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Arbitron ranks the markets 

CBS adds Loews to its corporate defense 
ONE BY ONE o Arbitron releases its list of market 
ADI rankings for 1985 -86, and although there are 
no changes in the top 10, there are a number of 
rerankings in markets 11 through 25. PAGE 33. 

BUYING IN o CBS makes agreement with Loews 
Corp. allowing it to own up to 25% of CBS stock 
and bring company's Lawrence Tisch onto the 
CBS board. PAGE 36. 

ENGINEERING SHOW o Society of Motion Picture 
and Television Engineers set for conference to 
begin on Sunday in Los Angeles. PAGE 36. 

METER RUNNING o Nielsen announces expansion of 
its people meter experiment. PAGE 38. 

CONTENT AND CHARACTER O Over 2,000 are said to 
have attended National Black Media Coalition's 
three -day conference focusing on minority 
broadcasting. PAGE 44. Gannett, Group W, RKO 
and Katz radio group heads provide radio 
business background. PAGE 44. Potential station 
owners receive tips on broadcast buying. PAGE 48. 

TV anchor Renee Poussaint and others put 
newswriting in minority perspective. PAGE 48. 

Newsmen discuss getting minorities into 
management. PAGE 49. Communications lawyers 
find industry guilty on number of counts. PAGE 49. 
Public affairs panel looks at movement away from 
two chairs and a plant" productions. PAGE 49. 

Panel sees increased interest in programs 
produced by and featuring minorities. PAGE 50. 

Session focuses on relationship between children 
and media. PAGE 51. 

INSTRUCTIONAL QUIZ o PBS to test new National 
Narrowcast Network of instructional courses in 20 
cities next February. PAGE 52. 

TURNING THE CAMERA AROUND O CBS undertakes a 

look inward as Broadcast Group films 
documentary on the network. PAGE 52. 

ON TO CABLE Seagram announces public service 
campaign on alcohol equivalency to run on cable 
networks. PAGE 58. 

COMMITTEE RUNDOWN O NAB releases list of its 
committee assignments. PAGE 60. 

LOOKING GOOD o Intelsat pleased after work is 
completed at Assembly of Parties meeting. PAGE 

62. 

GOVERNMENT EYE O NCTAS Mooney says Justice 
Department is looking into cable clustering, 
scrambling plans. PAGE 64. 

CASE FALLOUT o Court case involving insurance 
and FTC could alter power of other federal 
agencies. PAGE 64. 

WEEK THREE O The Major League Baseball playoff 
ratings are off enough to pull NBC down to 
second place, just behind CBS. But lower 
baseball ratings are not expected to have 
detrimental effect on network. PAGE 73-74. 

NEXT PART o Norman Lear forms new company, 
Act Ill, with former Paramount executive Randy 
Reiss at helm. PAGE 75. 

TOP 400 A number of Fifth Estaters appear on list 
of the 400 richest Americans, as listed by Forbes. 
PAGE 82. 

THE RIGHT MOVES O RCA President Robert 
Frederick has matched his management skills to 
the needs of the diversified communications 
company. PAGE 105. 
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It's a broadcast U -matic with nine 
years on the job. 

A team of one -inch type "C "video 
recorders that pull a network load around - 
the- clock. 

A Betacam camcorder that gets 
that exciting story, or that impossible shot, 
and gets it on the air. Fast. 

It's equipment that works right out 
of the box. Equipment that works with 
everything we make or will make. 

It's training programs that keep you 
right on top of things. 

It's a service and parts network that 
blankets the country. And an emergency 
hot line that's always open. 

It's a company that came into being 
to meet your needs. And did. 

The commitment continues. 
Sony Broadcast. 
The gold standard at work. SONY 

Sony Broadcast Products Company, 1600 Queen Anne Rd.. Teaneck. NJ 07666 (2011 833.5131. (61985 Sony Corporation of America. Sony, U -matic and Beracam ore registered trademarks of Sony Corporation. 



It Wouldn't l: e Christmas Without Them. 
The Bells of St. Mary's, It's A Wonderful Life, The Miracle of the Bells, Good Sam, Christmas Eve. 

REPUBLIC PICTURES CORPORATION 12636 BEATRICE STREET, PO BOX 66930 LOS ANGELES CA 90066.0930 (213)306.4040 TELEX/TWX 910.343 -7417 
AUBREY GROSKOPF. ARTHUR GROSS. DICK JOLLIFFE. BARRY BERNARD. TEREZ KIELY, LISA WOODCOCK, DIANA FOSTER 
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Moving on must carry 

Petitions for rulemaking on must carry 
are receiving "immediate attention," 
according to Jim McKinney, FCC Mass 
Media Bureau chief, and combined notice 
of inquiry/notice of proposed rulemaking 
is likely to be ready "within weeks, not 
months." ft's believed that document will 
seek comment on all three petitions 
submitted thus far -one by National 
Association of Broadcasters and others, 
another by Association of Independent 
Television Stations, and still another by 
public broadcasters. 

One well -placed FCC source said 
INTV's proposal appeared to have "best 
future." INTV proposal, which would 
carve out new rule under FCC's supposed 
ability to determine what signals may be 
carried under cable's compulsory 
copyright license (BROADCASTING, Oct. 
7), is only one that's "philosophically 
consistent" with where most of 
commissioners have publicly indicated 
they're heading, source said. This source 
also expressed disbelief that NAB thinks 
constitutionally acceptable rule can be 
resurrected. Another source said it had 
been Mass Media Bureau's opinion that it 
would be "almost impossible" to come up 
with new rule that would meet 
constitutional test, but that bureau will 
consider with open mind what commenters 
have to say. 

Backstage 
While official must -carry process goes on 
at FCC, pace of unofficial activity will 
pick up this week when officials of 
National Association of Broadcasters, 
Association of Independent Television 
Stations and Television Operators Caucus 
call on National Cable Television 
Association President James Mooney - 
presumably to discuss one or another of 
various proposals advanced by 
broadcasters since Quincy decision. 
Among participants in meeting -expected 
to be at NCTA headquarters in 
Washington- are:TOC's William Schwartz, 
INTV's Preston Padden, NAB's Eddie 
Fritts and John Summers. 

Rainbow's pot 

Rainbow Service Co., MGM /UA 
Entertainment Co. and 'Rimer 
Broadcasting System announced last 
week that they had settled their dispute 
over cable television rights to 
MGM /UA film libraries, removing one 

impediment to merger of Turner and 
MGM /UA. What parties didn't announce 
is that Rainbow will receive $50 million 
in settlement. 

MGM /UA agreed to provide titles for 
Rainbow's pay cable service, American 
Movie Classics, on July 30, just week 
before announcement of Turner -MGM /UA 
merger. But movie studio balked at 
fulfilling agreement after Rainbow 
announced that it would offer AMC as 
basic as well as pay service. Suit and 
countersuit followed (BROADCASTING, 
Oct. 7). Under settlement, Rainbow has 
put off indefinitely (if not permanently) 
plans to take AMC basic. In exchange, it 
will receive $50 million cash. According 
to Turner prospectus, which specified who 
would pay what in event of settlement of 
dispute, new UA entity, which is being 
spun off by merger, will pay $32.5 
million and Turner -MGM, balance of 
$17.5 million. 

Spreading net 

Lorimar Inc., Culver City, Calif., is 
reportedly considering purchase of DIR 
Broadcasting, New York -based radio 
program supplier. Aural medium would be 
new area for advertising and 
entertainment company, which just reached 
agreement to merge with Telepictures 
Corp. ( "Top of the Week," Oct. 14). When 
asked about possibility that deal is in 

works, DIR Broadcasting President Bob 
Meyrowitz declined to comment, as did 
Lorimar spokeswoman. DIR currently 
produces several long -form programs 
including The King Biscuit Flower Hour 
and The Silver Eagle Cross -Country 
Music Show. 

Also, DIR has replaced David Brenner 
Live, weekly 90- minute variety talk show, 
with Almost Live Starring Richard 
Belzer. No official reason was given for 
Brenner's departure. 

Help wanted 

Raising immediate cash may be primary 
motive of Turner's attempt to negotiate 
partial sale of Cable News Network to 
outsider. But other side of strategy is 
possibility of sharing bureau and other 
operating expenses with another news 
operation. Lower costs mean more 
money from CNN over long term to help 
Turner pay down debt of MGM 
acquisition. With this in mind, Turner, who 
is no longer considered active bidder for 
United Press International (see "In Brief'), 
is reportedly having discussions with 
some of those still in running to buy 
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beleaguered news service. None of those 
contacted would talk, but idea could 
possibly lead to joint CNN -UPI venture. 

Diehards in D.C. 

Lobbyists tor cities of New York and Los 
Angeles were making rounds at FCC last 
week in effort to get commissioners to 
postpone action on proposal to delete its 
technical rules for cable and perhaps 
preempt local technical regulation of 
cable systems. Cities were contending that 
FCC lacks authority for preemption. 
They also were asking that commission 
give cities and cable industry six months 
to try to work out "voluntary" technical 
standards. FCC Mass Media Bureau has 
targeted proposal for action by end of this 
month. There's concern in some quarters 
that local franchise authorities may be 
trying to position themselves to renew 
grip they are losing on cable via Cable 
Communications Policy Act of 1984. 

Meanwhile on Capitol Hill, cities have 
asked House Telecommunications 
Subcommittee to look at matter. 
Subcommittee says it will hold meeting 
soon with cities and cable industry 
representatives to discuss issue. 

One after another 

Morton S. Smith, career senior foreign 
service officer who has been with Voice of 
America since 1983 and is currently 
deputy associate director for 
modernization, has been named acting 
VOA director, succeeding Gene Pell, 
leaving to become president of Radio 
Free Europe/Radio Liberty 
(BROADCASTING Oct. 7). VOA 
professionals are said to be unhappy with 
choice. Smith is seen by some as more 
anxious to advance U.S. policy aims than 
to pursue facts of story. However, VOA 
staffers see Smith as stopgap. One rumor 
is that job may go to Pat Buchanan, 
currently director of communications for 
White House. Considering Buchanan's 
reputation as sharp -edged advocate of 
conservative cause, rumor does not warm 
hearts of VOA professionals. 

USIA director, Charles Z. Wick, who 
has been through process four times in five 
years, is understood to have been 
thoroughly annoyed when his fourth 
selection, Pell, told him he was leaving. 
After all, Wick aide said, it takes major 
effort to make selection and see nominee 
through White House clearance and Senate 
confirmation process -and, aide added, 
"clock is ticking" on second Reagan 
administration. 



Coble CGSti2 

The world according to HBO 

Home Box Office Inc. has launched an "in- 
formational campaign" this month to ex- 
plain to owners of backyard earth stations 
why it is scrambling the satellite feeds of 
HBO and Cinemax and why it will subse- 
quently charge the dish owners to subscribe 
to the services. 

HBO, which is currently scrambling the 
feeds part time, announced Oct. 9 that it 
would scramble them full time beginning 
Jan. 15. At that time, it said, sufficient home 
descramblers would be available, allowing 
dish owners to buy them and subscribe to 
the services. HBO is using the M/A -Corn 
Videocipher II scrambling system. 

"In researching the home TVRO sector, 
we discovered that many dish owners are 
confused and misunderstand why we are 
scrambling our signals," said Bob Caird, 
vice president, direct broadcast, HBO. "So, 
in the first step of our marketing plan, we 
want to set the record straight by clarifying 
these misconceptions." 

For the campaign, Caird said, HBO is 
sending out press kits to newspaper colum- 
nists and reporters, running ads in the var- 
ious home satellite industry publications 
that reach the dish owners and airing spots 
on HBO and Cinemax. Caird wouldn't say 
how much is being spent on the project, but 
indicated that, by advertising standards, it 
is a small amount since the target of the 
campaign is small and easily reached. In- 
dustry estimates put the number of dish 
owners at around 1 million. 

Caird said the campaign would seek to 
correct at least six misconceptions: I) that 
the government owns the satellites that 
transmit the cable services like HBO and 
Cinemax; 2) that federal law prohibits 
scrambling; 3) that movies shown on cable 
services have already been paid for through 
box -office receipts; 4) that scrambling "de- 
stroys" the satellite signal; 5) that dish own- 
ers have paid for programing through taxes 
or through their purchase of the dishes, and 
6) that basic cable services receive all their 
revenues from advertising and are profit- 
able. 

What's basic, what's not 

The Community Antenna Television Asso- 
ciation told the FCC it needs a new defini- 
tion of "basic cable service" in rules allowing 
the FCC to regulate basic cable rates in the 
absence of effective competition. The new 
definition was warranted by the elimination 
of the must -carry rules by the federal ap- 
peals court in Washington last July, it said. 

In the effective -competition rule, it said, 
basic is defined as the tier of service con- 
taining "all must -carry broadcast television 
signals." Given the elimination of the rules, 
it said, basic should be redefined as "only 
that core service which can be subject to 
regulation in noncompetitive cable mar- 
kets." 

The CATA- suggested language: "Basic 

cable is the tier of service regularly provided 
to all subscribers that includes the retrans- 
mission of unaltered over -the -air broadcast 
television signals and the public, education- 
al, and governmental channels, if required 
by a franchising authority.... " 

Coming next year 

Home Box Office plans to launch HBO Show- 
case '86 early next year as "an innovative 
new umbrella showcase for original enter- 
tainment specials written and produced ex- 
clusively for HBO." 

Bridget Potter, HBO senior vice president 
of original programing, called it "a very ex- 

Potter 

citing and important new project for us" and 
"an opportunity for HBO to present timely 
specials that showcase today's most inter- 
esting artists throughout the entire enter- 
tainment spectrum, in a variety of forms." 

She said the specials will be 60 to 90 min- 
utes long. Filming on two has been complet- 
ed. One with the working title "Nosenko" 
stars Tommy Lee Jones and is based on the 
true story of a Russian KGB major who de- 
fected to the U.S. in 1963. The other, "Half a 
Lifetime," stars Keith Carradine, Gary Bu- 
sey, Nick Mancuso and Saul Rubinek as four 
middle -class men going through a midlife 
crisis. 

"Nosenko" was written by Stephen Davis, 
"Half a Lifetime" by Stephen Metcalfe. HBO 
said writers working on scripts for other 
Showcase '86 specials include Bill C. Davis, 
Ronald Ribman, Pete Hamill, Percy Granger 
and Leon Tokatyan, and the series will use 
such directors as Bob Giraldi, Colin Cal- 
lender, Don Ohlmeyer, Dave Bell and colum- 
nist Jack Anderson. Topics being explored 
for future projects were said to include AIDS 
(acquired immune deficiency syndrome), 
the first documented case in which delayed 
stress from the Vietnam war was used as an 
insanity defense, the New Bedford, Mass., 
gang rape and the psychological effects of 
life in a fallout shelter. 
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Staying `Alive' 

Alive and Well moved into its fifth season on 
the USA Network with production, cast and 
format changes. The series, sponsored by 
Bristol -Myers and produced by DBA Televi- 
sion, made the changes with the start of the 
new season Sept. 30. 

Bonnie Shatsky Hammer, who has been 
developing pilot projects with Michael Rice 
Media for commercial syndication, cable 
and public broadcasting, and who formerly 
produced the Good Day series in Boston and 
numerous specials, signed on as new super- 
vising producer of the daily hour (Monday - 
Friday at 2 p.m. NYT and Saturday at 8 
a.m.). In addition, host Mike Jerrick is joined 
now by celebrity co -hosts from week to 
week (based on availability), and the show 
has added a live audience which is encour- 
aged to participate in discussion of topical 
issues dealt with on the program. 

Hammer says Alive and Well will devote 
its daily hour to the "health and well -being 
of women," with subjects that are "contro- 
versial, upbeat, serious and above all direct 
and to the point." 

Cable alert 

Capital Cablevision, serving some 51,000 
subscribers in New York's Albany county, is 
joining forces with county, state and private 
business groups to provide televised sup- 
port for their "Missing Child/Community 
Alert Network." The county -wide network, 
created by Automated Communications 
Inc. of Schenectady, N.Y., and said to be the 
first of its kind in the U.S., uses computer- 
ized telephone dialing to alert neighbors 
when police receive reports that a child is 
missing. The telephone message gives the 
basic information and description provided 
by police, and adds: "If you are a Capital 
Cablevision subscriber, tune to channel 19 
and watch for more information." In the 
meantime, Automated Communications 
has alerted Capital Cablevision, which pre- 
sents the details and description -and adds 
a picture, when available-on channel 19, 
its 24 -hour video text service. Frank Green, 
Capital Cablevision's director of public af- 
fairs, called it "the perfect complement to an 
excellent existing emergency service, utiliz- 
ing the advanced technology of cable televi- 
sion for the good of the entire community." 

New York late night 

Manhattan Cable TV, New York, has intro- 
duced Overnight TV, a weekend feature 
spotlighting "music, art, film, theater and 
New York nightlife." It is offered Fridays, 
Saturdays and Sundays from midnight to 4 
a.m., and its purpose, according to Barry 
Rosenbaum, vice president for marketing 
and programing, is "to fill a void in late -night 
programing and to bring our subscribers in- 
formation, opinions and trends in music, 
technology, the arts, some of the most ac- 
claimed motion pictures ever made, as well 



Television pays tribute 
to AS CAP music 

MUSIC AND LYRICS 
"Love Lives On; ABC 
James Di Pasquale 

MUSIC COMPOSITION, SERIES 
"Murder She Wrote; CBS 

John Addison 

gm 
-4\ 

j j j j j 
MUSIC DIRECTION 

"Christmas in Washington;' NBC 
Ian Fraser, Angela Morley 

NEWS AND DOCUMENTARY PROGRAMMING 
"Heritage: Civilization and theJews,PBS 

John Duffy, Director & Conductor, 
Music Composer 

ASCAP members win 4 out of the 5 Emmys 
for Songwriting and Composition. 

aSca P American Society of Compors. Authors rs 



as cultural information." 
Overnight TV's Friday edition consists of a 

three -hour "salon' -in which host -experts 
discuss their specialties and talk with view- 
ers who call in- followed by classical and 
jazz concerts. Saturday is for "Master Reels," 
old classics and new movies from the U.S. 
and abroad. Sunday offers interviews with 
participants in Manhattan's night life, fol- 
lowed by a film series, "Colonel March," fea- 
turing Boris Karloff as a Scotland Yard de- 
tective. 

Overnight TV is produced by Manhattan 
Cable and is advertiser -supported. Fred Cic- 
cone, director of programing, called it "one 
of the most ambitious programing projects 
ever undertaken" by Manhattan Cable, 
which started in 1970 and says it currently 
serves 200,000 subscribers along with 
20,000 hotel rooms and 2,000 pubs, restau- 
rants and bars within a 16- square -mile area 
of Manhattan. 

Eastward ho 

Turner Broadcasting System's Cable News 
Network has made its planned expansion 
into Western Europe, launching "the first - 
ever, live, 24 -hour news service to European 
audiences" via satellite to closed -circuit ho- 
tel systems and members of the European 
Broadcasting Union (EBU). Ted Turner, 
president and chairman, said that with the 
move "we've written a new chapter in the 
history of television news -a chapter that 
could change the world [because] the more 
we know about each other and the more we 
communicate, the better hope there is for 
the future of our species." 

CNN said a news team of seven anchors 
and 50 electronic journalists is producing 
the European feed, described as a "blend of 
up- to- the -minute world news and informa- 
tion covering finance, sports, health and 
medicine, science, entertainment, news- 
maker interviews and contemporary life 
styles" having particular interest to Europe. 
The team is based at CNN's Atlanta head- 
quarters. 

To get the feed to Europe, CNN said, CNN 
has signed a seven -year lease on a 36 mhz 
(half transponder) bandwidth on the Intelsat 
V Atlantic region satellite. The signal to Eu- 
rope is uplinked in Atlanta, having already 
been converted to European technical stan- 
dards, cross -strapped to Ku -band on the sat- 
ellite and downlinked to British Telecom In- 
ternational's Goonhilly, England, earth 
station. 

CNN estimates that from 1.7 million sub- 
scribers in 1980 it has grown to more than 34 
million in the U.S. It also expanded to Aus- 
tralia, Canada, the Caribbean, Central 
America and Japan before adding Western 
Europe. 

Going international 

Satellite Program Network, Tulsa, Okla., is 
going worldwide with distribution of its pro - 
gams, ranging from sports and outdoor to 
how -to and variety shows. "With these nar- 
rowcast programs that target specific audi- 
ences, we hope to fill a niche in programing 
distribution that is not currently being 
filled," said Kip Farmer, SPN vice president, 
international. Offered for sale to broadcast- 
ers and cable operators, the programs in- 
clude The Outdoor News Network, Jimmy 
Houston Outdoors, French Flavour, Crafts 'n' 

Things and Connie Martinson Talks Books, 
among others, along with specials and col- 
lege sports packages. SPN named Australia - 
based Max C. Stuart and Associates as its 
foreign sales representative. 

Hurricane credit 

American Cablesystems Corp., serving 
some 85,000 cable TV subscribers in 25 
eastern Massachusetts communities, says 
it won't wait to be told to give customers 
credit for service lost because of Hurricane 
Gloria last month. Each day a customer lost 
will be credited as one -thirtieth of the cus- 
tomer's November bill. "We decided not to 
wait for any ruling from the state cable com- 
mission to issue credits," said area manag- 
ers John King and Thomas Walsh. "It seems 
appropriate to us to issue credits for lost 
service because of the extraordinary cir- 
cumstances of the hurricane and the tre- 
mendous support and cooperation shown 
by our subscribers during this difficult 
time." 

In the hardest -hit section of the franchise 
area, officials said, the company used 31 
regular maintenance crews and 24 outside 
contractor crews to replace 2,100 to 2,400 
cable lines from streets to homes and repair 
extensive damage to trunk lines. Full service 
was reported restored within a few days in 
all but a few isolated situations. American 
Cablesystems, based in Beverly, Mass., is a 
privately held company with 300,000 sub- 
scribers in seven states. 

New look 

Corporate Media Services says its First 
Look, a half -hour monthly magazine, will de- 
but on 20 cable systems in late October. 
First Look will consist of seven or eight seg- 
ments, each underwritten by an advertiser 
which will be given the opportunity to men- 
tion its product in the segment. According 
to CMS, the "infomerciaLs" will be a "soft 
sell." Among the cable systems carrying the 
show, which will be part of their basic ser- 
vice, are Storer Cable in Anaheim, Calif.; 
Rogers Cablesystems in Syracuse, N.Y., and 
Viacom Cablevision in Nashville. 

Storer fine 

The FCC Mass Media Bureau has fined 
Storer Cable Communications $2,000 for an 
alleged violation of the sports blackout rule 
on its Prince Georges county (Maryland) ca- 
ble system. The National Basketball Associ- 
ation had complained. Storer has since sold 
the system to Prime Cable of Maryland. 

Helping hand 

HBO Chairman Michael Fuchs will chair an 
upcoming dinner at the New York Hilton 
(Oct. 26) to raise funds for a planned Alz- 
heimer's Comprehensive Care Center at He- 
brew Home for the Aged at Riverdale in 
New York. Fuchs's mother died of Alz- 
heimer's disease. "As the son of an Alz- 
heimer's victim, I have personally wit- 
nessed the ravages of this terrible disease," 
said Fuchs in a prepared statement. The 
gala will be hosted by Alan King and will 
feature Bette Midler and Robin Williams and 
other guest stars as entertainment. Some 
1,000 social and business leaders are ex- 
pected to attend. 
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FOUR WAYS 
TO KILL a SERIES. 

Begin by putting it against the #1 series in all of television. 

Lase N. 
Shift it all over the dial and dare its loyal fans to find it. 

Nang It. 
Give it a new time period with a 10 share lead -in 

and string it up against the CBS Sunday night lineup. 

Poii It. 
Feed it a lead -in full of kids and make it build 

its own adult audience from scratch. 

If it's still going strong after that, 
you've got one helluva series for syndication. 

You've got... 
Source: NTI. Subject to qualifications; available upon request. 





Starring David Hasselhoff. Coming soon. 
MCATV 

1985 Universal City Studios Inc. All rights reserved. 



Business Brief1y 

I ITV ONLY I i 

Superior Pet Products o Five -week 
flight is scheduled for late October in 

nine markets throughout country 
Daytime and fringe positions will be used 
for commercials. Target: women, 25 -54. 
Agency: Harold Cabot & Co., Boston. 

Parker Bros. o In pre- Christmas 
splurge, advertiser will promote various 
games in top 50 markets, starting in late 
October, for seven to eight weeks. 
Commercials will appear in fringe 
periods. Target: teen -agers, women, 25- 
54. Agency: HBM Creamer, Boston. 

Pulsar lime Inc. o In pre- Christmas 
push, watches will be advertised for six 
weeks, starting in early November in 21 

markets and on network television. 
Fringe positions will be sought in spot TV 
Target: women, 25 -49. Agency: 
Ammirati & Puris, New York. 

A.H. Robins Co. o Various health care 
products, including new Dimetab (cold 
sinus allergy product), will be promoted 
in flights starting in late October and 

continuing with occasional hiatuses until 
March in about 50 markets. Commercials 
will be placed in all dayparts. Target: 
adults, 25 -49. Agency: Mil -Mor Media, 
Richmond, Va. 

RADIO ONLY L -7 

Chrysler Corp. o Six -week flight will be 
launched on Oct. 21 in 31 markets on 
Nuestras Noticias, Spanish -language 
radio network of United Press 
International. Commercials will be placed 
in morning and afternoon drive periods. 
Target: Spanish- speaking adults, 25 -54. 
Agency: Kenyon & Eckhardt, New York 
and Detroit. 

Redken Laboratories o Beauty 
products will be spotlighted in four -week 
flight starting in mid -November in 
Indianapolis and Buffalo, N.Y. 

Commercials will be placed in all 
dayparts. Target: women, 18 -49. Agency: 
Gumpertz/Bentley /Fried, Los Angeles. 

Friendly Ice Cream o Company will 
conduct test advertising in Rochester, 
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N.Y., for four weeks, starting in early 
November. Commercials will be placed 
in morning segments on weekdays. 
Target: adults, 25 -54. Agency: Quinn & 
Johnson /BBDO, New York. 

Osterman's Jewelry o Five -week flight 
is scheduled for mid -November start in 
21 markets. Commercials will be carried 
in daytime periods on weekdays and 
weekends. Target: adults, 25 -54. 
Agency: Stone, August & Co., 
Birmingham, Mich. 

Commodore Computers o Campaign 
during Christmas buying season will 
begin in late October and early 
November in about 25 major markets, 
continuing in some areas until January. 
Commercials will be primarily direct 
response advertising and will be placed 
in all dayparts. Target: adults, 25 -54. 
Agency: Independent Group of 
Companies, Union, N.J. 

r 
- 1 RADIO AND TV 

Pizza Hut o West Coast region of fast - 
food restaurants will inaugurate four - 
week campaign in late October in four 
markets, including Los Angeles. 
Commercials will be carried in prime 

Computer -ready for holidays. J. Walter 
Thompson, New York, has assembled an 
easy access viewing bank for about 400 
television commercials and print adver- 
tisements related to the period from 
Thanksgiving through Christmas. The 
agency's Computerized Library provides 
access to commercials and ads dating 
back to the 1970's and includes commer- 
cials created by JWT for such clients as 
Eastman Kodak, Ford, Kraft, Quaker 
Oats, Burger King, R.T. French and Lever 
Bros. Dennis Kelley On photo), manager 
of the agency's Creative Library, says the 
new holiday program will function as an 
idea resource and research tool for 
Thompson's creative directors, copy writ- 
ers, arts directors, account executives 
and clients. 



BOAt 
ME COME Y 

FIRST TIME IN SYNDICATION... 

It's World War II. Imagine a shocking 
pink submarine cruising into 
Japanese- infested waters... add a 
crew of well- meaning incompetents 
...a captain who'd rather be 
sailing a taxicab...and a bevy of 
gorgeous nurses -and you've got 
America's only underwater, half -hour 
sitcom, Operation Petticoat. 

It's ready to sail anytime ... and it's 
perfect for young adult audiences 
that like their comedy with a touch 
of salt in the air. 

OPERATION 
PETTICOAT' 
Starring John Astin & Jamie Lee Curtis. 
Available Fall 1986 on an 
Advertiser -Supported /Cash basis. 

MCATV 
Station clearances: 
(212) 605 -2786 
Advertiser sales: 
(212) 605 -2720 
(312) 337 -1100 

1985 Universal City Studios Inc. All rights reserved. 



and fringe periods. Target: adults, 18 -49. 
Agency: Reiser Williams 
DeYong /Cunningham & Walsh, Irvine, 
Calif. 

Stroh Brewery Co. Company said it 

will spend estimated $50 million over 
next year on network and spot television 
and network and spot radio to reinforce 

its new theme, "Stroh's Is Spoken Here." 
Campaign was set to start last Saturday 
(Oct. 19) during World Series and will 
continue through remainder of year on 
National Football League games, 
syndicated boxing, live- action sports 
and cable network sports programs. Spot 
radio on national basis will be 
introduced shortly after inauguration of 
television advertising in October. Target: 
men, 18 -40. Agency: Marschalk Co., 
New York. 

LiAciMnERKG 

Caveat on 15's. October 1985 issue of DeWitt Media. Newsletter cautions advertisers that 
15- second television commercials reduce TV to billboard medium and provide less value 
and less cost effectiveness, especially for smaller companies. Newsletter, compiled by 
DeWitt Media Inc., New York, acknowledges that 15's may be boon to networks, agencies and 
"mega- advertisers," but asks: "Where does that leave typical advertiser?" DeWitt 
recommends that advertisers thoroughly analyze media alternatives that can deliver more 
substantive media messages to target audiences, such as cable, print and radio. 

Weather Channel expands. The Weather Channel has opened advertising sales office in 

Detroit and cable sales office in San Francisco. Detroit office is located at 25689 Kelly Road, 
Suite D, Roseville, Mich. 48066. Phone: (313) 777 -0970. San Francisco office is at 44 
Montgomery Street, Suite 864, 94104. Phone: (415) 398 -7171. 

O 

Radio for cable. Council for Cable Information's national radio campaign ended Oct. 13, but 
CCI has two spots available for system operators to use on local radio to help keep drive 
going through February 1986 -and CCI hopes they will. Spots are 60 seconds each, and 
they feature "Preppy Handbook" author Lisa Birnbach and Cabbage Patch entrepreneur 
Xavier Roberts. CCI said each spot has 20- second doughnut for local cable operators to 
customize with offer or local information. Operators seeking more information should call Kim 
Picone at CCI, (212) 308 -7060. 

Merchandising message. Retailers were urged by Wallace A stphal, director of retail 
marketing for Television Bureau of Advertising, to merchandise their store events as way of 
increasing sales. He told 21st annual retail advertising seminar of National Retail Merchants 
Association in Chicago that there are month -by -month examples of store events. He cited 
some of them and mentioned that in January, television had been used to promote print 
advertising for storewide sales. Westphal added that TV advertising can refer to newspaper 
ads and circulars that give additional information on sale. He also said that when company is 
opening store in new location, print might be used initially to introduce store name, followed 
by television to reinforce message and announce grand opening. 

Boston, November 13 & 14, 1985 

Conference on Radio -TV 

Station Valuation 

Join analyst/appraiser Paul Kagan and 
nationally known media and financial 
executives in high -level discussions of 
radio-TV station prices. 

Radio and television stations are trading 
at record prices. For a full -day discussion 
of the reasons why, register now for the 
following meetings. 

Wed., Nov. 13 -TV Values 
Richard Benedek, Benedek Broadcasting 
Barry Dickstein, Hartstone & Dickstein 
Jeff Epstein, First Boston 
Kevan Fight, Malrite Communications 
Steve Gormley, TA Associates 
Harvey Grace, Grace Broadcasting 
Barry Lewis, Katz Communications 
Jason Shrinsky, Shrinsky, Weitzman & Eisen 
Joe Sitrick, Blackbum & Co. 

Thurs., Nov. 14 -Radio Values 
Ed Christian, Josephson Comm. Inc. 

Rich Churchill, TA Associates 
Barry Dickstein, Hartstone & Dickstein 
Jim Duncan, Duncan Media Enterprises 
Jeff Epstein, First Boston 
Harvey Grace, Grace Broadcasting 
Charles Kadlec, Frazier, Gross & Kadlec 
Paul Raeder, Communications Capital 

Group 
Jason Shrinsky, Shrinsky, Weitzman & Eisen 

Telephone inquiries may be directed to: 
Genes O'Connor (408) 624 -1536 
Registration fees are required. 

All panels will be moderated by Paul 

Kagan, the nation's leading investment 
analyst on broadcast values, and publisher 
of the Broadcast Investor and Broadcast 
Banking newsletters. 

If you're in the market to invest in 

broadcast properties, Kagan 's role -playing 
sessions will provide you with valuable 
negotiating tools. 

PAUL KAGAN ASSOCIATES, INC. 
126 Clock Tower Place 
Carmel, California 93923 -8734 
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OUR FUNNY 
VALLEY TIME. 

FIRST TIME IN SYNDICATION... 

Barbara Eden, one of television's 
all -time proven stars is back as a 

non -conformist widow who's trying 
to raise a "normal'teenage 
daughter in this hilarious half -hour 
sitcom. 

Barbara is sassy, wacky, 
opinionated, outspoken, frank and 
beautiful, to boot. 't's a delightful 
blend of laughter and spice that's 
sure to attract young adult 
audiences everywhere. 

HARPER 
VALLEY 
Starring Barbara Eden and George 
Gobel. Available Fall 1986 on an 
Advertiser -Supported /Cash basis. 

MCATV 
Station clearances: 
(212) 605 -2786 
Advertiser sales: 
(212) 605 -2720 
(312) 337 -1100 
, 1985 Universal City Studios Inc. All rights reserved. 



o dayiVe-Mo 
A must -carry commentary from Robert Roper, LeBoeuf, Lamb, Leiby & MacRae, Washington 

Rethinking the strategies 
of must -carry reaction 

Television broadcasters have adopted two 
principal strategies in response to the D.C. 
Circuit's recent decision in Quincy /Turner 
holding the Federal Communications Com- 
mission's must-carry rules unconstitutional. 
First, they will attempt to persuade the Su- 
preme Court that the rules do not violate the 
cable industry's First Amendment freedoms. 
Second, they are hoping to force cable oper- 
ators to the bargaining table by trying to con- 
vince Congress that cable's compulsory 
copyright license to carry broadcast signals 
is unfair to broadcasters. 

Both of these tactics merit reconsider- 
ation. The argument to overturn the appel- 
late court's ruling must, at least implicitly, 
reinforce the dubious thesis that broadcast- 
ers can enjoy only limited protection from 
government regulation under the First 
Amendment. In addition, were they to suc- 
ceed in eliminating the compulsory license, 
broadcasters would create, ironically, almost 
insurmountable obstacles to their goal of 
continued carriage of local signals. 

The broadcasters' quest for reversal of 
Quincy /Turner and its constitutional holding 
is inauspicious. These efforts occur at a time 
when there appear to be some good pros- 
pects for broadcasters to finally overcome 
the judiciary's heretofore traditional reluc- 
tance to afford them the full freedoms of 
speech and the press enjoyed by other me- 
dia. The broadcasters' attempt at circum- 
scribing cable's First Amendment guaran- 
tees is likely to only undermine their own 
fight for broader protection of their editorial 
discretion. 

Many experts today agree that "spectrum 
scarcity" can no longer, if it ever could, jus- 
tify restricting broadcasters' First Amend- 
ment protections against governmental in- 
terference with their editorial freedom. As 
the Quincy /Turner court, which flatly re- 
jected scarcity as a basis for intruding on 
cable's free speech guarantees, observed, 
"technological advances may have rendered 
the 'scarcity doctrine' obsolete even for 
broadcasters." In declining to appeal the de- 
cision, furthermore, the FCC noted that the 
Quincy /Turner case "represents a positive 
step toward recognizing full First Amend- 
ment protection for all forms of electronic 
media .... " (Emphasis supplied.) 

The Supreme Court, too, has acknowl- 
edged the increasing criticism of the scarcity 
rationale as a basis for broadcasters' lesser 
constitutional protection and has suggested a 
willingness to reconsider its views regarding 
the First Amendment and government regu- 
lation of broadcasting if Congress or the 
FCC sends it "an appropriate signal." Just a 
few weeks ago, the FCC obliged by issuing a 

Robert St. John Roper is an attorney in the 
Washington office of LeBoeuf, Lamb, Leiby & 
MacRae. Prior to joining the firm in 1984, he 
was for three years associate general counsel 
for the National Cable Television Association. 
Between 1976 and 1980 he was an assistant 
U.S. attorney in the Department of Justice. 

stinging rebuke of the fairness doctrine and 
its underpinnings. 

In light of these indications of receptivity 
to revisiting First Amendment doctrine ap- 
plicable to broadcast regulation, the broad- 
casters need to take particular care not to 
diminish this opportunity to broaden their 
constitutional guarantees. Thus, it is espe- 
cially dangerous for broadcasters to contend 
that the government may tell a cable opera- 
tor what programing he is required to carry 
on his system. In effect, broadcasters argue 
that cable should be afforded no greater First 
Amendment protection from government in- 
terference with its editorial functions than 
broadcasters have enjoyed. Such an argu- 
ment implicitly condones the use of lenient 
constitutional analysis that has permitted 
governmental intrusions upon broadcasters' 
First Amendment freedoms. 

This severe damage to the broadcasters' 
hope for eventual emancipation from regula- 
tion of their editorial discretion is readily 
apparent. Reversal of the unanimous Quin- 
cy /Turner decision is improbable, and the 
broadcasters' arguments in this effort may 
well come back to haunt them in their future 
attempts to obtain the full protection of the 
First Amendment. 

The broadcasters' assault on the compul- 
sory license seems equally problematic. 
Broadcasters often claim that the compul- 
sory license unfairly favors the cable opera- 
tor. They say it insulates operators from the 
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rigors of marketplace negotiations for car- 
riage of broadcast programing. But they ig- 
nore the fact that it also insulates broadcast- 
ers from the same traditional burdens. 

Must carry is important to broadcasters 
because, of course, it guarantees cable car- 
riage of local signals. Particularly in a world 
without must carry, attacking the compul- 
sory license makes little sense because the 
existence of the license makes cable carriage 
of broadcast programing feasible. It insures, 
among other things, that neither broadcaster 
nor cable operator will have to undertake the 
impractical, if not the impossible, burden of 
negotiating with each and every copyright 
holder of broadcast programing for cable 
carriage privileges. Thus, the compulsory 
license works to the broadcasters' advantage 
by facilitating cable carriage of broadcast 
programing. The elimination of the license 
would accomplish little more than to inhibit 
and, in some cases, prevent, broadcast pro- 
graming from being carried on cable. 

Moreover, although broadcasters argue on 
the one hand that compulsory license royalty 
fees are too low, they are equally ardent in 
claiming on the other that the Copyright 
Royalty Tribunal's rate adjustments reflect 
the market value of their programing. In any 
event, can anyone safely predict that rates 
negotiated in the open market would be 
higher, rather than lower, than those set by 
the CRT? 

In sum, the broadcasters' visceral reaction 
to the sudden, although not surprising, un- 
doing of two decades' worth of must -carry 
privileges is, perhaps, understandable. But, 
in seeking to overturn Quincy /Turner and 
reinstate the must -carry rules, broadcasters 
seriously risk perpetuating their own trun- 
cated First Amendment status. No matter 
what else they might think about the appel- 
late court's decision and the must-carry 
rules, such a result is truly not in the public 
interest. 

Similarly, repeal of the compulsory li- 
cense would disserve the public. The license 
offers to broadcasters and cable operators a 
mutually convenient and effective method of 
authorizing cable carriage of broadcast pro- 
graming. Without it, a reciprocally efficient 
mechanism for broadcast retransmissions 
would be lost. 

Since the mid -July decision in Quincy/ 
Turner, the cable industry has suggested to all 
parties the wisdom of dispassionate reflec- 
tion. The broadcasters ought not reject this 
advice simply because of its source. Indeed, 
similar counsel was offered on the editorial 
page of this publication shortly after the 
Quincy /Turner decision was announced. 

Now is the time for further analysis of this 
situation. Is trying to salvage must carry 
really worth the price the broadcasters ap- 
pear bent on paying? I, respectfully, think 
not. 



MORE MUSIC 
THAN ANY OTHER 

COUNTDOWN SHOW 
40 HITS IN THREE 

HOURS... 

DAN INGRAM'S 
For details and availability in 

your market contact Mary Dillon 
in New York at (212) 975 -7316 or 
Steve Epstein in Los Angeles 
at (213) 460 -3547. 

THE PROGRAMMING SERVICE 
WITH THE CBS DIFFERENCE 

Note: More music based on the average minutes of music per hour 
in complete randomly selected CHR programs in July: "Rockiri 
America Countdown," "Rick Dees' Weekly Top 40;' American Top 
40 :' "Countdown America;' "Dick Clark's National Music Survey' 



41 II. 

KRON, San ttancisco KU71! Salt Lake QV KCNC, Denver KOB, Albuquerque IL577? Minneapolis -St Paul KSNW Wichita KSNE Joplin 
KPRC, Houston WISN, Milwaukee WJLA, Washington, D.C. KSN7, 7bpeks KW7V Oklahoma Ci¡y WSW,, Miami WCVB, Boston WBRZ, Baton Ronge 

WVUE, New Orleans WRAL, Raleigh WEVU, Fort Myers W7V7, 72vnpa WCSC Charleston WBT Charlotte WESH, Orlando W7VF, Nashville 
WOW7, Omaha KMBC, Kansas City WBAL, Baltimore W7AE, Pittsburgh WDTN, Dayton WTI? Jackson 



What began as a ripple 
is now making waves 

across the country. 

Hearst's five TV stations 
expand the Conus SNG'" 
System to twenty -nine. 
One year ago, there was none. 

But today, there are twenty-nine 
Conus stations with the capability 
to cover the news whenever, wherever 
it happens. 

We welcome the five Hearst 
Broadcasting stations: WISN -TV, 
Milwaukee; WBAL -TV, Baltimore; 
WDTN -TV, Dayton; KMBC -TV, Kansas 
City; and WTAE -TV, Pittsburgh. 

With their addition, Conus stations 
now reach 26% of all TV homes in 
America. 

Hearst quickly recognized the vast 
potential of the Conus SNGTM System. 

They envisioned each of their stations 
breaking news stories their competition 
couldn't. They wanted to provide their 
stations with an edge in their respective 
markets, with a boost to their ratings. 

So now, each Hearst station can be 
more independent, having more control 
over its most important product: news. 

Each has access to Conus Master 
Control and all the services that go with 

, it. 24 -hour access to the Conus f P transponders. ° Pooled coverages 
Na - -- ` AR- _ of national 

I+ events, 
including 

Conus 
Washington Direct. Coordination for 
special, regional events. Shared 
documentaries. One -on -one interviews: 

their anchor can talk (live) from their 
studio to any Conus van anywhere in 
the country. 

So, if you'd like to make more than 
a ripple in your market, give us a call. 
Ask for Charles H. Dutcher, III at 
612/642 -4645. Because the Conus 
SNG'' System is making waves coast 
to coast. 

Conus Communications, 
3415 University Avenue, 
Minneapolis, MN 55414. 
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Dateboo 
t t 

This week 
Oct. 20-23- American Children's Television Festival, 
being held for first time by Central Educational Net- 
work and noncommercial WTTW -TV Chicago. Drake 
hotel, Chicago. Information: (312) 545 -7500. 

Oct. 21- American Women in Radio and Television, 
New York City chapter, meeting, "Creating TV Shows 
and Commercials for Peoples Republic of China." 
Speaker: Yue -Sai Kan, TV host and independent pro- 
ducer. Plaza hotel, New York. 

Oct. 21- 24-Computer graphics show sponsored by 
National Computer Graphics Association. Georgia 
Nbrld Congress Center, Atlanta. 

Oct. 22 -NATPE International associate member 
meeting. MGM Screening Theater, New York. 

Oct. 22- Washington Metropolitan Cable Club lun- 
cheon.- Speaker: Larry Grossman, president, NBC 
News. Mayflower hotel, Washington. 

Oct. 22- 24- Mid -America Cable TV Association 28th 
annual convention, "Cable Frontiers." Vista Internation- 
al, Kansas City, Mo. Information: (913) 841 -9241. 

Indicates new entry 

Oct 22- 24-New York State Broadcasters Associ- 
ation 31st annual meeting. Americana Inn, Albany N.Y. 

Oct. 22-29-Ohio Association of Broatkasters fall con- 
vention. Hyatt on Capitol Square, Columbus, Ohio. 

Oct. 22- 25- Southern Educational Communications 
Association conference of regional public broadcast- 
ers. Excelsior hotel, Little Rock, Ark. Information: (803) 
799 -5517. 

Oct 23-- Society of Cable Television Engineers, Chat- 
tahoochee (Ga.) chapter, meeting. Holiday Inn, Airport 
South, College Park, Ga. 

Oct. 23- American Women in Radio and Television, 
Atlanta chapter, annual Industry Day luncheon. Guest 
speaker: Betty Hudson, NBC vice president, corporate 
relations and advertising. Radisson hotel, Atlanta. 

Oct 24- International Radio and Television Society 
newsmaker luncheon. Speaker: Allen Neuharth, chair- 
man and chief executive officer, Gannett. Waldorf -As- 
toria, New York. 

Oct 24- Southern California Cable Association fifth 
annual dinner, featuring first SCCA community service 
awards. Speaker: Senator Alan Cranston. Hyatt Regen- 
cy, Los Angeles. Information: (213) 684 -7024. 

Major rJ eettings 
Oct 27-Nov. 1- Society of Motion Picture and 
Television Engineers 127th technical conference 
and equipment exhibit. Convention Center, Los An- 
geles. 
No 10-13- Association of National Advertisers 
annual meeting. Boca Raton hotel, Boca Raton, 
Fla. 

Nov 20-22- Television Bureau of Advertising 
31st annual meeting. Anatole, Dallas. Future meet- 
ings: Nov 17 -19, 1986, Century Plaza, Los Ange- 
les, and Nov. 11 -13, 1987, Atlanta Marriott, Atlanta. 

Dec. 4-6-Western Cable Show, sponsored by 
California Cable Television Association. Anaheim 
Convention Center, Anaheim, Calif. 

Jan. 5-9, 1986- Association of Independent Tele- 
vision Stations 13th annual convention. Century 
Plaza, Los Angeles. 
Jan. 17-21, 1986-NATPE International 23d an- 
nual convention. New Orleans Convention Center, 
New Orleans. Future convention: Jan. 24 -27, 1987, 
New Orleans. 

Feb. 1. 4,1988 -Sixth annual Managing Sales Con- 
ference, sponsored by Radio Advertising Bureau. 
Amfac Airport hotel, Dallas. 

Feb. 2 -5, 1986- National Religious Broadcasters 
43d annual convention. Sheraton Washington, 
Washington. 
Feb. 7-8, 1986-Society of Motion Picture and 
Television Engineers 20th annual television con- 
ference. Chicago Marriott, Chicago. 
March 8-8, 1988 -17th annual Country Radio 
Seminar, sponsored by Country Radio Broadcast- 
ers. Opryland hotel, Nashville. Information: (615) 
327 -4488. 

March 15-18, 1986 - National Cable Television 
Association and Texas Cable Television Associ- 
ation combined annual convention. Dallas Con- 
vention Center. Future convention: May 17 -20, 
1987, Las Vegas. 

April 13-16, 1986 - National Association of 
Broadcasters 64th annual convention. Dallas Con- 
vention Center, Dallas. Future conventions: Dallas, 
March 29 -April 1, 1987; Las Vegas, April 10-13, 
1988; Las Vegas, April 30-May 3, 1989; Dallas, 
March 25-28, 1990, and Dallas, April 14 -17, 1991. 

April 13-17, 1986-National Public Radio annual 
convention. Town and Country hotel, San Diego. 

April 27-30, 1988 -Public Broadcasting Service/ 

National Association of Public Television Sta- 
tions annual meeting. Loew's L'Enfant Plaza hotel, 
Washington. 
April 27 -30, 1986 - Broadcast Financial Manage- 
ment Association/Broadcast Credit Association 
26th annual conference. Century Plaza, Los Ange- 
les. Future conference: April 26 -29, 1987, Marriott 
Copley Place, Boston. 

April 28-29, 1986-Cabletelevision Advertising 
Bureau fifth annual conference. Sheraton Center, 
New York. 

May 14-17, 1986 - American Association of Ad- 
vertising Agencies annual meeting. Greenbrier, 
White Sulphur Springs, W. Va. 

May 18-21, 1986-CBS-TV annual affiliates meet- 
ing. Century Plaza hotel, Los Angeles. 

May 21 -25, 1986- American Women in Radio 
and Television 35th annual convention. Westin Ho- 
tel Galleria, Dallas. 

June 2 -5, 1986- ABC -TV annual affiliates meet- 
ing. Century Plaza, Los Angeles. 

June 8-11, 1986 -NBC -TV annual affiliates meet- 
ing. Hyatt Regency, Maui, Hawaii. 

June 11-15, 1986-Broadcast Promotion and 
Marketing Executives /Broadcast Designers Asso- 
ciation annual seminar. Loew's Anatole, Dallas. Fu- 

ture conventions: June 10- 14,1987, Peachtree Pla- 
za, Atlanta; June 8 -12, 1988, Bonaventure, Los 
Angeles, and June 21- 25,1989, Renaissance Cen- 
ter, Detroit. 

June 14-18, 1986- American Advertising Feder- 
ation national convention. Grand Hyatt, Chicago. 

June 19-22, 1986 -NATPE International sec- 
ond annual production conference. Adam's Mark 
hotel, St. Louis. Information: (212) 757 -7232. 

June 22 -25, 1986-Cable Television Administra- 
tion and Marketing Society annual convention. 
Westin Copley Plaza, Boston. 

July 24-26, 1986 -Eastern Cable Show, spon- 
sored by Southern Cable Television Association. 
Atlanta. 

Aug. 26-29, 1986 - Radio-Television News Direc- 
tors Association international conference. Salt Pal- 

ace Convention Center, Salt Lake City. Future con- 
vention: Sept. 1-4, 1987, Orange County 
Convention Center, Orlando, Fla. 

Oct. 28-30, 1986- Atlantic Cable Show. Atlantic 
City Convention Center, Atlantic City, N.J. Informa- 
tion: (609) 848 -1000. 
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Oct 24 -Women in Communications, New Yorl 
chapter, meeting, "Rising to the Top in the Business 
World." Halbran House, New York. 

Oct 24 -NATPE International associate membe 
meeting. KTLA, Los Angeles. 

Oct 24.26- National Religious Broadcasters Associ 
ation Eastern area conference. Philadelphia Airpor 
Marriott, Philadelphia. 

Oct 25 -"John Peter Zenger: A Symposium to Corn 
memorate the 250th Anniversary of his Trial and Vindi 
cation," sponsored by University of Pennsylvania 
Law School, Philadelphia Bar Association and An 
nenherg School of Communications. Annenberç 
School, Philadelphia. 

Oct. 25 -Radio station acquisition seminar, sponsorec 
by National Association of Broadcasters. O'Hare Hil 
ton, Chicago. Information: (202) 429 -5420. 

Oct. 25- Deadline for nominations for Advertising Hal 
of Fame, sponsored by American Advertising Feder 
ation. Information: MF, 1400 K Street, N.W., Washing 
ton, D.C., 20005. 

Oct 25-26-National Federation of Local Cable Pro 
gramers, Northeast region, conference "Back to th( 
Basics: Community Media in the Information Age." Uni 
versity of Vermont, Burlington, Vt. 

Oct 25-27 -Radio sales university, sponsored by Na 
tional Radio Broadcasters Association. Adams Parl 
hotel, Philadelphia. Information: (202) 466 -2030. 

Oct. 25-27- Investigative Reporters and Editors con 
ference for working journalists, focusing on coverinc 
state and local government and improving investiga 
five techniques used by reporters. Adams Mark hotel 
Philadelphia. Information: (314) 882 -2042. 

t t 

Also in October 
Oct. 27-Nov. 1-Society of Motion Picture and Televi 
sion Engineers 127th technical conference and equip 
ment exhibit. Los Angeles Convention Center, Los An 
geles. 

Oct. 28- Hollywood Radio and Television Soviet 
sports newsmaker luncheon. Speakers include ABI 
Sports commentators Joe Namath, Frank Gifford an 
O.J. Simpson. Beverly Wilshire hotel, Beverly Hills, Ct 
lif. Information: (818) 769 -4313. 

Oct. 30- Deadline for entries in 1985 Thomas A. Edi 
son Black Maria Film and Video Festival- Competition 
sponsored by Essex- Hudson Film Center of East Or 
ange Public Library, Montclair State College, Net 
Jersey State Council on the Arts, Suburban Cablevi 
sion and other organizations. Information: (201) 736 
8575. 

Oct. 30 -Music Personnel Conference, sponsored b. 

Association of Music Personnel in Public Radio. Am 
bassador hotel, Los Angeles. Information: Lee Moore 
KUSC -FM, P.O. Box 77913, Los Angeles, 90007. 

Oct. 30 -Radio Advertising Bureau seminar on hou 
radio stations can help retailers develop vendor sup 
port programs. Hyatt Regency, Washington. 

Oct. 30- Northern. California Broadcasters Associ 
ation membership luncheon, featuring California Gov 
ernor George Deukmejian. Mark Hopkins hotel, Sai 
Francisco. 

Oct. 30-Nov. 1- Broadcast Financial Managemen 
Association/Broadcast Credit Association board of di 

rrata 
Cable MSO Liberty Communications Is 
not part of group put together by Com- 
munications Equity Associates to pur- 
chase Westinghouse cable systems, 
as reported in Oct. 14 issue. 



: : 

- . .. 
s 
,. 

}: .i.,:... 





WARNER BROS. TELEVISIO 
A Warner Communicatio 



(Ope 

A professional's guide to the intermedia week (Oct. 21 -27) 

Network television ABC: New York City Marathon (live coverage), Sunday 10:30 a.m. - 
1:30 p.m. CBS: Daffy Duck's Movie: Fantastic Island (animated special), Tuesday 8 -9 p.m.; 

Picking Up the Pieces (drama), Tuesday 9-11 p.m.; Children of the Night (drama), Saturday 
9 -11 p.m. NBC: Love on the Run (drama), Monday 9-11 p.m. PBS (check local times): 
Generations of Violence (documentary), Monday 10 -11 p.m.; Free Show Tonight (old -time 
medecine show), Tuesday 10-11 p.m.; Rock School* (music series), Wednesday 7 -7:30 p.m.; 
Battle of the Bison Forest (documentary), Wednesday 8 -9 p.m.; Trash (documentary), 
Wednesday 10-11 p.m.; Death of an Expert Witness (mystery), Thursday 9 -10 p.m.; Laur- 
ence Olivier -A Life (two -part biography), Friday 9 -10:30 p.m.; Yours For the Revolution: 
Jack London (teleplay), Sunday 10 -11 p.m. 

Cable Ms & Entertainment: Wings of the Dove 
(novel adaptation), Tuesday 9-11 p.m.; Studio Live 
With Freddie Hubbard (jazz music), Sunday 9-10 
p.m. ESPN: NBA Today* (basketball series), 
Wednesday 7:30 -8 p.m.; The Patrick Ewing Story: 
New York's `Center' of Attention (profile), Friday 
7:30 -8 p.m. The Nashville Network: The Mandrell 
Sisters and Family (profile), Saturday 9 -10 p.m. 
Showtims: "Tender is the Night" (five -part novel ad- 
aptation), Sunday 8 -10 p.m. 

Museum of Broadcasting (1 East 53d Street, New 
'tbrk) Leonard Bernstein: The Television Work, 60 
hours of programing featuring works of the conduc- 
tor, composer and teacher, through Nov 14. Televi- 
sion's Silents: Silent Films Newly Restored and Or- 
chestrated for Television, week -long screenings 
through Nov 2 of seven silent films restored by Kevin 
Brownlow and David Gill -"The Wind," "Flesh and the 
Devil," "Old Heidelberg, or The Student Prince," 
"Show People," "Napoleon," "A Vlibman of Affairs." 

Note: all times are NYT. Asterisk denotes series pre- 
miere. C.R. Portz as Jack London on PBS 

rectors meeting. Marriott Copley Place, Boston. 

Oct. 31- "Takeovers of Broadcast Licensees," joint 
program sponsored by American Bar Association 
Forum Committee on Communications Law and Fed- 
eral Communications Bar Association. Hyatt Regen- 
cy hotel, Washington. 

Oct. 31- Southern California Broadcasters Associ- 
ation public service workshop. Keynote speaker: Wil- 
liam Shearer, vice president and general manager, 
KGFJ(AM) Los Angeles and KUTE(FM) Glendale, Calif. 
Kinsey Auditorium, Exposition Park, Los Angeles. Infor- 
mation: (213) 466 -4481. 

t t 

November 
Nov 1- Deadline for nominations for Golden Anniver- 
sary Director's Awards, under aegis of Ohio State 
Awards, sponsored by Ohio State University's Insti- 
tute for Education by Radio -Television. Information: 
(614) 422 -0185. 

Nov 1- Deadline for entries in "Sunny Awards," pre- 
sented by Southern California Broadcasters Associ- 
ation for "creative excellence and effectiveness of 
those radio commercials produced and aired in the 
markets of southern California." Information: SCBA, 
1800 North Highland Avenue, Hollywood, 90028. 

Nov 1 -Radio station acquisition seminar, sponsored 
by National Association of Broadcasters. New York 
Hilton, New York. Information: (202) 429 -5420. 

Nov 1-3- Advanced economics conference for jour- 
nalists, co- sponsored by Foundation for American 
Communications and Gannett Foundation. L'Enfant 
Plaza, Washington. Information: (213) 851 -7372. 

Nov. 1 Alpha Epsilon Rho, National Broadcasting 
Society, Mideast regional convention. Sheraton Merid- 
ian, Indianapolis. 

Nov 3-6-- Missouri Broadcasters Association fall 
meeting. Lodge of the Four Seasons, Lake of the 
Ozarks, Mo. 

Nov. 3-6-- Information Industry Association 17th an- 
nual convention and exhibition. Shoreham hotel, Wash- 
ington. 

Nov. 5- Society of Satellite Professionals, southern 
California chapter, meeting. Speaker: Robert T. Filep, 
president, Communications 21 Corp. Sheraton Mira - 

Continues on page 85. 

Must -carry background 

EDrroa: Your Sept. 30 issue carried a story 
describing the removal of wFAT- -TV Johns- 
town, Pa., from our 40,000- subscriber 
Greensburg, Pa., cable system. Our firm 
purchased this system on Sept. 1 from Har- 
ron Communications Corp. of Paoli, Pa. Pri- 
or to our purchase, Harron and WFAT -TV had 
been involved in a proceeding before the 
FCC wherein the station had requested car- 
riage on the Harron system under the old 
must -carry rules. Harron objected since it 
was about to rebuild the system. Rather than 
remove a channel and risk upsetting the 
viewing habits and preferences of the sub- 
scribers, Harron asked the FCC to delay the 
imposition of wFAT- -TV's carriage until the re- 
build was completed. 

The FCC agreed to postpone the addition 
of the station pending the rebuild, but Har- 
ron then decided to sell the system. Follow- 
ing a WFAT- -TV petition, Harron was directed 
to, and did, add the station in July 1985. 

As the cable system is currenty capable of 
carrying only 14 channels and there are 10 
must -carry stations in the area, Harron's 

only real choice was to remove its local ac- 
cess and weather channel to make way for 
WFAT -TV. The must-carry rules which were 
originally intended to guarantee the protec- 
tion of local broadcasting (not broadcasters) 
had gone terribly awry. A local access chan- 
nel which featured many programs of com- 
munity interest, local political narrowcast- 
ing, local news, local weather and portions 
of C -SPAN was replaced by a distant inde- 
pendent station (Johnstown is about 35 miles 
from Greensburg, which is the seat of West- 
moreland county). This station carries abso- 
lutely no local area programing, almost no 
original programing and duplicates the cable 
system's current programing for a substan- 
tial portion of its broadcast day. 

It was only that WFAT -TV cast a grade B 
signal over portions of Westmoreland county 
that enabled it to qualify for the must-carry 
status. It is hardly a local signal and it con- 
tributes nothing to enhancing local broadcast 
coverage. On the other hand, the cable sys- 
tem's access channel was one of the only 
video communications links in the area and 
thus when the opportunity arose, I had no 
compunction about making the decision to 
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drop wFAT -TV and reinstate the community's 
local station. 

I must tell you that it has been quite edify- 
ing to document the public's reaction to the 
changes I have described. When the local 
cable station was replaced by WFAT - -TV, Har- 
ron received a substantial number of com- 
plaints. When wFAT -TV was dropped on Sept. 
11, there was virtually no reaction. WFAT- 
Tv's advertising campaign to get subscribers 
to protest the station's removal had a mini- 
mal impact. In the days since the ads began, 
we have heard from only 1% of our 40,000 
subscribers. 

It is important to understand that the 
broadcast station was not removed from our 
system because we sought any financial 
gain. We have not solicited payment for car- 
riage from the station's owners or any other 
station on our 13 cable systems. The remov- 
al of WFAT-TV from the Greensburg system 
was simply a matter of a lack of current 
channel capacity. 

Since acquiring the system one month 
ago, we have created plant maps (the pro- 
cess began prior to the closing) and have 
solicited bids to rebuild the system. Before 



the end of next year, our system will be a 
state -of -the -art cable plant with extensive 
channel capacity. Adding WFAT -TV at that 
point would not present us or our subscribers 
with any burden and we would certainly 
consider it at that time. Had the station's 
owners called me prior to beginning their 
campaign, I would have been pleased to in- 
form them of this point. However, they nev- 
er tried to contact me. 

In reviewing this episode, I think it points 
out why the FCC's must-carry rules needed 
to be abolished and why they should remain 
so. WFAT-TV objects to our dropping their 
signal because the Greensburg market has 
lost a local station, but surely WFAT -TV is no 
more local to Greensburg than any other dis- 
tant independent station. The owners of this 
station object because the U.S. Court of Ap- 
peals has taken away a 20 -year right to im- 
pose themselves on a cable system regard- 
less of the merits of their programing or their 
commitment to the local market. 

If this station can show cable subscribers 
in the Pittsburgh area through the quality of 
its programing that it is a station worth add- 
ing, then I have no doubt that it will be 
widely carried. As the owner of a number of 
cable systems and an 18 -year veteran of the 
cable television industry, I can safely say 
that most cable companies including ours 
will always strive to bring their subscribers 
the best and most diverse programing avail- 
able. If WFAT -TV meets the grade, they'll 
make the cut. - Jeffrey A. Marcus, presi- 
dent, Marcus Communications Inc., Green - 
wich, Conn. 

Born again 

EDITOR: I read with great interest the "Tele- 
castings" item in your Sept. 30 issue about 
the live, cesarean delivery on WXYZ -TV De- 
troit. I congratulate the station on having 
produced a live program with so much po- 
tential for problems. 

This was not a first, however. In 1958, 
WCHS -TV Charleston, W. Va., produced live 
coverage of a cesarean section. The baby, a 
boy, was born at Charleston Memorial Hos- 
pital, delivered by Dr. John Crites. 

I produced the program and worked with 
Dr. Jack Chambers in narrating it. The 
"baby" is 27 years old now and, as far as I 
know, still lives in Charleston. I believe your 
magazine carried a story about that broad- 
cast. 

Our program took place before the advent 
of videotape, so the only record we had was 
some scratchy kinescope, which was later 
given to the mother. 

One light note: About two weeks before 
the broadcast, the surgeon suggested we 
send the men who would be operating cam- 
eras to the hospital to watch a cesarean and 
get a little knowledge of how things would 
go. 

Since we didn't know exactly whom we 
would use, we sent four cameramen. Good 
thing we did. Two of them fainted in the first 
few minutes of the operation. We used the 
other two for the broadcast. Mort Cohn, 
Asheville, N.C. (former president- general 
manager, wcos -TV Asheville, and former 

A LUSTY CRY announced the arrival 
of this nine -pound, 13 -ounce baby boy 
born by a Caesarian section operation 
televised on WCHS -TV Charleston, 
W. Va. (PROGRAMS & PROMOTIONS, 
July 14]. The 70- minute telecast from 
Charleston Memorial Hospital was 
watched by an estimated one -million 
viewers, the station reports. 

The telecast, narrated by a doctor, 
was one of a series presented with the 
cooperation of the Kanawha Medical 
Society. Closed- circuit showings of 
Caesarian sections have been made 
in the past, but the American Medical 
Assn. terms this a first for commercial 
television, WCHS -TV explains. 

vice president -general manager, WTV(TVI 
Miami. 
Editor's note. Mr. Cohn has a good memory. Above is 
the original picture and caption from BROADCASTING'S 
July £1, 1958 issue. 

ST I P! 
The dynamite weekly comedy 
is now a super half -hour strip. 
And it's available right now! 

T00 CLOSE 
FOR 

OMFORT 
L. TAFFNERILTDe 
New 'Cork Chicago 
(212) 245-4680 (312) 529-0074 

"-1,Atianta Los Angeles 
;(404) 393 -2491 (213) 937-1144 
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STAR GAMES LI 
THE COMPETITI 

New York/WPM 
Star Games increases 

share 44% over previous 
weeks' programming. 

Los Angeles /KNBC 
Star Games is #1 in its 
time period. 

Chicago /WGN 
Star Games improves on 
/ead -in program share 
by 86%. 

Houston /KHTV 
Star Games' two -week 
average rating up 70% 
over October '84. 

Phi /adelphia /WPHL 
In its first telecast Star 
Games increases lead-in 

rating and share over 80 %. 

San Francisco/KRON 
Star Games doubles 
over lead-in rating and 

increases /ead -in share 
by 75 %. 

Sept 14-Oct p 198S 
Mai.FetRepps 

e 1985 Viacom Maemalronal 
Inc All roes resersee. 



MAKING 
ON SWEAT: 

*audit -- - - - - 
Detroit /WXON 
tar Games improves 

revious week ̀s program 
?are by 50 %. 

Boston /WBZ 
Star Games improves 

previous week's time 
period share by 80 %. 

Dallas/ 101/7 
Star Games outperforms 
all other entertainment 

programming in the time 
period. 

Hosted by 
Pamela Sue Martin 
and Bruce Jenner. s 

The all new one hour television 
smash cleared in over 85% of U.S. 

television househo /ds 
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After handshakes and promises, this is 
the ultimate test of a bank: 

Its ability to cut a deal. 
At Canadian Imperial Bank Group, we 

push ourselves to get the right deal approved. 
At the right time. 

The simple fact is, it takes fewer people 
to approve a loan at our bank than at many 
large banks. So you get a response a lot sooner. 

We've been getting results like this for 
our US. customers, big and small, for 100 years. 
01985 Canadian Imperial Bank of Commerce 

It's made Canadian Imperial Bank one of 
the 10 largest banks in North America. 

We're not promising that every 
customer who tests our response will get 
everything they ask for. No bank can honestly 
promise that. But we will say this: 

Our people, products and pricing 
consistently bring us repeat business from our 
corporate credit customers. 

And for our money, that's an approval 
stamp from the best source there is. 

PUT US TO THE TEST. 
4) Canadian Imperial Bank Group 

CANADIAN IMPERIAL BANE OF COMMERCE CALIFORNIA i AXAI11AN PA, K C A NAOI AN I SI PE RI AL BANK OF(I)MME a- E TRUST COMPANY ¡MEMBER iOICI CIBC LIMITED CIBC AUSTRALIA LIMITED 
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lS© oSaAo'a rem 1rtlAtTIIVVtto 
Arbitron reranking adds four markets, over one million homes to list 

Arbitron Ratings' new market rankings and 
TV population estimates for 1985 -86 show 
214 ADI's (areas of dominant influence) and 
86,104,900 television households in the 
U.S. In 1984 -85 there were 211 ADI's and 
85,061,1(X) TV households. 

This year Arbitron listed four new ADI's: 
Missoula. Mont.. ranked I 76th: Butte, 
Mont., 189th: Helena, Mont.. 210th. and 
Charlottesville. Va.. 197th. Missoula and 
Butte had been a single ADI. ranked (49th. 

Charlottesville had been included in the 
Richmond. Va.. ADI, which dropped from 
55th to 63d with the loss. 

Arbitron said the top IO market rankings 
remained the same, but in the top 25 the 
following markets moved up: Seattle -Taco- 
ma to 13th from 16th: Tampa -St. Petersburg, 
Fla., to 17th from 18th: Phoenix to 22d from 
23d. and Indianapolis to 23d from 25th. 

The following dropped slightly: Minne- 
apolis-St. Paul to 16th from 13th: St. Louis 

85-86 80-85 Market Households 

1 1 New York 6,696,000 
2 2 Los Angeles 4,401,300 
3 3 Chicago 3,006,300 
4 4 Philadelphia 2,640,400 
5 5 San Francisco 2,043,800 
6 6 Boston 2,005,800 
7 7 Detroit 1,661,700 
8 8 Dallas -Fort Worth 1,541,500 
9 9 Washington 1,522,100 

10 10 Houston 1,417,500 

11 11 Cleveland 1,392,300 
12 12 Pittsburgh 1,238,900 
13 16 Seattle- Tacoma 1,178, 400 
14 14 Miami 1,173,100 
15 15 Atlanta 1,167, 400 
16 13 Minneapolis -St. Paul 1,164, 200 
17 18 Tampa -St. Petersburg, Fla. 1,056,900 
18 17 St. Louis 1,034,400 
19 19 Denver 1,011,600 
20 20 Sacramento -Stockton 914,700 

21 21 Baltimore 878,800 
22 23 Phoenix 829,500 
23 25 Indianapolis 820,500 
24 22 Hartford -New Haven 810,700 
25 24 Portland, Ore. 777,700 
26 26 San Diego 765,300 
27 30 Orlando- Daytona Beach 718,900 
28 29 Milwaukee 693,500 
29 27 Cincinnati 692,600 

to 18th from 17th: Hartford -New Haven, 
Conn., to 24th from 22d, and Portland, 
Ore., to 25th from 24th. 

Greensboro- Winston -Salent -High Point 
(Burlington). N.C.. moved into the top 50 
from 51st to 50th. displacing Wilkes- Barre- 
Scranton, Pa., which dropped to 58th. 
Among other changes. Salt Lake City 
moved up from 42d to 39th: Louisville. Ky., 
dropped from 45th to 49th, and Orlando, 
Fla.. advanced from 30th to 27th. 

85-86 . 84-85 Market Households 

30 28 Kansas City 688,400 

31 31 Nashville 665,100 
32 32 Charlotte, N.C. 655,300 
33 34 Columbus, Ohio 643,700 
34 33 New Orleans 638,500 
35 35 Buffalo, N.Y 613,500 
36 36 Oklahoma City 611,100 
37 37 Greenville- Spartanburg, 

S.C.- Asheville, N.C. 604,200 
38 38 Raleigh- Durham, N.C. 602,600 
39 42 Salt Lake City 582,600 
40 41 Memphis 576,900 

41 40 Grand Rapids- Kalamazoo- 
Battle Creek, Mich. 576,200 

42 39 Providence, R.I. -New Bed- 
ford, Mass. 561,200 

43 43 Charleston- Huntington, W. 

Va. 525,100 
44 48 Harrisburg- York -Lancaster- 

Lebanon, Pa. 521,600 
45 44 San Antonio, Tex. 521,200 
46 46 Norfolk- Portsmouth -New- 

port News- Hampton, Va. 511,300 
47 47 Birmingham, Ala. 508,300 
48 49 Dayton, Ohio 502,900 
49 45 Louisville, Ky. 500,900 
50 51 Greensboro -Winston 

Salem -High Point, N.C. 493,400 

©o.iwstry Oc! 21 '985 
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85.86 84.85 Market Households 

51 52 Albany- Schenectady -Troy, 

N.Y. 481,200 
52 54 Tulsa, Okla. 459,100 
53 53 Shreveport, La.- Texarkana, 

Tex. 442,800 
54 58 Flint- Saginaw -Bay City, 

Mich. 442,700 
55 56 Little Rock, Ark. 438,900 
56 62 West Palm Beach, Fla. 431,800 
57 61 Mobile, Ala.- Pensacola, 

Fla. 425,700 
58 50 Wilkes Barre -Scranton, Pa. 421,000 
59 57 Wichita- Hutchinson, Kan. 419,300 
60 59 Knoxville, Tenn. 418,200 

61 63 Jacksonville, Fla. 406,100 
62 64 Albuquerque, N.M. 404,400 
63 55 Richmond, Va. 403,300 
64 65 Fresno -Visalia, Calif. 396,100 
65 60 Toledo, Ohio 382,500 

66 66 Des Moines, Iowa 375,300 

85-86 o 84-85 Market Households 

89 91 Huntsville- Decatur -Flor- 
ence, Ala. 260,500 

90 90 Lincoln- Hastings- Kearney, 
Neb. 256,500 

91 89 Baton Rouge, La. 256,000 
92 92 Youngstown, Ohio 234,500 
93 96 Fort Wayne, Ind. 232,600 
94 95 Waco -Temple, Tex. 225,900 
95 93 Sioux Falls- Mitchell, S.D. 225,700 
96 99 Las Vegas 222,300 
97 98 Greenville -New Bern - 

Washington, N.C. 222,100 
98 101 Burlington, Vt.- Plattsburgh, 

N.Y. 219,000 
99 105 Colorado Springs -Pueblo, 

Colo. 214,900 
100 103 Lansing, Mich. 213,200 
100 98 Peoria, Ill. 213,200 

102 102 Fargo, N.D. 211,000 
103 94 Springfield, Mass. 208,700 

..mn nl° Tkat ̀>U oScAo7" tl IJsm IJ V rmCaIU 

67 67 Syracuse, N.Y. 

68 68 Green Bay, Wis. 
69 70 Springfield- Decatur -Cham- 

paign, Ill. 

70 72 Omaha 

71 71 Rochester, N.Y 
72 69 Roanoke -Lynchburg, Va. 

73 77 Cedar Rapids- Waterloo- 
Dubuque, Iowa 

74 74 Davenport, Iowa -Rock Is- 

land- Moline, III. 

75 73 Paducah, Ky-Cape Girar- 
deau, Mo.- Harrisburg -Mar- 
ion, III. 

76 

77 
78 
79 
80 

81 

82 
83 
84 
85 
86 

87 
88 

367,900 
359,700 

349,200 
348,900 

347,300 
336,200 

327,300 

326,400 

322,400 
78 Portland -Poland Spring, 

Me. 320,300 
76 Lexington, Ky 313,200 
75 Spokane, Wash. 312,200 
81 Austin, Tex. 307,500 
80 Chattanooga, Tenn. 297,100 

79 Johnstown -Altoona, Pa. 286,500 
83 Tucson, Ariz. 285,000 
82 Springfield, Mo. 284,800 
85 South Bend -Elkhart, Ind. 279,200 
84 Jackson, Miss. 277,900 
86 Bristol, Va.- Kingsport-John- 

son City, Tenn. - 277,100 
88 Columbia, S.C. 266,700 
87 Evansville, Ind. 261,100 

kam TA\cJ 
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104 97 El Paso, Tex. 205,900 
105 104 Augusta, Ga. 204,600 
106 106 Charleston, S.C. 203,600 
107 112 Fort Myers -Naples, Fla. 200,500 
108 108 Savannah, Ga. 200,400 
109 107 Madison, Wis. 200,300 
110 110 Salinas- Monterey, Calif. 196,400 

111 109 Lafayette, La. 195,100 
112 111 Rockford, III. 189,800 
113 114 Santa Barbara -Santa Ma- 

ria -San Luis Obispo, Calif. 186,800 
114 113 Monroe, La. -El Dorado, 

Ark. 184,600 
115 115 Columbus, Ga. 184,000 
116 120 Montgomery, Ala. 175,900 
117 117 McAllen- Brownsville, Tex. 175,500 
118 116 Amarillo, Tex. 174,800 
119 118 Joplin, Mo.- Pittsburg, Kan. 174,100 
120 119 Duluth, Minn.- Superior, 

Wis. 173,400 

121 125 Corpus Christi, Tex. 170,200 
122 121 Beaumont -Port Arthur, Tex. 168,400 
123 122 Yakima, Wash. 167,200 
124 123 Wheeling, W Va.- Steuben- 

ville, Ohio 164,900 
125 123 Reno 163,000 
126 126 Wichita Falls, Tex.- Lawton, 

Okla. 161,600 
127 130 La Crosse -Eau Claire, Wis. 161,400 
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8588 84-85 

128 131 
129 139 
130 132 

Market Households 

Wausau -Rhinelander, Ws. 159,400 
Sioux City, Iowa 158,800 
Tallahassee, Fla.- Thomas- 
ville, Ga. 158,100 

131 127 Terre Haute, Ind. 157,200 
132 142 Macon, Ga. 155,700 
133 128 Eugene, Ore. 155,000 
134 133 Binghamton, N.Y 154,600 
135 137 Columbus -Tupelo, Miss. 152,700 
136 134 Boise, Idaho 151,800 
137 145 Columbia- Jefferson City, 

Mo. 151,700 
138 135 Erie, Pa. 151,600 
139 138 Traverse City -Cadillac, 

Mich. 151,400 
140 140 Chico -Redding, Calif. 148,700 

141 128 Lubbock, Tex. 148,400 
142 141 Rochester, Minn. -Mason 

City, Iowa- Austin, Minn. 146,200 

143 136 Topeka, Kan. 
144 146 Odessa -Midland, Tex. 
145 148 Florence, S.C. 
146 144 Minot -Bismarck -Dickinson, 

N.D. 
147 143 Bluefield -Beckley -Oak Hill, 

W.Va. 

148 150 Bakersfield, Calif. 
149 147 Fort Smith, Ark. 
150 152 Albany, Ga. 

151 151 Wilmington, N.C. 
152 153 Quincy, III. -Hannibal, Mo. 
153 154 Bangor, Me. 
154 160 Tyler, Tex. 
155 156 Abilene- Sweetwater, Tex. 
156 155 Medford, Ore. 
157 158 Sarasota, Fla. 
158 159 Utica, N.Y. 

159 157 Idaho Falls- Pocatello 
160 161 Dothan, Ala. 

161 162 Rapid City, S.D. 
162 165 Clarksburg -Weston, W. Va. 

163 163 Alexandria, La. 
164 168 Laurel- Hattiesburg, Miss. 
165 164 Billings- Hardin, Mont. 
166 167 Salisbury, Md. 
167 166 Elmira, N.Y 
168 170 Greenwood- Greenville, 

Miss. 

144,300 
141,200 
140,500 

140,200 

138,700 
136,700 
135,700 
129,400 

128,800 
122,800 
122,200 
119,900 
115,700 
113,200 
112,000 
101,300 
97,900 
96,000 

93,800 
89,100 
88,900 
87,800 
85,500 
84,500 
84,300 

82,300 

85-88 - 8485 Market Households 

169 172 Watertown- Carthage, N.Y 78,200 
170 174 Gainesville, Fla. 78,100 

171 171 Lake Charles, La. 76,300 
172 180 Alexandria, Minn. 74,900 
173 173 Ardmore -Ada, Okla. 74,800 
174 169 Meridian, Miss. 73,900 
175 176 Panama City, Fla. 73,300 
176 149 Missoula, Mont. 72,500 
177 184 Grand Junction, Colo. 67,400 
178 177 Great Falls, Mont. 66,500 
178 175 Jonesboro, Ark. 66,500 
180 178 Biloxi- Gulfport -Pasca- 

goula, Miss. 62,900 

181 183 
182 179 
183 187 
184 182 
185 180 
186 186 

Roswell, N.M. 
El Centro, Calif. -Yuma, Ariz. 
Palm Springs, Calif. 
Eureka, Calif. 
Casper -Riverton, Wyo. 
Marquette, Mich. 

59,700 
59,500 
58,000 
56,500 
55,600 
54,300 

187 188 Tuscaloosa, Ala. 
188 189 St. Joseph, Mo. 
189 - Butte, Mont. 
190 185 Jackson, Tenn. 

191 191 Lafayette, Ind. 
192 193 San Angelo, Tex. 

193 194 Anniston, Ala. 
194 195 Hagerstown, Md. 
195 196 Lima, Ohio 
196 192 Bowling Green, Ky 
197 - Charlottesville, Va. 

198 198 Parkersburg, W. Va. 

199 199 Laredo, Tex. 

200 197 Harrisonburg, Va. 

201 200 Zanesville, Ohio 
202 190 Cheyenne, Wyo. 
202 204 Twin Falls, Idaho 
204 202 Ottumwa, Iowa -Kirksville, 

Mo. 
205 201 Presque Isle, Me. 
206 205 Flagstaff, Ariz. 
207 203 Victoria, Tex. 

208 206 Bend, Ore. 
209 207 Mankato, Minn. 
210 - Helena, Mont. 
210 208 Selma, Ala. 

212 
213 
214 

209 
210 
211 

North Platte, Neb. 
Alpena, Mich. 
Glendive, Mont. 

51,600 
49,800 
46,000 
45,000 

44,900 
43,500 
43,300 
41,800 
40,200 
37,500 
35,400 
34,900 
33,300 
33,000 

30,800 
30,400 
30,400 

28,900 
28,500 
26,400 
26,300 
24,100 
23,000 
18,200 
18,200 

16,200 
14,800 
5,200 
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CBS takes out an 
It asks Loews Corp. chairman. 
Lawrence Tisch. to join board; 
Loews may also upgrade stake 
in CBS from present 11 % to 25% 

CBS management said last week it found a 

guardian angel -a Warren Buffett of the 
East, so to speak -to help fend off any fu- 
ture takeover attempts. The angel is Laur- 
ence A. Tisch, chairman and chief executive 
officer of Loews Corp., a New York -based 
conglomerate, who was asked last week to 
join the CBS board of directors. 

The history of Loews shows that it has 
been built largely from acquired companies. 
And there apparently was nothing in writing 
to rule out the possibility that Loews might 
not have found in CBS a way to scratch a 

five -year acquisition itch. 
The simple, one -page statement released 

by CBS on Wednesday (Oct. 16) also said 
Loews might increase its current 11.7% in- 
terest in CBS to up to 25% of the shares 
outstanding. At Thursday's closing price of 
1143/4, Loews's current 2.7 million CBS 
shares are worth $310 million. Buying an 
additional 13.3% at the same price would 
cost $360 million. 

Loews first began purchasing CBS shares 
on July 3, and in three weeks had accumula- 
ted 2.9 million shares at an average price of 
$1 17.61. But because some of those shares 
were repurchased by CBS in its stock buy- 
back in early August, the average price of 
Loews's initial purchases was about $106. 
Subsequent purchases have been made for 
between $108 and $110. 

CBS Chairman Thomas H. Wyman said in 
the statement: "Larry Tisch has a well -de- 
served reputation as a successful, long -term 
investor in publicly held companies and we 
welcome him to the CBS board of direc- 
tors." According to William Lilley III, CBS 
senior vice president, corporate affairs, it 
was Wyman who recently initiated the dis- 
cussions with Tisch. "It was obviously a 
very friendly arrangement," said Lilley. "We 
have been inviting him for a long time to be 
an investor." 

The beginning of the Loews enterprise 
was a Lakewood, N.J. -based hotel bought in 
1949 by Tisch and his brother, Preston 
(Bob), who is now the company's president 
and chief operating officer. For the next dec- 
ade the company expanded through buying 
other hotels. In 1959, the Tisch brothers 
bought Loews theaters from MGM, and 
changed the name of their company to 
Loews Corp. (the theaters were sold earlier 
this year to A. Jerrold Perenchio). 

Today Loews Corp., which the Tisch 
brothers control with 33.6% of the stock - 
16.8% each -is a conglomerate with $5.6 
billion in revenue in 1984. Two- thirds of its 
revenue came from an 80 %- plus -owned in- 
surance subsidiary, CNA Financial. About 
25% of the revenue came from Lorillard, a 
tobacco products company (Newport and 
Kent cigarettes, among others.) The Tisch 
brothers' original business of hotels now ac- 
counts for about 3% of total revenue, as does 

insurance policy 

Tisch 

Bulova watches, again not fully incorporat- 
ed, but more than 80% owned. As of June 
30, the company had investments of $8.5 
billion, with more than half in fixed maturi- 
ties (bonds). 

Previous articles on the company show 
that the Loews conglomerate has been built 
by taking over other companies through 
tender offers. Lorillard was the first such 
acquisition, in 1968. 

In early 1974 Loews announced it had 
acquired just over 5% of CNA Financial, 
then an independent company. At the time it 
was reported in the New York Times that 
Larry Tisch "... is known to have personally 
reassured a former board chairman of CNA, 
Howard C. Reeder, that he had no intention 
of making a bid for the company." One CNA 
official was quoted as saying that the Loews 
position would only become worrisome if it 
got over 10 %. 

Before the end of the year Loews had suc- 
cessfully completed a tender offer for the 
company's stock. 

In 1979, Loews purchased a 30.3% stake 
in Bulova in a privately negotiated transac- 
tion. It then picked up an additional 7% be- 
fore making a tender offer for the rest of the 
stock. Published reports after both the CNA 
and the Bulova acquisitions said that the new 
owners replaced the previous management 
and made cuts in expenses. In both cases 
they eventually turned around companies 
that were unprofitable. 

One of those who knows Loews Corp. 
well is now a principal of the New York - 
based investment firm, cable MSO and 
group owner, Odyssey Partners. Lester Pol- 
lack, formerly executive vice president of 
Loews and described in a 1976 Business 
Week article as "the third brother," still sits 
on the Loews board. But because of Odys- 
sey's broadcasting interests, he recently filed 
with the FCC saying he would "recuse" him- 
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self from any Loews matters involving CBS. 
For the same reason he declined to talk with 
BROADCASTING about the recent events. 

Last week's announcement came after the 
stock market closed. On Thursday CBS 
stock opened down 11/2 points at 116, and 
fell slightly to 114Y on moderately heavy 
volume of 460,500 shares. Some observers 
interpreted that as a sign investors who had 
hoped for a takeover struggle for CBS were 
now unloading their stock. Alan Gottesman, 
the broadcasting securities analyst for L.F. 
Rothschild, Unterberg, Towbin, said those 
who saw this as a negative comment on the 
stock's value were wrong: "It remains to be 
seen what will happen, but I don't believe 
that an investment of this magnitude was 
made just to add CBS to a collection of 
stocks. It was made because it would add 
more value." 

If Loews acquires 25% of the stock, it 
could, along with CBS founder William Pa- 
ley, who is chairman of the CBS board's 
executive committee and owner of 8.3% of 
the stock, exercise negative control over 
CBS. New York state law requires approval 
by two- thirds of the stockholders for mergers 
or other major combinations. 

Some were asking last week how much 
positive control Laurence Tisch might exer- 
cise over CBS-it was recently reported that 
a "close friend" of Tisch's had acquired 
4.7% of CBS. L.F. Rothschild's Gottesman 
had views on 
Wyman have a reason to be worried? Broad- 
casting is more of a judgment call than the 
insurance business or the watch manufactur- 
ing business. There are things that can only 
be learned the hard way, and I think they 
[ Loews] can do it without disrupting. If he 
[Tisch] will work with them, then 25 %, or 
even less, will be more than enough, but if 
there is a contest it may take more than 
2594." D 

SMPTE to tackle 
new technologies 
Annual technical conference will 
feature presentations of papers 
on latest developments and 
record equipment exhibition 

The year's largest joint meeting of television 
and film technical craftsmen begins next 
week in Los Angeles, and organizers are 
planning to provide a broad sampling of the 
complex and conflicting technologies 
emerging in the industry. 

Sponsored by the Society of Motion Pic- 
ture and Television Engineers, the Oct. 27- 
Nov. 1 technical conference has chosen as its 
theme, "New Technologies -Difficult Deci- 
sions," and in hope of aiding the more than 
12,000 expected participants to make future 
choices, SMPTE has organized 17 engineer- 
ing sessions with 130 paper presentations, as 
well as two equipment demonstrations on 
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topics such as multichannel sound, compo- 
nent analog video, electronic graphics and 
high- definition television. 

In addition, a four -day equipment exhibi- 
tion at the Los Angeles Convention Center 
runs concurrently with the conference, and 
has been expanded from last year's 400 - 
booth show in New York to more than 700 
booths filled by a record 245 exhibitors, 
with at least three -quarters of the companies 
oriented to TV broadcasters and producers. 
The exhibit opens Oct. 28, and runs from IO 
a.m. to 6 p.m. on Oct. 29 -30, closing at 4 
p.m. on Nov. I. 

The technical conference itself begins 
Oct. 28 with morning presentations by 
SMPTE President Harold Eady of Novo 
Communications and SMPTE Engineering 
Vice President Richard Steeter of CBS/ 
Broadcast Group. Larry Gershman, presi- 
dent of MGM /UA Entertainment TV Group, 
and Wilbur J. Prezzano, group vice presi- 
dent, Eastman Kodak, are the morning's 
guest speakers. 

The bulk of the remaining papers, evenly 
split between TV and combined TV -film top- 
ics, will be devoted to the many new systems 
available to industry professionals, accord- 
ing to Donald McCroskey, conference pro- 
gram chairman, recently retired from ABC - 
TV. "We're trying to explore some of the 
various directions," he explained. "The 
choices are more difficult today than they 
were, for instance, when broadcasters had to 
decide to go color. Then the question was not 
what, but when. Now things are a lot more 
subtle." 

One of the more controversial sessions 
promises to be an Oct. 30 afternoon program 
on video transmission and processing, 
which includes a pair of papers comparing 
satellite transmission systems using NTSC 
or component analog video (CAV), present 
ed by Ron Katznelson of M /A -Com and 
Keith Lucas of Scientific- Atlanta, respec- 
tively, and a talk on improved NTSC by 
Kerns Powers of RCA Labs. 

Discussions of component technology fill 
the remainder of the two -hour session, with 
speakers including Merrill Weiss of Imagex 
Corp. and Stan Baron of NBC and represen- 
tatives of Japan's NHK, as well as a Tek- 
tronix representative on monitoring CAV 
signals, David E. Acker of For -A Corp on 
considerations for CAV transmission and 
processing, and Yves Faourdja of Fouradja 
Labs on optimizing NTSC- to -RGB perfor- 
mance. 

Weiss, who chairs SMPTE's standards 
working group on CAV, is scheduled to give 
a second talk the following morning on the 
problems of NTSC setup in a component 
environment. A CAV demonstration has also 
been scheduled for Oct. 30 -3I and may in- 
clude a component recorder and camera 
from two different manufacturers joined to- 
gether as an example of the group's success- 
ful standardization effort. 

Audio topics are likely to draw interest - 
in particular, an Oct. 31 morning session on 
multichannel television sound. An afternoon 
session that day also covers audio editing in 
post -production, while an Oct. 30 morning 

program looks at digital audio applications 
primarily for motion pictures. 

For the MTS session, NBC representa- 
tives speaking about stereo sound include 
Ron Estes on mixing The Tonight Show, 
Randy Hoffner on handling mono in a stereo 
environment, and Peter Butt on transmission 
errors in multichannel audio systems. Also 
part of the two- and -a- half -hour program will 
be talks on operational considerations for an 
MTS facility by Ira Goldstone of KTLA(TV) 
Los Angeles, stereo on cable by H. Edward 
Gordon of Satellite and Television Systems, 
primary calibration in BTSC stereo by Eric 
Small of Modulation Sciences and RF spec- 
trum problems by Herman Badler of CBS. 

Concurrent with the MTS session is an 
eight -paper program on electronic graphics 
and digital techniques, including reports on 
component compositing in post -production 
by NBC staff members and a new method of 
video synthesis (called Video -Matte) by 
NHK engineers involved in its development. 
A series of manufacturer perspectives comes 
from Richard Taylor of Quantel, and repre- 
sentatives of Dubner Computer Systems, 
ColorGraphics Systems, Aston Electronics 
and LRG. 

Special effects topics are also included in 
an Oct. 28 afternoon session on personal 
computer applications, an Oct. 29 afternoon 
session on international technology and an 
Oct. 30 morning session on film and televi- 
sion production. 

Video post- production is covered in an 
Oct. 31 afternoon program including a re- 
view of small production switcher perfor- 
mance considerations by David Wood of 
Grass Valley Group and a talk on digital 
post- production in a disk -based environment 
by Abekas Video Systems' Phil Bennet. 
Video editing approaches, including the 

Montage and EnVision system, are also dis- 
cussed, as are other aspects of post- produc- 
tion by speakers from Consolidated Film In- 
dustries and Rock Solid Productions. 

High -definition television, now generat- 
ing growing interest because of standards 
activities, will be examined in an Oct. 31 

session and panel. Reports on HDTV efforts 
in the U.S. and internationally will be fol- 
lowed by a series of HDTV perspectives 
from film industry representatives, with pa- 
pers from Universal City Studios' Richard 
Stumpf, chair of SMPTE high -definition 
electronic production standards working 
group, and Panavision's Harry Mathias and 
Donald Kline. HDTV telecines from Rank 
Cintel and Teledyne Camera Systems will 
also be described in an Oct. 30 afternoon 
session on film -tape interfaces. 

A special HDTV demonstration has also 
been scheduled by SMPTE's new technol- 
ogy standards committee for Oct. 30 and 31. 
Six companies, Ikegami, Magni- Systems, 
Rank Cintel, Sony Broadcast, Ultimatte and 
Quantel, will participate in the display, 
which combines their equipment into a sin- 
gle HDTV system. Also part of the demon- 
stration, which is being organized by Kerns 
Powers, committee chairman, and Frank 
Haney of ABC, will be improved and en- 
hanced NTSC and digital TV systems. 

Among the Nov. 1 offerings for video en- 
gineers are two morning sessions: one on TV 
systems, with talks on planning studio com- 
plexes, signal distribution, all digital pro- 
duction and studio automation; and the sec- 
ond on TV cameras, which concentrates on 
camera tubes and solid -state sensor devices. 
An afternoon session on video recording in- 
cludes two reviews of recent developments 
in analog component recording using metal 
tape by Matsushita representatives, as well 

CRT's latest addition 
The Copyright Royalty Tribunal gained a new com- 
missioner last week when the Senate confirmed 
the nomination of J.C. Argetsinger to a seven -year 
term. Argetsinger has been general counsel for 
Action, a national volunteer agency that includes 
the VISTA program. He's expected to begin his 
term next week. Argetsinger's appointment was 
pending before the Senate for more than three 
weeks, along with at least 5,000 nominations and 
promotions that were blocked by Senate Demo- 
crats upset with President Reagan over a number 
of recess appointments made in August. 

Argetsinger, 43, joins CRT Commissioners Ed- 
ward W. Ray and Mario F. Aguero on the five -seat tribunal where two vacancies 
remain. The agency has been under congressional scrutiny following the resignation 
last May of Chairman Marianne Mele Hall, who came under fire for her part in the 
preparation of a controversial book, "Foundations of Sand." 

A former counsel to the Senate Judiciary Committee from 1973 to 1979, Arget- 
singer participated in the development of the Copyright Act of 1976, which created 
the tribunal. He was chief minority counsel for the committee from 1975 to 1977. 
Argetsinger also served as chief legislative counsel for Senator Larry Pressler (R- 
S.D.) from 1979 to 1982 and for Frank Murkowski (R- Alaska) in 1982. 

One of the first matters Argetsinger says he'll face is whether to participate in the 
distribution proceeding of the 1983 cable royalty pool. The process of arriving at a 
distribution formula is already at the half -way point. 
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as discussions of Type C one -inch picture 
processing and the potential for an ENG 8 
mm format. 

The remaining session combining film 
and video interests is an Oct. 28 program on 
film and TV production, while papers on 
film -laboratory technology and film camera - 
projection systems fill out the remainder. 

The conference program also includes a 

series of honors lunches and dinners, begin- 
ning with an Oct. 28 awards luncheon with 
guest speaker Robert Wise, president of the 
Academy of Motion Picture Arts and Sci- 
ences. 

The annual SMPTE banquet is scheduled 
for Oct. 30, while a luncheon for fellows of 
the society is set for Oct. 29. The lattergath- 
ering will recognize newly elected fellows 

including Thomas Keller of the National As- 
sociation of Broadcasters, Herman Badler of 
CBS -TV, Otis Freeman of WPtx Inc., Ste- 
phen Kerman of Tektronix, Thomas Meyer 
of Dynair, Charles Riley of Merlin Engineer- 
ing Works and Masao Sugminoto of NHK. 

Also a key part of the annual conference 
are the meetings of some of the society's 55 
engineering standards committees. Meet- 
ings scheduled cover: Oct. 26- 27 -compo- 
nent analog video; Oct. 28-new technol- 
ogy, digital video standards, multichannel 
sound, editing procedures, component fil- 
tering and audio recording; Oct. 29-com- 
ponent analog video, high -definition elec- 
tronic production and HDTV psychophysics 
and Oct. 30- digital control for TV and lens 
interface. 

Nielsen expanding people meter test 
If all goes well, company says 6,000 
devices will be in place by 1988; 
it also announces integration of 
its national TV ratings system with 
various Dun & Bradstreet services 
accessible via personal computers 

The A.C. Nielsen Co.. along with its parent 
company, Dun & Bradstreet Corp., an- 
nounced a major expansion of its people me- 
ter test in addition to a new array of rating 
and marketing services. 

The new services will combine for the 
first time several of Nielsen's national televi- 
sion ratings systems with Dun & Bradstreet's 
extensive market research services to pro- 
vide, in many cases, direct on -line computer 
access to databases that up until now were 
unavailable or had to be produced indepen- 
dently by hand ( "Closed Circuit," Sept. 30). 

Dun & Bradstreet acquired Nielsen in Au- 
gust 1984 and has since moved to consoli- 
date the resources of the two organizations. 
D &B divisions that share resources with 
Nielsen include Donnelley Marketing, Dun 
& Bradstreet Credit Services, Dun's Market- 
ing Services. D &B Computing Services, 
DunsNet. Zytron, Donnelley Marketing In- 
formation Services, Salesnet and DunsPlus. 

By detailing some of its plans for the peo- 
ple meter -a device activated by a viewer's 
pressing of numbered buttons on a portable 
handset at the prompting of a monitor at- 
tached to the television set, providing over- 
night demographic information on viewers 
without the laborious hand compilation of 
diaries -Nielsen has signaled its growing 
emphasis on the meter technology. The an- 
nouncement also comes at a time when com- 
peting rating services. such as Arbitron and 
AGB Television Research, are conducting 
their own people meter tests. 

The first step in the expansion of the test 
will be validation of the service conducted 
by an outside group. The validation will be 
based on data obtained from the people me- 
ter during March 1986. If the validation 
proves positive, Nielsen will introduce peo- 
ple meters in 1,000 households. They will 
operate concurrently with Nielsen's 2,700 - 
home National Audience Composition sam- 
ple until Nielsen is satisfied with the meters' 

performance. It will then increase the num- 
ber of meters and phase out the NAC sam- 
ple. 

The validation test is designed to deter- 
mine, among other things, the reaction to the 
people meters, who is pushing the buttons 
that record a viewer's presence and, if the 
sample household wants to drop out of the 
test, why. 

(The NAC sample is Nielsen's national 
diary-based service that provides demogra- 
phic ratings for national television shows. It 
is published every two weeks in booklet 
form referred to as the "pocket piece." This 
is not to be confused with Nielsen's National 
Television Index [NTI] which is based on 
1,700 households and provides a weekly es- 
timate of strictly household ratings.) 

The Nielsen people meter, which mea- 
sures demographic viewing in addition to 
household ratings on a nightly basis, was 
originally tested in Tampa, Fla., in 1978. 
But Nielsen abandoned the project to devel- 
op better hardware. The people meter was 
then launched again in July 1983 with a na- 
tional test of 150 households, which were 
increased to 300 a year later. There are now 
600 people meters in place and Nielsen re- 
cently announced plans to increase the sam- 
ple to 1.000 households. 

After further testing and analysis, Nielsen 
will decide whether to expand the people 
meter sample from 1,000 households to 
2,700 households, which will then become 
"the source of all television information." If 
the green light is given, Nielsen said it will 
have the 2,700 people meters installed by 
September 1987. 

Assuming the test results continue to be 
favorable, Nielsen will begin installing peo- 
ple meters in September 1988 in New York, 
Los Angeles, Chicago and San Francisco, 
which would bring the gross people meter 
sample to 6,006 households with about 
4,600 households estimated to be watching 
TV at any one time. Nielsen now has over- 
night meters in 10 major markets, and plans 
to meter Miami and Denver shortly, but 
these provide only household ratings infor- 
mation. If Nielsen installed people meters in 
the major markets, television stations would 
have overnight demographic ratings in addi- 
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tion to household estimates. 
Nielsen said the people meter roll -out will 

not stop in 1988, but will continue to replace 
household meters in other major markets so 
that evenutally the gross sample will total 
more than 8,000 households. 

William S. Hamill, executive vice presi- 
dent of Nielsen, said his company has re- 
ceived commitments from three stations in 
Atlanta and will begin installing overnight 
meters there in the fall of 1986. 

Hamill also said combining the data sys- 
tems of Nielsen and D &B would offer "per- 
haps for the first time by any research orga- 
nization an integration of electronic media 
research and market research" that could 
simplify the marketing and media decisions 
of advertisers. Eventually, he said, the com- 
bined data bases would be available to ex 
ecutives via personal computers. 

Along with detailing the people meter 
rollout, Nielsen also outlined several 
changes in existing services along with some 
new research tools for advertisers: 

ScanTrack Plus. Currently named Scan - 
Track Major Market Service, this service 
provides weekly data on scanner -recorded 
brands. It will now be beefed up to include 
data on couponing, sampling, newspaper 
and magazine advertising and competitive 
pricing and will compare network and spot 
television gross rating points to share of the 
brand's market. 

Nielsen Micro Services. At present this 
service provides the overnight meter ratings 
to local stations, networks, producers and 
station representatives. Beginning in No- 
vember, Nielsen will add several ancillary 
services including Spotbuyer which will es- 
timate local spot buys and provide post -buy 
analysis. 

Monitor -Plus. As announced, this ser- 
vice will compete with Broadcast Advertiser 
Report's commercial monitoring service. 
The service will record and document net- 
work television commercials 24 hours a day, 
52 weeks a year in the top 75 markets. Niel- 
sen said the information can be combined 
with audience data from its Media Research 
Group that will "produce a total television 
advertising picture." Monitor -Plus will be 
launched in January 1986 and cover 76 mar- 
kets by early 1987, Nielsen said. 

Megabase System. This system, which 
is currently available for the NSI data base 
(local demographic ratings measured during 
the four annual sweep periods), will be made 
available for NTI beginning September 
1986. The data base will allow subscribers 
to instantly access via their own computers a 
large variety of national ratings and market- 
ing information, combine and apply a vari- 
ety of Nielsen and D &B software and be 
immediately quoted prices on the custom re- 
quests. 

ADS. Currently in a test phase, it stands 
for Audience Detection by Sonar. The sys- 
tem passively measures the presence of peo- 
ple in front of a televsion set, although it 
cannot identify members of the household. 
Nielsen considers it the "first step toward 
totally passive people metering. Once the 
test is completed, Nielsen said it will be used 
in the people meter test. 



TOP OF THE WEEK F I 

Broadcasters go after fairness doctrine 
Group led by RTNDA, CBS will ask 
court to find it unconstitutional 
and unenforceable by FCC 

"l'he FCC, broadcast journalists contended, 
ignored the logic of its own analysis when it 
failed last August to repeal the fairness doc- 
trine. So now a group of at least nine media 
organizations spearheaded by the Radio - 
Television News Directors Association is 
preparing to challenge the constitutionality 
of the doctrine in court. The group is expect- 
ed to petition the U.S. Court of Appeals in 
Washington this week for review of the com- 
mission's action. 

The group will argue that the doctrine- 
which has been on the commission's books 
since 1949 and which was upheld as consti- 
tutional by an 8 -0 vote of the Supreme Court 
in the Red Lion decision of I 969-violates 
the First Amendment and, therefore, may 
not be enforced. The commission's decision 
to continue to enforce the doctrine, without 
resolving the question of whether it is re- 
quired by law, was "arbitrary and capri- 
cious," according to one of the lawyers in- 
volved in the case. 

The commission issued its findings and 
conclusions regarding the doctrine in a re- 
port, approved by a 4 -0 vote and based on an 
extensive inquiry. A key question was 
whether the doctrine is statutorily mandated 
and therefore beyond the power of the com- 
mission to repeal. The commission, sensi- 
tive to the devotion of many in Congress to 
the doctrine, said it did not believe it neces- 
sary to resolve the question. Rather, the 
commission said it would afford Congress 
the opportunity to review the doctrine in 
light of the record developed by the commis- 
sion. 

The statute involved is Section 315(a) of 
the Communications Act, adopted in con- 
nection with four exemptions that Congress 
wrote into the equal -time law in 1959. It 
says that broadcasters, in presenting news- 
casts, news interviews, news documentaries 
and on- the -spot coverage of news events are 
required to operate in the public interest 
and to afford reasonable opportunity for the 
discussion of conflicting views on issues of 
public importance." 

The commission in its report came close 
to declaring that language to be unconstitu- 
tional. It said its own "compelling documen- 
tation" of the fairness doctrine's "chilling 
effect" on broadcast journalism undermined 
the factual foundation of the Red Lion deci- 
sion. So, it added, did the growth in number 
and variety of media since that landmark 
decision. A major premise of Red Lion was 
the continuing "scarcity" of the electromag- 
netic spectrum. 

Although RTNDA is the lead plaintiff in 
the case, CBS will be the major contributor 
to the court effort, and Timothy Dyk, of the 
Washington law firm of Wilmer, Cutler & 
Pickering, CBS's counsel, is the principal 
attorney. Dyk said the effort would rely 
heavily on the findings in the commission's 
report. 

John Spain, president of RINDA and 

news director of wBRZ -Tv Baton Rouge, said 
in commenting on the upcoming effort: 
"RTNDA believes the fairness doctrine is a 

violation of the First Amendment, and the 
FCC said as much in its report. The FCC 
erred in not following the logic of its own 
findings about the chilling effects of the doc- 
trine and the increasing diversity of the me- 
dia in the marketplace of ideas." Spain said 
the commission should have determined the 
doctrine is not required by the Communica- 
tions Act and then repealed it as not being in 
the public interest. 

The petition for review appears to have 
the seeds of a court battle that could reach 
the Supreme Court. Dyk said there is "no 
reluctance" on the part of the challengers he 
represents to take the case that far. But one 
question the challenge poses is who will de- 

fend the doctrine. Given its criticism of the 
doctrine, the FCC may not be in a position to 
perform that function. 

Commission attorneys who last week 
were not even aware the petition is to be filed 
could not say what the agency's position 
would be. Presumably, the Justice Depart- 
ment, which is routinely named a defendant 
in such cases, could provide the defense. As 
a last resort, the Senate and House maintain 
their own in -house attorneys who could do 
the job. 

Besides RTNDA and CBS, the organiza- 
tions that last week were prepared to be in- 
cluded as plaintiffs in the petition are the 
National Association of Broadcasters, Na- 
tional Radio Broadcasters Association, Gay- 
lord Broadcasting Co., Post -Newsweek 
Co., Tribune Broadcasting Co., Gannett 
Co. and Meredith Corp. Additional com- 
panies may be added to the list this week. D 

FCC, cable questioned on pornography 
Attorney general's commission asks 
what those two are doing to combat 
obscenity; FCC says it's matter 
better left to Justice Department 
and cable says it offers adequate 
safeguards against unwanted viewing 

Cable programing and the FCC's role in en- 
forcing the federal obscenity statute came 
under fire as part of a Justice Department 
investigation of pornography. The Attorney 
General's Commission on Pornography con- 
cluded two days of hearings in Los Angeles 
last week featuring testimony from the cable 
industry and the FCC, which returned to 
Washington feeling, in the words of one wit- 
ness, "a little bloody." 

It was the fourth hearing held by the com- 
mission, created last spring to investigate 
"all forms of pornography" and report to At- 
torney General Edwin Meese by June 1986. 
The distribution and production of pornogra- 
phy was the main thrust of the hearing, said a 

Justice Department spokesman, who added 
that cable was just "one area to be looked 
at." 

"What little adult -only programing that 
appears on cable television is confined large- 
ly to pay -per- channel and pay -per -program 
networks and consists primarily of R -rated 
motion pictures, such as the academy -award 
winning film, Ordinary People," testified 
Brenda Fox, National Cable Television As- 
sociation vice president and general counsel. 

"By no stretch of the imagination can this 
material be characterized as pornographic," 
she said. "In addition, NCTA is aware of less 
than a handful of full and part-time services, 
carried by relatively few cable systems, that 
exclusively feature- sexually oriented pro- 
graming. However, even among these ser- 
vices, X -rated movies are virtually unknown 
and most of the programing is far less explic- 
it than that available from other sources, 
such as home videocassettes," she added. 

Fox told BROADCASTING she was "as- 
tounded" that NCTA was asked to testify and 
"offended " by the commission's suggestion 
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that cable is involved in hardcore prono- 
graphy. "I find it disturbing that they are 
bringing cable into this inquiry when the ca- 
ble industry is no way involved in the distri- 
bution of pronography. There's no rationale 
for dragging the cable industry into their 
study. Nobody is saying this is on cable." 
She questioned the commission's motives 
for "bringing in Jack Valenti [President of 
the Motion Picture Association of America] 
and us, when this inquiry is about something 
that we're not involved in." 

Fox told the commission that because ca- 
ble is a "closed- circuit subscription service, 
it offers significant protections to both the 
subscribing and nonsubscribing public 
against unwanted reception of adult -oriented 
matrial." To get cable, Fox said, a viewer 
must arrange to have their television set con- 
nected and "you must pay a monthly fee for 
continuing service." And because the net- 
works that offer adult programing, she con- 
tinued, tend to be sold separately, subscrib- 
ers are not forced to choose between adult 
programing or not subscribe at all. "The de- 
cision whether or not to allow particular 
types of cable programing into one's home is 
a matter of private, individual choice. As I 
stated earlier, this freedom of choice is cable 
television's hallmark." 

Fox explained that there are other ways 
for cable operators to insure that adult pro- 
graming is made available only to its intend- 
ed audience. Many programers and opera- 
tors, she said, scramble their adult 
programing to protect against "undesired re- 
ception." Cable operators and programers 
also publish program guides providing spe- 
cific information about the content of pro- 
grams. "In addition, many programers dis- 
play on- screen notices prior to the 
presentation of any adult- oriented material." 

Moreover, as a matter of federal law, Fox 
said, cable systems are required to "make 
available [by sale or lease] a device, known 
as a lockbox' or 'parental key' by which 
subscribers can prohibit the viewing of a 
particular cable channel or channels during 



periods selected by the subscriber." 
Efforts to regulate the content of cable 

programing, Fox warned, "invariably sweep 
too broadly, chilling legitimate exchanges of 
information and expressions of ideas." The 
balance between free speech and the public's 
concerns regarding the availability of adult 
programing can best be achieved by reliance 
on the freedom of choice inherent in cable 
television and the cable industry's continued 
responsible self -regulation," she concluded. 

According to Thomas Herwitz, legal as- 
sistant to FCC Chairman Mark Fowler, who 
appeared before the commission, there were 
a lot of questions about "why the FCC was 
not doing more to enforce the obscenity stat- 
ute." But, Herwitz explained that the FCC 
feels it "is not the expert agency to make that 
determination." The Justice Department, he 
maintained, is the more appropriate body to 
deal with obscenity. "The FCC leaves ob- 
scenity prosecutions to the Justice Depart- 
ment under the title 18 criminal provisions. 
As a general matter, there has not been a 
problem of obscene programing in broad- 
casting. But the statute stands ready to be 
used to prosecute obscene programing," he 
said. 

As for the FCC's authority to regulate in- 
decent speech, Herwitz said it is a "more 
complex" question. The commission, he 
said, believes it is an issue that might best be 
decided by the local community. "The com- 
mission faces a difficult problem in all these 
cases in divining the appropriate community 
standard by which to judge the material," he 
said. "Congress seemed to recognize this 
when it removed from the Communications 
Act the prohibitions now recodified as part 
of the criminal code. These provisions pres- 
ently are enforceable by local U.S. attor- 
neys, rather than the FCC, in venues better 
able to discern local community standards." 

Herwitz also pointed out that subscription 
services can be controlled within the home. 
"Since the individual can act as his own gate- 
keeper and preclude those signals he doesn't 
want to watch, the government has no com- 
pelling interest in further intrusion," Her - 
witz told the commission. The Cable Com- 
munications Policy Act, he added, outlaws 
the transmission of "any matter which is ob- 
scene or otherwise unprotected by the Con- 
stitution of the United States." And the act 
has criminal penalties, he said. "As with 
broadcasting, I believe the FCC would have 
great difficulty determining local 'communi- 
ty standards,' particularly given the fact that 
there are more than 18,000 individual com- 
munities now receiving cable service." 

And, Herwitz continued, several courts 
have "recently implied that the government 
may not regulate indecent material on cable 
beyond the requirement contained in the Ca- 
ble Act, that cable operators provide lock 
box devices to any requesting subscriber to 
enable him to control or restrict access to all 
or certain signals." MDS and other non- 
broadcast services, he said, should also not 
be the subject of government indecency re- 
strictions. "A viewer must subscribe to such 
services and must convert the scrambled sig- 
nals before they can be viewed over televi- 
sion sets." 

TOP OF THE WEEK C 

Separate system 
providers argue 
against review of 
authorizations 
1St, PanAmSat and Orion 
say IRI was too late in making 
request for reconsideration 

Three companies proposing to compete with 
Intelsat in providing international communi- 
cations satellite service last week responded 
sharply, even angrily, to petitions Interna- 
tional Relay Inc. filed seeking reconsider- 
ation of the FCC orders conditionally autho- 
rizing their operations (BROADCASTING, 
Oct. 14). They said the petitions were fatally 
defective procedurally and substantively off 
the mark. In arguing the substance, they ze- 
roed in with particular feeling on IRI's dis- 
cussion of developments at the recently con- 
cluded first session of the Space World 
Administrative Radio Conference. 

IRI, which offers international satellite 
service through an earth station in New 
York, has also petitioned the U.S. Court of 
Appeals in New York to review the commis- 
sion order providing for alternate satellite 
systems. It is, in sum, a doubled -barrelled 
effort at least to slow implementation of 
U.S. policy providing for such systems. 
IRI's stated reason: Concern over the eco- 
nomic consequences it says it will suffer. It 
contends that the appearance of separate sys- 
tems will fragment the market for special- 
ized space segment facilities and will cause 
uncertainty and caution on the part of foreign 
governments in building ground facilities. 

But International Satellite Inc., Pan 
American Satellite Corp., and Orion Satel- 
lite Corp. argue, in effect, that IRI's opposi- 
tion is too little and too late. (RCA Ameri- 
corn, target of another IRI petition, chose 
not to reply. Cygnus Satellite Corp., a fifth 
would -be provider of international services 
that was named in an IRI petition, has not yet 
received a grant; it asked the commission to 
dismiss IRI's action against Cygnus as "pre- 
mature.") They all note that IRI had failed to 
participate in the commission proceedings 
leading to the grants of their applications, 
and that as a result, the commission's rules 
would permit it to seek reconsideration only 
if it demonstrates its interests would be ad- 
versely affected by the grants and there was 
good cause for its failure to participate in the 
proceedings earlier. And, they say, IRI has 
failed that requirement. 

PanAmSat, in a typical response, said that 
IRI made only "vague references" to the 
manner in which the commission has autho- 
rized separate international satellite systems 
and to "claims that PanAmSat and 'others' 
will provide services comparable to IRI's 
specialized business services " -but offered 
nothing specific as to how IRI would be ad- 
versely affected by a provider of satellite 
services. PanAmSat and the others noted 
that they would be in a different business 
from a ground segment operator. PanAmSat 
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described IRI's allegation of "serious detri- 
ment" as "economic doublespeak." (ISI not- 
ed that IRI was on the other side of the eco- 
nomic injury argument, endorsing 
competition, and prevailed, five years ago, 
when the FCC rejected the opposition of 
several international record carriers and au- 
thorized IRI's entry into the international te- 
lex market.) And, the oppositions say, IRI 
didn't explain its failure to participate in the 
proceedings at issue earlier -the deadline 
for petitions to deny the applications passed 
two years ago. 

IRI had contended that "new develop- 
ments" since the initiation of the proceed- 
ings that concern it justify reconsideration. 
The major issue was what happened, or did 
not happen, at the Space WARC. IRI, for 
instance, referred to a principle dealing with 
multi -administration systems. The princi- 
ple, proposed by Switzerland in an effort to 
assure recognition of common user systems 
like Intelsat, says the plan for use of the 
fixed satellite service to be adopted at the 
second session, in 1988, should "take into 
account the requirements of administrations 
using multi -administration systems." IRI 
said separate systems' authorizations should 
be modified to accommodate that principle. 

But the oppositions reject the suggestion 
that the principle accords Intelsat or other 
multiadministration systems a preference. 
They note the principle, as amended at the 
insistence of the U.S., states that consider- 
ation is to be given the multi- administration 
systems "without affecting the rights of ad- 
ministrations with respect to national sys- 
tems." They also say the U.S., both in a 
formal statement filed with the conference 
documents and in informal comments of 
Ambassador Dean Burch who headed the 
U.S. delegation, made clear its understand- 
ing that the principle accords no preference 
to multi- administration systems. 

ISI and PanAmSat also disputed IRI's 
contention that their intended use of the so- 
called expansion frequencies associated 
with the 14/11 -12 ghz band is subject to fur- 
ther limitation because the second session is 
expected to subject that band to allotment 
planning. However, both noted that their 
proposals had already been "advanced pub- 
lished" with the International Frequency 
Registration Board and, as a result, were 
considered "existing systems" whose use of 
the frequencies to which they had been as- 
signed were assured. 

ISI and PanAmSat went to the unusual 
length of noting that IRI had reason to be 
intimately familiar with the U.S. position at 
the Space WARC. Its counsel, Steve Levy, 
had been a member of the U.S. delegation 
and, for the preceding three years, had been 
a member of the FCC's Space WARC advi- 
sory committee. Thus, PanAmSat said, IRI 
could have raised its concerns earlier. ISI, in 
an admittedly "ad hominem argument," 
said, "It is difficult to understand how coun- 
sel could have ignored the existence of for- 
mal U.S. statements and reservations in pre- 
senting its arguments or could have reached 
and advocated before the commission, inter- 
pretive conclusions so at odds with the offi- 
cial views of the U.S." 



PICKY, 

PICKY, 

PICKY. 

MUTUAL GIVES YOU A LOT TO PICK FROM. 
iyl LARRY KING ON UiE -NICHE Cl JIM BOHANNON 
ON NETWORK RADIO'S ONLY MORNING NEWS MAGAZINE. 
W1 TOMMY LASORDA ON BASEBALL. I LEE ARNOLD ON COUNTRY 

MUSIC. MIKE LOVE AND BILL SI JAMES ON CONTEMPORARY MUSIC. 
L RONA BARRETT ON ENTERTAINMENT.HTI KENNEDY /DOLE OR BAKER /CUOMO ON POLITICS. 

Pick up a sports program. An 
entertainment feature. News on 
the hour, the half hour, or "life- 
style" news. Maybe a head -to-head 
political face -off. 

At Mutual we have the wide 
variety of programs you need to 
round out your station's schedule. 

Each day, hundreds of stations 

in every format are picking 
Mutual programming. For each 
of them, the move is not only 
cost -effective, but audience- 
effective. Mutual programs are 
provocative. The subjects, 
timely. The 

1'he personalities, hot. 
At Mutual we think you should 

be picky about your programming. 
We re picky about ours. For more 
information call Ben Avery, 
Station Relations, (703) 685 -2050. 

flexible., fit Mutual. We're on a Roll. 



AT &T 
SHOW 

Network TV. Cable. Radio, AM and 
FM. And every other kind of business 
where video, voice, or music is transmit- 
ted by domestic satellite from anywhere 
to anywhere. 

And nobody does it better than 
AT &T with our family of SKYNET® 
Satellite Services. 

SKYNET® Transponder Service. 
SKYNET® Television Service. SKYNET® 
Audio Service. And SKYNET® Digital 
Service. 

Use them individually or combine 
them to suit your needs. 

SKYNET Transponder Service. 
It's a high- capacity service that pro- 

vides you with full C -band transponders to 
accommodate high - quality analog television 
or digital data signals. 

It is available full time with price 
options based on protection and preemp- 
tability levels and discounted fixed prices 
for five and ten year terms. Or you can 
choose part-time service in half -hourly 
increments with usage -based pricing. 

SKYNET Television Service. 
It's a flexible, two -way, nonsimulta- 

'Initial one -hour minimum c` 1985 AT&T Communications 

neous system used to distribute broadcast- 
quality programming to widely separated 
stations and to receive feeds from remote 
locations. 

When put together with SKYNET 
Transponder Service, it fully meets the na- 
tional engineering standards for broadcast- 
quality television. 

It's available monthly or part time in 
half -hourly increments* 

SKYNET Audio Service. 
It's a high- quality digital transmission 

medium for either stereo or monaural audio 
program signals to one or many locations. 

Because of its wide coverage area, 
SKYNET Audio Service provides cost- 
effective program distribution to multiple 
radio markets. Or an integrated multiple 
use, multiple user network with television 
and 1.544 megabits per second data options. 

SKYNET Digital Service. 
It is a variable speed, digital, 

private line service with voice, data and 
video capabilities. 

Through customer dedicated or 
AT &T shared earth stations, you can bring 
together smaller data channels and fan them 



out again at the distant end for economical 
long -haul service. 

Or you can use SKYNET Digital 
Service as a single channel to transmit and 
receive bulk data, facsimile, electronic mail, 
video teleconferences, and more, at speeds 
from 56 kilobits per second up to multiples 
of 1.544 megabits per second. 

In addition, you can interconnect 
with other users' private networks or 
AT &T's ACCUNET ̀ Reserved 1.5 Service, 
our public digital network, either on a 
full time or a usage sensitive basis. 

We might add: 
Most SKYNET Satellite Services are 

available in all 50 states and Puerto Rico. 
Service in these areas can be independent of 
terrestrial facility construction schedules. 

All can be customized to meet your 
particular needs. And various time usage 
and payment options are available. 

All can accommodate growth easily 
and economically. 

And all can be counted on to perform 
reliably because we not only provide cus- 

tomer support before, during and after con- 
version to SKYNET Services, we also 
maintain 24 -hour surveillance of our 
satellites. 

Now, with the AT&T family of 
SKYNET Satellite Services, there's a better 
satellite service up in space so you can do 
business better down on earth. 

AT &T's family of SKYNET Satellite 
Services. Another reason why the right 
choice in long distance companies is AT&T. 

We can help your business in ways 
you never thought of. To find out more, 
talk with your account executive at 
AT &T Communications. 

Or one of our sales specialists at 
1800 222 -0400. 

AT &T 
The right choice. 



Raising a flag for minorities 
'Keeping Pace in a Changing Industry' 
the theme of NBMC's 12th conference 

The message of the National Black Media 
Coalition's 12th annual media conference, 
held Oct. 10-13 at the Shoreham hotel in 
Washington, was generally upbeat. "If 
you're good, the sky is the limit," as one 
panelist said. But it was tempered by the 
knowledge that, for minorities, working in 
and benefiting from the media is often a 
struggle. "Many of the barriers of the sixties 
still exist for black people," said NBMC 
Chairman Pluria Marshall in his foreword to 
the conference handbook. "The reality is 
that in this business -a business that shapes 
our thoughts and ideas -still too few blacks 
play a significant role in its operation." The 
conference's 20 panel sessions and four 
guest speakers were chosen in an attempt to 
rectify that situation. Over 2,000 media 
professionals, executives, technicians and 
students attended the three -day event. 

Following are highlights of several ses- 
sions. 

Radio group heads impart 
management philosophies 

Panelists at the "Successful Radio" session 
on Friday, moderated by Joe Dorton, direc- 
tor, Gannett Radio, St. Louis, included Dick 
Harris, president, Group W, New York; Jer- 
ry Lyman, president, RKO Radio, New 
York, and Dick Ferguson, president, Katz 
Broadcasting, Bridgeport, Conn., and each 
described his company's management phi- 
losophies and some key elements of a suc- 
cessful radio station. 

Group W, said Harris, works "very hard at 
keeping our work force as diverse as we 
possibly can, because our programing must 
be that." Group W sees itself as "individual- 
ly operated radio stations that collectively 
form a group," and thus as a company pro- 
viding local service, Hams said. Group W 
also has human resources departments that 
"take the title of 'human' very literally; they 
encourage a lot of individual effort." A full - 
time Group W employe travels among the 
company's eight stations giving employes 
lessons in "time management, management 
skills -all of the various tools that you need 
to grow in your job." 

Lyman, whose group owns 12 radio sta- 
tions, said a good operation needs people 
with dedication to achievement, honesty and 
integrity, personal stability, a willingness to 
improve and the ability to work as a member 
of a team. As far as station formats are con- 
cerned, said Lyman, "I don't believe there's 
a format that doesn't work." He pointed to 
the success of RKO's classical station in 

Thursday luncheon speaker Torn Murphy (I), chairman 
of Capital Cities Communications, and NBMC Chair- 

man Pluria Marshall 

Washington, wGMS -FM, and its urban station 
in New York, wars -FM. Programing "has 
changed tremendously from the 'me tooism' 
of the past," when stations were monitored 
and playlists duplicated in other markets, 
Lyman said. In today's market "you've got 
to do a lot of research" outside the industry 
to find out what the audience is looking for, 
he said. 

Ferguson offered the perspective of an en- 
tirely employe -owned company. Part of 
Katz's profits each year are used to buy stock 
for the company's employes through its Em- 
ployment Stock Ownership Plan trust, he 
said, so every employe has an interest in the 
performance of Katz's 11 radio stations. De- 
parting employes who have been with Katz 
more than four years receive between 50% 
and 100% of the money in their accounts, 
and it's not unusual, said Ferguson, for an 
employe "to retire, even at the age of 36 or 
37, and receive as much as a six -figure 
amount of money in cash." 

Katz has two major philosophies, said 
Ferguson. "One of them is customer focus - 
making sure that our people think about the 
customer all the time." The other is people 
development. "We believe in growing peo- 
ple, and providing the best environment we 
can. I often think of myself as a master farm- 
er," he said. 

Only talented people should be hired, Fer- 
guson said. "To do a job right, you need to 
have a basic, innate talent. And the com- 
pany's responsibility is to find out what that 
talent is and direct it." Katz's philosophy, 
Ferguson said, is to "build on the strengths of 
people and manage the weaknesses." 

After the panelists described their com- 
panies, Dorton asked them to name the best- 
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paying jobs in radio. "It varies by market; it 
varies by skill," said Harris. For average sal- 
ary, it's sales, he said, but "there are a lot of 
other things that satisfy a person's needs. It 
isn't always economic ...There's great ego 
satisfaction in being on the air." Lyman and 
Ferguson agreed that sales is probably the 
highest paid calling in radio broadcasting. 
"If you're a highly motivated, creative per- 
son ... you can literally write your own 
check," Lyman said. 

Asked why they had chosen careers in 
radio rather than television, the panelists 
spoke candidly. "There is a feeling of being 
closer to your audience," said Harris. "No 
matter whether you're in a large city or a 
small market, there is much more instant 
reaction. It is much more self -gratifying to 
be able to come up with programing ideas 
and get them on the air right away." Ferguson 
felt that radio is more entrepreneurial, and 
its players are less expendable. "I think of 
big television stations as almost like oil tank- 
ers: It takes a lot to turn them around, but it 
takes a lot to stop them, too. In a radio sta- 
tion, a couple of key people can make all the 
difference for positive and negative .... Ra- 
dio has a closeness." Dorton added his own 
analogy: "Television is more like an assem- 
bly line. In radio you get to see the entire 
product, and you participate in the entire 
product. In television, you have a specialty, 
and that's what you see." 

But the drawbacks of radio were also dis- 
cussed. Forty percent of radio stations are 
losing money, according to Dorton. An audi- 
ence member who asked how to turn a fail- 
ing station around was told by Ferguson: 
"Part of it is belief that it will work eventual- 
ly. Look at Ted 'Rimer. To my knowledge, 
Cable News Network to this day still isn't 
making money." Harris said: "It takes a lot of 
other things besides a good bank book. It 
takes an effort, a commitment, creativity. A 
little luck doesn't hurt, either." 

The problem of the declining value of AM 
stations was also discussed. RKO's "car ra- 
dio" format on KHJ(AM) Los Angeles and 
radio game shows on KFRC(AM) San Francis- 
co were seen as attempts to find a solution, 
as is AM stereo. "I'm on a personal soap box 
to get AM stereo. Everybody should go to 
AM stereo," Harris said. AM needs to at- 
tract new people, he said. He pointed out 
that FM radio was not considered commer- 
cially viable until "some young people just 
out of college started playing some funny 
kind of music -they were long album 
tracks ...music that wasn't exposed any- 
where else on any kind of radio, and all of a 
sudden people, primarily high school peo- 
ple, started to discover that and tell their 
friends. They were providing a different 
kind of product, and we have to do that in 
AM radio." 

In addition, said Ferguson, management 
has to show commitment. "I wonder about 
the people who have never been in a broad- 



TELEVISION SELLS 

Television's unique qualities ... impact, 
effectiveness, cost efficiency. . . have 

made it the dominant advertising medium. 
Spot TV is even more powerful because it 

adds the ability to zero in on specific target 
markets and further reap the benefits of 
local station identity. Whatever you're 
selling...automobiles, food, toiletries, 

soft drinks, electronics...even magazines, 
Spot Television sells it best. As specialists 
in Spot TV, Petry proves it every day... for 

our stations and our advertisers. 

PETRY 
The Original Station Representative 





"Makegood? 
What's a 
ma kegood?" 

How soon they forget. 
All those people from Anchorage to New York who already 

use Sony BetacartTM Systems. 
They forget about downtime. They forget about on -air 

backup systems. And they forget about ad agencies demanding 
damngood makegoods. . 4,,,"'`'`, ̀ _A1 

Why? 
Betacart is the smart cart machine. Pik 
Microprocessors keep constant track of 3.6 0 

forty cassettes. They maintain system alignment. - 1100 
They run self -check diagnostic routines. '!' 4, 

0 
And Betacart's simple operation not only 

prevents human error, it prevents human boredom. 
Technicians at KDNL, St. Louis use their 

r v..,,---' Betacart to put snap into station breaks. For station IDs 
they shoot logo artwork, add movement with digital effects and 
air the cassettes through the Betacart. Now there are no more 
dull title cards at KDNL. 

At WDBJ, Roanoke, commercial delivery has improved 
dramatically. So has the picture quality of the spots. 

Carl Guffey, director of operations, reports: "The sales 
staff is happy, traffic is happy, the engineers are happy and the 
general manager is ecstatic :' 

Want to improve your station's commercial outlook? 
Put the Gold Standard to work for you. 

Call Sony Broadcast at (201) 833 -5231. SONY® 

Sony Broadcast Products Company, 1600 Queen Anne Rd., Teaneck, NJ 07666. m 1985 Sony Corporotion of America. Sony is a registered trademark 
and Belmar, a trademark of Sony Corporation. Photographed at WNET, New York. 



cast station who are laying out hundreds of 
millions of dollars for them. They're just 
like commodities, and all of a sudden some- 
thing doesn't seem to work. It's a number on 
a P &L [profit and loss statement] and, 
`boom,' off it goes." But Ferguson also cau- 
tioned new buyers against buying AM sta- 
tions that appear to be a bargain because they 
are priced low, "and then they find out 
$500,000 is the beginning. That's what it 
costs to buy the station. Five hundred thou- 
sand is what you lose every year, or every 
month.... I see a lot of people selling AM 
stations that are real turkeys at this point to 
first-time black broadcasters, and it scares 
the daylights out of me. I'd be real careful 
when you look at those deals. Real careful." 

The ins and outs of 
broadcast ownership 

"Diversity in Minority Ownership: Buying, 
Building and Developing" was the topic of a 
Thursday morning session at the NBMC 
convention. The panel featured broadcast- 
ers, lawyers and a general manager, and be- 
gan with the announcement that the FCC had 
just granted NBMC's five -year -old petition 
for expansion of distress sale requirements 
(BROADCASTING, Oct. 14). 

The first speaker was Bob Lee, president 
of the National Association of Black Owned 
Broadcasters and of Silver Star Communica- 
tions, owner of three AM and two FM sta- 
tions and recent winner in the bidding to 
acquire ABC's WRIF(FM) Detroit. Lee made a 
number of recommendations for people con- 
sidering broadcast ownership. The first step 
is to identify a financial institution-espe- 
cially one familiar with broadcasting -and 
develop a strong relationship with someone 
there. Financial institutions are "where it all 
starts," he said. Other "fundamentals" he 
highlighted: Know why you want to buy a 
station; decide whether you will operate as a 
sole proprietorship, a limited partnership or 
a corporation; familiarize yourself with the 
ratios that a bank uses to predict a station's 
success; realize that the goals of lenders 
(banks, insurance companies, venture cap- 
italists, minority enterprise small business 
investment corporations) differ; learn to esti- 
mate the value of a property (multiples of 
cash flow or multiples of revenues); look for 
flexibility in your lender, and do your home- 
work (study market growth, compare co -lo- 
cated station sale prices, and know your pro- 
spective station's technical capabilities). 

The second speaker, NBMC counsel Da- 
vid Honig, said it was important for minor- 
ities with ambitions for ownership to know 
how to negotiate, how to do research and 
how to surround themselves with the right 
people. Potential investors should be chosen 
carefully, Honig said. "You should not in- 
volve anyone unless they're going to con- 
tribute something to the enterprise, and that 
does not mean just their money." To be 
avoided are limited partners who "want to 
put you up, have you get the license and then 
structure the deal so that they will take it 
away from you." As much time should be 
spent choosing a station as choosing a col- 
lege, he said, because the decision will af- 
fect the rest of the venturer's life. 

Chris Hart, a partner in the Washington 
law firm of Hart, Carroll & Chavers, spoke 
about obtaining financing for a broadcast 
purchase. He advised first -timers to pur- 
chase an existing station rather than trying to 
win a comparative hearing -which requires 
considerable funds for lawyer's fees and is 
"a dog fight" when there are a number of 
other applicants. Hart suggested that new 
buyers "start small," buying stations be- 
tween $750,000 and $1.5 million. But the 
stations should have stable track records, he 
said. Banks will not finance "turn- around" 
purchases for first -time buyers. 

The fourth speaker, wGCt -AM -Prot Chica- 
go's vice president -general sales manager, 
Abe Thompson, offered a rationale for mi- 
nority participation in broadcasting. "It's not 
enough to sing the praises of on -air talent - 
we have to reach for management and, of 
course, ownership opportunities. In today's 
climate of high economic competition and 
low priority concerns for minority progress, 
it is imperative that commitment to excel- 
lence in broadcasting ... become a signifi- 
cant part of the grand design for the advance- 
ment of blacks and other minorities," he 
said. Blacks currently own less than 1% of 
approximately 11,000 broadcast properties, 
he said, yet radio reaches 97% of all blacks. 
"We should have a more significant voice in 
those things that affect us profoundly," he 
said. 

The fmal speaker, Frank Melton, presi- 
dent and chief executive officer of wt.BT(TV) 
Jackson, Miss. , talked about making money 
with a television station. "The key to our 
business is people," he said. "The bottom 
line is having the right people in the right 
jobs." Lenders want to know who is going to 
run the station to be purchased, and they 
want to know that those people have proven 
track records, he said. Initially, you must 
convince the lender that you are bringing 
management, strategy and a clear under- 
standing of the broadcasting business to a 
deal. To run a station successfully, you have 
to fmd the best person for each job. Then 
"the way you build a track record with [lend- 
ers] is to make sure they get their money," he 
said. 

Lee and Thompson 
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The rights and wrongs 
of writing the news 

The first of three news writing clinics at the 
conference evolved into a discussion of jour- 
nalistic ethics and practices with audience 
questions directed to the session's three pan- 
el members -Renee Poussaint, anchor, 
WJLA -TV Washington; Dale Duncan, execu- 
tive editor, Wilkes -Barre, Pa., Times Lead- 
er, and Steve Fagan, assistant managing edi- 
tor, news, Fort Worth (Tex.) Star Telegram. 

Fagan began the session with a description 
of good news writing. "Too many journalists 
today seem to have lost sight of the need to 
well -craft and hone a story," he said, and are 
"willing to `leave that to the editor.' " At the 
same time, readers lack an understanding of 
the world around them. "So much of the 
news that people settle for is done in a very 
brief fashion. Journalism today has become 
enamoured of the USA Today approach: 
Give it to them fast; give it to them short ... 
A lot of news also comes from television, 
which in its purest form basically serves as a 
headline service." Fagan said that good news 
writing is especially important in television, 
because "you must compact into a much tin- 
ier space a world of information." 

Poussaint agreed that television allows too 
little for full presentation of a story, especial- 
ly on network news programs, where she 
found "the constrictions of time were such 
that to get five extra seconds to try to explain 
that there is more to come or 'read your daily 
newspaper to really fmd out what this story 
is about' was virtually impossible." While 
expanding network news to one hour had 
been offered as a solution, she said that 
would never be accepted by the affiliates. 
Poussaint saw encouraging signs in pro- 
grams such as ABC's Nightline and the can- 
celed NBC News Overnight, but for the most 
part, she said, "I think that the viewer is 
constantly shortchanged." 

The issue of journalistic ethics elicited a 
number of questions. Duncan stressed that 
reporters should ask themselves: "Why is it 
necessary that we tell this story at all, that we 
really get in there and meet these people and 
display their tragedy ?" 

An audience member asked about the me- 
dia's tendency to "try" a suspected criminal 
by showing pictures of him in handcuffs. 
"People can form opinions like, 'Yeah, he 
looks like he did it,' " he said. Duncan 
agreed: "Sure we try 'em. We get a call from 
the prosecutor's office, 'Hey, we're moving 
the guy from the jail over to the court house. 
You want to get a picture?' " Fagan said that 
in such cases, journalists "have to rely on the 
intelligence and the integrity of the viewer 
and the reader and hope for the best." 

Another audience member questioned the 
practice of reporters interviewing relatives 
of victims. "The question is, 'Have they 
failed to be trained as reporters or have they 
failed to be trained as human beings ?' " Fa- 
gan said. But reporters can't let humanity 
"stand in the way of getting a story. We have 
to let it mediate the way we ask some of our 
questions," he said. 

As for the status of minority broadcasting, 
discussion focused on coverage of political 
candidates and on furthering the cause of 



minorities by getting them into manage- 
ment. "Television has a tendency to always 
concentrate on controversy," Poussaint said, 
and news directors and producers consider 
political stories boring "unless you can come 
up with a hook." As a result, she said, Jesse 
Jackson's stands on issues are rarely reported 
in depth because "he chooses, because he 
knows it will get a headline, to give you a 
short, quick, kind of snappy answer or to 
create controversy...." Less well -known 
minority candidates are often covered by the 
media only in terms of their race, Poussaint 
said. "If a black candidate is talking about 
abortion or about health issues or about any 
number of things that don't directly have 
anything to do with black people, most of 
the time the media will ignore them. They 
are only interested in them when blacks are 
talking about what they are supposed to 
know about, which is blacks." 

To help present the minority view of the 
world through the media, the panelists 
agreed it is important that minorities work 
hard and rise to management positions. "I 
think there are a lot of [white] editors sitting 
around judging black journalists by different 
standards," Fagan said. "Some management 
is committed [to hiring minorities]; some 
management is not. I don't know what the 
answer is except for more black journalists 
to become extremely skilled and finally to 
break into that management." 

Poussaint said that "the motion is away 
from hiring more blacks on television." 
Blacks "have to get into hire /fire positions," 
and eventually into ownership, she said. 
"They have to get into positions where they 
can hire more black people -if those black 
people are qualified. We don't do each other 
favors when we hire each other for jobs we 
can't do." Some blacks manage to be hired 
for their looks, then are fired because they 
have too little experience, she said. "I run 
into a lot of people- particularly a lot of 
young black people -who say, 'I want to be 
an anchorperson,' which is like saying, 'I 
want to be a movie star.' And the concept 
that you have to be a reporter before you do 
that seems to be foreign to their mentality. 
They don't have the fundamental skills; they 
don't have the writing skills; they don't have 
the reporting skills." 

Poussaint advised minority members to be 
"aggressive" and "pushy" if they find them- 
selves in a newsroom situation, because that 
is the best way to learn and to improve their 
skills. Young minority journalists "have got 
to be awfully, awfully good to survive in 
television," Poussaint said. But there is hope 
for minority journalists, according to Dun- 
can: "If you work hard, and you're good, 
you can do real well in this business today." 

On -air or management track? 
Big question in newsrooms 

Greater emphasis must be placed on getting 
more blacks into news management, Nation- 
al Black Media Coalition Chairman Pluria 
Marshall said as he introduced a session ad- 
dressing that issue. 

Jim Van Messell, news director of wRC -TV 
Washington, said it was a "two- pronged 
problem." First, Messel said, it depends on 

the type of "pro- active approach" that own- 
ership, news management and station man- 
agement take in recruiting and promoting 
blacks in news management. And second, 
Messel asked, "How do you convince young 
black journalists to forgo an on -air track to 
get into management, knowing that maybe 
they're going to make [less] than maybe they 
think they can make, should they become an 
anchor in a major market or a network an- 
chor?" He added that there are too few of the 
latter type jobs available. However, "until 
someone is convinced that he or she can't do 
that job, and isn't going to get that opportu- 
nity, it's real hard to give up that hope. And I 
think we, as news managers, have to play a 
key part in that process." 

Dave Roberts, executive news producer at 
WGHP -TV High Point, N.C., said it is the 
responsibility of young blacks to get behind 
the scenes in the so- called "nonglamourous" 
management jobs, which, he said, can be 
powerful positions. Added Bob Warfield, 
news director at WDLV(TV) Detroit: It is "dif- 
ficult to discourage brothers and sisters" 
from being on the air, but being in manage- 
ment isn't a game any more, he said. Mil- 
dred McNeill, news director at wvrT(TV) 
New Britain, Conn., said that her position 
enables her to "broaden [the] thinking" of 
those at the station, often to include a minor- 
ity perspective, she said. 

Asked how difficult it is to move from a 
small- market management to a network lev- 
el, Ray Nunn, ABC's chief of Southern bu- 
reaus, said the networks were looking for 
"competent people" and that the transition is 
difficult `only because you're learning to 
play a game with different players." A per- 
son who has been successful locally will 
then be "of immense value" to the networks, 

he said. 
"Now what that may mean," Nunn said, 

"is that they wind up" as a producer at one of 
ABC's domestic or foreign bureaus. "But we 
guage them on their success... The fast 
track in terms of our management structure, 
in terms of news," Nunn said, "is for people 
who have been assignment editors and pro- 
ducers. We can't get enough of them and 
those are the people who have to, quite 
frankly, lead the charge." 

Among the questions raised by the audi- 
ence was how to break into the business. 
Messell said he didn't think it was possible 
to design something for those directly out of 
college, to "put them in a program and then 
they get on a management track." Said Mes- 
sel: "When you get your first job there is no 
track. You're getting your foot in the door. 
And if it's emptying the wastebaskets, empty 
the wastebaskets... Once you do that, you 
will have an opportunity to see what goes on 
in a newsroom." It will provide an opportu- 
nity to move up the ladder and decide on the 
direction to go, he said. 

Furnishing blacks with 
public affairs programing 

"Public affairs is frustrating," admitted a 
panelist at the Saturday morning "Public Af- 
fairs Programing" session at the NBMC con- 
ference. But panel moderator Donna Git- 
tens, vice president of community 
programing for WCVB -TV Boston, started the 
session on a brighter note: "Since the seven- 
ties, under pressure from community advo- 
cates, the nation's broadcasters have come to 
understand the importance of serving the 
various racial, ethnic and religious minor- 
ities through public affairs. If the emphasis 

Briefing. Washington lawyers who deal with blacks in communications gathered for the final 
session of the NBMC conference, "Communications and the Law," to discuss their role in the 
broadcast industry. Topics ranged from applying for new frequencies to reinstating must 
carry to claiming discrimination. 

Bill Freedman, an attorney with Leibowitz, Spencer & Freedman and formerly with the FCC, 
warned the audience to be careful when choosing advisers and thorough when filing applica- 
tions. He said the commission's policies are much stricter now because it "got burned" by 
communications consultants and unethical lawyers who filed mass applications for LPTVand 
cellular radio. Tom Hart, vice chairman of the National Conference of Black Lawyers task 
force on communications, who practices with Baker & Hostetler, said the FCC should consid- 
er adopting must carry for minority stations, taking advantage of an offer by the U.S. Court of 
Appeals in Washington to rewrite the must -carry rules. Squire Padgett, of Baccus, James & 
Padgett, who represents individuals and defends employers in personnel -related matters, 
said black broadcasters should "negotiate well" for their original contracts, because "when 
the ratings come out, if you haven't done well, you're out of a job." David Honig, National 
Black Media Coalition counsel, feels challenging the licenses of broadcast owners makes 
them aware that "you can have regulation where if you get caught you clean up your act and 
get renewal .... When you can lose your license, people listen." 

A number of the panelists questioned the government's attitude toward minority broadcast- 
ers. "Chairman Fowler, as many of you know, is a free marketplace zealot," said Bill Kennard, 
of Verner, Liipfert, Bernard & McPherson. Honig presented arguments that the free market- 
place theory is not fair to blacks. "NBMC sits at the table with group owners and they say, 
'Now, off the record, you know the FCC isn't going to do anything about [discrimination],' " he 
said. "We don't hesitate to take the commission to court; it's fun, it's necessary," he added. 

When the panel was asked what minorities could do to get better representation in the 
government, Toni Cooke, of Wiley & Rein, suggested: "Elect a new President -of the United 
States." Cynthia McClain -Hill, with the FCC's common carrier, said blacks should realize that 
money is power. Blacks ought to "look at bankers, form limited partnerships, get some money. 
The more money you can put together as black people, the less you have to rely upon 
favorable policies from anybody. Policies change, and it's criminal to think that whether or not 
blacks are actively involved in this industry is going to be determined by whether or not there 
is a Democrat or a Republican in the White House. We're in this for the duration." 
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in the early days of public affairs was on 
serving the masses with two chairs and a 
plant in obscure time periods, the 1980's 
have signaled a dramatic turn of events," 
Gittens said. 

The session featured four panelists: 
Thursa Thomas, community affairs director, 
WJLA -Tv Washington; Kathy Stowe, produc- 
er and host, Reflections, wTVD(TV) Durham, 
N.C.; George Collins, director of affirma- 
tive action and executive producer of In- 
sight, WMAR -TV Baltimore, and Elleanor- 
Jean Hendley, producer and host, City 
Lights, and general assignment reporter, 
KYW -TV Philadelphia. The panelists showed 
segments of their programs and discussed 
the problems inherent in programing public 
affairs. 

According to Thursa Thomas, WJLA -TV 
pre-empts 12 hours of network programing 
each year to focus on community issues. The 
station has a reputation for producing docu- 
mentaries, and Thomas believes that's be- 
cause its management has offered much sup- 
port. "It's very hard to convince somebody 
that a program should be on the air or that 
you ought to be covering a particular subject 
if you're not working from within, not in the 
top positions," Thomas said. "Changes, I 
think, depend a lot on how many minorities 
are in positions within stations." 

At present, she said, WJLA -TV is trying to 
upgrade its public affairs programs "so that 
public affairs can become a money -making 
entity." A public affairs department needs to 
"come up with innovative approaches to- 
ward presenting programs," she said, and to 
stay on top of issues. In addition, a public 
affairs department, which often must market 
its own programs, can benefit from entering 
those programs in contests. "It's amazing 
what response you can get from a show if it 
wins an award," she said. 

The second speaker, WTVD's Stowe, is 
suffering a disappointment. The program 
she produces, Reflections, started with a 
"fast- paced, sort of glitzy exterior to lure the 
audience -both black and white -into hav- 
ing its consciousness raised about some 
black issues in the community" The show 
worked, and "was the number -one show in 
its time period, beating out NCAA foot - 
ball-it was just a phenomenon," Stowe 
said. 

Then the station changed general manag- 
ers, Stowe was told her "docutainment" pro- 
gram cost too much, and Reflections was 
sent back to the studio. It has lost its white 
audience, she said. 

WMAR -Tv's Collins told the audience: "If 
you look at television both from the news 
perspective and from a programatic perspec- 
tive, you are going to find that it is rare to see 
black life reported on or projected as it really 
is." He contended that "in addition to the 
pimps and the prostitutes in the black com- 
munity, there are some people who are con- 
cerned about politics, who are concerned 
about education, who are concerned about 
the quality of life." 

To serve that segment of the population, 
Collins, upon becoming news editor at 
WMAR -Tv, began a program called Man to 
Man, which eventually evolved into Insight. 
His goal was to make sure that "the news we 
presented in Baltimore was balanced in 

terms of life in the black community" Black 
journalists have a responsibility "to make 
sure that the interests -the legitimate inter - 
ests-of the black community are not ne- 
glected by the communications industry," he 
said. 

KYw -Tv's Hendley talked about the suc- 
cess of City Lights, a magazine -formatted 
program oriented toward Philadelphia's 
black community. Among black viewers 
there, said Hendley, City Lights commonly 
outperforms Magnum, P.I., St. Elsewhere 
and Remington Steele, drawing a 40 share of 
the black audience, according to Nielsen's 
annual survey of black television homes. 
The program's subjects range from music to 
domestic violence to black business, bring- 
ing "information to our audiences that they 
would not have any other way of knowing," 
Hendley said. "We present issues that affect 
black people, but not black people as the 
issue." City Lights provides a forum for lo- 
cal talent, said Hendley, and has a studio 
audience to "give the community a chance to 
be involved." 

The members of the panel were asked 
what the impact of black programs has been 
on the general audience. Collins said his sta- 
tion received comment from both blacks and 
whites about a story on AIDS. According to 
Hendley, she makes an attempt to balance 
her portrayal of issues on City Lights by 
bringing in white guests and soliciting the 
opinions of whites, "because you don't want 
your audience to feel that certain issues 
[such as teen -age pregnancy and welfare] are 
just a black issue." Stowe said any produc- 
er's emphasis should be on creating a pro- 
gram that is interesting and will sell. "I real- 
ly think that black programing has to stand 
up on its own; it has to be good programing 
that happens to be under the umbrella of the 
color black," he said. 

Progress report on blacks 
in the programing arena 

Their numbers are small -four black station 
managers, three black general managers and 
two black program managers (programing 
nonnews) at commercial television stations 
across the country- Dwight Ellis, vice 
president of minority services at the National 
Association of Broadcasters, told a crowded 
session on black programing and syndica- 
tion. Despite those figures, however, Ellis 
said "there is still progress being made be- 
cause there are many in the trenches." 

Ellis, who listed some of the high -ranking 
blacks at the networks and production stu- 
dios, said there are "quite a few" managers 
and directors on the network level and more 
blacks working in the production communi- 
ty in Hollywood as grips, production assis- 
tants, producers and associate producers. He 
added: "You should know that..., because 
these people are making the decisions that 
make the difference of what you see on tele- 
vision." 

Among those commenting on current tele- 
vision programing was Paul Brock of Bever- 
ly Hills, Calif. -based News & Information 
Management Systems. Asked about the 
"prognosis for the increase of minority par- 
ticipation in the production and, possibly, 
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syndication of either minority- themed prod- 
uct, or product produced by minorities," 
Brock said that "the networks are simply 
following their nose. Their scats tell them 
that the majority of that audience out there - 
almost 40% of the audience [in] prime 
time -are minorities." And "almost 80% of 
those minorities are black," Brock said. So 
this year you are seeing a lot of new black 
shows," he said. 

"For the first time that I've ever seen," 
Brock said, "my phone was ringing and they 
were saying, 'Can you come in and have 
lunch so we can talk? Maybe you have an 
idea for a program.' I've never seen any- 
thing like it," Brock said. He also predicted 
that black programing on cable will increase 
as more black urban areas are wired, and 
producers begin to aim for that audience. 
But the programing shouldn't be "exclusive- 
ly black," he said. "Black folks don't want 
exclusively black programing, but they do 
want more." 

Gene Davis, director of creative service of 
New York -based Essence Communications, 
said that he "agreed in principle" with 
Brock, but said that over the past 25 years "it 
seems to me, we've gone through this at 
least three times with national television. 
But that merely says to us that we have to 
begin to be incredibly creative in terms of 
programing development." He said that such 
programs as NBC's 227 with Marla Gibbs 
and CBS's Charlie & Company with Flip 
Wilson "are basically sitcoms that were spun 
out of The Cosby Show. The challenge is to 
begin to develop the kind of programing that 
creates what is known as audience flow." In 
other words, Brock said, "to create a black - 
oriented program that is not necessarily the 
same thing... We have to begin to do more 
programing that is not a rip-off of and/or an 
imitation of what you currently see. And 
that's our challenge." 

Billy Parrott, president of New York - 
based Parrott & People, agreed: "We can't be 
seduced by a trend situation, which is that 
it's current and... whatever is hot and work- 
ing for the moment"; that's what Hollywood 
and TV do, he said. Parrott said that with 
videocassettes and cable, "both the movie 
industry and television can no longer exist 
very long. That's where our great opportuni- 
ties are because we can go directly to the 
market. We can do movies and advertising 
that promote them and sell them, just as they 



do Crest toothpaste. And that's where we 
have our greatest chance," Parrott said. 
"From that point of view, I think it's very 
optimistic." 

Entertainment attorney Clay Chavers with 
Washington -based Hart, Carroll & Chavers, 
said: "The opportunities are there if we make 
them opportunities." 

Raising the media's 
standards for children 

"Media, Shaping Our Children ? ", an 
NBMC session headed by Evelyn Moore, 
executive director of the National Black 
Child Development Institute, focused on the 
effects of the media on black children and 
outlined ways to help the media provide bet- 
ter fare. 

The context for discussion of children and 
the media was given by Geraldine Wilson, a 
children's programing consultant based in 
New York. "We have to make some serious 
determinations about the media and its im- 
pact on our children," she said. Among the 
media to be watched over: books, posters, 
greeting cards, record jackets, cereal boxes, 
radio and television. "I'm not sure any of us, 
black or white, will survive television," she 
said. "I think that, in a sense, a Frankenstein 
has been created that is now rampaging out 
of control." Wilson referred to the book 
"The Disappearance of Childhood," which 

L -r: Moore, Lovelace, Noble, Wilson 

claimed that adults, who are a source of au- 
thority because they have information and 
knowledge, are being supplanted by televi- 
sion, which "gives everyone information at 
the same time." Wilson claimed the media 
should be presenting "some images we have 
in our history and our literature that have 
never been available to black folk," because 
"the function of media in the society is not 
entertainment but the transmission of ideas." 

Dr. Valeria Lovelace, director of research 
for public broadcasting's Sesame Street, 
gave an alternate view of television. "Televi- 
sion can help us raise our children," she 
said, effectively reducing fear of the dentist, 
encouraging sharing, increasing school -re- 
lated skills and teaching acceptance of chil- 
dren from different backgrounds. Television 
is not good or bad, she said. "Television is a 
technological invention. Like the telephone, 
it can transmit positive or negative mes- 
sages." Lovelace offered three steps parents 
could take to increase the value of television 
for children: watch television with the child, 
discuss programs with the child and write 
stations and producers to let them know re- 
actions to programs. "Open up the two -way 
street," she said. "You, in fact, are a part of 
the production team." Lovelace urged the 
audience to "take every opportunity to instill 
your values, discuss your views, and create 
an atmosphere in which television is a 
source of information, and not the source." 

Gil Noble, producer /host of Like it Is on 
WABC -TV New York, questioned the motives 
of young blacks looking for jobs in the me- 
dia today -"whether they intend just to get a 
good job and shut up and be well -salaried 
and well -manicured and maybe even partici- 
pate in perpetuating the problem, or whether 
they have a really deep, burning commit- 
ment to raise hell in the environment where 
they are employed, and try to turn things 
around and address themselves to the needs 
of our people." 

While studying the sixties, said Noble, he 
discovered that the FBI had amassed materi- 
al on black culture because "one of the ener- 
gizers of that social upheaval that our people 
created ...was our music, our cultural 
strength." Today's music no longer contains 
the motivational, inspirational lyrics of the 
freedom songs of that time, he said. Instead, 
it encourages children "to get involved in all 
kinds of other activities," and it encourages 
"all kinds of strange behavior, and our young 
people are genuflecting at this altar of confu- 
sion." 

Noble said he founded the nonprofit Na- 
tional Black Archives of Film and Broad- 
casting to collect material about blacks 
throughout history. He was given control of 
WABC -TV documentaries, which he will recut 
for use in the country's school systems. "Our 
young people are going to get an opportunity 
to look at their past, to look at some of the 
best that they have produced, in the hope 
that it will straighten them out and begin to 
clarify to them what their lives could be and 
what devices are working to put them to 
sleep." 

Sales executives give tips 
on ways to success 

Sales executives offered ideas on how to be 
successful in their field during a Friday 
morning session (Oct. 11). Chuck Cowdrey, 
vice president and general manager, WDCA- 
TV Washington, advised those listening to be 
conservative in the sales approach-to "be 
as gray as you possibly can be at the open- 
ing, so you can get as close as you can to 
your client." Among the other "fundamen- 
tals" Cowdrey offered was the importance of 
believing in the product being sold, and to 
remember that "you're not everybody's 
friend." Cowdrey said it also helps to be 
organized, professional, flexible, creative 
and persistent ( "I honestly believe that you 
have to want to die rather than lose to some- 
one," he said.) 

Jeff Taylor, account executive, CBS Spot 
Radio, New York, said that organizational 
and writing skills were important. He also 
advised prospective salesmen to "get into a 
mode of selling ...both your product and 
yourself," and to learn something about the 
background of the sales prospect. Addition- 
ally, Taylor told the mostly student -age audi- 
ence to "keep your nose clean in all of it; 
what you've got in this business is your 
reputation." 

Said Ed Bradley, national sales manager 
of Kcry -TV Kansas City, Mo., who moderat- 
ed the session: Sales people should be happy 
with themselves, and have "an arrogance of 
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self." 
The "bottom line," according to Gordon 

Peppars, sales and account executive, KABC- 
TV Los Angeles, is "moving your product for 
your client... Know your market, your 
competition, your station's strengths and 
weaknesses. The total package is what 
works," he said. 

For Novella Smith, account executive, 
WHBQ(AM) Memphis, success in sales is 
helped with "concept selling" -creating a 
need and then selling a product to fit that 
need. "People buy people. People buy ideas 
and people buy concept. And remember, 
when you walk in, ask Mr. Advertiser, 
'What does it take to get your business ?' 
And when he tells you," she said, "walk out 
with an order." In addition, Smith stressed 
the importance of knowing "what you're 
talking about," and not taking "no" for an 
answer. 

Lil Jones, account executive, WBMX(FM) 
Chicago, listed her "Seven Principles for 
Success" during the session, including hav- 
ing â "positive mental attitude" and wanting 
to be successful; setting "realistic, short- 
term goals, far -reaching -long -term dreams" 
and a strategy to attain them; associating 
with "dynamic, purposeful people"; striving 
for perfection, and helping those on the way 
up by extending support she said. 

Taking a stand for minority broadcasting 

Friday's luncheon speaker was Elleanor -Jean 
Hendley, general assignment reporter at 
KYW-TV Philadelphia and producer and host 
of the station's black- oriented magazine pro- 
gram, City Lights. In Philadelphia, where 
40% of the population of 1.6 million is 
black, there is one black -owned radio station 
and another changing hands to black owner- 
ship, she said. Of the three network- affili- 
ated television stations, none have black an- 
chors for weekday 6 or 11 p.m. newscasts, 
and of the city's six television stations, none 
have blacks in senior management positions, 
said Hendley. 

In a country where 64% of the popula- 
tion -and especially minority members - 
gets its primary news from the broadcast me- 
dia, "those of us who make our livelihood in 
television journalism have a major responsi- 
bility-and that is especially true for those 
of us who are black journalists," she said. 
"We all bring our history, our culture, our 
background and often our color into play 
whether we are reporting, editing, produc- 
ing or shooting" a story. 

Black journalists historically have been 
used to "get stories that white reporters 
could not get," said Hendley, "stories that 
emanated from the black community but 
were of importance to everyone." That situa- 
tion is not necessarily bad, she said. "Who 
can better cover a story in the black commu- 
nity than a black journalist ?" she asked. 
"Who else can bring the same degree of sen- 
sitivity, understanding and objectivity to a 
story on an ethnic or racial group than some- 
one who has grown up as a part of that 
group, and understands the subtleties of that 
group's experience ?" 

Hendley borrowed a quote from the ex- 
ecutive director of the NAACP and former 
FCC commissioner, Benjamin Hooks: 



Hendley 

"Don't stoop at standing time." Black broad- 
casters should question their own actions, 
she said. "Are we stooping when we should 
be standing and speaking out against insensi- 
tive coverage or the lack of coverage in the 
minority community? Are we stooping when 
we should be standing and trying to increase 
the number of blacks in front of and behind 
the cameras? Are we stooping instead of 
standing when we have the opportunity to 
improve the quality of life in our community 
but don't do it ?" O 

PBS to test 
new service 
in February 
National Narrowcast Network of 
instructional courses will be fed 
to 20 cities for 15 -week trial 

The Public Broadcasting Service will launch 
its potentially self -supporting National Nar- 
rowcast Network service with a 15 -week test 
in 20 cities next February, providing 375 
hours of video training courses and seminars 
to businesses and colleges. 

During the test, PBS will deliver a daily 
five -hour programing package through mi- 
crowave and addressable cable to participat- 
ing stations from 11 a.m. to 4 p.m. NYT, 
Monday -Friday. The programing will be 
geared "for workers at all levels," PBS said. 
It will include training and continuing edu- 
cation classes, as well as courses available 
for credit through local colleges. Some pro- 
graming will be devoted to specific subjects, 
including managment, computer literacy 
and applications, sales and marketing, effec- 
tive communications and basic skills devel- 
opment, PBS said. 

(Planning and research for NNS began in 
1984 with the support of 90 PBS member 
stations which contributed $250,000. In ear- 
ly 1985, the Annenberg/CPB Project con- 
tributed $700,000 to help defray the costs of 
the test, including research, marketing and 
distribution. NNS is expected to support it- 
self in the future, PBS said, with fees from 
subscribing businesses and colleges cover- 
ing operation costs.) 

Said PBS President Bruce Christensen: 

"The inauguration of NNS is the next logical 
step for public television in fulfilling its edu- 
cational missioti. With NNS we will address 
the needs of the American worker in an in- 
creasingly competitive environment. The 
key to growth and innovation is proper edu- 
cation, training and development; NNS is a 
uniquely effective way of making such train- 
ing readily available." 

PBS senior vice president for education 
services, Bill Reed, added that NNS's "di- 
rect delivery of programs answering signifi- 
cant training needs, coupled with low fees, 
means substantially reduced costs for em- 
ploye education." 

Subscribers to the service will need spe- 
cial equipment to receive NNS programing, 
although there will be several ways they can 
receive it. PBS will send the NNS programs 
to participating stations by satellite. Most 
will then send the programs to subscribing 
organizations by Instructional Television 

Fixed Service microwave channels. In Aus- 
tin, Tex. , addressable cable will be used, and 
in Portland, Ore., the University of Oregon 
will be specially licensed to receive the NNS 
signal directly from the PBS satellite. 

The noncommercial television stations se- 
lected for the test are: KAET(TV) Phoenix; 
KUAT.TV lireson, Ariz.; KPBS -TV San Diego; 
KTEH(TV) San Jose, Calif.; Connecticut Edu- 
cational TV in Hartford; WLRN -TV Miami; 
WUSF -TV Tampa, Fla.; wKPC- TvLouisville, 
Ky.; WGBH -TV Boston; KCPT(TV) Kansas 
City, Mo.; WTVS(TV) Detroit; WUCM -Tv Uni- 
versity Center, Mich.; KUON -TV Lincoln, 
Neb.; KLVX(TV) Las Vegas; Oregon Public 
Broadcasting in Portland; WCrF -TV Harris- 
burg, Pa.; KLRU -TV Austin, Tex.; wHRO -Tv 
Hampton -Norfolk, Va.; wCVE -TV Rich- 
mond, Va., and Wisconsin Educational TV 
in Madison. 

NNS plans nationwide service in Septem- 
ber 1986, PBS said. 

CBS eye looks inward 
Self- promotion is not aim 
of documentary on network 
television business, says 
CBS; film will be shown 
to journalism schools 

CBS has turned the camera on itself and 
granted an unusual, behind -the- scenes look 
at the world of network television in a new 
documentary produced by the CBS /Broad- 
cast Group. The film, "Making Television: 
Inside CBS," premieres this month at select- 
ed communications and journalism schools 
around the country and, according to CBS 
executives, presents a straightforward pic- 
ture of the decison -making process behind 
the network television business. 

The documentary is the latest develop- 
ment in CBG's campaign to educate the gen- 
eral public about the business and structure 
of network television. Although CBS is not 
alone among the networks in stepping up 
communications efforts to the general public 
these days -ABC is in the second phase of 

its American Television and You public ser- 
vice campaign-CBS is believed to be the 
first to do it through a full- length documen- 
tary. 

To make the film, CBS commissioned in- 
dependent filmmaker Tom Spain to produce 
a documentary that would illustrate the real - 
world, day -to -day workings of network tele- 
vision. With CBS's blessing, Spain took his 
camera inside programing conferences, 
sales meetings, control rooms, news studios 
and network suites to record the process of 
putting network programing on the air. 

The 48- minute film -which was re- 
searched, written and narrated by Spain - 
gives a picture of the network through three 
perspectives: the production and develop- 
ment of a prime time entertainment series, 
the coordination and broadcast of a live bas- 
ketball championship game and the editorial 
process in the pressure- cooker atmosphere 
of producing a nightly broadcast of the CBS 
Evening News. 

"The public's interest in the television 
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Spain filming Dan Rather at work 
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business has grown tremendously over re- 
cent years," said Gene F. Jankowski, presi- 
dent, CBS /Broadcast Group. "People want 
to know more than just what's on the 
screen," he said. "They want to know about 
the business behind it -who we are, what 
we do and why and how we do it. [This film] 
is a way to answer that need by providing a 
unique insider's glimpse of people making 
the business and creative decisions." 

Spain spent the first half of the year film- 
ing CBS employes on the job at various CBS 
locations throughout the country. Those 
places included CBS Television City in Hol- 
lywood, where CBS Entertainment is based; 
the set of Double Dare at the Burbank Stu- 
dios in Los Angeles (a CBS series from 
Warner Bros. that had a limited engagement 
on the network last spring); Black Rock 
(CBS corporate headquarters) in New York; 
in Phoenix, during a regional affiliates meet- 
ing; CBS Broadcast Center on Manhattan's 
west side where the network's broadcast fa- 
cilities and CBS News are based, and Rupp 
Arena in Lexington, Ky., site of the 1985 
NCAA basketball championship. 

In the film, CBS executives are not identi- 
fied by name, but are seen at work during 
program scheduling meetings, ratings con- 
ferences, audience reaction sessions, pro- 
ducing the nightly network newscasts and in 
interviews with off -camera reporters. Spain 
shot between 35 and 40 hours of film and, 
claimed CBS executives, was provided en- 
try into CBS meetings -such as a program- 
ing committee that was selecting new shows 
for the 1985 -86 prime time schedule -nor- 
mally barred to outsiders as well as certain 
CBS executives. 

"There is a lot of myth- busting in this 
film," said George Schweitzer, vice presi- 
dent, communications and information, 
CBS /Broadcast Group, who was also the 
film's executive producer. Schweitzer said 
the intention of the film was principally two- 
fold: to "personalize the business of televi- 
sion" and "to show some of the excitement 
and complexity of the business." He stressed 
the film was not produced as a public rela- 
tions or recruiting vehicle for CBS but was 
intended as an "informational film primarily 
for schools and colleges" about the network 
television business in general -hence the 
decision not to identify the CBS executives 

Capturing the control room drama of the CBS Evening News 

in the film, although all four executive vice 
presidents (James Rosenfield, Thomas 
Leahy, Neal Pilson and Van Gordon Sauter) 
are interviewed by a ghost -held camera. 

However, the film is not top heavy with 
CBS brass. Several interviews are dedicated 
to the rank - and -file of producers, camera- 
men and technicians. At one point, a cam- 
eraman explains that he does other things 
besides focusing a lens, such as laying ca- 
bles in a mud -soaked field. Then a staff 
member in the research department is seen 
soliciting comments from viewers being 
tested for their reaction to a new TV series. 

The idea to produce the film arose from 
meetings among Jankowski, senior vice 
president David Fuchs and Schweitzer who 
decided that such a film could enhance the 
understanding of not just CBS, said 
Schweitzer, but the entire network television 
system. A common misconception, 
Schweitzer said, is that the networks own all 
the television stations in the country. "We 
[told Spain] we wanted a portrait of the peo- 
ple making television and how that process 
unfolds," he explained. 

As a result, Spain said he was given a 
freedom to do a portrait of the company that 
was not afraid to be filmed, warts and all. 
Spain, who formerly worked in the docu- 
mentary unit at CBS News, admits that if he 
had made the film for the news division, 
there were things he might have done differ- 

Commercial application. The Public Broadcasting Service's PBS Enterprises and Interna- 
tional Marketnet (IMNET) have conducted the first of 12 demonstrations of a data delivery 
system using the vertical blanking interval portion of the PBS signal. The demonstration was 
held in Washington in conjunction with National Telecommunicator Network Inc., whose 
"football -based interactive television game'," QBL, was the subject of the demonstration, PBS 
said. 

In the game, a television viewer tries to predict a quarterback's next play. According to PBS, 
OBI "requires the delivery of data to an intelligent computer terminal. After each down, the 
actual play called by the quarterback on the field is transmitted to each OBI terminal, 
anywhere in the country, via the VBI. The terminal then matches the OBI players' calls, which 
have been keyed in with a small hand -held device, with the actual game call and assigns a 
score," PBS said. 

Potential customers for the service include hotels and restaurants, NTN President Pat 
Downs said, adding that IMNET solves NTN's "problem of getting the data from our center to 
all the potential players in an efficient, timely fashion .... " Demonstrations of the system are 
to be held for the next 12 weekends in 13 cities, including Los Angeles, San Diego, Dallas, 
New York, Denver, Chicago, Houston, Miami, Boston, Washington, Atlanta, San Francisco 
and Tampa, Fla. Public television stations in those cities will provide the broadcast links 
sending the signal to the demonstration sites, PBS said. 
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ently, but he said CBS was willing to go 
much further than any company for which he 
had previously made a "corporate film." 
While no internal squabbles are reported, 
Spain does show a side of the network that 
publicists are paid to shield. 

At one point. for example, Spain latched 
onto the development for a new TV series, 
Double Dare, which starred Billy Dee Wil- 
liams. Spain recorded every aspect of the 
making of that series, from its original pitch- 
ing by Warner Bros. executives to CBS pro- 
graming executives, through to script writ- 
ing conferences, production scenes and 
editing sessions. Also, Spain followed par- 
allel developments as network salesmen 
tried to clear advertising time and executives 
in the standards and practices division went 
over every word. (An objection is made that 
too many of the bad -guy characters in one 
episode have oriental surnames.) Finally, 
Spain winds up alone with the two engineers 
and announcer at the Broadcast Center who 
fed it out over the network on its April 10, 
1985, premiere. 

Not long afterward, Double Dare was can- 
celed because it bombed in the ratings. 

The film makes an effort to show that net- 
work television is not entirely harmonious, 
although some of the nuances may be lost on 
those not familiar with the business. When 
Spain visited the CBS affiliates meeting in 
Phoenix, CBS affiliate board chairman Jo- 
seph Carrier told him: "I may have no con- 
trol over what CBS does, but I do have con- 
trol in that if I don't want to take a program, I 
don't have to." In another part, CBS News 
President Ed Joyce is quoted as saying, "In 
the news division, we're not in the business 
of taking months and sometimes years to 
construct a version of reality. We're dealing 
in the reality business, which imposes its 
own particular deadlines." 

Several CBS executives are seen in var- 
ious stages of their work, explaining what 
they do. Among those featured (but not 
identified) are CBS Entertainment President 
Bud Grant, senior vice president of pro- 
grams Harvey Shephard, CBS research vice 
presidents David Poltrack and Arnold 
Becker,. network sales chief Jerry Dominus, 
CBS Sports President Peter Lund; sports- 
caster Brent Musberger and Evening News 
anchor and managing editor Dan Rather. 

But much of the real meat of the film 
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comes from the line producers and staff who 
make the network engine run. Observed one 
CBS sports cameraman: "You get butterflies 
beforehand because you think, 'There are 
110 million people who are going to watch 
the show. I better not make a mistake; the 
whole world will see it.' " 

CBS declined to say how much it cost to 
produce "Inside CBS," but one executive 
described it as "less than a [network] docu- 
mentary." In any case, CBS hopes to recoup 
the production cost by licensing the film to 
colleges, schools and other organizations 
through CBS Productions. When a CBS ex- 
ecutive goes out on the road and speaks be- 
fore a public audience, the film is free. It 

will also be provided free to affiliates. 
Schweitzer said it is not contemplated at this 
time to air the film on the network, although 
he said nothing prevented affiliates from air- 
ing it on their own. 

CBS premiered the film at Michigan State 
University's College of Communications 
Arts and Sciences (Jankowski's alma mater) 
and it plans to show it this month at the 
communication or journalism schools of 
Boston University, New York University, 
Northwestern University and Georgetown 
University. The presentations will be accom- 
panied by a CBS /Broadcast Group senior 
executive and followed by a question -and- 
answer session. 

A drink is a drink is a drink? 
Liquor distiller's PSA claiming 
alcohol equivalence runs on 
cable with blast at TV networks 

A "public service advertising campaign" 
sponsored by The House of Seagram was set 
to begin airing last Wednesday (Oct. 16) 
over Cable News Network, Financial News 
Network, Lifetime and USA -all cable ser- 
vices -and superstation WTBS(TV) Atlanta. 
The campaign features a 30- second message 
about equivalence -Seagram's claim that 12 
ounces of beer, five ounces of wine and one- 
and-a- quarter ounces of liquor contain the 
same amount of alcohol -sandwiched be- 
tween 30 seconds of charges that the three 
major television networks refused to broad- 
cast the ad. The accusation is made by an 
actor portraying a state trooper who says: 
"Driving under the influence of alcohol is 
the biggest single cause of highway acci- 
dents. By far. That's why we have to learn 
certain facts about what we drink. A TV 
commercial that teaches those facts exists. 
Yet the ABC, NBC and CBS television net- 
works refuse to air it...." In addition to the 
four -week public service campaign to be 
cablecast to approximately 30 million 
households, Seagram is running a print ad in 
newsweeklies and other consumer maga- 
zines. The cable and print campaign is cost- 
ing Seagram about $10 million this year, the 
company said. The 30- second centerpiece of 
cable's 60- second spot will also air on non- 
commercial WNET(TV) New York. 

At a press conference at Washington's Na- 
tional Press Club last week, Seagram Presi- 
dent Edgar Bronfman Jr. said the new cam- 
paign was being mounted following a seven - 
month attempt by Seagram to place a variety 
of equivalence ads on television. According 
to Bronfman, the networks claimed the spots 
were advertisements for liquor, and would 
not air them even when Seagram offered to 
take its name off the spots. The offer of a 
spot alerting pregnant women to the dangers 
of drinking was ignored by ABC, rejected 
by NBC, and accepted by CBS on the condi- 
tion that the equivalence statement be re- 
moved. "What makes this simple, scientifi- 
cally verifiable fact so objectionable to the 
networks ?" Bronfman asked. "Are they 
afraid of offending a group that spends about 
$375 million a year on television advertis- 
ing -the brewers ?" 

Bronfman pointed out that while Miller, 
Coors, Anheuser -Busch and the U.S. Brew- 
ers Association have previously promoted 
equivalence in educational pamphlets, stu- 
dent manuals, servers' intervention pro- 
grams and a movie, respectively, they also 
recently signed an "Open Letter on Alcohol 
Policy to Government Officials" that at- 
tacked equivalence. "Many of the leading 
beer companies seem to have two positions 
on equivalence, one that they tell the gov- 
ernment and the other they tell the public," 
Bronfman said. 

According to Bronfman, a U.S. govern- 
ment study done for the National Highway 
Travel Safety Administration said: "Specific 
public educational programs should be de- 
veloped to counteract the image sought by 
the malt beverage industry that beer is clear- 

pout 

ly a less intoxicating and less harmful bever- 
age than hard liquor, and therefore lies 
somewhere on the continuum between soda 
pop and liquor. In particular, we would rec- 
ommend that films and TV spots developed 
by or for the Department of Transportation 
attempt to show scenes that drinking of malt 
beverages leads to difficulty at least as often 
as they show scenes in which drinking of 
hard liquor leads to difficulty." Bronfman 
explained Seagram's involvement in the al- 
cohol awareness campaign: "This is a per- 
fect instance where the self- interest of a ma- 
jor corporation dovetails exactly with the 
best interests of the public. It is very much in 
Seagram's interest and in the interest of the 
rest of the alcohol beverage industry to re- 
duce instances of alcohol abuse. When the 
instances of alcohol abuse are reduced, the 
debate about and the pressure on the alcohol 
business that currently exists we hope will 
reduce. That will only happen when people 
know more about what they are drinking." 

But, according to George Schweitzer, VP, 
communications and information, CBS, the 
Seagram PSA's don't really tell the public 

Antidrug activity. The National Association of Broadcasters is sponsoring a TV and radio 
public service campaign featuring members of Congressional Families for Drug -Free Youth in 

the campaign against drug abuse. Five senators' wives and 21 representatives' wives ap- 
peared in individual PSAS taped last week in front of the Lincoln Memorial in Washington. 
Pictured above with camera crew members (It): Rosemary Boulter (wife of Beau Boulter [R- 
Tex.]); Alma Rangel (wife of Charles Rangel [D-N.Y.]), and Jean Lujan (wife of Manuel Lujan Jr. 

[R-N.M.D. The PSAS are being distributed to all TV and radio stations in the legislators' 
districts or states. The ads are expected to air in late November. 

Another spot was also produced featuring Joyce Nalepka, president, National Federation 
of Parents for Drug -Free Youth. NAB is also producing a PSA on drunk driving featuring FBI 

Director William Webster and NAB President Eddie Fritts. That spot is expected to air during 
the year -end holiday season, and includes a window for individual members of Congress to 
make an appearance. 
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Sometimes it's okay 
to wait and see. 

When a new product or service is first made avail - 
able, sometimes there are good reasons to wait and 

see how well it works and what kind of value it delivers 
for your money. 

But with the Local Program Network's Story Source, 

there's no longer any reason to wait. In two years it's 
proven to be a genuine success. It's now providing lead- 
ing stations around the country with timely newsfea- 
tures, promotable cover stories, and special continuing 
features on high technology, medicine, and more. 

But if you waited, here's what 
your viewers didn't see. 

In -depth news when it's hot LPN 
stations were fed an unforgettable 
series on the growing tragedy of AIDS 
produced by San Francisco's award 
winning KRON -the day stricken 
actor Rock Hudson came home from 
a Paris hospital. (And LPN is now in- 
troducing an even more timely Story 
Source which you can localize!) 

Highly promotable high tech LPN's 
hi -tech series provides three glossy 
90- second stories every week, bring- 
ing viewers fascinating news from the 
frontiers of science and technology. 
From computer assisted design to 
nuclear fusion research, this series 
keeps viewers on top of new 
developments. 

COVERAGE THAT COMPLEMENTS. Story Source isn't 
out to replace the networks. And it can't be a substitute for 
your local excellence in news. But it can provide an im- 
portant added dimension that complements them both, 

Features on medicine and health 
Story Source is expanding its formi- 
dable menu of health and medical 
coverage with the introduction of a 
unique ongoing series. These medi- 
cal reports, timely as the morning 
headlines, will give viewers informa- 
tion they can use every day. 

and puts you one more step ahead of the competition. 
Story Source. It's coverage that complements. 

For information about Story Source and other serv- 
ices of the Local Program Network, call (612) 330 -2557. 

LOCAL 

O G A M R Coverage that complements P R G R A 
STORY 
LOD1FAO) 1 

SOURCE 



what it needs to know. "I think we're talking 
about apples and oranges here," he said. 
"We think the ads are misleading ... They 
don't distinguish between the three kinds of 
alcohol's variation in [rate of] blood absorp- 
tion. And it's one thing to talk about equiv- 
alence on the basis of pure alcohol content. 
The other is distinguishing between how the 
different types of alcohol are absorbed." 
CBS, said Schweitzer, asked Seagram for 
substantiation of its claims, "and none was 
forthcoming." Because the network wanted 
to run the spot directed toward pregnant 
women, he said, it asked Seagram to claim 
that the effect of the three types of drinks was 
"similar" rather than "equal." Seagram was 
not willing to revise its claim, a situation that 
Schweitzer said CBS found "very curious." 

CBS was under no pressure from brewers 
to refuse the spot, Schweitzer said. And he 
did not feel that cable was trying to make the 
networks look bad by running the state 
trooper spot. He saw cable's running the ad 
simply as "a difference in the level of stan- 
dards." 

Honored for service. The National Broadcast Association for Community Affairs presented 
its annual community service awards for radio and television at its 11th annual conference in 

Albuquerque, N.M. The association, comprising radio and television station community 
affairs specialists, presented awards in two categories dealing with community needs and 
concerns: total station projects and public service announcements. The winners: 

Operation Homeless, wxIA -TV Atlanta o Best total station project, TV metro areas 1 -30. 
Safe, Strong and Free, KGUN -TV Tucson, Ariz. o Best total station project, TV metro areas 

31 -plus. 
Achievers, wrcN -ry Minneapolis o Best public service spots, TV metro areas 130: 
Chronic Mental Illness, KGUN -Tv Tucson Best public service spots, TV metro areas 31- 

plus. 
Rockabye Baby -Teen -Age Pregnancy, wABc(AAI) New York Best total station project, 

radio metro areas 1 -30. 
The King Carecab Project, KING(A) Seattle o Best public service spots, radio metro 

areas 1 -30. 

A spokesman for ABC said that network 
was "seeking more information regarding 
the equivalence argument," and could not 
approve a commercial until it had done so. 

A clarification released by NBC the day 
of the conference stated: "NBC believes that 
the advertising submitted implicitly pro- 
motes consumption of distilled spirits. 

Long- standing NBC policy prohibits this. 
While we applaud the efforts of Seagram to 
promote moderation in alcohol consump- 
tion, these commercials, which so oversim- 
plify the 'equivalence' issue as to be mis- 
leading, point up the difficulty of 
illuminating an issue of such complexity in a 
brief advertisement." 

NAB committee assignments 
The National Association of Broadcasting has announced the mem- 
bers of its standing committees for 1985 -86. The list follows: 

Ad Hoc Representatives Advisory -James L. Greenwald, Katz 
Communications, New York, chairman; Martin F. Beck, Beck -Ross 
Communications, Rockville Centre, N.Y.; Jerome Feniger, Station Re- 
presentatives Association, New York; Ralph Guild, McGavren Guild, 
New York; Jerry Holley, Stauffer Communications, Topeka, Kan.; Alfred 
M. Masini, TeleRep, New York; Jack Masla, Jack Masla & Co., New 
York; John Mulderrig, Seltel, New York, and Walter A. Schwartz, Blair 
Television, New York. 

Alcohol and Drug Abuse Task Force -Andrew M. Ockershausen, 
WMAL(AM) Washington, chairman; Jack B. Clements, Mutual Broadcast- 
ing System, Arlington, Va.; Willie Davis, All Pro Broadcasting, Los An- 
geles; James C. Dawdle, Tribune Broadcasting, Chicago; Wayne God - 
sey, wISN -Tv Milwaukee; Tony Jewell, KIUL(AM) Garden City, Kan.; John 
McDonough, Hubbard Broadcasting, St. Paul, and Carolyn S. Wean, 
KDKA -TV Pittsburgh. Ex officio members: Joyce Nalepka, National Fed- 
eration of Parents for Drug -Free Youth, Silver Spring, Md.; Bill Butynski, 
National Association of State Alcohol and Drug Abuse Directors, Wash- 
ington; Roger Rice, Television Bureau of Advertising, New York; William 
Stakelin, Radio Advertising Bureau, New York; Feniger; DeWitt Helm, 
Association of National Advertisers, New York; Leonard Matthews, 
American Association of Advertising Agencies, New York; Jerry Sachs, 
Capital Centre, Landover, Md.; William F. Rhatican, The Advertising 
Council, Washington; Howard Bell, American Advertising Federation, 
Washington; Donald Shea, U.S. Brewers Association, Washington; 
Diane Steed, National Highway Transportation Safety Administration, 
Washington; Frankie Coates, Drug Enforcement Agency, Washington, 
and Gene Upshaw, National Football League Players Association, 
Washington. 

AM Improvement Subcommittee- Charlie Morgan, Susquehanna 
Broadcasting, York, Pa., chairman; James D. Asher Jr., WJOA(AM) Quin- 
cy, Mass.; John Bailie, NBC, New York; Ken Brown, ABC, New York; 
John Moreno, Katz Broadcasting, Bridgeport, Conn.; Dave Palmer, 
WATH(AM)- WXTQ(FM) Athens, Ohio, and Paul Stewart, WOR(AM) New York. 

Broadcaster Congressional Relations -Gary Capps, Capps 
Broadcasting, Bend, Ore., co- chairman; Michael McCormick, wrMJ -ry 
Milwaukee, co- chairman; Jim Champlin, Beck -Ross Communications, 
Rockville Centre, N.Y.; Edward J. Ewing, WENG(AM) Englewood, Fla.; 
Frank J. Flynn, wcw(TV) Tallahassee, Fla.; Robert Fox, KVEN(AM), Ventura, 
Calif.; Joe T. Jerkins, xvuE- ry Austin, Tex.; Arnold S. Lerner, wssH(AM) 

Lowell, Mass.; Ray Lockhart, KOGA -AM -FM Ogallala, Neb.; Dixon C. Lov- 
vorn, wis -ry Columbia, S.C.; Clark Pollock, Nationwide Communica- 
tions, Columbus, Ohio, and Ray Saadi, KHOM(AM) -KTIB(FM) Houma, La. 

Network and Group Affiliates Liaison- Eugene S. Cowen, ABC, 
Washington; Wallace Dunlap, Westinghouse Broadcasting & Cable, 
Washington; Robert D. Hynes Jr., NBC, Washington; Robert A. McCon- 
nell, CBS, Washington. 

Bylaws-Sally Hawkins, WILM(AM) Wilmington, Del., chairman; 
Hynes; Eugene Lothery, CBS Radio, New York; McCormick; J. William 
Poole, WFLS(AM) Fredericksburg, Va.; Clyde W. Price, W4CT(AM >, Tusca- 
loosa, Ala. 

Children's Television -Greg Stone, wsoc -N Charlotte, N.C., chair- 
man; William Bolster, KSDK -TV St. Louis; Joanne Brokaw, CBS/Broadcast 
Group, New York; Joe Carriere, KBIM -TV Roswell, N.M.; Sturges D. Dor- 
rance, KING -TV Seattle; Karen S. Hartenberger, Potomac, Md.; Robert 
Munoz, KCIK(TV) El Paso, Jane Paley, ABC, New York; Rosalyn Schram, 
NBC, New York; William White, KTt (rv) Los Angeles, and Edward L. 

Zachary, wowr(rv) Omaha. 
Committee on Local Radio Audience Measurement -Howard H. 

Frederick, Mid -America Media, Peoria, Ill., chairman; Robert E. Galen, 
Radio Advertising Bureau, New York; David Kennedy, Susquehanna 
Broadcasting, York, Pa.; Jerry Lee, WEAZ -FM Philadelphia, and Bill 
McClenaghan, ABC Radio, New York. 

Committee on Local Television Audience Measurement -James 
G. Saunders, worv(rv) Grand Rapids, Mich., chairman; Michael J. Con - 
ly, WrLV(TV) Jacksonville, Fla.; Richard A. Fraim, KNrv(TV) San Jose, Calif.; 
Thomas McClendon, Cox Communications, Atlanta, and Dorothy 
Stein, MAR Group, Germantown, Md. 

Convention -Bev E. Brown, KGAS(AM) Carthage, Tex., co-chairman; 
Peter Kizer, Orchard Lake, Mich., co-chairman; Bill Bengtson, KRCG -TV 

Jefferson City, Mo.; Margo Cobb, WLBZ -TV Bangor, Me.; Ward L. Huey 
Jr., Belo Broadcasting, Dallas; George C. Hyde Jr., WQBA -AM -FM Miami; 
William O'Shaughnessy, WVOX(AM)- WRTN(FM) New Rochelle, N.Y.; Warren 
Potash, WBAP(AM) Fort Worth, Tex.; William R. Rollins, Suburban Radio 
Group, Concord, N.C.; Thomas L. Young, KVON(AM)- KVYN(FM) Young Ra- 
dio, Napa, Calif.; J.A. Fisher, Ampex Corp., Redwood City, Calif. 

Copyright- Thomas J. Dougherty, Metromedia, Washington, chair- 
man; Abiah A. Church, Storer Communications, Miami; J. Parker Con- 
nor, Mullin Rhyne Emmons & Tope!, Washington; William B. Faber, 
Media General Broadcast Group, Tampa, Fla.; Hynes; Bertram Lee, 
New England Television, Boston; Harry Olsson, CBS, New York, and 
Malcolm D. Potter, WeAL -TV Baltimore. 

Daytime Broadcasters Radio -Palmer, chairman; Gary Bowers, 
WCLG(AM) Morgantown, W.Va.; Ken Carter, WROL(AM) Boston; John Goe- 
man, KJAM(AM) Madison, S.D.; Charmaine Grove, WNAK(AM) Nanticoke, 
Pa.; Glenn Olson, KQWC(AM) Webster City, Iowa; Gerald Robbins, 
WCMP(AM) Pine City, Minn.; William Saunders, WPAL(AM) Charleston, S.C.; 
Eugene Sudduth, KPRE(AM) Paris, Tex.; Richard Sommerville, WSMA(AM) 

Broadcasting Oct 21 1985 

60 



Marine City, Mich., and Jim Wychor, KWOA(AM) Worthington, Minn. 
Engineering Advisory -Warren P. Happel, Scripps- Howard Broad- 

casting, Cleveland, chairman; Max Berry, ABC, New York; Otis Free- 
man, WPIx(TV) New York; Ron Graiff, LIN Broadcasting, New York; Wil- 
liam Loveless, Bonneville International, Salt Lake City; Martin H. 

Meaney, NBC -N, New York; Morgan; Larry Ocker, wrrw(TV) Chicago; 
Robert A. O'Connor, CBS -TV New York; Jerry Plemmons, Outlet Broad- 
casting, Providence, R.I.; Harold Protter, WNOL -TV New Orleans, and 
James Wulliman, WTMJ -TV Milwaukee. 

Engineering Conference -James H. Hoke, Edens Broadcasting, 
Phoenix, chairman; Berry; Steven Bonica, NBC, New York; George 
Capalbo, RKO Radio, Boston; Robert Denny, WBT(AM)- WBCY(FM) Char- 
lotte, N.C.; John E. Hyde, KDHL -AM -FM Faribault, Minn.; Dan Lacy, 
KIOX(FM) Durango, Colo.; Harry R. Owen, wovM -TV Washington; Russell 
B. Pope, Golden Empire Broadcasting, Chico, Calif.; Dennis Snyder, 
WJOY(AM)- WOCR(FM) Burlington, Vt., and Richard G. Streeter, CBS. 

First Amendment -Karen Maas, KIUP(AM)- KRSJ -FM Durango, Colo., 
chairman; Leslie G. Arries Jr., memo Buffalo, N.Y.; Richard Dudman, 
Dudman Communications, Ellsworth, Me.; Kenneth Elkins, Pulitzer 
Broadcasting, St. Louis; G. Donald Gale, KSL(TV) Salt Lake City; Donna 
Latson Gittens, WCVB(TV) Boston, Mass.; Hawkins; Herbert W. Hobler, 
WHWH(AM) Princeton, N.J.; Bill Leonard, CBS, Washington; Ralph L. 

Lowenstein, University of Florida, Gainesville, Fia.; Ron Nessen, Mutu- 
al Broadcasting, Arlington, Va., and Richard W. Osborne, wKXL(AM) 

Concord, N.H. 
Group Radio -Richard Harris, Westinghouse Broadcasting & Ca- 

ble, New York, chairman; James P. Arcara, Capital Cities Communica- 
tions, New York; Toney Brooks, Sandusky Radio division, Westing- 
house Broadcasting, Denver; Joseph L. Dorton, KSD -AM -FM St. Louis; 
Gary Edens, Edens Broadcasting, Phoenix; Dean Goodman, WLVE -FM 

Miami Beach, Fla.; Carl E. Hirsch, Malrite Communications Group, 
Cleveland; Mel Karmazin, WJIT(AM) New York; James Kime, King Broad- 
casting, Seattle; Nicholas Verbitsky, United Stations Radio Network, 
New York; Carl Wagner, Taft Broadcasting, Cincinnati, and Christine 
Woodward, WENS(FM) Shelbyville, Ind. 

Hundred Plus Markets TV -Cobb, chairman; Max Andrews, 
KJTL(TV) Wichita Falls, Tex.; William E. Duhamel, KOTA(rv) Rapid City, S.D.; 
Flynn; Walter Goins, xxLinv) St. Cloud, Minn.; Ray Holloway, WJHG -TV 

Panama City, Fla.; George Lilly, KTvQ(rv) Billings, Mont.; George Logan, 
WIBW.Tv Topeka, Kan.; John Ibn Rueden, 10041-TV Bismarck, N.D., and 
Robert E. Ward, wroK -TM Meridian, Miss. 

International -Don Smullin, TRC Communications, Phoenix, Ore., 
chairman; William E Baker, Westinghouse Broadcasting & Cable, New 
York; Warren G. Bodow, WOXR(AM) New York; John M. Eger, CBS Broad- 
cast International, New York; Kenneth Giddens, WKRG -TV Mobile, Ala.; 
Ben Hoberman, ABC Radio, New York; Wallace J. Jorgenson, Jefferson 
Pilot Communications, Charlotte, N.C.; Arch L. Madsen, Bonneville 
Corp., Salt Lake City; Luis A. Majia, WIAC -AM -FM San Juan, P.R.; Richard 
D. Novik, WPUT(AM) Brewster -wr 'H(FM) Patterson, both New York; Joseph 
P. Rawley, The High Point Enterprise, High Point, N.C., and Marilyn E. 

Solomon, KCOP -TV Los Angeles. 
Local Carriage Task Force-Jorgenson, chairman; George Ander- 

son, Diversified Communications, Portland, Me.; Arries; John D. Chap- 
man, Taft Broadcasting, Cincinnati; Dougherty; Dowdle; Dunlap; Wal- 

ter Liss, Cox Communications, Atlanta, and Donna Zapata, WHAS(TV) 

Louisville, Ky. Ex officio members: Feniger; Preston Padden, Associ- 
ation of Independent Television Stations, Washington; Tom E. Paro, 
Association of Maximum Service Telecasters, Washington. 

Medium Market Radio -Gene Millard, KFEO(AM) St. Joseph, Mo., 
chairman; Glenn Bell, Stoner Broadcasting System, Des Moines, Iowa; 
Edward H. Dunbar, WBBO(AM) Augusta, Ga.; William W Hansen, wdo- 

L(AM)-WLLI(FM), Joliet, Ill.; Patricia E. Harpel, KHAR(AM) -KKLV -FM Anchorage; 
Charles J. Jenkins Jr., wxxW(AM) Jeffersonville, Ind.; Andrew Langston, 
WOKx(FM) Rochester, N.Y.; William L. McElveen, WNOK(AM) Columbia, 
S.C.; Michael Oatman, Great Empire Broadcasting, Wichita, Kan.; Ba- 
yard H. Walters; WKCM(AM) Hawesville, Ky,- WWKY(AM)- WFMI(FM) Winches- 
ter, Ky, and Charles H. Wilson, KBOI(AM) Boise, Idaho. 

Membership -Paul W. Olson, KLEM(AM) -KZZL(FM) Le Mars, Iowa, chair- 
man; Bengtson; Jack Cresse KVoo(AM) Tulsa, Okla.; John David, 
KFSe(AM) Joplin, Mo.; Anne Potter DeLong, WHBF -TV Rock Island, Ill.; 

Lockhart; William Moll, Harte -Hanks Communications, San Antonio, 
Tex.; Dick Oppenheimer, REO Broadcast Management, Austin, Tex.; 

Dean Phelps, wIVS(AM)- WXET -FM Crystal Lake, Ill.; Herman Ramsey, 

WGNx(TV) Atlanta, and Cullie Tarleton, werv(rv), Charlotte, N.C. 

Minority Executive Council- Munoz; Asher; Dorothy Brunson, 
WEBB(AM) Baltimore; Ronald R. Davenport, Sheridan Broadcasting Net- 
work, Pittsburgh; Davis; Ragan A. Henry, NEWS Systems Group, Phila- 
delphia; Eugene D. Jackson, National Black Network, New York; Na- 
than Safir, KCOR(AM) San Antonio, Tex.; Bill Shearer, KGFJ(AM) -KUTE(FM) 

Los Angeles, and Zapata. 
Public Broadcasting Task Force-Ralph M. Baruch, Viacom Inter- 

national, New York; Baker; William S. Banowsky, Gaylord Broadcast- 
ing, Dallas; Thomas E. Bolger, Madison, Wis.; Ward B. Chamberlin Jr., 
WETA -TV Washington; Joel Chaseman, Post- Newsweek Stations, Wash- 
ington; Jeff B. Davidson, Gannett Broadcasting Group, Atlanta; Dow - 
dle; Merrill Panitt, Triangle Publications, Radnor, Pa.; Sharon Rockefel- 
ler, Corporation for Public Broadcasting, Washington, and Richard E. 

Wiley, Wiley & Rein, Washington. 
Radio Allocations Task Force -Ernest D. Fears, WROX-FM Washing- 

ton, chairman; Fred Baker Sr., KFSA(AM)- KISR(FM) Fort Smith, Ark.; Betty 
Baudler, KASI(AM)- KCCO(FM) Ames, Iowa; Susan Carson, KFMR(FM) Stock- 
ton, Calif.; Ralph Green, CBS, New York; Terry Hailey, WENK(AM) -WWLF(FM) 

Union City, Tenn.; L.R. Hale, Kuec(AM)- KKxK(FM) Montrose, Colo.; Michael 
Lareau, Grace Broadcasting, Grand Rapids, Mich.; J. Kent Nichols, 
Surrey Broadcasting, Denver, and J.D. Williamson II, WKBN(AM) Youngs- 
town, Ohio. 

Radio Audience Measurement Task Force-Kenneth MacDonald, 
wsAM(AM)- wKCO(FM) Saginaw, Mich., chairman; John Scott, Bonneville 
International, Salt Lake City; Ken Fearnow, wow(AM) Omaha; Edward T. 

Giller, WFBG -AM -FM Altoona, Pa.; George Green, KABC(AM) Los Angeles; 
Martin G. Greenburg, Duffy Broadcasting Corp., Dallas; Herb Gross, 
wLOO(FM) Winter Park, Fla.; Catherine L. Hughes, wOL(AM) Washington; 
James J. Hutchinson Jr.; WYLD -AM -FM New Orleans; Charles T. Jones Jr., 
wIS(AM) Columbia, S.C., and C. Ronald Rogers, KVET(AM> Austin, Tex. 

Radio Board Composition Task Force -Randall Bongarten, NBC 
Radio, New York, chairman; Davis; Hawkins; Jerry R. Lyman, RKO 
Radio, New York; Olson; Oppenheimer; J. William Poole, WFLS(AM) Fre- 
dericksburg, Va., and William R. Rollins, Suburban Radio Group, Con- 
cord, N.C. 

Regulatory Review -Clark W. Davis, Great Trails Broadcasting, 
Dayton, Ohio, chairman; Dale V. Bring, Ohio Association of Broadcast- 
ers, Columbus; Clements; Janice English, Katz Broadcasting, Bridge- 
port, Conn.; Ronald Frizzell, WLAM(AM)- WKZS -FM Lewiston, Me.; Wade 
Hargrove, North Carolina Association of Broadcasters, Raleigh, N.C.; 
W.C. McReynold, Meredith Broadcasting, Des Moines, Iowa; Roy R. 

Park, Park Broadcasting, Ithaca, N.Y.; Michael Shott, WHIS(AM)- WHAJ(FM) 

Bluefield, W.Va.; Ronald Townsend, wovM -Tv Washington, and J.T. Whit- 
lock, WLBN(AM) -WLSK(FM) Lebanon, Ky 

Research -Charles Sherman, WRAU -TV Creve Coeur, Ill., chairman; 
H. Arthur Gilliam Jr., wLOK(AM) Memphis; Lee; James T. Lynagh, Multi- 
media Broadcasting, Cincinnati; Thomas McClendon, Cox Communi- 
cations, Atlanta; Joseph McMurray, KNUU(AM) Las Vegas; Marvin Mord, 
ABC, New York; David E Poltrack, CBS /Broadcast Group, New York, 
and William Rubens, NBC, New York.' 

Small Market Radio -Lee R. Shoblom, KFwJ(AM)-KBBC(FM) Lake Ha- 
vasu City, Ariz., chairman; Bobby Caldwell, KWYN -AM -FM Wynne, Ark.; 
Robert Christensen II, KHBT(FM) Humboldt, Iowa; Chuck Denney, 
KBZZ(AM) La Junta, Colo.; James A. Hammond, wCEI(AM) Easton, Md.; 
Paul C. Hedberg, Hedberg Broadcasting Group, Spirit Lake, Iowa; Jo 
Ann Keenan, WHIG -AM -FM Hardinsburg, Ky; Dave Lingafelt, wNNC(AM) 

Newton, N.C.; Roy Mapel, KIML(AM> Gillette, Wyo.; Linda L. Parrish, 
KMUS(AM) Muskogee, Okla.; Phil Rather, KOMY(AM) Watsonville, Calif.; 
Dean Sorenson, KCCR(AM) -KNEY(FM) Sioux Falls, S.D., Robert C. Temple- 
ton, KAYS(AM) Hays, Kan. 

Television Information- Baker, chairman; Bengtson; Richard J. 
Connelly, ABC -N New York; Thomas R. Dargan, KATU(TV) Portland, 
Ore.; Dowdle; Richard D. Dudley, Forward Communications, Wausau, 
Wis.; David C. Fuchs, CBS/Broadcast Group, New York; Kenneth L. 
Hatch, KIRO -TV Seattle; Betty Hudson, NBC, New York; Jorgensen, and 
Jack Rosenthal, Krwo(rv) Casper, Wyo. Ex officio: Peter Storer, Storer 
Communications, Miami Beach, Fla. 

UHF Television-George DeVault, WKPT -TV Kingsport, Tenn., chair- 
man; Harvey Arnold, University of North Carolina, Chapel Hill, N.C.; 
John C. Chaffee, Malrite Communications, Cleveland; Allen S. Feuer, 
KLRI(rv) Little Rock, Ark.; Bill Fox, Kcsr- -ry San Diego; Allan Land, WHIZ -TV 

Zanesville, Ohio; Jack F. Matranga, KTxL(rv) Sacramento, Calif.; Robert 
A. Nash, KAMC(TV) Lubbock, Tex.; Proffer; Steve Pruett, Media Manage- 
ment, Chicago, and Cyril E. Vetter, WRBT(TV) Baton Rouge. 
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1 law & Requ1atiorïI 
Intelsat pleased after Assembly of Parties meeting 

But that doesn't mean he sees eye 
to eye with Reagan administration; 
Colino promises effort at flexible 
pricing under existing authority 

Intelsat director general Richard Colino last 
week appeared at a press briefing following 
the 10th meeting of the global system's gov- 
erning Assembly of Parties, a happier man, 
by his own view, than he had been a year 
ago. The assembly -the most heavily at- 
tended, with representatives from 89 of the 
110 Intelsat member countries -had com- 
pleted the task begun by the board of gover- 
nors a month earlier of establishing the 
guidelines that would be used in determining 
whether separate international communica- 
tions satellite systems would cause Intelsat 
"significant economic harm." A year ago, 
the proposals he had submitted to establish 
such criteria had generated considerable 
controversy and subjected him to harsh criti- 
cism within the U.S. 

That was not the only development at the 
meeting that appears to have pleased Colino. 
The meeting, he reported, indicated a com- 
plete lack of interest among members in 
serving as a foreign correspondent for any of 
the five U.S. separate systems conditionally 
approved by the FCC. Colino has made it 
plain for two years he fears the emergence of 
such systems would drain revenues from In- 
telsat. Then, too, there was the Assembly's 
endorsement of the board of governors' ac- 
tion in approving, in principle, the director 
general's proposal to establish planned do- 
mestic services. 

Colino's briefing for the press followed by 
several days one provided by State Depart- 
ment officials (BROADCASTING, Oct. 14). 
The differences in interpretation and tone 
reflected the continuing tension between the 
Reagan administration and Colino, the first 
American and the second person to head the 
21- year -old International Telecommunica- 
tions Satellite Organization. One particular- 
ly discordant note involves the question of 
pricing. Colino indicated he does not regard 
Intelsat as being bound to cost -based pric- 
ing-as the U.S. feels it should be. 

The issue of determining "significant eco- 

nomic harm" grows out of the requirement 
of Article XIV (d) of the Intelsat Agreement 
that the Assembly, acting on the advice of 
the board of governors, consider the techni- 
cal and economic impact on Intelsat of pro- 
posed separate systems. Colino's presenta- 
tion of proposed guidelines a year ago-in 
response to a request the Assembly had 
made of his predecessor in 1982 -caused an 
uproar. U.S. officials saw them as designed 
to stall if not block coordination of the sys- 
tems the U.S. was expected to authorize. As 
a result, action was postponed from one 
board of governors meeting to another -the 
board meets quarterly -until last month, 
when a version originally prepared by Aus- 
tralia and modified in consultation with a 
number of other countries, was approved. 

The board's new procedures, publicly dis- 
closed for the first time last week, both by 
the government and by Intelsat, were regard- 
ed by the U.S. as more acceptable than those 
Colino had proposed. Still, the U.S. ex- 
pressed reservations about them (BROAD- 
CASTING, Oct. 7). The procedures say the 
principal indicators for determining eco- 
nomic harm "should be the impact on pro- 
jected Intelsat space segment costs and utili- 
zation planning and operations, and the 
resulting impact on signatories' invest- 
ment." As Colino noted, the board preferred 
"a case -by -case approach rather than a 
mechanistic one " -it believed what it adopt- 
ed provided "flexibility." 

Colino a year ago had proposed a cumula- 
tive -effect test -one that would require re- 
view of the economic impact by region, ser- 
vice or satellite. The board said its 
procedures permitted the use of such a test 
on a case -by -case basis. And the Assembly, 
which makes the final decision on coordina- 
tion after receiving the advice of the board, 
"noted" the work of the board, then adopted 
a guideline of its own providing for an ex- 
amination of "the cumulative economic ef- 
fect on Intelsat of one or more systems sub- 
mitted by a party or parties for consultation 
over an appropriate period of time." 

The U.S., the United Kingdom and Papua 
New Guinea disassociated themselves from 
that Assembly action. The U.S. felt that 

Must carry. The Corporation for Public Broadcasting, the National Association of Public 
Television Stations and the Public Broadcasting Service have asked the FCC to launch a 
rulemaking aimed at coming up with a new must -carry rule that would require cable systems 
to carry on their basic tiers the signals of all public television stations furnishing Grade B or 
better service to a system's community. In a joint petition filed with the FCC, the organizations 
said it was well established legislative and commission policy that the public interest is best 
served by making public television programing available to as much of the American public 
as possible. "Cable television carriage of public television stations is essential to the full 
realization of that goal, and, where a locality can support a public television station or 
stations, the cable operator should not be permitted to use his control of a key distribution 
mechanism to further his own economic self interests and thwart public television station 
access to the audience it was licensed and mandated to serve," they said. 
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quantifying the cumulative effect of addi- 
tional systems in an expanding "universe" is 
difficult if not impossible. But Colino said 
the test has been used in some XIV(d) con- 
sultations. In sum, he said, "I feel a lot better 
than I did a year ago." That was a reference 
to a time when the press was carrying stories 
of U.S. criticism of the director general and 
his proposed guidelines. 

Colino also seemed pleased, even re- 
lieved, that there seemed to be no evidence 
the U.S. separate systems conditionally ap- 
proved by the FCC will become operational, 
at least not any time soon. The conditions 
under which they were authorized requires, 
among other things, that their proposals be 
coordinated with Intelsat, on technical and 
economic grounds, in consultation with a 
foreign correspondent. Colino reported that 
on three separate occasions a show of hands 
was asked of those planning to correspond 
with the U.S. systems. And, said Colino, 
"no hands went up." The failure of the third 
request to produce a show of hands, he said, 
"evoked laughter." 

How accurately that reflects the feelings 
of potential correspondents remains to be 
seen. Representatives of U.S. separate sys- 
tems say they are talking to foreign govern- 
ments and have expressed confidence in ne- 
gotiating the necessary agreements. Chris 
Vizas, managing director of Orion Satellite 
Corp., one of the U.S. separate systems, 
said he would have been "surprised if any- 
one had raised his hand before an agreement 
was completed, with the i's dotted and the is 
crossed." 

But as a result of the apparent lack of 
interest at the meeting, the Assembly post- 
poned action on two proposals-one offered 
by Tanzania and Cameroon, the other by Co- 
lombia-to amend Article V(d) of the 
Agreement that calls for global averaging of 
pricing as a means of easing the cost burden 
on developing countries located on thin 
routes. Their aim would be to give the world 
organization flexibility in its pricing if nec- 
essary to compete with separate systems. 
However, ratification of an amendment is a 
cumbersome task, involving action of the 
member countries' parliaments, Colino 
said, adding, "So why bother if there is no 
need ?" The matter will be on the agenda of 
the next Assembly meeting. The next regu- 
larly scheduled meeting will be held in Octo- 
ber 1987, but the purpose would be consid- 
ered earlier in the event a coordination 
request is submitted and an extraordinary 
meeting is held to deal with it. 

In the meantime, Colino said, an attempt 
will be made to make use of the pricing 
flexibility the U.S. says is already available 
to the organization. Colino was not optimis- 
tic. 

The discussion of the proposed amend- 



ments led to Colino's statements indicating 
his view that Intelsat is not required to base 
its prices on costs -as well as to a demon- 
stration of the less than cordial feelings ex- 
isting between him and the U.S. The Ameri- 
can delegation was concerned about the 
failure of the decision to defer action to in- 
clude a commitment to cost -based pricing 
and to providing adequate documentation of 
such pricing, conditions set by Congress in 
legislation directing the administration to 
support any "appropriate" amendment on 
flexible pricing. But Colino described the 
U.S. call for endorsement of cost -based 
pricing "outrageous." 

According to excerpts from the summary 
minutes of the meeting, he said that "in the 
narrow context of the Assembly's consider- 
ation of means to protect itself against corn- 
petition from separate systems, Intelsat was 
being asked to arbitrarily establish charging 
principles in a decision of the Assembly of 
Parties that could possibly preclude the orga- 
nization taking the steps necessary to insure 
its ability to compete successfully, or that 
enshrined, out of contest, one particular 
view." 

Colino, the summary continued, said the 
U.S. proposal to include a reference to cost - 
based pricing principles "was in effect ask- 
ing the Assembly of Parties to write into its 
decision on separate systems the provisions 
of U.S. law that that Party intends to apply in 
its own consideration of the matter." Not 
was that all. The summary said Colino con- 
cluded "by again emphasizing that the [Intel- 
sat] Agreements do not require charges for 
individual services to be cost -based and that 
Intelsat has not followed the practice of set- 
ting tariffs for individual services on the ba- 
sis of cost alone." 

Frank Urbany, associate administrator, of- 
fice of international affairs, of the National 
Telecommunications and Information Ad- 
ministration, said the language was "star- 
tling" to the U.S. delegation, and helped 
create the atmosphere in which the U.S. pro- 
posal was overwhelmingly rejected. But Co- 
lino's view, he said, "ran counter to what was 
clearly" the intent of Congress in adopting 
the legislation requiring support for an "ap- 
propriate" amendment on pricing. And that, 
Urbany said, hurling his own dart, was sur- 
prising. "One would expect him to support 
cost -based pricing, given [Intelsat's] inten- 
sive lobbying on the Hill on the legislation. 
Colino knew the Hill language." 

As for the Assembly's confirmation of the 
board's decision, "in principle," last month 
to provide planned domestic services 
through the sale or long -term lease of fully 
protected transponders, Colino regarded that 
with satisfaction also. He saw the Assem- 
bly's action -which included a call to the 
board to complete action on the matter at its 
meeting in December -as having "nailed" 
the board's decision in place, preventing a 
possible effort at the meeting in December to 
reverse the board's position. He was refer- 
ring to a possible action by the U.S. and 
France; they had abstained on the issue at the 
board's meeting in September, and Colino 
noted that, with the United Kingdom, whose 
position was not clear, they would have 40% 
of the weighted voting at the meeting in De- 
cember. 

(Colino said a large number of speakers 
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would have endorsed language calling on the 
board to lower the prices it is considering- 
prices charged by the PanAmerican Satellite 
Corp., one of the systems conditionally ap- 
proved by the FCC, appear to be below cost. 
Colino said that calls for lower prices were 
dropped, at his suggestion, both because of 
the lateness of the hour, on the final day of 
the meeting, on Thursday [Oct. 10], and be- 
cause he felt the Assembly should not in- 
volve itself that deeply in a matter, pricing, 
that was the board's responsibility. But he 
said he had "heard" the Assembly's "con- 
cern" and could assure it the board "won't 
raise and may lower prices." The proposal to 
create the new services surfaced in August 
[BROADCASTING, Aug. 26]) 

Colino's differences with the U.S. even 
extended to an interpretation of an action 
taken at the recently concluded first session 
of the Space WARC. At issue was the action 
of the conference in adopting language de- 
signed to insure the accommodation of the 
requirements of countries using multi-ad- 
ministration systems (like Intelsat and Eutel- 
sat). The U.S., fearful that language would 
give those systems an unprecedented prefer- 
ence, succeeded in adding the phrase, "with- 
out affecting the rights of administrations 
with respect to national systems." Ambassa- 
dor Dean Burch, who headed the U.S. dele- 
gation, later said that language assured equa- 
lity of treatment of all satellite systems, 
including the international systems autho- 
rized by the FCC (BROADCASTING, Sept. 
16). But Colino presented a background pa- 
per containing an interpretation of the con- 
ference's action that differs from Burch's. 

. It said the reference to "'national systems' 
must be interpreted as refering to national 
systems offering services in their own terri- 
tories," not, in other words, to private sys- 
tems offering international service. That in- 
terpretation is based on the history of an 
amendment that had been proposed by the 
Algerian delegate. It would have excluded 
from the reach of the U.S. amendment pri- 
vate systems offering international service 
by restricting the protection given "national 
systems" to those providing "service in their 
own territories." The paper said the delegate 
withdrew his proposal in light of comments 
by other delegations that it was unnecessary. 
He asked that the record include his state- 
ment that all delegations shared the view that 
the proposed language was "a redundancy." 
"No delegation challenged this interpreta- 
tion," the paper added. 

But last week, Urbany, who served as a 
vice chairman of the U.S. delegation, did. 
He said the interpretation is the Algerian del- 
egate's. "He can look at it however he wants 
to. The conference took no action that gives 
priority to any type of system." Urbany said, 
"Certainly, attention will have to be given to 
the needs of international systems -but that 
is no different from the attention that will be 
given needs of national systems that may 
have special or exacting orbit requirements 
because of their geographical location." But 
if it had been the intention of the conference 
to assign priorities, Urbany said, "unambi- 
guous language would have been adopted." 

But the question of the effect of the con- 
ference's action on the separate systems be- 
ing developed in the U.S., for the time be- 
ing, at least, is academic. The declaration as 

it affects multi- administration systems satis- 
fies a goal the Assembly had set for the glo- 
bal system at the conference -that "special 
recognition" be given Intelsat and its needs. 
And Colino last week seemed pleased with 
that, as he was with the product of the 10th 
Assembly of Parties meeting. 

Mooney says 
Justice has its 
eye on cable 
Clustering, scrambling consortium are 
drawing department's antitrust eye 

The cable industry has come under the scru- 
tiny of the antitrust division of the Justice 
Department, National Cable lèlevision As- 
sociation President Jim Mooney told a group 
of cable lawyers in Washington last week, 
and, as a result, it should prepare for "poten- 
tially serious" antitrust activity. 

Justice, Mooney said at a cable law semi- 
nar sponsored by Paul Kagan & Associates, 
is looking at the antitrust implications of 
clustering cable systems and of NCTAs plan 
to form a consortium of cable operators to 
facilitate the scrambling of the programing 
services' satellite feeds ("Cablecastings," 
Sept. 23). Justice has questioned whether 
cable "really does compete with other pro- 
viders of video services," he said. 

"Given the rather consistent interest Jus- 
tice has lately shown in cable matters, and 
given the trend in the industry toward con- 
solidation of ownership both of cable sys- 
tems and programing services, I think we'd 
be less than prudent in not recognizing that 
something is going on here which we better 
pay attention to," Mooney said. "It's not 
time to start ringing alarm bells, but it is time 
to begin preparing for some potentially seri- 
ous activity in the antitrust area, and to the 
degree that NCTA can play a helpful role in 
educating the Justice Department as to what 
the real world of video competition is like, 
we intend to do so." 

Despite the general admonition, Mooney 
said Justice's investigation of NCTA's scram- 
bling efforts "will, in the end, not amount to 
much." The reason: "Rarely in human enter- 
prise has so much expensive legal attention 
been given to the avoidance of serious diffi- 
culty," he said. "The cable industry is cover- 
ing this particular ground with a degree of 
precaution normally reserved for the event 
of the Riggs Bank giving you a home mort- 
gage." 

In his speech, Mooney also took aim at 
the two -week -old decision of the U.S. Ap- 
peals Court in Atlanta declaring the 1978 
pole attachment law unconstitutional, a vio- 
lation of the Fifth Amendment guaranteeing 
due process. The law allowed cable opera- 
tors to lease space on utility poles for string- 
ing cable at rates regulated by the FCC. 

Mooney said he has "a lot of intuitive 
problems" with the court's finding. "I'd ven- 
ture the observation that if the [court] is 
right, then there are a whole lot of other 
things that go on in this country that will 
have to go by the boards, too." 

Although the suit that led to the appeals 
court's decision was brought by a power 
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company, Florida Power Corp., Mooney 
saw the case as aggravating the already 
strained relationship between cable and tele- 
phone companies, which, like the power 
companies, have resisted granting cable op- 
erators access to their poles. 

"The telephone industry has a long history 
of hostility to cable," said Mooney. "They 
consider a second wire into the home to be 
inefficient as a general proposition, and as 
another general proposition they take with 
considerable umbrage the notion they should 
not be the exclusive providers of whatever 
they choose to provide. The telephone com- 
panies, to put it bluntly, don't share the na- 
tional enthusiasm for competition." 

With the Florida Power ruling, Mooney 
said, "we now have a live issue again-cer- 
tainly in the courts and, perhaps, eventually 
in Congress -the pole law and therefore the 
entire array of economic arrangements be- 
tween cable and telephony where the two 
industries of necessity come into intimate 
contact." 

The seminar's main topic was the Cable 
Communications Act of 1984 and its impact 
on the relationship between cable operators 
and their municipal regulators. On that sub- 
ject, Mooney said the immediate result of 
rate deregulation, a key provision of the act, 
"will be a rather marked cessation of the 
day -to -day intrusion of local officials in the 
operation of cable systems ...I think that 
professional cable regulators are about to be- 
come a seldom -seen species, simply because 
they won't be able to justify their budgets." 
Mooney made the same prediction in Octo- 
ber 1984 shortly after the act was passed by 
Congress. 

"Deregulation of cable is an event whose 
time has come, and the Cable Act, and, yes, 
even the trend in the courts toward full First 
Amendment rights for cable, seem to me to 
be simply the somewhat creaky and occa- 
sionally awkward mechanics by which the 
society gets around to implementing a judg- 
ment already reached," Mooney said. 

Deregulation, by itself, will not allow ca- 
ble operators to boost cable penetration, 
Mooney said. "What it does mean is that 
we'll have a crack at putting the resources 
into things that contribute more directly to 
consumer satisfaction, and therefore in- 
creased penetration, and if we fail it will be 
rather more our fault than the result of un- 
controllable circumstance. In short, we're 
now in a much better position to determine 
our own future." 

FTC case could 
alter power of 
federal agencies 
After commission labels title 
insurance companies anticompetitive, 
they charge FTC Act has given it 
powers that violate Constitution 

The Federal 'frade Commission did not know 
it at the time, but in filing a complaint 
against six title insurance companies, the 
agency started a legal battle that could result 
in an important section of its authorizing act 
being declared unconstitutional. Indeed, the 
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MI%hoHaonii Metgh 
Can do. FCC has approved modification of Wisconsin Television's construction permit for 
unbuilt wwn.pv) (ch. 39) Marshfield, Wis., to increase its coverage to completely 
encompass Stevens Point, Wis., which is 32 miles away. Wisconsin Television is 90% 
owned by Journal Printing Co., publisher of Daily Journal in Stevens Point. FCC said 
that didn't create problem under crossownership rule prohibiting formation of joint 
ownerships of broadcast properties and daily newspapers in same markets, however. 
According to FCC, Journal Printing's interests in station are limited partnership interests 
and those are exempt from ownership restrictions when entity certifies that limited 
partner is not involved in management or operation of media -related activities of 
partnership. in this case, the limited partnership agreement expressly proscribes the 
Journal from having any voice in the affairs of the partnership or in the management and 
operation of the station," FCC said in press release. 

O 
FM for Great Bend. FCC Review Board has approved settlement agreement clearing way 
for grant of new FM to Breadbasket Enterprises Inc. for new FM in Great Bend, Kan. 
Under agreement, Breadbasket, which prevailed in initial decision (BROADCASTING, Jan. 7), 
agreed to pay four competing applicants total of $105,000 to drop out. Lance L. Sayler, 
former announcer and account executive for KVGB -AM-FM Great Bend, is 60% owner of 
Breadbasket. 

ALF denied. FCC has denied American Legal Foundation review of Mass Media Bureau 
action rejecting ALF complaint alleging that CBS-TV's 1982 documentary, The Uncounted 
Enemy: A Vietnam Deception, was deliberately distorted and slanted. Bureau had ruled 
that ALF had not presented "extrinsic evidence" of deliberate distortion that would warrant 
commission action (BROADCASTING, March 11). Commissioners agreed with bureau's 
assessment. Uncounted Enemy was at issue in $120 -million libel suit General William 
Westmoreland and CBS settled out of court (BROADCASTING, Feb. 25). 

O 

Dial -a -porn regulated. FCC may have dealt dial -a -porn operations crippling regulatory 
blow. Commission adopted regulation that would permit services to transmit their sexually 
explicit telephone messages only if caller first presents authorized code or pays for 
service with credit card. Under FCC's regulation, access or identification codes "would be 
provided by mail to applicants after'dial -a -porn' providers reasonably ascertain that the 
applicant is at least 18 years of age." 

CI 

Opposition. National Association of Broadcasters has opposed request by Citizens 
Cable of Fort Wayne Inc. seeking suspension of enforcement of network nonduplication 
rules. "The petition offers no basis whatsoever for this extraordinary request," NAB said in 

filing at FCC. 

O 

Real news. FCC Mass Media Bureau has held that news interview segments of CBS's 
West 57th are bona fide news interviews exempt from equal time obligations of Section 
315 of Communications Act. 

Snuffing out snuff spots. Representatives Mike Synar (D- Okla.) and Henry Waxman (D- 
Calif.) introduced bill that would ban radio and TV ads for smokeless tobacco. Bill is 
similar to measure offered earlier by Waxman and Synar. 

O 

United stands. FCC Review Board has approved settlement agreement clearing way for 
grant of renewal to United Broadcasting for wKDM(AM) (formerly WBNx[AM)) New York. Under 
settlement, United, which had prevailed in initial decision, agreed to pay competitor 
Osborne Communications Corp. $240,000 to dismiss its application. 

O 
Exchange invited. Charles Z. Wick, director of U.S. Information Agency, used 
appearance on ABC -TV's This Week With David Brinkley to invite Soviet leader Mikhail 
Gorbachev to be interviewed by U.S. journalists on USIAs worldwide ViWbrldnet service. 
Wick had written Soviet Union's chief of International Information Department in January 
to propose that each country's leaders appear on other country's television (BROADCASTING, 
Feb. 18). Wick, on Brinkley, said offer had not yet been answered, and added: "I would 
like now to invite, on behalf of our country, General Secretary Gorbachev to go on 
Worldnet and be interviewed by American journalists who would broadcast worldwide 
and hope in turn, reciprocally, he would allow us to have Russian journalists interview our 
people." Wicks invitation to Soviets in January suggested alternative to reciprocal 
broadcasts by leaders of two countries: teaming U.S. and Soviet officials in appearance 
on Worldnet. Resolutions have been introduced in both Houses of Congress seeking 
support for Wick's invitation to Soviet's international information chief. Senator Paul Simon 
(D- III.), joined by Senators Mark Hatfield (R -Ore.) and Charles Grassley (R- Iowa), 
introduced resolution in Senate, and Representative Richard Armey (R -Tex.) introduced 
companion measure in House. 
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case might have a bearing on the constitu- 
tionality of sections of other statutes provid- 
ing for independent agencies, including the 
FCC. 

At issue is a case in which the FTC has 
charged the title insurance companies with 
anticompetitive acts in violation of the Fed- 
eral Trade Commission Act. The FTC says 
the companies have agreed on the prices to 
be charged for title search and examination 
searches in a number of states, and has indi- 
cated it will issue a cease and desist order. 
Such an action was authorized by Congress 
in the FTC Act-but that, says the counsel 
for the title insurance companies in the com- 
plaint they filed in return, is the problem. 

They contend that Congress lacks the 
power to give such prosecutorial power to an 
independent agency. The Constitution, they 
add, reserves the power to supervise and 
control the initiation of complaints for viola- 
tions of federal law and to prosecute those 
complaints to the President. Article II, Sec- 
tion 3 of the Constitution commands the 
President to "take care that the laws be faith- 
fully executed." "The Constitution," the 
complaint says, "does not permit law en- 
forcement power to be granted by Congress 
to officials who are beyond the ongoing su- 
pervisory control of the President." 

And the agency, the companies' com- 
plaint notes, is not part of the executive 
branch. The commissioners are each ap- 
pointed by the President for seven -year 
terms or to the time left in an unexpired 
term. And the complaint adds that the Presi- 
dent is barred by Supreme Court precé- 
dent-in a case decided 50 years ago- from 
removing any commissioner on any grounds 
other than "inefficiency, neglect of duty or 
malfeasance in office." "Thus," the com- 
plaint says, "exercise by the FTC of its dis- 
cretionary power to initiate and prosecute 
complaints such as the pending complaint 
against plaintiffs is not subject to the super- 
visory control of the President." 

The title companies' complaint, filed in 
the U.S. District Court in Washington, seeks 
a declaratory ruling that the FTC Act is un- 
constitutional "insofar as that statute grants 
to [the FTC] executive powers that may be 
exercised only by officers of the executive 
branch...." It also asks the court to enjoin 
the FTC "from initiating and prosecuting, 
directly or through their agents, any com- 
plaints for violation" of the FTC Act. Attor- 
neys for the title insurance companies are 
expected to file a motion for summary judg- 
ment this week. 

The complaint poses a delicate problem 
for the Department of Justice. Normally, it 
defends independent agencies against suits. 
But in the case at issue, the complaint seeks 
an enlargement of the powers of the depart- 
ment's boss, the President. Furthermore, the 
department is in court on a similar matter: it 
is challenging the constitutionality of a law 
relating to the comptroller, who is appointed 
by, but not subject to removal, by the Presi- 
dent. Accordingly, some observers indicated 
they would not be surprised if Justice decid- 
ed not to defend the case. FTC lawyers were 
discussing the matter with Justice officials 
last week. But if Justice chooses not to par- 
ticipate, the Senate and House would prob- 
ably direct their own in -house lawyers to 



take on the task. 
If the title insurance companies' argument 

prevails, the implications for the federal 
agencies regulating business could be sub- 
stantial. One of the attorneys involved in the 
case, Larry Simms, of Gibson, Dunn & 
Crutcher, the firm in which former Attorney 
General William French Smith is a partner, 
said the FCC could be affected. Its mem- 
bers, like those of the FTC, are appointed to 
fixed, seven -year terms by the President and 
are subject to removal only for cause. How- 
ever, FCC General Counsel Jack Smith not- 
ed one possible difference between the two 
independent agencies. While the FCC, like 
the FTC, can initiate and even conclude 
prosecutions for violations of rules and the 
Communications Act -it can issue cease - 
and- desist and forfeiture orders -it lacks en- 
forcement power. It turns that function over 
to the Justice Department. 

The theory of the complaint brought 
against the FTC originated with Ted Olson, a 
partner in the Washington office of Gibson, 
Dunn & Crutcher. He served as assistant at- 
torney general in charge of the office of legal 
counsel, during the first Reagan administra- 
tion, and participated in the ultimately suc- 
cessful effort to have the legislative veto de- 
clared unconstitutional. The legislative veto 
was invented to permit one or both houses of 
Congress to override executive or agency 
actions. Simms, who was Olson's deputy at 
Justice, said it was clear then that if the ex- 
ecutive prevailed in that fight, the indepen- 
dent agencies would become the target of 
cases aimed at strengthening the executive's 
position. 

From the AU's 
Mobile TV. In initial decision, FCC Administrative Law Judge John Conlin has granted 
application of Mobile TV 61 Inc. for new television station on channel 61 in Mobile, Ala. 
President of Mobile TV, sole remaining applicant, is Wilbur O. Colom. He is Columbus, 
Miss., attorney who also has interests in wzix(FM) Artesia, Miss., and in permittee for 
wocT(rv) Albany, Ga. 

O 

Huron VHF. In summary decision, FCC Administrative Law Judge Joseph Stirmer has 
granted application of John R. Powley for new TV station on channel 12 in Huron, S.D. 
Powley, sole remaining applicant, also owns woPC(rv) Altoona, Pa.; wiIM -ry Iron Mountain, 
Mich., and Kliu -TV Logan, Utah. 

O 

LaGrange FM. In initial decision, FCC Administrative Law Judge John M. Frysiak has 
granted application of Dawn Marie Price for new FM in LaGrange, Ind., denying 
competing application of Cross Communications Inc. Price prevailed on integration 
grounds. Price works for Michigan National Bank of Detroit. She has no other media 
interests. 

Homestead act. In initial decision, FCC Administrative Law Judge Edward Kuhlmann has 
granted application of Radio South Dade Inc. for new FM in Homestead, Fla., denying 
competing applications of Homestead Minority Broadcasters, Homestead Community 
Broadcasters, Dario Gonzalez, Leisure Broadcasting and Radio Intermart Corp. Radio 
South prevailed on integration grounds. Radio South is owned by James L. Wiggins, 
former owner of wooi(AM) Homestead, Fla. 

O 

Texas AM. In initial decision, FCC Administrative Law Judge Joseph Gonzalez has 
granted application of Faye and Richard Tuck Inc. for change in facilities of daytimer 
KBEC(AM) Waxahachie, Tex., from 1390 to 770 khz and to operate full time. Judge denied 
mutually exclusive applications for new stations on same frequency filed by Marcos A. 
Rodriguez for Carrollton, Tex., Bluebonnet Radio Broadcasters for Plano, Tex., Century 
Broadcasting Corp, for Garland, Tex., and Dontron Inc. to change frequency of its 
KPBC(AM) Dallas and move to Garland, Tex. Judge held that there was greater need for 
first local full -time service in Waxahachie than there was for additional regional service to 
Dallas -Fort North area. 

SAME DAY DASH 
DELTA TAKES IT THERE: 

For same -day delivery of small packages, Delta DASH 
takes it there. Any package, under 70 lbs., shipped during the 
normal business hours will arrive that same day. 

For packages over 70 lbs., Delta Air Express takes it 
there on the flight specified. Guaranteed. 

Delta ships airport to airport or door to door. And we 
can deliver your shipment to 

over 100 cities, over 10,000 
US. communities. 
With Delta DASH, time 
is on your side. 

Call 800- 638 -7333; in 
Baltimore call 269 -6393. 

o 1985 Delta Air Lines. Inc. 
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O N R A D I O 
Rating a change 

Arbitron Ratings is planning to expand its 
year- round, 12 -week continuous survey 
measurement periods for radio from a mini- 
mum of 14 markets, the number surveyed 
this past summer, to 75 top markets. That's 
the word from Arbitron officials whose re- 
presentatives began calling client stations 
and agencies last week to notify them of the 
change. 

These 75 markets, said an Arbitron 
spokesman, will not necessarily be the top 
75 ranked markets. There are a handful of 
exceptions, among them Anaheim, Calif.; 
Akron, Ohio, and San Diego North County. 
The criteria for selecting the 75 markets to 
be measured year -round include their re- 
spective metropolitan area population as 
well as the number of "home" stations listed 
"above the line" in the market's quarterly 
reports, the spokesman said. He noted that 
present Arbitron clients are not "compelled" 
to subscribe to the additional survey re- 

ports. "Existing contracts will continue in 
their present form." The expansion process 
will begin next summer, when 61 markets 
are added, and end with the winter 1987 
survey, which will have 47 markets more 
than winter 1986. The spring sweeps will 
remain the biggest with over 260 markets 
measured, followed by the fall, which tracks 
130 markets. 

Asked whether Arbitron's move to broad- 
en its continuous measurement survey is in 
response to Birch Radio, which currently 
has year -round measurements in 86 mar- 
kets, the spokesman said that "the interest 
in Birch showed us the [radio] industry is 
ready for continuous measurement." And 
agencies have been asking for it, he said. 

o 

Arbitron plans to drop KEU(AM) Tulsa, Okla., 
from that market's fall report due to the sta- 
tion's ad campaign that offered payment to 
fall diary recipients who log station listener- 
ship throughout the book (BROADCASTING, 

Oct. 7). "We will in all surety delist KEU(AM)," 

Continental's top performing 
27.5 kW FM Transmitter speaks 
for a station you know* 

Reliability and proven performance make 
Continental's 816R -4 compact FM 
transmitter a winner Crisp clear signal. 
high fidelity, good stereo separation, very 
low noise and distortion, excellent 
frequency stability, simple installation, 

r 

A Division of Varian Associates. Inc 

KLOH 
KBWC 
KSPZ 
WLTS 
KLOC 
WIZD 
WBLX 

'Partial list 

KRIC 
WXKW 
WWDM 
KRAB 
KHIT 
WETA 
WJLQ 

low power consumption make it a great 
investment. Combine with duplicate 816R- 
4 to get 55 kW output. For brochure, call 
(214) 381 -7161 Continental Electronics 
Division, Varian Associates, Inc., PO Box 
270879, Dallas, Texas 75227. 

Etu.rtt.rni-C.4. 
1985 Continental Electronics 6006 
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said the spokesman, adding that the move 
will officially be taken by Arbitron's special 
stations activities committee before the end 
of the fall survey period in December. "We 
don't know, however, whether this promo- 
tion [i su (AM)'s campaigns has given com- 
monly -owned tau -Ftvt listening credit that 
doesn't accurately reflect its listenership," 
he said. "We're carefully looking at the situ- 
ation." Arbitron also said it is continuing.. 
with its 10- count, multimillion -dollar suit 
against the station. 

RAB board 
The Radio Advertising Bureau is holding its 
semiannual board meeting this week (Oct. 
21 -23) in Palm Springs, Calif., with inter - 
association relations and automotive radio 
spending heading the list of discussion top- 
ics. Additionally, ideas for a major "all-in- 
dustry" research project are being present- 
ed by Robert Galen, RAB senior vice 
president for research. 

There will also be elections for new RAB 
board members. Among those likely to be 
nominated for a seat are Allen B. Shaw, ex- 
ecutive vice president of the Beasley Broad- 
cast Group, Winston -Salem, N.C., and 
Marty Beck, chief executive officer, Beck - 
Ross Communications, Rockville Centre, 
N.Y. 

In a separate development, RAB has de- 
velop a West Coast branch of its Media Di- 
rector's Advisory Council, which originated 

Father nature. Mutual of Omaha and the 
National Wildlife Federation have teamed 
to produce a nationally syndicated daily 
radio series featuring Marlin Perkins, 
long -time host of television's Mutual of 
Omaha's Wild Kingdom. The 60- second 
series, Nature Newsbreak, will begin 
Jan. 6 over Mutual Radio and will feature 
facts and wildlife stories culled from 
NWF's magazines National Wildlife, In- 
ternational Wildlife and Ranger Rick. 
Above: At a press conference in Wash- 
ington announcing the series, Perkins (r) 
talks with Mutual Broadcasting President 
Jack Clements. 
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Kvw birthday time. Group Ws Kvw(AM) Philadelphia celebrated its 20th anniversary as an all - 
news station last month with a week of special programing of "Memorable News Moments" 
from the past two decades and threw a gala party at the city's Port of History Museum. 
Pictured at the celebration are (I -r): Kvw Editorial Director Charles Thompson; Philadelphia 
Mayor W. Wilson Goode, and Kvw General Manager Roy Shapiro. 

in New York last year. The council is com- 
posed of senior ad agency media directors 
who will meet regularly to advise RAB on 
ways to more effectively market the medi- 
um. Assisting RAB sales executives with 
the first meeting of the new West Coast 

DAY and NIGHT 
SERVICE FOR 
Continental 
AM & FM 
TRANSMITTERS 
Continental Electronics offers 24- 
hour professional engineering 
service and parts for Continental 
and Collins AM & FM transmitters. 
Whenever you need service or 
parts for your Continental or 
Collins equipment, phone our 
service numbers day Or night. 

(214) 327.4533 
(214) 327.4532 parts 
Continental Electronics Division 
of Varian Associates, Inc. 
Box 270879 Dallas, Texas 75227 
Phone (214) 381 -7161 

® 
1C.o 

-n1i.wttiaL u 
varian G_[,.t=C.LJL.Q7t1.CA 

1 kW thru 50 kW AM & FM transmitters and related equipment 

O 1985 Continental Electronics,5889A 

group in Los Angeles was Charlie Trubia 
senior vice president and director of radio 
for Ted Bates, which is a founding member 
of the New York group. 

Format switch 

Effective Oct. 10, adult contemporary 
xazT(FM) San Diego changed format and call 
letters, becoming "light soft rock" xWLT(FM >. 

The switch follows the sale of the facility by 
Alta Broadcasting to Sandusky Newspapers 
Inc. for $9.75 million. 

"We'll be aiming at women aged 25 to 44 
years as our primary demographic," ex- 
plained general manager Timothy J. 
Hahnke, noting that t®zT's adult contempo- 
rary format had bordered on a contemporary 
hit format. "We'll actually be more adult con- 
temporary with the new K -Lite sound (an in- 
house format developed with input from 
Texas -based Coleman Research]. We'll be 
featuring artists such as America, Billy Joel, 
The Eagles, Kenny Loggins, Fleetwood Mac 
and Air Supply." Hanke said he believes the 
new approach "will fill a gap in the San 
Diego market." 

KwLT is at 94.9 mhz with 1.9 kw and an 
antenna 1,850 feet above average terrain. 

Late night hoax 

Fred Weber, executive vice president and 
general manager of news /talk xFyt(AM) Phoe- 
nix, said he's offering a $1,000 reward for 
information leading to the "positive identifi- 
cation of the person or persons" involved in 
what he said was a hoax played on Mutual 
Broadcasting's overnight talk show host, 
Larry King. 

The incident occurred during the Oct. 4 

European CHR. The Voice of America has contracted with TM Communications, Dallas, to 
create and produce a 24 -hour, "personality- oriented," contemporary hit radio format for 
Western European countries. The new English- language broadcast service will be satellite - 
delivered from VOAs Washington studios to Nest Germany and distributed throughout Eu- 
rope via cable radio, and AM and FM stations. The format, which is a result of a major radio 
research project conducted over the past 11 months by VOA, will be directed by TMC's CHR 
consultant, Cal Casey. VOA said it is undertaking the project to correct what it sees as an 
"information deficiency" that has existed for several years, resulting in a lack of familiarity and 
understanding of the United States on the part of many of Europe's post -World War II genera- 
tion. Pictured signing the deal at TM headquarters are (l -r): Dan Alexander, production and 
morning personality of VOA; Neil Sargent, a senior vice president with TM; Terry Hourigan, 
deputy director of programing, VOA, Europe (seated), and Pat Shaughnessy, president, TM 
Communications. 
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Mutual's Roll Continues With.. . 
A New Host and New Features 

On The 

ALREADY CLEARED ON OVER 400 RADIO STATIONS! 

MIKE LOVE BILL ST. JAMES 

Introducing radio's only weekly music survey program that features a con- 
temporary recording artist - The Beach Boys' Mike Love! Hosted by one 
of the busiest voices in radio, Bill St. James! 

Hot music! Hot features! Hot production! 

The "National Music Survey" from the Mutual Radio Network. 
Mutual Station Relations: (703) 685 -2050 

(213) 277 -7700 

MUTUAL RADIO NETWORK /A 



Wally Clark, KIIS -FM Los Angeles, United President Nick 'krbitsky, and KIIS/ 
United's Dees Carl Brenner, WBMD(A R(FM) Baltimore; Barbara McMahon, United; Bill 

Hogan, United general manager. 

The United Stations Radio Networks show- 
cased itself before more than 350 radio and 
advertising executives Oct. 11 at New York's 
Plaza hotel, where company officials hosted a 
luncheon and presented an eight- minute vid- 
eotape promoting United as a full- service ra- 
dio news, sports and entertainment company. 
The event marked the culmination of a week- 
long, nationwide promotional tour that took 
United executives to Los Angeles, Chicago 
and Detroit. 

Entertainer Dick Clark (above), who is a co-owner of the company, 
moderated much of the video. 

Also featured were KIIS -AM -FM Los Angeles personality Rick Dees, 
who hosts two programs for the United and sportscaster John Mad- 
den, who anchors a sports commentary program six days a week. 
Both Clark and Dees were on hand at the New York gathering. 

The video was the first large -scale presentation to the advertising 
community since United purchased the RKO Radio Networks this past 

Dick Kelley, United, Charlie Truba and Kathy Brown, Ted Bates & Co. 

March and then formed the United Stations Radio Networks One and 
Two. 

'Open Phone America" segment of The 
Larry King Show -the last two hours of the 
program that goes unscreened -when a 
caller, who said he was with tayt in Sedona, 
Ariz., asked King to do a live promo for that 
station's 9 a.m. to noon personality Tom 
Leykis, and King complied. According to a 
Mutual spokesman, affiliates occasionally 
call during this portion of the show and ask 
King to do a station promo on the air. But in 
Phoenix, King is heard over news /talk 
KTAR(AM) and not KM. 

Weber told BROADCASTING that his sta- 
tion's involvement in the incident was "nil." 
He added that the incident is "an attack on 
the integrity of the medium and talk shows." 
Weber said that Sedona is 100 miles north of 
Phoenix. 

In a prepared statement, Weber said: 
"This hoax is deplorable and Ken radio can- 
not condone this incident regardless of the 
motivation behind it. Accordingly, KFYI will 
vigorously pursue all available legal reme- 
dies against those persons involved in per- 
petrating this fraud." The statement was 
also sent to King and Mutual President Jack 
Clements. 

KFYI(AM) switched from a country format 
to news /talk last July. Its call letters had 
been KJJJ. 

Tax tips 

The Internal Revenue Service last week 
launched a 90- second, consumer- oriented 
weekly radio feature that offers tax informa- 
tion and advice, primarily through inter- 

views with top IRS officials. According to a 
spokesman, IRS News Today is available at 
no charge to stations by either satellite re- 
ception -via Westar IV-or by dialing a toll- 
free number -1- 800 -447 -NEWS. The IRS 
also plans to intersperse daily reports with 
the feature series beginning in late Decem- 
ber, before the advent of the income tax 
season, he said. Serving as the show's host 
is Frank Fitzmaurice, a former news editor 
for National Public Radio. 

Playback 

A new series of monthly music specials, 
Live from the Apollo, is scheduled to debut in 
January via the Westwood One Radio Net- 
works following announcement of an agree- 
ment between the Culver City, Calif. -based 
producer /syndiçator and New York's Inner 
City Broadcasting and the Apollo Theater 
Investment Group. The two -year agreement 
provides for production of a one - to two -hour 
special at least once each month from Har- 
lem's newly- renovated Apollo Theater, a 
landmark in the history of popular music. 

B.J. Kirkland, a wars -FM New York air per- 
sonality, will host the broadcast, which will 
include live and taped concerts, music and 
interview specials, call-in shows and a vari- 
ety revue. Live from the Apollo will utilize 
Westwood One's 24 -track mobile recording 
studio and be produced by its special pro- 
jects director, Sam Kopper, in association 
with Jerry Kupfer, vice president and direc- 
tor of engineering for Inner City Broadcast- 
ing. 
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Western's way 

San Francisco -based Western Public Radio 
is accepting applications for a week -long 
training workshop for 12 midlevel radio pro- 
ducers on live music recording. Applica- 
tions must be received by Nov. 11 for the 
session, which commences at the noncom- 
mercial production facility Dec. 3. The train- 
ing is underwritten by the Corporation for 
Public Broadcasting, with some lodging and 
transportation costs picked up by WPR. 

WPR President Leo C. Lee is project direc- 
tor and Steve Rathe, former National Public 
Radio producer and now director of New 
York -based Murray Street Enterprise, is the 
executive instructor. Information: Fort Ma- 
son Center, Building D, San Francisco 
94123. 

WPR has also announced its satellite -fed 
programing lineup for the fall, which in- 
cludes: California Radio Theater, a series of 
four original dramas produced at the facility; 
Patterns of the Past, a series of two- minute 
vignettes on archaeology, and Where the 
Rain Sings, a series of three 10- minute Afri- 
can folk tales for children. 

Radio aid 

Spanish -language KWKW(AM) Pasadena, Ca- 
lif., broadcast a 48 -hour radiothon for vic- 
tims of the Mexican earthquake, with funds 
forwarded to CARE. Although a final total 
was not available, the station said it would 
match all pledges, dollar for dollar, up to 
$25,000. 



NBC's baseball 
skid not seen as 
hurting network 
Observers feel that momentum 
brought by victories in first 
two prime time ratings weeks 
will not be adversely effected 
by slide with playoff coverage 

The first six prime time Major League Base- 
ball league championship series games car- 
ried by NBC have averaged a 16.8 rating and 
a 27 share. Five of those games did better 
than the comparable telecasts a year ago on 
ABC, although the sixth was off by 27%. As 
a result, the combined six -game average for 
NBC is off 3 %. But the question last week 
was whether the playoff schedule, which for 
the first time this year was extended from 
best of five to best seven, would hobble in 
the prime time ratings race. 

It certainly had an impact for the third 
week of the new season (ending Oct. 13), 
when NBC tumbled to second place (see 
page 79) after two solid victories over CBS 
and ABC. NBC had won week two with a 
18/28, versus CBS's 16.7/26 and ABC's 

week with 19.3/31, 
sus CBS's 17.4/27 and ABC's 14.2/22. 

Of the five nights that NBC had prime 
time games in week three, in four of them 
the network turned in a lower performance 

Ozzie Smith's game- winning home run 

than the week before. On two of those nights 
game caused the network to lose 

position in the rankings, from first to second 
on Tuesday evening (Oct. 8) and from sec- 
ond to third on Saturday (Oct. 12) evening. 
On the one evening NBC scored a higher 

Agreement details. An agreement reached between public broadcasting stations and a 
negotiating committee representing writers guilds calls for an 18.5% pay increase over its 

three -year term ( "In Brief," Oct. 14). The agreement followed months of talks between the 
Writers Guild of America, East (WGAE); Writers Guild of America, West (WGAW), and WNET(TV) 

New York, WGBH -TV Boston and KOET(T/) Los Angeles. 
The new Minimum Basic Agreement for Public Broadcasting, as it is called, provides for a 

6% increase in writer compensation in each of the contract's first two years and 6.5% more in 

its third. It is retroactive to July 2, 1985, and runs through July 1, 1988. 
"The new contract gives writers far greater control over their material," said Mona Mangan, 

executive director of WGAE and chief negotiator for the guilds. "It shows enlightened recog- 
nition by PBS of the importance of preserving and protecting the integrity of the writer's 
contribution." 

Among areas in which writers' rights have been strengthened, WGAE said, are control over 
the rewriting of material, credit for their contributions and an increased share of the proceeds 
when books are based on their TV shows, an increased share of the proceeds from theatrical 
release of their TV shows, restrictions on "possessory credits" for producers or directors and 
assurance of credit in publicity releases. 

When a PBS show is put into theatrical release, the writer is to receive 1.5% of the 
distributor's gross, against which there will be an upfront payment of 150% of the TV rate or 
the Minimum Basic Agreement screen rate. If a PBS program is adapted into a book, during 
the first year of the contract, the program's writer is to receive no less than 7% of the 
producer's advance and 12% of the producer's gross thereafter; during the contract's sec- 
ond year, the respective minimums are to be 8% and 13 %, and in the third year, 9% and 14 %. 

The new deal also eliminates "possessory credits," by which a producer or director takes a 

dominant credit for the entire production ( "A John Doe Film "), except if authorized by a 

committee of management and guild representatives whose decision is subject to arbitra- 
tion. In addition, among other changes the new contract provides that if a star, producer or 
director receives a credit in a press release for a show, the writer must be mentioned too. 

WGAE's announcement said the agreement has been approved by the negotiating corn - 
mittees for management and the guilds and must be submitted to the boards and member- 
ship of WGAE and WGAW, "where quick approval is expected." 
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rating with playoff game, Wednesday (Oct. 
9), it remained in second behind ABC's Dyn- 
asty -Hotel lineup. NBC captured Thursday's 
playoff evening thanks to a Cosby lead -in, 
which scored a 30.7/47. 

One NBC insider acknowledged that the 
network's regular -season lineup would have 
delivered better ratings and that the extended 
playoff schedule didn't help matters either. 
But he also noted that the games were com- 
petitive, and for the most part better, so far, 
compared with last season. And he said, 
"now we have the hot games," as the series 
went to games six and seven, respectively. 

The source also suggested that the lost 
momentum would not be a long -term factor. 
The source said the games have given NBC 
Sports a chance to promote a lot of upcom- 
ing sports events in prime time, such as the 
Breeders Cup horse racing event (Nov. 2) 
and Skins Games golf tournament (Nov. 30- 
Dec. I), which it doesn't ordinarily get to 
do. During one playoff game, the network 
even promoted the 1988 Seoul summer 
Olympics to take advantage of the recent 
publicity surrounding NBC's acquisition of 
the U.S. television rights to those games. 

Others, outside the network, agreed that 
the momentum lost by NBC because of the 
games wouldn't be long lasting. "When you 
have momentum going and then an event 
like the playoffs [is scheduled] it may slow 
you down, maybe," said Wesley Dubin, sen- 
ior vice president and director of network 
television, Needham Harper & Steers. "But 
it should not have a significant impact," he 
added, on NBC's performance during the 
post -playoff course of the prime -time sea- 
son. "I really don't think that a week or two" 



of playoff pre -emptions will "upset the flow 
of things" on a long -term basis. 

Extending the playoffs to best of seven, 
observers note, placed even more sales in- 
ventory in an already soft marketplace for 
sports. In addition to the World Series, the 
playoffs had to compete with a glut of foot- 
ball inventory, both college and profession- 
al. 

According to Bob Blackmore, head of ad- 
vertising sales for NBC Television, the net- 
work was able to sell out the games -but not 
without the use of some discounting in the 
scatter market. As for the extended sched- 

ule, he said, "You really count on five and 
play sixth and seventh games loose. it's a 
little more sports than people were counting 
on." 

Blackmore declined to elaborate on the 
extent that the network discounted the games 
to advertisers. The initial upfront asking 
price was around $150,000 per 30. It's be- 
lieved that about 50% of the playoff inven- 
tory was available for scatter. Advertising 
sources said discounts ran from 10% to 20% 
and no more than 25%. Discounting varied, 
depending upon the individual advertiser 
packages. 

Telethon to provide 
Ethiopian aid update 
Broadcast originating from 
Ethiopia will try to return 
world's focus on problems there 
On Oct. 26, an 11 -hour telethon for the 
starving in Africa will deliver a progress re- 
port on world relief efforts. The telethon, 
which is described as a "synergistic" project 
between World Vision, a Christian relief or- 
ganization, and the Russ Reid agency, pro- 

CBS breaks into the win column as NBC's baseball falters 
CBS captured the third week of the prime time season as NBC aired 
Major League Baseball playoffs on all but one night of the week. For the 
week of Oct. 7 -13, CBS averaged a 17.7 rating and a 28 share, based 
on Nielsen's National Television Index. NBC had a 17.3/28 and ABC a 
15.6/25. 

In all, NBC only aired five programs, totaling four- and -a -half hours, 
from its regular schedule. Two of them ranked in the top 10. 

The six playoff games (three in each league) averaged a 16.8/27. 
Only two of the six games placed in the top 20. The first (18.8/29) and 
second (18.5/30) games in the National League St. Louis/Los Angeles 
series ranked 14th and 16th, respectively. The lowest -rated of the six 
games was the fourth game of the American League Toronto /Kansas 
City series, which ranked 41st with a 14.3/25. 

The week's four movie nights, totaling eight hours, posted numbers 
good enough to win all but one half -hour they were on the air. The 
week's fourth -ranked Long Hot Summer, Part 2, on NBC's Monday 
Night Movie (23.8/36) from 9 to 11 p.m., was the highest -rated of the 
batch. Long Hot Summer averaged a 23.2/35 over it two parts. The 
first part, shown on Sunday, Oct. 6, ranked seventh the week before. 

HUT levels for the week were 63.3, versus 63.6 for the same week 
last year, showing little change. Combined network ratings and shares, 
however, were both down 3% from the same week last year. Ratings for 
the week were 50.6, compared to 52.4 last year. Shares were 80.2, 
down from 82.6 last year. 

CBS and ABC each had four of the week's top 10 shows, while NBC 
had two. In nightly wins, CBS took Friday, Saturday, and Sunday, while 
NBC won Monday and Thursday. ABC took Tuesday and Wednesday. 

NBC was a winner in every half -hour of programing on Monday as 
it scored a 21.6/33. ABC had a 16.8/25 and CBS a 16.8/26. Along with 
Long Hot Summer, from 9 to 11 p.m., TV Bloopers and Practical 
Jokes (17.1/26) took both half -hours from 8 to 9 p.m. NFL Monday 
Night Football (ABC), featuring a Washington Redskin victory over the 
St. Louis Cardinals, ranked second opposite the NBC movie. 

ABC started strongly on Tuesday, with an impressive showing from 
8 to 9 with the third -ranked Who's the Boss (24.8/38) at 8, and the 

eighth- ranked Growing Pains (21.5/32) at 8:30 p.m. Growing Pains 
tied with the CBS Tuesday Night Movie (21.5/33), "Love, Mary," from 9 

to 11, which won every one of its half- hours. The first game of the 
American League Championship series scored a 17/26. From 9 to 10 
p.m., ABC had the 15th -ranked Moonlighting (18.7/27). The network 
will attempt to shore up the weakest of its three hours on Tuesday (10- 
11 p.m.) when it moves Spenser: For Hire from Friday at 10 to Tuesday, 
where it was originally placed when ABC first announced its schedule. 

Led by last season's number -one ranked show, Dynasty (22.5/34), 
which ranked fifth for the week, ABC took Wednesday night. But in the 
night's other two hours, 8 to 9 p.m. and 10 to 11 p.m., the first game of 
the National League Championship (18.8/29) was victorious. CBS's 
all -new Wednesday schedule scored a 14/22, making it the lowest - 
rated network night for the week. 

Buoyed by The Cosby Show (30.7/54), the top- ranked show for the 
third straight week, NBC won Thursday with the week's highest -rated 
performance by a network for a night. NBC had a 21.7/33 for the night 
as baseball followed The Cosby Show. CBS gave NBC some competi- 
tion, as it scored an 18.8/30 for the night. CBS took 9:30 -11 p.m. with 
the second half -hour of Simon and Simon (20.2/31) and Knot's Land- 
ing (19.7/33). 

CBS was a winner in every half -hour on Friday, with its regular 
schedule led by the sixth- ranked Dallas (21.8/36). Game three of the 
American League Championship scored a 15.7/27, and placed sec- 
ond in every half -hour of the night, with the exception of 8 -8:30, when 
ABCs Webster. (13.8/24) ranked number two. 

On Saturday, CBS again swept every half -hour of programing, led 
by Airwolf (14.8/26) from 8 to 9 p.m., and the CBS Saturday Night 
Movie (17/6/30), Out of the Darkness," from 17.6/30. The fourth game 
of the American League Championship (14.3/25) ranked third for 
much of the night. 

With a strong schedule highlighted by the seventh -ranked 60 Min- 
utes (21.8/36) at 8, and second -ranked Murder, She Wrote (24.9/37), 
CBS took Sunday. But it was not without competition from the ABC 
Sunday Night Movie (20.6/31), which ranked 10th for the week. 

Rank Show Network Rating /Share Rank Show Network Rating/Share 

1. The Cosby Show NBC 30.7/47 23. TV Bloopers & Practical JokesNBC 17.1/26 
2. Murder, She Wrote CBS 24.9/37 24. Baseball, AL Champ. Game 1 NBC 17.0/26 
3. Who's the Boss? ABC 24.838 25. Baseball, NL Champ. Game 4 NBC 16.7/25 
4. Long Hot Summer, part 2 NBC 23.8/36 26. 'IWllight Zone CBS 16.6/29 
5. Dynasty ABC 22.5/34 27. Magnum, P.I. CBS 16.5/25 
e. Dallas CBS 21.838 28. Scarecrow & Mrs. King CBS 16.4/25 
7. 60 Minutes CBS 21.836 29. Fbotball -Post -game (Sun.) CBS 16.3/30 
8. Love, Mary CBS 21.5/33 30. Trapper John, M.D. CBS 16.1/26 
9. Growing Pains ABC 21.5/32 31. Cagney & Lacey CBS 15.9/25 

10. Rough Love ABC 20.6/31 32. Baseball, AL Champ. Game 3 NBC 15.7/27 
11. Simon & Simon CBS 20.231 33. Lime Street ABC 15.2/25 
12. Knots Landing CBS 19.7/33 34. Equalizer CBS 15.0/25 
13. Crazy Like A Fbx CBS 19.6/29 35. The Insiders ABC 15.0/23 
14. Baseball, NL Champ. Game 1 NBC 18.8/29 38. Auwolf CBS 14.8/26 
15. Moonlighting ABC 18.7/27 37. 20/20 ABC 14.8/24 
16. Baseball, NL Champ. Game 2NBC 18.5/30 38. Love Boat ABC 14.7/25 
17. Newhart CBS 18.5/27 39. NL Champ. Pregame 1 NBC 14.6/24 
18. Hotel ABC 18.3/30 40. AL Champ. Pregame 1 NBC 14.4/23 
19. Falcon Crest CBS 18.0/31 41. Baseball, AL Champ. Game 4 NBC 14.3/25 
20. Football, St. Louis -Wash. ABC 18.0/28 42. Charlie & Company CBS 14.2/21 
21. Kate & Allie CBS 17.9/26 43. Webster ABC 13.8/24 
22. Out of the Darkness CBS 17.6/30 44. Stir Crazy CBS 13.7/21 

Rank Show Network Rating /Share 

Hollywood Beat ABC 13.1/23 
NL Champ. Pregame 4 NBC 13.1/22 
Diff'rent Strokes ABC 13.0/21 
Hardcastle & McCormick ABC 13.0/20 
MacGyver ABC 13.0/19 
Mr. Belvedere ABC 12.9/22 
Baseball, AL Champ. Game 5 NBC 12.8/24 
Spenser: Fbr Hire ABC 12.7/22 
George Burns Comedy Week CBS 12.6/19 
Lady Blue ABC 12.6/19 
Benson ABC 12.1/20 
Our Family Honor ABC 12.1/20 
Silver Spoons NBC 10.8/18 
AL Champ. Pregame 3 NBC 10.7/20 
AL Champ. Pregame 4 NBC 10.8/20 
Ripley's Believe It Or Not ABC 10.8/18 
Funky Brewster NBC 9.9/17 
Hometown CBS 9.1/14 
Fall Guy ABC 8.5/13 

'indicates premiere episode 
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ducer of the event and specialist in fund- 
raisers, will be the first live broadcast to 
originate from Ethiopia, according to its or- 
ganizers. The U.S. portion of the show will 
come from Washington. 

Along with live footage from an Ethiopian 
refugee camp, Alamata, 250 miles north of 
the capital, Addis Abbaba, the broadcast 
will include performances by celebrities and 
musicians as well as interviews with politi- 
cians from across the political spectrum; 
from Senator Ted Kennedy (D- Mass.) to 
Senator Orrin Hatch (R- Utah), who will 
speak in favor of the relief efforts. Hosts of 
the event will be PM Magazine's Gary Col- 
lins and his wife, Mary Ann Mobley of 
NBC's Diffrent Strokes. 

The special will mark the first anniversary 
of the first airing of footage detailing the 
extent of the African famine -on Oct. 23 on 
The NBC Nightly News and on the BBC - 
according to the organizers. The broadcast 
will air from 3 p.m. to 2 a.m. NYT. 

Because the media's attention has recently 
"been diverted" from coverage of the fam- 
ine, sometimes "the only story that is getting 
through" is that the money raised through 
LiveAid and other events is not getting 
through to the starving Africans, said World 
Vision spokesman, Brian Bird. "But that's a 

Mobley and her husband. Gary Collins 

misrepresentation," he said. "We want to tell 
all that aid is getting through," but that 
"much still needs to be done." 

A lineup of 190 stations in 150 markets, 
mostly independents, will carry the special. 
According to Jerry McClun, vice president 
at Russ Reid, advertising time during the 
broadcast has been purchased on stations, 

often at a discount. McClun said that at pre- 
sent, 800 -900 hours had already been bought 
and that 1,200 -1,300 hours was the goal. 
Where more than one station in a market is 
airing the event, the 11 hours will be divided 
between them, as is the case with a number 
of ABC affiliates, that are scheduled to carry 
the sixth game of the World Series instead of 

Syndication Li Marketplace 
In less than three months, Warner Bros. Television Distribution 

reports that it has cleared Night Court in 62 markets with gross cash 
sales reaching $125 million. Warner Bros. is guaranteeing 100 epi- 
sodes of the NBC series, now in its third year. Clearances include 28 of 
the top 30 markets. The latest signings include Kusl -TV San Diego; 
WOFL(rv) Orlando, Fla.; WIVB -TV Buffalo, N.Y.; WPRI -TV Providence, R.I.; 
KeMT(rv) Beaumont, KIII(W) Corpus Christie and Kevo- rvAustin, all Texas; 
KMTR -TV Eugene, Ore.; KTRJ(TV) Boise, Idaho, and KMSS -ry Shreveport, 
La. King World Enterprises has acquired the distribution rights to 
Women of the World, six one -hour specials that will include Mrs. An- 
war Sadat, Elizabeth Taylor and Jacqueline Onassis. Modeled on the 
Lifestyles of the Rich and Famous, the series will explore a range of 
interests, including fitness and health, fashion and beauty, and politics. 
The first special will be available March, 1986; the remaining five will 
run in the fall of 1986. The program will be shot at various locations 
around the world. Terms of distribution are barter with stations getting 
seven minutes to sell and King World five. Promark has cleared 
Ricky Nelson and Fats Domino, Live! on 48 stations covering 28% of 
U.S. households. The one -hour special was recorded in Dolby stereo 
on Aug. 22 at the Universal Amphitheater in Los Angeles. According to 
David Levine, president of Promark, the show marks "one of the easi- 
est clearances to date" for Promark. The current lineup is a result of 
sending out tapes. Among existing clearances are KTTV(TV) Los Ange- 
les, KTZO(TV) San Francisco, wxIA- rvAtlanta, KcPO(TV) Seattle and Kxrv(rv) 
Sacramento, Calif. Syndicast says it has cleared the Barbara Man - 
drell Thanksgiving Special in 111 markets covering 78% of the coun- 
try, and the Barbara Mandrell Christmas Special in 88 markets cover- 
ing 68% of the country. The two one -hour specials are being 
distributed on a barter basis with six minutes going to Syndicast and 
six minutes going to stations. Along with her sisters, Louise and Irlene, 
a number of guests will appear on each program. Among clearances 
to date for both shows are WOR -TV New York, KTrv(TV) Los Angeles, 
Krvr(TV) Dallas, KITN(TV) Minneapolis and wse- ry Atlanta. American 
National Enterprises has acquired U.S. and Canadian broadcast 
and pay /cable distribution rights to "The Twelve Chairs" and "Ruckus." 
The first is a film starring Mel Brooks, Dom Deluise and Frank Langella, 
and the second stars Dirk Benedict and Richard Fransworth, with a 
score by Willie Nelson. Fox/Lorber has acquired the domestic syndi- 
cation rights to the Curtis Signature Collection, a package of 12 off- 
network movies by director /producer Dan Curtis. The package is avail- 
able immediately for seven runs over five years. Among titles are 

Harry Anderson on Night Court 

Dracula and The Strange Case of Dr. Jeckyll and Mr. Hyde, both 
starring Jack Palance, and The Picture of Dorian Gray, starring Nigel 
Davenport. Samuel Goldwyn Co. has acquired worldwide distribu- 
tion rights from Heritage Entertainment to more than 140 episodes of 
Flipper and Gentle Ben. Additionally, development of a movie of the 
week based on Flipper is planned, and it is expected to serve as a 
pilot for additional episodes of the series, that will be jointly produced 
by Goldwyn and Heritage. There are 88 episodes of Flipper and 56 of 
Gentle Ben. Evergreen Programs is making over 49 half hours of 
N.Y.P.D., 34 half hours of Wendy and Me and 222 half hours of The 
Flying ASeries available beginning immediately on a cash basis. The 
Flying A Series consists of four separate series about the Old West: 
Annie Oakley, Buffalo Bill Jr., Adventures of Champion and The 
Range Rider. Clearances forN.Y.P.D. includeworv(rv) Boston, KWGN- 

ry Denver, wcov -ry Milwaukee, wveu(rv) Atlanta and wrro(TV> Birming- 
ham, Ala. Wendy and Me has been cleared on WPWR -TV Chicago, WHCT- 

ry Hartford, Conn., as well as the same N.Y.P.D. clearances in 

Boston, Milwaukee and Birmingham. 
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the later hours of the broadcast. Cable cover- 
age will be over the Christian Broadcasting 
Network. 

McClun said that 150,000 calls with 
pledges are anticipated and 1,278 phone 
lines have been set up at 17 centers. 

A key to the event's production has been 
getting a satellite earth station into Ethiopia. 
The Ethiopian government would not allow 
LiveAid to set up a dish there, but in this 
case, due to World Vision's work in 10 relief 
camps there, and the perception by the gov- 
ernment that "we are not trying to gain 

fame," said Bird, the government's Relief 
and Rehabilitation Commission relented. 
More than 30,000 pounds of equipment, in- 
cluding electrical generators and the 7,000 
pound satellite dish, have been transported 
to Ethiopia. The dish will beam a signal to 
AT &T's Telstar 302 satellite via transponder 
12H. 

The total cost for the event was originally 
estimated at $4.2 million, but McClun said it 
may be closer to $3.5 million by air time. 
For every dollar collected, 20 cents will go 
for administrative and fund -raising costs. 

Lear begins Act III 
Paramount's Reiss to head venture; 
company to look at communications 
and entertainment ventures 

A new media company formed by Norman 
Lear for the acquisition and creation of com- 
panies in entertainment and communications 
will begin operations on Jan. 1. It will be 
called Act III. Randy Reiss, currently Para - 
mount's president of domestic television and 
video programing, will serve as president 
and chief executive officer, it was announced 
last week. 

According to Reiss, Lear wanted to create 
a new company to invest in a "broad range of 
properties," among them television stations, 
magazines, cable properties and cellular ra- 
dio. Reiss, who will remain in his present 
position with Paramount until the end of No- 
vember, said his management team would 

investment recommendations for 
presentation to Lear. 

He said the company will differ from a 
standard venture capital firm in that ACT III 
will also manage each project. Reiss com- 

Reiss Lear 

pared the new company to a mall, with many 
boutiques that will feed on a synergism cre- 
ated by the various acquired properties. 

Financial potential, coupled with Lear's 
desire, was critical to the creation of the new 

said Reiss. He noted that in mak- 
ing investments in the communications in- 
dustry, Lear "likes to make a statement." 

Reiss declined to say what kind of re- 
sources Act III has at its disposal, but this 

Making deals. Television producer Barney Rosenzweig and his newly formed The Rosenz- 
weig Co. have signed a three -year, exclusive distribution agreement with Columbia Pictures 
Television. Rosenzweig, who is president of the production company, will serve as executive 
producer of Moving Parts, a six- episode, midseason series for ABC -TV. The program will star 
Carl Weathers and be produced in association with Stormy Weathers Productions and The 
Movie Co. Enterprises Under terms of his CPT contract, the Cagney & Lacey executive 
producer plans a second series for ABC -TV during the 1986 -87 season and other forms of 
prime time programing to be distributed by Columbia. The production of Cagney & Lacey 
and a new CBS -TV pilot, The Bounty Hunter, are outside the agreement. 

In other production news, NBC Productions has entered an agreement with producer 
Michael Filerman to develop series, movies and mini -series for NBC -N Filerman developed 
the prime time serials Dallas, Knots Landing and Falcon Crest and is currently executive 
producer of the last two series. Filerman, who heads Michael Filerman Productions, will also 
be a special adviser on daytime programing to NBC Entertainment President Brandon 
Tartikoff. He is executive producer of an upcoming NBC -TV made -for -television motion pic- 
ture, A Letter to Three Wives. 

Viacom Productions has signed Martin Rips and Joseph Staretski, the producers of Three's 
Company for three years, to an exclusive agreement to write and produce series and 
television movies. Viacom Productions President Thomas T. Tannenbaum said the signing 
represents the continuation of the company's move into comedy. He also said that Viacom 
expects to have a series on one of the networks in the near future. Rips and Staretski started 
their writing careers working for Norman Lear on Maude. 

Robert Halmi Inc., an independent developer and producer of television and theatrical 
films, has reached an agreement with Blair Entertainment for the production of two half -hour 
animated children's specials that will serve as pilots for a possible syndicated series called 
The Lollipop Dragon. The pilots will air during the fall and winter with the decision to produce 
a series coming as early as March 1986. 

And Telecom Entertainment Inc. has acquired the worldwide dramatic rights to Malcom 
Bosse best seller, "The Warlord," and its soon -to -be published sequel, "Fire in Heaven. " The 
novels are set in the 20th century with American and Chinese characters. Telecom currently 
produces Washingtoon for Showtime. 
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past summer, Lear and A. Jerrold Perenchio 
sold Embassy Communications and affili- 
ated companies to the Coca -Cola Co. in a 
cash and stock transaction valued at $485 
million. Subsequently, Lear and Perenchio 
divested some of their Coca -Cola holdings, 
but they are still said to be shareholders. 
Forbes magazine (see page 82) estimated the 
personal wealth of Lear and Perenchio to be 
$175 million each. One source pointed out 
that in addition to his personal fortune, Lear 
also has available to him various lines of 
credit and investors willing to back him. The 
source did not rule out that Lear and Peren- 
chio, who remain close friends, could again 
become partners in a new venture, even 
though they are not working together on this 
project. Lear and Perenchio were also re- 
cently involved in bidding for the purchase 
of the Evening News Association. 

The company has been named Act III be- 
cause it represents the next "act" in Lear's 
life. When Embassy was sold, Lear said: "I 
am eager to get back to basics -to write and 
direct again -so I welcome the curtain going 
up on act three; act two was terrific." 

ABC wins 
two Clarions 
Segments from 20/20 and World News To- 
night helped ABC win two of the four na- 
tional Clarion awards, presented Oct. 4 by 
Women in Communications for excellence 
in communications. CBS and NBC each 
won one national Clarion. Awards also were 
presented for local radio documentary and 
series programing, local television program- 
ing and advertising. The list of winners fol- 
low: 
Fred Williams o Behind Closed Doors: Family Violence in 
America (radio documentary program). 

Sara Terry, Loren Mouckley, Jan Bailey, The Christian Science 
Publishing Society o Voices of Beirut (radio documentary pro- 
gram). 

Barbara Esenten, KABC(AM) Los Angeles o I'm Old... Who 
Cares? (radio documentary series). 

Keith Jackson, Greg Shepard, Richard Thr&keld, ABC o 
Drugs in America -ABC Information Network (radio docu- 
mentary series). 

Nina Rosenblum, Daniel Allentuck, Daedalus Productions o 
America and Lewis Hine (local television documentary pro- 
gram). 

Greg Pratt, Jan Olsen, Paul Henschel, WCCO -TV Minneapolis 
o The Hollow Victory: Vietnam Under Communism (local tele- 
vision documentary program). 

Andrew Lack, Craig Leake, CBS News o Crossroads: Bluebon- 
net Ranch (network television documentary program). 

Bob Brown, Alive Irene Pifer, Ay Westin, ABC o Well of Tears, 
Well of Hope (network television documentary program). 

Mark Becker, Frank Metz, Lea Cannon, WSOC -TV Charlotte, 
N.C. o Home is Where the Hurt Is (local television documentary 
program). 

Deborah Schwartz, Rick Young, WJKW -TV Cleveland o Tene- 
nu>s Vida -We Have Life (local television documentary pro- 
gram). 

Peter Jennings, Read Jackson, ABC o The Molested Child 
(network television documentary series). 

Steve Friedman, Jon Alpert, Karen Flawed, Today, NBC o 
Poison for Profit-I ndustrial Disease in America (network tele- 
vision documentary series). 

Margo Berman, Robin Massin, Margo Berman Creative Ser- 
vices o Huff and Puff (radio advertising). 

Ian Latham, Julie Burmeister, Ted Bum, Ogilvy & Mather o 
Annie (radio advertising). 

Wisconsin Division of Health o Simple Nord (television adver- 
tising). 

Ian Latham, Julie Burmeister, Ted Bum, Ogilvy & Mather o 
Phone People (television advertising). 



Books for 
B roadcasters/Cablecasters 

TUNE IN TO SUCESS IN BROAD- 
CAST SALES. A twelve cassette - 

twenty -four lesson seminar that 
shows you how to be more produc- 
tive ... increase sales ... multiply 
your income. Prepared and pro- 
duced by Pam Lontos, nationally - 
known sales wizard. you'll learn 
how to organize yourself... pros- 
pect by telephone ... sell persua- 
sively... research your clients ... sell 
benefits ... eliminate /overcome ob- 
jections ... sell to "non- believers" ... 

close the sale fast ... and much, 
much more. Equal -at least -to a 
$500 per person sales clinic, this 
seminar -at -home (or in your car), is 
a tremendous aid for all those in- 
volved in broadcast sales. 
PL100 $250.00 

THE FUTURE OF VIDEOTEXT. 
Nbrldwide investment in videotext 
technology has passed the $100 
million mark and shows no sign of 
slackening, as broadcasters, tele- 
phone companies, publishers and 
computer companies rush to adopt 
this new way of using the TV set for 
information display Videotext, in- 
volving text, graphics, and even 
still photos on an adapted video 
screen, is in full swing in the U.S.. 
Britain. France, Germany, Japan 
and a score of other countries. Yet 

despite the investment, research 
and attention, no videotext service 
is a commercial sucess. and some 
skeptics doubt it can ever suc- 
ceed. Analytical and well docu- 
mented. The Future of Videotext ex- 
plores the problems and explains: 
the evolution and present status of 
videotext, in major countries 
around the world: the technology of 
videotext including broadcast sys- 
tems (teletext), telephone line sys- 
tems (viewdata), and hybrid sys- 
tems using phone lines and cable 
or broadcast: the advantages and 
disadvantages of videotext corn- 
pared to print on the one hand and 
TV on the other; just what kinds of 
services are viable -and which are 
not -using this medium; how con- 
sumer and business applications 
differ; where the industry is going 
and more 197 pages. 
0- 86729 -025 -0 $34.95 

THE EXECUTIVES GUIDE TO TV 
AND RADIO APPEARANCES. 
This book will tell you exact'y :. 

to prepare for being on Nor rao.o. 
how to anticipate questions, how to 
tell a good anecdote. how to smile 
and gesture. even what to wear. 
What's more, The Executives Guide to 
TV and Radio Appearances shows 
you how to turn a hostile accusa- 
tion to your advantage -how to use 
your new -found communications 
skills and your time on camera to 
create a favorable impression of 
yourself and your organization. 
Written by an experienced public 
relations manager for Ford Motor 
Co.. The Executives Guide ro Nand 
Radio Appearances is a must tool for 
every executive who makes policy 
or who must articulate it. It's also 
invaluable for TV producers, TV talk 
and news show staff and anyone 
else involved in this type of commu- 
nications. 138 pages, illus.. appen- 
dix 
0- 914236 -53 -9 $14.95 

CREATING ORIGINAL PRO- 
GRAMMING FOR CABLE TV. Ca- 
ble televss . ".ow reaches over 
30% of Amt.:, cas households - 
and the ever growing number of 
stations avaliable on new cable TV 
systems has created a huge need 
as well as a viable market for origi- 
nal programing. This basic. "how - 
to" manual edited for the NFLCP, 
will take you step -by -step through 
the fascinating world of cable TV 
programing. Representatives of ca- 
ble companies, programing ser- 
vices, producers and a communi- 
cations attorney explain the ins and 
outs of how to create programing 
for cable TV They discuss who the 
participants are in this new enter- 
prise; the role of advertising on ca- 
ble TV programing: suggest pro- 
gram sources: provide an overview 
of copyright and royalty issues: 
and show the way from producing 
to distributing original programing. 
The role of access and indepen- 
dent producers is examined and a 
glossary of terms has been pro- 
vided. 175 pages. index, glossary. 
0 -86729 -043 -9 $29.95 

MAKING IT IN RADIO, by Dan 
Blume. A wealth of information for 
anyone who wants to know more 
about careers in radio broadcast- 
ing either as a professional or for 
personal knowledge. MAKING IT 

IN RADIO tells the inside story 
about the industry explains the re- 
warding jobs and careers it offers. 
and shows how stations and net- 
works operate. The rich traditions 
of radio, its unlimited future. the 
wonders of satellite transmission, 
and much more are covered. And 
19 top professionals, including 
morning man Don Imus of WNBC. 

ABC -TV sportscaster Don Chev- 
rier, and CNN anchorman Bob 
Cain, provide firsthand advice 
about careers in radio announcing, 
programming. sales, engineering, 
and management. They also dis- 
cuss how one determines if a ca- 
reer in radio is for him or her, and, if 

so, how to prepare for the field, 
break into the business, and ad- 
vance in the industry. 178 pages. 
comprehensive glossary, bibliogra- 
phy, index. 
CM100 $9.95 

VIDEO USER'S HANDBOOK, 2nd 
Edition. A thorough hands -on 
manual for all levels of TV produc- 
tion to help you get more effective 
use out of your video equipment. 
Peter Utz outlines many new and 
creative ideas for getting truly pro- 
fessional results with even the most 
basic video set -up. It not only 
teaches you how to solve the sim- 
ple problems that can arise, but 
also enables you to avoid the large 
ones. You get complete descrip- 
tions, and instruction in the in the 
use of all kinds of studio machinery, 
not to mention information on 
audio, lighting, editing and graph- 
ics. This book is packed with dia- 
grams, photographs, TV screen re- 
productions. even cartoons. all 
designed to sort out and simplify 
the huge variety of situations that 
can arise in a television studio. 500 
pages, index, illus., appendices, 
bibliography 
0- 86729 -036 $17.95 

BROADCASTING AROUND 
THE WORLD, by William E. Mc- 
Cavitt. A unique guide to broad- 
casting techniques. regulations 
and practices the world over! In 
one volume, this exhaustively - 
researched sourcebook gives you 
full info on the broadcasting done 
in Britain, the USSR, Poland, India. 
Italy, Canada, Brazil, Germany, 
Guyana, Japan and lots more ... in- 
cluding the U.S. Broadcast codes 
and FCC rules and regulations. 
And, our regs are compared to the 
methods used in almost every 
foreign country that has extensive 
broadcasting activity. FM transmit- 
ting towers, network management. 
government control ... they're all 
completely described from infor- 
mation provided by people who 
work with the broadcasting indus- 
try of the country involved. This 
book is a great opportunity to learn 
about world -wide radio and televi- 
sion broadcasting and to find out 
the effects of different political 
systems and many different 
philosophies of communication. 
336 pips.. 104 illus. 

T51193 522.95 

VIDEO EDITING AND POST -PRO- 
DUCTION: A PROFESSIONAL 
GUIDE, by Gary H. Anderson. A 
complete "real world" guide to both 
the technical and nontechnical fac- 
tors of video tape post -production 
by well- known. four -time Emmy 
Award winner, Gary H. Anderson. 

The book includes: basics; art 
and technique; overview of corn- 
mon videotape edit bay: prepara- 
tion; online and offline editing; digi- 
tal video effects; trends and future 
directions. 

Complete with a glossary, a bib- 
liography and suggested reading 
materials, Video Editing and Post - 
Production is comprehensive in 
scope and incisive in explanation. 
It is the one -volume pragmatic ref- 
erence for both the student and 
practicing professional. 
K521 -A $34.95 

BROADCASTING GI BOOK DIVISION 
1735 DeSales Street, N.W., Washington, D.C. 20036 
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Market 
Closing Closing Capitali- 

Wed Wed Net Percent PIE zation 
Oct 16 Oct 9 Change change Ratio (000.000) 

BROADCASTING 

ABC 116 3/8 115 1/4 1 

Capital Cities 184 3/4 195 1/2 - 10 

CBS 117 1/2 117 7/8 - 
Clear Channel 15 3/4 15 3/4 

Cox 74 3/4 74 3/4 

Gulf Broadcasting 11/16 11/16 

Jacor Commun 3 5/8 3 5/8 

LIN 37 1/8 37 1/4 - 
Mahlte 11 1/4 11 1/8 

Malrite `A 11 11 

Orion Broadcast 1/32 1/32 

Price Commun. 10 3/8 9 1/8 1 

Scripps Howard 45 1/2 44 1/2 1 

Storer 88 3/4 88 1/8 

SunGroup Inc 3 2 7/8 

Taft 80 75 7/8 4 

United Television 24 1/2 24 1/8 

1/8 0.98 18 1335 
3/4 - 650 17 2,400 
3/8 - 0.32 20 2,750 

22 46 

23 2109 
31 

21 

1/8 - 0.34 25 980 
1/8 1.12 14 94 

13 47 

3 

1/4 13.70 61 

2.25 27 470 

5/8 0.71 1682 
1/8 4.35 4 

1/8 5.44 16 722 

3/8 1.55 77 268 

WITH OTHER MAJOR INTERESTS BROADCASTING 

A Adams Russell 26 1/4 25 3/4 1/2 1.94 

A Affiliated Pubs 46 46 

N American Family 24 1/2 23 1/8 1 3/8 5.95 

0 Assoc. Commun. 28 1/4 27 1/2 3/4 273 
N A.H. Belo 46 3/8 45 7/8 1/2 1.09 

N John Blair 24 1/2 22 7/8 1 5/8 7.10 

N Chris -Craft 53 718 56 118 - 2 114 - 4.01 

N Gannett Co. 56 7/8 54 3/8 2 1/2 4.60 

N GenCorp 49 7/8 47 1/2 2 3/8 600 
0 Gray Commun. 102 102 

N Jefferson -Pilot 46 5/8 43 5/8 

0 Josephson Intl. 7 7/8 8 1/8 - 1/4 - 108 
N Knight -Ridder 36 34 2 5.88 

N Lee Enterprises 41 1/4 40 1 1/4 3.13 

N Liberty 29 3/4 29 1/2 1/4 0.85 

N McGraw -Hill 42 3/4 41 1/8 1 5/8 3.95 

A Media General 77 1/2 75 1/2 2 2.65 

0 Multimedia 22 7/8 19 3/8 3 1/2 18.06 

A New York Tmes 42 3/4 39 3/4 3 7.55 

0 Park Commun ... 22 12 20 1/2 2 9.76 

N Rollins 26 3/4 24 3/8 2 3/8 9.74 

T Selkirk 21 3/4 21 1/2 1/4 1.16 

0 Stauffer Commun .. 95 95 

A Tech Operations 57 56 3/4 1/4 0.44 

N limes Mirror 48 3/8 44 5/8 3 3/4 640 
N Tribune 45 44 1 2.27 

A Turner Bcstg. 12 1/2 14 3/8 - 1 7/8 - 13.04 

A Washington Post 109 1/4 104 5 1/4 5.05 

PROGRAMING 

0 American Nat. Ent 113/16 1 7/8 - 1/16 - 133 
0 Barris Indus 13 7/8 11 2 7/8 2614 
N Coca-Cola 71 1/8 69 5/8 1 1/2 2.15 

N Disney 89 5/8 86 1/4 3 3/8 3.91 

N Dow Jones & Co. 40 38 5/8 1 3/8 3.56 

0 Four Star 4 3/4 4 1/4 1/2 11.76 

A Fries Entertain. 8 3/4 8 1/2 1/4 2.94 

N Gulf + Western 44 7/8 43 3/4 1 1/8 257 
0 King World 22 3/4 19 3/4 3 15.19 

0 Robert Halmi 2 816 2 5/16 

A Lorimar 37 34 3/8 2 5/8 7.64 

N MCA 47 7/8 48 - 1/8 - 026 
N MGM /UA 23 3/4 24 5/8 - 7/8 - 365 
N Orion 9 3/8 10 1/4 - 7/8 - 8.54 

0 Reeves Commun 11 1/2 10 1/2 1 9.52 

0 Sat. Music Net. 13 1/4 14 1/4 - 1 - 702 
0 Telepictures 17 7/8 16 1/2 1 3/8 8.33 

N Warner 34 1/2 33 3/4 3/4 2.22 

A Wrather 18 7/8 18 3/4 1/8 0.67 

17 162 

20 563 

13 732 

135 

21 536 
196 

344 

19 4,563 

28 1,092 

18 51 

7 1,414 

37 

16 2,016 
19 534 

13 302 
15 2,154 
15 541 

10 381 

15 1,712 

21 310 
33 391 

47 177 

16 95 

8 45 

14 3,124 
16 1,824 

26 272 
14 1,401 

9 4 

36 119 

14 9,319 

50 2 933 

20 2.578 

5 4 

16 30 
14 3,149 
28 232 
46 40 

9 284 

41 3,558 
1,180 

28 88 
143 

90 
13 139 

2,101 
134 

Closing Closing 
Wed Wed 

Oct 16 Oct 9 

SERVICE 

Net 
Change 

Market 
Capitali- 

Percent PIE zation 
change' Ratio (000,000) 

0 BBDO Inc. 49 47 1/2 1 1/2 3.16 14 314 
0 Compact Video 6 1/8 5 3/8 3/4 13.95 26 
N Comsat 33 7/8 32 7/8 1 3.04 10 613 
0 Doyle Dane B 20 19 3/4 1/4 1.27 14 106 
N Foote Cone & B. 54 1/8 57 3/8 - 3 1/4 - 666 11 204 
0 Grey Advertising 185 1/4 185 1/4 0.14 11 112 
N Interpublic Group 40 1/4 40 3/8 - 1/8 - 0.31 14 438 
N JWT Group 28 29 5/8 - 1 5/8 - 649 16 253 
A Movlelab 7 3/8 7 1/4 1/8 1.72 12 

0 Ogilvy & Mather 40 3/4 40 1/2 1/4 0.62 14 371 
0 Sat. Syn. Syst 5 3/4 6 1/4 - 1/2 - 8.00 13 33 
0 Telemation 5 12 5 1/2 5 6 
0 TPC Commun 3/8 318 4 

A Unite! Video 6 7/8 7 - 1/8 - 1.79 20 15 

N Western Union 11 1/4 11 3/8 - 1/8 - 1.10 274 

CABLE 

A Acton Corp. 1 3/8 1 3/8 8 

0 AM Cable TV 2 2 7 

N American Express 42 1/4 40 5/8 1 5/8 4.00 15 9365 
N Anixter Brothers 16 7/8 16 3/8 1/2 3.05 18 307 

0 Burnup & Sims 7 1/8 7 1/8 1.79 4 64 

0 Cardiff Commun 1576 15/16 94 4 

0 Comcast 20 19 1 5.26 29 397 

N Gen. Instrument 15 1/4 13 1/4 2 15.09 492 

N Heritage Commun. 19 3/8 16 7/8 2 1/2 14.81 38 282 

0 Jones Intercable 5 1/2 5 5/8 - 1/8 - 2.22 26 55 

T Maclean Hunter X 13 1/4 13 1/2 - 1/4 - 1.85 18 488 

A Pico Products 2 3/8 2 5/8 - 1/4 - 9.52 8 

0 Rogers Cable 8 3/8 715/16 7/16 5.51 191 

0 TCA Cable TV 25 1/4 23 2 1/4 9.78 32 169 

0 Tele- Commun 31 12 30 7/8 5/8 2.02 350 1,481 

N Time Inc 57 3/8 55 3/8 2 3.61 17 3,593 

N United Cable TV 30 1/2 29 3/4 3/4 2.52 50 461 

N Viacom 58 1/2 52 1/2 6 11.43 26 932 

ELECTRONICS/MANUFACTURING 

N Allied- Signal 44 3/4 42 1/2 2 1/4 5.29 8 7,043 
N Arvin Industries 24 3/4 25 - 1/4 - 1.00 9 289 
0 C -Cor Electronics 7 7 1/4 - 1/4 - 3.45 700 21 

0 Cable TV Indus 2 7/8 2 7/8 29 9 

A Cetec 7 1/8 7 1/8 1.79 12 16 

0 Chyron 7 5/8 6 7/8 3/4 10.91 22 77 

A Cohu 9 1/2 9 3/8 1/8 1.33 9 17 

N Conrac 14 3/8 13 1 3/8 10.58 7 87 
A CMX Corp 1 3/8 1 1/2 - 1/8 - 8.33 5 
N Eastman Kodak 43 7/8 44 1/4 - 3/8 - 0.85 13 9,909 
0 Elec Mis & Comm. 14 1/4 13 1/2 3/4 5.56 59 
N General Electric 61 3/4 57 3/4 4 6.93 12 28,134 
0 Geotel- Telemet 1 1/2 1 1/2 25 5 

N Harris Corp. 23 7/8 22 7/8 1 4.37 12 961 

N MA Corn. Inc. 17 1/4 16 1 1/4 7.81 17 751 

0 Microdyne 6 5 5/8 3/8 6.67 75 27 
N 3M 78 1/2 76 1/2 2 2.61 13 8,977 
N Motorola 32 748 31 1/2 1 3/8 4.37 14 3,913 
N N.A. Philips 32 32 1/2 - 1/2 - 1.54 8 924 
N Oak Industries 1 5/8 1 1/2 1/8 833 42 

N RCA 45 43 7/8 1 1/8 2.56 12 4.036 
N Rockwell Intl. 35 1/4 35 1/2 - 1/4 - on 9 5,258 
N Sci- Atlanta 11 5/8 11 1/4 3/8 133 16 271 

N Sony Corp. 17 1/2 16 5/8 7/8 5.26 13 4,041 

N Tektronix 50 1/2 47 3/8 3 1/8 6.60 13 1,045 

A Texscan 1 11116 5/16 45.45 7 

N Varian Assoc. 23 3/4 22 5/8 1 1/8 4.97 16 526 
N Westinghouse 39 3/4 37 1/4 2 1/2 6.71 12 6,943 
N Zenith 18 3/4 16 3/4 2 11.94 11 433 

Standard & Poor's 400 209.97 203.82 6.15 3.02 

T- Toronto, A- American, N -N.Y., O -OTC. Bid prices and common A stock used unless 
otherwise noted. "O" in P/E ratio is deficit. P/E ratios are based on earnings per share 

for the previous 12 months as published by Standard & Poor's or as obtained by 
BROADCASTINGL own research. 
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Texas clients 

Arbitron Ratings announced that Belo 
Broadcasting has signed "a multiyear, mul- 
timillion -dollar contract" to subscribe to the 
Arbitron metered TV rating services in Dal- 
las and Houston on behalf of Belo's televi- 
sion stations there, wFAA -TV and KHOU -Tv, 
respectively. "We are pleased," said Pete 
Megroz, Arbitron vice president, TV sales 
and marketing, "that after careful consider- 
ation of the ratings services in Dallas and 
Houston, Belo Broadcasting has chosen to 
sign with Arbitron." 

With the addition of wFAA -Tv and KHOU -Tv, 
Arbitron said its metered service in Dallas - 
Fort Worth has six station subscribers and 
the one in Houston has five. In all, the com- 
pany said, it now has 62 station subscribers 
and more than 4,400 metered homes mea- 
suring viewing in 11 markets encompassing 
27.7 million television households or 32.6% 
of the U.S. population. 

Helping hands 

SIN, the Spanish television network, said it 
raised more than $6 million in relief aid for 
victims of the recent Mexican earthquake 
with its 13 -hour telethon on Sunday, Sept. 
29, hosted by Mexican-born actor Ricardo 
Montalban and Venezuelan Jose Luis Rodri- 
guez. Also participating were Bob Hope, 
Morgan Fairchild, Vikki Carr, former soccer 
star Pele and opera star Placido Domingo, 
who lost four family members in the earth- 
quake. SIN also said that contributions were 
still coming in. 

The program, Mexico: Estamos Contigo, 
was produced by SIN and its Los Angeles 
affiliate, KMEX -TV. It was fed by satellite 
throughout the U.S. and to 10 foreign coun- 
tries. KMEx President Danny Villanueva esti- 
mated that $3.5 million of the total was 
raised in southern California. Proceeds are 
being directed to the Red Cross Relief Fund 
in Mexico City. 

Meanwhile, San Francisco's Koo -Tv 
raised $104,000 for earthquake relief during 
the first week of a campaign launched short- 
ly after the Mexican capital was hit. The 
station, in association with KNaR(AM) San 
Francisco, sponsored an earthquake lun- 
cheon relief rally in the city's Justin Herman 
Plaza. The proceeds are being distributed 
equally among The Salvation Army, The 
Red Cross and Catholic Relief Services. 

Instantaneous connection 

Visnews International, the U.S. subsidiary 
of Visnews Ltd., says it has facilities in place 
that for the first time will allow television 
broadcasters covering the United Nations to 
shoot, edit and transmit live or recorded 
coverage worldwide in a matter of minutes. 
The satellite uplink and editing facilities are 
located outside the UN General Assembly 

building in New York. 
Convenience and speed are the big ad- 

vantages, according to Ed Helfer, Visnews 
International vice president for marketing: 
"We provide an exceptional opportunity for 
broadcasters to cover dignitaries and diplo- 
mats without delay while the news is hot 
and of greatest interest. The UN's coopera- 
tion in this venture is a testament to Vis- 
news' worldwide reputation in television 
news and international broadcasting." 

Visnews International, New York, whose 
London -based parent company bills itself as 
the world's largest television news agency, 
says its UN facilities include three camera 
crews equipped with Ikegami HL -79E cam- 
eras for the two primary global broadcast 
standards, PAL and NTSC; four videotape 
recorders, and Sony 800 three -quarter -inch 
and half -inch editing equipment. Visnews 
said camera and editing equipment and 
technical personnel are provided by Pfeffer 
Film Corp., New York, and the UN. 

Cresscom Transmission Services Inc., 
Fairfield, N.J., is providing the C -band satel- 
lite uplink from the UN to Westar 4. Signals 
can be received from any domestic down- 

link, according to Visnews, or can be carried 
internationally via earth stations in An- 
dover, Me., and Edam, W. Va. Cresscom 
handles both C -band and Ku -band trans- 
missions and regularly provides transport- 
able and fixed uplinks and downlinks for 
broadcast and corporate clients. 

Crescent studio 

Plans are under way for the creation of a 
major motion -picture and TV studio facility 
on 20 acres in downtown New Orleans, near 
the 1984 World's Fair site. 

The project, known as The New Orleans 
Studio Inc., is a joint venture of producer 
David Dorton and his Talisman Sales Corp., 
and Republic Pictures and the Hitcom Corp. 
Dorton said the studio will include a 37,500- 
square-foot motion -picture sound stage, 
five smaller video sound stages, a major re- 
cording studio and full -scale video and film 
post -production centers. 

Hitcom Corp., based in Venice, Calif., 
said it will announce soon its plans for "sev- 
eral first -mn syndication series and fea- 
tures" that it will produce at the new center. 

Broadcasting Di 
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Rex Sparger, president of The New Orleans 
Studio Inc. and operator of Hitcom, told local 
reporters that Hitcom is prepared to bring in 
43 movies, estimated at $2 million each, and 
$30 million in TV programing for production 
there. 

The plans were announced by the devel- 
opers and Governor Edwin Edwards and 
New Orleans Mayor Dutch Mortal at a news 
conference. The developers are seeking $10 
million in low -interest bonds from the state 
to finance the project. 

Virgin territory 

Arbitran Ratings said it will conduct its first 
television audience measurement for the 
Virgin Islands in November, surveying 
about 400 households in St. Croix, St. John 
and St. Thomas to produce a special trading 
area report. Arbitron will use its standard 
TV diaries for the survey, which will run 
from Oct. 30 to Nov. 26, making bilingual 
diaries available for persons who prefer 
Spanish. 

The survey was commissioned by ELF 
Communications, New York, owner of 
wsvlçrv) Christiansted (St. Croix). We need 
reliable estimates on the size of our viewing 
audience," said John A. Lack, ELF president 
and chief executive. "This information is vi- 
tal for convincing national advertisers that 
television is the best way to reach consum- 
ers in the Virgin Islands." 

There are two other TV stations in the 
islands: WBNB -TV and noncommercial wTJx- 
TV, both Charlotte Amalie (St. Thomas). Ar- 
bitron said it will measure all viewing to the 
three stations and to cable. The report will 
be out in January. 

Cartoon contributor 

Ranan Lurie, former editorial cartoonist for 
U.S. News & World Report, Life and The 
Times of London, has his work published in 
57 countries in some 400 newspapers. Be- 
ginning last Wednesday (Oct. 16), it is also 
on television, when his cartoons made their 

Lurie 

daily debut on the Public Broadcasting Ser- 
vice's MacNeil /Lehrer NewsHour. Lurie, the 
nightly public affairs program's cartoonist in 
residence, uses an electronic paint box, 
computer and special sound effects to cre- 
ate editorial cartoons designed specifically 
for television. Said NewsHour executive pro- 
ducer, Lester Crystal: "These cartoons are 
totally unlike anything anyone is likely to 
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Very profitable combo in attractive smaller 
university town priced at 71/2 times cash flow. 
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have seen on television before. They make 
full use of television's video palette, while 
providing unusually swift analyses of the 
day's events " 

Hope appearance 

Bob Hope will make his first acting appear- 
ance, on television or in the movies, in 15 
years in a movie -of- the -week being pro - 
ducted by 20th Century Fox Television. 
Hope will co -star with Don Ameche in A 
Nice Pleasant Deadly Weekend, a two -hour 
murder /mystery/comedy that began a four - 
week shooting schedule in Vancouver, B.C., 
on Oct. 15. Hope plays an ex- Beverly Hills 
police officer, and Ameche, an "ex -cat burg- 
lar /millionaire," who together solve a string 
of art thefts and murders that take place 
over a weekend. Terry Morse is producer of 
the Andrew J. Fenady -Terry Nation screen- 
play. 

Rising sports costs 

The escalating costs of television and radio 
rights to sports events were discussed last 
week by Neal Pilson, executive vice presi- 
dent, CBS /Broadcast Group, at a meeting of 
the New York chapter of the National Acad- 
emy of Television Arts & Sciences. Pilson 
indicated that the popularity of sports pro- 
graming has been diluted by thousands of 
properties that have come into the market- 
place, including competition from cable. Pil- 
son said CBS will continue its involvement 
with sports but will be more selective. He 
pointed out CBS has passed up opportuni- 
ties to the broadcast rights to such events as 
the 1988 winter and summer Olympics, 
Monday night football and Belmont Stakes. 
He said he did not think pay television 
would be a factor in negotiations for the 
1992 Olympics. 

Captioned PSA's 

The Will Rogers Institute has made available 
what it says is the first public service an- 
nouncement to be closed captioned by the 
National Captioning Institute for the hear- 
ing impaired. The 30- second PSA features 
tennis pro Tracy Austin extolling the virtues 
of a proper exercise routine. The spots were 
mailed to roughly 2,200 stations and will be- 
gin appearing this week. The Will Rogers 
Institute is currently the nation's largest 
supplier of PSA's, receiving more than $100 
million in free air time annually. 

Under -age alcohol PSA's 

The National Institute of Alcohol Abuse and 
Alcoholism has awarded a $1.1- million 
grant for a two -year radio and television al- 
cohol prevention campaign aimed at chil- 
dren 9 -13. The contract is part of NIAAA's 
national public education effort. Macro Sys- 
tems Inc. (a health consulting company 
based in Silver Spring, Md.), and the Chil- 
dren's Television Workshop (producer of the 
Public Broadcasting Service's Sesame Street, 
The Electric Company and 9 -2 -1- Contact) are 
working together to produce and distribute 
a television video, portions of which are ex- 
pected to air as PSA's on radio and televi- 
sion, beginning in January 1987, according 
to Bill Sowers, director of corporate develop- 
ment for Macro. 
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Businc..sso 

Time Inc. to cut 
costs after net falls 
during third quarter 
It asks managers to draw up lists 
of cutbacks to help save $75 million 

Time Inc. announced it would take steps to 
reduce next year's expenses by $75 million, 
or 2.5% of the roughly $3 billion budgeted 
for 1986. Senior managers of all of Time's 
divisions and subsidiaries have been asked 
to identify where cuts can be made. 

In a letter to Time employes dated Friday, 
Oct. 11, the company's chief executive offi- 
cer, J. Richard Munro, said the action was 
necessary for three reasons: because of low 
inflation; because the savings would insure 
speedy growth for the company, and because 
of the "possibility of a less buoyant econo- 
my" 

The announcement came just a few days 
ahead of the third -quarter results released 
last Wednesday (Oct. 16). The company's 
net income declined 4% to $44.2 million, or 
70 cents per share, on revenue of $847 mil- 
lion, up 13 %. Operating income before tax- 
es rose from $105.7 million in the third quar- 
ter of 1984 to $112.7 million, helped in part 
by an improvement in Time's Video Group, 
where income rose $3 million, to $59 mil- 
lion, on a 9% revenue gain to $344.2 mil- 
lion. While the absolute numbers improved, 
the profit margin of the Video Group (which 
is made up of number- two -ranked MSO, 
American Television and Communications, 
Home Box Office and Cinemax) continued 
to decline, from 20.4% in 1983's third quar- 
ter, to 17.8% last year, then to 17.1% in the 
most recent quarter. 

The reduction in expenses, if it affects 
Home Box Office and Cinemax, as well as 
the other Time operations, will be merely a 
continuation of efforts to reduce costs at the 
pay services. Less than a year ago HBO laid 
off 5% of its 1,800- member work force, and 
it recently renegotiated some of its movie 
agreements with Hollywood studios. 

If the full $75- million savings became 
profit and were taxed at the full 46% corpo- 
rate rate, 1986 net income would increase by 
$40 million, or 60 cents per share. Despite 
those encouraging numbers, the stock price 
increased only a little in the days following 
the announcement, which might have been 
due to a number of factors, including the 
market's anticipation of the decision, or that 
the stock is currently guided by takeover 
speculation, not a price -to- earnings ratio. 

One analyst, who asked not to be quoted, 
suggested that the latter possibility was like- 
ly and that Time's management is worried 
that a low stock price would encourage a 
takeover attempt of the company: "They are 
doing everything they can to keep the com- 
pany independent and to keep the stock price 
up." 

McKinney says. On mergers and hostile takeover attempts, the FCC has "boldly" stated its 
confidence in shareholders, not company management, said James McKinney, FCC Mass 
Media bureau chief, in a speech to the Pennsylvania Association of Broadcasters. "The final 
say must always be allowed to lie with the folks who risk their capital, not with the ones who 
spend it," McKinney said. McKinney also said the practical emphasis of the current commis- 
sion might better be expressed as "consumer power" instead of deregulation. "For in the 
broadcast area particularly, the primary goal has been to make the consumer the ultimate 
regulator of the marketplace by increasing his choices and thus his market power in this 
industry" McKinney said. 

Chmangoag.abr @ 
I 1 KEYN -FM is on 103.7 mhz with 95 kw and 

antenna 860 feet above average terrain. 
Broker: Americom Media Brokers 

I I PROPOSED 

KOAM(AM)- KEYN -FM Wichita, Kan. o Sold by 
Long -Pride Broadcasting Co. to Roth 
Broadcasting of Wichita Inc. for $8 million, 
comprising $7 million cash and remainder 
note at 10% over five years, with interest 
payments only for two years. Seller is owned 
by Jim Long and Charlie Pride. It also owns 
KAYC(AM) -KAYD(FM) Port Arthur- Beaumont, 
Tex. Pride is country and western singer. 
Buyer is owned by David A. Roth, who also 
owns WIRA(AM)- wovv(FM) Fort Pierce, Fla., 
WKPE -AM -FM Orleans, Mass., and 
KCBN(AM) -KRNO(FM) Reno. KQAM is on 
1410 khz with 5 kw day and 1 kw night. 

WTMR(AM) Camden, N.J. o Sold by Roberts 
Broadcasting Group Inc. to Star Broadcast- 
ing Inc. for $2.2 million, comprising $1.8 
million cash and remainder note. Seller is 
owned by Thomas M. Roberts, who has no 
other broadcast interests. Buyer is owned by 
Sandra M. Shenfield. It also owns WSSR(AM) 
Washington, N.J. It is also applicant for 16 
low -power TV stations. WTMR is daytimer 
on 800 khz with 5 kw. Broker: Kozacko- 
Horton Co. 
KTRWAMI- KZZBIFMI Beaumont Tex_ Sold 
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by Dorothy Bridgeman to Jerry Condra for 
$1,550,000, comprising $900,000 cash, 
$555,000 note at 10% over 10 years and 
$100,000 noncompete over five years with 
no interest. Seller has no other broadcast in- 
terests. Buyer has interest in, and is general 
manager of WPDE -Tv Florence, S.C. KTRM 

is on 990 khz full time with 1 kw. KzzB is on 
95.1 mhz with 100 kw and antenna 500 feet 
above average terrain. Broker: John Mitch- 
ell & Associates 
WRIN(AM)- WLQI(FM) Rensselaer, Ind. Sold 
by commonly owned Jasper County Broad 
casting and North Star Communications, re 

o ka; 
Just In case. United Cable Television has filed shelf registration for $300 million of 
various types of senior and subordinated debt. Denver -based MSO, which as of Aug. 31 

owned or managed systems serving 919,000 basic and 798,000 pay subscribers, said it 

had no "immediate plans to issue any of these debt securities," but they might be issued 
for acquisitions or to repay indebtedness 

D 

Chapters seven and eleven. How many Fifth Estate companies file for bankruptcy? 
According to Dun & Bradstreet the number of Nand radio business failures was just 
over 50 in both 1983 and 1984 and so far this year appears headed for the same level. 
That computes to an annual failure rate of half of one percent out of the total station 
population. The liabilities involved can vary. Last year, $24.4 million was at stake, less than 
half 1983's $54.1 million in liabilities. Dun & Bradstreet obtains the statistics by 
categorizing bankruptcy court filings according to the federal government's standard 
industrial classification (SIC) codes. The radio and N categories include stations, and 
programing and rep companies. 

Radio 
(failures and liabilities) 

N 
(failures and liabilities) 

1983 39 $14,902,000 13 $39,235,000 
1984 51 $20,143,000 7 $4,268,000 

First half 1984 29 $12,538,000 4 $198,000 
First half 1985 17 $23,379,000 10 $14,815,000 

The television category includes affiliate and independent stations, subscription television stations, low - 
power TV's and translators. Cable television is not included but instead is counted in a wider catch -all 
category for diverse communications enterprises. 

Closed: KSET (FM) El Paso, TX 

John Dunn Jim Ray 

Jim Ray completing $1,750,000.0" acquisition from John Dunn 
Oct. 1, 1985 

QUIETLY BROKERING 
TOP -100 MARKET RADIO STATIONS 

AMERICOM MEDIA BROKERS, INC. 
Suite 1050 

900 Seventeenth Street, N.W. 
Washington, D.C. 20006 

(202) 737 -9000 
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spectively, to Brothers Broadcasting of Indi- 
ana for $603,000. Seller is owned by Rose 
Marie and Thomas Jurek, who have no other 
broadcast interests. Buyer is owned by 
James and John Balvich, brothers. James 
Balvich is Monticello, Ind. physician. John 
Balvich is salesman at WSAL(AM) Logans- 
port, Ind. WWII is on 1560 khz with 1 kw 
WLQI is on 97.7 mhz with 3 kw and antenna 
300 feet above average terrain. Broker: Burt 
Sherwood & Chapman Associates. 

I I CABLE I I 

System serving, Belleview, Cedar Key and 
Marion County, Fla. Sold by Starshine Ca- 
ble TV Inc. to Centel Cable Television Co. 
of Florida for approximately $3 million. 
Seller is principally owned by Alton Blakely, 
who also has interest in Tennessee -Kentucky 
Cable TV Co., Somerset, Ky. -based cable 
group of four systems. Buyer is subsidiary of 
Centel Corp., publicly traded, Chicago - 
based telephone company and cable MSO 
with over 300,000 subscribers in eight states 
headed by Alan Kutze, president. System 
serves 3,000 subscribers with 30 miles of 
plant. 
For other proposed and approved sales see 
"For the Record," page 87. 

Fifth Estate 
billionaires 
`Forbes' annual list of America's 400 
richest includes many media owners 

The increased value of broadcasting and ca- 
ble properties also increased the wealth of 
their owners, insuring that the Fifth Estate 
was well represented on Forbes's 1985 list- 
ing of the 400 richest Americans. 

Of the 14 billionaires listed in last week's 
issue, four are well known to the Fifth Es- 
tate. Samuel Irving Newhouse Jr. and Don- 
ald Edward Newhouse, who own the MSO 
NewChannels and have other cable inter- 
ests, currently share a fortune reported to be 
worth $2.2 billion (pending settlement of an 
estate tax case with the Internal Revenue 
Service). The net worth of Metromedia 
Chairman John Kluge was estimated by the 
magazine to be more than $1 billion, as was 
that of Fifth Estate investor Warren Buffett. 

Also among the very, very wealthy were 
numerous Rockefellers -the family -owned 
The Rockefeller Group owns Outlet Com- 
munications -led by billionaire David 
Rockefeller. 

Barbara Cox Anthony's and Anne Cox 
Chambers's ownership of Cox Enterprises 
and now -private Cox Communications 
makes them each worth at least $950 mil- 
lion, according to Forbes. Edward Lewis 
Gaylord, of the Gaylord station and publish- 
ing group, was estimated to be worth more 
than $600 million. 

The net worth of cable MSO owner O. 
Wayne Rollins's family was estimated to be 
at least $500 million, and that of television 
group owner Joe Lewis Allbritton more than 
$450 million. Kirk Kerkorian's majority 
ownership of MGM/UA and his other di- 
verse investments are worth at least $450 



million, according to the magazine. The five 
TV stations that Oveta Culp Hobby and her 
family own are a large part of her estimated 
$400 million fortune. 

Katherine Graham, chairman of The 
Washington Post Co., is worth at least $350 
million, said the magazine, as is Donald 
Worthington Reynolds (Donrey Media 
Group). Forbes disclosed that Reynolds's ca- 
ble partner in D -H Cablevision, Robert Sta- 
ples Howard, is also to be executor of Reyn- 
olds's estate. Howard, owner of Howard 
Publications (wive -Tv Buffalo, N.Y.), is on 
the list in his own right, at more than $250 
million. 

The quotable Roy Park, whom the maga- 
zine valued at more than $350 million, re- 
portedly said, " 'When things are running 
smoothly, I get bored.' " Helen Kinney Co- 
pley's publishing and cable empire was val- 
ued at about $335 million. Robert William 
Galvin, chairman of Motorola, has an own- 
ership interest in that company valued at 
$300 million. 

Rupert Murdoch's transfer of citizenship 
in September enabled him to join the list, 
although Forbes valued his 51% control of a 
vast media empire at only $300 million, 
based on the News Corp. stock price as of 
Sept. 6. Robert Edward (Ted) Turner 
weighed in at $300 million. Turner reported- 
ly explained his philosophy as, " 'Crash 
along at full speed until you hit some- 
thing.' " Next on the Forbes list was the 
founder of one company Turner recently 
bounced off of, former CBS Chairman Wil- 
liam S. Paley, whose worth was estimated at 
$290 million. One of Paley's partners in 
Whitney Communications is the widow of 
his now- deceased brother -in -law, Jock Whit- 
ney. The magazine valued Betsy Cushing 
Roosevelt Whitney's fortune at $275 mil- 
lion. 

The magazine noted that Dorothy Stimson 
Bullitt both "rafted Colorado Rapids age 85 
[sic]" and controls King Broadcasting which 
was part of assets valued at $275 million. 
Roy Edward Disney, whose holdings include 
Shamrock Broadcasting, is worth over $255 
million, as is Richard Alan Smith, who runs 
and has a major interest in General Cinema 
Corp. (woRZ -Tv Buffalo, N.Y.). Malcolm 
Austin Borg, who was valued at $250 mil- 
lion and who controls Macromedia Inc. 
(Gateway Communications), told Forbes, 
" 'I'm no big deal.' " 

James Landon Knight's interest in Knight - 
Ridder was valued at at least $220 million, 
as were the MCA holdings of Chairman Lew 
Wasserman, who reportedly told the maga- 
zine, " 'All you can do is hope your correct 
judgments outnumber your mistakes.' " Au- 
gust Christopher Meyer (Midwest Television 
Inc.) made the $200 million mark, as did 
Ormond Beach, Fla. -based Chapman Shaw 
Root (group owner Root Communications). 

Ownership of WSVN(TV) Miami undoubt- 
edly contributed heavily to the $200 million 
asset valuation of Edmund Newton Ansin. 
Single station ownership figured less impor- 
tantly in the cases of Gertrude Crain 
(wwus[r ii Big Pine Key, Fla.), $200 mil- 
lion; the reported $500 million fortune of 
Richard Mellon Scaife (KQV[AMI Pitts- 
burgh), or over $150 million attributed to 
Ivan Frederick Boesky (KGMC[TVI Oklaho- 

ma City). 
Stanley Hubbard's $195 million fortune 

has been boosted by escalating station val- 
ues, but he described the trend this way, 
" 'The people in this industry are like lem- 
mings following each other off the cliff.' " 

The recent merger between A.C. Nielsen 
Co. and Dun & Bradstreet stock provided 
the trusts controlled by Arthur Charles Niel- 
sen with D &B stock to be worth over $ 190 
million. Coca -Cola stock and cash received 
by Norman Milton Lear and Andrew Jerrold 
Perenchio put them in the Forbes column for 
the first time at $175 million each. 

TCI Chairman Bob John Magness ($170 
million) reportedly said, " 'Every time I 

think I've had the full course and am about to 
graduate, I find some new lesson.' " Ruth 
Chandler von Platen, last surviving child of 
Times Mirror founder Harry Chandler, had a 
reported fortune of over $165 million, and 
John Earl Fetzer, who has sold the Fetzer 
radio and television group, subject to FCC 
approval, was attributed with just $5 million 
less. 

John Herald Johnson's cable, publishing 
and radio interests are part of a $160 million 
media empire, said Forbes. Said Johnson, 
" 'You can't sell successfully to the black 
consumer market without me.' " James 
Stanley Gilmore Jr. is reportedly seeking 
more TV stations in the South to add to a 
station group and other investments valued 
at $160 million. Said Gilmore, " 'We are 
moving in areas where the sun is.' " 

Although the cut -off for the list of the 400 
richest Americans stayed at $150 million, 
there were fewer at the border line this year, 
said Forbes reporter Peter Newcombe. At 
the magic number was Mary Fendrich Hul- 
man (Wabash Valley Broadcasting Corp.); 
Frank Batten (Landmark Communications), 
and Orvon Gene Autry (Golden West Broad- 
casters). 

Charles Francis Dolan, chairman of Ca- 
blevision Systems Corp., just missed the 
cut -off at $130 million. And despite numer- 
ous investment coups, none of partners of 
Kohlberg Kravis Roberts & Co. (Wometco 
and Storer Communications) showed up on 

Fifth Estate Quarterly Earnings 
Company Quarter Revenue % Earnings % EPS -- 

(000) change ' (000) change' 

Anixter Brothers Fourth $170,606 4 $5,781 14 $0.32 
Year $650,949 9 $17,456 17 $0.96 

General Electric Third $6,520,000 -3 $575,000 2 $1.26 
Lorimar Fourth $62,511 32 $1,055 -41 $0.13 

Year $364,674 39 $28,41.6 144 $3.39 
Park Communications 

Third $27,648 8 $3,168 8 $0.23 
Satori Entertainment Year $4,371 39 $342 NM $0.14 
Time Inc. Third $846,881 13 $44,157 -4 $0.70 

Percentage change from same period year before.** Earnings per share. Parentheses indicate loss. NM 
means not meaningful. 

Anixter Brothers Chairman and Chief Executive Officer Alan Anixter said: "Cash and market- 
able securities ... increased 31 % over last year to $82.1 million. We have no domestic bank 
debt, and our current ratio is at three -to -one. Our net fixed assets are only 15% of our equity of 
$204.1 million." General Electric attributed results to "generally sluggish and uneven 
market conditions," which it saw continuing into 1986. Company said its consumer products 
earnings were "considerably below a year ago on somewhat lower revenues" mainly due to 
"industrywide oversupply of color television sets. Lighting results were slightly below 1984." 
Lorimar net income for year ending July 27 included "extraordinary loss" of $2.6 million, net 
of taxes, relating to settlement of production partnership agreement. Company said $61 
million in revenue was related to entry of Dallas into syndication. Park Communications 
said operating cash flow increased 12% to $5.1 million. Satori Entertainment reported 
loss for fiscal year ending May 31, 1984, of $100,253. For lime Inc., see story, page 81. 

August. 1985 

Acquired 
American Cablesystems 
Midwest 
a limited partnership, 
has acquired the assets of 

Joyce Cable, Inc. 
serving Joliet, Bollingbrook, Crest Hill, 
Frankfort, Lemont, New Lenox, Romeoville 
and Will County Illinois. 

CEA represented both the buyer 
and the seller in this transaction, 
This notice appears as a matter 
of record only. 

851 Lincoln Center 
5401 W. Kennedy Blvd. 
Tampa, FL 33809 813/877.8844 

e 
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Sold 
ICI Media of Andover, Inc. 
and 
ICI Media of Addii, Inc. 
serving 2,380 basic and 710 pay television 
subscribers in Warren County, Venango County, 
Crawford County, Forest County and Mercer 
County, Pennsylvania, and Ashtabula County, Ohio, 
has been sold to 

Cable Systems USA, Associates 
of Tionesta, Pennsylvania 
CEA mpresenied the seller 
in this transaction. This 
nntio ap¡wrs as a matter 
of record only. 

851 Lincoln Center 
5401 W. Kennedy Blvd. 
Tampa. FL 33609 813/877.8844 

e 
COMMUNICATIONS 

EQUITY 
ASSOCIATES 



the list. Forbes's Newcombe told BROAD- 
CASTING, "We are looking into them. We did 
not have their file solid enough yet to merit 
their inclusion on the list." 

There was fortune in numbers for many 
who are related to wealth through family 
trusts. The descendants of William Ran- 
dolph Hearst share a $1.5- billion trust, and 
some Bancrofts own Dow Jones stock worth 
about $520 million. Paul Block and brother, 
Bill, share a Toledo Blade Co. fortune worth 
about $300 million, and the additional 44 
descendants of Harry Chandler share a trust 
worth a reported $880 million. 

Eight descendants of William Cowles 
(KHQ Broadcasting) reportedly have be- 
tween them at least $250 million while 30 
descendants of Michael H. deYoung (Chron- 

icle Broadcasting Co.) share $450 million. 
Walt Disney's widow, Lilian, two daughters 
and 10 grandchildren have interests (includ- 
ing Retlaw Broadcasting) worth a reported 
$250 million. The founder of Fisher Broad- 
casting left over 60 heirs with a fortune 
worth at least $300 million. Descendants of 
Freedom Newspapers founder, Raymond C. 
Hoiles, are trying to resolve a dispute over 
the control of a media empire worth at least 
$1.3 billion. 

Another California -media clan, 
McClatchy, has 15 family members worth 
collectively at least $375 million, said 
Forbes, while 30 McGraws (of McGraw - 
Hill reknown) have approximately a 20% 
stake in that company valued at $450 mil- 
lion. Forbes valued the Pulitzer estate at 

$475 million while Gannett valued the me- 
dia empire started by J.E. Scripps (The 
Evening News Association) at $717 million, 
much of which will go to over 50 relatives. 

Another group of Scripps, from the line of 
E.W. , own a billion -dollar trust from media 
properties (including 80% of Scripps How- 
ard Broadcasting). Iphigene Ochs Sulz- 
berger (The New York Times Co.) presides 
over a trust estimated at $450 million. 

Some in the select group do not have a 
direct ownership of broadcasting or cable 
properties but nonetheless have recently pur- 
chased sizable positions in Fifth Estate com- 
panies, such as Robert Bass (Taft Broadcast- 
ing); Carl Henry Lindner II (Gannett); 
Laurence Tisch and brother, Preston (CBS), 
and Donald Joyce Hall (SFN Companies). 

C Ii Syuic) 
Lights off 

Evidence of the interference potential to AM 
radio of new radio frequency lighting de- 
vices has been accumulated by the National 
Association of Broadcasters. NAB has sub- 
mitted a 58 -page report to the FCC asking 
the commission to reconsider its approval of 
the RF light bulbs without the simultaneous 
setting of emission standards for the AM 
band. 

Regulations for using the devices, which 
emit energy at AM broadcast frequencies 
and are expected to replace less -efficient 
incandescent bulbs, were adopted by the 
FCC in August as part of its restructuring of 
industrial, scientific and medical equip- 
ment regulations. Although interim stan- 
dards for the protection of radio communi- 
cations services above 30 mhz were applied 
to the devices, the standards do not affect 
emissions in the AM band below 30 mhz. 

NAB had previously suggested that a 0.25 
microvolt- per -meter limit up to 10 meters be 
applied to the devices, but the commission 
turned down the proposal for lack of evi- 
dence. In the NAB report, which did not 
attempt to suggest limits on interfering em- 
missions, the group concluded an interfer- 
ence risk exists predominantly as a result of 
the cumulative effect of multiple RF light 
bulbs, rather than from individual devices. 

The report was compiled by NAB's AM 
improvement subcommittee and includes a 
comparative analysis of interference poten- 
tial from electrical dimmers and flourescent 
tubes, with devices tests for interference 
conducted along the AC power line, as well 
as radiated interference. 

Audio parade 

A number of audio gear manufacturers in- 
troduced new products at the annual Audio 
Engineering Society convention in New 
York last week. Included among them was 
console maker Studer Revox America of 
Nashville, which debuted its new line of 
compact mixing consoles, the 961/962 se- 
ries, designed for video editing, remote vid- 
eo and radio production and remote record- 
ing applications. The mixers offer stereo line 
level input modules with or without three - 
band equalizers. 

Other new consoles came from Harrison 
Systems of Nashville, which displayed for 
the first time its new Series 10 automated 
console system with two high -speed CMOS 
microprocessors, and from JBL Professional 
of Northridge, Calif., which showed a 12- 
channel broadcast console, models 
1691/1692 for radio and TV station use. 

Also at the convention: Mitsubishi Pro 
Audio Group introduced the new X -850 32- 
channel digital audio recorder using the PD 

Why do it yourself 
when we'll do it all 
for you? TELEVISION BROKERS. 
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pro digital format developed by the corn 
pany with AEG and Otan; 3M showed its 
new ScotchCart II broadcast audio car- 
tridge; Dolby Labs had on hand the new XP 
series multi -track noise reduction system at 
a cost ($14,950) 30% less than its SP prede- 
cessor; Telex had a series of new Audiocom 
intercom accessories and a new interface 
unit, and MEI Electronics had on display its 
new Digisound random access digital audio 
storage system for radio stations and record- 
ing studios. 

Halley's high -definition 

Sony Corp. has lent its high -definition video 
system to the American Film Institute for 
use in producing a music video short on 
Halley's Comet. The five -minute film, "Arri- 
val," is underwritten by grants from Procter 
& Gamble and will be transferred to 35 mm 
film and show in theaters in January and 
February 1986. The production, which will 
use facilities at Hollywood's EYE -On Stu- 
dios and the Sony Video Center at AFI's Los 
Angeles campus, is scheduled for comple- 
tion by the end of November. HDTV equip- 
ment from Ultimatte Corp and Grass Valley 
Group will also be used for the project, 
which is to be directed by music video vet- 
eran Keith Williams, along with supervising 
director, Joe Dante. 

Stereo for Paramount 

Paramount Studios will deliver stereo pro- 
grams by satellite to TV stations using Nor- 
cross, Ga. -based Wegener Communica- 
tions' Panda II audio transmission system. 
Stereo programs available from Paramount 
over the Wold Satellite TV network are En- 
tertainment Tonight, America and Solid Gold. 

SNG buy 

Hearst Broadcasting is outfitting its five TV 
stations with satellite newsgathering vehi- 
cles from Conus Communications ("Closed 
Circuit," Oct. 7). As part of a group purchas- 
ing agreement between the firms, SNG 
trucks and Conus news services will be on- 
line in the next few weeks at wrAE -TV Pitts- 
burgh, wBAL -TV Baltimore and wD'rN(TV) Day- 



ton, Ohio. KMBC -TV Kansas City, Mo., and 
WIEN -TV Milwaukee already have SNG capa- 
bility, as does wCVB -Tv Boston, scheduled to 
transfer to Hearst ownership in 1986. All are 
ABC affiliates, except the Baltimore station, 
which is a CBS affiliate. The amount of the 
deal was not disclosed. 

"Cor" for Big Apple 

C -Cor Electronics has signed an estimated 
$4.5- million agreement to supply Warner 
Amex Cable Communications with distri- 
bution electronics and systems design for 
the WA cable plant to be built in Queens and 
Brooklyn boroughs of New York. 

According to the State College, Pa. -based 
C -Cor, it has already begun shipments of 
gear including 550 mhz, 77- channel trunk 
and distribution amplifiers and main line 
passives. Deliveries will continue over the 
next several years, the company said. 

Reach out and telerecord 

CompuSonics Corp., developer of a digital 
music transmission system dubbed telere- 
cording, has announced a one -year joint 
agreement with AT &T to promote its use 
together with AT &T's Accunet Switched 56 
Service, for sending and receiving high - 
quality digital audio signals between re- 
mote data bases. 

The telerecording technology is based on 
the Denver -based audio equipment manu- 
facturer's hard disk -based professional digi- 
tal audio recording and playback system, 
slated for commercial delivery later this 
year. Accunet, according to CompuSonics, 
is a shared -user network providing dedi- 
cated service for transmission of high -speed 
digital information. The service will be avail- 
able in 34 cities by the end of 1985 and in 65 
by the end of 1986. 

Sustaining interest 

The Society of Motion Picture and Televi- 
sion Engineers has gained nine new corpo- 
rate sustaining members from the broadcast 
and film industries in recent weeks. Joining 
the Scarsdale, N.Y. -based membership or- 
ganization's existing 250 -plus sustaining 
membership rolls are: TFT Inc., Santa Clara, 
Calif. ; Abekas Video Systems Inc., Foster 
City, Calif.; Intergroup Video Systems, 
Gainesville, Fla.; B & B Systems, Valencia, 
Calif.; Computer Prompting Corp. of Wash- 
ington; Schwem Technology of Pleasant 
Hill, Calif.; lighting equipment manufactur- 
er RDS of Tokyo, Japan; YCM Laboratories, 
Burbank, Calif., and Motion Picture Associ- 
ation of America, New York. 

Foreign feed 

The Houston International Teleport became 
the first carrier other than AT &T or Comsat 
to transmit satellite feeds to West Ger- 
many's government -owned communica- 
tions carrier, Deutsche Bundespost. The 
transmissions, completed Oct. 4, brought 
taped and live news feeds on NASA's 61 -A 
space shuttle mission from the Johnson 
Space Center to the teleport via microwave, 
where they were uplinked via Intelsat's Ma- 
jor Path 1, then downlinked to a Bundespost 
facility in Raisting. The feeds then went via 
land -line to German television networks 
ARD in Hamburg and ZDF in Mainz. 

"Datebook" continued from page 28. 

mar hotel, Santa Monica, Calif. Information: (213) 474- 
3500 

Nov. 6- "The Citizen's Right to Know and Press Re- 
sponsibility," colloquium in Constitution Study Group, 
National Archives Volunteers. Program presented in 
collaboration with American Newspaper Publishers 
Association, AN PA Foundation and First Amend- 
ment Congress. National Archives Building, Washing- 
ton. Information: (202) 523- 03183. 

Nov. 6- Presentation of Women at Nbrk Broadcast 
Awards, presented by National Commission an Work- 
ing Women. Capital Hilton, Washington. 

Nov. 7- 8-13th annual communications law program, 
sponsored by Practising Law Institute. New York Hil- 
ton, New York. 

Nov 7- 8- National Federation of Local Cable Pro- 
gramers, Mid -Atlantic region, conference on commu- 
nity involvement in access television. Erie Hilton hotel, 
Erie, Pa. 

Nov 7- 9-18th annual directional antenna seminar, 
sponsored by National Association of Broadcasters 
science and technology department. NAB, Washington. 
Information: (202) 429 -5346. 

Nov. 7 -9 -Alpha Epsilon Rho, National Broadcasting 
Society, East Central regional convention, hosted by 
James Madison University AERho chapter. Sheraton 
Harrisonburg Inn, Harrisonburg, Va. 

Nov. 6-9--Athens International Video Festival, spon- 
sored by Athens Center for Film and Video. Athens, 
Ohio. Information: (618) 594 -6888. 

Nov. 7- 8- National Federation of Local Cable Pro- 
gramers mid -Atlantic region fall conference, "Access 
is Community Strength." Erie Hilton, Erie, Pa. 

Nov. 8- 9-Stereo TV /video conference, presented by 
University of Colorado at Denver, College of Music 
and Audio Engineering Society, Denver section. Uni- 
versity of Colorado, Denver. 

Nov. 8-9- National Federation of Local Cable Pro- 
gramers, Southeast region conference, "Access, To- 
day and Tomorrow" Tampa, Fla. 

Nov. 8-15- International Film & TV Festival of New 
York annual awards competition. Information: (914) 
238 -4481. 

Nov. 9 -Women in Communications, New York chap- 
ter, half -day seminar, "Career Strategies: Making the 
Right Moves in Communications. " YWCA, New York. 

Nov. 9- 10-Alpha Epsilon Rho, National Broadcast- 
ing Society, South regional convention, hosted by Uni- 
versity of Arkansas at Little Rock, AERhe chapter. 
University of Arkansas campus, Little Rock. 

Nov 9- 10-Alpha Epsilon Rho, National Broadcast - 
ing Society, Southwest regional convention, hosted by 
Sam Houston State University, AERho chapter. Sam 
Houston State University campus, Huntsville, Tex. 

Nov. 10-13-Association of National Advertisers 76th 
annual meeting. Boca Raton hotel, Boca Raton, Fla. 

Nov. 10-14 -Public Broadcasting Service Program 
Fair. Bellevue Stratford hotel, Philadelphia. 

Nov.11 -14- National Association of Regulatory Util- 
ity Commissioners annual convention. Marriott Mar- 

quis hotel, New York. 

Nov 12- International Radio and Television Society 
"Second Tuesday" seminar. Viacom Conference Cen- 
ter, New York. 

Nov 12- Washington Executives Broadcast Engi- 
neers monthly luncheon. Roma restaurant, Washington. 

Nov. 13 -"The Entrepreneurial Nbman," panel spon- 
sored by Washington chapter of American Women in 
Radio and Television. National Association of Broad- 
casters, Washington. 

Nov 13-14 Ohio Association of Broadcasters/Broad- 
cast Financial Management Association financial 
managers meeting. Holiday Inn Airport, Columbus, 
Ohio. 

Nov. 13-15-Oregon Association of Broadcasters fall 
conference. Hilton hotel, Eugene, Ore. 

Nov 13.15- Nevada Broadcasters Association fall 
convention. Alexis Park hotel, Las Vegas. 

Nov. 13- 16-Society of Professional Journalists/Sig- 
ma Delta Chi, national convention hosted by Valley of 
the Sun chapter. Phoenix Hilton. 

Nov 14- 16-16th annual Loyola National Radio Con- 
ference, sponsored by Loyola University and non- 
commercial WLUW(FM) Chicago. Holiday Inn, Mart 
Plaza, Chicago. Information: (312) 670 -3207. 

Nov 14-17-National Association of Farm Broad- 
casters annual meeting. Crown Center hotel, Kansas 
City, Mo. 

Nov 15 -Women in Communications, New York 
chapter, meeting. Topic: business protocol. McGraw - 
Hill building, New York. 

Nov 15- International Film & TV Festival of New 
York 28th annual awards ceremony. Sheraton Center 
hotel, New York. 

Nov 15-17- Foundation for American Communica- 
tions journalism conference on environment. Houston- 
ian, Houston. 

Nov. 15-17 -Women In Film festival, sponsored by 
Women in Film and California First Bank. Directors 
Guild of America Theater, Los Angeles. Information: 
(213) 613 -0593. 

Nov 16- Deadline for nominations for 1986 Editor of 
the Year Award, presented by National Press Founda- 
tion. Information: NPF, 1160 National Press Building, 
Washington, 20045. 

Nov. 16 -Alpha Epsilon Rho, National Broadcasting 
Society, West regional convention, hosted by Pepper - 
dine University. Pepperdine campus, Malibu, Calif. 

Nov. 18-20-Television Bureau of AdvertisinglSter- 
Ling Institute managing sales performance program 
for sales managers. Anatole, Dallas. 

Nov 19-- Southern California Cable Association 
seminar, with National Academy of Cable Programing, 
"A Salute to the Ace." Marina del Rey Marriott, Marina 
del Rey, Calif. 

Nov 19- Northern California Broadcasters Associ- 
ation membership luncheon. Trader Vic's, San Francis- 
co. 

Nov. 19-21- National television issues conference, 
"Television 1985 -86: Issues for the Industry and Audi- 
ence," sponsored by Hofstra Television Institute, 
Hofstra University. Hempstead, N.Y Speakers in- 

"TWENTY YEARS OF EXPERIENCE GOES INTO EVERY SALE" 

H.B. La Rue, Media Broker 
Radio TV CATV Appraisals 
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clude Frank Stanton, president emeritus, CBS Inc.; 
Brandon Tartikoff, NBC Entertainment; James Duffy 
ABC Broadcast Group; James Rosenfield, CBS/Broad- 
cast Group; Bruce Christensen, PBS; James Quello, 
FCC; Charles Dolan, Cablevision, and George Back, 
All- American Television. Information: (516) 560 -6800. 

No 2022- Television Bureau of Advertising 31st 
annual meeting. Anatole, Dallas. 

No 21-Bay Area animation showcase, sponsored 
by International Animation Association, Bay Area 
chapter. Bank of America Center, San Francisco. 

Nov. 22- 24- Intercollegiate Broadcasting System 
Nast Coast regional convention, hosted by noncom- 
mercial KFJC -FM Los Altos, Calif. Sainte Calire Hilton, 
San Jose, Calif. 

No 25-International Emmy Awards and gala, spon- 
sored by International Council of National Academy 
of Television Arts and Sciences. Sheraton Centre, N.Y. 

Nov. 26- Presentation of winners of fourth annual 
Nbrld Hunger Media Awards, funded and sponsored 
by entertainers Kenny and Marianne Rogers. United 
Nations, New York. 

t 

December 
Dec. 2.6- -North American Section, World Asaoci- 
ationforChristian Communication, 16th annual con- 
ference. Hilton Inn, Fort Lauderdale, Fla. Information: 
(313) 962-0340. 

Dec. 3- National Cable Television Association's Na- 
tional Academy of Cable Programing ACE awards 
ceremony and dinner. Beverly Theater and Beverly Wil- 
shire hotel, Los Angeles. 

Dec. 3.6 -North American Telecommunications 
Association annual convention and showcase. Into- 
mart, Dallas. Information: (202) 296 -9800. 

Dec. 4 -Ohio Association of Broadcasters sales work- 
shop. Embassy Suites, Columbus, Ohio. 

Dec. 4- Direct Broadcast Satellite Association annual 
meeting. Mayflower hotel, Washington. Information: 
(703) 768 -9495. 

Dec. 4- 5- "World Telecommunications," conference 
sponsored by Financial Times, examining relation- 
ship between business and telecommunications. Hotel 
Inter -Continental, London. Information: (01) 621 -1355. 

Dec.4- 6-- Nastem Cable Show, sponsored by Califor- 
nia Cable Television Association. Anaheim Conven- 
tion Center, Anaheim, Calif. 

Dec. 5-6- "Cable Communications Act: A Legislative 
Analysis and Update," workshop sponsored by Wash- 
ington Program of Annenberg School of Communica- 
tions. American Society of Association Executives, 
Washington. Information: (202) 737 -8563. 

Dec. 6- Deadline for entries in 26th international 
broadcasting awards, honoring "worlds best television 
and radio commercials of 1985," sponsored by Holly- 
wood Radio and Television Society. Information: 
HRTS, 5315 Laurel Canyon Boulevard, North Holly- 
wood, Calif., 91607. 

Dec. 6.8 -Alpha Epsilon Rho, National Broadcast- 
ing Society, Southeast regional convention, hosted by 
University of Central Florida, AERho chapter. Uni- 
versity of Central Florida campus, Orlando, Fla. 

Dec. 7-Associated Press W -Radio Association of 
California -Nevada regional seminar on "creative use 
of sound for radio and N" and "treatment, misconcep- 
tions and impact of AIDS." Oakland Airport hilton, Oak- 
land, Calif. 

Dec. 8-9-NBC midseason promotion executives con- 
ference. Dorat Country Club, Miami. 

Dec. 10-11-NBC promotion workshop. Doral Country 
Club, Miami. 

Dec. 10-13--General assembly of Unda -USA, nation 
al Catholic association of broadcasters and allied com- 
municators, including 20th annual Gabriel Awards ban- 
quet. St. Anthony Intercontinental hotel, San Antonio, 
Tex. Information: (215) 668 -9842. 

Dec. 11--Superwoman: Myth or Reality" panel spon- 
sored by Washington chapter, American Women in 
Radio and Television. National Association of Broad- 
casters, Washington. 

Dec. 11-Deadline for reply comments in FCC's Mass 
Media Docket 85 -108, FM /aviation interference. FCC, 
Washington. 

Dec. 15- Deadline for entries in eighth annual Henny 
Penny Playwriting Contest for young people, ages 5 to 
17, sponsored by Children's Radio Theater. Informa- 
tion: Children's Radio Theater, 1314 14th Street, N.W., 
Washington, D.C. 20005. 

Dec. 15-Deadline for entries in second annual media 
awards, sponsored by President's Committee on Em- 
ployment of the Handicapped and American Associ- 
ation of Disability Communicators. Information: 
PCEH, suite 600, 1111 20th Street, N.W, Washington, 
D.C., 20036. 

C r 

January 1986 
Jan. 5-9--Association of Independent Television Sta- 
tions 13th annual convention. Century Plaza, Los An- 
geles. 

Jan. 8- "New Technologies and Opportunities," panel 
in series sponsored by American Women in Radio 
and Television, Washington chapter, "Women at the 
Top." National Association of Broadcasters, Washing- 
ton. 

Jan. 9-10- Virginia Association of Broadcasters win- 
ter meeting and legislative reception. Marriott hotel, 
Richmond, Va. 

Jan. 9-12- Intemational winter consumer electronics 
show, sponsored by Electronics Industries Associ- 
ation/Consumer Electronics Group. Las Vegas Con- 
vention Center and Hilton and Sahara hotels. 

Jan. 13- 17- National Association of Broadcasters 
winter board meeting. Sheraton Mullet Bay Resort, St. 
Martin, Netherland Antilles. 

Jan. 15-Deadline for submissions to 36th annual Sid- 
ney Hillman Awards for outstanding achievements in 
media communications, sponsored by Amalgamated 
Clothing and Textile Workers Union, AFL-CIO, "to 
recognize contributions by the media which explore 
and advance the human condition." Information: Sid 
ney Hillman Foundation, 15 Union Square, New York 
10003. 

SOLD 

KMIX(FM) KCEY(AM) 
TURLOCK/MODESTIO, CALIFORNIA 

$3,750,000 
Hogan- Feldmann acted as broker in this transaction 

MEDIA 88REBS CONSULTANTSi' 
P0. Box 146 

Encino, California 91426 
Area Ciocie (818) 986 -3201 
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Jan. 17-21-NATPE International 23d annual con- 
vention. New Orleans Convention Center, New Or- 
leans. 

Jan. 23-24-B roadcast Promotion and Marketing Ex- 
ecutives board meeting. MGM Grand, Las Vegas. 

Jan. 30- Presentation of Sunny Awards for radio com- 
mercials produced in southern California, presented 
by Southern California Broadcasters Association. 
Sheraton Premiere hotel, Universal City, Calif. 

r 

February 1986 
Feb. 1-4-Sixth annual Managing Sales Conference, 
sponsored by Radio Advertising Bureau. Amfac Air- 
port hotel, Dallas. 

Feb. 2- 5- National Religious Broadcasters 43d annu- 
al convention. Sheraton Washington, Washington. 

Feb. 4-5-Arisona Cable Television Association annu- 
al meeting. Phoenix Hilton, Phoenix. Information: (602) 
257 -9338 

Feb. 74-Society of Motion Picture and Television 
Engineers 20th annual television conference. Chicago 
Marriott, Chicago. 

Feb. 9-14 -21st annual engineering management de- 
velopment seminar, sponsored by National Associ- 
ation of Broadcasters in conjunction with Center for 
Management Institutes. Purdue University, Stewart 
Center, Nest Lafayette, Ind. 

Feb. 12 -"The Politics of Office Survival," panel spon- 
sored by American Women in Radio and Television, 
Washington chapter. National Association of Broad- 
casters, Washington. 

Feb. 13.16- Howard University communications 
conference. Theme: "Communications: The Key to 
Economic and Political Change." Howard University 
campus, Washington. Information: (202) 636 -7491. 

Feb. 17- Deadline for papers for National Associ- 
ation of Broadcasters' broadcast engineering confer- 
ence, held in conjunction with NAB convention. Infor- 
mation: Engineering conference committee, science 
and technology department, NAB, 1771 N Street, N.W., 
Washington, 20036. 

Feb. 17 -Deadline for entries in William Harvey 
Awards, for writing on hypertension, sponsored by 
American Medical Writers Association, National 
High Blood Pressure Education Program and Squibb 
Corp. Information: Harvey Award, Squibb public af- 
fairs, P.O. Box 4000, Princeton, N.J., 08540. 

Feb. 25- National Press Foundation's annual awards 
dinner, including presentations of annual Sol Taishoff 
Award for Excellence in Broadcast Journalism and 
1986 Editor of the Year Award. Washington. Informa- 
tion: (202) 662 -7350. 

I t 

March 1986 
March 1- Deadline for entries in fourth annual Alcohol- 
ism and Communications Marketing Achievement 
Awards, sponsored by National Foundation for Alco- 
holism Communications. Information: NFAC, 352 Hal - 
laday, Seattle, 98109; (206) 282 -1234. 

March 47 -Audio Engineering Society 80th conven- 
tion. Congress Center, Montreux, Switzerland. Informa- 
tion: (021) 53- 34 -44. 

March 6-7-Advanced cable television seminar for 
senior professionals, sponsored by Washington Pro- 
gram of Annenberg School of Communications. Ameri- 
can Society of Association Executives conference cen- 
ter, Washington. Information: (202) 484 -2663. 

March 64 -17th annual Country Radio Seminar, spon- 
sored by Country Radio Broadcasters. Opryland ho- 
tel, Nashville. Information: (615) 327 -4488. 

March 12- American Women in Radio and Televi- 
sion Commendation Awards luncheon. Waldorf As- 
toria, New York. 

March 12- "Lobbying," panel sponsored by Ameri- 
can Women in Radio and Television, Washington. 
chapter. National Association of Broadcasters, Wash- 
ington. 

March 15-18-National Cable Television Association 
and Texas Cable Television Association combined 
convention. Dallas Convention Center, Dallas. Informa- 
tion: (202) 775 -3629. 

March 17- Deadline for entries in Samuel G. Engel 
International Television Drama Awards competition, 



sponsored by Michigan State University. Information: 
Kay Ingram, WKAR -TV, Michigan State University, East 
Lansing, Mich., 48824-1212; (517) 355 -2300. 

March 27- National Association of Black Owned 
Broadcasters second annual communications awards 
dinner. Sheraton Washington hotel, Washington. 

I 1 

April 1986 
April 7-10-Infocom '86, sponsored by Institute of 
Electrical and Electronic Engineers. Sheraton Bal 
Harbour hotel, Miami. 

April 9-13-Alpha Epsilon Rho, National Broadcast- 
ing Society, 44th annual convention. Sheraton North 
Park, Dallas. 

April 11- Broadcast Promotion and Marketing Ex- 
ecutives board meeting. Loew's Anatole, Dallas. 

April 13-16--National Association of Broadcasters 
64th annual convention. Dallas Convention Center, Dal- 
las. 

April 13-17- National Public Radio annual conven- 
tion. Town and Country hotel, San Diego. Information: 
Carolyn Glover, (202) 822 -2090. 

April 27-30-Public Broadcasting Service /National 
Association of Public Television Stations annual meet- 
ing. Loew's L'Enfant Plaza hotel, Washington. 

April 27-30-Broadcast Financial Management Asso- 
ciation/Broadcast Credit Association 26th annual con- 
ference. Century Plaza, Los Angeles. 

April 28.29- Cabletelevision Advertising Bureau fifth 
annual conference. Sheraton Centre, New York. 

I 1 

May 1986 
May 11- 15- National Computer Graphics Associ- 
ation seventh annual conference and exposition. Ana- 
heim Convention and Exposition Center, Anaheim, Ca- 
lit. Information: (703) 698 -9600. 

May 14-17- American Association of Advertising 
Agencies 68th annual meeting. Greenbrier, White Sul- 
phur Springs, W. Va. 

May 17 -21 -Fifth International Conference on Tele- 
vision Drama. featuring presentations on drama, ad- 
vertising, children's programing and international tele- 
vision. Michigan State University, East Lansing, Mich. 
Information: (517) 355-4666. 

May 18- 21 -CBS -TV annual affiliates meeting. Cen- 
tury Plaza hotel, Los Angeles. 

May 21- 25- American Women in Radio and Televi- 
sion 35th annual convention. Westin Hotel Galleria, Dal- 
las. 

May 25-31-Seventh Banff Television Festival. Banff 
Springs hotel, Banff, Alberta, Canada. Information: 
(403) 762 -3060. 

June 1986 
June 2-5- ABC -TV annual affiliates meeting. Century 
Plaza hotel, Los Angeles. 

June 8-11-NBC-TV annual affiliates meeting. Hyatt 
Regency, Maui, Hawaii. 

June 11 -17- Montreux International Television Sym- 
posium and Technical Exhibition. Montreux, Switzer- 
land. 

June 14-18- American Advertising Federation annu- 
al meeting. Grand Hyatt, Chicago. 

June 19-21- MarylandJDistrict of ColumbiaiDela- 
ware Broadcasters Association annual convention. 
Sheraton Fontainebleau Inn, Ocean City, Md. 

June 19-22 -NATPE International second annual 
production conference. Adam's Mark hotel, St. Louis. 
Information: (212) 757 -7232. 

June 22-25--Cable Television Administration and 
Marketing Society annual convention. Nkstin Copley 
Plaza, Boston. 

June 29-July 2- VirginiaAssociation of Broadcast- 
ers annual meeting and summer convention. Cavalier, 
Virginia Beach, Va. 

I J 

July 1986 
July 24-26- Eastern Cable Show, sponsored by 
Southern Cable Television Association. Atlanta. 

r I - 

Hor t_ e RecordD 
As compiled by BROADCASTING, Oct. 10 
through Oct. 16, and based on filings, au- 
thorizations and other FCC actions. 
Abbreviations: AFC -Antenna For Communications. 
AU- Administrative Law Judge. alt. -alternate. ann.- 
announced. ant.- antenna. aur.- aural. aux. -auxiliary. 
CH -critical hours. CP -construction permit. D -day. 
DA -directional antenna. Doc -Docket. ERP -effective 
radiated power. HAAT- height above average terrain. 
khz- kilohertz. kw- kilowatts. rn- meters. MEOC- 
maximum expected operation value. mhz- megahertz. 
MP- modification permit. N- night. PSA- presunrise ser- 
vice authority. RCL-remote control location. S -A- Scien- 
tific Atlanta. SH- specified hours. SL -studio location. 
TL- transmitter location. trans. -transmitter. TPO- trans- 
mitter power output. U- unlimited hours. vis.- visual. w- 
watts. - noncommercial. 

Ownership Changes 

Applications 

KRMH(AM) Leadville, Colo. (1230 khz; 1 kw -D; 250 
w -N) -Seeks assignment of license from Sprague Broad- 
casting Inc. to Phoenix Broadcasting Inc. for $130,000, 
comprising $30,000 cash and remainder note at 11 %. Seller 
is owned by Stanley R. Sprague, who has no other broadcast 
interests. Buyer is equally owned by Deborah L. Duell and 
Michael Lowery. Duell is account executive with KRDO -TV 
Colorado Springs, Colo. 

WIND(AM) Chicago (560 khz; 5 kw-U)-Seeks assign- 
ment of license from Westinghouse Broadcasting and Cable 

to Trchenor Media System Inc. for $6,855,000, including 
$1.5 million noncompete agreement, comprising $1.8 mil- 
lion cash and remainder note. Seller is station group subsid- 
iary of Westinghouse Electric Corp. It owns six AM's, four 
FM's and six TV's and is headed by Dan Ritchie. Westing- 
house is in process of selling it's cable interests. Buyer is 
Harlingen, Tex. -based station group of three AM's, one FM 
and one TV principally owned by McHenry Trchenor and 
family. Filed Oct. I. 

KQAM(AM)- KEYN -FM Wichita, Kan. (AM: 1410 
khz; 5 kw -D; 1 kw -N; FM: 103.7 mhz; 95 kw; HART: 860 
ft.) Seeks assignment of license from Long -Pride Broad- 
casting Co. to Roth Broadcasting of Wichita Inc. for $8 
million. Seller is owned by Jim Long and Charlie Pride. It 
also owns KAYC(AM) -KAYD(FM) Port Arthur- Beaumont, 
Tex. Pride is country and western singer. Buyer is owned by 
David A. Roth, who also owns WIRA(AM)- WOVV(FM) 
Fort Pierce, Fla.; WKPE -AM -FM Orleans, Mass., and 
KCBN(AM) -KRNO(FM) Reno. Filed Sept. 30. 

WMGM -TV Wildwood, N.J. (ch. 40; NBC; ERP vis. 
16.6 kw; aur. 1.66 kw; HAAT. 200 ft.; ant. height above 
ground: 223 ft.)- -Seeks transfer of control of S. Jersey 
Broadcasting Corp. from Robert R. Nelson (25 %), Wilbur 
Schonek (12.5 %) and his son, Rudolph (12.5 %), to Howard 
L. Green and Donald Simmons for $ 108,000. Seller, Robert 
Nelson, owns WBRD(AM) -WDUV(FM) Bradenton, Fla., 
and with others owns WXLT-TV Sarasota, Fla. Buyers al- 
ready own 50% and also own WOND(AM) Pleasantville, 
N.J.; WENY -AM -TV and WLEZ(FM) Elmira and WKAL 
(AM)- WTCO(FM) Rome, all New York. Filed Oct. 3. 

WRKL(AM) New City, N.Y. (1910 khz; 1 kw -D)- 
Saks assignment of license from Rockland Broadcasting 
Co. to Rockland Communicators for $1,118,000. Seller is 
owned by Betty Ramey, who has no other broadcast inter- 
ests. Buyer is equally owned by station manager, Barbara 
Lewis, Harvey Sandler, Mario Gabelli, Robert Buford and 
Saul Rosenzweig and his wife, Carol. Sandler owns Sandler 

Sg I 
Dex Allen, Ted Atkins and the Partners of 

Thorsnes, Bartolotta, McGuire and Padilla, 
acting on the behalf of 

COMMONWEALTH BROADCASTING 
OF NORTHERN CALIFORNIA 

have acquired radio stations 
KSAC (FM), 

SACRAMENTO, CALIFORNIA 
and 

KSJQ (FM), 
MANTECA, CALIFORNIA 

from 
JONSSON COMMUNICATIONS CORPORATION 

for 
SI 1 million 

Our Associate Elliot B. Evers initiated the transaction, assisted 
in negotiations and aided Commonwealth in obtaining financing. 

Elliot B. Evers 
616 Second Avenue, San Francisco, CA 94118 (415) 387 -0397 
PUTTING BUYERS AND SELLERS TOGETHER FOR OVER 31 YEARS 

C (,HAPMAN ASSOCIATES' 
nationwide media brokers 

Executive Offices: 1835 Savoy Drive, Atlanta, Georgia 30341 (404) 458 -9226 
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Associates, Hewlett, N.Y. -based investment counselor. Ga- 
belli owns Gabelli & Co., New York -based securities broker. 
Buford owns Buford Television, Tyler, Tex. -based station 
group of two TV's. Rosenzweig is president of Figgie Inter- 
national, Willoughby, Ohio-based, publicly traded diversi- 
fied manufacturer. Filed Aug. 19. 

KTPX(TV) Odessa and KWAB(TV) Big Spring, both 
Texas (KTPX: ch. 9; NBC; ERP vis. 316 kw; aur. 45.7 kw; 
HART. 1,270 ft.; ant. height above ground: 1,080 ft.; 
KWAB: ch. 4; NBC; ERP vis. 12.9 kw; aur. 1.5 kw; HAM': 
380 ft. ant. height above ground: 497 ft.)- -Seeks assign- 
ment of license from Permian Basin Television Corp. to MSP 
Television of Midland- Odessa for $16.5 million. Buyer is 
owned by Francis A. Martin (50%), James H. Smith (25 %) 
and Glen E. Pickell (25 %). Martin is chairman and CEO of 
Chronicle Broadcasting, San Francisco-based station group 
of four TV's. Smith is vice president and general manager of 
KRON -TV San Francisco. Pickell is vice president, finance 
and administration, Chronicle Broadcasting. Filed Oct. 4. 

New Stations 

AM 
Sandy Springs, Ga. -Spann Communications seeks 

1160 khz; 10 kw -D; 400 w -N. Address: 5525 S. State St., 
Chicago 60621. Principal is owned by Pervis Spann, who 
owns WVON(AM) Cicero, Ill., and WXSS(AM) Memphis. 
Filed Oct. I. 

FM's 
Winslow, Ariz.- Mid -America Gospel Radio Network 

Inc. seeks 105A mhz; 100 kw; HAAT: 993 ft. Address: One 
Parkside Plaza, St. Louis 63103. Principal is owned by Gary 
Morse and Burt W. Kaufman. It owns seven FM's. It is also 
app. for nine new FM's. Filed Sept. 26. 

FCC low -power television CP forfeitures 

FCC rules state that low -power TV permittees have one year to construct stations. The 
following low -power station construction permits have been forfeited for failure to construct 
and the call signs deleted. 

Ariz K55DU Villareal Broadcasting Co. Flagstaff 
Ariz K22AM Mountain TV Network Inc. Vernon 
Ark. K28AH Low Power Television Inc. Paragould 
Calif. K15A0 Ronald J. Malik Merced 
Colo. K61CO Black Coalition for Media Diversity Howard 
Colo. K40A0 Eddie Robinson Pagosa Springs 
Colo. KO8KJ Focus Translators Inc. Sterling 
Fla. W62BC Minority Entrepreneurs Inc. Milboume 

Ga. W55AU Munch- Vkstenhaver Co. Ashbum 
Hawaii K1OMH He's the One Broadcasting Hanalei 
Hawaii K54AX Visen Unlimited Inc. Honolulu 
Hawaii K24AJ Atlantic & Carribean Communications Co. Lihue 
Hawaii K29AF Mountain TV Network Inc. Lihue 
Idaho K53BK Creative Broadcast Communications Burley 
III. W39AH Ventures in Communications Inc. Springfield 
Ind. W52AC Arthur K. and Carl H. Muselman Geneva 
Ind. W54AD TV. America Corp. Terre Haute 
Iowa K26A1 Mountain TV Network Inc. Decatur City 
Iowa K28AJ Mountain TV Network Inc. Decatur City 
Iowa K22AI Crawford Communications Inc. Denison 
Iowa K30A0 Christenson Broadcasting Co. Humboldt 
Iowa K43AM Worthington Daily Globe Inc. Spirit Lake 
Kan. K35AI Iola Register Publishing Co. Iola 

Ky. W38AE WMLTV Co. Murray 
Me. WO6AT Midsouth Broadcasters Calais 
Me. W15AC Saco River Communications Corp. Caribou, Presque Isle and Foil Fairfield 

Mich. W60A0 Blue Water Television Service Port Huron 
Mo. K22AJ Women's Low Power Stations Glendive 
Mo. K2OAH Frank Merenghi Maryville 
Mo. K42AQ Green Hills LPTV Inc. Milan 
Mo. KO8KH Benton Community Television Inc. Mound City Craig, Oregon, Forest City and Rula 

Mo. K3OAN American Lo-Power Television Network Inc. Trenton 
Mo. K72NA Green Hills LPTV Inc Trenton 
Mont. KO8KG Debra M. Kamp Miles City 
Mont. Kl SAO Sylvia G. Franco Miles City 
N.D. K10MJ Harlan L. Jacobsen Cleveland- Medina 
N.D. K72AL Mountain TV Network Inc Devils Lake 
N.M. K61C0 Nathan R. Burke and Lucille D. Rubin Alamogordo 
N.M. K55DV Comstat Corp. Albuquerque 
N.M. K32A0 Mountain N Network Inc. Central 
N.M. W04BO Globe Publishing Co. Ironwood 
N.M. K52A0 Munch- Vestenhaver Co. Santa Rosa 
N.M. K54AY Munsch- WestenhaverCo. Truth or Consequences 
Nev. K26AG Echonet Corp. Ely 

Okla. K24AK He the One Broadcasting Weatherford 
Ore. K35AE Cascade Pacific Television Myrtle Creek 
Tex. K45AP Tel -Radio Communications Properties Inc. Brownwood 
Tex. K6OCA American Christian Television System Inc. Brownwood 
Tex. KO9UG Longhorn Broadcasting Childress 
Tex. K55DS illareal Broadcasting Co. Pecos 
Tex. K07TB 8T Broadcasting Co. Sydner 
Tex. KO2MP Orion Broadcast Group Inc. Tyler 
Tex. K4i3AS Area Christian TV Station Uvalde 
Tex. K30A1 Area Christian TV Station Uvalde 
Utah KO7TC Harlan L. Jacobsen Moab & Spanish City 
Utah K35AG Wbmen's Low Power Television Price 
Utah K19AH Mountain TV Network Inc. Scipio 
V.I. W33AF Island Television Corp. St. Croix 
V.I. W50AD Island Television Corp. St. Thomas 
Va. W43AI American Black %ice Inc. Newport News- Hampton 
Wash. K19AG Skagit Valley Publishing Co. Mt. érnon- Burlington 
Ws. W69AT Channel 10 Inc. Hinkley and Pine City Minn. and Grantsburg 

o. 
WWyyo. 

K19A1 

K46AR 
Focus Translators Inc. 

Quentin L. Breen 
Cody 
Laramie 

Wyo. KO3GE Telernax Rawlins 
Wyo. K17AG N ten's Low Power Stations Riverton 
Wyo. K16AI Telentax Riverton 

WY0- K16AG Southwest Radio Enterprises Inc. Sheridan 
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*Chicago, Ill.-The Thomas Jackson, Jr. Cultural Foun- 
dation seeks 90.7 mhz; 119 w; HAAT: 212 ft. Address: 1750 
E. 78th St., 60649. Principal is equally owned by Thomas 
Jackson, Jains McReynolds and Harold Pitts. It has no other 
broadcast interests. Filed Sept. 30. 

University, Miss. - Oxford Radio Co. seeks 92.1 mhz; 3 

kw; HAAT: 328 ft. Address: P.O. Box 73, Batesville, Miss. 
38606. Principal is owned by J. Boyd Ingram (75 %) and his 
son, John (25 %). Elder Ingram owns WBLE(AM)- 
WJBI(FM) Batesville, Miss., where younger Ingram is 
comptroller. He also owns 50% of WTGY(AM) Charleston, 
Miss. Filed Sept. 25. 

*Alcoa, Tenn.- Foothills Broadcasting Inc. seeks 89.1 

mhz; 3 kw; HAAT: 231 ft. Address: 953 Radnor Dr., Mary- 
ville, Tenn. 37801. Principal is headed by Stephen Mosely. 

Filed Sept. 30. 

Facilities Changes 

Applications 

AM's 

Tendered 

WYTI (1570 khz) Rocky Mount, Va. -Seeks CP to in- 
crease power to 2.5 kw. App. Oct. 9. 

Accepted 

WYUS (930 khz) Milford, Ore. -Seeks CP to make 
changes in ant. sys. App. Oct. 8. 

WQAM (560 khz) Miami -Seeks mod. of lic. to move SL 
to 9881 Sheridan St., Hollywood, Fla. App. Oct. 8. 

WICO (1320 khz) Salisbury, Md. -Seeks CP to make 
changes in ant. sys. App. Oct. 8. 

WEBG (1580 khz) Ebensburg, Pa. -Seeks mod. of lic. to 
move SL outside city of lic. App. Oct. 8. 

FM's 

Tendered 

KWHO (100.9 mhz) Weed, Calif. -Seeks CP to change 
TL; change HAAT ro 352.6 ft., and make changes in ant. 
sys. App. Oct. 10. 

*WCQS (88.1 mhz) Asheville, N.C. -Se.kc CP to 
change TL; change ERP to .26 kw; change HAAT to 1,132 
ft., and make changes in ant. sys. App. Oct. 11. 

Accepted 

WQZX (94.3 mhz) Greenville, Ala. -Seeks CP to change 
ERP to 1.757 kw and change HAAT to 109 ft. App. Oct. 10. 

KLZE (97.7 mhz) Los Altos, Calif.-Seeks CP to install 
aux. sys. App. Oct. 9. 

WEZN (99.9 mhz) Bridgeport, Conn. -Seeks CP to 
change ERP to 27.6 kw and change HAAT to 669.12 ft. 
App. Oct. 9. 

W1OF (104.1 mhz) Waterbury, Conn. -Seeks CP to 
change ERP to 17.78 kw. App. Oct. 9. 

KLSS -FM (106.1 mhz) Mason City, lowa-Seeks mod. of 
CP to change TL and change HAAT to 986 ft. App. Oct. 10. 

WCAK (92.7 mhz) Catlettsburg, Ky.-Seeks mod. of lic. 
to move SL to 1301 Morningside Dr., Ashland, Ky. App. 
Oct. 10. 

WWIN-FM (95.9 mhz) Baltimore-Seeks mod. of lic. to 
move SL to Hawkins Point, Md. App. Oct. 10. 

WCAV (97.7 mhz) Brockton, Mass. -Seeks CP to change 
TL; change HAAT to 3 kw, and move SL outside Brockton 
city limits. App. Oct. 10. 

WXJY (96.3 mhz) Nantucket, Mass. -Seeks CP to 
change HART to 394 ft. App. Oct. 9. 

WZND -FM (99.3 mhz) Zeeland, Mass. -Seeks CP to 

change ERP to 2.4 kw. App. Oct. 9. 

KZMO -FM (94.3 mhz) California, Mo. -Seeks mod. of 
CP to change ERP to 1.66 kw and change HAAT to 428 ft. 
App. Oct. 8. 

KLHO (99.3 mhz) Thayer, Mo. -Seeks CP to change TL. 
App. Oct. 9. 

WKNE -FM (103.7 mhz) Keene, N.H.-Seeks CP to 
change ERP to 24.5 kw and change HAAT to 686.52 ft. 
App. Oct. 9. 

WCDO -FM (100.9 mhz) Sidney, N.Y -Seeks CP to 
change ERP to .94 kw. App. Oct. 9. 

KWEN (95.5 mhz) Tblsa, Okla.-Seeks mod. of CP to 



change TL; change ERP to 95.69 kw, and change HAAT to 
1,327.56 ft. App. Oct. 9. 

WTPA -FM (93.5 mhz) Mechanicsburg, Pa-Seeks mod. 
of CP to change TL; change ERP to 1.18 kw, and 524.8 ft. 
App. Oct. 9. 

KLTG (100.3 mhz) Lamesa, Tex.- -Seeks CP to change 
TL and change HAAT to 1,000 ft. App. Oct. 9. 

WVJZ (96.7 mhz) Orange, Va.- -Seeks CP to change ERP 
to 3 kw. App. Oct. 9. 

WMIL -FM (106.1 mhz) Waukesha, Wis. -Seeks CP to 
install aux. sys. App. Oct. 9. 

TV's 

Accepted 

KREY -TV (ch. 10) Montrose, Colo. -Seeks CP to change 
ERP to vis. 6.16 kw, aur. 1.36 kw. App. Oct. 10. 

WLIO (ch. 35) Lima, Ohio-Seeks CP to change ERP to 
vis. 661 kw, cur. 132 kw and replace ant. App. Oct. 8. 

Actions 

AM's 

KBBI (1250 khz) Homer, Alaska-Granted app. to 

change freq. to 890 khz; increase day and night power to 10 

kw, and change TL. Action Oct. 2. 

KOTZ (720 khz) Kotzebue, Alaska-Granted app. to in- 

crease day and night power to IO kw; change TL, and make 
changes in ant. sys. Action Oct. 2. 

KNCO (830 khz) Grass Valley, Calif-Granted app. to 
change TL. Action Oct. I. 

KKAR (540 khz) Hesperia, Calif.- Granted app. to in- 

crease power to 1.5 kw and make changes in ant. sys. Action 
Oct. 2. 

WDDD (810 khz) Johnson City, 111.-G Granted app. to 
change nighttime TL. Action Oct. I. 

WBOW (1230 khz) Terre Haute, Ind.-Granted app. to 
make changes in ant. sys. Action Oct. 2. 

KMNS (620 khz) Sioux City, Iowa - Granted app. to aug- 
ment radiation pattern. Action Oct. I. 

KPEL (1420 khz) Lafayette, La-Granted app. to in 

crease nighttime power to 1 kw and make changes in ant. 
sys. Action Oct. 2. 

WSDS (1480 khz) Ypsilanti, Mich.-Granted app. to re- 
duce nighttime power to 3.8 kw and modify nighttime direc- 
tional standard radiation pattern. Action Oct. 1. 

WCUE (1150 khz) Cuyahoga Falls, Ohio-Granted app. 
to make changes in ant. sys. Action Oct. I. 

WGFW (1580 khz) Morovis, P.R.- Granted app. to in- 

crease night power to 2.5 kw, DA -D and make changes in 

ant. sys. Action Oct. 2. 

WQBS (630 khz) San Juan, P.R.- Granted app. to make 
changes in nighttime DA pattern. Action Oct. I. 

WXSS (1030 khz) Memphis-Granted app. to make 
changes in ant. sys. Action Oct. 2. 

KBUK (1360 khz) Baytown, Tex. -- Granted app. to aug- 
ment standard pattern. Action Oct. I. 

KXAM (1440 khz) Helotes, Tex. -Retumed app. to in- 

crease power to I kw; change n, and make changes in ant. 
sys. Action Oct. 2. 

KLVR (1340 khz) Heber City, Utah -Returned app. to 

change freq. to 1210 khz and increase day power to 5 kw. 

Action Oct. 2. 

WFCL (1380 khz) Clintonville, Wis.- Granted app. to 
make changes in ant. sys. Action Oct. 2. 

KGOS (1490 khz) Torrington, Wyo.-Granted app. to 
change TL. Action Oct. 1. 

FM's 

KKFR (92.3 mhz) Glendale, Ariz.-Granted app. to 
change HAAT to 993.84 ft. Action Sept. 30. 

KKJJ (92.3 mhz) Payson, Ariz.-Granted app. to install 
new transmission sys. Action Sept. 30. 

KUAF (88.9 mhz) Fayetteville, Ark. -Granted app. to 
change freq. to 91.3 mhz; change n; change ERP to 100 
kw; install new ant., and make changes in ant. sys. Action 
Oct. I. 

KSPZ (92.9 mhz) Colorado Springs -Granted app. to 

change ERP to 52.7 kw and make changes in ant. sys. 
Action Sept. 30. 

WJQY (106.7 mhz) Fort Lauderdale, Fla.-Granted app. 
to change TL; change ERP to 100 kw, and change HAAT to 
984 ft. Action Sept. 30. 

WKLS -FM (98.1 mhz) Atlanta- Granted app. to change 

SL to 1800 Century Blvd., outside Atlanta city limits. Ac- 
don Sept. 30. 

WKCX (97.7 mhz) Rome, Ga-Dismissed app. to 
change ERP to .3 kw and change HAAT to 780 ft. Action 
Oct. 7. 

WSIE (88.7 mhz) Edwardsville, 111.- Granted app. to 
install new ant. and transmitter. Action Sept. 30. 

KMAJ (107.7 mhz) Topeka, Kan.-Granted app. to 
change HAAT to 1,214.4 ft. and change TL. Action Sept. 
30. 

WKTG (93.9 mhz) Madisonville, Ky- Dismissed app. to 
change ERP to 100 kw and change HAAT to 455 ft. Action 
Oct. 7. 

KQID -FM (93.1 mhz) Alexandria, La-Granted app. to 
change HAAT to 1,540 ft. Action Sept. 30. 

WBOS (92.9 mhz) Brookline, Mass.- Dismissed app. to 
change ERI' to 18 kw. Action Oct. 7. 

KRXL (94.5 mhz) Kirksville, Mo.- Granted app. to 
change TL and change HAAT to 990 ft. Action Sept. 30. 

WSEC (103.7 mhz) Williamston, N.C. -Dismissed app. 
to change ERP to 100 kw. Action Oct. 7. 

KVRM (91.9 mhz) Eugene, Ore.- Dismissed app. to 
change TL and change HAM' to 762 ft. Action Oct. 7. 

WNQQ (106.3 mhz) Blairsville, Pa.- Dismissed app. to 
change ERP to 2.4 kw. Action Oct. 3. 

WIOQ (102.1 mhz) Philadelphia- Dismissed app. to in- 
stall aux. sys. Action Oct. 7. 

WTLR (89.9 mhz) State College, Pa.- Dismissed app. 
to change ERP to 31 kw and make changes in ant. sys. 
Action Oct. 4. 

K001-FM (106.5 mhz) Jacksonville, Tex. -Dismissed 
app. to change nand change HAAT to 1,144.625 ft. Action 
Oct. 7. 

KGRA (106.3 mhz) Kermit, Tex. -Granted app. to 
change TL; change HAAT to 274 ft., and make changes in 
ant. sys. Action Sept. 30. 

KFMX -FM (94.5 mhz) Lubbock, Tbx.-G Granted app. to 
change TL and change HAAT to 817.05 ft. Action Sept. 30. 

KAJR (99.3 mhz) Yakima, Wash. -Granted app. to move 
SL outside Yakima city limits. Action Sept. 30. 

In Contest 

Review board made following decisions: 

Cumberland, Md. (Gary D. lèrrel and Rita L. Young) TV 

Summary of broadcasting 
as of August 31, 1985 

Service On Air CP'a Total 

Commercial AM 4.793 170 4,963 

Commercial FM 3.818 . 418 4.236 

Educational FM 1,202 173 1,375 

Total Radio 9,813 761 10,574 

FM translators 789 444 1,233 

Commercial VHF TV 541 23 584 

Commercial UHF TV 379 222 601 

Educational VHF TV 113 3 116 

Educational UHF TV 186 25 211 

Total TV 1,219 273 1,492 

VHF LPTV 220 74 294 

UHF LPN 127 136 263 

Total LPTV 347 210 557 

VHF translators 2,869 186 3,055 

UHF translators 1,921 295 2,216 

ITFS 250 114 364 

Low -power auxiliary 824 0 824 

TV auxiliaries 7,430 205 7,635 

UHF translator /boosters 6 0 6 

Experimental TV 3 5 8 

Remote pickup 12.338 53 12,391 

Aural STL & intercity relay 2.836 166 3.002 

- Includes oft -air licenses. 
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proceeding. Dismissed Young's app. and granted app. of 
7ènell for new TV station at Cumberland. By decision, Oct. 
4. 

New York (United Broadcasting Co. of New York Inc. and 
Osborne Communications Corp.) AM proceeding. Granted 
joint petition for approval of agreement and dismissed app. 
of Osborne; granted app. of United for renewal of lice. of 
WBNX(AM), and terminated proceeding. By order, Oct. 3. 

Charleston, W.Va. (National Communications Affiliates 
of West Virginia, et al) TV proceeding. Scheduled oral argu- 
ment for Nov. 1 on exceptions to initial decision of ALJ 
Joseph P. Gonzalez granted app. of Gemini Broadcasting of 
West Virginia Inc. for new TV station in Charleston, denying 
apps. of National Communications Affiliates, Long Broad- 
casting Systems Inc., West Virginia Telecasting Inc. and 
Channel 11 Broadcasting Corp. Each party has 20 minutes 
for argument. National, Long, West Virginia and Channel 11 

may reserve part of their time for rebuttal. By letter, Oct. 2. 

General counsel made following decisions: 

Miami (The New Continental Broadcasting Co., Dadeland 
Broadcasting Inc. and Community Broadcasters Inc.) AM 
proceeding. Under remand from court, granted joint petition 
by New Continental and Community and dismissed app. of 
The New Continental Broadcasting Co. By order, Oct. 2. 

San Antonio, Tex. (Las Misiones de Bejar Television Co. 
and Alamo Broadcasting Corp.) TV proceeding. Granted 
joint petition for approval of agreement and dismissed app. 
of Las Misiones; granted app. of Alamo for new TV station 
at San Antonio, and terminated proceeding. By order, Sept. 
30. 

ALJ Joseph Chachkin made following decisions: 

San Diego (Catherine Juanita Henry, et al) FM proceeding. 
By separate orders: granted motion by Mission Valley Radio 
and dismissed its app. with prejudice and granted petition by 
M. Rarlerte Stebbins and Paul Stebbins and dismissed their 
app. with prejudice. By orders, Oct. 2 & 4. 

ALJ John M. Frysiak made following decision. ' Palatka, Fla. (Pentecostal Revival Association Inc., et al) 
TV proceeding. Granted Pentecostal's motion for partial 
summary decision and resolved short- spacing issue in its 
favor. By MO&O, Oct. 4. 

ALJ Byron E. Harrison made following decisions: 

Oklahoma City (Kilgore Broadcasting, et al) TV proceed- 
ing. Granted joint motion filed by Kilgore Broadcasting and 
Richard Mendoza and dismissed app. of Non -Profit Televi- 
sion Concepts with prejudice. By order, Oct. 7. 

Hendersonville, Tenn. (Nelson Media Inc., et al) TV pro- 
ceeding. Granted motion filed by Burwood Broadcasting 
Corp. and dismissed its app. with prejudice. By order, Oct. 

Katy, Tex. (Horizon Community Broadcasters Ltd., et al) 
TV proceeding. Granted motion by Johnson Broadcasting 
Inc. and dismissed app. of Louise Brunson with prejudice. 
By order, Oct. 2. 

ALJ Edward Luton made following decisions: 

Tolleson, Ariz. (Great Arizona Broadcasting Co., et al) 
TV proceeding. By separate orders: granted motion by Mari- 
mar Communications Corp. and dismissed its app. with prej- 
udice and accepted Great Arizona's letter withdrawing itself 
from proceeding and dismissed its app. with prejudice. By 
orders, Oct. 2. 

Lawton, Okla. (Roni Deann Gardner, et al) FM proceed- 
ing. Granted Gardner's petition to enlarge issues against 
Atkins Broadcasting to determine whether Atkins misrepre- 
sented availability of transmitter site; whether Atkins failed 
to establish and maintain public file at location stated, and 
effects thereof on its qualifications to be commission licens- 
ee. By MO &O, Oct. 1. 

Roanoke, Va. (Roanoke TV 60 Broadcasting and South- 
west Virginia Television) TV proceeding. Granted motion 
for summary decision by Southwest Virginia and resolved air 
hazard issue in its favor. By order, Oct. 2. 

ALJ Walter C. Miller made following decision: 

Miami (Cuban -American Ltd., et al) TV proceeding. 
Granted Range Communications' motion and dismissed app. 
of Comuni -Centre Broadcasting with prejudice. By MO &O, 
Oct. 7. 

ALJ Joseph Stirmer made following decisions: 

Bakersfield, Calif. (Margaret Garza and Kern Communi- 
cations Co.) FM proceeding. Granted Kern's motion to en- 
large issues against Garza to determine whether Garza mis- 
represented facts or lacked candor in her supplemental 
answers to interrogatories of April 30, and in her answers 



and objections to interrogatories of March 21, and their 
effects on her basic and/or comparative qualifications to be 
commission licensee. By MO &O, Oct. 2. 

San Luis Obispo, Calif. (Pacific Television Ltd., et al) TV 
proceeding. Granted Pacific Television's petition to reopen 
record and enlarge issues against Community Media Corp. 
to determine whether Community violated commission rules 
by failing to report change in residence of its principal Alene 
R. Whitten, and effect thereof on basic and/or comparative 
qualifications of Community to be commission licensee. By 
MO &O, Oct. 2. 

Edgewater, Fla. (Radio Telephone Co. of Daytona Beach 
Inc., et al) PLMS proceeding. Granted joint motion for 
settlement agreements and dismissed app. of Leesburg Com- 
munications & Answering Service Inc. for Orange City with 
prejudice; granted amended apps. of RTC- Daytona and Ans- 
weRite for additional paging facilities in Edgewater and 
Deland respectively, and terminated proceeding. By 
MO &O, Oct. 4. 

Fort Lauderdale, Fla. (RICO General Inc., et al) FM pro- 
ceeding. Granted South Jersey Radio Inc.'s motion to en- 
large issues against Adwave Co. to determine whether Ad- 
wave or George Gardner misrepresented facts or lacked 
candor in making its divestiture commitment to commission 

and effect thereof on applicant's basic and/or comparative 
qualifications. By MO &O, Oct. 2. 

Pittsburg, Kan. (Family Broadcasting Co. and John H. 
Leland) TV proceeding. Granted motion for summary deci- 
sion by Family and resolved air hazard issue in its favor and 
granted motion for partial summary decision by Leland and 
resolved air hazard issue in his favor. By MO &O, Oct. 3. 

Boston (Digital Paging Systems Inc., et al) MDS proceed- 
ing. Partially granted joint request for issuance of construc- 
tion permit and conditionally granted Digital Paging Sys- 
tem's amended app. to substitute Bost MDS Co. for new 
station at Boston; dismissed apps. of Private Networks Inc., 
Midwest Corp. and Multipoint Information Systems Inc. 
with prejudice, and terminated proceeding. By MO &O, 
Oct. 4. 

Lubbock, Tex. (Page -A -Call, et al) PLMS proceeding. 
Dismissed with prejudice apps. of Harvey and Poka -Lambro 
Rural Telephone Cooperative for partial assignment of li- 
cense for PLMS station; dismissed with prejudice Harvey's 
app. for new two-way facilities at Lubbock, and dismissed 
with prejudice Poka -Lambro's ap. for extension of construc- 
tion permit. By order, Oct. 7. 

Services 
AERONAUTICAL CONSULTANTS 

TOWER LOCATION%HE IOW STUDIES 
FAA NEGOTixtIONS 

JOHN CHEVALIER, JR. 

AVIATION SYSTEMS, INC. 
28441 HIGNRIOGE Re STE 201 

ROLLING HILLS ESTATES. CA 90274 
(2131377 -3449 

301-731-5677 0^ bo<.0 rcn.,, 
o.,.yn r h.nu.. 

systems Ltd. 

..II.... ...a 70 ,a. 

BROADCAST DATA SERVICES 
Computerized Broadcast Service 

Including 
Data Base /Allocation Studies 

Terrain Profiles 
A Div. of Molly, Larson & Johnson, Inc. 

(703) 841-0282 

The Most Complete, Curent List With Kn. 

AVAILABLE 
AI! LETTERS 

pWS a1 cals aorta a -latta cmtretpM You aalecl. 
Na n bdaa 1W =Scat= da.maM1On 

(Lit alma.stea a AM. FM. TV. Manama cals) 
RAM tFOiMATDN CENTER 

575 Lea.gan Mae Now VOK. PLY.10022 
(212) 371 -482e 

Professional 
Services to the 

orrtwoll Broadcasting & 
Production 

asociales Industries 
inc. in 

Architecture 
Interior Design 

(818) 351 -5521 Technical Design 
Construction Mgt. 

Stephen Raleigh 
Broadcast Services 

Full Service Technical Consulting 
Specialists In Audio 8 RF Systems 

Facility Design 8 Installation 
P.O. Sox 3403, Princeton, N.J. 08540 

(609) 799 -4357 

FCC ON -LINE DATABASE 

datawonid 
Allocation Terrain Studies 

AM FM TV LPTV ITFS 

4827 Rugby Ave.. Suite 200 
Bethesda, MD 20814 

(301) 652 -8822 1- 800 -368 -5754 

Complete Listing Of: 

CALL LETTERS 
Cell Letter Systems 
P. 0. Box 13789 
Jackson, MS 39236 -3789 
(601) 981 -3222 

,J HORIZON INTERNATIONAL 
arMd0a41Imp14m4nu0pnEngIMWing 

Scot YIC.o facility p«gn a In.ilYMOn 
Stearn. Evaluation. I Critiques 

Emary.ncY s.nkr a support 
3637 E. Mot A7... Salta 1, Alm . AZ 65040 

602-437-3800 

IAMINONDI, INC. 
Connector Supplier 

to the Broadcast Industry 
Kings /ITT Cannon 

67 Jefryn Blvd. E. 
Deer Park, N.Y. 11729 

(516) 242-4700 

THE M STREET 
JOURNAL 

An authoritative weekly newsletter 
for radio. Format News FCC /CRTC 
Files *DP Activity. Free semple: 
Box 540381 Houston, TX 77254 

(713) 660 -5260 

Professional Cards/ 
Services Directory 
rates ... effective 

JANUARY 6. 1986: 
52 weeks $40 each. 
26 weeks $50 each. 

Additional info. 202 638 -1022 
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ALJ James F Tierney made following decisions: 

Pueblo, Colo. (Better Broadcasting Corp., et al) FM pro- 
ceeding. Granted joint request for settlement agreement and 
dismissed app. of Southern Colorado Broadcasting with 
prejudice. By MO &O, Oct. 3. 

Omaha (Omaha Channel 54 Inc., et al) TV proceeding. 
Granted Omaha Telecasters Inc.'s petition to enlarge issues 
to determine whether information concerning other broad- 
cast interests of its principals and adverse issues added 
against its principals in other proceedings and whether Nash- 
ville TV 58 Inc. and/or Wilbur O. Colom and Congress 
Street Properties had reasonable assurance of transmitter site 
in Nashville proceeding. By MO &O, Oct. 1. 

Raleigh, N.C. (Charles Ray Shinn, et al) TV proceeding. 
Granted joint request for settlement agreement and dis- 
missed apps. of Charles Ray Shinn, P. Michael Shanley and 
Brahman Communications with prejudice. By MO &O, Oct. 
1. 

Call Letters 

Applications 
Call Sought by 

New FM's 

KGRD 

WAZR 

WTMW 

Good Life Radio Inc., Orchard, Neb. 

Ruarch Associates. Woodstock. Va. 

New TV 

Urban Telecommunications Inc., Arlington. 
W. 

Existing AMs 

WJBX WNAB Mammoth Connecticasting Inc.. 

Bridgeport, Conn. 

WAQI WGBS Mambisa Broadcasting Corp., Miami 

FM's 

KELR -FM KYRS Dwaine F. Meyer, Chariton, Iowa 

WESK WES() Argonaut Broadcasting Inc., Cam- 

den. Me. 

KARS -FM KMLW Brooks Broadcasting Co., Belen, 

N.M. 

KKLI KCNR -FM Fort VanCouver Broadcasting 

Corp., Portland, Ore. 

Grants 
Call Assigned to 

Existing AM 

WPSO WGUL Carl J. and Betty Marocci, New Pon 

Ritchey, Fla. 

Existing FM's 

KJJJ KXJJ Double Eagle Broadcasting. Clifton. 

Ariz. 

KWLT KBZT Sandusky Radio of Southern California 

Inc.. San Diego 

WILT -FM WNOU Nutmeg Broadcasting Co., Williman- 

tic, Conn. 

WJFK WRZE Patch -Dunn & Associates Inc.. West 

Yarmouth, Mass. 

WOLC WRPM -FM Johnnie Dale Griffin. Poplarville. 

Miss. 

KLTH KCFM Florissant Broadcasting Co., Floris- 

sant. Mo. 

WKLZ WHRC -FM Russell and Susan Kinsley Port 

Henry, N.Y. 

WXRY WXRY --FM Pennington Communications of 

South Carolina, Ridgeland, S.C. 

KTXE KWLWAngelo Broadcasting Inc., San Ange- 

lo, Tex. 



tarotessionai caras 
A.D. RING & ASSOCIATES, P.C. 

CONSULTING RADIO ENGINEERS 

Suite 500 
1140 Nineteenth St.. N.W. 
Washington, D.C. 20036 

(202) 223-6700 
Member AFCCE 

SILLIMAN AND SILLIMAN 
8101 Georgia Ave. =805 
Silver Spring, MD 20910 

ROBERT M. SILLIMAN. P.E. 
(301 ) 5898288 

THOMAS B. SILLIMAN, P.E. 
(8121 8539754 

Member AF CCI. 

HAMMETT & EDISON, INC. 
CONSULTING ENGINEERS 

Box 68, International Airport 
San Francisco. California 94128 

141 5) 342 -5208 

Member AFCCE 

VIR JAMES 
CONSULTING ENGINEERS 

Applications and Field Engineering 
C mpulenzed F,eouency Surveys 

3137 W. Kentucky Ave. -80219 
(303) 937 -1900 

DENVER, COLORADO 
Member AFCCE & NAB 

HATFIELD & DAWSON 
Consulting Engineers 

Broadcast and Communications 
4226 6th Ave., N-W., 

Seattle, Washington, 98107 
(206) 783 -9151 

Member AFCCE 

JOHN F.X. BROWNE 
& ASSOCIATES. INC. 

CONSULTING ENGINEERS 
525 Woodward Avenue 

Bloomfield Hills. MI 48013 
Tel 1313) 642-6226 
Member AECCE 

LAWRENCE L. MORTON, E.E. 
AND ASSOCIATES 

Consulting Telecommun,coi,om Engineers 
AM. FM. TV, LPTV. CAN MOS. SII. 

Cellular. Fmld Engineering. Computerized 
Channel Scorches 

SUPERIOR LANE 
LAkE FOREST. CALIFORNIA 912630 

(714) .5l -4011 

PAUL DEAN FORD 
BROADCAST ENGINEERING CONSULTANT 

R.R. 12, Box 379 

WEST TERRE HAUTE, INDIANA 47885 

812.535.3831 

John Aalto, P.E. 

Consulting Engineer 
[El E VISION PRODUCTION AND POST PRODUCTION 

SYSTEMS DESIGN AND PROJECT MANAGEMENT 

IAIAI 780 2208 
4534 Van Noord Avenue 

Studio Gay. CA 91604 

EDM k ASSOCIATES. INC. 
8 /casDAN.FM.TVLPTYJIFS Translator 

Frequency Seances 4 Rule Makings 
C /CarnerCCaular. Satellites 

MMES. P/P Me,owaw 
FCC le Claw B PE Incensed wet 

1110 Vermont Are., N.W., Sent 1130 
.Mngtee, D.C. 20005 Phone 12021 2960354 

Member AFCCE 

ly CARL T. JONES CORPORATION 
co4sul,NG EGmEE,O 

nN.AA...000COwr.SN,NOmco.A rani 
InA 

MEMBER AECYC 

A3"W/gM 
SrrsAJaara.onl Se.nr,erCOwNe, 

Moffitt, Larson & Johnson, Inc. 
Consulting Telecommunications Engineers 

1925 North Lynn Street 
Arlington, VA 22209 

(703) 841 -0500 
Member AFCCE 

JOHN B. HEFFELFINGER 

9233 Ward Parkway, Suite 285 
816 -444 -7010 

Kansas City, Missouri 64114 
Member Ar<Cf 

E. Harold Munn, Jr., 
& Associates, Inc. 

Broadcast Engineering Consutants 
Box 220 

Coldwater, Michigan 49036 
Phone: 517-278-7339 

ENTERPRISE ENGINEERING P.C. 

Consulting Engineers 
PA/ HANNEL. PE 

PO Box 9001 Peoria. IL 61614 
(3091 691-4155 

Member AECCE 

D.C. WILLIAMS 
& ASSOCIATES, INC. 

Co .nq E^q.n 

Pos, SrSO,nCIF Bo. ^n 

FOLSOM. CALIFORNIA 95630 
(916) 933 -5000 

EVANS ASSOCIATES 
Consulting Communications Engineers 

AM4114TV-CAT VdTFS- SatNllt. 
Broadcatt Engineering Software 

216 N. Green Bay Rd. 
THIENSVILLE, WISCONSIN 53092 

Piton 1414) 2424000 
Member AFCCE 

JOHN J. DAVIS 
& ASSOCIATES 
CONSULTING ENGINEERS 

P.O BOX 128 
SIERRA MADRE. CA 91024 -0128 

(818) 355 -6909 

Member AFCCE 

George Jacobs 
& Associates, Inc. 

Consulting Broadcast Engineers 
Domestic & International 

Member AFCCE 

8701 Georgia Ave. 
Silver Spine, MD 

20910 
Suite 410 

(301) 587-8800 

RICHARD L. BIBY, P.E. 
COMMUNICATIONS ENGINEERING 

SERVICES, PC. 

CONSULTING ENGINEERS 
1800 Wilson Blvd., Suite 1003 

Arlington, Virginia 22209 
(703) 522 -5722 
Mamba, AECCE 

COHEN and DIPPELL, P.C. 

CONSULTING ENGINEERS 
1015 15th 81., N.W., Sala 703 

(202) 783-0111 

W._ehington, D.C. 20005 
Member AFCCE 

DAVID STEEL 
8c ASSOCIATES, l NC- 

P O Bo. 230 

Main Si. 4 Melvin Are 
Oueemtown, MO 21658 

(300 8274725 
Member AE<Cf 

JULES COHEN 
& ASSOCIATES, P,C. 

Suite 400 
1730 M St. N.W. 

Washington DC 20036 
1202/ 659.3707 
Member AFCCE 

ROSNER TELEVISION 
SYSTEMS 

CONSULTING & ENGINEERING 

250 West 57 Street 
New York. N.Y. 10107 

(212) 246-2850 

MATTHEW J. VLISSIDES & 
ASSOCIATES. LTD. 

STRUCTURAL CONSULTANT 
TOWERS. ANTENNAS. STRUCTURES 

Studies, Analysis, Design Modifications, 
Ins pdvoos, Supervision of Erecdon 

6867 Elm St., MCLaan,VA 22101 
Tel (703) 356 -9765 

Member AFCCE 

R.L. HOOVER 
Consulting Telecommunications Engineer 

11704 Seven Locks Road 
Potomac, Maryland 20854 

301 983 0054 
Member AFCCE 

SELLMEYER & KRAMER, INC. 

CONSULTING ENGINEERS 
J.S. Sellmeyer, P,E., S.M. Kramer, P,E. 

APPLICATIONS FIELD ENGINEERING 

PO. Bon 841 Mckinney, TX 75069 
214-542-2056 214-548-8244 

Member AFCCE 

t +aaaaaChi&tC- 
TELECOMMUNICATIONS ENGINEERS 

FM- TV- MDS -LPTV -Land Mobile 
Applications- Frequency Searches 

P.O. Box 924 
Dearborn, MI 48121 

(313) 562 -6873 

STRUCIUML DESIGN, ANALYSIS. EISPECTIONS 

wane C. Lame 

5 
Structural Engin..n 
2129 Second Street 
Whits Bow Minnesota 55110 
612/4294363 
535 South Washington 5t0.et 
Napentlle/Chirago, IlhnoiS 60540 
312/357 -0540 

Professional Cards/ 
Services Directory 
rates ... effective 

JANUARY 6. 1986: 
52 weeks $40 each. 
26 weeks $50 each. 

Additional info. 202 638 -1022 

LOHNES & CULVER 
Consulting Engineers 

1156 15th SI. N W . Suite 606 
Washington. O C 20005 

12021 296.2722 

Member AFCCE 

ANDRUS AND ASSOCIATES, INC. 
ALVIN H. ANDRUS, P.E. 

351 SCOTT ORIVE 
SILVER SPRING. MD. 20904 

A 301 384-5374 A MN,k. AFCCE 

CARL E. SMITH 
CONSULTING ENGINEERS 
AM -FM -TV Engineering Consultants 

Complete Tower and Rigging Services 
"Sendai( the Broadcast Industry 

for over 50 Fears" 
Box 317 Bath, Ohio 44210 

(216) 659 -4440 

Mullaney Engineering, Inc. 
Consulting Telecommunications Engineers 

9049 Shady Grove Court 
Gaithersburg, MD 20877 

301.921 -0115 
Member AFCCE 

C. P. CROSSNO & ASSOCIATES 
Consulting Engineers 

P.O. Box 18312 
Dallas, Texas 75218 

(214) 669 -0294 

Member AFCCE 

SHERMAN & BEVERAGE 
ASSOCIATES INCORPORATED 

CONSULTING & 
FIELD SERVICES 

P.O. Box 770 
WILLIAMSTOWN, NEW JERSEY 
16091728 -2300 08094 

TM 

11503 Sixetse Vey Dr/Reston. Wpm 71W1 
1701 North Greenville Avenue, Sub 814 

Richardson. Telas 750BI 

Commune-Morn En0eaete9 Services 

Miry L Steeple. Worse 70106 
G Pa Man, Teem 214.38.3188 

D.B. COMMUNICATIONS, INC. 
BroadcasuRCC /cellular /satellite 

Telecommunications Consultants 
4401 East Vvést Highway. Suite 404 

Bethesda, Maryland 20814 
(Located in Washington, D.C. Area) 

(301) 654 -0777 
contact: Darrell E. Bauguess 

RJ. GRANDMAISON, P.E 
11G NlF NG CONSULTANT 

BROADCAST AND COMMUNICATIONS 

10224 WENDOVER DRIVE 
VIENNA, VIRGINIA 22180 

(703) 281 -1081 
Member AFCCE 

LECHMAN & JOHNSON 
Telecommumcalons Consultants 

Applications Tale Engnring 
2033 M Street N W Suite 702 

Washington DC 20036 

12021 775.0057 



Classified Advertising See last page of Classified Section for rates, 
closing dates. box numbers and other details. 

RADIO 
HELP WANTED MANAGEMENT 

General manager. Southeast group operator is seek- 
ing experienced GM for dominant AM station. Excel- 
lent salary, benefits, and growth opportunities. Send 
complete resume and references to Box T -140. 

Sales manager You will run the sales staff. Must have 
experience in hiring, training, motivating and leading a 
sizable staff. Excellent location and opportunity and we 
will gladly pay for performance. Box U -15. 

Manager for a 100,000 watt FM station in northern Wis- 
consin. Experience in sales to lead a sales staff to 
conquer an underdeveloped market. Outgoing self - 
starter who wants to be the best. A B.A. degree in a 
related field a must, experience a requirement. Write 
Box U -3. 

State network general manager needed; must have 
network sales and operations experience. State-of-the- 
art operation, satellite delivered network in growing 
Sunbelt state. Send resume to Box U -23. 

GM with sales at FM near Knoxville. Great growth 
potential. Supportive absentee broadcaster owner. Im- 
mediate need. Call Art at 1- 904 -892 -3158. 

Sales manager. We are looking for an outstanding indi- 
vidual to lead and motivate sales staff. Individual must 
sell local accounts and agencies. Proven record of 
sales and management a must. Extremely attractive 
mid -Atlantic market. Profitable AM/ FM combo. Corn - 
pensation package negotiable. An excellent opportuni- 
ty All replies held in strict confidence. EOE. Box U -36. 

General manager for metro Missouri group owned FM. 
Station has long history of high ratings and profits. 
Applicant must have good people skills and a proven 
success record as sales or general manager. You will 
manage staff with emphasis on sales. Ability to hire, 
train, and manage sales staff for high billing essential. 
Rush resume and salary requirements to Box U -35. 
EOE, M/ F. 

Sales Manager wanted for East Texas AM -FM. Send 
resume and references to Richard Martin, Box 192, 
Kilgore, TX 75662 or call 214 -984 -2001. EOE. 

Station/Sales manager for country format, send letter 
of application and resume to Willis Deal, WSPF, P.O. 
Box 1709, Hickory, NC 28603 or call 704 -328 -1731. 
EOE. 

Director of Business Affairs. Summit Communica- 
tions Inc., a rapidly expanding, diversified communica- 
tions company is seeking an experienced individual to 
be the Director of Business Affairs for WCOA/WJLQ 
Radio, Pesacola, FL. The individual selected will be 
responsible for the management of finance, personnel 
administration, purchasing, and office managment in a 
decentralized management environment. Position re- 
quires working knowledge of accounting and finance 
principles. Must have 5 or more years experience in 
managing a decentralized business office. Experience 
in personnel administration, budget preparation and 
knowledge of FCC rules desirable. Excellent salary 
and benefit program. Interested applicants send de 
tailed resume and salary history to: Corporate Director, 
Human Resources, P.O. box 10418, Winston- Salem, 
NC 27108. An equal opportunity employer, M/ F/ H. 

General Manager: University FM station. Must have 
academic preparation and professional experience in 
broadcasting, including successful non -commercial or 
commercial station management record or potential for 
success in broadcast management position. Exper- 
ience with volunteers, student interns desirable. MA 
required; Ph.D preferred. Salary competitive. Send let- 
ter of application, complete resume and three letters of 
recommendation to: Vice President Alex Sanchez, Uni- 
versity of New Mexico, Scholes Hall 222 -D, Albuquer- 
que, NM 87131. Appointment beginning October 1, 

1985. Open until filled. EOE/AAE. 

National /Regional Sales Manager for high flying AC./ 
Must have excellent track record in national and re 
gional or local sales. Excellent earnings and benefits. 
Send resume to: Jack Collins, KSMG -Magic 105, 8930 
Winds Drive, Suite 500, San Antonio, TX 78239. 

General Manager: Growing broadcast group has 
opening for general manager in top 100 market in Ohio. 
Excellent salary, benefits, and growth potential to head 
up radio properties for the company Sales managers 
are invited to apply Send resume and references to 
Box U -82. 

Local manager wanted. FM, Arizona resort town near 
Phoenix. Equity available. Inquire in confidence Dou- 
ble Eagle Broadcasting, Box 6324, Ft. Smith, AR 
72906. 

General manager for Wrangell Radio Group (KSTK- 
FM). Three years management experience, (pref. Pub- 
lic Radio) BA/BS equivalent; strong management, de- 
velopment, financial experience; grant -writing, 
production experience a plus. Salary DOE. Send re- 
sume to Barbara Cameron Caum, President, P.O Box 
282, Wrangell, AK 99929. EOE. 

HELP WANTED SALES 

Texas Panhandle City of 30,000 seeking aggressive 
sales person with at least one year in sales. Announc- 
ing and play by play would be a plus. Send resume to: 
Darrell Sehorn, KGRO -KOMX, P.O. Box 1779, Pampa, 
TX 79065. 

Territory sales manager for Missouri farm station. Ca- 
pable of runing three person sales office. $24,000 start- 
ing salary plus incentives. KMZU Carrolton, MS 64633. 
EOE. 

Announcer- salesperson In Chattanooga. 3 hr shift 
plus production. Pay is $1800 per mo. in advertising 
credit on station. Sell it for cash or trade. It amounts to 
100% commission on first $1800 and 40% commission 
on all over $1800 per month. Sales include combina 
tion of discount coupons with radio advertising. Two 
shifts available. Living accommodations possible for 
couple. 615 -756 -7635. 24 hrs. or write "AI ", 399 
Somerville ave., Chattanooga, TN 37405. 

Sales representative needed immediately for 24 hr. 
FM near Knoxville. Great growth potential. Call Art at 1- 
904-892 -3158. 

Medium market sales manager and salespersons 
wanted in Central Connecticut. New ownership build- 
ing staff. Good deal for good people. Send your info 
NOW to Box U -77. 

Salespeople needed, all levels of experience, for posi- 
tions in many markets. Make your next move the right 
move. Tartan Consultants (603) 431 -1481. 

Need Immediately: Aggressive high -energy radio sa- 
lesperson. Solid, established position open due to 
move up by current executive. AM/FM ABC affiliate. 
Resume to Jay Emrick Sales Manager, WLPOMIAJK, 
P.O. Box 215, LaSalle, IL 61301. Equal opportunity em- 
ployer, M/F. 

Experienced sales manager AM /FM combo fast 
growing medium market in Southeast. P.O. Box 1427, 
Dothan, AL 36302. 

If you have two to three years experience, proven 
track record and looking for stability, we'll give you a 
good salary and commissions, benefits and best list in 
the house. Interested? Call 518- 943 -5464 for Jim 
Brady, Sales Manger. EOE. 

West Idaho small market combo,seeking hard work- 
ing salesperson who desires management. We are a 
young dynamic company. Send resume to: Charles 
Love, Love Radio Group, 16025 N. 33rd Ave., Phoenix, 
AZ 85023. 

$50,000+ Opportunity. Major market Ohio AM/FM 
combo seeks aggressive account executive with over 
3 years radio sales success. Generous draw and 
fringes. Great list. Super numbers. Hiring now Act fast. 
EOE. Box T -125. 
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HELP WANTED ANNOUNCERS 

Announcer /newsperson. Small market. Afternoon 
news. Weekend airshift. Congenial working conditions. 
One year air experience. Send tape and resume to: 
WTTF, P.O. Box 338, Tiffin, OH 44883. 

Western Idaho small market combo, seeking hard 
working announcer to join an aggressive young com- 
pany Send tape & resume to Charles Love, Love Radio 
Group, 16025 N. 33rd Ave., Phoenix, AZ 85023. 

Regional Rhode Island area FM, looking for full time 
announcer for morning show Format is "mellow jazz", 
programmed by parent company. Candidates should 
be from New England states. Prefer RI. Send tape and 
resume to Operations Manager, WOTB, 679 West Main 
Rd., Middletown, RI 02840. WOTB is an equal opportu- 
nity employer. 

HELP WANTED TECHNICAL 

Assistant chief engineer. WGR Radio seeks exper- 
ienced engineer for well -equipped 50KW FM and 5KW 
AM. FCC license required. Must be familiar with STLS, 
RPU set -up, transmitter maintenance and remote con- 
trol. Must be self starter and eager to work for the best 
radio station in town. Send resume to: Chief Engineer, 
WGR Radio, 464 Franklin St., Buffalo, NY 14202. An 
equal opportunity employer. 

Chief engineer needed ASAP for KQIZ AM/FM Amaril- 
lo, Texas. Class C FM and daytime AM. Good facility, 
money and city Rush resume to: D. Alexander, GM, 
KQIZ, P.O. Box 7488, Amarillo, TX 79114. EOE. 

Mid- Atlantic news -talk station is taking applications 
for entry-level reporter -anchor position. If you've got 
some experience, or are just out of college, we may 
have a position for you. Send resume, tape, to: Doug 
Boynton, P.O. Box 10306, Norfolk, 44 23502. EOE 
M/F /H. 

News director: Leading stations in 175,000 metro mar- 
ket on Lake Michigan. 3 1/2 person staff. Personality- 
/service AM, regional CHR FM. Professional growth 
with 14 station Midwest Family Group in return for ag- 
gressive, complete news coverage and memorable 
writing /presentation. T &R: Gayle Olson, GM, Box 107, 
Benton Harbor/ St.Joseph, MI 49085. EOE, M/F. 

News director: Administers news and public affairs 
department of university radio station KCSN -FM. Gath- 
ers, produces and broadcasts news with student and 
volunteer staff. Serves as liaison to NPR. 4 years full - 
time technical or professional experience in broadcast 
journalism. Four year degree in radio-W- -film, telecom- 
munications, joumalism or related field desirable. Sala- 
ry $1962- 2360/month. Apply by November 8, 1985, to 
Personnel Office, California State University, North- 
ridge, 18111 Nordhoff St., Northridge, CA 91330. 
EEO /AA, Ttle IX, Section 503 and 504 Employer. 

HELP WANTED NEWS 

News director. We're looking for a hardworking person 
to help build a crack news department in the Char- 
lottesville, Virginia market. A great opportunity for the 
right person. Females encouraged. Send tape and re- 
sume now Joe Beail, WPED/WJLT, Box 697, Crozet, \A 
22932. EOE. 

News director, Central Illinois. Must be aggressive, 
have good on -air presence and personality. Immediate 
opening. Call 217- 824 -3395. 

Statewide agriculture radio network looking for a 
strong anchor /reporter. Need journalism degree, good 
voice, and knowledge of agriculture. Send resume to 
Box U -58. 

Mid-Atlantic news -talk station is taking applications 
for entry-level reporter -anchor position. If you've got 
some experience, or are just out of college, we may 
have a position for you. Send resume, tape, to: Doug 
Boynton, P.O. Box 10306. Norfolk, W 23502. EOE 
M/F/H. 



KSKA, Anchorage Public Radio is seeking a new- 
s/public affairs director. KSKA serves South Central 
Alaska, including Alaska's largest city, Anchorage 
(pop. 250,000). KSKA is community licensed with a 

professional staff of 13 and large volunteer core. The 
news/PA director is responsible for the implementation 
of station policy concerning news and public affairs 
programming which includes the creation, production, 
and staffing of news/PA programming. Qualifications: 
Bachelors degree in Journalism or Communications 
preferred. Three years broadcast news experience. 
Excellent organizational, interpersonal and manage 
ment skills Solid production skills. Ability to teach re- 

porting and editing skills; to work with volunteers; and 
to generate news material for national and state sub- 
mission. Salary: 18,000 -- 26,000 DOE benefits includ- 
ed. Deadline: Oct. 31. 1985. Submit resume and audi- 
tion tape demonstrating announcing, newscast and 
feature production skills to: Search Committee, KSKA, 
4101 University Dr., Anchorage, AS 99508. EOE. 

News director- Leading stations in 175,000 metro 
market on Lake Michigan. 31/2 person staff. Personali- 
ty/service AM, regional CHR FM. Professional growth 
with 14 station Midwest Family Group in return for ag- 
gressive, complete news coverage and memorable 
writing /presentation. T&R: Gayle Olson, GM, Box 107, 
Benton Harbor/ St.Joseph, MI 49085. EOE, M /F. 

News Director: Administers news and public affairs 
department of university radio station KCSN -FM. Gath- 
ers, produces and broadcasts news with student and 
volunteer staff. Serves as liason to NPR. 4 years full - 
time technical or professional experience in broadcast 
journalism. Four year degree in radio -TV -film, telecom- 
munications, journalism or related field desirable. Sala- 
ry $1962- 2360/month. Apply by November 8, 1985, to 
Personnel Office, California State University, North- 
ridge, 18111 Nordhoff St., Northridge, CA 91330. 
EEO /AA, Title IX, Section 503 and 504 Employer. 

News director needed for two top -rated 24 hour sta- 
tions with strong news committment. WCMR- -5,000 
watt country and WFRN -- 50,000 watt contemporary 
Christian music. Broad news experience and strong 
personable delivery. Stations run on biblical principles. 
Call Rick Carson 219 -875 -5166. Resumes to WCMR/ 
WFRN, P.O. Box 307, Elkhart, IN 46515. 

SITUATIONS WANTED MANAGEMENT 

11ón years major market radio sales experience. 
Seeks general manager position in a small or medium 
market with stable ownership. Self- motivating, hard- 
working, excellent qualifications and references. 
303 -733 -1415. 

Successful selling sales manager with excellent 
track record seeks !op 40 East Coast market as GSM. 
Helped establish underdeveloped FM station into pro- 
fessional market leader. Will recruit, train, and motivate 
leading sales team for your station. Box U -52. 

Program director /morning personality: I am looking 
for a seasoned combat veteran who knows how to 
marshal the troops to win the radio wars. Above market 
salary. Bonus for performance. Stable working condi- 
tions. Send tape & resume to: James Hoff, 
KRED /KPDJ -FM, 5640 South Broadway, Eureka, CA 
95501. 

SITUATIONS WANTED SALES 

Manager available with experience in programming, 
sales, station management, automation, computers, 
people management. Small /medium markets. Box U- 
72. 

Husband/Wife management: Programming, sales, 
good at turnaround. 15 years combined, small and 
medium markets. Strong in sales and controlling ex- 
penses. Box U -75. 

Soles Manager. Last station sold. Looking for new 
challenge. 15 years sales experience. Gordon, Box 
341, Ash Fork, AZ 86320. 

Experienced broadcast salesman, college degree, 
with 3 years experience, looking for a move up. Present 
employer will recommend. WII relocate. Available with- 
in a reasonable time period. Al McPike, Box 465, Red 
Oak, 10 51566, 712-623 -2584. 

SITUATIONS WANTED ANNOUNCERS 

Ready to work. 4 years experience CHR, AOR, NC 
small to major market. Sharp razor, Santo 305 -752- 
8303 

SITUATIONS WANTED TECHNICAL 

1st Phone, SBE certified, presently working in radio 
looking for entry level position in TV operation. Please 
write to Richard Fresher, 855 Blue Hills Ave., Bloom- 
field, CT 06002. 

Entry level position in audio production desired. Re- 
cent graduate. WI! relocate. Charlie Patrick, 5349 Kirk- 
wood PI., Rudolph, WI 54475. 

SITUATIONS WANTED PROGRAMMING, 
PRODUCTION, OTHERS 

Program -music director. Light rock AC preferred. 
Trained in management. Varied background. Good cre- 
dentials. Let's talk. Jim, 601 -371 -2207. 

Creative director: G.O. Strothers seeks on /off camera 
position in Mid -Atlantic region. Transmitting live via 
phone form Pittsburgh. 412 -244 -8872. 

TELEVISION 
HELP WANTED MANAGEMENT 

New Top 40 Independent seeks general sales man- 
ager. Candidate should have minimum three years 
broadcast sales experience and knowledge of national 
market. Send resume to Box T -144. 

General sales manager for middle market group 
owned affiliate. Must be highly motivated person with 
good people and technical skills. Send complete re- 
sume to Box U -42. EOE. 

National sales manager. Group owned Northeast af- 
filiate looking for a street smart fighter who wants to 
work with the best. Previous management or exper- 
ience with Rep helpful. Should have working knowl- 
edge of all research materials. Only hungry and growth 
oriented individuals need apply! Equal opportunity em- 
ployer. Box U -44. 

General manager: Network VHF in small competitive 
market needs a real tiger...an aggressive, hands -on 
GM to light a fire under our sales effort., start an ava- 
lanche of promotion, upgrade quality, build team spirit 
and bear down on expenses. If you can do it all, this 
could be a once -in -a- lifetime opportunity in a highly 
desirable Western community Salary is 50,000 plus an 
incentive package based bottom line performance. 
EOE. Box U -45. 

Executive VP and General Manager. Non- commer- 
cial Catholic radio and television operations serving 
South Texas. Responsible for management of 20+ 
staff, budget, and implementation of long range reli 
gious programming and goals. Requires five years 
senior administration broadcasting management ex- 
perience with demonstrated skills in staff supervision 
and financial managment. Thorough knowledge of 
FCC regs. Submit detailed resume, salary history, and 
references to Box U -60. 

Los Angeles #1 Independent television station has 
immediate opening for assistant director of advertising - 
/promotion. Successful candidate must have 3 -5 years 
experience at independent TV station in a major market 
producing and writing on -air and print material. This 
dynamic and progressive individual should have ex- 
perience in coordination and supervision of on -air pro- 
motion, print, advertising, editing and publicity with 
thorough knowledge of broadcast operations and bud- 
geting. Qualified candidate should forward resume 
complete with salary history to: KTLA, 5800 Sunset 
Blvd., P.O. box 500, Los Angeles CA 90078, ARN: 
Human Resources 

KOBR -TV 8, Roswell, New Mexico is looking for TV 
station manager with small market experience. Must 
be strong on sales background, working knowledge of 
all departments. Send resume to Jerry Danziger, KOB- 
N, Box 1351, Albuquerque, NM 87103. EOE MIE 

Operations Manager. ABC affiliate has immediate 
opening for creative, organized self- starter. Applicant 
should have solid background in commercial and 
news production. Applicant should have solid back- 
ground in commercial and news production. Applicant 
will also handle programming. Apply to: Ken Gerdes, 
WGXA -TV, P.O. Box 340, Macon, GA 31297. 
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Executive producer: TV programming. Strong pro- 
ducer and manager to oversee the content and look of 
local programming for solid Northwest NBC affiliate. 
Position requires 3 to 5 years direct experience in 
hands -on production and people management. Strong 
writing and critiquing abilities plus knowledge of cur- 
rent and developing technologies are a must. Send 
resume and tape to Pat Chappell, Program Director, 
KING -N 333 Dexter lie., N, Seattle, WA 98109. No 
telephone calls, please. King Broadcasting Company, 
an equal opportunity employer, M/F/H. 

Station Manager: Enthusiastic and dedicated individ- 
ual to supervise the development and assume the man- 
agement of a new public television station KXON -TV. 

Experience and appropriate training required. Com- 
petitive salary and benefits. Send resume by Oct. 25 to 
Rogers State College, Personnel Office, Will Rogers 
and College Hill, Claremore, OK 74017 -2099. AA/EOE. 

HELP WANTED SALES 

General manager. Top 40 independent; seeks person 
with general manager experience, but will consider 
strong general sales manager who is ready to move 
up; experience in budgeting, programming, sales and 
operations. Send resume to Box T -145. 

Local sales manager. Sparkling City by the Sea. Beau- 
tiful, sunny Corpus Christi, Texas. Dominant TV station 
has immediate opening for experienced local sales 
manager. Prefer 1 -2 years experience as local sales 
manager and minimum 3 years experience as local 
sales person. Send resume to Billy Brotherton, Station 
Manager. KIII -TM P.O. Box 6669, Corpus Christi, Texas 
78411 , or call 512 -854 -4733. EOE. 

Regional sales mgr. CBS affiliate in 20th market seek- 
ing indivudual to manage S.F. sales office. Knowledge 
of S.F. ad community a must! Prior TV station a/o sales 
management experience encouraged. EEO -M/F. Send 
resume: Joe Pedri, KXTV, POB 10, Sacramento, CA 
95801. 

Southeastern network affiliate has an opening for a 
local sales manager. Applicants must have five years 
of overall sales experience, two of which must be in 

sales management. Must be a coach and teacher of 
sales skills and procedures. Salary open. Send re- 
sume to Box U -71. EOE. 

Major market TV salesperson. ABC affiliate seeking 
aggresive individual with minimum 3 years TV sales 
experience for major account list. Must have strong 
direct, agency and marketing background. Manage- 
ment porential for the right person. All inquiries will be 
held in confidence. Reply by mail with resume to Dana 
James, Personnel Mgr., KATU, P.O. Box2, Portland, OR 
97207. EOE, M /F. 

HELP WANTED TECHNICAL 

Maintenance engineer needed for NYC UHF with stu- 
dio in NJ stable position. Union shop, transmitter exper- 
ience a definite plus. Candidate must be able to handle 
all situations both studio and transmitter, on a stand 
alone basis. This includes installation, maintenance re- 
pair, and some design work. Box T -147. 

TVenglneer. TV production company seeks studio en- 
gineer to join its engineering department in Washing- 
ton, DC area. Must be able to maintain VTRs, cameras 
and switchers. Knowledge of international broadcast 
standards (PAL/SECAM) desirable. Send resume, sala- 
ry requirements and references to Box U -9. EOE. 

Videotape technician. Independent production com- 
pany in Washington, DC area seeks videotape produc- 
tion technician to record, edit and dub commercial /in- 
dustrial programs. Send resume, salary requirements 
to Box U -10. EOE. 

Immediate openings for maintenance and remote en- 
gineers for growing Christian television stations. Mini- 
mum of one year experience in maintaining TV studio 
and remote equipment. FCC license a plus. Send re- 
sume to Bill Bryan, Director of Engineering, Christian 
Television Network, Box 1852, Cocoa, FL 32923 -1852. 

Chief engineer: UHF Sunbelt network affiliate seeking 
chief engineer with proven leadership skills and ability 
for hands -on maintenance of state -of- the -art equip- 
ment. Experience with budgeting, personnel adminis- 
tration and long -range capital planning preferred. 
EEO, M/F. Box U -7. 



Master control operator wanted for UHF CBS affiliate. 
Must have 1 or 2 years master control operations ex- 
perience. Good opportunity for someone in smaller 
market to move up. Send resume with salary require- 
ments to: Mark Finch, Operations Supervisor, WIFR -N 
P.O. Box 123, Rockford, IL 61105. EOE. 

Chief Engineer. New 5 million watt station, Stockton, 
Sacramento. Join professional broadcasters who ap- 
preciate a "good chief'. You know what it takes to do the 
job. Call Bill Schuyler or Bob Gordon at 916 -921- 
5858. KSCH -N 1111 Howe 7we., Suite 270, Sacramen- 
to, CA 95825. 

TV studio engineer. Production facility needs engi- 
neer with experience in installation, operation, and 
maintenance of HL -79, BVU- 110, 3/4" VCR, Chyron 
RGU-1&2, CMX Edge, VPR -2&80, Grass Valley 1600 - 
3F. Electronics degree or appropriate broadcast exper- 
ience. FCC license desirable. Excellent benefits pack- 
age. EOE/AA. Send resume to: Director, 
Telecommunications, Utah State University :Logan, UT 
84322 -8500. 

Chief engineer. Small market ABC affiliate. Applicant 
must possess strong background in state -of -the -art 
equipment maintenance for studio, ENG, and RE. Also, 
management/supervisory skills and in -depth knowl- 
edge of FCC regulations. Send resume and salary re- 
quirements to George Loar, GM, KQN, P.O. Box 247, 
St. Joseph, MO 64506. 

Video production company has a challenging oppor- 
tunity for an account executive/producer. Job requires 
business development as well as video production re- 
sponsibilities. Two years of video of TV broadcast sales 
experience, and strong knowledge of video required. 
Please send resume and salary requirements to: Real 
Productions, 1821 University N -153, St. Paul, MN 
55104. 

Maintenance engineer for SW market. At least 2 
years experience in one or more of the following areas 
required. Camera, VTR's, switching and distribution 
systems, microwave and satellite equipment, UHF 
transmitters. General License or certification required. 
Wages DOE, excellent company benefits. Submit re- 
sumes by 11 -1 -85. to Engineering Dept., KDTU -TV, 
1855 N. 6th Ave., Tucson, AZ 85705. EOE. 

Immediate opening for commercial photographer 
with three to five years experience in commercial field 
production. Responsible for commercial, promotional, 
and public service material. Must have proven exper- 
tise in lighting techniques and post -production editing. 
Send resume, tape and salary requirements to: Nick 
DiFoggio, WGHP -N P.O. Box N8, Greenboro, NC 
27420-6088 

Maintenance/operating engineer needed with 1st 
phone license or general with SBE certification. Must 
have experience in studio cameras, VTR, ENG switch - 
ers. Contact Mervin Ainsworth, CE, Harron Communca- 
fions (WKTV), P.O. Box 2, Utica, NY 13503. EOE. 

Television industry technical engineer. Fast- paced, 
exciting NYC -based television news agency seeks 
skilled and experienced technical engineer. Success- 
ful candidate will have: two year's experience in broad- 
cast master control room along with technical school- 
ing in the field; ability to perform hands -on periodic 
maintenance and emergency repair on state-of-the-art 
video equipment; ability to follow functional drawings; 
knowledge of microwave cable, fiber optics, and satel- 
lite transmission very desirable. Supervisory skills a 
definite plus. Salary range in 25 -27K, with excellent 
benefits. Resume to: Administrator, Visnews Interna- 
tional (USA), 630 Fifth Ale., Suite 2220, New York, NY 
10111. An EEO employer. 

Television electronics technician. Position available 
immediately in college television facilities. Perform vid- 
eo/audio electronic maintenance and repari; operation 
of cable, studio and remote equipment. Minimum re- 
quirements: two years of college or technical training in 
electronics or the equivalent; and, two years of job 
experience in corporate, cable or broadcast television. 
Salary $24,742, plus excellent fringe benefits. Send 
letter of application and resume to: Mr. James Breault, 
Dept. of Telecommunications, Ferris State College, Big 
Rapids, MI 49307. Equal opportunity employer. 

Chief Engineer, Denver Metro area. Post -production 
facility needs chief engineer with management/hands- 
on experience. Ampex, Rank Cintel equipment. Salary 
neg. Resumes to: WckerWorks Video Productions, 
7342 S. Alton Way, Ste.A, Englewood, CO 80112, AUN: 
T M. Wackre. 

HELP WANTED NEWS 

Executive news producer. Experienced, creative, en- 
ergetic with strong production skills fora daily live news 
broadcast, serving Hispanic New York Metropolitan 
area, Candidates must be fluent in Spanish. EEO. Send 
resume to Box U -40. 

Sportscaster. If you believe scoreboards and high 
lights make a 1985 sportscast, don't answer this ad. If 
you have a better idea, write, don't call, Tom Becherer, 
News Director, WLKY -N 1918 Mellwood Ave., Louis- 
ville, KY 40206. 

Prime Anchor. Our lead anchor is leaving in January 
and we need someone to help us protect our 51 share 
in the market! %At will support you with the latest tech- 
nology plus an outstanding staff. We are looking for a 
quality journalist with a strong reporting background 
who works well in "live" situations. If you are a strong 
dominent anchor, we would like to see your tape and 
resume. Richard Howard, News Director, WJBF -TV, 
P.O. Box 1404, Augusta, GA 30903. 

Anchor/Reporter. Must be a strong reporter first, and 
an effective anchor second. 3 years experience re- 
quired. Nt are dynamic and caring news department 
looking for that kind of individual. Send tape and re- 
sume to Jim Holland, News Director, WTVH -N 980 
James St., Syracuse, NY 13203. No phone calls 
please. And we are an EOE. 

Upper mid -west network affiliate in highly- competi - 
tive medium market seeks co-anchor for early and late 
news broadcast. Send resume, tape and salary re- 
quirements to RO. Box 20242, Cherokee Station, New 
York, NY 10028. 

Weeknight Reporter / Ca-anchor. Top -rated CBS affili- 
ate in Eastern Idaho seeks degreed professional with 1 

to 2 years experience to anchor 5 nights a week and 
report 2 to 3 days. Send tape, resume to: News Direc- 
tor, KIDK -TV, P.O. Box 2008, Idaho FAlls, ID 83403. 

Business opportunity for experienced news director/ 
announcer /assignment editor. 10 -year established 
weekly newsletter for radio/ TV news departments for 
sale at 1X gross. Nets $25,000 +. Profitable sideline or 
fulltime. Excellent growth potential. Confidential inquir- 
ies: Box U -38. 

Weeknight anchor for top -rated newscasts in mid- 
size, competitive market. Must have strong writing and 
people skills plus thorough knowledge of television 
news production. Midday and weekend anchors en- 
couraged to apply Box U -78. EOE. 

HELP WANTED PROGRAMING 
PRODUCTION & OTHERS 

Editor. Quality Chicago production company seeks 
creative, diplomatic editor for ou ISC edit system. Mini- 
mum three yeras experience in computer editing 
knowledge of list management procedures, and col- 
lege degree necessary; film cutting experience desir- 
able. Send resume and sally requirements. Box T -72. 

Producer: Must have 5 -7 years field news producing 
experience. Must have excellent writing skills and 
working familiarity with all facets of editing. Also should 
have strong high tech studio production background 
and be a self- starter. Non -smoker preferred. Send sam- 
ple tapes and resumes to: General Manager, MVP 
Communications, 1075 Rankin, Troy, MI 48083. 

Producer. We need a dynamic person who is looking 
for a challenge to produce our morning talk show Must 
be energetic, innovative, tactfully- tough, and have abil 
ity to administer budgets. Experience producing talk or 
magazine show a must. Opportunity to work with dy- 
namic, charismatic host on top -rated news station. 
Mid -west. Send resume to Box U -68. EOE. 

Commercial videographer /cinematographer. Com- 
mercial TV production unity needs experienced cre- 
ative shooter/thinker. Experienced with 1" tape, 16mm 
film, and 35mm slide productions. EOE send resume 
and salary requirements by October 25, 1985 to Box U- 
69. 

News promotion producer. If you've got a reel of hot 
news promos, let's talk. We're looking for two years' 
experience in on -air and radio promo production, ex- 
cellent writing and 3/4" editing skills, and strong control 
room abilities. Rush resume, tape and salary require- 
ments to: Marketing Director, WLWT-N 140 W. Ninth 
St., Cincinnati, OH 45202. No phone calls please. 
Equal opportunity employer. 
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Executive Producer, medium market affiliate with a 
large staff, latest technology, major group ownership 
and strong news commitment looking for strong man- 
ager to be number two in department. Applicant must 
be excellent writer and innovative producer who wants 
to become a news director. College degree and four 
years experience required. Box U-81. 

Troubleshooter /consumer reporter wanted. Send 
tape and resume to: Steve Porricelli or Jackie Roe, 
Primo People, Inc., Box 116, Old Greenwich, CT06870, 
203-637 -3653. 

Producer. Produce early and late news at top rated 
affiliate. Strong news judgement and people skills re- 
quired. Contact News Director, 501- 783 -3131. 

Promotion manager. Top -rated major market ABC af- 
filiate. You must be able to write well and creatively and 
be experienced in video production and editing. Famil- 
iarity with computer graphics a plus. Send resume - 
/tape to Fred Corrigan, WEWS, 3001 Euclid Ave., Cleve- 
land, OH 44115, EOE. 

TV producer /director. Requires strong story develop- 
ment skills. Emphasis on editing from numerous 
source materials. Experience in both studio/remote 
production. Some writing required. Minimum five years 
experience. Independent production company in 
Washington, DC area. Send resume, salary require- 
ments and references to Box U -11. EOE. 

Audio production. Washington, DC area R/TV produc- 
tion firm seeks radio production people to handle re- 
cording, editing and final assembly of broadcast pro- 
grams. Send resume, salary requirements and 
references to Box U -12. EOE. 

Editors. Video production facility needs qualified edi- 
tors to operate the following equipment. Mach One 
Editor: Bosch Mach One, Sony 1000+ 1100 VTRs, 
DME DVE. Paltex editor: Paltex Esprit, ADO, Ampex 
VPR 3, Dubner CBG -II. A minimum of 5 years profes- 
sional editing experience required. Atlantic Video, Ger- 
rard Ferri, 150 S. Gordon St., Alexandria, V4 22304. 
703-823 -2800 

Producer -director. Need highly motivated person with 
strong commercial background and ability to direct 
fast -paced newscast. Send resume, tape and salary 
requirements to Larry Blackerby, Program Director, 
KOLR -N Box 1716SSS, Springfield, MO 65805. EOE. 

Audience Promotion Producer/Writer. Experienced 
promotion pro needed at South Florida network affiliate 
to create daily innovative on -air, print and radio adver- 
tising for program promotion. Hands -on, off -line 3/4" 
editing and strong writing skills required. Resume and 
salary requirements to: Box U-46. EOE. 

Promotion manager. Looking for a creative, hard- 
working, aggressive person who wants to be our sta- 
tion's advertising agency in -house Write with work 
samples and a detailed resume to Bill Campbell, 
VP /GM, WLKY -TV 1918 Mellwodd Ave., Louisville, KY 
40206. 

Producer /Director. For cultural, public affairs, and oth- 
er production for public TV station. Demonstrated abili- 
ty in studio, remote, EFP and editing required, Bache- 
lors degree preferred. Salary range: $17,242- 25,863. 
EOE. Cover letter, resume an 3/4" resume tape to: Per- 
sonnel, 42 Coliseum Dr., Charlotte, NC 28205. Closing 
dare Oct. 31, 1985. 

Commercial producer. Minimum 1 year producing TV 
commercials or College degree with six months practi- 
cal production experience. Strong creative, scriptwrit- 
ing, and people skills required. Production equipment 
knowledge necessary. Supervisory experience helpful. 
Send resume and tape /scripts to WSET -TV ATTN: Pro- 
duction Manger, Box 11588, Lynchburg, to 24506. No 
calls. EOE. 

Art director. Central \o affiliate. College degree in de- 
sign preferred. Minimum 1 year experience in televi- 
sion art department. Print, on -air, ESS, and electronic 
graphic experience necessary. Set design experience 
helpful. Starting $17,000. Send resume only to Box U- 
59. 

Producer: General Television Production. Candidates 
must be fluent in Spanish; able to read, write and com- 
municate in Spanish/English. Experience reuired. 
EEO. Box U -39. 



SITUATIONS WANTED MANAGEMENT 

Need a GM? Check me out. VP and GM for new indy 
start-up, 7 years sales management, 6 years on -the- 
street- sales. Broad exposure to all facets. Stable family 
man. Market size not a factor. Prefer Midwest. Great 
track record and references. Available immediately 
WO condsider GSM with growth opportunity 812-867- 
7121 anytime. 

Operations manager/Program Director, 12 years ex- 
perience seeking new challenge due to ownership 
change. Local programming and sports specialist. 
Write or call today Paul Oughton, 209 West 11th St., 
Washington, NC 27889 or 919 -946 -0558. 

SITUATIONS WANTED SALES 

Experienced -Mid -forty W sis. mgr. trained in TvB- 
Sales-LCL, Natl /GSM levels. I'm looking for remunitive 
benefit --You get solid SLS Mgt. 

SITUATIONS WANTED TECHNICAL 

Engineering /management. Present chief engineer 
looking for professional working environment in plea - 
sent surroundings. Over 20 years experience in broad- 
casting and electronic maintenance. Supervisory ex- 
perience. Box U -80. 

SITUATIONS WANTED NEWS 

Meteorologist: Young, CT native with broad radio and 
private consulting experience ready to re -enter small - 
/medium market TV weather position. Excellent fore- 
casting skills and personable style. Matt Morano, 
203 -869 -3877 evenings. 

News director with network news experience seeking 
similar challenge in medium or large market. Have net- 
work anchor /reporting /producing experience. Box U- 
41. 

Mature radlo/TV newsman seeks wintertime work in 
the South. Good reporter, part-time anchor or assign- 
ment editor. Formerly with O.& O., currently employed. 
Has side benefits already Visit or tapes. Box U -74. 

Veteran Radio Newscaster seeks TV in small- medium 
market as reporter /anchor 215-691 -6915. 

SITUATIONS WANTED PROGRAMING 
PRODUCTION & OTHERS 

Recent college grad, with BA in TV. Looking for a chal- 
lenging entry level TV production position. Wiling to 
relocate: John Silva, 265 Bergen Ave., Kearny, NJ 
07032. 201 -997 -5490. 

I'm herel Producer/host of local cable shows with DJ 
and news background. Video editing experience and 
FCC general radio license. Seeks an interesting and 
responsible position in TV or radio in the New York 
metropolitan area. Audio and video tape available 
upon request. I know you're out there! Make my day! 
Call Jim, 914 -737 -1798. 

ALLIED FIELDS 
HELP WANTED MANAGEMENT 

Customer service manager for Mountain View, CAli- 
fornia office of Basys Computer Newsroom Systems. 
Must have broadcast/newsroom experience and a 
general knowledge of computers. Mature individual ca- 
pable of supervising several customer service repre- 
sentatives. Excellent salary and benefits. Send resume 
to: John Chapman, Basys, Inc., 1995 Broadway, Suite 
1105, New York. NY 10023. 

WANTED INSTRUCTION 

Diversified, theatre-oriented department with devel- 
oping communications program offers general speech 
position, tenure -track, available January 1986. Ph. D. 
preferred, but not essential, though required for tenure. 
Rank: Asst. Prof. with Ph.D., Instructor without PH.D. 
Teach basic speech and business/professional spea- 
king /Ability to teach broadcasting helpful. Salary range 
$16,000 -22,000 for nine months, depending on qualifi- 
cations. Send resume, official transcripts, and three 
letters of recommendation by Nov 11 to Edgar Loessin, 
Chair, Theatre Arts, East Carolina University, Green- 
ville, NC 27834. AA/EOE. 

Ithaca College: School of Communications. The Te- 
levision /Radio Department in the School of Communi- 
cations has two faculty openings in video production. 
Position #1: Assistant/Associate professor to teach a 
combination of courses in basic and advanced vi- 
deo/studio production- direction, media writing and 
other courses in areas of expertise. Experience in tele 
vision set design and lighting desirable. Ph.D. or MFA 
with successful teaching experience required; profes- 
sional experience desirable. Screening will begin No- 
vember 18. Send applications, including resume and 
statement of interest to: Dr. John Keshishoglou, Posi- 
tion #1 Search Committee, School of Communications, 
Ithaca College, Ithaca, N.Y. 14850.607- 274 -3242. Po- 
sition #2: Assistant/Associate professor to teach a 
combination of courses in basic and advanced video 
field production- direction. Other areas may include 
broadcast journalism, computer applications in video 
technology and /or other courses in areas of expertise. 
Experience in minicams and video editing essential. 
Ph.D. or MFA with successful teaching experience re- 
quired; professional experience desirable. Screening 
will begin November 18. Send applications, including 
resume and statement of interest to: Dr. Michael Mira - 
bito, Position #2 Search Committee, School of Commu- 
nications, Ithaca College, Ithaca, N.Y 14850.607 -274- 
3242. Affirmative Action, Equal Opportunity 
Employer. 

Broadcast faculty position open August 16, 1985. 
Teach mainly in the broadcast major. Tenure track. Sev- 
eral years recent, relevant media experience. Ph. D. or 
near preferred; masters required. Salary competitive. 
Equal opportunity employer. Contact Search Commit- 
tee (86 -3), School of Communication, University of 
North Dakotah, Box 8118, University Station, Grand 
Forks, ND 58202. Committee begins reviewing applica- 
tions December 1. 

Broadcast Position, Instructor /Assistant Professor 
beginning August 16, 1986. Ten month tenure track 
position, Ph.D preferred. Successful teaching and /or 
professional experience desirable. Teach courses in 
two or more of the following areas: writing, managmen- 
t/economics, media effects, research methods, televi- 
sion production, sales/promotion, international broad- 
casting. Other areas possible. Supervise students in 
preparation of programs for campus radio/TV oper- 
ations. Advising /committee work. State -of- the -art 
broadcast level color facility and equipment; 2 TV stu- 
dios; 5 radio studios fully open to students. Marquette 
University, an urban Jesuit University, enrolls over 
12,000 students, 500 in the College of Speech, (185 in 
Broadcast Communication). Application letter indicat- 
ing areas of teaching interest, training and experience 
accompanied by a personal data sheet and creden- 
tials from placement service should be received by 
November 22, 1985. Michael J. Price, Dean, College of 
Speech, Marquette University, Milwaukee, WI 53233. 
Marquette University is an Affirmative Action, Equal 
Opportunity Employer. 

SITUATIONS WANTED MANAGEMENT 

Adviser manager: student or community radio station. 
Eighteen years industry experience, teaching exper- 
ience. Masters nearly completed. Strong in organiza- 
tion and leadership, familiar with all formats. Ken Mills, 
Box 8162, Rapid City, SD 57709, 605-- 343 -5771. 

WANTED TO BUY EQUIPMENT 

Wanting 250, 500, 1,000 and 5,000 watt AM -FM trans- 
mitters. Guarantee Radio Supply Corp., 1314 Iturbide 
Street, Laredo, TX 78040. Manuel Flores 512 -723- 
3331. 

Instant cash- highest prices. We buy TV transmitters 
and studio equipment. $1,000 reward for information 
leading to our purchase of a good UHF transmitter. 
Quality Media, 404 -324 -1271. 

Wanted: Used 50kw AM transmitters that have been 
well maintained, with good maintenance records and 
documentations. Must also use current tube type -no 
junk. Call/write Watt Hairston, Sudbrink Broadcasting, 
14 Music Circle East, Nashville, TN 37203, Tel. 615- 
748 -8150. 

Wanted: used VHS videocassettes. Cash paid for all 
lengths. No defectives. Also buying 2" Quad and 1" 
videotape. Call Andy Carpel, 301-845 -8888. 

1,000 Foot Broadcast tower wanted. Standing or on 
ground. Available March 1986 at the latest. Tower must 
be 6 to 7 feet on a side, solid steel legs, galvanized. 
Good overall condition. 813-337 -2131. 
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Want to buy transmitter and all related equipment for 
new, educational, religious FM station. 383kw erp, 91.5 
mhz. Generous tax considerations available. KNEO, 
Box 391, Neosho, MO 64850, 417-451-2397. 

RADIO PROGRAMING 

Radio & TV Bingo. Oldest promotion in the industry. 
Copyright 1962. Nbrld Wide Bingo, P.O. Box 2311, 
Littleton, CO 80122. 303 -795 -3288. 

For sale-MDS Ttansmission time. Single channel 
MDS stations in San Antonio Killeen Victoria Texas. Any 
time slot available for video and /or data programs. For 
info call Judi at 512 -223 -6383 

Top quality jingles from MusicCity- -for less. Call or 
write for demo. 615-385 -3007, Prime Cuts, 4104 Hills- 
boro Rd., Nashville, TN 37215. 

SEGMENTS WANTED 

Now accepting short animal stories for new national TV 
show about animals! On air credit only. Send to Gale, 
1410 15th ST, N.W. Washington. D.C. 20005. 

FOR SALE EQUIPMENT 

AM and FM transmitters -used, excellent condition. 
Guaranteed. Financing available. Transcom, 215- 
379 -6585 

25KW FM Continental 816- R3(1983) also McMartin 
BF25K(1977) both on air, site change, must sell. M. 
Cooper 215-379 -6585. 

10/5/1 KW Ams. Collins 21M 10kw AM transmitter. 
Gates BC5P 5kw AM transmitter. RCA BTA 5T 5kw AM 
transmitter. Collins 820D1 & 20V2 also RCA BTA -1L, 
1 kw AM transmitters. All in excellent condition, call 
Transcom Corp., 215-379 -6585. 

10kw FM RCA BTF 10E -1 (1972) w /BTE 15A (1976) 
exciter, stereo gen. and SCA gen. Newly rebuilt final 
and PA Cay. Call Trancom Corp., 215-379 -6585 

New TV startups. Quality Media can save you money. 
Top quality equipment at lowest prices. Business 
Plans, financing available. Quality Media 404-324- 
1271. 

Townsend 55KW UHF transmitter. Immediate deliv- 
ery, good condition. Quality Media 404 -324 -1271. 

RCA TCR -100 2' video cart. Pinzone diagnostics, 
carts, spare parts, excellent condition. $25,000. Qual- 
ity Media 404-324 -1271. 

Tansmisslon line, 6 1/8" EIA. Rebuilt line. New inner 
conductors. $750 per section. Quality Media 404- 
324 -1271. 

55KW UHF TV transmitter, GE. Excellent condition; 
available now Also, other AM -FM -TV transmitters; ma- 
jor production gear. We buy & sell. Many spare tubes & 
parts for transmitters. Ray LaRue, 813-685 -2938. 

Videomedia 1 " VTR editor Model 2810 new. Half price. 
Bill Kitchen, Quality media, 404 -324 -1271. 

Automation system, SMC ESP -1 complete with 4 
Otani, 4 carousels, logging package, etc. Call for de- 
tails, WMMQ, 517 -372 -3333. 

Ikegaml 350 video camera, Fuji zoom lens. Purchased 
1980. $7,000. 916 -944 -4274. 

Microwave Associates MA6G, 4 transmitters, 4 re- 
ceivers, dishes and feed horns included. Also 200 feet 
and 300 feet chem farm towers all equipment retired do 
to installation of CBS T.V.R.O. Ken Gardner WLIF -TV, 
317 -463 -1800. 

For sale. TEK 7L18 (1.5 to 60 gHz). Spectrum analyzer, 
Like new -$15,000, save over $4,000. (805) 688 - 
2333' N J Patterson. 

Power Increase forces disposal 400 watt McMartin 
and 3.5kw BE transmitters. Both less than 1 year old. 
Sell, lease, or rent. 501- 996 -2254 (ARK). Units locat- 
ed in Arizona. 

Reconditioned Video Production Switchers: Grass 
Valley 1600 -2E 16 inputs/4buses, DSK, Wal Vix 114 -4, 
Quantel 2 channel DPE- 5000 -PLUS, 30 day warranty 
1- 800-331 -8333, California, 1- 800-826 -7025. 

Building new facilities? We have the best prices: 
SONY, Ikegami, Leader Instruments, RAMSA, Senn - 
heiser, over 100 product lines, includes systems de- 
sign. :1-800-331-8333, California, 1- 800-826 -7025. 



40' Mobile Unit. Grass Switcher, Yamaha Board. No 
cameras or VTRS. $495,000. 213-467 -6272 or 213- 
650 -1700. 

Ampex TBC-1 $2,900. Vital 114VX Switcher $4,500. 
Harris Epic Controller w/ DSK, Switcher, etc. $4,500. 
Tek 529, WFM $750. Video -lt 213 ---876 -4055. 

Used broadcast TV equipment. Hundreds of pieces 
wanted and for sale. Please call Systems Associates to 
receive our free flyer of equipment listings. 213-- --641- 
2042. 

Blank tape, half price) Perfect for editing, dubbing, 
field or studio recording, commercials, resumes, stu- 
dent projects, training, copying, etc. ELCON evaluated 
3/4" videocassettes guaranteed broadcast quality. To 
order, call Carpel Video, Inc., collect, 301 -845 -8888. 

We filled the orders we had, but now we still need 
more TP -66s. If you have a chain you're not using, put 
that money to work for you. Call Media Concepts, 
919 -977 -3600. For sale: TK -27, TK -28s, TP -7s, TP -55, 
Microtime 20/20, full TK -27 chain, TK -76Cs, VPR -2, TR- 
600s, Sony 5800 /5850 /RM440s, Quanta Selct 7 C. Call 
919- 977 -3600. 

TFT equipment available for sale. 2 - Model 7900 
master control unit (studio). 3 - model 7901 remote 
control units (transmitter). 3 - model 7910 direct analog 
control units (studio). 4 - model 7911 analog telemetry 
and control units (transmitter). 2 - model 7920 direct 
control and status units (studio). 3 - model 7921 direct 
control and status units (transmitter). 3 - model 7930 
status display units (studio). 3 - model 7931 status 
display units (transmitter). 7 - 7921 transmitter inter- 
face panels. 5 - 7973 transmitter interface panels and 
power supplies. 4 - ADS -01 automatic data path selec- 
tors. 3 - Option 43 auto lopper. 4 - Option 41 CRT 
display only terminal. 20 - Option 01 OPTO isolators 12 
VDC to TTL status. 20 - Option 02 OPTO isolators 12 
VC to TTL status. 28 - Option 0312 VAC DPDT momen- 
tary relays. 2 - spare parts kits. 1 - software option 57. 1 

- software option 62.2 - software option 70.2 - software 
option 71. 2 - software option 72. 1 - model 7610 re- 
mote control system. For futher information contact 
Rick Melamed, ABC -NY, 212 -887 -4981. 

RADIO 
Help Wanted Management 

CLEAR CHANNEL 
COMMUNICATIONS 

Strong GM needed to fill choice 
slot at KAJA -FM, San Antonio. 

Effective GM experience plus 
promotional selling background 
required. EOE, M/F. Call John 
Barger, Chief Operating Officer, 
512- 734 -7301. 

DENVER 
Strong radio sales 

experience wanted. 

Group broadcaster, 
reply in confidence 

Box U -64 

Help Wanted Announcers 

VOICE OF AMERICA 
INTERNATIONAL RADIO BROADCASTER 

The VOICE OF AMERICA, the international broadcast service 
of the United States is accepting applications for positions as 
International Radio Broadcaster (English announcer /direc- 
tor), salary ranging from $21.804 to $31,619 per annum. Serv- 
ing as studio director, duties include directing "live" news 
programs, including single voice programs and multi -voice 
programs with tape inserts, music bridges and sound effects; 
and voicing a variety of material including news and features. 
In addition to having a minimum of two years experience in 
voicing for radio, television, or other media requiring a quality 
voice suitable for maintaining listener interest and under- 
standing, candidates must possess a knowledge of radio pro- 
duction procedures and techniques to efficiently organize, 
direct and edit programs. Other qualifying experience in- 
cludes writing, editing and reporting for radio, television, or 
publication. 
The Voice of America, part of the United States Information 
Agency, offers excellent salary /benefits including life and 
health insurance. Interested candidates must submit a re- 
sume or Standard Form 171, Federal Employment, by close of 
business on November 4, 1985 to Voice of America, Office of 
Personnel, Room 1192, 330 Independence Ave., SW, Washing- 
ton, DC 20547 Attn. CC. An equal opportunity employer. 

Help Wanted Technical 

CHIEF ENGINEER 
for Connecticut group 
owned station. WNAQ 5 

KW AM stereo facility. 
Needs experienced take - 
charge CE. Must know RF 
and audio. EOE. Sage 
Broadcasting Corporation, 
1 Dock St., Stamford, CT 
06902. 203-357-1464. 

Help Wanted Programing, 
Production, Others 

G.O. STROTHERS 
Creative director seeks on /off cam- 
era position in Mid -Atlantic region. 
Transmitting live via phone from 
Pittsburgh. 412- 244 -8872. 
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Help Wanted Programing, 
Production, Others Continued 

PRODUCTION DIRECTOR 
Major station in top 75 market seeks ag- 
gressive fulltime production director. 
Ideal candidate should possess a strong 
voice, creative copy writing skills, an abil- 
ity to work smoothly with talented per- 
formers, and a dedication to producing 
nothing less than the best work on radio. 
Successful candidate should also fill in 

as a weekend /relief on -air personality We 

offer a great staff and a state of the art 
facility. If you have talent and are willing to 
prove it, let us hear from you now Reply 
Box U -73. EOE, M /F. 

REMEMBER! 

On September 2, 

1985 

Classified rates 
CHANGED. 

See Page 100 

for details 



TELEVISION 
Help Wanted Management 

Manager Of 
Broadcast 

Compliance 
Major NYC based group broadcaster 
seeks experienced individual to monitor 
all areas of regulatory compliance for its 
major market radio and television sta- 
tions under supervision of corporate law- 
yers. 
Candidates should be thoroughly famil- 
iar with FCC broadcast regulations and 
possess strong administrative abilities 
and communications skills. Minimum 3 -4 
years related experience required in par- 
alegal or similar capacity with corpora- 
tion or law firm. Extensive travel required. 

Position offers salary commensurate with 
experience, and excellent fringe bene- 
fits. Send resume with salary history and 
requirements in confidence to: 

Personnel Dept. 

RKO General, Inc. 
1440 Broadway 

New York, NY 10018 
Equal opportunity employer M /F'H V 

,,59N1FIE0 

Help Wanted Programing, 
Production, Others 

You're in Demand 
Our group is looking for proven mar- 
keting /creative professionals for all 
levels of broadcast promotion /ad- 
vertising execution. Vte know that 
managers, producer /directors, writ- 
ers, and art directors who under- 
stand how to build and implement a 
marketing strategy are hard to find, 
so we're anxious to hear from you. 
We're looking for talent. If you're 
good, send your resume to Box U- 
37. 

PRODUCER /DIRECTOR 
ASSISTANT PRODUCER 

Large academic medical center seeks 
applicants for broadcast and in -house 
production. Must have RTF degree or 
equivalent experience. Broadcast ex- 
perience preferred. Projects include 
documentaries, news releases, PSA's, 
syndicated health news series, and in- 
house educational programs. Send re- 
sume to Mr. Dana C. Randall, Manager 
of Media Productions, The University 
of Texas Medical Branch, 520 Learning 
Center J -36, Galveston, Texas 77550- 
2782. 

UTMB k an affirmative action 
FOE M /F /H employer. 

Help Wanted Technical 

MAINTENANCE 
ENGINEERS 
KCLS -TV Los Angeles -a PBS affiliate and award -winning 
producer of instructional programs - has outstanding opportunities 
for skilled Engineers who can maintain and repair electronic/ 
mechanical broadcasting equipment. If selected, you will also 
supervise technical staff while serving as technical director and 
transmitter operator. 

You'll need a minimum of 3 years recent experience in a TV 
broadcasting (or related) facility, including responsibility for the 
operation /maintenance of production and recording equipment. 
Background must also include at least one year in supervising/ 
training technical personnel. Experience in transmission and the 
maintenance of FCC -required documents is desired. Annual salary: 
$33,016 -$41,133 (increase anticipated). For consideration, 
call (213) 742-7761 or send resume before Nov. 8, 1985. 

Los Angeles Unified School District 
Recruitment Dept. 
P.O. Box 2298, Los Angeles, CA 90051 
An Equal Opportunity Employer SCH 
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PROMOTION DEPT. 
EDITOR 

Creative editor needed to operate our 
new promotion one -inch editing suite. 
This completely self- contained unit will 
produce daily promotion spots for WTAE- 
TV's on -air. You'll work with state- of -the- 
art equipment (NC 21 switcher, ADO, 
VP -3 one -inch and ACE Micro editor) and 
have creative control, flexibility and in- 
put. An EOE, M /F. Send resume and tape 
to: Patrick Baldwin, Promotion Manager, 
WTAE -TV, 400 Ardmore Blvd., Pittsburgh, 
PA 15221. No phone calls, please. 
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GRAPHIC 
DESIGNER 
Sixth market network affiliate seeks 
graphic designer with 1.3 years' broad- 
cast design experience and BFA or 
Certificate in Graphic Design or 
Illustration. 
Will design and execute news graphics 
and visually communicative images to 
support stories for evening newscasts. 
Must have strong knowledge of design 
and typography and strong conceptual 
abilities. Prefer experience with video 
paint systems, character generators, 
electronic still store, DVE or ADO. 

Please submit resume and nonreturn- 
able samples of work to: Box U -83. 
An Equal Opportunity Employer 

Minority and female candidates encouraged to 
apply. 

PROMOTION 
WRITER /PRODUCER 

Seasoned writer /producer for news and pro- 
gramming promotion needed to round out a 
young, talented promotion staff. WIAE -TV is vi- 
tally committed to on -air promotion. You'll work 
with a state -of- the -art equipped editing suite 
designed and built exclusively for promotion. 
And you share in the excitement and rewards 
generated for producing daily, high -quality ma- 
terial. Three to five years experience minimum. 
Print background helpful. An EOE, MIE Send 
resume and tape to: 

Patrick Baldwin, Promotion Manager 
WTAE -TV 400 Ardmore Blvd. 

Pittsburgh, PA 15221 
No phone calls, please. 

LU e -tv 
PITTSBURGH 



CHAPMAN ASSOCIATES° 

ALLIED FIELDS 
Consultants 

TURNAROUNDS 
Since 1960 

Strict Confidentiality 
1- 414 -982 -2170 

ARLIE L. DAVISON & ASSOCIATES 

Employment Service 

WE PLACE 

(TV and Video Engineers 
COAST TO COAST 

All Levels, But Not Operators] 
ALL FEES PAID BY EMPLOYERS 

Phone /Resume 

KEY SYSTEMS 
479 Northampton Street 

Kingston, PA 18704 

Phone Alan Kornish at 
(717) 283 -1041 j 

10,000 RADIO -TV JOBS 
The most complete & current radio. P/ publication pub- 
lished in America. Beware of imitators! Year after year 
thousands of broadcasters find employment through us. 
Up to 98% of nationwide openings published every 
week, over 10,000 yearly All market sizes. all formats. 
Openings for DJs. salespeople. news. production. 1 

week cornputer list. $6. Special bonus 6 consecutive 
As. only $1495 -you save $21! AMERICAN RADIO 
.108 MARKET, 1553 N. Eastern, Las Vegas NV 89101. 
Money back guarantee! 

Radio Programing 

Lum and Abner 
Are Back 

...piling up profits 
for sponsors and stations. 
15- minute programs from 
the golden age of radio. 

PROGRAM DISTRIBUTORS P.O. Drawer 1737 
Jonesboro. Arkansas 72403 501972 -5884 

Wanted to Buy 
Stations 

Experienced broadcaster wants to 
acquire FM or AM FM station 
$500K to $1.5M. Prefer Midwest. 
All replies confidential. Reply to: 
50649 Woodbrook Dr., South 
Bend, IN 46628. 

For Sale Stations 

SUNBELT FM /AM 
Deep South, small market. class A FM with unimproved 
signal that falls within 20 miles of major Southern 
growth market. AM 250 watt. Buy direct from absentee 
owner. Well equipped with music on cart and excellent 
audio chaìNxmlr A perfect first station for mom and 
pop or choice turnaround for experienced group oper- 
ator. Priced at $195,000 firm with terms available to 
qualified buyer. Write Box U -76. 

For Sale Stations Continued 

<IW I\ R.A.Marsball &Co. 
v I> \ / Media Investment Analysts & Brokers v Bob Marshall, President 

5,000 watt fulltime AM with excellent ratings located in 
medium -sized Southeastern market. $735,000 with 
$100,000 down. 

508A Ptneland Mall Office Center. Hilton Head Island. South Carolina 29928 803-681-5252 

Location Size type Price Thrms Contact Phone 
TX Met AM /FM $1800K $100K Bill Whitley (214) 680 -2807 
DC Mat AM $1440K Terms Mitt `bunts (202) 822 -8913 
WY Met AM /FM $795K $100K Greg Merrill (801) 753-8090 
NB Med AM /FM $775K $150K Bill Lytle (816) 941 -3733 
VT Sm AM /FM $650K Terms Ron Hickman (401) 423 -1271 
IA Sm FM $600K $150K Bill Lochman (816) 941 -3733 
CO Sm AM /FM $600K $100K David LaFrance (303) 234 -0405 
IA Sm FM $385K $65K Bill Lytle (816) 941 -3733 
TX Sm AM $235K Terms Bill Whitley (214) 680 -2807 

For information on these properties, please contact the associate shown, or to discuss selling your property, 
contact Janice Blake, Marketing Director, Chapman Associates Inc., 1835 Savoy Dr., Suite 206, Atlanta, GA 
30341. 404-458 9226. 

nationwide media brokers 

THE HOLT CORPORATION 

MID -ATLANTIC FM 

Stable ratings lead- 
er. #1 adults 25 -54 
and 35 + , Spring Ar- 
bitron. Real estate 
included. Positive 
cash flow. $1.5 mil- 
lion. 

Westgate Mall a Bethlehem, Pa. 18017 
215- 865 -3775 

CHICAGO SCA 

NOW AVAILABLE 
CLASS B FM STATION 

CALL: DAN LEE, 

312- 777 -1700 

Broadcasting Oct 21 1985 

AM BARGAINS 

S. Texas growth medium market. 
Power AM. $700,000, liberal terms. 

Suburban Atlantic AM. $495,000, 
terms. 

Austin area AM & newspaper. 
$550,000, terms. 

Colorado AM w/ FM CP. $695,000, 
terms. 

SE Texas AM. $525,000, terms. 

NORMAN FISCHER & 

ASSOC., INC. 
1209 PARKWAY 

AUSTIN, TX 78703 
512 -476 -9457 

NEW HAMPSHIRE 
Fulltime 1,000 watt, non -directional AM 
and FM construction permit. Breaking 
even, real estate, good equipment, fully 
automated, $380,000, $80,000 down, 
terms. Financial qualifications in first let- 
ter please. Write Box U -6. 



For Sale Stations Continued 

"TWENTY YEARS OF EXPERIENCE GOES INTO EVERY SALE" 

H.B. La Rue, Media Broker 
Radio TV CATV Appraisals 

West Coast 

44 Montgomery St. #500 
San Francisco, CA 94104 
415 434 -1750 

East Coast 

500 East 77th St. #1909 
New York, N.Y. 10021 
212 288 -0737 

Atlanta 

6201 Powers Ferry Rd., #455 
Atlanta, GA 30339 
404 956 -0673 Hal Gore, V.P. 

Kep r, Tupr & 
company, 

I C. 

MIDWEST 
AM /FM single station market Billing ap- 
prox. $300,000 Asking 1.7 X gross, w/o 
real property 300 Knightsbridge Pkwy. 
Lincolnshire, IL 60069 312 -634 -9258 

BOB KIMEL'S 
NEW ENGLAND MEDIA, INC. 

SOUTHERN 
NEW ENGLAND 

Large single station market with fast growing 
economy and industrial base. Daytime, bur 
v.ith CP for full. $810,000. total asking price. 
CALL MIKE RICE IN CT AT 203 -423 -1767. 

8 Driscoll Dr., St. Albans, VT 06478 
802-524-5983 

GEORGE WILDEY 207 M74063 IME) 

Wilkins and Associates 
Media Brokers 

AL AM /FM $15.000 DOWN PAYMENT 
VA AM $15,000 DOWN PAYMENT 
VA AM $20,000 DOWN PAYMENT 
PA FM $350,000 CASH 
IL AM Full Time $500,000 20% 
CT AM Full Time $800.000 35% 
IN AM/FM $450,000 30% 
AR AM/FM $335.000 15% 
SC AM $35,000 DOWN PAYMENT 
3 TN STATIONS 
RG BOX 1714 - SPARTANBURG, S.C. 29304 - 803/5854638 

GREAT RADIO MARKETS 
GREAT TERMS 

Two established AM stations 
in fast growing Sunbelt mar- 
kets. Excellent terms for quali- 
fied buyer. Box U -63. 

ROCKY MOUNTAINS: Excellent 
Class C FM facility in Resort Market. 
Profitable with the building cash flow. 
Price: $1,400,000 with $650,000 
down. Discount for cash. 

WEST COAST: Excellent investor 
opportunity in West Coast specialty 
AM /FM at less than 9 times cash 
flow. Complete package includes ex- 
cellent management in highly desir- 
able market. Priced at $2.6 million 
with $800,000 down. 

COLORADO: Newly built Class C 
FM serving regional market. Excel- 
lent opportunity for group of individ- 
ual owner /operator. $700,000 with 
$150,000 down, good terms. 

Mema Brokers 

4340 Redwood Highway 
Suite F -121 

San Rafael, CA 94903 
415-479 -3484 

CHANNEL 18 
LPN for Greenville, Sulpher Springs and Com- 
merce, Texas (near Dallas). Fully equipped TV 
station with a successful sales record. Affiliated 
with a TV network and on cable systems 
throughout coverage area. Reply Box U -79. 
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from Communications Press- 

INTERNATIONAL 
TELECOMMUNICATIONS 

AND 
INFORMATION 

POLICY 

Edited by Christopher H. Sterling 

Part One: Presentations by- 

Veronica Ahern 
Joel Alper 
Walter Bolter 
Jon Boyes 
Wilson Dizard 
Hugh Donaghue 
Richard Foster 
Henry Geller 
Phillip Grub 
Roland Hornet 

Donald Jansky 
J. Randolph MacPherson 

Elliot Maxwell 
Alan Pearce 
Robert Petty 

Joseph Rawley 
Anthony Rutkowski 

Stephen Thompson 
Fred fkingarten 

Richard Wiley 

Part Two: The seminal government docu- 
ment, Long Range Goals in Interna- 
tional Telecommunications and Infor- 
mation: An Outline for United States 
Policy (NTIAs 1983 report to the Senate). 

In Part One of International Telecom- 
munications and Information Policy, ex- 
perts from both the private sector and gov- 
ernment describe recent developments 
and define the issues in an area of growing 
national importance. They help predict the 

recommendations sig- 
nificant policy changes concerning crucial 
telecommunications matters such as satel- 
lite communications, free flow of informa- 
tion, and avoiding a trade war. Part Two - 
the NTIA Report- provides the framework 
for their comments, and contains a wealth 
of detailed information on the current sta- 
tus of American business and government 
in the international telecommunications 
arena. 

Order this valuable professional refer- 
ence tool today Only $41.00 ($39.50 + 
$1.50 postage & handling). 

BROADCASTING 
BOOK DIVISION 

1735 DeSales Street, N.W. 
Washington, D.C. 20036 

Please send me copies 
of: 

INTERNATIONAL 
TELECOMMUNICATIONS 

AND INFORMATION POLICY. 
My payment in the amount of 

is enclosed. 
(Payment must accompany order.) 

Name 

Firm 

Address -. 

City 

State _ _ Zip 



901/767-7980 
MILTON Q. FORD & ASSOCIATES. 

MEDIA BROKERS -APPRAISERS 
"Specializing In Sunbelt Broadcast Properties" 
5050 Poplar Suae1135 Memphis.Tn. 38157 

FLORIDA BEAUTY 
HIGHLY-RATED CLASS A FM 

Covers two Florida East Coast sec- 
ondary markets. Solid financials. 
Growth area. Bill Brazzil Associates, 
Inc. 305 -662 -7501. 

For Sale Stations 
Continued 

NORTHEAST OKLAHOMA 
LAKE COUNTRY 

Isolated local market midway between Tulsa 
and Joplin. New equipment and tower. Estab- 
lished AM with positive cash flow D. Cresap, 
P.O. Box 1236, Bartlesville, OK 74005. 918- 
492 -5851 or 918-336 -4730. 

FLORIDA 
Class C FM /AM combination. High - 
growth coastal resort area. Excellent 
physical and technical plant. Big po- 
tential. Bill Brazzil Associates, Inc. 
305 -662 -7501. 

LPN CP in Ft. Pierce, Florida. $35,000. 
AM/FM within 50 miles of Nashville. 

$350,000. 
FM within 30 miles of San Antonio. $290,000. 
FM in Puerto Rico. $590.000. 

Business Broker Associates 
615 -756 -7635 24 hours. 

TOP -30 MARKET 
AM /FM COMBINATION 

Class C FM and fulltime AM in grow- 
ing Sunbelt market. Good facilities, 
breakeven cash flow. Terms possible 
to the right buyer. Principals only. 
Box U -70. 

EARLY DEADLINE NOTICE 
Due to holiday, Monday, November 11, 1985, deadline for classified adver- 
tising for the November 18 issue will be Friday, November 8, 1985. 

BROADCASTING'S CLASSIFIED RATES 

All orders to place classified ads & all correspondence 
pertaining to this section should be sent to: BROAD- 
CASTING, Classified Department, 1735 DeSales St., 
N.W, Washington, DC 20036. 

Payable in advance. Cash, check, or money order. Full 
& correct payment MUST accompany ALL orders. 

When placing an ad, indicate the EXACT category de- 
sired: Television, Radio, Cable or Allied Fields; Help 
Wanted or Situations Wanted; Management, Sales, 
News, etc. If this information is omitted, we will deter- 
mine the appropriate category according to the copy. 
NO make goods will be run if all information is not includ- 
ed. 

The publisher is not responsible for errors in printing due 
to illegible copy -all copy must be clearly typed or print- 
ed. Any and all errors must be reported to the classified 
advertising department within 7 days of publication 
date. No credits or make goods will be made on errors 
which do not materially affect the advertisement. 

Deadline is Monday at noon Eastern Time for the follow- 
ing Monday's issue. Earlier deadlines apply for issues 
published during a week containing a legal holiday, & a 
special notice announcing the earlier deadline will be 
published above this ratecard. Orders, changes, and /or 
cancellations must be submitted in writing. (NO tele- 
phone orders, changes, and /or cancellations will be ac- 
cepted.) 

Replies to ads with Blind Box numbers should be ad- 

dressed to: (Box number), c/o BROADCASTING, 1735 
DeSales St., N.W., Washington, DC 20036. 

Advertisers using Blind Box numbers cannot request 
audio tapes, video tapes, transcriptions, films, or VTR's 
to be forwarded to BROADCASTING Blind Box num- 
bers. Audio tapes, video tapes, transcriptions, films & 
VTR's are not forwardable, & are returned to the sender. 

Publisher reserves the right to alter classified copy to 
conform with the provisions of Title VII of the Civil Rights 
Act of 1964, as amended. Publisher reserves the right to 
abbreviate, alter, or reject any copy. 

Rates: Classified listings (non -display). Per issue: Help 
Wanted: $1.00 per word, $18.00 weekly minimum. Situations 
Wanted (personal ads): 600 per word, $9.00 weekly mini- 
mum. All others classifications: $1.10 per word, $18.00 
weekly minimum. Blind Box numbers: $4.00 per issue. 

Rates: Classified display (minimum 1 inch, upward in 
half inch increments), per issue: Help Wanted: $80.00 
per inch. Situations Wanted (personal ads): $50.00 per 
inch. All other classifications: $100.00 per inch. For Sale 
Stations, Wanted To Buy Stations, Public Notice & Busi- 
ness Opportunities advertising require display space, 
Agency commission only on display space. 

Word count: Count each abbreviation, initial, single fig- 
ure or group of figures or letters as one word each. 
Symbols such as 35mm, COD, PD,etc., count as one 
word each. Phone number with area code or zip code 
counts as one word each. 
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i-htes & órt aeso) 
Media 

Principals named to 
executive posts, Re- 
public Communica- 
tions Corp., San Anto- 
nio, Tex., permittee of 
KRRT(TV) Kerrville, 
Tex.: Raul R. Tapia, 
senior partner, Tapia & 
Buffington, Washing- 
ton, to chairman of 
board and president; 
Milton P. Buffington, 

Tapia senior partner, Tapia & 
Buffington, to secretary; Roland Castaneda 
and Richard Bela, San Antonio attorneys, to 
VP's: Lawrence Behr, president, Lawrence 
Behr Associates, Greenville, N.C., broad- 
cast consulting firm, to treasurer. 

Gloria Briggs, manager of station relations, 
ABC FM Network, New York, named direc- 
tor, ABC FM Network. 

John Cook, senior VP, programing, radio di- 
vision, Gannett, and president and general 
manager of Gannett's WDAE(AM)- W1Q1(FM) 

Tampa, Fla., named president and general 
manager of co -owned KKBQ -AM -FM Houston. 
He remains senior VP, programing. James 
Mulla, president and general manager of Gan- 
nett's WCZY -AM -FM Detroit, succeeds Cook. 

Jay Jordan, from LAMAS -AM -FM Springfield, 
Mass., joins WHYN -AM -FM there as executive 
VP and general manager. 

Lee Douglas, VP, operations, WCZY -AM -FM 

Detroit, named VP and general manager. 

Elizabeth Hoffman, VP and general manager, 
WMJY(FM) Long Branch, N.J., named presi- 
dent of licensee, Mammoth Broadcasting. 
Carl DeProspo, station manager and general 
sales manager, wMJY, named general man- 
ager. 

Joseph Azznara, assistant general manager, 
Cablevision of Connecticut, Westport, 
Conn., named general manager. 

Ronald Gilbert, from WtCC(AM) Bridgeport, 
Conn., joins WXCR(FM) Safety Harbor, Fla., 
as VP and general manager. 

David Ruleman, VP, Palomar Broadcasters, 
and general manager of its KOWN -AM -FM Es- 
condido, Calif., and president of Thousand 
Oaks Radio Corp., licensee of KNJO(FM) 
Thousand Oaks, Calif., resigns to develop 
Radiomail America, Escondido -based direct 
mail sales and promotion firm. 

Richard Shingleton, general manager, WKRE- 

AM-FM Exmore, Va., joins WELV -AM -FM El- 
lenville, N.Y., as general manager. 

John Carpenter, general sales manager, Pu- 
litzer's WGAL -TV Lancaster, Pa., joins co- 
owned KETV(TV) Omaha as general manager. 

Freida Werden, independent radio producer 
and associate editor, Current magazine, joins 
Western Public Radio as operations manager, 

relocating from Washington to San Francisco. 

Paulette Williams, general sales manager, 
KMGG(FM) Los Angeles, joins KMEL(FM) San 
Francisco as station manager. 

Lisa Revare, production manager, KZKC -TV 
Kansas City, Mo., named VP, operations 
manager. 

Antonio Dominguez, assistant general man- 
ager, Cablevision of Orange County, Calif., 
joins American Television and Communica- 
tions' cable system serving South Pasadena 
and San Marino, both California, as general 
manager. Rod Clark, advertising sales man- 
ager, Birmingham, Ala., division, American 
Television and Communications, named VP. 
sales. 
Peter Zolnowski, program director, 
WECK(AM) Buffalo, N.Y., joins KOMA(AM) 
and newly acquired KIMY -FM there (formerly 
KAEZIFMI) as operations manager. 

Lee Carpenter, chief engineer, WVSB -TV West 
Point, Miss., joins WOAC -TV Canton, Ohio, 
as operations manager. 

Sherron Sherridan, operations manager, 
WHEC -TV Rochester, N.Y., named traffic -op- 
erations manager. 

Al Marrara, from KIM-TV Tulsa, Okla., joins 
KTPX(TV) Odessa, Tex., as operations man- 
ager. 

Nelson Flanagan, operations manager, KTXH- 
TV Houston, joins KTXT-TV Dallas in same 
capacity. 

Carey Davis, VP and sales manager, 
WMCA(AM) New York, named station man- 
ager and member of board of directors of 
parent, Straus Communications. Jeanne 
Straus, program director, WMCA, named VP, 
operations. 

Robert McBride, director of business oper- 
ations, Media General Cable of Fairfax, 
Chantilly, Va., named VP, business oper- 
ations. 

Mark Charles, associate attorney, Gersten, 
Savage, Kaplowitz & Simensky, New York, 
joins RKO General there as attorney. 

Jonathan Miles Yim, development associate, 
United Way, San Francisco, joins noncom- 
mercial KPBS -FM -TV San Diego as director of 
underwriting. 

Bill Legere, general manager, noncommercial 
KFSK(FM) Petersburg, Alaska, joins noncom- 
mercial KTGO(FM) Juneau, Alaska, as station 
manager. 

Peggy Milner, manager of finance, KMOX -TV 
St. Louis, named director of business affairs. 

Kristina Moris, from Eli Lily & Co., Indiana- 
polis, joins King Broadcasting, Seattle, as 
personnel director. 

Marketing 

Colin Cadman, vice 
chairman, DDB /Lon- 
don, and chairman, 
MSW Rapp & Collins 
Ltd., named to addi- 
tional post of presi- 
dent, Rapp & Collins 
Europe. He will con- 
tinue to be based in 
London. 

Steve Kahler, chair- 
man and chief execu- 

Cadman tive officer, Doremus 
& Co., subsidiary of BBDO International, 
New York, resigns at end of year. 

Stephen Nollau, account supervisor, D'Arcy 
Masius Benton & Bowles, St. Louis, named 
VP. Tim Terchek, senior writer, D'Arcy Ma- 
sius Benton & Bowles, Chicago, named asso- 
ciate creative director. Susan Silberman, re- 
search supervisor, D'Arcy Masius Benton & 
Bowles, Chicago, named senior research su- 
pervisor. 

Elected senior VP's, BBDO, New York: Elliot 
Firestone, associate creative director; William 
Katz, account supervisor, and Richard Ro- 
magnola, director of creative services, video 
development group. Elected VP's, BBDO: 
Dusty Bricker, Gary Fermature and Ellen 

IS THE PEACE CORPS STILL AROUND? 
YES... and celebrating 25 years of Americans serving in the Third World - 
and do we have stories to tell! 

Oct 1985 -Oct 1986 is Peace Corps' 25th Anniversary Year. 

... Chances are at least one of 110,000 former Peace Corps Volunteers 
is living and working in your circulation area. 

...6,000 Americans are currently serving. 

... Thousands are preparing to join. 

Share their stories with your listeners and viewers. 

QCE 
qOm 

Contact: Public Affairs Peace Corps 
806 Connecticut Ave., N.W. Washington, D.C. 20526 202. 254.5010 
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Ross, account group heads; Robert Gibralter 
and Robert Wiesner, account supervisors. and 
Debra Starkman, associate director, market- 
ing sciences. 

Steve Jones, San Francisco sales manager, 
TeleRep, named VP, West Coast manager. 

E. Reynold (Pete) Petray, management super- 
visor, Carrafiello Diehl & Associates, Irving - 
ton-on- Hudson, N.Y., named senior VP. 

Diana Richardson, consultant to Media Gen- 
eral Broadcast Group, Tampa, Fla., named 
director of marketing, MGBG, which com- 
prises WXFL(TV) Tampa; WJKS -TV Jackson- 
ville, Fla., and WCBD -TV Charleston, S.C. 

Appointments, McGavren Guild: Peter 
Doyle, VP, regional manager, New York, to 
executive committee; Dick Sharpe, executive 
VP, Eastern division, New York, to additional 
responsibilities for central division; Don Hall, 
account executive, to sales manager, Dallas; 
Tom Dolliff, sales manager, to regional man- 
ager, Houston; Sandra Hollischer, account 
executive, Weiss & Powell, Minneapolis, to 
same capacity, Minneapolis. 

Bruce Hoban, director of marketing research, 
Warner -Amex Cable, New York, joins Re- 
public Radio there as director of research. 

Appointments, Young & Rubicam, New 
York: Diane Flynn, executive producer, to 
senior VP: Ted Storb, senior producer, and 
Jean Kondek, creative supervisor, to VP's. 

John Martin, general sales manager, WUSN -FM 

Chicago, joins CBS Radio Networks there as 

Midwest sales manager. 

Research group managers named VP's, 
SSC &B:Lintas, New York: Cathy Askow, Su- 
san Connolly and Marcia Gold. 

Glenn Meyers, director of media and market- 
ing services, Mintz & Hoke, Avon, Conn., 
named VP. 

Charles Ponger, account executive, 
WSTC(AM) -WYRS(FM) Stamford, Conn., joins 
Storer Television Sales, New York, in same 
capacity. Jeff Norman, director of commercial 
sales, cable division, Storer, New York, 
named account executive, Storer Television 
Sales. 

Sue Kolb, advertising writer, Doyle Dane 
Bernbach. Denver, named senior writer. 

Christine McCaughey, director of research 
and development, ABC -owned wXYZ -TV De- 
troit, joins ABC Owned Television Stations, 
New York, as director of research, systems 
and sales planning. 

Larry Ramsey, account executive, Harrington 
Righter & Parsons, Dallas, named manager 
of Dallas office. 

Ellen Stafman, account executive, Tatham, 
Laird & Kudner, Chicago, named account su- 
pervisor. 

Appointments, Petry National Television, 
New York: Nan Krauss, from O &O Stations 
division, ABC, New York, to group research 
manager, red team, Petry National; Marc Na- 
gel, from LBS Communications, New York, 
to account executive, white team. 

Lonnie Burstein, programing assistant, Sel- 
tel, New York, named program coordinator. 
Nadine Tekula, manager of program services, 
Seltel, named associate program director. 
Shellie Sigel, member of knights sales team, 

Seltel, Los Angeles, named sales manager. 

Terry Jean Doss, traffic manager, Barkley & 
Evergreen, Shawnee Mission, Kan., named 
office manager. 

John Curtis, copywriter, Ogilvy & Mather, 
Johannesburg, South Africa, joins W.B. 
Doner, Detroit, in same capacity. 

Harold Macklin, from Ohrbachs, New York, 
joins Katz Media Data there as programer 
analyst. 

Teresa Spodek, account executive, KDFI -TV 

Dallas, joins Seltel there in same capacity. 

Cecilia Rieg, assistant account executive, 
Harrington, Righter & Parsons, New York, 
named account executive, green team, Chica- 
go. 

Rick Bauer, copy director, William Eisner & 
Associates, Milwaukee, joins BBDM Cun- 
ningham & Walsh, Chicago, as copywriter. 
Phyllis Tamada -Brown, from James Lienhart 
Design, Chicago, joins BBDM Cunningham 
& Walsh as art director. 

David Schwartz, senior accountant, Price Wa- 
terhouse, New York, joins Selcom there as 

group controller. 

Appointments, Barkley & Evergreen, Shaw- 
nee Mission, Kan.: Craig Neuman, artist, 
Kansas City Star, to art director; James Mott, 
from Fletcher -Mayo, Kansas City, Mo., to 
associate creative director; Katherine Spen- 
cer, recent graduate, Princeton University, to 
account coordinator; Eric Larson, traffic 
coordinator, to assistant traffic manager, and 
Powell Michael, art director, Kuhn & Associ- 
ates, Kansas City, Kan., to assistant art direc- 
tor. 

James Higgins, from Suburban Cablevision, 
East Orange, N.J., joins Colony Communi- 
cations, Providence, R.I., as executive direc- 
tor, marketing. 

Bill Gordon, account executive, Trahen, Bur- 
den & Charles, joins W.B. Doner, Baltimore, 
as senior account executive. 

Randy Greco, from CATV division, General 
Cable Co., Tacoma, Wash., joins PTL, regli- 
gious cable service there, as Western region 
senior account executive. 

Dick Davidson, sales manager, duPont Regis- 
try: A Buyer's Guide to Fine Automobiles, 
Tampa, Fla., joins Turner Broadcasting 
Sales, New York, as account executive. 

Jack Porray, from R &R Advertising, Reno, 
joins WXEX -TV Richmond, Va., as general 
sales manager. 

Jim Diaz, local sales manager, KCBS -TV Los 
Angeles, named general sales manager. 

Sem Dieterich, local sales manager, WGNO -TV 

New Orleans, joins WQTV(TV) Boston as gen- 
eral sales manager. 

Mark Binda, senior research analyst, Harring- 
ton, Righter & Parsons, New York, joins 
WTVF(TV) Nashville, as director of research. 

Larry Kent, from WINZ(AM) Miami, joins 
WJQY(FM) Fort Lauderdale, Fla., as sales 
manager. 

Janet Pinsky, assistant sales manager, 
WMIY(FM) Long Branch, N.J., named sales 
manager. 

Charles Timmons, general manager, WAFL -FM 

Milford, Del., joins WBOC -TV Salisbury, 
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Md., as local sales manager. 

Steve Aryan, account executive, WHEC -TV 
Rochester, N.Y., named local sales manager. 

Mike Weiss, national sales manager, WCLQ -TV 
Cleveland, named general sales manager. 
Rita -Mann Chapman, local sales manager, 
succeeds Weiss. 

Wanda Gibbs, copywriter- production man- 
ager, WNOX(AM) Knoxville, Tenn., joins 
WATE -TV there as copywriter. 

William Mossa, customer service representa- 
tive, TKR Cable, Warren, N.J., named mar- 
keting coordinator. 

Connie Galvin, account executive, WNIC -AM- 
FM Dearborn, Mich., named local sales man- 
ager. 

Charles Stuart, national sales manager, 
KTTV(TV) Los Angeles, named VP. 

Paul Orio, VP, media, Naftziger & Kuhe Ad- 
vertising, Farmington, Conn., joins 
wrxX(TV) Waterbury, Conn., as local sales 
manager. Catherine Gillotti, senior account 
executive, WTXX, named to newly created 
position of assistant local sales manager. 

Tom Johnston, producer -director, sports and 
special events, KOMO -TV Seattle, named ac- 
count executive. 

Judy Hobbs, account executive, WRFM(FM) 
New York, joins WOR(AM) there in same ca- 
pacity. 

Rick Swartz, account executive, TeleRep, Los 
Angeles, joins KHTV(TV) Houston as national 
sales manager. Bryan April, account execu- 
tive, Hinckley Group, joins KHTV as retail 
account executive. 

Dee Frantz, marketing director, Gillingwater 
Management Co., Houston, joins wowo(AM) 
Fort Wayne, Ind., as account executive. 

Programing 

Robert Blay, director, acquisitions, interna- 
tional, Embassy Home Entertainment, Lon- 
don, named VP, acquisitions, Embassy Home 
Entertainment; Los Angeles. Richard Childs, 
president, distribution, Embassy Home En- 
tertainment, named president, production 
and programing. Rand Bleimeister, VP, sales, 
home entertianment, Embassy, named senior 
VP, distribution. 

Michael Doury, television sales manager, 20th 
Century Fox, London, joins King Features 
Entertainment there as director of sales, Eu- 
rope and Africa. 

David Brangan, senior VP and director, West 
Coast operations, Avery- Knodel Television, 
Los Angeles, joins Harmony Gold, Detroit, 
as regional sales manager. Bill Smither, VP, 
corporate development, Avery- Knodel, joins 
Harmony Gold, New York, as regional sales 
manager. 

Stuart Stringfellow, head of Chicago sales of- 
fice, King World, named VP, Midwest divi- 
sion manager. 

Renate Kamer, executive assistant to presi- 
dent, Aaron Spelling Productions, Los Ange- 
les, named VP. 

Diane Von Gal, from NBC, New York, joins 
Worldvision Enterprises there as director of 



domestic sales administration. 

Jim Curtin, director of sales marketing, D.L. 
Taffner Ltd., joins Katz Television Group's 
programing department, New York, as asso- 
ciate director of programing. 

Sonya Selby- Wright, producer, Good Morning 
America, New York, named director of cast- 
ing. 

Teach 

Bob Teach, director of 
finance, Reeves Corn - 
munications, New 
York, joins Multime- 
dia Entertainment 
there as VP, finance. 

Melinda Fishman, pro- 
gram executive, ABC 
Daytime, New York. 
joins Chelsea Com- 
munications there as 

VP, development. 

Jeannie Yost, man- 
ager, music programing, MTV, New York. 
named director, music programing. William 
Chardavoyne, from Arthur Young & Co., 
New York, joins MTV Networks as VP, con- 
troller. 

Richard Tfipaldi, assistant controller, Metro- 
media Television, named vice president/con- 
troller, remaining based in Los Angeles. 

Brad Samuels, account executive, WLYK(FM) 
Milford, Ohio, joins Pro Am Sports System, 
Troy, Mich., as affiliate representative. 

Tom Bickle, director, WKYT -TV Lexington, 
Ky., named production manager. 

Neal Kenagy, assistant production manager, 
KZKC -TV Kansas City, Mo., named produc- 
tion manager, succeeding Lisa Revare, 
named VP, operations manager (see "Media," 
above). 

Bob Rossbach, senior producer, Latenight 
America, noncommercial WFVB(TV) Detroit, 
named executive producer, local programing. 

Stephanie Campbell, program manager, Taft 
Broadcasting's WDCA -TV Washington, joins 
co -owned WCIX-TV Miami in same capacity. 

Matthew Chan, producer, evening magazine, 
KPIX(TV) San Francisco, joins KCRA -TV Sacra- 
mento, Calif., as executive producer. 

Ronn Lipkin, assistant production director, 
WYSP(FM) Bala Cynwyd, Pa., named produc- 
tion director. 

Theresa Forbush, from BBC, London, joins 
WLNS -TV Lansing, Mich., as production as- 
sistant. 

Willie Olmstead, associate producer, MMLA, 
mid -morning talk show, KHJ -TV Los Angeles, 
named producer, MMLA. 

Taylor Biggs Lewis Ill, announcer and produc- 
er, WNRN(FM) Virginia Beach, Va., joins West 
Virginia Public Radio, Charleston, W. Va., in 
same capacity. 

Mac Daniels, air personality, KPLX(FM) Fort 
Worth, named music director. 

Michael Lee, from WHO(AM) Des Moines, 
Iowa, joins CRE/PR, Indianapolis, as public 
relations writer. 

Faith Sidlow, assistant assignment editor, 
KSEE -TV Fresno, Calif., named producer -re- 
porter. 

Kevin Murphy, air personality, WSUN(AM) St. 
Petersburg, Fla., named music director. Jack 
Russell, air personality, WSUN, named pro- 
duction director. 

Bob Stewart, from KKRQ(FM) Iowa City, 
Iowa, joins KRNA(FM) there as air personality. 

Bill Hickok, air personality, WICC(AM) Bridge- 
port, Conn., joins WRC(AM) Washington in 
same capacity. 

Tom Doyle, from WCOZ(FM) Boston, joins 
WHDH(AM) there as air personality. 

News and Public Affairs 

Roche 

Kevin Roche, produc- 
er and political editor, 
NBC Radio, New 
York, named director, 
news, The Source ra- 
dio network. 

Luis Covarrubias, as- 
sistant editor and 
newscaster, Nuestras 
Noticias, New York, 
UPI's Spanish -lan- 
guage radio network, 
named news director. 

Rick Read, producer-director, KTVL(TV) Med- 
ford, Ore., joins KVOS -TV Bellingham, 
Wash., as field producer, news. 

Appointments, WAVY -TV Portsmouth, Va.: 
Leslie Smith, reporter, to weekend co- anchor, 
The Daily News; Carol Hoffman, weekend an- 
chor and weekday producer, WWNY -TV Ports- 
mouth, Va., to morning anchor and noon 
newscast producer; David Klugh, weekend 
anchor, KAMR -TV Amarillo, Tex., to reporter; 
Hunter Hughes, photographer -editor, to as- 
signment editor; Marny Staniar, weekend 
weathercaster- reporter, KODE -TV Joplin, Mo., 
to same capacity, and Susan Glauser, photog- 
rapher- editor, KOB -TV Albuquerque, to pho- 
tographer- editor. 

Appointments, WLKY-TV Louisville, Ky.: Lisa 
Awrey, freelance writer, to weekend assign- 
ment editor, early producer and weeknight 
editor; Jane Hampden, from WBBM -Tv Chica- 
go, to reporter, and Ralph Merkel, from WJCL- 
TV Savannah, Ga., to weekend photographer - 
reporter. 

Meg LaVigne, programing coordinator-pro- 
ducer, WSBK -TV Boston, named community 
affairs director. 

Appointments, KCBS -TV Los Angeles: Paula 
Zahn, weekend anchor and reporter, WNEV -TV 
Boston, to same capacity; John Amato, pro- 
ducer, Newsbreaks within CBS Morning News, 
to producer, entertainment news. 

Donna Parker, consumer reporter, KSAT-TV 

San Antonio, Tex., named weekend co-an- 
chor. 

Frank Horecny, reporter, WLAP -AM -FM Lex- 
ington, Ky., named news and public affairs 
director. 

Harry Porterfield, reporter- anchor, WBBM -TV 
Chicago, joins WLS -TV there as reporter and 
substitute anchor. 

David Madden, reporter, WKBO(AM) Harris- 
burg, Pa., named news director. Tony Romeo, 
reporter, WGAL -TV Lancaster, Pa., succeeds 
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Madden. 

Don Mills, managing editor, WDTN -TV Day- 
ton, Ohio, named reporter. 

Appointments, WPLG(TV) Miami: Khambrel 
Marshall, sports anchor, WFSB(TV) Hartford, 
Conn., to sports director and primary sports 
anchor; Ileana Varela, reporter, wTOG(Tv) 
Tampa -St. Petersburg, Fla., to reporter; 
James Hamilton, assignment editor, WDVM- 
TV Washington, to weekend assignment edi- 
tor; Jorge Pujol, photographer -editor, 
WLTV(TV) Miami, to photographer -editor; 
Rhonda Hasday, producer, CNN, Atlanta, to 
special projects producer. 

Marc Mooney, reporter, KTVL(TV) Oakland, 
Calif., joins WBAL -TV Baltimore as reporter. 

Linda Breshears, planning editor, KcoP -Tv 

Los Angeles, joins WVVA -TV Bluefield, W. 
Va., as reporter. 

Pamela Mathis, from KMVT-TV Twin Falls, 
Idaho, joins KTNV -TV Las Vegas as weekend 
weather anchor. 

Kent Ingle, coordinator of development rela- 
tions, Southern. California College, Costa 
Mesa, Calif., joins KOLR -TV Springfield, 
Mo., as weekend sports anchor. 

Jon Hewett, part-time reporter, WLNS -TV Lan- 
sing, Mich., named reporter. 

Patrick Flanagan, weather anchor, KATC(TV) 

Lafayette, La., joins KRBK -TV Sacramento, 
Calif., in same capacity. 

John Gerard, weather anchor, wrvw -Tv Ev- 
ansville, Ind., joins WATE -TV Knoxville, 
Tenn.. in same capacity. 

Bryan Busby, weekend meteorologist, 
KTVI(TV) St. Louis, joins KMBC -TV Kansas 
City, Mo., as staff meteorologist and science 
reporter. 

J.C. Corcoran, from KSHE(FM) Crestwood, 
Mo., joins KSDK(TV) St. Louis as entertain- 
ment reporter. 

Trudy Yamell, weekend anchor -reporter, 
WISH -TV Indianapolis, joins WUHQ -TV Battle 
Creek, Mich., as reporter. 

Rebecca Reheis, meteorologist, KSNT-TV To- 
peka, Kan., joins KTVX(TV) Salt Lake City in 
same capacity. 

Technology 

S. Merrill Weiss, president, Imagez, Oakland, 
Calif. -based engineering firm, and former 
engineering manager, KPIX(TV), San Francis- 
co, joins NBC New York as director, broad- 
cast systems and engineering. 

Kevin Hamburger, director, audio -video engi- 
neering, MTV Networks Inc., New York, 
named VP, audio-video engineering. 

William O'Neil, independent consultant, joins 
Times Fiber Communications, Wallingford, 
Conn., as manager, fiber optic systems devel- 
opment. 

Gregory Take, applications engineer, special 
cable division, Pirelli Cable Corp., Walling- 
ford, Conn., joins electro- optical products di- 
vision, ITT, St. Louis, as sales manager, Mid- 
west district. 

Charles Gentry Jr., plant manager, Tribune - 
United Cable Communications, Rochester, 



Minn., joins managed investments division, 
Communications Equity Associates, as cor- 
porate engineer, responsible for engineering 
activities of firm's cable systems in Pasco and 
Pinellas counties, Fla., and Victorville, Ca- 
lif. 

Kinsley Jones, VP, marketing, Television 
Technology Corp., Broomfield, Colo., joins 
Fidelipac Corp., Moorestown, N.J., as mar- 
keting director. 

Frank Ciangi, market development specialist, 
Zenith, Glenview, Ill., named director, mar- 
ket development. 

Mike Burton, audit manager, Coopers & Ly- 
brand, Los Angeles, joins Compact Video 
there as controller. 

Phillip Fraley, assistant chief operator, WLAP- 

AM-FM Lexington, Ky., named chief engi- 
neer. 

Waiter Rodman, chief engineer, WXON -TV De- 
troit, joins WDtv(TV) there as operations su- 
pervisor, engineering department. 

Promotion and PR 

Eleo Kaemmerer, senior producer, on -air pro- 
motion, VH -1, MTV Networks, New York, 
named director, on -air promotion- program 
services. 

Firth 

Richard Firth, director 
of publicity and pro- 
motion, Rituals and 
Love Connection, Tele- 
pictures, Los Angeles, 
joins Harmony Gold 
there as director of 
promotion and station 
relations. 

Richard McKeown, di- 
rector of personnel 
and community rela- 
tions, Methodist Hos- 

pital of Jonesboro, Ark., joins Cranford 
Johnson Robinson Associates, Little Rock, 
Ark., as public relations account executive. 

Susan Harmon, manager, advertising and 
promotion, WLKY -TV Louisville, Ky., joins 
WTVF(TV) Nashville in same capacity. 

Wendi Dunlap, promotion assistant, WKYT-TV 
Lexington, Ky., named promotion manager. 

Andrea Duggan, from WNEV -TV Boston, joins 
WSBK -TV there as publicity coordinator. 

David Devereaux, producer- director, video 
promotion, noncommercial WTVS(Tv) De- 
troit, named manager of video promotion. 

Jeremy Patey, promotion director, KDSC -TV 
Honolulu, joins KXTX-TV Dallas as manager, 
advertising and promotion. 

Cyndie Reynolds, promotion manager, wTsP- 
TV Tampa -St. Petersburg, Fla., joins wFAA -Tv 
Dallas in same capacity. 

Sherri Toler Rollison, promotion -marketing 
consultant, Farris Communications, San 
Francisco, joins KTVI(TV) St. Louis as promo- 
tion director. 

Randy Keiser, creative services director, 
WOLO -TV Columbia, S.C., joins WBSP -TV 

Ocala, Fla., as promotion manager. 

Ginger Warder, from WMAL(AM) Washington, 

joins WZNE(FM) Clearwater, Fla., as promo- 
tion director. 

Sharon Wood, promotion manager, WBAY -TV 
Green Bay, Wis., joins wxMi(Tv) Grand Ra- 
pids, Mich., in same capacity. Lisa Wilson, 
promotion assistant, wzzM -TV Grand Rapids, 
Mich., joins WXMI in same capacity. 

Val Nicholas, producer, Look Who's Talking, 
KCRA -TV Sacramento, Calif., named promo- 
tion manager. 

Patrick Baldwin, from Hearst -owned 
wDTN(TV) Dayton, Ohio, joins co -owned 
WTAE -TV Pittsburgh as promotion manager. 

Tom Kounelis, from WSB -TV Atlanta, joins 
WATL(TV) there as promotion manager. 

Dan Martinsen, from Newsday, New York, 
joins NBC press there as sports publicity re- 
presentative. 

Judith Vance, promotion manager, WCGV -TV 
Milwaukee, joins KMBC -TV Kansas City, 
Mo., in same capacity. 

Linda Bayley, director of creative services, 
KCRA -TV Sacramento, Calif., named promo- 
tion manager. 

Devoe Slisher, promotion coordinator, 
WHOI(TV) Peoria, Ill., named promotion man- 
ager. 

Allied Fields 

Bonnie Foster, VP, consulting services, Te- 
leStrategies, Washington -based telecom- 
munications consulting firm, joins Coopers 
& Lybrand as manager of consulting practice 
of firm's Washington planning group. 

Howard Rosenblum, manager of client ser- 
vices, advertising -agency television sales, 
Arbitron, New York, named account execu- 
tive. Susanne Barrett, client service repre- 
sentative, television market development, 
Arbitron, succeeds Rosenblum. 

Clark Wideman, general manager, WEAU -Tv 
Eau Claire, Wis., elected chairman, sales ad- 
visory committee, Television Bureau of Ad- 
vertising. Lynn Fairbanks, general manager, 
WAws(TV) Jacksonville, Fla., elected co- 
chairman of committee. 

Judith Marden, from Chemical Specialties 
Manufacturers Association, Washington, 
joins Abramson Associates there as senior 
account executive. 

Larry Ceisier, producer, Group W Newsfeed 
Network, joins law firm of Dickstein & 
Scutti, Philadelphia, as attorney, specializing 
in representation of broadcast journalists. 

Elected officers, New York State Associated 
Press Broadcasters, New York: Mike Prelee, 
WNEW -AM -FM New York, president; Frank 
Brinks, WALK -AM -FM Patchogue, first vice 
president; John Corporon, president, INN 
and VP, news, wplx(Tv) New York, second 
vice president, and Lew Wheaton, bureau 
chief, Associated Press, Albany, secretary. 

Blair Radio has formed advisory board to an- 
swer station's questions about buying on un- 
wired networks. Elected chairman of board 
was Clarke Brown, KSON -AM -FM San Diego. 
Blair representatives on board are Bob Lion, 
VP, GM, Blair Radio Networks, New York, 
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and Bob Ferraro, VP, regional manager, 
BRN, New York. Station general managers 
who are members of board: Mickey Luckoff, 
KGO(AM); 11m Medland, WIBC(AM)- WNAP(FM) 
Indianapolis: Ray Guinn, WMJJ(FM) Binning- 
ham, Ala., and Bruce Dodge, WIMZ -AM -FM 
Knoxville, Tenn. 

Elected officers, Pennsylvania Association of 
Broadcasters, Harrisburg, Pa.: Fred Young, 
Hearst Corp., Pittsburgh, president; Harry 
Haas, WFLN -FM Philadelphia, VP, radio; Rob- 
ert Eolin Jr., WLHY-TV Lancaster, VP, TV; Bri- 
an Danzis, wcMB(AM)- wsFM(FM) Harrisburg, 
treasurer; William Saltzgiver, WPGH -TV Pitts- 
burgh, secretary, and Robert Zimmerman, 
WRSC(AM)- WQWK(FM) State College, past 
president, 

Elected to three -year terms, sales advisory 
committee, Television Bureau of Advertis- 
ing, New York: Bruce Baker, WFTV(TV) Or- 
lando, Fla.; David Boylan, WKYC -TV Cleve- 
land; Paul Cassidy, KOLD -TV Tucson, Ariz.; 
William Katsafanas, KSDK(TV) St. Louis; Rick 
Keilty, WVEC -TV Norfolk, Va.; Jay Maxey, 
KMTV(TV) Omaha; Randy Oswald, WNYT(TV) 
Albany, N.Y.; Gary Plumlee, KTNV -TV Las 
Vegas; Jay Rabin, manager, marketing and 
sales, KCNC -TV Denver; David Sankovich, 
KENS -TV San Antonio, Tex.; Rick Spinner, 
WPVI -TV Philadelphia, and John Watkins, 
WABC -TV New York. 

Elected officers of North Carolina Associ- 
ation of Broadcasters, Raleigh: Don Curtis, 
Curtis Radio Group, Raleigh, president; Vas - 
sie Balkcum, WGBR(AM) -WEQR(FM) Golds- 
boro, president- elect; Bud Abbott, 
WWGP(AM) -WFJA(FM) Sanford, VP, radio; 
John Greene, wRAL -Tv Raleigh, televi- 
sion, and Jack Starnes, WZZU(FM) Burling- 
ton- Graham, secretary- treasurer. 

John Morris, president, Nassau Broadcasting 
Co., elected president, New Jersey Broad- 
casters Association, New Brunswick, N.J. 
Joe Knox Jr., WJRZ(FM) Manahawkin, elected 
VP of association. 

Deaths 

William J. Beaton, 80, president and chairman 
of board of Southern California Broadcasting 
Co., licensee of KIEV(AM) Glendale, Calif., 
and KNRY(AM) Monterey, Calif., died of can- 
cer Oct. 4 at his home in Los Angeles. He is 
survived by his wife, Claire, two sons and 
two daughters. 

Johnny Olson, 75, veteran game show an- 
nouncer and host, known most recently as 
voice inviting contestants to "Come on 
down" on The Price is Right, died of stroke 
Oct. 12 in Santa Monica, Calif. In 1940's, he 
was host of radio quiz shows, including 
Break the Bank. His television credits includ- 
ed Match Game, What's My Line and The Jack- 
ie Gleason Show. 

Kenny Baker, 72, radio and film actor on The 
Jack Benny Show, died of heart attack Aug. 
10 in Solvang, Calif. He played role of slow- 
witted youth on Benny program, role eventu- 
ally played by Dennis Day. Baker sang on 
comedian Fred Allen's radio series and per- 
formed on various religious programs. Survi- 
vors include his wife, Geraldyne, two sons 
and one daughter. 



Hstc tek 
RCA's Robert Frederick: 
making the right move 

Robert Rice Frederick, by virtue of being 
president and chief executive officer of RCA 
Corp., oversees NBC and receives the extra 
attention that comes with membership in the 
Fifth Estate. He tries to deflect personal 
questions and instead steer the conversation 
to the changing role of RCA. But he will 
probably adapt to the demands of his new 
authority, as he has to the many previous 
positions that make up a 37 -year career. 

Frederick has been asked before what par- 
ticular combination of qualities, skills and 
luck have put him in the driver's seat at 
RCA. "I don't think I am a particularly dedi- 
cated workaholic nor do I think I have a very 
great desire to win. But what I found at Gen- 
eral Electric is that if you just do the job that 
you are on, the next job will take care of 
itself." 

Of course he had to make an initial career 
decision. The one he made, to join General 
Electric, probably did not surprise those who 
knew the Frederick family -he grew up 
about 100 miles east of Chicago in Elkhart, 
Indiana, where his father had a small office - 
equipment business. 

Frederick's uncle had worked at GE, as 

did his brother and cousin. Joining the com- 
pany on the marketing side in 1948, he was 
soon wrestling with the question of whether 
to stay with the company or go into advertis- 
ing: "I ended up staying 34 years." 

Most of those years were spent on the 
consumer side of the diversified Fairfield, 
Conn. -based manufacturer ($29 billion in 
sales last year). One of his early marketing 
assignments in the 1950's was as an advertis- 
ing manager in Louisville, Ky., where he 
picked shows for the company to sponsor. 
During that time Frederick also became fa- 
miliar with some of GE's major household 
products, including color television. 

The early years he spent in GE's Consum- 
er Products Group culminated in 1973 when 
he was appointed vice president and group 
executive. At that time the broadcasting 
group (which was later sold) and cable oper- 
ations reported to him. 

Frederick said that having headed both a 

major television advertiser and a broadcast- 
ing group he could see both sides: "When the 
consumer products side carne to me and 
complained that television time costs were 
going up, I could smile and say: 'Yes, aren't 
they.' " The then group executive of GE's 
consumer products group also had under his 
purview a small production outfit, Tomor- 
row Entertainment (now an independent 
company headed by John Backe). It did not 
have a big budget or much in the way of 
memorable product, he said, one notable ex- 
ception being the made -for -TV movie The 
Autobiography of Miss Jane Pittman. 

The conglomeration of experience he am- 
massed during his 34 years at GE is evi- 
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executive officer, RCA Corp.; b. Jan. 12, 1926, 
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1969; VP and general manager of home 
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home appliance group's strategic planning 
division, 1973; VP and group executive of 
consumer products group, General Electric 
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president and chief operating officer, RCA 
Corp., September 1982; chief executive 
officer, March 1985. m. Carolyn Smith, March 
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denced when the discussion turns to net- 
works and production. Frederick was asked 
what the advantages would be for NBC and 
its parent company to purchase a film stu- 
dio -recent reports had it negotiating for the 
library of MCA. "Assuming that the MCA 
rumor was at one time true...that is large - 
scale production. To be involved at a great 
level is a desirable end but not a necessary 
end. I think it is observed in any industry that 
vertical integration if properly done has its 
advantages, but you don't necessarily end up 
with some critical mass and you should 
probably let the person do it who can do it 
better. For instance there is probably not a 
reason that you should ever integrate into 
motors just because you make refrigera- 
tors." 

In 1977 then GE Chairman Reginald 
Jones asked Frederick, then group executive 
of GE's Consumer Products Group, to help 
redesign the company, which resulted in six 
sectors replacing the nine previous operating 
groups. 'No years later Jones gave Frederick 
the opportunity he was seeking to return to a 
line position, offering him the top post in one 
of the sectors he helped to formulate: "There 
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were only three that I was technically quali 
fled for: medium tech, consumer and inter 
national. I had already done consumer and 
so I said international, which surprised him 
[Jones]." 

"It is good to be willing to make moves 
when the company feels it is right, rather 
than stay," he said. At GE I spent most of the 
time not worrying about where I was going 
and was usually taken off a job before I 
thought I was ready to be taken off it." When 
the people at RCA were looking for a new 
president in 1982, he said, "they saw a lot of 
different areas that matched what they need- 
ed." 

In the many articles featuring Frederick 
last March, when he was appointed RCA's 
chief executive officer, it was reported that 
he was on the verge of retiring when the 
RCA search committee asked him to become 
president of the company. 

Not exactly true, said Frederick, who said 
that GE would have likely let somebody 
younger move into the top spot in Interna- 
tional before he, Frederick, reached 65-he 
was then 57. He had personal reasons for 
considering moving out of the job: "There 
was no way I was going to spend nine more 
years with a third of my time out of the 
country..It's just not the sort of way I would 
have liked to finish out my career." 

If Frederick were contemplating inactivity 
he has no time to do so now. Besides holding 
the reins at RCA he is on the boards of at 
least two other companies, Olin Corp. and 
Marine Midland Banks. He is chairman of 
the National Foreign Trade Council, a New 
York -based organization of over 500 U.S. 
companies, and a member of the board of 
governors of the Foreign Policy Association. 
He has been a trustee of DePauw since 1974; 
currently he chairs its special task force on 
investment policies and received its alum - 
nus -of -the -year award in 1983. 

Asked about the differences between Gen- 
eral Electric, an electronics manufacturing 
company known for its systems and manage- 
ment, and RCA, where the lion's share of 
profits may soon come from broadcasting, 
an industry where personality and inspira- 
tion often seem to dominate, Frederick said: 
"Any industry is accommodating to a range 
of styles, and there is no style that fits broad- 
casting as distinct from electronics. 

"The large, more diversified companies 
such as RCA and GE are certainly not one- 
man- decision companies, and if you find 
someone who is running a large diversified 
company who feels that he is omniscient, I 
think you have a dangerous situation. What I 
think you need is someone who understands 
what different kinds of business need. You 
may have a manager who is best led by a 
more demanding approach, or you may have 
someone who responds more to a collegial 
situation." Frederick said his personal ten- 
dency is toward the latter: "I would rather be 
brought in early on an issue rather than wait 
until it is too late to solve it." 
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ABC and CBS have made changes In their prime time schedules. Fall 
Guy, lowest rated show for week ending Oct. 13, will be taken from 
its Thursday 8 -9 p.m. spot sometime in November. Replacement 
will be Shadow Chasers, adventure /comedy series. ABC spokes- 
man said Fall Guy is officially "on hiatus," and may appear next 
summer, but source indicated show had been canceled. Effective 
Friday, Nov. 8, ABC will move Lorimar's Our Family Honor from 
Tuesday, 10 -11 p.m., to Friday, 10 -11 p.m., in time period occu- 
pied by Spenser: For Hire, which will move into Honor's Tuesday 
slot. At request of Columbia Pictures Television, ABC has tempo- 
rarily removed Lime Street from Saturday night schedule, with 
promise that series will return next year. Columbia asked that 
series be pulled because of number of pre -emptions it faced in 
remainder of fourth quarter due to World Series games and mini- 
series, North and South. Columbia will suspend filming of epi- 
sodes until Nov. 11, although scripts will continue to be written. 
Putting Lime Street on hiatus, said ABC Entertainment President 
Lewis H. Erlicht, will allow network and producer to "re- direct the 
production to better focus" on talents of lead actor Robert Wagner. 
ABC announced no replacement for series. At CBS, network said 

Lower earnings for ABC, RCA. Third -quarter results released last 
week for RCA and ABC were in line with most expectations, 
fortunately for the former and less fortunately for the latter. The 
big swing in prime time ratings -up for NBC, down for ABC - 
played a determining role in the broadcasting profits reported 
by the two companies. 

RCA reported higher total revenue but lower operating profit, 
despite record sales and earnings at NBC. Net income rose, 
however, because of special nonrecurring circumstances, in- 
cluding the sale of Hertz and tax benefits arising from the 
company's recent restructuring ( "Top of the Week," Oct. 7). 

RCA had third -quarter sales of $2.18 billion, up 6 %, and operat- 
ing income of $82.8 million, down 24 %. Net income was $93.9 
million, or $1.10 per share. 

Last Thursday's RCA press release did not expand on the 
performance of the Entertainment Group, other than to say that 
"operating results" were better for both the NBC network and 
its owned stations. Until last year the stations had been bring- 
ing in more profit for NBC than the network, but with improved 
prime time ratings the profit order is now reversed. 

At ABC, declining ratings and an Olympics -less year led to a 
sharp, but expected, falloff in both revenue and profit. Revenue 
dropped 35% to $706.8 million, while operating profits declined 
37% to $66.1 million. Net income dropped 38% to $28.9 million, 
or $1.02 per share. The company noted that besides weak oper- 
ating results for the largest part of its operations, the bottom line 
was also affected by severance costs associated with recent 
personnel layoffs. 

For the Broadcasting Group, revenue dropped to $591.6 mil- 
lion from the $980.9 million registered in last year's third quar- 
ter. and was just $22 million above that shown in 1983's third 
quarter. Operating profits also fell, from $100.3 million to $58.5 
million, below the $71.9 million registered in the third quarter of 
two years ago. 

Both the television network and the owned stations were 
affected by the recent lackluster advertising marketplace, 
which hurt revenue particularly in prime time. In addition, low- 
er ratings held down price increases and caused the network to 
make use of spots for makegoods. The company said that ABC 
Radio however, achieved record third-quarter revenue and 
profits, with both the radio networks and stations reporting 
record earnings. 

ABC Video Enterpises reported its first profitable quarter, 
earning $1 million on revenue of $31.3 million, a 37% increase 
over the previous quarter. The company said that ESPN was 
"the principal source of profit for the division," and that the 
other two cable programing services in which ABC has an 
interest, Lifetime and Arts & Entertainment, reduced their op- 
erating losses. 

that Stir Crazy will have final broadcast on Oct. 23 and, effective 
Wednesday, Dec. 11, will be replaced by two new half -hour corn - 
edies, Mary (8 -8:30 p.m.) and Foley Square (8:30 -9 p.m.). Mary 
stars Mary Tyler Moore as columnist for small Chicago daily news- 
paper. Foley Square stars Margaret Colin as Midwest -born assis- 
tant Manhattan district attorney. CBS said plans for Stir Crazy will 
be announced later. 

In first demographic report of season, covering Sept. 16 -29, NBC 
had 10 of top 20 highest rated shows for women 18-49, and 12 of 
top 20 for men 18-49. According to Nielsen National Audience 
Composition (NAC) data, top five shows (with rating) for young 
women were ABC's Dynasty (27.9), NBC's The Cosby Show (24.6), 
NBC's Amazing Stories (23.1), NBC's Family Ties (22.9) and NBC's 
Alfred Hitchcock (21.6). For men, the top five were Amazing Sto- 
ries (20.4), ABC's Monday Night Football (19.9), NBC's Miami Vice 
(19.6), Alfred Hitchcock (18.7) and NBC Sunday Night Movie 
(16.6). 

Eight prime time Major League Baseball playoff games televised by 
NBC over last two weeks averaged 18.1/29, up 5% over five prime 
time games aired by ABC last year which averaged 17.3/29. NBC 
carried first best -of -seven playoffs in league's history. For first five 
prime time telecasts, it, averaged 16.9/27, lower than ABC's five 
last year, but which did not include games deciding World Series 
contenders. 

National Association of Broadcasters is hosting luncheon for House 
Speaker Thomas P. (Tip) O'Neill Jr. (D- Mass.) and Representative 
Tony Coelho (D- Calif.), chairman of House Democratic Congre- 
sional Campaign Committee, in New York today (Oct. 21) at 21 
restaurant. NAB has invited prominent group broadcasters to join 
congressmen for lunch. It's part of association's lobbying program 
to familiarize broadcasters with major players on Capitol Hill. 

Wodlinger Broadcasting Co., which owns and operates low -power 
KOSHUITV) Houston (ch. 5) as commercial music video channel, has 
filed suit against MTV and associated Warner Amex Cable (which 
owns Houston cable system) on antitrust and related grounds. Suit 
alleges that MTV has unlawfully used its economic clout to force 
record companies into exclusive music video licensing agree- 
ments that deny competing outlets access to about half of avail- 
able top -40 video product for up to six months. Wodlinger also 
charges that Warner Amex has denied Ko5HO access to Houston 
cable system it operates and that WA has also pressured other 
systems and channels to deny KO5HU both access to systems and 
right to buy advertising time. Wodlinger asked Southern District 
Court of Texas where it filed suit to bar exclusive MTV pacts with 
record companies, to enjoin MTV and WA from anticompetitive 
activities and to award damages which it said could total more 
than $200 million. 

o 

FCC administrative law hearings into RKO General Inc.'s qualifica- 
tions to remain licensee are scheduled to resume Oct. 28. At issue in 
this phase will be whether RKO lacked candor concerning re- 
quests for documentation in proceeding. ALI also has agreed to 
consider additional evidence on alleged falsification of clearance 
reports by RKO Radio Networks (BROADCASTING, July 15). 

o 

Final bids for United Press International are expected to be re- 
viewed and narrowed to "one or two" by this Friday, said Porter 
Bibb, managing director of Ladenburg, Thalmann & Co., one of 
two investment banking firms handling bidding process. Bibb 
declined to comment on who current bidders are but Reuters and 
Tele- Communications Inc. recently talked with UPI creditors com- 
mittee and it is believed each will submit bids. Those who have 
already made bids are reported to be Telecom Plus International, 
Florida -based telephone switching company; Bell Group, corn - 
pany headed by Robert Holmes a Court, and Beurt SerVaas, presi- 
dent of Curtis Publishing Co. Joe Russo is Houston -based real 
estate developer interested in UPI, as is David Amad, who heads 
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another group that has apparently made bid. One source speculat- 
ed that Telecom Plus and Bell Group had highest bids at present. 

o 

The Wall Street Journal reported last Friday (Oct. 18) that Westing- 
house Electric has recently been rumored as possible suitor of MCA. 
Previously, MCA has held talks with RCA, reportedly about sale of 
certain MCA assets or some type of combination between two 
companies. MCA spokesman declined to comment and official at 
Westinghouse responded, "we don't speculate on future business 
plans." 

o 
SeanAmerica audience testing service that monitors television 
viewing and product purchases, says it has now installed one fourth 
of total of 200 people meters that will be operational by November 
in its Denver pilot study. Company has chosen Denver, 19th - 
largest U.S. market, because it says it is demographically repre- 
sentative of country. Denver also represents challenge for testing 
services because of mountainous terrain that often inhibits televi- 
sion reception. Arbitron Ratings, which owns ScanAmerica, and 
Burke Marketing Systems have been working on project together. 
ScanAmerica started in August 1984. Results of Denver study will 
be ready in mid -1986. 

ABC, CBS and NBC have asked FCC to suspend and investigate occa- 
sional video service tariff revisions Comsat proposed Oct. 1. Net- 
works said tariff provisions would make "substantial" changes in 
Comsat's booking and cancellation regulations. Networks also 
said proposals aren't cost justified. 

o 

FCC will accept fresh applications for low -power television stations 
next year, but it's not clear how it will go about doing that. That's 
what Barbara Kreisman, former chief of FCC LPTV branch (now 
chief of Mass Media Bureau's legal branch), said at brown -bag 
lunch sponsored by commission's consumer assistance and small 
business division last week. FCC had been contemplating accept- 
ing applications nationwide. But Kreisman said commission, con- 
cerned about limitations of its computer systems, may attempt to 
restrict number of applications it will be accepting. (There are still 
about 17,000 LPTV applications pending.) Kreisman also said she 
thought LPTV was "at a stage of having to win some respect." 
Richard Hutcheson, who has three LPTV stations on air, said 
elimination of must -carry rules had been good news for LPTV, 
which never had carriage right under those rules. Without rules, 
cable companies that drop duplicated broadcast signals will have 
more room to carry LPTV signals, Hutcheson said. 

o 

Sony Corp. announced last week it had "memorandum of under 
standing" to buy other half of compact disk manufacturing facility 
from CBS for undisclosed amount. Plant, up until present owned 
by CBS /Sony Inc., is based in Terre Haute, Ind., and manufactures 
about one million disks per month. 

Fred Graham, CBS News's Supreme Court reporter for 13 years, 
will leave network on Jan. 25, at expiration of current contract. 
Despite Graham's long -term service and Peabody he won in 1975, 
network news executives communicated decision not to renew 
Graham's contract through his lawyer. But Graham is taking his 
impending departure as opportunity. He says he is considering 
number of options, both in journalism and in law. (He is graduate 
of Vanderbilt Law School and has diploma in law from Oxford, 
which he attended as Fulbright Scholar, in 1959 -60.) 

National Association of Broadcasters is asking its members to par- 
ticipate m public service campaign on dangers of administering 
aspirin to children who have flu or chicken pox. NAB has already 
distributed PSA's on Reye's syndrome disease to stations. "The 
evidence of linkage between aspirin and the dreaded Reye's Syn- 
drome disease in children is mounting rapidly. And so is the 
concern of Congress -so much so that serious consideration is 

being given to requiring that each broadcast ad for aspirin contain 
a 48 -word warning about aspirin and Reye's Syndrome," wrote 
NAB President Eddie Fritts to NAB members. "But that's not the 
point. The reality is that there is a pressing need here for public 
education and broadcasters can most effectively address that 
need on a voluntary basis," Fritts said 

n 

Jack W. Mitchell, producer of National Public Radio's award -win- 
ning news and public affairs program, All Things Considered, and 
station director at noncommercial WHAIAM) Madison, Wis., was 
elected chairman of public radio service by its board last week. 
Mitchell was first NPR employe, opening NPR's office three weeks 
before arrival of its first president in 1970. In early 1970's, he began 
NPR's activities in research and planning and was director of 
NPR's news and informational programing. Elected to board in 
1982, he assisted in interim management of nearly bankrupt non- 
commercial network in 1983. Following his election (11 board 

Mitchell Chamberlin 

members supported him, two voted against him, and two ab- 
stained), Mitchell thanked board and "state of Wisconsin" for al- 
lowing him to devote "a reasonable amount of time" to NPR. He 
said that with its new business plan, NPR had chance to "start 
afresh" and begin to work on making plan work. Those sentiments 
were also shared by board's newly elected vice chairman, Ward 
Chamberlin Jr., president and general manager of WETA -FM -TV 

Washington, who added that "NPR has more than turned the 
corner." 

n 

National Association of Broadcasters President Edward O. Fritts has 
urged State Department to engage in exchange of diplomatic 
notes "as soon as practicable" to permit implementation of terms 
of U.S.-Mexican AM bilateral agreement "pending whatever final- 
ization and /or ratification procedures" are required. 

Paramount Domestic Television announced last week that Frank 
Kelly has been promoted executive VP, programing, and that 
John E. Goldhammer has been named co- executive producer of 
Paramount's show America. Goldhammer will work with Susan 
Winston, who remains as co- executive producer of show. Woody 
Fraser, originally executive producer for development and launch 
of Amercia, will now act as consultant to show. Since debut on 
Sept. 16 through Oct. 15. show has averaged 4.2/12 in its five 
largest markets. 

o 
It appears veteran ABC news commentator Paul Harvey will not be 
heard over CBS -owned MAMMA) St. Louis ( "Riding Gain," Oct. 14). 
CBS Radio President Bob Hosking said KMOX "investigated the 
possibility" of picking up Harvey's news and commentary pro- 
grams with ABC but "opted not to do it." In order for KMOX to 
subscribe to Harvey, it would have had to affiliate with one of 
ABC's full- service networks and clear network spots. 
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M M l.0 T H E F I R S T A M E N D M E N T & T H E F I F T H E S T A T E 

C ditorials ) 
The price of admission 

It is difficult for those brought up in the same professional genera- 
tions as Bill Paley and Frank Stanton and Ed Murrow to view with 
equanimity the evolution of CBS from a company controlled and 
directed by "broadcasters" into one answering to corporate titans 
whose allegiance may be more to the world of business than to the 
business of broadcasting. 

The phenomenon ranges far beyond CBS, of course. It's every- 
where in the industry, from a Rupert Murdoch taking over Metro- 
media to a KKR taking over first KTLA -TV Los Angeles and then, 
after a quick $265- million profit, going after control of Storer. 
Not only have the big gotten bigger but the bigger yet -in terms 
of such fiscal high rollers as the Laurence Tischs and Robert 
Basses and Carl Lindners -have begun to troll eagerly in elec- 
tronic media waters. It's a topic of conversation, and a matter of 
concern, wherever broadcasters gather these days. As committed 
free enterprisers they don't know what to do about it, but at heart 
they remain uneasy. 

There are real reasons for worry, of course. Many of the deals 
put together to take over broadcast empires-or to defend against 
such takeovers -are so burdened with borrowing that subsequent 
management may be forced to cut to the bone -or near it just to 
meet the debt service. One of the first casualties is likely to be 
public service, or cultural programing, or any other category of 
broadcast operation that doesn't return more than it takes out, or 
that may take a while to do so. Couple that with a regulatory 
environment that puts no premium on such endeavors in the first 
place and one can see why some traditionalists fear the worst. 

Broadcasting tradition won't erode overnight, of course, and 
the industry is replete with excellent owners and managers 
equipped not only to carry on the best of the past but to improve 
upon it with their own vision and talent. But the pace at which the 
Fifth Estate has been turned upside down, structurally speaking, 
in the past few years gives little comfort to those who fear tidal 
change is on the way. The entire industry is "at play," as the 
wheelers and dealers would say. It is also "at risk," as all are 
beginning to find out. 

The optimistic view is that these new, and as yet unfamiliar, 
outsiders either will adopt positions as benign absentee owners or 
bring their own bursts of creativity and responsibility to industry 
affairs. Bill Paley himself was once an outsider, this view reminds 
us- albeit one who came to build an empire, not to cash in on 
one. And surely the present generation of Fifth Estaters has no 
corner on wisdom as to how best to run the industry. 

As for the newcomers, the critical matter is whether they've 
come to participate in the business -and its betterment -or sim- 
ply to make a withdrawal between their last fascination with high 
tech and their next with some other target of fiscal opportunity. 
We hope they join the ranks. There's room enough in broadcast- 
ing for all who would be broadcasters. 

Case of cases 
To the credit 01 responding organizations, the invitation extended 
by the FCC last August to challenge the fairness doctrine in the 
courts will be accepted. Major broadcasting interests, assembled 
by the Radio- Television News Directors Association, will ask the 
court of appeals to declare the doctrine to be unconstitutional. For 
the first time since the Supreme Court's regrettable affirmation of 
the doctrine's legality in the Red Lion decision of 1969, there is 

reason to hope for a final judgment of the doctrine to be what it is, 
an instrument of repression by the government of freedom of the 
press. 

The appellants' scenario has been all but written for them. 
The FCC's report that concluded the agency's inquiry into the 

legality and effects of the fairness doctrine was, as appraised here 
at the time, a masterful summary of the doctrine's origin and 
applications and a persuasive argument for its repeal. The case 
history of the doctrine's chilling effect on the editorial process 
was laid out in frigid detail. 

The report also described the advances in technology and enor- 
mous increase in media competition that have come about since 
the Supreme Court decided Red Lion. Thus the commission an- 
swered at length two questions that the Supreme Court said, in 
another case decided only last year, could persuade it to take a 
second look at Red Lion. In one footnote to a decison that de- 
clared unconstitutional a law prohibiting noncommercial broad- 
casters from editorializing (BROADCASTING, July 9, 1984), the 
high court said it would hear evidence, if such could be supplied, 
that the so- called "spectrum scarcity" that has been the "prevail- 
ing rationale for broadcast regulation" is nonexistent. In another 
footnote, it said it would reconsider Red Lion if shown that the 
fairness doctrine had inhibited the presentation of controversy on 
the air. 

The FCC, in its report, left unanswered whether Congress, in 
amending Section 315 of the Communications Act in 1959, in- 
corporated in the law a fairness doctrine that until then was only 
an FCC interpretation of the vague, public- interest obligation in 
the Communications Act. According to advance reports. the 
broadcasters' attack on the doctrine will assert that Congress 
merely recognized the existence of an FCC doctrine that the FCC 
has the power to repeal. The appellants will argue that the power 
should have been exercised. 

This page pretends to no professional knowledge of the law, 
but logic suggests discretion in the emphasis to be put on the 
questioned status of the doctrine as law or mere FCC policy, lest 
that become the central issue in a case where the big question to 
be settled is: Does the fairness doctrine violate the First Amend- 
ment or doesn't it? 

If the answer to that comes out "yes" at the end of the judicial 
journey, the work of generations to obtain editorial independence 
will all have been worthwhile. 

ACCOUNTING 

Drawn for BROADCASTING by Jack Schmidt 
"What the hell's a leveraged buyout ?" 
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GO WITH THE WINNERS. DYNAMAX CTR100 SERIES 

"We installed Dynamax CTR100s 
at KITS -FM, #1 in Los Angeles. 

We plan to make Dynamax 
Cart Machines standard 
equipment at all our 
stations." 

Joe Dorton 
President 

Gannett Radio 

BROADCAST PRODUCTS BY FIDEUPAC 

Fidelipac Corporation D P.O. Box 808 
D Moorestown. NJ 08057 O U.SA. 

609 -235-3900 D TELEX: 710- 897 -0254 
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WE'RE NOT 
LOOKING FOR 
FOLLOWERS. 
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On The World Tomorrow we have never 
used television to convert our audience. 
Or solicit contributions. Or make political 
statements. 

And we never will. 
What we do is deliver a message, a mes- 

sage that makes sense. 

The Bible message, rightly understood. 
That's why The World Tomorrow is one 

of the top rated religious programs in the 
United States. 

THE WORLD TOMORROW 
WITH HERBERT W. ARMSTRONG 

The World "%morrow is a syndicated weekly television program produced by the Worldwide Church of God and represented worldwide by BBDO. 




