009 

Wanted To Buy Stations 
rL5L5! 

Responsible, experienced group wants to pur- 
chase several AM radio stations in the mid - 
west. Small to medium markets desired. All 
inquiries acknowledged and all information held 
in confidence. 

BOX L -13, BROADCASTING 
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California -born and raised, David G. 
Scribner has earned the reputation of 
being a high -roller, Texas -style. It is not 
too surprising that he could be tagged 
with such a title -in the four -year span 
from 1959 to 1963, he oversaw the 
acquisition of several broadcast proper- 
ties for the Trigg- Vaughn group of sta- 
tions, and in the process spent nearly 
$5 million. 

And if the old line about having to 
spend money to make money needed 
proving, Mr. Scribner could provide 
that. He purchased a radio property 
that was auctioned off in court -KITE- 
(AM) San Antonio, Tex. -for $635,000. 
That particular investment is now re- 
turning, says Mr. Scribner, nearly $1 
million in billings every year. And he 
bought KNOW (AM) Denver for $585,000 
and that sum looks small compared to 
the just -under $2 million that station is 
now billing annually. 

Then when the Trigg- Vaughn group 
went to Doubleday Broadcasting, which 
Dave Scribner is now president of, the 
price tag was equally as impressive: 
over $12 million in cash. 

And Dave Scribner was once de- 
scribed by Cecil Trigg as just a country 
boy. "He's very capable and very knowl- 
edgeable," Mr. Trigg now says. "I push- 
ed him and gave him a lot of responsi- 
bility early and he didn't disappoint me. 
He's one of these guys who thinks he's 
smart and knows it -and I have to agree 
with him." 

Mr. Scribner is also a very impressive - 
looking gentleman and should be in- 
cluded on someone's ten -best -dressed 
list. He is tall -the type that stands 
above, rather than out of a crowd -and 
is graying. He is not the flashy dresser, 
but is contemporary in the styles he 
chooses and wears current fashions well. 
When he speaks, a deep voice reminds 
one of the early announcers Gordon 
McLendon used on his rock -and -roll 
stations. 

His beginnings in the business were not 
quite as auspicious as his p-esent. After 
a course at a Los Angeles radio school. 
the Oakland, Calif., native was ready 
for his first job at a station in Pampa, 
Tex. This was followed by, as he says, 
"a succession of jobs at small stations." 
But they weren't small jobs at those 
small stations and eventually he be- 
came general manager of Cecil Trigg's 
KosA(AM) (now KOZA) Odessa, Tex. As 
an indication of his faith in this young 
man, who would one day head one of 
the larger independent station groups. 
Mr. Trigg gave Mr. Scribner ownership 
in KOSA. 

Today he's involved in trying to up- 
grade the market size of the stations 
owned by Doubleday. Its largest prop- 
erty is in Denver. However, Mr. Scrib- 
ner is currently negotiating for a station 
in a larger Southern city. "We're looking 
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Doubleday's builder 
of station groups: 
David Scribner 
in the top 25 but under the top seven," 
Mr. Scribner says. "And our guide for 
market size, by the way, is the FCC list 
of dollars available in a market." By that 
standard, Denver falls into the top 
20 but would be outside based on 
population figures. 

His other guide, after purchasing a 
property, is the number of stations 
against which he really has to compete. 
"In Denver, as far as we're concerned, 
there are only five stations, not 19," he 
says, "while in Phoenix, it's a three- 

NeeUiPre/e 

David Gordon Scribner- presi- 
dent Doubleday Broadcasting Co., 
Dallas ( licensee, KDTV(Tv) Dallas; 
KROD -AM -TV El Paso; KOSA -TV 
Odessa; KITE(AM) San Antonio - 
Terrell Hills, all Texas; KDEF -AM- 
FM Albuquerque, N.M.; KHOW- 
AM-FM Denver and KRIZ(AM) 
Phoenix); b. May 15, 1926, Oak- 
land, Calif.; U.S. Army Air 
Corps., 1944 -46; various positions 
with several stations in Texas, 
1947 -50; salesman, KGNC(AM) 
Amarillo, Tex., 1950 -52; sales 
manager, KGNC(AM) 1952 -56; gen- 
eral manager, KJIM(AM) Ft. 
Worth, 1956 -57; general manager 
and part owner, KOSA(AM) Odessa, 
1957 -59; VP, radio, Trigg -Vaughn 
Stations 1959 -67 and general man- 
ager, KITE, 1963 -69: named presi- 
dent, Doubleday Broadcasting, 
June 1, 1969; m. Marion Meldon- 
na Dunn, Jan. 25, 1948: children 
-Ronald C., 22, Laurie K., 19, 
Leslie Anne, 17. 

station market to us. We only have to 
outdo either four or two others in those 
markets in order for us to be the best." 
And he believes in the autonomous 
managerial system for Doubleday's sta- 
tions. He seeks the best qualified men, 
depending on the market. and then 
leaves them alone. In Denver, the gen- 
eral manager has a sales background; in 
Phoenix the primary consideration in 
choosing a GM was programing knowl- 
edge. And once in the organization, a 

good man tends to stay on. 
Today Doubleday Broadcasting is 

five AM's, three FM's, two VHF sta- 
tions and one UHF property, the latter 
likely to become profitable in fiscal 
1973, which begins in May 1972. That 
station, KDTV(TV), is in Dallas, where 
the VHF competition is not slight. 

Looking to the future, Mr. Schribner 
wants to get Doubleday once again into 
cable television -it formerly owned 
25% of the Odessa cable system -be- 
cause he believes CATV will answer the 
access questions broadcasters now can- 
not. 

It's often assumed that businessmen 
who claim to have an all- consuming de- 
sire to work really say that out of self - 
defense. Not so with Dave Scribner. He 
really means it. "I have no desire to 
travel or start any big do- it- yourself 
project," he says, "and if I had a month 
off I'd go look for stations." 

Married to a Californian and the 
father of three children, he says he plays 
a little golf "just to unwind " -shooting 
in the mid -80's. He says he knows a lot 
of people but considers himself a loner. 

For reasons that become apparent 
after the first meeting, Dave Scribner is 
a highly intellectual and knowledgeable 
businessman, a trait Cecil Trigg recog- 
nized almost immediately. Yet he says 
he was a problem student in high school 
and he never attended college. He did 
attend Boyden Prep, a military school 
that prepares young men for either West 
Point or Annapolis and he is a member 
of the advisory council to the depart- 
ment of mass media at Texas Tech Uni- 
versity. 

In attempting to boil down the char- 
acter of Dave Scribner, what remains at 
the heart is verbalized by Jack Feld- 
mann, of Hogan -Feldmann, this way: 
"Dave is certainly a man of his word, 
the essence of integrity and very much 
a gentleman." 

But respect for Mr. Scribner goes 
beyond his immediate working associ- 
ates: Last week the National Associa- 
tion of Broadcasters named him as the 
ninth member of its task force on li- 
cense renewals. That task force was or- 
ganized last September and is headed 
by Mark Evans, vice president for pub- 
lic affairs of Metromedia Inc. (BROAD- 

CASTING, Sept. 6 et seq.). 
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Editorials 

Scene of the crime 
More than 100 members of the Texas Broadcasters Associa- 
tion, meeting in San Antonio last Monday, witnessed an 
amazing performance by Juan Rocha Jr., a lawyer who has 
represented chicano groups in protests against the license 
renewals of several Texas stations. Mr. Rocha laid it on the 
line in a speech entitled "Brown Power -Now." The power 
was now on his side, he made it clear. Broadcasters would 
find it easier to "negotiate" than to resist petitions to deny 
renewals of their licenses. 

Mr. Rocha kept disavowing an intimation of threat, but 
he also kept repeating that "violations" could be found in 
the public records of any licensee if the searcher only knew 
what to look for. The courts, he also pointed out, had told 
the FCC to pay attention if "a single citizen" protests. 

It wasn't easy for the Texas broadcasters to sit still while 
Mr. Rocha told them how to run the businesses they used 
to think they knew how to run. Yet while the Texans were 
being given the uncomfortable facts of modern life under 
federal regulation, a whole new batch of petitions to deny 
were being filed against the license renewals of California 
stations. There had been negotiations in that state. Clearly 
"negotiation" is not the word for what Mr. Rocha and his 
counterparts have in mind. "Capitulation" would be more 
definitive. 

But Mr. Rocha is not to be discounted. The power is in- 
deed inclining toward his side. Right now some 90 licenses 
are in suspension, as a story elsewhere in this issue recounts. 
It is costing each suspended licensee a fortune in legal fees 
to defend against attackers and their lawyers who may rep- 
resent only microscopic fractions of a station's audience but 
who are supported by foundation grants. With those exam- 
ples at hand, other broadcasters are susceptible to the "nego- 
tiation" that Mr. Rocha has suggested. 

That kind of negotiation must lead to the Balkanization 
of programing. If that is what the government wants, the 
FCC, courts and Congress need only to let things go on 
as they are going. 

The real thing 
The mood of conventions is often better judged on corri- 
dor and locker -room conversations than on the oratory that 
emanates from the podium. At the Association of National 
Advertisers' annual meeting Oct. 27 -30, however, members 
and speakers seemed remarkably in tune. 

Both in and out of the meeting rooms the mood was one 
of serious recognition that advertising faces many critical 
problems, particularly in the regulatory area, and that all of 
those in the business had better bestir themselves, and fast. 
Very little time was wasted on self -pity. The overwhelm- 
ingly apparent belief was that no matter how much they 
may have done in the past to improve advertising's quality, 
content and public image, they must now do much more, 
acting not only through their new self -regulatory arm, the 
National Advertising Review Board, but also in as many 
other ways as they can devise. 

It would be going too far, of course, to say that the audi- 
ence was in tune with Miles F. Kirkpatrick, chairman of the 
Federal Trade Commission, when he told them that the pro - 
advertising presentations in the FTC's current hearings con- 
tained "applesauce." The term caused evident distress. But 
otherwise his speech was a generally moderate one, devoted 
largely to explaining why the FTC's new advertising -claims 
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substantiation program was preferable to the Senate's "Truth 
in Advertising" bill (S. 1461), a position with which adver- 
tisers could agree, if only ruefully. 

ANA officials did not think they had changed any FTC 
minds with the information they and other advertising lead- 
ers had marshalled and presented, but they did think -and 
hope -that they had successfully challenged if not changed 
some FTC ways of thinking. Even that would be a help. 
Apart from that, however, if the mood they displayed at 
their convention is maintained and promptly and thoroughly 
implemented, it can produce long -term benefits even though 
there may be little hope left for fast, fast relief. 

High time 
When a man of the stature and affluence of Gordon Gray, 
who has served his country and his native state with great 
distinction, decides to sell his television station in Winston - 
Salem, N.C., because of family ownership of a cable system 
in the same market, it tells both an eloquent and a disturb- 
ing story. Harold Essex, long -time president and operating 
head of the Grays' Triangle Broadcasting Co., described it 
as an "involuntary divestiture" (BROADCASTING, Nov. 1). 

It is because of a 1970 rule adopted by the FCC that Mr. 
Gray is leaving television broadcasting. The rule prohibits 
acquisitions of crossownerships of cable systems and tele- 
vision stations in the same markets. It requires divestitures 
of such crossownerships by 1973. Triangle simply opted to 
divest ahead of deadline. 

The $7.5 million that is to be yielded by the sale is insig- 
nificant for Mr. Gray, whose wealth comes from the R. J. 
Reynolds tobacco family. A higher price might have been 
obtained for a channel -12 facility with an NBC -TV affilia- 
tion in a market of that rank. Messrs. Gray and Essex 
wanted the station to be put in operating, rather than specu- 
lative, hands: hence the sale to the respected Multimedia 
group headed by Kelly Sisk and Wilson Weam. 

What the ws.rs -Tv sale underscores is that it's time the 
FCC turned back from its present course toward fragmenta- 
tion of crossownerships, which the records show to include 
some of the best -operated and most public- spirited stations 
across the country. 

TELEVISIOF' 
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Drawn for BROADCASTING by Sid Hix 

"You really know how to hurt a guy, don't you -re- 
possessing my set with the game tied in the fourth quarter!" 
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For Sale Stations 

STATIONS FOR SALE 

1 FLORIDA. Full time. Dynamic market. 
5350,000. Terms possible. 

2 PACIFIC NORTHWEST. Absentee owned. 
Gross $100,000. $175,000, $50,000 down. 

SOUTHWEST. Daytimer on good frequency. 3 Gross $75,000. $125,000. Excellent terms. 

4 MIDWEST. Regional daytimer. Absentee 
owned. $300,000. Terms. 

Jdcic L. Stoll 
and ASSOCIATES 
6430 Sunset Blvd., Suite 111 

P.B. Box 550 
Los Angeles, California 9002 

Area Code 213 -464.7279 

FOR SALE SALE 
Full time AM station in Mountain States market, 
1000 watts daytime 250 watts N. Fast growing 
University City. Efficient management will yield 
good profits. Choice living conditions. 

MOUNTAIN AMERICA PROPERTIES 

Box 202, Provo, Utah 84601 
801-373-4000 

LARSON /WALKER & COMPANY 

Brokers, Consultants, & Appraisers 

Los Angeles, Calif. 90067 

1801 Ave. of the Stars 
Century City, Suite 501 

213/277.1567 

Wash., D.C. 20006 

1725 Eye St., N.W. 
Suite 714 

202/223 -1553 

TV STATION FOR SALE 

Complete television station available for pack- 
age price of $12,000, f.o.b. KETC -TV transmitter 
room at Boatmen's Bank Building, St. Louis, Mo. 
Equipment in package includes: 320 -foot Blo-Knox 
self -supporting tower, 320 feet of 3.4b inch trans- 
mission line, RCA TT5 transmitter driver with 
GE 20 kw TF -4 amplifier, two Ampex YR -1000 
videotape machines (one complete with Allen 
mod, demod & switcher) with Amtec, one East- 
man 275 film projector, one GE 4- TV- 86-C -1 mul- 
tiplexer, one Spindler 35mm slide projector. 
and one GE 4- PC- 13 -A -1 vidicon film camera with 
GE 4- TC- 58-A -1 controls. This equipment is now 
in daily use but will be retired from service 
with opening of new KETC -TV Broadcast Center 
November 1. This is first and last time this 
equipment is being offered and it won't last 
long at this package price. Station prefers to 
sell as a package, but would accept offers on 
individual items. For more information write: 

Director of Engineering, KETC -TV 

6996 Millbrook Blvd., St. Louis, Mo. 63130 
(or Phone 863 -0998) 

NEED HELP? 

Your ad here ... 

gives you nationwide 
display. 

For Rates Contact: 

Broadcasting 
ENE BUSINESS WEE KLY or ram SION ANB RADIO 

For Sale Stations 

continued 

;LaRue 9llrùia 1_3rniters ítit. 
116 CENTRAL PARK SOUTH 

NEW YORK, N.Y. 

EAST COAST WEST COAST 

(212) 265 -3430 (213) 677 -0055 

SE small fulltime 150M 29% N.Y. small daytime 265M nego 

Fla. small fulltime 175M 29% MW med. AM & FM 275M 29% 

MW med. AM & FM 315M cash NE med. daytime 170M nego 

III. sub. FM 440M nego Mich. metro FM 150M 29% 

NE metro fulltime 275M 100M NE metro daytime 285M 29% 

CHAPMAN ASSOCIATES 
media brokerage service® 

ATLANTA CHICAGO DALLAS DETROIT NEW YORK 

Please write: 5 Dunwoody Park, Atlanta, Ga. 30341 

(Continued from page 56) 
$29,837; revenue $12,000. Principals: Hayward 
Spinks, sole owner. Mr. Spinks owns WLLS(AM) 
Hartford. Action Oct. 6. 

Luvernc, Minn. Siouxland Broadcasting Inc. - 
Broadcast Bureau granted 100.9 mhz 3 kw. Ant. 
height above average terrain 240 ft. P.O, address 
Old Highway 16 East Luverne 56156- Estimated 
construction cost 527.785: first -year operating cost 
531,785; revenue $24.000. Principals: Paul C. lied- 
burg, et al. Principals own KQAD(AM) Luverne. 
Action Oct. 5. 

Sioux Falls, S.D. The Augustana College As- 
sociation- Broadcast Bureau granted 89.1 mhz, 
10 w. Ant. height above average terrain 112.5 ft. 
P.O. address 29th and Summit Avenue, Sioux 
Falls 57102. Estimated construction cost $13,553; 
first -year operating cost $5.000; revenue none. 
Principals: Dr. Charles R. Balcer, et. al. Action 
Oct. 6. 

Vernon, Tex. KVWC Inc.- Broadcast Bureau 
granted 102.3 mhz, 6.5 kw. Ant. height above 
average terrain 340 ft. P.O. address c/o KVWC- 
(AM) Vernon 76384. Estimated construction cost 
510,750; first -year operating cost $22,750; reve- 
nue $15,000. Principals: Joe Garrisson, president, 
et al. Principals own WVWC(AM) Vernon. Ac- 
tion Oct. 5. 

Seattle- University of Washington -Broadcast 
Bureau granted 90.5 mhz. 10 w. Ant. height above 
average terrain 156 ft. P.O, address Administra- 
tion Building, University of Washington. Seattle 
98105. Estimated construction cost $3,500; first: 
year operating cost $1.000; revenue none. Prin- 
cipals: E. M. Conrad. vice president for business 
and finance, et al. Action Oct. 5. 

Battle Creek, Mich. -FCC denied application by 
WVOC Inc. for review of Review Board action 
refusing request for additional issues against corn - 
peting applicant for new FM at Battle Creek 
(Does. 19272 -3). Action Oct. 28. 

Initial decisions 
Hearing Examiner Ernest Nash in initial deci- 

sion proposed grant of application of JACO Inc. 
for new Class C FM to operate at Wichita. Kan. 
(Doc. 18515). Action Oct. 26. 

Omaha -FCC gives notice that initial decision 
proposing grant of application of Pier San of 
Nebraska inc. for CP for new Class C FM to be 
operated at Omaha. became effective Oct. 20, 
tinder rules (Doc. 19021). Ann. Oct. 21. 

Existing FM stations 
Final actions 

KAMS(FM) Mammoth Spring, Ark.- Broad- 
cast Bureau granted CP to replace expired per- 
mit. Action Oct. 8. 

WDTZ(FM) Orlando. Fla.- Broadcast Bureau 
granted license covering CP for changes; ERP 
100 kw; ant. height 840 ft. Action Oct. 8. 

WJA -70 Savannah. Ga. - Broadcast Bureau 
granted CP for new aurai STL to be used with 
WZAT(FM) Savannah. Action Oct. 5. 

WNOT(FM) Flora, 111.- Broadcast Bureau grant- 
ed license covering new FM; ERP 3 kw; ant. 
height 300 ft. Action Oct. 8. 

KSJN -FM Minneapolis -St. Paul -FCC granted 
request by Minnesota Educational Radio Inc.. 
licensee, for authority to operate from temporary 
site for 18 -month period with effective radiated 
powr of 100 kw. Action Oct. 28. 

WJAG -FM Norfolk, Neb.- Broadcast Bureau 
granted license covering new FM; ERP 43 kw; 
ant. height 520 ft. Action Oct. . 

KIOS -FM Omaha -Broadcast Bureau granted 
license covering new noncommercial educational 
FM. Action Oct. 8. 

KSVP -FM Artesia, N.M.- Broadcast Bureau 
granted mod. of SCA to make changes in equip- 
ment and programing purposes. Action Oct. 8. 

Carson City, Nev.- Broadcast Bureau granted 
license covering new aural STL. Action Oct. 8. 

WVHC(FM) Hempstead, N.Y. -Broadcast Bu- 
reau granted CP to change trans. location to 
Hofstra University. library, 1000 Fulton Avenue, 
Hempstead; install new ant.; make changes in 
ant. system; ERP 540 w (h), 100 w (v); ant. 
height 165 ft.; remote control permitted from 400 
B Mason Hall, Hofstra University. Action Oct. 26. 

Initial decision 
WPOA -FM Albany, N.Y.-FCC gives notice 

that initial decision proposing grant of applica- 
tion of WPOW Inc. for new FM to operate at 
Albany, became effective Oct. 20, under rules 
(Doc. 18212). Ann. Oct. 21. 

Actions on motions 
Hearing Examiner Isadore A. Honig in Stam- 

ford, Conn. (Western Connecticut Broadcasting 
Co.), proceeding on revocation of licenses of 
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WSTC- AM -FM, on examiner's own motion movdd 
place of hearing from Stamford to Washington 
(Doc. 19043). Action Oct. 26. 

Hearing Examiner Jay A. Kyle in Mobile. Ala. 
(WABB Inc., Trio Broadcasters Inc.), FM pro- 
ceeding, granted petition by WARB Inc. and or- 
dered date for exchange of written affirmative 
cases of parties shall be on or before Feb. 2, 
1972, ordered date for notification of witnesses 
desired for cross -examination shall be Feb. 16, 
1972 in lieu of Nov. 16; ordered hearing to con- 
vene on Feb. 23, 1972, instead of Nov. 23 (Does. 
19226, 19228). Action Oct. 22. 

Hearing Examiner Ernest Nash in Ardmore, 
Okla. (Douglas C. Dillard, Arbuckle Broadcasters 
Inc.), FM proceeding, scheduled further prehear- 
ing conference for Nov. 3, in lieu of Oct. 19 
(Does. 19198-9). Oct. 26. 

Hearing Examiner James F. Tierney in Lorain, 
Ohio (Lake Erie Broadcasting Co. et al.), FM 
proceeding, ordered hearing scheduled for Nov. 
15. postponed without date (Dots. 19213 -5). 
Action Oct. 22. 

Chief, Office of Opinions and Review, in San 
Francisco (Chronicle Broadcasting Co.), for re- 
newal of licenses of KRON -FM and KRON -TV, 
granted motion by Albert Kihn and Blanche 
Streeter and extended through Oct. 15 time to 
file an opposition to Chronicle Broadcasting's re- 
newal of motion to disqualify commissioner 
Nicholas Johnson (Doc. 18500). Action Oct. 12. 

Other actions, all services 
Broadcast Bureau granted licenses covering 

changes for following stations: KNBA(AM) Val- 
lejo, Calif., trans.; KDZA(AM) Pueblo, Colo., 
main trans.; WSPB(AM) Sarasota, Fla., main and 
aux.; WCYN(AM) Cynthiana, Ky., trans.; 
WVIM(AM) Vicksburg, Miss.. trans.: WJHL -TV 
Johnson City, Tenn., trans. Action Oct. 27. 

Chief, Broadcast Bureau, granted request of Na- 
tional Association of Broadcasters and extended 
through Dec. 15 time to file comments and 
through Jan. 14, 1972. time to file reply com- 
ments in matter of amendment of rules to permit 
inclusion of coded information in aural trans- 
missions of radio and TV stations for purpose of 
program identification; and possible regulations of 
parties preparing or furnishing coded material for 
broadcast (Doc. 18877). Action Oct. 28. 

Translator actions 
Whittier. Alaska -Broadcast Bureau granted CP 

for new VHF translator to serve Whittier by re- 
broadcasting programs of KENI -TV Anchorage. 
Action Oct. 20. 

Whitesburg, Ky.-Broadcast Bureau granted CP 
for new VHF translator to serve Cowan Creek, 
Oven Fork, Eolia and Oven Fork rural area, all 
Kentucky, operating by rebroadcasting programs 
of WKHA(TV) Hazard, Ky. Action Oct. 21. 

Ennis, Mont. -Broadcast Bureau granted CP for 
new VHF translator to serve Watkins, McAllister, 
Ennis and rural area southeast of Ennis, all 
Montana, by rebroadcasting programs of KTVM 
Butte, Mont. Action Oct. 8. 

KO7EB Pinos Altos, Fierro, Hanover, Santa 
Rita, Arenas, Arenas Valley, Hurley, Silver City 
and north suburban area of Silver City, all New 
Mexico -Broadcast Bureau granted CP to make 
changes in ant. systems of VHF translators. Action 
Oct 21. 

KO2ES, KIIDU, Pinos Altos, Ft. Byard, Santa 
Rita, Arenas, Hurley and Silver City, all New 
Mexico -Broadcast Bureau granted CPs to make 
changes in ant. systems of VHF translator. Action 
Oct. 21. 

Cherry Valley N.Y. -Broadcast Bureau granted 
CP for new UHF translator to serve Cherry Val- 
ley by rebroadcasting programs of WHMT(TV) 
Schenectady. WCNY -TV Syracuse, both New 
York; WNDT(TV) Newark, N.J. Action Oct. 7. 

Milford, N.Y. -Broadcast Bureau granted CP 
for new UHF translator to serve Milford, Coopers- 
town and Portlandville, all New York, by rebroad- 
casting programs of WHMT(TV) Schenectady, 
WCNY -TV Syracuse, both New York; WNDT- 
(TV) Newark, N.J. Action Oct. 7. 

Springfield, N.Y. -Broadcast Bureau granted CP 
for new UHF translator to serve Springfield Cen- 
ter, East Springfield and Springfield, all New 
York, by rebroadcasting programs of WHMT- 
(TV) Schneelady, WCNY -TV Syracuse, both New 
York; WNDT(TV) Newark, NJ. Action Oct. 7. 

Sprout Brook. N.Y. -Broadcast Bureau granted 
CP for new VHF translator to serve Sprout Brook 
by rebroadcasting programs of WHMT(TV) Sche- 
nectady. WCNY -TV Syracuse, both New York; 
WNDT(TV) Newark, N.J. Action Oct. 7. 

Starkville, N.Y.-Broadcast Bureau granted CP 
for new VHF translator to serve Salt Springville, 
N.Y., by rebroadcasting programs of WHMT(TV) 
Schenectady, WCNY-TV Syracuse. both New 
York; WNDT(TV) Newark, N.J. Action Oct. 7. 
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Worcester, N.Y. -Broadcast Bureau granted CP 
for new UHF translator to serve Worcester, 
Schenevus and East Worcester. all New York, by 
rebroadcasting programs of WHMT(TV) Schenec- 
tady. WCNY -TV Syracuse, both New York; 
WNDT(TV) Newark, N.J. Action Oct. 7. 

K74BH, K72B0 Paradise Valley. Golconda, 
Winnemucca, all Nevada -Broadcast Bureau grant- 
ed CPs to change trans. of UHF translators. 
Action Oct. 20. 

K7OEY Winnemucca, Nev.- Broadcast Bureau 
granted CP to change trans. of UHF translator. 
Action Oct. 30. 

WO5AE Sylva, N.C. -Broadcast Bureau granted 
CP to include Cullowhee and Dillsboro, both 
North Carolina, in principal community move 
trans. location .1 mile from present site and 
make changes in ant. system of VHF translator. 
Action Oct. 21. 

Wasco, Ore.- Broadcast Bureau granted CP for 
new UHF translator to serve Wasco by rebroad- 
casting programs of KPTV(TV) Portland, Ore. 
Action Oct. 7. 

WIOAN Aguadilla, P.R. - Broadcast Bureau 
granted mod. of CP to extend completion date 
of VHF translator to April 22, 1972. Action Oct. 
21. 

Elan. Va.- Broadcast Bureau granted CP for 
new UHF translator to serve Amherst. Va., by re- 
broadcasting programs of WBRA -TV Roanoke, 
Va. Action Oct. 21. 

KO6BD Nile Valley. Wash. -Broadcast Bureau 
granted CP to add amplifier to present trans. and 
increase output power of VHF translator. Action 
Oct. 21. 

Hearing Examiner Basil P. Cooper in South 
Lake Tahoe, Calif. (TV Pix Inc.), for renewal of 
licenses of UHF TV Translator Stations, granted 
motion by applicant and dismissed with prejudice 
applications for renewal of license of UHF TV 
Translator Stations K7IBF (Doc. 19284), K78BL 
(Doc. 19285), K75B1 (Doc. 19286). and K73BD 
(Doc. 19287); ordered that TV Pig Inc. is author- 
ized to continue operation of translators through 
Dec. I, after which it will cease operating sta- 
tions and tender licenses for cancellation (Does. 
19284 -7). Action Oct. 21. 

Ownership changes 
Applications 

KOCN(FM) Pacific Grove, Calif. -Seeks trans- 
fer of control from Lawrence Gahagan and Darry 
Allen Sragow et al. (440 shares before, none after) 
to John H. and Frances K. Tobin( none before, 
440 shares after). Consideration: $22,000. John 
Tobin is president and sole owner of both Fordel 
Group Inc. and Fordel Films Inc. He is also pres- 
ident and director of Swift Motion Picture Labora- 
tories Inc., 1079 Nelson Realty Corp. and Tobin 
International Productions Inc. Frances Tobin is 
secretary- treasurer of Fordel Group Inc. She is 
also director of Tobin International Productions 
Inc. Ann. Oct. 26. 

KGUD -AM -FM Santa Barbara, Calif. -Seeks 
assignment of license from KGUD Inc. to Salo - 
mar Corp. for $310,000. Seller: Dee Cee Produc- 
tions Inc., which is wholly owned by Richard W. 
Clark. Buyers: Harold S. Greenberg, president 
(9.3 %), Ronald H. Usem (70.1 %), et al. Mr. 
Greenberg was formerly vice president and gen- 
eral manager of KDWB(AM) Minneapolis -St. 
Paul. Mr. Usem is dit, ctor and legal adviser to 
Minneapolis antique. optical and investment com- 
panies. Ann. Oct. 21. (Corrects identification of 
Mr. Greenberg in report in BROADCASTING, Nov. 1). 

WOLI(AM) Ottawa, 111. -Seeks assignment of 
license from Wayne Hess, receiver to Van Schoick 
Enterprises Inc., for $7,000. Seller: Wayne J. Hess. 
Buyer: George Van Schoick (100 %). Mr. Van 
Schoick is owner of Aamco Transmission of Ot- 
tawa, Ill., franchised nationwide transmission 
service dealer, and is also engineer for Union 
Carbide Corp. Ann. Oct. 26. 

KJCE(FM) Festus, Mo. -Seeks transfer of con- 
trol from G. J. (John) and John W. Waller, et 
al. (100% before, none after) to Harold L. 
Wright and James W. Higgins (none before, each 
50% after). Consideration: $325,000. Mr. Wright 
is majority owner of Daily News -Democrat Inc., 
Festus. Mr. Higgins is officer and director of nine 
land development companies in Mo. Ann. Oct. 26. 

WLIB(AM) New York -Seeks asslignment of 
license from New Broadcasting Co. Inc. to Inner 
City Broadcasting Corp. Inc. for $1,900,000. 
Sellers: Harry Novak. president, et al. Buyers: 
Clarence Jones. chairman of board (12 %). Percy 
Sutton (27.5 %), et al. Mr. Jones is editor and 
publisher of Amsterdam News. weekly New York 
newspaper. Mr. Sutton is president of New York 
borough of Manhattan. Ann. Oct. 26. 

WSLS -AM -FM Roanoke, Va. -Seeks assign- 
ment of license from Roy. H. Park Broadcasting 
of Roanoke. Va. to Bass Brothers Telecasters 
Inc. for $1,350,000. Seller: Roy H. Park. He is 
president and director of Roy H. Park Broad- 
casting of the Midwest Inc. and of Tennessee Inc., 

license of WDEF -AM -FM Chattanooga; WEBC- 
(AM) Duluth, Minn.; WNAX(AM) Yankton, 
S.D.; KRSI -AM -FM St. Louis Park, Minn. Buy- 
ers: Perry R. Bass. et al. Buyers own KAUZ -TV 
Wichita Falls. Tex.; KCST(TV) San Diego, and 
48.42% of KFDA -TV Amarillo, Tex., and same 
percentage of KFDO -TV Sayre, Okla.. and 
KFEW -TV Clovis, N.M. Ann. Oct. 26. 

Actions 
WUWU(AM) Gainesville, Fla.- Broadcast Bu- 

reau granted assignment of license from WUWU 
Radio Inc. to Oliva Broadcasting Co. for $235,000. 
Sellers: Leon E. Mims, president. and Tina 
Combs. Buyers: George Oliva Jr., president-treas- 
urer, and Gertrude P. Oliva, vice president-secre- 
tary (each 50 %). Mr. and Mrs. Oliva own WSIZ- 
(AM) Ocilla, Fla.; WPAX(AM) Thomasville, 
Ga., and WIPC(AM) Lake Wales, Fla. Mr. Oliva 
also owns General Pictures Corp, Cleveland, a 
motion picture, sound recording and strip film 
production house. Action Oct. 14. 

WSIZ(AM) Ocilla, Fla. - Broadcast Bureau 
granted assignment of license from Sizzland 
Broadcasting Co. to Oliva Broadcasting Co. for 
$122,000. Seller: C. C. Wade, sole owner. Buyers: 
George Oliva Jr., president- treasurer, and Gert- 
rude P. Oliva, vice president -secretary. Mr. and 
Mrs. Oliva own WUWU(AM) Gainesville, Fla.; 
WPAX(AM) Thomasville, Ga., and WIPC(AM) 
Lake Wales, Fla. Mr. Oliva also owns General 
Pictures Corp., Cleveland, a motion picture, sound 
recording and strip film production house. Action 
Oct. 14. 

WSHY-AM-FM Shelbyville, III.- Broadcast Bu- 
reau granted relinquishment of positive control of 
lermittee Shelbyville Broadcasting Co. by Donald 
Cults through sale of stock. Principals: Donald 
Cutts (63.5% before. 47.5% after), William Beach 
(36.5% before, 27.5% after), Vincent and Leo- 
nard Weishaar (each none before, 12.5% after). 
Consideration: $25,000. Action Oct. 12. 

WIGG(AM) Wiggins, Miss.- Broadcast Bureau 
granted assignment of license from Stone County 
Broadcasters Inc. to Clinco Inc. for $50,000. 
Sellers: Charles Mathis, president. Buyers: James 
Ernest Clinton, president (95 %) and Ernest W. 
Clinton, vice president (5 %). Messrs. Clinton own 
WMLC(AM) Monticello. Miss. Action Oct. 19. 

WOHI(AM) and WRTS(FM), both East Liver- 
pool, Ohio -Broadcast Bureau granted transfer of 
control of Constrander Corp. from Joseph D. 
Coons, president (51.62% before, none after) to 
Frank J. Mangano (48.38% before, 100% after). 
Consideration: $290,493. Principal: Mr. Mangano 
has interests in automobile dealership, finance 
company, real estate firm and wood products 
manufacturing concern, all in Newell. W. Va. He 
also has interests in finance company and freight 
company in East Liverpool. Action Oct. 20. 

CATV 
Final actions 

Columbus, Mont. -FCC waived leapfrogging 
restrictions of rules as proposed in Doc. 18397 
and authorized Columbus Cable TV Co. to carry 
KUED(TV) Salt Lake City on its CATV system 
at Columbus. Action Oct. 28. 

Silver City and Tyrone, both New Mexico - 
FCC granted petition by Antennavision of Silver 
City, CATV operator at Silver City and Tyrone, 
for waiver of hearing requirements of rules. An- 
tennavision has been authorized to carry distant 
signal KAET(TV) Phoenix. Action Nov. 1. 

Wilmington, Ohio. Clinton County Cable Corp. 
-Cable Television Bureau granted petition for 
rule waiver filed July 15 requesting carriage of 
WSOU -TV Columbus, WMUB -TV Oxford, 
WCET(TV) Cincinnati, all Ohio, and WCVN- 

(TV) Covington, Ky. Action Oct. 4. 

Cable actions elsewhere 
The following are activities in com- 
munity- antenna television reported to 
BROADCASTING through Nov. 2. Reports 
include applications for permission to 
install and operate CATV's, changes 
in fee schedules and franchise grants. 
Franchise grants are shown in italics. 

Los Angeles- Multiple -CATV owner Cypress 
Communications Corp. has agreed to acquire 80% 
interest in Canterbury Cablevision Corp., Colum- 
bus, Ohio. Terms were not disclosed. Canterbury 
holds CATV franchises in Columbus and sur- 
rounding areas. 

Palm Beach, Fla. -Multiple -CATV owner Tele- 
town council. Estimated completion date is sum- 
mer of 1972. 

Niles, Ohio -Mahoning Valley Cablevision has 
city council. 
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A place like this 
sure adds a lot to a 

neighborhood. 
Sure! Rats. Play hazards. Fire danger. General 
neighborhood blight. The thousands of members of 
Detroit's 1603 active block clubs believe such things 
have no place in any neighborhood. The WWJ 
Stations couldn't agree more. To help these people 
explain their problems and air their grievances to 

the entire community, WWJ Radio ONE invites their 
representatives to appear on "Block Builders," a 
weekly series that gets right -on to the job of promot- 
ing better group efforts to improve urban life. Since 
The WWJ Stations are good for the people they 
serve, they're good for you. 

rfghton...Detroit 

WWJ AM-FM-TV 
Owned and Operated by The Detroit News Affiliated with NBC 

National Television Representatives: Peters, Griffin, Woodward, Inc. National Radio Representatives: McGavren -Guild -PGW Radio, Inc. 
Associated Stations: KOLD -TV Tucson, Arizona WALA -TV Mobile, Alabama 



If you lived in San Francisco .. . 

... you'd be sold on KRON -TV 

NBC -Channel 4- Represented by Peters, Griffin, Woodward 


