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FAST, THE COMPETITION! OMPE 
T ITIpN I 

S°woN'T1Ç'. W WHAT1 H 

From the minute we launched 
our NEWSPOWER 1200 service, 
we knew we were on to some- 
thing hot 

Because it delivers news 
that people want to hear. It deliv- 
ers news you can believe. And 
it delivers it, without a glitch, at 
1,200 words per minute. 

That's 18 times faster than 
the AP Radio Wire. 

Not only that, NEWSPOWER 

lets you pre -program your news. 
So you get only the news you 
need -state and local reports, 
sports, financial, world news 
and weather. 

There's something else. 
With NEWSPOWER 1200, you 
get a direct line to the most 
pervasive, precise news staff in 
the world. 

And when you consider 
all that, you realize something. 

You realize that AP 
NEWSPOWER 1200 can be a 

tremendous advantage in your 
business, no matter what kind 
of competition you run up 
against 

For details about 
NEWSPOWER 1200, call Glenn 
Serafin, at AP Broadcast Services 
(800) 821 -4747. 

AP ASSOCIATED 
PRESS BROADCAST 

SERVICES 

VVITHpVTA 
DOUBT. - 
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Behind the badge Sgt. Dietrich 
wore for six top -rated years on 
"Barney Miller" beats the heart 
of a fanatic. Now he's on the 
loose. He's already committed 
two hilarious hours and plans a 

series of capers that 
threatens to expose 
the whole whacky ` 

world of sports. Will 
we stop him before 
audiences die laughing? 
Not on your Nielsens. 

We Accuse 
Steve Landesberg /Sports Fan is 

a pot pourri of comedy and 
conversation. There's an opening ÿ p monolog by the world's most O 

laid -back stand -up comedian. Then 
a free -wheeling exchange with at Ir`. 

least three sports figures. Plus- pre - 

4111). produced segments including w 
Sports Funniest Plays, Sports 

Practical Jokes and Memory Lane. i A Finally, another on -one spot, 

Steve's Fantasy, featuring a fli 
of fancy in which the host beco 
a legendary sports figure. 
We've got you covered, Landes 
Anything you say can and will 
be used as evidence that 
you've got a concept so unique 
and a demographic spread so 
wide - that what you're going t 
d3 to the competition 
has to be illegal. 

TELEVISION 
212 -818 -1200/213- 937 -125 

Two One Hour Advertiser Supported Pilot Specials To Air Between September 14 - November 3 

Produced by Berl Rotfeld Productions 
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NBC ponders cable news service 

Special Report on local journalism 
PULLING BACK o ABC to complete layoff of some 
350 employes by Labor Day. PAGE 31. 

MUST -CARRY APPEAL o NAB and 13 other 
broadcasters ask for stay of implementation of 
court of appeals must -carry decision. PAGE 31. 

ANOTHER CABLE NEWS OPERATION? D NBC is 
exploring idea of cable news service. PAGE 33. 

FOR LEASE D Intelsat raises proposal to lease 
excess transponder capacity on its satellite 
system. PAGE 35. 

FOR SALE D Evening News Association sends 
letters to shareholders, disclosing that company is 
on the market. PAGE 37. 

LOCAL JOURNALISM D BROADCASTING'S annual 
survey of the top efforts in local television and 
cable journalism. PAGES 39-98. 

SOUNDING GOOD D Transtar Radio Network's light 
adult contemporary format showing strong inroads 
in market. PAGE 100. 

OUT FOR COMMENT o FCC releases notice of inquiry 
seeking input on how it should handle corporate 
takeovers. PAGE 101. 

POST PURCHASE Washington Post Co. buys most 
of Capital Cities Communications cable systems, 
totaling 350,000 homes, for $350 million. PAGE 
104. 

C -SPAN POLL o Cable public affairs network finds it 
is gaining support in its drive to televise Senate 
proceedings. PAGE 105. 

CONVENTION OPENING D Cable industry gathers in 
Atlanta for Eastern Cable Show PAGE 107. 

U.S. MAN o Phil Lind has led Canadian and U.S. 
expansion of Toronto's Rogers Cablesystems, 
now one of the world's largest cable operators. 
PAGE 135. 

Hurricane flooding on WFMY -TV Greensboro. N C Child identification on WDIV Detroit 
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How to set up a live hookup 
without the usual hangups 

"Film at 11" isn't fast enough 
From the Capitol beat to the county seat, GTE 

Spacenet's News ExpresssM service brings on- the -spot 
coverage to television news -live. 

News Express -for news that can't wait 
Specially- equipped mobile units relay a satellite 

signal directly to your station -for live remotes from 
virtually anywhere. For wider versatility, a "fly away" 
antenna can be easily crated and flown to where the 
news is breaking. 

And best of all, Spacenet's exclusive News 
Express service allows direct telephone contact, via 
satellite, between your station and the remote crew - 
even when they're nowhere near a phone booth. 

Occasional use service for more than the news 
Even if you're not in the news biz, SpacenetsM 

occasional use service offers the widest choice of 
satellite communications capability to suit your needs - 
at competitive rates. 

We're flexible. For nstance. our transponder service 
enables you to order time in increments as short as 15 
minutes, or up to 24 hours a day. The latest C -band and 
Ku -band technology is available for 50 -state coverage. 

And our commitment to high quality service means - 
whether you're a burgeoning business or a booming 
broadcaster- you'll find us ready to meet your daa, 
voice and video needs. 

it's all good news 
Taking advantage of the latest communications 

technology is easier than you think. 
Don't delay. Call GTE, the communications company 

that's been pioneering quality solutions for almost 60 
years. Contact our Marketing Department, GTE Spacenet, 
1700 Old Meadow Road, McLean, Virginia 22102. 

GTE Spacenet Getting down to business 

(703) 790 -7700 
Marketing Dept 

;GTE; Spacenet 



C1osedCircuit) 

Separatist tendencies 
Threat that National Association of 
Broadcasters may pull out of joint all -radio 
convention with National Radio 
Broadcasters Association continues, with 
NAB now holding that its arrangement 
with NRBA has always been on year -at -a- 
time basis and that NAB radio board 
won't decide on further joint venturing 
until after this year's convention in Dallas 
Sept. 11 -14. At same time, NAB officials 
say there will continue to be such all - 
radio effort; if NRBA is left behind, NAB 
means to go it alone. Pre- registration for 
Dallas stood at 2,000 last Monday, with 
over three weeks to go. Last year, 2,000 
mark wasn't reached until convention eve. 

Tension between two organizations, 
never far from surface, erupted when 
NRBA issued call for "super" radio 
association that would bring together in 
one organization radio elements now 
scattered among number of associations 
(BROADCASTING, Aug. 5). Summit 
meeting of broadcast associations, 
organized by NAB, cold -shouldered 
NRBA suggestion week ago 
(BROADCASTING, Aug. 19). Decision to 
retaliate against NRBA by cutting cord on 
convention cooperation would amount to 
declaration of war . 

Job opening 

FCC Commissioner Henry Rivera is 
slated to leave commission Sept. 15, and 
word last week was that seat may be 
unfilled for while. One FCC source said 
there was "no sense of urgency" about 
finding successor and that it "could be 
months" before White House nominates 
replacement. Another source said FCC 
Chairman Mark Fowler is still looking for 
"conservative Democrat" whose 
philosophy jibes with his own and that of 
President Reagan. 

Leaving town 

Over past television seasons, major 
objective of Hollywood unions has been to 
keep production of regular television 
series close to home, despite occasional 
location filming. Now corral appears to 
be breached. Of 70 regular series in prime 
time in coming season, 14 are being 
made entirely or principally outside 
Hollywood. New series are joining 
returning series in production outside 
entertainment capital. ABC's Our Family 
Honor is being filmed in New York; Lady 
Blue is in Chicago, and Spenser: For 

Hire is in Boston. Lyme Street, starring 
Robert Wagner, is being produced in 
Virginia and England. At CBS, Hometown, 
The Equalizer and back -up series, Melba, 
join Kate & Allie in New York. NBC, 
although having no new series made 
outside Hollywood, has two of most talked 
about: The Cosby Show (New York) and 
Miami Vice (Miami). 

Double -digit gain 

Network radio expenditures climbed 16% 
in July, with billings up to $28,075,664, 
according to Radio Network Association 
(RNA) which relies on data collected 
confidentially from 10 network 
companies by accounting firm of Ernst & 
Whinney. Year -to -date (January through 
July), revenues are up 13.9% over 
comparable period of year ago to 
$181,504,229. RNA President Bob 
Lobdell projects that network business 
will reach $320- million mark by year's 
end. 

Washington fallout 

Everett H. Erlick's decision to quit as 
ABC executive vice president and general 
counsel after merger with Capital Cities 
(see "In Brief," this issue) raised questions 
about future of Washington representation 
which Erlick has closely overseen. There's 
been no official word, but it's assumed 
new management will keep present 
Washington VP for ABC, Eugene 
Cowen, and his staff. Capcities has no 
resident officer in capital. As to legal 
representation, guess is that Wilmer, Cutler 
& Pickering, Capcities counsel for two 
decades, will be retained by merged firm. 
McKenna, Wilkinson & Kittner, ABC's 
counsel at least as long, will assist in 
transition period. 

HDTV nyet 

Standard for high -definition television 
production should be deferred, Soviet 
Union has told world standardization 
body, International Radio Consultative 
Committee (CCIR). With conclusive 
international meetings on topic nearly 
under way, Soviets has suggested that 
exploration of HDTV technology continue 
into next four -year CCIR cycle. This 
notwithstanding joint U.S. -Japanese effort 
to achieve single international standard 
based on Japanese -developed HDTV 
system during current cycle. Although 
Soviets apparently lean to HDTV 
technology based on 50 hertz television 
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systems used in USSR and European 
nations, one industry observer suggested 
Russian document should be viewed only 
as part of Soviet negotiating stance and 
not indication of mood against U.S. - 
Japanese position. European broadcasters 
have so far declined to support or reject 
U.S. proposed standard. 

Home run 

CBS Radio's new Major League Baseball 
"Game of the Week" coverage has become 
big hit among stations and advertisers. 
Affiliate lineup for weekly Saturday games 
has blossomed to 225 stations, including 
outlets in all top 25 markets. Advertisers 
who have bought regular season package 
number 26. Spurred on by this interest, 
advertising availabilities for upcoming 
league championship games and World 
Series in October are, according to Mike 
Ewing, CBS Radio Network vice president 
and general manager, "virtually sold out." 
"Game of the Week" package was part of 
CBS Radio's five -year, $32- million rights 
agreement signed in late 1983 but taking 
effect this season. 

More news 

Local Program Network, Minneapolis, 
which already offers TV stations two news 
programs on syndicated basis -Story 
Source, weekly 80- minute newsreel, and 1 

On ], four -times -per -week, one -hour 
interview show -is adding third 
production. It's called Cover Story and 
will be unveiled at Radio- Television News 
Directors Association convention Sept. 
11 -14 in Nashville. LPN envisions new 
program as three -to -five- minute series of 
programs examining timely issue in news 
over several days in which several 
stations can cooperate. All LPN programs 
are delivered by satellite. 

EEO for cable 

FCC is hoping to adopt rules 
implementing equal employment 
opportunity provisions of Cable 
Communications Policy Act of 1984 next 
month. Word last week was that, despite 
opposition of Department of Justice and 
U.S. Commission on Civil Rights 
(BROADCASTING, May 27), commission is 
planning to use EEO processing 
guidelines to monitor cable EEO 
compliance. In comments, Civil Rights 
Commission contended FCC's proposal 
sought to impose quotas. Justice implied 
that proposal was unconstitutional. 



Our Schedule Sourn 
LIFE NEWS 
Every hour starts with a live 5:00 minute newscast that covers 
the leading stories with an immediacy that's second to none. 24 
hours a day. Between 5:00 am and 11:00 pm, we add a live 2:30 
minute newscast at the bottom of the hour. And we back that 
up with a live update :60 second headline report. 

All live. All produced exclusively for radio by radio news 
experts. Drawn from the worldwide news- gathering resources 
of CNN and the Turner Broadcasting System. Delivered at 
satellite speed with the purest news sound you can get. 

News 
:00 -:05 24 Hours a Day 
:30-:32:30 5 A.M. Through (And Including) 11 P.M. 
:55 -:56 5 A.M. Through (And Including) 11 P.M. 

SPORTS 

BUSINESS NEWS 
Our business reports start early and stay late delivering more 
financial news that you can find anywhere else. We keep you 
in touch with the ticker tape with business reports every hour 
between 5 am and 8 pm. It's sixteen -2 to 4 minute rundowns 
of business conditions as they shift throughout the day including 
all the last minute updates. 
Business 
:15 -:17 5 A.M., 6 A.M., 7 A.M., 8 A.M., 9 A.M., 10 A.M., 6 PM., 7 PM., 
:15 -:1811 A.M., 12 P.M.,1 PM., 2 PM., 3 PM. 
:15-:19 4 PM., 5 PM., 8 PM. 

We deliver the sports you need to make sure your fans know 
more than just the score. Our regular sports program coverage 
gives you 2 to 3 minutes of sports every hour between 5 am 
and 10 pm Monday through Friday and special reports from 
12 noon -9 pm on Saturday and Sunday. Plus 2 highlight /update 
feeds for a perfect two -punch combination. 
Sports 
:45 -:47 5 A.M., 6 A.M., 8 A.M., 10 A.M., 11 A.M., 12 P.M., 1 PM., 

2 P.M., 3 P.M., 8 P.M., 9 P.M., 10 P.M. 
:45 -:48 7 A.M., 9 A.M., 4 P.M., 5 PM., 6 P.M., 7 P.M. 



s Good As It Works 

NEWS/SPORTS FEED 
It's a voice /audio feed that lets you build your own news segment 
around the most important news of the day. Between 5 am and 
10 pm, we provide two distinct news /sports feeds at the top 
and bottom of each hour, delivering a series of timed and slated 
voicers, actualities, wraparounds and features. 14 minutes of 
news and sports information an hour, slices of reality to give 
your news that unmistakable sense of reality. 

News /Sports Feed 
:07 -:14 And :36 -:43 
5 A.M. Through (And Including) 10 P.M. 

FEATURES 
The feature feed is a full -scale service delivering 6 minutes of 
insightful news services. Every feature is timed, pre- announced 
and slated for maximum flexibility. 

ECONOMY 
NEWSMAKER INTERVIEWS 
PERSONAL MONEY MANAGEMENT 
MEDICINE 
HOLLYWOOD /ENTERTAINMENT NEWS 
HEALTH 
NUTRITION 

Features 
:48-:54 5 A.M., 6A.M., 8A.M.,10A.M.,11 A.M., 12 PM., 1 PM., 2 PM., 

3 PM., 8 PM., 9 PM., 10 PM. 
:49 -:54 7 A.M., 9 A.M., 4 PM., 5 PM., 6 PM., 7 P.M. 

CNNRADIO 
A Sound Proposition 
(404) 827 -2085 1050 Techwood Drive, N. W. Atlanta, Ga. 30318 
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Eye for an eye 

Now that the U.S. Court of Appeals in Wash- 
ington has knocked down the FCC's must - 
carry rules, cable's compulsory license 
should be abolished. So argued David Ladd, 
the former U.S. register of copyright now 
with the Washington law firm of Wiley & 
Rein, in the Legal Times of Washington. 

"The compulsory- license vestige of a now 
largely deregulated cable industry turns 
copyright policy on its head," Ladd said. 
"Not only can cable operators freely exploit 
locally broadcast copyrighted programs, but 
they can impose financial or other condi- 
tions on broadcasters for the 'privilege' of 
doing so." 

"Repeal of the compulsory license is not 
merely a matter of equity between cable op- 
erators and broadcasters, but also of serving 
the First Amendment values of diversity 
that copyright supports," he said. 

The appeals court found the must -carry 
rules "coerced speech" by forcing cable op- 
erators to carry broadcast signals regardless 
of their content, he said. "By the same to- 
ken, the compulsory license coerces 
speech: It grants cable by legal fiat the right 
to acquire without just payment the pro- 

graming of broadcasters who, like cable op- 
erators, act as editors and publishers." 

Freed of the must -carry burden, he said, 
"cable should now heed its own hype and 
behave like newspaper or magazine editors 
and publishers in acquiring copyrighted 
works in the marketplace." 

Legislation repealing the license should 
include a delayed effective date, he said, so 
that broadcasters have time to renegotiate 
their contracts with program suppliers so 
they can authorize local cable retransmis- 
sion. 

Nashville showdown 

Steve Effros, president of the Community 
Antenna Television Association, and Rick 
Brown, general counsel of the Satellite Tele- 
vision Industry Association Inc. (SPACE), 
will square off during the opening session of 
the SPACEISTTI home satellite industry 
trade show in Nashville in September. 

Organizers of the show sent a bulletin last 
week to exhibitors and attendees urging 
them to pack the Opryland hotel's Tennes- 
see Ballroom for what they are billing as a 
"highly important debate" between the two. 

It also invited them to stick around for the 
sessions featuring the industry's Capitol Hill 
allies who are likely to address the scram- 
bling issue: Representatives Thomas Tauke 
(R- Iowa), Judd Gregg (R- N.H.), Charlie Rose 
(D -N.C.) and Billy Tauzin (D -La.). 

"The issues surrounding scrambling are 
entering a critical period for our industry," 

the bulletin said. "It's crucial that we co 
front the threats of unreasonable fees ar 
limited access in a forceful and united wa 
We must insure that the satellite earth st 
tion consumer will have access to all pr 
graining. We must insure that those pr 
gramers who do scramble enter a fn 
enterprise market with reasonable fees, ar 
are not coerced by other programers 
scramble against their wishes." 

Cable OK for telco 

Reconsidering a 1983 decision, the FCC hi 
authorized Eagle Telecommunications Inc 
a telephone company, to provide cable 'I 
service within its service area. The commi 
sion also said the telco, which is based 
Eagle, Colo., would not have to divest its( 
of a cable TV system it had construct( 
without FCC authority and in violation 
the FCC's cable -telco crossownership pr 
hibitions then in effect. But the FCC fine 
the telco $20,000 for violation of those rule 

In its 1983 decision, the FCC found tl 
telco ineligible for the rural exemption to i 

cable -telco crossownership prohibition. U: 
der the current rural exemption, as revise 
by the Cable Communications Policy Act 
1984, however, the FCC said Eagle Tel 
communications qualified. 

In separate action, the FCC affirmed i 
decision fining Northwestern Indiana Tel 
phone Co. $20,000 for violating the cabl 
telco crossownership prohibition (BROA 
CASTING, March 18). The FCC also order( 

It's a natural. The Discovery Channel, a new advertiser -supported cable service, picked up 
The New Tech Times after it was dropped by the Public Broadcasting Service. Tech Times, 
hosted by Mort Crim (above) and produced by Friends of Wrw -ry Inc. of Madison, Wis., is a 
weekly video magazine focusing on technological developments. The half -hour show should 
fit nicely into the Discovery Channel's program schedule which comprises documentaries on 
science, nature, history and travel. 
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the telco to divest cable television systems 
in Hebron, DeMotte and Lakes of the Fours 
Seasons, all Indiana, by Sept. 18. 

Pay TV tease 
Heritage Communications plans to give 
each of its 1.25 million basic subscribers a 
taste of Home Box Office and Cinemax next 
month in hopes that some of them will sign 
up one or both services. 

For four days beginning Sept. 12, Heri- 
tage systems will transmit to all basic sub- 
scribers special feeds of HBO and Cinemax 
containing promos and phone numbers for 
ordering the services. The promotion is ex- 
pected to cost $400,000. A similar one last 
year netted 50,000 new pay subscribers. 

Heritage will downlink the services' regu- 
lar feeds from Galaxy I and add its promos 
and phone numbers at its headend and stu- 
dio in Des Moines, Iowa. The MSO will use a 
Videostar Connections transportable uplink 
and a different transponder on Galaxy I to 
beam the special feeds to its cable systems. 

Crusade on cable 

Commitments have been made by 146 cable 
companies in 125 of the top 200 markets to 
carry three hours each day of the four -day 
" Explo '85," the Campus Crusade for Christ 
International world conference for evangel- 
ism to be held Dec. 28 -31. 

The event will originate from Kenya, Ger- 
many, Korea and Mexico and will use do- 
mestic satellites in the U.S., Brazil, India 
and Europe, plus six international satellites 
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North Andover, MA 01845 
(617) 683 -7111 ext. 190 

Mr. Jay Cormier, Chairman 

to bring the event to 55 countries, according 
to Scottsdale, Ariz. -based Victory Commu- 
nications International, which is producing 
the videoconference. Cable operators will 
carry two hours per day of international 
events, with one hour of U.S. coverage, said 
meeting organizers. 

It's simple 

The cable industry's ongoing effort to 
scramble the satellite feeds of the cable ser- 
vices is confusing to some, but not to John 
Malone, president of number -one MSO 
Tele- Communications Inc. "It's firmly up in 
the air," Malone told BROADCASTING. "HBO is 
moving ahead with WA -Corn scrambling. 
Showtime is treading water, making the 
right noises but not moving. The basics are 
all running around in circles either talking to 
each other or whatever." 

In the fold 

Times Mirror's Dimension Cable system in 
Las Vegas began offering Home Box Office's 
Cinemax last week and, in so doing, be- 
came the first Times Mirror affiliate of the 
pay cable service. The launch was support- 
ed by a multimedia advertising campaign 
and sales incentives for system employes. 
The system, which has 62,000 basic sub- 
scribers, counts about 22,000 1480 sub- 
scribers. 

"We are pleased to establish this first - 
time -ever launch of Cinemax in a Times 
Mirror system," said Larry Wangberg, presi- 
dent and chief executive officer, Times Mir- 
ror. "The HBO service has always been a 
very positive factor in our pay subscriber 
growth, and with the addition of Cinemax in 
our Las Vegas system, we are certain that 
we will see continued success." 

According to the Cinemax publicity de- 
partment, the new Times Mirror -Las Vegas 
customers as well as Cinemax's other sub- 
scribers -there were 3.3 million of them at 
the end of 1984 -will have, in addition to 
motion pictures, three original programs to 
watch in September: Cinemax Comedy Ex- 
periment: American Carrott, with British 
comedian Jasper Carrott; Album Flash: Pete 
Townshend, and the fifth edition of Eros In- 
ternational. 

Conversion of St. Paul 
Continental Cablevision of St. Paul has be- 
gun installation of a $5- million order with 
Scientific -Atlanta for addressable cable pro- 
ducts to be used in the new 140,000 -home 
system. Continental will use the Atlanta - 
based manufacturer's Series 8500 addressa- 
ble line, with model 8550 set -top terminals 
and remote controls, model 8553 transmit- 
ters and model 8556 scramblers, along with 
a System Manager IV computer control sys- 
tem. 

'U.S.' returns 

United States, which got high critical praise 
but low ratings in a brief run on NBC -TV a 
few years ago, will be presented on the Arts 
& Entertainment network along with five 
previously unseen episodes to round out a 
series of 13 half- hours, starting Sept. 15 at 8 
p.m. NYT. The series stars Beau Bridges 
and Helen Shaver as a married couple. It 
was created by Larry Gelbart, who also cre- 
ated M *A *S *H, among others. 
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Veiman- Marcus o Ten -week campaign 
s planned for Chicago and San 
:rancisco from Sept. 5 to 14 and will be 
ollowed by similar flight in those markets 
>lus six Texas markets in period before 
Dhristmas. Commercials will be carried in 
>rime and fringe slots. Target: adults, 
?1 -54. Commercials were created by 
arnell /Bickford, New York. Business was 
>laced through Infomarketing Inc., New 
fork. 

3agliardi Bros. o Frozen meat items will 
>e spotlighted in three -week flight to 
;tart in early September in about 30 
narkets, including Albany and 
Syracuse, both New York. Daytime slots 
will be sought for commercials. Target: 
women, 21 -54. Agency: Doyle Dane 
3ernbach, New York. 

NCRae's Department Store o Lancome 
>erfumes will be highlighted in one - 
week flight in Jackson, Miss., and Mobile, 
ala.- Pensacola, Fla., for one week 
;farting in late August. Commercials will 
>e run in daytime and fringe periods. 
larget: women, 25 -54. Agency: Goodwin, 
Jannenbaum, Littman & Wingfield, 
-louston. 

3eatrice Foods o Fall campaign for 
:ounty Line Cheese will be held for two 
weeks in Phoenix during early 
September and for three to four weeks in 
Denver, beginning in early October. 
commercials will be scheduled in 
daytime and fringe periods. Target: 
women, 25 -54. Agency: D'Arcy 
vlacManus Masius, Los Angeles. 

Union polishes image. In major televi- 
sion campaign to bolster its image, Unit- 
ed Auto Workers of America is investing 
more than $2 million in network and spot 
television on 30 stations. Campaign, 
which began last week, is part of union's 
50th anniversary celebration. It focuses 
on UAW's willingness to make changes, 
and highlights union's efforts to achieve 
job security and co -exist with automa- 
tion, rather than making traditional de- 
mands for more wages and benefits. 
Commercials, stressing history of UAW 
and striking patriotic theme, will be car- 
ried on spot TV through Sept. 6. Network 
emphasis will be on evening news shows 
of ABC -TV and NBC -TV on Aug. 26 and 
Labor Day, Sept. 2. Commercials were 
produced by Bianchi Films, New York. 
Agency for UAW is Greer & Associates, 
Washington. 

Club Med o As part of image campaign 
for resort during 1984 -85 season, Club 
Med will spend about $10 million on 
advertising, including TV coverage of 
U.S. Tennis Open in New York from Aug. 

31 through Sept. 8. Campaign also will 
include spot television, starting Sept. 2, 
in New York, Los Angeles, San 
Francisco, Chicago, Philadelphia, 
Washington and Hartford, Conn., for 
varying lengths of time ranging up to 10 
weeks. Commercials will run in sports 

and news programs and in other 
dayparts. Target: adults, 25 -54. Agency: 
N W Ayer, New York. 

I I RADIO ONLY I 

British Caledonian Airways o Fall 
campaign has begun in two markets and 
will add at least eight more in coming 
weeks, with flights lasting from four to 10 
weeks, depending on market. 
Commercials will be presented in all 
dayparts. Target: adults, 25 -54. Agency: 
Winius- Brandon Advertising, Bellaire, Tex. 

Elanco o Remensin feed additive used 
to increase animal weight will be 
advertised for six weeks in late 
September in about 15 markets. 
Commercials will be carried in periods 
with programing appealing to farmers. 
Target: farmers, 25 -54. Agency: Kenrick 
Advertising, St. Louis. 

Bak -N -Sery Inc. o Company's Rhodes 
frozen dough will be advertised in four - 
week campaign in six markets in 
Midwest, starting in early September. 
Commercials will be carried in drive time 
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N I W S explains 

what's current in the 
news, telling the 
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"what" of a news story. 
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or TEKELEINTESS 

NIWS stays abreast 
of the news and 

reaches in front of the 
big issues, anticipat- 

ing major events and 
providing your station 

with important mate- 
rials to put on the air 
at a moment's notice. 
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Short and sweet. Schick, division of Warner- Lambert Co., gets to point in brief and direct 
product message on television to introduce its new Personal Touch twin blade disposable 
razor for women. Schick uses 15- second TV commercial that employs only eight words: 
Now there's a beautiful disposable -Personal Touch disposable." Spot shows close -up of 

young woman's leg emerging from bath and view of razor gliding over leg. Agency is J. Walter 
Thompson /New York. 

Late -night dealing. WHAS -TV Louisville has launched early morning project (2 a.m. to 6 a.m.) 
called "Night Spots," offering opportunities to individuals or businesses to advertise personal 
items or products and services. After one 
month on air, undertaking is being called 
"highly successful" by Kerry DeMuth, "Night 
Spots" producer and executive sales 
director. She reports that about 30 
individuals and firms have appeared in 
commercials taped at station, including 
head of travel agency, leader of local dance 
band, used car dealer and official of 
Kentucky State Fair. Spots are 30- second or 
two -minute commercials that cost 
advertisers as little as $25. DeMuth says 
project is form of classified advertising and 
can accommodate personal messages 
such as lost and found, love letters and 
garage sales, as well as traditional real 
estate listings, situation/help wanted 
advertising and car sales. Viewers who want 
to buy advertised items or receive more 
information about services can call 
telephone number listed by station. 
Commercials are taped at station. 
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"That's right -I don't know how much they cost, 
I don't know where they're kept, I don't know who uses them - 

but of course we get SRDS. Doesn't everyone?" 
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and early afternoon. Target: women, 25- 
54. Agency: Bryan /Donald Inc., Kansas 
City, Mo. 

Fruitex Enterprises Four -week flight i 

support of Appletise apple drink will 
begin in five markets, including 
Minneapolis and Albany, N.Y., in late 
September. Commercials will be carried 
in all time periods. Target: adults, 18-49. 
Agency: Gumpertz/Bentley /Fried, Los 
Angeles. 

Delco Electronics Car radios will be 
highlighted in campaign starting in 
October in 10 to 12 markets. Flights will 
begin with three -week effort, take hiatus 
of two weeks and wind up with two moil 
weeks. Commercials will be placed in 
drive time and on weekends. Target: 
men, 18 -49. Agency: Campbell -Ewald, 
Detroit. 

Ao,701no(X)QR 

Wisc -iv Madison, Wis.: To Harrington, 
Righter & Parsons from Blair. 

WCFr -Tv Tuscaloosa, Ala.; wo,M -Tv Laurel, 
Miss.; KYEL -TV YLma, Ariz., KCBD-TV Lub- 
bock, Tex.; KBIM -TV Roswell, N.M.: To Katz 
Continental Television from Avery- Knodel 
Television. 

WKBT(TV) La Crosse, Wis.: To Harrington, 
Righter & Parsons from Avery- Knodel 
Television. 

KTVH(Tv) Helena, Mont.: To Adam Young 
from Avery- Knodel Television. 

WMOT-TV Salisbury, Md.: To Seltel from 
Avery- Knodel. 

O 

W,rro(AM)- WIGY(FM) Portland, Me.: To Re- 
public Radio Sáles from Masla Radio 
Sales. 

O 

KMGI(FM) Seattle: To Republic Radio Sales 
(no previous rep). 

KoTL(AM) Tucson, Ariz.: To Caballero 
Spanish Media (on -air date: late August). 

O 

WIBA -AM-FM Madison, Wis.: To Katz Radio 
from Blair Radio. 

O 

KLSF -FM Amarillo, Tex.: To Hillier, New- 
mark, Wechsler & Howard (no previous 
rep). 

O 

From English to Spanish. WPCK(AM) 

West Palm Beach, Fla., which has been 
English -language station, switches to 
Spanish on Sept. 15. It has named Cabal- 
lero Spanish Media as its national repre- 
sentative. Caballero now represents 90 
Hispanic radio stations. 



It really is a jungle out there. And in that jungle, 
Otari's MIR -10 audio machine gives 
you the ammunition you need to stay 
alive -like three speeds, micro- 

processor control, a built -in cue 
speaker, and an optional ten - 

memory autolocator. 

The MTR -10's "creative arsenal" 
helps you keep pace in the tough, 

competitive world of broadcast. 
Whether you're doing spots, editing, 

or working "live this rugged machine pro- 
vides the features you'll need for the recording 
tasks of tomorrow. As one of our customer's put 
it, "Everything I even think I want to do, I can do 
on this machine." 

Now add Otari's legendary reliability and 
customer support, and your chances of survival 
become even more certain. 

Has a good business decision ever been easier 
to make? From Otani: The Technology You Can 
Trust. 

Contact your nearest Otani dealer for a demon- 
stration, or call Otani Corporation, 2 Davis Drive, 
Belmont, CA 94002 (415) 592 -8311 Telex: 
9103764890 
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This week 
Aug. 25 -27- Eastern Cable Show sponsored by 
Southern Cable Television Association. Georgia Nbrld 
Congress Center, Atlanta. 

Aug. 26- 28- Television Bureau of Advertising /Ster- 
ling Institute performance management program for 
account executives. Georgetown Inn, Washington. 

Aug. 27 -Ohio Association of Broadcasters news di- 
rectors' workshop. Columbus Marriott Inn North, Co- 
lumbus, Ohio. 

Aug. 30 -Sept. 8- International Audio and Video Fair 
Berlin. Exhibition grounds, Funkturm (Radio Tower), 
Berlin. Information: AMK Berlin, Messedamm 22, D- 
1000, Berlin 19; (030) 30 -38 -1. 

t I 

September 
Sept. S- Cabl ere levision Advertising Bureau local ad- 
vertising sales workshop. Quality Inn, Vernon, Conn. 

Sept. 5 -First meeting of land mobile radio /UHF televi- 
sion technical advisory committee. FCC. Washington. 

Sept. 6- Deadline for entries in 1985 Gabriel Awards 
competition. sponsored by UNDA -USA. Information: 
Jay Cormier, Merrimack College. North Andover, 
Mass.: (617) 683 -7111. 

Sept. 6- Deadline for station management entries in 
New York area Emmy awards, sponsored by New York 
chapter, National Academy of Television Arts and 
Sciences. Information: (212) 765 -2450. 

Sept. 6.7- "Radio Station Ownership and Manage- 
ment," seminar sponsored by UCLA Extension in co- 
operation with Southern California Broadcasters As- 
sociation. Sheraton Plaza La Reina hotel, Los Angeles. 

Sept. 6-10-International Institute of Communica- 
tions 16th annual conference, "Communications: The 

Indicates new entry 

Crossroads of Culture and Technologies." Keio Plaza, 
Intercontinental hotel, Tokyo. Information: (01) 388- 
0671. 

Sept. 7 -37th annual prime time Emmy Awards pre- 
sentation banquet, primarily for creative arts categor- 
ies. presented by Academy of Television Arts and Sci- 
ences. Beverly Hilton hotel, Los Angeles. 

Sept. 8.10- Illinois Broadcasters Association annual 
convention. Eagle Ridge Inn, Galena, Ill. 

Sept. 9- Deadline for entries in 28th annual Interna- 
tional Film & TV Festival of New York awards com- 
petition. Information: (914) 238 -4481. 

Sept. 9-10-Television Bureau of Advertising group 
heads meeting. Hyatt O'Hare, Chicago. 

Sept. 9-12 -Co-op conference, sponsored by Ad- 
vertising Checking Bureau. Americana Great Gorge 
Resort. McAfee. N.J. 

Sept. 10- Cabletelevision Advertising Bureau local 
advertising sales workshop. Hyatt Regency Minneapo- 
lis. 

Sept. 10- Washington Executives Broadcast Engi- 
neers monthly luncheon. Roma restaurant. Washington. 
Information: (703) 644 -3013. 

Sept. 10- 11- Television Bureau of Advertising board 
of directors meeting. Hyatt O'Hare, Chicago. 

Sept. 11 -14- Radio -Television News Directors Asso- 
ciation annual convention. Awards banquet speaker: 
CBS's Dan Rather. Keynote speaker: ABCS Peter Jen- 
nings. Opryland hotel, Nashville. 

Sept. 11.14- "Radio'85: Management and Program- 
ing Convention," second annual conference, jointly 
sponsored by National Association of Broadcasters 
and National Radio Broadcasters Association. Dallas 
Convention Center, Dallas. 

Sept. 12-Cabletelevision Advertising Bureau local 
advertising sales workshop. Sheraton International at 
O'Hare, Chicago. 

Sept. 12- Society of Motion Picture and Television 
Engineers meeting of committee on video recording 
and reproduction technology 3M Co., St. Paul. 

Sept. 13-Deadline for applications in American Fils 
Institute's independent filmmaker program. Informa 
fion: (213) 856 -7679. 

Sept. 13- Deadline for independent, or nonstatior 
entries in New York area Emmy awards, sponsored b 

New York chapter, National Academy of Televisio 
Arts and Sciences. Information: (212) 765 -2450. 

Sept. 13.14 -Rocky Mountain Film and Video Exp 
'85, project of Colorado Film and Video Associatio 
Regency hotel, Denver. Information: (303) 837 -8603 

Sept. 13-15 -Latin American conference for jouma 
ists, co- sponsored by Foundation for American Con 
munications, Tinker Foundation and Institute of ti 
Americas. L'Enfant Plaza. Washington. Information 
(213) 851-7372. 

Sept. 14- Deadline for entries in International Emrr 
Awards, sponsored by National Academy of Tetes 
sion Arts and Sciences, International Council. Info 
mation: (212) 308 -7540. 

Sept. 15-17-National Religious Broadcasters Assr 
ciation Western regional meeting. Los Angeles Ma 
riott, Los Angeles. 

Sept. 18- Comment deadline on FCC's AM technic. 
rules. FCC, Washington. 

Sept. 17 -Southern California Cable Association lui 
cheon. Speaker: Neil Austrian, chairman and chief e: 

ecutive officer, Showtime/The Movie Channel. Marir 
del Rey Marriott, Marina del Rey, Calif. 

Sept. 17- Presentation of second annual Cab 
Awards for Programing Excellence of Cable Televisia 
Network of New Jersey. Ballyk Park Place, Atlant 
City, N.J. 

Sept. 17- Cabletelevision Advertising Bureau toc 
advertising sales workshop. Sheraton Inn, Portland Ai 
port, Portland, Ore. 

Sept. 17-18-Society of Broadcast Engineers Tri -Sta 
convention, hosted by SBE chapters from Indian. 
Ohio and Kentucky. Cincinnati Mariott hotel, Cincinna 

Sept. 17- 20- Telocator Network of America annu 
convention and exposition. Speakers include Coi 
gressmen Al Swift (D- Wash.) and Matthew Rinaldo (i 

Aug. 8-Sept 14 -Space MAC, first of two ses- 
sions to develop plan for space services in geosta- 
tionary orbital arc. Some 150 countries expected to 
attend. Second session of World Administrative 
Radio Conference scheduled for October 1988. 
Geneva. 
Aug. 25-27-Eastern Cable Show, sponsored by 
Southern Cable Television Association. Georgia 
World Congress Center, Atlanta. 
Sept. 11- 14- Radio-Television News Directors 
Association international conference. Opryland, 
Nashville. Future conventions: Aug. 26 -29, 1986. 
Salt Palace Convention Center, Salt Lake City, and 
Sept. 1-4, 1987, Orange County Convention Cen- 
ter, Orlando, Fla. 

Sept. 11- 14- "Radio '85: Management and Pro- 
graming Convention " second annual conference 
jointly sponsored by National Association of 
Broadcasters and National Radio Broadcasters 
Association. Dallas Convention Center, Dallas. 
Sept. 18-20- Atlantic Cable Show. Atlantic City 
Convention Center, Atlantic City, N.J. Information: 
(609) 848 -1000. 
Oct 27-Nov. 1 -Society of Motion Picture and 
Television Engineers 127th technical conference 
and equipment exhibit. Convention Center, Los An- 
geles 
Nov. 10-13-Association of National Advertisers 
annual meeting. Boca Raton hotel, Boca Raton, 
Fla. 

Nov. 20-22- Television Bureau of Advertising 
31st annual meeting. Anatole, Dallas. Future meet- 
ings: Nov 17 -19, 1986, Century Plaza, Los Ange- 
les, and Nov 18-20, 1987, Washington Hilton, 
Washington. 

Major . eettings 

Dec. 4-6-4Ytstem Cable Show, sponsored by 
California Cable Television Association. Anaheim 
Convention Center, Anaheim, Calif. 
Jan. 5-9, 1988- Association of Independent Tele- 
vision Stations 13th annual convention. Century 
Plaza, Los Angeles. 
Jan. 17-21, 1986-NA TPE International 23d an- 
nual convention. New Orleans Convention Center, 
New Orleans. Future convention: Jan. 24 -27, 1987, 
New Orleans. 
Feb.1- 4,1986 -Sixth annual Managing Sales Con- 
ference, sponsored by Radio Advertising Bureau. 
Amfac Airport hotel, Dallas. 

Feb. 2 -5, 1988 -- National Religious Broadcasters 
43d annual convention. Sheraton Washington, 
Washington. 
Feb. 7-8, 1986 - Society of Motion Picture and 
Television Engineers 20th annual television con- 
ference. Chicago Marriott, Chicago. 
Feb. 27 -March 1, 1986- -17th annual Country Ra- 
dio Seminar, sponsored by Country Radio Broad- 
casters. Opryland hotel, Nashville. 
March 15-18, 1986 - National Cable Television 
Association and Texas Cable Television Associ- 
ation combined annual convention. Dallas Con- 
vention Center. Future conventions: May 17 -20, 
1987, Las Vegas. 

April 13-16, 1986 - National Association of 
Broadcasters 64th annual convention. Dallas Con- 

vention Center, Dallas. Future conventions: Dallas, 
March 29 -April 1, 1987; Las llegas, April 10 -13, 
1988; Las Vegas, April 30 -May 3, 1989; Dallas, 
March 25 -28, 1990, and Dallas, April 14 -17, 1991. 
April 27- 30,1986- Broadcast Financial Manage- 
ment Association/Broadcast Credit Association 
26th annual conference. Century Plaza. Los Ange- 
les. Future conference: April 26 -29. 1987, Marriott 
Copley Place, Boston. 
April 28-29, 1986-Cabletelevision Advertising 
Bureau fifth annual conference. Sheraton Center, 
New York. 

May 14-17, 1986-American Association of Ad- 
vertising Agencies annual meeting. Greenbrier, 
White Sulphur Springs, W. Va. 

May 18-21, 1986-CBS-TV annual affiliates meet- 
ing. Century Plaza hotel, Los Angeles. 
May 21-25, 1986- American Women in Radio 
and Television 35th annual convention. Abstin Ho- 
tel Galleria, Dallas. 
June 8-11, 1986- NBC -TV annual affiliates meet- 
ing. Hyatt Regency. Maui, Hawaii. 
June 11 -15, 1986 - Broadcast Promotion and 
Marketing Executives/Broadcast Designers Asso- 
ciation annual seminar. Loews Anatole, Dallas. Fu- 
ture conventions: June 10- 14,1987, Peachtree Pla- 
za, Atlanta; June 8 -12, 1988, Bonaventure, Los 
Angeles, and June 21- 25,1989, Renaissance Cen- 
ter, Detroit. 

June 14-18, 1986- American Advertising Feder- 
ation national convention. Grand Hyatt, Chicago. 
June 19-22, 1986 -NATPE International sec- 
ond annual production conference. Adams Mark 
hotel, St. Louis. Information: (212) 757 -7232. 
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N.J.). MGM Grand hotel. Las Vegas. Information: (202) 
467 -4770. 

Sept. 18-"Freedom of the Press Today," commemo- 
rating John Peter Zenger, lecture in series, "Focus on 
the First Amendment," sponsored by National Ar- 
chives Volunteers, Constitution Study Group. Lectur- 
er: Floyd Abrams, partner. Cahill Gordon & Reindel, 
and lecturer, Columbia University Law School. National 
Archives Building, Washington. 

Sept. 18 -20.- Atlantic Cable Show Atlantic City Con- 
vention Center, Atlantic City, N.J. Information: (609) 
848 -1000. 

Sept. 18- 20- Television Bureau of Advertising sales 
advisory committee meeting. Rye Town Hilton, Rye, N.Y. 

Sept. 18-21 -Sixth Midwest Radio Theater Workshop, 
sponsored by noncommercial KOPN(FM) Columbia, 
Mo. Information: (314) 874 -1139. 

Sept. 18- 21- American Women in Radio and Televi- 
sion, North Central area, conference, including man- 
agement seminar conducted by Bill Brower Associ- 
ates. Marc Plaza, Milwaukee. 

Sept. 19-Cabletelevision Advertising Bureau local 
advertising sales workshop. Los Angeles Airport Hil- 
ton, Los Angeles. 

Sept. 19 -Third annual Everett C. Parker Ethics in 
Telecommunications lecture, sponsored by United 
Church of Christ's Office of Communication and Com- 
munication Commission of National Council of 
Churches of ChrWt. Speaker: FCC Commissioner Hen- 
ry Rivera. Interchurch Center, Washington. 

Sept. 19 -20-CBS Radio Network affiliates conven- 
tion. Waldorf- Astoria, New York. 

Sept. 19-20-35th annual Broadcast Symposium, 
sponsored by Institute of Electrical and Electronics 
Engineers Broadcast Technology Society. Speakers in- 
clude Richard Wiley, Wiley and Rein, Washington; 
James McKinney, FCC Mass Media Bureau; Michael 
Sherlock, NBC operations and technical services, and 
Michael Rau, National Association of Broadcasters. 
Hotel Washington, Washington. Information: (202) 429- 
5346. 

Sept. 19-22- National Video Festival, "Intersections: 

Video and Film/Cinema and Television." Presented by 
American Film Institute and sponsored by Sony 
Corp. AFI campus, Los Angeles. Information: (213) 
856 -7705. 

Sept. 20-Association of Federal Communication 
Consulting Engineers annual fall social, riverboat 
cruise of Potomac. Washington Boat Lines, pier four, 
Washington. 

Sept. 20-22 -Maine Association of Broadcasters an- 
nual meeting. Sebasco Estates, Sebasco, Me. 

Sept. 20-22- Economics Il, conference for journalists, 
sponsored by Foundation for American Communica- 
tions. Keystone Conference Center, Keystone, Colo. 

Sept. 21- 24- Intelevent '85, fourth annual telecom- 
munications conference, sponsored by Finley, Kum - 
ble, Wagner, Heine, Underberg, Manley & Casey; 
E.F. Hutton; Peat, Marwick, Mitchell & Co., and In- 
ternational Herald Tribune, and produced by Interna- 
tional Televent Inc. Speakers include Richard Butler, 
ITU; Richard Colino, Intelsat; Andrea Caruso, Eutelsat, 
and Mimi Dawson, FCC commissioner. Hotel Mont - 
fleury, Cannes, France. Information: (202) 857 -4612. 

Sept. 22- Presentation Of Academy of Television Arts 
and Sciences' 37th annual prime time Emmy awards, 
on ABC -TV originating from Pasadena Civic Audito- 
rium, Pasadena Calif. 

Sept. 23- Presentation of National Distinguished 
Achievement in Communications Award to Thomas 
Leahy, executive vice president, CBS/Broadcast 
Group, CBS Inc., on behalf of American Jewish Com- 
mittee. Waldort- Astoria, New York. Information: (213) 
751 -4000. 

Sept. 23- Museum of Broadcast Communications 
celebration of 25th anniversary of Nixon /Kennedy de- 
bate. Co- chairmen: Newton Minow of Sidley and Austin 
and Arthur Nielsen Jr., A.C. Nielsen Co. WBBM-N stu- 
dio one, Chicago. 

Sept. 23- Banquet honoring Oliver Gramling, 
founder of AP Broadcast Services, sponsored by Asso- 
ciated Press Broadcasters, during fall meeting of board 
of directors. J.W. Marriott hotel, Washington. 

Sept. 24- International Radio and Television Society 

o úREInGor, 

A professional's guide to the intermedia week (Aug. 26 -Sept. 1) 

Network television ABC: U.S. Amateur Golf Championship, Sunday 4:30 -6 p.m. CBS: 
U.S. Open Highlights (begins 36'/2 hours of tennis championship coverage), Tuesday 11:30 
p.m.-midnight, continuing through Sept. 8. NBC: Heart's Island (comedy), Wednesday 9:30- 
10 p.m. PBS (check local times): Kate & Anna McGarrigle in Concert with Linda Ronstadt 
& Maria Muldaur (performance), Wednesday 10 -11 p.m.; Form Comes Out of Chaos (docu- 
mentary), Friday 10:30 -11 p.m. 

Salzburg festival over NPR 

Network radio CBS Radio Network: College Foot- 
ball Kickoff Classic (live coverage), Thursday 7:50 
p.m.-conclusion; U.S. Open Tennis Championship (32 
three -minute reports), Saturday through Sept. 8, at 15 
minutes before the hour. CBS RadioRadio: The Spirit 
of Summer (three -hour nostalgia special), Saturday or 
Sunday (check local times). NPR (check local listings): 
Live From Salzburg: The Pittsburgh Symphony Or- 
chestra (festival broadcast), Saturday 1:30 -3:30 p.m. 
(or until conclusion), on 170 stations. 

Cable Arts & Entertainment: Fidelio (opera), 
Thursday 8:30 -10:30 p.m. HBO: "Tightrope" (sus- 
pense), Sunday 8 -10 p.m. Satellite Program Net- 
work: Vegas Sports Line* (football handicapping se- 
ries), Thursday 8 -8:30 p.m. 

Museum of Broadcasting (1 East 53d Street, New 
York) Discovery: Rare Honeymooners, 75 rere- 
leased Honeymooners half- hours, screened with hour- 

long episodes of Cavalcade of Stars, Tuesday- Saturday at noon, 1:45 p.m., 3:30 p.m., 5:15 
p.m. and 7 p.m., now through Sept. 26. 

'denotes series premiere 
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newsmaker luncheon, with FCC Chairman Mark Fowls 
Waldorf- Astoria, New York. 

Sept. 24-Cabletelevision Advertising Bureau loc 
advertising sales workshop. St. Louis Airport Marrio 
St. Louis. 

Sept. 25- "Telecommunications Opportunities t 
the Minority Entrepreneur," forum sponsored by Co. 
gressional Black Caucus Foundation and FCC. Was 
ington Hilton, Washington. Information: (202) 54. 
8767. 

Sept. 25-27 -National Religious Broadcasters Ass 
ciation Southeastern conference. Ritz Carlton, Atlant 

Sept. 25-27 -Great Lakes Cable Expo, sponsored t 
cable TV associations of Indiana, Illinois, Ohio an 
Michigan. Keynote speaker: Ed Allen, chairman, N 
tional Cable Television Association. Indianapolis Co 
vention Center and Hoosier Dome. 

Sept. 26- Cabletelevision Advertising Bureau loc 
advertising sales workshop. Cleveland Airport Marrio 
Cleveland. ' 

Sept. 26- 28- International Mobile Communicator 
Show and Conference, sponsored by Electronic I 
dustries Association. Washington Convention Cent 
Washington. 

Sept. 26-29- Southeast area conference of Americc 
Women in Radio and Television, including manag 
ment seminar conducted by Bill Brower Associate 
Ritz Carlton Buckhead, Atlanta. 

Sept. 27 -28 -19th annual South Dakota Broadcaster 
Day, sponsored by South Dakota State Universit 
South Dakota State University and Holiday Inn, Broo 
ings, S.D. 

Sept. 27 -29--North Dakota Broadcasters Associatif 
annual convention. Sheraton -Galleria hotel, Bismarc 
N.D. 

Sept. 28 -Oct. 1 -Texas Association of Broadcasts 
radio -TVengineering conference/fall convention (ma 
agement conference). Registry hotel, Dallas. 

Sept. 29 -Oct. 1- Minnesota Broadcasters Assor 
ation fall convention. Holiday Inn, Winona, Minn. 

Sept. 29 -Oct. 1- Washington State Association 

Description of National Cable Televi- 
sion Association's scrambling plan in 
Aug. 19 cable scrambling story (page 
34) incorrectly reported that cable opera- 
tors consortium's computer facility would 
control descramblers at cable hea- 
dends. Also, SPACE -instigated, anti - 
scrambling bills were introduced be- 
fore NCTA convention, not after as 
indicated in story. 

Recoton Corp. is maker of stereo tele- 
vision decoder described in Aug. 19 "In 
Sync." Item on TV set -top units incorrect- 
ly identified Long Island City, N.Y. -based 
consumer product manufacturer. 

Clyde Gray, from WEAL -TV Baltimore, 
joins WLwr -TV Cincinnati as reporter, not 
Tom Kuelbs as reported in "Fates & For- 
tunes" Aug. 12. 

Caption for picture of U.S. delegation to 
Space WARC in Geneva on page 74 of 
Aug. 5 issue omitted Steven A. Levy of 
Arent, Fox, Kintner, Plotkin & Kahn, Wash- 
ington. 

O 

July 29 "Fates & Fortunes" on KOED(FM) 
San Francisco should have listed Robert 
Johnston as station controller, respon- 
sible for entire KOED Inc. finance depart- 
ment. 



Opez le 
'Super radio" reaction 

3DITOR: Your "Round One" editorial in the 
tug. 19 issue was nothing less than superb 
n its analysis of NRBA's proposal for the 
consideration of the creation of a single ra- 
dio organization. It's both saddening and a 
disservice to the rank and file of radio broad- 
casters for the carefully orchestrated meet - 
ng on Aug. 16 to have dismissed, almost 
Nithout discussion, a revolutionary opportu- 
tity to improve radio's representation and 
effectiveness. 

Your editorial headline was right on the 
utton. This is only "Round One."-Abe 

Voron, senior vice president, National Ra- 
tio Broadcasters Association, Washington. 

EDITOR: I hear that the enthusiasm for your 
Aug. 19 editorial about the "super radio" 
concept is less than overwhelming in some 
quarters. I'm not surprised, given the recep- 
tion accorded the NRBA delegation in 
Washington that Friday. On the other hand, I 
should be surprised that even the consider- 
ation of this idea should meet with so much 
resistance. If my sense of grass -roots feel- 
ings is anywhere near correct, the idea -and 
your editorial -will be applauded in Peoria. 
As for me, you can probably hear me clap- 
ping all the way from San Francisco. Your 
piece was not only well -reasoned but beauti- 
fully written. -Bill Clark, president, radio 
division, Shamrock Broadcasting Co., San 
Francisco. 

EDITOR: BROADCASTING'S Aug. 19 editorial 
( "Round One ") concerning the recent, his- 
toric meeting at the National Association of 
Broadcasters of nine trade associations re- 
minds us once again of the urgent necessity 
of drawing our wagons in a circle of cooper- 
ation and respect. 

You have thoughtfully and fairly focused 
the attention of our industry on an issue 
whose time appears at last to have come. 
You also properly reflect the growing frus- 
tration of our colleagues that the elders of 
NAB, the National Radio Broadcasting As- 
sociation and the Radio Advertising Bureau 
have not moved more aggressively, creative- 
ly and generously toward a rapprochement. 

The radio (and, indeed, the television) 
broadcasters of America have a right to ex- 
pect that the posturing, bickering and name - 
calling will stop and that out of this will 
finally emerge the unified industry we've 
sought for so long. 

The issue belongs not alone to the current 
leadership of the three organizations or to 
any self -annointed or would -be "industry 
statesmen." The questions of structure, title 
and organization, as you suggest, should be 
properly referred to a forum of industry lead- 
ers and also to the attention of the hard- 
working, dedicated broadcasters in this 

country. 
My fellow NAB director, Willie Davis 

(KACE[FM] Los Angeles), a member of the 
Pro Football Hall of Fame, admonished our 
NAB board during a coast -to -coast confer- 
ence call last week that we should "see to it 
that NAB is the one they choose" in the 
event that present misunderstandings cannot 
be resolved. That's good, practical advice. I 
hope, however, that broadcasters don't have 
to choose. 

It is time to continue the discussions be- 
gun last week in Washington. And it is time 
as well to put aside the shibboleth that NAB 
is a good, grey but lumbering and ineffective 
behemoth. NAB is today a respected, re- 
sponsive national trade association, grow- 
ing in age and wisdom and improving with 
each passing day. It is a very democratic 
organization with tremendous integrity in its 
election process and with broad representa- 
tion on its board. 

NAB showed what it can do when our 
integrity was confronted with a possible ban 
on beer and wine. It is brighter, quicker and 
more decisive than ever in its history. Our 
national association is also more flexible and 
more sophisticated as witness its enlightened 
accommodation of the daytimers and, more 
recently, the major -market operators. The 
telling is in the numbers, and it is not at all 
surprising that NAB's radio membership is 
showing very significant gains. And last 
year's $300,000 surplus is a further indica- 
tion that NAB is now a tight, lean and well - 
managed organization. 

It is also high time to listen to and ac- 
knowledge the cries of NRBA. This organi- 
zation will not go away. Nor should it. It 
comprises a lot more than those few swash- 
buckling, colorful entrepreneurs whose frus- 
tration has now led them to call for a "super" 
radio association. If by a super radio associ- 
ation NRBA envisions a strong radio organi- 
zation to deal with the marketplace and 
pocketbook issues like sales and promotion 
and to serve as the advocate and drum beater 
for radio, who among us can deny them? 
However, the central issue is that the NAB 
must survive as the one, strong, national 
entity that deals with the cosmic issues af- 
fecting both radio and television. 

Radio and television -free over -the -air 
broadcasting -are still inextricably linked in 
the minds of the Congress and the FCC and 
among most of our critics and regulators. 
There can thus be only one clear, strong, 
certain voice as the great issues and chal- 
lenges arise in Washington at the federal lev- 
el. 

The vagaries of the marketplace and fluc- 
tuations in the economy can cause inconve- 
nience. But neither Madison Avenue nor 
Main Street can inflict mortal damage to our 
calling which can only come from the feder- 
al government. 

Out of any discussions or deliberations 
must come a strong, influential NAB to en- 
able us to continue to deal effectively with 
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the Congress, the FCC, the prevailing mood 
of the current or future administrations, the 
Justice Department, the Supreme Court, the 
federal courts, the Copyright Tribunal, spe- 
cial interest lobbies such as the National 
Black Media Coalition, foreign govern- 
ments (Canada, Mexico, Cuba, et al) and 
international management and control of the 
spectrum. Only the NAB can deal with 
something as onerous as the fairness doc- 
trine or as precious as the First Amendment. 

Perhaps we should hear more of a super 
radio association... as long as its propo- 
nents can assure our industry that there on 
the Potomac will still remain -proudly, 
properly and strategically -the National As- 
sociation of Broadcasters, stronger and more 
effective than ever. 

Your own founder, the late Sol Taishoff, 
that wise, true, beacon of our industry, saw 
this so clearly decades ago when he called 
for a federation of the Fifth Estate. Only one 
voice can speak with clarity and certainty at 
the federal level on those larger, cosmic is- 
sues. 

Which does not mean that radio might not 
deserve a stronger advocate in the promo- 
tional, sales and consumer area. William 
O'Shaughnessy, president, wvox(AM)- 
WRTN(FM) Westchester, N.Y., and member, 
NAB radio board. 

Unintentional 

EDITOR: Your story on page 60 of the Aug. 
19 issue is quite unfair to Los Angeles Coun- 
ty Sheriff Sherman Block. It assumes that 
Sheriff Block initiated or sought 
House contact with the FCC. This is simply 
not the case. The sheriff did not initiate the 
correspondence with Mr. Daniels of the 
White House staff but was merely respond- 
ing to Mr. Daniels' letter concerning his new 
assignment as director of the White House 
Office on Intergovernmental Affairs and re- 
questing the sheriff's input as to federal/local 
intergovernmental cooperation apart from 
the budget process. 

In responding to Mr. Daniels, it is not at 
all unusual that the sheriff would identify as 
one of his most serious federal government/ 
local government problems the lack of radio 
frequencies to support the communications 
system needed for the protection of the pub- 
lic in Los Angeles county, an area of over 
seven million people. But the sheriff's letter 
did not suggest or request that his letter be 
forwarded to the FCC. We have recently 
learned that, as a matter of routine handling, 
letters received by the White House which 
mention a government agency are forwarded 
by White House counsel to the agency's 
counsel with a carefully prepared cover 
memo indicating that is for information pur- 
poses only. If the sheriff had been aware of 
this practice he would have requested that 
his letter not be forwarded. -John D. Lane, 
attorney for Los Angeles County Sheriffs 
Department, Wilkes, Artis, Hedrick & Lane, 
Washington. 

Editor's note. Mr. Lane picked the wrong target. 
BROADCASTING'S story was based en- 
tirely on an exchange of correspon- 
dence between the White House and 
FCC and made public by the FCC. 



( V o o j dayc e 
A local television journalism commentary from Richard Sabreen, The Newsfeed Network, New York 

News is no longer enough 

The day of the traditional television news 
director is over. It used to be that to be suc- 
cessful at TV news, a news director had to 
know how to produce a newscast, be able to 
hold on to a good anchor team, recognize 
worthwhile news stories and stay on budget. 
That's not enough any more. 

Today's successful television news direc- 
tor must be a strong generalist, with effec- 
tive skills not only in journalism, but also in 
marketing and business. To win the rating 
battle, his job has become more akin to that 
of a newspaper publisher than to that of a 
traditional television news director. He 
needs skills that once were the sole province 
of the sales and programing departments, 
understanding and utilizing such concepts as 
product positioning, audience flow and ne- 
gotiation. 

While once it was rare to see a former 
news director in the ranks of senior station or 
corporate management, it's not unusual any- 
more. Skills that this new generation of 
news managers is acquiring are applicable 
far beyond the newsroom. Sophisticated 
news directors have succeeded by taking a 
"market approach" to their news product. 
They've learned that it's not enough to sim- 
ply cover the news. They know how to pack- 
age it, how to present it and how to promote 
it to the public. They know how to satisfy 
audience needs. 

After all, ratings are all about satisfying 
audience needs. I'm not talking about put- 
ting more "glitz" or "hype" into newscasts. 
There's probably too much of that now, with 
too little attention being given to content. In 
fact, if a station isn't capable of producing a 
first -rate news product, there's no point in 
going on to the marketing exercise. I am 
suggesting, however, that the successful 
news managers of the future will understand 
why an audience chooses one newscast over 
another. They'll appreciate that channel se- 
lection is a complicated equation, involving 
many factors such as content, style, person- 
ality, pacing, packaging, flow and history. 

News is crucial to most stations' success. 
The news department -which often controls 
only two hours or less of an 18- or 20 -hour 
broadcast day -may be responsible for most 
of the station's community image, and much 
of its profit. But the implications of main- 
taining a well -rated news operation go be- 
yond the actual revenue that the news de- 
partment might generate. News can be the 
major way that the community distinguishes 
one station from another. Moreover, news 
success seems to have a "halo" effect, affect- 
ing other programs on the broadcast sched- 
ule. A station that wins at news tends to win 
during the entire broadcast day. Conversely, 
news losers tend to underperform in other 
dayparts. 

Richard Sabreen was named vice president 
and general manager of Group Ws Newsfeed 
Network in 1981, following his appointment 
in 1979 as vice president of television news 
operations for Group W. Prior to joining 
Group W, Sabreen was director of the 
television group of Frank N. Magid 
Associates, one of the nation's largest 
television and market research consulting 
firms. Previous positions include: reporter/ 
anchor /producer, WPLG -TV Miami; national 
correspondent, Group W Washington news 
bureau; staff assistant, NBC -TV's Meet The 
Press, and reporter /producer, wrivr(rvg- wuriv -R4 

Philadelphia. 

A marketing approach demands that we 
treat a newscast as a consumer durable good, 
a commodity that a viewer "purchases" by 
spending time watching it. We must under- 
stand that when a viewer watches a specific 
television program, the viewer really is 
spending a precious resource: time. And 
time for many people is spent as carefully as 
money. When a news director asks viewers 
to "purchase" newscasts -by watching 
them -he has to understand that the pro- 
grams will not be watched just because 
they're good. The programs will be watched 
only if they satisfy the audience's needs. 

It's easy to learn about how the audience 
reacts to news products by doing market re- 
search. That's a fairly straightforward exer- 
cise. The tough part is taking the data and 
defining the newscast to take advantage of 
market voids. The exercise of audience- 
building goes far beyond the creation of an 
audience -satisfying news product. The pro- 
cess must also pay attention to audience flow 
and the concept of "product positioning." 

Product positioning is creating an overall 
sense of a news broadcast that will define the 
newscast and the station differently from ev- 
ery other station or cable opportunity in the 
market, and appeal to the widest possible 
audience. Positioning is a commercial mar- 
keting and advertising concept that has been 
used successfully for product differentiation 
over the years. It works for television news, 
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too. 
In many markets, much of the actual new 

content is largely the same on all stations o 
any given night. Yes, news departments g( 
beat by their competition from time to timt 
and, yes, some stations do a better job t 
covering their communities than others. Bt 
in many cases, all of the stations in the ma 
ket do a good coverage job. It is in the: 
markets, particularly, that positioning is cn 
cial if you want to be the ratings leader. 

The successful television station of tc 

day -and especially the successful telev 
sion station of the future -will be the on 
that's positioned properly, one that satisf e 

unmet audience needs. 
News tends to define the station because 

news is the station's major outreach to the 

community. If you don't believe its image 
building power, just ask viewers what come 
to mind when they think of your station. I 
you do a good job with news, more ortet 
than not the viewers' fug comments wil 
have something to do with your anchor peo 
ple. In fact, in many cases the talent is the 

major differentiating element between 
market's various newscasts. Performers be 
come important pieces of the positioning 
process and should substantively reflect botl 
the station's journalistic and positioning 
goals. 

While the rating performance of the new: 
department seems to disproportionately of 
fect the fate of the station, news cannot scan( 
alone. News lives in the environment of th( 
entire broadcast day, and it cannot be out o 
sync with everything else that's going on a 
the station. It must be positioned both t( 
contribute to and benefit from the tota 
broadcast schedule. The station as a whop 
should be positioned so that syndicated pro 
graming, promotional and cosmetic ele 
ments on the station will reinforce the sta 
lion's positioning goals. 

Viewers tune in television to satisfy a va 
riety of needs. Those needs may be informa 
tion, entertainment, distraction or simpl; 
companionship. If part of the broadcast da) 
is positioned so that it conflicts with othe: 
elements, you'll be sending viewers confus 
ing signals about just what kind of a televi. 
Sion station you're trying to be. You'll be 
defocusing your station's position in tht 
market -and, you'll probably be less effec- 
tive in creating a product that is consistent 
throughout every minute of the broadcas 
day. 

While the skills to implement positionin 
goals in the market may be new to mans 
news directors, increasingly, today's suc- 
cessful news managers are learning these 
skills so that they can generate rating suc- 
cess. By broadcasting their understanding of 
marketing, business and audience behavior. 
they are becoming more valuable manager 
in this highly competitive business. 



t takes a unique graphics look 
to stand out from today's look - 
alike news productions. So 

we've built some unique graphics 
tools into our new ESS -3 Still Store 
that you won't find anywhere else. 

The ESS -3 lets you compose an 
unlimited number of elements, all 
with the fidelity of first generation 
video. You can cut and paste, key 
and drop shadow irregular shapes, 
and program your own dissolves, 
cuts and wipes. And with its var- 

iable compression you can insert 
over- the -shoulder stills -without 
a digital video effects unit. 

If you're bored with your titles 
simply scan in your own typefaces; 
then resize, compress, color and 
dropshadow to achieve your own 
new look. 

And, to make your news prepar- 
ation fast and effortless, the ESS -3 
displays 12 stills at one time for you 
to browse through and edit. Com- 
pare that to any description -only 

index system. 
So if you want to jazz up your 

news, and get the signal quality that 
comes only from Ampex, get the 
complete story on the new ESS -3. 

Atlanta (404) 491 -7112 Chicago (312) 593 -6000 
Dallas (214) 960 -1162 Los Angeles )818) 240 -5000 

New Jersey (201) 825.9600 (In New York (212) 947 -8633) 
San Francisco (415) 367 -2296 

Washington, D.C. (301) 530 -8800 
Canada (416) 821 -8840 
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Millimeter study con- 
firms it. Ampex on top in 

1984. And here's why: 

All Ampex switchers pro- 
vide unparalleled key flexibility 
with three unrestricted, full 
capability keyers per MIE. You 
can introduce any type of key on 
any keyer. 

The cost effective 4100 
Series can handle five levels of 
video in one MIE. Only our own 
AVC Series can match that. 

The AVC Series offers over 
100 keypad selectable patterns 
that can be coupled with Ampex 
exclusive pattern modifiers for 
dazzling effects. 

Both the AVC and 4100 
Series switchers have simple 
controls and straight -forward A -: 
operation to reduce costly errors 
and retakes. 

The AVC offers exclusive 
features such as Panel -STARTM 

and X -STARTM memory, Key 
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Memory, SPECTRAKEY;" and 
Border Modify. 

6 You can team an AVC or 
4100 with an Ampex ACE editor, 
ADO;" AVA, ESS, and Ampex 
VTRs for the ultimate in video 
magic and control from a com- 
plete Ampex post -production 
system. 

Ampex product support and 
service, worldwide. 

Seven excellent reasons here, 
and dozens more when you call 
an Ampex sales engineer to find 
out why teleproduction facilities 
everywhere have turned to 
Ampex switchers. 

AMPEX 
Ampex Corporation One of The Signal Companies GI 

Atlanta (404) 491.7112 Chicago (312) 593.6000 
Dallas (214) 960 -1162 Los Angeles (818) 240 -5000 

New jersey (201) 825 -9600 (In New York (212) 947-8633) 
San Francisco (415) 367-2296 

Washington, D.C. (301) 530.8800 
Canada (416) 821-8840 

Bet you didn't realize 
that more major 

teleproduction facilities 
installed Ampex switchers 

last year than any 
other kind. 

For seven good reasons. 



We know that one basic 
VTR, modified many ways 
to fit many recording ap- 

plications, is the most cost -effective 
way for a manufacturer to build a 
line of VTRs. But we also know that 
this approach may result in compro- 
mised performance and concessions 
on the part of the user - concessions 
that at first seem small, but add up 
quickly in terms of inefficient opera- 
tion and lost business. 

Ampex, video recording, and the 

business of video have been synony- 
mous since 1956. And though we've 
seen the "expedient approach" come 
and go over the years, the profes- 
sionals in the video business have 
repeatedly assured us that their stan- 
dards leave no room for compromise. 

For these professionals, we build a 
complete line of the very best video 
tape recorders in the world. 

The VPR -3: 500 ips2 acceleration/ 
deceleration profile and 20 millisec- 
ond single field lockup make it the 

fastest and most precise video tape 
recorder ever designed. With its mul- 
titude of sophisticated features, the 
VPR -3 is ideal for demanding post - 
production applications. 

The VPR -6: Superb video and audit 
performance, along with the features 
most users ask for, make the VPR -6 
the choice of video professionals for 
wide range of applications. Its price, 
performance and reliability offer a 
package that makes good business 
sense for broadcast, production and 
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You've never liked 
to make compromises 

in your teleproductions. 
Now you don't have to. 

>ost- production users. 
The VPR -80: Low cost, but high 

luality. Ampex brought decades of 
VTR experience to bear on this most 
iifficult of design tasks. We know 
that every video facility at some time 
or other needs a "workhorse" -a 
VTR that can produce high quality 
video and audio, and at the same 
time not strain the budget. The 
VPR -80 is that machine. 

The VPR -5: The video quality and 
features of a Type C VTR in a pack- 

age no larger than a briefcase, allow 
you to record tapes in the field and 
edit the same format in the studio. 
When your productions begin in the 
field, where rugged and reliable per- 
formance is demanded, you need the 
VPR -5. 

Call your nearest Ampex field 
office for a demo of the VTR that fits 
your needs. We know that one will be 
a perfect fit, either as a stand -alone 
performer, or teamed with an ACE 
editor, AVC switcher and an ADOTM 

in an Ampex Creative Command 
CenterTM. And remember, you can 
count on Ampex product support, 
worldwide. 

Atlanta (404) 491 -7112 Chicago (312) 593-6000 
Dallas (214) 960-1162 Los Angeles (818) 240 -5000 

New jersey (2011825.9600 
(In New York (2121947.8633) 
San Francisco (415) 367-2296 

Washington, D.C. (301) 530-8800 
Canada (416) 821 -8840 

AMPEX 
Ampex Corporation One of The Signal Companies 
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After handshakes and promises, this is 
the ultimate test of a bank: 

Its ability to cut a deal. 
At Canadian Imperial Bank Group, we 

push ourselves to get the right deal approved. 
At the right time. 

The simple fact is, it takes fewer people 
to approve a loan at our bank than at many 
large banks. So you get a response a lot sooner. 

We've been getting results like this for 
our US. customers, big and small, for 100 years. 
01985 Canadian Imperial Bank of Commerce 

It's made Canadian Imperial Bank one of 
the 10 largest banks in North America. 

We're not promising that every 
customer who tests our response will get 
everything they ask for. No bank can honestly 
promise that. But we will say this: 

Our people, products and pricing 
consistently bring us repeat business from our 
corporate credit customers. 

And for our money, that's an approval 
stamp from the best source there is. 

PUT US TO THE TEST. 
4> Canadian Imperial Bank Group 

CANADIAN IMPERIAL SANK OF COMMERCE CALIFORNIA CANADIAN BANK CANADIAN IMPERIAL BANK I)E L L /MMERCE TRUST Lt MI'ANA ME+SBER ERIC CIBC LIMITED CIBC AUSTRALIA LIMITED 
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The axeman cometh at ABC; and other bad news 
Belt- tightening continues to be the order of the day at ABC, CBS 
and, to a lesser extent, NBC. 

At ABC, where it's most conspicuous, a "large majority" of the 
350 employes to be let go as part of a companywide program to 
reduce costs in the coming year will be laid off this week. ABC 
sources said that most of the layoffs would be over by Labor Day. 

Some departments, such as human resources (personnel) and 
management information systems (computer operations), have 
already released portions of their staffs. 

The ABC action is but one of several among the networks to 
deal squarely with the expectation of lower growth in the coming 
year. With the rate of inflation expected not to exceed the low 
single digits, network executives are directing operating and 
division heads to hold 1986 annual cost increases to 4% or less. 

In July, McCann- Erickson's vice president for forecasting, 
Robert Coen, revised downward his estimates for advertising 
expenditures in 1985 and 1986. Last December, Coen project- 
ed that total advertising expenditures would climb 9.7% in 1985, 
but he now estimates that rise to be but 9.1 % -about a $500 
million difference. He now expects network television to rise 3 %, 
down from his earlier projection of 5 %. 

The networks are forsaking no cost -cutting opportunities. 
Over the past year, the news divisions at all three networks have 
experienced staff cutbacks, and managers are looking harder 
at sending crews out into the field when the story does not 
absolutely warrant it. 

All three networks are in the midst of preparing their budgets 
for 1986. ABC President Frederick S. Pierce told department 
heads in staff meetings at the end of July that he wanted budget 
submissions to come in below the rate of inflation next year; he 
directed a cap of 3% on cost increases. ABC executives were 
told that line budgets -including money for travel and entertain- 
ment -would be held at 1985 levels. 

Pierce has said repeatedly that the employe layoffs were be- 
ing made to improve efficiency and would not affect program 
development and investment in entertainment, news and 
sports. 

At CBS, Broadcast Group President Gene F. Jankowski has 
targeted a 4% cost increase in 1986 over 1985. "The U.S. econo- 

my is in a slow -growth period, which means consumer -oriented 
companies and advertisers are in slow growth," said a CBS 
source. As a result, the executive said, advertisers are not pay- 
ing huge price increases "and in order to maintain our profit 
margins we have to cut our cost side." 

The source said that holding to or under a maximum cost 
increase of 4% probably could not be achieved without some 
employe layoffs at CBS, but the cutbacks would not be to the 
extent reported for ABC. The source said that Jankowski gave 
the 4% maximum directive, and how individual division heads 
achieve it is up to them. For the first six months of 1985, costs at 
the CBS /Broadcast Group rose 6 %. 

At ABC, there may be more layoffs after the acquisition/ merg- 
er with Capital Cities Communications is completed because of 
duplicative functions, although because Capital Cities has a 

corporate staff of only 33, corporate -level layoffs are not expect- 
ed to be many, sources said. Another factor: the huge interest 
payments ABC /Capcities and CBS will be paying in the coming 
year as a result of the major financial restructurings of those 
companies. When CBS announced its 21% share repurchase 
program as a defense to Ted Turner's proposed hostile takeover, 
officials said it would raise the company's long -term debt from 
$300 million to $700 million. According to the proxy filed by 
Capital Cities Communications relating to its acquisition of ABC, 
Capcities said it would incur long -term borrowings of $1.8 bil- 
lion, compared to long -term debt of $215 million for Capcities 
before the proposed deal, and $140 million for ABC. The heavy 
interest payments in servicing the debt will only put more pres- 
sure on network budgets, analysts explain. 

Although not immune from cost -cutting measures, the 
squeeze appears less threatening at NBC. According to Robert 
Butler, group executive vice president, NBC is locked into cer- 
tain union contracts that will keep budget increases in the 6 %- 
7% range next year. But he said that NBC has been in a "strict 
cost containment regimen" for the past five to six years, and 
there will be "no major head -count reductions" at NBC next year. 
Butler declined to be specific, but he suspected one of the 
reasons might be that NBC has fewer employes than either ABC 
or CBS. 

NAB, broadcasters ask for stay of execution of must carry 
denied, court decision killing 

ule is effective Sept. 3 

'he National Association of Broadcasters 
nd 13 other broadcast interests last week 
etitioned for the time they need to carry 
heir fight for preservation of the FCC's 
oust -carry rules to the Supreme Court. They 
sked the U.S. Court of Appeals -which in 
my held that the rules violated the First 
1mendment -for a 30 -day stay of the order 
hat is scheduled to go into effect on Sept. 3. 
f granted, the stay would remain in effect 
ending Supreme Court review of the case. 

The NAB backed its request with a thick 

sheaf of 23 exhibits provided by broadcast- 
ers to document its contention that the rules, 
which for 20 years have required cable sys- 
tems to carry the signals of local stations, are 
essential to the economic health if not to the 
survival of many stations. Denial of the re- 
quest for stay, NAB says, would cause 
broadcasters "irreparable harm." Cable sys- 
tems, on the other hand, NAB said, would 
not be harmed by an extension of the effec- 
tiveness of the rules, with which many have 
lived for years. 

The NAB and its allies are in a race 
against time. Those opposing the request, as 
well as any other parties supporting it, are 
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scheduled to file by today (Aug. 26). The 
NAB would have an opportunity to reply to 
such pleadings later in the week. As a result, 
it may be difficult for the appeals court- 
actually, the three judge panel that ruled 
unanimously in the case -to decide on the 
request before the mandate becomes effec- 
tive Sept. 3. If the court denies the request, 
the NAB said it would appeal to Chief Jus- 
tice Warren E. Burger, the Supreme Court 
justice for the D.C. district. In that event, 
the rules would be inoperative unless Burger 
granted a stay. Absent a stay, they would 
remain inoperative while the Supreme Court 
considers the NAB's petition for review. 
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That is to be filed by Sept. 18. 
The appeals court panel, in the case 

brought by Quincy Cable TV Inc. and 'Rim- 
er Broadcasting System Inc., held that, as 
written, the must-carry rules violate cable 
systems' First Amendment rights. It found 
they are far too broad and extensive in their 
reach, applying to every station, regardless 
of local circumstances (BROADCASTING, 
July 22). Cable operators had argued that the 
rules denied them the opportunity to choose 
the material they transmit. 

The NAB, in outlining the hardships it 
said broadcasters would suffer if a stay were 
not granted, suggested that cable systems 
across the country are prepared almost in- 
stantly to drop signals they now carry-or at 
least to start charging stations to carry their 
programs. The petition notes that, as of No- 
vember 1984, 208 cable systems serving 
several million households were represented 
at the commission by petitions seeking waiv- 
er of the must -carry rules that had been in- 
voked by 248 stations. 

NAB also says a survey of 125 stations - 
more than half of them UHF -revealed that 
27 had been notified that their signals will be 
dropped by cable systems or that they will be 
"forced to pay for carriage." More than 50% 
of the stations surveyed by NAB believe rev- 
enue will decline an average of 47% if must - 
carry protection is denied them. As a result, 
NAB says, 41 stations would be forced to 

make substantial cuts in their news, public 
affairs, local or other programing. "In some 
cases," NAB added, "the public would be 
deprived of its only local television station." 

As an example, it cited the exhibit offered 
by Donald Sterling, president of lTIE -Tv 
(ch. 63) Oxnard, Calif., which became the 
first station in Ventura county when it went 
on the air earlier this month. Sterling said 
that because of the appeals court decision, 
the station has been denied cable carriage on 
local systems which account for almost 30% 
of the total households in the market. Ster- 
ling said that elimination of the must -carry 
rules means that Ventura county and other 
communities "will face the loss of their inde- 
pendent, local television stations, which de- 
pend on cable carriage." 

In arguing that cable television systems 
would not be harmed by a preservation of the 
status quo, NAB said that the operators and 
programers "have functioned and prospered 
dramatically under the must -carry rules for 
as long as 20 years." NAB cited an Arthur 
D. Little study showing that cable system 
revenues increased from $1.7 billion in 1978 
to $8.4 billion in 1984 and are expected to 
double to $16.5 billion by 1995 (BROAD- 
CASTING, June 10). Accordingly, NAB said, 
it is "idle to contend that a delay of several 
weeks (if [review] is denied) or months (if it 
is [granted]) would cause "irreparable" harm 
to cable interests." 

The NAB argued that a stay would t 
appropriate since "there is a reasonable like 
lihood" the Supreme Court will grant tt 
request for review, the standard used by tt 
court in deciding whether to grant a stay. TI 
petition said the appeals court's decisic 
"strikes down a system of regulation" th. 
had been approved by the Supreme Court; 
notes that in the Southwestern Cable CI 
case, in 1968, the high court held that tt 
commission had jurisdiction to regulate ca 
ble television carriage of broadcast signals i 

insure the survival of free, over -the -air teh 
vision service. The NAB also said that ti 
decision conflicts with a decision of the U.5. 
Court of Appeals for the Eighth Circuit, is 

sued in 1968, rejecting cable's argument th: 
the rules violated the First and Fifth Amen( 
ments. 

Despite the major effort by NAB and it 

allies, the odds against success are consider 
able. The private parties are handicapped b 
the decision of the FCC, the respondent i 

the case, not to appeal. Normally, the Si 
preme Court seems inclined to deny revie' 
when the government is the respondent an 
chooses not to press its case. Indeed, di 
commission, in the must -carry case, hE 
even announced it will not accept what aI 
peared to be the appeals court's invitation t 
rewrite the rules in an effort to meet its of 
jections. The commission is prepared to se 
the rules pass into history. I 

MTV purchase by Forstmann falls through 
Warner Communications Inc. and Forstmann Little Co. said last 
Friday (Aug. 23) they had terminated negotiations for the latter to 
take MN Networks private for more than $470 million ($31 per 
share). The announcement came as some surprise, because 
only a week before executives privately acknowledged they 
favored the Forstmann bid and expected it to go through. Ameri- 
can Express, WCI's partner in Warner Amex Cable, which owns 
MTVN, approved the Forstmann bid last Tuesday (Aug. 20). 

Theodore J. Forstmann, a founding partner in Forstmann Lit- 
tle, released a long statement last Friday, saying, in effect, the 
company broke off talks because WCI continued to shop around 
for another bidder after giving Forstmann assurances that once 
American Express approved the proposed buyout, it would be 
final. 

WCI had entered into a 90 -day option agreement with Viacom 
several weeks ago, a few days after the Forstmann bid was 
submitted to WCI. The agreement with Viacom gives WCI the 
right to require Viacom to purchase the two- thirds of MTVN now 
held by Warner Amex Cable, also for $31 per share. WCI has 
until the first week of November to exercise that option. If it does, 
Viacom can either buy the two-thirds of MTVN or elect instead to 
purchase the 50% stake in Warner Amex Cable that WCI is in the 
process of acquiring from American Express. WCI owns the 
other half. 

The Forstmann Little bid was submitted to WCI on Aug. 6 and 
was initially due to expire the following Friday (Aug. 9). It was 
subsequently extended twice, first to Aug. 14, and then until 5 
p.m. last Thursday (Aug. 22). That deadline passed without any 
immediate word, with many expecting another extension. But 
last Friday word came that talks had been terminated. "It's fair to 
say they were definitely eager to close the deal as soon as 
possible," said one WCI source, of the Forstmann Little group, 
which included top MTVN executives David Horowitz, president 
and chief executive officer, and Robert Pittman, executive vice 

president and chief operating officer. 
"We were advised Aug. 9 that the board of directors of WCI 

had approved our offer that day, subject to receipt of American 
Express's consent," said Forstmann. "In a meeting of represen- 
tatives of American Express on Tuesday (Aug. 20) we were 
advised that American Express consented to the proposed 
Forstmann Little purchase of MTV." Forstmann said that after that 
meeting, in an effort to "permit the transaction to be completed 
promptly," the group sweetened its offer by $2 per share, to $33 
per share. But in order for the sweetener to take effect, WCI had 
to agree "not to take certain actions after the completion of the 
transaction that could be damaging to MTV" A Forstmann 
spokeswoman said she did not know what actions MN would 
have been barred from taking. 

Forstmann went on to say that WCI did not let his company 
know the offer had been rejected, "or of the fact that negotiations 
with others for the sale of MTVN were continuing," until after the 
offer expired last Thursday. "Under the circumstances," he said, 
negotiations with WCI were halted. Except to confirm that the 
Forstmann deal fell through, WCI officials had no comment. 

The Forstmann buyout, had it gone through, could have been 
used to finance WCI's buyout of American Express in Warner 
Amex. WCI said it was not dependent on the Forstmann deal for 
capital to buy out American Express, and that it has arranged 
financing through a bank consortium led by the Bank of Boston. 

WCI's next move is unclear. According to John Reidy, media 
analyst and vice president, Drexel Burnham Lambert, "a lot of it 
revolves around [Herbert J.] Siegel [chairman of Chris -Craft 
Inc., the largest single stockholder in WCI] and [WCI Chairman 
Steve] Ross and how they collectively come up with a solution to 
their problems." Ideally, said Reidy, WCI "wouldn't mind owning 
two- thirds of MTVN and all of Warner Amex." But that isn't likely 
to happen, he said, "in view of the fact there is not total agree- 
ment at the board level." 
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NBC ponders plan for cable news service 
is still in exploratory stage, 
)ut it's seen as way to use 
sew satellite techniques, share 
clews costs and meet competition 

BC is thinking of launching a 24 -hour ca- 
>le news network that would compete with 
Rimer Broadcasting System's CNN and 
.2NN Headline News. 

The concept has not yet been approved by 
zither NBC or the network's parent, RCA 
:carp., and a go -no -go decision at NBC is 

lot expected for another two months. NBC 
resident Larry Grossman is spearheading 

he exploration and briefed members of the 
BC affiliate board and news committee 
wo weeks ago on the concept. The reaction 
was guarded, because so much is still un- 
tnown about how the concept would be ap- 
)lied, although as a group they approved the 
ttwork's exploration of such opportunities. 

It cost $20 million to launch CNN six 
sears ago. Cable executives estimated it 

would take perhaps $40 or $50 million to 
aunch a competitive 24 -hour cable news 
:hannel now. In discussions with cable oper- 
ators about a possible news channel, NBC 
ms said it would not proceed with the pro - 
ect without a commitment for a universe of 
at least 16 million cable subscribers at 
aunch. 

Grossman received a proposal for a new 
:able news network from Reese Schonfeld, 
he first president of CNN, about three 
nonths ago. The primary motivations for 
examining the idea, said Grossman, are to 
tee whether there are certain "synergies" that 
an be exploited that would not only spawn a 

Tew and profitable business but also amor- 
tize the costs of the existing news organiza- 
tion, which generates a lot of material, much 
)f which never appears in the limited air 
:ime allotted to NBC News. 

Another reason offered for NBC's interest 
n cable news is that the development of 
satellite technology has fostered the devel- 
)pment of outside news sources such as 
onus Communications, Newsfeed and re- 

;ional networks that provide services many 
affiliates deem valuable. Those outside 
sources of news are seen as competitive with 
he networks and are straining the traditional 
relationship between them and their affili- 
ates, said Mike Kettenring, president and 
general manager of NBC affiliate WSMV -TV 
Jashville. "All of the networks have some 
èar that Conus and some of the other region- 
al networks are beginning to fracture the 
normal affiliate loyalties," said Kettenring, 
who sits on the NBC affiliate news commit - 
ee. He said that WSMV -TV participates in an 
'informal" regional network with stations in 
viemphis and Knoxville, Tenn., both of 
which are CBS affiliates, as well as with an 
\BC affiliate in Chattanooga and an NBC 
affiliate in Bristol, Tenn. In forming alli- 
ances with outside news sources, said Ket- 
enring, television stations more and more 
'tend to seek out the best sources regardless 
of affiliation." To stop what he believes the 
ietworks see as an "erosion" in the tradition- 

Grossman 

al affiliate dependence on networks for news 
material, NBC is looking for ways "to start 
supplying what outside sources are supply- 
ing." 

According to those who were briefed by 
Grossman and other NBC News executives 
about the cable news project, Grossman 
stressed that the timing was right for such a 
venture because many CNN affiliates have 
expressed displeasure with announced in- 
creases in carriage fees to take effect in Janu- 
ary 1986 and January 1987 (three cents each 
year, boosting the average monthly per -sub- 
scriber cost of CNN to 26 cents). Also, 
Grossman said, if a decision to proceed with 
the project is made (and approval given), he 
wants to move quickly, before another orga- 
nization beats NBC to the punch. He told 
affiliate representatives that it was believed 
CBS and Time Inc. were also considering 
cable news projects of their own. A CBS 
official said, however, that the network had 
considered the idea some time ago but decid- 
ed it was not economically practical. 
Sources familiar with Time Inc. said the 
company also ruled out starting a competing 
news service, but has talked on several occa- 
sions with Ted Turner about acquiring CNN. 

As to CNN's increasing affiliate fees, a 
TBS spokesman said that the average rate 
for CNN has increased by only three cents, 
to 18 cents, in the past five years and that the 
upcoming increases represent the "cost of 
making the business work." He said the net- 
work has evolved into a "respected news 
source and one of the most valuable services 
cable operators can offer their subscribers." 

While many in the cable business agree, 
they also think some competition in cable 
news would be good for the industry. John 
Malone, president of Tele- Communications 
Inc., the largest multiple system operator, is 
one of them. He confirmed that NBC execu- 
tives briefed him on the network's interest in 
the cable news business and that he "encour- 
aged them to proceed to the next phase." 

Broadcasting Aug 26 1985 

Malone said the NBC executives raised the 
possibility, admittedly a "trial balloon," of 
equity participation in the cable news service 
for subscribing cable operators. They also 
talked about a rate structure that would be 
competitive with CNN's, in the 15 -cent 
range, according to Malone. He said that a 
news service as conceived by NBC would 
have a "reasonable probability of success." 

Referring to the CNN rate hikes, Malone 
said, "there's a lot of grumbling" by cable 
operators, many of whom feel they are "pay- 
ing for Ted's legal fees." Malone suggested 
that cable operator loyalty to 'IÙrner "may 
well be substantially less now than it was 
several years ago. His poverty pleas haven't 
been acceptable of late." Malone character- 
ized those pleas as "inconsistent" with Turn- 
er's failed effort to acquire CBS and his cur- 
rent effort to acquire MGM /UA. Those 
considerations aside, Malone said it is "a 
good indication that our system is working" 
if companies like NBC are seriously contem- 
plating providing competitive cable program 
services. 

Other major cable MSO's also expressed 
interest in NBC's look at the cable news 
business. A spokesman for American Televi- 
sion and Communications Inc., the number - 
two MSO, owned by Time Inc., said that if 
NBC launches a service that "offers the ca- 
ble subscriber a choice, we'd be glad to take 
a look at it." A spokesman for Cox Cable 
echoed those sentiments. "We're always 
looking for good programing," he said. 

But there are others who believe NBC 
would be misguided to launch a competitive 
cable news channel. Among them is Dan 
Ritchie, chairman and chief executive offi- 
cer of Westinghouse Broadcasting and Cable 
Co., which operates the third largest MSO 
and the third largest group of NBC affiliates. 
Ritchie speaks from experience: In 1982 
Westinghouse and ABC launched a CNN 
competitor called Satellite News Channel. 
About 16 months later and more than $40 
million in the red, they sold the service to 
Turner for $25 million, and Turner pulled the 
plug. SNC could not generate enough adver- 
tising revenue. It did not charge affiliates 
fees for carriage; in fact, it paid them for 
channel space. 

"I honestly feel this would be an enor- 
mous mistake" for NBC to launch a cable 
news service, said Ritchie. "Cable operators 
don't need another all -news channel, espe- 
cially if they have to pay for it. Ramer is 
doing a good job, so it's not a question of 
inadequate product. Basically it would be 
taking up extra channel capacity with a du- 
plicated service. It doesn't make sense." Rit- 
chie said that operators add program services 
only to attract additional subscribers. An- 
other all -news effort duplicating CNN 
"would not bring you a single new subscrib- 
er," said Ritchie. 

One concern that some of the NBC affili- 
ates had about NBC's proposal was that 
whatever the network decides to do, it 
should not launch a service that detracts 
from its primary broadcast network news 
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service. Grossman said last week that if a 
cable news service is launched, it would be 
separately funded and managed. Schonfeld 
said that he would likely play "some role" in 
the management of the cable channel if it 
gets off the ground. Because of union regu- 
lations, he said, it was unlikely that any 
NBC News staffers could participate in a 
cable channel but that NBC could take ad- 
vantage of some exclusive arrangements it 
has with Reuters and Visnews for interna- 
tional news coverage. 

The primary purpose in exploring the ca- 
ble news option, said Grossman last week, 
"is to enable us to improve our coverage by 
having more sources of revenue and more 
outlets for what we do. That really is the 
genesis of why we began to look at this. 
Clearly, the costs of news are escalating and 
we have very limited access to air time to 
amortize those costs so if we can develop 
other outlets, that's a big advantage. And it's 
an alternative besides just slashing, slash- 
ing, slashing [our budget]." 

While any cable channel that emerges 
would be run separately from NBC News, 
Grossman said he believes there would be 
"lots of synergies that we think may be pos- 
sible between what we do now and what we 
would do." Affiliates, he said, would play a 
major role in providing domestic news cov- 
erage for the cable channel. "We now have 
the capacity to pull those [affiliate stories] in 
with our Ku band satellite system," he said. 
On the flip side, he added, a cable channel 
would "enhance the quality of our affiliate 
news service [A -News] because instead of 
having just three feeds they'll be able to ex- 
cerpt from a 24 -hour news channel. They 
will [also] have access to the [network] pool, 
the way Ted Turner does." The question is, 
he said, "just how much synergy can there 
be? What can we learn by trying to do things 
in new ways without jeopardizing the broad- 
cast side of things ?" 

Referring to the possibility that NBC may 

seek a partner, Grossman said he was explor- 
ing all options. But he said he felt that "if we 
have faith in doing something, it's better to 
do it without a partner. So I start from that, 
and if it's too a high a risk you shouldn't do it 
altogether." 

There's no doubt that the encouragement 
Grossman has received from executives like 
Malone has kept the concept alive so far. 
"We've talked to some of the leading cable 
people," Grossman said, "who I must say 
have been far more encouraging and enthusi- 
astic than even I would have thought. What 
we have to figure out is whether that enthusi- 
asm will be translated into a real commit- 
ment." According to Schonfeld, securing 
that commitment is "the key factor" in deter- 
mining whether NBC will proceed. "You 
don't take the first step," said Schonfeld, 
"until the industry has signed enough con- 
tracts to put it on the air." Schonfeld said 
interest in the concept so far has been "far 
more enthusiastic" then the reaction by cable 
operators to the initial CNN proposal. 

Grossman stressed that the concept still 
has a long way to go before it could become 
a reality. "There is still a lot of homework to 
be done." 

Roger Ogden, a member of the NBC af- 
filiate news committee and president, KCNC- 

TV Denver, said he has given the network's 
cable news concept his "qualified support." 
If someone is going to do it, he said, "I'd 
rather have it be NBC than somebody else." 
KCNC -TV was a regional news affiliate for 
SNC, and Ogden said the station was "just 
beginning to make some money" on the lo- 
cal SNC broadcast avails when the plug was 
pulled. He said he thought Group W and 
ABC should have given SNC more time to 
become competitive. He suggested that a 
key question this time around is whether a 
second cable news service is any more 
promising economically now than it was 
three years ago. 

Ogden said KCNC -TV is a Conus station 

Share and share alike 
At the same meeting two weeks ago in New York where NBC News executives 
briefed the television affiliate board and news committee members on the possibility 
of starting a new cable news service, a proposal to launch a network -wide affiliate 
news exchange was also discussed. 

The exchange would have a separate staff and headquarters to coordinate satel- 
lite feeds among stations and from the stations to the network. There would also be 
facilities and designated time periods for live feeds. Affiliates would exchange mate- 
rial via the Ku band satellite system that NBC recently put into place to distribute its 
whole network service. But that supposes that each affiliate have a portable Ku -band 
uplink which few if any affiliates have. Comsat, as part of its original contract with 
NBC to install the Ku -band satellite system, is committed to deliver 50 "PUPS" 
(portable uplinks) to a select group of affiliates. Network executives said at the 
briefing that NBC was prepared to pick up some of the costs associated with 
installing the uplinks. 

No one is sure how much it would cost to start up the affiliate news exchange, but 
estimates run between $10 million and $20 million. 

The proposal is being considered by the affiliate satellite committee, headed by 
Robert Leider, general manager, wsvN(TV) Miami. He said the PUPS consist of a 

receive -only earth station equipped with a "space pack," essentially a minitransmit- 

ter for sending video signals to a transponder. He described the PUPS as "very 
large" portable units that could be transported with semi -trailer trucks. The intent is to 

eventually have all of the affiliates equipped with uplinks. 
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and also participates in an informal four-st 
tion regional network that includes station 
in Salt Lake City, Wichita, Tex., and Albi 
querque, N.M. Those activities would it 
conflict with participation in a cable nei 
work, he said. The cable network would be 
"resource for stories from a broader sort c 

base and more timely." 
Amy McCombs, president and genera 

manager, WDIV(TV) Detroit, who also sits o 
the NBC affiliate news committee, said th 
cable news concept "is a smart thing ft 
NBC to be looking at." WDivuses CNN as 
news source, she said, and it has proven t 

be valuable. McCombs said an NBC -owne 
cable service could have a negative effect o 
smaller -market affiliates in heavily -cable 
environments. 

One thing is certain, said Jim Keelor, vic 
president and general manager, WAVE -T 
Louisville, Ky., also an NBC affiliate neW 
committee member. "They are serious aboi 
it." I 

Block, Rich out 
at Metromedia 
Kluge's displeasure costs jobs 
despite imminent sale to Murdoch; 
Charles `'oung retires from MPC 

Two top executives of Metromedia Broad 
casting have been summarily dismissed, o: 

the orders of Metromedia Chairman an 
President John W. Kluge and at the hand o 
Robert Bennett, senior vice president for P 
broadcasting and production. Out withou 
warning: Dick Block, executive vice presi 
dent in charge of the company's TV stations 
and Paul Rich, vice president of Metromedi 
Producers Corp. Charles Young, presider 
of Metromedia Producers, announced his re 
tirement simultaneously and, it is reported 
coincidentally. 

Adding to the surprise of the announce 
ments was the pendency of Metromedia' 
sale to the Rupert Murdoch organization fo 
$2 billion. Barry Diller, chairman and chie 
executive officer of 20th Century Fox, whr 
is expected to assume command of the Me 
tromedia operation for Murdoch, reported]. 
called the general managers of Metromedi 
stations last week to disassociate the incom 
ing management from the firing decision 
and to assure them that no personnel change 
are anticipated by Murdoch in the near term 

None of the princ pals involved could b 

Block ach 
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Murdoch says he might have to close newspapers 
if FCC denies crossownership waiver 

Rupert Murdoch's News America Television Inc. last week said petitions to deny its 
proposed acquisition of Metromedia's television stations are without merit (BROAD- 
CASTING, Aug. 12). Among other things, News America said that unless Murdoch is 
granted a temporary waiver of the commission's crossownership rules to retain his 
daily newspapers in New York and Chicago and WNEW -Tv New York and WFLD -TV 

Chicago, the Chicago Sun -Times and New York Post might be shut down. "If 
sufficient pressure to sell hurriedly is exerted, the value of the physical assets of the 
papers -land, buildings, plant and the like -will very likely be the upper limit on 
purchase offers," News America said in a filing at the FCC. "In such an environment 
either the seller On order to avoid transaction costs) or the buyer On order to avoid 
risk) might very well cease operation of the papers and liquidate assets." News 
America also argued that the two -year waiver requested was reasonable. It noted 
that the FCC has approved waivers permitting parties to retain radio -TV combina- 
tions for up to 18 months. "Given the obvious difficulty in selling a newspaper as 
compared with broadcast properties, a two-year waiver period, which is only six 
months longer than the time the commission has virtually routinely granted for divest- 
ing broadcast properties, is both reasonable and warranted," News America said. 

Also in its filing, News America took issue with the proposal of the Telecommunica- 
tions Research and Action Center and others that acceptance of Murdoch's applica- 
tions be vacated and that the commission postpone action on the transfer applica- 
tions until Murdoch obtains U.S. citizenship. "Consummation of the transactions for 
which commission approval is sought is expressly conditioned on the accomplish- 
ment of U.S. citizenship by Mr. Murdoch," News America said. "To deny or delay the 
transactional process set in motion by the Murdoch -Metromedia sale because Mr. 
Murdoch is not able to control precisely the timetable of another governmental 
agency whose action is needed to qualify the FCC's approval would impose costs on 
the industry that are both unnecessary and unrewarding." 

News America also contended that questions raised by the Washington Associ- 
ation of Television and Children about the quality of children's programing that might 
be broadcast represented "wholly unwarranted, naked speculations, insufficient in 
form and content to require detailed response or the FCC's further attention." 

reached last week. The speculation was that 
Kluge was furious with both Block and 
Rich, for different reasons, and that Young, 
who planned to retire with the change of 
management, may have picked a conspicu- 
ously bad time to go. 

According to sources, Block raised 
Kluge's ire during a meeting preparing for 
the sale to Murdoch. It came to light that 
KRLD -TV Dallas, formerly an all- Spanish 
outlet sold to Metromedia in 1983 for $15 
million, had unreported losses even greater 
than those expected for 1984. The MBC 
chairman, described as a man with a volatile 
temper, apparently was caught by surprise 
and held Block accountable. 

Rich, on the other hand, is said to have 
angered Kluge by releasing estimates to the 
press that Metromedia Producers was worth 
$10 million -at a time when the company 
was up for sale and Rich himself was one of 
the bidders. MPC eventually was sold to 
Murdoch for a price announced to be $40 
million. 

Hal Christensen, executive vice president 
and chief financial officer, will assume 
Block's responsibilities as acting head of the 
Metromedia TV station group, and Leonard 
1. Grossi, vice president at MPC, will as- 
sume Young's responsibilities. Grossi said 
his tenure as head of the company will pre- 
sumably be determined by his perfor- 
mance. D 

Intelsat out to sell 
excess capacity 
But proposal may not meet 
everyone's approval: board is 
scheduled to take up matter 
during meeting next week 

The International Telecommunications Sat- 
ellite Organization, faced with excess capac- 
ity that imposes a price burden on its cus- 
tomers, is considering offering a "planned 
domestic service" that would make use of 
surplus transponders. According to a docu- 
ment describing the proposal prepared by 
Director General Richard Colino and distrib- 
uted to the Intelsat board of governors, 162 
transponders over the three oceans would be 
made available for sale or long -term lease to 
Intelsat member countries. The proposal 
will be a major -and possibly controver- 
sial -item on the agenda of the board meet- 
ing to be held in Washington Sept. 5 -I1. 

The proposal marks another step in the 
growing use its members make of the global 
system for domestic service, and was devel- 
oped in response to a request of the Assem- 
bly of Parties and the Meeting of Signatories 
to provide capacity -including nonpreemp- 
tible capacity -for domestic service. As ex- 
plained in the document, a "planned" ser- 
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vice, in contrast to conventional preemptible 
and nonpreemptible domestic leases, is, "in 
effect, placed into data bases used to forecast 
future system requirements and [is] taken 
into account in the design and procurement 
of future satellites." 

Intelsat staffers attribute the excess capac- 
ity to the worldwide economic slowdown 
and loss of traffic to underseas cable facili- 
ties. Demands for service are considerably 
lower than the forecasts of need on which the 
acquisition of capacity was based. Overly 
optimistic estimates and a remarkably suc- 
cessful launch rate -only one failure in the 
launches of Intelsat V satellites, when two or 
three were anticipated -were also cited. But 
the cost of capacity must be borne, whether 
used or not. And that means it is borne by 
those who use Intelsat services. 

Hence, the interest in using excess capac- 
ity to generate revenues; noncancellable fea- 
tures of the plan would insure guaranteed 
high use levels and revenues for Intelsat. At 
the same time, the proposal is described as 
meeting the needs of member countries. An 
advantage for them, according to the docu- 
ment, is that their use of the "planned do- 
mestic service" would not be subject to pre- 
emption "to satisfy a higher priority 
operational or service requirement." 

But while the Colino document talks of 
the advantages such a plan would hold for 
Intelsat and its members, the first reactions 
in the U.S. were not as enthusiastic. One of 
the companies that the FCC last month con- 
ditionally authorized to launch an interna- 
tional communications satellite system to 
compete with Intelsat sees the plan as an 
effort to undercut competition. Fred Land- 
man, president of PanAmSat, which intends 
to provide domestic service in Latin Amer- 
ica as well as service between North and 
South America, said the prices reportedly 
included in the proposal for sale or long- 
term leases of transponders appear to be 
"predatory-not cost -based," as claimed in 
the Colino document. (The proposal would 
offer a transponder with a seven -year life 
expectancy and a hemi/zone beam of 36 or 
72 mhz for $3,027,000.) Landman ex- 
pressed the hope the FCC would be able to 
obtain through Comsat the data needed to 
determine whether the prices are cost -based, 
or whether Intelsat intends to depend on rev- 
enue from its international services to subsi- 
dize the proposed domestic service. 

(PanAmSat has already complained to the 
FCC about alleged predatory pricing by In- 
telsat in connection with a draft agreement to 
sell Venezuela a 77 -mhz transponder for 
$1.8 million. However, an Intelsat spokes- 
woman said that matter has passed into his- 
tory. "It would be superseded by whatever 
comes out of consideration of the new pro- 
posal," she said.) 

U.S. officials who would instruct the U.S. 
signatory to Intelsat, the Communications 
Satellite Corp., on the position to take at the 
board meeting were not offering any definite 
views last week. Indeed, many of them were 
in Geneva attending the Space WARC. But 
the head of the National Telecommunica- 
tions and Information Administration, Da- 
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vid Markey, said the proposal raises a num- 
ber of questions that require "a hard look." 
What impact would the proposal have on the 
U.S. domestic market, already glutted with 
satellite capacity? If Intelsat intends to com- 
pete in that market, should the U.S. retain as 
a part of its policy for authorizing separate 
international systems the prohibition on their 
engaging in public switched message ser- 
vice, the business on which Intelsat relies for 
most of its revenues? And in finding custom- 
ers for its excess capacity, why should Intel- 
sat limit the use to be made of it to domestic 
service? Why not international service, as 
well? "We want competition," Markey said. 
"But not in an unfair way." He also said it 
might be well for the board to postpone ac- 
tion on the proposal. 

Markey and other observers also raised 
the question of why, if Intelsat is burdened 
with excess transponders, it plans to go 
ahead with its launch of four more satellites 
through the end of 1986, then to initiate a 
new series of satellites. In response, an In- 
telsat spokesperson said the new satellites 
are needed to replace satellites that are wear- 
ing out; they are needed to maintain uninter- 
rupted international service. The spokesper- 
son also said there is some benefit in excess 
capacity: It enables Intelsat to offer new ser- 
vices, such as video, as well as its "planned 
domestic service." 

Involved in the new proposal are Intelsat 
V /VA/VB and Intelsat VI transponders that 
are or will be operating over the Atlantic, 
Pacific and Indian Oceans in the next few 
years. As for the orbital locations, 48 are at 
307/310 degrees east, 23 at 338.5/341.5 de- 
grees east, 54 at 359 degrees east, 12 at 60/ 
63/66 degrees east, and 25 at 174/ 177/ 180 
degrees east. The proposed sale prices, 
based on an assumed seven -year life expec- 
tancy, are as follows: C -band global of 36 
mhz, $3,922,000; C -band hemi/zone of 36 
or 72 mhz, $3,027,000; C -band spot of 36 
mhz, $4,075,000; Ku band spot, of 72 mhz, 
$5,173,000. For satellites with remaining 
lives of fewer than seven years, the prices 
would be prorated. The annual lease rates 
for the same kind of service range from 
$1,156,000 to $2,938,000 for noncancella- 
ble service and from $1,387,000 to 
$3,526,000 for service that is cancellable, 
but cancellable subject to payment of two 
years charges plus 10% of the remaining 
charges due on the lease. 

Although the proposal appears to have 
been generated largely by a determination to 
make use of surplus transponders, the Co- 
lino document indicates the proposal envis- 
ages an ongoing operation. The proposal 
says that "the director general believes that 
Intelsat must continue and expand the provi- 
sion of space segment capacity to satisfy the 
domestic communications needs of its signa- 
tories" and to do so "on a planned, cost - 
effective basis." It provides no details, but 
says that the "director general intends to pre- 
sent a proposal to the board of governors for 
the planned provision of future domestic ca- 
pacity, in conjunction with the planning of 
follow -on satellites beyond the Intelsat VI 
program." 

NTIA's Markey said he was advised by 

Before the flood 
That new competition on the FM dial is getting closer. The FCC's first FM application 
window -for 167 vacant allotments and minor modifications -drew 1,181 applica- 
tions, with 306 of them for minor modifications, as of the window's closing date, July 
12 ( "Closed Circuit," July 22). In an interview last week, Larry Eads, chief of the FCC 
audio services division, said the Mass Media Bureau already has completed its initial 
review of all the applications. 

That initial stage of the processing essentially amounts to making sure the applica- 
tions are complete. And Eads said about 25% of the applications for the vacant 
allotments have been found to be incomplete. Those are being winnowed from the 
ranks and returned. Antenna -site maps seem to present the major stumbling block, 
with many applications defective because site maps are illegible or site coordinates 
have not been properly specified. 

Under the FCC's next processing step, the engineering of the applications will be 
scrutinized. The bureau is already reviewing the engineering of the applications for 
minor modifications. It will start reviewing the engineering portions of the applica- 
tions for the vacant allotments "very soon," Eads said. 

Eads said it was his "guess" that the first of the applications for vacant allotments, 
which fall mostly in rural areas, won't be designated for comparative hearings until 
January. Eads's "target date" to open the first window for the 689 Docket 80 -90 
allotments is October. He's hoping to open two windows a month for 80 -90 allotments 
from that point on, putting all of them through windows within three years. 

some legal representatives that the proposal 
for a planned domestic service might require 
an amendment of the Intelsat Agreement, at 
least if it were to apply to satellites beyond 
"the stuff that's up there now." But that does 
not appear to be the view of the Intelsat 
lawyers. The document says "it is clear" that 
the sale of transponders for domestic service 
"is both permissible and appropriate." The 
document says such sales "will not in any 
way impair Intelsat's ability to achieve its 
prime objective of providing" on a commer- 
cial basis international public telecommuni- 
cations services. The document also notes 
that Intelsat "has always provided domestic 
services through lease arrangements." 

Intelsat's Colino 
pleased with actions 
of Congress on 
separate systems 
After reviewing State Department 
authorization bill and appropriations 
bill report, director general sees 
adequate protection for his show 
when competition goes into orbit 

Intelsat Director General Richard Colino has 
reviewed the congressional references to the 
establishment by the U.S. of separate com- 
munications satellite systems that would 
compete with Intelsat and found them to be 
"constructive actions." 

Colino noted that Intelsat member gov- 
ernments (Parties) and signatories, in resolu- 
tions they adopted and in individual commu- 
nications with the U.S. government, have 
opposed "the authorization of separate inter- 
national communications satellite systems" 
and expressed "serious reservations" about 
the change in U.S. policy reflected in the 
presidential determination, issued in No- 
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vember 1984, that such separate systems are 
"required in the national interest," provided 
specific steps are taken to protect the viabil- 
ity of Intelsat. And he said the question of 
U.S. policy will "undoubtedly" be discussed 
at the Intelsat Assembly of Parties meeting, 
which convenes in Washington on Oct. 7. 

But the director general said the State De- 
partment authorization bill (H.R. 2068) and 
the report accompanying the 1985 supple- 
mental appropriations bill (H.R. 2577), 
combined with the President's determina- 
tion, "appear to constitute efforts to pursue a 
policy of permitting additional international 
satellite communications systems apart from 
Intelsat, while balancing this policy with 
continuing support of Intelsat and the intro- 
dution of some safeguards to insure Intelsat's 
continued viability." Colino issued his state- 
ment a few days after President Reagan 
signed the two pieces of legislation into law. 

Intelsat had waged a vigorous lobbying 
effort on Capitol Hill (Intelsat characterizes 
the effort as "educational ") in connection 
with both pieces of legislation. Critics in the 
administration said the report language In- 
telsat was seeking would have made it diffi- 
cult, if not impossible, for an applicant for a 
separate system to gain the authorization to 
launch one. (Of the six applications on file 
with the FCC while the legislation was pend- 
ing, three were at least tentatively approved 
by the commission last month.) And a sec- 
tion of the State Department authorization 
bill would require the U.S. to support 
changes in the Agreement to afford Intelsat 
the greater flexibility in pricing it says it 
would need to compete in a competitive 
market. The agreement now requires Intelsat 
to charge on the basis of global averaging; 
the administration had opposed changes in 
that system which it said was designed to 
benefit developing countries located on 
"thin routes." 

The administration and its backers in the 
Senate managed to soften the report lan- 
guage to a point where administration offi- 



cials said they could "live with" it. And 
while the section in the State Department 
authorization bill regarding U.S. support for 
changes in pricing policy is essentially simi- 
lar to that approved by the House, language 
was added in the Senate -House conference 
to prevent Intelsat from engaging in predato- 
ry pricing (BROADCASTING, Aug. 5). 

What's more, in requiring the U.S. to sup- 
port proposed changes in the pricing policy, 
the legislation allows the administration to 
determine, first, whether a proposed change 
is "appropriate." 

Besides the section dealing with U.S. sup- 
port for proposed changes in the pricing 
policy, Colino found these points in the State 
Department authorization bill encouraging: 

The U.S. would authorize additional 
space segment facilities only if the obliga- 
tions of the U.S. under Article XIV(d) of the 
Intelsat Agreement have been met. Those 
require coordination with Intelsat with a 
view to avoiding economic or technical 
harm to the global system. 

Although the U.S. does not consider 
itself bound by a negative finding by Intel- 
sat, the President would be required to make 
a specific determination that overriding a 
negative finding is in the national interest. 
The administration would also be required to 
report to Congress on the foreign policy rea- 
sons for the President's determination and a 
plan to minimize any negative effect of the 
President's action. 

The conditions established in the presi- 
dential determination will be applied -spe- 
cifically, that competing systems will be 
barred from offering public- switched mes- 
sage service, which accounts for the major 
share of Intelsat business, and that one or 
more foreign authorities must approve use of 
the system consistent with that condition. 

Colino 

As for the report language accompanying 
the supplemental appropriation bill, Colino 
cited a statement that the Senate and House 
conferees believe that the "executive branch 
or the FCC, in any action, shall endeavor to 
avoid significant economic harm to Intel- 
sat." He also noted that the report provides 
that the commission "shall not award con- 
struction permits without adopting appropri- 
ate measures and guidelines to enforce the 
presidential determination." The commis- 
sion believes the rules it tentatively adopted 
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last month when it conditionally authorized 
the establishment of separate systems meet 
that requirement (BROADCASTING, July 29). 

Colino said the international communi- 
ty -and the Intelsat parties in particular-do 
not regard the FCC as the principal policy 
maker in international telecommunications 
matters. Rather, he said, that community 
sees the formulation of law and policy in the 
U.S. as resting with the executive and con- 
gressional branches. And the executive, he 
said, will be expected to "continue the dia- 
logue which is under way to explain the im- 

plications of the statements of law" that have 
now become effective. 

And there are a number of questions to be 
addressed before "the full implications can 
be evaluated." He specifically mentioned 
the question of the enforcement mechanisms 
to be developed to prohibit separate systems 
from engaging in public- switched message 
services, and the question of whether foreign 
correspondents have entered into agree- 
ments with U.S. organizations to establish 
separate systems, as well as whether other 
governments have authorized such actions. 

CBS rebuked, told to pay Helms's legal fees 
Appeals court rules network 
used `groundless litigation 
tactics' against former CIA 
director in Westmoreland defense 

CBS may have considered itself a big winner 
when General William Westmoreland settled 
the $125- million libel suit he had filed 
against the network. But last week, in a col- 
lateral matter that has gone largely unno- 
ticed, CBS was ordered by a unanimous 
panel of the U.S. Court of Appeals in Wash- 
ington to pay attorney fees and costs to Rich- 
ard Helms, former director of the Central 
Intelligence Agency -and was sharply re- 
buked in the process. The panel said CBS 
had used "groundless litigation tactics" 
against Helms. 

The case arose when Helms refused to be 
videotaped while giving a deposition to CBS 
lawyers preparing the company's defense 
against the Westmoreland suit. Helms, who 
had served as CIA director from 1966 to 
1973, had been prepared to be interviewed, 
but balked when, on arriving at CBS's Wash- 
ington offices, on Feb. 22, 1984, he found a 
camera waiting to record his testimony. CBS 
petitioned the district court in Washington to 
hold Helms in contempt. 

The district court denied that petition. But 
it also rejected requests of CBS and Helms to 
recover costs from each other, as well as 
Helms's request for attorney fees. Helms ap- 
pealed and asked that the attorney fees asso- 
ciated with that action be paid by CBS also. 
He found a sympathetic panel. 

The appeals court remanded the case to 
the district court "for an assessment of costs, 
expenses and reasonable attorneys' fees in- 
curred" both in the district court and on ap- 
peal. It found the contempt petition "so 
groundless" as to have violated Rule 11 of 
the Federal Rules of Civil Procedure, which 
is designed to guard against the filing of 
pleadings not well grounded in law or in- 
tended for improper purposes. Accordingly, 
the district court was directed to consider 
"any other sanction" it might find "appropri- 
ate, against [CBS], its counsel, or both, sup- 
ported by specific findings." 

Senior Circuit Judge George MacKinnon, 
writing for himself and Judges Abner Mikva 
and Kenneth W. Starr, reflected the panel's 
displeasure with CBS's tactics. "This case 
illustrates the need for imposing judicial 
sanctions against groundless litigation tac- 
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tics," MacKinnon wrote. "Mindful of coun- 
sel's duty to represent the client's interest 
with zeal and vigor, we encourage the cre- 
ative persuasion that fosters growth in the 
law. However, such creativity has its 
bounds." 

The CBS -Helms disagreement over 
whether his interview with CBS lawyers 
would be videotaped occurred eight months 
before the trial of Westmoreland's suit began 
in U.S. district court in Manhattan, on Oct. 
9, 1984. Westmoreland was seeking $125 
million as a result of a 1982 documentary 
contending that, as commander of U.S. 
troops in Vietnam, he conspired to underes- 
timate enemy troop strength in the reports he 
filed with Washington shortly before the Tet 
offensive in January 1968. Westmoreland 
settled the case before it was to go to the jury. 

Some or all of 
ENA up for sale 
Move comes on heels of upward 
revised bid by Lear, Perenchio 

The Evening News Association board noti- 
fied its shareholders last week that a sale of 
the company or its parts has become neces- 
sary to provide them with the highest possi- 
ble value for their shares. Peter B. Clark, 
ENA president and chairman, said in a letter 
to shareholders that "the company's repre- 
sentatives and advisers are currently en- 
gaged in discussions with a number of third 
parties who have expressed serious interest 
in aquiring either the company as a whole or 
one or more of its operating properties." 

Earlier in the week, a tender offer for the 
company by Norman Lear and A. Jerrold 
Perenchio's L.P. Aquisition Co., originally 
set at $1,000 per share, was raised to 
$1,250, making the purchase price for the 
company $566.3 million. The revised L.P. 
bid expires Aug. 30. 

Clark wrote the shareholders that the re- 
vised offer was "inadequate" and "not in the 
best interests" of ENA, its shareholders, em- 
ployes, readers, viewers and the communi- 
ties that the media company serves. The let- 
ter also reaffirmed that no directors or 
officers had decided to tender any shares to 
L. P. 

Along with the sweetening of the L.P. bid, 
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another factor that reportedly contributed to 
ENAs decision was the purchase of 23,000 
shares at $1,300 per share through Goldman 
Sachs & Co. Among Goldman Sachs' media 
clients that might have been responsible for 
the purchase are A.H. Belo, Times Mirror 
and Knight Ridder. According to Mary Jo 
Zandy, vice president of Donaldson, Lufkin 
& Jenrette, it was "a bit risky yet" for arbi- 
tragers to be in on such a purchase. 

Among media companies eyeing ENA 
properties is CBS Inc., which reportedly is 
interested in adding WDVM -TV Washington 
to its O &O division. A CBS spokesman said 
only that CBS always keeps an eye open to 
all properties up for sale and added: "I don't 
believe we would get involved in any bid- 
ding" war. Reportedly, however, CBS has 
received confidential financial information 
from Salomon Brothers, ENA's adviser. Oth- 
er companies reported to have received simi- 
lar information include The New York Times 
Co., Hearst Corp., The Tribune Co. and 
Belo. Jack Kent Cooke is also reportedly 
interested in the company or its parts, as are 
several traditional leveraged buyout players. 
ENA spokesman Mike Davis had no com- 
ment on the report. 

At press time, there was no word on an 
appeal by L.P. of an earlier court decision 
upholding a Michigan antitakeover law. The 
decision from the U.S. Sixth Circuit of Ap- 
peals will decide whether a lower court ail- 
ing granting ENA protection under the 
Michigan law should be upheld. 

FCC offers ammo for 
fairness challenge 
The FCC isn't likely to challenge the consti- 
tutionality of the fairness doctrine in the 
courts. But it has provided a formidable 
brief, which includes relevant case citations, 
for anyone else wanting to do so. 

That brief comes in the form of the final 
report, concluding the commission's inquiry 
into the doctrine, which was released last 
week. In it, the commission steers clear of 
declaring the doctrine to be unconstitutional. 
Indeed, it noted that the Supreme Court's 
1969 Red Lion decision upholding the con- 
stitutionality of the doctrine is controlling. 
Yet the report also said the commission be- 
lieved that "the transformation of the broad- 
cast marketplace and the compelling docu- 
mentation of the 'chilling effect' [that the 
commission presents in its report] under- 
mine the factual predicate of that decision." 
And, much of the FCC's 111 -page report is 
devoted to providing a record of that chilling 
effect and the increase in the number and 
type of information sources now available. 

The commission said Red Lion relied on a 
previous commission's assertion that the 
fairness doctrine did not operate to inhibit 
the coverage of controversial issues of pub- 
lic importance. "The evidence in this pro- 
ceeding, however, compels the conclusion 
that this assumption is no longer valid," the 
FCC said. 

The commission also noted that Red Lion 
had been premised on the marketplace as it 
existed 16 years ago. "In recent years, there 
has been a significant increase in the number 
and types of information sources," the FCC 
said. 

"We believe that there are serious ques- 
tions raised with respect to the constitution- 
ality of the fairness doctrine whether or not 
the Supreme Court chooses to continue to 
apply the less exacting standard which it has 
traditionally employed in assessing the con- 
stitutionality of broadcast regulation," the 
FCC said. "The compelling evidence in this 
proceeding demonstrates that the fairness 
doctrine, in operation, inhibits the presenta- 
tion of controversial issues of public impor- 
tance. As a consequence, even under a stan- 
dard of review short of the strict scrutiny 
standard applied to test the constitutionality 
of restraints on the press, we believe that the 
fairness doctrine can no longer be justified 
on the grounds that it is necessary to promote 
the First Amendment rights of the viewing 
and listening public. Indeed, the chilling ef- 
fect on the presentation of controversial is- 
sues of public importance resulting from our 
regulatory policies affirmatively disserves 
the interest of the public in obtaining access 
to diverse viewpoints. In addition, we be- 
lieve that the fairness doctrine, as a regula- 
tion which directly affects the content of 
speech aired over broadcast frequencies, 
significantly impairs the journalistic free- 
dom of broadcasters." 

Mood so far at Space WARC: `contentious' 
The Space WARC is proceeding in Geneva in an atmosphere 
that the head of the U.S. delegation describes as "contentious." 
And thus far -two and a half weeks into a five -and -a- half -week 
conference -the likely outcome appears far from clear, as what 
Ambassador Dean Burch says is "a sizable number" of develop- 
ing countries press for a priori planning practically across the 
board. But the U.S. delegation is said to be pressing doggedly 
the proposal it has developed as a means of meeting develop- 
ing countries' needs without at the same time sacrificing the 
flexibility of the present system of allocating orbital slots. Some 
U.S. officials believe they see their efforts beginning to pay off. 

One of the few "provisional" decisions reached thus far in the 
conference to plan space services is, as expected, to limit con- 
sideration to the fixed satellite service. But the conference has 
not reached as tidy a decision regarding the bands. The U.S. 
had hoped to limit consideration to the 6/4 ghz band, but knew 
there was considerable support among developing countries to 
include the 11 -12/14 ghz band. And "provisional agreement" 
has been reached on them. But some countries, such as Alge- 
ria, are contending that consideration should also be given to 
the 7/8 ghz and even the 20/30 ghz bands -and that all bands 
should be subject to a priori planning. 

The U.S. and its allies are firmly opposed to including the 7/8 
ghz and 20/30 ghz bands -and not only, in the case of the U.S., 
at least, because so little use is now made of them. The U.S. and 
other countries use the 7/8 ghz band for radar. And as for the 
issue of the type of planning to be employed, members of the 
U.S. delegation are arguing, in contacts with representatives of 
the developing countries, that "guaranteed access" to the orbit 
through a priori planning is, as Burch put it, "an illusion." 

In advancing the U.S. plan -it provides for regularly sched- 
uled multilateral meetings to coordinate C band requirements 

and for reserving portions of the expansion bands that have 
been added to the fixed satellite service spectrum for use by 
developing countries -the Americans are offering "a factual 
guarantee," according to Burch. "We haven't made a sale yet," 
he said. But several members of the delegation say they see 
some movement. "On balance," Burch said, "our position is 

better understood." 
Beyond the question of planning, another issue that has be- 

come controversial is whether common user organizations - 
such as Intelsat and Eutelsat- should be given preferences in 

securing orbital slots. Several developing countries, including 
Algeria and Iran, are arguing that they should. But their definition 
of such organizations appears designed to exclude American 
private systems, even though they could provide services to 
governments. 

While describing the atmosphere in Geneva as "contentious," 
Burch said he did not mean that it was "acrimonious." But he 
talked of the "posturing going on here," of "the feeling on the 
part of countries that they have to play hardball." He also said 
the "suspicion" some developing countries feel about the U.S. - 
which, he noted, was no surprise -remains. 

For all of that, there are some bright spots. One involves the 
U.S. effort to persuade the conference to incorporate in the 
international radio regulations the final acts of the 1983 Region 2 
(western hemisphere) conference on the allocation of orbital 
slots for direct broadcast satellites. France had opposed the 
effort because of concern over the plan's possible impact on two 
French fixed satellites providing television service to French 
possessions in the Caribbean. But after a series of meetings 
between U.S. and French officials on technical and regulatory 
matters, Burch said he was "more optimistic" that France's prob- 
lems with the plan can be resolved. 

Broadcasting Aug 26 1985 



Specia1Repo 

Siii 
. 

, ,,I 1l 

4171 '.I ¡ ! 
il I 1 i' 1 

...\-7i r;i /' . . 
_ 

The past year has provided television stations and cable systems 
with a wealth of material for their newscasts. Disasters, both 
natural and man -made, sent stations scrambling. But there has 
been a change in what those stations are scrambling with. All 
across the country portable satellite uplinks are allowing news 

departments to go where and when they haven't been able to go 
before, and regional news networks among these stations allow 
almost instant sharing of a good story. Documentaries took 

many reporters to places of the powerful and places of the poor. 
They also took many far from home -Ethiopia was a frequently 

visited country. In the public affairs area, many hours of 
coverage were devoted to drunken driving, child abuse and other 
problems. Capsule reports on what the stations and systems 

have been up to in the last 12 months begin on page 40. 
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Newsgathering in 1955 Newsgathering in 1985 

The evolution in local television journalism 
TWA Flight 847 was on its way to Boston 
when it was hijacked in June. Wez -Tv was 
quick to identify the seven New England 
residents among the hostages. It broadcast 
live from Frankfurt, West Germany, when 
the hostages were released. 

When the General Dynamics shipyard, 
New England's largest, closed, WBZ -TV re- 
ported live from three locations. It gathered 
reactions from workers and management at 
the shipyard in Quincy, Mass., from state 
officials in Boston and from federal officials 
in Washington. 

On two occasions the WBZ -TV helicopter 
was a crucial spot news tool. With its micro- 
wave linking capabilities, it was used to re- 
turn live pictures of a cruise ship that ran 
aground in July off Cuttyhunk Island, Mass. 
Over 100 passengers were safely evacuated 
from the ship. It also provided live shots of 
the scene in May when a freight train carry- 
ing dangerous chemicals derailed near 
Greenfield, Mass. 

Some international issues presented a local 
angle for wABC-TV New York, when the arch- 
bishop of New York visited Ethiopia, Nica- 
ragua and El Salvador. 

In Ethiopia, the news team, covering 
Archbishop John J. O'Connor's reactions to 
the famine, traveled to several areas to re- 
port on the political scene, the government's 
role in the cause of the disaster and how 
American aid is being used to combat the 
problem. Reports, aired on WABC -TV each 
evening for two weeks on both the 6 and 11 

p.m. news, were fed from Nairobi, after be- 
ing flown in from Addis Ababa. 

From Managua, Nicaragua, WABC -TV re- 
ported on a fact -finding mission conducted 
by the U.S. National Conference of Catholic 
Bishops, of which Archbishop O'Connor 
was a delegate. The archbishop also visited 
El Salvador, and the station filed stories via 
satellite from there for two weeks. During 
that trip, there was an unscheduled meeting 
between Nicaraguan President Ortega and 
the bishops' delegation, which was reported 

live on the 11 p.m. news. 
WLS -TV Chicago, also owned by ABC 

Inc., was also present in Central America. 
The two stations shared a news crew to re- 
port the events. 

Archbishop O'Connor was again in the 
news for WABC -TV, when he was named car- 
dinal. The station sent a reporter to Rome to 
serve as on -the -scene co- anchor for the 6 
p.m. news during the week of the ceremo- 
nies. Later, the station presented a half -hour 
special on the event. 

Other international news received first- 
hand attention from WABC -TV, when the sta- 
tion went to West Germany to cover the re- 
lease of the TWA Flight 847 hostages. Plans 
were made in advance of the release so that 
when it occurred, the station could quickly 
send a crew. For three days, wABC -TV view- 
ers saw satellite reports from West Germany 
on the 6 and 11 p.m. news. 

Local events challenged WABC -TV as well, 
such as the crash of a helicopter in the East 
River and the collapse of a construction 
crane in midtown New York, pinning a 
woman underneath. The station claims to 
have been first on the scene for both stories. 
In the case of the helicopter crash, WABC- 

TV's coverage won first place in the spot 
news category of the New York State Broad- 
cast Awards. 

Medical coverage was well -rounded at WJZ- 
Tv Baltimore last year. In June, the station 
aired a special report about the youngest 
heart transplant recipient at Baltimore's 
Johns Hopkins hospital, a 17- year -old 
named Tony Williams who received a car 
accident victim's heart. On July 4, WIZ-TV 
went live to the Maryland Shock Trauma 
Center, showing 6 and 11 p.m. news viewers 
what the busy holiday had been like. In De- 
cember the subject was a strike at Balti- 
more's Lutheran hospital. Picketers block: 
ing the hospital's emergency room entrance 
were beaten, clubbed and kicked by police 
officers, then dragged into paddy wagons. 
WIZ -TV got exclusive coverage of the scene. 
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And the station said it got the first video o: 
the story of a chemical truck leak in Balti 
more's Brooklyn Park area at 3 a.m. A wiz 
TV photographer traveled door -to -door wilt 
police and firemen as the neighborhood'! 
residents were awakened and evacuated to t 

school for the night. 

WTVr Tampa -St. Petersburg, Fla., was one 
of the first stations to join the Conus satellite 
newsgathering network. It has also joinec 
Conus -affiliated stations in Miami and Or. 
lando to form Florida's Newstar Network. 
using Conus satellite time daily at 5 -5:1 -` 
p.m. to exchange regional stories. The satel. 
lite system has enabled WTVT to cover topic! 
ranging from the Super Bowl to the presi. 
dential inauguration to a tornado in Venice. 
Fla. Tornado coverage included live shot! 
during the storm, which injured dozens anc 
left hundreds homeless. 

Kam Omaha has twice been on the scene foi 
news even before it occurred. When official! 
decided to close down the Citizens Statt 
Bank in Arapahoe, Neb., the station per- 
suaded the state's banking director to allow 
cameras in the bank. A news crew arrived a 
2 p.m. as depositers were asked to leave the 
bank and employes asked to count the cast 
on hand for FDIC auditors who later wen 
over the books. The station said it was one of 

the few times FDIC and state banking offi 
cials allowed a camera crew to stay inside t 
closed bank. 

The station has also found success with it! 
newly installed Doppler radar equipment. 
The gear correctly forecast a tomado 1 

minutes before it hit David City, Neb. Tilt 
National Weather Service was unable to is- 

sue a prior warning. For the next five houn 
that evening the station followed the course 
of the turbulent weather. Four news crew! 
spread out to cover the area's weather activ 
ity, using two -way radios to provide live re 
porting. In additions, area spotters phones 
information that was relayed to on -air per. 
sonnel. KMTV set up a hot line with the NW; 



to apprise it of tornado activity. Through the 
evening, four other tornado alerts were is- 
sued by the station, all of which turned into 
NWS warnings. Through the season, 15 
doppler alerts were turned into 11 warnings, 
giving the station cause to believe that prop- 
erly interpreted, the data "gives us precious 
minutes to seek safety." 

The kidnapping of a 7- year -old Somonauk, 
Ill., girl prompted wwFR -TV Rockford, III., to 
air her picture and missing child reports. The 
month -long story covered a search for the 
girl, the discovery of her body, and the 
charging of a suspect. 

WIFR -Tv also reported on a major fire at a 
local packaging plant. The news staff pro- 
duced a "road show" from the scene without 
the benefit of any live remote equipment, 
providing three reporter packages, anchor 
lead -ins and transitions, all delivered to the 
station in time for the first segment of the 6 
p.m. news. 

WAIN -TV Bangor, Me., improved its election 
night coverage by combining its resources 
with those of the local newspaper, The Ban - 
gor Daily. In exchange for the immediacy of 
electronic reporting provided by WABI -TV, 

the paper offered a statewide network of 
stringers. TV and Daily reporters analyzed 
the returns on camera. 

In covering the confrontation between Phila- 
delphia police and the radical group MOVE, 
WCAU -TV had many staffers who had covered 
a 1978 confrontation between MOVE in 
which police were killed. The station's tech- 
nicians set up a remote location half a block 
from the MOVE house. They strapped a live 
camera to the top of a microwave antenna on 
a mini -van. By raising the antenna 50 feet, 
the crew could show live pictures of the for- 
tified roof of the house. When police subse- 
quently cordoned off the area, no attempt 
was made to evict the van. A wCAU -TV pho- 
tographer got behind police lines to shoot 
videotape from a third -floor window of an 
evacuated house. He stayed there (with the 
consent of the residents) for about 30 hours, 
filing reports by telephone to anchorman 
Larry Kane. The station began its coverage 
at 5:35 a.m. on May 13 and stayed with the 
story until after midnight. It also pre- empted 
the CBS Morning News. According to the 
station, its coverage during the evening was 

one of the 10 most watched prime time pro- 
grams of the week in the Nielsen overnight 
metered rankings. 

One of Minnesota's biggest stories this year 
was the crash of Galaxy Flight 203, near 
Reno. The chartered plane was carrying a 
number of Minnesotans returning from last 
January's Super Bowl. The crash resulted in 
the deaths of all 70 passengers. Ksrp-ry St. 
Paul presented fast and detailed news on the 
tragedy through its use of satellite technol- 
ogy provided by Conus Communications. 
Immediately after the crash, KSTP -TV flew 
six members of the news staff to Reno where 
they were met by the crew of the Newstar 
van owned by fellow Conus member, KRON- 
TV San Francisco. Together the crews sent 
live reports for the next five days to KSTP -TV 
through the Conus Control Center, located in 
St. Paul in the same building as the KSTP -TV 

studios. 
The station covered other major news sto- 

ries breaking at the same time. One included 
live reports of Minnesota angles to the inau- 
guration of President Reagan in Washington 
on Jan.21. On the same day, 10,000 Minne- 
sota farmers held a rally on the steps of the 
state capitol in St. Paul. That evening KSTP- 
Tv expanded its 10 p.m. newscast to an hour 
to follow all three stories. 

Using its own Newstar van, KSTP -TV pre- 
sented other live reports from isolated loca- 
tions. During last fall's presidential cam- 
paign, the van sent pictures from Walter 
Mondale's remote retreat in the wooded 
country near the Canadian border. In July 
Newstar was in the upper peninsula of 
Michigan where scientists were using a spe- 
cially equipped submarine to get more de- 
tailed videotapes of the bottom of Lake Su- 
perior. As soon as the scientists surfaced, the 
tapes were transmitted live to KSTP -TV view- 
ers. 

An accidental fire at a sewage treatment 
plant in Cedar Rapids, Iowa, forced a num- 
ber of area residents to evacuate because of 
toxic gas. KGAN-TV covered the story 
throughout the day and as it got bigger at 10 
o'clock. that night as winds shifted and the 
toxic cloud drifted back towards the city, 
forcing 10,000 residents to leave. News 
crews worked throughout the night on the 
story, airing numerous cut -ins in late and 
early morning programing. Staffers slipped 

past officials who had blocked entrances to 
the city at 3 a.m. Morning cut -ins alerted 
rush -hour commuters and the station carried 
the appearance of Governor Terry Branstad 
on the scene. That evening the newscast was 
anchored from the scene of the fire, after the 
all -clear signal to return to evacuated areas 
had been given. 

President Reagan's arrival in Macon, Ga., 
and speeches at city hall and the opening 
ceremonies of the Georgia state fair were all 
covered live last Oct. 15 by WMAZ -rv. Both 
the regular midday and 6 p.m. newscasts 
were also broadcast live that day from the 
fairgrounds. 

Three news crews for WMAZ -TV followed 
the story of a gunman who went on a shoot- 
ing spree on July 16, 1984, in the town of 
Warner Robbins, Ga. It broadcast a live re- 
port within seconds after the police appre- 
hended the suspect who had crashed his car 
through a police barrier. 

WMC-TV Memphis co -anchor Brenda Wood 
and photographer Mike Hernandez spent a 
week in Memphis, Egypt, last year, covering 
a visit by the mayor of Memphis, Tenn., to 
the late Egyptian president's wife, Mrs. An- 
war Sadat. The news crew taped the mayor's 
meetings with Sadat, the American ambas- 
sador, the governor of Giza and the minister 
of antiquities, as well as footage of the pyra- 
mids, the Sphinx and the Nile. WMC -TV's 
tape was edited at the NBC Cairo bureau, 
then flown to London, fed on a Visnews 
satellite feed, received in New York and 
uplinked to Memphis. 

Reports of efforts to bring the King 
Ramses II exhibition to a Memphis museum 
were also fed that way. Wood and Hernandez 
reported on the exhibit from its opening in 
Montreal, and said WMC -TV was the first sta- 
tion to announce that the exhibit would go to 
Memphis in two years. 

KSDK-TV St. Louis had to contend with the 
breaking news of the Beirut hostages during 
"Life on the Mississippi" week, July 1 -7. 
The coverage began in Hannibal, Mo., 100 
miles north of St. Louis on July I . The sta- 
tion broadcast segments of its 5, 6 and 10 
p.m. newscasts from Mark Twain's home 

WCAU -TV Philadelphia captured city police moving in on MOVE 
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town. The portable satellite uplink was 
moved the next day down river to Ste. Gen - 
eieve, Mo. That town was also celebrating 
an anniversary (its 200th) and the station 
aired segments for its news. While the 
uplink was in Ste. Genevieve, the hostages 
were released by their Lebanese captors. 
The station raced to Boston where the par- 
ents of a local hostage lived and sent back a 
one -hour interview for a special that KSDK 
was putting together. Technicians were busy 
that day, taking in local and network satellite 
feeds from New York, Boston, Montreal and 
Ste. Genevieve. 

The week's coverage culminated with live 
coverage from the steamer President on the 
riverfront later that week. It featured live 
coverage of a parade. Newscasts for July 4 
and 5 were anchored live from the Presi- 
dent's deck. 

KTLA Los Angeles wasted no time in cover- 
ing a fire in Baldwin Hills. Reporter Stan 
Chambers was on the air live some 30 min- 
utes after the first alarm was sounded, and 

KTLA at the Baldwin Hills fire 

within the next 15 minutes, the station's 
minicam team was providing live coverage 
from the fire area. KTLA continued to inter- 
rupt regular programing and devoted 20 
minutes of its newscast to the story as it 
unfolded at the fire scene, hospitals and 
evacuation center. 

Chambers is a 38 -year veteran of the sta- 
tion's news team and is no stranger to cover- 
ing unfolding disasters. In 1949, the station 
reported, Chambers was on the air live for 
27 hours while rescuers attempted to retrieve 
a child who had fallen in a well. Chambers 
has also covered two atomic bomb tests in 
Nevada in 1952, the Bel Air fire in 1961, the 
Watts riot in 1965, the Kennedy assassina- 
tion in 1968 and the earthquake in 1971. 

O 

With the presidential inauguration and Super 
Bowl XVIV scheduled on opposite coasts 
during the same week last January, WSVN Mi- 
ami came up with an unusual way to bring 
news from both events to its south Florida 
audience. Instead of a local anchor conduct- 
ing the Jan. 17 evening newscasts, the sta- 
tion used a complex arrangement of satellite 
links, microwave networks and terrestrial 
landlines to have two anchors open the 
broadcast live from several thousand miles 
apart. 

The anchors, Peter Ford at the Super Bowl 
site, Oakland, Calif., and Sally Fitz in 
Washington, were able to speak with each 

other and the Miami station, as well as com- 
plete live interviews with subjects at remote 
sites in south Florida. Ford had reported live 
from Oakland the week before the simulta- 
neous broadcast. The $60,000 coast -to- 
coast effort made extensive use not only of 
the station's satellite uplink and downlink 
technology, but also of the remote terminal 
capabilities of its computerized newsroom 
system. 

American hostages released from the hi- 
jacked TWA Flight 847 earlier this summer 
provided the station with an exclusive inter- 
view of Mike and Judy Brown, a north Mi- 
ami Beach couple who had been on their 
honeymoon before being separated by hi- 
jackers. A WSVN crew headed by Ed Rose, 
assistant news director, had flown to Frank- 
furt, West Germany, when word came of a 
possible release of the hostages. Then hours 
after the Browns were first reunited at Weis - 
baden Air Base, Rose and crew spoke with 
the two and rushed the material back to the 
satellite feed point so it could be broadcast 
less than three hours later on the station's 6 
p.m. newscast. 

O 

When the evacuation of residents began near 
San Jose, Calif., as a forest fire burned out 
of control, KNTV began live coverage with 
hour -by -hour fire watch reports from the fire 
line, evacuation centers and the Forestry De- 
partment's command post. The station kept 
viewers who had to evacuate informed of the 
latest details on where the fire had spread. 
For three days, there were program interrup- 
tions and extensive coverage on the 6 p.m. 
newscast. An extra half -hour was tacked 
onto the 11 p.m. newscast. Reports followed 
the fire's progress, which homes had been 
lost and saved and where evacuees could get 
help, as station staffers became the informa- 
tion liaison between firefighters and resi- 
dents. When the fire came under control, the 
station gave street -by- street announcements 
for those who could return to their homes. 

O 

WGME -TV Portland, Me., reported it scored 
two exclusives during local election cover- 
age, broadcasting debates between the in- 
cumbent Republican senator and his Demo- 
cratic opponent and between the incumbent 
Republican congressman from the first dis- 
trict and his Democratic opponent. The one- 
hour debates were live and broadcast in 
prime time. 

O 

There was a day -long outbreak of riots at 
three Tennessee state prisons in July when a 
law requiring inmates to wear uniforms was 
put into effect. To cover the story WKRN -TV 

Nashville went to its "blanket coverage" 
plan. Seven crews were sent out to return 
live reports of the situation from points 
throughout the state. At the Nashville pris- 
on, inmates held guards hostage and re- 
leased them when promised the chance to 
broadcast their grievances a TV news con- 
ference. After the guards were released 
WKRN -TV aired the news conference live. 
The state corrections commissioner was in- 
terviewed during the regular evening news- 
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cast and assessed the damage to the state 
prision system at over $10 million. 

On election night last November wrvM Co- 
lumbus, Ga., was on the air until 2 a,m., 
two -and- one -half hours after its competitors 
had signed off, according to WTVm promo- 
tion manager, Frank Williams. Due to tight 
races and a breakdown of the city's comput- 
er, many local contests were decided much 
later than expected. WTVM 's added hours 
allowed it to be the first to announce winners 
in the city council election. 

O 

The poor state of the North Carolina textile 
industry was the subject of a three -part spe- 
cial report, Laid Off at Christmas, aired by 
WRAL -TV Raleigh, N.C. Reporter Fred Taylor 
interviewed unemployed workers, state 
commerce officials, employment officers, 
textile executives and personnel from a com- 
pany that trains textile workers for positions 
in new fields. Most of the 14,000 layoffs 
occurred in early December 1984, at the end 

Staying close to Diana on WRAL -TV 

of a year when 38 textile plants closed. 
Hurricane Diana also received WRAL -TV 

coverage. With the help of a transportable 
satellite uplink, the station broadcast live 
video of the storm 150 miles away, along 
with packages from emergency evacuation 
centers in Wilmington and Carolina Beach, 
both North Carolina WRAL -Tv provided 50 
live, hourly reports, partly through the mi- 
crowave system of the Carolina News Net- 
work. 

The surprise firing of East Carolina Uni- 
versity head football coach Ed Emory was 
brought to TV with the help of the station's 
new satellite truck. WRAL -TV interviewed 
players, townspeople, school officials, and 
Emory himself. 

O 

With four months of planning and a state -of- 
the -art computer system, wxFLÇTV) Tampa, 
Fla., brought its viewers up -to -the- minute 
election coverage. The computer system the 
station designed allowed reporters to feed 
vote totals from the field to the central com- 
puter at the station. The house computer 
matched the vote totals with graphics and 
pictures of the winning candidates. The 
computer system allowed the station to get 
election results on the air almost instantly 
after vote totals were tabulated. That system 
was backed by the station's Vidi -vote elec- 



The latest television news 
technology is worthless. 

Unless it delivers 
memorable content like this: 

It took WXYZ- Detroit anchor Bill 
Bonds by surprise when President 
Reagan suddenly pulled out a Tiger's 
T -shirt during a One on One interview. 
Several major stories broke that night, 
but its the T -shirt they remember in 
Detroit. 

A bombshell dropped in Omaha 
when Control Data President Robert 
Price revealed during his interview with 
KMTV's Jon Teall that CDC's Lincoln 
plant would close. The wire services 
heralded KMTV's exclusive all night 
long. 

Agrowing number of local stations are pioneering a 
whole new way of covering the news. Virtually every 

day, One on One Exclusive is putting anchors and re- 
porters more in command of the hour's news and infor- 
mation than ever by allowing them to ask their own ques- 
tions and get their own answers -all with the timeliness 
of the latest satellite technology. 

One on One means direct access to top leaders and 
decision makers like Donald Regan, Jean Kirkpatrick, 
Robert Dole, Caspar Weinberger, George Bush, Jesse 
Jackson, and President Reagan. And One on One pro- 
vides timely access to key figures in breaking news, such 

tiCAL /®\ 
P R O G R A M 

1Lwó4N 

A superstar gave women advice on 
aging and keeping fit. Now at the pin- 
nacle of a distinguished acting career, 
Jane Fonda spent her One on One 
Exclusive interview talking tough -not 
about missiles, but muscles. 

as an interview with freed Beirut hostage Jeremy Levin 
in the midst of the TWA hostage crisis. And finally, One 
on One means entertainers and trendsetters. People like 
Bob Hope, Gloria Steinern, Jerry Falwell, Bob Guccione, 
former President Jimmy Carter and dozens more. 

Whatever tomorrow's news and wherever big stories 
are happening, you can put your news team on top of 
the story -not just the technology -with One on One 
Exclusive. 

For complete information about One on One Exclu- 
sive and other services of the Local Program Network, 
call (612) 330 -2557. 

Put your anchor in the picture... ON 

UNE 
EXCLUSIVE 



tion computers. 
After an airliner bound for Tampa went 

down shortly after takeoff from Jackson- 
ville, WXFL dispatched three crews-one to 
the airport, one to the crash site and a third to 
Jacksonville. By the late news the station 
had a live phone story and sent a truck over- 
night to set up live shots for the early morn- 
ing reports the next day. By noon, the station 
was anchoring from co -owned WJKS Jack- 
sonville, which included a live shot from the 
crash site. The station won awards from both 
AP and UPI for its coverage of the crash. 

Election night 1984 presented a special chal- 
lenge for WSPA -TV Spartanburg, S.C., since 
its coverage spreads to three states. Live 
feeds were coming in from five cities on 
election night. From Raleigh, N.C., came 
coverage of the Senate race between Jesse 
Helms and James Hunt, and two live feeds 
were coming from Greenville, S.C. In addi- 
tion, the station is a participant in the Caroli- 
na News Network, which allowed it to cover 
more races and file more reports as it shared 
material with other stations. The station 
gathered local officials in the races in its 
election central studio, originating inter- 

views throughout the evening as the votes 
come in from the precincts and were com- 
piled by WSPA -TV 

The station went live from Asheville, 
N.C. , when ex- hostage Richard Moon ar- 
rived from Lebanon. The station produced a 
special report to coincide with the arrival 
and followed his return from the welcoming 
ceremony to his first news conference. 

The station is using a cover story for in- 
depth treatment of news stories. Usually an- 
chored from the field, past cover stories 
have dealt with child abuse, breast cancer, 
teen -age unemployment and Vietnam veter- 
ans. 

Brush fires that broke out in Lexington, Ca- 
lif., kept KSBW -TV Salinas, Calif., busy for 
two weeks. Lack of equipment and the 
mountainous area prevented live coverage in 
some instances. But seven photographers 
and eight reporters working on a rotating 
schedule gathered footage and reports. One 
live shoot was set up in the Santa Cruz 
mountains using portable microwave equip- 
ment. (It was an easy shot back to the sta- 
tion's new 1,559 -foot tower.) During that 
evening's newscast, the station went live 

News in, as well as on, the air 
By Paul Stueber, news director, WNEP-TV Scranton, Pa. 

When WNEP -TV Scranton, Pa., leased its first "Skycam" six years ago, we thought it 
was a great toy. By the time we got around to replacing that leased helicopter with 
"Skycam II," a Bell Jet Ranger II, in 1984, all of us had become convinced it's not just 
a toy but a tool: a terrific news -gathering tool. 

One thing I've noticed in other markets over the years is that when the novelty 
wears off, the helicopter sits on the pad-or is even sold. At WNEP-TV we've never 
been bored with our helicopter. We've never stopped finding new ways to use it. And 
we've never thought for a second that our viewers have become tired of the unique 
perspective helicopter footage can lend to so many stories. Our assignment editors 
and producers will tell you that when the Skycam is in the shop for a day or two, they 
feel as if they've had their right arms cut off. Some days it's just a glorified taxi, 
shuttling reporters and photographers around our 22- county ADI. Other times it 
covers news. And once in a while it makes news: The story of the truck chase (see 
story, right) was "top -of- the -fold" in five local newspapers the next day. But the story 
of how we used the Skycam to cover the chase was also front -page news, "below - 
the- fold." 

Having the only helicopter in the market has also been a continuing promotional 
tool for us. Last Christmas we had Monogram Models make us 10,000 Skycam 
model kits. The cost worked out to be roughly $1.75 apiece. We sold them through a 
local grocery chain for $2.50, with all the profit going to various children's charities. 
We sold all 10,000 in 10 days. 

Some tips on care and feeding of the news bird: 
Be prepared -Our helicopter always carries a camera. Any time our pilot has 

someone on board, that person can shoulder the camera and go live by flipping two 
switches. We also make frequent checks of the microwave. 

Have your own pilot -and make him or her a part of your news staff. Give your 
pilot a desk in the newsroom. Don't make the pilot an "outsider." When your staff 
knows and trusts your pilot you'll get more done. 

Trust your pilot -Jack Ruland is the captain of our ship. His word is law. 
Don't take chances -We don't do much night flying here in the mountains of 

northeastern Pennsylvania. With a single- engine chopper, if you lose an engine 
there's no telling where you might end up. There hasn't been a story yet that's been 
worth a life. 

Plan your usage -Good aerials can enhance many different stories. Have your 
assignment desk actively scouring for opportunities. Map your route so you can 
send one crew up to make a swing over three or four locations in one flight. 

Train your staff -Get everyone used to flying. You'll never know when it will come 
in handy. 
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three times. About 20 to 30 minutes of the 
one -hour newscast was devoted to fire cov- 
erage. Other fires broke out in the area, and 
the station scrambled its news crews to cover 
them. The station rented a helicopter for a 
few days but got its best aerial footage from 
an airplane flown by the station's weather- 
man, who has a pilot's license. 

O 

A routine police bulletin turned into 39 min- 
utes of live coverage of a chase through the 
streets of Scranton for WNEP-TV Scranton, 
Pa., as over two dozen police cars -and the 
station's news helicopter- pursued a truck 
driven by an escaped mental patient. On Jan. 
10 an inmate from Farview state hospital 
escaped in a delivery truck. WNEP -TV sent 
up its Skycam II helicopter, manned by re- 
porter Bob Reynolds and cameraman Tom 
Hovey, and piloted by Jack Ruland. "With 
the only news helicopter in the area," said 
News Director Paul Stueber, "we were in a 
unique position to cover it." At 10:20, police 
found the truck and the chase began. Anchor 
Fred Andrews broke into regular programing 
for what was expected to be a short bulletin. 
But as the chase continued, with Skycam II 
providing live coverage, the station stayed 
with it, providing a "street -by -street travel- 

Following the chase on WNEP -TV 

ogue" informing viewers of the location of 
the truck and warning residents in the affect- 
ed areas to stay off the streets (the mayor 
later publicly credited the warnings with 
having saved lives). According to the sta- 
tion, police used the station's live pictures to 
coordinate blockades. The chase ended with 
the truck run off the road into a field and 
Skycam hovering overhead as the suspect 
was taken into custody. WNEP -TV had pro- 
vided 39 minutes of live coverage as the 
truck ran three roadblocks, sideswiped more 
than a dozen cars, and was fired upon nu- 
merous times by police. The time was 11:06 
and, said Steuber, "we had time to take one 
breath apiece, then we started on the noon 
newscast." Parts of the coverage were used 
by ABC's World News Tonight and a number 
of police training academies requested 
copies of the tape to use in high -speed pur- 
suit training. 

O 

The 1984 general elections were covered ex- 
tensively by WBNS -TV Columbus, Ohio. The 
station's news team arranged reports from 
more than 1,300 county precincts, using 
computers to display race results immediate- 



Sometimes it's okay 
to wait and see. 

When a new product or service is first made avail - 
able, sometimes there are good reasons to wait and 

see how well it works and what kind of value it delivers 
for your money. 

But with the Local Program Network's Story Source, 

there's no longer any reason to wait. In two years it's 
proven to be a genuine success. It's now providing lead- 
ing stations around the country with timely newsfea- 
tures, promotable cover stories, and special continuing 
features on high technology, medicine, and more. 

But if you waited, here's what 
your viewers didn't see. 
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In -depth news when it's hot LPN 
stations were fed an unforgettable 
series on the growing tragedy of AIDS 
produced by San Francisco's award 
winning KRON -the day stricken 
actor Rock Hudson came home from 
a Paris hospital. (And LPN is now in- 
troducing an even more timely Story 
Source which you can localize!) 

Highly promotable high tech LPN's 
hi -tech series provides three glossy 
90- second stories every week, bring- 
ing viewers fascinating news from the 
frontiers of science and technology. 
From computer assisted design to 
nuclear fusion research, this series 
keeps viewers on top of new 
developments. 

COVERAGE THAT COMPLEMENTS. Story Source isn't 
out to replace the networks. And it can't be a substitute for 
your local excellence in news. But it can provide an im- 
portant added dimension that complements them both, 
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Features on medicine and health 
Story Source is expanding its formi- 
dable menu of health and medical 
coverage with the introduction of a 
unique ongoing series. These medi- 
cal reports, timely as the morning 
headlines, will give viewers informa- 
tion they can use every day. 

and puts you one more step ahead of the competition. 
Story Source. It's coverage that complements. 

For information about Story Source and other serv- 
ices of the Local Program Network, call (612) 330 -2557. 

Coverage that complements 



ly after they had been entered. Operators 
manned computer terminals, monitoring 
200 races, while an election coordinator 
oversaw the reporting of new results. 

WBNS -TV also followed local officials on 
an information- gathering trip to Europe. 

When a man believed to be part of a neo- 
Nazi group killed a Missouri state trooper, 
Krrv(rv) Springfield, Mo., was already a step 
ahead in the game. It had been investigating 
the sect of which David Tate had been a part 
for several months and had already aired re- 
ports on the Covenent, the Sword and the 
Arm of the Lord. After the killing, reporter 
Dennis Graves managed to get into the CSA 
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KYTV interviewing CSA leader Jim Ellison 

compound and interview the group's leader 
who said there would not be a surrender 
without a bloodbath. Part of that interview 
plus other news reports during the week pro- 
vided the foundation for a half -hour prime 
time special on the group. The special gave a 
chronology of the CSA- related events and 
arrests in the past few years, the views the 
group holds and the feelings of minorities 
and Jews toward the white supremacists. 

Two days later, Tate was captured just be- 
fore the 6 p.m. newscast. The station got a 
live phone report on the air and later that 
evening broke in with live video when the 
arrest was confirmed. The station later 
learned the FBI was planning to raid the 
compound even before this chain of events. 
KYTV reran an updated version of the half - 
hour special on the group that weekend and 
followed FBI agents on Monday when they 
raided the CSA compound. 

KPtx -TV San Francisco first learned of the 
discovery of a mass murder site in Calaveras 
county in late June. For approximately a 
month a full crew stayed with the story as 
details of the murders became known. The 
crew traveled throughout northern and 
southern California following leads and, ac- 
cording to the station, was the first to arrive 
in Calgary, Canada, (sending live reports 
back to San Francisco) when a murder sus- 
pect, Charles Ng, was arrested. It said it 
broke interviews with some of the women 
whose pictures had been taken by Ng, and 
twice obtained exclusive stories at the mass 
murder ranch site with police investigators 
and was the first to talk to the family of a Bay 
Area victim of the murderer. 

Coverage of the Americans taken hostage in 

Beirut before the TWA hijacking became 
important to WHEC -TV Rochester, N.Y., after 
Terry Anderson, an Associated Press report- 
er from nearby Batavia, N.Y., was captured. 
The station followed Peggy Say, Anderson's 
sister, as she went to the networks to publi- 
cize the victimization of her brother. WHEC- 
TV provided live coverage from Washington 
of her appeal to the State Department for 
more information. A month after the kidnap- 
ping, Say met with Jesse Jackson in Batavia 
where WHEC -TV filmed their joint appeal for 
the release of Anderson and the other captive 
Americans. That piece was later broadcast 
on Lebanese television. 

One of the bigger stories in Philadelphia in 
the past year was the city's efforts to oust the 
radical group, MOVE, from their heavily 
fortified row house and the decision by po- 
lice to drop a bomb on the group's headquar- 
ters, destroying more than 60 homes in the 
neighborhood and killing 11 people. Wrvi -ry 
there interrupted regular programing 
throughout the day. In addition, the station 
pre- empted prime time programing for sev- 
eral nights to air half -hour and hour updates 
on the crisis. 

Another big event in Philadelphia was the 
Live Aid concert. In addition to covering the 
day -long events at J.F.K. Stadium, WPVI -TV 
sent a crew to London to file live and taped 
reports from Wembley Stadium on the other 
half of the show. 

O 

Child sexual abuse has been an issue of spe- 
cial concern to Minnesotans over the past 
year. The Twin Cities' noncommercial KTCA- 
TV St. Paul has kept viewers informed by 
providing same -day coverage of a series of 
state legislative hearings on the subject. 
Coverage started at 8 p.m. and lasted three 
to five hours. 

The story of the "subway vigilante" started 
out as a New York news story but soon ex- 
ploded into a national debate. For more than 
three months, cacas -TV New York covered the 
events following the shooting in a subway of 
four black teen -agers by New Yorker Ber- 
nard Geotz. The news team went to New 
Hampshire when Goetz turned himself in to 
police there, it covered the grand jury hear- 
ing in New York, interviewed the injured 
teen -agers, their families, local politicians, 
leaders of the black community and protes- 
tors and supporters of Goetz. 

Another news event of national interest 
was the trial of New Yorker Claus von Bu- 
low, charged with the attempted murder of 
his wife, Sunny. WCBS -TV stationed a report- 
er in Providence, R.I. , for the duration of the 
trial, to provide live reports. Although cam- 
eras were not allowed in the courtroom, a 
correspondent sat inside with the print jour- 
nalists to gain greater access to von Bulow, 
his attorneys and the attorneys for the pros. 
ecution, and to report reactions that took 
place there. The station also used a legal 
expert during the trial, who spoke on the air 
to the reporter in Providence, via a video 
hookup. 
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After the verdict was delivered, wcas -Tv 
talked to von Bulow and his girlfriend at his 
Fifth Avenue apartment. The station claims 
to have been the first local station to have 
secured an interview. 

When General William Westmoreland 
sued CBS for libel, WCBS -TV was in a pecu- 
liar situation regarding coverage of the tri- 
al-the station is owned by CBS Inc. De- 
spite that, WCBS -TV said it covered the story 
"aggressively, consistently and independent- 
ly." The correspondent assigned to the story 
was in the courtroom almost daily for the 
duration of the four -month trial. Included in 
his reports were the circumstances that led to 
the lawsuit, explanations of the issues, inter- 
views with the principals in the case and the 

tt {jCfiJ''tt"t: 
r r f/.Í , r, 

WCBS -TV's Papal odyssey 

effects of the lawsuit on journalists. As in the 
von Bulow case, WCBS -TV called in its legal 
expert to help viewers understand the man- 
euverings. The station conducted a live in- 
terview with CBS correspondent Mike Wal- 
lace and producer George Crile, both named 
in the Westmoreland suit. 

When New York's Archbishop John 
O'Connor was named archbishop, WCBS -TV 
sent an eight -person unit to Rome to cover 
the ceremonies and claims to have scored a 
"major coup." Using its contacts in the 
church and the Vatican, the station secured a 
"exclusive" meeting with the Pope. Its cov- 
erage also included the ceremonies, the tra- 
ditional mass and interviews with church 
and government officials and New Yorkers 
present in Rome for the event. 

WCes -TV sent crews abroad to cover other 
international news as well, including Cardi- 
nal O'Connor's fact -finding mission to Ethi- 
opia, the release of the hostages of TWA's 
Flight 847 in Germany and President Rea - 
gan's controversial trip to Germany. Cover- 
age of the President's trip included reports 
on the politics behind the trip, what it is like 
to be a Jew in Germany today, protests and 
vigils by Jewish groups and an interview 
with a concentration camp survivor. 

Dramatic local stories covered by WCBS - 
TV during the year included a hostage situa- 
tion in which a woman held three children 
captive and demanded to talk to the reporter 
from WCBS -TV; the rescue of a woman 
trapped underneath a 35 -ton crane, and the 
shooting by police of a Bronx grandmother 
who, resisting eviction, lunged at police 
with a knife. 

When state lawmakers went to Washingtor 
to tell the federal government the problems 
facing Midwest farmers, co -owned KOLN -T1 

Lincoln and KGIN -TV Grand Island, both Ne 
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WKYC -TV is honored to accept the most 
awards at the 16th Emmy Awards ceremony 
of the Cleveland Chapter, National Academy 
of Television Arts and Sciences. Channel 3 
outpaced the field with 13 Emmys for out- 
standing work in local news and programming. 
Thanks to the professionals at WKYC -TV for 
their award - winning performance. 
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braska, went along. A news crew sent back 
live daily reports of congressional hearings, 
the lawmakers' meetings with federal offi- 
cials and a visit with Vice President George 
Bush. When the lawmakers returned home, 
the stations continued their coverage of the 
farming issues with stories on the debates in 
the state legislature and talks with farmers. 

A lighter half -hour newscast at 5:30 p.m. on 
wcrrn -TV Columbus, Ohlo, has been success- 
ful to the point that the station says it is 
number one in the May Arbitron book, a 
scant nine months after the program pre- 
miered. The show utilizes a field anchor 
who spends all week in one section of the 
station's service area. Included are live re- 
ports of the people and events indigenous to 
that area. The station says the tone of the 
show is informal. One contributor is a 15- 
year -old, who reports on teen -age life styles 
and trends. WcM1 -Tv uses the softer news 
program as a lead -in to its regular, harder 
show at 6 p.m. 

Forest fires on KIFI 

The use of stringers is still a main part of 
newsgathering for local stations, and it 
helped KIFI -TV Idaho Falls cover flooding and 
forest fires in Salmon, three hours from Ida- 
ho Falls. A stringer there shoots video and 
interviews on his home half -inch system. 
The tapes are bussed to Idaho Falls, where 
the station transfers them to three -quarter- 

inch tape. The station has set up similar ar 
rangements with other stringers. 

The station also expanded and upgrade( 
its Pocatello bureau, adding a studio and in 
stituted live capability along with the mail 
studio in Idaho Falls. 

O 

On Aug. 6, a crew from KSAT -TV San Anto- 
nio, Tex., was covering flooding near Cibolc 
Creek, north of the city. Two men were seer 
stranded on top of a truck in the middle of a 

fast current. County officials were called, 
but were undermanned and unable to re- 
spond. The news desk was able to contact 
Dale Keller who had just completed a live 
helicopter report in the area. The pilot, Scott 
Tanner, had to maneuver between power 
lines and trees, but was able to position the 
helicopter over the truck, and the men were 
pulled to safety. 

Photographer Rey Elizardo followed fire- 
fighters into the burning apartment complex 

A day in the life of an assignment editor 
By Roger Sheppard, wonttV Huntington, W.Va. 

8:30 a.m., Thursday, Jan. 24, 1985-A light dusting of snow is on 
the ground as I get to the station. It's a pretty average winter 
morning. Our early anchor has just finished the last cut -in for 
Good Morning America and we plan what we have going for 
noon. 

12 -12:30 p.m. -The noon news begins and goes smoothly. 
2:00 -Very few technical hitches today. The snow has re- 

sumed, making the roads too slick to plan any gratuitous live 
shots. So, the van gets the day off. 

2:05 -The story begins where it often does: on the scanner. Its 
a fire in nearby Ona, 10 miles (or, in good weather, 20 minutes) 
east of Huntington on Interstate 64. The initial call sounds inno- 
cent enough: volunteer firefighters are called to the scene. But 
as the minutes pass, more units are summonded. 

2:15 -We learn the source of the fire: The Holder Chemical Co. 
In the past six weeks, the word "chemical" has sparked fear in 
many tri -state residents. The reason is Bhopal, India. There, 
more than 2,000 people died, many in their sleep, as a deadly 
cloud of Union Carbide's emthyl isocynanate (MIC) crept 
through their streets. The only other place in the world where 
Carbide makes MIC is Institute, W. Va., located between Hun- 
tington and Charleston, known as "The Chemical Valley" 

Many thoughts run through our minds. What kinds of chemi- 
cals are stored at Holder? Are any as deadly as MIC? How close 
is the plant to homes and a large shopping mall? And how are 
firefighters attacking the fire? 

As the snowfall gets heavier, I send out our first crew. 
3:00- Emergency Medical Services announces it is evacuat- 

ing homes in several nearby housing developments. But for 
what distance? One thousand feet? One mile? Five miles? The 
early reports are conflicting. We begin thinking about a live shot. 
We consult maps, trying to figure out if the van could see the 
tower. We wonder how close we dare get to the scene. Our 
Charleston office begins checking with state officials about 
Holder's permits and safety record. 

3:05 -Unable to determine for certain that a live shot is possi- 
ble, I dispatch the van with an engineer anyway. He can talk with 
our news crew by radio and coordinate where to set up. VVe 

interrupt programing with a bulletin. 
3:15 -The crew radios that traffic is at a standstill and police 

are letting no one through. We send a second crew by a different 
route. At about the same time, I check on getting a chopper to fly 
over the scene. We are told there is one ready to go, so I send a 

videographer to meet it. 

We learn that the chemical plant stores a pesticide which 
contains MIC. But, we are also told that after MIC becomes a 
pesticide, it no longer poses a threat to humans. We hope that 
information is correct. 

3:35 -John Dille, our chief videographer with the first crew, 
radios and says: "We're going in." 

3:45 -Dille and reporter Rachel Platt find a spot to shoot some 
video. But traffic again threatens to cut them off. With the second 
crew en route and time ticking by, the first crew heads back with 
its pictures. 

4:10 -Overhead, our videographer pleads with the chopper 
pilot to "hover, hover!" With his visibility already cut by the snow 
and not being anxious to breathe any unnecessary fumes, the 
pilot stays upwind and skirts the perimeter of the scene. 

4:30 -Our second crew finds a location along 1 -64 overlooking 
the plant site but (hopefully) at a safe distance. The live van 
arrives and begins setting up a shot. 

4:45 -Our first crew returns and within minutes, we show our 
viewers the first video from the scene. There is a lot of smoke but 
no one can confirm if the chemicals have caught fire. Some 
news reports say they have. Our sources say not. Our sources 
turn out to be correct. 

The videographer from the helicopter returns; his video is 
shaky and goes by too quickly. So, we take it slo-mo. 

Other station employes are lining up at the news department's 
glass wall. The glass keeps them a safe distance from our "orga- 
nized chaos." 

5:00-Our live shot is in! Anchor Bob Smith remains cool as we 
constantly update his information. We go to reporter Jennifer 
Mikell for the first live pictures from the scene. We put some of 
the aerial footage and some of the other crew's stuff over her 
report. 

By now, hundreds of Ona residents are out of their homes. For 
some, their home -for -the -night will be a school transformed into 
an emergency shelter. Calls are coming in to us from ABC, CNN 
and elsewhere, seeking information and dubs. We do what we 
can, but manpower is at a premium and the story is still break- 
ing. 

6:00 -The newscast begins with our live shot, newer footage 
sent back from the van and a taped interview with an official at 
the scene. Producer Michelle Pierce mixes all of the information 
and video into a concise package. 
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What you see is a Conus SNG" newsvan. 
What it represents is total control 

of your station's most important product. 
News. 
It's an important link in the Conus 

SNG" System- now 23- stations and 
more than 1,100 newspeople strong. And 
growing fast. 

All 23 stations are affiliated. But now, 
they have the independence, the freedom 
to cover the news whenever, wherever 
it happens. 

Freed by the Conus SNG" System, they 
have more "say" in what to broadcast. 

Here's the single solitary 
reason why affiliates 

are going independent. 

United by the Conus Control Center, 
they can decide to pool their coverages of 
national events. To coordinate special, 
regional events. To share documentaries. 
Or link -up one -on -one interviews: an 
anchor can talk, live, from the studio to 
arty Conus newsvan anywhere on the 
continent. 

Together, they contribute to each other's 
success. They guarantee their control, 
their capability to decide what's news in 
their own markets. 

So give us a call at 612/642 -4645. 
And ask for Charles H. Dutcher, Ill. He'll 

be happy to talk about how you can go 
independent, how you can take control 
of your news. 

Total control with the Conus SNG" 
System. 

Conus Communications, 
3415 University Avenue, 
Minneapolis, MN 55414. 
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Anchors away 
What is 15 minutes long, employs no anchors but provides news coverage compara- 
ble to that of traditional half -hour newscasts? According to independent KSHB -TV 

Kansas City, Mo., the answer is its 10 p.m. newscast, News Express. Begun in June, 
and targeted to 18- 49- year -olds, the broadcast employs stories "woven together by 
high -tech graphics, strong writing and very visual editing," according to executive 
news producer Rebecca Rusk. While CNN Headline News supplies most of the 
national and international news, Rusk said that News Express is more than a head- 
line service. "We strive to produce newscasts with less fluff and more information. We 
concentrate on content instead of chit -chat and anchor transitions." The newscast 
focuses on at least one major story each night, ranging from Kansas liquor laws to 
pollution of a local lake. 

Sometimes there will be an "Express Yourself" segment at the end of these stories, 
providing a man -on- the -street sample of viewer opinions. The program also features 
a number of news inserts: "Lifelines," on medicine, science, schools; "Business 
Page "; "In Style," on food, fashion; "People," on newsmakers; "Sports" and "Weath- 
er." Express uses animation to help transitions. The staff includes a producer, a 
writer, three voices, two reporters, an assignment editor, three photographers, two 
editors, a director, a graphics coordinator and a production staff of three to four 
people who take turns on camera, audio, Chyron and video editing. Graphics were 
designed by Television By Design, an Atlanta -based news graphics firm. 

on the morning of Dec. 31, after it was hit by 
the worst gas explosion in the history of San 
Antonio. Elizardo's pictures graphicly re- 
vealed the power of the explosion which 
killed one, injured 12 and damaged or de- 
stroyed 51 apartments. KSAT- -Tv sent several 
other crews and got an aerial view by heli- 
copter. 

The three reports, which led that day's 5 
p.m. newscast, won KSAT -TV the local Sigma 
Delta Chi Award for spot news. 

Spot news kept WFSB Hartford, Conn., busy 
over the past year. A burning propane tanker 
car jumped the train tracks and exploded 
next to a highway in Greenfield, Mass. The 
station's helicopter, SKY 3, provided live 
aerial footage while reporters on the ground 
covered fireman battling the blaze and the 
evacuation of nearby residents. Throughout 
the afternoon, the station aired live special 
reports, including alternate traffic routes for 
rush hour drivers. It also supplied a live re- 
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No grass growing under their uplink. KRON -Tv San Francisco didn't waste any time putt ne 

its portable Ku -band satellite uplink van into use. The station sent T.G.I.4 co -host Patrick 
VanHorn, essayist Wayne Shannon and NewsCenter 4 weathercaster Mark Thompson 
(shown above) to Orlando, Fla. last Dec. 3 to pick up "Satellite 4" from the factory and drive it 
back to the station, providing live reports of the trip for the T.G.I.4 show as well as the 5, 6 and 
11 p.m. newscasts. The uplink made KRON -ry the first station west of the Rockies to join Conus 
Communications, the satellite newsgathering network, according to the station. 

Satellite 4's itinerary: Monday, Dec. 3-Live from Walt Disney Wbrld's Epcot Center in 

Orlando. lUesday, Dec. 4 -New Orleans. Wednesday, Dec. 5 -Cajun country in southwest- 
ern Louisiana. Thursday, Dec. 6-Johnson Space Center in Houston. Friday, Dec. 7 -San 
Antonio, Tex. Monday, Dec. 10-Hollywood. lüesday, Dec. 11- Monterey, Calif. Wednes- 
day, Dec. 12 -"Home Sweet Home," San Francisco. 
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Tanker fire on WFSB 

port minutes after the accident to its New 
England News Exchange partner, WNEV -TV 
Boston. 

In another use of the SKY 3 helicopter, 
pilot Jack Mayers, reporter Celeste Ford and 
photographer Art Donahue were returning to 
the station from covering the Claus Von Bu- 
low trial in Providence, R.I., and microwav- 
ing their story back to the station when they 
were told to head toward a forest fire in the 
Berkshire mountains. An hour later they 
were on the scene and filing live reports. 
After they landed at the fire they were 
pressed into service to rescue a pilot whose 
plane had crashed in a clearing inaccessible 
to ambulances. After flying the injured pilot 
to a hospital, they filed that story for the 11 

p.m. newscast. 
WFSB traveled to Pennsylvania to cover 

one Connecticut town's reaction to the torna- 
does that ravaged northwest Pennsylvania. 
Residents of Beacon Falls, Conn., took 
clothing and food to victims in Beaver Falls, 
Pa., to return a favor -the Pennsylvania 
town had gone to the aid of Beacon Falls 
when bad weather nearly destroyed that 
town 30 years earlier. 

Day after day in mid -July, Kivu Oakland - 
San Francisco devoted most of its resources 
and almost all of its hour -long 10 O'Clock 
News to covering the rampaging fires that 
destroyed scores of homes and thousands of 
acres of California forest and brush lands. In 
some of the most dramatic footage, reporter 
John Fowler, cameraman John Mackenzie 
and a fire crew became trapped in the middle 
of a firestorm near Big Sur. Mackenzie's 
camera rolled as Fowler described their es- 
cape through a wall of flames. 

The murder of 16- year -old Daniel Bridges, 
whose body was found in a Chicago dump - 
ster, received unusual coverage by WMao -TV 

Chicago. The NBC O & O realized that it 
had access to tape of an interview with the 
victim, shot for an NBC News special about 
child sexual abuse only months earlier but 
never used. WMAQ -TV provided viewers 
with footage of the victim, along with back- 
ground on the accused murderer, Larry 
Eyler, who was believed responsible for the 
deaths of numerous men and boys in the 
Midwest over the past two years. 

During the TWA Flight 847 hostage cri- 
sis, WMAQ-TV'S crew were the first local, 
nonnetwork reporters to interview the 19 
freed hostages in West Germany. The sta- 



OUTSTANDING 
Newscast 

OUTSTANDING 
Sports Coverage 

OUTSTANDING 
Feature 

UPI just honored us with three 
National Broadcast Awards for 1984, 
the only station ever to win three 
in one year, we're told. And it's the 
second year in a row we've won it 
for outstanding newscast in our 
division. 

What can we say? Just this. 
A great big "thank you" and "well 
done" to our terrific staff of 
professional news people who 
believe in bringing the very best 
news coverage to our community 
of viewers. 

WS TV 
C O L U M B I A 

Cosmos Broadcasting Corporation. Represented by HRP. 

LAN An NBC affiliate 



also included profiles of the 37 Chicago area 
hostages, interviews with their families, re- 
ports on their communities, and follow -up 
coverage after they had returned. 

When a tornado ripped through northeastern 
Ohio last May, killing 19 people, WKYC-TV 

Cleveland's Akron bureau chief, Paul Rae, 
reported from the scene in Newton Falls for 
36 hours. He was joined by six crews and 10 
principal reporters spread over 100 miles, 
following the path of the tornado.WKYC -Tv 
claimed to be "the only Cleveland station to 
file live reports" throughout the evening. 
Other events covered by the station included 

Tornado damage on WKYC -TV 

a woman holding a planeload of passengers 
hostage for 10 hours at Cleveland Hopkins 
Airport, and live reports "within minutes," 
the station said, of a sniper incident at the 
Cleveland public library, in which one per- 
son was killed and two others were critically 
wounded. 

Co- anchors Paula Toti and Mark Suppelsa of 
WFRV-TV Green Bay, Wis., interviewed Barb 
Davis after her return from Houston. Davis 
went there when she learned that a brother 
she never knew was living in Houston and 
had leukemia. 

The station also gained an interview with 
the Wisconsin family of one the TWA Flight 
847 hostages, which was conducted by 
WFRV -TV reporter Julie Pesch. 

A chlorine tank was bulging and about to 
explode in Miami on May 23 when wax be- 
gan covering the evacuation of residents and 
attempts to move the tank out of the area. 
Live reports were presented on the 10 p.m. 
newscast with shots by helicopter of the 
move. The weather computer system was 
used to illustrate the transport route. 

Earlier in the month, brush fires cut power 
to 4.5 million homes in South Florida. Wax 
reported on how and why the fires started 
and again used helicopter pictures to reas- 
sure viewers that the flames were under con- 
trol. 

Politics and medicine proved to be big news 
for wLKY --TV Louisville, Ky., starting with last 
summer's national political conventions and 
continuing in earnest with the Louisville de- 
bate of presidential candidates. No live re- 
ports by individual stations were allowed 
from inside the auditorium, but wLKY -Tv 
compensated by setting up an anchor for a 

live shot outside the hall. In addition to in- 
troducing and recapping the debates, the sta- 
tion interviewed members of the audience as 
they left. The station also went live to a post - 
debate party of the League of Women Voters 
and from theMondale and Reagan headquar- 
ters. In all, the station used six cameras from 
six different locations utilizing four different 
microwave feeds. 

WLKY TV also set up camp at the Humana 
hospital, site of the world's second artificial 
heart transplant. A full -time microwave link 
was installed at the hospital's briefing center. 
Extra staff was added and a medical special- 
ist reporter designated to follow the oper- 
ation and recovery. Special reports aired in 
addition to regular features on the news. 

Kentucky Derby week is always big in 
Louisville. Through the week, WLKY -TV 
covered the mini -marathons, concerts, hot - 
air balloon races, receptions, dinners and 
dances leading up to the race. The annual 
Great Steamboat Race on the Ohio river 
once again tested the station's technical fa- 
cilities. The station used five camera posi- 
tions, including one overhead in a helicop- 
ter, to cover the race. On Derby Day, the 
station aired eight -and- one -half hours of 
coverage, using nine cameras, four tape ma- 
chines and close to 50 people. 

WJAC -TV Johnstown, Pa., is cooperating 
with a local cable system there and is pro- 
ducing a twice daily, five -to -five- and- a -half- 
minute news program that is inserted in the 
station's local news show that the cable sys- 
tem carries. The segment is specifically tar- 
geted to one particular county that the cable 
system serves. Cable viewers see their own 
local news for a portion of the regular news- 
cast. The station has found the setup, allow- 
ing further localization of news without af- 
fecting regular news coverage, to be 
beneficial. A separate staff of two full -timers 
and four part- timers puts together the local 
insert. 

Almost 1,000 residents of Jackson, Miss., 
were forced to evacuate their homes after a 
gas well exploded, spreading poisonous hy- 
drogen sulfide gas. Wiry reported live from 
the local Emergency Management Agency 
to give many viewers the first official infor- 
mation after the incident. The station stayed 
with the story for several weeks until the 
well was finally capped. 

The proposed restart of the undamaged Unit 
One reactor at Three Mile Island was an 
important story for central Pennsylvania and 
WGAL -TV Lancaster, Pa. On the day the Nu- 
clear Regulatory Commission was sched- 
uled to vote on the restart, Anchor Keith 
Martin traveled to Washington to the NRC 
meeting. As soon as the third vote necessary 
for restart was cast, Martin left the meeting 
and, using a pre- arranged phone line, called 
the station with a bulletin at 2:45 p.m., beat- 
ing another competing station and the wire 
services, according to the station. Mean- 
while, another news team set up facilities for 
live coverage of a news conference by Gov- 
ernor Dick Thornburgh, reacting to the vote. 

That evening's 6 p.m. news show began 
with a live three- minute segment from Mar- 
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tin in Washington. Footage included shots of 
a protester pouring symbolic blood on the 
NRC table at the meeting, news of a lawsuit 
opposing the restart and a live interview with 
Pennsylvania Republican Senator John 
Heinz. Martin also fed video to stations in 
the newly formed Pennsylvania News Net- 
work (WNEP -TV Scranton; WJAC -TV Johns- 
town; WPVI-TV Philadelphia; WTAE -TV Pitts- 
burgh and WJET-TV Erie). In fact, WJAC -TV 
used its own intro and tag before Martin's 
live report at 6 p.m. 

"It sounds like downtown Van Buren is on 
fire," is how one news producer informed 

The Van Buren blaze on KHBS -TV 

news director Craig Cannon of the cataclys- 
mic accident across the river from Foil 
Smith, Ark., and station KiiBS -TV there. A 
truck had lost control, hit a station wagor 
full of people, and both had crashed into 
local business, setting it on fire. Nine people 
were killed in the accident. KHBS -TV broke 
into network programing at 8:30 p.m. with 
special report. According to the station. 
KHBS -TV's Miles Saunders was the first re- 
porter on the scene. After another specia 
report at 9:30, the station led its 10 o'clock 
news with a live report from the scene vit 
two -way radio, followed by a live repor 
from Saunders in the newsroom. The story 
was updated throughout the newscast. By 11 

p.m., the fire had been contained and mos 
details confirmed. KHBS -TV aired a specia 
report putting the story in perspective, in- 
cluding comments from officials and eye 
witnesses to reporters at the site, in the 
newsroom and the studio. A final specia 
report at midnight capped the day's cover 
age. 

The dedication of the largest civil works pro 
ject ever completed by the U.S. Army Coq 
of Engineers, the Tennessee -Tombigbee Wa 
terway, took place on June 1. The 234 -mili 
canal, considered vital to the economy of tht 
14pelo-Columbus, Miss., area took 1_ 

years to fmish. WTVA began following tht 
event with nightly reports from a flotilla o 
private boats taking a week -long trip fron 
the waterway's north end to the dedicatiot 
site at Columbus, Miss. On dedication dad 
WTVA broadcast the two- and -a -half -hou 
ceremony live. The dedication broadcas 
was promoted the night before on the 6 ant 
10 p.m. newscasts which were also broad 
cast live from the Columbus dedication site 

On May 11, WTVA presented a one -hou 
special with same -day coverage of the Ninti 



Annual Gum Tree Race held in Tuepelo. 
About 2,500 runners took part in the 10- 
kilometer race. Along with interviews of 
many of the top finishers, the special also 
included features on conditioning, nutrition 
and the local business generated by visiting 
runners. 

Acting on an anonymous tip, KVBC -ry Las 
Vegas went to Glendale, Nev., 40 miles to 
the north, to find a worker burying contain- 
ers marked as containing cyanide near a 
source of water for the area. The crew noti- 
fied police, who arrived with Environmental 
Protection Agency personnel and evacuated 
Glendale residents. As result of the story, a 
thorough cleanup was undertaken and train- 
ing sessions were set up for local public safe- 
ty officials on ways to handle toxic waste. 

Another call only six days later came from 
a man who told the station's assignment edi- 
tor he wanted to be shot by police or he'd 
shoot anyone he could find. The station 
traced the call and notified police. A news 
crew dispatched to the scene covered the 
five- and -a- half -hour ordeal before a police 
officer fatally shot the man. The three - 
month -old son the man had been holding 
was unharmed. The man's l5- year -old son, 
who at times joined his father outside carry- 
ing a weapon, was taken away by police. 
Later when the story aired nationwide, a 
Chicago woman recognized the man as her 
former husband and the I5- year-old as her 
son whom she had not seen in 14 years. 

When it was learned that a Las Vegas man 
would receive the heart of actor Jon -Eric 
Hexum after the latter's accidental death 
KVBC -TV sent a news crew to San Francisco 
to cover the operation. Coverage included a 
four -part series including interviews with the 
man and his family and reports on his recov- 
ery. 

Working without live or remote truck capa- 
bilities, WHSV Harrisonburg, 111., nonetheless 
covered in depth a fire at a local college. The 
fire erupted at 2 a.m., and the station sent 
two ENG crews which eventually provided 
footage for two cut -ins that morning on Good 
Morning, America. The station's evening 
newscast featured more footage and a three - 
part report on the blaze which also ran on the 
late -night newscast. The first dealt with the 
water problem at the scene and included an 
interview with the local fire chief. The sec- 
ond went into more specifics about the water 
problem and the third covered a late- after- 
noon meeting between students and faculty 
on the disaster. 

WJBK -TV Detroit reporter Ti -Hua Chang ac- 
companied a group pf Arabs who traveled to 
Beirut during the hostage crisis to intervene 
on the Americans' behalf. The group arrived 
during the final negotiations and Chang ac- 
companied the freed hostages in the motor 
caravan to the Syria border and filed reports. 

Closer to home, the station's technical 
team had a busy June, covering live the U.S 
Open, the Detroit Grand Prix and a hydro- 
plane race, all in a span of three weeks. 
Multiple camera live remotes were set up at 
each event for live coverage. 

The station also followed the continuing 

Stanford University invites applications for 

The John S. Knight Fellowships 
for Professional Journalists 

The program's purpose is to improve the quality of 
American journalism by providing opportunities for 
outstanding mid -career professionals to broaden and 
deepen their understanding of the historical, social, 
economic, cultural and philosophical dimensions of major 
issues and trends shaping the nation and the world. 

Up to 12 fellowships are awarded each year to full -time 
employees of newspapers, wire services, radio or 
television news departments, magazines in the area of 
news/commentary /public affairs, film and television 
documentarists, and photo -journalists. No more than two 
of these may be awarded to employees in business/ 
management positions who are interested in broadening 
their educational background, as opposed to developing 
further a particular skill, and who are likely to move into 
positions where their decisions will affect the editorial 
quality of the mass media (e.g., publishers, general 
managers, station managers). 

The program seeks applicants who have demonstrated 
uncommon excellence in their work and who have the 
potential of reaching the top ranks in their specialization. 
Nominations are encouraged from employers as well as 
applications from individuals. 

All candidates must have at least seven years full -time 
news experience and must be U.S. citizens employed by 
U.S. news organizations. Stipend is $20,000 for nine 
months plus tuition and a book allowance. Deadline for 
applications is February 1 of each year. 

For complete information and application forms, write: 

Director 
John S. Knight Fellowship Program 
Department of Communication, Bldg. 120 

Stanford University 
Stanford, California 94305 -2069 
(415) 497 -4937 
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story of General Motors' search for a site for 
its new car division and the final selection in 
Tennessee. Live satellite reports were aired 
from Spring Hill, Tenn. , the site selected for 
the plant, and Chicago, where the agreement 
was signed. 

One of the biggest news stories in Louisiana 
this past year was the indictment of the gov- 
ernor on mail fraud and racketeering 
charges. Before the indictments were hand- 
ed down, WWL -TV New Orleans was busy. It 
purchased seven hours of satellite time and 
formed a statewide regional network with 
four other stations. The station checked the 

The governor's reaction on WWL -TV 

schedules of congressional, state and local 
leaders to get their reactions as soon as the 
indictments came down. Background stories 
on the alleged scheme and the people in- 
volved were prepared. Two news crews plus 
a live unit went to Baton Rouge, the state 
capital, to gather reaction there. Three 
crews, a live unit plus several producers and 
technicians covered the federal courthouse 
in New Orleans while a third live unit was 
used for "talkbacks" with local leaders. With 
all the preparation in place, WWL -TV said it 
gained the first public reaction from the gov- 
ernor, live from the lawn of his mansion. 
The evening and late -night newscasts were 
expanded to one hour to cover the story. 

Local connections for international stories 
were numerous this year for wive -Tv Buffalo, 
N.Y. Three members of an area family were 
on the hijacked TWA Flight 847. The station 
interviewed the family by phone in Paris just 
after its release and covered its arrival back 
in Buffalo live on the evening newscast. And 
the station covered the attempts of the sister 
of kidnapped AP photographer Terry Ander- 
son to win his release, including her trip to 
the White House. Anderson is a native of 
Batavia, N.Y. 

Weather has also played a big part in news 
coverage on WIVE -TV this year, beginning 
with a January blizzard, flooding in Febru- 
ary and tornadoes that struck western Penn- 
sylvania and New York in June. 

'fhe Maine Public Broadcasting Network 
examines the week's news in Maine Report- 
er's Notebook, which draws on reporters 
from three bureaus -Portland, Augusta and 
Orono. The reporters recap the top stories of 
the week and serve as panelists as they an- 

swer other reporters' questions duimg the 
half -hour program. MPBN also occasionally 
airs "Canadian Connection" reports, sup- 
plied by cable systems across the border 
where MPBN programing is received. On- 
air discussions with Canadian reporters are 
taped separately. 

Camera crews from KNBC Los Angeles re- 
turning from assignments noticed smoke in 
the Baldwin Hills area of the city. A news 
crew joined the camera personnel at the 
scene of the developing fire, as did the sta- 
tion's helicopter. The station interrupted reg- 
ular programing at 3:20 in the afternoon with 

KNBC anchoring from the Baldwin Hills aftermath 

a fire bulletin and stayed with the coverage 
through the 4, 5 and 6 p.m. newscasts. 
Sports and special segments were dropped in 
favor of fire coverage. Reporter Bill Lagat- 
tuta interviewed an eyewitness who report- 
edly saw someone toss a flammable item out 
a car window. The house behind Lagattuta as 
he aired a standup began to burn and was 
leveled in 45 mintues. Rescue workers were 
also interviewed as other reporters filed from 
an American Red Cross disaster center. After 
the NBC Nightly News, the station pre- 
empted network programing to air a one- 
hour special on the fire. The next day, the 
station aired its 4 p.m. newscasts live from 
the scene, with the anchor desk set amid the 
rubble. Continued reporting uncovered 
these stories: a blind man who was unaware 
of what was happening and was led to safety 
by two young girls and a lone house that was 
practically untouched because the owner had 
installed a flame retardant roof. The budget 
for the coverage amounted to nearly 
$100,000 and involved 10 mini -vans, one 
helicopter and staff of 25 -30. 

WNVTAlbany, N.Y., has developed "News for 
Busy People," a 30- minute newscast the sta- 
tion says it targets to the "fast -paced `yup- 
pie' newswatcher." The station airs informa- 
tion segments using color graphics and 
arranged under headings such as "Money," 
"Health" and "People." The stories are writ- 
ten to illustrate their usefulness to the view- 
er. Although the station airs more stories per 
night than an average newscast, twice a 
week it does more in -depth features. The 
special segments have examined crime pre- 
vention, buying a home, colon cancer and 
auto insurance. The station reports its ratings 
are up 11% at 6 p.m. and 20% at 11. 
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WMDT Salisbury, Md., has invested more 
than $600,000 in new equipment. Another 
improvement is the use of a helicopter to get 
an aerial view of special events. The heli- 
copter was used for the first time in July to 
follow the annual "pony swim" between As- 
sateague Island and Chincoteague, Va. 

O 

Bringing viewers local news coverage took 
on a new meaning at WYFF -TV Greenville, 
S.C., one night last June, when fire struck 
the station's studios, taking it off the air, 
destroying 60% of the newsgathering equip- 
ment and causing smoke damage to most 

On the move at WYFF -TV 

other gear. Determined not to miss a beat, 
wYFF -TV staffers restored the network feed 
to the air within two hours, and 45 minutes 
later, broadcast the 11 p.m. newscast from a 
rear parking lot. 

Over the days that followed, the station 
aired its newscasts from the facility's front 
lawn and three times from the building's lob- 
by, while local competitors and wYFF -Tv's 
co -owned stations offered spare equipment. 

Disaster coverage was also on the station's 
mind earlier this year when Hurricane Diana 
began climbing the Southern coast to South 
Carolina. As the storm moved landward to- 
ward Hilton Head, airports were closed, 
making fixed wing and helicopter transpor- 
tation impossible and creating extra difficul- 
ties in bringing viewers up -to -date informa- 
tion on the approaching storm. Despite the 
area's shortage of satellite facilities, includ- 
ing C -band or Ku- band transportables, 
wYFF -TV managed to locate a satellite uplink 
it could share at the medical university in 
Charleston. It then ferried tapes and report- 
ers back and forth from Hilton Head and 
later Wilmington, N.C., where the storm fi- 
nally hit land. 

Rumors wem flying in July about which site 
General Motors would pick to build its new 
Saturn automobile plant. On July 25 wow 
Grand Rapids, Mich., received word that 
the United Auto Workers was about to sign a 
contract with GM for a Chicago Saturn fac- 
tory. At the same time them were rumors that 
the town of Spring Hill, 'Iènn., would be 
chosen. The next day, as the Spring Hill sto- 
ries increased, the station decided to move 
its crew in Chicago to Nashville, near Spring 
Hill. It arrived in time to do a live report for 
the 6 p.m. newscast. By July 28 woTv's 
Neal Moore had moved into Spring Hill to 



No Matter How 
You Look At It... 

NIELSEN 
TOP 17% -Total Women, All Syndicated Programs 
TOP 20% - Daytime, All Syndicated Programs 
TOP 13% -Prime Time, All Syndicated Programs 

WNEWTV New York Rating UP 150% from February 1985 

KRIV TV Houston Rating UP 300% from February 1985 

KGSW TV Albuquerque Share UP 2.00% from February 1985 

WINKTV Ft. Myers #1 in Weekend Prime Access 

(Source: A.C. Nielsen Cassandra, May 1985) 

ARBITRON 
KTTVTV Los Angeles Rating UP 100% from February 1985 

WGNTV Chicago W2 in time period, 1:00 p.m. weekdays 

WTTGTV Washington k1 in time period, 11:00 a.m. weekdays 

WFRV TV Green Bay #1 in Late Fringe 

KIIITV Corpus Christi #1 in time period, 11:00pm weeknights 

WTTE -TV Columbus OH Highest rated prime time program 
KDVRTV Denver TV Households UP 67% from February 1985 

(Source: Arbitron, May 1985) 

THE VIEWERS 
Once again, Carol Burnett 

has been named one of America's 10 Top 
Favorite Performers, joining 

Bill Cosby, Clint Eastwood, Alan Alda, Lucille Ball, 
George Burns, Tom Selleck, Eddie Murphy, Bob Hope 

and Paul Newman. 
(Source: Marketing Evaluations, Inc./TVQ 1985) 

CAROL BMINETT an WH=E,MJ0 
Is The Proven Winner 

For Information: 

JOANNE LEIGHTON 
Director of Sales 

CB. Distribution Company 
141 El Camino Drive, Beverly Hills, California 90212 

Phone (213) 275-6114 
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the reaction from residents to the GM deci- 
sion. On Monday, July 27, Springhill was 
finally confirmed as the new site. Moore 
flew in the woTV helicopter to Michigan 
Governor Blanchard's press conference in 
Detroit and reported his reaction to the news 
back by telephone. On Tuesday local reac- 
tion was compiled and a report on the impact 
of the choice on the Grand Rapids business 
climate. 

On July 8 a fire was burning out of control 
and threatening the town of San Luis Obi- 
spo, Calif. Live reports on the progress of 
the fire began at 6:42 that morning on the 
city's NBC affiliate, KSBY- -TV. Reporters 
stayed with firefighters until the blaze was 
finally brought under control after burning 
75,000 acres. For a few hours KsBY-TV's 
transmitter was disabled by fire damage, but 
the station continued to feed through the ca- 
ble system, which penetrates 85% of the 
Santa Barbara -Santa Maria -San Luis Obispo 
market. On July 10 KSBY -TV presented a 
half -hour special, Fire fight: Ten Days in 
July, which reviewed the efforts of fire- 
fighters who battled the fire from the time it 
broke out on July 1, 20 miles north of San 
Luis Obispo. 

Seventeen people were killed on Aug. 24, 
1984, when two planes collided north of the 
town. KSBY -Tv carried live reports from the 
crash scene and provided video that was 
used by NBC, CNN and Group W News - 
feed. The station followed the story for 
months, providing reports from Los Angeles 
and Washington on investigations into the 
collision. 

On Jan. 21 a chartered Galaxy airlines plane 
crashed at the end of a runway in Reno, after 
a stop -over from San Francisco. The crash 
resulted in the deaths of 70 vacationing Min- 
nesotans who were traveling back to the 
livin Cities after the Super Bowl. Three 
members of the sports department were the 
first crew on the scene for wcco -Tv Minneapo- 
lis. They moved quickly over the Sierra Ne- 
vada to Reno from San Francisco where they 
had covered the game. They were soon met 
by seven other members of the WCCO -TV 
news staff, and together they worked to es- 
tablish a satellite link with Minneapolis that 
was used for the next six days to feed live 
updates on the crash. On the night following 
the crash, wCCO -Tv presented a special half - 
hour program following the regular 10 p.m. 
newscast which included live reports from 
Reno by anchor Don Shelby and reporters 
Debbie Ely and Tony Vigneiri. One passen- 
ger, George Lamson Jr., survived the crash. 
Vigneiri was the only reporter allowed to 
interview Lamson in the latter's hospital 
room. 

In July 1984, WCCO -Tv created One -on- 
One Exclusive, an interview service that it 
sends out on its Local Program Network. It 
is designed to give smaller stations the op- 
portunity to interview personalities they 
would not normally be able to contact. Each 
is allowed six to 10 minutes for individual 
interviews through the LPN satellite pool. 
All member stations have access to the ques- 
tions posed by other stations and are free to 



3roadcast any part of them. President Rea- 
gan, Jane Fonda, Jesse Jackson and Mario 
2.uomo have been among the guests that 
lave appeared on One -on -One Exclusive 
3Ver the past year. Wcco-Tvairs One -on -One 
luring its nightly newscasts. 

WNEV-TV Boston covered the riots that erupt - 
:d last August in Lawrence, Mass. While 
filming the violence, the station got footage 
Df a jail guard striking a handcuffed man 
allegedly breaking the curfew while several 
police officers watched. The disclosure by 
the station prompted an investigation into 
the incident. 

The station also traveled with Governor 
Michael Dukakis on a two -week business 
trip to China, Japan and Hong Kong. The 
news crew covered the itinerary of both the 
governor and his wife, visiting local fac- 
tories, Vietnamese refugee camps in Hong 
Kong, a medical facility associated with 
Tufts New England Medical Center in Bos- 
ton's sister city in Japan, Kyoto, and a trade 
fair featuring 12 Massachusetts businesses. 
In addition to daily reports from the Far East, 
the station aired a five -part special report on 
Japan, discussing American products made 
in Japan, quality control and the use of robo- 
tics in the Sony and Nissan factories and the 
lifting of the foreign car import quota. 

In a different direction, WNEV -TV accom- 
panied Archbishop Bernard Law on his trip 
to Rome and his elevation to cardinal by the 
Pope. The station aired the ceremony and 
ran a one -hour special on Law the next day. 
The special examined his rise in the priest- 
hood, his church views and his new respon- 
sibilities. 

When Quincy, III., set out to win the All 
American City contest, WGEM followed the 
process every step of the way. A news crew 
traveled to San Antonio, Tex., where the 
judging was done, and sent daily reports of 
Quincy's presentation to the awards commit- 
tee. After Quincy won the award, a news 
:rew went to Washington to cover the pre- 
ientation. The trip produced four nights of 
overage, including same -night coverage of 

the ceremony through the use of Newslink 
editing facilities and the Galaxy satellite. 
The station also aired a live 90- minute show 
in the Quincy waterfront in celebration of 
he award. 

O 

The biggest local story of the year for KMBC- 

rv, the ABC affiliate in Kansas City, Mo., 
Has the hijacking of TWA Flight 847. TWA 
employs 7,000 people in Kansas City. Two 
)f the captives were from the Kansas City 
treat Captain John Testrake from Richmond, 
vlo., and Judy Cox, a flight attendant from 
Westwood, Kan. Along with the breaking 
Tews, local reaction to the hijacking was 
gathered through reports on people on the 
street, at the TWA offices and in Richmond. 
KMBC -TV also talked with a psychologist 
'ho explained how the hostages might be 

affected and the station also talked with oth- 
er pilots who had been hijack victims. Inter - 
riews were also obtained with former CIA 
Director Stansfield 'Rimer and with ABC 
Yews correspondent Jerry King whose for- 
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Give that man a raise. A private plane whose landing gear could not be 
owered provided some exciting video for WJXT Jacksonville, Fla., as sta- 
ion photographer Phil Whitley taped the successful efforts of a mechanic 

in a car to free the wheels. 

mer assignments included Beirut and Teh- 
ran. 

On July 3, newscasts at 5 and 6 p.m. were 
expanded to one hour to each to cover Tes- 
trake's return. During the 5 p.m. newscast, a 
KMBC -TV reporter appeared live from Wash- 
ington's Andrews Air Force Base when Tes- 
trake's plane landed. When Testrake arrived 
in Kansas City his press conference was also 
carried live. 

CI 

KOVR(TV) Stockton (Sacramento), Calif., an- 
chors, reporters and photographers traveled 
to India, Ireland, Nicaragua and Japan last 
year. While in India, anchor Susan Blake 
obtained a U.S. television interview with 
Rajiv Gandhi in his position as Indian prime 
minister. 

For three weeks last summer, KOVR broad- 
cast all its news from a specially designed 
studio at the California State Fair. Viewers 
were able to watch the production of news- 
casts and experiment at television- related 
exhibits. 

Sports was also news for the KOVR news 
team. When the Kansas City Kings basket- 
ball team decided to relocate to Sacramento, 
the station had the news live from the meet- 
ing in New York, including a live interview 
with one of the team's principal owners. 
KOVR was awarded the TV rights to the 
Kings games for the next three years. 

O 

Kona -ry Portland, Ore., sent a crew along 
with an Oregon delegation, headed by Gov- 
ernor Vic Atiyeh, traveling to Japan to ex- 
pand trade with that country and develop 
similar relations with China. The trip was 
detailed in nearly two weeks of daily reports 
and concluded with a half -hour special re- 
port. 

Florida Inferno. When wild fires devastated much of central Florida las 
May, wesH -ry Daytona Beach -Orlando, Fla., a member of the Conus sate) 
lite network, put its unit to work covering the blazes that raged over 30,00( 
acres destroying 200 homes and displacing more than 5,000 people. The 

station's Newscenter2 produced 13 program interrupts and bulletins. The 

Conus unit fed live pictures from areas outside the range of microwave 
facilities. Heaviest fires occured on a weekend and the station called in al 

available personnel and maintained 24 -hour coverage with nine team; 
reporting throughout the day 

When fires broke out some 60 miles south of 
San Francisco, KICU San Jose, Calif., swung 
into action. It provided live updates every 30 
minutes from the front lines during the five 
days of greatest devastation. 'Iivelve other 
station staffers joined the 16- member news 
crew in logging 14 -hour days to cover the 
blaze. Half -hour newscasts were expanded 
to 45 minutes as shifts in the fire's direction 
and changes in firefighters' strategy kept the 
station supplied with a steady flow of news. 
Live coverage began with the noon news- 
casts and was capped by the evening's 10 
p.m. newscast, in which co- anchors Jan 
Hutchins and Ysabel Duron were in the field 
doing live reporting. The station's meteo- 
rologist kept abreast of wind changes and 
informed viewers what those changing con- 
ditions meant to their area. 

According to independent wrrGWashington, 
it was the first station in the city to discover 
the identity of the U.S. Marine killed in the 
TWA hostage ordeal. Anchor Maury Povich 
contacted Robert Stethem's father two days 
before confirmation by Navy personnel. 
When the TWA flight attendant finally made 
the identification, Povich broke the story and 
was among a handful of reporters at the par- 
ents' house for an interview. 

When the TWA hostages were released, 
the station expanded its half -hour newscast 
to an hour. Live interviews were set up with 
the Israeli ambassador to the U.S. and CNN 
correspondent Jeremy Levin, a kidnap vic- 
tim in Beirut. 

Wrro covered both the Democratic and 
Republican national conventions, broadcast- 
ing live updates each night from the conven- 
tion floor, with a 10- 20- minute update on the 
10 O'Clock News. On election night, report- 
ers were assigned to all Maryland and Vir- 
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ginia congressional headquarters, and live 
reports via satellite were presented from the 
Mondale headquarters in Minnesota, Ferrarc 
headquarters in New York and Reagan head- 
quarters in Los Angeles. According to the 
station, the extensive coverage paid off, with 
the station achieving a 25.7/35 in Nielser. 
and 22.4/33 in Arbitron for the 8 -10 p.m. 
time period. 

KPHo -Tv Phoenix reporter Carlos Jurado via: 
on his way to cover one story when he be- 
came involved in another. While en route, ht 
heard a police report about two men trapper 
in a construction accident nearby. By tht 
time he got to the scene, one man had diet 
and the other was hysterical, trapped in e 

trench. None of the firemen on the scent 
spoke Spanish, the language of the survivor 
in the ditch, but Jurado did and he subse 
quently got into the trench and calmed tht 
man down as firefighters fought to stabilize 
the walls of the trench. The effort prove( 
successful, and the man was extricated with 
out serious injury. 

Widening the scope of its newsgatherini 
range was the hope of KCNC -TV Denver whet 
it added a Hubbard Communications Conu 
Newstar transportable satellite uplink truci 
to its news operation, and the satellite news 
gathering capability proved itself for the sta 
tion when a plane carrying eight Denve 
residents crashed into the Colorado moun 
tains. News crews in the Newstar and Copte 
4 helicopter unit were able to report liv, 
from near the crash for the afternoon ant 
new Colorado Evening newscasts, withou 
the restrictions of having to drive report 
back to Denver or fly commercial airline 
from nearby mountain cities. The helicopte 



PRODUCTION TRUCK 
Ford C807 (475 -4V) 35 foot overall, 28 

foot box, custom body by Aluminum Body 

Company, gasoline, 17,000 original miles, 

hydraulic lift gate, full around skirt boxes, 

roof camera platform with winch and railing, 

walk around expanding porch with stairs and 

railing. Leveling air ride suspension, carrier 

air conditioning, topaz ground isolation trans- 

former, power load leveling and buck /boost 

transformers. 

MOBILE 
TELEVISION 
UNIT 
COMPLETE PACKAGE 
FOB., HOLLYWOOD CA- $450,000. 
PRODUCTION CONTROL Ross 508 

switcher with 5 aux/150 routers, 5 line 

fully interfaced telephone system 

(5 locations), 

(2) Ikegami TN -20 color monitor 

(22) Ikegami PM-9 B & W monitors 

(9) Ikegami PM-5 B & W monitors 

(1) Tektronix 528 waveform monitor 

(1) Tekronix 1420 vectorscope 

AUDIO CONTROL Yamaha PM -1000 

16 x 4 audio console 

(3) UREI LA-4 CompressorAimiters 

RTS Twelve channel IFB 

RTS 3 -channel intercom 

Ampro stereo Rec/PB NAB cart 

JBL monitors with crown amps 

ROH audio D.A.'s 

Microphones- Sennheiser 415, 815, 435's 

Sony - ECM-50's 

Electrovoice -RE15, RE20, 

DS -35's 

RTS belt packs, pre -amps, IFB, intercom 

Beyers and astrolite headsets 

CAMERA COMPLEMENT 
Four Phillips LDK-5 Triax cameras with 

(2) Canon 25:1 lens 

(2) Canon 18:1 lens 

(4) Triax CCU's 

(4) Vinten tripods, heads, & wheeled 

dollies, raincovers, spares, cases, 

& cable 

Two Ikegami HL 79 Color cameras with 
(2) TA -79 Triax CCU's 

(3) Hippack/friax adapters 

(2) O'Conner Hydropeds with wheels 

(2) O'Conner 50 heads 

(1) A.C. power unit 

(2) Studio viewfinder and lens controls 

(6) Anton -Bauer batteries, & chargers, 

raincovers, spares, cases & cable 

ENGINEERING CONTROL (Video & 

Transmission) 

(6) Joystick camera controls 

Lenco dual sync, pulse, D.A., processing 

systems 

Trompeter video normal patch bays 

(2) Ikegami TM -20 color monitors 

(1) Ikegami TM 14 color monitor 

(8) Ikegami PM-9 B & W monitors 

(6) Ikegami PM-5 B & W monitors 
(8) Tektronix 528 waveform monitors 

(1) Tektronix 520A vectorscope 

(1) Tektronix 1480R oscilloscope 

2. TAPE /UTILITY TRUCK GMC 5-on truck, 

14 foot box, liftgate, gasoline, skirt boxes, 

dual gas tanks, side entrance with stairs, 

dual air conditioning, power load leveling 

with buck/boost transformers. 

Positions for 5 -1" VTR's and Chyron 

Full audio/video monitoring, routing, & 

distribution 

(1) Tektronix 650 color monitor 
(1) Tektronix 1420 vectorscope 

(1) Tektronix 528 waveform monitor 
(1) Fernseh TSG -3000 sync generator 

(9) Lenco 1 x 6 D.A.'s 

RTS intercom 

Routing and matchbus switchers 
Gray time code generator 

Gray four channel SMPTE character 
generator 
Roh audio D.A.'s 

Full audio/video patching 

3. ONAN GENERATOR 45kw 56.25 KVA 

gasoline generator on trailer 

4. TEST EQUIPMENT 
Tektronix 454 oscilloscope 
Tektronix 520H vectorscope 
Tektronix 1503 TCR (cable test) 
Tektronix 146 test signal generator 

Tektronix 221 battery oscilloscope 
Two -Phillips 3214 25 M.H.Z. scopes 

Fluke D.V.M. 

Three -Simpson 260 voltmeters 

5. ACCESSORIES 

Lowell: "D" kits, soft kits, reflectors, grip 

(lighting & grip) 

Sony and electrohome portable monitors 

Truck parts, spares, tools, and supplies 
Tools, test equipment, and replacement 
parts 

Lots of triax, audio, video, and multi cable 

Many adaptors, breakout boxes,150 trans- 

formers, pre amps, text fixtures, shipping 
cases, and everything needed for com- 
plete turnkey field shop. 

PACIFIC VIDEO INC- CONTACT TOM COGSWELL CHIEF FINANCIAL OFFICER (213) 462 -6266 -809 N. CAHUENGA BLVD., HOLLYWOOD, CA 90038 



was also used at the scene of a Utah wilder- 
ness forest fire. 

The anchors at KWHr -TV Los Angeles are in- 
volved in the news process from start to fin- 
ish. The station's news contains a heavy fi- 
nancial, national and international slant. The 
three anchors -reporters constantly scan the 
wires and report the news in headline style, 
reading six or seven stories, each of which is 
approximately IO seconds in length. Then 
stock market indices are reported, followed 
by more business -oriented national and in- 
ternational news. The anchors chose their 
own stories, rewrite and edit them, and se- 
lect their own graphics. 

WLS-ry Chicago's special assignment report- 
er, Jay Levine, played a small role in the 
recent hostage crisis in Beirut. Levine acted 
as a link between the 10 Chicago area hos- 
tages and their families, gathering notes for 
the hostages and then airing their replies dur- 
ing a 4 p.m. newscast. Levine also arranged 
for a live phone hook -up from a hostage 
farewell dinner held in Germany the night 
before the hostages returned. The hostages 
spoke to their families during wts -TV's 10 
p.m. news that night, and the next day foot- 
age from the dinner was shown. 

Helicopters not only are reporting the news, 
but at times are helping to save lives. KTSP- 
Tv Phoenix pilot Len Clements spotted and 
rescued a 13- year -old boy who had been lost 
in the wilderness north of Phoenix for over 
three days. The rescue came in the late 
morning, and the station carried the story on 
its noon newscast. In addition to the live 
coverage throughout the state the helicopter 
makes possible, it has also assisted local of- 
ficials in other search and rescue calls. 

When rioting occured at Pendleton prison, 
WTHR Indianapolis decided to originate its 
early evening newscast there. But while re- 
porting the demands inmates made after they 
took guards hostage, wTHR became a part of 
the story. A closed -circuit feed was set up so 
prisoners could hear and watch state officials 
and inmate leaders read a settlement an- 
nouncement. The station covered the surren- 
der of the prisoners and the release of two 
captives. 

n ENDLETêN 
Maditón County 

Hostage mediation on WTHR 

Within 10 minutes of the shooting of two 
Missouri highway patrol troopers near Bran- 
son, Mo., on April 15, reporters and photog- 
raphers from KOLR -TV Springfield, Mo., were 
providing coverage from .the scene. The 
crew made three live reports. On the night 
following the shooting, KOLR -TV added 10 
mintues to the regular newscast to update the 
story. A suspect, David Tate, suspected of 
another murder in Idaho, was captured on 
April 20. KOLR -TV informed viewers of the 
capture with a half -hour special report, Man- 
hunt: The Final Chapter. In May reporter, 
Sally Kernan followed the story with a six - 
part series on survivalist groups in South- 
west Missouri called In God We Trust. Fol- 
lowers of groups called The Covenant, The 
Sword and the Arm of the Lord, The Chil- 
dren of Israel, as well as the Ku Klux Klan 
were questioned on their beliefs. 

Other stories included live coverage of the 
inauguration of Missouri's governor in Jef- 
ferson City in which KOLR -TV acted as the 
originator in a five- station network. KOLR- 
TV cameras also covered the destruction of a 
tornado that struck the Springfield area on 
Oct. 16. 

WFMz -TV Allentown, Pa., used eight cameras 
and over a mile of cable to present live cov- 
erage of the two -hour address before the Le- 
high County Chamber of Commerce of Al- 
lentown, Pa.'s native son, Lee Iacocca. 
During the night, a number of features on 
Iacocca's past were compiled through inter- 
views on the banquet floor with his family, 
former teachers and business acquaintances. 

Friday, May 31, was going to be a long day 
for news staffers at wrAE -TV Pittsburgh with 
the U.S attorney expected to announce in- 
dictments in a drug scandal in Major League 
Baseball. Employes were up and going by 5 
a.m. preparing to cover grand jury testimony 
that lasted most of the day. By late afternoon 
the first indications that bad weather was on 
the horizon appeared. By 6 p.m., tornado 
warnings had gone out for the area and by 9 
p.m. the storms had passed. But by then 20 
tornadoes had touched down, killing nearly 
100 people and causing million of dollars of 
damage. Back came news staffers who had 
worked all day on the drug case. Live cover- 
age for the 11 p.m. newscast was set up. The 
station dispatched overnight crews and by 
morning 10 reporters were gathering reports 

Tornado coverage on WTAE -TV 
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of the dev.asiation in easténi Ohio and north- 
western Pennsylvania using the station's 
own helicopter, two rented choppers and 
rented plane. Reports continued throughout 
Saturday, providing victims with informa- 
tion for obtaining help. 

O 

Wnsu -ry New Orleans went live for much 01 
the afternoon when Louisiana Governor J. 
win Edwards was indicted on federal racke- 
teering charges. The station had four crews 
at one time covering the courthouse anc 
switched from there to the state capital, live. 
several times to gather reaction. Special re- 
ports on the background of the case had been 
prepared weeks earlier. The 6 p.m. newscast 
was expanded to one hour to cover the story. 

A record freeze coupled with a local pow- 
er outtage caused many residents to be with- 
out electricity on the coldest day of the year. 
The station brought in all its staffers to cove( 
the story, and the station set up a live discus- 
sion of the problem with utility officials and 
government regulators. 

Station photographer Henry Vigreux be- 
came part of the story when he was arrested 
while shooting video of New Orleans Bridge 
Police arresting another man. Federal civil 
rights indictments were eventually handed 
down against the officers and all four were 
found guilty. WDSU followed with reports 
about other bad experiences residents had 
with the Bridge Police. 

After a grain storage building exploded nea 
downtown Knoxville, Tenn., shortly afte 
11:30 a.m., WATE -TV there had a live remou 
at 11:58, just in time for its noon news. Sev 
eral live reports were aired throughout th( 
afternoon. The station's coverage earned it 
first -place award for spot coverage from th( 
Tennessee Associated Press. 

O 

Noncommercial Kivu Topeka, Kan., has be 
gun presenting 90- second updates on the ac 
tivities of the Kansas legislature. They an 
shown each night immediately after the Mac 
Neil /Lehrer NewsHour. 

In January, two camera crews from wss-r 
Atlanta rushed to Dobbins Air Force Bas 
after hearing a radio report that a Galax 
airplane was having trouble landing. Thy 
plane was forced to land with one whee 

Jdial A+ - 

Crash landing on WSB -TV 
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down. The crews arrived in time to capture 
the scene from two different angles. 

O 

WJxr Jacksonville, Fla., improved its spot 
news coverage in the past year when it 
joined with other six stations in the Florida 
News Network. The stations use mobile Ku- 
band uplinks to satellite stories to one an- 
other. WJXT provided live coverage of the 
massive fires that raged in the central part of 
the state in May and followed the path of 
Hurricane Bob from a base in Charleston, 
S.C. 

Two shooting incidents were highlights of 
wJKw -Tv Cleveland coverage. In the first 
case, a man entered the station, demanded to 
talk with a reporter, and then pulled two guns 
and pointed them at his own head. WJKw -Tv 
News Director Tony Ballew, reporter Mike 
O'Mara and photographer Roger Powell re- 
sponded to the call from the station guard, 
and Powell taped the proceeding while the 
others waited for the arrival of the Cleveland 

A shooting inside WJKW -TV 

SWAT team. After two -and- one -half hours 
of negotiation with the team the man killed 
himself with a shot in the head. The 6 p.m. 
news carried the story, which was handled 
by O'Mara, with reporter Carl Monday do- 
ing a sidebar on the SWAT team and reporter 
Mike Conway doing a sidebar on the gun- 
man's background. 

In another shooting incident, a man en- 
tered the main branch of the Cleveland li- 
brary and shot randomly at patrons, killing 
one woman and seriously wounding two. He 
later said he hated women, and was convict- 
ed of murder. WJKw -TV said it exposed the 
man's lengthy criminal record in an exclu- 
sive report the night of the shooting. 

National stories had special significance for 
WAVY -TV Portsmouth, Va., last year. In May, 
the station featured the FBI's arrest of John 
Walker and his son, Michael, on charges of 
espionage. WAVY -TV covered the arraign- 
ment of the two in Baltimore, and also aired 
stories on security at local military facilities. 

The hijacking of TWA Flight 847 was also 
a local story for WAVY-TV. On board the plane 
were a newlywed couple from Portsmouth 
and a number of Navy personnel stationed in 
the area. The Defense Department requested 
that WAVY -TV not reveal the affiliation of the 
Navy men. Once their identities became 
common knowledge, however, the station 

reported on the vigils of their families and 
friends. It also carried live reports of their 
return to the Norfolk (Va.) Naval Base. 

O 

When a Delta Airlines flight en route from 
Fort Lauderdale, Fla., crash -landed at Dal- 
las -Fort Worth airport killing 133 people ear- 
lier this month, WPLG Miami -Fort Lauder- 
dale chartered a Lear jet to fly two crews and 
a producer to the scene. WPLG, one of four 
Florida stations that developed specialized 
Ku -band satellite newsgathering facilities as 
part of the Florida News Network founded 
earlier this year, had its crews work through 
the night to contribute live remotes to a spe- 
cial report and expanded its 6 p.m. newscast 
the next day. Joint SNG efforts of the Florida 
network, which uses Dalsat custom -de- 
signed portable Ku -band uplinks and satel- 
lite time purchased from GTE Spacenet, 
have also allowed WPLG to bring its viewers 
coverage of the Pensacola abortion bombing 
trial, the largest outbreak of brush fires in the 
state's history, the discovery of Spanish trea- 
sure off Key West and other regional news 
events. 

For six straight nights WIUK -TV Green Bay, 
Wis., aired live half -hour specials from Osh- 
kosh, Wis. , during the annual fly -in and 
convention of the Experimental Aircraft As- 
sociation. The specials included taped high- 
lights of the air shows and convention activi- 
ties and interviews with celebrities, pilots 
and aircraft designers. There was also a spe- 
cial look at the Concorde, which made its 
first Midwestern landing during the conven- 
tion. 

Using its Conus Newstar van, wary Char- 
lotte, N.C., broadcast live from the site of a 
collapsed tunnel on Interstate 40. Reporter 
John Carter reported during the 6 p.m. 
newscast on March 5 that a rock slide had 
collapsed one tunnel in mountainous 
Haywood county, N.C., and damaged an- 
other. 

O 

Investigative reporter Jim Taricani of wJAe- 
Tv Providence, R.I., got the first local exclu- 
sive interview with Claus von Bulow after 
his acquittal on murder charges in June 
1985. Taricani had cultivated von Bulow as a 
source for a number of years and had gained 
exclusive interviews with him in the past 
three years during other court proceedings 
and the first trial. Within 90 minutes of the 
verdict, von Bulow was in WJAa -TV studios 
for the interview. 

The station also covered the ongoing story 
of a 4- year -old found dead in Pawtucket, 
R.I. The child had initially been reported 
missing and the station was at the parents' 
house preparing for a live shot on the 6 p.m. 
newscasts when word reached the home the 
dead baby had been found. But in the 
months that followed, the parents came un- 
der investigation. The station went live from 
Bloomington, Ind., where the mother had 
been staying when her arrest warrant was 
issued. There were also subsequent live 
shots from Bloomington as the investigation 
continued. 
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The political season provided an opportunity 
for WBNG -TV Binghamton, N.Y., to cover a 
visit of President Reagan to an IBM facility 
in Endicott. The station covered his arrival 
live at the airport, originated pool coverage 
at the IBM plant and provided live coverage 
of a political rally later at a local high school. 

On the night of the election, WBNG -TV 
used its computerized vote tabulation system 
and Colorgraphics computer system to gath- 
er and illustrate election races. The tallying 
was aided by some 260 poll watchers sta- 
tioned throughout the area. The computer 
system enabled the station to forecast the 
winners before victory statements came 
from the candidates. Five live remotes were 
set up from area campaign headquarters to 
report on election activities there. 

Koe-TV Albuquerque, N.M., with its signal 
reaching some of the nation's most remote 
areas, this year extended the reach of its 
news department with the addition of Ku- 
band satellite news gathering capabilities. 
Since January, the station has used its new 

KOB -Nat ground zero 

Hubbard Communications' Conus Newstar 
transportable uplink to broadcast a live 40th 
anniversary report from the Trinity site, the 
military reservation near Alamogordo, 
N.M., where the first atomic bomb was det- 
onated in July 1945, and also to air an entire 
newscast from Truth or Consequences, 
N.M., over 100 miles away, 34 years after 
the town's renaming. In addition, the SNG 
vehicle provided numerous variety pieces 
and live remotes on location at breaking 
news events, such as plane accidents and 
forest fires. 

On the night before election day last year, 
President Reagan and his campaign staff de- 
cided to swing into Minnesota for a last - 
minute stop in his opponent's home state. 
Air Force One was already on the way when 
Krrc Rochester got the word. Three camera 
crews were immediately sent to the scene, 
and a three -part report was ready in time for 
the evening news. This effort won KTTC an 
honorable mention for spot news from the 
Minnesota Associated Press. 

O 

WOWK -TV Huntington, W. Va., covered live 
the murder trial of a woman accused of kill- 
ing her young child. The inside- the -court- 
room coverage was the first that presiding 
judges in the state allowed. The station cov- 
ered the handing down of the guilty verdict 
and reaction to that decision. 

WOWK -TV also covered the visit of ac- 



cused killer Henry Lee Lucas to Huntington. 
Lucas had been convicted of murdering a 
police officer in Huntington. The station said 
it aired exclusive tape of his arrival in the 
city and gained an interview with the Texas 
ranger who accompanied him to town. 
WOWK -TV cooperated with WFAA -TV Dallas, 
exchanging footage on the Lucas story. 

And a footnote to an investigative piece 
WOWK -TV did last fall on the state's mail -in 
forms to register to vote in which two of the 
station's reporters were jailed (BROADCAST- 
ING, Oct. 29, 1984). The reporters filled out 
several cards, signing their own names but 
with different addresses. Although the re- 
porters were caught and arrested, they were 
cleared of charges. Prosecuting attorney 
John Cummings said: "WOWK -TV may be 
commended for their interest in voter fraud 
and voter registration fraud, but the way to 
show this interest is not to intentionally vio- 
late the laws of this state." But Cummings 
added that the station was cooperating with 
his office, which eventually turned up some 
voter fraud cases. 

D 
Nearly 10 hours of unscheduled news cover- 
age was aired by Kvw -TV Philadelphia during 
the week of the MOVE confrontation with 
police. And at the end of the week a half - 
hour special put the events into perspective. 

D 

When a gunman took hostages at a junior 
college in Temple, Tex., KTBC -TV Austin, 
Tex., some 70 miles away swung into action. 
A news crew took the station's helicopter to 
the site, shot some aerial video and got addi- 
tional ground video from the CBS affiliate 
there, KWTX. An hour and a half after the 
drama began, KTBC -TV was back in Austin in 
time for a live report on the 6 p.m. newscast. 
Some 13 minutes earlier, the helicopter feed 
got routed through the CBS loop from Aus- 
tin to San Antonio and then linked by satel- 
lite to the network news in New York. 

D 

KwwL -Tv Waterloo, Iowa, covered the pit 
stop in that town for an across -the -state bicy- 
cle race. A news crew had spent a few days 
on the road with the cyclelists, shooting file 
video. The station went live at 6:30 the even- 
ing most of the riders and support personnel 
stayed in Waterloo, but coverage had to be- 
gin hours earlier when the first rider arrived 
in town at 9 a.m. Some 10,000 people went 
to Waterloo that day for the race. 

D 

Just 14 months after Archbishop Bernard 
Law was installed in the Boston Archdio- 
cese, Pope John Paul 11 elevated him to the 
Sacred College of Cardinals. WCVe -TV Bos- 
ton sent anchors Chet Curtis and Natalie Ja- 
cobson, special correspondent Clark Booth 
and a team of producers, photographers and 
technicians to cover the elevation. The sta- 
tion carried the ceremony live at 4:30 a.m. 
and produced a special two -hour program to 
air that evening in prime time. Live news 
coverage began six days before the consis- 
tory and continued until the new cardinal 
returned to Boston almost two weeks later. 

Spot news coverage was given a boost at 
WCVB -TV last November when the station 
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r, 
urchased a $500,000 Ku -band portable sat- 

ellite uplink van. During elections, the sta- 
tion went live from four New Hampshire 
sites and relayed the signals back to the sta- 
tion via satellite. It also used its "Newstar 5" 
to go live from the scene of a train wreck and 
the resulting fire in a cargo of hazardous 
chemicals. 

The big news at KTTV(TV) Los Angeles this 
year has been the addition of a half -hour 
prime time newscast at 8 p.m. The station 
also has one -hour newscasts at 11:30 a.m. 
and 10 p.m. The new newscast has picked 
up a four Nielsen and Arbitron rating, the 
station says. 

One of the local Emmys the station won 
this past year was for their coverage of a 
sniper incident in a schoolyard. In addition 
to covering the police and SWAT team ac- 
tivities, KTTV interviewed school officials, 
parents of students caught in the schoolyard 
and paramedics on the scene. Three people 
died in the attack. 

Another award -winning portion of the 
KTTV news is the "Crime Stop 11" segment 
on the late evening newscast. Described as a 
"television neighborhood watch" program, 
it covers crimes, missing people, wanted su- 
spects and crime prevention and safety tech- 
niques. It won an award from the Los Ange- 
les police department this year. 

Among the hostages on TWA Flight 847was 
the Peel family from Hutchinson, Kan., and 
KWCH -TV Wichita sent a crew to Frankfurt, 
Germany, to cover its arrival in friendly ter- 
ritory. During the ordeal, KWCH -TV arranged 
interviews with other members of the Peel 
family in Kansas on CBS. From Frankfurt, 
the station was able to air live footage of the 
hostages' arrival. And KWCH -TV also got an 
exclusive interview with the last member of 
the family to be freed, Bob Peel Jr. When the 
hostages returned to Hutchinson, the station 
broke into regular programing with a live 
report. 

The farm crisis was a big, ongoing story for 
KTty -TV Sioux City, Iowa. The station ar- 
ranged for a live landline from the city's 
municipal auditorium to provide coverage of 
many farm crisis rallies. And a five -member 
team traveled to Washington, accompanying 
farmers who were marching there. The sta- 
tion originated live, by satellite, the first half 
of three consecutive evening newscasts from 
the capital, a first for an Iowa television sta- 
tion, it said. In addition, two half -hour, 
prime time specials were aired on the crisis. 

On the night of city council elections in Pen- 
sacola, Fla., w,rrc there and the Pensacola 
News -Journal teamed up for live election 
coverage. The two set up election central in 
the station's newsroom and received phone 
reports of each precinct from the League of 
Women voters. Newspaper personnel tallied 
the results and passed them to the election 
anchor to air. Included in the 90- minute cov- 
erage, hosted by the station's news director 
and the paper's local personality columnist, 

were commentary and analysis. The day be- 
fore, the station gave candidates free air time 
to express their views on the issues. 

Fourteen hours of live local coverage of the 
Gary Dotson rape case were provided by 
WBBM -TV Chicago. Daytime programing was 
pre- empted on three days, as reporter Phil 
Walters followed the story of the imprisoned 
rapist whose accuser, Cathy Webb, later de- 
nied the rape had happened. Walters ob- 
tained exclusive interviews with Webb's fos- 
ter parents and pastor in New Haven, Conn., 
and was on the scene when Illinois Governor 
James Thompson granted Dotson clemency. 

The outbreak of salmonella in Chicago 
received immediate news coverage by 
WBBM -TV. The station alerted the public to 
the epidemic by airing a 45- minute news 
special, Salmonella: The Mystery, with a 
panel of experts to answer viewer questions. 
Over 17,000 people were infected by the 
bacteria. A WBBM -TV salmonella hotline was 
open for viewer calls throughout the day. 

Wts-ry Columbia, S.C., covered the first ex- 
ecution in the state since 1963. Coverage 
from the studio began shortly before the 
scheduled 5 a.m. execution and was inter- 
mixed with taped pieces on the case and live 

Execution vigil on WIS -TV 

reports from the prison's media room and 
from the death penalty demonstrations out- 
side the prison. In addition, advocates on 
both sides of the issue appeared live in the 
station's studios for a 45- minute discussion. 

The Carolina News Network, a microwave 
hookup among four North Carolina TV sta- 
tions, has provided ww. w -TV Greensboro 
with the ability to make the most of major 
regional stories. For instance, the station 
said it was the only station in its market with 
live coverage of Hurricane Diana from the 
coast 200 miles away last September. 

Using the Carolina Network's resources to 
obtain a satellite uplink for back -up feeds in 
case the microwave system wouldn't work in 
the weather (it actually did hold up), WFMY- 
TV carried live reports throughout the storm, 
while meteorologists Randy Jackson and 
John Bulatewicz aired hurricane advisories 
and tracked the storm by radar and weather 
computer. The station also sent out crews 
last month for live remotes from the coast 
when Hurricane Bob turned inland. 
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Being in the right place at the right time can 
turn into a beat, as w,ru -ry Washington pho- 
tographer Gino Bruno found out. On his way 
to another assignment, he noticed a kerosene 
tanker leaking fuel as passing motorists sig- 
naled the driver to stop. Soon after the driver 
got out of the truck and cleared the highway, 
the truck exploded, which Bruno captured 
on video. 

The satellite news gathering truck the sta- 
tion acquired (it's a part of the Conus net- 
work) has helped the station cover breaking 
stories far from Washington. When convict- 
ed murderer Bernard Welch was recaptured 
in Greensburg, Pa., a news crew in Hagers- 
town, Md., joined the Newstar 7 vehicle 
which had been covering the Redskins in 
Carlisle, Pa. The station aired an interview 
on the late news with the policemen who 
made the arrests and the landlord who had 
rented a room to Welch. The mobile satellite 
unit also was used for coverage of the emerg- 
ing Walker spy scandel. The station traveled 
to Norfolk, Va., and Baltimore to cover the 
arraignments. 

A crew from wrA.r -ry Altoona, Pa., just hap- 
pened to be at the Pennsylvania state police 
barracks in Hollidaysburg on the night of 
March 27 when a woman ran in telling po- 
lice that her husband had threatened her and 
that he was waiting for her outside in a truck. 
Police pursued the man back to his house 
where he shot and killed one of the officers. 
A second officer killed the man. A wTAJ -TV 
crew was there minutes after the incident 
and was able to present a report, including 
interviews with neighbors, for that night's 11 

p.m. news. Coincidentally, a story on police 
training in cases of shooting incidents in the 
dark aired that night. The story was followed 
the next day with a profile of the gunman and 
an interview with a psychologist on violence 
against police. Later WTAJ -TV covered the 
funeral of the slain policeman and inter- 
viewed members of the gunman's family. 

News crews from KENS -TV San Antonio, 
Tex., traveled far to cover breaking news. 
The station provided coverage of the nation- 
al Mexican elections and accompanied local 
leaders on a trip to the Far East to look for 
companies willing to invest in the San Anto- 
nio area. Out of the trip came an hour docu- 
mentary, Present Friends, Future Partners. 

One news series KENS -TV undertook ex- 
amined infant deaths across the country due 
to the drug E- ferol. It led to the DA's consid- 
eration of murder charges against the manu- 
facturers. 

Politics being big news in Washington, WRC- 

Tv there set out to provide comprehensive 
coverage of campaign 1984, from the Iowa 
caucuses to the November election. Many of 
anchor /reporter Susan King's "cover stories" 
were about the campaign. Station correspon- 
dents reported live from Boston, New York 
and Atlanta on Super Tuesday's slate of six 
primaries. The station sent four anchors/re- 
porters, three producers and seven technical 
assistants to each of political conventions 



last summer. Exclusive live reports were 
aired from Philadelphia, Louisville and 
Kansas City the nights of the three presiden- 
tial/vice presidential debates. On election 
night, WRC -Tv reported live from nine loca- 
tions including Reagan headquarters in Los 
Angeles. 

The Home State banking crisis was a story 
with immediacy for wcpo -ry Cincinnati. The 
station reported from Columbus, Ohio; 
Washington, and Florida as well as the Tri- 
State area (Ohio, Kentucky and Indiana), 
covering the story from the time it broke, in 
March 1985, through the scheduled reopen - 
ings of the last savings and loans, in July 
1985. 

Anchorman Don Postles of wKew -ry Buffalo, 
N.Y., with guest commentator Father Art 
Smith, covered the three -hour mass said by 
Pope John Paul II at Toronto's Downsview 
airport. During the papal visit to Canada, 
WKBW -TV was able to get a number of side- 
bar stories directly from viewers by setting 
up a Pope Hotline. 

Wirr Syracuse, N.Y., made it easier for itself 
to cover the state fair in that city. For 10 days 
it moved the whole news operation to the fair 
site, taking a mobile newsroom, edit pack 
and satellite -delivered wire service to a trail- 
er on the fairgrounds. A mobile production 
unit was built inside the microwave facility 
and another building erected for the set. 

Based on that success, the station decided to 
cover live the two- and -a- half -hour St. Pa- 
trick's Day parade in downtown Syracuse 
with its two microwave units and six camera 
positions. 

On the hard news front, the station went 
live when the mayor announced he would 
not seek re- election. The story was covered 
extensively in the evening newscast, and the 
late -night news was expanded to house the 
appearance of the four announced candi- 
dates for the post. 

The cameras of KTVV Austin, Tex., followed 
Texas Governor Mark White's April trip to 
Honduras, near the Nicaraguan border, 
where he viewed military maneuvers con- 
ducted by troops from the Texas National 
Guard. The Nicaraguan government 
claimed that the Texans had tried to provoke 
a confrontation with their troops during the 
exercises and that White's trip was a tool to 
gain political popularity. KTVv aired reports 
sent by satellite and airplane for each news- 
cast for four days. 

O 

KRIS -TV Corpus Christi, Tex., pulled out all 
the stops to cover the Navy's decision to 
dock the battleship Wisconsin in that port. 
The station went live both from Washington 
and Corpus Christi. The announcement had 
capped some two months of stories the sta- 
tion did on the site selection process, the 
impact on the area selected and the Wiscon- 
sin itself in its dock in Philadelphia. Satellite 

coverage and video from stations in other 
cities along the Gulf Coast that had vied for 
the ship were used in covering the story. 

O 

WJETry Erie, Pa., sent its news director, Eric 
Johnson, to China, along with a trade mis- 
sion from Erie that was signing a "sister 
city" arrangement with Zibo, in Shandong 
Province. Johnson arranged for live satellite 
transmission through the China News Agen- 
cy and Bonneville Communications as a spe- 
cial feature on wiET -Tv's 11 p.m. news. 

As an inexpensive way to improve its spot 
news gathering wREx -TV Rockford, Ill., cre- 
ated the "Dateline News Network," com- 
posed of approximately 60 home video cam- 
era owners. The first submission in April 
was footage of an explosion and fire in 
downtown Rockford, which was used by 
both wREx -TV and ABC News. 

A reporter and photographer from mow 
Palm Beach, Fla., accompanied Florida 
Governor Bob Graham last October during 
his tour of the Caribbean where he talked 
with leaders of various countries on trade 
with his state. Several live reports on the trip 
and interviews with the governor were sent 
back by satellite. In September, wrry sent a 

The American Chiropractic Association 
proudly announces the winners of 

The 1984 Journalism Awards Competition 
Radio 
Gold Award (First Place) 
"A Message of Hope" 
"Eating for a Healthy Heart" 
"Hearts Rebirth" 
"Saving a Broken Heart" 
Joan Beuckman/ 
Margie Manning/ 
Steve Shomaker 
KMOX Radio 

Bronze Award (Runner -Up) 
"The Story We Don't 
Tell ".10 Part Series 
Jan Sherbin 
WFWQ -FM Radio 

Bronze Award (Runner -Up) 
"Diet and Fitness" -5 Part Series 
Marti Emerald 
KSDO Radio 

Consumer Magazine 
Gold Award (First Place) 
"The Pain in the Neck 
That's Not Tension" 
Betty Christiansen 
Bestways Magazine 

Bronze Award (Runner -Up) 
"Unlocking Pain's Secrets" 
Claudia Wallis 
Time Magazine 

Bronze -Award (Runner -Up) 
"Hold the Eggs and Butter" 
Claudia Wallis 
Time Magazine 

Television 
Gold Award (First Place) 
"The Elderly: Pills and Problems" 
David Rummel/Geraldo Rivera 
ABC -TV 20/20 

Bronze Award (Runner -Up) 
"The Hidden Handicap" 
Lee Ann Soowal 
WYFF -TV 

Bronze Award (Runner -Up) 
"Medical Myth -Buster" 
Abby Melamed 
KGO -TV 

Newspaper 
Gold Award (First Place) 
"Coming of Age" 
The Journal Staff 
The Journal 

Bronze Award (Runner-Up) 
"The Bad Back" 
Diane Eicher 
The Denver Post 

Bronze Award (Runner -Up) 
"Nation's Medical Cost 
Starts to Hemorrhage" 
Ronald Kotulak 
Chicago Tribune 

Special Interest 
Gold Award (First Place) 
"Editorial Cartoons" 
Dick Locher 
Chicago Tribune 

Bronze Award (Runner -Up) 
"Sport's Newest Casualties" 
Jay Stuller 
Kiwanis Magazine 

Special Award -Investigative 
Reporting 
"The AMA's Conspiracy 
Against Chiropractic" 
R.B. Kelly Snodgrass, D.C. 
East West Journal 

CLOSING DATE FOR 1985 COMPETITION MARCH 1,1986 
FOR RULES & ENTRY FORMS, WRITE TO: 

Journalism Awards /American Chiropractic Association /1916 Wilson Boulevard /Arlington, Virginia 22201 
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camera crew up in a research plane to get 
pictures of tropical storm Isadore as it hit the 
coast of Palm Beach county. 

President Reagan and Pope John Paul II were 
two international figures covered by wrot. -Tv 
Toledo, Ohio. The station sent reporters to 
Lima, Ohio (about 75 miles south of Tole- 
do), and to Deshler (about 55 miles away) to 
cover Reagan's train trip through the state 
and to Toronto for the Pope's visit. The Presi- 
dent's stop in Deshler occured during wTOL- 
TV's evening news, enabling the stations to 

cover parts of the President's remarks live. 

When a natural gas plant in Mexico City 
exploded and killed 800 people last Novem- 
ber, KCBS -TV Los Angeles sent a crew there 
and was on the scene live for its 6 p.m. 
newscast. Rather than dubbing an inter- 
preter's voice, the station let those inter- 
viewed speak in their native language with 
translations following the quotes. The sta- 
tion's commitment to the story lasted more 
than a week. It followed the collection of 
food and medicine in Los Angeles and then 

returned to Mexico City with the Red Cross 
to show how those contributions were used 
in the relief effort. 

A fire at a chemical company in Coachella, 
Calif., sent KESO Palm Springs, Calif., to the 
scene, where it sent back live bulletins 
throughout the day. Coverage also told near- 
by residents of evacuation plans and emer- 
gency resource centers. The station followed 
its reporting that day with a half -hour public 
affairs special at the end of the week about 
the fire, with the reporters on the scene serv- 
ing as guests on the program. 

Investigations, documentaries: probing below the surface 

LS HIS 
BTORY, 

Lucas investigation on WFAA -TV 

WFAA -TV Dallas took the lead in investigating 
whether all the mass confessions of alleged 
killer Henry Lee Lucas were true. The sta- 
tion began investigating in November 1984 
and turned up evidence that Lucas could not 
have committed all the murders authorities 
believed. WFAA -TV ran down information 
that Lucas was in one part of the country 
when he was allegedly committing murder 
in another part. The reports added fuel to the 
special grand jury's investigative into wheth- 
er law officers helped Lucas confess by lead- 
ing him on. As a result, a number of law 
enforcement offices reopened murder inves- 
tigations attributed to Lucas. 

An investigation into bingo in northern 
Texas turned up a number of promoters bilk- 
ing millions of dollars that were earmarked 
for charity. The series documented the illegal 
activities of some bingo promoters. News- 
papers and local officials also began investi- 
gation strengthened its regulations and en- 
forcement of bingo games. 

Another investigation turned up the waste 
of tax dollars in almost every agency of the 
state government. The three -month probe 
found elected officials using state aircraft to 
take private vacations at luxury country 
clubs on the West Coast. Board members 
attended meetings by traveling in a $400 -an- 
hour state jet. Another study turned up il- 
legal contracts by state officials. As a result 
of the investigation, a number of bills were 

introduced to curb the waste. 

FBI tape of the president pro tempore of the 
Mississippi state senate accepting a bribe 
was shown exclusively on w,m Jackson, 
Miss., according to news director, Walter 
Saddler. The tape showed the senator taking 
money, which a federal jury later found was 
meant to buy his influence in getting a bill 
passed through the state senate, from the 
trunk of an automobile. The man was later 
convicted of extortion and resigned from the 
senate. Wrrvreported live immediately after 
the guilty verdict was announced. 

Two WLEX -TV Lexington, Ky., reporters 
risked personal injury to get to the bottom of 
two issues. The use of stun guns by city 
police had been much debated in the com- 
munity. Reporter Steve Collier arranged to 
use a local hospital emergency room and its 
staff, wired himself with a heart monitor and 
reported a first- person story after he was 
"stunned" by a 9 volt weapon. 

Reporter /videographer Tim Weldon 
donned protective clothing to tape removal 
of asbestos, a sometimes harmful substance, 
from schools and office buildings. Weldon 
followed workmen into a school, wrapping 
his camera, recorder and cable in plastic gar- 
bage bags, and taped their progress in clean- 
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Asbestos watch on WLEX -TV 

ing up the asbestos. 

It was a busy year for investigative reports at 
wac-TV Washington, with the station airing 
37 special series and seven investigative re- 
ports. One eight -month investigative into 
missing children and child sex rings across 
the country produced information about the 
possible location of missing child in Florida. 
The station stumbled into another story on 
area discrimination. In 1967, reporter Jim 
Upshaw did a story on a court order against 
the discrimination practices of a Virginia res- 
taurant. In December, Upshaw and a news 
crew, which included two blacks, visited the 
restaurant but was told coffee would cost 
them "$500 a cup." Because of the ensuing 
story, the FBI and Justice department inves- 
tigated; the owner pleaded guilty to criminal 
contempt and was subsequently sentenced to 
jail. 

KRON -TV San Francisco "Target 4" reporter 
Mike Cerre revealed that a top Agriculture 
Department official helped design a crop 
subsidy program that allotted $900,000 to a 
farm in which he was a partner. After the 
station aired the reports, called "PIK'd 
Clean," the Justice Department launched an 



investigation. Despite finding violations of 
policy and ethics, Justice's public integrity 
section concluded that prosecution of Ever- 
ett Rank wasn't merited. The department 
warned the USDA to make sure that Rank 
didn't violate conflict of interest laws in the 
future and ordered him to attend ethics ori- 
entation sessions. 

KRON -TV devoted a commercial -free half - 
hour to a documentary on the lives of doc- 
tors, nurses and others at San Francisco Gen- 
eral Hospital dedicated to the fight against 
AIDS. A three -part preview series based on 
the show also aired as "Cover Story" seg- 
ments a week earlier. 

Another commercial -free half -hour docu- 
mentary on KRON -TV examined the 10th an- 
niversary of the American withdrawal from 
Vietnam. Healing the Vietnam Wounds 
looked at the impact of the war through the 
experiences of a Vietnamese refugee, veter- 
ans, draft dodgers and interviews with Eu- 
gene McCarthy and Gerald Ford. 

A documentary crew from KMOL -Tv San Ant- 
onio, Tex., spent two weeks in the Rio 
Grande Valley in southern Texas to examine 
the plight of the residents there. In the past 
year, they had gone through a major freeze, 
drought and flood, and suffered economical- 
ly because of the devaluation of the peso. 
The report focused on people looking for the 
American dream, and discovered the inabil- 
ity of some Texas counties to formulate regu- 
lations to help residents and developers who 
took advantage of local residents. The docu- 

WPIX(W) New York said it gained an exclusive 
'nterview with subway "vigilante" Bernhard 
Goetz after Goetz turned himself in to New York 

police. 

mentary won the Sidney Hillman Founda- 
tion award, the first nonnetwork production 
in more than 20 years to win it, the station 

The station is in the second year of its Call 
Four program, which handles problems 
called in by the public. The station reports 
that 95% of the nearly 9,000 problems 
logged were solved in the first year of oper- 
ation. Calls have ranged from street flooding 
to sheep running loose on the highway. After 
several months of research, the program was 
launched. Three major civic organizations 
located volunteers to staff the problem -solv- 
ing wing, with the station's consumer report- 
er airing the solutions. An independent 
chamber of commerce survey found Call 
Four to be the fourth most effective problem 

solver in the area, behind the mayor's office 
and two local law enforcement agencies. 

An investigative report of interest to millions 
of people in the New York area appeared on 
wcas -ry New York. Gasoline dealers, it was 
revealed, were selling bootleg gasoline with 
octane below advertised levels, costing car 
owners $200 million a year in car repairs and 
overcharging. The report also said major oil 
companies have misrepresented the gasoline 
they sell, but that gasoline retailers know- 
ingly bought and sold gasoline of poorer 
quality and advertised it as higher quality. 
After the series aired, the New York state 
attorney general announced enforcement ac- 
tions, including tougher penalties for over- 
charging and misrepresentation, and the 
New York City Council held hearings on the 
problem. When WCBS -TV said it had re- 
ceived more than 8,000 written requests 
from viewers for a list of the stations that 
sold falsely advertised gasoline, the New 
York City Department of Consumer Affairs 
compiled one. Copies of WCBS-TV'S investi- 
gative report, made available by the New 
York State Petroleum Council, were sent to 
New York state senators, assembly members 
and employes of the governor's office. 

Health code violations in New York City 
public schools were explored in a two -part 
report that traced the problem back to school 
custodians. According to WCBS -TV, its re- 
porter visited schools to check out some of 
the health hazards listed by the department 
of health, including peeling paint and plas- 
ter, mice and roaches, greasy cafeteria floors 

"Like a successful news team, corporations have a 
personality that evolves over time." -Robert W. Lundeen 

Chairman of the Board 
The Dow Chemical Company 

Our personality is changing. Product lines are dramatically 
different. Our readiness to communicate is, too. 

Openness and candor -these "personality traits" shape the 
expanded dialogue we're having with the people we touch. 

Our evolution continues. And there's no turning back. 

Dow Information Line 
for news media only 
800 -258 -INFO 
(800 -258 -4636) 
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and playgrounds piled high with lumber and 
broken furniture. He learned that the prob- 
lem was that school custodians were not re- 
quired by their contracts to do the mainte- 
nance work, and that many earn $60,000 per 
year and go to work in three -piece suits. 
WCBS -TV says contract negotiations are now 
under way and that the board of education is 
trying to change the contract. 

To illustrate the problems of apartment 
hunting in New York, WCBS -TV designed an 
animated board game showing the apartment 
hunter encountering traps such as phony 
fees, imperfect leases, sublet schemes and 
rent rip -offs. Part of the story also featured 
footage shot by a hidden camera showing 
landlords and rental agents asking for illegal 
fees and leases. 

Other issues examined by WCBS -TV were 
teen -age crime; teen -age drinking, the "bor- 
der war" between New York and New Jersey, 
and New York immigrants. Documentaries 
on the beauty of the Hudson river, local 
youths who made a music video and the 
Mets aired during the year as well. 

Mishandled autopsies in the Cook county 
Medical examiners office were discovered 
by weaM -ry Chicago, leading to the resigna- 
tion of one medical examiner, suspension of 
another, institution of a peer review system 
and organization of a forensic unit within the 
morgue. Dead Wrong, reported by Pam Zek- 

Forensic investIg r, on WBBM -TV 

man, found that pathologists had failed to 
identify numerous homicides, drug over- 
doses and cases of child abuse, instead re- 
porting the causes of death as "unidenti- 
fied." 

No Place Like Home was a one -hour 
WBBM -TV documentary focusing on urban 
poverty among women and children. After 
the program was aired, viewers donated 
$10,000 to a Chicago shelter the news team 
had visited, and 2,500 people called to offer 
their service, clothing and furniture. 

A five -part report, Churn and Burn, ex- 
posed banking commodities fraud. Viewers 
were warned about high -pressure brokers 
who promised quick profits at low risk, 
charging exorbitant management fees and 
commissions and then churning the accounts 
by making unauthorized trades. As a result 
of waBM -TV's investigation, the National 
Futures Association has tightened its rules 
and is conducting its own investigation. 

KHou -Tv Houston worked in cooperation 

with the American Cancer Society in re- 
searching which aspect of cancer needed 
more public awareness. They decided to fo- 
cus on breast cancer and the station began 
work on a five -part series to coincide with 
National Breast Cancer Week. 

Part one of the series identified the prob- 
lem of breast cancer (3,000 Texans would 
get the disease this year) and showed an ac- 
tual breast self -examination. "This was a 
gamble," the station said, since such exams 
are normally not shown on the air. "Howev- 
er, the impact of this segment was enormous 
and received greatly by the public," it said. 
Part two covered mammography, the method 
of early detection and actual mammogram 
testing was shown. "People in the medical 
profession absolutely loved it as it helped to 
dissipate what they report as public fear and 
misconception about mammography test- 
ing," the station reported. Part three covered 
little -talked -about male breast cancer which 
accounts for 1% of breast cancer patients. 
Part four examined surgery and breast cancer 
treatments, focusing on the relationship be- 
tween early detection and degree of radical 
surgery and the progress being made in sur- 
gery. Part five dealt with coping with the 
disease and the various programs available 
to patients. The series was followed with 
updates. 

It was promoted with ads in TV Guide, on 
local radio and with on -air promos. More 
than 10,000 pamphlets were distributed to 
libraries, school districts, doctors and the 
Cancer Society. In conjunction with a local 
hospital the station set up a phone hotline; 
the number was announced after each series 
and logged more than 10,000 calls over a 
week. 

Noncommercial Koeo San Francisco pro- 
duced a three -hour program featuring sever- 
al controversial films on abortion called The 
Abortion Battle, which is scheduled to air 
nationwide over the Public Broadcasting 
Service on Sept. 18. According to KQED, 
public stations will have the option of airing 
either a "finished" three -hour package pro- 
duced by KQED, including the six major 
pieces acquired by KQED and wrap -around 
segments; or, a "do- it- yourself kit" which 
enables individual stations to produce their 
own more localized version. The latter in- 
cludes the major films, background informa- 
tion on abortion, a list of related resources 
and films, and suggested guest experts to be 
interviewed. 

The crew for Evening Edition, the six -min- 
ute documentary series shown nightly on 
noncommercial KCTS-TV Seattle, traveled to 
the sites of last summer's Republican and 
Democratic conventions. The crew included 
two reporters, a videographer, an audio tech- 
nician and an engineer. Each night the re- 
porters rotated, with one at the convention 
site and the other in the hotel suite editing 
video tape which was later transmitted .by 
satellite back to the KCTS -TV studio. 

To mark the 10th anniversary of the with- 
drawal of U.S. troops from Vietnam, WBZ -TV 

Boston sent reporter Dennis Kauff to Bank- 
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kok, Thailand, to report on the state of 
Southeast Asia today. Along the Cambo- 
dian-Thai border he found refugees fleeing 
from continued fighting in Cambodia. 
Among the refugees are children of Ameri- 
can servicemen, Amerasians, who have es- 
caped from Vietnam. Kauff followed the sto- 
ry of one teen -aged girl who was reunited 
with her father in Boston after a 15 -year 
fight to get her out of Vietnam. 

A March WBZ -TV investigative report re- 
vealed a scheme involving gun -running be- 
tween Boston and Ireland. It was learned 
that the suspect in a federal investigation, 
believed to be a hit man for organized crime, 
was allegedly smuggling drugs to finance 
the gun- running operation. Reporter Joe 
Bergantino went to Belfast and Dublin in 
April to meet with officials of the IRA and 
the British government. His four -part report 
followed the smugglers, their cargo and the 
victims of the violence in Ireland. 

Jeanne Blake learned in September 1984 
of "packs," a new drug that was believed to 
be responsible for 10 deaths in New Eng- 
land. Packs is a combination of three drugs: 
Doriden, Tylenol and Codeinde. The ring 
that was allegedly selling packs was broken 
up in October. 

WovM -TV Washington won its fifth George 
Foster Peabody award in nine years for a 
segment on an unlicensed abortion clinic in 
the city. Reporter Mark Feldstein undertook 

WDVM -N's Peabody winner 

a six -month investigative which resulted in 
the clinic's closing, criminal charges being 
brought against its owner -operator and 
emergency legislation being passed by the 
city. 

The investigation began with confidential 
memos the station secured from the District 
government, which cited repeated health 
and safety violations. Despite repeated com- 
plaints and a number of malpractice suits 
filed by patients against the doctor, the clin- 
ic's license had been renewed by District 
officials until 1982. Since then, it had been 
operating without a license. The station 
found no trouble in talking to the doctor and 
five women who said they suffered medical 
problems because of their treatment. 

As part of the investigation, a station 
staffer went to the clinic for a pregnancy 
urine analysis and abortion counseling. The 
woman was told her test was positive and 
she could come in for an abortion that after- 
noon. The urine sample submitted, however, 
was that of a man. Within three weeks after 



,as that of a man. Within three weeks after 
le three -part series was aired, the District 
overment closed the clinic and filed crimi- 
al charges against the doctor. 

cn investigation by KTBC -TV Austin, Tex., 
irned up a child pornographer. The station 
eceived a tip that an area man was printing 
nd distributing child -sex pamphlets from 
is home. KTBC -Tv located his address and 
eat for the booklet. When it was received, 
ae station turned over the material to the 
ounty attorney's office. The man was ar- 
;sted and his trial is pending. 

IMAR -TV Baltimore undertook a number of 
cumentary projects in the past year, tying 

to past, present and future together. In one 
ine -part report, the station contrasted the 
-aduation class of 1985 with that of 1965. 
rventy years ago the nation was going 
rough the civil rights movement, urban 
rd student unrest, and the Vietnam war. 
he effect it had on that generation was com- 
ued to goals of this year's graduation class, 
eaned on MTV and computers. 
In May, a six -part report examined the 

tture of the city, Baltimore 2001. The sta- 
3n previewed what the skyline, neighbor- 
)ods and urban transportation would look 
ce along with the trends in present educa- 
)n, medicine /health and economics. Coro- 
ner graphics and illustrations helped give 
ewers an idea of what the city would look 
ce in the next century. 
Last February, a news crew roamed the 

ate, from inner city Baltimore to mountain - 
Ius western Maryland to the Eastern shore 
suburban counties, to determine the life 

yles and attitudes of black people. The sto- 
;s, which showed the advancements blacks 
id made but also pointed up continuing dis- 
imination, aired during black history 
onth. 

?HAS -TV Louisville, Ky., spent nine months 
camining the divisions within the Southern 
aptists, with the station's reporting culmi- 
sting in live coverage from the Baptists' 
Immer convention. WHAS -TV interviewed 
'embers of the fundamentalist movement in 
allas and talked to local parishioners and 
astors. In Nashville, interviews were done 
ith the Baptist Sunday School Board as 
ell as with convention officials. Interviews 
ith those running the seminaries in the 
outh and Southwest were also included. 
,uring the week of May 13, the station aired 
series of reports delving into the conven- 
an fight and what effect it would have on 
e local church, the seminaries and the na- 
anal political agenda. 

.n investigation by WKBW -TV Buffalo, N.Y., 
>und that spending abuses in the city -fund- 
J MUNY baseball league. Cash meant to 
ay for maintainence of the playing fields 
'as spent on expensive dinners for league 
fficials. The WKBW -TV story led to a city 
westigation and the eventual disbanding of 
le league and the formation of a new one in 
s place. 

Political Parasites, a wMAQ.Tv Chicago in- 
vestigative series, uncovered "widespread 
waste, corruption and cronyism within the 
Illinois state legislature," leading Illinois 
Governor James Thompson to sign a bill 
eliminating 54 "study commissions" that 
had cost taxpayers $7 million. The commis- 
sions had been created by the legislature to 
study citizen concerns, but were actually be- 
ing used, according to WMAQ-TV, "to pay for 
domestic and foreign junkets, to dine lavish- 
ly at expensive restaurants, to hire friends 
and family members, to keep former legisla- 
tors who had been voted out of office on the 
state payroll, and to reward political cro- 
nies." Thompson signed the bill on the air at 
the WMAQ-TV studios, saying credit for the 
saving of taxpayer money went to WMAQ-TV. 

Chicago taxpayers also benefitted from a 
WMAQ-TV report. No Police Available 
showed that, while the police department 
had its largest budget in history, there was a 
severe shortage of officers in Chicago. The 
news team found that the police failed to 
provide protection 20% of the time, because 
there were no cars available. The report led 
to the hiring of 500 new officers, the first in 
more than two years. 

An expansive look at the declining timber 
industry by KING -TV Seattle turned into a 30- 
minute documentary. The show explored the 
reasons behind the disappearance of jobs and 
mills in the Pacific Northwest. Thriving in- 
dustries in the south and Canada were juxta- 
posed with those in Washington. The per- 

sonal economic aspects of the story, 
interviews with those who had lost jobs or 
were in transition to other jobs, were also 
explored. Senator Slade Gorton and Weyer- 
haeuser executives were also interviewed. 

Another investigative story looked at tox- 
ic pollution on Puget Sound. Industrial 
dumping over the years has created a bed of 
poisonous sediments in the sound's floor. 
Reports surfaced on toxic deposits being 
linked to cancer in fish. PCB levels recorded 
in harbor seals were the highest in the hemi- 
sphere. A news crew from the station 
donned scuba gear and dove to the bottom of 
the sound to view the pollution. And the 
crew went to Chesapeake Bay to compare 
the political problems plaguing the cleanup 
there with those in Seattle. The documentary 
KING -TV aired explored how widespread the 
trouble was, what was being done and the 
future consequences of inaction. The report 
discovered that homeowners also contribut- 
ed with industries to polluting the sound. 
Input from scientists, environmentalists and 
government officials were included in the 
special. 

An investigative report by WDIV -TV Detroit 
into the Highland Park government and po- 
lice force uncovered alleged corruption that 
resulted in the suspension of two town offi- 
cials and a federal drug raid. The investiga- 
tion aired in news reports and a half -hour 
documentary and won a state political re- 
porting award. 

Another I -Team report examined the 

TV? 
They say that imitation is the sincerest form 

of flattery... 
Only a decade ago, Archer Daniels Midland intro- 

duced the idea of structured soy proteins. While there 
are now many textured vegetable proteins, there is 
still only one TVP brand. 

Please don't use our trademark as a generic term 
or abbreviation. Keep our brand name intact by imi- 

tating our letters down to the O. 

ADM 
ARCHER DANIELS MIDLAND COMPANY 
World Headquarters - Decatur. Illinois 62525 
Telephone - 217- 424 -5200 Telex 250121 

Using America's abundance to solve the world's needs. 
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widespread use by criminals of false identifi- 
cation across the city, state and country. The 
investigation uncovered innocent victims 
who had no idea their credit cards were aid- 
ing criminals. The report also found prob- 
lems along the Canadian border with names 
being sold to people who wish to move to the 
U.S. 

The station also uncovered the activities 
of Detroit's Young Boys Inc., a group of 
boys who "are basically drug runners and 
front people for drug dealers." The report 
found that the concept had been so success- 
ful it had been franchised in other cities. 

A special five -part investigation by tuts -ry 
Columbia, S.C., into a man accused of child 
molesting uncovered his long history of such 
crimes. The six -week investigation turned 
up attempts to befriend young boys -as a 
YMCA coach in Rock Hill, S.C.; as a pee 
wee football coach in Charleston, S.C.; as a 
sporting goods merchant who hired young 
boys in Gastonia, S.C., and as a supposed 
movie producer seeking young talent in Bev- 
erly Hills and Miami. 

Wis -TV found that although he had been 
arrested many times, the man had had little 
counseling or therapy. The reluctance of par- 
ents to subject their children to court trials 
benefitted him after arrests. 

A lighter documentary on the University 
of South Carolina football won a national 
UPI sports reporting award for the station. 
After the team got off to a good start the 
station decided to start putting the show to- 

the team continue 
winning. It did and the effort paid off. The 
university has used the documentary to help 
recruit top high school football players. 

Complaints of unnecessary deaths due to 
poor care at the city indigent care hospital's 
emergency room prompted wrLV Jackson- 
ville, Fla., to begin an investigation and ex- 
pand its half -hour 6 p.m. newscast to an 
hour to present its findings. Reporter Derek 
Hayward obtained copies of University Hos- 
pital medical records that had been altered to 
cover up records of actual treatment. 
Hayward interviewed a medical expert who 
examined the quality of care based on the 
hospital records and three of the four cases 
he looked at resulted in lawsuits against the 
hospital. Families of the deceased were in- 
terviewed, in one case that meant tracking a 

WTLV's hospital investigation 

woman who had moved to Maryland and left 
no forwarding address. The station's Wash- 
ington stringer interviewed the woman who 
had no idea there was anything unusual 
about her mother's death. "She was shown 
documented evidence from doctors and 
nurses showing that her mother should have 
lived, but instead of receiving regular medi- 
cal treatment, a doctor ignored fundamental 
procedures and then altered documents to 
cover up his mistake," Hayward said. The 
show opened with the 12- minute expose and 
then featured a live rebuttal by hospital 
spokesmen. Executive producer Nelson 
Pugh said, "We used our second live truck 
for a recognized emergency room specialist 
familiar with University Hospital's emer- 
gency room procedures." Two city council- 
men who represent districts where most of 
the hospital's patients live were interviewed 
live from City Hall via microwave link. 

Another wTiv investigation examined the 
problem of teen -age suicide. It aired "Kids 
Calling It Quits" as a four -part series that 
began the day after the ABC Sunday Night 
Movie, Surviving, that dealt with the same 
topic. The station's series included inter- 
views with a family of a suicide victim and a 
high school student who had tried to kill 
himself. The station also commissioned a 
group of psychologists, psychiatrists and 
counselors to list warning signs. In addition 
to listing the signs during the broadcast, it 
placed a check -off list in newspaper ads and 
printed several thousand brochures that were 
distributed through the station's regular 
mailing list and through a local crisis center. 

Hundreds of foreigners are illegally listed on 
the Sacramento, Calif., voting rolls, and 
many have voted, according to KOVR Stock- 
ton (Sacramento), Calif. As a result of the 
station's investigation, the Immigration and 
Naturalization Service has begun prosecut- 
ing the illegal voters and is working with the 
California Secretary of State's office to re- 
move the foreigners from the rolls. 

KovR's news team also discovered fraud 
in Sacramento county's home building in- 
dustry. A local firm had violated building 
codes in five new home subdivisions to save 
money on concrete. The report led the State 
Board of Contractors to seek revocation of 
the firm's license. 

The abuse of state regulations giving mi- 
nority and female -owned firms greater bid- 
ding opportunities for state contracts was the 
subject of another KOVR report. After the 
news team showed that many families put 
51% of their business in the wife's name to 
qualify for the program, the state tightened 
its eligibility requirements and improved its 
record- keeping. 

Forty years after the end of World War II, 
WISN -TV Milwaukee traveled to West Ger- 
many and other parts of Europe to report on 
the effects of the war. (Milwaukee has a large 
German population.) During the news 
crew's eight -day stay in Europe, it inter- 
viewed the German relatives of a Milwaukee 
family and veterans of the war. Other stops 
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included battlegrounds where Milwat 
keeans had fought and concentration call 
where they had been imprisoned. 

Another investigative report took the st 
tion to South America on a story on cocain 
A news crew flew to Ecuador and inte: 
viewed Drug Enforcement Administratio 
officials, representatives of the Ecuadora 
government and Interpol. Included was 
trip to the jungle where the cocoa plants ar 
grown. Back in Milwaukee, WISN -TV Intel 
viewed cocaine users, dealers and law er 
forcement officials and aired an audio tap 
of a $200,000 cocaine bust. 

Another news series examined ways to ct 
down on car thefts. Although the nationwid 
rate was down last year, auto thefts were u 
in Milwaukee. The series focused on th 
methods used to steal cars and what is don 
to them after they are pilfered. In the lat 
1970's, the state lessened the penalty fc 
auto theft, but due to the increased probler 
and the WISN -TV series, lawmakers are pust 
ing legislation to strengthen the law. 

The proposed sale of the New Orleans Sain 
football team gave WWL -TV New Orleans 
chance to upstage the newsmakers. City o 
ficials and the governor held a press confe 
ence on Feb. 14 to discuss what they thong] 
would be a final deal for the team with 
Chicago businessman. But WWL -TV was it 
vestigating and found that the deal was Beat 
a report the governor and mayor had refuse 
to believe until Saints owner John Meet), 
confirmed it. Later that night, the static 
discovered the identity of the local busines: 
man with whom Mecom was negotiating an 
who eventually bought the team. 

Another report uncovered the brutalit 
stowaways suffered in the port of New O: 
leans. Reporter /anchor Bill Elder received 
tip that 16 Jamaican stowaways had bee 
hosed down in their cells by harbor police o 
a night when it was 40 degrees. Several ha 
to be hospitalized for chills and fever. Aftt 
Elder's report, the FBI began investigating 
When it was learned the stowaways were t 

be shipped back to Jamaica, Elder chartere 
a helicopter and found the barge carrying th 
stowaways downriver. After calls to author 
ties, the barge was stopped and the stop 
aways taken into custody. A federal gran 
jury is investigating the incident. 

With the headlines of the governor's it 
dictment, the bankruptcy of the World's Fa 
and the point shaving scandal at Tulane Un 
versify, the area's economic woes took 

Stowaway story on WWL -TV 



back seat. WwL -TV decided to bring them to 
the fore with a 32 -part series of four- to -five- 
minute reports on the late -night news. Re- 
ports examined the erosion of manufacturing 
jobs, the public education system, attempts 
to bring major league sports franchises to the 
area and the effect of coastal erosion on the 
fishing industry. Businessmen, politicians 
and residents discussed the problems and 
possible solutions to the area's problems. 

At the invitation of NHK (the Japanese state 
television service), noncommercial WNET 

New York spent about a month in Japan, col- 
lecting footage for the station's weekly 
health, science and technology series, Inno- 
vation. The series' two -part report from Ja- 
pan marked its national debut on public tele- 
vision and included coverage of the 'ßukuba 
Expo '85 (a world's fair of science and tech- 
nology, taking place outside Tokyo). About 
20 hours of raw film were shot, WNET said, 
including material for use in programs on 
computer development, air pollution, ship- 
building and earthquakes. 

Closer to home, WNEr's weekly half -hour 
public affairs program, Currents, concluded 
its first season with a special hour -long spe- 
cial on America's values, Looking Out for 
Number One: The Ethics of the 80's. Accord- 
ing to the station, the program examined the 
"struggle between social conscience and in- 
dividualism," and included a look at gour- 
met food stores, a health spa and a senior 
prom, where most of the students arrived in 
limousines. Those segments were contrasted 
to a university antiapartheid protest and a 
profile of a New Jersey family so poor it 
lives out of a pick -up truck. 

Medicare overbilling was the subject of an 
investigative report by WTHR Indianapolis, 
which eventually had repercussions in 
Washington. The station's I -team found a 
Cincinnati -based business charging $2,400 
per lift chair which sold wholesale for $450. 
Medicare's limit was $1,200 but since future 
Medicare allocations are based on past costs, 
the inflated billing would lead to greater fu- 
ture health costs. Because of the reports, 
Indiana Congressman Dan Burton recom- 
mended the House Ways and Means Sub- 
committee investigate. The House Care Fi- 
nance Administration also took action to 
lower the limit on what could be charged 
after the report aired. 

Public housing in the area also came un- 
der the scrutiny of WTHR. It found that nearly 
50% of the public housing was substandard 
or uninhabitable, yet tax dollars continued to 
pour in. Included in the one -hour documen- 
tary were interviews with HUD officials in 
Washington and comparison with Tampa, 
Fla., as WTHR interviewed public housing 
officials there. The five -month investigation 
found the disappearance of supplies, 67% of 
the maintainence work undone, and a gym 
shut down because the wrong construction 
materials were used. Shelter of Shame won a 
number of state AP, UPI, SPJ /SDX awards 
along with a national Unity award and Ohio 
State award. 

KCBS -TV in Vietnam 

According to KCBS -TV Los Angeles in April, 
it was the only American television station 
permitted into Vietnam during the obser- 
vance of the 10th anniversary of the Ameri- 
can withdrawal from Vietnam. After 18 
months of negotiations with the Vietnamese 
government, a four -person crew spent three 
weeks there and in Thailand and produced a 
multipart news series and special. At the last 
minute, one of the station's visas requests 
fell through so it had to leave one person 
behind -the sound technician. The producer 
had to learn audio on the plane ride over. 
Once the crew was in Vietnam, the station 
was unable to contact it. In the three weeks 
the station received only a brief telegram 
(telling when the team would return and ask- 
ing for tape and money). 

A KCBS -TV investigation into alleged 
medical negligence by an orthopedic sur- 
geon and the medical administration at his 
county facility resulted in county and state 
inquiries and the suspension of the doctor's 
duties. 

A month -long investigation by KCBS -TV 
revealed that for 20 years, chemical wastes 
such as DDT, PCB and cyanide had been 
dumped, with the knowledge and permis- 
sion of government agencies, into Santa 
Monica Bay. The report, based on informa- 
tion from government documents and ma- 
rine biologists, showed that the dumping, 
which began in 1947, poisoned fish, killed 
birds and posed a health hazard for beach - 
front homeowners. The station had earlier 
aired a nine -part report on toxic waste in 
three Southern California counties. It 
showed hidden and previously unknown 
hazardous waste sites. It also examined the 

historical perspective of toxic waste and 
looked at the future implications for the 
areas involved. 

In observance of the 20th anniversary of 
the Watts riots, KCBS -TV aired a news series, 
a half -hour special and a series of public 
service spots. The special featured local 
guests who reviewed the factors leading to 
the riots and what has happened to the com- 
munity since. The news series went into the 
neighborhood to talk with residents and in- 
corporated old footage. The public service 
spots profiled the achievements of leaders of 
the generation that has grown up in Watts 
following the riots. 

The growth of Cuban organized crime in the 
U.S. was the subject of a special news series 
aired over several weeks by WPLG Miami last 
March. The special, entitled "Los Crimin- 
ales: The New Mob," traced the influence 
from Florida to New York, New Jersey and 
Pennsylvania of the Cuban mob, which, ac- 
cording to the station, some law enforce - 
ments officials believe will soon rival other, 
more established U.S. organized crime 
groups. For another series, "Marriage for 
Sale," the station travelled to Costa Rica for 
an examination of how foreigners, with little 
risk, pay Americans to marry them so they 
can obtain U.S. citizenship. 

In a three -part special on mental health, KPIX- 

Tv San Francisco reporter Barbara Rodgers 
reported that nearly 50% of San Francisco's 
1,000 homeless people are mentally ill. Part 
one examined how the California mental 
health system handles clients who are poten- 
tially violent or dangerous to themselves and 
others. Part two looked at the effects of the 
deinstitutionalizing of mental health care in 
1967. With fewer than 6,000 people in men- 
tal hospitals today, many mentally ill people 
live in the streets and Rodgers looked at the 
costs to taxpayers to care for the street peo- 
ple. Part three examined the options for care 
available to mentally ill people in the Bay 
Area including one of California's best board 
and care homes located in San Francisco and 
mn by a family that cares for 25 mental 
patients. 

In another three -parter produced by KPIX- 
TV, "Serial Killers," Sherry Hu reported that 
there had been an increase in random, un- 
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solved murders without apparent motives. In 
many cases, a single killer claims a number 
of victims, sometimes over a period of 
years. In part one, Hu visited the FBI Acade- 
my in Quantico, Va., to view the latest tech- 
niques in crime fighting, including the Vio- 
lent Criminal Apprehension Program which 
provides a national clearinghouse for un- 
solved violent crimes. In part two, Hu trav- 
eled to Nevada State Prison to talk with ser- 
ial killer Eddie Cole who received the death 
penalty for killing two women in the late 
1970's. He told her: "I would kill again and 
that's the reason why I don't want to get 
out." In part three, she talked with the fam- 
ilies of victims of serial killers in the Bay 
Area. 

There were few places KCRA -TV Sacramento, 
Calif., did not go this past year for a story. 
Anchorman Stan Atkinson slipped into Af- 
ghanistan to report on the war-torn country. 
He traveled in disguise, bearded and dressed 
like an Afghan, and reported on the plight of 

KCRA -TV in Afghanistan 

the freedom fighters. He also stumbled 
across an American doctor and documented 
his travels working in that country. 

China and Hong Kong were also destina- 
tions for KCRA -TV reporters. A five -part se- 
ries on Hong Kong explored its capitalistic 
nature and previewed the future when in 12 
years Communist China takes over running 
it. The report examined what the future will 
be like when the changeover occurs, since 
many items made in Hong Kong reach 
America. In China, the station chronicled 
the changes in that country as it tries to catch 
up with the industrialized world. Sacramen- 
to signed a sister city agreement with Jinan, 
allowing for trade and technology and cul- 
tural exchanges. 

Part of KCRA -TV's news format is the use 
of special assignment reports. The political 
correspondent covers the state capital and 
was used in covering the two national con- 
ventions and the inauguration in Washing- 
ton. The station aired a special report on one 
the city's former residents, Ronald Reagan, 
reviewing his first term in office and looking 
at the prospects of his second. 

The station's crime beat report covers 
breaking crime stories and does serial spe- 
cial reports. One five -part series examined 
how to prevent home burglaries. Another 
looked at the dangerous situation in many of 
the state's prisons. 

The station also has a consumer reporter 
who handles viewer complaints. The station 

broke the story of a chain letter scam run by 
an employe of the state's justice department. 
And a report on a misleading real estate pro- 
motion caused the state attorney general to 
shut down the operation. 

KABC -TV Los Angeles newsman Wayne Satz 
reported on child sexual abuse charges 
against a Manhattan Beach preschool a full 
two months before final indictments were 
handed up. The station has also been on the 
scene covering the 11 -month preliminary 
hearing process and continued investiga- 
tions into other defendents at the school and 
six other schools in the area. 

The station also aired a nine -part series on 
child abuse which found that the number of 
reported cases nearly doubled in 1984. The 
report examined problems in the bureaucrat- 
ic system as it tried to cope with the over- 
load. Problem areas included the court sys- 
tem which determines a child's fate, foster 
care, emergency shelter programs, child 
protective services, detection and reporting 
in schools and hospitals and law enforce- 
ment responses and judicial treatment. The 
KABC -TV coverage spurred even more cases 
of child abuse to be reported and caused a 
shakeup by the Los Angeles County Chil- 
dren's Services Department. 

The plight of the homeless was also ex- 
plored in a six -part report. It found that prob- 
lems in the general relief program were actu- 
ally causing more homeless to be on the 
street. Following the report, corrective 
changes were made in the program. 

Reporter Marta Watson and photographer 
Robb Jones of WNDU -TV South Bend, Ind., 
went to Ethiopia in May to follow the activi- 
ties of a local famine relief group, Serving 
Hands International. They toured relief 
camps and interviewed Americans who live 
and work in Ethiopia. During the entire 11- 
day stay, Watson and Jones were constantly 
accompanied by an official of the Ethiopian 
government, a "minder," who monitored all 
interviews and taping. Watson reported on 
the trip in an 11 -part news series which aired 
in June and a 30- minute special which was 
broadcast in June. 

A series on spouse abuse aired by waAL -Tv 
Raleigh, N.C., led to the institution of special 
briefings for law enforcement officers in 
Durham and Wake counties. The station also 
headed a major fund -raising drive to raise 
money for a shelter for battered women, and 
continues to air PSA's soliciting funds. 

Another series aired by WRAL -TV focused 
on North Carolina children living in poverty. 
The report, "Mama's Little Pauper," mainly 
used visuals to convey the fact that child 
poverty in the state has increased 31% in 
only four years. 

And education was the subject of a third 
series, "Equal Education: A Broken Prom- 
ise," which found a disparity of as much as 
60% in per -pupil spending among the state's 
142 public school systems. Series reporter 
Shelley Kofler also reviewed the case of a 
Connecticut parent who went to court to 
change the financing of Connecicut public 
schools. 
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A series of stories by Eric Mason of Kou+ -Tv 
Portland, Ore., reported on an investigation 
by the Oregon attorney general into an out - 
of -state pyramid scheme. A company was 
selling "culture kits" for $350. The investor 
was given instructions for growing a milk 
and cheese culture which the company 
promised to buy for use in the manufacture 
of a facial cream. Mason followed the story 
for nearly six months as the company was 
accused by the attorney general of using "de- 
ceptive means to entice members" and final- 
ly agreed to stop doing business in the state. 

A series of reports by a KNOX -TV St. Louis 
investigative unit uncovered abuses by 
county mechanical inspectors who were sit- 
ting at home or taking care of personal busi- 
ness while they were being paid by taxpay- 
ers to perform crucial safety inspections. 
The inspectors were supposed to be making 
examinations of equipment such as eleva- 
tors, hydraulic lifts, generators, air condi- 

KMOX -TV worker probe 

tioning units and amusement rides. Instead, 
the unit found three of the six inspectors 
trimming grass, washing cars or gardening 
during working hours. In addition, it found 
that many of the daily work reports and mile- 
age records filed by the inspectors had been 
falsified. Following the report, the three in- 
spectors were fired and their supervisor was 
demoted. 

Another investigative piece on KMOx -Tv 
uncovered abuses in a federal grant program 
designed to help renovate the homes of el- 
derly poor people in Kinloch, Mo. The sta- 
tion found contractors who were paid hun- 
dreds of thousands of dollars for work that 
was either never done, never completed or 
done so shabbily as to be almost worthless. 
In addition, thousands of dollars of grant 
money were also inappropriately used for 
purchases at several stores and for traveling 
expenses for city employes. 

WEEK -TV East Peoria, Ill., followed a team of 
doctors and nurses to Honduras to treat na- 
tives there. The station's crew battled rugged 
terrain and its own bouts of sickness to film 
the story. Because of the remote location, 
generator power was used to recharge batter- 
ies and run lights. 

Other investigative reports focused on the 
transition of local farmers from small busi- 
nessman to international traders and the 
state's battle to bring in new industry. 



Former Pennsylvania Insurance Commis- 
sioner Herb Denenberg is an investigative 
reporter for wcAU -rV Philadelphia. One of 
his undercover stories examined allegations 
of deceptive practices in the city's jewelry 

Undercover with WCAU -TV 

district. Denenberg disguised himself and 
took a producer with a camera concealed in a 
piece of hand luggage to make some transac- 
tions. Denenberg was sold "precious topaz" 
which turned out, on inspection, to be cheap 
synthetic sapphire. He bought a lapis lazuli 
necklace whose brilliant blue color was cre- 
ated by dye. He attempted to sell a $3,000 
diamond ring and was offered $10 and then 
$200 by one merchant. 

The day after the death of longtime con- 
ductor of the Philadelphia Orchestra, Eu- 
gene Ormandy, WCAU -Tv pre- empted regu- 
lar programing to run a special, Ormandy 
Remembered. The show drew upon file foot- 
age, including a special documentary the 
station made of the orchestra's visit to the 
People's Republic of China, recollections of 
anchor Alan Frio and correspondent Bill 
Baldini and interviews with some of the con- 
ductor's colleagues. 

The economic problems in Mississippi were 
the focus of a special eight -part series on 
WLBT-TV Jackson, Miss. The series looked at 
the poorest state in the union as it tries to 
climb the economic ladder. The series exam- 
ined the history of the state and prospects for 
the future through interviews with leaders in 
business, education and politics. The station 
did another economic profile, a three -part 
series on Tunica county. In addition to the 
coverage, the station sponsored a Thanks- 
giving dinner for the entire county. 

While working on an unrelated story, report- 
er Phil Bayly of WTAJ -TV Altoona, Pa., was 
searching through land deeds and he came 
across a document for a lot called the "col- 
ored cemetery." Having never heard of the 
place, Bayly decided to go to the lot with 
photographer Steve Crandell. Under over- 
grown grass and garbage they found grave 
markers dating back to the 1860's. He dis- 
covered that it was the Eastern Light Ceme- 
tery, where Altoona blacks were buried be- 
fore their burial in white cemeteries was 
accepted. Further research of city records 
revealed that about a hundred graves were 
located there, some of war veterans, and that 
the last caretaker of the land died in the 
1940's. Bayly checked with leaders of the 

oldest black church in the city and found 
they had never known of cemetery's exis- 
tence either. Community groups organized, 
after the story was aired, cleared away trash 
and set up toppled grave stones. Altoona city 
officials and community leaders met to find 
a way to transfer the title to the land to a local 
black church to insure continual upkeep of 
the landmark. 

O 

The Bhagwan Shree Rajneesh in central Or- 
egon has been the subject of many local and 
national reports, but KGW -TV'S Portland, 
Ore., received a Peabody award for its cover- 
age. Last summer, KGW-TV traveled to West- 
ern Europe to find the Bhagwan's religious 
devotees there. And the station gathered in- 
formation in Oregon on the organization's 
principles, and where it was getting the fi- 
nancial sources it needed to run its com- 
mune. All that was put together in a special 
series and the Peabody- winning documen- 
tary, which aired last November. The docu- 
mentary looked at its origins in India, its 
growth in this country, its role in local poli- 
tics and its importation of many of the na- 
tion's homeless in an effort to sway local 
elections. 

KGW-TV also examined the effect the fal- 
tering timber industry was having on some 
areas in the state. South Coast Blues was a 
five -part special that looked at that region's 
problems -young couples who lost union 
jobs and scambled to find minimum wage 
work, a woman who was beaten by her un- 
employed husband and fishermen with no 

boats. The station balanced the report with 
efforts to establish new industry and attract 
tourists and retirees. 

In addition, KGW-TV followed the happy 
reunion of a Cambodian couple who discov- 
ered their two sons they had left behind 10 
years ago in Cambodia. A three -man news 

A transcontinent reunion on KGW -TV 

crew accompanied the two to Bangkok and 
waited through bureaucratic and travel de- 
lays before they were allowed to visit refu- 
gee camps. In addition to the reunion, the 
station gathered footage of the camp and de- 
veloped a five -part series on the experience. 

Kuirr Houston undertook an examination on 
child abuse by focusing on pedophilia. The 
four -person staff spent weeks compiling the 
hour -long report. The station discovered a 
nationwide underground computer bulletin 
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board which "matched subscribers with oth- 
ers interested in sharing similar sexual ex- 
periences" including teens and children. 

Using a hidden camera, the station taped 
interviews with child prostitutes and docu- 
mented a police arrest of a child pornogra- 
pher who had posed as a news photographer 
to children. The documentary resulted in 
hundreds of callers and requests for further 
information, and kudos from parent and po- 
lice organizations. 

Investigation into the working habits of 
Cleveland street repairmen by WJKW -Tv 
Cleveland uncovered blatant misuse of 
time. The station found one worker earning 
$24 an hour for drinking beer and having sex 

WJKW -TV repairman investigation 

with a prostitute in a vacant building. The 
man and his supervisor were subsequently 
fired, and Cleveland Mayor George Voino- 
vich reactivated "The Mayor's Action Cen- 
ter" to field calls from citizens who spot city 
workers not doing their jobs. 

The station also uncovered scandal in the 
upper levels of Cleveland government. Sev- 
en members of the City Council's Finance 
Committee, including City Council Presi- 
dent George Forbes, were found delinquent 
in payment of city water bills. WJKW -TV's 
news team found that hundreds of businesses 
were behind on water payments, and $30 
million had gone uncollected. The series 
helped speed up the water department's 
plans to implement a computerized billing 
system. 

In addition, WJKW -TV reporter Tom Meyer 
had a number of grocery store items tested in 
a private lab for the presence of Ethylene 
Dibromide (EDB), a cancer -causing pesti- 
cide found in grain -based products. Meyer's 
test results showed EDB levels exceeding 
government safety standards, and the State 
Agriculture Department removed several 
products from store shelves. 

Reporter Hollis Grizzard traveled from 
Phoenix to Montreal to unravel an organized 
crime story for Krvvcry Austin, Tex. Land, 
Money and Murder was the resulting inves- 
tigative series which told the story of two 
men who arrived in Austin and bought up 
large tracts of land which they immediately 
sold at huge profits. When one of the land 
purchasers, a Canadian company, sued the 
two men, the chief witness against them was 
found murdered. Eventually, organized 
crime figures were arrested and convicted. 
However, the KTVV report revealed that one 

of the original speculators was free and had 
become a respected member of the Austin 
business community. 

Florida's first fight against citrus canker in 
50 years was aided by the investigative re- 
porting of vim. Tampa -St. Petersburg. The 
station sent a crew to Argentina to study that 
country's attempts to control the disease, and 
wTVT's reports "helped convince Florida 
farmers that eradication was the only way to 
escape long -term loss." 

The station also covered a federal grand 
jury's indictment of local attorneys and for- 
mer county commissioners on racketeering 
chaises, and was first on the air with the 
reports. 

O 

An investigation by icrs .rV Phoenix in the 
quality of air in commercial airlines brought 
to light some disturbing news. The station 
hired an air quality expert and performed 
tests on actual commercial flights. It found 
high levels of bacteria, sometimes up to 15 
times the levels found in public places, and 
air quality levels below Federal Aviation Ad- 
ministration standards. 

The station went to Hawaii, headquarters 
for many air quality experts, and Washing- 
ton, where legislation on air quality control 
was being considered. The station also inter- 
viewed flight attendants, health officials and 
political experts, including Arizona Senator 
Barry Goldwater (R). 

After a fatal accident at the state fair, the 
KTSP -TV I -Team found many violations of 
electrical codes in amusement rides at the 
fair. The investigation discovered that there 
was no official electrical inspection before 
the fair began. An expert the station hired to 
check the rides at the fair found 25 code 
violations, four of which posed "an immi- 
nent threat to life." Follow -up reports found 
that neither city nor state officials had in- 
spected the wiring before the fair opened. As 
a result of the investigation, the governor set 
up guidelines for fair inspections and the 
hazards the station found were remedied by 
fair officials. 

Iivo investigative reports by WJAC-TV Johns- 
town, Pa., have proved popular. One exam- 
ined solid waste disposal, anti -pollution 
laws and suitable waste sites. A company 
involved in landfill site development re- 
quested the tape to study before attending a 
national seminar on waste management. An- 
other report on public education and taxation 
examined alternatives to funding escalating 
education budgets. The station interviewed 
teachers union and school board officials and 
legislators. That tape also was used outside 
the station by one school district superinten- 
dent in his report to the school board. 

Fire hazards aboard cruise ships were the 
subject of an investigative series by wrvj 
Miami. Station reporters Tim Minton and 
Mark Jones went undercover on cruise 
ships, asking ship personnel what to do in 
the event of a fire, and receiving comments 
such as: "I can get you towels and soap." 
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Minton and the news team also reported 
on sugar exporters who cheat the govern- 
ment. Using customs records obtained 
through freedom of information, they 
showed that some freighters were claiming 
to carry more sugar than they could possibly 
hold, and were actually filling their ships 
with lighter materials and taking advantage 
of the government subsidies. 

O 

After gaining the trust of instructors and stu- 
dents, Vince Wade of wxvz -ry Detroit went 
to the site of a secret Michigan training 
ground for mercenaries. Wade's crew was 
allowed to tape students being taught to kill 
with their bare hands. 

wx' z -Tv at a military training site 

Wsoc -TV Charlotte, N.C., said it broke the 
story of Coca -Cola's "All American" line of 
clothes made in Hong Kong and Macau. In 
an area heavily populated by textile mills, 
some of which had gone out of business due 
to foreign competition, the story generated a 
storm of protest and caused several mills to 
pull Coke products from their factories. 

This summer, wcVB -TV Boston introduced 
"The Investigators," the station's investiga- 
tive unit. Its first story was a half -hour spe- 
cial on heroin trafficking. It featured video 
of actual heroin transactions while an under- 
cover narcotics agent described the action. 
The report focused on the desperate court 
situation and a judicial system unable to han- 
dle a swarm of addicts whose names repeat- 
edly appear on the dockets. 

A WCVB -TV documentary on the Massa- 
chusetts mental health care system, No Safe 
Asylum, profiled three former state hospital 
patients including a homeless man, a severe- 
ly retarded man who had been wrongly diag- 
nosed as mentally ill and a woman whose 
court- supervised care exemplified what 
properly funded deinstitutionalization could 
achieve. 

WCVB -TV sent a crew from its Chronicle 
nightly prime access magazine to China to 
examine the modernization of the rapidly 
changing country. In addition to visiting ma- 
jor cities, Peking and Canton, the show went 
to many rural villages and farms. 

Kvw -ry Philadelphia sent anchor Jack Jones 
and cameramen Tom Haas and Jim Mullen to 
cover a four -day congressional tour of Ethio- 
pia. The resulting series of reports aired the 



week of Dec. 3, 1984, on the evening news 
and as a half -hour special. After the reports 
were broadcast, the station said it was 
flooded with calls, including offers of help 
from major corporations. 

Countdown to Live Aid was a one -hour 
special that was also syndicated to 10 other 
stations. Shot across the country and in 
Philadelphia and London, the show con- 
tained interviews with (and musical clips of) 
some of the groups scheduled to appear 
along with other musicians connected with 
the cause. 

When a major employer in the Syracuse, 
N.Y., area closed down, wsnM-TV swung into 
action. Two reporters and two photographers 
produced a half -hour program on the history 
of the firm, its relationship with the commu- 
nity and the impact its closing would have. 
The station interviewed families affected by 
the shutdown and had the program on the air 
in three days, completing final editing sec- 
onds before it was broadcast. 

O 

Wosu New Orleans conducted its own in- 
vestigation into alleged mass murderer Hen- 
ry Lee Lucas. Its three -month investigation 
found Lucas to be working as a roofer in 
Florida when police said he was murdering a 
woman in Texas. Using maps and mileage 
charts, the station showed how Lucas would 
have to have driven nonstop to commit the 
murders he was linked to. The station locat- 
ed neighbors who said Lucas rarely left his 
home at the same time police claimed he was 
committing murders in other parts of the 
country, and a grocer who said he cashed 
Lucas's checks every week. Further investi- 
gation found that he could not have commit- 
ted murders in Louisiana as officials have 
alleged. 

When the station talked to Lucas, he dis- 
cussed how state officials gave him details of 
murders and showed him pictures of crime 
scenes. Because of the investigation, mur- 
ders attributed to Lucas in Jefferson and St. 
Tammany Parishes have been re- opened. In 
the later, the district attorney has appointed 
two special prosecutors to investigate how 
the police handled the case. 

A series on medical malpractice aired on 
wroL -TV Toledo, Ohio, after a local judge 
rejected an attempt by lawyers for one of the 
doctors interviewed to prevent its broadcast, 
the station said. The five -part series, Medi- 
cal Check -up, which examined medical mal- 
practice in the Toledo area, was criticized by 
both the Lucas County Academy of Medi- 
cine and the Toledo Bar Association, but 
Won a television reporting contest sponsored 
by the Ohio Bar Association, wTOL -TV said. 

WJz -Tv Baltimore was at the forefront of the 
Maryland bank failure story. Before the at- 
torney general's office began its investiga- 
tion of Old Court Savings and Loan, WJZ -TV 
had reports of "inflated assets and question- 
able loans" gleaned from research of proper- 
ty records in a suburban county. 

The station's news team discovered cor- 

ruption in the alcohol education classes of 
convicted DWI (Driving While Intoxicated) 
drivers. Some attorneys and health depart- 
ment employes opened schools and then 
didn't require attendance if they were paid 
off. As a result, Maryland's courts and legis- 
lature began searching for methods of moni- 
toring the punishment system. 

And insurance fraud was discovered by 
WJZ-TV in the story of a salesman who shot 
the boss that fired him. Two insurance man- 
agers and six agents had been selling cus- 
tomers additional policies at "no additional 
premium," borrowing on the value of an old 
policy. As a result of the investigation, the 
corrupt dealers were fired and had their li- 
censes revoked. 

An inside look at Russia was provided by 
WHEW -TV New York after a six -person produc- 
tion team traveled to that country. The sta- 
tion went to two negotiating sessions in 
Moscow to set up the three -week trip that 
included 4,000 miles of travel and visits to 
five cities in the Soviet Union. Although the 
crew was accompanied by three Russian 
"technical" advisers, the crew was allowed 
to move freely and interview any Soviet citi- 
zens it wanted. The station interviewed dis- 
sidents on their views of Russia and teen- 
agers on their views of Western culture. 

The station traveled to farm and resort 
regions of the country and spent time in 
Moscow, observing its counterparts deliver- 

ing the evening news. The material provided 
the station with a five -part series on Russia 
and the one -hour documentary, Inside Rus- 
sia, which was syndicated. 

Another issue that first came to light in a 
five -part news report and later made into a 
documentary was the plight of Ethiopian 
Jews. The station spent three months investi- 
gating attempts to rescue the Jews and went 
to Israel to cover those Ethiopian Jews who 
had come to Israel and documented the diffi- 
culties they face in their new homeland. Part 
of the report included exclusive footage shot 
by an Israeli news team of rescue efforts 
beginning in Ethiopia and ending in Tel Aviv. 

An eight -part report on cocaine smuggling in 
Mississippi by WAPT Jackson went beyond 
interviews with local law enforcement offi- 
cials to discussions with admitted and sus- 
pected drug dealers and users. The station 
said it got the first interview with two men 
associated with a plane carrying drugs which 
crashed in the state several years earlier. 

Ki t+te -TV San Diego has eliminated its mini - 
documentaries in favor of special assign- 
ments, usually one -part stories, five to seven 
minutes in length. Story ideas for the pieces 
come from various sources, from producers 
to management to photographers. The spe- 
cials air twice a week throughout the year. 

O 

One of WNEV -TV Boston's investigative ef- 
forts was a five -part series on the famine and 
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forts was a five -part series on the famine and 
strife in Ethiopia and Eritrea. The series ex- 
amined the civil war and the political and 
social conditions that caused it. The station's 
four -man crew spent three weeks in Africa, 
first covering Senator Edward M. Kennedy's 
(D- Mass.) fact -finding mission and then 
traveling to rebel -held territory, Eritrea, for 
six days. Part one dealt with the needs of the 
region -materials, equipment, foodstuffs 
and the means to transport them. Part two 
focused on the organized groups undertaking 
relief efforts. Part three examined the politi- 
cal ramifications of the civil conflict. And 
part four looked at how that conflict was 
affecting the people of the region. 

In February the station launched a year- 
long public service campaign on health with 
a documentary, "The Miracle Workers," fo- 
cusing on the two-week visit by doctors and 
nurses to a children's hospital in Ecuador. 
The Boston doctors perform corrective sur- 
gery in Ecuador and videotape the oper- 
ations for the benefit of the doctors there. It 
was the sixth year the doctors traveled to 
Ecuador. Part of the coverage included fund- 
raising efforts for an orphanage in Ecuador 
and follow -up reports on Ecuadoran children 
flown to Boston for medical treatment. 

Another documentary looked at the life of 
Celtics general manager Red Auerbach. The 
one -hour special aired in January and re- 
viewed his life through the remembrances 
and anecdotes of friends and players. 

For the second straight year, WNCT -TV Green- 
ville, N.C., won the regional RTNDA investi- 
gative award, this year for a police incident. 
The story began with a high -speed chase of 
three teen -age runaways by police, which 
the station had taped in progress. The story 
grew as the teen -agers' parents charged the 
police with brutality. The district attorney 
investigated, several officers resigned and 
assault charges were filed against the deputy 
sheriff. 

In March, the station returned to victims 
hit hard by a tornado one year before. The 
half -hour special report examined how the 
victims dealt with the disaster and with their 
recovery. 

The increase in teen -age suicides in central 
Indiana and across the nation prompted wisrf- 
TV Indianapolis to produce a one -hour pro- 
gram dealing with the subject. Hosted by 
weeknight anchors Mike Ahern and Debby 
Knox, Teen Suicide: Breaking the Silence, 
focused on suicide intervention and preven- 

Heart operation on WISH -TV 

tion. Guests included counselors and survi- 
vors of suicide attempts. Multiple remote 
locations were linked via microwave, in- 
cluding a student group at a local high school 
and a suicide telephone counseling center. A 
help -line number appeared on the screen 
throughout the show for troubled viewers or 
concerned parents. The program contributed 
to a sharp increase in telephone calls to the 
suicide crisis line, and prompted requests for 
presentations on suicide from schools, 
churches and other groups. The Indianapolis 
Mental Health Association gave the station 
an award for its efforts. 

Another award winner from WISH -TV was 
Roger -9, about a local heart transplant pa- 
tient. Roger Crayford was the ninth person at 
Methodist hospital in Indianapolis to receive 
a heart transplant. The 30- minute report fo- 
cused on the medical process, beginning 
with a profile of the patient in his home, 
throughout the operation and during recov- 
ery. The report concluded several months 
after the operation with a look at how the 
transplant had affected Crayford and his 
family. 

The documentary won the Blakeslee 
award, given by the American Heart Associ- 
ation to journalists who aid in better under- 
standing of heart and blood vessel diseases. 
It also won first place in the documentary 
category for both UPI and AP of Indiana. 
The operating room footage won first place 
from the Indiana News Photographers Asso- 
ciation. 

Dan Medina of KHJ -TV Los Angeles investi- 
gated complaints that the noise levels of cer- 
tain cordless telephones had been the cause 
of temporary and permanent loss of hearing. 
In a three -part report, Medina gave the re- 
sults of tests on cordless telephones pur- 
chased by Kw -TV He found that rings of 
some phones sounded at higher decibel lev- 
els than the noise caused by firing a pistol or 
operating a jackhammer. After Medina's re- 
port, Representative Henry Waxman (D -Ca- 
lif.), the chairman of the House Subcommit- 
tee on Health and the Environment, called 
for hearings on the dangers of cordless tele- 
phones. 

The housing squeeze in Boston prompted 
WGBH -TV there to do an in -depth look at the 
situation. Various departments, including 
the news and community affairs units, were 
brought together to work on the half -hour 
special, with reporters on their respective 
beats contributing to the assignment. Issues 
raised included real estate development, ris- 
ing property values, displacement and the 
housing shortage. The station examined the 
plight of relocated Cambodian refugees, 
first -time buyers searching for affordable 
housing and established residents facing 
gentrification of their neighborhood as new- 
comers buy in. Production lasted 20 days 
and provided both news and production per- 
sonnel an opportunity to do a story beyond 
their usual beats. 

One investigation undertaken by WDAM TV 
Laurel- Hattiesburg, Miss., produced a 
week -long series on baby adoptions adver- 
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tised in the classifieds. A local university 
student who gave birth decided to answer ar 
ad in the local paper for someone looking foi 
a child to adopt. The ad was placed from 
Florida but she had to travel to Oregon tc 
turn the child over to an attorney. She late[ 
decided she wanted the baby back and the 
station traveled with her to Portland, Ore., in 
order to recover her child. The attorney she 
turned the baby over to was eventually dis- 
barred as a result of an investigation by Or- 
egon officials. 

WABC -TV New York examined "high tech 
modem miracles," such as artificial organ 
transplants, and other innovations in health 
care. It was pointed out, however, that the 
cost of such procedures is so exhorbitant that 
many people are unable to afford them. The 
five -part series took first place in the New 
York State Broadcasters Awards. 

'Iivo stories covered by wABC -TV's Bob 
Blanchard caught the attention of New York 
City's district attorney. In one, Blanchard 
examined conditions of homes in Coney Is- 
land, many built with city and federal assis- 
tance. He found leaky ceilings, seeping win- 
dows, water -damaged walls and mildewed 
rugs. According to the station, New York 
City Mayor Ed Koch criticized the report as 
"yellow journalism," but nevertheless, the 
Brooklyn district attorney launched an in- 
vestigation as did the company that insured 
the development. Six months later, WABC -Tv 
revisited the "fixed" homes and reviewed the 
company's study. 

The other report that caught the attention 
of the district attorney's office, and caused a 
change in policy, concerned the police de- 
partment. When arrests are made after mid- 
night, police are required to report to the 
D.A.'s office, which is closed at night. Po- 
lice officers were videotaped by a hidden 
camera as they napped outside the D.A.'s 
office, waiting for it to open. The police 
received "time- and -a -half' salary as they 
waited, amounting to $7 million a year to be 
absorbed by taxpayers. Four weeks after the 
report aired, the district attorney changed 
policy to keep the office open 24 hours a day. 

Using infiltrators and undercover video, 
WABC -TV produced a series of reports on 
Neo -Nazi groups and other extreme groups. 
It took three months to research the story, 
which included interviews with leaders of 
the groups and "trigger men," conversations 
conducted in prisons and background infor- 
mation from authorities. 

In another report, "Your Mind Is Powerful 
Medicine." one of wABC -TV's correspon- 

Walking on fire on WABC -TV 



;nts, Dr. Storm Field, walked on hot coals. 
is report examined the power of the mind 

I overcome physical, mental and emotional 
roblems, such as using hypnosis to treat 
idney failure, arthritis, MS and pain. 
augh therapy was also mentioned in the 
:port, as was using hypnosis to help people 
op smoking. 

ife in China was brought to viewers of 
CNC-TV Denver through a seven -part series 
n the experiences of Denver high school 
tudents visiting the country as part of a 
inging group in May. Accompanying the 35 
'herry Creek high school students on their 
No -week tour were Karen Layton, KCNC -TV 

ducation specialist, and Glen McReynolds, 
hief photographer. The series used the per - 
pective of the students and their reactions to 
ie country and its traditions, highlighting as 
ie interaction between the Americans and 
;hinese. The series required nearly two 
nonths of planning, shooting and editing, 
nd a half -hour documentary is currently be- 
ng prepared for airing in September. 

two -month investigation of south Florida 
hild shelter homes by reporter Ralph Page 
f WSVN Miami disclosed serious inadequa- 
ies at the facilities, according to the station. 
'he three -part series led to a grand jury in- 
estigation and a gubernatorial initiative to 
inprove funding for the program. 

Although Florida law prohibits any dis- 
losure of information regarding abandoned 
nd abused children, Page was able to un- 
over cases of overcrowding, faulty medical 
are and other violations at the state- support- 
d homes, WSVN said, as well as the state 
:gislature's initial plans not to fund a diag- 
iostic clinic and care center for the program. 

be Wisconsin Magazine program on the 
Ylsconsin Public Television Network has 
xpanded its scope this past year to include 
ocumentary reports. Productions have ex- 
mined mental health issues, the rebuilding 
f a Wisconsin town after a tomado hit and a 
esticide containing DDT which was still be- 
ig sold in the state. The state's extension 
gents were encouraging the product's use, 
tut after the report aired the state legislature 
tanned the product. The program won some 
1 awards in the past year, including a Gabri- 
l. 

'he seven -person news staff of wMGT-TV Ma- 
ion, Ga., led by co -anchor Nancy Marshall, 
pent more than 25 hours covering the mur- 
ler trial of a 24- year -old parolee and con - 
truction worker, Johnny Frank Evans. Ev- 
ais, charged with the slaying of 28- year-old 
)arts Sikes and her 5- year -old daughter, Ka- 
ie Lancaster, was sentenced to life in prison 
by a jury in Jones County, Ga., where the 
:ase had been moved at the request of the 
lefendant's attorney. WMGT-TV obtained ex- 
:lusive interviews with Evans and with two 
if the jurors (on camera and in spite of the 
listrict attorney's protests), and claimed to 
le the only station to follow up on the case. 

Emergency care on WTTG 

WrrG Washington reporter Mary Norton ex- 
plored emergency care, what it takes to save 
a victim's life, and what the critical points 
were in an emergency situation. She found 
ambulance crews to be overworked and un- 
derstaffed. Following the series, the D.C. 
Health /Fire Department added between 100 
and 150 ambulance workers. 

Investigative reporter Dick Krantz docu- 
mented almost a million dollars in wasted 
and misused funds for several local contracts 
for disposal and recycling of waste at an area 
sewage treatment plant. 

WTTG has conducted a number of tele- 
phone polls on its 10 p.m. news on subjects 
ranging from school prayer to old Coke vs. 
new Coke. Each poll has averaged over 
10,000 calls in approximately 40 minutes. 

A series of reports in June 1984 on wMaz -TV 
helped remove a business called Slendertone 

from Macon, Ga. The company advertised a 
device that when inserted in the ear would 
cause vibrations that would reduce the desire 
to eat. The product was sold with a money- 
back guarantee. Hearing many complaints 
about Slendertone, wMAZ -TV arranged for an 
interview with the company's management. 
When the crew arrived an out -to -lunch sign 
was on the door. After the reports aired, 
Slendertone disappeared. 

Glen Loyd, consumer reporter for wr-TtKTv 
Green Bay, Wis., was instrumental in help- 
ing residents of Wisconsin gain refunds 
when he reported that Thorpe Finance was 
adding insurance charges to loans without its 
customer's knowledge. 

WFMVTV Greensboro, N.C., claims to have 
become the first station in the Carolinas to 
send a full news team to Africa to cover 
famine issues. The four -person crew of an- 
chor /reporter Vicki Babu, a field producer, 
photographer and engineer, traveled for sev- 
eral weeks last February in Togo and through 
the Sudan in upper Niger using the station's 
new Sony Betacam to capture footage of the 
region. The trip, which covered North Caro- 
lina Baptist missionaries and Carolina Peace 
Corps members who worked in communities 
teaching farming, building and other skills 
to adults and children, eventually resulted in 
a three -week long series and a half -hour doc- 
umentary for the station. 

WFMY -TV's news team is airing a semi - 
investigative report once a week on its 6 
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p.m. newscast. Written and reported by an- 
chor Bill Kopald, the segment has. accord- 
ing to the station, exposed questionable 
dealing of a company that offers time -share 
vacations, traced the cause of a fatal airplane 
crash and helped county authorities find in- 
formation in murder cases. 

WBAL -TV Baltimore provided its viewers 
with a first -hand look at new technology for 
glaucoma problems. Cameras went inside a 
doctor's office to document eye surgery us- 
ing lasers. The surgery was performed in 
less than 30 minutes and parts of it were 

Eye surgery on WBAL -TV 

shown live on the air. Included in the report 
was a discussion of the intent of the surgery 
and the patient's account of the operation 
and his condition after it was over. 

Another investigative report delved into 
the problems with air masks the city fire 
department had purchased. The connection 
between the death of a fireman and the possi- 
ble failure of his mask was probed, along 
with other investigations of mask safety. Fol- 
lowing the reports, federal regulators issued 
special alerts to fire departments across the 
nation and the National Institute of Occupa- 
tional Safety and Health ordered the manu- 
facturer to correct the problem. 

D 

An investigative report on child abuse 
brought many accolades for WHBO -TV Mem- 
phis, including awards from both wire ser- 
vices and three local civic honors. The re- 
port involved nearly a year's worth of 
research and interviews with victims and 
their families. The series prompted changes 
in the state's sexual abuse laws. 

Dangerous train crossings were the focus 
of another investigative report. The station 
filmed one crossing where petroleum trucks 
routinely tried to beat trains across the 
tracks. The station found that many of the 
trucks were loaded with various fuels from a 
nearby storage complex. 

A report on abortions resulted in a number 
of doctors facing criminal and civil charges 
for alleged violations of the law. The report 
examined the moral questions behind abor- 
tions and the changing attitudes toward the 
issue today. Undercover taping from un- 
marked vans was used in the gathering of 
material for the report. 

Through cooperation with local police, 
WFMZ -TV Allentown, Pa., was able to put to- 
gether a five -part series of interviews with a 

professional deprogramer. The man had 
been arrested for kidnapping a local boy 
from a cult, allegedly under the instructions 
of the boy's parents, and taking him to Iowa 
for deprograming. During the interviews, 
the man claimed to have taken part in over 
200 deprogramings worldwide and told 
shocking stories of cult life. 

Another series of reports centered on 
problems with radon gas, a health- related 
issue of importance to the area. WFMZ -Tv 
found a number of new facts on the sources 
of clean-up funding and proposed sites for 
testing of radon gas. In the course of the 
investigations the station gained access to 
testing sites which had earlier been denied to 
the networks. 

After a woman was slashed in a subway, 
WPV4TV Philadelphia investigative reporter 
Dave Frankel went to check on the system's 
security. He found emergency phones that 
did not work, were missing or that rang 40 or 
50 times before being answered by the nène- 
mergency trained operators at the City Hall 
switchboard. After the report aired, Mayor 
Wilson Goode promised that within 30 days 
all emergency phones would be repaired or 
replaced, connected directly to police de- 
partment operators and answered by the sec- 
ond ring. 

Another investigation by Frankel showed 
widespread abuse of Pennsylvania's system 
of issuing handicapped license plates. Able - 
bodied drivers were illegally getting the 
plates and reserved, private handicapped 
parking zones in front of their homes. After 
the piece, the city and state toughened their 
regulations. 

Charleston, S.C.'s, annual Spoleto Festival 
and the corresponding festival in Spoleto, 
Italy, were given extensive coverage by 
South Carolina Educational Television. 
SCETV had 15 staffers using portable 
switchers and Sony 800 editing systems to 
produce eight half -hours of in- the -field vid- 
eo during the two-week festival in Charles- 
ton. Each report used a magazine approach 
with multiple inserts and was uplinked for 
use by public stations throughout the South. 
In Italy, SCETV shot 18 hours of tape over 
10 days, covering the other half of the "Fes- 
tival of 'No Worlds." A Sharp 900 was used, 
along with a CMX 340 computer editing 
system with an ADO digital effects unit. 

Kory San Diego has made extensive use of 
polling to gather information on topics of 
local concern. Each week 500 adults are 
asked a variety of questions. The results are 
broadcast during three different newscasts. 
Sometimes the poll is used as a sidebar to an 
investigative report. The material is also re- 
leased to radio, newspapers and local busin- 
esses and government offices. Questions 
have ranged from Reagan's tax plan to hand- 
gun laws to local politics to the National 
League Padres. Last November the poll was 
used during election day and provided rough 
voting tallies which later proved to be accu- 
rate. 
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"Season of Sharing" was the name Kco-1' 
San Francisco gave to a Bay Area fundrais 
ing project it undertook in December 1984 
The station made known the plight of tilt 
starving in Africa and solicited donations 
Koo-Tv guaranteed that all money contribut 
ed would go directly to those suffering, an( 
the station sent a five- person crew with re 
porter Lee McEachern to Ethiopia to docu 
ment the dispersal of the money. Koo-n 
raised more than $500,000. 

Investigative reporter Larry Barker of KOA 

Tv Albuquerque, N.M., spent two month 
searching through thousands of car titles t 

Picas-Time Titte 05- Filing or 
uplicate Title Release of Lien 

ritte Transfer '5 `!or- Negotuo' 
title Only 
ne 2- 0 : 
ed4. O. 

Car title scheme on KOAT -TV 

find a forged document scheme. His invest 
gation found that wholesale car dealers 
New Mexico were selling cars with forgt 
titles to buyers from throughout the natio: 
He found they had been able to carry on ti 
fraud through the negligence of the Ne 
Mexico Department of Motor Vehicle 
Barker's report resulted in the firing of 
DMV supervisor, state police investigati( 
by order of Governor Toney Maya, loss 
the license to do business in New Mexico f 
six wholesale dealers änd an FBI investig 
tion. 

KoAr -Tv's other "Target 7" reporter, Co: 
roy Chino, exposed a corrupt small -town p 
lice department in a series of reports entitl( 
"Highway Robbery." Chino followed a t 
that the two-man police force of the town 
Wagon Mound, N.M., had been operatic 
an illegal speed trap. Looking deeper in 
the matter, Chino found hundreds of cis 
rights violations committed by the Wag( 
Mound police and that the chief of polit 
had lied about his prior law enforcement e: 

perience when he was hired. Soon after t! 
series ended, both policemen were fired ar 
then arrested, and the mayor of Wag( 
Mound resigned. 

O 

Public station WNED Buffalo, N.Y., has four 
a successful formula with its minidocumer 
taries. These six -minute versions allow th 
station to explore more complex issues. Or 
producing unit alternates with two reporter 
Producers in shooting stories. 

The station looked into the issue of diver 
ing water from the Great Lakes to the U. 
Sunbelt and Southwest. The report exan 
fined the Canadians' attitude toward the pr( 
posed shift. The effect of the diversion o 
shipping, water conservation, power ger 
eration and the ecology was probed. 



Among the six half -hour documentaries 
broadcast this past year on KEno -TV Bakers- 
field, Calif., was one on space flight. The 
station is near Edwards Air Force Base, 
which served as a backdrop for the report. 
The station sent crews to New York and 
Cape Canaveral to gather information and 
material, which included shuttle landing 
footage and interviews with Chuck Yeager 
and other aviation pioneers. 

The station also has added a noon news- 
cast with a light twist. It has hired a local 
disk jockey to do the weekend weather and 
host the noon news. After his intro, the sta- 
tion switches to two regular anchors. The 
host then returns for the weather segment, 
followed by other features. 

O 

Ethiopa wasn't the only country with famine 
conditions this past year. Wau -TV Washing- 
ton sent a news crew to the Karamoja region 
in Uganda to investigate famine and drought 
there. In addition to a five -part news series 
and a half -hour special, the station joined 
UNICEF in raising funds for the region. 
Over $125,000 has been raised to date. 

One investigative series on X -rays found 
violations of state regulations which had 
been resulting in patients being overexposed 
to radiation. During the two -month investi- 
gation, the station said it found overexpo- 
sures, X -ray machines that were rarely in- 
spected and personnel operating machines 
with little or no training. Because of the se- 
ries, the Food and Drug Administration dis- 
tributed reports to the health departments in 
all 50 states on safe operations of the ma- 
chines. Hospitals requested information and 
thousands of viewer letters were received. 
The outcry lead to a number of legislative 
proposals for training and licensing opera- 
tors and better inspection procedures. 

Another investigative report probed ani- 

WJLA -TV's animal probe 

mal research in laboratories and uncovered 
professional thieves and animal pounds 
which have made millions of dollars nation- 
wide selling animals to labs. Working under- 
cover, the station found one local pound 
willing to sell dogs illegally. As a result of 
the investigation, one local animal warden 
was fired and another reprimanded. A Sen- 
ate committee was formed to look into the 
nationwide problem. 

Bridges in various states of disrepair were 
exposed by WTNtt -TV New Haven, Conn., in a 
project entitled Connecticut Bridges: A 
Question of Condition. The resulting six -part 

series of reports and half -hour documentary 
showed that two years after three motorists 
died due to the collapse of a bridge on Inter- 
state 95, Connecticut still had not acted to 
repair its dangerous bridges. It was shown 
that some bridges had been inadequately re- 
paired due to the lack of proper materials and 
tools. State workers hired to fix bridges were 
found doing less important tasks, such as 

cleaning graffiti, with only a small portion of 
their time spent repairing bridges. 

The story of reported sexual abuse of stu- 
dents at the Ohio School for the Deaf was 
first broken by WBNS-TV Columbus, Ohio. 
The station used sign language interpreters 
to interview the students and to report the 
story to the deaf audience. 

D 

The only television interview with Raymond 
Luc Lavasseur was obtained by WGME -TV 

Portland, Me. Lavasseur, one of the FBI's 10 

most wanted criminals, was a Maine native 
arrested in Cleveland on charges of bank 
robbery and the bombing of corporate and 
military buildings. The WGME -TV news crew 
flew to New York on a day's notice to con- 
duct the interview, which was given to CBS 
for cutting and feeding so that it would be 
ready to air in time for the WGME -TV 6 p.m. 
news. 

WKEF Dayton, Ohio, broke a story on alleged 
hazardous waste dumping near city water 
wells. Reporter Dan Tambellini stayed on 
the story, filing updates for months. His ef- 
forts were rewarded with a grand jury inves- 
tigation into the matter. The story was also 
picked up by other media, including The Los 
Angeles Times. 

Since the collapse of his banking empire on 
Feb. 14, 1983, Jake Butcher had refused any 
television interviews about his pending 
charges of bank fraud and income tax eva- 
sion. On Oct. 21, 1984, WATE -TV Knoxville, 
Tenn., reporter Sam Brown taped an exten- 
sive interview with Butcher. It aired as a 
series the week of Nov 12 -16 and as a 30- 
minute documentary on Nov. 19. 

D 

Coverage of the Gary Dotson/Cathleen 
Crowell Webb rape story began with a news 
tip given to wt.s -ry Chicago reporter Jim 
Gibbons. Gibbons was told of an alleged 
rape victim who wished to recant her testi- 
mony, and was given only the first name - 
Gary-of the man who had been convicted 
and sent to jail and the name of the Chicago 
suburb where the case had been tried. Six 
days later, Gibbons reported the exclusive 
story on the WLS -TV late news. According to 
wts -TV, his interviews with Dotson and Dot - 
son's family aired nearly four days before 
the other media began following the case, 
and for six days Gibbons was the only media 
source who knew Webb's name and where- 
abouts. 

4 half -hour special and a five -part series 
Nere the result of wcrary Cincinnati's in- 
vestigation into Hamilton county's Fernald 
uranium processing plant. The station's 
news team of reporter Dave Fehling and vi- 
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deographers Terry Helmer and Mike Wil- 
liams uncovered previously unpublished re- 
cords detailing the release in 1966 of enough 
radioactive material to have exposed one bil- 
lion people to the maximum safe level of 
radiation. The reports also examined public 
health and safety implications and the gov- 
ernment -owned plant's procedures for stor- 
age of deadly material. Newspaper, maga- 
zine and CBS News reports were inspired by 
the coverage of WCPO -TV, according to the 
station. 

News crews for wcco-Tv have traveled the 
world to make residents of the Minneapolis- 
St. Paul area aware of global issues. Anchor/ 
reporter Pat Miles and a crew of three trav- 
eled to the Sudan. They ate and slept in 
refugee camps to "put a human face" on the 
state of hunger. The six -part news series and 
60- minute documentary, A Time to Weep, 
which resulted from the crew's three weeks 
in Africa, also examined the relief efforts 
and political complications involved. Upon 
return, Miles appeared before a committee 
of the Minnesota state legislature on the cri- 
sis and has spoken for several local charity 
organizations. WCCO -TV also produced a 
public service campaign promoting a hotline 
set up by wcco -Tv in cooperation with local 
relief agencies. The hotline raised about a 

quarter of a million dollars. 
Four WCCO -TV personnel were granted a 

35 -day visa in October to tour Vietnam. In 
partnership with WGBH -TV Boston, a one- 
hour documentary, The Hollow Victory: Viet- 
nam Under Communism, was produced for 
the Public Broadcasting Service's Frontline 
series. The one -hour documentary was also 
seen Dec. 3 on wCCO -TV's Moore Report. 

The show looked at the lasting effects of 
the Vietnam War on the people there and 
living conditions today. American cameras 

WCCO -TV in Vietnam 

were allowed into parts of the country that 
have been cutoff since the war ended. 
Wcco -Tv also presented Vietnam '85 for its 
nightly 10 p.m. newscasts. This series 
looked at issues such as the impoverished 
state of the Vietnamese economy and the 
problem of Amerasian children. In an inter- 
view, an American father expressed his hope 
to someday be reunited with his Vietnamese 
son. 

One of the theme week documentaries un- 
dertaken by KBDI -TV Broomfield, Colo., this 
past year was entitled Vision of Central 
America. Through a combination of ac- 
quired programing, special station -produced 



features and host introductions, KBDt -TV ex- 
amined the history and present condition of 
Central American countries, and U.S. poli- 
cy toward the region. The final night of the 
week the station aired a live panel discussion 
on the subject interspersed with special fea- 
tures. 

D 
After local police made an arrest on the 
charge of stealing pets and selling them for 
scientific research, Krrc Rochester, Minn., 
ran a report on the problem. Information for 
owners of missing pets on how to contact the 
Mower County sheriff's department was 
also given. After viewing the show, a family 
phoned a description of their 10- year -old 
family dog, Rex, to the sheriff. The descrip- 
tion helped lead officers to the research fa- 
cility where Rex was one of nine stolen dogs 
recovered. 

A wJxr Jacksonville, Fla., investigative re- 
port detailed the storage of hundreds of nu- 
clear weapons in the Jacksonville area, mak- 
ing it, according to some, a prime target for 
nuclear attack. The series was followed by a 
half -hour program with military and citizen 
opinion and reaction. 

In April, reporter Susan Wallace, produc- 
er Nancy Shafran and photographer Don 
Flynn travelled to Korea to profile two 
young Korean children who were coming to 
Jacksonville for a life- saving heart oper- 
ation. The station followed up with an hour 

special on the plight of Korean children with 
serious medical problems and how a Jack- 
sonville hospital and the city helped. 

Last November wcpx -ry Orlando, Fla., be- 
gan a drive for food and money for Ethiopia, 
using all the stations resources - public af- 
fairs programing, PSA's, news stories and a 
mini- telethon -and set up an American Re- 
lief Account at a local bank. During the 
months that followed, concern developed on 
whether the food and donations would actu- 
ally reach the hungry. The station decided to 
send three members of the news staff to ac- 
company the shipment. 

The negotiations to secure permission to 
enter Ethiopia and to arrange air transporta- 
tion for the food and blankets were complex 
and time consuming but were eventually 
completed. The news department needed 
three times the normal gear used for a news 
story and spent $15,800 for travel. 

With the money collected, 39 metric tons 
of food and more than 6,000 blankets were 
purchased. The plane arrived in Addis Ab- 
baba in January, and according to the station, 
was the first shipment of relief for Ethiopia 
donated solely by the people of an American 
community. 

The planned four -day trip for the news 
team turned into three weeks as the promise 
to make certain the supplies reached the peo- 
ple who needed it took longer to fulfill. Back 

in Orlando, news from the wcPx -Tv tean 
was sketchy. There are no satellite uplinks it 
either Ethiopia or the Sudan. Telephone ser- 
vice is primitive, but daily phone calls kept 
the audience informed of progress. Wher 
the crew returned, a six -part series was or 
the air within a week. The series was late) 
edited into a 20- minute documentary and of- 
fered to public schools, libraries, civic 
groups and churches. 

The relief fund continued to grow after the 
series and the station provided office space 
and guidance to local women coordinating a 

Children for Children relief effort. 

A one -hour special examining "the use ol 
deadly force in the protection of life anc 
property" was produced live at the studios of 
KPNX-TV Phoenix. Up in Arms featurec 
guests Steve Twist, Arizona assistant state 
attorney general, and James Jarret, weapons 
and self- defense expert, answering ques- 
tions from the studio and television audi- 
ences, along with discussion led by station 
anchor Linda Alvarez. Taped segments ol 
actual Arizona court cases in which force 
had been used by crime victims were shown. 

KPNX-TV also produced documentaries in 
three foreign countries. Reporter Rick De- 
Bruhl and photographer Shaun Donahue 
traveled to Korea for a five -part series on the 
International Human Assistance Program, 

Face to face with famine: local news in Ethiopia 

WFMY -TV Greensboro. N.C. T I . KYW -TV Philadelphia 

WCPX -TV Orlando. Fla. WCVB -TV Boston 
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which brings child heart patients to Phoenix 
or surgery. Reporter Kathy Kerchner and 
) hotographer Howard Shepherd traveled to 
t city on the Brazilian Amazon for a four - 
)art series and a half -hour documentary on 
Esperanca, a world health organization 
)ased there. And reporter Lin Sue Shepherd 
tnd photographer Colin Donahue followed 
he Phoenix Air National Guard to Seville, 

Spain, to create a three -part series on the 
group's routine military exercises. 

Last year the Marline Uranium Co. an- 
nounced that it had discovered a large depos- 
it of uranium in Pittsylvania county, Va., and 
began seeking approval from state and local 
officials to begin mining. Many local resi- 
dents opposed the plan claiming that a urani- 

um mine could result in health and economic 
problems for the area. To find out what dan- 
gers might exist, wssrry Lynchburg, Va., 
sent reporter Sharon Collins to a Marline - 
owned uranium mine in Texas. Collins inter - 
viewed both government officials and local 
residents there, and compared their views 
with the concerns of Pittsylvania county citi- 
zens. 

WANE's drunk driving campaign r NBC -TV's Profiles in Pride 

Offering hope and help with public affairs programing 
KNBC -TV Los Angeles has expanded its one- 
minute vignettes, "Profiles in Pride," on eth- 
nic accomplishments to include all types of 
individuals. Included in the profiles is an 80- 
year -old who climbs mountains for recrea- 
tion and charity, collecting more than 
;10,000 by collecting a dollar for every 
mile; a women who was once told by school 
officials she was mentally retarded but 
proved them wrong by earning her PhD, and 
a 7- year -old girl who lost her arm and shoul- 
der to cancer but returned to become a star 
centerfielder for her Little League baseball 
team. 

The station also has created an entertain- 
ment magazine geared to junior high and 
high schoolers. Shot with a 26 -week budget 
of $360,000, the premiere show featured a 
fashion piece on "hip" hair and shoes and an 
interview with a teen -age cast member of 
"Cats." The direction the show would take 
was taken from research conducted among 
young people. 

O 

Nuw Plainview, N.Y., worked just as hard as 
he participants in covering last summer's 
.ntemational Games for the Disabled. De- 
spite very little underwriting support, the 
)ublic station went ahead with plans to cover 
he games. Every staffer, including summer 
nterns, was put to work. Two camera crews 
shuttled back and forth between events and 
nterviews with participants. Each day's 
'Dotage was rushed back to the station and 
:dited for a half -hour roundup, which aired 
It 7:30 and was repeated at 11 p.m. In addi- 
ion, other programing during those two 
weeks dealt with the disabled. 

After receiving complaints about the dearth 
of "good news," WISH -ry Indianapolis decid- 
ed to feature several upbeat stories each 
week. Reporter Ruthanne Gordon profiles 
local people and what makes them special in 
her Indiana's Own reports. One such report 
was on a paraplegic who raced in the Boston 
Marathon and Indianapolis mini -marathon. 

In 1984, WISH -TV aired a series of public 
service announcements on "social drinkers." 
With the backing of the Indiana Governor's 
Task Force to Reduce Drunk Driving, WISH - 
TV created a series of spots featuring local 
VIP's with "Sobering advice can save a life" 
announcements. Each spot featured a differ- 
ent piece of advice, such as serving high 
protein food along with drinks at a party, or 
making soft drinks as accessible as alcohol. 
Over 16% of the spots aired in prime time. 

The station is continuing the campaign in 
1985, with spots that show what happens to 
someone convicted of drunk driving. An ad- 
ditional spot, "Drunk driving is no picnic," 
suggests that alcohol intake be moderated 
not only behind the wheel of a car, but of a 
boat also, and during swimming and other 
summer activities. 

Prayer in schools, mercy killing and nuclear 
disarmament are some of the topics dis- 
cussed on Call Raiford, a live half -hour 
news -talk show airing weeknights at II on 
wPco -Tv Charlotte, N.C. Newscaster Bob 
Raiford covers a single topic each night, of- 
fering his opinion, and then inviting viewers 
to call in and give their views. Also featured 
on the show are man -in- the - street interviews 
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and short video pieces describing the show's 
topic. Crew for the program comprises two 
executive producers, producer, director, as- 
sociate producer -floor director, production 
assistant and cameraman. 

WANE -TV Fort Wayne, Ind., tackled some ma- 
jor problems this year, both on its own and in 
conjunction with national efforts. The sta- 
tion has been involved in the Missing Chil- 
dren Network and instituted an Ident -A -Kid 
project at the annual Three Rivers Festival. 
An estimated 5,000 children were given fin- 
gerprint cards and pictures, and parents re- 
ceived a dental chart, a brochure from the 
MCN and list of tips from the police depart- 
ment. 

The station joined the Second Chance 
campaign, originated by KDKA -TV Pitts- 
burgh, to raise awareness of the need for 
organ donation. During National Organ Do- 
nor Week, reports on local donors were in 
the evening newscasts. PSA's were aired urg- 
ing viewers to sign donor cards, which were 
displayed in 40 local drugstores. 

Last December, WANE -TV joined area 
churches in a Foodbank drive, which pro- 
vides assistance to the city's poor and home- 
less. The station aired PSA's on the drive, 
provided food barrels at shopping centers 
and solicited donations. Each Thursday, the 
weather was done live from the shopping 
center, where food and supplies were donat- 
ed. 

For the fourth year, the station co -spon- 
sored a CPR Saturday, which trained over 
300 people in cardiopulmonary resuscita- 



tion. The station was responsible for pro- 
moting the event through station promos and 
logo designs. It aired a five -part series on the 
subject leading up to CPR Saturday. 

WANE -Tv also joined in the NAB Oper- 
ation Prom/Graduation campaign against 
drunk driving, which included on -air pro- 
motion, PSA's, public affairs and news pro- 
graming. The station's interest in the subject 
had been heightened earlier in the year when 
station photographer Ron Harmeyer was 
struck by a drunk driver while shooting an 
accident scene caused by an earlier drunk 
driver. Although he was not permanently in- 
jured, he was disabled for a month. 

The best way to observe fire prevention 
week in October 1984, thought Bill Wallace, 
news director of wrvc iv Chattanooga, 
would be to bum down a house. In coopera- 
tion with the fire department in nearby Dal- 
ton, Ga., wTVC filmed the burning of three 
houses that were being used for fire training 
exercises. During the filming of the three - 
part series, Fire Escape, photographers 
Richard Simms and Rick Forester and an- 
chor John Gilbert always wore protective 
suits as provided by the Dalton fire depart- 
ment. 

The first report, which aired Oct. 10, used 
time -lapse photography to show a small, 
wooden house being burned to the ground. 
Explanations of the different stages in a fire's 
progression were given by firefighters. In 
the second report, Simms, Forester and Gil- 

Gilbert on WTVC 

ben were shown in the second house when 
the fire began. This controlled fire simulated 
a nighttime blaze since that is when most 
fires occur. Gilbert was given step -by -step 
instruction on how to safely escape a burn- 
ing house. The crew then re- entered the 
burning building to demonstrate ways to lo- 
cate and rescue other family members. Oxy- 
gen masks were required for shooting of the 
final report in which firefighters battled the 
largest fire. There was a demonstration of 
the correct way to use home fire extinguish - 
ers. To conclude the series, there was a re- 
view of nine lifesaving tips in case viewers 
should ever find themselves in a burning 
house. 

Each night wxvz -TV Detroit devotes five to 
seven minutes of its regular 5 p.m. -to -7 
p.m. newscast to business news. Money 
Talks is the name of the segment which Bob 
Rowe, assistant news director, describes as 

"a newscast within a newscast." It begins 
with a lead story of local interest followed by 
three to five business news -in- briefs. It ends 
with another local business story. The seg- 
ment is geared toward the average viewer, 
providing information on improving fi- 
nances. 

O 
KPNX-TV Phoenix aired a half -hour docu- 
mentary, Hear Your Heart, examining hun- 
ger in Arizona and starvation in Africa. The 
program was narrated by station personality 
Pat Finn, who also acted as chairman of the 
FAAN Band (Feed Arizona and Africa 
Now), a nonprofit organization made up of 
Arizona media, business and government 
personalities. FAAN Band members-enter- 
tainer Glen Campbell, Governor Bruce Bab- 
bitt, cartoonist Bil Keane and others -re- 
corded the "Hear Your Heart" single, which 
was broadcast simultaneously over all Phoe- 
nix television and radio stations at 5:25 p.m. 
on April 19. The records were available at 
Arizona Circle K covenience stores for a $2 
donation, with half the proceeds going to the 
Arizona Food Bank and the other half to 
UNICEF for African starvation relief. 

O 
With only a week's notice noncommercial 
KUAFTV IUCSOn, Ariz., put together a week- 
long series of reports on Mexico on its daily 
newsmagazine, Arizona Illustrated, to 
complement a series broadcast nationally on 
the MacNeill Lehrer NeweHour. When the 
news of the MacNeillLehrer piece came, a 
KUAT-TV crew had just returned from Mexico 
City. The decision was made to put together 
a series to bring out Mexican issues which 
affect Arizona and show it along with the 
national perspective on MacNeil /Lehrer. 
Along with the Mexico City footage, KUAT- 
TV assembled and updated old video and 
contacted experts in several fields to appear 
in live and taped segments. They discussed 
such topics as the effect of the Mexican 
economy on 'Meson, copper smelters along 
the border and tourism. Other issues of im- 
portance to Arizona were illegal immigra- 
tion, the black market of Latin American 
antiquities and the plight of Mexican farm 
workers in Arizona. 

Kury Salt Lake City is now in the midst of its 
"Project 2000: Utah in the Year 2000 and 
Beyond, a KUTV Commitment to Our Fu- 
ture." This year -long series of documentar- 
ies, town meetings and special news reports 
is looking at problems facing Utah and their 
potential impact on the the state's future. In 
April, a five -part "Project 2000" series of 
news reports looked at population growth, 
youth, employment, poverty and education. 
In June, a 60- minute documentary on the 
growth rate was presented. In coming 
months, documentaries on the other four 
other topics will also air. Designed to com- 
bine news reporting with community in- 
volvement, KUTV set up a "think tank" of 
local community leaders to monitor and 
make recommendations on the "Project 
2000" material. 

A video health fair sponsored by WINK -Tv Fort 
Myers, Fla., brought 125 physicians to man a 
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phone bank for 14 hours on Friday, April P 
answering some 2,300 questions from vie% 
ers on health and medical related topic 
WINK -TV also aired three hours of liv. 
health- related programing at 10 a.m., 4 p.n 
and 8 p.m. The first program examined al 
ing and cardiac care. The second dealt wi 
cancer and mental health and the third wi 
health issues of interest to young families - 
pediatric care, etc. Two medical pamphle 
were distributed, one on drug abuse and ti 
other on emergency phone numbers, heat 
agencies and area hospitals. Over 750 n 
quests came in for the booklets. 

Over $2.3 million was raised this past yea 
by WHAS -TV Louisville, Ky., in its 32d annu; 
telethon to raise money for the area's hand 
capped children. Some 200 fire departmen 

rer a Oaatlei-Cenlup II Lore 

Crusade 

571.2345 2 r ? ;h,¡c 

accounted for nearly half of that total as the 
lead the parade of local leaders who al 
peared for 271 hours on wHAS -Tvon Sunda 
and Monday, May 19 and 20. 

Drug and alcohol abuse has been the cea 
ter of a number of news reports and specia 
by the station. Last October it aired a weel 
long series of news reports on the abu. 
problem. Statistics and symptoms of abu: 
were revealed. A look at treatment availab 
to young people and the reaction of the pet 
pie around them about their problem wei 
explored. That was followed up with a on( 
hour special program which featured a pan. 
of experts who answered questions on then 
cial abuse. Members of MADD, SADD, k 
cal police officials and parents of childre 
with abuse problems made up the audience 
A similar program with a panel of exper 
and a studio audience was aired in April t 

this year. 

A two -part report aired by wsem -TV Chicag 
Mammography: The Breast's Best Defens 
resulted in 43 diagnoses of malignant turno 
out of 9,300 women examined in a speci 
program. The Illinois division of the Amei 
can Cancer Society had offered a special r 
duced rate of $50 for screenings in conjun 
tion with WBBM -TV's report, and 18,5( 
women had called to ask about the exam 

O 

The past was brought to life by w.az -Tv Bait 
more. Its hour -long documentary about tt 
Baltimore Colts football team featured inte 
views with Hall of Fame players and fib 
clips and highlights, while the half -hour l 

on Pennsylvania Avenue featured the stork 



nd memories of famous Baltimoreans who 
ad gotten their start on the street between 
1e 1920's and 1950's. 

itcsc -TV Charleston, S.C., responded to a 
)cal minister's call to raise funds for the 
amine victims in Ethiopa. Over $250,000 
as raised in less than a month and the sta- 

ion made plans to accompany the cargo jet 
arrying the supplies to Africa. Because of a 
ravel snag at the last minute, the station 
elied on a Visnews crew to cover the distri- 
rution of the food and clothing by Charles - 
an residents. The coverage of the food and 
lothing drive and its disbursement in Ethio- 
pia formed the nucleus for a half -hour docu- 
nentary. The station's operations manager, a 
ormer singer, gathered musicians and sing- 
rs from the area and recorded a song for the 
locumentary. Staffers worked overtime and 
.t times through the night to pull the special 
ogether, which aired adjacent 60 Minutes. 
he effort spurred another fund -raising cam- 

paign, this time to send supplies by boat. 
WCSC -TV has also undertaken an expan- 

ive campaign on child abuse and neglect. 
ncluded were school awareness campaigns, 
trochures, news stories, special reports, fin - 
;erprinting and videotaping "safeprinting" 
essions in shopping malls and schools. The 
,tation also brought missing children spe- 
:ialist John Walsh to address the state legis- 
ature, which eventually passed legislation 
to missing and abused children. 

awaii celebrated its 25th year as a state last 
.ugust. Using its large video library, KGMB- 

Honolulu marked the occasion with a 30- 
tinute historical documentary recalling the 
:awaii of 1959 and its progress since. Ha- 
aiians who supported statehood 25 years 
go appeared and gave their opinions on life 
n the islands since it entered the union. 
In February another historical documen- 

try was presented, this one commemorating 
1e 100th anniversary of the first migration 
f plantation workers from Japan to Hawaii. 
eporter Bob Jones and cameraman Grant 
:onching spent several weeks taping in both 
lawaii and Japan on this 90- minute show 
rhich traced the history of families on an 
;land in Japan's Inland Sea that decided to 
rove to the Hawaiian sugar plantations. It 
lso told how Hawaiian King Kalakaua went 

Japan to find laborers because of his own 
elief that there was a blood relationship be- 
Heen Hawaiians and Japanese. The follow - 
tg migration of thousands of Japanese 
hanged Hawaiian culture and helped pover- 
j- strcken parts of Japan when money 
arned in Hawaii was sent home. Although 
ie descendants of those immigrants are in 
reir third and fourth generations, Jones and 
:onching found that ties are so strong that 
ome of them still return to Japan in their old 
ge. 

robacco, the number -one cash crop in the 
:overage area of WPDE Florence, S.C., was 
he focus of an hour -long program, T Is For 
"rouble. The station recruited 12 experts 

from the Carolinas to discuss with two con- 
gressmen and an administration official the 
tobacco industry and its problems. The pan- 
elists spoke via satellite with the Washington 
contingent as they attempted to form and 
analyze scenarios for tobacco's future. 

When a Florence woman needed a 
$100,000 for a heart transplant, WPDE, four 
area radio stations and area McDonald's 
sponsored "Ann Poston Day" to help her 
raise the money. Throughout the day, the sta- 
tion cut in with reports from McDonald's 
and wrapped up with a live, half -hour seg- 
ment from the studio which featured a tele- 
phone conversation with Poston, as she 
awaited her heart transplant at Johns Hop- 
kins hospital in Baltimore. 

WrrG Washington's commitment to public 
affairs programing took a number of forms in 
1985. A job -a -thon on its Capital Magazine 
reported over 200 jobs available in the D.C. 
area, and resulted in employment for a num- 
ber of viewers. In another Capital special, 
"Racism in America," as part of black histo- 
ry month, Dr. Charles King from the Urban 
Crisis Center in Atlanta and a Mr. Kahl from 
The New Order, a white supremacy group, 
discussed racism. The show, before a live 
?udience, "became very heated." 

On its weekday Panorama program, host 
Maury Povich visited a local high school and 
held an open discussion with students about 
issues affecting them. And in a segment, 
"Kids on Drugs," Michael DeSisto, of the 
DiSisto Schools for drug abusers, was par- 
ticipating in a live call -in discussion when a 
boy called threatening suicide. They talked 
on -air, and then the program's executive pro- 
ducer, Jane Stoddard, helped keep the boy 
on the line until the program was over, when 
DeSisto convinced him to come to the sta- 
tion. By the end of the day, DeSisto and the 
boy were going to speak to the boy's parents 
about getting help. 

O 

An electronic town meeting was used by 
KwWL -TV Waterloo, Iowa, as it attempted to 
ascertain the future of Iowa. For two hours 
the station broadcast live from four Iowa 
cities with nearly 30 panelists from business, 
agriculture and government present to an- 
swer questions posed by KW WL -TV reporters, 
and viewing and studio audiences. Prepro- 
duced background segments help set the 

stage for the discussions. NBC News An- 
chor Tom Brokaw gave his perspective 
through a live staellite feed from New York. 
Among the panelists were Senator Charles 
Grassley (R) and numerous state and local 
representatives. 

In a six -part news series, WKRN -TV Nashville 
examined one of the leading causes of death 
of American teen -agers, suicide. In the Feb- 
ruary series, families of teen -agers who had 
commited suicide and teen -agers who had 
tried to kill themselves were interviewed. In 
an hour -long studio- discussion show, A Cry 
For Help, a studio audience of students, par- 
ents and teachers questioned a panel of men- 
tal health experts and families victimized by 
teen -age suicide. WKRN -TV also produced 
public service announcements for the local 
Crisis Intervention Center. 

During the last week of the 1984 cam- 
paign, the five -part Tennessee -A Political 
Profile was presented. WKRN -TV Executive 
Producer Mike Cavender, along with report- 
er Jeff Eller and photographer Randy 
Scheuer, traveled throughout Tennessee to 
record opinions on the presidential and con- 
gressional candidates. Among those inter- 
viewed were people from the mountainous 
area of eastern Tennessee where some did 
not know or care who was running for Presi- 
dent. 

As part of its year -long effort, "To Your 
Health," WNEV -TV Boston undertook to re- 
lieve hunger in the state. The station aired 
editorials and PSA's and sponsored an all - 
star softball game to benefit the hungry. 
Among those playing was former Red Sox 
great Carl Yastrzemski. The hunger cam- 
paign culminated with a one -hour documen- 
tary on July 8. 

An interview with Jesse Jackson by Roger 
Wilkins ran over three nights last December. 
The series followed Jackson's career, his 
thoughts on the presidential campaign and 
his views of future America. PBS picked up 
an option to run the interview. 

In response to public concern following the 
discovery of President Reagan's cancer, 
WKYC -TV Cleveland set up a cancer hotline. 
Beginning during the station's 6 p.m. news- 
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cast, and running until midnight, a team of 
medical specialists answered calls from 
more than 1,000 viewers during the call -in. 

Another public concern covered by the 
station was missing children. Every Mon- 
day, the station features a different child, 
running his or her picture and history, as well 
as telling viewers where to call with infor- 
mation. The reports are broadcast by NBC 
affiliates nationwide, wKYC -Tv said, which 
added that more than 12 missing children 
have been found in the past 18 months. 

Wsoe >Tv Charlotte, N.C., said it broke a sto- 
ry of a Charlotte fire dispatcher who talked a 
woman through CPR techniques over the 
phone to save her baby's life. The story was 
told with a recording of the phone conversa- 
tion and follow -up interviews with the peo- 
ple involved. The station then offered CPR 
classes for mothers of infants. 

O 

Twice each year wroo St. Petersburg, Fla., 
devotes its public affairs time to an "Impact" 
month. The station deals with specific issues 
in documentaries and during its regular 
newscasts and public affairs shows. Last fall 
wTGG presented "Impact: The Future," a 

look at how growth in Florida will affect the 
future of its residents. The month was ended 
with an hour -long documentary, The Tampa 
Bay of Tomorrow, which covered the prob- 
lems caused by uncontrolled growth in the 
Tampa area. 

Prime of Your Life is a new weekly public 
affairs program on w roo this year. It is a 30- 
minute magazine serving the senior popula- 
tion. Along with discussions and video re- 
ports, the show selects an area senior citizen 
of the month. 

In 1984, the University of North Carolina 
Center for Public Television's nine stations 
conducted "Campaign '84," which included 
15 hours of candidate interviews, three 
hours of debates and news coverage of 
statewide elections. In all, 48 candidates, 
including those for the U.S. Senate, 11 for 
U.S. House, the governor, the lieutenant 
governor and judges for the State Supreme 
Court and State Court of Appeals, were cov- 
ered. For the candidates "unable or unwill- 

ing" to meet face to face, the center said, it 
held "electronically assembled debates," in 
which opposing candidates were given sets 
of identical questions and an allotted time 
for response. The individual tapes were then 
edited together. 

Last August and September, KCBS -TV Los 
Angeles developed a campaign on a choles- 
terol diagnosis and treatment. It aired a 
three -part series and a subsequent half -hour 
news special, public affairs stories and, in 
conjunction with the American Heart Asso- 
ciation and the United Way, produced an in- 
formation pamphlet. Using libraries, fire 
stations and health facilities as distribution 
points, one million pamphlets in English the 
station gave away; 50,000 in Spanish, and 
10,000 each in Chinese, Japanese, Korean 
and Vietnamese. 

Last month, KCBS -TV introduced Heart of 
the Matter, a live segment offering opposing 
expert viewpoints on news stories. The 10- 
minute segment features two to three guests 
either on the set or on a remote. It opens with 
a taped piece providing background on the 
day's subject; anchor Jess Marlow then be- 
gins the discussion between the guests. A 
recent topic was an examination of media 
coverage of AIDS, in light of the disclosure 
by Rock Hudson, and featured a media crit- 
ic, a journalist and a gay rights activist. 

O 

In an effort to expand its outreach efforts, 
noncommercial WQED Pittsburgh produced 
several community- oriented specials that 
provided for viewer call -ins and mailings of 
information. In April, the station brought 
together five private industry councils in the 
Pittsburgh area to form the "Job/Help Net- 
work" and discuss unemployment in the 
area. In preparation for the hour -long pro- 
gram, the station distributed and printed in 
newspapers a viewer check list for request- 
ing job -related information. In all, about 
5,500 checklists were sent to the station, 
requesting 20,000 pieces of information; 
about 1,000 calls were received during the 
program requesting help and referrals, the 
station said. As a follow -up, WQED also 
aired job listings provided by the Pennsyl- 

Donation surprise 
Local efforts to gather food, money and clothing for the needy are commonplace. But 
the ending to a story supplied by Alan Oldfield, news director, KGAN -TV Cedar Rapids, 
Iowa, is different. "In early December of 1984, the postmaster in Hale, Iowa, received 
a letter from a young boy in Stinnett, Ky. The boy said his family was poor, and if 

anyone in the village of Hale had any items they could spare, the people in Stinnett 
could surely use them. The story spread quickly through the area, and KGAN -TV aired 
a story about the letter. Eventually, a semi -truck was donated by a local firm, and the 
trailer, loaded with donated food and clothing, took off for Kentucky. Beth Moore and 
photographer Dave Sibert followed the truck to Kentucky. What they found when they 
arrived was surprising. The donated goods were destined not for the needy... 
Instead, two groups of residents greeted the truck, fighting over who was supposed 
to get the material. Eventually, the truck was unloaded. As Moore talked to county 
officials and many residents, they found that a well- organized group of individuals 
each year would write to a town, asking for donations. When the donations arrived, 
they quickly ended up in area garage sales, not in hands of the needy." The station 
series on the episode earned it a state news association award. 
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vanita Job Service. In the first six weeks, ti 
Job Service was able to document 365 pet 
ple who came in because they saw the lis 
ings, WQED said. 

Another project of the station was a cool 
erative effort with commercial KDKA -T 

Pittsburgh. Following the broadcast of s 

hour -long documentary on organ transplan 
produced by KDKA -TV, the noncommerci. 
station aired the program a second time 
prime time three nights later and followed 
with a call -in and panel discussion. 

The farm crisis in Kansas and the state 
various sectors of the Kansas economy wei 
two of the many issues covered on Stat 
house, the weekly, half -hour public affai 
program on KTWU Topeka, Kan. Anothi 
show examined the rights of the mentally i 

and changes in procedure taking place in ti 
commitment of mental patients. 

Sunflower Journal is a monthly magazir 
program that reports on issues, people ar 
events of interest to the people of Kansa 
One recent show, for example, contained 
history of radicalism in Kansas and a featui 
story on a nationally broadcast Big 8 baske 
ball game. Many of the features in Sunflot 
er Journal are produced by other public te 
vision stations and local universities. 

WDIvry and noncommercial wrvs, both D 
troit, joined for a 10 -week project on drur 
driving during prom and graduation weel 
The stations published a pledge in are 
newspapers on codes of conduct for studen 
and parents on prom night and combined 1 

air four (lours of special prime time pn 
graming on the topic. 

WTvs devoted a week of programing i 

drunk driving. It included a live, prime tin 
talk show discussion with high school su 
dents, another talk show panel with hi¡ 
school journalists discussing the problem : 

their schools and a local video show whei 
students wrote and performed songs on ti 
dangers of drunk driving. 

For its part, wDty -Tv aired 500 PSA's, ed 
tonals, programing series and news featun 
on the subject over a two -month period. TI 
station visited the prom nights of 60 are 
schools which logged the highest pledge ra 
for the drunk driving campaign. Taped me 
sages from students promoting the "don 
drink and drive" theme aired and the to 
stations aired an honor roll of schools whit 
attained a 50% pledge rate. The effort pa 
off. For the first time in 10 years, there wei 
no teen -age drinking- related traffic dead 
during the prom season. 

WTVS also produced Forum on Blar 
America, which was presented across ti 
PBS network. Six black opinion leade 
gathered representing labor, government an 
the private sector in a town meeting fora: 
with commentator Roger Wilkins. Discu 
sion revolved around solving the econom 
problems of blacks in America. 

The station also examined blacks at ti 
other end of the scale, in Blacks in Corpo 
ate America: No Room at the Top? It looke 
at blacks in corporate America, how the 
rose to the positions they held, roadblocl 



hey encountered and the possibilities of ad- 
ancement. 

There was no shortage of other public af- 
airs programing at WDIV either. As part of 
overage of the 10th anniversary of the fall 
of Vietnam, the station honored the 1,326 
sea residents killed or missing in action by 
isting their names on the screen during a 
how on veterans. Included in the special 
vas footage from the Vietnam Veterans Me- 
norial in Washington. A five -part news se- 
ies on veterans who returned to Detroit ex- 
mined their efforts to help rebuild some 
teighborhoods in the city. 

Vhat's Your Attitude ?, a live, 90- minute 
wblic affairs special, launched wcvs -ry Bos- 
on's year-long prejudice awareness and re- 
luction project entitled, "A World of Differ - 
:nce." What's Your Attitude? examined the 
ubtle and not -so- subtle characteristics of 
irejudice through the use of seven pre-taped 
lramatic vignettes. Viewers and members of 
he audience could measure their attitudes 
oward racial, religious and ethnic prejudice 
ly responding to questions. The questions 
vere published in the Boston newspapers on 
he day of the telecast to assist viewers in 
come participation. A national expert on 
irejudice joined anchor Natalie Jacobson 
and station legal expert Arthur Miller to ana- 
yze the vignettes and the responses to the 
luestions. 

(iRo -ry Seattle put up a $100,000 reward for 
t two -month period to help police in their 
search for the Green River killer, who has 
)een linked to 29 deaths over the past three 
fears. The station produced and aired PSA's 
aging citizens with information to call au- 
horities. The spots included people whose 
ives had been touched by the case, includ- 
ng family members and police and public 
)fficials. Police are now running through the 
1,300 tips that were received but so far the 
ciller has not been apprehended. 

In addition to the PSA push, the station 
Bred news reports on the progress of the 
ease, and produced two half -hour specials, 
me probing the specifics of this case and 
mother examining serial killers. 

KIRO -TV airs "Special Events" several 
imes each month, half -hour and hour pro- 
;rams examining both controversial issues 
tnd lighter fare of interest to viewers. One 
;how examined abortion and included 
speakers on both sides of the issue. As part 
)f the special, KIRO -TV aired portions of the 
rntiabortion film, "Silent Scream." 

k public service campaign highlighting the 
ichievements of young people constitutes 
he Young Stars project on KGAN -TV Cedar 
aapids, Iowa. The series has run for over 16 
nonths and began with students reading 30- 
econd PSA's they wrote on various topics, 
ncluding smoking, drinking and driving, 
,eat belt use, talking to strangers, gun safety, 
ethnic differences, teen -age pregnancy and 
veer pressure. An outgrowth of the cam - 
raign has been the "Young Star of the 
vlonth," selected by the station for an out- 

standing achievement. Winners receive a 
plaque, a $125 savings certificate and a free 
pizza party at a local Pizza Hut. The station 
has saluted a newspaper boy who saved an 
elderly woman's life, a 7- year -old who alert- 
ed authorities when his father became in- 
volved in a farming accident and a girl who 
began a Students Against Drunk Driving 
chapter in her school and carried the project 
to other schools. 

O 

KDKA -ry Pittsburgh, plus the other Group W 
television stations, created and produced the 
Second Chance campaign, a nationwide 
public service effort to solicit donations for 
organ transplant surgery. In addition to the 
Second Chance documentary, which aired on 
over 113 station nationwide, a bevy of pub- 
lic service announcements was provided. 

Second Chance on KDKA -TV 

Stations were urged to individualize the pro- 
gram with stories pertaining to their mar- 
kets. 

At KDKA -TV, a news series on the organ 
donation process was aired -what it was 
like to wait for an organ, the emotions of the 
families involved, the race to save lives and 
the success of some transplant recipients. 
The station also held a Second Chance day 
promotion with the Pirates baseball club on 
June 2. Included in the score card for the 
game was an organ donation card. 

The station's Christmas benefit to raise 
funds for a local children's hospital raised 
more than $563,000 in three hours. The tele- 
cast originated live from five locations and 
was staffed by over 300 television and radio 
staffers. 

The station's tradition in helping raise 
money for turkeys for the needy at Thanks- 
giving this year continued, with some 

$325,000 raised just for that purpose. The 
birds were distributed throughout a three - 
state area. 

Betty Lou Vamum, director of public affairs, 
and investigative reporter Mark Mills of woi- 
rvAmes, Iowa, worked nearly six month to 
present Bitter Harvest, Grains of Hope. The 
hour -long documentary, which aired last 
fall, set out to be a comprehensive look at 
farm credit problems. 

O 

The problem of working parents with small 
children -latchkey children -was tackled 
by WCAU -TV Philadelphia in an unusual way. 
In addition to the traditional documentary 
program that opened the project and the 
roundtable discussion program that ended it, 
"Latchkey Families" offered two uncommon 
feaures. To illustrate many of the prob- 
lems -and solutions found -by working 
couples with children, WCAU -TV produced 
an original docudrama about a day in the life 
of a latchkey family. Dramatic vignettes per- 
formed by Philadelphia area actors were fol- 
lowed by narrative and interview segments. 
The station produced an original game show, 
"The Kid's Survival Game," in which a pan- 
el of latchkey children (whose last names 
were withheld for their own protection) par- 
ticipated in a contest to find the proper way 
to behave for a child who finds himself in 
any one of a number of situations common to 
latchkey children. Featured on the show 
were several area celebrities. According to 
the station, "the project succeeded in foster- 
ing public awareness that the 'latchkey 
child' was no longer a monopoly of the 
poor -he is fast becoming the rule among 
the middle class." 

Reporter Toby Gold and associate producer 
Cindy Allenbrandt make up the "Action 
Team" for WHEC -TV Rochester, N.Y. The team 
was established three years ago to provide 
regular consumer information on newscasts. 
Through both on -air and behind- the -scenes 
efforts, the Action Team has, according to 
news director Al Holzer, helped solve hun- 
dreds of individual consumer problems. The 
popularity of the segment became so great 
that the station started getting up to 60 calls a 
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day from disgruntled consumers. To meet 
this demand, the Action Team teamed up 
with Rochester community organizations to 
set up a volunteer- operated "Actions Line." 

Evening Edition is a six -minute documen- 
tary series that airs on noncommercial Kora- 
n/ Seattle. On special occasions, KCTS -TV 
uses several segments of Evening Edition 
and edits them into 30- minute documentar- 
ies. This was done with shows aired last year 
on juvenile prostitution in Seattle. The re- 
sulting half -hour show followed the cycle of 
sexual abuse of children that leads to teen- 
age prostitution. It profiled victims of serial 
murders of teen -aged prostitutes in Washing- 
ton state. The five six -minute segments that 
had run earlier on Evening Edition helped 
promote viewership of the documentary. 

Who are the people living at the top of New 
Hampshire's frigid Mount Washington? 
Geoff Fox, weatherman for wrNH -Tv New Ha- 
ven, Conn., traveled there to meet them on a 
February day when the temprature was five 
degrees and the wind was blowing at be- 
tween 90 and 100 miles an hour. Overcom- 
ing several technical problems due to the 
cold and the TV towers that are located on 
top of the mountain, Fox returned a profile 
of the men who work at the Mount Washing- 
ton's weather station who must go out into 
the cold many times a day to record statis- 
tics. 

Fox also provided viewers with a look in- 
side a hurricane last year when he joined the 
crew of a plane tracking Hurricane Diana. 

Eight Vietnam veterans were featured in a 
Memorial Day special, Heroes at Home, 
broadcast by wis-Tv Chicago. The veterans 
talked of the war and of the abandonment 
they felt on returning home, occasionally 
answering off -camera questions put to them 
by WLS -TV program director Charlotte 
Koppe, the host and producer of the show. 
The documentary also featured the founder 
and president of Vietnam Veterans of Amer- 
ica, Robert Muller, and provided names and 
numbers of referral services where veterans 
could obtain help. 

WLNS -TV Lansing, Mich., pulled out all the 
stops for an antidrunk- driving campaign on 
the eve of prom and graduation season. It 
met with representatives of local restaurants, 
floral houses and tuxedo shops plus Mothers 
Against Drunk Driving. The station aired 
PSA's, a six -part news series during prom 
week, editorials and a one -hour show, "Ar- 
rive Alive in '85." 

To prepare for the series, a news crew 
spent time interviewing teen -agers at local 
hangouts and followed police who arrested 
several under -age drinkers. To cap the se- 
ries, the entire Saturday night newscast was 
anchored live from the high school prom. 
(Local automobile dealers donated cars and 
vans to transport those too drunk to drive 
during prom night.) "Arrive Alive" consist- 
ed of a panel discussion with four teen -agers 
involved in their school chapters of Students 

Against Drunk Driving. 

In cooperation with WCCO -Tv Minneapolis, 
its 1984 "Project Abuse" series was present- 
ed on WFRV-TV Green Bay, Wis. Over a two - 
week period reports were done by coanchors 
Mary Smits and Jay Johnson each night on 
regular newscasts. Three wcco -Tv produced 
documentaries were shown. The Betrayal, 
an hour -long program meant for adults, was 
shown during prime time. Touch and No 
Easy Answers were shown in the morning so 
that about 60,000 students in cooperating 60 
school districts could view them. 

WEVv Evansville, Ind., decided to get in- 
volved in a big way with "Operation: Prom/ 
Graduation," the anti -drinking- and -driving 
campaign sponsored by the National Asso- 
ciaton of Broadcasters. It produced over 200 

10- and 20- second PSA's. Tìvo students each 
from 28 Evansville -area high schools ap- 
peared in the spots. Ten were aired each day 
for about two months beginning in April. 

The Multiple Sclerosis Golf Classic was 
covered in its entirety by WMGT Macon, Ga. 
'Itvo crews of two men taped the three -day 
event from video -loaded golf carts, using a 
zoom lens, slow motion, fade outs, close - 
ups, long shots and a boxed video to high- 
light the action of the game. Hill Street 
Blues star Kiel Martin was flown in by 
WMGT, which filmed the actor as he was ac- 
knowledged by city officials. Coverage also 
included shots of professional golfer Bill 
Glasson conducting an exhibition for junior 
players; interviews with underwriters and 
players at an evening reception; filming of a 
"blooper" segment, and an interview with a 
multiple sclerosis patient. 

In April, KPRC-TV Houston launched "Oper- 
ation Child Safe." The effort began with a 
series of two -part special reports on stranger 
abductions, parental abductions, runaways 
and prevention. The station also ran photo- 
graphs of missing children at the end of all 
news and public affairs programs; a safety 
tips poster was created and offered free as 
well as distributed to schools. KPRC -TV 
teamed up with Pepsi, Safeway and the 
Houston Police Department, Houston Area 
Missing Child Program and the Harris Coun- 
ty Constables to launch a city -wide child 
fingerprinting program. The free finger- 
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printing took place at area Safeway stop 
for five consecutive weekends. Fingerprin 
ing was also offered during the same time 
the Houston Astrodome during Houston A 
tros baseball games. Additionally a tip she 
was distributed at the fingerprinting statiot 
to help parents prepare their children to de 
safely with strangers. More than 24,0( 
children were fingerprinted during the five 
week program. Then the station, in cooper. 
tion with Houston's transit system, place 
posters of missing children in more than 8C 
buses. The mayor declared May 6-12 "Ope 
ation Child Safe Week." 

There was no shortage of political and ele 
tion race coverage on wJAn -ry Provideno 
R.I., last year. After the mayor of Provident 
resigned, the station aired a live, in -stud: 
debate among the candidates for mayor thrt 
weeks before the special election. There wt 
one twist, as the station said it used an e: 
perimental free- for -all format instead of 
traditional debate setup. 

The station also used the debate format i 

showcase the views of the two Democrat 
candidates running for governor. Later in tt 
campaign, w1AR -TV broadcast live the di 
bate between the Democratic and Republ 
can contenders, the only such meeting, 
said, televised throughout the state. 

All that served only as a prelude to tt 
station's election night coverage last Nc 
vember. WJAR -TV leased two fully equippe 
production vans from ESPN and station 
them at the local headquarters of both polit 
cal parties. Field producers in the vans wet 
in constant touch wih a producer at the su 
tioned, who oversaw the three hours of co, 
erage. In addition, a local pollster was hire 
to conduct exit polling and a Telesourc 
computer was utilized to tabulate vote total: 
The station said the year-long election effo 
produced successful Nielsen numbers: 23/3 
for election coverage that night. 

Chris Treston and Joe McTague of the sport 
department at wrvM Columbus, Ga., hoste 
a one -hour local sports special, Summe 
Warm -Up Games. The show aired last Au 
gust in cooperation with Columbus area hig 
school and college coaches with the purpos 
of interesting children between the ages of 
and 13 in different sports. Young participant 
in the show were instructed in swimming 
track and field, basketball and baseball. 

City hall reporter Cathy Teague and photos 
rapher Dave Tarr were sent by KSAT- -ry to fo: 
low San Antonio, Tex., Mayor Henry Ci! 
neros on a 16 -day tour of the Far East 
Cisneros traveled to Japan, Korea an 
Taiwan with a trade delegation that sought t 
develop oriental contacts for future invest 
ment in the San Antonio. The tape sent bac 
was used to produce San Antonio: Lookin 
East, a documentary aired June 21. Econorr 
is systems in the Far East and the U.S. wer 
compared. 

With representatives from the Unite. 
Way, KSAT -TV developed Good Neighbors, 
new public affairs show. Each week reporte 
Jessie Degollado profiles a needy San Antc 



nio individual, family or nonprofit organiza- 
tion. At the end of the program, viewers who 
wish to make donations are given a number 
for a phone bank staffed by United Way vol- 
unteers. 

Almanac is a live, one -hour, current events 
program shown weekly on noncommercial 
cTCA -TV St. Paul. Hosted loe Summers, a 
iistrict judge, and Jan Smaby, head of the 
economic assistance department of Minne - 
;ota's largest county, it seeks to cover stories 
)f state and national importance from unusu- 
il angles. Guests have included former 
?resident Jimmy Carter. A telephone inter - 
iiew with South Korean diplomat Kim dae 
lung was held soon after he was placed un- 
ler house arrest. Starting this summer, Al- 
nanac has been showing segments of news - 
:asts from the Soviet Union. This feature 
will be presented as a separate monthly pro- 
gram beginning in October. 

A 10 -part series on the effect of economic 
:hange on Minnesotans, Survive, was corn - 
leted with the cooperation of several state 
and educational organizations including the 
lniversity of Minnesota's Extension Ser- 
ice. The show profiles individual Minneso- 
ans who have faced problems such as unem- 
tloyment, inadequate nutrition and the 
lepressed farm economy. 

Voter participation and alcohol and drug 
abuse among the young were some of the 
public affairs issues addressed by KING-TV Se- 
attle this year. The voting drive included 
:overage of local and national candidates 
: horoughout their respective races. A docu- 
mentary, Backroad Ballots, was aired. The 
;tation sent a news crew throughout the state 
for three weeks, gathering people's reaction 
:o the presidential campaign and the candi- 
iates. Two voter vans sponsored by the sta- 
:ion traveled the state, stopping at schools, 
;hopping centers and fairs, registering vot- 
ers. Some 15,000 new voters were signed 
gyp, including 3,500 high school and college 
students the station had specially targeted. 

On the drug and alcohol abuse front, the 
;tation produced a half -hour documentary, 
which was followed by a live studio discus - 
;ion. The public affairs department pro - 
luced a follow -up PSA campaign, which 
ncluded information on crisis hot lines, 
reatment programs and parent support 
groups. The station's children's show, Flash, 
Iso got into the act with a live audience of 
:hildren asked questions of two teen -age re- 
:overing abusers. 

When K[Fl-TV Idaho Falls decided to institute 
health series in its news, it went to top 

mffrcials at local medical societies and sent 
'orms to 120 doctors, asking it what topics 
; hould be covered and whether they would 
:onsent to be interviewed on the series. 
?rom that inquiry, it came up with enough 
epics to keep them busy for three months, 
with reports ranging from AIDS to beating 
he heat. Each week the station does a two - 
ar three -part series. 

O 

A comprehensive "kick the habit" program, 
Freedom From Smoking in 20 Days, was 
broadcast by WMAG -TV Chicago in conjunc- 
tion with the American Lung Association. 
Health reporter Dr. Barry Kaufman offered 
viewers encouragement and highlighted 
techniques for quitting smoking on the 4:30 
p.m. and 10 p.m. news. Free brochures were 
made available, and five sample smokers 
were selected to complete the program on 
camera. An estimated 70,000 people partici- 
pated in the campaign, according to the Chi- 
cago Lung Association. Kaufman ended 
with a half -hour special, Freedom From 
Smoking at Last, that recognized the accom- 
plishments of the new nonsmokers and of- 
fered encouragement for those still trying to 
quit. 

Promising Age, a talk show with the goal of 
providing valuable information to senior 
citizens, was presented by noncommercial 
KAWE(TV) Bemidji, Minn. Some of the topics 
covered were arthritis treatments, free legal 
services and senior sexuality. Volunteer 
work by local senior citizens was instrumen- 
tal in the show's production. 

The proposed sale of Conrail, a railroad and 
major employer in the Altoona, Pa., area, 
led wrar -TV there to put together a live spe- 
cial to discuss its possible impact on the lo- 
cal economy. Reporters Phil Bayly and Den- 
nis Buterbaugh hosted the show which 
gathered officials of Conrail with local and 
federal legislators and a studio audience of 
local business leaders in the writ -TV studio. 
A live satellite feed from Washington added 
Pennsylvania Senators Arlen Specter and 
John Heinz to the discussion. There was also 
a remote from a local railroad workers' 
union headquarters. 

O 

With the cooperation of Rockford College 
and ABC News, wnEx -Tv Rockford, Ill., put 
together a special report after the local col- 
lege announced that it had bought Regents 
College in London. WREx -TV will travel to 
London later this year when the first Rock- 
ford College students will study there during 
the fall semester. 

WMBD -TV Peoria, III., joined with the Meth- 

odist Medical Center of Central Illinois to 
produce 31, One Minute Housecalls, which 
covered a new medical subject every day 
during May. The 60- second segments were 
supplemented by the Medical Center's mail- 
ing of 5,000 pamphlets summarizing the 31 
segments and providing a calendar of each 
day's topic. Additionally, the printed materi- 
al was made available to doctors' offices and 
medical clinics in a three -county area, the 
station said. On another front, wMBD -TV's 
Somebody's Child (which premiered in No- 
vember 1984) continues to feature adoptable 
children from the community. Airing bi- 
monthly on Sunday nights and Monday 
afternoons, the program has been responsi- 
ble for placing more than 40% of the chil- 
dren aired, WMBD -TV said. The station has 
also joined with other local organizations to 
examine teen -age pregnancy and drunk driv- 
ing. 

For the third year, noncommercial wMHT 

Schenectady, N.Y., broadcast a weekly, half - 
hour, call -in program, Live Line. Expanded 
versions of the program aired during prime 
time, when controversial topics or notewor- 
thy guests were featured. Live Line specials 
included a discussion of abortion, an inter- 
view with G. Gordon Liddy and an examina- 
tion of alcoholism hosted by recovered alco- 
holic Dennis Wholey, host of Latenight 
America. 

O 

Town meetings were the order of the day for 
wEAU -TV Eau Claire, Wis., and it used that 
forum to examine drunk driving and the 
plight of state farmers. In April the station 
gave 100 farmers the chance to question a 
panel of U.S. congressmen and state agricul- 
tural officials. Viewers of the 90- minute tele- 
cast were also encouraged to call in with 
their questions. Topics covered declining 
farm product prices, government price sup- 
ports, property taxes and interest rates. 

The drunk driving meeting discussed al- 
cohol abuse and the impact of raising the 
state's drinking law to 21. That 90- minute 
program was broadcast live from a school 
auditorium with a panel of experts and 25 
representatives from alcohol related fields. 

O 

During a week in February wvru -ry Birming- 
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ham, Ala., and local doctors worked togeth- 
er to establish "Healthline," a service devel- 
oped to improve health awareness. A phone 
bank manned by doctors was set up to an- 
swer viewer questions on any medical issue. 
During its five -night run, the Healthline an- 
swered more than 5,000 phone inquiries. In 
conjunction with this service, WvTM -TV's 
health reporter, Judy Burleson, appeared 
each week night to present reports on the 
changing relationships between doctors and 
patients. 

Burleson reported in November 1984 on 
the Alabama rate of cervical cancer, which 
leads the nation. In People Helping People: 
Fight Cervical Cancer, a week -long series of 
reports, she informed Birmingham women 
of the deadly effects of the disease and of the 
simple methods of early detection. Cooper- 
ating with local hospitals, wvTM -Tv pro- 
vided low -cost testing for cervical cancer. 
Over 2,000 women took advantage of the 
tests. Fifty -seven received positive results 
and were advised to see their own doctors. 

The working woman was in the limelight for 
three weeks at WCBS-TV New York. The sta- 
tion devoted its early morning discussion 
program to the topic for two weeks and fea- 
tured it on other regular public affairs pro- 
grams. Working Woman Moments, 30 -sec- 
ond spots, aired throughout the three weeks, 
showing vignettes of politician Bella Abzug, 
artist Louise Nevelson, Essence magazine 
editor Susan Taylor and comedienne Elaine 
Booster, among others. A free booklet was 
also produced by the station offering advice 
on choosing a career, money management, 
equal wages, pregnancy discrimination, 
sexual harrassment and child care. 

But the highlight of the project was a one- 
hour prime time special that explored the 
sociological, psychological and economic 
effects of the increase of women in the labor 
force. The station reports that the special 
was reviewed by the New York Daily News, 
which called it "a comprehensive, first -rate 
documentary." 

Eight days in April were devoted to "Project 
Mental Health" on wcco -TV Minneapolis. 
Each day the station aired documentaries, 
news reports and public service announce- 
ments on mental illness to help viewers un- 
derstand its victims. "Project Mental 
Health" was launched on April 22 with Cen- 
tral Manor, a 90- minute documentary on the 
lives of mentally ill adults living in a St. Paul 
half -way house. The idea of the show was to 
allow the patients talk about their problems 
rather than have experts analyze mental ill- 
ness. After Central Manor, wcoo -TV's Pat 
Miles and Don Shelby hosted a live, 60- 
minute "Town Meeting," to discuss mental 
health issues with professionals. 

A certain type of mental illness was cov- 
ered in a 60- minute special, Depression: 
Dark Night of the Soul, on April 30. Includ- 
ed in the show were phone inquiries by 
viewers and a panel discussion on signs, 
causes and potential cures of depression. 

There was also a self -assessment survey for 
viewers to determine whether they suffer 
from depression and need professional help. 

During each day of "Project Mental 
Health," the station operated a 24 -hour hot- 
line to provide information on crisis counsel- 
ing, referrals, half -way houses and volun- 
teer opportunities. On April 28, wCCO -TV 
sponsored open houses in mental hospitals in 
the Twin Cities area to give people the 
chance to meet staff and residents and learn 
about the service provided. 

O 
The "Special Moments" series on wxMi -Tv 
Grand Rapids, Mich., contains two -minute 
snippets of western Michigan life aired fre- 
quently each week. The moments are rough- 
ly drawn into four categories. One category 
includes area events and the people who 
make them happen. A recent example fea- 
tured Mickey Rooney, who was touring the 
area with his musical, "Sugar Babies." An- 
other category spotlights "good news- 
makers" and their community contributions. 
A third is events, such as fairs, parades and 
festivals. The fourth is an open forum for 
viewers to express their views on issues of 
the day. 

Noncommercial KCET Los Angeles joined 
with the Santa Barbara -based Center for the 
Study of Democratic Institutions in covering 
a forum of Salvadoran leaders. The resulting 
two -hour debate was held at the station's stu- 
dio, and united Salvadoran leaders from 
across the political spectrum. The coverage 
was fed via satellite to Public Broadcasting 
Service stations that same day. No press was 
allowed to attend the actual in- studio de- 
bates, KCET said. Instead, reports were in a 
room "nearby" equipped with monitors, 
phones and mult boxes. A small audience 
was seated around the Salvadoran delegates 
during the event and allowed to ask ques- 
tions. 

Reporters were sent to Minneapolis and To- 
ronto by WKBW -TV to demonstrate how other 
northern cities have been able to exploit their 
cold climates and how Buffalo, N.Y., could 
do the same. The news series inspired the 
local chamber of commerce to form a winter 
festival which will be held in downtown 
Buffalo this year. 

When funds for the Baltimore city youth 
baseball program were about to be cut, 
WBAL -TV Baltimore pitched in with a dona- 
tion to help cover the program's expenses. 
The program provided city youths with sum- 
mer activities and jobs maintaining baseball 
fields. 

The station is paired with an area middle 
school in an adopt -a- school program that 
seeks to bring business and education sys- 
tems together. The station, for its part, has 
donated television production equipment 
and sets to the school, making it the only 
public school in the area to have its own 
operational closed- circuit TV system. Sm- 
dents produce a daily news program at the 
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beginning of each day. Station news staffer 
visit the school throughout the semester. I 
addition, groups of students tour went. -T 
studios. 

The station also processed 20,000 chi 
dren through its identification card systen: 
done at local shopping malls in conjunctio 
with the county -police, Polaroid and J.0 
Penney. 

ABC affiliate w'ioi Peoria, Ill., used networ 
prime time movies to help focus attention o 
teen -age problems. Preceding the broadca; 
of ABC's Surviving (a television movi 
about teen -age suicide) and later One To 
Many (about teen -age drinking), WHO' aire 
a mini- documentary on both subjects. In ac 
dition, wttot presented an hour -long prc 
grain following Surviving, in which a studi 
audience questioned the parents of childre 
who had committed suicide, and publi 
health officials who had appeared in the sta 
tion's mini- documentary. Immediately afte 
the broadcast of One Too Many, the statioi 
aired a syndicated program that teste 
whether people were alcoholics. Followin; 
both movies, viewers were invited to call th. 
studio and "especially troubled" parents an 
teen -agers were able to speak to off -camer. 
counselors, the station said. 

Cincinnati Business Weekly, produced t 
noncommercial wcEr Cincinnati, is enterir 
its third season. The show reviews tt 
week's business news and includes segmen 
on business trends, innovations, new 
makers and new businesses. The show 
taped on location and shown on Friday 
7:30. It is shown live when there is breakir 
business news. 

Over 50 staffers at wrAE -TV Pittsburgh gay 
up their July 4 holiday to produce the city 
Independence Day celebration. The da 
marked the culmination of the station's Prc 
ject Helping Hand which raised over a half 
million dollars for the unemployed. On Jul 
4, the station did live cut -ins throughout th 
day and on all the newscasts, and produce 
two live specials -a half -hour Laura Bran: 
gan concert and the two -and- one -half -hot 
finale with the city's symphony orchestr 
and the traditional fireworks display. 

One successful public affairs effort for wr 
Charlotte, N.C., has been Ask the Mayor, 
one -hour call -in show featuring Charlot' 
Mayor Harvey Gantt. Every three monta 
the mayor takes calls from viewers. The prc 
grams aired to date have focused on bon 
issues, the city's budget, a payroll tax prc 
posai and transportation issues. The mays 
also has guests from city hall, citizen grout 
and other interested parties to give represer 
tation to all sides of a given issue. Eac 
program cost the station about $2,000. 
local savings and loan underwrote the series 

KRON -TV San Francisco joined with Eme: 
gency Airlifts International in a campaign t 

collect food and medical supplies for Afric 



vith Bay Area volunteers. Reporter Vic Lee 
nd cameraman Ken Swartz accompanied 
ie doctors, nurses, medicines and relief 
upplies to Sudanese refugee camps. They 
-aveled nearly 1,300 miles in the drought - 
tricken land. "Airlift: Africa" raised more 
Ian $550,000. 

¡ero is a weekly public affairs feature of 
:0114-TV Portland, Ore. Each week Sandy 
ames presents a videotaped profile of a 
ommunity volunteer in Oregon or south - 
vest Washington who has contributed to the 
ommunity without public recognition or re- 
vard. 

k growing problem was covered in Leaving 
t All Behind: TheWorld of Adult Runaways, 

I documentary that aired Jan. 25 on wez -ry 
3oston. It was reported that as many as one 
nillion adults in the United States have 
eached points of such stress that they have 
imply left their homes, families and jobs 
vithout a trace. Often families have claimed 
hat they had no idea anything was wrong. 
ixperts appeared to discuss the circum- 
tances that drive people to run away and 
amilies that are affected. 

The one -hour Boston's Changing Face in 
Jovember looked at racial issues in Boston. 
WBZ-TV anchor Liz Walker hosted the pro - 
;ram which focused on business, politics 
tnd housing. These issues are of increased 
elevancy since the election of Mayor Ray - 
nond Flynn who has increased minority ap- 
'ointments to city political positions. 

O 

NovM -TV Washington began a year -long 
: ommunity awareness campaign on children 
tnd drugs last summer with a two -part, two - 
tour live special designed to draw attention 
he area's drug problems. Included in the 
wogram was an hour interview with First 
.,ady Nancy Reagan. An all -day hotline de- 
igned to provide drug counseling took more 
han 1,000 calls and People's Drug Stores 
listributed 50,000 brochures on counseling 
Ind referral services printed in cooperation 
vith the station. 

Because of the initial repsonse, WDVM -TV 
levoted an entire Saturday morning in Sep- 
ember to a live talk show with teen -age drug 
busers, rehabilitation specialists and view - 
r call -in segments. 

Following that special, the station spent 
.65,000 on three "Hollywood" production - 
tyle PSA's on teen -age drunk driving and 
rug abuse. The spots premiered during the 
tation's drug awareness week in March. Lo- 
al governments joined with the station to 
raw attention to local drug abuse that week 
nd to highlight services and programs of- 
:wed by drug awareness groups. 

ilected officials and "key thought leaders" 
re questioned by a panel of reporters each 
veek on WABC -TV New York's "Eyewitness 
Jews Conference." The mayor of New 
!cork, governors of New York and New Jer- 
ey, police commissioner, transit authority 
resident and Cardinal John O'Connor are 
mong the guests who have appeared on the 
unday program. The station notes that the 

newsmakers' remarks on the show are often 
quoted in publications. 

The station also features several ethnic 
public affairs programs, focusing on the con- 
cerns of the city's Hispanic and black popu- 
lation. Like It Is with Gil Noble, says WABC- 
TV, is the "longest- running black -produced 
television program in the country." WABC -TV 
says the program has received 350 commu- 
nity awards and seven New York area Emmy 
awards. Several of the programs have been 
distributed to schools and colleges. Subjects 
have included voter registration, blacks who 
have made history, musicians, congressional 
hearings in Harlem on police brutality, apart- 
heid in South Africa and U.S. involvement 
in Nicaragua. In one report, claims WABC -TV, 

Noble uncovered the story of air trafficking 
of drugs through U.S. military installations. 

Tiempo, although primarily for the large 
Hispanic population (more than two million) 
in New York, offers information of interest 
to everyone. Guests have included the sing- 
ing group Menudo, Spanish dancer Antonio 
Gades, singer /actor Jose Luis Rodriquez and 
entrepreneurs and politicians. Issues cov- 
ered on Tiempo have included housing, un- 
employment and alcoholism. 

WLUK -TV Green Bay, Wis., sent Danielle Ke- 
gel and photographer Mark Hrubesky to the 
remote parts of northern Wisconsin to report 
on the efforts of state officials to preserve its 
four endangered species: the timber wolf, 
the loon, the osprey and the bald eagle. 
While they were there, the state learned that 
two packs of timber wolves had been infect- 
ed by canine parvo virus, a disease that has 
struck dogs and foxes in the United States 
for several years. 

As a summertime special report, WLUK -TV 
went on a search for the perfect bratwurst. 
For decades the German and Belgian popula- 
tions have been arguing over who made the 
better sausage, so the station sent reporter 
Jeff Strei to some of the local bratwurst mak- 
ers to report on recipies. WLUK -TV also 
polled its audience and received 1,400 post 
card responses on which was the best brand. 

WLWT Cincinnati twice sent a news crew to 
famine -stricken Ethiopia to document the 
disbursement of medical supplies donated 

by the Cincinnati community. After a week 
in the African nation during the first trip in 
March, the WLWT news crew produced a 
week of reports, culminating in a one -hour 
prime time special. The second trip, which 
began Aug. 2, documented the delivery of 
30 tons of medical supplies and filmed the 
proposed site of the Cincinnati Clinic, which 
is to be built, staffed and stocked with mon- 
ey, personnel and medical supplies donated 
from a Cincinnati relief effort. 

Kim -ry Minneapolis received favorable re- 
sponse from a one -hour program on alcohol- 
ism. The program, which was shown live, 
included an alcoholism test and an interview 
with a panel of experts. Local phone bank 
numbers of alcohol treatment- related centers 
were run on the screen during the broadcast. 
The main switchboard with 10 circuits was 
backed up for 90 minutes following the pro- 
gram. The station began promoting the pro- 
gram a month before it was aired. 

O 

To demonstrate that WYFF -TV Greenville, 
S.C., is "Ernest" about reducing drinking 
and driving, the station began a Christmas 
campaign featuring promotional personality 
Ernest P. Worrell. The campaign receiver 
commendations from both Mothers Against 
Drunk Driving and the Greenville County 
Commission on Alcohol and Drug Abuse, 
the station said. 

A spring effort on the topic aimed at teen- 
agers included a one -hour prime -time spe- 
cial anchored by sports personality J.D. 
Hayworth and news anchors Carl Clark and 
Carol Anderson, which brought Greenville 
County high school students together to 
watch a film on teen -age responsibility for 
drunk driving and then discuss questions 
raised by the documentary. A local man con- 
victed of homicide after driving under the 
influence of alcohol also spoke with the 
teen -agers during the program. 

WFSB Hartford, Conn., features regular 
"Health Team 3" reports by State Commis- 
sioner of Health Dr. Douglas Lloyd, Univer- 
sity of Connecticut Health Center professor 
and surgeon Dr. Derrik Woodbury and na- 
tionally syndicated physician Dr. James 
(Red) Duke on its evening newscast. A 
week -long news and public service cam- 
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week -long news and public service cam- 
paign on colon and rectal cancer discussed 
preventive measures, warning signs of the 
disease and included distribution of free 
screening kits. Of the 55,000 people who 
picked up the kits, 40,000 returned complet- 
ed kits for processing. And for the fifth con- 
secutive year, WFSB'S Health Expo brought 
together more than 100 public and private 
groups to offer free health fairs in more than 
35 communities. 

D 

Audience participation is encouraged at 
KTVgTV) St. Louis. During a news series on 
child rearing, the station distributed a book- 
let written by local university experts in the 
field, "The Parent Test." Viewers could also 
take the test by watching the news series. 
Questions were given during the evening 
news and answers during the late news. 

While doing a series on organ transplants, 
wax -Tv Miami discovered there was a great 
shortage of organs from black donors. It fol- 
lowed with a series in April on special needs 
for black transplant patients, such as match- 
ing tissue types. Viewers were informed of 
ways they could help solve the problem. 

Nearly $100,000 was raised by went/ Char- 
lotte, N.C., during its on -air relief campaign, 
"Water for Africa." Loonis McGlohon, spe- 
cial projects director, organized the drive to 
help especially hard -hit parts of Africa 
which have not had rain in over two years. A 
WBTV crew, led by anchor Diana Williams, 
went to Africa in June to find out how the 
relief money was being used. In several 
communities they found that donations by 
North Carolinians were being used to dig 
wells and build water systems. 

Mercy killings were the subject of a five -day 
report by WSVN Miami weekend anchor 
Stephanie Stahl. The series was highlighted 
by an exclusive interview with 76- year -old 
Roswell Gilbert, imprisoned over the shoot- 
ing of his wife, whom he claims he wanted 
to free from suffering caused by Alzheimer's 
disease and a degenerative bone condition. 
The reports, which explored medical, legal 
and moral issues surrounding the killing, 
also included an interview with Gilbert's 
daughter, who believed him innocent. 

Thirteen Tonight, the monthly, prime time, 
public affairs program broadcast by KOVR(TV) 

Stockton (Sacramento), Calif., has covered 
topics from adult literacy to headaches to 
Californians and their automobiles. Shot in 
the field on one -inch tape, the half -hour pro- 
gram looks at problems facing individuals or 
the community. 

Call -in shows are not new to television, but a 
call -in segment during a newscast is unusu- 
al. That's what WKEF(TV) Dayton, Ohio, has 
done. It expanded its 5:30 edition of 22 Alive 
News to an hour and included in the expan- 
sion a nine -minute segment in which view- 

ers are invited to call in live with questions to 
the newsmaker of the day. Topics and guests 
have included Dayton's mayor discussing a 
sewage problem; a state official answering 
questions concerning highway construction 
that failed to meet state standards, and a 
school superintendent who resigned earlier 
that day. 

Koo-ry San Francisco features a medical 
reporter, Doctor Dean Edell, who appears in 
a daily phone -in segment during the 5 p.m. 
newscast. In the live eight -minute segment, 
Edell answers general interest questions 
from viewers. 

Every week during the three months the 
Maryland state legislature is in session, 
Maryland Public Television airs a half -hour 
news magazine program devoted to issues 
before that body. The stations try to person- 
alize the story by showing how legislative 
actions will affect the general public. For 
instance, several bills surfaced to control 
child abuse by authorizing criminal back- 
ground checks on potential day care center 
employes. After explaining the bills, the re- 
port interviewed day care center workers and 
a mother whose child had been sexually 
abused. 

Two major issues were the focus of WAVY -TV 

Portsmouth, Va., public affairs campaigns. 
The post- traumatic shock syndrome of Viet- 
nam veterans was examined through the air- 
ing of a film, "The War Within," and inter- 
views with veterans, who spoke of problems 
with their jobs, families and friends. A panel 
discussion featuring a psychiatrist, a veteran 
and a social worker from the Veteran's Cen- 
ter followed the broadcast. 

The second WAVY -TV project addressed the 
problem of interfamily domestic abuse, the 
goals being to raise awareness and to pro- 
vide a list of available services and re- 
sources. A two -hour special "depicting 
types and causes of abuse, as well as inter- 
vention and prevention techniques" was the 
centerpiece of the project. Following the 
broadcast, a panel of experts and counselors 
was available to accept telephone calls. 
WAVY -TV also aired four other reports within 
regular programs, and sponsored a sympo- 
sium for social workers, educators and min- 
isters. 

Child sexual abuse was the topic of one spe- 
cial report done by woME -Tv Portland, Me. 
The report was followed by a live call -in 
show featuring a panel of experts, and was 
supplemented by pamphlets listing agencies 
that offer help. More than 5,900 pamphlets 
were distributed through a local grocery 
store chain. 

A live call -in also followed a series on the 
need for transplant organs. After the station's 
broadcasts, the Kidney Foundation of Maine 
reported a 500% increase in requests for do- 
nor cards. 

WGME -TV won two first -place national 
awards for its medical reporting, one from 
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the Arthritis Foundation for a five -part serif 
on that debilitating disease, and one from ti 
American Osteopathic Association for 
five -part series on osteopathic medecine. 

Eagle Communications, which owns KECI-T 

Missoula, Mont., and KCFW -TV Kalispel 
Mont., has undertaken a long -term prograr 
where journalists from Radio Television Ma 
laysia work with the station's news teams. I 
June, five RTM personnel finished a twc 
month tour of duty at the stations, wher 
they reported stories, undertook ENG cam 
era and editing duties, and even delivered 
newscast in their native language. The selec 
tion of a smaller market gives the Malay 
sians a greater chance to perform editoria 
duties than they might find in larger markets 
the stations said. 

During the mayoral elections in Hattiesbu 
and Laurel, both Mississippi, WDAM -TV La 
rel- Hattiesburg, Miss., staged live mini -d 
bates between the candidates during ti 
evening newscast. In the case of Hattie 
burg, although both candidates agreed to a 
pear, only the incumbent mayor showe. 
While the challenger decried that the static 
had given the mayor an unfair platform, tl 
challenger won with 60% of the vote. 

Topics such as the death penalty in Califc 
nia and the growing practice of buying b 
bies were covered on Camera Nine, the on 
hour news magazine presented every 
weeks on KHJ -TV Los Angeles. In April Ca? 
era Nine looked into the growing number 
teen -age gangs practicing devil worship. C 

an earlier show, the moral issues involved 
transplant operations, ranging from the nc 
common kidney operations to the more co 
troversial case of the implantation of a b 
boon's heart in a human child were di 
cussed. 

The farm and news departments of WIBW- 
Topeka, Kan., co- produced The Kans 
Farmer: At a Crossroad, a report focusii 
on the situation in that state's farming cor 
munity. The half -hour presentation, host 
by Farm Director Kelly Lenz and statehou 
reporter Ken Murphy, showed both the p 
litical policy and personal experience a 
pects of the issue. Footage from an Atct 
son, Kan., hearing attended by Kans 
Second District Representative Jim Slatte 
was supplemented by interviews with fair 
ers attending the hearing in Atchison, whir 
is primarily a farming community. 

D 

In January, KsTP -TV St. Paul aired Free a? 
Forgotten, an examination of the care r 
ceived by the mentally ill in Minnesota. R 
porter Tom Steward and producer Pete Pete 
son found evidence during their three -mon 
project that the practice of deinstitutionaliz 
tion by the state's mental hospitals was 
some cases a failure. The show also mist 
the question of whether large institutions 
small, group homes in communities were 
better method of treating the mentally ill 

Matters of Life and Death, a documenta 



resented in April, was on the dilemma pre - 
mted by improved methods of life support 
tr the critically ill. Along with the opinions 
f experts who were given the task of decid- 
ig fates of patients in hypothetical cases, 
sere were comments from local families 
'ho were facing the choice of losing their 
wed ones to death or sustaining them 
trough modern medical methods. Over 
,500 people responded to a telephone poll 
bout the issue and the results were given on 
to 10 p.m. news that night. 

t April wvry Milwaukee presented an hour - 
mg show, The Endless Journey, on alco- 
olism. The first half -hour of the show was a 
sped narrative by Dick Johnson in his first 
ppearance on Milwaukee television in 10 
ears. Johnson was a popular TV personality 
i Milwaukee in 1975 when he killed two 
'omen in an accident while driving drunk. 
'he second half of the show was a live panel 
iscussion with phone calls from the audi- 
nce. Members of the panel were Johnson; 
'ictor Manian, Milwaukee county circuit 
ourt chief judge, and Dr. Roland Herring - 
m, director of the McBride Center for Im- 
aired Professionals at the Milwaukee Psy- 
hiatric Hospital. 

k 30- minute report on drunk driving was 
'resented on WTXX Waterbury, Conn. To fol- 
ow up the report, the station went to the 
ocal chapter of R.I.D. (Remove Intoxicated 
)rivers) and interviewed families who had 
ost someone to an accident involving a 
trunk driver. In a series of 30- second spots, 
ound bites of families presenting their feel - 
ngs accompanied pictures of the victims 
nd the date and location of the accidents. 

In January, WTXX aired a telethon to help 
eed the starving in Africa. The eight -hour 
iroject, produced in cooperation with a local 
' rganization called the Father Nadolny Good 
Jews Fund, raised $387,000. In May the 
tation produced and aired its own public 
ervice announcements on the subject of Af- 
ican hunger. 

O 

luring the final days of the Illinois legisla- 
ve session, wrrw Chicago originated live 
.om Springfield its Chicago Tonight with 
ohn Callaway public affairs program. The 
:gislature was considering bills on the gov- 
rnor's "Build Illinois" program, education 
:form and lights for Wrigley field. In addi- 
on to arranging interviews for each show, 
ie crew did background pieces relating to 
;sues for the general assembly. Guests on 
to program included state senators and re- 
resentatives, school board officials and 
:hicago Mayor Harold Washington. Chica- 
o Tonight also went on the road the weeks 
f the two national political conventions, 
roadcasting live from each last summer. 

O 

:ow'Use, Okla., is using the theme "Spirit 
f Oklahoma" in its news and public affairs 
rograming. In newscasts, individuals and 
rganizations that have made contributions 
) the community are recognized. KoTv 

showcased the state's air national guard after 
the station spent a week with it during NATO 
exercises in England. And local efforts to 
send food to Ethiopa are also highlighted in 
"Spirit" reports. KoTv's volunteer telethon 
set a tentative goal of 10,000 hours pledged 
to local agencies. The two -hour telethon 
brought in pledges, however, of 100,000 
volunteer hours. 

Kwcrt -TV Denver has found success with its 
Town Hall Tonight programing. Each quar- 
ter, the station choses a topic of concern 
(ranging from gun control to sexual abuse of 
children) and airs a 90- minute program. The 
first 45 minutes are occupied by a documen- 
tary on the subject, followed by a live studio 
discussion with a panel of experts who an- 
swer questions from an audience of 50. The 
program is aired in conjunction with a PSA 
campaign and news segments devoted to the 
subject under review. 

The growing problem of sexual abuse of 
children was addressed by wave -TV Philadel- 
phia reporter Dave Roberts. The special se- 
ries contained advice for children and their 
parents and an expose of the ploys child mo- 
lesters use to lure their victims. In addition, 
Roberts went to a New Jersey state prison 
that is used exclusively to house child mo- 
lesters convicted of repeat offenses. 

"Coming Home" is the name of a series de- 
veloped by WATE -TV Knoxville, Tenn., to cele- 
brate the 200th anniversary of Tennessee's 
statehood. The profiles, shown every Mon- 
day evening, cover a different east Tennes- 
see city or town, "from the corner drug store 
and five- and -dime, to the barber shop and 
bowling alley." The series will continue into 
1986. 

Local cable news: better than before 
When it comes to local journalism, cable 
still has a long way to go to catch up with 
broadcasting. Yet, judged on its own terms, 
the medium seems to have come a long way. 
Numerous cable systems around the country 
are committed to regular productions rang- 
ing from daily newscasts to public -affairs 
talk shows to investigative documentaries. 

It hard to gauge how pervasive local cable 
journalism is today. But considering that 
only about one -fourth of all cable headends 
produce local programing of any sort, it's 
safe to say that local journalism is the excep- 
tion, rather than the rule in cable. 

Since the news departments of major -mar- 
ket television stations cannot adequately 
cover the happenings of all the communities 
within the range of their signals, some local 
cable systems are stepping in to fill the void. 

Cablevision, a system serving the two New 
York suburban counties on Long Island, 
last January began offering a daily one -hour 
newscast aimed at the counties. Cablevision- 
ews is an expansion of the five- minute up- 
dates on the counties' news that the system 
had been inserting into CNN Headline News 
since September 1984. 

The newscast, which is anchored by for- 

mer ABC News correspondent and CNN an- 
chor Bill Zimmerman, has two half -hour 
parts. The first comprises the news, reported 
by five reporters; a local business report; the 
sports scores, and a brief weather forecast. 
The second, according to Cablevision, is a 
"in -depth examination of the day's top news 
stories" featuring interviews with the news- 
makers. The newscast now has a staff of 25. 

Cablevisionews points to its coverage of 
the efforts to build a nuclear power plant on 
Long Island as an example of the resources 
it's willing to commit to an important story. 
Over a five -week period, it said, it devoted 
some 20 hours to the issue. The heavy cover- 
age began after the county executive sudden- 
ly dropped his opposition to the plant. For 
the continuing coverage, reporters traveled 
to Albany (for an exclusive interview with 
the county executive), New York (for an in- 
terview with Mayor Ed Koch) and Washing- 
ton (for a Nuclear Regulatory Commission 
hearing). 

A regular (and what Cablevision feels is 
an unusual) feature of Cablevisionews are 
mini -documentaries in which stories are told 
without comment by reporters. Sights and 
sounds and comments from "real people" 
tell the stories, which can be about anything 

Anyone can tell you what 
your station is worth. 
We can tell you how to make 
it worth more. 
Call Crawford Rice at (303) 321 -7550. 
2930 East Third Avenue. Denver. CO 80206 

TELEVISION BROKERS. 
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from the the long lines at the Motor Vehicle 
Bureau to what's happening at the Belmont 
Park Racetrack. 

Like Cablevision, Cox Cable Jefferson 
Parish (La.) is trying to serve its subscribers 
by presenting a newscast about people and 
events in its franchise area. The newscast is 
part of wCOx -TV2, the system's local orgina- 
tion channel. 

And not only can the newscast focus on 
the news of Jefferson parish, it can devote 
much more time to a particular story than the 
New Orleans stations, the system said. Last 
month, for instance, it telecast a 10- minute 
report on bingo operations in the area. The 
investigation, according to the system, led to 
indictments of bingo operators for illegal 
gambling. 

Several of Colony Communications' ca- 
ble systems produce local newscasts and do- 
cumentaries: Lowell (Mass.) Cable TV 
sponsored and telecast a live debate last 
summer among candidates for a local state 
senate seat. It also produced documentaries 
on the criminal justice system in the state 
and on battered women. Greater Fall River 
(Mass.) Cable TV provided continuous 
election coverage of the state's primaries last 
fall. Greater Boston Cable Corp., which 
serves the Woburn, Mass., area, produced a 
one -hour documentary on teen -age suicide 
that focused on the death of a local high - 
school cheerleader. Dynamic Cablevision 
of Florida marked the 40th anniversary of 
the ending of World War II by recording the 
reunion of the Army's 30th Infantry Division 
in Europe for a one -hour documentary. 

In February, Colony's systems in Califor- 
nia, Florida, Rhode Island, New York and 
Massachusetts presented Under the Influ- 
ence, a half -hour docudrama about the legal 
consequences of teen -age drunken driving. 
The program was produced by Greater Bos- 
ton Cable in cooperation with the Wilming- 
ton, Mass., police and schools. 

The Right to Know, a weekly program ema- 
nating from Suburban Cable's studios in 
Avenel, N.J., has made a name for itself in 
the world of investigative journalism. Since 
its inception three years ago, it has tackled a 
number of heavyweight issues -from vio- 
lence and underage drinking at Meadow- 
lands Stadium in East Rutherford to the in- 
flux of Cuban refugees to the desegregation 
of the Newark suburb of Hillside. Last Janu- 
ary, the latter became the first story by any 
cable news operation -including Cable 
News Network and C- SPAN -to win an Al- 
fred I. duPont Award sponsored by Colum- 
bia University. 

The program is the creation of Allan 
Wolper, a former newspaper reporter and 
television producer who now heads the jour- 
nalism program at Rutgers University in 
Newark. Although the show has a regular 
staff, Wolper's students also pitch in, often 
doing much of the legwork the investigative 
reports require. 

According to Wolper, the Right to Know 
plans to begin its 26 -show season this fall 
with a investigative report on the Abscam 

investigation and trials. The show will fea- 
ture excerpts from a lengthy interview with 
former New Jersey Senator Harrison Wil- 
liams, who was one of those caught in the 
Abscam net. 

The program reaches a wide audience. In 
addition to the 175,000 subscribers of Sub- 
urban Cable, it is distributed to cable sys- 
tems serving another 1.2 million homes 
throughout the state by the Cable Television 
Network of New Jersey. And, starting this 
fall, it will be broadcast throughout the New 
York metropolitan area by noncommercial 
WNYC -Tv New York. 

Half of Group W's 135 cable system pro- 
duce local programing and many of them 
have made substantial commitments to pub- 
lic affairs. The Florence, Ala., system tele- 
casts a daily 15- minute community soft - 
news program as well as two weekly half - 
hour shows, one of which to devoted 
entirely to real estate. Among the public - 
affairs programing produced by the system 
in Southgate, Calif., are two weekly half - 
hour talk shows about local issues. And, in 
Manhattan, the system has produced a se- 
ries of documentaries, including SRO, a 
half -hour look at the plight of poor people 
living in single rooms on New York's upper 
west side. It won a local Emmy. 

Group W in Skokie, Ill., traveled to Mil- 
waukee to take a look inside -figuratively 
and literally -the Belaius Machinery Inc., a 
Soviet -owned manufacturer of tractors, and 
produce a documentary on the company, So- 
viet Workhorse. Because the company had 
been the subject of unfavorable press, Group 
W had to work to win its confidence. After a 
month of negotiations, a Group W camera 
crew was allowed to shoot inside the assem- 
bly plant. The documentary concluded that 
the Soviet tractor was an economical alterna- 
tive to tractors made by U.S. companies. It 
also pointed out that since the Soviet govern- 
ment is buying tons of U.S. grain, the sale of 
Soviet tractors in the U.S. helps keeps the 
balance of trade in line. 

The local programing arm of Cox Cable 
Tidewater, which serves 120,000 subscrib- 
ers in the Virginia cities of Norfolk, Ports- 
mouth and Virginia Beach, produced a two - 
part program earlier this summer that dealt 
with a topic of more than local interest - 
terrorism. 

The two parter, which was first shown 
July 30 and Aug. 2, was, in essence, a two - 
hour panel discussion. Retired Admiral Har- 
ry Train helped organize the panel and 
served as the program's moderator. In addi- 
tion to Train, the panel included Navy Cap- 
tain Donald Sharer, who was one of the 
Americans held hostage in Iran in 1979 -80; 
Ray Emanuelson, a retired airline pilot; Er- 
vin Kapos, Kapos Associates, a firm spe- 
cializing in anti -terrorism; Jack Wagner, a 
special agent with the FBI; Steve Hinkle, 
news director, WAVY -TV Norfolk, and Ed Of- 
fley, associate editor, Norfolk Ledger Star. 

Cox Cable San Diego offers its subscrib- 
ers a weekly, one -hour talk show, Speak Out! 
Radio newscaster Stephanie Donovan is the 
show's creator, host and producer. Since its 
debut last fall, it has addressed crime vic- 
tims' rights in the context of the massacre at 
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a McDonald's restaurant in San Ysidro; 
AIDS epidemic; tensions at the San Diei 
Tijuana border, and the conditions ti 
forced officials to shut down a geriatric to 
pital. 

Rogers Cablesystems of Multnom 
East, Ore., has adopted the news -magazi 
format for its weekly half -hour public affa 
program, East County Reports. Many of I 

news reports that appear on the show ea 
week are taped by all- volunteer news crev 
According to the system, a popular regu 
feature of the show is "Sports Update 
which reports scores of area high -schc 
games. 

Birmingham (Ala.) Cable Communic 
tions offers a public platform with its hour 
public affairs program, Cable Cast. Ea 
show features separate interviews with fc 

people: a government official, a represen 
tive of a public service organization, a rep: 
sentative of one of the cable system's 
producers of community programs and 
Birmingham Cable employe. The systt 
also produces a regular five- minute nev 
cast that highlights community events a 

one -minute commentaries by Birminght 
residents. 

Syracuse (N.Y.) NewChannels did its I 

for the city's Not Me anti -alcohol -abu 
campaign last spring. It produced two 9 
minute shows in which viewers were invit 
to call and discuss alcohol abuse with la' 
enforcement officials, students, victims 
drunk drivers, a drug -alcohol rehabilitatit 
expert, a liquor merchant and an educato 
The shows featured pre- recorded interviei 
with members of Students Against Drivii 
Drunk (SADD), drunk driving victims at 
offenders and others. 

The psychological problems of sor. 
Vietnam veterans was the focus of anoth 
90- minute NewChannels' public affairs pr 
gram. The show was a compilation of vide 
tape of veterans in group therapy at a loc 
rehabilitation center for Post Trauma) 
Stress Reaction (PTSR). According to Nei 
Channels, the sessions were taped not on 
to inform the public, but also as a form 
therapy for the veterans. 

Proving that public -affairs programing c, 
be more than talking heads, UA- Columb 
Cablevision, Oakland, N.J., telecast 
hours of the New Jersey Special Olympi 
from William Patterson College in Wayn 
The three -day event attracted 1,200 athlete 
400 coaches, 150 officials and more th; 
1,000 volunteers. To facilitate the produ 
tion, UA- Columbia constructed a compte 
production center on one of the athlet 
fields. When rain forced events indoors 
the second day, the center was also move 
inside. Some of the coverage was elaborat 
For the live coverage of the one -and -a -ha 
hour opening ceremonies, for instance, U, 
Columbia used seven cameras. 

UA- Columbia is distilling the videotal 
into a half -hour show for telecast on ti 

Madison Square Garden Network and ti 

Cable Television Network of New Jersey. 



OR©©h 
Market 

Closing Closing Capitali- 
Wed Wed Net Percent PIE nation 

Aug 21 Aug 14 Change change Ratio (000,000) 

BROADCASTING 

ABC 114 718 115 1/4 - 
Capital Chies 212 1/4 211 1/2 

CBS 111 3/4 112 - 
Clear Channel 18 1/4 18 1/2 - 
Cox 75 75 

Guff Broadcasting 15 3/8 15 3/8 

Jacor Commun 3 7/8 3 3/4 

LIN 32 1/2 31 1/2 1 

Malrlte 13 5/8 13 7/8 - 
Mainte 'A' 12 1/2 13 3/8 - 
Orlon Broadcast 1/32 1/32 

Price Commun. 10 3/4 10 5/8 

Scripps Howard 47 44 1/2 2 

Storer 86 1/2 85 3/4 

SunGroup Inc 3 5/8 3 5/8 

Taft 80 1/2 78 3/4 1 

United Television 22 3/8 22 3/4 - 

318 - 0.33 17 3,339 
3/4 0.35 20 2,736 
1/4 - 0.22 19 3,327 
1/4 - 1.35 25 53 

23 2,116 
140 685 

1/8 3.33 22 

3.17 24 856 
1/4 - 1.80 17 114 

7/8 - 6.54 15 53 

2 

1/8 1.18 64 

1/2 5.62 28 485 

3/4 0.87 1,423 

5 

3/4 2.22 15 726 

3/8 - 1.65 245 

BROADCASTING WITH OTHER MAJOR INTERESTS 

1.96 18 159 

3.80 21 584 
1.11 12 679 

- 3.85 119 

- 2.44 17 578 

- 2.17 84 135 

1.26 321 

- 0.62 21 4,800 

- 1.37 50 983 
0.96 18 52 

6.63 7 1,357 

- 1.47 40 

4.17 17 2,092 
5.08 535 
1.69 14 303 

- 2.14 16 2,304 

- 0.48 15 546 
- 1.95 14 595 

0.43 29 982 
1.97 17 1,810 

- 0.68 23 336 
2.51 35 373 

50 187 

13 80 

- 1.66 15 54 

- 1.69 15 3,652 
- 1.36 17 1,841 

- 5.56 35 370 
- 1.30 16 1,462 

Adams Russell 26 25 1/2 1/2 

Affiliated Pubs 47 3/4 46 1 3/4 
American Family 22 3/4 22 1/2 1/4 

Assoc. Commun. 25 26 - 1 

A.M. Belo 50 51 1/4 - 1 1/4 

John Blair 16 7/8 17 1/4 - 3/8 
Chris -Craft 50 3/8 49 3/4 5/8 
Gannett Co. 59 7/8 60 1/4 - 3/8 
GenCorp 44 7/8 45 1/2 - 5/8 
Gray Commun. 105 104 1 

Jefferson -Pilot 44 1/4 41 1/2 2 3/4 
Josephson Intl. 8 3/8 8 1/2 - 1/8 

Knight -Ridder 37 1/2 36 1 1/2 

Lee 41 

Liberty 30 29 1/2 1/2 

McGraw -Hill 45 3/4 46 3/4 - 1 

Media General 78 1/4 78 5/8 - 3/8 
Meredith 63 64 1/4 - 1 1/4 

Multimedia 58 7/8 58 5/8 1/4 

New York Times 45 1/4 44 3/8 7/8 
Park Commun. 36 1/2 36 3/4 - 1/4 

Rollins 25 1/2 24 7/8 5/8 

Selkirk 23 23 
Stauffer Commun 80 80 
Tech Operations 66 3/4 67 7/8 - 1 1/8 

Times Mirror 50 7/8 51 3/4 - 7/8 

Tribune 45 1/2 46 1/8 - 5/8 
'Rimer Bcstg. 17 18 - 1 

Washington Post 114 115 1/2 - 1 1/2 

PROGRAMING 

American Nat. Ent 1 1/2 1 1/2 

Barris Indus 16 1/2 14 7/8 1 5/8 

Coca -Cola 72 1/4 71 5/8 5/8 

Disney 89 1/4 87 1/2 1 3/4 

Dow Jones & Co. 43 7/8 42 7/8 1 

Four Star 4 314 5 - 1/4 

Gulf + Western 40 7/8 38 1/8 2 3/4 

Fries Entertain. 10 1/2 10 5/8 - 1/8 

King World 21 21 

Robed Halmi 2 1/16 2 5/16 - 
Lorimar 35 3/8 35 7/8 - 1/2 

MCA 62 1/4 62 1/2 - 1/4 

MGM /UA 26 24 7/8 1 1/8 

Orion TO 7/8 10 1/2 3/8 
Reeves Commun. 11 1/8 10 5/8 1/2 

Sat. Music Net 15 15 1/2 - 1/2 

Teleplctures 24 5/8 23 1/2 1 1/8 

Warner 29 3/8 29 3/4 - 3/8 
Wrather 19 1/2 19 3/4 - 1/4 

8 4 

10.92 27 106 

0.87 15 9,452 
2.00 60 2,948 
2.33 22 2,821 

- 5.00 5 4 

7.21 13 2,867 

- 1.18 150 36 
17 107 

114 - 10.79 35 

- 1.39 9 270 
- 0.40 33 3,079 

4.52 1.292 

3.57 38 103 

4.71 138 

- 3.23 102 

4.79 18 192 

- 1.26 1,789 

- 1.27 137 

Closing Closing 
Wed Wed 

Aug 21 Aug 14 

Net 
Change 

Market 
Capitali- 

Percent PIE :arion 
change Ratio (000,000) 

SERVICE 

0 BBDO Inc. 47 5/8 46 3/4 7/8 1.87 14 301 

0 Compact Video 6 5/8 6 1/2 1/8 1.92 29 

N Comsat 34 1/4 34 1/4 0.74 11 620 

0 Doyle Dane B 23 23 15 121 

N Foote Cone & B. 54 1/2 53 7/8 5/8 1.16 12 193 

0 Grey Advertising 185 190 - 5 - 2.63 11 112 

N Interpublic Group 41 5/8 41 1/4 3/8 0.91 14 452 

N JWT Group 32 1/4 32 1/8 1/8 0.39 17 291 

A Movielab 7 5/8 8 1/8 - 1/2 - 6.15 12 

0 Ogilvy & Mather 44 3/4 44 1/2 1/4 0.56 16 410 

0 Sat. Syn. Syst 6 1/2 5 3/4 3/4 13.04 11 37 

0 Telemation 5 1/2 6 1/8 - 5/8 - 10.20 5 6 

0 TPC Commun 3/8 3/8 4 

A Unite! Video 7 3/4 7 3/4 26 17 

N Western Union 14 3/8 14 3/8 351 

CABLE 

A Acton Corp. 2 2 3/8 - 3/8 - 15.79 12 

0 AM Cable TV 2 5/8 2 3/4 - 1/8 - 4.55 9 

N American Express 42 3/4 43 1/2 - 3/4 - 1.72 15 9.318 

N Anixter Brothers 16 318 16 1/4 1/8 0.77 18 298 

0 Burnup & Sims 7 5/8 8 - 3/8 - 4.69 7 68 

0 Cardiff Commun. 1 1/8 15/16 3/16 20.06 113 5 

0 Comcast 17 7/8 18 - 1/8 - 0.69 27 348 

N Gen. Instrument 17 1/4 16 7/8 3/8 2.22 559 

N Heritage Commun. 17 3/4 17 1/8 5/8 3.65 37 258 

0 Jones Intercable 6 3/4 6 5/8 1/8 1.89 13 62 

T Maclean Hunter X 13 1/2 13 3/4 - 1/4 - 1.82 19 497 

A Pico Products 3 1/4 3 1/4 11 

0 Rogers Cable 10 1/8 9 1/4 7/8 9.46 231 

0 TCA Cable TV 23 23 32 154 

0 Tele- Commun 3/8 32 1/2 - 1/8 - 0.38 294 1,511 

N lime Inc 57 1/2 58 3/4 - 1 1/4 - 2.13 17 3,494 

N United Cable TV 31 31 3/8 - 3/8 - 1.20 48 312 

N Viacom 50 1/8 49 1/8 1 2.04 22 782 

/MANUFACTURING ELECTRONICS 

N Arvin Industries 23 1/4 23 1/4 9 270 
0 C -Cor Electronics 7 1/2 7 1/2 22 
0 Cable TV Indus 3 1/8 2 7/8 1/4 8.70 20 9 
A Cetec 7 1/8 7 1/8 1.79 9 16 

0 Chyron 6 3/8 6 1/2 - 1/8 - 1.92 12 59 
A Cohu 95/8 9 5/8 9 17 

N Conrac 13 5/8 13 1/2 1/8 0.93 6 82 
A CMX Corp 2 1 5/8 3/8 23.08 8 

N Eastman Kodak 44 1/4 44 3/8 - 1/8 - 0.28 12 10,098 

0 Elec Mis & Comm. 12 1/4 12 1/4 2.08 36 
N General Electric 61 5/8 61 1/8 1/2 0.82 12 28,032 
0 Geotel -Telemet 1 5/8 1 5/8 20 5 

N Harris Corp. 26 1/8 26 7/8 - 3/4 - 2.79 12 1,051 

N MA Com. Inc. 20 20 3/8 - 3/8 - 1.84 20 870 
0 Microdyne 6 1/2 6 5/8 - 1/8 - 1.89 81 29 
N 3M 77 78 3/4 - 1 3/4 - 2.22 12 8,840 
N Motorola 36 3/8 35 1/4 1 1/8 3.19 12 4.326 
N N.A. Philips 35 1/8 34 1/2 5/8 1.81 7 1,013 
N Oak Industries 1 1/4 1 3/8 - 1/8 - 9.09 25 
N RCA 44 114 43 1 1/4 2.91 13 3,632 
N Rockwell Intl. 41 1/2 40 3/8 1 1/8 2.79 11 6.181 
N Sc!- Atlanta 14 3/8 13 1/8 1 1/4 952 22 334 
N Signal Co.s 41 3/4 41 3/4 16 4,618 
N Sony Corp 16 15 1/4 3/4 4.92 13 3,695 
N Tektronix 63 62 3/4 1/4 0.40 9 1,227 

A Texscan 1 3/4 1 5/8 1/8 769 29 12 

N Varian Assoc. 30 3/4 30 3/8 3/8 1.23 15 679 
N Westinghouse 34 3/4 33 1/4 1 1/2 4.5 111 6,083 
N Zenith 18 7/8 19 1/8 - 1/4 - 1.317 436 

Standard 8 Poor's 400 210.22 208.29 1.93 0.93 

Toronto, A- American, N -N.Y., O -OTC. Bid prices and common A stock used unless 
Iherwise noted. "0" in P/E ratio is deficit. P/E ratios are based on earnings per share 
ir the previous 12 months as published by Standard & Poor's or as obtained by 

BROADCASTING5 own research. Notes: " Last week's closing quote for Satellite Music 
was incorrect. The correct close should have been 15 1/2. This week's Stock Index 
takes the correction into account. 
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'Light' AC a heavy hitter in radio 
Transtar's `Format 41' satellite -fed 
24 -hour service coming on strong; 
Drake -Chenault unveils 'Evergreen' 

With affiliations in 24 of the top 50 markets, 
including Los Angeles, Transtar Radio Net- 
works' one -year -old, "light" adult contem- 
porary "Format 41" has emerged as one of 
the more successful 24 -hour satellite- deliv- 
ered services. 

The format is designed to attract 25- to -54- 
year-olds, the most sought after demogra- 
phic by advertisers, said Bill Moyes, chair- 
man of the Seattle -based Research Group, 
which conducts research for "Format 41" 
(and, like Transtar, is owned by Colorado 
Springs -based Sunbelt Communications). 
The format's primary target demographic, 
according to Moyes, is 33 to 48, with a me- 
dian age of 41, which led to its title. "We 
don't expect the big 12 -plus share numbers 
because of our target audience." he said. 

Moyes observed that, during the next 10 

years, the shift in the age range of the baby 
boom listeners will go from 25 -34 to 35-44, 
which, he said, will contribute to the for- 
mat's longevity and future success. That 35- 
44 bracket also represents the biggest earn- 
ing years for adults, he added. 

"Format 41," which some see as a bridge 
between mainstream adult contemporary 
and traditional easy listening, features origi- 

nal vocal material from such artists as Neil 
Diamond, Kenny Rogers, Ann Murray and 
Phil Collins. It is fed to nearly 60 stations 
each day via Telstar 301. The vast majority 
of these stations, however, have opted to do 
their morning drive -time show locally from 
6 to 9 a.m., said Moyes. 

Among the stations that now air "Format 
41" are: KtQQ(FM) Los Angeles, which re- 
cently switched from contemporary hit radio 
citing "erosion of the audience base on the 
CHR format" ( "Riding Gain," Aug. 12); 
WJQY(FM) Fort Lauderdale, Fla.; wTKS(FM) 
Washington; WLTI(FM) (formerly WDRQIFM]) 
Detroit; WLTQ(FM) Milwaukee, and 
WYLT(FM) (formerly wYYD[FM]) Raleigh and 
WOJY(FM) (formerly WGLDIFM]) High Point, 
both North Carolina. The last two outlets are 
owned by National Radio Broadcasters As- 
sociation President Bernie Mann. 

Mann said he switched WGLD(FM) from 
easy listening to "Format 41" on March l8. 
"We sensed that there would be good audi- 
ence reaction coupled with a better ability to 
get clients we couldn't secure with beautiful 
music," he said. Mann added that "before 
the first ratings book came out," he also 
signed WYYD(FM) to receive the format be- 
cause he was impressed with its sound. 

The development of "Format 41" was a 

collaborative effort of Sunbelt Communica- 
tions and Viacom. (Viacom's light conten.- 

porary WLTW[FM] New York and WLAKIFM 
Chicago are affiliates, but only clear net 
work spots.) Transtar, which also offers an 
other adult contemporary format as well as 
country offering, is sold nationally to adver 
tisers by Katz Radio. 

In a separate development, Drake -Chen 
ault Enterprises, a Canoga Park, Calif -baser 
radio program syndicator and consultant 
has unveiled a new soft adult contemporar} 
tape -distributed format (BROADCASTING 
July 22) called "Evergreen." It is similar to 

"Format 41" in that its core target demogra 
phic is adults 35 to 44. However, Drake 
Chenault President Denny Adkins noted tha 
besides the method of distribution -tap 
versus satellite -there will be some subtl 
differences in sound between the two for 
mats, both of which are background. Adkin 
said he plans to target easy listening station 
as prospective clients. 

(The broad category of adult contempo 
rary music was the most popular last yea 
among the top 10 stations in the top 50 mar 
kets, according to a BROADCASTING surve: 
based on spring 1984 Arbitron metro rank 
ings for persons 12 -plus in the average quar 
ter hour, Monday to Sunday, 6 a.m. to mid 
night [BROADCASTING, Sept. 17, 1984]). 

The addition of "Evergreen" brings to 

nine the number of full -service syndicates 
format offerings from Drake -Chenault. [ 

Syndication 1 Marketplace 
Solid Gold has been cleared in 220 markets by Paramount Domestic 
Television and Video Programing for its debut Sept. 7 -8, when it 

brings out a new format and musical emphasis, featuring a new "per- 
forming" hostess, Dionne Warwick. Frank Kelly, Paramount vice presi- 
dent, said that while the show will not change its basic approach, it will 
now be oriented to an older demographic, 25 -54. And he said that 
instead of rock 'n' roll, more of a middle of the road approach" will be 
emphasized. He also said there will be less comedy, and that instead 
of five to six songs, seven to eight will be performed. According to 
Kelly, the growing number of music shows, including video shows, 
triggered the change. Forty regular episodes, along with three two - 
hour specials, are produced annually. Sales are on a cash -plus -barter 
basis with Paramount and stations both getting six minutes. The show 
is commonly aired at 6-8 p.m. NYT. In major markets, Solid Gold 
appears on wpix(rv) New York, KCOP(TV) Los Angeles, WFLD -TV Chicago, 
wrAF -ry Philadelphia, Krvu(rv) San Francisco and waz -Tv Boston. 20th 
Century Fox Telecommunications has cleared Dance Fever, going 
into its eighth season and its first in stereo, on 123 stations covering 
87% of the country. Sales are on a barter basis with stations getting 
three -and -a -half minutes and Fox getting two- and -a -half. Hosted by 
Adrian Zmed, the show appears on stations such as wPix(rv> New York, 
KCBS -TV Los Angeles, WBBM -ry Chicago, wCAU -TV Philadelphia and 
Krvu(TV) San Francisco. LBS Communications says it is approach- 
ing 100 stations, or 80% of the country, in clearances for its Second 
Annual MTV Video Awards. The two- and -a- half -hour show will be 
carried live on MTV on Sept. 13. In syndication, stations get two runs 
from Sept. 14 -30, with the first in prime time. Terms are barter, with 
stations and LBS each getting 15 minutes to sell over the length of the 

show. Among clearances is the entire Metromedia group as well as 
WKBD -TV Detroit, wrv.1(7V) Miami, KMSP -TV Minneapolis, KSTw(TV) Seattle 
and wroo(rv) St. Petersburg, Fla. Multimedia Entertainment is going 
into its 11th season with its Young People's Specials, now cleared in 
90% of the country. The package of 10 half -hours begins in September 
with Crazy Carlita. Produced in association with the NBC O &O's, the 
specials are distributed on a barter basis with stations and Multimedia 
each getting two- and -a -half minutes. Campbell Soup is the national 
sponsor. Along with the NBC stations, the specials have been cleared 
on wPVi -Tv Philadelphia, KGO-TV San Francisco, woiv(rv> Detroit, toms-Tv 
Dallas and KTXH(rv) Houston. Inside Soaps, a weekly half -hour series 
that keeps pace with the news surrounding day and nighttime serials, 
is being sold for a Jan. 6 debut by the Jeff Allen Organization. The 
show will include features and news segments, including ratings re- 
ports, as well as information on the personal lives of soap stars. The 
show will be a joint production of Soap Opera Digest and Michael Il 

Productions, whose Michael Catalano is an agent for a number of soap 
opera stars. Actors from different shows will act as correspondents for 
the show. Sales began three weeks ago and are on a barter basis with 
two-and -a -half minutes being sold by Jeff Alan and three- and -a -half 
going to the stations. Deals with two network O &O groups are reported 
to be in the works. Sales will be for 26 first -run episodes and 26 weeks 
of repeats that will include updates. Syndicast has cleared two one - 
hour specials featuring Shirley MacLaine on 45 stations covering 40% 
of the country. Every Little Moment, being sold for the fourth quarter of 
1986, originally did a 13.8/24 on CBS -TV when it aired on May 22, 
1980. Where Do We Go From Here, being sold for the first quarter of 
1986, orginally aired on March 12, 1977, on CBS -TVand got a 16.9/32. 
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Law & RegL_lation 

How to handle takeovers: FCC asks opinion 
ommission notice of inquiry seeks 
uggestions to help it form policy, 
ut notes that it already has 
rocedure for tender offers 

he FCC last week released the text of its 
otice of inquiry seeking counsel on what it 
3ould be doing about attempts to take over 
arporations holding commission licenses. 

In its notice, the commission said parties 
lay make whatever suggestions for han- 
ling tender offers and proxy contests they 
'ant. It made clear, however, that it already 
as a procedure it "views favorably at this 
me" for handling tender offers, as it point - 
d out when it agreed to issue the notice 
fore than a month ago (BROADCASTING, 
aly 15). It also implied that, with appropri- 
te encouragement from commenters, it 
light not require parties to get prior approv- 
I to launch proxy contests for licensee cor- 
orations. 
The commission's favorably viewed ap- 

roach for handling tender offers -it came 
p with the framework when it gave interim 
pproval to Jack Kent Cooke's aborted effort 

take over Multimedia Inc. (BROADCAST - 
4G, July 22) -calls for the use of an inde- 
endent trustee. The FCC is obligated under 
3e Communications Act to give prior ap- 
royal to transfers of broadcast licenses. 
'hen a transfer reflects a "substantial 
hange in ownership or control," the law 
:quires long -form review -that is, the pub- 
C is supposed to be permitted to petition to 
eny. The FCC's idea: permit the trustee to 
ollect tendered shares and take control of 
3e licensee while considering the ultimate 
uyer 's qualifications in a long -form review. 

In the notice, the commission said its ini- 
al view was that the trustee must be inde- 
endent, and it requested comment on what 
owers the trustee should have. "The trustee 
light properly be viewed as a caretaker, 
iith no ability to carry out the buyer's wish - 
s, for example, to liquidate the corporation 

U.S.-Mexican 
AM agreement 

The United States and Mexico have 
reached agreement in principle on a new 
AM broadcasting pact between the two 
countries. Among other things, the 
agreement will permit AM daytimers to 
operate past 6 p.m. It will permit fulltime 
operations on the Mexican clears. In ad- 
dition, it will permit Mexicans to operate 
on U.S. clear channels, as long as full 
protection is provided. In a public notice 
last week, the FCC said it hoped that the 
agreement would be signed and put "into 
provisional effect" by late fall. 

or sell its media assets prior to our full re- 
view of the buyer's qualifications," the FCC 
said. "On the other hand, the trustee should 
also be able to protect the buyer from unwar- 
ranted or imprudent actions by the existing 
board or management, such as voting them- 
selves overly generous benefits or wasting 
corporate assets." 

The FCC noted it had addressed proxy 
contests in effectively stepping out of the 
way of an attempt to take over Multimedia 
(BROADCASTING, April 15). In clearing the 
way for a group of stockholders to attempt to 
get its own slate of directors elected to the 
board of Storer, a majority of the commis- 
sioners ruled that approval of a short-form 
transfer application- modified to require 
some rudimentary additional information on 
the citizenship, other media interests and le- 
gal record of the proposed new board mem- 
bers -was sufficient for that proxy contest to 
go forward. Short-form transfers are not 
subject to petitions to deny. 

In the notice, however, the FCC said its 

"initial inquiry" was to whether the prior 
consent obligation of the Communications 
Act applied to proxy contests. "If these 
views prevail, there is also a question as to 
what procedure should be followed," the 
FCC said. "That is, should we await infor- 
mation on the qualifications of the new di- 
rectors until the annual ownership report 
(FCC Form 323) is filed in due course, or 
should we call for the accelerated filing of 
such a form ?" 

In a concurring statement, Commissioner 
Henry Rivera said it was "premature to fa- 
vor, as the NOI [notice of inquiry] does, any 
specific procedure at this time." 

The commission, in a footnote, also 
makes clear that parties won't have to shelve 
takeover plans pending resolution of the in- 
quiry. "While this notice is outstanding, we 
shall continue to make any case -by -case de- 
terminations that may be required," the FCC 
said. 

Comments are due Sept. 19; reply com- 
ments are due Oct. 4. 

DKM BROADCASTING 
HAS ACQUIRED 

(SUBIECT TO FCC APPROVAL) 

ALL ASSETS OF THE 

STUART BROADCASTING COMPANY 

REPRESENTED THE STUART FAMILY 

THE MAHLMAN COMPANY ONE STONE PLACE BRON %VILLE, NEW YORK 10708 (914) 779 7003 
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The week's worth of news and comment about radio 
Optimistic for '85 

"In the first five months of 1985, radio adver- 
tising in the aggregate (network, national 
spot and projected local spot] is up 14.5% 
over the same period in 1984. If the rate of 
spending continues along this track, we 
should close the year with growth of 15% or 
about $6.7 billion." 

So says Radio Advertising Bureau presi- 
dent and chief executive officer, Bill Stake - 
lin, in a midyear outlook report prepared for 
the association's board of directors. (Net- 
work data is from Ernst & Whinny and na- 
tional spot information from Radio Expendi- 
ture Reports). "We are growing at double the 
rate of GNP [gross national product] growth 
and about triple the rate of increase for retail 
sales," he said. 

The report was particularly bullish on 
automotive advertising for fall 1985: "Ponti- 
ac, a long -time radio holdout, has commit- 
ted $1 million to a network campaign and 
supplementary spot overlay. Chrsyler, Plym- 
outh and Dodge show evidence of heavying 
up radio buys as well as targeting buys to 

link specific models with specific demogra- 
phic targets. Chevrolet, which was a big 
success story for 1984 new model introduc- 
tions, expects to be back with larger and 
longer buys. And Ford Motor should pour $7 
million new radio dollars into the medium to 
introduce selected models including their 
Aerostar Van." 

Stakelin's report also cited two major 
categories -the computer industry and 
consumer electronics -that have declined 
dramatically in radio advertising over the 
past year. 

As for general business trends and possi- 
ble effects on radio, Stakelin's report noted 
that "megamergers in oil, package goods 
and diversified corporations will probably 
have less of an impact on radio advertising 
than they will on television, since in many of 
these cases agencies will have added clout 
to control media and rate of expenditure." 

Promotional best 

The National Radio Broadcasters Associ- 
ation is accepting entries for its 1985 "Best 

CONGRATULATIONS. 

WPVR 
ROANOKE, YA 

14.4 Share! 
One of the highest Easy Listening 

shares in the United States. 
Way to go Jim and Terry Gibbons! 
Source: Roanoke, Spring Arbitron 1985, Roanoke Metro shares, 

M -S 6 a.m. to midnight. Persons 12 +. 

KALAMUSIC 
See us at Booth 916 or Suite 1982 Loews Anatole Hotel at the 

Radio '85 Convention in Dallas or call toll -free 1 -800- 225 -KALA. 
KALAMUSIC is a service of the Fairfield Broadcasting Company. 
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of the Best" promotion contest until Oct. 1 

Promotional campaigns must have bee 
conducted between Aug. 1, 1984, and Aug 
1, 1985, and all entries should include " 
detailed description" of the station's promc 
tion, any logo, photos or artwork, news re 
leases, press clips and public feedback asst 
ciated with it, NRBA said. Last year' 
winner was wFOx(FM) Atlanta, which en 
tared that market with a multimedia cam 
paign featuring the station's record -higl 
tower and new format to 1,000 media buy 
ers, planners, account executives and corn 
munity leaders, NRBA said. 

Radio classics 

Radio adaptations of the works of Voltaire 
A.A. Milne and Mark Twain will be present 
ed on National Public Radio this summer i 
the NRT Sampler, created by the Nation 
Radio Theater of Chicago. The half -hou 
dramatizations include Twain's "The Stole 
White Elephant," Voltaire's "The Goa 
Brahmin," Kenneth Robbins's " Dynamit 
Hill" and Milne's "The Ugly Duckling." The 
will air on the noncommercial radio networ: 
in August and September. Funding for th. 
series came from NPR's Satellite Progran 
Development Fund, the Illinois Arts Counc 
and the Alaska Humanities Forum. 

Mad over music 

SESAC Inc. has instituted legal action fc 
alleged copyright infringement against th. 
Space/Time Broadcasting Co., the license 
of KZIQ(AM) Ridgecrest, Calif. The suit, whit] 
was filed in U.S. District Court in Fresnc 
Calif., is based on allegations of five in 
fringements, and seeks $50,000 for each it 
addition to legal costs. Trail date has beet 
set for Sept. 3 

Thompsons time 

Radio International, a New York -based prc 
gram supplier, will offer stations a one -hot 
Thompson Twins special targeted for broac 
cast the week of Sept. 23. The show, acc 
cording to a company spokesman, will focu 
on the group's new album, Here's To Futur 
Days, which is scheduled for release aboi 
the time the show is aired. 

Radio International, which just turned 
year old, also distributes the Rock Over Lor 
don series, a one -hour weekly British impo: 
music showcase hosted by Capital Radi 
(London) personality Graham Dene, to al 
proximately 175 stations as well as Dana 
International, a one -hour weekly broadcat 
hosted by wt.IB(AM) New York personalit 
Gary Byrd, to about 75 stations. Sales fc 

Radio International, which now has a ful 
time staff of 20, are handled by Horizo 
Communications, New York. 
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Washington Post purchase creates 
Capcities cable systems go for 
$350 million. or $1,000 per paying 
subscriber, considered fair deal; 
transaction makes Post major player 
in cable business, with 53 systems 

Capital Cities Communications, in yet an- 
other deal setting the stage for its merger 
with ABC, signed a "definitive agreement" 
Aug. 16 to sell 53 cable systems serving 
350,000 homes to the Washington Post Co. 
for $350 million ( "Closed Circuit," June 
17). 

The sale is the latest and largest of many 
Capcities and ABC are making so that the 
company resulting from their merger will 
conform to the FCC's various multiple own- 
ership rules. The spin -off of the cable sys- 
tems, in particular, was precipitated by rules 
barring a broadcast network from owning 
cable systems. 

The deal includes Capcities' entire cable 
television division, except for systems serv- 
ing the Detroit suburbs of Plymouth (16,500 
subscribers) and Saline (3,200 subscribers), 
both Michigan. FCC rules prohibit common 
ownership of cable systems and television 
stations in the same market, and Post intends 

new MSO 

Post President Richard Simmons and Publisher Katharine Graham 
to hang on to its WDIV(TV) there. "It's a very equitable price for both Capci 

The purchase price seems in line with in- 
dustry norms. At $350 million, the Post Co. 
will be paying $1,000 per paying subscriber 
or between 10 and 11 times anticipated 1985 
cash flow of $33 million. (According to 
Capcities' 1984 annual report, the cable di- 
vision had $2.5 million in operating income 
and $25.6 million in operating cash flow on 
revenue of $76.3 million for the year.) 

Continental's top performing 
20 kW FM Transmitter speaks 
for a station you know* 

Reliability and proven performance make 
Continental's 8I6R -2A compact FM transmitter a 
winner Crisp clear signal, high fidelity, good 
stereo separation. very low noise and distortion, 
excellent frequency stability, simple installation, 
low power consumption make it a great AA 

Division an Asso 

WKLO 
WIAC 
WBYU 
KSCB 
KVTT 
WHTC 
WIGL 
KFXE 
WLPX 

WPOC 
WVOC 
WWNO 
WBYG 
WGER 
WZPR 
KNFO 
KODJ 
WITL 

WHFB 
KBUF 
WTPI 
WDJO 
CKDS 
KMNT 
KELT 
KOAC 
'Partial list 

investment. Combine with duplicate 8I6R -2A 
to get 40 kW output. For brochure, call (214) 
381 -7161 Continental Electronics Division, 
Varian Associates, Inc. PO Box 270879 Dallas, 
Texas 75227. 0 1985 Continental Ele troni¢i6008 

varian 
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ties and the Post," said Rick Michaels, chair 
man, Communications Equity Management 
"It's certainly in keeping with fair markt 
values." 

Capcities began building its cable divisio 
in 1980 when it purchased seven companie 
with unbuilt franchises. And it became a ma 
jor player the following year when it bougl 
Cablecom- General (43 systems servin 
231,000 subscribers and a chain of movi 
theaters valued at $10 million) from RK( 
General for $139.2 million. The division ha 
grown over the past four years through cor 
struction of new systems and acquisitions 

According to a Post spokesman, Post Vic 
President Howard Wall has been tapped t 

head the cable division. The Post Co. piar 
to retain current management of the system! 
he said, with the exception of President Wi 
Liam James, who will remain with Capcitie! 

The Washington Post, which has pro! 
pered in the newspaper publishing an 
broadcasting businesses, has been intereste 
in buying into cable systems for a long tim< 
But, according to Washington Post Presider 
Richard Simmons, the Post waited until 
entry would cause a splash, not a rippl< 
"What we wanted to do was become a sii 
nificant participant in the industry," he sax 
"To build up a position one [cable system] b 
one just didn't seem feasible." 

The Post also felt it was a particular) 
good time to buy. The prices of systems d 
not yet "fully reflect" their increased valu 
brought about by the Cable Communicatior 
Act of 1984, which deregulated the industr 
and changed the economics of the business 

The Post is already entrenched on the pr< 
graming side of the cable business. It is on( 
third owner of a group of regional spor 
networks, The SportsChannel New Yorl 
SportsChannel New England, SportsVisic 
(Chicago) and Prism (Philadelphia). Its par 
ners are Rainbow Programing Services an 
CBS. 

The Post will spend $30 million by the en 
of 1987 to complete Capcities' multiyea 



.0- million rebuilding program. "Ultimate - 
the success of this program will be impor- 

lit in determining the overall success of our 
able] activities," Simmons said. "Unless 

can give subscribers and potential sub - 
ribers diversity [by expanding channel ca- 
Icity], we are not going to be able to price 
cordingly." 
The Post plans to finance its purchase 
rough borrowing. Simmons said it was too 
xly to say just how. "Rates are fluctuating 
ther wildly both domestically and in the 
irobond market and the mix between 
ort, medium and long -term rates will be a 
:tor," he said. 
Because the purchase will add consider- 
le debt to the Post balance sheet, Simmons 
id, the company may have to pay slightly 
gher interest rates for money to buy the 
ble systems than it did to buy back some of 
stock earlier this year. But, he said, "we 

ok those factors into consideration in de- 
rmining what it was we could bid." 
The purchase should dilute the Post's per - 
are earnings by $1.85 in the first year. The 
'st reported earnings of $6.11 in 1984 and, 
for to the announcement of the cable deal, 
ialysts were predicting earnings of about 
'.60 in 1985, excluding extraordinary gains. 
The Post's cable division will probably 
ow, according to Simmons, but not by 
aps and bounds. Although the Post has no 
g expansion plans, he said, it would con - 
der purchases of systems contiguous to its 
iginal systems so that it could enjoy the 
:onomic benefits of operating systems in 
usters. The Post would also be willing to 
vap for contiguous systems, he added. 
There are conflicting stories on the origin 
the deal. According to some sources, 

apcities offered the systems to the Wash - 
gton Post shortly after the announcement 
its merger plans for what it considered a 

it market price, honoring a long- standing 
omise between top executives of the two 
)mpanies to give the Post first crack at the 
'stems. That the systems were never of- 
red on the open market supports the story. 
But that's not the way Post President Sim- 

ons tells it. "When we became aware that 
apcities was going to spin off these proper - 
ts [early this summer], we analyzed the 
operties and made an offer to Capcities 
hairman Thomas Murphy which he found 
:ceptable," he said. He said he was aware 
no promises by Capcities to deal with the 

)St first. 
Regardless of which side initiated the 

:al, once it was struck, Capcities wasn't 
)en to any other bids. 
Had the Washington Post deal fallen 

rough, however, Capcities would have had 
least one other offer to consider immedi- 

ely. Capcities Cable President William 
mes was prepared to acquire the division 
rough a leveraged buyout, having lined up 
le-Communications Inc. to help finance 
e deal. 
James declined to talk about the deal last 
eek, calling it "history." But ICI President 
thn Malone said, "We pretty well had an 
tderstanding that if the Washington Post 
dn't put its deal together, then we would 
ive an opportunity to put ours together." 
At $350 million, Malone said, the sys- 
ms were "well priced." "We might have 

done a little bit better, but we would not have 
done materially better," he said. 

Malone said he understood why Capcities 
gave the Post first dibs on the cable systems. 
"It was critical to Murphy that he was sure he 
could close the deal timely so it wouldn't get 
in the way of the closing of the ABC deal," 
he said. If Capcities had listed the systems 
with a broker, it would have had to pay a 

commission. What's more, he said, "you've 
got a situation where you're not sure that the 
flaky guy who makes you an offer is going to 
close." 

One source indicated that a leveraged 
buyout would be difficult since much of the 
systems' cash flow was committed to capital 
improvements and would not have been 
available for servicing the debt created by 
the LBO. n 

C -SPAN: Senate hopeful 
Poll conducted by cable network 
shows senators becoming more 
inclined to allow TV in chamber 

C -SPAN, which bills itself as "America's 
Network," appears to have been given rea- 
son for hope its long -held ambition to pro- 
vide television coverage of the Senate as it 
does of the House will be realized in the next 
session of Congress. A new C -SPAN poll 
indicates the idea is gaining ground among 
senators. 

The nonprofit cable network reported last 
week that its latest poll of the 100 senators 
showed that 62 supported television cover- 
age in some form, while 18 opposed it in any 
form and 15 were "leaning against" it. The 
remaining five had not yet taken a position. 
Those results reflect a gain of eight positive 
votes over a C -SPAN poll taken in late 1982, 
as well as a sharp reduction in the number of 
undecideds. That category included 29 three 
years ago. 

The evident shift in opinion may have 
been reflected by Senator Wendell Ford (D- 
Ky.), ranking minority member of the Senate 
Rules Committee. In 1982, he had been re- 
corded as "leaning against" and when polled 
recently was among the 18 opposing televi- 
sion coverage. But C -SPAN noted he had 
recently observed that cameras were "soon 
to be in the Senate." And in a follow -up 
report, C -SPAN said Ford's office told it: 
"Senator Ford has always supported infor- 
mational programing (i.e., radio coverage) 
from the Senate and is currently re- evaluat- 
ing his position on televised coverage of the 
Senate." 

Indeed, a healthy majority of the Rules 
Committee, which would provide the first 
hurdle for the proposal, was found to favor 
television coverage. C -SPAN said 10 of the 
15 members of the committee reported 
themselves as favoring or "leaning yes." The 
remainder declared themselves as "no" or 
"leaning no." C -SPAN also reported that the 
15 senators counted as "leaning no" said 
"they might support Senate TV if certain 
conditions could be met that would retain the 
Senate's structure as a deliberative body." 

The issue is not a partisan one, if the poll 
results are valid. They show that of the 53 
Republicans, 28 voted "yes" and another 
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five said they were leaning in that direction. 
Nine said they opposed television coverage 
while another seven were "leaning no." Four 
were undecided. As for the 47 Democrats, 
17 said they favored television coverage 
while another 12 were "leaning yes." Nine 
were counted as against such coverage while 
eight were "leaning no." Only one Democrat 
was "undecided." 

Two resolutions providing for television 
coverage of the Senate were introduced early 
in the first session of the current Congress, 
one by the minority leader, Senator Robert 
Byrd (D- W.Va.), and one by Senator Wil- 
liam Armstrong (R- Colo.). And the Senate 
Rules Committee, headed by Senator 
Charles Mathias (R -Md.), has scheduled a 

hearing on the resolutions on Sept. 17. C- 
SPAN viewers will be given an opportunity 
to express their views on the issue during a 
viewer call -in program on Aug. 29, begin- 
ning at 9 p.m. 

C -SPAN, which is based in Washington, 
has provided live coverage of the House 
since March 1979. It also offers a variety of 
other public affairs programing, including 
coverage of Senate and House committee 
hearings, as well as of such events removed 
from Washington as the Republican and 
Democratic national conventions. The pro- 
graming is carried by some 2,000 cable sys- 
tems serving 21.5 million households in the 
continental U.S., Alaska, Hawaii, Puerto 
Rico, the Virgin Islands and Canada. 

ChERghgemet@ 
C I PROPOSED 1 -1 

WKZO -TV Kalamazoo, Mich.; KMEG(TV) 
Sioux City, Iowa, and KOLN -TV Lincoln and 
KGIN -TV Grand Island, both Nebraska o Sold 
by Fetzer Television Corp. to Gillett Com- 
munications Co. for $80 million. Seller is 
subsidiary of Fetzer Broadcasting Co., 
which is principally owned by John E. 
Fetzer. It also owns WKZO(AM) Kalamazoo; 
WJFM(FM) Grand Rapids and WKJF -AM -FM 
Cadillac, all Michigan. Radio stations will 
be spun off to Fetzer Broadcasting president, 
and general manager of wKZO -Tv, Carl Lee, 
in exchange for his shares of stock. Buyer is 

Nashville -based station group of one AM 
and five TV's owned by George Gillett. 
WKZO -Tv is CBS affiliate on channel 3 with 
100 kw visual, 20 kw aural and antenna 
1,000 feet above average terrain. KMEG is 
CBS affiliate on channel 14 with 380 kw 
visual, 75.9 kw aural and antenna 1,152 feet 
above average terrain. KOLN -Tv is CBS af- 
filiate on channel 10 with 316 kw visual, 
36.3 kw aural and antenna 1,530 feet above 
average terrain. KGIN-TV is CBS affiliate on 
channel 11 with 316 kw visual, 55 kw aural 
and antenna 1,010 feet above average ter- 
rain. Broker: R.C. Chrisler & Co. 

FOR SALE 
MIDWEST AM/FM combo in growing, 

diversified market of 100,000. 
Very profitable; under absentee 
ownership. This FM has just 
received excellent ratings and 
is waiting to be aggressively 
marketed. Real estate included. 
Attractive financing. 

MOUNTAIN Full- timer, Class C priced at 8x 
combined cash flow. Excellent 
opportunity to improve under- 
developed FM property which is 
not yet profitable. Let the AM 
cash flow carry the properties 
while you work your magic! 

$ 650,000 

$1,250,000 

BLACKBURN COMPANY, INC. 

RADIO TV CAN NEWSPAPER BROKERS NEGOTIATIONS FINANCING APPRAISALS 

WASHINGTON, O.C. CHICAGO. IL ATLANTA. GA BEVERLY HILLS. CA 

20036 60601 30361 90212 
1100 Connecticut Ave. NW 333 N. Michigan Ave 400 Colony Square 9465 Wilshire Blvd. 
(202) 331-9270 1312) 346-6460 (404) 892-4655 (213) 274-8151 
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KGOL(FM) Lake Jackson, Tex. o Sold by Jo. 
Brown Broadcasting Inc. to Houston F 
Communications Inc. (80%) and Houst 
Broadcast Holdings (20%) for $8,750,01 
cash. Seller is subsidiary of John Bros 
University, nonprofit, educational instituti 
headed by Dr. John E. Brown. It owns thr 
AM's and three FM's. Buyers are owned I 

John Frankhauser and John Rich. Rich ow 
KKMJ(AM)- KEZB(FM) El Paso and KLRB-k 
FM Lubbock, Tex. Frankhauser owns KE 
D(AM)- KLLL(FM) Lubbock and KAMA(As 
KAMZ(FM) El Paso. KGOL is on 107.5 m 
with 100 kw and antenna 986 feet abo 
average terrain. 
WRKZ -AM -FM Wilkes- Barre, Pa. o Sold I 

Reliance Group Holdings to Osborne Coi 
munications Corp. for $7.6 million. Seller 
limited partnership of over 60 investc 
whose general partner is Saul P. Steinber 
Seller is headed by Stan Gurell, broads 
consultant and former president of gro1 
owner, National Science Network In 
Steinberg is president of Reliance Gro1 
Holdings Inc., New York -based investme 
firm. It purchased stations in 1984 for 
million. Buyer is principally owned I 

Brownlee Currey, chairman, and Frank 1 

Osborn, president. Currey is chairman 
Nashville Banner. Osborn is former vi 
president of Price Communications, stati( 
group. WKRZ is on 1340 khz with 1 kw dl 
and 250 w night. WKRZ -FM is on 98.5 ml 
with 5 kw and antenna 1,180 feet abo 
average terrain. 

KKCI(FM) Liberty/Kansas City, Mo. o Sold I 

Golden East Broadcasting Co. to TransC 
lumbia Communications Inc. for $4 millio 
Seller is owned by Larry Sanders and Di 
Lamb, who also own WWDE -AM -FM Ham 
ton, Va. Buyer is owned by Robert Her 
and Eric Hauenstein, who also own K121 -1 
Phoenix, KVTE -FM Salt Lake City and wZ[s 
FM Murphreesboro, Tenn. Kim is on 106 
mhz with 100 kw and antenna 850 feet abo 
average terrain. Broker: Blackburn & Co 

WSTC(AM)- WYRS(FM) Stamford, Conn. 
Sold by Radio Stamford Inc. to Cha 
Broadcasting of Stamford Inc. for $4 milli( 
cash. Seller is owned by Alphonsus Don 
hue and family, who have no other broadca 
interests. Buyer is principally owned by D 
vid T. Chase. It also owns wnc -AM -FM Hai 
ford, Conn., WLW(AM) Cincinnati ar 
WSKS(FM) Hamilton, Ohio (Cincinnati); KB 
Q(AM) Kansas City, Mo., and wcvt(TV) B1 

City, Mich. His son, Arnold Chase, owl 
WTlc -TV Hartford, Conn. D.T. Chase al: 
has interest in cable systems in South Hill 
borough County, Fla., and Waukesha, Wi 
WSTC is on 1400 khz with 1 kw day and 2' 
w night. WYRS is on 96.7 mhz with 3 kw at 
antenna 365 feet above average terrai 
Broker: Richard A. Foreman Inc. 

WSUB(AM) -WOGN(FM) Groton, Conn. o So 
by Lightfoot Broadcasting Co. to H& 
Wireless Inc. for $2.9 million, comprisit 
$1.4 million cash and remainder notes. Se 
er is owned by Richard Lightfoot, who al: 
owns WAZY -FM Lafayette, Ind. Buyer 
owned by Joel M. Hartstone and Barry 
Dickstein, who also own WDOV(AM) -WDS 
FM Dover, Del., and WUHN(AM)- WUPE(FI 
Pittsfield, Mass. WSUB is daytimer on 91 



hz with 1 kw. WQGN is on 105.5 mhz with 3 
w and antenna 275 feet above average ter - 
ain. Broker: Avpro 1nc. 
VGAA(AM) Cedartown, Ga., and WBCA(AM) 
lay Minette, Ala. o Sold by Faulkner Radio 
nc. to Faulkner University for $1,144,375 
or 69.66% of stock, with remaining shares 
lonated by seller. Seller is Bay Minette, 
0a.-based station group of three AM's and 
wo FM's, principally owned by James H. 
:aulkner and family. Buyer, formerly Ala - 
ama Christian College, is headed by James 
I. Faulkner, chairman, and Ernest Cle- 
inger, president. It has no other broadcast 
nterests. WGAA is on 1340 khz with 1 kw 
ay and 250 w night. WBCA is daytimer on 
110 khz with 10 kw. 

VABJ(AM)- WQTE(FM) Adrian, Mich. o Sold 
'y Southeastern Michigan Broadcasting Inc. 
a Central Broadcasting Corp. for $1.1 mil - 
ion cash, including $100,000 noncompete 
greement. Seller is owned by Donald 
kspacher, who has no other broadcast inter - 
sts. Buyer is Richmond, Ind. -based station 
;roup of four AM's and three FM's, princi- 
pally owned by William Quigg, president. 
VABI(AM) is on 1490 khz full time with 1 kw. 
VQTE is on 95.3 mhz with 3 kw and antenna 
.00 feet above average terrain. Broker: 
ilackburn & Co. 

VOPC(TV) Altoona, Pa. o Sold by John R. 
bwley to Evergreen Broadcasting Corp. for 
.1,030,000, comprising $500,000 cash and 
emainder note. Seller owns WHGM -FM Bell - 
vood, Pa., and WTIM -TV Iron Mountain, 
dich., and has CP's for new TV's in Logan, 
Jtah, and Helena, Mont. Buyer is equally 
Awned by Robert N. Smith and William S. 
teyner. Smith has interest in WCTI(TV) New 
3ern, N.C., and WREX -TV Rockford, Ill. 
teyner has interest in WRGB(TV) Schenec- 
ady, N.Y. WoPC is independent on channel 
3 with 21.1 kw visual, 2.1 kw aural and 
arena 942 feet above average terrain. 
CSKN(TV) Spokane, Wash. o Sold by Vision 
:blevison, a limited partnership, debtor -in- 
Possession, to Sun Continental Group for 
;880,000, comprising $400,000 cash and 
emainder note. Seller, headed by Lee 
;chulman, president, has no other broadcast 
nterests. Buyer is owned by Eugene D. 
kdelstein. It also owns KBNY -FM Nampa, 
daho; KMGx -RA Hanford, Calif., and has 
nterest in KADQ -FM Rexburg, Idaho. KSKN 
s independent on channel 22 with 1,396 kw 
'isual, 139.6 kw aural and antenna 2,100 
éet above average terrain. 
VTKC(AM) Lexington, Ky. o Sold by Group 
4 Broadcasting to L.M. Communications 
nc. for $880,952.37. Seller is owned by 
Walter E. May, who also owns WPKE(AM)- 
VDHR -FM Pikeville, Ky. Buyer is owned by 
.ynn M. Martin, who also owns wcOZ(FM) 
'aris, Ky., and has interest in wKA2(AM)- 
VKLC -FM St. Albans, W. Va. WTKC is on 
300 khz with 2.5 kw day and 1 kw night. 

CRCQ(AM) Indio, Calif. o Sold by Burning 
;ands Broadcasting Corp. to Southern Cali - 
brnia Communications Corp. for $650,000, 
: omprising $175,000 cash and remainder 
tote. Seller is owned by Glenn E. Thompson 
70 %) and Terry Ayers (30 %). It has no other 
rroadcast interests. Buyer is owned by Jer- 
tme P. Maltz. It also owns KCKC(AM) San 

Bernardino, Calif. KRCQ is on 1400 khz full 
time with 1 kw. Broker: Hogan- Feldmann 
Inc. 
WECO(FM) Geneva, N.Y. o Sold by Astro Ra- 
dio Communications Ltd. to WECQ Inc. for 
$550,000 cash. Seller is principally owned 
by Joseph Weinfeld. It has no other broad- 
cast interests. Buyer is owned by Leonard I. 
Ackerman (80 %), David Bates and his wife, 
Loraine (15 %), and Jarvis Collins (5 %). It 
also owns WMLB(AM) West Hartford, Conn. 
WECQ is on 101.7 mhz with 3 kw and anten- 
na 125 feet above average terrain. 

WPAX(AM) Thomasville, Ga. o Sold by The 
Oliva Company to LENROB Enterprises 
Inc. for $295,000 plus assumption of liabili- 
ties. Seller is principally owned by George 
Oliva, who has interest in wERE(AM)- 
WGLC(FM) Cleveland. Buyer is owned by 
George L. Robinson. Robinson is adminis- 
trator for Georgia Vocational- Technical 
Schools. He has no other broadcast interests. 
WPAX is on 1240 khz with I kw day and 250 
w night. 
For other proposed and approved sales see 
"For the Record," page 112. 

Eastern Cable Show shows its stuff in Atlanta 
The Eastern Cable Show gets under way this week in Atlanta, structured around the theme of 
improving profitability. Some 3,500 attendees are expected at the Georgia World Congress 
Center for the three -day show, Aug. 25 -27. Panels will focus on cable advertising, pay per 
view, marketing techniques, business and personnel strategies and theft of service. Today's 
(Aug. 26) keynote luncheon speaker will be Representative Patrick Swindall (R -Ga.) The 
following is a list of exhibitors, with an asterisk denoting a product new to the market. 

Adams Russell 515 
1370 Main St., Waltham, Mass. 02154 

Automation systems for cable oper- 
ations, automatic advertising insertion 
systems. Staff: Linda Arnold, Tim Evans, 
Sarah Potter, Tracie Smith, Roger Straw- 
bridge. 

AMC Specialty Advertising 423 
2130 Kingston Ct., Marietta, Ga. 30067 

Premiums/gifts, promotional incentives, 
advertising specialties, awards. Staff: 
Anna Cunnane, Bill Cunnane, Janet Wil- 

son. 

Anixter Communications 623 -625 
4711 Golf Road. Skokie. Ill. 60076 

Associated Press 618 
/825 K St., Suite 615, Washington 20006 

CHARLES WOODS TELEVISION CORPORATION 

has acquired 

KMTC (TV) 
Springfield, Missouri 

for 

$13,000,000 

from 

MIDLAND TELEVISION CORPORATION, INC. 

The undersigned initiated this transaction 
and assisted the parties in negotiations. 

A COnhdenUa' <' r te & Quaid ed Bun., -' 

CECIL L. RICHARDS 
NC.URPURAT LO 

MEDIA BROKERS 

NEGOTIATIONS FINANCING APPRAISALS 
TV CATV RADIO NEWSPAPERS 

7700 LEESBURG PIKE, FALLS CHURCH, VA 22043 (7031 821 -2552 

MIDWEST OFFICE 
4320 DUNDEE ROAD, NORTHBROOK, IL 60062 (3121 291 -0188 
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Atlanta Tomberlin Inc. 705 
3061 -A Kingston Court, Marietta, Ga. 30067 

AT &T 314 
6701 Roswell Road, Atlanta 30328 

Blgham Cable Construction 419 -421 
Box 903, Gulf Breeze, Fla. 32561 

Belden 
Box 1980, Richmond, Ind. 47375 

Staff: Phil Pennington, Ron Madsen, 
John Fienning, Tom Beane. 

BET 610, 711 

1232 31st Street, N.W., Washington 20007 

Brad Cable Electronics Inc. 300 
Box 739, Schenectady, N.Y. 12301 

Brink Security Boxes Inc. 125 
Box 1154, Pon Neches, Tex. 77651 

Broadcasting Publications 
1735 DeSales St., NW Washington 20036 

Bunting Inc. 402 
46 Beatrice Street, Bridgeport, Conn. 06607 

Bumup & Sims 329 
420 Athena Drive, Athens. Ga. 30601 

Business Systems 824 -826 
One Marcus Dr., Greenville, S.C. 29615 

Computerized in -house subscriber man- 
agement and billing system with addres- 
sable interfaces and automatic PPV ca- 
pability. Staff: Larry Edwards, Janet 
Ratts, Jack Sunderman, Mike Shultz, 
George Pupala, Lee Maynard. 

Cable Auto Showcase Inc. 219 
Suite 809, 4360 Georgetown Square, Atlanta 
30338 

Cable Communications Media 701 -703 
203 East Broad Street, Bethlehem, Pa. 18018 

Cable Security Systems Inc. 409-411 
621 Stage Road, Auburn. Ala. 36830 

Cable Television 
Business Magazine 626 

6530 S. Yosemite. Englewood, Colo. 80111 

Cable TV Supply 302 
10801 National Blvd., Suite 606, Los Ange- 
les 90064 

Headend electronics, subscriber installa- 
tion materials, underground construction 
hardware, Panasonic converter *. Staff: 
Richard Hunt, Steve Brazil, Bill Martin, 
Greg Renfroe, Keith McMichael, William 
Dankers. 

Cable Viewer Magazine 822 
181 Elm Street, Holyoke, Mass. 01040 

CableTEK 601 

833 Mendino Blvd., Lexington, Ky. 40578 

Cableview Publications 117 

111 Eighth Ave., New York 10011 

Program guides, digests, magazines . 

guide packaging program*. Staff: Rich- 
ard Sullivan, Evan Messinger. 

Cate! Telecommunications 311 

4800 Patrick Henry Drive, Santa Clara, Ca- 
lif. 95054 

CATV Subscriber Services Inc. 429 
108 State Street, Suite 102, Greensboro, 
N.C. 27408 

CBN Cable Network 815 
CBN Center, Virginia Beach, Va. 23463 

C-COR Electronics 304 
60 Decibel Rd., State College, Pa. 16801 

Active failsafe trunk amplifier *, stand 
alone status monitor', LNA amplifiers *, 
AB switch *, conventional distribution am- 
plifiers, feedforward amplifiers, main line 
passives, RF modems, power supply. 
Staff: Mike Crotts, John Hastings. 

Channel Master 425 
Box 1416, Smithfield, N.C. 27577 

Comex Systems 221 

Mill Cottage, Mendham, N.J. 07945 

Video and textbook reviews for SAT /ACT, 

CLEP, GED, GRE and GMAT. Staff: Leo 
Prybylowski, Doug Prybylowski. 

Communications Technology 735 
12200 E. Brianvood, Englewood, Colo. 
80112 

Computer Utilities of the Ozarks 624 
Box 1062, Harrison, Ark. 72601 

ComSonics Inc. 
Bar 1/06. Harrisonburg, Va. 22801 

909 

See us in Dallas for your best radio opportunities. 
Rounsaville Hospitality Suite: Loew's Anatole #1123 
Radio '85 Management & Programming Convention 

w Rounsaville Associates 

BROKERS AND CONSULTANTS 
ATLANTA, GA 30355 P.O. Box 11898 (404) 261-3000/1-800-531-1500 
ORLANDO, FL 32802 P.O. Box 2991 (305) 423-9426/1-800-328-3500 
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Control Corn Inc. 619-621 
430 10th St., NW Dept. S-008, Atlanta 
30813 

Country Music Television 915 
30 E. 40th St., Suite 507, New York 10016 

Advertiser supported, 24 -hour stereo 
music channel. It will move to Telstar 303 
on Sept. 1. Staff: Jim Cavazzini, Larry 
Norber, John Isbell, Marianne Weiss. 

Creative Management Systems 809 
230 Main St., Box 10, Toms River, N.J. 
08754 

On -line, in -house customer service and 
billing system, including addressability 
link, PPV, trouble call scheduling and dis- 
patching. Staff: Morris Adler, Richard Al- 
fonso, Barry Stigers, Raymond Maxwell, 
Ivan Dieu. 

CWY Electronics 727 
405 North Earl Avenue, Lafayette, Ind. 
47904 

Digital Products Corp. 127 
4021 NE 5th Terrace, Fon Lauderdale, Fla. 
33334 

Discovery Channel 307 
8201 Corporate Drive, Landover; Md. 20785 

Disney Channel 615 
4111 Alameda, Burbank, Calif. 91505 

Family premium programing service. 
Staff: Bob Mason, Lance Jones, Steve 
Porter, Peggy Grover, Almee Freeman, 
Elizabeth Ruhland, Kathleen Smith, Joe 
Orrender, Elizabeth Vogel, Amy Innman, 
Teena Chakalos, Joanne Crawford, Dean 
Waite. 

Ditch Witch 633 
Box 66, Perry, Okla. 73077 

DLM Enterprises 717 
590 Commerce Park Drive, SE, Suite 160, 

Marietta, Ga. 30060 

Dow Jones Cable News 107 
Box 300, Princeton, N.J. 08540 

Eagle Comtronics 415 
4562 Waterhouse Rd., Clay, N.Y. 13041 

Converters, addressable descramblers, 
super traps, decoding filters, directional 
taps and passives. Staff: Joe Ostuni, 
Chet Syp, Tom Quirk, Kent Lewis. 

Eastern Microwave 600-02 
112 Northern Concourse, Box 4872, Syra- 
cuse, N.Y. 13221 

Wort-Tv New York superstation. Staff: Gil 
Korta, Ann Marie Russell, Laurie Portz - 
line. 

Electrochome Electronics 311 

ESPN 114, 211, 15 
355 Lexington Ave., New York 10017 

24 -hour sports network including cover- 
age of the College Football Association, 
plus college basketball, NHL hockey, ten- 
nis boxing, auto racing, bowling and golf. 
Staff: Roger Williams, Bill Zaccheo, Mi- 
chael Nickerson, Chris Petersen, Cissy 
Hanemayer, Mark Noon. 



Falcone International Inc. 311 

First Data Resources 306 
10815 S. Old Mill Rd., Omaha, Neb. 68154 

Micro Delivery Option, a micro -based 
billing service a part of its cable control 
system, Profitrack. Staff: Bob Hall. 

Clifton Gardiner & Associates 417 
87 Oak Way, Evergreen, Colo. 80439 

General Cable Co. /CATV div. 501 
One Woodbridge Center, Woodbridge, N.J. 
07095 

General Cable /Apparatus div 101 -03 
5600W 88th Ave., Westminster, Colo. 80030 

Aerial lift for splicing, maintenance and 
construction of CAN aerial plant. Staff: 
Leo Nowak, John Carroll. 

Gilbert Engineering Co. 404 
Box 23189, Phoenix 85063 

C. Harrison Associates Inc. 522 -26 
6290 McDonough, Suite E, Norcross, Ga. 
30093 

HBO 521 
1100 Avenue of the Americas, New York 

10036 

Home Shopping Channel 733 
1529 U.S. 19 South, Clearwater, Fla. 33546 

Home Theater Network 533 
465 Congress St., Portland, Me. 04101 

Family programing service. Statt: Jan 
Robert Pearce, Milt Inderwood, Monika 
Schaaf. 

Hughes Aircraft Co. 604 
3100 Fujita St., Torrance, Calif. 90505 

AML microwave systems for terrestrial 
distribution of signals including micro- 
wave line extender, long -life klystrons, 
power amplifiers, LNAs. Staff: Arthur 
Heiny, Robert Stanton, James Rushing. 

Jerrold Division 113 
2200 Bvberr Road, Hatboro, Pa. 19040 

Kennedy Cable Construction 833 -835 
Box 760, Reidsville, Ga. 30453 

KMP Computer Systems 
135 Longview Dr., Los Alamos, N.M. 87544 

Cablestar billing and management sys- 
tem. Staff: Eldon Pequette. 

Lifetime 318-20 
1211 Avenue of the Americas, New York 

10036 

O.W. Lindberg Assoc. 837 
6111 Porter Way, Sarasota, Fla. 33582 

Riser bond TDB*, standby power sup- 
ply *, heat shrink cable installation and 
drop materials. Staff: Bill Lindberg, Brad 
Lindberg. 

Lindsay Specialty Products 311 

Line -Ward Corp. 923 
157 Seneca Creek Rd., Buffalo, N.Y. 14224 

Cable line layer, boring attachment *. 

Staff: Gene Ward, Kurt Ward, Bob Ward, 
Lee Spencer. 

Little Giant Industries Inc. 119 

2241 South Larsen Parkway, Provo, Utah 
84601 

LRC Electronics /Microsat 614 
Box 111, Horseheads, N.Y. 14845 

Coaxial cable connectors, RF leakage 
detectors, single, dual and multichannel 
traps, amplifiers. 

M /A-Com Cable Home Group B42 

Box 1729, Hickory, N.C. 28603 

Comm/Scope coaxial cable, M /A -COM 
converters, Prodelin NRO, video cipher 
scrambling /descrambling equiprrent. 
Staff: Gene Swithenbank, Stan Linc say, 

Jim Oldham, Mickey Smith, Frank Logan, 
Larry Nelson, Chuck Uhl, George Bell, 
Mike Ellis, Paul Wilson. 

Magnavox CAN Systems 511 

100 Fairgrounds Dr, Manlius, N.Y. 13104 

Actives and passives, Isis-600 mhz in- 
tegrated subscriber /institutional sys- 
tem *, Magna 440 line extender for apart- 
ment houses*. Staff: Sam Landis. Jim 
Kazda. 

Manufacturers Hanover 118 
270 Park Avente, 33d floor, New York 10017 

Melita Electronic Labs Inc. 223 
3731 Northcrest Road, Suite 29, Atlanta 
30340 

Micro-Sat S/E Inc. 614 -616 
3609 Longfellow Trail, Marietta, Ga. 30062 

MN 832 
75 Rockefeller Plaza, New York 10019 

Nashville Network 432 
Box 10210, Stamford, Conn. 06904 

National Photographic 
Wholesalers 520 

Box 936, Smyrna, Ga. 30081 

Northern CAN Sales 400 
202 Twin Oaks Dr., Syracuse, N.Y. 13206 

Positive and tier traps, 100 RFI splitters 
and other passives. Staff: Doc D'AI- 
fonso, Jeannie Weller, Andy Tresnes. 

On Cable Magazine 
25 Van Zant St.. Norwalk, Conn. 06855 

Cable program listings magazine. Staff: 
Paul Waring, Peter font, James Ballard. 

Panasonic Audio-Visual Systems 105 
1854 Shackleford Court, Suite 1/5, Norcross, 
Ga. 30093 

Pioneer Communications 632 -34 
2200 Dividend Dr., Columbus, Ohio 43228 

Standard, tuneable and one- way/two- 
way addressable converters and sys- 
tems. Staff: Larry Shred!, Ron Coppock, 
Alice Soltysiak, Lorri Tremer, Glenn Sigler. 

Power Guard div: 
Audioguard Inc. 308 -310 

Box 549, Hull, Ga. 30646 

COMMUNICATIONS 
EQUITY 

ASSOCIATES 
is pleased to announce that 

Kent M. Phillips 
formerly Vice President, Securities, 
for Teachers Insurance & Annuity 

Association of America 
has joined our firm as 

Senior Vice President and 
Managing Director 

of Washington Operations 
851 Lincoln Center 
5401 W. Kennedy Blvd. 
Tampa, Florida 33609 
(813) 877 -8844 

1225 23rd St., N.W. 
Suite 650 
Washington, D.C. 20037 
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Production Products Co. 522 
133 W. Seneca St., Manlius, N.Y. 13104 

CAN connectors for TX *, QR, MC2 and 
CX cables. Staff: Dan Mezzalingua, 
Andy Szegda, Dave Hayes, Ed Manley 

PTL -The Inspirational Network 115 
Charlotte, N.C. 28279 

Pyramid Industries 311 

Quality Cable Contractors 926 
5113 McConne!! Road. Whitseh, N.C. 27377 

Quality RF Services 311 

Rainbow Programing 128 -32 
100 Crossways Park West, Woodbury, N.Y. 

11797 

Reeves Ratings Inc. 719 
24065 Five Mile Road, Detroit 48239 

R.F. Analysts 505 -507 
112 E. Ellen St., Fenton. Mich. 48430 

Converter repair, line equipment, head - 
end gear, test and satellite equipment, 
FCC testing and computer -aided test 
system. Staff: Dena Barcome, Jack 
Hooper, Duane Lipp, Louis Edmondson. 

Ripley Co. 715 
46 Nooks Hill Road, Cromwell, Conn. 06416 

R.L. Drake Co. 503 
Box 112. Miamisburg. Ohio 45342 

RMS Electronics Inc. 109 
50 Amin Place, Bronx, N.Y. 10462 

Satellite Syndicated Systems 111 

8252 S. Harvard, Tulsa, Okla. 74137 

Satellite Program Network, Starship Ste- 
reo, wigs Atlanta. Staff: Mark Dempsey, 
Terri Turk, Stephen Taylor. 

Scientific -Atlanta 433 
3845 Pleasantdale Rd., Atlanta 30340 

8550 and 8555 set -top terminal, system 
manager Ill, C' data, add insertion, ste- 
reo/TV, teed forwarding stations, low cost 
apartment amps, stars monitoring demo, 
coaxial cable. Staff: Sid Topoi, Jay Lever - 
good, Solomon Webb, Larry Bonder, Pat 

Miller Steve Havey, Perry Tanner, Steve 
Necessary, Jeanette Perry, Tna Mayland. 

Showtime Entertainment 825 
1633 Broadway, New York 10019 

Showtime and Movie Channel pay pro- 
graming services. Staff: Mike Wheeler, 
Jim Hall, Sally Santana -King, Rob Senn, 
Alan Pagels. 

SRP Electronics 311 
317 NW 27th Street, Fayette, Ala. 35555 

Studioline Cable Stereo 321 
11490 Commerce Park Drive, Reston, Va. 

22091 

Superior Satellite Engineers 311 

Telecorp Systems Inc. 721 
5825 -A Peachtree Corners, Atlanta 30092 

Tele- Engineering Corp. 121 
2 Central Street, Framingham, Mass. 01701 

Texscan Corp. 606 -608 
3102 N. 29th Ave., Phoenix 85017 

Distribution equipment, system monitor- 
ing equipment, character generators, 
commercial inserters and test equip- 
ment. Staff: Dick Taylor, Gail Vaughn, Jan 
Pappas, Dave Allen, Ary Whitney, Brenda 
Gentry. 

The Nostalgia Channel 443 -445 
Two Dallas Communications Complex, Ir- 
ving, Tex. 75039 

Times Fiber Communications 732 -34 
358 Hall Ave., Wallingford, Conn. 06492 

Low loss trunk, feeder and drop cable, 
corrosion resistant drop cable, TX series, 
RG -611 and lifeTime drop cable Mini - 
Hub II, off -premises star -switched 
addressable system. Staff: Ab Potter, 
William Fanning, Frank Hamilton, Carroll 
Oxford, Tom Christensen, Joe Schuder, 
Robert Canny, Robert Plonsky, Jeanne 
Murphy, John Hall, Dave Tamulevich. 

Toner Cable Equipment 408 -410 
969 Horsham Rd., Horsham, Pa. 19044 

Headend equipment, character and vid- 
eo graphics generators, standby power 
supplies, distribution equipment, multi - 
taps, antennas, earth stations, towers 
and apartment house security cabinets, 
computer system, prepackages head - 
ends and turnkey jobs. Staff:Steve Dea- 
sey Phil Young. 

"TWENTY YEARS OF EXPERIENCE GOES INTO EVERY SALE" 

H.B. La Rue, Media Broker 
Radio TV CATV Appraisals 

West Coast East Coast 

44 Montgomery St. #500 
San Francisco, CA 94104 
415 434 -1750 

500 East 77th St. #1909 
New York, N.Y. 10021 
212 288 -0737 

Atlanta 

6600 Powers Ferry Rd. #205 
Atlanta, GA 30339 
404 956 -0673 Hal Gore, V.P. 

Broadcasting Aug 26 1985 
44n 

Thiple Crown Electronics Inc. 120 -122 
4560 Fieldgate Drive, Mississauga, Ontario, 
Canada LAW 3W6 

Turner Broadcasting System 901 
1050 Techwood Dr., NW Atlanta 30318 

WTBS(TV) Atlanta, CNN I and II. Staff: Ter- 

ry McGuirk, Marty Lafferty, Julia Sprunt, 
Judy Hettler, Catherine Paderick, Tyrone 
Thompson, Bud Sutherland. 

TV Decisions (United Media) 406 
200 Park Avenue, New York 10166 

TV Guide 508 -510, 609 -611 
4 Radnor Corporate Center, Radnor, Pa. 
19088 

TV Host Inc. 725 
3935 Jonestown Road, Harrisburg, Pa. 

17109 

TVC Supply Co. 324 -326 
1746 E. Chocolate Avenue, Hershey, Pa. 

17033 

TVSM 229-31 
201 Gibraltar Rd., Horsham, Pa. 19044 

Cable programing guide. Staff: Allen 
Turner, Iry Kalick. 

U.S. Cable Inc. 927 
2911 N. Ballard Road, Appleton, Wis. 54913 

United Industries Inc. 707 
1200 Belle Avenue, Winter Springs, Fla. 
32708 

United Video 207 
3801 S. Sheridan, Tulsa, Okla. 74145 

WcrsitTV) Chicago, electronic program 
guide, WFMT(FM) Chicago, wPix New York, 
KTVT Dallas, Zephyr weather transmis- 
sion service, SportsTracker. Staff: Virgle 
Smith, Terri Sontag, Sandy Neuzil, Leisha 
Haworth, Rebecca Nbods, Reuben Gant, 
Leanne Knowles, Morgan Lambert. 

Vibra King Inc. 340 
Box 247. Kingswood Road, Mankato, Minn. 
56001 

Video Systems Inc. 924 
54 Harvard Road, Fair Haven, N.J. 07701 

Wavetek 311 

Box 190, Beech Grove, Ind. 46107 

Test and measurement equipment, sig- 
nal level meters, sweep systems, system 
analyzers. Staff: Tony Shortt, Jon Lander, 
Steve Windle. 

Weather Channel 401 -03 
2840 Mt. Wilkinson Pkwy:, Atlanta 30339 

Weather Channel. Staff: Sandy McGov- 
ern, Ron Ourashi, Nicole Browning, Kath- 
leen Thompsen, Wendy Holbrook, Lance 
Dickens, Ame Rogers, Leslie Oliver, Lynn 
Hamilton, Jan Tyler. 

John Weeks Enterprises 311 

Box 645, Lawrenceville Ga. 32045 

W & S Systems 344-346 
6 Gateway Center, Pittsburgh 15222 

Zenith Electronics Corp. 405-07 
1000 Milwaukee, Glenview, Ill. 60025 
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Digital VTR ballot 

Members of a Society of Motion Picture and 
television Engineers technical committee 
re now voting on draft standards for digital 
ideotape recorders. The SMPTE working 
loup on digital TV tape recording complet - 
d the standards at a July 24 meeting in 
lew York and mailed letter ballots for six 
raft documents on Aug. 15, with a Sept. 6 
losing date. 
The six documents cover digitally record - 

d video and audio signal content, analog 
ue and time code tracks, properties of the 
9 mm tape format used with the system, 
)cation of the data on the tape and tape 
ansport geometry, as well as nomencla- 
ire. A seventh document on the tape cas- 
ette mechanism, delayed by several late 
rawings, will also to be sent out within 
everal weeks. 
Balloting comes 14 months after the 

roup first reached a consensus in May 1984 
n the 19 mm tape format, and a year and a 
alf after the reorganization of the commit - 
re under chairman Fred Remley, television 
nd radio technical director at the Universi- 
r of Michigan. 
According to Remley, consensus on the 

ncuments within the SMPTE group fol - 
wed June 22 -28 meetings of the European 
roadcasting Union's Magnum committee 
'so examining digital VTR standardiza- 
on) in Bodo, Norway, where agreement 
ras reached on two remaining issues: 
hannel coding and shuffling. 
Channel coding, the conversion of digital 

ata to a waveform for recording on tape, 
rill be of the standard NRZ (nonreturn -to- 
ero) type. One of the major VTR manufac- 
irers involved in the standards effort had 
riginally advocated testing of an alterna- 
ve partial- response coding method. On 
ruffling, where data is reordered to lessen 
rrors, participants concluded there were 
ight advantages to shuffling over two 
acks, instead of one. 
Once approved by the SMPTE group, the 

Dcuments will undergo further review by 
re parent Committee on Video Recording 
Id Reproduction, the SMPTE Standards 
ommittee and finally the American Na- 
Dnal Standards Institute, before the recom- 
ended practices can be adopted as volun- 
.ry U.S. standards. 
The proposals have already been forward- 

s to the U.S. Department of State for pre - 
mtation before the United Nations-spon- 
ged world standards body, the Inter - 
rtional Radio Consultative Committee 
:CIR), which is expected to agree on the 
;w system at its quadrennial Geneva gath- 
ing in October. 

Hot topic 

:adiofrequency radiation from satellite 
plink earth stations was the topic of a wall- 
y Secaucus, N.J., morning talk show, 
traight Talk, last Monday (Aug. 19). The 
rad 16- minute segment for the hour -long 
rogram focused on charges from residents 

rural Vernon, N.J., 60 miles outside New 

York, that microwave radiation from a 14- 
dish satellite antenna farm operated by RCA 
Americom, Western Union and American 
Satellite Co. is causing birth defects. 

The area, with the highest concentration 
of uplinks in the U.S., was the subject of a 
New Jersey Department of Health study re- 
leased in September 1984 and criticized by 
a local Citizens Against Towers (CAT) group 
because it initially found no evidence of a 
high incidence of birth defects. 

The state later agreed, however, to revise 
the study when several unreported cases of 
Down's syndrome infants were discovered, 
creating a statistically high cluster. 

Health officials earlier this summer also 
asked the federal Centers for Disease Con- 
trol to review the situation, while the state 
Department of Environmental Protection, 
brought in by health officials to conduct 
measurements at the site, has asked the 
U.S. Environmental Protection Agency to 
assist in further site studies. 

According to one guest on the Straight 
Talk segment, Elise Kriendler, co- founder of 
CAT, the area has "horrendous health statis- 
tics" in those places in line with the micro- 
wave beams from the uplinks. 

But in a statement made to WOR -TV host 
Jane Crawford before the show, RCA Ameri- 

com said: "There has never been any evi 
dence linking health disorders with commu 
nications microwaves of the type and levels 
used at satellite earth stations." 

Public health consultant Herb Pollack, 
MD, invited on the show as a panelist at the 
request of the Washington -based industry 
organization Electromagnetic Energy Policy 
Alliance, also argued that the microwave 
frequencies in use by the uplinks (6 -12 ghz) 
were well above those that can be absorbed 
by humans (60 -300 mhz). 

Other guests on the show included Ge- 
rard Nichols, radiation protection bureau 
chief, N.J. Department of Environmental 
Protection, who conducted site measure- 
ments at Vernon in 1984. Nichols said the 
study found no radiation levels above 10 
microwatts- per -centimeter- squared, ap- 
proximately one -five -hundredth of the 5,000 
microwatt maximum exposure level stan- 
dard set by the state in August 1984. 

Although a fourth guest, Dr. Leah Zis- 
kind, assistant commissioner of local and 
community health services, N.J. Depart- 
ment of Health, acknowledged the evidence 
of birth defect clusters could not yet be ex- 
plained. Nichols suggested the group of 
chromosome -damaged infants was a "sta- 
tistical anomaly." 

SANDUSKY NEWSPAPERS, INC. 
has acquired the assets of 

KBZT -FM 
San Diego, CA 

from 

ALTA BROADCASTING CO. 
for 

$9,670,000 
Our Associate Ray Stanfield initiated the 
transaction and assisted in negotiations. 

Ray Stanfield 
17402 Chatsworth Street 

Suite 203 
Granada Hills, CA 91344 

(818) 366 -2554 

SEE US AT RADIO '85 - ANATOLE HOTEL, SUITE 2082 

CHAPMAN ASSOCIATES° 
nationwide media brokers 

Executive Offices: 1835 Savoy Drive, Atlanta, Georgia 30341 (404) 458 -9226 
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ßór Recordo 
As compiled by BROADCASTING, Aug.15 
through Aug. 21, and based on filings, au- 
thorizations and other FCC actions. 
Abbreviations: AFC -Antenna For Communications. 
AU- Administrative Law Judge. alt. -alternate. ann.- 
announced. ant.- antenna. aur.- aural. aux.- auxiliary. 
CH -critical hours. CP -construction permit. D -day. 
DA -directional antenna. Doc -Docket. ERP -effective 
radiated power. HAAT -height above average terrain. 
khz- kilohertz. kw- kilowatts. m- meters. MEOC- 
maximum expected operation value. mhz -megahertz. 
mod.- modification. N- night. PSA- presunrise service 
authority. RCL -remote control location. S- A- Scientific 
Atlanta. SH- specified hours. SL- studio location. IL- 
transmitter location. trans.- transmitter. TPO- transmitter 
power output. U- unlimited hours. vis. visual. w- watts. 
*-noncommercial. 

Ownership Changes 

Applications 
KRCQ(AM) Indio, Calif. (1400 khz; I kw -U) -Seeks 

assignment of license from Burning Sands Broadcasting 
Corp. to Southern California Communications Corp. for 
$650.000. comprising $175,000 cash and remainder note. 

Seller is owned by Glenn E. Thompson (70%) and Terry 

Ayers (30%). It has no other broadcast interests. Buyer is 

owned by Jerome P. Maltz. It also owns KCKC(AM) San 

Bernardino. Calif. Filed Aug. 15. 

WCFI(FM) Daytona Beach. Fla. (101.9 mhz; 100 kw; 
HAAT: 581 ft.) -Seeks asssignment of license from S &F 

Communications Corp. to Duffy Broadcasting Corp. of 
Florida for $7,350,000 cash. Seller is owned by Stephen 

Seymour and Stuart Frankel. It owns WNVZ(FM) Norfolk, 
WTJZ(AM) Newport News. both Virginia. and WMKR -FM 
Baltimore. Md. Buyer is Dallas -based station group of three 
AM's and three FM's owned by Robert J. Duffy, Martin 
Greenburg and Patrick J. Delaney. Filed Aug. I. 

WTKC(AM) Lexington, Ky. (1300 khz; 2.5 kw -D; 1 

kw -N) -Seeks assignment of license from Group M Broad- 
casting to L.M. Communications Inc. for $880,952.37. 
Seller is owned by Walter E. May, who also owns 
WPKE(AM) -WDHR -FM Pikeville, Ky. Buyer is owned by 

Lynn M. Martin, who also owns WCOZ(FM) Paris, Ky., and 

has interest in WKAZ(AM) -WKLC -FM St. Albans, W. Va. 

Filed Aug. 12. 

KLCL(AM)- KHLA(FM) Lake Charles, La. (1470 khz; 
5 kw -U; FM: 99.5 mhz; 33 kw; HAAT: 400 ft.) -Seeks 
assignment of license from KLCL Radio Inc. to Holder 
Communications Corp. for S2 million, comprising $750,000 
cash and remainder note at 9.5% over 10 years, with balloon 
at end of fifth year. Seller is principally owned by Perry J. 

Samuels, who has no other broadcast interests. Buyer is 

owned by Harold E. Holder, who also owns WLOR(AM)- 
WTUF(FM) Thomasville, Ga., and WHBB(AM)- 
WTUF(FM) Selma, Ala. Filed Aug. 13. 

WECQ(FM) Geneva, N.Y. (101.7 mhz; 3 kw; HAAT: 
125 ft.) -Seeks assignment of license from Astro Radio 
Communications Ltd. to WECQ Inc. for $550,000 cash. 

Seller is principally owned by Joseph Weinfeld. It has no 

other broadcast interests. Buyer is owned by Leonard I. 

Ackerman (80 %), David Bates, and his wife, Loraine 
(15 %), and Jarvis Collins (5 %). It also owns WMLB(AM) 
West Hartford, Conn. Filed Aug. 5. 

KOKF -FM Edmond, Okla. (90.9 mhz; 3.3 kw; HAAT: 
234 ft.) -Seeks assignment of license from Oklahoma Foun- 

Entertainment 
Communications, Inc. 

BALA CYNWYD. PA 

has acquired 

Radio Station WXCR -FM 
SAFETY HARBOR. FL 

from 

Tampa Bay Concert Radio, Inc. 

We are pleased to have 
served both parties 
in this transaction. 
May we serve you next? 

Donald K. Clark, Inc. 
Media Broker 
P. O. Box 1065. Merritt Island. FL 32952 305/453.331 1 
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dation for Research and Development Utilization Inc. 
RDM Broadcasting Enterprises for 543,000 cash. Selle; 
nonprofit corporation headed by James P. Dawson. It has 
other broadcast interests. Buyer is nonprofit corporat 
headed by Ron Dryden. It has no other broadcast interet 
Filed Aug. 5. 

KGOL(FM) Lake Jackson, Tex. (107.5 mhz; 100 1 

HAAT: 986 ft.) Seeks transfer of control of John Bro 
Broadcasting Inc. from John Brown University to Flous 
FM Communications Inc. (80 %) and Houston Broadc 
Holdings (20 %) for $8,750,000 cash. Seller is nonpn 
educational institution headed by Dr. John E. Brown. 
owns three AM's and three FM's. Buyers are owned by Jr 
Frankhauser and John Rich. Rich owns KKMJ(A? 
KEZB(FM) El Paso and KLRB -AM -FM Lubbock, T 
Frankhauser owns KEND(AM) -KLLL(FM) Lubbock 
KAMA(AM) -KAMZ(FM) El Paso, Tex. Filed Aug. 2. 

WIZN(FM) Vergennes, Vt. (106.3 mhz; 710 w; HA. 
554 ft.) -Seeks transfer of control of Radio Vergennes I 
from Russel P. Kinsley (20.7% before; none after) to Art] 
J. La Vigne (24.5% before; 55.2% after) for $64,000. Se: 

has no other broadcast interests. Buyer has no other bro 
cast interests. Filed Aug. I. 

KQBE(FM) Ellensburg, Wash. (103.1 mhz; 3 1 

HAAT: minus 188 ft.)- -Seeks assignment of license fr 
Lord Broadcasting Co. to Kittitas County Broadcasting I 
for $225,000, comprising $50,000 cash and remainder n 

at 11% over 15 years. Seller is owned by Brian J. Lord, y 
has no other broadcast interests. Buyer is owned by Niles 
Fowler (90%) and Martin C. Rowe (10%). It also os 
KBAE(AM) Everett, Wash. Filed Aug. 2. 

New Stations 

FM's 
Citronelle, Ala. -Citronelle FM Group Ltd. Partners 

seeks 101.9 mhz; 3 kw; HAAT: 327 ft. Address: P.O. I 
1031, 36522. Principal is principally owned by Charles 
Withers and five others. It has no other broadcast intere 
Filed July 12. 

Humnoke, Ark. -Small Market Minority Radio se 

101.7 mhz; 3 kw; HAAT: 202 ft. Address: 6161 Oakey, 

Vegas 89102. Principal is owned by Shara Whitney. who 

no other broadcast interests. Filed July 12. 

Humnoke, Ark. -Franklin Broadcasting Co. se 

101.7 mhz; 3 kw; HAAT: 298.8 ft. Address: 237 West 
Blvd., Jacksonville, N.C. 28540. Principal is owned 
Charles E. Franklin, who owns WJIK(AM) Camp Leju 
N.C., and WETC(AM) Wendell- Zebulon, N.C., and is a 

for nine new FM's. Filed July 12. 

Humnoke, Ark. -Indian Nation Communications se 

101.7 mhz; 3 kw; HAAT: 328 ft. Address: P.O. Box 
Sheridan, Ark. 72150. Principal is owned by Frances Sol 
and Kenneth Austin. Austin is engineer with five station 
Sheridan and Pine Bluff, Ark. Filed July 12. 

Humnoke, Ark. -Radio Four Inc. seeks 101.7 mh; 
kw; HAAT: 328 ft. Address: 2300 Sheridan Park Dr., F 

Bluff, Ark. 71603. Principal is equally owned by Carol 
Sims, Connie R. Hill, Mary Lou Cox and Eloise 
Boucher. Sims and her husband, Shelton, have interes 
KCLA(AM) -KZYP(FM) Pine Bluff, Ark., with Cox's t 
band Boucher's husband, and Hill's husband, Johnnie, s 

also owns KBSF(AM) -KTCK(FM) Spring Hill, La. F 
July 12. 

Coalinga, Calif.- Harris Farms Inc. seeks 100.1 mh 
kw; HAAT: 328 ft. Address: Route 1, Box 777, Coalir 
Calif. 93210. Principal is owned by John C. Harris. It ha 
other broadcast interests. Filed July 12. 

Aspen, Colo. -Ute City Broadcasting Inc. seeks IC 

mhz; 500 w; HAAT: 244 m. Address: 615 E. Bleeken 
P.O. Box 1561, 81611. Principal is owned by Catherine 
Smith and seven others. It has no other broadcast intere 
Filed July 12. 

Aspen, Colo. -Spanish Aural Services Co. seeks IC 

mhz; 350 w; HAAT 228.6 m. Address: 839 Timber C 
Drive, Seabrook, Téx. 77586. Principal is owned by I 

Henderson, who also owns KYND(AM) Seabrook, Ti 



id is app. for seven new FM's. Filed July 12. 

Aspen, Colo. -Aspen FM Inc. seeks 107.1 mhz; 470 w; 
AAT. 804 ft. Address: P.O. Box 3884, 81612. Principal is 
vned by Martha Tapias (76.2 %) and Cynthia Chardonnay 
3.8 %). Tapias is account executive with SIN Television 
:[work. Chardonnay is employed by Aspen Daily Newa. 
pplicant has no other broadcast interests. Filed July 12. 

Aspen, Colo. -Aspen Skywave Inc. seeks 107.1 mhz; 
10 w: HAAT: 255 m. Address: 557 Addison, Palo Alto, 
alif. 94301. Principal is principally owned by Rosanna 
tscon. It has no other broadcast interests. Filed July 12. 

Grand Junction, Colo. -Mid- America Gospel Radio 
etwork seeks 107.9 mhz; 38.9 kw; HAAT: 2,878 ft. Ad- 
css: One Parkside Plaza, 1430 Olive St., St. Louis, Mo. 
1103. Principal is controlled by Harold S. Schwartz. but is 

vned by Gary Morse and Burt W. Kaufman. It owns seven 

N's. Filed July 12. 

Grand Junction, Colo. -Penny Drucker seeks 104.3 
hz; 37.5 kw; HAAT: 2,952.1 ft. Address: 5275 Hatch Dr., 
iergreen, Colo. 80439. Principal is also app. for five 
?TV's. Filed July 12. 

Grand Junction, Colo.- Beacon Broadcasting seeks 
11.3 mhz; 100 kw; HAAT: 1,310 R. Address: P.O. Box 
108, Columbus, Ga. 31908. Principal is owned by William 
itchcn. who also owns KBQN(AM) Pago Pago. American 
tmoa. and WOCD -TV Amsterdam, N.Y. Filed July 12. 

Grand Junction, Colo. -Nancy Cappeno seeks 104.3 
hz; 45.7 kw; HAAT: 2,912 ft. Address: 2145 N. 17th 
bete. 81501. Principal has no other broadcast interests. 
led July 12. 

Grand Junction, Colo.- Monument Broadcasters seeks 
14.3 mhz; 100 kw; HAAT: 1,385 ft. Address: 486 Tiara Dr., 
503. Principal is equally owned by lames G. Spehar and 
s wife. Bonnie. It has no other broadcast interests. Filed 
ly 12. 

Grand Junction, Colo.- Echonot Corp. seeks 104.3 
hz; 37.5 kw; HAAT: 2,952.1 ft. Address: 1925 W. Dart - 
oulh. Englewood, Colo. 80110. Principal is equally 
vned by Candy M. Ergen; her husband, Charles. and Tom 
rtolf. It owns LPTV in Nacogdoches, Tex., and is app. for 
'er 60 other LPTV's. Filed July 12. 

Grand Junction. Colo. -Susan Lundborg seeks 104.3 
hz; 100 kw; HAAT: 1.003 ft. Address: Suespath, Quogue, 
Y. 11959. Principal is also app. for new FM's in Reno. 

led July 11. 

Silverton. Colo. -San Juan Christian Broadcasting 
eks 99.3 mhz; 790 w; HAAT: 577 ft. Address: 225 W. 14th 
., Silverton, Colo. 81433. Principal is owned by Steven P. 

gham and his wife, Nancee. It has no other broadcast 
crests. Filed July 11. 

Eastpoint, Fla. -Sun & Sand Broadcasters seeks 100.9 
hz; 3 kw; HAAT: 300 ft. Address: 1591 Boyle Rd., Hamil- 
n. Ohio 45013. Principal is owned by Clair D. Plessinger 
7.5 %): her husband. Richard (37.5 %), and Ann Maribona 
5 %). It has no other broadcast interests. Filed July 12. 

Marco. Fla. -Marco Minority Associates seeks 92.7 
hz; 3 kw; HAAT: 328 ft. Address: 3736 Winkfield Pl., 
ilumbus, Ga. 31909. Principal is owned by Margaret R. 
igell (20 %), Enrique S. Rivera (20 %) and Angell's moth - 
Rita (60% ltd. partner). It has no other broadcast inter- 

ts. Filed July 12. 

Marco. Fla. -Dee Whitmore seeks 92.7 mhz; 3 kw; 
4AT: 300 ft. Address: P.O. Box 18524, Tampa. Fla. 
609. Principal has no other broadcast interests. Filed July 

Marco. Fla. -Maranatha Broadcasting Co. seeks 92.7 
1z; 3 kw: HAAT: 328 ft. Address: East Rock Road, Allen - 
wn. Pa. 18103. Principal is owned by Richard C. Dean 
2 %) and David G. Hinson (8 %). It owns WFMZ -FM -TV 
lentown, Pa. Dean is also app. for four new FM's. Filed 
ly 12. 

Marco. Fla. -Television Systems Inc. seeks 92.7 mhz; 3 

r, HAAT: 328 ft. Address: 1085 Bald Eagle Dr.. B -503. 
arco Island, Fla. 33937. Principal is owned by Esther B. 
reelles (80%) and Christa A. Garlitz (20 %). It has no other 
oadcast interests. Filed July 12. 

Marco, Fla. -Affirmative Broadcasting Corp. seeks 
.7 mhz; 3 kw; HAAT: 201 ft. Address: 2036 Canal St., 
rt Myers. Fla. 33901. Principal is owned by Edward 
sing, who has no other broadcast interests. Filed July 12. 

Mexico Beach. Fla.- Wooten Broadcasting seeks 99.3 
tz; 3 kw; HAAT: 328 ft. Address: P.O. Box 4183, Panama 
ty, Fla. 32401. Principal is owned by Charles T. Wooten 
J %); his wife. Meni (26 %); Tanna M. Farrell (25 %), and 
.ben E. King (20 %). Wooten is contract engineer. Farrell is 
fl c director at noncommercial WKGC -AM -FM Panama 
ty. Fla.. where King is also on board of trustees. Filed July 

Kanoehe. Hawaii -Gila Monster Broadcasting Co. 

seeks 104.3 mhz; 100 kw; HAAT. 1,000 ft. Address: 2517 
W. Calle Padilla, 'Meson, Ariz. 85705. Principal is owned 
by Homero Serapio Pacheco, who has no other broadcast 
interests. Filed July 12. 

Kanoehe. Hawaii -Betty Fossbind seeks 104.3 mhz; 
100 kw; HAAT: minus 308 ft. Address: 3095 Aldercrest Dr., 
Tillamook. Ore. 97141. Principal has no other broadcast 
interests. Filed July 12. 

Kanoehe. Hawaii -FM Kanoehe Ltd. Partnership seeks 
104.3 mhz: 63 kw; HAAT: 2.211 ft. Address: 629 Elepaio 
St., Honolulu, Hawaii 96816. Principal is principally owned 
by George L. Lindemann. It has no other broadcast interests. 
Filed July 12. 

Kanoehe, Hawaii -Kanoehc FM Ltd. Partnership seeks 

104.3 mhz: 79.4 kw; HAAT: 2.182 ft. Address: 1015 Gayley 
Ave.. Box 347, Los Angeles, 90024. Principal is owned by 
John P. Marcom and Maile Meyer. It is also app. for over 40 
LPTV's. Filed July 12. 

Kanoehe, Hawaii -Kanoehe Radio seeks 104.3 mhz; 66 
kw; HAAT: 2.127 ft. Address: 240 Kuuhale St., Kailua, 
Hawaii 96734. Principal is equally owned by Sally Ann 
Blanchard, Anthony P. DiGiovanni and Franklin J. Diminio. 
They are also app.'s for new FM in San Clemente. Calif. 
Filed July 12. 

Kanoehe. Hawaii- Tropic -Aire Ltd. seeks 104.3 mhz; 
87.1 kw; HAAT: 2,086 ft. Address: 1018 Cedar Grove Rd., 
Lynnwood, Pa. 19096. Principal is owned by Karen J. 
Gross, who is also app. for new FM in Reno. Filed July 12. 

Kanoehe. Hawaii -Betty Conway seeks 104.3 mhz; 5 
kw; HAAT: 1,007 ft. Address: P.O. Box 711, New Albany. 
Ind. 47150. Principal has no other broadcast interests. Filed 
July 12. 

Kanoehe, Hawaii -Windward Broadcasting Inc. seeks 

104.3 mhz; 63 kw; HAAT: 2,150 ft. Address: 122 Mallard 
Ave.. Bel Air. Storm Lake, Iowa 50588. Principal is princi- 
pally owned by Yolcne May Fekel and Evaresto P. Conselva. 
It has no other broadcast interests. Filed July 12. 

Kanoehe, Hawaii -Brenda R. Tangcr seeks 104.3 mhz; 
100 kw; HAAT: 1.064.2 ft. Address: 35 Fox Lane, Newton 
Centre, Mass. 02159. Principal, with family, owns 
WTMI(FM) Miami. Fla. Filed July 12. 

Preston, Idaho -Cache Country Inc. seeks 96.7 mhz; 
105 w; HAAT: 225.6 ft. Address: P.O. Box 235. 83236. 
Principal is owned by Michael Lish. who has no other broad- 
cast interests. Filed July 12. 

Blackfoot, Idaho -Sandra Lee Walton seeks IO1.5 mhz; 
100 kw; HAAT: 1,468 ft. Address: 611 E. 135th St.. Glen - 
pool, Okla. 74033. Principal has no other broadcast inter- 
ests. Filed July 12. 

Summary of broadcasting 
as of June 30, 1985 

Service On AIr (Ws Total' 

Commercial AM 4.792 170 4,962 

Commercial FM 3.801 418 4.219 

Educational FM 1.194 173 1,367 

Total Radio 9.787 761 10.548 

FM translators 789 444 1.233 

Commercial VHF TV 541 23 564 

Commercial UHF TV 374 222 596 

Educational VHF TV 113 3 116 

Educational UHF TV 186 25 211 

Total N 1,214 273 1.487 

VHF LPN 218 74 292 

UHF LPN 127 136 263 

Total LPN 345 210 555 

VHF translators 2,869 186 3,055 

UHF translators 1,921 295 2.216 

ITFS 250 114 364 

Low -power auxiliary 824 0 824 

TV auxiliaries 7,430 205 7,635 

UHF translator/boosters 6 0 6 

Experimental TV 3 5 8 

Remote pickup 12,338 53 12.391 

Aural STL & intercity relay 2,836 166 3.002 

Includes o8 -air licenses. 
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Blackfoot, Idaho --Clare Marie Ferguson seeks 101.5 

mhz; 100 kw; HAAT: 1,004 ft. Address: 168 Pierce St., Tivin 

Falls. Idaho 83301. Principal is also app. for new FM in 

Baker. Ore. Filed July 12. 

Blackfoot, Idaho -Small Market Minority Radio seeks 

101.5 mhz; 100 kw; HAAT: 1,468 ft. Address: 6161 Oakey, 

Las Vegas, 89102. Principal is owned by Share Whitney, 
who has no other broadcast interests. Filed July 12. 

Blackfoot, Idaho -Radio Representatives Inc. seeks 

101.5 mhz; 100 kw; HAAT: 1,513 ft. Address: P.O. Box 

660, Santa Ynez, Calif. 93460. Principal is owned by G. 
Dawn Delgany (33.3 %) and four others at 16.6% each: her 

brother. N. James Patterson; his wife, Sharon A. Patterson; 

his brother, Sherwood H. Patterson, and his wife. Myrlin. It 

owns KGDP(AM) (CP] Santa Ynez. Calif. Sharon and 

James Patterson own KIRV(AM) Fresno, Calif. Filed July 

11. 

Blackfoot, Idaho- Rebecca Radio of Idaho seeks 101.5 

mhz; 100 kw; HAAT: 1,003 ft. Address: 3530 N.E. 25th 

Terrace. Fort Lauderdale. Fla. 33308. Principal is owned by 

Rebecca Ann Fulton (60 %); her husband, Peter (10 %). and 

Kathleen D. Walker (30 %). It is also app. for new FM in 

Marco, Fla. Walker is business manager of WNWS(AM) 
South Miami, Fla. Peter Fulton is consultant to Metroplex 
Communications Inc., Cleveland -based station group of two 
AM's and five FM's. Filed July ll. 

Blackfoot, Idaho-Q Prime Inc. seeks 101.5 mhz; 100 
kw; HAAT: 1,893.9 Address: 212 11th St.. Hoboken. N.J. 
07030. Principal is equally owned by Clifford N. Bumstein 
and Peter D. Mensch. It is app. for five new FM's. Filed July 
12. 

Blackfoot, Idaho -Michelle Anderton seeks 101.5 mhz; 
100 kw; HAAT: 1,511 ft. Address: 1612 Harvard Ave.. Salt 
Lake City 84105. Principal is app. for new FM in Stephen- 
ville, Tex. Filed July 12. 

Blackfoot, Idaho- Richard P. Bott seeks 101.5 mhz; 
100 kw; HAAT: 1,646 ft. Address: 8603 Buckingham Lane. 
Kansas City, Mo. 64138. Principal is owner of Bott Broad- 
casting, Kansas City -based station group of four AM's. Filed 
July II. 

Van Buren, Ind. -Central Broadcasting Corp. seeks 
99.3 mhz; 3 kw; HAAT: 328 ft. Address: 120 North Miller 
Ave., Marion, Ind. 46952. Principal is principally owned by 
William M. Quigg. It also owns WBAT(AM) Marion. 
WBIW(AM) -WFIF(FM) Bedford, Ind., and WBEX(AM)- 
WKKJ(FM) Chillicothe, Ohio. Filed July 11. 

Van Buren, Ind. -Charles J. Saltzman seeks 99.3 mhz; 3 

kw; HAAT: 276.5 ft. Address: 20355 N.E. 34th Ct.. #2421, 
North Miami Beach, Fla. 33180. Principal is app. for six 
new FM's. Filed July 2. 

Van Buren, Ind.- Keymarket Communications of Indi- 
ana seeks 99.3 mhz; 3 kw; HAAT: 328 ft. Address: 1 Tall 
Pine Court, Augusta, Ga. 30909. Principal is station group 
of eight AM's and eight FM's. equally owned by Paul Roth - 
fuss, Kirby Confer and Donald Alt. Filed July 12. 

Van Buren, Ind. -Umberger Radio seeks 99.3 mhz; 3 

kw; HAAT: 328 ft. Address: 1001 Ridge Ave., Clearwater. 
Fla. 33515. Principal is owned by Ben L. Umberger and 
family. It owns WIKX(AM) Immokalee, Fla. It has interest 
in WGGG(AM) Gainesville, Fla.. and WGLV(AM) Mican- 
opy, Fla. Filed July II. 

Van Buren, Ind.-Randall L. Huston seeks 99.3 mhz: 3 

kw; HAAT: 328 ft. Address: 1202 Three Rivers East. Fort 
Wayne, Ind. 46802. Principal is anchorman for WPTA -TV 
Fort Wayne. Filed July 12. 

Van Buren, Ind. -Douglas G. Harding seeks 99.3 mhz; 
3 kw; HAAT: 309.5 ft. Address: 10009 Harlech Lane. Jeffer- 
sontown, Ky. 40299. Principal has no other broadcast inter- 
ests. Filed July 5. 

Van Buren, Ind. -Robert A. Weaver seeks 99.3 mhz; 3 

kw: HAAT: 309.5 ft. Address: 510 West Main St.. Portland, 
Ind. 47371. Principal is general manager of. and has interest 
in, WPGW -AM -FM Portland. Mich. He also has interest in 
WBUT(AM) -WLER(FM) Butler, Pa. Filed July 11. 

Baraga, Mich. -Mary Verkest seeks 104.3 mhz; 100 
kw; HAAT: 987 ft. Address: Route 8, Hayward, Wis. 54843. 
Principal, with her husband. James. owns WFCL -AM -FM 
Clintonville, Wis. Filed July 12. 

Harbor Springs, Mich. -Harbor Springs Radio Ltd. 
seeks 103.9 mhz; 1.8 kw; HAAT: 400 ft. Address: Box 
11101. Lansing, Mich. 48901. Principal is owned by Wil- 
liam J. Dickson (30 %), D.C. Schaberg (50 %), John A. 
Yaroch (10 %) and Steven Dougan (10%). Filed Aug. 12. 

Harbor Springs, Mich. -Margaret Keon seeks 103.9 
mhz; 3 kw; HAAT: 328 ft. Address: 591 Redwood Highway, 
Mill Valley. Calif. 94941. Principal has no other broadcast 
interests. Filed July 12. 

Pentwater. Mich. -M -S Communications Inc. seeks 
103.1 mhz; 3 kw; HAAT: 328 ft. Address: 1883 Eloise Dr., 
Muskegon, Mich. 49444. Principal is owned by Mark L. 



Waters (75 %) and Alan Stover (25 %). It has no other broad- 
cast interests. Filed July 12. 

lbscola, Mich. -Radiocom Ltd. seeks 101.7 mhz; 3 kw; 
HAAT: 328 ft. Address: 306 W. Genesee St., Frankenmuth, 
Mich. 48734. Principal is principally owned by Robert D. 
MacVay. It also owns WBUK(AM) Portage, Mich.; 
WIVQ(FM) Peru, Ill., and WKTN -FM Kenton, Ohio. Filed 
July II. 

Duluth, Minn.-FM Duluth Ltd. Partnership seeks 
101.7 mhz; 3 kw; HAAT: 328 ft. Address: 1426 Minnesota 
Ave., 55802. Principal is owned by lhmara Smith. It has no 
other broadcast interests. Filed July 12. 

Duluth. Minn. -Midwest Radio Inc. seeks 101.7 mhz; 3 

kw; HAAT: 328 ft. Address: 1104 N. Second St., Chilli- 
cothe, III. 61523. Principal is owned by William P. Bro, his 
wife, Janet, and their son, Peter. It owns WTXR(FM) Chilli- 
cothe Ill., and WZRO(FM) Farmer City, Ill. Filed July 12. 

Duluth, Minn. -Non -profit Concepts seeks 101.7 mhz; 
3 kw; HAAT: 328 ft. Address: 663 5th Ave., New York 
10023. Principal is owned by Moses Lee, who has no other 
broadcast interests. Filed July 12. 

Ely, Minn. -Tamara Klindworth seeks 92.1 mhz; 3 kw; 
HAAT: 295 ft. Address: 5724 Goodrich Ave., St. Louis 
Park, Minn. 55416. Principal has no other broadcast inter- 
ests. Filed July 10. 

Worthington, Minn.- Guderian Broadcasting Inc. seeks 
93.5 mhz: 3 kw; HAAT: 311.7 ft. Address: 320 North 11th 

St., Breckenridge. Minn. 56520. Principal is owned by Les 
W. Guderian and family. It has no other broadcast interests. 
Filed July 12. 

Worthington, Minn. -KOVA Communications seeks 
93.5 mhz; 3 kw; HAAT: 328 ft. Address: 538 Collegeview 
Park, Columbus, Neb. 68601. Principal is owned by Stanley 
Tafoya, Maurice Von Nostrand. Al Kohl and two others. It 

also owns KJSK -AM -FM Columbus, Neb...where Tafoya is 
general manager. Kohl is program director of KLIR -FM 
Columbus, Neb. Van Nostrand is announcer on KOLL -FM 
Gillette. Wyo. Filed July 12. 

Worthington, Minn. - Tamara Klindworth seeks 93.5 
mhz; 3 kw; HAAT: 311.7 ft. Address: 5724 Goodrich Ave., 
St. Louis Park, Minn. 55416. Principal has no other broad- 
cast interests. Filed July 10. 

Worthington. Minn. -Non -profit Concepts seeks 93.5 

mhz; 3 kw; HAAT: 176 ft. Address: 663 5th Ave., New York 
10023. Principal is owned by Moses Lee, who has no other 
broadcast interests. Filed July 12. 

Shelby, Mont. -Ken Braddick seeks 97.9 mhz; 100 kw; 
HAAT: 246 ft. Address: P.O. Box, Asheville, N.C. 28802. 
Principal is also app. for three new FM's. Filed July 12. 

Chadron, Neb.- Non -profit Concepts seeks 94.7 mhz; 
100 kw; HAAT: 178 ft. Address: 663 5th Ave., New York 
10023. Principal is owned by Moses Lee, who has no other 
broadcast interests. Filed July 12. 

Ely, Nev.- Hansen Corp. seeks 101.7 mhz; 480 w; 
HAAT: 804.7 ft. Address: 1335 Ave. I, 89301. Principal is 

owned by David I. Hansen and family. It also owns KELY- 
(AM) Ely, Neb. Filed July 12. 

Ely, Nev. -California Media seeks 101.7 mhz; 3 kw; 
HAAT: minus 121 ft. Address: 1279 Vista Del Lago, San 
Luis Obispo, Calif. 93401. Principal is owned by Lynn 
Johnston, who has no other broadcast interests. Filed July 
12. 

Reno -Reno 93 -FM Broadcasters seeks 92.9 mhz; 39 
kw; HAAT: 2,882 ft. Address: 5530 Highline Ct., Sun Val- 

ley, Nev. 89433. Principal is owned by Josephine Gonzales, 
general partner. One partner, Corrine Perri Morales, has in- 
terest in KUIC(FM) Vacaville, Calif. Filed July II. 

Reno-Susan Lundborg seeks 92.9 mhz; 39 kw; HAAT: 

2,882 ft. Address: Suespath, Quogue, N.Y. 11959. Principal 
is also app. for Colorado Springs, Colo. Filed July 12. 

Reno- Tropic -Ave Ltd. seeks 92.9 mhz; 39 kw; HAAT: 

2,882 ft. Address: 1018 Cedar Grove Rd., Lynnewood, Pa. 

19096. Principal is owned by Karen J. Gross, who is also 
app. for new FM in Kanoehe, Hawaii. Filed July 12. 

Reno -Washoe Wifeless Associates seeks 92.9 mhz; 
38.9 kw; HAAT: 2,983 ft. Address: 863 Bollen Circle, Gard - 
nerville, Nev. 89410. Principal is owned by Sylvia A. Wil- 
ladsen and David Caldwell, who have no other broadcast 
interests. Filed July 12. 

Reno- Nevada Women in Broadcasting seeks 92.9 mhz; 
75 kw; HAAT.. 2,103 ft. Address: 2965 Eagle, Carson City, 
Nev. 89701. Principal is owned by Carol Draper and Teresa 
Worrall. Draper is sales manager of KOZZ(AM) Reno. Wor- 
rall is arts and cultural affairs producer at KNPR(FM) Las 
Vegas. Filed July 12. 

Reno-Cynthia Escajeda Hart seeks 92.9 mhz; 39 kw; 
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HAAT: 2,882 ft. Address: 704 Douglas Ave., Prescott, A 
86301. Principal is app. for new FM in Quincy, Ill. Fi 
July 12. 

Reno-Q Prime Inc. seeks 92.9 mhz; 39.81 kw; HA 
896.11 m. Address: 212 11th St., Hoboken, N.J. 070 
Principal is equally owned by Clifford N. Bumstein 
Peter D. Mensch. It is app. for five new FM's. Filed July 

Reno -Reno FM Services seeks 92.9 mhz; 38 I 

HAM: 923 m. Address: 6472 Ridge Manor Ave., 
Diego, Calif. 92120. Principal is owned by Ray Lee, gem 
partner, and six other limited partners. It has no other bro 
cast interests. Filed July 12. 

Reno -Reno Radio Ltd. seeks 92.9 mhz; 38.4 I 

HAAT: 2,916 ft. Address: 2204 Dickerson Rd., 89503. Pi 
cipal is equally owned by Darlene R. Milloy, Dr. Donald 
Benson and Nancy S. Southmayd. Benson owns WIC 
(AM)- WMKC(FM) St. Ignace, and WYTW(FM) Cadili 
both Michigan. Filed July 12. 

Reno- Dennis L. Martin seeks 92.9 mhz; 39.6 I 

HAAT: 2,908 ft. Address: 14760 Rimrock Dr., 89511. P 
cipal has no other broadcast interests. Filed July 12. 

Reno-Condor & Associates Inc. seeks 106.5 mhz; 
kw; HAAT: 1,000 ft. Address: 872 East Front St., Vent. 
Calif. 93001. Principal is owned by Michael F. Web 
(66.6 %) and Dale E. Lipp (33.3 %). Filed July 12. 

Reno -High Sierra Communications Co. seeks 9 
mhz; 37 kw; HAAT 2,917 ft. Address: 626 Smithrid 
89502. Principal is equally owned by David L. Mens : 

Debbie Rabom. They are, respectively, chief engineer ; 

business manager of KNSS(AM) Reno. Filed July 12. 

Gorham, N.H. - Metrocomco seeks 107.1 mhz; 3 I 

HAAT: minus 16 ft. Address: 35 Bogart Ave, Port Washi 
ton, N.Y. 1 1050. Principal is headed by James A. Moyer: 
six others. It also owns WBRL(AM) Berlin, N.H. Filed 1 

12. 

Bloomfield, N.M. - Bloomfield Broadcasting Foun 
tion seeks 104.5 mhz; 100 kw; HAM': 255 ft. Address: ! 

West Sycamore, 87413. Principal is equally owned by Fr 
ces Lucero; his wife, Rose; Ester Nanez; Angelina Jarami 
and Maggie Mora. It has no other broadcast interests. Fi 
July 12. 

Bloomfield, N.M. -Mid- America Gospel Radio N 

work seeks 107.1 mhz; 3 kw; HAAT: minus 69 ft. Addis 
One Parkside Plaza, 1430 Olive St., St. Louis, Mo. 631 
Principal is controlled by Harold S. Schwartz, but is ow: 
by Gary Morse and Burt W. Kaufman. It owns seven Fit 
Filed July 12. 

Clayton, N.M.- Non -Profit Concepts seeks 93.5 mh. 
kw; HAAT 216 ft. Address: 663 5th Ave., New York, N 
10023. Principal is owned by Moses Lee, who has no of 
broadcast interests. Filed July 11. 

Los Alamos, N.M. -- Golden Bear Communicati 
seeks 107.1 mhz; 3 kw; HAAT: 328 ft. Address: 8151 
chor Dr., Longmont, Colo. 80501. Principal is owned 
Dennis D. Workman, who also owns KPPL(AM) Den. 
KBEY(AM) -KSHR(FM) Coquille, Ore., and WBTY(F 
Homerville, Ore. Filed July 12. 

Los Alamos, N.M -Los Alamos FM Broadcast 
seeks 107.1 mhz; 3 kw; HAAT. 101 ft. Address: Route 
Box 283A, Santa Fe, N.M. 87501. Principal is owned 
Kathleen M. Drake and five others. Filed July 12. 

Maljamar, N.M. -The Taber Broadcasting Co. of N 

Mexico seeks 105.1 mhz; 100 kw; HAAT: 1,137 ft. Addii 
516 Regency, El Paso, lèx. 79912. Principal is emu 
owned by James Ihber; his father, Wallace, and Wallet 
wife, Betty. It also owns KZZO(FM) Clovis, N.M. Fi 
July 12. 

Roswell, N.M. -Radio Roswell seeks 106.5 mhz; 
kw; HAAT: 1,000 ft. Address: 2711 Hwy. 62, Jeffersonvi 
Ind. 47131. Principal is owned by Mary L. Smith, who 
no other broadcast interests. Filed July 12. 

Roswell, N.M. -Sheila Rose seeks 106.5 mhz; 1001 
HAAT: 1,107.4 ft. Address: Highway 70 W, Buena Vi 
88201. Principal has no other broadcast interests. Filed J 
12. 

Roswell, N.M. -FM Roswell Ltd. Partnership se 
100.5 mhz; 100 kw; HAAT: 1,029 ft. Address: 612 N. K 

sas Ave., 88201. Principal is owned by Mary Irene Mont 
Stevens. It has no other broadcast interests. Filed July 

Grifton, N.C. -Grifton Communications seeks 9 

mhz; 3 kw; HAAT.. 328 ft. Address: 134 St. John's A 
Yonkers, N.Y. 10704. Principal is owned by Consta 
Stormer (51 %) and Rose Boritzer (49 %). Boritzer o 
WNCR(AM) St. Pauls, N.C. Filed July 12. 

Grifton, N.C. -Columbia Women's Radio Inc. se 

99.3 mhz; 3 kw; HAAT: 284 ft. Address: 608 Ann 
Beaufort, N.C. 28516. Principal is owned by Jc 

McCune, who has interest in WBTB(AM) Beaufort, N 

Fled July 12. 



 Grifton, N.C. -Jan B. Greene seeks 99.3 mhz; 3 kw; 
HAAT 269.6 ft. Address: 502 Tower Dr., Jacksonville, 
N.C. 28540. Principal has no other broadcast interests. Filed 
July 12. 

Griffon, N.C. -Raymond C. Battle seeks 99.3 mhz; 3 
kw; HAAT. 328 ft. Address: Route 3, Box 112, 28530. 
Principal has no other broadcast interests. Filed July 12. 

t Grifton. N.C. -Campbell Radio seeks 99.3 mhz; 3 kw; 
MAT. 328 ft. Address: P.O. Box 1151, Raleigh, N.C. 
:7602. Principal is owned by A. Hartwell Campbell, who, 
vith his son, Thomas, owns WGAI(AM) Elizabeth City and 
VWOK(FM) Columbia, both North Carolina. His son. L. 
/ann Campbell, owns WGTM(AM) Wilson. N.C. Filed 
my 12. 

I Fargo, N.D. -Evelyn Kay Wiggins Morton seeks 107.9 
nhz; 25 kw; HART: 113 ft. Address: 5103 N. Cherry, Law - 
an, Okla. 73505. Principal has no other broadcast interests. 
fled July 12. 

I Fargo, N.D.- PrimeMedia Inc. seeks 107.9 mhz; 100 
w; HAAT: 1,016 ft. Address: 1230 29th St., Washington, 
).C. 20007. Principal is principally owned by John Me- 
:Iski and H. Kenneth Merritt. It has no other broadcast 
uerests. Filed July 12. 

t Rapid City, S.D. -William H. Payne Jr. seeks 104.3 
thz; 100 kw; HAAT. 1,711 ft. Address: 3405 E. Louisville, 
troken Arrow, Okla. 74014. Principal is president of 
:TFX(AM) Tulsa, Okla. Filed July 10. 

r Rapid City, S.D. -William H. Payne seeks 104.3 mhz; 
00 kw; HAAT: 1,711 ft. Address: 1038 Woodridge Drive, 
tapid City, S.D. 57701. Principal's son (see above) is presi- 
lent of KTFX(AM) Tulsa, Okla., and is also app. for same 
talion. Filed July 10. 

I Rapid City, S.D.- Tom -Tom Communications Inc. 
eeks 104.3 mhz; 100 kw; HAAT: 985.13 ft. Address: P.O. 
lox 1680, 57709. Principal is owned by Thomas J. Brokaw 
74.4 %) and A. Thomas Kearns (25.6 %). Brokaw is anchor - 
tan for NBC Nightly News. It also owns KTOQ(AM) Rapid 
:ity. Filed July 12. 

I Rapid City, S.D. -Franklin Broadcasting seeks 104.3 
rhz; 100 kw; HAAT: 453.8 ft. Address: 237 Western Blvd., 
tcksonville, N.C. 28540. Principal is owned by Charles E. 
ranklin, who owns WJIK(AM) Camp Lejune, N.C., and 
ETC(AM) Wendell -Zebulon, N.C., and is app. for nine 
ew FM's. Filed July 12. 

Abilene, Tex. -Mary Ellen Domingos Holley seeks 
06.3 mhz; 3 kw; HAAT: 328 ft. Address: Route 5, Box 814, 
;art Smith, Ark. 72901. Principal's husband, Donald, is 
wner of KCLO(AM) -KRZK(FM) Branson, Mo. Filed July 
2. 

Abilene, Tex -McRae Media Inc. seeks 106.3 mhz; 3 
w; HAAT: 328 ft. Address: 3225 Coral Tock Lane, Dallas, 
ex. 75229. Principal is owned by Kim McRae (60 %) and 
aura Gabriel (40 %). It has no other broadcast interests. 
Bed July 12. 

Abilene. Tex. -FM Radio Co. seeks 106.3 mhz; 3 kw; 
IAAT 328 ft. Address: 157 W. 57th St., #902, New York, 
0019. Principal is also app. for over 30 LPTV's. Filed July 
2. 

Abilene, Tex. -FM Abilene Ltd. Partnership seeks 
36.3 mhz; 3 kw; HAAT: 275.3 ft. Address: 2910 South 
2nd St., 79605. Principal is principally owned by George 
indemann, who has no other broadcast interests. Filed July 
2. 

Abilene, Tex.-Kent S. Foster seeks 106.3 mhz; 3 kw; 
AAT: 300 ft. Address: One Plaza Square. Suite 204, Pon 
rthur, Tex. 77642. Principal has no other broadcast inter- 
as. Filed July 12. 

Abilene, Tex.-Abilene FM Inc. seeks 106.3 mhz; 3 kw; 
IAAT. 327.6 ft. Address: P.O. Box 1819, 79604. Principal 
r owned by B.C. McCreary and Burl McAlister. It has no 
ther broadcast interests. Filed July 12. 

Abilene, Tex -Evelyn Kay Wiggins Morton seeks 
D6.3 mhz; 3 kw; HAAT: 280 ft. Address: 5103 N. Cherry, 
awton, Okla. 73505. Principal has no other broadcast inter- 
ns. Filed July 12. 

Abilene, Tex -Mary E Watkins seeks 106.3 mhz; 3 kw; 
AAT: 300 ft. Address: 418 Steep Hollow Circle, Bryan, 
:x. 77802. Principal is employed by WTAW(AM)- 
TAW(FM) College Station, Tex. Her husband, Roger, has 
terest in KLNX(AM) Lufkin, Tex. Filed July 12. 

Abilene, Tex- Delphi Broadcasting seeks 106.3 mhz; 3 
w; HAAT: 222 ft. Address: Route 12, Box 276, 79601. 
rincipal is owned by Sylvia Holmes and Kristin Van Wag- 
ner. Holmes is employed by KTXS(TV) Sweetwater, Tex. 
fled July 12. 

Facilities Changes 

Applications 

AM's 

Tendered 

WAPI (1070 khz) Birmingham, Ala.-Seeks CP to in- 
crease night power to 10 kw. App. Aug. 14. 

KXEW (1600 khz) Tucson, Ariz. -Seeks CP to increase 
day power to 2.5 kw. App. Aug. 15. 

WKIQ (1560 khz) Inverness, Fla. -Seeks CP to increase 
night power to make changes in ant. sys. App. Aug. 15. 

KLWI (1090 khz) Umatilla, Ore. -Seeks CP to change 
freq. to 1100 khz; add night service with I kw; increase day 
power to 10 kw; replace ant.; change TL, and make changes 
in ant. sys. App. Aug. 13. 

KXAM (1440 khz) Helotes, lex. -Seeks CP to change TL 
and make changes in ant. sys. App. Aug. 16. 

Accepted 

WZZX (780 khz) Lineville, Ala. -Seeks MP to change 
TL. App. Aug. 13. 

KPPL (1390 khz) Westminster, Colo.-Seeks CP to 
change TL and make changes in ant. sys. App. Aug. 15. 

WHBO (1040 khz) Pinellas Park, Fla. -Seeks MP to 
change TL and make changes in ant. sys. App. Aug. 15. 

KSSK (590 khz) Honolulu -Seeks MP to change TL. 
App. Aug. 15. 

WKEQ (910 khz) Burnside, Ky. -Seeks CP to make 
changes in ant. sys. App. Aug. 13. 

KTIB (630 khz) Thibodaux, La.-Seeks MP to change 
daytime directional pattern. App. Aug. 13. 

WKSN (1340 khz) Jamestown, N.Y. -Seeks CP to in- 
crease night power to 1,000 w. App. Aug. 13. 

WSWV (1570 khz) Pennington Gap, Va -Seeks CP to 
change TL. App. Aug. 13. 

KSGT (1340 khz) Jackson, Wyo. -Seeks CP to change 
TL and make changes in ant. sys. App. Aug. 15. 

FM's 

Tendered 

KCMU (90.5 mhz) Seattle -Seeks CP to change freq. to 
90.3 mhz; change TL; change ERP to .404 kw; change 
HAAT to 534 ft., and make changes in ant. sys. App. Aug. 
19. 

Accepted 

KKJJ (103.9 mhz) Payson. Ariz. -Seeks CP to change 
freq. to 104.3 mhz; change TL; change ERP to 90.1 kw, and 
change HAAT to 1,025 ft. App. Aug. 15. 

KUAR (89.1 mhz) Little Rock, Ark. -Seeks mod. of CP 
to change TL; change ERP to 80 kw, and change HAAT to 
893.8 ft. App. Aug. 19. 

KSUR -FM (99.5 mhz) Greenfield, Calif. -Saks CP to 
install aux. sys. App. Aug. 19. 

KSPZ (92.9 mhz) Colorado Springs-Seeks mod. of CP 
to change ERP to 52.7 kw and make changes in ant. sys. 
App. Aug. 13. 

KGMJ (101.5 mhz) Eagle, Colo. -Seeks CP to install 
aux. sys. App. Aug. 13. 

KCRT-FM (92.7 mhz) Trinidad, Colo. -Seeks CP to 
change freq. to 92.5 mhz; change TL; change ERP to 91.2 
kw, and change HAAT to 1,033 ft. App. Aug. 13. 

WKQS -FM (99.9 mhz) Boca Raton, Fla. -Seeks CP to 
change HAAT to 984 ft. App. Aug. 13. 

WKRY (93.5 mhz) Key West, Fla. -Seeks mod. of CP to 
change TL; change ERP to 3 kw, and change HAAT to 74 ft. 
App. Aug. 15. 

WBVM (90.5 mhz) Tampa, Fla. -Seeks mod. of CP to 
change SL to 3816 Morison Ave., Tampa, and make 
changes in ant. sys. App. Aug. 19. 

WJRQ (92.1 mhz) Williston, Fla. -Seeks CP to change 
ERP to 1.7 kw. App. Aug. 13. 

WPCV (97.5 mhz) Winter Haven, Fla. -Seeks CP to 
change TL and change HAAT to 986.3 ft. App. Aug. 13. 

WULF -FM (95.9 mhz) Alma, Ga. -Seeks mod. of CP to 
change TL. App. Aug. 13. 
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"W WEV (91.5 mhz) Cumming, Ga.-Seeks mod. of CP 
to change TL. App. Aug. 13. 

KKIC -FM (101.9 mhz) Emmett, Idaho -Seeks CP to 
change TL; change ERP to 57 kw, and change HAAT to 
2,533.5 ft. App. Aug. 15. 

KOEL -FM (92.3 mhz) Oelwein, Iowa -Seeks CP to 
change TL and change HAAT to 1,000 ft. App. Aug. 14. 

KXLK (105.3 mhz) Haysville, Kan. -Seeks mod. of CP 
to change TL and change HAAT to 993 ft. App. Aug. 16. 

WKJJ -FM (99.7 mhz) Louisville, Ky -Seeks CP to 
change ERP to 24 kw and operate non -DA. App. Aug. 14. 

WKJN (103.3 mhz) Hammond. La. -Seeks CP to install 
aux. sys. App. Aug. 13. 

KLPL -FM (92.7 mhz) Lake Providence, La. -Seeks CP 
to change HAAT to 328 ft. App. Aug. 13. 

KQRS -FM (92.5 mhz) Golden Valley, Minn.-Seeks CP 
to change TL and change HAAT to 1,035 ft. App. Aug. 15. 

WQID (93.7 mhz) Biloxi, Miss. -Seeks CP to change 
TL; change ERP to 100 kw, and change HAAT to 1,183 ft. 
App. Aug. 13. 

WKU (107.1 mhz) Oxford, Miss. -Seeks CP to change 
HAAT to 319 ft. App. Aug. 15. 

KMJM (107.7 mhz) St. Louis-Seeks mod. of CP to 
change TL and change HAAT to App. 1,008.6 ft. Aug. 19. 

KGVM (99.3 mhz) Gardnerville, Nev. -Seeks mod. of 
CP to make changes in ant. sys. App. Aug. 13. 

KYRK -FM (97.1 mhz) Las Vegas-Seeks CP to change 
ERP to 100 kw. App. Aug. 16. 

KRKE -FM (94.1 mhz) Albuquerque, N.M. -Seeks CP to 
change ERP to 20.24 kw. App. Aug. 15. 

WFXC (107.1 mhz) Durham. N.C. -Seeks mod. of CP to 
change TL: change ERP to 1.5 kw, and change HAAT to 444 
ft. App. Aug. 13. 

WMYK (93.7 mhz) Elizabeth City, N.J. -Seeks mod. of 
CP to change TL and change HAAT to 1,510 ft. App. Aug. 
15. 

WJER -FM (101.7 mhz) Dover, Ohio-Seeks CP to 
change TL and change HAAT to 328 ft. App. Aug. 16. 

WSKS (96.5 mhz) Hamilton, Ohio -Seeks CP to change 
ERP to 19.5 kw. App. Aug. 13. 

KMOD -FM (97.5 mhz) Tulsa, Okla. -Seeks mod. of CP 
o change TL; change ERP to 96.17 kw, and change HAAT 

to 1,327.12 ft. App. Aug. 13. 

Call Letters 

Applications 
Can Sought by 

KSRT 

KUUL 

WLKT 

KREB-TV 

WLOD 

KXEO 

KKTZ 

KUSN 

KIMY 

W4K0 

KSTE 

New AM 

Orange County Broadcasting Corp.. Or- 

ange. Catit. 

Now FM 

Connie T Catsis, Gallup. N.M. 

New TV's 

Broadcast Media Services, Lexington. Ky 

People of the Fire Ltd.. Las Vegas 

Existing AM's 

WLNT Loudon Broadcasters Inc.. Loudon. 

Tenn. 

KSVN Rolando Collantes, Ogden, Utah 

Existing FMS, 

KFKB Eustis- Wlchert Communications Inc., 

Mountain Home, Ark. 

KRMX -FM Sunbrook Broadcasting Inc.. 

Pueblo. Colo. 

KAEZ United Radio Corp., Oklahoma City 

WTPR -FM Sosh Broadcasting Group Inc., 

Paris, Tenn. 

KEXX -FM American Wheless Co.. Corpus 

Christi, Tex. 



Professional Cards 
ATLANTIC RESEARCH CORP. 

Jansky & Bailey 

Telecommunications Consulting 
Member AFCCE 

5390 Cherokee Avenue 

Aletandna Virginia 22314 

(703) 6424164 

LOHNES & CULVER 
Consulting Engineers 

1156 15th St.. N.W.. Suite 606 
Washington. D.C. 20005 

1202) 296.2722 

Member AFCCE 

ANDRUS AND ASSOCIATES, INC. 

ALVIN H. ANDRUS, P.E 
351 SCOTT DRIVE 

SILVER SPRING, MD. 2090e 

A 301 3845374 

a...be, Arca 

CARL E. SMITH 
CONSULTING ENGINEERS 
AM -FM -TV Engineering Consultants 

Complete Tower and Rigging Services 
"Serving Ihr Broadcast Industry 

for over 50 Fears" 

Box 317 Bath, Ohio 44210 
(216) 659 -4440 

Mullaney Engineering, Inc. 
Consulting Talecanmuníulíans Engineers 

9049 Shady Grove Court 
Gaithersburg, MD 20877 

301 -921 -0115 
Member AFCCE 

C. P. CROSSNO & ASSOCIATES 

Consulting Engineers 

P.O. Box 18312 
Dallas, Texas 75218 

(214) 669 -0294 

Member AFCCE 

SHERMAN & BEVERAGE 
ASSOCIATES INCORPORATED 

CONSULTING & 
FIELD SERVICES 

P.O. Box 770 
WILLIAMSTOWN, NEW JERSEY 
(609) 728 -2300 08094 

RRY6e 

7r 

cwro..ro 
11503 Stxree Vary DrAleston. Wpm 22091 

1701 North Greens* Avelle. Sule 814 
R hardson. Texas 75081 

Comnrincabats Enpreenn0 Services 

Nang L Stempe, Vuprua 7638206300 
G Pat Man. Texas 214/2$3158 

RICHARD L. BIBY, P"E. 
COMMUNICATIONS ENGINEERING 

SERVICES, P.C. 

1600 Wilson Boulevard, *1003 
Arlington, Virginia 22209 

(703) 522 -5722 

Member AFCCE 

EDM k ASSOCIATES. INC. 
B /bel.AMFMTVLPIV ITFS-Lanslator 

Frequency Seaahes 8 Rule Makings 

C /Grim.CeIular. Satellites 
MMDS. P/P Microwave 

FCC 1st Clan 6 PE licensed stall 
1110 Vermont Are.. N.W.. Suite 1130 

Washington. D.C. 20005 Phow (1021 196.0354 
Men.be Al CCE 

A.D. RING & ASSOCIATES, P.C. 

CONSULTING RADIO ENGINEERS 
Surte 500 

1140 Nineteenth St.. N.W. 
Washington. D.C. 20036 

(202) 223.6700 
Member AFCCE 

SILLIMAN AND SILLIMAN 
8701-Georgia Ave. » 805 
Silver Spring, MD 20910 

ROBERT M. SILLIM AN. P.E. 
(3011 589.8288 

THOMAS B. SILLIMAN. P.E. 
(8121 853 -9754 

Member AFCCE 

HAMMETT S EDISON, INC. 
CONSULTING ENGINEERS 

Box 68. International Airport 
San Francisco. California 94128 

1415) 342 -5208 

Member AFCCE 

VIR JAMES 
CONSULTING ENGINEERS 

AopliCalions and Fielo Engineering 
Crmputeuzed Frequency Surveys 

3137 W. Kentucky Ave. -80219 
(303) 937.1900 

DENVER, COLORADO 
Member AFCCE & NAB 

HATFIELD & DAWSON 
Consulting Engineers 

Broadcast and Communications 
4226 6th Ave., N.W., 

Seattle, Washington, 98107 
(206) 783.9151 

Member AFCCE 

JOHN F.X. BROWNE 
& ASSOCIATES. INC. 

CONSULTING ENGINEERS 
525 Woodward Avenue 

Bloomfield Hills. MI 48013 
Tel (313) 642.6226 
Member AFCCE 

LAWRENCE L. MORTON, E.E. 
AND ASSOCIATES 

Consulting Telecommunications Engineers 
AM. FM, TV, LPN. CATV. MDS. STE. 

Cellulor, Field Engineering. Computerized 
Channel Searches 

21671 SUPERIOR LANE 
LAKE FOREST. CALIFORNIA 92630 

(714) 639 -6015 

PAUL DEAN FORD 
BROADCAST ENGINEERING CONSULTANT 

R.R. 12, Box 379 

WEST TERRE HAUTE, INDIANA 47885 

812-535-3831 

ADVANCED SYSTEMS DESIGN 

FM - TV - CELLULAR - MICROWAVE 

DESIGN AND FACILITIES PLANNR4G 

1944 FOXHALL ROAD 
MCLEAN, VA 22101 

703 -237 -2356 

John Aalto, P.E. 
Consulting Engineer 

'ILO/WON PRODUCTION AND POST PRODUCTION 

SYSTEMS DESIGN AND PROJECT MANAGEMENT 

45.34 Van Noord Avenue 
18181 784.2208 

Studio City. CA 91604 

0 CARL T JONES CORPORATION 
Cane,nTM[ !NCMIq 

we vAeNwaoo cous, swia,ece. »m 

MEMBER An:'C'L 
AS:eq 

B.ss,yvsuoou awnwA...Yaea,wv, 

Moffat, Larson & Johnson. P.C. 

CONSULTING ENGINEERS 

1925 North Lynn Street 
Arlington, VA 22209 

(703) 841 -0500 
Member AFCCE 

JOHN B. HEFFELFINGER 

9233 Ward Parkway, Suite 285 
816 -444 -7010 

Kansas City. Missouri 64114 
Membe, Af<CI 

E. Harold Munn, Jr., 
& Associates, Inc. 

Broadcast Engineering Consultants 

Box 220 
Coldwater. Michigan 49036 

Phone: 517- 278 -7339 

ENTERPRISE ENGINEERING P.C. 

Consulting Engineers 
FW HANNEL. PE. 

PO. Box 9001 Peoria. IL 61614 
1309) 691-4155 

Membe, AFCCE 

D.C. WILLIAMS 
& ASSOCIATES, INC. 

Cons.n,ne Ena.nee,s V -F4 TVLPTV CA Tv 
POST orar., BO. 100 

FOLSOM. CALIFORNIA 95630 
(916) 933 -5000 

EVANS ASSOCIATES 
Conaullnnpp Communications Engineers 

AM -F14-7 V.CAT V- ITFS- Satellib 
Broadcast Engineering Software 

216 N. Green Bay Rd. 
THIENSVILLE, WISCONSIN 53092 

Phone (414) 2426000 
Member AFCCE 

JOHN J. DAVIS 
& ASSOCIATES 
CONSULTING ENGINEERS 

P.O. BOX 128 
SIERRA MADRE. CA 91 024 -01 28 

(818) 355 -6909 

Member AFCCE 

D.B. COMMUNICATIONS, INC. 
Broadcast/RCC /cellular /satellite 
Telecommunications Consultants 

4401 East West Highway, Suite 404 
Bethesda, Maryland 20814 

(Located in Washington, D.C. Area) 
(301) 654 -0777 

contact Darrell E. Bauguess 

M.E. "Paul" Knight 
Technical Consulting and Services 

Broadcasting and Communication 
Systems 

P.O. Box 7356 Office (919) 353 -4839 
Jacksonville. N.C. 28540 

COHEN and DIPPELL, P.C. 

CONSULTING ENGINEERS 
1015 15915 St.. N.w.. Suite 703 

(2021 763.0111 
WAehlyton, D.C. 20005 

Member AFCCE 

DAVID STEEL 
& ASSOCIATES, ] NC. 

P O Bo. 230 
Main St. A Melvin Are 
Oulenslown. MD 21658 

(301) 82].8725 

e,mw Akcr 

JULES COHEN 
& ASSOCIATES, P.C. 

Suite 400 
1730 M St. N.W. 

Washington DC 20036 
1202/1659.3707 
Member AFCCE 

ROSNER TELEVISION 
SYSTEMS 

CONSULTING & ENGINEERING 

250 West 57 Street 
New York, N.Y. 10107 

(2121246 -2850 

MATTHEW .1. VLISSIDES & 
ASSOCIATES. LTD. 

STRUCTURAL CONSULTANT 
POWERS. ANTENNAS, STRUCTURES 

Studies. Aaaysis, Design Modifications, 
Ins G Supervision of Erection 

7 Elm St.. McLean,VA 22101 
Tel (703) 356 -9765 

Member AFCCE 

R.L. HOOVER 
Consulting Telecommunications Engineer 

11704 Seven Locks Road 
Potomac, Maryland 20854 

301,983-0054 
Member AFCCE 

SELLMEYER 8 KRAMER, INC. 

CONSULTING ENGINEERS 
J.S. Sellmeyer, P.E., S.M. Kramer, P.E. 

APPLICATIONS FIELD ENGINEERING 

PO. Box 841 Mckinney. TX 75069 
214 -542 -2056 214 -548 -8244 

Member AFCCE 

@t9C1uf0a 
TELECOMMUNICATIONS ENGINEER: 

FM- TV- MDS -LPTV -Land Mobile 
Applications- Frequency Searches 

P.O. Box 924 
Dearborn, MI 48121 

(313) 562 -6873 

R.1. GRANDMAISON, P.E 
ENGINEERING CONSULTANT 

BROADCAST AND COMMUNICATIONS 

10224 WENDOVER DRIVE 
VIENNA, VIRGINIA 22180 

(703) 281 -1081 
Member AFCCE 

LECHMAN & JOHNSON 
Teiecommun.cations Consultants 

Applications Fiel Engineering 
2033 M Street. N W Suite 702 

Washington DC 20036 

(2021 775.0057 



Professional Cards (continued) 

STRUCTURAL DESIGN. ANALYSIS, INSPECTIONS 
Wayne C. Larson 

5 
Structural Engineers 
2129 Second Street 
Mete Bear, Minnesota 55110 
612/429.8363 
535 South Washington Street 
Naperville/Chtcago, Illinois 60540 
312/357 -0540 

contact 
BROADCASTING MAGAZINE 

1735 DeSales St. N.W. 
Washington, D. C. 20036 

for availabilities 
Phone: (202) 638-1022 

Services 
ALNCNA -'.A. CONSJLTAMS 
To2.111 . S1Un,ES 

FAA Nt GO1iA-IOhS 

JOHN CHEVALIER, JR. 

AVIATION SYSTEMS, INC. 
2e44' N.G,n1'DGf NO S'f 20' 

14()IIiNGNIIISES1a11S CA90/14 
121 313J7 1449 

BROADCAST DATA SERVICES 

Computerized Broadcast Service 
Including 

Data Base /Allocation Studies 
Terrain Profiles 

.4 (h. of Volt,. Larson 6 Johnson. PC 

(7031 841.0282 

RADIOTEL OF AMERICA 
Specialize in preparing 

CELLULAR and FM 
license applications. 

1 1300 Rockville PikeSuite 903 
Rockville, Maryland 20852 

(301)231 -8770 

Professional Cards/ 
Services Directory 
rates ... effective 

JANUARY 6. 1986: 
52 weeks $40 each. 
26 weeks $50 each. 

Additional into 202 638 -1022 

FCC ON -LINE DATABASE 

datawopId" 
Allocation Terrain Studies 

AM FM TV LPTV !IFS 
4827 Rugby Ave Suite 200 

Bethestla MD 20814 
13011 6528822 1- 800 -- 368 -5754 

CALL LETTERS 
CALL LETTER SYSTEMS 
P1) Bo. I2403 
la, bon MS 39211 
(Soil 981 3222 

1 HORIZON INTERNATIONAL 
BruadcMl Implemenallon Engineering 

BC., a View Facility C.gn. m.ullanen 
Svnwn. E.Mwlgn. a C,nquaa 

Emergency Senlc 6 Support 

3837 E. WI., Arg., Sully 1. Ph' . AZ $5040 

602-437-3800 

The Most Complete. Current List With Kit. 

AVAILABLE 
CALL LERERS 

Plus al caas wen 2-iener cornbralmns you Select. 

Kit a lues 15)1 KGecaton edIXmmtln 
(Oat atonales all AM, FM, TV. Manama cala) 

RADIO FFOWAARON CENTER 
5751e.rpan Avers* New Torn, NY 10022 

(212) 371 -4828 

OANIIBONOI, INC. 
Professional 
Services to the 

Connector Supplier Broadcasting 8 

to the Broadcast Industry :'es 
Production 
Industries 

Kings /ITT Cannon n in 

67 Jefryn Blvd. E. Architecture 

Deer Park, N.Y. 11729 (818) 351-5521 
Interior Design 
Technical Design 

(516)242 -4700 Construction Mgt 
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KEYG -FM KEYF Wheeler Broadcasting Inc.. Grand 

Coulee, Wash. 

Existing TV 

KOKT -TV KGCT -TV Channel 41 Associates, Tulsa. 

Okla. 

Grants 

Call Assigned to 

New AM's 

WKWA 

WSGH 

WJJF 

KUBR 

WPCI 

'WKEM 

WDGE 

KPJN 

KSLZ 

KWBB 

WHTA 

KDMD 

KGCL 

KJKL 

KWTC 

KLMH 

KZAR-TV 

KDBJ 

WOKS 

WLTO 

WEBG 

WCBV 

WCCJ 

WKKX WJBM -FM Gateway Radio Partners, Jersey - 

Ville. Ill. 

KOOZ -FM 

United Broadcasting Co., Mobile, Ala. 

Golden Rule Organization Workshop Inc., 

Lewisville, N.C. 

Astro Broadcasting System. Hope Valley R.I. 

Chapman Broadcasting Co.. San Juan. Tex. 

New FM's 

Perry Communications Inc., Perry. Fla. 

Kentucky Educational Foundation, Bowling 

Green, Ky. 

DGR Communications Inc.. Saranac Lake. 

NY. 

Nugent Broadcasting. Gonzales. Tex. 

New TV's 

Schuyler -Littlefield Broadcasting Co., Monte- 

rey Cald. 

Wést Coast United Broadcasting Co.. San 

Francisco 

Hometown Television Inc., Calumet, Mich. 

Duluth Media, Duluth, Minn. 

Garcia Communications, Missoula, Mont. 

Jerrell E. Kautz, McCook, Neb. 

West Texas Communications, Midland, Tex. 

Local Majority Television. Odessa. Tex. 

Morro Rock Resources Inc., Provo, Utah 

Duhamel Broadcasting Enterprises. Chey- 

enne. Wyo. 

Existing AM's 

WJZX Fox Radio Inc., Cocoa, Fla. 

WHOO WHOO Radio Inc., Orlando. Fla. 

WAJE Ebensburg Broadcast Group Inc.. 

Ebensburg. Pa. 

WBDY Bluefield Broadcasting Co.. Bluefield, 

Va. 

Existing FM's 

WDAL Benchmark Communications Corp.. 

Chatom, Ala. 

KWJJ-FM 

KBRA 

WGOD 

KODI -FM Sun River Broadcasting Inc., 

Great Falls. Mont. 

KJIB Contemporary FM Inc., Portland. Ore. 

KOBR William W Fulgham, Freer. Tex. 

WIGS Three Angeles Corp.. Charlotte Ama- 

lie, St. Thomas, V.I. 

Existing TV's 

KLJB -TV KLJB Davenport Communications, Daven- 

port. Iowa 

KSAS -TV KSAS Channel 24 Ltd., Wichita, Kan. 

KOBR KSWS -TV Stanley Hubbard Trust, Roswell, 

N.M. 

KJTV KJAA Southwest Record Suppliers Ltd.. Lub- 

bock, Tex. 



Classified Advertising See last page of Classified Section for rates, 
closing dates. box numbers and other details. 

RADIO 
HELP WANTED MANAGEMENT 

GM Georgia strong sales motivation: Full time 
COUNTFK, Equity available, call Ben A. Korngold, 
912- 236 -4444. EOE, M/F 

Sales manager: for powerful group owned Midwest 
station offering a career opportunity for proven leader 
who can hire, train, motivate staff, and develop local 
sales. Growth opportunity for successful person. Re- 
sume, salary history, references to: Sales Manager, 
2700 Pineview Lane, Minneapolis, MN 55441. 

General manager.People oriented professional with 
strong sales background required for new AM facility in 
growing rivertown community near Minneapolis/St. 
Paul. Opportunity for equity /rewards based on perfor 
mance. Resume and salary history to Box S -101. EOE. 

General manager wanted immediately. Bottom -line 
oriented general manager needed for small market 
powerhouse radio station in Illinois. Strong sales back 
ground and experience required. Excellent starting sal- 
ary and benefits. Send resume, references and salary 
history to Mike Fulton, Box 431, Galesburg, IL 61401 or 
call 309-342 -3161. 

Promotion manager. Opportunity to sign on a new 
station. KRRT-TV serving the San Antonio ADI this fall. 
Knowledge of all media necessary with emphasis on 
TV production. Radio background preferable. Resume 
and salary to General Manager, Suite 320, 401 W Com- 
merce, San Antonio, TX 78207. EOE. 

Growing group needs aggressive station manager 
for regional country giant. Prior sales management 
success essential. Strong possibility for promotion, fu- 
ture equity. Write: WMCL, 108 N. 10th St., Mt. Vernon, IL 
62864. EOE, M /F. 

General manager. Full charge GM needed for Fresno, 
California winner KKNU. This group owned 50,000 watt 
FM needs strong hand to lead its new contemporary 
format to the top. Position offers base salary perfor- 
mance bonus and benefits. EOE. Send resume to 
Deane Johnson, P.O. Box 207, McMinnville, OR 97128. 
503-472 -2151. 

Owner looking to pursue other Interests. Top pro- 
ducing sales manager needed to organize, motivate 
and obtain results with sales staff. Salary plus, with 
ownership potential based on performance. Resume 
and references to John Bowen, 2603 W Bradley, Cham- 
paign, IL 61821. EOE. 

Operations/sales manager. 10 kw AM. Format in- 
cludes bluegrass, oldtime string music, authentic 
country and traditional pop. EOE. Resume to Ralph 
Epperson. PO. Box 907, Mt. Airy, NC 27030.919 -786- 
4498. 

Station manager /sales manager for growing Florida 
market FM. Must be sales oriented team leader. EOE. 
Resume to Box S -121. 

Sales manager. Facility: successful audience in- 
volved medium market AM in competitive 12 station 
Florida real growth area. Target: very active 35+ audi- 
ence. Opportunity: good base pay and no limit in- 
come tied to personal and station's billing. Excellent 
benefits. Join team of broadcast professionals. Need- 
ed: long term commitment from experienced sales 
manager. Boundless energy and promotional creativity 
a must. To do: first letter and resume tells all. Send to 
Box S -122. 

HELP WANTED SALES 

South Florida. Need experienced, and professional 
creative street salesperson (no managers) who want to 
make some really big money This is a dynamic, fast 
growing and competitive market. All replies held in 

strictest confidence. Send resume to Box 278, Fort 
Myers, FL 33902. EOE. 

Sales /announcer position. Salary plus commission. 
WJEM, Valdosta, GA. 912-242-1565. 

Experienced radio marketing consultant for the top - 
rated station in northern MN/WI. 100,000 watt FM, con - 
temporary/AOR format. Excellent opportunity with 
room for growth to professional, career -minded individ- 
ual. All inquiries kept in strict confidence. Send resume 
to KQDS, P.O. Box 6167, Duluth, MN 55806. 

Local sales manager, and salesperson needed. 
Good leader and closers. Opening now Call: Jack Tei- 
ken 308-532 -3344. 

Sales. Successful sales department is adding to staff. 
Needs experienced radio sales person for friendly 
northern Indiana community - Elkhart/South Bend. 
WCMR 5000 watt country. WFRN 50,000 watt uniquely 
successful inspirational format. Both stations have very 
strong ratings. Operated on Biblical principles with ex- 
cellent work environment. Call Ken Woodcox, Sales 
Manager, 219- 875 -5166. Box 307, Elkhart, IN 46515. 

Southern Rhode Island -New Station with outstanding 
training and winning program, can make you rich! Must 
ask for the order! John Fuller, Hope Valley, RI 02832 
401 -539 -8502. 

General sales manager, new high power FM, medium 
market, Great Lakes area. Salary plus incentive. Ideal 
candidate presently top biller at existing station. 
EOE/AA. Resume and examples of sales record to Box 
S -34. 

L 

Effective with the Sep. 2, 1985 
issue of BROADCASTING 

Classified Advertising rates will be in- 
creased to the following: 

Rates: Classified listings (non -display) 
Help Wanted: $1.00 per word, $18.00 
weekly minimum. Situations Wanted (per- 
sonal ads): 600 per word, $9.00 weekly 
minimum. All other classifications: $1.10 
per word, $18.00 weekly minimum. Blind 
Box Numbers: $4.00 per issue. 

Rates: Classified Display. Help Wanted: 
$80 per inch. Situations Wanted (person- 
al ads): $50.00 per inch. All other classifi- 
cations: $100.00 per inch. For Sale Sta- 
tions, Wanted To Buy Stations, and Public 
Notice Advertising require display 
space. Agency commission only on dis- 
play space. 

7 

J 
If you are the number two salesperson making less 
than $25K, we need to talk. Small market station with 
big, big promotions. Two lists open in one of the most 
beautiful cities in the country. So take off your coat and 
tie and call 305 -296 -7511, Mr. Russo. 

Live on the best South Carolina beaches, work in 
one of the Southeast's fastest growing top 100 markets, 
and, enhance your earnings. WKQB - Q -107; the 
100kw CHR needs a killer. If you've got a good educa- 
tion, a good business -like appearance and are corn - 
mitted to working hard, rush resume and photo along 
with employment references to Steve Judy, VP & GM, 
WKQB, 4995 LaCrosse Rd., Suite 1600, North Charles- 
ton, SC 29418. EOE. 

Sales position now available at small market Texas 
AC FM. $600 per month guaranteed draw plus commis- 
sion and gas allowance. Will assign small account list 
which must be further developed. Some production 
required using state of the art equipment. Station sales 
are steadily increasing. Market wide open and growing 
rapidly. Reply to Box S -131. 
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Opportunity Is here! What can you make of it? lead 
station in California's fastest growing market has 
usual chance for salesperson with track record to bi 
sterling list. Minimum guarantee. Maximum earning 
portunity. KCIN Box 1428, Mctorville CA 92392. 

Sales position for experienced, self -motivated si 
sperson in dynamic market with large market poten' 
Must have 3 year track record. Ag experience a p 
Great incentives and benefits. Send resume to J; 

Gennaro, WFHR/WWRW, Box 2222, Wisconsin Rapi 
WI 54494, 715-424 -1300. 

HELP WANTED ANNOUNCERS 

AM Radio morning personality, who loves on -air, s 
$18,000.00, but will consider experience, preset 
tion, professionalism and enthusiasm. Must love p 
of show, production and public relations in the corni 
nity. Send tape and resume to Box 1981, Kettering, 
45429. 

Communicator wanted for top Tyler, Texas high po 
FM. Bright, cheerful personality to host contempo 
easy listening format. Must have smooth voice, 1 

reading skills, and pleasant sound for afternoon s 
Send tape, resume, and references to: P.O. Box 1f 

Jacksonville, TX 75766, or phone Dudley Walle 
214 -586 -2527. EOE. 

Experienced announcer needed for small market 
lion in central Virginia. Airshift plus sports, inclut 
PBP Tape, resume and references to: Jim Chamb 
Program Director, WCU4, Box 672, Culpeper, W422: 
EOE M /F. 

Sports Talk Show. Major market talk station with op 
ing for sports talk host with personality If your talent 
somewhere between Howard Cosell and Brent 
berger send resume. EOE Box S -155. 

Immediate full -time position for an individual 
knows how to communicate. Beautiful city. Excel 
pay Benefits. Tape and resume to PD, WZOE, Box 
Princeton, IL 61356. EOE.' 

HELP WANTED TECHNICAL 

Engineer for Oregon Class C FM and Class IV 
Strong on maintenance, take pride in air quality C 

struction, transmitter and automation experience. E 

KFLS -KKRB, Klamath Falls, Oregon, Bob Wyi 
503 -882 -4656. 

Chief Engineer. Immediate opening for compe 
hands -on engineer. Well equipped Class B FM /Clat 
AM. Must have strong studio/transmitter maintena 
background. Contact Hal Payne, 517-484 -4981 
send resume /references to WIBM -FM, 310 N. GrI 
Lansing, MI 48933 

Northern California AM-FM and FM seeking to sl 
Chief Engineer. Requirements: professional attil 
and experience with automation, RE FCC rules. E 
lent year round recreation area. Resume /salary reqi 
ments: Owner, PO. Box 1010, Red Bluff, CA 9601 

HELP WANTED NEWS 

Associate producer for COMMON GROUND, WE 

half -hour documentary series on international iss 
B.A. plus minimum three years' broadcast journa 
experience, good delivery and interview skills, ç 

people skills and interest in international affairs 
quired. Public radio background and video produc 
experience preferred. Some travel involved. SI 
$15- $17,000 plus benefits. Start date, October 1. T 

resume to Jim Berard, The Stanley Foundation, 
East Third St., Muscatine, IA 52761. An equal opp 
nity employer 

Writer- broadcaster for network of major northea: 
stations. Vermont-based organization. Must ur 
stand skiing. Resume and demo tape to Sally Dee 
NESAC, 10 Cox Road. Woodstock, VT 05091. 

Major market suburban FM looking for a mor 
drive "crazy" personality who'll make the market 
Must be spontaneous and can relate to a 25-54 I 

ente with humor and conversation. Salary req 
ments please. Box S -113. 



ws: RM AM /FM college town. Good opportunity for 
fled, well- spoken person (women encouraged) 
!king station appreciative of serious reporting. T &R: 
x 818. Laramie, WY 82070. 

rtheast Ohio newsperson. Major market FM with 
3ressive news department. Excellent salary and 
refits. Send resume. EOE Box S -112. 

BX/WIBO central New York's top rated news -talk op- 
tion is expanding award winning news department. 
30 -year CBS affiliate on air since 1925. Top notch 
ilities, good salary, benefits for right person with two 
us experience as reporter and anchor and pos- 
ses solid delivery, good writing skills. Send tape, 
ume, salary requirements to News Director, Ran - 
ph Gorbman, WIBX/WIBO, P.O. Box 950 Utica, NY 
503. EOE. 

ws director for AM -FM. Anchor morning drive: 
mg delivery, news writing a must. Talk show back - 
>und helpful, but not necessary. Must put on good 
oearance. Tape, resume and references to: Jeff W@- 

General Manager, WKOL -FM 98, P.O. Box 3, Am- 
rdam, NY 12010. EOE. 

ws anchor /reporter. Suburban NYA/F combo seri- 
lly committed to news. Min. 1 year experience re- 
red. Tape, resume, salary to GM, WNNJ/WIXL -FM, 

40, Newton, NJ 07860. EOE, M /F. 

HELP WANTED PROGRAMMING 
PRODUCTION & OTHERS 

gram director: 50,000 watt inspirational 24 hour 
music station with unique, highly successful format 

I very strong ratings is looking for experienced pro- 
m director. Large regional coverage from Elkhart- 
uth Bend, strong national and local news, MBS/IMS. 
(rated on Biblical principles with excellent work en- 
nment. Call Ed Moore 219 -875 -5166. WFRN, Box 
'. Elkhart, IN 46515. 

gram director. NJ's only stereo FM country music 
ion. Prior PD exp. desired. Exp. DJ considered. 
e, resume. salary to GM, WNNJ.WIXL -FM, Box 40, 
vton, NJ 07860. EOE. M /F. 

rida suncoast: Market's #1 AM/FM AC -Btfl. 
rks strong production manager, capable of air work 
1n needed. Lots of PR. Established company, bene - 
Great area. Tape/resume /salary requirements to: 
WBRD/WDUV -FM. Box 240, Bradenton, FL 33506. 

z. 

Ive award -winner needs experienced, sports - 
ded, smart self- starter. Begin w /evening airshift, 
duction. Grow into all- around hand. Resume /tape to 
EV Box 550, Waterbury. VT 05676. EOE. 

SITUATIONS WANTED MANAGEMENT 

jh performing general manager. 19 years' exper- 
ce managing all markets. Expertise includes build - 
sales and profits, heavy promotions, programming. 

-nonsense hands -on professional that leads by ex- 
ple. If you want a quality leader, write S -41. 

Al or GM. Major market aggressive leader! Turn- 
kind success! GSM with ten year verifiable track 
ord from co -op sales to computer expertise! Motiva - 
with high morale building attitude! Looking for equi- 
x good opportunity in major growth market. Please 
1d business card to Box S -86. 

years, small- medium markets. 5 years radio broad- 
It college professor. Sales. bottom line my forte. Box 
63. 

I year radio veteran wants to be general manager. 
)erience: street sales, award -winning copywriting, 
ging of promotions on and off the air, music director, 
gram director, and sales manager in medium size 
rkets. Inquire Box S -85. 

Iio Sunbelt! One of the best GM's or SM's anywhere 
ooking for a solid opportunity in a med. to large 
'belt market! Outstanding credentials and bottom- 
s /people oriented skills! Speaking at NRBA/NAB in 
Ilas next month. Could interview there. Write Box S- 
). 

Aessional, sales- oriented general manager, mid- 
;, seeking greater ratings and revenue success in a 
Southeastern market. Reply to Box S -127. 

ensive knowledge and experience in project coor- 
nlion, testing and maintenance of large and small 
vision, radio, satellite and microwave systems in 
erica and overseas CJ 804 -482 -2884. 

Outstanding CRMC sales manager available. In- 
creased revenues 45% in a year permitting current 
owner to sell stations. Previous success in medium 
markets. Knowledge, skills and success orientation. I 

need a new challenge. Write or call: Pam Hunt, Box 
250, Macomb, IL 61455. 309 -833 -5561. (This ad 
placed by the seller -George Lipper -with greatful ap- 
preciation.) 

Win, win, with an experienced General Manager who 
knows how to make radio stations perform. I'll help you 
reach healthy profitability quickly Or, if you're tired of 
the battle, let's talk about a buy out. Either way, you win - 
-I win. Write in confidence. Ill contact you promptly Box 
S -158. 

Experienced 26 year veteran- Previous 18 as owner- 
/operator seeks large market GM in Carolinas, \A, or 
MD. Box S -156. 

General Management Team. Husband and wife, 37 
years experience in all phases of broadcast from on -air 
to play -by -play. Bookkeeping, traffic, payroll. Guaran- 
teed to up sales and cut expenses. Small to medium 
mkt. Sunbelt only. Call after 5:30 PM CST 1- 817 -573 
8267. 

It ain't braggin'- If you can do it! 25 years' success 
proves that I can. Box S -161. 

Black Radio Managemnet Pro. Over 20 years exper 
eince, 10 years major market management, program- 
ming, and sales. Successful track record and reputa- 
tion. Looking for station owner who wants dedicated 
professional. 817 -599 -0804. 

SITUATIONS WANTED SALES 

15 Years' Background in Sales & Broadcasting. 
Seeking position as either station manager or sales 
manager. Call Barry Fitzpatrick, 906 -643 -7022. 

Sales. Experienced aggressive professional with solid 
performance record looking to relocate in Florida or 
nearby areas. Young (26) family man with excellent 
credentials. If you're looking for someone who gets the 
job done I'm your man! Box S -160. 

I can sell! Gainfully employed now...but I'm looking for 
a contemporary FM outlet needing a good selling sales 
manager or account executive with production talents, 
too! East Coast between Maryland and South Carolina 
only Forget turnarounds or empty equity promises. Am 
presently in Wash. D.C. but please leave message at 
607 -733 -7833. 

SITUATIONS WANTED ANNOUNCERS 

TWo years' commercial experience in small market. 
Want to move up. Adult, top 40, MOR. Want to be cre- 
ative, not just push buttons. Call Dave anytime, 201- 
777 -0749. 

Experienced female DJ, production. Excellent voice, 
great personality Job anywhere, now Stephanie 319- 
355 -4212. Nights 319-322 -1033. 

MOYL stations. Three years' current on -air at MOYL in 
Ft. Wayne, IN, also two years at 50K AM on -air. Seek 
MOYL or big band station. Contact Al at P.O. Box 26, 
Berne, IN 46711. 219 -589 -2849. 

Available now-go anywhere, excellent PBP, DJ, 
news, sports, copywriting, production. Jeff, 319- 
355 -4212 days, 319-359 -0211 nights. 

DJ top 100 market. Experienced PBP Go anywhere. 
Excellent copy, production. Tim, days 319-355 -4212, 
Nights 319 -263 -6551. 

Announcer, prefers Top 40, AOR. Can do all formats. 
news and sports. Call Mike. (513) 548 -5603. 

Correction: Successful small market morning per- 
sonality looking for larger market. 7 years' experience. 
Prefer Southeast but will consider other. Football PBP, 
college degree. 912 -283 -8253 after 3 EDT. 

Available now, anywhere. Excellent news, produc- 
tion. Darryl, 319-355 -4212 days. 319 -324 -2211 
nights. Family man. Entry level. 

Reliable, conscientious announcer seeks position 
with small or medium market station. Contact Steve 
Joos, 101 S. Pearl St., Havana, IL 62644. 

Hi, I'm Ed Bablin, air personality. Employed, exper- 
ienced, looking for new horizons, will travel 518-842- 
7044. 
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n years' experience, radio announcer, limited on 
camera TV news. Audio video switching. Left industry 
in 1976, would like to get back in full time. Doing Sun- 
day morning 7:00 AM - 1:00 PM big band era for local 
CBS affiliate. Licensed. Chief engineer experience. 
Francis C. Morgan, 811 N. Sixth. Garden City, KS 

67846. Ph: 316-276 -3430 after 5:00 CDT. 

Dependable, literate deejay school grad seeks job 
on Country or AC station. Call Steve, 212 -576 -8871. 

Experienced, highly rated on- airtalk -show program- 
mer, interviewer, manager. Southwest, California talk - 
show position desired. Make your station number one 
with America's most popular format: talk- radio. Mr. Mi- 
chaels. 303 -759 -8854. 

Experienced D.J. Top 100 market. Excellent PBP, 

copy, production. Go anywhere. Scott, days 319 -355- 
4212, 319 -852 -3514. 

Talk show host available now. Can produce and 
write. Informed. Inventive. All serious proposals con- 
sidered. Box S -159. 

SITUATIONS WANTED TECHNICAL 

Chief engineer seeks hands on operation, all phases. 
AM directional arrays. FM, STL & studio maintenance. 
Box S -132. 

Available. Engineer /MOYL. Authority, personality, 
years! Just want salaried airshift and some unhassled 
maintenance on fee Southeast? 305 -791 -7027. 

SITUATIONS WANTED NEWS 

10 years' experience. Professional newsman with me- 
dium market background seeks employment with a 
medium or large market radio station. Dedication and 
expertise in exchange for good pay and benefits. Call 
Jeff Oakland, 401- 739 -7392. 

Budget - axed ND with 12 years experience glumly 
ponders future. Mass appeal. Impeccable work re- 
cord. Seeks opportunity compatible with first -rate 
skills. Mike Ward, 616 -962 -9185. 

College basketball PBP sought by major market pro. 
Experience includes Division I, NBA, state high school 
tournament. Box S -153. 

SITUATIONS WANTED PROGRAMMING, 
PRODUCTION, OTHERS 

Career objective: to rule the world, but will settle jor a 
job as production mgr. Multi -award winning pro on the 
lookout for a team seeking creative input. 718 -642- 
2305. 

Sportscaster, currently radio news reporter /DJ. Re- 
cent Penn State grad. Interned in news and sports in 
17th market. Great knowledge of sports. Small and 
medium markets call 717 -838 -6076. 

TELEVISION 
HELP WANTED MANAGEMENT 

General manager. Group owned ABC affiliate in North- 
east; prefer person with general manager experience, 
but will consider strong general sales manager who is 
ready to move up; experience in budgeting. program- 
ming, sales, and expense control important; send re- 
sume to Box S -75. EOE/MF. 

Sales management. Ayoung, fast -growing sales -driv- 
en TV broadcast company is looking for sales manage- 
ment. Radio background, college degree, vendor sup- 
port knowledge a plus. Regenerate your career with 
the #1 ranked affiliate in an idyllic, small /medium mar- 
ket. Send resume to Tom Draper, Draper Communica- 
tions, P.O. Box 2057, Salisbury, MD 21801. 

Promotion manager. Sunbelt major market network 
affiliate seeking a creative individual to run promotion 
department, including on -air, print promotion cam- 
paigns, and budget. Send resume and salary require- 
ments in first letter to Box S -150. EOE. 

Director of operations/programming. Supervise sev- 
en people with responsibility for production, film, pub- 
lic affairs, and programming. Indy experience re- 
quired. New start up this fall. Call Rick Lowe, GM, 
KRRr-TV, San Antonio, TX 78207, 512-226-9775. 
EOE. 



Search reopened...Development manager for KRAIG- 
TV Requires Bachelors degree plus two years' full -time 
professional fund -raising experience in non -profit sec- 
tor; or equivalent combination of education and exper- 
ience. Strong administrative, communications and sell- 
ing skills; ability to recruit and Motivate volunteers. Will 
coordinate stations's fund -raising activities and solicit 
underwriting. $25- 29,000. Resume and names of three 
professional references to: Dr. Sean McCleneghan, Di- 
rector of Broadcasting, Box 3J. New Mexico State Uni- 
versity, Las Cruces. NM 88003. Postmark deadline: 
September 8, 1985. New Mexico State University, lo- 
cate in a "quality of life city" of almost 60,000, has a 
student enrollment of approximately 13,000. Las 
Cruces offers a wide variety of cultural and recreational 
opportunities combined with a mild and healthy cli- 
mate. New Mexico State University in an EEO /AA em- 
ployer. 

HELP WANTED SALES 

Account executive. Florida Coastal independent 
needs experienced account executive or experienced 
radio salesperson ready to move up. The ability to sell 
in an extremely competitive market a must. Call: Jason 
Elkin, Station Manager, WPAN -N Ft. Walton Bch., FL, 
904 -244 -5353. 

HELP WANTED TECHNICAL 

Assistant chief engineer for New Orleans full -power 
independent station. Duties include maintenance, re- 
pair, installation, scheduling and construction at 18- 
month old state of the art facility. Applicants should 
have 5 years' minimum television maintenance back- 
ground and 3 years' minimum supervisory experience 
Send resume and salary requirements to James Gon - 
sey, CE, WNOL -N 1661 Canal St., New Orleans, LA 
70112. 

Wansmitter supervisor for New Orleans 5,000,000 
watt independent station. Duties include maintenance, 
repair, and installation at 18 -month old RCA 110 KW 
transmitter and state of the art facility. Applicants 
should have 3 years' minimum television transmitter 
maintenance background with strong trouble- shooting 
experience. Send resume and salary requirements to 
James Gonsey, CE, WNOL -TV, 1661 Canal St., New 
Orleans, LA 70112. 

Maintenance engineer: San Jose, CA, ABC net affili- 
ate has a current opening. Applicants must possess 
strong broadcast maintenance background, be exper- 
ienced working with the latest digital equipment. Op- 
portunity to work and live in one of California's finest 
areas. Excellent salary with paid medical, dental, retire- 
ment, plus. Send resume /salary history to Dick Swank, 
CE, KNN 645 Park Ave., San Jose CA 95110, 408- 
286-1111. An equal opportunity employer. 

Chief engineer. Excellent opportunity in small market. 
Generous salary, extraordinary benefits. KNOP -W,, 

North Platte, NE 69103 - Call Ulysses Carlini, 308- 
532 -2222. 

Maintenance supervisor for New Orleans full -power 
independent station. Duties include maintenance, re- 
pair, and installation at 18 -month old state of the art 
facility. Applicants should have 3 years' minimum tele- 
vision maintenance background with strong trouble- 
shooting experience. Send resume and salary require- 
ments to James Gonsey, CE, WNOL -N, 1661 Canal St. 
New Orleans, LA 70112. 

Assistant chief engineer. An engineer who has pre- 
requisite knowledge and experience of TV studio and 
transmitter maintenance and is ready for an opportu- 
nistic move to an exciting situation with excellent salary 
and benefits, we want to hear from you. EEO. Box S -92. 

Broadcast engineer: Twelve -month position with non- 
commercial educational radio station and teaching TV 

studio. Possibility of some teaching and general elec- 
tronics maintenance /repair depending on interest and 
experience. FCC broadcast engineer's license and 3 -5 
years' broadcast engineering experience required. 
Masters degree required for instructor appointment, 
previous college teaching experience. Send letter of 
application and names, addresses, and telephone 
members of three references to: Dr. Timothy 8. Harris, 
Head, Division of Communication, Box W -940, Missis- 
sippi University for Wbmen, Columbus, MS 39701. 
MUW is an equal opportunity affirmative action employ- 
er. 

Chief engineer: opportunity for getting in at the con- 
struction phase of a new UHF TV station. "Hands -on" 
experience with installation and maintenance a must. 
General Class FCC license and /or SBE certification a 
plus. Level of operation modest, with anticipated total 
station staff of 8. For further details: WETG, Gannon 
University Broadcasting, Inc., Perry Square, Erie, PA 
16541. 814-871 -7446. 

Chief engineer. Top 10 market ind TV station. Must 
have strong background in equipment planning, cap- 
ital needs and personnel. Send resume and salary re- 
quirements to Box S -116. Excellent fringe benefits. 
EOE. M/F 

Southeast independent seeking qualified data pro- 
cessing person with columbine experience, particular- 
ly program rights amortization and general ledger. Sal- 
ary negotiable. Opportunity for advancement. Send 
resume to: Box S -109. 

Maintenance technicians. KRIV -N Metromedia is 
seeking qualified studio and transmitter technicians. 
Must have minimum of three years' experience and a 
FCC license. Send resume to KRIV -N, P.O. Box 22810, 
Houston, TX 77227, ATTN. Wendell Wyborny, VP /CE. 
EOE. 

Television maintenance technician to maintain the 
technical operation of a 3/4" video facility including 
studio, EFP operations and editing suites. Must be ex- 
perienced in all phases of 3/4" technology Prefer Bach- 
elors degree in electronics and two years' technical 
experience. Excellent compensation and benefits 
package. Contact: Office of Human Resources, Col- 
lege of DuPage, 22nd and Lambert Road, Glen Ellyn, IL 
60137, 312 -858 -2800, extension 2460/1. EOE. 

TV Technical Director. The Christian Broadcasting 
Network, Inc., an evangelical Christian ministry, locat- 
ed in Virginia Beach, Va. has an immediate opening for 
a Technical Director in their production services divi- 
sion. The qualified candidate will have 5 years exper- 
ience in live television with news experience a must. 
Position requires qualified video operator with general 
knowledge of engineering, audio /video routing, digital 
effects, and all area of production...camera, audio, 
lighting, videotape. Must be able to work well under 
pressure and willing to work nights, holidays and week- 
ends. If you feel led and wish to serve, send resume 
and salary requirements, in confidence to: The Chrisi- 
tian Broadcasting Network, Inc., Employment Dept. 
Box TD, CBN Center, Virginia Beach, VA 23463. CBN is 
an equai opportunity employer. 

Chief engineer. Top rated CBS affiliate, superior facili- 
ty, in beautiful upper midwest city is seeking qualified 
applicants. Solid broadcast television engineering 
background a must. Minimum 2-3 years' management 
experience. Proven record as a good teacher and ad- 
ministrator. Demonstrated people skills, experience 
setting and meeting budgets. FCC rules and regula- 
tions including microwave, satellite earth station, simi- 
lar auxiliary technologies. Up- to-date working knowl- 
edge of broadcast industry technology required. 
Prefer individual with experience in station construc- 
tion, plant design, computer- assisted systems, "black 
box" design and construction. We have a heavy com 
merciai production schedule. Send resume with refer- 
ences to: David Sanks, Operations Mgr, WISC -N 
7025 Raymond Rd., Madison, WI 53711. Deadline: 
September 13, 1985. EOE, M /F. 

Maintenance engineer for production and satellite fa- 
cility. Minimum 3 years experience in videotape, asso- 
ciated studio equipment and satellite facility. Send re- 
sume to Chief Engineer, Florida Public Television, P.O. 

Box 20066, Tallahassee, FL 32316. Closes 9/6/85. 
EOE. 

Leading Chicago film and tape production company 
seeks experienced, self- starting engineer. This key 
person will be responsible for maintenance and oper- 
ation of our 1" edit system, cameras, etc. 5 years' ex- 
perience and college degree preferred. Excellent sala- 
ry and benefits. Box S -154. 

Satellite technician -to perform television traffic oper 
ations and associated technical services. Applicants 
must possess strong satellite communications carrier 
traffic experience with a working knowledge of video 
base band operations. Send resume to: Scott Smith, 
Group W, Satellite Communications, 41 Harbor Plaza 
Dr., P.O. Box 10210, Stamford, CT 06904. An equal 
opportunity employer, M/F. 
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Communications- microwave maintenance tee 
clan -Group W Satellite Communications has a c 

lenging opportunity available for a flexible individu 
work out of our Corporate Headquarters in Stamf 
The selected candidate will perform preventive mai 
nance and repair of both Harris and MA/COM SE 

microwave and associated UPS equipment to the c 
ponent level at various locations between New 
and Stamford. Will also complete video and audio 
formance tests in accordance with RS -250B specil 
tions. To qualify, applicants must have 3 -5 years' 
cation in microwave transmission of video and ai 
signals that are suitable for network distributir 
equivalent on- the -job experience. Current FCC ge 
al radiotelephone license required. In addition, r 
be able to demonstrate proper use of the follo% 
equipment: spectrum analyzer, RF sweep genes 
frequency counter and RF power meter. We requin 
individual who can lift heavy equipment (up to 
pounds), is not afraid of heights and can work var 
rotating shifts. In return for your skills, we offer a hi 
competitive salary and excellent benefits, please s 

resume and salary history to: Personnel Departrr 
Group W Satellite Communications, 41 Harbor P 

Dr., P.O. Box 10210, Stamford, CT 06904. An e 
opportunity employer, M/F. 

TV maintenance engineers. The George Washing 
University Departments of Continuing Education t 

Communication & Theatre are accepting applicati 
for television engineers. Must be qualified in the ins 
lation & maintenance of all equipment associated 
TV studio networks. Licensure as a general radiotel 
sion operator by the FCC is necessary. Comprehen 
benefits package, including attractive tuition as 
tance program. Please send resume w /salary requ 
merits to Mr. Herron, employment Coordinator, Pers 
nel Services Division, 2125 G St., NW, Washington 
20052. EOE/AAE. 

Engineer to assume CE responsibility for a $3( 
church TV facility. 3 -5 years' maintenance experie 
with one inch plumbs and quad tape essential, TK 
TR60/70 experience preferred. Must be able to m: 
cameras look great. Some editing. Immediate openi 
Salary negotiable. Send resume and brief testimon 
Chuck Brite, Trinity Gospel Temple, P.O. Box 9, Cant 
OH 44701. 

HELP WANTED NEWS 

Meteorologist needed for weekday anchoring. SE 

resume and tape to: Ron Wildman, WGXA -N, Box 3 
Macon GA 31297. 

South Pacific: dominant station in Micronesia is los 
it's senior reporter to Hong Kong. The person who 
replace him will be able to run the desk, do so 
anchor work and produce investigative reports. Gr 
company benefits, ideal locale. Tape and resume 
John Morvant, News Director, Guam Cable N 92 
Bellevue Drive, Pasadena, CA 91105. 

Assignment editor for top -5 market, network affilia 
Must be excellent journalist, experienced in motivat 
crews and reporters heavy into live ENG covera 
creative and imaginative in developing stories, skil 
and organized in future planning. Resume and writ 
samples to Box S-87. EOE. 

Co- anchor /reporter. Top NBC affiliate station in up! 
midwest. Applicant should have reporting and proa 
cing /anchoring experience. Leadership qualities a 

maturity a must. Tape /resume to Darren Daniels 
News Director, KMOT -N Box 1120, Minot, ND 587 
EOE. 

Florida's most watched news seeking experienc 
people to fill following positions: Assignment Manaç 
Night Assignment Editor, Producer, General Assit 
ment Reporter, Photographer. Please send resur 
tape if applicable. and salary requirements to , 
West, News Director, WTVT, P.O. Box 22013, Tampa, 
33622. No phone calls please. EOE, M/F. 

Weathercaster: Nest Coast net affiliate looking for 
perienced, dynamic weathercaster /reporter for ee 
and late news. Resume/tape to Ed Wilson, News Din 
tor, KJEO -TV P.O. Box 5455, Fresno, CA 93755. EC 

M/F. 

11 PM producer. Northeastern top 30s market is se 
ing experience and style. Nothing less that three yee 
experience is acceptable. Must be excellent peul 
manager to be In control" of your show We offer I 

tops in staff and facilities in a market that has an e 

gressive appetite for news. EOE. Send resume a 
salary history to Box S -114. 



ws director /anchor: aggressive affiliate needs a 
ramo to run our news department and anchor early 

late news. We need a sparkplug who can manage, 
le, edit, inspire our whole operation and do a superb 
anchoring. We're located in a small, but highly com- 

itive recreation area. We offer state -of- the -art equip - 
nt, a commitment to a quality news operation and 
want to be number one! Salary: $30,000. EOE. Box 
02. 

ecutive Producers & producers needed. Send 
es and resumes to: Steve Porricelli or Jackie Roe, 
no People, Inc., Box 116, Old Greenwich, CT 06870. 
3-637 -3653. 

st TN net affiliate seeks news anchor -reporter. Four 
us proven experience, degree, and /or comparable 
terience preferred. Minorities encouraged to apply 
id tape and resume to GM, WBBJ -N, 346 Muse, 
I. Box 2387, Jackson, TN 38302. EOE. 

chor: 6 PM & 11 PM, M -F, must have 3 -5 years 
Ghor experience. excellent on -air skills, strong writ- 

and reporting abilities. No phone calls. Send re- 
ne and videotape to News Director, WSLS -N 401 
urch Ave., Roanoke, VA 24011. EOE, M /F. 

rm reporter. WEAU -N News is looking for that 
que individual who can cover and report on farm 
ues and communicate those issues to both farmers 
i consumers. Resume and tape to News Director, 
AU -TV, P.O. Box 47, Eau Claire, WI 54702. Equal 
oortunity employer. No phone calls, please. Applica- 
i deadline September 3rd. 

pending news team needs experienced reporters - 
otographers. Anchor to compliment our female co- 
:tor for five and ten PM newscast. Tape, resume 
i salary requirements to Rick Wells, News Director, 
PX -TV P.O. Box 6699, Midland, TX 79711. 

chor: We are a growing station in a top 30 market 
king for a strong weeknight anchor to complement 
established female co- anchor. Candidates should 

re several years experience as a prime anchor in a 
dium market or weekends in a large market. Send 
urne, tape and references to Michael Sullivan, News 
nager, WKRN -N 441 Murfreesboro Rd., Nashville, 
37210. EOE. 

jrowth Western television market has openings 
a photographer. The position requires someone 

h a strong visual sense; ability to tell stories with 
:lures. Our photographers must be more than shoot- 
:--they function as field producers. The photogra- 
er candidate should have one year's experience 
toting. The candidate should also be able to edit. 
nd application letter and written resume to Box S- 
3. No phone calls please KTVN is an equal opportu- 
/ employer. 

e Chief Photographer's position includes the need 
someone with a strong visual sense plus an ability to 
nage people. The successful applicant should have 
upportive management style. The chief photogra- 
er should have at least two years' experience in 
toting television. The candidate must also have edit - 
skills. Please send us an application letter and re- 

ne to Box S -124. No phone calls please. 

teorologist Are you a qualified meteorologist with 
er skills to offer a network affiliate in one of the coun- 
t most livable cities? Could you handle news pro - 
:tion or engineering? Is this the right starting job for 
i? Box S -128. 

ring trouble landing a better lob? Maybe your 
urne and tape just don't sell. A new critique service 
major market news pros can help you help yourself! 
details, send a self- addressed stamped envelope 

3ox S -148. 

chorproducer. Small market network affiliate seeks 
le co- anchor for nightly newscasts. Strong repor- 
t /producing skills required, 3 years' minimum exper- 
ce. Competitive news market, must have strong air 
Isence, communication skills. Excellent pay and 
refits. Send resume to Box S -152. EOE. 

otographer. Competitive Midwest market looking 
a creative photographer who can make the story 
ne to life. Prefer two years' experience. Women and 
lollies are encouraged to apply Send tape & re- 
ne to Lane Michaelsen, Chief Photographer, WOAD - 
3003 Park 16th St., Moline, IL 61265. No phone 

is, please EOE. 

Newly acquired Southwest network affiliate expand- 
ing news department. Positions for experienced report- 
ers and photographers. Strong skills essential Send 
tapes & resumes to: Tom Knight, WITN -N, P.O. Box 
468, Washington, NC 27889, No phone calls, please. 
WITN -TV is an equal opportunity employer, M /F. 

Television journalist with strong writing and produc- 
tion skills. Must have journalism degree and a minimum 
six years' experience as a television journalist. Salary 
$35,000 per year, 40 hour week. Job site /interview San 
Diego, California. Initial screening through resume 
only; tape will be requested prior to interview Send 
resume to Job #FHC -1809, P.O. Box 9560, Sacramen- 
to, CA 95823 -0560 no later than September 9, 1985. 

Experienced anchor. CBS affiliate with #1 news oper- 
ation needs an experienced anchor for weekday 5PM, 
6PM and late newscasts. Send resume and videotape 
to Larry Smith, News Director, WSBT -TV 300 W. Jeffer- 
son Blvd.. South Bend, IN 46601. EOE, M/F 

Executive Producer.market leader seeking strong in- 
dividual. Successful candidate must be able to lead 
strong team of producers. Must be creative and ener- 
getic. Minimum 3 years on -line producing experience. 
This position is part of a strong management team. This 
position will be filled as soon as the right candidate is 
found. So apply now if it fits you. Send letter of philos- 
ophy, resume and references to Box S -162. EEO, M/F. 

HELP WANTED PROGRAMING 
PRODUCTION & OTHERS 

News producer. Strong Southeastern station looking 
for producer with minimum 2 years' experience. Num- 
ber 1 in this top 40 market, station seeking producer 
with winning attitude. Experience with live remotes and 
satellite live shots preferred. Resumes only to Box S- 
96. EOE. 

Program director: Combined public radio/TV station 
serving West Central Missouri seek aggressive, talent- 
ed, imaginative self -starter with strong supervisory and 
interpersonal relationship skills to head growing pro- 
gram operation. Required to work on several projects 
simultaneously and keep on deadline. University town 
with access to metropolitan and lake areas. Competi- 
tive salary range. Bachelor's degree and public broad- 
casting experience required. Application letter, re- 
sume, and references to: John Bradley, Director of 
Broadcast Services, Central Missouri State University, 
Warrensburg, MO 64093. 

Program Manager. Excellent opportunity for #2 per- 
son in programming to become program manager. Pre- 
fer independent TV experience or 3 to 5 years' located 
in Sunbelt. Box S -106. 

Promotion Manager. Excellent opportunity for hard 
working assistant to move into managers' position. In- 
novative, creative and independent TVexperience nec- 
essary. Southeast location. Box S -105. 

Producer /Director. WHAS -TV in Louisville is seeking 
an experienced professional with a proven track re- 
cord. A strong background in news and live program- 
ming is required. Send resume and references to: Jerry 
Lloyd, WHAS -N RO. Box 1084, Louisville, KY 40201. 
An equal opportunity employer. 

Production Manager: Midwest medium market 
N /Production House needs skilled administrator for 
35- person department. Must be able to motivate staff 
to a creative frenzy, yet provide strong organizational 
and supervisory skills to keep the operation tight and 
efficient. Send a letter of introduction, your resume, and 
salary requirements to Box S -120. 

Producer /Director. Top -rated CBS affiliate in medium 
Florida market looking for person with three years ex- 
perience directing news shows and managing person- 
nel. Must have commercial experience and be able to 
technically set up video equipment. Need good driving 
record and valid license. Send resume and salary re- 
quirements to Box S -133. EOE. 

Art Director: 3 -5 years television graphics experience 
required. Job encompasses design, print, set design, 
electronic graphics for on -air news. Experience with 
electronic art equipment manadatory. (Vidifont V and 
art Star preferred.) Excellent benefits. Send resume/ 
samples, salary requirements to: Rick Stora, Produc- 
tion Manager, WIS -N P.O. Box 367, Columbia, SC 
29202. Cosmos Broadcasting Corporation. EOE. 

Broadcasting Aug 26 1985 
lesi 

Programming Supervisor. Under the supervision of 
the Director of Broadcasting, prepares advance pro- 
gram schedule, supervises program acquisition, pro- 
gram operation and research activities. Seeking a cre- 
ative individual able to take an aggressive, 
nontraditional approach to programming a public tele- 
vision station. Required degree in mass communica- 
tions or related field and three years experience in 
television programming and production or equivalent 
combination of education and experience. Sala - 
ry:$24,000- $28,000. Send letter of application and re- 
sume to Myra Pollack, WLIW /Channel 21, 1425 Old 
Country Road, Plainview, New York 11803 by Septem- 
ber 9. EOE/AA. 

TV Producers, South Dakota Public Television Net- 
work. SD Public Broadcasting is seeking applicants for 
two (2) producer positions: Instructional Television 
(IN) in Vermillion; and Agricultural /Economics (Ag/E- 
con) in Brookings. Duties: Supervise the production of 
television programs in the area of IN or Ag /Econ. for 
SD Public Television Network; plan and supervise pro- 
gram production including scriptwriting, research and 
development, editing, and grant research functions; 
develop budgets for each programming area, and 
compile and distribute information about ITV or Ag /E- 
con events and other relevant information. Requires: 
BA/BS in Communications with a broadcast emphasis 
or related media field (or economics for Ab /Econ pro- 
ducer position) and 3 years experience in the television 
production field or speciality area (Econ for Ag /Econ 
Producer) or an acceptable equivalent combination of 
education and experience. Minimum salary $18,928. 
Deadline: August 30, 1985. Send resume (including 
Social Security number) to Bureau of Personnel, 118 W 
Capitol, Pierre, SD 57501. An equal opportunity em- 
ployer. 

TV Producer /Director. Two openings. Produce and 
direct programs for local and national public Nand for 
other clients. May include teaching one production 
class. Annual salary $18- 25,000. Requirements: Exper- 
ience in all facets of studio & field production. Proposal 
writing and project management skills. Bachelor's de- 
gree for one opening, master's for the other. (Master's 
preferred for both.) Two years experience. Demo cas- 
sette upon request. Send resume & references post- 
marked by August 30, 1985 to: Employment Manager, 
Personnel Department, Texas A &M University. College 
Station, TX 77843. EEO /AA. 

Senior development professional: Aggressive, well - 
respected 2 TV/2 radio broadcasting operation (total 
audience =top ten market) is seeking an experienced 
fundraiser for major responsibility in raising $4million 
this year. The job description and the job title are both 
flexible and will suit the background and the exper- 
ience of the final candidate. At a minimum, responsibil- 
ities include a major membership program (all the ba- 
sics plus direct mail, telemarketing and major gifts) and 
could include additional supervisory responsibilities 
for planned giving, underwirting and /or auction, de- 
pending upon interest and experience. Supervision of 
an eight -person staff included. Position requires dem- 
onstrated ability in on -air fundraising, writing, supervi- 
sion and major campaign coordination. A terrific, high - 
visibility position for an experienced, bright, energetic, 
hard -working person. Salary will depend upon exper- 
ience and responsibilities. Excellent benefits package. 
Reports to Vice President, Development & Publicity. 
Apply with resume and salary requirements to Devel- 
opment, Dept. B, P.O. box 1263, Buffalo, NY 14240. An 
equal opportunity employer. 

PM Magazine co-host to work with current male co- 
host. Experience in television reporting, producing and 
on -air required. WII produce story segments for pro- 
gram. Send resume, tape, and salary requirements to 
Executive Producer, PM Magazine, WFMY -N P.O. Box 
N -2, Greensboro, NC 27420. 

Director wanted for fast -paced, top rated news format 
as well as talk- variety program, public affairs shows 
and specials. Take charge attitude a must. Strong 
background in medium market with similar responsibil- 
ities essential. Position in major Northeast market net- 
work affiliate. Please send resume, salary requirements 
to Box S -143. Equal opportunity employer. 

Major Northeast network affiliate seeks producer for 
talk -variety show Must be motivated, creative, clever. A 
self- starter who is "aware" and can manage, supervise 
and motivate talent and staff to generate ideas. Exper- 
ience with similar type show a must. Please send re- 
sume, salary requirements, to Box S -142. Equal oppor- 
tunity employer. 



Reporter /assistant producer. EG &G Energy Mea- 
surements Inc., has an immediate opening for an ex- 
perienced reporter /assistant producer to operate a va- 
riety of broadcast video equipment including cameras, 
recorders, computer -controlled editing equipment and 
switchers. Serving as a video production crew member 
in both studio and remote situations, selected candi- 
date will perform on- camera interviews, news -style 
stand -ups and audio voice -overs. In addition, will as- 
sist producer in writing copy and breaking down 
scripts. Qualifications include an extensive knowledge 
of all stages of video production, with at least three 
years' experience in a broadcast news or corporate 
video environment. A working knowledge of comput- 
ers, computer -controlled equipment and software is 
required, as well as a four year degree in video produc- 
tion or broadcast journalism (equivalent training and 
experience will be considered). All applicants must 
submit a demo tape. EG &G offers a competitive salary 
and excellent benefits. To find out more, please send 
your resume and salary history to: Dave Stoeckle, P.O. 
Box 1912, Las Vegas, NV 89125. Equal opportunity 
employer US citizenship required. 

Telecommunications marketing and development 
specialist. Master's degree required; preferably in 
marketing or telecommunications. Experience in plan- 
ning, educational research and needs assessment de- 
sired. Must possess excellent written and verbal corn - 
munication skills and working knowledge of 
contractual educational programs with business and 
industry. VWrking knowledge of microwave, ITFS and 
cable TV systems helpful. Closing date September 4, 
1985. Contact Personnel Office, Kirkwood Community 
College, PO. Box 2068, Cedar Rapids, IA 52406, 
319-398 -5615. 

Scheduling & traffic coordinator. WNYC -TV is look- 
ing for a scheduling & traffic coordinator to prepare 
monthly program schedules, create programming re- 
ports, maintain program standby playback list, main- 
tain contact with program distributors, prepare con- 
tract executions and maintain long range program 
plans. Requirements are a BA in Nor communications. 
Min. 2 yrs.' exp. in broadcasting and excellent commu- 
nication and organizational skills. Salary is $25K. Send 
resume to Personnel Director, WNYC, 1 Centre St., 26 
Flc, NY, NY 10007, Please state position on envelope. 
No phone calls. EOE. 

Creative director. Network affiliate, top 40 market. Re- 

sponsible for conceptual development, implementa- 
tion of graphics: on -air, including sets, and in all adver- 
tising media. Exciting opportunity for experienced 
graphic person with innovative ideas. EOE. Box S -149. 

SITUATIONS WANTED MANAGEMENT 

General manager or station manager: over 20 years 
solid results in programming, sales news and budget 
control. Industry leader with best credentials. Box R- 
149. 

25 year broadcast pro ready for long -term GM posi- 
tion in Nor corporate in -house video center. Start-up 
or established. Currently USA Manager of Broadcast 
Markets for Fortune 100 company Excellent refer- 
ences. Prefer Florida, all considered. 404 -393 -1320 
or, evenings 404 -943 -7387. 

Experienced 26 year radio veteran -previous 18 as 
owner /operator seeks TV management in Carolinas, 
\A, or MD. Box S -157. 

SITUATIONS WANTED ANNOUNCERS 

Major league baseball broadcaster seeks football 
and /or basketball schedule. NFL, NBA and major col- 
lege TV-radio experience. S -99. 

Former news director- anchor returning to television. 
Polished professional. Adult communicator All offers 
considered. 904-673 -5215. 

SITUATIONS WANTED TECHNICAL 

Experienced Master control for Network Affiliate; 
Experienced ENG shooting, interviewing in field and 
editing for cable operation, FCC first, Radar, Naber. 
Seeking operations position. Bill 201 -383 -0260. After- 
noons: 201 -383 -0654. 

Experienced Master control for network affiliate; Ex- 
perienced ENG shooting, interviewing in field and edit- 
ing for cable operation, FCC first, Radar, Naber. Seek- 
ing operations position. Bill 201 -383 -0260. 
Afternoons: 201 -383 -0654. 

A super chief is ready to roll for your station, 20 years 
television experience, technically competent, interacts 
well, straight forward no nonsense worker and family 
man. Box S -125. 

Due to ABC layoffs, fifty broadcast professionals 
( camera -chyron- videotape- maintenance) will be avail- 
able soon. Contact Mr. Marshall. Box 5126. 

TV reporters don't have to be vapid and blonde. I'm 
not. Network newswriter /producer with style, smarts 
wants to get out on the street. Let's talk. Box S -129. 

Dependable chief engineer looking for new chal- 
lenge, experienced in all phases of television - produc- 
tion - management - hands -on maintenance. Will relo- 
cate. Presently employed. Call evenings 208-43- 
5065. 

Maintenance engineer. FCC 1st, Associate Electron 
ics, MBA. Six years electronics maintenance exper- 
ience. I am seeking a challenging position in a televi- 
sion station of post production company as a 
Maintenance Engineer. Wiling to relocate. Write to: Al 
Chaney, 1415 Oak Nob Way, Sacramento, CA 95833, or 
call 916 -922 -3456. 

SITUATIONS WANTED NEWS 

News director /anchor, in overseas market ready to 
return stateside. Will be at RENDA. Box S-83. 

Reporter who can do it all. Hard news, docs, features. 
Outstanding live ability. 3 years' experience. Seeks me- 
dium market or competitive small market. 218 -727- 
2014. 

Lost sheep wants to return to flock. Former Major 
Market News Writer /Assignment Editor, now in produc- 
tion, is itching to return to newsroom. I'm the exper- 
ienced, hard working professional you need. Let talk. 
Box S -38. 

SITUATIONS WANTED PROGRAMING 
PRODUCTION & OTHERS 

Versatile, enthusiastic seeking position in Nor video 
production. Trained in all aspects of the field. Will relo- 
cate. Alan Miller, 615-833 -8287: leave message of 
832 -8022 after 5pm CDT. 

Top 20 A.D. is ready to call the shots. Looking for A.D. 
position with real career potential or directing slot. Let 
me be an asset to your staff. Box S -39. 

ALLIED FIELDS 
HELP WANTED SALES 

Sales ability with solid news background needed in 
a representative of national story feed. Liberal incen 
tives for adding client stations to our line-up of the 
country's best news and programming organizations. 
Must speak the news director's language and under- 
stand how to market a program service to this specific 
prospect. Will consider personable, enthusiastic news 
man without sales track record. Excellent opportunity 
for right candidate. Resume and salary history to: Local 
Program Network, 90 South 11th Street, Minneapolis, 
MN 55403. 

Experienced salesperson wanted by 14 year old, 
very established jingle house with excellent reputation. 
If you can't travel, good phone technique a must. Re- 
sume or call: PMW, Box 947. Bryn Mawr, PA 19010. 
215 -825 -5656. 

HELP WANTED TECHNICAL 

Director of engineering, Durham Life Broadcasting, 
Inc. Raleigh based company in Southeast seeks pro- 
fessional with senior management and state -of- the -art 
experience. Position requires strong leadership abili- 
ties and desire to continue building program. Requires 
first class radio telephone license and a minimum of 5 
years' experience in technical and operations proce- 
dures with a minimum of 2 years in an administrative 
capacity Must have full knowledge of FCC rules and 
regulations. Responsible for operation and mainte- 
nance of all AM,FM and UHF broadcasting and trans- 
mitter facilities. Send resume and salary requirement to 
Personnel, Durham Life Broadcasting, PO. Box 1511, 
Raleigh, NC 27602. EOE, MF 
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Third Coast Video in Austin, Texas has an immedi 
opening for an experienced video tape editor. Exp 
ience with CMX, Ampex ADO, and Grass Valley nec 
sary. Only qualified applicants need reply Send 
sume and demo in confidence to: Third Coast Vid 
Inc., 501 North I.H. 35, Austin, TX 78702, ATTN: Jeff 1 

Pelt. 

HELP WANTED NEWS 

Spokesperson for major, national trade associatif 
Media relations experience, strong verbal and writi 
skills essential. Broadcast experience preferred. St 
stantial travel throughout US. Salary in low 40's. Re 
in confidence to: Donna Hilderly, The Tobacco Institt. 
1875 I St. NW., Suite 800, Washington, DC 20006. 

HELP WANTED PROGRAMMING 
PRODUCTION & OTHERS 

Producer/Writer. Responsible for the developm 
and production of KUAT radio news and public at 
programs. One year's experience with degree in cc 
munication- related discipline, or five years' experier 
in lieu of degree. Salary- -18K plus generous frir 
benefits. Send resume and aircheck, demonstrat 
newswriting, newscasting and documentary work 
Employment Office, University of Arizona, 1717 
Speedway, Tuscon AZ 85721, by September 13, 19 
EEO /AA Employer. 

SITUATIONS WANTED INSTRUCTION 

Want radio broadcast instructor position. 5 ye 
experience small private college. News & copywriti 
production, programming, D.J., sales, traffic, F 

Write Box S -163. 

WANTED TO BUY EQUIPMENT 

Wanting 250, 500, 1,000 and 5,000 watt AM -FM tra 
mitters. Guarantee Radio Supply Corp., 1314 'tut 
Street, Laredo, TX 78040. Manuel Flores 512 -72 
3331. 

Instant cash- highest prices. Vile buy TV transmit) 
and studio equipment. $1,000 reward for informa 
leading to our purchase of a good UHF transmi 
Quality Media, 404 -324 -1271. 

Wanted: Used 50kw AM transmitters that have bi 
well maintained, with good maintenance records t 

documentations. Must also use current tube type 
junk. Call/write Watt Hairston, Sudbrink Broadcasti 
14 Music Circle East, Nashville, TN 37203, Tel. 61 
748 -8150. 

RADIO PROGRAMING 

Radio & TV Bingo. Oldest promotion in the indu 
Copyright 1962. %%rid Wide Bingo, PO. Box 2: 
Littleton, CO 80122. 303-795-3288. 

Attention radio stations with a dish. Looking at 
Corn IR, a proven winner coming your way Sept. 
America's first and most successful Syndicated F 

Estate 2 -way talk show will be fed live each Sunda 
11am EST- -Barter Basis with excellent local avails! 
fect for your real estate, builders, developers and fir 
cial clients. Stations now being cleared on a first co 
first served, exclusive market basis. Get your piec 
the real estate advertising dollar in your marketplt 
First 50 markets cleared report 100% sales of k 

avails with waiting list- -play it live of tape-dela 
Hosted by America's only nationally syndicated T 
radio personality covering the world of real estate,' 
has appeared on ABC's Nightline, and is currently s 
weekly on PBS stations nationwide. The show wil 
cross -promoted of TM with a heavy national campi 
to attract listeners and advertisers. To clear your 
tion, call Diana Calland 202 -483 -2280, or write In: 
Real Estate, Suite 1410, 141015th St., NW, Washing 
DC 20005. 

FOR SALE EQUIPMENT 

AM and FM transmitters -used, excellent condi 
Guaranteed. Financing available. Transcom, 2' 
379 -6585. 

20KW & 3KW CCA 20,000DS (1973) w /stereo 
CCA 3000E (1973) w/1980 synth. exc. Both on air a 

power w /FCC proof. Call Mr. Cooper 215-379 -6: 



ew TV startups. Quality Media can save you money 
no quality equipment at lowest prices. Business 
fans, financing available. Quality Media 404 -324- 
271. 

KW AM Gates BC -5P, 125% PP modulation at 5Kw. 
)ares in mint condition w/FCC proof. Gates 250 GYon 
r. M. Cooper 215-379-6585. 

>wnsend 55KW UHF transmitter. Immediate deliv- 
y, good condition. Quality Media 404 -324 -1271. 

CA TCR -100 2" video cart. Pinzone diagnostics, 
Ins, spare parts, excellent condition. 2 for $25,000 
ich. Quality Media 404 -324 -1271. 

ansmission line, 6 1/8" EIA. Rebuilt line. New inner 
inductors. $750 per section. Quality Media 404- 
x4 -1271 

iKW UHF TV transmitter, GE. Excellent condition: 
railable now Also, other AM -FM -TV transmitters; ma- 
r production gear. We buy & sell. Many spare tubes & 
arts for transmitters. Ray LaRue, 813-685 -2938. 

sw manufacturer of UHF, LPN, FCC type accepted 
Mid state transmitters has three 100 watt prototype 
lits for sale. New warranty, $13,500 each, immediate 
?livery call CommTele anytime 713-479-1614. 

Thomson MC601 color cameras, Fujinon 14 X 1 

nses, CCU's with Multi Core interface, rear V.F. zoom 
focus controls. Contact Walter J. Edel, 212 -689- 
)40. 

ver 60 AM -FM transmitters. All powers. All spares, 
1 books. All our inventory. Nbrld leaders in broadcast 
insmitters. BESCO International, owner, Dick Wit - 
Iuski, owner, 5946 Club Oaks Dr., Dallas, TX 75248, 
14-630 -3600. 26th year of service to the broadcast 
dustry 

utomatlon system, SMC ESP -1 complete with 4 
ari, 4 Carousels, logging package. etc. Call for de- 
ils, WMMQ 517 -372 -3333. 

rL -Used Moseley PCI -303? 950 MHZ W /505 com- 
ner $4500 00 Firm Call 504- 924 -3065 after 5PM 
DT 

utomatlon System -Used. Composite (SMC) with 
P -1 Controller, 3 Stereo Reels, 2 Mono Carousels, 
ET Join, clock -$9000.00 Firm. Call 504 -924 3065 
ter 5PM CDT 

Itentlon: sign -on stations, independents, cable 
imparties and low power TV stations...We have for 
tie: Two TK -761 studio cameras (Plumbicon) includ- 
g Angenieux 15Z1 lenses, CCU's, 45 meter cable, 
1d carrying cases. Only 2 years old. N@ recently up- 
aded. $20,000 each or make best offer. Call Dale 
afford, Operations Manager, WGXA -TV, Macon, GA, 
2- 745 -2424. 

led broadcast TV equipment. Hundreds of pieces 
anted and for sale. Please call Systems Associates to 
ceive our free flyer of equipment listings. 213 -641- 
142. 

ank tape, half price! Perfect for editing, dubbing, 
.Id or studio recording, commercials, resumes, stu- 
tnt projects, training, copying, etc. Elcon evaluated 
4' deocassettes guaranteed broadcast quality To or- 
tr, call Carpel Video, Inc., collect, 301 -845 -8888 

Ikegaml HK- 357A11lax cable TV color TV cameras 
th appropriate Fujinon or Canon lenses. Like new 
Ty low usage - with warranty. Contact: Eric Duke or 
ithy Brunetti 212- 757 -8919. 

my BVE 500/800 editors and interface boards to 
>ny BVU 200's, V/O 5800's and 1100's. Call 303 -629- 
147 collect 

ailing a new station? Equipment brand new in 
arch 1984 for sale due to format change. Rarely, if 

er used. In excellent condition. Comtech digital sat - 
ite system with dish, Moseley remote control, Harris 
adalist console, 4 -Otani playback reel -to-reel units, 

770 record- playback reel -to -reel unit, 2 ITC SP cart 
achines, ITC RP record -playback cart machine. Call 
in Davis, WJJN, Newburgh, IN 812 -858 -5352. 

TCR -100A 2' cart available immediately. 8000 
ries serial number. Includes 300 carts, air system. 
'U 100A EPIS, spare head. Excellent condition. Call 
details & price. A.F. Associates, 201- 767 -1000, 

k for Marc Bressack. 

ow and used radio broadcast and microwave 
Hers. Complete nationwide sales and service, erec- 
n specialists. Bonded, with 25 yrs. experience (Turn - 
y Operations), T.M.C.I., 402 -467 -3629. 

3/4" Evaluated Vldeotapel Guaranteed to look and 
work as new Prices: Mini -20s $7.49, Large 20s or 
shorter $6.99, 30 minutes $9.49, 60 minutes $12.49. 
ELCON evaluated, shrink wrapped and delivered free! 
Master broadcast quality at half the price. Hundreds of 
thousands sold to professional users. To order call Car- 
pel Video, Inc., collect, 301-845 -8888 

Telecine, that'; our specialty. Free lists. RCATP66, RCA 
FR -35, RCA FP -35, Eastman 250, 275, & 285, Eastman 
PD -1, RCATK -27 & 28s, RCATP -7B, readers, splicers, 
preview projectors, great prices. Trade in your old gear. 
International Cinema, 6750 NE 4th Court, Miami, FL 
33138, ph:305- 756 -0699, TLX 522071. 

Automation for sale: IGM System Ill w /live assist 
package, logging, 3 stereo II.42 GO- CARTS, 4 Otani R- 
R, spare power supply, many extras. Excellent condi- 
tion. Contact Jim Garrett, CE 616-345 -2101. Fetzer 
Broadcasting Service, 590 W. Maple St., Kalamazoo, 
MI 49008. 

BMS Portable microwave transmitting system, nearly 
new, including antenna and battery pack. 315-683- 
5669. 

Needed -RCA TP -66s for immediate application. For 
sale -- BVH- 1100s, BVH- 1000s, VPR -3, VPR -2B, VPR -2, 
TR -600s, TR -60s, TP -15, TK -27, TP -7. Do you have 
equipment no longer used? Call us, we'll turn those 
items into cash. Media Concepts, 919 -977 -3600. 

Almost New. 320 ft. Pi -Rod Tower & 3 Bay FM Antenna. 
Bargain. Phillips 615 -566 -1000 or 615 -457 -2697. 

RADIO 
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GENERAL MANAGER 

OR 

SALES MANAGER 
Our group is looking for that unique 

person that can street sell radio as well 
as manage and motivate others. In 
return we offer an exceptional oppor- 
tunity that could lead to equity in one 
of our properties in the Southwest, 
Midwest or Southeast. Please mail 
your current resume to Box 
% Broadcasting, 1735 Desales St., 
N.W., Washington, D.C. 20036. 

An Equal Opportunity Employer 

RADIO' RADIO' RADIO' RADIO' RADIO' RADIORADIO 

GENERAL MANAGER 
SOUTHEAST LARGE 

MARKET AM /FM 
Manager of people. Needs solid sales 
and programming history. No desk - 
bound executive. Want a hungry spark 
plug involved with staff, market, clients, 
who can help staff and department 
heads develop effectively. Quality group - 
owned stations have outstanding pro- 
gramming, good facilities. Autonomy, 
support, incentive for right person. Very 

attractive market. Box S -145. 

Broadcast Group looking for 
sales oriented aggressive General 
Manager for well established full 
service radio station in northeast. 
Could be Sales Manager on the 
way up. EOE. Box S -4. 
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Help Wanted Announcers 

STAFF 
ANNOUNCER 

One of Los Angeles's major 
radio station has an excel- 
lent opportunity for an ex- 
perienced Staff Announcer. 

The qualified candidate 
must have top ten major 
market air experience 
along with R & R back- 
ground. 

So if you are ready to join 
an enthusiastic team in a 
progressive work environ- 
ment send your resume 
and tape to: 

Box 205, 
Dept. SA, 

11514 Ventura Blvd., 
Studio City, CA 91604 

Equal Opportunity Employer 

Help Wanted News 

ws'ä 
TWO LONG TERM 
OPPORTUNITIES 

Morning personality for 50 years old 
Shenandoah Halley Institution. 60 -70 per- 
cent shares among 35+ with news -agri- 
culture -conversation. Heavy community/ 
client involvement. 
Experienced, mature with sense of hu- 
mor. 

Farm news Director who understands 
farming to become "Voice of Agriculture" 
in 100 mile radius. Will have own seg- 
ment and maintain exclusive client list. 

Heavy farm community involvement/ap- 
pearances. 

Resume/tapes in confidence to: 
Bob Rall, General Manager, Box 752 
Harrisonburg, Va. 22801. EOE. 

Member of the Gilmore Broadcasting Group 

1 
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Help Wanted Sales 

ACCOUNT EXECUTIVES 
Charlotte's fastest growing FM seeking experienced sales people. Excellent compensation 

package, good growth potential with aggressive radio company Resumes in confidence to: 

Jerry Reckerd (VP /GM), WLVK -FM 

4701 Hedgemore Drive, Suite 801 

Charlotte, NC 28209. 
Or Call: 704-529-0097. 

EOE, M/F 
Capito! Broadcasting Corporation 

EAST COAST 
SALES EXECS 

Sophisticated KLOK -FM San 
Francisco is looking for polished 
East Coast sales executives who 
want to make a name for them- 
selves on the West Coast. 

Contact 
Philip C. Davis 
415- 788 -2022 

Help Wanted Technical 

Chief Engineers needed for fast 
growing radio group in NE, SE and 
MW. Send resume and references 
to: Lynn Deppen, P.O. box 669, Au- 
gusta, GA 30903. EEO Employer. 

Situations Wanted Management 

SEEKING NEW CHALLENGE 

Dynamic, creative leader ready for new 
station management challenge. 14 years 
in broadcasting. Celebrated accomplish- 
ments. Seek VP /GM responsibilities for 
aggressive, savvy, major- market com- 
pany. Call Michael Edwards (212)868- 
1121. 

Looking for GM or GSM position 
with quality broadcast group. Ex- 
tensive broadcast background. 

Call: Lee Dombrowski 
602 -624 -1544. 

Situations Wanted Announcers 

THE MOST FROM 
YOUR MORNING! 

Dynamic AM drive specialist seeks 
new home. Track record shows in- 
stant ratings & revenue. FM only If 
you're serious about success, we 
should talk. 505 -988 -4505 

CAN WE TALK? 
Controversial Talk Host "On Hold!" Quick 
Paced, Skilled Interviewer, Provocative, 
Compelling Open Phones, My Beat: The 
Offbeat, "One of the great new breed," 
Larry King, Mutual. Call Ed Tyll 301 -356 - 
6308. 

TELEVISION 
Help Wanted Management 

General Manager 
WVPT Channel 51 

a Public Television Station in Harrisonburg, \A 
Our station is located in the middle of the 
beautiful Shenandoah Valley of Virginia, 
surrounded year round by a variety of 
scenic tranquility. 
Inside, the scene is very different. We 
have a level of growth opportunity that 
belies our demographics. Our profes- 
sional staff have an insatiable appetite 
for and record of success. 
Our local production /programming ca- 
pability exceeds our market position. 
However, we do need a leader. A man- 
ager who is skilled in participative man- 
agement; can help us further motivate 
ourselves; can stimulate us in new areas 
of fund raising: is knowledgeable of the 
industry's latest technical approaches; 
can continue to convince the community 
that the station is indispensable as a visa - 
ble alternative to commercial television. 
Commensurate salary and benefits will 
be paid to the person with the right quali- 
fications. 
Send your resume to: WVPT 
Port Republic Road 
Harrisonburg, V4 22801 
Attention: John W. Dickie 
All replies will be treated in confidence 

PROMOTION MANAGER 
Sunbelt major market network televi- 
sion station is seeking a creative pro- 
fessional with proven management, 
communication and organizational 
skills to supervise all aspects of print 
and on -air promotional activities. 
Send resume and full particulars, in- 
cluding salary requirements in first 
letter to Box S -151. No tapes, 
please. Equal Opportunity Employ- 
er. 

TOP INDEPENDENT 
seeking local sales manager with strong 
independent background. Strong leader 
desired for major market position. Salary 
open, EOE. Send resume to Gregg Filan- 
drinos, Director of Sales, KPLR -TV, 4935 
Lindell Blvd., St. Louis, MO 63108. 
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Help Wanted Announcers 

WNBC --NEW YORK 

Seeks America's most exciting basket- 
ball play -by -play announcer for 85 -86 
NBA Season. 

THE NEW JERSEY NETS...one of pro - 
basketball's most exciting teams needs 
announcer /personality to complement 
their exciting style of play on New York's 
most sports- oriented radio station. 

Send tape and resume to Dale Parsons, 
Program Manager, WNBC, 30 Rockefel- 
ler Plaza, N.Y., N.Y. 10020. No phone calls 
please. 

TOP TEN STATION 

seeking creative, energetic person. a total pro, 
to team with our female co -host for highly 
succesful morning talk show Zany to serious, 
you'll do it all! Super staff; great benefits. Send 
your resume and photo to Box S -26 EEO M/F. 

Help Wanted Sales 

ADVERTISING SALES 

Self starting New York based sale- 
sperson for growing television net- 
work that broadcasts exclusively to 
the health care industry. Candidate 
should be experienced in television 
time sales as well as program un- 
derwriting. Knowledge of pharma- 
ceutical and medical industries is 
desireable. Compensation based on 
salary and liberal commission. EOE. 
Box S -144 

Help Wanted Technical 

TV TECHNICAL 
DIRECTOR 

The Christian Broadcasting Network, 
Inc., an evangelical Christian ministry, lo- 
cated in Virginia Beach, Va. has an imme- 
diate opening for a Technical Director in 

their Production Services division. The 
qualified candidate will have 5 years ex- 
perience in live television with news ex- 
perience a must. Position requires quali- 
fied video operator with general 
knowledge of engineering, audio /video 
routing, digital video effects, and all 
areas of production...camera, audio, 
lighting, videotape. Must be able to work 
well under pressure and willing to work 
nights, holidays and weekends. If you 
feel led and wish to serve, send resume 
and salary requirements, in confidence 
to: 

The Christian Broadcasting Network, 
Inc. 
Employment Dept., Box TD 
CBN Center 
Virginia Beach, VA 23463 

CBN is an equal opportunity 
employer. 



Help Wanted Technical 
Continued 

TELEVISION 
ENGINEER 

CHIEF 

Large closed -circuit col- 
lege television system 
seeks Chief TV Engineer 
with 3 years experience op- 
erating and repairing color 
TV production equipment. 
Operates TV master control 
with faculty, producer /dir- 
ector and other engineer. 
Works in production situa- 
tions and high -tech bench 
repair. KY- 2000s, BVUs in- 
teractive Laser discs, 
switchers, TBC, audio mix- 
ers, scopes, and signal 
routing devices. 

COUNTY COLLEGE 
OF MORRIS 

(201) 361 -5000, EXT. 251 
RANDOLPH, NJ 

Equal Opportunity Employer, 
MF 

CHIEF ENGINEER 
An exceptional opportunity for a highly 
qualified and dedicated Chief Engineer 
has developed at a successful indepen- 
dent station in a top 50 market. The sta- 
tion is on the threshold of development 
with major technological advances as 
part of its long -range planning. Our need 
is for a Chief Engineer with the knowl- 
edge of state of art for planning and de- 
velopment along with the willingness for 
hands -on maintenance. The market is 
one of America's "most livable cities ". If 
you have the desire to excel) and benefit 
financially by your contributions, this is a 
golden opportunity An EEO employer. 
Box S -82. 

Help Wanted Programing, 
Production, Others Continued 

WFLD TV in Chicago has an immediate 
opening for an Associate Director. Minimum 
2 years experience in broadcast television 
directing, floor directing, and coordinating 
central control room operations. Also must 
have hands-on experience with video pro- 
duction switchers, and ability to operate 
video switcher while directing. Send resumes 
to Jackie Woods, Personnel Administrator, 
WFLD TV, 300 N. State St., Chicago, IL 60610. 

We are an EEO 
employer. 
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Help Wanted Programing, Production, Others 

PRODUCERS 
Grow with a growing company. 

Medstar 
Communications is 

now one of the lead- 
ing television produc- 
tion companies in 
the health/medical field for both broad- 
cast and non -broadcast audiences. 

We need field producers with strong 
writing skills and full story capability 
because we are growing at a rate of 
100% per year. 

Candidates will need two or more 

years of broadcast 
television experi- 
ence with a college 
degree and award - 

winning, verifiable broadcast credits. 
If you qualify, send your resume 

along with a cover letter to Medstar 
Communications, Inc., 1305 South 
12th Street, Allentown, PA 18103 (no 
tapes or telephone calls, please). 

And grow with a growth company. 

M= DSTAR 
where health matters 

WRITER /PRODUCER 

COURAGE 
HEART 

A BRAIN 
If you have all three and a demo reel 
to match, we want you to create vid- 
eo promos and radio spots for CNN 
and Headline News. We offer a pro- 
ducer's Oz, with the most exciting 
networks on the air, plus spectacular 
design, production and editing facili- 
ties. 

Send resume and reel to: 
Jay Newell 

Turner Broadcasting, Inc. 
1050 Techwood Drive, NW 

Atlanta, Georgia 30318 

EOE 

Brand New Rank, Cin- 
tel needs colorist in Mi- 
ami. Excellent opportu- 
nity to share our 
growth. 

Broadcast Video, Inc. 
20241 NE 15th Ct. 
Miami, FL 33179 

Call Collect 
305 -653 -7440 
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I M A G A Z I N E 

Fourth market VHF station seeks dynamic. seasoned & 
creative field producer for highly -produced magazine 
show. 3 to 5 years field producing background re- 
quired. Solid story- telling technique and slick produc- 
tion values are a must for this daily prime- access show 
Candidates must be able to book promotable stories, 
handle pressure. deliver consistently strong pieces. 
and wokr well with talent and technical staff. 

Send resume and demo tape ASAP to: 
Cynthia Fenneman 

Executive Producer 
KYW-TV 

Independence Mall East 
PhIladeloh:a PA 19106 

GNUIIP 

Kvw -Tv 3 W 
Equal Opportunity Employer 

SPORTS PRODUCER 

#1 Station in major market seeking 
Sports Producer for Program Depart- 
ment. Must have experience in major 
league sports production and 10 minute 
tape demonstrating your work. Produce 
40 baseball games; prime specials; col- 
lege sports; soccer. 

Send resume and tape to KDKA -TV, One 
Gateway Center, Pittsburgh, PA 15222, 
ATTN: Program Manager. 

Westinghouse Broadcasting & Cable is 

an equal opportunity employer. 



Help Wanted Programing, 
Production, Others Continued 

BROADCAST 
OPERATIONS 

COORDINATOR 
A leading Pay -TV services located in the 
greater Los Angeles area is seeking an 
Operations Coordinator to manually cre- 
ate our operations log and convert the 
data into the computers. Additionally, se- 
lected candidate will assist in the cre- 
ative scheduling of on -air promotions. Fa- 

miliarity with television and /or video tape 
operations is highly desirable. A mini- 
mum of two years' broadcast related ex- 
perience with an emphasis in satellite /ca- 
ble networks is required. Excellent 
communication and organizational 
skilled are also mandatory. 

We offer a competitive salary and excel- 
lent benefits plan. Only those resumes 
with salary history included will be re- 
viewed. Please send your resume to: 

Box S -135. 
Equal Opportunity Employer. 

C11r PHOTOGRAPHER EDITOR 

Award winning PM MAGAZINE with a committment to 

staff and excellence is looking for a co- hostproducer 
to work with male co -host. Experience a must. Looking 

to fill position immediately. Send resume and tape too. 

Pat Ahl. WCMH -N 3165 Olentangy River Rd.. Colum- 

bus. OH 43202. No phone calls. please. EOE. 

INDEPENDENT TELEVISION 
PROGRAMMING STRATEGIST 

Top 50 UHF start up needs experienced pro- 
grammer with exceptional ability and record 
with exceptional ability and record of success- 
ful performance. EEO, Box 5690, Providence, 
RI 02903. 

Y0Sn, CO -HOST PRODUCER 

Award winning PM MAGAZINE In top 30 market Is look- 

ing for a creative and experienced minicam operator 
and editor Send resume and tape to: Pat Ahl, WCMH- 
TV 3165 Olentangy River Rd.. Columbus. OH 43202 

No phone calls. please EOE 

Situations Wanted Management 

SEEKING NEW CHALLENGE 
Dynamic. creative leader ready for new station man- 
agement challenge. 14 years in broadcasting. Cele- 
brated accomplishments. Seek VP /GM responsibilities 
for aggressive. savvy major- market company Call Mi- 
chael Edwards (212)868 -1121 

Situations Wanted Technical 

CHIEF ENGINEER 
FOR SOUTHEAST TOP 50 

MARKET UHF -TV. 
Established. modern. well -designed facility with slate- ohthe -an 
equipment Minimum of three years experience as Chief Engineer 
or seven years as Line Supervisor Positron requires good written 
and oral communication skills with experience in budgeting. EEO 
policies management principles and reporting procedures. Abili- 
ty and desire for hands -on maintenance for the equipment com- 
plement of the station Beautiful surroundings A lovely place to 
live and raise a family Box S -146 

Situations Wanted News 

TV NEWS 
RATINGS CLIMB 

Across the board!!! Current Television Group 
Vice- President for News is seeking new chal- 
lenge as major market News director. Now re- 
sponsible for all news operations in multi- state, 
all VHF medium and small market facilities with 
ABC, NBC, and CBS affiliations. Young, ag- 
gressive leader with proven track record in 
news management wants to do more! All in- 
quiries held in strictest confidence. Please 
send them to Box S -77. 

ALLIED FIELDS 

Help Wanted Sales 

REGIONAL ACCOUNT REPRESENTATIVE 

Fortune 500 Company Subsidiary; Leader in 
the industry; producing Station IDs, Sales and 
Production Libraries, Music Commercials and 
Television Comercials, has an opening for 
Sales Representative. Candidates must have 
successful track record in Radio and TV Sales, 
Advertising Agency sales, or related fields. Po- 
sition requires extensive travel. Company pro- 
vides excellent salary, commission plan, plus 
company automobile, full expenses and out- 
standing benefits. 

Please send resume and salary history to: 
Jack Adkins, V.P. /Director Human Resources 

Media General Broadcast Services, Inc. 
2714 Union Avenue Extended 

Memphis, TN 38112 
EEO, M/F 

Public Notice 

CARE TO 
JOIN FORCES? 

Owner of sunbelt VHF network 
affiliate would like to meet with a 
few other small market television 
owners to explore possibility of 
combining operations. Potential 
advantages of group ownership 
might include increased depth 
and expertise in technical mat- 
ters and news, possible econo- 
mies in legal and accounting, 
and a leveling of peaks and val- 
leys in different market econo- 
mies. My station is not for sale, 
nor am I seeking to buy others so 
brokers need not respond. I want 
to talk with other owners about 
merging our stations into a corn- 
monly -owned group. Box S -137. 
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Help Wanted Technical 

AUDIO /VIDEO 
TECHNICIANS 

The Mass Communication Division 
Emerson College in Boston seeks qualifi( 
applicants for the following positions: 
VIDEO MAINTENANCE TECHNICIAI 
Performs daily repair and operations mai 
tenance of studio, control, editing and pc 
production television /video facilities ar 
equipment. Knowledge of U-Matic VT 
camera, switching, distribution, and mor 
toring equipment required. Bachelors degn 
plus 1 -2 years experience required. Sol 
school experience, SBE Certification ar 
production company and /or broadca 
engineering experience desired. 
AUDIO MAINTENANCE TECHNICIAI 
Responsibility to include full maintenan 
and operational integrity of studio and co 
trol facilities and equipment for radio st 
tions (WERS -FM, WECB), radio instructic 
classrooms and editing suites. Knowledl 
of cart, reel -to -reel, cassette, turntable ar 
console equipment required. Recordir 
studio and/or broadcast engineering expe 
once and SBE Certification desired. 
PART -TIME FILM TECHNICIAN: Respo 
sibility to include assistance in and reso 
sibility for facility /equipment maintenais 
and repair and supervision of facility ar 
equipment use. Knowledge of 16mm, 8mr 
cameras, sound and editing equipme 
required. Strong mechanical and electric 
technical background desired. Bachelo 
degree plus 1 -2 years experience and abili 
to work weekends required. 
All positions require the ability to work wi 
in a student teaching environment. 
Salary is highly competitive and comme 
surate with experience; comprehensi 
benefit packages are offered for the full -tin 
positions. 
Interested applicants should forward lett 
of application /resume including sala 
requirements to the Office of Huma 
Resources /Affirmative Action. 

EM ERSON 100 Beacon Str( 
Boston, MA 021 
617 578 -8580 COLLEGE 

We are an Equal Opportunity /AHirmative Action Emplc 

Minorities and women are encouraged to apply 

Radio Programing 

Lum and Abner 
Are Back 

... piling up profits 
for sponsors and stations. 
15- minute programs from 
the golden age of radio. 

PROGRAM DISTRIBUTORS PO. Drawer 17: 

t'es Jonesboro. Arkansas 72403 501/972 -5884 

30 -SEC INSPIRATION SPOTS 
cool for tense ears. FREE 25 spots 
on 1/4" tape, or cassette demo. 
FRANCISCAN PEACE, 155 Market, 
Memphis, TN 38105. 901 -522 - 
9420. 



Help Wanted Programing, 
Production, Others 

PRODUCTION MANAGER 

We are looking for a Production Man- 
ager to supervise our Florida Cine- 
matography/Video operation. What 
will you do? Prepare script break- 
downs, production budgets, shoot- 
ing skeds, oversee walkthroughs, 
assign crews, and do minimal direct- 
ing. Most importantly, you'll know 
how to make a good product. What 
will you have already done? You'll 
have a background in TVand /or mo- 
tion picture direction, unity produc- 
tion management or post- produc- 
tion facility management. You'll have 
your chops in 35mm film or broad- 
cast TV, preferably network -level. Its 
not a 9 to 5 job. But then, it's not an 
ordinary opportunity, either. 

Send your resume to: 

Walt Disney VVDrld Co. 
Professional Staffing MP -1 

P.O. Box 40 
Lake Buena Vista, FL 32830 

OWN Pensy Aodcmn+ 

Walt §_= isne9 
World 

An Equal Opportunity Employer 

VIDEO EDITOR 
Are you a Creative Video Editor with at least two 
years of "hands on experience and a desire to 
be the best? Do you have experience with CMX 
and ADO ?Do you want to take the next step in 

your editing career? If your answers are "yes," 
contact Paul Gitelson, Kartes Video Communi- 
cations, 10 East 106th Street, Indianapolis, IN 

46280. (317)844 -7403. If your answers are 
"no." have a nice day 

Employment Service 

10,000 RADIO -TV JOBS 
The most complete 8 current radio. TV publication pub- 
lisped in America Beware of imitators! Year after year 
Thousands of broadcasters find employment through us 
Up to 98% of natxxnvide openings published every 
week, over 10,000 yearly All market sizes all formats 
Openings for DJs, salespeople. news. production. 1 

week :a-neuter list. $6 Special bonus 6 consecutive 
wks cnly $14 95 -you save $211 AMERICAN RADIO 
JOB MARKET,1553 N. Eastern, Las Vegas NV 89101. 
Money back guarantee' 

PRODUCT SPECIALIST 
Boost Your Professional Rating with ARBITRON 

Arbitron Ratings, a leader in broadcast research, seeks knowledgeable selfstarter 
with the ability to evaluate, analyze and formulate policies and procedures regard- 
ing our television ratings products. Responsibilities include interfacing with com- 
pany sales personnel and clients, as well as preparing concise product presenta- 
tions. 

The professional chosen must be able to schedule and coordinate projects, ana- 
lyze products with our Television Group, and work within a team -oriented environ- 
ment. To qualify, you must be a college graduate with a well rounded knowledge of 
television ratings plus an extensive familiarity with the broadcasting industry and 
related technology. Excellent written /verbal communication skills are a must. An 
advanced degree or experience with a broadcast or related organization is strong- 
ly preferred. 

VVe offer a competitive salary, generous benefits, and the opportunity to develop 
your potential with a highly visible industry leader. For confidential consideration 
forward your resume to: W. Kemp, Personnel Administrator, 312 Marshall Ave., 
Laurel, MD 20707. Equal opportunity Employer. 

@D ARBITRON RATINGS C a Control Data Company 

Miscellaneous 

RADIO/TV COPYWRITING COURSE 
been and learn how to write persuasve commercials 
for todays market Nine information -packed lessons. 
Two audio cassettes with companion folder. $34.95. 

¡Vÿ,ISK COMMUNICATIONS 
Atlanta Office: 

4043 Laynewood Circle, Tucker, GA 30084 

SEEKING A JOB IN T.V.? 
Gel DIRECTION. the new National directory of Televi- 
son Employers. Over 2.600 companies listed with ad- 
dresses. phone numbers and business descriptions 
Compiled by insiders of the television industry DIREC- 
TION also includes a book of lob search techniques for 
television. Get the edge over your competitors with this 
innovative fob search tool! Send $24.95 plus $1.95 
P8H to: Communications Connection. Suite 307. 1 Lin - 

den Place, Great Neck. New York 11021 or write for 
more info 

UNIQUE OPPORTUNITY 
RADIO 

If you're an owner of GM in a small to medium 
market, consider our innovative approach to 
your problems. we at Hi -Tech Communica- 
tions, Inc. were founded to consult specifically 
for your unusual needs. Overall consultation is 
available from financial to management. Of 
course. we will handle programming and all 
other aspects of your business including re- 
placing sales, management and programming 
personnel. Our promotion dept. has monthly 
sales- oriented promotional packages that will 
sell. Our goal is to increase your profit. Hi -Tech 
Communications will only acquire between 6- 
12 new stations this year. Call us for a free 
assessment or your market and station, at no 
cost to you. Here's the best part of all. If we 
agree to handle your station exclusively, you 
will only pay the price of a reasonably good 
D.J. or $350.00 per week. VVe could probably 
cut that much form your present overhead. Call 
today 1-203-822-9438. Our trained personnel 
are waiting to visit your facility. 
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Business Opportunity 

SELF EMPLOYMENT! 
National television news personnel con- 
sultancy for sale. Profitable with low over- 
head. Outstanding opportunity for former 
or current news person. Box S -164. 

INVESTORS 
Ground floor opportunity for small inves- 
tors in broadcast ownership. We own me- 
dium size market AM and need limited 
partners or investors. Great potential 
within 5 years to triple money. Box S -147. 

INVESTORS NEEDED 
Become. .i owner ina turnaround situa- 
tion, with a valuable real estate. Station located 
in medium market with excellent potential. Ati 
invite all small investors. Operating capital 
needed at this point. All inquiries confidential. 
Box S -136 

LPTV -CP HOLDERS 
Operating LPTV religious broadcaster 
was lottery winner in mid 50's market . 

Want to trade CP for CP in similar size 
market. Full power religious station al- 
ready in market. Sur Este Broadcasting, 
(813) 961-9126. 

Wanted to Buy Stations 

JOINT VENTURE 
OR 

WILL PURCHASE 
Construction permits, AM. FM or LPTV We have 
owned several broadcast properties and have 
substantial funds. In confidence call 417- 
723 -8310 day or night. 



CHAPMAN ASSOCIATES' 

Wanted to Buy Stations 
Continued 

WANTED TO BUY 
FM CONSTRUCTION PERMITS 
Southeast or resort areas pre- 
ferred but all areas considered. 
Box S -140. 

WANTED TO BUY 
FM START -UP OR 
TURNAROUND 

Strong credentials. Up to 
$150,000 down. Box S -140. 

For Sale Stations 

< R.A.Marsball &Co. 
\ Media Investment Analysts & Brokers N./ Bob Marshall, President 

AM with undeveloped FM located in growing south- 
eastern coastal market. $650,000. 

508A Pineland Mall Orflce Center. Hilton Head Inland. South Carolina 29928 803 -681 -5252 

BUYERS WANTED! 
We have available an excellent selection of small, medium and metro market 
stations located in fine markets in the Mid- Atlantic and Northeast regions. 
Many of these stations include seller -financed terms. Let us know your needs. 

HOLT 
SUNBELT FM /AM 

Enter a top 100 market with a strong 
FM signal from a downtown antenna 
site. Only $1.3 million with 25% 
($325,000) down for this Class A FM 
and daytime AM. 

215- 865 -3775 

Looking for a 

first station? 

An unusual situation creates an excelllent opportunity 
Class A FM in upper midwest community has cashflow 
for owner -operator situation. Station is for sale to allow 
present owner to pursue another business opportunity 
Price is right. terms are right. This is a unique opportu- 
nity for you to put yourself into ownership. Station locat- 
ed in beautiful community within blocks of large lake, 
and within short drive of major resort area. Write Box S- 
33, for details. 

KOZACKO HORTON COMPANY 
P.O. Box 948 Elmira, New York 14902 (607) 733 -7138 

PAUL E. REID COMPANY 
35 YEARS BROADCAST EXP. 

MEDIA BROKER 
GA. AM /FM..SM, TN. AM /FM..SM, FL. 

AM /FM.. KEYS. 
Buying or selling, call Paul Reid 404 - 
882-1214..Box 2669, LaGrange. GA 
30240. 

Daytime. Billing $135,000 in TN, lo- 
cated where GM to build SATURN 
automobile plant. $240,000. Terms. 

Business Broker Associates 
615 -756- 7635, 24 hrs. 

ROCKY MOUNTAIN -METRO 
UHF -Network Affiliate Underdeveloped- Asking $6 mil- 
lion -good terms. Contact Brian Cobb -Wash.. DC, 

202 -822 -8913 or Corky Cartwright -Palm Springs, CA, 

619-346 -0742. 

CHAPMAN ASSOCIATES' 
nationwide media brokers 

COLORADO 
1 kw day $150.000 terms. Ski area 1 kw day $650k 
terms. Mountain sm. ft. 185k terms. MT F TAM with FM 
160k terms. Small daytimer 186k nego terms. KS AM R. 
FM 500k terms. Contact Bill or David. 

Bill -David Associates 
2508 Fair Mount St. 

Colorado Springs, CO 80909 

OWNER/OPERATOR FM OPPORTUNITY 
Nice FM station with real estate in a small Carolina city 
Excellent coverage of surrounding markets. VG. equip- 
ment. Price. $325.000. D.P $85.000. Let me tell you 
about it 

REGGIE MARTIN & ASSOC. 
RON JONES 804 -758 -4214; REGGIE 

MARTIN 919 -363 -2891. 
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CLASS C FM- WESTERN MARKET 
Full-power dation m top 50 market. AsKU/g 52 5 mmion 
on terms, less than several recent comparables. Con- 
tact Elliott Evers 415 -387 -0397 

nationwide media brokers 

500 WATT AM DAYTIMER 
PSA & PSSA authority. In mid -size Northern 

market. Break even now Financing can be han- 

dled by small increase in monthly billing. 

$295,000. Qualified buyers only. Reply to Box 

S -69. 

AM - CP 

Near Salem, Oregon 
503 -769 -3841 

MIDWEST UHF 
Independent in tour station market, ex- 
periencing strong sales growth with 
steadily improving cash flow and good 
programming library. Price: $5.5 million. 
Principals only reply to Box S -50. 

CONSTRUCTION PERMIT 
MAJOR MARKET AM 

CP granted for daytime clear channel operation top 50 
market. Transmitter real estate under option for pur- 
chase. Opportunity to enter broadcasting for expenses 
(under $35.000); construction costs (under $100.000); 
and consultancy to present holder of CP Excellent op- 
portunity for minimum cash investment for entry into 
top 50 market. Box S -27. 



MEL STONE -VICE PRESIDENT 
Mel is a New England Broadcaster and Broker. He has the 
experience to provide effective and confidential service to station 
owners and buyers. Call him, today, to discuss your broadcast plans. 

Layfayette Town House 
638 Congress Street 
Portland, ME 040101 i71 

KOZACKO HORTON COMPANY 
P.O. Box 948 Elmira, New York 14902 (607) 7337138 

CHAPMAN ASSOCIATES° 
nationwide media brokers 

Location Size 1YPe Price Terms Contact Phone 
TX Met AM/FM $1900K Cash Bill Whitley (214) 680 -2807 
CA Med AM/FM $1750K $350 Elliot Evers (415) 387 -0397 
NC Met AM/FM $1250K Terms Mitt Mounts (202) 822 -8913 
MO Sm AM/FM $850K $170K Bill Lytle (816) 941 -3733 
WA Med AM/FM $750K $75K Greg Merrill (801) 753-8090 
OK Med AM/FM $650K $150K Bill Whitley (214) 680 -2807 
CO Sm AM/FM $600K $100K David LaFrance (303) 534 -3040 
MS Met AM $435K $125K Ernie Pearce (404) 458-9226 
ID Sm AM /FM $175K $39K Greg Merrill (801) 753 -8090 

For information on these and our other availabilities, or to discuss selling your property, contact Janice Blake, 
Marketing Director, Chapman Associates Inc., 1835 Savoy Dr., Suite 206, Atlanta, GA 30341.404-458 -9226. 

"TWENTY YEARS OF EXPERIENCE GOES INTO EVERY SALE" 

H.B. La Rue, Media Broker 
Radio TV CATV Appraisals 

West Coast 

44 Montgomery St. #500 
San Francisco, CA 94104 
415 434 -1750 

East Coast 
500 East 77th St. #1909 
New York, N.Y. 10021 
212 288 -0737 

Atlanta 

6600 Powers Ferry Rd. #205 
Atlanta, GA 30339 
404 956 -0673 Hal Gore, V.P. 

The Thorburn Co. 
410 Sandalwood Drive 

Atlanta, GA 30338 
404 -998 -1080 

GA Daytimer, with FM CP $200,000.00, 
$50,000.00 down. 
GA Fulltimer, $650,000.00, terms. 
GA Fulltimer, $500,000.00, $75,000.00 
down. 
GA Metro Fulltimer, $425,000.00, terms. 
GA Small market FM, $300,000.00, 
terms. 
IN Small market FM, $365,000.00, 
$100,000.00 down. 
FM Combo, $215,000.00, $60,000.00 
down. 

Wilkins and Associates 
Media Brokers 

FL AM Full Time 81.2 Million CASH 
NC AM Full Time 8450,000 TERMS 
PA FM 8350,000 CASH 
IL AM Full Time $500,000 20% 
CT AM Full Time 8800,000 35% 
TN AM 8350,000 TERMS 
IN AM /FM 8450,000 30% 
VA AM 835,000 DOWN PAYMENT 
AL AM /FM $225,000 25% 
AR AM /FM $335,000 15% 
SC AM 835,000 DOWN PAYMENT 
PA. BOX 1714 - SPARTANBURO, S.C. 29304 - 803/585-4638 

WEST VIRGINIA AM 
Fulltime, 1 kw, Class IV. Cheap! 
Group deal. $15,000 minimum. Only 
station in county of 60,000! M. 
Gottesman 3377 Solano Avenue, 
#312 Napa, CA 94558. 
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CLASS A FM 
Suburban class A FM with competitive 
signal in medium market. Attractive own- 
er- operator opportunity Will cdnsider sell- 
ing for $500,000. Some terms maybe 
available to qualified purchaser. Box S- 
32. 

901/767-7980 
MILTON Q. FORD & ASSOCIATES 

MEDIA BROKERS -APPRAISERS 
"Specializing In Sunbelt Broadcast Properties" 

5050 Poplar Sude1135 Memphis Tr, 38157 

NO. CALIF. CLASS B FM 
Station serves picturesque 3- county mountain area 
with good signal 6 translators. Equipment new in 1983. 
Billings increase monthly Asking $675.000 with 
5200 000 dov,n ess thaw 2 3X 1985 gross Contact 

CHAPMAN ASSOCIATES' 
nationwide media brokers 

EXCLUSIVE!! 
WYOMING 

AM /FM 
$1,250,000 

Excellent facilities. Very profitable. 
Potential for large improvement. Re- 
ply to Box S -134. 

Dan Hayslett 
A iv. Iirc. ins 

lokea 
RADIO, TV, and CATV 

(214 691-2076 
10509 Berry Knoll Dr.. Dallas 75230 

BARGAIN 
$375,000 CASH 

Small market, money- making daytimes Growth 
potential. Principals only Box S -139. 

NORTH CAROLINA AM /FM 
College town pop. 95,000. Strong retail - 
near beaches. Asking $1,250,000 - 
terms. Contact Mitt Younts 202 -822 - 
8913. 



SPECIALIZING IN 

FORMAT SEARCH AND 
MARKETING STRATEGIES 

For new stations, acquisitions and underperforming stations. 
Advanced audience research and analysis to find your most profitable niche. Ratings projections 
including demographic breakouts for each format alternative Get the research and radio 
expertise behind some of radio's biggest success stories. Call us at 313 -540 -9499. 

MIIRMliiASSOF á co. .,,I,,,,,,,.,,,,, nl ltliilunlinuiniluiilinifiulniin 
SUCCESS STRATEGIES FOR RADIO 

Birmingham. Michigan 

JAMARRICE CO. 
M.AI. oecworpr. & ApprMaure 

william R. Rice 
william W. Jamar 

1512) 327.9570 

45t, wrst I Ake High Or. Sulle /lo t Ausun. TX 78746 

SOUTH CENTRAL VIRGINIA 
2.500 watt daytime/ with new semi -automated satellite 
programming. Docket 80-90 FM for community Perfect 
small market opportunity for owner operator. Present 
owners have demanding business interests in another 
part of the state. Includes building and 2.25 acres. 
Priced to sell at $275K. Vrtite owners at Route 1, Box 
273, Troutville. V1 24175. 

SOUTHWEST SMALL MARKET 
Network affiliate. Asking $6,750,000. Contact 
Brian Cobb - Wash., DC, 202-822-8913 or 
Corky Cartwright - Palm Springs, CA, 619- 
346 -0742. 

FLORIDA C P 

AM signal covers major market 
Land -lease or terms C P $150M. 

BECKERMAN ASSOCIATES, INC. 
14001 Miramar Ave., Madeira Beach, FI. 

33708 Phone (813)391 -2824 

MICHIGAN CLASS B 

STAND ALONE 
Great ratings and coverage. Will cash 
flow $450,000 in 1985. Asking $3.4 mil- 
lion /cash. Contact Jerry Dennon, The 
Montcalm Corporation, 315 Second Ave- 
nue South, Seattle, WA 98104. 206/622- 
7050. 

Michigan Regional Combo. 
Class B FM & 5KW 24 -hour AM. 
2.2 Mil. Cash. Details to Quali- 
fied Buyers. Box S -138. 

BOB KIMEL'S 
NEW ENGLAND MEDIA, INC. 

LESS THAN 
1 1/4 TIMES BILLING! 

And you get a Station in an attractive market; 
owned studio building; owned transmitter 
sight; equipment that's in good condition. But, 
if you're one of those No AM- Daytimer" buy- 
ers, forget this buy of a lifetime; we'll sell it to 
someone else. $425,000 buys you this very in- 
teresting Northeast Station. 

LIKE THE SEACOAST? 
Then youll want to inquire about this AM full - 
timer just a short drive from the ocean in South- 
ern New England. Great opportunity here. Ask- 
ing $485,000. 

8 Driscoll Dr., St. Albans, VT 05478 
802- 524-5963 

GEORGE WILDEM 2079479093 IMEI 

Northwest AM & FM 
1000 watt fulltime AM with class C FM in market 
of 70,000. Includes real estate at $355,000, 
12% down, owner terms. Live with mountains, 
hunting, fishing, nice climate. 0/0 or group, seri- 
ous inquiries. Box S -141. 

PORTLAND, OREGON 
AM stand alone with excellent coverage. 
Includes 8 acres. Asking $950,000 with 
$300,000 down. Contact Jerry Dennon, 
The Montcalm Corporation, 315 Second 
Avenue South, Seattle, WA 98104. 
206/622 -7050. 

FM /AM COMBO 
Beautiful Oregon coast. Asking 
$750,000 with $100,000 down. Con- 
tact Jerry Dennon, The Montcalm 
Corporation, 315 Second Avenue 
South, Seattle, WA 98104. 206/622- 
7050. 

ATTENTION: 
EARLY DEADLINE 

NOTICE 
Due to holiday, Monday, September 2, 1985, the deadline for classified advertising for the 
September 9 issue will be noon, EDT, FRIDAY, AUGUST 30, 1985. 

BROADCASTING'S CLASSIFIED RATES 
All orders to place classified ads 8 all correspondence pertaining to this section should be 
sent to: BROADCASTING. Classified Department, 1735 DeSales St.. N. W., Washington. DC 
20036 

Payable In advance. Cash. check. or money order Full 8 correct payment MUST accompany 
ALL orders. 

When placing an ad. indicate the EXACT category desired: Television, Radio. Cable or Allied 
Fields: Help Wanted or Situations Warned. Management. Sales. News. etc. If this information is 
omitted. we will determine the appropriate category according to the copy NO make goods 
will be run if all information is not included. 

The publisher is not responsible for errors in printing due to illegible copy -all copy must be 
clearly typed or printed. Any and all errors must be reported to the classified advertising 
department within 7 days of publication date. No credits or make goods will be made on errors 
which do not materially affect the advertisement. 

Deadline is Monday at noon Eastern Time for the following Mondays issue. Earlier deadlines 
apply for issues published during a week containing a legal holiday. 8 a special notice 
announcing the earlier deadline will be published above this ratecard. Orders. changes, and/ 
or cancellations must be submitted in writing. (NO telephone orders. changes. and/or cancel- 
lations will be accepted.) 

Replies to ads with Blind Box numbers should be addressed to: (Box number). c/o BROAD- 

CASTING. 1735 DeSales St., N.W. Washington, DC 20036. 

Advertisers using Blind Box numbers cannot request audio tapes. video tapes. transcriptions, 
films. or VTR's to be forwarded to BROADCASTING Blind Box numbers Audio tapes. video 
tapes. transcriptions. films 8 VTR's are not forwardable, 8 are returned to the sender. 

Publisher reserves the right to alter classified copy to conform with the provisions of Title VII of 

the Civil Rights Act Of 1964. as amended. Publisher reserves the right to abbreviate. alter. or 

reject any copy 

Rates: Classified listings (non -display) Per issue: Help Wanted: 854 per word, $15 weekly 
minimum. Situations Wanted (personal ads): 504 per word. $7.50 weekly minimum. All other 
classifications: 954 per word, $15 weekly minimum. Blind Box numbers: $3 per issue. 

Rates Classified display (minimum 1 inch, upward in half inch increments). per issue. Situa- 
tions Wanted'. $40 per inch. All other classifications: $70 per inch. For Sale Stations. Wanted To 

Buy Stations, Public Notice 8 Business Opportunities advertising require display space. 
Agency commission only on display space. 

Word count: Count each abbreviation, initial, single figure or group of igures or letters as one 
word each Symbols Such as 35mm, COD. PD.etc . count as one word each. Phone number 
with area code or Zip code counts as one word each. 
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_Hátes & -O nt eso 
ledia 

'bed Steinberg, VP, staff and operations, 
eredith Corp.'s broadcasting group, joins 
iami -based Grant Broadcasting System 
c. as VP, finance. 

:ter L. Jones, VP and general manager, 
ulfstream Cablevision of Pasco County 
la.), assumes additional duties as presi- 
:nt, Gulfstream Cablevision of Pinellas 
aunty Inc., also Florida. 

Stumbo 

Philip A. Stumbo, gen- 
eral manager, WHLI- 
(AM)- WKJY(FM) Hemp- 
stead (Long Island), 
N.Y., named VP and 
general manager. 

Michael A. Schuch, 
VP and general man- 
ager, Gaylord Broad- 
casting's WVTV(TV) 
Milwaukee, joins co- 
owned WUAB(TV) 
Cleveland in same po- 

ion. 

Ames W. Putney, general manager, KEZI-TV 
'gene, Ore., joins Eugene Television Inc., 
vner of four television stations and operator 
Sacramento, Calif., cable company, as VP 
d general manager of broadcast operations, 
cceeding Glenn E. Nickell. Nickell is retir- 
g Sept. 1 after 31 years with ETI, but will 
main member of board. 

m Jordan, sales manager, WVLK(AM) Lex- 
gton, Ky., joins WHOO -AM -FM Orlando, 
a., as executive VP and general manager. 

Innis Gwiazdon, general sales manager, 
LOA -AM -FM Sacramento, Calif., joins KKAT- 
d) Ogden, Utah, as general manager. 

1 Dyer, general sales manager, WZTV(TV) 
ashville, joins WFrX(TV) Cape Coral, Fla., 
general manager. 

II Newman, VP and general manager, 
tBJ(AM)- KMOD -FM Kansas City, Mo., joins 
'Fx(FM) Harrisonville, Mo., as general 
anager. 

arlan Reams, general manager, WXTX(TV) 
alumbus, Ga., joins KSAS(TV) Wichita, 
an., in same position. 

al Henry, president and general manager, 
mes Mirror Cable of Arizona, Phoenix, 
med senior VP, planning and development, 
company's corporate offices in Irvine, Ca- 

'. John Calvetti, president and general man- 
er of Times Mirror's Hartford, Conn., sys- 
m, succeeds Henry. 

tan Frangos, director of local development, 
incommercial WETA -TV Washington, named 
P, local development. 

larketing 

an Pilkington, corporate executive VP, di- 

rector of business development, D'Arcy 
MacManus Masius Worldwide, New York, 
joins Doyle Dane Bernbach as president of 
DDB Asia/Pacific, based in Sydney. 

Pilkington Guryan 

Louise Guryan, media manager, Stone & Ad- 
ler /New York, joins FCB Direct/East, New 
York, as media director. Joseph C. McGlone, 
creative director, BBDO Direct, joins FCB 
Direct/East as VP, creative director. 

Patrick J. Doody, management supervisor, 
Benton & Bowles, New York, named senior 
vice president. 

Ira Berger, VP, Needham Harper Worldwide, 
Chicago, named associate group director, de- 
partment of media resources, network re- 
sources group. 

Kathy Biss- Barbera, media supervisor, Byer 
& Bowman Advertising, Columbus, Ohio, 
named media director. 

Darrell Rasmusson, account supervisor, 
Campbell -Mithun, Minneapolis, joins Red 
Barron Inc., Minnetonka, Minn., advertising 
agency, as VP, management supervisor, on 
consumer accounts. Bob Hatlestad, senior 
writer, Miller Meester, Minneapolis -based 
advertising firm, joins Red Barron as senior 
writer. Carol Rudolph, account executive, 
Red Barron, named account supervisor. 

Phil DeCabia, account executive, Rainbow 
Advertising Sales Co., advertising sales com- 
pany for SportsChannel Network and Cable - 
vision Systems, named New York sales man- 
ager. 

Appointments, Major Market Radio: Tom Mc- 
Kinley, executive VP, stations, to executive 
VP, administration; Austin Walsh, senior VP, 
West Coast regional manager, to executive 
VP, Western division; Jim Hagar, VP, central 
manager, to senior VP, Midwest division, and 
David Kaufman, VP, East Coast regional 
manager to senior VP, Eastern division; Mi- 
chael Disney, senior vice president for com- 
pany, to additional corporate role of director 
of sales. Rich White, executive VP and gener- 
al sales manager, resigned. 

Appointments, Drake -Chenault Enterprises, 
Canoga Park, Calif.: Ron Jamison, vice pre- 
sident/marketing, Bonneville Broadcasting 
System, Northbrook, Ill., to vice president- 
/major market sales; Judy Gold, vice presi- 
dent/sales, Transtar Radio Networks' special 
features division, Colorado Springs, to re- 
gional manager and director of special pro- 
jects, and Jamie Hastings, vice president - 
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/sales, Century 21 Programming, Dallas, to 
general sales manager. 

Account supervisors named VP's, Dancer 
Fitzgerald Sample. New York: Suzanne 
Tongue, Stephen Farley and Harley Griffiths. 

Marion Bock, sales manager, Katz Indepen- 
dent Television, St. Louis, named divisional 
VP. 

Bernadette Nolan, manager, office services 
and personnel, Lewis, Gilman & Kynett, 
Philadelphia, named director of personnel 
and office administration. 

Rick Meyer. VP, creative supervisor, and 
Leonard McCarron, senior VP, associate 
group head, BBDO, New York, named asso- 
ciate creative directors. 

Susan Spohn and Sharon Teal, account su- 
pervisors, Needham Harper Worldwide, New 
York, named VP's. Ronald Greenburg, ac- 
count executive, NHW, named account su- 
pervisor. 

Jack Patterson, Detroit sales manager, RKO 
Radio Networks, joins CBS Radio Networks 
as sales manager, Detroit office. 

Tom Hantzarides, account executive, Avery- 
Knodel Television, New York, joins Herring- 

PUT YOUR 
CAREER IN 
SHERLEE'S 
HANDS 

After years as the top news recruiter 
in broadcasting, Sherlee Barish has 
branched out as a personal manager. 

She can help news people find 
their next position and then keep an 
eye on their careers for all the right 
moves in the future. 

You can have her do what you can't 
always do on your own: Get a new 
position now and set a career plan 
for tomorrow. Call her. 

Sherlee Barish & Associates 
Broadcast Personnel, Inc. 

200 West 57 Street 
New York City 10019 

212/977 -3508 



ton, Righter & Parsons there in same capac- 
ity. 

Riki Pritchard, account executive, Eastman 
Radio, Los Angeles, named office manager, 
Seattle office. 

Monika Alexanko, from Avery- Knodel, Los 
Angeles, joins Petry National Television there 
as account executive. 

Robert Russo, senior research analyst, rang- 
ers team, Seltel, New York, named account 
executive. 

Michael Barich, regional account executive, 
Chum Group Television Marketing Service, 
Toronto, joins WFLD -TV Chicago as account 
executive. 

Jeanette Gordon, associate media director, 
Bozell & Jacobs, Omaha, named VP, media 
director. 

Bill Haegele, from Foote, Cone & Belding, 
Los Angeles, joins WBRE(TV) Scranton, Pa., 
as account executive. 

Bill Straus, national sales manager, KBZT(FM) 
San Diego, named general sales manager. 

Jim Barker, VP and general manager, 
KMFY(AM) -WAYL(FM) Richfield (Minneapo- 
lis), Minn., joins WBMX -AM -FM Oak Park, 
Ill., as national sales manager. 

Jim Eaton, local sales manager, KXOA -AM -FM 

Sacramento, Calif., named national sales 
manager, succeeding Dennis Gwiazdon (see 
"Media," above). Sharon Searson, account 
executive, KXOA- AM -FM, succeeds Eaton. 

Steve Carver, retail sales manager, WCBS -FM 

New York, named general sales manager. 

Mass movement. Appointments in reorganization of Bethesda, Md. -based United Broad- 
casting Co.: John Columbus, VP /general manager, United's WYST- -AM-FM Baltimore, named to 
newly created position of VP, sales, United Broadcasting Co.; Betsy Pelsach, promotions 
director, WYST- AM -FM, named to newly created position of national promotions and corporate 
relations director, United, based in Bethesda; Scott Fey, general sales manager, wvsr- AM -FM, 

named station manager there; Kathy Franseen, regional sales manager, WYST- AM -FM, suc- 
ceeds Fey; Blair Brockmeyey account executive, WYST -AM-FM, named national sales man- 
ager there; Gary Mercer, program director, WYST(FM), moves to co-owned KALI(AM) Los Ange- 
les as operations manager; Dan O'Neil, program director, United's WOJY(FM) 1Mashington, 
succeeds Mercer, and Brute Baile% director of black concerts, Houston -based Pace Con- 
certs & Theatrics Inc., succeeds O'Neil as program director. 

Gary Robb, from KOY(AM) Phoenix, joins 
KBZT(FM) San Diego as local sales manager. 

Mark Freedman, regional sales manager, 
WKQs(FM) Boca Raton, Fla., named local 
sales manager. Duties of general sales man- 
ager, Ray Perry, expand to include responsi- 
bility for national sales. 

Steven Burgess, local account executive, 
WSUN(AM) St. Petersburg, Fla., named local 
sales manager. 

Ken Tonning, VP and local sales manager, 
WXIA -TV Atlanta, joins KUSA -TV Denver as 
general sales manager. 

Programing 
Richard Giltner, division marketing director, 
Blair Television, joins Los Angeles -based Re- 
public Pictures Corp., television program de- 
velopment, distribution and acquisition com- 
pany, as manager, Republic Television, 

"Here's the deal, Jerry. We won't take 
any business with us, but we want your 

back issues of SRDS every month:' 
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Midwest division. 

Promotions, MCA Inc., Universal City, I 

lif.: Steve Sitomer, divisional control 
MCA Home Entertainment, to director 
employe benefits and compensation, MI 
Inc.; David Shiba, controller of studio of 
ations, Universal City Studios, to vice pn 
dent, finance, MCA Home Entertainme 
and Jim Burk, manager of financial plannii 
Filmed Entertainment Group, succet 
Shiba. 

Tony Intelisano, senior VP, sales planni 
LBS Communications, New York. named 
ecutive VP, marketing. 

Intelisano Roedy 

Bill Roedy, VP, affiliate operations, Ho: 
Box Office Inc., named head of compan 
West Coast sales and marketing operatics 
based in Los Angeles. 

Appointments in reorganization and expo 
sion of international division of D.L. Taffn 
Ltd.: Charles Falzon, VP, international, N. 
York, to new post of president, Taffner 
Associates Ltd., based in Toronto; Rick Ka 
director, programing and production, Bent 
& Bowles, New York, to VP, intemation 
there, and Martha Strauss, responsible : 

worldwide sales and servicing, Palisac 
Park, N.J. -based Alfred Haber Inc., to din 
tor, international sales, New York. 

Len Klatt, senior research analyst, Mute 
Broadcasting System, joins Westwood C 
Radio Networks in newly created position 
research director. 

Linda Burns, manager, affiliate sales pron 
tion, Cinemax, Home Box Office, New Yo: 
named VP, marketing, Madison Square G 
den Network there. 

Kate McSweeny, program director, WBRC- 
Birmingham, Ala., joins won(TV) Orlanc 
Fla., as program manager. 

Cate Steele, from Tribune -United Cable 
Montgomery County, joins Montgomc 
Community Television, Montgomery coun 
Md., as project manager. MCT is nonpro 
company managing county's cable acct 
channels. Shelley Nemerofsk% independc 
producer, joins Montgomery Commun: 



vision as instructional services manager. 

o Ray Gandia, program director, Standard 
Chicago, joins WBBM -TV there as associ- 

producer, Channel 2: The People. 

Thristine Taylor, executive director, South - 
Educational Communications Associ- 

n, radio division, Columbia, S.C., joins 
commercial KUHF(FM) Houston as Aro- 
n director. 

Jordan, co-host, PM Magazine, WCMH- 
alumbus, Ohio, joins WTTG -TV Washing - 

in same capacity, succeeding Marcia 
zda, resigned. 

ey Taylor, from WING(AM) Dayton, Ohio, 
s KING(AM) Seattle as air personality. 

id Jones, president, Showprep, Holly - 
d -based radio entertainment service, 
s KOPA -AM -FM Phoenix as morning per - 
jlity. 

Istine Hanson, member of corporate staff, 
A Inc., Los Angeles, named assistant 
vary. Karen Volkman, account manager, 
V Networks, New York, joins MCA TV 
e as director, advertiser sales, East. 

n Cherry, advertising coordinator, 
U(AM) Philadelphia, named executive 
sucer. 

f Hauser, executive director of marketing, 
met Goldwyn Co., Los Angeles, named 
marketing. 

ley Tand, manager of casting, Columbia 
ures Television, Los Angeles, named di- 
or of casting administration. 

t Paul, supervisor of domestic television 
s administration, Paramount, Los Ange - 
joins King World there as director of sales 
tinistration. 

Lay, producer -director, KEZI-TV Eugene, 
., joins KMTR -TV there as production man- 

Chandler, sports reporter, KABC -TV Los 
;eles, joins KCBS -TV there as host, Two on 
Town. 

id Gerety, Western division sales man- 
, Satellite Music Network, Dallas, named 
eral sales manager. 

ws and Public Affairs 

Levine, Chicago bureau chief, Cable 
vs Network, to Jerusalem bureau chief; 

Flock, rejoining CNN after leave of ab- 
.e, succeeds Levine. 

Wilson, Associated Press Seattle bureau 
:f, named Chicago bureau chief. Paul Si- 
%, day supervisor, AP Los Angeles bu- 
t, named AP news editor, Dallas. 

ty Lynch, pollster for 1984 Democratic 
;idential candidate Gary Hart, joins CBS 
vs, New York, as political editor, election 

Piggott, assignment editor, KMST(TV) Sa- 
s, Calif., named news director. 

tg Anthony, news director, WMLX(AM) 
merly WDJO)- WUBE(FM) Cincinnati , named 
gnment editor, WCPO -TV there. 

torah York, news director, KATY(AM) San 
s Obispo, Calif., joins KSBY -TV San Luis 

Obispo as assignment editor. 

John Maino, weekend sportscaster, WLUK -Tv 
Green Bay, Wis., named sports director and 
weekday sports anchor. 

Appointments, wPvi.TV Philadelphia: Kenny 
Plotnick, assignment desk editor, named pro- 
ducer of special projects; Steve Thode, pro- 
ducer, WBNS -TV Columbus, Ohio, named 
news producer, and Brigid Shea, conference 
coordinator, Yale University, named weekend 
assignment editor. 

Jerry Brown, anchor -reporter, WWAY -TV Wil- 
mington, N.C., joins WDEF -TV Chattanooga 
as principal anchor. 

John McKinnon, news director, WBKB -TV Al- 
pena, Mich., joins WLNS -TV Lansing, Mich., 
as reporter. 

Greg Coy, from WXEX -TV Richmond, Va., 
joins w7TG(TV) Washington as reporter. 

Kathryn Mann, Business Times, New York, 
joins WMTt -TV Milwaukee as reporter. 

David Calabro, reporter and weekend news 
anchor, WTPI(FM) Indianapolis, joins WJKG -TV 

Fort Wayne, Ind., as reporter. 

Belle Taylor, reporter and public affairs pro- 
ducer- host, w roo -Tv Tampa -St. Petersburg, 
Fla., joins KING -TV Seattle as reporter. 

Rick Ponds, sports anchor /reporter, WYFF -TV 

Greenville, S.C., joins KTVV(TV) Austin, 
Tex., as sports anchor. 

Dave Sweeney, from KEZI -TV Eugene, Ore., 

joins WJLA -TV Washington as weather anchor, 
6 and 11 p.m. news. 

Ken Bastida, reporter, KCBS(AM) San Francis- 
co, named Santa Clara, Calif., bureau chief. 

Tom Armitage, news photographer and video- 
tape editor, WPRI -TV Providence, R.I., named 
chief news photographer. 

Dan Rosen, editor, Cable News Network, At- 
lanta, joins wrza -TV Kingston, N.Y., as re- 
porter. 

John Schutte, weekend anchor and producer, 
KPLR -TV St. Louis, joins KRBK -TV Sacramen- 
to, Calif., as news director. 

Paula Mayer, production assistant, American 
Almanac, NBC News, Washington, named 
production associate. 

Mark Wiernasz, production manager, 
WWLP(TV) Springfield, Mass., named execu- 
tive producer and assistant news director. 

Elizabeth Stern, actress, The Young and the 
Restless, CBS -TV, New York, joins WNEV -TV 

Boston, as life -style specialist, New England 
News. 
Appointments, KoTV(TV) "[Lisa, Okla.: Su- 
san Mitchell, from KJRH(TV) Tulsa, to 10 p.m. 
producer; Melissa Clark, from Donrey Media, 
Bartlesville, Okla., to noon producer; Joe 
Webb, from KJRH, to reporter- weekend an- 
chor. and Dana Sterling, from KOED -TV 71.1Isa, 

to reporter. 
Bob Akamian, from KATN -TV Fairbanks, 
Alaska, joins KFZI -TV Eugene, Ore., as assis- 
tant sports director. 
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Technology 

Marvin Blecker, director, systems engineering 
and development, Satellite Television Corp., 
Comsat, Washington, joins limes Fiber 
Communications, Wallingford, Conn., as 
VP, engineering, communications systems 
division. Tony Acri, from International Mi- 
crowave Corp., Stanford, Conn., joins Times 
Fiber Communications, as district sales man- 
ager, southern New England, based in East 
Haven, Conn. 

Blecker Schkolnick 
Herman Schkolnick, VP, Ikegami, joins Se- 
caucus, N.J. -based Panasonic Broadcast Sys- 
tems in newly created position of director, 
marketing and sales. 

Tom Kanarian, from own management con- 
sulting firm, Kanarian & Associates, Los An- 
geles, joins The Burbank Studios there as di- 
rector of studio services. 

Appointments at new sales office of Larcan 
Communications Equipment Inc., Country- 
side, Ill. (Chicago): Charles D. Coyle, sales 
manager, Harris Broadcast Group, to regional 
sales manager, and Linda S. Commons, ad- 
ministrative assistant, Harris Corp. broadcast 
division, to sales administrative assistant. 

John Bonta, from Editel, New York, joins 
TVC Video there as senior colorist, film -to- 
tape transfer department. 

Laura Frederick, special markets coordinator, 
Shure Brothers Inc., Evanston, Ill., named 
product manager, high fidelity products. 

Walter Youmans, director of engineering, 
WFTS -TV Tampa, Fla., joins WFrx(TV) Cape 
Coral, Fla.. as chief engineer. 

Frances Van Paemel, general manager, The 
Video Tape Co., Los Angeles, named presi- 
dent. 

Promotion and PR 

Don DeMesquite, president, television divi- 
sion, Rogers & Cowan, Los Angeles, joins 
Stone/Hallinan Associates there as executive 
VP, television group. 

Diane Morales, assistant director of advertis- 
ing and promotion, KLOS(FM) Los Angeles, 
joins KKHR(FM) Los Angeles as promotion di- 
rector. 

Karen Rogowicz, member of traffic depart- 
ment, WBRE(TV) Scranton, Pa., named pro- 
motion assistant. 

Mark Doyal, news room assistant and feature 
reporter, WLNS -TV Lansing, Mich., named 
promotion assistant. 

Ann Sellers, production representative, Cable 
Adnet, Philadelphia, named public relations 

director. 

Paul Russell, production director and midday 
personality, WOMC(FM) Detroit, named cre- 
ative director. 

Davidson 

Patrick Davidson, 
president, Patrick Da- 
vidson Inc., Los An- 
geles promotion and 
production firm, joins 
The Disney Channel 
there as VP, on -air 
promotion and inter- 
stitial programing. 

CIME Dektar, senior 
vice president, ICPR, 
defunct Los Angeles 
PR firm, joins Lippin 

& Grant, Los Angeles, in senior management 
capacity. 

Jim Mehrling, host of World of Entertainment 
Radio Game Hour, WERE(AM) Cleveland, 
named promotion director. 

Deborah Abbott, publicity director, Superstar 
Productions, Nashville, joins WFrx(TV) Cape 
Coral, Fla., as program and promotion direc- 
tor. 

Laurie Bonney, sales assistant, Major Market 
Radio, New York, named director of commu- 
nications. 

William Haney, senior VP, director of corpo- 
rate communications and executive assistant 
to chairman, D'Arcy MacManus Masius, 
New York, named senior VP, director of cor- 
porate communications, for newly merged 
D'Arcy Masius Benton & Bowles. 

Harvey Komspan, associate director, produc- 
tion, advertising and promotion, CBS Enter- 
tainment, Los Angeles, named director, on- 
air production and promotion. 

Morris Middleton, from corporate communi- 
cations post, American Red Cross, Washing- 
ton, joins Henry J. Kaufman & Associates 
there as account executive, public relations. 

Allied Fields 

Thomas Ramsey has been named deputy di- 
rector of State Department's Bureau of Inter- 
national Communications and Information 
Policy, which is headed by Ambassador 
Diana Lady Dougan. Ramsey, who has been 
with State Department since 1975, moves 
over from post as director for Interagency 
Affairs in Communications Division of Bu- 
reau of Administration. Ramsey is chairman- 
elect of International Telecommunications 
Law Committee of American Bar Associ- 
ation. 

Elected to board of directors, National Feder- 
ation of Local Cable Programers, Washing- 
ton: Jan Lesher, 'Meson Community Cable 
Corp., Tùcson, Ariz., chairman; 'Naha Dair, 
Staten Island Access Corp., Staten Island, 
N.Y., vice chairman; Paul Braun, American 
Television and Communications, Denver, 
treasurer; Frank Jamison, media services, 
Western Michigan University, Kalamazoo, 
Mich., secretary. 

Robert Pepper, acting associate administrator 
for policy analysis and development, Nation- 
al Telecommunications and Information As- 
sociation, Washington, has been named di- 
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rector of Washington Program in Comm 
cations Policy Studies, Annenberg Schools 
Communications, Philadelphia. He succo 
Maurice Mitchell, who is retiring. 

Neal Friedman, Maryland attorney and I 

merly deputy director, office of public affa 
Federal Trade Commission, Washington, 
become associated with law firm of Bed 
& Cole, in practice of communications, in 
lectual property and other federal adminis 
tive law. 

Elections, southern California chapter, Sc 

ety of Cable Television Engineers, Los An 
les: Joe Girard, Showtime/The Movie Ch 
nel, president; Abe Sonnenschein, A. 
Microwave Communications, first VP; 
Frank Maldonado, Falcon Communicatic 
second VP, and Andrew Jensen, Group 
Cable Communications, secretary- treasure 

Elected officers, newly formed Academy 
Home Video Arts & Sciences, New York: 
Peisinger, president, Vestron Video, indeç 
dent distributor of videocassettes, chain' 
Leonard White, president, CBS /Fox Vic 
New York, vice president; Nicholas Sat 
zos, president, Thorn/EMI/HBO, New Yc 

treasurer, and Ben Tenn, domestic preside 

Walt Disney Home Video, Burbank, Ca 
secretary. 

Deaths 

Dan Bloom, 61, former foreign and domc 
bureau chief and producer, CBS News, t 

of cancer Aug. 11 at his home in Shen 
Oaks, Calif. Bloom joined CBS News 
writer -editor of The World Tonight on the ( 
Radio Network in 1955, becoming manal 
editor of radio news for CBS News in 1! 

He served as manager of a series of bure 
He retired from CBS News in 1983, 
serving three years as a producer in the 
Angeles bureau. Bloom is survived by 
wife, Florence, and two daughters. 

William Tenebruso, 44, senior VP and di 
tor of corporate media services, Kenyoi 
Eckhardt, New York, died of heart at 
Aug. 21 in Greenwich, Conn. He is sun, 
by two daughters, Janine and Francesca; 1 

brother, Tom Sassos, who is VP and ger 
manager of Cable Networks Inc., New Y 

and two sisters. 

Hugh Lambert, 55, director of entertains 
for President Reagan's 1981 inaugura 
gala, died of cancer Aug. 18 in Sher 
Oaks Community Hospital, Sherman O 
Calif. Lambert, dancer in several Broad 
musicals, was choreographer for The Ed 
livan Show (CBS, 1948 -71), Laugh -In (N 
1968 -73) and The Perry Como Show (N 
1948 -50, 1955 -63; CBS, 1950 -55) and 
several Broadway productions. He wa 
fifth year of contract to create and dev 
TV programing for Warner Bros. stuc 
Burbank, Calif. Lambert is survived by 
wife, actress Nancy Sinatra, two daugl 
and son and daughter from previous 
nage. 

Grayson Hall, 58, actress who appeared a: 

Julia Hoffman in ABC daytime series, 1 

Shadows, in 1966 -71, died of cancer Aug. 
New York hospital. 
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phil Lind: Rogers's 
nan in the U.S. 

Vhen Ted Rogers went looking for an execu- 
ive in 1980 to lead his Canadian -based Rog - 
rs Cablesystems' charge into the U.S., he 
ad not far to look. Phil Lind, the company's 
enior vice president, programing and plan- 
ing, was a natural selection. 
Lind had headed Rogers's expansion in 

:re 1970's and helped transform the 20,000 - 
ubscriber MSO into a giant in Canada. 
after the company surpassed the million - 
ubscriber mark in Canada in 1980, the 
'anadian Radio and Television Commission 
ecided that was as big as Rogers was to get. 
.ind and Rogers turned their attention to the 
ouch. 

Lind jokes he was tapped to head the U.S. 
ffort because the Rogers staff was small and 
e didn't have much competition. That, say 
thers who work with him, is false modesty. 
'olin Watson, president and chief operating 
fficer of Rogers Cablesystems Inc., said 
And "loves the political process and is very 
ood at it. He reads people very well and is 
ery persuasive." It is an opinion Robert Ro- 
encrans, now with Columbia International, 
ut head of UA- Columbia during its in- 
olvement with Rogers, will second. "Phil is 
delightful guy and a marvelous salesman. 

[e adapted well to the customs of this coun- 
y." 

The Toronto native completed his under - 
raduate work in political science at the Uni- 
ersity of British Columbia, in Vancouver, 
) 1967. After earning his master's degree 
)e next year from the University of Roches - 
:r (N.Y.), he thought he would pursue a 
areer in political marketing/research. 

That interest in politics led to a job as 
ssistant national director for the Progres- 
ive Conservative Party of Canada. Lind was 
elivering a letter one day to someone at- 
:nding a meeting of the CTV Television 
fetwork. But he didn't return immediately 
) the office. "I sat in that room," he says, 
and I looked around at the people, and I 
stened to what they were talking about, and 
thought to myself, 'This is exactly what I 

'ant. " 
Lind said he had always been interested in 

to media -he had published a class news- 
aper in the seventh grade and was editor of 
is high school yearbook -but that that in- 
:rest took a back seat to politics while he 
'as in college. After the CTV experience, 
.ind interviewed with people in radio, tele- 
ision and cable. He had known Ted Rogers 
thief executive officer of RCI) from earlier 
olitical work, and Rogers offered Lind a job 
t his fledgling media company. The two hit 
off and Lind agreed to join the company, 

'hich owned a radio station and a few cable 
/stems. 

Lind was placed in charge of cable pro- 
raming and system expansion. By 1979 the 
ampany had five radio stations and 250,000 

PHILIP BRIDGMAN LIND- senior vice president, 
programing and planning, Rogers 
Cablesystems Inc., Toronto, and chairman, 
Rogers US Cablesystems; b. Aug. 20, 1943, 
Toronto; BA, political science, University of 
British Columbia, Vancouver, 1967; MA, 
sociology, University of Rochester (N.Y..), 

1968; program director, secretary and vice 
president, Rogers, 1969 -1979; present 
position since 1979; m. Anne Rankin, Aug. 19, 
1967; children: Sarah, 9, and Jed, 7. 

\_ I/ 
cable subscribers. Next came the acquisi- 
tions of Canadian Cablesystems Ltd. 
(500,000 subscribers) and Premier Commu- 
nications (400,000 subscribers), which 
made RCI the largest Canadian MSO. 

Although the CCL takeover was unfriend- 
ly, Lind said that when all was said and done 
"the merger came together in a way that 
mergers just aren't supposed to." All 23 sys- 
tem managers in the takeover stayed with 
Rogers. "The companies have meshed fan- 
tastically well," he says. 

In the U.S., the company gathered sys- 
tems through acquisition and franchising. 
Lind is a survivor of the franchising wars. 
Minneapolis and Portland, Ore., two cities 
the company fought hard for, are in the Rog- 
ers fold. Rogers combined with UA- Colum- 
bia for a time, but the marriage between the 
two companies did not last. 

Rogers now reaches upward of 700,000 
subscribers in the U.S. through two compan- 
ies that are run by one management team: 
Rogers US Cablesystems, composed of the 
franchises it won, and Rogers Cablesystems 
of America, made up of systems purchased 
or acquired when Rogers and UA split. Rog- 
ers Cablesystems filed at the Securities and 
Exchange Commission for a public stock of- 
fering two weeks ago. 

As the Rogers presence in the U.S. has 
expanded, so has Lind's. He is a director of 
the Council for Cable Information and last 
year became the first Canadian elected to the 
board of the National Cable Television Asso- 
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ciation. "It is one of the most interesting 
boards [I've] ever been a part of," says Lind, 
who serves on the boards of five Canadian 
companies, ranging in interests from energy 
to banking. "It's perfectly fascinating what 
goes on at those meetings," Lind says of the 
NCTA board. 

In some of its U.S. operations, the corn - 
pany is facing the same challenge other 
MSO's have faced in gaining penetration in 
large urban cities. "Penetrations are really 
hard to get," Lind says in relating Rogers's 
experience in Minneapolis and Portland. 
"But the suburban areas in both those cities 
are fine," he says, somewhere between 40% 
and 50%. The penetration problem "is prob- 
ably the toughest thing we've found," Lind 
says. Canada, of course, is reception orient- 
ed and Rogers enjoys penetration levels in 
the 90's for its largest urban systems, Toron- 
to and Vancouver. Lind believes the U.S. 
picture will, in time, improve. 

As the company searches for other 
sources of revenue, it has liked what it sees 
in pay -per -view. Rogers has two -way 
addressable converters in Minneapolis and 
Portland and one -way systems in San Anto- 
nio, Tex., and Orange county, Calif., the 
result of franchising commitments. So, Lind 
says, "we run [PPV] movies every night on 
most of our systems ... and all the special 
events" such as tennis and boxing that come 
Rogers's way. Movies cost $3.50 to $5 and 
special events from $ 10 up. With 250,000 to 
300,000 addressable homes to market, Lind 
expects PPV to add $4 million to the corn - 
pany's revenue next year. 

The company is also "very aggressive in 
rates," Lind says, and admits Rogers is "the 
leader in high priced basic.... We've always 
believed if we can get the product marketed 
properly, people are going to pay for it." 

In contrast to its history of expansion, 
consolidation may be on the company's 
mind at the moment. Rogers is selling its 
Syracuse, N.Y., system and may put its Or- 
ange county properties up for sale. The com- 
pany is looking to buy a TV station in Can- 
ada, but Lind says "there are some hurdles." 
A station acquisition would be a natural fit. 
"Cable really is delivering programing to the 
home," he says, "and we want to be in that 
business." 

When Lind manages to get away from the 
office he fishes the streams of Oregon and 
British Columbia. An active outdoorsman, 
he's on boards of the Sierra Club of Ontario 
Foundation and the Royal Canadian Geo- 
graphical Society. 

Lind spends half his time working in Can- 
ada and the other half in the U.S. Urged to 
make a comparison between the two coun- 
tries, Lind said it can't be made. "lt is fasci- 
nating working in the U.S. There are very 
few things that are going to stop you. If you 
want to do PPV, you don't go before any 
commission; you just go ahead and do it." 
Lind shows no signs yet of the fascination 
wearing off. 



M]r1 
Executives at CBS and Associated Press confirmed last week they 
have had preliminary talks concerning startup of international news- 
gathering venture to service television stations around world. If 
launched, venture would compete with organizations such as Vis- 
news, which has exclusive (network) agreement with NBC in U.S., 
and World Television News (formerly UPITN), which serves ABC 
exclusively in U.S. Both AP and CBS denied published reports they 
were considering news sharing arrangement beyond proposed 
joint venture and stressed that proposal is limited to international 
news coverage only and would not apply to coverage of domestic 
stories. 

o 
Now that Washington Post has firm deal to acquire Capcities' 
cable division, hottest cable property on block is Tribune Cable, 
200,000 -subscriber MSO which is being sold to help finance Tri- 
bune's purchase of KTLn(rV) Los Angeles. Tribune has listed prop- 
erty with Daniels & Associates, apparently unwilling to give Tri- 
bune Cable president (and 10% owner) Doug Dittrick inside track 
for leveraged buyout. Dittrick said last week he is still interested in 
acquiring control of MSO. 

Metromedia Broadcasting Corp. (MBC) and Rupert Murdoch's 
News America Holding Inc. announced plans last Friday (Aug. 23) 
to transfer $1.45 billion in debt from seller to buyer. MBC said it will 
soon solicit approval of change in ownership of MBC as well as 
changes in current terms of debt securities from holders of its debt 
securities. Amendments to current MBC indentures will eliminate 
"certain financial and other restrictive covenants" which spokes- 
man declined to explain. Under News America Holdings, holders 
of debt securities will be allowed their choice of combinations of 
cash or preferred stock, but amount of preferred will not be allowed 
to exceed 50% of total value of exchange. Debt transfer is contin- 
gent on finalization of sale of MBC to Murdoch, and his subse- 
quent sale of MBC station wcvB -TV to Hearst Corp. Filings with 
Securities and Exchange Commission will take place in early Sep- 
tember. 

National Cable Television Association will invite manufacturers this 
week to submit bids to supply satellite scrambling system for use by 
proposed cable operators' scrambling consortium (BROADCASTING, 
Aug. 19). Leading contenders for contract are M/A -COM, which 
supplied system HBO is now using, and Scientific- Atlanta. Bids 
are due Sept. 20. 

Everett H. Erlick, executive VP, gen- 
eral counsel and director of ABC Inc., 
has announced that he will take early 
retirement and leave that post after 
the company is acquired by Capital 
Cities Communications. Erlick has 
been with ABC since 1961 and active 
in all policy areas of the company, in- 
cluding the establishment of its Wash- 
ington office, where he has been a 
spokesman for ABC on broadcast reg- 
ulatory issues. Erlick, 63, said he is 
considering several opportunities in 
the investment, broadcasting, enter- 
tainment and legal areas, including opening a consultancy firm. 
ABC has not announced a successor, but Capital Cities is with- 
out its own in -house counsel it uses the New York law firm of 
Hall, Dickler, Kent & Friedman. Erlick is one of four top execu- 
tives at ABC, including Leonard H. Goldenson, chairman; Fred- 
erick S. Pierce, president, and Michael P. Mallardi, executive 
vice president and chief financial officer. Goldenson will be- 
come chairman of the executive committee of ABC / Capcities 
and Pierce will become ABC chairman and vice chairman of the 
parent. Mallardi is expected to continue in his position. 

Women's preference thrown out. The preference the FCC h 
given women seeking broadcast licenses in comparative he 
ings since 1978 was struck down by a panel of the U.S. Court 
Appeals in Washington last week as an exercise that excee 
the commission's authority. The panel, in a 2 -1 decision revel 
ing the FCC in a case involving an FM permit, said the Comm 
nications Act does not mention such a preference, nor, it as 
ed, has any court ordered its implementation. And it said tt, 
the commission's mandate to serve the public interest 'is na 
license to conduct experiments in social engineering conceit,. 
seemingly by whim and rationalized by conclusory dicta." 

So sweeping was the language that some lawyers in and c 
of the commission thought it might lay the basis fora cha/len; 
to the preference the commission routinely gives members 
minority groups in comparative hearings -even though tt 
preference was in effect ordered by the same court in 197; 

The preferences in both cases are granted with a view 
enhancing diversity of programing. But Judge Edward 
Tamm, in an opinion in which Judge Antonin Scalia joins 
said: "Whatever the merit of these assumptions as applied 
cohesive ethnic cultures, it simply is not reasonable to expa 
that granting preferences to women will increase programit 
diversity. Women transcend ethnic, religious and other cultu, 
barriers." 

Judge Patricia Wald, in a 27 page sharply worded dissei 
contended that the majority had ignored the court's prior n 
ings intended to promote diversity of programing through c 

versity of ownership. In view of its support of the preference t 
commission has given minority group members in that regal 
she said, "the majority's conclusion that it is beyond the coi 
mission's statutory authority to award an analogous enhanc 
ment merit for female ownership and participation ...to . 

quite remarkable." 
The decision invalidates the women's preference policy, t 

verses the commission and remands to the agency the case 
which it had granted the application of Dale Bell for a permit 
build an FM station in St. Simon'slsland, Ga. The commissior 
decision had been appealed by the competing applicant for t 
permit, James U. Steele. 

NBC was winner of weekly ratings race, for week ending Au; 
capturing its 13th summer win in row, with 12.8 rating and 23: 
according to Nielsen's National Television Index. CBS s 
12/22 and ABC, 11.2/20. Week featured several premieres 
NBC airing one and CBS two. On Sunday, NBC premiered c 
Quest at 8 -9 p.m. NYT, five- episode summer series featurir 
mer Miss Universe, Shawn Weatherby, exploring "marvel 
mysteries" of world's oceans. Show got 13.2/23. CBS's new t 
were West 57th (Tuesday, 10 -11 p.m.), which received 1C 
and /Had Three Wives (Wednesday, 8 -9 p.m.), which did 12 
HUT levels and combined ratings were up from their dip in r 
weeks that was due to comparisons to Olympics viewing last 
Compared to same week last year, they were up 5% from 5 
55.2. Combined ratings were up 4% from 34.5 to 36. Corn 
shares, however, dropped 1% from 66.3 to 65.6. In winning 
NBC had seven of week's top 10 shows and four of top five, 
CBS and ABC had two and one in top 10, respectively. NBC 
won Monday, Wednesday, Thursday and Friday, while ABC 
Tuesday and Saturday and CBS took Sunday. 

Effort by federal mediator to resolve differences between UPI 
agement and Wire Service Guild employes over further con 
concessions demanded by management were terminated 
week without any progress. Management said concessions 
needed to keep company in black and attract buyer. Employe 
they have sacrificed enough. No word at deadline on whi 
guild officials would authorize vote for strike. 
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est Sawyer, with 
two months of 

)rience as net- 
( broadcaster 

joined CBS 
ping News as 
nchor on July 8) 
crack at anchor - 

CBS Evening 
s with Dan Rather 

Wednesday 
I. 21). Rather 
e down with mi- 
rase of laryngitis and all of regulars who normally fill in were 
:r on vacation or away on assignment. Sawyer, who had al- 
y left for day, was called back, and despite some pre -on -air 
s, delivered flawless performance. 

o 

smentation of FCC guidelines on radio frequency radiation levels 
oadcast, earth station and experimental radio facilities has 
pushed back until Jan. 1, 1986. In decision made public Aug. 
ommission postponed by three months effective date of new 
?dures for evaluating human exposure to electromagnetic en- 
from transmitting antennas (BROADCASTING, March 25, and 

:ync," this issue). Delay, sought by National Association of 
dcasters and others, is expected to allow facilities full review 
)coming FCC bulletin on compliance with new regulations. 
rejected other industry requests, however, including sugges- 
stations located at multiple transmitter sites have signals 

sated without consideration of overall RF radiation, and for 
.al preemption of state or local RF radiation regulations more 
gent than FCC -selected standards. 

s Fiber Communications Inc. has created new business unit to 
lop broadband fiber optic equipment for video supertrunking 
in CATV headend- to-hub applications. Creation of unit, an- 

iced Aug. 12 by Colin O'Brien, chairman, president and chief 
!utive officer of Wallingford, Conn., company, follows creation 
parate fiber optic cable supply business unit. New systems 
:y will be headed by 27 -year company veteran Allen Kushner, 
donal vice president, who, according to Times Fiber, will be 
onsible for marketing, selling, engineering, manufacturing 
servicing of fiber optic links and equipment. Company's first 
uct, available in prototype this year, Kushner said, will be 
le mode system with 10 or more video channels that can 
;mit for 10 miles without repeater. 

ih Broadcasting Corp. confirmed last week it has requested 
rity checks on some of its journalists since 1937, UPI reported 
week, following story in British newspaper, The Observer. 
)r said M15, Britain's domestic security service, has secretly 
med BBC employes, leading to cases in which potential pro - 
ons had been denied following checks. BBC denied that "ex- 
it agency has a right of veto on the appointment or promotion 
ty member of the staff," UPI said, adding that broadcasting 
:) officials had threatened to strike if BBC did not end security 
:Wings. 

Durpetti, executive vice president/Central division, McGav- 
iuild Radio, has been named to head fifth rep company to be 
?d by Ralph Guild, president of Interep (holding company for 
r, Newmark, Wechsler & Howard, Major Market Radio, Weiss 
well and McGavren Guild) ( "Closed Circuit," May 6). New rep 
targeted to begin operation Oct. 1, will be based in Chicago. 
Sharpe, executive vice president/Eastem division, McGav- 
1uild, will assume Durpetti's duties. 

d G. Kimball, executive director of U.S. delegation to Space 
C, will join National Telecommunications and Information Ad- 
tration as chief scientist at conclusion of conference next 

month. Before being lent to State Department for Space WARC 
duties, Kimball had been director of communications and data 
systems at National Aeronautics and Space Administration. NTIA 
head David Markey said he wanted Kimball on his staff because of 
Kimball's NASA and international communications expertise. 

Dicksie J. Cribb has been hired as special assistant to William 
Russell Jr., director of FCC Office of Congressional and Public Af- 
fairs. Cribb, 32, was special assistant to assistant secretary of labor 
for Employment and Training Administration at Department of 
Labor. 

o 
Former President Jimmy Carter will appear with comedian Bill 
Cosby in special, Kids Just Want to Have Fun, on nine -station 
Georgia Public Television Network Oct. 28.. Program aimed at teen- 
agers, 11 -14, dramatizes dangers of tobacco, alcohol abuse and 
nonuse of seatbelts. 

NPR drop -out. Noncommercial Kusc(FM) Los Angeles and its 
associated stations, KSCA(FM) Santa Barbara and KCPB(FM) Thou- 
sand Oaks, both California (which rebroadcast xusc's service), 
have discontinued their National Public Radio membership as 
of October, citing financial and programing considerations. 
Kusc, which has primarily a classical music and arts format, 
said that "with the emergence of five other local public radio 
stations, all carrying NPR programs," xusc had "seized the op- 
portunity... to broaden the scope of radio listening by offering 
alternatives to the old familiar public radio fare." 

Kusc's general manager, Wallace A. Smith, said last week 
that most of the station's programing is produced locally or 
comes from American Public Radio (of which Smith was a 
founder). The station decided it was not "worth the expense" to 
be an NPR member if it was not going to use the network's 
program service. (It dropped NPR's two news staples, Morning 
Edition and All Things Considered, within the past few 
months.) 

Kusc paid about $21,500 (including dues and interconnection 
fees) in 1983; about $53,500 (including its share of NPR's debt 
payment) in 1984, and $80,375 (including debt payment) in 
1985, Smith said. In 1986, NPR dues are expected to be lower - 
about $71,000, since the station will not have to assume NPR's 
share of the debt payment, Smith said. However, under NPR's 
new business plan beginning in 1987 -in which the majority of 
federal radio funds would be distributed directly to noncommer- 
cial radio stations-xusc would have to pay about $40,000 more 
to NPR than it pays now, Smith estimated. (The station paid an 
affiliation fee of about $3,400 to American Public Radio in 1985 
for the three stations, he said.) 

Smith also cited NPR's "financial uncertainties" as another 
reason for the station dropping the network. He said he decided 
to separate completely from NPR (rather than maintain a mem- 
bership without using NPR programing services) because he 
was unwilling to risk facing another NPR financial crisis in 
which the member stations would be expected to take on finan- 
cial liabilities. 

In response to the action, NPR President Douglas Bennet 
issued a statement that said: "Public radio listeners in the Los 
Angeles and Santa Barbara markets will continue to hear Mom - 
ing Edition, All Things Considered and other NPR programing 
on NPR member stations KCRW(FM) [Santa Monica], now* 
[Long Beach], KFCC(FM) /Pasadena /, KcSN(FM) (Northridge), 
KVCR(FM) [San Bernardino ] and KCBX(FNr) [San Luis Obispo], and 
we are confident the audiences of these stations will continue 
to grow rapidly. We also understand the diversity of the Los 
Angeles market and the financial facts of life which confront 
Kuso. In July, NPR added 18 new regular and associate mem- 
bers across the nation, and we regret that Kusc will not be with 
us at this promising time." 
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C O M M I T T E D T O THE FIRST AMENDMENT & THE FIFTH ESTAT 

hdito_ ialsc; 
Journalism 1985 

A careful reading of this issue of BROADCASTING reveals the 
beginning of major changes in the way news is collected and 
presented on television. There are no longer really sharp distinc- 
tions between local television journalism and regional, national 
or international journalism. The boundaries are disappearing with 
the widening use of portable equipment and satellite delivery of 
news as it happens or soon afterward from or near the happening 
site. 

Distances mean almost nothing. It is technically almost as easy 
to cover a hijacking in Beirut as a swamp fire in Florida or a 
fender bender a block away on Main Street. 

The technical flexibility is creating its own uses. Everywhere 
television stations are uniting to exchange reports. Some arrange- 
ments are formal and highly organized: Hubbard's Conus, for 
example. Less structured exchanges are at work within states or 
areas of common interests. 

The new ways stations are acquiring news are among the in- 
centives for such network explorations as NBC's flirtation with 
cable news and CBS's discussions with AP, both reported else- 
where in this issue. Networks see their traditional relationships 
with affiliates being challenged by alternatives. Meanwhile, in- 
dependent television enlarges its journalistic scope. 

It is a dazzling world of helicopters, mobile units, uplinks, 
downlinks, not to mention digital effects, computers -a magic 
lantern undreamed of until now. Let us hope the editor in charge 
of content figures on the screen. 

Just maybe 
As progress is measured in the United States Senate, it is safe to 
say that the proposal to open the chamber to radio and television 
coverage is inching ahead. The latest C -SPAN poll of senatorial 
sentiment finds an erosion of hostility and an increase of support 
(see story, page 105). It's just possible that the issue will come to a 
vote in the next session. 

Clearly the astute minority leader, Robert Byrd (D -W. Va. ), has 
been at work. Byrd, who converted from foe to friend of an 
electronic presence early this year, is putting the issue in terms his 
colleagues can understand -a matter of political survival. As he 
has testified, members of the Senate are losing visibility to mem- 
bers of the House, where microphones and cameras have been 
present for some time. On visits home, senators are hearing about 
House members from their states being seen on the C -SPAN 
distribution of the House feeds and in bites taken from the feeds 
by broadcast news programs. The absence of similar exposure is 
rankling more and more senators, who also feel grossly upstaged 
by pictures of a smiling President waving to the cameras when- 
ever he wants to. 

The Byrd resolution would create a Senate system like that in 
operation in the House, under the host body's control. It falls far 
short of the coverage conducted by independent broadcast jour- 
nalists that must be the ultimate aim, but it is probably the least 
restrictive system that the Senate will accept at this point of its 
slow -going history, and, for journalistic use, it is better than 
nothing. 

The Byrd resolution carries added baggage: modernization of 
some of the ancient rules that can encumber Senate action. In 
hearings last January, that feature of the legislation attracted at 
least as much attention as the admission of electronic coverage, 
and it remains to be seen whether that baggage can become an 

overload. The latest C -SPAN poll suggests that resistance to 
change is weakening. 

Senator Charles Mathias (R -Md. ), chairman of the Rules Com- 
mittee and advocate of electronic coverage, has scheduled more 
hearings for Sept. 17. That is a date for the Fifth Estate to 
demonstrate its support of Byrd of West Virginia. 

A little bit commercial 

Earlier this month, noncommercial WNET(TV) New York, which 
occupies channel 13, assigned to Newark, N.J., announced the 
availability of 30- second "general support announcements" that 
could include the advertiser's-oops, supporter's -logo, loca- 
tion, brand name, trade name and brief verbal description of 
product or service. No advertising, mind you. 

Following the announcement, a full -page ad appeared in adver- 
tising business publications. It featured a sketch of commuters on 
a train. One, in a faint, is being fanned by his seat companion 
who explains to the conductor: "All I said was, 'Now you can buy 
thirties on THIRTEEN.' " Across the aisle another commuter 
says: "What a great opportunity." Interested readers are instructed 
to "Call WNET/THIRTEEN Business Manager Paul Sladkus at 
212 -560 -2980 for details." 

Hard to distinguish that approach from others intended to at- 
tract the eyes of media buyers at New York advertising agencies. 
And why shouldn't WNET begin competing for advertising rev- 
enue? It occupies a channel allocated for commercial use. Did 
anybody sign a pledge back in 1961 to broadcast nothing but 
noncommercial, educational programing after commercial 
broadcasters in New York passed the hat and bought the commer- 
cial occupants off channel 13 to give the facility to a noncommer- 
cial operator? 

Nobody can calculate how much revenue has accrued to the 
surviving commercial television stations in New York since chan- 
nel 13 was removed from competition. The figure would be an 
enormous multiple of the $6.2 million that the removal cost. But 
is the exile of wNET to end? Interesting question. 

And if this isn't advertising, if it produces revenue, what is to 
stop stations on channels reserved for noncommercial, education- 
al television from creating their own pods of 30- second "general 
support announcements "? 

Is the next step the split -30 GSA? 

e o o 

Drawn for BROADCASTING by Jack Schmidt 
"And the dealer options include AM stereo, FM wrap- around 
sound, all -channel television, cellular phone and satellite 
navigation." 
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WHAT TURNS FEAR 
INTO TRUST? 

We Americans assume the right to 
freedom from fear. Yet the potential for fear 
is strong because we are a nation of constant 
change. Change brings the unknown. 
The unknown breeds fear. 

Freedom from fear depends on elimi- 
nating the unknown. 

That's why the free and unhindered 
transmission of information is so important. 

Information illuminates the 
unknown, gives birth to trust. 

James S. Gilmore, Jr. 

Chairman a 
Chief E 

THE GILMORE 
319gy BROADCASTING CORPORATI( 2 

Corporate Offices: 
162 East Michigan Ave., Kalamazoo, MI 007 

WEHT TV 
Evansville, 
Indiana 
Katz 

WREX TV 
Rockford, 
Illinois 
Seltel 

KODE TV 
Joplin, 
Missouri 
Seltel 

WLVE FM 
Miami Beach, 
Florida 
Torbet 

WIVY FM 
Jacksonville, 
Florida 
Torbet 

WSVA 
Harrisonburg, 
Virginia 

WOPO FM 
Harrisonburg, 
Virginia 



The ultimate Choice! 
This advanced custom Ward -Beck 40 -input stereo TV production console, 

combining mono and stereo mixing facilities, is now operating at WFMY -TV in 
Greensboro, North Carolina. 

When WFMY decided to move into stereo television production they asked 
leading manufacturers to submit designs and bids on this project. Ward- Beck's 

inclusion in this select group brought Harte -Hanks Communi ations the benefits 
of innovative and extensive engineering expertise employ ng sophisticated 
modules well -proven under the rigorous demands of the ajor networks. 
The fact that this comprehensive package actually came in at the most 

acceptable price made the ultimate choice very easy. 

-a 

First by Design. 

Wa d -Beck Systems Ltd., 
841 Pro ress Avenue, Scarborough, 

On rio, Canada MIR 2X4. 
el: (416) 438 -6550. 
Tlx: 065- 25399. 




