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Welcome to the 5 thAnniversary Club 
Summit knows what a gol n anniversary feels like. 

Ours was last year. We ent red broadcasting in 1930 
with WSJS-AM in Winston- lem. 

We've grown with the industry just as Broadcasting 
has grown. 

In 1947 we acquired our first FM station. 

In 1953 we entered the growing Television field. 

In 1970 our first Cable System became a reality. 

And now we're into Space. We've just added a new 
satellite division devoted to business communications. 

Summit's 50 years in broadcasting have been exciting, 
and we're looking forward to the next 50. 

For all those years, we've enjoyed Broadcasting and 
we've learned a lot. We're looking forward to the next 
50 years of Broadcastingtoo. 
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It seems like only yesterday that we put the first issue of BROADCASTING to 
bed. Now, 50 years later, we're putting the 2,341st issue to bed-the one 
enumerated Vol. 101, No. 15. That's a lot of printer's ink for anyone's 
lifetime, and I count myself lucky to have been able to spend so much of it at 
work and play with the business and the people I love best. 

This 50th anniversary issue is special in a number of respects. It serves to 
sum up the year-long history of the industry that BROADCASTING has been 
publishing week by week for the entire course of this past anniversary year. 
Somewhat reluctantly, I was persuaded to add my own recollections to those 
the magazine has put on the record over the years; they appear in the "At 
Large" interview that occupies pages 119-142. 

Immediately after that we've assembled a 50-year chronology of major 
stories and milestones that we believe all readers will find useful in the years 
to come. It begins with the "Fifth Estate Family Tree" on pages 144 and 145, 
in which we've tried to capture in one artful embrace all the media we've 
come to call our own. 

And then we put the past behind us in a major special report-beginning 
on page 207-looking ahead to what the world of electronic communications 
will be like in the year 2001, a short 20 years from now. We hope you'll find 
that reporting as thought-provoking as we do. This much is sure: It's going to 
be fascinating to see how it all turns out. 

So now we're off on the second 50 years. We hope our family tree, and 
yours, will continue to flourish, and that readers will always have reason to 
feel about the magazine as we do: that the best issue of BROADCASTING is the 
next one. 
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Broadcasting Chairman and Editor Sol Taishoff 

"The First 50 Years Were the Hardest" 
When did you get your start In broadcasting? 
I wrote my first radio story probably around 1925, when I was at 
the Associated Press doing offbeat things and radio wasn't 
assigned to anyone. The Department of Commerce licensed radio 
on ships at sea-the old safety of life, SOS thing. It wasn't until 
1927 that you got a Federal Radio Commission. 

When did the Idea of BROADCASTING magazine first germinate? 

It probably started when Martin Codel and I were on the staff of 
the U.S. Daily for David Lawrence, probably in 1928 or '29. He 
was writing the Robert Mack radio dispatch for the Consolidated 
Press. I spelled him when he was on other assignments, and I also 
wrote the Mack dispatch. I've forgotten precisely when Codel left 
the United States Daily, which was the predecessor of the U.S. 
News & World Report but when he left, I immediately began to 
write the Robert Mack dispatch on what amounted to a full-time 
basis, five days a week. When I had a story that was hot or timely 
over Saturday or Sunday, I would write it for my own byline and 
distribute it on the Consolidated Press Association wire, which 
David Lawrence also owned. 

After Codel left and went to work writing a column for the 

North American Newspaper Alliance we became competitors but 
we remained friends. He was not married then and had very few 
ties here, and occasionally I would take him home with me on Fri- 
day for a kosher meal. We started talking about radio needing its 
own Editor and Publisher. The idea of BROADCASTING 
germinated from those discussions. That was in the late 1920's. 

By that time Codel had left the North American Newspaper 
Alliance to run something he labeled the Radio News Bureau in 
Washington-special coverage for radio stations and a weekly 
newsletter. I was still writing the Robert Mack dispatch and work- 
ing for David Lawrence. And the newsletter business wasn't 
doing very well. 

How much were you making with Lawrence? 

I was making $45 a week on the U.S. Daily, $35 a week for writing 
the column. But on the side, whenever I covered a hearing or 
something like that, I might furnish a black sheet [carbon copy] 
for the New York Times or the New York Herald-Ribune. It was 
nothing to work 12 or 14 hours a day on these things. I was doing 
pretty well. I was probably averaging over $100 a week, which 
was much better than most news guys in town were doing. 

The Robert Mack dispatch was a pseudonym owned by David 
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Lawrence. I was Robert Mack number three, and Codel was num- 
ber two. Lawrence also had another specialized column on busi- 
ness way ahead of the press associations. I remember he had 
another columnist whose name was Hardin Colfax, which spelled 
out "hard and cold facts." He also was one of the early European 
dispatch distributors, and, if I remember correctly, he had a 
byline man named Paritonatti. Don't ask me how to spell it, but 
any guy that came along that had come back from Europe and had 
a good feature story got the Paritonatti byline. And this was Law- 
rence's genius. 

Who was Robert Mack number one? 

A fellow named Bill Sweetzer, who was an announcer on wRc 
here and who was assigned to something else. Most of Law- 
rence's people doubled in brass. 

Well, then Codel and I decided that radio should have its own 
trade paper because it was a journalism medium, not a jukebox. 
We began looking around for an angel. But we couldn't get any- 
body to put up the money. This was the bottom of the Depres- 
sion now-1930. 

Then along came a fellow named Philip Geiselman Loucks, 
who was a lawyer and a good friend of mine-a former United 
Press guy. Phil became the managing director of the National As- 
sociation of Broadcasters. He was elected to the post, and was 
given the assignment of raising the money to sustain an office - 
drawing $10,000 in pay, if he could raise that much. Phil started 
this thing with two offices in the National Press Building. The 
NAB itself was not located in Washington at the time. It was a 
speakeasy in New York. True story. There was a guy named Hap 
Baker who ran the New York office. It was in the downtown area, 
and it was a place you could get a drink during Prohibition, and 
that was the NAB headquarters. Originally it had been formed in 
Chicago. 

What did it do besides providing a drinking service? 

Baker worked for one of the nonexclusive brokers in New York, 
and the NAB was an avocation. Phil was the first full-time person 
in Washington. There was another man named Paul W. Morency, 
who was also identified with the NAB in some way in New York. 
He used to call on writ, the Travelers Insurance station in Hart- 
ford, and wound up managing the station. 

Phil became the managing director in Washington. He had a 
few clients, one of whom was a fellow named Harry Shaw in 
Waterloo, Iowa- wm-r, now Cedar Rapids. Harry was a dapper 
guy who once had been in the trade paper business. He ran a 
paper in Chicago that had to do with refrigeration, Refrigeration 
News or something like that. And he was a bit of a promoter; he 
owned half of WMT and half of a newspaper in Waterloo. The 
newspaper was sold, and he had some money, and it was at that 
time that Phil Loucks said, "You know, if you want to get into a 
new venture and you know the trade paper field, why don't you 
back these boys in a trade paper? They've got a format, a dummy 
made up." And so Phil told us, "This is it. I think the man has 
money and will back you in a monthly publication." 

When all the details were straightened out, Shaw had 52% and 
Codel and I each had 24%. My wife, Betty, thought I was crazy 
going into the thing. I had a good job with Lawrence, although 
this was a bad time; The US. Daily was about to go under. We'd 
taken cuts in pay. I was still writing the Robert Mack dispatch. 
Codel's newsletter had disappeared by that time. 

Shaw put in a man of his own, a fellow named F. Gaither Taylor, 
who had worked for him on the newspaper in Waterloo, which 
had been sold. Gate was a nice enough, corn-fed country guy. He 
at least knew what make-up was. He knew what a rate card was. 
And he knew things that we'd never learned because we'd never 
been in the publishing business. We'd been news guys. Gate 
worked with us pretty well. 

And Shaw did all right. Phil Loucks had promised him the 
presidency of the NAB within a year after he backed the paper. It 
was an honorary job; the managing director ran the thing. As 
things turned out, Shaw was elected president one week after 

BROADCASTING began publication on Oct. 15, 1931, as a semi- 
monthly. 

Were there many broadcasters in the NAB at that time? 

Quite a few. I think there were probably 250 or 300 people at the 
1931 convention that elected Shaw. 

How long did he retain his 52%? 

On March 4, 1932, the first bank in the country to close its 
doors-ahead of the bank holiday-was the First National Bank 
of Waterloo, where Harry Shaw had his money. Harry had put up 
$5,200 as a 10% down payment on $52,000 for 52% of the stock, 
so there'd be no problems about what went where when it finally 
worked out. He told us that his assets were frozen and that we 
would have to forage for ourselves, and that he would regard his 
$5,200 as a loss. 

We went out to our key accounts after a few issues of the maga- 
zine had been published and asked them whether they thought it 
was worthwhile, whether radio really needed a trade paper. The 
three networks were included. There were a couple of station rep- 
resentatives. There were some manufacturers. All agreed that it 
was desirable, and we gave them a 15% discount on their advertis- 
ing under a one-year contract, which was the balance of 24 issues. 
We raised another $6,000, and that is all the money that originally 
went into the magazine. And that was the way things went until I 

bought out Codel in 1944. 

Who were the leaders in the industry at the time you started the 
magazine? 

There was Alfred J. McCosker of WOR in New York. They called 
him "Hollywood Al" because of his fancy dress. He always wore 
cuffs on his clothes, you know. His best friend was Mayor Jimmy 
Walker. McCosker was a surprisingly articulate guy, and he served 
two terms as NAB president. There was a guy named Henry 
Adams Bellows who came from General Mills, who had a byline 
in our first issue. He was the CBS Washington lobbyist at the 
time. He also was a former member of the Federal Radio Com- 
mission. 

There were other leaders, too. Take John Shepard 3d. He was of 
the Shepard Stores in Boston and New England-a very bright 
man who ran the Yankee Network and wore the loudest clothes. 
McCosker wore the fanciest. In the South, at wsm in Nashville, 
there was Edwin W. Craig of the National Life and Accident In- 
surance Co., who had working for him a guy named Ed Kirby. In 
Atlanta there was Lambdin Kay, the great pioneer announcer at 
WSB who covered Dixie like the dew. Later on there was John 
Elmer in Baltithore, who was instrumental in founding Broadcast 
Music Inc. 

Then there was Walter Damm of WTMJ Milwaukee. They called 
him "The Great God Daritm" -a nickname I gave him. He was a 
mean, sour guy, but he didn't mean it. He was a Dutchman who 
was meticulous as he could be. He put in the finest radio station 
you ever saw. All the walls were tile, so you could take a wet rag 
and wash the walls, never have to paint them. He had his own 
kitchen on the mezzanine floor, so he could have lunch and watch 
what was going on in the studios. He had no children, but he had 
the damnedest hobbies you ever saw. He liked to knit, and he'd 
make fancy stuff with beads and shells. A very organized guy. I 

gave him the nickname because he was always griping and bitch- 
ing. 

Wasn't he the president of the NAB at the time the magazine 
started? 

Yes. As a matter of fact, you'll find a quote in the first issue of the 
magazine which is still applicable today. It's a hell of a quote. I 

confess that I wrote it. 

"Broadcasting in the United States today stands in grave jeopardy. Po- 

litically powerful and efficiently organized groups actuated by ;elfish- 
ness and with a mania for power are now busily at work planning the 
complete destruction of the industry we have pioneered and developed. 
These groups give no thought to the efforts and the monies which we 
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have expended, nor the services which we have rendered the American 
public in the development of the greatet broadcasting system in the 
world. They speak of our business as if it could be cut down and 
destroyed by the mere wave of a wand or legislative fiat. To protect the 
present system of broadcasting is a definite obligation which we as 
broadcasters owe to ourselves and to the millions of the public whom 
we serve. And adequate protection can be achieved only through effi- 
cient organization. In other words, American broadcasting today is given 
its choice between organization or destruction." 

Where was he in the succession of NAB presidents? 

He was probably number five or six. 

Who was first? 

The first was Eugene F. McDonald of Zenith, who owned %/JAZ, a 

100 watter in Chicago. The NAB started in Chicago. A fellow 
named Paul Kluge, who was a public relations man for radio set 
manufacturers, organized it. The main thrust of radio in those 
days was to sell radio sets. This was the first wave of receivers 
following the old improvised cat's whiskers, the vacuum tube set. 
There were a number of important manufacturers. Majestic, the 
mighty monarch of the air, was one of them. Zenith was another. 
Kolster was the one 1. had, and it was a big set. It cost $400 or 
$500 even in those days. Kolster was a radio inspector in the ship 
service of the Department of Commerce and then went into the 
set manufacturing business in that first wave, and the Kolster was 
a fine set. 

A. Atwater Kent was a set manufacturer. That was a gooseneck 
set. And Atwater Kent made a tremendous fortune in the busi- 
ness. As I recall, he was manufacturing sets at the time the NAB 
had one of its early conventions in Los Angeles, and held a recep- 
tion at his house, which was a showplace. He had the driveway up 
to the house strewn with beautiful flowers, orchids, all planted 
just for the occasion. He was making that kind of money even 
then, with a gooseneck speaker and the three-dial tuner. 

That was before John V.L. Hogan invented the gang condenser, 
which made it possible to tune your radio with just one dial. The 
gang condenser made a lot of money. Hogan was a bachelor and a 
brilliant engineer, one of Louis Caldwell's favorite witnesses in 
anything that came along. Louis Caldwell was the first general 
counsel of the Federal Radio Commission. He came right out of 
the Colonel McCormick law firm in Chicago as the first big-time 
communications lawYer in Washington, and after having been 
general counsel of the radio commission-I think in 1927 or 
1928-left to open up the practice of Kirkland, Flerriing, Green & 
Martin. Caldwell was the resident partner. 

But Louis was a brilliant guy. He should have been a law school 
dean. He had a house just off the Shoreham hotel on Calvert 
Street, standing right in the middle of two streets; it's still there. 
During World War II the house became an R&R place for any- 
body in communications who happened to come through on 
leave. Caldwell called it the Malay Club. Why the Malay Club, no 
one knows, but the District of Columbia government wanted to 
assess him a tax because he was running a boarding house. And 
he insisted it was not a boarding house-it was a recreation center 
for colleagues. It went through the courts, and the briefs that were 
filed are now legendary in the field of law. I don't know how many 
man-hours were spent by lawyers in trying this case, and they 
finally got it settled that it wasn't a boarding house. 

Caldwell later became the first counsel for the Clear Channel 
Broadcasting Service. 

Was Caldwell a bachelor? 

No, he was separated. His wife, Irene, was a socialite. As a matter 
of fact, she was the niece of Colonel McCormick of the Chicago 
Thibune. Both Caldwell and Irene were white-headed, absolutely 
white-headed and a very charming couple. Louis was a smoker 
and a drinker. And-he was told by his doctor he could not smoke 
but he could have one drink a day before dinner. So Louis got 
himself a 16-ounce glass, and he would fill it with scotch and ice, 
and that was his one drink a day. He had constant parties at his 
place, and he would go around with the girls who smoked and 

have them blow cigarette smoke in his mouth. He was another of 
that Paul Moses Segal school, brilliant guys who thought they had 
fun and thought they were kidding their doctors and doing it their 
Way. Segal was another lawyer-friend of mine. He was a radio ham 
as well as a gifted attorney. He became a connoisseur of wine and 
knew the best French vintners whom he cultivated on visits to 
France. He died before his time. 

Did Caldwell have more of an impact on the FCC than some of 
the commissioners? 

He did most of the implementation of the original Radio Act. 
Yes, he was brighter than most commissioners. There are not 
many people around who would remember Louis's contributions. 
In the early days of the commission it was a very, very small 
operation, and everybody knew everybody else. There was em- 
pire building up to a point-there always is-but this was a tem- 
porary outfit. It wasn't until you got the Communications Act of 
1934 that things really began to happen. The early days were 
pioneering-they were breaking new ground everywhere. There 
was very little known about shortwaves, for example. The short- 
waves were opened by the radio hams, by the amateurs, who pro- 
bably contributed more to broadening the spectrum than any 
other group-not the big scientists in the laboratories but those 
hams just playing around and improvising equipment. 

Herbert Hoover, as secretary of commerce, had a lot to do with 
the formblation of an allocations policy after the so-called break- 
down of the law, when there was no licensing, and radio stations 
would just occupy one of the two frequencies and cause devasting 
interference. 

There were only two frequencies? 

Yes. They called them meters, and I don't know what the transla- 
tion into kilohertz would be. There was a two-meter band and a 
four-meter band, and then they went' to kilocycles, which later 
came to be called kilohertz. 

There's an interesting story about one of the early chairmen of 
the FCC - Anning Prall. He had been a congressman from Staten 
Island who was defeated in the 1934 elections. So here was a lame 
duck from President Roosevelt's own state who had to be taken 
care of. 

So FDR called in Prall and said: "Anning, I'm going to give 
you the second most important job in Washington. I have the 
most important. But we have created a Federal Communications 
Commission which is going to include radio, the remarkable in- 
vention, the telephone, telegraph, cable-you can't imagine how 
much power will be involved and what influence you'd have in 
this job." 

And so word got out that Anning Prall was going to be named 
chairman of this Federal Communications Commission. And I 

called up Prall and said: "Congressman, I understand you're 
going to be the chairman of this new Federal Communications 
Commission. When do you plan to take office?" 

"Immediately," he said. 
I said, "I'm afraid you can't under the law. You cannot serve on 

a commission which was created while you were a member of 
Congress. You have to be out of Congress; this session of Con- 
gress would have to adjourn sine die." He said: "Well, I don't 
think you know what you're saying." And I said: "Why don't you 
check with Lou Deschler, the parliamentarian of the House?" 
And he called me back after a couple of hours and said: "Young 
man, you are right. I cannot do this until after this Congress 
quits. Come to see me." 

And so I went to see this very affable, handsome fellow. And 
he said: "Mr. Deschler says you're right. How do I do this now?" 
I said: "Well, there's a lawyer named Hampson Gary who is 
going to be your general counsel, although the President hasn't 
designated him yet. Why don't you suggest that he be named act- 
ing commissioner-not chairman but acting commissioner-until 
you qualify, and then he moves over to general counsel." Prall 
called me the next day and said "That is being worked out," and 
that's what happened. Harnpson Gary was temporary commis- 
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sioner for about 15 minutes or whatever it was. He moved over, 
and that became the commission that included Anning Frail as 
chairman. 

It also had George Henry Payne, who was William Randolph 
Hearst's designee. He was the tax commissioner of New York 
and was Hearst's man. He had worked for Hearst in the newspa- 
per office section, and he was a dandy and one of the worst 
phonies that ever hit the FCC. But there's a long story on that. 
What's the story? 

The story is that the commission originally was set up under the 
law as a seven-man agency with three two-man divisions with the 
chairman sitting ex officio in each division, so there couldn't be a 
tie. Each division had a degree of autonomy that way. But the full 
commission had to handle matters that affected allocations. Payne 
was a publicity seeker. So he sat in on the hearings involving the 
Powel Crosley WLW 500 kilowatt experimental station in Cincin- 
nati. And without asking permission or anything else, sitting at 
the table with this panel, he began asking questions that were 
designed to make headlines. This wasn't cricket; Payne was a 
member of the staid telegraph division. 

Well, I was indignant. Everybody was indignant about those 
things. So I wrote an editorial calling Payne a "publicity-seeking 
politician." I called one of our lawyers, Duke Patrick, and said I 

wanted to make sure I wasn't libeling the so-and-so by saying that. 
And Patrick said: "Oh, you can make it stronger. Why don't you 
make it a 'publicity-seeking politician who has a manner that is 
hardly that of a gentleman?' " 

We ran it that way, and Payne sued us. It seems that under com- 
mon law or something you can't say someone is not a gentle- 
man-even if he's a horse thief. Well, here we were in 1934, 
about three years old, and this was a hell of a thing. We didn't 
have any money. And so Payne got a guy in town named Roger 
Whiteford, who was a society lawyer -you know, the 
Metropolitan Club, that sort of thing-and Whiteford sued us for 
$100,000. We finally settled out of court but it cost us $11,000 in 
fees. It really hurt. 

But that isn't the end of the story. The terms of the first com- 
missioners were staggered for the first seven years. Payne was up 
for reappointment that year, and he was reappointed, and he had 
a victory party at the Metropolitan Club gloating about his victory 
over BROADCASTING. The next day the appointment was with- 
drawn. Don't ask me how. 

After the 1934 act was passed, we had a number of common 
carrier people come to us and ask us whether we were going to 
broaden the scope of BROADCASTING to cover these other func- 
tions of the FCC. 

Our answer was no-we operated on the premise that radio was 
analogous to the newspaper and not to the telephone or 
telegraph-but we said we'd see that they were served. So I 

drafted a letter and took it over to Judge Eugene Octave Sykes, 
who had been chairman of the radio commission and was serving 
as interim chairman of the new FCC before Prall's appointment. 
In effect, the letter said: "We are pleased to hear that the editors 
and publishers of BROADCASTING magazine are going to inaugur- 
ate a newsletter- Tele-Communications Reports-to serve the 
common carrier field, telephone, telegraph, cable, nonbroadcast 
services. If they do as good a job in this newsletter as they have 
done in the broadcast field, its customers will be well served." 

So then I had to get somebody to run it. Codel and I each 
agreed we would put up $500 to hire a guy to be the editor. This, 
of course, was in the Depression. I got a man named Roland 
Davies, who used to work for the AP; he came in just about the 
time I left. Good reporter; he knew Herbert Hoover very well, 
and that appeared to me to be important. Davies was a ticket 
seller for the C &O Railroad in between jobs. Roland protested 
that he didn't know a thing about the field, but I said that a good 
reporter doesn't have to know anything about a field; he'll learn. 
Then I said: "Now, what we've got to do is to sell some subscrip- 
tions, and AT&T has got to be a big customer." And Davies said: 
"Oh, my mother went to school with Walter Gifford." He was the 

president of AT&T at the time, and Davies went up to New York 
and sold him 50 subscriptions. And that was the beginning of the 
Yellow Peril. 

But the point I was making was that until the time I wrote out 
"tele-communications" there had been no such word in the lex- 
icon, insofar as I am aware. 

Well, by 1934 radio was doing pretty well, and it was beginning 
to knock the dickens out of the theater business. In one of the 
early issues of BROADCASTING there's a quote from a theater 
operator, who said, "You can get Eddie Cantor on the air for 
nothing. it costs you 50 cents or more to get into a theater." That 
was L.B. Wilson who was complaining about the damage being 
done to the theater. 

Yes, but his own radio station -WCKY Cincinnati-was doing 
pretty well. L.B. was a figure of some interest in those days-all 4 
feet 11 inches of him. 

L.B. Wilson was a theater operator, a banker and owned a boiler 
factory in Covington, Ky. He owned some motion picture 
houses-not first runs-in Covington and across the river in Cin- 
cinnati. He also owned a very small piece of Churchill Downs. He 
owned a piece of the Gibson hotel in Cincinnati and was one of 
the brightest guys and one of the best story tellers you ever 
heard. He called me up very early on and asked me about a radio 
station; he wanted to get one. 

So I recommended a lawyer to him-Paul Moses Segal, who 
was about the same height. Wilson wanted Cincinnati, which was 
the market, but the Ohio quota was full, and Kentucky was under 
quota. In the early days there were five radio zones, and each zone 
could have equivalent facilities, so he applied for a high frequen- 
cy-1490, top of the band, highly undesirable in Covington. 

I went to see him after he got this thing in Covington. Walked 
up four flights of stairs, got to the top of the steps, and his secre- 
tary said: "Oh, yes, Mr. Wilson's been expecting you." I went in 
and saw this cherubic little man behind this big desk. Double 
chin, expensive clothes. I was all out of breath, and he said: "Hi, 
young fellow. That's the reason I'm up here. I want to do the talk- 
ing." 

Then he said: "You've got a pretty good magazine here. What's 
a double truck cost?" and I didn't know what the hell a double 
truck was! I really didn't. I said: "You mean two pages?" And he 
said: "Yeah, right." So I said it was twice the cost of a page, which 
then was $160. And he said: "Well, I mean every issue." So I said 
that would be at the minimum rate of $120 a page. And he said: 
"I'll take it. Every issue a double truck." That went on practically 
as long as he lived, although the rates went up. 

Well, he became one of the greatest characters I ever met. One 
day I was down there and he had Senator Ernst of Kentucky, a 
Republican, in for some function, and Wilson said: "Senator, I 

want to make this presentation to you." And he gave him a gold 
watch inscribed, "To the next President of the United States." It 
wasn't six months later that he had Alben Barkley there, the 
Democratic senator, and gave him a watch inscribed the same 
way. 

But the funniest story I remember about L.B. was at an NAB 
convention in Cincinnati, probably around 1935. It was at the 
Netherland Plaza Hotel, which had two-story suites in the 
penthouse apartment floor. And everybody was there, including 
Bill Paley of CBS and Deac Aylesworth of NBC. And L.B. came 
up to the two of them, who were standing there arguing about 
something, and said: "You know, if the two of you went over 
Niagara Falls in a barrel, and it went end over end, there would al- 
ways be a bastard on top." 

Who else was outstanding in the radio business back when the 
magazine was getting started? 
Stanley Hubbard was one of the leaders in those days-and, even 
though semi-retired, still is on the leading edge of things, as wit- 
ness his involvement with DBS. In the Northwest there were the 
Fisher's Blend stations-still there. A pioneer in Oregon was 
Charles W. Myers, who coined such call letters as "KOIN" and 
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"KALE," both in Portland. And in the Midwest there was Colonel 
B.J. Palmer of the Palmer School of Chiropractic, who founded 
WHO Des Moines and woc Davenport-where a young an- 
nouncer-sportscaster named Ronald Reagan got his start. 

The Storer dynasty is legend: started in Toledo under George 
B. Storer, who became the foremost group owner in TV after 
pioneering in radio. Many other owners tried to emulate Storer 
and his brother-in-law, J. Harold Ryan, who was the figure man. 
Ryan also was an interim president of the NAB. 

And take John Fetzer, an engineer who put together his own 
station group, contenting himself with middle-sized markets 
rather than going for the top 10. And he wound up owning the 
Detroit Tigers and becoming the leading statesman in baseball. 

J. Leonard Reinsch is a must on any list of the industry's 
leaders. First he put the Cox Broadcasting organization together 
and then he had the vision to pioneer in cable. And Bill Daniels, 
out in Denver, did enough for the development and promotion of 
CATV to earn the unofficial sobriquet as "the father of cable." 
And Tom Murphy at Capcities. He added unique dimensions to 
the concept of group media ownerships initiated by the late Frank 
Smith. 

I could go on and on. The records are replete with success sto- 
ries of people with a will to be creative and successful in a new 
and potentially important field. It was before the actuaries took 
over with the rule of thumb that everything had to be a "profit 
center." 

About the time you got started, ASCAP was beginning to cause a 
lot of trouble on the music copyright front. 

ASCAP caused trouble almost from the start. E. Claude Mills- 
Eugene Claude, but he called himself E. Claude-was general 
manager. He was a nice enough little guy-tough, wiry. I guess he 
was Irish. But he put it on the line to broadcasters. Pay up or we'll 
throw you in jail. We'll sue you at $250 per infringement. He was 
affable about the damn thing, but he shook the guys down. 

Then they elected a guy named Gene Buck, who had written 
for the Ziegfeld Follies. He was a big, handsome guy. That was 
about the time that the boys in Montana, Ed Craney and his cro- 
nies, decided to start an anti-ASCAP insurrection. Gene Buck 
went down to Arizona on a vacation and through connections that 
Craney and Burt Wheeler (Senator Burton K.1 and others had 
they threw Buck in jail. We ran the picture. Buck never forgave 
them-and he shouldn't have, either. 

But ASCAP went out to get its pound of flesh, and it socked 
the broadcasters. He would say to a station: "You've got 824 in- 
fringements. That'll cost you $206,000. Or you can pay us a $200 
license." You know what they'd do. They got them all that way. 
Eventually, that resulted in Broadcast Music Inc., as a rival 
copyright clearance service for music. 

And there were other fringe outfits like SESAC. Nobody ever 
knew what SESAC had, but they had some religious stuff, and 
they'd catch a station playing some obscure religious thing and an 
arrangement that they had copyrighted-they called themselves 
the Society of European Stage Authors and Composers. It wasn't 
European at all. But they were modest; they'd say: "Just pay us 
$75 or so." 

Then came-and we'll skip a few years now-1938. NAB was 
torn apart on the copyright issue, and Ike Levy, the Philadelphia 
lawyer, and his brother, Leon Levy, who was Bill Paley's brother- 
in-law, got into a situation whereby they said there ought to be a 
paid president for the NAB. And so they picked Neville Miller, 
the "flood mayor" of Louisville in 1937. He was a hero. And 
they told Neville that if he could get them out of this copyright 
mess, that he'd have their undying faith and a lifetime job. 

Where were the Sarnoffs and the Paleys back when the magazine 
got started? Were they the giants In those days? 

Very much so. David Sarnoff by that time was president of RCA 
and chairman of NBC. One of my early experiences with him 
when we started the magazine involved another New England 

senator, Charles W. Tobey of New Hampshire I think. He had Sar- 
noff testifying, up on the Hill and asked him: "Now, what about 
this publication you own?" Sarnoff said: "I don't own any 
publication?' And Tobey said: "Well, what about this BROAD- 
CASTING magazine? Isn't that fellow Taishoff your nephew?" Sar- 
noff said: "No, but it would be all right with me. It's a good 
publication." 

We were both born in Minsk, Russia. 
Did Deac Aylesworth figure in things much then? 

Merlin Hall (Deac) Aylesworth was NBC president and did most 
of the testifying here. He was great on the witness stand, and he 
always conditioned the committee by pointing out that he was 
reared in Denver and that his father was a preacher, and he was 
taught the good Christian ethic. In Denver he had been chief lob- 
byist for the National Electric Light Association, NELA. 
Aylesworth would testify before these committees and pretty 
soon he'd have them all crying. 

Paley came into the picture in 1928, 1 believe, when he induced 
his uncle, his father and the Levys and a gent named Iglehart and 
a few others to invest their money in acquiring Major Andy 
White's Columbia Broadcasting System, 12 or 16 stations. Why? 
Because he'd been the advertising manager of La Patina cigars 
when he came out of the Wharton School, and he knew what it 
had done for the cigar business. He did it with the La Patina 
Hour and Kate Smith, and did she ever move that moon over that 
mountain. 

Sarnoff had an apartment here at the Shoreham-with his own 
barber chair. He used to call me and say: "Sol, I'm going to be in 
tomorrow. Can you have breakfast with me?" This happened 
once every two or three months, something like that. And one 
day he was pacing up and down, and he said: "Sol, as between Bill 
Paley and myself, who has made the greatest contribution?" I 
said: "I guess you have; After all, you were there earlier, long 
before Bill got into the business. And you've been in the 
manufacturing end along with the broadcasting end." 

He said: "Well, second question. Who do you think's worth 
more money?" I said: "Well, Paley, of course. He went in and in- 
vested in this thing." He said: "How much do you think Paley's 
worth?" I said: "I don't know-probably 10 or 15 or 20 million 
dollars." And he said: "What do you think I'm worth?" I said: "I 
haven't thought about it, but I assume you're a millionaire." He 
said: "I won't be until next week when they're going to give me a 
block of stock that I can buy. And I've got to borrow to buy that." 
It was one of the first of the stock options. 

Sarnoff had a tremendous ego, and I guess justifiably so. The 
man had a great mind. At the drop of a hat he could make a 
speech that would just ring the rafters. You know, for a person 
who was perhaps 11 years old when he came over here, practically 
self-educated, he had become a world leader. 

Paley, on the other hand, came from an affluent family and had 
the benefit of a college education. But he also was a person who 
was creative-he had a style, was a young man, and he capitalized 
on it. And he had the faculty of picking good men. The first per- 
son of real stature that he hired was Ed Klauber, the day manag- 
ing editor for the New York Times. He figured the New York 
Times was a pretty good paper. And he sensed the value of news 
very early. And the next topper he hired was Paul Kesten. And 
Paul Kesten proved a great mind too, a genius. 

Bill Paley had a circle of friends who went to school with him 
and were valued co-workers. One of them was the perennial sec- 
retary of CBS, Larry Lownian. Then there was his lawyer friend 
who was his outside counsel until he fired him over some dispute 
involving the Museum of Modern Art. Ralph Colin. He had a lot 
of confidence in a fellow named Mefford Runyon, who was a 
money man who came along later. 

And then Frank Stanton was hired on the basis of a three-page, 
single-spaced letter on radio audience measurements. And Paul 
Kesten hired him on the basis of the letter as assistant director of 
research. And then, in Chicago, there were H. Leslie Atlass and 
his brother, Ralph. Those were back in the formative days-when 
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soap operas and big business centered in Chicago. They were al- 
ways celebrating something on yacht parties. Ralph was a guy 
who always had a cigarette dangling from his lips; never saw him 
without one. Les stuttered. His two good friends were Bill Wrigley 
and Gene Autry, and he put them together, and got Gene Autry 
in the business. 

Les trained Jack Van Volkenburg, Jimmy Shouse, Carl 
George, Merle Jones. He ran what they called the Western Divi- 
sion of CBS. That was his turf, there was no question about it. 

In those days I had a lovely time. I covered a hell of a lot of ter- 
ritory. I got great satisfaction, for example, out of seeing a man like 
Walter Brown from South Carolina coming up here. He started 
out on the Hill for us, covering some hearings that I couldn't han- 
dle because there were just two or three of us on the staff. And I 

got him interested in broadcasting and he winds up a millionaire 
station owner. And I got a lot of satisfaction out of the Lyndon 
Johnson family doing what they did. 

And the satisfaction of getting a professional like Bob Kintner 
in the business when he really didn't want to. 

These things just happened. I didn't go out there to educate 
them; they came with the franchise, I guess. 

The Johnson friendship came about because you were neigh- 
bors, were you not? 

We became neighbors later on. It came about in a peculiar way. I 

received a call from Lyndon the year he came to Washington as 
the executive assistant to Congressman Richard Kleberg, who 
owned the King Ranch in Texas. Johnson said, in effect: 
"Taishoff, I'm told that if I want to know anything about radio, I 

should see you. And I want to know about radio." He was in his 
twenties at the time. And I said: "All right, why don't you come 
down and have lunch with me? I have a fellow sitting in my office 
who knows more than I'll ever know. His name is J. Leonard 
Reinsch." And Johnson said: "No, why don't you fellows come 
up here? I'll take you to the House dining room." 

And sure enough, we went up there, and we went to the House 
dining room. That was the beginning of a friendship. Thereafter, 
he checked me on anything that happened with broadcasting. I 

recall one little incident. After he'd been elected to the House, I 

suggested to him that Lady Bird, who had inherited $40,000 or 
$50,000 from her father, a Mr. Taylor, buy the little radio station 
in Austin rather than the little newspaper that Lyndon wanted to 
buy, because he wanted to get some return on that money and not 
be entirely dependent on his $10,000 salary as a member of the 
House and on contributions. 

Johnson said: "You know, my friends in the House who are 
lawyers get fees. Those that are publishers get revenue. I was just 
a country school teacher, and they won't pay me any more than a 
few dollars for a lecture." 

So I suggested that he get the radio station, but he said: "Well, 
that's not making any money either?' I said: "But it will." And 
they bought the little radio station, KTBC. And that is a romance in 
itself, how that developed, but I won't go into it .here. 

There came a time when Lyndon decided to run for the Senate. 
They still owned the radio station, and I ran an editorial saying it 
would be wonderful to have someone in the Senate who knows 
what it is to meet a radio station's payroll. And I received an in- 
dignant wire from the publisher of the Dallas Morning News and 
the owner of WFAA, who was supporting a chap named Coke 
Stevenson, who'd been governor. The telegram said: "Since 
when is it the province of a trade paper to delve into state 
politics?" 

And I also received a telegram from a fellow named Harold 
Hough of the Fort Worth Star Thlegram and WBAP, applauding 
our support of Lyndon Johnson for the Senate, and so there you 
are. Lyndon was elected, and he did know what it was to meet a 

radio station payroll. 
When Lyndon Johnson became President of the United States, 

the family was pretty well into the broadcasting business and the 
cable business. They had ownership of one television station and 
a radio station. They had 50% of another television station, 50% 

of a big cable operation down there, 25% of a couple of other 
things. 

Lyndon and I were talking about the political situation that 
arose. Sam Rayburn, the Speaker of the House, who had been his 
campaign manager, had a nephew named Robert T. Bartley, who 
was a member of the FCC. Everyone thought that Bartley would 
be named chairman. I told Lyndon: "Look, there's nothing 
wrong with your naming a Republican chairman of this commis- 
sion. We've got a fellow named Rosel Hyde, who had been chair- 
man; he's a Republican, but he's not very active in politics. If you 
name him then they can't point the finger at you." And he said: 
"That solves my problem," and he named Rosel Hyde chairman. 

Lee deForest occurs early In the magazine's history, Just as a 
figure in the manufacturing business, then selling tubes. 

Well, he was the inventor of the audion tube, I believe. And, 
from that he went into the manufacturing business, although he 
was not a great promoter himself. But he was regarded as a genius 
of sorts. He regarded radio as his invention, which it was not. He 
made a very definite contribution as an inventor, and gave radio a 

better voice. But to say that he was on a level with Marconi would 
be stretching it, I think. And that's in the audio area alone. 

DeForest was used by critics of radio, even in those early days, 
to inveigh against radio's development by the powers that were. 
I'm not sure if the quote is precise, but he was quoted as having 
said, "What have you done to my child?" Actually, he loved 
publicity, and he got plenty of it. Newspapers in those days were 
willing to carry practically anything that anybody of any impor- 
tance had to say against radio. They were afraid of radio. 

The more enlightened publishers got into the medium-not 
because they thought it had a tremendous future, but because 
they thought it would be competitive. Not all of them; there were 
some who went to town with it-the Chicago T-ibune with WGN, 

the St Louis Post Dispatch with KSD, the Milwaukee Journal 
with wan.', the Kansas City Star with WDAF. These were all 
pioneers in the field, and they were very dominant newspapers. 

That was in the Midwest. On the West Coast, the automotive 
dealers were the big operators. There was Don Lee with the Don 
Lee Network, the Cadillac-Oldsmobile distributor-and not only 
in Los Angeles, but through another name in the San Francisco 
Bay area. There was Earl Anthony, the Packard distributor and a 

substantial stockholder in Packard, who had KFI and KECA in Los 
Angeles. Those fellows battled as competitors not only in the 
automotive end but in the radio end as well. 

In the number-one market, the New York Times did not get in 
until very, very late-and then in the specialized good music area 
with WQXR. And that came largely in partnership with John V.L. 
Hogan, whom we mentioned earlier (page 122). The New York 
World, which was very dominant, did not get into radio. The New 
York Sun, which probably had the best technical page on radio, 
with E.L. Bragdon as its editor for years, never got into it as far as 
I'm aware. 

Hearst did. Have I related to you the only interview I had with 
William Randolph Hearst? 

No. When did that happen? 

It was probably about 1933. I met William Randolph Hearst Sr. at 
the Washington hotel. He had retained Elliott Roosevelt, the sec- 
ond son of Franklin Delano Roosevelt, as his vice president in 
charge of radio. And I asked him why he was going into radio-in 
Oklahoma, I believe-and he said: "People are getting too lazy to 
read, but they will listen. I have been in the forefront of using pic- 
tures in my newspapers for the same reason. Short text, pictures. 
Or they will listen." That was his philosophy. 

It we can get back to the subject of the Inventors, what about 
Zworykin? 

Vladimir Zworykin was one of General Sarnoff's imports at RCA 
by way of Westinghouse. He was a fellow Russian. Zworykin was 
primarily television; he was the man who invented the 
iconoscope and the kinescope. He was given his head by Sarnoff; 
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he worked at the Princeton laboratories, which became the David 
Sarnoff Laboratories. 

There were other television systems, but I think that 
Zworykin's invention transformed the medium from a mechani- 
cal to an electronic system, by developing these tubes. Zworykin 
was a very important factor in the development. Have we talked 
about Allen B. Du Mont? 

No. Where did he fit in? 

Well, Allen Du Mont was an authentic genius. He developed the 
oscilloscope, which became the heart of the picture tube. Du- 
Mont had had infantile paralysis, and to some degree he was self 
educated. He started the Du Mont network, which began with sta- 
tions in New York, Pittsburgh and Washington. The New York 
station-WABD- had his initials as call letters. It was later sold to 
what is now Metromedia, it's WNEW-Tv now. 

But there were a number of important projects that converged 
to make the television that you have today. RCA was very anx- 
ious to get under way in television because it was in the set 
manufacturing business. CBS wasn't too anxious to get started 
because it had such an investment in talent that it had raided from 
NBC, including the Jack Bennys and the Fred Aliens and so 
forth. 

What about Farnsworth? 

Philo Farnsworth was an independent operator who developed a 

TV system of his own early on. He figured in the news, he was 
competitive, but he never really got off the ground. 

Some accounts seem to credit him as being the father of televi- 
sion. 

Well, there are so many fathers. There must be a lot of bastard 
offsprings, believe me. Farnsworth had a lot to do with it. There 
was E. Caldwell Jenkins who developed a mechanical TV system 
right outside Washington, in Wheaton, Md. He made his fortune 
with the Dixie cup, and then blew it in mechanical television 
early on. That would have been in the early thirties. 

You haven't really gone into David Sarnoff at length. Is this as 
good a time as any to talk about perhaps the biggest giant of 
them all? 

All right. Sarnoff was in his teens when he migrated from Minsk, 
Russia, to New York. He had to support his mother, who was a 

widow, and I think there were other children. He sold newspapers. 
And he also learned international code and became a "brass 
pounder" at an early age. At the time of the sinking of the Titanic 
he sat in the window of Wanamaker's department store and 
copied the list of survivors. President Hoover had ordered all 
other stations off the air. 

When did you first meet Sarnoff? 

I met him when he was assistant manager of the American Mar- 
coni Co. At that time he worked for a man named W.A. Winter- 
bottom. Sarnoff never forgot him. When RCA was established, 
Winterbottom became the head of the Wireless Operating Co., 
their common carrier subsidiary. 

My first recollection of a meeting with Sarnoff was with Owen 
Young, who was the head of General Electric and of the group as- 
sembling RCA. I recall that Young was a very impressive fellow- 
tall and handsome-and he said: "David is the man who is put- 
ting this together and David will be the head of it." 
What were the components that formed RCA? 

General Electric, Westinghouse, AT&T, American Marconi and 
United Fruit, which had its own communications system. The 
field was divided into a manufacturing business and a com- 
munications business, and RCA was just a wireless company at 
the start. What we call common carrier today. RCA was set up in- 
itially in 1919 at the request of the secretary of the Navy. 

When they decided to create RCA as a manufacturing com- 
pany, it was going to manufacture radio transmitters and radio 
receivers, but it didn't have the capital or the facilities. So 

although those early transmitters and receivers carried the RCA 
name, they were made by either Westinghouse or General 
Electric. 

The telephone company at that time agreed to get out of the 
broadcasting business. It had WEAF in New York and WCAP 
(Chesapeake and Potomac) in Washington-that's WRC now. In 
any event, they got out of that business. 

And that put RCA in the broadcasting business? 

Yes, it put them in the broadcasting business and in 1926 was 
responsible for the creation of NBC. And then, as stations sprang 
up over the country, there were needs for additional service in the 
major markets. So they set up a Blue network as well. The Red 
and the Blue ostensibly were competitive, but the Red actually 
was the nationwide network and the Blue network had separate 
key stations in markets like New York, Chicago, Washington, 
Philadelphia and so forth but with the same supplementaries. 

What kind of person was Sarnoff? What did he bring to the par- 
ty? 

He was an engineer-self taught, largely. A brilliant mind. An in- 
novator and probably the world's foremost salesman of his day. 

Really? 

Yes, he was a tremendous salesman. He could inspire an audience 
of any kind. And, surprisingly, he had a great command of the 
language-ad lib or rehearsed-and he could just take over an au- 
dience. 

I always had the impression that he was quite a distant figure, 
very Olympian, and difficult to deal with. 

Well, he had a tremendous ego; there's no question about that. 1 

can relate one experience with him. There was an antitrust suit, a 

criminal antitrust suit, against RCA naming Sarnoff and several 
other figures in RCA as defendants. Sarnoff was then chairman of 
the board and Frank Folsom, formerly of Montgomery Ward, was 
a new president of RCA. I had a date with Folsom, and Sarnoff 
stuck his head in and said: "Oh, Sol, I didn't know you were 
there. How are you doing?" And he came in and sat down. 

This thing was on his mind, this antitrust suit, and he said: 
"Isn't it a sad commentary on a man as devoted as I am to this 
field to be confronted with a criminal prosecution?" And he said: 
"I think I've made a contribution here-certainly I'm not capable 
of a thing like this." 

But he so impressed me, so swayed me that I went back to the 
Ambassador hotel, where I was staying, and wrote an editorial. 
And I said that if this thing is actionable, then it should be a civil 
suit, not a criminal suit. This man is not culpable; Folsom is not 
culpable. A week later, the Department of Justice changed it to a 

civil suit. And Sarnoff called me up and said: "Sol, I'm not put- 
ting this in writing, but now you know the power of the press, 
even the business press." And I've never forgotten that. 

Was RCA the kind of company it was, and Is, because of Sar- 
noff? 

I would say Sarnoff wielded a great influence. Although he did not 
pick Merlin Hall Aylesworth to become the president of NBC. 
Owen Young had a lot to do with it because of the GE connection 
and the fact that Aylesworth was the lobbyist for the National 
Electric Light Association. Only Aylesworth surpassed Sarnoff in 
eloquence. He was a great president. He was the fellow who put 
together the deal with the Rockefellers that resulted in Radio 
City. If you look at the Nov. I, 1931, issue of BROADCASTING you 
will see a mockup of Radio City. And when that thing was going 
up, he called me up one day-1 went to New York quite fre- 
quently then-and he called me up and said, "I want to take you 
to see Radio City," and he took me out across those damn beams 
and I was scared to death. 

What happened to Aylesworth? 

Unfortunately, he moved from president to chairman to consul- 
tant, although he was still on the payroll. He lived at the St. Regis, 
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and my dates with him after that were at about 11 o'clock in the 
morning at the St. Regis bar. He was articulate, still good, but he 
began hitting it pretty hard, and so he burned out, I guess. 

What about Niles Trammell? I noticed his name in an early issue 
when he was Chicago vice president for NBC, and the remark 
was made that one-third of all the network programs came out of 
Chicago in those days. Was that because of the soap operas? 

Sure. Most of your agencies, particularly your spot agencies, were 
in Chicago-the Middle West. The soap operas came out of 
Chicago because it was about equidistant coast to coast, and - 
taking into account the time difference-it was regarded as the 
most economical way of setting up networks. And a lot of your 
advertising, your breadbasket stuff, your cereals-came out of 
that area. And mostly the soaps were there. 

A good many of them were agency-owned in those days, were 
they not? 

That's right. Frank Hummert of Blackett-Sample-Hummert, 
later Dancer-Fitzgerald-Sample, was the great soap writer; he'd 
write scripts all day long. And that was the farm belt- wi.s was 
owned by the Prairie Farmer, originally by Sears, Roebuck and 
the Prairie Farmer, and WENR, which had half of WLS's time, was 
owned by the utility there. And WBBM was owned by the Atlass 
brothers, until CBS bought it. 

So Chicago was really kind of a sub-capital of big-time radio in 
those days. 

No question about it. It was the originating point, the soap operas 
were on all day long, and the West Coast was regarded only as a 
talent resource. Nothing originated there in the early days. And 
business on the West Coast was centered in San Francisco, not 
Los Angeles, which was regarded as tinsel and papier mache. And 
you went to New York for the hard business. 

Niles Trammel was another figure who came in through the 
RCA Communications end. He had been in the military, and was 
hired as an RCA Communications salesman for the West Coast, 
and was brought into Chicago to head their WMAQ operation- 
which originally, incidentally, had been owned by the Chicago 
Daily News, while WGN was owned by the Ribune. WMAQ was a 
pioneer; I think the book will show it was probably set up in about 
1922. The president of WMAQ Inc. was William S. Hedges, who 
also was the radio editor of the Chicago Daily News-which gave 
a banner headline to the Robert Mack dispatch every day. 

Did he suffer from any conflict of Interest In those dual roles? 

Not in those days. 

Did the Chicago Daily News carry any radio criticism at that time? 

Oh, I don't think there was much criticism at all then. Very little. 
They couldn't fill the radio page. In those days there were proba- 
bly a dozen basic stories in radio, and you kept rewriting them, 
putting a new lead on them. Hedges went with WMAQ when it was 
sold to NBC and, except for a short tenure at Crosley in Cincinnati, 
spent the rest of his career at NBC. He became station re- 
lations vice president for a while, and later retired. 

Who were some of the other really dominant figures? Chicago 
used to have a reputation for being a pretty free-swinging town 
in those heydays of radio-I'm thinking of the Atlass brothers 
and so on. 

Yes, Chicago was a fun town for broadcasters. They all had their 
favorite places. But you've got to keep in mind that these were 
pioneers, and they were younger people. 

Take for example Harold Hough, who was circulation man- 
ager of the Fort Worth Star Thlegram but president of their 
broadcast operations. And he operated in a business office out 
front at the newspaper, where he had a desk and a secretary. He 
was the head of WRAP, a clear channel station that was half time 
with WFAA in Dallas, with which they shared a regional station, 
too, for years. 

Hough was a very influential fellow in the business, and a very 

wise old fellow. He was in the forefront of every activity, including 
the clear channel field. And he had a good friend named Glenn 
Snyder, who was vice president and general manager of WLS in 
Chicago, then owned by the Prairie Farmer: They had common 
interests-farm markets and that sort of thing. 

WBAP never claimed to be a Dallas station; it was the frontier 
end of Texas, it was the longhorn country station, while WFAA 

was a metropolitan station. "The Old Hired Hand," as Hough 
called himself, would get on the air once in a while and ring a cow 
bell and philosophize. At one NAB conventiion, he and Glenn 
Snyder got a couple of overstuffed chairs placed out in front of the 
ballroom of the Conrad Hilton hotel in Chicago-then the 
Stevens hotel-and they had a little repartee that went something 
like this: 

"Say, Glenn, there doesn't seem to be as much hell raising at 
these conventions as there used to be." And Glenn would say: 
"Harold, there's just as much-but other people are doing it!" 
And they'd just carry on that way. 

Hough was originally from Oklahoma. His closest personal 
friend was Will Rogers, and he talked like Rogers. They owned a 

station together -KTOK -that they started in Oklahoma, even 
though Hough was in Texas. 

Hough also had a wooden leg-no one knew how he lost his 
leg; he said it was run over by a train, but that wasn't it. And he 
had a penchant for taking a few drinks with the boys, playing 
cards. And he never took off his hat-big western hat-anywhere 
he went. Harold used to get a few drinks and sit in his hotel room 
with the boys, take off the wooden leg, get into his briefcase and 
take out an oil can and oil it. A lot of character, and a lot of fun. 

What about Frank Stanton at CBS? 

Well, to me, he made a major contribution to the evolution of 
broadcasting as we know it and has not been given enough credit. 
He was a man of ability. He had a touch of genius and exquisite 
taste. A perfectionist. And he had the faculty of picking good peo- 
ple. He achieved almost everything he wanted except the num- 
ber-one spot at CBS; he never became the chief executive officer. 
Arthur Taylor was the first to whom Paley yielded the chief ex- 
ecutive title. Then John Backe had the chief executive title, and 
now Thomas Wyman does. But it's just a title-Bill Paley is still 
the chief executive. 

And why not? I mean, he owns the operation, and he hasn't 
fared badly. Any man who has the ability to call the right shots 
certainly has my applause. He's done it. 

Paley Is a little bit older than you, Isn't he? He just turned 80. But 
he's perpetual youth. 

Yes, and I was 77 on Oct. 8. About three years apart. Now it's not 
much, but in those days it was considerable. 

Going back to Sarnoff. In 1953, in Chicago, [the late] Frank 
Beatty [a BROADCASTING writer and editor] and I went down to 
the Merchandise Mart, I think it was, to listen to Sarnoff address 
the Radio Manufacturers Association-the NAB also was meet- 
ing in Chicago at the same time. We were sitting at the press table 
when Sarnoff said: "You can write off radio. Television is the 
thing; write radio off." 

I looked at Frank, and we did the old business of taking down 
every other sentence, so we had it damn near verbatim, and we 
wrote the story. And, boy, there were denials all over. But they 
couldn't deny it; there was a room full of people. 

Over at the NAB it was a different story, because radio was still 
running the NAB. And there was hell to pay. But Sarnoff was im- 
petuous and he was going with the ball. He was a promoter: "It's 
television, the hell with everything else." But he wasn't very hap- 
py about our reporting it. 

Didn't he make a famous speech to affiliates that said essen- 
tially the same thing-get into television? 

Oh, they were all making speeches to get into television, but not 
to write off radio. Radio had to pay the freight for television. But 
Sarnoff's enthusiasm was unbounded. In the early days of TV, 
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the ongoing wisecrack was that "you don't have to be crazy to go 
into television, but it helps." This was premised on the high 
start-up costs and low rates because of the paucity of sets and 
head counts. I'm reminded of this by a remark that crops up in 
our "2001" special report this week-something to the effect 
hat a lot of money will be lost trying to find out which of the new 
echnologies will work and which won't. It's ever been thus; 

that's the unfree part of the American system of free enterprise. 

Let's get back to those early days in Washington. There are two 
figures that keep cropping up in the early thirties, Harry Butcher 
and Frank Russell, who were the CBS and NBC lobbyists, 
respectively. 
Yes. It all started with a fellow named Milton Eisenhower. He was 
the younger brother of Ike, and he worked for the Department of 
Agriculture as secretary to William Jardine, the secretary of agri- 
culture. 

Mixing business with pleasure: 

Early on. Changing of the guard at the National Association of 
Broadcasters on Aug. 8, 1938. L to r: Ed Kirby (wsM Nashville), who 
became public relations head of the trade association; Philip Loucks 
Washington attorney and managing director of NAB; Gene O'Fallon, 
owner of KFEL Denver (whose call letters stood for "Kan't Find Enough 
Liquor"); Neville Miller, the NAB's first paid president; Herb Hollister, 
midwest broadcaster, and Sol Taishoff. 

Studio tour. L to r: Victor A. Sholis, director of WHAS Louisville, 
escorted ST and Frank Silvernail, chief timebuyer for BBDO, and F 

Ernest Lackey, president of the Kentucky Broadcasters Association, 
during the 1949 KBA convention in Louisville. 

Family affair. Betty and Sol Taishoff were among the guests at this wedding party for the daughter of 
pioneer station representative Edward Petry (far right) in 1958. L to r: Herb Akerberg, chief engineer, CBS; 
ST; unidentified woman; Betty Taishoff; Lee J. Fitzpatrick of WJR Detroit. Others are unidentified. 

Twosome. Betty and Sol Taishoff 
at Charles Farrell's Racquet Club 
in Palm Springs in 1961. 

Shakespearean soiree. This motley crew of thwarted thespians 
performed at a Television Pioneers bacchanal written, staged and 
directed by Robert K. Richards, former executive director of 
BROADCASTING. L to r: (seated) Clair R. McCollough, Steinman Stations, 
and Glenn Marshall, imixTavi Jacksonville; (standing) Ernest Lee 
Jahncke, ex-NBC; Carl Haverlin, first president of the Broadcast Music 
Inc.; Ray Hamilton, station broker; "Dub" Rogers, KDUS-TV Lubbock, Tex., 

and TV Pioneer creator; John Fetzer of the Fetzer Stations, and cigar - 
smoking Sol Taishoff. 

Birds of a feather. Radio Day at the Advertising Club of Washington, 
May 12, 1959. L to r: Sol Taishoff; Rosel H. Hyde, then acting chairman 
of the FCC; Robert H. Hinckley, vice president, ABC, and TAM. Craven, 
former chief engineer and twice a member of the FCC. 
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Milton started out as an educator of sorts, but he was a gradu- 
ate of, I believe, the University of Iowa or Kansas or whatever, 
and he got to know Scoop Russell, who went to the same school. 
Russell became an assistant to Jardine-a lobbyist, I guess-and 
working with Milton. So when NBC needed a man here, Milton 
suggested Russell. 

Then, when CBS needed a man here, Russell recommended 
Butcher, who had gone to school with him in Ames, Iowa. 

Butcher's wife went to Ames, too. So Butcher-who was then 
chief editor of the Fertilizer Review-became the CBS Washing- 
ton representative. At first he was manager of WJSV, and from 
that he became the CBS vice president. And Butcher's wife 
became very friendly with Mamie Eisenhower; they lived at the 
Wardman Park hotel together. And they played bridge together 
with then Colonel Eisenhower. 

Butcher became very close to Ike, and as Ike moved up, Ike 

some snapshots taken along the way 

The boys from Minsk. A 1956 
photograph of ST (r) with David 
Sarnoff, chairman of RCA. Their 
shared birthplace-Minsk, in 

Belo (White) Russia-was pure 
coincidence. 

Big leaguers: L to r: Jcihn Fetzer of the Fetzer Stations and owner of 
the Detroit Tigers; Frank Stanton, CBS vice chairman; Sol Taishoff; J. 

Leonard Reinsch, Cox Stations, and. Herbert Klein, director of 
communications at the White House during President Nixon's tenure. 

Honorees. In May 1981, Lowell 
Thomas (I), pioneer newscaster 
and one of the principals in 

Capital Cities Communications. 
was a recipient of the Peabody 
Award, as was BROADCASTING 

editor Sol Taishoff. Three months 
later, the venerated Thomas 
succumbed to a hearfattack. 

Spirit of '70. It was an NBC radio and TV affiliates convention, but the 
guests were ecumenical. L to r: Bob Hope; William S. Paley, chairman 
of CBS Inc.: Leonard Goldenson, chairman of ABC Inc.; Herbert S. 

Schlosser, then president of NBC (and now head of RCA's video- 
recording enterprises arm), and Sol Taishoff. 

Heading for the barn. This member-guest tournament at 
Washington's Woodmont Country Club brought out (I to r) William P 

Sims, Washington attorney; Charles F. Adams, executive vice president 
and director of the Washington office of the American Association of 
Advertising Agencies; Sol Taishoff, and Samuel Thurm, senior vice 
president of the Association of National Advertisers, Washington. 

Present tense. This May 18, 1981, reception at the Capitol Hill Club 
brought together the immediate past and incumbent chairmen of FCC 
as guests of Broad Street Communications. L to r: Richard L. Geismar, 
chairman of Broad Street; ST; Fred E. Walker, Broad Street president; 
former FCC Chairman Robert E. Lee, and the incumbent chairman, 
Mark S. Fowler. 

At ease. NAB President Vincent T. Wasilewski (I) and Sol Taishoff at 
the Kemper Open in Washington in June 1981. 
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probably suggested to him that he get in the service some way, 
and he went in the Navy; he was a lieutenant commander. When 
the war came along and Ike wanted a companion over there, since 
the ladies were companions here, Butch became a four-striper, a 

captain and an aide to Eisenhower. 

Butcher never returned to CBS after the war, did he? 

No. He went out to Santa Barbara and started a radio station and 
later a television station. He also got into cable and made a lot of 
money. Butch has lived a charmed life. The last I heard he was 
playing golf almost every day with the retired president of AP, 
Wes Gallagher, who lives there. 

Did Russell stay with NBC until he retired? 

Not exactly. Things got hot at NBC because Russell kept no 
records. When they had new treasurers of NBC come down to 
look at his expense accounts, he had none, and he'd say: "See 
General Sarnoff." Well, things got to the point where it was 
decided that Russell should no longer remain an officer with 
NBC. So he retired, but was hired back by RCA as a consultant, 
and not as an officer of the company. One provision was that he 
would have to have other clients-he couldn't just have RCA. So 
he sent out the alarm to me and to others - "I'll work for 
nothing; get me some clients?' Well, he got to dealing with Bill 
Daniels, and got in on the ground floor of cable. He took no fees 
but took an interest in cable systems. He did very well. 

It was a small fraternity then. But Russell was a very capable 
lobbyist. Sarnoff did some lobbying in his own right, and the re- 
port was that he'd hire anybody as a consultant at 25 G's if he felt 
he would do him some good. One of them was Oswald F 
Schuette, who represented what he called the Radio Protective 
Association, which happened to be office space and a mimeo- 
graph in the National Press Building. And he would put out these 
releases inveighing against the RCA monopoly and the AT&T 
monopoly. Finally he was hired by RCA. 

How did the "VIP -pars" trip come about? 

That didn't take place until 1945, but its development began long 
before that. In 1941 or thereabouts, one Ed Kirby, ditector of 
public relations for the National Association of Broadcasters, had 
a reserve status. He was called into active duty at the Pentagon, in 
radio, as a major or possibly a lieutenant colonel. He was a gradu- 
ate of Virginia Military Institute, the West Point of the South. 
Kirby-a very creative fellow who always had more balls in the air 
than he could ever catch-organized and headed a radio branch at 

the Pentagon. 

Did he have anything to do with the 'Army Hour'? 

Yes. I think he was instrumental in getting the Army Hour off the 
ground. He produced the Big Picture later on. He was very, very 
active in getting broadcasting cooperation doWn the line. Toward 
the end of the war there developed a need for broadcasters to take 
over radio stations as we-the allies-invaded the enemy coun- 
tries. Radio, rather than newspapers, could get to the people im- 
mediately. It was the first target. But they needed people who 
knew what went on at radio stations, and they recruited. 

A new reserve unit was created, to be called G-5. A Colonel 
Looker, probably at Kirby's suggestion, called me in and asked 
whether 1 would be available for possible service in recruitment 
of broadcasters for some engineering training, some on-the-air 
training-people who would know what to do. And I said, "Sure, 
I'd love to." 

We cooked up the idea of getting a mission of broadcasters over 
there. We hand picked them. We went in uniform; it was 1945 
and we had the assimilated rank of lieutenant colonels. This 
group of a dozen and a half went over after VE Day. We were in 
Piccadilly Circus on V.1 Day. 

We were in Unter den Linden at the Reichs Chancellery a cou- 
ple of days later. We went all through Goebbel's files. This was 
the most exciting experience I'd ever had. We were at 

Berchtesgaden, which had been bombed out. This was the dam- 
41, 

nedest thing that ever happened. We had R&R at Bad Homburg. 
We hit damn near everywhere-even Cap d'Antibes was part of 
the phasing out. 

Did you do any work? 

A lot of work. We got to Radio Berlin and found the Russians in 
control. It was in the British sector, but the Russians had moved 
in-there was a little Russian in charge of the thing who was not 
authorized to be there. In our group there was a signal corps bri- 
gadier general whose name was Sam Ford; he was an RCA 
engineer. We go into this thing, look around, and I said, "Sam, 
what the hell is this? I've never seen anything like this before." I 
had found a machine that looked like a teleprinter, but there was a 

thin tape coming out of it. And Sam said, "How in the hell do 
you think I know? This is the first time I've been here, and I got 
in under your coattails. They wouldn't let us in here." 

Well, we look at the strange stuff, and John Fetzer, who had a 

little engineering background, said, "Damn, they're playing 
music and voice with this stuff. I don't know what it is." We had 
come across the first oxydized tape and player. It was called the 
magnetiphone. 

We took all this tape and stuffed it in our pockets, and we car- 
ried it back with us. It went into the hands of the alien property 
custodian, and it had to be released in the public domain. And 
that's the way tape got over here. 3-M was the first company to 
grab the ball-they just grabbed it and made a jillion dollars. 

I recall going into what had been a concentration camp, and 
boy, it really hit me. Don Kearney was one of our conducting of- 
ficers. He later became a broadcast executive with Corinthian and 
others, and he died just a few months ago (BROADCASTING, June 
29). 

We all took souvenirs; I have stuff at home now-pieces of the 
fireplace from Berchtesgaden; it was the most amazing place you 
ever saw, up in the clouds, in the Alps. John Fetzer came up with 
a telephone that had been torn off the wall, and he later made lec- 
tures all over, saying: "This was Hitler's telephone. With my own 
hands, I pulled it out of the rubble." 

Well, the war was over now, and people were coming back home 
and there was a sudden demand to build radio. There was a big 
post-war rush for radio station applications, was there not? 

There certainly was. That was when the daytimers were invented, 
and they were granting them almost at will. They hove onto the 
scene in great numbers; I would imagine the station population 
doubled in the course of a few years, and there were daytimers 
and limited timers-stations that went off the air at sunset; 
wherever they were, on dominant channels. Some of them made 
money, some of them lost money. 

Charles Denny was chairman of the FCC then-from 1945 to 
1947. He was succeeded by Wayne Coy, from 1947 to 1952. 

Denny went to work for RCA. That's a story that can be told. 
I happened to be having lunch or breakfast with General Sar- 

noff at the Shoreham hotel in Washington, and he was complain- 
ing about how difficult it was to get good executives who would 
make decisions. At that time a fellow named Joseph McConnell 
was president of NBC, and the general said that this fellow had a 

reputation of being a great salesman, a great executive, and he re- 
ported in glowing terms all the new business he sold, but failed to 
report the cancellations. And he had juit arranged for this man to 
depart. I mentioned several friends of mine at NBC that I thought 
would make good presidents, and he said: "You're talking about 
administrators. I don't want administrators. I want dynamic 
leaders and decision makers." 

I said: "Well, there's one guy that I don't get along with partic- 
ularly; but he will make decisions, and that's Charlie Denny." 
And Sarnoff said: "I could buy that young man." And I said: 
"Well, you can't buy him now because he's chairman of the in- 
ternational telecommunications conference that's going on in 
Atlantic City-he's chairman of the 'conference and of the U.S. 
delegation?' 

It Was after that conference was over that Denny resigned from 
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the FCC and joined RCA to become counsel for RCA or David 
Sarnoff Laboratories in Princeton. There was a training period 
and then he moved to NBC and became, I believe, executive vice 
president for station relations, or something of that kind. But it 
didn't work out too well. He transferred later on to RCA and 
became their new products head. 

An interesting sidelight to that story is that when Denny went 
to RCA he took with him a fellow named David C. Adams, who 
was in the Common Carrier Branch of the FCC, and he knew 
nothing about broadcasting. And Adams became a star at NBC 
and Denny played out his career as the Washington vice president 
for RCA. 

They've had an awful lot of trouble with NBC executives, up 
through today. 

It's because of the RCA dominance, and the fact that NBC was 
one of the original breadwinners of RCA, and the head of RCA 
was also, at least nominally, the head of NBC. That was his prize 
operation and the glamour operation-the one they prided them- 
selves on. 

I wonder If RCA has ever gotten over David Sarnoff? 

There's never been anyone who starred as Sarnoff did. 

Well, after the post-World War II buildup of the radio system, 
then came television. 

Actually, television began in the late 30's-there were perhaps 20 
experitriental stations authorized before the war. RCA im- 
mediately advertised sets, and the FCC cracked down on them 
and said, "You're exploiting experimental operations." And they 
put it back in the deep freeze. That stayed on through World War 
II, of course, and then they began authorizing permanent sta- 
tions after the war. 

By 1948 there were 108 stations on the air, and it had become 
apparent that the VHF spectrum wouldn't accommodate the de- 
mand. That's when the big freeze was put on, until 1952. Then 
the great gold rush was on. 

But radio was still the dominant broadcast medium. We had 
very serious problems as a magazine. When television was 
emerging, we decided we had to get on the television bandwagon 
even though the radio guys hated hell out of television, which 
was poaching on their territory and getting its hands in their 
pockets -not unlike what has transpired in the past few years with 
cable. 

We had changed our name from BROADCASTING and BROAD- 
CAST ADVERTISING to BROADCASTING TELECASTING. The 
"TELECASTING" was very small. Gradually, as the medium grew, 
we increased the size of "TELECASTING." It got to the point where 
some of my very good friends-a fellow by the name of Ed 
Craney in Montana and a fellow in Tulsa whose name was Bill 
Way-sent out a letter to radio broadcasters saying that BROAD- 

CASTING had sold out to television, the enemy. They canceled 
their subscriptions and their advertising. But we kept increasing 
the size of "TELECASTING" until it equalled the size of "BROAD- 
CASTING" on the masthead. 

What became of the Craney crusade? 

It fell by the wayside. In the case of Craney, I told him on one oc- 
casion that he was cutting his own'throat, that he would never be 
able to sell the three or four little radio stations he had in Mon- 
tana for enough to retire on, but if he went into television, he 
could probably come out of it, and that's exactly what happened. 
In his case, Bill Way just evaporated. His station, KVOO, also 
became a television licensee, but not with Bill Way there. 

The NAB was having problems, too. It changed its name to 
NARTB -the National Association of Radio and Television 
Broadcasters-because of the protest of television people that 
they weren't being represented. But when television came to full 
bloom, we just dropped the "TELECASTING" because it was all 
broadcasting. And NARTB reverted to NAB. 

What do you think of the future? What Is your vision of the way 

things are going to go with all of the Fifth Estate media we 
cover? 
Well, there are very interesting things developing in the field. 
Television seems to be the culprit-everybody points his finger at 
television for wasting our time, and for mediocrity. They don't 
talk about the good things. 

My notion is that with all these developments in the field that 
generally fall under the label of technology, we are actually build- 
ing a computerized information-entertainment center in the 
home: The television set in the future is not going to look any- 
thing like it does now. The tube will always give you the informa- 
tion, but it's going to come from many more sources. You're 
going to dial them in, just as we dial them on the telephone now. 

And there will be great competition, and I would assume that 
when you have such competition, you're not worried about anti- 
trust. But then the big ones will start eating the little ones. And 
after that some guy will come along with a new idea and knock 
the spots off some existing thing. And all these things will find a 
level. 

And the public, whether we like it or not, is going to pay for 
these services one way or another. The one true thing that was 
said to me by a fellow early on in cable, when I made the argu- 
ment, as we all did, that people are going to be paying for some- 
thing they now get for free. And he said: "So what's wrong with 
that? Do you have a subscription price for your magazine? Do 
you sell advertising? You get both, don't you? You have a box of- 
fice. Everything has a box office except television. And why 
shouldn't it have a box office?" And that's the philosophy of the 
thing. 
Are you ready to buy that philosophy now? 

Not all the way. I can't convince myself that the box office is the 
only way of getting it. If advertisers can get their return from 
sponsorship of the right sort of fare, why not? Why not give the 
public something? I don't see making the public pay for baseball 
games; yet that's what it's going to come to. That's what Walter 
O'Malley had in mind when he refused to sell baseball rights to 
television way back, when he moved to L.A. He told me so when 
I was with him. He said: "Why do that? We're going to get real 
money for that." 

What is the best of all worlds? The public pays for damn near 
everything it gets, and it pays more than it ever paid before. And 
the people are earning more than they ever got before. 

What's been your specialty In reporting, and the magazine's 
specialty? 

I've always been in quest of that little that little scoop, that 
little something that nobody else has. As for the magazine itself: 
The brick and mortar of this book are coverage of the events that 
happen, better than anyone else does it, and doing it honestly and 
without coloration. I think if you do an honest and sincere job of 
reporting, you will acquire a status that will be appreciated. 

What do I do best? I don't know. I don't do anything as well as I 

used to. But I like people. I like to ferret out stuff. And I think 
that could be done more effectively if I got around a little more in- 
stead of sitting on my duff here. Maybe in this new life, I'll do it. 

Could you give us your list of the five most memorable charac- 
ters in and around this business? Or whatever number you 
choose to take. The people who had the greatest influence on the 
broadcast media? 

You would have to begin with Sarnoff and Paley, and I don't see 
how you could leave Stanton out of it. 

All three were associated with network operations. Does that say 
that the networks ran the business and/or were the primary in- 
fluence on the business, up until now? 

I think that's right. And I think I'd rank them one, two, three. 
After that it gets tough. 

Who is number four? 

Well, I'll give you a number four. If you're looking at innovators 
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A Salute 
to Leadership 

Through its 50-week series, "50 Years of 
Broadcasting': Broadcasting Magazine has 
contributed valuable perspective to an indus- 
try often preoccupied with rushing into its 
own uncertain future. That is the leadership 
we have learned to count on from .a proud 
magazine, which has served as both a bal- 
ance wheel and an inspiration since its found- 
ing in 1931. 

Often reassuring, sometimes gently chid- 
ing, it has pioneered in responsible reporting 
as well as thoughtful analysis and interpreta- 
tion. 

The ability and willingness of Broadcasting 
to serve the industry well has made the mag- 
azine an institution, its founder a virtual 
legend. 

PARK PIONEERS 
Since December 15, 1977, Park Broadcast- 

ing has been the only group owning the max- 
imum twenty-one stations allowable by law. 

We are proud to count among those stations 
a good many pioneers. Each of Park's five 
VHF television stations-all located in the 
growing South-was first on the air in its 
area. All have built solid track records of 
leadership for decades. Topping the list of 
Park TV pioneers is WTVR-TV Richmond, VA, 
the first television station to go on the air south 
of Washington. For almost 34 years it has 
pioneered in leadership and service. 

WNAX Radio in Yankton, South Dakota, was 
on the air for almost 10 years before Broad- 

Park Broadcasting salutes Sol Taishoff and Broadcasting 
Magazine for having reached the halfway point in its first cen- 
tury May the next fifty years be as rewarding as the first! 

casting Magazine's founding-back in the 
days when a young performer on the station, 
Lawrence Welk, had not yet become a house- 
hold name. Other Park radio stations were 
also first in their areas. 

First in their markets were: WTVR-AM (then 
WMBG), Richmond, VA, 1926; WNCT-AM 
(then WGTC), Greenville, NC, 1940; WHEN-AM 
(then WAGE), Syracuse. NY, and WDEF-AM 
Chattanooga, TN, both in 1941. 

These pioneers had to be more than first 
on the scene. Pioneering means leading from 
day-one. That's the objective for each and ev- 

ery Park station, just as it has been the goal at 
Broadcasting Magazine the past 50 years 

2BROADCASTING, INC. 
BIRMINGHAM SYRACUSE GREENVILLE JOHNSON CITY 
WBMG-TV WHEN-AM, WRRB-FM WCNT-TV-AM-FM WJHL-TV 

ROANOKE YANKTON UTICA SEATTLE 
WSLS-TV WNAX-AM WUTR-TV KEZX-FM 

PORTLAND CHATTANOOGA MINNEAPOLIS RICHMOND 
KWJJ-AM, KJIB-FM WDEF-TV-AM-FM KRSI-AM, KJJO-FM WTVR-TV-AM-FM 

Terrace Hill, P0. 550, Ithaca, N.Y. 14850-9990 
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or impact. I must go for Franklin D. Roosevelt. His "Fireside 
Chats" did more to alert the nation to what radio really was than 
anything that happened in the early days of this medium. 

For number five, I'm going to get to a guy who falls in the net- 
work syndrome again. Pat Weaver. He was the most creative guy 
in those early days. I'm not going to the inventors, the Zworykins 
and the Farnsworths and the Du Monts. 

And no overview of broadcasting development would be com- 
plete without the evolution of American Broadcasting Com- 
panies, under the inspired leadership of Leonard Goldenson. As 
president of United Paramount Theaters, he arranged to buy a 
bobtailed ABC Network from Edward J. Noble, the Lifesaver 
(candy with a hole in it) king for $25,500,000-if memory 
serves-in 1951, in what was characterized as a "merger?' 

Noble, who reportedly owned about 900 of the Thousand Is- 
lands in the St. Lawrence, as well as St. Catherine's in the Sea Is- 
land area of Georgia, was bailing out of the network business. He 
had acquired the Blue Network Co., which became ABC, from 
RCA for about $8 million cash in 1943 when RCA was under 
court mandate to dispose of one of its two networks. 

What Noble and company acquired was a barebones operation 
having four clear-channel AM radio stations and construction 
permits for five major-market TV stations. A sagacious trader, 
Noble had sold wmcA(Am) New York to accommodate WJZ (now 
wAeclAm1 New York), with the result that his acquisition of the 
Blue Network netted out at about $6.4 million. In 1948, Noble 
called me with the query, "What's my network worth?" 

I replied, "I never regarded myself as an appraiser but I would 
put a value of $5 million on each of the five television station con- 
struction permits without regard to the lack of studios and other 
brick and mortar?' 

Later we learned that negotiations had been in progress for the 
sale of ABC to 20th Century-Fox but it wasn't until 1951 that No- 
ble called me to advise me that he had made a deal with United 

Paramount (Mr. Goldenson as the negotiator) to "merge," in- 
volving a $25,500,000 figure. I asked him how come an additional 
$500,000. He replied "That was the interest I lost when Spyros 
Skouras, head of 20th Century-Fox, disagreed with your evalua- 
tion and made art offer of $23,500,000." 

What Leonard Goldenson has done with ABC and its associ- 
ated properties is now legend. He, like Bill Paley, had the ability to 
attract bright young people. But he worked alongside them, deter- 
mined to put ABC-TV on top and to develop ABC Radio into a 
multiplicity of specialized networks. He succeeded ratings-wise 
and dollar-wise and even at this date, is still riding the crest. 

Are there any station operators or station group owners who 
loom above all the rest? 
One of the great modern success stories is Metromedia and its 
chairman, John Kluge, a former food broker, who parlayed a lit- 
tle AM station in the Washington area (WGAY Silver Spring, 
Md.) into the largest major-market group of independent televi- 
sion and radio stations as well as in the forefront of production 
and outdoor advertising and syndication. 

I've already mentioned Storer and Cox and Capcities -on any- 
one's list of the foremost group broadcasters. And you certainly 
can't ignore Don Mc Gannon of Westinghouse, although it's only 
fair to keep in mind that Mc Gannon inherited something from a 
man named Walter Evans. Evans started out as an engineer 
working for Westinghouse. He was the chief engineer of KYW in 
Chicago, and was made the vice president in charge of radio for 
Westinghouse in the 30's. He bought the Fort Wayne stations-I 
was there celebrating with him during Prohibition, be- 
cause we drank Old Rarity, the first time I'd ever seen it, in the 
Keenan Hotel. Wowo Fort Wayne. And they had wiz in Boston, 
WBZA synchronized in Springfield, Mass. KDKA in Pittsburgh. 
Evans was head of the whole schmear. During the war, he was 
made head of their air arm, located in Baltimore, as well as the 

50 YEARS OF IMPORTANT ISSUES. 

Happy Birthday 
Broadcasting 

Fisher Broadcasting Inc. 
KOMO-AM 1000 & KOMO Television, Seattle; KATU Television, Portlar 
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broadcast operation-again, a quiet engineering type. 
He went to his board of directors and asked for five television 

stations-the maximum, five V's, and the board wouldn't give it 
to him. They said it was too experimental, and they gave him only 
one. They took Boston -wsz-Tv. They had to buy everything else 
they got in television. 

But Mc Gannon did make a great contribution. He was gutsy; 
he had courage. He had what amounted to a training school, too, 
and he developed a lot of other executives. There's almost a Don 
Mc Gannon School of Broadcasting. 

Right up there among the influential& you would have to put a 

guy who just lost his job-Fred Silverman. I think he took over in 
terms of network influence after Stanton retired. One of our edi- 
tors used to say that Silverman was going to ruin the television 
networks of this country one at a time-he ruined CBS and then 
went over and ruined ABC and after he got through with NBC 
there was almost nothing left. But Fred Silverman ran television 
in this country for the last 15 years; he was THE most influential 
man in television. Almost everything on the air, in terms of pro- 
gram types and values, he put there. 

Now, when it comes to the new generation of television, you 
have to rank Jerry Levin of HBO. There are similarities between 
his record and that of some of the early pioneers of the 
medium-there was no road map for them to follow. He started 
something new, with the satellite interconnection, that is chang- 
ing all of our lives. 

But if you're looking for heroes, there's no one man. Sarnoff 
happened to be the innovator, the American Marconi, whom 
Owen Young spotted as a comer. And Owen Young gave him a 

chance and Sarnoff delivered. 
From time to time, I have been asked to evaluate members of 

the Federal Radio Commission and the FCC over the years. I 
have known every commissioner since the formation of the FRC 
in 1927 and its successor, the FCC, in 1934. The total is 64. 

The FCC isn't and never was a popularity contest. Problems 
did not diminish, and competition for facilities burgeoned in ev- 
ery area.'I would be disposed to rate Wayne Coy (1947-1952) as 

perhaps the most effective chairman. Rosel Hyde, a career suc- 
cess story, who began as a junior lawyer with the agency in 1927, 
served two tours as chairman and was admired without regard to 
political fealty as a conscientious and fair-minded head, immen- 
sely popular with the staff. He served as commissioner and twice 
as chairman from 1946 to 1969. Hyde, more than any other in- 
dividual, was the savior of TV allocations. After the lifting of the 
deep freeze in 1952, he expedited authorization through "paper 
hearings" wherever possible, avoiding many tedious hearing en- 
counters that might have run for months. 

Frieda Hennock, a New York attorney (1948-1955), was the 
FCC's first distaff commissioner and used all her wiles and charm 
in getting results. More than anyone else, she was responsible for 
noncommercial, educational broadcast allocations-actually the fa- 
iry godmother of ETV. 

The Kennedy administration brought in Newton N. Minow, who 
at 35 was one of the youngest chairmen ever. His maiden speech 
became the theme for the do-gooders everywhere-that, of course, 
was the catch-phrase "vast wasteland" as applied to TV. 

Minow was-and still is-an activist. His law firm in Chicago 
numbers among its special clients such entities as CBS and 
AT&T-the latter he's representing in its quest for equal competi- 
tive footing in the volatile new world of telecommunications. 
AT&T alone, it should be remembered, has the nation "wired." 

Dean Burch, the Arizona Republican (1969-1974), was 
regarded as efficient, even-tempered and judicial. He got things 
done in lawyer-like fashion. And his successor, Richard E. Wiley, 
was innovative, indefatigable, ubiquitous and always on the 
move, making speeches here, meetings there, with no regard for 
the clock or vacations. 

And now, after some 54 years of communications regulation- 

Rod Phillips 
historian 

Box 684 
Bryn Mawr, PA 
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I'm counting back to the Federal Radio Commission in 1927 - 
we've got Mark Fowler. He came on board because the Reagan 
administration was trying to restore order out of the chaos pre- 
cipitated in the three-year reign of Charles Ferris. Fowler's 
"marketplace" approach, with minimal government snooping, 
epitomizes the Reagan mandate. And you have to remember that 
the President is himself familiar with broadcasting as a former 
news and sports commentator as well as an actor. 

Fowler was never what you could call an establishment lawyer, 
although he too has at least some broadcaster credentials-he 
used to be a disk jockey. And, of course, he has endeared himself 
to the broadcast media by espousing repeal of Section 315 and its 
fairness doctrine. Now, I don't think he's likely to see fulfillment 
in this session of Congress, but it won't be for lack of trying. But 
Fowler does have a working majority of the FCC in place on criti- 
cal issues. His "marketplace" approach and jettisoning of ascer- 
tainment and other hinder-and-delay devices seem possible, 
although some of the hard-liners in the Democrat-controlled House 
may block action. One thing is certain: The Ferris era of reckless dis- 
regard and punishment of the "ins" is over. 

You often talk about the "American Plan of Broadcasting." What 
do you mean by that? 

Well, at the time we started, there were two world systems. The 
so-called British plan, which was subsidized-the BBC -which 
had spread through Europe as it caught on. We were fighting for 
the American plan of free enterprise against the British plan. 

There were a number of advocates of the other system, and 
they all stemmed from the so-called "Hoover Conferences" in 
the 1920's when Herbert Clark Hoover was secretary of com- 
merce. These conferences were to formulate rules for the 
development of radio broadcasting. And Hoover said at these 
conferences: "Perish the thought that these services will ever be 
underwritten by the hawking of advertised products, or advertis- 
ing of products." 

But the Hoover conferences didn't get to that determination; 
they got to allocations, and the orderly allocation of facilities 
among various services-common carriers, ships, etc., and 
broadcast. Later, Hoover was to change his mind. And as presi- 
dent of the Broadcast Pioneers, I presented him an oak leaf 
cluster to an award that the Pioneers had given him for having 
been secretary of commerce at the time. In our first issue, we car- 
ried a speech-made by remote control to the NAB convention - 
by then President Hoover, in which he recognized broadcasting 
had made better progress here than under the British system-he 
ate his words on that. 

The answer, of course, is that more and more of the world's 
broadcasting is now commercial to some degree. They may lump 
their commercials together, as in Britain, but you have a commer- 
cial system alongside the government system. And in television 
the costs are so great that they've almost had to go commercial. 
So the thing is almost academic now. Only in the very small coun- 
tries where they couldn't sustain a private system do they have 
completely subsidized services. Except in your dictatorships, and 
even the Soviets have advertising on their. television. They may 
be selling state commodities or state goods, but there are com- 
mercials. 

So the American plan versus the British plan-or the European 
plan - was commercial versus noncommercial. And we con- 
tended that the British plan amounted to state control. 

What do you think has been the result of the American plan ver- 
sus the other? 

Well, I think you've gotten a better product all down the line. 

Does that explain the magazine's basic opposition to public 
broadcasting? 

Yes, because we're for free enterprise. That's the American plan, 
a free competitive enterprise. Let him stand or fall on what he 
does. You now hear it as "marketplace," but they're talking about 
the same thing. 

Do you think we'd be better off without public broadcasting? 

That's a tough one. I think that public broadcasting should not be 
sustained by the government for a minority of the audience, 
using taxpayers' money to fill the needs of a very definite upper- 
middle-class minority of our people. Why? Let them contribute 
to the programs they want. Why should government funds be ap- 
propriated for the benefit of a minority of the people? 

Would It have been better for public broadcasting to have been 
started as a pay television service? 

Yes. Except that the techniques of collection weren't there at the 
start. 

Basically, our argument against public television has been that 
it was using spectrum to supply a type of service that might possi- 
bly be used politically to the disadvantage of your populace or 
your electorate. That hasn't happened, although you have a 
sporadic complaint here or there. 

Quite often I've defended our position against people who dis- 
agreed with it on the basis that, down deep in your heart, you 
fear totalitarianism, and that it comes out of your origins. That 
you don't want the government to have anything to do with the 
communication system. 

That's essentially correct. I know that FDR was revered by many, 
many people as a great President, for a couple of terms. He did 
some pretty good things. But I know that he once called in his sec- 
retary of the interior, the old curmudgeon, Harold Ickes, and 
said: "You know, I get reaction when I make a fireside chat, but 
I'm beholden to the commercial networks to get the time. Why 
shouldn't there be a government network now? Look into the 
matter of putting together a network - perhaps for crop reports, 
weather reports and so forth for the farmers, through the Depart- 
ment of Agriculture. It would only take two or three clear chan- 
nels to cover the country." 

And Ickes did indeed make the study, and reported back that 
the commercial networks were too well entrenched, and that you 
could not do it with two or three clear channel stations, that you'd 
have to have a dozen or more, and you'd upset the balance. You 
just couldn't do it. 

Well, what FDR had in mind was-without asking or being 
beholden to private interests-he could, any time he wanted, ad- 
dress the nation with any message that he had. Now that, to me, 
would have resulted in a dictatorship-you damn near had it by 
virtue of not two but first three and then four terms. The poten- 
tial was always there. So, your answer is perfectly valid. 

If you had it to do all over again, would you do it the same way? 

Perhaps not quite the same way. I'd spend more time with my 
family, for one thing. That was my greatest failing, and now it's my 
greatest regret. 

Well, you can't go back. But in a sense we do get a chance to do 
it all over again every week at BROADCASTING. That's part of what 
makes the job so exciting. The trick is always to do it a little better 
the next time. 

But the first 50 years were the hardest, there's no doubt about 
that. Yet we all have to acknowledge that they were only the begin- 
ning. We really haven't seen anything yet. 

The great thing about it-as I mentioned a few weeks ago in 
talking to the Broadcast Financial Management Association 
[BROADCASTING, Sept. 28] -is that we're dealing with a magic 
medium: "wireless," if you want to settle for the old-fashioned 
term. But there's never been anything like broadcasting. "It flies 
through the air with the greatest of ease," I said to the financial 
people. And it does. And it's going to keep doing just that. Low- 
power TV. Direct broadcast satellites. Cellular radio we'll all be 
wearing around on our wrists. All part of the magic that belongs 
to no other communications media. 

Truth to tell, I feel the same way about BROADCASTING. the 
magazine. I think it will continue to grow with the times. 
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Interactive Cable 

Genesis 

1668 Sir Isaac Newton performs basic experiments on 
the spectrum. 

1794 Allessandro Volta of Italy invents the voltaic cell. 

1827 Sir Charles Wheatstone of England invents 
acoustic device to amplify sounds. He calls it a 
"microphone:. 

1844 Samuel F B. Morse tests first telegraph with 
"What hath God wrought?" message sent on link 
between Washington and Baltimore. 

1858 First transatlantic cable completed. President 
Buchanan and Queen Victoria exchange 
greetings. 

1887 James Clerk Maxwell of Scotland develops 
electromagnetic theory. 

1875 George R. Carey of Boston proposes system that 
would transmit and receive moving visual images 
electrically 

1876 Alexander Graham Bell invents the telephone. 

1877 Thomas A. Edison applies for patent on a 

"phonograph or speaking machine:. 

1878 Sir William Cooke of England passes high voltage 
through a wire in a sealed glass tube causing a 

pinkish glow-evidence of cathode rays. 

1884 Paul Nipkow of Germany patents a mechanical, 
rotating facsimile scanning disk. 

1888 Heinrich Hertz of Germany proves that electro- 
magnetic waves can be transmitted through 
space at the speed of light and can be reflected 
and refracted. 

1895 Wilhelm Conrad Roentgen of Germany discovers 
X-rays. 

1896 Guglielmo Marconi of Italy applies for British 
patent for wireless telegraphy He receives 
American patent a year later. 

1900 Arthur Kennelly and Sir Oliver Heaviside propose 
theory that radio waves will bounce off a reflective 
layer in the upper atmosphere (Kennelly- 
Heaviside layer) and cause them to carry great 
distances, especially at night. 

1901 Marconi sends first transatlantic signal from 
England to Newfoundland. 

1906 Lee deForest invents a three-element vacuum 
tube (the audion), which becomes the basis for 
amplication of radio signals. 

1906 Reginald Fessenden transmits speech and 
phonograph music using a high-frequency 
generator. 

1916 David Sarnoff, assistant traffic manager of 
Marconi Wireless Telegraph Co., proposes 
developing a "radio music box." 

1920 Westinghouse's KDKA Pittsburgh is first licensed 
radio station; broadcasts Harding-Cox election 
returns. 

1923 Vladimir Zworykin files for patent for all-electronic 
TV system. 

1927 Philo T. Farnsworth applies for patent on image 
dissector camera tube. 

1931 First issue of BROADCASTING is published on Oct. 15. 



BROADCASTING: 
SERVING MANY 
DIFFERENT VOICES 

In Gannett's world of different 
broadcasting voices, each station 
serves its own community in its 
own way, reflecting local prefer- 
ences for news, information and 
entertainment. 

In seven cities, from Atlanta in 

44M400WWWW0gpacmptim 

the Southeast to Phoenix in the 
Southwest, each Gannett televi- 
sion station holds a mirror to its 
community with strong news and 
public service efforts from early 
morning to late at night. 

In seven cities, from Los Angeles 
to Cleveland, Gannett's 13 radio 
stations provide music, news, sports, 
talk and special programming 
attuned to their local audiences. 

Each local Gannett broadcaster 
is served-as are all others in the 
nation-every week by Broadcast- 
ing Magazine. And each joins its 

colleagues from coast to coast to 
congratulate Broadcasting and its 
founder, Sol Taishoft for 50 years 
of service to the industry 

GAIMETT 
A WORLD OF DIFFERENT VOICES 

WHERE FREEDOM SPEAKS 

Gannett Broadcasting Group: 

KPNX-TV max -Tv KPRZ KSDO, KEZL-FM KBTV WJYW -FM wx1A-Tv 

Phoenix Little Rock Los Angeles San Diego Denver Tampa Atlanta 
WVON, SVGCI-FM WPTA -TV WLKY -TV WLQV, WCZY-FM KSD-AM, KSD-FM WWWE, WDOK-FM KOCO -TV 

Chicago Fort Wayne Louisville Detroit St. Louis Cleveland Oklahoma City 

Gannett Co., Inc.; Corporate Communications; Lincoln Tower; Rochester, N.Y. 14604. (716) 546-8600. 
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Chronology of Broadcasting 

Warmest Congratulations 
to 

SOL TAISHOFF 
and the Staff of 

BROADCASTING. 

50 years of quality reporting and 
heartfelt support for our industry. 

We are deeply grateful. 

VGAVREN GUILD RADIO 
Tuned in for tomorrow...today 
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CHRONOLOGY N 1931-1981 

The running story of the Fifth Estate 

1931 

(NOTE: Events are listed by date of publication 
in BROADCASTING.) 

Oct 15 First issue of BROADCASTING magazine 
appears. "Broadcasting in the United States 
today stands in grave jeopardy. Politically 
powerful and efficiently organized groups, ac- 
tuated by a selfishness and with a mania for 
power, are now busily at work plotting the com- 
plete destruction of the industry we have 
pioneered and developed:" Walter J. Danzin, 
president, National Association of Broad- 
casters, in his message to 1931 annual NAB 
convention. Federal Radio Commission 
grants full power (50 kw) to nine stations, mak- 
ing total of 23 outlets now authorized for full- 
power operation out of 40 clear-channel sta- 
tions. 
Nov. 1 Harry Shaw, WMT(AM) Waterloo, Iowa, 
is elected NAB president for ensuing year. 
U.S. and Canadian stations complain of inter- 
ference from high-power Mexican border sta- 
tions. Mexico not being party to "gentlemen's 
agreement" between Canada and U.S. for non- 
conflicting frequency assignments. NBC 
forms two Pacific Coast networks-Orange, 
comprising KGO(AM) Oakland, KFI(AM) Los 
Angeles, KGW(AM) Portland, KOMOCAM) Seattle, 
KHZ(AM) Spokane. and Gold, with KPO(AM) San 
Francisco, KECA(AM) Los Angeles, KEXCAM) 

Portland, KJR(AM) Seattle and KGA(AM) Spokane. 
Pursuant to zone and state quota system of 

station allocations ordered by Davis amend- 
ment to Federal Radio Act of 1927, FRC orders 
vilacess9 and wecusair Chicago off air and 
assigns 560 kc, on which they share time, to 
WJKS(AM) Gary, Ind. (This became benchmark 
law in later court appeal. See report for May 15, 
1933, on page 148.) 

Dec. 1 7ivo of every five U.S. households 
owned radios on April 1, 1930, U.S. Census 
Bureau reports: 12,078,345 radio families out 
of total 29,980,146 U.S. families. 
Dec.15 FRC revised rules to require station- 
break announcements only every 30 minutes and 
to permit identification of reproduced music in 
any "clear" language. Also provides for grant- 
ing applications without hearings. Chicago 
stations, meeting with Better Business Bureau, 
agree to drop exaggerated and misleading ad- 
vertising, to abide by NAB standards of prac- 
tice. More than half of nation's stations are 
operating without profi4 NAB President Harry 
Shaw tells FRC. 

1932 

Jan. 1 James C. Petrillo, president, Chicago 
local, American Federation of Musicians, calls 
strike against city's radio stations for midnight 
New Year's Eve. Educational stations devote 
only 8% of their air lime to educational pro- 
grams, compared to 10% average for commer- 

cial stations, FRC records show. 
Jan. 15 Senate adopts resolution ordering 
FRC to investigate radio advertising, study 
feasibility of government operation of broad- 
casting along European lines. Refusing to 
bow to Petrillo's demands, Chicago broad- 
casters stand firm, avert strike, win new con- 
tract on own terms. 

Feb. 1 FRC adopts order requiring all ap- 
plications for station licenses to include sworn 
statements of transfer terms, designed to stop 
"trafficking in wave lengths and licenses." 
Feb. 15 Senate launches study to find why 
State Department has not negotiated with Mex- 
ico and Cuba to protect radio channels used by 
U.S. broadcasters. BBDO survey finds over 75 
regular weekly transcribed programs on air for 
national advertisers, 175% increase in two 
years. Gross incomes of CBS and NBC in 
1931 totaled $35,791,000, gain of 33.6% over 
1930. 

March 1 House Committee on Patents 
begins investigation of American Society of 
Composers, Authors and Publishers and what 
committee Chairman William I. Sirovitch (D- 
N.Y.) termed its "racketeering" activities. New 
copyright legislation designed to protect 

and other users of music is 
planned. 

March 15 CBS, NBC and New York area sta- 
tions, notably woR(AM), go into round-the-clock 
operations to cover Lindbergh kidnapping, 
radio's biggest spot-news reporting job to date. 

Samuel Clyde, director of advertising. 
General Mills, urges that broadcasting stations 
operate on standard time year round as 
railroads do, eliminating semiannual time 
change which he called "the one big 
drawback" in radio advertising. William S. 
Paley, CBS president, and associates buy half 
interest in network held by Paramount-Publix 
Corp., giving them complete ownership of net- 
work. Lehn & Fink, in daring experiment, 
puts complete 1932 advertising budget of 
Pebeco toothpaste into radio. KNX(AM) 
Hollywood signs three-year contract with 
United Press for wire service for four broad- 
casts each day plus "extras?' 
AprIl 1 WFLA(AM)-WSUN(AM) Clearwater, Fla., in- 
stalls country's first directional antenna, 
designed by Raymond Wilmotte, "British 
authority on transmitting aerials:' 
April 15 ASCAP boosts copyright fees to 
broadcasters by 300%, to 5% of gross income, 
totaling some $3.5 million annually, compared 
with $960,000 for 1931. 

May 1 NBC lifts ban on recorded programs 
for its owned and operated stations, leaving it 
up to judgment of station managers, but still 
barring them from network use. Rejecting 
ASCAP's demands, NAB sets up committee to 
negotiate better deal with copyright owners, 
secures moratorium until Sept. 1. 

June 15 Federal Radio Commission, after 
six-month investigation of broadcasting, partic- 
ularly its advertising activities, reports to Con- 
gress that "any plan . . . to eliminate the use of 
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radio facilities for commercial advertising pur- 
poses, will, if adopted, destroy the present 
system of broadcasting." Advertising agencies, 
also queried, say that any law limiting advertis- 
ing on air to announcement of sponsorship 
would cause most advertisers to cease their 
use of radio. 

July 1 State Supreme Court of Nebraska, in 
suit of Attorney General C.A. Sorensen against 
KFAB(AM) Lincoln and Richard A. Wood for 
allegedly libelous remarks made by Wood over 
KFAB during election campaign, rules that 
broadcasting station is equally liable with 
speaker for libelous statements disseminated 
through its. facilities. 
July 15 To broadcast 58 hours of sessions of 
two national political conventions from 
Chicago Stadium. NBC canceled 56 commer- 
cials, CBS canceled more than dozen. NBC 
withdraws prohibition against price mentions 
on air during daytime hours; A&P is first adver- 
tiser to take advantage. 

Aug. 1 ASCAP breaks off negotiations with 
NAB; prepares to start negotiations with in- 
dividual stations; offers three-year contracts at 
3% of net income for first year, 4% for second 
and 5% for third, plus annual sustaining pro- 
gram fees. BROADCASTING survey of free-adver- 
tising propositions currently flooding radio sta- 
tion mail reveals national magazines as most 
persistent in demands for free time on air. 

Aug. 15 Republicans allot $300,000 for radio 
time for presidential campaign, two-thirds for 
network time, one-third for spot. 

Sept. 1 NAB resumes negotiations with 
ASCAP, submits to demands for progressive 
percentage-of-income fees for music used on 
commercial shows, plus flat sustaining pay- 
ment. 

Sept 15 CBS and NBC permit price men- 
tions, night as well as day; again, A&P is first 
advertiser to broadcast prices at night. 

Oct. 15 Mexican government authorizes 
XER(AM), across border from Del Rio, 7kr., to 
broadcast with 50 kw; NAB files protest with 
State Department asking protection from inter- 
ference for U.S. broadcasters. ASCAP offers 
special reduced fees to newspaper-owned sta- 
tions in recognition of "substantial contribu- 
tions to the promotion ... of music made by 
newspapers?' To protect broadcasters from 
dangers inherent in Nebraska Supreme Court 
ruling on radio libel, John W. Guilder, acting 
chairman of committee on communications, 
American Bar Association, advocates rule free- 
ing station from liability "whenever it appears 
that the management of the station exercised 
due and reasonable care to avoid the ut- 
terance of defamation." 

Nov. 1 Chrysler Corp. introduces 1933 
Plymouth Six to 75,000 salesmen via 25-city 
CBS hookup; insures this radio business con- 
ference for $500,000 against line break or 
equipment failure. Interstate' Commerce 
Commission, dismissing complaint of Sta- 
Shine Co. against NBC and vuseetAke Freeport, 
New York, rules that broadcasting stations are 



not public utilities and that ICC therefore has 
no power to regulate their advertising rates. 

Dec. 1 NAB St. Louis convention elects as 
president Alfred J. McCosken director, WOR(AM) 

Newark, N.J.; plans program of aggressive op- 
position to exhorbitant copyright fees and line 
charges, spearheaded by prominent public 
figure and supported by war chest three or four 
times as big as present annual income of $50,- 
000; agrees on self regulation as best preven- 
tive of governmental interference in broadcast- 
ing. Accepting government consent decree, 
General Electric and Westinghouse agree to 
divest themselves of their stock control of RCA, 
which becomes completely independent corn- 
pany; patent pool becomes nonexclusive, but 
RCA retains licensing rights to patents of GE 
and Westinghouse as well as its own. 

1933 

Jen. 1 Frederic R. Gamble, American Associ 
ation of Advertising Agencies executive secre 
Wry, urges closer cooperation between agencies 
and broadcasters, advocates cash discount for 
bills paid promptly by agencies. 

Jan. 15 Phonograph companies start labeling 
records "not licensed for radio broadcast" as 
move to protect their alleged property rights; 
Oswald F Schuette, director of NAB copyright 
activities. calls move "a bluff" with no legal 
basis. 
Feb. 1 NAB retains Newton D. Baker; Cleve- 
land attorney who was secretary of war during 
Wilson administration, as special counsel. 
Foods, drugs and toiletries, and tobaccos were 
most-advertised products on radio networks 
(CBS and NBC) in 1932, when combined gross 
time sales totaled $39,106,776. 
March 1 NAB commercial committee and 
AAAA radio committee agree on standard form 
for agency orders of radio time. Attempted 
assassination of President-elect Roosevelt gets 
prompt radio coverage; CBS puts eye-wit- 
nesses on air within 90 minutes via special line 
instead of taking time to have link with Miami 
reversed. K011.604) Omaha, creates business 
at depth of Depression by selling time to asso- 
ciations of barbers, beauticians, florists, gro- 
cers, druggists and other grade groups whose 
members buy collectively what they can't 
afford individually. 
March 15 Radio places full facilities at dis- 
posal of Roosevelt administration during bank- 
ing crisis; largest audience in history reported 
for President Roosevelt's CBS-NBC broadcast 
on plans to reopen nation's banks. Canadian 
Radio Commission acquires its first three sta- 
tions, CNRA(AM) Moncton, N.B.; CNRO(AM) Ottawa, 
Ont., and CNRV(AM) Vancouver, B.C., formerly 
owned by Canadian National Railways. 

AprIl 1 Post office modifies rules so stations 
cam forward fan mail to sponsors in bulk with- 
out paying additional first class fees. NBC 
discontinues its Pacific Coast Gold Network to 
save line costs; Orange network continues, ab- 
sorbing some Gold programs. Southern 
California broadcasters carry on amid 
wreckage to keep nation informed of effects of 
earthquake. 
AprIl 15 NAB organizes Radio Program 
Foundation to make available for broadcasting 
copyrighted works of non-ASCAP composers 
and publishers. Federal District Court in 
Sioux Falls, S.D., grants Associated Press per- 
manent injunction against unauthorized broad- 

casting of AP news by KSOO(AM) Sioux Falls. 

May 1 AP membership votes to ban network 
broadcasts of AP news and to curtail local 
broadcasts to bulletins at stipulated times with 
air credit to member newspaper, which is to 
pay extra broadcast assessment. American 
Newspaper Publishers Association annual 
meeting resolves that radio logs are advertis- 
ing and should be published only if paid for. 

May 15 Federal Radio Commission is 
granted absolute power in distributing radio 
facilities by Supreme Court ruling upholding 
commission's decision to delete WIBO(AM) and 
WPCCIAM) Chicago (over quota by current 
allocation plan) and give 560 kc regional chan- 
nel to WJKS(AM) Gary, Ind. News on air is un- 
diminished as United Press and International 
News Service fail to follow AP's example; net- 
works establish own correspondents in key 
cities; President again uses combined CBS- 
NBC networks for second "fireside chat," 
phrase coined by Harry Butcher, CBS Wash- 
ington. 

July 1 NAB-sponsored Radio Program Foun- 
dation acquires broadcast rights to Ricordi 
catalogue of 123,000 compositions; offers 
package to member stations at rates of $2.50 
to $25 monthly. George B. Storer; president, 
CKLW(AM) Detroit-Windsor, heads Point-0- 
Purchase Broadcasting System, which plans to 
install radio receivers in grocery and drug 
stores to receive programs broadcast by Point- 
0-Purchase during peak shopping hours and 
so provide "the missing link between manufac- 
turer and consumer:. 
Aug. 1 National Recovery Administration 
program involves broadcasters in two ways: (1) 
As employers and as operators of medium 
which can publicize program. (2) NAB sends 
questionnaire to all broadcasters on employ- 
ment practices, appoints advisory committee 
to work with William B. Dolph, former RCA 
Photophone salesman, now in charge of radio 
publicity for NRA. 

Aug. 15 First North American Radio Con- 
ference breaks up when Mexico refuses to 
budge from demands for 12 clear channels; in- 
terference problems foreseen as Latin Ameri- 
can countries, not bound by any international 
agreements, are free to use whatever frequen- 
cies they desire. 

Sept 1 Rate cutting, per-inquiry business, 
song plugging, excessive coverage claims, ex- 
cessive commission payments, lotteries and 
similar practices are barred by broadcasting 
code drafted by NAB committee and submitted 
to NRA; Sol A. Rosenblatt is named code ad- 
ministrator. New York business group 
headed by Alfred E. Smith acquires commer- 
cial and program rights of wur.464M) New York 
in $155,000-a-year deal whose legality is 

questioned by Federal Radio Commission, 

Sept. 15 NAB special counsel Newton D. 

Baker files suit in federal court asking dissolu- 
tion of ASCAP as illegal trade combination. 
CBS assigns publicity director, Paul White, to 
task of organizing nationwide staff to collect 
news for network broadcast. 

Oct. 1 General Mills sponsors twice-daily 
broadcasts on CBS of news collected by Col- 
umbia News Service; Washington Star drops 
program log of WJSV(AM) (CBS outlet serving 
Washington) in line with policy of "not advertis- 
ing our competitors:. After many delays, Ed 

Wynn's Amalgamated Broadcasting System 
gets under way as third national network with 
100 outlets, connected by Western Union 
lines. (see Nov. 15 item below.) Stations file 
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for 50 kw power as FRC lifts limit from four to 
eight per zone, or from 20 to 40 for U.S. NBC 
moves into Radio City headquarters, world's 
largest broadcasting plant. 
Oct. 16 NAB convention re-elects Alfred J 
McCosker; WOR(AM) Newark, N.J., for second 
year as president; urges abolition of require- 
ment that recorded programs be so identified; 
urges three-year licenses in place of current 
six-month ones; agrees to intensify fight 
against ASCAP; denounces concealed com- 
mercials in sustaining programs and con- 
tingency accounts as unfair practices 
Yankee Network adds rider to political con- 
tracts absolving network from liability for libel 
or defamation by speakers. 

Nov. 15 Repeal of Prohibition Act raises ques- 
tion of advertising hard liquor on radio; CBS 
and some stations announce they will not ac- 
cept it at all. Other groups ponder "third net- 
work" organizations as Ed Wynn's Amalga- 
mated Broadcasting System goes bankrupt. 
WGN(AM) Chicago, WBZ(AMI Boston and 
WHAM(AM) Rochester, N.Y, are first to get 50 kw 
under revised regulation. 
Dec. 1 President signs broadcasting code; 
calling for minimum wages of $40 per week for 
technicians, $20 per week for announcers and 
program production employes (S15 if fewer 
than 10 such employed at station). 
Washington newspapers agree to publish 
radio logs only as paid advertising. 

1934 

Jan. 1 Broadcast band widened to include 
three new channels-1530, 1550 and 1570 
kc -with 20 kc separation, for experimental 
operation (but with full authority to broadcast 
commercial programs), with goal of high- 
fidelity broadcast transmission. 

Jan. 15 Wcw Cincinnati starts tests of new 
500 kw transmitter, world's most powerful. 
Group programing, a station-built half-hour 
show sold to six sponsors instead of one, 
developed at WTMJ Milwaukee to stimulate 
sales during Depression, proves successful for 
both station and sponsors. 
Feb. 1 NRA Code Authority for broadcasting 
outlaws per-inquiry and contingent business, 
launches study of status of performers to 
determine whether they should be covered by 
codes wage-and-hour provisions. Students 
remember advertising they hear better than 
that they read in test conducted by Professor 
Frank Stanton of Ohio State University's psy- 
chology department. 
Feb. 15 CBS and NBC withdraw from news- 
gathering field as AR UP and INS agree to pro- 
vide material for morning and evening network 
newscasts. Milwaukee Journal's wTMJ(AM) 

prepares for experimental facsimile broadcast- 
ing. 

March 1 Press Radio Bureau begins opera- 
tions; Yankee Network and KFI(AM) Los Angeles 
set up own news organizations with exchange 
of news contemplated. 
March 15 George B. Storer, chief owner of 
CKLW(AM) Detroit-Windsor, WSPD(AM) Toledo, 
Ohio, and WWVA(AM) Wheeling, W. Va., becomes 
president and majority stockholder of Federal 
Broadcasting Corp., lessee-operator of 
WMCA(AM) New York, designated as key station 
for projected nationwide network. 

AprIl 1 Three independent news services 
organize to provide news to radio stations. 

May 1 Federal V-ade Commission announces 
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that after June 1 it will periodically ask sta- 
tions, networks, transcription companies for 
copies of all commercial copy as part of over- 
all survey of advertising. 
June 15 Communications Act now law; 
Federal Communications Commission to 
replace Federal Radio Commission July 1. 

July 1 0 E.O. Sykes, charter member of Federal 
Radio Commission, is named chairman of new 
FCC. Other members are: Thad H. Brown, also 
holdover from FRC, Paul A. Walker, Norman S. 

Case, Irvin Stewart, George Henry Payne and 
Hampson Gary. George B. Storer announces 
new network, American Broadcasting System, 
will begin operations in mid-August; hires Fre- 
derick H. Weber, former Chicago manager of 
NBC station relations, as operations vice presi- 
dent. 
July 15 Clear-channel stations attack "break 
down" policy of old radio commission urge 
FCC to conduct engineering study of subject 
preliminary to restatement of regulations. 

Aug. 1 FCC forms three-man broadcasting 
division, with Hampson Gary as chairman, 
Thad Brown and Judge Sykes as members. 

Sept. 1 Department of Justice files antitrust 
suit asking dissolution of ASCAP as illegal 
monopoly. 
Sept. 15 Don Lee, owner of KHJ(AM) Los 
Angeles. KFRC(AM) San Francisco, KOBIAM) Santa 
Barbara, Calif., and KGB(AM) San Diego and 
operator of Don Lee Network, dies at 53. 

Oct. 1 J. Truman Ward, WLAC(AM) Nashville, is 
elected president of NAB. Quality Group 
organizes as network for commercial programs 
only, linking WORIAM) New York, WGN(AM) 

Chicago and WLW(AM) Cincinnati, with WXYZ(AM) 

Detroit as optional outlet. 
Oct. 15 FCC revises quota system to permit 
more stations and higher poWer. Ford Motor 
Co. pays $100,000 for broadcast rights to 
World Series; links three networks plus inde- 
pendent stations into 180-outlet. special 
hookup for event. FCC begins hearing on 
proposal that 25% of broadcasting facilities be 
allotted to nonprofit groups. Quality Group 
changes name to Mutual Broadcasting 
System. American Broadcasting System 
starts 16-hour daily. program service over 18- 

station network reaching from New York to St. 

Louts. 

Nov. 1 After years of legal battles to protect 
its place in Chicago, Westinghouse moves 
ICYWM14), city's first radio station, to Philadel- 
phia to comply with governmental quota tech- 
nicalities. Complying with request made 
jointly by 13 clear-channel stations, FCC or- 
ders inquiry into clear-channel structure. 
Federal court upholds property right in broad- 
cast material, enjoins Uproar Co., Boston 
publisher, from publishing .Ed Wynn's Texado 
fire chief broadcast scripts in pamphlet form. 

Jan. 1 Federal District Judge John C. Bowen 
in Seattle rules that once news is printed in 
newspapers it may be broadcast without restric- 
tion, dismisses AP suit against KvostAho 

Bellingham, Wash., alleged to have "pirated" 
AP news from member newspapers. NAB 

starts study of audience-survey methods with 
eye to establishing independent audit bureau 
for radio. 

Jan. 15 Federal Judge Merrill E. Otis in Kan- 

sas City, Mo., rules station is jointly liable with 
speaker for libelous broadcasts, finds KMBC(AM) 

guilty for statement on CBS program originat- 
ing in New York. 

Feb. 15 First BROADCASTING YEARBOOK iS 

issued. In face of many requests for free 
time from commercial firms, broadcast code 
authority rules against any station accepting 
'propaganda " except on commercial basis. 

AprIl 1 With new chairman, Anning S. Pratt, 
FCC starts to clean house: cites stations for 
accepting medical advertising, warns industry 
to live up to rules, holds conference with net- 
work heads on good taste in broadcasting, 
calls national meeting to work out ways for 
better cooperation between broadcasters and 
educators. Experimental "wired radio" ser- 
vice is installed in Cleveland by Wired Radio 
Inc., using transcriptions made by its sister 
company, Astociated Music Publishers, 
transmitted to homes via electric lines. 

AprIl 15 American Society of Recording Ar- 
tists, new group, asks royalty fees for broad- 
casts of phonograph records. 
May 16 Philip G. Loucks resigns as manag- 
ing director of NAB after five years to return to 
Private law practice. United Press and Inter- 
national News Servici, offer news to radio; As- 
sociated Press permits member papers to pro- 
vide news for local newscasts but still forbids 
sponsorihip. RCA announces it is taking 
television out of laboratory for $1-million field- 
test program. 
June 1 Code authority for broadcasting in- 
dustry shuts down. as Supreme Court of United 
States declares National Recovery Act un- 
constitutional. Transradio Press Service files 
$1-million damage suit against CBS, NBC, AP, 
UP, INS and American Newspaper Publishing 
Association, alleging press-radio program 
agreed to in 1934 was illegal and unfair com- 
petition. 
June 15 Plan for bureau of agency recogni- 
tion and credit information to be operated for 
and by broadcasting industry is adopted by 
NAB commercial section. NBC launches 
Thesaurus-recorded library service. ' 

July 1 Warner Brothers announces with- 
drawal of its five music publishing firms, said 
to account for 40% of all ASCAP music perfor- 
mances, from ASCAP on Jan. 1, 1936. 

July 15 NAB elects Charles W. Myers, 
koinirm Portland, Ore., president, names 
James Baldwin as managing director; reelects 
as treasurer Isaac' D. Levy of WCAU(AM) 

Philadelphia, controversial figure in accep- 
tance of new five-year license from ASCAP; 
endorses agency-recognition plan; adopts 
revised code of ethics which outlaws per-inqu- 
iry and contingent business. Washingtoh 
state gets restraining order preventing ASCAP 
from collecting royalties for broadcast perfor- 
mances of its music within state on grounds 
that ASCAP is monopoly in violation of state 
constitution. 
Sept 15 Scripps-Howard decides to enter 
radio and applies for permission to buy 
WFBE(AM) Cincinnati; seeks stations in other 
cities where it has newspapers. Committee 
of 15, with equal representation from NAB, As- 
sociation of National Advertisers and Ameri- 
can Association of Advertising Agencies, starts 
Work on creation of radio counterpart of Audit 
Bureau of Circulations for newspapers and 
magazines. 

Oct. 1 FCC demonstrates it is still scrutiniz- 
ing programs by giving score of stations tern- 
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porary renewals pending further investigation 
of "questionable" programing. 
Oct. 15 Esso's sponsorship of United Press 
news on group of NBC O&O stations leads As- 
sociated Press board of directors to reaffirm its 
ban on use of AP news on sponsored broad- 
casts. 
Nov. 15 Tax law of state of Washington im- 
posing tax of 0.5% on gross income of radio sta- 
tions is declared unconstitutional by federal 
court in suit brought by KVL(AM) Seattle; state 
supreme court' had upheld law's validity in 
earlier suit of KOMOIAM)-KJR(AM). 

Dec. 1 Yankee Network underwrites Boston 
survey of listening made by mechanical meter 
devices attached to sets in 1,000 homes to mea- 
sure tuning; developed by two Massachusetts 
Institute of Technology professors, Robert F. 

Elder of marketing department and L. F. 

Woodruff of electrical engineering department. 

1936 

Jan. 1 0 Warner Brothers withdraws musica 
catalogues from ASCAP and offers perfor 
mance rights to broadcasters on flat fee basis 
which networks reject; ASCAP temporarily ex 
tends its licenses to broadcasters but with no 
reduction in fees. NBC adds second Pacific 
Coast network; both NBC Red and NBC Blue 
now national. Lenox R. Lohr, general man- 
ager of Chicago's successful Century of 
Progress, succeeds M. H. Aylesworth as NBC 
president. U.S. Circuit Court of Appeals holds 
broadcasting news taken from newspaper as 
unfair competition, reversing earlier decision 
in case of AP versus KVOS(AM) Bellingham, 
Wash. WCOA(AM) Pensacola, Fla., asks FCC 
to compel AT&T to reduce its rates in first for- 
mal complaint ever filed concerning charges for 
broadcast lines. 

Jan. 15 ASCAP cancels temporary licenses, 
threatens infringement suits against stations 
not signing new five-year contracts at same 
price for less music. Following industry 
survey, 120 members of Distilled Spirits In- 
stitute agree 'not to advertise hard liquor on 
air. 

Feb. 1 FCC liberalizes recording-transcrip- 
tion announcement rules; now requires only 
one announcement per quarter-hour. 
Feb. 16 Warner Brothers files infringement 
suits totaling more than $3 million against net- 
works and stations; NAB revives plan to estab- 
lish its own music-rights organization. 
March 15 CBS broadcasts speech by Com- 
munist Party Secretary Earl Browder; some 
affiliates refuse to broadcast it; editorials and 
congressmen attack and defend CBS action. 
AprIl 1. CBS buys KNX(AM) Los Angeles for 
S1.3 million, biggest station deal to date. 
Hearst. Radio acquires KTAT(AM) Fort Worth, 
WACO(AM) Waco, Tex., and KOMA(AM) Oklahoma 
City. AT&T works out agreement with 
wcoA(AM) Pensacola to reduce rate on back- 
hauls by 50% (saving of about S2,000 per year 
for station). 
AprI115 0 U.S. Supreme Court rules broadcast- 
ing is instrumentality of interstate commerce, 
not subject to state taxation, in reversing 
Supreme Court of Washington State, which 
had upheld a state tax on gross receipts of 
radio stations. 
May 1 NAB board approves plan to create 
"bureau of copyrights" with "measured ser- 
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vice" method of compensation. 
June 15 President Roosevelt signs bill 
repealing Davis Amendment to original radio 
law, which required equal division of broad- 
casting facilities among five zones and among 
states in each zone, opens way for more sta- 
tions, increased power. Don Lee Broadcast- 
ing System starts first public demonstration of 
cathode-ray television in U.S. with daily broad- 
casts of 300-line pictures using system 
developed by Harry Lubcke, Don Lee director 
of TV. 

July 1 FM broadcasting, new system in- 
vented by Major E. H. Armstrong, is described 
at FCC hearing as static-free, noise-free, free 
from fading and cross talk, uniform day and 
night throughout all seasons and with greater 
fidelity of reproduction. 
July 15 Charles W. Myers, KOIN(AM)-KALE(AM) 

Portland, Ore, elected NAB president; Isaac D. 

Levy, WCAU(AM) Philadelphia, retiring NAB treas- 
urer, attacks NAB board and managing direc- 
tor for copyright mismanagement, then resigns 
from NAB promising to form new association; 
convention bEicks managing director and 
board and maintains solid front. Sales man- 
agers organize as NAB division. RCA shows 
radio manufacturers its system of TV, being 
field tested with transmissions from New 
York's Empire State Building. 
Aug. 1 Warner Brothers returns to ASCAP, 
drops infringement suits of more than $4 
million. National Association of Regional 
Broadcasting Stations organizes to protect in- 
terests at upcoming FCC allocations hearings, 
elects John Shepard 3d, Yankee Network 
president, as chairman. Members of Na- 
tional Association of Recording Artists follow 
up granting of injunction restraining WDAS(AM) 

Philadelphia from broadcasting phonograph 
records made by NARA President Fred Waring, 
institute suits against WHN(AM), WNEW(AM) and 
WEVD(AM), all New York, for unauthorized record 
broadcasts. 
Aug. 150 Phi/co Corp. demonstrates its system 
of television with seven-mile transmission of 
live and film subjects in 345-line images 91/2 by 
Ph inches. 
Sept 1 Mutual Broadcasting System starts 
drive to become nationwide network by sign- 
ing five Midwestern affiliates - KWK(AM) St. 

Louis; KSO(AM) Des Moines, Iowa; WMT(AM) 

Cedar Rapids, Iowa; KOIL(AM) Omaha; KFOR(AM) 

Lincoln, Neb. WLW(AM) Cincinnati turns in its 
MBS stock but remains as outlet. 

Sept. 15 Television starts in England, with 
twice-daily telecasts using alternately Baird 
and EMI-Marconi systems. 

Oct. 1 After KFRAM) and KECA(AM) Los Angeles 
refuse to carry President Roosevelt's "fireside 
chat" as sustaining program, Democratic Na- 
tional Committee cuts them from network out- 
lets getting paid campaign broadcasts. 
Oct. 15 A.C. Nielsen proposes metered tun- 
ing method of measuring size of program au- 
diences at ANA meeting, reveals his firm's ac- 
quisition of "audimeter" developed at MIT; 
Edgar Felix urges coverage measurements to 
determine audience. 
Nov. 1 CBS cancels "debate" of Senator 
Arthur Vanderberg (R-Mich.) with recording of 
President Roosevelt's statements as violating 
its no-transcription rule, then reinstates broad- 
cast; mob at Terre Haute, Ind., prevents Com- 
munist candidate Earl Browder from reaching 
wBOW(AM) studio; parties step up time 
purchases as campaign closes. 
Nov. 15 Complete election return coverage by 

networks and stations winds up campaign in 

which political parties spent estimated S2 

million for radio time. Demonstrations of 
RCA's 343-line TV system are highlight of 
NBC's 10th anniversary celebration. 
Dec. 15 Don Lee Broadcasting System affili- 
ates with Mutual, making latter coast-to-coast 
network. 

1937 

Jan. 1 Chicago Federation of Musicians for- 
bids members to make recordings except 
under special conditions, as move to halt 
threat of "canned" music to employment of live 
musicians. U.S. Supreme Court throws out 
suit of Associated Press against KVOS(AM) 

Bellingham, Wash., for AP's failure to show 
damages of over $3,000, minimum needed for 
federal jurisdiction, but looks with disfavor on 
Kvos practice of buying newspapers and read- 
ing news from them on air. 

Feb. 1 Radio goes on round-the-clock duty 
to provide communication for flood- stricken 
Ohio and Mississippi valleys, and aids relief 
work; job wins nation's praise. Station sales 
managers, in first national meeting, reject re- 
quests of recording companies for third 15% 
(in addition to commissions paid agencies and 
station representatives), ask networks to dis- 
continue chain-break announcements from 
their O&O stations before asking affiliates to 
do so. Representative Otha D. Wearin (D- 
Iowa) introduces bill to outlaw newspaper 
ownership of radio stations. 
Feb.15 Charging networks with monopoly in 

broadcasting, legislators demand congres- 
sional investigation of radio. Representative 
Wigglesworth (R-Mais.) blasts FCC for permit- 
ting trafficking in licenses and reads into 
record full report of station sales and leases 
approved by commission. 
April 1 North American Radio Conference at 
Havana agrees on technical principles of 
broadcast allocations, paving way for treaty 
conference in November. CBS applies for ex- 
perimental video station in New York, plans to 
install RCA TV transmitter in Chrysler building 
tower and to construct special studios at total 
cost of $500,000. 
AprI115 CBS recognizes. American Guild of 
Radio Announcers and Producers, indepen- 
dent union headed by Roy S. Langham, CBS 
producer; bargaining begins for network's an- 
nouncing-production employes. 

May 1 CBS breaks ground for $2-million 
Hollywood studios. American Radio 
Telegraphists Association (CIO), International 
Brotherhood of Electrical Workers (AFL) and 
Newspaper Guild (claimed by both AFL and 
CIO) start drives to organize station employes, 
NBC institutes five-day week for production 
staff. 
May 15 WLS(AM) Chicago recording team of 
Herb Morrison, announcer, and Charles 
Nehlsen, engineer, on routine assignment at 
Lakehurst, N.J., record on-the-spot, at-the-time 
account of explosion of German dirigible Hin- 
denburg; NBC breaks rigid rule against record- 
ings to put it on network. RCA demonstrates 
projection television, with images enlarged to 8 
by 10 feet, at Institute of Radio Engineers con- 
vention. 

June 15 Transradio Press's $1,700,000 suit 
against networks and press associations is set- 
tled out of court. 
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July 1 NAB elects John Elmer, wcBM(AM) 

Baltimore, as 1937-38 president; James W. 

Baldwin is reappointed managing director. 
Aug. 1 American Federation of Musicians 
demands that broadcast stations increase 
their employment of musicians to number 
satisfactory to union or lose their musical pro- 
grams. Actors' Equity withdraws from radio 
with organization of new AFL union, American 
Federation of Radio Artists. Guglielmo Mar- 
coni, 63, dies of heart attack in Rome. 

Sept1 Independent Radio Network Affiliates 
organize to deal with AFM; ponder suggestion 
of AFM President Joseph N. Weber that weekly 
sum of three and half times station's one-time 
evening quarter-hour rate be used to employ 
live musicians, amounting to some $5.5 million 
per year overall. Frank R. McNinch, from 
Federal Power Commission, goes to FCC as 
chairman; Commander T.A.M. Craven be- 
comes FCC commissioner. International 
Brotherhood of Electrical Workers (AFL) starts 
drive to organize radio technicians after Na- 
tional Labor Relations Board certifies Ameri- 
can Radio Telegraphists Association (CIO) as 

bargaining agent for WHN(AM) New York techni- 
cians, overruling petition of International 
Alliance of Theatrical Stage Employes (AFL). 

Sept. 15 AFM strike averted as network 
affiliates agree to spend additional $1.5 million 
per year to employ staff musicians; NAB calls 
special convention. Chicago stations broad- 
cast lessons as infantile-paralysis epidemic 
closes schools. 
Oct. 1 American Bar Association recom- 
mends that broadcasting of court trials be 

"definitely forbidden:' FCC gives two sta- 
tions -WGH(AM) Newport News, Va., and 
WHO(AM) Des Moines, Iowa -permission to ex- 
periment with facsimile broadcasts on their 
regular frequencies in midnight-6 a.m, period; 
both plan to use system developed by W.G.H. 
Finch, former assistant chief engineer of FCC. 

Oct 15 NAB special convention votes for 
complete reorganization, approves 50% hike in 
dues. 

Nov 1 FCC allocates 75 channels with 40 kc 
separation (41,020 Ice to 43,980 kc) for "apex" 
stations and 19.6-mc bands for television 
(44-108 mc), with 16 channels in 30-40 mc 
band for relay stations. 

Nov. 15 NBC refuses to let General Hugh S. 

Johnson broadcast talk on veneral disease. 
Bell Labs demonstrates intercity TV program 
transmission over 90-mile coaxial cable con- 
necting New York and Philadelphia. 
Dec. 15 Inter-American Radio Conference 
reaches agreement on broadcast allocations 
that protects U.S. broadcasters by eliminating 
Mexican border stations, but requires many 
shifts in U.S. station frequencies. 

1938 

Jan. 1 U.S. Court of Appeals for District of 
Columbia, in opinion written by Associate 
Justice Justin Miller, sharply criticizes FCC in 

reversing its denial of application of Paul H. 

Heitmeyer for new station in Cheyenne, Wyo., 
which court calls "arbitrary and capricious:' 
Jan. 15 FCC announces policy of not licens- 
ing second station in same community to exist- 
ing licensee unless it is "clearly shown" that 
public interest would be best served by such 
license; denies application of WSMB(AM) New 
Orleans for second station there. John 





Shepard 3d, president of Yankee Network, 
starts construction of 50 kw FM station atop 
Mt. Wachusett at cost of $250,000; Major Ed- 
win H. Armstrong, FM's inventor, builds own 50 
kw FM station at Alpine, NJ.; others are 
planned to test this new medium. 

Feb. 1 RCA puts stations on notice it may in- 
stitute "reasonable fees" for broadcasting of 
Victor and Bluebird records; move said to be 
self-protective in view of attempts of National 
Association of Performing Artists to establish 
its performing rights in recordings through 
court action. FCC sets 25 channels, 40 kc 
wide, in 41-42 me band, for exclusive use of 
noncommercial educational stations. 

Feb. 15 Under leadership of Mark Ethridge, 
general manager of Louisville (Ky.) Courier- 
Journal and Times, operator of WHAS(AM) 

Louisville, and Edwin W. Craig, WSM(A1.4) 

Nashville, two-day NAB convention sweeps 
through reorganization plan, elects new board 
of 23 directors-one from each of 17 
geographic districts and six at large, names 
Philip G. Loucks, author of reorganization plan, 
special counsel to guide NAB affairs pending 
selection of first paid president. BROADCASTING 

publishes first facsimile newspaper in demon- 
stration for convention delegates. With most 
network affiliates signing local musicians- 
union contracts on basis of AFM-IRNA agree- 
ment, AFM submits new contract terms to 
recording companies. 
March 15 Southern California stations turn 
over all facilities to emergency public service as 

other means of communication fail in flood 
crisis. 

April 1 Mark Ethridge is drafted as first 
president of revamped NAB to guide industry 
for interim period while paid president is 
sought; to serve without pay but with plenary 
powers. FCC sends stations detailed ques- 
tionnaire seeking full information on fiscal 
operations during 1937. Wheeler-Lea Act 
giving Federal Trade Commission new powers 
to curb false and misleading advertising, be- 
comes law. Hitler's quick conquest of Austria 
gets full coverage from U.S. networks. 
AprIl 15 Plea to FCC to keep its regulation of 
radio to minimum necessary to provide inter- 
ference-free service to public and to give 
broadcasters licenses for longer than six 
months is made by William S. Paley CBS 
president, in tradition-breaking broadcast of 
network's annual report to public as well as 
stockholders. 
May 1 CBS dedicates $1.75-million Pacific 
Coast headquarters building on Columbia 
Square, Hollywood. National Committee of 
Independent Broadcasters negotiates agree- 
ment with AFM for employment of musicians 
based on that of IRNA. 

May 15 U.S. Court of Appeals for District of 
Columbia cites FCC for lacking consistent 
policy as it reverses FCC's denial of new 
daytime station at Pottsville, Pa., to Pottsville 
Broadcasting Co., and remands it, making 
reconsideration mandatory. 

June 15 Senate resolution that broadcast 
power in excess of 50 kw would be against 
public interest removes superpower from FCC 
consideration as hearings on new rules get 
under way. Neville Millen former mayor of 
Louisville, Ky., to assume presidency of NAB 
July 1 as first paid president; at salary of 
$25,000 per year, plus $5,000 for expenses. 
House votes down resolution for investigation 
of monopoly in radio by vote of 234 to 101. 

July 1 Radio broadcasting's average weekly 

paycheck of $45.12 is highest of all U.S. indus- 
tries, Bureau of Labor Statistics reveals in 

answer to BROADCASTING'S query. Senate 
ratifies Havana Meaty calling for many shifts in 

frequencies of U.S. stations to be made yearly 
after treaty has been ratified by three of four 
participating countries: U.S., Canada, Mexico 
and Cuba. 

Aug. 1 Census Bureau survey finds 62% of 
farm homes equipped with radios. W Lee 
O'Daniel uses radio exclusively to win Demo- 
cratic nomination for governor of Texas, boosts 
sales of Hillbilly Flour at same time. 

Aug. 15 Paramount Pictures acquires in- 
terest in Allen B. DuMont Labs. 

Sept. 1 Atlantic Refining books record foot- 
ball schedule of 168 East Coast games. 

Sept. 15 World Broadcasting System 
launches "wax network" with 25 major market 
affiliates. 
Oct. 1 New York stations pool equipment to 
keep public informed as hurricane hits city; 
New England stations also rise to meet 
emergency of crippling storm. 

Nov.1 NBC moves Western headquarters into 
Hollywood Radio City, new $2-million building. 

FCC superpower committee recommends 
ending WLW(AM) Cincinnati's license for 500 kw 
operation and returning station to 50 kw. 

Nov. 15 Mexican Senate refused to ratify 
broadcast agreement section of Havana Treaty. 

Dec. 1 David Sarnoff, RCA president, urges 
industry self-regulation of programing at open- 
ing of chain-monopoly hearings. 
Dec. 15 Suits of Paul Whiteman against 
WNEW(AM) New York and Elin Inc., sponsor of 
record program on WNEW. and of RCA against 
Whiteman, WNEW and Elin, become suit of RCA 
against Whiteman when Whiteman drops his 
suits and WNEW and Elin make no defense 
against RCA; at stake is determination of 
whether recording company or recording artist, 
or either, has control of broadcast performances 
of phonograph records. 

1939 

Jan 1 CBS enters recording field with 
purchase of American Record Corp. for $700,- 
000; ARC subsidiaries include Columbia 
Phonograph Co., one-time owner of network. 
Patent for iconoscope-kinescope tubes, basis of 
electronic television, is granted to DE Vladimir 
Zworykin after 15 years of litigation. 
Jan. 15 FCC Commissioner George Henry 
Payne drops $100,000 libel suit against BROAD- 

CASTING. Federal statutory court issues per- 
manent injunction restraining New Jersey 
Board of Public Utility Commissioners from in- 
terfering with NBC's erection or operation of 
experimental station, holds broadcasting to be 
interstate and therefore outside authority of 
state commission. 
Feb.1 FCC is legally bound to reconsider eco- 
nomic factors if issue is raised, U.S. Court of Ap- 
peals for District of Columbia rules in remand- 
ing commission's grant of new station in Dubu- 
que, Iowa, to Mlegraph Herald. 
Feb. 15 American Federation of Radio Ar- 
tists strike is averted as networks sign com- 
mercial program contracts. Agencies which 
could not sign, as technically they are not 
employers of talent, agree to abide by terms. 
Associated Press begins supplying news to NBC, 
without charge and for sustaining use only, 
after NBC and CBS discontinue service of 
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Press Radio Bureau; CBS uses news from In- 
ternational News Service and United Press. 
Common Pleas Court of Tioga county, Pa., 
holds NBC liable for allegedly slanderous 
remark ad Jibbed by Al Jolson during Shell 
Chateau broadcast, sustains jury award of 
$15,000 to Summit hotel of Allentown. 
March 1 Thirty-page questionnaire from FCC, 
delving into all phases of broadcast operation, 
evokes chorus of protests from station opera- 
tors. U.S. and Canada complete agreement on 
frequencies based on Havana Treaty. 

March 15 CBS attacks summer slump by 
offering extra discounts to nighttime sponsors 
that stay on air year round and by threatening 
advertisers taking more than eight weeks off 
with loss of present time periods. W2XBF New 
York, experimental facsimile stations, starts 
regular program service three hours daily. 
WOR(AM). WGN(AM) and WLW(AM) inaugurate New 
York-Chicago-Cincinnati facsimile network 
series. 

AprIl 15 Eugene 0. Sykes retires after 12 
years on Federal Radio Commission and FCC 
to enter private law practice; is succeeded on 
FCC by Frederick I. Thompson, publisher, 
Montgomery (Ala.) Journal. 
May 1 Both houses of Congress establish 
radio galleries, largely due to efforts of Fulton 
Lewis Jr., MBS commentator. Telecast of 
opening ceremonies of New York World's Fair 
marks start of regular daily television schedule 
by RCA-NBC in New York; first appearance of 
President on TV. 

June 1 In accordance with mandate from 
membership, Associated Press board author- 
izes sale of AP news on sponsored broadcasts. 

FCC lifts ban on sponsorship of international 
broadcasts, but sets limits on type of program- 
ing; fears of censorship immediately aroused. 

July 15 NAB adopts code of self regulation 
which bars liquor advertising and sale of time 
for controversial issues; limits commercial 
time to 10% of program in evening. Federal 
district court in New York grants RCA perma- 
nent injunction against WNEW's broadcasting 
Victor and Bluebird records without permis- 
sion, in decision holding recording company, 
not artist holds performance rights except 
where contract places them with artist; RCA 
plans to offer license to stations. 
Aug. 1 New FCC rules governing broadcast- 
ing become effective, with station licenses ex- 
tended from six months to one year and 
horizontal power increases for qualified local 
and regional stations. 
Aug. 15 Angered by refusal of American 
Society of Composers, Authors and Publishers 
to offer terms for new music-performing 
licenses, NAB Copyright Committee retains 
Sydney Kaye, New York copyright attorney, as 
special counsel to aid broadcasters in building 
their own source of music. James L. Fly, 
general counsel of Tennessee Valley Authority, 
named by President and confirmed by Senate 
to succeed Frank R. McNinch, retiring as FCC 
chairman Sept. 1. 

Sept. 1 Appellate court rules that economic 
interest must be considered in issuing station 
licenses, scuttling FCC theory that competition 
does not constitute appealable interest; com- 
mission calls ruling body blow at American 
system of broadcasting. 
Sept. 15 Special copyright convention of 
NAB unanimously approves $1.5-million fund 
to set up its own supply of music. Supreme 
Court of Pennsylvania, overruling lower court, 
finds NBC not liable for ad libbed remarks of 





Al Jolson; ruling sets precedent that broad- 
caster is not liable for remarks spoken without 
warning by artist employed by sponsor using 
broadcaster's facilities. Networks draft code 
for war coverage; goal is full, factual reporting 
with minimum of horror, suspense and undue 
excitement. 
Oct. 15 NAB code committee, in first action, 
bars sponsored broadcasts of Father Coughlin 
and Elliott Roosevelt under "no sale of time for 
controversial issues" rule; some broadcasters 
say they'll resign from NAB. 

Nov. 15 Elliott Roosevelt organizes 71.anscon- 
tinental Broadcasting System, to start operat- 
ing Jan. 1 as fifth national network. NAB 
board backs up code committee; John Shepard 
goes along by forfeiting payment for Father 
Coughlin broadcasts; four Texas State Network 
stations resign. United Fruit Co. buys time on 
NBC's international stations for daily newscasts 
to Latin America; first advertiser to sponsor 
such broadcasts. 
Dec. 15 Triple FM relay with program broad- 
cast by one station picked up and rebroadcast 
by second, whose signal was again picked up 
and rebroadcast, without loss of quality. 

Jan. 1 Mexico's ratification of North Ameri- 
can Regional Broadcasting Agreement, follow- 
ing similar actions by Canada, Cuba and 
United States, paves way for shift in broadcast- 
ing frequencies agreed on in Havana two years 
earlier. NBC gets biggest news beat of 1939 
with eyewitness description of sinking of Ad- 
miral Graf Spee, broadcast as it happened in 
Montevideo, Uruguay, harbor. 
Jan. 15 0 FM Broadcasters Inc. is organized at 
New York meeting. 

Feb. 1 U.S. Supreme Court decision in so- 
called Pottsville case gives FCC freer hand in 
dealing with applications for new stations, 
eliminating all questions of priority of filing. 

Feb. 15 New "crackdown" era foreseen as 
FCC refers complaints on Pot o' Gold and other 
give-away programs to Department of Justice 
for possible action under anti-lottery laws. 

March 1 FCC approves "limited commer- 
cialization" of television effective Sept. 1. 

March 15 Sun Oil Co. becomes first sponsor to 
have programs regularly telecast; company's 
Monday-Friday Lowell Thomas newscasts on 
NBC-Blue are also carried on w2xas. NBC ex- 
perimental TV station in New York. RCA cuts 
price of television sets, starts sales drive in- 
tended to put minimum of 25,000 in homes in 
service area of NBC's New York video station. 
April 1 Supreme Court of U.S. upholds "free 
competition" stand of FCC General Attorney 
William J. Dempsey, emphasizes that Com- 
munications Act gives FCC "no supervisory 
control of the programs, of business manage- 
ment or of policy"; contains no order to con- 
sider effect of competition of new grant on ex- 
isting stations. FCC suspends order for 
"limited commercial" operation of TV, cen- 
sures RCA for sales efforts which are seen as 
attempt to freeze TV standards at present level, 
calls new hearing; critics call move "usurpa- 
tion of power :' 
April 15 Justice Department declines to 
prosecute Pot o' Gold. FCC's new 42-page 
license application forms require so much infor- 
mation that many radio attorneys fear they will 
be virtually impossible to fill out. 

May 1 Westinghouse terminates contract for 

NBC management of sales and programs of 
KDKA(AM) Pittsburgh, KYW(AM) Philadelphia, 
WBZ(AM) Boston and WBZA(AM) Springfield, Mass., 
after nine years; will assume management of 
owned stations itself. Broadcast Music Inc. 
acquires catalogue of M.M. Cole Music 
Publishing Co. as first major step toward build- 
ing reservoir of music for broadcasters. 

May 15 Justice Department subpoenas 
ASCAP files. 

June 1 FCC authorizes commercial operation 
for FM, assigns it 35 channels 200 kc wide be- 
tween 43 and 50 mc; puts television back into 
laboratory until industry reaches agreement on 

standards. .Henry W. Grady School of Jour- 
nalism of U. of Georgia institutes George Foster 
Peabody awards for radio; first awards to be 
given in 1941 for achievements of 1940. 

June 15 James C. Petrillo is elected presi- 
dent of American Federation of Musicians, 
succeeding Joseph N. Weber, retiring after 40 
years as AFM head. FCC Chain Monopoly 
Committee recommends drastic changes in 
network operations, such as limiting network 
ownership of stations and length of affiliation 
contracts, taking networks out of transcription 
and talent-booking business, forcing them to 

serve remote areas whether this is profitable or 
not. 

July 1 Republican convention adopts first 
radio plank ever put into political-party plat- 
form, upholding application of constitutional 
principles of free press and free speech to 
radio; is also first party convention to be 
telecast. 
July 15 Niles Trammell becomes NBC presi- 
dent, succeeding Lenox R. Lohr, resigned to 
head Chicago's Museum of Science and In- 
dustry. 

Aug. 1 U.S. Circuit Court of Appeals upholds 
right of broadcaster to put phonograph records 
on air without need to get permission from 
either recording company or recording artists; 
reverses decision of federal district court in 

RCA-Whiteman-wNEw case. Democrats also 
adopt `Tree radio" plank for party platform, 
urging radio be given same protection froth 
censorship as press. BMI ships transcrip- 
tions with more than 50 non-ASCAP numbers 
to member stations; first product of plan to 
make stations muscially independent. 
Aug. 15 National Television Systems Com- 
mittee, representing TV manufacturers and 
broadcasters, organizes to seek determination 
of proper standards for TV. 

Sept. 1 CBS demonstrates system of color 
television developed by its chief TV engineer, 
Dr. Peter Goldmark. 
Sept 15 Assignment shifts affecting 777 
standard broadcasting stations in U.S. are or- 
dered by, FCC for March 29, 1941, in accord- 
ance with North American Regional Broad- 
casting Agreement reached in Havana in 

December 1937. 

Nov. 1 President Roosevelt withdraws 
nomination of Thad H. Brown for new seven- 
year term as FCC commissioner at Brown's re- 
quest, after Senate recesses without acting on 
appointment, which met rigorous opposition. 

Dec. 1 BMI acquires performing rights to 
more than 15,000 compositions in catalogue 
of Edward B. Marks Music Corp. in last month 
of preparations for broadcasters' break with 
ASCAP. 

Dec. 15 Edward J. Noble, chairman of Life 
Savers Corp.. buys WMCA(AM) New York from 
Donald Flamm for $850,000. 
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1941 
Jan. 1 After FCC approves transfer of WMCA 

to E. J. Noble, former owner Donald Flamm 
asks commission to reconsider and dismiss 
sale. Department of Justice prepares crimi- 
nal suits against ASCAP, $MI and broadcast- 
ing networks and groups for music monopoly; 
U.S. Supreme Court will review state anti- 
ASCAP laws; broadcasters are confident they'll 
win their battle against music monopoly For- 
mation of Latin American CBS network of 39 
longwave and 25 shortwave stations in 18 
countries is announced by CBS President 
William S. Paley on return from seven-week 
tour. 
Jan. 13 After more than 10 years of semi- 
monthly publication, BROADCASTING becomes a 
weekly. 

Jan. 20 In what was to become famous as 
"Mayflower Case" (primarily decided on other 
grounds), FCC held that broadcasters could 
not editorialize. 
Jan. 270 BMI and Department of Justice agree 
on terms of consent decree. Press Association 
Inc. is formed as new subsidiary of Associated 
Press to handle news for radio. 

Feb. 10 Clear-channel stations form Clear 
Channel Broadcasting Service, name Victor A. 
Sholis, former public relations chief of Depart- 
ment of Commerce. as director, with Washing- 
ton headquarters. U.S. Court of Appeals for 
District of Columbia, in series of decisions, 
holds itself powerless to issue stay orders en- 
joining FCC from putting its rulings into effect 
unless public interest would be adversely 
affected, and then solely on questions of law. 

Feb. 24 ASCAP accepts government consent 
decree; will offer broadcasters both blanket 
and per-piece licenses. AFM President 
James C. Petrillo, in ruling aimed at American 
Guild of Musical Artists, orders AFM members 
not to perform with any instrumentalist who is 

not AFM member. 

March 3 Shortage of recording blanks fore- 
seen as Office of Production Management 
places aluminum in "much needed" category, 
giving defense program first call. 
March 10 Ray C. Wakefield is nominated for 
FCC to fill place vacant since June. 
March 17 General Foods signs unprece- 
dented contract with Jack Benny giving come- 
dian control of his Sunday-night period on NBC 
Red network at its termination, whether or not 
he continues under GF sponsorship. 

March 24 FCC orders public hearings on 
newspaper ownership of radio stations. 
March 31 Group of nearly 100 newspaper 
publishers with radio interests names Mark 
Ethridge, Louisville (Ky.) Courier-Journal 
(wHAs), chairman of steering committee to op- 
pose governmental action outlawing newspa- 
per ownership of stations; 292 of country's 893 
broadcasting stations are newspaper-affiliated. 

Wholesale switch of frequencies in com- 
pliance with Havana treaty goes through with- 
out hitch. 

April 28 President Roosevelt drafts Mark 
Ethridge to undertake survey of entire broad- 
casting situation. Newspaper stations elect 
Harold Hough, Fort Worth Star-Telegram 
(WBAP-KGKO), chairman of steering committee; 
appoint Thomas D. Thatcher, former solicitor 
general, as chief counsel; vote $200,000 for 
hearing expenses. 
May 5 FCC authorizes full commercial opera- 
tion for TV as of July 1, fixes standards at 525 





lines, 30 frames, FM sound. Major 
reorganization of radio network operations is 
called for by FCC network monopoly report, 
which would ban option time, exclusive affilia- 
tions, ownership of more than one station in 
market or operation of more than one network 
by same interests. 
May 12 MBS signs ASCAP blanket license at 
3% of gross for four years, 31/4% until 1950, on 
eve of NAB convention; NBC, CBS continue 
negotiations for better terms. 
May 19 Industry's stormiest convention votes 
fight to finish against FCC monopoly rules, 
backs plan for Senate investigation of FCC, 
asks legislation to aid broadcasters, and 
angers FCC Chairman James L. Fly into rebut- 
tal in which he describes NAB as akin to "a 
mackerel in the moonlight-it both shines and 
stinks" NAB President Neville Miller urges 
broadcasters to stand by BMI, condemns 
MBS-ASCAP pact; several MBS stockholder 
stations resign from NAB; 39 MBS affiliates 
organize to investigate ASCAP deal, tell MBS 
they won't accept ASCAP music. 

May 28 BMI growth continues; has 190 affili- 
ated publishers, 690 station members. 
June 2 CBS withdraws from talent manage- 
ment field, sells Columbia Artists Bureau to 
Music Corp. of America for $250,000, Colum- 
bia Concerts Corp. to its present management. 

FCC amends rules so "any person" can peti- 
tion for change in rules of practice or pro- 
cedure; formerly only "applicant" had that 
right. Socony-Vacuum Oil Co. becomes first 
FM network sponsor by signing for newscasts 
on American Network, FM network serving 
New England. 

June 30 0 Bulova Watch Co., Sun Oil Co., Lever 
Bros. Co. and Procter & Gamble sign as spon- 
sors of first commercial telecasts on July 1 over 
NBC's WNBT(TV) New York (until then wzxes); 
first TV rate card puts WNBT base rate at $120 
per evening hour. 

Aug. 4 NBC reaches agreement with ASCAP 
calling for blanket licenses with network to pay 
2-3/4% of net time sales, stations 2'/. %; sta- 
tions' approval needed. 
Aug. 11 FCC adopts order banning multiple 
ownership of stations in same area. 

Sept. 1 After arguments by broadcasters, 
broadcast unions and others, Senate Finance 
Committee deletes tax on time sales from 1941 
Revenue Act. 

Sept. 8 Completion of arrangement for 92- 
station Pan American Network to rebroadcast 
NBC programs shortwaved from U.S. is an- 
nounced by John F Royal, NBC vice president, 
on his return from six-week, 20,000-mile tour of 
Latin America. 
Oct 13 FCC extends license term for stan- 
dard broadcasting stations from one to two 
years. 

Nov. 24 BMI offers new eight-year blanket 
licenses at 25% reduction from original one- 
year contracts, covering both commercial and 
sustaining programs, with clearance at source 
on network shows. 

Dec. 8 NBC separates Red and Blue net- 
works by setting up Blue Network Co. with 
Mark Woods as president, Edgar Kobak as ex- 
ecutive vice president. 
Dec. 15 Defense Communications Board be- 
comes supreme communications arbiter with 
the U.S. at war; plan is to keep broadcasting on 
as normal operations as possible. Dr: Frank 
Conrad, assistant chief engineer of 
Westinghouse known as father of broadcast- 

ing for his pioneering achievement, dies of 
heart attack at 67. President Roosevelt's 
broadcast to nation on Dec. 9, day after war 
was declared, has largest audience in radio 
history (about 90 million) and highest ratings 
(CAB, 83! Hooper, 79). 

Dec. 22 Byron Price, executive news editor 
of Associated Press, is appointed director of 
new censorship bureau. U.S. Weather Bureau 
bans weather broadcasts for duration. Thomas 
A. McClelland, chief engineer of KLZ(AM) 

Denver, on duty as ensign with USNR at Pearl 
Harbor, was killed in action during Japanese 
attack Dec. 7, radio's first casualty of war. 

Dec. 29 J. Harold Ryan, vice president, Fort 
Industry Co., is named assistant director of 
censorship, in charge of broadcasting. 

1942 

Jan. 5 Department of Justice files antitrus 
suits against NBC and CBS. Manila radio sta 
tions are "dismantled and destroyed" to keep 
them from falling into hands of Japanese. 
Jan. 19 Censorship code outlaws man-on- 
the-street and other ad-lib interviews and quiz 
programs. Office of Facts and Figures is 
designated as clearing house for governmen- 
tal broadcasts, with William B. Lewis, former 
CBS program vice president, as coordinator. 
Feb. 2 Broadcasters' Victory Council is 
formed as liaison with all government agencies 
having wartime radio functions; chairman is 
John Shepard 3d, president, Yankee Network. 

FCC shuts off construction of new stations in 

all areas now getting primary service, pending 
formal orders from War Production Board 
freezing broadcast assignments for duration. 
ASCAP approves clearance at source on 
transcribed programs. 
Feb. 23 Advertising Council is organized by 
advertisers, agencies and media to put talents 
and techniques of advertising at disposal of 
government to inspire and instruct public con- 
cerning various phases of war effort. CBS 
cuts time allowed for commercials on newscasts 
by 20%, bans jingles or other "undue gaiety' 
puts restrictions on middle commercials. 
March 23 Office of Censorship forbids any 
mention of weather on baseball broadcasts. 
Committee on War Information issues war 
policies, pledges that public will get bad news 
as well as good, so long as no aid is given to 
enemy. 

March 30 Edward Klauber, CBS executive 
vice president, is elected to new post of chair- 
man of executive committee; Paul W Kesten 
becomes vice president and general manager, 
with all departments reporting to him except 
programing, which reports to President William 
S. Paley. 

April 13 Minimum program time required of 
TV stations is cut from 15 hours to four hours 
per week for war period. Supreme Court 
upholds power of U.S. Court of Appeals for Dis- 
trict of Columbia to issue orders staying FCC 
decision during pendency of appeals; deci- 
sion, called major legal victory for broad- 
casters, comes after three years of litigation by 
Scripps-Howard Radio on behalf of WOPOIAM) 

Cincinnati. 
April 20 War Production Board cuts supply 
of shellac for phonograph records to 30% of 
preceding year's figure; transcriptions, made 
of vinylite, are not affected. 
May 4 FCC issues freeze order on station con- 
struction. 
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May 18 NAB convention by-passes 
reorganization proposals, votes to set up in- 
dustry-operated equipment pool, admits net- 
works to active membership. Keystone Broad- 
casting System, transcription network, holds 
first meeting of some 50 affiliated stations. 
June 1 FCC eases operator requirements to 
meet shortage. 
June 15 CBS revises its discount structure to 
include new 15% discount for advertisers using 
full CBS network of 115 stations. 
June 22 President Roosevelt creates Office of 
War Information, appoints Elmer Davis, CBS 
commentator, as its director. 
June 29 American Federation of Musicians 
notifies recording companies that after July 31 
no AFM member will play for recordings of any 
kind. 

July 13 Gardner Cowles Jr, publisher-broad- 
caster, is named assistant director of OWI in 
charge of all domestic operations; William B. 
Lewis, former CBS program vice president and 
radio chief of Office of Facts and Figures, 
heads radio bureau of Cowles' branch of OWI. 

July 20 Broadcasting is declared essential in- 
dustry by Selective Service System. 
Aug. 3 Justice Department asks injunction 
as AFM President Petrillo refuses to cancel 
strike against recordings. 
Aug. 24 Ratings battle begins when OWI 
asks why C. E. Hooper Inc. shows audiences 
up in 1942 over 1941, while Cooperative 
Analysis of Broadcasting reports decline. 
Sept 7 AFM makes record ban complete by 
canceling permission previously given to 
members to make commercial transcriptions 
for one-time air use. 

Oct 12 Radio time contributed to govern. 
ment would cost $64 million yearly at regular 
commercial rates, Elmer Davis, OWI director, 
states in testimony before House Appropria- 
tions Subcommittee. 
Nov. 2 Government leases shortwave stations 
from private owners; Office of War Information 
and Coordinator of Inter-American Affairs to 
handle programing. 
Nov. 18 Dr. Miller McClintock, executive 
director of Advertising Council, is named first 
paid president of MBS. 

Nov. 23 FCC adopts wartime equipment pool 
plan for all licensees. 
Dec. 21 General Tire & Rubber Co. contracts 
to buy Yankee Network, its four AM and two FM 
stations, for $1.2 million. 

1943 

Jan. 4 Office of War Information asks sta- 
tions to clear quarter-hour, Monday-Friday strip 
or important war-information broadcasts, 

which will be available for local sponsorship. 
Jan. 25 House approves Cox resolution to in- 
vestigate FCC; Rep. Eugene Cox (D-Ga.) at- 
tacks FCC as "nastiest nest of rats in this entire 
country" 
Feb. 15 AFM proposes recording companies 
pay fixed fee for each recording into union 
unemployment fund, amount to be negotiated, 
as price of ending strike; transcriptions for 
one-time use exempted. 
March 1 Recording companies reject Petrillo 
"fixed fee" plan as involving unacceptable 
philosophy that recording industry has "special 
obligation to persons not employed by it" 
FCC adopts policy to protect applications for 
TV and FM facilities until end of war. 
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March 8 First Alfred I. du Pont awards of 
$1,000 each for public service broadcasting 
go to lick General Electric shortwave station, 
and Fulton Lewis Jr, MBS commentator. 
May 17 Supreme Court upholds right of FCC 
to regulate broadcasting practices, specifically 
tb compel compliance with its network 
monopoly rules; networks rush to work out new 
contracts with affiliates by June 14 deadline; 
exclusivity is forbidden, option time curtailed. 

May 84 Supreme Court rules FCC erred in 
breaking down 850 ke channel and assigning 
WNW-1(AM) Boston full time on that frequency 
without hearing testimony from its occupant, 
KOMAM) Denver; decision seen as guaranteeing 
right of stations for full hearing before their ser- 
vice is modified by commission order, with 
burden of proof on applicant. 
June 21 CBS affiliates open drive to bar 
hitch-hike, cow-catcher announcements. Assn. 
of Radici News Analysts adopts code opposing 
censor-Ship; Paul White, CBS news director, in- 
sists on right to "edit." 
July 8 House Select Committee opens hear- 
ings on FCC with charges of gross inefficiency 
and interference with war effort. Transcription 
companies ask War Lcibor Board to help after 
AFM President Petrillo tells committee the 
union will "make no more transcriptions for 
anyone at any time:' 
July 12 Decca Records buys World Broad- 
casting System; P.L. Deutsch to continue as 
president with five-year contract. 
July 19 CBS tests program analyzer to find 
out what makes people listen; device is inven- 
tion of Paul Lazarsfeld, director of Office of 
Radio Research at Columbia University, and 
Frank Stanton, CBS vice president. 
July 213 War Labor Board accepts jurisdic- 
tion in AFM recording ban, but fails to order 
union to return to work for transcription com- 
panies. 
Aug. 2 Edthard J. Noble buys Blue Network 
from RCA for $8 million cash; will dispose of 
WMCA(AM) NeW York. 

Aug. d Plan to end AFM recording strike by 
getting broadcasters to agree to pay perfor- 
mance fees to union for all musical record 
broadcasts and to work for legislation giving 
copyright in iecorda to both recordin artist and 
recording cOMPany finds little favor among 
broaddasteit Edward Klauber resigns as 
CBS &kid!' and chairman of executive com- 
mittee beCailee of ill health. 
Aug. 30 MBS plans to use 3-5 p.m. time for 
recorded repeats of top evening network pro- 
grams; offers free time to advertisers during 
test period of 13 weeks. 
Seat 130 GenOnal Dwight D. Eisenhower him- 
self broadcasts news of Italy's surrender, first 
such event to be announced by radio. 

Sept. 20 0 CBS acts to eliminate "cow-catcher" 
and "hitch hike" announcements. NAB news 
and public-relations committee adopts resolu- 
tion on edikiializing on air, that management 
must have final say as it is responsbile to 
public as licensee, 
Sept 27 Decca Records and World Broad- 
casting Sysiim sign with AFM, agree to pay 
royalties direct to union. 

Oct 11 CBS President William S. Paley ac- 
cepts overseas psychological warfare assign- 
ment with Office of War Information: board 
elects Paul W. Kesten executive vice president. 
Oct. 131 Mark Woods remains as president of 
Blue Network and Edgar Kobak as executive 
vice president as Edward J. Noble assumes 

ownership. Government drops antitrust suits 
against networks; MBS dismisses its action 
against RCA-NBC. 

Oct. 25 Four transcription firms-Associ- 
ated Music Publishers Lang-Worth, C. P 

MacGregor and Standard Radio-sign with 
AF5f NAB denounces principle of direct pay- 
ment to union as "vicious:' Treasury Depart- 
ment and OWI permit sponsorship of war-bond 
announcements for first time; OWI rejects idea 
of government itself buying time. 
Nov. 8 R. Morrie Pierce, chief engineer of 
WGAR(AM) Cleveland, on leave with OWI, is 
revealed as having had major role in surrender 
of Italian fleet, broadcasting surrender terms 
from "baling wire" transmitter he built at 
Algiers. 
Nov. 29 FCC bans multiple ownership of 
standard-broadcast stations in same area, 
effective immediately for new grants, effective 
June 1, 1944, for existing "overlapping" situa- 
tion. Edward Klauber; former chairman of 
CBS executive committee, becoMes associate 
director of OWI, succeeding Milton S. Eisen- 
hower. 

Dec. 20 FCC extends broadcast licenses to 
total of three years. 

Jan. 17 FCC decides not to adopt any 
general rule on newspaper ownership of radio 
stations but to consider all applications on in- 
dividual merits; announcement ends three 
years of uncertainty. NBC makes its pro- 
grams available to FM outlets of its AM affili- 
ates without charge to sponsors until in- 
creased audience warrants it. Some 6,000 
radio-station and network employes, nearly 
quarter of industry total, are in armed forces, 
BROADCASTING survey reveals. 

Jan. 31 FCC and War Production Board ease 
construction ban, permitting new stations 
where such grants would serve "outstanding 
public need or national interest." CBS makes 
its programs available for FM stations of AM 
affiliates at no charge to sponsors. 
Feb. 7 J. Harold Ryan, assistant director of 
censorship, is elected president of NAB for in- 
terim period. Thlevision Broadcasters Associ- 
ation, organized in January, elects Allen B. Du- 
Mont as first president. 
Feb. 14 Governor John W Bricker of Ohio 
urges legislation to restrict FCC and keep radio 
as free as press. 

March MBS restricts commercial religious 
programs to Sundays before 1 p.m., limits to 
half-hour, bans fund appeals. 

May 1 CBS proposes starting off postwar TV 
with high-definition, full--color pictures, broad- 
cast on 16 mc bands. 

May 8 Military authorities and radio networks 
discard traditional taboos to cooperate in pro- 
viding American public full and immediate re- 
porting of invasion of Europe by Allied forces. 

May 22 Single ownership of five TV stations 
is permitted by FCC, up from former limit of 
three. 

June 5 Purchase by Sol Thishoff and wife of 
50% interest in BROADCASTING owned by Mr. and 
Mrs. Martin Codel gives Taishoffs full owner- 
ship of magazine founded by Taishoff and 
Codel in October 1931. Taishoff becomes 
publisher of BROADCASTING, post held by Codel, 
and continues as editor. Colgate-Palmolive- 
Peet Co. notifies stations to suspend all spot 
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and station-break announcements foi 24 hours 
or longer after news of invasion breaks. 

June 12 Radio gives nation news of invasion 
of Europe by Allied forces. Allied Expedition- 
ary Forces inaugurate broadcasting service for 
troops invading Europe, under direction of Col- 
onel Edward M. Kirby, former NAB public re- 
lations director. 

June 19 National War Labor Board orders 
prompt settlement of recording dispute be- 
tween RCA, CBS, NBC and AFM with union to 
let members resume work for those com- 
panies; calls for negotiation of settlement 
agreement within 15 days; AFM refuses to let 
members work for those companies until they 
accept same terms as other recording firms. 

July 31 MBS plans to outlaw hitCh-hikes, 
cow-catchers next year. 

Aug. 14 NBC announces it has completely 
eliminated hitch-hikes and cow-catchers from 
all programs it broadcasts. 
Sept 25 Chester J. LaRoche, former chair- 
man of Young & Rubicam, is elected vice 
chairman of Blue Network board, making him 
operating head of network. 
Oct. 2 FCC opens hearings on postwar 
allocations with testimony of Radio Technical 
Planning Board that agreement had been 
reached to recommend 41-56 mc band for FM, 
TV allocations to extend upwards from there. 
Democrats begin five-minute broadcasts, using 
last part of popular half-hour network shows 
where advertiser will clear them. 
Oct 9 CBS, in testimony presented by Paul 
Kesten, executive vice president, asks for more 
space for FM, with TV being moved to UHF part 
of spectrum above 300 mc. 

Oct. 18 0 Muzak Corp., pow owned by William 
B. Benton, asks FCC for "suitable number" of 
FM channels for noncommercial subscription- 
broadcasting service, nonsubscribers to get 
"pig squeal:' AFM President Petrillo rejects 
direct appeal of President Roosevelt to call off 
recording strike against RCA, CBS, NBC. 

Oct 23 Invasion of Philippines is first an- 
nounced by radip from floating broadcasting 
station off Leyte; Major A.A. Schechter, former 
NBC News chief, directs radio coverage. 
Morris Pierce enlists cooperation of armored 
division to capture Radio Luxembourg intact, 
giving OWI 150 kw transmitter to use in sup- 
port of advancing Allied armies. 
Nov. 8 Edgar Kobak resigns as executive 
vice president of Blue Network to become 
president of Mutual. Chairman James Law- 
rence Fly resigns from FCC to open own law of- 
fice in New York. 

Nov. 20 Paul Porten former CBS attorney, 
wartime government official, publicity director 
of Democratic National Committee, is nomi- 
nated for FCC. RCA, CBS and NBC give up 
fight against AFM, submit to royalty payments 
to union unemployment fund. ' Broadcast 
Measurement Bureau plan is approved by ANA 
and AAAA; NAB appropriates $75,000 for first 
year's operation. 

Nov. 27 WWJ(AM) Detroit bans all transcribed 
announcements as of Feb. 1, 1945. Blocking 
AFM plans to take over transcription handling, 
National Labor Relations Board certifies Na- 
tional Association of Broadcast Employes and 
Thchnicians, technicians union, as bargaining 
unit for all NBC and Blue-owned stations out- 
side Chicago (where AFM local already has 
contract). 
Dec. 4 Robert D. Swezey, general counsel of 
Blue Network, moves to Mutual as vice presi- 

. 
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dent and assistant general manager. 
Dee. 18 First convention of Television Broad- 
casters Association has attendance of 750; 
calls for united effort to get TV started pro- 
perly; elects J.R. Poppele, WORIAM) New York 
chief engineer, as president. FCC adopts rule 
calling for disclosure of identity of person or 
organization sponsoring or supplying program; 
NAB convinces commission words "paid for" 
are not necessary. 

Dec. 25 Paul Porter is sworn in as FCC 
chairman on recess appointment of President 
when Congress adjourns without confirming 
him. FCC transfers owned-station licenses, 
ratifying change of Blue Network to American 
Broadcasting Co. 

1945 

Jan. 8 NABET walks out of negotiations with 
NBC, ABC; takes its case to National Labor 
Relations Board. Hugh M. Feltis resigns as 
general manager; KFAB(AM) Omaha, to head 
Broadcast Measurement Bureau. 
Jan. 18 FCC announces allocations pro- 
posals; TV band is divided; FM moved to 
84-102 mc to disappointment of its advocates 
who had hoped to keep it in 50 mc area. 

Jan. 29 Cecil B. DeMille, refusing to pay 
special American Federation of Radio Artists 
$1 assessment to oppose so-called "right to 
work" proposition on previous November's 
ballot and failing in his court fight to prevent 
his suspension by union, can no longer appear 
on Lux Radio Theater broadcasts. 
Feb. 12 Liberation of Manila completely 
covered by radio; highlight is broadcast by 
Bert Silen, released from Santo Thomas intern- 
ment camp, who told NBC audience: "As I was 
saying when I was so rudely interrupted over 
three years and a month ago ..." (He had been 
broadcasting on NBC when Japanese bombs 
destroyed Philippine transmitter). AFM tells 
members not to appear on television until 
further notice: stations not notified. 
AprIl 18 Radio covers death of President 
Roosevelt; commercial programing discarded 
for tributes; commercial announcements elimi- 
nated; only news and music retained. 
April 23 Philco Corp. dedicates world's first 
multi-relay network between Philadelphia and 
Washington, seen as forerunner of nationwide 
television networks. 
May 14 Pooled coverage of Nazi surrender 
brings American people full details of end of 
war in Europe; for broadcasters V-E Day 
Means end of ban on man-in-the-street pro- 
grams, request numbers and other wartime 
program restrictions, but continued demands 
for men and material mean that freeze on new 
construction won't be lifted until V-J Day. 

May 21 FCC allocates spectrum space above 
25 mc with exception of 44-108 mc; delays 
decision as to placement of FM propagation 
Studies to be made by FCC and industry 
engineers. 
June 4 In joint request, FM Broadcasters Inc. 
and Television Broadcasters Association ask 
FCC to allocate 44-108 mc immediately: FM to 
get 50-54 mc for educational use, 54-68 mc for 
commercial operation; TV to receive 68-74 mc 
and 78-108 mc. Stations object to FCC 
questions on commercial-versus-sustaining 
time; point out that sponsorship does not pre- 
vent program from being public service and 
that commercial- sustaining ratio is not true 
measure of operation in public interest. 

June 11 Frank Stanton, vice president of 
CBS, is elected director and appointed general 
manager; vice presidents Joseph H. Ream and 
Frank K. White also elected directors of CBS. 

July 2 FCC allocates FM to 88-106 mc band; 
TV: ch. 1, 44-50 mc; ch. 2-4, 54-72 mc; ch. 5-6 
76-88 mc. 

July 9 FCC eases rules on transcription iden- 
tifications, dropping requirement for identifying 
each record played and leaving language up to 
broadcaster. 

July 23 Associate Justice Justin Miller is 

picked as new NAB president, to assume office 
Oct. 1 for five-year term. 

Aug. 6 FCC adopts new provisions requiring 
licensees to file annual ownership reports, plus 
interim reports on changes in "policymaking 
personnel": ownership data to become public 
record but network and transcription contracts 
and financial data not to be open. FCC, by 4 

to 3 vote, approves sale of Crosley Corp., in- 
cluding won Cincinnati, to Aviation Corp. for 
S21 million. Westinghouse discloses 
"stratovision" plan for airborne television 
transmitters to serve as relay stations for TV 
and FM programs as networks without wire 
connections. 
Aug. 13 FCC decides financial data it col- 
lects will be kept confidential or disclosed at 
commission's discretion: to broadcasters' pro- 
tests that disclosing their financial affairs 
would put them at disadvantage with competi- 
tive media, Commissioner Clifford Durr replies 
that newspapers and magazines are private; 
radio is public. FCC announces that on Oct. 
7 it will start acting on applications in its pend- 
ing files, presaging radio's greatest construc- 
tion boom. NAB chooses A.D. Willard, man- 
ager of wBT(AM) Charlotte, N.C., as executive 
vice president at $25,000 per year; replaces 
code with standards of practice that leave vital 
question of selling time for controversial topics 
up to individual station operator. Representa- 
tive Emanuel Celler (D -N. Y.) demands that 
FCC "crack-down" on broadcasters, pay more 
attention to renewals of station licenses, order 
designated hours set aside for sustaining edu- 
cational and cultural programs, pass on station 
sales prices, and criticizes programs for having 
too much "corn:' commercial content and 
boogie-woogie. 
Aug. 20 Radio tells world of Japanese ac- 
ceptance of Potsdam terms and end of World 
War II. 

Sept. 10 Approving sale of Crosley radio pro- 
perties to Avco by 4-3 vote. FCC announces 
"open bid" proposal for future station sales, 
permitting number of applicants to compete 
for acquisition of any station put on market 
with FCC determining successful buyer on 
same basis as awarding new facility. 

Sept 17 FCC issues rules and regulations for 
FM broadcasting. Associated Broadcasting 
Corp. puts fifth national network on air. 

Sept 24 FCC issues plan for distribution of 
13 VHF channels among 140 markets. Mark 
Woods, ABC president, resumes active direc- 
tion of network as Chester J. LaRoche drops 
executive duties. 
Oct. 1 Networks sign NABET contract in- 
cluding recognition of platter-turning jurisdic- 
tion. 

Oct. 22 James C. Petrillo, AFM president, 
tells networks that dual broadcasting of musi- 
cal programs on FM as well as AM outlets vio- 
lates their AFM contracts. FMBI board votes 
to merge with NAB, which will establish an 

Broadcasting Oct 12 1981 
182 

autonomous FM division. 
Nov. 5 President Truman opens radio news 
gallery broadcast room in Senate wing of 
Capitol. 
Nov. 26 BROADCASTING becomes BROADCASTING 

TELECASTING with first appearance of 
TELECASTING on cover and masthead. New 
FCC television-allocations plan follows pro- 
posals of Television Broadcasters Association, 
assigns seven channels each to New York, 
Chicago and Los Angeles, gives additional 
channels for 33 other cities, sets 28 hours per 
week as minimum operating schedule. 
Dee. 101:1 U.S.. Supreme Court rules that FCC 

m must hear all mutually exclusive applications 
before making grants; reverses grant to 
WJEF(AM) Grand Rapids, Mich.: sustains appeal 
of WKBZ(AM) Muskegon, Mich. 

Dee. 17 Licensees must retain control of pro- 
grams, U.S. District Court for New Mexico rules, 
outlawing contract whereby KOB(AM) Albuquer- 
que, N.M., was to turn over one hour of 
broadcast time each day to New Mexico Col- 
lege of Agriculture and Mechanical Arts. 

Dec.24 0 FCC announces tentative allocations 
plan for FM, providing for over 1,500 FM sta- 
tions; makes 32 more conditional grants, 
bringing total to 229. 

1946 

Jan. 14 William S. Paley is elected board 
chairman of CBS; Paul W Kesten becomes 
vice chairman; Frank Stanton is elected presi- 
dent. 
Jan. 28 After two days of hearings, FCC 
denies petitions of Zenith and General Electric, 
rules that FM will stay at 88-108 mc. 
Achievement of John H. DeWitt in "shooting 
the moon" is sensation of Institute of Radio 
Engineers convention; report details how chief 
engineer of wsu(AM) Nashville, as Army Signal 
Corps officer, bounced radar signal off earth's 
satellite some 240,000 miles away and got 
echo back. 

Feb. 4 General Mills allocates $5 million, 
half its advertising budget, for radio in 1946. 
CBS demonstrated color-television film pro- 
gram broadcast from its new UHF transmitter; 
says with industry cooperation color for home 
can be available within year. 

Feb. 18 Charles R. Denny Jr becomes act- 
ing chairman of FCC as Paul Porter is drafted 
to head Office of Price Administration. First 
Washington-New York telecast through AT&T 
coaxial cable is termed success by engineers 
and viewers. 

Feb. 25 House approves Lea Bill to outlaw 
union excesses, chiefly those of AFM against 
radio, by 222-43 vote. Westinghouse report 
on Stratovision reveals that usable signals 
transmitted with 250 w from altitude of 25,000 
feet have been picked up 250 airline miles 
away. 

March 4 fl NARBA signatory nations negotiate 
three-year interim agreement; clear-channel 
stations protest compromise that gives Cuba 
right to use five U.S. clear channels, foreseeing 
damaging interference. Donald Flamm, 
former owner of WMCA(AM) New York, wins 
$350,000 verdict against Edward J. Noble, 
ABC board chairman, in New York Supreme 
Court; jury upholds Flamm's charge he was 
forced to sell station to Noble in 1940. 

March 11 FCC issues 139-page report on 
"Public Service Responsibility of Broadcast 
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Licensees:' soon nicknamed "The Blue Book," 
which lists carrying of sustaining programs, 
local live programs and programs devoted to 
discussion or public issues, along with elimina- 
tion of advertising excesses, as factor to which 
FCC will give "particular consideration" when 
asked to renew station licenses; NAB declares 
basic freedoms of radio are at stake. 

March 18 FCC makes first postwar full 
grants of construction permits for commercial 
FM stations. 

April 1 ABC adopts elaborate system for 
recording and rebroadcasting network pro- 
grams developed by Charles E. Rynd, network 
vice president, to keep them on air at same 
hour locally despite variations in time from city 
to city as some adopt daylight time, others re- 
main on standard time. 

Apr II 22 President 7}uman signs Lea Acs 
drafted to stop featherbedding practices of 
unions; AFM plans court test of law's constitu- 
tionality. If FCC adopts Avco "auction" plan it 

will also seek control of station sales prices, 
Charles R. Denny, acting chairman, tells hear- 
ing on open-bidding proposal. CBS color 
television program is successfully transmitted 
over 450-mile coaxial cable link from New York 
to Washington and back. 

April 29 Associated Press votes to admit sta- 
tions as associate members, in recognition of 
"radio as a great medium for the dissemination 
of news"; stations to have no vote in AP affairs. 

World Wide Broadcasting Corp. wins fight for 
return of shortwave stations when Board of 
War Communications rescinds order of Nov. 4, 

1942, seizing WRUL and other World Wide 
transmitters. CBS presents plan for FM net- 
work of 200 stations, with five superpower AM 
stations providing nighttime coverage for 
remote areas; cost put at $10.8 million to in- 
stall, with $4.8 million annual operating ex- 
penses. 

May 6 ABC buys King-71-endle Broadcasting 
Corp. (wxvzfAMl Detroit, WOODIAM) Grand Rapids, 
Mich., and Michigan Radio Network) for $3.65 
million, subject to FCC approval; sale of net- 
work stock to raise $15 million for this and 
other expansion planned. Defying Lea Act, 
AFM President Petrillo notifies members not to 
play for combined AM-FM programs. 

May 20 Census Bureau reports 90.4% of U.S. 
homes had radios in 1945, up 17.9% from 
1940. 
June 3 AFM strikes WAAF(AM) Chicago over 
station's refusal to hire three additional "musi- 
cians" to work as librarians in move seen as 
precipitating court test of Lea Act. Proposed 
amendments to Standards of Good Engineer- 
ing Practice for FM include designation of 
community stations as Class A, with maximum 
power raised from 250 w to 1 kw; metropolitan 
and rural stations to comprise Class B 

(adopted June 24). 

June 10 AFM President James C. Petrillo 
tells union's convention that if Supreme Court 
upholds Lea Act as constitutional he will forbid 
musicians to play on network programs at ex- 
piration of present contracts on Jan. 31, 1947. 

June 17 FCC denies FM license to WWDC(AM) 

Washington because of plan to duplicate 
give-away program which commission holds of 
questionable legality. Major Edward Bowes, 
originator of radio amateur show, dies after 
long illness on eve of 72d birthday. 

June 24 Thlecast of Louis-Conn heavyweight 
title bou4 sponsored by Gillette Safety Razor 
Co. on four-city hook-up, reaches estimated 

100,000 viewers, convinces skeptics that 
television is here. E. F McDonald Jr, presi- 
dent of Zenith Radio Corp., in Collier's maga- 
zine article, declares advertising alone cannot 
support television; public must pay for TV pro- 
grams as it does for movies, magazines, news- 
papers. Cooperative Analysis of Broadcasting 
announces "temporary suspension" of service 
on July 31 after 17 years; Hooperatings made 
available to exclusive CAB subscribers. 

July 22 Denying petition of Robert Harold 
Scott for revocation of licenses of three San 

Francisco stations for refusing him time for 
talks on atheism, FCC nevertheless warns that 
"if freedom of speech is to have meaning ... it 

must be extended as readily to ideas which we 
disapprove or abhor as to ideas which we ap- 
prove." FCC adopts plan to set aside for one 
year every fifth Class "B" FM channel. 

July 29 Religious leaders of all faiths de- 
nounce FCC opinion in atheism case. 

Aug. 5 NAB membership passes 1,000 mark. 
Commission adopts watered-down version of 
Avco plan lacking features that broadcasters 
most strenuously opposed. 
Aug. 12 FCC adopts interim clear-channel 
policy providing for consideration of some 
clear-channel applications with mutually ex- 
clusive nonclear-channel requests; industry 
puzzled whether this means breakdown of 
clears or not. Paul W Kesten resigns as vice 
chairman of board and director of CBS be- 
cause of ill health; to continue to serve as a 

consultant. 
Aug. 19 Bing Crosby signs S30.000-per- 
week contract to do series for Philco, broad- 
cast on ABC but transcribed in advance; deal 
is said to stipulate return to'live broadcasts if 
program's rating falls below agreed-on level. 

Sept. 23 Drew Pearson, columnist-commen- 
tator, and his former partner, Robert Allen, apply 
for facilities of Hearst Radio's clear-channel 
station, WBAL(AM) Baltimore, under "compara- 
tive consideration" clause of FCC rules. 

Sept. 30 CBS petitions FCC to adopt stan- 
dards and authorize commercial operation of 
color-television stations in UHF frequencies im- 
mediately. Licenses of AM stations pass 1.000 
mark. 

Oct 21 AFM, after demanding increases 
ranging from 233% to 566%, accepts record 
manufacturers' offer of flat 37'/z% increase in 

musicians's pay; asks transcription firms for 
$50 per man to make commercial disks of one 
minute or less. 

Oct. 28 Clear Channel Broadcasting Service 
proposes realignment of clear channels 
whereby 20 stations (five to each network) 
would get 750 kw power. Promotional 
organization (subsequently named FM Associ- 
ation) is organized to foster growth of FM and 
succeed FMBI, now division of NAB. 

Nov. 4 RCA demonstrates all-electronic 
system of color TV. 

Nov. 11 Bristol-Myers is first advertiser to 
sponsor television-network program: 
Geographically Speaking, which started Oct. 
27 on NBC-TV's two-station network. 
Nov. 10 Robert Harold Scott gets time on 
KOW(AM) San Francisco to argue cause of athe- 
ism; more than 5,000 listeners write station to 
praise or condemn its grant of time for broad- 
cast. Robert E. Kintner; ABC vice president in 

charge of news, special events and publicity, is 

elected executive vice president. 

Dec. 9 Charles R. Denny is promoted from 
acting chairman to regular chairman of FCC. 
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Federal District Court Judge Walter La Buy 
rules Lea Act unconstitutional, sustains motion 
of AFM President James C. Petrillo to dismiss 
charges of violating Lea Act in calling strike at 
WAAF(AM) Chicago; appeal to Supreme Court 
planned. 
Dec. 18 Supreme Court upholds FCC in 
denying license renewal to WOKO(AM) Albany, 
N.Y, for failure to disclose 24% interest held by 
Sam Pickard, former FCC commissioner and 
CBS vice president, for 12 years. 
Dec. 23 FCC orders networks to report on 
sustaining programs for week of Nov. 17-23, 
making good on "Blue Book" promise to re- 
quest this information every quarter. 

1947 

Jan. 13 Roy Hojheinz, KTHT(AM)-KOPY(FM) 

Houston, is elected president of new FM Asso 
ciation at first general meeting. 

Jan. 27 Receiver production hit high of 15- 
million sets in 1946, Radio Manufacturers As- 
sociation reports. 

Feb. 3 Competing color systems are viewed 
by FCC as prelude to direct testimony at hear- 
ing on CBS petition for approval of commercial 
licenses for color-TV stations now. 

Feb. 17 Money paid AFM by recording com- 
panies will be spent for free public concerts, 
James C. Petrillo announces; nearly $2-million 
already collected. 
Feb. 24 Tests prove Stratovision feasible, 
Westinghouse tells FCC. 

March 24 FCC denies CBS petition for com- 
mercial color-TV operation, sends color back 
to labs for continued search for "satisfactory" 
system. 
April 7 Carl Hauerlin, MBS station-relations 
vice president, is appointed first paid president 
of BMI at salary of $35,000 per year. U.S. now 
has 35.9-million radio families (93% of all 
homes) who listen total of 150.8 million hours 
per day, according to surveys made by Market 
Research Co. of America and A. C. Nielsen Co. 
for CBS. 

April 21 Justin Millen NAB president, urges 
stations to editorialize despite Mayflower edict. 
April 28 Fred Allen uses gag about network 
vice presidents which NBC had ruled out and 
is cut off air while he tells it; story is front - 
paged across nation as advertising agency de- 
mands rebate for 35 seconds of dead air. 

May 12 Senate votes to ban union-controlled 
"slush funds" in amendment to Labor Bill; 
would permit payments such as those made to 
AFM by record manufacturers only if funds are 
jointly administered by union and manage- 
ment. 
May 28 IVGAR(AM) Cleveland wins grant for 
1220 kc and 50 kw after long fight with 
WADC(AM) Akron, Ohio, whose application was 
denied solely on program grounds, FCC states. 

June 9 AT&T files proposed rates for coaxial- 
cable intercity television program service: base 
rate of $40 per mile per month for eight-hour 
daily service is called exorbitant. 
June 30 Within hour, ?hit- Hartley Act be- 
comes law and Supreme Court upholds consti- 
tutionality of Lea Act ban on featherbedding. 

July 7 Abolition of federal ban on new con- 
struction lets broadcasters go ahead with 
building plans. FCC proposes to approve sale 
of KMED(AM) Medford, Ore., to Medford Radio 
Corp. which matched prior offer of Gibson 
Broadcasting Corp.; decision is first under 
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Auco Rule "auction" provision in which ap- 
proval went to competing bidder rather than to 
original "purchaser." 
July 14 0 Brigadier General David Sarnoff be- 
comes board chairman as well as president of 
RCA on retirement of former board chairman, 
General James G. Harbord. 
July 28 FCC gets largest peacetime budget 
as Congress approves appropriation of $6.2 
million. 

Aug. 4 Finch Telecommunications demon- 
strates Colorfax, full-color facsimile process. 

Aug. 18 Survey of NAB member stations 
shows average of commercial time is 66%, sus- 
taining 34%, well within "Blue Book" 80-20 
ratio. 

Sept. 1 RCA offers to help other manufac- 
turers get started in production of TV receivers 
by disclosing complete technical data of RCA's 
own new model. 
Sept. 22 0 FM Association convention plans 
aggressive promotion of FM in year ahead; 
Everett L. Dillard, founder and president of 
Continental (FM) Network, is elected FMA 
president: 
Sept 290 National Association of Station Rep- 
resentatives is formed at five-hour meeting in 

New York called by Paul H. Raymer and Ed- 
ward Petry; goal is promotion of spot radio. 

Oct. 60 National Association of Station Repre- 
sentatives files complaint with U.S. attorney 
general and FCC against CBS for assuming 
representation for nonnetwork. sales of affili- 
ates formerly represented by NASR members. 

00.13 Charles R. Denny Jr: resigns as FCC 
chairman to join NBC as vice president and 
general counsel. First telecast from White 
House is made when President Truman ad- 
dresses nation on food conservation. 
Oct 20 Government renews prosecution of 
AFM' President James C. Petrillo; files 
amended bill of criminal information in U.S. 

District Court in Chicago. 
Oct. 270 AFM orders members to stop making 
recordings and transcriptions as of Dec. 31 

"and never again to make them:' 

Nov. 1017 MBS subscribes to BMB, bringing all 
networks into industry research organization 
as earlier subscriptions of ABC, NBC, CBS had 
been conditional on network unanimity. 

Nov. 17 0 Thleuision network service extends to 
Boston with opening of AT&T radio relay 
system between that city and New York. 

Nov. 24 0 Networks and AFM begin discus- 
sions for renewal of contracts after existing 
pacts conclude Jan. 31, 1948. 

Dee.1 AFM President Petrillo calls off ban on 
performing for network co-op programs. 

Dec. 29 0 President Truman appoints Wayne 
Cox director of Washington Post stations, as 
FCC chairman. 

1948 

Jan. 5 WFIL-FM, Philadelphia Inquirer station 
starts regular transmission of two facsimile edi 
aorta per day, eight -pager at 2:15 p.m., four 
pager at 5 p.m. 

Jan. 12 NBC plans East Coast microwave 
relay system for networking TV programs as 
alternative to AT&T coaxial cable. 
Westinghouse breaks with Clear Channel 
Broadcasting Service, tells FCC that 20 super- 
power (750 kw) stations will not "adequately or 
economically solve the issues" of clear-chan- 
nel proceeding. 

Jan. 19 0 Federal Judge Walter La Buy again 
finds James C. Petrillo, AFM president, not 
guilty of violating Lea Act by causing strike of 
librarians at WAAF(AM) Chicago; Representative 
Clarende F Lea (D-Calif.), author of act, calls 
verdict "unwarranted." 
Jan. 28 AT&T files FM tariffs; base monthly 
airline-mile cost for 16 consecutive hours per 
day is $10, compared to $6 for AM. 

Feb. 2 FCC by 4-to-2 vote in WHLS(AM) Port 
Huron, Mich., case, holds Section 315 of Com- 
munications Act to comprise "absolute" 
prohibition against station's censoring political 
broadcasts; states this federal prohibition will 
relieve station of responsibility for libelous 
material in political broadcasts. RCA an- 
nounces development of 16-inch TV picture 
tube, first metal kinescope, with picture area of 
125 square inches. 

Feb. 9 Western Union reveals plans to enter 
TV network service, starting with microwave 
relay between New York and Philadelphia. 

Feb. 23 0 FCC assigns band for intercity TV 
relays operated by broadcasters for interim 
period until permanent common-carrier 
facilities are available. 
Maich 1 0 Senate Interstate and Foreign Com- 
merce Committee orders FCC to hold up its 
dlear-channel decision as Senator Edwin C. 

Johnson (D-Colo.), ranking minority member, 
intioducet bill to break down clear channels 
and limit power to 50 kw. 

March 8 0 FCC starts hearings on right of sta- 
tions to editorialize. 
March 15 0 American Jewish Congress peti- 
tions FCC for revocation hearing for KMPC(AM) 

Los Angeles, charging station with "slanting" 
news comments. 
March 22 0 FCC holds three-day hearing on 
proposed standards fot facsimile broadcasting. 

March 29 AT&T files new tariffs for intercity 
PV transmission, substantially lower than 
those proposed year ago. 

Apyti 19 0 Court of Appeals for District of Col- 
umbia reverses FCC's nonbearing grant to 
Joseph P Stanton of 10 kw daytime station at 
Philadelphia on WCKY(AM) Cincinnati's 1-8 clear 
channel (1530 kc); rules that when licensee 
claims grant would adversely affect him he 
must be given opportunity to argue his cause 
and if argument indicates that his rights would 
be adversely affected, full-dress hearing on ap- 
plication must be held. 

April 26 0 As Senate Commerce Committee 
closes hearing on Johnson Bill to break down 
clear channels, Acting Chairman Charles W. 

Tobey (R-N.H.) issues surprise order for new 
hearing to investigate broadcast allocations, 
regulation and patent ownership. 

May 3 Affirming lower court's denial of in- 
junction to WSAY(AM) Rochester, N.Y, to keep 
ABC and MBS from switching affiliations to 
other stations, U.S. Second Circuit Court of Ap- 
peals, New York, holds that network is not com- 
mon.carrier and Can make whatever contracts 
it wishes for distribution of its programs. 

May 10 0 Texas attorney general notifies FCC 
that despite its wm.s Port Huron decision, Texas 

libel laws are still in effect and "stations carry- 
ing libelous material will be subject to state 
laws:' FOC orders into effect earlier proposal 
assigning TV ch. 1 (44-50 mc) to nongovern- 
ment fixed and mobile services, denying FM 
spokesmen's pleas for that channel for use in 

FM network relaying; gives FM stations in 

44-50 mc band until end of year to move to 
88-108 mc; issues proposed new expanded 
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TV allocation table; calls hearing on feasibility 
of TV use of frequencies above 475 mc; pro- 
poses required minimum hours of TV station 
operation be scaled from 12 hours per week 
for first 18 months to 28 hours per week after 
36 months. House Un-American Activities 
Committee to investigate station grants to Ed- 
ward Lamb, Representative F Edward Hebert 

affilia- 
tions:' 

a.) states after speech accusing Lamb of 
having "Communist associations and affilia- 

May 24 0 NAB convention approves new code, 
considerably revamped from original version, 
as ideal toward which operation should be 
aimed. ABC makes public offering of 500,000 
shares of voting stock; it is all sold in less than 
two hours at $9 per share. 

May 31 0 President Truman nominates Frieda 
Hennock to FCC as first woman appointee. 
FCC's denial of application by WADC(AM) Akron, 
Ohio, because it contemplated full-time use of 
network programs is upheld by U.S. Court of 
Appeals fOr District of Columbia, which splits 
2-to-1 over whether decision involved censor- 
ship. D.C. appellate court refuses to rehear 
WCKY case, in which it rules FCC should have 
heard WCKY Cincinnati before putting daytimer 
on its channel; appeal to Supreme Court fore- 
seen. 

June 7 0 Gulf Oil Corp, starts sponsorship of 
We the People on both CBS Radio and CBS-TV; 
first regularly sponsored simulcast series. 

June 14 0 FCC authorizes commercial use of 
facsimile broadcasting on FM channels as of 
July 15; adopts rules and standards for printed 
broadcast medium. Texas Co. puts old-style 
vaudeville show on TV; launches hour series 
on NBC-TV starring Milton Berle and with com- 
mercial delivered by Sid Stone, vaudeville 
pitchman. 
June 28 TV coverage of GOP convention 
makes history, reaches 10-12 million persons, 
costs estimated $200,000, is transmitted to 
Midwest viewers by Stratovision. 

July 5 FCC officially adopts its "Port Huron" 
interpretation of political-broadcast law at out- 
set of presidential campaign. 
July 19 0 KPRC(AM) Houston asks court to set 
aside commission's views on political broad- 
casting and itself interpret the law. 

July 26 FCC orders investigation of station 
representation by networks to see whether it 

violates commission's network regulations. 
Major E. H. Armstrong sues RCA and NBC for 
alleged infringement of five of his basic FM pa- 
tents. Give-away programs on radio networks 
alone total $165,000 a week, a BROADCASTING 

survey reveals. Five Baltimore stations are 
charged with contempt of court for broadcast- 
ing wire-service dispatches of arrest and con- 
fession of man charged with two murders; 
press associations join NAB in fight against 
"Baltimore gag" rule. 

Aug. 9 FCC proposes rules for give-aways 
which would bar practically all such programs 
from air. Frederic W Ziv buys World Broad- 
casting System from Decca Records for $1.5 
million. House Select Committee starts in- 
vestigation of FCC by questioning commission 
officials on their stand on political broadcasts. 

Aug. 16 Westinghouse applies for commer- 
cial use of Stratovision. 
Aug. 23 0 FCC proposes to limit ownership of 
AM stations to seven by any entity in line with 
existing limit of Six FM and five TV stations. 

Sept. 20 AFM President James C. Petrillo 
offers to end eight-and-a-half-month-old ban 



on recordings; proposes royalty payments to be 
made to disinterested trustee, who would col- 
lect funds from recordings and use them to 
hire unemployed musicians, avoiding Taft- 
Hartley ban on direct payments to union. 

Sept. 27 NBC proposes new TV-affiliation 
contracts calling for station to give NBC 30 
hours of free time per month, while network 
assumes all connection costs; NBC sets ob- 
jective of 28 hours per week of network ser- 
vice. Philco asks court to force AT&T to 
transmit from New York to Boston TV programs 
sent via Philco's own relay system from Phila- 
delphia to New York; charges AT&T with insist- 
ing its intercity facilities be used all way. 

Oct. 4 FCC puts freeze on TV licensing and 
hearing functions, pending decision of 
changes in present TV standards. 

Oct 11 CBS purchases 'Amos 'n'Andy"out- 
right for $2 million; makes strong effort to get 
Bergen and McCarthy away from NBC. Court 
of Appeals for District of Columbia rules that 
FCC must grant hearing to any station that 
claims it will be harmed by grant of another 
application, even if interference would occur 
outside normally protected contour, in decision 
reversing nonhearing grant to put 1 kw daytime 
station at Tarboro, N.C., on 760 kw I-A clear 
channel of WJR(AM) Detroit. 

Oct. 25 FCC rules that equal-time provision 
of Communications Act applies only to candi- 
dates competing against one another in same 
contest. Uitrafax, high-speed communica- 
tions system claimed to be capable of 
transmitting and receiving million words per 
minute, developed by RCA in cooperation with 
Eastman Kodak Co. and NBC is demonstrated. 
Nov. 1 Record companies and AFM reach 
agreement; companies to pay royalties to 
"public music fund" administered by impartial 
trustee. 
Nov. 22 FCC orders hearing on news policies 
of G. A. Richards, owner of KMPCIAM) Los 
Angeles, WJR(AM) Detroit and WGAR(AM) 

Cleveland. Association of Federal Com- 
munications Consulting Engineers is organized 
by 26 consultants. 
Nov. 29 CBS gets Jack Benny program; will 
start Jan. 2 in same Sunday evening period 
(7-7:30 p.m.) and with same sponsor (Ameri- 
can Tobacco Co.) it had on NBC; Edgar Bergen 
deal awaiting Internal Revenue ruling; Phil 
Harris-Alice Faye show to remain on NBC for 
time being. Bulova Watch Co. introduces plan 
for combining time signals with TV station- 
identification announcements; 1949 advertis- 
ing budget includes $500,000 for TV, $3 million 
for radio. Negotiations are in progress for sale 
of ABC to 20th Century-Fox. U.S. Court of Ap- 
peals for District of Columbia reverses FCC on 
denial of license renewal to WORL(AM) Boston; 
calls action arbitrary, capricious and without 
"substantial" evidence. 
Dee. 6 Frank M Folsom, executive vice 
president in charge of Victor Division becomes 
president of RCA, succeeding Brigadier 
General David Sarnoff, who retains board 
chairmanship. Verdi's "Otello" is telecast in 

full from stage of Metropolitan Opera House in 

New York on ABC-TV with Texas Co. as spon- 
sor. 

Dec. 20 Recording peace near as Labor Sec- 
retary Maurice Tobin and Attorney General Tom 
Clark approve "trust fund" plan as within Taft- 
Hartley Act; Samuel R. Rosenbaum, one-time 
president of WFIL(A1,1) Philadelphia, is chosen as 
impartial trustee and administrator of fund. 

Dec. 27 Thanscription companies sign five- 

year agreements with AFBM. 

1949 

Jan. 3 Affirming FCC's denial of application 
of Bay State Beacon Inc. for Brockton, Mass., 
station, which would offer 95% of its time for 
sale, Court of Appeals of District of Columbia 
rules commission has right to examine percent- 
ages of commercial and sustaining time pro- 
posed by applicant. 
Jan. 10 Daytime Stratovision tests deliver 
good pictures to some areas but in others 
local-station interference mars reception. 
With Jack Benny and Amos 'n' Andy in its Sun- 
day night line-up, CBS Radio now tops NBC in 

ratings in critical 7-8 p.m. period. Resisting 
FCC order to move all FM to 88-108 mc, FM in- 
ventor, E. H. Armstrong, wins stay order from 
U.S. Court of Appeals for District of Columbia 
permitting his experimental station, W2)(PAN 

Alpine. N.J., to continue operating on 44.1 mc 
pending hearing. 

Jan. 17 John Churchill resigns as BMB 
research director; NAB lends its director of 
research, Dr. Kenneth H. Baker, to supervise 
BMB's second nationwide study of station and 
network audiences. AT&T coaxial cable links 
East Coast and Midwest television stations. 

Jan. 24 0 CBS gets services of Bing Crosby for 
both radio and television. 

Jan. 31 Baltimore court finds three stations 
guilty of contempt for violating rule prohibiting 
publication of crime news. CBS signs Edgar 
Bergen and Red Skelton; other deals reported 
near. Academy of Television Arts and Sci- 
ences presents first Emmy awards; KTSL(TV)Los 

Angeles telecasts ceremonies. 
Kmanasa Medford, Ore., tells FCC its sale to 
Gibson Broadcasting is off because of com- 
mission's competitive bidding rule. 

Feb. 7 Appellate division of New York 
Supreme Court sets aside award of $490,419 to 
Donald Flamm, former owner of WMCA(AM) New 
York, in suit against Edward J. Noble, ABC 
board chairman, to whom Flamm sold WMCA in 
1941. Pennsylvania state board of censors of 
motion pictures orders censorship of TV films 
before they are telecast by any Pennnsylvania 
station. 
Feb. 14 NBC rescinds rule against use of 
transcriptions on network. 

March 7 NBC affiliates give network vote of 
confidence at Chicago meeting. Hugh Feltis 
resigns as president of BMB to become 
general manager of KING(AM) Seattle. 

March 21 Fred Allen signs contract giving 
NBC exclusive rights to his services for radio 
and television. 

April 4 NAB protests limitations on use of 
540 kc channel proposed by FCC: to limit 
power to 1 kw and no use at all within 25 miles 
of some 224 military installations; points out 
that 1947 Atlantic City allocations made 540 
kc broadcast channel. 
April 11 Frank K White, president of Colum- 
bia Records and previously treasurer and vice 
president of CBS, becomes president of 
Mutual, succeeding Edgar Kobak, retiring to 
open office as business consultant. 

April 18 After stormy debate on convention 
floor, with expansion of Broadcast Advertising 
Department of NAB demanded, board creates 
Broadcast Advertising Bureau, names Maurice 
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B. Mitchell as its director, operating under 
board policy committee, and earmarks $100,- 
000 to get it going. BMB wins vote of confi- 
dence from convention and loan of $75,000 
from NAB. International high-frequency con- 
ference at Mexico City comes to stormy end as 
U.S. delegation refuses to approve pilot plan 
giving Russia and other countries greater 
share of channel hours. 

May 2 Duo New York-Chicago channels ad- 
ded to AT&T coaxial cable service now provide 
three west-bound and one east-bound channel 
for television programs. 

May 9 FCC authorizes NBC to operate UHF 
station at Bridgeport, Conn., for experimental 
rebroadcasts of programs of UHF WNBT(TV) New 
York. 

May 18 0 CBS signs Frank Stanton to 10-year 
contract to continue as president at base sal- 
ary of $100,000 per year, followed by 10-year 
consultant's contract at $25,000 per year. 

May 230 Mark Woods signs five-year contract 
with ABC to remain as president at $75,000 
per year; Robert E. Kintner as executive vice 
president at $50,000 and C. Nicholas Priaulx 
as vice president and treasurer at $27,500; all 
provide for increases if earnings improve. 
Associated Actors and Artists of America, 
parent AFL talent union, sets plans for new 
branch, Television Authority to end conflicting 
claims of Actors' Equity, AFRA, Screen Actors. 
Guild and others. 

May 30 FCC consolidates all major televi- 
sion problems, including UHF-VHF allocations 
and color; plans hearings to start in August. 
Arkansas Supreme Court upholds Little Rock's 
city tax on radio stations. Representative 
John Rankin (D-Miss.) introduces bill to make 
networks, stations and broadcasters-commen- 
tators liable to suit by person slandered in dis- 
trict where he resides "at the county seat" by 
law of Congress; FCC is "too slow: Rankin 
states. Disputing suggestion of FCC Chair- 
man Wayne Coy that FM stations be forced to 
duplicate AM programs when facilities are 
jointly operated, FM Association President 
William E. Ware declares that "such regula- 
tions would sound the death knell of FM: 
Woausso Boston goes off air after fighting for 
license renewal since 1945. Longest direct 
TV pickup, 129 miles, made by KFMB-TV San 
Diego during dedication when it got and 
rebroadcast salute from KTLA(TV) Los Angeles 
without special equipment of any kind. 

June 6 FCC sanctions editorializing by 
broadcast stations within undefined limits of 
"fairness" and "balance" by 4-to-1 vote, over- 
riding eight-year-old Mayflower decision; Com- 
missioner Frieda B. Hennock, dissenting, con- 
tends majority's standard of fairness is "vir- 
tually impossible to enforce"; CBS announces 
it will editorialize "from time to time." 
June 13 0 FCC repeals Auco rule which for four 
years had required stations up for sale to be 
advertised for competing bids; admits rule had 
failed its purpose and often inflicted "severe 
economic and other hardships" on buyers and 
sellers. Maryland court of appeals reverses 
lower court ruling that upheld "Baltimore gag" 
rule, reverses contempt citations against 
WCBM(AM). WITH(AM) and WFBR(AM) Baltimore and 
James P Connolly, former WITH news editor. 
NAB TV Music Committee and ASCAP reach 
tentative agreement on AM formula plus 10% 

as basis for TV music licenses; stations and 
ASCAP members asked to approve before July 
1 deadline. 
June 27 Broadcast Advertising Bureau 



transfers headquarters to New York; plans ex- 
panded operations with S200,000 budget. 

July 4 CBS, having announced that it would 
broadcast editorials over its own name, now 
says it will sell time for "expression of opinion 
on public issues." 
July 11 Sylvester L. (Pat) Weaver; vice presi- 
dent and radio-TV director of Young & 
Rubicam, joins NBC as vice president in 

charge of television. 
July 18 NAB board streamlines association 
organization, establishes audio division com- 
prising both AM and FM and video division - 
A.D. Willard, executive vice president, 
declines appointment as head of video divi- 
sion and resigns to return to private industry. 
FCC announces TV allocations plan: to add 42 
UHF channels to present 12 VHF channels, 
with another 23 to 28 UHF channels reserved 
for experimental television, providing for 2,245 
TV stations in 1,400 communities. 
Aug. 29 FCC bans give-aways as violation of 
criminal lottery laws. 

Sept. 5 ABC, CBS, NBC seek injunctions to 
prevent FCC from putting its anti-giveaway rul- 
ing into effect. 

Sept. 12 AT&T's policy of not connecting its 
television-network facilities with those of pri- 
vate broadcasters is called "unlawful" in pro- 
posed FCC report. Attempts of TV networks 
to obtain exclusive rights to World Series end 
in offer of telecasts to all on "no pay, no 
charge" terms; Gillette Safety Razor Co. buys 
rights, gets TV time free. 

Sept. 28 FCC denies sale of WAASUM. 

Louisville, Ky., to Crosley Corp. because of 
overlap between WHAS and Crosley's WLW(AM) 

Cincinnati. Justice Department files anti- 
trust suit against Lorain (Ohio) Journal, 
charging conspiracy to damage WEOL-AM-FM 

Elyria-Lorain through restraint and monopoly 
of dissemination of news and advertising. 
FCC suspends ban on give-away programs until 
court tests decided. Schenley Distillers, after 
proposing to buy time for its hard-liquor pro- 
ducts, decides to maintain "no radio" policy. 

Oct 10 Niles Thammell becomes NBC board 
chairman; Joseph McConnell, RCA executive 
vice president, succeeds him as NBC presi- 
dent. CBS demonstrates studio, film and out- 
side pickups in color to FCC; observers find 
quality generally good. 

Oct. 17 RCA official demonstration of its col- 
or system to FCC, presented in rush, is admit- 
tedly disappointing; later informal showing 
much better. 

Oct 24 TV networks sign five-year contracts 
with ASCAP retroactive to Jan. 1, 1949; work 
commences on per-program license terms. 
Oct 31 U.S. District Court for Eastern District 
of Pennsylvania rules that attempt of state 
board of censorship to require censorship of 
television films is invalid because it infringes 
on field of interstate commerce. 

Nov. 7 Mutual and Gillette Safety Razor Co. 
sign seven-year, $1-million contract for radio 
rights to World Series and All-Star baseball 
games. 
Nov. 14 U.S. Supreme Court upholds Little 
Rock, Ark., city taxes of $250 per year on 
generation of radio waves and $50 on solici- 
tors of local advertisers. NBC reorganizes into 
three self- contained operating divisions: 
television network, radio network, owned-and- 
operated stations, plus small, high-level man- 
agement staff. 
Nov. 21 NAB approves plan to reorganize 

BMB as independent stock company along 
line of BMI; extends deadline for dissolution of 
present BMB to July 1, 1950. Thlevision 
Authority is launched as AFL talent union for 
television, despite opposition of Screen Actors 
Guild and Screen Extras Guild. 
Dec. 12 Stalemated when U.S. rejects Cuba's 
channel demands, NARBA conference at 
Montreal recesses for four months to give U.S. 

and Cuba time to work out agreement. FM 
Association votes to disband, merge with NAB. 

1950 

Jan. 2 Robert E. Kintner becomes president 
of ABC as Mark Woods is elected vice chair 
man. NBC-TV asks affiliates to clear two and 
half hours on Saturday night for network variety 
series. 
Jan. 9 DuMont scores NBC Saturday night 
request as clear attempt to freeze out competi- 
tion; asks FCC to stop attempt. NBC opens 
UHF TV satellite station in Bridgeport, Conn., 
for experimental rebroadcasts of WNBT(TV) New 
York programs on 529-535 me band. 

Jan. 18 U.S. Supreme Court refuses to review 
decision of Maryland Court of Appeals in- 
validating Baltimore court principle that broad- 
casting or publishing news of indicted criminal 
constitutes contempt of court; effect is to ex- 
tend to Maryland generally accepted rules of 
free press in crime reporting. 
Feb. 13 FCC approves request of Zenith 
Radio Corp. for public test of Phonevision in 
Chicago. 

Feb. 20 Finding that NBC's plan for two-and- 
a-half-hour Saturday-night TV program violates 
FCC's network rules, commission starts issuing 
temporary licenses to stations that have agreed 
to take all or part of program. 

March 8 New Mexico appellate court rules all 
KOB(AM) Albuquerque broadcasts are interstate 
commerce and therefore not taxable by state; 
Virginia general assembly passes bill forbid- 
ding cities, towns or counties in state from 
levying license or privilege taxes on broad- 
casting stations. A. C. Nielsen Co. buys na- 
tional network Hooperatings from C. E. Hooper 
Inc. 

March 20 Broadcast Audience Measurement 
is formed as successor to BMB; to be financed 
through sale of stock to broadcasters on BMI 
pattern. Forbidden by FCC from censoring 
political broadcasts, broadcasters are not liable 
for defamatory remarks in such broadcasts, 
Federal District Court Judge Kirkpatrick rules 
in suit of David H.H. Felix against five Philadel- 
phia stations. 

March 27 WFIL(AM) Philadelphia cuts night 
rates, increases daytime rates, as move to ad- 
just radio price scale to growing audience for 
television. 

Arpe 3 RCA shows its new tri-color picture 
tube; calls for adoption of compatible color 
standards. WTALI-Fld Milwaukee, first FM sta- 
tion west of Alleghenies, turns back its license 
and goes off air after 10 years. 

April 17 FCC, interpreting its decision on 
editorializing, says stations have "an affirma- 
tive duty to seek out aid and encourage the 
broadcast of opposing views on controversial 
questions of public importance" 

AprIl 24 William B. Ryan, general manager 
of KRUM Los Angeles, is elected general man- 
ager of NAB to direct departmental operations. 
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May 15 Television does not hurt attendance at 
sports events after first year of set ownership, 
when novelty has worn off, according to study 
conducted by Jerry Jordan. 

May 22 CBS and its owned stations, with- 
draw from NAB Color Thlevision Inc. demon- 
strates its color system to FCC. DuMont 
shows its new three-color direct-view TV 
receiver tube. 
May 29 Chromatic Thlevision Labs and Don 
Lee Broadcasting System both announce 
development of new tri-color TV tubes. 
June 5 ABC and its five owned stations pull 
out of NAB NBC starts counter raid for CBS 
talent; signs Groucho Marx to eight-year, $3- 
million capital-gains contract; goes after other 
name stars. 

June 12 NBC signs Bob Hope to five-year 
contract. KFI-AM-FM-TV Los Angeles asks all 
employes to sign loyalty oaths disclaiming 
membership in Communist Party or other sub- 
versive groups. Radio Manufacturers Associ- 
ation becomes Radio-Thlevision Manufac- 
turers Association. 

June 19 ABC signs Don McNeill, conductor 
of Breakfast Club, to 20-year contract; also 
purchases Screen Guild Players; NBC signs 
Kate Smith to five-year TV contract. John 
Shepard 3d, founder of Yankee Network, dies 
of heart attack at 64. Skiatron Corp. an- 
nounces "Subscriber Vision" as its entry in pay- 
television field. 

July 24 Following outbreak of hostilities in 
Korea, White House calls for formation of all- 
inclusive Broadcasters Defense Council to 
organize radio-TV for instant availability for 
government. 

July 31 Association of National Advertisers 
starts drive for lower radio rates, citing inroads 
of TV on radio audience. 
Aug. 21 Hugh M.P. Higgins, vice president 
and general manager of WM0A(AM) Marietta, 
Ohio, is named interim director of Broadcast 
Advertising Bureau. 

Aug. 28 FCC dismisses complaint against 
Hon(AM) Albuquerque filed in March 1946 by 
then New Mexico Governor John J. Dempsey 
accusing station of broadcasting libelous at- 
tacks against him: admonishes station to 
"reread" commission's new decision on 
editorializing. 
Sept. 4 FCC states it will adopt CBS color- 
television system unless set makers agree to 
"bracket standards" to enable sets to receive 
both present 525-line pictures and 405-line 
images proposed by CBS; if they agree, com- 
mission will adopt "bracket standards" for 
black-and-white TV, postpone color decision. 

General Foods drops Jean Muir from Aldrich 
Family after protests against her appearance 
from "a number of groups"; Joint Committee 
Against Communism claims credit for her 
removal, announcing drive "to cleanse" radio 
and television of pro-Communist actors, direc- 
tors, writers; Muir denies any Communist 
affiliations or sympathies. U.S. District Court 
in Cleveland holds that newspaper which 
refuses to carry advertisement of local radio 
sponsors violates antitrust laws, in deciding 
government antitrust suit against Lorain 
(Ohio) Journal for unfair competition with 
WEOL(AM) Elyria, Ohio. Color Television Inc. 
announces new compatible "dash sequential" 
system of color TV; petitions FCC to reopen 
color hearings. 

Sept 11 Three TV networks-ABC, CBS, 
NBC-agree to pay $50,000 apiece to Gillette 
Safety Razor Co. for pooled telecast of World 
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Series, Gillette having paid $800,000 for TV 
rights; stations to be paid for one hour's time 
for each first four games; Du Mont refuses to 
take part, denounces deal as "economically 
detrimental" to TV. 

Sept. 28 Schen ley International Corp. buys 
time on Hawaiian and Alaskan radio station to 
advertise whiskies. Multiplex Development 
Corp. demonstrates method for simultaneous 
broadcast of three signals on single FM chan- 
nel. 

Oct 2 Liberty Broadcasting System starts 
operating as fifth national network, feeding 
more than 10 hours of programs daily to 240 
outlets. Lewis Allen Weiss resigns as board 
chairman of Don Lee Broadcasting System, 
ending 20 years with regional network. Set 
makers tell FCC they can't begin turning out 
TV sets with bracket standards by proposed 
November deadline. 
Oct. 9 FCC initiates rulemaking proposal to 
equalize competition among TV networks and 
eliminate alleged domination of NBC-TV and, 
secondarily, of CBS-TV. 

Oct. 16 FCC approves CBS colon effective 
Nov. 20; CBS promises 20 hours of color pro- 
grams weekly within two months; RCA con- 
tinues work on its compatible system; 
manufacturers divided as to whether to make 
sets and converters to receive CBS colorcasts. 

FCC denies license renewal of WTUX(AM) 

Wilmington, Del.; station charged with helping 
local bookmakers. 

Oct. 230 NBC presents four-part radio plan to 
affiliates: Operation Tandem, rotating partici- 
pation by six sponsors in five separate hour- 
long programs on different nights; Night and 
Day, three-advertiser participation in two 
daytime and one night-time period on rotating 
three-week schedule; Sight and Sound, three- 
advertiser rotating participation on half-hour 
radio and half-hour TV program; This Is Televi- 
sion, radio show made up of excerpts from six 
TV shows to be sold to TV sponsors. Mexico 
withdraws from NARBA conference, already in 
difficulty over failure of U.S. and Cuban delega- 
tions to agree. RCA files suit in federal dis- 
trict court in Chicago asking temporary injunc- 
tion against FCC's color order being made 
effective pending determination of suit for per- 
manent injunction; Pilot Radio Corp. files simi- 
lar suit in Brooklyn but withdraws it when FCC 
moves to transfer RCA suit to New York. 

Oct. 30 Reporting on its experience with UHF 
operation in Bridgeport, Conn., RCA states: "It 
will be most unfortunate if television expansion 
has to go into the UHF band" 
Nov. 200 Cuba gets right to use six U.S. 1-A 
clear channels and Jamaica two under new 
five-year North American Radio Broadcasting 
Agreement signed by United States, Canada, 
Cuba, Bahamas-Jamaica and Dominican Re- 
public; Mexico, which withdrew from con- 
ference, and Haiti, which did not participate, 
will be given chance to subscribe. Chicago 
federal court issues temporary restraining 
order halting FCC from putting its color rule 
into effect before final decision is made. 

Dec. 11 FCC, by 4-to-2 vote, proposes to 
renew license of WBAZJAM) Baltimore and deny 
application of Drew Pearson and Robert S. 

Allen for the 50 kw, 1 -B clear-channel facility. 
Dec. 25 Chicago federal court dismisses 
RCA complaint against FCC adoption of CBS 
color system but bans commercial operation 
pending decision by U.S. Supreme Court. 
CBS asks all employes to sign loyalty oaths; 
NBC has inquired as to its employes' Com- 
munist Party membership since 1944. 

1951 

Jan. 1 0 FCC approves General Tire & Rubber 
Co. purchase of Don Lee Broadcasting System 
for S12,320,000; company also owns Yankee 
Network; sells KTSL(TV) Los Angeles to CBS for 
$333,765. New antenna rules call for special 
study of all towers over 500 feet for air safety 
purposes; those under 500 feet need special 
studies only if located near airports or airway 
systems. Gillette Safety Razor Co. buys TV 
rights to World Series and All-Star baseball 
games for six years at Si million per year; also 
holds radio rights through 1956 with Mutual. 
Zenith Radio Corp. starts Phonevision tests in 
Chicago; 300 families to get "top-flight" motion 
pictures which they can see by calling opera- 
tor, agreeing to pay $1; otherwise they, and 
other viewers, get only scrambled signal. 
Jan. 8 William B. Ryan, NAB general man- 
ager, is elected president of Broadcast Adver- 
tising Bureau. NBC shelves proposed night- 
time rate cut for its radio network after majority 
of affiliates register opposition. 
Jan. 15 National Collegiate Athletic Associ- 
ation adopts plan for close control of telecasts 
of football games. 

Jan. 22 AFM sets 50% increase in base pay 
plus employment quotas; seen as tripling 
music costs as price for signing new contracts 
at radio-TV network key stations in New York, 
Chicago and Hollywood. 

Feb. 5 0 NAB board revises by-laws to provide 
board chairmanship (and elects Justin Miller to 
post, relieving him of operating duties) and TV 
participation; changes name of organization to 
National Association of Radio and Television 
Broadcasters; grants active-membership pri- 
vileges to radio and TV stations and networks; 
creates autonomous 25-member radio and 13- 
member TV boards of directors. Progressive 
Broadcasting System suspends operation two 
months and five days after its opening, Nov. 26, 
1950. 

Feb. 12 Average family sees movies at home 
slightly better than twice per week in Phonevi- 
sion test Zenith Radio Corp. says in report on 
first four weeks of pay-TV experiment. 
March 5 Television Broadcasters Association 
dissolves; Thad H. Brown Jr., TBA counsel, be- 
comes counsel for TV branch of NARTB. 

March 12 0 After negotiations of more than 
year between ASCAP and All-Industry TV Per 
Program Committee fail to produce agreement 
on per-program license terms, ASCAP mails out 
license forms calling for payments of 8.5% to 
9.5% of card rate for use of its tunes on com- 
mercial TV programs; terms had been rejected 
by industry committee. 
March 19 Renewing drive for lower radio 
rates, ANA asserts that inroad of TV on full net- 
works now amounts to 19.2% for NBC, 19.4% 
for CBS, compared to 14.9% for both networks 
in summer of 1950. ABC offers sponsors of 
afternoon programs on NBC 45% discounts on 
one-fourth of full-hour rate, plus $1,000 per 
week toward programs costs, to switch those 
shows to ABC. National Association of Radio 
Station Representatives becomes National As- 
sociation of Radio and Television Station Rep- 
resentatives, changing from NARSR to 
NARTSR. Frank Costello's hands provide 
television's picture of week as he refuses to 
expose his face to cameras covering New York 
hearings of Senate Crime Investigation Com- 
mittee whose chairman is Senator Estes 
Kefauver (D-Tenn.). 
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March 26 FCC reveals proposed allocations 
plan making full use of UHF band in addition to 
12 VHF channels to provide for some 2,000 TV 
stations in more than 1,200 communities; 
about 10% of channels are to be reserved for 
"indefinite" period for noncommercial educa- 
tional stations. First multiplex facsimile net- 
work is operated as joint venture of Columbia 
University, Hogan Labs, Rural Radio Founda- 
tion, WOR-FM New York, WHVA(FM) Poughkeepsie, 
N.Y, WOAN(FM) Scranton, Pa., and WHCU-FM 

Ithaca, N.Y.; newspaper prepared by Columbia 
Graduate School of Journalism is sent by land- 
line to WOR-FM transmitter and relayed in turn by 
Poughkeepsie and Scranton stations to Ithaca, 
using equipment designed by Hogan Labs. 
Skiatron Electronics & Television Inc. shows its 
Subscriber-Vision system of pay-TV to FCC in 
test broadcast from WOR-TV New York. 

April 9 Harold E. Fellows, general manager, 
WEEI(AM) Boston, is chosen as NARTB presi- 
dent. 
April 16 CBS enters manufacturing field with 
purchase of Hytron Radio & Electronics Corp., 
tube manufacturer, and its set-making subsidi- 
ary, Air King Products Co. 

April 23 Network affiliates, at special meet- 
ing at NARTB convention, elect Paul W. Moren- 
cy, WTIC(AM) Hartford, Conn., chairman of 
special committee charged with persuading 
CBS to rescind its proposed rate cuts and 
other radio networks from cutting their rates. 
U.S. Supreme Court refuses to review ruling of 
lower court that Communications Act does not 
prohibit stations from censoring political talks 
by persons who are not candidates. 
April 30 Thomas F O'Neil, vice president 
and director of Don Lee and Yankee regional 
networks, is elected board chairman of Mutual, 
succeeding Theodore C. Streibert, president of 
woe(AM) New York. 

May 7 0 NBC announces 10%-15% cut in radio 
rates, comparable to that of CBS; ABC and 
MBS plan similar reductions. 
May 14 Tilting antenna of UHF transmitter 
can double its signal strength, RCA engineers 
report after Bridgeport experiments. 
May 28 United Paramount Theaters and 
American Broadcasting Co. agree on $25- 
million merger; Leonard Goldenson, UPT presi- 
dent, would be president of new company, with 
ABC President Robert Kintner continuing as 
president of its broadcasting division and Ed- 
ward J. Noble, ABC board chairman and chief 
owner, becoming chairman of finance commit- 
tee. Justice Department starts probe into 
restrictions placed on broadcasts and telecasts 
of all professional and amateur sports, with 
special emphasis on baseball play-by-play 
policies. 
June 4 Supreme Court affirms lower-court 
ruling upholding FCC adoption of color stan- 
dards; CBS plans to start colorcasting by end 
of June; RCA says it will continue public dem- 
onstrations of its "improved, compatible, all- 
electronic system" G.A. (Dick) Richards 
dies at 62 after suffering for many years from 
serious heart ailment; long-standing FCC pro- 
ceedings for renewal of licenses of his three 
stations-KMPC Los Angeles, WJR Detroit, WGAR 

Cleveland-are still not ended, 
June 11 General Tire & Rubber Co. buys KFI. 

Tv Los Angeles for S2.5 million. 
June 18 0 Chris Witting, general manager of 
DuMont TV Network, becomes director of net- 
work and three DuMont TV stations-WM:0TV) 
New York, wTTG(TV) Washington, WDTV(TV) 

Pittsburgh-succeeding Mortimer W. Loewi. 
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June 25 ABC reorganizes into four divisions 
with a vice president in charge of each: Ernest 
Lee Jahncke for Radio Network Division, Alex- 
ander Stronach Jr. for Television Network Divi- 
sion, Slocum Chapin for Owned Television Sta- 
tions and Television Spot Sales, James Con- 
notly for Owned Radio Stations and Radio Spot 
Sales. Louis-Savold heavyweight fight; 
telecast to nine theaters in six cities but not to 
homes, draws capacity crowds. After years 
of hearings, FCC grants renewal of license to 
WEAL Baltimore, dismissing application of 
Drew Pearson and Robert Allen for facilities. 
July 20 Mark Woods resigns as vice chairman 
of ABC. Sixteen advertisers co-sponsor first 
commercial colorcast; hour-long program on 
five-station East Coast CBS-TV hookup. 

July 18 CBS separates its operations into six 
divisions, each with its own president: CBS 
Radio Division, headed by Howard S. Meighan; 
CBS Television Division, headed by J.L. Van 
Volkenburg; CBS Laboratories Division, 
headed by Adrian Murphy; CBS-Columbia 
Records Inc., (set manufacturing), headed by 
David H. Cogan; Columbia Records Inc., 
headed by James B. Conk ling; Hytron Radio & 
Electronics Corp., headed by Bruce A. Coffin. 
Failing in its attempt to raid NBC, ABC in- 
troduces its own set of daytime serials. 
July 23 U.S. Court of Appeals orders FCC to 
resolve 10-year-old 770 kc dispute of WJZ(AM) 

New York and KOB(AM) Albuquerque, N.M. 

Aug. 20 Robert Saudek, ABC vice president, 
resigns to become director of Ford Founda- 
tion's Television-Radio Workshop. Screen Ac- 
tors Guild, opening contract negotiations with 
motion-picture producers, asks for ban on TV 
use of pictures made after Aug. 1, 1984, until 
agreement is reached on conditions of TV ex- 
hibition. 
Sept. 10 President Truman's address at 
Japanese peace-treaty conference in San 
Francisco is pooled telecast to open $40- 
mil lion coast-to-coast television-network 
facilities of AT&T. NCAA announces TV 
schedule of 19 games featuring 29 teams on 
nine Saturdays; each city to get seven games 
with two "blacked out"; Westinghouse Electric 
Corp. sponsoring on NBC-TV; colleges to get 
about $700,000 of $1.25 million paid for rights 
plus time. Gillette Safety Razor Co., holder of 
World Series TV rights for six years, signs four- 
year contract with NBC-TV as network to carry 
games. 
Sept. 17 Senator William Benton (D-Conn.) 
proposes that limited amount of radio and TV 
time be given free to responsible candidates for 
federal office as means of reducing campaign 
costs. 
Oct. 1 Brigadier General David Sarnog RCA 
board chairman, on completion of 45 years in 

radio, asks RCA scientists for three "gifts" for 
his 50th anniversary: an electronic amplifier 
for light for television, a television picture 
recorder and an electronic air-conditioner for 
home use. 

Oct 8 Completely revamping its policies, 
NBC Radio eliminates "must buys" to let ad- 
vertiser pick stations he wants; changes net- 
work rates of affiliates, some up, some down; 
adds more stations, possibly as many as 200, 
to network; will broadcast Minute Man pro- 
grams with top stars as network sustainers for 
local sale by affiliates on "pay as you sell" 
plan; offers certain network programs to adver- 
tisers on one-time-or-more basis; revises net- 
work option time to conform to changed sales 
requirements. Major league baseball teams 
drop "territorial" rules cramping radio-TV 

rights; Department of Justice starts court effort 
to break down professional football's bans on 
broadcasting. Merger of radio-television pro- 
perties of General Tire & Rubber Co. and R.H. 
Macy & Co. combines WOR-AM-FM-TV New York 
with Don Lee and Yankee Network, giving new 
firm majority (58%) control of MBS. 

Oct 22 Complying with request of Defense 
Mobilization Chief Charles E. Wilson, CBS 
agrees to stop color-TV manufacturing and 
broadcasting for "duration of the emergency"; 
halts plans of James Lees & Sons Co., carpet 
firm, to be first regular network color sponsor. 
NARTB TV board approves new and strict TV 
code with seal which subscribing stations may 
show; review board to enforce advertising and 
program provisions and to check unfair com- 
petition within industry; seal may be withdrawn 
for code violations. 
Nov. 5 Judge Ira E. Robinson, one-time 
chairman of Federal Radio Commission, dies 
at 82. 

Nov.12 Federal District Court orders KSFO(AM) 

San Francisco to make time available for cam- 
paign broadcast for Communist candidate as 
refusal would constitute censorship beyond 
authority of licensee. 
Nov. 19 NBC Radio offers to guarantee to 
deliver 5.3-million messages weekly at cost of 
$2.75 per thousand for three-program deal; 
rebate will be made to advertiser if Nielsen 
audit at end of 13 weeks shows total listener- 
impressions are below guarantee. Bing 
Crosby Enterprises announces development of 
system for recording sight-and-sound pro- 
grams on magnetic tape; pictures shown at 
demonstrations described as "hazy" but 
"viewable 
Nov. 28 71-arutradio Press Service shuts down 
its news service after 17 years. 

Dec. 3 NBC affiliates reject its "guaranteed 
advertising attention plan"; ask network to 
delay its new rate formula until new research 
determines present radio values; approves es- 
tablishment of NBC merchandising depart- 
ment but turns down its "market-basket plan" 
of merchandised advertising. Three-year-old 
hearing on renewal of licenses of Richards sta- 
tions, WJR Detroit, WGAR Cleveland and KMPC 

Los Angeles, ends with FCC accepting 
assurances of Mrs. G.A. Richards that stations 
would not broadcast biased or slanted news 
and granting license renewals. National 
Television Systems Committee starts field tests 
of tentative standards for compatible TV. 

Dec. 17 Louis G. Caldwell, "dean of radio 
law:' dies at 60. Upholding lower court, U.S. 
Supreme Court holds that Lorain (Ohio) Jour- 
nal violated antitrust taws when it refused to 
sell advertising to local advertisers who bought 
time on WEOL Elyria, Ohio. 

Dec. 31 Westinghouse Electric Corp. buys 
$3-million campaign package on CBS Radio 
and CBS Television, including conventions, 13- 
week get-out-the-vote campaign and election- 
night coverage. 

1952 

Jan. 7 Philco Corp. buys NBC radio-TV 
coverage of political conventions and election 
night for $3.8 million. 

Jan. 28 Admiral Corp. buys convention and 
election coverage on ABC radio and TV net- 
works for reported S2 million; DuMont an- 
nounces its coverage, in cooperation with Life 
magazine, will be available for local sales by 
affiliates on co-op basis; (offer later withdrawn 
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and Westinghouse buys DuMont as well as CBS 
coverage). 
Feb. 25 Wayne Coy resigns as FCC chairman 
to become consultant to Time Inc. Liberty 
Broadcasting System sues 13 of 16 major- 
league baseball teams for $12 million, triple 
damage allegedly suffered through loss of 
Game of the Day broadcasts; MBS announces 
that nine teams have contracted for participa- 
tion in its Game of the Day broadcasts. 
March 3 Speaker Sam Rayburn (D-Tex.) bars 
radio-television coverage of House committees. 

President appoints Commissioner Paul A. 
Walker FCC chairman. 
March 10 CBS acquires 45% interest in 
acw (Am) Pittsburgh; arranges merger of 
wcco(AM) and WTCN-TV Minneapolis-St. Paul, 
with CBS holding 47%, subject to FCC ap- 
proval. CBS demonstrates all-electronic col- 
or-TV receiver operating with CBS color 
system. 
March 17 Adrian Murphy president, CBS 
Labs, becomes president, CBS Radio Division, 
succeeding Howard S. Meighan, who joins 
general executive group of CBS Inc. Naylor 
Rogers, executive vice president of Keystone 
Broadcasting System, who entered radio in 
1925 as general manager of KNX(AM) Los 
Angeles, dies at 66. 

April 7 Wallace A. White Jr, former Repub- 
lican senator from Maine, co-author of Radio 
Act of 1927 and active in communications dur- 
ing his 32 years in House and Senate, dies at 
74. 

April 14 FCC issues `Sixth Report and 
Order" lifting freeze on television as of July 1; 

provides for 2,053 stations in 1,291 cities, 617 
VHF and 1,436 UHF, including 242 noncom- 
mercial educational stations (80 of them VHF); 
three zones are established, with different 
mileage separation and antenna-height 
regulations; Commissioner Robert F Jones dis- 
sents vehemently to whole report; Commis- 
sioner Frieda Hennock objects to "inadequate" 
educational reservations. 
April 28 MBS Board Chairman Thomas F. 
O'Neil assumes presidency as well, following 
resignation of Frank White. 

May 19 Liberty Broadcasting System, unable 
to break broadcasting restrictions of major 
baseball leagues, suspends operations. 
June 2 Overruling Court of Appeals finding 
that transit broadcasts deprived riders of their 
liberty without due process of law, U.S. 
Stipreme Court holds that D.C. Public Utilities 
Commission was within its rights in permitting 
radio programing for street cars and buses in 
nation's capital. Walter Evans, president, 
Westinghouse Radio Stations, dies at 53. 
FC) approves sale of ICOB-AMTV Albuquerque, 
N. ., to Time Inc. and Wayne Coy for $600,- 
000. 

June 18 U.S. Supreme Court, remanding to 
FCC its grant of new station to Texas Star 
Broadcasting Co., states that in considering 
application for new station commission must 
weigh gain of new proposed service against 
loss to be suffered by existing licensee. 

June 23 NBC reorganizes with Vice Presi- 
dent Sylvester L. Weaver put in charge of both 
radio and TV networks; Frank White joins NBC 
as vice president and general manager for 
radio and TV; Vice President Robert W. Sarnof 
heads newly created film division; NBC 
launches promotion drive for combined use of 
radio and TV as most effective advertising buy. 

July 7 CBS Radio affiliates, at crisis con- 
ference, adopt resolution asking networks to 



rescind 10% cut of year before and boost 
daytime radio rates by 20%. Radio Writers 
Guild calls strike against ABC, NBC, CBS over 
issue of extra pay for writers on commercial 
programs. 

July 28 President Truman signs McFarland 
bill, first major overhaul of Communications 
Act of 1934, permitting FCC to issue cease- 
and-desist orders in addition to revoking 
licenses; prohibiting broadcasters from charg- 
ing more for political advertising than for nor- 
mal business ads; requiring FCC to act on 
case within three months of filing or six months 
after hearing is concluded, or to explain reason 
to Congress; forbidding staff personnel to 
recommend actions to commissioners; putting 
on FCC burden of proof that licensee is not 
qualified for renewal; permitting protests 
against grants to be made up to 30 days after 
grant but requiring FCC to answer protests or 
petitions for rehearing within 15 days; forbid- 
ding commissioners who resign to practice 
before FCC for one year after resignation; 
deleting permission to FCC to revoke licenses 
of those found guilty in federal court of anti- 
trust violations. Department of Justice files 
suit against 12 motion-picture producing and 
exhibiting firms charging conspiracy to 
restrain interstate commerce in 16 mm films in 

violation of Sherman Act in move to free films 
for use in television. 

Aug. 18 CBS Radio affiliates approve dis- 
counts tantamount to 25% reduction in night- 
time rates and accept 15% cut in network com- 
pensation, but win restoration of 1951 10% cut 
for daytime serials and increase of 5.5% in their 
pay for carrying these shows; network also 
gives assurance that its card rates won't be cut 
for at least one year and that "deals" are out for 
good. 

Sept. 1 Empire Coil Co. buys RCA's experi- 
mental UHF transmitter for commercial opera- 
tion in Portland, Ore. 

Sept. 8 NBC cuts rates through new dis- 
counts, average of 25% at night, with affiliates 
taking straight 14% cut in compensation; 
raises daytime rate 11.1% to restore 10% cut of 
1951, but revises discounts so increase to ad- 
vertisers will be only 4% in morning and none 
in afternoon. 

Sept. 15 Standard Radio D-anscription Ser- 
vices announces plan to discontinue monthly 
library releases and offer library, in whole or 
part, to stations on outright sale basis. 

Sept 220 By rushing equipment across coun- 
try from Bridgeport, Conn., to Portland, Ore., 
KPTV(TV) Portland goes on air as first commer- 
cial UHF TV station. ABC Radio revises dis- 
counts to lower evening rates average of 25%, 
raises morning rates by 5%. American 
Federation of Radio Artists and Television 
Authority merge into American Federation of 
Thlevision and Radio Artists (AFTRA). 

Sept. 29 Max IN of Kenyon & Eckhardt is 
named head of committee to set up ideal stan- 
dards for broadcast rating measurements, sub- 
committee of Advertising Research Founda- 
tion's committee on radio and TV ratings 
methods whose chairman is Dr. E. L. Deckinger 
of Biow Co. 

Oct. 8 Merlin H. (Dear) Aylesworth, first 
president of NBC, dies at 66. 

Oct. 20 MRS reduces nighttime time costs 
30% in TV areas, 10% in areas not yet served 
by TV. 

Oct. 20 NARTB and AAAA adopt standard 
contract form for spot-TV time purchases, 
make it available to agencies and stations. 

Oct. 27 Harold A. Lafoun4 radio consultant 
to Bulova Watch Co., member of former 
Federal Radio Commission, dies at 72. 
Nov. 17 CBS opens its Thlevision City in 
Hollywood. 
Dec. 1 Don Lee Broadcasting System an- 
nounces single rate, 7 am. to 1 p.m. 
Dec. 15 Niles 2)-ammell resigns as NBC 
board chairman to become president of Bis- 
cayne Television Corp., applicant for channel 7 
Miami; Brigadier General David Sarnoff 
assumes post in addition to remaining RCA 
board chairman. 

1953 

Jan. 5 BBDO has broadcast billings of $40 
million in 1952, making it top agency customer 
of radio-TV for that year, BROADCASTING survey 
discloses. Frank White becomes NBC presi- 
dent, succeeding Joseph H. McConnell; 
Sylvester L. Weaver is elected to new post, vice 
chairman of NBC board; John K Herbert be- 
comes vice president in charge of radio and 
TV networks; McConnell is to be president of 
Colgate-Palmolive-Peet Co. Bing Crosby En- 
terprises demonstrates its magnetic-tape TV 
recordings judged "more than 20 fold" im- 
proved over demonstration of year before. 

Feb. 20 FCC revises rules for operating person- 
nel; opens way for remote operation of 
transmitters. 
Feb. 9 Both Senate Commerce Committee 
and FCC investigate TV shakedown racket; ap- 
plicants whose sole interest is in collecting 
fancy fees for clearing way for serious appli- 
cants. Federal court in New York, in 2-to-1 
decision, says FCC's give-away rules 
misconstrue lottery law and represent "censor- 
ship" of sort forbidden by First Amendment. 
Feb. 18 Merger of American Broadcasting 
Co. and United Paramount Theaters is ap- 
proved by FCC in 5-to-2 decision, commis- 
sioner Hennock vigorously dissenting, com- 
missioner Webster wanting further study of 
UPT's qualifications. 

Feb. 23 Westinghouse Radio Stations Inc. 
buys wrivrt0 Philadelphia from Philco Corp. 
for record price of $8.5 million. Philip Morris 
& Co. and CBS sign Lucille Ball and Desi 
Arnez to $8-million, two-and-a-half-year non- 
cancellable contract. 
March 2 Special commission on educational 
TV in New York State finds 'hojustification" for 
proposed 10-station educational TV network; 
states' educators are not using all time availa- 
ble on commercial stations. Station Repre- 
sentatives Association (formerly National As- 
sociation of Radio and Television Station Rep- 
resentatives) launches crusade for spot radio; 
asks stations to underwrite national promo- 
tional campaign with fees of one-half one-time 
one-minute rate per month. ABC stations in 
New York drop WJZ call for WABC- AM- FM -TV. 

March 9 NARTB votes to give first Keynoter 
Award to Brigadier General David Sarnoff, 
RCA-NBC board chairman; award, created to 
honor outstanding service to broadcasting in- 
dustry, will be presented at NARTB convention. 

March 23 Both Senate and House Com- 
merce Committees prepare to investigate color- 
TV situation and whether failure of manufac- 
turers to turn out color sets (under CBS stan- 
dards) is result of conspiracy. 
March 30 Empire Coil Co. and Wrathall-Car- 
man-Smith join NBC, CBS and AB-PT as 
owners of five TV stations, maximum rules per- 
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mit, as FCC approves construction permits; 
Storer Broadcasting Co. will be in group if its 
tentative purchase agreement of WBRC-AM-TV 

Birmingham, Ala., goes through. 
AprIl 20 Rosel H. Hyde is given one-year ap- 
pointment as FCC chairman, first Republican 
chairman since FCC was created in 1934. 
May 4 Ending years-old argument, ASCAP 
accepts broadcasters' position on network co- 
op programs; agrees on payment at local in- 
stead of national rate. Listener protests over 
bait-switch advertising on air draw attention of 
both FCC and FTC. 

May 11 Expansion of Vitapix Corp. into na- 
tionwide, TV station-owned film distributing . 

syndicate is announced by John E. Fetzer, 
WKZO-TV Kalamazoo, Mich., board chairman; 
Frank E. Mullen, former NBC executive vice 
president, is elected president of Vitapix; 40 
stations are goal. 
June 1 David Sarnoff outlines RCA-NBC 
history and future plans in two-hour address to 
NBC-TV affiliates, who reaffirm "complete 
allegiance" to NBC; incipient revolt seems 
quelled with no rush to follow WTAR-AM-TV 

Norfolk to CBS. 

June 8 WWDC-FM Washington and Capital 
Transit Co. discontinue four-year-old service. 
Worldwide radio covers Queen Elizabeth's cor- 
onation; race of NBC and CBS planes with TV 
films ends in victory for ABC-TV, which took 
feed from Canadian Broadcasting Corp. and 
shared it with NBC-TV. 

June 22 Two-hour Ford 50th Anniversary 
program, telecast on both CBS-TV and NBC- 
TV, makes television history, with Mary Martin- 
Ethel Merman songfest its high peak. Lewis 
Allen Weiss, former MBS board chairman and 
top Don Lee executive, dies at 60. James C. 
Petrillo, AFM president, tells TV networks he 
will not tolerate AFTRA infringements on his 
union's domain; AFTRA insists that musicians 
who sing and act as MC's must be its mem- 
bers. 

June 29 RCA-NBC asks FCC to approve 
compatible color standards for RCA dot-se- 
quential color-TV system on commercial basis. 
July 6 MBS executives meet with affiliates 
committee to plan revision of operations to im- 
prove programing, increase sales. 
July 13 Box Office Thlevision Inc. signs five- 
year contract for home football games of Notre 
Dame for closed-circuit theater television. 
BROADCASTING. survey shows nonnetwork film 
programs occupying quarter of time of TV-net- 
work interconnected affiliates, one-half time of 
nonconnected affiliates and three-fifths time of 
nonaffiliated stations. 
July 20 NBC separates sales, programing 
and promotion of its radio and TV networks; 
Vice President William H. Fineshriber Jr 
heads radio network; Vice President John K. 
Herbert heads TV network; both report to 
President Frank White. FCC revamps its TV 
processing procedure to give first priority to big- 
gest market with least TV service. 

July 27 FCC proposes extension of television 
station licenses from one to three years. 
National Thlevision Systems Committee files 
petition with FCC to establish its compatible 
color-TV standards to supersede CBS field-se- 
quential color system approved by FCC in 
1950; CBS-TV announces plan to start color- 
casting with NTSC system beginning in Sep- 
tember. 
Aug. 3 President names Theodore C. 
Streibert, former WOR-AM-TV New York president, 
to head new U.S. Information Agency. Frank 
White resigns NBC presidency because of ill 



health; General Sarnoff to serve as president 
until new one is chosen. 
Aug. 10 Four UHF station permittees ask 
FCC to authorize subscription TV as their only 
means of meeting strong VHF competition. 
Court of Appeals upholds FCC's table of TV 
allocations, ruling that commission has 
authority to establish nationwide TV allocation 
plan. 
Aug. 31 0 MBS gets FCC approval for its new 
affiliation plan; prepares to put it into effect 
Oct. 1. Kenyon & Eckhardt survey of 
merchandising services offered, free or for fee, 
by nation's TV stations and networks is 
published in TELECASTING YEARBOOK: first such 
study ever made. 

Sept. 7 nlevision Programs of America, 
television-film production and distribution firm, 
is formed by veteran Hollywood producer Ed- 
ward Small, as board chairman; Milton Gordon, 
financial expert, as president; Michael M. 
Sillerman, resigned as Ziv TV sales executive, 
as executive vice president. 
Sept. 21 0 General Sarnoff presents NBC's 
plans to rehabilitate radio and to keep NBC 
Radio number-one network; affiliates give NBC 
unanimous vote of confidence. Broadcasters 
Committee for Subscription TV is formed by 
group of 20 station operators and grantees. 
Sylvania Electric Products Inc. asks FCC for 
permission to establish satellite TV stations in 
communities too small to support regular TV 
service. 
Sept. 28 NBC Spot Sales introduces 
"Electronic Spot Buying," with timebuyers 
enabled to monitor TV and radio programs on 
stations represented by NBC via closed circuit. 

With end of daylight saving time, CBS-TV, 
NBC-TV inaugurate "hot kinescope" systems to 
put programs on air on West Coast at same 
clock hour as in East. 
Oct 5 Jack Gross and Phil Krasne become 
full owners of United Television Programs; buy 
one-third held by Sam Costello and Ben Frye of 
Studio Films and one-third held by Milt Blink of 
Standard Radio Transcription Services and Jer- 
ry King. John L. Sinn, president, Ziv Television 
Programs, announces sale of Spanish- 
language versions of five program series to ad- 
vertisers for use in Mexico as first step in multi- 
lingual global-TV program-distribution plan. 
Emerson Radio & Phonograph Co. exhibits 
what it calls first compatible color-TV receiver; 
puts probable price at $700. 
Oct 19 0 UHF stations form own trade associ- 
ation Ultra High Frequency Association. FCC 
rules that examiner has right to enlarge issues 
of hearing to determine if applicant has finan- 
cial resources to carry out his program pro- 
posals. FM multiplexing system permitting 
simultaneous transmission of two programs on 
single 200 kc FM band is demonstrated by Dr. 

Edwin H. Armstrong, inventor of FM. 

Oct. 28 FCC starts another investigation of 
Edward Lamb (WTODIAMI Toledo, Ohio; WIKKIAMI 

and wicurrvi Erie, Pa.; WMAC-TV Massillon, Ohio; 
WHONAMIOrlando, Fla., and purchaser of CP for 
WTVORVI Pittsburgh, subject to FCC approval); 
authorship of The Planned Economy of Soviet 
Russia in early 1930's and alleged association 
with organizations subsequently listed as sub- 
versive by attorney general stimulated earlier 
investigations of his fitness to be licensee. 
Nov. 2 Extending divorcement of radio and 
television, ABC names Oliver 7)'eyz director of 
its radio network; Slocum Chapin, director of 
its TV network. 
Nov. 9 MBS executives meet with affiliates ad- 
visory committee; agree to drop plan of paying 
for time in programs rather than dollars at end 
of year. Bureau of Budget orders FCC and 

other licensing agencies to draw up schedules 
of fees that broadcasters and others should pay 
for privilege of holding government licenses. 
Wsm-Tv Nashville asks FCC to authorize com- 
mercial establishment of booster or satellite TV 
stations. FCC finalizes extension of TV 
license-renewal period from one to three years 
over renewed protest of Commissioner Hen- 
nock. 
Nov. 18 Dissolution of NARTB, divorcement 
of BMI from its broadcaster ownership and 
$150 million in damages are asked by 33 
writer members of ASCAP banded together as 
Songwriters of America, in suit filed in federal 
court in New York. Federal Judge Allan K. 

Grim rules professional football team may ban 
telecasts of other teams playing in its area when 
it is playing at home, but not when it is away; 
ban on radio broadcasts is held completely il- 
legal. 

Nov. 23 "Sound on Fax," audio transmission 
of tape recordings of news events together 
with pictures over International News Service 
facsimile circuit, is introduced by INS. 

Nov. 30 FCC sets five TV, seven AM and 
seven FM as maximum number of stations any 
one entity can own. 

Dec. 7 Sylvester L. (Pat) Weaver is elected 
NBC president, Robert W Sarnoffbecomes ex- 
ecutive vice president. RCA demonstrates 
monochrome and color-TV programs recorded 
on magnetic tape; General Sarnoff, RCA-NBC 
board chairman, reports "principal elements 
tested and confirmed:' expects two years for 
finishing touches needed before system is 

ready for market. International Telemeter 
Corp. (Paramount Pictures subsidiary) starts 
Palm Springs, Calif., test of its subscription-TV 
system. Bureau of Internal Revenue gives 
relief to TV broadcasters' tax burdens in new 
ruling taking into account rapid growth of in- 
dustry during 1946-49 base period. 
Dec. 21 FCC approves compatible color-TV 
standards; manufacturers praise action but 
warn not to expect sets immediately. Justice 
Department investigates network's right to 
package program and restrict use of its own 
facilities. 
Dec. 28 All-Industry Local TV Music Com- 
mittee polls stations on submitting to ASCAP 
proposal for new blanket licenses for TV at 
roughly radio minus 10% rather than former 
radio-plus-10% formula. FCC proposes to 
amend its multiple-ownership rules to permit 
single ownership of seven TV stations, pro- 
vided at least two are UHF 

1954 

Jan. 4 RCA announces first all-electronic col 
or tube, put on market as commercial produc 
available to set manufacturers. 

Feb. 1 Robert E. Lee, newly-confirmed for ful 
seven-year term on FCC, says he is "sorry so 
many senators were against the nomination: 
but "I'm not mad at anybody:' 

Feb. 8 Two separate antitrust probes are 
under way at Department of Justice-suit in- 
volving alleged monopoly in release of 16 mm 
movies for TV and preliminary inquiry into ad- 
vertising business practices. Major Edwin 
Howard Armstrong, who developed FM 
system of broadcasting, dies at 63, suicide. 
March 15 Senator Joseph McCarthy de- 
mands equal time of CBS and NBC to answer 
Adlai Stevenson's March 6 speech, which was 
carried without charge. Two networks resist 
and win President Eisenhower's blessing in 
face of senator's condemnation and threat to 
teach them law. 

March 22 "Equal-time" issue continues to 
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plague networks in wake of tempest stirred up 
by Senator McCarthy. Having carried 15- 
minute talk by President Eisenhower, networks, 
which failed to give equivalent time to Demo- 
cratic National Committee for reply, are ac- 
cused by Democratic National Chairman 
Stephen A. Mitchell of giving minority party 
"dimout" treatment. 
March 29 NBC's plans for TV "spectaculars," 
series of 90-minute programs, are sketched to 
network's affiliates by NBC President Sylvester 
L. (Pat) Weaver. General Foods withdraws 
nearly all its $3-million advertising allotment 
from Foote, Cone & Belding in move to consoli- 
date its advertising in company's two other 
agencies, Young & Rubicam and Benton & 

Bowles. RCA begins color-TV receiver pro- 
duction as first 15-inch, open-face console, to 
sell at $1,000, comes off Bloomington, Ind., fac- 
tory line. 

Aprils ABC and Walt Disney sign long-term 
contract under which Disney studios will pro- 
duce at least 26 hour-long programs per year 
for ABC-TV. 

April 12 By 8-to-0 ruling, U.S. Supreme Court 
turns down FCC appeal from 1953 three-judge 
special New York court decision holding that 
one of commission's key provisions in its lottery 
regulations is invalid; court finds FCC ex- 

ceeded its authority in attempting to define 
listening to radio program or watching TV show 
as "consideration" in meaning of lottery 
statute. 
May 10 New TV sales-promotion project, 
Television Advertising Bureau, promises it will 
be operating in time to influence fall-winter 
planning by advertisers and agencies. Richard 
A. Moore, KTTV(TV) Los Angeles, chairman of 
organizing committee, announces 38 stations 
have joined. 

May 24 Senate subcommittee hears pleas 
from UHF operators, who ask "hiatus" in VHF 
grants, other relief, including deintermixture; 
FCC defends intermixture, says move to all 
UHF unwise, sees programing help in films and 
tapes; Commissioner Frieda Hennock calls for 
VHF freeze, power cutbacks; manufacturers 
association asks elimination of 10% excise tax 
on all-channel sets. 
May 31 CBS Radio reduces nighttime rates 
about 20%, effective in fall, in effect establish- 
ing single day-night rate for network; gives 
affiliates 70-second station breaks in evening 
hours; agrees not to follow NBC Radio plan to 
sell spots on network; affiliates accept pro- 
posals. Mutual proposes to affiliates plan for 
network to sell spots within half-hour morning 
and half-hour afternoon program, affiliates to 
carry first spot in each period without pay, to be 
paid for others. 
July 5 TVAB and NARTB television factions 
merge to nip intra-industry feud in bud; form 
TVB. 

July 12 SRA opposes admission of networks 
to TVB. Clear Channel Broadcasting Service 
opposes FCC's daytime skywave proposal. 

Aug. 9 FCC proposes UHF TV satellite and 
"budget" stations, in move to reduce cost of 
UHF station operation. Chairman John W. 

Bricker (R-Ohio) of Senate Commerce Com- 
mittee formally announces impending probe of 
TV networks, UHF-VHF problems. 
Aug. 18 Quality Radio Group (power radio 
stations) is organized to produce, sell night 
radio shows. 

Aug. 23 House Commerce Committee 
issues report rebuking broadcasters for beer- 
wine ads, calls for industry data, report on 
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remedial actions. 
Aug. 30 0 CBS President Frank Stanton broad- 
casts first network editorial, urging radio-TV 
right to cover congressional hearings. 
Sept. 20 FCC boosts TV ownership limits; 
seven TV stations allowed, five VHF two UHF. 

FCC opens license-renewal hearing against 
Edward Lamb, WICU-TV Erie, Pa., on charges 
Lamb lied about Communist affiliations. 
Skiatron TV Inc. petitions FCC for approval of 
its pay-TV system. 

Oct. 4 George C. McConnaughey appointed to 

FCC as chairman. 

Nov. 1 President Eisenhower's cabinet be- 
comes first to be televised. WCKY 

Cincinnati's L. B. Wilson, 63, pioneer broad- 
caster, dies. 

Nov. 15 Broadcasters give overwhelming 
support to FCC's proposal to permit TV sta- 
tions to build and operate their own inter-city 
relays. 
Nov. 22 FCC makes VHF satellite grant to 

KTRE-TV Lufkin, Tex., extending its satellite 
policy to VHF 
Nov. 29 CBS-TV offers Extended Market 
Plan service to small-market TV stations. Net- 
work will pay affiliates 30% of gross time 
charges, less BMI and ASCAP deductions, and 
will offer stations as a group to advertisers with 
10% discount. 
Dec. 6 Westinghouse Broadcasting Co. buys 
WDTWTV) Pittsburgh from Allen B. DuMont 
Labs for $9,750,000, all-time high for TV sta- 
tion. Zenith Radio Corp. re-petitions FCC on 
pay TV, asking that 'Phonevision' be 
authorized without rulemaking proceeding. 
Senator Warren G. Magnuson (D-Wash.) says 
he will accept chairmanship of Senate Com- 
merce Committee and continue TV networks 
probe. 

Dec. 13 Marschalk & Pratt to merge with 
McCann-Erickson, become division of M-E, 
effective Jan. 1. WBRE-TV Wilkes-Barre, Pa.. 
28) ready to become first UHF station to use 
1,000 kw maximum effective radiated power 
authorized by FCC. 

Dec. 20 C.E. Hooper 56, pioneer in radio-TV 
ratings, dies in boating accident. 
Dec. 27 Advertising Research Foundation 
study represents first move to standardize 
radio-TV ratings among various rating ser- 
vices. 

1955 

Jan. 3 DuMont announces it has developed 
combination live-film network system and pre- 
dicts it will "set the industry on its ear 
Jan. 17 Sen. John 0. Pastore (D-R.I.) named 
to head Senate Commerce Committee's Com- 
munications Subdommittee. 
Jan. 24 President Eisenhower opens his 
news conference to TV-film coverage for the 
first time. 

Jan. 31 Radio's 1954 time sales of $453,- 
385,000 show 5% decline from previous year; 
first dip in radio sales since 1938. 
Feb. 7 Senate Commerce Committee issues 
counsel Harry M. Plotkin's report calling for 
radical network restrictions and reduction of 
multiple ownerships. Senator Magnuson says 
committee will investigate UHF troubles, net- 
wOrk ipower plays, station ownership and mili- 
tary spectrum use. CBS's Stanton says if 
Plotkin. proposals are adopted, network TV 

would be gravely crippled; summons 30 CBS- 
TV affiliates to plan strategy on Senate probe. 

Feb. 14 Key witness, Marie Natvig, in 

license-renewal hearings for wicumn Erie, Pa., 

states she was "brainwashed" into giving false 
testimony linking Edward Lamb With Com- 
munist party. 

Feb. 21 Senator John W. Bricker (R-Ohio), 
ranking Republican member of Senate Com- 
merce Committee, says networks might be 
made subject to public utility-type regulation 
in releasing report of minority counsel, Robert 
F Jones. 

Feb. 28 U.S. Court of Appeals, on Storer ap- 
peal, rules that FCC cannot set arbitrary limit 
on number of stations one entity can own. 
Bing Crosby Enterprises demonstrates color 
videotape recording system. 
March 7 Hal Roach Jr buys father's studios 
in $10-million deal. 
March 14 Procter & Gamble leads 1954 
radio-TV buyers with $36 million; Colgate- 
Palmolive second with $19 million. NBC 
reaches maximum of five V's and two with 
purchase of W8UF-TV Buffalo, N.Y. Estimated 
65 million persons watch "Peter Pan" on NBC- 
TV, audience Broadway predicted it would take 
65 years to reach. 

March 21 General Electric and National 
1hlefilm Associates play key roles in formation 
of first film "network;' National Affiliated Televi- 
sion Stations Inc.; will give assistance to ailing 
TV stations. NBC-TV's $3.7-million Color City 
in Burbank, Calif, opens. 
March 28 Institute of Radio Engineers con- 
vention in New York witnesses disclosure of 
transistorized radio, tricolor vidicon, improved 
UHF transmitting antenna and earth satellite 
relay station for transoceanic TV. Simon 
video-film camera, capable of simultaneous 
motion-picture filming and live telecasting, 
completed after four years in development. 
DuMont introduces its Electronicam live-film 
system. FCC authorizes functional music or 

other secondary programing via multiplex for 
FM stations. 
AprIl 11 Pay-TV controversy raises more 
public reaction than any issue since color 
hearing in 1950; Zenith cancels advertising on 
CBS-TV charging network censored commer- 
cials, which is denied by CBS. Coty sues 
Revlon, Weintraub, CBS charging theft of TV 
commercial copy; Hazel Bishop says same 
copy was created for its lipstick, not Coty or 
Revlon. White House announces President 
Eisenhower will address May 22-26 NARTB 
convention in Washington, making him first 
chief executive to address broadcasters in per- 
son. BROADCASTING Survey SNOWS that film 
now occupies more than third of total TV 

broadcast time. Witnesses appearing before 
Senate Juvenile Delinquency Subcommittee 
call for probe to determine if TV is factor in 
delinquency. 
AprIl 18 DuMont switches to film network, 
using Electronicam, reserving live relays for 
special events and sports. NARTB TV board 
takes strong stand against pay-TV, tower 
restrictions. 
April 25 Adrian Murphy retires as president 
of CBS Radio; replaced by West Coast vice 
president, Arthur Hull Hayes. 

May 90 FCC launches probe into IcPrxtry) San 
Francisco damage, reported coincident with a 

walkout of NABET engineers at station. 
Liquidation of DuMont TV Network demanded 
by group of stockholders, headed by Carl M. 

Loeb. 
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May 16 RCA-NBC, Minnesota Mining partici- 
pate in first transmission of color TV program 
on magnetic tape over commercial TV network 
facilities. 
May 23 NBC swaps its WNBIGTV) and WTAM- 

AM-FM Cleveland and $3 million to 
Westinghouse for WPT2(TV) and KYW(AM) 
Philadelphia. DuMont unveils Vitascan 
system for originating live color without use of 
color TV cameras. 
May 30 President Eisenhower nominates 
Richard Mack to succeed Frieda Hennock on 
FCC. Affiliates stymie CBS Radio plan for 
one-rate structure. 
June 13 Supreme Court upholds FCC right 
to make grants according to needs of cities in- 
volved. Under decision, WHOL(AM) Allentown, 
Pa., must cease operating to make way for 
WEEX(AM) Easton, Pa. 

June 20 ABC-TV billings for 1955 are 68% 

above total gross in 1954, with major reasons 
Walt Disney and fade-away of DuMont. 
Senate unanimously confirms Richard Mack 
for FCC. Montana antenna system refuses to 
stop rebroadcasting KXLF-TV Butte signals. 
June 27 NARTB board strengthens radio 
code; plans enforcement similar to that of TV. 

FCC forbids stations in one city from entering 
into network affiliation pacts which prevent 
stations in nearby cities from carrying the 
same programs. 
July 4 CBS reaches agreement with radio 
affiliates for single day-night network rate, 
affiliates to take 20% cut in compensation; 
deal must still be negotiated individually with 
affiliates. U NBC-TV revamps daytime pro- 
graming; will have "service" in morning. "enter- 
tainment" in afternoon. 
July 11 Contract between DuMont and 
Jackie Gleason Enterprises calls for Gleason's 
The Honeymooners to be done as Electronicam 
film program for CBS-TV 30-minute Saturday 
night sees. CBS buys second UHF station, 
WGTH-TV Hartford, Conn., from General Teleradio 
for $650,000. 
July 18 CBS Radio affiliates accept net- 
work's single-rate plan. Paul W. White, 
former CBS vice president and news chief, dies 
at 53. 

July 25 FCC names committee to conduct 
study of network operations. FCC Commis- 
sioner John C. Doerfer proposes changing New 
York City's seven TV stations from VHF to UHF 
and perhaps making some change in other 
major markets on theory that if UHF is capable 
of delivering good service, big city is place to 
put it to work. General Teleradio buys RKO 
Radio Pictures for $25 million. House Un- 
American Activities Committee announces it 

will hold hearings on alleged Communist in- 
filtration of radio-TV and other entertainment 
fields. 
Aug. 1 Westinghouse Electric Co. will spon- 
sor 1966 presidential campaign coverage from 
conventions to election on CBS Radio and 
CBS-TV at $5-million cost. Combination di- 
ary-recorder method of audience measure- 
ment comes close to meeting "ideal" estab- 
lished by Advertising Research Foundation's 
Radio-Television Ratings Review Committee. 

Aug. 8 Plan to liberalize TV mileage separa- 
tion and drop in channels between existing 
stations, providing for 200 more VHF stations, 
is proposed by Washington law firm of Welch, 
Mott & Morgan and consulting engineer John 
H. Mullaney. Aluminum Co. of America buys 
all aVailablities on eight NBC-TV program& for 
a one-day saturation campaign on Dec. 6 for 
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$140,000. 

Aug. 15 Du Mont TV Network to cease opera- 
tions if stockholders of Allen B. Du Mont Labs 
ratify "spin-off" proposal to separate manufac- 
turing and broadcasting functions into in- 
dividual organizations. 
Aug. 22 U.S. Census Bureau says 32 million 
homes, 67% of all U.S. households, have TV. 

Aug. 29 Senate Juvenile Delinquency Sub- 
committee headed by Senator Estes Kefauver 
(D-Tenn.) recommends that FCC establish pro. 
gram censorship, that all broadcasters join 
NARTB and all TV film producers be urged to 
subscribe to the TV code. TV proves its 
ability to cover court proceedings unobtrusively 
and decorously in test performance at Ameri- 
can Bar Association meeting in Philadelphia. 
Sept 5 Claiming interference in Havana, 
Cuban broadcaster suggests that Miami be 
made all-UHF city. 

Sept 12 NBC Radio proposes to extend 
Monitor to weekdays, reduce station compen- 
sation by 25% and open up additional evening 
programs for network sale of participations. 
Sept.19 0 Republic Pictures signs government 
consent decree to make its feature pictures, in 
16 mm prints, available to TV and other non- 
theater purchasers. 
Sept. 26 FCC Commissioner Robert E. Lee 
proposes that commission give up on UHF and 
expand VHF by relaxing rules and getting more 
spectrum. Commercial television starts in 
England as Independent Television Authority 
puts its London station on air. 

Oct. 10 FCC asks Office of Defense 
Mobilization to give some of its VHF channels to 
broadcasting, taking UHF bands in return; CBS 
proposes drop-in plan to provide at least three 
competitive TV services for nation's top-100 
markets; ABC suggests retaining UHF deinter- 
mixing where practicable and adding VHF fre 
quencies wherever possible to give at least 
three VHF channels to major markets. 
Oct. 17 MRS cuts personnel 25% in "belt- 
tightening" program. Under present econom- 
ic conditions 600 TV stations are maximum 
nation can support according to analysis pre- 
pared by Sidney S. Alexander, economic ad- 
viser to CBS. Coca-Cola shifts its $18- 
million-a-year advertising budget to McCann- 
Erickson after 49 years with D'Arcy agency. 
FCC grants first permits for FM stations to 
engage in functional-music operations to 
WWDC-FM Washington and WPEN-FM 
Philadelphia. U.S. Supreme Court refuses to 
review decision of New Mexico Supreme Court 
that state school tax of 2% on gross incomes is 
legal on local revenues of broadcast stations; 
KOB(AM) Albuquerque has fought tax for 10 
years on basis that broadcasting is interstate 
commerce and so exempt from state and local 
taxes. ABC Radio affiliates praise network's 
plan for evening programing based on per- 
sonalized-listening concept, plan calls for two 
and a half hours to be programed and sold in 
five-minute segments. DuMont Broadcasting 
Corp., is organized with Bernard L. Goodwin, 
vice president and general manager of music 
publishing subsidiaries of Paramount Pictures, 
as president. 
Oct. 31 Jack Wrather John L. Loeb and 
Richard Buckley buy WNEW(AM) New York for $4 
million, top price to date for radio station. 
Nov. 7 NBC bOard appropriates $9 million for 
color-TV; to build new studios in Brooklyn, 
NY., and Burbank, Calif, and turn WNBO(TV) 

Chicago into world's first all-color station. 
Sigma Delta Chi marks KDKA(AM) Pittsburgh as 
"historic site in journalism" in plaque presenta- 

tion on 35th anniversary of station's beginning 
of regular broadcasting. 
Nov. 14 FCC denies all deintermixture pro- 
posals pending full reconsideration of TV 
allocations plans. Chris J. Whitting is ap- 
pointed general manager of Consumer Pro- 
ducts Division of Westinghouse Electric Corp.; 
Donald H. McGannon succeeds him as presi- 
dent of Westinghouse Broadcasting Co. 
Nov. 21 Forward scatter propagation is seen 
as potential medium for development of inter- 
continental television by scientists at Wash- 
ington conference; R.P. Haviland, GE research 
engineer, suggests use of man-made satellites 
as TV relay points for transoceanic telecasts. 
Nov. 28 General Teleradio and RKO Radio 
Pictures merge as RKO Teleradio Pictures; 
General Tire & Rubber Co. buys out R.H. Macy 
& Co.'s 10% interest to become sole owner. 
Dec.50 1954 was first year that broadcasting 
revenues passed billion-dollar mark, FCC re- 
ports, with radio-TV total of $1,042.5 million; 
also first year that TV passed radio, with $595 
million for video to $449.5 million for audio 
broadcasting. FCC rescinds decision of July 
to permit VHF TV stations in Zone Ito broad- 
cast with maximum power from antennas 
1,250 feet high, setting maximum height for 
maximum power back to 1,000 feet. 
Dec. 12 U.S. District Court upholds right of 
motion-picture companies to withhold films 
from TV ABC-TV buys 100 feature films from 
J. Arthur Rank for its Afternoon Film Festival. 
Robert W Sarnoff is elected NBC president; 
Sylvester L. Weaver becomes board chairman. 

Initial decision favors renewal of license for 
swum') Erie, Pa., owned by Edward Lamb. 
KWTX-TV Waco, Tex., is first TV station to cover 
murder trial with live telecasting; wins praise 
for inconspicuous presence. 

1956 

Jan. 2 Thlevision breaks into Hollywood 
vaults. RKO Teleradio Pictures sells 740 films 
and 1,000 short subjects to C&C Super Corp. 
(which was later to release them, mostly in 
barter deals, to TV). Columbia Pictures 
releases 104 features to TV through subsidiary, 
Screen Gems. CBS negotiates to buy Terry- 
toons for $5 million. Paramount Pictures 
negotiates to sell 1,600 short subjects for TV 
release. FCC approves Westinghouse-NBC 
radio-TV stations swap. 
Jan. 16 NARTB group devises uniform sta- 
tion-film contract Congress passes Section 
309(c), "economic protest" amendment to 
Communications Act. 

Jan. 23 CI BROADCASTING survey finds agencies 
want guaranteed radio-TV circulation, but 
doubt it's possible. 
Jan. 30 Democrats name Norman, Craig & 
Kummel as agency; GOP keeps BBDO. 
Magnuson Committee opens TV hearing with 
testimony from FCC on allocations, deintermix- 
ture, pay TV. 

Feb. 6 AAAA enters consent decree with 
Justice Department, agrees'not to require 15% 
agency commission. Biow-Beirn-Toigo loses 
$6 million Philip Morris account to N.W. Ayer & 
Son. House Transportation and Communica- 
tions (Harris) Subcommittee opens hearings 
on several communications bills with testimony 
from FCC on newspaper ownership of TV sta- 
tions, equal political time, antenna farms, 
broadcaster libel relief; from CBS on Stanton 
proposal to amend Section 315 of Com- 
munications Act. 
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Feb. 20 MBS guarantees circulation to ad- 
vertisers based on Nielsen ratings. NARTB 
asks FCC for remote operation for all radio sta- 
tions. Senate and House Commerce Com- 
mittees hear usual pro, con testimony on bills 
to ban alcohol ads. 
March 50 President Eisenhower uses radio-TV 
to announce intention to run. Democrats ask 
for equal time. PRM, investment firm, buys 
Warner Bros. library of 850 feature movies, 
1,500 shorts for $21 million. Colorado 
Supreme Court favors radio-TV court coverage 
in historic recommendation. Magnuson Com- 
mittee hears Justice Department antitrust head 
on pending probes of WBC-NBC swap, option 
time and must buys, network control of pro- 
grams; UHF's in criticisms of FCC allocations 
and requests for deintermixture; and others. 
House Antitrust (Celler) Subcommittee opens 
broadcast-industry probe with testimony by 
Justice Department antitrust head pending 
probe of WBC-NBC stations swap. 
March 12 Free & Peters becomes Peters, 
Griffin, Woodward Inc. 

March 19 Hubbell Robinson Jr and Merle S. 
Jones elevated to CBS-TV executive vice presi- 
dents. House Small Business (Evins) Sub- 
committee charges that FCC admitted in- 
fluence by networks. 
March 26 Evins subcommittee subpoenas 
CBS, RCA-NBC records, quizzes two broad- 
casters on "influence" in FCC decisions. 
April 2 Magnuson committee hears Richard 
Moore, Km/(ry) Los Angeles, charge that TV 
network option time, must buys, violate anti- 
trust laws: ABC, CBS, NBC testify on alloca- 
tions. FCC proposes antenna farms. ABC 
breaks into profit column in 1955, AB-PT an- 
nual report says. 

April 90 BROADCASTING survey finds auto adver- 
tisers think TV effective-in follow-up of earlier 
criticism of TV effectiveness by Ernest Jones, 
president of MacManus, John & Adams (agen- 
cy for Pontiac). 
April 16 ODM denies additional VHF 
spectrum space to broadcasting. 
April 23 More than 4,500 broadcasters, 
others attend NARTB Chicago convention, 
keynoted by ABC President Robert E. Kintner. 
Ampex Corps. new TV tape recorder ($4 
million in orders) steals show; NBC's wriso(ry) 
Chicago goes full color; MBS unveils new 
sales plan; FM stations plan group separate 
from NARTB; VHF's plan protective group to 
maintain maximum power. Senator John W. 

Bricker (R-Ohio), ranking Republican on 
Senate Commerce Committee, reveals confi- 
dential FCC figures on CBS and NBC revenues 
through 1954 in report, "The Network 
Monopoly" Crowell-Collier Publishing Co. 
buys four radio and three TV stations in $16- 
million -plus agreement to become third largest 
nonnetwork multiple owner. John B. Poor 
named MBS president. 
May 7 FCC reported studying plan to make 
U.S.-TV west of Mississippi River all -VHF east 
of river all -UHF 

May 21 National Thlefilm Associates buys 
UM&M Corp., leases 52 20th Century-Fox 
features. 
May 28 McCann-Erickson gets $12 million 
Chesterfield account U.S. Supreme Court 
upholds FCC's multiple-ownership rule in 
Storer case decision. 
June 4 Power TV stations, mostly VHF's, 
organize Association of Maximum Service 
Telecasters to resist curbs on maximum 
coverage. 

June 18 Magnuson committee hears 
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testimony against regulation of networks by 
FCC from network presidents, Frank Stanton of 
CBS, Robert W. Sarnoff of NBC, Robert E. 

Kintner of ABC. They defend option time, must 
buys and other network practices as wholly 
legal and not monopolistic; say present net- 
working system works to advantage df sta- 
tions, advertisers and public; that network 
regulation would endanger networks and 
television; that present TV allocations should 
be corrected. 
June 25 Federal grand jury begins probe of 
Westinghouse-NBC stations swap, summons 
NBC and WBC officials for testimony. 

Fund for Republic report charges "blacklist- 
ing" in radio-TV by powerful individuals. 
July 2 FCC uncovers plan for long-range 
shift of TV to all-UHF; for present, proposes 
deintermixture in 13 markets. Celler Sub- 
committee resumes hearings in probe of 
broadcast industry with testimony from FCC on 
Westinghouse-NBC swap; reveals FCC staff 
report indicating possibility of "force" on part of 
NBC. 

July 18 Westinghouse Broadcasting Corp. 
radio stations drop NBC Radio affiliation. 
Celler Subcommittee hears FCC on alleged 
monopoly of TVby networks; reveals confiden- 
tial FCC figures on TV network returns for 
1955. CBS Inc. shuts down TV set-making 
division, CBS-Columbia. 
July 23 Magnuson Committee issues report 
supporting FCC on allocation proposals, urges 
speed to help UHF. Two members of committee 
dissent, urging FCC to keep present plan. 
New Gates Radio Co. tape-disk system pro- 
mises entirely automatic radio-station opera- 
tion. 
July 30 ABC submits plan to FCC and Con- 
gress for equal TV facilities in top-200 
markets. 
Aug. 27 725 MGM features leased to CBS, 
King Broadcasting Co:s two TV outlets and 
Triangle Publications' four TV stations for esti- 
mated $16-$20 million. 
Sept 3 Sindlinger & Co. says TV lost viewers 
because of political-convention coverage; 
Trendex says TV viewing exceeded that for 
regular programs. Network officials say they 
lost $4.1-$5.1 million because of convention 
coverage. NBC-TV plans to increase color 
schedule 500% in fall. 

Sept 10 Big push for release of post-1948 
movies to TV begins as men from 10 major 
studios huddle in Hollywood to explore united 
plan. NBC Board Chairman Sy/meter L. (Pat) 
Weaver resigns, leaving President Robert W. 

Sarnoff in charge. Four executive vice presi- 
dents named. 
Sept 17 NTA Film Network reports lineup of 
104 affiliate TV stations, plans Oct. 15 start. 

Sept. 24 Celler Subcommittee hears ASCAP 
witnesses say networks and BMI dominate na- 
tion's music. BMI denies and is echoed by ABC 
President Robert E. Kintner, who also defends 
network practices. Subcommittee reveals net- 
work's affiliation contracts. FCC meets with 
industry representatives to discuss "crash" 
program to save UHF. 

Oct. 8 RCA scientists present General Sar- 
noff with "gifts" requested on his 45th anniver- 
sary: magnetic-tape player for TV programs, 
electronic air conditioner and electronic 
amplifier of light. 

Oct. 15 Annual Videotown survey shows 
drop in viewing time, first in nine years. 
Oct. 22 AB-PT President Leonard Goldenson 
assumes charge of broadcast operations after 

resignation of Robert E. Kintner as ABC presi- 
dent; Oliver Theyz rejoins ABC as head of its TV 
network. Norman Cash is elected president 
of Television Bureau of Broadcasting to suc- 
ceed Oliver Treyz. 

Oct. 29 Association of National Advertisers 
launches study to analyze agency functions, 
determine validity of traditional 15% commis- 
sion. 

Nov. 5 0 Robert F Kintner joins NBC as execu- 
tive vice president. Jack Von Volkenburg 
resigns as president of CBS-TV; Merle Jones, 
executive vice president, succeeds him. 
National Thlefilm Associates acquires TV rights 
to 20th Century-Fox Film Corp. library of 390 
feature motion pictures, sells that film com- 
pany half-interest in NTA Film Network. 
Networks give Adlai Stevenson, Democratic 
candidate for President, time to answer Presi- 
dent Eisenhower's broadcast on Middle East 
crisis, as FCC delays ruling. 
Nov. 12 House Antitrust Subcommittee dis- 
closes discounts given to individual advertisers 
by CBS-TV, NBC-TV. 

Nov.19 People devote more time to television 
than to newspapers, TVB research reveals. 
Peters, Griffin, Woodward, station representa- 
tive, installs Univac computer to provide fast 
answers to queries about stations' programs, 
rates, availabilities. Radio Free Europe 
denies charges it instigated Hungarian revolt. 

Broadcast Promotion Association is 
organized. 

Nov. 28 Justify extensions or turn in con- 
struction permits, FCC tells 85 non-operating 
UHF TV grantees. Crowell-Collier Publishing 
Co. cancels $16-million purchase of Bitner sta- 
tions, forfeits $100,000 earnest money. 

Dec. 10 Justice Department files antitrust 
suit against NBC and RCA, charging coersion 
of Westinghouse Broadcasting Co. in swap of 
Philadelphia and Cleveland stations. NBC 
celebrates 30th anniversary. Paul W Kesten, 
long-time CBS executive, dies at 58. 

Dee. 17 CBS News adopts "magnetic stripe" 
recording process to upgrade sound quality of 
newsfilm. 
Dec. 24 Time Inc., buys Bitner stations for 
$15,750,000. AB-PT borrows $60 million to 
pay off $37-million indebtedness and improve 
competitive position in television. 

Jan. 14 Roscoe L. Barrow, head of FCC's 
Network Study Staff, warns of growing con- 
centration of control of television. 
Jan. 21 Phiko Corp. files $ 150-million triple- 
damage antitrust suit against RCA, General 
Electric Co. and AT&T John L. Burns is 
named RCA president. Arturo Tbscanini, 
conductor of NBC Symphony 1937-1954, dies. 
Feb. 4 WDAY-TV Fargo, N.D., complies with 
federal law forbidding censorship of political 
candidates, is hit by by $150,000 libel suit 
Feb. 11 William Esty Co. asks radio stations 
for logs of morning hours, to check on com- 
mercial volume. U.S. and Mexico agree on 
use of standard frequencies. 
Feb. 18 Videotape recorders are seen as 
solution to TV networks daylight savings time 
problems. Oklahoma judges favor admitting 
TV cameras into courtrooms. 
Feb. 25 CBS Radio will raise daytime rates 
5%, cut nighttime rates one-third, if affiliates 
approve. 
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March 4 Warner-Lambert Pharmaceutical 
Co. and P Lorillard Co. will co-sponsor 90- 
minute broadcasts of feature films on 128 TV 
stations of NTA Film Network. Gene Buck, 
ASCAP president 1924-1942 and leader in 
fight for ever-higher revenue from radio, dies at 
71. FCC adds new VHF stations in 10 
markets, tells five VHF broadcasters to shift to 
UHF. 

March 25 DuMont buys IMMO() New York 
for $7.5 million, highest price ever paid for 
radio station. International Telemeter Corp., 
subsidiary of Paramount Pictures, demon- 
strates pay-as-you-see system, invites immedi- 
ate purchase for wired use, on-air when FCC 
apprOves. FCC bans economic-injury ap- 
peals, disclaiming authority to consider effects 
of broadcast grant on existing station, in rever- 
sal of 15-year policy. 
April 1 Military seeks channels 2-6 from TV 
some 200 VHF stations might have to move to 
ultra highs. Justice Department sues Loew's 
for block-booking MGM feature films to TV. 

April 8 Mutual adopts music-news-sports for- 
mat. UHF can be profitable; WWLPITV) 

Springfield, Mass., opens books to prove it. 

April 22 ABC-TV drops must-buy require- 
ments for network-owned stations. 
April 29 IRS rules network affiliations can't 
be depreciated; won't allow Westinghouse 
claim for $5 million write-off for NBC affiliation 
of WPTZITV) Philadelphia. CBS-TV loses Toni 
award broadcast in IBEW-IATSE hassle over 
lighting jurisdiction, may sue IBEW. 
Corinthian Broadcasting Corp. is formed to 
handle Whitney radio-TV properties; C. Wrede 
Petersmeyer is president. 
May 8 J.M. Mathes, agency president, 
pioneer in sponsored radio programing, dies at 
68. 

May 13 Strong argument for radio-7'V access 
to courts is offered by film of Denver murder 
trial. 

May 20 TV commercials that knock competi- 
tors bring FTC complaint S5-million damage 
suit. Stan Freberg's zany radio spots sell Zee 
towels, start trend. 
MID 27 FCC postpones pay-TV tests until 
basic questions are answered. Fur flies when 
Mickey Cohen, self-styled reformed gangster, 
blasts L.A. Police on ABC-TV's Mike Wallace 
Interview. 
Juno 3 ABC Radio changes name to Ameri- 
can Radio Network, shortens broadcast day. 

June 10 Celler report finds TV hampered by 
station scarcity and FCC failure to correct time- 
option and must-buy practices. Tobacco adver- 
tisers say report of American Cancer Society, 
linking smoking with death, will have little effect 
on cigarette advertising. 
June 17 Nine Philadelphia radio stations are 
fined $1,000 each for agreeing not to cut rates, 
held antitrust law violation. Edward Lamb, 
cleared of Communist connections after three- 
year fight, gets renewal for wicutm Erie, Pa. 

June 24 Cy Langlois, early producer of syn- 
dicated transcribed radio programs, dies at 64. 
July 1 Senate Commerce Committee also at- 
tacks optimum-time and must-buy TV network 
practices. American Airlines takes flier in 
stereo. John C. Doerfer moves up to FCC 
chairmanship; George McConnaughey leaves 
post with parting shot at congressional critics. 
July 15 Let Congress decide about pay TV, 
Representative Celler tells FCC. Daytime 
broadcasters block Senate approval of NARBA. 
July 29 Benton & Bowles plan for General 
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Foods and Bristol Myers to share 52-week TV- 
spot schedule arouses concern. Network 
changes in Stephen Foster song lyrics stir up 
South. California group buys MBS for $550,- 
000. 
Aug. 12 Association of National Advertisers 
decries 52-week contracts of TV networks. 
Aug. 19 /dea/ 717y Co. puts Shirley Temple 
movies on TV to sell Shirley Temple dolls to 
new generation. AT&T scatter circuit jumps 
185-mile water hole to take U.S. TV to Cuba. 

Sept 9 Thst of pay TV starts in Bartlesville, 
Okla.; theater owner sends movies to home 
audience via wire for flat monthly fee. 

Sept. 16 How well is spectrum being used? 
Manufacturers and broadcasters urge sweep- 
ing study. Zenith wins patent suit against 
RCA after 11 years in five courts; settlement 
put at $9-$11 million. 
Sept 23 FCC invites bids for three-year ex- 

periments with on- air pay TV- leaves Congress 
six months to get into act. NARTB presents 
TV circulation-audit planet regional meetings. 

Muzak Corp., wired-radio giant; is sold to 
Jack Wrather-John Loev for S4,350,000. 
Sept. 30 Wayne Co y, former FCC chairman, 
dies at 53. Community antenna operators 
look at pay TV, worry about public-utility 
classification. FM broadcasters hold first 
multiplex meeting, discuss present problems 
(positively), future profits (perhaps). 
Oct. 7 FCC Network Study Staff recom- 
mends 37 changes in TV network practice 
(Barrow Report). Automation joins Peters, 
Griffin, Woodward staff; Univac-type computer 
expedites time-selling services. 

Oct 14 Sputnik sparks speculation sbout 
communication satellites. 

Oct. 21 1:1 Networks don't want pay TV, but 
they say if it comes they'll be in it. 

Oct. 28 Warwick & Leglar gets court injunc- 
tion preventing Schick and its new agency 
from using idea dreamed up by W&L when 
Schick was its account. WFIL(AM) 
Philadelphia lets panel of representative 
listeners determine music format. RCA 

shows new color videotape recorder. 

Nov. 4 American Bar Association committee 
recommends retention of Canon 35, barring 
cameras and microphones from courtrooms. 

Nov. 25 FCC studies subliminal perception 
as stations experiment. 
D ec. 2 St. Louis ponders ad tax as Baltimore 
broadcasters go to court to fight levy in that 
city. AFL-CIO President George Meany rules 
program directors can direct technical crew 
members. 

Dec. 18 Kolynos quits Grey Advertising after 
agency president tells TV interviewer he used 
another brand of toothpaste. FCC approves 
Conelrad use for storm warnings. 

D ec. 23 CBS pays $20 million for wf.Ati-Ast- 

FM-Ty Philadelphia, biggest price for broad- 
cast property. Arbitron, instantaneous 
electronic rating service, is unveiled by ARB. 
Kudner loses $23-million Buick account after 
22 years. 

Dec. 30 Chronic Key unlocks TV magic. 

1958 

Jan. 6 Voice of America finds truth best pro 
paganda. 
Jan. 13 TV audiences aren't rising with TV 
prices, agencies complain. 

Jan. 20 Invisible (subliminal) TV put under 
spotlight in Los Angeles and Washington. 
Jan. 27 Bernard Schwart.couneel to House 
Legislative Oversight Subcommittee, charges 
FCC commissioners with malfeasance. 
Dodgers, moving to Los Angeles, permit radio 
coverage, ban TV. Unions protest use of Re- 
public Pictures' films on NBC-owned TV sta- 
tions without payment to actors, writers. 

Feb. 3 Pressure groups, professional and 
trade as well as ethnic, have forced much com- 
edy off air, Groucho Marx charges. 
Feb. 10 Paramount Pictures, last holdout 
from TV, releases pre-'48 library foi $50 million. 

House Commerce ComMittee tells FCC not 
to authorize pre-'48 tests until Congress ap- 
proves. "Patrvn"plan lets business firms un- 
derwrite ETV programs without violating no- 
sponsor rule. 

Feb. 17 FBI investigates charges that FCC 
Commissioner Richard Mack sold vote on ch. 
10 Miami grant; Schwartz is fired as Oversight 
counsel. 
Feb. 24 "Burns and Allen "TV series comes 
to end as Gracie retires. Oliver Dzyz is 
elected president of ABC-TV. AFM strikes 
Hollywood movie makers in dispute over fees 
for release of films to TV. 

March 3 Frey Report provides basis for 
realistic appraisal of agency services, com- 
pensation by individual advertisers. Lever 
Bras. drops Pepsodent spot-radio advertising, 
bulks up spot TV. FCC agrees not to act on 
pay-TV applications until month after Con- 
gress adjourns. 

March 10 Barrow proposals would not put 
networks out of business, top executives tell 
FCC. Maryland outlaws city -county ad taxes, 
ending Baltimore leVy at end of 1958. 
Richard Mack resigns from FCC. 

March 17 ABC officials ponder dropping 
radio network. CBS divides television opera- 
tions: Merle Jones heads TV station division; 
Lou Cowan, TV network. 

March 31 Rebel musicians form Musicians 
Guild of America as competitor of AFM. 
April 7 Court dismisses libel suit against 
WDAYTV Fargo, ND., rules station can't be 
punished for obeying federal law forbidding 
censorship of political candidates. FCC dis- 
claims jurisdiction over CATV. 
April 21 FCC proposes to duplicate half of 
24 Class 1-A clear-channel frequencies. 
April 28 Federal court remands ch. 10 Miami 
case to FCC for rehearing. 
May 12 Videotape creates new problems of 
union jurisdiction. CATV is tough competition 
for small-market TV stations. 

May 19 Commander Eugene McDonald Jr, 
board chairman of Zenith Radio and ardent ad- 
vocate of pay TV, dies at 72. 

May 28 ANA opens war on TV triple-spot- 
ting. Bartlesville, Okla., experiment in wired 
pay-TV fails. Elmer Davis, news commenta- 
tor, wartime head of OWI, dies at 68. 
June 2 FCC studies plan to consolidate TV in 
one 25-channel band. ANA completes three- 
year, $200,000 advertising management study. 

United Press and International News Service 
Merge into UPI. 
June 9 Justice Department calls option time, 
program tie-ins illegal; waits for FCC to act. 
House Legislative Oversight Subcommittee 
looks at ex -parte pressures on FCC. 

June 18 NBC shuts down Buffalo UHF sta- 
tion, in face of VHF 'competition. 
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June 23 CBS-TV acts to end triple-spotting; 
BAR reports on extent of practice. NAB bans 
"men in white" commercials, subliminal per- 
ception. Uncooperative witnesses before 
House Committee on Un-American Activities 
lose'jobs in television. 
June 30 Timebuyers say they don't like 
"top-40" stations, fail to explain why these sta- 
tions get so much business. I AFM-Desilu 
contract boosts employment of musicians on 
TV-film shows, sets flat rate for re-runs. 
July 7 NBC-TV, CBS-TV affiliates videotape 
news pictures off network lines. 
July 14 Musicians Guild beats AFM in NLRB 
election, wins right to represent movie musi- 
cians.. FCC must consider economic impact 
in new-station grants, court of appeals rules. 
Maryland court rules Baltimore ad tax un- 
constitutional. Court rejects invasion-of-pri- 
vacy plea of Tony Accardo, lets TV cameras 
cover his testimony. Independent Thkvision 
Corp. is formed by Jack Wrather Organization, 
Associated TV Ltd. and others, as international 
distributor of TV programs. Robert Sarnoff is 
elected NBC board chairinan; Robert Kintner 
succeeds as president. 
July 21 "Operation Daybreak," daytime TV 
plan developed by ABC-TV and Young & 
Rubicam, is damned by other networks but ac- 
cepted by ABC-TV affiliates. 
July 28 CBS-TV liberalizes policies on ex- 
change commercials, product protection for 
daytime advertisers. World's first 
"Telecopter," airborne' TV-mobile unit in- 
troduced at KTLATIV) Los Angeles. 
Aug. 4 New federal censorship code, similar 
to that of World War II, is ready N stations 
may operate private intercity relays, regardless 
of availability of common carriers, FCC rules, 
reversing previous stand. Appeals court 
upholds FCC grant of ch. 5 Boston to Herald 
Daveler (wipe) but remands case for in- 
vestigation of undue influence. 
Aug. 11 TV Q-Ratings are offered as mea- 
sure of program appeal. UHF has lost 
ground in last two years, Nielsen finds. 
Sept 1 New York district attorney investi- 
gates "Dventy-One" after contestant claims 
fakery. Music guild signs contract with mo- 
tion-picture producers; AFM charges "sellout' 
Sept. 8 Oklahoma court holds radio-TV en- 
titled to same courtroom rights as press. 
Ampex introduces TV tape splicer Ed 
Craney, Montana broadcaster, goes to court to 
stop CATV from picking up TV programs off air 
without permission. 
Sept. 15 Hal Roach Studios buys Mutual 
Broadcasting System; Al. Guterms, chairman 
of F.L. JadobS Co., majority stockholder in 
Scranton Corp., which earlier bought Roach 
property, becomes MBS president. NBC-TV 
bans network "clipping," eliminating triple- 
spotting in station breaks. 

Sept 22 Independent Thlevision Corp. buys 
Thievision Programs of America for $11.35 
million. 

Sept 29 Federal grand jury indicts former 
FCC COmmissioner Richard Mack, charted 
with selling vote in ch. 10 Miami grant. Thur- 
man Whiteside accused of buying it. BBDO 
converts live commercials to videotape. 

Oct. 13 CBS-TV broadcasts "The Plot to Kill 
Stalin;" USSR closes CBS News's Moscow 
bureau. 
Oct. 20 WOMT(AM) Manitowoc, Wis., says it 
will take liquor advertising, shakes up NAB. 



"Tiventy-One" is canceled as ratings drop. U 

U.S. Court of Appeals upholds right of Loyola 
University New Orleans, to own TV station, 
despite ties with Rome. 

Nov. 3 CBS Radio offers affiliates pay in pro- 
grams for local sale instead of cash. RCA 
signs consent decree, accepts fine of 6100,000, 
agrees to set up nonroyalty patent pool in color 
TV, ending four-year antitrust suit. 

Nov. 10 Albert Freeman, producer of Moen- 
ty-One," is indicted for perjury 
Nov. 24 President Eisenhower names adviso- 
ry committee in telecommunications, asks for 
rush report on role of government in spectrum 
management. 
Dec. 1 Option-time question divides FCC. 
Westinghouse forms nlevision Advertising 
Representatives to represent its five owned TV 
stations. James Byron, news director of W8AP- 

AM-TV Fort Worth, is first broadcaster-president 
of Sigma Delta Chi, national professional jour- 
nalism society. 

Dec. 8 Major leagues reject players' pitch for 
share in TV profits. 

D ec. 22 Orbiting Atlas missile relays Presi- 
dent's "peace on earth" message from sky to 
ground. MCA takes over Universal Studios. 

Jan. 5 Public describes ideal radio station 
format in motivational research study for 
KPRC(AM) Houston. Edward J. Noble, who 
bought Blue Network from RCA, changed 
name to ABC, merged it with United Para- 
mount Theaters, dies at 76. 

Jan. 12 Young & Rubicam combines pro- 
gram and media operations into expanded 
radio-TV department. "Must-buys"now drop- 
ped by all TV networks as NBC-TV falls in line. 

FCC invites comments on space-com- 
munications allocation. Commercial TV 
broadcasters contribute time, facilities, know- 
how to ETV. 

Feb. 2 TV films; big firms prosper as small 
ones get squeezed out. FCC proposes rule 

limiting TV-network spot representation to own 
stations. 

Feb. 16 SEC investigates Guterma stock 
manipulations; MBS future uncertain. FCC 
orders new booster study. Fund for Republic 
finds sentiment growing for TV censorship: 
Feb. 23 Lar Daly perennial splinter candi- 
date, is accorded equal time under Section 
315 of Communications Act. Supreme Court 
rules that NBC must stand trial for alleged 
coercion in station swap with Westinghouse. 

March 9 Multiple spotting widespread in 

medium-sized markets, BAR monitors find; 
Y&R condemns practice. 
March 16 TASO conclusion: UHF cant com- 
pete with VHF. 

March 23 FM Association of Broadcasters 
succeeds FMDA. 

March 30 Malcolm Smith group buys MBS. 
FCC issues new rules for pay-TV test; House 
Commerce Committee approves action by 
11-10 vote. 
AprIl 6 Plethora of plans for revising alloca- 
tions of whole radio spectrum emerge as FCC 
wrestles with UHF-VHF problem and mobile 
users clamor for more space. 

AprIl 13 Subliminal advertising works, but 
not as well as visible ads, Indiana study shows. 

FCC lets local stations apply for 
daytime maximum power of 1 kw; adopts 

deadline cutoff policy to speed processing of 
new AM applications. 
April 20 Fall TV-network programing takes 
shape early. FCC agrees to license on-chan- 
nel VHF boosters if Congress passes enabling 
legislation. 
AprIl 27 Sicty-eight TV stations defy code, 
refuse to drop Preparation H commercials. 
News services report they now have more sta- 
tion subscribers than newspaper clients. 
May 4 NAB TV board revokes code member- 
ship of handful of stations that refuse to com- 
ply with code rules. 

June 22 Radio broadcasters and ASCAP 
agree on new license terms. NAB TV code 
board cracks down on Preparation H; 19 sta- 
tions are dropped; 17 resign. NBC-TV broad- 
casts newsfilm sent from London through un- 
dersea cable, using slow-scan process. 
July 8 FCC rejects plea of daytime stations for 
extended air time. Mutual files bankruptcy 
petition; Robert Hurleigh tries to keep network 
on air. Supreme Court ends danger of libel 
suits arising from broadcasts by political can- 
didates. Broadcasters urge FCC regulation 
of CATV protest unfair competition. Wall 
Street investment firms buy 80% of Ziu 
sion Programs for 614 million. 
July 28 Big businessman, Al McCarthy 
steps in to rescue MBS. 

Aug. 3 Congress wants look at quiz-show 
scandal records held by New York grand jury. 
Ampex's Grundy smuggles videotape record- 
ing of Nixon-Khrushcheu debate out of Russia 
for broadcast on all three U.S. television net- 
works. 

Aug. 31 How big is payola? Can disk jockeys 
be bought? BROADCASTING special report sur- 
veys sorry situation. 
Sept 7 Congress amends Section 315; ex 
empts newscasts from equal-time require- 
ment, but writes 7airness doctrine" into the 
law. Broadcasters fight antitrust exemption 
for professional sports which would permit 
blackout of 20 million homes. Mission of 
Thlevision Information Office is defined. 
Grand jury indicts Alexander Guterma and as- 
sociate for using MBS as propaganda tool for 
Dominican Republic. 
Sept. 14 New labor bill protects broad- 
casters against blackmail picketing, second- 
ary boycotts. 
Sept. 21 TV Code Review Board issues 
guide for personal-products advertising. 
Federal judge upholds Armstrong patents in 
FM, fin& Emerson Radio guilty of infringe- 
ment. 

Sept. 28 NBC signs consent decree, agrees to 
sell Philadelphia stations acquired from 
Westinghouse, not to add or exchange stations 
or increase representation without Department 
of Justice permission. FCC proposes to add 
Class II unlimited stations to 23 of 25 Class I-A 
clear channels, invites comments. Special 
Examiner Horace Stern finds nothing improper 
in grant of ch. 5 Bastin to WHDH (Boston 
Hearld-Daueler) and no reason to set case 
aside. 
Oct. 12 WR(AM) Detroit drops network, 
beefs up staff and live programing, increases 
revenue. FCC orders TV networks not to 
represent stations they don't own; 13 stations 
need new reps. Quiz contestants tell House 
Legislative Oversight Subcommittee they got 
answers in advance; CBS-TV drops big-prize 
shows. 
Oct. 19 Timebuyers prefer one-minute TV 
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spots. Supreme Court upholds lower court 
ruling that FCC acted illegally in ordering that 
functional music must be multiplexed. 
Oct. 28 TV networks start repolishing image 
as President Eisenhower calls quiz-show rig- 
ging "a terrible thing to do to the American 
public:. 

Nov. 2 RCA color tape recorder is fully com. 
patible for playback on other VTR machines, 
company announces. 

Nov. 9 NBC, CBS move to eliminate all pro- 
gram practices that might deceive public, as 
Van Doren's confession that his "Twenty-One" 
performance was rigged causes public outcry 
and House probe finds other quiz shows fixed. 
Nov, 18 FCC orders sweeping inquiry into 
programing and advertising practices of radio- 
TV. 

Dec. 7 FCC goes after illegal plugs at sta- 
tions; FTC charges record companies, distribu- 
tors bribing disk jockeys, networks tighten 
curbs on plugs, payola; NAB toughens code 
restrictions. 
Dec. 14 Quiz and payola scandals, govern- 
ment probes haven't hurt time sales, station 
reps say. Jim Aubrey succeeds Lou Cowan 
as president of CBS-TV Network. NAB forms 
task force to handle industry's ethical and legal 
problems. Judge takes $150-Million damage 
claim out of songwriters' suit against BMI, lets 
other charges go to trial. 
Dec. 21 Public does not condone abuses but 
has not lost faith in radio-TV, researcher Elmo 
Roper finds. RCA signs consent judgment 
with FTC, agrees not to pay disk jockeys to play 
records unless payment is publicly disclosed. 
Dec. 28 Audio tape cartridge for home use is 
udder development by 3M Co. and laboratories 
at CBS. 

Jan. 4 Fees from movies sold to TV loom 
large in Hollywood -union contract talks. 
Jan. 11 FTC issues more payola complaints, 
composers, demand stations sell BMI stock or 
lose licenses. Attorney General William P 

Rogers says FCC and FTC have authority to 
clean up deceptive broadcasting, should use it 
more effectively. ASCAP fees for radio sta- 
tions drop 9% under new licenses. FCC pro- 
poses reduction of co-channel mileage sepa- 
ration to permit VHF drop-ins. 
Jan. 18 FCC Chairman Doerfer proposes 
prime time cultural programing, rotated 
among TV networks. FTC hits TV commer- 
cials of Lever Bros., Standard Brands, Colgate- 
Palmolive, Alcoa as phony. 

Jan. 250 Networks agree to try Doerfer prime- 
time culture plan. 
Feb. 1 Former FCC Commissioner Richard 
Mack enters psychiatric institute as second 
trial of him and Thurman Whiteside pends; 
first trial ended in hung jury. 

Feb. 15 House Legislative Oversight Sub- 
committee opens payola hearing with KYW(AM) 

Cleveland and W8Z(AM) Boston as horrible ex- 
amples. Thlemeter puts coin boxes into 2,000 
Canadian homes for pay-TV test in Toronto 
suburb. 

Feb. 22 FTC seeks to clarify law on mislead- 
ing ads on case-by-case basis, exchanges in- 
formation with FCC on payola. Alexander 
Guterma, former MBS president, is sentenced 
to four years, 11 months in federal prison, fined 
$160,000 for stock fraud. 



Feb. 29 Gillette, NBC tie up radio-TV rights 
to World Series, All-Star Game through 1966. 

NAB stand on FCC program surveillance has 
not changed, NAB President Harold E. Fellows 
tells state association presidents. NBC 
purchases lavu(rtf) Oakland-San Francisco; 
KRON-TK NBC-TV affiliate in San Frqncisco, pro- 
tests. Senate passes NARBA, Mexican 
treaties. 
March 7 FCC Chairman John Doerfer admits 
riding to Florida on Storer plane, spending 
nights on Storer yacht. House Legislative 
Oversight Subcommittee Chairman Oren Har- 
ris (D-Ark.) and FCC Chairman Doerfer stage 
impromptu debate at CBS-TV affiliates meet- 
ing. FCC cites four Boston-area stations for 
payola offenses. SAG strikes major movie 
companies; settles with U-I on fees from sale of 
pictures to television. 

March 14 John Doerfer resigns; Frederick 
Ford is new FCC chairman. Bulova time sig- 
nals return to radio. Harold E. Fellows, NAB 
president since 1951, dies of heart attack at 
60. 

March 21 NBC sells Washington stations to 
RKO General, exchanges Philadelphia broad- 
cast properties for RKO's in Boston. 

April 4 Satellite sends weather reports back 
to earth from 400-mile-high orbit. RK0- 
Zenith plan $10 million test of on-air pay 
television in Hartford, Conn. 
April 25 Advertisers vie to buy TV entertain- 
ment programs, shun public-service shows. 
Minnesota Mining & Manufacturing Co. is new 
MBS owner. 
May 9 FTC investigates ratings, use in station 
advertising. Philco applies for ch. 3 Philadel- 
phia, now occupied by NBC's WRCV-TV Sam 
Goldwyn offers movies to television. 
May 18 Color commercials have 3.5 times the 
impact of black-and-white, Cincinnati study 
finds. FCC to establish Office of Complaints 
and Compliance as watchdog over broad- 
casters. TV networks control 80% of shows 
for new season, up from 71% in 1959-60. 

May 23 N.W. Ayer joins drive for summer dis- 
counts in TV rates. TV networks offer free 
time to major -party presidential candidates as 
Senate considers bill to require it. New York 
grand jury issues eight payola indictments. 
By single vote, Senate kills bill to put CATV 
under FCC regulation. 
May 30 UPI adds "audio" news reports to 
radio-station service. 
June 13 Station representatives urge sta- 
tions to clear up rate muddle, after N.W. Ayer 
threatens to deal directly with stations. 
Broadcasters have no common-law rights in 

their programs, Montana district judge rules, 
dismissing infringement suit of 10a,F.7t, Butte 
against Helena CATV system. 

June 20 Writers Guild of America strike 
ends after five months. 
June 27 Frieda Hennock Simons, first 
woman FCC commissioner, dies at 55, follow- 
ing brain surgery. 

July 4 Long-term contracts, tying top talent 
to one network for many years, are out of date; 
new contracts reflect changes in economics, 
public taste. 

July 11 Product protection dwindles on TV. 

FCC makes Fresno, Calif, all-UHF market, 
deletes ch. 12. Hughes Aircraft unveils laser 
(light amplification by stimulated emission of 
radiation). 

July 18 FCC cancels grant of Miami ch. 10 
to National Airlines, gives it to L.B. Wilson Inc. 

July 26 TV affiliates want 40-second station 
breaks. Advertisers and agencies tamper 
with scripts and casting, writers declare. 
Aug. 1 FCC announces new policy of keep- 
ing ,careful watch of station programing and 
efforts to find and meet needs of community. 
Aug. 15 CBS Radio plans to cut entertain- 
ment programing, bolster news. SAG mem- 
bers reject merger with AFTRA. Echo 1, 

balloon satellite, relays signals from 1,000 - 
mile -high orbit. 
Aug. 22 End of daytime serials on network 
radio. 

Aug. 29 Congress suspends equal-time re- 
quirement for presidential candidates. 
Sept. 5 TV-network programers are hard at 
work on 1961-62 shows, even before 1960-61 
season starts. KYA(AM) San Francisco in- 
stitutes single rate, bans multiple spotting, 
refuses barter and per-inquiry business to test 
viability of ethical radio. 

Sept. 12 AFM wins back, right to represent 
musicians in negotiations with movie pro- 
ducers, lost to MGA two years before. 
Sept. 19 Special FCC examiner recom- 
mends disqualifying three applicants for 
Miami ch. 7, voiding grant to WCKT(TV). 

President signs payola bill into law. Federal 
Aviation Administration claims final say on 
broadcast towers as hazards; broadcasters 
favor FCC authority. 

Oct 3 Florida ex-governor, LeRoy Collins, is 
picked as new NAB president. Opening Ken- 
nedy-Nsxon debate gets biggest TV audience 
ever. 

Oct. 10 Advertisers join agencies in "In- 
terchange" program to improve advertising 
through self-criticism. NAB TV code board 
interprets liquor-ad ban to include any com- 
mercials inducing use of liquor; cocktail-mix 
spots move to noncode station. Courier I-B 
goes into orbit, stimulates talk of stationary 
satellites. 
Oct. 17 TV producers tell FCC they control 
programs, admit they accede to policy taboos 
of sponsors, which may be extensive. 
Thurman Whiteside is acquitted in Miami ch. 
10 case; former FCC Commissioner Richard 
Mack is too ill to stand trial. Crowell-Collier 
buys WMGM(AM) New York for $11 million. 

Oct 24 Thft Schreiber refuses to tell FCC 
Which shows MCA has interest in, after 
William Morris executives explain their com- 
pany's operation. Quiz contestants are in- 
dicted for perjury. 

Nov. 7 Debates helped Kennedy, hurt Nixon, 
Sindlinger study shows. Canadian pay TV 
families spend 80 cents per week to see 
movies at home. Dr. W.R.G. Baker, noted GE 
engineer who headed group that set TV stan- 
dards, dies at 67. 

Nov. 21 James Hagerty, White House news 
secretary, picked to head ABC News, as John 
Daly resigns. FAA chief concedes FCC has 
final say on tall towers. 

Nov. 28 Negotiators for networks, ad agen- 
cies, film producers reach agreement with 
AFTRA-SAG. 

Dec. 12 ABC-TV, CBS-TV take 8:30-11 p.m. 
as evening option time. Gene Autrx Bob 
Reynolds add baseball club to broadcast hold- 
ings. FCC moves to stop station trafficking, 
proposes three years as minimum ownership 
period. Richard Eaton stations are first to be 
given short-time license renewals, under new 
law establishing that penalty for violations of 
FCC rules. 
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Dec. 19 New SAG-AFTRA agreement gives 
actors equal pay for film and tape commer- 
cials. 
Dec. 26 Airborne TV transmitters are ready 
to send instruction to Midwest schools. 

1961 

Jan 2 James M. Landis, former dean of Har- 
vard Law School, joins Kennedy staff to study 
regulatory agencies. House Subcommittee on 
Legislative Oversight comes to end. In three 
and half years, it turned spotlight on quiz scan- 
dals, payola and ex-parte influence. 
caused downfall of Doerfer, Mack, Van Doren 
and cancellation of six TV-station grants. 
"Monitor South" plans economic reprisals 
against sponsors of programs distasteful to 
Southerners. 
Jan. 18 Newton Minow, law partner of Adlai 
Stevenson, is picked as FCC chairman. New 
FCC rules tighten restrictions on pay-offs and 
strike applications. 
Jan. 23 FCC must consider programing at 
renewal time. James Landis asserts. 
Jan. 30 0 U.S. Court of Appeals approves FCC 
plan to revoke Boston ch. 5 grant to Boston 
Herald-V-aveler, rehear case. 

Feb. 6 Repeal of Section 315 urged by NAB, 
CBS, NBC; modification advocated by ABC, 
MBS, Edward R. Murrow leaves CBS to 
head U.S. Information Agency. 

Feb. 27 FCC approves three-year trial of 
subscription television on WHCT(TV) Hartford, 
Conn. 20th Century-Fbx sells 30 motion pic- 
tures to NBC for $6 million, plans major expan- 
sion of TV film production. 
March 5 Baseball billings of $75 million for 
year estimated by BROADCASTING. Viewers say 
they want culture, but it's pure entertainment 
that they watch, researchers discover. WBC 
Productions formed to produce programs for 
Westinghouse-owned radio and television sta- 
tions, syndication to others. 

March 20 Threatened by boycott, picketing, 
Liggett & Myers drops "The Untouchables." 
NBC-TV cuts product-protection time to 10 
minutes. 
March 27 KDW8(A,M) Minneapolis-St. Paul 
draws first FCC fine, $10,000 for alleged 
"willful and repeated" technical violations. 
April 3 Powell Crosley Jr, early radio-set 
manufacturer who established wLwoot) Cincin- 
nati in 1921, dies at 74. 

April 17 Political billings of radio and televi- 
sion in 1960 campaign totaled $14 million. 

April 24 Kennedy plan to reorganize FCC 
with added power for chairman is opposed by 
commissioners. FCC approves FM 
stereophonic broadcasting. 
May 1 Mansion audience is hard to please, 
demands better programing, Campbell-Ewald 
depth study shows. Young & Rubicam asks 
NAB, FCC to persuade ABC-TV not to adopt 
40-second breaks. 

May 8 Kennedy order on ethics for govern- 
ment officials bans gifts, fees, compensation 
for outside activities. 
May 15 Minow shakes up NAB convention 
with "vast wasteland" speech, warns broad- 
casters to improve programs or get off air; Col- 
lins urges editorializing as way to attain 
prestige. 
May 22 Y&R writes ban on triple-spotting 
into Gulf Oil contract with NBC-TV. 



A STANDING OVATION 
TO 

Broadcasting 

BMI 

I 

BMI 

BMI 
BMI 

BMI 

BMI STANDS FOR THE BEST 



June 50 FM multiplex stereo starts at deadline 
in Schenectady, N.Y, Chicago, Los Angeles. 

June 12 TV crime and violence increases, so 
does juvenile delinquency; witnesses at Senate 
hearing seek to prove connection. Thlevision 
Affiliates Corp. formed to make best local 
shows available to all member stations. J. 
Harold Ryan, co-founder of Storer Broadcast- 
ing Co., former president of NAB, BMI, assistant 
director of censorship during World War II, dies 
at 75. 

June 19 NAB bans prime-tune triple-spot- 
ting, cuts commercial time in TV participation 
shows to four minutes per half hour, forbids 
personal product ads on radio as well as TV. 

Programers blame networks, advertisers, agen- 
cies for violence on television; network execu- 
tives say no one has proved connection with 
Juvenile delinquency. House rejects Presi- 
dent's plan to reorganize FCC. 

June 28 Writers tell FCC television's promise 
of golden age has hit dead end. ABC-TV Na- 
tional Station Sales will represent network's 
owned stations. in FCC's Minow, NAB's Collins 
agree there's too much violence in television, 
disagree on remedy. ARB issues county-by- 
county breakdown on nation's 47.9 million 
television homes. Duane Jones, agency ex- 
ecutive credited with development of box-top- 
premium technique in radio advertising of 
packaged products, dies at 63. 

July 30 Applicant for new FM station is denied 
grant for failure to determine local program 
needs. President orders Federal Space Coun- 
cil to study ways to develop communications- 
satellite system. Federal court tells Salt Lake 
City stations they can't stop Idaho CATV 
operators from picking up their programs. 
Civic group buys commercial V1NTA-TV Newark, 
N.J., for use as New York-area educational sta- 
tion; New York commercial TV stations con- 
tribute $2 million toward purchase. 

July 17 Off- network shows become popular 
TV-syndication fare. New policy of matching 
proposals of applicants with their performance 
is announced by FCC in granting one-year 
renewal to KORD(AM) Pasco, Wash. $11- 
million sale of WMOM New York to Crowell-Col- 
lier dies when option expires with no FCC ap- 
proval. 
July 31 FCC proposes to abolish UHF 
allocations table, authorize dual VHF-UHF 
operation, delete VHF channels from seven in- 
termixed cities, add third VHF channel to 10 
cities. FCC revokes Miami ch. 7 grant to Bis- 
cayne TV Corp., disqualifies two other appli- 
cants for ex-parte contracts, awards channel to 
Sunbeam TV Corp. 
Aug. 7 Broadcast Clearing House is an- 
nounced as central processing, billing service 
for spot radio and television. 
Aug. 14 WIN&AM to be New York key of MBS 
as WOR(AM) drops 27-year affiliation. 

Aug. 28 Congress passes own FCC 
reorganization bill. 

Sept. 4 Tax court tells Westinghouse NBC-TV 
affiliation contract of WPTZ(TV) Philadelphia 
can't be depreciated. 
Sept. 18 FCC ignores House Commerce 
Committee request to delay decision, breaks 
down 13 of 25 Class 1 -A frequencies, ending 
16-year battle. 
Sept. 25 Sports stars find TV commercials 
road to riches. Minow suggests quality 
children's program, rotated among networks at 
same time each day. Celler bill to let profes- 
sional sports leagues negotiate package-televi- 
sion contracts passes House, Senate. 

Oct 9 FCC kills proposal to charge broad- 
casters 4% of gross revenue in annual license 
fees. Ratings, cost-per-thousand are impor- 
tant considerations in program selection but 
not final factors, big advertisers tell FCC. 

Oct. 18 Advertisers spent $10.03 per family 
on TV spot in 1960, TVAR study shows; city ex- 
penditures vary from $12.76 (Chicago) to 
$2.73 (Evansville, Ind.-Henderson, Ky.). 
Central Media Bureau is third to offer com- 
puterized service for spot buyers. Grant of 
Miami ch. 10 to L.B. Wilson Inc. is final as 
Supreme Court denies appeal of National 
Airlines from lower court ruling. 

Oct. 23 All-industry committee proposes 
new concept of music licensing to reduce 
ASCAP fees. Frederic R. Gamble retires as 
AAAA president; John Crichton, editor of "Ad- 
vertising Age:' succeeds him. Importer of 
Hankey Bannister Scotch starts radio test. 

Oct. 30 KTuuers9 San Francisco calls off sale 
to NBC; NBC-RKO deal may be upset. FCC 

finds CBS-TV compensation plan violates 
rules. 
Nov. e GE, Westinghouse are asked to ex- 
plain why broadcast licenses should be 
renewed after price-fixing convictions of cor- 
porate officers. Rush for VHF drop-ins 
swamp FCC. Ampex "electronic editor" per- 
mits inserts, additions to be made in videotape 
without physical splices. 

Nov. 13 BBDO uses computer process for 
media selection. AT&T offers cut rates to 
ETV, annoys some commercial broadcasters. 

Nov. 20 ABC-TV engineers develop process 
for immediate playback of videotape recordings 
in slow motion. 

Dee. 25 All-industry committee goes to court 
to get ASCAP music on films cleared at source. 

1962 

Jan. 8 FTC calls Rapid Shave sandpaper 
commercial "deliberate fraud" by Colgate- 
Palmolive and agency, Ted Bates. FCC ap- 
proves plan to restrict station trafficking. 
Jan. 15 CBS-TV signs new agreement for ex- 
clusive broadcast rights to National Football 
League games in 1962-63. NASA, FCC differ 
on satellite ownership, operation, supervision. 
Jen. 22 A.P. Management Corp. sues Young 
& Rubicam, 15 station representatives, 22 sta- 
tions for $16 million, charging conspiracy to 
destroy APMC service-for-time business. 

Feb. 5 NAB Board scuttles reorganization 
plan, approves study of radio "overpopulation:' 
opposes network licensing, favors all-channel 
sets. 

Feb. 12 Public has higher opinion of TV now 
than two years earlier, Roper survey shows. 
FCC commissioners blame ABC coun- 
terprograming for many TV program ills. 
President Kennedy proposes publicly-held cor- 
poration to own, operate space communications 
system. 
Feb. 19 FCC proposes application filing fees 
of $250 for TV, $150 for radio. 

Feb. 28 FCC picks Chicago for first hearing 
on local TV programing. Colonel Glenn's or- 
bital space flight seen by 135 million on TV at 
cost of $3 million to networks. 

March 5 Baseball broadcast billings hit $83 
million for season. Young & Rubicam 
researchers find no evidence that program 
content influences commercial recall, impact. 

FCC wants satellite owned by international 
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common carriers, not public. "Unusually 
good" programing wins license renewals for 14 
Westinghouse stations, despite antitrust vio- 
lations of parent company. 
March 12 ASCAP offers reduced fees to TV 
stations if they'll drop BMI ownership. 
Schwerin Research Corp. says. Y&R is wrong, 
that program mood does affect commercial 
recall. A.P. Management Corp. wins prelimin- 
ary injunction against Y&R, nine station repre- 
sentatives. FCC warns stations on spread of 
double billing. 

March 19 FCC agrees to hold up deintermix- 
ture if all-channel set bill passes. Radio, TV 
get almost as much music from BMI as from 
ASCAP KRLA(AM) Los Angeles, KLFT(AM) 

Golden Meadow, La., lose licenses for alleged 
attempts to mislead FCC. FCC finalizes rule 
requiring hearings on transfers of licenses held 
less than three years. 

March 26 Witnesses praise, damn Chicago 
television at FCC hearing. TV negotiators 
refuse to give up BMI ownership for ASCAP cut 
rate. Oliver 73-eyz, for five years head of ABC- 
TV, is fired, replaced by 7bm Moore. 

AprIl 2 ABC-TV promises color programing 
for fall. 

April 9 NAB, FCC will cooperate to solve 
radio's overpopulation problem. ABC-TV 
turns Friday night 10130-11 p.m. back to sta- 
tions. 
AprIl 18 Department of Justice files antitrust 
suit agaiinst CBS on grounds Incentive Com- 
pensation Plan forces TV affiliates to carry full 
network schedule. 
April 30 New AAAA creative code dis- 
courages "deliberately irritating" ads. 
Conelrad ending, outmoded by guided 
missiles. John Henry Faulk sues Aware Inc. 
for $1 million, charges bulletin labeling him as 
Red sympathizer cost him broadcasting career. 

May 7 A. P Management Corp. gets perma- 
nent injunction against Y&R and nine repre- 
sentatives, no money, as suit is settled. 

May 14 FCC imposes Partial freeze on AM 
applications, reexamines criteria for FM grants. 

May 21 Network heads deny sex and violence 
in TV programs for own sake as Senate 
Juvenile Delinquency Subcommittee hearings 
go on. 

May 280 Networks get seats on NAB TV code 
review board. FCC Review Board established 
to review examiners' decisions and routine 
radio hearing cases. 

June 4 Some 300 stations tell Bates they'll 
provide 15-minute product protection; only 
seven say no. Possible harm from smoking 
could endanger television's tobacco billings of 
$114.6 million a year. FCC orders CBS-TV to 
negotiate new affiliate compensation plan. 
June 1 B&B joins Bates in demand for 15- 
minute protection; Triangle stations back 
Westinghouse on 10-minute standard. 
Edgar Kobak, former MBS president and 
earlier vice president of NBC, Lord & Thomas, 
Blue Network, dies at 67. 

June 25 American Cancer Society moves to 

stop tobacco sponsorship of college sportscasts. 
CBS-TV amends compensation plan to meet 

FCC objections. Associated Correspondents 
News Service inaugurates first Negro 
newswire. 
June 18 Walter J. Durum, head of wri.e.i-ree- 
Re-Tv Milwaukee for 36 years dies at 69; had 
been president of NAB, FMBI, TBA. 
July 2 FCC stays grant of ch. 10 Dzmpa-St. 
Petersburg to WTS0.4V to look at programing 



of owner's radio station. Jury awards John 
Henry Faulk $3.5 million in blacklist libel suit. 

July 9 AAAA asks 15-minute product protec- 
tion. MCA leaves talent-agency field to stay 
in TV production, acquires majority interest in 
Decca Records, which owns majority interest 
in Universal Pictures. 7b11 TV starts in Hart- 
ford. Ford Foundation gives $8.5 million to 
educational broadcasting. 
July 18 0 Alston AT&T's orbiting satellite, pro 
vides glamorous debut for global TV. New 
IRS rules give broadcasters quicker write-offs 
on equipment. Owen D. Young, founder and 
first chairman of RCA, GE chairman for 17 
years, dies at 87. 

July 23 NBC-TV cuts affiliate compensation 
5%. 

July 30 Late-night television income triples in 
five years, accounts for 10% of all national TV 
billings. FCC revises FM rules, specifies 
more classes, tightens mileage separations. 
WDKO(AM) Kingstree, S.C., loses license because 
of "vulgar" programs. 
Aug. e Group headed by Alfred Stern, NBC 
vice president, buys 18 CATV systems for $10 
million, biggest cable sale to date. 
Aug. 13 71rd Husing, pioneer sportscaster, 
dies at 60. Six Hollywood studios produce 
40% of TV's prime-time entertainment shows. 

Aug. 20 TV networks look askance at GOP 
plans to buy five-minute segments lopped off 
prime-time programs. IRE, AIEE agree to 
merge into Institute of Electrical & Electronic 
Engineers (IEEE). 
Aug. 27 TV networks reject Republican at- 
tempt to buy five-minute political ads lopped 
off prime-time programs. 
Sept. 3 President signs bill creating Com- 
munications Satellite Corp. Networks pay 
$14.4 million for football TV rights. IRS rules 
that proceeds from sale of film or taped TV 
show are ordinary income, not capital gains. 
Sept. 17 GE will sponsor Victor Barge in 

weekly hour on OXR Network of 40 FM sta- 
tions, biggest buy in FM history. FCC pro- 
poses that any TV sets made after April 30, 
1964, must be all-channel, calls moratorium 
on deintermixture plans. 

Oct. 1 FCC reaffirms 1957 grant of Boston ch. 
5 to Herald-Traveler, issues four -month 
license. Mobile-radio users seek UHF chs. 
14, 15. Texas judge admits radio-TV to Sol 
Estes trial. Educational Radio Network 
starts with hookup of eight FM stations. 

Oct. 8 Ayer asks stations to give circulation 
guarantees for Sealtest spots. 

Oct. 22 Major advertisers use "bulk buying" 
technique for TV spot. NBC goes ahead with 
broadcast of "The Tunnel," despite protests 
from U.S. State Dept., East Germany, West Ger- 
many, West Berlin. 

Nov. 5 Network news chiefs charge Pen- 
tagon with managing news in Cuban crisis. 

Nov.120 Supreme Court upholds ban on block 
booking for feature films to TV. 

Nov. 28 NAB President Collins expresses 
personal dislike of cigarette advertising that in- 
fluences school-age children to start smoking; 
immediate reaction is negative. 

Dec. 3 FCC staff wages campaign to force 
TV stations to schedule local discussion shows 
in prime time. 

Dec. 17 NAB's Collins suggests restrictions 
on cigarette commercials designed to appeal to 

youngsters; code board sends proposal to NAB 
TV board. Association for Competitive Televi- 

sion opens Washington office as watchdog for 
member UHF stations. NASA puts RCA-built 
relay satellite into orbit. 

Dec. 24 FCC releases proposed table of FM 
allocations. 

1963 

Jan. 7 RCA pays Philco $9 million for paten 
rights; Philco withdraws bid for ch. 3 Philadel 
phia. Major rating firms sign FTC consent 
order; to agree to stop claiming 100% ac- 
curacy. 

Jan. 14 AAAA offers pre-emption formula to 
reduce paperwork in spot buying. FCC got 
more complaints, took more disciplinary ac- 
tions in 1962 than in any previous year. 

Jan. 21 NAB board gives LeRoy Collins 
three-year contract, more money, defers action 
on cigarette commercials. FCC plans to add 
650-700 UHF assignments to TV allocation ta- 
ble. 

Jan. 28 Federal Communications Bar Asso- 
ciation starts drive to rewrite Communications 
Act, replace FCC with new regulatory agency. 

Feb. 4 FCC knows better than public what 
good station performance is, Commissioner He- 
nry states at Omaha hearing, as witnesses 
praise that city's stations. 
Feb. 11 Minow, leaving FCC for En- 
cyclopaedia Brittanica post, recommends He- 
nry as new chairman. American Bar Associ- 
ation votes to retain Canon 36, prohibiting 
broadcast and photography equipment in 
courtrooms. 
Feb. 18 National Community TV Association 
board sees federal control necessary to assure 
orderly growth of CATV. Regional radio 
broadcasters form Association on Broadcast 
Standards. Syncom, so-called stationary 
satellite, goes up, doesn't work. 

March 11 ASCAP offers reduced fees to TV 

stations if they will drop ownership in BMI. 

House Special Subcommittee on investiga- 
tions hears ratings called 'fraud," "absurdity"; 
network executives say they are only one fac- 
tor in determining program worth. FCC tells 
staff to prepare order denying VHF drop-ins in 

seven two-station markets. FCC refuses to 
approve arrangement for NBC to reimburse 
Philco for expenses if Philco withdraws ap- 
plication for ch. 3 Philadelphia, says Philco can 
compete for channel or withdraw without pay- 

ment. 
March 25 Methodology of Pulse, Nielsen 
probed at House subcommittee hearing; Chair- 
man Harris says Pulse service looks like "con 
game:' 
April 1 House subcommittee tears into 
Nielsen testimony; agencies wonder how to 
produce believable ratings. FCC prepares to 
adopt license lees of up to $100 for TV, $50 for 
radio. Industry advisory committee recom- 
mends Emergency Broadcasting System, with 
stations broadcasting on regular frequencies 
with normal power, as Conelrad replacement. 
FCC considers ways to limit amount of time 
given to commercials. 
April 22 Pulse's Roslow calls for in- 
dustrywide "standards and auditing commit- 
tee," as researchers, broadcasters seek solu- 
tion to ratings problem. 

April 29 AAAA board bans ownership of ad 
media by member agencies. Judge rules 
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WOEF Chattanooga can amortize cost of acquir- 
ing license, reversing IRS decision. 
May 8 Broadcasters favor industry audit for 
ratings; RAB wants radio, TV research sepa- 
rated; FTC charges Nielsen with rating 
monopoly, asks for surrender of half its clients. 

Georgia commercial broadcasters protest 
pure entertainment on state-owned ETV sta- 
tions. 

May 13 New FCC order amends sponsorship 
rules to implement 1960 legislative ban of 
payola, plugola. FCC finalizes license fees. 
Thlstar II off to good start. 

May 20 FCC proposes to include NAB codes 
in own rules. New rules for radio, proposed 
by FCC, would break up some AM-FM 
duopolies, limit FM duplication of AM programs 
to 50%. Astronaut Gordon Cooper sends 
back first TV pictures from space. 
May 27 Clutter cuts value of TV ad dollar in 
half, B&W's Burgard tells ANA. Court of ap- 
peals approves FCC refusal of additional 
facilities to Carter Mountain Transmission 
Corp., upholding commission's right to use 
licensing powers over common-carrier relays 
to protect TV stations from CATV inroads. 
June 3 FCC outlaws network option time. 
FCC finally rejects plan for shortspaced VHF 
drop-ins, ABC seeks reconsideration. CBS 
Radio terminates New York Philharmonic 
broadcasts after 33 years. 

June 10 Politicians spent $20 million for 
radio in 1962 campaigns. 
June 17 FCC-FTC tell broadcasters to be 
ready to prove rating claims; agencies want 
ARF to have in rating audit; Politz enters au- 
dience measurement field. NBC-TV, MCA 
plan feature films to be shown first on TV, then 
in theaters. 
June 24 Cigarette companies halt on-campus 
advertising; Canadian companies drop TV ads 
before 9 p.m. NAB inaugurates Rating Coun- 
cil. House passes bill to suspend Section 315. 
for 1964 presidential, vice-presidential elec- 
tions. 
July 1 Negroes campaign for more jobs in 
broadcasting; FCC studies ways to prohibit 
racial discrimination; Senator Strom Thurmond 
(D-S.C.) accuses networks of "slanting news" 
and "following the NAACP line." 

July 15 7bbacco Institute advises members 
not to sponsor shows appealing primarily to 
youthful audience. 
July 29 When broadcasts deal with racial 
problems, Negro viewpoint must be presented, 
FCC declares. 
Aug. 5 Two IATSE locals reject NAACP de- 
mand to add Negro to every crew, call it 
"featherbedding." Emergency Broadcasting 
System replaces Conelrad. 
Aug.12 CORE starts drive for use of Negroes 
in commercials. 
Aug. 19 NAB's Collins invites network heads 
to off -record meeting with selected agencies, 
advertisers, to upgrade TV commercial prac- 
tices; they say no. Fall football billings total 
$85 million; networks pay $14 million for rights. 

Sept. 2 Civil rights march on Washington 
gets full radio-TV coverage. 
Sept. 18 Nine rating services seek Rating 
Council accreditation; some stations cancel 
ratings, others use them with disclaimers; 
NAFMB outlines FM rating needs; FCC, FTC 
keep heat on but don't specify rules. Pat 
Weaver leaves McCann-Erickson to head STV, 
wired pay-TV enterprise. 



Sept. 30 1=1 Screen Gems transfer Negro to 
"Hazer series, avoids clash with NAACP 
Jack Benny, who left NBC for CBS in 1964, 
returns for NBC-TV series in fall of 1964. 
FTC investigates SESAC Justice Department 
intensifies probe of BMI. 
Oct. 7 FCC reserves ch. 37 for exclusive use 
of radio astronomy for 10 years. H&B 
America, RKO plan CATV merger to operate 
over 50 systems with 100,000 subscribers. 
ABC-TV's big money quiz, "100 Grand," dies in 
three weeks for lack of audience. 

Oct. 14 Westinghouse telecasts play by 
videotape on five stations, simultaneous with 
Broadway opening. John Fetzer plans big- 
league baseball on network TV in prime time. 
Oct. 21 California theater owners pledge 
$500,000 to fight pay TV 
Oct 28 FCC proposes adding 411 assign- 
ments to UHF table, 374 for ETV. 

Nov. 4 Investors go for pay-TV stock, buy out 
STV offering first day. 

Nov. 18 FCC reaffirms drop denial. 
Nov. 25 All commercials, all entertainment 
banned from radio-TV networks following John 
E Kennedy assassination. First trans-Pacific 
broadcast via satellite previews live-TV 
coverage of 1964 Olympics in Tokyo. 

Dec. 2 President Johnson's wife gives up con- 
trol of Texas stations, transfers holdings to 
trustees. Four Minneapolis-St. Paul stations 
refuse to pay FCC fines for sponsor-identifica- 
tion omission. 
Dec. le P&G won't pay for spots next to pig- 
gybacks, representatives are told. FCC plan 
to adopt NAB code rules is all but dead. 
Broadcast Clearing House stops operations; of 
three firms started in 1916 to clear timebuy- 
ing's "paper jungle:' only Central Media Bureau 
is still in business. 
Dec. 23 Broadcast Rating Council incorpor- 
ates as nonprofit organization, sends proposed 
standards to rating services; AAAA is full mem- 
ber. NCAA sells 1964 football rights to NBC- 
TV for $13 million. 

1964 

Jan. 8 Milwaukee Advertising Laboratory 
founded by Milwaukee Journal, WTMJ-AM-FM-TV 

to evaluate advertising effectiveness. 
Jan. 13 Nielsen "reluctantly" stops measuring 
radio-network audiences. 
Jan. 20 Government, tobacco companies, 
broadcasters ponder next moves after report to 
U.S. surgeon general links cigarette smoking to 
lung cancer: FCC drops plan to adopt NAB 
codes into rules. 

Jan. 27 CBS buys NFL rights for two years 
for $28.2 million. Grand jury indicts Drug 
Research Corp., agency (Kastor, Hilton, 
Chesley, Clifford & Atherton) for fraudulent ad- 
uertising of Regimen, reducing pill. NAB TV 
code board bans piggybacks, cigarette com- 
mercials appealing to youngsters. 111 FCC 
renews licenses of Pacifica stations whose pro- 
grams had offended some listeners, states that 
judgment of broadcaster in deciding what 
public shall see and hear "is entitled to very 
great weight" and commission will step in only 
where facts "flagrantly call for such scam." 
Feb. 3 American 7bbacco drops sports 
broadcasts; some radio stations ban cigarette 
ads. Use of piggybacks upheld by Kenyon & 
Eckhardt, McCann-Erickson. 
Feb. 10 Reynolds 7bbacco cancels late-after- 
noon commercials on radio stations popular 

with teen-agers; CBS-TV orders de-emphasis 
of cigarette use on programs. 

Feb. 24 Baseball rights cost $13.5 million. 
McCann-Erickson initiates "instant upgrad- 
ing" policy; will cancel TV spot schedule if 
other stations offer better values. 
March 2 House passes bill to prohibit FCC 
from setting commercial standards. 
March 9 0 New AFM contract reduces num- 
bers 'of staff musicians at networks from 409 to 
302, gives them 3% pay boost. 

March 18 Network affiliations are deductible, 
U.S. Tax Court rules, giving Corinthian victory 
over IRS after seven-year fight. Barter is 
$35-million-per-year business; SRA finds 
direct deals OK but objects to time brokering 
at cut rates. Thymakers accept NAB 
guidelines on TV commercials. Supreme 
Court rules public officials can't sue for libel 
unless malice proved. 
March 23 NAB code officials explain stand 
on multiple-product spots to agencies, pro- 
ducers, station representatives; Corinthian sta- 
tions ban piggybacks. WOXR(AM) New York 
accepts liquor ads after 10:30 p.m.; NAB pro- 
tests action. 
March 30 BBDO "Channel One" on-air ex- 
periments show piggybacks effective, 
billboards helpful, hitchhikes not harmful. 
Senate bill would bar liquor advertising on 
radio-TV; Representative Harris (D-Ark.) tells 
woxR Congress is concerned about broadcast- 
ing's ability to regulate itself. 
AprIl 6 McKesson & Robbins switches WQ2GR 

spots from scotch to wine. 7krenty applicants 
seek 1110 kc in Los Angeles, lost by kF.s. 
Broadcast Rating Council issues rules, author- 
izes audit of rating services. Association of 
Motion Picture & 7blevision Producers formed 
by merger of two producers' groups. 
AprIl 20 United Church of Christ asks FCC to 
deny renewal to wirvcnn and wurnm, both 
Jackson, Miss., for alleged discrimination 
against Negroes. 

AprIl 27 FCC tells Gordon McLendon to give 
57 hours of free time on his Texas stations to 
Senator Ralph Yarborough, his opponent for 
Democratic nomination to Senate. 
May 18 ABC-TV, CBS-TV pull out of Emmy 
awards in hassle over method of picking win- 
ners. 

May 25 NAB TV code board bans titles, 
teasers, credits, hopes to knock 30 seconds of 
clutter out of each half-hour. 
June 1 Common carriers buy 5 million 
shares of Comsat stock; AT&T gets most, then 
ITT, General Telephone, RCA. 
June 15 Federal court upholds FCC revoca- 
tion of license of KW76.414) St Louis. ABC, 
CBS, NBC set up Network Election Service, 
central vote-counting system; AR UPI join elec- 
tion-day pool. 

June 22 House gets bill to prohibit broad- 
casting of early Eastern election returns while 
polls are still open in West. 
June 29 NAB President Collins resigns to ac- 
cept federal post as conciliator in civil rights 
disputes. Fir orders health warning on all 
cigarette packages as of Jan. 1, 1965, in all ad- 
vertising as of July 1, 1965; tobacco industry 
plans court fight, if necessary. I Capital Cable 
of Austin (Tex.) agrees to purchase TV Cable of 
Austin, ending CATV dispute in that city. 
Closed-circuit pay TV takes lot of hardware: 
picture story of STV's Los Angeles set-up. 
July 8 GE stations get license renewals after 
General Electric Broadcasting Co. is formed to 
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operate them. FCC lifts two-year-old AM 
freeze; order sets rigid technical standards; 
limitt FM duplication of AM programing to 50% 
of time in cities of 100,000 or more. 
July 13 New SAG contracts with movie, TV 
film producers give actors more residual pay. 
July 20 STV starts pay-TV service by wire to 
2,500 homes in Los Angeles; in Hartford, 
Conn., RKO General completes two years of 
on-air pay TV, believes it can be made profita- 
ble, has found people most willing to pay for 
movies, sports, have little interest in culture. 
Barry Goldwater. Republican candidate for 
President, challenges President Johnson to TV 
debates, is highly critical of CBS News's con- 
vention coverage. San Francisco federal 
court reverses ruling of Idaho fudge that CATV 
systems can't duplicate network or film pro- 
grams of TV stations, suggests that broad- 
casters seek copyright protection. 
July 27 Oak Knoll Broadcasting Corp., non- 
profit organization, gets grant for interim 
operation of ICLRA(AM) Pasadena-Los Angeles 
until permanent license is issued to one of 19 
applicants. 
Aug. 3 FCC renews NBC licenses for YMCA-AM- 

Philadelphia, on condition they be ex- 
changed for Westinghouse stations in Cleve- 
land, reversing deal made in 1956. - 

Aug. 10 SAG negotiates first contract for ac- 
tors on videotaped shows with Universal; first 
for performers on pay TV with STV:11 Ranger 7 
sends back close-up pictures of moon. 
Aug. 17 Spot billings per TV family average 
$11.80, TVAR finds. More than 300 stations 
get fallout shelters for transmitter engineers, 
supplied by federal governinent. 
Aug. 24 FCC, tax laws, prosperity spur broad- 
casters to diversify; BROADCASTING lists holdings 
of some 40 companies. No "Great Debcitge" 
in 1964; Senate kills bill to suspend equal-time 
law. 

Aug. 31 Gracie Allen, co-star of "Burns and 
Allen" on radio-TV for more than 20 years, dies 
at 58, after heart attack. U Most stations accept 
piggybacks at regular rates as controversy dies 
out. 

Sept 21 Republican protest Democratic 
spots linking little girl and nuclear cloud as un- 
fair scare tactics. 

Oct. 5 0 FCC turns down RKO, Phileo pleas for 
reconsideration, after NBC, WBC file applica- 
tions to trade back Philadelphia, Cleveland sta- 
tions. FCC rules stations carrying presiden- 
tial news conferences are subject to equal-time 
demands of other candidates. 
Oct. 19 ABC urges FCC to regulate CATV 
FCC fines KLTV(TV) Tyler, Tex., $250 for rebroad- 
casting football game without consent of origi- 
nating station, reprimands KSLA-TV Shreveport, 
La., for refusing permission. Thlevision Audit 
Corp. claims to measure audience from planes. 

Heart attack kills Eddie Cantor; 72. top radio 
star of the 1930's. 

Oct. 28 GOP film, "Choice," depicting crime, 
mob violence, sex, scandals in government, sat 
to go on NBC-TV in many localities, when can- 
didate Goldwater has it dropped as not "op, 
propriate." Herbert Hoover; 31st President, 
dies at 90. As secretary of commerce in early 
1920's, he guided development of American 
system of broadcasting. 
Nov. 2 Campaign costs for radio-TV put at 

$40 million. WIFE-AM-FM draws one-year 
renewal for "improper use of ratings." Dodd 
committee interim report calls relationships be- 
tween TV violence and juvenile delinquency 
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"conclusively established." 
Nov. STV loses at polls, starts court fight to 
have California law declared unconstitutional, 
closes operations in Los Angeles, San Fran- 
cisco: plans for systems elsewhere held up. 

Nov. 18 0 Monday night baseball network on 
TV loses out; maybe Saturday afternoons. 

Dec. 14 CBS sues Thleprompter for CATV 
pickups of CBS-TV programs without permis- 
sion of copyright owners. Presidential com- 
mission recommends massive antismoking 
drive, spearheaded by TV documentaries. 
Justice Department files antitrust suit to re- 
quire broadcasters to give up ownership of BMI. 
Dec. 21 ABC-TV signs 18 major league ball 
clubs for 25 Saturday afternoon games, two 
holiday games. 

1965 

Jan. 4 Frederick W Fbrd leaves FCC fo 
$50,000-a-year NCTA presidency. Shell Oi 
`public service grant" provides two nightly 
newscasts for wNorms Newark-New York non- 
commercial station, each preceded and 
followed by credit to Shell; commercial broad- 
casters wonder when commercial is not com- 
mercial. 
Jan. 25 Corinthian stations change policy, 
will accept piggybacks. FCC considers TV 
network control of prime-time programing to 
50%, barring networks from syndication field. 
Some 65 million watch President Lyndon B. 
Johnson inaugurated on TV. 

Feb. 1 Vincent T Wcisilewski, NAB executive 
vice president, named president at $50,000 

per year; board also votes to have full-time 
chairman at same salary. NAB, NCTA split 
over CATV protection for local television sta- 
tions, FCC procedures for insuring it. 

Feb.8 AMST calls on FCC to take immediate 
jurisdiction over CATV BBDO, SSC&B test 
new system of agency compensation; formula 
assures agencies profit on accounts, assures 
clients that agency profits won't be excessive. 

White House 7'V studio gets first live use for 
presidential news conference. 
Feb. 22 Texas businessman urges conserva- 
tives to buy CBS stock, gain control of network 
news policies. Philip G. Loucks, Washington 
broadcast-communications lawyer, managing 
director of NAB, 1930-35, dies at 65. 

March 8 James T Aubrey Jr is suddenly out 
as president of CBS-TV; John A. Schneider 
succeeds him. Supreme Court won't review 
award of $550,000 (reduced from $3.5 million) 
to John Henry Faulk in suit against Aware Inc., 
Vincent Hartnett, award director; also refuses 
to hear KWK(AM) St. Louis appeal for reversal of 
license revocation. 

March 15 Montana bill to have state set per- 
forming rights rates for music used in state has 
broadcasterS, licensing organizations in 
uproar: special report on music for radio-TV, 
who supplies it and for how much. 
March 22 New York State Supreme Court or- 
ders Kemper Insurance Group to pay AB-PT for 
time Kemper tried to cancel following Alger 
Hiss appearance on news special on Richard 
Nixon. WINS(AM) New York switches to all- 
news format 
April 5 Film dominates TV network prime 
time, supplies 84.1% of scheduled shows. 
CBS-TV will have seven one-minute prime -time 

breaks in fall, has two now. FCC approves 
plan of WNDT(TV) New York noncommercial sta- 
tion, for programing underwritten by business 
organizations that get name credits. 
April 12 Early Bird, first commercial com- 
munications satellite, goes into stationary orbit, 
opens trans-Atlantic circuits for TV use. 
Supreme Court affirms FTC decision against 
Colgate-Palmolive, Bates, in "sandpaper" case 
rules mock-ups OK if it's not implied they're 
real thing. 
April 28 FCC asserts authority over all 
CATV, proposes requiring cable systems to 
carry local programs and stop importation of 
those from distant stations, freezes CATV 
microwave applications in major markets. 
May 3 AAAA offers to help FCC solve prob- 
lem of overloud commercials. Edward R. 
Murrou; dead of cancer at 57, honored as man 
who did most to set standards for broadcast 
journalism. 
May 10 Federal court finds Kastor, Hilton, 
Chesley, Clifford & Atherton guilty of preparing 
fraudulent advertising for Regimen; it is first 
agency ever convicted on such charge. 

May 17 ABC tells FCC it wants to operate 
own domestic satellite. Three surveys show 
election returns, predictions had no effect on 
votes of those who heard them before going to 
polls. John F. Dille Jr, Indiana broadcaster- 
publisher-CATV owner, elected NAB board 
chairman, now full-time salaried job. 

May 24 California superior court finds ban on 
pay TV unconstitutional. 
May 31 Comsat files fee schedules. 
Telemeter ends five-year test of closed-circuit 
pay TV in Canada, calls it successful. 
June 7 Owners of 27 TV stations break with 
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NAB-AMST on CATV, support bill limiting FCC 
authority. 
June 14 Supreme Court in 5-to-4 decision, 
rules presence of TV cameras in court pre- 
vented fair trial of Billie Sol Estes. Gemini 4 
flight coverage costs networks $6 million. 
FCC rejects plea of atheist Madalyn Murray 
that 15 Honolulu stations be ordered to sell her 
time at "preferential rates afforded to religion" 

FCC issues new table of UHF assignments, 
proposes low-powered TV stations for smaller 
markets. 
June 21 P&G drops fight against piggybacks. 

NBC gives Philadelphia stations to WBC, gets 
Cleveland stations; WBC makes KYW 

Philadelphia all-news. Clutter doesn't seem to 

hurt commercial recall, Needham, Harper & 

Steers, researchers find. H. V Kaltenborn, 
dean of news commentators, dies at 85. 

June 28 FCC issues proposed rule limiting 
new group owners to two VHF stations in 
top-50 markets, makes it effective immediately. 

NAB radio code lifts ban on personal pro- 
ducts, if ad is in good taste. 

July 12 FTC issues guides on ratings claims 
by stations. 
July 19 Cigarette bill passed by Congress 
calls for health warning on package, not in ad- 
vertising. 
Aug. 2 FCC decides not to ban TV-CATV 
crossownership. 
Aug. 23 Los Angeles broadcasters use heli- 
copters to cover Watts riots after mobile units 
destroyed, newsmen beaten. Court of Ap- 
peals overturns Tax Court ruling, upholds IRS 
stand that network affiliation contracts are not 
depreciable assets for tax purposes. 

Aug. 30 United Church of Christ asks court 
to overturn license renewal of wLemvi 
Jackson, Miss. 

Sept. 8 Robert W Santoff named president 
of RCA. 

Oct 4 KABL(AM) Oakland, Calif., KISN(AM) 

Vancouver, Wash., face FCC fines for failure to 
identify properly communities they are 
licensed to serve. 

Oct 11 FTC orders J. B. Williams Ca to stop 
misrepresenting Geritol's effectiveness. 
Pope's historic visit to U.S. seen in 90% of na- 
tion's homes: Dr. Carl McIntire, radio evan- 
gelist, seeks free time to reply to what he calls 
"religious propaganda" 
Oct 18 Color set sales for first nine months of 
1965 double those of same period year before. 

FCC creates new class of service for non- 
common-carrier operators serving CATV, Com- 
munity Antenna Relay puts it in 12,700-13,200 
me band. NCAA drops NI3C-TV, signs four- 
year $32 million contract with ABC-TV. 

Oct. 25 FCC outlaws double-billing. NBC 
gets rights for World Series, All-Star Game, 
Game of Week for 1967-68 for $30 million. 
Directors Guild of America absorbs Screen 
Directors International Guild. 

Nov.1 TV nighttime audience off slightly from 
previous year, Nielsen reports; TVQ finds in- 
terest less. Ralph Blumberg sells wBOX(AM) 

Bogalusa, La., after Klan boycott reduced 
monthly income from $4,000 to $400; receives 
RTNDA's Paul White award for courageous civil 
rights stand. 
Nov. 8 Four Los Angeles businessmen for 
Fidelity Television apply for ch. 9 there, on 
which RKO General's KHJ-TV has operated 
since 1951. 

Nov.15 Court upholds FTC complaint 
against General Motors, Libby -Owens -Ford for 
misrepresentation in commercials shot 

through open door, purported to be through 
safety glass. Carnegie Corp. forms blue-rib- 
bon commission to study ETV. 
Nov. 22 Dr. Allen B. DuMont, pioneer TV in- 
ventor, manufacturer, broadcaster, dies at 64. 

Nov. 29 NASA seeks feasibility study of 
broadcasting satellite radio signals directly to 
home receivers. 
Dec. 8 FCC approves transfer of ztzTrrv) 
Jackson, Miss., to Lamar Life Insurance Ca; 
United Church of Christ, arguing for review of 
mars license renewal, asks appeals court to 
give aggrieved members of public right to be 
heard in license-renewal proceedings. UPI 
takes over Radio Press International, chief rival 
in audio news service field. ABC plans 
merger with ITT. New York City issues three 
CATV franchises: Sterling Information Services 
gets Manhattan south of 86th St. on East Side, 
79th St. on West Side; Teleprompter nets 
northern Manhattan; CATV Enterprise gets 
Riverdale. 
Dec. 20 NAB TV code board puts new 
restraints on ads that criticize competitors. 
Five radio stations get short-term renewals for 
carrying more advertising than they proposed. 

Gordon McLendon asks FCC to approve his 
acquisition of KGLA(FM) Los Angeles to be used 
as classified-ad station with no other program- 
ing. Walter D. Scott named NBC president, 
chief executive officer; Robert Kintner to be- 
come board chairman, duties not defined. 

1966 

Jan. 3 Kastor, Hilton, Chesley, Clifford & 

Atherton gets new president, Emerson Foote; 
new name, Kastor, Foote, Hilton & Atherton; 
decides not to appeal Regimen verdict. 
Representative Harley Staggers (D-W. Va.) suc- 
ceeds Oren Harris (D-Ark.) as chairman, House 
Commerce Committee. Fbrd F9undation re- 
ports gifts of $16.5 million, to ETV in year. 

Jan. 10 CBS-TV prices commercial minutes 
in football telecasts at $70,000 each. James 
Lawrence Fl 67, FCC chairman, 1939-44, dies 
of cancer. 

Jan. 17 People in second-set TV homes don't 
watch more, do watch differently, McHugh & 

Hoffman survey shows. 

Jan. 24 Some ABC-TV affiliates protest 
fourth commercial on "Batman"; WJZ-TV 

Baltimore won't take it. Cable-association 
campaign floods Congress with protests of 
FCC regulation of CATV FCC erred in fining 
Minneapolis-St Paul stations for sponsor-iden- 
tification lapse, U.S. district court rules, dis- 
misses government suit to collect. 

Feb. 7 CBS-TV sets fiat prices for time, drops 
all discounts but one for 52-week continuity. 
Ratings provide reasonably accurate audience 
estimates, Committee on National Television 
Audience Measurements reports. Supreme 
Court refuses Corinthian petition to review 
lower-court ruling tbat TV network affiliations 
cannot be amortized. 
Feb. 14 John A. Schneider named to new 
post, CBS group vice president for broadcast- 
ing; John T Reynolds succeeds him as presi- 
dent of CBS-TV network. 

Feb. 21 FCC sets rules for CATV for systems 
not using microwave as well as those that do, 
requiring carriage of all local-station signals, 
same-day nonduplication, no importation of 
distant signals by top-market systems except 
with FCC permission; reaction violent. Fred 
W Friendly quits as president of CBS News, 
when new boss Schneider cancels coverage 

Broadcasting Oct 12 1981 
183 

of Senate hearing on Vietnam; Richard Salant 
named acting news head. 

Feb. 28 Robert E. Kintner leaves NBC. 
Each radio network has cumulative audience of 
30 million each week, NBC Radio's new mea- 
surement method shows. U Supreme Court 
refuses to review 770 kc battle of WABC(AM) New 
York and KOB(AM) Albuquerque, N.M., returns 
25-year-old case to FCC. 

March 7 FCC proposal to limit network con- 
trol of TV programs unneeded, study made by 
Arthur H. Little asserts. Bristol-Myers seeks 
15-second spots for Ban. California Supreme 
Court rules measure outlawing pay TV in state 
is unconstitutional. Feature films are best buy 
for advertisers, BBDO study shows. Britain 
chooses PAL system of color TV. 

March 14 FCC gives one-year renewal to 
WGMAMM) Hollywood, Fla., provided quiz- 
tainted owners sell it within 60 days. 

March 21 Network coverage of Gemini 8 
splashdown brings thousands of calls from an- 
gry viewers who missed regular programs. 
George C. McConnaughey 69, former FCC 
chairman, dies of cancer. CBS-TV affiliates 
have choice of keeping present compensation 
or switching to new plan. 
March 28 Representatives of audience have 
right to be heard, court tells FCC in ordering 
rehearing of license renewal of wurrain 
Jackson, Miss., requested by UCC. 
March 28 Rex Sparger, government in- 
vestigator during 1961-63 ratings probe, ad- 
mits rigging Nielsen ratings of four network 
shows. S. L. (Pat) Weaver resigns as head of 
STV, as company announces plans to acquire 
Shasta Telecasting. 

April 4 FTC announces that cigarette com- 
panies may advertise tar, nicotine content; 
Lorillard withdraws from cigarette-advertising 
code. ABC -ITT merger application filed with 
FCC. 
April 11 Chairman E. William Henry resigns 
from FCC. FCC proposes incorporating fair- 
ness-doctrine provisions regarding personal at- 
tack, editorials for or against candidates into 
commission rules. Fred W Friendly named 
Edward R. Murrow professor of journalism at 
Columbia graduate school of journalism, ad- 
viser to Ford Foundation; Richard Salant suc- 
ceeds him as president of CBS News. 
Appeals court upholds FCC contention that 
CATV is not common carrier. 
April 18 ABC-TV gets rights to summer 
Olympics for $4.5 million, already has winter 
Olympics rights. Westinghouse Broadcasting 
offers alternate to FCC's proposal for limiting 
network control of prime-time TV programs to 
50 %: limit amount of programing affiliates in 

major markets may take from networks; most 
advertisers, agencies oppose 50-50 plan. 
ANA finds 15% media commission most popu- 
lar agency compensation plan, but fee system 
growing. Domestic satellite is technically 
feasible, could save networks $20-S35 million 
per year of $55-million line charges. Comsat 
hears, but first questions of ownersbip, opera- 
tion, service must be answered. 

AprIl 25 TV network news, documentary pro- 
grams, traditional loss leaders, near break-. 

even point. Court upholds RIMS Louisville, 
Ky., refusal to pay FCC fine for failure to iden- 
tify political sponsor. ABC-TV uses "Ben 
Casey" as example in answering FCC on why 
shows are dropped: Ratings fell off, so did 
sponsor interest, so did live station clearance, 
but costs kept rising. 

May 2 FTC plans probe of network rate struc- 
tures. 



May 2 Many off-network TV programs, 
chiefly monochrome, go into syndication. 
May 9 NBC affiliates celebrate network's 
40th anniversary year at Honolulu meeting. 
May 18 NAB radio code board bans 
feminine-hygiene products, adopts rule permit- 
ting comparisons of competitive products but 
banning disparagement. Mutual Industries 
Inc. pays $100,000 for option to buy MBS from 
3M Co. for $3.1 million. 
May 30 U.S. district court finds Fortnightly 
CATV systems guilty of infringing United Ar- 
tists' rights in films licensed to five stations 
picked up by Fortnightly systems. WNJU-TV 

Newark-Linden, N.J., accepts commercials for 
Rum Superior of Puerto Rico, first hard-liquor 
advertising on TV. 

June 6 Network TV audience sees live close- 
up pictures of moon sent back by Surveyor I as 
they come into Jet Propulsion Laboratory. 

June 13 Wicu-Tv Chicago says it will take liq- 
uor ads; senators warn NAB to enforce code or 
expect legislation. TV code board relaxes 
stand on comparative commercials to agree 
with radio code. 

June 20 WICU-TV Chicago changes mind, 
won't take liquor advertising. Twelve broad- 
cast licensees, owners of 49 stations, plus 
Radio-Television News Directors Association, 
propose to attack constitutionality of FCC fain 
ness rulemaking, say they'll push fight to 
Supreme Court if necessary. New writers 
contract with film producers raises minimum 
payment for scripts, restores rerun system wri- 
ters struck to change in 1960, eliminates 
clause denying screen credit to writers taking 
Fifth Amendment refuge under questioning. 
June 27 President Johnson reappoints Rose! 
Hyde to FCC, names him chairman, nominates 
Nicholas Johnson, maritime administrator, to 
FCC vacancy. Common carriers win hard- 
fought battle as FCC rules Comsat can deal 
only with them; FCC approves Comsat applica- 
tion to participate in construction of six 
satellites to be owned by Intelsat. BMI, radio 
bargaining committee agree on 12.5% increase 
in music fees. NAB board re-elects John F. 
Dille Jr: as chairman, approves appropriation 
of up to 510,000 to help WGCB(AM) Red Lion, Pa., 
in fight against fairness doctrine, rejects pro- 
posal to create CATV division of NAB. 
Concentration of control does not exist, is not 
threatened in TV, United Research Inc. tells 
FCC in preliminary report of study of TV indus- 
try structure. Ed Wynn, 79, vaudeville comic 
who became Texaco Fire Chief on radio, star 
on TV, dies of cancer. 
July 4 FCC gives conditional approval to 
McLendon application to purchase KGLA(FM) 

Los Angeles, turn it into all-advertising station. 
CATV operators plan local programing; Dal- 

Worth proposes three-channel non-broadcast 
program service for Texas systems. 
Universal Studios makes two-hour color 
movies for first use on NBC-TV; MGM makes 
three features for ABC-TV. Hughes Aircraft 
gets minority interest in Thleprompter New York 
City CATV project; Hughes, Teleprompter form 
Theta Communications to make, market 
electronics equipment. Appeals court 
upholds FCC rules on multiple-ownership of 
major-market TV stations, dismisses appeal of 
Meredith Broadcasting to declare them invalid. 

July 11 Mutual Broadcasting Corp. is new 
owner of MBS. FTC closes investigation of 
SESAC following commitment to publish 
catalogue of compositions so broadcasters 
can tell if they need SESAC licenses. 
July 18 Overmyer Network announced as 

fourth TV network by Daniel H. Overmyer, UHF 
station owner, Oliver Treyz, former president of 
ABC-TV; plans eight-hour nighttime service, 
including two hours of news, two-hour variety 
show from Las Vegas. 

July 25 Nineteen religious, social, civic 
groups call on FCC to set license renewal of 
VHHIR(AAO Media, Pa., for hearing, charge pro- 
graming is one-sided. 

Aug. 1 AT&T proposes rate boosts for radio- 
TV that would add -$18.4 million per year to 
broadcast line charges. Ford Foundation 
seeks domestic satellite of own, would sell ser- 
vice to networks cheaper than present ground 
lines, donate profits to educational network. 

Aug. 8 Several Southern stations drop Beatle 
records over statement of John Lennon that 
"we're more popular than Jesus now" 
Broadcasters pay $44 million for football 
rights, except $100 million for commercials on 
game broadcasts. 

Aug. 22 FCC forms task force to deal ex- 
clusively with CATV 

Sept 5 Rex Spargen ex-investigator for 
House Investigations Subcommittee, admits 
Nielsen security system prevented his attempt 
to rig ratings, signs consent decree ending 
Nielsen suit. All-out promotion battle ushers 
in new TV season. 
Sept 12 NAB, AMST, Texas stations oppose 
giving microwave facilities to Dal-Worth to ser- 
vice CATV systems with program material. 
Sept. 19 Judge Ryan gives ASCAP access to 
financial reports of TV stations back to 1959. 
Oct. 3 TV buys $93-million worth of movies 
in week: 63 MGM films go to CBS-TV; 17 20th 
Century-Fox pictures, 32 Paramount features 
to ABC-TV. ABC-TV's three-hour broadcast 
of "The Bridge on the River Kwai" has largest 
audience of any movie ever shown on TV. 

More than 1,500 leaders of industry, govern- 
ment, science, religion honor Brigadier 
General David Sarnoff, RCA chairman, on 60th 
anniversary of his entry Into communications. 
Oct 10 NAB TV code board issues new 
cigarette-advertising guidelines: will accept 
nicotine, tar-content statements, ban use of 
sports themes, athletes, children, implied 
health benefits from filters. FCC issues new 
TV program reporting form, seven years in 
making. 
Oct 17 Matthew J. Culligan, former head of 
NBC Radio Network, Curtis Publishing Co., 
named president of MBS, succeeding Robert 
Hurleigh, resigned. Supreme Court refuses 
to review California court ruling that vote out- 
lawing pay TV was illegal, opening way for pay 
TV to return to state; STV says it's broke. 

Oct 24 Overmyer Network claims 85 stations 
lined up to take Las Vegas nightly shows; TBC, 
another planned TV network, reports 50 sta- 
tions ready to carry two-hour late-evening 
shows. 

Oct. 31 Rift Broadcasting buys Hanna-Bar- 
bera Productions for $26.4 million. TV au- 
dience likes movies best, TVQ reports. 

Nov. 7 Justice Department suggests FCC 
delay action on ABC-ITT merger until Justice 
study of deal is complete. KWHY-TV Los 
Angeles ready for continuous coverage of stock 
marke4 Monday-Friday, 7 km. to 3 p.m. local 
time. 
Noy. 14 Kemper Insurance Group must pay 
ABC-TV $298,800 for time unused; Supreme 
Court refuses to review lower court decision 
that Kemper had no right to cancel sponsorship 
of "Evening Report" because it didn't like pro- 
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gram critical of Richard Nixon on which Alger 
Hiss appeared. TV networks do fast, com- 
prehensive election reporting job, marred by 
some wrong predictions. Lani Bird, Pacific 
satellite, fails to achieve synchronous orbit; is 
usable at some times. 

Nov. 28 Court of Appeals dismisses petition of 
WGCB(AM) Red Lion, Pa., for reversal of FCC 
fairness doctrine notice, but tells FCC letters 
are not orders and cannot be reviewed in 
courts, putting decade of rulings in jeopardy. 

ABC-TV, Lani Bird take Notre-Dame- 
Michigan State football game to Hawaii. 
Continental Football League signs with Over- 
myer Network to three years of broadcasts, 
starting in 1967 Blair Thlevision stations test 
new rate formula making 30-second spot base 
figure; 60-second spot is priced at 30-second 
rate plus 40%; 60-second piggyback at 30- 
second rate plus 60%. 

Dec. 5 WHEN-TV Syracuse adds 5% extra for 
color commercials: annoyed timebuyers see no 
reason for increase. FCC splits channel 
assignments in 450-470 me band to make 
room for land-mobile services; purposes 
reallocating UHF's top 14 channels for land- 
mobile use, sharing of seven lowest UHF chan- 
nels with land-mobile services. Lani Bird, 
usable eight hours per day, goes commercial, 
has heavy TV traffic both ways across Pacific. 

Government suit against BMI ends with con- 
sent decree; broadcasters keep their BMI 
stock. 
Dec. 12 FCC approves sale of KFWB(AM) Los 
Angeles to Westinghouse for $9.1 million, but 
with stinging letter to Crowell-Collier for lax- 
ness in guarding against payola; price had 
been reduced $1,650,000 by WBC for C-C's 
letting station's financial position deteriorate. 

American Advertising Fbderation, formed by 
merger of Advertising Federation of America, 
Advertising Association of the West. invites 
other advertising groups to join AAF in united 
front against government attacks on advertis- 
ing. John F Banzhaf III, New York attorney, 
asks WCBS-TV New York for free time for anti- 
smoking messages, roughly in proportion to 
time used for cigarette commercials. 
Dec. 19 Thomas H. Dawson, senior vice 
president of CBS-TV, becomes president as 
John T Reynolds leaves to return to Los 
Angeles as president of Paramount Television. 

NFL, AFL sell Super Bowl four-year package 
to CBS-TV, NBC-TV for $9.5 million; both net- 
works will broadcast 1967 game; CBS-TV gets 
1968, 1970; NBC-TV 1969. Wilt Disney who 
added TV luster to movie fame, dies at 65. 
Cox Broadcasting buys Walter Schwinuner Inc., 
independent TV program production-syndica- 
tion firm. 
Dec. 28 FCC approves ABC-ITT merger; by 
4-to-3 vote. 

1967 

Jan. 9 WCBS-Tv New York rejects request of 
John Banzhaf III for free time to "answer" 
cigarette commercials; he files complaint with 
FCC. American Tbbacco puts all its agencies 
on fee basis. CBS News admits paying over 
$1,000 for maintenance for three TV newsmen 
aboard Haiti invasion boat. 
Jan. 16 NET has first live coast-to-coast 
broadcast U.S., Mexico extend agreement on 
use of AM radio band to end of year. 

Jan. 23 NAB radio code board removes 18 
minutes per-hour ceiling on commercials, per- 
mits stations to exceed it for "good cause:' in 



"special circumstances!' Justice Depart- 
ment asks FCC to reopen ABC-ITT merger 
case, hold hearing; ABC stock drops 14 points. 

Jan. 30 Carnegie Commission on Education- 
al Television calls for expansion of present 124 
ETV stations to 380 by 1980, supported by 
federal funds, tax on TV sets, supervised by 
"Corp. for Public Television:' nonprofit, non- 
governmental body. FTC charges Bristol- 
Myers with misleading claims for Bufferin. 
Wisconsin state senate judiciary committee 
kills bill to bar early election predictions. 
Feb. 8 Cost of participating commercials in 
TV-network programs, estimated by BAR, 
shows NBC-TV's "Bonanza" highest: $55,000 
per commercial minute. WHEN-TV Syracuse 
rescinds extra charge for color commercials. 
Yankee Network ends operations after 38 
years. 
Feb. 13 Frank Stanton, CBS president, signs 
new 21-year contract to 80th birthday, five 
more years active service, 16 as consultant. 
Feb. 20 ABC gets $25 million loan from ITT 

to meet "critical cash shortage:' American 
Television Relay Inc. seeks FCC permission for 
point-to-point microwave relay to carry Los 
Angeles signals to Texas CATV systems. 
Baseball rights cost $29 million, sponsors' bill 
will be $105 million. Gulf & Western Indus- 
tries buys Desilu productions. 
Feb. 27 CBS buys Republic Studio, Holly- 
wood, 70 acres, 17 sound stages, for $9.5 
million, renames it CBS Studio Center. 
Technicolor shows new tape-to-film transfer 
method, claims full broadcast quality. 

March 8 President sends toned-down ver- 
sion of Carnegie "public television" plan to 
Congress, asks aid for educational radio, too. 
FCC adopts NAB code commercial time limits 
as benchmarks for license-renewal applicants. 

Justice Department sues General Tire & 
Rubber Co. on charge of trying to coerce sup- 
pliers into buying time on RKO General sta- 
tions. 
March 13 Overmyer Network is now United 
Network, as western syndicate takes control. 

March 20 FCC orders rehearing of ABC-ITT 
merger ABC Radio West formerly Don Lee 
Broadcasting System, will fold July 1. 

March 27 Agreement reached on new 
ASCAP radio rates calls for 6% drop in com- 
mercial fees, 10% reduction in sustaining fees. 

April 3 AFTRA strikes networks; all live 

talent leaves; nonunion employes, reruns keep 

networks going; Brinkley, most others leave, 

Huntley, some others stay on ground union 
dominated by entertainers cannot properly 
represent newsmen. 
April 17 House passes copyright bill with no 

exemptions for CATV. Supreme Court holds 
P&G acquisition of Clorox violated antitrust 
laws because P&G's large advertising expen- 
ditures with resulting media discounts form 
effective bar to new entrants into bleach field. 

Talent, newsmen return to networks after 13- 

day AFTRA strike; Oscar broadcast gets on, 

but barely, as strike ends less than two hours 
before air time. 

May 1 United Church of Christ agencies ask 
FCC to deny license to any station engaging in 

discriminatory employment practices. 

May 8 Stations must make run-of-schedule 
announcements available to political candi- 
dates on request, FCC rules. News CBS-TV 
rate card has simpler price structure, higher 
rates. Senate subcommittee approves bill to 

subsidize educational radio, TV, changes 
names of Corp. for Public Television to Corp. 

for Public Broadcasting. United Network 
begins operations, sends nightly two-hour The 
Las Vegas Show to about 125 stations; 13 ad- 
vertisers participate. 

May 220 Senate passes bill establishing Corp. 
for Public Broadcasting. Station that broad- 
casts attack must inform person or group in- 
volved that attack has been made or is about 
to be, include transcript or tape with invitation 
to reply on air, FCC tells KTYM(AM) Inglewood, 
Calif. 

May 29 0 U.S. Appeals Court confirms CATV 
liability for copyright infringement upholding 
lower court ruling that Fortnightly's West 
Virginia cable systems violated United Artists' 
rights in films licensed by UA to TV stations 
picked up by Fortnightly systems. UHF 
broadcasters form own organization, All-Chan- 
nel Thlevision Society (ACTS), independent of 
NAB. 

June 5 FCC denies request of John F Banzhaf 
III, for "roughly" proportional time to that used 
for cigarette spots on wcss-Tv New York, but 
tells station that antismoking proponents must 
be given chance to rebut cigarette advertising 
on radio-TV. FCC General Counsel Henry 
Geller gives personal view that three-to-one 
ratio of cigarette commercials to antismoking 
messages would be acceptable. United Net- 
work quits after 31 nights, can't raise money 
for line charges. U.S. district judge awards 
$96,000 to WEOL(AMI Elyria, Ohio, in triple- 
damage antitrust suit against Lorain (Ohio) 
Journal; action was started 17 years earlier on 

charges newspaper tried to persuade adver- 
tisers to boycott WEOL. 

June 19 Court of Appeals upholds FCC's 
fairness doctrine as "completely legal:' 

June 28 ABC-177' merger gets FCC approval 
for second time, but applicants agree to wait 
30 days before consummating merger to give 
Justice Department time to decide on appeal. 

July 3 Federal court affirms FCC jurisdiction 
over CATV, upholds cease-and-desist order 
issued to Buckeye Cablevision of Toledo, Ohio, 
to prevent importation of distant signals with- 
out hearing. NAB board elects Grover Cobb, 
KVGB(AM) Great Bend, Kan., chairman; appropri- 
ates up to $25,000 to fight fairness doctrine in 

courts. FCC adopts rules permitting daytime- 
only stations authority to start broadcasting at 
6 a.m. with 500 watts. International Artists 
offers recent motion pictures to CATV opera- 
tors for presentation on videotape. 
Producers, TV networks, Screen Actors Guild 
sign four-year contract giving actors 20% pay 
increase. 
July 10 FCC adopts fairness doctrine on per- 

sonal attacks, editorials for or against political 
candidates as formal rules. 

July 24 Justice Department appeals FCC ap- 
proval of ABC-ITT merger, gets stay order pre- 
venting consummation for week. 

July 31 Radio-Television News Directors As- 
sociation, eight broadcast licensees, ask U.S. 

Court of Appeals in Chicago to review FCC 
order adopting fairness doctrine provisions as 
commission rules; CBS files similar appeal in 

circuit court in New York. 

Aug. 7 Football rights cost over $48 million 
this year, but advertisers are expected to pay 
$105 million to get in on such popular broad- 
casts. Larger revenue, more likely station is 
to editorialize, NAB survey finds. Newscasts 
are exempt from personal-attack provision of 
fairness doctrine, FCC tells NBC after com- 
plaint of former employe of Senator Thomas 
Dodd (D-Conn.) that he was attacked by Sena- 
tor Russel B. Long (D-La.) in film clip used on 
Huntley-Brinkley news program. 

Aug. 14 All three TV networks reject recom- 
mendation of Senator Hugh Scott (R-Pa.) that 
networks, wire services adopt "code of 
emergency procedure" to govern news coverage 
of racial riots. 
Aug. 21 President appoints task force to 
study national, international communications 
policy. Classified-ad station, KADS(FM) Los 
Angeles, can't make it; Gordon McLendon 
seeks license renewal, new format. ABC 
Radio has radical plan: four networks in place 
of one, each tailored to suit different station for- 
mat; Walter A. Schwartz replaces Robert R. 
Pauley as ABC Radio network president. 

Aug. 280 NAACP finds Negroes used in only 5% 

of commercials on TV sports shows, asks FCC 
to investigate "possibility of bias:' CBS in- 
troduces EVR, electronic recording-playback 
system for TV using low-cost film cartridges. 
Sept. 4 ABC Radio plan is OK with FCC; 
rules ban "simultaneously" operated networks 
of same owner; ABC's four network services 
will operate consecutively within hour. 

Sept. 18 NAB, WTRF-TV Wheeling, W. Va., file 
suite in federal court in Richmond, Va., asking 
overturn of FCC rule requiring broadcasters to 
give time for antismoking spots: John F 

Banzhaf III, instigator of rules, asks federal 
court in Washington to tell FCC its rule doesn't 
go far enough. Red Lion Broadcasting Inc. 
(wake -AM-FM Red Lion, Pa.) asks Supreme Court 
to review personal-attack section of FCC fair- 
ness rule, reverse lower court decision uphold- 
ing it. Cox Broadcasting Corp. buys Bing 
Crosby Productions. 
Oct. 9 NAB television board revises TV code, 

Dear Sol: 

You are one helluva guy ! ! 

With affection, 

HOWARD 
(Stark) 
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divides broadcast material into program, non- 
program, limits latter to 10 minutes per hour in 
prime time, 16 minutes at other times, restricts 
program interruptions to two per half-hour in 
prime time, four at other times. 

Oct. 30 NBC retires from radio station repre- 
sentation, names Eastman, Katz, Christal to 
handle its six owned stations. 

Nov. 13 President signs Public Broadcasting 
Act into Lau; names educators Dr. James R. 

Killian Jr., Dr. Milton Eisenhower as first mem- 
bers of CPB board, accepts $1-million gift from 
Carnegie Corp. 

Dec. 4 CBS Laboratories demonstrates 
broadcast EVR to agency commercial-produc- 
tion executives. 
Dec. 11 Hill Blackett founder of Blackett, 
Sample & Hummert, advertising agency that 
pioneered radio daytime serials, dies at 75. 
First spot in commercial cluster is most effec- 
tive, Canadian study shows. 

Dec. 25 Kemper Insurance Group suit 
against ABC ordered tried in district court by 
Court of Appeals in ruling reversing lower court 
dismissal of Kemper charges of antitrust vio- 
lations. 

1968 

Jan. 1 NCAA football stays with ABC-TV fo 
two years more at cost of $16.5 million. 

Jan. 8 ITT cancels merger agreement with 
ABC after two years of government obstruc- 
tion. 

Jan. 15 American Bar Association commit- 
tee on fair trial-free press, headed by Judge 
Paul Reardon of Supreme Judicial Court of 
Massachusetts, submits report for action by 
ABA's house of delegates in February; recom- 
mendations would sharply restrict news 
coverage of criminal proceedings. WBBM-TV 

Chicago denies charge that "Pot Party at a 
University" was staged. ABC appoints 
Thomas Moore, ABC-TV president, to new post 
as vice president of reorganized grouping of 
broadcast departments. 

Jan. 29 NAB television board adopts new 
time standards for maximum of four consecu- 
tive commercial announcements in any program 
interruption, maximum of three in any station 
break; radio board approves elimination of 
time standards for single sponsors of programs 
longer than 15 minutes; for single-sponsored 
radio program five -minutes -long, limit is 
minute and a half; for shorter single-sponsored 
radio shows approved commercial times are: 
five-minute program, one and a half minutes 
commercial; 10 minute program, two 
and a half minutes commercial; 15-minute pro- 
gram, three minutes commercial. 

Feb. 12 Lorillard drops sports sponsorship, 
all nonnews programs before 9 p.m. FCC 
abandons two-to-a-customer policy for VHF sta- 
tions in top-50 markets after two-and-a-half 
years. 

Feb. 19 Frank Pace Jr, one-time secretary of 
Army, director of budget, former president, 
chairman, General Dynamics, is named chair- 
man of Corp. for Public Broadcasting. 
Baseball rights for radio-TV climb to $31.7 
million, sponsors will pay $107 million for play- 
by-play coverage, associated programs. 
Feb. 28 American Bar Association adopts 
Reardon report tightening restrictions on news 
media trial, pre-trial coverage. 
March 11 Department of Justice asks FCC 

not to grant sale of REWM-TV Beaumont Thx., to 
Enterprise Co., publisher of only two daily 
newspapers there, without hearing. 

March 18 General Artists Corp., Creative 
Management Associates merge into possibly 
world's biggest talent agency. 

March 25 Children's Thlevision Workshop 
created by Ford Foundation, Carnegie Corp., 
Office of Education to develop 26-week hour- 
long color series for pre-school children. 

AprIl 1 Plan to curtail clutter by banning all 
station-break commercials, putting all TV ad- 
vertising within programs, network, spot, local, 
under development by leading station repre- 
sentative. FCC proposes rule to prohibit 
licensee of any full-time station from acquiring 
another full-time station of any type in same 
market. 

April 15 Broadcasters win wide acclaim for 
coverage of racial outbreaks across nation in 
wake of Martin Luther King assassination. 
April 22 ABC asks FCC to help keep ABC- 
TV affiliates in markets with fewer than three 
stations from switching to NBC-TV. New York 
state supreme court rules CATV system operat- 
ing in New York City with underground 
telephone wires does not need city franchise, 
refused to enjoin Comte'. 

May 13 House Investigations Subcommittee 
opens hearing on WBBM-TV Chicago pot-party 
broadcast; charges that party was arranged 
are made, denied. 
May 20 Teleprompter gets FCC OK for wire- 
less CATV. 

May 27 Paul Segal, pioneer communications 
attorney, assistant general counsel to Federal 
Radio Commission before entering private law 
practice in 1931, dies at 68. Broadcast 
Media Corp. formed to handle spot-TV, radio 
buying for agencies. 
June 3 Madalyn Murray O'Hare buys time 
on KTBC(AM) Austin, Tex., for series of lectures, 
"The American Atheist:' she instigated ban on 
Bible reading in public schools; KTBC is owned 
by President Johnson's family. Senate sus- 
pends equal-time requirement for presidential, 
vice presidential campaigns. 
June 17 Supreme Court gives FCC jurisdic- 
tion over all CATV systems. Networks pledge 
cooperation with new Commission on the 
Cause and Prevention of Violence. 

June 24 Frank J. Shakespeare Jr, president, 
CBS Television Services Division, takes leave 
to join Nixon campaign staff. 

July 1 FCC gives full renewal to WLB7717) 

Jackson, Miss. FCC takes CATV control; tells 
phone companies to get approval to build, 
lease cable systems; rules that proof of eco- 
nomic damage not needed, restricts importa- 
tion of Los Angeles TV signals by San Diego 
CATV systems. Negro militants protest inade- 
quate program attention by St. Louis radio sta- 
tions, ask FCC to investigate. 

July 8 Howard Hughes offers $50 million for 

July 22 NBC cuts price of prime time in half 
for political advertising from Aug. 1 to election 
day. FCC puts new freeze on AM applications, 
considers revising allocation rules. ABC 
seeks merger after Howard Hughes abandons 
fight for control. 

July 290 General Foods tells agencies to steer 
clear of violence on TV, puts 57 syndicated 
programs off-limits. 
Aug. 5 Westinghouse proposes merger with 
MCA; Department of Justice, IRS take close 
looks. Federal court set aside FCC approval 
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of sale of WFMT(FM) Chicago to WGN. says FCC 
should have given hearing to protestors 
despite late filing of objections. Signal Com- 
panies offers $25 million for 49.9% of Golden 
tWroelet Broadcasters; Gene Autry to retain con- 

Aug. 12 Networks pay $55 million for football 
rights, expect $107 million from advertisers. 
NBC and CBS give GOP convention gavel-to- 
gavel coverage; ABC has late-evening summary, 
gains rating advantage with early-evening en- 
tertainment. Thirty-second commercial use 
has 12-fold growth in year; piggybacks have 
slight gain, all other lengths decline. Sale of 
KFDM -TV Beaumont Dfx., to city's newspapers 
called off because hearing on transfer, re- 
quested by Department of Justice, would run 
beyond contract termination date. 

Aug. 28 Basic agreement reached on new 
ASCAP pact for TV, ending six-year-old lawsuit, 
saving 12% in first-year fees, more later. 
Negro activist group, Fair Play for Black 
Citizens Committee, moves into convention of 
National Association of Television and Radio 
Announcers, claims 500 signed pledges from 
NATRA members. Norton Simon Inc: ac- 
quires Talent Associates. AT&T gives lower 
rates to ETV, but circuits can be pre-empted 
for commercial users. 
Sept. 2 Battles inside Democratic convention 
hall, battles in Chicago streets outside, feud 
between politicians and broadcast newsmen 
add up to vivid contrast to Republican's Miami 
meeting. FCC modifies sunrise rule, changes 
starting time from 6 a.m. to "local standard" 
time to 6 a.m. "local" time. 
Sept. 9 Washington rings with Chicago 
echoes; Congress denounces TV reporting; 
broadcasters protest police harassment. 
Report of staff on President's nisk Fbrce on 
Thlecommunications sees cable systems sup- 
plementing broadcast television, not supplant- 
ing it, subject to FCC duopoly rule, other 
restrictions now applied to broadcasting. 
FCC rejects ABC-TV plea for help against raid- 
ing by other networks, emphasizes it won't 
allow incentive-compensation features in 
affiliation contracts, revives rulemaking to re- 
quire affiliation contracts to be made public. 
Sept. 16 Court of Appeals in Chicago says 
FCC fairness rules are unconstitutional, con- 
tradicting earlier decision of Court of Appeals 
in Washington; Supreme Court appeal fore- 
seen. Hughes Tool Co. acquires Sports Net- 
work Inc. Agencies, representatives con- 
cerned at rise of independent buying services 
as middlemen between buyer and seller. 

Sept. 23 Broadcasters call BMI demands ex- 
orbitant break off negotiations for new 
licenses. 
Oct. 14 7}ansamerica Corp., Metromedia 
plan merger in $300 million stock deal; FCC 
approval is needed because both companies 
have broadcast holdings. No "Great De- 
bates"this year; House votes to suspend equal 
time for presidential candidates but includes 
George Wallace; Senate fails to pass 
amended bill. Pictures taken inside Apollo 7 
in flight, sent back to earth, revive public in- 
terest in space program. 
Oct. 28 Producers Guild of America wins 
recognition as collective bargaining agent for 
movie, TV producers, who gain health, pension 
benefits under 10-year contract. ABC seeks 
broadcaster participation in ownership of 
domestic satellite. 
Nov. 4 AAAA chairman attacks "middle- 
men,"defends timebuying skills of agencies in 
speech to ANA. Republican campaign spot 



alternating still picture of grinning Hubert 
Humphrey with scenes of poverty, war, riots is 
called "smear" by Democrats, canceled by 
Nixon-Agnew committee. NBC requirement 
for news personnel to furnish reports of finan- 
cial investments, outside employment brings 
acceptance, resentment. U.S. Tax Court ap- 
proves proportional write -offs of feature films 
overrules IRS demand for straight-line 
depreciation. 

Nov. 18 Iowa Supreme Court upholds state 
3% tax on advertising, reversing lower court 
finding. FCC affirms earlier decision to ban 
CATV import of Los Angeles programs into San 
Diego, except in areas served before Oct. 24, 
1966. 

Nov. 250 FCC rule that stations must carry an- 
tismoking spots upheld by Court of Appeals. 
NBC-TV starts "Heidi" on schedule, loses 
Raiders' two-touchdowns-in-nine seconds 
defeat of Jets, rouses ire of fans; tape of game 
ending shown on affiliates' late news pro- 
grams, on next morning's 711day. TV com- 
mercials are prime source of actors' incomes; 
SAG credits them as source of some 40% of 
members' earnings. 

Dec. 2 0 BMI, radio-music committee agree on 
new pact boosting fees 10% immediately, more 
later. U.S.-Mexican treaty for use of AM 
broadcast band completed after two years of 
talks; 260 U.S. daytimers to get presunrise time 
after pact is ratified. 
Dec. 18 FCC proposes new rules for CATV, 
would limit Importation of distant signals into 
all markets, require program origination; 
authorize tightly controlled on-air pay TV. 

President's Disk Fbrce on Communications 
Policy recommends single carrier for all types 
of International communications, create super 

federal agency to allocate radio spectrum 
among government, nongovernment users. 
CBS demonstrates EVR (electronic video 
recording); Motorola will build players for in- 
dustrial, educational use; home use seen three 
to five years away. 

Dec. 23 Microwave Communications offers 
plan for ETV interconnection service at rates 
lower than AT&T's. Television blasted as cor- 
rosive force at hearing held by President's Com- 
mission on the Causes and Prevention of 
Violence; ABC's Goldenson, CBS's Stanton re- 
port steps to reduce violence in programs, 
deny staging incidents for TV cameras during 
Chicago disturbances. Fifth global satellite, 
Intelsat III-A, launched for synchronous orbit 
over east coast of Brazil. 

Dec. 30 Christmas broadcast from Apollo 
apace capsule orbiting moon with three astro- 
nauts reading opening verses of Book of 
Genesis, successful splashdown, end eventful 
year. TWA underwrites Newafronn nightly 
newscast on Eastern Educational Network of 
17 educational TV stations for six months for 
$150,000, gets 4,550 on-air mentions. Sales 
of U.S. -made color TV sets top those of black- 
and-white receivers for first time, EIA reports, 
about 6 million for year, versus 5.5 million 
monochrome sets. Raymond Swing, radio 
news commentator with following in 1930's 
and 40's dies at 81. 

1969 

Jan. 8 Justice Department asks FCC to 
break up media "monopoly" in Cheyenne, 
Wyo., by ordering Frontier Broadcasting Co. to 
sell KFBC-TV. Frontier also owns city's only full- 

time AM station, only CATV system, has CP for 
city's second FM station; Frontier's principals 
also own Cheyenne's only morning, evening, 
Sunday newspapers. RK0 General an- 
nounces termination of Hartford pay-TV teat 
after six and a half years; Zenith seeks 
"showcase" Phonevision operation in major 
market. Federal court in Nevada holds CATV 
systems are essentially local, subject to state 
regulation. 
Jan. 20 NAB code boards loosen personal- 
product restrictions, approve feminine-spray 
ads on TV, tampon ads on radio. 'Frank J. 
Shakespeare, president, CBS Television Ser- 
vices, named to head U.S. Information Agency. 

More than 60 congressmen join in introduc- 
ing legislation directing FCC to conduct com- 
prehensive investigation of effects of violence on 
TV. 

Jan. 27 FCC decides to take ch. 6 Boston 
away from WHDH Inc., gives it to Boston Broad- 
casting Inc.; WHDH Inc. operated WHDH-AM-FM-TV 

Boston, is owned by Boston Herald-Davelen 
publisher of two daily newspapers, Sunday 
paper; BBI is virtually free of media connec- 
tions. 
Feb.10 FCC proposes rule to prohibit broad- 
casters from accepting cigarette advertising 
unless Congress says "no" or broadcasters 
voluntarily surrender billings that totaled S236 
million in 1968. 
Feb. 17 Westinghouse stations withdraw 
from NAB TV code as too weak, call lifting ban 
on personal product ads "last straw." 
Baseball gets 100th birthday present of $37.2 
million from broadcasters for rights to carry 
games on radio-TV. FCC starts investigation 
of conglomerate ownership of broadcasting sta- 
tions. 

STATION IDENTIFICATION 
Great stations make their own breaks. 

We identify with community problems. That's why our documentary unit, 
PROBE, has been honored with the Peabody, Mental Health, Iris Awards, and 
many more. 

We identify with the youth of today. That's why our KIDS CORNER children's 
program has been honored as one of the nation's five best by the Action for 
Children's Television. 

We identify with news credibility and integrity. That's why the WLBT 
newsteam has been honored as Mississippi's best overall news coverage seven 
years in a row. 

We identify with our audience. That's why we've won 24 straight sweep 
periods . .. for eight straight years. 

Being one of America's few dominant stations proves that we're committed, 
not only to the best programming in our market, but also to the awareness of 
our community. We're one television station our viewers can identify with. 

WLDTTV3.49 
TV-3 INC PO BOX 1712 JACKSON. MS 39205 
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Feb. 24 Advertisers, agencies active in buy- 
ing TV series, specials for placement in special 
markets. Comsat cuts Pacific satellite rates. 
Starch 3 IRS ponders Supreme Court appeal 
of Court of Claims decision upholding right of 
Meredith Broadcasting Co. to amortize network 
affiliation contracts of KPHO-TV Phoenix. 
March 10 Senator John 0. Pastore (D-R.I.) 
asks U.S. surgeon general to make study of 
violence on TV and its effects on viewers. 
Top price of commercial minutes in prime-time 
TV network programs is $65,000 asked by 
Laugh-In, Mission: Impossible, Mayberry RFD. 
March 17 New group, Civic Communications 
Corp., challenges VILBT(TV) Jackson, Miss., for 
ch. 3, asks for competitive hearing. 

March 24 FCC adopts rule to permit public 
inspection of network affiliation contracts. 
House publishes report of Investigations Sub- 
committee on pot party, recommending 
government controls over broadcast news. 

March 31 Public watches TV more, trusts it 
more as news source, likes program mix better, 
Roper survey shows. Preplanned network 
coverage goes into action with notice of death 
of former President Dwight D. Eisenhower, time 
pre-empted for funeral, memorial broadcasts, 
obituaries, but normal schedules not com- 
pletely abandoned. 
AprIl 7 CBS-TV fires Smothers brothers after 
hassles over performers' failure to comply with 
network's program standards, or to meet 
deadline for delivery of program to network for 
preview by affiliates. Another applicant 
wants WNAC-TV's Boston ch. 7, Dudley Station 
Corp., representing "black community of the 
Boston area!' TV rights to 1972 summer 
Olympics in Munich, Germany, go to ABC-TV 
for $12 million. 
April 14 Local TV business grows as depart- 
ment stores lead other retailers into video ad- 
vertising. Post-Newsweek Bonneville station 
groups take no new cigarette business, won't 
renew present contracts. Corp. for Public 
Broadcasting plans creation of Public Broad- 
casting System to distribute programs to ETV 
stations. 

AprIl 21 NAB drive for legislative relief 
against competing applications filed at license 
renewal time gets several bills introduced in 
House. 

AprIl 28 NBC-TV adds three 30-second anti- 
smoking spots to weekly prime time schedule: 
Westinghouse stations drop all cigarette ads. 

MCA, Westinghouse drop merger plans. 
May 12 New ASCAP TV contracts finished 

after eight years, could mean $53 million sav- 
ings to stations over 10-year period. 
May 19 FCC says weem-Tv Chicago should 
not have put pot-party program on air because 
it involved "inducements of the commission of 
crime" (smoking marijuana), urges guidelines 
for investigating reporting, but station's license 
not jeopardized. Television election broad- 
casts have "no detectable influence on voting 
behavior:' NBC researchers state, after analysis 
of 1964, 1968 elections. 
June 2 Plan for settling differences over cable 
regulation reached by staffs on NAB, NCTA, ac- 
cepted "in principle" by NCTA board, to be con- 
sidered by NAB board in mid-June. Agreement 
proposes joint support of legislation to protect 
broadcasters' program rights, give CATV 
chance to grow. ABC-TV gets Monday-night 
pro football for reported $8 million a year. 
Apollo 10 is color spectacular: first color pic- 
tures of moon, of earth from moon, of 
splashdown. 

June 9 AMST, ACTS, attorney for motion pic- 
ture firms object to NAB-NCTA agreement. 
FCC gets tough on equal-employment oppor- 
tunit); orders broadcasters to establish pro- 
grams "designed to assure equal opportunity 
in every aspect of station employment policy 
and practice!' 
June 18 Supreme Court holds FCC's fairness 
doctrine, personal-attack rules "enhance rather 
than abridge the freedom of speech and press 
protected by the First Amendment." 
Metromedia, Transamerica call off merger. 

June 23 NAB board scraps staff agreement on 
cable TV as broadcasters demand more pro- 
tection. FCC sets aside license renewal of 
Yawn+) New York, paving way for comparative 
hearing with new group seeking to take chan- 
nel; dispute rages on responsibility for com- 
mission's delay in acting on complaint. 
June 30 Court of Appeals takes license from 
wutTrrv) Jackson, Miss., orders FCC to invite 
new applicants for ch. 3, castigates commis- 
sion for its handling of case. 
July 14 NAB proposes phase-out of all 
cigarette advertising on code stations, with 
total elimination by Sept. 1, 1973. 
July 28 Cigarette companies offer to cancel 
all radio-TV advertising by September 1970. 

Man walks on moon and world watches it on 
TV. 

Aug. 4 0 K7'AL-Tv nzarkana, Thx., gets license 
renewal. 

Sept. 1 Politicians spent $59 million for 
radio-TV during 1968 campaign. 

Smart 7/tofee# a Seat/tee:de ipact ea 

KAPR-AM 930 KHZ 

MInMDTH 95.3 MHZ 
ABC Information Network. Paul Harvey - Earl Nightingale. 

COUNTRY MUSIC - BEAUTIFUL MUSIC 

RT. 1, BOX 243 DOUGLAS, ARIZONA 85607 TEL. (602) 3644495 
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Sept. 8 More challenges for licensees: Black 
group files against WMAL-TV Washington; 
former state official bucks WHTN-TV Huntington, 
W. Va. renewal; lawyers seek channel oc- 
cupied by WTAR-TV Norfolk, Va. Standard 15% 
commission for station reps no longer standard, 
IBFM survey reveals. NAB, NCTA can't agree 
on CATV, break off talks. AT&T proposes new 

lines. 
broadcast tariffs, seeks $90 million a year for 

Sept. 22 President names Dean Burch, 
former chairman, Republican National Com- 
mittee, Robert G. Wells, Kansas broadcaster, to 
FCC. NCTA survey shows 98 cable systems 
carry ads; 329 originate programs. 

Oct e 7Iventieth Century Fund proposes 
prime-time half-hours for presidential 'candi- 
dates for 35 days before election, broadcast on 
all stations, CATV systems, priced at 50% nor- 
mal rate, with government paying bill. FCC 
gives Bartell heaviest fine, $30,000, for 
allegedly unauthorized transfer of control of 
three radio stations. 

(30.130 Am, stations will ignore NAB TV 
code, use live models in lingerie commercials. 
Oct. 20 U.S. Supreme Court upholds FCC 
cigarette fairness rule. Victor C. Diehm, 
WAZL(AM) Hazelton, Pa., elected president, chief 
executive officer of MBS, replacing Robert R. 
Pauley. Three-network consortium to own, 
operate $100-million satellite system, pro- 
posed by CBS's Stanton. 

Oct. 27 FCC requires program origination by 
CATV systems with over 3,500 subscribers, 
permits commercials at natural breaks. 
Collections slow in TV spot; paperwork, high in- 
terest blamed. James T Aubrey Jr, former 
president, CBS-TV network, named president, 
chief executive officer, MGM. 
Nov. 3 Electronic Industries Assn. forecasts 
multichannel wiring of whole country. House 
Commerce Committee cites FCC chairman 
Hyde for contempt of Congress for refusing to 
produce confidential documents on case still 
open. WON gives WFMT(FM) Chicago to 
Chicago Educational Television Assn. 
Nov. 17 Vice President Agnew charges net- 
works with biased reporting; broadcasters 
fume; new FCC chairman defends Agnew's 
right to "express views on objectivity of net- 
work news coverage." 
Dec. 8 Blacks, churches, liberals protest 
Pastore bill to protect broadcasters from ir- 
responsible applications for their facilities as 
racist measure to guarantee licenses in per- 
petuity. New merger in works: Dun & 
Bradstreet would acquire Corinthian broad- 
casting-publishing interests for $134 million. 
Dec. 15 Senate approves ban of broadcast 
cigarette advertising by Jan. 1, 1971. 
Dec. 22 CBS-TV seeks music licenses on per- 
piece basis. 

1970 

Jan. 5 CBS sues ASCAP BMI under antitrust 
laws in new attempt to get per-use music 
licenses. 
Jan. 12 Ailing Brigadier General David San 
noff, 78, key figure in RCA since its origin, 
resigns as board chairman, director, is elected 
honorary board chairman; Robert W Sarnoff, 
RCA president, chief executive officer, elected 
to additional post of chairman. Committee to 
study feasibility of VHF channel-sharing with 
land-mobile users completes task, dividends 
on results; broadcasters say it's not feasible, 



land-mobile users say it is. Competitive 
groups seek ch. 10 Miami occupied by www-rv, 
(Washington Post-Newsweek) ch. 2 Orlando 
now held by WESH-TV (Cowles). 

Jan. 19 FCC eases broadcaster fears 
aroused by WHDH-TV decision by adopting 
policy statement asserting it will favor incum- 
bent broadcaster over rival applicants if he can 
show his programing has been substantially 
attuned to the needs and interests' of his area. 

AT&T rejects CPB request for free inter- 
connection service, tells FCC 40% reduction is 

best it will do. Cypress Communications 
Corp., Harriscope Cable Corp. plan merger of 
CATV operations into one company serving 
165,000 subscribers. Frank Folsom, RCA 
president, 1949-57, chairman of executive 
committee until 1966, dies at 75. 

Jan. 28 Nixon administration recommends 
FCC establish interim domestic satellite policy 
permitting any one with proper financial, tech- 
nical resources to own, operate its own system. 

Feb. 2 ABC, CBS, NBC agree to underwrite 
study of feasibility of jointly operating own 
satellite system to distribute TV radio programs; 
AT&T says it will seek right to use satellites in 

its domestic-communications service. 

Feb. 9 BMI files antitrust suit against, CBS, 
NBC, ASCAP alleging conspiracy to destroy 
BMI, asks $59 million treble damages. Orrin 
E. Dunlap, former vice president in charge of 
advertising, publicity for RCA, earlier for 18 
years radio editor of New York Times, dies at 
73. 

Feb. 18 President asks Congress to let him 
establish White House Office of Telecommunica- 
tions Policy. "Frito Bandito," pulled off air 
after complaints of Mexican-American group, 
will be replaced by new Fritos campaign. 

Feb. 23 FCC proposes fee boosts for all licen- 
sees, with broadcasters paying largest part; TV 

filing fee would rise from $150 to $5,000 for 
VHF in top-50 market. 

March 2 FCC sets up spectrum management 
task force to develop, carry out centralized fre- 
quency-management program. Pay TV gets 
green light; Supreme Court refuses review of 

lower court ruling upholding FCC's order 
authorizing such service. ABC-TV termi- 
nates affiliation with WKTR-TV Dayton, Ohio, 
after network station-relations man is charged 
with accepting bribe for recommending that 
WKTR-TV get affiliation. State utility commis- 
sioners move quickly into CATV after Supreme 
Court Nevada decision: National Assn. of 
Regulatory Utility Commissioners decides to 
recommend model CATV statute for all states. 

March 9 House, Senate conferees agree on 

legislation to outlaw cigarette advertising on 
radio-TV, change date from Jan. 1, 1971, to 
Jan. 2, to let commercials appear on New 
Year's Day football bowl games. 

March 18 Westinghouse Broadcasting asks 

FCC to prohibit major-market stations from tak- 
ing more than three hours of network nonnews 
programing between 7 and 11 p.m. 

March 30 Elton H. Rule, president, ABC-TV, 
named to new post, president of American 
Broadcasting Co., broadcast division of ABC 
Inc. FCC tentatively votes to limit amount of 
programing TV networks may supply in prime 
time and to take networks completely out of 
domestic syndication, largely out of foreign 
sales. FCC adopts proposed rule barring 
owner of any full-time broadcast station -AM, 
FM, TV -from acquiring another station in 
same market; issues notice of proposed 
rulemaking to break up existing multimedia 

combinations, including newspapers, in same 
market, excepting only AM-FM combinations. 

FCC opens door to all comers interested in 
domestic satellite operation, who have ability, 
money, need for service. 
April 8 Anti-pollution group complains to 
FCC that WNBC-TV New York failed to fulfill fair- 
ness doctrine obligations when it refused to 
carry rebuttals to gasoline and automobile 
commercials, messages dealing with air pollu- 
tion they cause. Justice Dept. announces 
agreement with TV networks, motion picture 
producers, associated unions intended to insure 
20-25% of daily craft employment going to 
minority workers. FCC rejects plan to open 
UHF channels 14 through 20 to land-mobile 
radio operators in top-25 markets, 

April 20 FCC approves inclusion of coded pat- 
terns in TV signals to identify programs, spots 
electronically. Senate passes bill repealing 
equal-time provision for presidential and vice 
presidential candidates, enabling candidates 
to buy time at lowest rate for commercial ad- 
vertiser for same period, limiting amount any 
candidate for national office can spend for 
broadcast time. 

April 27 AAAA lifts ban on media ownership 
by member agencies. After over 20 years of 
sharing two channels, 820 kc, 570 kc, WFAA 

Dallas, wBAP Fort Worth go separate ways; 
wBAP gets 820 kc, WFAA 570 kc. 

May 4 FCC orders AT&T, Western Union to 
end preferential private-line rates for press 
users, including broadcasters. 

May 11 Richard A. Moore, West Coast 
broadcaster, recently consultant to HEW Sec. 
Robert Finch, named special assistant to Atty. 
Gen. John N. Mitchell. FCC adopts rule 

prohibiting TV affiliates in top-50 markets from 
accepting more than three hours of network pro- 
graming between 7, 11 p.m., bars networks 
from domestic syndication, lets them sell 
abroad only programs they produce them- 
selves, all effective Sept. 1, 1971; after Sept. 1, 

1970, networks barred from acquiring subsidi- 
ary rights in independently produced pro- 
grams. Only on-the-spot, fast-breaking news, 
political broadcasts are exempt. BMI files 
$6-million copyright infringement suit against 
NBC. WKERTV) Dayton, Ohio, gets court order 
for ABC-TV to reinstate pre-1969 affiliation, 
switching from WKTR-TV Mangle Publica- 
tions, having sold nine radio-TV stations to 
Capital Cities Broadcasting, agrees to sell re- 
maining broadcasting properties, retire from 
radio-TV. 
May 18 MBS affiliates ask other networks, 
NAB, to join in test of law banning cigarette 
commercials. Sen. Frank E. Moss (D-Utah) in- 
troduces resolution directing FTC to study 
possible connection between advertising, drug 
abuse. Metromedia donates KNEWTV San 
Francisco, UHF, to Bay Area Educational Assn. 

May 25 New FCC rules require broadcasters 
to adopt, report to commission, detailed equal- 
employment opportunity programs. FCC for- 
mulating plan for new CATV rule dropping 
local station protection against importation of 
signals from overlapping markets, permitting 
importation of at least four nonnetwork station 
signals plus whatever affiliated-station signals 
needed for full network service, requiring dele- 
tion of commercials from imported programs 
and permitting voids to be sold to advertisers 
by local TV stations, requiring copyright pay- 
ments, requiring payment of 5% of gross 
subscription charges to CPB, other changes. 
FCC amends double-billing prohibition rule to 
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ban any kind of misrepresentation in station 
billing. Merger of Thleprompter Corp. and 
H&B American Corp. approved by 
stockholders, would make Teleprompter 
largest CATV operator in nation. 
June 1 ASCAP asks court to order CBS-TV, 
NBC-TV to dispose of owned stations, to enjoin 
them from producing, selling, distributing pro- 
grams. Appeals court hears fourth oral argu- 
ment of WHDH-TV Boston case. 
June 8 FCC warns that kickbacks to net- 
works or producers as reimbursement for 
talent fees must be fully disclosed to audience 
or be counted payola violations. Examiner 
recommends awarding license of Orlando, 
Fla., ch. 9 to Mid-Florida Television Corp., ma- 
jor victory in 13-year battle. FCC turns down 
request of equal time by antiwar groups. BM I 

asks court to order CBS-TV to pay it 70% of 
what network pays ASCAP. Former Sen. Ed- 
win C. Johnson (D-Colo.), chairman of Senate 
Commerce Committee, 1949-54, dies at 86. 

June 15 Edward Petrx founder of station- 
sales representation as it is today and leading 
figure in field for over 30 years, dies at 73. 
Department of Justice tells FCC it should deny 
license renewal to Kft7v Los Angeles, if ex- 
aminer's finding that General Tire & Rubber Co. 
had engaged in anticompetitive practices 
benefiting station is upheld. 
June 22 If station sells time to political can- 
didate it must sell reply time to opponents but 
it doesn't have to give them free time to answer 
paid announcement, FCC explains. House 
Investigations Subcommittee censures CBS for 
part in Haiti invasion plo4 charges network 
with staging scenes for presentation in docu- 
mentary, encouraging illegal invasion scheme, 
recommends new legislation specifically to 
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outlaw such practices. NAB plans all-out 
fight against FCC move to end media 
crossownership, asks for more time to make ex- 
tensive study, seeks to hire former FCC mem- 
ber Lee Loevinger as special counsel. 
Examiner recommends renewing WCCOATV 
Minneapolis licenses without hearing. 
June 29 Nixon picks Dr. Clay T Whitehead, 
special assistant to President, as first director 
of new Office of Telecommunications Policy. 
FCC releases package of CATV actions, pro- 
posals anticipate future role of cable television 
in nation's communications system. CBS 
President Frank Stanton announces that op- 
position party will be given several oppor. 
tunities each year to present its views on CBS in 
free program time, agrees to paid political 
fund-raising appeals of up to one minute's 
length between campaigns. Campaign of 
blacks to require broadcasters to change hiring, 
program practices moves to Nashville, 
Memphis. Formation of National Black Net- 
work to furnish news, information service to 
black-oriented radio stations, announced by 
Robert R. Pauley, former president of ABC, 
Mutual radio networks, Murry Woroner, head of 
Woroner Productions. ABC-TV affiliates re- 
sent acquiescence to FCC prime-time rule of 
ABC Inc. President Leonard Goldenson, tell 
him so. Michael H. Dann resigns as CBS-TV 
senior vice president, programing, to join 
Children's Television Workshop; Fred Silver- 
man, vice president for programing and 
development, CBS-TV, succeeds Dann. 

July 6 Triggybacks next? Alberto-Culver 
sounds stations out on acceptability of three 
20-second spots in single minute. Competing 
applicant will withdraw bid for NBC's ICNBCTV 

Los Angeles under agreement approved by 
FCC for NBC to repay expenses incurred in 
prosecuting application, about $102,400. FCC 
denies renewal application of WXURAM-FM 
Media, Pa., orders stations off air by Sept. 1, 

1970. FCC adopts $20-million increase in 
fees from broadcasters, other licensees; station 
fees vary with market location, type of service, 
hours of operation power. CBS spins off pro- 
gram-syndication, domestic CATV operations 
in independent company, names Clark B. 
George as president; Sam Cook Digges, execu- 
tive vice president, CBS-owned AM stations, 
succeeds George as president, CBS radio divi- 
sion. Consolidation of WNDT(11/1 New York, Na- 
tional Educational Television into Educational 
Broadcasting Corp. provides expanded center 
of educational-TV programing or national dis- 
tribution by Public Broadcasting Service. 

July 13 Domestic broadcast in CBS-TV free 
time sets off outbursts of political demands. 
Blacks ask FCC to deny license renewals to 
WREC -TV, WHEICTV, both Memphis. 

July 20 Football rights go up to $66 million, 
cost of minutes rises to $200,000 each. 
Blacks add WhfC-AM-FM-TV to list of Memphis 
stations whose license renewals they want 
denied; others feel stations have been too pro- 
black. WCCO-AM .TV Minneapolis get renewals; 
FCC ducks mass-media-control issue. Court 
sets interim ASCAP fees of $4.3 million a year 
for NBC-TV; CBS-TV rejects same fees as too 
high, still wants to buy music on per-use basis. 
July 27 Nixon appoints FCC Commissioner 
Robert Wells, now serving term ending June 
30, 1971, to full seven-year term succeeding 
Kenneth Cox; Sherman E. Unger; general 
counsel, Dept. of Housing and Urban Develop- 
ment, named to serve out 11 months of Com- 
missioner Wells's present term. 
Aug. 3 Hal C. Davis, vice president, Ameri- 
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can Federation of Musicians, president of Pitts- 
burgh local, named AFM president. 
Aug. 10 Food and Drug Administration acts 
to stop advertising of eight toothpastes, eight 
mouthwashes as medically effective in com- 
bating bad breath, germs and sore throats, 
common cold symptoms; claims, FDA says, are 
false; cereal makers defend their products 
against "empty calorie" charges. FCC ap- 
proves merger of Ibleprompter, H&B American 
Corp.; merger will form nation's largest cable 
system of SEC, Justice Dept. also approve. 
Two UHF operators seek right to start pay-TV 
service. 
Aug. 17 Two -year agreement of AFM and TV 
networks gives staff musicians weekly wage of 
$300, but reduces number to 95, all in New 
York. Miles W Kirkpatrick, chairman of 
American Bar Assn. committee that was criti- 
cal of FTC, appointed FTC chairman. Atty. 
General Mitchell tells newsmen he alone will 
authorize subpoenas for sensitive information. 

Group opposing Post-Newsweek for Miami 
ch. 10 willing to drop out if they can get back 
out-of-pocket expenses. WREC-TV Memphis 
settles with blacks. CBS agrees to pay 
ASCAP interim fees of $4.3 million a year while 
court settles per-use license dispute. 
Aug. 24 AAAA wants electronic logging to 
verify broadcasting of commercials, done at 
broadcasters' expense. 
Aug. 31 KNBC-Tv Los Angeles gets renewal. 
Subscribers squawk about ARB, rate increases, 
findings, techniques, service promises larger 
sample size, faster delivery, stands firm on 
price. Women's Lib boycotts Silva Thins, Ivo- 
ry Liquid, Pristine, Cosmopolitan Magazine, 
calls advertising "offensive, insulting to 
women." Kenneth A. Cox leaves FCC at end 
of term, will be senior vice president of 
Microwave Communications of America, also 
counsel to communications law firm. 

Sept. 7 Nonprofit group gets custody of 
WLBT(TV) Jackson, Miss., until permanent 
licensee selected. Blacks challenge renewals 
of eight Columbus, Ohio, stations. George R. 
Katz, former president of Katz agency, dies at 
97. 

Sept. 14 Plans for agency-owned computer 
services center are announced by AAAA. 

Sept. 21 TV commercials miss audience 
completely 4% of time, hit only 27% sometime, 
FC&B study reveals. Teleprompter, H&B 
American sign agreement that merges H&B 
into Teleprompter. 

Oct 5 United Church of Christ, black broad- 
casting coalition of Youngstown, Ohio, comes to 
terms with WFAATV, asks FCC to deny 
renewals to other Youngstown stations. FTC 

proposes tough choice to advertisers who break 
its rules: stop advertising for year or include in 

all advertising sins attributed to them by FTC; 
Chevron gasoline with F-130, HI-C are test 
cases. WPINTV) New York executives admit 
judgment errors, deny deliberate misrepresen- 
tation in license-renewal hearing. Major 
movie companies file antitrust suits to stop 
ABC, CBS from producing entertainment pro- 
grams for themselves, for theaters, for anyone 
else. 

Oct. 12 FCC starts work on standards to 
measure station performance, for reference at 
renewal time; test work being done on top-50 
market stations. Frontier Broadcasting Co. 

offers to drop crossownership if FCC renews 
license of KFBC-TV Cheyenne, Wyo. NAB 
hunts for top-level executives to implement top- 
to-bottom shake-up. 



Oct. 190 Time-Life negotiating sale of stations 
to Combined Communications Corp. 
President vetoes political broadcasting bill. 

FCC invites comments about antismoking 
spots when cigarette advertising goes off air. 

FCC has best chance of all federal agencies to 

play key role in promoting civil rights, U.S. 

Commission on Civil Rights report asserts. 
FCC probes financial ability of WPIX(TV) New 
York challenger to raise initial million needed 
to take over station. Midwest Video Corp. 

asks court to tell FCC it has no right to order 
cable systems to originate programing. 

Oct. 28 Networks, affiliates have to start 

planning how to handle shorter network nights, 

as appeals court refuses to stay Oct. 1, 1971, 

effective date of FCC's prime-time rules. 

Nov. 2 Agreement in principle for McGraw- 
Hill's $80.1 million acquisition of Time-Life TV 

and radio stations announced. U.S. district 
court rules CBS-TV must pay BMI $1,607,000 
per year, retroactive to Jan. 1, 1970. until litiga- 
tion between them is settled. "New York 

Times" buys its first TV, WRECTV Memphis, as 

part of $50-million deal for Cowles Com- 
munications properties. 
Nov. 9 FCC extends deadline for citizen 
groups to file against Chicago stations, saying it 

will study means to allow more time for 
renewal challengers and to bar extensions of 

deadlines unless "all interested parties" join in 

request. 

Nov. 18 Manship committee, set up with 
$100,000 grant from NAB to fight curbs on 

media crossownership will solicit $100,000 
more from broadcasters. 

Nov. 23 NBC and NBC-TV affiliate group 
withdraw from appeals court case against FCC 

prime-time access rule. 
Nov. 30 FTC hardens line against allegedly 
deceptive advertising by announcing intent to 
issue cease-and-desist orders against Mattel 
and Topper for toy commercials and duPont for 
Zerex antifreeze demonstration. Newly 
merged D'Arcy Advertising, St. Louis, and Mac- 
Manus, John & Adams, Bloomfield Hills, Mich., 
plan to buy control of lntermarco N.V., of 
Amsterdam, creating agency with $250 million 
in billings. FCC's prime-time access rule 
comes under further attack in filings with U.S. 

Second Circuit Appeals Court in New York. 

Dec. 7 Stronger role for citizen groups in 
license-renewal process proposed by FCC 
staff and Dr. Barry Cole, commission consul- 
tant. FCC climaxes nine-month probe of 
Burden stations by ordering hearing on ac- 
tivities of group owner's five AM and FM sta- 
tions. Among 22 issues is charge of illegal gifts 
and contributions to members of Congress. 
Boards of Dun & Bradstreet and Corinthian 
Broadcasting Corp. extend deadline on their 
$100 million-plus merger to May 1, 1971. Six 
AM stations file suit in federal district court in 
Washington to stop ban on cigarette commer- 
cials on radio and TV. 

Dec. 14 President Nixon withdraws name of 
FCC nominee Sherman Unger; object of routine 
IRS audit, and instead nominates Thomas J. 
Houser: deputy director of Peace Corps. 

1971 

Jan. 11 Thomas J. Houser sworn in as FCC 
commissioner to complete term of Commis- 
sioner Robert Wells, who in turn, was named to 
full seven-year term, succeeding Kenneth A. 

Cox. With cigarette advertising banned from 
radio and TV, effective Jan. 2, 1971, tobacco 
companies seek alternative methods. 
Capital Cities Broadcasting Corp. pledges $1 
million for minority programs to demonstrate 
its public-interest commitment, which had 
been challenged by citizen groups opposing 
Capcities $147-million acquisition of Triangle 
Publications' stations. 
Jan. 18 0 FCC and Office of Tele- 
communications Policy embark on long-range 
study aimed at more efficient use of radio 
spectrum. 
Jan. 25 Prodded by Action for Children's 
Television and other citizen groups, FCC an- 
nounced inquiry and notice of proposed 
rulemaking on schedules, standards and com- 
mercials for children's TV programing. 
Feb. 1 Thleprompter Corp. and its president- 
chairman, Irving B. Kahn, indicted by lederal 
grand jury on charges of bribery and con- 
spiracy in obtaining cable franchise in Johns- 
town, Pa. 

Feb. 15 President's Advisory Council on Ex- 
ecutive Reorganization criticizes operation of 
seven regulatory agencies and proposes FCC be 
trimmed to five members. 

Feb. 22 BROADCASTING'S annual survey finds 
major league baseball will receive $40.4 million 
for play-by-play rights in 1971. 

March 1 FCC approves Capital Cities Broad- 
casting acquisition of 71-iangle Publications sta- 
tions, part of deal that, overall, added up to 

$147 million. 
March 150 FCC endorses agreement of TV net- 
works to designate 8-11 p.m. as prime time in 

fall. Under prime-time access rule, networks 
were limited to three hours between 7 and 11 
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p.m. John A. Hardin elected president and 
chief executive officer of Mutual Broadcasting 
Corp. Under revised agreement, Time Inc. 
plans to sell five TV stations to McGraw-Hill for 
$69.3 million, deleting Time's radio properties 
from earlier announced package. 
March 22 Vice President Spiro T Agnew 
renews attacks on media, including CBS News 
and its "The Selling of the Pentagon:. program 
he describes as "subtle but vicious broadside 
against nation's defense establishment." 
Coast-to-coast flap over drug lyrics in songs 
erupts following FCC notice telling broad- 
casters to be cautious. Philo T Farnsworth, 
who obtained first patent for electronic TV 
system in 1927, dies at age 64. 
April 12 Staggers subcommittee subpoenas 
CBS, NBC documentaries in quest of informa- 
tion on how TV networks produce information 
programs; CBS's Stanton refuses to yield out- 
takes, other unaired material. 
April 19 FCC backs off slightly on its con- 
troversial drug-lyrics policy issued in March. 
May 3 CBS refuses to comply with subpoena 
from Staggers subcommittee for outtakes, 
unused material. National Public Radio starts 
up with 90-station interconnected lineup. 
May 10 FCC's prime-time access rule and re- 
lated restrictions on syndicated and related 
programing activities of networks is upheld by 
New York appeals court. 
June 7 FCC belatedly approves CBS spinoff 
of cable and syndication to Viacom Interna- 
tional. 
June 14 FCC's Jan. 15, 1970, policy state- 
ment-regarded by broadcasters as protection 
against challenges to renewal applications-is 
thrown out by U.S. Court of Appeals in Wash- 
ington. Supreme Court, in case involving 

wIP(AM) Philadelphia, rules broadcasting has 
First Amendment parity with press and is im- 
mune to suits by private citizens under normal 
circumstances. 
June 28 President Nixon names special ad- 
ministration subcommittee, headed by Clay T 
Whitehead and including three cabinet mem- 
bers and three White House aides, to develop 
cable policy. 
July 5 President Nixon confirms that Repre- 
sentative Charlotte Reid (R-Ill.), who at one 
time was singer on NBC Radio's Don McNeill's 
Breakfast Club, will be appointed to FCC. She 
eventually was sworn in Oct. 8. Four different 
product TV ads of American Home Products 
Inc. are among latest batch challenged by 
Federal Trade 'Commission. Staggers com- 
mittee votes that CBS's Frank Stanton be cited 
for contempt for refusing to supply outtakes 
from "The Selling of The Pentagon!' 
July 12 House of Representatives refuses to 
back Staggers committee on Stanton contempt 
citation. 
Aug. 9 Washington appeals court overturns 
FCC ruling and says broadcasters may not im- 
pose fiat ban on sale of time for discussion of 
controversial issues. 

Aug. 23 0 Washington appeals court rules that 
advertising of high-power cars and leaded 
gasoline raises fairness doctrine considerations 
-just as the FCC had held four years before 
with respect to cigarette advertising. 
Sept 8 Stern Community Law Firm plans 
campaign to force broadcasters to run "truth- 
in-advertising" public service spots that could 
contradict commercial station messages. 

Sept. 13 John Thomas Ireland Jr picked to 
succeed CBS President Frank Stanton, who 
becomes vice chairman and continues as 

chief operating officer on Oct. 1. 

Sept. 27 0 Government plans 1973 experiment 
with satellite and public institutions in Rocky 
Mountain area that some see as prelude to 
satellite-to-home broadcasting. 
Pet.11 Office of Telecommunications Policy 
Director Clay T. Whitehead calls for elimination 
of fairness doctrine, change of license-renewal 
process to get government out of programing, 
and to begin steps to deregulate radio. 
Oct 18 "Special Report" in BROADCASTING 

offers compendium of anecdotes about radio 
and television's yesteryears, based on maga- 
zine's personal interviews with pioneers in 
field. Supreme Court refuses to review FCC 
decision that will strip WHDH-TV Boston of its 
license. 

Oct. 25 Irving B. Kahn, chairman of 
Teleprompter Corp., is convicted of bribery, 
conspiracy and perjury in connection with 
award of Johnstown, Pa., cable franchise in 
1966. 

Nov. 8, Dec. 8, Dec. 13 NAB carves out pro- 
posed legislation that would favor performance 
over promise in FCC license-renewal proceed- 
ings. Eighteen petitions to deny filed on Nov. 
1 against California stations' renewals. by 
blacks, Orientals and chicanos. 
Nov. 15 Compromise on FCC's proposed cable 
rules, orchestrated by Office of Tele- 
communications Policy, is reluctantly accepted 
by cable operators and broadcasters. Ctues- 
tions raised in Congress as to why White 
House had FBI check made on Daniel Schorr; 
CBS correspondent who clashed with White 
House aides over accuracy of Schorr reporting. 
White House denies intimidation, says check 
was in connection with government post for 
which Schorr was considered. 
Dec. e Nixon nominates FCC General 
Counsel Richard E. Wiley to succeed FCC 
Commissioner Robert Wells, who resigned Nov. 
1. David C. Adams succeeds Waller D. Scott 
as NBC board chairman. 
Dec. 20 David Sarnoff, dominant force in 
electronics communications for more than 50 
years, dies at 80. Representative Paul 
Rogers (D-Fla.) introduces legislation to ban 
TV blackouts of sports contests that are sold 
out; similar bill by Senator William Proxmire 
(D-Wis.) to be subject of congressional hear- 
ing next year. Action for Children's Television 
petitions Federal Trade Commission to ban toy 
advertising in children's TV programs. 
Dec. 27 CBS abandons marketing of its 
electronic video recording system. 

1972 

Jan. 10 Federal Trade Commission urges 
FCC to enlarge its fairness doctrine to cover 
product commercials. Former Florida broad- 
caster C. Edward Little is named MBS presi- 
dent. Dr. Peter C Goldmark, inventor and 
scientist recently retired as president of CBS 
Laboratories, establishes Goldmark Com- 
munications with Kinney Services Inc. as ma- 
jority owner. 

Jan. 24 Surgeon General Jesse L. Steinfeld 
and 12-member Scientific Advisory Committee 
on Television and Social Behavior releases $1- 
million study that says there is casual link be- 
tween TV violence and aggressive behavior in 
some children. Leonard H Goldenson be- 
comes chairman and chief executive officer of 
ABC Inc. and Elton H. Rule becomes president 
and chief operating officer. 
Jan. 31 Supreme Court refuses to stay August 
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1971 decision of U.S. Court of Appeals 
prohibiting broadcasters from enforcing ban on 
sale of time for discussion of public issues. 
Feb. 7 FCC delivers its package of basic 
rules for cable, to be effective March 31. 

Feb. 28 Satellite coverage of President Nix- 
on's trip to Red China marks new milestone in 
broadcast history. 
March 6 First official challenge to FCC's new 
cable rules comes from Dale Moore, Northwest 
TV station owner, who cites dangers rules pose 
for small-market broadcasters. NAB seeks stay 
pending copyright legislation. Paul Comstock 
resigns as NAB executive vice president re- 
lations and is succeeded by Grover C Cobb. 
March 13 Congressional Black Caucus 
charges mass media is pervaded by racism in 
employment and news coverage, and conspire 
to keep public from learning that blacks and 
poor are exploited in advertising. McGraw- 
Hill's $69 million purchase of five Time-Life TV 
stations is approved by FCC. 

March 20 Plans for formation of National 
Black Network (radio) are announced. 
March 27 David Raster of Datran Corp. is 
named president of National Cable Television 
Association. WHDH-TV Boston goes off air 
after 10-year fight at FCC for survival; WCVB-TV 
begins operation on vacated channel 5. FCC 
is asked to hold up renewals of 11 Massachu- 
setts stations pending inquiry into their employ- 
ment practices. 
April 17 Department of Justice files civil an- 
titrust suits designed to prohibit three national 
TV networks from engaging in any entertain- 
ment-program or feature -film syndication. 
Judge Benjamin L. Hooks of Memphis is nomi- 
nated to be member of FCC-first black ever 
to serve on any federal regulatory 

April 24 Federal Trade Commission charges 
American Home Products, Bristol-Myers and 
Sterling Drug with false and misleading adver- 
tising for their pain-killer drugs. 
May 8 Thleuision Communications Corp. 
agrees in principle to acquire Cypress Com- 
munications Corp. in estimated $58.7 million 
stock deal that would make TVC nation's sec- 
ond largest cable TV operator (value was res- 
tated to be $51.5 million at completion of 
merger Sept. 29). In copyright suit brought by 
CBS and three program packagers against 
Teleprompter, New York District Court rules 
that all signals local or far, can be taken by 
CATV's without liability, and-contrary to plain- 
tiffs' claim-1968 Fortnightly decision still ap- 
plies. Twenty six stations in New York and 
New Jersey face license-renewal challenges 
with women's lib group among challengers for 
first time. 

May 15 Citizen groups get unprecedented 
concessions from McGraw-Hill in form of hard 
commitments on chicano-black hiring and pro- 
graming as well as abandonment of one of five 
VHF's McGraw-Hill planned to buy from Time- 
Life (FCC already had approved transfer). 
FCC raises from 1% to 5% limit of broadcast 
ownership that banks may hold without it 
counting against station ownership limit. 

May 22 J. Paul Getty among backers of new 
Home Theatre Network, pay-cable firm. Opti- 
cals Systems and Theatrevision 
simultaneously announced pay-cable tests at 
NCTA convention. TV networks under fire for 
alleged distortion of news: Staggers subcom- 
mittee holds two-day hearing on issue; GOP 
newsletter claims NBC and UPI spread com- 
munist propaganda without considering na- 
tional interest. Kaiser Broadcasting Corp. 



and Field Enterprises plan to put their UHF's 
together. Coverage of Nixon trip to Soviet 
Union costs networks at least $1 million each. 

June 5 Ted Bates, founder of Ted Bates & Co. 
and considered architect of spot TV, dies at 70. 

June 12 Supreme Court, in 5-4 decision, con- 
firms FCC authority to require program origi- 
nation on cable systems. Charles T Ireland, 
51, who became president of CBS Inc. preced- 
ing October. dies of heart attack. 
BROADCASTING "Special Report" offers analysis 
of middle-of-road radio and changes it has un- 
dergone. 
June 19 FCC announces satellite policy that 
provides for "multiple-entry:. but with restric- 
tions on AT&T and Comsat. 

July 3 Supreme Court rules against news- 
men's privilege in grand jury investigations, dis- 
posing of three separate appeals. 

July 10 Judge Benjamin L. Hooks sworn in 
as FCC commissioner. 

July 17 Arthur R. Thylor elected president 
of CBS Inc. 

July 24 Cox Cable Communications and 
American Thlevision & Communications pro- 
pose merger that would form second largest ca- 
ble-system complex in U.S. 

Aug. 14 INTV is founded as association for 
independent, non-network stations; Roger D. 
Rice is first president and Herman Land is ex- 
ecutive director. John W Macyquits as presi- 
dent of Corporation for Public Broadcasting; 
decision is made one month after CPB Chair- 
man Frank Pace says he will not seek re-elec- 
tion. Study by FCC consultant shows prime- 
time access rule cost major Hollywood pro- 
ducers $50 million in network business. 

Sept. 4 
ings against stations in District of Columbia, 
Maryland, Virginia and West Virginia. Nixon 
says he does not want to debate McGovern. 

Sept. 18 Thomas B. Curtis named Corpora- 
tion for Public Broadcasting chairman. 
President Nixon supports move to limit net- 
work reruns, proposal to FCC initially ad- 
vanced by film editor Bernard Balmuth and 
supported by Hollywood film craft unions. 
BROADCASTING "Special Report" looks at new life 
in country radio. 
Sept 25 Henry W Loomis picked to be Cor- 
poration for Public Broadcasting president. 

Oct 18 More New York TV stations promise 
to expand .service to VHF-less New Jersey in line 
with campaign undertaken by New Jersey 
Coalition for Fair Broadcasting. 

Oct 30 FCC initiates inquiry into its con- 
troversial prime-time access rule. 
Nov. 8 FCC takes first step in broadcast re- 
regulation as it drops seven technical require- 
ments. 
Nov. 13 In dissent to court ruling that FCC 

was correct in denying wxuR -AM -FM Media, Pa. 

license renewal, Chief Judge David Bazelon of 
U.S. Court of Appeals in Washington says fair- 
ness doctrine probably has outlived its useful- 
MSS 

Dec. 4 FCC sets up two EEO offices to work 
closely with FCC Commissioner Benjamin 
Hooks. 

1973 

Jan. 1 OTP Director Clay Whitehead makes 
Dec. 18 speech in Indianapolis that is regarded 
as one of administration's sharpest attacks on 
network news operation. Justice Department 

files antitrust suit in connection with proposed 
merger of Cox Cable Communications and 
American Thlevision and Communications. 
Comsat given key role in FCC's final order on 
domestic satellite service. 
Jan. 8 Western Union gets first domestic 
satellite grant. Renewal of Post-Newsweek 
TV stations in Miami and Jacksonville, Fla., 
challenged by groups with history of Nixon 
connections. Appeals court upholds FCC 
order that ABC and XETV(TV) Tijuana, Mexico- 
San Diego terminate network affiliation. ABC 
gets 1976 summer Olympics games rights for 
record $25 million. 

Jan. 15 FCC Chairman Dean Burch says 
commission's prime-time access rule has 
failed; producers' study backs contention that 
FCC plan failed. White House assistant 
Lewis A. Engman is Nixon choice for FTC 
chairmanship being resigned by Miles 
Kirkpatrick. Rumen Frank steps aside from 
NBC News presidency to become executive 
producer. Richard C. Wild succeeds him. 

Jan. 29 FTC asks Congress to ban little- 
cigar advertising from radio-TV. 

Feb. 12 National Telefilm Associates' 
purchase of NBC Films and other programing 
units completes networks' exodus from syn- 
dication. 
Feb. 28 Television code review board of NAB 
adopts tough rules regulating advertising of 
non-prescription medication on TV 

March 12 In case of CBS and production 
companies against Teleprompter, New York ap- 
peals court reverses lower court by ruling cable 
systems are liable for copyright payment on dis- 
tant signals. Massive revolt by affiliates 
prompts CBS-TV to cancel "Sticks and Bones:. 
bitter drama about blinded war veteran. 
March 25 FCC begins campaign to clean up 
broadcasting including so-called topless radio, 
X-rated films and other suggestive material. 
BROADCASTING "Man in the News" feature 
focuses on Frank Stanton, retiring as CBS Inc. 
vice chairman. 
April 18 Appeals court stays FCC approval of 
sale of WEFM(FM) Chicago, upholding citizen 
group's protest against program format change 
proposed by new owners. FCC sets up test 
case on obscenity by notifying Sonderling's 
WGLD-FM Oak Park, III., that station was liable for 
$2,000 fine in connection with Femme Forum 
program. 
April 23 Thomas B. Curtis resigns as Cor- 
poration for Public Broadcasting chairman 
after CPB board turns down working agree- 
ment he had negotiated with newly 
reorganized Public Broadcasting Service. 
Combined Communications Corp. and Pacific 
& Southern Broadcasting sign $38.6 million 
merger agreement with P&S and five of its sta- 
tions coming under CCC. FCC approves 
$15.1-million Sale of KFI(AM) Los Angeles to 
Cox Broadcasting corp. Cox Cable Com- 
munications and American Thlevision & Com- 
munications call off proposed merger rather 
than fight Justice Department's antitrust suit. 

May 7 Format change issue involved in ap- 
peals court remand of FCC approval of 
WXEZ(FM) Sylvania, Ohio, sale and court's affirm- 
ation of FCC approval of KBTR(AM) Denver sale. 

May 14 Sonderling decides it would be too 
expensive to fight FCC fine for allegedly 
obscene broadcasts. 
May 21 Broadcast media around world begin 
coverage of Watergate hearing of Senate select 
committee under Senator Sam Ervin (D-N.C.). 
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June 4 Supreme Court rules there is no right 
of paid public access to radio and TV; decision 
denies separate cases of Business Executives 
Move for Vietnam Peace (BEM) and Demo- 
cratic National Committee. Boards of Cor- 
poration for Public Broadcasting and Public 
Broadcasting Service separately approve 
seven-point plan creating mutual partnership. 

De Carl McIntire loses Supreme Court fight 
to keep WXUR-AM-FM Media, Pa. 

June 18 FCC grant for channel 32 wGPR -Tv 

Detroit provides construction permit for what is 

to be first black-owned TV station in country. 

June 25 Herbert Schlosser named president 
of NBC-TV. Pacific & Southern Broadcasting 
sells three radio stations those not included in 

earlier agreement with Combined Com- 
munications (see April 23)-to Jefferson-Pilot 
Broadcasting for $15 million. 

July 90 National Black Network starts with 41 

radio affiliates. 
July 23 U.S. Equal Employment Opportunity 
Commission files its first lawsuit alleging dis- 
crimination on part of broadcast station 
against WREC-TV Memphis. 
July 30 James H. Quell° is Nixon's choice to 
succeed Nicholas Johnson on FCC. 

Aug. 27 Communications Properties Inc. and 
Viacom International sign $62-million agree- 
ment to merge. 

Sept. 17 Congress passes and Nixon signs 
bill ending local TV blackouts of sold-out 
games in football, baseball, basketball and 
hockey. Cox Cable Communications and LW) 
Cable sign letter of intent to merge. (Proposal 
called off in December due to market condi- 
tions). FCC approves applications of five 
more domsat firms, putting them alongside first 
grantee, Western Union (see Jan. 8). 

Oct. 1 Nixon signs into law legislation out- 
lawing broadcast advertising of little cigars. 
Dr. Carl Mclntire's operation of pirate radio 
ship in Atlantic leads to court battle and injunc- 
tion against operation that started Sept. 19. 

Oct. 15 Resignation of Vice President Spiro 
T Agnew, outspoken critic of media, defuses 
First Amendment controversy he stirred in con- 
nection with so-called leaks of Justice Depart- 
ment investigation of Agnew. 

Oct. 220 Jack Kent Cooke takes over as chair- 
man and chief executive officer of 
Teleprompter Corp., whose stock trading pri- 
vilege was suspended Sept. 7 by Securities 
and Exchange Commission. (Suspension was 
lifted Nov. 8). Supreme Court refuses to 
review case of two college radio stations that 
claim FCC warning against lyrics glorifying 
drugs is First Amendment violation. 
Oct. 29 GOP study includes plan to drop in 
66 new VHF channels in top-100 markets. 

Dec. 3 FCC says it will modify prime time ac- 
cess rule, cutting it from one hour to one-half 
hour, eliminating it entirely on Sundays, and 
asks for more meaningful programing. 
Dec. 10 Lame duck Commissioner Nicholas 
Johnson departs FCC. Chairman Dean Burch 
indicates plans to leave. 

Dec. 18 FCC Commissioner H. Rex Lee an- 
nounces intention to retire at yearend. 

1974 

Jan. 7 Department of Justice Antitrust Divi- 
sion widens attack on newapaper-broadcast 
crossownership with petitions to deny against 



Pulitzer, Newhouse and Cowles broadcast pro- 
perties. Action follows similar filing in Decem- 
ber 1973 against Milwaukee Journal stations. 

Merger of Communications Properties Inc. 
into Viacom called off because of market con- 
ditions. 
Jan. 14 RCA inaugurates nation's first 
domestic satellite communications service. 
Jan. 280 FCC approves prime time access rule 
modifications it offered in late 1973. 

Feb. 11 Julian Goodman becomes NBC 
chairman with Herbert S. Schlosser succeeding 
him as president. David C. Adams relinquishes 
chairmanship to become vice chairman. 
Feb. 18 FCC Chairman Dean Burch ap- 
pointed counselor to President Nixon with 
cabinet rank. 

Feb. 25 Commissioner Richard E. Wiley 
designated as FCC chairman. 
March 4 FCC turns down National Associ- 
ation of Independent Television Producers and 
Distributors petition for one-year stay of 
modified prime time access rule. 
March 11 FCC's entire system of imposing 
fees on those it regulates is set back by 
Supreme Court ruling that upholds NCTA ap- 
peal of commission's per-subscriber charge to 
cable systems. 

March 18 President Nixon dominates Luther 
Holcomb of Equal Employment Opportunity 
Commission to succeed H. Rex Lee on FCC. 

March 250 Nixon appearance at NAB conven- 
tion in Houston marked by controversy over 
President's exchange with CBS's Dan Rather: 
AprIl 1 FCC suspends annual fees for broad- 
cast stations and cable systems. 
AprIl 80 Senate Communications Subcommit- 

tee opens hearings on televised violence and 
development of violence profile for gauging 
offerings of networks. 
AprIl 29 Democrat Luther Holcomb asks 
White House to withdraw his name as FCC 
nominee after letters and memoranda are 
made public casting doubts on genuiness of 
his party allegiance. Senate Commerce 
Committee confirms Quello appointment to 
FCC. 

May 20 Nixon announces he will nominate 
Abbott Washburn and Glen 0. Robinson to 
FCC and will name Robert E. Lee for fourth 
seven-year term. Watergate tape points to 
White House complicity in 1973 challenges to 
renewals of Post-Newsweek stations. FCC ap- 
proves Capital Cities purchase from Carter 
Publications Of WBAP(AM)-KSCSIFM) Fort Worth BS 

part of $74.5-million deal that includes Fort 
Worth Star -Telegram and two suburban news- 
papers, and LIN Broadcasting Corps buy of 
Carter Publications' WSAP-TV Fort Worth for $35 
million. 

June 3 Start of Associated Press Radio in fall 
announced. 
June 24 U.S. appeals court orders FCC to 
delay changes in prime time access rule at least 
until September, forcing networks to make 
quick adjustment of plans for fall. 

July 8 NAB TV board ratifies changes in 
code that put tighter restrictions on children's 
advertising and issues statement taking issue 
with FTC ban on premium advertising for 
children. 
July 15 Knight Newspapers and Ridder 
Publications propose merger of their newspa- 
pers and spinoff of broadcast holdings. 
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July 29 Networks face $1-million daily ad 
loss as they take on historic House impeach- 
ment coverage. 
Aug. 5 NBC-TV to pay record $10 million for 
single two-part showing of paramount's "The 
Godfather:" 
Aug. 12 Up to 110 million witnesses Presi- 
dent Nixon's resignation on TV. Clay T 
Whitehead resigns as Office of Tblecommunica- 
tions Policy and John Eger becomes acting 
head of agency. 
Sept. 9 Growing role of news consultants 
spotlighted in BROADCASTING special report. 
Sept 23 FCC tentatively votes to strip 
Alabama Educational Tklevision Commission 
of nine TV licenses following charges of racial 
discrimination in programing and employment 
practices. 
Sept. 30 U.S. Court of Appeals overturns 
FCC ruling that NBC violated fairness doctrine 
in its investigative documentary on pension 
plans, "Pensions: The Broken Promise." 
Oct 7 Appeals court reverses FCC ruling 
that permitted sale of WEFM(141) Chicago with 
hearing on proposed purchaser's plan to 
change format from classical music to rock. 
Oct. 14 Roger D. Rice of Cox Broadcasting 
Corp. named president and chief executive of- 
ficer of Television Bureau of Advertising. 
Oct 28 Frederick S. Pierce named president 
of ABC Television. 

Nov. 4 Supreme Court, in affirming FCC grant 
of channel 9 in Orlando, Fla., indicates that 
when all other issues in comparative case are 
equal, minority presence can afford edge. 
James M. Cox Jr, board chairman of Cox 
Broadcasting Corp. and Cox Enterprises, dies 

at No7v.11. 18 Civil Rights Commission report lists 
FCC among five independent agencies that fail 
to protect civil rights of minority and female 
workers in industries they regulated. FCC in- 
structs staff to draw up third version of prime 
time access rule which would have PTAR's 
basic shape and PTAR II's exceptions. U.S. 
District Court Judge Robert Kelleher in Los 
Angeles dismisses "without prejudice" Justice 
Department's antitrust suit against networks. 
Dec. 9 U.S. District Court Judge Gerhard A. 
Gesell in Washington orders release to broad- 
casters of Nixon tapes about Watergate. 
Dec. 18 Justice Departmentrefiles antitrust 
suit against networks, but this time under 
auspices of Ford administration that has not 
beencharged with efforts to intimidate net- 
works. 

1975 

Jan. 13 Three commercial TV networks say 
they will, on their own, implement ban on sex 
and violence in prime time, and NAB code 
board starts study of general option of same 
rules. Former Senator Burton K. Wheeler CD- 

Mont.), who played key role in early com- 
munications legislation, dies at 92. Milton 
Cross, narrator of Metropolitan Opera radio 
broadcasts for 43 years, dies at 77. 

Jan. 20 FCC formally adopted third version 
of prime time access rule, to become effective 
in September 1975. 

Feb. 3 FCC denies license renewals to all 
five Don Burden radio stations after charges of 
misconduct in political gifts and news slanting, 
among other things. FCC orders ban on 



future acquisitions of co-located crossowner- 
ships of newspapers and television and radio 
stations; in addition, commission decrees 
breakup within five years of 16 small-market 
newspaper-television and newspaper-radio 
combinations that were said to constitute 
media monopolies. Industry standards for 
children's TV written into FCC renewal forms. 
0. Canadian Parliament gets proposal to pre- 
vent Canadian advertisers from claiming busi- 
ness expense on money used for advertising 
on U.S. stations to reach Canadian viewers. 

Feb. 10 David Foster resigns as National Ca- 
ble Television Association president. 

Feb. 24 ABC, after yearlong test at its wi_s-tv 
Chicago, asks FCC for rulemaking to authorize 
circularly polarized transmissions for TV ser- 
vices. 

March 3 Major leagues to get $44,495,000 
from sales of baseball broadcast rights in 1975. 

March 10 0 U.S. Court of Appeals in Washing- 
ton affirms FCC's renewal of KHJTV Los 
Angeles, saying in substance that court would 
not substitute its judgment for FCC's if that 
agency acts reasonably. 
March 24 0 FCC completes work on controver- 
sial package of pay cable and over-the-air TV 
rules that would affect programing siphoning 
from free television. 

March 31 FCC says it will conduct inquiry 
into program warehousing. C.M. Jansky Jr, 
internationally known consulting radio 
engineer, dies at 79. 

AprIl 7 FCC issues notice of inquiry into 
feasiblity of dropping new VHF channels in 
top-100 markets. 

April 14 TV board of National Association of 
Broadcasters adopts family-viewing standards 
espoused by FCC Chairman Wiley and pro- 
posed by NAB TV code review board. 
AprIl 21 Home Box Office, Time Incas pay-ca- 
ble subsidiary, announces it will begin satellite 
network in fall. 

April 28 U.S. Court of Appeals in New York 
sends PTAR III (see Jan. 20, 1975) back to 
FCC for more precise language to eliminate 
future debate; court questions feasibility of 
September effective date. 
May 12 FCC overrides local franchising 
authority in denying Teleprompter cable cer- 
tificate in Johnstown, Pa., based on involve- 
ment in bribery case there in 1966 FCC 
opens proceedings to overhaul procedures 
under which renewal applicants ascertain com- 
munity needs. 
May 19 0 FCC re-releases PTAR III, sticking to 
September starting date. 
May 28 Fred Silverman quits as CBS-TV's 
vice president to become president of ABC En- 
tertainment. 
June 2 7kleprompter and Home Box Office 
announce agreement for HBO to supply about 
800,000 subscribers nationally with pay-TV 
service. 
June 16 NBC to launch its News and Infor- 
mation Service with 33 subscribing radio sta- 
tions. 

June 23 Washington attorney Robert L. 
Schmidt picked for NCTA presidency. Ap- 
peals court in New York affirms FCC Sept. 8 
starting date for PTAR 

July 14 FCC removes March 31, 1977, 
deadline for rebuild of cable systems in opera- 
tion before March 31, 1972, acknowledging 
economic squeeze of requirement. 
July 21 FCC releases notice of inquiry and 
proposed rulemaking to clarify and strengthen 
equal opportunity guidelines for employment of 
minorities and women. George Comte of 
WTMJ-AM-FM-TV Milwaukee outlines blueprint for 
federation to replace National Association of 
Broadcasters. 
Aug. 4 Football broadcast rights for 1975 
season level off at $80 million. 

Sept. 8 Texas banker Joseph Allbritton 
reaches agreement with families controlling 
Washington Star Communications with under- 
standing that he abide by FCC order to dispose 
of properties as necessary to satisfy commis- 
sion's crossownership rules. 

Sept 15 Group broadcaster Richard Eaton 
is denied renewal of WOOKIAM) Washington by 
FCC after allegations of false and misleading 
advertising, and airing of lottery information in 
violation of FCC rules and U.S. Code. FCC 
drafts proposed new law that would be harsher 
on obscene or indecent programing. 
Sept. 22 FCC throws out 1973 agreement be- 
tween xrrvrrv) Los Angeles and National Asso- 
ciation for Better Broadcasting, saying station 
relinquished too much control in agreeing to 
pact. 

Sept. 29 FCC reverses long-standing posi- 
tion on equal time and says debates between 
political candidates and news conferences by 
President and other candidates for political of- 
fice qualify for exemptions as "on-the-spot 
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coverage of news event:' Debates, however, 
must not be under control of broadcaster or 
candidate. U.S. district court rules CBS has 
not proved restraint of trade by BMI and 
ASCAP in CBS's try for per-use music license. 

Oct. 6 Office of Telecommunications Policy 
says it is drafting legislation that would ex- 
plicitly authorize FCC to relax regulation of 
radio in top 10 markets for five years. FCC 
rules WFAB(FM) Miami engaged in fraudulent 
billings, owner Richard Eaton isn't qualified to 
be licensee, and denies WFAB license renewal. 

WPGR-TV Detroit, first black-owned TV station 
in continental U.S., goes on air. 

Oct. 20 ABC petitions FCC for rulemaking to 
consider public policy questions in connection 
with domestic communications satellite service. 

Oct. 27 Alan Torbet Associates and Avco 
Radio sales merge as Torbet-Lasker Inc., ma- 
jor radio station rep firm. 

Nov. 3 Hollywood creative community files 
suit against FCC, three networks and NAB for 
imposing family-viewing on TV. 

Nov. 10 Robert Sarnoffresigns as RCA chair- 
man, effective Dec. 31 Anthony L. Conrad 
takes over. George B. Storer; co-founder of 
Storer Broadcasting Co., nation's first major 
station group, dies at 75. 

D ec. 1 ABC-TV signs new two-year, $36- 
million football pact with National Collegiate 
Athletic Association. 
D ec. 8 J. Walter Thompson is top broadcast 
agency in 1975 with billings of $269.5 million. 

Dec. 15 FCC adopts policy statement that it 

will approve station-citizen agreements, but 
only if licensee prevails on responsibility. le 

Challenger for WNAC-TV Boston claims licensee 
RKO General should be blamed for alleged 
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misconduct of parent General Tire & Rubber 
Co. 

Dec. 22 FCC decides to delete its cable- 
television leapfrogging rule. 

1976 

Jan. 5 President Ford signs Public Broad- 
casting Act of 1975, which authorizes pay- 
ments totalling $634 million to Corporation for 
Public Broadcasting over next five years. 
"The First Amendment and the Fifth Estate," 
special report examines past, present and 
future of broadcast journalism. Andrew D. 

Ring, one of best known broadcasting 
engineers, former FCC assistant chief 
engineer and later senior partner in consulting 
engineering firm of A.D. Ring and Associates, 
Washington, dies at 76. 

Jan. 12 Ampex Corp. and CBS develop 
Electronic Still Store system, using digital 
recording technique to store 1,500 frames in 

random mode, each accessible in 100 millise- 
conds. Lawrence K Grossman is approved 
as new president of Public Broadcasting Ser- 

vice, effective Feb. 1. He succeeds Hartford N. 

Gunn Jr., who becomes PBS vice .chairman. 
FCC rules legally qualified candidates for 
presidential nomination are entitled to lowest 
unit charge during 45 days preceeding any pri- 
mary election. 
Jan. 19 Corporation for Public Broadcasting 
asks FCC to establish new class of low- 

powered VHF TV stations to provide more non- 
commercial service and encourage minority 
involvement. U.S. Court of Appeals in Wash- 
ington overrules FCC decision that wmcA(A4) 

New York violated personal attack rule in 

broadcast in which Representative Benjamin S. 

Rosenthal (D-N.Y) was called "coward:' 

Jan. 28 U.S. Court of Appeals in Washington 
upholds FCC's practice of continuing in effect 
license of ration in renewal hearing until that 
hearing is concluded in appeal by Committee 
for Open Media involving Chronicle Publishing 
Cos KRON-TV San Francisco. FCC formally 
approves sale of Washington Star Com- 
munications to Texas banker Joe L. Allbritton. 

U.S. Court of Appeals in Washington denies 
Don Burden's request for remand or rehearing 
of case in which court upheld FCC order deny- 
ing him renewal of all five of his broadcast 
licenses. 
Feb. 2 House Communications Subcommit- 
tee staff releases report on cable television, 
charging FCC with following "protectionist 
policy" favoring broadcasters and recommend- 
ing legislation that would regulate cable in its 

own right, not as ancillary to development of 
over-the-air television. Supreme Court strikes 
down statutory ceilings on political campaign 
spending as violation of First Amendment 
guarantee of freedom of speech. 

Feb. 9 League of Women Voters announces 
it will sponsor series of five candidate debates; 
invites radio and television to cover. 

Feb. 18 Public Broadcasting Service mem- 
ber stations approve $38.4-million plan to in- 
terconnect stations by satellite. FCC authority 
to regulate leased, two-way cable TV channels 
is found to be excessive, rules U.S. Court of Ap- 
peals in Washington. It finds commission pre- 
empted authority from state and local 
authorities. 
Feb. 23 FCC Commissioner Glen a Robin- 
son, whose term ends June 30, has decided to 
accept professorship at University of Virginia 
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law school. FCC starts inquiry re-examining 
its rules regulating radio networks. 
March 8 FCC upholds complaint by Presi- 
dent Ford's re-election campaign agency 
against policy of WGN-AM-TV Chicago of refusing 
to sell time in less than five-minute periods. 
March 29 Calvin J. Collier sworn in as chair- 
man of Federal Trade Commission. 
April 5 FCC relaxes restrictions on cable TV 
system rebuild requirements. 

April 12 Representative Torbert Macdonald 
announces his resignation as chairman of 
House Communicationi Subcommittee effec- 
tive April 26. Lionel Van beerlin (D-Calif.) 
picked to succeed him. Thal on legality of 
family viewing policy, brought by coalition of 
Hollywood writers and producers 'against FCC, 
NAB and networks, gets under way in Los 
Angeles. Thomas E. Wheeler, vice president 
for public affairs, Grocery Manufacturers of 
America, named National Cable Television As- 
sociation executive vice president/director of 
government relations. 

April 19 Robert Wussler named president of 
CBS-TV, replacing Robert D. Wood, who 
resigns to form own production company. 
Wussler appoints Robert A. Daly to executive 
vice president post. U.S. Court of Appeals in 
Washington upholds FCC equal time position 
of giving broadcasterS broad discreti6n in 
dealing with debates and news conferences 
involving political candidates. 
April 26 NBC's Barbara Walters accepts 
ABC offer of Si million per year for five years to 
be co-anchor of ABC Evening News with Harry 
Reasoner. Avery-Knode/ Inc., New York, 
national sales rep, leaves radio to concentrate 
on TV, merging some of its represented radio 
stations with Buckley Radio Sales and others 
with Pro/Meeker Time Sales and changing own 
name to Avery-Knodel Television. CBS-TV 
names B. Donald (Bud) Grant vice president 
in charge of prOgraming replacing Lee Currlin. 
May 3 0 NBC-TV names president of CBS 
Records, Irwin Segelstein, to post of executive 
vice president, programs, replacing Mike 
Weinblatn who becomes executive vice presi- 
dent in charge of sales, advertising and promo- 
tion. 

May 10 Keith Fuller; named to succeed Wes 
Gallagher in October as president and general 
manager of Associated Press. AP also votes to 
admit three broadcasting representatives to its 
corporate board. 
May 17 Securities and Exchange Commis- 
sion files complaint in U.S. district court in 
Washington charging parent of RKO General 
Inc., General Tire & Rubber Co., with long list of 
violations of federal securities laws, including 
illegal and improper payments, contributions to 
Officials of foreign countries, falsification of 
corporate books and maintenance of slush 
funds. 

May 24 ABC-TV's "Eleanor and Franklin" 
wins 11 Emmy awards, record for one show. 

May 31 First Amendment protection of adver- 
tising is extended with Supreme Court ruling in 
Virginia case involving ads for prescription 
drug prices. FCC commissioner Charlotte 
Reid marries and announces she will resign 
from commission on July 1, two years before 
end of her term. Representative Torbert Mac- 
donald (Q-Mass.), former chairman of House 
Communications Subcommittee, dies at 58. 
Supreme Court denies review of FCC decision 
stripping Don Burden of his five AM and FM 
licenses. 
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June 7 Anthony L. Conrad, president/chief 
executive officer, RCA Corp., named to addi- 
tional post of chairman, filling position vacant 
since resignation of Robert Sarnoff last Dec. 
31. 

June 21 Special report on "The First 50 
Years of NBC." 
July 5 0 Thomas Houser confirmed as head of 
White House Office of Telecommunications 
Policy. Community Antenna Television Asso- 
ciation urges FCC to allow construction of 
receive-only earth stations smaller than nine 
meters. FCC renews Cowles Communications 
Inc.'s license for wESH -ry Daytona Beach, Fla., 
over competing applicant. 
July 19 Margita White, assistant news sec- 
retary and director for White House Office of 
Communications, named by President Ford to 
FCC. 

July 26 Joseph Fogarty, counsel to Senate 
Communications Subcommittee, named to 
FCC. 

Aug. 2 FCC issues policy statement stating 
that determination of entertainment formats is 
to be left to discretion of licensees and to 
regulation of marketplace. 
Aug. 9 House Communications Subcommit- 
tee Chairman Lionel Van Deerlin (D-Calif.) pro- 
poses "basement-to-penthouse" rewrite of 
Communications Act of 1934. 

Aug. 18 Public broadcasting files applica- 
tions with FCC for $39.5 million satellite inter- 
connection project. 
Sept. 8 Westinghouse Broadcasting Co. 
petitions FCC to institute inquiry into TV net- 
works and wants freeze on expansion of net- 

work time, including news. 

Sept 20 Anthony L. Conrad, chairman and 
president of RCA, resigns after admitting to 
failing to file income tax returns for 1971 
through 1975. He's succeeded by Edgar H. 
Griffiths, RCA executive vice president. 
Sept. 17 Twenty-eight minute audio failure 
mars first debate between presidential conten- 
ders, Jimmy Carter and Gerald Ford. 

Oct. 4 Congress passes revision to copyright 
law under which cable TV and public broad- 
casting will have to pay royalties. 
Oct 18 0 Arthur R. Taylor dismissed as presi- 
dent of CBS Inc. John D. Backe, head of CBS/ 
Publishing Group, chosen as successor. 
Nov. 8 Judge in family viewing case, Warren 
J. Ferguson, says networks, NAB and FCC vio- 
lated First Amendment in instituting family 
viewing policy. NBC Radio terminates its all- 
news network, News and Information Service, 
after two years and $10 million in losses. 

Nov. 15 Benjamin L. Hooks, FCC's first black 
commissioner, announces intention to resign in 
1977 to become executive director of National 
Association for the Advancement of Colored 
People. Museum of Broadcasting opens in 
New York; first five years funded by CBS Chair- 
man William Paley. 

Nov. 220 NBC settles with Justice Department; 
ending four-and-a-half years of antitrust litiga- 
tion. Agreement doesn't take effect until ABC 
and CBS adopt similar ones. 
Dee. 13 FCC approves use of TV line 21, field 
1 and available half of line 21, field 2, of televi- 
sion vertical blanking interval for transmission 
of closed captions visible only on decoder- 
equipped sets. 

Dec. 20 0 U.S. Court of Appeals in Washington 
finds FCC's fee schedules defective; orders com- 
missions to refund under 1970 schedule. 
FCC approves use of earth stations smaller 
than nine meters, in answer to petition by Com- 
munity Antenna Television Association. 
Turner Communications Corps WICGITV) Atlan- 
ta becomes first TV station to be distributed to 
cable systems via satellite. 

1977 

Jan. 10 FCC clarification of WESH-TV case 
redefines license-renewal criteria. Herbert S 
Schlosser; president/chief operating officer of 
NBC named chief executive as well. 

Jan. 17 FCC in response to Westinghouse 
petition, begins inquiry on power three net- 
works hold in marketplace. Individual TV sta- 
tions band together to produce Operation 
Prime Time programing. 

Jan. 24 Viacom International rejects $57- 
million takeover offer by Storer Broadcasting. 
Canadian government halts practice that 
deleted commercials from American programs 
that Canadian cable systems import. Group 
W drops syndicated fare in access period and 
invests $2.5 million for feature-style magazine 
that will eventually become highly successful 
"PM Magazine" show. 

Jan. 31 ABC's eight-day telecast of mini- 
series "Roots" becomes most watched pro- 
gram in television history with ratings in 
mid-40's and shares in mid-60's; 80 million 
people watched at least some part of final 
episode. 

Feb. 7 NBC signs $85 million deal or 1980 
Summer Olympics in Moscow. 

Feb. 14 Warner Cable Corp. announces it 
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will offer two-way interactive service to its Col- 
umbus, Ohio, subscribers. NBC's "Today 
Show" celebrates its 25th birthday. PBS gets 
go ahead from FCC to deliver programing by 
satellite. 
Feb. 21 NBC signs former Secretary of State 
Henry Kissinger to long-term consultant's con- 
tract at estimated $2 million to $2.5 million. 
World Administrative Radio Conference ends 
with spectrum (11.7 ghz to 12.2 ghz) set aside 
for direct broadcast satellites. 
March 7 D.C. appeals court reverses FCC 
crossownership rules and says divestiture 
should apply to 153 combinations, not only 23 
commission had identified. 
March 14 FCC sets down comparative 
renewal guidelines that give measure of pro- 
tection to stations with "substantial" service 
records. CPB chooses university chancellor 
W Allen Wallis to be new chairman succeed- 
ing Robert S. Benjamin. FCC narrows 
markets for VHF drop-ins to four- Charleston- 
Huntington, W. Va.; Johnstown-Altoona, Pa.; 
Knoxville, Tenn., and Salt Lake City. 

March 21 Appeals court rules in "seven dirty 
words" case that FCC has no censorship juris- 
diction. FCC repeals radio rules from 1941; 
issues radio policy statement. 
March 28 U.S. Court of Appeals in Washing- 
ton overturns FCC's pay cable rules. Presi- 
dent Carter nominates Michael Pertschuk as 
chairman of Federal Trade Commission. 
AprIl 4 One-inch helical VTR steals show at 
annual NAB convention Neville Millen first 
paid NAB president dies in Washington at age 
83. Joe L Allbritton agrees to sell WMAL-TV 

Washington to Combined Communications 
Corp. for $100 million, highest price for station 
up to that time. 
April 11 FCC gives approval to let TV broad- 
casters use circular or elliptical polarization 
for broadcast transmissions in move to help 
eliminate "ghosts" and other interference 
effects. 
AprIl 18 U.S. Court of Appeals backs FCC 
responsibilities in equal employment oppor- 
tunity area. 

AprIl 25 Robert E. Lee becomes- longest- 
serving FCC commissioner, surpassing Rosel 
Hyde record of 23 years six months and 14 
days. ABC wins its first prime-time ratings 
ever, ending CBS's 20-year reign with a new 
record 21.5 rating, surpassing CBS's 1962-63 
21.4 rating while garnering seven of top 10 
shows. CBS Chairman William S Paley 
hands over chief executive reigns to president 
John D. Backe. 

May 2 FCC holds hearings to help minorities 
in acquisitions of broadcast operations. 
Globe Broadcasting announces $13.8 million 
merger plan with Combined Communications 
Corp. reviving purchase that was dropped in 
1975. 

May 9 FCC votes 4-3 to retain equal time lair; 
Section 315, but does vote for some modifica- 
tions. ABC Sports President Boone Arledge 
named to head ABC News as well. Interview 
of former President Richard Nixon by David 
Frost draws praise and high syndicated rat- 
ings. NAB, AMST rail against rewrite options 
papers of House Communications Subcommit- 
tee. Newspaper crossownership case is ap- 
pealed to Supreme Court. 

May 18 General Accounting Office tells FCC 
to set up new fee schedule. Spinoffs of 17 
RKO stations is put on hold by FCC. All In- 
dustry Radio Music License Committee peti- 
tions U.S. Southern District Court in New York 



to determine reasonable fee for stations' use of 
ASCAP music. 
May 23 National Association of Broadcast 
Employes and Thchnicians strike ABC; opera- 
tions continue with supervisory and nonunion 
personnel. Julius Koppelman, RCA group 
vice president, assumes full responsibility for 
RCA's communications group. President 
Carter fields questions from studio audience at 
KNXT(TV) Los Angeles and at various remotes 
across city in town news conference. 

June 8 Program suppliers join Westinghouse 
in decrying network dominance by asking for 
re-examination of FCC's financial interest rule. 

June 13 FCC initiates inquiry into relation- 
ship between stations and network television. 
June 20 Carnegie Corp. agrees to launch sec- 
ond major study of public broadcasting in 10 
years, backing it with $1 million. 
June 27 Park Broadcasting agrees to buy 
WONO(FM) Syracuse, N.Y., making it first group 
owner with full complement of 21 stations. 
FCC approves Field Communications' buy of 
five-station Kaiser Broadcasting. 
July 4 NAB TV board votes to amend pro- 
graming code to be more specific" on offen- 
sive material. FCC puts network inquiry in 
deep freeze. NABOB National Association of 
Black-Owned Broadcasters, is formed. 
July 11 Broadcasters mobilize against 
efforts to ban broadcast advertising of sac- 
charin. Engineering committee reports 
agreement on compatibility standards for one- 
inch helical scan, nonsegmented videotape 
recorders between Sony and Ampex. U.S. 
Court of Appeals reaffirms FCC policy state- 
ment on leaving children's TV to self-regula- 
tion. 
July 18 Frank Mankiewicz, former press 
secretary to Senators Robert Kennedy and 
George McGovern, takes over as president of 
National Public Radio. 

July 25 FCC removes six cable TV rules from 
books, but retains local governments' rights to 
collect franchise fees. R. Peter Straus sworn 
in as director of Voice of America. FCC's first 
black commissioner, Benjamin Hooks, leaves 
to head National Association for the Advance- 
ment of Colored People. 

Aug. 1 Senate Commerce Committee drops 
saccharin ad ban from bill it is considering on 
artificial sweetener. 
Aug. 8 Washington appeals court backs 
FTC's right to order corrective advertising in 
case involving Listerine. Sony unveils its 
Betamax videocassette. 
Aug. 15 American Bar Association adopts 
guidelines for lawyer advertising in print and 
on radio. NAB reports that for first time in its 
20-year history of financial tabulations, average 
FM station recorded profit in 1976. CBS wins 
rights for networks to negotiate per-use licens- 
ing agreements with music licensing firms. 
Federal appeals court blocks FCC decision 
that exempts stations with fewer than 10 
employes from filing EEO reports. 
Aug. 22 Amway Corp. reaches agreement to 
buy Mutual Broadcasting System for $15 
million. Civil rights commission gives low 
marks to FCC and industry on EEO efforts. 
General Accounting Office begins own net- 
work inquiry investigation. 
Aug. 29 In NBC reorganization, Robert E. 
Mulholland is named president of NBC-TV. 
Harte-Hanks Newspapers agrees to 
purchase 13 stations of Southern Broadcasting 
for $57 million. RCA unveils its SelectaVision, 

home videotape recorder. 

Sept. 5 Station Representatives Association 
charge networks are taking money away from 
spot rates to tune of $680 million this year. 
NAB submits plan to FCC to increase minority 
ownership of broadcast stations that involves 
tax certificates to owners who sell to minority 
buyers. 
Sept. 19 CBS celebrates its 50th annivers- 
ary. Charles Ferris is nominated as chairman 
of FCC, succeeding Richard Wiley; Tyrone 
Brown replaces Benjamin Hooks and becomes 
FCC's second black commissioner. 
Sept. 28 ABC and NABET agree to terms 
ending four-month strike. 

Oct. 3 House committee recommends its 
chambers be open to radio and TV coverage. 
President sends public broadcasting legis- 
lation to Capitol Hill to try and ease friction be- 
tween its factions. 
Oct 10 Former FCC General Counsel, Henry 
Geller, is picked to head new executive branch 
telecommunications unit, National Telecom- 
munications and Information Administration, 
formerly Office of Telecommunications Policy 
under commerce department. Florida youth 
Ronnie Zamora 's plea of 'TV intoxication' as 
defense in murder of elderly woman is rejected 
by jury in trial that is televised in Miami. 

Oct. 17 Fledgling pay cable operation Home 
Box Office shows its first quarterly profit in its 
five-year history, as RCA shows its best quarter 
in 58 years. 

Oct. 24 CBS reorganization finds Gene F 
Jankowski as new president of CBS/Broadcast 
Group; James H. Rosenfield, new president of 
CBS Telvision Network; Robert A. Daly new 
president of CBS Entertainment, and Robert J. 
Missies new president of CBS Sports. 

Oct. 31 House of Representatives votes to 
allow broadcast coverage of its proceedings, 
with details to be worked out later. Viacom's 
Showtime becomes second pay cable pro- 
gramer service, following Time's Home Box Of- 
fice. 

Nov. 14 FTC Chairman Michael Pertschuk 
raises possibility of imposing ban on TV adver- 
tising aimed at children. In CBS-Herbert 
case, U.S. circuit court rules journalists cannot 
be forced to open their thought processes even 
when being sued for libel. 

Nov. 28 Roscoe Barrow, author of report for 
FCC in 1950's on networks, (report that bears 
his name) dies in Berkeley, Calif., at age 65. 
Mutual Broadcasting decides to build satellite 
interconnection system for its 780-affiliate net- 
work. 

Dec. 5 District judge signs order freeing NBC 
from justice department's antitrust suit; CBS 
and ABC still refuse to settle. Eric Sevareid 
signs off after 38 years with CBS News. 
Warner inaugurates two-way interactive Qube 
system in Columbus, Ohio. 

D ec. 12 CBS technology innovator, Peter 
Goldmark, connected with long-playing record 
and first color TV system, dies in car accident 
in Rye, N.Y. 

D ec. 19 CPS president Henry Loomis an- 
nounces plans to retire in September of 1978. 

1978 

Jan. 2 Sterling Drug Co., manufacturer o 
Bayer aspirin, agrees to stop running commer 
cial that Food and Drug Administration said 
distorted FDA report on safety of pain-killing 
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drugs. Johnny Carson, host of NBC-TV's 
Tbnight Shoup signs new contract for annual 
salary between $2.5 million and $3 million. 

Jan. 18 Supreme Court agrees to review 
"seven dirty words" case involving Pacifica 
Foundation's noncommercial WBAI(FM) New 
York. 

Jan. 23 Fred Silverman, president of ABC 
Entertainment, named president and chief ex- 
ecutive officer of NBC, replacing Herbert S. 
Schlosser: Glen 0. Robinson, professor of law 
at University of Virginia, Charlottesville, and 
former FCC commissioner, named chairman of 
U.S. delegation to 1979 World Administrative 
Radio Conference. Clarence C Dill, 93, 
former Democratic senator from Washington 
who helped draft Communications Act of 
1934, dies. 

Jan. 30 President Carter allocates $11 
million in his fiscal 1979 budget for National 
Thlecommunications and Information Adminis- 
tration, which is being formed in Department 
of Commerce. 
Feb. 8 Anthony D. Thomopoulos, chief assis- 
tant to ABC Entertainment President Fred 
Silverman, named to succeed Silverman. 
President Carter proposes broad, 
"multifaceted" national program to increase 
number of minority owners in broadcasting 
and cable and to enhance financial conditions 
of those already established in communica- 
tions. 

Feb.13 For first time, Senate debate is carried 
live on radio. CBS, NBC and National Public 
Radio broadcast opening of debate on ratifica- 
tion of Panama Canal treaties. CBS and NBC 
return to regular programing after few minutes; 
NPR broadcasts throughout first three days. 
ABC celebrates 25th anniversary. Senate 
and House pass cable pole attachment legis- 
lation, with provision for creating cable for- 
feitures, and sends bill to President for signing. 

March 6 House Communications Subcom- 
mittee votes to begin rewrite of Communica- 
tions Act of 1934 setting June 1 as deadline for 
drafting of bill. Federal Trade Commission 
adopts staff report recommending FTC make 
broad changes in way products are advertised 
to children, and votes to institute rulemaking 
inquiry that could eventually lead to elimina- 
tion of commercials from children's television 
programs. 
March 13 In unprecedented move, FCC 
designates for hearing renewal application of 
WQAUFM) Cleveland on programing grounds 
alone. Chris-Craft Industries, diversified 
company active in TV station ownership, 
purchases $9.4 million worth of 20th Century- 
Fox Film Corp. stock, amounting to about 5% of 
Fox's stock. 
March 20 Group W announces plans to 
make its Evening Magazine, prime-time access 
program shown on its owned stations, availa- 
ble to other stations. It will be titled PM Maga- 
zine 
March 27 What was to be largest station 
sales in television history-that of wa.A-Tv 

Washington to Combined Communications 
Corp. for $100 million-is called off. U.S. 
Supreme Court agrees to review libel case filed 
by former Army officer against CBS's "60 
Minutes" U.S. Court of Appeals has held that 
First Amendment protects journalists from 
probing of their thought processes. 

April 3 National Thlecommunications and 
Information Administration signed into exis- 
tence by President Carter, as successor to 



White House Office of Telecommunications 
Policy and Department of Commerce's Office 
of Telecommunications. Voice of America 
begins operating as part of new International 
Communications Agency. 

April 10 CBS/Broadcast Group president, 
Gene Jankowski, goes on air to apologize to 
public for promoting four tennis matches as 
"winner take all" when in fact they were not. 
Action is in response to FCC's demand that 
CBS do something to inform public of "decep- 
tive practices" John E. Reinhard; former 
director of United States Information Agency, is 
sworn in as director of new International Com- 
munications Agency. Supreme Court lets 
stand U.S. Court of Appeals decision that FTC 
has authority to order corrective advertising. 
April 24 Supreme Court reverses U.S Court of 
Appeals decision that would have required dis- 
trict court in which Watergate cover-up trial of 
top Nixon aides was held in 1974 to make 
tapes available to public for copying. 
May 1 Time Inc. agrees to acquire balance of 
American Television & Communications Corp., 
Denver-based cable company, in merger 
valued at between $135 million and $150 
million. 
May 16 FCC approved $69 million sale of 
Rust Craft Greeting Cards Co. to Ziff -Davis 
Publishing CO, including spin-off of six AM's 
and five FM's to Rust Craft shareholders. 
Commission also approves settlement in 13- 
year old Communications Satellite Corp. rate 
case, providing for refund to Comsat customers 
of about $100 million and agreement by com- 
pany to lower its charges by 48%. 

May 22 FCC votes to establish policy aimed 
at promoting minority ownership of broadcast 
stations. Supreme Court refuses to review 
New Mexico ruling directing reporters for Hub- 
bard Broadcasting's KOB(AM) Albuquerque, N.M., 
to disclose confidential sources. 
June 6 Supreme Court in "Stanford Daily" 
case, upholds right of police with warrant to 
search newsrooms. Four-year-old FCC deci- 
sion that product commercials should be 
beyond reach of fairness doctrine is upheld by 
Supreme Court. 
June 12 Proposed legislation that would 
rewrite Communications Act of 1934 is un- 
veiled by House Communications Subcommit- 
tee Chairman Lionel Van Deer lin (D-Calif.). 
June 19 Supreme Court affirms FCC media 
crossownership rule& ruling out future in- 
stances of co-located newspaper-broadcast 
common ownership but upholding all but 13 
present combinations. House of Representa- 
tives votes not to allow anyone but House 

employes to control cameras that may begin 
daily television coverage of House sessions in 
early 1979. Viacom International and Son- 
derling Broadcasting Corp. sign agreement to 
merge in deal valued at up to $28 million. For 
first time, radio covers floor debates of House of 
Representatives, but broadcasters still have no 
control over feed. 

June 28 Harte-Hanks Communications' 
purchase of Southern Broadcasting Co., 
Winston-Salem, NC., is approved by FCC. 
Commission also adopts rules prohibiting cc 
parte contacts in cable proceedings. 
July 3 Henry Geller; one-time FCC general 
counsel, confirmed by Senate to head new Na- 
tional Telecommunications and Information 
Administration. 
July 10 Supreme Court upholds FCC in 
"seven dirty words" case involving Pacifica 
Foundation's WBAI(FM) New York. Ruling says 
FCC may regulate, and punish, broadcast of 
"indecent" material. 
July 17 William A. Leonard, CBS Inc. Wash- 
ington vice president, named to succeed 
Richard S Salant as president of CBS News 
when Salant retires next April. 
July 31 Pacifica Fbundation petitions 
Supreme Court for rehearing in "seven dirty 
words" case. 
Aug. 7 "New York Times" reporter Myron 
Amber begins serving indeterminate sentence 
in Bergen county, N.J., jail after Supreme Court 
denied further delay in punishment imposed by 
New Jersey court for withholding files from 
murder trial. 
Aug. 14 National Association of Broad- 
casters holds first annual radio programing 
conference. FCC begins inquiry into future 
role of low-power television. 
Aug. 28 Daniel L. Ritchie, president of 
Westinghouse Broadcasting Cos corporate 
staff and strategic planning, named president 
and chief operating officer. 

Sept. 4 KSTRTV Minneapolis-St. Paul signs 
with ABC-TV, after 30-year affiliation with NBC- 
TV. Myron Fbrbex New York Times reporter, 
is released from New Jersey jail after Supreme 
Court stayed his sentence pending lower court 
ruling that he must surrender notes dealing 
with murder case. 
Sept 18 Robben Fleming president of Uni- 
versity of Michigan, named president of Cor- 
poration for Public Broadcasting. Jane Cahill 
Pfeifer; former IBM executive who declined 
President Jimmy Carter's offer to become sec- 
retary of commerce, designated to become 
chairman of NBC and its representative on 

Summer was hot, 
but Metro Weather was hotter ! 

METRO WEATHER SERVICE expanded to twelve new 
markets this summer, including WCBS-ALL 

WIBR/Batron Rouge, La.... CFGM, Richmond Hill, 
Ontario.... to name a few. vv 
METRO WEATHER offers a complete package of personalized 
weather services with additional features, ranging from recreational 
to agricultural forecasts.... We can tailor our service to your needs. . 

For more information, write or call toll-free: 800-221-4308 160-23 Rockaway Blvd., Jamaica, N.Y. 11434 
JOIN THE SERVICE THAT KEEPS AHEAD OF THE WEATHER- 
AND STAYS AHEAD OF THE COMPETITION ! ! I 
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board of parent RCA Corp. Viacom Interna- 
tional signs to make Thleprompter Corp., na- 
tion's largest cable system operator, equal 
partner in Showtime, currently wholly-owned 
pay programing subsidiary. 

Sept. 25 "New York Times" reporter Myron 
Farber sent back to jail for refusing to turn over 
notes to court in New Jersey murder trial. 
FCC begins rulemaking on AM stereo and will 
include all five proposed systems. 

Oct. 2 U.S. Court of Appeals in Washington 
rules in WESH-TV case. Court criticizes FCC for 
giving incumbents preference in comparative 
renewal proceedings simply because of their 
incumbency, and orders commission to hold 
further proceedings on renewal of license of 
WESH-TV Daytona Beach, Fla. FCC eliminates 
certificates of compliance for cable systems. 

Oct. 9 Tentative agreement for General 
Electric Co. to acquire Cox Broadcasting Co. for 
$440 million to $448 million in GE stock, big- 
gest transaction in broadcasting history, is 

signed. White House selects Anne Jones, 
general counsel of Federal Home Loan Bank 
Board, to succeed Margita White as FCC com- 
missioner. 
Oct. 18 U.S. Court of Appeals affirms FCC 
decision not to adopt quantitative program 
standards, specifically program percentages, 
for television broadcasters involved in com- 
parative renewal proceedings. Supreme 
Court agrees to review "per-use" music-license 
suit that CBS won against American Society of 
Composers, Authors and Publishers and 
Broadcast Music Inc. 

Oct. 23 FCC reopens and broadens inquiry 
initiated in 1977 aimed at determining whether 
television networks unduly dominate broad- 
casting. 
Oct. 30 FCC moves to enhance competitive 
environment of satellite-distributed TV 
superstations by endorsing "open entry" policy 
for resale carriers that feed local stations to 
cable systems. U.S. Court of Appeals 
reverses FCC in fairness doctrine case involv- 
ing California stations and Pacific Gas & 
Electric Co. nuclear power spots. 

Nov. 8 Federal Trade Commission Chairman 
Michael Pertschuk is disqualified by U.S. dis- 
trict judge from further participating in 
children's advertising proceeding, saying 
chairman has "conclusively prejudged" factual 
issues. 

Nov. 13 0 FCC approves $140 million merger of 
American Thlevision & Communications Corp. 
into Time Thlevision & Communications Inc., 
wholly owned subsidiary of Time Inc. 

Nov. 20 Federal Trade Commission decides 
to continue its children's advertising inquiry 
despite disqualification of FTC Chairman 
Michael Pertschuk from proceedings. 

Dec. 4 Supreme Court refuses to review 
Myron Farber case. Newhouse Broadcasting 
Corp. agrees to sell its five television stations 
to Times Mirror for $82 million. 

Dec. 11 FCC completes report providing for 
increase in AM band and for UHF spectrum 
sharing that will provide basis for U.S. position 
at World Administrative Radio Conference in 

Geneva following September. 

1979 

Jan. 10 FCC adopts rulemaking that would cut 
down service areas of clear channels and pro- 
vide space for more AM stations. Mutual 



Broadcasting System radio president, C Ed- 
ward Little, resigns. Ralph Baruch named 
chairman and chief executive officer of 
Viacom International. 
Jan. 15 National Telecommunications and 
Information Administration backs reduction of 
AM channel spacing from 10 khz to 9 in com- 
ments to FCC. NTIA also submits endorse- 
ment to use low-power TV stations and transla- 
tors to broadcast to unserved areas. 

Jan. 22 ABC reduces commercial time on 
Saturday children's shows from eight-and-a- 
half minutes to six-and-a-half minutes over two 
years. Federal Trade Commission begins 
children's advertising hearings. 
Feb. 5 Second report by Carnegie Commis- 
sion on Future of Public Broadcasting is 
released, detailing trust to be set up with sub- 
sidization from license fees. 

Feb. 12 Commerce department report for in- 
dustry outlook gives broadcasting and cable 
high marks. Ampex demonstrates digital 
videotape recorder at Society of Motion Picture 
and Television Engineers conference in San 
Francisco, first such demonstration in U.S. 

Feb. 19 NTIA files retransmission consent 
proposal with FCC. Rust Craft and Ziff Corp. 
$89.4-million merger is approved by Rust Craft 
stockholders. 
Feb. 28 Revelations surface as to extent of 
war President Nixon waged against broadcast- 
ing especially public TV, as Nixon era docu- 
ments are released. House begins internal 
television system. Cox and General Electric 
sign definitive merger agreement. 

March 5 FTC begins second round of 
children's TV ad hearings. Margita White 
leaves FCC. 

March 12 NBC executive Julian Goodman 
takes early retirement from network. 

March 19 Two Senate bills (S. 611 and S. 

622) beat any House version of rewrite of 
Communications Act in introduction into Con- 
gress. 

March 26 NAB announces $8.5-million con- 
tributions for Minority Broadcast Investment 
Fund. ABC, NBC and PBS are on hand as 
government announces closed captioning of TV 
programs for hearing impaired. 
April 2 Second rewrite, H.R. 3333, is in- 
troduced in House with deregulation and 
license fee tradeoff. Retiring CBS News 
President Richard Salant announces move to 
oversee NBC News operation. Sony joins 
Ampex and Great Britain's Independent Broad- 
casting Authority in unveiling digital videotape 
recording system. 
Apr119 Westinghouse's Daniel Ritchie, presi- 
dent and chief operating officer, takes on addi- 
tional title of chief executive officer. U.S. 
Supreme Court rules FCC cannot mandate ca- 
ble system to make available access channels. 

Bill is introduced in Congress to protect press 
from newsroom searches. AP announces 
plans for satellite-delivered news to its 660 sta- 
tions. 
April 23 In precedent setting case, U.S. 

Supreme Court reversed lower court ruling in 

CBS-Herbert case and says newsmen must 
answer questions of plaintiff in libel suit 
regarding journalists "state of mind" at time 
material was being prepared. Spinoffs from 
Cox-GE merger seen to total $121 million from 
11 stations. Howard K Smith, ABC news- 
man and commentator for 18 years, resigns. 
ABC News correspondent Tim O'Brien's 
scoops on several U.S. Supreme Court items, in- 

cluding Herbert case, causes controversy. 
AprIl 30 0 FCC initiates rulemaking that would 
eliminate rule that limits number of distant sig- 
nals cable systems may import and rule pro- 
tecting against duplication of syndicated pro- 
graming. 

May 7 ABC's Fred Pierce becomes executive 
vice president of ABC Inc., paving way towards 
company's presidency. 

May 14 FCC begins looking at sweeping 
radio deregulation provisions. 
May 21 Hearings on rewrite II begin in 
House before communications subcommittee. 

Westinghouse buys WRET-TV Charlotte, NC., 
from Darner Broadcasting for $20 million, high- 
est price for UHF at that time. U.S. Court of 
Appeals in Washington Judge David Bazelon, 
prime shaper of communications law, an- 
nounces retirement after 30 years on court. 
May 28 National Cable Television Associ- 
ation President Robert L. Schmidt announces 
resignation. Ted Turner announces satellite- 
delivered 24-hour cable news service, Cable 
News Network. 

June 4 Bosch-Fernseh introduces digital 
videotape recorder at international television 
engineering exhibition in Montreux. 

Juno 11 FCC gives go ahead to $370 million 
Combined Communications-Gannett merger. 
Spinoff from merger, WI-IEC-TV Rochester, N.Y., to 
BENI, makes it first black -owned major 
market network affiliated station. Out-of- 
court settlement reached in suit against WPIX 
Inc. which retains channel 11 in New York. 

June 18 Justice department attacks commer- 
cial time standards of NAB's television code, 
saying it violates Sherman Antitrust Act. 

June 25 FCC issues notice of inquiry on 9 
khz channel spacing. ABC newsman Bill 
Stewart is killed by Nicaraguan National 
Guardsmen in Managua. Kaiser Aluminum 
allies itself with Mobil Oil in decrying TV net- 
work ban on issue advertising. 
July 2 Tom Bolger takes over as NAB joint 
board chairman from Donald Thurston, 
Public Broadcasting Service approves major 
reorganization plan. Young & Rubicam 
agrees to buy Marsteller Inc., New York and 
Chicago, for $306 million. 

July 9 McClatchy Newspapers agrees to sell 
KOVR(TV) Sacramento, Calif., to Outlet Co. for 
$65 million, largest station sale to date. U.S. 

Court of Appeals reverses FCC policy, leaving 
radio format questions to licensee and 
marketplace. Willard Block rejoins Viacom 
as its president. 
July 16 Lionel Van Deerlin abandons efforts 
on H.R. 3333, Communications Act rewrite to 
concentrate on common carrier provisions, of 
present legislation, Thomas Wheeler, NCTA 
executive vice president, elected to president 
by NCTA board. 

July 30 Westinghouse Broadcasting an- 
nounces plans to distribute programs to its sta- 
tions via satellite. 
Aug. 8 Communications Satellite Corp. un- 
veils plans for direct-to-home subscription 
television. 
Aug. 13 FCC considers using lottery system 
in comparative renewal cases. "Three's Com- 
pany" sets record price for syndicated product 
$30 million to Multimedia, Gannett and Kurv(Tv) 
Salt Lake City. 

Aug. 200 RCA and CIT Financial Corp. agree 
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to merge in deal valued at $1.35 billion. 

Aug. 27 RICO Radio Network makes plans to 
share time on AP's proposed satellite distribu- 
tion system. 
Sept. 3 William J. Small moves from CBS 
Inc. Washington vice president position to 
presidency of NBC News. Entertainment 
and Sports Programing Network goes on 625 
cable systems. 
Sept 10 FCC adopts rulemaking and notice 
of inquiry into substantial radio deregulation 
by instituting marketplace forces for govern- 
ment guidelines. 
Sept 17 American Express acquires 50% in- 
terest in Warner Cable Communications. 
Oct. 1 FCC changes rules on subscription 
television to allow more than one per market 
among other rules. ABC wins rights to 1984 
summer Olympics for $225 million. 
Oct 8 R. Peter Straus resigns as head of 
Voice of America. Federal judge in Los 
Angeles rules home taping of television pro- 
grams is legal. 
Oct. 16 FCC deregulates earth stations by 
approving voluntary licensing of receive-only 
dishes. First tidbits from FCC's network inqu- 
iry say networks are so firmly entrenched 
breakup is impossible and it encourages 
development of new programing sources. 
Oct. 29 Federal Trade Commission orders 
American Medical Association to allow physi- 
cians to advertise. Carter-Mondale Commit- 
tee complains to FCC that three networks 
refused to sell it half hour of broadcast time. 
Nov. 5 FCC releases staff report on children's 
television inquiry that says TV is not in com- 
pliance. Major reorganization at Storer 
Broadcasting finds Peter Storer becoming 
chief executive officer. Thrry H. Lee becoming 
president and chief operating officer. Con- 
troversial radio priest of the 1930's Rev. 
Charles E. Coughlin dies in suburban Detroit 
home at age 88. Presidential commission on 
news coverage of Three Mile Island accident 
finds media did best it could, but were ill- 
equipped to handle technical complexities. 
Nov. 12 FCC approves Viacom-Sonderling 
merger: 
Nov. 19 Decision that rules family-viewing 
concept unconstitutional is thrown out by cir- 
cuit appeals court in San Francisco. Maurice 
R. Valente of ITT, named president, chief 
operating officer and director of RCA. Thlevi- 
sion Bureau of Advertising celebrates 25th 
year anniversary. 

Nov. 28 FCC orders three networks to make 
time available to Carter-Mondale campaign 
committee in accordance with reasonable ac- 
cess provisions of Communications Act. 
FCC orders warm,' Newark, NJ, to estab- 
lish full presence in New Jersey. New York 
Court of Appeals issues decision that narrows 
limits on excluding press and public from 
pretrial hearings. Senate Commerce Com- 
mittee approves legislation that would curtail 
authority of FTC Martin Rubenstein named 
network president at Mutual Broadcasting. 
Dec. 3 House approves legislation that 
would restrict FTC. 
Dec. 10 RCA unveils its SelectaVision 
videodisk player. World Administrative 
Radio Conference ends in Geneva with prog- 
nosis that six-week event was qualified suc- 
cess. 
Dec. 17 FCC staff recommends reduced AM 
channel spacing from 10 khz to 9. RCA's Sat- 
corn III satellite is lost in space. 
Dec. 24 FCC initiates ruling that would es- 
tablish reimbursements for public participants 
in commission proceedings. Commission 
also issues formal rulemaking on children's 
television, and recommends state department 
take 9 khz channel spacing stance to Region 2 
Administrative Radio Conference in Buenos 
Aires in March. 

1980 

Jan. 7 Warner Communications Inc. and 
American Express Co. close deal forming joint 
cable venture, Warner Amer Communications, 
in which latter paid $175 million for 50% in- 
terest in Warner Cable subsidiary of WCI. 

Jan. 14 CBS and RCA reached agreement 
whereby CBS becomes licensed to manufac- 
ture and distribute videodisks using RCA 
SelectaVision system. 
Jan. 21 Revolutionary governments in Iran 
and Afghanistan expel all U.S. journalists. 
Station trading broke billion-dollar mark in 
1979 ($1,116,658,000), record high, given 
afterburner boost by $370 million Gannet Co.- 
Combined Communications Corp. merger. 
Jan. 28 FCC lifts three RICO television 
licenses due to misconduct of parent, General 
Tire & Rubber Co., by vote of 4-to-3. Sony an- 
nounces marketing of world's first charged- 
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coupled device color video camera, replacing 
conventional vacuum tube. 1980 Summer 
Olympic games, for which NBC hold rights, go 
down tube after U.S. boycotts over Soviet inva- 
sion of Afghanistan. 
Feb. 4 $1.35 billion RCA-CIT merger is con- 
summated. 
Feb.11 Walter Cronkite announces intention 
to step down as anchor of "CBS Evening 
News" in 1981. Senate pulls plug on FTC's 
children's advertising proceeding. 
Feb. 18 Dan Rather is named as successor 
to Walter Cronkite upon latter's retirement as 
anchor of CBS Evening news in 1981. 
Feb. 25 ABC announces that late night 
newscast (later to be named Arightline, hosted 
by Ted Koppel), starting at 11:30 p.m., will be- 
come permanent fixture in network schedule. 

March 17 FCC approves $65 million acquisi- 
tion of ICOVR(TV) Stockton, Calif, from Mc- 
Clatchy Newspapers to Outlet Co., record price 
for single TV station. ABC commences 
broadcasting of closed captioning material as 
part of joint project with NBC and PBS. 

Match 24 Region 2 countries vote against 
adoption of 9 khz AM spacing proposed by U.S. 

at first session of Region 2 spectrum planning 
conference in Buenos Aires.. New York Times 
announces agreement that led to purchase of 
cable systems serving 55 franchised areas in 

southern New Jersey owned principally by Irv- 
ing Kahn for approximately $100 million. 

April 7 FCC sets ceiling for distress sale sta- 
tions at 75% of fair market value. FCC approves 
sale by Newhouse Broadcasting Co. to Times 
Mirror Co. of five Newhouse television proper- 
ties for $82 million. 
April 14 FCC selects, by vote of 440-2, Mag- 
navox system to be standard for AM stereo. 
UA-Columbia Cablevision and Madison Square 
Garden Corp. enter into joint venture to form 
The USA Network. 
April 21 Court of Appeals in Richmond, Va., 

affirms FCC order freeing cable television 
systems from obligation to black out "signifi- 
cantly viewed" distant signals that duplicate 
local ones. 
April 28 Getty Oil, along with Columbia Pic- 
tures, MCA Inc., Paramount Pictures Corp, and 
20th Century-Fox jolt pay-cable world with an- 
nouncement of satellite program venture, to be 
named, Premiere. 
May 5 CBS settles with Justice Department's 
antitrust division, agreeing to limits on pro- 
gram production. Philadelphia appeals court 
rules that state shield law protected broadcast 
station (WTAE-TV Pittsburgh) against plaintiff's 
demand that it surrender outtakes. 

May 26 Thomas Wyman, vice chairman of 
Pillsbury Co., is tapped to replace John D. 

Backe as president and chief executive of CBS 
Inc. 

June 2 FCC breaks up clear channel stations. 
$560 million Cox-GE merger collapses as 

Cox bows out at last minute after FCC ap- 
proves deal. Ted Turner's Cable News Net- 
work commences operations. 

June 9 Orion Broadcasting Inc. and Cosmos 
Broadcasting initiate deal which leads to even- 
tual $110 million merger. U.S. Court of Ap- 
peals denies reasonable access complaint 
lodged against networks by Senator Edward 
Kennedy concerning network's refusal to grant 
him air time to respond to President Carter. 
Burt Harris named chairman of Premiere. 
Comsat sets up DBSsubsidiary Satellite Televi- 
sion Corp. CBS and MGM announce creation 



of joint venture to market videodisks and 
videocassettes. Arthur C. Nielsen, 83, 
founder of A.C. Nielsen Co., pioneer marketing 
and audience research firm, dies. 

June 18 WPIX(TV) New York launches Inde- 
pendent Network News. 
June 30 FCC announces decision to re- 
evaluate April order setting Magnavox system 
as standard for AM stereo. 

July 7 Supreme Court, in case brought by 
"Richmond News Leader" and 'Times Dis- 
patch," holds that press and public alike have 
First Amendment right to attend criminal 
trials. Only one justice dissented. Having 
failed to win top job at CBS News-evening 
anchor spot being vacated by Walter 
Cronkite-veteran newscaster Roger Mudd 
jumps to NBC News. 

July 14 NBC President Fred Silverman fires 
NBC chairman Jane Cahill Pfeiffer after public 
display of corporate in-fighting. 
July 21 Subscription Thlevision Association 
makes its debut at Washington press con- 
ference. 

July 28 FCC repeals cable distant signal im- 
portation and syndicated exclusivity rules, 
causing immediate outcry from broadcasters. 

Capital Cities Communications plunges into 
cable, buying RKO General's Cablecom 
General for $139 million. Members of Screen 
Actors Guild and American Federation of 
Thlevision and Radio Artists go on strike, shut- 
ting down most television production. 
Aug. 4 After having second thoughts on its 
April decision to make Magnavox AM stereo 
system industry standard, FCC issues further 
notice to re-examine five proposed systems. 
CBS breaks ranks with industry group seeking 
consensus on teletext standard and asks FCC 
to adopt French Antiope system as industry 
standard. 
Aug. 11 Department of Justice files civil an- 
titrust suit in New York against Premiere, inci- 
pient pay cable programer. 

Aug. 25 After eight years of litigation, 
Department of Justice drops antitrust suit 
against ABC as network agrees to consent 
decree limiting amount of prime time program- 
ing it can produce over next 10 years. 

Sept 1 Problems with equal time provisions 
of Communications Act cause problems in set 
up of debate between Presidential candidates. 

Controversial magazine, The Dial, published 
by public television stations makes it debut. 
Sept. 15 FCC proposes creation of new 
medium: loosely regulated low-power televi- 
sion. At same time, it sanctions four new VHF 
allocations in Salt Lake City; Knoxville, Tenn.; 
Charleston, W. Va., and Johnstown, Pa. 

Sept. 22 Believing strongly that more is bet- 
ter, FCC proposes creating as many as 139 
more short-spaced VHF channels. FCC 
releases further notice on AM stereo which 
shows Motorola system in lead. 

Sept 29 PBS President Lawrence Grossman 
propose a new partnership between public 
stations and private investments from nonprofit 
cultural sources to increase dramatic program- 
ing. 

Oct 5 FCC releases notice of inquiry into 
direct broadcast satellite proposals and sets 
RKO's stations for renewal hearings. Joint 
venture between media entrepreneur Karl 
Eller and Charter Oil dissolves. CBS in Los 

Angeles unveils new electronic cinematography 
system, seen as solving many tape-editing 
problems. 

Oct 13 CBS suggests U.S. develop high-res- 
olution television system compatible with pre- 
sent technology. Actors strike is settled; net- 
work starts are staggered for fall. BROADCAST- 

ING begins 50th year, taking chronological look 
at industry since magazine's 1931 inception. 

Oct 20 Westinghouse and Thleprompter pro- 
pose $646 million merger. U.S. Supreme 
Court allows networks to air Abscam tapes. 
President Carter signs bill against newsroom 
searches. 

Oct. 27 Television is medium in middle as 
Presidential campaign winds down with broad- 
cast debate in Cleveland. Cable News Net- 
work adds independent candidate John An- 
derson to its debate-night coverage. FCC 
releases network inquiry report that argues 
open marketplace is best regulator. 
Nov. 3 Warner Amex garners one of year's 
biggest cable television franchises, 400,000 
homes of Dallas. ABC agrees to run unedited 
response to earlier "20/20" report on Kaiser 
Aluminum. FCC lifts barrier on AT&T from 
providing data communications. First locally- 
produced all news television station goes on air 
in Oklahoma City. Ampex founder Alexander 
Poniatoffdies in Stanford, Calif., at 88. 

Nov.10 Sweeping election of Ronald Reagan 
signals changes in Washington's communica- 
tions governing structure. Lionel Van Deerlin 
is one of election's casualties as Representa- 
tive Timothy Wirth (D-Colo.) and Senator 
Robert Packwood (R-Ore.) stand to hold key 
Hill positions in telecommunications world. 

Nov. 17 CBS goes live with its Los Angeles 
teletext experiment. NAB announces in- 
surance plan to help members deal with libel 
cases. 
Nov. 24 U.S. Court of Appeals stays FCC 
order lifting distant signal and syndicated ex- 
lusivity rules. Robert A. Daly CBS Entertain- 
ment president, resigns to head Warner 
Brothers. Antitrust suit against Premiere, pay 
cable network, begins in New York. 

Dee. "Who Shot J.R." episode of "Dallas" 
becomes highest rating for any program in 
modern TV history with 53.3 rating and 76 
share. 

Dec. 8 ABC announces association with 
Warner Amex Satellite Entertainment Corp. for 
new cable network, Alpha, set to begin opera- 
tion April 1981. FCC authorizes construction 
and launch of additional 20 domestic satellites. 
Dec. 15 Former CBS President Arthur Tizylor 
forms high quality, pay cable venture with 
Rockefeller Cehter that signs contract for BBC 
programing. 

Dec. 22 Comsat unveils its $700 million 
direct-to-home broadcast satellite television 
system. Gannett announces plans for na- 
tional daily newspaper and cable. programing. 

1981 

Jan. 5 New York District Court grants Justice 
Department's request for preliminary injunc- 
tion barring launch of Premiere's satellite-dis- 
tributed premium movie channel to cable 
systems. Court of Appeals rules that 
scrambled pay television signals are protected 
by Section 605 of Communications Act. 
Robert E. Kintner, 71, former president of both 
ABC and NBC, dies. Marshall McLuhan, 
writer, educator and communications theorist, 
dies at 69. 
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Jan. 12 FCC Commissioner Tyrone Brown 
resigns, effective Jan. 31. Department of 
Justice opposes CBS's request for waiver of 
FCC rule barring networks from ownership of 
cable systems. Senator Howard Baker (R- 

Tenn.) launches his term as majority leader by 
introducing S. Res. 20, resolution to open 
Senate proceedings to broadcast coverage. 

Jan. 19 0 FCC votes 6-to-1 (Tyrone Brown dis- 
senting) to deregulate radio.0 According to 
Television Bureau of Advertising, TV viewing in 
1980 reached all-time high of six hours 36 
minutes per TV households per day. 

Supreme Court upholds lower court ruling that 
government consultants aren't "public figures" 
or "public officials" in working of libel laws. 

Jan. 26 Busy day for broadcast newsmen as 
American hostages in Iran gain freedom within 
same hour Ronald Reagan is sworn in as 40th 
President. Reagan administration transition 
team proposes that Corporation for Public 
Broadcasting be abolished. 
Feb. 2 U.S. Supreme Court, in 8-to-0 deci- 
sion, rules that Constitution doesn't bar states 
from permitting.radio and television coverage of 
criminal trials, even over objection of defen- 
dants. U.S. Supreme Court refuses to review 
appeals court decision holding that journalists 
have qualified privilege not to disclose un- 
published material, including television out- 
takes, in their possession in criminal cases. 
Thornton F Bradshatty president of Atlantic 
Richfield Co., is designated successor to 
Edgar H. Griffiths as chairman and chief ex- 
ecutive of RCA effective July 1. 

Feb. 9 Coalition for Better TV is set up to rid 
television of programs it considers offensive 
by threatening boycotts aimed at sponsors of 
offending programs. Public Broadcasting 
Service announces plan to launch PBS/Cable, 
new pay television network supported by pay 
television revenues and institutional advertis- 
ing. CBS announces Dan Rather will suc- 
ceed Walter Cronkite as anchorman and man- 
aging editor of CBS Evening News on March 9. 

Reagan administration transition team 
recommends that President narrow FTC's 
authority and slash its budget. ABC and 
Hearst Corp. announce formation of joint ven- 
ture to produce programing for specialized ca- 
ble network services. 
Feb. 16 After more than five years of study, 

Federal Trade Commission votes unanimously 
to kill proposal to regulate advertising of non- 
prescription drugs. 
Feb. 23 Federal jury in Houston finds city, its 

mayor and Gulf Coast Cable Television partici- 
pated in conspiracy to limit competition in 

awards of five cable franchises in 1978. Jury 
awards Affiliated Capital Corp. $6.3 million 
in damages. Time Inc. details plans for major 
test of satellite-distributed news and informa- 
tional teletext service designed for consumer 
use. Republican David Clanton is named 
Federal Trade Commission acting chairman, 
replacing Democrat Michael Pertschuk. U.S. 

Supreme Court refuses to review lower court 
decision dismissing CBS's 11-year-old suit for 
"per use" music licenses. Newhouse Broad- 
casting purchases control of Vision Cable 
Communications Inc. for $180 million, making 
it eighth largest cable MSO. 

March 16 Number of television and radio 
stations authorized by FCC breaks 10,000 
mark as of Jan. 31, 1981. ABC announces it 

will break with other networks and accept issue 
advertising in its late-night entertainment pro- 

graming as experiment. Clarence James, 
chairman of Copyright Royalty Tribunal, 



testifies before House subcommittee that CRT 
should be abolished or radically restructured 
March 30 U.S. Supreme Court affirmed FCC's 
authority to leave radio entertainment to discre- 
tion of licensee and marketplace. FCC adopts 
rule to shorten license renewal application, for 
most radio and television stations, to size of 
postcard. Democratic commissioner of 
Federal Trade Commission, Robert Pitoftlix 
announces he will resign April 30, giving Presi- 
dent Reagan first opportunity to nominate Re- 
publican replacement. Burkhart/Abrams/ 
Michaels/Douglas and Associates announces 
formation of Satellite Music Network, live, 24- 
hour, daily radio service to be delivered in con- 
temporary country and pop adult. 
April e With five ENG cameras rolling, shoot- 
ing of President Reagan becomes history's 
most heavily covered assassination attempt. 
After amassing voluminous record in con- 
troversial rulemaking to ban or restrict 
children's advertising on television, Federal 
Trade Commission staff recommends dropping 
proceeding. FCC's order deregulating radio 
goes into effect despite efforts by United 
Church of Christ to stay order. Gulf United 
Corp. and San Juan Racing Association apply 
to FCC for approval of planned S33.5 million 
acquisition by Gulf of most of San Juan broad- 
cast properties. Kaiser Aluminum & Chemi- 
cal Corp. files $40 million slander suit against 
ABC in its year-long dispute over report on 
ABC News's 20/20 series. 

April 20 Justice Department begins civil an- 
titrust investigation of music licensing. 
Washington Appeals Court rules that reporter's 
First Amendment privilege to maintain secrecy 
of sources in civil litigation should take prece- 
dence over private interests of complainants in 
compelling disclosure in all but most excep- 
tional cases. U.S. Court of Appeals in Wash- 
ington holds that commercial television sta- 
tions have no direct obligation under 
Rehabilitation Act of 1973 to make special 
effort to meet needs of hearing impaired. Non- 
etheless, it said public television stations do 
because they receive federal assistance. 
Writers Guild of America membership votes to 
strike against television and film production 
companies and television networks. 
April 27 FCC rules unanimously to let public 
broadcasters broadcast logos and identify pro- 
duct lines of program underwriters. FCC ac- 
cepts Comsat DBS application. 
May 4 U.S. Court of Appeals in Washington 
affirms FCC policy of barring proposed "dis- 
tress" sale to minority-controlled applicant 
after initial decision denying renewal had been 
issued by administrative law judge. Court 
agrees with FCC that permitting sales after in- 
itial decision has been issued would adversely 
affect integrity of commission's processes. 
May 11 Working group on digital television 
standards of Society of Motion Picture and 
Television Engineers votes to adopt digital 
sampling frequency of 13.5 mhz, step crucial 
to establishment of world digital standard. 
Clarence James, chairman of Copyright Royalty 
Tribunal, finds his views increasingly at odds 
with direction of CRT and resigns. RCA an- 
nounces it is entering pay cable business by 
forming partnership with Rockefeller Center 
Television to provide cultural programing to ca- 
ble systems. U.S. Court of Appeals in San 
Francisco holds that companies distributing 
pay programing in scrambled form should be 
protected against interception of that material 
by unauthorized decoders. FCC adopts-as 
permanent standard-rule exempting TV sta- 

tions in communities with population of 10,000 
or less and not located within larger market 
area from formal ascertainment filing require- 
ments. 
May 18 Mark S. Fbwler is confirmed by 
Senate to be chairman of FCC. 

May 250 AT&T and proponents of French Anti- 
ope and Canadian Telidon videotext/teletext 
come to agreement on common videotext/ 
teletext standard. 
June 8 Getty Oil, Paramount, Columbia, MCA 
and Fox decide to dissolve Premiere, proposed 
pay cable joint venture, after Justice Depart- 
ment attacked venture on antitrust grounds. 
Spanish National Television Network launches 
"Noticiero Nacional SIN," nation's first network 
newscast in Spanish. 

June 15 Oil industry millionaire Marvin 
Davis buys 20th Century-Aix for estimated 
$720 million. Bernard Wunder is confirmed 
by Senate as assistant secretary of commerce 
for communications and information, in charge 
of National Telecommunications and Informa- 
tion Administration. FCC approves $139 - 
million RKO Cablecom General /Capcities 
merger. 

Jun. 22 U.S. Court of Appeals in New York 
affirms FCC order last year repealing distant 
signal and syndicated exclusivity rules. 
July 8 Fred Silverman resigns as president 
and chief executive of NBC, and Grant Tinker 
of MTM Enterprises is named to succeed. him. 

U.S. Supreme Court rules that presidential 
and congressional candidates have affirmative 
right of access to nation's broadcast stations. 
Donald Wildmon, chairman of Coalition for 
Better Television, calls off planned boycott 
against sponsors of programs group con- 
sidered offensive, claiming at least temporary 
victory in group's war on sex, violence and 
profanity on television. Mimi Weyforth 
Dawson is sworn in as member of FCC. 

July 13 Columbia Pictures Industries and 
Outlet Co. agree in principle on terms for 
merger of two companies for estimated $165 
million. 
July 20 Writers Guild of America and pro- 
ducers settle 13-week strike. 
July 28 Metromedia Inc. agrees to pay 
Boston Broadcasters Inc. $220-million for ch. 5 
wcvs-Tv Boston-highest price ever paid for 
single-station broadcast property. 

Aug. 3 Congress passes legislation that ex- 
tends radio license terms to seven years and TV 
licenses to five years; allows FCC to use lottery 
when awarding initial licenses; and authorizes 
Corporation for Public Broadcasting to receive 
$130 million for each of fiscal years 1984, 
1985 and 1986. NBC Chairman and Chief 
Executive Officer Grant Tinker appoints Robert 
Mulholland NBC president and chief operat- 
ing officer and names Ray Timothy president 
of NBC Television Network. Senate confirms 
appointment of Henry M. Rivera and reap- 
pointment of James H. Quell° to FCC. Kaiser 
Aluminum, given chance to air grievances 
against ABC on network's Viewpoint premiere, 
drops its FCC complaint and says it won't pur- 
sue defamation suit. 

Aug.10 0 FCC by 4-to-2 vote decides to dump 
proposal to switch to 9 khz and retains 10 khz 
on AM channel spacing. FCC issues waiver 
permitting CBS to own cable systems serving no 
more than 90,000 subscribers or one-half of 
1% of nation's cable subscribers, whichever 
number is smaller. 

Aug. 17 Westinghouse Broadcasting and 
ABC combine forces to establish Satellite 
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NewsChannels, joint venture designed to pro- 
duce two 24-hour channels of advertiser-sup- 
ported cable news that will be beamed free to 
cable operators. NBC formdlly asks FCC to 
repeal prime-time access rule, noting rule is 
barrier to 60-minute evening news. 

Aug. 24 Westinghouse Broadcasting Co.'s 
$646-million acquisition of Thleprompter Corp., 
largest merger in history of cable TV, is com- 
pleted shortly after U.S. Court of Appeals in 
Washington refuses to stay closing. 
Aug. 31 NBC Chairman and Chief Executive 
Officer Grant Tinker names Irwin Segelstein 
NBC vice chairman. Time Inc. agrees to 
purchase UA-Columbia Cablevision's half in- 
terest in USA Network for $15 million and oper- 
ate advertiser-supported cable network in joint 
venture with Paramount Pictures Corp. Ted 
Turner announces Cable News Network will 
launch second cable news service, CNN 2, to 
compete with Group W/ABC Satellite 
NewsChannels. 

Sept 7 Gannett Broadcasting Group an- 
nounces it will launch new broadcast news 
service-America Today -to provide short 
news and weather features to Public Broad- 
casting Service stations in October. Lowell 
Jackson Thomas, dean of newscasters and 
renowned author and world traveler, dies at 89. 

Sept. 14 Two months after its pending 
agreement to buy WCVB-TV Boston, Metromedia 
agrees to sell KMBC -TV Kansas City Mo., to 
Hearst Corp. for $79 million. If approved by 
FCC, it will be second highest price every paid 
for television outlet. U.S. District Court judge 
rules that allowing AT&T to enter growing data 
processing field wouldn't violate consent 
decree AT&T signed with Justice Department 
25 years ago. Hearst Broadcasting Corp. 
closed its deal to purchase WDTN(T \R Dayton, 
Ohio, from Grinnell Communications Corp. - 
same week it contracted to buy KM8C-TV Kan- 
sas City, Mo., from Metromedia for $79 million. 

Sept 21 FCC calls on Congress to make 
sweeping revisions in Communications Act by 
repealing Section 315, repealing "reasonable 
access" provision, Section 312(a)(7); eliminat- 
ing comparative renewal process and Section 
307(b), which requires "equitable" distribution 
of radio service throughout nation; codifying 
its January radio deregulation, and redefining 
act to reflect reliance on marketplace forces in 

determining availability of telecommunications 
services to public. NBC announces move to 
hour-long news. Affiliates get choice of two 
feeds and have option to take full hour or only 
first half. Study reveals public television and 
radio stations could generate up to $164 
million if "clustered" advertising is used. 

Sept. 28 ABC teams up with ESPN to offer 
pay sports programing and CBS and AT&T 
consider joint test of videotext. David 
Brinkley 38-year veteran of NBC News, joins 
rival ABC News where he will anchor upcom- 
ing This Week on Sundays, have major role in 
political coverage and handle special projects. 

Oct. 5 FTC follows recommendation of staff 
in calling off controversial four-year-old 
rulemaking on children's advertising. Sena- 
tor Ernest F Hollings (D-S.C.) begins filibuster 
to block consideration of S. 898, bill to allow 
AT&T to compete in unregulated telecom- 
munications markets. Republicans launch 
multimillion-dollar ad campaign to gain con- 
trol of Congress in 1982. 
Oct. 12 BROADCASTING magazine observes its 
50th anniversary. CBS Cable begins its 
cultural program service. 
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This new, on-line, computerized information 
resource helps Katz-represented TV stations 
make profitable programming decisions 
in an increasingly competitive marketplace. 
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Movies that you'll simply love, such as Same 
Time, Next Year with Alan Alda and Ellen Burstyn, 
Yanks and The Greek Tycoon. 

Movies that will grab the big shares, such as The 
Coal Miner's Daughter, starring Academy Award - 
winner Sissy Spacek, The Seduction of Joe Tynan, 
Resurrection and Off the Minnesota Strip. 

Movies that will bring a smile to your ratings, 
such as National Lampoon's Animal House, Slap 
Shot, Peter Sellers as The Prisoner of Zenda, More 
American Graffiti and The Brink's Job. 

Movies that will knock 'em dead, such as Jaws, 
James Michener's Caravans, Dracula and Samurai. 

THE HIT LIST 
36 hit movies from 

MCATV 
A' 1981 Universal City Studios Inc All rights reserved. 



Looking toward the America of 2001, the visions vary, but 
mostly they perceive a country as a whole not vastly different 

from today's. It will have more people, of course, and they will 
probably be a bit richer. They'll certainly be older. If recently detected 
signs should turn into a trend, they could even be less educated. At 
best they're apt to know more about less. 

The nation will still have problems. Inflation will still be around, but 
perhaps on more manageable levels. The energy problem may have 
largely been handled, one way or another-or traded in for another 
problem: a water shortage. But on the whole, barring war, the US. of 
2001 does not seem likely to differ from 1981 a great deal more than 
1981 differs from 1961. Certainly the changes in the general world will 
seem small in comparison with the changes to come in the world of 
communications. 

This relatively placid view has its dissenters, of course. There are 
those who maintain that the communications revolution will itself 
change the life styles and values of the world in fundamental ways: 
that the growing miracles of telecommunications, cable and computers 
-in combination with teleconferencing and in-home shopping and in- 
home banking, with scores or hundreds of new channels putting an 
almost endless variety of entertainment and specialized information at 
the consumer's fingertips-will turn many Americans into stay-at- 
homes, not needing to go out even to work, or cash a check, or buy a 

newspaper (which in this case, of course, will have been delivered 
electronically). 

In some versions cable itself, instead of delivering scores or hundreds 
of programs into the home at the punch of a button, may prove 
inadequate and be replaced, eventually, by personal uplinks/downlinks 
capable of sending to and receiving from hundreds of other 
transponders-nationally, worldwide and into space. Some even say 
that by 2001, thanks to advanced microprocessors and chips and 
implants and add-ons and carryables, we may be well on the way 
toward having "smart" cities and even "smart" nations, and that, well 
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before the "smarts" reach that point, we 
could be carrying an education in a package 
on the wrist, and owning cars that refuse to 
start for a driver who is drunk. 

The moderates temper the far-out with a 
larger dollop of today. In April, the Colgate 
Darden Graduate School of Business Admin- 
istration at the University of Virginia, 
together with the Annenberg Schools of 
Communications of the University of Penn- 
sylvania and the University of Southern 
California, with funding by Philip Morris Inc., 
assembled a group of experts and scholars at 
Richmond, Va., for two days of thought and 
talk about "Communications in the 21st 
Century!' Those visionaries recognized that a 
communications revolution was under way, 
with what would probably be far-reaching 
results, but for the most part they tended to 
consider channel content-and its effects - 
more important than channel profusion. 

Content is a concern shared by many. 
They fear that, as scientists Amory B. Levins 
and L. Hunter Levins told the Virgiriia/An- 
nenberg/Philip Morris conference, "if we use 
four shiny new tools in ways that glorify their 
limitations!' the tools "may enslave and 
befuddle us more than they serve us!' In that 
case, as the Levinses said, the result could be 
to "spread darkness with the speed of light!' 

0 
Elie Abel, NBC newsman turned dean of the 
Columbia Graduate School of Journalism, now 
Harry and Norman Chandler professor 
of communication at Stanford University, 
told his colleagues in the keynote speech 
that "My attitude toward futurism is 

decidedly skeptical, borrowing something 
perhaps from Thoreau, who in 1854 wrote: 
'We are in great haste to construct a mag- 
netic telegraph from Maine to Texas, but 
Maine and Texas, it may be, have nothing im- 
portant to communicate!" 

Abel envisioned not only fragmentation of 
existing audiences but, worse, fragmentation 
of the information that reaches and is ab- 
sorbed by the individual, "less common shar- 
ing of knowledge by rich and poor, by ad- 
vantaged and disadvantaged!' that "could 
seriously erode the common data base that 
makes possible our system of self-govern- 
ment!' 

"If present trends are projected through 
the end of the century," Abel said, "we shall 
be living with rather different media. The bill 
of fare will be more varied, permitting wider 
freedom of choice. If will probably be more 
appropriate by the year 2001 to speak of 
narrowcasting, rather than broadcasting, as 
individuals pick and choose those offerings 
that particularly appeal to them. This could 
mean, for example, a steady diet of sports, or 
financial news, or first-run motion pictures- 
all at a price-instead of the melange now 
programed by the TV networks. 

"Radio has already reached that 
stage....Magazines reached that point of au- 
dience segmentation by the early 1970's. 
Trout fishermen, antique automobile fan- 
ciers, investors, liberated and unliberated 
women, skiers, golfers, stamp collectors, ten- 
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nis players all have their highly specialized 
magazines!' 

For all their protestations to the contrary, 
Abel said, networks "have seen the future - 
and they fear it may work, chipping away at 
their aggregated lion's share of the national 
viewing audience!' Disinterested students of 
television, he said, "predict that by 1990 net- 
work television will have lost no less than 
10% and as much as 50% of its audience," 
perhaps with "cataclysmic" effects. 

"Over the next decade or two!' he con- 
tinued, "the sharp line separating print and 
broadcast can be expected to blur, giving 
birth to hybrid multimedia information 
systems for the home that depend less on 
the support of advertisers than on con- 
sumers willing to pay for the services they 
want. This does not mean necessarily that 
Americans will spend fewer hours of the day 
in front of their TV sets. They may spend 
more!' 

The process, Abel noted, is already begin- 
ning in the newspaper business, with 
different editions designed for readers and 

Abel 

advertisers having specific interests. But the 
biggest change, he suggested, could come 
from information-retrieval systems like those 
being tested "in several European countries, 
by Knight-Ridder in Coral Gables, Fla., and by 
Warner Communications Inc. in Columbus, 
Ohio. 

"To the extent that home information 
retrieval takes hold," he continued, "substan- 
tially answering the needs of subscribers for 
a wide range of information services, news- 
papers have reason to fear a loss of subscri- 
bers, perhaps also a decline in classified ad- 
vertising linage. Once again, we face erosion 
of the common data base. The crucial ques- 
tion, as yet unanswered, is how information 
narrowcasting to the home is to be financed. 
It is possible, however, to foresee a pattern 
on the horizon!' 

Advertising, he said, now pays for 100% of 
the cost of broadcasting and 70% of the cost 
of newspapers. But with cable and pay cable 
and rising newspaper and magazine prices, 
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the consumer is paying more and more. 
"There is a danger;' he said, "that sooner 
rather than later many Americans will be 
priced out of the market-debarred from the 
benefits promised by the new technologies 
because they cannot afford to pay for them. 

"We may, in short, confront the prospect 
of media segregated by economic and social 
class: over-the-air broadcasting for the 
masses and the new technologies for the 
classes. The affluent would be better in- 
formed than they are today; the lower orders 
would be even less well informed!" 

0 
Another speaker, J. Richard Munro, president 
and chief executive of Time Inc., reminded 
the Richmond conference that many past 
predictions about cable's future proved pre- 
mature. He also reminded them that cable 
diversity has already reached the point that 
"we are confronted with a qualitative 
change!' 

He had no doubt that "the print media, 
under the spur of video competition or ap- 
plying the whip of the new electronics, will 
enjoy its own new wave!' But, he said, the 
marketplace as well as technology helps 
shape the future. "In the next 10 years, col- 
lege-educated Americans will increase about 
two and a half times faster than the overall 
population. Households with constant-dollar 
incomes of $25,000 or more will grow re- 
latively faster. Those families are and will be 
readers of the printed page. So will their 
children and grandchildren!' 

Today's "basic condition ;' Munro said, is 

"a new multiplicity of choices and chan- 
nels" -not just three networks but, through 
cable, a fourth and a likelihood of 40 or even 
hundreds of networks: "The first three 
resembled one another; the next 97 will be, 
or at least have the opportunity to be, quite 
different. Cable, especially pay cable, has 
demonstrated that a great hunger exists not 
only for more but for difference!' 

"The wired highway across America;' he 
continued, "so long heralded and now a 

reality, will have a hundred lanes-some fast, 
others slow, some a hard pull uphill for 
serious viewers, others a razzle-dazzle 
downhill slide for entertainment fanciers. We 
already have specialized lanes for children, 
sports fans, movie buffs, ethnic and religious 
groups and so on. 

"We will see those ethnic groups divided 
into subgroups, new culture channels 
divided into special cultural interests. We will 
witness the birth of new kinds of entertain- 
ment, new art forms, abstract entertain- 
ments and an entertainment lane or two, I 

am afraid, that will be mislabeled 'adult! 
"Some of these new lanes, no one really 

knows how many, will be used for informa- 
tion as distinguished from entertainment. 
Stock market and weather reports, contin- 
uous news, Congress in session, are already 
familiar. Almost limitless information will be- 
come available from tie-ins to immense data 
banks, accessible on demand. The television 
screen will become an information terminal 
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able to provide endless streams of videotext, 
the electronic distributor of news and infor- 
mation!' 

But what nobody knows, Munro said, "is 
how many people want it!' 

He noted that Time plans to test a round- 
the-clock textual and graphic information 
service for in-home use this year. And he said 
that interactive TV is the second basic trend 
likely to affect the future -not necessarily 
limited to the calling up of information. 

"You may one day view a movie no one 
else will ever see because you yourself 
directed it along lines that appealed 
especially to you," he said. "That includes 
not just compressing or expanding se- 
quences, but choosing them according to 
your taste. You could have 100 hours of film, 
stills and graphics from which to put 
together your own 40-minute or two-hour 
show. Or your home computer, containing 
profiles of members of your family, would 
automatically pick certain elements and 
eliminate others, depending upon which 
family member was watching!' 

Similarly, Munro said, the home viewer 
could become his own editor and publisher. 
"Time Inc.!' Munro said, "is developing what 
we call Demand Electronic Publishing, enab- 
ling the home viewer-reader to create his or 
her own magazine, to pick and choose from 
a sea of information photos, maps and 
graphics so that some stories can be greatly 
expanded and others cut down or elimi- 
nated. Demand Electronic Publishing will also 
provide its own designs and typefaces, offer- 
ing a range of choices to the individual 
viewer-reader who in effect becomes his or 
her own editor' 

Munro saw as "a third basic trend of the 
information age" a "gradual move toward a 

more comfortable human relationship with 
electronic equipment, especially the corn- 
puter." He explained: 

"Advances in what might be called the 
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technology of relationships between humans 
and media machines are on many drawing 
boards, or already off them. TV screens can 
be made touch-sensitive. Press on a particu- 
lar point and that part of the screen will be 
enlarged. Press harder and the enlargement 
will be greater. Computer control by speech 
has also made strides. Some computeis may 
be programed to respond to only one partic- 
ular voice. If it reveals too much tension, the 
user could receive a message telling him to 
'Relax!" 

Digitization, Munro said, is another basic 
concept holding great promise for making 
transmissions clearer and more accurate and 
retrieval more efficient. 

"Digitization, comfortable man-machine 
relationships, interactive video and 
multiplicity all will be fundamental to the 
video media we will be using in the year 
2001 and beyond!' Munro said. "New media 
do not replace old, nor do they work as first 
intended. Gutenberg considered his movable 
type primarily a way of making the Holy Bi- 
ble more broadly available. It did-paving 
the way for the Reformation. Marconi 
thought his wireless was a better means of 
point-to-point communication. What he 
gave us was the radio. As for television, it 
was generally conceived as a medium for 
visual instruction. In each case the 
socioeconomic system, not the technology, 
determined the use. Progeny of the com- 
puter-telecommunications marriage will cer- 
tainly make possible many shifts in our social 
behavior. But they cannot guarantee which 
shifts will occur!' 

To Irving B. Kahn, the feisty cable visionary 
who founded Teleprompter and now heads 
Broadband Communications, communica- 
tions in 2001 will be almost unrecognizable 
by today's standards. 

Long before then, he said in an interview, 
there will be a virtually total marriage of 
communications and computers, turning the 
home screen into a complete information 
center. 

"Entertainment as we now know it will be 
no more than 5%-10%" of what is punched 
up on the home screen, in Kahn's view. 

"The networks as we know them will be 
extinct long before 2001 he continued, 
"because there will be other means of dis- 
tribution and the present need for them will 
no longer exist!" 

This does not necessarily mean, Kahn ad- 
ded, that the present network companies 
will be out of business. But if they're still in 
business, he said, they'll be in "vastly 
different" businesses. 

He expects stations, too, to be substan- 
tially different. In fact, he said, "the only 
thing in broadcasting that has a shot is the 
creative types!' 

With the space shuttle, Kahn said, it will 
be possible to take "little packages of 
power" into space, assemble them and shoot 
them out farther, providing immensely 
greater power than available on present 
satellites and permitting reduction in the size 
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of receive dishes on the ground to a 
minimum. 

Within the next five to 10 years, Kahn pre- 
dicted, satellite power may be increased by 
five to 10 times and the size of receive dishes 
reduced to a 10th of the present. Dishes six 
to 18 inches in diameter he expects to be- 
come commonplace. 

Direct broadcast satellites, in his view, are 
"not so crazy. And you don't need a 
franchise for that!' he added. 

Kahn noted that many broadcasters "have 
taken a substantial position in the new tech- 
nology!' Even so, he said, "what surprises me 
is that the broadcasting industry is so 
unknowledgeable about the technologies!' 

The industry's attitude, he said, is like that 
of the motion-picture exhibitors initially 
toward the development of television-an 
attitude he characterized as "go away - 
don't bother me :' 

Kahn 

Harkins 

Visions of far more fundamental and far- 
reaching-some might say in many ways in- 
credible-changes are offered by Dr. Arthur 
M. Harkins, director of Graduate Concentra- 
tion in Future Cultural and Educational 
Systems at the University of Minnesota. 
Writing in an "afterword" to an extensive, 
factual report on "Telecommunications: A 
Picture of Change" by the Upper Midwest 
Council, a Minneapolis-based nonprofit, 



Thanks, Broadcasting. 
You've kept us 

tuned in for 50 years. 
WABC-TV 

Broadcastingo Oct12 
The News Magazine of the Flith Estate ' Vol 101 No 15 51st Year -.3 1981 



nonpartisan research organization supported 
by some 360 corporations and foundations, 
Harkins offers what he calls "one view of 
telecommunications/human futures-one 
future from among an infinite range of alter- 
natives!' 

In his view, if the declining prices of home 
dishes reach about $1,500 by, say, 1983, and 
assuming that the dishes and demodulators 
allow C and Ku band reception, home 
owners by then "should be able to pick up 
several hundred transponders featuring a 
data/text/video/radio cornucopia" -not just 
from U.S. satellites but from foreign birds as 
well. This prospect, he suggests, together 
with the emergence of DBS plans such as 
those advanced by Hubbard Broadcasting of 
Minneapolis-St. Paul, "make the prospect of 
paying for cable services over an indefinite 
period increasingly questionable!' 

"The inability of any planned cable 
system," he continues, "including those with 
multiple coax or limited fiber optics 
capability to handle near-term U.S.-Canadian 
satellite video traffic alone makes cable look 
potentially unattractive. Mid-term traffic by 
U.S.-Canadian satellites is completely 
beyond comparison with cable: it is ex- 
pected that approximately 800 transponders 
will be operating in orbit by 1985. 

"Therefore a home owner with the ability 
to purchase a home dish not only would 
receive far more and probably varied pro- 
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graming than through cable; he or she would 
pay for a $1,200 dish with about 2.5 years of 
cable-fees figures at only $50 per month 
(average) in 1983-84-85 dollars!' 

And when space-based laser-driven light- 
wave communications come into play, 
Harkins continues, far more gains would ac- 
crue: 

"An advantage of lasersats is their ability 
to pinpoint footprints within radii of under 
one city block, thereby allowing for many 
thousands of such footprints without mixing 
and cluttering signals. The potentials for 
teleconferencing from such systems is enor- 
mous. If such systems are placed on the 
ground for directional or omnidirectional 
broadcasts of laser-encoded video and other 
signals, thousands of channels of information 
can be delivered over line-of-sight paths. 

"Many different transmitters could oper- 
ate on numerous light frequencies invisible 
to the human eye. Home antenna systems 
would look like small telescopes. Again, the 
role of coaxial cable is questionable here, on 
both technological and cost grounds!' 

More than that, Harkins continues, 
"uplinks from home dishes!' if approved by 
the FCC, "could become a real alternative to 
cable and telephone wire systems, allowing 
teleconferencing from the home over short 
or planetary distances, working at home or 
anywhere else, and the real-time news without 
the customary delays incurred through 

the travel time of professional crews. Uplinks 
to lasersats or ground laser systems are possi- 
ble and could have an ever larger suppressive 
effect on competing systems because of 
their vast carrying capacity!' 

In Harkin's scenario, something akin to 
"the information society," but "far more fun- 
damental!' is developing, and it will affect 
"the very nature of how we conceive not 
only of our societies, communities and 
selves, but also of opr species!' 

"Think of it this way," he writes. 
"Microelectronics and telecommunications 
systems are still very primitive. What will 
begin to happen as they become more and 
more complex, inexpensive, energy-efficient 
and space-and-time 'free: to the extent that 
they are implantable in the human body - 
and actually begin to replace and improve 
upon parts of the human body? 

"I think we are heading very swiftly in this 
direction... imagine the body as a vehicle 
equipped with various 'busses' allowing for 
the amplification of human choices through 
information attachments and implants, and 
you have set the stage for regarding the pre- 
sent computer/telecom systems as experi- 
ments in evolution. I think we are transition- 
ing to homo sapiens ethnotronicus, a hybrid 
of flesh, bood and information-processing 
silicon, of crawling nervous system and rac- 
ing light speeds-a symbionic blend of 
culture-bearing person and culture-bearing 
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machine!' 
Harkins extrapolates, among other things, 

"wrist-watch size devices that calculate, 
compute, measure body functions, talk, 
listen, forecast, take dictation, store and up- 
date the Britannica every second, show pic- 
tures, act as a planetary picturephone and 
provide medical, legal and other professional 
assistance!' These, he says, are a "logical com- 
pression of the many functions now 
built into different electronic devices and 
systems" and should be available in the '90's 
at a cost of $10 to $100. 

He also sees the extension of current 
home protection devices into systems that 
turn houses into "solid 'citizens' in the '90's:' 
that not only will be called by people from 
distant locations but will themselves "call 
people, especially in the event of something 
unusual-a problem, a celebration or an op- 
portunity!' From smart homes he moves on 
to smart cities, which "will attempt to pre- 
vent auto accidents, family violence, child 
abuse, waste, pollution and the like and 
which "may actually evolve to the point 
where [they] can vote in city elections, or at 
least become [ex officio members] of the 
city council!' 

From there, "national and transnational 
wired systems with spacesat, computer and 
ethnotronic systems" will go on to "form 
systems of systems-continental and plane- 
tary societies of convivial, people- 
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amplifying systems. Currently aware homes, 
responsible cities, nurturing states and sup- 
portive regions will grow into countrywide, 
continental and planetary phenomena!' 

And from it all, Harkins suggests, will 
emerge the day of "the multiperson,' in 

which "every individual will become a three- 
D multisensory television/radio/information/ 
data/other 24-hour transmission/reception 
system" and "there will be as many broad- 
casting stations as there are people and their 
combinations, all amplified by ethnotronic 
'people!" 

Harkins also envisions the possibility of an 

"era of machine intelligence and the power 
of selective reproduction" that he says "can 
come virtually at any time" and, when it 
comes, "will usher in the choice of immor- 
tality and the accompanying endless growth 
of complexity and choice!' 

David Blank, chief economist of CBS Inc., 
offers an analysis more compatible with the 
views of broadcasters generally, although he 

recognizes that basic changes are under way 
and that "where they will take us," over the 
next 10 to 20 years, "is very uncertain!' 
Changes in the general world he expects to 
be much more modest. 

"Broadly speaking," he said in an interview, 
"this will be a somewhat larger, somewhat 
more populous, somewhat richer country 
than now, but not different in a revolutionary 

sense. Look back 25 years: If you go through 
the economic side of the picture, it's not that 
different-a little bigger and a little richer: A 

few industries have grown up, a few have 

died, but there are still retailers and farmers 
and steel workers and autos-it's not that 
different [now] from what it was, except that 
the Japanese are stronger. You'll have that 
kind of change going through the society, 

but these are not revolutionary changes!' 
The communications business is some- 

thing else again. That, Blank said, "could be 

very different 20 years from now' Even 10 
years from now-which was the context for 
most of his analyses-the communications 
business "will look perceptibly, but not over- 
whelmingly, different!' 

A decade hence, he reasoned, cable 

penetration may be at 50% or more, com- 
pared with 25% now, and pay cable may be 

at 30%-40% instead of 10%. 

"I don't think things like subscription TV 

and low-power [TV] will have profound 
effects," Blank continued. "I may be wrong, 
but SW I think is a kind of transitory busi- 

ness. It's hard for me to see how it can hope 
to compete with cable when cable comes 

into that community and puts on a full-court 
press. 

"It will be very interesting to see, in that 
regard, what happens in Los Angeles in the 
next year or so. The STV operator in Los 

Angeles is really the only very successful one 
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in the country. Home Box Office is going to 
start competing vigorously there. It will be 
very interesting to see how that comes out. 

"Low power-1 don't know. I find it 
difficult to believe that's going to be a signifi- 
cant business. There may be lots of low- 
power stations but I can't believe they are 
going to have very big audiences or be very 
successful in terms of impact on the whole 
industry." 

As for direct broadcast satellites, Blank 
feels that "we're not really talking about DBS 
of any consequence by the end of this 
decade 

"They may be starting to fly by then, in 
the late 80's;' he said, "but it's unclear to me 
that they will be of significant consequence. 
They could be of significant consequence in 
the 90's-how much I don't know-and 
they could have a very significant effect 
upon the broadcasting industry. But it's hard 
for me to see how that could happen in this 
decade!' 

For the 80's, in Blank's opinion, the broad- 
caster's "really big competition;' of course_ , is 

cable. 
Videodisks and videocassette recorders 

are coming along, too, and by the end of this 
decade Blank figures that "there'll be a very 
substantial number of both kinds of gadgets 
out there-maybe 10 million to 15 million of 
each kind, a good hunk of which might be 
owned by the same people!' 

What it all nubs down to, in Blank's opin- 
ion, is how much impact all these new 
methods of distribution are likely to have. 
"They're going to have an impaCt, sure he 
said. "There's no way you can have a new 
program service without its affecting peo- 
ple's behavior patterns!' 

He is also cautious in assessing cable's pro- 
bable long-term impact, pointing out that 
"it's very early in the game yet, programing is 

hard to predict and maybe tomorrow a lot of 
people will have some new ideas" that will 
change current trends. "But thus far"' he said, 
"the basic cable origination services seem to 
be getting ratings of 1 to 2, closer to 1 than 2 

in most cases!' Nevertheless he thinks a lot 
of these basic program services will prove 
viable. For one thing, "They involve a lot of 
repetition, which a commercial broadcaSter 
doesn't have :' 

"I think a good number of them will make 
money and continue on," he said. "How 
many, I don't know. There surely will be peo- 
ple who will enter the business and fail over 
the decade. But it certainly looks as if you'll 
have one or two sports channels, one or two 
news networks-Ted Turner [Cable News 
Network] isn't making money yet, but I have 
no doubt that that service, if it stays on the 
air, in due course-in a couple of years- will 
be making money. In fact there might be two 
of them that might make money out there as 

basic cable grows. 
"There are some other kinds of program- 

ing around that will make some money. But 
we're not talking about a lot of viewing at 
any particular point in time for that array of 
programing!' 
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There has been speculation that the num- 
ber of cable program services will dwindle in 
time to 10 or so. Blank says that's a judgment 
call that may or may not be right, "I don't 
know if 10 is the right number, or six or 15. It 
takes a lot of money to put on good pro- 
grams. You get the feeling that there won't 
be enough advertising support or enough 
viewing to warrant 30 of them, or 50. That's 
a judgment, and obviously all kinds of things 
can change. But as best we can see it today, 
it doesn't seem that they can support 2Q or 
30 major basic channels. 

"My feeling is that in this decade you'll 
end up with six or eight or 10 or 12 basic ca- 
ble channels supported by advertising. In the 
same way, I think more than HBO will be 
making money in the pay business. But it's 
hard to think of dozens of them-there's just 
not that much product around!" 

Pay cable is a different proposition entirely. 
"It's very clear," Blank noted, "that people 

Blink 

who subscribe to pay cable watch movies 
with great avidity. Before Nielsen started 
measuring cable, we used to do some private 
studies here, and [HBO] was getting 10 to 12 
ratings ln prime time, on average, for a long 
time. It hasn't grown much, but it hasn't 
declined, either. 

"There've been periods when the movies 
were better and periods when the movies 
were worse, and there've been periods when 
HBO had trouble getting hot new product. 
But that seems to be a fairly stable figure. 
Again, maybe someone will think of some 
way to raise it substantially in due course, 
but no one's done it yet. 

"Now that's a rating that's not up to the 
equivalent of an average network affiliate rat- 
ing-though it's pretty close. It's almost like 
a fourth network in terms of audience attrac- 
tion. And HBO is making lots of money. I 

don't know whether any of the other pay 
services are making money, but I would think 
that there should be some who should make 
money as business grows and as more and 
more systems offer more than one pay ser- 
vice." 

As for videocassette recorders, Blank sees 
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rapid growth. But thus far, he said, "most of 
the people who buy VCR's are not watching 
much in the way of prerecorded material. 
Some of the studies suggest that not more 
than one in three VCR owners has ever 
bought a prerecorded tape!' 

So who's to get hurt, and how much? 
Blank is reasonably sanguine for both net- 
works and stations. He also thinks much of 
the damage has already been done. 

"One reason the networks will be hurt 
only to a degree is that a very large fraction 
of their audience is in markets where there's 
already a lot of competition, and in those 
areas things are not going to change in any 
revolutionary fashion. 

"Probably over half the country is wired 
now. Most of the places that haven't been 
wired are big cities and suburbs where there 
is already a lot of competition. So a lot of 
affiliates are already feeling effects of cable 
competition; some are feeling it more and 
some less ... But a lot of that's happened 
already, and on the whole the broadcasting 
industry has survived pretty well. It's a little 
hard to find cases of real hardship thus far!" 

It's obvious that stations and networks 
would be better off in the years to come if 
there were no change in the old broadcasting 
structure. But clearly there will be a change: 
They will have more competition. 

"But that:' says Blank, "is not the same as 

saying that they won't be more profitable 
and that station values won't rise. It just 
means that maybe they won't be as much 
more profitable as they otherwise might be 
and that station values won't rise as much as 

they otherwise would :' 
He drew a parallel with broadcasting's loss 

of cigarette advertising: "We used to be 
asked where we'd be if we still had 
cigarettes. We'd be better off, obviously. But 
that was a decade or more ago and it's a silly 
question now, because it's not an option that 
we have and it's nothing you think about. 
You'd be richer today if you had cigarettes, 
but you're still richer today than you were 
then. There's some of that in all this new 
competition situation!' 

0 
One thing to remember is that inventions 
often produce unexpected and unintended 
results. The telephone, for example, con- 
tributed importantly to the development of 
the suburbs and, with the elevator, to the 
feasibility of high-rise office and apartment 
buildings. The magnetic telegraph, in addi- 
tion to enabling Maine and Texas to com- 
municate with each other, gave rise to, 
among its less profound results, the singing 
telegram. And the automobile, designed for 
transportation, made far-reaching changes in 
American sex habits. 

The unexpected aside, however, whose vi- 
sion of 2001 is apt to prove closest to the 
mark? The late physicist Niels Bohr may have 
supplied the best answer. As the Levinses re- 
minded the Virginia Annenberg/Philip Morris 
conference last spring, Bohr said: "It is very 
difficult to make predictions-especially 
about the future!' 



"Go to the 
nearest place 
of shelter." 

When a fast-moving tornado smashed into Kalamazoo, it left 
behind the worst destruction in the city's history. But thanks 
to sufficient advance warning, only five lives were lost in a 

fifty-million-dollar disaster that could have meant death for 
hundreds. 

The Federal Communications Commission commended 
WKZO-TV and WKZO Radio for their quick action in hav- 
ing "activated the EBS signal on their own initiative prior to 
receiving an official tornado warning from the Weather 
Service." 

In addition, the Michigan State Senate adopted an official 
resolution of commendation praising WKZO -TV's alert 
service and Stormsearch Radar tracking throughout the 
course of the tornado. 

The staff of both WKZO-TV and WKZO Radio are grateful 
for such special recognition for what they consider "just 
doing our jobs." Because serving the public, whether during 
a crisis or not, is all part of the Fetzer tradition of total 
community involvement. 

WKZO 
Kalamazoo 

WKZO-TV KOLN-TV 
Kalamazoo Lincoln 

KGIN-TV 
Grand Island 

WJFM WKJF(FM) WWAM KMEG-TV 
Grand Rapids Cadillac Cadillac Sioux City 
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How do the seers of Wall Street, its security analysts, read the 
prospects of companies in communications? The images in their 

crystal balls share many similarities. 
An underlying theme that unites the forecasts of Wall Street is 

spelled out by Ellen Sachar of Goldman Sachs. "One thing is clear;' she 
says, looking at the broad outline of electronic communications. "The 
networking concept is the only thing that works-the cost [of 
production] has to be amortized." Without suggesting that the year 
2001 will see only three national networks, or even the same three that 
are now in business, Sachar maintains that "people are used to a given 
level of professionalism" in the television they watch, and that unless 
the various new media's programs can match that level of production 
quality, viewers will "just go back to over-the-air." 

Dennis Leibowitz of Donaldson, Lufkin & Jenrette also senses a 

continuity of networking. "There will always be a need," he says, "for a 

national product, and for national networks," although Leibowitz has 

some questions about what form those networks might take. 
"Somebody's still going to have to do the equivalent of today's 
networks;' largely because "people are basically lazy-they want 
somebody else to program for them." 

While touting the economic necessity of networking, Sachar also 
draws an economic limit to the proliferation of that distribution form. 
Starting 10 years out, the analyst runs the numbers for the likely 
economic support of networking, and ends up with a "dozen-network 
theory" for 1990 and beyond. Using the Television Bureau of 
Advertising's estimate for the total broadcast television economy of 
1990-$42.7 billion-and TVB's breakout of $18.9 billion in network 
revenues, Sachar adds $2 billion to $3 billion for cable network 
advertising revenues and another $3 billion she thinks would be 
available to cover program costs from an estimated $6 billion in pay 
cable revenues. Throwing in a few billion from subscription television 
and other forms, Sachar calculates that in 1990, there might be $20 
billion to $30 billion available to pay for networked television 

,; 
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programs. Returning to her concept of pro- 
duction quality, Sachar reasons that if each of 
the three commercial networks spends 
roughly $1 billion now on program produc- 
tion, allowing for inflation they would have 
to spend $3 billion each by 1990 to maintain 
equivalent quality, and so would any serious 
competitor. 

That leads Sachar to conclude that the up- 
per limit of viable national networks is 

around 10, perhaps a dozen, and she sees 
that pattern continuing to the end of the 
century. Sachar makes a separate point in 
talking about a limitation that "viewer aware- 
ness" will place on the proliferation of net- 
works in the next two decades. Drawing 
what's become the inevitable analogy to 
radio when talking of new media, Sachar 
says: "Even in markets where you have 50 
radio signals, any individual tunes into at 
most four or maybe six on a regular basis!' 

While analysts shy away from specific pre- 
dictions about who might step in to. swell 
the ranks of national networking, one 
forecast, by John Reidy of Drexel, Burnham, 
Lambert, finds no dissenters. "There's going 
to be a lot of money lost trying to make 
sense of this picture," he says. 

As Reidy paints it, the communications 
picture will be filled in as follows over the 
next 20 years. Television households will 
grow as both the population and number of 
households expand-from 78 million televi- 
sion homes now to 90 million or 95 million in 
1990, and 105 million to 110 million televi- 
sion homes in 2001. (Variables that could 
affect that growth are housing costs, living 
patterns, whether couples marry earlier or 
later than at present, Reidy concedes.) 
Cabled homes, he thinks, will grow from the 
low 20 millions, to 40 million or 42 million by 
the end of this decade and 45 million to 50 
million by the end of the century. Pay cable 
subscriptions, as distinct from subscribers, 
should experience even more rapid accelera- 
tion- increasing from 11 million to 40 
million by 1990, equaling the number of 
basic subscribers, and with 50 million pay 
subscriptions being his minimum projection 
for 2001. 

Direct broadcast satellites, Reidy reasons, 
will attract six million subscribers by 1990, 
11 million by 2001. And on-air subscription 
television, in his estimation, could reach five 
million subscribers by 1990. But slowed by 
cable's expansion, Reidy doesn't see STV in 
more than six million homes even by 2001. 
The total number of households Reidy sees 
subscribing to cable, DBS or STV service by 
2001 is then about 68 million, or 62% to 65% 
penetration of the total number of television 
homes. 

One place Reidy sees some potential for 
shift in those figures comes from the growth 
of addressable two-way cable capability. His 
initial estimate is that by 1990 there could be 
at least 10 million cable homes wired with 
addressable converters, with perhaps five 
million served by two-way cable. By 2001, he 
estimates those numbers could hit 15 million 
and 10 million, respectively. With the 
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capability both those technologies offer in 
allowing per-program charges for occasional 
pay television use, Reidy believes the mix be- 
tween pay subscriptions and addressable 
and two-way penetration embodied in his 
figures could change. 

"News, soaps and talk" are the three for- 
mats Leibowitz believes will make the most 
economic sense for commercial television 
networks. The producers of movies and 
sports, meanwhile, can get better deals from 
pay television, Leibowitz contends. And even 
children's and cultural programs would be 
most economically packaged on specialized 
channels, he maintains. 

Elaborating on the reasoning behind his 
theorizing, Leibowitz says that commercial 
networks will face the same "revenue/cost 
bind" that was displayed in the "Life /Look 
syndrome " - "they can't continue to show 
the more expensive product" as their 
revenue growth bumps up against the con- 
straints imposed by the growth of new 
media. But in Leibowitz's opinion there is one 
saving grace for the three big networks - 
"the stuff they do best is also the cheapest 
to make," namely news, soaps and talk pro- 
grams. 

Leibowitz emerges as somewhat more 
sanguine than Ellen Sachar on the future of 
specialized networks. As viewers are 
diverted from the three commercial net- 
works, Leibowitz believes, "advertisers will 
attempt to get hold of them!' One approach 
will be through "a multiplicity of advertiser- 
based, special-interest channels," while 
another development Leibowitz sees in the 
offing is either advertisers themselves or 
some independent entrepreneurs gearing up 
to "provide a free 'pay' service, or the low- 
cost equivalence of HBO," with advertiser 
revenues used to defray or eliminate 
subscription fees. 

Still, Leibowitz thinks that "economically, it 
would make more sense for specialized net- 
works to be pay networks!' And John Reidy 
walks through a scenario that supports that 
contention. "Assume 54 channels become 
the standard for cable systems," he says. "If 
you have 'X' number of major networks 
(perhaps three commercial networks, an 
equal number of pay movie networks and a 
sports channel or two) plus some pay-per- 
view, rationally that's at least half and up to 
three-quarters of a viewer's time taken up by 
those channels. That's 45 channels and 
maybe 25% of viewing time left-not much 
economic support for nonsubscriber-sup- 
ported services!' Figuring there'll be "maybe 
some cultural channels and a couple of 
superstations," Reidy says, "that puts a sharp 
limitation on cable programs with big adver- 
tiser-supported budgets-I just don't see the 
advertiser dollars there 

Ellen Sachar has some questions about 
what the sale of information will mean to ca- 
ble (or to broadcasting via teletext). "I'm not 
sure selling information to the home is that 
much of a business. To businesses, yes, that'll 
be a big business. But look what's happened 
to newspaper readership. Part of the news- 
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papers' problem is that to the extent to 
which they've been successful, they've 
shifted their focus from information to enter- 
tainment!' And Sachar points out that there's 
"been a steady downtick in newspaper cir- 
culation per household-it's now less than 
one [paper] per household, which has meant 
the death of evening newspapers!' 

Turning to the question of local broad- 
casters' part in the future, Leibowitz makes a 

point that applies as well to all the various 
levels of the communications infrastructure. 
"There are two separate issues!' he stresses: 
"What is the product, and what happens to 
the companies?" In the case of most group 
broadcasters, Leibowitz notes, "the com- 
panies are OK-look at the percentage of 
cable that is owned by newspaper and group 
television interests!' 

Indeed, right now among the top 10 multi- 
ple system operators, which alone encom- 
pass 40% of the cable industry, 36% of cur- 
rent subscribers are in systems owned by 
broadcast companies, another 25% by 
publishing companies, and 9% by Warner 
Amex Cable Communications-a joint ven- 
ture involving a motion picture company 
with substantial television production in- 
terests. 

And, of course, there are other ways for 
group broadcasters to participate in the 
future of the new media. Leibowitz says of 
Metromedia, which has repeatedly stated its 
intention of not buying cable, "Anybody 
who creates programing as much as they do 
is going to be doing the right thing!' 

On the product side of the local television 
equation, Leibowitz sees the local broad- 
caster largely providing the "local cut-in" 
equivalent of the network feed of the 
future-with an emphasis on news. In 

Sachar's view, the local broadcaster "will still 
carry a network feed, but will have less of an 
impact in a market' And on the question of 
revenues, John Reidy sees local television 
"ultimately mirroring the networks-after all, 
it is the network business!' 

Sachar finds one "curious paradox" in 
local broadcasters' talk of increased spend- 
ing on local production for both news and 
entertainment. "Wait till they see what it 
costs!' she says, "after they've become used 
to 40%-plus pre-tax profits!' 

In all their musings, the analysts invariably 
return to one point, which makes it impossi- 
ble for them to speak with any certainty of 
the distant future of the industry-the in- 
ability to predict the future pattern of 
government regulation and its impact on the 
emerging and existing technologies. Sachar 
wonders how far the telephone company, 
with its potential for fiber optics use, will be 
allowed to penetrate into the areas that ca- 
ble is looking to for the generation of added 
revenues. Leibowitz ponders whether the 
broadcast networks will be permitted exten- 
sive roles in the cable game. And he ques- 
tions whether, if cable is a success by the 
year 2001, it won't have achieved such high 
penetration levels that it will find itself regul- 
ated as a common carrier. 
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Entrepreneurial points of view 
The pattern of the future will, of course, be 
determined in large measure by the actions 
of the companies that compose the industry, 
making the view from their corporate suites 
an important component of any look into 
the future of electronic communications. 
And so BROADCASTING went to the top, talk- 
ing with the heads of the largest companies 
in broadcasting and cable. In most instances, 
they begged off making hard projections of 
what their companies would be doing in 
2001, but their broad outlines of both their 
businesses and their industries are clear. 

CBS's William S. Paley 

"We're keeping our eye on everything," says 

CBS Ines chairman, acknowledging the steps 
the company has taken to position itself in 
cable programing, home video, teletext, 
theatrical film production and-with its re- 
cent proposals to the FCC- in DBS and cable. 

Still, Paley says, there will be a solid busi- 
ness in 2001 for the company's core business 
of broadcasting. According to his projections, 
"We see a larger audience for network televi- 
sion in 2000 than exists today ... There'll be 
less listening per person, but population in- 
creases will mean larger circulation!" 

In talking of the future of the network bus- 
iness, Paley discussed the importance of 
series programing, a phenomenon he's had 
the opportunity to study in detail over 50 
years in radio and television. "Series enter- 
tainment provides the audience with some- 
thing they can look forward to. It appeals!' he 

says, to their "interest in continuity!' Paley 

relates a story from broadcasting's earlier 
days, in which comedian Jack Benny said he 
found the series format "a great safety valve" 
because it meant "people became interested 
in me!' 

The CBS chairman also stresses the impor- 
tance of news. "The public's demand for 
news!' he says, "if anything, will grow!' Does 
that suggest a CBS entry into cable news? 
Paley parries that question by asserting: "I 
wouldn't say no to anything!' Without letting 
himself be pinned to the specifics, he adds: 
"We're trying to be alert to all the oppor- 
tunities, particularly to those that we seem 
to fit into because of our expertise!' 

CBS would "absolutely" get back into ca- 

ble ownership, says Paley, if the FCC res- 

cinds its strictures against network owner- 
ship of cable (he was speaking before the 
grant of CBS's waiver request for limited ca- 
ble ownership). The FCC order that CBS 

divest itself of cable (which, with the FCC- 
ordered divestiture syndication, provided the 
genesis of Viacom) "was a mistake that we're 
paying a hell of a price for!' 

One subject that excites Paley is high- 
definition television (HDTV). With half a 

century of anticipating the public's appetites 
behind him, Paley says of HDTV: "It's hard to 
believe the public wouldn't want HDTV ... 
there's something beautiful and wonderful 
about it!' The CBS approach to HDTV, which 
incorporates satellite distribution to local sta- 
tions, is designed to overcome what Paley 
terms "a worrisome aspect of DBS" - "the 
temptation to invade something of great im- 
portance," the network/local relationship. 
"Local service is of the utmost importance," 
Paley says. "It meets with the network in an 

almost perfect manner!' 

ABC's Leonard Goldenson 

"The horizons for the communications indus- 
try are just fantastic ... It challenges one's 
imagination as to how far you want to go!' 
So says the chairman of the board of the 
American Broadcasting Companies, and the 
horizons he spies from ABC's corporate suite 
are broad indeed. "The whole concept of 
merchandising and marketing may be com- 
pletely revolutionized" by home shopping 
and banking, Goldenson believes, and he 
even sees the possibility of two-way educa- 
tional television. "I can visualize a set with 
100 buttons!' he says, and he wants ABC to 
be on its share of those channels-providing 
"programs to every form of technology as it 
develops!' 

Still, Goldenson believes, "commercial TV 
will be the dominant mass medium" for the 
foreseeable future. "We intend to furnish the 
programing to assure that ... We intend to 
maintain the affiliates as the dominant force 
in the community!' Elaborating on the net- 
work-affiliate relationship, Goldenson says: 
"It's the combination of the two that gives 
[the commercial television system] its 
vitality!' That relationship would shield the 
network system from encroachment by DBS, 
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Goldenson thinks, also noting that ABC sup- 
ports the CBS concept of using DBS for a 
high-definition system. Meanwhile, radio 
"will maintain its growth and vitality as it be- 
comes more specialized," says Goldenson. 

With ABC already involved in four cable 
programing ventures-ARTS, Beta, and 
Satellite NewsChannels, and most recently in 

an announced partnership with ESPN. 

Goldenson talks of the possibilities cable 
offers to publishers like ABC in the way of 
two-way access to their data bases. Yet for 
all the potential he sees in two-way services, 
Goldenson sees little impact on national ad- 
vertising from home shopping and the like. 
Those services, he maintains, will be "local 
market phenomena!' 

"Publishing is going to change he says. 
"Novels won't be in that (electronic) form, 
but newspapers will change!' with cable car- 
riage of classified ads challenging them. And 
the ABC chairman sees the possibility of hav- 
ing "one or two pages covering every item in 
a newspaper" delivered electronically to a 
home each morning. 

And although he's not sure cable owner- 
ship would prove economical for ABC, given 
the current prices for systems, the ABC chair- 
man is adamant about the principle that 
ownership restrictions should be lifted. 

Contrasted with Goldenson's general 
stands in favor of broadcasting deregulation, 
there is one area in which he makes it clear 
he's in no rush to have regulation disap- 
pear-the fairness doctrine. "After all," he 
says, "the airwaves belong to the public; we 
have merely a license!' 

0 

RCA's Thornton Bradshaw 

RCA's new chairman, while having served for 
years on the company's board, still brings 
something of an outsider's perspective to 
the helm of this electronic communications 
giant. And he takes a philosophical perspec- 
tive on the future of the industry and his 
company's participation in it. 

Bradshaw speaks of "two main thrusts of 
recent civilization." "Tastes change more 
slowly than technologies" and people have 
"a thirst for information!' whether supplied in 
the form of entertainment or education. 

It's been, Bradshaw says, "not the fault but 
the achievement of television to create a 
homogeneous culture in the United States" and 



the "bond of TV" has, he believes, "provided a 

glue in our society' 
Against that background, Bradshaw sees 

the commercial networks (including NBC) re- 
maining "the predominant delivery system" 
into the next century. RCA's latest consumer 
electronics catalogue offers a 127-channel 
television receiver, Bradshaw notes, but he 
adds: "Divide that into the maximum num- 
ber of rating points" and the result would not 
provide economically feasible levels of 
viewership for every channel. 

"There'll be an awful lot of choice" in the 
year 2001, Bradshaw admits, but at the same 
time he's certain "there'll be an awful lot of 
people who are not going to avail them- 
selves of that choice!' 

For RCA as a whole, Bradshaw maintains, 
the company's "posture has to be positioned 
on its greatest strength ... the enormous 
base of electronic knowledge" embodied in 
its "great laboratory!' "We're fully prepared 
to be flexible, whatever direction electronic 
delivery systems take in the future!' And 
coupling the labs with RCA's software busi- 
nesses puts his company "in an almost uni- 
que position," Bradshaw claims. 

Bradshaw doesn't seem quite as 
enthusiastic as his predecessor in singing the 
praises of RCA's SelectaVision videodisk. 
Still, he says, home video will be "one of the 
prime areas of consumer choice" in the next 
decade. 

For all RCA's heavy involvement in satellite 
distribution, DBS remains for Bradshaw "one 
of the unknowns!' And while HDTV's adop- 
tion would mean a lot of television set sales 
for RCA, Bradshaw has some reservation 
about the huge volume of change-over that 
would be involved. Eleven million television 
sets are now sold annually in the U.S., with 
100 million in use. Adding one HDTV set to 
each TV household (77 million of them) 
would, at that sales rate, take seven years. 

Looking back at the television network, 
Bradshaw singles out the importance of "the 
news component:' saying "it will grow in the 
future!' But that future, in his mind, is such 
that "I don't think someone coming back 20 
years from now will be surprised!' 

Warner's Gustave Hauser 

The chairman of Warner Amex Cable Com- 
munications might well be called "the corn- 
pleat futurist!' By 2001, in his opinion, the 
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whole country will be wired with broadband 
fiber optics systems, with all the cable 
systems being built today with coaxial cable 
rebuilt by then with fiber optics. "Homes will 
be equipped extensively for video and non- 
video services:' with the "prevalence of 
microprocessors permitting access to and 
manipulation of a great deal of information!' 
Large-screen television sets adapted for 
high-definition signals will replace conven- 
ional sets, with tie-ins to home video 
ystems as well. 

Across the two decades, the cable indus- 
ry will necessarily move toward greater 

centralizaton, says Hauser. "Just as in the 
telephone business years ago, we will see an 

evolution from just anybody doing it to a 

small number of highly professional 
organizations doing it!' Forces driving that 
evolution include the need for "harmoniza- 
tion and standardization" within systems and 
the industry as a whole. "It might well come 
down to 10 companies by 2001:' Hauser 
suggests, each with about 10% of the Indus:- 
try. 

This national skein of broadband cable will 
be supplemented by greatly increased 
satellite capacity, Hauser thinks, but in his 

view that capacity will be devoted to point- 
to-point distribution of signals that will then 
be carried on local cable systems. Any DBS 

applications will be severely restricted by 
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spectrum considerations, with Hauser believ- 
ing that spectrum is too valuable for such 
use, when broadband offers the possibility of 
"thousands of TV channels entering the 
home!' 

What does that mean for broadcasters? By 

2001, Hauser thinks, their signals will have 
disappeared from over-the-air, instead being 
piped into cable systems. "There will still be 
an appetite for a mass medium kind of pro- 
gram," he says, "and the providers of it [such 
as the three present networks] will likely con- 
tinue to do se But the economics of their 
businesses are likely to change, as there is an 
increasing diversity of programing offered. 
"Who decreed there should only be three 
networks?" he asks. 

All this augurs well for his own company, 
Hauser believes. "I would expect our busi- 
ness to reach the multibillion-dollar level 
long before 2001:' he says-perhaps even by 
the end of this decade. 

Group W's Dan Ritchie 

Westinghouse Broadcasting President Dan 
Ritchie thinks by 2001 the communications 
universe will have grown to "50 to 100 net- 
works!' in a process to which his company 
has already begun to contribute with 
Satellite News Channels, its joint venture with 
ABC. In that future, Ritchie isn't concerned 
about media concentration, on the minds of 
some people when Group W arranged to 
purchase Teleprompter, which until recently 
was the largest cable MSO. "I don't see two 
or three companies dominating the busi- 
ness!' he says. Instead "we'll have gone from 
three networks to those 50 to 100:' 

Turning to the structure of that universe, 
Ritchie says: "If we can do the job, cable will 
reach 80% to 90% penetration long before 
2001:' At the same time, donning his group 
broadcaster hat, Ritchie maintains that "I 
don't see any serious damage on the horizon 
for the well-managed network affiliate!' 
There will be erosion of audiences, which 
Ritchie says his independent station in San 
Francisco already experiences in a market 
with 60% cable penetration. But at the same 
time, he thinks, people will use their televi- 
sion sets more. "To reach a mass audience :' 
he reasons, "a mass medium is the most effi- 
dent way to do it!' and that's something any- 
one who wants "to sell soap" will still have 

2001: BUSINESS 

to do. 
Local stations of the future, as Ritchie 

foresees them, will have satellite receive sta- 
tions "and a surprising number will have 
uplinks as well!' 

"The biggest jump!' insofar as Group W's 
division of its labor is concerned, will come 
in the direction of cable programing. Ritchie 
notes that "cable programing isn't easy or 
cheap!' but that's a further reason he thinks 
large companies like his are needed in the 
field. At the same time, Ritchie adds, "I've 
seen enough to let me believe there's a lot of 
price elasticity" in cable programing, at least 
in the case of services that viewers are really 
anxious to have. "People substantially under- 
estimate what consumers will pay' he says. 

Finally, taking note of current DBS pro- 
posals and their designs on the future, 
Ritchie asserts that, with the exception of 
CBS's HDTV proposal, "I can't figure out a sen- 
sible thing to do with DBS!' 

Cablevision's Charles Dolan 

The man who won the Boston franchise with 
a $2 basic fee connects that bid directly to 
his view of cable's future, and indeed the 
future of electronic communications. "We'll 
have substituted a wired environment for an 
over-the-air system!' Cablevision President 
Charles Dolan believes, by the end of the cen- 
tury. "Video channels in and out of the home 
will no longer be a scarce resource" but in- 
stead will be provided in quantity by "switched 
systems!' combinations of telephone and cir- 
cuits, "organized around switching centers!' In 
line with the concept of virtually universal 
basic cable, Dolan says, "everybody will need 
to be included unless they have perversely 
decided that they don't want cable, the way 
some people, even now, don't have television 
sets!' 

That availability of channels will have sig- 
nificant implications, and not only for broad- 
casters, who will be feeding their signals to 
cable systems in Dolan's conception of the 
future. "The cable industry' he thinks, will 
"come to look very much like publishing, 
with entrepreneurs concerned [principally] 
about the economics of distribution!' and 
not hardware. Drawing a comparison with 
publishing, Dolan says, "nobody has a posi- 
tion in newspapers or magazines on account 
of the printing presses they owe And he has 
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a shared caution for both cable operators 
and broadcasters: "Anybody who depends 
on his license or his franchise for the value of 
his company has a lot to worry about in the 
next 20 years. However, those who think of 
themselves as programers, who remember 
their audience, should be OK:' 

"The idea that a franchise is a refuge from 
competition will erode :' Dolan insists. "All 
we'll have is a decade with that!' It's the 
strength a cable operator builds in program- 
ing and marketing that will be the defense 
against competition after this decade is over. 

Dolan writes off DBS and MDS. "Wire is so 
much more perfect an instrument" for the 
delivery of video, he maintains. And while 
Dolan is making sure his systems are built 
with capacity to handle interactive tech- 
nology if it develops, Dolan is still not sure 
whether some interactive services might not 
be more efficiently delivered by the 
telephone company. 

TCI's John Malone 

John Malone, the president of Denver-based 
Tele-Communications Inc., is not sure what 
the pattern of television use in the home will 
turn out to be by 2001. "It depends on the 
direction interactive takes-if the industry 
can make two-way work!' "The ultimate 
question" Malone sees about two-way, and 
one that he doesn't believe can yet be 
answered, is "whether data can be more effi- 
ciently handled by the telephone company, 
cable or some hybrid!' 

"The toughest question I have to face to- 
day' says Malone, with an eye on the next 
20 years, is whether franchise bids that re- 
quire operators to spend upwards of S1,000 
per subscriber to build "will make me 
vulnerable to competition!' "We can't get car- 
ried away and think we have 15-20 years to 
recover an investment!' "We may be building 
the Erie Canal ... we don't own the poles; 
franchises are nonexclusive ... Somebody else 

could say to a city council: 'I'll just build 12 
channels parallel to those guys, and charge 
less: " 

Bandwidth is cable's ultimate trump, says 

Malone. And while he sees a potential for ca- 
ble companies to be divided into common 
carrier and cable halves, he says: "I don't 
believe entertainment wilt ever be a com- 
mon carrier function!' 
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When The Outer Limits first ran on ABC-TV from 1963-65, the 
science-fiction anthology series opened each week with the 

video seemingly gone haywire. A voice from televisionland advised 
viewers not to try to adjust their sets-that an unknown "we" had 
taken control. 

In the 1980's and beyond, The Outer Limits concept seems to apply 
to the entire programing business. 

From the perspective of today's television generation, nurtured on a 

handful of channels, video appears to be going haywire all over the 
dial. Indeed as programers now race to catch up with technology, 
there's promise of an abundance that will test the limits of the 
television dial. 

What's coming? Apparently anything that makes an inviting 
economic gamble. As MCA TV Chairman Lou Friedland says, "It always 
comes down to the simple question: Will it be profitable?" Thus the 
unknown "we" in control is untested consumer demand. 

As the Time Inc. Home Box Office experience demonstrates, 
consumer demand isn't necessarily trackable in advance. Initial 
research gave Time the indication that the public didn't care about 
having pay TV. Time took a chance that it could create demand. 

Given all the new technological avenues available to reach the 
public, no one questions that there will be more programing choice. 
Where the programing prophets differ is on the extent of change the 
marketplace will support, and in particular the impact of specialized 
services on traditional mass-viewing habits. 

Today's listening habits also may be different from tomorrow's. 
Technology is offering radio new options to explore as well, as satellite 
networks, cable and perhaps even pay become part of that medium's 
vocabulary. 

Edith Bjornson, Teleprompter's vice president, programing, offers an 
answer to cynics who claim that the economic and creative lessons of 
the past should prove that there aren't the dollars and talent to support 
the multitude of programs that some predict. 
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Simply, she says, "Our thinking has been 
narrowed by our experience!' As experience 
begins to change, so will thoughts about 
what's feasible. 

A key question is whether more will mean 
better. Herb Schlosser, who built his reputa- 
tion on the conventional side of television 
and now has crossed into the new media, is 

optimistic enough to predict, "It can be a 

truly golden age for program suppliers and 
creators :' Schlosser, now RCA executive vice 
president in charge of its Home Entertainment 
Group, says the program market will no 
longer be dominated by the three television 
networks. There will be various configura- 
tions of service in broadcasting, cable and 
home video. 

MCA TV's Friedland also thinks there will 
be "a substantial improvement in the 
amount of money spent" for programing. 
With more distribution windows, program 
development is "less a game of Russian 
roulette!' 

NBC Entertainment President Brandon Tar- 

tikoff believes that increased competition 
will improve programing quality at the net- 
works and "drop out the low end of pro- 
graming!' Those shows following the "least- 
objectionable-programing" theory, he says, 
will "evaporate!' 

Yet a top executive elsewhere (who asked 
that his name not be used) expects that pro- 
graming quality can only get "worse. There's 
going to be 'so much [programing] that the 
level of excellence can't be high!' 

First he cites the "limited body of dollars," 
then he claims that "there isn't that much 
creativity and taste" right now for ABC, CBS, 

NBC and the Public Broadcasting Service. 
"Cutting it into 50 slices!' he adds, "can't 
make it better!' If that is the case, why is he 
an active participant in molding a future of 
worse things to come? "I can't change it," he 
says. 

Whatever the level of quality within the 
programing mix, few doubt that major over- 
the-air commercial networks - whatever 
their evaluation-will play a significant role. At 
least for the present, any reports of the 
networks' deaths do seem to be exagger- 
ated. They are viewed to be strong survivors 
with advertisers still needing their mass 

reach. 
While specialized services may open new 

programing doors, mass-appeal offerings in 

the foreseeable future are not expected to 
change dramatically. No full-scale upheaval 
appears to be in store, but some alterations 
are predicted. 

ABC Entertainment President Tony 
Thomopoulos sees theatrical films, for exam- 

ple, "being funneled" through other media. 
It's already happening, he explains, as some 
of the public "appetite to watch feature films 
is being satisfied elsewhere" and the net- 
work is finding its return on movie invest- 
ments decreasing. 

While theatricals are on the decline on 
network TV, news and information are ex- 
pected to play a larger role. 

RCA's Schlosser sees the networks' edge in 

2001' ENTERTAINMENT 

the spontaneity they offer, particularly with 
their already established news organizations. 
Similarly, he says the networks have the set- 
up for nationwide, "truly spontaneous enter- 
tainment:' Unlike the disk, for example, 
Schlosser says the networks can go "as it 
happens!' 

John Schneider, president of Warner Amex 
Satellite Entertainment Co., is another who 
sees greater network reliance on news, but 
he stretches the network strength to encom- 
pass "actuality" programing, adding that it is 

generally less expensive to produce an ac- 
tuality hour than an hour drama. On the 
news division front, he says the process of ex- 
pansion already has begun when a weekly 60 
Minutes breeds an afternoon Up to the 
Minute daily strip. 

The future of series programing-particu- 
larly the situation comedy-is regarded as 

solid. CBS Entertainment President B. Donald 
Grant believes that the series "form as we 
know it today will always be the staple of 
network television!' although content may 
range from a Father Knows Best to an All in 
the Family. 

Schlosser explains that "the one thing we 
learned is that when you take characters the 
public likes and put them in a format it likes, 
there is a tremendous appetite to see [a 

series] frequently!' 
Cost-consciousness is expected to weigh 

heavier on network programers. ABC's 
Thomopoulos agrees that network dollars 
will have to be used more efficiently but 
notes that creativity is not totally based on 
the amount spent. 

Although believing that there will be a 

continuing place on network television for 
spectaculars, Tartikoff thinks series costs will 
have to be watched more closely. He expects 
more "controllable" drama, perhaps without 
expensive car chases and the like. Following 
the same line of thought, he thinks westerns 
may be too expensive to come back full 
force as a genre but that there will "always 
be a place for family drama!' 

From an affiliate's position, Bob Bennett, 
president of WCVBTV Boston, believes that a 

prime-time network schedule a decade 
hence may include one-third to one-half 
news and news-oriented programs. Again it's 
an economic judgmerit because "you can 
control your destiny!' Bennett also thinks 
television plays make a significant come- 
back in place of the more expensive theatri- 
cal movies. He expects series to continue, 
and sports, he says, will always play a part- 
although a lesser one as more and more ac- 
tion moves to cable. 

In the immediate future, at least, the top 
sporting events such as the World Series and 
the Superbowl seem to be network televi- 
sion's if only because of political conse- 
quences if popular television features went 
to pay television. Viacom International 
Chairman Ralph Baruch sums up the industry 
opinion that "legislation would come very 
quickly" if those events went pay. 

As for public television, Larry Grossman, 
president of the Public Broadcasting Service, 
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believes it will survive because there always 
will be a need for subsidized programing 
"that represents the best!' He makes com- 
parisons to university presses, museums and 
public radio. Grossman doesn't believe 
cultural cable channels will fill that need, 
claiming that they will have to become 
oriented to mass entertainment to survive in 

the marketplace. 
Joan Ganz Cooney, president of Children's 

Television Workshop, which has produced 
such PBS series as Sesame Street and The 
Electric Company, also doesn't think "public 
television is going to roll over and play dead!' 
She says PBS is going to be strapped "but I 

don't see it going away!' And, like Grossman, 
she is skeptical about cultural competition 
from cable. "When they say 'culture; let's 
wait and see what they are talking about!' 
she cautions. 

On cable, the world according to the 
futurists couldn't be more wide open. The 
vast channel capacity has opened up pro- 
gramers' eyes to specialization and the 
prospects of making money from narrower 
appeal. 

WASEC's Schneider expresses the attitude 
of many programers who used to go for 
mass numbers and who now look for a 

specific piece of the audience pie. While 
with CBS, he claims, "I was very naive" when 
he gave speeches about "The audience!' To- 
day Schneider stresses that the "public is not 
a monolith!' 

The over-the-air commercial networks' 
parent corporations seem to have realized 
that as well. Through joint ventures, ABC so 
far has its hands in cultural, women's/ 
daytime, news and pay-sports cable services. 
CBS Cable, another cultural service, is soon 
to be launched. And RCA, owner of NBC, is 

involved with Rockefeller Center in an up- 
coming entertainment service with a goodly 
portion of BBC fare. 

Elsewhere across the industry, investments 
attest to the belief, for example, that a movie 
channel is not just a movie channel. It can be 
all movies (The Movie Channel); movies and 
specials (Showtime); movies, specials and 
sports (Home Box Office), with other ser- 
vices ranging from Spanish movies and 
sports (Galavision) to black movies and 
sports (Black Entertainment Network) to R- 

rated movies (Escapade). 
Other specialized fronts have produced 

children's programing (Nickelodeon), public 
affairs (C.:Span) and video rock (Music 
Television), not to overlook news and sports. 
In the works are others ranging from health 
to weather. 

Is a knitting or chess channel far off? Only 
as far as the chances for profit. By just 1984, 
programers expect there will be potential 
capacity on the various satellites to accom- 
modate 84 full-time nationally delivered ser- 
vices. 

Cable operators-at least publicly-ex- 
press no fears about filling the channel 
capacity that even the new, larger systems 
allow. Of the 80-channel "Super Service" 
that Warner Amex Cable Communications 
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Considering technology alone, and disregarding politics and 
economics, the U.S. telecommunications system of 20 years from 

now could look like this -the composite of a multitude of interviews 
with experts from across the technological spectrum: 

In 2001 the United States will still be essentially a nonwired 
nation. That is to say, as today, most popular television and radio 
programing will reach American homes piggybacked on electromagne- 
tic waves sent through the air-in other words, through the magic of 
broadcasting. 

The cornerstone of the broadcasting medium in the future will not 
be the local station alone, however. It will be joined in the broadcast 
spectrum by high-powered communications satellites that, hurtling 
through space at 10 times the speed of sound, will beam multiple 
channels of programing to virtually every home in the country. 

Terrestrial broadcasting will continue to play an important-albeit 
secondary-role in the future. Stations will be in a position to 
rebroadcast much of the broadcast satellites' national programing 
(although no community will have enough terrestrial stations to carry 
alkthe satellite signals available from above), making it unnecessary for 
viewers to buy special antennas to receive the programing directly 
from the satellite while mixing in some local programing and 
advertising. 

The nature of terrestrial broadcasting also will be reshaped by the 
proliferation of low-power television stations. A number of mini- 
stations will pop up in every community, opening the medium of 
television to most who want to play. 

Millions of Americans will want to receive the full range of satellite 
programing, which may consist of 100 channels or more. Most will aim 
inexpensive antennas from their rooftops or backyards to gather the 
satellite signals. But apartment and condominium dwellers and others 
who can't get a direct look at the satellites will hook up to master 
antenna systems or local cable systems. 

As a television medium, cable will have reverted to what it was in its 
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early years: a means of taking television to 
hard-to-reach places. The only difference be- 
tween cable's past and future is that those 
places primarily will be high-rise in densely 
populated urban areas rather than in the 
homes of a small town. 

Although the multi-point distribution ser- 
vices (MDS) will win more spectrum from 
the FCC in the years ahead-primarily to 
beam multiple channels of pay television 
across uncabled marketplaces-they will 
have a tough time competing with broadcast 
satellites and their local affiliates. The prob- 
lem is that horizontally transmitted MDS 
microwaves (2 ghz) propagate poorly and are 
easily blocked by buildings and trees. What's 
more, reception of MDS signals requires a 

special antenna and receiver virtually as 

complicated and expensive as that antici- 
pated to be required for DBS. Given that 
trade-off, eventually, a consumer will more 
likely invest in a satellite earth station capa- 
ble of receiving multiple signals than an MDS 
antenna that will pull in only one channel. 
Thus the likelihood that MDS -as, in some 
cases, low-power TV-will be a medium of 
the moment, which will one day give way to 
something technologically superior. 

It will not be just the delivery systems that 
will have changed by 2001. The pictures and 
sound of television will be vastly improved. 
Through the application of advanced 
electronic and computer technology, pic- 
tures will be displayed in the homes of the 
future on panoramic screens covering 
perhaps an entire wall. The extraordinary 
pictures, comparable in color and clarity to 
35-mm film, will, when combined with the 
super high-fidelity stereophonic sound, 
create a viewing experience unachieved in 
today's best movie theaters. 

A host of audio (radio) services will be 
broadcast along with the television program- 
ing by the satellites. But the outlook for AM 
and FM broadcasting is as bright (or as dis- 
mal) as the prospects for the private automo- 
bile. The radio broadcasters' market in 2001 
will still be equal to the number of cars on 
the road and or the number of mobile situa- 
tions the audience finds itself in. (The only 
thing that could short-circuit terrestrial 
radio's future is the development of an inex- 
pensive, omnidirectional satellite antenna 
that could be mounted on cars to receive sig- 
nals from satellites.) 

The future also will bring with it a host of 
computer-based services to supplement 
telephone service and familiar radio and 
television programing in the home. Com- 
puters have been around for decades as tools 
of science, government and business, but for 
the most part have been too costly and too 
esoteric for the average consumer. Through 
two-way systems established by cable and 
telephone companies and one-way systems 
operated by broadcasters, the power of the 
computer will be brought into the home. 
Using low-cost "intelligent" computer ter- 
minals, consumers will be able to call up 

"pages" of information from vast electronic 

2001 TECHNOLOGY 

libraries of computerized newspapers, maga- 
zines and libraries. 

There will be plenty of "wire" in the com- 
munications environment of 2001 to carry 
such services locally among homes and busi- 
nesses. "Twisted pairs" (telephone lines) and 
coaxial cable will gradually be replaced by 
fiber optics during the next 20 years. By im- 
pressing signals on lightwaves rather than 
radiowaves and channeling them through glass 
strands, the technology promises to drastically 
reduce the cost and difficulties of communica- 
tions while increasing quality. 

Such a technology in the hands of a carrier 
legally able to distribute television-cable 
television operators are and telephone com- 
panies are not-could challenge the domi- 
nance of broadcasting in 2001 or just 
beyond. As each day passes, however, the ca- 
ble television industry's commitment to 
coaxial cable, a technology rapidly ap- 
proaching obsolesence, increases with every 
mile of coax it strings or buries in Pittsburgh, 
Houston, New Orleans and the other cities 
and towns now under construction. When 
the telephone begins in earnest the shift to 
fiber in the 1990's to carry computer digital 
communication services to the home, the 
cable industry will be awaiting its first real 
profits from the urban systems built in the 
early and mid-1980's. It will be in no position 
to rewire with fiber. 

Parallel but not necessarily in competition 
with the rise of broadcast satellites and the 
computer services will be the increasing 
presence of videocassettes-but not 
videodisks-in the home. The first of those 
technologies will allow consumers to build 
personal libraries of favorite programing, sup- 
plementing broadcast services of the future 
as phonograph records have supplemented 
radio in the past. VCR's will permit the taping 
of broadcast television and of the "home 
movies!' Videodisks will have proved to be 
an excellent storage medium not only for 
pictures and sound but also for words and 
numbers, but they won't have found favor as a 

consumer item because of their inability to 
record. 

In offering equipment for all these 
different media and services, the consumer 
electronic marketers of 2001 will take the 
same approach they did with high-fidelity 
audio. The consumer will build his home 
communications system to conform to his 
needs from a variety of discrete compo- 
nents. A typical system may include a VHF- 
UHF tuner, an AM-FM tuner, a multichannel 
broadcast satellite tuner connected to a 

rooftop antenna, a videocassette recorder 
and a computer terminal. 

The telephone, essentially unchanged 
since its introduction over 100 years ago, will 
have shed by 2001 many of the wires-glass 
and copper-that limit its use today. By that 
year, every major urban area will have a 

cellular mobile radio system, permitting high- 
quality voice communications from any- 
where within the service area with small 
lightweight transceivers. 
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The real revolution will come in the 
mid-1990's when mobile telephone service 
will be extended to every spot in the conti- 
nental United States, regardless of how 
remote, through interconnection of cellular 
radio systems and conventional wired net- 
works with a "land mobile satellite!' The 
transceiver needed to talk through the 
mobile satellite will be no bigger than a cellu- 
lar radio transceiver and could be made small 
enough to wear on the wrist. 

Broadcast satellites-the medium of the 
future-are natural steps in the evolution of 
communications satellites. 

As satellites have become more powerful 
through the years, the parabolic antennas 
needed to gather a signal of sufficient strength 
have shrunk in proportion. Improvement in the 
electronics, the loosening of stringent federal 
regulations and the mass production of earth 
stations (after the cable industry began 
wholesale use of them in the latter half of the 
1970's) all contributed to earth stations' 
steadily decreasing cost. 

Up to now, communications satellites have 
been designed for point-to-point or point- 
to-multipoint communications or program 
distribution. They operate with 4 ghz (C- 
band) or 12 ghz (Ku-band) frequencies and 
are characterized by transponders (satellite 
transceivers) with output powers of between 
five watts and 20 watts. 

Broadcast satellites are a different breed. 
The gradual evolution 
satellites-more powerful transponders and 
smaller earth stations-will be accelerated 
enormously to produce them. The first 
generation of broadcast satellites will possess 
transponders with as much as 400 watts of 
power focused on perhaps one-quarter of 
the country. (Fixed satellites, by contrast, 
scatter their power over the entire country.) 
Consequently, the signal strength of a broad- 
cast satellite on the ground will be as much 
as 1,000 times greater than a fixed satellite 
and the size of the receive dish will be small 
indeed. Today's broadcast satellite applicants 
at the FCC say that dishes one meter in 
diameter will suffice for fringe coverage areas 
and that dishes as small as six-tenths of a 

meter will be suitable for reception toward 
the center of the satellite "footprint!' 

Broadcast satellites will combine the best 
of terrestrial broadcasting and cable televi- 
sion. Like a powerful VHF station, a broadcast 
satellite can deliver its product to virtually 
every home within reach of its transmitter. In 
the case of the VHF station, the reach is 

about the size of any metropolitan area. In 

the case of broadcast satellites, it is the entire 
country. Although broadcast satellites are 
plagued by rain attenuation-interference 
caused by moisture in the atmosphere-they 
have none of the problems terrestrial stations 
have with such obstructions as buildings, 
trees and mountains. 

Not only can a broadcast satellite 
system - perhaps four separate satellites 
each serving a time zone-reach the entire 
country, but it also can deliver multiple chan- 
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nels into the home. Since numerous broad- 
cast systems can be launched, the medium 
will one day offer as many channels as the 
urban cable system of today. (It is impossible 
now to determine precisely how many chan- 
nels broadcast satellites will deliver since the 
plans for dividing the choice orbital locations 
and limited frequencies with other countries 
of North and South America will not be 
determined until the 1983 international con- 
ference on broadcast satellites.) 

It can be said with some certainty, how- 
ever, that there are likely to be more broad- 
cast channels available than programing to 
fill them. Satellite Television Corp., the Com- 
sat subsidiary that got the broadcast satellite 
ball rolling with an application to the FCC in 

December 1980, believes that there could be 
room for 110 to 152 channels to serve each 
of the United States' four time zones-a 
calculation believed to be conservative and 
realistic. It assumes that the satellites in orbit 
will be spaced 16 degrees apart (fixed 
satellites are now spaced three or four de- 
grees apart), that 36 or 38 channels can be 
squeezed out of the 500 mhz of allocated 
spectrum (12.2 ghz to 12.7 ghz) and that 
each of the four time zones can be served 
from four orbital slots. The number of chan- 
nels will be reduced but not significantly, if a 

channel bandwidth wider that STC has pro- 
posed-to accommodate HDTV signals-is 
finally adopted as the international standard. 
A wider bandwidth would result in perhaps 
27 channels per orbit slot. 

Even after sharing with other countries of 
the hemisphere, it is entirely possible that the 
United States could end up with 90 to 100 
channels per time zone. And if that's not 
enough, the satellite operators need only 
wait until the next band of broadcast 
satellite spectrum (22.5 ghz to 23 ghz) opens 
up in the early 1990's. According to STC 
engineer Leo Keane, the new band should be 
good for another 150 channels which would 
be divied up among the countries of the 
hemisphere and, since an earth station has 
more discrimination at higher frequencies, 
spacing could perhaps be halved and channel 
number doubled to 300 per time zone. 

Fourteen companies have asked the FCC 
for permission to begin the construction of 
broadcast satellites prior to the 1983 interna- 
tional conference and chances are that at 
least half of them may receive the go-ahead. 
Prompt FCC approval of the applications 
could mean a dozen broadcast satellite 
channels beaming into every home in the 
country as early as 1985 or 1986 -possibly 
before such cities as Washington, Cleveland, 
Detroit, Philadelphia and parts of New York 
are completely wired by cable. 

Broadcast satellites would be the basis for 
the long-promised fourth network. By reaching 
millions of homes directly and millions of 
others through local broadcast stations and ca- 
ble systems, a broadcast satellite programer 
could put together an audience as large as 

those maintained by any of the three major 
networks. Once the audience was set and 
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counted, the advertising and programing 
would naturally and quickly follow. This is pre- 
cisely what two of the broadcast satellite appli- 
cants, United States Satellite Broadcasting and 
Video Satellite Systems, have proposed. The 
success of such a network would beget even 
greater success as more consumers line up to 
buy and install equipment to receive it. As the 
network gained momentum, the three major 
networks would have to grab spots on the 
satellites or risk being left behind. 

As a pay television medium, broadcast 
satellites will use the same technology being 
pioneered today by cable and subscription 
television operators. Addressable decoders 
attached to the satellite tuners in the home 
will allow satellite programers to offer pay 
services on a monthly subscription basis or 
on the potentially lucrative pay-per-view 
basis. 

Broadcast satellites will ascend to pre-emi- 
nence by 2001 simply because they will be 
the most efficient means of delivering multi- 
ple channels of television to the home. In an 
analysis of the comparative cost of delivery 
systems, Isaac Blonder, chairman of Blonder- 
Tongue Laboratories, found that "cable is the 
most expensive method of distributing sig- 
nals!' Cable systems cost anywhere from 
$1.50 to $5 per home per channel to wire 
while broadcast satellites can reach each 
home directly for approximately $2 per chan- 
nel, assuming a penetration of 20 million. 

Besides its high initial cost, cable requires 
constant and costly maintenance. The 
"beauty" of broadcast satellites, Blonder 
says, is that "qualified engineers" are needed 
only to monitor the satellites. The receiving 
systems, he says, "can be operated by peo- 
ple at the lowest technical level and it won't 
hurt the overall system no matter how fum- 
bling they are :' 

In a cable system, on the other hand, 
Blonder says, lack of careful maintenance 
could cause a system to deteriorate over- 
night. "It's a precision electronic package 
which a super qualified engineer has to un- 
derstand thoroughly!' 

Although Oak Industries Chairman Everett 
Carter doesn't believe broadcast satellites 
will "knock out" cable, he does feel they will 
"slow down" or "suspend cable expansion:' 
He too notes the high cost of cable mainte- 
nance and adds that the satellites will deliver 
a much better picture on top of it all. "And' 
he says, "I see satellites becoming less ex- 
pensive as cabling becomes increasingly ex- 
pensive!' 

Cable's primary problem is that it will 
never achieve the circulation potential pro- 
mised by broadcast satellites. Thus, cable will 
be at a distinct disadvantage in the battle to 
procure high-quality pay programing and ad- 
vertising dollars to support free programing. 

Industry prognosticators show cable 
as having no more than 50% to 60% of the 
total television homes by 1990. That's more 
than broadcast satellites are expected to reach 
at the end of the decade, but whereas broad- 
cast satellites have the potential to reach every 
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television home and then some, cable will 
have come to the end of the line. There will be 
no place for cable to grow and 50% or 60% 
penetration is insufficient to warrant the pro- 
duction of high priced programing. 

Some time during the 1990's broadcast 
satellites will surpass cable and later they will 
cross over that threshold that will make the 
fourth and perhaps a fifth network possible 
and permit the development of advertiser- 
supported specialty programing. Even the 
programing network created to serve cable 
systems will be prompted to move to the 
broadcast satellites. 

It will be ironic if satellites are the cause of 
cable's demise as a television medium. It has 
been the syngerism of fixed satellites and ca- 
ble that has made cable the thriving industry 
it is today. Since its inception in the 1940's as 

a means of delivering television broadcast 
signals to homes in areas of weak off-the-air 
reception, cable grew erratically and slowly 
for 25 years. The industry foundered until 
Home Box Office in 1976 began to distribute 
its programing to widely scattered cable 
affiliates by fixed satellites, which proved to 
be inexpensive and reliable. Seeing HBO's 
success, scores of other pay and advertiser- 
supported programers followed suit. 

Broadcast satellites are by no means 
cheap. First-generation broadcast satellite 
channels will cost 1'5 to 40 times more than 
fixed satellite channels. The four-satellite 
system proposed by RCA, for instance, will 
cost $760 million. To lease a single trans- 
ponder (serving one time zone) on a satellite 
will cost $20 million a year. Four transpon- 
ders (to reach the entire country) will cost 
between $60 and $80 million, according to 
RCA's filing. That's a lot of money consider- 
ing that there will not be a single home 
equipped to receive programing from it, 
assuming the RCA satellites go up with the 
first generation of satellites in the latter half 
of the 1980's. 

DBSC, another potential satellite broad- 
caster, would offer more affordable channels. 
A national channel (three transponders) 
could be had for approximately $30 million a 
year, according to DBSC's Pat McDougal. 

The high cost of the channels will retard 
the growth of broadcast satellite services in 
the early days, but will not stop them. 
Furthermore, transponders on subsequent 
generations of broadcast satellites will be far 
less expensive. The high cost of transpon- 
ders on the first generation is caused primarily 
by the need to limit the size of the satellite 
(and, by extension, the number of transpon- 
ders on each satellite) so that it can be lofted 
on an available launch vehicle. The problem 
will be resolved by the space shuttle and 
supplemental rockets to carry large satellites 
from the relatively low orbit of the shuttle to 
geostationary orbit. When size is no longer 
an important design factor, broadcast 
satellites may be built with as many as two 
dozen transponders and will benefit from 
economies of scale. 

Although broadcast satellites will even- 
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tually be used as advertising media, their 
early success will be achieved through pay 
television. According to Oak Industries, 
broadcast satellites will be helped through 
their infancy by a large market unexposed to 
pay TV. Leo ledynak, senior VP for corporate 
research and development, says Oak's 
research shows 17 million homes in 1984 
affluent enough to buy $250 antennas and 
unable to receive subscription television or 
pay cable. STC, a pay satellite broadcaster, 
predicts that it will penetrate 6% to 8% of 
the total television homes for between five 
million and seven million homes by the time 
its four-satellite system is in full operation. 
Since all the early broadcast satellites proba- 
bly will be co-located, a dish installed to 
receive STC's programing could also pick up 
whatever is on the RCA satellite. RCA says 
that if five million homes were looking at its 
satellites, the cost of reaching each home 
would be a modest $1.33 per month. 

Besides the high cost of satellites, the ma- 
jor drawback to the broadcast satellite ser- 
vice is the need for special receive anten- 
nas-small parabolic dishes with associated 
electronics for tuning. Although many 
believe the awkwardness and cost (estimates 
range from $250 to $500) of the gear will 
keep the medium from ever getting off the 
ground, others feel the problem is over- 
stated. "What's the difference between put- 
ting up an antenna to receive a local televi- 
sion station and putting up a dish to receive 
the satellites?" asks Ike Blonder, who has 
spent 30 years building television antennas. 

The earth station problem will be amelior- 
ated if all first-generation satellite programers 
serve the country from the same orbital slot 
so that antennas don't have to be turned to 
receive different programing. Standardization 
of the electronics also would help. Some of 
this work will be done by the 1983 interna- 
tional conference that will set the channels 
and the channel bandwidths. It would 
benefit the entire medium if all tuners were 
made to receive the full range of channels. 
Otherwise an STC viewer would be faced 
with buying another tuner to pick up pro- 
graming from other satellites. 

Technology may erase many of the prob- 
lems associated with the antenna by 2001. 
Walter Morgan, an independent broadcast 
satellite consultant, suggests that planar or 
waveguide antennas could one day be 
substituted for the familiar parabolic dishes. 
The planar would have to have the same sur- 
face area as the parabolic dish, Morgan says, 
but it would be perfectly flat. A one-meter 
parabolic antenna then could be replaced by 
a flat planar three feet square. Not only is the 
planar less obtrusive, Morgan says, but it is 

capable of being electronically steered from 
satellite to satellite across a wide arc without 
being physically moved. If the steering 
mechanism were controlled by a 
microprocessor designed to keep it locked 
on one signal, the planar could be mounted 
on a car or truck and mobile broadcast 
satellite service would have been born. 
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Morgan. says there is no reason why the 
mass-produced planar couldn't be made as 
cheaply as conventional dishes. 

The future of broadcast satellites is tied to 
a great extent with that of terrestrial broad- 
casting. The satellite service will never get off 
the ground without local broadcast affiliates 
to help build immediate mass audiences. 
And it is unlikely that every home in the 
country will ever be hooked up to an anten- 
na to receive programing directly from the 
birds. 

The marriage of terrestrial and satellite 
broadcasting systems will not only be finan- 
cially beneficial to both parties, but it also 
will preserve localism in television. The local 
stations will insert local news and advertising 
into the national feeds from the satellites. 

In terms of localism the low-power sta- 
tions may have more impact on conventional 
broadcasting than will the broadcast 
satellites. Scores of mini-stations serving frac- 
tions of the full-service stations' coverage 
area could erode the latter's viewership and 
advertising revenue. Most of the mini-stations, 
however, will be low-cost, nonprofit opera- 
tions intended to provide public services and 
public access to the airwaves. Since such sta- 
tions can be built for as little as $5,000 or 
$10,000, they will be within the scope of 
any significant group. The consulting firm of 
Block, Butterfield & Reily predicts that within 
the next five years 600 low-power stations 
will go on the air and that a full 450 of them 
will survive and generate $500 million in ad- 
vertising and subscription television revenue. 
But that is just the tip of the iceberg. There 
are thousands of LPTV applications on file at 
the FCC, and indications are that there are 
thousands more waiting for the FCC's pro- 
cessing freeze to be lifted. 

The upshot of it all is a cornucopia of 
television programing. Every home will be 
able to receive multiple channels of pay and 
free television from local stations and direct 
from the broadcast satellites. 

Along with the many channels of televi- 
sion programing the broadcast satellites will 
beam an array of audio services. Some of the 
services will be designed for reception 
directly in the home. But others will be in- 
tended for rebroadcast by conventional AM 
and FM radio stations. As they do today, sta- 
tions will have the option of rebroadcasting a 

single feed or patching together a program- 
ing schedule from several network services 
and local programing. 

The quality of television technology will un- 
dergo tremendous changes for the better 
over the next 20 years, brought about by the 
conversion from analog to digital technology 
and the adoption of a high-definition televi- 
sion standard to replace today's standards, 
now showing definite signs of age. The 
switch to digital, a spin-off of computer 
technology, will allow more faithful 
electronic reproduction of sights and sounds 
than analog technology. The HDTV standard 
will produce pictures twice as sharp as to- 

Broadcasting Oct 12 1981 
254 

day's standard and will feature wider pictures 
and stereophonic sound. 

Most video signals are analog today. That 
is, a camera produces a fluctuating electrical 
voltage analogous to the brightness of a pic- 
ture along one television scanning line. With 
digital television, the fluctuating voltage is 

sampled millions of times per second and 
each sampled voltage is assigned a unique 
code word made up of several binary digits. 
The industry seems to have compromised on 
a sampling rate of 13.5 million times per sec- 
ond. At eight bits per sample, the digitizing 
of a television picture produces a bit stream 
of 108 megabits per second (mbs). 

The digitizing of video guarantees that the 
videographer will get the most out of the ex- 
isting television standards. Digital devices are 
transparent; they add virtually no inter- 
ference to a signal. Signals can pass through 
digital processors, switchers, special effects 
generators and videotape recorders with no 
apparent degradation. Digital studio equip- 
ment also is easier to automate and is more 
stable and reliable than analog equipment. 
Although the initial conversion from analog 
to digital will be costly, the cost of individual 
digital equipment is expected to be less than 
the cost of analog. 

The heart of any video production studio 
is the videotape recorder, and before the 
studio can go digital a practical digital 
videotape recorder will have to be 
developed. Several companies have shown 
prototypes, but they may be some years 
away from the marketplace. Some believe 
the machines are already perfected and that 
manufacturers are merely waiting for the 
adoption of standards and more return on 
their investment in the development and 
production of the one-inch analog recorders 
introduced just three years ago. Dennis 
Fraser of NEC America discounts such talk, 
however, saying the digital recorder is simply 
not cost competitive with today's analog 
machines. They will be within three or four 
years, he says. 

When it does come, digital will work won- 
ders in program production. In the course of 
making a program, any given portion of a 

program must pass through a recorder at 
least three or four times. Each time it does, a 

significant amount of noise is added. After 
just 10 passes through a recorder, the picture 
is hopelessly distorted. Such technical limits 
restrict the creativity of the producer. A 
digital recorder, because of its transparency, 
can create multiple generations of a picture, 
perhaps as many as 50 without causing it to 
decay. 

The signal will be passed around the 
studio with fiber optic cable rather than coax- 
ial cable. The glass fiber is immune from 
interference created by power lines and 
electrical devices and is itself remarkably 
transparent-literally and figuratively. 

Many of the benefits of the digital studio 
will be lost if the signal emanating from it is 

distributed in the analog mode. Distribution 
systems-satellites and terrestrial 
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microwave-will therefore make the conver- 
sion to digital along with the studio. 

The digits will also gradually infiltrate the 
television receiver over the next decade. Be- 
cause of bandwidth restrictions and com- 
patibility problems, the signal from broad- 
casters-terrestrial or satellite- to the home 
will remain analog for some time, but, says 
Kern Powers, a staff vice president at RCA 
Labs, the "first thing the receivers are going 
to do is convert the signal back to digital to 
do the signal processing!' Don McCoy, head 
of CBS Technology Center, agrees with 
Powers. An inexpensive digital frame store in 
the receiver, he says, will bring a wealth of 
benefits. It will eliminate ghosts, permit stop 
action and significantly improve picture 
quality. 

Digital television's one major flaw is the 
tremendous bandwidth required for its 
transmission. The raw digital signal demands 
a channel 50 mhz or 60 mhz wide. For- 
tunately, digital television can cure itself of 
its profligate use of always scarce spectrum. 
According to Dick Green, a colleague of Mc- 
Coy's at CBS, there are several kinds of band- 
width compression schemes that can be ap- 
plied alone or in concert with one another. 
One technique is entrophy encoding. "If you 
look at the statistics of a picture!' says Green, 
"you find that certain picture elements occur 
very frequently and others very rarely. So it's 
wise in your coding scheme to use the 
minimum number of bits to send those ele- 
ments that occur most often:' Green makes 
the analogy to the Morse code, where the 
letter 'I" is represented by a single dot. 

McCoy adds that the frame store in the 
receiver can also be used to reduce band- 
width. "We can retain the common elements 
at the receiver and only send the new ele- 
ments to update!' he says. "The efficiency 
becomes enormous :' 

Despite the wonders of digital technology, 
it can only do so much for the U.S:s NTSC 
television system, originally adopted in 1941 
and modified for color in 1951. Improve- 
ments in the NTSC system are restricted by 
the 525 scanning lines that determine verti- 
cal resolution, the narrow video bandwidth 
that constrains horizontal resolution and the 
picture's narrow aspect ratio. 

The motion picture industry and 
marketplace demand for large-screen televi- 
sion are pushing the industry toward what 
has become known as high-definition televi- 
sion is pushing the industry toward what 
tal and vertical resolution (perhaps 1,150 
scanning lines) and a much wider aspect 
ratio. The movie industry is clamoring for 
HDTV so it can replace antiquated film tech- 
nology with video. Hollywood types like 
Francis Ford Coppola, Glen Larsen and 
George Lucas see video as a less costly and 
more creative medium than film. At a recent 
seminar on HDTV in New York, Coppola said 
video will transform the art of moviemaking 
by allowing movies "to be mixed like music 
instead of being edited!' Movies produced 
on HDTV videotape could be transfered to 
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film for theatrical distribution or transmitted 
by satellite directly to (heater. 

There were 57,132 large-screen projection 
television sets sold last year in the United 
States even though the images they pro- 
duced are marginal at best. They magnify the 
inadequacies of the present television 
system. The NTSC is designed to be viewed 
from a distance of six times the picture 
height. To properly watch a screen five feet 
high requires the viewer to sit 30 feet away. 
He might as well watch a foot-high screen 
from six feet away. An HDTV system would 
allow a viewer to sit twice as close to the 
screen so that a large screen would fill a 

much larger portion of his field of vision. 
Because of the enormous bandwidth re- 

quired to carry a HDTV signal, the HDTV 
standard will be analog in its initial applica- 
tions. But as compression techniques evolve, 
a digital HDTV standard could be adopted 
compatible with the worldwide digital stan- 
dard. By 2001 there are those who believe 
HDTV will be available in every home, 
delivered by broadcast satellites and by special 
terrestrial broadcast stations granted extra 
wide channels. 

The HDTV could also be received in 
homes without HDTV sets although in a 
much degraded form. Conventional broad- 
casters could pick the HDTV signal from the 
satellite, downconvert to the 525-line stan- 
dard and rebroadcast it through a standard 
six-mhz VHF or UHF channel. Homes equip- 
ped to receive broadcasts direct from the 
satellites could purchase devices to perform 
downconversion at home. 

The HDTV signal will, of course, have high 
fidelity stereo sound, but stereo television 
will be old news by the time HDTV rolls 
around. A committee of the Electronic Indus- 
tries Association is now working to develop a 

standard for stereo sound, and according to 
Tom Keller, the chief engineer of the National 
Association of Broadcasters and the com- 
mittee's chairman, television stations could 
be broadcasting stereo "within two years, 
with luck!' In addition to stereo sound, Keller 
says, the standard will accommodate a sec- 
ond channel that could be used for second- 
language sound tracks. The standard would 
also incorporate a noise reduction system to 
enhance the sound quality. 

Audio, in general, is undergoing the same 
digital revolution as video except that events 
are happening more quickly in audio. 
Sophisticated multitrack tape recorders 
already are in widespread use in audio pro- 
duction, and Sony has a device for recording 
sound digitally on an unmodified Betamax 
videocassette recorder. Since audio -in 
either an analog or digital manifestation- 
has but a fraction of the bandwidth as digital 
video, transmission of audio signals is not 
nearly the problem. 

When lohann Gutenberg developed mova- 
ble type in 1436-37, he invented mass com- 
munications and an entirely new storage 
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medium: the printed page. Before Guten- 
berg, putting words on clay tablets, papyrus 
or paper was an assiduous and time-con- 
suming task. Consequently, few copies of 
any work existed and few individuals had ac- 
cess to them. By devising a means of easily 
making many copies, Gutenberg created a 

way to disseminate words (knowledge) 
among the masses, who suddenly had a 

reason to learn how to read. 
Although the first books off the Guten- 

berg press were copies of the Bible-the 
German knew a best seller when he saw 
one-the ease with which books could be 
produced on the press gave birth to books 
containing facts and ideas that would never 
have been recorded or widely circulated 
before Gutenberg. 

The printed page was a superior storage 
medium, not because it was more durable 
than the handwritten page, but because 
many copies could be made, improving the 
survivability of knowledge. Never again would 
man have to fear a fire like the one that 
destroyed the library of Alexandria in the third 
century and set back human progress by cen- 
turies. 

The 19th and 20th centuries gave rise to 
some clever ways of recording sights and 
sounds. Still photography flowered in the 
mid-1800's and gave birth to motion pictures 
at the turn of the century. The phonograph 
record and later magnetic tape were in- 
vented to record sounds. And not long after 
the invention of video came the appearance 
of a video recorder. 

The primary vehicle for recording and cir- 
culating words, however, remains to this day 
the printed page. It has served mankind well 
for over five centuries, but its days may be 
numbered. As the printing press replaced the 
scribe, it is itself being replaced, at least par- 
tially, by the computer. Born less than 50 
years ago, the computer is revolutionizing 
the entire business of storing information 
and, with the aid of telecommunications, the 
way it is distributed. 

Computers were originally designed to 
solve complex mathematical problems, auto- 
mate machinery and detect patterns in and 
reorder vast amounts of information. For com- 
puters to perform these tasks, they required 
great "memories" to store the information to 
be worked on and "programs!' additional in- 
structions, on how their work was to be done. 
As the machines evolved and their memories 
increased, computer operators found that 
aside from their other capabilities computers 
were excellent information storage media. 
Enormous amounts of information could be 
tucked away in computer memories and 
quickly and easily retrieved with a few 
keystrokes. What's more, the information 
could be called up on remote terminals and 
other computers anywhere in the world.. 

For the last few decades the computer has 
been the tool of government, science and 
business. What has been lacking is a way of 
making the computer's prodigious powers 
accessible to everyone. Open access to corn- 



puters, particularly their information banks, is 

what the home information revolution of the 
next two decades will be all about. Those 
who think the revolution has been a long 
time coming should be thankful that it did 
not take 5,500 years-the time that elapsed 
between the invention of writing and univer- 
sal access to it made possible by the Guten- 
berg press. 

Videotext and its somewhat less capable 
cousin, teletext, are the technologies that 
will bring the computer into every living 
room. By utilizing the conventional television 
set as a display terminal, videotext and 
teletext will give every owner of a television 
set entry to the world of computers for a 

small incremental cost. The price derives 
from the decoders, which as add-ons to the 
set will decode and display in numbers, let- 
ters and simple graphics the digital informa- 
tion received from the computer, and the 
keypad or keyboard, which will permit the 
user to pick out specific "pages" of com- 
puterized information and, in the case of 
videotext, "talk back" to the computer. 

The nature of the two systems will dictate, 
to a certain extent, the types of media that 
they can employ. Videotext can be set up 
over a two-way cable system, telephone 
lines and the fiber-optic networks that will 
interconnect most homes by 2001. Broad- 
casting, a one-way medium, is a natural for 
teletext. All four classes of broadcast sta- 
tions-AM, FM, full-service television and 
low-power television-as well as broadcast 
satellites could be used to deliver teletext 
services to homes. 

The nature of the information served up 
by the systems will be diverse. It will include 
news, weather, travel schedules, emergency 
information, real estate listings, classified and 
display advertising, catalogues full of merchan- 
dise, instructional and reference material and 
perhaps entire novels. The system also will 
offer a closed-captioning service that will help 
the hearing-impaired or translate programing 
into other languages. 

Videotext's interactive (two-way) 
capability gives it a distinct advantage over 
teletext when it comes to information 
retrieval. In a videotext system, all pages of 
information sit passively within the com- 
puter's information banks. Using a keypad, 
the consumer asks for a specific page and 
the computer-reacting at the speed of 
light-immediately sends it. The amount of 
information -the number of videotext 
pages-is limited only by the computer's 
capacity and that of any other computer 
with which it may be interconnected. 
Theoretically, videotext information capacity is 

limitless. 
Because it is interactive, videotext is capa- 

ble of far more than information retrieval. It 
also can be used to order and pay for 
merchandise, respond instantly to surveys 
and referenda and, for example, to make 
banking transactions. 

A teletext system, confined to one-way 
transmission, is configured differently and, in 
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practice, does not have the information 
capacity of videotext. A limited number of 
teletext pages are transmitted sequentially 
and cyclically during the vertical blanking in- 
terval (VBI) of a conventional television 
broadcast. The teletext user signals with his 
keypad for his decoder to grab a specific 
page from the stream of pages and display it 
on his television screen. 

The VBI is the fraction of time it takes for 
the scanning beam of the television set to 
move from the bottom of one picture frame 
to the top of the next. During this time the 
scanning beam traces 21 diagonal lines as it 
moves back and forth up the raster, but these 
lines are "blanked" (made invisible). Many of 
these lines, each representing tiny fractions of 
a second, are used to transmit signals critical 
to the television picture. But as teletext pro- 
ponents point out, perhaps nine of them 
could be used for teletext transmission. 

A typical teletext system, using just a few 
lines of the vertical blanking interval, can 
offer just a few hundred pages without mak- 
ing the user wait an unduly long time for the 
page he selects to be transmitted and dis- 
played. It is axiomatic in the teletext plan- 
ning that the more pages of information 
broadcast, the slower the access time. Both 
factors-limited number of pages and slow 
access times-detract from the applicability 
of teletext and must be weighed against 
each other in developing a service. KNXT(TV) 

Los Angeles has been broadcasting an 80- 
page teletext magazine since April. The users 
must wait an average of seven seconds for 
each selected page to appear. While that 
doesn't seem like a lot of time to wait, a 

teletext page is not much to wait for. A single 
page contains only 160 words, significantly 
less than a typewritten page or three or four 
inches of a typical newspaper column. If all a 

consumer is offered is 80 such pages he may 
have little incentive to pay for a decoder- 
equipped set. 

Teletext systems are being tested or 
planned in the United States by CBS, KCETTIVi 

Los Angeles, NBC, Westinghouse Broadcast- 
ing, Field Communications and the Public 
Broadcasting Service. The one question 
they're all asking is: What is the market poten- 
tial of teletext broadcast over the vertical 
blanking interval? It seems that most are 
bullish on the prospects for teletext. Strategic 
Inc., a San Jose, Calif., consulting firm, predicts 
that by 1990 some 20 million homes could 
have some form of teletext. 

Teletext also would be enhanced con- 
siderably if an entire television channel were 
devoted to the service and if a telephone 
line were used to talk back to the teletext 
decoder computers. A full channel would 
allow the transmission of hundreds of thou- 
sands of pages in the same time that two 
lines of the vertical blanking interval would 
pass 200 pages. Although such capacity is 

still not as great as the millions of pages that 
will be contained in a typical videotext com- 
puter, it is presumably sufficient to keep hap- 
py the consumer who has made a modest in- 
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vestment in a teletext decoder. 
The rise of the videotext and teletext 

systems in the 1980's will create an exten- 
sive infrastructure of information suppliers 
and service providers. The infrastructure will 
form the foundation of a nationwide com- 
munications system fully integrating com- 
puters and communications. Advancements 
in computer science and integrated circuitry 
will put highly sophisticated (by today's stan- 
dards) terminals in homes to facilitate access 
and use of the system. Telephones will use 

the same wires as the computer services and 
will be enhanced by video. The pic- 
turephone, which failed to find a market 
when it was first introduced by AT&T in the 
early 1960's, will be reborn. While the pic- 
turephone will serve some homes, it will be 
used extensively by business institutions for 
videoconferencing. Such electronic gather- 
ings will cut down the time spent traveling 
and the energy needed for transportation. 

The integrated communications systems 
will be built up gradually upon the existing 
telecommunications networks of wire and 
cable. By 2001 the system will rely on fixed 
satellites to handle the long-haul traffic and 
the revolutionary medium of fiber optics for 
the short hops around town (as well as some 
of the long ones across several states). 

For more than a century there had been only 
two ways of getting an electronic signal 
from A to B: radio waves and wire. The last 
15 years however, have given birth to a third 
medium, fiber optics, that will replace most 
wires and cable by 2001. 

The new medium uses pulsating light 
beams as the information carrier. The light is 

fed from transmitter to receiver through hair- 
thin glass fibers, far more transparent than 
the highest quality window glass and flexible 
enough to tie into a knot. 

Fiber optics is the heir apparent to coaxial 
cable in virtually every conceivable applica- 
tion. A single fiber will one day be able to ca- 
rry dozens of multiplexed television signals 
and tens of thousands of telephone conver- 
sations and, since many fibers can be 
bunched together in a single cable, a fiber 
system will be capable of delivering 
hundreds of television channels or their 
equivalent in audio and information services 
to homes and offices. 

Fiber also is sure to find its way into the 
production studio, where it will help to 
preserve the high-quality signals as they are 
processed. CBS's Dick Green says there is a 

"synergism between digital television and 
fiber optics. Fiber can carry 600, 700 or 800 
megabits per second over reasonable 
lengths!' 

The 21st-century technology has an an- 
tecedent in the 19th century. Alexander 
Graham Bell, four years after contributing the 
variable-resistance telephone to telecom- 
munications in 1876, built the photophone, 
a quaint device for transmitting voices with 
light beams through the air. On April 1,1980, 
he tested the "wireless" -and it worked. Bell 



sent a message more than 213 meters using 
modulated sunlight and the recently dis- 
covered light-sensitive properties of 
selenium as a demodulator. Unfortunately, 
sunlight cannot be counted on, and the 
rapid dispersion of the transmitting light 
beam made reliable communication impossi- 
ble. Also, Bell's system was restricted to line- 
of-sight transmission. 

In the 1950's, lasers, which could sharply 
focus light into narrow and powerful beams, 
were heralded as a possible new com- 
munications technology, but-like Bell's 
photophone- the lasers lacked a suitable 
transmission medium. 

As the November-December 1980 issue of 
RCA Engineer notes, lightwave communica- 
tions lay dormant until K.C. Kao and G.A. 
Hockman released the results of their work in 
1966. They proposed the use of glass fibers 
as a pipeline for carrying the laser beams. 
The best glass then available was inadequate 
for the task, they asserted, but by reducing 
the impurities in glass, light transmissions 
over long distances could be practical. 

Building on their conclusions, countless 
research and applied scientists worked on 
perfecting the glass fibers and lasers and 
light emitting diodes used to generate the 
signals, the "repeaters" used to regenerate 
them and the detectors used to translate the 
light beams back into data, sounds or pic- 
tures. 

Everybody seemed to recognize im- 
mediately the technology's broadband 
capabilities and set to work to make fiber 
optics a practical tool. A whole new field of 
integrated optics has been created out of 
this effort. Engineers are putting modulators, 
lasers, lenses and filters on a "chip:' just as 
the makers of integrated circuits put capaci- 
tors, transistors and resistors on chips. 

The technology has already been put to 
work by the telephone companies, which 
have found fiber to be a cost-effective alter- 
native to conventional telephone trunk lines. 
General Telephone & Electronics claims to 
have installed the first fiber link carrying 
regular telephone traffic in 1977. The 5.6- 
mile -king link carried up to 24 simultaneous 
conversations on a pair of fibers between 
switching centers in Long Beach and Artesia, 
Calif. The first large-scale application is AT&T's 
Washington-to-Boston line. The 611-mile 
digital link will be capable of carrying 80,000 
simultaneous conversations on 12 fibers. The 
first half of the system-from Washington to 
New York-should be operational by the 
year 1983. 

In addition to far greater potential band- 
width, fiber optics has many other inherent 
advantages over coaxial cable. Signals car- 
ried on a fiber are immune from electrical in- 
terference produced by radio waves, power 
lines and lightning and-since the fiber sig- 
nals radiate no electromagnetism-there is 

no cross-channel interference to worry 
about. Fiber is virtually impossible to tap and 
thus affords a high level of security. A signal 
sent on a fiber can go much farther without 
having to pass through a signal-degrading 
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repeater than one sent on a cable. Fiber also 
is lighter and easier to install than the typical 
coax cable, which, by comparison, is heavy 
and clumsy. 

Perhaps the chief advantage of fiber is its 
relative inexpensiveness. "We are talking 
about sand and borax:' says Lawrence 
De George, president of Times Fiber Com- 
munications. Coax, on the other hand, is 

"pure energy' he says. "All the plastic com- 
ponents are petrochemical-based and the 
aluminum requires a lot of energy to pro- 
cess:' Alvin Toff ler, in his "The Third Wave," 
makes the point graphically: "The same ton 
of coal required to produce 90 miles of cop- 
per wire can turn out 800,000 miles of 
fiber!" 

There will be no dearth of fixed domestic 
satellite capacity to serve the long-distance 
communications needs of 2001. Many of the 
fixed transponders now used for video dis- 
tribution will be freed up in the move to the 
higher power broadcast satellites. Andrew F 

Inglis, president of RCA Americom, has calcul- 
ated that over the next nine years, total trans- 
ponder capacity could grow from 168 trans- 
ponders to 984 transponders, assuming full 
use of the C-band and Ku-Band spectrum and 
three degree satellite spacing. (Just two weeks 
ago [BROADCASTING. Oct. 51 the FCC began an 
inquiry looking toward reduction of satellite 
spacing to two degrees.) 

If that is not enough to satisfy the com- 
munications industry's demands, another 
band with five times as much spectrum 
(2,500 mhz) as either the C-band or K-band 
will then open up. It will be the Ka-band at 
22 ghz. 

What's more, because the satellites being 
planned for use in the band contain 
switched multiple-beam antennas, the allo- 
cated band could be reused perhaps four 
times, resulting in a total effective capacity 
of 10 ghz per satellite. And since satellites 
using that frequency can be spaced one or 
one-and-a-half degrees apart, the 10 ghz can 
be multiplied many times by launching addi- 
tional satellites. In what may or may not be 
an understatement, Joe Sivo, who heads the 
National Aeronautics and Space Administra- 
tion's Ka-band development project, says: 
"Multiple satellites of that size look like a 

very, very good building block for com- 
munications systems of the 1990's:' 

The Ka-band satellites envisioned by the 
NASA planners would have 18 spot beams 
covering 18 major urban centers. Each of the 
beams would lay down a footprint 125 miles 
wide. In addition, the satellites would have 
six regional "scanning beams" each that 
would literally scan within a narrow beam 
one-sixth of the continental U.S., sending 
and receiving bursts of digital information to 
every tuned-in earth station in the beam's 
path. What's so amazing is that one entire 
scan of the region would take only a tiny 
fraction of a second, so fast that a telephone 
conversation could be held without a single 
syllable being lost. Instead of scattering 
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power over a large area, Sivo says, the 
satellite's scanning beam "shares its power 
on a time basis:' 

Signals flowing through the various fixed 
and scanning beams will be routed through 
an on-board switcher. 

The scanning and the switching are un- 
tested satellite technologies and the Ka-band 
an untested spectrum. To try out the prac- 
ticality of all this, NASA is now seeking funds 
to place a scaled down Ka-band satellite 
(perhaps four fixed beams) into orbit during 
the late 1980's. Although the satellite would 
not be configured for optimum testing of 
television broadcasts, Sivo says, broadcasters 
will be welcome to send television signals 
over one of the spot beams and extrapolate 
the results. 

Mobile communications from the most 
remote areas of the country will be possible 
in the 1990's through a similar type of 
multibeam satellite, operating at much lower 
frequencies. A single "land mobile satellite" 
will serve the entire country with scores of 
contiguous spot beams, interconnected with 
one another through the on-board switcher 
routing and with cellular mobile radio 
systems in urban areas and the wired com- 
munications network. 

The cellular radio system, which already 
exists in experimental form, divides a city 
into cells, each served by its own transmit- 
ter/receiver. A mobile transceiver in any one 
of the cells is linked by the central transmit- 
ter/receiver with the wired telephone net- 
work. If the transceiver passes from one cell 
into another, its signal is automatically 
passed to the new cell's transmitter/receiver 
without interruption. 

The land mobile satellite permits the same 
kind of service, except that the service area 
is the nation, not a single city. The satellite 
beam will be powerful enough and its 
receive antenna large enough that small 
hand-held transceivers with small om- 
nidirectional antennas will be sufficient to 
tap into the system. 

The satellite itself will be unlike any other 
communications satellite before it. The 
satellite will possess an antenna at least 150 
feet wide that will catch the weak signals 
from the ground and bounce transmissions 
back to earth. To get such a satellite into 
space the antenna will be wrapped into a 

tight cocoon and deployed in low earth or- 
bit. The satellite with fully extended antenna 
will then be pushed by small rockets to its 
permanent orbiting position. NASA is seek- 
ing development funds for a land mobile 
satellite that would operate with frequencies 
around 800 mhz and cover the country with 
perhaps 87 contiguous spot beams. 

According to Lockheed, which is develop- 
ing the immense collapsible antenna for the 
land mobile satellite, if the antenna were 
made wide enough-perhaps 600 feet-the 
transceivers needed could be made small 
enough to wear on the wrist. The day Dick 
Tracy's creator foresaw will have arrived. 
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The Amplitude Modulation Controller is the 
only modulation controlling system that 
provides a completely closed loop around 
the transmitter. The sampling of actual 
modulation levels after the PA output net- 
work assures precise adjustment for opti- 
mum modulation levels. The AMC-1 also 
keeps a digital count of positive and 
negative overmodulation bursts for both 
present and previous one minute periods. 

DAM-1 

75 

The Digital Antenna Monitor couples 
pushbutton ease of operation with digital 
accuracy. The DAM-1 will accept RF 
samples from up to 12 towers (with 
auxiliary panel) and features ± 1° phase 
and ± 2% current ratio accuracies. 
Remote panels and other accessories are 
available. 

AAM-1 

The Analog Antenna Monitor gives stable 
phase and ratio readings even in high RF 
fields. Separate phase and ratio mirrored- 
scale meters assure accurate meter 
indications. 

. 
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The RCS-1V Remote Control System com- 
bines microprocessor technology with 
simplified operation. Features include di- 
rect Interface boards for antenna monitors, 
patented remote modulation bargraph, 
automatic logging, and synthesized speech 
telephone interface. The modular design 
allows the customer to plug in additional 
input or control boards to expand remote 
control capabilities even after the system 
is operating In the field. 

RCS-1V 

APC-1 
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The Automatic Power Controller is your 
insurance against citations for over- and 
under-power operation. The APC-1 contin- 
uously monitors the transmitter output 
power, and makes automatic power adjust- 
ments with the transmitter loading control. 
This assures proper power adjustment at 
all times. 

6730-E 4 

6740-B 

Designed to switch two transmitters from 
antenna to dummy load, the 6730E inter- 
faces with 1 5/8 inch coaxial cable. For 
3118" lines, the 6740-B transfer switch is 
used. Either manually or remote controlled, 
the Transfer Switch is fully Interlocked and 
can be wired to existing equipment to 
prevent "hot" switching. 

State of the art antenna current metering 
has arrived In the TCA Ammeter Systems. 
Accurate, Modulation-free, temperature 
stable current Indications are found in the 
TCA. Models include single and dual scale 
meters. 

TCT 

Delta's Toroidal Current Transformers 
provide accurate sampling current and 
phase values without the problems asso- 
ciated with sampling loops. Three output 
voltage ranges are available, as well as 
high voltage models for high-power 
facilities. 

01B-1 

The Operating Impedance Bridge measures 
the Impedance of networks, radiators, and 
the like while they operate under full 
power. VSWR as well as complex imped- 
ances of up to 400 t j300 ohms can be 
measured. 

The 01B-3 Operating Impedance Bridge 
provides extended resistance and reac- 
tance ranges, measuring up to 1000 t j900 
ohms. The bridge has a built-In carrying 
case and RF amplifier for Improved nulling. 

RG-3 

The ReceiveriGenerator combines a two- 
watt RF output and a correlation detector 
circuit that virtually eliminates Interference 
problems. The RG-3 can be used in con- 
junction with any conventional impedance 
bridge including the 018 series. 

The Common Point Impedance Bridge is 
designed for permanent installation; and 
allows continuous monitoring of the 
common point, thus facilitating network 
adjustment. This model can be provided 
with one of Delta's TCA ammeters 
mounted in the front panel. 
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5730 GENERAL WASHINGTON DRIVE 
P.O. Box 11268 ALEXANDRIA, VIRGINIA 22312 
TELEPHONE: 703-354-3350 TWX: 710-832-0273 



Congratulations 
from one pioneer 
to another 

WSPA went on the air February 17, 1930, as South Carolina's FIRST 
radio station. The following year Broadcasting rolled from the presses 
as the FIRST publication devoted exclusively to the new and exciting 
medium which would change the habits of the American people. 

In 1947, WSPA-FM became the first frequency modulation station in 

South Carolina; it later became the first in the Southeast to broadcast in 
stereo. 

WSPA-TV, a CBS affiliate, went on the air in 1956. It was subsequently 
the first station in South Carolina to broadcast in color. 

During these 50 years Broadcasting has pioneered in helping to set 
the course that has made the American system of free broadcasting the 
envy of the world. The WSPA Stations extend heartiest congratulations 
to Sol Taishoff and Broadcasting on achieving this important 
milestone in printed media history. May both continue to thrive and 
prosper! 

WSPA 
AMFMTV 
Owned and Operated by Spartan Radiocasting Co. 
Walter J. Brown, President 
AM 95 FM 99 TV 7 (A CBS Affiliate) 
National Reps: Seltel; McGavren-Guild 

Serving the Greenville, Spartanburg, Asheville Market 



As the 21st century rushes toward us, the technological revolution 
in telecommunications, already under way in the U.S. for a couple 

of decades or more, gathers speed. And the promises it holds are 
enormous. For those concerned about the U.S:s place in the world, 
telecommunications is the new symbol of American leadership. The 
services-computers talking to computers; instantaneous, multipoint 
communication in text and living-color graphics-are awesome to 
contemplate (if a touch Orwellian). And for those concerned about the 
application of the First Amendment to all publishers, electronic as well 
as print, the diversity of ownership and of media that the explosion in 
technology makes possible seems to offer the means of bringing that 
about: Scarcity-the perennial justification for regulation-is giving 
way to abundance. 

And yet, it's not an exaggeration to say that those much-to-be- 
desired consequences of American genius (how long has it been since 
"American genius" was mentioned in other than ironic terms?) are not 
likely to occur as a matter of natural law. The public policy governing 
telecommunications development in the U.S. for the past 50 years and 
more must be reconstituted in a manner that not only meets the needs 
of today but those of the next generation. 

It's no easy task. As Congress and the FCC deal with it, they are 
subjected to conflicting pressures applied by competing forces with 
enormous stakes in the outcome. It requires fresh scrutiny of principles 
that have long served as the foundation of economic and public policy 
in this country. 

For instance, do classic antitrust principles continue to serve the 
public interest in telecommunications matters? To what degree will the 
First Amendment be applied to the new technologies-to what is 

being called "telepublishing" or the "electronic press?" And those 
questions hardly scratch the surface. Public Policy Forecasting Inc., of 
Potomac, Md.-a firm whose business is public policy forecasting and 
whose clients are private companies and government agencies-has 
identified almost 2,000 public policy issues likely to be raised by the 
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emerging information technologies. 
There's no certainty things will tlim out as 

expected: The public policy ball could take a 
funny bounce. Ithiel de So la Pool, a professor 
of political science at the Massachusetts In- 
stitute of Technology, in a paper on the im- 
plications for the First Amendment in the 
passage "From Gutenberg to Electronics," 
says a disturbing question is suggested by 
the fact that electronic media today are 
tightly regulated as to who may provide what 
service to whom: "If virtually all com- 
munications become electronic, will the legal 
norm that governs them be the civil liberties 
tradition of the print media or the regulated 
tradition of the electronic media? As publish- 
ing becomes an electronic activity, will the 
producers of text find themselves under the 
same regulations that govern the electronic 
communications?" 

Some observers have indeed raised the 
question of whether, for instance, the fair- 
ness doctrine will be applied to users of 
teletext service. And, as Pool notes in his 
paper, the FCC, in its Computer Inquiry II 

proceeding, would leave computing unregul- 
ated while licensing and controlling com- 
munications. (The Senate bill deregulating 
AT&T similarly restricts AT&T's ability to con- 
trol content in the new era of telepublish- 
ing.) "The irony:' says Pool, "is that the Con- 
stitution has it the other way around. Con- 
gress's power stops at communication :' 

0 
Whatever dispute there may be over policy, 
there is no controverting the fact of the 
revolution bringing abundance where there 
was scarcity. UHF television, once regarded 
patronizingly as a stepchild of the mass 
media, is showing strength. Radio sta- 
tions continue to proliferate. Even before the 
FCC adopts rules governing the new service, 
the demand for low-power television sta- 
tions is awesome. Cable television now 
serves 27% of the country's television 
homes, and is moving from its mom and pop 
community antenna origins to an informa- 
tion-dispensing business that worries AT&T 
(and, in turn, is big enough to be worried by 
it). Multipoint distribution service is provid- 
ing pay TV services, and videocassettes and 
disks are finding a place in the video market. 
Then there is direct broadcast satellite ser- 
vice: The 14 DBS applications filed with the 
FCC in July are proof enough of the enor- 
mous interest of entrepreneurs in providing 
programing services. (The Communications 
Satellite Corp., one of the applicants, has 
petitioned the commission to dismiss six of 
the applications-including two by groups of 
federal penitentiary prisoners-on grounds 
of being incomplete or late-filed, or both. 
Nevertheless, the conflicts among even the 
remaining proposals in terms of technical re- 
quirements do not augur well for swift action 
by the commission in adopting DBS stan- 
dards and policy or clearing the way for even 
an interim operation for years.) 

Nor is that all. For what Pool refers to as an 
"electronic superhighway," on which a 
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variety of communications can travel, is 

being built. Teletext and videotext services 
are struggling to be born in this country and 
make telepublishing a reality. Electronic data 
processing is already widespread. And the 
companies involved in the research, 
manufacture and distribution of communica- 
tions equipment offer eloquent testimony to 
the fact that the information age has ar- 
rived-AT&T, IBM, Control Data, RCA and 
Texas Instruments, to name but a handful. 
And if Exxon is still regarded primarily as an 
oil company, its emergence in the public 
mind as a factor in the development of com- 
munications high technology is only a matter 
of time. 

0 
Telecommunications, then, is big business. 
According to a Department of Commerce 
study, "The Information Economy," by 
Marc Porat, the proportion of the labor force 
in the information sector had grown from 
25% to 50% in the 25-year period ending in 
the early 1970's. And Representative Timo- 
thy Wirth (D-Colo.), chairman of the House 
Telecommunications Subcommittee, notes 
that more than half the nation's gross na- 
tional product-now estimated at almost $3 
trillion -is based on the development, 
storage, transfer and use of information. 

The onrush of telecommunications tech- 
nology is seen as transforming in the years 
ahead even middle-class homes in 
developed countries into information cen- 
ters. Pool estimates that most such homes 
have invested $1,500 in a telephone, a 
television set, a radio and a hi-fi phonograph 
or tape player. "One may guess:' he writes, in 
a paper for the International Commission for 
the Study of Communication Problems, "that 
a future broadband two-way computerized 
home system would include a videophone 
with conference capability, an intelligent pro- 
cessing and electronic mail terminal, a 

multichannel optical fiber TV with feedback 
controls, and a video recorder and player" 
Given the sharp decline in the cost of 
microprocessors (20% annually), computer 
memories (40% annually) and communica- 
tion (11% annually), he said, "the cost of 
such a facility should be about twice that of 
the present plant" (in constant dollars). 

In those terms alone, telecommunications 
is important to the nation's economy. 
Graham Molitor, president of Public Policy 
Forecasting, sharpened up that reason in an 
article in the April 1981 issue of The Futurist. 
America, he wrote, is at present "by far the 
world leader in information industries. Infor- 
matioh equipment sales for 1980 are esti- 
mated at $30.5 billion in the U.S., contrasted 
with $8.6 billion in the second-ranked na- 
tion, Japan:' He also noted that America 
leads all other countries by large margins in 
the production of computers-813.3 billion 
to second-ranked Japan's $2.9 billion, ac- 
cording to 1979 figures. But, he adds, there 
are signs America's competitors-West Ger- 
many as well as Japan-are catching up: 
Research and development in the U.S. are 
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declining, while R&D in Japan and West Ger- 
many are on the rise. 

To Molitor, and many other observers, 
"the high value-added technologies are, as 

he said in an interview with BROADCASTING, 

"the solution and hope of maintaining 
America's leading economic position in the 
marketplace:' But, he said, "a sense of na- 
tional purpose" -like that in Japan, where 
the government develops strategies to pro- 
mote telecommunications technology -"is 
lacking:' 

What does he have in mind as a way of 
maintaining America's lead in telecom- 
munications? For one thing, he would 
change the country's attitude toward anti- 
trust enforcement. The antitrust suits 
launched by the Justice Department to break 
up AT&T and IBM are not, in Molitor's view, 
sound policy. "The economics of the world 
marketplace have changed radically since the 
1930's:' he said. 

Molitor takes as a model practices in 

foreign countries, both communist and non- 
communist. "Communist countries focus all 
trade with other countries in a few trading 
companies," he said. "Japan does the same, 
and open cartel registries encourage com- 
binations of companies in Europe to attain a 

parity of scale for effective competition in 
world markets. There also are planned econ- 
omies in noncommunist countries-in 
France, for instance-where national goals 
are set and responsibility for reaching the 
goal is apportioned among the companies!' 

Molitor believes the government should 
swiftly resolve the suits against AT&T and 
IBM, as well as others "plaguing" American 
telecommunications industries. "They're 
enormously costly, and we need the parity of 
scale to compete with state-owned trading 
companies!' 

Members of Congress working on amend- 
ments to the Communications Act, as well as 

the White House, are sensitive to the issue 
Molitor raises. They are aware of the impor- 
tance of telecommunications to the nation's 
economy, and are attempting to shape 
deregulation bills in ways that would insure 
AT&T's ability to serve as a primary engine of 
the technological revolution. Indeed, that is 

the reason administration officials urged 
President Reagan to direct Justice to drop its 
suit against AT&T. 

But not all members of Congress see 
things quite that way. Wirth, for instance, op- 
posed dropping the suit against AT&T, and 
he continues to see the virtue in competi- 
tion. In a series of speeches recently, he 
made this point: "I hope we have learned the 
principle that those who would limit com- 
petition and consumer choices must bear 
the burden of proving there is a public in- 
terest in exclusion. Unfortunately, this princi- 
ple runs contrary to the instincts of many 
regulated industries. Among many, there is a 

sense of private entitlement to public rights 
or resources which fits neatly with economic 
self-interest!' 

Then there is what might be called the 



technological determinism view of Charles 
River Associates, a Boston-based consulting 
firm. Dr. Alan Baugham, director of telecom- 
munications research for CRA, suggests in a 

paper "On the General Impossibility of Com- 
munications Monopoly" that regulated 
monopolies are dinosaurs in the current age 
of technological change. Such change, he 
says, has already caused considerable 
restructuring of the economy "and will cause 
greater restructurings in the future!' Why? 
Because of the "large profits" the new tech- 
nologies make possible. 

For Baugham, such changes are in the 
public interest and should be encouraged. 
He noted that, as distinctions between ser- 
vices -like newspapers and television - 
merge, "inappropriate regulatory strictures 
offer the prospect of imposing costs at least 
as great as the benefits which they purport 
to achieve!' Thus, he argues, let the market 
operate. If problems of sufficient magnitude 
develop, he says, there will be time enough 
to adopt regulations. 

0 
Obviously, the question is complicated. 
But there are those who pose even more 
complicated ones. Donald Jansky, an associ- 
ate administrator of the National Telecom- 
munications and Information Administration, 
for instance, talks of "industries in collision!' 
He is referring to the broadcasting, computer 
and telephone industries meeting on a single 
wire or optical fiber running into the home. 
"Does that portend a realignment of indus- 
tries? Will there be a single electronic-infor- 
mation distribution industry? If fiber optics 
comes along, that's the way to go!' But in 
that event, he said, the principal policy ques- 
tion would be: Who controls the source of 
information? "You can own the technology 
or the information" he says, "but not both!' 

Even in a time of rapid technological 
change, the question posed by Jansky seems 
a generation away. Walter Baer, a former 
member of the Rand Corp. specializing in 

telecommunications matters, and now direc- 
tor of advanced technology for the Times 
Mirror Co., sees it as "a question for the 
90's "- although, he says, "it's not too early 
to begin considering it now." The question, 
he says, is whether it would be worth keep- 
ing two channels in the home in spite of the 
economies of scale offered by placing all ser- 
vices on one. "Those economies!' he says, 

"may not be so great as to warrant restricting 
competition between the two sources." 

The question of control of both the con- 
tent of material to be transmitted and the 
means of transmission is one of the most 
sensitive and controversial of the information 
era. The prospect of the power such control 
on a mass media would offer is frightening to 
many. For instance, John Wicklein, in his 
"The Electronic Nightmare: The New Com- 
munications and Freedom!' says that an 
agency that gained such control, "if left to 
operate it without adequate restraints, could 
dictate its contents and decide its political, 
economic and social applications. It would 
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be far easier to control what is seen, heard 
and read on a monolithic electronic com- 
munications system than it is today to con- 
trol content on thousands of radio and 
television stations and in the diverse outlets 
of the printed press" 

The telephone network at present pro- 
vides the principal medium for the two-way 
videotext service, since it reaches virtually 
every home. Because telephone lines are the 
means of transmission, videotext is not sub- 
ject to content regulation. But it's unlikely 
any company would be permitted to acquire 
the kind of control that worries Wicklein. 
The Senate Commerce Committee seems to 
have been aware of the danger when, in its 
bill to deregulate AT&T (S. 898), it proposed 
limitations on the kinds of data services the 
separated Bell subsidiary could offer: mass 

media, cable television and alarm services 
would be denied the subsidiary, but 
electronic Yellow Pages would not. 

It may be, however, that the language in 
the bill is sufficiently fuzzy, or elastic, to per- 
mit AT&T to offer other data services-as 
AT&T evidently intends to do. Morris Tan- 
nenbaum, AT&T executive vice president, 
says that, "to make videotext viable, there 
will have to be a large number of people in it, 
to supply data bases.... If others don't sup- 
ply [them], we will!' At present, AT&T and 
Knight-Ridder Newspapers Inc. are conduct- 
ing a test in Coral Gables, Fla., to determine 
what the public wants in the way of 
videotext service. And last month, AT&T was 
reported planning to embark on a large-scale 
test with CBS (BROADCASTING, Sept. 28). 

(AT&T as villain is not unusual in scenarios 
of the future. The Arthur D. Little Co., in a 

scenario it prepared five years ago for the 
White House's old Office of Telecommunica- 
tions Policy, pictured AT&T as acquiring com- 
plete dominance of the telecommunications 
system in the country by 1991. According to 
the scenario, AT&T had persuaded Congress 
to permit the company to develop a nation- 
wide system of fiber optics over which it was 
transmitting not only telephone messages 
but also programs of conventional and pay 
cable and conventional television. The ADL 
futurists saw the FCC reallocating the fre- 
quency space vacated by television to land 
mobile radio (BROADCASTING, July 26, 19761). 

It isn't only the Bell System that is a source 
of concern for some looking ahead to the 
new information era. The cable television in- 
dustry is, too. Henry Geller, former head of 
NTIA, and others have asked whether an 
owner of a cable system with 50 or even 100 
channels is a broadcaster or a "telepublisher" 
on all of the channels, or whether the cable 
entrepreneur can be required to lease some 
(if not all) channels to others, with no control 
over their content. Geller, noting the advan- 
tage control over access affords-a system 
could deny channels to companies in- 
terested in offering services that would be 
competitive with those it is providing, and 
could also exercise a kind of censorship in 

suppressing unpopular ideas-asks: "Can a 
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guy control 100 channels and get away with 
it?" 

The response of Thomas Wheeler, presi- 
dent of the National Cable Television Associ- 
ation, appears to be, "Why not?" He says the 
cable system should continue to be allowed 
to own the hardware and control the con- 
tent. And Wheeler is not speaking only of 
television-type programing (although he says 
that cable systems would be obliged to lease 
facilities to programers simply to fill up some 
of the channels). He has a vision of cable 
moving boldly into the switched-services 
and data-transmitting business now domi- 
nated by AT&T. And more than that. "Cable 
wants it all," he says, "to provide the lines [of 
communications] and the information!' 

How does he reconcile that ambition with 
the vigorous support NCTA contributed to 
the successful effort to limit, under S. 898, 
the data services the AT&T subsidiary could 
provide. Here, boldness gives way to prag- 
matism. "Everyone says cable should com- 
pete with AT&T;'' Wheeler says. "To do that, 
we have to be in both, hardware and soft- 
ware. As in broadcasting, the networks have 
owned-and-operated stations, to stimulate 
them to produce programing for other out- 
lets. The same theory holds here ... AT&T is 

so big it doesn't have to be in both hardware 
and software. It makes more in profit on the 
Yellow Pages than the cable industry makes 
in revenues!' 

(That's a bit of an overstatement. The 
Yellow Pages last year generated slightly 
more than S2 billion in revenues, somewhat 
more than the $1.8 billion the cable televi- 
sion industry produced in 1979.) 

Wheeler gets some support from Pool. 
"There's no way to make a sharp separation 
between ownership of the system and con- 
trol of content!' Pool says. "The money is in 
the programing. If you say the person who 
provides the facilities can't control the pro- 
graming, you won't get a system. There's not 
enough money in facilities!' But that's only 
for the present. "Later on," Pool says, "the 
American society won't put up with one per- 
son owning the system and controlling the 
content!' 

The question of whether society will per- 
mit that dual control, even to the degree 
Wheeler regards as benign, may not yet be 
answered-certainly not to Geller's satisfac- 
tion. Geller has petitioned the FCC to initiate 
a rulemaking aimed at requiring cable 
systems with between 30 and 100 channels 

to lease a percentage of them on a first- 
come, first-served basis. His principal argu- 
ment is that requiring systems to surrender 
control over a certain number of channels 
furthers "the most fundamental policy under 
the Communications Act"-diversification 
of control of mass media. (S. 898 contains a 

provision that would insulate cable systems 
against mandatory common carrier service. 
However, chances of enactment of the bill- 
given serious reservations in the House-do 
not appear bright.) 

As for the question Jansky poses of who 



would own the wire entering the home, it 
there were only one, Wheeler has an answer. 
He draws an analogy to the undersea cables, 
in which a number of common carriers have 
indefeasible rights. Indeed, Wheeler said, the 
cable industry does not object in principle to 
AT&T being the sole owner of the wire, pro- 
vided it "leased space 'fairly' to others;' in- 
cluding cable entrepreneurs. And here, the 
cable industry says its experience in leasing 
pole space or entire plant facilities from 
telephone companies offers little optimism 
that relations would be amicable. (The cable 
industry has spoken of AT&T as a brute 
whose anticompetitive practices require the 
government to keep it in restraints.) "You 
have to have a second wire to keep AT&T 
honest;' Wheeler says. "It would have no in- 
centive to be honest unless you held over its 
head the club of being able to do it yourself!' 

For those government policymakers pon- 
dering the regulatory course to pursue at a 

time when technology blurs lines separating 
services and creates, in a sense, new wines 
for old bottles, Wheeler has a suggestion: 
Focus policy concerns on the product, not 
the hardware. "We're heading for a situation 
in cable where you'll have coming down the 
same pipe different services that are regul- 
ated differently, depending on the nature of 
the service and the degree of competition 
involved!' 

For instance, he sees cable television frag- 
menting into three distinct services: com- 
munity antenna television (retransmission of 
broadcast signals), broadband information 
and entertainment (original programing, 
videotext or services like Cable News Net- 
work) and, finally, the local distribution loop 
business (an alternative to the data-distribu- 
tion service offered by the telephone com- 
panies). "All three will go down the same 
pipe on the same wire, but each is different 
in its approach to the marketplace and with 
whom it competes. As a result, not all should 
be treated alike. It's not the hardware; it's the 
service!' He says the same principle applies 
to broadcasters in connection with 
teletext -an over-the-air videopublishing 
service bearing no resemblance to broad- 
casting as it is now known. 

But what of the variety of mass com- 
munications already in place as a result of the 
technological revolution-those using 
satellites or disks or cassettes to deliver addi- 
tional pay, advertiser-supported or hybrid 
services, for instance? As Geller notes, it has 

led to "letting go" by the government of 
content regulation. First, the FCC eliminated 
its information and commercial guidelines for 
radio, already a medium of abundance, and 
abandoned requirements for formal ascer- 
tainment of community needs. Congress 
seems likely to follow suit in the months 
ahead; it already has extended the length of 
radio and television license terms. 

As for the future, Geller believes that 
government will attempt to equalize com- 
petition. Why, for instance, should a pay TV 
station competing with MDS, pay cable and 
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other pay services be required to satisfy 
special requirements, such as having to 
broadcast 28 hours of nonpay programing a 

week? (The FCC is now addressing that ques- 
tion). Why also, Geller wonders, citing a mat- 
ter that seems to have become a personal 
cause, should competition between cable 
and broadcaster be "skewed" in favor of ca- 
ble by the compulsory copyright license it is 

given that requires only a relatively small fee 
set by law? 

For the most part, at least, the regulatory 
movement accords with Geller's views. 
"Behind this trend is the U.S:s deep commit- 
ment to First Amendment principles-to the 
notion of diversity-that we have staked our 
all on the marketplace of ideas, on informa- 
tion coming to the people from many 
diverse and antagonistic sources!' he said in 

remarks prepared for a group of Japanese 
government officials visiting Washington last 
summer. 

But even apart from the public interest 
groups still fighting a last-ditch effort to 
block the deregulatory tide, Geller-and, as 

it turns out, former FCC Chairman Newton 
N. Minow -makes clear that the current 
government passion for letting the 
marketplace regulate in place of government 
is likely to long remain a matter of controver- 
sy. The marketplace, they say, has its limits as 

a doer of good. 
There is the matter of public broadcasting, 

for instance. Both Geller and Minow argue 
that the marketplace is not an effective in- 
strument for remedying what Geller refers to 
as a "deficiency" of broadcasting service. "It 
is by no means clear that the marketplace 
will supply the educational, cultural, informa- 
tional and similar programing required for an 
informed and enlightened citizenry :' he says. 

He notes that it was noncommercial radio 
that covered Senate debates on the Panama 
Canal treaties and that presents educational 
material and programs on Shakespeare. Thus, 
he doubts the wisdom of the Reagan admin- 
istration's plans for cutting funds for public 
television on the assumption that the new 
video-cable, cassettes and the like-will 
supply the kind of programing now available 
on public television. 

Minow not only echoes Geller's concern; 
he goes beyond it. The man who as FCC 

chairman referred to commercial broadcast- 
ing in 1962 as "a vast wasteland" does not 
believe-as Geller does-that the govern- 
ment should abandon the "public interest" 
standard for broadcasting. Speaking at an in- 
ternational conference on broadcasting in 
Tokyo, on Sept. 30, Minow said: "I believe 
broadcasting has a unique public respon- 
sibility, and I am not ready to turn that 
responsibility over to market forces. I believe 
it essential to continue to insist on fairness in 
broadcasting of public issues, on fairness to 
our minority interests and our minority 
populations!' 

Minow also makes a point that, in view of 
today's rush to marketplace deregulation, 
seems almost quaint. Speaking of the ques- 
tions raised by the technological revolution 
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in telecommunications, he said: "As we try 
to find answers to these dilemmas, we must 
remember that it is the listener and viewer 
whose interests should be paramount fa 

paraphrase of language in the Supreme 
Court's 1969 decision affirming the constitu- 
tionality of the FCC's fairness doctrinel, not 
the interest of the broadcaster, nor the in- 
terest of the cable operator, nor the private 
interest. The public interest should prevail!' 

Minow may take the argument a bit 
further than some who try to peer into the 
future. But there are others who do not 
foresee the proliferation of news services 
leading inexorably to the granting to broad- 
casters of First Amendment freedoms on a 

par with those enjoyed by the print press. 
"The First Amendment issue will be with 

us regardless of what the technology is!' says 
Walter Baer. "There will always be groups 
contending they are unfairly being kept out!' 
Nor does he foresee Congress abandoning 
the equal-time law or the fairness doctrine in 
the foreseeable future. Certainly Pool, the 
seer who worries about broadcasting's 
shackles being copied and applied to 
telepublishing, does not expect sympathy for 
broadcasters from Congress. "Politically, it 
may take quite a few years to persuade Con- 
gress to move in the direction lof First 
Amendment freedom for broadcastersl:' 

Pool may be right. Wirth, for instance, 
foresees deregulation of broadcasting, but 
affording broadcasters the kind of First 
Amendment protection print media take for 
granted is not what he has in mind, ever. He 
is not anticipating repeal of the equal-time 
law or the fairness doctrine, let alone the 
public interest standard that is used to justify 
content regulation. 

"I don't see any groundswell of opinion 
favoring repeal of Section 315 [the equal- 
time law) or the fairness doctrine!' Wirth said 
in an interview. "Broadcasters are not saying, 
'Get rid of the public interest, fairness or 315. 
They want certainty; they want to know 
what the rules are!" To Wirth, the public in- 
terest standard seems a kind of security 
blanket Congress should never discard. For, 

he says, a Congress that finds deregulation 
being "abused" would, under the public in- 
terest standard, retain the "ultimate" 
authority to reimpose regulations. He would 
even subject the "teletext publisher" to that 
"ultimate" control. 

Wirth's rationale is the conventional one, 
that the spectrum is a public resource broad- 
casters are allowed to use "in the public in- 
terest:' What, then, of Congress changing 
the rules of the game and selling or auction- 
ing the spectrum to those who would use it? 
The public would have something in return 
for the spectrum. Wirth brushes off that sug- 
gestion with the confidence of one familiar 
with the politics of issues. "Broadcasters 
won't go for auction!' he says. "So that takes 
care of that!' 

The conventional political wisdom that 
Wirth reflects-that members of Congress 
are not about to trust their political fortunes 
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and the fate of issues they care about to 
what many consider the suspect journalistic 
integrity of broadcasters-will be tested in 
the current Congress, however. The FCC has 
proposed legislation repealing Section 315 of 
the Communications Act, which includes the 
equal-opportunities provision as well as 

language giving statutory support for the 
fairness doctrine. And FCC Chairman Mark S. 

Fowler addresses the issue with the fervor of 
a true believer. 

"The equal-time rule hasn't worked!' 
Fowler said in an interview with BROADCAST- 

ING. "It has stifled political debate. And the 
fairness doctrine has involved the govern- 
ment in an outrageous manner in the 
editorial judgment [of broadcasters]. I want 
editors to make decisions on fairness issues, 
not the government!' His fervent hope is that 
well before the bicentennial of the Bill of 
Rights, in 1991, "we'll apply those rights 
across the board to electronic media!' 

Fowler is counting on broadcasters to 
demonstrate the political power with which 
they are credited in behalf of the FCC's legis- 
lative package. Indeed, he is sharply criti- 
cal -almost contemptuous-of broad- 
casters for what he says is their failure to 
fight vigorously for their First Amendment 
rights. "Broadcasters have bartered away 
their rights for economic benefits, for license 
stability' he says. "Adhere to the fairness 
doctrine, and you're responsible," is how he 
sees broadcasters as having regarded the 
content regulations. "They should have 
fought," he says. But regardless of any failure 
to have done so in the past, Fowler expects 
broadcasters to fight now for their freedom 
from the strictures of the equal opportunities 
law and the fairness doctrine. 

"We should be a federal traffic cop;' 
Fowler says, in describing his idea of the 
FCC's role. "That would be Nirvana. And 
we're closer than people think." All it takes, 
says Fowler, President Reagan's first FCC 
chairman and a devoted Reaganite, is "effec- 
tive presentation" of the President's program. 
As he sees it, "There is a struggle between 
those who want government to decide in 
some measure what people will see and hear, 
and those who want people to make choices 
directly through the marketplace!' 

But Wirth is speaking from the congres- 
sional trenches, where the battles are fought 
and where things like the fairness doctrine 
and the equal-time rule have particular 
meaning for the congressional troops. And 
Fowler is speaking as a fierce advocate for 
broadcasters' First Amendment rights. What 
of those with a more detached view? Senior 
Judge David L. Bazelon of the U.S. Court of 
Appeals in Washington examined in some 
depth the question of government regulation 
of content in the developing information era, 
as well as the existing services, in a speech at 
the ninth annual Telecommunications Policy 
Research Conference, in Annapolis, Md., in 
April, and in a subsequent statement to 
BROADCASTING. And his view is considerably 
different from Wirth's, though not identical 
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to Fowler's view. 
Bazelon, who was appointed to the bench 

by President Truman in 1949, feels the kind 
of content regulation imposed by Congress 
and the FCC and upheld by the courts, in- 
cluding Bazelon's, over the past 50 years, has 
been something of a disaster. "Government 
attempts to improve the quality or diversity 
of broadcast speech through content control 
failed miserably' he said in his speech. 
"Forced to choose between an unfettered 
right to speak and a meaningful right to 
know, we achieved neither." For Bazelon, the 
new information era affords policymakers a 

second chance. 
It's not that Bazelon, whose reputation as 

a liberal and activist judge is secure, sees 
only a slack role for government in the new 
information era. Marketplace regulation is 

not for him. For he said: "Before the current 
clamor for 'deregulation' hardens into politi- 
cal sloganeering and facile solutions, we 
should carefully consider the lessons of the 
past!' 

He cited three: 
He said government "cannot regulate the 

content of speech consistent with demo- 
cratic values Content regulation should 
not be applied to the new technologies 
unless absolutely necessary." Bazelon said it 
is pointless to apply, say, the fairness doctrine 
to a cable system with access and leased 
channels or to a teletext system whose in- 
teractive nature-subscribers punch up the 
pages they want to see on the television 
screen-likens it to a library. (Indeed, with 
electronic and print journalism merging in 
teletext, it's a virtual certainty that newspa- 
pers would mobilize their considerable 
power in opposition to any effort by govern- 
ment-FCC or Congress-to extend content 
regulation to the new technology. Fowler 
cites the possibility of such an extension as a 

reason for abandoning content regulation 
now.) 

Bazelon also warned against concentra- 
tion of control of mass media "in the hands 
of a relative few!' He said it would undercut 
the grounds for applying the First Amend- 
ment protection to the new technologies. 
For if the spectrum-scarcity theory, on which 
the Supreme Court upheld the constitu- 
tionality of the FCC's fairness doctrine, no 
longer fits in an era of proliferating tech- 
nologies, he said, the court in the Pacifica 
case (involving the broadcast of indecent 
language) seems to rely on the "intrusive" 
nature of the media as a basis for regulation. 
"In essence he said, "the argument is that 
the telecommunications press is too power- 
ful to be free." 

It is in that connection that Bazelon sees 
government's role. He favors structural 
regulation of the media-the use of antitrust 
laws, for instance, or the FCC's rules restrict- 
ing crossownership of media outlets. Not 
only would laissez faire lead to the domina- 
tion of the new technologies by "the same 
voices that have brought us today's 
homogenized fare Bazelon said. But, he ad- 
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ded, it also would allow "communications 
giants to grow to the point where our only 
alternative is content regulation!' 

The third lesson he cited from the past is 

that "we sacrifice one First Amendment 
value for the sake of another at our peril!' 
Bazelon said the structural approach pro- 
motes "both the right to speak and the right 
to know" (which he said the Supreme Court 
has found implicit in the First Amendment). 
And both rights should be enhanced through 
the new technologies, he said. 

How does Bazelon feel about content 
regulation as applied to existing services? In 

response to a question from BROADCASTING, 

he indicated, as he has in several of his opin- 
ions, that the fairness doctrine poses a 

"threat" to First Amendment values. He does 
not feel the equal-time rule poses the same 
threat, since it does not "require the commis- 
sion to make judgments about the content 
of broadcast material!' But in view of broad- 
casters' arguments that the rule inhibits 
"robust, wide-open" political debate, he sug- 
gested that Congress review various pro- 
posals that have been made to deal with that 
problem-perhaps limiting the rule to paid 
time and requiring time only for "significant" 
candidates. 

But what policymakers may find particu- 
lary interesting is that crusty, old liberal 
Bazelon is prepared to see the "public 
trustee" obligation lifted, at least from radio 
broadcasters. With some 9,000 radio stations 
on the air, he said, "there appears no reason 
to impose a 'public trustee' concept based 
on scarcity." However, he does not feel the 
same regarding television and its 1,000 sta- 
tions: "The scarcity rationale is still relevant 
to that medium," he said. 

While those who support the First 
Amendment across the board have reason to 
cheer those who, like Bazelon, oppose the 
application of content regulation to the new 
technologies, a report issued last month by 
the Modern Media Institute, of St. 
Petersburg, Fla., raises a number of questions 
indicating the issue is exceedingly complex. 

For instance, the authors -Harry M. 
Shooshan, Dr. Charles L. Jackson, and Jane 
Wilson, all of the Shooshan & Jackson Inc. 
consulting firm-note that broadcasters are 
not subject to common carrier regulation. 

But should broadcasters, the authors ask, au- 
tomatically be favored as suppliers of 
teletext? Should they be permitted to deny 
access, say, to a newspaper wishing to use 
the vertical blanking interval in the television 
signal over which teletext material is 

transmitted? (Broadcasters now have com- 
plete editorial control over use of line 21 of 
the VBI used for closed-captioning for the 
hard of hearing.) 

What if the commission were to deal with 
the access problem by licensing teletext ser- 
vices separately? There is precedent for 
time-sharing arrangements in the broadcast 
field. But the commission might then feel 
obligated to establish criteria for choosing 
among applicants for teletext service. That, 
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the authors note, raises the specter of the 
commission imposing the full panoply of 
broadcast regulation-including public in- 
terest service (with its implications for con- 
tent regulation) -on those seeking access to 
broadcast teletext, including newspaper 
publishers. 

As the authors point out, the prospect of 
such regulation is not remote. Cable televi- 
sion is, under the Communications Act and 
the commission's rules, subject to the same 
equal-time and fairness obligations as are 
broadcasters. Of course, as the Cable Televi- 
sion Bureau has noted, such regulations may 
be unenforceable, given the cable operator's 
limited control over programing and the lack of 
a license 'to revoke. 

However, the authors, again, raise some in- 
teresting questions. "Does a newspaper [or 
magazines become a cablecaster when it dis- 
tributes its own videotext service on a cable 
system which it also owns? What obliga- 
tions, if any, should such a system have to 
carry videotext services offered by compet- 
ing publications?" They note that Time Inc. 
plans to use its own editorial resources in 
combination with its cable subsidiary, Ameri- 
can Television & Communications Corp., to 
test market a national videotext service. 

The FCC has held that it did not intend to' 
apply its equal-time and fairness rules to "the 
distribution of printed newspapers to their 
subscribers by way of cable!' But, the authors 
ask, "will an 'electronic Time' be subject to 
equal time. Or, will [it] be regarded as the 
legal equivalent of a 'bona fide newscast; 
and thus exempt," as are broadcast 
newscasts? "If not, will Time be regarded as a 

cablecaster because it is distributing its 
videotext service on cable systems which it 

also owns?" 
The questions, it seems, outpace the tech- 

nology. 

0 
Important as it is, the application of the First 
Amendment to telecommunications in the 
new information era is not the only sensitive 
question that policy makers must address in 
the years ahead. There are those 2,000 that 
Public Policy Forecasting said it expects the 
new technology to generate. But many of 
them can be compressed into the single word: 
"privacy' 

With the technologies of television, com- 
puters, telephone, cable and data message 
transmission merging into what is being 
called a home information center, the ser- 

vices available to the subscriber at home are 
remarkable-banking, shopping, home se- 
curity, energy load management, opinion 
polling, stock quotations, direct sales 
merchandising, conventional and pay televi- 
sion service, and dozens more. 

But every time they take advantage of 
those services, subscribers yield up bits of 
their privacy. Punch up a movie on the home 
information center, and whether it's "Benji" 
or "Deep Throat:' the computer is informed. 
It is told, too, when and how subscribers 
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use the system to bank, shop, answer polling 
questions-whatever. In short, the interac- 
tive home information center-no more 
sophisticated than Warner Amex's Qube, in 
Columbus, Ohio-could compile a dossier- 
like profile on every subscriber. 

The issue has not yet attracted much at- 
tention. But awareness of the problem is in- 
creasing. It's a central concern of Wicklein's 
"Electronic Nightmare!" Collingwood Associ- 
ates Inc., of Washington, a management con- 
sulting firm specializing in telecommunica- 
tions and media processing, has done an ex- 
ploratory study on the issue for the Federal 
Trade Commission. 

Nor is Public Policy Forecasting the only 
think tank concerned with the future to be 
thinking about the issue of privacy in the 
new information era. The Institute for the 
Future, of Menlo Park, Calif., which is assess- 
ing teletext and videotext under a National 
Science Foundation grant, sees privacy as 

one of 12 public policy concerns raised by 
videotext. Indeed, NCTA, seeing the issue as 
one growing rapidly in importance, has given 
a high priority to development of an industry 
code under which systems offering interac- 
tive service would protect the privacy of 
subscribers; the NCTA staff will also prepare a 

possible association position in the event legis- 
lation is introduced in Congress. "We want to 
stay ahead of the power curve says NCTA's 
Wheeler, one of whose skills is staying ahead 
of -or at least even with-that curve. 

The privacy question does not involve 
simply the danger of an unauthorized per- 
son's breaking a system's security lock and 
obtaining information from the computer, 
although that is a concern. Rather, what is in- 
volved is the possible use of the information 
in ways not imagined by subscribers - 
although they had been anticipated by 
George Orwell, who foresaw individuals 
stripped of their privacy, and the dignity and 
sense of self-worth that depend on it, by the 
telecommunications technology present in 
1984. 

Deanna C. Nash, president, and John B. 

Smith, senior associate, of Collingwood As- 
sociates, listed a number of possible dangers, 
in a speech they delivered earlier this year at 
a conference on "The Consumer and Cable 
Television," sponsored by the National 
Citizens Committee for Broadcasting and the 
National Federation of Local Cable Pro- 
gramers. They talked of security sensors 
designed to detect the presence of an in- 
truder in the home that could also be used to 
monitor the homeowner's movements. They 
said a person's programing choices could be 
checked to assess his political views (as, dur- 
ing the McCarthy era, library circulation 
records were used as "incriminating" evi- 
dence), information that would be of interest 
to political groups. Electronic funds transfer 
systems would be vulnerable to abuse by 
police monitoring the financial activities of 
innocent citizens-as well as those of cor- 
rupt officials, they said. And, they noted, the 
information on a family's buying habits com- 
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piled in a computer would be highly salable 
to merchandisers and advertisers. 

Wicklein finds a precise parallel of 1984 in 
technology now available: "'Spook' devices 
now exist for switching on a private 
telephone from a remote location and 
amplifying the sound it captures sufficiently 
for pickup of conversations across a room. 
The same techniques could switch on the 
camera and microphone in the HCS [home 
communications set) making possible video 
and audio surveillance of the home without 
revealing this surveillance to the residents. 
The capability now existing makes George 
Orwell seem to have been extremely pres- 
cient when he described in 1949 the 
telescreen's constant monitoring of 
Winston's [the protagonist's) presence in his 
own home in the mythical England of 35 
years later :' 

So, the wonders and advantages of the 
new information era are not without their 
dangers. As Bazelon said in his Annapolis 
speech, "The information revolution means 
that I may find out everything about any- 
thing. But it also means that I may learn more 
about you than you want me to know. Nor 
can I be sure that I will be able to control 
who knows what about me. Will we still be 
able to afford unfettered rights to speak and 
know as the pace of technological develop- 
ment quickens?" 

How to proceed, then? Will the 
marketplace philosophy that has taken hold 
in Washington dominate the development in 
the years ahead of policy to guard the in- 
dividual's right to privacy? A study by two 
FCC Office of Plans and Policy staffers - 
James A. Brown Jr. and Kenneth Gordon- 
says that it should: that privacy would be tre- 
ated as an economic good-e.g., privacy for 
individuals means less information for others. 
(They talk of customers wanting privacy 
simply "shopping around for companies with 
reputations for discretion." What if a 

monopoly firm or a government does not 
provide such protection? Then regulation 
"may" be needed.) 

Or should the gun of government be 
taken out of the closet? Local authorities 
could have much to say about privacy pro- 
tection in the franchises they grant cable 
systems providing interactive services. And 
principles for federal privacy law have been 
established in several statutes already on the 
books, particularly the Privacy Act of 1974, 
which involves individuals' rights to informa- 
tion obtained by federal data banks. 

But government's capability and will offer 
no guarantee of success. In the First Amend- 
ment area, for instance, there is that concern 
of MIT's Pool that the proliferation of 
telecommunications technologies will mean 
not that content regulation will fall.froifi the 
backs of over-the-air broadcasters' but that it 
will be imposed on electronic publishing. 

It may be time to address the question Dr. 
Frankenstein could have asked but didn't 
when the monster got off the table: Will we 
master technology or will it master us? 
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o make a point, Marshall McLuhan once conjured up a 
committee convened at the beginning of the 20th century and 

charged with investigating the future of the horse. The committee's 
conclusions, of course, were lost in clouds of carbon monoxide while 
America embraced the automobile as a more desirable means of 
transportation for a growing industrial society. 

Once again, American society is growing in directions that will 
drastically affect a new century-the 21st-as well as the closing 
decades of the present one. BROADCASTING magazine's 50th 
anniversary, and this special report occasioned by its celebration, 
coincide-by coincidence if not design-with the pivot point of that 
revolution. Transporting information, the experts say, will become as 

important as moving people used to be. Were McLuhan conjuring up a 

committee to debate the future of telecommunications, it couldn't 
wait for 2001 to be convened. By then, the verdict will be in. 

Few questions are more important to the electronic communications 
entrepreneurs and artisans of 1981 than guessing correctly how that 
future will come out. From all the opinions that have been collected by 
BROADCASTING's reporters-and herein displayed by its editors-three 
principal possibilities emerge. 

The first-in the broadest terms-is the survival of the status quo. 
That is, that the broadcast media (and particularly the television) 
superstructure that has evolved since World War II will remain 
essentially the same, with essentially the same players occupying 
essentially the same places and reaping essentially the same 
proportionate share of the rewards. This point of view is prevalent 
within the precincts of ABC, CBS and NBC-all of them now beginning 
to put out new media anchors to windward while protesting (and 
presumably believing) that their basic businesses will stay intact. The 
most frequently cited element in that argument: that although the 
shares of audience enjoyed by network programs will be eroded by 
competition from other media, the growth in size of the television 
universe will, in absolute terms, insure continued high numbers for 
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conventional television. 
The second scenario-one that has enjoyed increasing cur- 

rency for the past two decades and still infects many of the 
futurists looking forward to the next two-is that television 
broadcasting as we know it will be replaced by The Wired Na- 
tion. Those who believe that presumably include such com- 
panies as Time Inc., which sold out most of its television pro- 
perties to make an ever increasing commitment to cable-and 
whose Home Box Office has been the most conspicuously suc- 
cessful and revolutionary development in that medium-and 
Warner Communications, whose Gustave Hauser is quoted 
elsewhere in this issue as saying that the wired nation is inevita- 
ble, and such relatively new big-stakes cable players as 
Westinghouse, whose Dan Ritchie told BROADCASTING that "I 
cant' think of a sensible thing to do with DBS:' 

(Not all who agree on the wired nation, of course, agree on 
who will wire it. The sorting out of that question between con- 
ventional cable television operators and the increasingly am- 
bitious-and active-telephone companies will be among the 
more fascinating sub-plots of the business drama to be played 
out in the next 20 years.) 

And then there is the prospect advanced by the boldest of 
the electronic media seers-those who believe that both ter- 
restrial broadcasting (to a degree) and cable (to a similar de- 
gree) will both be put in the shade by the technology that so 
unimpresses Dan Ritchie. Their point of view has been given a 

loose rein by the editors in this issue's section on "Technology" 
(pages 249-258). Of all the possibilities for the future, it is both 
the most recent (in generation) and dramatic (in revolutionary 
impact). It is also the most risky: At the moment there is no 
DBS, no authority for any system, no spectrum officially 
assigned in the western world and certainly no agreement as to 
what the eventual technology will look like. 

(That's on the one hand. On the other, there already are 
thousands of individually owned earth stations-from home- 
made to state of the art-pulling in the hundreds of signals 
available from the fixed broadcast satellites whose application 
by HBO revolutionized that art, and the entire cable universe, 
almost overnight.) 

What those earth stations are demonstrating-among many 
other things-is the enormous appetite for television that ex- 
ists among the American audience. No matter how many new 
TV media come on the scene, no old ones have fallen off; the 
public just keeps absorbing more and more. It is that appetite 
that fuels the hopes of cable entrepreneurs risking hundreds of 
millions-billions, in the aggregate-to wire major American 
cities with systems that promise over 100 individual channels. 
And it is that ambition-to supplant broadcast television as the 
major supplier of entertainment and information to the 
home-that stands to be dealt the most cruel economic blow 
if broadcast satellites join and succeed in the media competi- 
tion, perhaps within this decade. 

Each of those scenarios has its own Achilles heel. 
For conventional television, it is the risk that-operating 

within a relatively scarce spectrum-it will not be able to keep 
up with-or effectively compete against-the volume of pro- 
gram offerings that can be brought into a given community by 
either cable or DBS. That relative scarcity has made the media 
giants what they are today: dominant, powerful and wealthy. It 
could topple them tomorrow. 

For cable, it is the risk (a) that people won't turn out to want 

all that much programing anyway, or (b) that the high cost of 
stringing all that wire (or burying it) will bring CATV to its eco- 

nomic knees. John Malone, of Tele-Communications Inc., 

makes that point tellingly when he talks of franchise applica- 
tions that may end up costing $1,000 per subscriber, and adds: 

"We may be building the Erie Canal." 

For DBS, the Achilles heel at this moment looks like a multi- 
ple fracture. There are political problems, technical problems, 
conceptual problems, capital problems-and a good number 
of skeptics who ask: "Who needs it?" What few have realized, 

so far, is that there is so much spectrum potentially available for 

its use, and that-should the obstacles be overcome-broad- 
cast satellites could compete with cable virtually head to head 

in channel capacity without the capital-intensive construction 
that attends each new cable connection. 

But if each of those scenarios has "downside ticks;' as Wall 
Street likes to say these days, each also has demonstrable 
strengths. 

For conventional television (and radio), it is incumbency. The 

system is there and it works-not just well but spectacularly. 
For cable, it is channel capacity-broad bandwidth that gives 

narrowcasting ability. 
For DBS, it is one of the greatest forces of all in electronic 

communications: the almost magic capacity to reach virtually 
every home in the nation with a studio-quality picture from a 

point over 20,000 miles distant in space. Moreover, for those 
who look forward to a new television system to replace the 
525-line NTSC system now standard in the western 
hemisphere, broadcast satellites hold out the brightest hope for 
change: to 1,000-line-plus, wide-screen television that would 
remarkably enhance the state of the art. 

What does it mean for the business? That billions of dollars 

will be invested in search of the right solution, and a good por- 
tion of that at high risk. The American way, as they say. 

What does it mean for the consumer? That no matter which 
medium triumphs-or media triumph, in the quite possible 
event that all will succeed to varying degree-there is about to 
be a new world of program opportunity at his or her command. 

This analysis thus far has not taken into account such periph- 
eral new media technologies as videocassettes and videodisks 
(or such programing phenomena as video games). The editors 
intend no disrespect in not positioning them in the media 
mainstream. Yet it is a temptation to say that both represent 
methods of communication rather than media of communica- 
tion. Each serves a distinct, useful and over the long run 

assuredly valuable function. But both suffer-in comparison to 
the three main media upon which attention has been focused 
thus far-in failing to provide interconnection. As such, while 
they provide the greatest degree of viewer control, they afford 
the smallest dimension of simultaneous reach. And it has been 

the shared entertainment and information experience that has, 

until now, been the main measure of electronic media success. 

Having said that, it may be worthwhile to examine the 
difference between television and video. There is, the editors 
believe, a big difference-albeit one hard to define. Neverthe- 
less, this attempt: 

Think in terms of a continuum, from left to right. At the far 
left is conventional television, which almost everyone under- 
stands. Typically, let's say, a four-station market with an ABC, 

CBS and NBC affiliate and an independent. Viewers watch in 

great numbers whatever is programed on those networks and 
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stations, and what is not programed they go without. 
At the far right are the videodisk and videocassette players. 

The viewer selects the programs he or she wants to play and 
the time at which he or she wants to play them. (The viewer 
may even create his or her own programing, on videocassettes, 
with an accessory camera.) The viewer is in total control. 

In the middle is cable. At the left side of the cable spectrum, 
insofar as it is simply rebroadcasting the programing of conven- 
tional TV, cable is television. At the right side of the spectrum, 
as it gets into interactive programing and pay-per-view, it 
begins to approach video. To an increasing degree, the viewer 
has been given control. 

Thus: Television-the medium is in control. Video-the 
viewer is in control. 

There is a wider conception of video, of course, that seems 
to be behind such broad phrases as "the new video tech- 
nologies!' What's meant by video, in that instance, is some- 
thing that's more than television-a confluence of all the in- 
dividual TV/video media in the marketplace. Accompanying 
that confluence is a blurring of the distinctions among the 
media and the media entrepreneurs-a phenomenon perhaps 
most evident in the new entries of ABC and CBS into cable 
programing, and the further amalgamation of media interests 
through partnerships with, for example, AT&T, Hearst and Get- 
ty Oil. 

And then, inevitably, there's the computer. Join the broad- 
cast/cable/satellite media complex with the home computer 
and you have 2001. God help us all. 

In electronic communications terms, the force that shapes 
the future is not simply technology but the uses of technology 
the society is willing to embrace. It's not at all certain that 
America will open its arms to all the ordnance in the new 
media armory. RCA's Thornton Bradshaw-a relatively new boy 
on the block in terms of commanding a major communications 
company, but a relatively old and experienced hand at 
humanity-may be uncomfortably right when he notes that 
"tastes change more slowly than technologies!' There's more 
than one skeptic out there who believes that the idea of shop- 
ping at home by video was dreamed up by men who knew 
nothing about women. 

But there are more than just technological changes at work 
here. There are generational forces, too. The age group that is 

just beginning to be comfortable with pocket calculators 
would be amazed to walk into a neighborhood computer store 
and watch the kids so at ease with-and seemingly in control 
of -all those CRT's. Not to mention the scene in the video 
games department, where "Star Wars" are being waged day 
and night. And we are told of homes where video addicts stay 
glued to their sets late into the night playing their TV games 
with the passion an earlier generation devoted to Monopoly. 

So much for technology. What of its corporate and business 
impact? 

Among the principal facts of life with which the major U.S. 

telecommunications companies will have to deal in the 
decades ahead is the difficulty in planning; that's among the 
more significant consequences of losing control. So long as 

television stayed put, and as long as the audience sat passively 
by, the media companies had it made. No longer. Now, as we 
approach the turn of the century, there will always be at least 

the threat that control will be wrested away-if only tem- 

porarily, as had already begun to happen with Operation Prime 
Time and other non-network program outreaches even before 
pay cable and superstations came along to challenge the ABC- 
CBS-NBC habit. Now, one can never tell when some upstart 
network or program entrepreneur with the courage and the 
capital to put together something new will find his way into a 

significant number of homes. 
Of those two qualities-courage and capital-the second 

has often been in shorter supply. But among the real revolutions 
wrought by the new video technologies is a dramatic lowering 
of the barrier to entry. Once was, the three principal networks 
and AT&T had it virtually to themselves in terms of national TV 
interconnection. Now, first with the introduction of com- 
munications satellites to break the Long Lines monopoly and 
then with the proliferation of transponders to break down the 
incipient monopoly that had begun to grow in the fixed 
satellite field, it will-in the two decades before 2001-be in- 
creasingly possible for the Ted Turners of the world to thumb 
their noses at the conventional way of doing things. More and 
more, they too will have the opportunity to go broke in the 
mass media marketplace. 

And that takes into consideration only the high end of the 
technological spectrum. At the lower end-with low-power 
TV-the entry barrier will be of virtually no consequence at all. 
And not only will the means of distribution become ever less 
dear, the means of production will similarly be put within reach 
of all with electronic ambition. The day is coming when televi- 
sion/video will be a forum for the equivalent of the 18th cen- 
tury pamphleteers in whose behalf the founding fathers 
framed the First Amendment. 

One can only hope, by then, that the media application of 
that body of law will have embraced the Fifth Estate, too. Lat- 
ter-day politicians have used the mass of the mass media as an 
excuse to deny First Amendment protections to the electronic 
media. The argument of scarcity-long since passe in the real 
world of media-will shortly be as transparent as the emperor's 
new clothes. 

0 
The good news for those at the top of the media superstruc- 
ture is that the ferment below will come to the surface as 

creativity-and, in the long run, it is creativity upon which the 
entire system depends for survival. The Edwin Armstrongs of 
the world, and the Norman Lears, and the Paddy Chayefskys, 
are often a pain to put up with-as are the Edward R. Murrows 
and the Elmer Davises. But it is their stuff and their vision that 
make the medium. 

There are, of course, no guarantees. Once new forces are set 
in motion, their eventual outcome is beyond prediction. "It is 

the framework itself that changes with new technology and 
not just the picture within the frame;' Mcluhan said. (Or, as 
Major Bowes put it in a simpler time: "Round and round she 
goes, and where it stops, nobody knows!') 

What does seem clear-and relatively stable, in terms of 
one's ability to predict or to have confidence in the future-is 
that the people remain eager about broadcasting, both as it 
was and will be. They identify with radio and television and 
the other media of the Fifth Estate in a way that continues to 
amaze and confound the practitioners of those media and to 
frustrate and even enrage the Fourth Estate practitioners who 
must compete with them. That favor-and trust-is at once 
broadcasting's major asset and greatest obligation. 
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Classified Advertising See last page of Classified Section for rates, 
closing dates, box numbers and other details. 

RADIO 
HELP WANTED MANAGEMENT 

Station Manager-Strong sales background. Class 
A FM in rural Michigan. Salary, volume bonus, and 
profit participation. Box J-31. 

Sales Manager, who is top producer of agency busi- 
ness and can motivate large sales staff. Salary plus 
override. This is a tremendous opportunity for dynamic 
individual that wants a great future with group. Send 
resume and salary requirements to: Box K-24. E.O.E. 

WEST-Selling Manager with proven ability to provide 
immediate results. Excellent medium growth market. 
Send industry references with resume. EEO (M/F). Box 
K-89. 

Station Manager with proven sales and administra- 
tive ability for growing South Texas station. E.O.E. Box 
K-52. 

Station Manager for small Rocky Mountain growth 
area. No limit on income from profits. You must be 
able to build a high profile community image and im- 
prove profits. 1515 West Main, Farmington, NM 
87401. 

General Sales Manager needed for AM Adult Con- 
temporary Market leader. Must have previous radio 
sales experience. Previous sales management prefer- 
red but not necessary Do you want to have fun, earn in 
excess of $30K per year, have a company car, join a 
growth company with real career potential? Send 
resume to Mike Deardorff, KRIG, Box 4312, Odessa, 
Texas, 79760. EOE. 

General Manager Needed by Northern California 
group. Take charge individual needed to add spark to 
successful small-medium market AM-FM. Person 
must be results oriented, organized, professional, ar- 
ticulate, "small town" oriented and willing and able to 
work 75 hour weeks when necessary. Compensation 
tied to operating profit. Box K-136. EOE/MF 

Excellent Sales Manager with longevity in prior 
jobs documented with proven success sought for top 
shelf No. 1 FM rock station. Must carry heavy list and 
understand bottom line. This is a permanent oppor- 
tunity that will pay the price for a true professional. All 
candidates will be thoroughly checked. Number one 
salesperson that is now highest biller at their station 
okay. Compensation package proves we want a win- 
ner. Letter and resume Box K-118. 

General Manager with strong sales and collection 
background, for the dominant AM station in central 
New York. Bachelors degree and good sales track 
record required. Complete knowledge of co-op, agen- 
cy and direct sales and heavy collections emphasis a 
must. Chance to grow with rapidly rising national 
communications firm. Send resume and salary history 
to Box K-108. Equal Opportunity/Affirmative Action 
Employer. 

Sales Manager -WJRO Glen Burnie MD. Must know 
the Baltimore market. Guaranteed draw. Call George 
Dietrich 301-762-2590. 

See Owners Work Harder, under Business Oppor- 
tunities. 

Sales oriented General Manager needed to direct 
medium market, Oklahoma AM-FM. Great staff and 
great product needs proven GM to motivate and lead. 
Must be knowledgable in sales, production & pro- 
gramming with good references. Send complete 
resume to Bob Brewer, P.O. Box 756, Okmulgee, 
Oklahoma, 74447, phone 918-756-1800. 

HELP WANTED SALES 

Professional sales person sought for lucrative sta- 
tion in one of richest counties in Alabama, S20,000 
guaranteed draw against commission strong active 
sales list and other benefits. Ask about this unusual 
county, a delightful place in which to live. Write Jeffrey 
Millar, WKUL, P.O. Box 968 Cullman, AL 35055. An 
Equal Opportunity Employer. 

Sales pro for Southern New Hampshire Metro. For- 
mat success dictates immediate increase in sales 
staff. Good earning potential. Advancement to sales 
management possible. Call Dick Lange at 603- 
983 -5768. 

Dynamic Salespeople Wanted! Syracuse's fastest 
growing station needs experienced, big producers 
tozoin WOLF! If you can really sell and want a golden 
opportunity to join one of the fastest growing groups in 
the country, reply immediately with resume and salary 
requirements to: Manager Box 1490, Syracuse, N.Y. 
13201 E.O.E. 

Sales Manager Needed for top 40 market - 
agressive, experienced, team oriented. Rush resume. 
EOE Box K-132. 

Dynamic opportunity In radio sales. One of 
America's' top Christian broadcasting groups seeks 
sales manager and account executives. Numerous 
company benefits in this unique organization. Send 
resume to Box K-112. An Equal Opportunity Employer. 

Need A Real Pro salesman Must be able to take a 
short briefing., then take rate card and start production.. 
Excellent returns. This is the real gravy time of the 
year. Must be able to go to work immediately. 
References 'on track record and character required. 
Small town. Excellent possibilities of management job 
in the future. Call Coy Palmer, 806-659-2529. Radio 
station KRDE Spearrnan, Texas 79081. 

Are you interested in an outstanding career oppor- 
tunity? Recently acquired New England powerhouse 
FM with 1 KW AM looking to build strong sales team. 
Southern New Hampshire and Northeast Massachu- 
setts provide tremendous growth potential. Your sales 
esperience could put you on the ground floor. Send 
resume and income requirements to Scott Norton, 
"The Wave" and WHAV AM, Box 590, Haverhill, Massa- 
chusetts 01830. E.O.E. 

No. 1 Growth area in the country, No. 1 AM station, 
No. 1 FM station-If you're a No. 1 Account Executive 
who wants the best opportunity in S.W. Florida, send 
your resume with references to: Mr. Rory Mack, WINK 
Radio, P.O. Box 331, Fort Myers, Florida 33902. 

Account Executive For Fast growing suburban DC 
station beautiful area and excellent market prior ex 
perience and RAB training a must. Resume and salary 
requirements to Paul Draisey, CRMC, WAGE, Box 
1290 Leesburg, VA 22075 EOE. 

We're looking for two more! The last time we ran an 
ad we hired the two people we were looking for-but 
business is great and we must have two more profes- 
sional, aggressive sales people. We are one of the top 
billing small market stations in the country, but we 
know we can get even bigger. You've got to be good. 
CRMC's preferred. Full info to: Don Qberbillig, Local 
Sales Manager WSDR Radio P.O. Box 399 Sterling, IL 
61081 M/F EOE. 

Sales Talent Miami/Ft. Lauderdale, Florida. Com- 
munity minded AM and Schulke II Class C FM looking 
for experienced local sales talent. If you have sold 
radio for a year or more and can deal effectively with 
clients, move up to one of America's fastest growing 
markets, Competitive draw and commissions. Call or 
write: Doug Auerbach WFTUJOY 107, P.O. Box 5333, 
Ft. Lauderdale, FL 33310. EEO. Minorities and Women 
encouraged to apply. 

Sales Manager or experienced salesperson. Only 
country music station in 3 county area south of Wash- 
ington. Small, rapidly gorwing market. WMJS, Prince 
Frederick, MD 20678-0547. 

HELP WANTED ANNOUNCERS 

Morning Personality, sales and promotion oriented, 
production with pizzazz for hit FM Radio KSTO, Box 
20249. Guam 96921. 

Top-rated, adult-contemporary FM-96 needs tapes 
of creative personalities and newsmen. Write Greg 
Stewart, CJFM, 1411 Fort Street, Montreal, Quebec,. 
Canada H3H 2R1. 514-989-2577. 
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The Voice Of America, English Division, is seeking 
announcers for international radio broadcasting. Posi- 
tion requires ability to voice a variety of programming. 
Voice and diction must be suitable for shortwave 
broadcasting. Starting salary: GS-7 (S15,193) with 
potential to GS-12 ($20,951 to $35,033). Duty station 
is Washington, D.C. Interested persons. should submit 
the Standard Federal application form, SF-171 to: In- 
ternational Communication Agency, MGT/PDX (code 
ICA-1-EA-01C), 1776 Penn. Ave., N.W., Washington, 
D.C. 20547. Applications must be received by Octo- 
ber 28, 1981. Equal Opportunity Employer. 

Stable experienced announcer for adult contem- 
porary station needed in Virginia Minority applicants 
are encouraged. Send resume and salary require- 
ments to Box K-67. 

Announcer with pleasant authoritative delivery for 
middle-music Texas Gulf Coast network station. E.O.E. 
Box K-53. 

WBAP Radio in Dallas/Fort Worth is seeking on ex- 
perienced Sports Talk Show Host. This Capital Cities 
Communications station, serves as the flagship for the 
Texas Rangers, and the Dallas Mavericks. WBAP is a 
50,000 watt clear channel facility, at 820 on the dial, 
serving 48 states and over 1 million people per week. 
In shortc the meek may inherit the earth, but not 
necessarily this job. Tapes, resumes and salary re- 
quirements to Sandy Beach, WBAP Radio, 3900 Bar- 
nett Street, Fort Worth, Texas 76103. An equal oppor- 
tunity employer. 

Morning Drive Announcer ... Sports and PBP 
helpful, but not necessary. Tape and resume to WSER 
192 Maloney Rd. Elkton, MD. 21921. 

Music of Your Life station in the Berkshire Hills of 
Massachusetts looking for morning personality. Send 
tape & resume to Bob Catan, WUHN, P.O. Box 1265, 
Pittsfield, MA 01202. 

Experienced Announcer for adult contemporary 
and/Or easy listening station in south Florida. E.Q.E. 
Reply Box K-100. 

Announcer-Salesperson. Air shift plus sales. Mid- 
Atlantic country music station. Sales training availa- 
ble. Box K-99. 

Key CHR Air Shift open in beautiful Savannah at 
100,000 watt WSGF. Stable, one-to-one communica- 
tor with strong production desired. Tape, resume to 
Box 876. Savannah, GA 31498. EOE/MF. 

General Electric's WGFM is looking for an all night 
show host for this uptempo adult contemporary sta- 
tion. We are located in the capital district of New York 
State. All applicants must have a minimum of three 
years on -air experience. An Equal Opportunity 
Employer. Send tapes and resume to: Paul Cassidy, 
WGFM Radio, 1400 Balltown Road, Schenectady, New 
York 1309. 

50 KW AM seeking communicator with humor and 
originality for personality/information station. Call 
Kemp Miller 205-933-9274 An Equal Opportunity 
Employer. 

Experienced Sports Director-Announcer needed 
for successful AM-FM operation. You must live and 
breathe sports. Tapes and resumes to KLMR, Post Of- 
fice Box 890 Lamar, CO 81052. 

HELP WANTED TECHNICAL 

Engineer WantedMajor market. East Coast. Write 
Rnv .I -AA 

Chief Engineer -Sun Belt Market. Salary 30+. Good 
Fringes. AM/FM hands on operation. Send resume and 
references to Box K-51. EEO Employer. 

Capital Cities Communications is accepting 
resumes for an assistant chief engineer for the Atlanta 
market. Applicants must have hands-on broadcast 
maintenance experience. Send resume to Peter Burk, 
c/o Richard Schumeyer, Capital Cities Communica- 
tions Inc., 4100 City Line Avenue, Philadelphia, PA 
19131. An equal opportunity employer. 



HELP WANTED TECHNICAL CONTINUED 

Chief Engineer for Class 4 AM and Class C auto- 
mated FM. Digital background and automation ex- 
perience prefered. Top company offering fringe 
benefits. Write Bob Ordonez, Manager, KCBN/KRNO, 
P.O. Box 10630, Reno, Nevada 89510 or call 702 - 
826-1355. E.O.E. 

State Of The Art Ability required to maintain newly 
built FM. Seeking engineer who demands the best sig- 
nal in town from his equipment and gets it. This young 
growing AOR broadcasting group has plenty of oppor- 
tunity for the engineer who can follow through quickly 
on all projects. Reply to: Box K-146. 

Chief Engineer wanted for top rated FM, suburban 
N.Y.C. station. Only a pro (5 yrs exp.) need apply. No 
head cases, must be able to communicate with top 
Elite staff and be a ''can-do" person. Excellent new 
equipment and opportunity for the right 1st class 
operator. Send resume, references and salary require- 
ments to Box K-143, E.O.E. 

Technical Maintenance Engineer position. Major 
Los Angeles FM radio station looking for qualified 
technical maintenance engineer. Responsible for all 
areas of operation: transmitter, Studio, microwave 
equipment. First class FCC license required. 5 years 
minimum experience. Union position. EOE. Box K-113. 

Hands-on engineer with automation experience 
needed for group of radio stations in Georgia. Board 
experience preferred. Good pay and fringe benefits. 
Send resume to Box K-107. E.O.E. 

Broadcast Engineer-Production and Maintenance 
FCC 1st or 2nd, experience and good references re- 
quired Send resume to: Mr. Fred Rathert, C.E., WCAOI 
WXYV Radio, 8001 Park Heights Avenue, Baltimore, 
Maryland 21208. EOE. 

Experienced licensed engineer for 50KW FM sta- 
tion in Michigan's beautiful Upper Peninsula all 
season's playground. Experience in FM transmitting 
equipment, control room and production equipment. 
Video background a plus. Will consider announcer/ 
engineer. Manny Beauchamp, c/o WJNR-FM, 219 E. 
"A", Iron Mountain, MI 49801. 906-774-5731. 

Chief engineer Class IV AM in Rio Grande valley of 
Texas. Send resume to Chris Clinton, KSOX, 345 
South 7th Street, Raymondville, TX 78580. EOE. 

HELP WANTED NEWS 

Southern Florida's Calling-The energetic 
newsperson with some jock experience who wants to 
help us enjoy the atmosphere of an east coast small 
market station loaded with professionalism. Resume, 
and salary requirements to Box K-94. EOE. 

Immediate Opening: Afternoon anchor, gather, 
write, deliver. Night meetings. E.O.E. Send tape, 
resume: KSIS, Sedalia, Missouri 65301. 

Creative person with at least three years ex- 
perience. Must be able to write conversational news 
and deliver it in a person-to-person manner. Excellent 
opportunity to join top notch air staff at a Capital 
Cities station. Send tape & resume to Henry Brach, 
News Director, WKBW Radio, 695 Delaware Ave., 
Buffalo, NY 14209. An Equal Opportunity Employer. 

Morning host for news and public affairs format. 
Send tape, and resume to: WRVO, Oswego New York, 
13126. 

Award-winning WDIF needs reporter who can ex- 
cavate news. If you can uncover stories, write, and 
deliver to our exacting standards, rush tape and 
resume to Bob Bender, PO Box 10,000, Marion, OH 
43302. EOE M/F. 

Experienced and resourceful news reporter, 
preferably from the western states, but others will be 
considered. You will join an honest-to-goodness 
Award Winning news department. Send tape and 
resume to News Director, KGAK/KONM, 401 E. Coal 
Avenue, Gallup, N.M. 87301. An EOE employer. 

Sports Reporter, independent all-news. Requires 
experience, strong writing and delivery, knowledge 
of football, baseball, basketball, hockey. "Sports talk 
show experience helpful. References, resume, non- 
returnable tape to Sam Anson, Sports Director, WEBB, 
23 North Street, Buffalo, New York 14202. An equal 
opportunity employer. 

HELP WANTED PROGRAMING, SITUATIONS WANTED ANNOUNCERS 
PRODUCTION, OTHERS 

Production Manager: If you have good pipes, 
strong production skills, a minimum of 3 years in radio 
and one year in some phase of broadcast department 
management, we need you. MOR AM, Country FM. 
Contact: Jana Pentz-McBride, Assistant General Man- 
ager, KWBE/KMAZ, Box 1450, Beatrice, Nebraska 
68310. 402 -228-5923. 

Creative Director needed for midwest medium 
market AM/FM. Seeking highly creative person with 
proven writing, production and people-management 
skills. We have top facilities, staff, pay and benefits. 
Send resume and writing samples to Box K-137. EOE 
M/F. 

Billboard Station of the year for both '79 and '80 
needs P.D. Present P.D. leaving due to family illness. 
A/C P.D. experience and winning management style 
prerequisities to meet our high standards. Salary com- 
mensurate with our reputation. Join us in our new $1.1 
million studios. Apply in confidence. Send resume and 
station's best tape to G. Scantland, Pres., WDIF, Box 
10,000 Marion, OH 43302-1330. EOE. 

Radio Operations Coordinator for 5,000 watt non- 
commercial FM radio station in the Chicago area. 
Responsibilities include: coordinating studio usage 
and remote broadcasts, non-electronic maintenance, 
program production and on-air shifts. Requirements 
include; Bachelor's Degree in Radio/Television or 
Communications, 1 to 2 years experience in non-com- 
mercial radio, knowledge of F.C.C. rules and regula- 
tions, organizational and research skills. Competitive 
salary and benefits. Send resume to Personnel Office, 
College of DuPage, Glen Ellyn, Illinois 61037. EOE. 

SITUATIONS WANTED MANAGEMENT 

Co-Op Retail Sales Consultant. Desires Group Man- 
agement opportunity. Highly regarded consultant and 
sales trainer. Available to Group that wants big co-op 
bucks. Proven expertise. Box J-30. 

General Manager who delivers exactly what's ex- 
pected of him looking for better opportunity! Non 
Floater with 18 years industry experience Outstand- 
ing track record! As proficient in programming as in 
sales! Box 1-88. 

Major Market combo man, engineering, programing 
seeking O.M. or P.D. position in small or medium 
market. Box J-68. 

Employed Small Market Program Director fully 
versed in operations, 23, Single. Seven years ex- 
perience. What have you got? Box K-130. 

General Manager: If you are looking for a dynamic, 
organized, disciplined professional broadcaster who 
is results and profit oriented, check it out. 19 years 
managing AM/FM all markets. Strong motivator with 
heavy sales and promotion skills. Excellent creden 
tials. Box K-128. 

General Manager-Twenty years of success in 
sales, programming, administration. Now managing 
medium market money maker. All market sizes con- 
sidered. Box K-124. 

Presently Employed, Sales, profit-oriented GM, 
former partner, 10 years experience, two applications 
and 8 renewals. Incredible track record, available to 
relocate. Northern climate preferred. Box K-122. 

Does your medium to good small market station 
need a multi talented manager? Tops in personnel 
sales, innovative sales marketing and creative trainer. 
Vast programming and promotion experience in all 
formats over 25 years. Excellent commercial writer 
and air work to guide others. Send name, address and 
call letters. I will call you immediately. Box K-119. 

SITUATIONS WANTED SALES 

Experienced Salesman seeks stable saleslcopy- 
writing position in small or medium market California 
station. Preferably San Jose area but will consider all 
offers. Box K-17. 

Combination Sales and announcer C&W. Ten years, 
top biller, good voice. 318-981-2776 after 5. 

Hardworking, mature experienced account ex- 
ecutive desires sales or sales manager's position, any 
size market. Box K-96. 
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Experienced Female needs a job. Call Randi at 
212-379-7746 anytime and let's talk! 

I Know A Disc Jockey who likes to have fun on the 
radio. He's been doing it for quite a few years now. He 
has a great track record and super references, and 
he's easy to work with (also, creative, hilarious, and 
humble). Currently, he's making good bucks in a 
medium market. For the right opening. I;m sure he 
could be available in January. Why don't you write him 
a letter and tell him your story? Then he can tell you 
his, and send you a tape. Don't tell him I told you - 
maybe I shouldn't have. Oh well, what's a mother for? 
PS - When you write to him, tell him the man with no 
nose says he has six months to pay up. Box K-50. 

Political Science Professor-with radio ex- 
perience-seeks weekend talk show spot on East 
coast. Call Dr. Coleman weekdays from 10 am. to 12 
noon at 617-437-2796. 

Competent, hard-working, dependable pro with 
over two years experience seeks announcing and/or 
board operator position. Good voice and tight board. 
Write: Rick Mamches, 621 Lenox Avenue, Miami 
Beach, FL 33139, or call 305-672-4890. 

Bradley Grad - D.J., Good production skills, and in- 
terested in sports announcing. Willing to relocate. 
Anxious to start anywhere. Tony 312-788-2488. 

Female-trained, talented, MOR, AOR, news. Willing 
to relocate. Cindi Mortensen, 2175 DeCoto Rd. No. 
160, Union City, Ca. 94587. 415-487-5249. 

Fire The staff primadonna and hire an unspoiled, 
trained broadcast school graduate who is dedicated 
to the art. Great for DJ, news, sports and production. 
Prefer Top 40, A/C, A.O.R., R&B. have 3rd, will travel. 
Call or write Mike 212-798-9390 or Box K-145. 

Currently program director, small. Want medium! 
Single, 23. Seven years experience. Love country; 
southeast. Box K-131. 

Witty, personality female; BA: 2 yrs. Comm. exp; 
11/2 as MD; NY area; 212-336-7198 after 7 pm; Box 
K-127. 

8 yr pro with play by play, sports dir., talk, news, PD, 

and announcing background with solid promotion. 
Currently working. Looking for good market, good sta- 
tion to make quality contribution. Box K-110. 

Versatile personality with major market experience 
looking to move on. Good production skills. Box K-95. 

Usteni -you'll like it. A unique voice for the unique 
radio station. Good copy & production. Tape and 
resume available. Will relocate. Call Nigel between 
4-6 p.m. 212-923-2332 or 690-1566 or write Box 
K-102. 

Production Director: for MOR Station. Call Ron 
316-524-7626 from 10 AM 3 PM CDT. Wichita, KS. 

For immediate Hire articulate black DJ/newscaster 
seeking first radio job. Karl Gayte 212-325-8360. 

Comm. Grad, seeks entry announcing job, prefer 
Christian radio. Lee Crawford P.O. Box 943 Chas. W.V 
25323. 

Country or Top 40. 6 years experience, excellent 
references, very dependable. Mike Hon 904 - 
255-6950. 

You've seen the face-now hire the voice. (Sports, 
news, DJ) the interesting style of JHF. 212 - 
371-2356. 

Experienced Top-40, MOR. B.A. Radio and TV. 
Seeks secure Southeast position. For resume and tape 
write Bill Bowen, 2609 Gamma Circle, Huntsville, 
Alabama, 35810. 205-852-1333. 

Seeks First Job in Ohio. Evenings or overnight No 
automation. Resonable salary accepted. Doug 
Hendricks, 21692 T.R. 175, Mount Blanchard, Ohio 
45867. 

Ever notice that most situations wanted advertisers 
tell you what they would prefer? I'll give you what you 
prefer-good voice; compelling delivery and positive 
attitude. Black male without Black dialect. Wilbur Col- 
eman 215-922-2530. 



SITUATIONS WANTED ANNOUNCERS 
CONTINUED 

Wanted: Small Market Program Director who's fed 
up with staff "prima Donna." Your time has come. 
Black female announcer ready to make your life 
easier. Joy Williams, 609-358-2515. 

51/2 Year Professional Great pipes, smooth air work, 
excellent production, PD/MD experience. All inquiries 
considered. Mark 413-733-1414 before 11 AM EST. 

Experienced announcer, college grad, seeks an- 
nouncer and/or production position. Available now. 
Prefer East Coast location, Cory Nightengale, 3713 
Alabama Ave. S.E., Wash. D.C. 20020. 202-584-8029. 

SITUATIONS WANTED TECHNICAL 

Available Short-Term Employment. 20 year pro. 
New installations, rebuilds, troubleshooting, proofs, 
maintenance programs. Shoupe 717-249-6584. 

Chief Engineer, tired of babysitting. Want to build 
things again. Experience in AM, FM, rules, proofs, 
building things and fixing them. Box K-22. 

Top Notch Engineer seeks position w /top 100 sta- 
tion. Prefer West. Experienced with AM Directional, 
FM, STL, studio, proofs and state of the art equipment. 
First Phone. Dwayne Chap line, 81 Camille No. 4, El 
Paso, TX '79912. 915-581-4702. 

Automated Radio training-Kentucky. Retired. Box 
K-138. 

Staff Engineer, FCC first class w/radar. At NYC sta- 
tion, looking for new challenging opportunity in tri- 
state metro area, call or write for resume to, George 
Saybe, 50 Park Terrace East, New York, NY 10034. 
212-942-1976. 

SITUATIONS WANTED NEWS 

Tod 10 Sports producer looking for on air oppor- 
tunity All market sizes/locations considered. Box 
K-45. 

Four Years in News. Anchor-reporter in Providence 
and WoonSocket, RI. Clear, mature voice. Writing, edit- 
ing and sound skills. Looking for AOR opening, all 
offers considered. 401-769-7473. Box K-44. 

Entertaining Sportscaster, good writing skills, ex- 
cellent PBP. Runs pleasant air-shift with news: Five 
years experience high school and college. Write Box 
K-61. 

Dedicated Newswoman. Strong voice, assertive 
delivery. Excellent writing skills. Brooke Asher. 1519 
Laurel Avenue, West Hollywood, CA 90046. 

Family man with eight years Of experience, four years 
of college seeks solid, community oriented small to 
medium market. Wide range of experience, heavy on 
news/sports. Dave Shicla, 138 Altgeld, South Bend, 
Ind. 56614, 219-233-6609. All offers will be con- 
sidered. 

News Director-Operations Manager ... Take 
charge professional. 20 years experience. First Phone. 
Good on-air skills. Ability to get most from staff. Prefer 
Texas Major Market. Will consider all. Let's talk win- 
ners. Box K-121. 

Major-market ND will sacrifice for non-union, pro- 
fessional atmosphere. Enjoys shaping beginners. 
Want the best department, in your market? 
703-241-7507. 

Sportscaster, P.B.P., Basketball, Football, Hockey, 
Baseball. 12 years experience. George 
414-324-4441. 

Attention Midweit Radio, five years experienced 
news-sportscaster, with PBP talent, and jocking ability 
wants to move up. Call Mark 216-336-3925. 

Sportscapter, dedicated, seeks stable operation 
with strong commitment to sports. Exciting P.B.P. 
style. Good voice, bright, knowledgable. Consider 
news or production combo. Call Mike 716 
876-5509. 

Recent grad seeks entry level news position. Will 
relocate, but prefer Eastern seaboard. Contact Robert 
Morris, 215-664-84933. 

SITUATIONS WANTED PROGRAMING HELP WANTED SALES 
PRODUCTION, OTHERS 

Celebrity Voice productions. Unique creative 
radio spots written, voiced and produced. Over 80 
quality celebrity and character voices. Call and see. 
717-291-2122. 29 E. King St., 3-0, Lancaster, PA 
17602. 

Wyoming Award Winning big band show host 
knowledgable, MOR, A/C music director. Sales, 
copywriter, lively informative communicator. All 
markets considered. Rehearing 44 years for major 
break. Nonsmoker, nondrinker. Ron Roble, P.O. Box 
1636, Quincy, California 95971. 916-283-0288. 

Attention All Markets: See "Attention Small 
Markets" under Television Situations Wanted. I started 
in radio ... for the right offer, I'll come home. 

Hard Worker! enthusiastic! eager! trained at WHN- 
NYC and five years U. of Michigan exp. as DJ, news & 
sportscasts, Sports Director, production. Looking for 
position in any of these areas. I'll go anywhere, im- 
mediately! Please call 212-263-0450. 

Brilliant innovative 'expedient. High honors com- 
munication grad. 1st phone with announcing, produc- 
tion experience in progressive formats. Wants station 
(commercial or non) willing to apply my enterprising 
intelligence and insight. NY tri-state area preferred, 
will hear others though. Craig 212-434-5722. 

TELEVISION 
HELP WANTED MANAGEMENT 

Local Sales Manager for large market independent 
station. Experience required in all pheses of television 
sales with emphasis on sales training. Reply Box K4. 
An Equal Opportunity Employer. 

Station Manager for satellite TV station in upper 
midwest. Management experience essential. Salary 
open, good benefits. EEO Employer. Send resume to 
Presidents Office, Meyer Broadcasting Company, P.O. 

Box 1738, Bistnarck, ND 58502. 

production Manager: 74th ADI, midwest CBS affili- 
ate, seeking professional individual with management 
experience in all aspects of production. Must be a 
self-starter, a leader, teacher and motivator of people. 
Send resume and salary requirements to Program 
Manager, KFVS-TV, P0. Box 100, Cape Girardeau, MO 
63701. 

Television Account Executive Affiliate station in 
mid-sized central California market is seeking an am- 
bitious account executive with management potential. 
Must be a self-starter with demonstrated sales ability 
and proven track record. Great career potential with 
major broadcasting group. No calls please. Send 
resume to Sales Manager, KFSN-TV, 1777 G Street, 
Fresno, Ca. 93706. Capital Cities Communications, 
Inc. is an Equal Opportunity Employer. 

President and General M r The Trustees of 
the Northeast New York Educational Television Asso- 
ciation invite applications for the position of President 
and General Manager of WCFE-TV. Channel 57, Plat- 
tsburgh, N.Y. WCFE-TV is a community licensee, head- 
quartered at Plattsburgh State University College. 
Operating since March 1977, the station serves the 
Plattsburgh, .NY-Burlington, VT market and adjacent 
parts of Quebec and Ontario. This is a small station re- 
quiring a leader who will be managerially involved in 
operations. Applicants must have a minimum of a 
Bachelor's degree and 7 years broadcasting ex- 
perience includeing 3 years in a senior supervisory 
capacity. Candidates should submit a complete 
resume of experience and appropriate personal data; 
salary history and expectations; and a list of three 
references (to be contacted only after consultation 
with the applicant). Applications will be received until 
November 2, 1981. An appointment beginning Janu- 
ary'1, 1982 is anticipated. Letter of application and re- 
quired data should be addressed to: Chairman, 
General Manager Search Committee, WCFE-TV, Box 
617, Plattsburgh, New York'12901. Equal Opportunity- 
Affirmative Action Employer. 

General Manager sought for unconventional VHF 
public TV station near Denver. Salary: $25,000 art - 
nually, plus 'incentive based on station income. 
Resumes to: Search Committee; Box 6060; Boulder, 
CO 80306. Equal Opportunity Employer. 
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Retail Sales Specialist for Southeastern Television 
Station. Growing market, group ownership and total 
commitment to new business development make this 
an excellent opportunity Knowledge of vendor/co-op, 
presentation development and delivery, client level 
sales and commercial production are among qualities 
required for the position. An equal opportunity 
employer m/f. Box K-101. 

Collmircial Production Sales: Must have produc- 
tion experience. Sales experience preferred. Reply in 
writing only to: Operations Manager, WDCA-TV, 5202 
River Road, Bethesda, MD 20816: An Equal Oppor- 
tunity Employer. 

HELP WANTED TECHNICAL' 

Maintenance Engineer: First Class FCC License 
and experience required.- Not entry level position. Top 
Union Salary Major market Network UHF in the North- 
east. E.E.O. Reply Box J-36. 

Studio Engineer with solid production know-how for 
South Texas station. Box K-55. 

Chief Engineer and transmitter engineer wanted. 
Chief must be experienced in budgeting and able to 
direct staff. Both must be versed in transmitter and 
microwave equipment. Send resume and salary re- 
quirements to Box K-63. E.O.E" 
Net Affiliate, top 50 market, needs experienced 
motivated person for studio operation Good working 
knowledge of studio camera and studio lighting a 
must. Also, maintaining studio/prop area. Quality 
minded person may send resume to Box K-77. We are 
an EOE Employer. 

Chief Engineer. Major Market TV in Southeast look- 
ing for Chief who will become Director of Engineering. 
Applicant should be fully versed in all phases of 
television technology. Must also have ability to map 
budget, capital expenses, and corporate technical 
planning. This is a corporate management position 
With' a commensurate compensation package. Send 
detailed resume to Box K-82. 

Technical Supervisor Production. Will be respon- 
sible for all technical aspects of studio production 
from pre to post. Must be knowledgeable and capable 
in all areas, including camera, 1" and 2" VTS, SMPTE 
editing and audio. Consult on lighting. Must be capa- 
ble of delivering consistent high-quality product. 
Limited field work, maintenance. Supervisory ex- 
perience required. Salary is commensurate. Require- 
ments include a BSE or equivalent, 5 years ex- 
perience, two of which were supervisory. Apply to: 
Director of Finance, WYES-TV, Box 24026, 916 
Navarre Ave., New Orleans, LA 70184. WYES-TV is an 
Equal Opportunity Employer. 

Television Transmitter Engineer Salary Range: 
$20,342-S25,500. Supervision of engineers at two 
transmitter sites. Ability to train others, participate in 
and supervise all phases of technical broadcast 
engineering functions. Assure compliance With FCC, 
FAA and state regulations. Maintain equipment to 
assure maximum performance of system. Merit re- 
quirements: Licensure plus a minimum of four (4) 
years employment in operating, maintaining and/or 
repairing complex electronic equipment. (Preferably 
at a UHF TV transmitter facility) Contact: Personnel 
Office, Iowa Public Broadcasting Network, P.O. Box 
1758, 515-281-4498, Des Moines, Iowa 40306 
EEO -M/E 

Operating Engineer Position open. Require 
minimum 1 to 2 years. Video tape/camera control ex- 
perience. ACR-25 experience preferred. We are a ma- 
jor market group-owned VHF network affiliate with 
state-of-the-art facility. Come join us and enjoy year 
round vacation living on the beautiful Florida sun 
coast. WTSP -TV, P.O. Box 10,000,. Saint Petersburg, 
Florida 33733. 813- 577.1010: Equal Opportunity 
Employer. 

Expending Christian Broadcaster reqUires 4 ex- 
perienced maintenance Engineers. Digital experience 
a definite plus. Work with State Of The Art equipment 
and participate in construction of a modern television 
facility. Also have a need for two experienced 
videotape editors. Send resume or contact: Don Fes°, 
Director of Engineering, Jimmy Swaggart Ministries, 
P.O. Box 2550, Baton Rouge LA. 70821 504- 
926 -6239. We are an Equal Opportunity Employer. 



HELP WANTED TECHNICAL CONTINUED 

Television Maintenance Engineer. Must know 
electronic troubleshooting. Will assist in maintaining 
all television equipment at station. Brand new RCA 
transmitter installation. Brand new production 
facilities. Contact: Bill Brister, Chief Engineer, WGWO- 
TV, No. 2 Canal Street, New Orleans, LA 70130; 504 - 
581-2600. E.O.E. 

News Photographer Minimum two years ex- 
perience required with ENG; a steady hand, creative 
mind and dependability a must as well as ability to 
work well with people in the field and newsroom situa- 
tions; salary $6.50-7.50 per hour DOE; submit resume 
and tape to Linda Imboden, KLAS-TV, P.O. Box 15047, 
Las Vegas, NV 89114. Equal Opportunity Employer/ 
M/E 

Video Tape Maintenance Technician; Must have a 
minimum of 3 years experience in video tape mainte- 
nance, and an FCC Broadcast Operators License. 
Some technical school training would be desirable. 
Send resume to Clarence Mosley, Vice President of 
Operations, WINK-TV, PO. Box 1060, Ft. Myers, Fla. 
33902. EEO. 

Assistant Chief Engineer, for group owned, net 
affiliated UHF station in sunbelt top 100 market. First 
Class FCC license and several years of maintenance 
experience on all studio and transmitter equipment. 
Must have desire and ability to move up to chief eng. 
within a few years. Include salary requirements in 
reply. Send resume to Steve Weber, Chief Engineer, 
KFSN-1V, 1777 G Street, Fresno, Calif. 93706. We are 
an equal opportunity employer. 

HELP WANTED NEWS 

Number One Meteorologist-Top 40 market Must 
have degree, two years minimum broadcasting ex- 
perience. Send resume and salary requirements to 
Box 1-28. EOEIM/F. 

Anchor/Producer. A dynamic person needed to fill 
out large newsroom staff will be responsible for in- 
novative late night news cast. If news and professional 
growth excites you then, rush resume to Box K-41. 
EO.E. 

Creative Commercial Copywriter with excellent 
writing skills, and knowledge for Gulf Coast market 
E.O.E. Box K-54. 

Director-iwitcher with proven hands-on ability in 
news and production. South Texas VHF. E.O.E Box 
K-56. 

Major Market Anchor We're looking for a bright ex- 
perienced Anchor/Reporter for Major Sunbelt Market 
Role will grow with our expansion plans. Send resume, 
and salary requirements to Box K-62. An Equal Oppor- 
tunity Employer. 

KTBS TV News Department has an opening for a 

Producer. BA in Journalism or degree in a related field 
and some experience in production of newscast re- 
quired. Job requires total production of 6pm newscast 
including re-writing, stacking, timing and control-room 
production. Salary commensurate with experience. 
Send resume and tape to: Andrew Pontz, KTBS TV, Box 
44227, Shreveport, LA 71104. Equal Opportunity 
Employer. 

Dynamic Weather Personality. Very creative, high- 
ly energetic and authoritative source as our weather 
caster. Meterologist preferred, an involved com- 
municator a must. We have the technology now we 
need someone to dominate a midwest medium 
market. Resume and tape to: Gary Reagen, News 
Director, WRAU-TV, Peoria, Illinois 61611. EOE. 

Weathercaster and reporters needed Prefer ex- 
perienced applicants. No phone calls. Send video- 
cassette and resume to News Director, KTPX-TV, Box 
6699, Midland, Texas 79701. 

News Assignment Editor, WJRT-TV, Flint Michigan. 
This is a position for a person looking to help manage 
and lead a professional news operation. Send resume 
and salary requirements to: News Director, WJRT-TV, 
2302 Lapeer Road, Flint, MI 48503. An E.O.E. 
employer. 

Welthercester/Reporter Capital City, Sunbelt, Net- 
work affiliate. Solid corporate news committment. All 
replies confidential. EEO. News, Box 10297, Jackson, 
MS 39209. 

Weathercaster WBOC TV (CBS) Salisbury Md. 
looking for someone with good on air presence. 
Meteorologist preferred; but other applicants will be 
considered. Send tape and resume to'Bill Jones, News 
Director; WBOC TV; P.O. Box 2057 Salisbury Md. 
21801. An Equal Opportunity Employer. 

Need anchor for hour long early-morning newscast. 
Expanding number 1 medium market station needs 
organizer, producer, self-starter who can "run the 
shove Box K-142. 

Anchor. Rapidly expanding market and a station 
commitment to news make this 50-plus ADI the place 
to be: Your present market size not a factor. Box K-141. 

Group owned stations in five midwestern markets 
looking for self-motivated TV people ... possible 
openings for anchors, reporters, sports people. Ex 
cellent benefits, good pay, growing company with 
room to move up. Send resume to Box K-135. We are 
an Equal Opportunity Employer, M/P' 

TV Journalist: Looking for imaginative, mature jour- 
nalist for weekly news and public affairs magazine, BA 
and 2 years experience in television news or related 
field including reporting, news writing, ENG produc- 
tion and editing, and hosting experience. Salary 
Range: $11,980-S18,570. Send tape, resume and 
references by October 23, 1981, to Alan Foster, New 
Hampshire Public Television. Box Z, Durham, NH 
03824. AAIEEO. 

Number Two Meteorologist. Demanding position 
for on-air work and in-house consultant. Fully equip- 
ped and professional office. Tapes and resumes to Ray 
Boylan, Chief Meteorologist, WTLV-TV, P.O. Box TV-12, 
Jacksonville, Fla. 32231. 

Director: Minimum one year experience to edit 
news tape, switch and direct four half hour weekend 
newscasts and two one hour weekday newscasts. 
Send resume to Personnel Director, P.O. Box 100, 
Nashville, TN 37202. An Equal Opportunity Employer. 

News Director for growing ABC affiliate in Eau 
Claire, WI. Applicants should have experience report- 
ing/anchoring with photo edit background. E.O.E. 
Send tape/resume to Station Mgr., WOOW TV, 2881 S. 

Hastings Way Eau Claire, WI 54701. 

PM Magazine Co-Hold. Talented and aggressive 
person needed to replace male co-host in successful 
show. Story production and writing skills. If you have 
the basics, you can grow with this position. Send tape 
and resume to Doug Bolin, WTH171V, 918 Ohio Street, 
Terre Haute, Indiana 47808. An Equal Opportunity 
Employer. 

News Director for radio and television station. Must 
have five years experience with two at news director 
level or equivalent. Salary D.O.E. Send resume tape 
to: Anne Spink c/o KTVE P.O. Box 950, Fairbanks, 
Alaska 99707. Equal Opportunity Employer. 

Anchor/Field Reporter for Northeastern, 77th 
Market, TV Station. Must be experienced and willing to 
relocate. Send resume and video cassette (cassette 
will be returned) to Personnel Manager, WJAC-TV, 
Hickory Lane, Johnstown, PA 15907. An EOE. 

Reporter, Minimum 1 year commercial TV news re- 
porting experience. Strong writer able to do live ENG 
and studio reports. Anchor ability helpful. No begin- 
ners. Resume and audition tape to Robert Allen, News 
Director KOTV, P.O. Box 6, Tulsa, Oklahoma 74101. 
Equal Opportunity Employer M/E 

Street reporter with anchoring potential wanted im- 
mediately for station in 37th market. Excellent 
benefits. Person should have solid journalistic back- 
ground, good communications abilities, creative back- 
ground, college degree, two years broadcasting ex- 

perience. Salary negotiable. Send resume, VTR 
cassette, salary requirements to: News Director, 
WOW, Box B, Grand Rapids, MI 49501. EOE M/E 

Sports Reporter/Weekend Sports Anchor for the 
CBS affiliate in the 40th market. Applicant must have 
at least two years of television experience in sports 
news. We are seeking a snappy writer who believes in 

using lots of pictures. The applicant must have an un- 
derstanding of sports and how to package it in a way it 

will appeal to the whold audience. Send resume/tapes 
to: News Director, PO. Box 2009, Durham, NC 27702. 
EOE. 
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Immediate Opening for News Director. Major 
market all news Radio Station has an opening for an 
experienced creative working journalist with outstand- 
ing journalistic credentials. Minimum five years in ma- 
jor market all news broadcasting environment prefer- 
red. Musthave strong communications, leadership and 
organizational skills. Solid writing, editing, news 
gathering and story development ability are essential. 
Excellent benefits. Salary commensurate with ex- 
perience. Resume to: KFWB, clo Human Resources 
Director, 6230 Yucca Street, Los Angeles, CA 90028. 
Equal Employment Opportunity/Affirmative Action 
Employer. 

HELP WANTED PROGRAMING, 
PRODUCTION 8 OTHERS 

Promotion Manager-Need experienced person to 
handle promotion for TV station. Knowledge of pro- 
duction and writing skills essential. Send resume to 
Marlive Lee, KRIS-TV, PO. Box 840, Corpus Christi, TX. 
78403 EOE. 

Production Photographer/Editcw wanted for ex- 
panding workload. Creative, self starter who can work 
easily with clients to produce quality commercial's, 
promotion, public service announcements and 
minority magazine show. Experienced only need ap- 
ply. An equal opportunity employer. Send resume to 
Box K-84. 

Editor/Director (supervisory capacity) for video pro- 
duction/post-production facility At least 2-3 years 
computer editing experience (preferably CVS Harris 
Epic) Ampex switcher, Ampex 1" VPR 2s, Fernseh 
Compositor CG, digital effects generator, Directing 
and lighting a plus. Send resume to WickerWorks 
Video Productions, Inc., 7342 South' AltOn Way, 
Englewood. CO 80112. 

Graphic Designer for HWA-TV. Print graphics for ads 
and publications. Some TV slides/animation. Minimum 
3 years professional print graphic design. Salary 
based on $14,472 annual. Fixed term appointment. 
Call for application: Kathy Dickerson, 608 263-2114. 
Deadline for completed applications October 23, 
1981. An Affirmative Action/Equal Opportunity 
Employer. 

Information Officer/cultural Affairs Producer-Pro- 
duce cultural programs for KUSD-TV and the South 
Dakota Public Television Network. College degree in 
arts, theater, English or communications and 3 years 
experience in cultural affairs, including the lively and 
popular arts, or an equivalent combination required. 
Preference for direct experience in the arts an on-air 
television experience with extensive writing and edit- 
ing skills and proven research abilities. Familiarity 
with all facets of ENG, quad and cassette editing. Sal- 
ary base $13,851. Application deadline, October 30, 
1981. Reply to: USD Personnel Department, University 
of South Dakota, Vermillion, SD 57069. An Equal Op- 
portunity Employer. 

Cinematographer needed for production facility 
Required are college degree, experience shooting 
16mm film, strong production sense a necessity and 
E.EP experience preferred. Send resume to WRAU-TV 
500 North Stewart, Creve Coeur, Illinois 61611. EOE. 

Established cable TV service requires experienced 
film programer and negotiator. Knowledge and interest 
in foreign and art films necessary. TV station or net- 
work background most helpful. Forward salary re- 
quirements and resume to Box K-144. 

Producer - We are seeking a Producer for the 11 

o'clock news show. Applicant must have at least two- 
years experience as a show producer. Skills must in- 
clude an ability to work with and direct night staff. Our 
style is crisp, with an emphasis on good writing. Mail 
inquiries to: 'Box K-106. EOE. 

Experienced Traffic Person. One of the country's 
major broadcasters, Metromedia Television in the 
fastest growing city in America, located in the heart of 
the Sunbelt, Houston, Texas has opportunity for an 
experienced Traffic Person. BCS background helpful, 
but not essential. Work in operations, must be capable 
of: Facility input, tape and film check-in, familiar with 
Cart System, prepare video and audio tags, dealing 
with Agency Instructions by phone. Full employee 
benefits, Contact Ms. Patti Kuettner, Traffic Mgr., KRIV- 
TV, P.O. Box 22810, Houston, Texas 77027. 713- 
626 -2810. KRIV-TV is an Equal Opportunity Employer. 



HELP WANTED PROGRAMING, SITUATIONS WANTED TECHNICAL 
PRODUCTION, OTHERS CONTINUED 

PM Magazine in Lafayette, Louisiana is looking for a 
co-host to work with our female host. In addition to on- 
air ability, feature producing skills are desirable. Send 
tape to Mike Harrelson, Producer, KLFY-TV, 2410 
Eraste Landry Road, Lafayette, LA. 70506. An Equal 
Opportunity Employer. 

Producer/Director: Experience required for com- 
mercial and promotion production. South Louisiana. 
Contact Larry Dietz 504-766-3233. 

Television Artist/Illustrator. Experienced in all 
areas of television art plus courtroom illustration. Con- 
tact: Promotion Manager, WTLV, Jacksonville, Florida. 
904-354-1212. EOE. 

Play-by-play and color announcer for Big Sky 
Basketball TV network. Resume and cassette to 
Missouri Valley Productions, 4408 W. 62nd Terrace, 
Fairway, Ks. 66205. 

TV Producer for national labor series project. 
Minimum 5 years major TV producing experience, 
ability to manage a production team and budget re- 
quired. To apply send resume to: Personnel. 7441 Sec- 
ond Blvd., Detroit, MI 48202. EEO/M-E 

No. 1 Group Owned Station in 50th market seeks 
experienced and creative promotion manager with 
proven credentials in print and on air. Candidates must 
be detail-oriented in this take-charge position that re- 
quires imaginative production expertise. Excellent sal- 
ary and benefits with the nation's pioneer television 
station in the countryside of upstate New York. Call Te- 
rry Walden, Program Manager 518-385:1289. 
WRGB-CBS-Albany/Schenectady/Troy N.Y., General 
Electric Broadcasting. An EEO Employer. 

Producer/Director: Top 50 market, net affiliate has 
excellent opportunity for a highly motivated Prod /Dir. 
College degree preferred with 2 years public affairs 
and promotion production, with an innovative and 
comprehensive knowledge of studio/location produc- 
tion and lighting. Must establish and maintain a good 
rapport with clients and have had hands on ex- 
perience with mini-cam, 3/4", 2" editing, be able to 
switch a triple effects video switcher Quality minded 
applicants send resume to Box K-76. We are an EOE 
Employer 

Experienced producer/director for progressive 
New England station. Modern facility with emphasis 
011 commercial production, news. Copywriting, editing 
and switching experience necessary. Persons qualify- 
ing apply to P O. Box K-68. 

Television Production. Commercial Announcer/ 
Director, Producer. Responsible for writing, producing 
and directing studio and location commercials and 
local programs. Will be called upon to direct Action 
News. 3-5 years professional experience desired, 
switching experience helpful. Heavy voice-over work 
involved. Send resume to Mark Gleason, KFSN-TV, 
1777 G Street, Fresno, Calif. 93706. We are an equal 
opportunity employer. No Phone Calls Please! 

SITUATIONS WANTED MANAGEMENT 

Director of Broadcast Operations/Engineering. Ex- 
tensive background in Program, Production and 
Engineering Management. Television and Radio sta- 
tion design and construction experience from FCC fil- 
ing to completion and operation. Excellent track 
record in People and Financial management. Box 
K-83. 

Available Immediately: John Radeck - former presi- 
dent and G.M. WJBF-TV, Augusta, Ga. KESO-TV, Palm 
Springs, CA. Outstanding record in profitability, 
leadership, community involvement. Phone 714 - 
323-5814. 

SITUATIONS WANTED ANNOUNCERS 

Sports Announcer-4 years experience, extensive 
PBP small market SD, presently employed, portable. 
716-652-4272, 479 Girard East Aurora, NY. 

SITUATIONS WANTED SALES 

Experienced radio and newspaper. Account execu- 
tive with television production experience desires 
television sales position, any location. Box K-97. 

Broadcast Computer Applications Pro interested 
in a challenging long term position in medium to large 
market. Can offer eleven years of computer ex- 
perience combined with broadcasting experience 
beginning in 1966. Credentials include First Class 
License and B.S. degree in Mass Communications. 
Have designed and built TEL based devices and suc- 
cessfully interfaced character generators. Currently 
managing a national computer assisted broadcasting 
service company. Contact Box K-125 

SITUATIONS WANTED NEWS 

Reporter-Anchor. Solid sports background, also 
available as news reporter. Strong ENG photography 
and editing. Two years TV, five years radio. Degree. 
Phone 309-691-2927. 

FSU Meteorology/Communications graduate 
desires meteorology position. Will train/relocate. 1 

year radio experience. Available immediately For 
resume contact Gordon Hepburn 404-477-7348. 

Sportscaster whose professional approach and high 
level of enthusiasm can produce the winning edge. 
Solid anchoring/reporting skills, timely commentary, 
impressive "involvement" packages. Tape shows ver- 
satility. Box K6. 

Veteran radio reporter with some TV experience 
desires TV news job. If you want a reporter and a dig- 
ger and not just a news reader call me. BA in broad- 
cast journalism. Greg 517- 686 -5739. 

Dedicated Newswoman. Strong voice, assertive 
delivery. Excellent writing skills. Brooke Asher, 1519 
Laurel Avenue, West Hollywood, CA 90046. 

Let "Linn" Spice Up your weather! Syndicated car- 
toonist-writer seeks broadcast position doing your 
weather show with his "weatherbird" cartoons. Fast, 
personable, articulate. On the air experience. National 
awards TV graphics. Will relocate. Linus, Box 422, 
Larkspur, Calif. 94939 415 924-4950. 

Experienced sports anchor, reporter, p-b-p man 
now Call John, 

317-448-1359. 

Female, 23, B.A. Broadcasting/Speech. Seeking 
position as Good-Morning or Evening Magazine re- 
porter. 6 month TV experience in EFP production. 
Assistant to Executive Producer, and Director of Morn- 
ing Program. 3 years local radio experience in Produc- 
tion/Reporter, DJ. Available immediately, for resume 
call 716-652-2163. 

Have Tape, Will Travel, female, LA radio ex- 
perience, wants TV. Maria, 213-874-5863. 

Dedicated Newsman Reedy to join your operation. 
Smooth delivery-professional attitude. Video tape 
sent, 213-851-8040, mornings-evenings. Will relo- 
cate now. 

Meteorologist with M.S. Extensive radio experience 
with top forecasting service, heard on more than 75 
stations. Looking for new challenges in television. 
Strong desire to learn and excel!. Resume and tape 
available. Box J-42. 

News Director. Former TV reporter, anchor, photo- 
grapher wants small market position. Currently teach 
TV production. Have masters' degree. Box J-95. 

Meteorologist, employed, 3 years on air. Informa- 
tive, educational style yet congenial and occasionally 
humorous. Box K-129. 

SITUATION WANTED PROGRAMING, 
PRODUCTION, OTHERS 

Ambitious college grad. with commercial ex- 
perience in all aspects of TV production seeks 
challenging overseas assignment, will go anywhere. 
Call: Dave 515-832-4701. 

Attention Small Markets: Thirteen years doing 
everything, and I can't break the habit. Currently keep- 
ing busy production house together as announcer (off - 
camera), editor, producer and problem-solver. Con- 
siderable broadcast and freelance credentials. Seek- 
ing career position in supervisory capacity utilizing all 
talents in surroundings conducive to growing family 
First phone. 203-771-5648, 8:30-4:00 EDT or 203 - 
236-0266 evenings. 
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Compound mixture of first phone operations, actor, 
writer, director-producer in stage, radio, television, film, 
audio, filmstrips and slide-tapes. Four major festival 
awards. Long freelance resume, seeking stable em- 
ployment with production facility, public or commer- 
cial television station or not that offers positive direc- 
tion and varied challenges. Format, technical and per- 
formance direction are specialities. Richard Haverinen 
207-539-4790. 

Creative, hard-working production person seeking 
employment with commercial production facility. Ex- 
perienced in field productions. Contact: Steve Hig- 
ginbotham, General Delivery Sayre, Alabama 35139. 
205-674-9006. 

Top Five Staff producer/director assigned to promo- 
tion seeks directing position with varied duties. Box 
K-103. 

ALLIED FIELDS 
HELP WANTED SALES 

Business oriented successful salesperson with 
good credit and character. This is a straight commis- 
sion opportunity, involving substantial dollar amounts. 
We'll train in business brokerage. John Emery Chap- 
man Co. Inc., 1835 Savoy Dr, Atlanta, GA 30341. 

HELP WANTED INSTRUCTION 

Chairperson /Professor: Trinity University seeks 
chair/professor for Journalism, Radio and Television 
Department to begin June 1982. Applicants need: 
proven administrative qualities, Ph.D. and/or dis- 
tinguished background in media (knowledge of 
electronic media essential); commitment to high aca- 
demic and professional standards in a quality under- 
graduate liberal arts setting; ability to motivate stu- 
dents in the classroom, to work with professional 
media and elicit support for JR&T programs inside 
and outside the univerity. JR&T Department has over 
300 majors in three sequences and a faculty and staff 
of 12. Faciliti4s match those of all but a few major uni- 
versities and include color TV studios, ENG, remote 
production van, 16-track audio studio, film and photo- 
graphy labs, VDT terminals and FM radio station. Sal- 
ary dependent upon qualifications; 9-month base plus 
chair supplement. TIAA/CREF and excellent fringe 
benefits. Application deadline November 20, 1981, to 
be assured of consideration. Send resumes and sup- 
porting material to Dr. Richard Gentry Chair, JR&T 
Search Committee, Trinity University, 715 Stadium 
Drive, San Antonio, Texas 78284. An Equal Oppor- 
tunity/Affirmative Action Employer. 

Assistant Professor: Trinity University seeks Assis- 
tant Professor (TENURE TRACK) for Journalism, Radio 
and Television Department to begin Fall Semester 
1982. Although approval of this position is highly pro- 
bably, final budget authorization will come later this 
fall. Applicants need: Ph.D. from recognized tele- 
communications program or closely related field, to 
share in teaching of Television Proeuction and Direct- 
ing courses, Small Format Video (industrial/corporate, 
educational, urban applications), Media Theory and 
Criticism, History of Mass Media, Law, Mass Media 
and Society and strength of individual applicant; profi- 
ciency in audio and film production helpful. JR&T 
Department has over 300 majors in three sequences 
and a faculty and staff of 12. Facilities match those of 
all but a few major universities and include color TV 
studios, ENG, remote production van, 16-track audio 
studio, film and photography labs, VDT terminals and 
FM radio station. Salary $20,000 minimum based on 
qualifications. 9 month contract. TIAAICREF and ex- 
cellent fringe benefits. Application deadline Decem- 
ber 1, 1981, to be assured of consideration. Send 
resumes and supporting material to Dr. Manfred 
Wolfram, JR&T Search Committee, Trinity University, 
715 Stadium Drive, San Antonio, TX 78284. An Equal 
Opportunity/Affirmative Action Employer. 

Department of Communication seeks Associate/ 
Full Professor for teaching, curriculum development, 
professional contacts and research. Option for admin- 
istrative responsibilities possible. Ph.D., professional 
broadcast experience and demonstrated teaching 
ability required. Growing Department considering 
school status with 700 majors. Grad program starting 
this academic year. Application and curriculum vita to: 
Chairman, Broadcast Journalism Search Committee, 
University of Miami, Post Office Box 248127, Coral 
Gables, FL 33124. by December 1, 1981. 



HELP WANTED 
INSTRUCTION CONTINUED 

Assistant Professor of Broadcasting. Teach 12 
hours including TV Production, Station Management, 
Radio Production. Work in $5 million state-of-the-art 
facility. Ph.D. required, professional experience 
desired. Salary competitive. Send letter, resume, and 
three letters of recommendation to: Dr. Larry 
Bradshaw, Station 19, Eastern New Mexico University, 
Portales, NM 88130, Position begins January 1982 (or 
August, 1982), EEOC/AA employer. Deadline Novem- 
ber 15. 

HELP WANTED PROGRAMING 

Group-owned broadcasting company is seeking a 
skilled professional to develop and implement a 
human resource department. The person should be 
skilled in MBO programs, quality circles, wage 
progressions, personnel evaluations and wage and 
benefit packages. Salary open. Good benefits. EEO 
Employer. Send resume to President's Office, Meyer 
Broadcasting Company, P.O. Box 1738, Bismarck, ND 
58502. 

Production Manager. The University of Michigan 
Medical School is seeking an experienced Production 
Specialist. The selected candidate will be responsible 
for supervising production staff; advising faculty on 
the use of instructional media; and producing and 
directing complex instructional television programs. 
Bachelor's degree or an equivalent with demonstrated 
ability to produce quality instructional material is 
necessary. Master's degree preferred. The Department 
possesses a new studio with excellent post-produc- 
tion facilities. Salary commensurate with experience. 
An excellent fringe benefit package is offered. Send 
resume and sample tape to: Stewart L White, 
Biomedical Media, University of Michigan, R4440 
Kresge 1, Box 056, Ann Arbor, MI 48109. A non-dis- 
criminator, affirmative action employer. 

HELP WANTED TECHNICAL 

Chief Technician for Central California CATV opera- 
tions. Must be well versed con- 
struction, maintenance, television broadcasting theory. 
Other radio/TV positions available also. Submit 
resume, salary history references to E. Doran, Director 
of Engineering, Donrey Media Group, P0. Box 550, Las 
Vegas, NV 89101. Telephone 702-452-2081. An 
Equal Opportunity Employer. 

WANTED TO BUY EQUIPMENT 

Wanting 250, 500, 1,000 and 5.000 watt AM FM 
transmitters. Guarantee Radio Supply Corp., 1314 
Iturbide Street, Laredo, TX 78040. Manuel Flores 
512-723-3331. 

Instant Cash For Broadcast Equipment: Urgently 
need UHF Transmitters, microwaves, Towers, Weather 
Radar, Color Studio Equipment, AM & FM Transmitters. 
Call Bill Kitchen, Quality Media. 800-241-7878. In 

GA call 404-324-1271. 

Reward for UHF Mansmifters. Quality Media will 
pay a $500 reward for information which leads to our 
purchase of any UHF television transmitter. One 
reward per transmitter. Call Bill Kitchen 800 - 
241-7878. In GA call 404-324-1271. 

Equipment Wanted by non-profit Religious 
organization. Everything needed for a radio and TV 
station. Tax receipt given for any donation. IGS Broad- 
casting, 105 W Jefferson, Fairfield, Iowa 52556 515 - 
472-9774. 

Oates solid state stereo mixing console wanted. 8 
or 10 channel. Will consider all others. 313- 
285 -9710, Emil. 

Tax-exempt organization seeks donated equip- 
ment. AECC, 4602 Euclid Avenue, Fort Wayne, Indiana 
46806. 

Want To Buy-used equipment for Class A and Class 
C CP's. Need everything; transmitters, towers, anten- 
na's. marti-remotes, etc. Call John 612-222-5555. 

Teleprompter - Used - In Excellent Condition. Prefer 
motor driven. 203-232-9988. 

Want BOO' tower, Channel 12 antenna, transmission 
line. Call 701-282-0460. Lloyd Erickson. 

Christian healing ministry seeks cameras, editing 
decks, lights, monitors. switchers, sync generator, van. 
etc. Help spread God's word. All donations tax 
deductible! Grace N' Vessels of Christ. 77 Grays 
Bridge Rd.. Brookfield CT. 06804. 

FOR SALE EQUIPMENT 

AM and FM Transmitters-used, excellent condi- 
tion. Guaranteed. Financing available. Transcom, 
216-379-6585. 

Broadcast Systems Inc. supplies over 100 lines of 
quality television broadcasting equipment to meet 
your television systems needs. Call Les Hunt, 703- 
494. 4996;- Carroll Ogle, 919 -.544-1484; Byron 
Fincher, 205-525-5467; Marvin Bussey, 214 - 
867-8775; Bill Martin. 417-876-6254; Al Crockett 
805-929-4476; and Jim Spears, Chuck Balding, 
Cary Fitch, or Don Forbes at 800-531-5232. We 
specialize in quality television equipment. 

10KW AM RCA BTA 10U-1 (1965), many spares. 
proof, on air. M. Cooper 215-379-6585. 

10KW FM Harris 10H3 (1976) w/TE-3, stereo, sca 
and many spares, excellent condition. M. Cooper 
215-379-6585. 

RCA TP 66-16mm film chain projectors. Excellent 
condition! Call now 306-756-0699 at International 
Cinema Eq. Co., 6750 NE 4th Ct, Miami, FL 33138. 

25 KW FM McMartin w/exciter, stereo, SCA. 2 yrs. 
old On-air. M. Cooper 215-379-6585.; 

10KW AM RCA BTA 10E many spares, exc. proof, on 
air. M. Cooper 215-379-8585. 

5 KW AM Oates BC5P w/10KW mod. transformer. 
Good condition. M. Cooper 215-379-6585. 

Used Equipment Bargains: RCA TT-10AL 11 KW 
VHF Transmitter $5,000; Complete GE Film Island 
$18.000; RCA TR-70 VTR, Cavec & D.O.C., $17,000; 
Ampex 12008 VTR, D.O.C, Velcomp, Editor, $16.000; 
Norelco, PC-70 Color Cameras $8000; GE PE-400 
Color Cameras S3,000; CBS 504B TBC, $5,000; En- 
virozone Air Filters, $500; Hundreds of other Items. 30 
Brands new equipment. Call Bill Kitchen or Jim Her- 
ring, Quality Media Corporation, 800-241-7878. in 
GA call 404-324-1271. 

Remote Production Cruller: Beautiful condition, 
lull air-conditioning, camera platform on top, new 
diesel engine and drive train. Equipment includes: (5) 
GE PE-350 cameras (can upgrade), minicam, 
motorized cable reels, full minitoring, full audio and 
video switching. Quad VTR and 3/4" editing system. 
$130,000 takes It all. Call Bill Kitchen, or Jim Herring, 
Quality Media Corporation, 800-241-7578. In GA 
call 404-324-1271. 

Used ENG Equipment: Sony DXC 1600 Cameras, 4 

avail. 5800 ea.; Sony RM-400 Editor S400; Con- 
vergence ESC-1 Joystick Editor S1,500; Sony 
V03800 3/4" VTR $1,500. Call Bill Kitchen or Jim Her- 
ring, Quality Media Corporation, 800-241-7878. In 
GA call 404-324-1271. 

ENO-Production Van: Like new with (2) Hitachi 
SK-70 Cameras, JVC 3/4' Editing Package, Portable 
VCR. CBS504B T.B.C. with Noise Reduction, 3M1114 
Switcher, Character Generator, Elaborate Audio, Patch- 
ing, and Monitoring. Custom Ford Truck with Camera 
Platform and Generator. Cost over $200,000 new plus 
labor. Everything you need to go to work today. $100.- 
000 or make offer! Call Bill Kitchen or Jim Herring, 
Quality Media Corporation, 800-241-7878. In GA 
call 404-324-1271. 

GE PJ 500 Color TV large screen projector, new light 
valve and updates. $37,000. Write or phone Interna- 
tional Cinema Equipment Co., 8750 N.E. 4th Ct., 
Miami, FL 33138 305-758-0699. 

Inventory Clearance-Reduced for Quick Sale 4 

Wheel Drive Custom ENG vehicle for highway and off 
road use. New 1981 AMC Eagle with ENG root rack 
and tailgate assembly complete with 26' mast, heavy 
duty suspension, 24V DC electrical subsystem and 
much much more. Price 28K. As an added bonus we 
will supply with this news vehicle a Microwave Associ 
ates Communications 12 watt Mini Mac transmitter 
and antenna system of your choice at a special dis- 
count!!! Call 617-272-3100, ext. 1872 for details. 
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Sportmaster Stereo 10 and 5 spot machines, ex- 
cellent condition. Larry 412-545-9952; 548-4300. 

5 KW FM RCA BTF-5D (1965) w/solid state BTE 15A 
exciter and stereo. M. Cooper 215-379-6585. 

3/4" Panasonic Editing System-9200/9500/950 
good condition, new heads. Also two Sony 1600's. and 
Sonny video projection system (VPP 2000). 55.000. 
Call Irwin, 212-989-8001 x39. 

Automation System -Cetec System 7000 - Basic 6 
source ,2 carousels AMC - 3 ITC-750 Playback reel to 
reel - all stereo - Beehive 111-100 terminal - racks Daily 
full time use, only 3 years old - taken out by new owner 
to go "live" Call Bill Cloutier, KJJY Radio, Ankeny Iowa 
515-289-2444 

Automation System, SMC Model 3060, Stereo, for 
AM or FM, complete with extras $12,500 Free deliv- 
ery-setup 300 miles, Earl Abanathy Engineer WPAD. 
RADIO; Paducah, Ky. 502-442-8231. 

Oates 1KW AM, RCA 1 KW AM, Collins 3-10KW FM, 

IGM Insta Cart. 404-487-9559. 

Revox PR-99 New 2 track reel to reel tape deck list 
$2095 sales price $1750 Transcom 215-379-8585. 

Two TELEMET Model 3200 Video Distribution 
Amplifiers $850.00 each. TELEMET Model 3202 Pulse 
Distribution Amplifier $850.00. Each rackframe con- 
tains 8 modules with 4 output per module capability. 
$2400.00 combined. Capitol Broadcast Exchange 
209.-957-1761. 

SCA For Lease: 50,000 watts, 900 feet MSL serving 
Southwestern Indiana and Western Kentucky. Henry 
Lackey or Marty Riemenschneidet. 502-826-3923. 

Harris 2.5KW transmitter FM. Used four months. 
Possible financing available. Also includes, exciter 
and stereo generator. 309-673-0902. 

Coax R.C.A. Universal Merman Clamp 20' 50 ohm 
420' good condition. Stored inside. Call 419 - 
684-9496. 

Used Equipment: GE 5 KW transmitter; RCA STL 
Microwave system; two RCA portable microwave 
systems; RCA TS 40S switcher; Riker switcher. NEW: 
Conrac monitors; six RCA TK-42 cameras; 
teleprompters; four IVC 1" VTR; Sony ENG unit; Audio 
package; plus more. Sell as complete station 
package. Bob Lair 215-441-2720 for information. 

For Sale: RCA TK-78 camera. Good condition. In- 
cluding: 10-1 Schneider zoom lens, adapter for Anton 
Bauer QPY-N battery pack, AC power supply with 2- 
camera hook-up, shoulder brace, power cables, carry- 
ing case and IB. Best offer. 215-568-4143. Mr. Sch- 
wartz. 

Used Broadcast television equipment. Hundreds 
of pieces wanted and foi sale. Please call Systems As- 
sociates to receive pur free flyer of equipment listings, 
213-641-2042. 

Helicopter - Eye in the sky at V/ the cost. 1981 
Hughes 300 C ENG Helicopter with live microwave 
capability plus extras. Available immediately. Sale or 
lease. NI-CAD Inc, South Bend, IN. 219-287-5905. 

Quad VTR's: RCA TR-60, excellent condition, low 
hours; $9.000; RCA TR-22, Hi-Band, $7,000; AMPEX 
12006, D.O.C. PROC AMP $14,000. Call Bill Kitchen 
or Jim Herring, Quality Media, 800-241-7878. In GA 
call 404-324-1271. 

Color Cameras: NORELCO PC-70, Pedestals and 
Heads, $8,000 ea; GE PE-400, complete, $4,000 ea; 
GE PE-350, complete, $2500 ea; TOSHIBA CTC-7X 
Minicam, Plumbicons $10,000. Call Bill Kitchen or Jim 
Herring, Quality Media, 800-241-7878. In GA call 
404-324-1271. 

Three PC70 Studio Cameras. Schneider 10:Is FET 

Preamps; Houston Fearless Friction Heads and 
Pedestals; Tripods, Dollies. All in good working order. 

Contact: Dave Hoppe, HBOStudios, 120A East 23rd 
Street, New York, N.Y. 212-477-9341. 

Berea 25" color monitors CTVM-2-66, 4 years old. 
Good condition, fresh CRT's. Have 3, will sell in- 

dividually Best offer. David Zeigler 602-263-8866 



COMEDY 

Free Sample of radio's most popular humor service! 
(Request on station letterhead) O'Liners, 1448-C West 
San Bruno, Fresno, CA 93711. 

Hundreds Renewed again) Free sample. Contem- 
porar Comedy, 5804-B Twining, Dallas, Texas 75227. 

Comedy writer. One-liner specialist. Lee Haas, 4775 
West 134 Street, Hawthorne, CA 90250. 213 -679- 
0870. 

Comic Relief. Just for laughs. Bi-weekly. Free sam- 
ple. Whilde Creative Services, 20016 Elkhart, Detroit, 
MI 48225. 

MISCELLANEOUS 

Artist Blo Information, daily calendar, more! Total 
personality bi-weekly service. Write (on letterhead) for 
sample: Galaxy, Box 20093 -B, Long Beach, CA 90801. 
213-595-9588. 

Radio Promotion-Dial-A-Door Vaults with 
changeable 7 digit push button locks for sale, $200 
each, complete with storage carton and promotioh in- 
structions. Ran as a leased promotion in 485 markets 
in the 70's. Vaults never before sold. Call Eli Jenkins 
collect at 813-526-6706. Drawer 84, St. Petersburg, 
FL 33731. 

Easy- selling Holiday Shows-The Original 
Halloween, Thanksgiving & Christmas Shows of the 
30's, 40's & 50's. Jack Benny, Fibber, Fred Allen, 
Bergen, Amos & Andy, Suspense, Gunsmoke, Miracle 
on 34th, plus 52 others. Special deals for Educational 
& Small Markets. Giant 20% discount for prepaid or- 
ders before 10/20. Call Victor Hall 415-851-3322 or 
write INFOMAX, 52 Skylonda, Woodside, CA 94062. 

Prizes! Prizes! Prizes! National brands for promo- 
tions, contests, programing. No barter or trade ... bet- 
ter! For fantastic deal write or phone: Television & 
Radio Features Inc.. Newberry Plaza, 1030 N. State, 
Suite 40-E, Chicago. IL 60610. 312-944-3700. 

Bingo Newsprint Cards personalized with your 
client's ad message for radio, TV, cable or city phone 
system promotion. Send for free samples. Bingo 
Cards, Omaha, Box 4069, Omaha, NE 68104. 402- 
453 -2689. 

Radio and TV bingo. Oldest promotion in the indus- 
try World Wide Bingo, Copyright 1982. P.O. Box 2311, 
Littleton, CO 80160. 303-795-3288. 

RADIO PROGRAMMING 

Quality Entertainment builds audiences. The Daily 
Feed. 90 second radio satire. Demo: 1145 National 
Press Building, Washington, D.C. 20045. 

RADIO 
Help Wanted Management 

EXECUTIVE VICE PRESIDENT 
MAJOR RADIO GROUP 

We are a well known radio group with successful stations 
in large markets. Our president is expanding his duties 
within the parent organization and is looking for an execu- 
tive to absorb certain operational tasks. Only persons with 
some level of major market group responsibility need 
appl-. Salary and benefits competitive, including reloca- 
tion to east coast base. 

Box K-120 
E0E-Mc 

Help Wanted Sales 

SALESPEOPLE 
AMATURO GROUP, INC. 

KMJQ MAJIC 102 FM HOUSTON 
High performing salespeople (Minimum 2 year's local experience) have 
an immediate opportunity to join one of America's leading growth 
broadcast companies. 
Must be proven high achievers with both creative and administrative 
skills. 

If you are aggressive, knowledgeable and career oriented with manage- 
ment potential, this company offers both income and a future. 

Send letter and resume only to Lillian M. Lang, Group Sales Director or 
Jeff Silver, Sales Manager at: 

KW° 
P.O. Box 22900 

Houston, Texas 77027 
EQUAL OPPORTUNITY EMPLOYER 

IF YOU WANT TO MAKE MONEY 

Apply today WKIX Raleigh. N.C. is looking for pro- 

fessional radio salesperson. This No. 1 list is yours. if 

you are the right person. No beginners please and ap- 

ply only if you are serious about radio sales and want 

to settle down in a beautiful part of the country Send 

resume, salary history to Rich Styles, General Sales 

Manager. WKIX. POB 12526, Raleigh. N.C. 27605. 

EOE MIE 

For Fast Action Use 
BROADCASTING's 

Classified Advertising 
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Photo Tips radio feature. Five new 1 1/2 minute 
shows per week. Listeners love it. Remember, 75% of 
adults take pictures. Sell to local photo shops and film 
processors. Buy inexpensively or barter. Sales 
package available. Call 800-547-5995 ext. 181, Do- 
main Communications, Box 337, Wheaton, IL 60187. 

New York City Pros train you as announcer, D.J., 
newscaster-sportscaster. Free booklets-placement 
assistance-FCC 1st Class License Prep. A.T.S. 152 
West 42nd St., New York City, 10036. 212-221-3700. 

Attention Sports Directors: Now available, New 
York sports audio feeds. Total coverage. Pre, regular, 
post season games, conferences. For information 
write: Sports News Syndication, 3 Jean Lane, Monsey, 
New York 10952. 

CONSULTANTS 

MJO News Associates. The broadcast news 
specialists. Box 11043, St. Louis, MO 63135. 314- 
522 -6325. 

Job Seekers: Our new approach can get you that im- 
portant job. Send $2.00 postage and handling for 
catalog from Broadcast Careers, Inc., PO Box 88864, 
Atlanta, Ga. 30338. Free Bonus w/orders. 

Help Wanted Management 

DIRECTOR OF RADIO DIVISION 

Top Radio Group needs experienced, dynamic 
Radio Professional to head six station chain. 
Must be experienced with all formats and bot- 
tom-line oriented. Send detailed resume to 
Box K-71. Inquiries held in strictest confi- 
dence. Station General Manager should apply. 

Help Wanted News 
TAFT BROADCASTING IS LOOKING 

FOR GOOD NEWSPEOPLE 
We want someone with the authority of Lyle 
Dean, the beleivability of Nick Alexander, the 
frankness of Stephanie Shelton and the news 
sense of Paul Harvey. 

We're looking for someonw who despises wire 
copy and doesn't do news to win awards. 
If you think you've got it, call 513-241-8459, 
for an example of the style of news we're doing 
on 55-KRC and 0102. 
If you still think you'd fit in, write us: 

Richard HunURobert Schuman 
1906 Highland Avenue 
Cincinnati, Ohio 45219 

E.O.E. 

Help Wanted Announcers 

WQXR Wants the 
Best Classical Music 

Announcer in the 
Country 

Staff position available im- 
mediately for experienced pro- 
fessional with excellent voice, 
attractive personality, facility for 
foreign pronunciations and 
thorough knowledge of classical 
music. High salary, benefits. 
Send resume and voice tape to: 
Duncan Pirnie, WQXR, 229 West 
43rd Street, New York, New York 
10036. 

An Equal Opportunity Employer 



Help Wanted Announcers 
Continued 

Metromedia's top-rated 

adult contemporary FM in the Nation's Capital 
is currently seeking a full-time vacation relief 
announcer and a part-time announcer to work 
weekend shifts. Applicants for either position 
should possess at least one year commercial 
broadcast experience. Deadline for tapes and 
resumes is October 16, 1981. Mail to: Bob 
Hughes, Program Director, WASH-FM, Wash- 
ington. D.C. 20016. No calls, please. 
Metromedia is an Equal Opportunity Employer. 

Help Wanted Technical 

DIRECTOR OF ENGINEERING 

For Large AM/FM Group Operator with 
headquarters in the West. Heavy broad- 
cast experience necessary. Respon- 
sibilities include directing engineering 
staffs, planning of facilities installation, 
purchasing, and maintaining technical 
standards consistent with sound 
engineering practices and FCC rules 
and regulations. Qualified applicants 
should have strong maintenance back- 
ground, familiarity with state of the art 
equipment and operations, proven 
leadership ability, and administrative 
skills. Salary open, benefits include 
company car, expenses plus bonus. 
Would prefer E. E. degree, but not man- 
datory. Must relocate to corporate head- 
quarters. Send resume to Box K-90. An 
Equal Opportunity Employer. M/F/H. 

Situations Wanted News 

Agribusiness Reporter - 
Newsman Seeks Position 

Broad expertise in contemporary 
Asian, Mideast and Third World po- 
litical and economic problems and 
development-PhD in Asian affairs 
practicing agribusinessman who 
possess first-hand knowledge of 
agriculture and its problems. Se- 
venteen year's experience in broad- 
casting as a reporter, news director 
and farm director. Seeking position 
in which past experience, educa- 
tion and skills will contribute to a 
hard-hitting, dynamic news depart- 
ment: Box K-105. 

TELEVISION 
Help Wanted Management 

PROMOTION DIRECTOR 

ABC affiliate In Dayton, Ohio seeking profess onal TV 
promotion manager to head up top notch AD/promo 
van. The individual we need must have a thorough 
understanding of research and marketing concept 
and be experienced in managing and motivating crea 
ve people. Experience in news promotion and adver- 

hsing prerequisite. Please send confidential resume 
ncluding salary history to: WDTN TV 2, 4595 South 
Dixie Avenue. Dayton Ohio 45401. No Phone Calls 
Please. EOE/HV 

Help Wanted Management Continued 

TELEVISION'S FASTEST GROWING 
INDEPENDENT GROUP WANTS YOU! 

If you're talented, experienced and ready for 
real responsibility, we need: 

SALES MANAGERS 
BUSINESS MANAGERS 
CHIEF ENGINEERS 
PROMOTION MANAGERS 

If you're ready to move up, send 
your resume in confidence to: 

Box K-72. 
An Equal Opportunity Employer M/F 

ADMINISTRATIVE DIRECTOR 
HARLINGEN, TX 

The Administrative Director will assist the General Manager in supervis- 
ing the administrative functions of Heritage Cablevision in the Texas 
operations including customer service, cost control procedures, vehicle 
maintenance and usage reports, accounting procedures, personnel 
records, management information systems, internal auditing pro- 
cedures. Other duties involve coordinating finance, personnel pro- 
cedures and company policy matters with other Directors. 
Qualifications are knowledge of accounting principals and methods, 
degree, preferrably in business, 5 years management experience, skills 
in communications, human relations, problem solving and organization. 
If interested in joining a fast growing company with an excellent benefit 
and salary package, please submit your resume to our home office. 

Heritage 
COMMUNICATIONS 

2195 Ingersoll Ave. 
Des Moines, IA 50312 

Equal Opportunity Employer M/F 

Help Wanted News 

METEOROLOGIST 
ENVIRONMENTAL REPORTER 

Top 30 market station searching for 
Meteorologist/Environmental Reporter 
who can communicate. An AMS seal is 
preferred. Our commitment includes 
Color Radar, NAFAX, UNIFAX II, ACCU- 
WEATHER, several microwave mobile 
units and live helicopter. Please send 
resume to Box J-9. E.O.E. M/F 

NEWS CO-ANCHOR - TOP 20 MARKET 
Southeast U.S. network affiliate seeks experienced 
journalist for co-anchor position. Person must demon- 
strate ability to provide a strong on air presentation 
and be able to work effectively as a co-anchor. Candi- 
date must have creative production skills and possess 
a strong news writing abiility. Send complete resume 
and salary requirements. Tapes will be requested from 
selected candidates. Equal Opportunity Employer. 

Box K-140 
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NEWS ANCHOR 

Medium market California affiliate with 
major market style and class needs an 
aggressive anchor. We're a sharp news 
organization in a competitive city. Call 
Greg Lefevre at 209-237-2424. EOE. 

REPORTER 

Major, aggressive Midwest television news 
department with the latest state-of-the-art 
equipment, including live helicopter, needs 
general assignment reporter. Candidates 
should have journalism degree plus at least 3 
years television news experience. We are 
searching for someone to complement our AP 
and UPI newscast of the year. Please send 
resume to Box K-114. E.O.E., M/F. 



Help Wanted Technical 

CATV ENGINEERING 
DIRECTOR 

HARLINGEN, TX 
This position reports to the General Manager of our Texas systems. Duties in- 
clude forecasting for new builds and new market areas; annual budget prepara- 
tion; evaluation of manpower, material and equipment resources, establishment 
of technical training seminars, inventory procedures, and cost control pro- 
cedures for company assets. The ideal candidate will possess an Engineering 
degree, an FCC license, 3 years in cable, experience in bugetary procedures, 
skills in problem solving, communications, writing, and human relations. 5 years 
management experience in a related engineering field may be substituted for a 
degree in engineering. 

If interested in joining a fast growing company with an excellent benefit and sal- 
ary package please submit your resume to our home office. 0. Heritage 

Niro COMMUNICATIONS 
2195 Ingersoll Ave. 

Des Moines, IA 50312 

Equal Opportunity Employer M/F 

Maintenance Engineers/ 
Free Move To California 

KRBK TV, Channel 31 Sacra- 
mento, Calif., wants the best ex- 
perienced maintenance people. 
Work with growing group opera- 
tor offering excellent cornpensa- 
tion & benefits. Experience with 
RCA TCR-100 cart machines, 
RCA TK-29 film cameras, TK-76 
field cameras. Ampex 1200 
CTR, RCA or Sony 1-inch tape 

and UHF transmitters desirable. 
We will pay for move if you agree 
to work under contract for a 
minimum of 24 months. Contact: 
Bob Vendetti or Denny Grayson, 
KRBK-TV, 500 Media Place, 
Sacramento, CA 95813, 
Telephone: 916-929-0300, 
Equal Opportunity Employer. 
M /F. 

For Fast Action Use 
BROADCASTING's 

Classified Advertising 

TELEVISION 
MAINTENANCE 

ENGINEERS 
Network owned television station is 
seeking TV maintenance engineers. 
Prefer electrical engineering degree or 
equivalent experience in electronics. 
Background in digital radio frequency or 
microwave equipment is desirable. 

If qualified, please send resume with 
salary requirements to: 

Bart McGuinn 

AMERICAN 
BROADCASTING 
COMPANIES INC. 

233 N. Michigan Ave. 
Chicago, IL 60601 

As an equal opportunity employer, we encourage 
females & minorities to apply. 

DIRECTOR OF ENGINEERING 
VERMONT ETV 

Responsible for development and administra- 
tion of capital operating budgets. Supervision 
of purchase, installation, maintenance and 
operation of 4 UHF transmitters, 3 translators 
and single studio system. B.S. in Electronics, 
or equivalent experience, and first class FCC 
license required. Experience in labor negotia- 
tions desirable. Salary commensurate with ex- 
perience. Send resume to Wallace K. Edwards, 
Assistant Station Manager, Vermont EN Ethan 
Allen Avenue, Winooski, Vermont 05404. 
Deadline for applications is November 13, 

1981. An equal opportunity employer 

Help Wanted Programing, 
Production, Others 

PRODUCER/DIRECTOR 

Must be completely at home with tape and 
film; remote (travel) and Studio; some TD work. 
Hiring company is 6 years old with offices in 
Chicago and New York. National clientele 
ranges from retail to consumer products. Pro- 
ducer must have demo reel of at least 4 com- 
mercial clients. Salary open. A true opportunity 
for right person. An equal opportunity 
employer. Send resume and demo to: 

Rick Simmons 
Box 1084 

Louisville, Kentucky 40201 
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Help Wanted Programing, 
Production, Others 

Continued 

JOIN CHANNEL 21 PRODUCTION 
IN DALLAS 

We need experienced television pro- 
duction professionals who want the 
challenge of building the new, exciting 
Channel 21 serving the Dallas/Ft. Worth 
community. We promise you a unique 
opportunity for professional growth, and 
a rich and rewarding experience as our 
company expands its operations on 
Channel 21 in Dallas and Channel 20 in 
Houston. 

If you want to be a part of the original 
team in this innovative Dallas/Ft. Worth 
television production venture, please 
write to: Milton Grant,-KTXA Channel 
21, Inc., 1712 E. Randol Mill Road, 
Arlington, Texas 76011. 

Opportunities are available for: 

1) Director/Editor 
2) CMX Editor 
3) Production Video Tape Operator 
4) Audio/Sound Operator 
5) Cameraman/Studio-Remote 
6) Chief Engineer 
7) Transmitter Supervisor 

We are an equal opportunity employer. 
All contacts will be strictly confidential. 

WFAA-TV DALLAS NEEDS 
WRITER-PRODUCER 

Experienced creative writer to help 
develop advertising campaigns for 
television station promotion depart- 
ment. Must know television production 
and have ability to write advertising in 
all media, as well as for sales promo- 
tions. Tapes required. Reply to Employee 
Relations Department, WFAA-TV, Com- 
munications Center, Dallas, TX 75202. 
Phone (214) 748-9631. An equal oppor- 
tunity employer. 

Help Wanted Sales 

TV COMMERCIALS 
SALES 

We're a well established producer 
of syndicated TV commercials. Due to 
the increasing demand for our product, 
we need to add capable sales people. 
We're looking for people with the 
following qualifications. Experience in 1 

on 1 selling to retailers ... experienced 
and able to travel extensively-7 mos. 
per yr. on the road (willing to enjoy 5 

mos. vacation) ... 26 to 40 yrs. old and 
single. 

If you would like to join our unique 
and special sales force, who have sold 
what is undoubtedly the finest package 
of syndicated TV commercials available 
.. we want to talk to you. Write, include 

resume, or call 203-435-2551. 
An equal opportunity employer 

MADISON MUYSKENS AND JONES, INC. 
P.O. Box 432/Main Street/Lakeville, CT 06039 



Situations Wanted Management 

POLISHED, UNIQUELY 
TALENTED, CREDENTIALED 

(Doctor of Business Administration; 
masters degree from Harvard) 
female executive, age 31, seeks ex- 
citing, challenging position in 
television/motion pictures. Areas of 
expertise include: 

State-of-the-art Strategic 
Planning 
Social/Developmental 
Research (design, 
methodology, computer and 
conceptual analyses) 
Project/Work Design and Man- 
agement 
Organizational Communica- 
tions (interpersonal pro- 
cesses) 
Creative Ideas (speech and 
drama undergrad major) 
Existential Humor 

The right position is the most im- 
portant thing. Please reply to Box 
K-123. 

Situations Wanted News 

WEATHERCASTER 

Born weatherman with the knowledge. voice, and sus- 
tained drive to be number one, is completing broad- 
cast training. Professional, mature appearance and at- 
titude with interesting personality and uncommon 
knowledge, I will communicate with a flair. 
Astonishingly accurate forecasts. -iodated continually, 
always fresh and tailored to your audience TV or radio, 
any size market. Box K-111. 

Situations Wanted Programing 
Production, Others 

SPORTS ANCHOR 
Award winning pro, currently Top 15 

Sports Director. Creative involvement 
features. Instant credibility. Consultant 
approved, seeking new challenge. 
Market size not primary consideration. 
Make your sports talked about. Box 
K-104. 

ALLIED FIELDS 

Help Wanted Programing, 
Production, Others 

CREATIVE DIRECTOR 
OF COMPUTER SOFTWARE PRODUCTION 

Nationally accalirned producer of educational soft- 
ware for rapidly expanding microcomputer field seeks 
creative executive to head its New York based produc- 
tion staff. Parent organization is leader in use of mass 
communications media to educate through entertain- 
ment. Position demands executive with talent for iden- 
tifying, recruiting, and managing creative personnel 
and clear capability to organized output to meet pro- 
duction deadlines and budgets. Opportunity to partici- 
pate in a pioneering effort to develop the educational 
potential of this new technology. 

Box K-57 

An Equal Opportunity Employer 

MAJOR ESTABLISHED MEDIA 
BROKERAGE FIRM 

Seeks associate knoledgeable in broad- 
casting. Proper candidate should be 
highly motivated, disciplined and 
organized. 
We can offer the successful candidate 
a position leading to a substantial in- 
come. We expect the selectee to make 
a commitment towards tenure with the 
firm. 

Please reply in strict confidence. No 
background calls without your approval. 

Box K-78 

Help Wanted Sales 
Sales/Sales Management 

BROADCAST 
SALESPERSONS 

OUTSTANDING OPPORTUNITIES 
... With Arbitron's Radio Station 
Sales Department 
...Fast growing recognition and 
acceptance of our service has 
generated an exceptional op- 
portunity for sales managers, 
and accounts executives. 
The persons we're seeking 
should have several years ex- 
perience in radio broadcast 
sales. You should be a self 
starter, ready to travel, commit- 
ted to hard work and ready to 
meet the challenge of a com- 
petitive environment. 
We offer an excellent starting 
salary and incentives, generous 
and comprehensive fringe 
benefits, and a professional at- 
mosphere conducive to profes- 
sional advancement. 
To explore this unusual oppor- 
tunity, send your resume, with 
salary history, in confidence to: 

Bill Livek 
The Arbitron Co. 

1350 Ave. of the Americas 
New York, N.Y. 10019 

An Affirmative Action Employer 

Help Wanted Technical 
BROADCASTING ENGINEER 

Excellent career growth opportunities cur- 
rently exist at a PBS affiliated educational 
television facility serving Los Angeles, KLCS- 
channel 58. Requirements: three years ex- 
perience within the past seven years in a TV 
broadcasting facility, including responsibility 
for the operation and maintenance of all tech- 
nical equipment used in color video produc- 
tion, recording and transmission, and the 
maintenance of FCC required logs and reports 
and a First class Radio Telephone operators 
license or a general Class radio telephone 
operators license by FCC. Salary range is 
52,093-$2,607 per month. Call for an applica- 
tion: (213) 742-7761. Applications will be ac- 
cented until November 20, 1981. 

LOS ANGELES 
UNIFIED SCHOOL DISTRICT 

P.O. Box 2298 
Los Angeles, CA 90051 

An Equal Opportunity Employer 
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TELEVISION ENGINEER 
Excellent career growth opportunities cur- 
rently exist at a PBS affiliated educational 
television facility serving Los Angeles, KLCS- 
channel 58. Requirements: two years of ex- 
perience operating color video and audio 
equipment or a certificate of completion of a 
specialized curriculum in telecommunications 
from an industry-recognized video production 
company, the armed forces or a television 
broadcasting company. Graduation from an 
accredited college or university with a major in 
telecommunications may be substituted for 
the required experience. Salary range is 
$2,093- S2,335 per month. Call for application: 
(213) 742-7761. Applications will be ac- 
cepted until November 20, 1981. 

LOS ANGELES 
UNIFIED SCHOOL DISTRICT 

P.O. Box 2298 
Los Angeles, CA 90051 

An Equal Opportunity Employer 

Miscellaneous 
SKILL SEARCH 

Building a resource file for client station opportunities 
in the areas of announcing/news, operations/program- 
ing and engineering. Specific interest is for individuals 
with maturity, leadership and creative response to in- 
creasingly competitive radio marketplace. Formal 
background is not a limitation. 

Mail appropriate information to my attention; your con- 
fidentially will be respected. No phone calls at this 
lime. 

Loring Fisher. President 
Lomar Associates 

Dept. B 

P0. Box 124 
Montvale, New Jersey 07645 

S S S 
PROFITS!! 

It's what allot us in business with a 
minimal amount of problems. Radio STatiOns have a 
unique problem-we have a unique solution! Let's get 
together! We've earned thousands of extra SSS in ad- 
vertising sales revenue for Radio Stations all across 
the nation and we did it our way -with integrity and 
honesty. What are we talking about? An extremely 
sophisticated and well-managed telephone sales 
operation for merchandising your unsold R.O.S. time. 
No, the concept is not new, but our approach truly is. 
We are not like all the others. We are different and you 
must be different to be better For Information contact 
Radio-Active Marketing Inc. at 715 East Golf Road. 
Schaumburg, Illinois. 60195 or better yet call our new 
toll-free number 800-323-6875 or stations on Illinois 
312-885-9573 collect. No obligations-no commit 
ments - and best of all, NO COST TO YOU! We really 
believe in Radio-Active Marketing-so will you! 

Employment Service 

ROADCAST 

ONSULTANTS 

The full-service broadcast recruitment and 
placement company specializing in television 
management, news and production personnel. 
An employer paid service affordable to any 
size market! For confidential discussion- of 
your staffing needs, contact: BRUCE 
WILLIAMS 

BROADCAST CONSULTANTS 
Post Office Box 60 

West Hartford, CT 06107 
203-233-6291 

SERVING BROADCASTERS NATIONWIDE 

RADIO OPENINGS 
Need your first radio job? Need a new radio job? 100 
to 200 Nationwide jobs. Open every week-Disk 
Jockeys-News- Programming-Top 40 -Country - 
AOR -All Formals-All Market Sizes-This National 
computer list is available weekly for six dollars. 
Special Discount-receive nationwide mailed to 
you for 4 consecutive weeks only S12.50. You save 
511.50. If you don't need a job now, cut and save this 
ad. American Radio Job Market, 8215 Don 
Gaspar, Las Vegas, Nevada 89108. 



Consultants 

DynaCom Enterprises Limited 
George Jacobs, P.E. 

R.R. Co lino, Esq. 

SALUTE 

BROADCASTING AND SOL TAISHOFF 
ON THEIR 50th ANNIVERSARY 

Providing Complete Consulting 
Seryices In Broadcasting And 
Low Power Television 

Box 39091, Friendship Station 
Washington, D.C. 20016 
301-654-8833 

Communications Consultants 
A full-service communications consulting firm 
that specializes In preparing all aspects of 
Federal Communications Commission 
application filings. 

CONSULTING SERVICES: 
Applications: For new broad- 
cast facilities 

Low Power Television 
FM Radio 
AM Radio 
Full Service Television 

Computerized frequency searches: 
Low Power Television 
FM Radio 
AM Radio 
Full-Service Television 

Feasibility Studies 
AM/FM Power Increases 
Nighttime Service 
Pre-sunrise Authority 

Petitions for Rulemaking: 
FM Channel Assignrhents 
Full-Service Television 
Assignments 

Turn Key Construction 
New or Remodeled AM/ 
FM Radio Stations 
New Power Television 
Full-Service Television 

2 WEEK DELIVERY 

Edward M. Johnson 
& Associates, Inc. 

Suite 450, One Regency Square, 
Knoxville, Tennessee 37915 

[8151 521-8484 
Washington, D.C. [202] 775-1802 

JP ASSOCIATES INC. 

The industry leader in LPTV and medium power televi- 
sion turnkeys. 

VHF UHF 'IFS OFS MDS 

JP ASSOCIATES INC., 3115 Kashiwa Street. Tor- 
rance. CA 90505 12131 539 -8533. 

Instruction 

BROADCASTING 

Radio-TV-Disc Jockey-Sports Place- 
ment, Veteran Approved. 

ELKINS INSTITUTE 
828 W. Peachtree Atl., Ga., 30308. 

404-872-3939. 

Radio Programing 

HAUNTED HOUSES 

Nationally known "Ghost Hunter has 65 
episodes, 2 1/2. minutes each, of interviews 
with people who live in haunted houses! Also 
research information on why haunted, what is a 
ghost, exorcism, etc. One a day, Monday thru 
Friday, for 13 weeks. Only $25.00 per week. 
Write or call: 

The Ghost Hunter 
Norm Gauthier 

982 Union Street 
Manchester, N.H. 03104 

1 (603) 669-3237 

THE PROMOTIONAL EVENT OF 19811 

OMIT FREE 
DEMO 

Top100 Speciald theYear . 

Toby Arnold & Associates 
255 LBJ, Dallas, TX 75234 Toll Free (800) 527-5335 

BILL TAYLOR 
COUNTRY CONSULTANTS 

My clients receive complete music libr- 
aries at no additional cost. Plus, Country 
Music Bingo and Instant Country 
Cartridge formats. 

213-791-4836 

LUM and ABNER 
5 - 15 MINUTE 

PROGRAMS WEEKLY 

Program Distributors 
410 South Main 

Jonesboro. Arkansas 72401 

Phone 501 -972-5884 

Public Notice 

Public Notice 

City of North Liberty, Iowa, popula- 
tion 2,100 is soliciting franchise in- 
formation fromcableTV companies. 
P.O. Box 67, North Liberty, IA 52317. 
312-626-2853. 
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Business Opportunities 

OWNERS WORK HARDER 

I just sold my radio station for 516% more than it was 
paid lot and am now looking at one in a large South 
East Maiket, which will be staffed with employees 
who are owners. Although active participants are 
preferred, outside investors will also be considered. 
Minimum of $5,000. Resume 6 investment capability 
to Box K-116. 

23% Interest 

in 1 kw fulltime AM in market of 
50,000+. $45K cash. Include finan- 
cial qualifications in your reply. Box 
K-64. 

FM FREQUENCY SEARCH S200 

Analysis of all possibilities within 25 miles. 

LOW POWER COMMERCIAL FM 

Systems from 52,500 open new markets. Write for free 
inlormational packet. 

BROADCAST PLANNING SERVICES 

Box 42, Greenwood. Arkansas 72936 
(500 996-2254 (24 hrs.l 

For Sale Stations 

FOR SALE (NO UP FRONT CASH) 
or lease videotape production and post 
house. Located in one of top 10 growth 
cities in U.S. (Midwest). 2" 1" 3/4" fpr,ats 
(RCA-Sony-CEI-CDL). Remote truck- 
studio-4 cams. Rapidly growing book of 
business. Write Box K-92 

CABLE TV SYSTEM 

In the Southwest. Excellent cash 
flow. 1600 subscribers-some 
terms. Call CPA Tom Kistler 
602-997-7486. 

Top 35 ADI Southeast 
100 K FM. Great market, good format. 
No billing. Brand new equipment, in- 
cludes Harris 9002 automation. Selling 
at loss under three year rule. Quick sale 
essential. $1.5 mil. Cash terms available. 
Box K-126. 

EASTERN WASHINGTON 
FARMING COMMUNITY 

1 KWD-250n owner-operator spends only 25% at 

station. Price at less than 2 X gross. Sale price 
5225.000. Down payment 565,000. Bal. Ca 10% 

int Amor. over 10 yrs. Balloon end of 60 mo. 

William L. Simpson 
Broadcast of 
Division 

Roberts, 
Jackson & 
Associates, Inc. 

(206) 283-2656 
3161 Elliott Ave., Suite 300, Seattle, WA 98121 



EXCELLENT EARNINGS 

This dominant FM Class Blow dial AM 
daytime midwest combo priced at less than 5 
times cash flow. Stable staff, excellent equip- 
ment, quality operation. Original owner. S2M 
cash. 

Box K-109 

CLASS A FM 

Midwest, 200,000+ market, newly 
equipped, priced 2.5X gross. 

Box K-115 

Missouri AM/FM - Original Owner 

Excellent small market opportunity for owner 
operator. $200,000 gross - priced at less than 
twice gross. Good facilities with $100,000 
down, excellent terms. 

Box K-133 

MIDWEST AM/FM 

Regional combo in rich farm area doig 
500K for past 3 yrs. $1.1 million. 400K 
down. Includes all real estate. 

Box K-139 

ROCKY MOUNTAIN ENERGY 
CENTER 

Fulltime AM-FM in works. Large 
single station market near larger 
booming city. $900,000 (2x gross, 
8x cash flow). Includes $75,000 in 
solid receivables. 50% down, bal- 
ance 12%. Discount to minorities. 
Potential nowhere near realized. 
Loads of new equipment. Box 
K-117. 

R.A. MARSHALL & COMPANY 

MEDIA INVESTMENT ANALYSIS & 
BROKERAGE 

Executive Suite 200 Professional Building 
HILTON HEAD ISLAND, SOUTH CAROLINA 

29928 
(803) 842-5251 

Dan Hayslett 
& anociates. inc. 

144 54fireea 
RADIO, TV, and CATV 

(214) 691.2076 
11311 N. Central Expressway Dallas, Texas 

For Sale Stations Continued 

CHAPMAN ASSOCIATES® 
media brokerage service 

STATION CONTACT 
MW Small AM 5225K 565K Ernie Pearce (615) 373-8315 
MW Small AM 5235K Cash Peter Stromquist (612) 831-3672 
W Small Fulltime 3375K 29% Bill Whitley (214) 387-2303 
S Small AM/FM 5425K 5125K Bill Cate (904) B93 -6471 
W Small FM 5500K 5130K Ray Stanfield (213) 366-2554 
S Medium AM $305K $88K Bob Thorburn (404) 458-9226 
W Medium AM/FM 52,250K 5652K Bill Whitley (214) 387-2303 
E Metro AM 5550K Terms Jim Mackin (207) 623-1874 
S Metro Fulltime 5700K Terms Bill Cate (904) 893-6471 

To receive offerings within your areas of interest, or to sell, contact John Emery, 
Mktg. Mgr., Chapman Co., 1835 Savoy Di., Atlanta, GA 30341. 

ARKANSAS FM 

Southeast Arkansas Class A FM 
medium mkt. $300 K Terms, $250K 
Cash. 

Box K-98 

North Americanc.g.. 
2 Missouri AM-FM small market 
combos 525K and 320K, terms. 

Fla. coastal AM daytimer 350K, 
terms. 

Fla. fulltimer AM 285K, terms. 

Midwest AM-FM 750K. 

Illinois fulltime AM, profitable, 
675K. 

Idaho fulltime AM, 835K. 

Tenn. daytime AM, 500 cash. 

North Carolina medium market 
fulltime AM, 350K, terms. 

FREE IN-HOUSE LEGAL 
SERVICES AVAILABLE FOR 
BUYER & SELLER. 

N INa IAL LA A 
SUITE 2100 
FT. LAUDERDALE, FL 33394 

(305) 525-2500 
SELLERS CALL COLLECT 

901 / 767-7980 
MILTON O. FORD &ASSOCIATES 

MEDIA BROKERS-APPRAISERS 
"Specializing In Sunbelt Broadcast Properties" 

5050 Poplar Ave Suite 816 Nlemphis,TN. 30157 

700 New Hampshire Ave., N.W. Watergate South 

Suite 1003 Washington, 0 .C. 20037 
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Stan Raymond & Associates 
Broadcast Consultants & Brokers 

Has stations available in Ga., Fla.. N.C.. & S C 

Call or write now 

1819 Peochrree Rood. N E 

404-351-0555 Arionta Georgia 30309 

Wilkins 
and Associates 

Media Brokers 

MO AM/FM 525K Small 

MO AM/FM 300K Small 
MO AM & FM 650K Small 
NY FM 635K Small 
MS AM & FM 475K Small 
AL FM 475K Small 
ID Fulltime AM 835K Medium 
IL Fulltime AM 725K Small 
GA Daytime AM 425K Small 
OK FM 380K Small 
NM FM 500K Small 
KS FM 480K Medium 
TX AM & FM 950K Small 

Midwest Class C FM 
KY AM/FM 550K Small 
Midwest AM/FM-CP 410K Smell 
ND AM/FM Downpayment 25K 
NC AM Downpayment 25K 
MO FM Downpayment 35K 
NM FM Downpayment 35K 

109 North Main, 2nd Floor 
Sioux Falls, South Dakota 57102605/338-1180 

RALPH E. MEADOR 
Media Broker 

AM - FM - TV - Appraisals 
P.O. Box 36 

Lexington, Mo. 64067 
Phone 818-259-2544 



APPRAISALS 
Over twenty years of service to Broadcasting 

Appraisals Brokerage Analysis 
Westgate Mall, Bethlehem, PA 180/7 

215-865-3775 

THE HOLT CORPORATION 

Daytimer in resort area. South of San 
Francisco. $650,000. 
Daytimer. Suburban Atlanta. $590,- 
000. 
Daytimer. Powerful big city in 
Alabama. $590,000. 
AM/FM. N.E. MO. $590,000. 
AM/FM. S.C. MO. $360,000. 
Powerful Daytimer in Cent. GA. $560,- 
000. 
AM/FM in W. Ohio. S1.1 million. Good 
buy. 
Daytimer. Big city area. MN. $360,- 
000. 
Daytimer. City in Colorado. $280,000. 
Daytimer. New Mexico. $200,000. 
FM. S.W. Ark. $350,000. 
Daytimer. E. Ark. $150,000. Terms. 
AM/FM, E. Ky. Good billing. $600,000. 
Terms. 
FM with strong signal in city in South. 
Extra good terms. $800,000. 
Daytimer North Central NC. Good buy. 
$160,000. Terms. 
Foreign speaking AM in Cleveland 
metro area. $490,000. 
Tenn.-AM-day. Near Nashville. 
$290,000. 
FM Ark.-Miss. $380,000. 
Good facility covering Charlotte, N.C. 
$600,000. No down payment. 
FM in central Illinois city. $1,000,000. 
Terms. 
AM/FM. S.E. Tenn. Only AM/FM in 
county. 5640,000. Terms. 
AM/FM within 70 miles of St. Louis. 
Good cash flow. $2.3 million. Terms. 
AM/FM in good single station market 
in W. Tenn. 5800.000. Terms. 
Powerful daytimer covering large 
Central Fla. city. $1.2 million. 
AM/FM S.W. Tenn. FM covers big town, 
5540,000. 
FM in Big Town in W. Okla. $460,000. 
Fulltime N.W. Ala. City. $520,000. 
Daytimer in eastern Ark. Good cash 
flow. $360,000. Terms. 
Coastal. S.E. Fla. powerhouse. AM 
fulltimer $1.8 million including $700,- 
000 in real estate. 
FM. N.W. Missouri billing about S100,- 
000. Good real estate. 5195,000. 
South Carolina. SE daytimer. $220,- 
000. C.P. for fulltime. 
Daytimer. S.E. Ky. $300,000. 
Fulltimer. West Virginia. $275,000. 
Daytimer. Fort Worth powerhouse. 
Daytimer. N.C. Missouri. $380,000. 
Daytimer. Good dial position. Central 
Florida. $280,000. 
Atlanta area. 5,000 watts. 5470,000. 
500 watt daytimer. Single market sta- 
tion. CA resort area. $430,000. 
Fulltimer. Dominant. Metro. TX. 
S1,200,000. 

I et us list your station. Confidential! 

BUSINESS BROKER ASSOCIATES 
61 5 -756-7635 24 HOURS 

For Sale Stations Continued 

THE 
KEITH W. HORTON 

COMPANY, INC. 

For prompt service 
contact 

Home Office: P.O. Box 948 

Elmira, N.Y. 14902 
24 hr Phone: (607)733-7138 

Bob Kimel's office: 
P.O. Box 270, 

St. Albans, VT 05478 
24 hr Phone: (802)524-5963 

Brokers and Consultants 

MEDIA BROKERS APPRAISERS 
AT YOUR SERVICE EVEN OVER 20 TEARS EXPERIENCE 

RICHARD A. 

%OH . INC. 
435 NORTH MICH1GAN AVE CHICAGO 60611 

312/467.0040 

WALKER MEDIA 
& MANAGEMENT, INC. 

William L. Walker 
President 

Suite 417. 1730 Rhode bland Avenue. N.W 
Washington, D.C. 20038 

12021 223-1553 

Brokers-Consultants-Appraisers 

H.B. La Rue, Media Broker 
170 AAAAA 134" 

West Coast: 
44 Montgomery Street, 5th Floor. San Fran- 
cisco, California 94104 415/434.1750 

East Coast 
500 East 77th Street, Suite 1909. New York. 
NY 10021 212/288.0737 

Good Dial Location on this Suburban Daytimer. Lo- 
cated between two growing Cities in S.E. Owner retir. 
ng. $320.000.00 includes real estate. Terms. 

EDEN BROADCAST SERVICES 
P.O. Box 847, Eden, N.C. 27288 
919/823-3000 

Effective with the Nov. 16, 1981 
issue of BROADCASTING 

Classified Advertising rates will be in- 
creased to the following: 

Rates: Classified listings (non-display) 
Help Wanted: 85c per word. S15.00 
weekly minimum. Situations Wanted: 
(personal ads) 50C per word. S7.50 
weekly minimum. All other classifica- 
tions: 95c per word. $15.00 weekly 
minimum. Blind box Numbers: $3.00 per 
issue. 

Rates: Classified Display: Situations 
Wanted: (personal ads) $40.00 per inch. 
All other classifications: $70.00 per 
inch. For Sale Stations, Wanted To Buy 
Stations, and Public Notice Advertising 
require display space. Agency commis- 
sion only on display space. 

Situations Wanted, For Sale Stations, 
Wanted to Buy Stations, Employment 
Services, Business Opportunities, Radio 
Programing, Miscellaneous, Consul- 
tants, For Sale Equipment and Wanted 
to Buy Equipment advertising requires 
payment in advance. 

BROADCASTING'S CLASSIFIED RATES 

Payable in advance. Check or money order only 
(Billing charge tc stations and firms: S2.00. 

When placing an ad. indicate the EXACT category 
desired: Television or Radio. Help Wanted or 

Situations Wanted. Management. Sales. etc If this 
information is omitted. we will determine the ap- 
propriate category according to the copy No make 
goods will be run if all information is lot included 

The publisher is not responsible for errors in print- 
ing due to illegible copy All copy must be clearly 
typed or printed. 

Deadline is Monday for the following Monday's 
issue. Copy must be submitted in writing (No 
telephone copy accepted.) 

Replies to ads with Blind Box numbers Should be 
addressed to (box number) c/o BROADCASTING. 
1735 DeSales St., NW, Washington. DC 20036 

Advertisers using Blind Box numbers cannot re- 

quest audio tapes. video tapes. transcriptions. 
films or VTR's to be forwarded to BROADCASTING 
Blind Box numbers. Audio tapes, video tapes. 
transcriptions, films and VTR's are not forwarda- 
ble. and are returned to the sender. 

Rates: Classified listings (non-display) Help 
Wanted 70c per word. $10.00 weekly minimum 
Situations Wanted: (personal ads) 40c per word 

S5.00 weekly minimum All other classifications 
80c per word S10.00 weekly minimum. Blind 
Box numbers: $2.00 per issue 

Rates: Classified display Situations Wanted 
(personal ads) $30.00 per inch. All other 
classifications: $60.00 per inch. For Sale Stations. 
Wanted To Buy Stations, Employment Services. 
Business Opportunities. and Public Notice adver- 

tising require display space Agency Commission 
Only on display space 

Publisher reserves the right to alter Classified 
copy to conform with the provisions of Title VII of 
the Civil Rights Act of 1964. as amended 

Word count: Include name and address Name of 

city (Des Moines) or state (New York) counts as 
two words. Zip code or phone number including 
area code counts as one word. Count each ab- 
breviation. initial. single figure or group of figures 
or letters as a word Symbols such as 35mm. COD. 
PD. etc count as one word. Hyphenated words 
count as two words. Publisher reserves the right to 
abbreviate or alter copy 
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Fates &Fortunes5 

Media 

Roth Keating 

Mark Roth, VP-general attorney of ABC- 
Owned Television and Radio Stations and ABC 
Radio Network, named VP and assistant to 
president of ABC Television, John Severino. 
Succeeding Roth as VP-general attorney for 
Owned Stations and ABC Radio is Douglas 
Land, general attorney for ABC Inc. James 
Keating, VP-general manager of CBS-owned 
WCAU-FM Philadelphia, joins ABC as director of 
ABC FM Network, New York, responsible for 
acquiring new affiliates and managing services 
for present affiliate stations. Anthony Sproule, 
director of personnel, headquarters facilities, 
East Coast, ABC, New York, named director, 
administration and assistant to VP of human 
resources. 

Don Elliot Heald, president, Le Conte Broad- 
casting, applicant for new TV in Knoxville, 
Tenn., ("For the Record," June 29), assumes 
additional duties in same capacity for co-owned 
Russell-Rowe Communications, Macon, Ga., 
licensee for new www-Tv there, to go on air in 
1982. 

Edith Hilliard, general sales manager, KIR(AM) 
Seattle, joins King Broadcasting's KING(AM) 
there as general manager. Merrell Hansen, 
general sales manager, King's WRTH(AM) Wood 
River, Ill., named general manager. 

Raymond Fritsch, executive VP and general 
manager of Bonneville's KAFM(FM) Dallas, 
retires after 28 years with Bonneville. Fritsch's 
successor has not been named. 

Ian (Sandy) Wheeler, president, Family 
Television Corp. of Tampa, named president- 
general manager of Family Television's 
WFTS(TV) Tampa, Fla., to go on air next month. 
George Newell, operations director, NBC-TV, 
New York, joins WFIS as VP-station manager. 

Joseph Shuler, general manager, WKNY(AM) 

Kingston, N.Y., named VP 

Randy Rodriguez, from Georgia Pacific Pulp 
Mill, Zachary, La., joins new WFEX(FM) Clinton, 
La., as general manager. 

Ernie Alexander, teacher, Comeaux High 
School, Lafayette, La., joins new KMDL(FM) 

Kaplan, La., as general manager. 

Rodger Robinson, farm-sports director, KFRA- 

AM-FM Franklin, La., named general manager. 

Frank Bussone, operations manager, WEEK-TV 

Peoria, Ill., named station manager. 

Jeff Olson, sales manager, KWAT(AM) Water- 
town, S.D., named station manager of co- 
owned KOBH-AM-FM Hot Springs, S.D. 

Gary Legters, production manager, WGR-TV 

Buffalo, N.Y., named operations manager. 

Scott Maxwell, with wirm(Am)-wcniti(Fmi 
Georgetown, S.C., named operations manager. 

Nancy Cohen, research manager, Peters, 
Griffin, Woodward, New York, joins WOR-TV 

there as research supervisor. 

David Geyer, senior VP-general manager of 
Los Angeles office of J. Walter Thompson, joins 
noncommercial KCET(TV) Los Angeles as VP of 
marketing. 

Lemuel Lewis, assistant treasurer, Landmark 
Communications, Norfolk, Va.-based group 
owner, named business manager for Land- 
mark's KLAS-TV Las Vegas. 

Jim Jenkins, VP-general manager, Storer Ca- 
ble's Dallas-Fort Worth system, named VP- 
general manager of Storer's Houston system. 
Bill Langendorf, district manager of Storer's 
Arkansas operations, based in Little Rock, suc- 
ceeds Jenkins. Neal Allan Olmstead, general 
manager of Storer's Altamonte Springs, Fla., 
system, named director of new services 
development for Storer, based at corporate 
headquarters in Miami. Leslie Easterling, 
with Storer's Charleston, S.C., system, named 
manager of systems standards for Storer in 
Miami. 

Richard Wood, Denver attorney, joins 
Teleprompter there as area director, responsible 
for Teleprompter's efforts for Denver franchise. 
Joel Cohen, controller, Teleprompter's 
Manhattan cable TV system, New York, named 
controller for entire cable division, based in 
New York. 

Kevin Leedy, graduate with MBA from Whar- 
ton School, University Pennsylvania, Philadel- 
phia, joins Warner Amex Cable Communica- 
tions, New York, as associate manager of 
marketing for metro division, Warner Amex's 
Qube operations. Spencer Hays, attorney with 
New York law firm of Hughes, Hubbard & 

Reed, joins Warner Amex as assistant general 
counsel. 

Dennis Hodges, graduate, Southwestern 
lege, Winfield, Kan., joins United Cable Televi- 
sion, Denver, as marketing manager. 

Advertising 
Kenneth Mihlll, executive VP-general man- 
ager, D'Arcy-MacManus & Masius, St. Louis, 
named president of office there. Margot 
Bobroff, senior writer, and Robert Currie, 
senior art director, DM&M, St. Louis, named 
associate creative directors. 

Charles Bachrach, senior VP and associate 
director of broadcast, Ogilvy & Mather, New 
York, named senior VP and director of network 
and programing. Alice Greenberg, senior VP 
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and associate director of broadcast, named 
senior VP and director of network negotiation. 

Michael Cafferata, executive creative direc- 
tor, Needham, Harper & Steers, Chicago, 
named senior VP. 

Barry Linsky, executive VP, Marschalk Co., 
New York, named to new post of director of ac- 
count management. 

Jerry Wood, executive VP, Stone & Adler, 
Chicago advertising subsidiary of Young & 
Rubicam, named president and chief operating 
officer. Bill Waltes, director of creative ser- 
vices, Y&R, Chicago, joins Stone & Adler there 
as vice chairman and chief creative officer. 
Marshall Edinger, general manager, Stone & 
Adler, named senior VP-general manager. 

Dick Kelly, VP-account supervisor, Dancer, 
Fitzgerald, Sample, Deerfield Beach, Fla., joins 
Steve Walker & Associates, Fort Lauderdale, 
Fla., advertising firm, as senior VP-manage- 
ment supervisor. 

Mary Lou Gerno, account executive, Tatham- 
Laird & Kudner, Chicago, named account 
supervisor. 

David Pool, with Arnold & Co., Boston, 
named senior broadcast producer. 

When Sherlee Barish is asked to fill an 
executive position or a news talent opening 

at a television station, you can bet her 
candidate is the best you can find. She not 

only attracts the most successful 
candidates, she also has the greatest 

expertise in finding and recruiting the top 
person. More than 1,000 past placements 

prove it. 

BROADCAST PRSONNUNC. 
Experts in Executive Placement 
527 MADISON AYINUI 

NEW YORK CITY 
(212) 355-2672 



Appointments, J. I. Scott Co., Grand Rapids, 
Mich., advertising firm: Robert Motl, from ac- 
count supervisor to VP-director of account ser- 
vices; Richard Kleinfeld, from director of 
mechanical services to VP, production services, 
and Richard McNeal, from VP-director of pro- 
duction services to VP-director of support ser- 
vices. 

Bill Harrington, account executive, D'Arcy- 
MacManus & Masius, St. Louis, joins Kenrick 
Advertising there as account supervisor and 
director of corporate development. 

Appointments, Bernstein-Rein, Wichita, Kan.: 
Emma Addis, regional accounts supervisor, 
and George Devins, senior account executive, 
named account supervisors; Jan Pankey, from 
account coordinator to operations manager, and 
Arvin Bernstein and Brian Bradley senior 
account executives to market supervisors. 

Chuck Cahill, with Buckley Radio Sales, 
Chicago, named manager there. 

Named account executives, Petry Television, 
New York: Neil Hitzig, graduate of Petry sales 
training program, New York; James Langton, 
account executive, Blair Television, New York; 
Robert Webb, account executive, ABC Spot 
Sales, New York; Carol Hauser, account ex- 
ecutive, Continental National Sales, Dallas; 
James Horky, office manager, Top Market 
Television, San Francisco; Janet Emmelman- 
Zablah, account executive, Avery-Knodel, 
Atlanta, and Nancy Epstein and Carrie Jo 
Herbert, from Top Market Television, Atlanta. 

Richard Jones, Midwest marketing manager, 
CBS Spot Sales, Chicago, joins Blair Television, 
Los Angeles, as account executive for CBS/in- 
dependent sales team. Lyle Banks, account ex- 
ecutive, Peters, Griffin, Woodward, Chicago, 
joins Blair TV there in same capacity for Blair's 
NBC sales team. David Neal, account execu- 
tive on temporary assignment, Blair's Boston 
office, named to post permanently. 

Juliet Ellis, from WXKS.AM-FM Boston, joins 
Kettell-Carter there as sales representative. 

Lou Abitabilo, account executive, NBC-TV 
Spot Sales, New York, named sales manager for 
NBC's WNBC-TV there. 

John Gilmore, general sales manager, WBAL-TV 
Baltimore, named VP, sales. 

Jeff Schwartz, general sales manager, 
WLUP(FM) Chicago, named VP of marketing and 
advertising. 

Martin Conn, general sales manager, WRC(AM) 
Washington, named director of sales. 

William Kleinert, sales representative, 
WOTV(TV) Grand Rapids, Mich., named sales 
manager. 

William Mem' lier, executive VP of Florida 
West Productions, St. Petersburg-based 
videotape production company, joins new 
wFrs(rv) Tampa, Fla., as sales manager. WFrs 
goes on air in November. Patrick McNamara, 
president and founder of Marketing/ Advertis- 
ing Consultants, Crystal River, Fla., joins WFFS 

as national sales manager. 

Jack Hayes, head of paging and two-way radio 
service, based in Carson City, Nev., joins 
KBET(AM) Reno as general sales manager. 

John Bourne, general sales manager, 2B- 
Systems, Detroit-based manufacturer of radio 
promotional plastic cards, joins CKLW(AM) 
Windsor, Ontario, in same capacity. 

Donald O'Connor, national sales manager, 
wFRV -TV Green Bay, Wis., joins WLRE(TV) there 
in same capacity. Jerry Miller, account execu- 
tive, WFRV-TV joins WLRE as local sales 
manager. 

Tony Malone, local sales manager, KLAS-TV Las 
Vegas, named to newly created post of director 
of retail sales development. 

Bill Diasa, account executive, KABL-AM-FM San 

Francisco, joins KOIT(FM) there as local sales 

manager. 

Jon Rand, Western regional manager, Radio 
Advertising Bureau, based in Seattle, joins 
KPLZ(FM) there as local sales manager. 

Gay Garrett, account executive, KSBY-TV San 

Luis Obispo, Calif., joins KGMC(TV) Oklahoma 
City in same capacity. 

S. Patrick Corbett, national special accounts 
manager, former Washington Star; Washington, 
joins WMALIAM) there as account executive. 

Deanne Doak, account executive, KCBQ-AM-FM 

San Diego, joins xszT(Fivt) there in same 
capacity. 

Cheryl Edwards, from WSWB-TV Orlando, Fla., 
joins WHLY(FM) there as account executive. 

Michelle Davis, KF:ws(Am) Los Angeles, joins 
KRLA(AM) Pasadena, Calif., as account execu- 
tive. 

Clay Shelton, general manager, KLAM(AM) 
Cordova, Alaska, joins WIVE-FM Ashland, Va., 
as account executive. 

Programing 
Robert Schuessier, general manager, WPCQ- 

TV Charlotte, N.C., joins Turner Broadcasting's 
Turner Program Sales, Atlanta, as VP. 

Jeff Ruhn, coordinating producer of ABC's 
coverage of 1980 winter Olympics and former 
assistant to president of ABC Sports, New 
York, named staff producer and director of 
1984 Olympics production, ABC Sports. 

Pat Narup, former manager of affiliate re- 
lations and sales administration for once- 
planned Premiere cable. program service, joins 
Group W Satellite Communications, Stamford, 
Conn., as director of support services. Gregory 
Ricca, associate general counsel, Madison 
Square Garden Corp., New York, joins GWSC, 
Stamford, as legal counsel. 

McAdory Lipscomb Jr., head of own public 
relations-marketing firm, Washington, joins 
Showtime, Atlanta, as Southeastern regional 
affiliate manager. 

Jacqueline Jacobson, production coordina- 
tor, Sports Probe, USA Network, Glen Rock, 
N.J., named associate producer. 

Jim Seemiller, VP-general manager, WEFM(FM) 
Chicago, joins Multimedia Communications, 
program syndicator there, as principal and 
director of operations. 

Steve Seidmon, senior project director, B. 
Angell & Associates, Chicago-based market 
research supplier, joins Warner Amex Satellite 
Entertainment Co., New York, as manager of 
program research. Renate Cole, executive pro- 
ducer, noncommercial KERA-TV Dallas, joins 
Warner Amex Qube Cable there as manager of 
cablecast productions. 

Douglas Widner, manager and director of Na- 
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tional Satellite Network of Public Service 
Satellite Consortium, Washington, joins U.S. 
Chamber of Commerce there as manager of 
satellite network for chamber's broadcast 
group. Chamber's network is BizNet, scheduled 
to begin operation in February 1982. 

Cecelia Garr, director of ID Sales, TM Pro- 
ductions, Dallas, named Midwest regional man- 
ager for TM, based in Dallas. 

Stephen Shepard, freelance producer, based 
in New York, joins Satori Productions there as 

editor for its Private Screenings. 

Richard Kimball, programing consultant, 
based in Los Angeles, joins Westwood One 
there as director of concert programing. 

Peter Duchow, partner in literary agency of 
Eisenbach, Greene & Duchow, Los Angeles, 
named senior VP of television Sherwood Pro- 
ductions there. 

Duck Y. Song, senior VP-management super- 
visor, Leber Katz Partners, New York advertis- 
ing firm, leaves to form Song Communications, 
New York, which will operate Korean language 
television service to be broadcast on WNJU-TV 
Linden, N.J. 

Alan Duke, TV counsel to legal department of 
20th Century-Fox Television, Beverly Hills, 
Calif., named associate director of business 
affairs. 

Kim Nelson, executive assistant to president of 
Winona State University, Winona, Minn., joins 
Iowa Public Broadcasting Network, Des 
Moines, as director of educational services. 

Michael Bissonnette, regional manager, 
based in Los Angeles for Scholle Corp., chemi- 
cal manufacturer, joins American Educational 
Network, Irvine, Calif., as Western regional 
representative, based in Irvine. 

Hoyt Wertz, chief of broadcast services for 
Armed Forces Radio and Television Service, 
Washington, retires after 33 years with AFRTS. 

Bobbee Carson, director of research and sales 
promotion, KABC-TV Los Angeles, named assis- 
tant program director. 

Vicky Gregorian, executive producer, PM 
Magazine, WGR-TV Buffalo, N.Y., named pro- 
gram director. 

Donald Browers, production manager, 
KMTv(TV) Omaha, named program manager. 

Walton Williams Jr., program manager, 
wavA(Am) Richmond, Va., joins wsB(AM) Atlan- 
ta as director of program operations. 

Curt Lundgren, music director, WCCO-FM Min- 
neapolis, named assistant program director. 

Craig Dorval, production director, noncom- 
mercial KPBS(FM) San Diego, named program 
director. 

John Gunn, head of own radio production 
firm, based in Los Angeles, joins KGIL-AM-FM 
San Fernando, Calif., as program director. 

Jerry Paxson, air personality, WPKX(AM)- 
WVKX(FM) Alexandria, Va., named music direc- 
tor. 

Guy Michaels, program director, WJBT(AM) 
Brockport, N.Y., joins WECK(AM) Cheektowaga, 
N.Y., as air personality and music director. 

Beth Vershure, senior research associate, 
Public Broadcasting Service, Washington, 
named associate director of program schedul- 
ing. 



Kathy Neighbor, with KHOU-TV Houston, 
named producer-director. 

William Mark Tower, producer-director, WNNE- 

Tv Hanover, N.H., and Mike Riddle, from 
WDEF-TV Chattanooga, join WIVB-TV Buffalo, 
N.Y., as producers-directors. 

Karen Odum Denard, producer-host, public 
affairs unit, noncommercial. KCTS-TV Seattle, 
joins KOMO-TV there as co-host and reporter for 
new AM Northwest. 

Judy Crowell, from wriut-Tv Norfolk, Va., 
joins WMTV(TV) Madison, Wis., as PM Magazine 
host. 

Art Roberts, air personality, WKQX(FM) 
Chicago, joins WBCS-FM Milwaukee in same 
capacity. 

Mike Walczak, air personality, WGMD(FM) 

Rehoboth Beach, Del., joins WCMC-AM-FM Wild- 
wood, N.J., in same capacity. 

News and Public Affairs 
Lori Lerner, news director, KITS -FM Los 
Angeles, joins KHJ(AM) there in same capacity. 

Jim Newman, business and financial editor, 
KNX(AM) Los Angeles, joins RKO Radio Net- 
work's RKO One and RKO Two as economics 
correspondent and host of weekday Economics 
Update, based in New York. 

Lois Matheson, producer-writer, KOMO-TV 

Seattle, named to newly created position of 
assistant news director. 

Bunny Raasch, assistant director of news and 
public affairs, WISN-TV Milwaukee, named direc- 
tor of news and public affairs. 

Hilary Brown, general assignment reporter 
and Pentagon correspondent, NBC News, 
Washington, joins ABC News as correspondent, 
based in New York. 

Louis Stokes, producer, on-air reporter and 
weekend assignment editor, WTVF(TV) 
Nashville, joins WXYZ-TV Detroit as executive 
producer of special projects. 

Hope Daniels, from WEFM(FM) Chicago, joins 
WAIT(AM)-WLOO(FM) there as director of public 
affairs. 

Ken Kramer, executive producer, noncommer- 
cial KPBS(FM) San Diego, assumes additional 
duties as director of information programing for 
public affairs. 

John Rorvik, air personality, WFME(FM) 
Newark, N.J., named public affairs director. 

Creigh Yarbrough, afternoon news anchor, 
WIKS(FM) Greenfield, Ind., named news and 
public affairs director-morning anchor. 

Carol Rueppel, news manager, wric-Tv 
Cleveland, named executive news producer. 
George Wolf, producer, 11 p.m. news, wx.vc- 
Tv, succeeds Rueppel. 

Appointments, news department, WAVY -TV 

Portsmouth, Va.: Ed Hazelwood, from WTVR- 

Tv Richmond, Va., to assignment editor; Terry 
Zahn, from wQAD -TV Moline, Ill., to anchor-re- 
porter; Janet Hundley, from KTWS-TV Dallas, 
to associate producer, and Leslie Brinkley, 
from KFDM-TV Beaumont, Tex., to weather- 
caster-reporter. 

Keith Darnay, news director, KTYN(AM) Minot, 
N.D., joins KTHI-TV Fargo, N.D., as assignment 
editor. 

Ray Wise, chief of Tallahassee, Fla., bureau, 
wmv(rv) Jacksonville, Fla., named assignment 
editor. Marc Kiemph, news intern, wmv, 
named 11 p.m. weekend news producer and 
photographer. 

Janet Lubman Rathner, general assignment 
reporter and assignment editor, WSBA-TV York, 
Pa., and Thomas Del Signore, general assign- 
ment reporter-weekend anchor, WLIO(TV) Lima, 
Ohio, join wii-rm-TV Harrisburg, Pa., as general 
assignment reporters. 

Robert Goen, program director, KPRO(AM) 

Riverside, Calif., joins KESQ-TV Palm Springs, 
Calif., as sports director. 

Jack Eich, assistant sports director, WEAU-TV 

Eau Claire, Wis., joins wmTv(rv) Madison, 
Wis., in same capacity. 

Appointments, news department, WCYB-TV 

Bristol, Va.: Lee Nolan, from WFBC-TV Green- 
ville, S.C., to sports director; Terry Radnoczi, 
with WCYB-TV, to assignment editor; Paul 
Johnson, with WCYB -TV, to weekend anchor- 
producer, and Gary Davidson, with wCYB -TV, 

to general assignment reporter. 

Stan Bohrman, correspondent, KYW-TV Phila- 
delphia, named co-anchor for 6 and 11 p.m. 
newscasts. 

Jim Giggans, morning anchor and general 
assignment reporter, Knixr(rv) Los Angeles, 
joins KNBC(TV) there as general assignment re- 
porter. 

Appointments, news department, wNGE(TV) 

Nashville: Teddy Bart, from wsm-Tv Nashville, 
to 5, 6 and 10 p.m. news co-anchor; Jerry 

Brown, from anchor-news director, WECA-TV 

Tallahassee, Fla., to WNGE Clarksville, Tenn., 
bureau chief: Jim Bonds, from sports director, 
WREG-TV Memphis, to same capacity; John 
Seigenthaler Jr., and Tony Riha, from WNGE 

associate producers to producers; Kate Varley, 
graduate, Vanderbilt University, Nashville, to 
associate producer; Andy Garmezy, from PM 
Magazine host, WNGE, to administrator of 
special reporting unit, and Dagney Stuart, 
from weekday anchor, wrvo-Tv Lexington, Ky., 
to reporter. 

Bob Losure, news co-anchor, Live at Five, 
news program, KOTV(TV) Tulsa, Okla., named 
co-anchor for 10 p.m. newscasts. 

Rick Schwartz, sports director, WINK-TV Fort 
Myers, Fla., joins WTSP-TV St. Petersburg, Fla., 
as sports reporter-anchor. 

David Giffin, reporter-producer and anchor, 
keso.Tv Palm Springs, Calif., and John Her- 
nandez, general assignment reporter-sports 
anchor, KERO-TV Bakersfield, Calif., join KSBW-TV 

Salinas, Calif., as weekend news co-anchors. 

Bruce Bernhart, financial editor, noncommer- 
cial KSDS(FM) San Diego, joins KNX(AM) Los 
Angeles as business and financial editor. 

Russ Wise, news anchor, KNOE-TV Monroe, 
La., joins WGSO(AM) New Orleans in same 
capacity. 

Karen Grange, weekend anchor and reporter, 
KRDO-TV Colorado Springs, joins KTVX(TV) Salt 
Lake City as reporter. 

James Hill, general assignment reporter and 
weekend co-anchor, KGUN-TV Tucson, Ariz., 

Fifty years of 
Fates & Fortunes 
For fifty years, BROADCASTING has 
reported the new assignments 
of the industry's important 
executives. 

For the last five of those 
fifty years, JOE SULLIVAN & 
ASSOCIATES has been 
responsible for 
recruiting many of those 
top executives. 

"The person you describe 
is the person we'll deliver." 

Joe Sullivan & Associates, Inc. 
Executive Search and Recruitment 

in Broadcasting, Cable Television, and Publishing 
1270 Ave. of the Americas, New York. N.Y. 10020 (212) 765-3330 
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named senior reporter. 

Albert Zipp, reporter, Live at Five, KFDM -TV 

Beaumont, Tex., assumes additional duties in 
same capacity for station's 10 p.m. Update. 

Mike Sink ley, reporter-anchor, WIBW-AM-FM-TV 

Topeka, Kan., joins WCPO-TV Cincinnati as 

writer-reporter. 

Technology 
John Matejovich, regional engineering man- 
ager, Warner Amex Cable Communication's 
central region based in Columbus, Ohio, 
named director of technical services for 
Western division, based in Columbus. 

Thomas Hillard, Midwestern regional sales 
manager, RCA Americom, based in Chicago, 
named manager of systems.support for RCA's 
Commercial Communications Services. 

Appointments, Times Fiber Communications, 
Wallingford, Conn.: Joseph Bremmer, from 
associate product manager, Harris Data Com- 
munications, Dallas, to marketing manager of 
private networks, based in Wallingford; 
Charles Goclowski, from senior project 
engineer, Timex Clock Co., Middlebury, 
Conn., to senior design engineer for advanced 
systems development group, based in 
Wallingford; Alan Kent, from manager of tech- 
nical services and field service coordinator, non- 
commercial WBGU-TV Lima, Ohio, to applica- 
tions engineer for Time's fiber optics cable 
television systems, Wallingford; Steve 
Schoen, from sales engineer for CATV divi- 
sion, Magnavox, based in Littleton, Colo., to 
sales representative for CATV marketing, based 
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in Littleton; Carroll Oxford, from north 
central regional manager, Times Fiber's CATV 
marketing group, based in Hixson, Tenn., to 
Southeastern regional manager for CATV 
marketing group, based in Hixson, and Roy 
Tester, from regional manager, Comm/Scope, 
Bristol, Tenn., to Oxford's successor. 

Stanley Weiss, director of data processing, 
Shure Brothers, Evanston, Ill., manufacturer of 
high fidelity components, microphones, loud- 
speakers, and related circuitry, named director 
of new products coordination and long-range 
planning. 

Donald Crews, subcontractor-installer, U.S. 
Antenna, Staten Island, N.Y.-based CATV and 
STV installer, named assistant VP, based in 
Staten Island. 

John Myrick, manager of electronic 
newsgathering and supervisor of techincal 
operations, KABC-TV Los Angeles, joins 
KNBC(TV) there as manager of field operations. 

Greg Buzzell, engineering director, wmTvcrv) 
Madison, Wis., named chief engineer. 

Edward (Bob) Earsom, broadcast engineer, 
KMBC -TV Kansas City, Mo., retires after more 
than 25 years with station. 

Promotion and PR 
Ronald Snow, writer-producer, on-air promo- 
tion, CBS TV, Los Angeles, joins 20th Century- 
Fox Television there as manager of creative ser- 
vices. 

Linda Stern Rubin, senior editor, trade press 
relations, Warner Amex, New York, named 
manager, trade press programing product 
publicity, Warner Amex Cable Communica- 
tions, New'York. June Winters, writer-editor, 
Newsweek, New York, joins Warner Amex 
Satellite Entertainment Co. there as senior 
copywriter for creative services. 

Andrea Simon, research manager, Selcom 
Radio, New York, joins Buckley Radio Sales 
there as assistant director of promotion. 

James Andrews, account executive, J.H. 
Lewis Advertising, Mobile, Ala., named public 
relations director. 

Yolanda Flores,. graduate, Bates College of 
Law, University of Houston, joins KHOU-TV 

there as community affairs director. 

Joanne Calabria, employe communications 
manager, public relations department, First 
Pennsylvania Bank, Philadelphia, joins KYW-TV 

there as assistant information services manager. 

Ligia Fernandez, assistant public information 
coordinator, noncommercial WEDU(TV) Tampa, 
Fla., joins KTRK -TV Houston as promotion assis- 
tant. 

Leyla Millar, sales assistant, KNIX -AM -FM 

Phoenix, named publicity and promotion coor- 
dinator. 

Janice Steinberg, community relations direc- 
tor and director of fundraising, San Diego 
Hospice, joins noncommercial KPBS(FM) San 
Diego as promotion director. 

Valerie Kersey, head of own executive typing 
service, based in Philadelphia, joins WSSNAM) 

Camden, N.J., as public service director. 

Kathleen Barrett, secretary to news director, 
WLKY -TV Louisville, Ky., named assistant pro- 
motion manager. 
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Allied Fields 

Robertson 

Elected officers, Broad- 
cast Financial Manage- 
ment Association in 
Chicago: Betty 
Robertson, VP-ad- 
ministration, Cosmos 
Broadcasting, Colum- 
bia, S.C., president, 
succeeding William 
Key, controller, WHBQ- 

AM-TV Memphis, 
named BFM chairman; 
Robert Steinberg, 
VP-finance and admin- 

istration, Meredith Broadcasting, New York, 
VP; Willard Hoyt, VP-treasurer, Nationwide 
Communications, Columbus, Ohio, secretary, 
and Hugh Del Regno, director of finance, non- 
commercial KCET(TV) Los Angeles, treasurer. 
Ronald Doerfier, chief financial officer of 
Capital Cities Communications, New York, 
retires as BFM chairman. Also named president 
of BCA-Credit Information is Anthony Grego, 
director of national credit and collection, 
Westinghouse Broadcasting, New York. 

Richard Lorenzo, operations manager, 
WWYZ(FM) Waterbury, Conn., joins Richard A. 
Foreman Associates, Stamford, Conn.-based 
radio consulting firm, as director of programing 
and research. 

Elected officers, Illinois Broadcasters Associ- 
ation: Tom Kushak, WMAY(AM) Springfield, 
president; Peter Desnoes, WLS -TV, Chicago, 
president-elect; Gene McPherson, WVLN(AM)- 

WSEHFM) Olney, VP, and Barrett Geoghegan, 
WAND(TV) Decatur, treasurer. 

Deaths 
Berry Greenberg, 69, former VP of interna- 
tional sales and administration, Warner Bros. 
Television Distribution, Burbank, Calif, died 
Oct. 4 at Cedars-Sinai medical center, Los 
Angeles. He had suffered series of heart attacks. 
Greenberg had been with Warner Bros. for 27 
years, 13 of which he spent with television dis- 
tribution. He is survived by his wife, Lee. 

Jack Dolph, 53, director of CBS Sports from 
1960 to 1969 and recently independent sports 
producer, died of heart attack at his home in 
Riverside, Conn., on Oct. 3. After he left CBS, 
he served as commissioner of American 
Basketball Association from 1969 to 1972. He is 
survived by his wife, Mary Jean, and two sons. 

Jeff Sparks, 76, radio-television producer and 
special projects officer for United Nations from 
1947 until his retirement in 1968, died of heart 
attack at his home in New York on Sept. 30. 
Before World War II Sparks was announcer for 
wox(Am) and wcus(Am) New York. He is sur- 
vived by his sister, Juliette Buckley. 

Jayne Ward, 67, director of viewer services, 
noncommercial wNET(TV) New York, died of 
circulatory ailment Sept. 28 at Roosevelt hospi- 
tal there. She had been with station since 1971. 
Her marriages to Francis Warren Lawrence and 
Dr. Robert Warden ended in divorce. 

Susan Welday, 27, reporter-news anchor, 
WPTA-TV Fort Wayne, Ind., died Sept. 26 from 
rare bacteriological disease at Parkview hospital, 
Fort Wayne. She had been with station since 
1977. She is survived by her parents and two 
brothers. 
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UY THE 
Fifth Estate 

A reader's guide to who's been who in electronic 
communications during the past 50 years, as reflected 
in the "Our Respects" and "Profile" sketches that have 
appeared in each issue of BROADCASTING magazine 

since Vol. 1, No. 1, on Oct. 15, 1931. 
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8/8/60 James Edgar Allen 9/16/68 Richard Montgomery Allerton 7/28/52 Peter Ward Allport 
4/17/61 Carl Joseph Ally 9/10/73 Robert Herbert Alter 9/21/81 The American Audience 
10/15/56 American Broadcasting 11/5/45 Edward Moore Anderson 9/6/54 Robert Edward An- 
derson 10/4/65 Victor John Andrew 5/23/49 James Andrews 6/28/43 Douglas Arlington Anello 
3/28/66 Reynold (Rene) V Anselmo 5/6/74 Earl C. Anthony 7/15/32 Marvin Antonowsky 11/11/74 

Philip Dean Archer 6/7/65 George J. Arkedis 2/28/77 Roone Arledge 1/1/68 Edwin Howard 
Armstrong 1/24/44 George W (Bud) Armstrong 8/17/64 Charles Edward Arney Jr. 3/8/43 Desi 
Arnaz 9/24/62 Danny Arnold 10/29/79 Lewis Edmond Arnold 5/6/57 Campbell Arnoux 5/7/45 
Leslie Goodwin Arries Jr. 11/10/75 Aubrey Leonard Ashby 3/15/39 Anne Schumacher Ashenhurst 
4/1/35 Alfred Andreas Atherton 7/1/63 H. Leslie Atlass 11/1/34 Ralph Leigh Atlass 9/3/45 
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James Thomas Aubrey Jr. 2/13/56 Stever Aubrey 10/16/72 Harold M. (Bud) Austin 12/2/74 Orvon 
Gene Autry 12/13/48 Lewis Havens Avery 6/19/50 M.H. Aylesworth 1/1/32 Charles Thatcher 
Ayres 11/7/55 Emilio Azcarraga 12/7/42. 

El John Butler Babcock 3/4/74 John D. Backe 1/3/77 Roy Irving Bacus 9/25/670 Kenneth Leon LI Bagwell 2/22/70 Cy Nesbe Bahakel 12/5/77 Warren Arthur Bahr 1/16/67 Richard Eugene 
Bailey Sr. 4/5/71 Stuart Lawrence Bailey 1/3/49 Elizabeth Ellen Bain 1/11/65 Joseph Michael 
Baisch 7/25/55 Howard Henry Baker Jr. 4/16/73 Kenneth Hammond Baker 4/22/46 Walter Ran- 
som Gail Baker 5/15/44 William Franklin Baker 4/23/79 William Reginald Baker Jr. 12/1/38 
Winthrop Patterson Baker 7/23/73 Gerald Bernard Baldwin 10/27/80 James Wallace Baldwin 
10/1/33 Lucille Ball 7/31/67 Robert Walton Ballin 5/12/47 Charles Balthrop 9/14/53 Dolly 
Ruth Banks 11/15/48 John Palmer Bankson Jr. 10/18/76 Glenny Franklin Bannerman 2/17/41 
Harry Ray Bannister 4/9/51 Walter L. (Red) Barber 10/22/45 Joseph Roland Barbera 6/30/69 
Sherlee Barish 8/25/75 Edmond Asa Barker 7/28/69 Julius Barnathan 7/16/72 David H. Barnow 
3/30/53 James Earl Barr 1/4/54 Charles (Bud) Carroll Barry 3/16/59 Walter Russell Barry Jr. 

3/2/70 Gerald Aron Bartell 4/9/56 Melvin Martin Bartell 8/31/59 George Wilkinson Bartlett 
3/15/65 Walter Eugene Bartlett 7/13/64 William Marcus Bartlett 7/23/62 Robert Taylor Bartley 
12/10/45 Bruce Barton 11/15/37 Ralph Max Baruch 11/24/69 David Franklin Bascom 7/27/640 
Perry Bagnall Bascom 1/27/69 Charles Gordon Baskerville 7/17/50 John Bates 10/14/36 
William Andrew Bates 2/5/62 Charles Alvin Batson 5/31/65 Joseph Edward Baudino 12/24/51 
Lionel Baxter 9/10/62 David Lionel Bazelon 1/27/75 James Webster Beach 12/17/56 William 
John Beaton 3/1/54 Ralph William Beaudin 11/11/63 Aurelia Stier Becker 12/27/43 Ralph E. 

Becker 9/22/80 Alfred Ross Beckman 6/13/60 Curtis John Beckmann 9/3/79 Donald Casper 
Beelar 4/29/63 Francis Kenneth Beirn 11/5/56 Robert Harry Beisswenger 6/26/67 Donald Beld- 
ing 9/6/43 Edgar Thompson Bell 6/1/36 Howard Hughes Bell 4/3/67 Henry Adams Bellows 
10/15/32 Robert Martin Bennett 6/3/74 Walter Esdras Benoit 2/18/52 Lester Arthur Benson 
6/15/34 Robert Gustav Benson 9/30/74 William Burnett Benton 7/1/38 Leo L. Beranek 9/29/75 
Benjamin Hill Berentson 3/7/66 Arthur Bergh 5/15/34 Robert Irving Bergmann 6/5/67 Theodore 
Gerard Bergmann 10/7/57 Roger G. Berk 2/25/74 Kenneth Homer Berkeley 8/3/42 Don Bernard 
12/20/48 John Joseph Bernard 7/16/560 Seymour Berns 6/2/69 Fred L. Bernstein 1/5/52 Gilbert 
Irwin Berry 3/24/47 Hugh Malcolm Beville Jr. 6/10/68 Charles Cornelius Bevis Jr. 10/8/51 Lester 
Martin Biederman 8/6/62 Joel Bigelow 12/16/46 George Cecil Bigger 3/18/46 Kenneth Whipple 
Bilby 3/6/56 Edgar Luther Bill 4/15/34 George Barry Bingham 6/15/36 Harry Murray Bitner Sr. & 
Harry Murray Bitner Jr 3/29/54 James W Blackburn Sr 11/7177 Hill Blackett Jr 5/23/66 John Portwood 
Blair 2/3/41 James Edward Blake 2/1/71 Melvin Jerome Blanc 11/14/66 David Mordecai 
Blank 9/26/66 John Oliver Blick 9/24/51 Milton M. Blink 3/1/39 Roy Lee Bliss 1/26/81 Vincent 
R. Bliss 5/30/55 Richard Charles Block 12/16/63 Willard Block 3/20/72 Victor Gustav Bloede 
2/26/68 Chuck Blore 8/4/69 Jack Paul Blume 10/14/74 Harold John Bock 2/7/49 John Nash 
Boden 3/5/79 Norman Boggs 3/6/50 Frederick Owen Bohen 5/5/52 Hugh Kendall Boice 5/1/36 

Hugh Kendall Boice Jr. 1/7/57 George Arthur Bolas 12/6/48 Linda Lou Bolen 11/26/73 
Thomas E. Bolger 4/14/80 George William Bolling II 1/23/61 Joseph Salvadore Bonansinga 
7/29/680 David Ford Bond 9/27/48 C Henry Carl Bonfig 8/15/55 Robert Mermod Booth Jr. 6/19/61 
Richard Albert Borel 6/16/47 William Coates Borrett 12/15/39 Edward Raymond Borroff 12/20/43 

Frederick William Borton 3/10/41 Diana Bourbon 2/17/47 Frank Townsend Bow 10/4/48 Scott 
Howe Bowen 12/1/32 John Sheets Bowen 9/19/77 Chester Bowles 7/15/37 Francis Davis Bow- 
man 11/15/36 Philip Boyajian Boyer 2/14/77 Francis Louis Boyle 1/22/73 Clayton Henry Brace 
11/16/64 Rex A. Bradley 4/5/76 Bertha Brainard 9/1/37 Charles Brown Brakefield 11/18/68 
Gustav Carl Brandborg 8/1/55 Richard Paul Brandt 11/26/63 James Carson Brantley 4/28/41 
Verl DeChrista Bratton 7/23/51 William Rubble Brazzil 2/24/75 Robert Wilson Breckner 7/31/61 
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--4411111, 

Ralf Brent 6/4/62 Richard Michael Brescia 9/25/78 William John Bresnan 6/18/73 George War- 
ren Brett 7/4/55 Stanley Gerald Breyer 11/24/52 Walter Cecil Bridges 3/20/50 Paul Clarke 
Brines 6/8/64 Emil Eli Brisacher 3/3/41 George Treat Bristol Jr. 7/21/69 Kathryn Elizabeth Flynn 
Broman 6/17/74 Edward Holland Bronson 6/2/52 Gene Burke Brophy 1/16/50 Reginald McLaren 
Brophy 6/15/35 Thomas D'Arcy Brophy 6/21/48 Melvin Brorby 6/26/50 Charles Bernard Brown 
4/19/43 Clarke Rogers Brown 7/20/42 Kenyon Brown 8/5/46 Thaddeus Harold Brown 8/1/32 
Thaddeus Harold Brown Jr. 6/11/51 Tyrone Brown 11/20/78 Walter Johnson Brown 7/16/45 
James T. Broyhill 4/10/72 Leslie Combs Bruce Jr. 1/14/63 Robert Rockwell Bruce 6/18/79 Ralph 
Raymond Brunton 8/23/43 Joseph McKinley Bryan 2/20/560 Robert E. (Bucky) Buchanan 6/26/72 
Max E. Buck 10/25/71 Walter Albert Buck 8/14/50 Richard Dimes Buckley 8/2/54 Richard 
Dimes Buckley Jr. 11/23/70 Robert William Buckley 12/3/45 Arthur Lionel Budlong 2/14/49 
Frank Bull 6/12/50 Dorothy Stimson Bullitt 5/15/50 Edmond Cason Bunker 10/13/58 Walter 
Bunker 11/17/47 George McGuffin Burbach 5/15/40 Roy Dean Burch 12/13/71 Thomas Francis 
Burchill 2/11/80 Don Wesley Burden 8/3/59 John W Burgard 10/22/62 Daniel Barnett Burke 
8/7/72 Harold Clayton Burke 6/2/41 Harry Denvir Burke 3/10/47 John Frank Burke 9/15/58 
Charles Lloyd Burlingham 3/8/54 Jack Averill Burnette 9/2/58 Leo Burnett 7/25/60 John Law- 
rence Burns 6/17/57 Robert Jay Burton 8/19/57 William Kay Burton 1/7/74 Leonard Thomas 
Bush 1/15/38 Blayne Richard Butcher 9/29/41 Harry Cecil Butcher 9/1/34 Avram Butensky 
5/15/78 Burridge Davenal Butler 4/1/34 George Deal Butler 11/3/69 Herbert Wallace Butter- 
worth 4/1/36 Edwin Leslie Byrd 1/13/64 Edward Armour Byron 11/15/34 James Aloysius Byron 
3/2/59 

C 
1-1 Gene Laurence Cagle 4/2/45 Herbert Bernard Cahan 6/24/68 Albert MacNaughton Cairns 
L_I 11/4/46 Louis Goldsboro Caldwell 10/20/47 Spence Wood Caldwell 8/23/48 Vincent 
Francis Xavier Callahan 5/15/37 Maximo Avila Camacho 5/3/43 Charles Laughton Campbell 
9/8/41 Chesser Milburn Campbell 8/13/45 Donald Paul Campbell 2/16/70 Eldon Campbell 
6/26/61 George Washington Campbell 9/18/67 John Edward Campbell 1/13/69 Horace Allen 
Campbell 4/15/39 Marianne Boggs Campbell 6/20/66 Martin Burroughs Campbell 6/1/34 Wen- 
dall Baker Campbell 6/3/46 Joseph Edward Campeau 10/27/41 Howard W Cannon 4/10/78 
John Quayle Cannon 7/7/52 Albert Lant Capstaff 6/22/59 Lawrence Michael Carino 3/20/61 
Phillips Carlin 11/29/48 William Carlisle 10/20/75 Harry Kenneth Carpenter 5/15/33 Robert 
Wilfred Carpenter 7/2/56 Lester Hayden Carr 3/13/61 Sidney Eugene Carr 4/27/42 Carroll Car- 
roll 5/12/52 Harold Robertson Carson 4/15/40 John W (Johnny) Carson 5/8/72 Ralph Carson 
5/19/58 Andrew Robinson Carter 10/28/68 Garry John Carter 7/12/48 Kenneth Leland Carter 
7/14/52 Nelson Ira Carter 3/18/63 Dwight Leland Case 6/2/75 Norman Stanley Case 4/15/35 
Norman Earl Cash 4/8/57 Edmund Leo Cashman 10/6/47 William Beal Caskey 1/21/57 Garnet 
Elmer (Chet) Cassel man Jr. 11/22/71 Harold Wayne Cassell 1/29/45 Myers Bud Cather 4/10/67 
Peter Amil Cavallo Jr. 4/18/55 James McCosh Cecil 10/1/35 Lawrence John Cervon 7/31/72 
Joseph Alexander Chambers 4/15/36 John Chancellor 8/29/66 George Clarke Chandler 9/22/41 

Norman Chandler 8/13/56 Richard Wallace Chapin 5/19/69 David Buckley Charnay 12/1/69 
Shepard Chartoc 3/28/55 Joseph Vincent Charyk 12/3/79 Joel Chaseman 8/22/66 Ben Francis 
Chatfield 11/12/51 Thomas Webster Chauncy 12/29/58 Marvin R. Chauvin 2/23/76 Murray 
Howard Chercover 4/27/70 Howard Leonard Chernoff 4/12/43 Harry Woolford Chesley Jr. 4/15/57 

Giraud Chester 9/10/79 Richard Earl Cheverton 1/8/62 Anthony Charles Chevins 4/24/78 Ber- 
nard Georges Chevry 4/20/81 Howard A. Chinn 3/25/68 Thomas Pescud Chisman 2/15/60 
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Richard C. Christian 8/23/76 Arthur Burdette Church 4/15/33 Kenneth William Church 2/19/35 
Theodore Roosevelt Wells Church 5/8/44 Linda Ann Cinciotta 9/29/80 Charles Evans Claggett 
12/11/67 John Lindsay Clark 8/15/35 Thomas Campbell Clark 4/11/49 Earl Albert 
Clasen 1/1/73 Henry Brevard Clay 1/7/52 John Hyde Cleghorn 10/29/51 John McLean Clifford 
2/18/57 Roger William Clipp 1/15/39 Terrence Clyne 8/3/53 Grover Cleveland Cowling Cobb 
10/9/67 Wilton Elisha Cobb 3/17/47 Edward Codel 8/27/62 Martin Codel 4/5/43 Robert Lewis 
Coe 6/14/48 Ralston Hudson Coffin 10/5/59 David H. Coghan 2/9/53 Edwin King Cohan 
10/13/41 John Colley Cohan 6/18/56 Barbara Stubbs Cohen 5/11/81 Jane Elizabeth Cohen 
5/12/75 Philip Henry Cohen 8/16/43 David E. Cohn 3/14/55 Ralph Morris Cohn 6/10/57 Mar- 
cus Cohn 8/6/73 Grady Elgin Cole 11/1/54 Robert Cole 8/23/71 George Davidge Coleman 
8/6/45 Robert Clark Coleson 4/8/46 Charles Hopson Col ledge 4/16/62 Chester Frederick Collier 
3/1/71 James Mitchell Collins 3/26/79 Jules Maurice Collins 6/6/55 Norman Collins 4/18/60 
Nathan Porter Colwell 1/1/36 Robert Talcott Colwell 8/26/46 James George Cominos 9/25/50 
Robin Dale Compton 9/12/49 Paul Buzan Comstock 3/29/71 George Richard Comte 10/6/58 
Fairfax Mastick Cone 2/1/60 James Eldridge Conley 10/31/66 John Bernard Joseph Conley 1/6/47 

Martin Francis Connelly 1/11/71 James Howard Connolly 3/10/52 Joseph Thomas Connolly 
12/22/58 Richard Fitzgerald Connor 12/14/52 Frank Conrad 10/15/31 (Alfred) Alistair Cooke 
8/5/68 Jack Kent Cooke 7/30/45 Thomas B. Cookerly 2/11/74 Clyde F Coombs 11/17/41 Joan 
Ganz Cooney 6/7/71 Lloyd Everett Cooney 2/17/690 Edward Cooper 2/5/51 John (Jackie) Cooper 
Jr. 11/22/65 Moses Lindburgh (Lucky) Cordell 1/18/71 Maurice John Corken 6/3/68 Francis Ed- 
mund Corkery 12/5/49 John Robert Corporon 4/25/77 Doris Louise Corwith 4/19/54 Clarence 
Gilbert Cosby 12/15/37 Dora Cox Cosse 5/2/66 Theodore Benjamin Cott 9/8/58 Charles 
Halstead Cottington 11/1/48 Douglas Coulter 10/15/33 Daniel Thomas Cousins 9/27/76 Alan 
Daniel Courtney 9/15/67 Louis George Cowan 6/6/49 John Peter Cowden 12/14/59 Eugene S. 

Cowen 10/2/72 Harold Guy Cowgill 4/6/59 Gardner Cowles Jr. 3/15/37 Symon Bellock Cowles 
1/16/78 Bruce Baldwin Cox 6/8/81 H. Quenton Cox 9/18/50 Kenneth Allen Cox 8/21/61 Lester 
E. Cox 6/1/53 Albert Wayne Coy 11/3/47 Donald Walton Coyle 2/28/66 John Joseph Coyle 
6/10/63 Edwin Wilson Craig 3/15/36 William Fairfield Craig 5/11/64 Douglas Schoolfield 
Cramer 9/2/68 Edward Morton Cramer 3/10/69 Frank William Crane 7/23/56 Ruth Crane 
1/26/48 Robert Cranston 1/20/69 Tunis Augustus Macdonough Craven 12/1/35 Bruce Edgar 
Crawford 5/29/78 Kathryn Hilton Creech 6/1/81 Richard Singleton Creedon 1112/81 John Creutz 
9/11/44 Lowry Hyer Crites 2/6/50 Arthur Howard Croghan 8/7/44 David Cherrington Croninger 
2/24/69 Walter Leland Cronkite 10/15/73 Powel Crosley Jr. 3/1/53 John Storrs Cross 11/23/59 
Aloysius Burke Crotty 5/4/59 Samuel Frank Crowther 10/23/80 Charles Harvey Crutchfield 1/21/46 

Lester Martin Crystal 11/21/77 Matthew Joseph Culligan 10/1/56 Barton Arthur Cummings 
9/26/60 Sanford Charles Cummings 5/9/60 James D. Cunningham 1/3/55 John Phillip Cun- 
ningham 2/29/60 Donnelly Brown Curran 5/20/74 Frederick Davidson Custer 6/25/62 W. Bow- 
man Cutter 8/26/74 

D 
In Ray Emmett Dady 11/3/41 Elizabeth Lundquist Dahlberg 6/25/73 Donald Lee Dahlman 
L_J 4/2/79 Donald Charles Dailey 7/6/70 John Leighton Dales 1/22/68 Robert A. Daly 7/26/76 

Vernon Dell in 6/3/57 Walter Jay Damm 12/1/36 Maxwell Dane 2/6/61 Harben Winfield Daniel 
5/28/51 Draper Daniels 6/28/65 Ralph Hereford Daniels 8/10/70 Robert William Daniels Jr. 

6/18/62 Roy Bertram Danish 5/26/80 Daniel Joseph Danker Jr. 8/1/40 Michael Harold Dann 
5/20/63 Alexander Wolf red Dannenbaum 10/17/55 Madeline Bloom David 5/16/77 Miles David 
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9/6/65 Jack Mason Davidson 4/25/55 Edward Aaron Davies 1/12/42 Clive J. Davis 4/17/72 
Donald Derby Davis 2/15/38 Donald Dwight Davis 5/19/41 Elmer Davis 6/22/42 Gordon 
Winthrop Davis 9/29/69 Harold James Davis 2/2/70 John Morgan Davis 5/11/59 Lewis Berkley 
Davis 10/17/60 Richard Weston Davis 11/26/51 Thomas Edward Davis 12/25/67 Walter Balles 
Davison 11/8/48 Henry Seaton Dawson 3/8/48 Thomas Harrington Dawson 11/4/63 Wilfred 
Thomas Dawson 6/9/80 Charles Allen DeBare 2/19/73 Edward John DeGray 7/29/58 Donald 
Ferdinand DeGroot 8/18/69 Guy Della-Cioppa 4/20/53 Lincoln Dellar 7/26/43 0 Robert Lee 
Dellinger 11/5/62 Joseph Dembo 7/22/68 Ralph Nicholas Demgen 8/31/70 William Cyrus 
Dempsey 2/5/68 Charles Ruthven Denny Jr. 10/4/43 Neil Eugene Derrough 12/7/70 Richard M. 

DeVos 6/12/78 Van Beuren Wright DeVries 8/10/59 John Hibbett DeWitt Jr. 9/1/41 Francis Colt 
DeWolf 3/20/44 George William Dick 7/19/65 Carlton Hathaway Dickerman 6/21/43 Miriam 
Louise Dickey 9/28/42 Victor Christian Diehm 10/18/48 Sam Cook Digges 7/7/58 Edmund 
Michael DiGiulio 7/24/78 William Horace Dilday Jr. 4/21/80 Clarence C. Dill 2/1/32 Everett 
Lester Dillard 1/13/47 John Flint Dille 1/27/58 Barry Charles Diller 9/25/72 Robert William Dillon 
2/25/63 Thomas Church Dillon 11/4/49 John David Dingell 10/5/81 Richard Warren Dinsmore 
7/29/63 Anne Director 4/1/38 Walter Elias Disney 1/31/55 Douglas H. Dittrick 5/19/80 Paul 
Dobin 2/11/52 Eugene Benedict Dodson 9/7/64 Carrington Wood Doebler 7/30/56 John C. 

Doerfer 4/13/53 Richard Power Doherty 4/21/47 Charles Francis Dolan 11/24/80 William Brega 
Dolph 6/16/41 Scott Donahue Jr. 8/28/67 Benjamin Richardson Donaldson 3/15/54 Franklin 
Malcolm Doolittle 12/1/39 Louis Dorfsman 12/2/68 Louis Dorkin 12/11/78 Henry William 
Dornseif 9/15/69 Mary Dorr 4/28/69 Walter Ward Dorrell 12/24/56 Joseph LaDrue Dorton 
3/13/78 James Robert Doss Jr. 1/18/43 Joseph Peter Dougherty 11/13/67 James Charles Dow- 
dle 3/9/81 William McElroy Dozier 12/9/57 Louis Redell Draughon 6/1/64 Paul Drew 7/14/75 
Joseph Carr Drilling 1/16/61 David Erskine Driscoll 8/27/51 Richard David Dudley 12/14/64 
Willis Powell Duff Jr. 12/4/72 James Edson Duffy 12/23/63 Robert Joseph Duffy 3/24/75 Wesley 
Innis Dumm 2/9/42 Allen Balcom DuMont 12/11/44 Jules Dundes 3/4/57 Corydon Bushnell 
Dunham Jr. 6/16/69 Franklin Dunham 12/1/52 Orrin Elmer Dunlap Jr. 10/5/42 Arnold Davidson 
Dunton 11/12/45 Robert Edwin Dunville 8/15/40 Don Durgin 3/26/56 Roy Sarles Durstine 
2/15/36 Gene Thomas Dyer 10/18/43 Kenneth Reed Dyke 1/5/42 

ElRoderick Russell Eagan 9/11/78 George Warren Earl 4/20/70 Guy Chaffee Earl Jr. 2/15/35 
Robert Edmund Eastman 5/13/57 Richard Eaton 6/28/71 Albert James Ebel 3/19/73 

William Crawford Eddy 2/4/46 Robert Luther Edens Jr. 6/9/69 Eugene O'Brien Edwards 12/19/77 
Webley Elgin Edwards 5/18/42 Stephen Richard Effros 7/20/81 Clement Lloyd Egner 2/1/43 

Lenore Gloria (Goodman) Ehrig 5/12/80 Wilbert Eickelberg 7/19/43 Sydney Hirsch Eiges 4/26/48 
Dwight David Eisenhower 6/25/45 Milton Stover Eisenhower 6/29/42 Michael Dammann Eisner 

10/4/76 Donald Siler Elias 3/2/42 Terrence Alan Elkes 2/5/79 Karl Eller 2/8/71 Elmo Israel Ellis 
10/9/72 John Elmer 8/1/37 Frank Hemming Elphicke 5/27/46 Roy Lane Elson 1/15/79 Victor 
Eltin Jr. 4/19/71 John Worden Elwood 7/18/49 Robert Campbell Embry 8/30/48 Leonidas Polk 
Bills Emerson 1/8/79 Holland Everett Engle 12/1/40 Elmer William Engstrom 12/18/61 Robert 
Duvall Enoch 7/1/57 Joseph Bolen Epperson 3/11/74 Ellis Elwood Erdman 12/5/66 William 
Rodney Erickson 8/24/81 Leonard F Erikson 9/28/53 Everett Howard Erlick 5/25/64 Samuel J. 

Ervin Jr. 11/27/72 Thomas Edgar Ervin 6/16/58 John Esau 3/15/480 William Harold Essex 8/29/49 
Mark Foster Ethridge 3/1/38 Robert Charles Eunson 12/6/65 Herbert Emlyn Evans 8/25/52 
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Mark Evans (Austad) 8/20/62 Ralph Evans 9/24/56 Walter C. Evans 6/1/32 Carl Moraine Ever- 

son 4/10/44 William H. Ewen 11/29/71 Erwin Harry Ezzes 7/2/62 

F 
111 

George Milton Factor 9/30/57 Ted Herzl Factor 5/24/65 Harold Clements Fair 9/29/47 
Richard Monroe Fairbanks 1/1/51 Benjamin Felber Jr. 11/2/64 Frank Bernard Falknor 

3/29/48 Sam Fantle Jr. 10/2/50 Erica Farber 10/31/77 Herman Edward Fast 5/30/49 Louis 
Faust 1/4/71 Paul Holman Faust 3/28/49 William Almon Fay 3/1/36 Don Fedderson 
5/9/66 Philip Feldman 7/8/57 Edgar Herbert Felix 10/30/44 Edgar Albert Fellers 11/1/35 
Harold Everett Fellows 7/27/42 Norman Felton 6/6/66 Jerome Roland Feniger 12/4/67 James 
Henry Ferguson 2/10/75 Robert Willi Ferguson 12/28/59 Frank Westby Perrin 4/1/39 Charles 
Daniel Ferris 10/16/78 John Earl Fetzer 7/5/43 Freddie Fields 6/17/68 William George Harold 
Finch 4/28/47 Jules Philmore Fine 8/14/72 William H. Fineshriber Jr. 1/21/52 Leonard Firestone 
6/17/63 Ben Chatburn Fisher 2/12/68 Carl 0. Fisher 4/26/71 Oliver David Fisher 11/15/54 
William Cochrane Fitts Jr. 8/14/67 Howard Dean Fitzer 11/15/38 John Loyola Fitzgerald 7/18/55 
Horace Styles Fitzpatrick 8/12/63 Leo J. Fitzpatrick 7/1/32 Francis Edwin Fitzsimonds 8/25/47 
Joseph Anthony Flaherty Jr. 5/28/79 Donald Flamm 1/15/36 Alvin George Flanagan 12/7/59 
Robert Waples Flanders 3/19/79 Adrian James Flanter 8/18/47 Robben Wright Fleming 9/17/79 
Robert Henry Fleming 2/21/66 A.J., Frank, Fred, Floyd Fletcher 3/14/60 "Flood Crisis" 2/15/37 
Joseph Lawrence Floyd 8/15/60 James Lawrence Fly 12/15/41 Frank Philip Fogarty 5/26/58 
Joseph Robert Fogarty 12/6/76 Bruce Jay Fogel 8/14/78 Paul Foley 12/14/70 Frank Marion 
Folsom 8/14/44 Elmer Lee Fondren 11/20/61 Raul Fontaina 1/12/70 Richard Lindsay Foote 
9/28/59 Frederick Wayne Ford 8/5/57 Johnny Clinton Formby 2/17/75 Albert Edward Foster 
7/24/50 Archibald McGhee Foster 9/7/70 David Henry Foster 9/18/72 Ralph Donald Foster 
5/9/49 Wilson Keene Foster 12/6/43 George A. Foulkes 6/8/70 John Sam Fouts 3/16/53 Bren- 
da Lee Fox 12/17/79 John Leslie Fox 9/15/32 Sidney S. Fox 2/15/40 Lawrence Philip Fraiberg 
4/27/64 Richard Clarence Francis 7/10/50 Donald William Francisco 8/15/38 Carlos Angel 
Franco 3/23/42 Clinton Edward Frank 11/30/70 Reuven Frank 9/30/68 Richard Harvey Frank 
2/13/78 Sundel (Sandy) Frank 12/10/79 Robert Dennis Fraser 12/15/80 Thomas James Frawley 
10/21/74 Stanley Victor Freberg 2/14/66 James Lamb Free 3/1/35 Patrick Freeman 3/24/52 
Carlin Scott French 10/1/51 Louis Frey Jr. 2/9/76 Milton Dultz Friedland 8/21/67 Edwin Friendly 
Jr. 7/15/68 Fred W. Friendly 3/9/64 Augustin Frigon 10/2/44 o Lee Conrad Frischknecht 1/17/77 
Jack Wayne Fritz 12/11/72 Lewis Scott Frost 12/12/49 Paul Roy Fry 11/28/49 Edwin Keith Fuller 
10/25/76 Julie Chase Fuller 5/1/67 John Fulton 8/7/50 Austin Owen Furst Jr. 10/13/80 

G 
r--1 James Jeffrey Gabbert 8/27/73 James Marshall Gaines 2/20/50 Frank Gaither 9/16/63 

James Wes Gallagher 7/9/73 Frederic Russell Gamble 6/26/44 Earl H. Gammons 5/23/55 
R. Ross Garrett 2/2/76 William George Garry 9/9/63 Charles Eugene Gates 3/8/65 Hilliard Gates 
1/25/65 Parker Smith Gates 11/10/69 Connie Barriot Gay 2/2/59 John Harrison Gayer 10/28/63 

Edward King Gaylord 3/5/73 Richard Lee Geismar 10/30/67 John Thomas Gelder Jr. 4/28/52 
Henry Geller 11/4/68 William Harrison Genge 10/2/78 Edouard Paul Genock 8/11/69 Carl Edwin 
George 2/22/54 Clark Brower George 9/5/60 David Murry Gerber 10/7/74 David Richmond 
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Jaw- wry- -ADEN 

Gergen 7/6/81 James Gerity Jr. 8/9/62 Henry Rawle Geyelin 2/6/56 Leonard Thomas Giarraputo 
11/5/73 Ruth Avery Gibson 10/29/62 Kenneth Rabb Giddens 5/18/64 Gary Milton Gielow 
11/25/68 John Ottomer Gilbert 9/12/66 Thomas See Gilchrist 5/28/62 Clifford Long Gill 6/20/60 

Albert John Gillen 1/6/69 Henry A. Gillespie 4/8/74 Joseph Maynard Gilliam 4/3/50 John 
Joseph Gillin Jr. 9/15/34 George Oliver Gillingham 7/8/46 Don E. Gilman 4/1/33 James Stanley 
Gilmore Jr. 6/27/66 Benedict Gimbel Jr. 6/23/52 Charles Benedict Gingold 2/18/80 Arthur Louis 
Ginsburg 8/13/79 Charles Pauson Ginsburg 6/14/71 Earl Joseph Glade 10/12/42 Harvey 
Leonard Glascock Jr. 3/14/66 Robert Lenard Glaser 4/9/73 Charles Lionel Glett 4/14/52 Earle J. 

Gluck 4/15/32 H. Keith Godfrey 11/17/75 Paul Forman Godley 12/30/46 Elias Isidor Godofsky 
2/27/50 Charles William Godwin 3/14/49 Peter Goelet 12/11/61 William E. Goetze 5/2/55 
Daniel E. Gold 5/3/76 Leonard Goldberg 6/15/70 Melvin Arthur Goldberg 8/13/62 Harold Golden 
11/30/64 Leonard Harry Goldenson 4/6/53 Simon Goldman 1/19/53 Peter Carl Goldmark 
9/11/50 Barry M. Goldwater 6/25/79 O Joseph William Goodfellow 12/3/62 Maurice Lewis 
Goodkind Jr. 3/1/37 Daniel Richard Goodman 10/3/66 Julian Byrn Goodman 11/15/65 William 
Carroll Goodnow 5/4/64 Mark Goodson 2/10/58 Bernard Goodwin 12/2/57 Robert Dyes Gordon 
6/30/75 Kenneth Francis Gorman 7/9/79 George Kenneth Gould 5/25/59 Lew Grade 10/23/72 
George Alford Graham Jr. 6/21/65 Katharine Meyer Graham 3/25/74 Richard Harper Graham 
8/4/58 Clifford Charles Gramer 6/15/53 Oliver Gramling 11/9/420 Harold Otto Grams 10/19/59 
Herbert Arthur Granath 8/17/81 Buddy Donald Grant 8/30/76 William Calloway Grant 12/13/43 
William Stewart Grant 11/13/50 Gordon Gray 4/20/42 Robert Mark Gray 1/14/52 Henry Vincent 
Greene Jr. 3/22/71 Milton Lester Greenbaum 8/20/51 Herman Milton Greenspun 10/19/64 
James Lewis Greenwald 12/22/75 Sherman Delos Gregory 9/1/38 Lloyd Griffin 7/20/59 Edgar 
Herbert Griffiths 11/22/76 Basil Francis Grillo 6/3/63 John Lawrence Grimes 8/1/39 John 
William Grimes 9/23/74 Gerald Connop Gross 10/31/55 Jack Jerome Gross 8/16/54 Jack Oscar 
Gross 10/25/43 Nelson Lewis Gross 2/17/58 Lawrence Grossman 2/16/76 Gayle Vincent Grubb 
6 /1/ 39 John Bimel Guedel 4/26/650 John William Guider 7/10/610 Ralph Chester Guild 2/7/770 
William Mitchell Guild 8/8/49 Buckingham Willcox Gunn 4/12/650 Hartford Nelson Gunn 7/22/740 
Wilton Louis Gunzendorfer 10/24/49 Raymond Frederick Guy 8/4/52 John Paul Gwin 8/16/710 

H 
n Julian Francis Haas 3/11/68 Walter Bernard Haase 1/5/48 Kenneth Kennard Hackathorn 

5/26/52 Lawrence Frederick Haeg 12/25/610 Kolin Donald Hager 4/13/42 James Campbell 
Hagerty 4/16/56 Clarence Theodore Hagman 9/23/46 Louis Thomas Hagopian 11/28/77 o 
George Haight 4/21/58 Harold Fred Hale 10/11/65 Robert Dean Hales 1/14/74 Andrew 
Gallagher Haley 11/11/57 John Joseph Haley Jr. 3/10/75 Joyce Clyde Hall 11/3/52 Mortimer 
Wadhams Hall 12/31/56 Samuel Payson Hall Jr. 12/7/53 Wilton Earle Hall 12/25/44 Guy 
Clarence Hamilton 5/1/40 William Thomas Hamilton 5/12/69 Lee Hammett 11/23/53 Charles 
Parker Hammond 2/9/48 Alvin Hempel 4/9/79 Kenneth Malcolmb Hance 8/25/41 Elliot and Ruth 
Handler 1/9/67 James Hugh Hanley 9/15/330 James Edward Hanna 7/3/50 Lee Hanna 8/25/80 
Michael Richard Hanna 1/12/48 Robert Blair Hanna Jr. 1/30/50 William Denby Hanna 6/30/69 
Ashton Richard Hardy 6/24/74 Ralph Williams Hardy 8/8/55 William Gardner Harley 10/18/71 
George Frederick Harm 10/29/56 Sidney Mortimer Harman 2/20/78 Ralph Newton Harmon 
3/26/62 Paul Church Harper Jr. 11/13/61 Arthur Frederick Harre 2/16/48 John Edward Harrington 
Jr. 8/22/60 Thomas Francis Harrington 6/15/40 Burt Irving Harris 3/15/71 Credo Fitch Harris 
7/1/34 Henry Wood Harris 7/21/75 Joseph Wynne Harris II 1/22/45 Leslie Talbott Harris 4/30/56 

Oren Harris 2/27/61 Richard Harvey Harris 2/9/70 Wiley Pope Harris 3/11/46 Alfred Francis 
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Harrison 3/12/45 Austin Allen Harrison 12/11/50 Charles Francis Harrison 3/5/73 Gerald Har- 
rison 9/15/52 Thomas Collins Harrison 2/8/65 William Hart 8/5/74 Werner Karl Hartenberger 
9/13/76 Elton Kaiser Hartenbower 11/10/47 Robert Hugh Harter 9/23/68 Joseph John Hartigan 
8/22/55 John Harrison Hartley 9/18/44 George Wilkins Harvey 12/10/51 George Clinton Hatch 
1/29/62 Gustave M. Hauser 7/1/74 Arthur H. Hausman 4/26/76 Wilbur Moreland Havens 9/15/40 

Carl Haverlin 8/4/47 George Dewey Hay 5/1/33 Arthur Hull Hayes 2/21/49 John S. Hayes 
2/26/45 Howard Tanner Head 10/30/78 Frank Milton Headley 12/27/48 Robert Louis Heald 
10/21/68 William S. Hedges 5/1/32 Edward Joseph Heffron 9/30/46 Cecil L. Heftel 11/13/72 0 
Stockton Helffrich 9/9/68 Jesse Anderson Helms Jr. 2/26/73 Charles George Henderson 4/8/63 
Frieda Barkin Hennock 5/31/48 Alan Henry 2/3/69 Emil William Henry 3/22/65 I=1 John Milton Hen- 
ry 5/1/37 Ragan Augustus Henry 7/30/79 George Theodore (Ted) Hepburn Jr. 2/23/81 Guy Fair- 

fax Herbert 3/31/41 Jules Richard Herbuveaux 9/21/53 Raymond Fitzhugh Herndon Jr. 10/27/52 
Joseph Louis Herold 7/4/60 George Alfred Charter Heslep 2/3/47 William R. Hesse 11/5/79 Her- 
man Strecker Hettinger 12/15/36 Donald S. Hewitt 4/12/76 Norman Heyne 5/25/53 James Or- 
mercid Heyworth 6/25/53 George Francis Hicks 6/19/44 Michael Joseph Higgins Jr. 9/22/58 
Lawrence B. Hilford 12/3/73 Edward Everett Hill 5/28/45 Ivan Byron Hill 10/18/54 Justin Edgar 
Hill Jr. 7/11/77 Luther Lyons Hill 3/9/42 Pamela Hill 10/22/79 Weston Hill 7/12/43 Robert Hen- 
ry Hinckley 8/11/47 Ira Arthur Hirschmann 10/26/42 Morris Lee Hite 10/20/52 Oveta Culp Hob- 
by 5/25/42 Ben Hoberman 2/20/61 Atherton Wells Nobler 6/1/40 Herbert Windsor Nobler 
4/21/75 James Richmond Hobson 5/17/76 Heman Leslie Hoffman 12/18/50 Peter Stroh Hoff- 
man 12/18/78 Philip Randolph Hoffman 12/18/44 Roy Hofheinz 4/19/48 John Lawrence Hogan 
12/1/80 John Vincent Lawless Hogan 9/20/43 Martin Francis Hogan 6/25/56 Mann (Holly) 
Holiner 12/2/46 Alfred Leo Hollender 11/31/60 George Phillips Hollingbery 8/28/50 Finlay 
Hollinger 5/17/54 Ernest F Hollings 3/28/77 Joseph Herbert Hollister Jr. 8/15/39 Paul Merrick 
Hollister 11/15/43 Harrison Holliway 9/15/35 Floyd Robert Holm 5/3/48 Benjamin Hubert 
Holmes 10/25/65 Edgar Wolfe Holtz 10/3/77 Krin Crawford Holzhauser 4/29/68 Benjamin Law- 
son Hooks 7/16/73 Claude Ernest Hooper 1/2/50 Leslie Towne (Bob) Hope 6/11/45 James Fre- 
deric Hopkins 6/7/43 Jefferson Denson (John) Hopkins 6/22/70 Alan Frederick Horn 5/8/81 
Charles William Horn 4/30/45 Harold Eugene Horn 12/8/80 Charles Frederick Horne 12/31/62 
Norman Stuart Horowitz 8/29/77 Edward Horstman 9/5/49 Amos Barr Hostetter Jr. 4/22/74 Harry 
William Hoth 3/13/67 Harold Verne Hough 9/21/42 Thomas J. Houser 8/2/76 Bryan Houston 
5/22/61 Frederick Stoddard Houwink 7/15/57 Jack Rohe Howard 4/20/64 Robert Thornton 
Howard 4/1/74 Royal Varney Howard 4/4/49 Rex George Howell 1/14/46 Matthew Arnold 
Howlett 1/15/34 Edwin Palmer Hoyt 5/24/43 Ray A. Hubbard 1/31/72 Stanley Eugene Hubbard 
7/1/33 Stanley Stub Hubbard 7/3/67 Earl Joseph Hudson 11/28/55 Roy Huggins 9/4/67 
Richard Norman Hughes 9/6/76 Robert William Hughes 5/21/79 James Helim Hulbert 9/6/71 
David Ryerson Hull 5/18/59 Adolf Nathaniel Hult 11/19/45 Robert Lee Humphreys 1/18/65 
Audrey June Geitz Hunt 7/18/77 Billy Hugh Hunt 11/19/73 Rollo William Hunter 3/6/61 George 
Gove Huntington- 11/10/80 John Freeman Hurlbut 6/29/64 Robert Francis Hurleigh 3/25/57 
Jerome Seymour Hyams 1/11/60 Rosel Herschel Hyde 11/22/43 Robert Francis Hyland Jr. 2/27/56 

Malcolm Kenneth Hyman 2/19/68 John David Hymes 9/24/450 Charles S. Hyneman 6/17/46 

Salvatore Joseph lannucci Jr. 3/4/63 Frederick George lbbett 9/15/36 Edward Thornton Ingle 
11/10/52 Andrew Franklin Inglis 8/17/70 Ward Drummond Ingrim 11/12/56 Clifford Don 

loset 1/16/45 Charles T. Ireland 12/20/71 George Francis Isaac 2/13/50 James Livingston Isham 
5/29/67 Larry Herbert Israel 9/7/59 

Broadcasting Oct 12 1981 
301 



J 
I-I Cornwell Jackson 3/31/47 Eugene Delaney Jackson 9/26/77 Felix Jackson 10/24/60 Gail 
1_1 Patrick Jackson 1/20/64 Herbert Jacobs 12/30/68 Robert Eakin Jacoby Jr. 1/2/78 Joshua 
Hen y Jaffe 4/19/65 Barry L. Jagoda 11/14/77 Ernest Lee Jahncke Jr. 3/19 1 Edgar Percy 

Horace James 4/6/42 Eugene Francis Jankowski 10/24/77 Edward Joseph Jansen 1/17/44 Cyril 
Moreau Jansky Jr. 12/1/33 Theodore Pennington Jardine 1/20/47 John Frank Jarman Jr. 10/16/44 

John Carl Jeffrey 9/10/51, Richard William Jencks 1/15/68 Robert Gould Jennings 1/13/41 
Margaret Elizabeth Jessup 2/15/34 Ewell Kirk Jett 1/1/38 Bruce Forrester Johnson 8/28/72 
Claudia Taylor Johnson 9/12/55 Earl M. Johnson 9/29/52 John Griffith Johnson 3/24/80 Leslie 
Clifford Johnson 1/27/47 Lyndon Baines Johnson 7/19/48 Nicholas Johnson 4/24/67 Wallace E. 

Johnson 11/1/71 Wyatt Thomas Johnson 10/12/70 George Coffin Johnston 9/22/47 George 
Donald Johnston Jr. 11/29/76 Henry Poellnitz Johnston 8/20/45 Jack Russell Johnston 9/16/46 
George Wilfred Johnstone 2/1/40 Clyde Morton Joice 3/5/45 Charles Byron Jolliffe 3/1/34 Anne 
Patricia Jones 1/14/80 Duane Dodge Jones 1/29/51 Howard Aldred Jones 6/1/59 0 Merle Silas 
Jones /12/41 Rogan Jones 9/7/53 Thomas Bowie Jones 5/17/65 William Alton Jones 4/16/45 

William Edward Jones 5/10/48 Raymond Preston Jordan 6/15/42 Wallace J. Jorgenson 1/9/78 
Austin Everett Joscelyn 10/19/42 Kenneth Joseph 6/10/74 Marvin Josephson 9/17/73 Leslie 
Wells Joy 4/29/46 Tom William Judge 5/11/70 Bernice Judis 12/8/41 Richard Edward Jungers 
10/5/70 

K 
n1 Alvin Kabaker 4/13/64 Irving Berlin Kahn 7/1/68 Bernard Kanner 2/13/67 Alonzo William 

Kaney 4/14/47 Hans Von Kaltenborn 10/1/38 Howard Allen Kalmenson 4/2/73 Felix 
Andrew Kalinski 4/14/69 Norman Coleman Kal 10/5/51 Harriett Jan (Sis) Kaplan 7/24/72 
Stanley Norris Kaplan 7/24/72 Adna Harold Karns 5/19/52 John Jacob Karol 12/19/55 Russell 
Harold Karp 10/12/74 Robert Diaz Kasmire 8/2/65 Harold Lawrence Kassens 5/25/81 Robert 
William Kastenmeier 8/10/81 Eugene Katz 7/24/44 Joseph Katz 4/25/49 Oscar Katz 2/8/60 
Arthur Frank Katzentine 7/21/410 Henry Julian Kaufman 11/22/54 Jesse L. Kaufman 7/15/34 
Julian Mortimer Kaufman 2/11/63 Lambdin Kay 3/15/32 Albert Eberhardt Kaye 2/19/62 Sydney 
Milton Kaye 4/17/50 Frank G. Kear 3/15/76 Wayne Kearl 2/19/79 John Scott Keck 8/30/54 
Gordon Frederic Keeble 1/17/66 Alex Keese 12/15/52 Robert Phillip Keim 7/4/66 Henry Gaines 
Kelley 10/22/56 Morris Sigmund Kellner 10/14/57 Robert E., Jon S. Kelly 8/2/71 Douglas Earth- 
man Kendrick 8/1/34 Robert Edward Lee Kennedy 6/24/57 William Harold Kennedy 1/7/72 
Peter Bennett Kenney 1/24/66 Robert Samuel Kerr 7/21/47 Clifford Miner Kirtland Jr. 12/31/73 
Peter Alden Kizer 3/3/80 Robert James Kizer 3/31/80 Donald Eugene Klauber 6/13/66 Donald 
Victor Kleffman 3/10/80 Henry Clay Klein 5/15/35 Herbert G. Klein 4/6/70 Malcolm Carl Klein 
1/15/62 Paul Lester Klein 1/24/72 Robert Allen Klein 10/21/57 ' Robert Arnold Klein 9/14/81 
John Werner Kluge 5/3/54 Victor Whitman Knauth 8/6/51 Vick Knight 5/17/43 Thomas Edson 
Knode 9/3/56 John William Knodel 10/5/53 Noran Edward Kersta 10/7/46 Paul W. Kesten 
1/15/35 Stanton Peter Kettler 4/9/62 Lyle Oscar Keys 10/4/71 Hyla Kiczales 10/15/38 Thomas 
Bernard Kilbride 10/16/67 James Robert Killian Jr. 11/12/73 Gerald. King 4/15/37 Wilfred Strick- 
land King 8/4/41 William King Jr. 1/19/59 Walter Ingalls Kingsley 1/26/59 David Dawson Kinley 
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11/18/74 Charles Robert Kinney 10/8/79 Robert Edmonds Kintner 11/25/46 Edward Montague 
Kirby 2/1/37 Alfred Henry Kirchhofer 4/23/51 Thelma Kirchner 1/11/54 Arthur Robinson Kirkham 
12/22/47 John Stuart Kirwan 7/14/58 Frederick August Knorr 9/4/50 Archa 0. Knowlton 3/3/72 
Edgar Kobak 10/15/35 George Appelgate Koehler 5/6/68 Theodore F Koop 1/26/53 Harry 
Clifford Kope 9/13/43 Kay Smith Koplovitz and William C. Koplovitz Jr. 6/30/80 William Clarence 
Koplovitz Sr. 3/3/58 Daniel Waldemar Kops 9/21/59 Bennett Henry Korn 10/30/61 Joseph Kotler 
8/9/63E1 Albert Harold Kramer 7/19/71 Worth H. Kramer 12/27/54 Philip Ned Krasne 8/16/54 Er- 
win Gilbert Krasnow 11/15/76 Harold Richard Krelstein 3/4/76 Barton Kreuzer 4/15/68 Wilma 
Lohkamp Kriner 6/4/79 Herbert Louis Krueger 3/18/57 Jack Elmer Krueger 1/6/58 Thomas G. 
Kuhn 1/3/72 Eugene Herbert Kummel 3/2/81 Theodore Roosevelt Kupperman 2/20/67 Charles 
Bishop Kuralt 9/7/81 

L 
ri Stephen Bronislaw Labunski 5/10/65 Frederick Ernest Lackey 10/3/55 Nesbit Lee Lacy 

12/23/68 Jack William Laemmar 9/1/40 Perry Lafferty 8/8/66 Harold Arundel Lafount 
6/15 32 Louis Phillippe Lalonde 2/2/48 Brian Patrick Lamb 3/17/80 Edward Oliver Lamb 
10/22/51 Robert Marion Lambe Jr. 3/2/64 Edward Charles Lambert 1/18/54 0 Herman William 
Land 1/30/78 Ely Abraham Landau 4/1/57 Klaus Landsberg 8/21/50 Alan Landsburg 12/24/79 
Charles Howard Lane 12/1/47 Homer Logan Lane 7/15/63 Thomas Henry Lane 1/10/44 Jen- 
nings Lang 7/11/66 Cyril Ouellette Langlois 3/25/46 John Dexter Langlois, Cyril Ouellette Langlois 
Jr. 2/1/58 John Burdick Lanigan 12/21/64 Charles Joseph Lanphier 1/19/48 Edmund Abner 
Laport 2/14/44 Sigurd Stanton Larmon 12/24/62 Marshall Dale Larsen 3/16/64 George Bennett 
Larson 3/12/51 Edward Lasker 11/1/40 George Lasker 3/16/42 Philip Grossman Lasky 7/15/38 

John Ralph Latham 8/15/37 Craig Robert Lawrence 9/7/42 Mark Lawrence 4/3/61 Richard 
Lawrence 4/11/77 William Lunz Lawrence 11/30/42 Clarence Frederick Lea 10/11/43 Thomas 
Francis Leahy 1/23/78 Norman M. Lear 7/3/72 Albert Edward Leary 1/20/41 William Ira Le Bar- 
ron 12/1/41 Robert Jay Leder 1/2/61 Carl Lee 7/13/59 Robert Emmett Lee 5/24/54 James Mil- 
lar LeGate 3/22/43 Roger William LeGrand 3/22/68 Alcuin Williams Lehman 10/8/45 Dennis 
Howard Leibowitz 11/26/79 Gerald J. Leider 12/26/70 Winslow Percy Leighton 12/3/51 John 
Gerald Leitch 5/27/63 Robert Wendell Lemon 1/31/66 Kathryn Lenard 10/13/75 Max Manuel 
Leon 2/15/54 William Augustus Leonard II 12/1/75 Peter George Levathes 2/22/60 Gerald M. 
Levin 9/8/75 Robert Sam Levinson 12/20/76 Robert Daniels Levitt 4/22/57 David Levy 4/20/59 

Isaac David Levy 11/1/33 Leon Levy 5/5/47 Robert Fisher Lewine 8/18/58 Dorothy Moore Lew- 
is 2/10/41 Fulton Lewis Jr 5/15/39 Philip Morgan Lewis 10/1/73 Thomas Howard Lewis 6/1/42 
William Bennett Lewis 2/16/42 Richard Donald Lichtwardt 10/15/79 Robert Merwin Light 8/26/63 

Murray Danforth Lincoln 7/12/540 Carl Lindemann Jr. 2/24/640 George Edward Lindman 1/10/77 
Lester William Lindow 3/24/41 Frank Merrill Lindsay Jr. 5/7/56 Arthur Gordon Linkletter 10/2/67 
Jack Kessler Lipson 5/16/60 C. (Charles) Edward Little 2/21/72 Lee Allen Little 3/7/49 Fanney 
Neyman Litvin 1/31/44 James Ray Livesay 2/10/69 Alan Wendell Livingston 10/8/56 William 
Brewster Lodge 7/22/57 Lee Loevinger 1/10/66 Mortimer Warren Loewi 6/20/49 Lenox Riley 
Lohr 11/1/36 George H. Lois 6/12/72 Dewey Harold Long 9/15/41 George Irving Long Jr. 1/18/60 

Joseph Harvey Long 9/31/53 Henry Loomis 10/30/72 Nathan Lord 11/24/58 William E. 

Lord 5/24/76 Wilmot Losee 6/4/51 Philip Geiselman Loucks 11/1/32 John Jeffry Louis 12/29/41 
Isaac Rhodes Lounsberry III 11/18/46 Norman Louvau 10/23/61 Bruce Emory Lovett 4/14/75 

Richard H. Low 11/6/78 Elmer Wilson Lower 8/1/66 Lawrence Wise Lowman 8/19/4617 Paul Loyet 
2/10/64 Thomas David Luckenbill 2/3/44 Calvin Tompkins Lucy 11/15/35 Earle Ludgin 10/26/53 
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 Ben Ludy 2/23/53 Stephen Joseph Lukasik 7/7/80 Arthur Harold Lund 8/17/53 David Elwyn 
Lundy 8/3/64 Howard Charles Luttgens 12/15/47 Frederick Archibald Lynds 5/21/56 

M 
I-I Ernest Finlay MacDonald 8/9/54 John Haskell MacDonald 1/11/43 Torbert Hart Macdon- 

ald 9/20/71 Archibald MacLeish 5/11/42 William Curtis MacPhail 5/27/68 Edward Douglas 
Madden 8/13/51 Arch Leonard Madsen 9/19/66 Warren Grant Magnuson 8/7/61 Robert 
Otto Mahlman 10/6/69 William Barling Maillefert 11/24/47 Guy Fred Main 1/19/70 Harry 
Maizlish 3/7/55 James Francis Major 3/6/78 Joseph Oscar Maland 9/15/38 Martin Francis 
Malarkey 6/15/64 Michael Patrick Mallardi 5/5/69 John Charles Malone 11/3/80 Milton Selwyn 
Maltz 2/4/80 Abraham Mandell 6/22/64 Herbert D. Maneloveg 8/9/71 Frank Fabian Mankiewicz 
4/30/79 Mary Jo Manning 8/15/77 Douglas Lewis Manship 2/13/61 Donald Manson 9/10/45 
Kenneth Glenn Manuel 4/10/61 Robert Gordon Marbut 7/27/81 Guglielmo Marconi 12/15/31 
Gustav Bernhard Margraf 5/16/49 Robert Margulies 11/27/61 Hazel Kenyon Markel 7/9/45 
George Emerson Markham 4/7/47 Leonard Harold Marks 12/17/45 Alfred Warrington Marriner 
11/16/42 Howard Herbst March 10/27/69 Garry Kent Marshall 3/14/77 Glenn Marshall Jr. 

8/27/56 Thomas Sherman Marshall 6/14/54 Donald Neil Martin 4/28/58 Dwight Wesley Martin 
1/6/64 Francis Martin Jr. 1/30/67 John Albert Martin 10/9/44 Quinn Martin 3/21/66 Roland 
Martini 1/19/42 Richard Marvin 5/26/41 Frank Louis Marx 5/26/69 Alfred M. Masini 5/10/71 
Leonard Sarver Matthews 10/28/57 Kenneth Marcenus Mason 11/13/78 Richard Haywood Mason 
8/1/37 Robert Tussing Mason 11/29/65 John Anthony Masterson 3/1/65 David Mathews 
12/12/60 Francis Patrick Matthews 7/11/49 William Ewart Matthews 12/19/60 Leslie F Mawhin- 
ney 12/6/54 Edward Welch May 8/11/58 Herbert Mayer 11/6/52 William Robert McAndrew 
5/29/50 Robert Joseph McAndrews 10/10/49 John Edward McArdle 2/18/63 Thomas Adams 
McAvity 7/11/55 James John McCaffrey 9/4/72 David Bruce McCall 10/17/77 Charles Lynden 
McCarthy 8/21/44 Glenn McCarthy 1/31/49 John Elroy McCaw 7/9/56 George Ford McClelland 
12/15/33 Harold Mark McClelland 4/24/44 Thomas Alfred McClelland 11/29/43 Miller McClin- 
tock 1/4/43 Harold Leigh McClinton 4/14/41 Peter Francis McCloskey 10/10/77 Paul McCluer 
7/10/44 Ruth McCall McClung 12/8/58 Clair Reuben McCollough 12/31/45 George C. McCon- 
naughey 5/16/55 Charles Bruce McConnell 5/6/46 James Vernon McConnell 3/1/40 Joseph 
Howard McConnell 10/17/49 Robert Bruce McConnell 3/10/58 John Caston McCormack 2/1/39 
Michael McCormick 5/7/73 William Martin McCormick 10/28/74 Alfred J. McCosker 4/15/32 
Arthur Hatcher McCoy 1/9/61 Thomas Chapman McCray 3/17/520 John Joseph McCrory 6/23/80 
James McCulla 11/16/70 Glen McDaniel 2/19/51 William Kirkwood McDaniel 7/11/60 Thomas 
Joseph McDermott 1/1/62 Thomas Joseph McDermott 4/4/55 Arch Linn McDonald 7/29/46 
Joseph Albert McDonald 3/13/50 Neil Hosler McElroy 1/24/49 Thomas Bernard McFadden 
10/30/50 Ernest W. McFarland 8/11/52 Donald Henry McGannon 11/21/55 Emmett Connell 
McGaughey 5/14/56 Norman Schoonmaker McGee 2/7/66 William Byron McGill 5/31/43 John 
Peter McGoff 5/16/66 Edward Francis McGrady 12/15/40 William Bashford McGrath 11/7/49 
Robert Minier McGredy 2/27/67 Charles Donald McGregor Jr. 1/25/71 William Alexander 
McGuineas 2/24/47 Philip Lincoln McHugh 8/23/54 Frank Holmes McIntosh 7/19/54 Thomas 
Earl McKinney 12/22/80 Clinton Dan McKinnon 9/21/70 Edward F. McLaughlin 9/15/75 John 
McLaughlin 4/30/51 Barton Robert McLendon 7/2/51 Gordon Barton McLendon 8/29/60 Ren- 
ville Hupfel McMann Jr. 5/24/71 John Edward McMillan 6/23/41 Neal Kyser McNaughten 4/10/50 

Sherman John McQueen 9/23/63 John Ford Meagher 5/31/54 Charles Stanley Mechem Jr. 
1/24/77 Robert Charles Meeker 1/29/52 Robert Dewitt Clinton Meeker 11/19/51 Howard Sidney 
Meighan 3/22/48 Herbert Joseph Mendelsohn 10/18/65 Clarence Lester Menser 7/13/42 
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Donald John Mercer 7/13/67 Bruce Merrill 9/20/65 Eugene Hyde Merrill 10/13/52 Philip Merry- 
man 1/23/56 Douglas Wyman Meservey 2/15/43 Goar Mestre 10/1/48 Roswell William Metzger 
6/15/39 August Christopher Meyer 5/5/58 Frederick William Meyer 10/1/39 Lynn Leslie Meyer 
3/19/62 Arthur Edward Meyerhoff 11/7/66 Carl Joseph Meyers 10/15/62 Reed Meyers 8/2/43 
Willard Arthur Michaels 1/4/65 Werner Michel 4/19/76 Charles Michael Michelson 8/15/49 
Siegfried Mickelson 1/10/55 James Lewis Middlebrooks 8/12/46 Charles Edward Midgley Jr. 
10/1/40 Lewis Waters Milbourne 7/16/51 D. Thomas Miller 10/29/73 111 Joseph Leonard Miller 
7/1/46 Justin Miller 10/1/45 Louis Reed Miller 10/6/75 Paul John Miller 12/10/56 Robert Oscar 
Miller 10/4/54 William Edward Miller 5/31/76 Kenneth Adolfo Mills 6/9/75 Jack Webb Minor 
9/17/56 Newton Norman Minow 1/1/79 Frederick Marlin Mitchell Jr. 8/16/65 George Mitchell 
10/14/68 John H. Mitchell 6/5/72 Maurice Bernard Mitchell 3/1/48 Raymond Oscar Mithun 
1/25/54 Stanley Howard Moger 12/12/77 Norton William Mogge 4/27/59 Emil Solomon Mogul 
10/2/61 Paul Monash 5/20/68 William B. Monroe 4/23/73 John Monsarrat 8/30/65 Dale Grant 
Moore 9/14/70 David Channing Moore 6/9/58 Ellis 0. Moore 12/15/75 Everett Lloyd (Tod) Moore 
Jr. 1/28/74 Kyle D. Moore 10/27/75 Michael Moore 8/27/79 Richard Anthony Moore 12/28/53 
Thomas Waldrop Moore 1/25/60 John Robert Moran 11/14/55 Paul W. Morency 1/1/33 James 
Calvin Morgan 3/3/52 Raymond Ritchie Morgan 6/15/37 Masahiko Morizono 8/8/77 David 
Hargett Morris 1/28/52 Robert Mills Morris 3/27/67 Arthur Marion Mortensen 8/9/76 Charles 
Greenough Mortimer 6/23/47 Thruston Ballard Morton Jr. 7/8/68 Michael A. Moscarello 7/2/73 
John Arbuckle Moseley 4/3/78 John Edward Mosman 2/23/59 Charles Moss 11/20/72 Jerome S. 

Moss 1/10/72 Harold Edward Mott 4/30/62 Robert Perry Patrick Mountain 1/14/57 Robert Moun- 
ty 9/20/76 Stanley Garrison Mouse 3/8/71 Paul Burnham Mowrey 10/3/49 William Joseph Moyer 
6/2/58 Arno William Mueller 4/28/80 Robert Edge Mulholland 1/19/81 Frank Ernest Mullen 
12/1/34 Vernon Mullen Jr. 2/8/54 John Christopher Mullins 12/7/64 Leslie Dennis Mullins 
9/13/65 Soren Harold Munkhof 4/13/59 Adrian Massey Murphy 3/31/52 John Thomas Murphy 
2/4/63 Kiernan Thomas Murphy 7/5/54 Thomas Sawyer Murphy 10/12/64 James Francis Francis 
Murray 10/12/53 William Ewart Gladstone Murray 3/15/38 Edward Roscoe Murrow 1/25/43 
Charles William Myers 7/15/36 

r-i Gary Nardino 5/14/79 Cyrus Harris Nathan 1/9/56 Don Paul Nathanson 9/17/51 Harold 
I I Neal Jr. 9/2/63 Patricia Loretto Nealin 5/13/74 0 Donald Malcolm Neill 5/14/51 0 Alvin Enus 
Nelson 11/1/37 Linnea Nelson 9/15/47 Louis James Nelson Jr. 12/13/65 Allen Harold Neuharth 
7/23/79 Richard Mitchells Neustadt 3/27/78 Arthur Wesley Newby 9/2/46 Harold Jefferson 
Newcomb 9/20/48 Edward Noonan Ney 7/4/77 Nicholas John Nicholas Jr. 8/18/80 Carl Wheeler 
Nichols Jr. 11/21/66 Arthur Charles Nielsen 12/19/49 Arthur Charles Nielsen Jr. 7/14/69 Martin 
Leonard Nierman 3/21/60 Frederick A. Niles 2/7/55 Harold Franklin Niven 3/26/73 Edward John 
Noble 8/9/43 Vernon August Nolte 9/14/64 Donald Aimers Norman 8/18/52 Harper Qua North 
8/31/64 Edward Lee Norton 5/21/51 John Hughes Norton Jr. 9/13/48 Victor Thane Norton 5/8/50 

Raymond Henry Norweb 2/28/49 Harry Novik 5/22/67 Morris S. Novik 11/12/62 Burns Quarton 
Nugent 9/3/73 Wesley Irvin Nunn 3/5/51 0 

riTheodore Irving Oberfelder 1/8/51 Robert Hector O'Brien 4/27/53 Andrew M. Ockershausen 
7/12/71 James Dunne O'Connell 9/11/67 Theodore William O'Connell Jr. 7/26/65 Harry 

O'Connor 9/4/78 Neal William O'Connor 1/21/74 Kenneth Robert Oelschlander 9/28/70 Herbert 
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Raymond Ohrt 3/7/60 Irwin Alois Olian 8/10/42 111 Richard Allen O'Leary 5/25/70 Clinton Burt 
Oliver 5/4/53 Thomas Francis O'Neil 2/12/51 William Michael O'Neil 12/29/47 John Edward 
O'Neill 12/21/53 Jessurun James Oppenheimer 1/20/58 William Turney Orr 7/3/61 William 
Wallace Orr 11/27/44 William Frederick O'Shaughnessy 6/23/69 Joseph W. Ostrow 5/22/72 
Kevin Patrick O'Sullivan 6/21/71 Roger Hillary O'Sullivan 5/3/65 John Edwin O'Toole 9/1/69 
Roger Christian Ottenbach 6/5/78 John Martin Otter 6/6/77 Joseph A. Ouimet 2/2/53 Daniel Har- 
rison Overmyer 5/30/66 Forrest Flagg Owen Jr. 2/3/58 

P &Q 
1-1 William Dorsey Pabst 6/8/59 Richard Morris Pack 9/11/61 Robert William Packwood 1/5/81 
L_J n Alfred Cornwallis Paddison 6/10/46 Max Paglin 4/24/61 Lawrence Bruce Paisner 5/5/75 
William S. Paley 4/1/32 Daniel David Palmer 7/24/61 Arden X. Pangborn 3/30/42 Carter Mar- 
cellus Parham 12/22/52 Eldon Arthur Park 9/9/46 Roy Hampton Park 2/3/64 James DeBlois 
Parker 4/7/80 Bert Parks 5/5/80 Floyd Lavinius Parks 10/11/48 James Fay Parks 10/26/64 D. 

Tom E. Paro 8/7/78 James Otis Parsons Jr. 8/22/60 John Orlando Pastore 1/30/61 Virginia F. 

Pate 7/20/70 Leonard Joseph Patricelli 1/29/68 Duke Moyer Patrick 1/15/33 James Patt 
11/20/50 John Patt 11/20/50 .John Francis Patt 2/1/33 Ralph Patt 11/20/50 Robert Patt 
11/20/50 John Anthony Patterson 9/22/52 Richard Cunningham Patterson Jr. 5/1/34 Walter 
Scott Patterson 1/4/60 Robert Reinhold Pauley 10/16/61 William Colin Payette 6/27/60 Ancil H. 

Payne 4/24/72 Stuart Peabody 7/15/35 Roger Craft Peace 8/11/41 Ian Michael Peacock 2/3/75 
Robert Swain Peare 10/29/45 Daniel Thomas Pecaro 7/29/74 Frank Elias Pellegrin 12/30/57 

Donald Arthur Pels 5/28/73 Marshall Nylon Pengra 11/1/43 William Dean Pennington 12/15/58 
Andrew Jerrold Perenchio 8/6/79 John Lawrence Perry 5/8/61 H. Preston Peters 8/1/36 Harvic 
Hecht Petersen 1/1/34 Charles Wrede Petersmeyer 8/26/57 Curt Peterson 11/24/41 Harry 
Austin Peterson 12/8/47 Edward Petry 10/16/50 Herbert L. Pettey 11/10/41 John Whitney Pettit 
7/17/72 Don Edward Petty 2/11/46 Edwin William Pfeiffer 10/22/73 Jane Cahill Pfeiffer 
10/23/78 Irna Phillips 11/6/72 Paul R. Picard 10/11/71 Sam Pickard 6/15/33 Arthur Edward 
Pickens Jr. 1/8/68 Frederick Stanley Pierce 1/20/75 Robert Morris Pierce 11/6/44 Samuel Pierce 
9/1/47 Timatha Stone Pierce 6/2/80 Robert Charles Pierpoint 7/14/80 William Theodore Pierson 
4/6/81 John Raymond Pike 10/13/69 John S. Pingel 6/19/78 Richard Alden Ray Pinkham 
9/29/58 Frank Alexander Pittman 2/23/48 John Frank Pival 5/15/61 Lloyd Adolphus Pixley 
1/7/46 Lionel Cecil Place 7/5/48 Raymond Alonzo Plank 9/5/66 Alfred Lewis (Fred) Plant 
3/29/65 John H. Platt 12/13/54 Harry Morris Plotkin 5/31/71 Abe Plough 7/21/58 Curtis Blood 
Plummer 3/27/50 George John Podeyn 6/21/54 George Polk 8/9/65 John Clark Pomeroy 
8/24/59 Irving Martin Pompadur 12/29/69 Alexander Mathew Poniatoff 12/15/69 John Hudson 
Poole 4/21/52 John Barton Poor 1/16/56 Leavitt Joseph Pope 3/17/75 Jacob Robert Poppele 
11/15/39 Paul Aldemont Porter 3/6/44 William Arnold Porter 10/19/53 Carl Malcolm Post 
12/17/62 Charles Edward Potter 3/22/54 Jean A. Pouliot 7/12/65 Joseph Lester (Jody) Powell Jr. 

5/30/77 Alice Joan Heinecke Prager 9/11/72 Anning Smith Prall 2/1/35 Charles Anderson Pratt 
8/5/63 Elmer William Pratt 6/1/33 Stanley Randall Pratt 9/1/52 Biagio Salvatore Presti 12/8/69 
Byron Price 12/22/41 William Francis Price Jr. 8/30/71 Bernard Jay Prockter 5/10/54 Quentin S. 

Probtor 6/16/75 D. L. (Tony) Provost 6/9/52 Arthur Pryor Jr. 8/15/33 Roger Pryor 8/6/56 Weston 
Carpenter Pullen Jr. 4/29/57 Eugene Collins Pulliam 7/28/41 Nathaniel Henry Pumpian 8/1/35 
Robert Mumford Purcell 9/14/59 William Lowell Putnam 1/19/76 Ward Louis Quaal 8/10/53 
William Barlow Quarton 4/23/45 James Henry Quello 10/27/58 Harold James Quilliam 6/30/41 
Sterling Quinlan 6/29/53 
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R 
Charles Frederic Rabell 5/30/60 Radio's Liberation Forces 6/12/44 James Thomas Ragan 
6/29/81 William McCreary Ramsey II 6/4/45 Odin Sayles Ramsland 11/9/59 Clem John 

Randau 6/16/52 Forney Anderson Rankin 9/6/48 Martin Ransohoff 11/16/59 Bryson Brennan 
Rash 1/8/73 Dan Irvin Rather 12/10/73 Victor Michael Ratner 2/2/42 Lester Richard Rawlins 
11/14/60 Richard Birrell Rawls 12/21/59 William Bell Ray 12/8/75 Paul Hutcheson Raymer 
11/1/39 Alexander Louis Read 5/2/60 Roger Burkham Read 12/17/73 John Neil Reagan 1/17/49 

Ronald Wilson Reagan 4/28/75 Joseph Harold Ream 1/13/58 Harry Reasoner 5/21/73 John 
Hutchins Reber 9/16/57 Robert Leigh Redd 2/9/59 Hugh McCulloch Redhead 12/21/70 Abram 
Kline Redmond 8/22/49 Dwight Spencer Reed 3/23/53 Pinckney Brewer Reed 7/18/60 Seymour 
Reed 8/14/61 A. Frank Reel 11/15/71 George Curtis Reeves 12/5/60 Hazard Earle Reeves 
7/7/69 Jerome Robert Reeves 5/13/63 Walter Emil Reichel 2/12/79 Charlotte Leota Thompson 
Reid 1/29/73 Earl Charles Reineke 6/1/37 Manny Reiner 4/25/66 John Edward Reinhardt 
7/10/78 James Leonard Reinsch 6/9/41 Sanford E. Reisenbach 4/17/78 Jeffrey Charles Aeiss 
5/7/79 Clyde Wallace Rembert 4/2/62 Harry Keeton Renfro 9/4/61 Ralph A. Renick 1/5/76 Leo 
Resnick 9/8/52 H. Earl Rettig 3/9/53 Everett Eugene Revercomb 4/4/60 John Bernard Reynolds 
5/5/41 John Taylor Reynolds 7/27/59 Robert O'Dell Reynolds 6/30/47 George Richard Agar Rice 
2/12/45 Roger Douglass Rice 3/9/70 Lee Morse Rich 7/17/61 William Robert Rich 9/27/65 
George Arthur Richards 6/18/45 Robert Kenneth Richards 11/22/48 Laurence Edgar Richardson 
11/28/66 James Cheatle Richdale Jr. 8/19/68 James Gilmour Riddell 3/17/58 Robert Blair Rid- 
der 6/24/63 Stephen C. Riddleberger 10/8/62 Edney Ridge 4/15/38 Maurice Joseph (Bud) Rifkin 
2/1/65 Volney Foster Righter 8/22/60 Andrew Donald Ring 10/1/36 Stephen Rich Rintoul 9/1/36 

Fred Ramig Ripley 7/3/44 Daniel Lee Ritchie 11/27/78 Samuel Campbell Ritchie 10/10/66 
Morris Rittenberg 8/15/66 E. D. Rivers 2/16/53 John Minott Rivers 9/28/64 Hal E. Roach Jr. 5/9/55 

Peter M. Robeck 5/29/72 William Riley Roberson Jr. 12/30/63 Harlow Pliny Roberts 9/1/35 
John David (Jack) Roberts 10/17/66 Walter Donald Roberts 5/20/46 Charles Maxwell Robertson 
Jr. 8/24/42 Stanley G. Robertson 5/17/71 Hubbell Robinson Jr. 6/5/44 Ira E. Robinson 1/15/32 
William Peirce Robinson 8/9/48 0 William Northrop Robson 3/17/41 Keith Sinclair Rogers 11/11/46 

Irving Emerson Rogers 9/17/45 Lawrence Harrison Rogers II 11/8/54 Walter Edward Rogers 
4/6/64 Wesley DeWilde Rogers Jr. 1/17/55 Orville Wayne Rollins 8/12/57 Franklin Delano 
Roosevelt 11/2/70 Burton A. Rosen 9/27/71 Marcella Jung Rosen 7/21/80 Samuel Rawlins Rosen- 
baum 5/15/38 Robert Morris Rosencrans 7/3/78 Marvin Leroy Rosene 5/6/63 James H. Rosen- 
field 5/8/78 Sydney Roslow 5/22/50 Walter James Rothschild 11/19/62 Thomas Emerson 
Rounds III 10/6/80 John Francis Royal 6/15/38 Kenneth Clairborne Royall 7/28/47 Alvin Ray 
(Pete) Rozelle 8/7/67 Martin Rubenstein 11/19/79 Aaron Rubin 3/16/70 Richard Rudolph 9/3/51 

Frederick Fernando Ruegg 11/7/60 William Ruess 7/15/39 Edmund Birch Ruffner 6/1/38 Mer- 
ryle Stanley (Bud) Rukeyser Jr. 1/6/75 Elton Hoerl Rule 9/19/60 John West Runyon 9/15/39 
Mefford Ross Runyon 7/2/45 Alvin Rush 5/19/75 Herman Eugene Rush 2/6/67 Francis Marion 
(Scoop) Russell 10/21/46 Frank Bourne Ruthrauff 2/18/46 Lee Ruwitch 11/16/53 John Harold 
Ryan 9/1/39 Quin Augustus Ryan 9/1/33 Richard Ellis Ryan 4/11/60 William Bernard Ryan 
3/1/43 

S 
riEllen Berland Sachar 9/15/80 David Michael Sacks 7/30/62 Emanuel Sacks 1/24/55 
Owen Leslie Saddler 3/19/56 John Victor Saeman 2/16/81 Harold Arthur Safford 5/2/49 

Solomon Sagall 7/2/79 Richard S. Salant 10/24/55 Lucille Susan Salhany 3/16/81 John A. 
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40.0 it!)-1 

Salisbury 11/24/75 Nancy Mazur Salkin 1/3/66 John Salt 2/5/45 Russell Gerald Salter 11/8/65 
David Elliot Salzman 6/20/77 Alfred Burgess Sambrook 10/11/54 Perry Sylvan Samuels 4/21/69 
Hildred Evelyn Sanders 5/21/62 Marlene Sanders 11/8/76 Thaddeus Martin Sandstrom 10/9/61 
Elliott Maxwell Sanger 3/3/47 George J. Santoro 1/17/72 Don Saraceno 1/12/76 David Sarnoff 
10/1/32 Robert William Sarnoff 7/13/53 Thomas Warren Sarnoff 3/11/57 Robert Saudek 5/24/48 

Van Gordon Sauter 5/23/77 Richard Nelson Savage 9/13/71 William Myron Savitt 4/25/80 
Donald David Sbarra 3/4/68 Alfred James Scalpone 8/29/55 Henry Miner Schachte 1/5/59 
Philip Haynes Schaff 11/20/67 Otto Sorg Schairer 7/7/41 Arthur William Scharfeld 6/30/52 Abel 
Alan Schechter 6/5/50 Rex Butler Schepp 8/2/48 Raymond Lewis Scherer 1/26/76 Edgar Jay 
Scherick 7/8/63 James Schiavone 6t11/62 Dorothy Schiff 7/22/46 Sol Schildhause 5/15/72 
Sylvester John Schile 6/4/56 John Thomas Schilling 1/30/56 George Schlatter 7/15/68 Herbert 
Samuel Schlosser 8/12/68 Herbert Schmertz 7/31/78 Gert Schmidt 9/1/80 Richard Marten 
Schmidt Jr. 10/1/79 Robert L. Schmidt 6/7/76 Dominic Frank Schmit 2/25/46 Harrison Hagan 
(Jack) Schmitt 7/13/81 Kenneth Frederick Schmitt 3/26/51 Alfred R. Schneider 8/24/64 Cyril 
Schneider 3/17/69 Gene W. Schneider 6/22/81 John Arnold Schneider 6/29/59 Reese Wolfe 
Schonfeld 9/8/80 Willard Schroeder 10/12/59 Frank Philip Schreiber 6/17/44 William Arthur 
Schudt Jr. 10/1/37 Regina Schuebel 10/15/37 Oswald Francis Schuette 5/15/32 James Allen 
Schulke 11/2/59 Ernest John Schultz 9/12/77 Walter A. Schwartz 11/6/67 Richard Schultz Sch- 
weiker 8/21/72 Walter Schwimmer 1/15/40 Robert John Scott 2/7/44 Walter Decker Scott 
2/16/59 David G. Scribner 11/8/71 William John Scripps 10/15/39 Don Searle 2/1/38 Fre- 
derick Andrew Seaton 6/11/56 James Dixon Secrest 7/31/50 Harry Sedgwick 2/15/39 Harold 
Phillip See 12/12/55 James Robert Sefert 11/1/76 David M. Segal 6/8/53 Joel Michael Segal 
3/30/81 Irwin Bernard Segelstein 6/21/76 Edward B. Seghers 12/6/71 James William Seiler 
11/30/53 William Edwin Self 12/28/64 Selig Jacob Seligman 2/11/57 Eric Sevareid 12/23/46 
John Clement Severino 7/15/74 James Morgan Seward 12/2/63 Dan Seymour 2/17/64 Stephen 
Dana Seymour 7/8/74 SHAEF (Supreme Headquarters Allied Expeditionary Forces) 5/14/45 Ray- 
mond P. Shafer 7/10/72 Godfrey Richard Shafto 12/15/38 Theodore F. Shaker 1/22/62 Frank 
Joseph Shakespeare Jr. 3/5/62 Marvin Lincoln Shapiro 12/18/67 Myron Frederick (Mike) Shapiro 
9/18/61 Ivor Sharp 2/28/44 Thomas Edward Sharp 6/18/51 Allen Bennett Shaw 2/4/74 Donald 
Scholefield Shaw 10/15/36 Harry Shaw 11/15/32 James Thompson Shaw 5/9/77 Reid Lonsdale 
Shaw 3/20/67 William Dwight Shaw 12/17/51 Ralph Fleming (Casey) Shawhan 11/27/67 
Hamilton Shea 9/2/57 Shaun McGill Sheehan 7/28/80 William Edward Sheehan Jr. 8/9/74 Alice 
Louise Shein 7/27/53 Sidney Sheinberg 8/25/69 Robert Evart Shelby 7/26/54 John Shepard III 

8/15/32 Robert B. Sherman 4/15/74 Stuart Sherman 5/15/36 Richard J. Shiben 12/16/74 Vic- 
tor Adam Sholis 7/14/47 Erwin Henry Shomo 5/14/62 Harry Manuel (Chip) Shooshan III 1/31/77 
James Ditto Shouse 1/1/40 Irving Edward (Chick) Showerman 4/1/46 George Thomas Shupert 
3/23/59 Perry LeRoy Shupert 4/14/58 Edward Palmes Shurick 11/18/57 John Barnes Sias 
6/30/70 Simon Bernard Siegel 11/30/59 Richard W. Sierk 3/2/53 Loyd Claunts Sigmon 12/3/56 

Jerome Sill 1/23/50 John Daniel Silva 3/31/75 Roy Silver 10/7/68 Alan M. Silverbach 3/1/76 
Fred Silverman 11/9/70 Frank Silvernail 3/31/58 Chester Robert Simmons 2/2/81 Al Simon 
4/18/66 Arthur Simon 3/13/44 Louis Sherwin Simon 9/21/64 John Bell Simpson 11/10/58 
William Pierce Sims 9/28/81 Joseph Samuels (Dody) Sinclair 11/25/63 Donald Sipes 1/29/79 
Kenneth Leonard Skillin 10/10/55 Richard Jerome Sklar 5/26/75 Sherman Richard Slade 6/23/58 

Samuel Jordan Slate 6/15/59 Henry William Slavick 4/21/41 Thomas James Slowie 3/19/45 
William Jack Small 11/25/74 Calvin James Smith 5/17/48 Carleton Dabney Smith 4/7/58 Frank 
MacGregor Smith Jr. 8/20/79 George Severn Smith 2/25/57 Harold Everett Smith 12/1/37 Harry 
Mason Smith 9/20/54 Hassell Wendell Smith 2/8/43 Howard Kingsbury Smith 5/21/73 John 
Kelly Smith 1/15/37 Joseph Luther Smith Jr. 12/25/50 Louis Archer Smith 12/9/63 Robert S. 

Smith 4/4/66 Theodore Ainslie Smith 2/24/58 Charles Augustus Smithgall Jr. 12/28/42 Jack 
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Walter Smock 3/23/64 William Brothers Smullin 3/27/44 Elmer Charles Snow 8/30/70 Alvin 
Aaron Snyder 11/17/69 Franklin Cooper Snyder 12/22/69 111 Glenn Snyder 7/1/39 James Lawrence 
Snyder 5/18/70 Kenneth Charles Timothy Snyder 3/27/61 Kenneth David Soble 8/31/42 John 
Block Soell 11/25/57 Egmont Sonderling 1/27/64 Robert Bandler Sour 12/27/65 F. C. Sowell 
6/13/49 Paul Dewey Pinckney Spearman 8/16/48 Aaron Spelling 12/12/66 Edwin Mattis Spence 
1/15/33 Harry Raymond Spence 11/26/45 Lindsey Hill Spight 10/20/58 Richard Stewart Stakes 
2/22/71 Howard Lee Stalnaker 11/23/64 Joseph Stamler 5/7/62 Dennis Carothers Stanfill 
9/24/73 Carl Minor Stanton 2/21/55 Frank Stanton 12/21/42 William David Lent Starbuck 
3/15/33 Martin Starger 2/14/72 Peter Holmes Starr 7/26/71 Donald DeReed Stauffer 4/26/43 
Joseph R. Stauffer 7/14/41 Louis Thornton (Ted) Steele 4/17/67 William Edward Steers 7/5/65 
Karl Stefan 3/29/43 Robert Joseph Stefan 8/28/61 Charles Allen Steinberg 7/30/73 Charles Roy 
Steinfort 6/23/75 James Hale Steinman 8/28/44 Marion Stephenson 1/28/63 George Edward 
Sterling 7/6/42 Alfred Robert Stern 2/15/71 Edgar Bloom Stern Jr. 9/5/55 Allen Francis Sternberg 
2/12/73 Carlyle Stevens 3/15/35 Gary Grossman Stevens 10/9/78 George Allen Stevens 3/3/69 

Paul M. Stevens 6/27/77 David Charles Stewart 8/23/65 James Lincoln Stirton 7/15/46 
Brandon Stoddard 8/21/78 Harold Barkley Stokes 1/10/49 Jerome Stewart Stolzoff 8/1/49 Harry 
Leith Stone 10/13/47 Martin Stone 10/26/59 Peggy Stone 7/22/63 Robert Lewis Stone 1/5/70 
George Butler Storer 4/16/51 George Butler Storer Jr. 6/5/61 111 Peter Storer 1/7/63 Todd Storz 
9/19/55 Horace Nicholson Stovin 6/9/47 Ellen Louis Sulzberger Straus 8/28/78 Nathan Straus 
2/21/44 Ronald Peter Straus 2/12/62 Theodore Cyler Streibert 1/8/45 Arthur Campbell Stringer 
11/20/44 Hunt Stromberg Jr. 7/6/64 Alexander Stronach Jr. 11/9/53 Sidney Nicholas Strotz 
10/6/41 Ben Strouse 6/28/48 Norman Hulbert Strouse 4/23/56 Eugene M. Strul 6/14/74 
Harvey James Struthers 2/25/52 Charles Rossiter Stuart Jr. 10/21/63 Harold Cutliff Stuart 
11/28/60 William Raymond Stuhler 10/15/34 Gordon Taival Stulberg 3/18/68 Proctor Arnold 
Sugg 5/12/58 Donald Dennis Sullivan 10/10/60 Edward Vincent Sullivan 4/12/54 John Van 
Buren Sullivan 10/3/60 Harrison Boyd Summers 8/10/64 John Benjamin Summers 9/2/74 
William Howard Summerville 11/27/50 Bruce G. Sundlun 7/25/77 David H. Susskind 7/17/78 
David Van Dorn Sutton 9/26/55 Robert Patrick Sutton 4/23/62 Thomas James Swafford 6/11/73 
John Walter Swallow 12/15/35 Wilmer Cressman Swartley 12/4/61 Kevin Brandan Sweeney 
5/23/60 Robert Dwight Swezey 8/27/45 Allan Byron Swift 1/21/80 George Richard Swift 
12/31/51 Robert Henry Swintz 1/15/51 Eugene Octave Sykes 3/1/32 

T 
William H. Tankersley 5/1/72 Morris Tarshis 12/23/74 Brandon Rick Tartikoff 3/23/81 
Sarkes Tarzian 5/1/50 Gerald Wilson Tasker 11/17/58 Arthur Edward Tatham 9/30/63 

Donn B. Tatum 3/13/72 Donald Vardy Taverner 6/1/70 Arthur Robert Taylor 12/18/72 Edward 
Leon Taylor 2/9/81 Edward R. Taylor 6/20/55 Eugene Taylor 12/9/68111Glenhall Taylor 7/7/47 Her- 
bert Edward Taylor 6/28/54 James Davidson Taylor 1/28/46 John Pratt Taylor 5/28/56 Marlin Ray- 
mond Taylor 6/11/79 0. L. Taylor 8/1/38 Rolland Woodmansee Taylor 9/9/57 William Arnold 
Taylor 12/4/78 David William Tebet 4/29/74 Robert Clarke Temple 3/30/59 Donald George Ten- 
nant 12/26/66 James Robinson Terrell 1/13/75 William D. Terrell 12/1/310 William Dandridge Ter- 
rell 8/30/43 Hugh Berkley Terry 2/24/41 Marshall Northway Terry 9/26/49 Theodore Olin Thackrey 
7/22/46 Jack Glover Thayer 6/12/67 Edward Morton Thiele 4/11/66 Chester Louis Thomas 
9/19/49 Danny Thomas 10/26/70 Eugene Shorb Thomas 5/13/46 Lloyd Creighton Thomas 
3/15/34 Lowell Jackson Thomas 4/1/68 Norman Ashley Thomas 2/4/52 Anthony Denis Thomo- 
poulos 5/22/78 Roy Thompson 12/15/32 Arnold Campbell Thomson 7/24/67 James Sutherland 
Thomson 2/22/43 Roy Herbert Thomson 5/19/47 Donald Wayne Thornburgh 5/1/38 John Foldberg 
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Thorwald 10/25/48 Fred Mitchell Thrower Jr. 12/14/53 Harold Heath Thurber 1/21/63 Samuel 
Thurm 5/8/67 Donald A. Thurston 7/7/76 Walter Allison Tibbals 2/14/55 Ellsworth Lozier Timber- 
man Jr. 10/24/66 Raymond Joseph Timothy 8/31/81 Robert Ronsheim Tincher 12/26/49 Grant 
Almerin Tinker 11/18/63 Thomas Garland Tinsley II 1/1/45 Jack Knight Tipton 11/1/65 William 
Walter Tison 10/20/41 Wayne Tiss 10/27/47 Ruth. Montez Tjaden 11/6/61 William Seldon Tod- 
man 2/10/58 Adolph James Toigo 6/13/55 Arthur Mac Tolchin 8/17/59 Russell Willard Tolg 
10/31/49 James J. Tommaney 3/6/72 Merritt Edward Tompkins 3/15/40 Franklin Austin Tooke 
7/18/66 Rolland Velton Tooke 7/20/53 Charles Harrison Topmiller 7/26/48 Sidney Topol 5/10/76 

Alan Lee Torbet 1/28/80 John M. Torbet 3/27/72 Russell Charles Tornabene 6/4/73 Charles 
Henry Tower 7/6/59 George Rea Town 3/25/63 Sam Willard Townsend 4/12/48 Donald James 
Tragesser 6/19/67 Niles Trammell 1/1/39 Herminio Traviesas 4/5/65 Harry Trenner 9/3/62 
Oliver Ernest Treyz 11/29/54 William J. Tricarico 6/26/78 Harry Davis Trigg 2/18/74 Merle Hicks 
Tucker 3/11/63 Nathan Albert Tufts Jr. 11/13/44 Esther Van Wagoner Tufty 12/26/60 Richard 
William Tully 5/13/68 Henry Rutherford Turnbull 7/31/44 George Spencer Turner 7/21/52 Robert 
Edward (Ted) Turner III 6/28/76 Willson Masters Tuttle 3/24/58 Reginald Wofford Twiggs 5/27/57 
E. L. (Ty) Tyson 9/1/32 

U 
F-7 Guy Maxwell Ule 5/20/57 Martin Bass Umansky 3/9/59 Cecil Parks Underwood 9/14/42 Li Alvin Earl Unger 8/1/60 Oliver Archibald Unger 11/4/57 Henry Untermeyer 9/23/57 Stuart 
Barnard Upson 9/24/79 

E.R. Vadeboncoeur 3/18/74 Jack Valenti 9/16/74 Jay Van Andel 6/12/78 August Raymond 
Van Cantford 3/12/79 Charles Vanda 6/25/51 Lionel Van Deerlin 2/28/72 Arthur Floyd Van 

Dyck 2/23/42 Edwin Thomas Vane 8/11/80 Francois Van Konynenburg 2/1/54 -John James Van 
Nostrand Jr. 6/7/48 Lewis Whiting Van Nostrand 2/15/65 Neil Richard Vander Dussen 5/14/73 
Ellis J. Veech Jr. 4/7/69 Thomas Anthony Velotta 7/4/49 Lloyd George Venard 11/21/60 Richard 
Paul Verne 1/22/79 Leonard Adrian Versluis 5/7/51 Herb Victor 10/11/76 Victory 5/14/45 
Daniel Dario Villanueva 9/22/75 Sheldon Conyer Vinsonhaler 11/8/43 Samuel Bradshaw Vitt 
4/4/77 Abe Jacob Voron 8/26/68 Edward Everett Voynow 2/4/57 Wayne Rodger Vriesman 
12/13/76 

w 
1--1 Alfred George Waack 1/23/67 Lester E. Waddington 1/12/53 Albert Geoffrey Wade II 6/2/47 Li Walter Albert Wade 4/1/37 Isadore James Wagner 10/23/44 Morton Jules Wagner 
12/16/57 Walter Eugene Wagstaff 1/2/56 James Wahl 12/4/44 Lee Boswell Wailes 7/1/40 
Willard Eugene Walbridge 1/12/59 Richard Charles Wald 2/5/73 Asbury Prose Walker 7/6/53 
Frederick Elmer Walker 7/20/64 Larry Walker 11/3/58 Paul Atlee Walker 6/24/46 William Ed- 
ward Walker 5/2/56 Judith Waller 4/3/44 George Edward Wallis 10/5/64 Robert Sylvester Walsh 
11/5/79 John Walson 6/27/74 Norman Edward Walt Jr. 11/9/64 Barbara Jill Walters 7/28/75 
John Joseph Walters Jr. 8/16/76 Theodore H. Walworth Jr. 3/29/76 Carl Small Ward 6/27/55 
James Truman Ward 10/1/34 Sean X. Ward 5/4/70 Robert McCollum Ward 9/5/77 Frederic 
Malcolm Waring 9/13/54 Albert Lyman Warner 10/15/45 Kenneth Bryant Warner 5/1/44 Gerald 
Lee Warren 3/3/75 William Willard Warren 3/12/56 John Petersen Warwick 2/6/78 Abbott Mc- 

Broadcasting Oct 12 1981 
310 



Connell Washburn 8/11/75 Vincent Thomas Wasilewski 4/1/63 Louis Wasmer 5/22/44 Lewis 
Robert Wasserman 4/30/73 William Henry Watkins 4/8/68 Arthur Allen Watson 7/25/66 Hatha- 
way Watson 4/22/63 Robert Martin Watson 2/22/65 Mortimer Charles Watters 1/2/67 William 
Walter Watts 6/22/53 Irving Cambridge Waugh 6/6/60 William Bissett Way 7/23/45 Wilson Can- 
non Wearn 7/13/70 Sylvester Laflin Weaver Jr. 11/21/49 Frank Vivian Webb 12/4/50 Ray Weber 
4/26/54 Edward Mount Webster 9/27/54 Maurie Webster 5/29/61 Joseph John Weed 7/15/40 
David Emrich Waglein 7/25/49 Ralph Nahm Weil 1/9/50 Jonas Weiland 4/15/46 Bernard Wein- 
berg 7/30/51 Caspar W Weinberger 3/23/70 Myron Benjamin Weinblatt 7/7/75 Ernest Austin 
Weir 2/10/47 Pierre Weis 11/26/56 Edward Huhner Weiss 7/29/57 Lewis Allen Weiss 1/1/37 
Robert Martin Weitman 8/24/53 Neal Byron Welch 1/28/57 Vincent Bogan Welch 4/5/54 James 
Oliver Weldon 5/29/44 Benjamin Harris Wells 12/23/57 Fay Gillis Wells 8/22/77 Raymond 
William Welpott 9/17/62 Robert Morton Werner 10/14/63 Bert Smith West 12/26/55 John Kim- 
ball West 11/6/50 William Hardin West 2/1/34 Avram Robert Westin 11/4/74 Harold Menton 
Wheelahan 8/18/41 Burton Kendall Wheeler 6/1/35 Edward Anderson Wheeler 10/15/51 Edwin 
Kirk Wheeler 8/26/58 Lynde Phelps Wheeler 11/23/42 Thomas Edgar Wheeler 4/18/77 Law- 
rence Albert Wherry 6/7/54 Frank Kiggins White 4/18/49 John Francis White 6/12/61 Lawrence 
Ronald White 8/20/73 Margita White 11/3/75 Paul Welrose White 6/8/42 Thomas Joseph White 
9/12/80 Wallace White Jr. 11/1/31 Walter White Jr. 5/18/53 Clay Thomas Whitehead 
10/19/70 Edward Seayers Whitlock 6/27/49 Beverly Thompson Whitmire 4/5/48 George Alfred 
Whitney 9/10/56 Gunnar Odde Wiig 11/15/40 Read Hamilton Wight 4/7/41 Col. Harry Converse 
Wilder 9/27/43 Frederick W Wile Jr. 12/20/54 Richard Emerson Wiley 5/3/71 Eugene Beall 
Wilkey Jr. 10/9/50 Eugene Welch Wilkin 12/19/66 Joseph P Wilkins 11/17/52 Vernon Lee 
Wilkinson 4/21/45 Arthur DeWalt Willard Jr. 11/2/42 Franz Otto Willenbucher 9/25/44 Peter 
Stuart Willett 1/15/73 George Hammond Williams 6/19/72 Melvin Edward Williamson 8/20/56 
Warren Pyatt Williamson Jr. 6/14/43 Seymour Joseph (Si) Willing 10/23/67 Kurt Robert Willinger 
7/16/79 Paul Henning Willis 12/10/62 Frederic Arthur Willis 7/1/35 Raymond M. Wilmotte 
3/20/78 George Wilson 12/9/74 John Henry Wilson Jr. 3/30/70 L.B. Wilson 7/15/33 Thomas 
Winfield Wilson 3/30/64 William Alexander Wilson, 8/7/42 Walter Michael Windsor 5/2/77 
Helen Wilkie Wing 2/1/36 Earl William Winger 2/4/52 0 Charles Scudder Winston 12/16/68 Timo- 
thy Endicott Wirth 4/26/81 Donald Withycomb 1/1/35 Harry William Witt 12/9/46 Louis Alfred 
Witten 11/15/33 Robert Norman Wold 8/1/77 Sidney Joseph Wolf 12/8/52 Benjamin Wolfe 
4/12/71 Richard Martin Wolfe 9/8/69 Sanford Irving Wolff 8/24/70 Mitchell Wolfson 4/7/52 
David Lloyd Wolper 6/14/65 Edward William Wood Jr. 4/1/40 John Howard Wood 11/19/56 
Robert Dennis Wood 5/1/61 James Waldo Woodruff Jr. 5/10/43 John Francis Woods 8/19/74 
Mark Woods 10/15/40 Russell Woodward 9/4/44 Adrian Daniel Woolery 9/25/61 Easton 
Clawson Woolley 4/2/51 Robert J. Wormington 8/18/75 Gary J. Worth 8/3/81 Jack Devereaux 
Wrather 3/21/55 Edwin Newton Wray 11/2/53 James Skelly Wright 2/25/80 Joseph Sutherland 
Wright 3/12/62 Robert J. Wussler 3/8/76 Karl Otto Wyler 1/1/41 Cameron Ellsworth Wylie 
12/15/34 Thomas Hunt Wyman 10/20/80 

Y & Z 
In Herbert John Yates 4/11/55 Edward Merlin Yocum 4/9/47 Lloyd Edward Yoder 9/15/37 
1--1 Alan D. (Bud) Yorkin 7/3/72 Adam Young 3/28/60 John Shaw Young 5/1/39 Owen D. Young 
11/15/31 Russell Blackburn Young 2/28/55 Jack Spurgeon Younts 3/21/49 Richard Darryl 
Zanuck 7/10/67 Nicholas Robert Zapple 3/24/69 Donald Paul Zeifang 4/7/75 William Hasse 
Zillger 10/25/54 Frederic William Ziv 9/8/47 Barry Zorthian 3/13/70 Vladimir Kosma Zworykin 
1/7/80 
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/ llno 
Reagan administrat'on would not drop its antitrust suit against 
AT&T if Senate-passed S. 098 became law in its present form, 
Assistant Attorney General for Antitrust William Baxter said 
last Thursday. Exchange-access amendment drafted by adminis- 
tration and adopted in full by Senate 'would permit AT&T "too 
much discretion in deciding how to provide access" to its net- 
work to other companies, he said, and provisions for license 
contract arrangements between AT&T and its fully separated 
affiliate did not emerge from Senate in form recommended by 
administration. ,Baxter said he has language that would 
satisfy his concerns in exchange-access area, but Cabinet Coun- 
cil on Telecommunications could not agree on all details before 
submitting amendment to Senate. He could not say with cer- 
tainty that senators sponsoring bill had been informed that ad- 
ministration is not completely satisfied with amendment. Baxter 
said he spends "about one-third" of his time in discussions 
with AT&T these days and although possibility of out-of-court 
settlement of suit has been discussed, proposals for settlement 
have not been made lately. 

0 
International Radio Consultative Committee last week adopted 
worldwide digital standard eradicating many of incom- 
patibilities of various analog standards in use around world. Ap- 
plication of standard, its framers hope, will foster economies in 
digital equipment development and production and facilitate in- 
ternational exchange of programing. Crux of standard is com- 
ponent coding. Analog signals emanating from camera are con- 
verted to three distill& digital signals. Standard also allows for 
"extensible family" of compatible digital standards of greater or 
lesser video quality. Sampling frequencies of three signals 
(luminance and two color difference signals or red, green and 
blue) are "related in ratio of 4:2:2." Compatible standard of 
higher quality would have sampling ratio of 4:4:4. CCIR settled 
on 13.5 mhz luminance sampling frequency, making sampling 
frequency of color difference signals 6.76 mhz. Coding is pulse 
code modulation with eight bits per second. 

RCA last week reported losses of $109.3 million on sales of 
$1.99 billion for third quarter. Major factor contributing to 
losses was $230-million "provision for restructure of operations 
and revaluation of assets!' Discounting nonrecurring items, re- 
port shows earnings took tumble from $80.4 million in third 
quarter of 1980 to $22.6 million. Sales were flat compared to 
1980. NBC logged "substantially lower earnings" as higher pro- 
gram costs offset sales increases. 

California-Oregon Broadcasting Inc. has reached agreement to 
sell Its Medford, Ore.-based cable system for consideration in 
neighborhood of $45 million. Buyer is joint venture of Boston- 
based Affiliated Publications and McCaw Communications Of 

Bellevue, Wash. Affiliated is publicly traded publisher of Boston 
Globe and group owner of six AM's and six FM's. William 0. 
Taylor is president. Last June it bought 45% of McCaw Com- 
munications, family owned cable operator with systems in seven 
Washington communities and Yakima county. Seller is owned 
by William B. Smutting and family, who are Medford-based 
group owners of four AM's, one FM and four TV's. Medford 
system serves 50,000 basic subscribers and includes 11,700 pay 
subscribers and passes 77,000 homes. McCaw will operate Med- 
ford system. McCaw also owns cable relay telephone and paging 
service. Broker: R. C. Crisler & Co., in consultation with Ward 
L. Quaal Co. 

0 
U.S. District Court for Northern Illinois has denied injunctive 
relief and dismissed case by Won Continental against United 
Video Inc., both Chicago. At issue is copyright ownership of ver- 
tical blanking interval in retransmitted signal of WGN-TV 
Chicago, which United Video resends by satellite to cable TV 
systems. Plaintiff objects to United Video's deletion of teletext 
material from vertical blanking interval and substitution of lat- 
ter's Dow Jones business news service (BROADCASTING, May 
4). Ruling was by Judge Susan Getzendanner. 

0 
ABC Video Enterprises' Alpha Repertory Television Service 
(ARTS) has acquired two major sponsors for its performing 
arts and visual arts programing: Mobil Corp. and American 
Telephone & Telegraph. Mobil's sponsorship begins in January 
and is committed to one program per week, with two spots ap- 
pearing 9 p.m. to 10 p.m., Monday nights, plus opening and 
closing billboards. AT&T's sponsorship, which began earlier 
this month and continues through third quarter of 1982, pre- 
sents messages that rotate throughout ARTS format as well as 
receiving billboards as participating sponsor each evening. 
AT&T spots include highlights of Bell System American 
Orchestras On Tour program funded by that corporation. 

National Republican Congressional Committee last week 
opened radio phase of advertising campaign that it, National 
Republican Committee and National Republican Senatorial 
Committee have launched to urge voters to support Republican 
candidates in 1982 elections (BROADCASTING, Oct. 5). NRCC, 
acting on its own, is spending $200,000 to air two spots on CBS, 
NBC and Mutual Broadcasting System radio networks through 
first week in November. Spots are audio versions of two televi- 
sion pieces now running. 

0 
Representative Al Swift (D-Wash.) has Introduced "Public 
Responsibility Bill" requiring FCC to establish point system to 
quantify public trust responsibility of broadcasters and at same 
time prohibit FCC from requiring program logkeeping or any 

The FCC, responding to a congressional re- 
quest; last week made public the videotape 
of its closed meeting (April 6) at which it 

approved raising AT&T's allowed rate of 
return from 10.5% to 12.75%. Congressional 
critics had argued the increase was ex- 
cessive, estimating each 1/2% increase 
could cost consumers $550 million pe 
year. AT&T, arguing that it faced increased 
costs, asked for 13%. The tape reveals 
Commissioner Joseph Fogarty first moved 
to give AT&T 13%. but the vote on the mo- 
tion bogged as the other commissioners 
worried aloud about "public relations?' 
Commissioner Abbott Washburn pointed 

Behind the scenes at the FCC 
out the "headlines" would say rates for con- 
sumers would rise 17% and AT&T would 
reap "billions of dollars :' Then acting Chair- 
man Robert E. Lee suggested setting the 
rate at 12.5%, but permitting AT&T's return 
to fluctuate over a "range" to solve the 
public relations problem. That way "it 
doesn't look like you rolled over for the 
company?' he said. Although another pro- 
posal would have set the rate at 12.75%, 
with AT&T actually allowed a return ranging 
from 12.25% to 13.25%, Lee pointed out 
that the "headlines" would read: "first time 
in history" the agency has given more than 
requested. After a whispered conference 

that excluded Commissioner Anne Jones, 
the commission proposed allowing the rate 
to vary from 12.5% to 13%. with Lee telling 
the staff to "think up some good reason" to 
explain it. The staff objected on the grounds 
AT&T would need one number for a target, 
so the commission finally adopted 12.75% 
but permitted AT&T's actual return to vary 
from 12.5% to 13%. Lee pointed out the 
decision was "kind of sneaky PR" ... but 
"we've cut their request?' The commission 
denied reconsideration of that decision at 
its meeting last week, arguing that the 
12.75% rate of return for the phone com- 
pany was "well founded?' 
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articular kind of programing. Circulated earlier this year 
3ROADCASTING, March 2), bill drew negative reviews from 
oth broadcasters and public interest groups, Swift said in in- 
oducing bill last Wednesday (Oct. 7), but still has merit be- 
tuse, "even in the present political climate, the industry may 
ave a better chance of getting deserved relief from pointless 
3gulations if the justification is based on something other than 
tst the competition argument?' Bill (KR. 4726) is essentially 
ame as draft earlier circulated. 

icquisition of UA-Columbla Cablevision by joint venture of 
Jnited Artists Theatre Circuit and Rogers Cablesystems for 
.90/share won approval of UACC stockholders last week. 
olerger is expected to become effective about Nov. 17. 

0 
L'BS Special Correspondent Walter Cronkite last week resigned 
Min Pan American World Airways board of directors. Cronkite, 
who Cook Pan Am post earlier this year (BROADCASTING, March 

16), said he had expected different continuing relationship 'with 
:BS that would not subject him to any conflict of interest prob- 
ems. He said he was "rudely disabused of that expectation" 
when CBS News told him he was removed from further space 

program coverage because of Pan Am's involvement. Problem 
escalated, he said, and he decided to resign. 

0 
Sandy Frank Productions, New York, which has television 
rights to In Search of Identity," life story of assassinated 
Egyptian President Anwar el- Sadat, says it expects to announce 
this week name of company that will co-produce book-based 
two-hour movie with Frank for network showing next spring. 
William Morris Agency has been representing Frank in discus- 
sions with major production companies. Frank obtained TV 
rights to Sadat's life story for $100,000 in 1979, plus yearly pay- 
'tents of $25,000, he says, but production was held up because 
TV presentation of Stidat till now has been considered "politi- 
cally sensitive." 

Tucson, Ariz., cable franchise has been awarded to Cox Cable 
Communications. Cox says it will build 1,060-mile system in 
three years in 125,000-home community. Service to be offered in- 
cludes 65-channel basic for $6.95, 91-channel package for 
$9.95, with added tier costing $4. In winning 15-year franchise, 
CM( promised to spend $2.1 million on equipment for com- 
munity access programing. 

0 
Opportunities and challenges of satellite broadcasting make it 
increasingly important for closer relations among American and 
Mexican broadcasters, said National Association of Broad- 
casters-President Vincent Wasilewski before annual convention 
of Mexican Association of Broadcasters last week in Mexico 
City. Broadcasters have opportunity to assist in both develop, 
Mont and acceptance of satellite broadcasting, he said, with its 
"enormous potential" and in spite of "sensitivities all nations 
have concerning their sovereignty?' 

0 
"Newspaper publishers and broadcasters owe the nation and 
their communities an effort to recruit and train minority jour- 
nalists," said Allen H. Neuharth, chairman.of Gannett Co., last 
Thursday before annual convention of. National Black Media 
Coalition in Washington. Representation of minorities in both 
print and broadcast journalism falls far short of representation 
in national population, even though it's "smart newspapering 
and smart business to employ from the whole community to 
cover the whole community,' he said: "Political winds change 
... but the lasting winds of change in our society must be fan- 
ned'by the private sector?' 

0 
Third annual David Sarnoff Award for outstanding achievement 
in radio or television will be presented to Sol Taishoff, chairman 

and editor of BROADCASTING magazine, in Nov. 20 ceremony in 
Scottsdale, Ariz. Award is given by University of Arizona in 
conjunction with Arizona Broadcasters Association. Previous 
recipients: CBS's William S. Paley, RCA's Dr. George H. Brown. 

CBS. Inc. last week named 
new VP, Washington affairs - 
Donald D. Wear Jr. Wear 
replaces William Lilley III, 
who moved to company's 
Now York headquarters as 

VP, corporate affairs. Wear is 
one-time staff member of 
FCC, having served in 
1975-76 as special assistant 
to then -chairman Richard E. 
WileY. Wear's background 
also includes priOr stint with 
Washington law firm Dow, ' Wear 

Lohnes, and Albertson.' HiS most service has been with 
NBC, firth, he joined in 1978 as European counsel. Wear then 
moved to post as VP, Europe, NBC Sports, and was serving as 

VP, program and talent negotiations for NBC' Sports when tap- 
ped by CBS. Two other appointments were announced by CBS 
last week: C. S. LaFohette, who had been executive VP and 
chief financial officer of Crown Zellerbach, was named VP, fi- 
nance, and chief financial officer of CBS Inc., effectiVe Nov. 2. 

Post is one vacant since Thomas Kirkan ̀ was appointed presi- 
dent, CBS /Columbia Group. Roger Moody, assistant VP, bus- 
iness market operations, AT&T, was appointed VP, develop- 
ment for CBS Inc. Reporting to Moody will be three other CBS 
VP's: Dr. David Blank, VP and chief economist; Harry Smith, 
VP, technology, and Nathan Snyder, VP, planning and acquisi7 
tiOns. 

0 

Reports were circulating last week that CBS News Correspon- 
dent Lesley Stahl, whose contract is up, would quit that net- 
work to move to weekend anchor spot at NBC Neva, CBS Offi- 
cials confirmed Stahl has not yet renewed her contract with 
them, but stressed negotiations are in progress and expressed 
"every confidence" Stahl would remain in CBS fold. 

coli-Jaong 
On Capitol Hill: House Small Business Subcommittee will hold 
second hearing on cable.TV and minority opportunities in room 
2359-A, Rayburn House ,Office building, Tuesday, 8:30 a.m. 
Judiciary Subeommittee on Courts, Civil Liberties and Admin- 
istration of Juitice will hold first day of mark-up 'on cable 
copyright and performers royalty legislation on Thursday in 
room 2237, Rayburn, Thursday, 10 a.m. In Washington: Roger 
Peterson, ABC energy commentator; will address luncheon Of 
The Media Institute at University Club Tuesday at noon. 
Society of Professional Journalists, Sigma Delta Chi; Radio- 
Television News Directors. Association and Public Relations 
Society of America will present address by Ted Turner at Na- 
tional Press Club on Wednesday, 7:15 p.m. Also In Washington: 
Fund-raising dinner of Broadcast Pioneeri, hOnoring Sol 

Taishoff on 50th anniversary of BROADCASTING Magazine, will 
be held at Waihington Hilton Thursday-. In Fort Collins, Colo.: 
Timothy Wirth (D-Colo:), chairman of House Telecommunica- 
tions Subcommittee, will address annual Colorado State Uni- 
versity/Colorado Broadcasters .Association's annual Broadcast 
Day at CSU Friday. In Los Angeles: DWight Ellis, National As- 
sociation. of Broadcasters, will speak at first scholarship awards 
dinner of Black Journalists. Association of Southern California 
at Sheraton Plaza LeReina hotel Friday. At Hunt Valley, Md.: 
National Assobiation of Public Television Stations beard meets 
at Hunt Valley Inn Thursday. 
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The Fifth Estate at 50 

Editoria 55 

The first editorial in the first issue of BROADCASTING Magazine, 
50 years ago, cited Edmund Burke's designation of the press as 
the Fourth Estate, along with clergy, nobility and commoners a 
principal component of the British realm. "And now, Radio," said 
BROADCASTING. "Who is there to gainsay its rightful status as the 
Fifth Estate?" 

It may be niggling at this late date to note that authorities ques- 
tion Burke's coinage of the "Fourth Estate," which Thomas 
Carlyle, writing in 1841, 44 years after Burke's death, attributed 
to him. There is no doubt, however, that Thomas Babington 
Macauley wrote in 1828: "The gallery in which the reporters sit 
[in the English Parliament] has become a Fourth Estate of the 
realm." To which BROADCASTING, on its 50th anniversary, adds: 
And now, AM and FM Radio, Television, Cable Television, 
Satellite Television, Low-Power Television, Multipoint Distribu- 
tion Service Television, Videotext, Teletext. Who is to gainsay 
their rightful status as the Fifth Estate? 

BROADCASTING'S first editorial dedicated the magazine to "the 
American system of free, competitive and self-sustaining radio 
enterprise." From the start, the magazine asserted that the Fifth 
Estate was the electronic press and thus protected by the First 
Amendment. The Fifth Estate has changed almost beyond recog- 
nition, but the original dedication remains. 

Indeed the sheer multiplicity of electronic distribution modes 
reinforces the argument that the First Amendment protection 
that the courts and Congress have consistently honored in ap- 
plication to the Fourth Estate must be extended to the Fifth 
Estate, if the First Amendment is not to be drained of all its 
meaning. But the Fifth Estate, in its enormously expanding con- 
figuration, will have to make a stronger effort than its pioneers 
made if the argument for First Amendment parity is to prevail. 

0 
Not until broadcasting grew into a serious medium of journalism 
did its proprietors begin to claim equal status with the press 
under the First Amendment. At the outset they accepted con- 
tent regulation without challenge to its constitutionality. When 
the Federal Radio Commission came into existence in 1927, it 
immediately began eliciting information on the average weekly 
time devoted to entertainment, religious, educational, agri- 
cultural and other types of programs. The 1927 act creating the 
FRC contained the equal-time provision that still remains in Sec- 
tion 315 of the 1934 Communications Act that created the 
Federal Communications Commission. 

In 1941, the FCC plunged straight into program control in the 
Mayflower decision that outlawed broadcast editorializing. The 
order was issued in a case renewing the license of a Boston station 
which did not appeal for fear of reviving its risk. Nor did others 
appeal. Few broadcasters wanted to editorialize anyway. The First 
Amendment was something that had been read in high school 
civics class. 

Time passed until Cornell University, owner of WHCU(AM) 
Ithaca, N.Y., petitioned the FCC for reconsideration of 
Mayflower. It was joined by the National Association of Broad- 
casters, headed by a new president, Justin Miller, who had been a 
judge on the U.S. Court of Appeals and had read the Constitu- 
tion. The Federal Communications Bar Association belatedly 
came to life on behalf of Cornell. In 1949, the FCC undid 
Mayflower, but in a way that was to create far more problems that 
it cured. 

The FCC's 1949 Report on Editorializing removed the prohibi- 

tion against the broadcasters' expression of opinion, but it pro- 
duced the fairness doctrine, which has kept lawyers working over- 
time in Washington to this day. 

It was all downhill after 1949. The fairness doctrine was incorpor- 
ated into law when the Congress in 1959 amended Section 315 to 
exempt news programing from the equal-time obligation. When 
broadcasters finally realized they had been had and challenged the 
personal-attack rules emanating from the FCC in application of 
Section 315's fairness doctrine, they suffered the terrible defeat 
of the Red Lion case of 1969. 

Red Lion has become the all-purpose excuse for every 
post-1969 venture into content regulation. "It is the right of the 
viewers and listeners, not the right of broadcasters, which is para- 
mount," said the Supreme Court, thus turning the First Amend- 
ment upside down. Can anyone imagine the court saying of the 
press that readers' rights are paramount over publishers'? 

The willing acceptance of second-class citizenship is out of 
character for a Fifth Estate that can rise to such journalistic 
heights as were reached last week after Anwar Sadat's assassina. 
tion. It is out of character for a Fifth Estate that is incredibly more 
influential and proliferous than the infant Fourth Estate that the 
authors of the Bill of Rights thought big and diverse enough to 
serve the public without governmental supervision. Then why are 
not members of the Fifth Estate rushing to join the crusade for 
first-class citizenship that is being led, in a radical reversal of 
roles, by the present FCC? 

Eric Sevareid, in an address to the National Association of 
Broadcasters' 1977 convention, said: "Most newspapers were 
started by men who wanted an outlet for their views, usually po- 
litical. Most broadcasting stations were started by men who 
wanted an advertising medium, a business. They found them- 
selves, in time, co-trustees of the First Amendment, a positive 
challenge to some, a discomfiture to others. But that goes with 
the job, with the right and the privilege. Station or network 
owners and managers unwilling to fight for full constitutional 
freedoms ought not to be in the business." 

Let the guarding of First Amendment freedoms be the 
challenge, not the discomfiture, of the whole Fifth Estate in the 
next 50 years. 

Drawn for BROADCASTING by Jack Schmidt 

" . . . N o w insert 7 1 : 1 1 , C into Slot C . . ." 
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