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On January 2, 
Saturday momingTV 
will finally grow up. 

It's not kid's stuff. It's "GREAT 
WEEKEND"- live via satellite - 
the program that has everything 
for active adults to plan their 
weekend. Seasoned reporters 
bring your viewers a dynamic 
weekly hour of weather, 
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sports, entertainment, news, 
money, fashion, people, arts and 
leisure, health and science, and 
how -tó s. 

Give America's grownups the 
"GREAT WEEKEND" they've 

been waiting for! V #14* 
GREAT WEEKEND 
The Adult Choice 

4-4-14 

For details, call 213/477-2101. 
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Why do these radio station owners 
work with Americom? 

t 

'T have been involved in five station buys from Americom in the last two years. They 
work very hard for their sellers, and I like that. Americom has a way of uncovering and 

displaying a station's potential value when it is not always apparent on the surface. 

Because of this ability, they get very full prices, but prices are fair, and I seriously question 

if others could get the same prices for some of the properties Americom has brokered." 

Barry Dickstein, Partner 
liartstone 6 Dickstein 
Moenment Bankers 

"Currently, there are some two hundred 
plus brokers associated with over sixty 

firms. Only a paltry few count and 
Americom certainly is a leader. Their 

reputation for confidentiality, integrity and 
speed of service is well deserved. They get 
some of the highest prices in the industry 

and yet the prices can be financed; all of 
their deals have closed. When I speak with 

anyone at their firm, I know that I can 
depend upon accurate and timely 

information and an honest assessment of 
situation 

information about upgrades and 80 -90 
allocations that other brokers wouldn't 
mention. This professionalism and the 

high degree of confidentiality with which 
they work has made Americom so well 

respected." 

Ed Christian 
President, Saga Communications, Inc. 

We have done a lot of station deals and recently asked every broker to find us New 
England radio properties. In a two -week period, Americom brought us four quality 
stations. We bought three markets for S26,000,000. They dealt only with the facts, got 

right to the point and delivered. 
Then, we had to sell one of our properties. Americom orchestrated a complicated three - 

party like kind exchange, brought us a top price, a qualified buyer and maintained the 

confidentiality of the whole deal. We were impressed." 

Don Wilk: and Mike Schwanz 
Wilks /Schwartz Broadcasting 

AMER /CYTL9 

Radio Station Brokerage & Financing 

1130 Connecticut Avenue, N.W. / Suite 500 / Washington, DC 20036 i (202) 737.9000 
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Valenti and Mooney's verbal volley... page 49. 

Telecom 87: Talking technology and politics... page 50. 

CODIFYING FAIRNESS Senate Commerce 
Committee OK's proposal that would reinstate 
fairness doctrine and set fee on station and CP 
sales with revenue going to noncommercial 
broadcasting. PAGE 43. 

AFTER THE FALL O After what some referred to as 
"Black Monday" -when stock market plunged 
record 508 points- broadcasting industry takes 
stock of its investments. PAGE 44. 

NO CIGARS NBC- NABETstrike comes close to 
settlement; however, objections by workers 
representing less than 2% of union's total 
membership send strike into another week. 
PAGE 129. 

REYNOLDS RAP GenCorp CEO Bill Reynolds was 
in Washington, publicly defending his RKO 
General subsidiary against FCC administrative 
law judge who has held RKO unfit to be broadcast 
licensee. PAGE 52. 

CHILDREN'S HOUR FCC launches children's 
advertising proceeding which could lead to new 
time limits on commercial ads. PAGE 54. 

EAST IS STILL EAST FCC decides against 
eliminating geographical restriction on assigning 
call letters west and east of the Mississippi River. 
PAGE 56. 

MOVING FORWARD Forward Communications will 

cease to exist after it sells its five TV stations to 
Adams Communications Corp. PAGE 58. 

HIGH ON HDTV Interest in high -definition. television 
has heightened among those in Fifth Estate. 
Examination of its promise and problems begins 
on PAGE 63. 

SMPTE '87 Some 17,000 are expected to attend 
annual Society of Motion Picture and Television 
Engineers gathering in Los Angeles Oct. 31 -Nov. 4 
this year, meeting under banner, "Imaging and 
Sound -Today and Tomorrow" PAGE 82. 

MIPCOM MARKETPLACE TVexecutives from 
around world gather in Cannes, France, to buy 
and sell programing. PAGE 92. 

THE MORNING AFTER In early March, CBS News 
underwent massive budget and staff reductions. 
Almost eight months later, with revamped Morning 
Program and new prime time documentary series 
under its charge, news division will add 100 
people and between $30 million and $40 million 
to its budget. PAGE 102. 

WHO'S WHERE NAB has reorganized its 
committees for 1987 -88; list of 32 committees and 
task forces responsible for recommending policy 
on broadcasting issues begins on PAGE 105. 

LEADING EDGER Dick Green, head of broadcast 
operations and engineering for PBS, has devoted 
his career to the theory and practice of improved 
broadcast engineering. PAGE 127. 
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Vulnerability? 

Some communications lawyers and 
Radio- Television News Directors 
Association late last week were sniffing 
constitutinal defects in Hollings bill to 
codify fairness doctrine and add penalties 
for violations to fees to be collected from 
station transfers (see page 43). Hooking 
fairness to revenue measure was seen 
attackable on First Amendment grounds. 
Beyond that, sliding scales of fees for 
broadcast transfers and flat or lesser fees 
for other regulated industries could be 
viewed as special tax on broadcasters, 
lawyers thought. Supreme Court in 1983 
ruled that special Minnesota tax on 
newsprint and newspaper ink violated First 
Amendment because it implied threat of 
government censorship of newspapers. 

Mustering troops 

Part of broadcaster strategy to kill transfer 
fee and fairness codification legislation 
(see above) is massive grass -roots 
lobbying initiative. Nebraska broadcasters, 
for example, were said to have already 
put in 50 phone calls to their Democratic 
Senator J. James Exon. Also key 
broadcast executives have been asked to let 
Senate members running for President 
know that local broadcasters intend to 
question them about the transfer "tax" 
whenever they're on campaign trail. 

Two of three 

ABC -TV is reportedly close to agreement 
with Tele- Communications Inc.'s Netlink 
USA that would allow TVRO program 
packager to distribute signal of network 
affiliate to backyard earth station owners. 
Netlink has agreement with NBC -TV to 
market signal of that network's Denver 
affiliate. No Netlink agreement with CBS 
is in sight. Expectation is that ABC deal 
will be signed before Nov 12 hearing on 
so- called superstation scrambling bill 
introduced by Representative Robert 
Kastenmeier (D- Wis.). Bill would 
establish compulsory license for satellite 
carriers permitting them to distribute 
broadcast signals -superstations --to 
backyard dish owners. 

Retail data expansion 

As result of merger of data collection 
facilities for Birch Research, radio rating 
service, and Scarborough Research, retail 
research and newspaper rating company 
( "In Brief," Oct. 19), look for Birch to 
broaden qualitative base next year by 

assuming marketing of Scarborough's 
annual multimedia retail research report to 
electronic media. Birch is expected to 
market report in top 50 markets to Birch 
radio subscribers and nonsubscribers and 
to television outlets while Scarborough 
markets study to newspapers there. Retail 
report is currently available to local media 
in only top 11 markets. 

Still on? 

Announcement is expected today about 
Star Cablevision's $31.10- per -share, 
$82.7 -million tender offer for North 
American Cable, 56,000- subscriber cable 
company based in Hector, Minn. 
Agreement also includes $19.5 million in 
debt. North American's stock has 
fluctuated between $29 and $22 since deal 
was announced and was trading late last 
week at 251/2. Indications were that terms 
of agreement are being rethought. 
Spokesman said speculation that deal had 
fallen through was incorrect. 

Distraction 

Search for new chief lobbyist at National 
Association of Broadcasters may be put on 
back burner. NAB President Eddie Fritts 
will have hands full with new battles on 
Capitol Hill, and current government 
relations chief, John Summers, is still on 
board. But candidates continue to 
surface. Don Shea, consultant to Beer 
Institute, formerly called United States 
Brewers Association, is known to be 
interested in post. Shea was president of 
USBA and worked with broadcasters in 
fight to defeat proposals to ban beer and 
wine commercials. 

No deal 

UPI denied rumors circulating last week 
that it was poised to sell UPI Audio 
service to CNN. UPI official said 
company has ongoing discussions with 
elements in broadcasting on where 
opportunities for joint ventures may lie. 
Upcoming election year and worldwide 
news coverage are two topics of talks, 
official acknowledged, but sale of any 
UPI assets is not part of discussion. 

Without wire 

Springfield, Ore., which voted earlier 
this year to explore building cable system 
to compete with TCI's incumbent system, 
may opt for wireless cable system using 
mix of MDS and ITFS channels. To 
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check out technology, general manager and 
some members of Springfield Utility 
Board, entity that would build and operate 
system, visited MetroTEN in Cleveland, 
operator of 12- channel wireless cable 
system. 

Pushes and pulls 

In preparation for proposed House cable 
oversight hearing, National Cable 
Television Association is busily putting 
together analysis of rate adjustments since 
deregulation. Work goes on despite 
House Telecommunications 
Subcommittee's postponement of hearing 
(see "In Brief'). On same front, K -SAT 
Broadcasting, association of backyard 
satellite dish owners and dealers, is 
pressuring subcommittee staff to expand 
cable oversight hearing to include witness 
from K -SAT. But staff wants to keep 
focus on Cable Act and its impact on cities 
and industry. 

Free ride 

Astra, Europe's first privately owned 
broadcasting satellite has managed to make 
it through regulatory hurdles without 
incurring any payment to Eutelsat to ease 
technical coordination. Last year there 
was report that Societe Europeenne des 
Satellites, satellite's owner, was prepared 
to pay substantial sum -amount varied 
from time to time, but at one point was 
put at some $70 million -as compensation 
for economic harm resulting from new 
broadcast service. However, SES's director 
general, Dr. Pierre Meyrat, said last seek 
at Intelevent in Geneva, no payment was 
made. He said application of "political 
pressure" did trick. Satellite's coordination 
with Intelsat has also been completed. 

New spin 

Wheel of Fortune co -host Pat Sajak, who 
is planning to exit role as co -host of NBC 
daytime Wheel in December, is also 
planning to start his own production 
company, according to source. 
Rumors concerning Sajak have him 
involved in discussions over network talk 
show for CBS, or talk shows for variety of 
syndicators. Possible new vehicles would 
be set for debut in fall 1988. 

Whatever turn Sajak's exploratory 
discussions take, however, there is no 
threat that he, or co -host Vanna White, 
will be leaving syndicated version of 
Wheel prior to 1992, when two stars' 
contracts are set to expire. 



r;;e: W1ZY -N, 
CHARLOTTE, 
GOES FOR 
HIGH 
PERFORMANCE. 

ea*. 
WJZY -TV is the newest station 

in Charlotte, NC. WHY-TV has 

chosen Seltel as national sales 

representative because Seltel 

delivers high performance. 

We're proud to represent a new 

station in one of the fastest - 

growing marketplaces in the 

country. WJZY -TV knows that 
performance is the bottom line 

at Seltel. 

PERFORMANCE IS THE BOTTOM LINE. 

1987 Seltei. Inc 
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Introducing 
The Irate Kid. 

Based on the two hit KARATE KID movi 
with THE KARATE KID III scheduled fo ease 
in 1988 -Daniel and Miyagi are back , _ .5 
animated blockbusters. 

Jerry Weintraub, Producer of the fe: res, 
will serve as Executive Producer of 
animated series, with characters b . ught to life 
by DIC Enterprises. 

Available for stripping, Fall '88. 

TELECOMMUNICATIONS 
A unit of (rr!LfZ TELEVISION 



C ere _pings StorxIa 
A weekly status report on major issues in the Fifth Estate 

Copyright 1987 Broadcasting Publications Inc. May be quoted 
with credit. 

Solid box denotes items that have changed 
since last issue. 

AM -FM allocations. FCC authorized night- 
time operation for 21 of 41 daytime only AM 
stations on 1540 khz, foreign clear channel. Fre- 
quency's nighttime operation priority has be- 
longed to Bahamas. However, since the negotia- 
tion of new international agreements, limited 
nighttime use of 14 Class I -A foreign clear chan- 
nels will be allowed. Announcement of 21 sta- 
tions affected will be delayed until early Decem- 
ber when grace period for possible objections 
from Bahamas expires. 

In response to FCC inquiry, National Associ- 
ation of Broadcasters told FCC Aug. 31 not to 
permit FM stations to use directional antennas 
under any circumstances, claiming it would 
lead to "AM- ization" of FM band. However, sev- 
eral FM broadcasters commenting in proceed- 
ing took opposite position, contending direc- 
tional antennas would benefit FM radio and 
public. 

In July, NAB filed comments supporting FCC's 
proposal to allow most AM daytimers (1,600 of 
between 1,800 and 1,900) to provide nighttime 
service at or near lowest post- sunset power al- 
ready granted these daytimers by FCC. Howev- 
er, NAB said FCC should authorize new night- 
time service on interim basis until it completes 
comprehensive review of AM interference stan- 
dards in separate proceeding launched last 
month. Others said FCC should defer any action 
until review is completed and new interference 
standards are adopted. FCC hopes to have final 
order by fall. 

AM stereo. Motorola's C -Quam AM stereo sys- 
tem moved closer to establishing itself as de 
facto standard with Aug. 12 release by National 
Telecommunications and Information Adminis- 
tration of foltowup report to one released last 
February on AM stereo marketplace. 

Multisystem radios receive signals generated 
by two incompatible systems battling to be de 
facto standard -Motorola's C -Quam and Kahn 
Communications' single -sideband. Second re- 
port stated that while there is no inherent degra- 
dation of sound quality in multisystem corn- 
pared to single- system radios, implementation 
of multisystem technology is not feasible be- 
cause of lack of support among radio manufac- 
turers and dominance of single- system, C- 
Quam standard in international marketplace. 
NTIA recommended to FCC that it protect C- 
Quams pilot tone from possible interference. 
Commission's Mass Media Bureau has pre- 
pared statement on AM stereo pilot tone protec- 
tion. 

Kahn Communications has responded by pe- 
titioning NTIA "to finish its job" by undertaking 
direct comparison of two systems and publish- 
ing definitive study to determine which is superi- 
or. It has also submitted comments to FCC say- 
ing that pilot tone protection is "unnecessary" 
and that it "clearly contradicts the administra- 

tion's and the FCC's avowed support of the free 
marketplace." Meanwhile, Motorola is claiming 
that standards battle is over and that new inte- 
grated circuits in radios to be released in 1988 
will solidify C -Quam and stereo in general in AM 
marketplace. 

O 

Antitrafficking. Senate Commerce Commit- 
tee adopted revenue -raising package aimed at 
reducing trafficking of broadcast licenses (see 
"Top of the Week "). Congressional interest in 

reinstating FCC's antitrafficking rule has been 
building, with legislation pending in House and 
Senate that would restore rules requiring broad- 
cast stations to be owned three years before 
sale. House measure (H.R. 1187), offered by 
Representative Al Swift (D- Wash.), was focus of 
Telecommunications Subcommittee hearing. In 

Senate, broadcast renewal bill (S. 1277) con- 
tains provision that would reimpose rule (see 
"License renewal," below). Issue was raised 
during Senate hearings on bill July 17 and 20, 
where there was strong indication broadcasters 
are divided. NAB said it opposed reimposition 
of rule as stand -alone legislation, but takes no 
position on matter when it is part of "otherwise 
acceptable license renewal reform bill." 

Cable regulation. Two federal court judges in 

northern district of California in decisions issued 
one week apart in September, ruled that cities' 
cable franchise provisions requiring cable oper- 
ators to provide access channels and universal 
service and to build and maintain "state- of -the- 
art" cable systems are unconstitutional -viola- 
tion of First Amendment rights of cable opera- 
tors. In earlier decision, one of those judges, 
Eugene Lynch, held that Palo Alto, Calif., and 
two nearby communities must award franchise 
to Century Communications Inc., even though it 

did not go through franchise process. Courts' 
decisions run counter to decisions in other 
courts. 

FCC has opened rulemaking to define more 
narrowly those television markets where the 
rates of cable systems cannot be regulated be- 
cause the systems are subject to "effective corn- 
petition" from cable systems. Rulemaking was 
launched in response to U.S. Court of Appeals 
in Washington, which endorsed FCC's basic 
finding that three broadcast signals constituted 
"effective competition," but which felt FCC's defi- 
nition of what signals should be deemed "avail- 
able" in market was too broad. Upshot of rule - 
making is that fewer cable systems are likely to 
escape rate regulation. 

On Capitol Hill, House Telecommunications 
Subcommittee is convening first of series of 
oversight hearings Oct. 29 on status of cable 
industry three years after deregulation (see "Top 

of the Week "). 
Meanwhile, Representatives John Bryant (D- 

Tex.) and Al Swift (D- Wash.) have introduced 
legislation at behest of Association of Indepen- 
dent Television Stations, National Association of 
Broadcasters, National Association of Public 
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Television Stations, National League of Cities 
and Motion Picture Association of America that 
would amend Cable Communications Policy Act 
of 1984 to grant cities (as franchising authority) 
right to specify "in the franchise or by any other 
means, the channel or service tier on which the 
cable system must carry (1) any channel desig- 
nated for public, educational or governmental 
uses and (2) the signals of any television broad- 
cast station that the cable system is required to 
carry by federal law or regulation" (BROADCAST- 

ING, Sept. 14). 

O 

Children's television. In response to U.S. 
Court of Appeals In Washington and petitions 
from Action for Children's Television, FCC voted 
unanimously last week to launch broad inquiry 
into children's advertising. Among the questions 
to be addressed: Should FCC reimpose time 
limits on children's advertising similar to those 
dropped in 1984 and are children's programs 
based on toys no more than so- called "pro- 
gram- length" commercials and, if so, should 
they be somehow restricted. 

U.S. Court of Appeals in Washington set stage 
for launching of inquiry when it remanded to 
FCC 1984 elimination of guidelines for children's 
programing on ground that FCC had failed to 
justify deregulatory action with either facts or 
analysis. 

Part of impetus behind FCC action also came 
from Capitol Hill. Last month, House Telecom- 
munications Subcommittee Chairman Ed Mar- 
key (D- Mass.) and Representative Terry Bruce 
(D -III.) introduced bill that would limit advertising 
during children's programs. Measure has sup- 
port of four other subcommittee members. Re- 
presentative John Bryant (D- Tex.), also on sub- 
committee, indicated he'll introduce children's 
TV bill similar to one by Senator Frank Lauten- 
berg (D- N.J.). Lautenberg's measure would re- 
quire each commercial television network to air 
seven hours per week of educational program- 
ing designed for children and would require 
FCC to hold inquiries into "program- length com- 
mercials" and programs featuring interactive 
toys. 

In related matter, U.S. Court of Appeals in 

Washington held, in October, that commission 
had erred in rejecting complaint that KCOP-TV Los 
Angeles had violated sponsorship identification 
law in failing to name Mattel Inc. and Group W 
Productions as sponsors of half -hour program 
featuring fantasy figures created and marketed 
by Mattel. Complaint had been filed by Los An- 
geles -based National Association for Better 
Broadcasting. 

Compulsory license. FCC received comments 
first week of August in inquiry into whether com- 
pulsory license should be preserved. National 
Association of Broadcasters softened its long- 
standing opposition to license, arguing that li- 

cense should be left alone for time being. Most 
broadcasters, however, urged elimination or 
modification of rules to limit importation of dis- 
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BURT E. BERT - - - KL:NE S FRIENDS' . u..GS.mCAMELOT 

#1 New Adult Strip. 
The overnight markets and the NTT tell the 
tale. Dramatic time period improvements with 

solid NTT growth every week since premiere. 
#1 performances, market after market. 
Powerful demos, too. The strongest young 
adult audience comp (69% adults 18-49) of 
any game show this season. More and more 
programmers agree: WIN, LOSE OR DRAW is a 
station's perfect (and only) choice for growth 

this season. 

-4Iig1-9T) 

#1 Animated Strip. 

Not just #1, but #1 by a huge margin, 
outperforming every new and returning series. 

With a 3.9 NTT and a generous 35% adult 
audience comp, DUCKTALES is clearly an all - 
family star. It's no wonder that 48 of the top 50 

markets carry DUCKTALES in the golden 

4 -5PM hour. Of course, we're local winners 
too, with #1 performances in market after 
market. DUCKTALES brings new life to 

children's programming. 



Unique Program Ideas. 
Big Entertainment Value. 
Top Quality Poeduction. 
Agressive Promotion. 
These are constant Buena Vista values, attributes of every 

program we distribute. That's why WIN, LOSE OR DRAW 

and DUCKTALES work. And, that's why we believe each 
new program we distribute will work too. 

Each of our programs is supported by the most aggres- 
sive, pervasive promotion in the business.,Comprehensive, 
easy -to-use, top -notch station advertising materials. 
Innovative local- market promotions and station support 
programs. The highest standards of performance, for 
ourselves and for our licensed stations. 

More DUCKTALES episodes are in development right now 
with new characters to keep the franchise strong and fresh, 
with good long legs for seasons to come. And there's more 
animation on the way: a whole new series, built around 
more classic Disney characters. Paired with DUCKTALES, 

it will be an unbeatable Disney all -family hour 
The same values will work for our new first-run, live 

Monday -Friday series starring Regis Philbin and Kathie Lee 

Gifford. A sterling success in New York (not to mention 
Regis in Los Angeles and on cable), Regis and Kathie will be 
a big hit in syndication. Together they join Gene Siskel and 
Roger Ebert and Bert Convy and Vicki Lawrence in our 
growing family of top entertainers. 

Unique ideas. Entertainment value. Quality 
production. Programs that work come from 
Buena Vista Television. / AAR; _.- 

BuenaVista 
Television 



tant signals. They were joined by motion picture 
industry. Cable industry, on other hand, argued 
to keep license intact. Inquiry is expected to 
form basis for legislative recommendation to 
Congress. Replies were received last week. 

Meanwhile, National Cable Television Associ- 
ation and Motion Picture Association of America 
have discussed possibility of reaching some 
kind of accommodation on compulsory copy- 
right license. However, prospects for success 
appear bleak; MPAA President Jack Valenti de- 
scribed status of those talks as going "nowhere" 
during appearance at Eastern Cable Show in 
Atlanta (BROADCASTING, Sept. 7). Efforts by INN 
to use MPAA -NCTA discussions as forum to re- 
open debate on must carry (BROADCASTING, June 
29, July 20) has aggravated situation. NCTA 
views INTV's initiative and its compulsory li- 
cense comments (which called for limiting appli- 
cation of license to carriage of local signals only 

and abolishing license for distant signals alto- 
gether) as violation of must -carry agreement 
that broadcast (INN is signatory) and cable in- 
dustries reached last year. INN, nevertheless, 
denied it has "gone back on its word" and de- 
fended its actions (BROADCASTING, Aug. 10). 

Crossownership. Comments are due this 
week in FCC inquiry into telco -cable crossow- 
nership that could lead to recommendation that 
Congress drop cable act's prohibition (BROAD- 

CASTING, July 20) against telco's owning cable 
systems within their telephone service areas. 

As part of first triennial reassessment of modi- 
fied final judgment that resulted in breakup of 
AT &T, District Court Judge Harold Greene in 
September decided against lifting prohibitions 
against Bell operating companies' providing "in- 

The New Series 2100C 
A Great Cart Machine Just Got Better! 
The quality and value leader is now even better The new Series 
2100C features the innovative Phase Lok V precision head block, an 
improved cartridge guidance system, a more powerful solenoid 
and advanced electronics with specifications that meet or exceed 
1975 NAB standards. 

Now more than ever before, 
compare prices...compare features. 
You 'll agree that the new Series 2100C 
gives you more value per dollar than 
any other cart machine. 

Playback: Mono $1,325 Stereo $1,425 
Record /Play: Mono $1,995 Stereo $2,295 

Prices USA only. 115V, 60 Hz, 

FOB factory exclusive of safes or use tax 

E 
The new 2100C incorporates 
the advanced Phase Lok V 

head block. 

BROADCAST 
ELECTRONICS INC. 

4100 N. 24th ST., P.O. BOX 3606, CHANCY, IL 62305 -3606, (217) 224 -9600, TELEX: 250142 
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formation services," which include everything 
from electronic mail to videotex to cable televi- 
sion. His order, however, permits Bell operating 
companies to offer transmission facilities for oth- 
ers who provide information. 

O 

Direct broadcast satellites. High -power DBS, 
which would use Ku -band spectrum set aside 
for it, has foundered because of high start-up 
costs and programing dearth, but low -power C- 
band variety resulting from scrambling of cable 
programing on C -band satellites has emerged 
from home satellite market. 

Latter got started in January 1986, when 
Home Box Office scrambled feeds of HBO and 
Cinemax and began selling subscriptions to 
owners of backyard earth stations (NRO's), 
which now number more than 1.7 million. Num- 
ber of NRO homes subscribing to cable pro- 
graming has grown as more cable programers 
have scrambled feeds and begun selling sub- 
scriptions directly or through cable operators 
and other third parties. 

HBO now wants other major cable pro- 
gramers to join it in stepping up from C -band to 
medium -power Ku -band satellites that can 
beam signals to much smaller dishes. 

Equal employment opportunity. FCC has 
amended its broadcast equal employment op- 
portunity rules and reporting requirements. Ev- 
ery station's EEO program will be subject to re- 
view at renewál time regardless of employment 
profile, but FCC said review will focus more on 
EEO efforts than numbers. Stations with five or 
more employes are required to file detailed re- 
ports. 

For cable, FCC has adopted rules implement- 
ing EEO aspects of Cable Communications Poli- 
cy Act of 1984. Under broadcast license renew- 
al legislation offered by Congressman Al Swift 
(D- Wash.), same EEO formula in Cable Act 
would apply to broadcasters. 

O 

Federal Trade Commission. Full House voted 
Oct. 7 to authorize FTC for FY 1988 -90 at $69.85 
million, $70.85 million and $71.85 million, re- 
spectively, same figures cleared by Senate in 
March (BROADCASTING, March 16). Bills differ 
over whether FTC should regulate advertising 
based on unfairness standard, controversial is- 
sue. House is for; Senate against. 

FTC is in midst of antitrust investigation of Na- 
tional Football League television rights con- 
tracts, having issued subpoenas to ABC, CBS, 
NBC, Fox Broadcasting and NFL. At FTC, under 
investigation is possible network collusion in 
pressuring NFL to retain basic TV rights struc- 
ture in recently negotiated three -year, $1.4 -bil- 
lion package, or otherwise blocking FBC, HBO 
and other cable entities from gaining television 
rights. FBC President Jamie Kellner said at N 
critics press tour in early August that FTC had 
asked him whether Fox would be interested in 
carrying games. Fox outbid other parties in ini- 
tial bidding, Kellner claimed. As part of NFL 
deal, some games are being carried for first 
time on cable by ESPN, cable channel 80% 
owned by ABC. 

League's contract with ESPN for package of 
Sunday -night games was subject of Senate 
hearing. Senators Arlen Specter (R -Pa.) and 
Howard Metzenbaum (D -Ohio) are expected to 
ask Justice Department to examine impact of 
NFL's antitrust exemption as it applies to cable 
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For the ninth year running, we're investing in our client 

list. We're bringing these prestigious names to the 

famous LaCosta Resort on February 17th -20th for 

meetings and workshops on everything from world pol- 

itics to sales motivation to substance abuse in broad- 

casting. We'll work hard and we'll play hard. This year's 

theme is "Top Gun" and we'll be joining co -host Noble 

Broadcasting at the Officer's Club at Miramar Naval 

Air Base, "Fightertown USA," for a rockin' dinner dance 

with Otis Day and the Knights. Spouses will enjoy a 

variety of activities including time spent in the world 

famous Spa at LaCosta. We believe in pumping money 

back into our product, and what better way than three 

days of information sharing and personal contact in the 

California sunshine. After all, good people business is 

good business. 

J. Warner Rush 
President, Major Market Radio 
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WHAT HAS 5 VTRS, 
2 ROBOTS, 

3 ROTARY LIBRARIES, 
1,184 CASSETTES, 
A COMPUTER, 

THE ABILITY TO PLAY 
15-SECOND SPOTS 

BACK TO BACK 
CONTINUOUSLY, 

IS AVAILABLE NOW, 

AND IS SURE TO TURN 
THE BROADCAST INDUSTRY 

UPSIDE DOWN? 



ANSWER: 
THE MII M.A.R.C. SYSTEM CART MACHINE. 

r--==== 1 - 

It's probably the most technologically advanced cart machine ever created. 
So advanced, we doubt the competition will have anything like it for a long while 
to come. 

But the really impressive thing is: it's available now 
So give us a call if you'd like a demonstration, or to be put on our priority 

delivery program. 
Remember, if you're looking for high broadcast quality, overall cost reductions 

and the finest support programs in the industry, look into MII from Panasonic. 
The broadcast system that makes business sense. 

MII 

For more information, call 1- 201 -348 -7671. 

Panasonic 
Broadcast Systems Company 



Fairness update 
Last week Senate Commerce Committee Chairman Ernest Hollings (D -S.C.) made good 
his promise to move a faimess doctrine bill. Hollings offered a revenue -raising package 
during a committee markup that, in addition to establishing a basic 2% FCC license 
transfer fee, would codify the fairness doctrine (see "Top of the Week "). Hollings not only 
caught broadcasters off guard; committee Republicans were also surprised and tried to 
strike the fairness provision. They failed, 11 to 6. The doctrines fate is far from settled, 
however. The full Senate must still act and then the House and Senate will confer to settle 
differences between each chamber's version of the legislation. Even if the fairness lan- 
guage is eliminated, broadcasters believe House Energy and Commerce Committee 
Chairman John Dingell (D- Mich.) is poised to attach a fairness amendment to legislation, 
possibly a catch -all spending bill (the continuing budget resolution) slated for action next 
month. 

Broadcasters have made some headway on Capitol Hill in their lobbying campaign 
against codification of the doctrine, which was repealed by the FCC on Aug. 4. Senators 
Bob Packwood (R- Ore.), Ted Stevens (R- Alaska) and William Proxmire (D -Wis.) have 
circulated a "Dear Colleague" letter supporting the repeal. In the House, Representative 
Tom Tauke (A -Iowa) and others were preparing to send a letter to counter earlier corre- 
spondence from House Energy and Commerce Committee Chairman Dingell, who is 
leading efforts to enact the doctrine into law Dingell's letter raised the specter of the loss of 
the equal time law, saying repeal of the doctrine strikes at the heart of equal time, which 
requires broadcasters who give or sell air time to one political candidate to give or sell 
time to that candidate's opponents. The FCC has maintained that its decision does not 
affect equal time, which is embedded in Section 315 of the Communications Act. 

President Reagan vetoed a bill codifying the fairness doctrine last June, and doctrine 
proponents lacked the votes to override. 

In the House, the Republicans on the Commerce Committee succeeded in deleting 
from a draft of the committees report on an FCC authorization bill a passage that sharply 
criticized the FCC for the doctrines repeal. 

The National Association of Broadcasters and other media organizations have written 
Capitol Hill stating strong objections to resurrecting the doctrine (see in Brief," Oct. 5). 

Editor's note: Copies of BROADCASTING'S 'The Decline and Fall of the Fairness Doctrine,' which comprises 
a full text of the decision, including footnotes, plus blow -by -blow coverage of the historic decision and 
industry reaction, are still available for $5 from the BROADCASTING Book Division, 1705 DeSales Street 
NW, Washington, D.C. 20036. 

and to look at ABCs ownership of ESPN and 
possible antitrust implications (BROADCASTING, 

Oct. 12). 

O 

HF (shortwave). U.S. and other developed 
countries were reportedly satisfied with results 
of second -and final- session of World Admin- 
istrative Radio Conference on planning use of 
shortwave band. They had succeeded for num- 
ber of years in blocking effort of some Third 
World countries, led by Algeria, to establish 
computer -based planning system. WARC 
agreed that test that had been conducted be- 
tween two sessions failed to demonstrate sys- 
tem would meet requirements of countries at 
conference (BROADCASTING, March 16). 

O 

High -definition television. On July 16, FCC 
launched inquiry into what it has dubbed ad- 
vanced television (AN) systems and their im- 
pact on current television services, and ordered 
formation of AN industry- government advisory 
committee. Makeup of "blue ribbon" advisory 
panel of committee, announced on Oct. 9, will 
include chief executives of three major net- 
works, country's second largest MSO, as well as 
two former FCC chairmen. Second tier of corn - 
mittee will comprise three subcommittees that 
will be open to all interested parties. In connec- 

tion with inquiry, the FCC has also decided to 
hold in abeyance any reallocation of UHF chan- 
nels from broadcasting to mobile radio until ad- 
visory committee makes interim report next 
spring. 

House Telecommunications Subcommittee 
convened HDTV hearing on Oct. 8 to explore 
future of new technology. Representative Al 
Swift (D- Wash.) said that additional spectrum 
space for possible HDTV terrestrial transmis- 
sion system could be tied to more clear -cut" 
public interest requirements from Congress. 

Executive committee of National Association 
of Broadcasters has approved formation of 
Broadcast Technology Center dedicated to 
HDTV research. Center will be under control of 
NAB Technologies Inc., for -profit subsidiary that 
also oversees NAB's involvement in FMX tech- 
nology. Thomas Keller, senior vice president of 
NAB's Science and Technology Department, will 
head center. 

NAB's HDTV Task Force approved expendi- 
tures of $200,000 through end of first quarter of 
1988 for HDTV research projects and demon- 
strations. Funds will come from $700,000 ear- 
marked for task force's work by NAB board last 
June. Most projects are intended to support 
work of Advanced Television Systems Commit- 
tee, industry group that is trying to set standards 
for HDTV transmission and videotaping. 

ATSC's T3 group voted Sept. 30 to approve 
formal document outlining standard devised by 
working group of SMPTE on high- definition elec- 
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tronic production. Standard will next be voted 
upon by entire ATSC membership. Standard 
sets parameters for HDTV production at 1,125 
lines, 60 hz field and 16:9 aspect ratio. SMPTE's 
full membership must also approve standard, 
after which it will be submitted to American Na- 
tional Standards Institute. 

O 

International Telecommunications Satellite 
Organization. In dramatic end to investigation 
by U.S. attorney for District of Columbia, former 
Intelsat director general, Richard Colino, and 
business associates in July pleaded guilty in 
U.S. district court to criminal fraud and conspir- 
acy charges growing out of $4.8 million said to 
have been siphoned from Intelsat during con- 
struction of addition to its headquarters build- 
ing. Colino, along with Deputy Director General 
Jose L. Alegrett, was fired by board in Decem- 
ber after outside lawyers and auditors submit- 
ted report indicating their possible involvement 
in financial irregularities. And in September, U.S. 
district court judge in Washington, saying total 
loss to Intelsat had been $5.4 million, sentenced 
Colino to six years in minimum security prison, 
and ordered him to make restitution of 
$865,000. One associate was sentenced to 
three years and fined $100,000; other was sen- 
tenced to two years. Intelsat in May filed civil suit 
against Colino, claiming his activities resulted in 
damage to organization of up to $11.5 million 
(BROADCASTING, May 25). His attorneys filed re- 
sponse contending that court lacks jurisdiction 
over suit. 

Intelsat's members, meeting in Extraordinary 
Assembly of Parties April 1 -3, confirmed Board 
of Governors selection of Dean Burch as direc- 
tor general, succeeding Colino. 

International telecommunications satellite 
systems. President Reagan in November 1984 
determined that separate U.S. systems provid- 
ing international communications satellite ser- 
vice are in public interest, provided restrictions 
are imposed to protect economic health of Inter- 
national Telecommunications Satellite Organiza- 
tion. Thus far, eight systems have received con- 
ditional authorization from FCC, but proposal of 
only one, PanAmerican Satellite Corp., which 
has secured Peru as foreign partner, has been 
consulted with Intelsat. Assembly of Parties, act- 
ing on recommendation of board of governors, 
approved consultation at meeting in April. 

Land -mobile. In response to petition from Na- 
tional Association of Broadcasters and Associ- 
ation of Maximum Service Telecasters, FCC has 
said it will delay decision on reallocation of UHF 
channels to land- mobile radio service until com- 
pletion of its study on advanced television sys- 
tems and local broadcasting (see "High- defini- 
tion television," above). Broadcasters and FCC 
believe UHF spectrum may be needed for 
broadcasting AN systems. 

O 

License renewal reform. Bills to reform com- 
parative renewal process are pending in House 
and Senate, but fate of proposed measures is 
unclear. Latest renewal measure was offered 
two weeks ago by Representative Al Swift (D- 
wash.) that would eliminate comparative renew- 
al in exchange for public service obligations 
(BROADCASTING, Oct. 19). NAB board rejected 
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"WHEN OUR TRANSMI1TEIR 
STOPPED... EXCEPT TI-LE 

Chattanooga. January 26, 1987. 
WI VC's transmitter - from a Hani 
competitor - exploded. Doors 
blew away. Quarter- inch -thick shee 
steel melted. And Channel 9 went 
off the air. 

Working through the night in 
subzero weather, Director of Engi- 
neering and Broadcast Operations 
Manager Dennis Brown and his 
staff would bring the station to hall 
power in 18 hours. But less power 



BLEW UP, EVERYfl-IING 
EXPENSES 

F. Lewis Robertson 
Vice President /General Manager, 
WTVC 

still meant less revenue. They 
needed a replacement fast ... in 
30 days rather than 30 weeks. Says 
Brown with a smile, "We knew if 
anyone could, Harris could." 

The day after the accident, a 
Harris rep was on site. Assessing 
iamage. Identifying needs. Rolling 
up the shirtsleeves to pitch in. And 
once Lewis Robertson gave the go- 
ahead, a new Harris transmitter 
was in place and operating just 30 

days after the order. Channel 9 was 
back on the air at full power . . . 

with a picture viewers felt was 
better than ever! 

At Hams, we understand the 
special pace and requirements of the 
broadcast industry. We've responded 
fast and effectively to our customers' 
needs for over 65 years. Supplying a 
full line of transmitters, antennas, 
control systems, and other high - 
quality communications products. 

So when your signal goes up 
in smoke, depend on Harris to put 
you back on the air. For the full 
story, and your free On The Air 
poster, call us today TOLL FREE: 

1-800- 4HARRIS, extension 3003. 

W HARRIS 



measure when it was in draft form and now says 
it wants radio-only comparative renewal mea- 
sure, something that apears to have little, if any, 

appeal on Capitol Hill. 
Besides, Hill leadership has indicated that no 

broadcast legislation (at least any measure in- 
dustry wants) will move until outcome of fairness 
doctrine is determined. 

At hearings held July 17 and July 20 by Sen- 
ate Communications Subcommittee on S. 1277 
(BROADCASTING, July 20), FCC Chairman Dennis 
Patrick and Commissioner James Quello stated 
reservations about bill's renewal standard and 
National Association of Broadcasters stated its 
strong opposition to measure. Department of 
Justice is also objecting to S. 1277 and Assis- 
tant Attorney General John Bolton said agency 
would recommend presidential veto should 
measure pass. 

At FCC, broadcasters may get some relief 
from groups that file petitions to deny broadcast 
stations' renewal or sale applications and de- 
mand payoffs from affected stations to withdraw 
them. Under proposed rules, now subject of 
FCC rulemaking, groups filing such petitions 
would be limited to recovering only costs in- 
volved in preparing and prosecuting their fil- 
ings. 

Low -power television. FCC's freeze on low - 
power applications and major changes -in ef- 
fect since 1983 -thawed, with new window 
opened June 22 -July 2. Some 1,350 applica- 
tions were received, far fewer than FCC officials 
had expected. FCC has proposed to grant 483 
applications, 205 of which are for translators. 
Applications have to be on public notice for 30 
days to allow for petitions to deny Absent those, 
grants are expected by end of year. 

According to Kompas/Beil & Associates Inc., 
Milwaukee -based LPTV consulting firm, in latest 
round, applications were received for 16 of top 
20 markets. Only Los Angeles, San Francisco, 
St. Louis and Seattle- Tacoma attracted no new 
applicants. 

Community Broadcasters Association, which 
represents budding LPTV industry, is trying to 
form cooperative to buy and distribute syndicat- 
ed programing for 160 or so commercial LPTV 
stations that are now originating programing. 
CBA has go -ahead from antitrust lawyers and, if 
all goes well in market tests, it will roll out co -op 
at NAPTE convention in Houston next February. 

O 

Mergers.FCC has decided to stay Storer Tele- 
vision restructuring with Gillett Holdings pend- 
ing second look at previous Gillett station spin- 
off of stations to Gillett Family Trust to stay under 
12- station ownership limit. Storer -Gillett deal 
would give Gillett half interest in six -station 
group. Two entities have issued prospectus for 
$550 million in debt securities. Companies will 
also undertake up to $600 million in bank credit 
and each contribute roughly $100 million to fi- 
nance group's $1.3 billion price tag and pay $48 
million in financing fees. Cablevision Systems 
will get bulk of financing for $470 million acquisi- 
tion of cable system operator Adams -Russell 
Co. from General Electric Credit Corp. GECC 
financing includes $285 million 10 -year senior 
term loan and purchase of $20 million in pre- 
ferred shares from Cablevision acquisition sub- 
sidiary. Kidder, Peabody & Co. will provide $125 
million from private placement of senior subor- 
dinated notes and Cablevision will invest $40 
million in subsidiary as well. By time purchase is 
expected to close, sometime before Jan. 15, 

Adams -Russell will have roughly 230,000 sub- 
scribers. Buyout of Taft Broadcasting Co. by 
leading shareholders for $157 -per -share cash 
has been completed, following FCC approval of 
deal. Carl Lindner's American Financial Corp. 
retains bulk of company through majority - 
owned FMI /Great American Communications, 
with spinoff of Taft cable holdings and Colum- 
bus, Ohio, TV station to Robert Bass Group and 
of High Point, N.C., TV station to Dudley Taft. 
FCC has issued temporary waiver on TV -radio 
multiple ownership of Taft's Cincinnati and Kan- 
sas City, Mo., until commission completes on- 
going multiple ownership rulemaking. Adams 
Communications is near agreement to buy For- 
ward Communications' five TV stations for ap- 
proximately $126 million from Wesray Capital 
Corp., which bought group in 1984 for $95 mil- 
lion. Tampa, Fla. -based TV -radio group owner 
Adams is considering initial public offering or 
use of high -yield securities to finance purchase. 

Offering documents are now being distributed 
by three investment banks for sale of Storer Ca- 
ble, 1.4 million subscriber multiple system oper- 
ator. GenCorp Inc. asked FCC last week to 
underturn administrative law judge's ruling that 
GenCorp's RKO General should be stripped of 
its 14 television and radio licenses 

Despite ALF action, the FCC may approve 
RKO's sale of KHJ(TV) Los Angeles to Walt Disney 
Co. for $217 million and buy off of license chal- 
lenger, Fidelity Television. 

O 

Minority preference. Senate Appropriations 
Committee has had last word on FCC's minority 
preference policy. Committee approved funding 
measure that would prevent agency from elimi- 
nating preference policy along with commis- 
sion's distress sale and tax certificate policies 
(BROADCASTING, Sept. 28). 

FCC deadline for returning minority owner- 
ship questionnaires was July 31. By last week, 
close to 80% of broadcasters had returned 
questionnaires, and FCC had yet decided on a 
cuff -off date. FCC spokeswoman said commis- 
sion will continue to process them, although 
those stations failing to return questionnaires, 
and perhaps those who are tardy in returning 
them, will be subject to penalty. 

In House, Telecommunications Subcommit- 
tee postponed Sept. 25 hearing to address mi- 
nority preferences and other issues, although it 
will reschedule. Subcommittee Chairman Ed 
Markey (D- Mass.) is said to be committed to 
action on matter either as part of omnibus 
broadcast bill or as separate legislation (BROAD- 
CASTING, July 27). Broadcasting deregulation 
legislation is pending in Senate that would codi- 
fy FCC's women and minority preferences and 
tax certificate and distress sale policies. In 
House, draft of broadcast bill includes same 
provisions. 

O 

Multiple ownership. FCC received comments 
on proposals to relax its duopoly rules for radio 
and to loosen strictures of its one -to -a- market 
rule for broadcast ownership (BROADCASTING, 

June 22). Agency has also received comments 
on its proceeding reexamining cross- interest 
policy (Docket 87 -154). It deals with elimination 
of prohibitions on "key" employes holding "non - 
attributable" ownership interests in competing 
stations (BROADCASTING, Aug. 10). NAB was 
joined by major broadcasters in urging FCC to 
eliminate rules, complaining of vagueness and 
saying crossownership concerns were already 
covered under ownership rules. Consumer Fed- 
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eration of America and Telecommunications Re- 
search and Action Center opposed change, 
saying ownership rules that would supercede 
cross -interest were about to be changed also. 

O 

Music licensing. Ongoing discussions be- 
tween All- Industry TV Music License Committee 
and ASCAP collapsed (BROADCASTING, Oct. 5). It 

had been hoped parties could reach agreement 
on licensing arrangement, but broadcasters 
cried foul and charged ASCAP with unwilling- 
ness to meet broadcasters "even part way" on 
issue. 

On Capitol Hill, Senate Copyright Subcommit- 
tee is holding hearing Nov 10 on music licens- 
ing legislation (S. 698). It would replace blanket 
license with source licensing scheme. Compan- 
ion measure is also pending in House (H.R. 
1195), but House Copyright Subcommittee is 
not expected to get to issue before next year. 
Senate measure has nine co- sponsors and 
House bill has more than 70. 

Must carry. Group of cable operators, includ- 
ing United Cable and Daniels & Associates, 
have asked U.S. Court of Appeals in Washing- 
ton to find FCC's new must -carry rules unconsti- 
tutional- violation of cable operators' First 
Amendment rights -just as it did old rules in 
summer of 1985. New rules, which are less oner- 
ous for operators than were old ones, are prod- 
uct of compromise between cable and broad- 
casting industries. Not appealing rules was 
Turner Broadcasting System, whose First 
Amendment suit was one of two that led to court 
outlawing old must -carry rules two years ago. In 
light of limited scope and duration of new 
rules -they are set to expire after five years - 
TBS said it was "unnecessary" to pursue further 
judicial challenge. Oral arguments were last 
week Oct. 22 (see "Top of the Week. "). 

In House, Representative Edward Markey (D- 
Mass.) has introduced bill to repeal five -year 
sunset provision of rules that set guidelines for 
cable carriage of broadcast stations. Action on 
measure had been put on hold until Congress 
resolves fairness issue. Some observers say 
Congress is far less sympathetic to lending its 
support on must carry since abolition of fairness 
doctrine. Senate broadcast license renewal bill 
also would eliminate sunset. But that provision 
was attacked by Justice Department in letter to 
Senate Communications Subcommittee Chair- 
man Daniel Inouye (D- Hawaii). Justice argued 
that five -year sunset is needed to justify consti- 
tutionality of rules (BROADCASTING, Aug. 17). 
However, Justice sent out conflicting signal 
when it filed one -sentence brief with U.S. Ap- I 

peals Court on must -carry in which it indicated 
department was neither supporting nor oppos- 
ing rules (BROADCASTING, Aug. 17). 

O 

Peoplemeters. Both Nielsen and AGB began 
daily delivery of national peoplemeter numbers 
Sept. 1. All three networks have signed up for 
Nielsen's service. CBS has also signed with 
AGB. 

Nielsen's peoplemeter ratings are generally 
lower than numbers of old system, and AGB's 
numbers are generally lower than Nielsen's peo- 
plemeter numbers. In prime time, NBC contin- 
ues to dominate, while second -place CBS and 
third -place ABC are in tighter race this season. 
In other dayparts (for which only Nielsen has 
released data), CBS Evening News with Dan 



lW
A

M
(rIA

PH
IC

S 
-N

 

,4\\v 

IV
 

4 
t 

, ... 



Rather has regained lead in evening news race, 
while other two networks.alternate for second 
and third. In daytime, ABC has regained lead, 
with CBS falling to second and NBC staying in 
third. 

Meanwhile, two other companies have 
launched, or will launch, separate peoplemeter 
services. Abitron's ScanAmerica service 
launched local service in Denver last April. So 
far, two stations have subscribed to service, as 
well as Arbitron agency clients. R.D. Percy is 
currently testing service scheduled for Novem- 
ber launch. Three stations, five agencies and six 
advertisers have signed up for service so far, 
which is being designed to measure audience 
levels for commercial spots within programs. 

Public broadcasting. Senate Commerce 
Committee adopted revenue- raising package 
that would create "Public Broadcasting Trust 
Fund" based on money raised from FCC license 
transfer fee. Fund would not be activated until 
after Sept. 30, 1989 (see "Top of the Week "). In 

other Hill action, Senate passed Labor -Health & 
Human Services bill Oct. 4 that included $248 
million appropriation for Corporation for Public 
Broadcasting for FY 1990. Because House has 
already approved $238 million, both sides must 
confer. 

Board of Corporation for Public Broadcasting 
elected new chairman and vice chairman at an- 
nual meeting. Howard Gutin, Texas communica- 
tions consultant and acting chairman since 
March, moved officially into chairman's spot, 
while New York businessman and former CPB 
Chairman William Lee Hanley took over as sec- 
ond in command. Board created ad hoc com- 
mittee on new initiatives and financing and re- 
ceived draft of operating budget totaling 
$247.862 million for FY 1989. 

American Public Radio announced particu- 
lars of program that will replace A Prairie Home 
Companion on Saturday nights. Good Evening: 
From Minnesota With Noah Adams began 
Oct. 10 on stations in Minnesota will go national 
and over American Public Radio on Jan. 9. 

Search committees have been formed to fill 
vacancies in presidencies of American Public 
Radio and National Association of Public Televi- 
sion Stations, and resumes have been received 
in response to ads for position of vice president - 
treasurer at Corporation for Public Broadcast- 
ing. Former APR President Al Hulsen and former 
NAPTS President Peter Fannon both resigned 
effective Sept. 1, while former CPB VP- treasurer 
Don Ledwig was promoted to president in July 
(BROADCASTING, June 29, July 6, Aug. 10). 

CPB board, which grew to eight members 
with addition of William Lee Hanley, Archie Pur- 
vis, Marshall Turner and Sheila Tate in June 
(BROADCASTING, June 29), is likely to see nomina- 
tion of former Tennessee First Lady Honey Alex- 
ander for one of two remaining spots on board. 
Still under consideration is Charles Lichenstein, 
who has been faulted by noncommercial sys- 
tem for reputedly believing that funding to CPB 
should be cut ( "Closed Circuit," June 29). 

Board of National Public Radio sent to mem- 
ber stations "discussion paper" outlining alter- 
natives to current service structure and concept 
known as "unbundling" ( "In Brief," Aug. 10). 

O 

Scrambling. Bills that would regulate home 
satellite marketplace are pending in Congress 
with action in Senate anticipated before end of 
session. Senate bill now enjoys support of Sen- 
ate Commerce Committee Chairman Ernest 

Hollings (D -S.C.) and ranking Republican, John 
Danforth (R -Mo.) (BROADCASTING, Sept. 7), and is 
considered to be on fast track. (No action on bill 
has been scheduled by Commerce Committee 
yet and legislation is expected to undergo some 
revisions.) Measure would require cable pro- 
gramers to allow qualified third parties to distrib- 
ute programing to 1.7 million owners of back- 
yard earth stations. In apparent effort to head off 
legislation, National Cable Television Associ- 
ation President James Mooney met with Satellite 
Broadcasting and Communications Association 
President Chuck Hewitt to discuss ways of get- 
ting cable programing into hands of noncable 
third party packagers serving dish owners. 

There also has been realignment of industry 
groups interested in TYRO legislation, with Mo- 
tion Picture Association of America expressing 
its support for Senate dish bill, S. 889 (BRoAD- 

CASTING, July 27, Aug. 3). 
On other front, House legislation (H.R. 2848) 

that would permit satellite distribution of broad- 
cast signals -superstations -to backyard dish 
owners, will be subject of House Copyright Sub- 
committee hearing Nov 12. Expected to testify 
representatives of National Rural Electric Coop- 
erative association, and motion picture, cable, 
common carrier, and backyard satellite dish in- 
dustries. 

O 

Syndex. In comments to FCC, cable operators 
expressed opposition, while broadcasters and 
program producers expressed support, for 
FCC's proposal to reimpose rules requiring ca- 
ble systems to black out syndicated programing 
on distant signals if it appears on local stations. 

The cable industry argued that FCC lacks ju- 
risdiction to reimpose syndex, that absence of 
rules has not harmed broadcasting and motion 
picture industries and that rules would violate 
cable operators' First Amendment rights. 

Most broadcasters and program producers 
contended that rules are needed to protect 
sanctity of their "exclusive" programing con- 
tracts. And they say they have been harmed 
economically by cable importation of distant sig- 
nals with programs that duplicate those of local 
stations. Among latest broadcaster organiza- 
tions to take stand on syndex is Television Oper- 
ators Caucus, which reached consensus on is- 
sue three weeks ago (BROADCASTING, Sept. 7). 
TOC is slated to announce its support for reim- 
posing syndex during second round of corn - 
ments. 

O 

TV stereo. Maintaining lead in transmission 
of stereo programing is NBC -TV which is broad- 
casting majority of its new prime time schedule 
in stereo. Five of network's fall additions to prime 
time lineup are in stereo, bringing totals to 22 
programs representing 161/2 hours. Including 
stereo in late -night shows, NBC is broadcasting 
291/2 hours in stereo weekly. Fox Broadcasting 
currently broadcasts 40 -plus hours weekly in 
stereo. Its current programing, and all future 
programing, will be in stereo, according to Fox 
director of network operations, Chad Kluko. PBS 
carries 35 to 45 hours in stereo per month. By 
end of 1987, NBC projects that 152 affiliates will 
have stereo capability, representing 92% cover- 
age of U.S. 

According to Electronic Industries Associ- 
ation, stereo sound television receivers sold to 
dealers for year to date, as of Oct. 2, total 
2,729,425, up 29.5% from 2,107,451 sold in 
same period in 1986 (Due to change in report- 
ing procedures, EIA will release figures on 
monthly basis, rather than weekly). Seven per- 
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cent of U.S. TV households have multichannel 
sound TV's, although vast majority of homes are 
within reach of broadcast stereo station. Receiv- 
er penetration is expected to increase, with 37% 
of all TV sets and 22% of all VCR's sold to deal- 
ers and distributors this year featuring stereo, 
according to Electronic Industries Association. 
In 1988, stereo TV's will represent 43% of color 
sets sold, and 24% of VCR's will have stereo, EIA 
projects. Some 400 stations will be broadcast- 
ing TV stereo by year's end. 

Unions. NBC striking technical union an- 
nouced results of vote on modified contract offer 
Monday, Oct. 19. All but two of National Associ- 
ation of Broadcast Employes and Technicians' 
14 units agreed to terms of offer. Further action 
by union was to be announced last Thursday, 
Oct. 22, following meetings with representatives 
of two dissenting units. Leaders of NABET, 
which represents 2,800 technicians, news - 
writers, camera operators and others, were rec- 
ommending rejection of extended, 29 -month of- 
fer before vote. Among modifications were firm 
caps on use of temporary hires to 4% in first year 
and 6% in second. Wage offer remains un- 
changed at 3.68% for first year and 4.64% for 
second, with addition of 3% lump sum bonus for 
third year. Walkout began June 29. 

CBS presented final offer to technical union, 
International Brotherhood of Electrical VVbrkers, 

shortly after contract expired at midnight, Sept. 
30. Offer has since been presented for consider- 
ation to membership through union's locals. 
CBS offer is believed to include 3% raises for 
each of three years of contract and language 
that would allow for unlimited use of daily hires. 
IBEW asked for negotiations to continue with 
federal mediator in Washington. Meeting with 
mediator has been set for Wednesday, Oct. 21. 
Negotiations affect 1,500 workers at CBS - 
owned stations in seven cities. 

Directors Guild of America national board of 
directors is sending out ratification ballots for 
ABC, CBS and NBC final staff contract offers 
without recommendation for acceptance or re- 
jection. Board will also have membership vote 
on each network proposal separately, despite 
fact ABC and CBS negotiated their offers togeth- 
er. Neutrality position negates DGA negotiating 
committee's earlier call for approval of only 
NBC's contract offer. Ballots will bè mailed out 
shortly and ballots are due to be returned Oct. 
26. 

Wireless cable. Principal topic at Wireless Ca- 
ble Association convention in Washington two 
weeks ago was difficulty operators are having in 
acquiring distribution rights to cable program- 
ing. Representative Charles E. Schumer (D- 
N.Y.), who has released study detailing prob- 
lems of wireless cable operators, in speech at 
convention, charged that cable operators and 
programers have conspired to deny program- 
ing to wireless cable. 

Using mix of microwave (2 ghz) channels al- 
lotted to three services -multipoint distribution 
service, instructional television fixed service 
and operational fixed service -pioneer wireless 
cable operators are offering multiple channels 
of cable programing- sometimes in direct corn- 
petition with cable systems. 

Most aggressive operators at this point are Met- 
ropolitan Cablevision, which has signed up more 
than 10,000 homes in Cleveland (12 channels for 
$18.95 per month) and Microband Corp. of Ameri- 
can, which plans to launch services this fall in 
New York, Washington and Detroit. N 
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Dateboo 
Indicates new entry 

I r 

This week 

Oct. 19-27-Telecom '87, "Communications Age: Net- 
works and Services for a World of Nations," organized 
by International Telecommunication Union. Palexpo, 
exhibition and conference center, Geneva. Informa- 
tion: Geneva: (022) 99- 51 -11. 

Oct. 25-27-Women in Cable national cable manage- 
ment conference, including roast of John Malone, 
president -CEO, Tele- Communications Inc. Theme: 
"Getting Down to Business: Cable After Deregulation." 
Mayflower hotel, Washington. Information: Kate Hamp- 
ford, (202) 737 -3220. 

Oct. 25-28-American Children's Television Festival, 
co- founded by Central Educational Network and 
wrrwrrvr Chicago. Knickerbocker hotel, Chicago. Infor- 
mation: (312) 390 -8700. 

Oct. 25- 29- Technology studies seminar, sponsored 
by Gannett Center for Media Studies. Gannett Center, 
Columbia University, New York. Information: (212) 280- 
8392. 

Oct. 27- International Radio and Television Society 
newsmaker luncheon. Speaker: Robert Wright, presi- 
dent and chief executive officer, NBC. Waldorf- Astoria, 
New York. 

Oct. 27 -"An Introduction to Community Access Tele- 
vision," sponsored by Chicago Access Corp. Chicago 
Access Corp. Center, 322 S. Green Street, Chicago. 
Information: (312) 738 -1400. 

Oct. 28-New York Television Academy drop -in lun- 
cheon. Speaker: John Gault, president and chief ex- 
ecutive officer, ATC, on "The Future of Cable in New 

York." Copacabana, New York. Information: (212) 765- 
2450. 

Oct. 29- National Academy of Television As and 
Sciences, Washington chapter, drop -in luncheon. 
Speaker: Lyle Denniston, Supreme Court correspon- 
dent. Blackie's, Washington. 

Oct. 29- "Communications Practice: The Transaction- 
al Side," sponsored by ABA Foram Committee on 
Communications Law and Federal Communications 
Bar Association. Washington Marriott, Washington. 

Oct. 29- "Demystifying the Civil Legal System for Edi- 
tors and Reporters," seminar sponsored by Rutgers 
University, Journalism Resources Institute in cooper- 
ation with New Jersey Supreme Court Committee on 
Media Relations. New Brunswick, N.J., campus of 
Rutgers, Livingston College Student Center. Informa- 
tion: (201) 932 -7369. 

Oct 29- Southern California Broadcasters Associ- 
ation business development seminar, "Robinson's and 
Radio." Los Angeles. 

Oct. 29- Philadelphia Cable Connection, forum on 
cable advertising sponsored by Greater Philadelphia 
Cable Interconnect. Sheraton University City hotel 
Philadelphia. Information: (215) 854 -0700. 

Oct. 29-Nov 5- Continuing legal education seminar, 
sponsored by Federal Communications Bar Associ- 
ation and American Bar Association's Forum Com- 
mittee on Communications Law. Washington Marriott. 
Information: (202) 659 -4700. 

Oct. 30- Deadline for nominations for Advertising Hall 
of Fame, sponsored by American Advertising Feder- 
ation. Information: AAF 1400 K Street, N.W., Washing- 
ton 20005. 

Oct 30-30th International Film & TV Festival of 

New York awards banquet for Nadvertising. Sheraton 
Center, New York. Information: Michael Gallagher, 
(914) 238 -4481. 

Oct. 30-Nov. 1-"Fifty Years of Radio," reunion of alum- 
ni of University of Maryland's WMUC -AM -FM College 
Park, Md. Information: (301) 454 -2743. 

Oct. 30 -Nov. 1- Broadcast Education Association fall 
seminar on International Electronic Media. Information: 
(202) 429-5355. 

Oct. 30-Nov. 1 -Alpha Epsilon Rho, National Broad- 
casting Society, South region convention. Wilson World 
hotel, Memphis. 

Oct. 31- Deadline for entries in Thomas A. Edison 
Black Maria Film and Video Festival, sponsored by 
group of organizations including New Jersey State 
Council on the Arts, Suburban Cablevision, Essex 
County College Media Production Technology Center 
and New Jersey Network. Information: (201)736-0796. 

Oct. 31 -Nov. 4-Society of Motion Picture and Televi- 
sion Engineers 129th technical conference and equip- 
ment exhibit. Los Angeles Convention Center, Los An- 
geles. 

November 
Nov. 1- Deadline for entries in film and video festival 
sponsored by Women in the Director's Chair. Informa- 
tion: (312) 281 -4988. 

Nov 2- Deadline for comments at FCC on telephone 
company -cable crossownership rules (docket 87- 
266). FCC, Washington. 

Nov. 2- 3- "Economics of sports coverage," national 
conference sponsored by Gannett Center for Media 
Studies. Gannett Center, Columbia University, New 

Broadcast Investment Analysts, Inc. 
has completed the asset appraisals of: 

KXA(AM) KMGX(FM) 
Seattle, Washington Fresno, California 

KSRN(AM) /KSRN -FM 
Reno, Nevada 

KYAK(AM) /KGOT(FM) KIAK(AM) /KQRZ(FM) 
Anchorage, Alaska Fairbanks, Alaska 

for Olympic Broadcasting Corp. 

Broadcast Investment Analysts, Inc. 
The Experts in Station Valuation 

P.O. Box 17307 Washington, D.C. 20041 (703) 661 -8515 

Asset Appraisals Fair Market Valuations Litigation Support 
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Oct. 31-Nov. 4- Society of Motion Picture and 
Television Engineers 129th technical conference 
and equipment exhibit. Los Angeles Convention 
Center, Los Angeles. Future conferences:Oct. 14- 
19, 1988, Jacob K. Javits Convention Center, New 
York, and Oct. 22 -27, 1989, Los Angeles Conven- 
tion Center. 
Nov. 3.8- National Black Media Coalition's 14th 
annual media conference. Theme: "Liberty and 
Justice for All: Facing the Challenges of the Nine- 
ties." Crystal City Gateway Marriott, Crystal City, Va. 
Information: (202) 387 -8155. 
Nov 10.12 -Society of Broadcast Engineers na- 
tional convention. A.J. Cervantes Convention Cen- 
ter, St. Louis. Information: (317) 842 -0836. 

Nov. 11.13- Television Bureau of Advertising 33d 
annual meeting. Atlanta Marriott. 

Dec. 2-4-Yí stem Cable Show, sponsored by 
California Cable Television Association. Anaheim 
Convention Center, Anaheim, Calif. 
Jan. 6- 10,1988- Association of Independent Tele- 
vision Stations annual convention. Century Plaza, 
Los Angeles. Future convention: Jan. 4 -8, 1989, 
Century Plaza, Los Angeles. 

Jan. 23-25, 1988 -Radio Advertising Bureau's 
Managing Sales Conference. Hyatt Regency hotel, 
Atlanta. 

Jan. 29-30, 1988 -Society of Motion Picture and 
Television Engineers 22d annual television confer- 
ence. Opryland hotel, Nashville. Future meeting: 
Feb. 3 -4, 1989, St. Francis hotel, San Francisco. 

Jan. 30 -Feb. 3,1988- National Religious Broad- 
casters 44th annual convention. Sheraton Washing- 
ton and Omni Shoreham hotels, Washington. Fu- 
ture meetings: Jan. 28 -Feb. 1, 1989, and Jan. 27- 
31, 1990, both Sheraton Washington and Omni 
Shoreham, Washington. 

NNorrmwt8Gengo 
Feb. 10-12, 1988 -19th annual Country Radio 
Seminar, sponsored by Country Radio Broadcast- 
ers Association. Opryland hotel, Nashville. 

Feb. 17 -19, 1988 -Texas Cable Show, sponsored 
by Texas Cable Television Association. Conven- 
tion Center, San Antonio, Tex. 

Feb.26-28, 1988-NATPE International 25th an- 
nual convention. George Brown Convention Cen- 
ter, Houston. Future convention: Houston, Feb. 24- 
26. 1989. 

March 21 -23- Satellite Broadcasting and Com- 
munication Association trade show Bally's, Las 
Vegas. Information: (800) 654 -9276. 

April 9-12, 1988-National Association of Broad- 
casters 66th annual convention. Las Vegas Con- 
vention Center, Las Degas. Future conventions: Las 
Vegas, April 29 -May 2, 1989; Atlanta, March 31- 
April 3, 1990; Las Vegas, April 13-16, 1991; Las 
%gas, April 11 -14, 1992, and Las Vegas, May 1-4 
(tentative), 1993. 

April 10-12, 1988-Cabletelevision Advertising 
Bureau seventh annual conference. Waldorf-As- 
toria. New York. 

April 10-13, 1988 -Public television annual 
membership meeting of Public Broadcasting Ser- 
vice and National Association of Public Television 
Stations. Marriott Crystal Gateway, Arlington, Va. 

April 17- 20,1988- Broadcast Financial Manage- 
ment Association 28th annual meeting. Hyatt Re- 
gency, New Orleans. Future meetings: April 9 -12, 
1989, Loews Anatole, Dallas, and April 18 -20, 
1990, Hyatt Regency San Francisco. 
April 28 -May 3, 1988 -24th annual MIP -TV, 

Marches des International Programes des Televi- 
sion, international television program market. Pa- 
lais des Festivals, Cannes, France. 
April 30 -May 3, 1988-National Cable Television 
Association annual convention. Los Angeles Con- 
vention Center. 

May 18.21, 1988 - American Association of Ad- 
vertising Agencies 70th annual convention. Green- 
brier, White Sulphur Springs, W. Va. 

May 18-22, 1988-National Public Radio annu- 
al public radio conference. Adams Mark hotel, St. 
Louis. Information: (202) 822 -2000. 
June 8-11, 1988-American Women in Radio and 
Television 37th annual convention. Westin William 
Penn, Pittsburgh. 

June 8-12, 1988-Broadcast Promotion and Mar- 
keting Executives/Broadcast Designers Associ- 
ation 32d annual seminar. Bonaventure, Los Ange- 
les. Future meeting: June 21 -25, 1989, 
Renaissance Center, Detroit. 

June 18- 21,1988- American Advertising Fed- 
eration annual convention. Century Plaza, Los An- 
geles. 
Sept. 7 -9, 1988 -Eastern Cable Show, sponsored 
by Southern Cable Television Association. Mer- 
chandise Mart, Atlanta. 
Sept. 14-17, 1988 -Radio '88, sponsored by the 
National Association of Broadcasters. Washing- 
ton. Future meetings: Sept. 13-16, 1989, New Or- 
leans, Sept. 12 -15, 1990, Boston, and Sept. 11 -14 
(tentative), 1991, San Francisco. 
Sept 23-27, 1988 -International Broadcasting 
Convention. Metropole Conference and Exhibition 
Center, Grand hotel and Brighton Center, Brighton, 
England. 
June 17 -23, 1989 -16th International Television 
Symposium. Montreux, Switzerland. 

York. Information: (212) 280 -8392. 

Nov 3- American Advertising Federation national 
advertising law and business conference. Drake hotel, 
Chicago. Information: (202) 898 -0089. 

Nov. 3-8- National Black Media Coalition's 14th an- 
nual media conference. Theme: "Liberty and Justice 
for All: Facing the Challenges of the Nineties." Crystal 
City Gateway Marriott, Crystal City, Va. Information: 
(202) 387-8155. 

Nov 3- 7- Midwest Radio Theater Workshop annual 
conference, sponsored by noncommercial KOPN -FM Co- 
lumbia, Mo. Ramada Inn, Columbia, Mo. Information: 
(314) 874 -1139. 

Nov. 3- 8- National Black Media Coalition 14th annu- 
al media conference, "Liberty and Justice for All: Fac- 
ing the Challenges of the Nineties." Crystal Gateway 
Marriott hotel, Arlington, Va. Information: (202) 387- 
8155. 

Nov 4 -New York Television Academy drop -in lun- 
cheon. Speaker: Carolyn Wall, VP- general manager, 
WNYW (TV) New York. Copacabana, New York. Informa- 
tion: (212) 765 -2450. 

Nov. 4- "Mayhem in the A.M.," luncheon sponsored 
by American Women in Radio and Television, West- 
ern New York chapter. Buffalo Hyatt Regency. Buffalo, 

N.Y. 

Nov. 4-6 -Fifth annual Private Cable Show, sponsored 
by National Satellite Programing Network and Pri- 
vate Cable magazine. Sheraton -Denver Tech Center, 
Denver. Information: Kim McBride, (713) 342 -9655. 

Nov 4.6- American Association of Advertising Agen- 
cies agency management seminar. Kansas City Mar- 
riott Plaza, Kansas City, Mo. 

Nov 5- Presentation of Gabriel Awards, sponsored by 
Unda -USA, national Catholic association of broad- 
casters and communicators. Tampa, Fla. Information: 
(216) 253 -1468. 

Nov. 5- Advertising Club of Greater Boston work- 
shop. Four Seasons hotel, Boston. 

Nov. 6-7-Satellite Broadcasting and Communica- 
tion Association symposium. Denver. Information: 
(703) 549 -6990. 

Nov. 7- "Breaking Into Television: The Writer," seminar 
sponsored by American Film Institute. Parsons 
School of Design, New York. 

Nov 9-Comments due in FCC proceeding (MM 
Docket 87 -6) considering use of synchronous transmit- 
ters to extend coverage of AM stations. 

Nov. 9- American Bar Association Cable Televi- 

Specialists in 
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(313) 646 -5666 

Tillinghast Reid & Company 
Members: NAB AWRT MAB 
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sion Committee panel discussion of legal issues affect- 
ed by recent First Amendment cable television cases 
in Sacramento. Palo Alto and Santa Cruz, Calif. FCC, 
Washington. 

Nov. 10-12 -Society of Broadcast Engineers national 
convention. A.J. Cervantes Convention Center, St. 
Louis. Information: (317) 842 -0836. 

Nov 10- International Radio and Television Society 
Second Tuesday semiriár. Viacom Conference Center, 
New York. Information: (212) 867 -6650. 

Nov. 10-New York Television Academy 16th annual 
"Night at the Round Tables." Sheraton Center, New 
York. Information: (212) 765 -2450. 

Nov. 11- 12-San Diego Communications Council in 
conjunction with San Diego State University's Center 
for Communications forum on The First Amend- 
ment -Third Century." Speakers include J. Richard 
Munro, Time Inc.; Representative Al Swift (D- Wash.); 
FCC Commissioner James Quello, and Edward Reilly, 
McGraw -Hill. Chairman of event is Sig Mickelson, for- 
mer CBS News president. La Jolla Marriott, La Jolla, 
Calif. Information: Sig Mickelson, (619) 287 -2446 or 
write Office of the Dean, College of Professional Stud- 
ies and Fine Arts, San Diego State University, San 
Diego, 92182. 
Nov.11 -13- Television Bureau of Advertising 33d an- 
nual meeting. Theme: "Marketing the Television Advan- 
tage." Atlanta Marriott, Atlanta. 

Nov. 11 -14- Society of Professional Journalists, Sig- 
ma Delta Chi, national convention. Chicago. 

Nov 11 -14 -Rocky Mountain Public Radio 32d meet- 
ing. Donner Lake Village Resort. near Reno. 

Nov. 12- Telecommunications Career Day, sponsored 
by James Madison University. University campus, 
Harrisonburg, Va. Information: (703) 568 -6221. 
Nov 12- 13-Communications Law, seminar spon- 
sored by Practising Law Institute. Sheraton Center, 
New York. Information: (212) 765 -5700. 

Nov 12- 15- National Association of Farm Broad- 
casters 43d annual convention. Westin Crown Center, 
Kansas City, Mo. 

Nov 13- 14-New Hampshire Association of Broad- 
casters annual conference. Bedford, N.H. 

Nov. 13-15 -Radio Advertising Bureau's Radio Sales 
University. Little Rock, Ark. Information: 1- 800 -232- 
3131. 

Nov. 13-17-National Federation of Community 
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Broadcasters public radio RF transmission training 
seminar. Sheraton hotel, St. Louis. Information: (202) 
797 -8911. 

Nov. 14-30th International Film and TV Festival of 
New York awards banquet for TV programing and pro- 
motion, music video and nonbroadcast production. 
Sheraton Center, New York. Information: Michael Gal- 
lagher, (914) 238 -4481. 

Nov 14- Presentation of Joey Awards, sponsored by 
Professional Media Network and San Jose Film and 
Video Commission. LeBaron hotel, San Jose, Calif. 
Information: (408) 295 -9600. 

Nov 15- Induction ceremonies into the Academy of 
Television Arts & Sciences Television Academy Hall of 
Fame of Johnny Carson, Jacques -Wes Cousteau, 
Leonard Goldenson, Jim Henson, Bob Hope, Eric Se- 
vareid and late Ernie Kovacs. Ceremonies to be taped 
by Fox Broadcasting for telecast on Nov 30. Fox Broad- 
casting, 10201 West Pico Boulevard, Los Angeles. In- 
formation: Murray VVeissman, (818) 763- 2975., 

Nov. 16- Technology and audience study group, 
sponsored by Gannett Center for Media Studies. Gan- 
nett Center, Columbia University, New York. Informa- 
tion: (212) 280-8392. 

Nov 17 -19 -Ninth International Sport Summit confer- 
ence and exhibit. Beverly Hilton hotel, Los Angeles. 

Nov. 18- Federal Communications Bar Association 
luncheon. Speaker: Dean Burch, director -general, In- 
telsat. Marriott, Washington. 

Nov. 18- "Gambling It All: Nuts and Bolts of Starting 
Your Own Business," meeting of American Women in 
Radio and Television, Washington chapter. National 
Association of Broadcasters, Washington. Information: 
(202) 659 -3494. 

Nov. 19- American Association of Advertising Agen- 
cies, New England Council and Advertising Club of 
Greater Boston meeting. Back Bay Hilton, Boston. 

Nov. 20- Broadcast Pioneers, Washington area chap- 
ter, eighth annual awards banquet. Kenwood Country 
Club, Bethesda, Md. 

Nov. 21- "Writers on Writing," seminar sponsored by 
American Film Institute. Mark Goodson Theater, New 
York. 

Nov 23 -15th annual International Emmy Awards 
gala, sponsored by International Council of National 
Academy of Television Arts and Sciences. Sheraton 
Center, New York. 

Nov 24- International Radio and Television Society 
newsmaker luncheon, "Television: New Sources, New 
Forces," followed by IRIS second annual goods and 
services celebrity auction. Waldorf- Astoria, New York. 

Nov. 24-Presentation of Nancy Reagan Drug Pre- 
vention Award, sponsored by Entertainment Indus- 
tries Council, to B. Donald (Bud) Grant, president. 
CBS Entertainment. Beverly Wilshire hotel, Los Ange- 
les. 

December 
Dec. 1- Deadline for entries in 18th annual National 
Educational Film & Video Festival. Festival is scheduled 
for April 29 -May 1, 1988. For entry form, call or write: 
NEFVF, 314 East 10th Street, Oakland, Calif., 94606, 
(415) 465 -6885. 

Dec. 2 -Reply comments due in FCC proceeding 
(docket 87 -266) on telephone company -cable cross - 
ownership rules. FCC, Washington. 

Dec. 2-4--\ stern Cable Show, sponsored by Califor- 
nia Cable Television Association. Anaheim Conven- 
tion Center, Anaheim, Calif. 

Dec. 3- American Sportscasters Association fourth 
annual Hall of Fame Awards dinner. Marriott Marquis, 
New York. Information: (212) 227 -8080. 

Dec. 3-4-- Technology studies seminar, sponsored by 
Gannett C enter for Media Studies. Gannett Center, Co- 
lumbia University, New York. Information: (212) 280- 
8392. 

Dec. 4- Southern California Broadcasters Associ- 
ation Christmas party. Hollywood Roosevelt hotel, Los 
Angeles. Information: (213) 466 -4481. 

Dec. 4-6-Foundation for American Communica- 
tions conference on Pacific Rim economic questions. 
Conference, "aimed at educating the nation's journal- 
ists about issues involving news organizations," is 
funded by grant from Gannett Foundation. Sheraton 
Miramar, Santa Monica, Calif. Information: (213) 851- 

7372. 

Dec. 6-9-"Computer Graphics for Design," fall confer- 
ence sponsored by Pratt Center. Grand Hyatt, New 
York. Information: (914) 741 -2850. 

Dec. 7- Technology and audience study group, spon- 
sored by Gannett Center for Media Studies. Gannett 
Center, Columbia University, New York. Information: 
(212) 280 -8392. 

Dec. 7 -11 -Video Expo Orlando, sponsored by Knowl- 
edge Industry Publications. Buena Vista Palace hotel, 
Lake Buena Vista, Fla. Information: (914) 328 -9157. 

Dec. 8- Federal Communications Bar Association re- 
ception /dinner honoring FCC Chairman Dennis Pat- 
rick. Washington Marriott hotel, Washington. 

Dec. 8.9- "How to Close More Sales," day -long sales 
seminar. Dec. 8: Registry hotel, Los Angeles, and Dec. 
9: Westgate hotel, San Diego. Information: 1- 800 -232- 
3131. 

Dec. 10.11- "Telecommunications: Current Develop- 
ments in Policy and Regulation," sponsored by Practis- 
ing Law Institute and Federal Communications Bar 
Association. Omni Shoreham, Washington. Informa- 
tion: (212) 765 -5700. 

Dec. 17-International Radio and Television Society 
Christmas benefit. Waldorf- Astoria, New York. 

Dec. 31-Deadline for entries in 13th annual Commen- 
dation Awards, sponsored by American Women in Ra- 
dio and Television, for "positive and realistic portrayal 
of women in all media forms." Information: (202) 429- 
5102. 

January 1988 
Jan. 6-9--Association of Independent Television Sta- 
tions annual convention. Theme: "Independents '88: 
The Real Superstations." Century Plaza, Los Angeles. 

Jan. 7-10--International winter consumer electronics 
show, sponsored by Electronic Industries Associ- 
ation. Las Vegas Convention Center, Las Vegas. Infor- 
mation: (202) 457 -4919. 

Jan. 8- Deadline for entries in Alexander Hamilton/ 
Ohio State Awards program competition, sponsored 
by Ohio State University Institute for Education by 

Grrrratem 
KovR(TV) Denver, Fox affiliate, is part of 
six -channel Denver superstation 
package that Netlink USA is distribut- 
ing to cable systems and backyard dish 
owners, not KSPN(TV) Aspen, Colo., as 
reported in Netlink story in Oct. 5 issue 
(page 38). 

o 

Oct. 19 basketball special incorrectly 
reported number of games Madison 
Square Garden Network will carry this 
ia. Il will offer 40 regular -season 
home games and 15 regular- season 
away games. Also, name of MSGN's 
color commentator, John Andariese, 
was misspelled. 

o 

Item appearing in Oct. 19 "In Brief" in- 
correctly stated that CBS has signed 
agreement with 1125 Productions, New 
York. to produce first American made - 
for- television movie using high -defi- 
nition video process. Movie is still in 
negotiation process. 

Jimmy Fink, new host of United Sta- 
tions Programing Network's syndicated 
Rock Watch, was air personality at 
WXRK(FM) New York, not WXRK(AM) Mount 
Pleasant, Tenn., as reported in Oct. 19 
issue. 
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Radio -Television. Information: (614) 292 -0185. 

Jan.12- International Radio and Television Society 
Second Tuesday seminar. Viacom Conference Center, 
New York. Information: (212) 867 -6650 

Jan. 13- International Radio and Television Society 
newsmaker luncheon, "Super Bowl XXII." Waldorf-As- 
toria, New York. 

Jan. 15-Cabletelevision Advertising Bureau cable 
television political advertising workshop. Caucus 
Room, Cannon House Office Building, Washington. 

Jan. 15- Deadline for entries in Angel Awards for 
"most outstanding productions of moral and /or social 
impact in communications." Beverly Wilshire, Los An- 
geles. Information: (213) 387 -7185. 

Jan. 15-22- National Association of Broadcasters 
joint board meeting. Hawaii (tentative). 

Jan. 19-21-Georgia Radio- Television Institute, spon- 
sored by Georgia Association of Broadcasters. Geor- 
gia Center for Continuing Education, Athens, Ga. Infor- 
mation: (404) 993 -2200. 

Jan. 20- Federal Communications Bar Association 
luncheon. Speaker: Judge Kenneth Starr, U.S. Court of 
Appeals for D.C. Circuit. Marriott, Washington. 

Jan. 22 -23- Colorado Broadcasters Association win- 
ter meeting and awards banquet. Hyatt Regency Tech 
Center, Denver. 

Jan. 23-25-Radio Advertising Bureau's eighth annu- 
al Managing Sales Conference. Hyatt Regency, Atlan- 
ta. 

Jan. 24 -Ninth annual ACE (Awards for Cable Excel- 
lence) Awards presentation, sponsored by National 
Academy of Cable Programing, on HBO. 

Jan. 24- 25- California Broadcasters Association ra- 
dio and television management conference. Palm 
Springs Plaza hotel, Palm Springs, Calif. 

Jan. 26-28-South Carolina Broadcasters Associ- 
ation winter convention. Columbia, S.C. 

Jan. 29-30--Society of Motion Picture and Television 
Engineers 22d annual television conference. Opryland 
hotel, Nashville. 

3- Religious Broadcasters 
45th annual convention and exposition. Sheraton 
Washington, Washington. Information: (201) 428-5400. 

r 1 

February 1988 
Feb. 2-3-Arizona Cable Television Association annu- 
al meeting. Hyatt Regency, Phoenix, Ariz. Information: 
(602) 257 -9338. 

Feb. 3-7-International Radio and Television Society 
faculty/industry seminar, Roosevelt hotel, New York. 

Feb. 4- International Radio and Television Society 
newsmaker luncheon. Waldorf- Astoria, New York. 

Feb. 9-International Radio and Television Society 
"Second Tuesday" seminar. Viacom Conference Cen- 
ter, New York. 

Feb. 10-12-19th annual Country Radio Seminar, spon- 
sored by Country Radio Broadcasters Association. 
Opryland hotel, Nashville. 

Feb. 12 -Southern 'California Broadcasters Associ- 
ation 3d annual Sunny Creative Radio Awards presen- 
tation. Registry hotel, Los Angeles. Information: (213) 
466 -4481. 

Feb. 16-17-Wisconsin Broadcasters Association an- 
nual convention and legislative reception. Madison, 
Wis. 

Feb. 17 -19 -Texas Cable Show, sponsored by Texas 
Cable Television Association. Convention Center, San 
Antonio, Tex. Information: (512) 474 -2082. 

Feb. 18-19-Broadcast Financial Management Asso- 
ciation board of directors meeting. Intercontinental ho- 
tel, San Diego. 

Feb. 18- 20- "Minorities and Communications: A Pre- 
view of the Future," conference sponsored by Howard 
University School of Communications. Howard Inn 
and Blackburn Center, Howard University campus, 
Washington. Information: (202) 636 -7491. 

Feb. 24- Federal Communications Bar Association 
luncheon. Speaker: Diane Killory, FCC general coun- 
sel. Marriott, Washington. 

Feb. 25-28 -NATPE International 25th annual con- 
vention. George Brown Convention Center, Houston. 
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Commitment. 
To Ampex, it means millions of dollars com- 
mitted to customer support for all Betacam 
and Betacam SP* products, regardless of the 
manufacturer. 

Ampex. Committed to Betacam. 

'Betacam and Netacam SP are registered trademarks of Sony Corporation 
CAmps 1987 

AM PEX 
We're committed to Betacam. 
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The Nation's No.1 newspaper is coming 
to television's prime access slot 

Based on the newspaper's four section: 
and backed by the talent and expertise c 

Grant Tinker and Steve Friedma 
USA TODAY is the syndicated smasl 
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Grant Tinker, 
President, GTG Entertainment 
Grant Tinker and the Gannett Co. 
are proud to present 
the most exciting information 
and entertainment show 
on television! 

Steve Friedman, 
President, GTG East 

Steve Friedman, noted former 
executive producer of the 
Today" show, has joined 
Grant Tinker to bring you a show 
that is going to revolutionize 
the television landscape. 

THE NATION'S TELEVISION SHOW 
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PREMIERE FALL 1988! 
For more information contact: 
GTG Marketing 
150 East 52nd Street 
New York, N.Y. 10022 
(212) 888 -7830. 
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Standard bearer 

EDITOR: Al Kenyon should be congratulated 
for engineering a highly successful AM sta- 
tion. However, Al's views on the National 
Radio Systems Committee (NRSC) standard 
(BROADCASTING, Oct. 12) are not shared 
by many in the AM industry. The issues in 
his letter were debated and settled by the 
NRSC over a year ago, in the summer of 
1986. 

Unmentioned in Al's letter, one benefit of 
the NRSC preemphasis standard is to pro- 
vide a reference curve from which AM re- 
ceiver manufacturers can design future re- 
ceivers. Thus, Al can use the standard 
himself as a reference point of departure 
from which to determine how WDAF will 
sound on an NRSC receiver. 

It is true, as Al points out, that a particular 
preemphasis curve -in AM or FM transmis- 
sion -will change with time and according 
to the nature of program material. It is for 
this reason that the NRSC preemphasis stan- 
dard is not defined using program material 
but instead defined using tone measurement 
techniques with the station's audio processor 
disabled. Because today's multiband audio 
processors affirmatively compress and limit 
audio signals as a function of the audio sig- 

nal's frequency, the NRSC preemphasis 
curve in practice provides a reference to en- 
able the audio processor to know how much 
compression/limiting to provide. Al's per- 
ceived paucity of midrange sound with the 
NRSC standard is as much a function of the 
NRSC standard preemphasis as it is of Al's 
choice of how much compression/limiting to 
use at midrange frequencies. 

The particular NRSC 75 microsecond 
preemphasis standard was chosen to produce 
the best possible sound on the largest num- 
ber of AM receivers. There will be 1% or 2% 
of receivers where, I'm sure, a less than 
satisfactory sound will be perceived. But 
this would be true for whatever preemphasis 
standard Al employed; and, without dupli- 
cating the extensive research conducted by 
the NRSC, in active cooperation with AM 
receiver manufacturers, Al cannot say that 
an alternative curve would produce optimum 
sound on nearly all AM receivers. 

Finally, whether the NRSC standard 
should be submitted for FCC rulemaking 
was submitted recently to the NRSC for a 
vote. By a 6 to 1 majority the NRSC favors 
the standard's submission to the FCC. And, 
many of the concerns raised by those in op- 
position to such a submission can be accom- 
modated by careful drafting of the proposed 
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BIT 
WINS 
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WACEA! 

For an amazing 27 consecutive years, 
Bugs Bunny`' and Warner Bros.' classic cartoons 
have been the undisputed champions of 
kids' prime time and Saturday morning TV. 

So it's no surprise: "The Bugs Bunny & Tweety 
Show" again came out # I on ABC for the 
'86 -'87 season just ended.* 

And on CBS, over the past 10 years, 
71 prime time Bugs Bunny /Daffy Duck" 
specials have improved the usual 
time period share by an impressive 13%.* 

With Warner Bros.' classic cartoons gang on 
your side, you're always a sure shot! 

'NTI Average Audience estimotes 9/13/86- 9/05/87 ABC Saturday AM episodes 8 
4/7/77- 8/21/87 for Warner Bros. specials vs usual programming. 
Any qualifications supplied on request. 
4, 8 TM 1987 Warner Bros. Inc. 
_, 1987 Warner Bros. Inc. All Rights Reserved. 

WARNER BROS. 
CARTOONS, INC. 



rules. The clear sentiment of the NRSC, fa- 
voring a rule making,.indicates a change of 
heart from the time the initial voluntary stan- 
dard was made available to the industry. 

Typical of the industry's favorable re- 
sponse to the NRSC AM transmission stan- 
dard is the comment of Jerry Bowers, direc- 
tor of engineering at KSO(AM) Des Moines, 
Iowa, that is "obvious to me that the adop- 
tion of the NRSC standard is, by far, one of 
the truly great improvements for the whole 
AM band. " - Michael C. Rau, director, 
spectrum engineering and regulatory af- 
fairs, National Association of Broadcasters, 
Washington. 

Maritime calls 

EDITOR: There has been much ado in recent 
months concerning call letters, both at the 
FCC and in the trade press. The FCC's pro- 
posal to rescind the "W's east of the Missis- 
sippi and K's west of the river" policy met 
with great opposition [and was withdrawn 
last week, see story, this issue]. 

For years, broadcasters have looked long- 
ingly at the hundreds of calls held by mari- 
time stations. Why not make all the mari- 
time call signs available for broadcast use? 

This could be done by simply adding a 
number to the end of all maritime call signs 
now in use. For example, if a maritime call 
was WBPQ, it would become WBPQ4 or 
WBPQ7, or whatever. A three -letter maritime 
call would become KBQ5. There would be no 
confusion, because no other class of station 
uses this system. Or, as an alternate sugges- 
tion, since the U.S. has been allocated N and 
A prefixes, maritime calls could be modi- 
fied, using those letters. WBPQ would be- 
come NBPQ or ABPQ, depending on the avail- 
ability of the letters. 

The result would be the availability of 
hundreds of new call signs for use by broad- 
cast stations. Additionally, the FCC could 
reinstate three -letter call signs, assigning 
them on a "first request" basis, and maybe 
charge a first -time fee for a three- letter as- 
signment, thus raising a little revenue to de- 
fray costs of the program. 

Simply using all possible combinations of 
K and W, we come up with some staggering 
possibilities. There are 1,352 three -letter 
combinations alone, not to mention the 
35,152 four -letter combinaitons possible. If 
the commission would seriously consider 
these proposals, broadcasters would have al- 
most exclusive rights to three- and four -letter 
call signs. Future proposals to place W's 
west of the Mississippi, etc., would not be- 
come necessary-C. Howard McDonald, 
general manager, KKMT(AM) Ennis, Mont. 

Fair is fair 

EDrroR: In the Oct. 5 Atlantic Cable Show 
story, Cablevision's Chuck Dolan is quoted 
as saying, "We should have the right when 
we create services for cable to preserve them 
for cable." 

Fair enough, but would he, Ted Turner and 
Jim Mooney, be as agreeable if one were to 
substitute "television " for "cable "? His com- 

ment is reminiscent of the old saw, "What's 
mine is mine; what's yours is mine, as long 
as I don't have to pay for it." 

If cable has the right to preserve cable 
services for itself, should not television sta- 
tions and producers have the same right? - 
Richard H. Gleick, RHG communications, 
Maitland, Fla. 

Franchising fracas 

EDITOR: Your Sept. 21 article, "Another 
Blow to Cable Franchising," contains an in- 
teresting quote from John Draper, vice presi- 
dent and general counsel of Telecommunica- 
tions Inc.: "Everybody talks about 
competition. We expect it. It can't be re- 
stricted, and we're not trying to restrict it." 

These are truly interesting statements 
from the same company that has spent nearly 
$100,000 in Springfield, Ore., to defeat a 
city charter amendment allowing the local 
utility to compete with TCI. During this 
campaign, which TCI lost, TCI sent a threat- 
ening letter to the city council and the utility 
board. In this letter, and I quote, they are 
prepared "to exhaust every legal argument at 
every level of the judicial process to insure 
that its right under the federal and state laws 
are enforced The legal expense alone is suf- 
ficient reason to ask why a local government 
body would seek to place at risk taxpayer 
funds to enter into the private cable busi- 
ness, particularly when viewed in the con- 
text of the present day economic realities." 

In other words, "You won't be able to 
compete with us [ICI] because we will have 
more money to spend in the courtroom than 
you will." 

When companies grow so large and so 
powerful that they threaten our local govern- 
ing bodies, it is time to take action. TCI and 
other MSO's have the opportunity to serve 
communities and their citizens or to fight. It 
would appear that they would rather fight. 
Mr. Draper's comments must have been tak- 
en out of context. The letter to the city of 
Springfield seems to reflect a different atti- 
tude. Richard Price, president, Cable TV 
Freedom, Springfield- Eugene, Ore. 

Re: ACT 

EDITOR: Your published attack on Peggy 
Charren and Action for Children's Television 
(editorial, "Summer's rerun," Aug. 31) was 
in provocatively poor taste. For many years, 
Ms. Charren's voice has been the loudest in 
expressing outrage at the poor quality of 
television programing for children in the 
U.S.; but she is, by no means, a chronic nay - 
sayer as you would have your readers be- 
lieve. There are many, many people in this 
country- health professionals, educators, 
parents -who agree with her and think that 
her activities have been intelligently planned 
and courageous. 

Unfortunately (for you), the days of dere- 
gulation are about to come to an end - 
whether it is by court decree or by a change 
in administration in 1988. Program- length 
commercials and television- activated toys 
insult the intelligence of every child and ev- 
ery parent in the U.S.- Victor C. Stras- 
burger, M.D., associate professor of pediat- 
rics, director of adolescent medicine, 
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University of New Mexico, Albuquerque. 

Promotion promoter 

EDITOR: As president of the Broadcast Pro- 
motion and Marketing Executives, I feel 
compelled to respond to Tim McDonald's 
comment about promotion in the "Fifth Es- 
tater" of the Sept. 7 issue of BROADCASTING. 

His comment was: "Most promotion is a 
waste and, more often than not, is involved 
with spending money rather than making ex- 
citement." 

To some, this comment would say that 
promotion is an extravagance -an extra or a 
necessary evil. And, to some (especially 
promotion directors still struggling for re- 
spect), it could seem to be an extremely neg- 
ative and harmful critique of our work. 

From where I stand, as station promotion 
manager and as an officer in a professional 
promotion organization, I don't see it the 
same way as Mr. McDonald. 

I see promotion -the marketing efforts of 
a station -as an integral part of a station's 
long -term planning. Promotion is the driv- 
ing and often guiding force that directs a 
station toward commercial recognition and 
respect, increased ratings and increased rev- 
enue; therefore, success. Stations that agree 
with this marketing philosophy tend to be 
the market leaders or the up- and -coming sta- 
tions. 

I see stations carefully and consciously 
planning their futures with promotion/adver - 
tising/creative services managers in the fore- 
front of that planning. 

I suggest that Mr. McDonald's casual re- 
mark be viewed as a challenge to promotion 
managers to further improve the work we 
do. The more than 1,785 members of the 
BPME have already accepted this chal- 
lenge.- Joseph Logsdon, president, Broad- 
cast Promotion and Marketing Executives, 
Lancaster, Pa. 

Digital suggestion 

EDITOR: I would like to issue a challenge to 
the engineering sector of radio broadcasting: 
Cure our AM problems with a suitable digi- 
tal transmission system. 

The greatest problem with AM versus FM 
is not stereo. It is static, especially during 
stormy periods. When we were listening to 
AM in the pre-FM days and a storm came 
up, we either switched to a very close AM 
station and withstood the static or turned the 
radio off. Now we switch to the blessed qui- 
etness of an FM station. Digital AM would 
cure the static problems and in many ways 
be superior to FM. AM digital would be 
superior in area coverage and in fidelity, as 
digital would cure all noise, distortion and 
frequency response problems. 

If we AM broadcasters could start simul- 
casting our AM programing on a digital 
transmitter, so it would not interfere with our 
analog transmitter, I believe in a few years 
we could sell enough digital receivers to 
make digital viable. We would bear the cost 
of two transmitters for a few years, but it 
would be a small price to pay for an AM 
signal superior to FM.- Derrell A. Shepherd, 
president, KW1X(AM) Moberly, Mo. 



"The Real Ghostbusters' 
So Successful It's Scary! 
MARKET STATION RÌC)D 

REAL GHOSTBUSTERS 
HOUSEHOLD RATING % INCREASE 

THIS YEAR VS. LAST YEAR 

New York WNYW 4:00PM + 53% 

Los Angeles KTTV 4:30PM + 63% 

Chicago WFLD 3:30PM + 20% 

Philadelphia WTAF 3:30PM + 30% 

San Francisco KBHK 4:00PM + 210% 

Boston WLVI 4:00PM + 11% 

Detroit WXON 4:00PM + 95% 

Dallas KDAF 4:00PM + 160% 

Washington WTTG 4:00PM + 45% 

Cleveland WUAB 3:30PM + 85% 

Houston KRIV 4:00PM + 130% 

Atlanta WGNX 4:30PM + 67% 

Seattle KSTW 4:00PM + 430% 

Denver KWGN 4:30PM + 17% 

Source: Nielsen Overnight Ratings, Two Week Averages; 9/14- 9/25/87 vs. October 1986 
Arbitron Overnight Ratings, Cleveland; 9/14 -9/25/87 vs. October 1986 

ForAnimated Success, 
WhoYou :: Gonna Call? 
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A commentary on high- definition TV from David Fiske, Goodwin & Soble, Washington 

There's more to HDTV 
than meets the eye 
In the extensive coverage and debate of re- 
cent high- definition television develop- 
ments, one potential bombshell for U.S. 
television may not have received sufficient 
attention. 

Buried in the middle of a long article on 
HDTV in the Sunday Oct. 11, 1987, Wash- 
ington Post business section, a statement 
was attributed to a New York -based engineer 
with NHK, the Japanese Broadcast Corp. 
that "Eventually, all nationwide broadcast- 
ing in Japan is intended to be by satellite and 
in high definition, with TV stations on the 
ground concentrating on localized program- 
ing in conventional signals" (emphasis add- 
ed). 

Come again? A two -tiered television sys- 
tem is actually the intended purpose in Japan 
after its HDTV is introduced? 

It's one thing to discuss the effect of 
HDTV on relative audience share among tra- 
ditional television, cable, DBS and satellite - 
delivered programing, or the effects on 
broadcasting if HDTV is first introduced 
through one of those media. 

But it is a dramatically different proposi- 
tion to actually design an HDTV system with 
the intent of splitting broadcasting service 
between national satellite- delivered HDTV 
programing on the one hand and local terres- 
trial- delivered broadcasting on the other. 

If that is the intent, more caution must be 
given to U.S. interests becoming too techno- 
logically dependent on the Japanese HDTV 
system. 

The effect of such a two- tiered system on 
broadcasting as we know it would be dra- 
matic, and would introduce into the broad- 
casting world a concept that has been widely 
and emotionally discussed primarily in the 
telephone environment -cream- skimming. 

Readers of this publication know full well 
the importance to local stations of national 
programing and the broadcasting of national 
events, such as sports, other special events 
and public affairs. 

The network/affiliate station relationship 
has always been based on a system of mutual 
benefit in generating audiences. The growth 
of independent stations in recent years can 
be attributed in part to their ability to com- 
pete for movies, sports events and other 
"major attractions." It is fair to say that the 
amount and quality of the "national pro- 
graming" on both kinds of local stations, 
affiliate and independent, has a significant 
impact on their ability to attract and retain 
their audiences and their advertising rev- 
enues. 

Thus, it is important to remember that it is 
precisely these national sports and special 
events, all of which will be so dramatically 
enhanced by the spectacular new HDTV pic- 
ture, that will be driving the HDTV market. 

David H. Fiske is an attorney with the 
Washington law firm of Goodwin & Soble, 
where he specializes in communications, 
copyright and trade issues. From 1978 to 
1985, he was director of government and 
media relations in the Washington office of 
CBS Inc. Prior to that, he headed the 
information and press office at the Federal 
Election Commission and served as 
legislative assistant and press secretary to 
Senator Richard S. Schweiker (R -Pa.). 

Anyone who has seen one of the HDTV 
demonstrations can attest that it is a spectac- 
ular product. You don't have to want to turn 
your family room wall into a life -size screen 
(although that will be a possibility) to be able 
to appreciate the dramatically improved 
clarity of an HDTV picture on even a 24- 
inch to 48 -inch television set. 

However, what is particularly significant 
about the advent of HDTV is not just the 
clarity of the picture. More important to rap- 
id public acceptance of HDTV may be that 
the events and shows in HDTV will be pho- 
tographed in wide -angle dimensions, rather 
than in the series of close -up shots that 
makes up today's conventional television. 

If people actually buy today's relatively 
fuzzy NTSC television projection systems 
for these kinds of events, it doesn't take so- 
phisticated economic analysis to appreciate 
how quickly consumers would take to a 
moderately priced HDTV system for this 
kind of programing. 

It certainly follows that if these kinds of 
programs end up only on a nationally tele- 
vised HDTV satellite system, leaving to- 
day's local television stations "concentrating 
on localized programing in conventional sig- 
nals," as the statement attributed to the NHK 
representative spells out, it doesn't bode 
well for the future ability of local stations to 
be able to attract sufficient audience to con- 
tinue to operate economically. 

Such a result would certainly be contrary 
to the intended scheme of the U.S. Commu- 
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nications Act, the concerns of those particu- 
lary interested in the "public service obliga- 
tions" of television licenses and the firm 
belief of broadcasters, government officials 
and the public tgat locally delivered televi- 
sion is an important ingredient in our nation- 
al television system. 

Perhaps a planned two -tiered national/lo- 
cal television delivery system might work in 
Japan. But it could be disastrous if that poli- 
cy concept spilled over with the introduction 
of HDTV in this country. 

For those who answer: "Well, that 
couldn't happen here," we should remem- 
ber, in part, that it was axiomatic only a short 
time ago that professional football would 
never be allowed to leave "free TV," but the 
current NFL contract with ESPN shows that 
bridge has already been crossed. 

HDTV requires important technological 
development. All interested parties are well 
aware of the work still required: the FCC's 
setting up the new advisory committee, the 
National Association of Broadcasters' in 
creating a technical center for HDTV re- 
search, the Association of Maximum Ser- 
vice Telecasters' in its technical and policy 
activities, and that of the many other U.S. 
entities involved in their own research and 
planning for HDTV. 

However, the potential of the Japanese 
system to consciously bypass local televi- 
sion in the HDTV revolution, as expressed in 
the Post article, should be kept in sight. It 
underscores the importance of an American- 
developed HDTV system that, while subject 
to all of the healthy competitive pressures of 
alternative video delivery systems, would at 
least not be designed to eliminate the viabil- 
ity of locally delivered television. 

The recent congressional hearings on 
HDTV included considerations of HDTV de- 
velopment from a trade perspective, including 
discussions of the contributions the American 
electronics industry can make in developing 
and manufacturing HDTV equipment, and 
how our scientists and engineers can help pro- 
vide technological answers to the spectrum 
issue that is of such vital concern to the U.S. 
broadcasting system today. 

A government -industry consortium? An 
HDTV system in a single six mhz channel? 
A simple TV -top converter? These are all 
ideas of U.S. planners and researchers. 

Increased focus on these kinds of ideas 
must be accelerated here and abroad if the 
alternative is a two -tiered national/local tele- 
vision system with the cream -skimming po- 
tential. 

Whatever the answer, not only would total 
dependence on Japanese initiatives adverse- 
ly affect the ability of the American electron- 
ics industry to participate in this technologi- 
cal revolution; it might also have more 
adverse effects on the future of our local 
television system than has been discussed in 
the HDTV debate. m 



The People, the Press se Politics 

FROM TIMES MIRROR, A NEW DEFINITION OF THE 
AMERICAN POLITICAL LANDSCAPE. 

BECAUSE ITS EASIER TO CHOOSE THE RIGHT 

COURSE WHEN YOU KNOW THE TERRAIN. 

If you've participated in a political discussion lately, chances 
are, you quickly found yourself stuck in a semantical swamp. 

You got tripped up because political terms mean dif- 
ferent things to different people. Try getting three of your 
friends to agree on the meaning of "liberal" for example. 

As Humpty Dumpty said in Lewis Carroll's Through 
the Looking Glass, "When I use a word, it means just what 
I choose it to mean - neither more nor less.' 

This poses a real problem for people who report on 
political issues, as many of ours do. So we decided to try to 
sharpen political terminology. 

This meant taking a new look at the attitudes and beliefs 
that underlie our political language, and we called on 
The Gallup Organization to help. 

Gallup interviewed 4,244 Ameri- 

cans, in person, and identified the 
nine themes that really drive political 

opinion, as well as the 11 sub -groups 

that really make up the political 
spectrum. 

This study gives us a new way of 
looking at the American political 
landscape and a better way of under- 
standing it. 

It will definitely help us to report 
more clearly, and it could prompt 
you to see politics in a new and different light. 

If you'd like a copy, write our chairman, Robert F. Erburu, 

Times Mirror, Times Mirror Square, Suite 100, Los Angeles, 

CA 90053. Or call (213) 237 -3946. 
And then let us know what you think 
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More than 40 cable TV systems 
serve 300 communities in 14 states 

across the nation. 

TIMES MIRROR PUBLISHING: 

Matthew Bender & Company, law 
books; The C.V. Mosby Company 
medical and college publishers; 
Year Book Medical Publishers/CRC 
Press /Wolfe Medical Publishers, 
medical and scientific publica- 
tions; Learning International. 
training programs; Mirror Systems, 
computer software; Jeppesen 
Sanderson, flight information 
and training; Harry N. Abrams, 
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The hardest soft 
You're looking at an EFP camera with a split personality: the new, top - 

of -the -line Sony BVP -350. 
It's the first portable with true "Hard" camera performance. Because it 

has F1.2 optics, a 60dB S/N ratio, and digital zonal registration. Yet it's so light, 
so balanced, so thoughtfully designed, that it's a superb "Soft" camera too. 

The viewfinder rotates 360 degrees and adjusts up, down and side - 
ways-so you don't have to. And its unique "peekaboo" handle means that no 
matter how you shoulder it, there's no blind side. 



camera ever. 
But what makes it even more remarkable is that it's 

a perfectly matched companion to the Sony BVP -360. 
Using the same breakthrough FET and Mixed -Field tube 
technology. Even the same circuit boards. And that shows up 
as the best picture performance in history. 

For a good, hard look at the world's most advanced S o NY "Soft" camera, contact your Sony Broadcast representative. 
Or call Sony at 1-800-635-SONY. Broadcast Products 



pR
E

cious 
M

E
D

A
LS

. 

` r/ 

T
urner B

roadcasting w
ishes to thank the 

N
ational A

cadem
y of T

elevision A
rts and 

S
ciences for four prestigious E

m
m

y A
w

ards. 

W
e congratulate the athletes w

ho com
peted 

in 
the 1986 G

oodw
ill G

am
es and our 

R
ussian colleagues w

ho helped m
ake the 

gam
es a reality. W

e look forw
ard to he 

1990 G
oodw

ill G
om

es in S
eattle. 

l siting T
he W

orld's B
est 

G
O

O
D

W
ILL G

A
M

E
S

 E
M

M
Y

S
 

T
echnical Innovation: 

T
he 1986 G

ood- 

w
ill G

am
es: W

orld's Largest R
em

ote 

M
usic C

om
position/D

irection: 
T

he G
oodw

ill G
am

es T
hem

e 

V
ideo C

am
erapersons: 

T
he 

1986 

G
oodw

ill G
am

es: M
oscow

 P
ets, W

endy W
yland" 

V
ideo E

diting: 
T

he 
1986 G

oodw
ill G

am
es: 

(losing 
M

usic P
iece, F

igure S
kating P

iece 

T
U

R
N

E
R

 B
R

O
A

D
C

A
ST

IN
G

 SY
ST

E
M

, IN
C

. 

c 
1987 T

im
er B

roadm
ning S

yslem
, Im

 



R A D I O T E L E V I S I O N C A B L E S A T E L L I T E . 

Vol. 113 No, 17 

RO 

@R 

TOP OF THE WEEK 

Hollings tries end run to reinstate fairness 
Commerce Committee reports bill 
that would codify former FCC doctrine 
and set fee on sales of stations and CP's 
with money to go to public broadcasting 

There was grim news for broadcasters last 
week on Capitol Hill. The Senate Commerce 
Committee voted 12 -5 to adopt a revenue - 
raising proposal that would result in a double 
blow to the industry: It would codify the 
fairness doctrine and force broadcasters sell- 
ing a station license or construction permit to 
pay a fee of 2% to 5% of the sale price or fair 
market value. The proposal is part of a bud- 
get reconciliation package for fiscal 1988 
aimed at reducing the federal deficit and was 
referred to the Senate Budget Committee 
which may report out the bill this week. 

Broadcasters are mounting a major initia- 
tive to defeat the proposal. "If they [Con- 
gress] wanted to stir up a hornet's nest, they 
have," commented one broadcast lobbyist. 
There are strong indications, however, that 
the industry will be hard pressed to block 
this congressional manuever. Even Senator 
Bob Packwood (R -Ore.), who has cham- 
pioned repeal of the fairness doctrine in past 
Senate battles, last week expressed his 
doubts that fairness could be extracted from 
the reconciliation measure (see box, page 
44). 

As one Hill aide pointed out, it is no secret 
that Congress is "displeased" by the FCC's 
repeal of the fairness doctrine, and "we're 
facing a serious deficit problem." 

The committee's action may not bode well 
for commercial broadcasters, but noncom- 
mercial broadcasters had reason to cheer. 
The measure establishes a long -term funding 
mechanism for the noncommercial system. 
Money collected from the transfer fees 
would go into a Public Broadcasting Trust 
Fund to take effect in fiscal 1990 and would 
support the Corporation for Public Broad- 
casting and the National Telecommunica- 
tions and Information Administration's pub- 
lic telecommunications facilities program. 

Leaders in the public broadcasting com- 
munity hailed the decision. CPB President 
Donald Ledwig called it "farsighted and 
deeply appreciated." Baryn Futa, acting 
president of the National Association of 
Public Television Stations, said the action 
was "visonary" and "should be applauded by 
every American." Public Broadcasting Ser- 
vice President Bruce Christensen said the 
Senate committee members "have shown 
extraordinary leadership." And National 
Public Radio President Douglas Bennet said 
the fund would "enable us to fulfill our mis- 
sion of expanding service to all Americans." 

The 2% transfer fee applies to all spec- 
trum users including cellular phones, micro- 
wave, satellites and cable's community an- 
tenna relay systems. The fee would be based 
on the price paid for a station or the "fair 
market value" of a license and station's as- 
sets, whichever is greater. But only broad- 
casters would be subject to higher fees. A 
4% fee would be levied for broadcast li- 
censes transferred within three years of the 
last sale. Congressional interest in reinstat- 
ing the FCC's antitrafficking rule (which re- 
quired stations to be held for three years 
before being sold) has been building, and 
this provision is viewed by some as a "back- 
door" attempt to accomplish that. 

An additional 1% fee would be imposed if 
a licensee had failed to comply with the fair- 
ness doctrine "during the time in which the 
license was held." The doctrine would be 
resurrected by amending Section 315 of the 
Communications Act to require that "a 
broadcast licensee shall afford reasonable 
opportunity for the discussion of conflicting 
views on issues of public importance." 

The committee is using the same rationale 

for fairness in this instance as it did when it 
approved the Fairness in Broadcasting Act of 
1987, vetoed by President Reagan in June. 

The proposal is the brainchild of Senate 
Commerce Committee Chairman Ernest 
Hollings (D- S.C.). There had been some 
speculation a license transfer fee would sur- 
face (BROADCASTING, Oct. 6). But Hol- 
lings's insertion of the doctrine in the recon- 
ciliation proposal stunned not only 
broadcasters but also his Republican col- 
leagues as well. His decision to move the 
reconciliation package came at the last min- 
ute; the markup was scheduled only two 
hours before the committee was set to meet. 

National Association of Broadcasters 
President Eddie Fritts, who was in Japan last 
week to discuss developments of high -defi- 
nition television with officials there, issued a 
statement calling the fee "a tax, pure and 
simple." The committee's action, he said, 
was an "attempt to impose by backdoor leg- 
islation what the FCC deregulated after full 
public notice and participation." 

Fritts was cutting his trip short to return to 
Washington. John Summers, NAB's chief 

Sounding the alarm. Broadcasters were in a huddle last week following the Senate 
Commerce Committee's passage of a revenue -raising proposal that not only imposes a 

license transfer fee on broadcasters selling properties but would codify the fairness 
doctrine (see above). Pictured above was the first of several strategy sessions called last 
Friday by the National Association of Broadcasters. 

Some broadcasters feel the committee's action was in "retribution" for backing repeal of 
the fairness doctrine. "They [Congress] were looking for a way to get to us," said one 
lobbyist. That view seemed to be confirmed by one Hill source who said members had 
"gotten fed up with broadcasters' arrogance...They are always going around saying 
they can stop any legislation." There were no signs, however, that broadcasters would 
alter their stand on fairness. 

This action, said Ernie Schultz, president of the Radio- Television News Directors Associ- 
ation, "betray[s] their desperation. What they cannot achieve through normal legislative 
procedures they now seek through constitutionally suspect subterfuge." 

Preston Padden, president of the Association of Independent Television Stations, feels 
the proposal is discriminatory. Cable systems are selling "forever increasing multiples 
while 20 -some independent stations have gone into bankruptcy," said Padden. What kind 
of policy is it, he asked, "to tax broadcasters who provide the public with a free service 
while cable, which charges the public, gets a free ride ?" Broadcasters may not be alone in 

their resistance. The 2% fee affects all spectrum users; in cable's case it applies to 
licenses for community antenna relay systems. But sources indicate the cable industry 
won't oppose the fee, nor were other groups issuing loud protests. 

Broadcasting Oct 26 1987 

42 



1 TOG OF THE WEEK 

Packwood's pessimism 
Senator Bob Packwood (R -Ore.) called the renewed efforts by Senate Democrats to 
codify the fairness doctrine "a clever way by my opponents" to force the President to 
sign it into law (see page 43). "Now this thing is going to be bundled together in a 
reconciliation bill," and President Reagan will probably have to "swallow hard" and 
sign it, he said. 

Packwood spoke last Thursday during a luncheon presented by the Cato Institute, 
a Capitol Hill public policy think tank. He said that he would mount a challenge to the 
fairness doctrine amendment but was certain he would be unable to beat it. He also 
expressed pessimism about the prospect of sustaining another fairness doctrine 
veto and said that attempts at stalling also would not work. "I cant sustain a filibus- 
ter," he said. 

Instead, Packwood said, he looked forward to a challenge of the fairness doctrine 
in the Supreme Court. "I hope the court says: 'We've had enough of this,' " and finds 
the doctrine unconstitutional, he said. 

lobbyist who was on vacation when the 
Commerce Committee acted, was also head- 
ing back to Washington. NAB staff immedi- 
ately canvassed the association's board of 
directors to see where members stood on the 
proposal. Board members were reported to 
have expressed "outrage" at Hollings's tac- 
tics. "We're pulling out all the stops to fight 
this," said one association official. The three 
broadcast networks were calling on their af- 
filiates to contact their senators. 

The Commerce Commttee had been 
charged with finding $390 million in savings 
for FY '88 (and a total of $600 million for 
fiscal '88 and '89) in the budgets of the agen- 
cies under its jurisdiction and had already 
missed the deadline for reconciliation rec- 
ommendations. According to the commit- 
tee, the license transfer fee would raise 
about $340 million annually. Based on 
BROADCASTING'S calculations of last year's 
station trading (a total of some $6.2 billion), 
a 2% fee would have cost broadcasters at 
least $125 million, not counting sales of sta- 
tions owned for less than three years or in- 
volved in any violations of a fairness law. 

According to a committee aide, no one 
but Hollings knew that fairness would be 
added to the bill. The committee's ranking 
Republican, John Danforth (R -Mo. ), made a 
motion to strike fairness from the proposal, 

telling Hollings: "I stood by you on fairness ' 

in the passage of a fairness bill last June, but 
the "idea of fairness being part of this is 
pushing it too far." The motion failed 11 -6, 
with Danforth and Republicans Packwood of 
Oregon, Ted Stevens of Alaska, Nancy Kas- 
sebaum of Kansas, Robert Kasten of Wis- 
consin and John McCain of Arizona object- 
ing. Stevens, Packwood, Kassebaum, 
Kasten and McCain were the five members 
voting against the overall package. 

Stevens and Packwood are expected to 
lead the charge against the proposal, despite 
Packwood's pessimism about the outcome. 
And judging from Danforth's remarks, 
broadcasters will seek his support. 

The license transfer fee could prove to be 
an even tougher issue for the industry to 
tackle. Not one senator on the committee 
objected to the fee. If those funds were 
eliminated, the committee would need to 
find equivalent sums to cut from budgets 
under its jurisdiction. 

Although the fee is not part of the House 
reconciliation bill, the concept, said one key 
House aide, has support and probably would 
not become a sticking point during a House - 
Senate conference on the measure. The rec- 
onciliation bill could come up for a vote on 
the House floor this week. 

Since Reagan's veto of the earlier fairness 

bill, Hollings and House Energy and Com- 
merce Committee Chairman John Dingell 
(D- Mich.) have vowed to see the doctrine 
become law by other means. And in case 
fairness is lifted from reconciliation in the 
Senate, the lawmakers are said to have a 
backup. Dingell, reportedly with the bless- 
ings of House Speaker Jim Wright (D -Tex.) 
and minority leaders, Robert Michel (R -Ill.) 
and Trent Lott (R- Miss.), plans to fasten 
afairness amendment to a catch -all spending 
bill (the continuing budget resolution). The 
current resolution, which keeps the govern- 
ment operating, expires on Nov 10, and 
Reagan would be unlikely to veto such a 
measure. 

FCC Chairman Dennis Patrick suggested 
the transfer tax would discourage the "effi- 
cient redeployment of FCC licenses." He 
also said it was discriminatory. "I see no 
reason why the transfer of FCC licenses 
should be singled out," he said. 

The public broadcasting trust fund con- 
tained in the Hollings bill would be activated 
in fiscal 1990. For the first two years, the 
fees would be used to offset the deficit. In- 
cluded is a formula to authorize funds for 
CPB and the PTFP program and for public 
broadcasting's satellite interconnection sys- 
tem. 

Under the proposal, beginning in FY' 90 
and each subsequent year, CPB could spend 
up to 90% of the funds in the trust, or $50 
million above the $254 million authorized 
for FY '90, "whichever is greater." The 
PTFP program starts at the $36- million au- 
thorization level granted for FY '89 with an 
additional $3 million or fund, 
"whichever is greater" to follow in subse- 
quent years. Also, $40 million would be al- 
located for the satellite system each year un- 
til 1995. 

Exempted from the fees: FM translators 
and boosters, pro forma transfers of control 
and the transfer of licenses associated with 
FCC minority ownership policies. 

Broadcasters have known all along that 
fairness could become a problem for them 
again. Said one lobbyist: "Even Godzilla 
couldn't stop [Congress from passing] the 
fairness doctrine." 

Fifth Estate feels impact of stock market plunge 
Long -term outcome difficult to assess, 
but some companies begin to buy back 
stock as Dow shows improvement 

In the aftermath of last week's stock market 
crash, the biggest question for broadcasters 
remained unanswered: Was this dive an 
omen, despite assurances from the federal 
government to the contrary, of an economy 
that is about to plunge headlong into a reces- 
sion? 

If this is the case, the broadcast industry 
could face some hard times if advertisers 
decided to curb expenditures in the wake of 
softer sales. That concern surfaced last week 
among a number of industry observers, al- 
though many agreed that said it was simply 
too early to predict the outcome of last 
week's market turmoil. 

The immediate effect of the plunge - 
which saw the Dow Jones Industrial Average 
plummet a record 508 points, more severe 
than the crash of 1929 -was to obliterate 
trillions of dollars worth of paper profits. 
Some of those profits were recaptured as the 
market rebounded later in the week. At the 
close of trading Friday, the Dow had recap- 
tured about 40% of its loss from Monday. 

CBS Inc. was believed to be the biggest 
one -day loser of the media companies, drop- 
ping $42 from $194.62 at the close of busi- 
ness Friday, Oct. 16, to $152.50 at the close 
of trading Monday, Oct. 19. It was the worst 
day of trading for CBS stock since it was 
listed on the New York Stock Exchange in 
1937, according to company officials. 
The worst annual drop in CBS stock prices 
was in 1972 when the it declined $25. 

Broadcasting Oct 26 1987 

44 

By the closing of the market on Friday, 
CBS stock was up to 1591/4. 

The turmoil in the stock market also 
raised questions about the viability of Sony 
Corp's $2- billion bid for CBS Records. The 
Wall Street Journal reported Friday that 
CBS was planning to reorganize its domestic 
records operations into a separate subsidiary. 
The paper also reported that talks between 
CBS and Sony regarding the latter's offer 
were continuing. Neither company was 
commenting last week on the offer. Some 
analysts even suggested that CBS's failure to 
act on the bid in recent weeks may have 
contributed to the fall of CBS stock. 

According to Al Gottesman, a media ana- 
lyst at L.F. Rothschild, many investors who 
had bought into CBS after speculating on 
future profits from a sale of the record div- 
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ision, decided "it's not going to happen, let's 
just get out." Ronald Katz, an analyst with 
Mabon Nugent, agreed the company's fail- 
ure to act on the Sony offer may have disap- 
pointed the "rising expectations" of some 
investors. But other factors also contributed 
to the stock's fall off, including "a mix of 
profit taking and panic to get out now and get 
back in at a cheaper price." 

Capital Cities /ABC was hit almost as hard 
last Monday (Oct. 19) and over a two -day 
period had a bigger point drop than CBS. On 
Monday, the company's stock fell 32 points 
to $356 a share, and then another 13 points 
to $343 on Tuesday (Oct. 20.) On the fol- 
lowing day, the stock rallied to $355. Ana- 
lysts were at a loss to explain why the com- 
pany was hit so hard, except to suggest that it 
had more to lose on paper as one of the 
highest valued stocks on the market. (Capci- 
ties was trading as high as $440 in August.) 
And despite the sharp drops by both stocks, 
they were in line with the 22% dip in the 
market generally last week, analysts said. 

Most other media stocks also suffered 
from the onslaught of "Black Monday." 
General Electric, parent company of NBC, 
dropped about $9 that day to $41.80, but 
gained it back in the next two days. Only one 
company tracked by BROADCASTING'S stock 
index (see page 60) appeared to make a gain 
for the week ended Oct. 21- Selkirk Com- 
munications, probably due to the fact that it 
is traded on the Toronto exchange. A few 
U.S. -based media companies managed to 
get through the market -wide downturn un- 
scathed, such as Scripps Howard, which 
closed at $79 last Wednesday (Oct. 21), un- 
changed from the previous week. 

o 

Cable stocks were no less vulnerable to the 
downturn than broadcast stocks. Tele -Com- 
munications Inc., the nation's largest MSO, 
was off almost 15% for the week, falling to 
about $17 at one point, then settling at $21 
by the close of trading last Wednesday. 

The crash caused two major MSO's- 
United Cable and United Artists -which an- 
nounced a merger between the two compan- 

ies on Friday, Oct. 16, to call it off on Tues- 
day, Oct. 20. Gene Schneider, United Cable 
chairman, said: "A combination of extraor- 
dinary market conditions and unresolved 
substantive terms of the merger agreement 
contributed to the decision to suspend fur- 
ther discussions." But there was also specu- 
lation that dissatisfaction among United Ca- 
ble shareholders that the stock price -both 
companies were trading in the low to mid 
20's -was too low, contributed to the deci- 
sion. The merger called for United Cable 
shareholders to trade 1.05 shares of the com- 
pany for one share in the new company 
(BROADCASTING, Oct. 19). The United Art- 
ists stock would have traded one for one. 
Analysts have said United Cable stock could 
be worth closer to $40 per share. United 
Cable also said it "intends to remain an inde- 
pendent cable operator" and that it would 
periodically repurchase company shares on 
the open market and in private transactions. 

But other deals that BROADCASTING 
checked last week were going full speed 
ahead. Spokesmen for the affected compan- 
ies said the stock market jolt has not altered 
plans for Continental Cablevision's buy of 
American Cablesystems; Cablevision Sys - 
tems's purchase of Adams -Russell, or the 
merger between Western TCI and Marcus 
Communications. Essex Communications, 
which is receiving tender offers for its cable 
systems, said no one has called to back out 
of an offer. 

At a seminar on overbuilds in New York 
last Thursday (see page 78), there was a 
discussion that a drop in prices would have 
an effect on the value of present and future 
cable deals. John Mansell, an analyst with 
Paul Kagan Associates, said cable deals may 
drop back in value to the $1,800- to $2,000 - 
per- subscriber range, or 10 times cash flow. 
One of the big questions, he said, will be the 
extent to which the financial community 
continues junk bond financing. That could 
reduce the number of future deals and affect 
present ones. Len Baxt, an attorney with the 
Washington law firm of Dow, Lohnes & Al- 
bertson, said "deals today are being re- 
thought." It was "easy to finance a stretched 
theory," Baxt said, when it came to the par- 
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ticulars of certain cable deals. But that, he 
said, was before Monday's jolt. 

o 
The impact of the stock market's upheaval 
on the production community also was se- 
vere, prompting a number of companies to 
implement (or expedite previously an- 
nounced) stock buy back plans as a way of 
fending off potential corporate predators. 
Among those companies was Lorimar, 
MCA, Aaron Spelling Productions and King 
World. Also scrapped was a plan by MTM to 
make an initial public stock offering at up to 
$28 per share, which some analysts had 
criticized as too high even before last week's 
dramatic events. 

Lorimar took advantage of last week's 
crash to launch its previously announced 
buyback of up to 15% of its outstanding 
shares. A company spokeswoman said last 
week's events, "presented a good business 
opportunity" to get into the market and buy 
back some of our stock. Lorimar closed at. 
$12.25 on Friday (Oct. 16), fell to $8.25 on 
Black Monday and then rebounded slightly, 
closing at $10 last Wednesday. By mid- 
week, the company had lost more than $104 
million. 

Rupert Murdoch's News Corp. Limited, 
parent of Fox Inc., had lost $855 million by 
midweek. Murdoch, who owns 124 million 
shares of News Corp., lost $1.05 billion 
alone on Black Monday when the company's 
value dropped by half, from its $30 closing 
mark on Friday (Oct. 16). A Fox spokesman 
said last week it was too early to tell what 
impact the volatile market conditions might 
have on future studio projects. There could 
be problems "somewhere down the road," 
but none are anticipated for the short-term, 
he said. 

Don Gallently, vice president of investor 
relations for News Corp., called the decline 
"a paper loss" and said "what will be impor- 
tant to all companies is what happens in the 
economy after this -what happens to inter- 
est rates, what happens to corporate profits 
and to consumer spending." 

Despite some positive signs, such as the 
lowering of the prime rate last week to 9%, 



TOP OF THE WEEK 

at least one major industry executive -MCA 
president Sidney Sheinberg, is bracing for a 
recession. Sheinberg told the Wall Street 
Journal last week his "gut instinct" is that 
the country is headed for a recession. MCA, 
which is periodically plagued with takeover 
rumors, announced a stock buyback plan last 
week under which the company will pur- 
chase up to 10 million shares of its common 
stock in the open market. 

The market's downturn last week forced 
MTM Enterprises to postpone indefinitely 
its initial public offering of about 22% of its 
stock. Analysts said that companies like 
MTM, seeking capital from outside mar- 
kets, would be affected more severely by last 
week's events than companies who had lots 
of cash on hand. 

An MTM spokesman said last week that 
"it became apparent very quickly that we 
were not going to be able to get any kind of 
orderly, reasonable, rational decision from 
investors in this kind of market." He noted, 
however, that MTM remains committed to 
the offering of four million of its shares. But 
the company wants to see some stability re- 
turn to the market first, he said. 

On Aug. 25, MTM estimated the public 
offering would fetch between $25 and $28 a 
share for a total of $100 million to $112 
million. Analysts reacted negatively, saying 
MTM would be lucky if it could obtain such 
prices when other television producers have 
failed recently. Mabon Nugent's Katz said a 
more realistic value for an MTM offering 
would be between $17 and $22 a share, 
"even in a good market." 

MTM, the company spokesman said, can 
continue with its projects without added cash 
or new investments. It has four series enter- 
ing the off -network syndication market next 
year - Newhart, Remington Steele, Hill 
Street Blues and St. Elsewhere -and has a 
half dozen series entering production during 
the next two years. 

A King World spokeswomen said the 
company would buy back an unspecified 
number of its shares because in the current 
market place company officials believe the 
stock is undervalued. The company's stock 
was off 21% for the week ended last 
Wednesday, and was on the rebound at 
$20.75 at the close of trading that day. The 
King family owns about 47% of the out- 
standing stock, which the spokeswoman 
said makes an unfriendly takeover "very dif- 
ficult."' 

Aaron Spelling Productions last week said 
it would back as many as one million shares 
of its stock in the open market, "subject to 
market conditions." A spokesman said the 
company believed the stock was underval- 
ued. Spelling stock, which was as high as 
$10.50 last August, was off 23% for the 
week ended last Wednesday, closing at 
$6.62. Last week, the company bought 
35,000 shares back at $5.50, and now owns 
225,000 shares of its own stock. The 
spokesman said the company would contin- 
ue to "fight to get the stock price up." In the 
near term, he said, the company believes its 
position is secure, and with $40 million in 
cash on hand, "we have no need to go out 
and get cash." 

o 

Other media -related companies announcing 
stock buy backs last week were Interpublic, 
the advertising agency conglomerate; cable 
MSO's American Television & Communica- 
tions, Comcast and Centel; Josephson Inter- 
national, the talent agency, and Affiliated 
Publications the Boston -based publisher and 
former group broadcast owner. 

A Warner Communications executive said 
the company may take advantage of the drop 
in stock prices. Geoff Holmes, a senior vice 
president at Warner, said "we will be looking 
to see if it makes sense to make investments 
or acquisitions." Previous ups and downs in 
the economy, according to Holmes, have had 
little impact on Warner's entertainment hold- 
ings and Holmes is confident the company 
can weather last week's downfall. "It's diffi- 
cult to see what the market is trying to fore- 
cast right now," he said. 

Officials for Columbia and Paramount- 

parent Gulf + Western would not comment 
on the Wall Street turmoil. However, Martin 
Davis, chairman and chief executive officer 
of Gulf+ Western, told the New York limes 
last week, "What has happened in the mar- 
ket is a complete overreaction to everything 
from political pronouncements to currency 
re- evaluations. We have no plans to cut back 
on anything. Period." 

Walt Disney Co. stock took a dive last 
week, but company officials said the stock 
value should have no impact on its business 
plan. "The only negative could be if this 
market problem causes an economic reces- 
sion," said Gary Wilson, Disney's executive 
vice president and chief financial officer. 
"Then we can be impacted economically as 
the months go by. But I don't think any of us 
here feel that's going to happen." Wilson 
declined to comment on whether Disney 
would attempt to buy back its stock at the 
reduced prices. 

At MGM/UA, a spokeswoman said all 
projects will go ahead without delay. The 
studio, she said, has already committed 
funds for all television and movie produc- 
tion, advertising and promotion. By Thurs- 
day, the company had lost more than $117 
million of its value at the closing on Friday 
(Oct. 16). 

Television and cable networks sent 
scrambling by Persian Gulf attack 
and stock market frenzy that followed 

It was another one of those weeks. 
From the moment they reported to work 

last Monday morning (Oct. 12), journalists 
at the television and cable networks were 
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hard at work covering the U.S. retaliatory 
attack against an Iranian oil rig in the Persian 
Gulf and the the historic and precipitous 
slide in stock prices around the world. 

Most arrived at work figuring the U.S. 
raid in the Persian Gulf would be the top 
story of the day. But as stocks began plum- 
meting in an unprecedented frenzy of selling 
on Wall Street on Monday morning, the 
Crash of '87 or Black Monday, as many 
were calling it, soon bumped the raid from 
the top of the electronic front pages. 

News resources were stretched a bit fur- 
ther during the week by other events. On 
Tuesday morning, an Air Force jet lost pow- 
er and crashed into an Indianapolis hotel. 
President Reagan held a rare press confer- 
ence Thursday at 8 p.m. NYT Secretary of 
State George Shultz was in Moscow trying 
to schedule a summit and nail down an arms 
deal. And the Senate rejected the Supreme 
Court nomination of Robert Bork after a 
week of heated rhetoric. 

The stock market story stayed hot all 
week as the markets rallied on Tuesday and 
Wednesday only to slip again on Thursday 
and barely budge on Friday. 
And it had no geographic or temporal 
bounds. The selling and falling prices that 
shook Wall Street spread westward Monday 
night and early Tuesday morning, affecting 
exchanges around the world- Tokyo, Hong 
Kong, Sydney, Frankfurt, Paris and London. 

"This has been a whirlwind," said Eleanor 
Prescott, executive producer of ABC's Sun- 
day morning Business World. "You're just 
about to catch your breath and there's an- 
other development." 

Densil Allen, news director, Nation's 
Business Today, which airs for two hours 
each weekday morning on ESPN: "This is 
the biggest business story of my lifetime. It's 
amazing." 

Taking full advantage of their all -news- 
and- information formats, CNN and FNN 
were able to report the story as it unfolded. 

New York Times' critic John Cony said 
CNN "was almost a global ticker tape." 
While that may have been figuratively true 
in CNN's case last week, it is literally true in 
FNN's case every week. The all financial 
news cable service continuously runs crawls 
across the bottom of the screen one, the 
ticker of the New York Stock Exchange; the 
other, the reporting the prices from the 
American Stock Exchange and NASDAQ 
and, every 60 seconds, major market indi- 
ces. 

The crawls allowed FNN to cover events 
last week like no other news organization, 
said Mike Wheeler, senior vice president - 
general manager, FNN. "It's like being on 
the air watching the house when it catches on 
fire," he said. "You are there from the begin- 
ning. You don't arrive on the scene after the 
house in fully engulfed." 

About 13% of CNN's schedule each 
weekday is devoted to business news. But 
last Monday and Tuesday, said CNN spokes- 
woman Kitsie Bassett, the percentage rose to 
about 60 %. During the week, she said, CNN 
had between 75 and 100 people- corporate 
raiders, investors, politicians, brokers -on 
to comment on the market. Starting around 
noon Monday, she said, Dobbs appeared 



regularly to update viewers on the lastest 
prices and developments. Moneyline, 
CNN's daily early evening business show, 
was expanded to an hour Monday. NBC 
News broke the story of the raid at 7:58 a.m. 
NYT Monday with report from correspon- 
dent Jim Miklaszewski at the Pentagon. At 9 
a.m., NBC covered a live briefing from Sec- 
retary of Defense Cap Weinberger at the Pen - 
agon. At 9:30 a.m. Tom Brokaw anchored a 
25 minute report on the raid. Brokaw was 
back at 11:30 for 11 minutes with the first 
pictures of the burning oil rig. Brokaw ap- 
peared once more, at 3:55 p.m. with NBC's 
consultant and former White House chief of 
staff Donald Regan supplying analysis. At 
11:30 p.m., Brokaw anchored a 20- minute 
special report which competing with similar 
reports from CBS News and, in some mar- 
kets, Fox Television. 

The next day, Brokaw did six cut -ins- 
two-to- I 2-minutes long -to report the jet 
crash and provide updates on the rallying 
market. Wednesday demanded only one, at 
noon. Shortly before noon on Friday, it car- 
ried Shultz's press conference live from 
Moscow. 

ABC presented a bulletin on the Persian 
Gulf raid at 8:11 a.m. NYT during Good 
Morning America and a full 19- minute re- 
port at 9 a.m. built around Weinberger's 
briefing. Peter Jennings anchored. 

At the end of an 18- minute update at 12:21 
p.m. on the raid containing video on the oil 
rig taken from an ABC helicopter, Jennings 
noted that "the stock market today has been 
going bananas." At 4 p.m., Jennings an- 
chored another special report detailing the 
full extent of the crash and followed up dur- 
ing World News Tonight. 

Nightline, delayed until after midnight on 
the East Coast by Monday Night Football on 
Monday and the World Series coverage on 
Tuesday and Wednesday, featured the stock 
market on all three days. 

Tipped off that the U.S. would take some 
action in the Persian Gulf Sunday night, Dan 
Rather was ready to go at 6:30 a.m. NYT. 
After confirming the raid with Washington 
sources, CBS News reported it during its regu- 
larly scheduled insert in The Morning Show at 
8:03 a.m. and Rather came on 20 minutes later 
with a full report. With Rather anchoring, 
CBS News cut in again at 9 p.m. for the 
Weinberger briefing. Rather was back shortly 
after l l a.m. for a five -minute cut -in, but, by 
then, the top news was the stock market. Rath- 
er did three more cut -ins during the afternoon 
to update viewers prior to the evening news. 
And, at 11:30 p.m., he anchored a half -hour 
report on the day's events. 

Rather appeared five times Tuesday for up 
to II minutes with updates on the market, 
the stock market and the Persian Gulf. The 
5:01 p.m. cut -in featured a live brief im- 
promptu press conference with the Presi- 
dent. CBS carried Schulz's press conference 
from Moscow on Friday despite some diffi- 
culties with its satellite feed. 

By the end of the extraordinary week, 
many broadcast journalists were feeling like 
CNN's Dobbs was on Thursday as he pre- 
pared to go on for yet another stock -market 
update. "You are talking to Silly Putty with a 
voice and the voice is about to go," he said. 

TOP OF THE WEEK 

Observers see little effect on 
station trading; brokers and analysts 
expect more caution but no basic 
change in market; stock buybacks 
biggest response to lower prices 

The word from station brokers, analysts and 
owners is that its too early to tell about the 
fallout from the stock market plunge of last 
week to predict any real effects it may have 
on station trading. But most felt it would 
have a minimal effect on station sales. 

Tom Buono, of Broadcast Investment An- 
alysts in Washington, described the market 
crisis as an irrational panic situation. "Peo- 
ple are losing track of underlying intrinsic 
value of of the stocks they're selling," said 
Buono. He felt that it was too early to see the 
complete picture from the plunge, but pre- 
dicted the results would be minor for most 
broadcasters and station trading. "For the 
short term there will be an undercutting of 
the market, with some hesitation and confu- 
sion," said Buono, causing a brief slowdown 
in station sales. "We had just started to see 
some activity recently and that may be 
stalled temporarily." For the long term, 
Buono felt that demand might diminish be- 
cause of a lack of resources in companies 
hurt by the plunge, but that might be offset 
by a new desire to diversify from public 
stock holdings to media interests. However, 
his inclination was that demand would be 
down slightly. 

Jim Blackburn, president of Blackburn & 
Co., said he felt the stock market decline 
would a little more cautious, 
but also felt there was no logical cause for 
the crisis. "None of the capital markets have 
been affected," said Blackburn. "There's no 
logical reason for it." One effect Blackburn 
saw was a new opportunity for publicly held 
broadcasting companies. "Many of these 
companies were operating with stock values 
equal to the asset values of their stations," 
said Blackburn, "and they generally sell at 
80% of their asset value. Now is a perfect 

time for them to buy back their stock, and if 
things don't rebound after that, they should 
think about going private." Many firms have 
already begun stock repurchase plans (see 
page 47). As for station trading, Blackburn 
felt there would be no lessening in demand 
by buyers, and with no increase in interest 
rates, he expected there would no decrease 
in sales activity. Another effect Blackburn 
mentioned was that some firms that had been 
considering going public would probably 
pull back and wait. 

A case in point is Fairfax, Va. -based EZ 
Communications, which was ready to make 
its first public offering this month. EZ Presi- 
dent Alan Box said it had withdrawn the 
public offering indefinitely. "We put the 
whole thing on hold because we felt the sell- 
ing prices would be much lower than we 
originally expected," said Box. "We had 
thought that the shares would sell for be- 
tween $11 and $13," he said, "but they 
would undoubtedly be significantly less than 
that after the fall. We don't have to go pub- 
lic, so we won't, perhaps ever." Box pointed 
to other public companies whose stock 
prices had fallen significantly as the main 
reason for believing that EZ's offering would 
not reap the previously expected return. 

Some firms have taken advantage of the 
crisis and the lower prices. Price Communi- 
cations, which completed the sale of seven 
radio stations and the purchase of four TV's 
in May, has reacted quickly to the stock mar- 
ket crisis. Company President Robert Price 
had used the firm's large cash resources to 
buy common stock, but he said that he sold 
those interests about six weeks ago because 
he thought a crisis might be coming. Price 
feels the current situation is an abnormality 
that will correct itself soon. "The economy 
is in great shape; all the indicators point to 
the fact that this is an aberration," said Price. 
He said that his company started buying 
stocks again last Friday (Oct. 23). He said 
the buys were of "high quality stocks," 
which he would not identify. D 

Stock stets. To help put some perspective on the historic crash of Oct. 19, BROADCASTING 

has created a set of indexes that reflect the overall damage sustained by the companies 
listed on the Stock Index (see page 60). 

The BROADCASTING Stock Index is divided into six groups, Broadcasting, Broadcasting 
with other major interests, Programing, Service, Cable and Electronics /Manufacturing. 
Each group sustained heavy losses, and, taken as a whole, the 152 stocks fared no better. 
For comparison, the Dow Jones Industrial average and the Standard & Poor's 400 are 
listed for the same time period. The BROADCASTING indexes are simple averages, taken 
from the magazine's weekly Stock Index, that represent the average price of all the stocks 
that appear in each of the six groups. The overall average represents the average price of 
all 152 stocks. The dates are for Wednesday closing prices and span the time period just 
prior to the DJIAs Aug. 25 high (2722.42) and two days after the crash of Oct. 19., when 
the Dow closed at 1738.74. 

Index 6119 8/26 9/2 9/9 9116 9/23 9/30 1017 10/14 10121 

8/19-10/21 

% chg. 

Broadcast. 59.09 60.03 62.71 58.90 60.60 6032 62.00 61 54 5913 51.35 - 1110 

Broadcast w /oth. 55.45 57.09 55.32 54.45 5517 5517 55.67 55.47 52.83 43.84 -20.94 
Programing 18.42 18.63 18.31 17.74 17.65 17.73 17.73 17.32 16.37 13.03 -29.24 
Service 30.46 30.04 29.79 29.04 29.44 29.29 29.61 28.71 28.25 23.44 -23.04 

Cable 30.06 31.30 29.95 28.68 29.32 29.31 29.37 29.65 29.32 24.62 -18.10 
Elec'Man. 30.08 30.86 29.40 29.04 29.09 29.88 30.17 29.58 28.20 22.25 -26.03 
Overall 36.89 37.70 36.89 35.97 36.47 36.61 36.96 36.81 35.15 29.11 -21.09 
DJIA 2665.82 2701.85 2602.04 2549.27 2530.19 2585.67 2596.28 2551.08 2412.70 2027.85 -23.93 
S &P400 384.75 390.91 376.33 366.72 367.94 375.29 375.85 371.19 352.70 295.71 -23.14 
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Computing the overbuild equation 
Cable executives gather to discuss 
financial and legal issues of medium's 
increasing susceptibility to overbuilds 

"Even the good operators are vulnerable." 
With those sobering words, Paul Guist, an 
attorney with the Washington law firm of 
Cole, Raywid & Braverman, identified a 
new element in the overbuild prospects cable 
operators are facing. He was on the dais of a 
Paul Kagan seminar in New York on over- 
builds that drew several hundred partici- 
pants, including a number of top MSO ex- 
ecutives-Charles Dolan, chairman, 
Cablevision Systems; Alan Gerry, chief ex- 
ecutive officer, Cablevision Industries, and Ed 
Allen, president, Western Communications. 

Cable operators' susceptibility to being 
overbuilt -the construction of competing 
cable systems in one's franchise area -has 
usually been tied to factors within their con- 
trol, such as low channel capacity, high rates 
and poor service. But the growing number of 
skirmishes between cable operators and pri- 
vate developers, whether in unincorporated 
single- family home subdivisions or multiple 
dwelling units, and the fallout from the First 
Amendment cases in the industry is causing 
overbuilds to spread to a second tier. 

What is happening, said Glist, is that ca- 
ble operators are seeing one set of masters - 
the cities -being replaced by another -the 
developers. "The auction of a monopoly," 
said Guist, as developers sell the rights to 
wire their projects, which are beyond the 
jurisdiction of local governments in many 
cases, "has recreated the request- for -propos- 
al on a development -by- development ba- 
sis." And that "threatens to undermine uni- 
versal service" that was a cornerstone in 
many franchise agreements. "Universal ser- 
vice is the appropriate standard for this me- 
dium," Guist maintained. 

Further contributing to the breakdown is 
the string of First Amendment courts cases 
that have chipped away parts of franchise 
agreements. Several lawsuits brought by ca- 
ble operators against cities have requested 
large damages and that is making other cities 
gun -shy. Nick Miller, an attorney with the 
Washington law firm of Miller, Young & 
Holbrooke, which represents about 40 
cities, including Sacramento, Calif., said 
"the threat of damages is distorting a city's 
ability to be active" in resolving disputes. 
Now that the cities are removed from rate 
regulation they have less of a stake in the 
financial health of a cable operator. The 
cities are now becoming "the arbiter of corn - 
peting [business] interests," Miller said, 
when they address overbuild applications. 
"Cities are going to be retreating from the 
line of fire," he said. In order to stay out of 
lawsuits, cities would be more willing to 
grant franchise rights to other applicants, un- 
fil the First Amendent questions are resolved 
by the Supreme Court, which panelists said 
probably won't happen for a number of 
years. 

In Sacramento, for instance, the city and 
county have adopted a licensing ordinance. 
Operators can select a specified area they 

wish to build under a five -year agreement. 
They are bound by the terms of the franchise 
of the present holder, Scripps Howard, ex- 
cept for the community access and universal 
service requirements. 

The specter of government- sanctioned 
"cream skimming," as detractors describe 
the Sacramento situation, was raised again 
in a report on overbuilds by the accounting 
firm of Touche -Ross, conducted for Dade 
county, Fla. Telesat has a standing franchise 
request to build in the unincorporated areas 
of Dade, which has already been franchised. 
(Dade is not expected to act on the report 
until late December or early January.) The 
Touche -Ross survey, as explained by Jay 
Smith, a managing consultant and partner in 
the firm, concluded that an overbuild "was 
not financially feasible for both operators." 
In Dade, the study said, penetration would 
have to reach 98% between two operators 
for both to be successful. Smith said: "The 
loss to the incumbent is greater than the gain 
of the overbuilder," and since that gap is 
wide "deals will occur." There can be short- 
term competition, Smith said, but in the long 
run overbuilds won't last. The study, howev- 
er, compared two typical cable operators and 
did not take into account the prospect of one 
of the cable operators being a telephone 
company. "The economics are very different 
if the overbuilder has plant in place already." 

The Touche -Ross report examined the fi- 
nancial questions surrounding 
and did not address the legal issues. It is 
possible that Dade could be taken to court by 
denying another would -be operator his First 
Amendment rights. But the report suggested 
Dade could award franchises for certain sec- 
tions of the county, and require that section 
to be built before issuing franchises for other 
sections. The sequential franchise route 

Critical of NCTA. Cable attorney Har- 
old Farrow blasted the National Cable 
Television Association for jeopardizing 
the First Amendment rights of cable op- 
erators in negotiations with cities. NCTA 
President James Mooney's dialogue in 
seeking "regulatory stability," Farrow 
said, "would do extraordinary damage 
to the most basic guarantees of our 
form of constitutional government, and 
would be in serious derogation of the 
real interest of the cable television 
industry. ...Sooner or later, and I think 
sooner, the facade so craftily erected 
by NCTA and the National League of 
Cities will fall." Farrow's remarks were 
delivered at a Paul Kagan seminar on 
overbuilds in New York. 

Added Farrow: "lt is sad enough that 
some in the industry are willing -even 
anxious -to sell out press freedom for 
freedom from competition. lt is down- 
right shameful that they use the cov- 
enants of the First Amendment as an 
umbrella to protect themselves from li- 
ability as they petition government to 
deny the rights of others, and to pass 
laws that are patently unconstitutional." 
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other sections. The sequential franchise 
route, said Smith, reduces the incentives for 
greenmail. But it still leaves cable operators 
wondering whether they may have to build 
everything in their franchise, while others 
can choose the portions to build. 

Guist said that there are currently 40 law- 
suits across the country between developers 
and cable operators. In many instances, the 
rights of way in developments may never be 
deeded over to local jurisdictions. And Glist 
charged that in what has become an auction- 
ing process, cable companies are having to 
pay two -to -three times the amount to devel- 
opers that they pay to cities under franchise 
fee requirements. 

To private developers, the issue is one of 
Fifth Amendment rights, according to Deb- 
orah Costlow, an attorney with the Washing- 
ton law firm of Piper & Marbury, which has 
successfully represented a number of private 
developers in suits against cable companies. 
"Access to private property is protected by 
the Fifth Amendment," said Costlow. The 
issues are mandatory access and just com- 
pensation, and they are being decided now 
in various circuit courts, Costlow said. She 
said 13 states have mandatory access stat- 
utes, and a majority of them also have just 
compensation clauses. That is having the ef- 
fect, in some cases, of throwing out the 5% 
franchise fee, which is used as a starting 
point in negotiations between cable operator 
and 

Telesat President Harry Cushing was 
asked why he is beating down the door to get 
into some franchise areas, but defending his 
contract rights within multiple dwelling 
units. The difference, he said, was that one 
is a government- sanctioned franchise, the 
other a private agreement between his com- 
pany and a private property owner. 

Tony Thomson, president of Thomson 
Communications, which has taken on sever- 
al cable operators in overbuilds in Mobile, 
Ala., and Hammond and Baton Rouge, both 
Louisana, said overbuilding "will become a 
part of the fabric of cable." He said with 
cable's image and service problems "over- 
building is easy pickings these days. "There 
are so many weak systems with low channel 
capacity out there," he said. Thomson re- 
ports high penetration in the areas he has 
built, and attributes that to "smart market- 
ing." For instance, he said, installation fees 
are an impediment to subscribers. "We want 
that monthly check [instead]," Thomson 
said. 

Thomson, who has since sold some of his 
systems, deflected questions on greenmail. 
"You can't be a greenmailer unless someone 
offers you money," he said. "It's the MSOs' 
fault. They are the ones making the offer," 
he said. 

Telesat President Harry Cushing defended 
his company's Florida cable builds (Telesat 
is a subsidiary of the Florida Power & Light 
utility), saying it has no plans to do meter 
reading or anything besides providing cable 
service. It has 38,000 subscribers in 18 fran- 
chises and Cushing said more of its future 
growth will come from new franchises than 
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from multiple -dwelling units. He detailed 
the effects of competition, explaining that 
since Telesat started building in Orange 
county, Fla., the two existing operators, 
American Television & Communications 
and Cablevision Industries, have dropped 
basic rates to $6.50. Cushing said that in 
other areas he has entered, operators have 
added phone lines, hired technicians and 
given raises in order to improve service. 

(There was one cautionary note on dealing 

with overbuilders that came from a later pan- 
el. John Draper, vice president and general 
counsel, Tele- Communications Inc., told 
operators to stay away from promotional 
gimmicks, like free service, free installa- 
tion, or anything that was far from their ordi- 
nary course of business. "They look the 
worst in front of a jury," he said, if the tactics 
are brought up in a later court case, because 
they look like unfair competition. He also 
urged operators to keep rate integrity. If an 

operator needs to lower rates because of an 
overbuild, he advised, it should only be in 
the area where the overbuild is taking place.) 

Irving Kahn, chairman and president of 
Broadband Communications, said if a cable 
operator is providing "good pictures, a good 
quantity of material and the price is right" he 
can't be overbuilt. But Kahn doesn't see that 
criteria in the NYT Cable system he plans to 
overbuild in southern New Jersey (BROAD- 
CASTING, Oct. 12). 

Valenti 
MPAA and NCTA in debate 
that boils down to 'you're another' 

At a "debate" at the Federal Communica- 
tions Bar Association luncheon in Washing- 
ton last week, Motion Picture Association of 
America President Jack Valenti charged that 
the cable industry is anticompetitive and Na- 
tional Cable Television Association Presi- 
dent Jim Mooney charged that the motion 
picture industry is anticompetitive. After- 
ward, Paul Sinderbrand, an attorney for Mi- 
croband Corp. of America, which has been 
struggling to find programing for forthcom- 
ing wireless cable services (MDS -ITFS) in 
New York and Detroit, said, "They're both 
right." 

No new ground was broken in the increas- 
ingly heated verbal battle between the two 
industries, which stems from Hollywood's 
fears about the growth of cable's top multi- 
ple system operators and their power in the 
programing marketplace. But Valenti man- 
aged to heighten tensions somewhat. During 
the negotiations between MPAA and NCTA 
on revamping the compulsory license, Va- 
lenti said, Mooney offered to accept the sun- 
set on the license in exchange for MPAA's 
opposition to a bill sponsored principally by 
Senator Albert Gore (D- Tenn.) that would 
have imposed regulations on cable pro- 
gramers serving the home satellite market- 
place. Valenti said he refused. "That's one of 
the few places where you've got competi- 
tion, nonwired access to the home," he said. 
"And that's why they hate it, as Dracula 
hates the sun." 

"That just isn't true," Mooney said after- 
wards. "I did not offer to trade the compul- 
sory license for the Gore bill and it is silly to 
expect I would." Mooney said the NCTA 
had made no judgment to give up the li- 
cense, he said. What's more, he said, such a 
trade would be out of balance. "Valenti is not 
the key to the Gore bill. He does not control 
the ... TVRO lobby ... It would be like trad- 
ing a Mack truck for a bicycle." 

Mooney went first in the debate, which 
allowed each a I5- minute speech and a five- 
minute rebuttal, and may have put Valenti 
off his game plan. Mooney attacked many of 
the "facts" and assertions that underlay Va- 
lenti's arguments for limiting the size of 
MSO's, eliminating the compulsory license 
and otherwise putting restraints on the cable 
industry's power. 

For instance, Mooney went after Valenti's 
allegation that the MSO's can deny entry to 
new cable networks. The facts prove other- 
wise, Mooney said. Twenty -four new cable 

and Mooney square off 

Wenti 

networks have "gone on the satellite" over 
the past three years, he said. And of the 24, 
13 are "owned by companies that have no 
financial interest whatsover in the operator 
side of the business." 

During his 15 minutes, Valenti opted not 
to use charts that presumably contained 
some of his facts and statistics and did little 
to defend them. Mooney pointed out the 
lapse in his rebuttal. "If you listened careful- 
ly to all of that, you will not have heard any 
denial of the essential points I tried to make, 
either with respect to the degree that MPAA 
has mangled and misstated the facts of the 
concentration of the cable industry or the 
facts with respect to the development of new 
cable programing services, or the facts with 
respect to cable operators' treatment of pro- 
graming services they do not own," he said. 
Aside from some "good jokes," he said, Va- 

lenti offered nothing but "a lot of glittering 
generalities assisted by glittering adjec- 
tives." 

At the debate's end, the two were still far 
apart on their facts. Mooney said that the top 
four MSO's control 35% of all cable homes, 
while Valenti insisted that the top two con- 
trol 34%. 

Mooney said the studios' real motive for 
trying to handicap the cable industry through 
government action is to gain some leverage 
in whatever dealings it has with the cable 
industry. "Put very bluntly, the Hollywood 
guys are forever laboring in the political 
vineyards to create a world in which every- 
one not only has to come to them for pro- 
graming, but comes with as little bargaining 
power as possible," he said. 

For his part, Valenti tried to inculcate the 
audience of nearly 400 communications 
lawyers with the idea that the MSO's are 
anticompetitive "megamonopolies" that 
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Mooney 

should be restrained by Congress or the Jus- 
tice Department. "It is anticompetitive for 
megamonopolies to own the programs that 
they sell to subscribers, to own the only ca- 
ble theater over which these programs are 
exhibited and to be the only program funnel- 
way into the cable community," he said. 

Valenti challenged Mooney to stand up for 
the First Amendment in his rebuttal. "If he's 
for the First Amendment, he's got to be for 
competition because the First Amendment 
says ... that telephone companies, auto 
companies, fruit stand vendors, anybody, 
can get a franchise and compete. And if he's 
for the First Amendment, then the NCTA 
ought to enter these legal fights on the side of 
those who are for competition. And if he is 
for the First Amendment, then why are the 
cable barons trying to still the voices of 
DBS, TVRO, MMDS, SMATV ?" 

Mooney declined Valenti's challenge. But 
he responded to the charge that cable sys- 
tems are local monopolies. "But in the ab- 
sence of any showing [that) cable operators 
are using their systems as bottlenecks, and in 
the presence of the fact that city councils- 
...can grant additional franchises ...I fail 
to see what justification there is for the accu- 
sation of monopoly." 

The debate had plenty of laugh lines with 
each getting in his digs. Valenti was more 
personal with his barbs, twitting Mooney for 
his oratorical skills -"He's damn sure im- 
proving his reading skills." But, judging 
from the groans from the audience, he may 
have overstepped the bounds of propriety 
when he said the cable industry "would rath- 
er have AIDS than to do anything called risk 
taking, for God's sake." Not everyone 
laughed at the jokes. Said one attorney: 
"These are very serious issues and they're 
turning this into a vaudeville act." 
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Telecom 87: Everything's up to date in Geneva 
International communications issues 
and equipment are highlighted 
at ITU quadrennial convention 

The general manager of an upscale hotel in 
Geneva a couple of weeks ago was trying to 
explain to an anxious visitor the difficulty of 
finding him a hotel room. "We have 60,000 
visitors coming in, and 7,000 hotel rooms in 
the city." 

Little else captures as well the fascination 
that the International Telecommunication 
Union's World Telecommunication Exhibi- 
tion and Forum- Telecom 87 -has for the 
telecommunications industry, worldwide. 
For every four years, since the first Telecom, 
in 1971, industry representatives and gov- 
ernment officials from Tokyo and London 
and Stockholm and Rome and points in be- 
tween have been journeying to Geneva to 
examine the latest in technology and talk 
shop and telecommunications politics with 
their opposite numbers. 

At recent Telecoms, American participa- 
tion increased, and the parade swelled -last 
week to the point that attendance was esti- 
mated to be close to the 60,000 estimated by 
the hotelier (precise figures will not be 
known until later this week). A consequence 
was that many of those participating paid 
what seemed to be unreasonable rates for 
sometimes dingy rooms in hotels far from 
the glistening city of Geneva. It did not seem 
to matter. 

What the visitors are seeing -the exhibi- 
tion and forum began officially on Oct. 20 
(with preliminary sessions on the 19th) and 
do not end until the 27th -is the prime tele- 
communications product of close to 900 ex- 
hibitors from 73 countries, state of the art 
equipment that occupies 87,000 square feet 
of floor space in Geneva's massive Palexpo 
and on the surrounding grounds. And they 
have been hearing the combined wisdom of 
several hundred speakers addressing the 
symposia comprising the five parts into 
which the World Telecommunication Forum 
was divided. In all, it dwarfs such trade 
shows as those sponsored by the National 
Association of Broadcasters and the Nation- 
al Cable Television Association. 

Indeed, Telecom seems to have reached 
the bursting point, at a time when the orga- 
nizers were beginning to discover broadcast- 
ing. And they are preparing to unveil yet 
another exposition to meet what they seem 
to regard as a serious need. The ITU's secre- 
tary general, Richard E. Butler, at a press 
briefing on Oct. 19, told some of the more 
than 700 journalists covering the event that 
"not enough attention was being paid to the 
electronic media." The reason, he said, was 
lack of space. 

For that reason, he said, the ITU will 
sponsor a new convention, to be held every 
four years beginning in 1989. According to a 
brochure prepared for distribution last week, 
it will focus on subjects such as "informa- 
tics, electronic media applications, direct 
television, computer applications in mass 
communication, interactive information ex- 
change, cable telenet, picture and text trans- 
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mission technology, electronic news gather- 
ing and distribution." It is called ITU -Com. 

Word that the ITU was planning an expo- 
sition patterned on Telecom and devoted to 
"mass telecommunications in everyday life 
and the proliferation of media in all forms," 
as the brochure put it, had been circulating 
for months and had led to speculation that 
Butler was preparing to co -opt the exhibit of 
television equipment staged every two years 
in Montreux, France, about an hour's drive 
from Geneva. Butler rejected the specula- 
tion. He said the Montreux exhibit -orga- 
nized by the city of Montreux and a group of 
international experts working under the 
Swiss PTT- focuses on software and studio 
equipment while the ITU -Com would stress 
transmission and reception hardware. And, 
Butler added: "I believe there is a suitable 
understanding on that point." He said he had 
discussed the matter with the sponsors of the 
Montreux exhibit -whose next show is in 
the spring of 1989. 

One of the organizers of the Montreux 
exhibition did not disagree, at least on But- 
ler's main point. Raymond Jaussi said the 
television exhibition would proceed as 
scheduled. And he expressed confidence the 
traditional exhibitors would attend the show 
in 1989. However, Jaussi disagreed with 
Butler on one point: The difference between 
the shows, he said, is that Telecom is "politi- 
cal," in view of the political figures who 
attend -the United Nations secretary gener- 
al, Javier Perez de Cuellar, participated in 
the opening ceremony, for instance -while 
Montreux, after 30 years, is known as a tele- 
vision show. As for the equipment to be fea- 
tured, Jaussi said, that will be decided by the 
committee of experts, which includes repre- 
sentatives of Capital Cities/ABC, CBS and 
NBC. It is scheduled to meet in January to 
plan the program for 1989. 

However, American and European broad- 
casters are not pleased by the emergence of 
yet another trade show. Joseph Flaherty, vice 
president and general manager, CBS engi- 
neering and development, said the purpose 
of the shows is to sell equpment but "the cost 
of the shows is buried in the price of the 
equipment. As conventions proliferate, the 
price of equipment goes up." Flaherty said 
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the North American National Broadcasters 
Association and the European Broadcasting 
Union had written to the ITU to say "there 
were already too many broadcast conven- 
tions, and we didn't need any more." 

CBS attends conventions of the NAB, 
NCTA, Society of Motion Picture and Tele- 
vision Engineers and International Broad- 
casting Convention, in Brighton, England, 
as well as Montreux, which Flaherty de- 
scribed as "an important conference." 
Would CBS attend the new ITU- Com? Fla- 
herty did not know: "It's too far away." 

o 

Those concerns are for another day. As for 
Telecom 87, its exhibit hall- actually sub- 
stantial portions of two floors stretching 
hundreds of meters bespeaks opulence and 
money. The equipment being shown is cost- 
ly, and the booths, many of them, elabo- 
rate- IBM's, for instance, all glass and tu- 
bular metal and airy, resembling a space ship 
out of "Close Encounters of the Third 
Kind," as it dominates the Hall of Nations on 
the first floor. And although not all of the 
equipment was expensive, all was designed 
to achieve what one Telecom official said 
was the purpose of participating: Polishing 
one's image and developing contacts. 

All of which, incidentally, seemed to have 
nothing -or everything -to do with themes 
struck by de Cuellar and Butler in their re- 
marks: the need to help developing countries 
achieve a minimal degree of the information 
age life style that was being shown at Tele- 
com 87. Most of the people in the world do 
not have easy access to a telephone. De 
Cuellar, noting that the ITU is leading efforts 
to close the "ever- widening gap between the 
industrialized and the developing coun- 
tries," called on those attending Telecom 87 
"to collaborate in the Union's development 
venture for the long -term benefit of all man- 
kind." Not much was heard of that issue as 
buyers and sellers mingled on the tloor. 

Although broadcasting was, as one offi- 
cial put it, a marginal presence at Telecom 
87, two of the major stories were broadcast - 
related. 

One was the announcement by Hughes 

(Continues on page 90) 
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GenCorp fights for its broadcast life 
CEO Reynolds goes public in 
Washington with defense of 
endangered group; ALJ's decision 
to take away RKO licenses said 
to be based on tortured construction; 
appeal to FCC is latest round in 
22 -year marathon of license challenges 

It was Bill Reynolds versus Edward Kuhl- 
mann all over Washington last week, with no 
initial indication of who might win. Reyn- 
olds, the relatively new chief executive offi- 
cer of GenCorp (since August 1985), was in 
town to defend his RKO General subsidiary 
against the FCC administrative law judge 
who held RKO unfit to be a broadcast licens- 
ee-a decision that has jeopardized RKO's 
hold on 14 radio and TV properties worth 
some $1 billion. 

The principal defense was an appeal of 
Kuhlmann's ruling to the full commission. 
The appeal was supported by a 118 -page 
point -by -point rebuttal of Kuhlmann's find- 
ing that GenCorp /RKO should be stripped of 
its licenses because of multiple infractions of 
FCC rules between 1971 and 1985, ranging 
from the filing of false FCC financial reports 
to the fraudulent billing of advertisers. 

livo things were clear from Reynolds's 
several appearances last week (in the offices 
of House Telecommunications Subcommit- 
tee Chairman Ed Markey [D- Mass.] and 
Senate Communications Subcommittee 
Chairman Daniel Inouye ED-Hawaii] and be- 
fore media groups): that he intended to make 
a full court press in trying to preserve Gen- 
Corp's broadcast assets, and that he'd much 
prefer just to sell off the contested proper- 
ties, a process that has met with little success 
thus far. Does he have a vision for the RKO 
group? "It's very difficult to have a vision 
when your attention is constantly diverted," 
he said. "How can you communicate when 
your very existence is threatened ?" 

For RKO, the threat is now 22 years old (a 
management generation, in Reynolds's 
view), a process accompanied by scores of 
law firms trying to dislodge one or another 
of the company's stations. "The system en- 
courages applicants to apply in the belief 
they'll get all those [station] values essen- 
tially for nothing," he said. Reynolds -who 
believes the process will take at least another 
three years -gives high marks to the com- 
pany's TV and radio leadership (Pat Servodi- 
dio and Jerry Lyman, respectively) for main- 
taining morale and performance in the face 
of adversity. Reynolds's instruction to his 
managers after taking over the GenCorp 
reins was to treat the broadcast group as a 
long -range business. The key to their ap- 
proach, he said, was "professionalism and 
an attitude that we'll do the best we can right 
up to the last." 

As for the Kuhlmann decision, Reynolds 

calls it "draconian," and particularly unfair 
to RKO's employes and shareholders. "The 
recommendation of the initial decision re- 
sults from a tortured construction of the re- 
cord and constitutes an unprecedented pen- 
alty that is inappropriate to the facts," said 
Reynolds. 

"The decision did not challenge the qual- 
ity of our broadcasting -which I happen to 
think is excellent," Reynolds said. "The 
judge just ignored it. Yet, if the decision is 
allowed to stand, it will destroy our right to 
broadcast. The decision was based on alle- 
gations of misconduct that are either in error 
or have no bearing on our fitness as a broad- 
caster." 

Reynolds 
"Even a cursory examination of the ALJ's 

opinion makes clear both that it finds against 
RKO on virtually every factual and legal 
issue and that it is premised on pervasive and 
legal and factual errors," RKO charged in 
the brief supporting its FCC appeal. "These 
errors are so extensive as to call into ques- 
tion the fundamental fairness of the deci- 
sional process." 

According to the brief, the ALJ erred in 
disqualifying RKO because of the fraudulent 
billing engaged in by RKO's former Radio 
Networks subsidiary. "Since that conduct 
violated no commission rule or policy, it 
cannot serve as a basis for predicting RKO's 
future propensity to comply with commis- 
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sion requirements," it said. 
Added Reynolds: "I'm not embarrassed 

by the network problem. Rather, I think we 
responded in a way I'm proud of." The CEO 
went on to explain that "these things hap- 
pen" when people act out of their self- inter- 
est or a misguided idea of the company's 
self -interest. 

The brief also said that the RKO Radio 
Networks misconduct was carried out with- 
out the knowledge of RKO management and 
that when it was discovered it was disclosed 
to the FCC and full restitution was made to 
advertisers -$13.2 million. 

"In finding that RKO intentionally falsi- 
fied [financial reports between 1971 and 
1975], the ALI repeats the same errors that 
led the Court of Appeals to vacate virtually 
identical commission findings made without 
a hearing in 1981," the brief said. "Like the 
commission in 1980, the ALJ assumed that 
deficiencies in RKO's system for tracking 
the receipt and disposition of trade and bar- 
ter assets necessarily rendered the [reports] 
inaccurate." Concluded Reynolds: "It was a 
problem of protecting shareholder assets; we 
were trying to do as good a job as we could." 

The ALJ also found that RKO "engaged 
in a pervasive lack of candor in order to 
conceal the intentional errors" in the finan- 
cial reports, the brief said. But, it said, "just 
as the ALJ's major premise -the existence 
of intentional errors in the [reports] -is in- 
correct, each of his subsidiary findings is 
also contrary to the record. 

"Even if RKO were found to have en- 
gaged in potentially disqualifying miscon- 
duct, it would be outweighed by RKO's re- 
medial measures and broadcast record," the 
brief said. In addition to making restitution 
to advertisers for the fraudulent billing, it 
said, the "remedial measures" included the 
formation of a compliance committee head- 
ed by an independent director, requiring em- 
ployes to certify each year that they have not 
engaged in any "misconduct" and that they 
are not aware of any misconduct on the part 
of others. 

The brief also reminded the FCC that 
RKO suffered the loss of wNAc -Tv Boston in 
1982 after the FCC found it guilty of lack of 
candor and other violations of the FCC 
rules. And since then, the brief said, new 
management has taken over not only at 
RKO, but at its parent, GenCorp (previous- 
ly, management had been dominated by the 
O'Neill family, which still has two members 
on the board of directors; the family's own- 
ership interest, however, has been reduced to 
less than one -tenth of 1%). 

Reynolds is more certain about the future 
of GenCorp than he is about its broadcasting 
subsidiary. "Going forward into the future, 
American business will be technology 
based," he said. "That's central to the vision 
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I have for GenCorp." The company's non- 
broadcast lines of business include aero- 
space, high technology and service indus- 
tries (its four principal subsidiaries are: 
Aerojet General, DiversiTech General, Gen- 
eral Tire and RKO General). "Once you get 
down to your core business it depends on 
being managed with competitive superior- 
ity," he said. 

Even so, things haven't been going that 

badly for RKO as it is. Servodidio and Ly- 
man can point to a number of accomplish- 
ments in both the TV and radio ranks that 
appear to belie the company's beleaguered 
status. In Los Angeles, where the market 
revenue average is expected to be up 8% to 
9% in 1987, Km -Tv is expected to be up 
15%. Its news is now averaging a 3/4, 
against a virtual blank several years ago. 
RKO achieved a similar news result while it 

was operating WOR -TV New York, and after 
making an $8 million investment in that fa- 
cility. The Memphis TV station, WHBQ -TV, 
has gone through a major turnaround, with 
1987 profits expected to be up 34% against 
the previous year. In radio, the RKO AM 
stations are said to be doing well just holding 
their own on that eroding side of the medi- 
um; the company's major radio growth, 
however, is in FM. O 

FCC takes second look at children's advertising 
Proceeding could lead to new time 
limits on commercials and some 
restrictions on shows based on toys 

Should the FCC reimpose limits on the com- 
mercial time in children's programing? Are 
children's programs based on toys no more 
than "program -length commercials" and, if 
so, should they be somehow restricted? 

Those are among the questions the FCC 
will be addressing in a children's advertising 
proceeding launched last week at the FCC's 
open meeting. 

The proceeding, adopted unanimously by 
the four FCC commissioners, was prompted 
by a finding by the U.S. Court of Appeals 
earlier this year that the FCC did not suffi- 
ciently justify its action on children's adver- 
tising when it dropped limits on all advertis- 
ing as part of its general TV deregulation in 
1984. 

The proceeding also responds to petitions 
from the Boston -based Action for Children's 
Television asking the FCC to reimpose time 
limits on children's advertising and to ban 
programs based on toys -what it calls pro- 
gram- length commericials- particularly in- 
teractive toys that react to signals embedded 
in programs. 

Congress also supplied some of the impe- 
tus. House Telecommunications Subcom- 
mittee Chairman Edward Markey (D- Mass.) 
and House Commerce Committee member 
Terry Bruce (D- III.), introduced a bill last 
month that would impose time limits on chil- 
dren's advertising. 

According to FCC staffer Eugenia Hull, 
who presented the item at the FCC meeting, 
the proceeding "does not propose a specific 
course of action, but reopens the record so 
we may receive further information and pub- 
lic comment on the desirability of quantita- 
tive commercialization guidelines." 

The proceeding will ask whether market 
forces -viewers tuning out or turning off - 
have proved to be adequate safeguards 
against overcommercialization of children's 
television. Persons who think the market has 
failed will be asked to recommend remedies 
and to show how the remedies would affect 
the First Amendment freedoms of broadcast- 
ers. And the FCC will ask whether programs 
based on toys -interactive or not -are, as 
ACT has claimed, program -length commer- 
cials. 

In a prepared statement, Glen Wright, ex- 
ecutive vice president -general manager, 
KIRO -Tv Seattle, and chairman of the Na- 
tional Association of Broadcasters' Chil- 
dren's Television Committee, said the NAB 
will contribute to the FCC inquiry, but did 

not amplify. He said, however, that children 
have a "unique position...in the television 
audience." 

Senator Timothy Wirth (D- Colo.), the 
former head of the House Telecommunica- 
tions Subcommittee, issued a statement last 
week calling on the FCC to adopt guidelines 
to end "the shameless hucksterism" prevad- 
ing children's television. "The review is long 
overdue," he said. 

ACT President Peggy Charren said: "I 
cannot believe that what will come out of 
this won't be wonderful for children and 
families. The FCC staff seems to be the only 
ones who feel that the [overcommercializa - 
tion] of children's television is okay. Even 
the commissioners are beginning to change 
their minds about all this." 

The proceeding -technically a further no- 
tice of proposed rulemaking following on 
the 1984 action-could lead to new time 
limits on commercial advertising and some 
restrictions on programs based on toys. Un- 
der the old limits, which were in effect from 
1974 to 1984, commercial time in children's 
programing was limited to nine -and -a -half 
minutes per hour on weekends and 12 min- 
utes on weekdays. 

But the burden of proof will be on those 
advocating such regulation. Three of the 
four sitting commissioners -Chairman Den- 
nis Patrick, Jim Quello and Mimi Dawson - 
voted to eliminate the time limits in 1984. 
The fourth commissioner, Patricia Dennis, 
did not join the commission until July, 1986. 

Quello has apparently softened his stand 
against time limits. In an interview with 
BROADCASTING three weeks ago, he said he 
is willing to consider bringing them back. 
"Children are a special case," he said. But, 
he said, he could see no reason for a ban or 
restrictions on toy -based programs. 

At last week's meeting, Quello was non- 
committal. "We've always had a policy here 
of treating children's programing as a special 
unique category," he said. "We've tried to do 
that without infringing on program content. I 

think [the proceeding] is well timed. We 
should be putting this thing out for com- 
ment." 

As an alternative to regulation, Dennis 
proposed the formation of "advisory boards" 
comprising educators and psychologists to 
"elevate the consciousness of broadcasters 
as to the impact -be it negative or posi- 
tive-of commercials on children....This 
might be a mechanism to tell [broadcas- 
ters]...that they have no taste...without gov- 
ernment intervention into content." 

The FCC should not force the boards' 
opinions on broadcasters, Dennis said. "I am 

Broadcasting Oct 26 1987 

not advocating that the commission take any 
action should the boards' advice be ig- 
nored." 

In proposing the boards, Dennis is trying 
to balance the need to protect the First 
Amendment rights of broadcasters with the 
"government's interest...in the education 
and socialization of American children. It's 
more than a question of mere tastefulness, 
but rather what values are we inculcating, 
what moral judgments are being communi- 
cated. I think it is appropriate for society to 
take a moral stand and insist that certain 
values be reinforced." 

Dennis also asked that the proceeding 
seek comments on the content of children's 
advertising. "The unspoken concern appears 
to be-and what I think really is at issue -is 
what is being sold during those commer- 
cials....For example, I think if it were books 
or encyclopedias and people were trying to 
inculcate the value of learning and reading 
and how wonderful it is to buy books, I 

question whether the concerns being raised 
thus far would continue to be raised." 

If it is shown that some regulation is nec- 
essary, Dawson said, commenters will still 
have to show her that whatever regulation - 
or "intrusion" as she called it -they advo- 
cate will insure that children would receive 
"better quality programing." 

The FCC did not have to launch another 
proceeding to satisfy the court's request for 
more justification of the 1984 action, but did 
so because of the "substantial importance" 
of the issues, Patrick said. "Where we are 
relying upon the market for some regulatory 
or self -regulatory function, we should al- 
ways be prepared to examine critically the 
manner in which these markets function." 

Patrick also noted the "countervailing 
concerns" in considering regulation of chil- 
dren's advertising - "the limited efficacy of 
government action" and impact on the First 
Amendment rights of broadcasters because 
"we are dealing with issues on the periphery, 
if not in the center, of content questions." 

If the FCC decides to impose commercial 
time limits and define programs based on 
toys as commercials, FCC General Counsel 
Diane Killory was asked at a press briefing 
following the action, would that not, in ef- 
fect, ban programs based on toys? "That 
could be the result," she responded, "but it 
need not be because you would have to do a 
cost -benefit analysis." 

The FCC believes programs based on toys 
provide a clear benefit- increased program- 
ing choices for children, Killory said. It will 
be up to the opponents of such programs to 
identify the harm they cause and prove that it 
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outweighs that benefit, she said. 
As Dennis requested, Killory said, the 

FCC will look into the content of the com- 
mercials, but with an eve on the First 

NINnr. 

Amendment ramification. "Any time we get 
into content regulation we have to be care- 
ful of the First Amendment implications of 
it," she said. 

FCC has second thoughts on calls 
FCC retains K and W distinctions; 
lets owners assign their call letters to 
other broadcasters in different services 

Bowing to nearly universal disapproval, the 
FCC, at its open meeting last week, decided 
against eliminating the geographical restric- 
tions on assigning call letters beginning with 
K to stations west of the Mississippi River - 
and W to stations to the east. Commissioner 
James Quello offered his congratulations on 
"a reasonable response to a chaotic propos- 
al," and said he was "glad to see the docket 
closed." Commissioner Patricia Diaz Dennis 
concurred and said she was also "very 
pleased" to see an end to the matter. Chair- 
man Dennis Patrick saw an opportunity to 
defend the FCC from critics of deregulation. 
"All those who think this commission is dis- 
posed to deregulate just for the sake of dere- 
gulation," he said, "should note this item." 

The FCC had also proposed to allow sepa- 
rately owned stations in different services to 
freely use any call letters not used by another 
station in the same service (presently, only 
commonly owned stations can use the same 
call letters). That proposal was modified to 
allow separately owned stations in different 
services to use the same call letters only with 
the written permission of the first call letter 
user. The proposal originally wanted to limit 
the consent agreement to a given market, but 
the proposal was modified to extend the re- 
quirement nationally. 

The only proposal in the rulemaking to 
succeed without complaint was the stream- 
lining of call letter transfer when a station 
switches to a new frequency in the same 
market. Under the "first -come, first -served" 
policy, when changing frequencies, owners 
had to relinquish a call letter and then reap- 
ply for it. Now broadcasters will not have to 
risk losing long -held call letters when chang- 
ing to new facilities. 

The outcry over the FCC's call letter pro- 
posal was loud, with networks, trade associ- 
ations, group owners and rating services 
voicing opposition. Arbitron in particular 
was vehemently opposed to the proposal. Its 
research indicated that a majority of viewers 
used call letters to identify stations and felt 
that any attempt to change the system would 
lead to confusion and distort ratings. 

National Association of Broadcasters ra- 
dio board chairman and RKO Radio presi- 
dent, Jerry Lyman, said the NAB was 
pleased the FCC chose to drop "a change we 
believe would have created unnecessary 
confusion." Lyman also said the modifica- 
tion of the first -come, first -served policy 
will also benefit audiences in retaining iden- 
tification of stations. Lyman said: "We con- 
tinue to believe the commission's decision to 
permit stations ... to use the same call letters 
could create confusion ...but at least the 
commission has decided to require consent 
of the station holding the original call sign." 

The FCC said it had proposed the change 
in K and W distinctions to increase the num- 
ber of call signs available, but decided 
against the change because "on further re- 
flection the commission found that such a 
change would not increase the pool of avail- 
able call signs, but only the areas where the 
existing call sign possibilities could be 
used." The commission also said it "recog- 
nized the value of maintaining the traditional 
radio station identification conventions," 
and retaining the current convention 
"outweighed any minor inconvenience it 
may pose for some broadcasters." 

The commission felt the modification of 
the proposal for conforming basic call signs 
was justified because "broadcast stations sell 
time and participate in program supply and 
other markets nationally and locally, and the 
FCC concluded that the harmful effects from 
mistaken identity would not be limited to 
any particular geogrphic area." 

Some observers felt this could mean that 
stations with distinctive call letters would be 
free to sell their calls to stations in other 
markets. Scott Roberts of the policy analysis 
division, said he saw nothing in the order 
that would prohibit the sale of call signs, and 
said he expected some consideration would 
be involved. 

FCC offers solution 
to land- mobile, UHF 
interference 
It asks for comments on plan to 
establish minimum distance 
between UHF TV stations 
and land- mobile users or 
short- spaced TV's could pay 
for interference they cause 

To eliminate the interference UHF television 
stations on channels 14 and 69 cause mobile 
radio users on adjacent channels, the FCC 
proposed last week minimum geographical 
spacings between new UHF television sta- 
tions (or new television transmission sites) 
and existing land- mobile operations. 

And if a UHF station cannot meet the 
spacing criteria, the FCC proposed allowing 
the station to work out deals in which the 
station pays the short- spaced mobile radio 
operators to accept a certain amount of inter- 
ference or use other nonadjacent channels. 

In cases where no party can meet the spac- 
ing criteria or work out a deal to begin broad- 
casting on particular channels, the FCC sug- 
gested making the channels available for 
noninterfering, nonbroadcast uses such as 
mobile radio or auxiliary broadcast or cable 
relay services rather than allowing them to 
lie fallow. 

At the same time the FCC adopted the 
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combined notice of proposed rulemaking 
and notice of inquiry, it announced that no 
new service -broadcast or nonbroadcast- 
would be authorized for channels 14 or 69 
until the FCC determines, in a separate in- 
quiry, whether the UHF channels will be 
needed for broadcasting advanced television 
systems. 

Commissioner James Quello voted for the 
item because of the need to resolve the inter- 
ference problems. But he had some serious 
reservations. He said he was concerned that 
the the spacing requirement would be "so 
tough" as to effectively bar stations from 
using the channels in many markets. He said 
he also found it "odd" that broadcasters had 
to get permission from mobile radio opera- 
tors to use broadcast channels. He also com- 
plained that today's problems have been 
caused by "too much loading" of mobile ra- 
dio channels on the lower half of channel 70. 

Just prior to the unanimous vote, FCC 
Chairman Dennis Patrick said he under- 
stands that the two channels are "broadcast 
spectrum." But, he said, under its "first -in- 
time" policy, the FCC is obliged to protect 
mobile radio operators from adjacent chan- 
nel interference from broadcasters if the ra- 
dio operators began using their channels 
first. 

"I view the NPRM as an attempt ...to 
define the scope of broadcasters' obligations 
so as to facilitate the use of that spectrum for 
broadcasters," Patrick said. "The scope of a 
would -be broadcasters's obligations with re- 
spect to accommodating incumbent users of 
adjacent land- mobile spectrum has not been 
well defined." 

Even though the channels are now allocat- 
ed to broadcasting, Patrick said, it is "fair" to 
ask whether spectrum should be put to other 
uses "where we determine that the spectrum 
cannot be used for broadcasting." 

Interference between stations on channels 
14 and 69 and mobile radio operators on 
adjacent channels has been a chronic prob- 
lem that has forced the FCC to freeze broad- 
cast applications for new stations or site 
changes on channel 69. Because the televi- 
sion signals are far more powerful, it is the 
mobile radio operators that suffer most from 
such interference. 

The FCC said it has tentatively decided 
that spacing is "the most effective way" to 
eliminate the interference problem. Under 
the proposal, a station on either channel 14 
or channel 69 would have to be a certain 
distance from every mobile radio operation 
using channels within three mhz of the sta- 
tion's channel. The distance would vary de- 
pending on the power of the station. 

FCC Mass Media Bureau Chief Lex 
Felker said the commission would accept 
nonbroadcast applications for the channels if 
broadcasters cannot meet the spacing criteria 
or come to some accommodation with af- 
fected mobile radio operators. But, he said, 
"we would allow subsequently filed broad- 
cast applications if they could show us that 
they could meet the criterias. Under this ap- 
proach, we proposed a window procedure 
wherein existing allotments on 14 and 69 
that were vacant could be moved to nearby 
communities where land mobile is not as 
prevalent or nonexistent on the particular 
frequency ". 
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Forward sells five TV's 
Stations go to Adams Communications 
as 35- year -old Forward ceases to be; 
three -year venture yields a bundle 

Forward Communications, after months of 
speculation, has announced that it will sell 
its five TV stations to Adams Communica- 
tions Corp. for $126.5 million (see "Chang- 
ing Hands," page 104). The stations had 
been rumored to be on the block since 
March, and their availability was officially 
announced in June, with potential buyers in- 
cluding ML Media Partners, Providence 
Journal Co., Meredith Corp., Beam Com- 
munications, Outlet Communications and 
the eventual winner in the bidding, Adams. 
Forward, which was formed in 1952, was 
purchased in 1984 for about $95 million by 
Wesray Inc., a Morristown, N.J. -based pri- 
vate investment banking firm headed by for- 
mer secretary of the treasury, William E. Si- 
mon, and his partner, Raymond Chambers. 
Forward will cease to exist after the sale. 

Included in the sale are wHOI(TV) Peoria, 
Ill.; KOSA -TV Odessa, Tex.; wTRF -TV Wheel- 
ing, W.Va.; wMTV(TV) Madison and WSAW- 
TV Wausau, both Wisconsin. Forward will 
also sell its KVGB -AM -FM Great Bend, Kan., 
and Forward Electronics, a Wausau com- 
pany that sells and installs phone systems. 
Forward chairman, Richard Dudley, said the 
radio stations should sell in the $700,000 
range. Dudley described the sale as "purely 
a business judgment" and said the stations 
will be managed under the Adams umbrella. 
He said that Adams was chosen because 
"they're broadcasters, they know how to run 
a station and hold on to it." Dudley said he 
had no personal plans at present. 

Wesray has done very well with its invest- 
ment. Buying Forward with $1 million in 
equity, $54 million in bank debt and $40 
million in seller notes, Wesray spun off sev- 
eral AM -FM combinations and newspapers, 
and was able to retire essentially all the seller 
notes. After the sale, and the subsequent re- 
tirement of bank debt, the amount of profit 
made is not absolutely certain, but one ob- 
server felt the deal would yield about $80 
million. 

Adams Communications is owned by 
Minneapolis Pepsi- bottler and entrepreneur, 
Stephen Adams. Originally formed in 1983 
with the purchase of wux(TV) Lansing, 
Mich., it has been become one of the fastest 
growing media companies, expanding to 
own four AM's, five FM's, four TV's (it has 
only sold one TV), an outdoor advertising 
firm and recently purchased Chicago maga- 

zine. In addition, Adams personally owns 
WGTU(TV) Traverse City, Mich., bringing the 
total for the group to 10 TV stations. Adams 
President, Paul Brisette said the company 
was excited with the purchase and is anxious 
to continue with further acquisitions, espe- 

cially in broadcasting and publishing. Bri- 
sette also said that the company was anxious 
to move into cable ownership. "We've been 
watching the cable market very closely," 
said Brisette, "if the right deal came along 
we would look at it very seriously." 

P &G shift to spot 
causing controversy 

Members of rep and ad community 
divided over effect of switch 
from network to Katz stations 
An announcement that Procter & Gamble 
will move $20 million in advertising dollars 
originally committed to buys in network 
television and national television syndica- 
tion into spot on the Katz Communications 
lineup of 191 stations for fourth -quarter 
1987 and first- quarter 1988 kicked up dust 
among members of rep community in New 
York last week. According to executives at a 
number of the rep firms, the move by Katz 
into the "unwired network" deal will affect 
the prices that spot buys usually command. 

But according to other reps, including 
Katz, the deal does not represent as much a 
retreat from tougher negotiations in the spot 
marketplace as a realization that a tough spot 
marketplace in the fourth and first quarters is 
now demanding more creative deal- making. 

According to a P &G spokeswoman, the 
money for the Katz spot buy, as well as $10 
million recently spent on placements begin- 
ning in January on Turner Broadcasting and 
Tribune Broadcasting (BROADCASTING, Oct. 
12), came out of network and syndication 
budgets because of the "greater quality and 
cost -effectiveness" of the buys. According 
to the rep sources, C -P -M's in spot buys are 
often priced 30% -40% above network C -P- 
M's. Therefore, for Katz to attract the P &G 
network dollars into spot, they reasoned, C- 
P-M's would have to drop considerably. 

Unwired networks have traditionally been 
the province of radio reps. Selling spot dol- 
lars to national advertisers in one fell swoop 
rather than through one -on -one negotiations 
often represents greater efficiency for radio 
reps, especially given the greater volume in 
inventory that radio reps sell. 

Bill Breda, senior vice president and gen- 
eral sales manager for Blair Television, said 
there is now a spotlight on unwired networks 
in spot television given the tightness of ad- 

On air. Representative Claude Pepper (D -Fla.) introduced measure (H.R.3450) aimed at 
reducing number of negative political ads. Bill would require candidates running for 
federal office to specifically appear in television commercials or use their own voice in 
radio ads. 
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vertising time on the networks. "No adver- 
tiser will pay a premium over network" in 
the current advertising environment "even 
though we feel spot gives an advertiser a 
better identity." 

Breda said that Blair is now involved in 
dicussions with four advertisers on possible 
unwired network deals. But he added that 
convincing stations to move into unwired 
deals has not been easy, given the rates that 
advertisers have been seeking. "I don't want 
stations to reduce their prices," said Breda. 

According to another rep executive, an- 
by the Katz deal is 

the establishment of a lower rate that a spot 
advertiser can use as a bargaining point in 
the future. "This is doing a disservice to 
stations and the industry." 

Katz Television Group President Pete 
Goulazian said that the deal with P &G was 
triggered by meetings between Multimedia 
Broadcasting (whose stations Katz repre- 
sents) and P &G earlier this year. 

Goulazian said that the deal represents 
Katz's desire to get new dollars into spot 
advertising but that it does not represent a 
compromise of stations' rate structures. 
Goulazian said that none of the 191 Katz 
stations have voiced opposition to the plan in 
discussions with Katz. 

Goulazian said that the plan was generat- 
ed by the current softness of spot advertising 
and the lack of confidence that there will be 
any radical upturn in November and Decem- 
ber. 

At Chris Craft Industries' KCOP(TV) Los 
Angeles, station manager Rick Feldman said 
that unwired network discussions with P &G 
took place when Katz took over the Chris - 
Craft stations recently. "We said we'd par- 
ticipate," at that time, Feldman said. 

As for the deal itself, Feldman said that 
the rates it gives his station are "not the high- 
est," but since the money was originally 
committed to network and national syndica- 
tion buys and will not detract from national 
spot spending, the deal is "respectable." 

"Sometimes you have to decrease your 
rates," he added. Feldman said that he did 
not see a C- P- M- depressing precedent being 
set by the deal. 
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Closing 
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Closing 
Wed Wed 

21 Oct 14 

Net 
Change 
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Percent PIE zation 
Change Ratio (000.000) 

Closing 
Wed 

Oct 21 

Closing 
Wed 

Oct 14 

Net 
Change 

Market 
Capitali- 

Percent PIE zation 
Change Ratio (000,000) 

BROADCASTING PROGRAMING 

N (CCB) Capital Cities/ABC . 355 12 406 - 50 1/2 - 12.43 24 3747 N (OPC) Orion Pictures ... 9 3/8 13 5/8 - 4 1/4 -31.19 14 161 
N (CBS) CBS 168 3/4 211 - 42 1/4 -20.02 10 3.982 O (MOVE)Peregrine Entertain. 4 1/4 6 1/8 - 1 7/8 -30.61 -141 10 
A (CCU) Clear Channel 14 16 7/8 - 2 7/8 -17.03 26 45 N (PLA) Playboy Ent. 11 1/4 13 7/8 - 2 5/8 - 18.91 -7 105 
O (INFTA) Infinity Broadcasting 17 22 3/4 - 5 3/4 - 25.27 -130 142 O (OVCN) OVC Network ... 6 1/2 8 3/4 - 2 1/4 -25.71 42 
O (JCOR) Jaco, Commun 6 1/4 7 - 3/4 -10.71 35 O (RVCC) Reeves Commun.. 7 5/8 10 - 2 3/8 -23.75 762 95 
O (LINB) LIN 40 50 1/4 - 10 1/4 -20.39 21 2.144 O (RPICA) Republic Pic. 'A' . 6 12 7 - 1/2 -07.14 72 27 
O (MALR) Mainte 7 11 1/2 - 4 1/2 -39.13 -10 95 A (RHI) Robert Halm) 2 1/8 3 1/8 - 1 -32.00 8 47 
0 (MALRA) Malts 'A' .... 6 3/4 10 1/2 - 3 3/4 -35.71 -9 92 O (SMNI) Sat. Music Net 2 3/8 2 718 - 1/2 -17.39 -59 21 
O (OBCCC) Olympic Broadcast 6 6 00.00 15 O (TRSP) Tri -Star Pictures 11 1/8 14 1/2 - 3 3/8 - 23.27 20 342 
O (OSBN) Osborn Commun.. 5 3/4 7 3/4 - 2 -25.80 -5 23 N (WCI) Warner 26 7/8 34 - 7 1/8 -20.95 16 3,361 
O (OCOMA) Outlet Commun. 13 17 3/4 - 4 3/4 - 26.76 85 O (WWTV) Western World TV 7/8 1 1/8 - 1/4 -22.22 5 1 

A (PR) Price Commun..... 10 5/8 12 3/8 - 1 3/4 -14.14 -5 91 O (WONE) Westwood One 19 3/4 26 - 6 1/4 - 24.03 26 244 
O (SCRP) Scripps Howard.. 79 79 00.00 26 815 
0 (SUNN) SunGroup Inc .... 1 1/2 2 - 1/2 - 25.00 -2 3 SERVICE 
0 (TLMD) Telemundo 8 10 1/4 - 2 1/4 -21.95 -1 45 
O (TVXG) TVX Broadcast 7 1/4 8 - 3/4 - 09.37 -4 43 O (BSIM) Burnup & Sims .. 5 6 7/8 - 1 7/8 -27.27 10 79 

O (UNI) United Television 21 1/4 32 1/4 - 11 - 34.10 35 232 O (CVSI) Compact Video... 2 7/8 4 1/8 - 1 1/4 -30.30 -2 18 

WITH OTHER MAJOR INTERESTS 
N (CO) Comsat 
N (FCB) Foote Cone & B 

27 
48 1/2 

32 3/4 
58 3/8 

- 5 3/4 
- 9 7/8 

- 17.55 
-16.91 

-11 

14 

495 
202 

BROADCASTING 

N (BLC) A.H. Belo 54 3/4 65 3/4 - 11 - 16.73 17 589 O (GREY) Grey Advertising . 115 128 - 13 -10.15 17 139 
A (AAR) Adams Russell . 38 7/8 42 - 3 1/8 - 07.44 647 259 O (IDBX)IDB Communications 11 13 - 2 -15.38 44 44 
O (ASTV) Amer. Comm. & TV 1/8 - 1/32 - 20.00 9 N (IPG) Interpublic Group . . 29 7/8 38 7/8 - 9 -23.15 14 663 
N (AFL) American Family 13 16 3/8 - 3 3/8 - 20.61 12 1.047 A (MOV) Movielab 6 3/4 6 3/4 00.00 11 

O (ACCMA) Assoc. Commun. 28 33 1/2 - 5 1/2 - 16.41 267 O (OGIL) Ogilvy Group 25 3/4 33 3/4 - 8 -23.70 13 355 
O (BMAC) Bus. Men's Assur. 37 1/4 43 3/4 - 6 1/2 - 14.85 -15 390 O (OMCM) Omnicom Group . 19 1/2 26 - 6 1/2 - 25.00 -88 478 
N (CCN) Chris -Craft 16 1/4 24 1/8 - 7 7/8 - 32.64 18 327 O (SACHY) Saatchi & Saatchi 21 3/8 27 1/2 - 6 1/8 -22.27 11 3,114 
N (DNB) Dun & Bradstreet 53 63 5/8 - 10 5/8 - 16.69 21 8.059 O (TLM1) Telemation 2 1/2 2 7/8 - 3/8 - 13.04 10 11 

O (DUCO) Durham Corp .... 25 27 3/4 - 2 3/4 -09.90 14 213 A (TPO) TEMPO Enterprises 5 1/8 6 1/2 - 1 3/8 -21.15 17 29 
N (GCI) Gannett Co 38 5/8 45 1/8 - 6 12 - 14.40 21 6241 A (UNV) Unite! Video 7 7/8 10 1/8 - 2 1/4 -22.22 11 17 
N (GY) GenCorp 76 99 3/4 -233/4 -23.80 13 1.697 

N (GCN) General Cinema 37 3/4 46 1/2 - 8 3/4 - 18.81 11 1.379 CABLE 
O (GCOM) Gray Commun 169 185 - 16 - 08.64 29 83 
N (JP) Jefferson -Pilot 29 1/2 36 5/8 - 7 1/8 - 19.45 10 1,185 A (ATN) Acton Corp 14 5/8 19 1/8 - 4 1/2 -23.52 17 

N (KRI) Knight -Ridder .... 44 7/8 50 3/8 - 5 1/2 - 10.91 17 2,575 A (ACN) American Cable 39 1/2 42 1/2 - 3 - 07.05 -77 371 

N (LEE) Lee Enterprises... 24 1/2 28 1/8 - 3 5/8 -12.88 14 609 O (ATCMA) Amer. TV &Comm. 21 1/8 25 1/8 - 4 -15.92 81 2,311 

N (LC) Liberty 40 49 - 9 - 18.36 14 382 A (CVC) Cablevision Sys. 'A' 24 30 1/4 - 61/4 - 20.66 -41 504 

N (MHP) McGraw -Hill 58 72 - 14 -19.44 19 2,930 N (CNT) Centel Corp. 54 12 65 1/4 - 10 3/4 -16.47 14 1,573 

A (MEGA) Media General 33 3/4 43 3/4 - 10 -22.85 49 951 O (CCCOA) Century Commun. 14 17 7/8 - 3 7/8 -21.671400 404 

N (MDP) Meredith Corp 28 1/2 37 1/4 - 8 3/4 -23.48 15 547 0 (CMCSA) Comcast 20 5/8 24 718 - 4 1/4 -17.08 -93 855 

O (MMEDC) Multimedia ... 48 3/4 68 3/4 - 20 - 29.09 4875 536 O (ESSXA) Essex Commun 16 7/8 22 5/8 - 5 3/4 -25.41 -38 62 

A (NYTA) New York Times .. 34 3/8 37 3/4 - 3 3/8 -08.94 19 2.815 A (FAL)Falcon Cable Systems 17 1/8 19 1/4 - 2 1/8 -11.03 -53 109 

O (NWS) News Corp. Ltd... 21 32 1/2 - 11 1/2 -35.38 13 2.661 0 (JOIN) Jones Intercable 11 1/4 13 5/8 - 2 3/8 -17.43 35 143 

O (PARC) Park Commun. .. 30 1/2 35 3/4 - 5 1/4 - 14.68 26 420 T (MHP.0) Maclean Hunter 'X' 19 3/4 20 3/4 - 1 -04.81 27 727 

O (PLTZ) Pulitzer Publishing. 36 3/4 42 1/2 - 5 3/4 -13.52 29 384 0 (RCCAA) Rogers Cable A 17 3/8 22 3/8 - 5 - 22.34 89 
N (REL) Reliance Group Hold. 6 1/4 8 5/8 - 2 3/8 -27.53 6 468 O (TCAT) TCA Cable TV 22 3/4 27 12 - 4 3/4 -17.27 46 246 
O (RTRSY) Reuters Ltd.... 56 3/4 77 1/4 -20 1/2 -26.53 26 23,559 O (TCOMA) Tele- Commun 21 24 5/8 - 3 5/8 -14.72 34 3,047 

T (SKHO) Selkirk 31 27 12 3 1/2 12.72 67 251 N (TL) Time Inc. 88 3/4 103 1/4 - 14 1/2 -14.04 14 5,268 
O (STAUF) Stauffer Commun. 145 174 - 29 -16.66 23 145 O (UACI) United Art. Commun. 20 12 24 1/2 - 4 -16.32 170 841 

A (TO) Tech/Opa Inc. 27 1/2 34 1/4 - 6 3/4 - 19.70 10 59 N (UCT) United Cable TV . . 23 1/2 24 12 - 1 -04.08 -391 888 

N (TMC) Times Mirror 74 12 93 3/8 - 18 7/8 - 20.21 15 4.805 N (VIA) Viacom 17 3/8 25 5/8 - 8 1/4 - 32.19 926 

O (MCI) TM Communications 1 3M 2 1/4 - 1/2 -22.22 8 13 N (WU) Western Union 3 1/8 3 3/8 - 1/4 -07.40 76 

O (TPCC) TPC Commun.... 1/4 3/8 - 1/8 -33.33 2 

N (TRB) Tribune 38 3/4 44 - 5 1/4 - 11.93 14 3,053 ELECTRONICS/MANUFACTURING 

A (TBSA) Tbrner Bcstg. 'A' . 12 13 1/4 - 1 1/4 -09.43 -1 261 

A (TBSB) Turner Bcstg. 'B' . 11 1/8 13 - 1 7/8 - 14.42 -1 242 N (MMM) 3M 61 1/2 72 1/2 - 11 - 15.17 16 14,083 

A (WPOB) Washington Post. 199 239 - 40 - 16.73 21 2,556 N (ALD) Allied -Signal 37 5/8 42 3/4 - 5 1/8 - 11.98 11 6,562 
O (AMCI) AM Communications 11/16 15/16 - 1/4 -26.66 2 

PROGRAMING N (ARV) Arvin Industries 20 12 26 5/8 - 6 1/8 -23.00 7 383 
O (CCBL) C -Cor Electronics. 6 1/4 8 3/4 - 2 1/2 -28.57 17 12 

O (SP) Aaron Spelling Prod.. 6 5/8 8 5/8 - 2 -23.18 5 122 
O (CATV) Cable TV Indus 2 1/8 2 3/4 - 5/8 -22.72 -14 6 

O (ALLT) All American TV .. 1 3/4 2 1/8 - 3/8 - 17.64 2 A (CEC) Cetec 4 1/2 5 3/8 - 7/8 - 16.27 150 8 
O (BRRS) Barris Indus.... 7 1/4 11 3/8 - 4 118 -36.26 3 64 N (CHY) Chyron 5 6 1/2 - 1 1/2 -23.07 19 51 
N (KO) Coca-Cola 41 1/4 43 3/4 - 212 -05.71 15 15,592 A (CXC) CMX Corp. 1 1/4 1 5/8 - 3/8 -23.07 17 8 
A (CLR) Color Systems 5 3/4 7 1/2 - 1 3/4 - 23.33 -3 29 A (COH) Cohu 6 3/8 8 7/8 - 2 1/2 -28.16 15 11 
O (CAVN) CVN Cos. 11 1/4 15 7/8 - 45/8 -29.13 -34 205 

N (EK) Eastman Kodak.... 57 1/2 98 -40 1/2 -41.32 14 12,991 
A (DEG) De Laurentlis Ent. . 4 5 1/4 - 1 1/4 -23.80 -2 44 

N (GRL) Gen. Instrument .. 27 1/2 40 1/8 - 12 5/8 -31.46 -12 895 
O (dcpl) dick clark prod 6 7 3/8 - 1 3/8 - 18.64 15 49 

N (GE) General Electric . 50 1/2 57 - 6 1/2 - 11.40 19 46,158 
N (DIS) Disney 59 1/4 71 - 11 3/4 - 16.54 20 7,783 

O (GETE) Geotel Inc. 1 1/4 1 3/8 - 1/8 -09.09 -4 4 
N (DJ) Dow Jones & Co .... 35 1/2 40 - 4 1/2 - 11.25 17 3,437 

N (HRS) Harris Corp. 28 1/4 38 3/8 - 10 1/8 -26.38 15 829 
O (EM) Entertainment Mktg . 4 3/4 7 1/8 - 2 3/8 -33.33 15 58 O (MCDY) Microdyne 3 3/8 4 1/8 - 3/4 - 18.18 -2 14 
O (FNNI) Financial News... 6 7/8 9 5/8 - 2 3/4 -28.57 42 80 N (MOT) Motorola 49 3/8 65 7/8 - 16 1/2 -25.04 27 6,348 
A (FE) Fries Entertain 2 5/8 3 1/8 - 1/2 -16.00 11 13 

N (NPH) N.A. Philips 55 1/2 55 1/2 00.00 19 1,609 
N (GW) Gull + Western ... 66 3/4 84 1/8 - 17 3/8 -20.65 15 4,055 

N (OAK) Oak Industries . . . 1 1/4 1 1/2 - 1/4 -16.66 1 90 
O (HRSI) Hal Roach 5 12 7 3i8 - 1 7/8 -25.42 -12 38 A (PPI) Pico Products .... 5 1/4 6 1/2 - 1 1/4 - 19.23 -105 18 
A (HHH) Heritage Entertain 3 7/8 5 1/4 - 1 3/8 -26.19 3 17 

N (SFA) Sci- Atlanta 10 1/2 14 1/2 - 4 -27.58 -116 245 
A (HSN) Home Shopping Net. 7 7/B 10 12 - 2 5/8 -25.00 21 676 

N (SNE) Sony Corp 33 3/4 37 5/8 - 3 7/8 -10.29 55 7,804 
N (KWP) King World 20 3/4 26 3/8 - 5 5/8 -21.32 21 621 N (TEK) Tektronix 32 34 3/8 - 2 3/8 -06.90 24 1,040 
O (LAUR) Laurel Entertainment 2 1/8 2 5/8 - 1/2 -19.04 4 5 O (TLCR) Telecrafter 4 1/4 5 1/2 - 1 1/4 - 22.72 19 6 
A (LT) Lorimar- Telepictures . 10 14 3/8 - 4 3/8 -30.43 -7 457 

N (VAR) Varian Assoc... 25 1/4 34 1/4 - 9 -26.27 126 548 
N (MCA) MCA 39 7/8 52 1/4 - 12 3/8 -23.68 18 3,030 N (WX) Westinghouse . 53 64 5/8 - 11 5/8 - 17.98 11 7.574 
N (MGM) MGM /UA Commun. 8 5/8 11 1/8 - 2 1/2 -22.47 -10 431 

N (ZE) Zenith 16 1/2 25 1/2 - 9 - 35.29 66 419 
A (NHI) Nelson Holdings... 1 5/8 1 7/8 - 1/4 - 13.33 -18 43 
A (NWE) New World Enter... 5 7 - 2 -28.57 3 54 Standard & Poor's 400 . . 295.71 352.7 - 56.99 - 16.16 

T- Toronto, A- American, N -N.Y., 0 -OTC. Bid prices and common A stock used unless for the previous 12 months as published by Standard & Poor's or as obtained by 
BROADCASTINGk own research. otherwise noted. "0" in P/E ratio is deficit. P/E ratios are based on earnings per share 
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Bition. 

Only the best shows survive in prime access. 
And this year, again, that means Entertainment 

Tonight. Now entering our seventh season we're 
stronger than ever. 
Over 92% of the country cleared for seven 

consecutive seasons. 
Outlasted PM Magazine, Family Feud and 
$100,000 Pyramid. 

Only first -run access show to withstand the 
onslaught of Wheel of Fortune. 

Entertainment Tonight has replaced New 
Hollywood Squares, New Newlywed 

Game and New Dating Game on stations 

across the country. 

So before you buy for next year, remember, 
most shows come and go, but Entertainment 

Tonight is here to stay. 

R 

1987 8Y PARAMOUNT PICTURES CORPORATION ALL RIGHTS RESERVED 



MULTIPLE CAMERAS. 
ONE OPERATOR. 

Impossible? Not if your cameras are mounted on EPO 
Servo- Controlled pan and tilt heads. These extraordi- 
nary, labor- saving devices, which first found favor in 
legislatures where remote -controlled, unobtrusive 
coverage was a key factor, are now the basis for 
complete remote -controlled news studios. 

Just look at these outstanding features: 
up to 500 preprogrammed positions per camera, 
including control of iris and black levels 

Programmable fade modes that provide smooth 
transition from preprogrammed shots 

Ability to zoom and focus 

Unobtrusive 

Can be operated via telephone lines or microwave in 
a remote studio away from the main studio location 

Wide range of pan and tilt heads, for full studio 
corneras with teleprompters to ENG type cameras 
Wide range of control options, from panels 
with multiple -shot memories to simple joy 
stick remote controls. 

It's flexible, affordable -and it's sold and 
serviced exclusively in the U.S.A. by A.F.Associates. 

THE RADAMEC EPO REMOTE CAMERA CONTROL SYSTEMS 
Your news show's bottom line will never look so good. 

APA 
A.F. ASSOCIATES INC. 
ADVANCED SYSTEMS AND PRODUCTS FOR THE VIDEO INDUSTRY 
100 STONEHURST COURT NORTHVALE NJ 07647 (201) 767 -1000 
10650 SCRIPPS RANCH BLVD SUITE 200 SAN DIEGO CA (619) 530 -2970 



Specialif Report 

HDTV: progress report on television's next quantum leap 
Six -and -a -half years ago, the Japanese NHK showed its 
high -definition television system boasting pictures with 
film -like clarity and breadth to the amazement of mem- 
bers of the Society of Motion Picture and Television Engi- 
neers at its winter conference in San Francisco. But it 
has only been in the last several months that the technol- 
ogy has moved to the forefront of the Fifth Estate in the 
U.S. Suddenly, everyone- broadcasters, cable pro- 
gramers and operators, consumer electronics manufac- 
turers-is talking about the promise of HDTV... and its 
problems. 

U.S. interest in HDTV has been heightened by reports 

that the Japanese are pushing ahead the development of 
HDTV sets and VCR's based on the NHK -developed 
Muse system with plans to begin marketing them in the 
U.S. in the early 1990's. Some are ready to concede the 
market to the Japanese, but others are pushing the devel- 
opment of alternative systems that are more spectrum 
efficient and more compatible with the today's television 
sets. 

Beginning on the next page and continuing through 
page 78 are reports on the various advances and problems 
that lie ahead before this new version of television is in 
place. 
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HDTV: Seems as if everybody wants it, 
but nobody agrees on how to get it 

Broadcasters differ on what tack 
to take in achieving goal of 
improving television pictures 

Some items that might make a wish list for 
the ideal home television set: pictures with 
resolution equal to 35mm film; brighter and 
more vivid color; a much bigger and propor- 
tionately wider screen, resembling movie 
theater screens; digital stereo sound of com- 
pact disk quality. Those are some of the im- 
provements American consumers may be 
able to buy in the next few years. Those in 
the television industry contacted by BROAD- 
CASTING were unanimous in the opinion that 
some form of high -definition television will 
be made available. But that is where una- 
nimity on the issue ends. 

"I think it is a technology that is destined 
to happen," said Richard Green, senior vice 
president of the Public Broadcasting Service 
(see "Fifth Estater," page 130). `But the 
questions are: How do we manage it? How 
do we adjust to it ?" He said it is essential that 
high- definition be transmitted terrestrially. 
"There's a real danger that terrestrial broad- 
casting can become obsolete because of a 
new technology like this." He said that the 
door is open for cable and consumer video- 
tape and videodisks to implement HDTV, 
and that broadcasters must work for a trans- 
mission method to continue to compete. 
"We've got a lot of work to do," he said. 

Julius Barnathan, president of ABC 
Broadcast Operations and Engineering, 

ble nature making one program, one mov- 
ie." He said that no substantial production 
entity, except CBS, has shown any interest 
in HDTV. 

Steven Bonica, NBC vice president of en- 
gineering, made the distinction between en- 
hanced systems that are generically grouped 
with HDTV and "true HDTV." "I see real, 
true HDTV as being a television system that 
provides us with about twice the spacial res- 
olution as does conventional television," 
said Bonica. The Japanese NHK system of 
studio production using 36 mhz of band- 
width fits the HDTV label, he said. Systems 
of transmission, such as NHK's Muse, Phi- 
lips's HDNTSC and NBC's ACTV system, 
which use much narrower bandwidths, do 
not. "They are all extended definition sys- 
tems and some of them are wide- screen ex- 
tended definition systems," Bonica said. But 
he said that some day true HDTV should be 
reached. "I firmly believe we should -that 
the American television consumer deserves 
HDTV, that we should evolve to that," Bon - 
ica said. 

Bonica said that a system like NBC's one - 
channel ACTV is "the ultimate answer" to- 
ward beginning an evolution toward true 
HDTV. He termed as "critical" the need for 
"a viable, affordable method" for broadcast- 
ers to grow into true HDTV, rather than tak- 
ing the expensive route of converting direct- 
ly to it. 

"We can't afford to do without [HDTV]," 
said Steve Flanagan, vice president, engi- 

vision Stations, said that Fox had not yet 
formed a position on HDTV. Generally 
speaking, he said that "obviously the tech- 
nology is going to drive this and we want to 
be where the viewers' interests are." 

At CBS, Rupert Stow, spokesman for the 
engineering and development department, 
summarized the network's position: "We 
separate HDTV into two quite distinct is- 
sues: high- definition production, which is a 
business with its own objectives and its own 
merits which stand right apart from whether 
or not the high -definition recording thus 
used is transmitted or distributed to the 
home." 

CBS has been instrumental in the process 
of developing a world studio standard (see 
page 78). Last February, Joseph Flaherty, 
vice president and general manager, CBS 
Development and Engineering, told an audi- 
ence at the winter conference of the Society 
of Motion Picture and Television Engineers 
that the potential advantages of electronic 
program production in high definition "are 
driving a revolution in television and the 
cinema, and the HDTV videotape can be 
readily used for distribution through all the 
electronic distribution media plus that of the 
cinema itself." 

But it will not necessarily be crucial for 
production companies to be producing in 
HDTV when distribution to the home be- 
gins. "Compared to other revolutions, this 
one is rather different," Stow said. With the 
introduction of other technologies, such as 

Barnathan 

feels that too much attention is being paid, 
especially by the trade media, to the high - 
definition issue. "I'm not saying that it's not 
important. I'm not saying I'm against pro- 
gress.... What I'm trying to get at is: All 
this hysteria that goes on, what is it based 
on? Where are the facts ?" Although he 
claims that work should be done toward high 
definition, he doesn't see the demand for it 
among consumers or producers. "I haven't 
seen anyone in Hollywood of any responsi- 

Flaherty 

neering, Post- Newsweek Stations Inc. "If 
the cable people have it and the VCR and the 
videodisk people have it, then it's very im- 
portant for us." Burton Staniar, chairman 
and chief executive officer of Westinghouse 
Broadcasting Co., agreed. "I think it's com- 
ing and broadcasters have to be capable of 
carrying high -definition television. I think 
it's an extremely important development, for 
us and for everyone in television." 

Derk Zimmerman, president of Fox Tele- 

Broadcasting Oct 26 1987 

64 

Bonica 

color TV, there was the "chicken- and -egg" 
problem of installing color TV equipmen 
before there was a great deal of color pro 
graining to transmit. "In this case the issue is 
not in doubt because we have in Hollywood 
billions of feet in high -definition material. 
It's just called 35mm film," Stow said. Al- 
though new shows will be produced elec- 
tronically, he said that when HDTV is intro- 
duced into homes, "it is not, as far as 
program supply is concerned, an immediate 
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and pressing need." 
PBS has been working with CBS toward a 

worldwide production standard. Said PBS's 
Green: "We import international programs 
and we interface with the international com- 
munity, perhaps more so than most broad- 
casters except for news. It is important to us 
to see a high- definition world standard that 
will have the same capabilities as 35mm 
film." 

Bamathan said that ABC would first like 
to see a transmission standard set, and then 
have a production standard that would fit the 
needs of broadcasters as well as cablecas- 
ters. When it comes to the present efforts to 
adopt an 1,125 line /60 hz production stan- 
dard Bamathan asked: "What is the rush ?" 
He said that the actions taken by European 
members of the CCIR to halt its adoption 
point to the probability that it will never be 
accepted. If it can't be accepted worldwide, 
he asked, "why do we have to worry about 
it ?" He said that it is not worth the time for 
Americans to push for a standard that may 
not be cost -efficient with the final transmis- 
sion standard. "I say that it isn't right to have 
a standard that isn't easily transferable to 
cable and to broadcasting," Barnathan said. 

Although Bonica thought that the pro- 
posed 1,125/60 studio standard is "suit- 
able," he felt that a 1,050- or 525 -line sys- 
tem would be "more suitable" for the near 
future in broadcasting. He also had reserva- 
tions about the efforts to make it a worldwide 
standard. "It is very unfair and very unrea- 
sonable for Americans to be pushing the Eu- 
ropeans for a 1,125/60 system," Bonica 
said, because the price of conversion would 
be too great for them. 

Aside from production, transmission is- 
sues will present "a special challenge," Stow 
said. "No one doubts that [HDTV] can be 
transmitted by DBS and indeed the Japanese 
are going to do that in 1990. That doesn't 
help our affiliates at all. In fact, to bypass 
our affiliates is to strike at the roots of our 
basic business.... Why there is a hurry to 
achieve this terrestrial high -definition distri- 
bution is simply because by 1991 there will 
be high -definition VCR's in the home. A 
small number to be sure, but they will grow 
much as color grew or much as the VCR 
itself grew.... We are further encouraged 
to step lively by the very real promise of 
people like HBO planning to distribute high - 
definition through certain cable systems in 
1991. The technical challenges are rather 
formidable." 

To CBS the technical question is: "Does 
one really want to invest in a step forward 
that is better, but still not as good as the 
competition [cable and VCR's], or strive to, 
by whatever means, produce true high defi- 
nition via terrestrial broadcast to the home ?" 
Stow defined true high definition as a picture 
with 1,125 lines. "The competitive impetus 
is that if we don't, they will," he said. 

Compatibility with NTSC sets, CBS 
claims, is not a must. Flaherty told the 
SMPTE last fall that "today's sophisticated 
consumer is undaunted by totally new tech- 
nologies as long as they are sufficiently bet- 
ter to prompt him to buy. I believe wide 
screen HDTV with digital stereophonic 
sound, able to be displayed on a large screen 
is such a technology. It will prosper with or 

without compatibility" 
However, Stow said that CBS is not lean- 

ing toward Muse or any specific transmis- 
sion system and is not committed to adopt- 
ing either the single- or multichannel 
approach. 

HDTV's compatibility with NTSC is im- 
portant, Green said, but it is one of three 
criteria broadcasters must consider when 
viewing transmission systems. They must 
also consider spectrum efficiency and pic- 
ture quality. "The exact ordering of those 
priorities is something that we need to think 
about and put forward some definite conclu- 
sions," he said. Green emphasized that pic- 
ture quality must be a high priority. "What- 

Picture from a high- definition screen 
during PBS demonstration of Muse . 

ever television system that we deliver to the 
public, I want to make sure that we deliver a 
high quality image," he said, because the 
quality of terrestrial broadcasting must be 
competitive with cable and videocassette re- 
corders. 

Bamathan said that broadcasters "are get- 
ting concerned because someone is coming 
up with a better mousetrap ...that they be- 
lieve might put them out of business." But 
he refuted the idea that the introduction of 
high -definition on cable, videodisks and 
VCR's could hurt broadcasting. He pointed 
out that today about 50% of the TV audience 
subscribes to cable and that by 1990 the fig- 
ure is projected to reach 70%. While some of 
the services on cable systems might have 
high definition, the cable operators will still 
want to have local signals whether they are 
transmitted in high definition or not. 

As for what might become the eventual 
transmission system, Bamathan said that in 
the "ideal world" it would be "one that's 
compatible with what we've got. I don't 
know if that's real or unreal. The NBC -SRI 
idea makes a lot of sense as an interim thing. 
If you want wide screen we can give it to you 
in [the channel space] we've got." He said 
that it would be a good first step, but that the 
second step should be, hypothetically, that 
"in the year 2035 everybody will stop trans- 
mitting in NTSC and from there on only be 
in 'Y.' Is that what we are saying? The sys- 
tem we've got is so bad that we've got to get 
out of it. The whole world, at some point in 
the future, with all their investment will all 
be obsoleted ?" He said that he wasn't sure 
that had to be the reality. 

Bonica said that any new transmission 
system that makes good business sense will 
have to be compatible with NTSC. "If it 
doesn't make good business sense, it won't 
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grow," Bonica said. That is the reason he felt 
that any application of Muse in terrestrial 
broadcasting would be a mistake. Incompa- 
tiblity and the need for extra spectrum would 
make it harder for broadcasters to adopt, and 
HDTV's success would be slowed, he said. 
He predicted Muse's need for extra spectrum 
would also be a drawback for cablecasters. 
They will want to provide their subscribers 
with enhanced pictures "without having to 
sacrifice other services on their system," he 
said. 

Bill Killen, director of financial analysis 
and planning for Cox Enterprises, an Atlan- 
ta- based group owner and multiple cable 
system operator, also said that Muse would 
not be accepted. Compatibility with NTSC 
is "mandatory," Killen said. "We view it as 
the highest order of importance." 

"We've got to approach the whole thing 
from the point of view of the viewer and the 
consumer of television," Group W's Staniar 
said. "The bulk of that viewing now and in 
the foreseeable future is going to be over - 
the- air." Therefore, he too said that NTSC 
compatibility is "very important." 

Whether they ultimately opt for the qual- 
ity of Muse transmission or for an evolution- 
ary approach, such as ACTV, in the next few 
years broadcasters will have to commit time 
and money for research and government lob- 
bying before HDTV is delivered to homes 
over the air. 

Along with participation in a nationwide 
demonstration of Muse HDTV satellite 
transmission during October, PBS has been 
deeply involved in other activities for HDTV 
advancement. It is working with the Ad- 
vanced Television Systems Committee to 
test HDTV terrestrial propagation. Along 
with those tests, PBS has set up a subcom- 
mittee of the PBS Engineering Committee to 
evaluate propagation of terrestrial proposals 
on behalf of public television stations. 

Resources will be needed for research, but 
the first task, Green said, is to build interest 
among broadcasters. It is necessary, "espe- 
cially in the broadcasting community, those 
people that are specifically at risk in the de- 
velopment of a new technology like this, to 
be aware of the ramifications. Once people 
are aware of what these future possibilities 
are then they'll begin to put the time and the 
resources in making the progress we need to 
have made." 

Although he couldn't put a dollar figure 
on it, Group W's Staniar said the transition 
to HDTV would require "a significant corn - 
mitment by all of us in the business." Group 
W is participating with the NAB's HDTV 
task force and is studying the process on its 
own. Staniar also will serve on the FCC's 
HDTV advisory committee. "We're in- 
volved and very interested," he said. 

Cox Enterprises "views the development 
of HDTV as an investment in its future," said 
Killen. The company is aware of the need to 
spend developmental dollars, but is not yet 
sure where to spend them. "The willingness 
on the part of the company is there," Killen 
said. Cox believes the FCC should set aside 
spectrum for HDTV, he said, and "fulfill its 
standard- setting role" with regard to HDTV. 
"We're willing to spend the legal dollars 
necessary to make our views known," Killen 
said. D 
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When ABC-fl/broadcasts the 
1988 Winter Games, they'll need a 
videotape that's a tough competitor 
That's why ABC chose Fuji H621E 
1-inch videotape and H521 EBR 
3/4-inch videocassettes. 

Fuji tape is tough enough to 
survive extreme weather conditions. 
Its also reliable, pass after pass. 

And with Fuji, ABC will not only 
get a reliable tape, they'll get a team 
of service professionals who will be 
right there when they need them. 

It's the same kind of service you 
can expect when you select Fuji as 
your videotape. 

Because we know that to win in 
this business, you've got to be on top 
of your game. 

Northeast Region: 800-526-9030 
In NJ: 201-507-2500 
Southeast Region: 800-241-6005 
In GA: 404-441-2222 
Midwest Region: 800-323-4826 
In IL: 312-569-3500 
Southwest Region: 800-527-0804 
In TX: 214-242-0662 
Western Region: 800-241-7695 
In CA: 213-636-0101 
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High- definition television: getting the picture 
A look at the three major approaches 
to transmitting enhanced TV 

It is an accepted fact that pictures equaling the 
quality of 35 mm film can be placed on video- 
tape along with digital stereo sound and 
played on a much larger screen. But it still 
must be determined whether that quality can 
be transmitted to living rooms in the form of 
conventional broadcasting. Three distinct ap- 
proaches to the problem have evolved: single - 
channel, two-channel compatible and Muse. 

The race to find a system of transmitting a 
new and better form of television has been on 
since NHK (Japanese Broadcasting Corp.), 
the national TV network of Japan, unveiled 
1,125- line/60 -hertz field rate high -definition 
video pictures with an aspect ratio of 16:9. 
That was six -and -a -half years ago at the Soci- 
ety of Motion Picture and 7èlevision Engi- 
neers' conference in San Francisco (BROAD- 
CASTING, Feb. 16, 1981). NHK's 
accomplishment was the product of Japanese 
research since 1968. The demonstration 
made a powerful impression on the engineers 
attending. Lew Wetzel, then vice president, 
engineering, for the National Association of 
Broadcasters, told BROADCASTING after 
viewing the demonstration: "It was just out- 
standing. You could stand three feet in front 
of the monitor and not see any lines at all:" 

So much information was crammed in 
HDTV signals that 30 mhz of spectrum 
space -five times the six mhz bandwidth 
used in transmission of the present U.S. stan- 
dard NTSC (525/60, 4:3 aspect ratio) -was 
needed to broadcast them. To make HDTV 
broadcasting practical, NHK researched 
bandwidth -compressing techniques that led 
to the development 
of the Muse system, 
which put 1,125/60 
pictures into a band- 
width of 8.1 mhz. 

Muse is the only 
HDTV transmission 
system that has been 
tested with hard- 
ware under actual 
broadcasting condi- 
tions as opposed to 
computer simula- 
tions and closed -cir- 
cuit tests under lab- 
oratory conditions 
that have been dem- 
onstrated in com- 
peting transmission 
proposals. 
winter, Mus was 
demonstrated in 
Washington during 
an over -the -air 
transmission test 
sponsored by the NAB and the Association of 
Maximum Service Telecasters (AMST) 
(BROADCASTING, Jan 12.). 

NHK's timetable, in cooperation with the 
Broadcasting Technology Association (BTA, 
the Japanese equivalent of the U.S.'s Ad- 
vanced Television Systems Committee), is to 
work toward putting several types of HDTV 
production equipment on the world market in 

1989, including high= sensitivity cameras, 
digital videotape recorders, base band cas- 
sette VTR's and others. For consumer use, 
rear projection display units and Muse -to- 
NTSC converters for conventional TV's will 
also be sold in 1989. By 1990 the plan calls 
for the introduction of Muse TV receivers, 
videodisks and VCR's. In a written statement 
submitted to the House Telecommunications 
Subcommittee during congressional HDTV 
hearing earlier this month (BROADCASTING, 
Oct. 12), Masao Sugimoto, controller engi- 
neer, engineering administration, of NHK's 
department of new media development, said, 
"We expect to have 100,000 receivers avail- 
able to consumers in Japan and the United 
States in 1990 and 500,000 in 1991." By that 
time, NHK also expects to be sending Muse 
signals to the United States by satellite. 

But large obstacles stand in the way of 
Muse transmission ever being accepted as a 
U.S. terrestrial transmission standard. Al- 
though the Japanese have been able to com- 
press Muse into 8.1 mhz, Muse is still incom- 
patible with NTSC's six mhz limit. All 
television receivers now in U.S. consumer 
use (an estimated 130 million sets worth 
about $80 billion of consumer spending ac- 
cording to AMST), would be unable to pick 
up the Muse signal. In a 26 -page report sub- 
mitted to the House Telecommunications 
Subcommittee at the time of the hearings, 
Sugimoto wrote on the importance of devel- 
oping "a low -priced converter for the NTSC 
receiver...for compatibility with convention- 
al systems...The converted 525/60 picture 
quality is somewhat better than a normal 
NTSC." However, the regulatory battle in- 
volved in restructuring the TV dial to eight 

spectrum to transmit Muse or one of the other 
advanced TV terrestrial broadcasting propos- 
als. In response, the FCC issued a notice of 
inquiry and call for comments on HDTV 
technology last July. The commission also 
formed an advisory committee to make rec- 
ommendations on what spectrum allocation 
moves would be needed to insure the intro- 
duction of advanced TV systems in the U.S. 
(BROADCASTING, Oct. 12). 

The UHF spectrum broadcasters seek to 
protect has been the subject of a proceeding 
for reallocation to land- mobile services since 
1985. The FCC recently decided to delay ac- 
tion on the proceeding until the commission 
receives recommendations from the HDTV 
advisory committee (BROADCASTING, Oct. 
19). Submission of the first recommendations 
is expected six months after the group's first 
meeting, scheduled for Nov. 17. During the 
Telecommunications Subcommittee hearing, 
John B. Richards of the Land- Mobile Com- 
munications Council, Chicago, said that ser- 
vice "must use radio spectrum for mobile 
communications. We cannot 'hard wire' the 
nation's vehicles with cable or fiber optics." 

Also competing for spectrum space is a 
group called Radio Telecom and Technology 
Inc., a Cerritos, Calif. -based firm that is de- 
veloping a broadcast interactive television 
technology it calls "T- NET." Although the 
company had no representative at the sub- 
committee hearing, Peter Tannenwald of the 
Washington law firm, Arent, Fox, Kintner, 
Plotkin & Kahn, which represents KIT, sub- 
mitted a letter to the committee on the day of 
the hearing. He wrote that T -NET "permits 
the two -way wireless transmission of data on 
previously unusable television channels first 

adjacent to, and in 
the same market as, 
an operating VHF 
or UHF television 
station...T- NET's- 
two -way interac- 
tive television is 
unquestionably a 
major ATV en- 
hancement, just as 
much as the high - 
resolution picture 
and high -fidelity 
sound enhance- 
ments known as 
high -definition 
TV." 

from HDTV commercial for Reebok footwear, on a 16:9 screen. 

mhz channels and forcing all consumers to 
buy converters or new Muse sets could be 
difficult to win. 

Another obstacle for Muse is the competi- 
tion for the added spectrum space that would 
be needed to broadcast it over the air. NAB, 
AMST, and other voices from the broadcast- 
ing industry have lobbied both the FCC and 
the Congress to reserve the needed UHF 
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o 
One solution to the 
problem of incom- 
patibility with 
NTSC receivers has 
been proposed by 
William Glenn, di- 
rector of the New 

York Institute of Technology's Science and 
Technology Research Center in Fort Lauder- 
dale, Fla. Glenn's proposal is to send high - 
definition pictures by supplementing a sta- 
tion's regular six mhz of bandwidth with a 
three mhz augmentation channel from the 
UHF band containing the extra signal infor- 
mation. with the proper circuitry would com- 
bine the signals from the two channels to re- 



icircan Goes 1b Hollywood! 

Buck Evans 
Director of Engineering 

Frank Grill 
Station Transmitter Supervisor 

Two years ago, KHJ -TV management decided they had 
to upgrade their facilities in Los Angeles. 
Buck Evans, Director of Engineering, and Frank Grill, 
Station Transmitter Supervisor, reviewed the latest 
transmitter specifications available from the leading 
manufacturers. They then established their own criteria 
for the system they wanted and called for bids. 
After a thorough evaluation of the competing proposals, 
Larcan was selected to supply two parallel 30 KW 
transmitters along with a state -of- the-art Larcan 
contactless RF output switcher. 
The system has now been operating flawlessly for over 
18 months. Buck and Frank are delighted with the whole 
Larcan system. "Several cable operators and TV Service 
Associations use our signal as the standard for 
measuring picture and stereo quality!" says Buck. "We 
can provide cable coverage over 100 miles completely 
noise -free." 

For more information on Larcan's outstanding line of 
quality VHF and FM television transmitters, contact 
LDL Communications, Inc. 

LDL is dedicated to serving the broadcast industry's 
transmitter site requirements with state -of- the-art 
transmitters, contactless switchers, antennas, combiners 
and towers, plus complete installation services. 

laBIANC 
LDL COMMUNICATIONS, INC. 

14440 Cherry Lane Court, Suite 201, Laurel, MD. 20707 
TEL: (301) 498 -2200 FAX: (301) 498-7952 TELEX: 821569 



ceive the improved images. All conventional 
NTSC sets would receive the six mhz signal 
from the primary transmitter and, according to 
Glenn, would present the same level of quality 
as is seen today. 

The number of scanning lines used in the 
Glenn system would be 1,125, displayed ei- 
ther progressively or interlaced, with pro- 
gressive scanning being Glenn's preference. 
There would be 900 lines of vertical resolu- 
tion and 800 lines horizontal. The proposed 
aspect ratio for the system is 5:3, although 
Glenn claims that the 16:9 ratio of the NHK 
system could be installed if broadcasters find 
it desirable. 

Furthermore, Glenn claims that new 525 - 
line sets capable of receiving the primary six 
mhz signal would pick up better pictures than 
today's sets. Processing techniques at the 
transmitter would produce fewer color and 
luminance defects, better horizontal resolu- 
tion and a slightly wider aspect ratio (3:4.4). 

For about two years, the Glenn system has 
been displaying a closed- circuit version. A 
transmitter, receiver and other equipment for 
broadcast delivery are now under construc- 
tion. Laboratory testing of that equipment is 
expected to begin before the end of the year 
with testing under actual broadcasting condi- 
tions to begin in early 1988 in cooperation 
with ATSC. 

Standing in the way of development of 
Glenn's system is funding. Work at NYIT's 
Fort Lauderdale facility is carried out by a 
staff of 22 with most money for the project 
coming from the school. Other grants have 
come from associations such as NAB, AMST 
and the Electronic Industries Association, but 
they are small compared to the resources 

available to competitors. Glenn's wife, Ka- 
ren, who represented the NYIT at the Telcom- 
subcom hearing, accepted praise from Repre- 
sentative Don Ritter (R -Pa.). "On a 
shoestring they have gone up against the be- 
hemoths of this industry," Ritter said. 

William Glenn told BROADCASTING that 
one advantage his system has over many of 
the other proposals is that it is about seven 
years old and in its fifth generation. "In spite 
of the fact that our funding level is pretty low 
compared to RCA and Philips, we've had a 
pretty good head start," Glenn said. As for 
competing with Muse, Glenn said, "we get a 
little better resolution," and he added that his 
system's compatiblity with NTSC sets was an 
advantage. 

A similar two -channel system has been 
proposed by North American Philips Corp. 
The company calls the system HDNTSC and 
describes the two channels in terms of NTSC 
and augmentation signal packages (NTSC -SP 
and A -SP). Like the primary signal in the 
Glenn system, NTSC -SP is equivalent to the 
conventional 525 /60 NTSC signal. A -SP has 
information to add side panels increasing the 
aspect ratio from 4:3 to 16:9. According to a 
"white paper" released in September by sci- 
entists at Philips Laboratories, Briarcliff 
Manor, N.Y., " HDNTSC supports CD -qual- 
ity digital stereo sound, while retaining the 
analog sound channel of NTSC." 

Last spring, Philips announced the devel- 
opment of a companion system to go with 
HDNTSC, HDMAC -60 (high -definition 
multiplexed analog component television 
with a 60 -hertz field rate). HDMAC -60 is 
designed to transmit the same amount of in- 
formation as HDNTSC via satellite. The sys- 

tem, which was explained in detail for the 
first time in last month's white paper, uses 
bandwidth reduction techniques to increase 
cost effectiveness. It is "intended for satellites 
transmission over the same type of single 
transponder as conventional, lower- resolu- 
tion MAC systems," the paper says. 

The most common criticism of the Philips 
proposals is that although both HDNTSC and 
HDMAC -60 widen the TV screen and greatly 
improve sound, they transmit only 525 pro- 
gressive scanning lines and 480 lines of both 
horizontal and vertical resolution. Critics say 
that systems without Muse -level resolution or 
something near it cannot be accurately called 
"high- definition television." But Philips ar- 
gues that its strategy is to provide a slower, 
more cost -effective method of evolving into a 
high- definition future not only for terrestrial 
broadcasters and consumers, but for cable, 
direct -to-home broadcasting from satellites 
and fiber optic industries as well. 

"Recognizing the fundamental differences 
between Japan, Western Europe and the Unit- 
ed States, we believe a worldwide HDTV 
emission standard is unlikely," the white pa- 
per states. Because national interest is likely 
to be the basis of standards decisions around 
the world, Philips claims that North Ameri- 
can interests will resist adoption of a system 
that renders billions of dollars worth of terres- 
trial broadcasting, cable, satellite and con- 
sumer equipment obsolete. According to the 
paper, "NTSC will remain an important 
broadcast service well into the 21st century. 
Therefore, we conclude that for the terrestrial 
broadcast and CATV environments, cost -ef- 
fective compatibility with NTSC and its six 
mhz channel spectrum plan is a critical re- 

Reaction to NBC's ACTV 
As it promised Oct. 1 when it announced the development of its 
advanced compatible television system (ACTV) (BROADCASTING, 

Oct. 5), NBC presented a computer simulation of the system 
during a Canadian HDTV conference in Ottawa the following 
week. 

According to NBC, the system, which was developed jointly 
by the David Sarnoff Research Center and General Electric /RCA 
Consumer Electronics, will transmit over -the -air video pictures 
enhanced to 1,050 scanning lines inside the six mhz band -width 
of the existing NTSC system. Observers at the Ottawa collo- 
quium were impressed by the simulated pictures but said many 
questions about the feasibility of the system remain. 

At a congressional hearing earlier this month in Washington 
(BROADCASTING, Oct. 12), Steve Bonica, NBC's vice president of 
engineering, said all hardware that would go into the system has 
been designed by computer and that all pictures shown at the 
demonstration in Canada were based upon how the system 
would appear using that equipment. The hardware is now being 
developed and should be ready for testing in mid -1988, Bonica 
said. 

National Association of Broadcasters engineer Ben Crutch- 
field, who will be one of the chief researchers at the NABs 
Broadcast Research Center, which will work on testing and de- 
velopment of HDTV systems, said the NBC simulation provided 
"nice pictures. It was a lot better than NTSC and not as good as 
straight HDTV- somewhere in between." But he said he was 
interested in seeing the results of transmission tests, to find out 
whether the pictures are as good under normal broadcasting 
conditions and whether the NBC system would degrade pic- 
tures on NTSC sets. 

After viewing the Ottawa demonstration, an FCC engineer, Bill 
Hassinger, found ACTV "pleasing to look at." But he said he 

could not fully evaluate it until the system is out of the computer 
simulation phase. "There's a vast difference between presenting 
something in that form -what you should see if everything works 
ideally -and being able to do it with the hardware." One feature 
that will need more development in ACTV, Hassinger said, is 
sound. "The sound is the same as conventional TV sound, and 
the feeling is that high definition has to have better sound to 
accompany it," he said. 

"For the past year we've been talking about some of the obvi- 
ous improvements one can make in NTSC...The NBC system 
incorporates a couple of those ideas," said Richard Iredale, 
inventor of the Del Rey single -channel system (see page 73). He 
pointed to the differences between the NBC system and his 
system. "They have a different technique for putting the wider 
aspect ratio in the picture. Whether that is the final solution or 
whether it is one using a different approach will be hammered 
out over the next couple of years," Iredale said. But overall, he 
was glad to see a serious effort to improve quality within one 
channel. "The most exciting thing for me personally was to 
watch people's eyes being opened to the possiblities of regular, 
old NTSC," he said. 

William Glenn, who developed the New York Institute of Tech- 
nology's two-channel system, said ACTV is "basicly an en- 
hanced system. Its not high definition." He said that one of the 
big differences separating NTSC, enhanced systems and HDTV 
is the degree of increase in screen size with retention of sharp 
resolution. "If your present living room TV receiver uses a 20- 
inch display, which is typical for what people want, the RCA 
system would allow you to use maybe a 25- to 26 -inch display 
with the same apparent sharpness. A high- definition system 
would allow you to use maybe a 40- to 45 -inch display and have 
it look sharp," he said. 
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quirement for an advanced television system 
implementation." 

Like the Glenn system, Philips claims the 
two -channel HDNTSC system will save con- 
sumers the cost of buying new TV's and vi- 
deocassette recorders right away. The 
HDMAC -60 signal received by a cable sys- 
tem, according to Philips, will be transmitta- 
ble on conventional cable equipment with the 
addition of a descrambler, decoder and trans - 
coder equipment at the headend. Home satel- 
lite dish owners will be able to receive 
HDMAC -60 signals with the installation of 
similar equipment. Philips has also devised a 
plan to use the HDMAC -60 signal in a broad- 
band -ISDN fiber optic network. 

According to Arpad Toth, principal re- 
search scientist at Philips Laboratories and 
one of the white paper authors, both 
HDNTSC and HDMAC -60 will be tested 
with prototype hardware next year. He could 
not give an exact date, but said "it's a very 
good assumption that [it will happen] before 
October 1988." 

Toth said that the Philips system is "not at 
all" far behind Muse. He said that the corn - 
parison between them must consider "what 
are the merits of the two systems." Philips's 
key merit over Muse, he said, is the Philips 
philosophy of compatibility "which is recog- 
nizing the value of the television receivers 
and VCR's in the home and recognizing the 
value of the equipment out in the field in this 
country." Also, Toth said that Muse HDTV 
products going on sale in the early 1990's will 
be first generation samples and that "the real 
market is coming a few years later." There- 
fore, Philips has plenty of time to demon- 
strate its system and North America has plen- 
ty of time to find a transmission standard, he 
said. 

o 
The one -channel option 

Although the Glenn and Philips proposals 
would solve the problem of NTSC receiver 
compatibility, neither solves the problems of 
using extra UHF spectrum. To solve this, 
some have been exploring the possibilities of 
improving TV transmission within the six 
mhz limit of the NTSC channel. 

NBC recently proposed such a system 
(BROADCASTING, Oct. 5). Its advanced com- 
patible television system (ACTV), jointly de- 
veloped by the David Samoff Research Cen- 
ter and General Electric /RCA Consumer 
Electronics, was shown in a computer simu- 
lation form during an HDTV colloquium in 
Canada earlier this month (see page 72). 
Demonstrated was a picture with 1,025 scan - 
ning lines and a 5:3 aspect ratio. 

The ACTV system would use time com- 
pression and expansion techniques to broad- 
cast a four -component signal in a single chan- 
nel. The first component would be the 
primary NTSC signal with a time expanded 
center panel and two time compressed side 
panels. The second component would send 
time expanded side panels to provide for the 
wider aspect ratio. The third and fourth com- 
ponents would provide extra horizontal and 
vertical resolution. Special ACTV wide 
screen receivers would decode the four com- 
ponents for the enhanced picture while NTSC 
sets would receive a 525 -line picture. 

Another one -channel system was proposed 

at the 1986 SMPTE conference in New York 
by the Del Rey Group of Marina del Rey, 

Calif. The Del Rey Group was founded by 
Richard J. Iredale, a former executive of Ap- 
ple Computer, who entered the advanced TV 
field convinced that some day a transmission 
system will be devised sending true HDTV on 
one channel. 

Iredale's system, as it now stands in labora- 
tory software form, has 828 progressive scan- 
ning lines with about 770 lines of vertical 
resolution and about 790 horizontal. The as- 
pect ratio, at 14:9 is meant to be a compro- 
mise between NKH's 16:9 and NTSC's 4:3. 

Funding for the Del Rey system, as it is for 
the NYIT system, is in short supply. "Money 
is always a problem for an organization like 
ours and Dr. [William] Glenn's," Iredale told 
BROADCASTING. However, he said he had re- 
ceived "interesting feedback" from some for- 
eign investors. "There are other possibilities 
too. Things have changed a great deal over 
the past six months," he said. 

Hardware for the Del Rey system is still far 
in the future. In the spring, Iredale said, there 
should be a computer simulation similar to 
NBC's ready for demonstration. The devel- 
opment of prototype equipment will depend 
on the availability of funding. 

"If the question is how can one compete on 
a budget where people are putting in hun- 
dreds of millions of dollars, I don't think it's 
necessary to spend that money," Iredale said 
on competing with NHK. "Certainly you 
have to spend more than a couple hundred 
thousand or a few million but I don't think 
you have to spend in the magnitude that I 

think that NHK has in the past 20 years." 
For broadcasters who have seen demon- 

strations of 1,125/60, the single -channel 
question may be: "Is it good enough ?" NBC 
admits that ACTV is a temporary solution. In 
his statement during the House hearing, Ste- 
ven Bonica, vice president, engineering for 
NBC, said that the network would support 
efforts to reserve UHF spectrum for HDTV 
broadcasting. The single -channel approach, 
he said, holds the same advantage as that 
claimed by the Philips systems, allowing the 
various video media a cost- effective way to 
evolve into HDTV. "We envision true high - 
definition television service becoming a reali- 
ty at some point in the future, and we believe 
that ACTV is the foundation that will begin 
the evolutionary process to reach that goal," 
Bonica said. 

Iredale told the Congress that it "would do 
well to encourage the development of both 

single and multichannel approaches." He told 
BROADCASTING that regardless of the high - 
definition issue, he wished the FCC would 
take the attitude that "it would be great to 
keep these extra channels for broadcasters be- 
cause consumers want more channels." 

o 
Other players 

Although proposing no transmission systems 
of their own, other organizations will influ- 
ence which system, if any, will become the 
standard. 

With most of the work toward developing 
an HDTV studio standard completed, the Ad- 
vanced Television Systems Committee will 
focus more attention upon terrestrial trans- 
mission. ATSC's T3S4 specialists group in- 
vestigating HDTV transmission has begun 
testing possible interference involved in two - 
channel broadcasting with the recent start -up 
of a UHF transmitter that will be used in 
cooperation with a Washington VHF station 
(BROADCASTING, Oct. 12). By mid -1988 the 
group, chaired by NAB engineer Ben Crutch- 
field, will begin testing individual proposed 
systems as prototype hardware for them be- 
comes available. 

NAB, which has conducted research 
through its HDTV task force, has expanded 
its commitment to development by announc- 
ing the formation of the Broadcast Technol- 
ogy Center, a for -profit broadcast technology 
lab. The first assignment for the center will be 
HDTV research (BROADCASTING, Sept. 28). 
NAB, along with AMST, has been active in 
the battle to preserve spectrum for broadcast- 
ers. 

The Massachusetts Institute of Technology 
has also researched HDTV transmission 
through William F. Schreiber, director of 
MIT's Advanced Television Research Pro- 
gram. Speaking for himself, Schreiber told 
the Telecommunications Subcommittee that 
he shared Iredale's vision that one day it will 
be "possible to achieve true HDTV within a 
single independent channel." The Advanced 
Television Research Program is funded by the 
Center for Advanced Television Studies 
(CATS), an organization founded in 1983 by 
nine companies that each made three -year, 
$300,000 commitments to form an advanced 
TV research facility at MIT. The eight com- 
panies now involved in the second round of 
three -year contracts are: ABC, NBC, Time 
Inc. (owner of Home Box Office), the Public 
Broadcasting Service, Ampex, Thxtronix, 
RCA, Zenith and Kodak. 

Cable and HDTV: getting its say 
Industry tries to get a handle 
on compatibility, standards problems 

The cable industry may not be the leader in 
bringing high -definition television to 
American viewers, but it doesn't want to be 
a follower either. 

Like broadcasters, cable has a lot to gain 
by presenting greatly improved picture qual- 
ity to viewers. As the ferocity of the pro- 
graming battles increases among the media, 
anything that would give one a competitive 
advantage over another draws interest, espe- 
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cially if one beats the other to the same 
punch. If HDTV is going to mean more and 
better satisfied subscribers, cable doesn't 
want to be left out in the cold. But if the cost 
is high, and the technology does not turn out 
to be as ground breaking as its proponents 
say and is laden with problems, cable opera- 
tors don't want to be left holding the bag. 

In theory, cable is the perfect vehicle for 
high -definition television. The large channel 
capacity on systems would make it easier for 
HDTV signals requiring more than six mhz 



bandwidth to get to subscriber's homes than 
on over -the -air television. In addition, the 
potential for fiber optics to deliver more and 
better quality signals enhances cable's 
HDTV possibilities. 

At the same time, fiber optics, which 
would gib a operators more channel capacity, 
remains a n expensive and untested technol- 
ogy, its promoters notwithstanding. And 
sending an HDTV signal down a coaxial ca- 
ble line, especially a signal that required 
more than six mhz of bandwidth, would 
force operators to find more channel space 
or dislodge some existing services. On sys- 
tems with small channel capacity, that could 
be a problem. It would also be a problem for 
systems that are in the middle of upgrading. 
Rebuilds are expensive enough without the 
prospect of rebuilding again. 

Added to the wire dilemmas are the possi- 
ble problems integrating HDTV signals into 
a consumer's present TV- VCR -cable con- 
verter- descrambler setup. Cable operators 
do not want to go through the headaches they 
encountered when cable -ready television 
sets and VCR's were incompatible in the 
home, creating consumer resentment that 
more often than not the cable operator was 
forced to bear, -especially in instances when 
the VCR beat cable into the home. 

The National Cable Television Associ- 
ation's engineering committee has been 
looking at HDTV in earnest over the past 
three or four years. Four months ago, NCTA 
formed an HDTV subcommittee to look into 
the compatibility, standards and general en- 
gineering questions surrounding HDTV. 
(That subcommittee is also looking at how 
super VHS can be used by cable.) With the 
competing HDTV systems, there are "im- 
mense complexities" associated with the 
HDTV -cable issue, says Wendell Bailey, 
vice president, science and technology, 
NCTA, and NCTAs committees are charged 
with sorting it all out. "There are wheels 
within wheels," he said. And every time 
there is an HDTV meeting, Bailey said, it 

seems there are more questions than an- 
swers, a situation he says that "will go on for 
some time." 

The production component questions for 
cable surrounding HDTV are largely settled. 
NCTA has endorsed the NHK -HDTV pro- 
duction standard that is being used by some 
producers. Larger questions loom, however, 
on transmission and display, said Bailey. The 
latter -how best to integrate HDTV into ex- 
isting TV- VCR -cable ready sets -Bailey 
said, will be more the province of equipment 
manufacturers. What NCTA and its commit- 
tees are primarily focusing on are the com- 
patibility and standards questions relating to 
cable transmission. 

'No weeks ago, the association an- 
nounced the formation of an HDTV commit- 
tee chiefly composed of top -level multiple 
system operators. It will be chaired by Tele- 
Cable President Richard Roberts, who said 
the committee will try to reach "a consensus 
on the policy and technical considerations of 
HDTV as they relate to the cable industry." 
Bailey said that committee will study the 
same issues as the HDTV subcommittee, but 
from a policy perspective. What effect 
would there be in adding another box to a 
subscriber's set? How would several HDTV 
standards affect their delivery by cable oper- 
ators? What added costs are involved with 
any particular chosen standard? 

That cable is in over 50% of homes "cries 
out" for the inclusion of input from both the 
cable industry and the broadcast industry in 
any decisions that the government's advisory 
committee take into account, said Roberts. 
"We want to be sure the standards that are 
adopted to the extent possible take into ac- 
count the needs and desires of the consum- 
ers." But he hasn't come to any conclusions 
on the compatibility problems. "All those 
elements have to be carefully examined," he 
said. "We haven't reached the point where 
we can give you a laundry list." 

That committee is expected to help 
heighten the awareness of HDTV among ca- 

HBO pushes ahead on HDTV 
Home Box Office has been the cable industry programing leader in trumpeting 
HDTV, spending more time and energy to date in getting the word out than in any 
HDTV programing ventures. Finding the right vehicle for HDTV program introduction 
is on the drawing boards at HBO, but running it on the service is several years away. 

HBO is looking at early HDTV vehicles from both its original programing division 
and its HBO pictures division. Ed Horowitz, senior vice president, technology and 
operations, said the pay service is timing its first HDTV production for the introduc- 
tion of HDTV television sets in the U.S. And HBO's best guess on that date is about a 
year after the sets are introduced in Japan, expected in 1990. 

And while HBO continues demonstrating HDTV to cable operators, it is also talking 
with television set manufacturers. "We are advocating for the first time in history" said 
Horowitz, "that manufacturers sit down with the cable industry to build a totally 
compatible television set." Horowitz said in preliminary discussions with manufactur- 
ers their initial response was uniformly familiar -those from abroad did not realize 
how big cable is, reaching 50% of U.S. homes. HBO has made the further pledge 
that if manufacturers agree to a standard, HBO would begin transmitting in that 
standard, whatever it may be, if 50% of cable operators commit to carrying HDTV 
That is one reason why HBO is heavily involved in HDTV demonstrations, such as 
one at HBO headquarters in New York last week. Broadcasters, said Horowitz, have 
been seeing HDTV demonstrations at NAB conventions for four years. HDTV has 
only been out in front of the cable industry for a year, he said, and changing attitudes 
takes time. 
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ble operators. Many in the industry, includ- 
ing NCTA, are unhappy with the low num- 
ber of cable representatives named to the 
FCC's blue -ribbon advisory committee on 
HDTV that was announced several weeks 
ago. Of the 23 members, only Trygve Myh- 
ren, chairman and chief executive officer of 
American Television & Communications; 
Joseph Collins, president, Home Box Of- 
fice, and frank Biondi, president and chief 
executive officer of Viacom, come directly 
or indirectly from the cable ranks. That has 
caused a ripple of resentment within the in- 
dustry and has galvanized efforts to make 
sure cable has a hand in HDTV standards 
decisions. 

Cable operators have always known that 
HDTV loomed on the horizon, but only re- 
cently has the issue shifted from the back 
burner to the front burner. 

Myhren said "clearly there is a recogni- 
tion that HDTV is going to happen [and] 
we'd like to have some influence on it." But 
the cable industry has not come to any con- 
clusions as to what the best system is, he 
said. "We don't have a final position on pre- 
cisely how it should be engineered," he said. 
Part of the reason is the link between engi- 
neering and economics. Cable wants to see 
"what best significantly enhances the clarity 
and appeal of television pictures while at the 
same time not causing any more abrupt dis- 
ruption than necessary" 

Timothy Neher, president of Continental 
Cablevision, echoed those thoughts. He said 
Continental is "very interested in the possi- 
bility of HDTV [and] anything that may give 
cable a competitive advantage." But he 
wants to see what the pictures look like and 
determine how HDTV would fit into cable's 
economic structure before giving it an en- 
dorsement. 

And although Myhren was concerned 
about having too few cable officials on the 
FCC panel, he said, "we have faith that pub- 
lic policy makers won't overlook" cable's 
role in delivery HDTV signals. The nation's 
largest cable operator, Tele- Communications 
Inc., "is anxious to play a more significant 
role in the federal policymaking effort," said 
Bob Thomson, TCI vice president, govern- 
ment affairs, in addressing the question of 
cable's representation on the FCC commit- 
tee. 

Thomson said TCI "is very interested in 
HDTV over the long haul," but at the point 
"when it becomes technically feasible." He 
said TCI engineers are studying the technol- 
ogy, but the company, in the near term, is 
focusing its efforts on helping NCTA's push 
to find "interim solutions" to compatibility 
and channel capacity questions. 

But when HDTV becomes a reality, there 
is the feeling that the cable industry will do 
what is necessary, technically and economi- 
cally, to bring it to their subscribers. "The 
cable industry will spend the kind of money" 
needed to make HDTV work, said Myhren, 
but "[they] won't spend any more than nec- 
essary to make the transition." Cable opera- 
tors spent a large amount of money on plant, 
programing, channel capacity and service 
after the 1984 act was implemented, Myhren 
said. "Given another opportunity to improve 
the consumer's lot here," he said, "the cable 
operator will do it." 



Solid as 
a Sony 

f. 

Sony videotape has a 
rock -solid reputation as the 
toughest you can buy. 

One word sums up everything we tried 
to achieve with Vl -K videotape: durability. 

From its cross -linked binder system 
to its adhesive base film, it was 
perfected for the real world 
of constant jogging, still 
frame editing, shuttling... 
and deadlines. 

And its ultrafine 
Vivax' magnetic particle 
formulation was made to 
deliver astonishing picture 
quality, higher stability 
and optimum S/N ratio 
with the lowest headwear 
rate of any major one -inch 
videotape. 

SONY 

What we did for Vl -K benefitted BCT 
Betacam® too, resulting in trouble -free still 
frame editing, totally reliable repeated 
playback and worry -free long -term storage. 

And new Sony BRS and XBR U- matic® 
cassettes have all of the above plus the new 
Sony Carbonmirror" back coating, as well 
as Sony's anti -static shell, which we intro- 

duced in BCT Betacam. They deliver 
a new level of durability, runability 
and especially fewer dropouts. 

So, after all, Sony professional 
videotape is just like any other 
Sony: standard -setting video 
and audio with a "solid as a 
rock" reputation. That's why 

it's the only videotape 
you can treat like a Sony. 

UNY 

%SA 

SONY 
THE ONE AND ONLY 

-c 1987 Sony Corporation of America. Sony. Vivax. Betacam. U -matit. Carbonmirrot and The One and Only are tr,ni. -.. 



Hollywood on HDTV: enthusiastic but cautious 
Producers are looking forward to 
new technology's advances, but say 
much needs to be done before studios 
make a major investment in new gear 

As high -definition video production matures 
and evolves into a technological force, some 
of Hollywood's major studios are participat- 
ing in HDTV experiments that could eventu- 
ally lead the TV and movie industry to turn to 
tape more often than they do to today's 
35mm film. But none of the majors want to 
risk the heavy capital investment required to 
make high -definition episodic hours, sit- 
corns or big -budget theatrical features just 
yet. 

For the switchover to occur, studio execu- 
tives say they want to see some improve- 
ments in HDTVequipment, the adoption of a 
worldwide standard agreeable to broadcast- 
ers, producers and manufacturers, the mass 
production of affordable HDTV sets, and a 
lessening of resistance from Hollywood film 
unions. 

Both enthusiasts and skeptics about 
HDTV agree the changes are a few years off. 
So for the moment, the domestic market is 
limited to two small independent video pro- 
ducers. Most of their work so far has been 
limited to music videos, television commer- 
cials, short features and industrial films, but 
recently they have entered the theatrical are- 
na. And one, 1125 Productions, with pro- 
duction facilities in Paris and New York, is 
negotiating several commercial television 
development deals and plans to open another 
studio in Hollywood in the next year. 

Worldwide, there are fewer than a half - 
dozen producers experimenting with the 
process. The foreign HDTV picture has also 
been focused on advertising and videos, but 
there are encouraging signs for high- defini- 
tion backers: The Canadian Broadcasting 
Corp. and the Northernlight & Picture Corp. 
are co- producing a 14% -hour, $9- million 
television miniseries called Chasing Rain- 
bows that has just completed shooting. Also, 
RAI (RadioTelevisione Italian) has complet- 
ed "Julia, Julia," a big- budget theatrical 
movie starring Kathleen Turner and Sting 
that is due to be released here early next year. 

Sony Corp., developer of the predomi- 
nant high -definition video system (HDVS) 
in this country, is attempting to break the 
bottleneck in Hollywood by offering a large 
discount on the sophisticated gear to the pro- 
ducers of the Canadian mini -series. The 
company hopes to show the television and 
movie industry the advantages of the new 
equipment outweigh its liabilities. But the 
manufacturer knows acceptance by the tele- 
vision and movie industry is a long way off. 

"When you go to the major studios, you 
are dealing in an environment where film 
has a long, long history" said Craig Tanner, 
Sony's HDVS business manager. "The peo- 
ple, the unions, the craftsman and the artists 
are all well entrenched with film technology. 
Having not had much experience even with 
standard video, it's quite a leap for them to 
go from film to high -definition video." 

Mel Harris, television group president for 

Studio of 1125 Productions 

Paramount Studios, said he can see many 
uses for high definition in programing even- 
tually. Like many production community ex- 
ecutives, however, Harris is on the side of 
caution: "Why go risk a significant amount 
of capital on something that you're not yet 
sure anybody can watch, except for you and 
your friends in the screening room ?" 

Harris, who has worked with a consultant 
for the past two years to study various 
HDTV systems for use in all areas of televi- 
sion production, and has contributed to ex- 
periments around the world, said none of the 
major producers are going to rush out and 
buy the HDTV equipment until the best pos- 
sible equipment and distribution process 
have been developed. The demonstrations of 
high -definition production that Harris and 
other studio executives have seen "still leave 
a lot to be desired," he said. 

"I don't know anybody really who is 
clamoring to use it, although there is a lot of 
interest," said Richard Stumpf, vice presi- 
dent of engineering and development for 
Universal City Studios. Stumpf has urged 
the manufacturers to put the cameras in the 
hands of some of the studios to get the equip- 
ment into use. "Nobody in Hollywood is 
going to buy it," he said. 

Technically, high -definition tape is not as 
sensitive as film, the motion is uneven and 
the equipment is not as portable as standard 
film cameras, according to Stumpf. 

Another factor is cost. A small -scale high - 
definition production would cost a minimum 
of $2 million to $3 million for cameras, re- 
corders and other related equipment, accord- 
ing to Stumpf. The studios can just as easily 
rent their film cameras for much less, he 
said. 

"HDTV, particularly in its current form, is 
problematic enough that I'm beginning to 
feel it's almost self destructive," said Harry 
Mithias, a consultant for Pan -O- Vision, 
which leases most of the film cameras to the 
studios. He cites the problems with the cam- 
eras' sensitivity to light, dynamic range, res- 
olution, and what he sees as the politics in- 
volved in setting an international standard. 

"The people who are marketing HDTV are 
trying to please everybody at once with one 
standard that could be acceptable all over the 
world," he said. "In doing that, they end up 
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not making everybody completely happy 
and the people who are suffering most are 
those in the motion picture industry." 

Sony and other manufacturers are work- 
ing to improve the high- definition gear so 
that each new generation is easier to use. 
Ikegami Electronics (USA) Inc., for in- 
stance, is counting on favorable reaction 
from Hollywood when it introduces what it 
calls the "next generation" in high -definition 
cameras, the EC -1125, at the Society of Mo- 
tion Picture and Television Engineers techni- 
cal conference and equipment exhibit open- 
ing Saturday (Oct. 31) in Los Angeles (see 
page 82). "It should lend more credence to 
HDTV production," said Phil Godfrey, the 
company's director of engineering. The high 
performance camera is lighter and more por- 
table than those currently in use, he said. 

If the new lightweight camera lives up to 
its promise, producer John Rich, who pio- 
neered today's internal videotape editing 
techniques when he directed AU in the Fam- 
ily in the 1970's, said use of high -definition 
equipment will increase by independent pro- 
ducers. "I think you are in for the kind of 
revolution that occurred between black and 
white changed to color, the kind of revolu- 
tion that occurred when the VCR came in 
and... when we went from 78 rpm to 45 and 
331/2 disks," he said. 

Working with tape would be much 
cheaper than with film, he said, because it 
would eliminate film developing and most 
studios' optical departments. And the tape is 
reusable. 

Once high -definition production becomes 
more commonplace, Mithias argues users 
can expect to see the rental price for the 
equipment climb often. Since it is a new 
technology, he said the equipment will grow 
obsolete every six months. 

But there are numerous advantages to 
high- definition production. The picture that 
results from a high- definition, 1,125 -line 
camera, Stumpf said, "looks a heck of a lot 
better" on a conventional 525 -line set than 
pictures shot by a standard 525 -line film 
camera. On an HDTV set, he said, the elec- 
tronic image produces a 35mm -like quality 
picture. 

The system is also advantageous in shoot- 
ing high quality mats, the process used to 
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insert another background over a blue or 
green screen, which producers say works 
well in period pieces shot on location. The 
system is also adaptable to electronic editing 
and compositing processes, and is useful for 
many in- studio special effects. "It could be a 
superior production tool," Stumpf said. 

Marty Katz, senior vice president of mo- 
tion picture and television production for 
Walt Disney Pictures, agreed. "The prob- 
lems are minor in relationship to the poten- 
tial value," he said. 

Disney, according to Katz, is considering 
utilizing HDTV in the not -too -distant future 
at its theme parks. Before the studio would 
consider using high definition for television 
and movie production, Katz said he wants to 
see more research and development from the 
inventors, more affordable equipment and "a 
lot of work to get receivers out there at an 
affordable price." 

To prove that high definition is already 
workable, Sony Corp. of Canada gave a 
huge discount to the Canadian Broadcasting 
Corp. for its production of the mini -series, 
Chasing Rainbows. Mark Blandford, the ex- 
ecutive producer, said the CBC and its part- 
ner, Northernlight & Picture Co., are mak- 
ing the world's first mainstream TV high - 
definition production because of its limited 
budget and the special effects involved. 

"It doesn't quite look like tape and it 

Actor /director Robby Benson (center) directs scene in 

Manhattan from "Do it Up," action /drama from Rebo 
High Definition Studio. 

doesn't quite look like film," he said. "It 
looks like something entirely new." Bland - 
ford likes the advantage of instantly check- 
ing the tape instead of waiting until the fol- 
lowing morning to check the film dailies. 
Within the next 10 years, Blandford predict- 
ed, high definition will be in widespread 
use. 

His partner, John Galt, president of North - 
ernlight and the director of photography on 
the próduction, which also includes the first 

digital sound track, said "there is a lot of 
misinformation about HDTV from people 
who have an ax to grind." 

David Niles, who along with producer 
Barry Rebo has pioneered high -definition 
production in this country, hopes his expan- 
sion to Los Angeles in six to nine months 
will provide the impetus for independent 
producers and some studios to plunge into 
the technology. Niles, who has been in the 
high- definition business for more than two 
years, has expanded from music videos and 
commercials, is producing a threatrical film 
and is negotiating a deal with CBS for the 
first high -definition TV movie. Other deals 
with the networks are pending, he said. 

The reluctance of the major studios to 
jump on the high -defmition bandwagon is 
attributed to "a lot of vested interest and 
capital investment in keeping things that al- 
ready exist," Disney's Katz said. 

Rich, now co- executive producer of the 
ABC series, McGyver, with Henry Winkler, 
agreed. "There's a lot to be said for it and 
there's going to be a lot of opposition be- 
cause people tend to think in terms of buggy - 
whips," Rich said. "They don't want to be 
dragged into the 19th century. The bureau- 
cracies tend to hold back because it's safe." i 

Stories for this special report were contributed 
by Randy Sukow, Matt Stump and Jim Benson. 

The hang -up on studio HDTV 
Increased attention to the search for an over -the -air transmis- 
sion standard for some form of advanced television system 
comes as attempts go on to fix a worldwide studio standard for 
high- definition cameras and other production equipment. 

Progress toward an American studio standard began in 1984 
when the Society of Motion Picture and Television Engineers, at 
the request of the Advanced Television Systems Committee and 
others, formed a working group to author a standard. In March 
1985 and May 1987, preliminary drafts of the standard were 
submitted by the ATSC to the U.S. State Department for use as 
the American position during conferences of the International 
Radio Consultative Committee's (CCIR) HDTV working party in 
Geneva. In August 1987, SMPTE unanimously approved the 
final draft of the standard, which, after approval of the SMPTE 
membership, will be sent to the American National Standards 
Institute in Washington for consideration as a national standard 
(BROADCASTING, Aug. 24). At its last meeting, the T3 group of the 
ATSC, studying systems for HON approved the SMPTE stan- 
dard (BROADCASTING, Oct. 12). The entire ATSC membership 
must next approve it to make it a voluntary U.S. standard. The 
final document has been sent to the State Department for use at 
the next round of CCIR discussions, set for mid -November. 

The SMPTE standard is based on the 1,125 -line /60 hz field 
production system developed by NHK (Japan Broadcasting 
Corp.), the Japanese national television network. The stated 
scope of the document is to define "the basic characteristics of 
the video signals associated with origination equipment operat- 
ing in the 1,125/60 high- definition television production system." 
Along with the scanning parameters, the standard defines the 
signal parameters, system colorimetry, reference clock, video 
signal definitions, video and synchronizing signal waveforms, 
bandwidth and analog and digital representations in HDTV pro- 
duction equipment. Last August, the Broadcasting Technology 
Association, ATSC's Japanese counterpart which includes NHK 
as a member, approved a standard almost identical to SMPTE's. 

But the American and Japanese positions will run into heavy 
opposition from European countries in the CCIR. European 
broadcasting is based upon the PAL and SECAM systems 

which use a 50 hz field repetition rate as opposed to NTSC's 
60hz rate, used in the U.S., Canada and Japan. A proposed 
1,125/60 production standard failed of passage during the last 
CCIR Plenary Assembly in Dubrovnik, Yugoslavia, in May 1986 
due to opposition from France, England, West Germany and the 
Netherlands (BROADCASTING, May 19, 1986). A final decision on 
a worldwide standard was left for consideration at the next ple- 
nary session in 1990. 

Meanwhile, some in the U.S. TV industry have questioned the 
need to adopt a studio standard before a transmission system is 
defined. They claim that conversion to equipment with 1,125/60 
circuitry would be expensive and may be unnecessary if the 
ultimate advanced TV transmission system demands less so- 
phisticated parameters. Although Ampex Corp., Redwood City, 
Calif., video equipment manufacturer, has not taken an official 
position, R. Bland McCartha, the company's director, audio - 
video systems division, said that he personally was not con- 
vinced that the time is right for an HDTV production standard. 
"Certainly, right now, the economics haven't been proved," he 
said. Along with European opposition, McCartha foresaw an 
1,125/60 studio standard halted by "the cost of implementation 
and how soon it could become viable before somebody threw 
out another standard to muddy the water." 

One of the leading advocates of a world studio standard has 
been CBS. During a recent HDTV congressional hearing 
(BROADCASTING, Oct. 12), Joseph Flaherty, vice president and 
general manager, CBS engineering and development, praised 
the U.S. State Department for its efforts but said that more will 
have to be done at the diplomatic level before the goal is 
reached. In the view of CBS, a world production standard, re- 
gardless of whether there is a world transmission standard, will 
be important to the future of the television industry. "We see 
economic importance in lowering the cost of production, which 
is one of the biggest bugaboos that really prevent the spread in 
program production for which there is obviously a need given 
the extraordinary number of channels that now exist in the 
home," said CBS's Rupert Stow "High definition, in our view has 
its own special and very necessary place in that." 
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US Concord: The Difference 

Today's video technology offers creative 
possibilities undreamed of only a short while 
ago. But it takes financial strength as well as 
talent to realize them. That's why you need US 
Concord, with its in -depth knowledge of the 
video industry and the resources of the $92 
billion HongkongBank group behind it. US 
Concord's reps speak your language, and 
the range and flexibility of their financing 
packages are as wide as the range of customer 
applications. 

For information call your regional 
US Concord Broadcas: Specialist: 

New England/ New York/ 
Mid -Atlantic Southeast 
Bill Jackson Richard De Sina 
(212) 415-0680 (212) 415-0680 

Midwest / 
Southwest 
Bob Burtis 
(312) 990-3180 

West 
Debbie Andersen 
(714) 863-9795 

U.S. Concord 
Equipment Leasing & Financing 



There and Back With My Ikegami HL -79 
By Ken Jobson, WTN Camerman 

As a hardened cameraman of many 
years. 1 consider myself fortunate that 
UPITN/WTN has provided for my pro- 
fessional use. an Ikegami HL -79 video 
camera which produces quality images 
often under the most adverse condi- 
tions, is electronically reliable, 
robustly constructed and designed in 
such a way that it relates to the 
operator's body. The camera after all, 
is only a device which facilitates the 
recording of images seen by the 
human eye and therefore becomes 
an (electronic) extention of the 
human body. 

I have very strong emotional feelings 
about all of 'my' electronic cameras - all Ikegami'. 

Using Ikegami cameras has given me tremendous 
professional satisfaction and, I hope, established 
my reputation as a cameraman who will go to extreme 
lengths in order to capture The shot'. My Iky's have 
been taken from me at gunpoint, survived several 
car crashes, travelled in helicopters, tanks, armored 
cars, innumerable jeeps, fire engines, on camels, 
rowing boats to battleships, have been stolen, have 
boiled in midday sun in the Sudanese desert and 
chilled on the ski slopes of Lebanon, have witnessed 
the most appalling degrees of human inspired 
destruction, a fighter falling to the ground one meter 
in front of the camera as he was hit in the stomach 
by a sniper's bullet, glamorous fashion models on 
the catwalk, the Prince who loves playing polo, a 
famous parrot now alas no longer with us reknowned 
for his voluntary impressions of incoming shelling, 
hundreds of correspondent standuppers, the hap- 
piness at weddings and the sorrow of bereaved 
relatives, the innocent child at play and another 
innocent child staring into infinity from his hospital 
bed wondering why that phosphorous bomb ex- 
ploded in his house. My Iky's have never let me 
down on any of these shoots. But one incident, 
which demonstrates the remarkable characteristics 
of Ikegami cameras, will remain firmly in my mind 
forever. 

Location: Main street in Bhamdoun (pronounced 
without the 'B') an attractive mountain town in central 
Lebanon on a sunny afternoon. We had just finish- 
ed taping the totally deserted street (or so we 
thought) and locked up shop fronts, when the 
distinct crackle of automatic gunfire could be heard 
breaking the eery silence. It took perhaps five to ten 
seconds for us to realize those bullets were coming 
at us. As my soundman and I both took independent 
evasive action, the Ikegami HL-79 and video recorder 

both fell from our shoulders onto the pavement. The 
Iky laying on its side (and as I realized minutes later, 
my finger had touched the roll button as it fell out of 
my hand) was now happily recording the sound of 
incoming bullets hitting the surrounding shop 
fronts. Our cries in Arabic that we were press and 
the gunmans order in English "Get out, get out,' 
were followed by another burst of gunfire. 
Carefully, I crawled across the pavement and uprighted 
the still rolling Iky, pointing it in the direction of its 
crew who were to be seen crouching behind a sand 
heap for shelter. Minutes later, thinking our ordeal 
was over, I bent down to press the stop button, when 
an M -16 bullet tore through my right neck muscle. It 
was only the sudden feeling of wetness down my back 
that made me aware that something was seriously 
wrong. I was hit. Once again I flung myself down 
behind the gravel pile, as the gunman fired at least 
another twenty bullets at us. The firing then ceased, 
and I was put into the back of a car and taken to an 
Israeli medical unit, who treated the wound, gave 
me a pain killer injection and hot coffee. Later at the 
American University Hospital in Beirut, doctors gave 
me a local anesthetic, cleanad the wound internally 
(very painful), x- rayed, took blood pressure, etc. 

The bullet which miraculously missed my spinal 
cord by two millimeters has left two holes three inches 
apart in the back of my neck. Subsequent viewing 
of the video reveals twenty five recorded gun shots 
at us before I was hit. Plus approximately twenty 
shots as I lay bleeding. I was very happy not to be 
going home as a waybill number. And today while 
the memories linger; my work as it must, goes on. 



Ikegami 
Celebrates 10,000 
HL -79's Sold 
Worldwide With 
Their Latest 
Direct Dockable 
Versions 

and welcomes 
your memorable 
HL -79 stories. 

Since its introduction, the HL -79 series cameras 
have been sold to over 10,000 users worldwide 
making it the most popular camera of all time. 
The latest HL -79 (shown above) is the direct 
dockable version of the HL -79. Totally flexible, 
the camera can be used as a stand -alone, one 
piece with on -board VCR (Beta or MII), or a 
remote using multicore or triax. It is versatility 
at its best. Features include selectable gain, 
SMPTE color bar generator, high S/N ratio, and 
much more. 
For more information call your regional Ikegami 
office for the dealer near you. 
If you have a fascinating HL-79 story to tell, please 
send it to our Maywood, N.J. office. We may use it 
in an upcoming ad. 

Ikegami Electronics (USA), Inc. 37 Brook Avenue, Maywood, NJ 07607 
East Coast: (201) 368 -9171 West Coast: (213) 534 -0050 Southeast: (813) 
884 -2046 Southwest: (214) 869 -2363 Midwest: (312) 834 -9774 Hawaii: 
(808) 946-5955 



HDTV and fiber optics to highlight SMPTE 
Annual technical conference to feature 
exhibits from more than 260 companies, 
papers and panels on a range of topics 

All preparations are complete for the 129th 
Technical Conference and Equipment Ex- 
hibit of the Society of Motion Picture and 
Television Engineers. Between 15,000 and 
17,000 are expected to attend the conference 
which will begin this Saturday, Oct. 31, at 
the Los Angeles Convention Center and last 
through Nov 4. 

The theme of the conference is "Imaging 
and Sound -Today and Tomorrow." Reflect- 
ing that theme will be the presentation of 147 
papers covering 16 general subjects. Among 
the subjects of special interest to TV broad- 
casters will be video recording, audio for 
television, postproduction techniques (three 
sessions), the 1988 Olympics, digital signal 
distribution, fiber optics and the ES -bus en- 
gineering standard that was jointly devel- 
oped by SMPTE and the European Broad- 
casting Union to control equipment in a 
television facility. Also prominent on the 
agenda are three sessions on high -definition 
television and and a session on enhanced 
NTSC and compatible HDTV. 

At the opening ceremony, SMPTE Presi- 
dent M. Carlos Kennedy of Ampex Corp. 
will deliver the welcoming address. He will 
be followed by CBS's Richard Streeter, 
SMPTE's engineering vice president, who 
will give an engineering report. The keynote 
address will be delivered by Daniel E. 
Slusser of Universal City Studios. 

The 75,000- square-foot exhibition floor 
at the convention center also opens on Satur- 
day. All of the 796 10 -by -l0 -foot booths 
have been sold to 261 companies that will be 
exhibiting videotape recorders and editors, 

SMPTE exhibitors 
Abekas Video Systems 138 
101 Galveston Dr, Redwood Ciry, Calif 
94063 

Adams -Smith 
34 Tower St., Hudson. Mass. 01749 

304 

Adrienne Electronics Corp. 2020 
11994 Marton Dr., Nevada City, Calif. 95959 

A.F. Associates 312 
100 Stonehurst Ct., Northvale, N.J. 07647 

Agfa -Gevaert 816 
100 Challenger Rd., Ridgefield Park, N.J. 

07660 

AKG Acoustics 1940 
77 Selleck St., Stamford, Conn. 06902 

Alamar Electronics USA 920 
36 Railway Ave., Campbell, Calif. 95008 

Alexander Batteries 2113 
P.O. Box 1508, Mason City, Iowa 50401 

Allen Products Co. 2034 
180 Wampus Lane, Milford, Conn. 06460 

cameras and character generators among 
other electronic gear. All space on the exhib- 
it floor has been reserved since June and 
there is a waiting list. The total number of 
exhibitors surpasses the record set at last 
year's exhibition held in New York's Jacob 
Javits Convention Center. 

An awards ceremony will be held during 
the Saturday luncheon, with Kennedy pre- 
senting honors to 19 individuals. The high- 
est honor, the Progress Medal, will go to 
Irwin W. Young, chairman of Du Art Film 
Laboratories, for his "devoted energies and 
commitment ...to both the motion picture 
and television industries." Receiving the Da- 
vid Samoff Medal, sponsored by General 
Electric Co. /RCA Corp., will be Yves Far- 
oudja of Faroudja Laboratories Inc. Richard 
R. Green of the Public Broadcasting Service 
will be presented with SMPTE's Presidential 
Proclamation. Citations for outstanding ser- 
vice to the society will be awarded to retired 
ABC engineer Donald C. McCroskey and to 
Howard E. Wilkinson of the Canadian 
Broadcasting Corp. 

Kennedy will also present plaques to 15 
fellows of the society. Fellows are engineers 
at least 30 years old judged to have reached a 
position of respect among engineers and ex- 
ecutives in motion picture, television and 
related industries. Among the fellows 
named this year are William C. Nicholls, 
CBS; S. Merrill Weiss, NBC; Michael J. 
Stickler, British Broadcasting Corp.; George 
T. Waters, European Broadcasting Union; 
Mark L. Sanders, Ampex Corp., and Fung 
Fai Lam, Sony of Canada Ltd. Fellows will 
be honored at a luncheon on Sunday, Nov. 1. 

Paper presentations begin on Saturday 
afternoon with three sessions, one being a 
preview of the 1988 Olympics, with three 

Alpha Audio 1146 
2049 W Broad St., Richmond, Va. 23220 

Alpha Video & Electronics 2038 
200 Keystone Dr.. Carnegie, Pa. 15106 

Alta Group 1707 
535 Race St., San Jose, Calif. 95/26 

Amek Consoles 1647 
10815 Burbank Blvd., N. Hollywood, Calif. 
91601 

American Studio Equipment 1932 
8922 Norris Ave., Sun Valley, Calif. 91352 

American Theatre Products 1644 
6650 Lexington Ave., Hollywood, Calif. 
90038 

American Video Factory 2030 
4150 Glencoe Ave., Marina Del Rey, Calif. 
90292 

Ampex Corp. 130 
401 Broadway, Redwood City, Calif. 94063 

Amtel Systems 1742 
33 Main St., #303, Nashua, N.H. 03060 

Angenieux Corp. of America 1518 
7700 N. Kendall Dr., #503, Miami 33156 
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papers presented by NBC (which will pre- 
sent the summer games from Seoul, South 
Korea). 

The HDTV paper sessions will begin on 
Monday, Nov. 2. The first session will center 
mainly on HDTV production. Keith Fields 
of the Canadian Broadcasting Corp. will 
present a paper called "Technical Aspects of 
HDTV Production," and John Galt and 
Charles Pantuso of Northern Light and Pic- 
ture Corp. will speak on drama production 
techniques using high -definition equipment. 
RAI, the Italian state network which pro- 
duced `Julia and Julia," a feature film with 
HDTV equipment, will present a paper on 
the making of the picture. Barry Rebo of 
Rebo High -Definition Studio will talk about 
the approaches his company takes to produc- 
tion. Also during this session a history of 
HDTV will be given by Corey Caronara of 
Baylor University. 

For the first time, a full SMPTE session 
will be devoted to the topic of fiber optic 
video program distribution scheduled for 
Sunday afternoon. Ken Michael of Capital 
Cities/ABC will speak on the experiences 
ABC has had with its digital fiber optic land - 
line between Washington and New York, 
which has been in use since January. NEC 
America, which manufactured the coder -de- 
coder units for the ABC system, will present 
a paper on video compression in digital fiber 
optic transmission. An evaluation of the nec- 
essary considerations in fiber optic transmis- 
sion systems will be provided by Mircho Da- 
vidov of Catel Telecommunications. Bell 
Communications Research (Bellcore), which 
is planning an eight -city trial for late 1988 or 
early 1989 to test the feasibility of network 
program transmission using a digital fiber op- 
tic system, will present two papers. 

Anton /Bauer 812 
One Controls Dr., Shelton, Conn. 06484 

Anvil Cases 950 
4128 Temple City Blvd., Rosemead. Calif. 
91770 

Aphex Systems Ltd. 350 
13340 Saticoy St., North Hollywood, Calif. 
91605 

Arriflex Corp. 1523 
500 Route 303, Blauvelt, N.Y. 10913 

Asaca/ShibaSoku Corp. of Amer- 
ica 212 
12509 Beatrice St., Los Angeles 90066 

Aston Electronics 2022 
346 N. Lindenwood Dr., Olathe, Kan. 66062 

Audio Precision 1816 
P.O. Box 2209, Beaverton, Ore. 97075 

Audio Services Corp. 650 
4210 Lankershim Blvd. North Hollywood, 
Calif. 91602 

Aurora Systems 938 
311 Penobscot Dr., Redwood City, Calif. 
94063 



B &B Systems 1910 

28111 N. Avenue Stanford, Valencia, Calif. 
91355 

Barco Industries 1204 
472 Amherst St., #10, Nashua, N.H. 03063 

B.C. 2021 
2302 E. 38th St., Los Angeles 90058 -9990 

BCS 2010 
639 S. Victory Blvd., Burbank, Calif. 91502 

Belden Communications 
534 W. 25th St.. New York 1000/ 

946 

Bencher 752 

333 W. Lake St., Chicago 60606 

BHP 1726 

1800 Winnemac Ave., Chicago 60640 

Birns & Sawyer 1516 
1026 N. Highland Ave., Hollywood, Cali¡ 
90038 

Bremson Data Systems 352 
11691 W. 85th St., Lenexa, Kan. 66214 

Broadcast Video Systems Ltd. 1713 
40 W. Wilmot St., Richmond Hill, Ont. LAB 

1H8 Canada 

Bruel & Kjaer 1453 
Naerutn Hovedgade 18, Naerum, 2850 Den- 
mark 

BTS -Broadcast Television Sys- 
tems 120 
2300 S. 2300 W, Salt Lake Ciry. 84119 

CAM -LOK 801 

10540 Chester Rd., Cincinnati 45215 

Canon U.S.A.-Broadcast division 1116 
One Canon Plaza, Lake Success, N.Y. 11042 

Dwight Cavendish 201 

2/17 Chestnut Ave.. Wilmette, 111. 6009/ 

CEI Technology 1818 
880 Maude Ave., Mountain View, Calif. 
94043 

Century Precision Optics 705 
10713 Burbank Blvd., North Holhv ood. C 

WI 91601 

Cetec Vega 452 
9900 Baldwin Pl., El Monte, Calif. 9/731 

Christie Electric Corp. 1920 
20665 Manhattan Pl., Torrance, Calif. 
90501 

Christy's Editorial Film Supply 552 
135 N. Victory Blvd., Burbank, Calif. 9/502 

A. Chrosziel & OpTex Ltd. 1253 
Regerstrasse, D8000 Munich 90, West Ger- 
many 

Chyron Corp. 1434 
265 Spagnoli Rd., Melville, N.Y. 11747 

Cine Video Tech 1547 
7330 N.E. 4 Court, Miami 33138 

Cine 60 348 
630 Ninth Ave., New York 10036 

Cinema Products 148 

3211 S. La Cienega Blvd., Los Angeles 
900/6 

Cinematography Electronics 1718 
1625 Stanford St., Santa Monica, Calif. 
90404 

SMPTE 87 

CineMills Corp. 907 
3500 W. Magnolia Blvd., Burbank, Calif. 
91505 

Cipher Digital 1417 
P.O. Box 170, Frederick, Md. 21701 

Clear -Com Intercom Systems 1724 
1/11 /7th St., San Francisco 94107 

CMX Corp. 930 
2230 Martin Ave. , Santa Clara, Calif. 95050 

Coherent Communications 749 
13756 Glenoaks Blvd., Sylmar, Calif. 91342 

Colorgraphics Systems 1007 
6400 Enterprise Lane. Madison. Wi,s..53719 

Comprehensive Video Supply 
Corp. 109 
148 Veterans Dr., Northvale, N.J. 07647 

Compu- Prompt 1102 
746 N. Cahuenga Blvd., Los Angeles 90038 

Computer Prompting Corp. 848 
15 /1 K St.. N.W., #83/, Washington 20005 

Conrac Display Products Group 2006 
600 N. Rimsdale Ave., Covina, Calif. 91722 

Continental Camera 2105 
7240 Valjean Ave., Van Nuys, Calif. 91406 

Convergence Corp. /EECO 2125 
1601 E. Chestnut, Santa Ana. Calif. 92702 

Corporate Communications 
Consultants 1316 
64 Clinton Rd.. Faifield, N.J. 07006 

Crosspoint Latch Corp. 849 
95 Progress St., Union, N.J. 07083 

Cubicomp Corp. 1305 
21325 Cabot Blvd., Hayward, Calif 94545 

DeSisti Lighting /Desmar Corp. 1709 
1109 Grand Ave., North Bergen. N.J. 07047 

Digital Audio Research Ltd. 1931 
288 Donald Dr., Moraga, Calif. 94556 

Digital F/X 1400 
3255 -4A Scott Blvd., Santa Clara, Calif. 
95054 

Digital Services Corp. 1538 
3622 NE 411i St., Gainesville, Fla., 32609 

Di -Tech 1924 
48 Jefrvtt Blvd.. Deer Park, N.Y, /1729 

Dolby Laboratories 118 

100 Potrero Ave., San Francisco 94103 

Dorrough Electronics 748 
522/ Collier Pl., Woodland Hills, Calif. 
91364 

Dubner Computer Systems 520 
6 Forest Ave.. Paramus. N.J. 07652 

Dynair Electronics 1201 

5275 Market St., San Diego, Calif. 9211 

Eastman Kodak Co. 530 
343 State St.. Rochester, N.Y. 14650 

Echolab 1546 
175 Bedford Rd., Burlington, Mass. 01803 

Editron USA 1502 
748 N. Seward St., Los Angeles 90038 

Egripment 2104 
7240 Va /jean Ave., Van Nuys, Calif. 91406 
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Elcon Associates 2039 
1450 O'Connor Dr., Toronto, Ontario M4B 
2T8 

Elicon 2032 
940 S. Leslie St., La Habra, Calif. 90631 

E -mu Systems 1812 
1600 Green Hills Rd., Scotts Valley, Calif: 
95066 

Energex Systems Corp. 2123 
4/6 Benedict Ave.. #2H, Tarnaown, N.Y. 

/0591 

Evertz Microsystems Ltd. 1349 
3465 Mainway, Burlington, Ont. L7M 1A9 
Canada 

Fairlight Instruments 2120 
2945 Westwood Blvd., Los Angeles 90064 

Faroudja Laboratories 1610 
946 Benicia Ave., Sunnyvale, Calif. 94086 

FGV Panther 852 
3360 Adina Dr., Los Angeles 90068 

Filmlab System International 1604 
Robert House, Station Rd., Chinnor, Oxon, 
United Kingdom OX94PU 

Film Processing Corp. 1232 
3602 Crenshaw Blvd., Los Angeles 90016 

For -A Corp. of America 116 

320 Nevada St., Newton, Mass. 02/60 

Fostex Corp. of America 746 
15431 Blackburn Ave., Norwalk, Calif 
90650 

Frezzolini Electronics 418 
5 Valley St., Hawthorne, N.J. 07506 

Fries Engineering 948 
12032 Vose St., North Hollywood, Calif. 
9/605 

Fujinon 309 
10 High Point Dr., Wayne, N.J., 07470 

Fumeo S.P.A. 1447 
Via Teocrito 47, Milano 20128 Italy 

Future Productions 1814 
630 9th Ave., #403, New York 10036 

G &M Power Products 2023 
943 N. Orange Dr.. Los Angeles 90038 

Geffen Systems 2107 
5068 San Feliciano Dr., Woodland Hills, Ca- 
lif. 91367 

General Electric Co. 1324 
;Vela Park, Cleveland 44112 

Geocam Corp. 1643 
P.O. Box 704. Orange, N.J. 07050 

GML America 1712 
8150 Leesburg Pike, #910, Vienna, Va.. 

22180 

Alan Gordon Enterprises 909, 912 
1430 Cahuenga Blvd., Hollywood, Calif 
90028 

Graham -Patten Systems 1730 
P.O. Box 1960, Grass Valley, Calif. 95945 

Grass Valley Group 525 
Box 1/14, Grass Valley, Calif. 95945 

Gray Engineering Laboratories 1616 
504 W. Chapman Ave., Suite P, Orange, Ca- 



l f 92668 

James L. Grunder & Associates 1142 
5925 Beverly, Mission, Kan. 66202 

Harris Sound 1922 
6640 Sunset Blvd., #110, Hollywood, Calif. 
90028 

Harris Video Systems. 
Broadcast division, Harris Corp. 1130 
960 Linda Vista, Mt. View, Calif. 94043 

Harrison Systems 
PO. Box 22964, Nashville 37202 

914 

Hedco 707 
I,O. Box 1985, Grass Valley, Calif. 95945 

Karl Heitz 152 
34 -1I 62d St., Woodside, N.Y. 11377 

Hitachi Denshi America 538 
175 Crossways Park W., Woodbury, N.Y. 
/1797 

Hollywood Film Co. 406 
3294 E. 26th St., Los Angeles 90023 

Hotronic 1646 
1875 S. Winchester Blvd., Campbell, Calif. 
95008 

Howe Technologies Corp. 2130 
2300 Central Ave., Suite E, Boulder, Colo. 
80301 

Ikegami Electronics 518 
3 Bra ( Are.. Maywood, N.J. 07607 

ILC Technology 1407 
399 Jura Dr., Sunnyvale, Calif. 94089 

Image Video Ltd. 502 
705 Progress Ave., #46, Scarborough, Ont. 
MIH2X1, Canada 

Innovative Television Equipment 1301 
6445 DeSoto Ave., Woodland Hills, Calif 
91367 

Innovision 1714 
1322 2d St., #2Z Santa Monica, Calif 
90401 

Interactive Motion Control 1915 
8671 Hayden Pl., Los Angeles 90232 

Intergroup Video Systems 2131 
2040 NW 67th Pl.. Gainesville. Fla. 32608 

J & R Film Co..Goldberg /Moviola 507 
6820 Romaine St., Hollywood, Calif. 90038 

J -Lab Co. 1906 
P.O. Box 6530, Malibu, Calif 90264 

Jem -Fab Corp. 1942 
574 Sunrise Highway, Baldwin, N.Y. 1/510 

JVC Co. of America 542 
4/ Slater Dr., Elmwood Park, N.J. 07407 

K &H Products Ltd: Porta -Brace 505 
PO. Box 246, North Bennington, Vt. 0525 

Kern Elektronik Mechanik GmbH 900 
Herlingsburg 16, Hamburg 54, D -2000 West 

Germany 

King Instrument Corp. 2045 
80 Turnpike Rd., Westboro, Mass. 01581 

Kintek 1642 
224 Calvary St., Waltham, Mass. 02154 

Laird Telemedia 1049 
2424 S., 2570 W, Salt Lake City 84119 

SMPTE 87 

Lake Systems Corp. 1309 
287 Grove St., Newton, Mass. 02166 

LCl/Sync 2015 
931 N. Gardner St., West Hollywood, Calif. 
90046 

Lee Colortran 942 
1015 Chestnut St., Burbank, Calif. 91506 

Leitch Video of America 709 
825 K. Greenbrier Cr., Chesapeake, Va. 

23320 

Lenco, Electronics division 445 
300 N. Maryland St., Jackson. Mo. 63755 

Leonardo 2016 
693 Washington St., Venice, Calif. 90292 

Leonetti Cine Rentals 2040 
5609 Sunset Blvd., Hollywood, Calif. 90028 

Lexicon 1138 
100 Beaver St.. Walthham, Mass. 02154 

Listec Video Corp. 904 
30 Oser Ave., Hauppauge, N.Y. 11788 

Lites 2024 
7022 Sunset Blvd., Hollywood, Calif. 90028 

LMC Peterson 1346 
9520 Owensmouth Ave., Chatsworth, Calif 
91311 

Lowel -Light Manufacturing 442 
475 Tenth Ave., New York 10018 

L.T.M. Corp. of America 546 
1160 N. Las Palmas Ave., Hollywood, Calif. 
90038 

Magna -Tech Electronic Co. 112 
630 Ninth Ave., New York 10036 

Magni Systems 1838 
9500 S.W. Gemini Dr., Beaverton, Ore. 
97005 

Matthews Studio Equipment 1109 
2405 Empire Ave., Burbank, Calif. 91504 

Merlin Engineering Works 509 
2440 Embarcadero Way. Palo Alto, Calif. 
94303 

Micron Audio Ltd. 402 
210 Westlake Dr., Valhalla, N.Y. 105')5 

Microtime 106 
1280 Blue Hills Ave., Bloomfield, Cont. 
06002 

Microwave Radio Corp. 1507 
847 Rogers St., Lowell, Mass. 01852 

Midwest Communications Corp. 302 
One Sperai Dr., Edgewood, Ky: 41017 

Miller Fluid Heads (USA) 1550 
2819 W. Olive Ave., Burbank, Calif. 91505 

Mini -Spec/Lamny- Lighting 2042 
6532 La Mirada Ave., Los Angeles 90038 

Mitchell Camera Corp. 1542 
1/630 Tuxford St., Sun Valley, Calif. 91352 

Mitsubishi Pro Audio Group 142 
225 Parkside Dr., San Fernando, Calif. 
91340 

Mole- Richardson 535 
937 N. Sycamore Ave., Hollywood, Calif 
90038 

Montage Group Ltd. 1945 
/ West 85th St., #3A. New York 10024 
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Motorola C &E 2046 
2333 -A Utah Ave., El Segundo, Calif. 90245 

Moviecam F.G. Bauer GmbH 1150 
Auhofstrasse 254, Vienna, 1130 Austria 

Ernest F. Moy, Ltd. 1103 
5 Brunswick Park, Industrial Estate, London, 
N 1 l 1JF England 

Multi 1l'ack Magnetics 604 
115 Roosevelt Ave., Belleville, N.J. 07109 

NAC 1504 
2 -7, Nishi- Azabu, 1- Chome, Minato -Ku, To- 

kyo /06 Japan 

Nagra Magnetic Recorders 612 
19 W. 44th St., #715, New York 10036 

NEC America 316 
1255 Michael Dr., Wood Dale, Ill. 60191 

L.E. Nelson Sales Corp./Thom -EMI 100 
5451 Ukiah Cr., Las Vegas 89118 

Rupert Neve 934 
Berkshire Industrial Park, Bethel, Conn. 
06801 

New England Digital 1412 
49 N. Main St., White River Junction. 1 

05001 

Norris Film Products 653 
1014 Green Lane, La Canada, Calif. 91011 

North American Philips Lighting 
Corp. 602 
200 Franklin Square Dr., Somerset, N.J. 
08873 

Nova Systems 
50 Albany Turnpike, Canton, Conn. 06019 

Nurad 1409 
2165 Druid Park Dr., Baltimore 21211 

O'Conner Engineering Laborato- 
ries 735 
100 Kalmus Dr., Costa Mesa, Calif. 92626 

Odetics, Broadcast division 1720 
1515 S. Manchester Ave., Anaheim, Calif. 
92802 

Omicron Video 800 
22251 Roscoe Blvd., Canoga Park, Calif. 
91304 

Optical Disc Corp. 550 
17517 -H Fabrica Way, Cerritos, Calif. 90701 

Osram Corp. 1438 
Jeanne Dr., P.O. Box 7062, Newburgh, N.Y. 

12550 

Otani Corp. 702 
2 Davis Dr., Belmont, Calif. 94002 

Pacific Radio Electronics 1347 
1351 Cahuenga Blvd, Hollywood, Cato 
90028 

Paco Electronics USA 601 
350 S. Figueroa St., #364, Los Angeles 
90071 

Panasonic Broadcasting Systems 
Corp. 924 
One Panasonic Way, Secaucus, N.J. 07094 

Pannonia International Imports 1936 
6237 S. Josephine Way, Littleton, Colo. 
80/21 

Parrott Engineering Labs 1340 
7201 Lee Hwy, Falls Church. Va. 22046 



The real story here 

is here. 

"Reporting live on the 
scene," is your news team's all 
powerful lead -in with NEWS 
EXPRESS' satellite news 
gathering service from GTE 
Spacenet. 

Experience has made us 
America's leading provider of Ku 
band capacity. Customers like 
ABC, CBS, and CNN encourage 
our leadership position. 

Our Voice Connection Is 
Unheard Of Elsewhere. 

Only NEWS EXPRESS 
features voice communication 
independent of video. Which 
means your people can talk to 
the station... or to any location 
worldwide. 
We Have More SNG- Dedicated 
Transponders than All The 
Competition ...Combined. 

In fact, a specially devel- 
oped scheduling program 
guarantees against double 

booking. And five minute incre- 
ment feeds assure cost effective 
access. 
News Express Leads; Your 
Audience Follows. 

Don't leave the potential for 
increasing your audience share 
up in the air. Contact our Broad- 
cast Services Marketing Office 
at (703) 848 -1300. ® Spacenet 
171M) Old Meadow Road, McLean, Virginia 22102 



Pinnacle Systems 1004 
2380 Walsh Ave., Santa Clara, Calif. 95051 

Plastic Reel Corp. of America 416 
8140 Webb, North Hollywood, Calif. 91605 

Preston Cinema Systems 1733 
1621 Stanford St., Santa Monica, Calif. 
90404 

0-TV 504 
104 E. 25th St., New York 10010 

Quanta Corp. 248 
2440 S. Progress Dr., Salt Lake City 84119 

Quantel 1125 
655 Washington Blvd., Stamford, Conn. 
06901 

Quantum/Weircliffe 2135 
2752 Walnut Ave., Tustin, Calif. 92680 

Rank Cintel 1134 
260 N. Rome 303. S'est Nyack, N.Y. 10994 

Rank Precision Industries 512 
13340 Saticoy Si., Unit F, North Hollywood, 
Calif. 91605 

Research Technology Internation- 
al 922 
4700 Chase Ave., Lincolnwood, Ill. 60646 

R.F. Technology 548 
145 Woodward Ave., S. Norwalk, Conn. 
06854 

Riviera Broadcast Leasing 1405 
7400 Center Ave., #102, Huntington Beach, 
Calif. 92647 

Rohde & Schwartz -Polarad 2012 
5 Delaware Dr., Lake Success, N.Y. 11042 

Rosco Laboratories 1510 
36 Bush Ave., Port Chester, N.Y. 10573 

Ross Video Ltd. 1921 
500 John St., P.O. Box 220, Iroquois. Ont. 
KOE 1KO Canada 

Sachtler Corp. of America 1320 
55 N. Main St., Freeport, N.Y. 11520 

Schneider Corp. of America 1449 
400 Crossways Park Dr., Woodbury, N.Y. 
11797 

Schwem Technology 450 
3305 Vincent Rd., Pleasant Hill, Calif. 
94523 

Scientific- Atlanta 306 
P.O. Box 105600, Atlanta 30348 

Sescom 1706 
2100 Ward Dr., Henderson, Nev 89015 

Shure Brothers 1745 
222 Hartrey Ave., Evanston, Ill. 60202 

Sigma Electronics 1104 
1184 Enterprise Rd., East Petersburg, Pa. 
17520 

Skotel Corp. 1930 
1445 Provencher Blvd., Brossard, Quebec 
J4W 1Z3 

Solid State Logic 1123 
228 E. Main St., Milan, Mich. 48160 

Sony Communications Co., Sony of 
America 124 
1600 Queen Anne Rd., Teaneck, N.J. 07666 

SMPTE 87 

Sound Ideas 300 
86 McGill St., Toronto, Ont. M5B 1H2 Can- 
ada 

Sound Technology 1408 
1400 Dell Ave., Campbell, Calif. 95008 

Soundtracs 1938 
77 Selleck St., Stamford, Conn. 06902 

Soundmaster International 1047 
306 Rexdale Blvd., #5, Rexdale, Ont. M911' 
IRO Canada 

Spectra Cine 1252 
820 N. Hollywood Way, Burbank, Calif 
91505 

Spectra Image 1836 
540 N. Hollywood Way, Burbank, Calif 
91505 

Steadi -Film Corp. 1202 
707 18th Ave., S., Nashville 37203 

Steenback 1326 
9554 Vassar Ave., Chatsworth, Calif. 91311 

Strand Lighting 102 
18111 S. Santa Fe Ave., Rancho Dominguez, 
Calif. 90221 

Sunburst Lighting 2033 
P.O. Box 9313. Phoenix, Ariz. 85068 

Superedit Ltd. 2013 
2645 Paulus St., Montreal, Quebec H4S 1E9 
Canada 

Sylvania Lighting 1020 
100 Endicott St., Danvers, Mass. 0192 

Symbolics /Grahics division 2110 
1401 Westwood Blvd, 3d floor, Los Angeles 
90024 

Tascam/Teac Corp. of America 1525 
7733 Telegraph Rd., Montebello, Calif. 
90640 

Teccon Enterprises Ltd. 947 
686 Clifside Dr., San Dimas, Calif 91773 

Technical Film Systems 1050 
9205 Alabama Ave., #D, Chatsworth, Calif: 
91311 

Techniform 2014 
127 Rue de la Republique, Montigny, 95370 
France 

Tekskil Industries 2117 
108-15290 103A Ave., Surrey, B.C. V3R 7.4_2 

Canada 

Tektronix 1330 
P.O. Box 500, D.S. 58 -699, Beaverton, Ore. 
97077 

Telemetrics 400 
7 Valley St., Hawthorne, N.J. 07506 

Telepak San Diego 253 
4783 Ruffner St., San Diego 92111 

Telescrlpt 1716 
445 Livingston St., Norwood, N.J. 07648 

Telex Communications 600 
9600 Aldrich Ave. S., Minneapolis 55420 

Tentel 1152 
1506 Dell Ave.. Campbell, Calif. 95008 

3M/Convention Mgt. 438 
225 -35 -05 3M Center, St. Paul, Minn. 
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55144 -1000 

Tiffen Manufacturing 1738 
90 Oser Ave., Hauppauge, N.Y. 11788 

Timeline /Audio Intervisual De- 
sign 2134 
270 Lafayette St., New York 10012 

Triconcept 1100 
2670 Sabourin, St. Laurent, Quebec H4S 
1M2 Canada 

Trompeter Electronics 1307 
P.O. Box 5069 Westlake Village, Calif. 
91359 -5069 

TSM 1342 
20 Virginia Ave., West Nyack, N.Y. 10994 

Ultimatte Corp. 1806 
18607 Topham St., Reseda, Calif. 91335 

Unique Business Systems 2106 
2901 Ocean Park Blvd, #215, Santa Mora - 

ca, Calif. 90405 

United Ad Label Co. 500 
10035 S. Greenleaf Ave., Whittier, Coli¡ 
90670 

Ushio America 252 
20101 S. Vermont Ave., Torrance, Calif. 
90502 

Utah Scientific 1112 
1685 W. 2200 S., Salt Lake City 84119 

Venture Lighting International 2041 
625 Golden Oak Parkway, Oakwood Village, 
Ohio 44146 

Vertigo Systems International 1736 
119 W. Pender St., #221, Vancouver, B.C. 
V6B 155 Canada 

Video Design Pro 1908 
749 Carver Rd., Las Cntces, N.M. 88005 

Video Graphic Systems 2112 
4163 St. Clair Ave., Studio City, Calif. 91604 

Video Services Unlimited 1808 
2720 E. Thomas, Bldg. A, Phoenix, Ariz., 
85016 

Videomedia SED 700 
2I1 Weddell Dr., Sunnyvale, Calif. 94089 

Videotape Products 1912 
320 N. Madison Ave., Los Angeles 90004 

Videotek 1317 
243 Shoemaker Rd., Pottstown, Pa. 19464 

Videotelecom 2116 
1041 N. Highland Ave., Hollywood, Calif. 
90038 

Vinten Equipment 902 
275 -C Marcus Blvd., Hauppauge, N.}' 

11788 -2001 

WaveFrame Corp. 1552 
4725 Walnut St., Boulder, Colo. 80301 

Wide Range Electronics Corp. 2036 
140 Sun Valley Circle, St. Louis 63026 

Winsted Corp. 805 
9801 James Cr., Minneapolis 55431 

Zaxcom 648 
0 -52 28th St., Fairlawn, N.J. 07410 

Zonal by Mag -zon 1608 
7312 Valjean Ave., Van Nuys, Calif. 91406 
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I'81p 
$106,000,000 

Area Communications, Inc. 
Sale to Continental 
Cablevision. Inc. 

L._:, 
BEAM COMMUNICATIONS CORP. 

$43,000,000 
Beam Communications Corp. 

Bank Credit Facility 

CE 
OF T SAN JUAN 

$142,000,000 
Cable Television Company 
of Greater San Juan. Inc. 

Sale to Century ,ML Cable Corp. 

CablepIion ''STvtovnnc 

$231,545,000 
Cablevision Industries, Inc. 

Senior Notes. 
Senior Subordinated Debentures. 

Subordinated Notes 

ADELPHIA CABLE 

$135,625,000 
Adelphia Communications Corp. 

Initial Public Offering, 
Senior Subordinated Notes 

Ce 
ppgg 

Yc oNS 
ORPORATI 

$48,125,000 
Century Communications Corp. 

Initial Public Offering 

,c. 

`li` 

CLEAR CHANNEL 
COMMUNICATIONS, INC. 

$7,500,000 
Clear Channel Communications, Inc 

Initial Public Offering 

.H .,. .. 

$50,000,000 
EZ Communications. Inc. 

Senior Subordinated Notes 

$18,750,000 
Entertainment Publications, Inc. 

Common Stock Offering 

r 
Falcon Cabh 

SssIenry Cumpam 

$80,000,000 
Falcon Cable Systems Company 
Limited Partnership Interests 

, Greater Media 
Cable 

$50,000,000 
Greater Media Cablevision, Inc. 

Senior Notes 

as 
$4.4 
tions 
broadcasting, 
and 
nications, 

PaineWebber. u 
ni The Communications 

Network. 
just over three years, PaineWebber has acted 

manager, co- manager or financial advisor in 
billion of transactions for 24 communica- 
companies in cable television, TV and radio 

publishing, outdoor advertising 
satellite communications. If you're in commu- 

you should be talking to PaineWebber. 

PaineWebber 
INVESTMENT BANKING 

® 
GTE 

Corporation 

000 
GTE Corporation 

Leveraged Leases of 
GSTAR I and SPACENET II 
Communications Satellites 

It 
«>,r«as 

COMP r 3 

$173,000,000 
McCaw Communications 

Companies, Inc. 
Senior Notes, 

Subordinated Notes. 
Junior Subordinated Notes 

uMIDWEST 
n,scirmcatoos Canomton 

$14,400,000 
Midwest Communications Corp. 

Initial Public Offering 

outlet 
Communications, Inc. 

$304,000,000 
Outlet Communications, Inc. 

Sale of Orlando and Sacramento 
TV Stations 

patriots, 
PMG Holdings, Inc. g 

$870,000,000 
PMG Holdings, Inc. 

(Patrick Media Groupl 
Acquisition of Foster and 

Kletser and Outdoor 
Advertising Associates, LP. 

RCA 
$559,760,000 

RCA American Communications, Inc. 
Leveraged Leases of two SATCOM 

Communications Satellites 

SCSLf 
$185,000,000 

Scott Cable Communications. Inc. 
Sale to Simmons Communications 

Merger Corp. tPending) 

,A 
Noble Broadcast 

Group, Inc. 
$177,000,000 

Noble Broadcast Group, Inc. 
Revolving Credit and Term Loans, 
Senior Subordinated Debentures, 

Cumulative Preferred Stock 
with Warrants 

SUMMIT 
COMMUNICATIONS, INC. 

$20,000,000 
Summit Communications, Inc. 

Senior Notes 

¡c 
$405,000,000 

TeleCommunications, Inc 
Senior Notes, 

Remarketable Eurodollar Facility 

Total CATV Inc. a 

$100,000,000 
Total CATV, Inc. 

Sale to Cablevision 
of Baton Rouge. Ltd. 

united 
cable television J corporation 

$86,187,000 
United Cable Television Corp. 
Limited Partnership Interests, 

Commercial Paper 

SOnk e....r.Y.. 

$110,000,000 
Sonic Communications 

Revolving Credit and Term Loan, 
Senior Notes, 

Subordinated Notes 
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Miscount 

Due to an omission of 2,047 diaries, Arbitron 
Ratings reissued two monthly Arbitrend re- 
ports- three -month rolling averages -last 
Wednesday (Oct. 21) to all Arbitrend clients 
in the 79 measured markets that receive the 
service. In a letter to subscribing station cli- 
ents, Arbitron said the miscount was a re- 
sult of "administrative error." The affected 
reports are for May- June -July and June - 
July- August. 

According to Arbitron, the diary error was 
uncovered before the quarterly summer Ar- 
bitron books were compiled and released 
(BROADCASTING, Oct. 12). "This does not af- 
fect the summer books," an Arbitron spo- 
keswoman said. 

Arbitrends' subscriber base includes 
more than 400 stations as well as advertis- 
ing agencies. 

Sports talk 

The nation's first 24 -hour all- sports radio 
station, WFAN(AM) New York, which made its 
debut on July 1, appears to be slowly carv- 

ing out its own programing niche in the 
market. 

Although the station slipped in 12 -plus 
audience share (Arbitran, Monday through 
Sunday, 6 a.m. to midnight) from the spring 
book when it was known as country WHN, to 
the new summer report, 2.8 to 2.3, WFAN 
officials pointed out that WHN had been aver- 
aging 12 -plus shares in the mid- two's. 
"What we did was turn over a whole new 
audience and remain basically the same in 
the ratings," according to John Prueter, 
WFAN program director. "We are very 
pleased with the results." 

In an interview with BROADCASTING last 
week, Scott Meier, WFAN vice president and 
general manager, said wFAN is "bringing 
back young adults to AM radio" in New 
York. The all- sports station posted a fairly 
significant share increase in the 18-34 -year- 
old demographic- total week measure - 
ment-in the summer report (2.1) compared 
to country music in the spring (1.2) and last 
summer (1.4). Meier noted, however, that 
wFAN's overall listening audience represents 
a wide "cross -section" of ages, largely com- 
posed of 18- to- 54- year -old males. 

September 1, 1987 

Pinnacle Broadcasting Incorporated 
has acquired 

WDUR (AM) & WFXC (FM) 
Durham, North Carolina 

from 

Great American Media Limited 1 

The undersigned initiated the above, assisted in the negotiations and 

acted as exclusive broker for the transaction. 

Richard A. Foreman Associates 
Media Brokerage & Consulting 
330 Emery Drive East 
Stamford, Connecticut 06902 
203/327 -2800 
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Concurrent with the station's broader ap- 
peal has been a growing client base, said 
Meier. That advertising list includes 
McDonald's, Mercedes -Benz, Chrysler, 
Budweiser and Coors. 

Part of the attraction to WFAN can be at- 
tributed to baseball. WFAN, owned by Em- 
mis Broadcasting, is the originating station 
for the New York Mets, world champions in 
1986, and was the outlet in New York last 
week for CBS Radio's World Series cover- 
age. But what about life after baseball? 

Prueter said the station will carry 16 New 
York Knicks basketball games this season 
through an arrangement with Madison 
Square Garden Productions. (Adult contem- 
porary WNBCIAMI New York is the rights 
holder for both Knicks and New York Rang- 
ers. The 16 games are a result of scheduling 
conflicts.) The station will also air live re- 
ports from sporting arenas (basketball, 
hockey, football), especially contests involv- 
ing major divisional games and those that 
might affect local teams, Prueter said. 

WFAN shored up its weekday sports talk 
program schedule two weeks ago with the 
hiring of New York Yankees sportscaster, 
Spencer Ross, to host the 10 a.m. to 1 p.m. 
slot each weekday. Other WFAN weekday 
hosts include Greg Gumbel; Jim Lampley, 
the former ABC sports anchor who is now 
sports director for KCBS -TV Los Angeles 
( Lampleÿ s two -hour afternoon show is con- 
ducted live, via satellite, from the Premiere 
Radio Network studio in Hollywood); Pete 
Franklin, who was a sports talk host in 
Cleveland for the past 22 years; Howie Rose, 
and Steve Somers. Weekend hosts include 
Dan Lovett and Ann Liguori. 

The station features daily updates, every 
15 minutes around the clock, and live re- 
ports from sporting events, said Meier. 

RAB business 
The Radio Advertising Bureau's board of di- 
rectors approved a $6- million operating 
budget for the association for 1988. The ac- 
tion took place last week (Oct. 19 -21) during 
the RAB board's annual fall meeting, held 
this year at the Ventana Canyon Resort in 
Tucson, Ariz. 

The RAB board also passed two resolu- 
tions. The first called for sending the Florida 
Association of Broadcasters $15,000 to help 
defray expenses in its fight against the 
state's advertising tax. The second resolu- 
tion was in recognition of Robert Keim, retir- 
ing president of the Ad Council, for his "ser- 
vice to the industry." Additionally, the board 
approved a sales and marketing plan for 
RAB next year that targets 15 business cate- 
gories and 200 "key accounts" as well as a 
plan to broaden the job scope of the associ- 
ation's five regional directors to encompass 
not only membership solicitation, but sta- 
tion assistance with local and regional client 
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and agency sales calls. 
Six new members were elected to the 

board. They are Ray Watson, president, 
Kaye -Smith Enterprises; James Babb, ex- 

ecutive vice president of the radio division 
of Jefferson -Pilot Communications; Jack 
Sampson, president, Sampson Communica- 
tions; Randy Odeneal, executive vice presi- 

dent, Sconnix Broadcasting; Ken Johnson, 
president, Capitol Broadcasting, and Glenn 
Bell, president, Stoner Broadcasting. The 
RAB board presently has 45 members. 

Telecom 87 
(Continued from page 50) 

Aircraft Co. of its development of a body - 
stabilized satellite designed to meet the need 
of high -power communications. The new 
HS 601, expected to be operational by 1991, 
would mark a departure from the spin- stabi- 
lized satellites on which Hughes has built its 
reputation. Dr. Albert D. Whelon, chairman 
and chief executive officer of Hughes, said 
the new satellite will enable the company to 
"to provide efficient satellites to customers 
who desire either higher power or multiple 
payloads." And with 6,000 rather than 1,000 
watts, the HS 601 could provide multiple - 
channel direct broadcast service. 

Then there was a demonstration of high - 
definition television at the NHK booth. 
NHK's Muse system has been demonstrated 
before. But as in those other demonstrations, 
NHK's (1,125 -fine) Hi- Vision -with its 
startling clarity and vivid color, its three - 
dimensional quality -was attracting and 
holding crowds. And during Telecom 87, 
there was an announcement out of Tokyo 
that an advisory council to Japan's Posts and 
Telecommunications Ministry had recom- 
mended measures for promoting the sale of 
high -definition television sets. The council 
called on the government to set technical 
standards and to encourage industry to de- 
velop the related technology needed for 
HDTV, including a next -generation satellite 
and cable system. The council also suggest- 
ed that the government give tax breaks in 
connection with the production of programs 
suitable for broadcast over an HDTV sys- 
tem. 

The Soviet Union, not usually thought of 
as on the leading edge of television technol- 
ogy, is also interested in HDTV. At its booth 
at Palexpo, Russia displayed a still photo- 
graph showing the kind of picture it expects 
to produce with the digital technology that it 
is developing and that is to be used in Lenin- 
grad later this year. The Soviets say the tech- 
nology will permit satellite transmission 
without distortion of broadcast signals over 
the vast reaches of the Soviet Union. But the 
officials explaining the technology also said 
the Soviet Union is moving into HDTV, de- 
veloping a system that would use even more 
scanning lines than NHK's system -1,250. 
(The conventional U.S. TV system employs 
525.) One of the Soviet officials, V.U. Epan- 
etchnikov, said the Soviet Union would offer 
recommendations next year at the meeting of 
the ITU's CCIR (International Consultative 
Committee for Radio) that will discuss inter- 
national standards for HDTV. 

But the main story out of Telecom 87 is 
probably ISDN (integrated services digital 
networks), the technology that permits any 
number of services -speech, electronic 
data, pictures, graphics and more to travel a 
single route to the same terminal and be in- 
teractive. Using ISDN, an individual could 
dial facsimile, data transfer or telephone ser- 

vices to and from the user's premises over a 
single line that mixes the various services 
into a single stream of data. At present, tele- 
vision is not among the services that can be 
accommodated on an ISDN. But as fiber is 
adapted to the technology and bandwidth is 
broadened in the next decade, it will be. 

Some reporters covering Telecom 87 
brushed off remarks of ITU's Butler and oth- 
ers as to ISDN's significance. "It's not new," 
one correspondent remarked. "I saw it here 
in 1983." But that was when it was emerging 
from theory. Today, as Butler said, "it has 
become a reality for heavy traffic users." 
And a number of companies at Telecom 87 
were displaying their own versions of the 
technology. Communications Satellite 
Corp., for instance, was providing a live 
demonstration of an ISDN that interconnects 
Switzerland, the United Kingdom and the 
U.S. by satellite. 

ISDN was also the subject of a number of 
speeches, and the Telecom 87 organizers de- 
voted a panel to the subject. One of the 
themes touched on by many was the need to 
develop international standards if the service 
is to achieve its potential. But all speakers 
were aglow with the wonder of the possibili- 
ties of ISDN. John L. Clendenin, chairman 
and chief executive officer of BellSouth, de- 
scribed it as a means of "stretching" time, of 
"collapsing or telescoping it for our individ- 
ual purposes." 

o 

Embedded, if not hidden, in the melange of 
events provided by the organizers of Tele- 
com 87 were other nuggets of interest. 

On the technical/economic side, there 
was the press conference called by Ariane- 
space, the French- dominated satellite - 
launch company, to announce its determina- 
tion -and its plan-to consolidate a hold on 
50% of the western world's satellite -launch 
business. Arianespace had had that percent- 
age before the U.S. launch program was be- 
set with a number of disasters, led by the 
destruction of the shuttle Challenger in Janu- 
ary 1986. The American companies are now 
on the way back. 

Frederick d'Allest, chief executive offi- 
cer, and Charles Bigot, director general, dis- 
closed that Arianespace had placed an order 
for 50 Ariane 4 launch vehicles with Europe- 
an contractors. The 50 would be similar if 
not identical to the last Ariane 4 built. That 
one Arianespace considers a tried and prov- 
en vehicle. One aim is to cut delivery time 
on the vehicles, from 48 -50 to 30 months. 
Another, d'Allest said, is to reduce costs, by 
from 15% to 20%- although he would not 
say how much, if any, of the saving would be 
passed on to customers. That, he said, 
would depend on various market factors, in- 
cluding the value of the dollar. According to 
an Arianespace spokesman, the total cost of 
the 50 launchers- assuming the desired dis- 
count -would be between $4 billion and $5 
billion. 

Broadcasting Oct 26 1987 

Qn 

On the regulatory/political front, there 
were the remarks of Dean Burch, director 
general of the International Telecommunica- 
tions Satellite Organization, at a session on 
"cooperation and competition in internation- 
al telecommunications." He used the occa- 
sion to assert that Intelsat would meet the 
challenge of competition, but would not en- 
gage in "heavy- handed" application of Intel - 
sat's coordination procedures in dealing with 
satellite systems seeking to offer alteratives 
to Intelsat as Burch's disgraced predecessor, 
Richard Colino, who has been sentenced to 
six years in prison for defrauding Intelsat of 
millions of dollars, had been accused of do- 
ing. 

The coordination procedures serve a use- 
ful role in assuring "technical cohabitation in 
the geostationary orbit" and in guaranteeing 
that the investment of Intelsat's 114 member 
countries "is not significantly damaged by 
other satellite systems," Burch said. But, he 
added, "this important role should not be 
used in ways that delay or obstruct legiti- 
mate alternative solutions that are acceptable 
to the Intelsat family of nations." 

On the legal/economic front, U.S. 
Judge Harold Greene, who presided over the 
divestiture of the AT &T system and is now 
monitoring the manner in which the breakup 
is being carried out, delivered a lecture on 
the virtues and values of competition in the 
telecommunications industry- though corn- 
petition not without government backup. 
Greene, the principal speaker at a legal sym- 
posium, said his "enthusiasm for private 
competition is not unalloyed by doubts about 
private performance unchecked by govern- 
ment regulation and direction." But he said, 
"Competition is more likely than monopoly 
of any kind to lead to invention, and low 
price." He also said it would "prevent the 
type of domination of the means of commu- 
nication that could be inimical to the diversi- 
ty of opinion that is a prerequisite to self - 
government." 

The legal symposium, which had been or- 
ganized under the chairmanship of an 
American, Anne W. Branscomb of Armonk, 
N.Y., dealt with the difficulty in harmoniz- 
ing global telecommunications systems. 
Over the three days of sessions, speakers 
from around the world dealt with a number 
of the problems the globalization of telecom- 
munications creates. But the comments of 
Robert W. Ross, an American, and Jonathan 
L. Parapak, an Indonesian, on a panel deal- 
ing with "television broadcasting via satel- 
lite," serve as well as any to make the point. 

Ross, who is managing director of CNN 
International Sales, stressed the importance 
of a service driven by technology and con- 
sumer demand. "The axiom for television 
organizations for the rest of this century 
must be 'adapt and survive,' " he said. 
"Television broadcasters that are most likely 
to succeed will be those that seek to turn 
technology and viewer demand to their own 
advantage, rather than try to hold back the 
future." 
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MIPCOM 1987: Programing the world 
Some 4,000 executives from around the 
world gather in Cannes to buy and 
sell TV fare; Europeans, particularly 
French, do plenty of former to delight 
of suppliers such as U.S.'s MCA TV 
and Lorimar -Telepictures 

Hotly competitive European over- the -air 
broadcasters continue to drive the interna- 
tional television program sales business, 
while the region's nascent satellite TV indus- 
try, despite long -range aspirations to be the 
dominant delivery form, for now remains 
consistently outpaced in the program pur- 
chasing market. 

But that was hardly a disappointment for 
the approximately 4,000 TVexecutives from 
around the world who were in Cannes, 
France, last week at the MIPCOM Interna- 
tional film and TV program market. The 
Oct. 16 -20 gathering, only briefly oversha- 
dowed its last day by news of gyrating world 
stock markets, found a fast growing stream 
of program business from both the tradition- 
al European state broadcasters and from 
new, privately held, commercial networks 
that are emerging in the region's deregula- 
tory environment. 

Much business also was done by broad- 
cast buyers -and a handful of satellite ser- 
vices-outside Europe, from Japan, Austra- 
lia and elsewhere. "The market is booming 
everywhere," commented 20th Century Fox 
TV executive vice president, William 
Saunders. "The future looks really rosy." 
Added former ABC executive Joe Levin - 
sohn, now vice president of international 
sales for Republic Pictures: "It's a seller's 
market." 

And the show itself, now in its third year, 
has apparently found its place as a key inter- 
national event for many of the 427 exhibitors 
on hand, more than 100 companies above 
last year's count. Columbia Pictures Interna- 
tional's Michael Grindon, director of inter- 
national television sales, for instance, called 
the event "terrific" for his company, while 
MCA TV International President Colin Da- 
vis said the level of business done there 
"more than justified our presence." 

It was mainly European, and especially 
French, buying, however, that made news at 
the event (although some exhibitors, anx- 
ious to avoid one -upmanship with their com- 
petitors, refrained from detailing their 
deals-one studio executive ribbing some 
colleagues with a memo detailing a $60 -mil- 
lion program "deal" signed with Malta, Gi- 
braltar and Cyprus). 

According to Davis of MCA, Europe's 
buyers represent a full 60% of that com- 
pany's international business, with France 
the largest. MCA alone has done $20 million 
in business, with the French network TF -1 

since it was privatized earlier this year and 
currently has licensed 38 weekly series in 
that country. For another major international 
distributor, Lorimar International, the 
French connections have also proved lucra- 
tive, with news of a $12.5 -million sale 
closed last month with France's TF -1. The 
sale, which includes Max Headroom, Hunt- 
er, Valerie, the soap opera, Rituals, mini- 
series and movies of the week, brought the 
company's business with the broadcaster to 
$20 million over last year. 

New World International also announced 
sales of its upcoming mini -series, Echoes in 
the Darkness, to broadcasters in France, Ita- 
ly and Spain as well as Australia, Canada, 
Southeast Asia and Central America. And 
while Columbia's Grindon declined to cite 
specific deals, he said the company had done 
"lots of good business this year in Europe." 

Vintage U.S. series are also selling well 
among Europe's broadcasters. Worldvision, 
for example, announced the sale of 120 
hours of The Fugitive to TVE in Spain and 
The Addams Family to the new French 
channel M6. Commented Worldvision's 
Bert Cohen, senior VP of international sales: 
"I'm extremely satisfied with the continued 
growth of the European market," particular- 
ly as broadcasters expand the hours of the 
broadcast day, driving up the need for "ever- 
green type" programing. 

And it is not only U.S. programs that are 
picked up. British commercial broadcasters 
Yorkshire and Anglia TV, represented by 
London -based distributor Itel, sold 37 hours 
of TV drama, including NBC co- produced 
Harlequin romance movies, to Italy's state 
network RAI. Their products were also sold 
to France's Canal Plus and Antenne 2, RTL 
in Luxembourg and Switzerland's SSR. 

Observers also noted at the show the in- 
crease in prices accompanying the increased 
buying trends. According to ABC distribu- 
tion senior vice president, Archie Purvis, the 
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fees are being driven higher by terrestrial 
broadcasters for a number of reasons. "Fees 
are up because of privatization, because of 
more competition among terrestrial broad- 
casters, because of the depressed dollar and 
because broadcasters are competing with vi- 
deocassette distributors to get earlier distri- 
bution and avoid a one -year wait during 
home video release," he explained. 

International co- production has proved 
one way to keep program prices more man- 
ageable by spreading costs, and there were a 
number of new projects making news at the 
market. 

'Rimer Broadcasting and the BBC will co- 
produce a remake of MGM's British World 
War I drama, Journey's End, and were said 
to be close to wrapping up two more co- 
production deals. New World and French 
Canal Plus spin -off, Ellipse, announced they 
would co- produce in Spain a prime time, 
half -hour version of Zorro for U.S. and 
world distribution beginning fall 1988. And 
noncommercial VNET- -TV New York was 
touting its nine -part co- production series, 
"art of the Western World," with Britain's 
Television South. 

As to program sales to satellite television, 
there was little evidence satellite channels 
now in existence or in planning are that 
ready to compete with terrestrial broadcast- 
ers for the top programs. However, if they do 
not, some commentators suggest they may 
never get off the ground. Potential audiences 
could lack the incentive to purchase expen- 
sive satellite dishes or signal decoders for 
pay channels, while advertisers may not 
commit ad dollars to support free satellite 
services until popular shows provide desir- 
able demographics. 

"If they're going to survive, the satellite 
channels are going to have to compete on an 
equal basis with broadcasters," commented 
Stuart Graber, managing director in Europe 
for Lorimar -Telepictures. "If they don't have 
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the financial wherewithal, they're not going 
to be in business because if they can't get the 
audience, they can't get the ad revenue." 

Graber noted that although Lorimar was 
one of the first suppliers to Rupert Mur- 
doch's Europeanwide satellite -to -cable ser- 
vice, Sky Channel, they no longer sell there 
because the channel can't afford to pay as 
much to cover its programing territory as 
Lorimar can get by selling the same product 
to local broadcasters on a territory-by-teni- 
tory basis. 

CBS Broadcasting International Vice 
President and General Manager Don Wear 
explained that advertiser -supported satellite 
channels may have additional problems be- 
cause their reach through European cable 
systems is limited by the uneven growth of 
that new medium in different countries. In 
addition, Wear noted that neither ad agencies 
nor advertisers is yet organized to spend 
money on a "pan- European" basis. Wear 
also noted that for pay satellite channels, 
"people will inevitably ask what they're pay- 
ing for if the channel is only showing re- 
runs." He added: "There's a real hardware 
challenge. 

"Terrestrial broadcasters still have a 
strong incumbent advantage," Wear con- 
cluded. "They have advantages in ongoing 

production, and in advertising and promo- 
tion. The competition has also made them 
more sensitive to viewer needs." 

Others believe, however, that the new me- 
dia can start small and succeed. According 
to timer Broadcasting System's Robert 
Wussler, executive vice president, "satellite 
services, can't compete with terrestrial chan- 
nels because it's a brand new business, like 
cable was in the U.S." Wussler, whose com- 
pany began more than two years ago to 
transmit an international version of its Cable 
News Network to hotels, cable systems and 
broadcasters in Europe and elsewhere, ar- 
gued that similar forms of satellite niche pro- 
graming will work "over the long haul... E- 
ven if the first attempts die, the second or 
third will succeed," he said. 

Some say program suppliers can find the 
satellite market lucrative now. Mathew Ody, 
director of international sales for Western 
World Television, argued that although satel- 
lite channels are buying mainly older pro- 
grams because they are priced in ranges they 
can afford, suppliers can do well because of 
the high program volume the new services 
require to fill their schedules. 

Satellite programers can also win pro- 
graming from national broadcasters even if 
they can't match their per -episode prices, 

MCA's Davis said, if they can make up the 
difference by purchasing larger numbers of a 
series's episodes. New World International 
President William Shields added satellite TV 
is a "big, big growth area...There's certainly 
a lot of product to go around." 

If program distributors on the whole still 
do not sell extensively to satellite services, it 
is not only because those channels cannot 
afford to pay the fees to compete with the 
cumulative total from broadcasters in the 
various territories their signals cover, but for 
a range of other reasons as well. 

"We're not licensing broadcast satellite 
rights in any language," commented ABC's 
Purvis, arguing that satellite services still 
have not addressed how they will pay fees on 
the spillover of their footprint to other coun- 
tries and into other language zones, or how 
to pay fees on music and other royalties. 

Turner Broadcasting's Wussler also ac- 
knowledged his company is reluctant to sell 
English -language satellite rights for its near- 
ly 3,000 -film MGM library, although there 
is the additional reason that the company has 
long had on the drawing boards its own Eu- 
ropean entertainment satellite service, a pro- 
ject now sidelined by the company's higher 
priority U.S. domestic services. 

Worldvision and others, by contrast, have 

MayTuned 
The Mediterranean area will be profiled in a four -part series on the 

Public Broadcasting Service entitled The First Eden. Beginning 
Monday, Nov 2, the series will mark the return of naturalist and 
author, Sir David Attenborough, who wrote and narrated the four 
segments telling the 10,000- year -old story of the relationship be- 
tween humans and the Mediterranean environment. The Making of 
the Garden will explore the creation of the area and the arrival and 
adaptations of plants and creatures on both land and sea. The Gods 
Enslaved (Nov 9) examines humans changing attitudes toward the 
environment and especially their relationship to animals. The impact 
of war, beginning with the barbarian destruction of the Roman Em- 
pire and continuing through the 15th century, will be revealed in The 
Wastes of War (Nov 16). Strangers in the Garden (Nov 23) brings 
the viewer up to date by focusing on recent efforts made by the 
United Nations and others to counter much of the damage done to 
the Mediterranean by pollution, tourism and invasion of new species 
through the Suez Canal. The First Eden was underwritten by IBM 
and produced by Andrew Neal. It is a BBC -TV production in associ- 
ation with Australian Broadcasting Corp. and WQEDfrvf Pittsburgh. 

Jazz fans will get a chance to see Michael Brecker on the EWI 

(electronic wind instrument), a five -year -old synthesizer he calls "a 
step into the musical future" when they tune into PBS's Newport 
Jazz '87 on Nov 25. Also appearing will be Nancy Wilson, Kenny G, 
Branford Marsalis and the Crusaders whose performances were 
recorded at the Newport Jazz Festival in Rhode Island last August. 
The one -hour special features 32 -track digital sound and was pro- 
duced and directed by Norman Abbott. The JVC Co. of America 
sponsored the show. 

Beginning Saturday, Nov 7, ABC will premiere Sable, a new 
action -adventure series filmed entirely in Chicago, about a man 
leading a double life. Lewis Van Bergen stars as Nicholas Flemming, 
a children's book author who, compelled by a tragic past, takes on 
the separate identity of Jon Sable to perform acts of heroic propor- 
tions for those in need of help. The series is a Sherman/Rosetti 
Production in association with Taft Entertainment Television. Steve 
Feke is supervising producer and Edward Ledding is producer. 

Kenny Rogers will reprise his role as professional gambler 
Brady Hawkes, in Kenny Rogers As "The Gambler" III -The Legend 
Continues scheduled for broadcast Nov 22 and Nov 24 on CBS. 
Bruce Boxleitner (Scarecrow and Mrs. King) and Linda Gray (Dal- 
las) will also star in the mini -series which highlights the American 

government's clash with the Sioux Indians during the Indian Wars in 
the late 1880's. Broken treaties, cattle theft and an Indian ghost 
dance ceremony are interwoven with Hawkes attempts to negoti- 
ate a land treaty among the distrusting parties. The film, shot entirely 
in the Santa Fe, N.M., area, was directed by Dick Lowry from a 
teleplay by Jeb Rosebrook and Roderick Taylor. Ken Kragen, Lelan 
Rogers and Lowry are executive producers. The series was co- 
produced by Patrick Markey and Peter Burrell. 

Jack the Ripper will be tracked by nope other than Michael Caine 
( "Hannah and Her Sisters ") who will make his television debut in 
Jack The Ripper scheduled to air on CBS during the 1988 -89 sea- 
son. Producer and director David Wickes obtained permission from 
the British government to view documents of the case sealed 100 
years ago, and his findings served as the basis of the sript written by 
Derek Marlowe. These files will remain closed to the public until 
August 1988, the centennial of the crimes. The production will take 
the form of a four -hour mini -series which will begin shooting in the 
London area in February. Robert O'Connor, Leonard Hill and Lloyd 
Shirley will serve as executive producers. 

A six -hour mini -series based on the life and career of Frank Sina- 
tra is in the works, according to the entertainer's daughter. Play- 
wright William Mastrosimone ( "Extremities ") has been signed to 
write the screenplay which will be produced by Tina Sinatra in 
association with Warner Bros. Television and shown on CBS. 

A Pennsylvania Amish family struggling to cope with modern life 
in California will be the center of an NBC midseason series starring 
Merle Olsen (Little House on the Prairie), Belinda Montgomery and 
Jessica Walter (Amy Prentiss). The orie -hour drama, Aaron's Way, 
is a Blinn/Thorpe Production in association with Lorimar Telepic- 
tures. Executive producers are William Blinn and Jerry Thorpe. Jim 
Brown is the supervising producer and Bonnie Raskin is the produc- 
er 

The Travel Channel plans to premiere European Business Re- 
port, a weekly half -hour program designed to provide viewers with 
information on the role of the European Common Market. The show 
will include interviews with world leaders such as Henry Kissinger, 
and former president of France, Valery Giscard d'Estaing, as well as 
a currency converter scroll for the 12 Common Market countries and 
other general information on finance and economics. The series will 
make its debut next November. 
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sold some satellite rights to programs, al- 
though Worldvision's Cohen acknowledged 
still believing that "with few exceptions," 
it's not the time to "dump" product. "All of 
the events, all of the new technologies, are 
going through early growth stages. There's 
far more advantage to seeing the direction, 
hanging tight as the European market 
emerges in new directions. It's absolutely 
essential that every distributor protect its 
rights, both language and, where possible, 
territorial rights," Cohen said. 

For now, other than ongoing deals with 
several -year-old Sky Channel, the newer 
U.K. -based super channel and a handful of 
others including Luxembourg's RTL Plus, 
the most active satellite buyer at MIPCOM 
was probably the Scandinavian Scansat, 
which is due to launch as an advertiser -sup- 
ported service at the beginning of the year on 
a British satellite and expects by next fall to 
take the two channels on the medium -power 
direct broadcast satellite, Astra, of Luxem- 
bourg. 

Among recent Scansat deals have been 
series and film purchases from 20th Century 
Fox, ABC, Columbia, New World and Dis- 
ney, where, according to Edward Borgerd- 

ing, managing director of sales and market- 
ing for Buena Vista International, the 
satellite channel signed in recent weeks a 
three -year deal for five hours a week of Dis- 
ney feature films, television movies and se- 
ries. 

The uncertainty over Europe's satellite 
business and France's direct broadcast satel- 
lite service in particular, was brought home 
at MIPCOM at a press conference called by 
British media owner Robert Maxwell. Max- 
well, who was to be on the French satellite 
scheduled for launch next spring through his 
substantial holdings in France's TF -1 nation- 
al channel, scolded the French government 
for what he characterized as a failure to "re- 
solve commercial problems that face us and 
others who want to buy channels" and 
threatened to move to the Astra project in- 
stead, buying six transponders on the Lux- 
embourg medium -power satellite scheduled 
to launch next September. 

According to Maxwell and others, the 
four potential programers for the service - 
French channels TF -1, A2, LA 5 and M6- 
will drop out of the venture if the annual 
transponder fee is not dropped further from 
its approximately $12.5 -million -a -year lev- 

el (even though' it has already been cut from 
an original $20 million per year). Transpon- 
der fees on Astra are between $4.5 million 
and $7.5 million, while fees on the low - 
power French satellite are just over $4 mil- 
lion a year. 

Complaining to reporters of an "unaccep- 
table confusion in government policy," Max- 
well said, "I have been commited for a long 
time to a French solution, but if there is no 
other means, I will sign with Astra. France 
will be stranded with a very expensive satel- 
lite and will not be able to use it." 

Maxwell, whose satellite TV ventures al- 
ready include film channel Premiere, MTV 
Europe in a joint venture with Viacom and 
British Telecom and a just -announced 30% 
partnership in a French- language pay film 
channel, TV Club Belgium, said he would 
take those services to Astra, while offering 
the other three channels to rival Murdoch's 
Sky Channel, a children's channel and a 
sports service. 

Despite the confusion, Astra is moving 
ahead with its own launch and promotion 
plans, detailing them in a press conference 
in Cannes. Among the more likely channels 
would be the two taken by the Scandinavian 

Four in a row for you- know -who 
NBC's the winner for the fourth week of the season (ended Oct. 18), but 
it's the first time for ABC to take second place, thanks, in part, to the 
broadcast of World Series games one and two. 

According to Nielsen figures for households, NBC won the week 
with an 18.4 rating and a 30 share. ABC took second place with a 
15.0 /25, beating CBS's 13.4/22. (For week three, it was CBS in second 
with a 15.1/25, and ABC third with a 13.4/22. NBC won that week with a 
16.1/27.) 

The AGB figures also put ABC in second place, but by a much 
slimmer margin. AGB gave NBC the week with an 18/30, while ABC 
edged out CBS by 0.1 rating point, 13.4/23 over 13.3/22. 

For evening news, according to Nielsen figures, it was the CBS 
Evening News on top, beating out the competition with an 11.6/23. 
ABC came in second with a 10.2/20. NBC had a 9.7/20. (For week 
three, the CBS Evening News took first place with an 11.4/23 over 

NBC's 9.5/20 and ABC's 9.2/18.) 
The top four programs on both Nielsen's and AGB's charts are The 

Cosby Show, A Different World, Cheers (all NBC), and ABC's Growing 
Pains. NBC's Night Court and ABC's Who's the Boss? trade fifth and 
sixth places on the two charts. 

Seventh place, on Nielsen, was NBC's Sunday Night Movie, Right 
to Die, but AGB has the same movie ranked 30th. In its place, AGB lists 
NBC's Golden Girls. (Golden Girls came in 11th on Nielsen.) 

ABC's Moonlighting took eighth place on AGB and 10th on Nielsen. 
The second game of the World Series came in ninth on the AGB list and 
eighth on Nielsen. Game seven of the National League playoffs came 
in ninth on Nielsen. 

CBS's Newhart pulled in to 10th place on the AGB list, and 15th on 
Nielsen. 

The season premiere of NBC's L.A. Law ranked 12th on the Nielsen 

Rank o Show o Network o Rating /Share Rank o Show o Network Rating /Share 

Nielsen 26. Country Music Awards CBS 17.3/28 56. Our House NBC 11.3/18 
27. Perfect Strangers ABC 16.8/27 57. Rags to Riches NBC 10.6/19 
28. 227 NBC 16.6/29 58. Tour of Duty CBS 10.4/17 

Rank o Show Network o Rating/Share 29. 
30. 

Murder, She Wrote 
Hunter 

CBS 
NBC 

16.5/25 
16.3/31 

59. 
60. 

Full House 
I Married Dora 

ABC 
ABC 

10.0/18 
10.0/18 

1. Cosby Show NBC 30.0/49 31. Knots Landing CBS 15.8/27 61. Private Eye NBC 9.8/18 
2. Different world NBC 26.7/43 32. Amen NBC 15.8/28 62. ABC Thursday Night Movie ABC 8.6/14 
3. Cheers NBC 25.3/40 33. Dynasty ABC 15.2/26 63. Charmings ABC 8.1/13 
4. Growing Pains ABC 24.6/38 34. Beauty and the Beast CBS 15.2/27 64. Sledge Hammer ABC 7.7/12 
5. Night Court NBC 23.2/38 35. world Series, pregame 2 ABC 15.1/25 65. My Sister Sam CBS 7.0/13 
6. Who's the Boss? ABC 22.6/36 36. Falcon Crest CBS 15.1/28 66. Max Headroom ABC 6.2/11 
7. NBC Sunday Night Movie NBC 22.0/34 37. Slap Maxwell Story ABC 14.5/23 67. Funny, You Don1 Look 200 ABC 6.1/10 
8. world Series, game 2 ABC 21.9/34 38. Jake and the Fatman CBS 14.4/22 68. Leg work CBS 5.6/10 
9. N.L. Championship, game 7 NBC 21.1/35 39. Magnum, P.l. CBS 14.3/22 69. Everything's Relative CBS 5.6/10 

10. Moonlighting ABC 21.0/32 40. Miami Vice NBC 14.3/24 70. wist 57th CBS 5.2/10 
11. Golden Girls NBC 20.3/36 41. CBS Sunday Movie CBS 14.1/21 
12. L.A. Law NBC 20.2/35 42. Franks Place CBS 13.8/22 
13. 
14. 

ALF 
world Series, game 1 

NBC 
ABC 

19.9/31 
19.2/35 

43. 
44. 

N.L. Champ., pregame 7 

Facts of Life 
NBC 
NBC 

13.5/23 
13.5/25 AGB 

15. Newhart CBS 19.2/29 45. Thirtysomething ABC 13.3/23 
16. N.L. Championship, game 6 NBC 19.0/32 46. world Series, pregame 1 ABC 13.1/25 1. Cosby Show NBC 28.4/48 
17. Family Ties NBC 19.0/28 47. 20/20 ABC 13.0/23 2. Different wbrld NBC 25.9/43 
18. My Two Dads NBC 18.8/27 48. Monday Night Football ABC 12.9/23 3. Cheers NBC 25.4/42 
19. 60 Minutes CBS 18.7/32 49. Equalizer CBS 12.7/22 4. Growing Pains ABC 23.7/38 
20. Valerie' Family NBC 18.4/28 50. Law and Harry McGraw CBS 12.6/22 5. Who's the Boss? ABC 23.5/38 
21. Hooperman ABC 17.9/27 51. N.L. Champ., pregame 6 NBC 12.4/21 6. Night Court NBC 23.1/39 
22. Head of the Class ABC 17.8/28 52. 4seguy CBS 11.9/19 7. Golden Girls NBC 22.2/39 
23. Dallas CBS 17.7/30 53. Oldest Rookie CBS 11.9/19 8. Moonlighting ABC 20.6/32 
24. Kate & Allie CBS 17.6/27 54. Disney Sunday Movie ABC 11.6/19 9. world Series, game 2 ABC 20.3/32 
25. NBC Monday Night Movies NBC 17.5/28 55. Houston Knights CBS 11.5/18 10. Newhart CBS 20.1/32 
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Scansat and a third optioned by Radio -TV 
Luxembourg. Among the other possibilities 
would be existing U.K. -based satellite -to- 
cable services Sky Channel; Super Channel; 
Screensport; Premiere; Lifestyle; Children's 
Channel and the Arts Channel, a two -chan- 
nel joint venture among London weekend 
television, Thames Television, Carlton 
Communications, Saatchi & Saatchi and 
British retailer, Dixons; Musicbox of Ger- 
man; Filmnet of the Netherlands; Teleclub of 
Switzerland; CNN, and MTV Europe. 

Concerns about European DBS don't end 
with programing. The receivers needed to 
watch both the French satellite and the Ger- 
man satellite due to launch this fall, which 
will both use the so- called D2 -MAC video 
system, were only demonstrated for the first 
time at a Berlin trade fair last month and 
would not likely have any substantial market 
presence for a year or more after launch. The 
German government so far has turned down 
programers' requests to let them use the cur- 
rent PAL broadcast standard for their ser- 
vices. Astra participants are now trying to 
reach a concensus on whether they will use a 
simpler D -Mac system or another standard. 

In other news at the show, CBS an- 

nounced an agreement for the CBS Evening 
News with Dan Rather to be carried with a 
six -hour delay into Italy on the Tele Monte - 
Carlo Network. The all- English -language 
broadcast will air Tuesday through Saturday 
mornings at 7:30 and again at 8 in a deal 
similar to arrangements between CBS and 
Canal Plus in France and with Tokyo Broad- 
casting System in Japan. CBS International 
Sales head Rainer Siek said the company is 
working on bringing the broadcast into the 
U.K., Germany and Israel, and hopes to 
have live Caribbean and Central American 
broadcasts before the end of the year. 

In children's programing developments, 
Gary Wald, formerly of Sunbow Produc- 
tions, has developed a partnership with 
Claude Berthier of "Smurfs" to co- produce 
an animated program and to acquire rights to 
other children's programs for his company, 
Waldo Productions. U.S. cable network 
Nickelodeon was promoting a format sale to 
the BBC of its Double Dare children's game 
show, and Telecable Benelux, a Dutch - 
speaking satellite TV service, said it will 
launch a part -time children's channel, Kin - 
dernet, next March in Europe in a project 
with Japan's Fuji Sankei and the British 

list, but pulled in at 19th, behind CBS's Dallas, on AGB. (Dallas came in 23d on Nielsen.) 
In the book of days, NBC took Monday with an 18.1/25, over CBS's 17.1/27 and ABC's 

11.3/18.1. The NBC Monday Night Movie edged out the CBS broadcast of the Country 
Music Awards and ABC's Monday Night Football. 

Tuesday went to ABC with a 19.3/30.9. The network's lineup of Who's the Boss ?, Growing 
Pains, Moonlighting and Thirtysomething pushed ahead of NBC's broadcast of game six of 

the National League playoffs. The final tally was: ABC 19.3/30.9, NBC 18.3/29.6 and CBS 

12.8/20.6. 
Wednesday went to NBC, with game seven of the playoffs gathering up a 20.6/33 average 

for the night, well ahead of ABC's 16.2/26.2 and CBS's 13.0/21. 

Thursday also went to NBC, 24.3/40.1 over CBS's 12.7/20.9 and ABCs 8.4/13.5. 
Friday was CBS's first win, 16.0/28.1 over NBC's 11.7/20.6 and ABC's 9.7/17.3. 
With the first game of the VWrld Series, Saturday went to ABC, 18.5/33.9. NBC pulled in a 

16.5/30, and CBS a low 5.7/10.5. 
Sunday's game two gave ABC a 19.0/30, to beat out NBC's 18.4/27.8 and CBS's 15.9/24.5. 

Rank a Show Network a Rating /Share Rank Show Network o Rating/Share 

11. ALF NBC 19.8/32 41. 20/20 ABC 13.5/25 
12. Baseball Playoffs NBC 19.5/34 42. World Series, pregame 2 ABC 13.1/25 
13. Country Music Awards CBS 18.9/32 43. Falcon Crest CBS 13.1/25 
14. Baseball Playoffs NBC 18.9/33 44. N.L. Champ., pregame NBC 13.0/23 
15. Valerie's Family NBC 18.3/29 45. Oldest Rookie CBS 12.7/21 
16. 60 Minutes CBS 18.0/31 46. Wiseguy CBS 12.6/21 
17. Kate 8 Allie CBS 17.9/28 47. Rags to Riches NBC 12.4/23 
18. Dallas CBS 17.8/31 48. Thirtysomething ABC 12.1/22 
19. L.A. Law NBC 17.8/33 49. World Series, pregame 1 ABC 11.9/24 
20. 227 NBC 17.8/32 50. Our House NBC 11.9/20 
21. World Series, game 1 ABC 17.7/33 51. Equalizer CBS 11.5/21 

22. Amen NBC 17.6/31 52. Disney Sunday Movie ABC 11.4/20 
23. Head of the Class ABC 17.2/28 53. Private Eye -0- 11.4/21 
24. My Two Dads NBC 17.1/26 54. Houston Knights CBS 11.1/18 
25. Family Ties NBC 17.1/27 55. Slap Maxwell Story ABC 11.1/18 
26. NBC Monday Night NBC 17.1/26 56. Law and Harry McGraw CBS 11.0/20 
27. Murder, She Wrote CBS 17.1/27 57. Dynasty ABC 10.9/20 
28. Perfect Strangers ABC 17.0/29 58. Monday Night Football ABC 10.6/20 
29. Hunter NBC 16.4/32 59. Full House ABC 10.2/20 
30. NBC Sunday Night Movie NBC 16.4/26 60. I Married Dora ABC 10.0/18 
31. Miami Vice -0- 16.3/29 61. Charmings ABC 9.6/16 
32. Frank's Place CBS 16.0/26 62. Tour of Duty CBS 9.1/15 
33. Hooperman ABC 15.3/25 63. Sledge Hammer! ABC 8.6/15 
34. Facts -0- 15.2/28 64. My Sister Sam CBS 8.2/15 
35. Magnum, Pl. CBS 15.1/24 65. ABC Thursday Night Movie ABC 7.9/14 
36. Knots Landing CBS 14.7/28 66. Everything's Relative CBS 6.9/13 
37. Jake and the Fatman CBS 14.1/22 67. Leg Work CBS 6.7/12 
38. Beauty and the Beast CBS 14.0/26 68. Funny, You Dont Look 200 ABC 6.7/11 

39. N.L. Champ., pregame show NBC 13.9/25 69. Max Headroom ABC 6.4/11 

40. CBS Sunday Night Movie CBS 13.6/21 70. Nest 57th CBS 6.0/12 
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W.H. Smith, which has the UK's Lifestyle 
and Screensport satellite channels. 

In other developments. CBS has acquired 
TV and ancillary distribution rights to four 
Oscar- winning films by producer Arthur 
Cohn; Westernworld has bought distribution 
rights from ABC for five movies of the 
week; former local program and network 
news executive, Jim Hayden, has signed a 
deal with Italy's Reteitalia to produce a mag- 

azine show for international distribution in 
partnership with producer Mike Cene of 
Episode Inc., and UK Coda record label ex- 
ecutive Nick Austin is preparing the Europe- 
an launch of the Landscape Channel, a 
three -hour rotation of new age and classical 
music with video of various natural settings. 

During the conference, organizer Bernard 
Chevry of the trade show association, MI- 
DEM, also set the next dates for MIP -TV, 

which the group handles, along with MIP- 
COM, MIFED, and other international pro- 
graming conferences. MIP -TV is scheduled 
for April 28 -May 3, 1988. According to 
Chevry, the program will coincide with two 
other conferences in Cannes-one on the fu- 
ture of television in the Common Market, 
organized by Lorimar- Telepictures' Michael 
Jay Solomon, and the other a conference on 
barter. 

Cable's interest in `Hollywood's best' 
Turner, Fuchs, Cox, Cooke talk about 
value of good programing on cable, 
despite increased cost 

Elaborating on his plans for the basic cable 
network, Turner Network Television, Ted 
lùrner told a National Academy of Cable 
Programing luncheon audience last week in 
Los Angeles that he is considering airing 
mini -series on the service. làrner previously 
announced TNT would consist of made -for- 
cable movies, special high -profile presenta- 
tions, sporting events and movies from the 
MGM film library he bought. 

Addressing the topic, "Why Cable Will 
Pay for Hollywood's Best," 'limner, appear- 
ing with HBO Chairman Michael Fuchs, 
Showtime Chairman Winston (Tony) Cox 
and Disney Channel President John Cooke, 
appeared to dismiss one -hour action/adven- 
ture series as candidates for the TNT sched- 

ule. limier said he can air one of the MGM 
movie classics for about $500,000 per hour 
compared to the average license fee of 
$800,000 for an original hour -long episodic 
series. That, coupled with the battering most 
off -network hours are taking in the syndica- 
tion marketplace now, is forcing lùrner to 
look at other sources of original dramatic 
programing. 

'Miner is still lining up multiple system 
operators for TNT, but he said after the panel 
session, those efforts were stalled last week 
by the commotion in the cable industry 
caused from the Oct. 19 stock market plunge 
(see "Top of the Week "). 'Rimer will need to 
have enough MSO's on board by November 
when the TBS board of directors is sched- 
uled to consider the service for final approv- 
al. 

Fuchs, one of the directors representing 
HBO -parent Time Inc.'s interest on the Turn- 

er board, said in response to an audience 
question that he would not have voted in 
favor of the new channel had he felt compe- 
tition for major sporting events from TNT 
would interfere with HBO's strategic objec- 
tives. lùrner said he considers the channel's 
main competition to be ABC, CBS and 
NBC. 

All the participants on the panel remarked 
about their increased spending to get "Holly- 
wood's best" and increase their share of the 
audience. Since HBO began, Fuchs said, the 
pay service has spent more than $3 billion on 
motion picture licensing fees and almost $1 
billion on other original programing. Cox 
said the movie channels have overpaid for 
exclusive movie packages that are forcing 
them to order a whole group of films to get 
the premium titles they want. 

The Disney Channel's emphasis will con- 
tinue to be on original programing. Cooke 

SyndkaWavedarrcsMace 
King World reports that The Oprah Winfrey Show is now a firm go 

through 1989 -90 given renewals on such stations as wABC -TV New 
York, KABC -Tv Los Angeles, wLs-TV Chicago, wc'z -Tv Detroit, wEws(Tv) 

Cleveland, KDKA -TV Pittsburgh and WPLG(TV) Miami through that time. 
Oprah is seen on 198 stations and is now the third highest ranked 
show in syndication. Sales are on a cash -plus -barter basis with 10 
minutes for stations and two minutes for King World per one -hour 
show 

Casablanca IV reports that it has reached an agreement with 
the five NBC -owned television stations to carry Howard Cosell: 
Speaking of Everything, the weekly one -hour, late -night talk show 
that debuts January 1988 on Sunday nights. The Ohlmeyer Commu- 
nication Co. production, patterned after the ABC Radio Network 
show of the same name, will also be carried on 20 other stations 
including %M ATV) Miami, nova-TV Sacramento, Calif., KPNX-TV Mesa, 
Ariz. (Phoenix), and WTNH -TV Hartford, Conn. Casablanca will keep 
six minutes per episode with stations getting eight minutes. Cosell's 
daughter, Hilary, is the show's senior producer. 
MCA TV Enterprises has cleared The Munsters Today, an updated 
version of the original Munsters series that aired on CBS -N in 1964- 
66 on stations covering 40% of the country. Those stations include 
MCAs WVOR -TV New York, and the 12 TVX stations. MCA is offering 
stations a total of 72 episodes over three years, beginning in Sep- 
tember 1988, on a barter basis with four minutes for stations and 
three minutes for MCA. Wwon -TV New York and the TVX stations will 
all retain a financial interest in the series. The Arthur Co. will produce 
the new series. Appearing in the late 1980's background of the new 
show will be John Shuck (MacMillan and Wife) as Herman Munster, 
Lee Meriweather (Barnaby Jones) as Lily Munster, Howard Morton 
(Gimme a Break, Barney Miller) as Grandpa, and Jason Marsden 
(General Hospital) as little Eddie. 
Help is on the way from MCA TV in the form of American Heartline, 
a half -hour program designed to fulfill the dreams of one of the 
show's contestants. The program, to be offered at NATPE next year, 

is "not a game show and not a talk show, but something different," 
says Shelly Schwab, executive vice president of MCA. Each epi- 
sode of Heartline features three people who share their problems 
and then tell a three -member advisory panel how they would like to 
be helped. The guests are questioned by host Bob Hilton and the 
panel, who decide which of the three should be granted his request. 
According to Schwab, the program is different because the contes- 
tants are motivated by "a genuine need" rather than greed. The two 
people who do not receive their request "are not losers," says 
Schwab, because they may receive assistance from the viewing 
audience. American Heartline is taped before a studio audience, 
and will also feature celebrity guests. It is an Arnold Shapiro Produc- 
tion. 
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L -r: Turner, Cox, Fuchs, Cooke, Baruch 

said it is willing to pay increasing prices to 
get what it wants, with the higher costs offset 
by the back -end syndication value of the 
products. 

The luncheon was expected to produce 
fireworks between Fuchs and Cox in their 
first public meeting since Cox left Time Inc. 
But the former colleagues usually found 
themselves in agreement -except when it 
came to a question about the possibility of 
the pay services turning to advertising. 

New Viacorh President Frank Biondi Jr. 
has raised the possibility, and Cox said, "The 
way the economics of this business are go- 
ing, it leads you inevitably to consider ad- 
vertising." But the Showtime president said 
he does not consider there to be a strong 
likelihood of advertising on the pay service 
because it would disfranchise subscribers. 

Fuchs said HBO is "a little more optimis- 
tic" about its future prospects, and called the 
advertising concept "a big mistake." Turner 
concurred, saying he did not think it wise. 
When moderator Merrill Brown, editor of 
Channels magazine, reminded Cooke that 
The Disney Channel had experimented with 
advertising, Cooke said it was a success. 
Disney put what amounted to on -air bill- 
boards at the end of shows, and Cooke said 
the practice tested "satisfactorily" with con- 
sumers and cable affiliates. But he noted the 

pay channel had to abandon the advertise- 
ments because of contractural obligations 
with the studios. 

The HBO and Showtime rivals found 
common ground when a producer said the 
two pay services are bureaucracies filled 
with indecision about which made -for -cable 
movie projects to back. Fuchs provided the 
staunchest defense, saying HBO's selection 
process has resulted in the pay service pro- 
ducing better movies than the commercial 
broadcast networks, or anyone else for that 
matter. 

Fuchs took another swipe at the networks, 
saying the Big Three will continue to exper- 
ience audience erosion into the next decade. 
As younger audiences replace older viewers 
who are inclined to watch more broadcast 
television, Fuchs said, cable penetration 
should reach 70 % -80% by 1990. 

Asked about frequent accusations by Jack 
Valenti, president of the Motion Picture As- 
sociation of America, that cable is an unre- 
gulated and monopolistic industry, Turner 
said the film industry should refocus its criti- 
cism toward corporate giants such as NBC - 
owner, General Electric. Fuchs drew a laugh 
when he said, "I wouldn't urge the [MPAA 
to drop the fight against cable] because I 

love to hear Jack Valenti go on and on. He's 
one of the great mouths of all times." 

TV stations priming access for sweeps 
Stations looking for shows to 
replace `Truth or Consequences' 

Television stations last week were taking 
steps to patch up holes in their recently un- 
veiled fall schedules in time for their first big 
test -the November sweeps. The focus of 
the reschedulings mainly concerned access 
time periods, with Win, Lose or Draw, A 
Current Affair and High Rollers all making 
inroads after the cancellation of Truth or 
Consequences (BROADCASTING, Oct. 12) by 
Lorimar Syndication. 

Since announcing that stations will be re- 
leased from 52 -week T ór C contracts after 
just 24 weeks -12 weeks of first -run epi- 
sodes and 12 weeks of repeats- stations 
have been looking for programing to run im- 
mediately in place of the low -rated show. 
Furthermore, according to sources, because 
of the feeling that Lorimar is "reneging" on 
the original one -year deals it made on the 
show (34 weeks of first -run episodes and 18 
weeks of repeats) stations are now being ad- 
vised to consider contracts void and pull the 
show off the air after the 12 weeks of first - 
run episodes, rather than waiting the full 24 

weeks. 
Buena Vista's Win, Lose or Draw has now 

picked up roughly eight new deals and four 
or five upgrades as a result of the T or C 
fallout, according to Jay Finkelman, Buena 
Vista vice president of marketing. Among 
the deals in large markets where the show 
has not previously run are KCNC -TV Denver 
(for early fringe), KGTV(TV) San Diego (ac- 
cess), WSPA -TV Spartanburg, S.C. (access), 
and WXII(TV) Winston -Salem, N.C. (ac- 
cess). Finkelman also said that Buena Vista 
is expecting roughly a dozen time period 
upgrades in markets where the show now 
runs. 

Finkelman said helping sales so far have 
been ratings that show that 70% of the pro- 
gram's audience consists of women 18 -49. 
Additionally, he said that the show's two ac- 
cess clearances on WJBK -TV Detroit and 
WAGA- TVAtanta are also attracting attention. 
In six weeks in Detroit the show is averaging 
a 9.5/16, up 50% in rating and 88% in share 
over what Superior Court was delivering in 
the time period last year. In Atlanta, Win, 
Lose or Draw runs second to Wheel of For- 
tune with an 1 1.3/21, up 35% in ratings and 
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22% in shares compared to the time period's 
average last year. Win, Lose or Draw now 
runs in roughly 123 markets representing 
more than 75% of the country. 

In other reschedulings, Orion Television 
Syndication has upgraded High Rollers on 
KIU -TV Los Angeles, from the afternoon to 
8:30 p.m. in place of T or C, and wTVJ(TV) 
Miami has moved High Rollers from its 
morning time period to 7:30 to 8 p.m. in 
place of T or C. Both of those changes were 
effective Oct. 19. 

Fox Television Distribution continues to 
pick up clearances for A Current Affair, its 
half -hour magazine that runs on the seven 
Fox -owned stations. Michael Lambert, ex- 
ecutive vice president at Fox, said that 
straight cash sales for immediate availability 
are progressing on a very careful basis, with 
deals being made for better time periods and 
stations, instead of the highest license fees. 
Since making its first deal for the show out- 
side the Fox stations with KSTP -TV Minne- 
apolis (BROADCASTING Oct. 19), Fox has 

written deals with wSIS -Tv Roanoke, Va., 
woTV(TV) Grand Rapids, Mich.; WNCr -Tv 
Greenville, N.C., and WDIO -TV Duluth, 
Minn. 

Other contenders with access shows now 
ready to air immediately include ABR Syn- 
dication, which recently hired six new ex- 
ecutives to staff its new East Coast office. 
ABR is now selling Lingo (it was cleared in 
nine markets for its debut this fall), and 
Yahtzee, hosted by Peter Marshall, for a Jan. 
11 debut. 

This fall's other access story, the checker- 
board schedule on the NBC -owned stations, 
is now showing general signs of leveling off 
in ratings after six week on the air, according 
to rep firm research heads. Since its Sept. 14 
debut, according to Nielsen, the NBC 
checkerboard averaged a 9/15 on WNBC -TV 

New York; an 8.7/14 on KNBC(TV) Los Ange- 
les; an 8/14 on WMAQ -TV Chicago; an 8.9/16 
on WRC -TV Washington, and, according to 
Arbitron, a 7.5/13 on WKYC -TV Cleveland. 
On other stations that are carrying checker- 

boards, WCAU -TV Philadelphia is now aver- 
aging a 6.7/12; wxoN(TV) Detroit, is averag- 
ing a 4.6/8 and KTLA(TV) Los Angeles is 
averaging a 6.4/10. 

In the sixth week of ratings, however, 
only the checkerboards in Washington and 
Los Angeles did not show rating declines. 
But in comparison to week four of the rat- 
ings, the declines have been mild, dropping 
no more than one share point in any one 
market. 

Wes Harris, vice president of programing 
for the NBC stations, said that there are no 
plans to tamper with the checkerboards this 
early in the season, especially given a lack of 
demographic data so far. 

One of this fall's other subjects of concern 
in syndication, The Wil Shriner Show, has 
shown no signs of defection among the 104 
stations that began carrying the show on 
Sept. 14 in the morning time periods where 
it typically runs. New episodes that will at- 
tempt to feature a more comedic slant to the 
show are expected to begin soon. 

Cableocasti= qs 
Growing interest in cable 

Network Media Corp., the regional Chicago 
interconnect that replaced CBS's intercon- 
nect operation in that area, said it will do $3 
million in advertising volume in its first full 
fiscal year, which runs from July 1987 to 
June 1988. 

With the planned addition of the Financial 
News Network and Arts & Entertainment to 
its mix of CNN, ESPN, MTV and USA Net- 
work, NMC, which grew out of the shell of 
the CBS interconnect, will soon serve 
497,000 homes. NMC is a 50/50 joint ven- 
ture of a number of local cable operators - 
American Cablesystems, Continental, Cen- 
tel, Group W, Jones Intercable, Metrovision, 
Multimedia and Post -Newsweek -and in- 
stitutional investors. The operators receive 
50% of the net profits of NMC. Susan Wal- 
lace, a former Metrovision executive, is 
NMC's chief operating officer. 

NMC takes 20% of the local avails on the 
services across all dayparts. It works with 
the local systems as each side feeds the oth- 
er with advertisers depending on the cover- 
age they desire. If, for example, an adver- 
tiser has only one or two service locations, 
NMC will direct it to the local cable system. 
Advertisers with a number of locations, or 
automobile dealers that want to reach a 
larger audience, said Wallace, will be 
steered toward NMC. "It has worked," said 
Wallace, and there is "a constant line of 
communication with local sales managers." 
NMC has also helped to increase advertis- 
ing rates by constricting overall cable inven- 
tory in the market, she said. 

NMC has two principal pricing strategies. 
In a "fixnet" buy an advertiser can buy by 
daypart, network or show for 13 weeks up 
to a year. Under a "flexnet" approach, adver- 
tisers buy 700 spots on an annual basis. The 
spots are then placed in the best available 
times on one or several networks. 

We really don't sell networks per se; we 
sell demographics," said Wallace. And the 
Chicago suburbs, she said, are a very desir- 
able target for advertisers. 

Advertisers seem to be responding. 
"We're becoming a major line item with ad- 
vertisers," said Wallace, who expects calen- 
dar year 1988 to produce $5 million in sales. 
November, she said, "is very, very tight" in 
prime time on CNN and ESPN. 

Good neighbor policy 

National Association of Public Television 
Stations has responded to the call for coo- 
peration among cable industry and public 
television stations made at the Atlantic Ca- 
ble Show ( "Cablecastings," Oct. 12). NAPTS 
Chairman Richard Ottinger and Acting 
President Baryn Futa sent a letter on Oct. 16 
to all state, local and regional cable associ- 
ations, offering to appear at their confer- 
ences and meetings on behalf of public tele- 
vision. NAPTS is "in favor of increasing 
understanding and communication at all 
levels," Futa said. 

PPV test 
Cox Cable Communications and South- 
western Bell have teamed to test a pay -per- 
view service on Cox's 30,000 -subscriber 
Lubbock, Tex., system. Southwestern is 
supplying the automatic number identifica- 
tion technology that allows subscribers to 
order PPV movies or specials from one 
month in advance to 30 minutes after an 
event has begun. The telephone company's 
modular switch allows processing of hun- 
dreds of calls in a matter of seconds, send- 
ing program authorization information to 
Cox computers. The one -year trial is sched- 
uled to begin in late 1987. 
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December switch 

The switch to Galaxy III by four Viacom ca- 
ble services, C -SPAN I and II and the Weath- 
er Channel will be completed by Dec. 7. Sci- 
entific- Atlanta has announced that more 
than 4,000 earth stations have been shipped 
to cable operators, covering 89% of basic 
cable programing subscribers. The four Via- 
com services -MTV, the eastern feeds of 
Nickelodeon and Nick at Nile, plus VH -1- 
have been dual -fed on both Galaxy III and 
Satcom III-R as the earth -station retrofitting 
takes place. C -SPAN and C -SPAN II, on Gal- 
axy I and Satcom IV, respectively, and the 
Weather Channel, on Satcom III -R, have also 
been sending out dual feeds -on those sat- 
ellites, plus Galaxy III. The original target 
date for the conversion had been early No- 
vember. 

Cable contribution 

Cable pioneer Bill Daniels has contributed 
$250,000 to the $2- million fund- raising 
campaign of the National Museum of Ca- 
ble Television, which opened in tempo- 
rary quarters at Pennsylvania State Uni- 
versity this fall. Half of the money raised is 
being earmarked for a faculty chair in 
telecommunications. The other half will 
go toward a building fund and its operat- 
ing expenses. 

Nostalgic additions 

The Nostalgia Channel has added 180,000 
subscribers after signing agreements for 
systems owned by Service Electric and 
Palmer Communications. Nostalgia will 
be added to the SE system serving 
100,000 subscribers in the Allentown, Pa., 
area. Palmer will add the classic movie 



service to its 80,000 -subscriber operation 
in Naples, Fla. 

Gearing up 

Suburban Cablevision has placed a $5- 
million equipment order with Scientific - 
Atlanta for rebuilding the MSO's East Or- 
ange, N.J., system. The Maclean -Hunter 
subsidiary plans to begin rebuilding the 
1,600 -mile system with a 550 mhz, 78- 
channel system next year. The S -A order 
includes feed -forward trunk stations, par- 
allel hybrid bridgers and parallel hybrid 
and push/pull line extenders. 

Funny money 

HBO has added more stars for its Comic Re- 
lief'871ineup, which will be carried live from 
9 p.m. to 12:30 a.m. (NYT) on Saturday, Nov. 
14, from the Universal Amphitheater in Los 
Angeles. Last year's program spurred a 
fund- raising effort that has produced $2.6 
million for the homeless. Joining Robin Wil- 
liams on the special will be Billy Crystal, 
Steven Wright, Harry Anderson, Bob 
Goldthwait, Paul Reiser, Louie Anderson, 
Roseanne Barr, Peter Cook, Joe Flaherty, Es- 
telle Getty, Dick Gregory, Andrea Martin, 
Rue McClanahan, Dudley Moore, Catherine 
O'Hara, Penn & Teller, Paul Rodriquez, Mar- 
sha Warfield and Betty White. 

HBO said the special will be unscrambled 
on cable for systems that carry HBO so that 
all basic subscribers can receive it. 

HBO also announced the winners of its 
Writer's Award, established to honor play- 
wrights selected in competition by the Na- 

tional Playwrights Conference. HBO has 
contributed $180,000 over the past three 
years to the conference which was set up to 
expand opportunities for playwrights. The 
winners were Richard Dresser, for his 
screenplay, "Amnesia," and Howard Korder, 
for his play, "Nobody." 

Stock hop 

The board of CVN Companies, parent com- 
pany of the Cable Value Network, has au- 
thorized the purchase of up to one million 
shares of the company's stock. The an- 
nouncement was made on Friday, Oct. 16. 
The stock closed that day at 133/4. On Mon- 
day, Oct. 19, when the Dow Jones industrial 
average dropped over 500 points, CVN 
closed at 12. 

Denver addition 

Netlink USA has added another Denver in- 
dependent television station, KWGN -TV, to 
its TVRO package offered to the backyard 
earth station market. KWGN-TV joins the 
existing Denver Netlink lineup of KUSA -TV, 

KMGH -TV, KCNC -TV, KRMA -TV and KDVR(TV). 

KWGN will be available over Satcom I. 

Time to move 

EPG Prevue, a program and promotion 
service from United Video, is moving from 
transponder 2 to transponder 8 on Satcom 
IV on Nov. 1. The all-text service will con- 
tinue on the subcarrier of United Video's 
feed of WGN -TV Chicago on Galaxy I. 

Welcome. North Coast Cable held an open house in conjunction with beginning construc- 
tion of its cable system in Cleveland. Present were North Coast Cable executives Lee C. 
Howley, president; Cheryle Wills, chairman, and John Ridall, vice president and general 
manager. The 60- channel system is being built by Ohio Bell and will be managed by 
Viacom Cable. First subscribers are expected by year's end. 
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CBS News to debut a.m. makeover and prime contender 
Revamped morning news program 
and weekly prime time documentary 
series to add about 100 people, with 
major budget boost for division 

What goes around comes around at CBS 
News. In early March of this year, headlines 
around the nation exclaimed that CBS News 
was taking a 10% cut in its $300- million 
budget and reducing staff by about 200 jobs. 
Eight months later, the fiscal cut has been 
restored, probably with a bonus, and the 
news division is hiring again to help launch 
two new programs -the revamped Morning 
Program, once again under the wing of CBS 
News, and a new weekly prime time pro- 
gram, 48 Hours, to debut in early 1988. 

Between the two shows, sources said, as 
many as 100 producers, reporters, corre- 
spondents and technicians may be hired. As 
many as 60 new people may be hired for 48 
Hours, sources said, while 40 or more may 
be hired for the new Morning Program, 
which would give the two morning news 
shows about 100 staffers total. The corre- 
spondents that are hired, CBS News sources 
said, probably would not be assigned solely 
to the new programs but would instead be 
added to the general pool of CBS News cor- 
respondents, to be used where needed. 

48 Hours will be a series of one -hour do- 
cumentaries, designed with a faster pace 
than documentaries of the past. The hope is 
more viewers will find the shorter documen- 
taries enjoyable to watch. CBS News has 
named Andrew Heyward as executive pro- 
ducer of 48 Hours. He will relinquish the 
senior producer position at CBS Evening 
News with Dan Rather to produce the new 
program. There has been no word yet on his 
replacement at Evening News. 

The new version of TheMoraingProgram, 
which debuts Nov. 30, will be similar in its 
look and feel to its two competitors, NBC's 
Today show, and ABC's Good Morning, 
America. The feeling at CBS is that viewers 
overwhelmingly rejected an alternative to 
the information/conversation formats that 
those programs offer when the CBS Enter- 
tainment version of The Morning Program 
attempted to find a format niche of its own. 
David Corvo is the executive producer of the 
program, as well as executive producer of 
the CBS Morning News which precedes it. 

According to Laurence Tisch, CBS chair- 
man and chief executive officer, the network 
will have "more types of news broadcasts 
and more hours of regular news programing 
than at any time in the history of television - 
on this or any network." 

At a press conference in New York last 
week, Howard Stringer, CBS News presi- 
dent, said his division was recapturing be- 
tween $30 million and $40 million to hire 
new staff and to produce the two new pro- 
grams. That would bring the news division 
budget back up to between $300 million and 
$310 million. He said that 48 Hours would 
cost about $400,000 per episode to produce. 
Although many of the off -camera production 
people associated with the show will be 
newly hired, most of the people appearing 
on camera will be familiar faces. Dan Rather 
will anchor the program, which will focus 
on topical issues or breaking stories. 

Also appearing on the program will be the 
news division's stable of senior correspon- 
dents, such as, Stringer noted, Bernard 
Goldberg, Leslie Stahl and Susan Spencer, 
among others. The new program, said 
Stringer, will afford those correspondents 
the opportunity to "stretch their talents, to 

I 4i i 
No shakeup. At a press conference in New York last week where he 
discussed plans for two new CBS News programs (see story this 
page), division president Howard Stringer also tried to put to rest 
rumors that Tom Bettag, executive producer, The CBS Evening 
News with Dan Rather, was on the way out. The rumors started 
earlier this year when the program slipped to third in the Nielsen 
ratings and heated up after the Miami broadcast when Rather 
walked off the set. But the program's ratings turned around literally 

overnight with the introduction of the peoplemeter- Rather is back in first place. And 
Rather's tantrum in Miami seems a distant memory, although many at the time thought the 
incident would be used as an excuse to fire Bettag because the show was performing 
poorly and he had failed to control his anchor. Last week Stringer insisted Bettag would 
stay. "I'm not going to change the Evening News executive producer," he said. "This 
industry needs stability. I'm not going to be panicked into changes. You don't learn these 
jobs in six months." Bettag, he said had earned what he described as this "vote of 
confidence." 

On an unrelated note, Stringer also said he had not given up on figuring out some way 
to get former CBS News commentator Bill Moyers back to the network. Although he has 

considered replacing Moyers with someone else (he refused to disclose the three or four 
candidates he had in mind), Stringer said Moyers was "a hard act to follow" He described 
Moyers's relationship with CBS as a "complicated one...1 like to think CBS is a magnet for 
Bill. And from time to time I'll dangle that magnet in front of him." But he acknowledged 
that he had not recently talked to Moyers about returning to CBS. 
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branch out of the two- to three- minute 
mode." 

The program will be fashioned after sev- 
eral so- called "instant documentaries" that 
the network produced over the past year, in- 
cluding 48 Hours on Crack Street, which 
was shot over a weekend in New York; Seven 
Days in May: The Soviet Union, about the 
Soviet Union's new policy of openess ( "glas- 
nost"), and AIDS Hits Home. The idea is to 
present a documentary with a fast pace that 
is shot and turned around quickly and isn't as 
"deadly earnest," as Heyward put it last 
week, as past documentaries. 

Two of the three "instant documentaries" 
mentioned above won their time periods - 
48 Hours on Crack Street, with a 17.24 
(Tuesday, Sept. 2, 1986 from 9 p.m. to 11 

p.m.) and Seven Days in May, with a 
12.7/23 (Wednesday, June 24, from 9 p.m. 
to 11 p.m.). The AIDS special (Wednesday, 
Oct. 22, 1986), which was up against the 
World Series, finished third in its time peri- 
od with a 13.6/20. 

As for The Morning Program (the title 
may be changed), Stringer said several male 
co- anchors will be tested in the next two to 
three weeks against former ABC correspon- 
dent, Kathleen Sullivan, who has already 
been tapped for the female co -anchor spot. 
Speaking of the news division's latest at- 
tempt to come up with a competitive morn- 
ing program, Stringer said, "I've got to 
make it work this time." 

Both Stringer and Corvo declined to iden- 
tify the candidates for the male co- anchor, 
although Stringer said that CBS Morning 
News reporter Robert Krulwich declined an 
offer to be considered. Krulwich will remain 
with the Morning News. 

With Corvo at the helm of the CBS Morn- 
ing News and The Morning Program, the 
shows will be closely tied, sharing talent and 
stories. Corvo said that Krulwich and other 
Morning News reporters, including Ken 
Pruit, Erin Moriarity and Bob Arnot would 
do stories for both programs and that it's 
expected that Morning News anchor Faith 
Daniels would play a "major role" in the new 
program as well. As yet, however, that role 
is undefined. Mark McEwen, current weath- 
erman with the Morning Program, will re- 
main in that role. 

Corvo also said that The Morning Pro- 
gram would form a Hollywood unit, includ- 
ing a critic -at- large, to cover the entertain- 
ment industry. A Washington unit will also 
be maintained. One type of story form he 
favors, said Corvo, is a report followed by a 
discussion featuring the reporter and/or an- 
chor and guests. But, he said, whether the 
revamped program sinks or swims will de- 
pend in large measure on "the personalities 
of the people involved," and particularly 
whether the new anchor team comes across 
well with the audience. 



ABC's Arledge negotiates to 
keep Jennings, Koppel 

Evening anchor on verge of 
signing new contract; Koppel 
may be tougher to hold 

According to ABC News President Roone 
Arledge, the network has all but signed a 
new contract with one its two biggest stars - 
World News Tonight anchor Peter Jen- 
nings- while serious negotiations with the 
other, Nightline host Ted Koppel, concern- 

Koppel, Jennings 

ing a renewed contract, have yet to begin. 
Koppel's contract expires in December, and 
he has publicly expressed an interest in do- 
ing something else. Referring to a recent 
Newsweek article in which Koppel raised the 
prospect of serving in a high -level govern- 
ment post, Arledge said last week, "He was 
not kidding when he talked about being sec- 
retary of state." 

In recent talks with Koppel, Arledge said, 
the conversation has centered on "what he 
wants to do with his life "; so far, they have 
not talked specifically about whether he will 
stay with Nightline. Past contract talks with 
Koppel have been "somewhat difficult," 
said Arledge. "He loves negotiating." He 
confirmed the other two networks have ap- 
proached Koppel about switching, but that 
neither had made firm offers for any particu- 
lar role. 

As for Jennings, Arledge said a new con- 
tract is "all but finalized" and that he expects 
that to happen any day. It's believed that 
under his new contract, Jennings will be 
paid $1 million or more annually, as are his 
counterparts at CBS and NBC. He has been 
receiving a reported $900,000 under the cur- 
rent pact. Arledge would not confirm what 
the new salary would be, but said, "[Jen- 
nings] is paid very well and will be better 
paid under a new contract." 

Arledge stood by previous statements pro- 
testing the move of 20/20 to Fridays, where 
its share of audience has declined since the 
start of the new season. The program, he 
said, "is always programed after a disaster. 
Friday is not a good night for news. It's a 
testament to the show that it is doing as well 
as it is." Still, he insisted that the schedule 
change "does not connote a lack of commit- 
ment to news" by Capital Cities manage- 
ment, and that his relationship with top man- 
agement remains good. 

He confirmed the news division is plan- 
ning a pilot for a post -Nightline discussion 
program with Larry King. The network, he 

said, "clearly wants" to develop original 
late -night programing to air after Nightline, 
but that the decision has not yet been made 
whether news or the entertainment division 
will produce it. However, he said, station 
clearance in that time period remains per- 
haps the biggest obstacle to program devel- 
opment there. 

Arledge also bears the title group execu- 
tive vice president, news and sports, al- 
though he acknowledged last week his only 
involvement in sports at this point is the up- 
coming 1988 winter Olympics in Calgary 
next February, for which he will be executive 
producer. 

From a production standpoint, Arledge 
said there may be one or two minor technical 
innovations, but nothing that could be con- 
sidered a breakthrough. For example, he 
said the network is devising miniature cam- 
eras to cover speed skating and ski jumping 
to give viewers a new perspective. But the 
key to Calgary, he said, "is that it will be 
live." In Sarajevo, in 1984, most of the im- 
portant events were broadcast six hours after 
the fact because of the time difference, so 
that viewers already knew the outcome. 
"There was nothing to work with," he said. 
And this time around, he acknowledged, "a 
lot of it depends on the U.S. hockey team," 
which seems to capture the attention of 
viewers more than any other single winter 
event. 

Fire disrupts NBC 
A fire in the subbasement of NBC's New 
York headquarters at 30 Rockefeller Plaza 
Saturday (Oct. 17) disrupted the network's 
Nightly News broadcast that evening and 
knocked the local owned -and -operated sta- 
tion, WNBC -TV, off the air for about six min- 
utes. The station then broadcast an old John 
Wayne movie, "The Lucky Texan," as sub- 
stitute programing, but without the audio 
portion of the feed for 30 minutes. Network 
news and prime time feeds were switched 
out of New York to other origination points. 

The news division was forced to transfer 
origination of the Saturday night edition of 
Nightly News to Washington, where White 
House correspondent Chris Wallace was 
called to fill in as anchor. He reported the fire 
as a news story, describing it on air as "one 
of the extraordinary events in broadcast his- 
tory." The broadcast went on the air as 
scheduled at 6:30 p.m., with Wallace in 
Washington substituting for Connie Chung 
in New York. But with all the last- minute, 
behind- the -scenes patchwork involved, 
Wallace warned his audience, "we hope you 
understand it is going to be a very rough 
broadcast." 

A report by the New York City Fire Depart- 
ment described the blaze as electrical, and ar- 
son was ruled out. "There was nothing suspi- 
cious about the fire," a fire department 
spokesman said. 
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WE ARE 

UP TO HERE 

IN FIRST-RATE 

FEATURE 

FILMS! 
Western adventure, 

action thrillers, martial arts, 
animation, romance, com- 
edy, entertainment specials 
...you name em, were got 
em! Names like Charles 
Bronson, Martin Sheen, 
Anthony Perkins, Jill Ireland, 
James Coburn Jr., Robert 
Conrad, Maximilian Schell, 
Sid Caesar, Carl Reiner, 
Jackie Chan,Tom Jones, 
Tony Bennett. 

We have made-for-1V 
miniseries, first -run titles and 
re -runs; Novels for Television, 
and a wide selection of hits 
and NEA award- winning 
educational specials. 

All eyes are on Coral for 
thrilling programs. 

PICTURES 
CO P PO RATION 

6850 Coral Way, 
Miami, Florida 33155 

Tel. (305) 661 -8922 
Telex 441132 CORAL 
Fax (305) 665 -7194 
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WHOI(TV) Peoria, III.; KOSA -TV Odessa, Tex.; 
WTRF -TV Wheeling, W.Va. and WMTV(TV) 
Madison and WSAW -TV Wausau, both Wis- 
consin. o Sold by Forward Communications 
Corp. to Adams Communications Corp. for 
$126.5 million. (see story, page 58). WHOi 
is ABC affiliate on channel 19 with 2,240 
kw visual, 224 kw aural and antenna 636 
feet above average terrain. KoSA -TV is CBS 
affiliate on channel 7 with 316 kw visual, 
39.8 kw aural and antenna 740 feet above 
average terrain. WTRF -TV is CBS and ABC 
affiliate on channel 7 with 316 kw visual, 
30.9 kw aural and antenna 960 feet above 
average terrain. WMTV is NBC affiliate on 
channel 15 with 794 kw visual, 79.4 kw 
aural and antenna 1,160 feet above average 
terrain. WSAW -TV is CBS affiliate on channel 
7 with 316 kw visual, 63.2 kw aural and 
antenna 1,210 feet above average terrain. 

KARK -TV Little Rock, Ark.; WTOK -TV Merid- 
ian, Miss., and KDBC -TV El Paso o Sold by 
United Broadcasting Corp. to ML Media 
Partners for $114 million ("BROADCAST- 
ING," Oct. 19). Seller is Little Rock, Ark. - 
based group principally owned by Larry 
Wallace, chairman, and headed by Mike 
Waddington, president. It has no other 
broadcast interests. It purchased the stations 
from 1984 to 1986 for about $70 million. 
Buyer is general partnership principally 

owned by Merril Lynch and managed by 
Martin Pompadur and former ABC presi- 
dent, Elton Rule. It owns KATC -TV La- 
fayette, La.; wREx -TV Rockford, Ill.; WEBE- 
FM Westport, Conn., and 19 cable systems. 
Pompadur also has interest in three other 
general partnerships that operate six TV sta- 
tions. KARK -Tv is NBC affiliate on channel 4 
with 100 kw visual, 20 kw aural and antenna 
1,650 feet above average terrain. WTOK -Tv 
is ABC affiliate on channel 11 with 316 kw 
visual, 47.9 kw aural and antenna 536 feet 
above average terrain. KDBC -TV is CBS af- 
filiate on channel 4 with 100 kw visual, 10 
kw aural and antenna 1,563 feet above aver- 
age terrain. 
KUXL(AM) Golden Valley (Minneapolis); 
WYLO(AM) Jackson (Milwaukee); 
KCNW(AM) Fairway (Kansas City); 
WDCT(AM) Fairfax, Va. (Washington), KTEK- 
(AM) Alvin (Houston) and KWJS(AM) Fort 
Worth o Sold by Universal Broadcasting 
Corp. to Dick Marsh for $15 million. Seller 
is Mineola, N.Y. -based group of 10 AM's 
and four FM's, principally owned by Marvin 
B. Kosofsky, Howard Warshaw and Miriam 
Warshaw. It also announced intention to sell 
WCBW(AM) St. Louis. Buyer is group's ex- 
ecutive vice president. Tax certificate is in- 
volved; Marsh's mother is Puerto Rican. 
Kuxi. is daytimer on 1570 khz with 2.5 kw. 
WYLO is daytimer on 540 khz with 250 w. 

JOLIET BROADCASTING COMPANY, INC. 
has acquired 

WJOL (AM) and WLLI -FM 
Joliet, Illinois 

and 

KTOP (AM) and KDW -FM 
Topeka, Kansas 

for 

$4,400,000 
from 

HARRIS ENTERPRISES, INC. 
We are pleased to have served as 

exclusive broker in this transaction. 

BucurN «Ebiviriy 
I N C O R P O R AT ED 

Media Brokers n Appraisers Since 1947 

WASHINGTON, D.C. 20036 ATLANTA, GA 30361 CHICAGO, IL 60601 BEVERLY HILLS, CA 90212 
1100 Connecticut Ave., NW 400 Colony Square 333 N. Michigan Ave. 9465 Wilshire Blvd. 
(202) 331 -9270 (404) 892 -4655 (312) 346 -6460 (213) 274.8151 
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KCNw is daytimer on 1380 khz with 5 kw. 
WDCr is on 5 kw day and 500 w night. KTEK 
is on 1150 khz full time with 2.5 kw. KWIS is 
on 1360 khz with 5 kw day and 1 kw night. 
KNOB -FM Long Beach, Calif. o Sold by Pen - 
nino Music Co. to Spanish Broadcasting 
System for $15 million. Seller is owned by 
Jeanette and John Banoczi and Lyn Boulay, 
who also own Kszr(FM) La Quinta, Calif. 
Buyer is New York -based group of three 
AM's and one FM, principally owned by 
Raul Alarcon. KNOB -FM is on 97.9 mhz with 
79 kw and antenna 410 feet above average 
terrain. Broker: W. John Grandy. 
KTIE -TV Oxnard, Calif. o Sold by KTIE -Tv 
Inc. to PZ Entertainment for $5.5 million. 
Seller is owned by Thorne Donnelly and 
Donald Sterling. It has no other broadcast 
interests. Buyer is general partnership head- 
ed by Meshulam Rildis. Riklis owns Riklis 
Enterprises, New York -based diversified 
company that owns Botany 500 menswear, 
Faberge cosmetics, BMX Bicycles, Riviera 
hotel in Las Vegas, McCrory's department 
stores and other interests. KTIE -Tv is inde- 
pendent on channnel 63 with 1,782 kw visu- 
al, 513 kw aural and antenna 1,800 feet 
above average terrain. 
KLZE -FM Los Altos, Calif. o Sold by Moun- 
tain Communications, Inc. to San Jose 
Broadcasting Corp for $5,275,000. Seller is 
owned by John Parker and his wife, Kath- 
leen. It also owns KCTJ(AM)- KCTZ(FM) Min- 
neapolis, KxTZ -FM Las Vegas and KIKI(AM)- 
KMAI(FM) Honolulu. It bought station last 
year for $4.3 million ( "Changing Hands," 
March 17, 1986). Buyer is principally 
owned by Timothy R. Sullivan, who also 
has interest in KPZE(AM)- KEZY(FM) Anaheim 
and KCAL(FM) Redlands, both California. 
KLZE is on 97.7 mhz with 3 kw and antenna 
300 feet above average terrain. 

WJIM -AM -FM Lansing, Mich. o Sold by Mich - 
A -Media Inc. to L.L. Broadcasting for $3.5- 
$4 million. Seller is owned by Grant Santi- 
more , who has no other broadcast interests. 
Buyer is owned by Lee Leisinger, who also 
owns WIBA -AM -FM Madison, Wis. WJIM is 
on 1240 khz full time with 1 kw. WJIM -FM is 
on 97.5 mhz with 28 kw and antenna 440 
feet above average terrain. Broker: The 
Mahlman Co. 

KQMS(AM)- KSHA(FM) Redding, Calif. D Sold 
by Redding AM to Price Broadcasting Co. 
for $2 million. Seller is owned by Eugene L. 
Hill; his wife; Joy, his mother, Emma, and 
Jerry McGee. It has no other broadcast inter- 
ests. Buyer is Salt Lake City -based group of 
four AM's, five FM's and one TV owned by 
John Price. KQMS is on 1400 khz full time 
with 1 kw. KSHA is on 104.3 mhz with 100 
kw and antenna 1,560 feet above average 
terrain. 

WORL(AM) Orlando, Fla. o Sold by WORL Ra- 
dio Inc. to Augusta Broadcasting Group for 
$1,935,000. Seller is owned by Robert 
Thompson, Shreveport, La. -based attorney 
with no other broadcast interests. It bought 
station earlier this year for $1.65 million 



( "Changing Hands," June 8). Buyer is is 
Goldsboro, N.C. -based group of nine AM's 
and 12 FM's principally owned by George 
Beasley. WORL is on 1270 khz full time with 
5 kw. Broker: Stan Raymond & Associates. 
KLOV(FM) Loveland, Colo. o Sold by Aspen - 
leaf Broadcasting Corp. to Crown Broad- 
casting for $930,000. Seller is debtor -in- 
possession headed by Travis Reaves. It has 
no other broadcast interests. Buyer is owned 
by Ron Strowther, former owner of WTGI(FM) 

Hammond and WKJN(FM) Baton Rouge, both 
Louisianna. KLOV is on 102.3 mhz with 3 
kw and antenna 282 feet above average ter- 
rain. Broker: Pat Thompson & Co. 

WDAO(AM) Dayton, Ohio o Sold by Stoner 

Broadcasting System of Ohio, to Johnson 
Communications, Inc. for $725,000. Seller 
is subsidiary of Stoner Broadcasting, An- 
napolis, Md. -based group of six AM's and 
nine FM's principallly owned by Tom Ston- 
er. It had earlier announced sale of all of its 
stations to ML Media Partners ( "Changing 
Hands," Aug. 10), but that deal fell through. 
Buyer is owned by James W. Johnson Jr., 
station manager. WDAO is daytimer on 1210 
khz with 1 kw. 

KCMX -AM -FM Ashland- Medford, Ore. o Sold 
by Rogue Radio Corp. to Gene B. Anderson 
and Daniel Leahy for $700,000. Seller is 
subsidiary of Pacific Northwest Broadcast- 
ing Co., Boise, Idaho -based group of five 

AM's and five FM's, headed by Charles H. 
Wilson. Buyers are Sacramento -based busi- 
nessmen with no other broadcast interests. 
KCMx is on 580 khz full time with I kw. 
KCMX -FM is on 101.9 mhz with 31.5 kw and 
antenna 1,457 feet above average terrain. 
Broker: Blackburn & Co. 

WOYK(AM) York, Pa. o Sold by The Balti- 
more Radio Show Inc. to Starview Media 
Inc. for $250,000. Seller is Baltimore - 
based group of two AM's and one FM, 
principally owned by Robert M. Maslin Jr. 
Buyer is owned by Douglas W George, 
who also owns WHTF(FM) Starview, Pa. 
WOYK is on 1350 khz with 5 kw day and 1 

kw night. 

NAB sets committee lineups for coming year 
The National Association of Broadcasters 
has completed reorganizing its committees 
for 1987 -88. Every year the association re- 
vises the composition. Below are 32 com- 
mittees and task forces responsible for rec- 
ommending policy on a variety of issues 
facing the broadcast industry. 

AM Improvement Subcommittee -Art Suberbielle, 
KANE(AM) New Iberia. La., chairman; John Barger, 
Clear Channel Communications, San Antonio, Tex.; 
Kenneth Brown, Capital Cities -ABC Inc.; Thomas M. 

Kushak, WMAY(AM) -WNNS(FM), Springfield, III; John 
Marino, NewCity Communications, Bridgeport, Conn; 
Al Martine, Martine Broadcasting Inc.. Beckley, W Va.; 

Charles T. Morgan, Susquehanna Radio Corp., York, 

Pa.; Paul Stewart, WOR(AM) New York; Stanley War- 
wick, KGIL -AM -FM Mission Hills, Calif. 

Broadcaster Congressional Relations- Raymond 
Saadi, KHOM(AM) -KTIB(FM) Houma, La., and Patricia 
Smullin, California -Oregon Broadcasting, Medford, 
Ore., co- chairmen; Ronald R. Davenport, Sheridan 
Broadcasting Network, Pittsburgh; Frank J. Flynn Jr., 
Fort Myers Broadcasting, Tallahassee, Fla.; James W 
Fox, KWIK(AM) -KPKY(FM) Pocatello, Idaho; Dixon C. 
Loworn, WIS -N Columbia, S.C.; L. Lowry Mays, Clear 
Channel Communications, San Antonio; Roger Ogden, 
KCNC -N Denver; Clark Pollock, Nationwide Commu- 
nications Inc., Columbus, Ohio; Robert H. Pricer, WCLT 
Radio Inc., Newark, Ohio; Norman Wain, Metroplex 
Communications, Cleveland; J.T. Whitlock, 
WLBN(AM) -WLSK(FM) Lebanon, K.Y.; James J. Wy- 
chor, KWOA(AM)- KWOA(FM) Nbrthington, Minn. 

Network and Group Affiliates Liaison -Eugene S. 

Cowen, Capital Cities/ABC Inc., Washington; Robert D. 
Hynes Jr., NBC, Washington; Robert A. McConnell, 
CBS Inc.. Washington; Gerald Udwin, Westinghouse 
Broadcasting Co., Washington. 

Budget Review -Paul C. Hedberg, Hedberg Broad- 
casting Group, Spirit Lake, Iowa, chairman; James P 
Arcara, Capital Cities/ABC Radio, New York; George C. 
Hyde Jr., WQBA -AM -FM Miami; Robert Munoz, 
KCIK(TV) El Paso; Greg Stone, WSOC -N Charlotte, 
N.C. 

Bylaws -J. William Poole, WFLS -AM -FM Fredericks- 
burg, Va, chairman; David L. Hicks. Hicks Broadcast- 
ing Corp.. Battle Creek, Mich.; Robert D. Hynes Jr., 
NBC. Washington; Thomas M. Kushak, WMAY(AM)- 
WNNS(FM) Springfield, III.; William O'Shaughnessy, 
WVOX(AM)- WRTN(FM) Westchester, N.Y.; Derk Zim- 
merman, Fox Television Stations, Los Angeles. 

Children's Television- -Glenn C. Wright, KIRO -TV Se- 
attle. chairman; Ray Alexander, KRGV -TV Weslaco, 
Tex.; Joanne Brokaw- Livesay, CBS Inc., New York; Ron 

Handberg, WCCO -TV Minneapolis; John Mucha, 
WBNG -TV Binghamton, N.Y; Robert Munoz, KCIK -TV 
El Paso, Tex.; Jane Paley, Capital Cities/ABC Inc., New 
York; Gary N. Schmedding, WSAZ -N Huntington, 
WVa.; Rosalyn Schram, NBC, New York; Ronald Town- 
send, WUSA -N Washington. 

Copyright- Leavitt J. Pope, WPIX Inc., New York, 

chairman; Leslie G. Arries, Jr., WIVB -TV Buffalo; Willard 
Hoyt, Nationwide Communications, Columbus, Ohio; 
Robert D. Hynes Jr., NBC, Washington; Michael J. Mc- 
Carthy, A.H. Belo Corp., Dallas; Malcolm D. Potter, 
WBAL -TV Baltimore. 

Daytime Broadcasters Radio -Bayard H. Walters, 

The Cromwell Group, Nashville, chairman; Wayne 

Eddy, KYMN(AM) Northfield, Minn.; E.J. (Ted) Ewing, 
WENG -AM Englewood, Fla.; Louis Maierhofer, 
WHPA(AM) -WKMC(FM) Altoona, Pa.; Alan S. Okun, 
WGFP(AM) Webster, Mass.; John Quinn, WJDM(AM) 
Elizabeth, N.J.; LeRoy Schneck, WNAE(AM) Warren, 
Pa. 

Engineering Advisory -Otis Freeman, Tribune Broad- 
casting, New York, chairman; Max Berry, Capital Cities/ 
ABC Inc., New York; Ralph Green, CBS Inc., New York; 
John Marino, NewCity Communications, Bridgeport, 
Conn.; Martin H. Meaney. NBC -N New York; Tyrone 
Mortensen, King Broadcasting Co., Seattle; Larry W 

RAINBOW 
COMMUNICATIONS CORPORATION 

has acquired 

KOBE /KOPF 
Las Cruces, New Mexico 

from SHAFFNER COMMUNICATIONS, LTD. 

The undersigned acted as broker in this transaction and 
assisted in the negotiations 

Kalil & Co, Inca 
3438 North Country Club Tucson, Arizona 85716 (602) 795 -1050 
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SATISFACTION GUARANTEED. 
How does a broker make both the buyer and seller 
of a station happy? Ask Rounsaville; he knows. 

RobertW Rounsaville 'Associates 

MEDIA BROKERS AND CONSULTANTS 
CALL TOLL FREE: ATLANTA, GA 1- 800 -531 -1500 

ORLANDO, FL 1- 800 -328 -3500 

Ocker, WTTW(TV) Chicago; Harold Procter, WVTV(AM) 
Milwaukee; Karl Renwanz, WNEV -TV Boston; Milford K. 
Smith Jr., East Brunswick, N.J.; James Wulliman, WTMJ 
Inc., Milwaukee. 

Engineering Conference -T. Arthur Bone, Knight -Rid- 
der Broadcasting, East Providence, R.I., chairman; 
Lloyd Berg, WDAE(AM) -WUSA(FM) Tampa, Fla.; Max 
Berry, Capital Cities/ABC Inc., New York; Steven Bon - 
ica, NBC, New York; Walter Bundy, WPHL -TV Philadel- 
phia; Paul W. Donahue, Gannett Radio Division, Los 
Angeles; John Furr WOAI(AM) -KAJA(FM) San Antonio, 
Tex.; Richard R. Green, Public Broadcasting Service, 
Alexandria, Va.; Harry Owen, WUSA-1V Washington; 
William R. Ryan, KVIL -AM -FM Dallas; Richard G. 
Streeter, CBS Television Network, New York. 

First Amendment -Kenneth Elkins, Pulitzer Broad- 
casting Co., St. Louis, chairman; Terrence Connelly, 
WCPO -TV Cincinnati; Richard Dudman, Dudman Corn - 
munications Corp., Ellsworth, Me.; G. Donald Gale, 
Bonneville International Corp., Salt Lake City; Sally V 
Hawkins, WILM(AM) Wilmington, Del.; Bill Leonard, 
CBS Inc., Washington; Ralph L. Lowenstein, University 
of Florida, Gainesville; Thomas Oakley, Quincy News- 
papers, Quincy, III.; Richard W Osborne, WKXL -AM- 
FM Concord, N.H.; Richard E. Pearson, KVIA -TV El 
Paso; Patricia C. Smullin, California -Oregon Broadcast- 
ing, Medford, Ore.; John Spain, WBRZ(TV) Baton 
Rouge, La. 

Group Radio-Carl J. Wagner, Taft Broadcasting Co., 
Cincinnati, chairman; Randall Bongarten, NBC, New 
York; Carl Brazell, Metropolitan Broadcasting Inc., New 
York; Gary Edens, Edens Broadcasting Inc., Phoenix; 
Richard Ferguson, NewCity Communications, Bridge- 
port, Conn.; Martin Greenberg, Dufy Broadcasting, 
Dallas; Carl E. Hirsch, Legacy Broadcasting, Los An- 
geles; Robert L. Hosking, CBS Inc., New York; Gerald J. 
Hroblak, United Broadcasting Co., Bethesda, Md.; Mel 
Karmazin, Infinity Broadcasting, New York; Arthur Kel- 
lar, EZ Communications, Fairfax, Va.; Matthew Mills, 
Adams Communications Corp., Tampa, Fla.; Larry Pat- 
rick, Sterling Communications Corp., Columbia, Md.; 
McHenry T Tichenor, Tichenor Media Systems, Inc., 
Harlingen, Tex. 

High Definition Television Task Force -Daniel E. 
Gold, Knight -Ridder Broadcasting, Miami, chairman; 
Thomas E. Bolger, Bornstein, Bolger & Associates, 
Madison, Wis.; Steven Bonica, NBC, New York; Joel 
Chaseman, Post -Newsweek Stations, Washington; 
Bruce Christensen, Public Broadcasting Service, Alex- 
andria, Va.; A. James Ebel, KOLN -N Lincoln, Neb.; 
Joseph A. Flaherty, CBS Inc., New York; Otis Freeman, 
WPIX Inc., New York; Robert Niles, Capital Cities/ABC 
Inc., Philadelphia; Leavitt J. Pope, WPIX Inc., New York; 
Harold Proffer, WVTV(AM) Milwaukee; Warren P. Wil- 
liamson Ill, WKBN Broadcasting Corp., Youngstown, 
Ohio. Ex officio member: Tom E. Paro, Association of 
Maximum Service Telecasters, Washington. 

Hundred Plus Markets Television -William F. Duha- 
mel, Duhamel Broadcasting Enterprises, Rapid City, 
S.D., chairman; Gary DeHaven, WISC -N Madison, 
Ws.; Frank J. Flynn Jr., Fort Myers Broadcasting Co., 
Tallahassee, Fla.; George Gonyar, WABI -TV Bangor, 
Me.; Larry M. Harris, KLTV(TV) Tyler, Tex.;.John Hash, 
WLOX -N Biloxi, Miss.; Robert E. Krueger, KNB(TV) 

Boise, Idaho; George Logan, WIBW-1V Topeka, Kan.; 
James G. Squibb Jr., WTRF -TV Wheeling, W.Va.; Ken- 
neth Taishoff, KPOM -TV Fort Smith, Ark.; John ton Rue - 
den, KXMB-W Bismarck, N.D. 

Insurance -Verna M. Meyer, Taft Broadcasting Co., 
Cincinnati, chairman; Nancy B. Jones, Suburban Radio 
Group, Belmont, N.C.; Eddie J. Kautzman, Meyer 
Broadcasting Co., Bismarck, N.D.; Larry Nelson, Nel- 
son Broadcasting Inc., Plano, III.; Charles R. Schaefer, 
Metroplex Communications, Cleveland. 

International -Don Smullin, TRC Communications 
Inc., Corvallis, Ore., chairman; Huberto Biaggi, WKAQ- 
(AM) San Juan, PR; Warren G. Bodow, WQXR -AM -FM 
New York; Rodney H. Brady, Bonneville International 
Corp., Salt Lake City; Joseph M. Costello Ill, Gulf South 
Broadcasters. Metairie, La.; William W. Hansen, WJOL- 
(AM)-WLLI(FM) Joliet, Ill.; Peter A. Kizer, Federal Enter- 
prises Inc., Southfield, Mich.; Lee Larsen, KOA(AM) 
Denver; Peter Martin, WCAX -TV Burlington, Vt.; Rich- 
ard D. Novik, WKIP Broadcasting Corp., Poughkeep- 
sie, N.Y.; Michael Osterhout, Edens Broadcasting Inc., 
Tampa, Fla. 

Local Carriage Task Force -Cullie M. Tarleton, 
WBTV(TV) Charlotte, N.C. chairman; Leslie G. Arries 
Jr., WIVB -N Buffalo, N.Y.; Barry Barth, WFSB -TV Hart- 
ford, Conn.; C.E. (Pep) Cooney, KPNX -7V Phoenix; Wi- 
liam Duhamel, Duhamel Broadcasting Enterprises, 
Rapid City, S.D.; Nory LeBrun, Meridian Broadcasting 
Corp., Meridian, Miss.; George D. Lilly. KTVQ(TV) Bill- 
ings, Mont.; Thomas G. Pears, KLFY-TV Lafayette, La.; 
Harold Protter, WVTV(AM) Milwaukee; Edward T. Reilly, 
McGraw -Hill Broadcasting, New York; Charles Stauffer, 
KCOY -N Santa Maria, Calif. Ex officio members: Jer- 
ome Feniger, Station Representatives Association, 
New York; Preston Padden, Association of Indepen- 
dent Television Stations, Washington; Tom E. Paro, As- 
sociation of Maximum Service Telecasters, Washing- 
ton. 

Medium Market Radio- Bernard Mann, Mann Media, 
High Point, N.C., chairman; Glenn Bell, Stoner Broad- 
casting System, Annapolis, Md.; Charles A. Blake, 
WIKY -AM -FM Evansville, Ind.; Donald Curtis, Great 
America Media, Raleigh, N.C.; Andrew Langston, 
WDKX(FM) Rochester, N.Y.; Robin B. Martin, Deer River 
Broadcasting Group, Washington; Walter C. Maxwell, 
WGHQ(AM) -WBPM(FM) Kingston, N.Y.; Gene Millard, 
KFEQ(AM) St. Joseph, Mo.; Ronald Sack, KNMQ -FM 
Santa Fe; Rusty Shaffer, KBOL(AM) Boulder, Colo.; 
James Van Sickle, WIRE(AM) -WXTZ(FM) Indianapolis. 

Minority Executive Council -Robert Munoz, KCIK- 
TV El Paso, chairman; John Robert E. Lee, Silver Star 
Communications, Tallahassee Fla Glenn Mahone, 
WPLZ -AM -FM Petersburg, Va.; Waynette Dunn 
McClain, KWTD -FM Lonoke, Ariz.; Richard P. Ramirez, 
WHCT -N Hartford. Conn.; Nathan Safir, KCOR(AM) 
San Antonio, Tex.; Larry Saunders, WPEX(AM)- 
WWDE(FM) Hampton, Va.; Wiliam Saunders, WPAL- 
(AM) Charleston, S.C.; Bill Shearer, KGFJ(AM) Los An- 
geles; Nancy Waters, WCXT-FM Hart, Mich.. 

On -Air Inhiatives -Tom Goodgame, lAbstinghouse 
Broadcasting, New York, chairman, and Jack B. Cle- 
ments, Mutual Broadcasting System, Arlington, Va., 
vice chairman; Jeanne Bohn, WSOC -TV Charlotte, 
N.C.; Ramsey G. Elliott, KRCX(AM) Roseville, Calif., 
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Donna Latson Gittens, National Broadcast Association 
of Community Affairs, WCVB -TV Needham, Mass.; 
Kenneth Heady, Arizona Broadcasters Association, 
Scottsdale; Betty Hudson, NBC, New York; George C. 
Hyde Jr., WQBA -AM -FM Miami; James Keating, 
WLTT(FM), Rockville, Md.; Ron Moore, KT\A(TV) An- 
chorage; Louis O. Schwartz, WGW1(AM) Geneva, N.Y; 
Shaun Sheehan, Tribune Broadcasting Co., Washing- 
ton; Alexander J. Williams, Great Trails Broadcasting 
Corp., Dayton, Ohio. Ex officio members: Karl J. Bern- 
stein, National Federation of Parents for Drug -Free 
Youth, Silver Spring, Md.; Norma Phillips, Mothers 
Against Drunk Driving, Hurst, Tex.; Nancy Murkowski, 
Congressional Families for Drug -Free Youth, Washing- 
ton; Stephanie Lee -Miller, U.S. Department of Health 
and Human Services, Washington; DeWtt Helm, Asso- 
ciation of National Advertisers, New York; Leonard Mat- 
thews, American Association of Advertising Agencies, 
New York; Bernadette McGuire, National Association of 
Public TV Stations, Washington; William F. Rhatican, 
The Advertising Council, Washington; Howard Bell, 
American Advertising Federation, Washington; Diane 
Steed, National Highway Transportation Safety Admin- 
istration, Washington; Frankie Coates, Drug Enforce- 
ment Administration, Washington; Gene Upshay.t Na- 
tional Football League Players Association, 
Washington; ACTION, Washington; National Commis- 
sion Against Drunk Driving, Washington; National Gov- 
ernors Association, Washington; National PTA, Chica- 
go; U.S. Bicentennial Commission, Washington; U.S. 
Conference of Mayors, Washington; United Way of 
America, Alexandria, Va.; David Winfield Foundation, 
Fort Lee, NJ. 

Radio Allocations Task Force-J.D. Williamson II, 
WKBN Broadcasting Corp., Youngstown, Ohio, chair- 
man, George Beasley, Beasley Broadcast Group, 
Goldsboro, N.C.; Robert E. Fish, FCC, East Provi- 
dence, R.I.; Ralph Green, CBS Inc., New York; Al Har- 
ris, KUGR(AM) Green River Wyo.; Phil Lamka, 
WCXI(AM) Detroit; Michael Lareau, Grace Broadcast- 
ing Co., Grand Rapids, Mich.; Lew Latto, Lew Latto 
Group of Northland, Duluth, Minn.; Gunther S. Meisse, 
WVNO -FM Mansfield, Ohio; Dale B. Miller, WAJR(AM) 
Morgantown, W.Va.; J. Kent Nichols, Surrey Broadcast- 
ing Co., Denver. 

Radio Board Composition Review- Ronald Daven- 
port, Sheridan Broadcasting Network, Pittsburgh, 
chairman; Ray Lockhart, KOGA- AM -FM, Ogallala, 
Neb.; L. Lowry Mays, Clear Channel Communications, 
San Antonio, Tex.; J. William Poole, WFLS -AM -FM Fre- 
dericksburg, Va.; William R. Rollins, Suburban Radio 
Group, Belmont, N.C. 

Radio Futures (NAB- RAB)-Bev E. Brown, KGAS- 
(AM) Carthage, Tex., and Steven Berger, Nationwide 
Communications, Columbus, Ohio, co-chairmen. NAB 
representatives: John F. Dille III, Federated Media, Elk- 
hart, Ind.; Jerry Lee, WEAZ -FM Philadelphia; Glenn 
Mahone, Paco-Jon Broadcasting Corp., WPLZ AM -FM 
Petersburg, Va.; Michael Osterhout, Edens Broadcast- 
ing, Tampa, Fla.; Bayard H. Walters, The Cromwell 
Group, Nashville. RAB representatives: Carl Brazell, 
Metropolitan Broadcasting, New York; Ellen Hulleberg, 
McGavren Guild Radio, New York; Cary Simpson, 
WTRN(AM) Tyrone, Pa.; Jeffrey Smulyan, Emmis Broad- 
casting Corp., Indianapolis; Nicholas Verbitsky, United 
Stations Radio Network, New York. 

Radio Membership -John David, KFSB(AM)- 
KIXQ(FM) Joplin, Mo., chairman; Don Chaney, 
KTBB(AM) -KNUE(FM) Tyler, Tex.; Vince Genson, 
WFIA(AM)- WF\A(FM) Fredericksburg, Va.; Doug 
Hamby, WHRZ -FM Providence, Ky; Dan Hern, 
KGON(FM) Portland, Ore.; Robert Osterberg, KVIM- 
(AM)-KCHV(FM) Indio, Clif.; William R. Sanders, KICD- 
(AM)-KICD(FM) Spencer, Iowa; Albert (Bud) Werth- 
eimer Jr., Lincoln Group Ltd., Syracuse, N.Y. 

Regulatory Review -Ray Lockhart. KOGA- AM -FM, 
Ogallala, Neb., chairman; Dale V Bring, Ohio Associ- 
ation of Broadcasters, Columbus; Eugene S. Cowen, 
Capital Cities/ABC Inc., Washington; Robert E. Fish, 
Federal Communications Corp., East Providence, R.I.; 
Ronald R. Frizzell, WLAM(AM) -WKZS(FM) Lewiston, 
Me.; Robert F. Fuller, Fuller- Jeffrey Broadcasting Com- 
panies, Sacramento, Calif.; Gary Grossman, KRKT- 
AM-FM, Albany, Ore.; R. Steven Hicks, Hicks Commu- 
nications, Austin, Tex.; Neil O. Klocksiem, KRDO -TV 
Colorado Springs; Robert McConnell, CBS Inc., Wash- 
ington; Michael Shott, WHIS(AM) -WHAJ(FM) Bluefield, 
W.Va.; Art Suberbielle, KANE(AM) New Iberia, La. 



Research -Donald Newberg, WGOW(AM)- 
WSKZ(FM) Chattanooga, chairman; George Babick, 
Tribune Broadcasting Co., Chicago; Gary Chapman, 
Freedom Newspapers Inc., Riverside, R.I.; Al Flana- 
gan, United Broadcasting Corp., Atlanta; Jerry Lee, 
WEAZ(FM) Philadelphia; Marvin Mord, Capital Cities/ 
ABC Inc., New York; David F. Po ltrack, CBS Inc., New 
York; William Rubens, NBC, New York; Charles Sher- 
man, WHOI -TV Creve Coeur, Ill.; Joseph Young, Jeffer- 
son -Pilot Communications Co., Charlotte, N.C. 

Research Subcommittee on Local Radio Audience 
Measurement (COLRAM)-Jerry Lee. WEAZ(FM) 
Philadelphia. chairman; Ted Dorf, WWRC(AM) Wash- 
ington- WGAY(FM) Silver Spring, Md.; Robert E. Galen, 
Radio Advertising Bureau, New York; Edward Giller, 
WFBG -AM -FM Altoona, Pa.; Jhan Hiber, Malrite Com- 
munications Group, Cleveland; David L. Hicks, Hicks 
Broadcasting Corp., Battle Creek, Mich.; David Kenne- 
dy, Susquehanna Broadcasting Co., York, Pa.; Mimi Lo- 
pez, WPIX -FM New York; Kenneth H. MacDonald, Mac- 
Donald Broadcasting Co., WSAM(AM)-WKCQ(FM) 
Saginaw, Mich.; Bill McClenaghan, Capital Cities/ABC 
Radio, New York. Ex officio member: Melvin Goldberg, 
Electronic Media Rating Concil, New York. 

Research Subcommittee on Local TV Audience 
Measurement (COLTAM) -Gary Chapman, Freedom 
Newspapers Inc., Riverside, R.I., chairman; Joseph 
Cook, WALA -TV Mobile, Ala.; Gary Corbitt, WJXT-TV 
Jacksonville, Fla.; Susan Korbel, KENS -TV San Anto- 
nio, Tex.: Laurie Leonard, WMTV(TV) Madison, Wis.; 
Thomas McClendon, Cox Enterprises Inc., Atlanta; 
James G. Saunders, WXFL -TV Tampa, Fla.; Harvey 
Spiegel, Television Bureau of Advertising, New York. Ex 
officio member: Melvin Goldberg, Electronic Media Rat- 
ing Council, New York. 

Small Market Radio -Thomas L. Young, Young Radio 
Inc., Napa, Calif., chairman; Darrel Clark, WTSL(AM) 
Lebanon, N.H.; Kevin Culhane, KMIT -FM Mitchell, S.D.; 
Michael Gummer, WCVA(AM)- WCUL(FM) Culpeper, 
Va.; Sandra Gwyn, WRFC(AM) Athens, Ga.; Larry 
Keene, WWOC-FM, Avalon, N.J.; Paul W. Olson, KLEM- 
(AM)-KZZL(FM) Le Mars, Iowa; Phil Rather, KOMY(AM) 
Watsonville, Calif.; Gerry Robbins, WCMP(AM) Pine 
City, Minn.; D. Mitchell Self, WLAY -AM -FM Sheffield, 
Ala.; Denise Shoblom, KFWJ(AM) Lake Havasu City, 
Ariz.; Doug Stalker, KEPS(AM) -KINL(FM) Eagle Pass, 
Tex.; Gayle Swofford, WKIZ(AM) -WFYN(FM) Key VVest, 
Fla. 

Station Representatives Advisory -Peter Goula- 
zian. Katz Television Group, New York, chairman; David 
S. Allen, Petry Inc.. New York; Martin F. Beck, Beck - 
Ross Communications Inc.. Rockville Centre, N.Y.; 
Eduardo Caballero Caballero Spanish Media, New 
York; Peter Cleary Concert Music Broadcast Sales, 
New York: Jerome Feniger, Station Representatives As- 
sociation, New York; Steven Herson, TeleRep Inc., New 
York; Jerry Holley, Stauffer Communications Inc., Tope- 
ka, Kan.; Ellen Hulleberg, McGavren Guild Radio, New 
York; Jack Masla, Jack Masla & Co., New York; Jack 
Mulderrig, Seltel Inc., New York; James Rosenfield, 
John Blair Communications, New York; Peter F. Ryan. 
Harrington, Righter & Parsons, New York; Gerald Schu- 
bert. Eastman Radio Inc.. New York; Gary Scollard. 
MMT Sales Inc., New York; Robert Somerville, Indepen- 
dent Television Sales. New York: Adam Young, Adam 
Young Inc., New York. 

Television Information- Kenneth L. Hatch, KIRO -TV 
Seattle, chairman; Leslie G. Arries Jr., WIVB -TV Buffalo. 
N.Y.; Richard J. Connelly, Capital Cities/ABC Inc., New 
York; Thomas R. Dargan, KATU Television, Portland, 
Ore.; James C. Dowdle, Tribune Broadcasting Co., Chi- 
cago; David Fuchs, CBS Inc., New York; Daniel E. Gold, 
Knight -Ridder Broadcasting Inc., Miami: Tom Good - 
game, Westinghouse Broadcasting Company, New 
York; Betty Hudson, NBC, New York; Cullie M. Tarleton. 
WBTV(TV) Charlotte, N.C. Ex officio member: William F 

Baker, WNET(TV) New York. 

Television Membership -Gary Chapman. Freedom 
Newspapers Inc., Riverside, R.I., chairman; John Con - 
omikes, Hearst Broadcasting, New York: Peter Des - 
noes, Burnham Broadcasting, Chicago; Ralph W. Gab- 
bard, WKYT -TV Lexington, Ky; Albert M. Holtz. 
Meridian Communications Corp., Pittsburgh; F. Robert 
Kalthoff, Beam Communications Corp., Key Biscayne. 
Fla; Kevin O'Brien, KTVU(TV) Oakland, Calif.; Bazil 
O'Hagan, WNDU -TV South Bend, Ind.: Ronald Town- 
send, WUSA -TV Washington; Cyril E. Vetter, WVLA -TV 
Baton Rouge, La. 

Meeting of noncommercial TV minds. Program exclusivity and underwriting standards 
were among topics discussed at last week's meeting of the Public Broadcasting Service 
executive committee in Washington. The "curve of concern" over exclusivity began rising 
steeply a year ago, said PBS's Peter Downey, senior vice president -program support 
group, and stations are now seeing "palpable damage" from the practice of allowing 
cable services to air noncommercial television programing. PBS should take a leadership 
role in discouraging the sharing of signature programs with cable services, said board 
member Bill Kobin, president of KCET(TV) Los Angeles. PBS President Bruce Christensen 
said co- production with cable causes television critics and the viewing audience to 
perceive public television as less special and thus possibly less deserving of federal 
funds. Board member Leeda Marting, a New York management consultant, questioned 
the wisdom of producing programs with cable. "The people we would do co- production 
with are the people going after the same audience; they're our competitors," she said. 

PBS's underwriting announcement standards, currently under review ( "Telecastings," 
Oct. 12), were also discussed by the executive committee. Board member Maynard 
Orme, executive director of Oregon Public Broadcasting, suggested that the PBS board 
screen underwriting messages in addition to the focus groups participating in the review 
)(CET'' Kobin said public broadcasters should make a greater effort to be sensitive to the 
concerns of underwriters: "I think we, to a degree, have our heads in the sand." 

In other committee business, it was announced that PBS stations have provided $1.6 
million for presidential election coverage, which will allow the MacNeil /Lehrer NewsHour 
to travel to the convention cities. The PBS Program Fair, the stations' mechanism for 
viewing and discussing national programing they are being asked to support, will be 
moved from November to July beginning in 1988. PBS's round robins, consultation meet- 
ings with station managers held jointly with the National Association of Public Television 
Stations, will be held in the fall instead of next spring to provide input at the beginning of 
annual planning and budgeting, and will take place in Washington instead of regionally. 
Next April's joint PBS /NAPTS annual meeting, to be held in Washington, will again use the 
theme, "America's TV," but PBS and NAPTS sessions will not be held separately, accord- 
ing to annual meeting committee Chairman Ted Capener, KuED(rv) Salt Lake City. PBS 
treasurer Amy Fleischman reported that, despite the fire that destroyed its facilities in 

October 1984, PBS has managed to remain in "very good" financial condition, and has a 
working capital of $9 million, $2.9 million of which has been designated for replacing 
equipment that was destroyed. 
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ßór Lae Recorda) 
As compiled by BROADCASTING, Oct. 14- 
Oct. 21, and based on filings, authorizations 
and other FCC actions. 
Abbreviations: AFC -Antenna For Communications. 
AU- Administrative Law Judge. alt. -alternate. ann.- 
announced. ant. -antenna. aur.- aural. aux.- auxiliary. 
ch. -channel. CH -critical hours. chg -change. CP -con- 
struction permit. D-day. DA- directional antenna. Doc - 
Docket. ERP- effective radiated power. HAAT- height 
above average terrain. H &V- horizontal and vertical. 
khz- kilohertz. kw- kilowatts. lic.- license. m or M-me - 
ters. MEOC- maximum expected operation value. mhz - 
megahertz. mi.- miles. mod -modification. N- night. pet 
for recon- petition for reconsideration. PSA- presunrise 
service authority. pwr- power. RC -remote control. S -A- 
Scientific- Atlanta. SH- specified hours. SL- studio loca- 
tion. TL- transmitter location. trans. -transmitter. TPO- 
transmitter power output. U or unl- unlimited hours. vis.- 
visual. w- watts. *- noncommercial. Six groups of num- 
bers at end of facilities changes items refer to map coordi- 
nates. I meter -3.28 feet. 

Ownership Changes 

Applications 
WRAB(AM) Arab, AL (BAPL871002EC; 1380 khz; 1 

kw -D; 650 w -N) -Seeks assignment of license from 
Corneo, Inc. to Kerry Rich & Bob Scofield for $134,000. 
Seller is Orlando, Fla. -based media investment group which 
is in process of selling its five radio stations. It is headed by 
James Robinson, chairman. It recently sold WFIX(AM) 

Huntsville. Ala. ( "Changing Hands," Oct. 5) and 
WWLD(AM) Pine Castle -Sky Lake, FL ("Changing 
Hands," June 8.). Buyer owns WCRQ -FM Arab, AL. Filed 
Oct. 2. 

KJWH(AM) Camden, AR (BAL871007EC; 1450 khz; I 
kw -D; 250 w-N)-Seeks assignment of license from KJ WH, 
Inc. to Gary D. Coates for $270,000. Seller is headed by 
Bobby Patterson, president and has no other broadcast inter- 
ests. Buyer owns KBJT(AM) -KQEW(FM) Fordyce, AR, 
KLPL- AM -FM, Lake Providence, LA and WZFL -AM -FM 
Centerville, MS. Attorney for buyer and seller: Fletcher, 
Heald & Hildreth. Filed Oct. 7. 

KOFC(AM) Fayetteville, AR (BAL871009ED; CP)- 
Seeks assignment of license from Lonnie M. Horton to Wil- 
liam B. Disney and his wife, Martha, for $135,000. Seller 
has no other broadcast interests. Buyer has no other broad- 
cast interests. Attorney for buyer and seller: Spiegel & 
McDiarmid. Filed Oct. 9. 

KLZE -FM Los Altos, CA (BALH871008HK; 97.7 mhz; 
3 kw; HAAT: 300 ft.)- -Seeks assignment of license from 
Mountain Communications, Inc. to San Jose Broadcasting 
Corp. for $5,275,000. Seller is owned by John Parker and 
his wife, Kathleen. It also owns KCTJ(AM)- KCTZ(FM) 
Minneapolis, KXTZ -FM Las Vegas and KIKI(AM)- 
KMAI(FM) Honolulu. It bought station two years ago for 
$4.3 million ( "Changing Hands," Mar. 17, 1986). Buyer is 
principally owned by Timothy R. Sullivan, who also has 
interest in KPZE(AM) -KEZY(FM) Anaheim and 
KCAL(FM) Redlands, both CA. Filed Oct. 8. 

KTIE -TV Oxnard, CA (ch. 63; ERP vis. 1,782 kw, aur. 
513 kw; HAM': 1,800 ft.)- -Seeks assignment of license 
from KTIE -TV, Inc. to PZ Entertainment for $5.5 million. 
Seller is owned by Thorne Donnelly and Donald Sterling. It 
has no other broadcast interests. Buyer is general partnership 
owned by Meshulan Riklis. Riklis owns Riklis Enterprises, 
New York -based diversified company that owns Botany 500 

OuNationwide Media Broker: 

man 
Associates 

Chapman Offers The Southeast 
TOP 50 MARKET 

Class C FM with fulltime AM. Asking $5.5 million with 
terms. Contact Mitt Younts: (202) 822 -1700 

MEDIUM MARKET 
Fulltime AM in Top 70 mkt. Excellent C.F. Asking $975 K 
with $400 K down. Contact Ed Shaffer: (404) 998 -1100 

SMALL MARKET FM 
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Asking $820,000. Contact Dan Rouse: (214) 788 -2525 
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menswear, Faberge cosmetics. BMX Bicycles, Riviera hotel 
in Las Vegas, McCrory's department stores and other inter 
ests. Filed Oct. 9. 

KQMS(AM)- KSHA(FM) Redding, CA (AM: BA- 
L871007EE; 1400 khz; 1 kw -U; FM: BALH871007EF; 
104.3 mhz; 100 kw; HAAT: 1,560 ft.) -Seeks assignment of 
license from Redding AM to Price Broadcasting Co. for $2 
million. Seller is owned by Eugene L. Hill, his wife, Joy, his 
mother, Emma, and Jerry McGee. It bought AM in June, 
1986 for $750,000. Buyer is Salt Lake City -based group of 
four AM's, five FM's and one TV owned by John Price. 
Attorney for buyer and seller: Arent, Fox, Kintner, Plotkin. 
Filed Oct. 7. 

WPLP(AM) Pinellas Park, FL (BAL871007EB: 1250 
khz; 5 kw- U)- -Seeks assignment of license from Guy Gan- 
nett Publishing Co. to Susquehanna Radio Corp. for ex- 
change of license with WKIS(AM) Orlando, FL (see be- 
low). Seller is Portland, ME -based group of four AM's, four 
FM's and four TV's principally owned by Jean Gannett Hol- 
ley. It also owns WSSP(FM) Orlando and will also obtain co- 
located AM if swap with Susquehanna goes through. Buyer 
is York, PA -based group of seven AM's and I I FM's princi- 
pally owned by Louis J. Appell, also owns WHVE(FM) 
Sarasota, near Tampa where it will acquire AM. Both sta- 
tions have news/talk format. Filed Oct. 7. 

WKIS(AM) Orlando, FL (BAL871007EA; 740 khz; 5 
kw -D; 1 kw-N)-Seeks assignment of license from Susque- 
hanna Radio Corp. to Guy Gannett Publishing Co. for ex- 
change of WPLP(AM) (see above). Filed Oct. 7. 

KINC(AM) Winfield, KS (BAL871007ED; 1550 khz; 
250 w -D) Seeks assignment of license from Courtney 
Broadcasting Co. to Valu- Broadcasting Inc. for SI25,000. 
Seller is owned by Ira E. Courtney, who has no other broad- 
cast interests. Buyer is owned by Stephen and Earl Sauder, 
who also own KVOE(AM)- KFFX(FM) Emporia, KS. At- 
torney for buyer and seller: Eugene T. Smith. Filed Oct. 7. 

WDAO(AM) Dayton, OH (BAL871009EC; 1210 khz; 1 

kw -D) -Seeks assignment of license from Stoner Broad- 
casting System of Ohio, Inc! to Johnson Communications, 
Inc. for $725,000. Seller is Annapolis, MD -based group of 
six AM's and nine FM's principailly owned by Tom Stoner. It 
had earlier announced sale of all its stations to ML Media 
Partners ("Changing Hands," Aug. l0), but that deal fell 
through. Buyer is owned by James W. Johnson, Jr., station 
manager. Attorney for buyer and seller: Latham & Watkins. 
Filed Oct. 9. 

WOYK(AM) York. PA (BAL87I014EB; 1350 khz; 5 

kw -D; I kw -N) -Seeks assignment of license from The Bal- 
timore Radio Show, Inc. to Starview Media, Inc. for 
$250,000. Seller is Baltimore-based group of two AM's and 
one FM, principally owned by Robert M. Maslin Jr., Hope 
H. Barroll III and her son, Robert M. Barroll. Buyer is 
owned by Douglas W. George, who also owns WHTF(FM) 
Starview, PA. Attorney for buyer and seller: Fly, Shuebruk, 
Gaguine, Boros. Filed Oct. 14. 

Actions 
KBCO -AM -FM Boulder, CO (BTC870825EB; AM: 

1190 khz; 5 kw- D;-FM: 97.3 mhz; 100 kw; HAAT: 1,541 
ft.) -Seeks assignment of license from Centennial Wireless 
Inc. to Noble Broadcast Group for $27,250,000. Seller is 
owned by Robert D. Greenlee and his wife, Diane, who have 
no other broadcast interests. Buyer is San Diego-based 
group of five AM's and six FM's headed by John Lynch. It 
recently has purchased KBEQ -FM Kansas City, Mo. for 
$9,250,000 and WMRE(AM) Boston for 3.7 million 
( "Changing Hands," July 20). Granted Oct. 7. 

KBCR -AM -FM Steamboat Springs, CO (BA- 
L870826EA; AM: 1230 khz; I kw -U; FM: 96.7 mhz; 870 w; 
HAAT: 510 ft.)- -Seeks assignment of license from KBCR 
Inc. to American Broadcasting Systems for $900,000. Seller 
is owned by John Gayre and has no other broadcast interests. 
Buyer is owned by Rick Shaffer. It also owns KCIW -AM- 
FM Wtckenburg, Ariz. Attorney for buyer: Lauren A. Colby. 
Granted Oct. 17. 

WIMV(FM) Madison, Fla. (104.9 mhz: 3 kw; HAAT: 
300 ft.)- Granted assignment of license from Madison 
Communications Corp. to Ed Winton for $220.000. Seller 
has no other broadcast interests. Buyer is the sole proprietor 
of WMLO -FM, Havana, Fla. Action Oct. 14. 

WWZZ -AM Sarasota, FL (BAL870804EC; 1280 khz; 
540 w -D) -Seeks assignment of license from Robert W. 
Frodeger, receiver to Hugh Keith Enterprises Inc. for 



Heritage Communications, Inc. 

has been acquired by 

an investor group including members of management and 

Tele- Communications, Inc. 

The undersigned assisted in the negotiations and acted as financial advisor to 

Heritage Communications, Inc. in this transaction. 

Kidder, Peabody 8 Co. 
Incorporated 



$550.000. Seller is receiver for Sun Broadcasting Co. and 
has no other broadcast interests. Buyer is owned by Hugh 
Keith. who has no other broadcast interests. Attorney for 
buyer and seller: Arent, Fox, Kintner, Plotkin. Granted Oct. 
7. 

WTSG -TV Albany, GA (BALCT870408KG; ch. 31; 
ERP vis. 1.580 kw; aur. 150 kw; HAAT: 990 ft.)-- Granted 
assignment of license from Gordon Communications to 
NewSouth Broadcasting for 52,250.000. Seller is owned by 
Dr. Carl Gordon, who has no other broadcast interests. Buy- 
er is owned by Timothy Brumlick, and four others, who also 
have interest in WJOE(TV) Marianna, Fla. Granted Oct. 7. 

WOFF(FM) Camilla, GA (BTCH870323GX )- Grant- 
ed assignment of license of Mitchell Broadcasting Inc. from 
William H. Nesmith to Gene H. Rogers for assumption of 
liabilities. Seller is owned by Nesmith (51%). Rogers (25 %) 
and Famell O'Quinn (24 %). O'Quinn also owns WUFF- 
(AM) Eastman, GA. and WULF(AM) Alma. GA. Buyer has 
no other broadcast interests. Granted Oct. 2. 

WEKS(AM) Marietta, GA (BAL870827EA; 1080 khz; 
10 kw- D)- Granted assignment of license from Zapis Corn - 
munications Corp. to Roswell Street Baptist Church Founda- 
tion of Marietta for $240.000. Seller is Cleveland -based 
group of one AM and two FM's owned by Xenophon Zapis. 
Buyer is owned by Nelson L. Price, Glen Edward Owens, 
Miles S. Willis and Charles M. Davenport. It has no other 
broadcast interests. Granted Oct. 8. 

WMMJ -FM Bethesda, MD (BALH870814GQ; 102.3 
mhz: 1.12 kw; 480 ft.)- Granted assignment of license from 
Outlet Communications to Almic Broadcasting Co. for 57.5 
million. Seller is Providence, R1 -based group of one AM. 
three FM's and three TV's headed by Bruce Sundlun. It also 
owns co-located WTOP(AM) and recently bought 
WASH(FM) Washington for $29,250.000 (see "Changing 
Hands." July 20, and below). Buyer is owned by Cathy 
Liggins Hughes. who also owns co- located WOL(AM) 
Washington. Attorney for seller: Sundlun. Scher & Singer. 
Attorney for buyer. Wiley. Rein & Fielding. Granted Sept. 
29. 

WKLZ -FM Port Henry, N.Y. (92.1 mhz; 818 w; HAAT: 
minus 77 ft.)- Granted assignment of license from Russell 
P. Kinsley and his wife. Susan, to Edward G. Pickett for 
S155.000. Seller has no other broadcast interests. Buyer also 
owns WHWB(AM) Rutland, Vt. and WLKN -AM -FM Lin- 
coln. Me. Action Oct. 14. 

WTOF(AM) Canton, Ohio (900 khz; 500 w- D)- Grant- 
ed assignment of license from Mortenson Broadcasting Co. 
to Midwest General Telecommunications Inc. for $270,000. 
Seller is Lexington. Ky -based group of four AM's and three 
FM's, owned by Jack M. Mortenson and family. Buyer is 
owned by R. Hamisi Ingram and Jack Trowell. It has no 
other broadcast interests. Action Oct. 7. 

WWBD(AM)-WWLT(FM) Bamberg, S.C. (AM: 790 
khz; 1 kw -D: FM: 92.7 mhz; 3 kw: HAAT: 300 ft.)- Granted 
assignment of license from Viking Broadcasting Corp. to 
Morgan Broadcasting Corp. for 5655.000. Seller is headed 
by Stewart Freeman and Robert Simpkins, who also own 
WPFR -AM -FM Terre Haute. Ind. and recently purchased 
WPGO(FM) Shallotte, N.C. Buyer is owned by Betty Mor- 
gan (55 %). Wesley R. Morgan (25 %) and Cleveland Morgan 
(20 %). Action Oct. 14. 

New Stations 

Applications 
Buras- Triumph, LA (BPH871008MD)- Richard Ed- 

ward Simmons seeks 94.1 mhz: 3 kw; HAAT: 100 m. Ad- 
dress: Rt. 1, Box 402, Bums, LA 70041. Attorney: William 
H. Crispin. Esq. Principal has no other broadcast interests. 
Filed Oct. 8. 

Roscommon. MI (BPH871008M1)-Lakes Advertising 
Inc. seeks 101.1 mhz; 3 kw; HAAT: 100 m. Address: PO 
Box 1483. East Lansing. MI 48823. Attorney: Kaye. 
Scholer. Fierman, et al. Principal is owned by Thomas M. 
McNamara. who also owns WGRY(AM) Grayling. MI. 
Filed Oct. 8. 

Whitehall. NY (BPH871008MG)- Whitehall Radio 
L.P. seeks 94.1 mhz; 3 kw; HAAT: 100 m. Address: PO Box 
l4. Whitehall. NY 12887. Attorney: Baraff. Koerner, 

Olender. Principal is owned by Michael 1. Leech, who also 
owns WVNR(AM) Poultney VT. Filed Oct. 8. 

New Bern. NC (BPH871008ME)- Conner Broadcast- 
ing seeks 94.1 mhz; 0.9 kw: HAAT: 181 m. Address: 209 
Randomwood Lane. New Bern. NC 28560. Principal is 
owned by Mike Conner. who has no other broadcast inter- 
ests. Filed Oct. 8. 

New Bern. NC (BPH871008MB) -East Carolina Radio 

Associates seeks 94.1 mhz; 3 kw; HAAT: 100 m. Address: 
1405 Phillips Ave., New Bern, NC 28560. Attorney: Thom- 
as L. Root. Principal is owned by Mack L. Freeze, who has 
no other broadcast interests. Filed Oct. 8. 

Coal Grove, OH (BPH871009MA) --Getz Broadcasting 
Inc. seeks 97.1 mhz; 3 kw; HAAT: 100 m. Address: 4301 
SW 35th Terrace, Topeka, KS 66614. Principal is owned by 
Gerald A. Getz, who has no other broadcast interests. Filed 
Oct. 9. 

Coal Grove, OH (BPH871008MF) -Ti -state Broad- 
casting seeks 97. I mhz; 3 kw; HAAT: 100 m. Address: 4433 
Wells Parkway, University Park, MD 20782. Attorney: Ar- 
thur V. Belendiuk, Esq. Principal is owned by Arthur V. 
Belendiuk, who has no other broadcast interests. Filed Oct. 
8. 

Kingstree. SC (BPH87I008MC)- Williamsburg Coun- 
ty Broadcasting Corp. seeks 94.1 mhz; 3 kw; HAAT: 100 m. 
Address: PO Box 698. Kingstree, SC 29556. Attorney: 
Mark E. Fields, Esq. Principal is owned by Gregory A. 
Knop, who also owns WKSP(AM), Kingstree, SC. Filed 
Oct. 8. 

Ripley, TN.- Lauderdale Broadcasting Co. seeks 94.1 
mhz; 3.0 kw; HAM': 100 m. Address: 372 South Jefferson 
Street. Ripley, TN 38063. Attorney: Richard J. Hayes. Jr. 

Principal is owned by Ruth Harper Dunn, who has no other 
broadcast interests. Filed Oct. 7. 

Ripley, TN. (871008MJ) -H &L Partnership, Ltd. seeks 
94.1 mhz; 3.0 kw; HAAT: 100 m. Address: 1469 Mullins 
Station. Memphis, TN 38134. Attorney: William H. Cri- 
spin, Esq. Principal is owned by Harold L. Drumwright, 
who has no other broadcast interests. Filed Oct. 8. 

Ripley, TN (871008MH) -Craig Fitzhugh seeks 94.1 
mhz; 3 kw; HAAT: 100 m. Address: 121 Church St., Ripley, 
TN 38063. Principal has no other broadcast interests. Filed 
Oct. 7. 

Tazewell, TN (BPH871008MA)- Marian E. Mccol- 
lough seeks 94.1 mhz; 1.3 kw; HAAT: 150 m. Address: Fan 
St.. Tazewell, TN 37879. Attorney: Timothy K. Brady, Atty. 
Principal has no other broadcast interests. Filed Oct. 8. 

Coalville, UT (BPH871005MH) --Gene Guthrie seeks 
92.5 mhz; 330 w; HAAT: -42 m. Address: 11728 Casper 
Road, Sandy, UT 84092. Principal also has interest in 
KRPN(FM) Roy, UTand KRGO(AM) West Valley City, UT. 
Filed Sept. 23. 

Actions 
FM's 

Van Buren, IN (BPH85071IML)- Granted app. of Mar- 
ion Radio Corp granted 99.3 mhz; 3 kw; HAAT: 100 m. 
Address: 120 N Miller Ave., Marion, IN 46952. Attorney: 
Pierson. Ball & Dowd. Engineer: Roy P. Stype, BI. Principal 
is owned by William M. Quigg, Allan B. McCrea. William 
H. Reller. James R. Quigg, S. Jackson Hunt, L. Dean Spen- 
cer. Lester G. Spencer and William S. Fowler. It also owns 
WBAT(AM) Marion, WBIW(AM) -WBIF(FM) Bedford, 
both IN; WBEX(AM)- WKKJ(FM) Chillicothe, OH, and 
WABI(AM).WQTE(FM) Adrian, MI. Action Oct. 7. 

Salina, KS (BPED870107MQ)- Granted app. of 
Hutchinson Community College for 89.5 mhz; 100 kw; 
HAAT: 250 m. Address: 1300 N. Plum, Hutchinson. KS 
67501. Principal is educational institution headed by Dr. 
Don Miller. chairman. Filed Oct. 15. 

Skowhegan. ME (BPH850311MD)- Granted app. of 
Charles 1 Saltzman for 107.9 mhz; 1.40 kw; HAAT: 126 m. 
Address: 5801 Camino Del Sol #200, Boca Raton, FL 
33433. Principal has no other broadcast interests. Action 
Oct. 7. 

Brainerd, MN (BPED860127M1)- Granted app. of 
Minnesota Public Radio, Inc. granted 90.7 mhz; 34.2 
(H &V) kw; HAAT: 207 m. Address: 45 Eighth Street, Saint 
Paul, MN 55101. Engineer: Douglas L. Vernier. Principal is 
headed by Thomas McBumey, chairman. Action Oct. 7. 

Browerville, MN (860813MU) -Returned app. of Allyn 
R. Stencel for 99.7 mhz; 3 H &V kw; HAAT: 100 m. Ad- 
dress: 515 3rd Ave. SE, Long Prairie, MN 56347. Attorney: 
Mark E. Fields, Esq. Engineer: E Harold Munn & Assoc., 
Inc. Principal has no other broadcast interests. Action Oct. 
8. 

Chillicothe, OH (BPED860108MF)- Granted app. of 
Xavier University granted 89.3 mhz; 2.5 kw; HAAT: 107 m. 
Address: 3800 Victory Parkway, Cincinnati, OH 45207. En- 
gineer: Roy P. Stype, Ill. Principal is educational institution 
headed by Dr. James C. King. Action Aug. 14. 

TV's 
Jackson, MI (BPCT870331LN)- Dismissed app. of 

Overview Communications, Ltd. for ch. 18; 1000 kw -V, 100 
kw -A; HAAT: 448 m. Address: 224 Clearview Rd., Knox - 
ville, TN 37922. Principal is owned by Chuck Hibbs. who 

Broadcasting Oct 26 1987 

110 

has no other broadcast interests. Action Oct. 8. 

Havre, MT (BPCF850514KN)- Dismissed app. of 
Rick Davies for ch. 9; 316 kw -V, 31.6 kw -A; HAAT: 271 m. 
Address: Highway 2 West, Chinook, MT 59523. Attorney: 
Lauren A. Colby. Engineer: E. Harold Munn, Jr. Principal 
also has interest in KRYK(FM) Chinook, MT. Action Oct. 8. 

Yauco, PR. (BPCI'870812KJ)- Dismissed app. of San- 
tiago Gonzalez for ch. 42; 91.2 KW -V; HAAT: 267 m. Ad- 
dress: Calle 16 Q-6, Urb. Ext., Santa Elena, Guajanilla PR 
00656. Attorney: Fly, Shuebruk, Gaguine, Boros. Engineer: 
Jorge R. Figueroa. Principal has no other broadcast interests. 
Action Oct. 8. 

Facilities Changes 

Applications 
AM 

Truckee, CA, KHTX, 1400 khz- 871007- Application 
for CP to change city of license to Sparks, NV; chg TL to 
4KM, 135 degrees T, from Sparks, NV and make changes in 
antenna system. 39 30 511N 119 42 41W 

Marion, TX, KBIB, 1000 mhz- 871004 -Mod of CP 
(BP840605AC as mod.) to chg TL to: 2 Km SS W of Marion, 
TX on west side of Santa Clara Rd., Marion, TX. 29 33 07 
98 09 04 

FM's 
Los Altos, CA, KLZE, 97.7 mhz- 871002 -Application 

for CP to make changes. TL: Rural, 3.7 Km SW of Monta 
Vista, CA, on hill above cement plant; change ERP: 1.6 kw 
H &V; chg HAAT. 137 M H &V. 37 18 27 122 05 36 

Pueblo, CO, KUSN, 107.1 mhz- 871006-Application 
for CP to make digs: TL: TWR #2 of KCSJ(AM), 1.6KM w 
of US Hwy 25, 7.7KM n of Pueblo County, CO; chg ERP: 
2.8 kw H &V; chg HAAT: 103 M H &V. 38 21 30N 104 38 
13W 

Green Cove Springs, FL, WPDQ, 92.7 mhz- 870924- 
Application for CP to make chgs. ERP: 1.3 kw H &V; chg 
HAAT: 151.5 m H &V. 

Madison, WIMV, FL, 104.9 mhz -870929- Application 
for CP to make chgs: TL: 3.18 Km E -NE of Hanson, FL; chg 
HAAT: 100 m H &V. 30 33 29 83 20 06 

Safety Harbor, FL, WXCR, 92.1 mhz- 871001- Appli- 
cation for CP to make chgs. Freq: 92.5 mhz (per Docket 
#86-346) chg TL: south side of Park Blvd. (State Rte 694), 
0.5 Km E of Vonn Rd., approx. 1.9 Km w of Seminole, 
Pinellas County, FL; ERP: 50kw H &V: HAAT: 149M 
(H &V); chg to Class C2. 27 50 33 82 48 52 

Chicago, WNUA, IL, 95.5 mhz -870623 -Mod of CP' 
(BPH840913AK as mod.) to make chgs. TL: presently li- 
cense site on John Hancock Center; chg ERP: 8.3 kw H &V; 
chg HAAT: 357 M H &V. 41 53 56N 87 37 23W 

Detroit Lake, MN, KVLR, 95.3 mhz- 870812 -Appli- 
cation for CP to chg: freq: 95.1 mhz; ERP: 100 kw H &V; 
HAAT: 296 m H &V; chg: Class to CI; TL: 7.3 km S of 
Rollag, MN & 0.8 km E of State Hwy 32, Clay County, 
Detroit Lakes, MN. 46 40 27N 96 13 39W 

Fulton, NY, WKFM, 104.7 mhz- 870928 -Application 
for CP to change HAAT: 150 m H &V. 

Duncan, OK. KRHD -FM, 102.3 mhz- 870924 -Appli- 
cation for CP to,change HAAT: 100 m H &V. 

Fredericksburg, TX, KFAN, 101.1 mhz- 870914 -Mod 
of CP (BPH870217IH) to change TL: 10.4 Km NW of 
Boeme. TX 29 50 26 98 49 32 

Lubbock, TX, KEJS, 106.3 mhz -871005 -Mod of CP 
to make chgs: ERP: 1.279 kw H &V; chg HAAT: 153.7 M 
H &V. 

Bountiful, UT, KLZX, 99.5 mhz -870930 -Mod of CP 
(BPH82II18AC as mod.) to make chgs. TL: Mt. Vision, 
Oquirrah Mountain Range, 18 mi. SW of Salt Lake City, UT; 
chg ERP: 38.7 kw H&V; chg HAAT: 900 m H&V. 40 36 29 
112 09 33 

Centerville, UT. KCGL, 105.5 mhz- 871005 -Applica- 
tion for CP to make chgs. FREQ: 105.7 MHZ (per Docket 
#86-448); chg ERP: 13.5 kw H &V; chg to Class C2. 

TV 
Kokomo, IN, WTTK, ch. 29- 871009 -Mod of CP to 

chg ANT: Dielectric Communications TFU -251DA "Pea- 
nut"; TL: 0.37 mi NE of intersection of State Rte 213 with 
Township Road North 200. 40 20 20N 85 57 15W 

Actions 
AM 

Wasco, CA, KERI, 1180 mhz- 871015- Application 



(BP870326AL) granted for CP to increase night power to 

10KW; make changes in antenna system and change city of 
license to Wasco-Greenacres, CA. 

Elkton, KY, WSRG, 1070 mhz- 871008- Application 
(BP870330AF) returned for CP to increase power to 1.0 kw. 

FM's 
Corning, CA, KEZD, 100.7 mhz- 871007- Application 

(BMPH861020U) Dismissed For Mod of CP to chg TL: 
Tuscan Butte Electronic Site, near Red Bluff, CA. 40 15 31 

122 5 20 

Paauilo, Hl, KHCR, 95.9 mhz- 871006- Application 
(BMPH8612021D) Granted for mod of CP to make chgs; chg 
freq: 103.7 mhz (per Docket #85 -261); chg TL: Ulupalakua 
Ranch, Ulupalakua, HI; chg ERP: 100 kw H &V; chg HAAT: 
1211' H &V 20 38 18 156 23 01 

International Falls, MN, KSDM, 94.3 mhz- 871006- 
Application (BPH8701081C) granted for CP to make 
changes: chg freq: 104.1 mhz, Chan. 281 (per Docket #80- 
495); chg ERP:: 8.5 kw H &V; chg HAAT: 48.2 m H &V. 48 

35 39 93 22 56 

Corinth, MS, WXRZ, 94.3 mhz- 871014 -Application 
(BPH861016IB) granted for CP to change HAAT: 300' 
H &V. 

Nashua, NH, WHOB, 106.3 mhz -871014- Application 
(BMPH8609251C) granted for Mod of CP to make chgs: chg 

ERP: 3 kw H &V; chg HAAT: 100 m H &V. 

Denton, TX, KNTU, 88.1 mhz- 871005- Application 
(BMPED861031MA) Granted for mod of CP to change 
main transmitter location: 5.2 mi. N of town, Wof Rte 2164, 
on campus property (approximately 850', 80' S on same 
university -owned property), Denton, TX. 

Lampasas, TX, KLTD, 99.3 mhz -871009- Application 
(BPH861104ID) granted for CP to make chgs. chg freq: 99.1 
MHZ (per Docket #86 -194); chg TL: 1.5 MI n of Hwy 
1869, Bertram, TX; chg ERP: 100 kw H &V; chg HAAT: 299 
m H &V chg to Class Cl. 30 40 51 98 00 45 

Lorenzo, TX, KVOQ, 98.3 mhz- 870925- Application 
(BPH870602IP) Granted for CP to make chgs. freq: 98.1 
mhz (per docket #86 -361); chg TL: Hwy 1729, 1 mi. N of 
the intersection of Hwy 1729 & Hwy 40, Lubbock, TX; chg 
ERP: 50kw H &V; chg HAAT: 132.5 m H &V. 33 36 32 101 

43 45. Petition for reconsideration filed June 2. File number 
changed from BPH870331QB by FCC letter dated Sept. 10. 

N 
Forest City, NC, WSQY -TV, ch. 66- 871009 -CP can- 

celled and call sign deleted. 

Greenville, NC, WXIV, ch. 14- 870831 -Construction 
Permit (BPCT8202 I 6KG) cancelled and call letters deleted. 

Actions 

Commission Actions 
Commission Authorizes Nighttime Operation for Cer- 

tain Daytime -only AM Clear Channels MM Docket 84 -281 
(Report DC -1022, Action in Docket Case) -As result of 
international agreements. FCC has adopted rules to permit 
certain daytime -only stations on 14 foreign Class I -A clear 
channels to operate at night, and partially implemented 
nighttime operation of daytime -only AM stations on 1540 
kHz. Action by commission Oct. 9 by MO &O (FCC 87- 
320). 

FCC Affirms Rules Conceming RF Lighting Devices 
Gen Docket 83 -806 (Report DC- 1026, Action in Docket 
Case) -FCC has affirmed that radio frequency lighting de- 
vices will continue to be subject to standards specified in Pan 
18 of rules concerning industrial, scientific and medical 
equipment. Action by commission Oct. 9 by R &O (FCC 87- 
325). 

FCC Upholds Grant of New TV Station at Omaha to 
Pappas Telecasting BC Dockets 81 -178 -179 (Report DC- 
1021, Action in Docket Cast) -FCC has upheld Review 
Board's grant of construction permit to Pappas Telecasting of 
Midlands for new commercial UHF TV station at Omaha, 
NE, and denied Christian Broadcasting of Midlands, Inc.'s 
request for reconsideration. Action by commission Oct. 13 

by MO &O (FCC 87 -328). 

FCC Consents to Assignment of KCMT(TV) at Alexan- 
dria and KNMT(TV) at Walker, MN (Report MM -276, Mass 
Media Action) -Commission has consented to assignment 
of licenses of KCMT (Channel 7, CBS) at Alexandria and 
KCMT's satellite, KNMT (Channel 12, CBS) at Walker, 
MN, from Central Minnesota Television, Inc. to Midwest 
Call Letters, Inc., 100% owned subsidiary of Midwest Com- 
munications, Inc. Action by commission Oct. 15 by MO &O 
(FCC 87 -331). 

FCC Approves Settlement Agreement In Newberry, SC, 

FM Proceeding MM Dockets 84 -63, 84 -66 (Report DC- 
1031, Action in Docket Case) -FCC has approved settle- 
ment agreement between Professional Radio, Inc. and Ser- 
vice Radio Company. Granted Professional construction 
permit for an FM station on Channel 292A (106.3 MHz) at 

Newberry and dismissed competing application of Service 
Radio. Action by commission Oct. 16 by MO &O (FCC 87- 

332). 

Commission Upholds Transfer of Control of Viacom In- 
ternational (Report MM -277, Mass Media Action) -FCC 
has upheld transfer of control of Viacom International, Inc. 
from its shareholders to Viacom, Inc., over objection of 
Wodlinger Broadcasting of Texas, Inc. Action by commis- 
sion Oct. 16 by MO &O (FCC 87 -333). 

FCC Upholds Staff Denial of Gerald A. Turro's STA 

Request (Report MM -278, Mass Media Action) -FCC has 

upheld its staff's denial of Gerald A. Turro's request for 
Special Temporary Authorization and waiver of rules so his 
New Jersey FM translator station, W276AQ, could originate 
local programming, including "commercial material." Ac- 
tion by commission Oct. 16 by Order (FCC 87 -334). 

FCC modifies call -sign rules, but retains geographic re- 
strictions on "K" and "W" letter designation -MM DOCKET 
87 -11 (Report DC -1032. Action in Docket Case) Decided to 

retain the restriction on the assignment of "K" and "W" as the 

first letter of call signs east and west of the Mississippi River, 
while modifying certain other aspects of the call -sign rules. 
Action by the Commission Oct. 20 by R &O (FCC 87 -337). 

FCC seeking to eliminate TV -to -land mobile interfer- 
ence problems MM DOCKET 87 -465 (Report DCI034, Ac- 
tion in Docket Case) -Began proceeding seeking to elimi- 
nate the interference problems between television stations 
operating on Channel 14 or 69 and adjacent -channel land 
mobile operations, thereby permitting greater broadcast use 

of vacant allotments on those channels and lifting the sus- 

pension of new Channel 69 assignments. Action by the 

Commission Oct. 20 by NPRMINOI (FCC 87 -336). 

Staff Actions 
Ellwood, CA- Designated for hearing 20 applications 

for a new FM station on Channel 233B (94.5 MHz) at Ell- 
wood. (MM Docket 87 -429 by Order [DA 87 -1398] adopted 
Sept. 29 by the Chief. Audio Services Division, Mass Media 
Bureau.) 

Twentynine Palmes, CA.- Designated for hearing the 
mutually exclusive applications of John Michael Bosquez, 
Carter Broadcasting Corp., Desert 31 Television, Inc., and 

P.ventynine Palms Broadcasting Corp. for a new TV station 
on Channel 31 at Twentynine Palms. (MM Docket 87 -488 

Summary of broadcasting 
as of September 30, 1987 

Service On Air CP's Total 

Commercial AM 4,893 170 5.063 

Commercial FM 3,999 418 4.417 

Educational FM 1,283 173 1,456 

Total Radio 10,175 761 10936 

FM translators 1,115 766 1,881 

Commercial VHF N 543 23 566 

Commercial UHF TV 463 222 685 

Educational VHF TV 115 3 118 

Educational UHF TV 203 25 228 

Total N 1,324 273 1.597 

VHF LPN 247 74 321 

UHF LPN 162 136 298 

Total LPN 409 210 619 

VHF translators 2,981 145 1126 

UHF translators 1,998 293 2.291 

ITFS 250 114 364 

Low -power auxiliary 824 0 824 

TV auxiliaries 7,430 205 7.635 

UHF translator/boosters 6 0 6 

Experimental N 3 5 8 

Remote pickup 12,338 53 12,391 

Aural STL & intercity relay 2.836 166 3,002 

'Includes off-air licenses. 
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by Order [DA 87 -1379] adopted Sept. 29 by the Chief, 
Video Services Division. Mass Media Bureau). 

Woodlake, CA- Designated for hearing. 15 mutually 
exclusive applications for new FM station on Channel 2818 
(104.1 MHz) at Woodlake. (MM Docket 87 -430 by Order 
[DA 87 -1392] adopted Sept. 29 by Chief, Audio Services 
Division, Mass Media Bureau.) 

Pearl City, Wailuku and Kaunakakai, HI.- Denied peti- 

tion by Larry G. Fuss Sr. to amend the TV Table by al toting 
Channel 7 to Pearl City; dismissed counterproposals and 

terminated proceeding. (MM Docket 85 -I11 , by R &O [DA 
871486] adopted Sept. 28 by the Chief. Policy and Rules 

Division). 

Columbia, MO. -Asked George Thomas. an applicant 
for an FM station in Columbia. to indicate whether he will 
apply for, construct and operate a station on either Channel 
230A (93.9 MHz) or Channel 223A (92.5 MHz). IMM 
Docket 86-410 by Request for Supplemental Information 
[DA 87 -1503] adopted Sept. 28 by the Chief. Policy and 
Rules Division, Mass Media Bureau). 

Wurtsboro. NY- Designated for hearing the mutually 
exclusive applications of Jerome Gillamn. Inc. and Preston 
Mark Pollack and Susan Lea Pollack for a new FM station on 

Channel 247A (97.3 MHz) at Wurtsboro. (MM Docket 87- 
428 by Order [DA 87 -1374] adopted Sept. 29 by the Chief. 
Audio Services Division. Mass Media Bureau.) 

Rocky Mount. NC.- Designated for hearing mutually 
exclusive applications of RMS Broadcasting. Family Broad- 
casting Enterprises and East Carolina Communications for a 

new TV station on Channel 47 at Rocky Mount. (MM Dock- 
et 87 -446. by Order [DA 87 -1433] adopted Sept. 29 by the 

Chief, Video Services Division). 

Review Board Actions 
Walkersville. MD (Elijah Broadcasting Corp. et al.) AM 

Proceeding.- Scheduled oral argument for Nov. 6 at 10:00 

a.m.. Room 235, 2000 L St., NW. on exceptions to the 

initial decision of AU Joseph Stirmer (FCC 87D -26, re- 
leased July 30, 1987) granting the application of Reston 

Community Broadcasting, Inc., for a new AM station at 

Reston. VA, and denying the competing application of Elijah 
Broadcasting Corp. for AM facilities at Walkersville, MD. 
(The two other applicants in this proceeding did not file 
exceptions.) Each party will have 20 minutes for argument. 
Elijah Broadcasting may reserve par of its time for rebuttal. 
(By letter, Oct. 9.) (MM Docket 86 -162). 

Newton, NJ (Newton Television Ltd., et al.) TV Pro- 
ceeding.- Scheduled oral argument for Nov. 13 at 9:00 
a.m., Room 235, 2000 L St., NW, on exceptions to the 
Initial Decision of AU John M. Frysiak (FCC 87D -29, 
released Aug. 14, 1987) granting the application of Moun- 
tain Broadcasting Corp. for a new UHF television station on 
Channel 63 at Newton, and denying the competing applica- 
tions of Newton Television Ltd.. Newton Television. Inc., 
Vanguard Broadcasting, Press Broadcasting Co., and New- 
ton Broadcasting Co. Ltd. Each party will have 20 minutes 
for argument. The losing applicants may reserve part of their 
time for rebuttal. (By letter. Oct. 13.) (MM Docket 85 -399). 

ALI Actions 
By Chiet ALJ Thomas B. Fitzpatrick on dates shown: 

Oakhurst, CA (Larry Ward Gamble and Ranjack Radio) 
AM Proceeding.- Designated Chief AU Thomas B. Fitz- 
patrick to preside in proceeding. -Scheduled prehearing 
conference for Dec. 3 and hearing for Jan. II. 1988. (By 
Order, Oct. 9.) (MM Docket 87 -427.) 

Aspen, CO (Michael J. Benns, et al.) FM Proceeding.- 
Designated AU Walter C. Miller to preside in proceed- 
ing.- Scheduled prehearing conference for Jan. 6 and hear- 
ing for Feb. 16, 1988. (By Order. Oct. 5.) (MM Docket 87- 
424. ) 

Silverton. CO (Evelyn Kelly and Betty Reinke) FM 
Proceeding.- Designated AU Richard L. Sippel to preside 
in proceeding. -Scheduled prehearing conference for Dec. 
9 and hearing for Jan. 8, 1988. (By Order. Oct. 9.) (MM 
Docket 87 -425.) 

By ALJ Joseph Chachkin on dates shown.. 

Grove City, OH (Belfry Broadcasting Co. Inc., et al.) 
FM Proceeding.-Granted request by FM Grove City Ltd. 
Partnership and dismissed its application with prejudice. (By 
Order. Oct. 8.) (MM Docket 87 -178.) 

Richmond, VA (Seaboard Broadcasting Co.. et al.) FM 
Proceeding. -The following applications are dismissed with 
prejudice for failure to prosecute: I-1V Partners: Richmond 
FM Group Ltd. Partnership: Sally R. Eldred; Richmond 
Radio Group Ltd.; Kasbah Communications Corp.; Nicholas 
Broadcasting; Innovative Broadcasting Inc.: Common- 
wealth Communications, Ltd. Partnership: Minority Broad- 
casting Corp.; Eighty- Ninety Broadcasting Group Inc.; 
Honeycomb Broadcasting Inc.: Richmond Hispanic Radio. 
Inc.; One Hundred One Broadcasting, Inc.; Virginia Com- 



munications Ltd. Partnership; and, Mt. Zion Broadcasting. 
(By Order, Oct. 13.) (MM Docket 87 -352.) 

Janesville, WI (Overview Communications, Ltd., et al.) 
TV Proceeding.- Dismissed with prejudice the application 
of Overview Communications Ltd. for failure to prosecute. 
(By Order, Oct. 9.) (MM Docket 87 -290.) 

By ALJ John M. Rysiak on Oct. 6: 

Bloomfield, IN (Charles J. Saltzman, et al.) FM Pro- 
ceeding.-Approved settlement agreement and dismissed 
with prejudice the applications of Charles J. Saltzman and 
Milissa Miles; granted the application of Willtronies Broad- 
casting Co. for a new FM station on Channel 266A (101.1 
MHz) at Bloomfield; and terminated the proceeding. (By 
MO &O, Oct. 6.) (MM Docket 87 -271.) 

Crisfield, MD.- Resolved air hazard issue in applicant's 
favor and granted application of Leigh Sandoz Leverrier for 
a new FM station at Crisfield. (MM Docket 87 -137, by 
Summary Decision (FCC 87D -36) issued Oct. 8 by AU 
John Frysiak.) 

By ALJ Joseph P Gonzalez on Oct. 13: 

Gulf Breeze, FL (Breeze Broadasting Co. Ltd., et al.) 
FM Proceeding. -By separate orders, granted requests by 
Harold S. Schwartz, Timothy Paul Woodward, Stacey Pep- 
per -Wrenn and David Wrenn, A Partnership, and Delta 
Broadcasting Corp. and dismissed their applications with 
prejudice; partially granted motion by Maranatha Broadcast- 
ing Co. Inc., and enlarged issues against Breeze Broadcast- 
ing Co. Ltd. to determine whether Breeze Broadcasting had 
reasonable assurance of site availability for its antenna at the 
time it filed its application, and, if not, the effect thereof on 
its basic qualifications to be a commission licensee. (By 

Orders and by MO&O) (MM Docket 87 -119). 

By ALJ Edward J. Kuhlmann on Oct. 15: 

Christiansburg, VA (Nirvana Radio Broadcasting Corp., 
et al.) FM Proceeding.- Approved settlement agreements 
between Gerald Wayne Gallimore and Nirvana Radio Broad- 
casting Corp. and between Nirvana and Public Radio of 
Christiansburg, Inc. and dismissed with prejudice the appli- 
cations of Gallimore and Public Radio of Christiansburg; 
ordered the applications of Christiansburg Radio, Hartke 
Communications Corp., and Kenneth Clyde Hill dismissed 
with prejudice. (By MO &O) (MM Docket 87 -288.) 

By ALJ Edward Luton on dates shown: 

Central Valley, CA (Broadcast West Associates, et al.) 
FM Proceeding. -By separate orders, granted requests by 
Happy Valley Telephone Co., Axell Broadcasting, Broad- 
cast West Associates and Mount Shasta Broadcasting Co., a 

Ltd. Partnership and dismissed their applications with preju- 
dice; granted motion by Richard P. Bott, H and dismissed 
with prejudice the application of Jeffrey Broadcasting Corp. 
for failure to prosecute; approved settlement agreement be- 
tween Richard P. Bon, II and Lola Jean Broadcasting, A 
California Ltd. Partnership and dismissed with prejudice the 
application of Lola Jean Broadcasting; granted the applica- 
tion of Richard P. Bott, II for a new FM station on Channel 
257A (99.3 MHz) at Central Valley; and terminated the 
proceeding. (By Order and by MO &O, Sept. 6.) (MM 
Docket 87 -123.) 

Waipahu, HI (Robert M. Lowe and Lowe Broadcasting 
Corp., et al.) FM Proceeding. -By separate orders, ap- 
proved settlement agreement between Robert M. Loew and 
Loew Broadcasting Corp., and Waipahu Broadcasting Ltd. 
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Partnership and dismissed with prejudice the application of 
Waipahu Broadcasting; approved settlement agreement be- 
tween Loew and Waipahu Communications General Partner- 
ship and dismissed with prejudice the application of Wai- 
pahu Communications; approved settlement agreement 
between Loew and Christine E. Paul and Chun Broadcast- 
ing, Ltd. and dismissed with prejudice the applications of 
Paul and Chun Broadcasting; granted the application of 
Loew Broadcasting Corp. for a new FM station on Channel 
274C (102.7 MHz) at Waipahu; and terminated the proceed- 
ing. (By MO &Os, Oct. 9.) (MM Docket 87 -27.) 

Blackfoot, ID (Richard P. Bott, Il, et al.) FM Proceed - 
ing.-By separate orders, granted motion by Radio Repre- 
sentives Inc. and dismissed with prejudice the applications 
of Michelle Anderson and Sandra Lee Walton for failure to 
prosecute; partially granted request by Radio Representa- 
tives to enlarge issues against Clare Marie Ferguson to deter- 
mine whether Ferguson currently has reasonable assurance 
of the availability of her currently proposed tower site and, if 
not, the effect thereof on her basic qualifications to be a 

commission licensee. (By Order, Oct. 6 and by MO &O, 
Oct. 7.) (MM Docket 87 -223.) 

Indianapolis, IN (Kingdom Of God Ministries Inc. and 
Butler University) TV Proceeding. -Approved settlement 
agreement and dismissed with prejudice the application of 
Kingdom of God Ministries; granted the application of But- 
ler University for a new noncommercial UHF television 
station at Indianapolis; and terminated the proceeding. (By 
MO &O, Oct. 9.) (MM Docket 86 -500.) 

Hurlock, MD (The Johns Hopkins Broadcasting Founda- 
tion, et al.) FM Proceeding. -By separate orders, approved 
settlement agreement between EZ101, Inc. and Benson 
Broadcasting Co. and dismissed with prejudice the applica- 
tion of Benson Broadcasting; approved settlement agree- 
ment by FZ101, Inc., Muir Corp. and The Johns Hopkins 
Broadcasting Foundation and substituted Apex Associates, 
Inc. for the applications of Muir and EZIOI; dismissed with 
prejudice the applications of Muir, EZI01 and Hopkins; 
granted the amended application of Apex Associates for a 

new FM station on Channel 265A (100.9 MHz) at Hurlock; 
and terminated the proceeding. (By Order, Oct. 6 and by 
MO &O, Oct. 7.) (MM Docket 87 -286.) 

Morganton, NC (Gnol Broadcasting, Inc., et al.) TV 
Proceeding.- Granted motion for summary decision by 
Gnol Broadcasting and resolved the air hazard issue in its 
favor. (By Order, Oct. 9.) (MM Docket 87 -82.) 

By ALJ Walter C Miller on Oct. 8' 

Brigham City, UT (Harold S. Schwartz and Susan Lund - 
borg) FM Proceeding. -Approved settlement agreement 
and dismissed with prejudice the application of Susan Lund - 
borg; granted the application of Harold S. Schwartz for a 

new FM station on Channel 264C (100.7 MHz) at Brigham 
City; and terminated the proceeding. (By MO &O, Oct. 8.) 
(MM Docket 87367.) 

By ALJ Richard L. Sippe/ on dates shown: 

Honolulu, HI (Scott Gerard Mahalick, et al.) FM Pm- 
ceeding.-By separate orders, granted motion for summary 
decision by Completely Sound Co. and resolved the air 
hazard issue in its favor; approved settlement agreement and 
dismissed with prejudice the applications of Scott Gerard 
Mahalick, Radio Pacific, Inc., Tzeitle Broadcasting Co., 
Shilah Broadasting, Inc., South Shore, Ltd. and, Radio Re- 
presentatives, Inc.; conditionally granted the application of 
Completely Sound Co. for a new FM station on Channel 
286C (105.1 MHz) at Honolulu; and terminated the proceed- 
ing. (By Order, Oct. 8, and By MO &O, Oct. 9.) (MM 
Docket 87 -53.) 

Roswell, NM (Radio Roswell and Sheila Roe) FM Pro- 
ceeding.-Approved settlement agreement and dismissed 
with prejudice the application of Radio Roswell; Roe's appli- 
cation remains in hearing status. (By MO &O, Oct. 13.) 
(MM Docket 87 -12.) 

Bay Shore, NY (Warren Price Communications, Inc., et 
al.) FM Proceeding. -By separate orders, approved settle- 
ment agreement between FM Bay Shore Ltd. Partnership 
and Fire Island Broadcasting and dismissed with prejudice 
the application of FM Bay Shore Ltd. Partnership; granted 
request by Susan Lundborg, Warren Price Communications, 
Inc., Kandel Broadcasting Corp., and Bay Shore Communi- 
ty Broadcast Associates Ltd. (Joint Movants) and dismissed 
with prejudice the application of Long Island Music Broad- 
casting Corp.; granted motion for summary decision by Su- 
san Lundborg and resolved the air hazard issue in her favor; 
and, resolved the environmental issues in favor of the fol- 
lowing applicants: Warren Price Communications, Inc., Bay 
Shore Community Broadcast Associates Ltd., Bay Shore 
Broadcasting Corp.. Fire Island Broadcasting, Kandel 
Broadcasting Corp., RPS Communications, Susan Lund - 
borg. and South Shore Media Corp.. (By MO &Os, Oct. 6, 
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(2021 223.6700 
Member AFCCE 

54r. 807ip 
n 

.S .mayd Sawn eaiPuton ,VOVoNmi 

CONSULTING ENGINEERS 

7901 VARNWOOD COURT 
SPRINGFIELD . VA. 22153 

1703)569 7704 
MEMBER AFCCE 

SILLIMAN AND SILLIMAN 
8121 Georgia Ave. #700 
Silver Spring, MD 20910 

ROBERT M SILLIMAN. P.E. 
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Oct. 9 and Oct. 15, and by Order, Oct. 13.) (MM Docket 87- 
246.) 

Cleveland, OH (Multipoint Information Systems, Inc., 
et al.) MDS Proceeding.- Approved settlement agreement 
and dismissed with prejudice the applications of Multipoint 
Information Systems. Inc., Digital Paging Systems, Inc., 
and Private Networks, Inc. (By MO &O, Oct. 15.) (CC 
Docket 87 -147.) 

Upper Arlington. OH (PN Radio Co., et al.) FM Pro- 
ceeding.-By separate orders. granted requests by Johanna 
S. DeStefano, Knight Communications Corp., Claire Tow, 
Christine Michael Broadcasting Inc.. and Richard L. Ples- 
singer and dismissed their applications with prejudice. (By 
Orders. Oct. 6 and Oct. 8.) (MM Docket 87 -370.) 

San Juan- Cagus, PR (Christina Communications and 
San Juan Cellular Settlement Partnership) Nonwireline Cel- 
lular Radio Proceeding.- Granted motion by the Common 
Carrier Bureau and terminated this proceeding. (By MO &O. 
Oct. 5.) (CC Docket 87 -78.) 

By AU Joseph Stinner on Oct. 5: 

Medford, OR (Timothy Paul Woodward, et al.) FM Pro- 
ceeding.- Approved settlement agreement and dismissed 
with prejudice the applications of Timothy Paul Woodward 
and Los Banos Broadcasting, A California Partnership; 
granted the application of Medford Judeo -Christian Out- 
reach Inc. for a new FM station on Channel 278C (103.5 
MHz) at Medford; and terminated the proceeding. (By 
MO &O.) (MM Docket 86 -369.) 

Allocations 

Applications 
Quitman. MS and Chickasaw. AL -At request of JAB 

Broadcasting. Inc., proposed amending FM Table by substi- 
tuting channel 252C2 (98.3 MHz) for channel 252A at 
Chickasaw. and modifying license of WDLT(FM) to specify 
operation on C2 channel; and. substituting channel 255A 
(98.9 MHz) for channel 252A at Quitman, and modifying 
license of WYKK -FM. Quitman Broadcasting, licensee of 
WYKK -FM. is ordered to show cause by Dec. 7 why its 
license should not be modified. Comments are due Dec. 7; 
replies Dec. 22. (MM Docket 87 -432 by NPRM and Order 
[DA 87 -1454] adopted Sept. 11 by Chief, Allocations 
Branch, Mass Media Bureau). 

Northport, AL-On request of Northport Communica- 
tions, proposed amending the FM table by allotting Channel 
264A (100.7 MHz) to Northport. Comments December 14. 
replies December 29. (MM Docket 87 -460 by NPRM [DA 
87 -1497] adopted September 25 by the Chief, Allocations 
Branch. Mass Media Bureau). 

Selma and Union Springs, AL -On request of Alex- 
ander Broadcasting Co., licensee of WALX(FM), channel 
265A (100.9 MHz), Selma, proposed amending FM Table 
by substituting channel 265C2 for channel 265A at Selma, 
and modifying license of WALX to operate on new facilities; 
proposed substituting channel 23IA (94.1 MHz) for Chan- 
nel 265A at Union Springs and ordered Mar, Inc., licensee of 
WSFU -FM, Union Springs to show cause why its license 
should not be modified to specify operation on channel 23I A 
in lieu of channel 265A; comments due Dec. 7, replies Dec. 
22 (MM Docket 87 -437, by NPRM and Order to Show 
Cause [DA 87 -1459] adopted Sept. 25 by Chief, Allocations 
Branch. Policy and Rules Division, Mass Media Bureau). 

Lake City, FL -On request of Holder Media, Inc., li- 
censee of WQPD(FM), Lake City, proposed amending FM 
Table by substituting channel 232C2 (94.3 MHz) for Chan- 
nel 232A at Lake City and modifying station's license to 
operate on new facility; comments Dec. 7; replies Dec. 22. 
(MM Docket 87 -439, by NPRM [DA 87 -1461] adopted 
Sept. 25 by Chief. Allocations Branch). 

Lehigh Acres. FL-On request of Dwyer Broadcasting, 
Inc., licensee of W001-FM, Lehigh Acres, proposed 
amending FM Table by substituting channel 296C2 (107.1 
MHz) for channel 296A at Lehigh Acres and modifying 
station's license to specify operation on new facilities; com- 
ments Dec. 7, replies Dec. 22. (MM Docket 87 -435, by 
NPRM [DA 87 -1457] adopted Sept. 25 by Chief, Alloca- 
tions Branch). 

West Palm Beach, FL -On request of J.J. Taylor Com- 
panies, Inc., licensee of WEAT-FM, West Palm Beach, pro- 
posed substituting Class C channel 282 (104.3 MHz) for 
channel 282C1 at West Palm Beach and modifying station's 
license to operate on new facilities; comments Dec. 7, re- 
plies Dec. 22. (MM Docket 87 -438, by NPRM [DA 87- 
1460] adopted Sept. 25 by Chief, Allocations Branch). 

Pukalani, HI -At request of Obie Broadcasting of Maui, 

Inc., substituting channel 252C2 (98.3 MHz) for channel 
252A at Pukalani and modifying license of KMVI -FM to 
operate on C2 channel. (MM Docket 87-440 [DA 871465]). 

Eagle Nest and Angel Fire, NM-On request of Moreno 
Valley Broadcasting, Inc., proposed amending FM Table by 
allocating channel 256C (99. I MHz) to Eagle Nest or Angel 
Fire; comments Dec. 7, replies Dec. 22 (MM Docket 87- 
436, by NPRM IDA 87 -1458] adopted September 25 by 
Chief, Allocations Branch). 

Brookville and Punxsutawney, PA -On request of Strat- 
tan Broadcasting, licensee of WMKX, channel 240A (95.9 
MHz), Brookville, proposed amending FM Table by substi- 
tuting channel 288B1 (105.5 MHz) for channel 240 at 
Brookville and modifying its license to specify higher 
powered channel; substituting channel 281A (104.1 MHz) 
for channel 288A at Punxsutawney and modifying license of 
Renda Radio, Inc., for WPXZ to specify channel 281A; 
ordered WPXZ-FM to show cause why its license should not 
be so modified. (MM Docket 87 -433, by NPRM and Order 
to Show Cause [DA 87 -1455] adopted Sept. 17 by Chief, 
Allocations Branch). 

Garapan, Saipan.-On request of Serafin M. Dela Cruz, 
proposed amending the FM Table by alloting Channel 258 
(99.5 MHz) to Garapan. Comments December 14, replies 
December 29. MM Docket 87-459 by NPRM [DA 87 -1498] 
adopted September 30 by the Chief, Allocations Branch). 

Hardeeville, SC -At request of Jessup Broadcasting 
Limited Partnership, substituting channel 266C2 (101.1 
MHz) for channel 266A at Hardeeville and modifying its 
permit to operate on higher powered channel. (MM Docket 
87445 [DA 87- 1470]). 

Surfside Beach, SC -On request of Jones, Eastern of 
Grand Strand. Inc., proposed amending FM Table by substi- 
tuting channel 276C2 (103.1 MHz) for channel 276A at 
Surfside Beach and modifying its license for WYAK -FM to 
specify higher powered channel; comments Dec. 7, replies 
Dec. 22. (MM Docket 87 -434, by NPRM [DA 87 -1456] 
adopted Sept. 11 by Chief, Allocations Branch). 

Stamford, TX -At request of Jon Bruce Thoen, substi- 
tuting channel 246C2 (97.1 MHz) for channel 221A (92.1 
MHz) at Stamford and modifying permit for KZOM(FM) to 
operate on higher powered channel. (MM Docket 87442 
[DA 87- 1467)). 

Spokane, WA -At request of P -N -P Broadcasting, Inc., 
allocating channel 245A (96.9 MHz) to Spokane, as its ninth 
FM allotment. (MM Docket 87-443 [DA 87- 1468)). 

Parkersburg, WV-At request of Parkersburg/Marietta 
Broadcasting, Inc., substituting channel 256B1 (99.1 MHz) 
for channel 257A (99.3 MHz) and modifying license of 
WMGP(FM) to operate on higher class channel. (MM Dock- 
et 87-444 [DA 87- 1469]). 

Pinedale, WY -At request of Phillip W. O'Bryan, allo- 
cating channel 266C2 (101.1 MHz) to Pinedale, as its first 
FM service. (MM Docket 87-441 [DA 87- 1466]). 

Actions 
Peoria, IL-Effective December 7, amended the TV 

Table by switching the reservation for noncommercial edu- 
cational Channel 59 to commercial Channel 47at Peoria. 
(MM Docket 86-428 by R &O [DA 87-1494]. adopted Sep- 
tember 30 by the Chief, Allocations Branch). 

Monticello and Logansport, IN.- Effective December 
7, amended the FM Table by alloting Channel 299A (107.7 
MHz) to Monticello and moving Channel 237A (95.3 MHz) 
from Logansport to Monticello to reflect its actual usage in 
the latter city. Filing window opens December 8, closes 
January 7. (MM Docket 86-450 by R &O [DA 87 -1481] 
adopted September 25 by the Chief. Allocations Branch). 

Churubusco, Huntington, Roanoke and South Whitley, 
IN.- Effective December 7, amended the FM Table by allo- 
cating alternate Channel 242A (96.3 MHz) to Churubusco, 
substituted Channel 275A (102.9 MHz) for Channel 276A 
(103.1 MHz) at Huntington and modified the license of 
WIOE(FM) to operate on Channel 275A; and alloteed Chan- 
nel 286A (105.1 MHz) to Roanoke and Channel 266A 
(101.1 MHz) to South Whitley. Filing window opens De- 
cember 8, closes January 7. (MM Docket 86 -359 by R &O 
[DA 87 -1495] adopted September 30 by the Chief, Alloca- 
tions Branch). 

Marshall, MN.- Effective December 4, amended FM 
Table by substituting Channel 259C1 (99.7 MHz) for Chan- 
nel 261A (100.1 MHz) at Marshall; modified license of 
KKCK(FM) to specify operation on the new channel. (MM 
Docket 86 -516, by R &O [DA 87 -1484] adopted September 
28 by the Chief, Allocations Branch, Policy and Rules Divi- 
sion). 

Provo, UT- Effective December 4, amended TV Table 
by allotting Channel 32 to Provo as its second commercial 
TV service. (MM Docket 87-69, by R &O [DA 87 -1480) 
adopted September 25 by the Chief, Allocations Branch). 

Tremonton, UT- Effective December 12, amended FM 
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Table by substituting Channel 286C2 (105.1 MHz) for Chan- 
nel 285A (104.9 MHz) at Tremonton; modified license of 
KKVU -FM to specify operation on the new channel. (MM 
Docket 87 -19, by R &O [DA 87 -1482) adopted September 
30 by the Chief. Allocations Branch). 

Cedar Bluff and Richlands. VA, and Welch, WV.-Ef- 
fective Dec. 4, amended FM table by allotting Channel 
299A (107.7 MHz) to Cedar Bluff: Channel 264A (100.7 
MHz) to Richlands; and Channel 275A (102.9 MHz) to 
Welch; filing window December 7 January 6. (MM Docket 
8792, by R &O [DA 87 -1483] adopted September 30 by the 
Chief, Allocations Branch). 

Call Letters 

Applications 
Call Sought by 

New FM's 

KNGS William L Zawila. Coalinga. CA 

KIMY léra Dunn. Watonga. OK 

Existing AM 

WINV WKIO Kibbey Bcg Services. Inc.. Inverness. 

FL 

Existing FM 

WFRG WKAL -FM Target Communications of Uti- 

ca/Rome. Inc.. Rome, NY 

Grants 
can Sought by 

New AM's 

WJRR Wiliam R. Hunt, Nashville. TN 

WIGW Joseph C. Motto. Berlin, NH 

New FM 

KAWZ Calvary Chapel of Twin Falls, Inc.. Twin Falls, 

Existing AM's 

KFCA 

KRDZ 

WAJL 

WPRD 

WJHH 

WIZK 

KGBX 

KTTS 

WTTN 

WBZN 

Existing FM's 

WALO 

WTWV 

WIZK-FM 

KMTY 

WNYJ 

KUSO 

WRHM 

WACO-FM 

WBZN-FM 

ID 

KTOD Creative Media. Inc.. Conway AR 

KROZ WRAY Radio, Inc.. Wray. CO 

WWLD Alleluia Ministries, Inc.. Pine Castle - 

Sky Lake. FL 

WAJL Metroplex Communications. Inc.. Win- 

ter Park, FL 

WMPZ Terry D. Meeks. Soperton, GA 

WHII Cotton Valley Bcg Co.. Inc., Bay 

Springs, MS 

KITS KGBX Communications, Inc.. Spring- 

field, MO 

KGBX Springfield Great Empire Beg, Inc., 

Springfield. MO 

WBA' Barry Frank Cummings, M.D., Kings- 

ton, TN 

WHBT Columbia Theatre Co.. Racine, WI 

WRJM New South Communications, Inc., 

Troy AL 

WZRC Flint Metro Mass Media, Inc.. Des 

Plaines, IL 

WXIY Cotton Valley Beg Co., Inc.. Bay 

Springs, MS 

KKBB Mile Hi Broadcasting, Aurora, NE 

WNYO WNYO Associates, Rotterdam, NY 

KCFO -FM First Stuart Corp., Tulsa. OK 

WPAJ -FM Our Three Sons, Lancaster, SC 

KHOO Sage Waco Radio, Inc., Waco, TX 

WHBT-FM Columbia Theatre Co.. Racine, WI 

Note: Correction of report no. 137. 

'KFRM KICT HRH Broadcasting Corp., Salina. KS 



Classified Advertising See last page of Classified Section for rates, 
closing dates, box numbers and other details. 

RADIO 
HELP WANTED MANAGEMENT 

Operations manager: WBAZ -FM. Eastern L.I., N.Y. seeks 
experienced production manager to be responsible for on- 
air sound of this Transtar Format 41 station. EOE. Resumes 
to JS& A, 340W 57 St.. NY, NY 10019. 

Promotion director of AM/FM combo in Middletown, Ny. 

Must coordinate advertising campaigns and station promo- 
tons along with community and press relations. Broadcast- 
ing and /or marketing background helpful. Good compen- 
sation with performance rewards and benefit plan. Send 
resume to. General Manager. Bell Radio. One Broadcast 
Plaza, Middletown, NY 10940. 

Sales /station manager: Experienced professional leader. 
Aggressive sales manager to develop. train and motivate 
sales staff. Salary and incentives. Capable of becoming 
station manager. responsible for bottom line within 4 
months. Highly respected, community involved AM, format 
35 -65 AC. 160+ market. Great place to live. Box 876, Ft. 
Smith. AR 72902. 

General sales manager who believes in AM, likes country, 
loves barbeque and dark horses. SMN affiliate. Resume /re- 
ferences/salary: "Mr. Rudy". 4886 Fernbrook, Memphis, TN 
38118. 

Growing group broadcaster seeks successful general 
manager for quick medium market turnaround. Then move 
to run next acquisition in larger market. Resume to Box Z- 
66. 

HELP WANTED SALES 

GSM/SM: immediate opening. for experienced (3 years 
minimum) CRMC, RAB street leader. Excellent compensa- 
tion package. Booming California market. Reply Box Y -92. 

Excellent sales opportunity with one of the most success- 
ful and respected AM/FM stations in Iowa. Potential future 
advancement to sales manager. Excellent compensation 
package. Send complete resume and references to Box Z- 
14. 

California... KFIG AM/FM is currently seeking a profession- 
al. highly motivated salesperson with experience in direct 
and agency sales. Established list available. Draw against 
commission plus outstanding benefits. Contact Wayne 
Scholle. Box 4265. Fresno, CA 93744. EOE M/E. 

Southeastern Virginia AM station with part-time retired 
sales person needs full -time sales manager and salesman 
to supervise $100.000.00 a year in existing house accounts 
and set up sales programs for new areas covered by a 
station not previously sold in. Appropriate compensation 
for results obtained. "Hands -on" person needed by owners 
with other business interests. Substantial upside potential. 
Box Z -52. 

Saba pro needed. Top -rated combo in market of 40.000. 
Work with staff of four. 1kry positive environment. We move 
forward. If you're good. we'll know 'bu will benefit. Interest- 
ed? Send info today. GM, Box 100, Brownwood, TX 76804 - 

EOE. M/F 

Wanted: Take charge, street smart, sales manages Con- 
tinue growth of successful Jennings trained staff of CRMC's 
to even greater revenues. Grow with our expanding group. 
Send resume to: General Manager, WnCom Communica- 
tions, P.O. Box 11907. Green Bay WI 54307 -1907. 

Sales manager for top rated Sacramento Valley combo. 
Equity position, profit sharing, and advancement potential. 
Highly motivated with solid track record. Resume and refer- 
ences to KUBA & KXEZ, Box 309, Yuba City. CA 95992. 
EOE. 

Strong aggressive sales manager. Leading Class C pro- 
motion oriented CHR needs professional experienced 
leader to develop and motivate sales staff to match. Prefer 
CRMC or equal. Beautiful mid -southwest area 200.000. 
Box Z -71. 

HELP WANTED ANNOUNCERS 

Friendly, positive, upbeat, spontaneous, still fascinatec 
by life and a pro? Come do mornings for people who appre- 
ciate you at medium market in California. T & R to: P.O. Box 
11926, Fresno, CA 93775 -1926. EOE M/F. 

FM morning co-host E -Z listening, market leader, female 
preferred but all considered. Tape/resume to Jim Springer, 
KSFI, 57 West South Temple, Salt Lake City UT 84101. No 
beginners. 

Fine arts and news announcer. producer. WYSU -FM. the 
fine arts radio station of Youngstown State University, is 

seeking an individual to produce and announce fine arts 
programs. to collect state, local and University news, pre- 
pare and read daily news casts. supervise and schedule 
student news interns. keep station logs and operations re- 

cords required by the FCC. operate control board and 
transmitter, monitor broadcast functions and program sig- 
nal quality and related functions as required. Qualifica- 
tions. B.A. or B.S. or equivalent. Knowledge of classical 
music and its pronunciation essential. Two to three years 
experience in public radio news and programing pre- 
ferred. FCC Third Class license. Probably recruitment sala- 
ry range. 17,510 to 20,652. Send letter of interest, current 
resume and an official copy of a transcript documenting 
academic qualifications for this position. names. address- 
es and telephone numbers of three references to: Robert W 
Peterson. Director of WYSU -FM, Youngstown State Univer- 
sity, Youngstown, OH 44555-0001. Application deadline is 
Nov 10, 1987. Youngstown State University is an equal 
opportunity, affirmative action employer. 

Sunshine and a sportsman's paradise on Florida's Gulf 
coast are just a few of the benefits of joining the WEEJ team. 
We're looking for an on air communicator for our light A/C 
format. Knowledge of music and strong production a must. 
Send tape and resume to Jeff Barber, WEEJ, P.O. Box 2185, 
Pon Charlotte. FL 33940. No phone calls. 

HELP WANTED TECHNICAL 

New Orleans based engineering group has immediate 
Opening for an engineer proficient in the repair of audio 
equipment, MA -FM transmitters to join our staff of six. Com- 
petitive salary. benefits and moving allowance will be 
based on experience. Resumes to: Broadcast Technical, 
Inc.. Box 13475. New Orleans, LA 70185. 

NY's Hudson Wiley: AM /FM needs a CE to maintain a first 
class facility Experience in DA a must. SBE certification 
helpful. Copetitive salary & benefits. Call or writie Walter 
Maxwell, WGHOAVBPM, 82 John St., Kingston, NY 12401 
914-331-8200. EOE. 

Chief engineer for 5000 watt directional AM and 100KW 
FM. Must have experience. Send resume to: Paulette Lund- 
berg, KWMT. Box 578. Fort Dodge, IA 50501. 

Hands -on chief engineer for two small- market AM -FM 
properties. 1,ehicle furnished. Chance for advancement in 
growing group -- plus opportunities at other area radio 
stations. Near beach resort, relaxed lifestyle -- hunting 
fishing. State type of FCC license held and salary require- 
ments Reply to Box Z -70. EEO. 

HELP WANTED NEWS 

News director. At least one year experience in gathering, 
writing, and delivering local newscasts. Tape, photo. re- 
sume. Darrell Sehorn, KGRO, Box 1779, Pampa. TX 79065. 
806-669-6809 EOE. 

Radio specialist: Produce news for weekly network, pro- 
duce audio for video programs, train staff in audio produc- 
tion, travel statewide. Bachelor's degree and one year com 
mercial or public broadcast news experience required. 
three years preferred. Job available Nov 1. Write immedi- 
ately to Personnel Officer, Texas Ag Extension Service. Rm. 

2 Systems Bldg.. College Station, TX 77843. Reference 
position #2055. EOE. 

Assistant program director: News & information pro- 
graming- KCFR /Denver seeks person to direct 3 profes- 
sional news people in gathering and production of local 
news segments for NPR's Morning Edition. Some hostin- 
g /reporting duties. At least 4 years professional experience 
in broadcast journalism with 2 years in a supervisory posi- 
tion required, plus strong management/writing /speaking- 
/production skills. Salary minimum mid -207 plus full bene- 
fits. Send letter describing interest; resume with 3 
references and phone numbers: non -returnable tape (10- 
15 min.) containing 2 examples of investigative reporting 
(NO newscast samples). Annette Griswold, KCFR -FM, 
2249 S. Josephine, Denver. CO 80210. EOE/AA. 

Newswriter with proven writing ability, speed. accuracy 
and authoritative delivery for Gulf Coast station. EOE. Box 
Z -47. 

Newswriter for South Texas station. Must combine good 
writing skills with speed including accuracy EOE. Box Z- 
49. 

Experience reporter for Cleveland area station that takes 
news seriously Aggressive, impartial. hardworking individ- 
ual is leaving after three years. News director position for 
the right individual. Send writing samples, tape and resume 
to: General Manager. WBKC. One Radio Place. Painesville. 
OH 44077. EOE. 
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Sports director. WFMD has been the "best year -round lo- 

cal sports operation" of one or both of the wire services 
every year since 1979. To continue in this tradition we need 
an experienced full -time sports director to handle weekday 
sponscasts, local play -by -play, and a weekly call -in show 
Tapes and resumes to: John Fieseler, WFMD, Box 151, 
Frederick, MD 21701. EOE. 

Two openings at Washington bureau serving stations, 
networks. corporate clients. ASSIGNMENT EDITOR -COR- 
RESPONDENT to coordinate news operations: and 
CORRESPONDENT to serve P.R. outlets. Tape. resume, 
salary requirements - no calls - to Berns Bureau, 148 G St., 

SW, Washington, DC 20024. 

KTIS AM /FM stereo, Minneapolis, is seeking a news re- 
porter /producer with experience in a radio newsroom. 
Send resume and tape to: Don Rupp, KTIS, Roseville, MN 
55113. Phone number: 612-631 -5000. Equal opportunity 
employer. 

HELP WANTED PROGRAMING 
PRODUCTION & OTHERS 

Production manager: For WWFM public radio. This corpo- 
ration for public broadcasting member station with classi- 
cal /jazz format seeks individual with radio production/man- 
agement skills. Must be familiar with computer audio tape 
editing and have excellent English verbal, writing and an- 
nouncing skills. Requires relevant radio experience and a 
bachelor's degree. WWFM is a service of Mercer County 
Community College and is located on the West Windsor 
Campus. Salary high teens. Excellent benefits. Forward 
cover letter, resume and cassette tape to: Mercer County 
Community College, Personnel Services, Dept. WWFM, 
PO. Box B, Trenton, NJ 08690. AA/EOE, M/F 

Broadcast -traffic director. Great opportunity for comput- 
er experienced traffic director. North Central Florida's domi- 
nant FM station is interviewing for future openings. Show us 
on paper why you qualify for this take -charge position that 
offers best salary benefits, and working conditions. Minor- 
ities encouraged. Box Z -64. 

SITUATIONS WANTED MANAGEMENT 

Successful manager looking to secure a group manager 
position or general management position with group poten- 
tial. Excellent track record in both station and group opera - 
tions/sale. Believe in strong budget control. quality pro- 
graming and sales development through training and 
motivation. Box Z -67 

SITUATIONS WANTED ANNOUNCERS 

National on -air meteorologist, 17 years exp.. national 
and vocal radar. Low monthly cost, Call 619 -282 -1032. 

Wanted: Easy listening FM station 25 years experience. 
Deep pipes. Final career move. Neil 518 -383 -0239. 

Seeking entry level DJ position. Broadcasting school 
graduate. Looking for full or part-time position in New Eng- 
land, but will consider elsewhere. Contact Charles Urnie, 
PO. Box 3055, Waterbury. CT 06705. 203 -754 -8134. 

Available now: Warm. friendly announcer with smooth, 
deep delivery seeks medium market position. Currently 
afternoon drive. ATS grad. Gifted copywriter / production 
(characters. comedy) as well as news and sports. 813- 
934 -1572. 

Morning man or any shift professionally trained. hard 
working and energetic, top 40 DJ. Contact: Timothy Osborn 
414-452 -0292. 

Outstanding ex- computer professional ready for full time 
news/air talent/production work. Recent college and broad- 
cast school graduate. Small and medium market exper- 
ience on both radio and t.v WII go anywhere. Call John: 
days 617 -657 -1523: evenings 617- 250 -8184. 

Experienced announcer with good production, copywrit- 
.v skills. Anytime, call Bill 308 -534 -1211. 

SITUATIONS WANTED TECHNICAL 

Hard working chief. director 16 year radio pro all phases - 
110% ready for your company Box Z -34. 

SITUATIONS WANTED NEWS 

Sports nutl Over 2 years in radio and Was reporter, host, 
analyst. Currently sports producer in top 20 market. Yearn 
for POP! John 813 -536 -7359. 

Currently employed sports journalist looking for a major 
market move. Major college PBP and sportstalk exper- 
ience. Can write. produce, and present sports in a manner 
that reaches an audience larger than the sponsaholic. Box 
Z -45. 



TELEVISION 
HELP WANTED MANAGEMENT 

Local sales manager: Strong independent o' .:z..theast- 
ern coast, seeks aggressive and energetic individual with 5 
years broadcast sales experience to lead local sales team. 
Previous broadcast management desired. However, will 
consider top AE ready to "move up ". This is a ground floor 
opportunity with great company Please send resume and 
salary requirements to Box Z -31. 

General manager. Grand Valley State College seeks a gen- 
eral manager for its public television and radio stations 
(WGVC -N satellite WGVC -TV WGVC -FM) located in 
Grand Rapids, Michigan. The GM is responsible for all 
aspects of the station's operations. The GM reports to a 
college vice president. Requirements: Degree in communi- 
cations. business. management or related field. Minimum 
five years of experience in a senior level management posi- 
tion: public broadcast background helpful but not manda- 
tory. Must have demonstrable personnel management re- 
cord and local programing experience. Salary negotiable 
Send letter of application. resume and three professional 
references to: Vice President for College Relations, Grand 
Valley State College, Allendale, MI 49401. Please no phone 
calls. Applications will be accepted until the position is 
filled: however, interviews will be scheduled beginning No- 
vember 2, 1987. AA/EOE. 

Sales manager. Seeking general and local sales manager 
for network affiliate. Must have proven track record. Rare 
career opportunity Send resume: Personnel Director. 2242 
North Great Neck Road. Virginia Beach, W 23451. 

Business manager. Top 50 independent needs a business 
manager. Accounting degree and computer friendly a 
must. Send resume, career goals, and salary history to Box 
Z -62. 

Program manager. Aggressive independent public televi- 
sion station in Washington. DC. market looking for imagina- 
tive program director seeking unique challenge. Major pro- 
graming areas of public affairs, sports and foreign 
broadcasting. Strong local commitment. Must be self -start- 
er, computer friendly, and strong manager. Salary open. 
Resume to Dave Gallagher Operations Manager, WNVC- 
TV 8101A Lee Highway. Falls Church. \A. 22042. EOE. 

Leading Southwest independent seeks program oper- 
ations manager. Must have knowledge and experience in 
program scheduling. traffic. production. satellite and corn- 
outer technology. Preference given to independent station 
experience. Apply Box Z -56. 

Promotion manager: Growing independent in Concord, 
New Hampshire. Excellent opportunity for experienced 
promotion producer to become a manager. Responsible for 
on -air and outside media promotion. Report directly to GM. 
Send tape, resume and salary requirements to: Rick Herr- 
mann. WSYT 1000 James St., Syracuse. NY 13203. 

HELP WANTED SALES 

Advertising sales manager: (cable television). American 
Community Cablevision, a 24,000 subscriber cable system 
in Ithaca. NY is seeking a highly motivated individual to 
manage its cable advertising sales department. The ideal 
candidate will have a col ege degree with a minimum of 3 
years of advertising sales experience and 2 years of man- 
agement experience. Creative skills to develop the depart- 
ment into a successful advertising medium, strong commu- 
nication and leadership skills required. Proven planning 
and budget expertise. Salary plus commission. Excellent 
benefits package. Send resume to: American Community 
Cablevision, 519 W State St.. Ithaca, NY 14850, Attn: Neal 
Rogachefsky Equal opportunity employer, M /F'HN 

Network affiliate seeking aggressive account executive 
with proven track record to handle established list. Also 
seeking trainee for rare career opportunity Send resume to: 
Personnel Director. 2242 North Great Neck Road, Virginia 
Beach, VA 23451. 

Broadcast soles: The Western New lbrk Public Broadcast- 
ing Association has a career opportunity for a corporate 
support associate. in its development department. Suc- 
cessful candidate will have demonstrated ability to present 
formal proposals to top corporate officers and be responsi- 
ble for the sale of corporate support opportunities for 
WEBR -AM and WNED -FM radio stations and other ac- 
counts as assigned. Indiv,duals interested in applying for 
this position must possess sales or sales related exper- 
ience, be well -spoken, be self- motivated. and be able to 
have proven, effective writing skills. Incentive compensa- 
tion plan plus excellent benefits package. Please forward 
resume with salary history to: Western New York Public 
Broadcasting Association, 184 Barton Street, Dept. B, P.O. 
Box 1263, Buffalo, NY 14240. Attention: Director of Devel- 
opment. We are an equal opportunity employer. 

Account executive. WJKS -TV NBC. needs a marketing 
oriented salesperson with a minimum of three years elec- 
tronic media sales. Must have a proven record of excel- 
lence and possess a thorough knowledge of all aspects 
pertaining to television spot sales. Send resume to Ernest 
Rhyne. Local Sales Manager. P0. Box 17000. Jacksonville, 
FL 32216. Equal opportunity employer. 

Local sales manager: Number 1 affiliate (dominant) in 
Southeastern market. Must be aggressive and have local 
sales experience. Development of TV vendor support help- 
ful. Send resume and salary history to Box Z -72. 

Television station KPTM 42- Pappas Telecasting, The 
Midlands has an immediate opening for a marketing /re- 
search /sales development co- ordinator. KPTM is one of the 
nation's leading independent stations. The successful can- 
didate for this position will have superior reading/writing 
and analytical skills. Job requires co- ordinating demogra- 
phic research using Arbitron and Nielsen data, writing and 
producing research presentations. co -op and special pro- 
jects development and use and maintenance of all micro 
computers and software programs. Position offers upward 
mobility with a growing company. salary plus bonuses. 
Only persons with broadcast experience should apply. 
Please send resume to: Neil J. Schwartz. General Market- 
ing Manager, KPTM 42 4625 Farnam St Omaha. NE 
68132. EOE, M/F/H. 

HELP WANTED TECHNICAL 

Broadcast maintenance engineer wanted. Experienced 
in all areas of studio maintenance. Send resume to Larry 
Pentecost, CE, WRBT Ch. 33, Baton Rouge, LA 70808. 

Chief engineer needed for Miami Christian UHF station. 
Strong on transmitters. Contact Ben Miller, Vice President. 
Engineering. Trinity Broadcasting Network. 714-665 - 
2145 EDE. 

Director of engineering, WTMJ, Inc. Our director of engi- 
neering is retiring at the end of this year. We are seeking an 
experienced professional to assume responsibility for tech- 
nical planning and operations at our stations. Applicant 
should have a BSEE or equivalent and a minimum of 5 
years in a supervisory or management position. Along with 
organizational ability, applicant ahould possess excellent 
technical and interpersonal skills. SBE certification de- 
sired. Send resume to Steven Smith, President, WTMJ. Inc., 
Box 693. 720 E. Capitol Dr., Milwaukee, WI 53201. WTMJ, 
Inc. is an equal opportunity employer. 

Engineer /producer: Good opportunity for the right person 
doing maintenance and repair on audio production facility, 
3/4" ENG gear and 3/4" editing suites. Also will produce 
video programs and travel statewide. Bachelor's degree 
and three years experience in repair /maintenance re- 
quired, production experience a plus. Job available Nov. 1. 
Write immediately to Personnel Officer, Texas Ag Extension 
Service. Rm. 2 Systems Bldg.. College Station, TX 77843. 
Reference position #2054. EOE. 

Chief engineer: KYVE -TV PBS Channel 47 seeks hands - 
on chief with studio and transmitter maintenance exper- 
ience. Supervise all engineering and train technical assis- 
tant. Resume and letter of interest to: Manager, KYVE -N 
1105 South 15th Ave., Yakima. WA 98902. EOE. 

Chief engineer for group owned VHF affiliate in top 50 
midwest market. Currently chief or assistant chief with 
strong operations management skills and state of the art 
technical knowledge. EOE. Resumes and references to: 
Box Z -48. 

Chief engineer: Number one rated, CBS affiliate, in growth 
market lookng for a leader of our engineering department. 
Opportunity to supervise new transmitter /antenna pur- 
chase and installation. Position is hands -on. People skills a 
must! Equipment includes: GVC 300 switcher, Dubner 
Texta, 3/4" edit suite, ABEKAS DVE. Still -Storer, Sony 1 ". 

Wblf Coach, three live units, TCR -100, Colorgraphics. Send 
resume, salary history and career goals to General Man- 
ager, WNR -N 3301 Broad St., Richmond, N4 23230. M/F, 
EOE. 

Television engineer: WGVCANGVK -N/FM (in Grand Ra- 
pids. MI) has an opening for a television engineer, mainte- 
nance and operations duties, full time, BS degree or techni- 
cal school with experience preferred. Salary range: 
$22,984 - $26,520. Send letter of application and resume 
to: Personnel Office. 121 Lake Superior Hall. Grand Valley 
State Collere. Allendale. MI 49401. EOE/AA. 

TV broadcast operator tech needed for top 20 Eastern 
affiliate. Applicants should have training in broadcast com- 
munications and job experience in operating audio. video- 
tape, studio lighting. telecine and studio camera. FCC Gen- 
eral Class license and/or SBE TV broadcast certification is 
deseable. Send resume to Box Z -57. EOE, M/F 

Assist In operation and maintenance of satellite earth 
station. Must be familiar with and have basic working knowl- 
edge of module and component level maintenance, oper- 
ation of video equipment including waveform and signal 
generators, transmission systems, satellite receivers, and 
microwave carrier systems. Minimum two years of college, 
trade school. or equivalent work experience with emphasis 
in electronics. Send resume to Wbld Communications, 
8150 Leesburg Pike, Vienna. \A 22180. 

Maintenance engineer: Immediate opening. RF exper- 
ience desirable. FCC General Class or SBE, NARTE certifi- 
cation required. Send resume and salary requirements to: 
Tim Mance, KHSP TV 4923 Indian School Rd., NE, Salem, 
OR 97305. Equal opportunity employer, M/F 
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Maintenance engineer. Major market independent station 
seeks experienced transmitter and studio engineers. TCR- 
100 and studio camera maintenance plus UHF transmitter. 
No beginners. Salary depending on experience. West 
Coast location. EOE. M 'F Box Z -73 

HELP WANTED NEWS 

News anchor. Seeking aggressive news anchor with mini- 
mum of 2 years experience. Send resume, references. tape 
and salary requirements to: GM, P.O. Box 270, Columbus. 
GA 31994. EOE, M /F. 

New tower, new market and expanded staff demands a 
new news director to lead "the Heartlands number one 
news team." If you're aggressive and looking to grow, we 
want to talk to you. Send resume to: Jerry Heilman, General 
Manager, KNO -N Box 949, Kirksville. MO 63501. 

Producer for top 20 southern market newscast. Strong 
writer, creative producer. good manager. Minimum five 
years experience producing newscasts. Send resume, 1 

page writing sample and an explanation of why your news- 
casts are special to Box Z -46. EOE. 

Reporter qualified to handle general assignments plus 
weekend weather. VHF on beautiful Gulf Coast. EOE. Box 
Z -40 

Meteorologist, WGXA -TV in Macon, GA is seeking a me- 
teorologist to anchor early and late weekday newscasts. 
Send tape and resume to: Ron Wildman. WGXA -TV Box 
340. Macon, GA 31297. 

News anchor: Washington, DC, market. Cable corporation 
seeks anchor for daily newscast. Must have professional 
television on -air talent experience. Send tape and resume 
to PO. Box 7065. Gaithersburg, MD 20898. 

Experienced news /production photographer seeks part- 
ner with similar abilities to form feelance team. Together, 
well shoot anything, anywhere our clients want. If you have 
what it takes contact Steve at 513 -531 -3439. 

Editor/writer: The Western New York Public Broadcasting 
Association (WNED- N/WNEQ -TV) has a unique career op- 
portunity for an experienced editor /writer capable of dem- 
onstrating proficiency in heavy ad copy writing, preparing 
press releases and press kits. Applicant must also know 
the mechanics of publishing. Successful candidate will 
write, edit and produce our monthly program guide of fea- 
tures, information and radio/TV listings. A minimum of two 
years similar experience required, plus a 4 year college 
degree. This position calls for a self -starter capable of work- 
ing under pressure; someone who can meet deadlines, 
and who possesses a strong commitment to excellence. In 
turn, we offer an exceptional opportunity for a hard -working 
and conscientious individual to work in our fast -paced pub- 
licity department. Extraordinary benefits and competitive 
salary Send resume to Publicity Office, Dept. B, The West- 
ern New lbrk Public Broadcasting Association. 184 Barton 
St., P0. Box 1263, Buffalo, NY 14240. Deadline for re- 
sponses, November 8, 1987. We are an equal opportunity 
employer. 

News reporter /some anchoring ABC affiliate in Alaska 
capital. Degree and some experience preferred. Rush non- 
returnable tape to: Terence O'Malley, News Director, 1107 
W. 8th, Juneau, AK 99801. No phone calls. 

Meteorologist/weather expert: Medium market. NBC af- 
filiate, seeking meteorologist or weather expert to do on -air 
forecasting Monday - Friday Work with "state of the art" 
graphics. Also, some reporting work. No beginners or 
agents please. Send resume, photo and tape to: John A. 
Grdic, Manager, WFMJ Television, 101 W Boardman St., 
Youngstown, OH 44503. EOE. 

Late news anchor: We're looking for a solid writer who can 
communicate on camera. At least 2 years on -air exper- 
ience, please. Non -returnable tapes to: Steve Hawkins, 
WCYB -TV, 101 Lee St., Bristol, W 24201. 

Reporter for prestigious statewide legislative news pro- 
gram. Requires at least three years experience in broad- 
cast or print journalism, preferrably involving on -air legisla- 
tive /political coverage. Send resume and letter of intent by 
November 13: Manager of Human Resources, WMHT Box 
17, Schenectady NY 12301. EOE. 

Evening anchor. Aggressive small market news team 
seeks seasoned reporter with solid producing skills and 
camera charisma to join top male anchor for 6 8 11 casts. 
No beginners. No phone calls. Letter, videotape. resume 
and salary hopes to: ND. WVIR -N P.O. Box 769. Char- 
lottesville, N. 22902. EOE. 

Anchor /reporter for 11 PM news. Needs two years of hard 
news reporting experience. Some anchoring experience 
preferred. Must like Alaska lifestyle. Send tapes /resumes 
to: David Patrick, KIMO -TV, 2700 E. Tudor Rd., Anchorage, 
AK 99507. No calls. 

Director: Washington, DC. market. Cable corporation 
seeks director for daily newscast. Applicant must have ex- 
perience directing studio productions involving live talent. 
Salary low 20's. Send tape and resume to PO. Box 7065. 
Gaithersburg. MD 20898. 



Reporter: Washington, DC, market. Cable corporation 
seeks on- camera reporter for daily newscast. Must have 
professional on -air talent or newspaper reporting exper- 
ience. Salary 20's. Send tape and resume to P.O. Box 7065. 
Gaithersburg, MD 20898. 

News photographer: Immediate opening for general as- 
signment news photographer. Minimum of 2 years exper- 
ience required. Send tape and resume to Steve Schroeder, 
Chief Photographer, KON P.O. Box 6, Tulsa. OK 74101. 
Finalists must furnish evidence of employment authoriza- 
tion and identification. A Belo Broadcasting Corporation. 
EOE, M/F. 

General assignment reporter: Experienced preferred. 
Solid writing. reporting. editing skills required. Resume and 
3/4 tape to Robert Hite, WJAC -TV, Hickory Lane, Johns- 
town, PA 15905. EOE. 

News producer: lA 're seeking creative, thoughtful televi- 
sion journalist to produce our weekday 6 & 10 PM news- 
casts. Send letter and resume to: Larry /bung, KOAM N 
PO. Box 659, Pittsburg. KS 66762. EOE. 

News producer for 6 & 10 o'clock newscasts. Person must 
have previous TV news experience, be an excellent writer. 
and show imagination and creativity Send resume, tape, 
writing samples and salary requirements to Veronica Bilbo, 
KPLC -TV. P.O. Box 1488, Lake Charles, LA 70602. EOE. 

HELP WANTED PROGRAMING 
PRODUCTION & OTHERS 

Director of production. PBS affiliate KTEH /San Jose seek- 
ing highly dedicated individual to direct and administer all 
facets of stations production activities: supervise produc- 
tion staff and provide guidance in shaping programs: as 
part of senior management team, help determine station's 
overall direction. 5+ years experience/credits in N /film a 
must: experience in preparing and monitoring budgets and 
in supervising and evaluating creative personnel preferred. 
Salary: $39.000 - $50,000 annually, plus benefits. Send 
letter of application, resume. and samples of videotape/film 
work to: KTEH Foundation. Box DPD -87, 100 Skyport Dr., 

San Jose, CA 95115. Deadline: 11/6/87. 

Promotion producerwiter. A competitive ABC affiliate in 
a top 20 midwestern market is seeking a highly skilled. 
extremely creative producer/writer with a minimum of 2 -3 
years promotion experience in both news and programing. 
Hands -on editing experience a must. Salary in low to mid - 
twenties depending on experience. Send resume and 
demo reel to Charles F Kotmann, Director of Promotion, 
KTVI -N2, 5915 Berthold, St. Louis, MO 63110. No phone 
calls. please. 

WHYY seeks full -time graphic designer for print, comput- 
er graphics and scenic design. Requires print production 
background. including type specification and four color. 
BFAGraphic Design. and 3 years N staff experience. Send 
resume and non -returnable samples to WHYY. 150 North 
Sixth Street. Philadelphia. PA 19106. EOE. M/F. 

Videophotographer: Experienced. creative. quality mind- 
ed person needed to shoot and direct industrial videos and 
commercials for a Great Lakes area production house/ 
commercial station. Shoot film style BetaCam. Send re- 
sume and salary requirements to Box Z -58. EOE. 

On-air promotion director: Top group indie in beautiful, 
warm South Florida needs someone with hands -on exper- 
ience and the ability to create, write, build. direct and edit 
promos. We'll be looking for experience in movie promos, 
creative campaigns, scheduling and research. Company 
has strong philosophy to promote from within so there is 
plenty of room for growth and advancement. Rush resume. 
including salary expectations. along with a tape to Murray 
J. Green, VP /GM, WFLX -N 4119 W Blue Heron Blvd.. Nest 
Palm Beach. FL 33404. EOE/M/F. 

Marketing copywriter: Public Broadcasting (WNED -N/ 
W NEQ -TV). Successful candidate must demonstrate ability 
to write and schedule both print advertising and broadcast 
spot copy Excellent proofreading skills required. BA. pref- 
erably in English, Journalism or Liberal Arts necessary, as 
well as a knowledge of marketing principles. Excellent sala- 
ry and benefits package. Please submit three professional 
copy samples. related to this position. with resume and 
salary history to Publicity Office, Dept. B, The Wlestern New 
',brk Public Broadcasting Association. 184 Barton St.. PO. 
Box 1263. Buffalo, NY 14240. Deadline for responses No- 
vember 8, 1987 We are an equal opportunity employer. 

Net affiliate seeks illustrator /designer to produce on -air 
and print graphics. Prime responsibility will be daily news- 
cast graphics. Television experience preferred. WII be us- 
ing computer paint system; experience preferred. but not 
necessary Send resume to: Rhea Borzak. Art Director, 
WKRN -TV 441 Murfreesboro Road. Nashville, TN 37210 
No phone calls. please. EEO employer. 

Network affiliate seeking production director, editor and 
innovative copywriter to staff expanding sales service de- 
partment. Must have two years minimum experience. Send 
demo tape with resume to: Personnel Director. 2242 North 
Great Neck Road. Virginia Beach. 1A 23451. 

limner Program Services/Atlanta, Georgia, is seeking a 
marketing research director with a minimum of 5 years 
experience in broadcast research or like area. Applicant 
should have knowledge of syndication programing and 
ability to execute effective sales presentations. Send re- 
sume to John Walden or call 404 -827 -2157. 

Assistant producer /director. Able to handle both studio 
and remote switched productions. Primary responsibility 
for four camera mobile studio. Minimum of three years ex- 
perience as a producer /director. Sports experience and 
knowledge of technical setup helpful. Send resume and 
salary requirements to: Media General Cable 14650 Lee 
Rd., Chantilly V4 22021. Atm: Human Resources. EOE. 

Cameraperson/edhor. Highly rated local cable N oper- 
ation seeks cameraperson/editor. One year experience in 

ENG. Send tape and salary requirements to: Media Gener- 
al Cable Studio. 2917 Eskridge Rd.. Fairfax. 'A 22301. Attn: 
News Director. EOE. 

West Virginia has only one independent TV promotion de- 
partment...and there's an opening! Applicants for this #2 
position must be self motivated and possess good writing 
and public relations skills. Editing and directing experience 
preferred. Become part of an award winning, aggressive, 
group owned operation. Send resume, salary history and 3/ 
4" demo to: Promotion Manager, MPH N23, 23 Broadcast 
Plaza. Hurricane. WV 25526. EOE, M/F. 

Reporter /producer. Award -winning PBS weekly series 
seeks skilled segment producer /reporter. Person must be 
quick study of technical and consumer subjects. Responsi- 
bilities include producing. writng and supervising off -line 
editing segments plus other on -air duties. Previous report- 
er /producer experience on 3/4" resume tape required. Sal- 
ary $24, - - -. Send all inquiries to John Davis. Maryland Pub- 
lic Television, 11767 Bonita Ave., Owings Mills, MD 21117. 

WHYY-TV seeks experienced producer to plan, re- 
search, write, and produce a variety of programs for local 
and national broadcast. Requires degree in communica- 
tions and minimum 5 years experience producing diversi- 
fied Nor film productions. Send resume with salary re- 
quirements to: Personnel. 150 North Sixth St., Philadelphia, 
PA 19106. EOE. M/F 

Producer /director. News. promotion, commercial and pro- 
gram production. Two years news directing /switching ex- 
perience required. Resumes only to: Production Manager, 
WISH -TV PO. Box 7088, Indianapolis, IN 46207. No phone 
calls. EOE. M /F. 

Continuity coordinator: Requires minimum two years col- 
lege -level study in English or journalism or equivalent work 
experience in TV/radio public relations, programing or traf- 
fic. Proficiency in typing and data entry. Send resume and 
cover letter: Manager of Human Resources, WMHT, Box 17, 
Schenectady, NY 12301. EOE. 

KTOO -TV (located in Alaska's Capital City) is looking for a 
program director to oversee the program and production 
departments. Position will be responsible for the develop- 
ment of new programing and production ventures. An op- 
portunity to work in a creative environment. Background in 
program acquisition and scheduling, television production, 
proposal writing. and public television. Resumes to Laurie 
Whistler, KTOO -TV 224 Fourth St.. Juneau, AK 99801. 
Deadline October 16, 1987. EEO employer. 

SITUATIONS WANTED TECHNICAL 

Chief engineer over ten years with management training/ 
experience. General License. SBE Certification. Please call 
or write Dennis Maddox, 615-877 -1235, 215 Trenton St., 
Chattanooga. TN 37415. 

SITUATIONS WANTED NEWS 

Personable broadcast meteorologist with AMS seal. 
M S degree S years TV experience. seeking challenging 
position in medium or large market in Northeast. Box Z -39. 

Experienced news /production photographer seeks part- 
ner with similar abilities to form freelance team. Together. 
we'll shoot anything, anywhere our clients want. If you have 
what it lakes contact Steve at 513 -531 -3439. 

Classy. Anchorwoman with 4 years experience wants 
competition. Attractive. intelligent, serious. master's. Rat- 
ings winner. Relocatable. Box Z -61. 

Small markets! Seeking a news director to motivate your 
team to new heights? Medium market reporter /anchor is 
ready to lead. Contact through: 513-825 -4450. 

Ready to move up! Black woman. experienced anchor/ 
reporter, articulate 8 attractive. Teens and 20's call 616- 
375 -4632 

SITUATIONS WANTED PROGRAMING 
PRODUCTION & OTHERS 

Videographer editor: Seeres cna.eng:ng position with sta- 
tion c- ' Dr) company Experienced with all formats, 
time c.oe :.rig systems. and digital effects. Any market 
considered 615 -870 -2627. 
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MISCELLANEOUS 

Job -hunting? Ne offer hundreds of weekly employment 
listings. advice on potential openings. confidential referral, 
written demo evaluations, and much more! Television, ra- 
dio. corporate communications. From major- market to entry 
level. Our unique structure of diversified services gives 
your search the competitive edge! Media Marketing, P.O. 

Box 1476 --PD, Palm Harbor, FL 34682 -1476. 813 -786- 
3603. 

Primo people seeking newscast producers, executive pro- 
ducers and news directors. all market sizes. Send tape and 
resume to Steve Porricelli or Margo Sanchez, Box 116. Old 
Greenwich, CT 06870 -0116. 203 -637 -3653. 

ALLIED FIELDS 
HELP WANTED INSTRUCTION 

Assistant professor to teach radio and television produc- 
tion and writing courses in an established broadcasting 
program within a comprehensive communication depart- 
ment. Minimum requirements: Two years of professional 
broadcasting production experience; Masters degree in 

broadcasting or related area: evidence of participation in 

scholarly /professional activities and of future scholarly pro- 
mise /professional growth. Favorable consideration given to 
those candidates with Doctorate in Broadcasting or related 
area: experience in academic settings including college 
classroom teaching experience: evidence of ongoing pub- 
lication /scholarly activity. Salary competitive. Send letters 
of applcation . resume. and names. addresses. and tele- 
phone numbers of three references to Office of Employee 
and Staff Relations. State University of New 'tbrk, College at 

Brockport. Brockport. NY 14420. Deadline November 16. 

1987. 

Ithaca College: School of Communications. The Televi- 
sion -Radio Department seeks a person for a tenure -track 
position starting August 15. 1988. Duties include teaching 
courses in electronic journalism including newswriting and 
reporting, editing, production and related specialties. Op- 
portunity to provide leadership in an innovative journalism 
curriculum. Ph.D. or masters degree, with successful 
teaching and professional experience required. Send letter 
of application, and reference 
James Treble, Chair, Television -Radio Department, Ithaca 
College, Ithaca, NY 14850. 607- 274 -3242. Screening be- 
gins December 31, 1987. However. applications will be 
accepted until the position is filled. Ithaca College is an 
affirmative action/equal opportunity employer. 

Graduate assistants to study for M.A. or Ph.D. in Mass 
Communication. Start Fall 1988. Stipend plus fee waiver. 
Train undergraduates in radio. television. or field produc- 
tion techniques. Persons with undergraduate degrees in 

telecommunication or related fields and a 3.0 grade point 
average are invited to apply Register by November 6 to 
take Graduate Record Examination. Contact Dr. John 
Wright. Graduate Coordinator. Department of Telecom- 
munication. College of Journalism and Communications. 
University of Florida, Gainesville. FL 32611. AA/EOE. 

Ithaca College: School of Communications. The Televi- 
sion- Radio Department seeks a person for a tenure -track 
position starting August 15. 1988. Duties include teaching 
media effects. research methods, media economics and 
possibly in a new Media Studies degree program. Ph.D. or 
ABD (early completion expected), with successful teach- 
ing experience required. Send letter of application. re- 

sume. and three letters of reference to: Dr. Michael Mira - 
bito. Chair. Television -Radio Department, Ithaca College. 
theca. NY 14850. 607- 274 -3242. Screening begins De- 

cember 31, 1987. However, applications will be accepted 
until the position is filled. Ithaca College is an affirmative 
action/equal opportunity employer. 

Ferris State College: Director of Telecommunications. Fer- 
ris State College invites applications for the position of Di- 
rector of Telecommunications . Responsibilities include 
management of telecommunications program with class- 
room instruction in television production or audiovisual pro- 
duction. some intern placement as well as teaching. plan- 
ning. evaluating faculty /staff, marketing. and managing 
budget. Baccalaureate degree required in related commu- 
nications field. Minimum one year of administrative exper- 
ience in communications field. Two years higher education 
teaching in communications -related curriculum. Five years 
related. professional experience desired. Master's degree 
preferred. Computer literacy preferred. Starting date will 
be no later than February 1, 1988. Salary commensurate 
with qualifications. Send resumes and letter of application, 
official college transcripts and three letters of reference. by 
November 27, 1987: Dr. Scott D. Whitener, Dean, School of 
Education, Ferris State College. Bishop Hall 602. Big Ra- 
pids. MI 49307. FSC is an equal opportunity /affirmative 
action employer. 



AssistanVassoclate professor with earned doctorate in 
mass communications or related field with 2 years televi- 
sion production/writing experience. Responsibilities in- 
clude design, development and production of news and 
educational television modules. Familiarity with new tech- 
nologies preferred. Some research teaching and travel; 
tenure track position; rank and salary commensurate with 
qualifications. Send letter of application, resume, all univer- 
sity transcripts and three letters of recommendation to: Carl 
W Breeden. Chairman, Search & Screen Committee, Edito- 
rial Department, G 022 McCarty Hall, University of Florida, 
Gainesville, FL 32611. 904-392 -1771. Refer to position 
#912480. Deadline: November 16, 1987. Equal opportuni- 
ty- affirmative action employer. 

The Perley Isaac Reed School of Journalism at Nest 
Virginia University seeks applicants for tenure -track vacan- 
cy in broadcast news and production. Should be able to 
teach in one or more of additional specializations, such as 
press law, mass communication. basic newswriting, jour- 
nalism history, etc., serve as advisor to broadcast news 
majors and participate in service and research. Master's 
degree and/or teaching and professional experience re- 
quired; Ph.D. or ABD with teaching and professional exper- 
ience preferred. Rank and salary negotiable. Position be- 
gins August 15. 1988. Send letter of application and vita to: 
Dr. John H. Boyer, Chairman, Search Committee, Perley 
Isaac Reed School of Journalism, Nkst Virginia University 
Morgantown, WV 26506 -6010. Position open until satisfac- 
torily filled. Nest Virginia University is an equal opportuni- 
ty/affirmative action employer. 

M.S. - Broadcasting. The College of Communications at 
the University of Tennessee invites applications from exper- 
ienced broadcasters for its graduate program in media 
management. This unique M.S. program is designed for 
professionals desiring advanced training in broadcast ad- 
ministration. Graduate assistantships available. Contact 
Dr. H.H. Howard, Communications, University of Tennes- 
see, Knoxville, TN 37996. Complete applications for fall 
1988 due March 1. GRE required. Minorities and women 
are especially urged to apply 

HELP WANTED SALES 

Allied Broadcast is expanding its Chicago based territory. 
We need a knowledgeable. technically oriented salesper- 
son who knows the radio industry. Contact Tom Harle 312- 
470 -0303. 

HELP WANTED PROGRAMING 
PRODUCTION & OTHERS 

Graphic artist: Vdeo, film prod. co. (Midwest) seeks talent- 
ed graphic artist with minimum two years experience in 
electronic graphics, paint, animation, 3 -D. Send inquiries 
to Box Z -60. 

Videotape editor. Philadelphia area production facility 
needs top flight, creative editor to help our production team 
create new broadcast properties as well as work with out- 
side clients. Experience with CMX3400, or equivalent, and 
ADO required. Send tape and resume to Andy Kienzle. Edit 
Masters, 1000 Laurel Oak Corporate Center, Suite 108, 
Worhees, NJ 08043. Or call 609 -784 -1177. 

PROGRAMING 

Radio & TV Bingo. Oldest promotion in the industry. Copy 
right 1962. World W4de Bingo. PO. Box 2311, Littleton, CO 
80122. 303 -795 -3288. 

EMPLOYMENT SERVICES 

Government Jobs $16,040 - $59,230/yr. Now hiring. Call 
805 -687 -6000 Ext. R.-7833 for current federal list. 

EDUCATIONAL SERVICES 

On -air training: For TV reporters (beginners, veterans, 
cross -overs from print). Polish your delivery, appearance. 
writing. Practice with Teleprompter. Learn from former ABC 
Network news correspondent and New 'brk local reporter. 
Make demo tape. Call 212 -921 -0774. Eckhert Special 
Productions, Inc. (ESP). 

TV news performance workshop: Crash course on stan- 
dups. reading from teleprompter, voice work, interviewing. 
For working or aspiring reporters. Conducted by former 
network news reporters and cameraman. Nov 14. Reserva- 
tion deadline Nov 7. Call now. 212- 921 -0774. 

WANTED TO BUY EQUIPMENT 

Wanting 250, 500, 1,000 and 5,000 watt AM -FM transmit- 
ters. Guarantee Radio Supply Corp.. 1314 Iturbide Street 
Laredo. TX 78040. Manuel Flores 512- 723 -3331. 

Instant cash- highest prices. We buy TV transmitters and 
studio equipment. $1,000 reward for information leading to 
our purchase of a good UHF transmitter. Quality Media 
303 -665 -3767. 

1" videotape. Looking for large quantities. 30 minutes or 
longer will pay shipping. Call 301-845-8888. 

Standby FM transmitter: 3 -5,000 watts for Panama City, 
Fla. Peter Bardach, 201 -827 -2525. 

FM antenna(s): Will buy used FM broadcast antenna(s) - 
any make - any model - call 806 -372 -4518. 

Wanting to buy used Ampex VPR -3 1" VTR's. Box Z -63. 

Wanted to buy: Quick cash for TV studio equipment. !Are 
buy tripods, camera pedestals, lights, dimmers, drapes, 
prompters. What do you have? 312 -365 -5666. 

Public Broadcasting of Northwest Pennsylvania, Inc. is 
soliciting bids for three 1 -inch type C recorders and three 
studio camera systems, to be purchased under a Federal 
grant. Interested EOE qualified bidders write to: Porter Ken- 
dall, WQLN - TV 8425 Peach Street. Erie, PA 16509 

FOR SALE EQUIPMENT 

AM and FM transmitter, used excellent condition. Guaran- 
teed. Financing available. Transcom. 215 -884 -0888. Te- 
lex 910- 240 -3856. 

FM transmitters "'Harris FM 25K -AEL 25KG -CCA 
20,0000-RCA BTF- 10D"Collins 830F(10KW) "Collin 830E 
(5KW) -RCA 5B -RCA 3B -CCA 30000(3KW) 2.5 Sparta - 
"Gates FM- 1C"Transcom Corp. 215- 884 -0888. Telex 
910 -240 -3856. 

AM transmitters 'Transmitters °Harris BC- 
10H(10KW) "Harris MW1A" Gates BC- 1G'Harris MW5 
(1974) 5KW"Gates BC500"Transcom Corp. 215-884- 
0888. Telex 910 -240 -3856. 

50KW AM "Gates BC -50C (1966) on air w /many spares, in 
STEREO.' Transcom Corp. 215 -884 -0888 Telex 910- 
240 -3856. 

New TV startups. Quality Media can save you money Top 
quality equipment at lowest prices. Business Plans, financ- 
ing available. Quality Media 303-665-3767. 

8 1/8" transmission line 1000', 75 ohm, 19 3/4' Ready to 
ship. Good condition. Call Bill Kitchen 303 -465 -4141. 

1000' Kline tower Good condition. Standing in central U.S. 
Call Bill Kitchen 303-465 -4141. 

Silverline UHF transmitters new, best price, latest tech- 
nology 30kw, 60kw, 120kw, 240kw. Bill Kitchen or Dirk Free- 
man. Television Technology 303-465 -4141. 

Used broadcast & video equipment. Vye buy. sell. con- 
sign, service. Over 1200 units in stock. BCS- Broadcast 
Store - 818-845 -7000. 

Equipment financing: New or used. 36 -60 months, no 
down payment, no financials required under $25,000. Refi- 
nance existing equipment. David Hill 214 -423 -6562. 

Sony BVU -600 broadcast 3/4" VTR systems. Checked out 
with 30 day warranty $7995 each. Maze Broadcast. Inc. 
205- 956 -2227. 

AM transmitters: 50, 10, 5, 2.5, 1, .5 and .25 kw. Continen- 
tal Communications, Box 78219, St. Louis, MO 63178. 
314 -664 -4497. 

FM transmitters: 25, 20, 15, 5, 1 and .25 kw. Continental 
Communications. Box 78219. St. Louis, MO 63178. 314- 
664 -4497. 

Building a new AM FM radio station? Our Turnkey spe- 
cialists save you money, nationwide! 800 -221 -6941. 

Satellite earth stations for sale. Both C & Ku band. Fully 
redundant electronics. Top of the line equipment. Can sell 
as is or turnkey installations. Everything from UPS's to HPAs, 
6 MHz microwave equipment also available. Technichrome 
702 -386 -2844. 

Blank tape, half price! Perfect for editing, dubbing or stu- 
dio, recording commercials, resumes, student projects, 
training, copying, etc. Field mini KCS -20 minute cassettes 
$6.49. Elcon evaluated 3/4 videocassettes guaranteed 
broadcast quality. To order call Carpel Video Inc. 301-845- 
8888, or call toll free, 800. 238.4300. 

Grass Valley 1600 -3G & 7K switchers. TK-46 cameras, TK- 
28 alone or with chain. Sony 5800/5850/440 edit systems. 
Grass 400 routing switcher. RCATCR -100s available now: 
Complete truck with Ike HL- 79DAL5, 1 " tape, Grass switch- 
ing. Peiailable now. Call Media Concepts for more informa- 
tion about these and other listings. Listings change daily! 
Call 919 -977 -3600. 

SMC ESP -1 complete with remote control, data encoder, 5 
tape decks, 5 24 -tray carousels, digital switcher, automatic 
recorder and interfaces. Negotiable. Vassie Balkcum, 
919 -734 -3336. 

44 AM trans 71 FM trans. Delivery from our inventory. All 
powers - all complete - all inst. books. World leader in 
broadcast transmitters, Besco Internacional, 5946 Club 
Oaks Drive, Dallas, TX 75248. 214- 276 -9725/630 -3600. 

AudiCord cart machines, S -26 r/p stereo $1,200.00, 
TDS-6 twin -deck (2) $1,050.00 ea. All units factory recondi- 
tioned with new heads. Moseley STL 505/C $4,795.00. 
Kidd Communications 916 -961 -6411. 

Technics products, Hard to find SP -15, SP -25, SP- 
10MK2A. and SL -1200 turntables, SH -15B3 bases. and 
SLP -1200 compact disc player. All units in stock! Prepay for 
best price. Kidd Communications 916- 961 -6411. 
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30KW RCATTU -30D transmitter, vapor -cooled includes 
TTUE -44 solid state exciter. Two good working Klystrons, 
diplexer and heat exchanger. At present on channel 63. 
Transmitter like new, approximately 3 years old. Available 
immediately. Contact #body Sudbrink 305 -833 -4001. 

RADIO 

Help Wanted Management 

GM FOR 
SMALL MARKET 

Group owner needs a strong, sales - 
oriented General Manager for a 
small market combo in central Penn- 
sylvania. This is a very profitable op- 
eration which requires a person of 
high character and integrity. Also re- 
quire a person with record of: com- 
munity involvement and leadership; 
maximizing revenue; controlling ex- 
penses. Send replies in strictest con- 
fidence to Box Z -65. EOE. 

PGM /OPERATIONS MGR 
New 100 KW FM community stat. Develop 
prgms/train volunteers. 3 -5 yrs pgmming req. 
Ability work with vols/commun grps, comm -ra- 
dio exp. pref. $16 -20K & benf. Resume, refs, 
goals tb: Mid -Coast Radio, Box 6126, Kansas 
City, MO 64110 913 -677 -4419. 

Help Wanted Technical 

RADIO ENGINEER 
WMJX/WMEX, Greater Media's Boston ra- 
dio stations, are looking for a staff engineer 
to become part of our four -person dept. 
Good AF /RF skills and the ability to do high 
quality, neat and well -documented work es- 
sential. We want someone who will "do it 
right." Several years' experience in small to 
medium markets preferred. Send resumes 
to Kevin McNamara, Chief Engineer, Great- 
er Boston Radio, P.O. Box 352, Back Bay 
Annex, Boston, MA 02117. 

A GREATER MEDIA STATION 
1 EQUAL OPPORTUNITY 'AFFIRMATIVE ACTION EMPLOYER 

Help Wanted Programing, 
Production, Others 

PALM BEACH, FLORIDA 
Talk show host, established news/talk station 
beckons quality talent for explosive market. 
Must be topical, involved, entertaining, able to 
touch listeners, a superb controversial conver- 
sationalist. EOE. Tape /resume to PO Box 
14457, 636 US Highway 1, North Palm Beach, 
FL 33408, Attn: Broadcasting 

NEW RADIO STATION 
660 kHZ, 10 kW, 24 hrs., Santa Maria, CA. 
On air, News, Production, Sales, Traffic, 
Secretary. Send resume and audition 
tape: KGDP, Box 6606, Suite 406, Santa 
Maria, CA 93456. 



Situations Wanted Management 

CONSISTENT 
SEVEN FIGURE CASH FLOWS 

Twenty years radio experience. Last 12 and 
currently major market V.P. /G.M. Consumate 
professional. Turn around, acquisitions, group 
operations, and financial experience. Strictest 
confidence: Box Z -30. 

TELEVISION 
Help Wanted Management 

COMPTROLLER 
ROME, ITALY 

Excellent opportunity. Position re- 
quires fluent Italian, heavy back- 
ground television station administra- 
tive systems, procedures, budgets 
and accounting. Box X -131. 

COMMERCIAL MANAGER 
Commercial Manager wanted by 
Sunbelt UHF independent. Must be 
aggressive and have proven Indie 
record. Send resume and salary re- 
quirements to Box Z -59. 

Help Wanted Sales 

TV COMMERCIALS 
***SALES w** 

We're a well established producer of 
syndicated TV commercials. Due to the 
increasing demand for our product, we 
need to add several capable sales rep- 
resentatives Immediately. We're look- 
ing for persons with the following 
qualifications: Experienced in 1 on 1 

selling to retailers...experienced and 
able to travel extensively -9 mos. per 
year. (willing to enjoy 3 mos. vacation ). 

We sell what is undoubtedly the finest 
package of syndicated TV commercials 
available. If you live in Texas, Midwest 
or Southeast, and would like to learn 
about our unique sales organization, 
we want to talk to you. Write and 
include resumé or 

Call collect (203) 435-2551. 

MADISON, MUYSKENS AND JONES, INC. 

P.O. Box 432 /Main Street /Lakeville, CT 06039 

An equal opportunity employer 

tirino Box Resporc. 

BOX ? ?? 
c Broadcasting Magazine 

1705 DeSales St., NW 
Washington, DC 20036 

(No tapes accepted, 

Help Wanted Programing, Production, Others 

ELECTRONIC 
GRAPHIC 
ARTIST 

Minimum 3 years experience 
with Quantel Paint Box and 
Chyron 4100 or equivalent sys- 
tems. BA or MA in Broadcast Art 
Design or similar background 
desirable. Ability to art direct 
projects using DVE, CMXand /or 
3 -D systems also desirable. 

Send resume to: 

Production Manager 

KHJ -TV 
5515 Melrose Avenue 

Los Angeles, CA 90038 

No Phone Calls Please 
Equal Opportunity Employer 

KVW -TV is looking for an 

associate producer for its new 

talk show TIMEOLT. Must 

be experience in live studio 
production, celebrity bookings, 
and good at creating new angles 

and ideas. Lease send tape 

resume to Bob Jones, 10'W-TV 

Program Manager, 
Independence Mall East, 

Phila., M. 19106. 
E0E M/F 

i 

Experienced Associate Producer -Writer for 
regularly scheduled documentary televi- 
sion series. plus industrial productions. 
Verifiable broadcast writing skills manda- 
tory. Need highly motivated. self- starter. 
Samples of work required. Send resume 
and salary requirements to: JG Produc- 
tions, 2408 Timberloch. #B -7. Woodlands. 
TX 77380. 

Help Wanted News 

NEWS DIRECTOR 
Our award winning news operation still needs a strong 
leader. We have resumed our search for the right per- 
son with the right stuff!!! A quality staff deserves only 
the best...if you have the credentials. let us know Send 
resume, newscast tape, and salary history to Harvey 
Libow. General Manager, KSFY -TV (ABC), 300 North 
Dakota Avenue, Suite 13, Sioux Falls. South Dakota 
57102. EOE, M/F. 

WEATHERCASTER NEEDED. 
We want a primary weatheranc'. If 

you are currently in a morning no.,. .: ,.ea!her 
rut and want to upgrade your on -air career. let us know 
At have the latest hi -tech computer gear and our 
three -person weather staff can vouch for our commit- 
ment to weather news. We are a medium market. group 
owned, VHF affiliate in the Midwest. If you think you 
take weather as seriously as we do, send your resume 
and salary history to Box Z -55. EOE. M/F 

Situations Wanted News 

NEWS TEAM BOOKING OVERSEAS 
ASSIGNMENTS NOW 

To be there when the news happens is one thing...but 
to bring back the kind of stories that help peg the 
needle on your ratings -- you need a special team -- 

that's us ! Especially equipped news team _.ready now 
Your reponer or ours. 

Shoots /ReportslNews Packages 
Central America - Middle East 

MONS 916 -447 -8477 TELEX 176259 NO CSAC 

INVESTIGATIVE PRO 
Veteran reporter /producer seeks new 
challenge. Impact player with record of 
quality & results. National awards include 
UPI, IRE & Scripps- Howard. Contact: 

Mark Lagerkvist 616 -784 -5301 

BROADCAST nomoTIon 
PRODUCER 

ESPN, INC. has an immediate opening in its Promotions Department. Qualified 
applicants should have a college degree in Communications or a related field or 
equivalent and a minimum of 2 years production experience, preferably in promo- 
tion production. Must possess excellent writing and communication skills and 
must have solid knowledge of and an interest of sports. 

VVe offer competitive salaries and benefits and a pleasant working environment. 
Qualified applicants should send resume and salary history to the Human Re- 
sources Department BD100. ESPN, ESPN Plaza, Bristol, CT 06010. 

C'r, , THE TOTAL SPORTS NETWORK 

Equal Opportunity 
Affirmative Action Employer 00 s ARUM 
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ALLIED FIELDS 
Help Wanted Programing, Production, Others 

Senior Video 
System Designer 

Apple Computer, Inc. is now firmly entrenched in 
the Fortune 200. The right people can take us 
even further. Explore this opportunity to put your 
technology talents to the test at Apple. 

You will work with our Graphics and Sound 
team in our Advanced Technology Group and be 
chiefly responsible for projects relating to com- 
mercial video input and output on Apple's prod- 
ucts. Strong video and analog background with 
intimate knowledge of video standards is a must. 
Good understanding of digital design and frame 
buffer design also desirable. You must have a 
BSEE (MS preferred) and 4 years' experience in 
video systems design with strong analog circuit 
design skills. 

To apply, send your resume to APPLE 

COMPUTER, INC., Human Resources, Dept. BC, 
20525 Mariani Ave., MS9-C, Cupertino, CA 95014. 

air 

An equal opportunity employer 

©1987 Apple Computer Inc. Apple and the Apple logo 

are registered trademarks of Apple Computer, Inc. 

Miscellaneous 

VENTURE CAPITAL 
DEBT FINANCING 

For broadcasters 
Sanders & Co. 

1900 Emery St., Ste. 206 
Atlanta. GA 30318 

404 -355 -6800 

CAPITAL AVAILABLE 
$50,000 to $50,000,000 

LOBECK FINANCIAL 
3296 S. Mooney Blvd., Suite 187 

Visalia, CA 93277 
209 -733 -5083 
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Miscellaneous 
Continued 

BROADCAST SERVICES, INC. 
We are now accepting additional appli- 
cations from broadcast personnel for 
our national placement network. Send 
resume and cover letter to: 

Perdiem Broadcast Services, Inc. 
34-12 36th Street 
Astoria, NY 11106 

GOT A 
PUBLICITY HEADACHE? 

Drop the aspirin bottle and pick up the 
phone 
Call the PR Doctor at 212- 734 -9234 

Faraone Communications, Inc. 

Help Wanted Legal 

ATTORNEY 
Large prestigious Washington, 
D.C. law firm seeks a junior asso- 
ciate in communications with two 
to three years experience in 
common carrier, satellite and 
broadcast areas. Send resume 
to: Kim A. Holmes, Director of Re- 
cruitment, Arent, Fox, Kintner, 
Plotkin & Kahn, 1050 Connecti- 
cut Avenue, N.W., Washington, 
D.C. 20036 -5339. 

Employment Services 

JOB HUNTING? 
If you need a job, you need MediaLine. 
We give you job listings in news, weather, 
sports, production, programming, pro- 
motion, and engineering. For $37.50 
you get a daily report for 6 weeks. 
1-800-237-8073 (In Missouri 
314- 442 -3364). MediaLine, P.O. Box 10167, 
Columbia, MO 65205 -4002. 

1HE 

Production Services 

2" TAPES LIVE AGAIN 
Unusable, Problem Tapes 
Restored & Remastered onto 1" 
Hundreds of Restorations 
Successfully Completed 

Warren Rosenberg 
Video Services, Inc. 

308 East 79th Street 
New York, NY 10021 

212 -744 -1111 



Programing 

IN SEARCH OF 
NEW AND INVENTIVE PROGRAMING 

FOR JAPAN 

Our company, CLASS ACT INC.. is located in 

Tokyo and delivers overseas television informa- 
tion to a Japanese advertising giant, DENTSU. 
We have a delivery network which reaches 
commercial and independent TV stations and 
advertisers. We are seeking American TV and 
video programs for introduction to Japanese 
traders. If you are interested in the Japanese 
market. if you have new 
and inventive programs. 
please contact our com- 
pany by FAX, 011813 546- 
6019. 
We also welcome the works 
of independent producers. 
3 -4 -15 #404. Mita. Minato- 
Ku. Tokyo, Japan. 

-3 Lum and Abner 
Are Back 

...piling up profits 
for sponsors and stations. 
15- minute programs from 
the golden age.of radio. 

PROGRAM DISTRIBUTORS PO Drawer 1737 

Jonesboro Arkansas 72403 501;972 -5884 

rc, 

Consultants 

TURNAROUND EXPERT 
Is looking for new challenge. 
Doubled sales at AM /FM ... sold 
them for owners. Changed FM 
format, ratings jumped from 0 to 
5% share. 

Call Jim Harden 
805 -543 -8830 

Business Opportunities 

Investments Wanted 
Venture Capital company interested in invest- 
ments in communications services busin- 
esses. If your company is in, or serves the en- 
tertainment/information media business. 
currently has less than $10m sales. and re- 
quires equity for turnaround or growth, respond 
confidentially to Box Z -68 

Charleston, SC 
Construction Permit for new T.V. station 
for sale or joint venture. Exceptional city. 

Great market. Write or call David Hawkins 
(803 -723 -5359), 5 Cordes St.. Chas.. 
SC 29401. 

For Sale Stations 

ATTENTION BROKERS 
Small- Medium 

Successful, small, one -man Broker interested 
in working with larger Broker in Wis., U.P. Mich.. 
So. Minn., Eastern Iowa, N.W. Illinois. Top re- 
cord. best references from clients I worked for. 
Financially qualified. Call 414 -235 -2625. 

For Sale Stations Continued 

Natiowide Media Brokers 

man 
Arr ssociates 

MIDWEST AM /FM 
Profitable small market combo 
priced at 2x gross: $600,000 
with terms avail. Contact: 

BILL LYTLE 
816/941 -3733 

MIDWEST AM /FM 

Fulltime AM & Class A FM. 
City - 84,000. 

Listening Area - 563,000. 
Healthy Cash Flow. 
Asking $1.2 million. 

L &ssoc>iate_sl 

919- 355 -0327 

SNOWDEN 

Mid South Combo 
Profitable stations with owned real estate have 
application to upgrade the FM. This small mar- 
ket is halfway between two larger, rated mar- 
kets. Steady sales. Good technical facilities. 
$1,350,000. Principals only write Box 19057, 

Alexandria. Virginia 22320. 

Full power UHF -TV CP's 
Mobile- Pensacola. Florida 
Des Moines, Iowa 
°raville, CA 

Television Technology Corp. 
Bill Kitchen 303-465 -4141 

L MEDIA BROKERS APPRAISERS 

Put my over 30 years of service 
to work for you ... 

BURTSHERUIOOD 
INC"1!"r,l 

3125 Maoic Lear D, Gifnvmw. IL 60025 

3122724970. 

STORMER ASSOCIATES 
Broadcast Sales and Acquisitions 

(202) 663 -9035 
2300 N Street, N.W., Suite 600 

Washington, D.C. 20037 
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Full C in strong mkt of over 400,000. Nego- 
tiable. 

Texas FM's and combos from $325K to 
$2Mil. 

Med. Mkt. Network TV- $10Mil, solid mkt. 

Profitable combo in beautiful La. mkt - 

$1.2Mil- terms. 

Ark. combo -170,000 pop. excellent terms. 

Miss combos -great values for the $ 

John Mitchell or Joe Miot 
MITCHELL & ASSOCIATES 
Box 1065, Shreveport, La. 71163 

318 -868 -5409 318 -869 -1301 

cIiâir& an 
Associates 

GREAT PL AINS 
Midwestern Class C; need to 
sell. Make offer; terms avail. 
Contact: 

BILL LYTLE 
816/941 -3733 

construction permit. Naples. FL. Chan- 
nel 2. $70.000. 

Cable systems in ND and MN. $1,000 per 
subscriber. Ask for Jim Dick. 

100.000 watts plus strong daytimer. NW Tex- 
as. $2.1 million. 

Business Broker Associates 
615 -756- 7635, 24 hours 

SOUTH -EASTERN IOWA 
Daytime 500 watt AM station. All equip- 
ment plus 10 acres. Older owners willing 
to sacrifice. Excellent buy at 
$100,000.00. Call 319- 752 -8325. 

MEDIA BROKERS 

AM -FM -TV APPRAISALS 

P.O. BOX 36 
LEXINGTON, MO 64067 KANSAS CITY, MO. 

816.259 -2544 816-455-0001 

MARYLAND EASTERN SHORE 
5,000 W DAYTIMER 
WITH PRESUNRISE 

$800,000.00 
BOX Z -69 



SOUTHEAST 1\ 
Major Market AM - 5kw 

Fulltime. Oldies Format. 
Asking $500,000. 

SNOWDEN Associates 

919-355-0327 

PENNSYLVANIA COMBO 
Long time owner finally selling AM /FM 
combo in a rated central Pennsylvania 
market. Solid staff, good technical facili- 
ties and strong revenue base. With a ma- 
ture AM, the upside is the FM! List price 
of $1.5 million is about two times gross. 
Terms available. Principals only write Box 
19057, Alexandria, VA 22320. 

I'll" ÓCÌÁTES 111111 
kl '].'S9-^lel SI, :\TI1.P 206-641 21!, 

FIVE CALIFORNIA COMBOS 
$750.000 - $4.700,000 

CLIFF HUNTER 
800 -237 -3777 

RADIO STATION PROPERTIES 
For Sale 

In Lafayette, LA & Vicksburg, MS. mar- 
kets (1 Small & 1 Medium -sized). Contact 
Ed Chandler at 800 -233 -5981 or in LA 
800-423 -0520 for specifics. 

FLORIDA 
AM N. =. -. $165,000 
AM /FM Coastal $895,000 
UHF TV Indy $8.850.000 

Doyle Hadden 305 -365 -7832 

NORTH CENTRAL ILLINOIS 
AM-FM COMBO . asking $450.000 00 - Some terms to 
qualified. $25.000.00 Real Estate. Priced at only 4 
times cash Bow Both new Xmitters and new dish. Great 
savings plus gross increase opportunity easy for pro 
4YJst give re'ererces c^ '.st cal' for mforma- 

PACKERLAND CONSULTANTS: 
414-235-2625 

EARLY DEADLINE NOTICE 
Due to the Veteran's Day holiday, 
classified advertising for the Novem- 
ber 16, 1987, issue is due Friday, No- 
vember 6, 1987. 

For Sale Stations Continued 

AM FM COMBO 
Small Market 

Only FM in Market 
Outstanding Facility Potential 
Will Finance 312- 368 -0943 

Wanted to Buy Stations 

WANTED: 
STATIONS TO BUY 
Lester Kamin has qualified buyers! 

Financial services also available. 
When you're ready to sell, call us. 

Kamin 
=parry 

MEDIA BROKERS 

6100 Corpora to Drive Houston, TX 77036 (713) 777 -2552 

ATTENTION: 
BLIND BOX ADVERTISERS 

Effective with the November 2 1987 is- 
sue of BROADCASTING, the following 
rate structure for the blind box ser- 
vice will apply: 

BLIND BOX FEES 
(in addition to basic advertising cost) 
Situations Wanted: $4.00 per issue. 

All other Classifications: $7.00 per issue 
The charge for the blind box service ap- 
plies to advertisers running listings and 
display ads. Each advertisement must 
have a separate box number. 
BnonocnsnaG will not forward tapes, tran- 
scripts, writing samples, or other over- 
sized materials; such materials are re- 
turned to the sender. 

BROADCASTING'S CLASSIFIED RATES 

All orders to place classified ads & all correspondence pertaining to this section should be 
sent to: BROADCASTING, Classified Department, 1705 DeSales St., N.W., Washington, DC 
20036. 

Payable in advance. Check, or money order only. Full & correct payment MUSTaccompany 
ALL orders. All orders must be in writing. 

Deadline is Monday at noon Eastern Time for the following Monday's issue. Earlier deadlines 
apply for issues published during a week containing a legal holiday, and a special notice 
announcing the earlier deadline will be published above this ratecard. Orders, changes, and/ 
or cancellations must be submitted in writing. NO TELEPHONE ORDERS, CHANGES, AND/ 
OR CANCELLATIONS WILL BE ACCEPTED. 

When placing an ad, indicate the EXACTcategory desired: Television, Radio or Allied Fields; 
Help Wanted or Situations Wanted: Management, Sales News, etc. If this information is 
omitted, we will determine the appropriate category according to the copy NO make goods 
will be run if all information is not included. No personal ads. 

Rates: Classified listings (non -display). Per issue: Help Wanted: $1.00 per word, $18.00 
weekly minimum. Situations Wanted : 600 per word, $9.00 weekly minimum. All other classifi- 
cations: $1.10 per word, $18.00 weekly minimum. 

Rates: Classified display (minimum 1 inch, upward in half inch increments), per issue: Help 
Wanted: $80 per inch. Situations Wanted: $50 per inch. All other classifications: $100 per 
inch. For Sale Stations, Wanted To Buy Stations, Public Notice & Business Opportunities 
advertising require display space. Agency commission only on display space. 

Blind Box Service: (In addition to basic advertising costs) Situations Wanted: $4.00 per 
issue. All other classifications: $7.00 per issue. The charge for the blind box service applies to 
advertisers running listings and display ads. Each advertisement must have a separate box 
number. BROADCASTING will not forward tapes, transcripts, writing samples, or other over- 
sized materials; such materials are returned to sender. 

Replies to ads with Blind Box numbers should be addressed to: (Box number), c/o BROAD- 
CASTING. 1705 DeSales St., N.W., Washington, DC 20036. 

Word count: Count each abbreviation, initial, single figure or group of figures or letters as one 
word each. Symbols such as 35mm, COD, PD, etc. count as one word each. Phone number 
with area code or zip code count as one word each. 

The publisher is not responsible for errors in printing due to illegible copy -all copy must be 
clearly typed or printed. Any and all errors must be reported to the classified advertising 
department within 7 days of publication date. No credits or make goods will be made on 
errors which do not materially affect the advertisment. 

Publisher reserves the right to alter classified copy to conform with the provisions of Title VII of 
the Civil Rights Act of 1964, as amended. Publisher reserves the right to abbreviate, alter, or 
reject any copy 
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Media 

Charles C. Townsend, president and chief op- 
erating officer, Colony Communications, 
Providence, R.I. -based multiple cable sys- 
tem operator, adds duties as president and 
COO, Cellular Radio, for parent company 
Providence Journal. 

Richard T. Kitelyn, VP and general manager, 
TVX Broadcast Group's WTVZ(TV) Norfolk, 
Va., named corporate VP, TVX, Virginia 
Beach, Va. -based owner of 12 TV's, to co- 
ordinate promotion and special projects. 

r**- 
Spritzer Buss 

Appointments at Greater Media, East Bruns- 
wick, N.J. -based owner of seven AM's and 
seven FM's: Lola F. Spritzer, general man- 
ager, corporate operations, named VP, ad- 
ministration; Robin J. Buss, corporate con- 
troller, named VP, business affairs, radio 
division. 

Buddy Howell, general manager, Thrash 
Broadcasting's KEND(AM)- KLLL -FM Lub- 
bock, Tex., named executive VP, oper- 
ations, Thrash, and general manager, 
Thrash's other two stations, KAMA(AM)- 
KAMZ(FM) El Paso. 

James Long, president and general manager, 
Capital Cities/ABC's WPRO -AM -FM Provi- 
dence, R.I., joins co -owned WJR(AM) De- 
troit in same capacity. 

Lonnie Gronek, general manager, WHK(AM)- 
WMMS(FM) Cleveland, named VP, parent 
company, Malrite Communications Group. 

Leslie Maskin, program attorney, contracts, 
ABC -TV, New York, joins NBC -TV there as 
manager, business affairs, program acquisi- 
tions negotiations. 

Edwin Groves, general manager, wxTx(TV) 
Columbus, Ga., joins KJTM -Tv Pine Bluff, 
Ark., as VP and general manager, succeed- 
ing Jeffery Feyes, who joins WDCA -TV Wash- 
ington as general sales manager. 

Satish R. Adige, senior financial analyst, 
business planning department, Warner Ca- 
ble Communications, Dublin, Ohio, named 
manager, financial services and analysis, 
Warner's division III. 
Daniel R Raspanti, audit manager, Security 
Life of Denver, joins United Cable Televi- 
sion Corp., Denver -based MSO, as man- 
ager, systems analysis. 

James A. Mumma, assistant general man- 

ager, Dover, N.J., regional headquarters, 
Sammons Communications, joins Sam - 
mons's Pleasantville, N.J., regional head- 
quarters in same capacity. 

Appointments at Comcast Cable Communi- 
cations, Bala Cynwyd, Pa. -based MSO: Kim 
D. Allen, general manager, both Montgomery 
county, Pa., systems, to VP and general 
manager, both systems; Diane Christie, gen- 
eral manager, Fort Wayne, Ind., system, to 
general manager, West Palm Beach, Fla., 
system. 

Robert C. Moss, VP, Palmer CableVision's 
Florida cable division, Naples, Fla., named 
VP, cable acquisitions, to be based there. 

John R McWeeny, general manager, KEYT -TV 

Santa Barbara, Calif., joins WREX-TV Rock- 
ford, Ill., in same capacity. 

Anthony Novia, operations manager, WHYI- 

TV Fort Lauderdale, Fla., named VP and op- 
erations manager. 

Sunny Lindsay, business manager, 
KMGR(AM) Murray, Utah, and KMGR -FM 

Orem, Utah, named station manager. 

Al Uzzell, program director, WHBF -TV Rock 
Island, Ill., named operations manager. 

James L. Rhoades, director, sales and mar- 
keting, Telesat Cablevision's West Boca Ca- 
blevision, Boca Raton, Fla., to same capac- 
ity, southern Florida region. 

Barbara S. Herrick, development director, 
noncommercial KTEP(FM) El Paso, joins 
West Virginia Public Radio, Charleston, 
W.Va. -based group of eight noncommercial 
FM's, in same capacity. 

Pearl Samuels, executive secretary, Chris- 
tian Broadcasting Network's CBN Cable 
Network, Virginia Beach, Va., named office 
manager. 

Valari A. Dobson, director, research and mar- 
keting, KPRC -TV Houston, joins wPVt -TV 

Philadelphia as research manager. 

Marketing 

Tim Fenton, executive VP and creative direc- 
tor, direct marketing division, McCaffrey & 
McCall advertising, New York, joins Bo- 
zell, Jacobs, Kenyon & Eckhardt/Direct, 
New York, as president. 

Mary Murphy, associate media director, Ket- 
chum Advertising, San Francisco, named 
VP. 

Appointments at Chiat/Day Advertising: An- 
nette Cerbone, director, network program- 
ing, New York, to VP, network programing; 
Rob White, VP, senior planner, Chiat/Day, 
Los Angeles, to VP, associate director, ac- 
count planning. 

Andrea Sessler, VP and director, personnel, 
Ammirati & Puris, New York -based adver- 
tising agency, named VP and director, per- 
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sonne) and public relations. 

Appointments at Griffin Bacal, New York: 
Paul Kumit, executive VP and director, clien 
services, adds duties of chief operating offi 

Kurnit Leokum 

cer; Leonard Leokum, senior VP and creative 
director, to executive VP and creative direc- 
tor. 
Thomas E. McKinney, VP, advertising sales, 
Group W Cable, New York, joins Tempo 
Television, Tulsa, Okla., as senior VP, mar- 
keting, advertising and sales. 

John Gutman, manager, national advertiser 
and station sales, Freedom Sports Network, 
Colorado Springs, named VP, advertiser 
sales. 

Appointments at Katz Communications: 
Frank Digiola, general sales manager, WABC- 

(AM) New York, to VP, general manager, 
Katz Radio Group Sports; Alan Friedman, 
summer intern, Katz Independent Research, 
New York, to research analyst, Swords sales 

research team there; Robert Grady, Katz 
Continental Research, New York, to re- 
search analyst, Sabers sales research team 
there; Jocelyn Grunner, account executive, 
Katz Independent Television sales, New 
York, to sales executive there; Kristi Heft, 
buyer -planner, Young & Rubicam, Detroit, 
to sales executive, Katz Independent Televi- 
sion there; Brian Watson, director, employe 
stock ownership plan and Katz telephone 
network, New York, adds responsibilities as 

director, corporate benefits and taxes; Paula 
Kox, marketing consultant, Denver Market- 
ing Specialists, to sales executive, Katz 
Television, Denver; Barbara Chambers, 
sales manager, Select Radio, Dallas, and 
Jennifer Haynes, broadcast buying supervi- 
sor, The Richards Group, Dallas, to account 
executives, Katz's Christal Radio there; 
Mark Mayfield, account executive, Torbet Ra- 

dio, Atlanta, to same capacity, Christal Ra- 

dio there; Thomas MacLean, sports broad- 
caster and sales representative, WJIM -AM -FM 

Lansing, Mich., to account executive, 
Katz's Christal Radio, Detroit; Jason 
Liebowitz, client service representative, Ar- 
bitron Ratings Co., New York, to account 
executive, Katz's Banner Radio, Los Ange- 
les; Robert McGhee, account executive, Se- 

lect Radio, New York, to same capacity, 
Katz's Banner Radio there; Joan Leon, per- 
sonnel consultant, Irene Cohen Personnel, 
New York, to employment administrator, 
Katz Communications there; Todd Wilson, 



production coordinator, creative services, 
Katz Communications, New York, to staff 
designer there. 

Appointments at MMT Sales, New York: 
Les Einhorn, account executive, Blair Ad- 
vertising, Rochester, N.Y., to same capacity, 
B -II team; Lauren Raskin, account execu- 
tive, TeleRep, Los Angeles, and Brian Moni- 
han, account executive, Los Angeles, to 
same capacities, C -II team. 
Lindsay Randall, media buyer, Bozell, Ja- 
cobs, Kenyon & Eckhardt, Dallas, and 
Lauren Podesta, account executive, WINS - 
(AM) New York, join CBS Radio Representa- 
tives, Los Angeles, as account executives. 
Appointments at Petry Television, New 
York: Mona Gevarter, manager, station sales, 
Broadcast Advertisers Reports Inc., New 
York, to account executive, White team; 
Greg Finch, sales trainee, to account execu- 
tive, Petty National's Blue team. 

Appointments at Seltel Inc., New York: Kie- 
ran Clarke, senior media buyer, Ammirati & 
Puris, New York, to account executive, 
Rangers sales team; Jeff Roberts, senior re- 
search analyst, to account executive, Rebels 
sales team. 

Jan Finn, sales manager, KSEA(FM) Seattle, 
joins King Broadcasting's Major Market Ra- 
dio Northwest there as account executive. 
Appointments at Enssling & Hall Advertis- 
ing, Tampa, Fla.: Shauna Caughill, assistant 
media buyer, Jim Hughes Advertising, Mil- 
waukee, to junior account executive; Kim- 
berly Poling, computer operator, Cedar Bluff 
Physicians Building, Knoxville, to assistant 
bookkeeper. 

Betsy Riemenschneider, coordinator, mar- 
keting and creative services, WGN(AM) Chi- 
cago, named manager, marketing and cre- 
ative services. 

Charles W. Hammond, general sales man- 
ager, KOY -AM -FM Phoenix, joins WDAE(AM)- 
WUSA-FM Tampa, Fla., in same capacity. 

Wayne K. Brown, national sales manager, 
WCBS(AM) New York, named local sales 
manager. 

Bill Lenzen, general sales manager, KADI(AM) 
Camdenton, Mo., and KRJY(FM) St. Louis, 
joins WIL -AM -FM St. Louis as local sales 
manager -senior account executive. 
Bruce N. Lee, account executive, KETV(TV) 
Omaha, joins WOWT(TV) there as local -re- 
gional sales manager. 

Robert Gluck, national sales manager, WLVI- 

TV Cambridge, Mass., named local sales 
manager. 

Ed Ortelli, account executive, Katz Televi- 
sion, Chicago, joins KTSP -TV Phoenix in 
same capacity. 

Bill Burns, account executive, WNBC(AM) 
New York, Bill Sullivan, media buyer, Vitt 
Media International, New York, and Gayle 
Lewis, intern, associate producer, Bob Grant 
Show, WABC(AM) New York, join WINS(AM) 
New York, as account executives. 

Programing 

Griffiths 

Jim Griffiths, director, 
film acquisition, 
HBO, New York, 
named VP, film pro- 
graming. 

Appointments at 
Weintraub Screen En- 
tertainment, Los An- 
geles: Jim Landis, VP, 
international, Reeves 
Entertainment Group, 
Los Angeles, to sen- 
ior VP, worldwide 

distribution; Richard MiInes, managing di- 
rector, J &M Film Sales Ltd., London, to 
managing director, U.K., London. 
Paul A. Orio, director, sales, WTXX(TV) 
Waterbury, Conn., joins Rasmussen Com- 
munications Management Corp., sports pro- 
duction and marketing company, Cham- 
paign, Ill., as senior VP and chief operating 
officer. 

Appointments at Paramount Pictures Corp.: 
Ed Wilson, VP, Southern regional manager, 
Dallas, to VP, Eastern regional manager, 
New York; Al Rothstein, general sales man- 
ager, WTVJ(TV) Miami, succeeds Wilson as 
VP, Southern regional manager; Dirk van de 
Bunt, senior attorney, network television di- 
vision, to director, business affairs, network 
television division, Los Angeles. 

Appointments at King World: Patsy R. 
Bundy, corporate administrator and director, 
contract administration, New York, to VP, 
corporate administration there; James 
Farah, Southeast division manager, Atlanta 
office, to VP and Southeast regional man- 
ager there; Noreen McGrath, research ana- 
lyst, Camelot Entertainment Sales, King 
World's barter sales division, New York, to 

Charity begins at home. Ralph E. Becker, president and chief 
operating officer of Television Station Partners, Northeastern Televi- 
sion Investors and Toledo Television Investors the last two man- 
aged by Pompadur- Becker Group, has established a charitable 
lead trust that may bring his alma mater, Southern Illinois Universi- 
ty at Carbondale, $3 million over 15 years, beginning as soon as 
1990, depending on liquidation of some or all of his business 
interests. A Carbondale native who, as a freshman, helped launch 
the university's first radio production studio in 1951, Becker set up 
In 1985 a $50,000 scholarship endowment (increased last year by 
$10,000) for the school's department of radio -television which he 
visits twice a year as lecturer. 

Becker He has asked that income from the trust -a portion of which will 
help fund the operating budget of the SIU Foundation -be used to nurture SIUC's College 
of Communications and Fine Arts. 
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manager, research. 

Jeri Sacks, director, pay -cable sales, Lori- 
mar Syndication, Culver City, Calif. , named 
VP, pay -cable sales. 

Appointments at MGM/UA Telecommuni- 
cations, Paris office: Gilberte De limonite, 
head, series and TV movie acquisiitons, An- 
tenne 2, Paris, to manager, sales, responsible 
for sales to French- speaking countries; An- 
nabel Bighetti, head, shorts and cartoon ac- 
quisitions, and assistant head, programs, 
Antenne 2, to director, sales, responsible for 
sales to French- speaking Africa. 

Appointments at MTV Networks, New 
York: Marshall Cohen, senior VP, research 
and corporate services, to senior VP, corpo- 
rate affairs and communications, responsi- 
ble for corporate ad sales research, ad sales 
marketing and creative services depart- 
ments; Hal Wolf, account director, Eastern 
region, to director, affiliate market develop- 
ment; Rich Ross, talent relations coordina- 
tor, Big Ballot entertainment poll project, to 
manager, talent relations, Nickelodeon and 
Nick at Nite; Patty Brennan, account director, 
central region, to regional director, central 
region; Joe Shults, regional director, West - 
em region, to director, special projects. 

Norman Rice, manager, studio property de- 
partment, Universal Studios Florida, joint 
venture of MCA and Cineplex, named VP, 
studio manager and construction coordinator 
(starting late 1987), Orlando, Fla. 

Michael H. Lauer, VP, business affairs, Scotti 
Brothers Pictures, Los Angeles, and former 
VP, business affairs, MGM/UA Television, 
Los Angeles, joins Management Company 
Entertainment Group, Los Angeles -based 
film distribution, production, management, 
financing and packaging company, in same 
capacity. 

Stan Brodsky, director, television division, 
Radio City Music Hall Productions, New 
York, named VP, television production. 

Skip Cheesy, production coordinator, Tele- 
com Entertainment, Los Angeles, named 
manager, business affairs, responsible for 
contract negotiation and administration and 
production and corporate finance. 

Judith Jones, director, international sales, 
Satori Entertainment Corp., New York, 
joins Adler Video Marketing, McLean, Va.- 
based program distribution firm, as VP, sales 
and production. 

Norman Blashka, treasurer, Cablevision Sys- 
tems Corp., Woodbury, N.Y., joins The 
Nostalgia Channel, New York, as VP, fi- 
nance. 

Appointments at Christian Broadcasting 
Network's CBN Cable Network, Virginia 
Beach, Va.: John Roos, VP, advertising and 
marketing, to VP, marketing, overseeing af- 
filiate relations, creative services, marketing 
and advertising; Read Smartt, administrative 
manager, to director, operations; Craig Sher- 
wood, acting director, affiliate relations, to 
director, affiliate relations; Stan Majkut, pro- 
ject manager, affiliate management depart- 
ment, to manager, affiliate relations, mid - 
Atlantic region. 

Appointments at Samuel Goldwyn, Los An- 
geles: Lora Fox, director, creative affairs, 
Jeff Dowd & Associates, Los Angeles, to 



director, television acquisitions; Ron Breit - 
stein, senior research analyst, domestic dis- 
tribution division, Lorimar Telepictures, Los 
Angeles, to research manager. 

Richard Vahi, supervisor, domestic oper- 
ations, Worldvision Enterprises, New York, 
named assistant director, operations. Steven 
Anastasi, film trainee, Worldvision, named 
manager, animation. 

Almee I. Frieman, affiliate marketing man- 
ager, The Disney Channel, Atlanta, joins 
The Playboy Channel there as sales man- 
ager, Eastern region. 

Doug Knight, station manager, WGBO -TV Jo- 
liet, Ill., joins Republic Pictures, Chicago, 
as Midwest account executive. 

Maxine and Sally Lapiduss, freelance com- 
edy writing team, most recently for ABC - 
TV Afternoon Special, New York, join Grant 
Tinker /Gannett (GTG) Entertainment, Cul- 
ver City, Calif., as creators and writers in 
development of weekly comedy series. 

Frank Proctor, program director, WAIV -FM 

Jacksonville, Fla., joins Radio Arts, Los 
Angeles -based radio program syndicator, as 

director, special projects. 

Joanne Blum Jackson, program director, 
KRBK -TV Sacramento, Calif., joins 
KOVR(TV) Stockton, Calif., in same capacity, 
succeeding Henry Urick, resigned. 

Appointments at KRBK -TV Sacramento, Ca- 
lif.: Louis Gallant:), production manager, 
KOVR(TV) Stockton, Calif., to operations 
manager; Mark Chiolis, operations crew 
chief, KRBK, to production manager. 

Bill Gallagher, news and public affairs direc- 
tor, KGW(AM) Portland, Ore., named pro- 
gram director. 

Marcia Aylesworth, program and promotion 
manager, KDTU -TV Tucson, Ariz., joins 
WVTV(TV) Milwaukee as program director. 

Jett Tyson, program director, EZ Communi- 
cations' KFYE(FM) Fresno, Calif., joins EZ's 
WHQT(FM) Coral Gables, Fla., in same ca- 
pacity. 

Jim Murphy, program director, WOKQ(FM) 
Dover, Del., assumes additional duties as 

operations manager. 

Sam Hutchison, program and promotion 
manager, WXGZ -TV Appleton, Wis., joins 
WLUK -TV Green Bay, Wis., as program and 
creative services director. 

Jeffrey Silberblatt, announcer, WYYY(FM) 
Syracuse, N.Y., joins WXYL(FM) Ithaca, 
N.Y., as program director and morning an- 
nouncer. 

Claude WUotter, production assistant, and Ron 
Cope, production specialist, both WVEC -TV 
Hampton, Va., join WTKR -TV Norfolk, Va., 
as production specialists. 

News and Public Affairs 

Nancy Taubkin, satellite news coordinator, 
Conus Communications, Minneapolis- 
based, international Ku -band satellite news 
cooperative of local television stations, 
named satellite news producer; Lisa Cohen, 

news producer, WALA -TV Mobile, Ala., suc- 
ceeds Taubkin as satellite news coordinator. 

Appointments at WCBS -TV New York: Terry 
Wood- Timoney, producer, noon, 5 p.m., 
5:30 p.m. news, to executive producer, 
noon, 5 p.m., 5:30 p.m. and 6 p.m. news; 
Dean Daniels, producer, 1I p.m. news, to 
executive producer, Il p.m. news; Steve 
Paulus, assignment manager, adds duties as 

executive producer, political coverage; Deb- 
orah Trueman, co- producer, 1 I p.m . news, to 
producer, I I p.m. news; Peter Landis, pro- 
ducer, CBS Morning News, CBS -TV, New 
York, to producer, 5 p.m. and 5:30 p.m. 
news; Brian Williams, New Jersey correspon- 
dent, CBS's WCAU -TV Philadelphia, and Lisa 
Rudolph, reporter and anchor, KSAT -TV San 
Antonio, Tex., to general assignment report- 
ers. 

Appointments at WLEX -TV Lexington, Ky.: 
Greg Gerlach, anchor -reporter, to assistant 
news director and executive news producer; 
Mike Barry, co- anchor, 6:30 a.m. news, to 
principal anchor, 5:30 p.m., 6 p.m. and late 
evening news; Alan Cutler, sports reporter, 
anchor and Pittsburgh Pirates baseball an- 
nouncer, KDKA -TV Pittsburgh, to principal 
sports anchor; Tom Kenny, sports assignment 
editor, to co- anchor, Kentucky Sunrise, To- 

day in Kentucky and noon news. 

Marty Levin, news anchor, KFMB -TV San 
Diego, and Denise Yamada, field correspon- 
dent and substitute host, Good Morning Amer- 
ka, ABC News, New York, join KCST -TV San 
Diego as co- anchors. 

Gene Langenberger, weekend director, 
WYOU(TV) Scranton, Pa., joins WSLS -TV 
Roanoke, Va., as senior director. 

Clyde Gray, northern Kentucky bureau chief, 
WLWT(TV) Cincinnati, named co- anchor, 
6:30 a.m. and noon news. 

John Carlin, weekend anchor, WSLS -TV Roa- 
noke, Va., named weekday anchor. 

Bob Karstens, anchor, KTBC- TVAUStin, Tex., 
joins W BZ -TV Boston as weekend anchor and 
weekday general assignment reporter. 

Minerva Perez, anchor and reporter, KPNX -TV 
Mesa, Ariz., joins KTLA(TV) Los Angeles as 

weekend co- anchor and weekday general as- 
signment reporter. 

Laura Townsend, news director, WWCT(FM) 

Peoria, Ill., joins WIRL(AM) there as morning 
anchor, succeeding Ed Hammond, who joins 
WEEK -TV there as assignment editor. 

Perri Peitz, general assignment reporter, 
WGGB -TV Springfield, Mass., and Neal Ro- 
senau, general assignment reporter, WCBS- 

TV New York, join WNBC -TV New York in 
same capacities. 

Maria Zacharias, producer and reporter, 
weekly news magazine, wTVJ(TV) Miami, 
joins KREM -TV Spokane, Wash., as special 
projects reporter and producer. 

Ed Whelan, sportscaster, WKYC -TV Cleve- 
land, joins KOIN -TV Portland, Ore., as sports 
anchor, 11 p.m. news. 

Larry Dingmore, weather anchor, KTBC -TV 
Austin, Tex., joins KDFW -TV Dallas in same 
capacity. 

Mike Kirsch, reporter and morning cut -in an- 
chor, Good Morning America, KTNV(TV) 
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Reno, joins WBBM -TV Chicago as general as- 

signment reporter. Steve Baskerville, former 
weatherman, CBS Morning News, CBS -TV, 
New York, joins CBS's WBBM -TV as week- 
end weatherman. 

Walter Richards, general assignment reporter 
and anchor, Virginia News Network, Rich- 
mond, Va., joins WTVR -TV there as general 
assignment reporter. 

Bernadette Yao, assistant director and pro- 
duction assistant, noncommercial WGBH -TV 

Boston, joins WNEV TV there as host and pro- 
ducer, Asian Focus, magazine -format, pub- 
lic affairs program. 

Dana Amalfard, producer, Panorama, 
WTTG(TV) Washington, joins WJLA -TV there 
as producer and writer, community service. 

Dick Sheeran, New Jersey reporter, KYW -TV 

Philadelphia, named correspondent at large. 

Helen Somerset, reporter, WLUK -TV Green 
Bay, Wis., joins WISH -TV Indianapolis as 

general assignment reporter. 

Kim Hunter, graduate, Louisiana State Uni- 
versity, Baton Rouge, joins WBRZ(TV) there 
as general assignment reporter. 

Catherine Leahan, consumer -general assign- 
ment reporter, KETV(TV) Omaha, joins 
WXYZ -TV Detroit as consumer- investigative 
reporter. 

Technology 

Battaglia 

Vincent Battaglia, 
president, applied 
technology division, 
Litton Industries, Be- 
verly Hills, Calif., 
joins Varian Associ- 
ates Inc., Palo Alto, 
Calif., as president, 
electronic device 
group. 

Danny Ducello, direc- 
tor, operations, West - 
side Video, postpro- 

duction division, Alan Lansberg 
Productions, Los Angeles, joins CCR Vid- 
eo, Los Angeles, in same capacity. 

David Nicholas, national sales manager, 
CATV group, Pioneer Communications of 
America, Upper Saddle River, N.J., as na- 
tional sales manager, cable television divi- 
sion. 

Appointments at Sencore Inc., Sioux Falls, 
S.D. -based equipment manufacturer. Herb 
Bowden, founder and president, to board 
chairman; son, Alan Bowden, executive VP, 
internal operations, succeeds father as presi- 
dent; son, Doug Bowden, VP, human re- 
sources, to executive VP, marketing; Randy 
Koespell, controller and treasurer, to VP, fi- 
nance. 

Nancy Babich, sales representative, video 
sales group, United Video, Tulsa, Okla., 
named sales executive, special markets, in- 
cluding electronic program guide. 

John Walsh, chief engineer, WHEC -TV Roch- 
ester, N.Y., joins Viacom Inc., Rochester, 
N.Y., as director, engineering, television di- 



vision. 

Tom Moller, radio frequency design and test 
engineer, Boeing Aerospace /Boeing Elec- 
tronics, Seattle, Wash., joins Acrian Inc., 
San Jose, Calif. -based equipment manufac- 
turer, as application engineer, transistor divi- 
sion. 

Ken Leffingwell, sales engineer, Wegener 
Communications, equipment manufacturer, 
Duluth, Ga., named manager, marketing 
services. 

Leo A. Riddle, national sales director, RA- 
DYX Satellite Systems, Ocala, Fla., joins 
Microdyne Corp., Ocala -based satellite 
communications equipment manufacturer, 
as sales engineer. 

Joseph Visslailli, Northeast regional sales 
manager, Fuji Photo Film, Elmsford, N.Y., 
named national sales manager, professional 
videotape products, magnetic products divi- 
sion. 

Raymond Blumenthal, marketing manager, 
Listec Video Corp., Hauppauge, N.Y., joins 
Panasonic Broadcast Systems, New York, as 
district sales manager, metropolitan New 
York and New Jersey region. 

Promotion and PR 

Nance Guilmartin, director, public informa- 
tion, Group W's WBZ -TV Boston, adds duties 
as director, public affairs and community re- 
lations, Group W Television. 
Appointments at WWOR(TV) Secaucus, N.J.: 
Arthur Hecht, creative director, corporate ad- 
vertising and promotion, NBC -TV, New 
York, to VP, marketing and communica 

Hecht Harrison 

tions; Cynthia Harrison, director, marketing, 
Group W Cable, New York, to director, pub- 
lic relations. 
Dick Cunningham, director, and Bernice Mo- 
lina, executive producer, Ruder Finn & Rot - 
man/Broadcast Communications, New 
York, announce formation of Broadcast Pro- 
ductions Inc., New York -based video pro- 
duction company and public relations con- 
sultancy, servicing public relations and 
advertising agencies without in -house pro- 
duction facilities. 

Linda C. Haneborg, VP and general manager, 
Oklahoma Living magazine, Oklahoma City, 
joins KGMC(TV) there as director, public rela- 
tions. 

Carol Crago, writer -producer, promotion de- 
partment, WHIM -TV Harrisburg, Pa., named 
promotion manager. 

Deborah Thomas, assistant manager, public 
relations and promotion, noncommercial 

WNYC- AM -FM -TV New York, named man- 
ager. 

Mark Damon, news promotion producer, 
wTVF(TV) Nashville, joins wSOC -Tv Char- 
lotte, N.C., in same capacity. 

Allied Fields 

Appointments at Electronic Industries Asso- 
ciation, Washington: James E. Riley, secre- 
tary and general counsel, to VP, secretary 
and general counsel; James H. (Hal) Berge, 
director, information and telecommunica- 
tions technologies group, to staff VP. 

Tim Duncan, Boston (Mass.) Media Consul- 
tants, named executive director, Advertiser 
Syndicated Television Association, New 
York -based barter syndication trade associ- 
ation and information source, succeeding 
Warren Boorom, who stays on in consultant 
capacity. 

Douglas Webbink, economist, bureau of eco- 
nomics, regulatory analysis and consumer 
protection divisions, Federal Trade Commis- 
sion, Washington, joins Federal Communi- 
cations Commission there as assistant chief, 
economics, policy and rules division, Mass 
Media Bureau. 

Tony Smith, VP, promotion, EMI America 
Records, New York, joins Mediabase Re- 
search Corp., Farmington Hills, Mich. - 
based programing monitoring firm, as VP, 
national sales. 

Grace F. Healey, senior VP and director, stra- 
tegic planning and research, Smith/Green- 
land, New York, joins Alpert- Healey Inc., 
New York -based market research firm, as 
co -owner and executive VP. 

Mary -Jane Raphael, VP, communications 
and administration, ABC -TV, New York, 
joins Council of Better Business Bureaus, 
Arlington, Va., as senior VP, national adver- 
tising division. 

Terry Lee, outgoing chairman and CEO, 
Storer Communications, received National 
Public Affairs Award, awarded Oct. 6, At- 
lantic Cable Show, Atlantic City, N.J., for 
SI million cable TV industry contributions 
to Muscular Dystrophy Association cam- 
paign over past three years and for participa- 
tion this year as national board member, 
MDA. 

Leonard Statesman, VP, Lee & Young Com- 
munications, New York -based advertising 
agency, joins Electronic Shopping Service 
Corp., New York -based merchandiser for 
cable and commercial television shopping 
services, as director, co -op ad sales and 
commercial production for vendors, video 
department store. 

Appointments at Nielsen Marketing Re- 
search: Frank J. Schanne, executive VP and 
chief operating officer, Nielsen's Omaha - 
based subsidiary trade promotion research 
firm, Majers Corp., to VP and national mar- 
keting director, parent company, North- 
brook, Ill. headquarters; Philip H. McGrath 
and Bruce Sturgeon, account managers, 
trade services, Northbrook, named VP's and 
trade services managers there; Kim du Toit, 
group marketing manager, O.K. Bazaars, 
Johannesburg -based retailer, to service ex- 
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ecutive, trade services department; Karla 
Thompson, client service executive, Nielsen 
Media Research, to account executive; Ei- 
leen R. Cipnick, account executive, spot 
sales, ABC -TV, Atlanta, to same capacity, 
Nielsen Media Research.. 

Marjorie Arons- Barron, editorial director, 
WCVB -TV Boston, elected president, Nation- 
al Broadcast Editorial Association. 
Appointments at Association of National 
Advertisers, New York: Kim Armstrong, di- 
rector, advertising, AT &T Communications, 
New York, elected chairwoman; Richard H. 
Shahan, freelance communications consul- 
tant, New York, to VP, communications. 
William R. Malone, VP and Washington coun- 
sel, GTE Corp., Lebanon, Pa., joins Mur- 
phy & Malone, Washington -based law firm, 
as partner. 
Amy L. Bondurant, former senior counsel, 
Senate Consumer Subcommittee, Washing- 
ton, joins Verner, Liipfert, Bernhard, 
McPherson & Hand law firm, Washington, 
as of counsel, legislative group. 

Deaths 

Charles C. Alsup, 82, retired radio and televi- 
sion executive, died Sept. 21 of congestive 
heart failure in Westlake Village, Calif. In 
charge of worldwide sale of Groucho Marx's 
1950's television program, You Bet Your Life, 
for C &C Syndication, Alsup owned KICA- 
(AM) Clovis, N.M., during 1940's. He had 
retired from Metro -Goldwyn- Mayer, Los 
Angeles, in 1970 as division manager, tele- 
vision film sales. He is survived by wife, 
Florence, daughter, son and three grandchil- 
dren. 

Wendell P. Loveless, 95, first director of 
Moody Bible Institute radio department and 
Christian broadcasting pioneer, died Oct. 3 
at his home in Honolulu after refusing sur- 
gery for unidentified purpose. Traveling mu- 
sician and advertising salesman, he joined 
Moody in 1926 as business manager, and 
soon became first manager of its radio de- 
partment. Moody Broadcasting Network, 
based in Chicago, now owns four AM's, 
seven FM's and program syndication total- 
ing approximately 600 outlets. After interval 
devoted entirely to church work, he became 
manager of religious format radio station 
KAIM(AM) Honolulu, where he remained as- 
sociate pastor of First Chinese Church of 
Christ until retirement in 1981. He is sur- 
vived by three sons, II grandchildren and 11 
great grandchildren. 

Everett R. O'Hare, 49, producer -director, 
noncommercial WMVS(TV) -WMVT(TV) Mil- 
waukee, died Oct. 13 of heart attack. He had 
been with the stations for 21 years after serv- 
ing as producer and director for stations in 
Sioux Falls, S.D.; Peoria, Ill., and Helena, 
Mont. His work as commercial photogra- 
pher had been used by NBC, CBS, BBC, 
Wolper Productions and local Milwaukee 
television stations. Also he had served as 
telecasting instructor, Milwaukee Area 
Technical College, licensee of two public 
TV stations. He is survived by wife, Joanne, 
and son. 
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Honing the leading edge 

When Dick Green agreed to take his current 
post as head of broadcast operations and en- 
gineering for the Public Broadcasting Ser- 
vice in October 1984, he told PBS President 
Bruce Christensen it would be his first job 
that did not require him to build something. 

He had, as it turned out, spoken too soon. 
Just a few hours after Green took the job, 
PBS's main technical facilities were gutted 
by a fire at its Washington headquarters, and 
Green spent the next two -and -a -half years 
redesigning and rebuilding its $5.1- million, 
12,000 -square -foot facility at a new PBS 
headquarters in surburban Virginia. 

It was Green's most recent challenge, but 
only his latest in three decades of engineer- 
ing activities in broadcast settings such as 

ABC and CBS, as well as in his parallel 
career as a theoretical physicist in projects 
ranging from laser range finders to lunar 
landings. 

It was in physics that Green made his first 
engineering marks, largely in his work on 
new laser technologies, first as part of the 
U.S. Army research team that designed the 
first laser range finders and later with 
Hughes on other military and medical laser 
applications. Green's purview also included 
work with early experimental satellites dur- 
ing graduate physics work on the use of la- 
sers for weather evaluation. 

Later still, while combining doctoral 
work in Seattle with a Boeing research post, 
Green used computer -aided analysis of ther- 
mal data from the moon to help select land- 
ing sites for the Apollo lunar landing (he also 
reported on the event for CBS through affili- 
ate KIRO -TV). 

Broadcasting was never far from Green's 
mind, however, and his numerous part -time 
broadcasting technician- production posts of- 
ten filled as much time as any full -time posi- 
tion. He got his first taste of the medium 
from the front end of a microphone before he 
was in his teens, when a college drama pro- 
fessor in Colorado Springs recruited him 
along with other children to perform chil- 
dren's radio plays produced by the college 
station. 

When Green later went to the same col- 
lege, one of his physics professors also hap- 
pened to be chief engineer of the college's 
FM station, KRCC(FM), and hired Green to 
work weekends and nights there after Green 
got his FCC license. Green also later worked 
part-time at the college's KRDO -Tv 

Even in the thick of his doctoral work in 
Seattle in 1964 -68, Green put in many hours 
at KIRO -TV, working mostly on the audio side 
(including early live quadraphonic mixes) 
and on sports and other remotes around the 
region. 

It was after several years as a technical 
manager with Hughes, near the TV produc- 
tion world of Los Angeles, however, that 

RICHARD Roy GREEN- senior vice president, 
broadcast operations and engineering, Public 
Broadcasting Service, Washington; b. June 
10, 1937, Colorado Springs; BS, physics, 
Colorado College, Colorado Springs, 1959; 

MS, physics, State University of New York, 

Albany, 1964; PhD., interdisciplinary, 
University of Washington, Seattle, 1968; 
engineer, KRDO -TV Colorado Springs, 1957 -59; 
captain, U.S. Army Signal Corps, electronic 
engineer, U.S. Army Electronic Research and 
Development Lab, Fort Monmouth, N.J., 1959- 

64; research associate, Atmospheric 
Science Research Center, State University of 

New York, 1963 -64; Atomic Energy 
Commission Fellow, University of Washington, 
1964 -66; engineer, KiRO -Tv Seattle, 1965 -72; 
senior staff scientist, Boeing Scientific 
Research Laboratories, Seattle, 1965 -72; 
research assistant professor, University of 
Washington, 1968 -1972; manager, laser 

countermeasure and information sciences 
department, Hughes Aircraft Co., 1972 -77; 
manager, videotape post -production 
department, ABC, 1977 -79; director of 
engineering, Times Fiber Communications, 
1979 -80; director, advanced television 
technology laboratory, CBS Technology Center, 
1980 -83; executive director, U.S. Advanced 
Television Systems Committee, 1983 -84; 
present position since October 1984; 
divorced; children: David Allan, 16; Richard 
Jr., 13. 

Green finally decided to give himself over 
full -time to his first love. Talking with 
broadcasting colleagues in the area, he was 
struck by advances in broadcast technology. 

ABC offered him a job as a technical oper- 
ations manager, starting him on the game 
show, Family Feud, and Green still remem- 
bers the culture shock that accompanied his 
move from a research lab thick with PhD's to 
a slick Hollywood production operation. 

He moved up quickly into responsibilities 

Broadcasting Oct 26 1987 

127 

for various studio operations, tape oper- 
ations and special events operations, and 
worked with the most advanced technol- 
ogies of the time such as computer -aided 
editing and video graphics while building 
the post -production rooms of the then -lead- 
ing network. 

Green went next to a one -year stint at 
Times -Fiber and from there to the director- 
ship of the advanced television technology 
labs at CBS's Technology Center. Although 
the center has since been closed, its history 
was replete with significant developments in 
television, such as the minicam. 

A month after joining the CBS labs, he 
was sent to Europe to work on the new digi- 
tal video standard, and within a year he was 
chairman of the international drafting group 
for the final standard. 

High -definition television was a large part 
of the labs' emphasis, with Green participat- 
ing at the first Washington HDTV demon- 
strations in the early 1980's and working 
with other leaders in the field to promote the 
possibilities of an electronic production sys- 
tem that could match the quality of 35 milli- 
meter film. 

Circumstances later brought Green deeper 
into the world of international technical stan- 
dards when in 1983, fresh from international 
digital standardization and his early exper- 
ience with HDTV, he was chosen as execu- 
tive director of the then just -formed Ad- 
vanced Television Systems Committee. 

The all- industry standards body, which he 
headed until he officially took over his PBS 
post in October 1984, subsequently led the 
push for international HDTV studio stan- 
dards, and worked as well in advanced satel- 
lite delivery standards and other areas. 

His former boss at ABC, the president of 
Broadcast Operations and Engineering, Ju- 
lius Bamathan, remembers Green as "very 
talented, [with] his forte in development." 
Green noted PBS's heritage of technical ad- 
vances, which include the pioneering of net- 
work satellite interconnection, digital audio 
stereo sound transmission and closed cap- 
tioning, and said he believes "public broad- 
casting has a mission to develop technology 
not developed by commercial networks but 
still in the public interest." 

With his rebuilding of the PBS technical 
facility completed last spring, Green has 
some major projects still ahead, including 
the replacement of the PBS existing C -band 
satellite system by 1991. 

But as usual, among Green's main con- 
cerns are longer range issues. Among them: 
where will the technical leadership of tomor- 
row's broadcasting come from? He said he 
worries that the field is not taken as seriously 
as an academic pursuit as it is, for example, 
in European nations. "We don't train techni- 
cal leaders very well," he said. "We don't 
encourage broadcasting as an academic dis- 
cipline on the technical side. It's not the pro- 
fession it deserves to be." N 
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Association of Independent Television Stations' board, meeting 
last week in Laguna Niguel, Calif., directed its staff to file briefs in 
selected litigation between cable operators and cities In First Amend- 
ment cases. INTV gave Springfield, Ore., $10,000 last spring in its 
referendum battle with Tele- Communications Inc. over municipal 
franchise. Board also directed its staff to file comments with FCC 
seeking more realistic definition" for "effective competition" in 
commission's rulemaking on subject. On copyright front, staff has 
been directed to examine legislation options that would recognize 
and honor exclusive program agreements entered into by inde- 
pendent stations while also seeing that independent's programing 
is made available "to truly rural dish owners." Board also directed 
executive committee to study policy issues surrounding cable/ 
telco and HDTV. INTV said it will hold political advertising semi- 
nar at Westin hotel in Washington on Nov. 18. 

With impending retirement of NBC Enterprises President Jerome 
Wexler, it is believed that unit will be reorganized, with responsibil- 
ities and operations assigned to other NBC units. One, interna- 
tional program sales, is expected to remain largely intact under 
network sales. Enterprises division, reestablished in 1980 under 
ex -NBC Entertainment head Mike Weinblatt after long hiatus in 
1970's, contains grab -bag of businesses, from marketing of NBC 

Well done. If CNN ratings are any indication, Americans were 
enthralled with the rescue of Jessica McClure, the 18 -month old 
girl who was trapped in an abandoned well in Midland, Texas, 
for some 58 hours. The seven -year old cable network said it had 
its highest -rated program ever when Prime News aired during 
the rescue, which occurred just before 9 p.m. NYT on Friday 
evening, Oct. 16. According to CNN, Prime News, which is on 
daily at 8 -9 p.m. NYT, scored a 6.6 rating /11 share (A.C. Niel- 
sen) that night, reaching 2.8 million households. The show, 
according to a CNN spokeswoman, featured five live reports 
from Midland, where CNN had two correspondents: Tony Clark 
and Greg LaMotte. 

CNN also posted its highest -rated quarter hour with its on- 
the -scene coverage at 8:38 -to 8:59 p.m. NYT of the successful 
rescue. For the 8:45 p.m. to 9.'00 p.m. time period, the network 
recorded a 7.4 rating /12 share, reaching 3.1 million households. 

But CNN was not alone in covering the breaking news story 
live. The three major television networks interrupted their 
prime time (eastern and central time zones) schedule for the 
rescue event. ABC broke into network programing with live 
coverage of the rescue during an episode of the 30- minute 
situation comedy, I Married Dora. ABC's coverage, which was 
anchored by Ted Koppel in New York and Mike von Frend at the 
rescue site, ran at 8:40 -8:58 p.m. NYT. The network resumed 
its regular schedule at 9 with Max Headroom. CBS, with Dan 
Rather in New York and Bruce Hall in Midland, interrupted its 
one -hour broadcast ofBeauty and the Beast with a live report on 
the rescue at 8.'39 -8:59 p.m. Beauty and the Beast was resumed 
in its entirety after the report. Like CBS, NBC went to live 
coverage at 8:39 -8:59 p.m. during its telecast of Rags to Riches. 
The network had Connie Chung anchoring in New York and 
Mike Molina in Texas. NBC, however, resumed its regular 
broadcast schedule at 9 p.m. with Miami Vice. 

Television news executives in the Odessa- Midland market 
reported as many as six SNG trucks on the scene including 
Conus. Mike Barker, KM iD-TV Midland managing editor, said 
rescue workers had initially used one of the station's micro- 
phones to locate the baby girl after she fell into the well on 
Wednesday, Oct. 14. "That was eventually replaced by a spe- 
cial -sound detecting device," he said. 

Some local stations also assisted the networks in their cover- 
age. For example, NBC -affiliate xrPx -ry Odessa cameramen 
provided the rescue footage for the network, according to Mike 
Gleason, station news director. 

Toasting 20. Representatives of the Corporation for Public 
Broadcasting met with President Reagan in the Oval Office last 
Thursday (Oct. 22) to commemorate the 20th anniversary of the 
Public Broadcasting Act, signed by President Lyndon Johnson 
on Nov. 7, 1967. Present were p -r) CPB President Donald Led - 
wig, board member Daniel Brenner, CPB Vice Chairman Wil- 
liam Lee Hanley, board member Sheila Tate, President Ronald 
Reagan, CPB Chairman Howard Gutin and board members Ar- 
chie Purvis, Marshall Turner and Kenneth Towery. (Board mem- 
ber Lloyd Kaiser was out of the country.) The meeting was 
followed by a CPB reception at the nearby Renwick Gallery, 
where Ledwig toasted "the many dedicated individuals, here 
and elsewhere, who made it all possible." 

programing to international, home video, cable and institutional 
users, to licensing of company logo, and even running of NBC 
merchandise retail outlet at RCA Building in New York. 

House Telecommunications Subcommittee has put Thursday's 
(Oct. 29) cable oversight hearing on hold indefinitely, due to schedul- 
ing conflict. Hearing was bumped so thin -ubcommittee could 
convene series of closed -member briefings on developments con- 
cerning Wall Street's sudden turn for worse last week (see "Top of 
the Week "). Subcommittee also has jurisdiction over Securities 
and Exchange Commission. Because Congress is scheduled to 
adjourn Nov. 21, it may prove difficult to squeeze in cable hear- 
ings. 

c 

There were reports last week that Senate Commerce Committee 
would hold mark up on so -called scrambling legislation (S. 889) by 
mid -November, , '' .,ugh no official date has been scheduled. On 
other front, superstation scrambling bill pending in House (H.R. 
2848) has yet to find sponsor in Senate. However, it is believed 
legislation's proponents are close to snagging one; among those 
approached: Copyright Subcommittee Chairman Dennis DeCon- 
cini (D- Ariz.), subcommittee members Howell Heflin (D -Ala.) and 
Patrick Leahy (D -Vt.). 

Menlo Park, one of three cities involved in Century -Palo Alto, Calif., 
First Amendment lawsuit, has settled with Century Federal in court - 
approved judgment. Agreement allows Century to build anywhere 
in Menlo Park in nonexclusive 15 -year franchise agreement. Cen- 
tury has to meet bond and physical construction requirements, 
but cable company is under no technical or access requirements 
imposed on cable company. As part of settlement, Century's law- 
yers, Farrow, Schildhause & Wilson, receive $306,000. Menlo Park 
attorney said $200,000 of that is covered by city's insurance poli- 
cy. Agreement does not address 5% franchise fee. Parties agreed 
to be bound by results that come from continuing litigation on that 
issue. Both Palo Alto and Atherton, third city, are still in litigation. 

Radio -Television News Directors Assocaition has set dates and loca- 
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Lion for its annual convention in 1988. Meeting will be Nov. 30 -Dec. 
3 at Las Vegas Convention Center. 

o 

U.S. Court of Appeals in Washington heard oral arguments last week 
on FCC's new must-carry rules. Group of cable operators led by 
Century Communications have asked court to declare rules un- 
constitutional as violation of cable operators' First Amendment 
rights. It was difficult to gauge where three -membered panel 
stood. However, based on questions raised by judges, some ob- 
servers thought there is strong likelihood rule might be remanded 
to FCC citing specific problems but not attacking overall rationale 
of rule. Panel included Chief Judge Patricia M. Wald and Judges 
Abner J. Mikva and Carl McGowan. Wald and Mikva had numer- 
ous questions, many directed at FCC. McGowan remained silent. 
Wald wanted to know more about FCC's rationale for five -year 
sunset of rule. FCC has argued provision is essential to establising 
constitutionality of rules. Both Mikva and Wald seemed skeptical 
of argument by Century Communication's counsel, Jack Cole of 
Cole Raywid & Braverman, that cable should be given same First 
Amendment treatment as newspapers. Still judges's comments 
didn't seem to indicate they were overly sympathetic to concept of 
must -carry. 

o 

Commissioner shortage at FCC may get worse before it gets bet- 
ter Last Thursday's Washington Post had Commissioner Patricia 
Diaz Dennis on long list of possible successors to Wiliam Brock as 
secretary of labor. Sources at FCC, however, say she is on short list 
and that she has already been interviewed by White House for job. 
Through FCC spokesman, Dennis, who is former labor attorney 
and member of National Labor Relations Board, said she would be 
honored to serve President in whatever capacity he desires. FCC 
is currently one member short and Commissioner Mimi Weyforth 
Dawson is expected to leave within next two months -upon Sen- 
ate confirmation -to become deputy secretary of transportation. 

o 

Last Friday Senate rejected Supreme Court nominee Robert Bork on 
58 to 42 vote, following two days of floor debate which might have 
continued this week if not for Bork's own request to expedite 
proceedings, saying independence of federal judiciary was in bal- 
ance. 

Several programing notes from NBC: new series from Bruce Paltrow 
and MTM called Tattingers, one hour drama, has been commis- 
sioned for 1988 -'89 season. Series will be produced in New 
York -first prime time NBC drama series that has been produced 
there in 30 years. Meanwhile, network confirmed that two of three 
so- called "designated hitter" series this season have been side- 
lined. Production has halted on comedy, Mama 's Boy (Witt -Thom- 
as- Witt), after five episodes, while drama, Bronx Zoo (Paramount), 
has been shelved, network said, to be used as mid -season replace- 
ment. Remaining DH program, Beverly Hills Buntz, from MTM, 
marks debut Nov. 5. 

o 

Aaron Spelling Productions last week announced six episode com- 
mitment from ABC for new one -hour series tentatively titled, Worn - 
en's Medical Clinic. Program will be ready for airing in second half 
of 1987 -'88 season. 

MGM /UA Television has begun work on two syndicated shows that 
use hospital settings. Along with former CBS News President Van 
Gordon Sauter, MGM /UA has agreed to produce pilot for The 
Doctor's Office, half -hour information/entertainment show de- 
signed for afternoons. Co- creator (with Sauter) and former CBS 
program executive, Michael Piller, will be executive producer. 
MGM/UA has also cleared late night comedy strip T.H.E. Hospital 
for June 1988 on United Station Group and Gaylord Broadcasting 
stations. Show was created by George Paris and David Lawrence. 
MGM/UA has committed to 16 weeks which will be sold as cash 
plus barter with MGM/UA keeping on 30- second spot. 

Almost. The four- month -old strike against NBC by the National 
Association of Broadcast Employes and Technicians came 
close to settlement last week, as a vast majority of the union's 
membership voted to accept the network's latest contract pro- 

posal. But objections of workers representing less than 2% of 
NABET's total membership sent the strike into another week 
and threatened to prolong it indefinitely with an Oct. 31 settle- 
ment deadline approaching. 

When the votes were tallied last Monday (Oct. 19), the popu- 
lar vote favored NBC's proposal by a two -to -one margin. But 

only 12 of the union's 14 units passed it. According to NABET 

bylaws, all 14 units must agree for passage of a package. The 
two dissenting groups were couriers in Chicago and air condi- 
tioning and general maintainence workers at the Burbank, Ca- 

lif, local, two units totaling about 50 members, out of the 2,800 
affected by the strike. According to NABET's John Kreiger, the 
issues of jurisdiction and work rules were central to the deci- 
sions of the two units. 

A telephone conference call was held last Thursday among 
the network, union leaders and representatives of the dissent- 
ing units. The union proposed to send all of its striking member- 
ship back to work on Saturday, Oct. 24, with negotiations for 

the two unresolved factions to continue independently. NBC 

accepted the proposal on the condition that the rest of the union 
waive protection granted under the contract to honor the picket 
lines if the two units decided to go back out on strike. 

According to Kreiger, the union rejected the idea because 
"that provision was part of the contract offer that was presented 
to the 14 units for ratification and we can't nullify anything that 
was done there." Also, to waive the right to honor the picket 
lines would mean the two unsettled units "would not have 
much clout at all to arrive at any sort of satisfactory agreement," 
Kreiger said. 

Following the conference call, NBC issued a statement say- 
ing that the back -to -work plan was rejected because the net- 
work "could not create a state of uncertainty about whether or 

when the company might be facing a new strike situation." The 
network also said that it was unwilling to make any changes in 

the current offer. 
Negotiations are now being held under the pressure of an 

Oct. 31 deadline which was set by the company as the last day 
for the union to ratify. If the strike is not settled by then, the 
contract offer will be withdrawn and negotiations might have 
"to start from scratch, "Kreiger said. However, NBC spokesman 
Dom Giofre said that if the Oct. 31 date is passed, the network 
will not negotiate from a new position, and that necessary 
changes in the contract would involve dates and time frames for 

certain contract provisions. "Most of the changes would be 
cosmetic," Giofre said. 

At press time, NABET was attempting to set up mediation 
sessions for today (Oct. 26) for the Burbank maintainence work- 

ers and Chicago couriers, Kreiger said. 
Of the NABET engineers affected- including camera opera- 

tors and videotape editors -1,222 voted to accept the contract, 
while 650 voted against it. The engineering membership in 
New York, Washington and Chicago voted to accept, while 

Cleveland, San Francisco and Burbank rejected the proposal. 
NBC's proposal calls for a 29 -month contract with a 4% cap 

on temporary hires in the first year and 6% in the second. It also 
provides for wage increases of 3.68% the first year and 4.64% 
the second. NABET's national leadership urged rejection of the 
proposal before the vote, although the leadership of the union's 
largest local, New York, was calling for ratification. 

Meanwhile, in the IBEW -CBS talks, meetings with a federal 
mediator began last Wednesday morning in Washington and 
continued through the rest of the week. According to union 
sources, meetings have dealt with clarification of positions in 
reference to CBS's final offer made on Oct. 1 at the end of 
month -long negotiations between the parties in Phoenix. 

Broadcasting Oct 26 1987 

129 



C O M M I T T E D T O T H E F I R S T A M E N D M E N T & T H E F I F T H E S T A T E 

Home and away 
Fritz Hollings outmaneuvered the broadcasting establishment and 
dissident members of his Senate Commerce Committee last week 
to slip a reincarnation of the fairness doctrine into a budget 
reconciliation bill. As a further tribute to the influence of broad- 
casters in Washington, he invented a transfer tax that would have 
cost broadcasters who sold stations last year at least $125 million. 

It is a political ruse that may be hard to counter. Budget reduc- 
tion is the rage in Washington right now as an answer to the 
signals Wall Street is sending about the federal deficit. The trans- 
fer tax, paid by those filthy rich broadcasters and lesser creatures 
who sell FCC -regulated properties, would substitute for the tax- 
payers' money that has gone to the support of the noncommercial 
broadcasting system. See how the Hollings of Gramm- Rudman- 
Hollings saves the country in its hour of dire need. 

Nor is that all. Another one -percent tax would be added to 
station transfers by broadcasters who had violated the new fair- 
ness law -further easing the federal deficit and converting fair- 
ness from a social policy to a revenue producing function of the 
government. See how the money rolls in. 

That's what the Hollings bill says so far. It awaits promised 
perfection, the inclusion of language carried in the Fairness in 
Broadcasting Act of 1987 that the President vetoed. That lan- 
guage decreed that the electromagnetic spectrum was a scarce and 
valuable resource unavailable to most would -be users, that the 
broadcaster was a trustee for the American people, that new video 
services provided no meaningful competition for broadcasting, 
which is obliged to present the "widest possible dissemination of 
information from diverse and antagonistic sources," that, but 
why go on? It was, as stated here at the time of its unveiling, a 
blueprint and rationale for program control on a massive scale. 

The Fairness in Broadcasting Act of 1987 sailed through Sen- 
ate and House without discernible protest by broadcasters, who 
were saved by a President and his advisers whose appreciation of 
the stakes in First Amendment futures was higher than that of the 
Fifth Estate. Let it be hoped that resistance to budget reconcili- 
ation and its trappings is stiffer, as surely it will be when the 
president of the National Association of Broadcasters and chair- 
man of its joint board return from Japan, where they were while 
Hollings was busy in the U.S. Senate, and the NAB's chief 
lobyist returns from vacation. The mission to Japan was billed as 
inspection of a high -definition television system that a good many 
people have seen in demonstrations right here at home. 

Good call 
The FCC exercised prudent judgment last week in revamping its 
package of proposed call letter rules changes, dropping one that 
would have eliminated the historic geographic division of call 
signs into W's and K's. When this page first cast its vote against 
that move (BROADCASTING, Feb. 16), it was predicted that many 
would share that sentiment, but might not necessarily voice it to 
the FCC. We stand corrected. To their credit, networks, station 
group owners, station owners, rating services and trade associ- 
ations proved far from a silent majority in their disapproval. 

Also on the menu was a move that would have effectively 
eliminated a station's proprietary claim to its own name. The FCC 
had proposed to permit separately owned stations in different 
services freely to use any call letters not used by another station in 
the same service. That has been modified to require the permis- 
sion of the holder of the original call. Perhaps most relieved by 

that news were the rating services, which had had nightmares 
about legions of copycat call signs to sort out in diaries and 
surveys. 

Surviving in the rulemaking intact, and rightly so, was the 
correction of a defect in the commission's "first come, first served 
policy" of call assignment. As it will now stand, a station chang- 
ing frequencies will no longer have to relinquish and then imme- 
diately reapply for its call, risking its loss to another applicant in 
the process. 

Commissioner James Quello aptly summed it up in assessing 
the decision: "A reasonable response to a chaotic proposal." 

Suggestion box 
The Broadcast Promotion and Marketing Executives Association 
has of late been staffing up, beefing up its member services, 
broadening its membership base and coordinating it all from a 
new headquarters in Los Angeles. The moving and shaking have 
been in the works for several years. One of the most vocal and 
active champions of a higher profile for BPME, one who worked 
for many of the changes the association is now effecting, was 
Beryl Spector, BPME president in 1985 -1986, who was killed 
last January in a hotel fire in San Juan, P.R., while on vacation. 

Beryl Spector served for eight years on BPME's board and 
played an important role in the association's growth, including its 
name change, the creation of Image magazine and the develop- 
ment of its resource center. 

The Los Angeles headquarters will be the new home of 
BPME's resource center, a library of contemporary promotion 
and advertising material. Were it our call to make, we might be 
inclined to christen it the Beryl Spector resource center. 

No more room 

There was a touch of melancholy in the way that Masla Radio 
took down the shingle two weeks ago after 30 years in the rep 
business -the company has sold most of its contracts to "me- 
garep" Katz and is arranging for the disposal of the rest. Accord- 
ing to Jack Masla, who started the independent rep firm in 1957, 
"There wasn't room any longer for a medium -sized -billing rep 
company." Only the very big companies, with equally big re- 
sources, he said, or the very small, serving "boutique" markets, 
will survive. "You have to recognize change and accept it," was 
his stoic observation. 

No one suggests that Masla was not amply compensated for its 
contracts, and certainly the trend in the rep business -and else- 
where -toward consolidation is undeniable. Still, the casualties 
of such a shakeout are no less painful for their inevitability. 

Drawn for BROADCASTING by Jack Schmidt 
"Thirty pounds overweight. That does it. No more dog food 
commercials for you." 
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We beat 
the Richter scale. 
KHJ -TV got a 7.7 in Arbitron with the 

Nine O'Clock News on October 1st. 
(The earthquake in L.A. measured a 6.1 

on the Richter Scale.) 

RKOV TELEVISION 
A [Hyman of MO Generst Inc 

What's more, in Arbitron the Nine O'Clock 
News team beat every other prime time inde- 
pendent newscast in Los Angeles on that day. 

There was an aftershock in Nielsen, too. The 
KHJ -TV's Nine O'Clock News beat all the 
other indys in prime time news except one. 

Naturally we hate earthquakes. 

But, we'd like people to be aware of the high 
quality news reporting by our outstanding 
news team. 

You may not think that a 7.7 in Arbitron is 

exactly earthshaking. 

For us it was a moving experience. 

tos 1NOfLlB 

Simply Great News 

REPRESENTED By 
BLAIR TELEVISION 

SOURCE: A.C. NIELSEN /ARBITRON, Thursday, October 1, 1987; Metered Overnights 
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